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All Crash Test results tell the sarne story, 
Playing CRASH TEST DUMMIES' smash 
"Superman's Song" causes instant 
reaction! With #1 to TOP 5 PHONES, 
and ALBUM SALES BREAKOUTS 
everywhere, their debut THE GHOSTS 
THAT HAUNT ME is already PLATINUM 
in Canada with America next. ARISTA. 

Their first album spent six straight 
months on the modern rock charts (the 
longest of any album in 1989) and sold 
over 140;300 copies. Now, The Ocean 
Blue return with Cerulean ("seh-roo-
lee-en"), the new album, track and 
video. Look for the Fall tour. 
(Sire/Reprise 4/2-26550) 

POOR RIGHTEOUS TEACHERS return 
with their second smash album, PURE 
POVERTY (PRO-1415), combining 
thought-provoking positive lyrics with 
funky street beats. They don't fight the 
power, they are the powerl"—Village 
Voice. On Profile. 
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Black Acts Return To A Live Sound 
Ensemble Energy Recharges Creative Process 
• BY THOM DUFFY 
and JANINE McADAMS 

NEW YORK—Black music, dominat-
ed in recent years by producer-driv-
en, technology-bred recordings, is re-
embracing the creative process of the 
live band. 
Whether in straight-ahead R&B, 

the hybrid mix of fimk'n'roll, or the 
guitar-based beat of black rock, black 
artists and multiracial acts are find-
ing new support at record labels for a 
new alternative black music built 
upon band chemistry rather than stu-
dio wizardry. 
The trend—which recalls the hey-
day of groups from Sly & the Family 
Stone to Parliament/Funkadelic—is 
displayed today in a wide range of 
acts: Lenny Kravitz, the Family 
Stand, Ftishbone, Vinnie James, the 
Eric Gales Band, Stress, Momma 
Stud, 24-7 Spyz, Pride & Politix, Ice 
Ts Body Count, and—three years af-
ter the breakthrough of Living Col-
our—other members of the Black 
Rock Coalition showcased on a just-
released Rykodisc compilation. 
But nowhere is the return to such 

ensemble energy in black music more 
evident than on "Diamonds And 

Pearls," the upcoming Paisley Park/ 
Warner Bros. release from Prince & 
the New Power Generation, the su-
perstar's most band-oriented album 
since his multiplatinum "Purple 
Rain" release in 1984. 
While periodically surrounding 

himself with a collaborative cast, as 
he did with members of the Time and 
others on 1990's "Graffiti Bridge," 

Prince also has personified the studio 
wizard capable of crafting pop, R&B, 
and funk'n'roll tracks single-handed-
ly. (He does, in fact, perform all in-
struments on "Thunder," the new al-
bum's opening song.) 
"He started innovating the do-all 

technique in the studio and every-
body jumped on that," says New 

(Continued on page 71) 

FoxIlideo's 'Home' Delivery 
Just In Time, Say Retailers 
• BY JIM McCULLAUGH 
and PAUL VERNA 

LOS ANGELES—Consumers are go-
ing "Home Alone," and they're doing 
it none too soon, according to a sur-
vey of video dealers. 
In addition to selling through quite 

briskly in its debut week—the $24.98 
FoxVideo title arrived in stores Aug. 
22—dealers say it is also providing a 
low-cost rental inventory bonanza. 
And the title appears to be a key com-
ponent in lifting the video industry 

Elektra Keeps Crue Aboard 
With New Megabucks Deal 
• BY CRAIG ROSEN 

LOS ANGELES—Motley Crue is on 
the verge of signing a new deal with 
current label Elelctra Entertainment 
that could earn the hard-rockers in 
excess of $35 million, according to in-
dustry sources. 
The band's manager, Doug Thaler 
of Top Rock Development Corp., says 
the group is waiting for signature 
copies of the new contract. Currently, 
Motley Crue is playing selected dates 

on the Monsters Of Rock tour in Eu-
rope and is expected back in the 
States Sept. 9. 
Sources close to the band say the 

decade-old Los Angeles-based hard-
rock act will sign a five-album deal 
bearing a $22.5 million advance. The 
band will receive a royalty rate in ex-
cess of $2.18 per unit for compact disc 
sales, and $1.50 per unit for cassette 
and LP sales. Those royalty rates will 
also apply to new catalog sales. In-

(Continued on page 72) 

out of its first-half doldrums. 
With Orion's "Dances With 

Wolves" arriving as a rental Aug. 29; 
confirmed reports that Warner Home 
Video will release "Robin Hood" at a 
sell-through $2195 Oct 30 (Billboard, 
Aug. 31); the coming sell-through re-
lease of "Fantasia" (see story, this 
page); and the forthcoming rental re-
leases of "The Silence Of The 
Lambs," "City Slickers," and "Termi-
nator 2: Judgment Day," dealers say 
fourth-quarter business prospects 
are now dramatically upbeat. 
According to sources close to Fox-

Video, "Home Alone" shipped about 
9.2 million units, exclusive of laser-

(Continued on page 70) 
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'Fantasia' 
Is New Laser 
Sales Champ 

• BY JIM McCULLAUGH 
and CHRIS McGOWAN 

LOS ANGELES—Walt Dis-
ney's "Fantasia" is the new, un-
disputed laserdisc sales champ. 
Pre-orders in the U.S. alone 

on the disc hit '175,299 as of 
Aug. 23, according to David 
DelGrosso, marketing VP of 
Image Entertainment, the ex-
clusive distributor of Walt Dis-
ney titles. 
The Disney classic is being 

made available on laser and 
VHS cassettes, beginning Nov. 
1, for a limited 50-day period, 
never to be marketed again 
(Billboard, July 27). 
The pre-orders for the "Fan-

tasia" laserdisc have already 
propelled it past the previous 
best seller, Paramount's "Top 
Gun," which has sold some 
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PUBLIC ENEMY'S PROPHETIC WORDS AND 
REVOLUTIONARY RAGE PUT THE BLACK PLANET ON 
PLANET EARTH. MANY FEARED IT, BUT MILLIONS 
COULDN'T IGNORE IT. 

THE NOIZE OF PUBLIC ENEMY HAS REACHED 
DEAFENING DECIBELS. THEIR LATEST PROPHECY, 
APOCALYPSE 91,  THE ENEMY STRIKES BLACK, IS 

THREE-TIMES HARD; BRINGING YOU THE ALBUM, THE 
HOME VIDEO, "TOUR OF A BLACK PLANET" AND 
THE SINGLE, "CAN'T TRUSS IT," ALL IN ONE 
EXPLOSIVE STROKE. 

BOLD ENOUGH TO BREAK THEIR OWN CHAINS, THE 
ENEMY HAS JOINED FORCES WITH ANTHRAX ON A 
GROUNDBREAKING VERSION OF "BRING THA NOIZE." 
TOGETHER, THEY DROPPED THE HARDCORE HIP HOP 
BOMB ON THE MASSES, AS THE VIDEO BECAME THE 
FIRST EVER TO APPEAR ON BOTH "YO! MTV' RAPS," - 
AND "HEADBANGER'S BALL." 

FEATURING THE FIRST SINGLE AND 
VIDEO, "CAN'T TRUSS IT" 
ON DEF JAM/COLU MBIA 

THE HOME VIDEO. 
ON SONY MUSIC VIDEO. 

EXECUTIVE PRODUCERS: THE BOMB SQUAD 
PRODUCED BY THE IMPERIAL GRAND MINISTERS OF FUNK: STUART 
ROBERTZ, CER WIN (C-DAVVG) DEPPER, GARY G- WIZ AND THE JBL" 
MANAGEMENT: RUSH ARTIST MANAGEMENT 
ANTHRAX APPEARS COURTESY OF ISLAND RECORDS INC. 

...COLUME0A- REG U.S PAT S TM ENT MARCA REGISTRABA f 1991 SONY MUSIC ENTERTAIN MENT N C. 





DAWN 

The like nothing 
you've ever seen new VIDEO 

and 
The like nothing 

you've ever heard new SINGLE 

From their forthcoming debut  M ANI)  album, 
"Of The Heart, Of The Soul And Of The Cross: 

The Utopian Experience." 

A WATCHER'S NI POINT OF VIEW 
(DON'T CHA THINK) 

tile4 
ISLAND Gee StreetT«. Licensed to Island Records, Inc. O Ci Island Records, Inc. GEE STREET 
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PRIVATE MUSIC'S PUBLIC PROFILE 
Forget the name. The Private Music label is going public in a big way this 
year with a variety of promotions, including a stint for label artist Taj Ma-
hal as VH-1 "artist of the month." Deborah Russell reports.  Page 6 

THE WORD ON JACK THE RAPPER 
Jack The Rapper appears to have been a victim of its own success this 
year, reports Janine McAdams, who found many black label execs ex-
pressing dissatisfaction with the R&B music meet's organization. On the 
positive tip, showcases by Prince and others were highlights. Page 21 

NEW VID LABEL ON HORIZON 
Producer/director Roger Gorman is launching a new label, New Hori-
zons Home Video. Jim McCullaugh unreels details.  Page 43 

GERMAN MUSIC BUSINESS CONFAB 
The German music industry turned out in force recently for the third an-
nual POPKOMM trade fair. Billboard's Jeff Clark-Meads returns from Co-
logne with a roundup of show news and reports on the German labels' 
concerns about the treatment of their product abroad and the retail reac-
tion to the impending arrival of British competition.  Page 61 
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Dutch Govt. Sets Blank-Tape Levy 
Manufacturers May Fight 18-Cent Rate 
• BY WILLEM HOOS 

AMSTERDAM—The Dutch gov-
ernment has imposed a blank-au-
diotape levy that amounts to the 
equivalent of 18 cents per hour of 
tape. 
Effective Oct. 1, the rate of the 

levy was decided upon by indepen-
dent arbiters after the tape manu-
facturers and the rights owners 
failed to agree among themselves. 
While the announced level is being 
welcomed by the music industry, 
the tape manufacturers say it is 
"ridiculously high" and are likely 
to fight it in the courts. 
Once implemented, the levy will 

be paid by FIAR, the trade organi-
zation of the Dutch audiotape in-
dustry. FIAR represents eight im-
porters and one manufacturer of 
blank tapes and cassettes. 
The money paid by FIAR will be 

passed on to the Homecopying 
Foundation, a music industry um-
brella organization, which will dis-
tribute the proceeds to composers, 
lyricists, and publishers. 
A similar levy for owners of 

neighboring rights—performing 
artists, record producers, and 
broadcasting organizations—is ex-
pected at the end of next year. It is 
understood that this levy will be 
the guilder equivalent of 21.5 cents 
per hour of blank tape. 
A decision on a neighboring. 

rights levy in the Dutch parlia-
ment depends on the signing of the 
Convention of Rome by the gov-
ernment here. The Netherlands is 
one of the last Western European 
countries that have not yet signed 

the treaty. 
A levy on blank videotapes is ex-

pected to be introduced within the 
next six months. It is not yet known 
at what rate that levy will be set. 
The levies on audio- and video-

tape are based on an amendment 
to Dutch copyright legislation that 

passed through parliament last 
year. 
The rate for the levies has been 

under discussion by a special gov-
ernment commission, SONT: since 
February. Chaired by former min-
ister of culture Andre van der 

(Continued on page 77) 

'The Billboard 200' Debuts 
As Name Of Albums Chart 
LOS ANGELF-5—Beginning with 
this issue, Billboard is changing the 
name of the Top Pop Albums chart 
to The Billboard 200 Top Albums. 
The new title more accurately de-
scribes the chart's intention, which 
is to chronicle the best-selling al-
bums in the U.S., regardless of mu-
sical category. 
In the previous name, the word 

"pop" was intended to connote the 
word "popular." The chart, howev-
er, was never confined to what 
might be defined as "pop music." In 
addition to pop and rock titles, it has 
also tracked R&B, rap, country, in-
strumental soundtracks, jazz, and 
even classical releases. 
It is important to note that the 

word "albums" continues to be 
used. Billboard uses the word "al-
bum" as the umbrella term for 
CDs, cassettes, and LPs. The term 
LP is used only to refer to the vinyl 
configuration. The term "album," 
in fact, predates the LP, and was 

used when 78s were the predomi-
nant configuration. 
Billboard's first album chart de-

buted with 15 positions at the start 
of 1955, under the banner Best Sell-
ing Popular Albums. Billboard 
changed the chart's name numer-
ous times before settling on Top 
LPs in April 1961. This name stuck 
until 1972, but from 1961-1963, 
there were actually two charts: a 
150-position mono list and a 50-posi-
tion stereo chart. Stereo and mono 
units were unified on a 150- position 
list in August 1963. The chart grew 
to 175 titles in April 1967, and was 
then expanded to its current 200-po-
sition length the following month. 
The name was changed from Top 

LPs to Top LI% & Tapes in Febru-
ary 1972. The name Top Pop Al-
bums was introduced at the start of 
1985. For a brief period, starting in 
October of the previous year, the 
chart had been called Top 200 Al-
bums. 

Grocers Want To Bag More VSDA Support 
Say Issues Of Larger Chains Need To Be Addressed 
• BY PAUL SWEETI NG 
and EARL PAIGE 

NEW YORK—Hannaford Bros., a 
Portland, Maine-based grocery and 
drug-store chain, is spearheading an 
effort to organize grocery chains that 
carry prerecorded video into a more 

cohesive force in the industry. As 
part of its drive, the chain hopes that 
grocers can pressure the Video Soft-
ware Dealers Assn. to be more re-
sponsive to the needs of supermar-
kets. 
Hannaford director of general 

merchandise James Gratello report-

Cher fit To Take On The 
Special-Interest FM Sector 
• BY PAUL SWEETING 

NEW YORK—CBS/Fox Video and 
the NutraSweet Co. are teaming up 
to promote the release of a new fit-
ness tape featuring Cher. In an un-
usual move for a special-interest ti-
tle, the companies will jointly under-
write a $5 rebate for consumers 
who purchase both the tape and 
NutraSweet's Equal brand sweet-
ener. 
The $19.98-list tape, "CherFit-

ness: A New Attitude," will be re-
leased Nov. 21 and backed by 
tagged network TV spots, consum-
er print ads, and 50 million newspa-
per inserts in a promotion slated to 
run through January 1992. 
In another unusual twist, the 

free-standing newspaper inserts 

will include a "live" coupon that al-
lows consumers to claim the rebate 
instantly from retailers if they buy 
the tape and a box of Equal in the 
same store. Consumers who buy 
the two separately can claim their 
rebate through the mail by provid-
ing proof-of-purchase for both prod-
ucts. 
"Consumers like instant gratifi-

cation and this is one way of giving 
it to them," said Equal promotions 
manager Susan Friestad of the live 
coupon. 
At a press conference here Aug. 

27, CBS/Fox project manager Sal 
Scamanio predicted "CherFitness" 
would be the company's biggest-
selling special-interest title to date, 
surpassing "Michael Jordan: Come 

(Continued on page 70) 

edly organized a series of meetings 
with other grocery chains to discuss 
goals and strategy during the VSDA 
convention in August. The meetings 
were also attended by executives 
from San Antonio, Texas-based HEB 
and Houston-based Randall's. 
Gratello was unavailable for com-

ment at press time, but Laura Ho-
gan, manager of operations for the 
chain, says the meeting was prompt-
ed by a general impression that 
VSDA is not set up to address the 
needs of grocery chains and other 
large retailers. Hannaford operates 
video departments in 104 stores, in-
cluding 65 grocery stores and 39 drug 
stores. 
"What we were trying to do is to 

get some noncompetitive chains to-
gether to see if there are common in-
terests or common problems that are 
not being addressed by VSDA," Ho-
gan says. "In going to the VSDA 
show, there's an impression that the 
organization is not really set up to 
serve the needs of the bigger chains. 
It's really set up to serve the small 
guy. It's not one specific problem or 
set of problems, just a general im-
pression." 
However, Hogan and others who 

attended the meeting deny reports 
that the group considered pulling out 
of VSDA to organize a competing 
trade association for larger retailers. 
"Nowhere in that conversation was 

anything stated that this would have 
(Continued on page 65) 
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Music Merchants Welcome Fall Deals 
See 1-2 Punch In Megastars, Catalog 
B BY PAUL VERNA 

NEW YORK—Adding to the impend-
ing flood of album releases from me-
gastar acts this fall is retail and one-
stop enthusiasm over the majors' cat-
alog restocking programs. 
"It's the best crop of catalog pro-

grams that I've seen in a long time," 
says Howard Appelbaum, VP of 35-
store Kemp Mill Music in Beltsville, 
Md. "It's very much appreciated." 
Appelbaum adds that upcoming 

autumn releases from such super-
stars as Bryan Adams, Guns N' 
Roses, and U2 will not deter him 
from buying into the fall discount 
programs. 
Similary, Hayes Carlock, VP of 

purchasing at Cats Records, a 16-
store retail chain operated by Nash-
ville-based one-stop Music City Dis-
tributors, says there is"no conflict" 
between restocking programs and 
new releases. "In fact, we could use 
another warehouse," he quips. 
George Weiss, VP of Elmhurst, 

N.Y.-based one-stop Win Records & 
Video, says merchants have no choice 
but to buy into the programs. "You 
have to buy restocking," he says. 
"We're going to take advantage of 
the programs, as we always do." 
WEA's " 'Tis The Qw.son" Pall Pro-

gram is offered for a generous 10-
week period, from Aug. 26 to Nov. 1. 
It includes all Super Saver series cas-
settes and CDs, a selected list of 
$8.98-and-up cassettes and $13.98-
and-up CDs, and all $12.98-and-up 
music videos and laserdiscs released 
through Aug. 2. 

The discounts offered by WEA are 
7.5% on Super Saver cassettes and 
CDs; 5% on selected $8.98-and-up cas-
settes; 5% on $13.98-and-up CDs; and 
7.5% on $12.98-and-up music videos. 
In addition, WEA is offering a pre-

pack discount of 7.5% on its top 100 
Super Saver titles. 
A classical music program offers 

discounts of 8% and 5% on frontline 
and midline product, respectively. 
WEA's world music titles normally 
priced at $5.97 (cassette) and $9.97 

(CD) are available at 5% off; other 
world music product is 7.5% off. 
All orders placed under the "'Tis 

The Season" program are payable 
half on Dec. 10, half on Jan. 10. 

ITS A SONY 
Sony Music Distribution's "A-list" 

fall program is available Aug. 19-
Sept. 6 at 5% off cassettes and 7% off 
CDs. The list includes some 25 titles 
by such artists as Mariah Carey, Mi-

(Continued on page 77) 

Mel Lewinter To Navigate 
Atlantic Group In New Post 
• BY IRV LICHTMAN 

NEW YORK—Besides his duties as 
caretaker of the financial well-be-
ing of The Atlantic Group, Mel 
Lewinter, newly appointed vice 
chairman of the 'rime Warner label 
unit, says his job profile also calls 
for a good deal of creative coordina-
tion. 
"This is especially important be-

cause of the recent establishment 
of the The Atlantic Group," says 
Lewinter, a member of the label's 
executive team since 1970. He con-
tinues to serve as chief financial of-
ficer, although he drops an addition-
al title of senior VP. 
The Atlantic Group serves as an 

umbrella for four major units: At-
lantic Records, Ateo Records, 
EastWest Records America, and 
A*Vision Entertainment, in addi-
tion to some subsidiary labels. 
One notable example of his role 

in bringing together a project from 
varied sources within the group 
was the release earlier this year of 
the well-received Stax-Volt nine-CD 
boxed set of all singles marketed 
over the years by the two labels. 
"Harry Palmer [president of 

Ateo] brought the project to my at-
tention. But Stax worked through 
Atlantic, while Volt went through 
Ateo, Also, EastWest had interna-
tional rights to both labels." 

(Continued on page 77) 

Musicland Profits Down Sharply In 2nd Qtr. 
Analysts Speculate On Public Stock Offering 
BY DON JEFFREY 

NEW YORK—With costs rising fast-
er than revenues and same-store 
sales declining, Musicland Stores 
Corp.'s profits fell sharply in the sec-
ond quarter this year, as Wall Street 
waits for the giant music and video 
retailer to make its long-delayed 
stock offering to the public. 
According to the company's quar-

terly filing with the Securities and 

Exchange Commission, Musicland 
has reported a $4.97 million net loss, 
after payment of preferred divi-
dends, for the three months that end-
ed June 25, compared with a net loss 
of $2.02 million in the year-earlier pe-
riod. The big net losses are largely 
due to huge quarterly interest pay-
ments on debt 
But Musicland's operating profit— 

which is calculated before the big bite 
of interest charges—was only 

Private Music Takes Public 
Steps In A Pop Direction 

In BY DEBORAH RUSSELL 

LOS ANGELES—Private Music 
will defy its own moniker in the 
coining months when it goes very 
public with a variety of sharply fo-
cused, pop-oriented promotions. 
The most visible of the projects is 

likely to be "Like Never Before," 
Private Music's first release from 
veteran recording artist Taj Mahal, 
who has been chosen as VH-1's 
"artist of the month" for Septem-
ber. The VH-1 campaign is expected 
to generate the type of mainstream 
exposure that rarely shines on such 
an eclectic label. 
Ron Goldstein, the label's presi-

dent/CEO, sees the VPI-1 promo-

tion as the start of a new stage for 
Private. "Once a door opens, you 
have to go in there, keep it open, 
and fight for your life," he says. 
"That's what we're going to do with 
Taj and VII-1. This is a real break 
for us." 
But the break won't come easy. 

According to Goldstein, Private has 
had to plan an extensive marketing 
campaign—with a budget compara-
ble to its major-label competitors— 
to complement  showcase of 
its artist 
"We gave VH-1 a commitment 

and we're spending a lot of money," 
Goldstein says. 'We're willing to do 
that and we want people to know 

(Continued on page 51) 

$626,000 in the quarter, far below the 
$7.13 million profit last year. The big 
decline was caused by the twin ills of 
higher expenses and lower sales per 
store. 
Second-quarter revenues climbed 

7.6% to $180.9 million from $168.1 mil-
lion. Most of that rise was due to the 
opening of new stores. The total 
number of Musicland, Sam Goody, 
and Suncoast Motion Picture Co. out-
lets at quarter's end was 1,005. 
Same-store sales—a measurement 

of receipts from units open at least 
one year—dropped 3.3% in the quar-
ter from last year. In its filing, the 
company attributes the decline to 
"continued weakness in the economy 
and a lack of major hit product" 
Year-to-year costs rose at a faster 

rate than revenues. The cost of sales 
jumped 10.8% to $106.3 million while 
selling, general, and administrative 
expenses increased 15.1% to $68.3 
million. The filing says SG&A was up 
because of higher rents for new 
stores and expenses associated with 
store closings. In the second quarter, 
the company closed 12 outlets and 
opened 19. It says it may close up to 
25 more units in the second half. 
Minneapolis-based Musicland says 

it expects to open a total of 80 stores 
this year and that capital expendi-
tures for this expansion will amount 
to about $30 million, which will be fi-
nanced mostly by internally generat-
ed cash flow. 
Meanwhile, the company has kept 

quiet about any plans to make a pub-
(Continued on page 77) 

Family Attain Brothers HEN-GEE and EVIL-E sign to the newly formed 
Pendulum Records, distributed by Elektra Entertainment. Currently members of 
Ice-T's Rhyme Syndicate, the duo will release their debut album, "Brothers," 
this fall. Shown in back row, from left, are manager Guy Oseary; Pendulum VP 
of business affairs David Glinert; and Ruben Rodriguez, senior VP of urban 
music for Elektra and president/CEO of Pendulum. In front row, from left, are 
EVIL-E and HEN-GEE. 

EXECUTIVE TURNTABLE 
RECORD COMPANIES. Ikuzo Orita is named president of Warner Music Japan in 
Tokyo. He will continue to act as president of WEA Music KK until a succes-
sor is appointed. 
Mel Lewinter is promoted to vice chairman of the Atlantic Group in New 

York, and retains the title of chief financial officer. He was chief financial 
officer/senior VP of Atlantic Records. (See story, this page.) In other ap-
pointments, Pamela Jouan is named associate director of national pop pro-
motion for Atlantic Records in Los Angeles. She was VP/director of music 
research at Hitmakers magazine. 
James Cochran is promoted to VP of R&B promotion for Motown Records 

COCHRAN SOBEL KOPF SCHWARTZ 

in Chicago. He was co-national R&B promotion director. 
Michael Sobel is appointed VP of business affairs of JRS Records in Los 

Angeles. He was VP of business affairs for Ventura Music Group Ltd. 
Lauren Kopf is promoted to director of financial operations for Elelctra 

Entertainment in New York. She was senior financial analyst. 
Michael Schwartz is promoted to director of creative copy at Arista Rec-

ords in New York. He was associate director of creative copy. 
Charisma in New York appoints Tony Noe director of A&R recording ser-

vices and Peri Hochwald A&R manager. They were, respectively, manager 
of A&R administration, and A&R coordinator for the label. 

ROY MOLITOR'S WALKER 

Bridget Roy is promoted to associate director of rock/metal marketing 
and promotion at Columbia Records in New York. She was manager of hard 
rock/metal marketing. 
Karen Molitoris is appointed national promotion coordinator at EMI Rec-

ords USA in New York. She was assistant manager at the Gap. 
Johnnie Walker is promoted to co-national director of promotions and 

marketing for Rush Associated Labels (RAL) in New York. She was South 
Central promotions manager. 

PUBUSHING. Michael Karnstedt is promoted to president of peermusic Europe 
in Hamburg. He was a European director for the company. 
Deondra Watson is named professional manager at Freddy Bienstock En-

terprises in New York. She was an executive assistant at the Hit Factory. 

RELATED RUNS. Stefan Heller is named director of music at Time-Life Inter-
national in London. He was head of special projects at MCA Records U.K. 
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Goldheart Members of MCA recording group Stee'heart receive gold records 
commemorating U.S. sales of more than 500,000 units of their self-titled debut 
album. The band recently released "She's Gone," the latest single and video from 
the album. After the presentation, lead vocalist Mike Matijevic flew to Denver to join 
members of Poison, Slaughter, Heart, and others in competing in the 1991 MTV 
Geo Storm All-Star Race. Shown in the back row, from left, are band member 
Frank Di Costanzo; MCA Music Entertainment Group chairman Al Teller, Matijevic; 
MCA Records president Richard Palmase; and band manager Stan Poses. In front 
row, from left, are band members Jimmy Ward, Chris Risola, and John Fowler. 

Guns N' Roses, Garth Brooks Pre-orders 
Boom As Biz Eyes Star-Studded September 
• BY LARRY FLICK 

NEW YORK—Although September 
is jammed with new music from a 
slew of top-selling acts, virtually all 
eyes are on activity surrounding al-
bums by Guns N' Roses and Garth 
Brooks. Both are believed to al-
ready have garnered pre-orders of 
well more than 1 million units. 
After numerous delays, Guns N' 

Roses bows with two separate al-
bums, "Use Your Illusion I" and 
"Use Your Illusion II" (Billboard, 
Aug. 24). Geffen head of sales Eddie 
Gilreath estimates that a combined 
1.5 million to 2 million copies of the 
albums will hit retail Sept. 1.7. 
The sets feature a total of 30 

songs and 2'4 hours of music. The 
single "Don't Cry" goes to radio 
Tuesday (3) and appears in different 
versions on both albums. 
One week before "Illusion" hits, 

Capitol will ship an estimated 1.2 mil-
lion copies of "Ropin' The Wind," the 
third album by country superstar 

'Everything' Is Alright For Adams Single; 
Metallica Lifts Heavy Metal; Bolton Bounds 
BRYAN ADAMS' "(Everything I Do) I Do It For You" 
tops the Hot 100 for the seventh week, becoming the lon-
gest-running No. 1 hit since the Police's "Every Breath 
You Take" held the top spot for eight weeks in 1983. 
A&M released both singles. 
The multiformat appeal of Adams' smash is the key to 

its runaway success. The song has been No. 1 on the Hot 
Adult Contemporary chart for the past six weeks—long-
er than any other single this year—but it also managed 
to muscle into the top 10 on the Album Rock Tracks 
chart The song has filled 
a void for an anthemic 
rock ballad in an era domi-
nated by dance, rap, and 
metal. That niche was 
filled last year by Jon 
Bon Jovi's "Blaze Of Glo-
ry," which topped both 
the pop and rock charts. 
Bon Jovi's smash from 
"Young Guns II" was 
nominated for best song 
from a motion picture at  by Paul Grein 
the Oscars, Grammys, and Golden Globes, a feat that 
Adams' song from "Robin Hood: Prince Of Thieves" is 
likely to duplicate. 
"Do It For You" is the first single by a male artist to 

top the Hot 100 for seven weeks since Michael Jack-
son's "Billie Jean" in 1983. It's the first film song to log 
seven weeks at No. 1 since Diana Ross & Lionel Ri-
chie's "Endless Love" clung to the top spot for nine 
weeks in 1981. 

CALL IT "the piggyback factor." With "Metallica" 
holding at No. 1 on The Billboard 200 Top Albums chart 
for the second week, several other hard rock albums re-
bound and rebullet. The apparent reason: Metallica's 
customers are picking up a second album while they are 
in the stores. Van Helen's "For Unlawful Carnal 
Knowledge" jumps from No. 7 to No. 4, Extreme's "Ex-
treme II Ponlograffitti" jumps from No. 15 to No. 12, 
and Queensryche's "Empire" advances from No. 28 to 
No. 23. 
The piggyback factor may also be at work with Nata-

lie Cole's "Unforgettable." The blockbuster success of 
that album has probably boosted other albums with 
strong adult appeal, including Bonnie Raitt's "Luck Of 
The Draw" and, most obviously, Nat King Cole's "Col-
lector's Series," which jumps from No. 104 to No. 86. 

FAST FAC.Pa: Michael Bolton lands his fifth top 10 hit 
as "Time, Love And Tenderness" jumps to No. 9 on the 

CHART 
But 

Hot 100. The ballad was written by Diane Warren, who 
also co-wrote Bolton's 1990 hit, "How Can We Be Lov-
ers." Bolton and Walter Afanasieff produced the single, 
which is the title track to Bolton's recent No. 1 album. 
The two men also produced Bolton's previous hit, "Love 
Is A Wonderful Thing." Afanasieff is quietly becoming 
one of the industry's most in-demand producers. He pro-
duced Mariah Carey's 1990 smash "Love Takes Time" 
and Peabo Bryson's recent No. 1 R&B hit, "Can You 
Stop The Rain," which he co-wrote with John Bettis. 

Rod Stewart's "The Mo-
town Song" jumps to No. 
16 on the Hot 100. It's the 
first top 20 hit for produc-
er Richard Perry since 
Jeffrey Osborne's "You 
Should Be Mine" in 1986. 
Perry has produced some 
of the most stylish pop 
hits of the past two de-
cades, including Carly Si-
mon's "You're So Vain" 
and Barbra Streisand's 

"Stoney End," but you may not know that he first 
reached the top 20 in 1968 with a classic of a very differ-
ent kind—Tiny Tim's "Tip-Toe Thru' The Tulips With 
Me." 
The Geto Boys' 'We Can't Be Stopped" is turning out 

to be a prophetic album title. The controversial group 
breaks into the top 30 for the first time, jumping from 
No. 32 to No. 26 on The Billboard 200. ' 
Vanessa Williams has the top new entry on The Bill-

board 200 with "The Comfort Zone," which debuts at 
No. 105. Williams also lands her fourth top 10 R&B hit 
as "Running Back To You" leaps from No. 20 to No. 10. 

W E GET LET MRS: Darrell Roberts of Atlanta notes 
that Bryan Adams' "Do It For You" has been No. 1 so 
long that there are no former No. 1 records in the top 80 
... Roberts adds that six different hits have held the No. 
2 spot in the seven weeks that Adams has been No. I. 
William Simpson of Los Angeles notes that two 

"second-generation" Maurice Starr acts appear in the 
top 15 on the Hot 100. Starr, of course, discovered and 
produced both New Edition and New Kids On The 
Block. Now, members of those groups are developing 
other acts. Michael Bivins of New Edition (and Bell 
Biv DeVoe) co-wrote Boyz Il Men's top 10 hits "Ie-
sha" and "Motownphilly"; Donnie Wahlberg of New 
Kids produced and co-wrote Marky Mark & the 
Funky Bunch's "Good Vibrations," which leaps from 
No. 18 to No. 11. 

Brooks. The set follows last year's 
quadruple-platinum "No Fences," 
which is one of the biggest-selling 
country albums ever and remains 
atop the Top Country Albums chart 
in its 50th week on the list 
"Ropin' The Wind" is produced 

by Andy Reynolds and aims to es-
tablish Brooks' songwriting prow-
ess; he penned seven of the set's 10 
songs. 
Other key releases this month 

are by Dire Straits, Bryan Adams, 
Karyn White, James Ingram, 

Prince, Tesla, Tin Machine, and 
Donna Summer. 
Dire Straits ends a six-year 

break from recording with "On 
Every Street" (Warner Bros., Sept. 
10). The band is already receiving 
widespread radio action for the 
set's first single, "Calling Elvis," 
which shipped last week. Rehears-
al for a worldwide tour will com-
mence shortly. 
With his recent No. 1 hit, "(Every-

thing I Do) I Do It For You," Bryan 
(Continued on page 73) 

JRS To Distribute BFE Records 
Blixseth, Fach Partners In New Label 
• BY CHRIS MORRIS 

LOS ANGELFS—In one of the more 
unusual label setups in recent his-
tory, the new Portland, Ore.-based 
BFE Records will be distributed by 
JRS Records, another brand-new im-
print that is distributed domestically 
by BMG. 
BFE is a 50/50 partnership be-

tween co-chairmen Tim Blixseth, the 
former president of the Oregon-
based timber concern Crown Pacific, 
and Charlie Fach, a longtizne execu-
tive at Mercury and PolyGram, who 
co-owned and served as president of 
PolyGram's Nashville-based Corn-
pleat Records between 1983 and 1988. 

JRS was established this summer 
by financier Stephen Swid and label 
president/chief operating officer Ar-
tie Mog-ull (Billboard, July 6). 
BFE is not the first music business 

relationship between Blixseth and 
Fach; Blixseth was an artist on Corn-
pleat in the late '80s, recording under 
the name of T L Lee. (A duet with 
Kathy Walker, "A Silent Understand-
ing," hit No. 78 on Billboard's Top 
Country Singles chart) 
"I started as an artist and a writ-

er," Blixseth says. "I had a few rec-
ords out, but no big hits." He adds 
that after working in the timber in-
dustry for several years, "I woke up 

(Continued on page 72) 

N. WA Member Dr. Ike Pleads 
No Contest On Attack Charge 
LOS ANGELES—N.W.A member 
Dr. Dre pleaded no contest in Los An-
geles Municipal Court Aug. 27 to mis-
demeanor battery charges stemming 
from a Jan. 27 assault on Fox TV rap 
show host Dee Barnes. 
On June 27, Barnes filed a $22.7 

million civil suit in L.A. Superior 
Court against Dre and fellow N.W.A 
members Eazy-E, M.C. Ren, and 
Yella. She alleged that Dre had beat-
en her at an album-release party in 
West Hollywood, and that he and the 
other members of the rap group sub-
sequently libeled and slandered her 
in press statements about the inci-
dent (Billboard, July 13). 
Judge Frederick Wapner fined Dre 

(whose real name is Andre Young) a 
total of $2,513 and sentenced him to 
240 hours of community service and 
24 months probation. Dre was also 
ordered to pay $1,000 to the Califor-
nia Victims Restitution Fund and to 
produce an anti-violence TV public-
service announcement 
Michael Leventhal, Barnes' attor-

ney, says that the criminal judgment 
against Dre will have no material 
bearing on the TV host's civil case 
against the rapper. Leventhal says 
that preliminary procedures in 
Barnes' action are under way, but 
that it will likely be at least eight or 
nine months until an initial court date 
for the suit is set  CHRIS MORRIS 

Rock Hall Psychedelicized? 
Groovy '60s Acts Among Nominees 
• BY KAREN O'CONNOR 

NEW YORK—The Rock and Roll 
Hall of Fame enters the psychedelic 
rock era with this year's first-time 
nominees Cream, the Jimi Hendrix 
Experience, Velvet Underground, 
Buffalo Springfield, and David 
Bowie. Other first-time nominees 
are R&B stars the Isley Brothers, 
Sam & Dave, and Etta James. 
Also on the ballot are repeat nom-

inees Bobby "Blue" Bland, Booker 
T. & the MG's, Johnny Cash, Duane 
Eddy, Frankie Lymon & the Teen-
agers, Gene Pitney, and the Yard-
birds. Ballots have been mailed to 
members of the voting committee; 

inductees will be announced at the 
end of October and the official cere-
mony and dinner will be held Jan. 15 
at the Waldorf Astoria in New York. 
To qualify as a Rock and Roll Hall 

of Fame nominee, an artist must 
have had an initial record released 
at least 25 years prior to each year's 
induction day. In this year's ease, 
artists who made their recording de-
but in 1966 or earlier can qualify for 
a nomination. The qualifying title 
may be a single or an album re-
leased anywhere in the world by a 
record label of no specified size. 
While last year's list of nominees 

was largely R&B oriented, the cur-
(Continued on page 72) 
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News Media Ventures Are Proliferating 

ARTISTS FACE MORE 900-LINE COMPETITION 
U BY RANDY S. FRISCH 

Today, recording artists may earn 
more money from merchandising 
ventures than from selling records. 
One of the most lucrative merchan-
dising ventures for some artists is 
the pay-per-call telephone service. 
Fans pay for calling a 900 line to 
learn trivia, order merchandise, and 
hear personal messages from the 
artist. 
Recently, print and broadcast me-

dia have increasingly used 900 lines 
for both marketing and research 
purposes, especially in connection 
with the entertainment industry. 
Spin and the Village Voice have 900 
lines that let callers preview new 
records. Star magazine and Bill-
board offer 900-line trivia games on 
entertainment subjects. Many 
newspapers and TV stations also 
use such lines to poll public opinion 
on celebrities. Because the media 
lines receive First Amendment pro-
tection, artists will need to make 
their own services unique to ensure 
continuing profits. 
The right of artists to control all 

of the 900 lines that exploit their 
popularity was recently argued in 
court. Early in 1990, USA Today and 
Star each used 900 lines to conduct 
surveys to determine which mem-
ber of the New Kids On The Block 
was the most popular. 
The New Kids sued both publica-

tions, claiming that, by using 900 
lines instead of toll-free lines or 
write-in campaigns, the papers un-
fairly profited at the New Kids' ex-
pense. Also, 90% of USA Today's 
surveys ordinarily use toll-free 800 
lines. The group argued that, by us-
ing a 900 line, the papers were cash-
ing in on a market that the New 
Kids had already established. (The 
New Kids' own 900 lines had 
grossed more than $10 million in 

STICKY NN W 
Nightclubs do not have the "free-
dom" to edit or change videos, as 
seemed to be indicated in a recent 
Eye column (Billboard. July 27). The 
problem is that clubs edit videos and 
play them without obtaining such 
rights from the appropriate party. 
It is difficult for copyright holders 

to police and not cost-effective to 
prosecute these infringers. There-
fore, no lawsuits have been brought 
to date. However, that does not mean 
the practice is OK. 
I no longer work for the music vid-

eo industry, but I would like to see it 
doing well, and I believe that indus-
try will be more successful when peo-
ple understand and respect copyright 
laws. 

Gerardo Villacres 
Director, Affiliate Relations 

CBS Hispanic Radio Network 
New York 

TIME-LAG PROBES' 
I am assigned to the U.S.S. Forrestal 
and currently deployed to the Medi-

less than two years.) Moreover, 
when readers called Star's survey, 
they heard an ad for "Star's Enter-
tainment Trivia Game," a separate 
900 line. 
The court ruled in favor of the 

newspapers, deciding that the First 
Amendment protected the surveys 
because they were used for news 
gathering and publishing. 
Using a 900 line provides the 

news media with a rare opportunity 
to recover their research costs. But 
the danger is that the media will ex-

also have the right to decide that a 
900 line is an accurate research tool. 
Once the court decided that the 
First Amendment protected the sur-
veys, their economic effect on the 
New Kids' own 900 lines became ir-
relevant in the eyes of the law. 
As a result, the new rule gives the 

media a great deal of latitude. The 
court imposed only two limits: The 
news media may not operate a 900-
line survey without publishing the 
results and may not falsely claim 
that their 900 lines are endorsed by 

'It is up to the 
artists to make 
their 900 lines 
stand out' 

Randy S. Frisch is a recent graduate of 
Boston Univ. Law School. 

ploit artists for profit, yet not guar-
antee the artist commensurate ex-
posure. 
For example, 20 magazines could 

each operate a 900-line poll on a 
"hot" artist like Madonna and then 
bury the results in their back pages. 
Madonna's own 900 line would suf-
fer because it would be lost in the 
crowd. 
In the New Kids case, the court 

did not consider these problems. 
Our legal system places great value 
on freedom of the press, and courts 
do not interfere with editorial deci-
sions. Newspapers have the same 
right to report on the New Kids' 
popularity as they do to report on 
George Bush's popularity. They 

an artist. 
These requirements are easily 

met. Performers might argue that 
they are not sufficiently restrictive. 
In fact, 900 lines need not even be 
affiliated with news organizations 
to receive First Amendment protec-
tion. Almost any 900 line that pro-
vides information is qualified. Thus 
anyone could now start up a 900 line 
playing recorded information about, 
say, M.C. Hammer and promote it 
as "News On M.C. Hammer." Such 
a 900 "news" line could compete 
with and economically harm that 
artist's authorized lines. 
With so few controls, artists are 

in a relationship with the news me-
dia much like that shared by celebri-

ties with the book publishing indus-
try. Any publisher can release an 
unauthorized biography, even 
though it might saturate the market 
and kill demand for further books 
on the same subject. Yet the celebri-
ty still has advantages if he or she 
later authorizes a biography or 
writes an autobiography. 
Similarly, artists' 900 lines have 

some advantages over media lines. 
Bobby Brown, for example, can ap-
pear in advertisements or record 
personal messages for his 900 line. 
And artists can make their 900 lines 
more profitable by linking them 
with other merchandising ventures, 
such as the sale of records or con-
cert tickets. Artists can advertise 
that theirs is the "authorized" 900 
line and advertise the number on 
record albums and in fanzines. 
Artists must also ensure that their 

900 lines have quality and substance. 
900 lines are not a passing fad; they 
are part of the next wave of telecom-
munications that will let consumers 
receive news, advertising, and other 
information through a network of 
personal computers, telephones, and 
cable lines. Artists must develop 
long-term strategies, using their 900 
lines to provide "exclusive" inter-
views, special contests, or previews 
of new songs before they are com-
mercially released. 
Essentially, the court in the New 

Kids case treated 900 lines as it 
treats more traditional media: with 
a "laissez faire" approach. Perhaps 
a future court will establish a rule 
that can better protect both the art-
ists and the press. In the end, it is up 
to the artists to make their 900 lines 
stand out in an increasingly crowd-
ed market. 

The opinions expressed above are 
not necessarily those of Billboard 
or its management 

terranean. I am unable to keep up 
with the country music scene except 
through Billboards sent to me from 
the States. 
I follow the country singles charts 

and find it difficult to track No. Ts at 
a glance. A peak position column 
such as on the album charts would be 
great on the singles charts, too. This 
would be a nice feature for those of 
us unable to track the singles as 
closely as we would like. 

Lt. Scott Whitehead 
U.S.S. Forrestal 

QUESTIONS FOR TOP 40 
I'd like a few answers from radio 
PDs: How can "You Could Be Mine" 
by Guns N' Roses be the No. 2-selling 
single in the U.S., the No. 1 most-re-
quested MTV video day after day, 
and yet not appear at all on the Top 
40 (75-position) Radio Monitor? How 
can Garth Brooks' hugely popular 
"Friends In Low Places" be loved by 
noncountry music fans all over the 
country yet be totally ignored by pop 
radio (it's even been the subject of 
several prom themes)? Do listeners 
not like the songs? Or is there a deep-
er problem? 
I love top 40 music, but not when 

every song sounds alike. I want a sta-

tion that plays everything: hard rocic, 
soft rock, AC, country, alternative, 
and R&B. I want to hear Crowded 
House next to C&C Music Factory 
next to Garth Brooks next to Madon-
na, and I don't want to have to switch 
back and forth to other stations to 
hear them. Isn't that what top 40 is— 
everything popular, mixed together? 
Stations are treating top 40 as its 

own format, when it shouldn't be—it 
should be a mix of everything popu-
lar from every format And I'm sick 
of stations trying to justify them-
selves by giving isolated examples of 
play by Natalie Cole and Jesus Jones. 
These are great songs, but why can't 
you do stuff like this all the time? 
Come on, PDs—don't play what 

you think is safe and will be digested 
easily by us listeners, such as every 
Paula Abdul release once every half 
hour. It's hopelessly irritating. Give 
us some excitement! Play what you 
like—I guarantee we music lovers 
will like it, too. 
If other listeners out there feel the 

same as I do, let your voices be heard! 
Jakay B. Lewisson 
Columbus, Ohio 

IGNORING THE TOEING 
Nat King Cole recorded many of 

my songs, such as "Laughing On 
The Outside," "I Don't Want To 
See Tomorrow," and others, and I 
think that the popularity of his and 
Natalie's Cole's "Unforgettable" 
album is very simple to explain. 
It's not the adult audience that 
has been ignored (Billboard, Aug. 
3), but rather the younger listen-
ers who haven't heard Nat King 
Cole's incomparable renditions of 
songs that were recorded before 
they were born. 
Perhaps now the record compa-

nies may take the hint, and redis-
cover the untapped gold mine un-
der their very eyes—not only with 
Nat, but with other top singers as 
well. 
As for me, I congratulate Elek-

tra senior VP/GM Brad Hunt and 
Natalie Cole on their vision! 

Bernie Wayne 
Los Angeles 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in-
terest. Contributions should be 
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515 
Broadway, New York, N.Y. 10056. 
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Urban PDs Take Acts' Track Records To Heart 
BY SEAN ROSS 

ATLANTA—Despite a longstand-
ing reputation for being song-, not 
artist-driven, urban PDs say an 
artist's track record is their big-
gest single consideration in adding 
new product. 
That is one of the most surpris-

ing conclusions of a new study of 
the R&B record-breaking process 
unveiled at the annual Jack the 
Rapper Family Affair convention, 
held here Aug. 22-24. The survey, 
sponsored by urban radio group 
owner Summit Broadcasting, stud-
ied behavior both among urban 
PDs and the record buyers they 
reach. (More convention coverage, 
see page 21). 
Summit researchers interviewed 

39 urban PDs—representing about 
40% of the format's reporting sta-
tions—on why they had chosen 
their most recent playlist adds, as 
well as how records came to their 
attention, whether they used call-
out, and other promotion-related 
issues. 
Although urban is generally 

thought to be a song-driven format 
with little artist loyalty, the most-
often given reason for adding a 
specific record—by 62% of the PDs 
polled—was an artist's track rec-
ord or name recognition. The sec-
ond-most-cited reason, by 46% of 
the PDs, was that the song fol-
lowed-up a previous hit record. 
Similarly, 61% of the PDs said an 

artist's track record was either ex-
tremely important or very impor-
tant in determining their adds. 
Thirty-six percent said it was 
somewhat important. Only 3% said 
it was not a factor at all. 

Less surprisingly, the third-
most-cited reason for adding a rec-
ord was that it was up-tempo—a 
factor for 44% of the PDs. Most ur-
ban PDs have had the same con-
cerns about a lack of up-tempo, 
nonrap product that appeals to 
both older and younger demos as 
their top 40 counterparts do about 
a lack of up-tempo pop music. 
Some less-cited reasons for add-

ing a record: adult appeal (26%); re-
quests (21%); gut feel (21%); retail 
action (8%); callout research (8%); 
action from a competitor's airplay 
(8%). 
Lest the low importance given to 

callout research suggest that PDs 
do not use it further down the line 
once a song has been played, the 
study also shows that 79% of the 
PDs surveyed do use callout. And 
although urban stations have not 
been known in the past for their re-
search budgets, 48% of those sta-
tions d6 their research either 
through an outside firm or 
through their corporate offices. 
Also, only 18% of the PDs sur-

veyed say a label's commitment to 
working a record is either extremely 
important or very important. Forty-
four percent say it is somewhat im-
portant. Thirty-nine percent say it 
does not matter much at all. Again, 
something one might expect from a 
format that still makes ample use of 
album cuts. 
PDs were also asked about their 

favorite labels, which turned out to 
be, in order, MCA, Columbia, Warner 
Bros., Motown, and Capitol. (There's 
a sharp dropoff between those top 
five and the remainder of the pack. 
The quality of the reps themselves• 
(i.e., more in tune with urban radio 

Panel Explores Solutions To 
Urban-Radio Sales Problems 
ATLANTA—Perhaps the most pro-
ductive radio-oriented panel at this 
year's Fanuly Affair was one on ur-
ban radio's sales problems—always 
a problem, even in good economic 
times. For years, proponents of ur-
ban radio have encouraged stations 
not to discount themselves or offer 
extra promotions to advertisers, 
but to demand to be treated the 
same as other formats. But in to-
day's economic climate, stations in 
all formats are having to drop their 
rates and submit to more sales pro-
motions. 
On one side of the issue was 

WOWI Norfolk, Va., GSM Cadette 
Harriel, who says her station is No. 
1 in overall billing and No. 3 in local 
sales. Harriel, who encouraged sta-
tions to maintain "rate integrity," 
said her billings are 27% ahead of 
last year, despite the fact that mar-
ket revenue is down 7%. She was 
joined by consultant Dean Lands-
man, who also encouraged stations 
to "walk [away] on crap buys." 

But WVEE (V103) Atlanta GM 
Rick Mack told the audience that in 
today's economy, 'We don't believe 
in walking on business ... There 
are no bad deals. Just missed oppor-
tunities." Rather than snubbing po-
tential clients who want heavily dis-
counted spots, Mack said, it was 
better ta steer them toward cheap-
er time slots that were more in line 
with what they wanted to spend. 
Both Mack and lianiel said that 

direct client-to-agency orders not to 
buy black radio—something that 
used to happen quite overtly—are 
more underground now. So many 
advertisers have been confronted 
about "no black" dictums that few 
still put them in writing. 
That does not always make the 

salesperson's job easier. "Come out 
and tell me if it's a black thing," 
said Harriel. "You can deal with 
that. There's lots of information 
available when it's a black thing." 
Mack encouraged urban radio 

(Continued on page 25) 

easier to work with, etc.), was the re-
spondents' most-cited reason, fol-
lowed by the quality of the label's 
product, then by the number of re-
sources and promotions that a label 
gave to stations. 

THE TIME-BUY EXPERIMENT 
Summit research director Doug 

Jones, one of the study's present-
ers, says his company had no agen-
da for the study beyond generat-
ing an increased amount of infor-
mation. But the half of the study 
that deals with consumer behav-
ior—as well as the results of a 

Summit-conducted experiment, 
are clearly intended as a blunt in-
strument in radio's battles with re-
cord labels over advertising time 
buys. 
The Summit study shows that 

blacks are still heavy purchasers 
of new music-15% go shopping 
once a week, only 28% go less of-
ten than once a month. And it says 
that radio makes 75% of ' the re-
spondents aware of new albums, 
as opposed to 23% who cite video 
as an influence, and 19% who cite 
word of mouth. 
Similarly, radio is credited with 

70% of new-artist awareness as op-
posed to 30% for video and 14% for 
word of mouth. Sixty-nine percent 
cite radio as the place they learned 
about the albums they bought, vs. 
16% for video. This last figure, 
Summit says, holds up across all 
demos, not just for the male teens 
and 18-24 women, who are the big-
gest music purchasers. 
As for daily newspapers—the long-

time adversary of radio time-buys— 
the Summit study says that half the 
respondents read the newspaper ev-
ery day. But younger buyers tended 

(Continued on page 25) 

How One Jock Dealt With The Silent Treatment 
KVIL 's Buschardt Temporarily Lost His Voice To A Virus 
• BY PHYLLIS STARK 

NEW YORK—Most jocks only have 
nightmares about losing their voices. 
But it was a reality for KVIL Dallas' 
Bud Buschardt, a 30-year radio veter-
an who lost his voice to a virus and 
had to learn how to talk all over 
again. 
In the begin-

ning of May, Bus-
chardt's voice be-
gan "disintegrat-
ing," as he puts it. 
At first, he noticed 
a slight raspiness, 
which he attribut-
ed to a sinus piob-  BUSCHARDT 
lem. But while a 
doctor's prescription helped the sinus 
problem, the voice got steadily worse. 
Finally, on May 19, Buschardt says, 
"I opened my mike and had no con-
trol whatsoever over my voice." 
Fortunately, MD Steve Eberhart 

was listening at home and called Bus-
chardt on the hot line to ask if he 
needed help. "As stubborn as I am 
about these things, I yielded a 'yes'," 
Buschardt says. Eberhart rushed 
down to the station and took over the 
show. "With me acting as silent pro-
ducer, we finished off the script I had 
written for the day," Buschardt says. 
Little did they realize that Eberhart 
would end up filling in for Buschardt 
for nearly the entire summer. 
Buschardt, who has hosted a week-

end oldies show on KVIL for 10 
years, had always prided himself on 
the fact that he had never missed a 
day for health reasons. Suddenly, he 
was off the air. Although he could 
make sounds, his doctor advised him 
not to talk to avoid doing further 
damage to the vocal cords. Buschardt 
estimates that he was completely si-
lent for four to five weeks. 
In addition to his work at KVIL, he 

was unable to continue hosting the 
"Night Train" show on Satellite Mu-
sic Network's "Touch" format, which 
he had been hosting for the last three 
years. He had also been preparing to 
launch a Saturday-night oldies show 
on SMN's StarStation June 1 and had 
planned to spend the month of May 
cutting liners and IDs for the show's 
approximately 200 affiliates. Instead, 
Gary Shannon filled in as host with 

Buschardt again the "silent produc-
er." 
The ailment also wrecked Bus-

chardt's schedule of promotional ap-
pearances. One appearance he did at-
tend was the 20th birthday of the 
Hard Rock Cafe, for which he had 
been hired to count down the hits of 
1971. At the event, he had to rely on 
his longtime assistant Joe Binford to 

'I had no control 
over my voice' 

read comments he wrote down on in-
dex cards. "The audience understood 
and the whole bit became a funny sit-
uation," he says, "but you can imag-
ine what was going on in my head." 
During this silent period, Bus-

chardt says he would "eat alone in 
the cafeteria so I could point to what 
I wanted with minimum talk." He 
stopped enjoying being around other 
people because "they told me how 
bad I sounded and I didn't need that 
kind of negative feedback." 
His spirits began to sag. After he 

was sure there was no danger of 
pneumonia or other complications, 
Buschardt started going to a health 

club, where he would "spend hours 
alone smashing a racquetball against 
the wall to free some of the anger. 
Then there were the 'self-improve-
ment' days when I rewallpapered the 
bedroom, breakfast room, and kitch-
en. 
"The biggest fear until they got a 

camera down [my throat] was that it 
was cancer," he says. "The other fear 
is, will I ever talk again? There were 
times when I got really depressed. 
That has had an effect on me. I'm go-
ing to stress therapy now. 
"I suppose the most depressing 

thing about this whole situation, bar-
ring the frustration, was filling out 
the form for disability insurance. Me, 
the workaholic, unable to work. [But] 
I could only laugh, silently, when I re-
ceived a letter back from the insur-
ance company. After trusting them 
with my hard-earned money for sev-
en or eight years, they've gone into 
receivership." 
But through it all, Buschardt re-

tained his sense of humor, frequently 
popping up as "Mr. Laryngitis" dur-
ing his weekend show on KVIL. 
The doctor finally determined that 

the loss of voice was caused by a vi-
rus that, Buschardt says, "attacked 

(Continued on page 17) 

Yabba Dabba Honeymoon. CILO (0107) Toronto helped cartoon characters 
the Flintstones celebrate their 30th anniversary at Canada's Wonderland and 
gave away a real-life wedding to a pair of listeners. The cartoon characters 
renewed their vows while the winning couple was married. The couple also won 
a honeymoon at the Grand Canyon. Pictured, from left, are ring-bearer Dino, 
0107 morning man John "Spike" Gallagher. Fred and Wilma Flintstone, and 
0107 morning co-host "Downtown" Jane Brown. 
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COMPILED FROM NATIONAL ALBUM ROCK 
RADIO AIRPLAY REPORTS. 

TITLE  ARTIST 
LABEL & NUMBEFUDISTRIBUTING LABEL 

w 3 3 9 
* *  No. 1 * * 

OUT IN THE COLD  TOM PETIT & THE HEARTBREAKERS 
MCA ALBUM CUT  1 nvelta fflo. 1 

2 2 2 12 HOLE HEARTED  EXTREME 
MM 1564 

3 1 I 11 RUNAROUND  VAN HALEN 
WARNER BROS. ALBUM Slit 

C .) 4 5 3 THE REAL LOVE  BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 44743 

0  NEW > 1 
***FLASHMAKER*** 

eREAMUNE  RUSH 
ALBUM = 

1 0 NEW > 1 CALLING ELVIS  DIRE STRAITS 
WARNER BROS. ALBUM CUT 

0  13 — 2 SOMETIMES (IT'S A BITCH)  STEVIE NICKS 
MODERN 4-98758 /ATLANTIC 

8 5 6 7 FACE THE MUSIC  RTZ 
GIANT 4-19273 

9 7 10 7 TWIST OF THE KNIFE  THE FABULOUS THUNDERBIRDS 
ASSOCIATED ALBUM CUT/EPIC 

( 1) 11 20 4 ENTER SANDMAN  METALLICA 
FLEKTRA 4-64857 

11 10 14 5 KEEPING THE FAITH  LYNYRD SKYNYRD 1991 
ATLANTIC ALBUM CUT 

0  14 16 14 3 STRANGE DAYS  SCHOOL OF FISH 
CAPITOL 04738 

13 6 4 10 END OF THE LINE  ALLMAN BROTHERS BAND 
EPIC ALBUM CUT 

0  22 — 2 STRAIGHT TO YOUR HEART  BAD ENGLISH 
EPIC 3473982 

("D  24 — 2 THIS IS NOT LOVE  JETHRO TULL 
CHRYSAUS ALBUM CUT 

18 9 13 9 SIGN OF THE STORM  THE ERIC GALES BAND 
ELEKTRA ALBUM CUT 

17 16 22 6 NOBODY SAID IT WAS EASY  THE FOUR HORSEMEN 
DEE AMERICAN ALBUM CUT/REPRISE 

18 8 9 9 SHINY HAPPY PEOPLE  REM. 
WARNER BROS. 4-19242 

19 20 21 8 POWER WINDOWS  BILLY FALCON 
JAMBS° 8613 6724/MERCURY 

20 12 12 12 SOMETHING TO TALK ABOUT  BONNIE RAITT 
CAPITOL 40724 

21 18 18 10 KISS MY LOVE GOODBYE  L.A. GUNS 
POLTDOR ALBUM CUT/PLC 

22 21 24 6 GOD GAVE ROCK AND ROLL TO YOU II  KISS 
INTERSCOPE ALBUM CUT/EASTWEST 

0  26 32 3 WALK THROUGH FIRE  BAD COMPANY 
AT M 4-98748 

C D, 31 _ 2 BALLAD OF YOUTH  RICHIE SAMBORA 
MERCURY ALBUM CUT 

0  32 — 2 

* * * POWER TRACK***  - 
ONE M OT  TIN MACHINE 
NCTORY ALBUM CUMFLG 

0  Nrw>  1 PRIMAL SCREAM  MOTLEY CRUE 
ELEKTRA 4E484 

( 7) Nog > 1 EDISON'S MEDICINE TESLA 
GEFFEN ALBUM CUT 

28 30 28 7 LIVING WITH THE LAW  CHRIS WHITLEY 
COLUSIBU 38-73668 

0  36 — 2 SEND ME AN ANGEL  SCORPIONS 
MERCURY ALBUM CUT 

30 15 8 16 JET CITY WOMAN  QUEENSRYCHE 
EMI 50357 

31 25 27 6 SEASONS  TYKETTO 
SOC ALBUM CUT 

0  NEW  1 SHAKE ME UP  LITTLE FEAT 
MORGAN CREEK ALBUM CUT 

33 34 29 5 ALL OUR DREAMS ARE SOLD  PROCOL HARUM 
200 ALBUM CUT 

34 33 33 3 LISTEN  JULIAN LENNON 
ATLANTIC ALBUM CUT 

35 19 7 12 LEARNING TO FLY  TOM PETIT & THE HEARTBREAKERS 
MCA 54124 

e NEW > 1 TOP OF THE POPS  THE SMITHEREENS 
CAPITOL ALBUM CUT 

37 23 11 12 THE SOUND OF YOUR VOICE  38 SPECIAL 
CHARISMA 4-98773 

30 17 15 9 ALL OF A SUDDEN  JOE WALSH 
PYRAMID ALBUM CUT/EPIC 

e 40 37 3 MAKE IT EASY  YES 
AT OO ALBUM CUT 

40 39 36 4 ILLUSTRATED MAN  JOHNNY WINTER 
POINTBLANK ALBUM CUT/CHARISMA 

41 38 34 6 A WALL I MUST CLIMB  MICHAEL MCDERMOTT 
GIANT ALBUM CUT 

e 47 47 3 I'LL FIGHT FOR YOU  FOREIGNER 
ATLANTIC ALBUM CUT 

43 44 50 3 MEDICINE MAN ALDO NOVA 
JAMBCO ALBUM CUT/MERCURY 

44 41 41 10 TOP OF THE W ORLD  VAN HALEN 
WARNER BROS. ALBUM CUT 

45 46 46 3 UNTIL MY DYING DAY  THUNDER 
GEFFEN ALBUM CUT 

48 29 26 8 GIRL MONEY  KIX 
EASTWEST 4-98757 

47 42 39 4 LONE STAR  STUART HAMM 
RELATIVITY ALBUM CUT 

C D 50 _ 2 MAN IN THE MOON  THE SCREAM 
HOLLYWOOD ALBUM CUT/ELEKTRA 

49 45 38 4 CRY TO MYSELF  FLIES ON FIRE 
ATOO ALBUM CUT 

00 43 40 11 RIGHT NOW  VAN HALEN 
WARNER BROS. ALBUM CUT 

( D Tracks wi h the greatest irplay gains this week. The Flashmaker is the highest-debuting track or the 
week. The Pow r Trac N the track ori the chart that shows the largest increase in airplay over Ne 
week berme. 0 1991, Billboard/BPI Communications. Inc. 
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Entertainment 
Bows Guide To 
Beefed-Up Lineup 
LOS ANGELES—At a time when 
other syndicators are cutting back, 
Culver City, Calif.-based syndicator 
Entertainment has five new shows 
to introduce during the final quarter 
of 1991, and another three on the 
boards for early '92. 
To help get the word out about the 

big splash, Entertainment has intro-
duced a monthly programming news-
letter dubbed The Entertainment 
Wire, which looks suspiciously like 
Westwood One's Station Breaks. 
Entertainment VP Andrew Peruzzi 
acknowledges that the company 
"definitely followed a great example 
of how to do it" and hopes that the 
monthly guide will "make people 

by Craig Rosen 

aware of who we are and what we 
are, We have a lot of great programs 
out there, and people don't know who 
has been doing them." 
With the Entertainment Wire, the 

company will likely get its due. The 
back page of the guide, which fea-
tures the company's program lineup, 
may surprise a lot of people with the 
number of programs Entertainment 
is now offering. 
Featured along with regular syndi-

cated staples such as the weekly 
hourlong "Pepsi's Hitline USA" and 
shortform favorite "Country News" 
are Entertainment's recent additions, 
such as "Hyundai Nite Live," and a 
whole slew of new product that will 
shortly hit the airwaves. 
Entertainment's class of '91 in-

cludes the daily shortform "The 
Leeza Gibbons Entertainment Re-
port," which is set to make its debut 
on flagship AC KOST Los Angeles 
Sept. 16. A weekly one-hour edition, 
"Entertainment This Week With 
Leeza Gibbons," is set for a Novem-
ber launch. 
On the country front, Entertain 

ment will launch "The L'eggs Coun-
try Club" Sept. 23. The one-hour 
show, sponsored by L'eggs and host-
ed by KMPS Seattle personality 
Ichabond Caine, will be delivered on 
CD and include a mix of hit country, 
comedy, and live performances. 
Entertainment will further exploit 

its relationship with MTV V,J Adam 
Curry when it launches "The Top 
Thirty Hit List With Adam Curry" 
in late September or early October. 
The show will have a major, yet-to-be 
announced sponsor. "The Hit List," a 
weekly, three-hour countdown, will 
be delivered on CD with only three 
breaks an hour. 
Entertainment will also take its re-

lationship with consumer advocate 
David Horowitz a step further when 
it introduces the monthly, 90-minute 
call-in "Talk Back! With David Ho-
rowitz" Sept. 28. The twice-daily 
shortform "Fight Back! With David 

(Continued on next page) 

Billboard® FOR WEEK ENDING SEPTEMBER 7.1 

M o d e r n  R o c k T r a c k s . 

L .e g tà 
, 

8 Ë e 1 

COMPILED FROM COMMERCIAL AND 
COLLEGE RADIO AIRPLAY REPORTS. 

TITLE  ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

C .) 2 2 8 UNTIL SHE COMES * *  No. 1 * THE*PSYCHEDELIC FURS 
CO WM8N38-73855  I AIM 40 No. 1 

2 1 1 10 RUSH 
COLUMBIA 38-73844  BIG AUDIO DYNAMITE Il 

3 3 3 g 
' SATISFIED  SQUEEZE 

REPRISE 4-19211 

0  5 1 i 3 SO YOU THINK YOU'RE IN LOVE  ROBYN HITCHCOCK 
AMA 1578 

5 4 4 9 CHORUS  ERASURE 
SIRE 4-19202/REPRISE 

C ::) 14 — 2 ONE SHOT 
VICTORY ALBUM CUT/PLO  TIN MACHINE 

(1) 10 25 3 BACKLASH  JOAN JEU 
EPIC ALBUM CUT 

8 6 5 10 WALKING DO WN MADISON  KIRSTY MACCOLL 
CHARISMA 2-96342 

0  pi nt > 1 TCM F. TrzE POPS  THE SMITHEREENS 

( D 12 19 5 HUMAN NATURE  GARY CLAIL 
PERFECTO 2855/10A   

11 7 13 4 IT'S ONLY NATURAL 
CAPITOL ALBUM CUT  CROWDED HOUSE 

32 9 6 9 TIGHTEN UP  ELECTRONIC 
WARNER BROS. ALBUM CUT 

13 16 17 5 RAM  MEAT PUPPETS 
LONDON ALBUM CUT/PLO 

14 13 16 8 HAPPY  NED'S ATOMIC DUSTBIN 
COLUMBIA ALBUM CUT 

15 9 9 6 SIT DO WN  JAMES 
FONTANA ALBUM CUT/MERCURY 

( ) 24 — 2 MONSTERS AND ANGELS 
LONDON 869 428-4/PLC VOICE OF THE BEEHIVE 

17 17 23 5 JUUE'S BLANKET  MARY'S DANISH 
MORGAN CREEK 4-23003 

18 11 8 9 CAUGHT IN MY SFIADO W  THE WONDER STUFF 
POLTDOR ALBUM CUT/PLO 

(.1 ) 25 _ 2 CAN YOU DIG IT  THE MOCK TURTLES 
RELATIVITY ALBUM CUT 

(1 ) 28 _ 2 Z gei L um  NORTHSIDE 
CUT 

21 15 15 11 SHINY HAPPY PEOPLE  RE M. ' 
WARNER BROS. 4-19242 

C ) 29 29 4 (I JUST WANNA) B WITH U 
MCA 54113  TRANSVISION VAMP 

0  NEW > 1 ger„LLieg  NITZER EBB 

24 21 14 7 TALKIN' LOUD AND SATIN' NOTHING  LIVING COLOUR 
EPIC ALBUM CUT 

e NEW > I efX,,Iie14 a,, Cur  BILLY BRAGG 

®  NEW > 1 Ne4DRPIEEftleig.D4.E14182  THOMPSON TWINS 

27 19 20 13 CRAZY  SEAL 
SIRE 4-19290/WARNER BROS. 

28 20 21 6 RED HILLS ROAD  CANDY FLIP 
ATLANTIC 0-86023 

e NEW > I SHE0'.e. G,I.R e.A ND I'M A MAN  LLOYD COLE 
CAPIT30 

18 10 11 MARBLE  HOUSE OF LOVE 
FONTANA ALBUM CUT/MERCURY 

C D Tracks with the greatest irplay gains this week. 0 1991, Billboard/BPI Communications, Inc. 
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"Country music is the 
soundtrack for the working 

person's life." 
Travis Tritt 

RADIO  

Film House Changes With Radio-Commercial Times 
NEW YORK—Ten years ago, Film 
House was a small commercial pro-
duction firm in Nashville, producing 
its first spot for a radio station, "your 
kind of country" for WUBE Cincin-
nati. Today, Film House, which is cel-
ebrating its 10th anniversary, exclu-
sively produces television spots for 
radio stations. 
President Curt Hahn says many 

things about TV spots for radio have 
changed in 10 years. But the biggest 
change has been the evolution away 
from syndicated commercials toward 
custom-produced spots. 
"If there is a megatrend in TV 

commercials in the last 10 years, it's 
the same trend that has happened in 
programming; that is, from mass ap-
peal to niche," Hahn says. "Ten years 
ago, 90% of [radio] commercials that 
were done were syndicated. People 
would make buying decisions based 
on what spots were on someone's 
demo reel. 
"The formats were more distinct 

and more commonly copied around 
the country," he continues. "CHR in 
New York and Los Angeles wouldn't 
be that different. So a commercial 
that worked effectively for a station 
in one market might work well in an-
other market. People's situations 
were similar." 
The advantages of syndicated com-

mercials included the relatively low 
cost, and the fact that spots already 
had a track record at another station. 
"It was pretty common for us to do 

group deals where five stations in a 

group would buy the same commer-
cial," Hahn says. 
"Today, it is a much more competi-

tive environment for programming 
and promotions," he adds. "Stations 
don't program the same country [for-
mat] in different markets. Given all 
that, cookie-cutter spots that might 
have worked extremely well 10 years 
ago don't work so well anymore. The 
result is that the vast majority of our 
clients produce custom spots." 
Research also has helped spur the 

change away from syndicated spots. 
Stations now frequently test various 
creative approaches, according to 
Hahn. "Very rarely do people call and 
say, 'I want to use X commercial, it 
won the [research] test.' Instead, 
they want elements of several com-
mercials. Ten years ago they would 
say, "Those sing-alongs really work. 
How much did you say they were 
again?' Now, you've got to find a po-
sition that works for you." 
But Hahn says there is one thing 

by Phyllis Stark 

about radio spots that has not 
changed with time. "The commercials 
that were working 10 years ago were 
the ones that clearly defined what 
was special about a station. I don't 
think that has really changed." 
Since syndicated spots are much 

cheaper than custom spots, radio 
budgets for television have had to 
grow in the last 10 years. "The prices 
for those syndicated commercials are 
probably pretty comparable to what 
they were years ago," Hahn says, 
"but people are demanding more 
work on customized spots and that 
demands a whole different rate 
schedule." 

rartungs AND  genie/inn 
(Continued from preceding page) 

Horowitz" is already in its third year 
on the air. 
On tap for '92 from Entertainment 

are "To Your Health With Chris 
Evert" and "Positive Moves With 
Angela Lansbury," twice-daily short-
form offerings hosted by the former 
tennis great and the Emmy-award-
winning actress, respectively. Also 

"State-Of-The-Art" 

'With singles like the clever 'Here's A 
Quarter (Call Someone Who Cares)' and 
this shimmering new album, Travis Tritt 
is selling country music to previously 
resistant audiences. Tritt is seeing his 
albums jump from the country charts to 
pop charts. 'It's All About To Change,' a 
Georgia-born Tritt's second disc, is a fine 
collection of impeccably produced 
pop-country that even veers into a little 
genre-bending metal on the rocking final 
track, 'Homesick'. Any, fan of  
Wilson Phillips or the Black Crowes, to 
name just a few diverse artists, will find 
much to enjoy in this refreshing 
state-of-the-art collection." 

Fred Schuster 
Los Angeles Daily News 

TRAVIS  TRirr 

o 

Another big change in the last de-
cade is radio's use of television adver-
tising overall. "Ten years ago we'd 
find markets where not a single sta-
tion in town was on TV," Hahn says. 
"People had resisted doing [TV] be-
cause it was largely thought of as the 
enemy and they didn't want to give 
[TV] money. Today, if you want to be 
one of the top players in your market, 
you've got to be on television. It's a 
given now. It's part of the cost of de 
ing business and being competitive." 

IDEA BULL: PRATT CASH 
KUPD Phoenix morning man 

Dave Pratt celebrated his 10th year 
on the air by giving away "Pratt 
cash," paper bills in various denomi-
nations featuring Pratt's picture. The 
cash was redeemable at a rock'n'roll 
auction for items such as a trip to 
Paris to see the Black Crowes, a 
chicken dinner with Pratt's mother, 
and a golf game with Pratt himself. 

(Continued on page 17) 

on the slate for early '92 is "Then 
And Now With Jim Ladd," a weekly, 
90-minute feature on CD, hosted by 
the KLSX Los Angeles personality, 
that will focus on the lives of rock 
greats. 
Entertainment, which was former-

ly known as James Paul Brown En-
tertainment, has roots that date back 
to the late '70s with the famed 
"Earth News" feature. Co-chairman 
Dana Miller recently became co-own-
er with Brown, and the company 
shortened its name and took on a 
more aggressive stance. At a time 
when other networks are tightening 
their belts, Entertainment is grow-
ing. In March, it picked up "Hangin' 
With Hollywood" when Unistar cut 
the show from its lineup. 
"It's exciting around here," says 

Peruzzi. "It's such a diverse company 
now. We are no longer just into coun-
try and top 40." 
With the onslaught of new shows 

and the monthly Entertainment 
Wire, Peruzzi is hopeful Entertain-
ment will get the credit it deserves. 
"We have been around a long time, 
but people have never been able to 
put together the show with the peo-
ple that produced it until now." 
Although some American syndica-

tors have pulled back because of the 
increased competition and the poor 
economy, Peruzzi isn't concerned. "I 
don't buy into that," he says. "A lot 
of people are insuring themselves for 
hard times, but we are building and 
saying, L̀et's do more. It's time to 
grow.' I think that there is room for 
everybody and the advertising com-
munity has certainly welcomed our 
ideas and programs. As long as we 
have good programs, the advertisers 
will be there." 
While Entertainment continues to 

build up its programming lineup, its 
staff remains relatively small. The 
company still has only 12 full-time 
employees. Peruzzi says it is impor-
tant for the company to remain small. 
He does, however, have an interest in 
international expansion. Some of the 
company's country programming has 
already been picked up in New Zea-
land and Canada, and negotiations to 
get "Hitline" on the air in Japan and 

Canada are ongoing. 

BAN'S BLOCH PARTY 
Following his break from the Sun 

Network, talk host Sonny Bloch has 
pacted with the Business Radio Net-
work. Beginning Sept. 9, BRN will 
add Bloch's .show, which is America's 
longest-running independently syndi-
cated financial talk show, to its line 
up. BRN will air Bloch's show live on 
Sundays from 10 a.m. to 1 p.m. EST. 
On Sept. 9, BRN will also add "Main 
Street," a new call-in show hosted by 
Al Maimberg. 
Charlie Strickland is out as VP/ 

affiliate sales at the Satellite Music 
Network. No replacement is named. 

FAREWELL 
Since I was recently promoted to 

West Coast bureau chief, this will be 
my final Networks & Syndication col-
umn. I would like to thank all those in 
the industry who have been friendly 
and helpful to me during my stint 
writing this column, especially 
WW1's Katie Garber, Global Satellite 
Network's Howard Gillman and An-
drea Weiss, MJI's Gary Krantz and 
On The Radio's Jeff Leve. 
I'm glad to report that the industry 

remains as vital as the day I started 
reporting on it Rochelle Levy, who 
has joined Billboard's Los Angeles 
bureau as an editorial assistant, will 
take over the reins of this column. 
Levy has written for The Los Ange-
les Times Magazine and several other 
publications and worked at WINX 
Rockville, Md., and WTON Staunton, 
Va. I hope you will be as helpful to 
her as you were to me. Remember, 
Billboard is one of the few publica-
tions that writes regularly on the ra-
dio network and syndication busi-
ness. If you have some news to re-
port, please don't hesitate to call 
Levy at 213-859-5318. 

The One That Wants 
To Hear From You 
BILLBOARD RADIO 
212-536-5028 
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r Mason Dixon 
WMTX Tampa, Fla. 

IT WASN'T so surprising when Mason Dixon, former 
OM/p.m. driver at top 40 WRBQ (Q105) Tampa, Fla., re-
turned to town last April 22 as OM/PD/morning man at 
WMTX (Mix 96). After all, before Dixon left for WICXX 
Birmingham, Ala., he had told the local TV news that 
he'd be back. Several months later, Dixon left WICXX 
and the rumors about WMTX started immediately. 
Dixon now says that WMTX had approached him just 

after the April 1990 purge that saw Q105 abandon its 
adult skew to go head-to-head with "Power Pig" WFLZ. 
But when it became clear that Dixon couldn't get out of 
his noncompete clause, he went to WICXX so he could 
try doing mornings. At that point, Dixon says, there 
wasn't even an implied job offer at home. "The only 
thing I could do at that point was hope." 
When Dixon left WICXX in December—six months 

before that station's spectacular public collapse—his 
lawyers started negotiating an end to the Q105 contract. 
Dixon had a deal with WMTX by March 1. But he wasn't 
allowed to publicize it until seven weeks later. By that 
time, Dixon had already been working at his home com-
puter for several months on what would become 
WM1'X's music mix. 
This spring, WMTX was up 3.5-6.2 12-plus—good for 

fifth in the market. WMTX trails both of its AC rivals, 
WWMM (10.4) and WUSA (6.8), as well as WFLZ (7.1), 
but WMTX is well ahead of Q105, which went 6.5-4.6. 
The only outside promotion WMTX did this spring was a 
showing of six painted billboards, and the free publicity 
generated by Dixon's return. 
WMTX, the former WNLT, became hot AC Mix 96 

last November. But it wasn't until shortly before Dix-
on's arrival that the station began to dabble with some 
of the rock product that had gotten KHMX Houston so 
much attention six months earlier. That included power 
ballads like "Silent Lucidity" and "Wind Of Change" 
and more up-tempo titles, e.g., "Shiny Happpy People," 
"Right Here, Right Now," and "Hole Hearted." There 
have also been a number of song revivals, including 
Concrete Blonde's "Joey," Hall & Oates' "Don't Hold 
Back Your Love," and Meat Loafs "Paradise By The 
Dashboard Light," which started on the all-request 
lunch hour, then went back into rotation for two 
months. 
This is WMTX in middays: Stevie Nicks, "Stand 

Back"; Janet Jackson, "Escapade"; Michael W. Smith, 
"Place In This World"; Nelson, "After The Rain"; Rox-
ette, "Fading Like A Flower"; Luther Vandross, "Here 
And Now"; R.E.M., "Losing My Religion"; Steve Perry, 
"Foolish Heart"; Amy Grant, "Every Heartbeat"; Paul 
Simon, "You Can Call Me Al"; Taylor Dayne, "Don't 
Rush Me"; and Styx, "Love At First Sight" 
Dixon says he always believed that Q10.5 should re-

spond to any WFLZ-like attack by going older. "WMTX 

is the station I told [owner] Edens we should become. 
They chose [former group PD] Garry Wall's plan [to 
skew younger] instead of mine." Now, Dixon says, 
younger and older demos cannot co-exist in one format, 
at least for now. "We are where top 40 will be in a few 
years," he says. "There's no need to fear something that 
I've already got a grasp on." 
Dixon thinks WMTX picked up audience from heri-

tage album rocker WYNF, which was also hurt by the 
younger-skewing WXTB on the other side. He also 
thinks WMTX picked up audience from the other ACs. 
Despite the correlation between their numbers, he 
doesn't think WMTX took many listeners from WRBQ 
because "Q105 didn't have much to give at that point, at 
least adultwise." 
Is that just an ex-Q105 employee talking? Well, Dixon 

points out that he has deliberately avoided on-air "name 
calling" against Q105, or WFLZ, although station liners 
like "Adult Hit Radio for the '90s" and "Warning: This 
Is Not A Nightclub" seem like at least veiled references 
to those stations. He also claims to have "forgiven" his 
former employers at WRBQ. 
"When the spring book came out and we beat Q105 in 

every demo except teens, which doesn't matter, it was 
like [being widowed or divorced]," he says. "I put all 
those memories in the cedar chest and closed the door. 
There are no more ill feelings. No more revenge. It's 
simply time to get on with business." 
As for WFLZ, which caused Q105's changes in the 

first place and which took repeated on-air shots at Dixon 
himself, Dixon says that he and OM Mare Chase "are 
not competitors now. We respect each other's domain." 
But the possibility of Dixon going to WFLZ never came 
up. For one thing, WFLZ could not have credibly turned 
around and hired him. Besides, Dixon and Chase have 
different operating styles. One of the reasons Dixon left 
WKXX so soon, he says, was a rift with PD Brian Chris-
topher (now with WFLZ) as to how Power Pig-esque 
that station should have been. 
This fall WMTX will have the outside marketing mon-

ey that wasn't available in the spring. There are also re-
ports that Dixon may work with co-owned AC WMGF 
Orlando, Fla., or even a morning simulcast now that for-
mer Tampa broadcaster Matt Mills is GM there. 
WMTX has about 40 staffers—about half of what 

Q105 had at its peak. Many of them worked with Dixon 
at WICXX or WRBQ (or in the case of MD Rico Blanco, 
both). But unlike WRBQ, which had several layers of 
programming management, there is only one PD here. 
"After years of having PDs that I hired, like Randy Ka-
brich, Steve Rivers, and others, I felt like I needed—not 
only for myself, but for my peers—to prove that I can 
still program one instead of just being a manager," Dix-
on says.  SEAN ROSS 

CD Storage Cabinet 
Are you looking for a 
way to store and lock 
your valuable CD's? Our 
storage cabinet holds 
840 CD's in their jewel 
boxes for immediate ac-
cess to your programmer 
or disc jockey. Steel 
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft. 

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020 
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548 LIFT. 

Hot Adult Contemporary.. 
g e 'g e ! § 

,_ 
gl 

COMPILED FROM A NATIONAL 

SAMPLE OF RADIO PLAYLISTS 

TITLE  ARTIST 
LABEL. NUMBER/DISTRIBUTING LABEL   

1 1 1 11 
* * NO. 1 * * 

(EVERYTHING I DO) I DO IT FOR YOU  • BRYAN ADAMS 
AIM 1567  6 WOW% Ut No. 1 

2 2 2 13 EVERY HEARTBEAT  • AMY GRANT 
U M 1557 

0  3 4 10 THE M OTO WN SONG • ROD STE WART 
WARNER BROS. 0.19322   

( D 5 7 9 M I 5J e l.E. AND TENDERNESS  • MICHAEL BOLTON 

œ 7 9 11 IT AIN'T OVER 'TIL urs OVER  • LENNY KRAVITZ 
VIRGIN 0-98795 

6 4 3 12 GLE,TOVEEN A ID UNDERSTANDING  • CHER 

C ) 9 12 11 FADING LIKE A FLO WER 
E  MI 50355 • ROXETTE  

10  10 14 10 SOMETHING TO TALK ABOUT 
CAPITOL 04724  • BONNIE RAITT 

9 6 6 14 LILY W AS HERE  • DAVID A. STE WART/CANDY DULFER 
ARISTA 2187 

e 13 16 3 EVERYBODY PLAYS THE FOOL  • AARON NEVILLE 
MAI 1563 

( 1) 15 18 7 IT HIT M E LIKE A HAM MER  • HUEY LE WIS & THE NE WS ' 
EMI 50364 

0  16 21 7 TOO M ANY W ALLS  • CATHY DENNIS 
POLTDOR 867 134-4/PLG 

13 8 5 13 UNFORGETTABLE  • NATALIE COLE 
ELERTRA 0-64875 

e 18 15 9 YOU COME TO MY SENSES  CHICAGO 
REPRISE 4-19205 

15 11 8 16 CAN'T FORGET YOU  • GLORIA ESTEFAN 
EPIC 34-73864 

16 12 11 14 CAN YOU STOP THE RAIN  • PEABO BRYSON 
COLUMBIA 38-73705 

17 14 10 14 '1',,,H,,Eo7D356REAM IS STILL ALIVE  • WILSON PHILLIPS 

18 19 15 24 PLACE IN THIS W ORLD  • MICHAEL W. SMITH 
REUNION 19019 /GEFFEN 

19 17 13 18. RUSH RUSH  • PAULA ABDUL 
CAPTIVE 4-98828NIRGIN 

e 27  — 2 %he el ir(2 e73977  MARIAN CAREY 

21 20 17 19 M ORE THAN W ORDS  • EXTREME 
A5M 1552 

(), 25 41 3 

***POWER PICK*** 
THE REAL LOVE  • BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 44743 

23 22 24 9 THE LAST TO KNO W  • CELINE DION 
EPIC 34-73856 

e 26 27 6 
ALL I HAVE 
REPRISE ALBUM CUT  • BETH NIELSEN CHAPMAN 

15 21 20 20 PO WER OF LOVE/LOVE PO WER  • LUTHER VANDROSS 
EPIC 74-73778 e 28 34 4 THE GIFT OF LOVE BETTE MIDLER 
ATLANTIC 4-87633   

so NEW  b. 1 
***HOT SHOT DEBUT*** 

IF THERE WERE NO DREAMS  NEIL DIAMOND 
COURMIMALBUI1CUT 

e 29 30 6 SINCE I DON'T HAVE YOU  • RONNIE MILSAP 
RCA 2808 

e 31 29 6 THE PRO MISE OF A NE W DAY  • PAULA ABDUL 
CAPTIVE 4-911752NIRGIN 

30 24 23 21 LOVE IS A W ONDERFUL THING  • MICHAEL BOLTON 
COLUMBIA 38-73719 

e 43 a 3 DON'T W ANT TO BE A FOOL  • LUTHER VANDROSS 
EPIC 30-73879 

32 23 22 20 W ALKING IN ME MPHIS  • MARC COHN 
ATLANTIC 4-87747 

e 34 37 6 SUNRISE  • THE TRIPLETS 
MERCURY 868 414.4 

34 30 25 27 BABY  BABY  • AMY GRANT 
k W 1549 

0  40 40 4 SO ME WHERE IN MY BROKEN HEART  • BILLY DEAN 
SBA 05004 

36 32 32 I THE ME FROM 'DYING YOUNG'. • KENNY G 
ARISTA ALBUM CUT 

31 33 33 74 I'LL BE THERE  • THE ESCAPE CLUB 
ATLANTIC 4-87683 

38 36 35 5 LEARNING TO FLY  • TOM PETTY & THE HEARTBREAKERS 
MCA 54124 

0  41 45 3 I CAN'T W AIT ANOTHER MINUTE  • HI-FIVE 
JIVE 1045/RCA 

48 37 35 26 RHYTH M OF MY HEART  • ROD STE WART 
WARNER BROS. 4-19366 

41 39 28 19 PART OF ME, PART OF YOU  • GLENN FREY 
MCA 54060 

42 38 38 8 NIGHTS LIKE THIS  AFTER 7 
VIRGIN 0-98798 

43 35 26 23 I DON'T W ANNA CRY  • MARIAM CAREY 
COLUMBIA 38.73743 

44 44 31 18 STARTING ALL OVER AGAIN  DARYL HALL JOHN OATES 
ARISTA ALBUM CUT 

45 42 — 2 et,15.,624‘,LftleiCeVES A W OMAN  MICHAEL BOLTON 

46 46 46 5 8:rse e IS NOT SUSAN  •• W HITNEY HOUSTON 

47 47 42 22 7,4 e1A4 ",  • W HITNEY HOUSTON 

* NEW 1 FOR YOU  MICHAEL W. SMITH 
REUNION 19103/GEFFEN 

0  NEW' 1 I ADORE MI A MOR • COLOR ME BADD 
GIANT 4.19204 

50 45 36 8 SAY IT WITH LOVE  • THE M OODY BLUES 
POLTDOR 867 136-0/PLG 

(1) Records with the greatest airplay gains thi 
Communications. Inc. 

k. • Videoclip availability.  1991, Billboard/BPI Systems with a future. 
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Jelto Jock. WBLI Long Island, N.Y., 
morning man Rick Sommers took the 
plunge into a pool full of jell° and 
helped the station raise $68,000 
during its annual Jolla Jump for 
Leukemia. 

BUSCHARDT 
(Continued from page 13) 

my throat ... It took a couple of 
weeks just to get rid of the virus, and 
when it left, it damaged one of my vo-
cal cords." 
This left Buschardt with a condi-
tion known as diplophonia, or "double 
voice," where tones sound like they 
are on top of one another. "I couldn't 
even count to 10 without a double 
voice," he says. 
When the virus was gone, Bus-

chardt began the long process of 
twice-a-week voice therapy, where he 
was essentially taught how to talk all 
over again within his pitch. 
At the start of therapy, Buschardt 
was told it may take as long as six 
months to get the voice back to nor-
mal. The therapist uses an old air-
check to gauge his progress. 
Four months later, Buschardt is 

back on the air. And although he is 
not quite in full voice, his progress 
continues. "If there was one moral to 
this whole thing," he says, its that 
"when what you use for making a liv-
ing is taken away, everything else 
seems very minor." 

PROMOTIONS 
(Continued from page 15) 

KROQ Los Angeles helped pro-
mote the Violent Femmes' latest al-
bum, "Why Do Birds Sing?," by ask-
ing listeners to call the station and do 
their best love call on the air. The 
winner received a catered party in his 
or her home with a performance by 
the group in the living room. 
WBMX (Mix 98.5) Boston morning 
man Joe Martelle delivered pizzas to 
homes that lost power for several 
days after the recent passage of Hur-
ricane Bob. Listeners who wanted 
pizza were asked to call the station or 
put signs in their windows. 

PRO110110118 
Deborah Braids has been upped 

from traffic manager to promotion 
director at WRIF  ... Former 
WHTZ (Z100) New York assistant 
promotion director John Reynolds 
joins WLUM (Hot 102) Milwaukee as 
marketing director. 

Save the 
Rain Pores t. 
Buy an axe. 
If you're interested in saving 

the planet, or if you're only 

concerned with Madonna's 

outfit from her Blonde Ambition 

Tour, you'll want to come to Spice, 

in Hollywood, on September 6. 
There, you'll bid on donated 

items from the likes of Robert 

Rauschenberg, Van Halen, 

Peter Max, Jerry Garcia and 

Bob Weir of the Grateful Dead. 

The évent, which is being 

held by AMPT, National Video 

Subscription, The LA Weekly, 

the Music Video Association , 

and Request Video will benefit 

RAN-the Rainforest Action Network. 

By the way, in the time it took 

you to read this, 50 more acres of 

priceless forest were destroyed. 
So please plan to attend. Together, 

we can stop the trees from falling. 

AMPT 
Adjoin entl Musicians Protecting Tomorrow 

Call 71 ,771-4200 For more information 
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Billboard. 
FOR WEEK ENDING 
SEPTEMBER 7, 1991 POWER PLAYLISTS. 
CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINU M 

PLATINUM—StetIone Whil  weekly manse 
audience of more then 1 million. 

GOLD—Station. with a weekly Come 
audience between 500,000 MCI 1 million. 

SILVER—Stations with e weekly come 
audience between 250,1100 end 500,000. 

New York 

2 
3 

O.M.: Steve Kingston 
Bryon Adorns, (Everything I Do) I Do I 

reettel Bollere, Time, Love And Tender 
Abdul, The Prone, Of A New Day 

• Scorpions, Wind Of Change 
Corina, Temptation 

6  COG Music rato  ir. Willa , Things 
7 I CalwM.Badd.IAdnneMiAmor 
8 I Marty Mark & nu Funky Bunch 
9  The KEE, 3 AM. Eternal 
10  I Cr, D.  Too Many Walls 
IS  I Natalia Col, Unforgettable 
12  I Coro. ML Fallen Miel 
13  I lapa il 
11  I The Escape  There 
15  Amanda, Got A Love For You 
16  20 0.111.. Shiny Ilaz‘  Th People 
17  19 Heavy D.& The  , Nos, at We Fan 
18  21 Firehouse, Love OÍA Lifetime 
19  23 Rod Steuart The Motown Sono 
20  22 8% falcon, Power Windows 
21  V HiUre, I Can't Wart Another Minute 
22  25 Seal. Crazy 
23  a Marie Ca , Emotions 
24  29 Karyn White, Romantic 
25  30 lilsralldarbo..00 daything 
26  8 Airry Grant Every Heartbeat 
✓  18 Rosette, Fading U. A Elmer (Every 
U  17 DJ. imp Jeff & The Fresh Prince, S 

30  24 
24 3127...Krz e, It Aini1.11 Lr T,N1 It' 29 

New York  P.D.: Joel Salkowitz 
Heavy D. & The Boy, Now That We Four 

W ilde ridttlel  teAloreete Mi timon 
Marty Mark & The Funky Bunch 
Dentin Knuckles, The Whistle 
UC Music Factory/F. wilianns, Things 
Cons My Fallen An et 
B.G. The Prince Of R., inn Beat Is 
The KLF 1 A.M. Eternal 

1  I Hi-Five. I Can't Wait Another Minute 
Whitney Houston, My Name Is Not Susan 

13  I BMWs In Illrythm, Sella Goad Feeli 
13  I 
14  I 
15  I 3rd Bass. Pop Goes The Weasel 
16  2 2 In A Mom, Do What You Want 
17  I Cathy Dennis, i(10 Mang Walls 

I19I  220  MMauulle n,ed, titi Pions. Of A New Day 
20  13 TKA Louder Than Love 
21  22 Unity, Unity 
22  23 Vanessa Williams, Running Back To You 
23  II Rare Ms, Bannon Posse 
24  25 linny, Keep Warm 
25  21 Donne Summer, When Love Corn 
20  29 Crybil Danes, Open You: Head 
V  31 Basin While, Romantic 
n  30 Luther Undress, Don't Want To Be A F 
3  35 Madan Carey, Emotions 
30  34 Carina Whispers 
31  32 Brand New Heavies Never Stop 
32  EX Lonnie Gordon. Gonna Catch You 
33  EX  Bell lie UV«, Word To The mote 

or41-feere (Featuring Father  Er 
35  33 S4al,Ciacv 
A —  Ex-Girtfriend, Why Can't U Come Home 
A —  T.P.E, Then Came You 
A —  Massive ATTACK. Sale From Harm 
DI  EX Lanny Kravitz, It Ain't Over Tit It' 
EX  EX had Boa, Fantasy 
EC  £4  Lisa Therm, Save Mn 
EX  EX Jaded Out International. Shine On 
EX  Ert  Mosaic Ill, tance Now 

Mole 
Rhoto «ism% 

New York  P.O.: Scott Shannon 
Bryan Adams. (Everything I Doll Dol 
Amy Grant, Every Heartbeat 
Paula Abdul The Fronds. Of A New Day 

Yea r' edit 
Michael Bolton, rune, Love And Tender 
Rexene, Fading Like A Flower (Every 

1 C&C Music Factory/F. Wham, Things 
I The ULF, 3 A.M. Eternal 

I  I Red Stewart, T. Motown Sons 
1  I Seal, Crazy 
U  I Cathy Dennis, Too Many Walls 
13  I %talk Cole, unforgettable 
14  I Color Mn Badd I More Mi Amor 

"  EH16  1  II d''e,r7 People  
17  I Natural Selection , Do Anything 
111  ZO ensitery Hondo, My Name Is Not Susan 

5 Lanny Kravitz, It Ain't Over 
23 IMF*, I Cant Wait Another Minute 

21  24 Firehouse, Lore Of A Lifehme 
22  2 Mad* Carey, Emotions 
23  26 Karns While, Romantic 
24  25 Huey Lewis  The News. It Hit Me Like 
25  9 Jamanda, Got A Love For You 
26  21 Heavy D. The Bow, New That We Foun 

—  Manila Loue.. Tiny Well Be Done 
A28  —  Luther Simeon Don't Want To Be A F 
AZ  —  Bonnie Rain, Something To Talk About 

lo 
20 

8311I„ W,,are OtraxmEPararinos. 

Chicago P.O., Dave Shakes 

(EverythingOC.ri0a , Adam,, Music  I  l'arpn:? Thr_rtts 
Hears D. The Beg Now That We Foun 
IMF*, I Can't Wait Another Minute 
Marty Mark & The Funk, Bunch 
Xpanskin, Move Your Body 
Jocund, Got A Love For You 
The ELF 3 A.51 Eternal 

1  I Cans, Np  Paler Mgel 
I  1 Color Me holit I More Mi Mor 
U  I Paula Abdul, the Promise Of A New Day 
13  2 Salt.41-Pepa, Let's Talk About Sex 
14  1 and Bass P p Goes The Weasel 
15  I UM, Here I Am (Come And Take Me) 
16  27 B.G. The Prince Of Rap, This Beat Is 
17  25 Arm, Keep Warm 
II  13 Carina, Temptation 
19  It Whitney Houston, My flame Is Not Susan 
20  20 Latin Alliance Featuring War, Low Rid21  23 Clem , Deep In My Heart 

22  21 Rosette, Fading Like A Flower (Every 
23  22 2 Brothers On % eh Floor, Can't He 
24  26 Cathy Denrés, ron Many Walls 
15  30 Manah Carey, Emotions 
26  EX Amy Grant Every Heartbeat 
27  EX  Sul, Cra 
23  EC  Derry, Uri % 
129  —  De ee. Wad To The Melba 
30  EX Karp White, Romantic 
A —  Natural UM W, , Do Anything 
A —  Moen Rad Creation, leamos Girl 
Er  EX Or.N.More (Featuring Father M.C.A. Ev 

KIIB M402.7 
Los Angeles  P.O.: Bill Richards 

Bryan Adams, (Everything I Do) I Do 1 
Sa Win .11dnl?!gCet"es E  ale:  
Color Me Badd, I Adore AU Arnor 
Rosette, ',dug Like A Flower (Every 
Michael Bolton, Time. Love And Tender 
Beim II Men, MolownehitlY 
Marty Mark 8 The funky Bunch 
C8C Musk Fact  IF, IUD*, Things 

1  S The Escape Club. 111 Be There 
1  DJ. lam Jell & The Fresh Prince, S 

Seat Crazy 
1  Paula Abàrl, The Prom. 01 A New Day 
1  I Ili-Free, t Can't Wait Another Minute 
I  I REM, Shiny Happy People 

Callosa, Temptation 
I  20 Heavy D. 8 The Boy; Now net We Foam 
I  II Amy Grant Every Heartbeat 
I  19 Cathy Dennis, Too Many Walls 
20  EX Mandl Carey. Emotions 
21  23 The ELF. 3 A.M. Eternal 
n  24 A Lighter Shade Of Brovm Featuring Te 
03  28 Kamm White, Romantic 
24  27 Rod Stewart, The Motown Song 
73  18 Rehm SyMicate , 
26  EX  Leer Vandross, Don't Want To Be A F 
ZI  30 Sioussie 8. The Banshee, kiss Them Fo 
21  EX Aaron Neville, Everybody Plays The Fo 
29  22 Micluel W. Smith, Place In This World 
30  EX Bonnie Rain, Something To Talk About 
A —  Jesus Jones, Real Real Real 
A —  Extreme, Hole Hearted 
A —  Martika, Loye...Thy Will Be Done 
EX  EX  PC Dent After The Surnmer's Gene 
EX  EX Jeanine Guy, Just Want To Hold You 

Bo 

SI 

23 

25 
26 
V 
28 
29 
30 
A 
A 
A 
A 
LX 
EX 
EX 
EX 
LX 

on  P.O.: Sunny Joe White 

Bryan Asterns„ (Everything I Do) I Do I 
Boyz II Me, Molownphitiy 
Mark, Mark & The Funky Bunch 
Heavy D. 8 The Boye, now Thal We Pour 
Pauk Abdul, the Promise Of A New Day 
Scorpions, turd 01 Change 
Michael Bollae, Time, Lone And Tender 
Ind Stewart, the Motown Song 
The KEE 3 AM. Eternal 
3rd Bass, Pop Goes The Weasel 
Rory Lewis & The Need, It Hit Me Like 

O For Fun, You Can't Play Mn 
Jamando, Got A Love For You 
Cathy Dennis. Too Many Walls 
Robbie NMI, lust Like You 
C&C Musk ?a000 /F. Williams, Things 

20 Whitney Houston, My Name Is Not Susan 
21 Luther Vandros, Don't Want To Be A F 
U Donna Summer, When Love Cries 
24 Vanessa Williams, Running Back To You 
25 Seal, Crary 
26 Orchestral Ilanonven In The Dark, Pa 
27 Natale Cok, Unforgettable 
28 B.G. The Prince Of Rap, This Beat Is 

29 Color Me Bald, I Adore Mi30 Marini Carey, Emotions  Orno, 
EX  Karyn While, Romantic 
EX  Natural Selection , Do Anything 
F1(  Medea, Love...Thy Will Be Done 
LX Or-N-Idore (Featuring Father M.C.), Ev 
—  Sall.N.Pepo, Let's Talk About Sex 
—  Bolo Seger The Silver Bullet Band, T 
—  Rythm Syndicate, Any Donna 
—  Lonnie Gordon, Gonna Catch You 
MK Sanies Brown Move On 
EX Billy Falcon, éower Windows 
LX  tiFece 4à One And Only 

EX Decide 8 The Banshen kiss Them Fit 

15 
16 
17 
18  20 Color Me Redd, I Adore Mi Amor 
19  19 Cathy Dennis, Too Many Walls 
20  21 Martha, Love...Thy Will Be Done 
21  22 H4Five, I Can't Wait Another Minute 
23  23 Hum 0. The Boys, Now That We Foun 
13  21 flame White, Romantic 
21  25 Maitah Carey, Emotions 
25  30 Sioussie t The Banshees, Kiss Them FO 
26  26 Firehouse, Love Of A Lifetime 
A27  —  Rod Stewart, the Motown Song 
20  28 Huey Lewis & The News. It Hit Me Like 

It Soonsl005, Wind Ot Charge 

I4P  Carina' Temptation 
A —  Lonnie Gordon, Gonna Catch You 
—  Brand flew Heavies. Nekr Skin 

A —  Stereo MC's, 1.051 In Music 
LX  U( Cut 'N' Move, Get Serious 

M1X1013 
Washington  P.O.: burin Palagi 

Bryan Mann, (Everything I DO) tool 
Amy Grant, Every Heartbeat 

er:k:g,loeenanfeltaergut 
Natalie Cole, Unfortettanle 
David A. Stewart 1...educing Candy 011 

Pod'ottiC,17.EfIrerez„Plengthe 
I Michael Bolton, Time, Love And tender 

I  I Cher, Love And Understanding 
I  I Mode Erselan, Can't Forget You 

Michael W. Smith, Placeln This World 
I  1 Cathy Dennis, Too Many Walla 
1  keauitz, It 
1  22  'els'e  'MI:T.7." 
1  12 Paula Abdul, Rush Rush 
1  15 REM.. Losing My .Religion 
1  IT Extreme, More Than Words 
I  18 Glenn Frey, Part Of Me, Part Of You 
20  21 Huey Lens 8. The News, It Hit Me Like 
21  EX  Manah Carey, Emotions 
22  EX Scorpions, Wind 01 Change 
22  19 Wilson Phillip, The Dream is Still A 
24  10 LIME Here I An (Come And Take Me) 
25  23 Idkhael *Man, Love Is A Wonderful T 

C7C 
-1Li DILe 

Dot Toit 

20 
21 
22 
23 
24 
25 
A 
A 

1 
2 

1 
20 
EX 
EX 
EX 
LX 
EC 

R4010 Weer 

PD.: Rick Gillette 

fle2, ‘ra.,.U'ErinleaereAlnute 
Mirky Mark L me Funky Bunch 
C8C Musk Factory/F. With*, Things 
Paula Abdul, The Promise Of A flew Day 
M.C. Breed & D.F.C., Ain't No Future 
Amy Gant, Every Heartbeat 
Hi-C, rm Not Your Puppet 
Bryan Adams, (Everything I De) I Do I 
Heavy D.1 The Boy, Now That We Four 

1Calar ,1.,11r.,40,11,eglIo l e.ndb. 

Sane-Fee*, Let's Talk About Sex 
lomanda, Got A Love For You 
Cohn, Temptation 
REM.. Shin Happy People 
Luther Varneossd Don't Want To Be A F 
Sioux*/ The enshees. Kiss Them Fo 
Kirie WM., Romantic 
Oaktown's 3.5.7, Turn It Up 
Scorpion, Wind 01 Change 
Mari* Carty, Emotions 
1(11.C. KRII, The Devil Came Up To Midi 
Bob Seger 8 The Silver °Mkt Band, T 
Lonnk Gordon. Gonna Catch Yoe 
Naughty By Nature, OPE. 
Tony Terry, With You 

Plovver106par 
Los Angeles  P.O.: Jeff Wyatt 

I DJ. lam, Jeff & The Fresh Prince, S 
2 HA., I Can't Wait Another Minute 
3 Baia It Mee, Motownphilly 

IS erelr a lle2rrâi ',Z,' I 
9 CAC Music Factory/. Wills , thiogs 
5 Len gravitz, It Ain't Over Id It 
12 A Li ter Shade Of Brown Featuring Te 
10 Lisa =her. How Con I Ease The Pain 

I  6 Jomanda. Got A Love Fur You 
I  II 0J. Lao reaming Danny D. Mann El 
I  15 Heavy D. & The Rom Now That We Fenn 
13  14 Cathy Dennis, Too Many Walls 
I  19 Marty Mark 8 The Funky Bunch 
15  15 The KU, 3 A.M. Eternal 
16  18 Paula Abdul. The Promise Of A Nm Day 
17  21 Seal. Crazy 
II  n Brand New Her*, NeVer Stay 
19  20 Yawn., Mena Dance 
20  17 Stereo MC's , Elevate My Mind 
21  8 Cairo, Temptation 
22  23 Latin Alliance Featuring War, Low Rid 

Rythm Sya  .cate  P.A.S.S.1.0.1. 
21  27 Guy, Do Me Right 
a  26 Young M.C., That's The Way Love Goes 
26  30 Nanzn Mite, Romantic 
✓  21 Vanessa Willa , Running Back To You 

Donna Summer, When Love Cries 
29  " lira,, keep M rp,„ 
30  33 
31  32 Meneske ATIACK, Sale From Harm 
32  34  Marian Carey, Emotions 
33  35 TKA, Louder Than Lure 
34  39 Illartika._Love...Thy Will Be Done 
35  311 Natural Selechon . Do Anything 
A —  %;thni Syndicat, ,Hey Donna 
EC Cl n tread 
Er  EX ZiuyM 
LX  Et  Lonnie  , Gonna Catch You 
EX  Et Whitney Roust* My Name Is Not Susan 

GOLD 

e5-eiee me... _ 
1 0 11 F111 

Boston  RD.: Steve Rivers 

117,1.",ItEr %Ire  " 
Cathy Omni, Too kla7 Walls 

tleeeary"Denhee'rerul eihat We Epee 
Natif. AntonCole N  anta* 
Emmme, H Hearted 

O ft3IMede rh:7 1 T ea', fteht en y 
Anry Great Every Heartbeat 

1  I Color Me Badd, I Adore PM Am« 
1  I Rosette, Fading Like A Flare (Every 
13  I Sad, Crary 
14  I Mistimed Bolton. Time Love Md Tender 
15  I LEM- Shiny Nappy Recmle 
II  20 Bonnie Rant Something To Talk About 
17  21 Hi.Frk, I Can't Wait Another Minute 
18  22 Scorpions Wind Of Change 
19  19 Coro, My Fallen Angel 
20  23 Natural Selection , to Anything 
21  14 Whitney Hoodoo. My Name Is Not Susan 
n  8 Marti., Love. Thy Will 8e Done 
23  26 Marian Carey. Emotions 
24  6 lomanda, Got A Love For You 
25  29 Donna Summer. When Love Cries 
26  IA Lonnie Gordon, Gonna Catch You 
V  n Gerardo, When The Uinta Go Oct 
U  30  B.G. The Prince Of Rap, This Beat Is 
23  31  Ka , White, Romantic 
30  32 Am. Needle, Everybody Mays The 
31  33 Billy Falcan, Power Windows 
32  37 Rn, Face Ilse Music 
13  31 Vanessa Miens, Running Bock To You 
A —  Black Bos, Fantasy 
A —  Rythm Smecate, Hey Donna 
A — BCO BM Del , Word To the Aloha 
A —  Bob Seger & The Silver Bund Band. 
I3(  EX Rod English, Straight To Your Heart 
EX  EX  Or.N.More (Fealunng Father KC.). Er 
DI  EX  lames Brown, Move On 
EX  EX  Luther Vandrns. Dori, Want To Be A 

o 

edys 

é I 94. 
Pittsburgh  P.O.: John Roberts 

Sq.° Adams, (Everything I Do) I Do I 
Paula Abdul, The Promise Of A New Day 
Amy Grant Every Headbeal 
Rena, Snip Time Will Tell 
Marian Carey, Prisoner 
Le m Kravitz, It Ain't Over MI II' 
lilkhael Bolton, Time, Love And Tender 

I CAC Music Factory/F. Williams, Things 
Scorpions, Wind 01 Change 
Robbie Revd, lust Lilo You 

I  I Urine, Temptation 
1  Michael W. Smdh, Place In This World 
1  I Cathy Dennis, Too Many Walls 
O  Jesus Jones, Right Here, croit Now 
I  I D.J. Jazzy Jeff 8 The Fresh Prince, S 
I  20  IMF*. f Can't Wait Another Minute 
I  18 Rod Stewart, The Motown Song 
I  24 The Itt.F. 1 A.M. Eternal 
I  23 Extreme, Hole Hearted 
20  22 38 Special. The Sound Of Your Voice 
II  23 Whitney Houston, My Name Is Rot Susan 
22  26 Color Me Redd, I Adore Mi Amor 
23  29 Seal, Crazy 
24  n firehouse, Love Of 11 Lifetime 
25  EX  Karyn Mute, Romantic 
26  EX  Moran Carey, Emotions 
27  30 REM., Shiny Happy People 
29  EX Natural Selection , Do Anything 
29 EX Aaron Neville, Everybody Plays-The Fo 
30  EX Dad English, Straight To Your Heart 
A —  Rehm Syndicate, Hey Donna 
A —  Jesus Jones, Real Real Real 
A —  Bow II Meg, Motown hilly 
• —  Bad Comperry, Walk Through Fire 

Washington  P.O.: Chuck Beck 
1 Bryan Adams, (Everything I Do) I Do I 
2 Rosetta, Fading Like A Abner (Every 
5 Boya II Men, Motownphilly 
4 Canna, temptation 
3 EMF, Unbelievable 
8 Amy Grant, Every Heartbeat 
10 Marty Mark & The Funky Bunch 
7 Lanny Kris*, It Mill Over 'Vit It' 
12 Natalie Cole, Unforeettable 

I  14 C&C Mu* Factory/F. Williams, Things 
I  11 REM., Shiny Happy People 
I  13 PC Quest, Can I Call You My Girl 
I  16 Color Me Badd, I Adore Mi Amer 
I  6 DJ. Jury Jeff & The Fresh Prim, S 
1  9 Paula Abdul, The Promise Of A New Day 
1  18 Natural Selections ,.0o Anything 
1  17 Rod Stewart, The Motown Song 
I  20 Heavy D.8 The Boy, Now That We Faun 
I  24 Aaron flenilk. Everybody Plays The Fo 
20  22 Hi.Flue, I Can't Walt Another Minute 
21  21 Cathy Dennis, Too Many Walls 
22  23 Karyn White, Romantic 
23  15 lélkhael W. Smnts Piece In This World 

Spedcrt  geCtree,, Gone 
124  WInd 
All 

é 
• 

Philadelphia 

Manly Mart 8 The Funky Domn 
Hi-five, I Can't Wait Another Minute 
Heavy D. & The Bop, Now That We Foun 
TX& Louder Than Love 
B.G. The Din* Of Rap, This Beat Is 
Color Me Badd, I Adore Mi Amor 
Coro, My Fallen Angel 
teen Adam%NENvreNryei,no I Do) I Dol 

1  Oalefahe e3.5.7, ruIn It SP 
Tony Terry, With You 

1  Amanda, Dot A Love For You 
I  10 Kedah Carey, Emotions 
I  14 Young MC., That's The Way Love Goes 

â HosA, Losing M Heart 

I  24 Raze, Bass Power 
1  19 CVelk, This Jam Is Cold 
I  26 Caris While,  
20  23 Lannie Gordon, Gonna Catch You 
21  21 Vanessa Williams, Running Bath To You 
22  U Terin Campbell, Just Ask Me To (From 
23  25 U. Cool J., Six Minutes Of Pleasure 
24  Et Sioussie  The &rube* Kiss Them Fo 

LX  gwel  yrsten, Makin' Happy 
26  n PC Quest, After the Summer's Gone 
27  21 A Lighter Shade Of Brown Featuring Te 
21 
29  g  etsE.GMArrene1.14yee aenetee Come e'eee  
30  30 Gerardo, When The uekte Go Out   
31  34 Luther Vandross, Dong Want To Be A F 
32  El Donna Summer, When Love Crin 
33  Of Aaron *milk, Everybody Plays The Fo 
SI EX Jasmine Guy, Just Want To Hold You 
135 —  Natural SelecUon, Do Anything 
A —  Jirny. Keef, Warm 
A —  'perry 
A —  PreM e In Pink, All About You 
A —  Timmy T, Too Young To Love You 
A —  Jam. Brown, Move On 

Peweem 
Atlanta  P.D.: Rick Stacy 

I  3 The Escape Club, I'll Be There 
2 Cathy Dennis, Too Many Walls 

3  I Bryan Adam, (Everythrng I Do) I Do I 
4 15 noyait Men, Motownphilly 
5  5 The KLF, 3 A.M. Eternal 
6  6 Natural Selection Do Anything 
7 10 Michael Bolton, rime, Love And Tender 
8  8 Paula Abdul, The Promise 01 A New Day 
9 23 Scorpions, Wind Of Change 
10  11 Manly Mark & The Funky Bunch 
11  9 Seat Crazy 
12  13 Color Me Redd, I Adore 3 Amur 
13  16 C&C Music Factory/F, Willie , Things 
14  14 Cors, TMy  Fallen g 
15  18 Rod Stewart, The Motown Song 
16  26 Marian Ca , Emotions 
17  19 Natalk Cok, Unforgettable 
18  3 Extreme, Hole Hearted 
19  20 Inman*, Got A Love For You 
20  21 Iti-Five, (Can't Wait Another Minute 
21  24 Lisa Lin  CuR Jam, Let The Beat Hi 
n 33 Firehouse, Love Of A Lifetime 
23  27 Karp wkne, Romantic 
24  35 Chesney Hawke, The One And Only 
25  29 Lonnie Gordon, Gonna Catch You 
26  30 Micheal Learns To Rock, My Blue Angel 

37  â IrteyitirwiLr N ïlevr,Olm Ini csLike 
29  32 DVelk, This Jam Is Cold 
30  17 RIM,, Shiny Hap., People 
31  34 Jesus Jones, Real Real Real 
32  36 Bell BM DeVoe, Word To the Mutha 
M3  —  Tarry Terry With You 
A.34  —  Bonnie Re.Something To Talk About 
135  —  Rythm S  le, Hey Donna 

feeite 106 
Philadelphia  P.D.: Brian Philips 

Bryan Adams. (Everything I Do) I Do I 
C&C Mollo Factory/F. Williams. Things 

tn7eralr Eseeryete Fleaerteat 
Like A Flower (E e 

kUrao,ate_hr,'I'';te Pomise Of A flee2De 
Michael Bolton, Time. Love And Tender' 
DJ. Jazzy /elf  The Fresh Prince, S 

I Seat Crazy 
I  1 Ulm Kravitz, It Ain't Over 'Oil It' 
I  1 U840, Here I Am (Come And Take Me) 
Il I The KU. 3 A.M. Eternal 
13  I Mark, kterk & The Funky Bunch 
14  I Natalie Cola, Unforgettable - 

Detro 

20 
21 
22 
All 
24 
2s 
26 
All 

1 

1  , 
Meng Darey, Emotions 

23 Salt.R.Pepa, Let's Talk About Sex 
24 Made, Lone.. Thy Will Be Done 
26 Minuet Bolton, time, Love Md 
—  EL Cool J., Six Minutes Of Pleasure 
EX  Natural Selection , Do Anything 
EX Cathy Dennis, Too Many Walls 
EX Jesus Jones, Real Real Real 
—  el.C, Inc Not Your Puppet 

TM KLF, 3 AM. Eternal 
Paula Abdul. The Promise Of A New 
Elam II Men, Molownplelly 
GU Mu* Factory/F. WNW , 
Color Me Badd, I Adore Mi Amer 
NEFIve I Can't Wait Another Minute 

rell trel'i (77eirruhne [lopes' 
Coils., Temptation 

Lo ehr: Fresh Psince. Rower lEy 

,1:2"5.s.hebg" People howthulWe 

C17.??,'A  nribee 
Ce5110Ebeeri,15::,5Eow 

e 
/0/b3  

Minneapolis  P.O.: Mark Bolke 
I  2 Natural Selection Do Mything 

1 Brynendem, (Everything I Do) t Dol 
3- 3 Arny Greet, Every Heartbeat 
1 10 CIE Music Factory/F. Williams, Things 
5  7 Cathy Dennis, Too Many Walls 
6  4 The Escape Club, Ill Be There 

S Rosette, Fading like A Flower (Every 
8 15 Firehouse, Love Of A Litehme 
9  6 Carina, Temptation 
10  18 Michael Bolton, Time, Love And Tender 
11  8 The Black Cru m, Hard To Handle 
12  11 Rem Syndicate 
13  19 Rod Stewart, The Motown Song 
14  14 Seal, Crary 
15  16 Tom Petry & Ilse Heartbreakers, Learni 
16  17 R.Ett, Shiny Happy People 
17  13 Jesus Jones, Right Her, Right Nov 
18  23 Cole Me Bad, I Adort 3 Amer 
19  24 Martha, Love.. Thy Will Be Done 
DI Il (MF. Jsbelmeoable 
21  25 HueY Lewis & The News, II Mt Me Like 
22  26 Bo. II Men, Matownphilly 
23 
24  e tIeeeiryn  rbstrzdoz,,Ctiho"ge 
25  21 Marty Mark 8 The Funky bunch 
26  EX elide Care, Emotions 
27  29 Heavy D. 6 The Ban, Now That We Foun 
n  EX Chesney Hawk., The One And Only 
n  EX  RTZ, Face the Music 

A -  lyres 5.5011e, •  EX Ec.,."..°4.PXTIE"IEJ°E. 
Ex EX The KLF, 3 A.M. Eternal 
U  Di  Nikole Steen, Angel 

1 1  e t ei 

Chicago  P.O.: Greg Cassidy 

Mark, Mark 8 The Funky Bunch 
Paula Abdul, The Prom* Of A New Day 
Amy Grant Every Heartbeat 
Joreanda, dol A Love For You 
Rod Stewart The Motown Son,' 
Bryan Adam,  (Everything I Do I Do I 
HUT* I Can I Wait Mother Mute 
locoreh,  Of Change 

1  HeavD. ierbeeEn 'telirlhat We Faun 
1  COG Music Factory/E wanes. Thing, 
1  Caine, Temptation 

firehouse, Love Of A Lifetime 
1  Rom II Men, Mokenphilly 

The KU, 3 AM. Eternal 
I  20 Michael Bolton, time, Love And Tender 
I  21 Coke Me Badd, l More Mi Amer 
I  19 3rd Bass, Pop Goes The Weasel 
I  22 Karp White, Romantic 
20  24 Natural Selection , On Anything 
21  25 Lenny Kravitz, It Ain't Over Ill II' 
22  23 Extreme, Hole Headed 
23  26 Marian Carty, Emotions 
24  V Medea, Lane...Thy Will Be Done 

â  s 20 creeeteaex.,.., se. 
✓  30 Cathy Den , Too Ma, Walls 
A —  0,3More (Fea.ring Father MEE Ev 

2 1 kirreie  
EX  31 Jesus Janes, Real Real Real 
EX  32 (MC. KRU, The Devd Came Up To hlkh 
DC  13 UM Shoe, The Truth 
ER  EX Aftershock, Going Thtough The Motions 

Dallas P.O.: Joel Folger 
Amy Grant, Ever, Heartbeat 
Lenny Kravitz, IT Ain't Over 'Tit It' 
Paula Abdul, The Promise SI A New Day 
Marty Mark & The Funky Bunch 

P et" Tng"a7lepe 
Van Helene Deride On Top Of The Wool 
env, I Can't Wait Another Minute 
Carina, Temptation 

1 I Sul, Crazy 
1  I C&C Musk Faclary/F. Williams, Things 
1  I Michael W. Smith, Place In This World 
13  I Robbie Nerd, lust Like You 
14  R.E1.1., ShinyNNaiin ,neNope 

1: !blunt Selectián , ti eing hi eee' 
17  Color Me Bodd, I Adore Amor 
18 
19  2 M Btu Crowes.. Hard To Handle 
20  21 Cathy Dennis. Toz Many Was 
21  23 Michael Rollo, Tune, Love And Tender 
U  17 meEtoapnCiub.lilke mesn 
23  28 Bon lIMen. Molownphilly 
24  26 Karm White, Romantic 
25  V Tenn Campbell, Just Ask Me To (F m 
3  3 SaN.II-Pepa. Do You Want Me 

28  XI flrelacse, Loon VIA Lifetime 
n  32 Billy Faker, Power Windows 
30  30 (MF, Unbelievable 
31  EC  Marian Carey, Emotions 
32  DC Bonnie Rain, Something To Talk About 
A —  Rehm Syndicate, Hey Donna 
A —  Scorpion, Wind Of Change 
U  MC Jesus Jones, Real Real Reel 
EX  EA  Mkneal Learns To Rock, My Blue Angel 
IX  EX Bab Seger & The Sher Beget Band, T 
Ec(  Xl exteiect C =.1liss Them Fo 

Houston 

2 

5 
6 

P.O.: Dane Hallam 
Bryan Adams, (Everything I Do) I Do I 
firehouse, Love Of A Lifetime 
Scorpions, Wind Of Change 
Bonnie Rain, Something To Talk About 
Nelson, Only Time Will Tell 
The La', There She Goes 

7  Seal, Crazy 
8  Rosette, radin g Like A Flower (Every 
9 I Extreme, Hole Hearted 
10  I The Black Crowes, Hard To Handle 
11  S ILEA., Shinessy  e, Hapie People 

1i THoumey Lewis & The  , It'HTirALetike 
14  I Rod Stewed, The Motown Song 
15  I Mron Neville, Everybody Plays-The Fo 
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Leery bleb, 11 Ain't Dar 'El It's 0,11 
EtiGértf... Why Can't You Come Hone 
DJ. Man left & The Fresh Prix, Sum 
Whmey Noes , My N,. iS Mt Susan 
leVert. boj I'm Reedy 
Gladys Kra  Men 
T  Ca  lust Aik Me b (From 
The Bran:leer bayles Feetntig WO., 
new Was.e. Are You Still In Love 
Vanessa Win , Running Beck To You 

à teir,',.‘."'e,j,'›eellio The Muth. 
U Tony Terry. Wile You 

Steno Word. Gotta Hare You (From 
1.4. unrj, upend Of Guy 

Jennifer Haney, I'm On Your Sktir 
DI bil. Toni. 
l e P.,.,8 N. —m,ti..,nNtoThat We Found 

Lis nschr, S: Me l 
Th 1.0.5. Band7Sornetimes I Wooden 
LL Cool 1, 6 Minutes 01 Pleasure 
Merl. Carey, Emotions 
Da rn Dann Right Devon To It 
St , Wonder, Fun Day 
Toth, Aing Nobody Better 
Mother Dad Creation , leak. Girl 
Sheba .ry. HMIS( (411 
RM. If here Serous 
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Zapoleon 
Bryan Adam, (Everything I Do) I Do I 
Bonnie Ran Something To Talk About 
The bum Club. Ill Be There 
mime., gmme i-ne.  Lem  Aeg y„ , 
Michael W. Smith, Mace In This World 

enrGraNI,"tvery" l naiePe?" n"  Fo 
butte, Ferns Like A Flexor (Every 
Scorpion, Wind Of Change 

Fr. Part Of Me Part Of Y. 
Davi A Stewart IMœducing Candy tw 
Marc Cohn, Walking In Memphis 
Rod Stee n The Motown Song 
Cher, Love And Understanding 
Mariah Carey, There's Got ToGe A Way 
Glorie Estailan, Can't Forget You 
msdsh Carey, Emotions 
Firehouse, Love Of A testes 
Seel, Crary 
Huey Lem, & The Mr, It Hit Me Like 
AIM, Waiting For Love 
Bob timer &Ito Siber Bullet Band, T 
Extreme, More Than Words 
Paula Abdul, Rush Rush 
Cathy Dennis, Too Many Walls 
Marc Cohn, Silver Thunderbird 
Torn Petty & The Nearbreakers, html 
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P.D.: Dave Allen 

Bryan Adams. (Everything I DO) i DO 1 
Firehouse, Love Of A Lifetime 
Robbie Neel, lust Like You 
The Escape Club, I'll Be There 
C4C Nuelc Factory/F. Williams,Things 
lens Jones, Riglit 11, Right Now 
Michati Bolton, Time, tom And Tender 
Rexene, Fading Like A Flower (Every 
Amy Grant, Every heartbeat 
Rehm Syndicate , P.A.S.S.I.O.N. 

2.i,Jea.fgl.L7» F-""— s 
Reedy Wishing On The .Sape Star 

38 Spec°711, The Sound OfiYour Voice 
The Bieck Crowes, Ilard To Handle 
Rod Stewart, The Motown Song 
Paula Abdul, The Promise Of A New Day 
Co . Temptation 
The KEE, 3 A.M. Eternal 
Desmond ChiM, Love On A Rooftop 
Hi-Free, I Can't Wait Another Minute 
Huey Lewis 8 The News, It Hit Me Like 
Henry Lee Summer, Till Somebody Loves 
Lenny Kravitz, It AMI Over Til It' 
Color Me land, I Adore Mi ArnOr 
Natural Selection , Do Anything 
Karyn White, Romantic 
Extreme. Hole Headed 
Cathy Dennis, Too Many »Ils 
Bad Company, Walk Through Fire 
Beanie Raitt, Something To Talk About 
RTZ F ce The Music 
Manlylitark Al The Funky Bunch 
Aaron Neville, Everybody Plays The Fo 
Bon II Men, Notownphaly 
Man. Carey, Emotions 
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P.D.: BJ, Harris 
brew, I Carl Wait Another Minute 
Heavy D. &The Boy, Now That We Fern 
Peute Abdul, The Promise Of A New Day 
CAC Music Fao .y/F. Williams, Things 
goys II Me, MoM.P.87 
Color Me BM& I Adore MI Arnor 
0.1. Jam Jeff A The Fresh Prince, S 
Cathy Dennis. Too Many Walls 
The Alf, 3 AM. Eternal  , 
Natural Selection , Do Meting 
Marry Mark 8 The Funky Bunch 
Seat, Crazy 
1,VhdraeH2u,s,ttra,lyer n01,,s Not Susan 

Karm wAne, Romantic 
Mkhad Belton. Time, love And Ten . 
Bryan Ada , (Everything I Do) I Do I 
Medal Carey, Emotions 
Corina, Temptati. 
Luther Vend ., Don't Want To Beur 
Amy Grad, Every Heartbeat 
Menke, Love. Thy Will Be Done 
3rd Bass, Pop Goes The Weasel 
Lisa Fischer, Save Me 
Cam, My Fallen Angel 
Donna Summer, When Love Cries 
Pretty In Pink, All About You 
Rehm Syndicate, Hey Donna 
Red Stewart. The I SMoown ong 

' 
Vanessa Williams, Running Back To You 
Tami Show, The Truth 
Brand New Heavies, Neu Stop 
PC Quest. Alter The Summer's Gone 
lame BrOWII. Move On 

Xi5i95.7 
Hartford  PM.: Jefferson Ward , 1 Bryan Adams, (Everything I Do) I Do 1 
2  2 Ire II Men, Motosvmdully 
3  7 C&C link FactorËF. Wtibms, EMUS 
1  3 0J.1mry Jeff & The Fresh Prin. S 
5  1 Anry Grant, Every Heartbeat 
6  9 Ill. 0e61, I  Can't Wait Another Min te 
7 12 IlearrD 8 The Boy, flow That Wue Foun 
8 11 Calor Me Redd, I Adore Mi Amor 
9 14 The KLF, 3 A.M. Eternal 
10  5 Cor, My Fallen Angel 
ur  to uses Cole, Unforgettable 
12  13 Rod Stewart, The Mot.n Song 
13  15 Marry Mark 6 The Funky TM , 
14  18 Paula Abdul, The Promise Of A New Day 
15  17 Cathy Den , Too Many Walls 
16  20 Whitney Houston, My Name M NM Susan 
17  8 homed, Got A Love For You 
18  19 Mkhael Bolton, Erne, Love And Tender 
19  6 Lenny Kravitz, It Ain't Over Td IT 
7,2  E Vane . WIIIM , Runnin Back To You 
21  Z3 Leber Vend ., Don't Went To Be A F 
a  27 Karr White, Romantic 
23  25 It Taylor, long Hot Summer Night 
11  26 Seal, Craay 
2i ri rerzin„..r.,,,irbetsiri seiNlone 
a  30 linny, Keep Warm 
A23  —  Mar» Carey, Emotions 
30  31 Salt-N-Pepa Let's Talk About Ses 2 1  rim Sa e., Hey Donna 
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AM 1180  0 • 
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PD, Joe Tamburro 
Luther Vantross, Don't Want To Be A Fool 
Plry. Hyman. Deng Wane Change The 
lene Kranz. It Ain't Orer ti lt s Over 
Cob Me Badd. I Adore Mr Amor 
Whitney Horatio, My Name Is Not Susan 
LT. Trylor, Long Hot Summer Night 
Wiry, Keep On L.ng Me 
Vanessa Walea , Running B, To Y 
Vesta. Special 
BaBe 8 CeCe Winn Adde . Love 
The Brand New Heavies Fn. . WDee , 
Trace Spencer, Tender Kisses 
B Mp' eB. So Much Love 
Ex-CirtInend, WM Can't You Come Home 
Tryin Ca. ,. lust Ask Me To (From 
P.tio And he M.P.G.. Gett Off 

f-,11:.r.l Devour Sete 
C°sallr'ner'%, r:r e 
The SOS. Ban, Sometimes I Wonder 
Sf'.  C.ff • Ta'aMmes Surface, You re The One 
e nalgleenitt's aleZino, a4nsCoor ele 

Sheba .1:Hone Call 
Oaktrem.15J, Tum It Up 
Om  . Leave Well Enoug “lone 
SetitiolK• ge International Feat Sarah Wu, 

lam, let The Beat Hit 'Em 
krevi Weorider''' , Fun Day 
ALM. Ca , Emotions 
Freddie Jackson, Second Time Fo, tee 
Deena Summer, When UM Cues 
lodeci, Forever My Lady 

Keen Suer... 
t . End Tone!, Me And You 
' Perry. forever 

Oiana Ross, When Too Tell Me 
Sens 01 Blackness, Pressure yen „cm., Nothing i.,,,,, ,..„,., 
II ,  Small Th 1e5 
klar(lral Be Over And Over 
tl,etor. Pen 
Helen Btu , Geom. Real Lore 
Mks lave Strong For Y. 
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Gene Re, You m A V.chm 

Miam i 

I 
I 

If 
If 
If 
i0' 
31 
32 
U 
M 
35 
36 
37 
38 
39 
40 
41 
42 
63 
44 
45 

I 
I 
I 
I 
1 
I 
I 
I 
2 
22 
23 

28 
26 
n 
75 
30 
31 
27 
35 

3316  
I! 
33 
32 
40 
41 
44 
45 
12 
43 
U 
DI 
U 
EX 
EC 
C( 
U 

AA -- 

P.D.: Keith IMey 
Be& & Cab Winans, Addk-tive LAI 
luther Van ,. Don't Want To Be A Fool 
J.T. Teen Long Hot Summer Night , 
Lisa Ufa 8 Colt fans Let The Seat Ild Ern 
11 Mee B, So Much Love 
Phyllis b., Don't Manna Clung. The 
The Brand Now Herr. F•41181114 NWea , 
Keith »shin , no You Still fn Love 
Dl Wk. Tonite 
Tenn Campbell, lust Ask Me Th (From 
Ex-Gintiond, Why Carl You Come Home 
Color Me Bad, I Adore Mi Am« 
Peen In PM, All About You 
Oaktem's 153. Tom It Up 
Vanua Wien, Running Back To You 
2.cle».7.11 =i rGetteme onl, Not Sum 

Wad, Special 
Will Derting, I Go Crary 
/tigie dee. I If tad A God Men 
le .« Many, I'm On Your Side 
Davie S. Shake (You Make Me Shake) 
Trade Spencer, Tender Kisses 
The See , Love Talk 
Dee Haney, Lem Well Though Alone 
And . Bad Cm . • Jealous Girl 

GeKOrgiontnR«"ek  
Crlays, Keep On Loving Me 
L. Thal. Save Me 
Lenny 1.14, It Ain't Over Tri It's Over 
ENO RN Devok Word To The Mutha 
The Reese Allen Grump, Miracle Work. 
loss II Men, It's So Herd To Say Gooltree 
Meer lam, Strong Fa You 
Small C.rige, Teard . 
Mart Mahon , 1 Want VW 
Henn, By Nat , 0.P.P. 
To.Y, Aml N. y Better 
Donna Summer, »en Len Cries 
Ch. Palm. Show Me 
Gum u Turn Me On 
nor, Dream About You 

Emotions 
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P.D.: Kevin Weatherly 
Bryan Adams, (Everythin I DC( 100 I 

eg%eteoedgeh 
111-Five, I Can't Wait Mother Minute 
Marry Al, & The Funky Bunch 
C&C Musk Factory/F. »lie , Thtias 
Natalie Cole, Unforgettable 
Natural Selection , Do Anything 

inG IErn" rog ell A Pier Oa uAbdu , e r Y 
Lenny non, It Ain't OW Tan. 
Cellry Dennis, Too Many Walls 
The XLF, 3 A.M. Eternal 
3rd Bass, Pop Goes The Weesel 
Seal, Crary 
Me . Gm, Emotion 
The Earape Club, I'll Be There . kluel Mton, Time. Loye Md Tender 
Rosette. Fading Like A Flower (Every 
Jesus Jones, lb ht Here. Right flow 
Tony Terry Wit You 
REM., Shiny Happy People 
Keryn White, Romantic 
LL Cool J.,,Six Minutes Of Pleasure 
Orup, My Thrth Angel 
Menke, Love...Thy Will Be Done 
Sall.N.P.a, Let's Telk Abet Sex 
Bon 11 Men, So Hard To Say Goodbye 
Jon lone, Reel Real Real 
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lis P.D.: Don London 

Bryan Adams, (Everything I Do) I Do I 
ScorMons, Wind 01 Change 
Rosette, Fading Like A Flower (Even, 
Erthese, Love 01 A Lifetime 
Amy Went, Every Heartbeat 
The Elleolt Crowe, Hard To Handle 
lAkhael Bolton, Time, Love And Tender 
C&C Music factory/F. Williams. Things 
Paula Abdul The Promise 01 A New Day 
Rem Syndicate PA.S.S.1.0.11. 
Saal, Crazy  , ' 

Lene'lr ele,IÏZin't Over'Til It' 
Alter 7, Nighte Like This (From "The 
Cathy Denial, Too Many Walls 
Rod Stewart, The Motown Song 
The Esca  Mob, I'll Be There 
DJ. lany MN & The Fresh PM , S 
EMF. Unbelievable 
Henry Lee U M«, MH Somebody Lees 
Bon II Men, Motownphilly 
The KEE, 3 AM. Eternal 
Color Me Bede, 1 Adore Mi Amor 
Natural Selection , Do Anehing 
Man. Carey, Emotions 
RTZiarz Thr2.Musk.  ., 
38  ,  Sou  Your Voice 
HI-  , I Can't Wait Another Minute 
R.E.1.1.. Shiny MOOT P.Ple memi He m A mee  yeeke  ...me 

ea  doers 
BeinsleerlreEt a:s, Win Them Th 
Dee  ymeyme. Soc, Me 
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P.D.: lay Taylor 
Bryan Artenn, (Everything I Do) I Do I 
Amy Gun, Every Heartbeat 
C8C Music Factory/F. Willie , Things 
Rosette. Thane uwe A Flower (Evet2 
0_1. Jazzy Je te The Fm. Prince, 
Pain Abdul, The Premise 01A New Day 
Cathy (Tennis Too Many Walls 
Color Me Bat I Adore Mr Arno 
Boys II Me, olownphilly 
Mid , Bolton. Time. Love And Tender 
HI-Five, I Can't Wait Another Minute 

o, ight Here. Right Now 
iermDS ic'efe, P.A.S.S.I.O.N. 
Seal, Crary 
Marky Merk 4 The Funky Bunch 
Lanny Km , It Ain't Over Id It' 

i,?.e. . 
Natural Selection , o Anything 
Nate. Cole, Unforgettable 
'two White, Romantic 
Firehouse, Love 01 A Lifetime 
The ELF. 3 AM. Eternal 
Extreme, Hole Hearted 
Ma.h Carey. Emotions 
Rod Ste». The Motown Song 
Boo» Ran Something To Talk About 
Carina, Temptation 
Meta,  Efee..1011 », b Etine . 
Rory Le, 6 um ne, it ilit Me Like 
Amin NeM, Everybody Plan The Fo 
. ilmeethe bleealemmmemielT° Ynnt Hnarl 

_ y Name rs Not Susan 
Jesus foe, Real Neal Real 
Lisa Ember, Save kle 
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Epog, 
P.D.: Todd Fisher 

,rsui" M m kgereentiii,f,'e 1 Do 1 
Mee Lam Club, I'll IiiThere " 
Amy Grant. Every Heartbeat 
Tara Kemp, Piece 01 My Head 
Mktuel W. Smith, Place In This World 
Paull Atdul The Promise 01 A Raw Bay 
Rosette, Rders Like A Flower (Every 
Lenny Kradta, It Ain't Over Tit Ir 
Cod. Temptation 
Mkt , BoNon, Time, love And Tender 
EWE, Unbeliemble 
Cathy Om , Too Many Wells 

il e linWylappyWC P:te 
DJ. Mazy 108 The Fr, Nike, S 
Extra , Hole Hearted 
Firehouse, love Of A Web. 
% %Syndicate , ea.s.s.to.N. 

I SelecHon , Do Anything  • 
% XI Bryson. Can You Slop The Ram 
Boya II 14,11otownphilly 
Marty Mark & The Funlrytim. 
Bonnie AWL Something To Talk About 
blerlah Carey, Emotions 
Sul, Crary 

Riverside 
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92 1.1CGGI'm 
P.D.: Bob West 

Soya 11 Men, Molownphdly 
Bren Adems, f Everything I Do) I Do I 
Latin Alliance Featurin War, Low Rid 
Color Me Backl, 1 Adore Mi Amor 
Ma., Mark & The Funky Berth 
Paola Abdul, The Promise 01 A New Day 
III-C, rm Not Your Puppe 
HI-Fly, I Can't Wait Another Minute 

,eelefertile 
Atlanta  P.D.: Mike Roberts 

I  2 Vesta, Spun 
2  4 Luther Yard . Doll Wen To Be A Fool 

: :: 
A 

U 
g 

U 
a 
EC 

CEary, Are TN Loner, Fog Me 
—  larres Brow, Move On - ,,,,,,,..K,.,,, --.. 

Pintirk, Small 1111114 
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BS. The Prryce 0111. This Beat Is Hot 
limbs Mud., PanOise 
Sletio Word«, Fun Dry 
Gem Wm, You're A Victim 
Le Gerit Women's Mead 
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RADIO 

RAB Chooses Unistar's Fries As CEO; 
Canadian Radio Fluxes, Salt Lake PDs Too 
GARY FRIES, president of the Uni-
star Radio Network, has been named 
president/CEO of the Radio Adver-
tising Bureau, replacing the often 
controversial Warren Potash. Fries, 
cited for his "extensive first-hand 
sales experience" by RAB board 
chairman Rick Buckley, was also 
group head of Sunbelt Broadcasting. 
He starts Oct I. 

LOST IN THE '70S MO W 
It's Labor Day, and time for anoth-

er WZLX Boston "Lost 45s Count-
down," the centerpiece of the show 
that specialized in '70s gold long be-
fore people were actually paying to 
see "Brady Bunch" episodes re-en-
acted on stage. This year, "I Think I 
Love You" by the Partridge Family 
goes 2-1, as "Seasons In The Sun" 
drops 1-9. In the rest of the top 10: 13-
2, Gilbert 0 Sullivan, "Get Down"; 24-
3, Alan O'Day, "Undercover Angel"; 
22-4, Carl Douglas, "Kung-Fu Fight-
ing"; debut-5, Four Seasons, "Decem-
ber 1963"; 3-6, Bo Donaldson & Hey-
woods, "Billy Don't Be A Hero"; 9-7, 
Sweet, "Little Willy"; 14-8 Bobby 
Sherman, "Easy Come, Easy Go"; 8-
10, Paper Lace, "The Night Chicago 
Died!' 
David Cassidy & the Partridge 

Family are, together, this year's No. 
1 overall artist. Not coincidentally, 
Cassidy will play his first Boston con-
cert since the mid-'70s for the show's 
10th anniversary party next month. 
Former ICKFR Phoenix/WEGX Phil-
adelphia jock Danny Bonaduce will 
open for Cassidy since a Phoenix 
judge recently decided he didn't have 
to go to jail for assaulting a transves-
tite prostitute last March. Bonaduce 
was sentenced to three years proba-
tion and 750 hours of community ser-
vice. He also owes his victim $4,500 in 
restitution. If he breaks probation, 
Bonaduce could face 90 days in jail. 

THE MEAT WILD NORTH 
Sunday (1) was the day that Cana-

dian regulations were set to change, 
allowing FMs a lot more flexibility, 
especially in switching format. These 

changes were in place at press time, 
although others are likely: Longtime 
AC CKFM Toronto is expected to go 
as close to top 40 as the new regs al-
low. AC CKDS Hamilton, Ontario, 
will become classic rock C M (Y95). 
CHZZ Winnipeg, Manitoba, will be-
come soft AC CKLU (103 U-FM) un-
der consultancy Bohn & Associates. 
In Calgary, Alberta, oldies/talk 

AM CISS becomes classic rock 
CF3CX (The Fox) under Gerry Sie-

by Sean Ross with 
Phyllis Stark & Rochelle Levy 

mens, PD of sister AC CHFM. Part-
timer Judge Tom Jenkins and sports 
host Jamie Herbison are the new 
morning team. Classic rock/top 40 
hybrid CHED Edmonton, Alberta, 
will send morning team Rob Christie 
& Audie Linde to its FM, CKNG 
(Power 92), which recently segued to 
a top 40/dance approach. CKNG's 
Gord Robson goes to the AM. 

PROGRAMMING: SALT LAKE SHIFTS 
In Salt Lake City, AC KCPX PD/ 

morning man Jay Kelly is the new 
PD at oldies KQOL Minneapolis, re-
placing Don Michaels. APD Greg 
Smith will be appointed as Kelly's re-
placement soon. Also, KWBR San 
Luis Obispo, Calif., co-owner Randy 
Rose returns to town as PD of top 40 
KISN, replacing Gary Waldron. At 
album KBER, OM John Dirnick is 
out APD/MD Cory Draper is acting 
PD. 
Former WCOL Columbus, Ohio, 

PD Rob Ellis is the new PD of cross-
town AC W7CMX, following the close 
of that station's sale to Man Gray, 

owner/GM of VVYMJ Dayton, Ohio. 
Gray will name a new GM for Dayton 
and manage WXMX, which should 
go country by the time you read this. 
AC WWWB (B100) Greensboro, 

N.C., PD Tom Jackson is the new 
GM and, for the time being, PD of 
crosstown top 40 W1CZL, replacing 
Chuck Holloway, who also handled 
both those duties ... At classic rock 
WCKW New Orleans, PD Al Nasser 
steps down, but will remain on air. 
Expect WYMG Springfield, Ill., PD 
Craig Stevens to replace him. 
At WCTK (Country 98) Provi-

dence, R.I., acting PD Mark Burns is 
now officially PD/MD/afternoons. 
P.M. driver Barrett Lee goes to af-
ternoons. At parent company Hall 
Communications, WONN/WPCV 
Lakeland, Fla., GM Arthur Row-
botham is upped to president, replac-
ing chairman/CEO Robert Hall. 
At NIT KFWB Los Angeles, exec-

utive editor Bill Yeager leaves to be-
come VP/East Coast operations for 
Metro Traffic. Also, reporter Rik 
Espinosa leaves to become ND at AC 
KKOB Albuquerque, N.M.... KZBS 
(Z99) Oklahoma City is now KYIS 
(Kiss 98.9). The format remains adult 
top 40, but will be more focused, ac-
cording to PD Rick Walker. 
Former FLEET (K102) Minneapolis 

PD David Malmberg is back in radio 
as PD of WDGY Minneapolis, the 
former KDWB-AM, which dropped 
its satellite oldies format for country 
gold ... Drake country outlet WHBQ 
Memphis is now simulcasting sepa-
rately owned country outlet WGKX. 
WHBQ may eventually go all-sports 
Unistar soft AC affiliate KRJY 

(Joy 96) St Louis goes local as  
Jeff Allen from crosstown KFXK 
joins for middays. Bob Michaels 
from rival KEZK does nights. 
At top 40 WPRR Altoona, Pa., mid-

day man Dave McCall is now PD. 
Bob McCarty goes nights to mid-
days. Steve Hilton moves from over-
nights to nights. P/T Chad Bender 
will do overnights ... N/T WJCW 
Johnson City, Tenn., morning man 
TJ. Phillips returns to Charleston, 

M et 

SCOTT MEIER is out as GM of WFAN New York. Emmis Broadcasting's 
Randy Bongarten assumes his duties. 

CONNIE BALT11110P, GM of WPLZ Richmond, Va., is now president of Ragan 
Henry's new Three Chiefs group, based out of WKKV Milwaukee. 

R011 THOMPSON is named GM of KBLA Los Angeles. A veteran broadcast-
er, he was GM of RKO's KHJ Los Angeles and WHBQ Memphis. 

NICKI RAIIDOLPH has been named GM/GSM of WHVY Baltimore. She was 
previously GSM at KNAC Los Angeles. 

MEG DECOKE is upped from assistant GM to GM at WEAZ Philadelphia. 

PITTSBURGH M E GM Stu Cohen and GSM Paulette Cohen exit WMYG 
Pittsburgh. Owner Robert Berms Sr. assumes their duties for now. 

PAM HUGHES is out as GM of WFOG Norfolk, Va. 

THERESA ROGERS is named GM of noncommercial KCSN Los Angeles. Rog-
ers, previously a consultant to KCSN's syndicated classical countdown, 
replaces Ken Mills, who has created the nonprofit Arizona Radio Product 
to acquire an AM outlet in Phoenix. 

S.C., as PD/mornings for country 
WEZL. He worked at former 
Charleston country, outlet W7ILY. 
Former KFMQ Lincoln, Neb., PD 

Gabe Baptiste is the new VP/pro-
gramming and co-owner for Alpen-
glow Communications, based out of 
its VVISM Eau Claire, Wis. Former 
KZKX Lincoln GM Dave Barrett is 
chief operating officer for the compa-
ny and VP/GM for satellite oldies 
Outlet WISM  WZRR Birming-
ham, Ala., PD Lee Corey is the new 
PD at album KKZX Spokane, Wash. 
Top 40 WZZR Vero Beach, Fla., is 

going album rock under GM Molly 
Beard and PD/middays Rich Dick-
erson from WARS Fort Myers, Fla. 
Joe & Stan from WAKS will do 
mornings. Michael Lee from WRXR 
Augusta, Ga., joins for afternoons. 
Denny James from rival WKGR will 
handle nights. Jim Corey from 
WAILS handles overnights. PD Bill 
Sheridan and his entire staff are out. 
KZFM (Z95) Corpus Christi, Texas, 

PD J.D. Gonzalez is the new OM/ 
p.m. driver at top 40 KBFM (B104) 
McAllen, Texas, replacing Dusty 
Hayes. MD Danny B. Jammin' is 
upped to PD at Z95; night jock Dale 
Baird becomes MD . . Hot AC 

PEOPLE: COUNTRY ROACH TAKE ME HOME? 
JIMMY Roach, half of a longtime WMYG Pitts-
burgh morning team with Steve Hanson, is the 
new morning anchor at country, VVDSY Pittsburgh, 
replacing Rock Thompson . . Top 40 WAVA 
Washington, D.C., has finally announced that 
morning team Don Geronimo & Mike O'Meara 
will not be back. Producer Frank Murphy is han-
dling things for now ... John LaBella from VVTIC. 
FM Hartford, Conn., joins classic rock KZPS Dal-
las for mornings, reteaming with John Rodie. 
Morning Zoo co-host Shaun Ireland will leave 

top 40 WNCI Columbus, Ohio, and radio, at the end 
of the year. Potential replacements can call PD 
Dave Robbins ... Longtime AC KSTP-FM Minne-
apolis midday host Kim Jeffries moves to morn-
ings, joining Knapp & Donuts ... WHTZ New 
York midday host Shadow Steele goes to national 
promo/West Coast for Epic. 
P.M. drive talk host Brian Wilson is out at 

WGST Atlanta ... Longtime Milwaukee morning 
man Bob Barry exits oldies WZTR (Star 95) ... 
Former KZOU Little Rock, Ark., PD Peter Stew-
art goes to mornings at oldies ICLUV Dallas, re-
placing Mike Wade ... Chicago sportcaster Tom 
Shaer will do mornings on WPN'F-AM's upcoming 

all-sports format. 
At urban WOWI (103 Jamz) Norfolk, Va., Chase 

Thomas from WJDY Salisbury, Md., joins BJ. 
Lewis as morning co-host. KJ. Holiday goes from 
nights to afternoons. Judge Knight of WZAT 
(Z102) Savannah, Ga., is the new evening host. 
Tony Brown, who worked at rival WNOR when it 
was urban, will do late-nights. 
Weekender Tad Bonvie is named music coordi-

nator at WXICS-FM (Kiss 108) Boston. At album ri-
val WBCN, part-timer Bill Abbate is upped to over-
nights ... WDFX Detroit night jock The Janitor 
goes to evenings at top 40/dance KKFR Phoenix, 
replacing Kelly Boom ... KFRC San Francisco 
promotion director Phayne Sherwood jumps to al-
bum rival KFOG. 
At top 40 KZZB (B95) Beaumont, Texas, Tom 

Yarborough from WJKC St Croix, V.I., joins PD 
Rick Spires in mornings. Mark Roberts moves to 
afternoons ... Mike Rivers, last with top 40 
WRVQ (Q94) Richmond, Va., joins oldies WOWO 
Fort Wayne, Ind., for nights ... Downtown Billy 
Brown from WYMJ (Oldies 104) Dayton, Ohio, 
joins WICRQ (Q102) Cincinnati for nights. 
Jim Murphy from WLMG New Orleans is the 

new morning man at top 40 WIXX Green Bay, Wis. 
David Burns goes from middays to afternoons as 
MD Joe Crain goes to overnights. Crain is seeking 
another job; call 414-339-0398. Overnighter Max 
Murphy (414498-1057) is out 
Eric Stevens of WWKS Beaver Falls, Pa., is the 

new midday host at top 40 WTLQ (Q102) Wilkes 
Barre, Pa., replacing Jon Juan. Stevens will now 
be known as Eric Idol. Also at WTLQ, Jim O'Bri-
en and the returning Steve Stevens join for week-
ends ... Morning host Scott Laughlin is upped to 
MD at top 40 WBNQ Bloomington, Ill., replacing 
John Weis. 
At top 40 WWCK (CK105) Flint, Mich., night jock 

Joe Mama is out Catfish Cooper goes from after-
noon to nights. Pete McCrae moves from middays 
to afternoons. Ian "The Neon" Richards will do 
middays ... At album WAQY Springfield, Mass., 
Jonathan Reynolds from wspr Stevens Point, 
Wis., and Devera Lynn from WCTO Long Island, 
N.Y., will do mornings ... Former WHXT Allen-
town, Pa., PD Frank Cerami is looking for another 
PD job (609-667-3004) ... VVYNY New York pro-
gramming assistant Brooks Anderson is relocat-
ing to Minneapolis (612-729-5445). 

KRAV Tulsa, Okla., goes softer and 
more gold-based ... Longtime AC 
KQMJ Tulsa, Okla., switches to Uni-
star rock/AC as 'The Storm." Morn-
ing co-host Jan Dean is PD; Mike 
McCarthy from country rival 
KV00-FM joins as morning anchor. 
Adult standards VVXRA Syracuse, 

N.Y., will choose Unistar Headline 
News in mid-September, becoming 
WNSS (W-News). GM Bob Wood 
will oversee programming ... The 
easy-listening simulcast in Johnson 
City/Kingsport, Tenn., between 
W1CPT and wirrp becomes a trimul-
cast this week, adding a program 
agreement with former country out-
let WOPI Bristol, Tenn. 
Joanne Billow, last with WGY Al-

bany, N.Y., returns to top 40 WBEC-
FM (Live 105.5) Pittsfield; Mass., as 
PD/afternoons, replacing Matt 
Hamilton. Also, Jack Styzynski 
from KEUN Eunice, La., joins as ND 
... Rapid City, S.D., gets a new coun-
try FM this fall when country AM 
KTOQ signs on its new FM KIQN 
(Kickin' 104) under consultant Jay 
Mitchell. When that happens, KTOQ 
will go Unistar adult standards ... 
MD/morning man Jim Heath is now 
PD at country WLJE Valaparaiso, 
Ind., replacing Gary Gorman. 
At album WHIMH St Cloud, Minn., 

MD Hal Hoover is upped to PD. For-
mer KJJO Minneapolis PD Scott 
Klohn is the new OM ... At album 
WKGB Binghamton, N.Y., PD Paul 
Michaels and midday host Andrea 
Ritchie are out MD Todd McCarthy 
is now interim PD. 
WZNS Dillon, S.C., returns to the 

air as classic rock Z93 targeting Fay-
etteville, N.C., and Florence and Myr-
tle Beach, S.C. Mark Cooper, once 
with WAPP New York, is GM. Bob 
Steele from WWTR Ocean City, Md., 
is PD. Dave Oakley of WBNQ Bloo-
mington, Ill., will be MD... Country 
KTOZ Springfield, Mo., goes modern 
rock. Craig Campbell takes over as 
GM from his father, Larry. Joe 
Kinder from album rival KXUS 
(US97) is the new PD/afternoons 
Modern WMDK Peterborough, N.H., 
goes AC. MD Craig Williams exits. 
Former KHYI (Y95) Dallas GM 

John Martin joins Critical Mass Me 
dia as president. Tony Galluzzo is 
upped to chief operating officer; 
Carolyn Gilbert becomes executive 
VP/research operations. 
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Rapid Expansion Makes Jack A Dissatisfying Affair 
II BY JANINE McADAMS 

ATLANTA—The Jack The Rapper 
Family Affair convention, the larg-
est R&B-oriented music industry 
gathering, will have to undergo 
some organizational changes in or-
der to keep industry heavy-
weights—and industry dollars—in 
attendance. This was the opinion 
of many black label executives in-
terviewed immediately after this 
year's meet, Aug. 22-25 in the At-
lanta Hilton Hotel and Towers. 
Executives dissatisfied with the 

way the 15th annual confab was 
run say they will continue to sup-
port the convention, which is the 

oldest meet run by African-Ameri-
cans for the industry, but that 
they may be forced to rethink the 
level of their financial involvement 
if conditions are not improved. 
Many who sponsored events com-
plained that lack of security and 
overcrowding reduced the value of 
their events. 
"If it continues to be as costly as 

it is, I would seriously consider not 
sponsoring anything again next 
year. A lot of people we needed to 
have attend our event didn't be-
cause of the [crowd] ... There has 
to be a change in the system. This 
year it really missed what it was 
all about," says one major-label 

VP. 
The Jack The Rapper conference 

has grown in stature in recent 
years due to media coverage and 
word of mouth. And while atten-
dance has grown accordingly, the 
conference staff has not. Confab 
founder Jack Gibson—whose staff 
in past years included immediate 
family and employees of The Mello 
Yello, his weekly tip sheet—says 
he is aware of the problems and 
plans to take serious steps to im-
prove next year's gathering. 
Among possible solutions is the 
hiring of an outside convention 
consultation firm. 
"We had no idea when we began 

Prince Is King Of Overcrowded Confab 
Strong Artist Showcases Are Rapper's Delight 

NEW JACK CITY: In a word, the undisputed high-
light of this year's Jack The Rapper Family Affair mu-
sic industry confab in Atlanta (Aug. 22-25): Prince. 
But of course that opinion is reserved for the lucky 
4,000 or so who were able to squeeze into the Atlanta 
Hilton & Towers Ballroom where he played as the 
headliner of a WEA presentation on Friday night. (As-
sociate Terri Rossi and I were able to catch the Prince 
portion of the WEA show only by finagling our way 
onto a service elevator with Virgin artist Starleans, 
marching through the 
hotel kitchen, and emerg-
ing into the ballroom 
from backstage.) 
For many, seeing the 

celebrated Minneapolis 
musician up close and 
personal was a near-reli-
gious experience. What-
ever one might think of 
his more recent record-

The   
Rhythm 
and the  
Blues 

guarantee of speedy handling once one arrived. The 
high number of attendees made security a high priori-
ty, but while it was tight at the checkpoint entrances 
to shows, it was nonexistent in terms of crowd control 
(see story, above). 
The result of the growing attendance at Jack The 

Rapper is that the industry's top movers and shakers 
made themselves scarce, attending company show-
cases, private business meetings, and the Saturday 
night awards dinner, but not exactly mingling with 

the crowds of wannabes, 
small-timers, and assort-
ed hangers-on. Plus, 
there is now a convention 
within the convention: 
Apart from the official 
radio-oriented seminar 
and event schedule that 
is open to all registrants, 
there is an invitation-
only ,industry-only ,un-

ings—which run the mu- published schedule of 
sical gamut from hard  by Janine McAdams  events that takes place 
funk to light pop to raunch rock to gospel—there is  outside the main hotel. WEA sponsored retail meets at 
not one contemporary performer who rivals the Pur- the Marriott Marquis across the street from the Hil-
ple One in intensity, emotional appeal, personal mag-  ton, while Mercury invited its retailers to a luncheon 
netism, and sheer musicianship on stage. In advance  at Atlanta's celebrated the Mansion restaurant. Un-
of his upcoming album release, "Diamonds & Pearls"  fettered by crowded conditions or entry-level queries, 
on Paisley Park/Warner Bros., Prince has been per-  retailers took care of business and addressed such is-
forming his material at various small, industry-orient-  sues as the BDS piece-count system and computeriza-
ed gatherings—a smart move in mobilizing ground-  tion, bootlegging, tie-ins with radio and labels for pro-
level retail, radio, and media support after less than 
enthusiastic reception of his last film/soundtrack al-
bum project, "Graffiti Bridge." Judging from the 
sampling of new tracks Prince played with his scath-
ing New Power Generation band (like the power bal-
lad "Diamonds & Pearls," the snappy "Daddy Pop," 
the down'n'dirty "Cream," and the current funk/jam 
single, "Gett Off"), black radio programmers may 
need a little extra convincing to lend their support. 
But on stage and in full command of his performing 
powers, Prince is tough to resist. More than one wit-
ness to the event confessed to me later that while they 
had not been Prince fans before, they had been con-
verted during that show. 
Otherwise, the spirit of the major black music radio 

convention, known as the Family Affair, was less than 
familial due to an overwhelming number of regis-
trants. Unofficial estimates put the registration at 
more than 7,000. Registration was bogged down by a 
limited number of staff people available to handle the 
onrush of attendees, resulting in long waits for cre-
dentials and complicated by the fact that those stay-
ing in the main hotel could not get their rooms without 
convention passes. And mail pre-registration was no 

motions, and the vinyl-to-CD transition. 
Among the invite-only meets was a crucial presenta-

tion by BET to announce a pay-per-view partnership 
with Butch Lewis Productions, which this June 
brought us the spectacular James Brown tribute 
event. But the official announcement seemed just a 
distraction from the main agenda, which was BET 
president Bob Johnson's adamant statement on the 
issue of MTV video exclusivity (Billboard, July 27). Re-
iterating that BET will boycott any label that allows 
MTV a black artist video exclusively, Johnson added, 
"We do not believe that exclusivity is the best way to 
market music to a diverse audience." Johnson also in-
dicated that if MTV splits into three channels with one 
focused on R&B-oriented music, BET will seek anti-
trust legislation through the Justice Department and 
the Federal Trade Commission. 
If there was an up side to the convention, it was that 

a number of artists gave strong performances directly 
to those who are presumably their music's prime con-
sumers. (While invited retailers and radio personnel 
may have gotten bogged down on the line of the 
hungry to get in, "Shaniqua" and "Hakeem" had 

(Continued on page 25) 

the conventions that it would get 
so big," he says. "My concern is 
for the young brothers and sisters 
to be able to come and maybe meet 
someone in the industry who can 
help them ... I'm planning to send 
out letters to my major companies 
right now apologizing for any dis-
appointment they may have. But 
we are aware of what went on, and 
we're going to clean it up." 
The rapid growth of this conven-

tion forced it to move from its pre-
vious Atlanta Airport Marriott lo-
cation to the larger downtown Hil-
ton last year. A major problem 
cited by executives is that regis-
tration has not been limited to 
those with some industry affili-
ation, while local publicity has 
built awareness of the event to 
such a degree that onsite registra-
tion was swamped, leading to long 
lines for showcase events and ele-
vators. 
The security staff—small in re-

lation to the number of attend-
ees—was admirably strict about 

badges and credentials. But they 
were uncooperative in regard to 
accommodating VIPs, press, or 
special guests who needed to be in-
side certain events. The crowded 
mealtime showcases contrasted 
sharply with the scheduled busi-
ness panel sessions, which were 
sparsely attended. 
"If people say it's a big party, 

fine. This is the entertainment in-
dustry—we need some place to 
practice partying and express our 
creativity," says one source, who 
adds that the outside retail meet-
ings were extremely valuable. 
"When you think about it, those 
panel sessions are not for [indus-
try professionals]." 
The Saturday night appearance 

by Prince brought matters to a 
head, as Atlanta police were 
brought into the hotel for security. 
Though the presentation was 
sponsored by WEA, even WEA ex-
ecutives found themselves facing 
off with police about backstage ac-

(Continued on page 25) 

Gladys Knight's 'Good' News 
Album Yields A No. I Single 
la BY DAVID NATHAN 

LOS ANGELES—Thirty years after 
"Every Beat Of My Heart" reached 
No. 1 on the R&B chart, Gladys 
Knight is celebrating another chart-
topper. For the first time without the 
Pips, the singer recently hit No. 1 
with "Men," one of seven songs she 
co-wrote and eight that she co-pro-
duced for "Good Woman" (MCA). 
"I still feel a certain awe when 

things like getting a record at the top 
of the charts happen, I guess because 
I've been through the ups and downs 
and I know ... that people actually 
went out, spent their money, and 
bought the record," she says. 
While "Good Woman" is Knight's 

third solo project (she recorded one 
for Buddah in 1978, another for Co-
lumbia in 1979), this is the first album 
that is being treated as a full-out solo 
effort. The decision for the group to 
stop working together did not come 
easily: "Every time we got ready to 
do something personal, we always 
put Gladys & the Pips first," Knight 
says. "That meant we had no time to 
work on individual projects. It was 
difficult, after all those years togeth-
er, to turn it loose, but we all needed 
to grow creatively. For instance, I 
wanted to develop my songwriting 
and to give attention to different as-
pects of my career, like acting." 
Knight began work on her album 

almost 18 months ago, though con-
tractual negotiations with the label 
caused some delay. Initially, the sing-
er planned to work primarily with 
producer Michael Powell, but by the 
time she completed her solo deal, "he 
had other commitments so we ended 
up doing only two songs together," 
she says. 
One of them is "Superwoman," 

originally recorded by Karyn White 

in 1988, and now the follow-up single 
to "Men." Knight recorded the song 
with colleagues Patti LaBelle and 
Dionne Warwick, with both of whom 
she worked on the TV special "Sis-
ters In The Name Of Love." 
Says Knight, "I'd been doing the 

song in my show for a while and I al-
ways got a great reaction. Louil Silas 
Jr. [the label's executive VP of A&R/ 
artist development, black music] sug-
gested I bring in some personalities 
to record it with. Patti, Dionne, and I 
had been looking at material for our 
projected S̀isters' tour so we felt re-
cording the song together would 
make sense." 
According to Silas, an appearance 

on "The Oprah Winfrey Show" dur-
ing which Knight, LaBelle, and War-
wick performed the song was "the 
catalyst to take Gladys' album 
through the roof. R&B radio has 
been playing the cut consistently and 
we hope to reach back to Gladys' pop 
audience with the release of 'Super-
woman' as a single." 
Silas adds that "Good Woman" is 

"fast approaching gold status. With 
some of the major television appear-
ances that Gladys is making, includ-
ing an entire 'Soul Train' show based 
around her and an 'Arsenio Hall 
Show' spot, we're looking for the al-
bum to explode." 
Knight also worked on five cuts 

with producer Attala Zane Giles, who 
emerged as her chief writing partner 
for the project. 
Knight sees "Good Woman" as an 

album "that covers many aspects of 
life. It's about loving oneself and lov-
ing each other, about love in different 
forms." As to the album's controver-
sial cover, which shows her in an 
atypically serious pose, Knight says, 
"I wanted a different look ... I want-

(Continued on page 25) 
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TITLE  ARTIST 
PRODUCER (SONGWRITER,  LABEL 5 NUMBER/DISTRIBUTING LABEL 

1 3 /3 
*  *  No. 1 * * 

ADDICTIVE LOVE  2 swel(841No. 1  • BEBE & CECE WINANS 
((THOMAS (ILTHOMAS,B.WINANS.C.WINANSI  (C) (T) CAPITOL 44721 

)  3 4 12 LET THE BEAT HIT 'EM • • LISA LISA & CULT JAM 
D.COLE.R.CLIVILLES ID.COLE.R.CLIVILLES,A.FRIEDMAN.D.RAMOSI (CI (COI nI) IT) (V) COLUMBIA 38-73847  

2 5 13 SPECIAL  • VESTA 
A.Z.GILES (VESTA,A.Z.GILES1  (CI (CD) (T) ABM 75021 

0  10 15 10 DON'T W ANNA CHANGE THE W ORLD • PHYLLIS HYMAN 
N.MARTINELLI U.ROSENEDIANNO.O.DARLINGTONI ICI ICD) (7) PM (4005/Z00  

0  6 12 11 SO M UCH LOVE 
F.PILATE IF.P RATE)  • B ANGIE B ICI  BUST IT 44710/CAPITOL 

0  9 17 9 DON'T W ANT TO BE A FOOL  • LUTHER VANDROSS 
LVANDROSS.M.MILLER ILVANOROSS.M.MILLER)  IC) IT) (V) EPIC 34-73879 

0  12 19 11 NEVER STOP  • THE BRAND NE W HEAVIES (FEATURING N'DEA DAVENPORT) 
THE BRAND NEW HEAVIES U.KINCAID)  (C) (CD) (M) ID DELICIOUS VINYL 868 550-4/PLO 

0  17 22 7 I ADORE MI A MOR 
R.BAWAN.H.LEE (COLOR ME BADD.H.LEE)  • COLOR ME BADD  IC) ICD) (T) IV) GIANT 4-)9204/REPRISE 

0  14 20 10 W HY CAN'T YOU CO ME HO ME  • EX-GIRLFRIEND 
FULL FORCE (FULL FORCE)  ICI ICE) (M) (11 REPRISE 4.40086 

0  20 29 6 RUNNING BACK TO YOU 
K.HAIRSTON.T.GALE OCHAIRSTON.T.GALEI  • VANESSA  WILLIAMS 

(c)(co) um m (V) WING 867 5)8-4/MERCURY 

11 II 10 11 UNFORGETTABLE •  • NATALIE COLE 
D.FOSTER II.GORDON)  IC) (V) ELEKTRA 4-64875 

0  18 21 9 JUST ASK ME TO (FROM "BOYZ N THE HOOD")  • TEVIN CAMPBELL 
AL B.SURDE.WEST (AL ESURELILWEST.C.ROCK)  IC) OWEST 4-19275/WARNER BROS. 

(D 19 23 10 IT AIN'T OVER 'TIL IT'S OVER  • LENNY KRAVITZ 
LERAVITZ )LERAVITZ1  (CI VIRGIN 4-913795 

(i  21 27 7 MY NAME IS NOT SUSAN  • W HITNEY HOUSTON 
LAREIDEARYFACE (E.F_WH(TE)  (C) (T) IV)  ARISTA 2259 

0  24 28 8 LONG HOT SU M MER NIGHT  • J.T. TAYLOR 
THE FUNKY GINGEEDR. ROSS (1.T.TAYLOR.S.LAW.K.ANOERSONI  IC) IKE (T) MCA 54104 

16 15 18 10 ARE YOU STILL IN LOVE WITH M E  • KEITH W ASHINGTON 
IT.EASTMONO (K.WASHINGTONEEASTMONEJSKINNER)  ICI QWEST 4-1926I/WARNER BROS. 

17 4 2 14 MEN  • GLADYS KNIGHT 
A.Z.GILF_S IGLINIGHTA2.GILES.C.MIMS,  IC) IM) IT) OE MCA 54130 

18 23 24 9 TURN IT UP  • OAKTO WN'S 3.5.7 
LEARLEYALKELLY LLEARLETALKELLEDJOHNICANI  IC) ICED IT) BUST IT 44717/CAPITOL 

e 26 30 7 GETT OFF 
PRINCE E. THE N.P.G. (PRINCE 6, THE N.P.G.I  PRINCE AND THE N.P.G. 

IC) (ICCOO)) (M) M WI PAISLEY PARK 4-19225/WARNER BROS. 

20 5 6 13 NO W THAT W E FOUND LOVE  • HEAVY D. & THE BOYZ 
TRILEY IGASIBLE.HUFFI  IC) (M) (T) UPTOWN 54088/INCA 

21 13 16 12 

• 

AL WAYS  PEBBLES 
LA.REID.BABTFACE.PEBBLES IPEEIBLES.D.SEMBELLO)  (C) MCA 54099 

0  28 33 7 

* * * POWER PICK/SALES*** 
O.P.P.  NAUGHTY BY NATURE 
N.41./iliP.lY BY NATURE (Y.BROWN.K.GISA ACRISS.B.GORDY)  (M) (T) TOMMY BOY 988" 

23 8 1 16 CAN YOU STOP THE RAIN  • PEABO BRYSON 
W.AFANASIEFF (W.AFANASIEFF_LBEITISI  IC) (V) COLUMBIA 38.73745 

0  29 32 
7 KEEP ON LOVING ME 

ELEVERT IFIEVERT.W.WILLIAMS.T.STUBBS.O.MITCHELL1  O'JAYS IC) (CO) EMI 50365 

C ) 30 36 4 ROMANTIC 
J.JAKTLEWIS 01.WHITEJJAM.T.LEWISI  • KARYN W HITE  

ICI ICD) (MI ID IV) WARNER BROS. 4.19319 

26 7 8 13 IF YOU'RE SERIOUS  • RIFF 
DEAMBERT.S WERFEL IP.RESWICK.S  ERFEL  ICI SBK 4.07631 

0  33 42 4 Irs SO HARD TO SAY GOODBYE TO YESTERDAY • BOYZ II MEN 
D.AUSTIN IF.PERREN.C.YARIAN)  (C) MOTOWN 2136  

e 32 44 5 SAVE ME  • LISA FISCHER 
N.M.WALDEN IN.M.WALDEN.L.FISCXER(  ICI (M) (T) ELEKTRA 4.64854 

e 31 37 6 
I'M ON YOUR SIDE  JENNIFER HOLLIDAY 

B_LEASTKIAN INKEWALDEN.A.B0FILLI.COHEN)  ICI ARISTA 2238 

30 16 13 11 TONITE  • DJ OUIK 
DJ 0111K IDELAKE)  (C1 IT) PROFILE 5338 

31 22 9 14 SU M MERTI ME A  • DJ. JAZZY JEFF & THE FRESH PRINCE 
HULA.X.FINGERS IATAYLOR.R.MICKENS.R.BELLEBROWER.WESTERFIELD.D.THONIASI IC) (CD) (M) (TI JIVE 1465/RCA 

32 35 41 6 THAT'S THE W AY LOVE GOES  • YOUNG M.C. 
54.YOUNG (M.YOUNGI  ICI (CD) IT) CAPITOL 44740 

33 36 39 9 ALL ABOUT YOU  • PRETTY IN PINK 
GERIFFIEW.SCOTT.T.ARTHUR (TELICAS.G.GRIFFINI  ICI (M) M MOTOWN 2087 

e 41 52 6 TENDER KISSES  • TRACIE SPENCER 
M.SHERROD.P.SHERROD (M.SHERROD.P.SHERROESIR SPENCE.T.SPENCER)  (CI CAPITOL 44680 

35 27 11 16 I CAN T W AIT ANOTHER MINUTE  • HI-FIVE 
E.F.WHITE(E.F.WHITE)  ICI JIVE 1445/RCA 

( 1) 47 57 5 D-O-G M E OUT  • GUY 
T.RILEY ILRILEY.AHALLOTIALLI  ICI M) (T) MCA 54150 

0  49 — 2 

• 

* * * POWER PICK/AIRPLAY*** 
EMOTIONS 
ECOLE.R.CUVILLES.M.CAREY (M.CARET,R.CUVILLES,D.COLE)  MARIAN CAREY 

(C) (V) COLUMBIA 38.73977 

e 44 49 7 MIRACLE W ORKER  THE RANCE ALLEN GROUP 
K.GLOVER.M.MCCURTIS.TLAWRENCE.RANCE ALLEN (R.ALLENI  (C) (TI BELLMARK 71729 

39 38 40 7 THAT KIND OF GUY  TONY TERRY 
T.CURRIER LLMALLOY.A.SMITEC.SHEIM MO.T.TERRD  (CI EPIC 34-73867 

0  45 54 5 JEALOUS GIRL  ANOTHER BAD CREATION 
D.AUSTIN (M_IONZUN.M.STARID  (CI MOTOWN 2134 

0  46 50 6 ROLLIN  GEORGIO 
GEORG° IGEORGIO/  IC/ (T) RCA 62032 

42 37 38 8 I GO CRAZY  • WILL DO WNING 
W.DOWNING.O.A.GUMBS IP.DAVISI  (CI ISLAND 868 532-4/PLO 

43 42 46 8 I NEED A GOOD M AN  JIGGIE GEE 
E.GRIFFIELBLACK IR.ANDERSONI (Cl (MI LUKE 98859.4/ATLANTIC 

44 25 7 15 IN YOUR EYES  • SHIRLEY MURDOCK 
R.TROUTINAN IS MURDOCK.D.DEGROAT)  (CI ELEKTRA 4-64886 

0  52 61 4 FOREVER MY LADY  JODEC) 
D.SWING.AL ESURD (D.SWINGAL BEURE5  (C) UPTOWN 54)97/MCA 

0  55 77 4 AIN'T NOBODY BETTER  • YO-Y0 
ICE CUEIE.SIR JINX IMEELLIELEWOLINSI MG.CLINTON.P.WYNNI  IC) EASTWEST 4.98755 

0  58 68 4 W HEN LOVE CRIES  DONNA SU M MER 
K.DIAMOND ID.SUMMER.K.DIAMONDENELSON.A.SKIIIH.L.HENLED  ICI T) ATLANTIC 4.87624 

0  56 — 2 FUN DAY (FROM "JUNGLE FEVER")  • STEVIE W ONDER 
SWONDER IEWONDER)  ICI IV) MOTOWN 2127 

49 

— 

34 25 16 OPTI MISTIC  • SOUNDS OF BLACKNESS 
LJAKI,T.LEWISEEINES IEHINEELJAKET  SEROT.E1  IC) IT) PERSPECTIVE 0001-4/A6M 

HOT R&B SINGLES.. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 
AND ONE-STOP SALES REPORTS AND RADIO PLAYLISTS 

Records with the greales airplay and sales gains this wed,. • Videoclip availability. • Recording Industry Assn. Of America (RIAA) certificati I/I/Jr Sales AT TIJA ,UUU JOlTS. £ (<lIMA CefliliCalion forsales o) I million units, wi)h adddiona( million indicated by a lTume,al )ol(owin, 
symbol Catalog number is for c ssette single. Àsterisk indicat•cablog number is for cassette maxi-single; regular cassette single unavailable. (C) C ssette single av liability. (CD/Compact disk single availability. (M)Cassette maxi-single availability. (T) 12-inch vinyl single availability. (V) 7-mob vinyl single availabil ty. © 1991. Billboard/BPI Communications, Inc. 
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TITLE  ARTIST 
PRODUCER (SONGWRITER)  LABEL & NUMBER/DISTRIBUTING LABEL 

e 57 78 1 
' 

SOMETI MES I W ONDER  • THE S.O.S. BAND 
C.WILLIAMS IC.WILLIAMS.K.PATTERSON)  IC) IT) TABU 0003-4/A&M 

51 51 55 7 SHO W ME  • CHRIS PITTMAN 
KISTARR IM.STARRI  ICI ID ATLANTIC 4-87652 

52 48 53 7 M OVE  ON  • JAMES BRO WN 
LBROWN IEBR OWN I  (C) (CD) SCOTTI BROS. 5288 e 60 67 4 SMALL THING  • NE WKIRK 
NEWKIRK (NEWKIRK)  (C) (CD) (T) OEIR 38-73849/COLUMBIA e 67 89 3 I'M STILL W AITING (FROM "NE W JACK CITY")  JOHNNY GILL 
R.RANIER.RANDALL)  IC) GIANT 4-19230/REPRISE 

C D 64 83 3 HOUSE CALL  • SHABBA RANKS 
5,1.111ENNETTEEILLON (R.GORDON.M.BENNETEMERIEST.B.THOMPSON)  IC) (T) EPIC 34.73928 

56 54 58 8 THIS BEAT IS HOT  • B.G. THE PRINCE OF RAP 
LE. MAR (JE. MAR,B.G. THE PRINCE OF RAP)  (C) (M) (T) (V) EPIC 38-73950 

e 63 79 3 ARE YOU LONELY FOR ME  RUDE BOYS 
J.SALANIONE.E.NICHOLAS.M.FERGUSON )T.N)CHOLASELFERGUSON.J.LITTLE)  ICI ATLANTIC 4-82121 

58 50 43 12 THE CHUBBSTER  • CHUBB ROCK 
((TEE (ESIMPSON.H.THOMPSON,  (A) (T) SELECT 60151ELEKTRA 

e 72 _ 2 RIGHT DO WN TO IT  • DAMIAN DAME 
L.A.REIDEABWACE (LAREIEBABTFACE,13.SIMMONS)  ICI IV) LAFACE 4002-4/ARISTA 

(I D 66 87 3 YOU'RE A VICTI M  • GENE RICE 
S.SHEPPARET.CARTER (S.SHEPPARD.T.CARTERE.RICEI  IC) (CO) (T) RCA 62057-4 

e 61 74 4 TEARDROPS  • SMALL CHANGE 
',HARRIS IEHARRIS,M.HOLDEM  (C) IT) MERCURY 868 682-4 

62 62 66 5 LEAVE W ELL ENOUGH ALONE  • DEE HARVEY 
T.CLARK IT.CIARED.HARVED  IC) MOTOWN 2120 

e 70 81 4 A ROLLER SKATING JAM NAMED "SATURDAYS"  • DE LA SOUL 
DE LA SOULPRINCE PAUL (P.HUSTON.KAIERCER.D.JOLICOEURE.MASON,R.MATHEWS) (COI MI (T) TOMMY BOY 990. 

e 69 76 4 YOU'RE THE ONE  SURFACE 
SURFACE (0.TOWNSEND.D.CONLEIELICULLERI  IC) COLUMBIA 38.73954 

65 39 26 11 SU M MER BREEZE  • NICK) RICHARDS 
ROBIN INC. ISEALS,CROFTSI  (C) ID ATLANTIC 4-87664 

66 43 31 10 THINGS THAT M AKE YOU GO H M M M M... •  • C&C M USIC FACTORY/F. WILLIAMS 
D.COLE.R.CLIVILLES IRELIVILLESE.B.WILUAMS)  (C) (CD) (M/ M (V) COLUMBIA 3E73688 

67 74 75 4 STRONG FOR YOU  • MILES JAYE 
M.J.DAVISA.MOODY (MJAYEAMOODY)  ICI (CD) ISLAND 868 700.4/PLO 

68 68 65 26 WITH YOU  • TONY TERRY 
T.CURRIER (R.REEDER) (Cl (V) EPIC 34.737)3 

0  78 82 4 LOVE TALK  THE STYLISTICS 
R.WALDMAN (F.GOLDE,A.GOLDMARK)  (C) (V) AMHERST 334 e 79 _ 2 I W ANT YOU  • MARC NELSON 
X.HAIRSTON.T.GALE IAROSS.L.WARE(  IC) IT) CAPITOL 44733 

0  84 — 2 MIND PLAYING TRICKS ON ME  THE GETO BOYS 
J.SmITX,BICIO (R.SHAW.B.JORDAN.W.DENNIS)  (C) IT) RAP.A.LOT 7241/PRIORITY 

72 73 71 5 HASSLE FREE  • ANN G. 
ANNE G..E.IRONS (ANNE G.E.IRONSI  (CI ATLANTIC 4.87653 

73 53 47 20 BABY I'M READY  • LEVERT 
GIEVERT.M.GORDON IG.LEVERT.M.GORDON1  IC) ATLANTIC 4-87696 

74 59 35 15 GOTTA HAVE YOU (FROM "JUNGLE FEVER")  • STEVIE W ONDER 
S.WONDER IS.WONDER)  (CI (DIV) MOTOWN 2081 

0  94 — 2 FLY GIRL  • QUEEN LATIFAH 
SOULSHOCIECUTFATHER ID.OWENESOULSHOCECUTFATHERI  (CD) (M) IT) TOMMY BOY 991' e 87 91 3 I W ANT YOUR SEX  • NEMESIS 
NEMESIS,C.SMITH INEMESIS.C.SKIITH(  (CIE() PROFILE 5341 

77 40 14 12 EVERYDAY PEOPLE  • ARETHA FRANKLIN 
N.M.WALDEN ISSTONE)  IC) (CO) (I) (VI ARISTA 2239 

0  88 92 3 I'LL DO ANYTHING FOR YOU  • THE RHYTH M 
J.SW(FT,THE RHYTHNI.J.STJAMES )TILLIS.MARTINE2)  (C) (D WTG 34.73830/EPIC 

79 82 80 4 SHINE ON  SOULED OUT INT'L. FEATURING SARAH W AR WICK 
SOULED OUT PROD. SMC ICANN.DELLA MONICA.SOMELLA.SMITH.BODDINGTONI (C) (MI M) (T) COLUMBIA 38-73926 

80 71 69 5 RATED R  RALPH TRESVANT 
JJAKI,T.LEWIS IRTRESVANTI  IC) (M) IT) MCA 54149 

81 65 56 16 HO W CAN YOU HURT THE ONE YOU LOVE  • CHERYL 'PEPSI," RILEY 
FULL FORCE (FULL FORCE>  IC) COLUMBIA 38-73736 

82 76 59 21 M OTO WNPHILLY  • BOYZ II MEN 
D.AUSTINIOAUSTIN,M.BIVINS.N.MORRISESTOCKMANI  (CI (CD) 151) (T) CV) MOTOWN 2090 

83 83 62 15 POP GOES THE W EASEL •  • 3RD BASS 
D.ROSSLEAMBLE.G.DAJANI IM.BERRIN.P.NASH.J.DAJANI.J.GAMBLE)  ICI (CD) M ITI LIEF JAM 38-73728/COLUMBIA 

84 77 73 5 THE YOKE (G.U.O.T.R.)  ALEXANDER O'NEAL 
LJAM MLEWIS (TLEWISJEARRIS III)  (C1 ID TABU 35-73880/EPIC 

( ) N E W . o GONNA 

* * * HOT SHOT DEBUT*** 
CATCH YOU  • LONNIE GORDON 

SEVEN INCH IMAJNIONI.V.SEMPUCI.D.DAVOLD  (C) (T) SBK 07365 

86 90 — 2 PARADISE  MARION MEADO WS 
EL MS (E.LEWISELMEADOWSI  IC) EMUS 64001/RCA 

e N E W > I HEART OF NE W YORK  ALEX BUGNON 

AEUGNON 'AM MON,  IC) ORPHEUS 34,3927/EPIC 

c p 
N E W  i LET'S TALK ABOUT SEX  • SALT-N-PEPA 

HUBBY LLIV BLA ME INVINCIBLES (FINGERPR(NTS)  ICI (M) ID NEXT PLATEAU 333 

99 91 _ 2 W OMAN'S HEART  • LE' GENT 
TEATLING ITEATLING,S.WEATHERSPOON)  (C) REPRISE 4.19271 

90 75 34 13 FOR THE LOVE OF M ONEY  TROOP/LEVERT FEATURING QUEEN LATIFAH 
U MW. BENFORD IGAMBLEHUFF.A.JACKSON.S.WONDER)  (C) (CD)114) GIANT 4.19304/REPRISE 

91 81 51 7 I SHOULDN'T HAVE DONE IT  • SLICK RICK 
V.WRIGHT IR.WALTERSE.WRIGHT)  IC) (CD) ISO IT) DEF JAM 44-73740/COLUMBIA e 

N E W  1 GOOD VIBRATIONS  • MARKY MARK & THE FUNKY BUNCH/LOLEATTA HOLLO WAY 
D.WAHLBERG (D.WAHLBEREM.WAHLBERG.SPICE)  ICI (T) INTERSCOPE 4.98764/EAS MEST e N E W > 1 CONFUSED  • LARRY LARR 
IN.MORALES,C.ROONEY ILLARR.C.CARUTH.M.MORALES.C.ROGNED  ICI (T) RUFFHOUSE 38-73871/COLUMBIA 

94 92 88 3 THE W AY YOU LOVE ME  RAYMONE CARTER 
M.OMARTIAN (R.CARTER.M.OMART)ANI  ICI REPRISE 4.19309 

95 80 45 12 6 MINUTES OF PLEASURE  • L.L. COOL J 
KI.MARL (M.WILLIAMS.J.T.SMITH(  IC) (COI (till (T) DEF JAM 44-73821/COLUMEns 

96 89 60 10 I KNE W  • CHRIS BENDER 
C.BENDER (C.BENDER)  IC) (7) EASTWEST 4-98774 

97 85 48 12 COME AND GET IT  • YOURS TRULY, 
J.BARNES Ill U.BARNES III.RJONES.S.BARNES.K.ANDES1  (C) MOTOWN 2105 

98 93 63 12 I'M A GOOD W O MAN LOOKING FOR A GOOD M AN  S WEET OBSESSION 
LIEJSIES (K.GREEN.K.GREEN.M.GREEKBEREEE SCREEN)  ICI IT) IV) EPIC 34.73861 

99 95 93 5 SHAKE (YOU M AKE ME SHAKE)  DAVID SEA 
G.GRIFFIN IGER(FFIN)  (M) IT) MAGIC CITY 3837-4' 

100 86 64 16 NIGHTS LIKE THIS (FRO M 'THE FIVE HEARTBEATS")  AFTER 7 
!JOHNSON Il_JOHNSON.K.LEWISI  IC) VIRGIN 4-98798 
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SKIN TIGHT: The top of the Hot Black Singles chart is tighter than ... 
well, you fill in the rest. "Addictive Love" by BeBe & CeCe Winans holds 
onto the top spot by a fair margin. If "Love" experiences losses next week, 
"Let The Beat Hit 'Em" by Lisa Lisa & Cult Jam (Columbia) could take 
over. From Nos. 4-10, and all the way to No. 15, it is extremely competitive. 
The only record in the top 10 that has reports from the entire panel is "I 
Adore Mi Amor" by Color Me Badd (Giant). It closes out radio with adds 
from WPAL Charleston, S.C.; WTMP Tampa, Fla.; and WJMI Jackson, 
Miss. "Don't Want To Be A Fool" by Luther Vandross (Epic) gains WBLX-
FM Mobile, Ala., and now has 103 reports. "Running Back To You" by 
Vanessa Williams (Wing) also has 103 reports, gaining WMVP Milwaukee. 
"Don't Wanna Change The World" by Phyllis Hyman (PIR) leads the 
pack, making the same sizable point gains as "I Adore." "Don't Wanna" 
ranks No. 5 in both radio and retail. The current top 40 radio and retail lists 
indicate that the next few chart weeks should be quite exciting. 

MOVIE MUSIC MASTERS: First there was the soundtrack from "New 
Jack City" on Giant Records, now double platinum. The latest single, "I'm 
Still Waiting" by Johnny Gill, gets adds at 16 stations for a total of 62 
reports. It is No. 8 at KICDA in Dallas. Now, there is the "Boyz N The 
Hood" soundtrack on Qwest, which is this week's No. 1 R&B album with 
sales of more than 750,000 units. The first release, "Growin' Up In The 
Hood" by Compton's Most Wanted, grabs the No. 1 slot on the Hot Rap 
Singles chart "Just Ask Me To" by Tevin Campbell moves up 18-12 on the 
R&B singles chart with reports from 98 stations. It is top five at WEDR 
Miami; WGOK Mobile, Ala.; WCKX Columbus, Ohio; and WDZZ Flint, 
Mich. "Me And You" by Tony! Toni! Tone!, though not commercially avail-
able, has reports from 24 stations, with new reports from 15 this week. It is 
already No. 9 at wPEG Charlotte, N.C. According to Ray Harris, senior 
VP, promotion and marketing, for Warner Bros. black music, there's much 
more to come from "Boyz," as well as another single from "New Jack 
City": "The Facts Of Life" by Danny Madden. 

CHARMED, I'M SURE: Tommy Boy Records has three very active sin-
gles: "O.P.R" by Naughty By Nature is this week's Power Pick/Sales re-
cord. It is on 69 stations. "Down wit 0.P.P." has become part of street-hip 
conversation, while the record gains six stations this week: WTLZ Sagi-
naw, Mich.; WRKE Ocean City, Md.; WHIX Jacksonville, Fla.; WENN Bir-
mingham, Ala.; WZHT Montgomery, Ala.; and WQQK Raleigh, N.C. Six 
stations list it top 10, including WBLS New York (16-8); ICIK A Houston (13-
10); and WPEG Charlotte, N.C. (24-10). "A Roller Skating Jam Named 'Sat-
urdays' " by De La Soul moves up 70-63 with reports from 39 stations. It is 
new at WKYS Washington, D.C.; WGZI3 Louisville, Ky.; WCDX Rich-
mond, Va.; and WQMG Greensboro. "Fly Girl" by Queen Latifah flies 
first-class with activity at 13 new stations, most in major markets: WHRK 
Memphis; WJLB Detroit; WGCI Chicago; KJMQ Houston; KJMZ Dallas; 
and WHQT Miami. It is already on WRKS New York; KICDA-FM Dallas; 
KJLH Los Angeles; KJMJ St Louis; and ICPRS St Louis. Congratulations 
to Charm Warren, director of black music promotion. 

HOT R&B SINGLES ACTION 
RADIO MOST ADDED 

SUPERWOMAN 
GLADYS KNIGHT MCA 

RIGHT DOWN TO IT 

DAMIAN DAME LARGE 

FUN DAY 

STE VIE WONDER moTown 

EMOTIONS 

MARIAN CAREY COLUMBIA 

ARE YOU LONELY FOR ME 

RUDE BOYS ATLANTIC 

HEY DONNA 

RYTHM SYNDICATE IMPACT 

I'M STILL WAITING 

JOHNNY GILL GIANT 

WHEN IN LOVE 

MO. LYTE ATLANTIC 

WHEN YOU TELL ME... 
DIANA ROSS morown 

JUST ME AND YOU 
TONY! TONI! TONE! weer 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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PLAT IN U M/ 
GOLD 
ADDS 

SI REPORTERS 

SILVER 
ADDS 

n REPORTERS 

BRONZE/ 
SECONDARY 
ADDS 

56 REPORTERS 

TOTAL  TOTAL 
ADDS  ON 
101 REPORTERS 

9  10  23  42  42 

3 •  6  12  21  68 

4  5  11  20  87 

2  5  11  18  102 

2  5  11  18  67 

1  3  13  17  17 

o  4  12  16  62 

3  4  9  16  16 

1  6  9  16  16 

5  3  7  15  24 

Hot UM Singles Sales & 
A rank ng of the top 40 R80 singles by sales and airplay, respectively, with reference to each title's composite position o,, the main Hot R&B Singles chart 
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2e 
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22 
23 
24 
25 
26 
22 
28 
29 
30 
31 
32 
33 
34 
35 
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37 
38 
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40 

3 

6 

If 

14 

19 

15 

25 

17 

20 

24 

22 

7 

27 

28 

23 
8 
12 
to 
21 

36 

16 

38 

37 

29 

35 

39 

34 

31 

26 

LET THE BEAT HIT 'EM  LISA LISA & CULT JAM 

ADDICTIVE LOVE BEBE & CECE WINANS 

SPECIAL  VESTA 

SO MUCH LOVE  B ANGIE B 

DON'T WANNA CHANGE THE WORLD  PHYLLIS HYMAN 

NEVER STOP  THE BRAND NEW HEAVIES 

UNFORGETTABLE  NATALIE COLE 
NOW THAT WE FOUND LOVE  HEAVY D. & THE BOYZ 

MEN GLADYS KNIGHT 

I ADORE MI AMOR  COLOR ME BADD 

WHY CAN'T YOU COME HOME  EX.GIRLFRIEND 

O.P.P.  NAUGHTY BY NATURE 

TURN IT UP  OAKTOWN'S 35.7 

RUNNING BACK TO YOU  VANESSA WILLIAMS 

DON'T WANT TO BE A FOOL  LUTHER VANDROSS 

ALWAYS  PEBBLES 

LONG HOT SUMMER NIGHT  J.T. TAYLOR 

IT AIN'T OVER 'TIE ITS OVER  LENNY KRAVITZ 

CAN YOU STOP THE RAIN  PEABO BRYSON 

GETT OFF  PRINCE AND THE N P G 

MY NAME IS NOT SUSAN  WHITNEY HOUSTON 

JUST ASK ME TO  TEVIN CAMPBELL 

IF YOU'RE SERIOUS  RIFF 

SUMMERTIME  D.J. JAZZY JEFF & THE FRESH PRINCE 

TONITE  DJ QUIK 

ARE YOU STILL IN LOVE WITH ME  KEITH WASHINGTON 

SAVE ME  LISA FISCHER 

I CAN'T WAIT ANOTHER MINUTE  HI-FIVE 

THATS THE WAY LOVE GOES  YOUNG M.C. 

KEEP ON LOVING ME  O'JAYS 

ROMANTIC  KAREN WHITE 

THE CHUBBSTER  CHUBB ROCK 

I NEED A GOOD MAN  JIGGIE GEE 

MIRACLE WORKER  THE RANCE ALLEN GROUP 

MOVE ON  JAMES BROWN 

OPTIMISTIC  SOUNDS OF BLACKNESS 

IN YOUR EYES  SHIRLEY MURDOCK 

I'M ON YOUR SIDE  JENNIFER HOLLIDAY 

AIN'T NOBODY BETTER  YO.Y0 

IT'S SO HARD TO SAY GOODBYE...  BOYZ II MEN 

2  
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5  

4  

7  

11 

20 

17  

8  

9  

21 
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21 
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13 
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26 

31 
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16 

28 

35 
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24 

29 
58 
43 
38 
52 
49 
44 
29 
46 
27 
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AIRPLAY 

TITLE  ARTIST 
9§ 

ADDICTIVE LOVE BEBE & CECE WINANS 

SPECIAL  VESTS 

LET THE BEAT HIT 'EM  LISA LISA & CULT JAM 

DON'T WANT TO BE A FOOL  LUTHER VANDROSS 

DON'T WANNA CHANGE THE WORLD  PHYLLIS HYMAN 

NEVER STOP  THE BRAND NEW HEAVIES 

I ADORE MI AMOR  COLOR ME BADD 

SO MUCH LOVE  O ANGIE B 

WHY CAN'T YOU COME HOME  EX-GIRLFRIEND 

JUST ASK ME TO  TEVIN CAMPBELL 

ARE YOU STILL IN LOVE WITH ME  KEITH WASHINGTON 

MY NAME IS NOT SUSAN  WHITNEY HOUSTON 

IT AIN'T OVER TL IT'S OVER 

RUNNING BACK TO YOU 

LONG HOT SUMMER NIGHT 

UNFORGETTABLE 

ROMANTIC 

KEEP ON LOVING ME 

GETT OFF 

IT'S SO HARD TO SAY GOODBYE. 

I'M ON YOUR SIDE 

TURN fT UP 

ALWAYS 

MEN 

EMOTIONS 

SAVE ME 

CAN YOU STOP THE RAIN 

IF YOU'RE SERIOUS 

WORD TO THE MUTHA 

ALL ABOUT YOU 

THAT KIND OF GUY 

O.P.P. 

JEALOUS GIRL 

DOG ME OUT 

TENDER KISSES 

NOW THAT WE FOUND LOVE 

ROLLIN 

I GO CRAZY 

FOREVER MY LADY 

FUN DAY (FROM "JUNGLE FEVER")  STEVIE WONDER 

2 
3 

3 

2 

6 

4 

7 

3 

4 

5 
6 

7 

6 

13 

12 

14 

15 

10 

17 

18 

20 
22 

16 

26 

25 

23 

28 

29 
27 

7 

4 

9 

10 

11 

u 
13 

14 

15 

16 

17 

18 

19 

to 
21 

9 

12 

16 

14 

13 

10 

15 

11 

25 

24 

19 

27 

LENNY KRAVITZ 

VANESSA WILLIAMS 

J.T. TAYLOR 

NATALIE COLE 

KARYN WHITE 

O' JAYS 

PRINCE AND THE N.P.G. 

BOYZ Il MEN 

JENNIFER HOLLIDAY 

OAKTOWN'S 3.5.7 18 

21 

17 

37 

28 

23 

26 

23 

21 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

PEBBLES 

GLADYS KNIGHT 

MARIAH CAREY 

34 

II 

9 

36 

32 

33 

LISA FISCHER 

PEABO BRYSON 

RIFF 

BELL BIV DEVOE 

PRETTY IN PINK 33 

39 

22 

40 

36 

34 

20 
41 

42 

45 

45 

TONY TERRY 

NAUGHTY BY NATURE 
37 ANOTHER BAD CREATION 

GUY 

38 

19 

40 

35 

TRACE SPENCER 

HEAVY D. & THE BOYZ 

GEORGIO 

WILL DOWNING 

JODECI 

1:1&13 SINGLES A-Z  PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

95 6 MINUTES OF PLEASURE (Marley Marl. 
ASCAP/LL Cool I, ASCAP/Def Jant ASCAP) 

I ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow 
Elephant, ASCAP/Benny's Music, BMI/EMI Blackwood, 
BMI/Pooky's Music, BMI) WBM 

46 AIN'T NOBODY BETTER (Street Knowledge, 
(MI/Overdue, ASCAP/Bridgeport, BMI) 

33 ALL ABOUT YOU (Virgin Songs, BMI/G.R., BMI) 
21 ALWAYS (No Pain No Gain, ASCAP/Petéitome, 

ASCAP/MCA, ASCAP) 
57 ARE YOU LONELY FOR ME (Trycep, BMI/Ramal, 

BMI/Rude News, BMI/Mike Ferguson, BMI) 
16 ARE YOU STILL IN LOVE WITH ME (EMI April, 

ASCAP/K-Shreve, ASCAP/WS, ASCAP/Heritage Hill, 
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) W8M 

73 BABY I'M READY (Trycep, BMI/Willesden, BMI) 
M CAN YOU STOP THE RAIN (Warner Chappell, 

ASCAP/Walter Alanasieff, ASCAP) WBM 
58 THE CHUBBSTER (ADRA, BMI/Howie Tee, 

BMI/Getaleadolfatso, BMI/INing, BMI) CPP 
97 COME AND GET IT (Careers-BMG, BMI/R.LJ., 

ASCAP/John Bames Ill, BMI/Andee Pandee, ASCAP) 
93 CONFUSED (Hunting Park, ASCAP/Chumpy Wumpy, 

ASCAP/MCA, ASCAP/Second Generation Rooney 
Tunes, BMI) 

36 D-O.G ME OUT (Donril, ASCAP/Zomba, 
ASCAP/Jamron, ASCAP/fen Ways To Sundown, 
ASCAP) 

4 DON'T WANNA CHANGE THE WORLD (Number 9, 
ASCAP/Bass Nil, ASCAP) 

6 DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle 
Ronn)e's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP) 
HL 

37 EMOTIONS (Mariah Songs, BMI/Sony Songs, 
ASCAP/Virgin, ASCAP) 

n EVERYDAY PEOPLE (Mijack, BMI/Warner-Tamerlane. 
BMI) WBM 

75 FLY GIRL (I-toy, ASCAP/Queen Latifah, 
ASCAP/Casedida, ASCAP/Virgin, ASCAP) 

45 FOREVER MY LADY (EMI April, ASCAP/Across 1181, 
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!, 
ASCAP) 

90 FOR THE LOVE OF MONEY (VlarnerTamerlane, 
BMI/Joltete, ASCAP/Black Bull, ASCAP) CPPAVEIM 

48 FUN DAY (FROM JUNGLE FIVER) (Steveland Mords, 
ASCAP) 

19 SETT OFF (Controversy, ASCAP/11B, ASCAP) WBM 
85 GONNA CATCH YOU (Oh Gnomi, ASCAP) 
92 GOOD VIBRATIONS (WB, ASCAP/DonniiD, 

ASCAP/Marky Mark, BMI/Ayesha, ASCAP) 
71 GOTTA HAVE YOU (FROM JUNGLE FEVER) (Steveland 

Morris, ASCAP) CPP 
72 HASSLE FREE (Mack Hat, ASCAP) 
87 HEART OF NEW YORK (Bagnes, ASCAP) 
55 HOUSE CALL (PRS, BMI/Shadows, BMI) 
81 HOW CAN YOU HURT THE ONE YOU LOVE (Forceful, 

BMI/Willesden, BMI) 
8 I ADORE MI AMOR (Me Good, ASCAP/Annah Eel, 
ASCAP) CPP 

35 I CAN'T WAIT ANOTHER MINUTE (Zomba, 
ASCAP/4MW, ASCAP) 

26 IF YOU'RE SERIOUS (Pam 8 Steve, ASCAP/Loase-A-

lune, ASCAP/Primate, ASCAP) 
42 I GO CRAZY (Web IV, BMI/Paul 8 Jonathan, BMI) 
96 I KNEW (Beiber. ASCAP) 
78 I'LL DO ANYTHING FOR YOU (Alfa Romeo, 

ASCAP/Smooth Rhyming, ASCAP/Irring, ASCAP/Scu, 
ILMI) 

98 I'M A GOOD WOMAN LOOKING FOR A GOOD MAN 
(La Love Lane, ASCAP/libovida, ASCAP) 

29 I'M ON YOUR SIDE (Gratitude Sky. ASCAP/Purple 
Bull, BMI/Vlben Words Collide, BMI) 

54 I'M STILL WAITING (FROM NEW JACK CITY) (Flee 
Tyne, ASCAP) 

43 I NEED A GOOD MAN (Par lam. BMI/Candy Grin, 
BMI) 

44 IN YOUR EYES (Degroat & Degroat, BMI) 
91 I SHOULDN'T RAVE DONE IT (Del Ammican, BMI/Del 

Jam, ASCAP/Vance Wright, ASCAP) 
13 IT AIN'T OVER 711. MS OVER (Miss Bessie, ASCAP) 
27 ITS SO HARD TO SAY GOODBYE TO YESTERDAY 

(Jobete, ASCAP) 
76 I WANT YOUR SEX (Promue, BMI/5th Power, 

BMI/Chris Smith, BMI) 
70 I WANT YOU (Johele, ASCAP/Almo. ASCAP) 
40 JEALOUS GIRL (Colgems-EMI, ASCAP/Boston 

International, ASCAP/EMI April, ASCAP/Maurice Starr, 
ASCAP/MIL, ASCAP) 

12 JUST ASK ME TO (FROM BOYZ N THE HOOD) ((Ml 
ASCAP/Auess 1108 Street, ASCAP/Ad S Suet 

ASCAP/Willarie, ASCAP) 
24 KEEP ON LOVING ME (WE, EINI/Then Duane, BMI) 
62 LEAVE WEIL ENOUGH ALONE (Famous, ASCAP/Ten A 

Clark. ASCAP/Booty One Shoe, ASCAP) CF? 
88 LITS TALK ABOUT SEX (Next Plateau, ASCAP/Sons 

()I K-on, ASCAP) 
2 LET THE BEAT HIT 'EM (Vogin, ASCAP/Cole-CINiNes. 
ASCAP) 

15 LONG HOT SUMMER NIGHT (Sula. SNI/EM). 
ASCAP/Anderson, ASCAP) 

69 LOVE TALK (Virgin SOn8s. B711/Ch.ca TIN«. 
ASCAP/Non Pared, ASCAP/YS. ASCAP) 

17 MEN (Shakeji, ASCAP/Captain Z. ASCAP/WRIbcck 
ASCAP/Cornehous Carlos, ASCAPAIICA, ASCAP) 

71 MINO PLAYING TRICKS ON ME (N.The Water, 
ASCAP) 

38 MIRACLE WORKER (Men, BMI/Sthe 
ASCAP/Rmallanta Lane, EMI) 

Al MOTOWNPHILLY (Diva One, BMIALW Ten, Mal/Mike 
Ten, BM') 

52 MOVE ON (Third World, ASCAP/Nfie, BMI) 
14 MY NAME IS NOT SUSAN (Zomba. ASCAPAMW. 

ASCAP) WON 
7 NEVER STOP (London, LIMO 
100 NIGHTS LIKE THIS (FROM THE FIVE HEARTBEATS) 

(TCF, ASCAP/Jack The Madt ASCAP) CPP/WBM 
20 NOW THAT WE FOUND LOVE (Warner.Tamerlane. 

BM') ROM 
72 see (Jobete, ASCAP/Naughty, ASCAP) CPP 
19 OPTIMISTIC (Flyte lyre,,  ASCAP) 
86 PARADISE (End Of The Day, ASCAP/Sony Tune, 

ASCAP/Sunsight, BMI) 
83 POP GOES THE WEASEL (Rhyming Is Fundamental, 

ASCAP/Clyde Pearl, ASCAP/Del Jam, ASCAP/Black 
Bull, ASCAP/Jobete, ASCAP/Peter Gabriel, 
WI/Hidden Pun, ENG CPPAYBM 

N RATED R (Unicity. ASCAP/Le Troope, ASCAP) 
59 RIGHT DOWN TO IT (Hear, EIMI/SonY Epic/Solar, 

BMI/Greenskirt, BMI) 
63 A ROLLER SKATING JAM NAMED SATURDAYS (Tee 

BMI/Daisy Age. BMI/Prinse Pawl, BMI/MCA, 
BMI/Upward Bound, !MI/Zomba. TIMI) 

41 SO WN (Georgm, BMI/Stone Diamond, UNI) CPP 
25 ROMANTIC (Warner-Tamertane, BMI/Kings Kid, 

BMI/Flyte lyre,, ASCAP) 
10 RUNNING BACK TO YOU (Hiss If Tel, ASCAP/Gale 

WainIngs, BM') 
28 SAVE NE (Gratitude Sky, ASCAP/Nkiro, ASCAP/MCA, 

ASCAP) CPP 
99 SHAKE (you MAKE ME SHAKE) (GU., BMI/Virgin 

Songs, BMI) 
79 SHINE ON (SRL) 
51 5/10W ME (Maurice Starr, ASCAP/EMI April, ASCAP) 
53 SMALL THING (When The Seaman Hits The Sand, 

ASCAP/Del Jam, ASCAP) 
50 SOMETIMES I WONDER (Spider Fingers, EMI/Interior, 

BMI/Karianove, ASCAP/Avant Gabe, ASCAP) 
5 SO MUCH LOVE (Bust-lt BIM) 
3 SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain 
I, ASCAP) CPP 

67 STRONG FOR YOU (Virgin Songs, BMI/Aba.P, 
BMI/Slam City, ASCAP) 

65 SUMMER BREEZE (Dawn Breakm, BMI/Duchms, 
SNI) WON 

31 SUMMUMME (Wamer.Tamerlane, BMI/Second 
Decade, 'NI/Willesden, BMI/Oa Posse's, HMI/Zomba, 
ASCAP) WBM 

61 TEARDROPS (Tocep, Brill/Jumpini Otl, BMI/Dream 
Dealers, ASCAP/BMG, ASCAP) 

34 TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir 
Spence, ASCAP/Love Tone, ASCAP/M8T Spencer, 
ASCAP) 

39 THAT KIND OF GUY (Shaman Drum, BMI/Sunsme, 
ASCAP) 

32 THAT'S THE WAY LOVE GOES (N M, ASCAP/Yeng 
Man Moving, ASCAP) CPP 

66 THINGS THAT MAKE YOU GO HMMMM... (Virgin, 
ASCAP/Cole-Clivilles, ASCAP/RBG Done, ASCAP) 

56 THIS BEAT IS HOT (Edition Mbar, ASCAP/Roll Elm«, 
ASCAP/Ula/BMG, /SCAN 

30 TONNE (Nettles, SNI/Total Teak, ASCAP) 
18 TURN 17 UP (Bust-lt, BMI) 
11 UNFORGETTALUE (Borne, ASCAP) 
94 THE WAY YOU LOVE ME (Geffen, ASCAP/Eve N' 

Steph, ASCAPAVB, ASCAP/High & Mighty, MCAT') 
17 WHEN LOVE CRIES (Sieet Summer Night, 

ASCAP/Eve Nelson. ASCAP/Keith Diamond, 
BMI/Ensign, BMI/Wamer.Tamerlane, BMI/Joey, BMI) 

9 WHY CAN'T YOU COME HOME (Forceful, 
BNI/Willesden, BMI) 

68 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP) 
89 WOMAN'S HEART (Urn Tim, ASCAP/Whole Nine 

Yards, ASCAP/Weatherspoon, ASCAP/TG, BMI/Scott 
Weatberspoon, 

N THE YOKE (se w.") (Flyte Tyre, ASCAP/Aent 
Garde, ASCII') 

60 YOU'RE A VICTIM (Stanton's Gold, BMI/Island, 
BMI/Golden Nugget EMI) 

64 YOU'RE THE ONE (Towntoons, ASCAP/Seny Tunes, 
ASCAP/Multi ColMe, ASCAP/Pic N Choose, ASCAP) 
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F O R W EE K 

• 
E N DI N G S EPT. 7, 1 991 „TOP RIO ALBU COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 

DA AND ONE-STOP SALES REPORTS. 
50 46 41 24 PHIL PERRY CAPITOL 92115 (9.98)  .  THE HEART OF THE MAN 17 

ei g 
(= 

 e 55 69 4 JAMES BRO WN Sco rn BROS. 75225. (9.98 1  LOVE OVERDUE 51 

LAB  TITLE 
P FNUMBER/DISTRIBUTING LABEL 'SUGGESTED LIST PRICE OR EQUIVALENT) 

g, 
o. d 

52 51 51 32 TONY TERRY EPIC 45015 (9.98 EQ)  TONY  TERRY  35 

*  *  No. 1 * * 53 54 63 4 CONVICTS PRIORITY 57152 (9 .98)  CONVICTS 53 

0  2 4 7 SOUNDTRACK QWEST 2664311WARNER EIROS.110.981  1 week al No.1  BOYZ N THE HOOD 1 10  61 60 8 READY FOR THE W ORLD MCA 10224.19.981  STRAIGHT DO WN TO BUSINESS 54 

2 1 1 14 ( BOYZ II MEN A MOTOWN 6320 (9.98)  COOLEYHIGHHARMONY I 
55 52 52 10 NEMESIS PROFILE 141119.98)  MUNCHIES FOR YOUR BASS 52 

3 3 2 16 LUTHER VANDROSS A EPIC 46789 (10.98 ED)  POWER OF LOVE 1 56 53 56 7 LEADERS OF THE NE W SCHOOL 
ELEKTRA 60976.1998)  A FUTURE WITHOUT A PAST... 53 

4 4 6 14 SOUNDS OF BLACKNESS PERSPECTIVE (000/M M 19.98/  THE EVOLUTION OF GOSPEL 4 57 59 62 5 LITTLE MILTON MAL/CC/746218.98)  REALITY 57 

5 5 5 10 NATALIE COLE A ELENTRA 61049 (13.98)  UNFORGETTABLE 5 
58 56 55 24 ED  0.G 8( DA BULLDOGS  LIFE OF A KID IN THE GHETTO 

PWL AMERICA 848 326/MERCURY 19.98 EQ/ 21 

0 9 7 10 6 DJ. JAZZY JEFF 8. THE FRESH PRINCE AVIEVE 1392 (9.981  HOMEBASE 6 59 46 21 YO-Y0 EAS1WEST 91E05.1998)  MAKE ROOM FOR THE MOTHERLOAD 5 

0  9 11 11 PEABO BRYSON COLUMBIA 46823 (9.981  CAN YOU STOP THE RAIN 7 60 58 58 35 BRAND NUBIAN ELE M . 6094619.98)  ONE FOR ALL 34 

8 8 9 7 HEAVY D. i THE BOYZ UPTOWN 10289114CA (9.98)  PEACEFUL JOURNEY 8 61 60 47 15 TERMINATOR X 8, THE VALLEY OF THE JEEP BEETS 
P.R.O. DIVISION 46896/COLUMBIA (9.98 (01  TERMINATOR X 8( THE VALLEY... 19 

9 6 3 12 STEVIE W ONDER • MOTOWN 6291 .110.981  MUSIC FROM 'JUNGLE FEVER. 1 62 62 61 13 THE DOGS FEATURING DISCO RICK 
JR 2006,00EY BOY (8.981  BE WARE OF THE DOGS 55 

0  12 13 7 GLADYS KNIGHT MCA 10329.19_981  GOOD WOMAN 10 63 64 65 24 TYRONE DAVIS 'M BAR 1103 (9.98)  I'LL ALWAYS LOVE YOU 39, 

0  13 II 7 BEBE 8. CECE WINANS CAPITOL 92078.19.981  DIFFERENT LIFESTYLES 11 
64 67 59 9 MILES JA SE  ISLAND 48422 (9.98)  STRONG 54 

12 10 7 16 LISA FISCHER ELEKTRA 60889. (9_98)  SO INTENSE 5 
65 63 57 22 RIFF SBA 95828 (8.981  RIFF 41 

13 11 8 13 N.W A A RUTHLESS 57126/PRIORTM (9.98 1  EFIL4ZAGGIN 2 
66 69 53 41 GUY A UPTOWN 10115/E1CA 19.9E0  THE FUTURE 1 

14 15 16 19 B ANGIE B BUST 11 95236/CAPITOL (9_981  B ANGIE B 12 67 65 48 49 LL. COOL .; • DEFT .) 46888/COLUAIWA (9.98 M I  MAMA SAID KNOCK YOU OUT 2 

15 16 20 8 THE GETO BOYS RAP-A.LOT 57161 ./PRIORITY 19.98)  WE CAN'T BE STOPPED 15 
68 68 67 14 DE LA SOUL • TOMMY BOT 1029 (9.98)  DE LA SOUL IS DEAD  24 

0  20 . 22 8 PHYLLIS HY MN MR 11006.200 (9.98)  PRIME OF MY LIFE 16 
0  75 - 2 LARRY LARR RUFFHOUSE el ./COLUMBIA (9_981  OA WIZARD OFQDDS 69 

17 14 12 19 KEITH W ASHINGTON INVEST 26528.AVARNER BROS_ (9.98)  MAKE TIME FOR LOVE 1 
0  77 79 49 PEBBLES • MCA 1002519.981  ALWAYS 12 

18 18 18 42  ... HI-FIVE • JIVE 1328/RCA 19.981  HI-FIVE 1 
71 66 50 24 TEDDY PENDERGRASS EL  TRA 60891. (9.981  TRULY BLESSED 4 

19 19 19 7 SLICK RICK DEE JAM 47372./COLUMBIA (9.98)  THE RULER'S BACK 18 72 70 68 11 CHERYL 'PEPSI'. RILEY COLON » 45452 (9.98)  CHAPTERS 62 

20 17 15 9 3R0 BASS DEE JAM 47369,COLUMBIA 19.98)  DERELICTS OF DIALECT 10 73 76 75 49 TRAciE SPENCER CAPITOL 92153 (9.98)  MAKE THE  DIFFERENCE  38 

21 22 21 29 DJ QUITE • PROFILE 140219.981  QUIK IS THE NAME 9 
74 73 78 5 SPICE ONE TRIAD 8701189E0  LET  IT  BE  KNOWN  73 

C D 25 27 9 SHIRLEY MURDOCK ELENTRA 60951.19_98)  LET THERE BE LOVE 22 
75 72 80 8 CRYSTAL W ATERS MERCURY 48894. (9.981  SURPRISE  65 

( 1) 34 42 4 COLOR ME BADD GIANT 2442e/REPRISE (9.98)  C.M.B. 23 
76 74 70 16 RODNEY 0 . JOE COOLEY NAM E. 70300 19.981  GET READY TO ROLL 51 

C D 29 31 20 THE BRAND NE W HEAVIES DELICIOUS VINYL BA6 874/PLG 19.981  THE BRAND NEW HEAVIES 24 
77 71 72 13 SHIRLEY BRO WN RA UCO  745919.981  TIMELESS  63 

e 27 35 5 VESTA u m 534719.981  SPECIAL  25   
e 90 90 8 SMALL CHANGE MERCURY 08367. (9.981  SMALL CHANGE 78 

26 21 14 27 ANOTHER BAD CREATION A  COOLIN' AT THE PLAYGROUND YA' KNO W! 
MOTOWN 631 e (9.981 2 

79 78 76 72 EN VOGUE A ATLANTIC 82084 (9.98)  BORN  TO  SING  3 

27 24 24 10 KOOL MOE DEE JIVE 1388/RCA (9.981  FUNKE WISDOM 19 
e 89  92  3 THE GET  TRICKIN' (I SEEN YOUR BOYFRIEND) 80 

( 1) 30 30 7 ARETHA FRANKLIN ARISTA 8628.19.981  W HAT YOU SEE IS WHAT YOU SWEAT 28 81 81 85 8 CLARENCE CARTER 
ICHIBAN 1116. (9.981  THE DR'S GREATEST PRESCRIPTIONS 74 

29 26 28 14 DAMIAN DAME LAFACE 6000/ARISTA 19.981  DAMIAN DAME 21 e 93 - 2 OAKTO WN'S 3.5.7 BUST IT 92996,CAPITOL (9.98)  FULLY LOADED 82 

30 23 23 14 CHUBB ROCK SELECT 21640/ELEXT . (9.981  THE ONE 13 83 81 84 29 MAIN SOURCE WILD PITCH 97543/EMI (8.98)  BREAKING ATOMS 40 

31 28 25 14 ICE.T • SIRE 26492./WARNER BRO5 (9.98)  0  ORIGINAL GANGSTER 9 
84 80 73 15 PAULA ABDUL A CAPTIVE 916111VIRGIN (10.98 ) SPELLBOUND  31G. 

0  35 38 5 COMPTON'S MOST WANTED ORPHEUS 47926./EPIC (9.981  STRAIGHT CHECKN 'EM 32 85 79 74 40 RALPH TRESVANT A MCA 10116 (9.981  RALPH TRESVANT 1 

33 33 37 10 GENE RICE RCA 3159 (9.98)  JUST FOR YOU 33 86 88 83 9 AARON NEVILLE AMA 5354. (9.981  •  WARM YOUR HEART 62 

34 31 26 30 O'JAYS EMI 93390 (9.981  EMOTIONALLY YOURS 2 87 82 17 9 DADDY FREDDY CHMEAUS 21844 (9.981  STRESS 74 

0  36 34 11 I JODEC MCP 1019819.98)  FOREVER MY LADY 34   
88 84 81 17 JON LUCIEN MERCURY 848 532 (9.98 Ea)  LISTEN LOVE 43 

36 32 29 41 W HITNEY m u m,/ • ARISTA 8616 (10.981  I'M YOUR BABY TONIGHT 1 89 83 82 29 ALEXANDER O'NEAL • TABU 45349/EPIC 19.98  E01  ALL  TRUE  MAN  3 

C D 42 49 8 LAMONT DOZIER ATLANTIC 82228. (9.981  INSIDE SEDUCTION 37 90 86 81 20 SOUNDTRACK VIRGIN 91609. (9.98)  THE FIVE HEARTBEATS 
10 

38 37 39 5 ABOVE THE LA W RUTHLESS 47934 /EPIC 19.981  VOCALLY PIMPIN' 37 
91 85 89 62 MARIAN CAREY A  COLUMBIA 05202 (9.98 EQ)  MARIAH CAREY 3 

39 38 40 41 LEVERT • ATLANTIC 82164 (9.981  ROPE A DOPE STYLE 9 
92 95 96 3 VARIOUS ARTISTS NOT 1000. (9.981  SUPER  BASS  92 

49 40 36 22 WILL DO WNING ISLAND 848 2784,LG (8981  A DREAM FULFILLED 22 C I N E W > 1 YOUNG M.C. CAPITOL 96337 (10.981  BRAINSTORM  93 

0  48 71 4  . JENNIFER HOLLIDAY ARISTA 1857(t. (9.981  I'M ON YOUR SIDE 41  
94 96 91 58 DJ. MAGIC MIKE • CHEETAH 9403 (9.981  . BASS IS THE NAME OF THE GAME 42 

42 39 32 24 SOUNDTRACK A GIANT 2,1409AREPRISE 19.981 NEW  JACK  CITY  
I 

95 97 - 2 VARIOUS ARTISTS MAS-. .10101/1111113ISC 19.981  CUT IT UP DEF 95 

43 44 43 19 96 92 100 24 MARVA HICKS POLTDOR 847 209/PLG (9.98 (Q) M.C. POOH IN A MINUTE 187 (8.98)  LIFE OF A CRIMINAL  
39 

MARVA HICKS 46 

44 45 45 22 M.C. 
97 91 88 10 SHABBA RANK_ 8 P OW wOW 7417. (8.981  RAPPIN' WITH 75 BREED A D.F.C. Doro. 4103ACHIBAN )9.981  M.C. BREED 3 D.F.C. 38   

THE LADIES 

45 43 44 35 60C ( ) N E W > I LATIN ALLIANCE VIRGIN 96337. (9.981  LATIN 98 MUSIC FACTORY A ' COLU MBIA 47093  (9.98  EC U GONNA  MAKE  YOU SWEAT 
11 

ALLIANCE  

46 41 33 41 FREDDIE JACKSON • CAINTOL 92217(898)  DO ME AGAIN 1 
99 99 93 31 ICE CUBE • PRIORITY 7230. (6.98)  KILL  AT  WILL 

5 

C )  47 54 4 EX.GIRLFRIEND REPRISE 26547. (9.981 X MARKS  THE  SPOT  47   
100 100 97 3 RAY PARKER JR. MCA ha m 19.981  I LOVE YOU LIKE YOU ARE 97 

e  57 66 5 THE RANCE ALLEN GROUP BELL. . 7180619.981  PHENOMENON  48 0  Albums w'th the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. • RIAA certification for sales of 1 

IC ) 50 64 12 SHABBA RANKS EPIC 0310 (9.98)  AS RAW AS EVER 49 

million units, with multimillion sellers indicated by a numeral following the symbol. All albums available 
on cassette and CD. ̀ Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent priCe5 (indicated by EQ), for 
labels that clo not issue list nriewe AN. eremered Irnrn whnlaeal. •••,-... (P1 I no, ew,.........a.ew r--___:__.,___ ._ _ 

• aa, Laili wanylar  Inc. 

BILLBOARD'S RHYTH M ric BLUES CHART RESEARCH PACKAGES 
THE DEFINITIVE LISTS OF THE BEST-SELLING RHYTH M Sic BLUES SINGLES AND ALBU MS, YEAR BY YEAR 

• Number One Rhythm & Blues Singles, 1948-present 
• Top Ten Rhythm & Blues, 1948-present 
• Top Rhythm & Blues Singles Of The Year,. 946-present 
• Number One Rhythm & Blues Albums, 1964-present 
• Top Ten Rhythm & Blues Albums, 1964-present 
• Top Rhythm & Blues Album Of The Year, 1965-present 

FOR INFORMATION, WRITE: Billboard C hart R esearch, 151 5 Broad way, N e w Y ork, N Y 10036 

Also available: the matic and custo mized artist research. C all (21 2) 536-5375 
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R&B 

Not-So-Lonely Teardrops. Singer Lakuana Brockington of M ercury act S mall " 

Change got a thrill during the shooting of the group's video for "Teardrops" : 

Khity of M oto wn's the Boys plays her love interest. 

RAPID EXPANSION MAKES JACK THE RAPPER A DISSATISFYING CONFERENCE 
(Continued from page 21) 

CeSS. 

In a more serious confrontation, 
Lamont Boles, VP of operations 
for Atlanta-based LaFace Records, 
and the 2 Live Crew's Brother 
Marquis squared off inside the 
ballroom where Prince was per-
forming when the rapper allegedly 
made sexual advances on LaFace 
signee Toni Braxton. Police were 
summoned and had both parties 
handcuffed and paraded through 
the hotel lobby to the local pre-
cinct. Brother Marquis was 
charged with disorderly conduct 
and fined. In a separate inciden, 
Michael White, national director/ 
urban marketing for Capitol, 
found himself on a trip to jail for 
trying to check into the hotel with-
out his convention badge. He was 
fined for disorderly conduct. 
"We want security, but we don't 

want to be hassled," said one ma-
jor-label VP, echoing the conten-
tion that the spirit of family was 

THE RHYTHM AND THE BLUES 
(Continued from page 21) 

chowed down and had been enter-
tained in front-row seats.) Among 
those mentioned most-often for 
their shows were Jennifer Holli-
day at the BMG presentation; 26-
year veterans the Whispers and 
blazing tenor newcomer Phil Perry 
at the CEMA-sponsored awards 
dinner; R&B diva Phyllis Hyman 
at a Zoo luncheon; and the spectac-
ular Sounds Of Blackness at an 
A&M-sponsored luncheon. Super 
manager Hiram Hicks also got 
high marks for sponsoring a come-
one-come-all neighborhood block 

party in the Atlanta Civic Center 
parking lot that featured Boyz II 
Men and Another Bad Creation. 
If the Jack The Rapper Family 

Affair convention is organized to 
be a party-all-day-and-night extrav-
aganza for those novices seeking to 
glean rudimentary knowledge of 
the business while rubbing shoul-
ders with artists and moguls, then 
fine. But if it is supposed to be a 
chance for hardworking label, ra-
dio, and retail personnel to catch up 
on each other as well as scores of 
new product in a friendly atmo-

sphere while discussing key issues, 
then this train has definitely de-
railed. It is up to founder Jack Gib-
son and organizer Jill Bell to rede-
fine the direction of the convention 
for '92 and beyond and provide the 
staffing and organization to make 
it work. Because, according to 
many label personnel unofficially 
surveyed by Billboard, the thou-
sands of dollars that are spent by 
labels to support the convention 
hang in the balance. 

FAMILY AFFAIR CONFAB FOCUSES ON URBAN-FORMAT SALES PROBLEMS 
(Continued from page 13) 

salespeople to pick their battles 
wisely. If a no-urban dictum was 
coming from a client, for instance, 
it was better to try and confront 
the client directly, rather than tak-
ing it up with the agency. On the 
other hand, he also noted that 
some clients were frequently un-
aware that agencies were attribut-
ing racist radio-buying decisions to 

them. He encouraged stations to 
make those companies "sweat 
around the waist." 
Surprisingly, although Harriel 

had the harder line on dropping 
rates, she was more bullish on cli-
ent promotions than was Mack, 
who received a round of applause 
when he announced that "sales 
promotions suck." Mack also got a 

SUMMIT STUDY RESULTS 
(Continued from page 13) 

to read papers only on weekends. 
And the entertainment pages, where 
most music print ads go, were read 
by only 26% of respondents, com-
pared with the 36% who read the 
sports page. 
As an adjunct to these claims, Sum-

mit's four urban stations—WRKS 
New York, WVEE Atlanta, WXYV 
Baltimore, and ILIMZ Dallas—ran a 
three-day experiment in which each 
station ran 12 identical ads, four a 
day, for a record that no station in the 
market (or video outlet) was playing: 
"Come & Get It" by Yours Truly. In 
those markets, there were moderate 
sales for the record where stocked, 
including a few sellouts of 10-12 units 
and one sellout of 30 units. 
Then again, any claims about ra-
dio's effectiveness in setting the 
agenda for consumers has to be bal-
anced with some of the survey's re-

sults about how few new artists are 
on the agenda—a factor that seems 
to correlate with many urban sta-
tions' long playlists and frequently 
frustrating back-announcing policies. 
Respondents, asked to name up to 

five recent albums, averaged only 
about two titles each. Thirty-eight 
percent of the sample could name no 
more than one album. They were 
even worse with the names of new 
artists. Most could name only 1.3 art-
ists—and that was with consider-
ation given for those who could sup-
ply a song title but not an artist 
name. 
The consumer half of Summit's 

study covered 2,030 respondents in 
the four markets where its urban 
outlets are, as well as Los Angeles 
and Philadelphia. The interviews 
were conducted by the company's-
callout research division. 

laugh when he noted that even 
douche-maker Massingil has been 
asking for sales promotions re-
cently. 
One problem the urban sales 

force still faces is a lack of outside 
advocates. At another Rapper pan 
el on opportunities outside black 
radio, Arbitron's Julian Davis not-
ed that there were not a lot of 
blacks looking for ad agency jobs. 
"You have nobody to fight on your 
behalf," he said. And Harriel not-
ed that Interrep's new urban radio 
sales task force has only one black 
member.  SEAN ROSS 

GLADYS KNIGHT 
(Continued from page 21) 

ed music buyers to wonder what was 
going on with me and it's certainly 
worked?' 
Knight begins a national tour in 

November, working for a second 
time with David Peaston (featured on 
the cut "Give Me A Chance"). Peas-
ton is managed by Knight's ex-hus-
band, Barry Hankerson, who served 
as co-executive producer on "Good 
Woman" with Knight and son Jimmy 
Newman. After she completes her 
upcoming tour, Knight plans to begin 
work on the "Sisters In The Name Of 
Love" road package with LaBelle and 
Warwick for 1992. 

absent from Family Affair '91. 
"We have complaints about the 

way things were handled as well," 
says organizer Jill Bell, who adds 
that many label staffers and art-
ists abused their badge privileges. 
The black music industry has 

been supportive of industry veter-
an Jack "The Rapper" Gibson and 
his annual gatherings since they 
began. While reactions to the '91 
meet range from disappointment 
to outrage, most major-label exec-
utives say they will work closely 
with Gibson on a one-to-one basis 
to help refocus the convention. 
And they say that despite the in-
conveniences, the value of the con-
fab has always been that artists 
are exposed, telephone relation-
ships are reinforced, and fresh 
faces learn about the industry. 
Step Johnson, senior VP of black 

music for Capitol Records, which 
has spent thousands of dollars to 

Billboard. 

Hot Rap Singles,. 
Compiled from a national ample of retal 

TITLE  end one-stop sales reports.  ARTIST 
LABEL 6. nU MER/DISTRIBuTING LABEL 

0  2 4 8 

* * NO. 1  * * 

GRO WIN' UP IN THE HOOD  • COMPTONS MOST WANTED 
QWCST .149243/WARNER BROS. (C) et CO  1 Week at no. 1 

2 I 1 9 THE HOUSE THE DOG BUILT  • JIBRI WISE ONE 
EAR CANDY 38000 (C) (CO) CO 

I 0 4 10 5 
O.P.P. • NAUGHTY BY NATURE 
Tone« BOT 988* OM (C) 

0  9 11 5 
IF YOU W ANNA SEX ME UP T.C.F. 
COLD Clo wn 4-19238/WARNER EPOS. (C)(CE)(M)CO   

5 5 2 12 THE CHUBBSTER • CHUBS ROCK 
SELECT 25015./ELEKTRA0.0 (T)   

6 3 5 9 TONITE  • DJ QUIK 
PROOLE 5338 (C) CO 

0  10 14 6 
GET BI M 
ATLA M1C  .87689 (C) CD • GREYSON &  JASON 

8 6 6 10 NOW THAT WE FOUND LOVE 
UPTOWN S.1090/1aCA (C) Oa) CO  • HEAVY D. 8i THE BOYZ UPTOWN  

C D' 17 17 4 F-CR COMPTON 
RurniOuSE 73892,COLueABIA M (T)  • 11M DOG 

0  16 18 4 
AIN'T NOBODY BETTER 
EASTwEST 498755 (C) CO  • YO-Y0 

( D 15 16 5 WHAT COMES AROUND GOES AROUND 
cOLD Cle w 4.19218/WARNEA BROS. CC)  • BIZ MARKIE 

12 13 13 7 
ITS A LOVE THANG 
60(6(94-98782 (C)0)  • REDHEAD KINGPIN 

( 1) 18 19 6 
SOBS STORY 
EUDORA 00545* OM CO  • LEADERS OF THE NEW SCHOOL 

(1) 20 24 4 MIND PLAYING TRICKS ON ME 
58F- MOT 7.1/PRIORrir (O M  THEGETO BOYS 

15 14 12 13 AIN'T NO FUTURE IN YO' FRONTING  • KC. BREED & D.F.C. 
ODE& 62 /10.0BAN (P M 

16 8 7 9 gt 11,I.t 91E-ii58gF/cPole g ericai om rn  • LL COOL J 

17 7 3 II I SHOULDN'T HAVE DONE IT  • SLICK RICK 
06 »ea 38-13739/COLUMBIA (.) R• CO 

C il 21 22 6 SEASON OF THE VIC • JUSTIN WARFIELD 
owls,' 4.1929S/REPRISE (C)   

19 12 8 12 SUMMERTIME •  • D.J. JAZZY JEFF & THE FRESH PRINCE 
AvE 1 a6S naCA (CMCER OR (T) 

CI) 23  23  5 CONFUSED  • LARRY LARR 
atraolOuSE 73871/COL .B8‘ (CUT) 

21 19 15 16 BIT gH eTA lee.,17) MONEY  AMG 

22 II 9 9 ..,...et (poi RCA ?2,1fol)ONE BLACK M AN BE  • KOOL M OE DEE 

e 26 _ 2 HIP HOP  • NICE & SMOOTH 
24  25  26  3 TURN IT UP  • OAKTOWN'S 3.5.7 

BUST IT 4.717/CA MOI. (C)(CO) 0) 

e 22 27 3 BUG.A.B00  • ED 0.G & DA BULLDOGS 
Part 867 355T/MERCURT OM (I) 

e 2, _ 2 ... NOT YOUR PUPPET  • HI.0 
NOLITY.0004-6.1849/EIEKTRA(C)0.0 

( ) NE wb,, 2 DEFIN MON OF A KING  2 KINGS IN A CIPHER 
BANA 62002/RCA (C) (1) 

e NEW> I FI-AV°R 92e, 31";!Emme n  • BLACKSHEEP 

® NEVI> 1 W e/RIDER • LATIN A WANCE 
v038198751 (Q M 

30 27  I 29 3 OH WHAT A NIGHT COLD O iler A-19308,REPOSE eC,  • DIA MOND SHELL 

O Records with the greatest sa e gains gis we e • geode atalael e • De ment Industry Associa-
(ion of America (RIAA) Deification for sen of 500.000 tee. • RI M OBTAlicolon for sales of 1 mien 
units. Catalog no. is for cassette single. •Aserisk M eets cede mate ts for ese e meesinge 
cassette single o melet. (C) Cassage single arreitelie (CD) Ccegect  Seek mealetly. (M) Cassette 
mesi•milln • •1•0••• (T) 12-inch vinyl avagaleig e 1991. Billinerd•B2f Carrimuniceme Inc 

mount the annual JTR awards pre-
sentation and showcase for the 
past six years, puts the general un-
rest in perspective. 

GROWING PAINS 
"It's growing pains," he says. 

"This is the biggest conference in 
the industry, there are none as big 
as this on the pop side. It's the only 
opportunity for that rapper or that 
singer to bring their tape and get 
it heard. Many people scrape to-
gether their last dollars so they 
can attend. So this year it didn't 
work—give Jack a break ... Let's 
not get so negative that we don't 
attend next year. Jack's been sup-
porting us for a million years— 
let's rally around him." 
"We're going to come back in '92 

with a convention that will blow 
everybody's mind," says Gibson. 
"The Family will survive, the Fam-
ily will persevere." 
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DANCE 

Hot Summer Controversy; Freedom From Exhaustion 
ONCE UPON A TIME, word of im-

- pending new music from Donna 
Summer was inspiration for univer-
sal celebration and anticipation in the 
club community. These days, it is 
cause for controversy. 
For many years, she's been criti-

cized for turning her back on dance 
music in favor of forays into rock and 
middle-of-the-road pop. Even more 
heated has been the response to neg-
ative remarks she allegedly made 
about some of her first and most ar-
dent supporters: gay men. 
Last year, she regained lost 

ground with several image-mending 
interviews and "Another Place & 
Time," a retro-minded album pro-
duced by pop/NRG mavens Stock 
Aitken Waterman. Diehards her-
alded Summer's return to her disco 
senses, while even some of her staun-
chest detractors weakened a tad 
when hearing "This Time I Know It's 
For Real." With the forthcoming re-
lease of "Mistaken Identity" (Atlan-
tic), the speculation regarding her 
musical direction continues. 
Those expecting another round of 

retro twirlers should be braced for 
disappointment. With the exception 
of house-inflected "What Is It You 
Want" and "Work That Magic," 
much of the material here is radio-
friendly pop/funk and hip-hop. And 
though we, too, miss the smooth, nos-
talgic quality of the last album, "Mis-
taken Identity" proves to be ultimate-
ly more satisfying. 
Perhaps the most obvious differ-

ence is the pure potency of Summer's 
vocals. While that now-canonized col-
laboration with SAW sounds occa-
sionally restricted and controlled, the 
singer cuts loose here, consistently 
testing and expanding the bound-
aries of her range. This is most evi-
dent on the stirring ballad "Friends 
Unknown" and tribal, single-worthy 

"Cry Of A Waking Heart!' On the 
surface, the album sounds a bit like a 
bid for approval from the Madonna/ 
Paula Abdul generation. Deeper in-
vestigation, however, reveals a num-
ber of intricate, tightly constructed 
songs that could place her among 
more adult contemporaries like Glad-
ys Knight and Regina Belle. 
Naturally, "Mistaken Identity" has 

been preceded by controversy. At 
least two major magazines have 
printed rumors that Summer record-
ed and then discarded a song by 
"Last Dance" tunesmith Paul Ja-
bars that apologized for her sup-
posed anti-gay comments. Although 
this could not be confirmed or denied 
for the record, sources say the song 
was part of an early incarnation of 
the album that Atlantic passed on. 
As the push behind the first single, 

the low-key "When Love Cries," 
kicks into high gear, it appears Sum-
mer will be facing resistance at the 
clubs, in part because of the afore-
mentioned rumors. 

TOO DARN HOT: C&C Music Fac-
tory rapper Freedom Williams col-
lapsed on stage last week during a 
stadium gig in Tucson, Ariz. He was 
diagnosed as suffering from exhaus-
tion due to a combination of 110-de 
gree weather and the group's rigor-
ous touring schedule. 
When Williams fell face forward 

on stage, backing tapes of his record-
ed voice continued to play. The crowd 
of roughly 2,500 cheered, assuming it 
was part of the act. His manager, 
Barbara Warren-Pace, says that the 
tapes were used due to the venue's 
"extremely bad sound system!' 
Williams was hospitalized for five 

days and had to cancel three shows. 
Pace says the act's agenda will be 
light until appearances at the MTV 
Awards Sept. 5 and on "The Arsenio 

Hall Show" Sept. 11. Also, the group 
is about to shoot a video for "Just A 
Touch Love," the fourth single from 
its multiplatinum debut album. 

ALBUM NOTES: Lydia Rhodes 
bows with the impressive "More To 
Life" (This Beat's Workin'/MCA). 
Spinners will remember Rhodes for 
the pumpin' "DJ, Give Me That 
Funky Bass," which made a formida-
ble splash about a year ago. 

DANCE 
TRAI 

by Larry Flick 

Here we have a surprisingly di-
verse collection of tunes that have 
the juice to keep club fans happy, 
while successfully crossing over into 
pop and urban radio territory. The 
reggae-vibed first single, "Unitize," 
sits nicely along side stammers like 
"One Sensation," a pop-flavored 
houser that we're hoping will be the 
next single, and "Flower Power," an 
in-yer-face psychedelic rave that 
sports an unshakable chorus and 
strumming acoustic guitars. Junior 
Vasquez goes a long way toward 
proving his chops as a producer here, 
keeping the grooves deep and 
Rhodes' voice at the forefront. 
Alison Moyet returns after a four-

year absence with "Hoodoo" (Colum-
bia), a sleek set that takes her back to 
the chunky dance/funk of her bril-
liant solo debut, "Alf." Of the al-
bum's numerous highlights is the de-
liciously sassy "Footsteps," with its 
syncopated beats and brassy horns. 
Sadly, the title cut has been issued 
with little fanfare by the label, de-

We have a complete selection of all US. major .8e iodle label 12" 

OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCH 

GROOVE SECTOR * F.U.S.E - HI-BIAS PLUS 8 - HI-BIAS 
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MELLO HOUSE - FLOWER - MAXI 
NICK JONES EXPERIENCE - WAKE UP PEOPLE - MB 
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L FACTOR - SIMPLE ACID - R&D  I 
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REY D GANG - DO IT THE JAZZY WAY - REY-D 
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ADVERTISEMENT 

THE UNDERGROUND AND 
INDEPENDENT DANCE CHART 
L ESCAPE FROM BKLYN. 'Ecstacy Recall' &GP. 
2. ROBERT GIRL 'Electric Marilyn'  HANGMAN 
3. X-CRASH 'Aggression'  8.GP. 
4. VALERIE JOHNSON 'Step Into My Life' EMOTIVE 
5. CANDY J. 'Let's Gel Together'  ECHO USA 
6. MIND TRIPS 'Volume One'  RAVE 
7. FREOUENCIES, BEATS ir BLEEPS 'Vol 3' F.B.B. 
B. DELTA I2P "Volalle'  HANGMAN 
9. GROOVE SECTORIFUSE  HI BIAS/PLUS 8 
10. THE CHOICE "SolNucle  WEST SIDE 
It RAVE MASTERS 'Volume Two'  RAVE 
12. SECOND REVELATIONS 'First Power'  &GP. 
I.3. TAMMY BANKS 'My Life'  BOTTOM LOVE 
14. AMBIENT DREAMS 'Volume One'  RAVE 
15. FINAL EXPOSURE 'Vortex'  PLUS ll 
Ii. MELLO HOUSE 'The Flower'  MAXI 
IT. GYPSYMEN 'Daylite'  E LEGAL 
18. VINCENT FLOYD 1 Dream You'  DANCE MAMA 
19. EVASION 'Slave To The Rave'  POWERTRAXX 
20. TOM SHANNON  'My Baby'  RIGHT AREA 

Compiled Iris reports given by Indepentlen1 
Record Sleet. CI 0b and DI' 

All Ihe above lilies available through: 
VISTA SOUNDS INTERNATIONAL, INC. 

215 Englewood Avenue 
Englewood, N.J. 07631 

Tel: 201-568-0040  FAX: 20 - 

spite the fact that it jams an accessi-
ble hip-hop beat and diva vocals that 
Martha Wash would die for. 

IN THE MIX: One of clubland's 
more underrated producers, James 
Bratton, is kklcin' hard lately with a 
pair of essential jams on his indepen-
dent 111 East label (Plainfield, NJ.). 
First, there's "Deeper" by Susan 

Clark, which has just begun heating 
up the underground. 
Meanwhile, Kelly Charles charms 

with "Falling In Love." This plush 
houser moves along nicely with an in-
fectious melody and disco-drenched 
strings. Charles' voice is one that 
should be heard on radio everywhere. 
Have you received a 12-inch single 

from Epic this week bearing the 
cryptic initials "G.E.L.F.L.Y."? Drop 
the needle and you'll discover that it 
stands for Gloria Estefan's "Love 
For Loving You." A silly gimmick, 
we agree, but forgiveable once you 
get a taste of Tommy Musto's in-
sinuating house remixes. 

CRUISING UNDERGROUND: It's 
been a while since we've felt com-
pelled to note the work of an un-
signed act However, in Tuta Aquino 
we've discovered a writer, producer, 
and musician who brings to mind the 
likes of Franlde Knuckles. 
Aquino has paid his dues over the 

past five years as one of dance mu-
sic's leading editors, as well as the 
owner of Prime Cuts recording stu-
dio. During the last six months he 
has been quietly developing his song-
writing and production skills, churn-
ing out hit-bound songs like the ro-
bust house anthem "Rhythm Of 
Life," "Hold On," a slinky disco gem, 
and the world-beat-flavored "Whine." 
Aquino has also been collaborating 

with several noteworthy vocalists, in-
cluding Valerie Bower, who brings 
to mind Stephanie Mills and Lisa 
Lisa, and Keith Thompson. Thomp-
son is close to signing a recording 
contract, which we hope bodes well 
for public consumption of Aquino's 
fine songs. 

EXECUTIVE TURNTABLE: Karen 
Fulgenzio has left her Billboard post 
as dance charts manager to join Vir-
gin Music Publishing as creative 
manager. She is replaced by Ricardo 
Companioni. He was previously Ful-
genzio's assistant 
Clubland veteran Bob Caviano has 

BE NOIR 

Give Me Your Love 

Dance to the ne w 12- release 

alter "Love Themes"! 

Distributed by: 

IFUVI Arecordsi 

694 B ROAD WAY 8 406, NE W Y O RK 
NY 10012  (212) 219-9286 

joined Moonroof Records in New 
York as director of A&R. The newly 
formed dance/urban label is owned 
by Will Socolov, who founded Sleep-
ing Bag Records. Among his first 
signings is Gwen Guthrie. 
Additionally, Caviano, who is con-

tinuing his battle with AIDS, will be 
honored with a fund-raiser Sept. 15 at 
the Palladium in New York. Grace 
Jones will be the headlining perform-
er. Jones is also in the studio wrap-
ping up her next album for Island. 
Glad to note that Bernie Brenner, 

formerly manager of club promotion 
at MCA, has resurfaced at RCA as 
manager of national crossover radio. 
Rob Stone has been named nation-

al manager of dance promotion at 
SBK Records in New York. He was 
on staff in the B&B promotion de-
partment at the label. 
Jeffrey Sledge has moved from his 

position as national rap promoter at 
Chrysalis to national manager of rap 
promotion at Jive Records in New 
York. 

She's Catching New York. SBK 
artist Lonnie Gordon was literally 
working the streets of New York 
during a recent visit to promote her 
first U.S. release, "Gonna Catch 
You," and could not resist signing a 
few street posters. As the single 
strides up the dance charts here, 
Gordon is in the studio preparing her 
debut album, which is being produced 
by Black Box. 

Hot Dance Breakouts 
CLUB PLAY 
1. RUNNING BACK TO YOU VANESSA 

WILLIAMS MERCURY 

2. SEXPLOSION THRILL KILL KULT WAX 
TI M 

3. I'M NOT IN LOVE BASSCUT CHARISMA 
4. WE GOTTA DO IT DJ PROFESSOR 

FEATURING ZAPALLA ATLANTIC 

5.  FOUNTAIN O' YOUTH GANDYLAND 
EASTWEST 

12" SINGLES SALES 
1.  DOG ME OUT GUY .ICA 
2.  PERPETUAL DA WN THE ORB BIG LIFE 

3.  FLAVOR OF THE M ONTH BLACK 

SHEEP MERCURY 

4. LET'S TALK ABOUT SEX SALT-N-PEPA 
NEXT PLATEAU 

5. ADDICTIVE LOVE BEBE & CECE 
WINANS CAPITOL 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 

TITLE  ARTIST 
LABEL 6 NUMBER/DISTRIBUTING LABEL -e 

1—  

, 

,,, 

,,,.. 

ci i— 

e. . 

12-INCH SINGLES SALES 
COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORES AND ONE-STOP SALES REPORTS. 

 TITLE  ARTISTLABEL 6 NUMBER/DISTRIBUTING LABEL 

1 1 2 7 THINGS THAT MAKE YOU GO HMMMM... COLUMBIA 38-73687  • C&C MUSIC FACTORY 1 1 2 10 
* * No. 1 * * 

THIS BEAT IS HOT Epic 49.73842  2 weeks 81 No.1  • B.G. THE PRINCE OF RAP 

2 2 3 10 NO W THAT WE FOUND LOVE UPTOWN 54088/14CA  • HEAVY D. & THE BOYZ 2 3 3 9 THINGS THAT MAKE YOU GO HMMMM... COLUMBIA 38-73688  • C&C MUSIC FACTORY 

3 4 6 6 THE W HISTLE SONG VIRGIN 0.96323  • FRANKIE KNUCKLES 3 2 1 10 NO W THAT WE FOUND LOVE UPTOWN sea8Nica  • HEAVY D. & THE BOYZ 

4 5 7 7 JUST GET UP AND DANCE EMI V.56225  • AFRIKA BAMBAATAA 4 4 4 14 GOT A LOVE FOR YOU BIG BEAT 88-0031  • JOMANDA 

( I) 10 21 5 GETT OFF PAISLEY PARIS 0.19225 MARNER BROS.  • PRINCE & THE N.P.G. 10 16 3 MAKIN' HAPPY MERCURY 868 763-1  CRYSTAL WATERS 

( I) 15 31 3 MAKIN' HAPPY MERCURY 868 763-1  CRYSTAL WATERS 

1  

7 10 6 THE W HISTLE SONG VIRGIN 0.96323  • FRANKIE KNUCKLES 

7 7 13 7 LIES EMI V-56223  • EMF 7 5 5 12 3 A.M. ETERNAL ARISTA AD-2231  • THE ELF 

(I) 13 16 6 GET SERIOUS EPIC 49-73815  • CUT 'N' MOVE 8 6 8 7 CHORUS 5636 0,10123M271656  • ERASURE 

TI) 11 14 7 NOTHING TO LOSE SIRE 0-21789PNARNER BROS.  • S-EXPRESS 9 9 11 7 DEEP IN MY HEART ATLANTIC 0-85999  CLUBHOUSE 

10 8 9 7.  THE CHUBBSTER SELECT 62379/ELEKTRA  • CHUBB ROCK e 14 21 4 GOOD VIBRATIONS 1NTERSCOPE 0.98764/EASTWEST  • MARIO' MARK & THE FUNKY BUNCH 

11 3 I 10 SUCH A GOOD FEELING 4TH & M AY 162440 538-1ASULND  • BROTHERS IN RHYTHM 0  15 23 5 O.P.P. 3051517 Goy 988  • NAUGHTY BY NATURE 

(ig) 18 29 4 DO WHAT YOU WANT CUTTING 0-96320/CHARISMA  • 2 IN A ROOM 12 Il 12 13 LET THE BEAT HIT 'EM m a mma 44-73834  • LISA LISA 8, CULT JAM 

13 17 20 7 PERPETUAL DA WN BIG LIFE 867 547-1/MERCURY  • THE ORB 0  21 32 3 RUNNING BACK TO YOU WING 867 519-1/MERCURY  • VANESSA WILLIAMS 

14 16 19 5 CHORUS SIRE 0-40123fiLEPRISE  • ERASURE 14 8 6 12 SUMMERTIME JIVE 1465-1-10/RCA  • DJ. JAZZY JEFF & THE FRESH PRINCE 

15 6 5 9 W HAT W OULD WE DO FFRR 869 465-1/LONDON  DSK 0  10 18 5 GET SERIOUS EPIC 49-73815  • CUT 'N' MOVE 

(, L9) 20 22 6 BASS PO WER ATIANTIC 085992  RAZE 16 17 14 6 SUCH A GOOD FEELING 4TH 6 ITWAY 162440 538-IASLAND  • BROTHERS IN RHYTHM 

11) 24 36 3 QUADROPHONIA AcA 62027-1  • QUADROPHONIA 17 18 17 8 CRAZY spin 0-19298PNANNER 8805.  • SEAL 

(1g) 22 34 4 A ROLLERSKATING JAM NAMED SATURDAYS TOMMY BOY 990  • DE LA SOUL 0  24 31 3 A ROLLERSKATING JAM NAMED SATURDAY TOMMY BOY 990  • DE LA SOUL 

(l) 28 43 3 RIDE ON THE RHYTHM ATLANTIC 0-85976  LITTLE LOUIE AND MARC ANTHONY ***HOT SHOT DEBUT*** 20 12 4 10 THIS BEAT IS HOT EPIC 49-73842  • &G. THE PRINCE OF RAP e NEW 1 sErr OFF PAISLEY PARK 0-19225AVARNER BROS,  • PRINCE & THE N.P.G. 

21 21 26 5 7 WAYS TO LOVE ARISTA PROMO  COLA BOYS 20 22 25 6 WINGS OF LOVE/DON'T WANT TO LOSE YOUR LOVE UPSTAIRS UR-0101  DAIZE 

0  30 37 3 
* * * POWER PICK*** 

SAVE ME ELEKTRA D64654  • LISA FISCHER 0  26 34 3 
***POWER PICK*** 

JUST GET UP AND DANCE HAI V-56225  • AFRIKA BAMBAATAA 

23 23 24 5 UNITY CARDIAC 3-4013-0  UNITY 22 13 7 17 TEMPTATION currING CF1-288  • CORINA 

T e 27 35 4 PANDORA'S BOX VIRGIN 0-96338  • ORCHESTRAL MANOEUVRES IN THE DARK 23 20 22 8 MALFUNCTION RCA 2006-1  • N-101 

25 9 11 8 NO DEEPER MEANING EPIC 49.73881  CULTURE BEAT 24 19 13 7 NO DEEPER MEANING EPIC 49-73881  CULTURE BEAT e 33 — 2 GONNA CATCH YOU SBA V-19743  • LONNIE GORDON 25 12 9 11 THE CHUBBSTER SELECT 62379/ELEKTRA  • CHUBB ROCK 

27 19 8 9 KISS THEM FOR ME GEFFEN 21653  • SIOUXSIE AND THE BANSHEES 31 42 3 PANDORA'S BOX VIRGIN 0.96338  • ORCHESTRAL MANOEUVRES IN THE DARK 

28 31 32 6 POP GOES THE WEASEL DEE JANI 38-73728/COLUMBIA  • 3RD BASS 1  30 36 3 BASS PO WER AFLANTic 0-85992  RAZE e 35 39 3 DANCE NO W RCA 62024.1  MOSAIC 3 e 29 33 4 WHAT W OULD WE DO MIR 869 465.1/LONDON  DSK 

30 32 38 4 DREAM ABOUT YOU SMASH 867 279.1/PLC  • D'BORA 29 23 19 15 MOTO WNPHILLY MOTOWN poso • BOYZ II MEN 

bl.) 44 — 2 GOOD VIBRATIONS INTERSCOPE 0.98764/EASTVEST  • MARIO' MARK & THE FUNKY BUNCH 710 41 — 2 UNITY CARDIAC 3.4013.0  UNITY 

32 25 15 12 HUMAN NATURE RCA 2855.I.RD  • GARY CLAIL (01 34 43 3 I ADORE MI AMOR GNNT 0-1920NREPPISE  • COLOR ME BADD 

33 î  45 — 2 LET THERE BE LOVE RCA 62035.1  • ARTHUR BAKER & THE BACKBEAT DISCIPLES 32 25 26 8 MY FALLEN ANGEL cor ms 0-91595/CHAPISNA  • CORO 

41 — 2 KEEP WARM Neu PLATEAU 50158  JINNY e NEW > 1 ROMANTIC WARNER BROS. 0-40069  • KARYN WHITE 

35 26 17 10 RED HILLS ROAD Arun « 0-11670  CANDY FLIP 34 50 — 2 KEEP WARM NEXT PLATEAU 50168  JINNY 

***HOT SHOT DEBUT*** 35 44 — 2 TURN IT UP BUST IT V.15727/CAP1TOL  • OAKTO WN'S 3.5.7 

0 NEW > I LOST IN MUSIC ATA & M AY PROMO/ISLAND  STEREO MC'S 36 39 46 4 WALKING DO WN MADISON CHARISMA 0-61660  • KIRSTY MACCOLL 

0 46 — 2 REAL, REAL, REAL SBA V-I9742  • JESUS JONES 
37 45 — 2 FREE LOVE moRGAN CREEK 26001.1  • VOICE FARM 

38 29 18 10 DIN DAR DAR '91 CARDIAC 3-4016-0  GEORGE KRANZ FEATURING DOUG LAZY 
46 50 4 TONITE PROFILE 5338  • DJ OUIK 

39 38 41 5 FRIENDS FOREVER 1.8.5 V-13838 CANDI AND THE BACKBEAT 
39 28 28 6 MEN MCA 54130  • GLADYS KNIGHT 

40 36 25 9 WALKING DO WN MADISON CHARISMA 0-61660  • KIRSTY MACCOLL 
0 NEW > I SAVE ME ELEILTRA 0.64854  • LISA FISCHER 

41 14 10 14 DEEP IN MY HEART AnANTe 0-85999  CLUBHOUSE 41 32 20 12 POP GOES THE WEASEL DEF JAS. 44.73702/COLUMBIA  • 3RD BASS 

42 40 23 9 FREE LOVE m e wl CREEK 26001-1  • VOICE FARM 
42 37 40 5 6 MINUTES OF PLEASURE OFF JAM 44-73821/COLUMBIA  • L.L. COOL 1 

43 37 28 7 POSITIVITY FOKUS PROMO  CHOSEN FEW 
43 47 — 2 DREAM ABOUT YOU GNASH 867 279-1/PLO  • D'BORA 

0 NEW > I SAFE FROM HARM VIRGIN 96322  • MASSIVE ATTACK  44 35 24 10 KISS THEM FOR ME GEFFEN 21653  • SIOUXSIE AND THE BANSHEES 

45 39 33 10 000PS TOMMY Boy 986  808 STATE e NEW 1 RIDE ON THE RHYTHM ATLANTIC 0-85976  LITTLE LOUIE AND MARC ANTHONY 

0 NEW > 1 ALL ABOUT YOU MOTOWN 4766  • PRETTY IN PINK 46 33 27 11   OPTIMISTIC PERSPECTIVE 0001/AAM  • SOUNDS OF BLACKNESS 

CD NEW > 1 RUSH COLUMBIA 38-73844  • BIG AUDIO DYNAMITE II 0  NEW > 1 THAT'S THE WAY LOVE GOES GPITOL V-15750  • YOUNG MC. 

48 43 40 7 EVERYDAY PEOPLE ARISTA AD-2240  • ARETHA FRANKLIN (D NEW > 1 LONG HOT SUMMER NIGHT MCA 54103  • J.T. TAYLOR 

0 NEW > 1 THINKING OF YOU SPEED PROMO  SEVEN RED SEVEN ( 1) NEW > I GONNA CATCH YOU SBA V-I9743  • LONNIE GORDON 

50 42 42 4 ROBOTRONIK ELEKTRA 0-66526  KRAFTWERK 50 36 I 30 9 ONE STEP AHEAD Ar un « o-Grzes  DEBBIE GIBSON 

O Ti les with the greatest sales or club play increase this week. • Videoclip availability. Records listed under Club Play are 12-inch unless ndicated otherwise. Ei 1991, Billbo rd/API Communications, Inc. 

Produced by Emilio Est er, fr.. forge Cases & Clay Ostwald. 
Arranged by Glaze Estea n. Emilio Estelan Jr..  Clay Ostwald eg, large Cases 
Man • . anent: Emilio Este/an r. 
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Talent 
After 5 Years, Adams Wakes Up Fans 
'Neighbours' Album Moving Into Spotlight 
• BY JEFF CLARK-MEADS 

LONDON—The fact that Bryan 
Adams' single "(Everything I Do) 
I Do It For You" has topped the 
Hot 100 for seven consecutive 
weeks and been a hit in 12 coun-
tries has hidden advantages for 
the artist. 
"It lets people know I haven't 

died," he figures. 
Five years without an album has 

put Adams outside the pop spot-
light's brightest beam, but a hit 
single from the hit film "Robin 
Hood: Prince Of Thieves" now has 
him back in the full glare of public 
attention. 
The test of whether he can sus-

tain that interest and enthusiasm 
for his work will come with the re-

Adams' Single 
Is Multimedia 
Success Story 
NEW YORK—It's the ultimate 
win all around," says Morgan 
Creek Records' David Kershen-
baum of the multilabel, multime-
dia phenomenon linking "Robin 
Hood: Prince Of Thieves," pro-
duced by sister company Morgan 
Creek Films; the movie's hit 
soundtrack album on Morgan 
Creek Records; and Bryan Ad-
ams' power ballad from the film, 
"(Everything I Do) I Do It For 
You," released as a single by 
A&M and due on Adams' upcom-
ing A&M album, "Waking Up 
The Neighbours." (See story, 
above). 
Conceived late in the produc-

tion of the film, and based on the 
instrumental movie score by Mi-
chael Kamen, Adams' ballad is 
not only emerging as one of the 
best-selling singles in pop his-

(Continued on page 31) 

lease of Adams' new album, "Wak-
ing Up The Neighbours," due from 
A&M Records Sept. 24. It is possi-
ble, though, that the forthcoming 
tracks will have something for 
most people: the album has blues 
hues over a metallic scaffolding 
and, as shown by the single, a 
strong acoustic flavor. 
"On all my records, I enjoy do-

ing a cross-section of hard and soft 
material," says Adams. "It makes 
for a more listenable record. 
"There are 15 tracks on it be-

cause of the enormous prices peo-
ple are paying for CDs. You've got 
to give them value. I don't believe 
in the adage that an album has to 
be 10 songs." 
"Neighbours" had 12 songs 

even before Adams was ap-
proached about the single project. 
"Do It For You," based on a melo-
dy contained in the soundtrack to 
"Robin Hood: Prince Of Thieves," 
made 13, with two more tunes 
thrown in for good measure. 
However, Adams has hardly had 

to crank out the songs at pace; he 
began writing material for 
"Neighbours" in 1989. The delay in 
that material finally seeing the 
light of day is due to a switch in 
production direction halfway 
through the project and the leg-
endary meticulousness of the man 
who finally took the controls, pro-
ducer Mutt Lange. 
Adams, who was in London to 

record guitar parts, describes 
Lange as a "controlled, thorough 
craftsman" and says those charac-
teristics are a perfect counterpoint 
to his more instinctive, laissez-
faire attitude. 
Indeed, Adams says instinct 

plays a large part in his music. He 
works on the philosophy that if it 
feels right, it is right, but, as a 
backup mechanism, he uses his 
live shows as a measuring stick for 
new ideas. "There are songs from 
the album that we played this sum-
mer—a long while before re-
lease—and they got a great re-

Ave Marla. Megaforce/Atlantic Records have signed Maria Excommunikata, 
named "best unsigned band of 1990" by Long Island, N.Y., modern rock station 
WDRE. The band's debut, produced by Albert Bouchard, is set for early-1992 
release. Pictured, from left, are band members Leslie Ward, Elizabeth Morgan, 
Christina Kanders, and Janine Neble; Megaforce Records chairman Jon Zazula 
and president Marsha Zazula; band member Sine Hjort; Megaforce 
publicity/A&R director Maria Ferrero; and manager Romolo Del Deo. (Photo: 
Michael Mazur) 

sponse even before people knew 
them. 
"I try to write songs and create 

records that show my personality, 
but, moreover, I try to write songs 
that are going to work well when 
we get on tour. Everything is de-
termined by the live show because 
that's the only real vehicle you 
have for measuring their success." 
Adams loves the feeling of cre-

ating music and eschews deep 
analysis of what he does. "I just 
enjoy the process of writing songs. 
The rest of the rigamarole that 
goes along with it is something I 
have never taken to. 
"Writing songs is easy. Writing 

good ones is really hard." 

eggiuggime 

Beach News. On tour to promote their new EMI album, "Hard At Play," Huey 
Lewis & the News were hard at play at the oceanfront Jones Beach Theatre 
amphitheater in a performance promoted by Ron Delsener Presents. Gathered 
backstage, from left, are manager Bob Brown, guitarist and saxophonist Johnny 
Colla, EMI Records CEO Sal Licata, lead guitarist Chris Hayes, Lewis, drummer 
Bill Gibson, and bassist Mario Cippolina. 

Looking Twice At Alcohol Sponsorship; 
Tin Machine Cranks Up; Blues News 

SHOULD POP MUSIC ARTISTS align themselves 
with an industry perceived by most Americans as "un-
caring, not responsible .., not a trustworthy source of 
information, and not honest and ethical"? (No, it's not 
the record industry we're talking about.) 
The alcohol industry is viewed in that light by nearly 

two-thirds of American adults, according to a recent sur-
vey. The report is all the more convincing because it was 
compiled for the alcohol industry itself. Not yet an-
nounced publicly, results of the study were reported 
Aug. 21 in The Wall Street Journal. 
Excerpts were obtained by Bill-
board. The report was done by the 
Wirthlin Group, a research organi-
zation, for the alcohol industry to 
help it assess negative public per-
ception of its business caused by 
alcohol misuse, and to examine 
how self-regulation might forestall 
tougher government action to deal 
with the issue. 
The study does not specifically  by Tho 

address the relationship between alcohol marketing and 
pop music. But beer, wine, and liquor manufacturers re-
main a dominant force in this business through sponsor-
ships of concert tours and venues, as a glance at any am-
phitheater schedule this past summer will confirm. 
Those artists who cut deals with the breweries or bot-

tlers would no doubt emphasize, as this report states, 
that most Americans view moderate consumption of al-
cohol as "an acceptable part of adult life" and more than 
60% see drinking as a personal "legal right that no one 
can take away from me." 
And that's fine. Banning alcohol is not the issue. The 

marketing and advertising strategies of the alcohol busi-
ness are—strategies that often are linked to musicians 
of all levels and in every genre through tie-ins in print 
ads, on radio and TV spots, at concert venues, and more. 
Artists with alcohol sponsorships may argue such 

pop-oriented ads are not aimed at underage fans. But 
those tie-ins certainly help explain why nearly three-
fourths of adults polled in this survey believe "alcohol 
advertising is a major contributor to underage drink-
ing," while nearly 70% say one way to reduce alcohol 
misuse would be to stop marketing it at live events. 
In the sponsorship business, any company would like-

ly reject a deal with a performer whose poor publie repu-
tation might damage its own. It may be time for artists 
and managers to look across the table at alcohol spon-
sors—past all the money piled there—and do the same. 

VICTORY DECLARED: Against the apt backdrop of 
an industrial LA. neighborhood, with jets landing on an 
adjacent runway, David Bowie led Tin Machine, the 
quartet he introduced in 1989, through a six-song set at 
a private outdoor party and concert taped for "ABC's In 
Concert '91." Beat contributor Steve Appleford reports: 
Bowie, guitarist Reeves Gabrels, drummer/vocalist 
Hunt Sales, and bassist Tony Sales played both hard-
edged and polished rock tracks from the upcoming "Tin 
Machine II" album, due Tuesday (3) from Victory Music. 

Confirming his commitment to Tin 
Machine, Bowie said at a press con-
ference afterward that his solo ca-
reer remains on hold as he focuses 
on this band. "I have no intentions 
of signing with anybody," Bowie 
said. Among the guests at the par-
ty, which was also designed to 
launch Victory Music, were label 
president Phil Carson, "In Con-
cert" executive producer/director m Duffy 
Marty Callner, Terence Trent 

D'Arby, Sean Lennon, Little Richard, Sean and Mi-
chael Penn, Harry Dean Stanton, and Kathy Valen-
tine of the Go-Go's. 

BLUES COAST TO COAST: The 19th annual San Fran-
cisco Blues Festival is set for Sept. 14-15 at the Great 
Meadow at Fort Mason. Headliners include Etta James, 
B.B. King, Clarence "Gatemouth" Brown, Queen Ida 
& Her Zydeco Band, the Dirty Dozen Brass Band, Otis 
Clay & Chicago Fire, John Hammond, and Rory 
Block. The fest is sponsored by Seagram's Gin ... Fol-
lowing weeklong blues festivals this past spring in Los 
Angeles, Dallas, Atlanta, and Houston, two more Ben-
son & Hedges Blues feats have been scheduled for this 
fall—a fourth New York event Oct 11-20 and a second 
Chicago B&H fest Oct 18-26. Beat contributor Jim 
Bessman reports: Participants will include B.B. King, 
John Lee Hooker, Buddy Guy, Etta James, John 
Mayall, Al Green, Johnnie Taylor, the Staple Sisters, 
Bobby "Blue" Bland, Junior Wells, Maceo Parker, 
Roomful Of Blues, John Campbell, the Holmes Broth-
ers, and Lonnie Pitchford. Plans for the New York fest 
were announced at a New York press conference at-
tended by Hooker (whose Point Blank/Charisma album 
"Mr. Lucky" bows Tuesday [3]) and featured perfor-
mances by King, Guy, Campbell, Little Jimmy King, 
Valerie Wellington, and Michael Hill's Bluesland 
Buddy Guy, meanwhile, plays at the Boxy in L.A. 

(Continued on page 30) 
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THANK You 
SEI1),!GUT TOUR 
220.000 Fans At 14 Concerts: 
liel  Ostseehalle  NI as  
1/orimund  Westfalenhalle  \ la N  27. 28 
Fra III: htrt  Festhalle  Ma  30, 31 
Sda el ,rneken  Ludwigspark  June  2 
Berlin  Waldhiihne  June  4, 5, 7 
Bremen  Weserstad. June  8. 
Stuttrart  Schleyerhalle  June  10, 11 
\luniell  ()Iympialialle  June  13. 14 

OSSY & MAREK 

Photograph by Guido Karp for The FAN Association Germany 
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TALENT 
BLACK & WHITE 8x10's 
500 - $65.00  1000 - $90.00 

COLOR 
1000 - $396.00 

Above Prices include Typesetting a Freight 
Send 8x10 Photo - Check or M.O. 

* * * 
Full Color 8 BAsi Posters 

Composites - Cards Other Sizes 

Settel For Catalog S. Samples 

1867 E. Florida. Dept 85 
Springfield, MO 65803 
um, 565-9433 or 8693556 

THE BEAT 
(Continued from page 28) 

Wednesday (4), showcasing his new 
Silvertone/BMG album, "Damn 
Right I've Got The Blues," featur-
ing guest spots by Eric Clapton, 
Mark Knopfler, and Jeff Beck. 

ON THE BEAT: A benefit for a lo-
cal neighborhood watch group Aug. 
25 at the King King in Los Angeles 
turned into a special, unannounced 
reunion of Dave Alvin with his old 

band mates, the Blasters, associate 
editor Chris Morris reports. Joining 
current Blasters axeman Greg 
"Smokey" Hormel, Alvin (who has 
a new solo album, "Blue Blvd.," out 
on Hightone Records) cut a scorch-
ing figure behind his brother, Phil, 
on a host of band favorites and 
growled his own "Romeo's Escape" 

PolyGram Records alternative 
music promo exec Steve Leeds is 

once more offering his insider's look 
at the music biz with a class this fall 
at the New School For Social Re-
search in New York. Call the New 
School for registration info ... Ann 
and Nancy Wilson of Heart teamed 
up with songwriting collaborator 
Sue Ennis and musician Frank Cox 
in an acoustic foursome billed as the 
Lovemongers. Meanwhile, "Rock 
The House," a live Heart album re-

SPONSORSHIP 

EVE\ T MARKETING 
STRATEGIES 

Registration 

Septe mber 29-Oct. 1, 1991 

STOUFFER HOTEL 

Nashville, TN 

What's unique about Sponsorship & Event Marketing Strategies? 
Sponsorship & Event Marketing Strategies is an educational seminar that won't lose you in the crowd or 
muddle your mind with abstract concepts. It's designed for communication and interaction between all partic-
ipants, speakers and panelists. With this kind of access, you can openly exchange information, ask questions, 
problem solve and network with indus-try innovators as well as colleagues facing the same challenges as you. 
Sponsorship & Event Marketing Strategies will give you the knowledge you need to develop and implement 
successful sponsorship arid entertainment marketing programs. Compared to the cost of other conferences, 
Sponsorship & Event Marketing Strategies gives you the maximum benefits for a moderate Investment. 

EARN WHAT IT TAKES TO MAKE SPONSORSHIP 
& EVENT MARKETING AN EFFECTIVE AND 
LUCRATIVE PART OF YOUR NEXT EVENT. 
TOPICS FOR DISCUSSIONS WILL INCLUDE: 

"How to make your proposal stand out In a crowd. 
*Finding the right match — your event, their dollars. 
•Doing your home work — what does the corporate sponsor want? 
•Added value — how to maximize every sponsorship dollar. 
*Keeping a sponsor. How to keep everyone happy through evaluation and follow-up. 
"Pricing sponsorships — placing a value on your event. 
•What's new on the local level — sometimes it's just as hard to get those 
smaller guys. But worth it. 
*Hiring an agency. Should you or shouldn't you? 
Getting the most from the media for your event. 
*Event marketing — new ideas and approach.. What will work in the 90's? 
oDeiongtophics 8t psychographics. Who are you trying to reach and why? 
oPromote. Promote. Promote. The essential element in any event. 

L EARN FROM INDUSTRY PROFESSIONALS SUCH AS.. 

*Patricia Mitcharnore/JACK DANIEL'S DISTILLERY 
*Del Wilber/DEL WILBER + ASSOCIATES 
oSteve Moore/STARWOOD AMPHITHEATRE 
*Sandra Dellinwr/GMC TRUCK 
*Ron ThomasnliE C.E1IBRATION 
oJeffrey Milgrom/MILGROM & ASSOCIATES 
"Steve Kniff/GARY M. REYNOLDS & ASSOCIATES 
*Howard Lichtman/CINEPLEX ODEON CORPORATION 
oSteve Baker/STEVE BAKER & ASSOCIATES 
'Donald Dixon/L1FESTYLE MARKETING GROUP/SAATCHI & SAATCHI 
"Tom Kempton/THE KEMETON GROUP 

BP I COMMUNICATIONS, INC. 
SEMINAR SERIES 
Publishers of Amusement Business, Billboard, 
Adweek, The Hollywood Reporter and Back Stage 

H OTEL 
ACCOMMODATIONS 

A block of rooms has been reserved for seminar registrants at 
preferential rates at the luxurious Stouffer Nashville Hotel. 
Single and double rooms are available for $93 per night. Please 
contact the hotel directly and request the BPI Sponsorship 
Seminar rate. Reservations should be made by September 7: 
after this date, reservations are subject to availability. 

Write or call: Stouffer Nashville Hotel, 611 Commerce St. 
Nashville, TN 37203, 615/255-8400. 

A IRLINE DISCOUNT 

Save 5% off the lowest available fare on American Airlines — all 
fare restrictions apply, or save 45% off the unrestricted full 
coach fare with a seven day advance purchase. Valid dates of 
travel to Nashville are September 26-October 4, 1991. 
For further information or reservations call: 
stOffidal Agent — Garber Travel 
1/800225-4570 linskle Massachusetts 617/787-0600) 
•Ametican Airlines 
1/801433-1790 
*Your local travel agent 
"Refer to Staelle #50491A1 

R EGISTER TODAY 

For credit card orders: 
CALL: 615/3214254, 
FAX: 615/3274575, or fill out coupon below. 

REGISTRATION 
Mail this form to: SPONSORSHIP & EVENT MARKETING STRATEGIES. 49 Music Square West. 5th 
Registration Fee: $395 per person/5350 early registration discount if postmarked by August 31. 1991 

Name   

Title    

Company   

Address   

City/State   Fax   

Phone    Zip   

List additional registrants on se para te page  Signature   

Registration includes all sessions, workshops, reference materials, breaWasts, cocktail receptions and lunch. Does not include accommodations or airfare. Cancellations must 
be made in writing and postmarked by September 13, 1991. Remstration substitutions are permitted. 

Floor. Nashville, TN 37203 
. 10% discount for each additional registrant from same company. 

CIPayrnent enclosed (check payable in U.S. dollars to 
BPI Communications Inc.) 

OCharge to —  American Express —  Visa 
—  MasterCard 

Total Payments $   
Card* 

Expires 

corded in one night last November 
at the Worcester (Mass.) Centrum, 
arrives in late September from Capi-
tol. 

DATEBOOK:  Queensryche, 
Jane's Addiction, Megadeth, Slay-
er, and AC/DC lead the pack of 
nominees for the first Concrete 
Foundations Awards, to be be-
stowed during the Foundations Fo-
rum, Oct. 3-5 at the Los Angeles 
Airport Marriott ... The sixth annu-
al Dimensions of Dallas seminar 
and talent showcase will be staged 
Thursday-Saturday (5-7) at the Hy-
att Regency Hotel in Dallas. 

ALBUMS DUE: "Suddenly we feel 
a new conviction, a sense of re-
birth," says Rush lyricist and drum-
mer Neil Peart of the Canadian tri-
o's forthcoming album, "Roll The 
Bones," its second for Atlantic Rec-
ords. Once again co-written by 
Peart, lead singer Geddy Lee, and 
guitarist Alex Lifeson and pro-
duced by Rupert Hine, "Roll The 
Bones" will be supported by an ex-
tensive tour ... The upcoming al-
bum "Catfish Rising" from Jethro 
Tull arrives from Chrysalis Records 
next month, the 20th anniversary of 
the release of the classic Tull disc 
"Aqualung." Front man (and salm-
on farmer) Ian Anderson has been 
leading Tull on the road lately 
through such locales as Czechoslo-
vakia, Greece, Turkey, and Estonia 
... The Bluesiana Triangle lineup 
of the late Art Blakey, Dr. John, 
and David "Fathead" Newman 
spawned a Grammy-nominated al-
bum for Windham Hill Jazz in 1990. 
With the death of Blakey last Octo-
ber, the Bluesiana project became 
one that linked musical generations, 
with Living Colour drummer Will 
Calhoun and young jazz trombonist 
Ray Anderson recruited to join Dr. 
John and David Newman for the 
newly released "Bluesiana II," pro-
duced by Joe Ferry and recorded in 
just two days at Acme Studio in Ma-
maroneck, N.Y. Also playing in the 
ensemble were bassists Essiet 
Okon Essiet and Jay Leonhart and 
percussionist Joe Bonadio . .. Don-
ald Fagen's "Rock & Soul Revue," 
a two-night event at New York's 
Beacon Theater this spring, featur-
ing Phoebe Snow, Michael Mc-
Donald, Boz Scaggs, Eddie and Da-
vid Brigatti, and Charles Brown, 
was recorded for a Giant Records 
release this fall... Acoustic guitar 
wonder Leo Kottke turns in a full 
set of original vocal tunes on "Great 
Big Boy," his upcoming fifth re-
lease for Private Music, produced 
by Steve Berlin of Los Lobos ... 
Art Garfunkel and Marvin Ham-
lisch are recording the theme song 
for the new CBS sitcom "Brooklyn 
Bridge" ... Former E Street Band 
members Danny Federici and 
Garry Tallent and singer Billy 
Chinnock are recording a Warner 
Bros. album as the Downtown Tan-
giers Band, with Stewart Harris co-
producing . .. The Sleepers from 
Minneapolis/St. Paul staged a 
"Sleepwalker Tour," a 15-hour mar-
athon of 100 Minneapolis venues in 
a fund-raising stunt for the Muscu-
lar Dystrophy Assn. 

ON THE ROAD: Motorhead front 
(Continued on page 32) 
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TALENT 

Columbia Casts Hopes On 
Carradine Broadway Single 
FROM STAGE TO STUDIO TO 
Hit? Hit singles of songs culled 
from original cast performances 
are the decided exception rather 
than the rule. Some that come to 
mind are Ethel Merman's "They 
Say It's Wonderful" ("Annie Get 
Your Gun") in 1946, Enzio Pin-
za's "Some Enchanted Evening" 
("South Pacific") in 1949, and a 
cast group performance of "Day 
By Day" ("Godspell") in 1972. 
In addition, there have been 

several performers who've had 
singles success with noneast stu-
dio readings 
of  show 
songs they 
introduced, 
including 
Mary Mar-
tin,  "My 
Heart  Be-
longs  To 
Daddy"  in 
1939; Walter Huston with "Sep-
tember Song" in the same year; 
and Merman, who had successes 
in cast and noncast categories. 
In an era that is even tougher 

for the genre, Columbia Rec-
ords is giving it a try, with a mea-
sure of today's realities being 
taken into account. The label, 
about to release the original 
Broadway cast album of the cur-
rent smash "The Will Rogers 
Follies," is readying a promo CD 
of two songs from the show as 
performed by Keith Carradine, 
who plays the role of the legend-
ary comedian/actor Will Rogers 
in the show. The two tracks are 
"Never Met A Man I Didn't 
Like," named after one of Rog-
ers' best-remembered comments, 
and "Look Around," with an en-
vironmental theme in keeping 
with the homespun, lasso-holding 
cowboy look and manner associ-
ated with Rogers. 
Plans call for the promo CD to 

be serviced to AC and MOR ra-
dio, reports Mason Munoz, Co-
lumbia's director of marketing. 
He says that a commercial sin-
gle, in cassette form, will be de-
termined not only by radio's re-
ception to the promo CD, but 
even more importantly by what is 
expected to be flurry of appear-
ances by the personable Carra-
dine on various morning news 
and talk TV shows. "We're 
counting on Carradine's warm 
and charming personality as a 
guest performer to help us as 
much as the promo CD," says 
Munoz. Carradine's relaxed per-
sona is further enhanced by his 
ability to accompany himself on 
guitar. Carradine is no stranger 
to the charts, having had a top 20 
single, "I'm Easy," in 1976. He 
authored the song, an Oscar win-
ner that he sang as one of the 
stars of the Robert Altman film 
"Nashville." The cast album of 
"Will Rogers" is due in early 
September. 
Meanwhile, Warner/Chappell 

Music, which is publishing the 

score in association with Notable 
Music, "Rogers" composer Cy 
Coleman's company, which also 
represents the publishing inter-
ests of his collaborators, lyricists 
Betty Comden & Adolph Green, 
is preparing a folio of 10 songs 
from the show. The publisher is 
also readying single sheets on 
the two singles sides, says its 
chief in the East, Frank Mili-
tary, who is an old hand at deal-
ing with show music. An upcom-
ing album of show tunes by Bar-
ry Manilow also includes a 

rendition of 
"Never Met 
A  Man  I 
Didn't Like." Words&Musie 

by Iry L ichtman 

DEALS: 
Warner/ 
Chappell Mu-
sic has made 

a co-publishing deal with Impact 
Records act Sturken & Rogers, 
who perform under the name of 
Rythm Syndicate. The group is 
coming off a top 10 hit with 
"P.A.S.S.I.O.N."... All Nations 
Music/Music Of The World has 
signed a co-publishing deal with 
Preston Glass, who wrote and 
produced "Who's Zoomin' Who" 
by Aretha Franklin, "Miss You 
Like Crazy" by Natalie Cole, and 
"Love Is A Contact Sport" by 
Whitney Houston. 

M EDIUM WELL: Writer Ben 
Weisman is no stranger to hav-
ing his songs appear in movies 
and TV. After all, Elvis Presley 
sang 57 of his collaborations in 
his various feature films. And he 
participated in pop history, too, 
with a song, "Let Me Go Lover," 
which emerged as the first hit to 
be generated by its exposure on a 
TV show. That was back in 1955 
in a "Studio One" presentation 
featuring the late Joan Weber, 
whose recording of the song on 
Columbia Records held the No. 1 
spot for four weeks that year. 
Weisman informs Words & Mu-
sic that he is writing a song for 
Dolly Parton to perform in an 
upcoming movie. He also had a 
number in the well-received re-
cent TV miniseries "Separate 
But Equal." Others who have re-
corded his songs include Bobby 
Vee, who hit the top 10 in 1962 
with Weisman's "The Night Has 
A Thousand Eyes," the Beatles, 
Barbra Streisand, and Bruce 
Springsteen, among others. 

PRINT ON PRINT: The follow-
ing are the best-selling folios 
from CPP/Belwin: 
1. Extreme II Pornograffitti 
2. Garth Brooks, No Fences 
3. Indigo Girls, Nomads Indians 
Saints 
4. Chet Atkins  & Mark 
Knopfler, Neck And Neck 
5. Wizard Of Oz Movie Selections 

ARTIST 
DEVELOPMENT  
MONTE'S ANTE 
Marisa Monte, whose U.S. debut, 
"Mais," was launched in June by 
World Pacific, is the latest Brazil-
ian vocalist to storm the "world 
music" market. And Matt Pierson, 
who directs the World Pacific im-
print for Blue Note Records, feels 

that Monte has the possibility to 
cross over to a much wider accep-
tance. "Mais" has already been 
picked up by many AC and jazz 
stations, he reports. 
"The entire record is in Portu-

guese, but there's an accessibility 
factor. She has a beautiful voice 
and way of phrasing, and is gor-
geous-looking and a magnetic live 
performer," says Pierson. 
Monte's eponymous first album 

ADAMS' SINGLE IS MULTIMEDIA SUCCESS STORY 
(Continued from page 28) 

tory—with sales already topping 2.8 
million, according to A&M Rec-
ords—but also is driving awareness 
of the film weeks after its release, 
says Kershenbaum. 
"There's no question that with the 

number of plays the single is getting 
on MTV and people hearing it on the 
radio, it's going to give a longer run 
to the life of the movie," he says. 
As a subsidiary of Morgan Creek 

Productions, under chairman/CEO 
James G. Robinson, the Morgan 
Creek Music Group was launched in 
September 1990, specifically with 
such multimedia projects in mind, 
says Kershenbaum, who, along with 
partner Jim Mazza, is co-president of 
the music group. 
"Initially we thought the movie 

music [for "Robin Hood"] would 
only be a score," he says. "Jim Rob-
inson's feeling was, 'Let's maximize 
the unity of the project.' We spoke to 
Michael Kamen about a ballad for an 
artist to record." 
Kershenbaum approached Adams, 

whom the producer and label execu-
tive first worked with in the early 
'80s. Originally, Adams was expect-
ed only to write lyrics for the song 
for another artist to record, says 
Kershenbaum. "He had already fin-
ished his album. He wasn't even 
thinking in terms of doing it him-
self." But as Adams worked on the 
idea with producer Mutt Lange, who 
shares songwriting credit, the deci-

South Rises Again. At the Beacon 
Theatre in New York, singer Johnny 
Van Zant leads the reunited Lynyrd 
Skynyrd 1991 through a set of vintage 
Southern rockers and songs from the 
band's new, self-titled Atlantic 
Records album. As the song "Keeping 
The Faith" rises in the top 10 on the 
Album Rock Tracks chart, Lynyrd 
Skynyrd 1991 completed a summer 
tour Aug. 31 at the Shoreline 
Amphitheater in Mountain View, Calif. 
A fall tour is due to open Sept. 27 in 
Louisville, Ky. (Photo: Chuck Pulin) 

sion was made for Adams to cut the 
track, include it in the movie, on the 
soundtrack album, as well as on Ad-
ams' own new album "Waking Up 
The Neighbours." 
"Lyrically, the song is very po-

tent," says Kershenbaum, who 
points out how. Adams integrated 
lines of dialog from the film into the 
song, while the videoclip of the hit 
promotes both Adams and the mov-
ie, as with previous film-oriented hits 
such as Jon Bon Jovi's "Blaze Of 
Glory" from the movie "Young Guns 
II," another Morgan Creek Produc-
tions project. 
A&M had some concern about re-

leasing the track first on the "Robin 
Hood" soundtrack. "But as it turned 
out, everybody feels really good 
about it," says Kershenbaum, pre-
dicting that Adams stands a good 
chance of an Academy Award nomi-
nation for his hit  Tifost DUFFY 

in Brazil, released in 1989 when she 
was 21, startled critics there and 
quickly became a best seller. On it, 
she offeres an astonishing smor-
gasbord of sounds that range from 
hard rock to Brazilian standards to 
Carmen Miranda, George Gersh-
win, and Kurt Weill. 
On "Mais," her second album 

there and her first here, Monte 
again demonstrates versatility but 
within the framework of a more co-
herent overall sound. Her lovely 
voice ranges from full and passion-
ate to soft and slinky, and is set 
off perfectly by Arto Lindsay's 
spare production. Guesting on the 
album are talents such as Ryuichi 
Sakamoto, John Zorn, Nana Vas-
coneelos, and singer Ed Motta, a 
Brazilian funk prodigy. 
Monte is also a talented song-

writer, and on "Mais" she has 
penned five tunes, often in collabo-
ration with members of the ac-
claimed Brazilian rock band Titas, 
such as Arnaldo Antunes and 
Nando Reis. Many of the songs 
have a contemporary folk-rock fla-
vor; there is also the "heavy sam-
ba" of "Volte Para 0 Seu Lar," the 
lilting choro "Rosa," and the reg-
gae-accented update of the venera-
ble samba "Ensaboa." The exqui-
site "Eu Nao Sou Da Sua Rua," 
which matches Monte's voice solely 
with acoustic guitar and percus-
sion, should also translate well. 
Monte has a video for "Beija Eu" 
and will tour the U.S. in Novem-
ber.  CHRIS McGOWAN 

"A Landmark Musical Event" 

"This album is Tritt's ticket to 

megastardom. He achieves here a 

perfect synthesis of country, rock, and 

bluegrass -- and he does it with lyrics 

(most of which he wrote) that are both 

fresh and enlightening. Add to this the 

fact that he has the best vocal phrasing 

since Vern Gosdin, and it totals up to a 

landmark musical event." 

TRAVIS 
"Country music is the 

soundtrack for the working 
person's life." 
Travis Tritt 

Edward Morris 
Billboard 

TRITT 
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TALENT 

ARTISTS IN 
CONCERT 

THE MONSTERS OF ROCK FESTIVAL 
Donington Park, England 

THE ANNUAL Monsters of Rock 
festival is a day when heavy metal 
is truly out standing in its own field. 
Under clear blue skies, the 11th 

running of what is often regarded 
as the world's premier hard-rock 
event this year also acted as the 
coming-of-age of the whole denim-
and-leather genre. 
It is 21 years since Black Sabbath 

hit the first genuinely heavy, au-
thentically metallic power chords in 
nearby Birmingham. At Donington, 
some of the world's prime expo-
nents of the metallic arts scooped 
up that legacy and flung it across 
the countryside through a 500,000-
watt PA system. 
In a show that could, on occasion, 

be heard six miles away, the capaci-
ty 72,000 crowd played its part in 
the celebration. As always, they 
were astonishingly well-behaved— 
there were only two arrests—and 
they in large part embodied the val-
ues metal holds most dear: loyalty 
to their heroes, commitment to sim-
ple pleasure. 
They gave an enthusiastic if un-

exceptional welcome to opening act 
the Black Crowes, who, despite the 
unique challenge of being first on 
stage, looked confident and relaxed 
through a smooth, 45-minute set 
They were then loudly and thor-

oughly impressed by a sophisticated 
Queensryche, leaning heavily on the 
"Empire" album. Motley Crue daz-
zled them with sheer pace—and a 
muscularly cute version of "Anar-
chy In The U.K."—while members 
of Metallica strode the stage like co-
lossii on the strength of their new 
Elektra album and firmly estab-
lished old favorites. 
Headliner AC/DC was the icing 

on the birthday cake. Its shows nev-
er fall below a certain level of ex-
citement and expertise and, despite 

touring the U.K. in the spring, the 
band was neither jaded nor uninter-
ested. The reception for opening 
song "Thunderstruck" was more 
than most bands hear in a lifetime 
... and the intensity rose from 
there. Had Donington Park pos-
sessed a roof, either "Whole Lotta 
Rosie" or "Let There Be Rock" 
would have done it more damage 
than Hurricane Bob. 

JEFF CLARK-MEADS 

GARTH BROOKS 
Great Woods, Mansfield, Mass. 

RADIO PROGRAMMERS WHO 
insist that a country station could 
never succeed in the Boston market 
should have seen the wild reception 
Garth Brooks received Aug. 8 when 
he appeared in Massachusetts for 
the first time since his career ex-
ploded in 1989. 
About 5,000 country-starved fans 

(many in striped shirts and hats) 
seemed to know every word of ev-
ery song and—according to one se-
curity guard—were louder than the 
throng at Lollapalooza. 
And those who know the Capitol 

artist only from his soft-country 
hits were thrilled to learn that live 
Brooks is a romping, stomping— 
and somewhat goofy—showman. 
The fun-packed, 100-minute con-

cert borrowed liberally from Jerry 
Lee Lewis, Chuck Berry, Willie Nel-
son, and Julio Iglesias. Brooks 
swung from a rope ladder singing 
Billy Joel's "You May Be Right," 
rambled through the crowd shaking 
hands and kissing cheeks, and 
crooned Dave Loggins' "Please 
Come To Boston." 
Between the schmaltz and the 

shenanigans, Brooks poured his 
soul into "The Dance" and "Unan-
swered Prayers." There was the 
Texas swing of "Two Of A Kind 
Working On A Full House," a jazzy 
"Mr. Blue," the rock-the-rafters 
"Friends In Low Places," and a 
stinging "The Thunder Rolls." 
Brooks also introduced three 

hard-hitting songs from his new al-

bum, "Ropin' The Wind," including 
the rollicking new single, "Rodeo." 

GREG REIT MAN 

MICHAEL BOLTON 
OLETA ADAMS 

James L. Knight Center 
Miami 

MICHAEL BOLTON KICKED off 
his first tour as a headliner with a 
shaky, but generally entertaining, 
concert that certainly enhanced his 
growing reputation as a top singing 
idol. 
Performing amid a seemingly in-

cessant torrent of lusty howls and 
shrieks from the predominantly fe-
male crowd, a nervous-looking Bol-
ton gingerly maneuvered through 
his collection of sing-along smashes 
culled mostly from his last two Co-
lumbia albums, "Soul Survivor" and 
this year's "Time, Love And Tender-
ness." 
Disappointingly, the flame-throw-

ing crooner, who drew a near sell-
out crowd to this 5,000-seat venue, 
played it conservative during his 
July 23 show here, the first of a two-
day stint. Virtually every song he 
performed was a well-known radio 
hit, rendered too faithfully to his ro-
cordings. 
On occasion when a tune was not 

familiar, Bolton would awkwardly 
attach a story that always seemed 
to include an obligatory, self-reas-
suring reference to a superstar 
such as Bob Dylan ("Steel Bars") or 
Barbra Streisand ("We're Not Mak-
ing Love.") 
Bolton is not one for vocal nuance 

or subtlety. The gifted singer/song-
writer often scorched his romantic 
ballads with enough heat to melt a 
polar icecap. Happily, most of Bol-
ton's likable tunes were sufficiently 
sturdy to withstand his raging rasp, 
particularly "Soul Provider" and 
"Time, Love And Tenderness." 
By contrast, Fontana Records' 

engaging songstress Oleta Adams 
graced her embraceable love paeans 
with just the right emotional touch 
as she skipped through a sparkling 

THE BEAT 
(Continued from page 30) 

man Lemmy says the band was 
forced to drop off the "Operation 
Rock'n'Roll" tour after he broke two 
ribs ... Brilliant booking: Supporting 
their new Capitol Records disc 
"Brotherhood," the Doobie Brothers 
played the 51st annual Sturgis Bike 
Rally Aug. 8 in Sturgis, S.D., for a 
crowd of 200,000 ... Deacon Blue 
launches a national promotional tour 
Tuesday (3) in L.A. as "Your Sway-
ing Arms," the first single from the 
Scottish band's new album, "Fellow 
Hoodlums," goes to radio ... Bran-
ford Marsalis performs in what's 
billed as a "sax showdown" with 
Steve Coleman and Five Elements 
in a multinight stand at the Joyce 
Theater in New York, opening Sept. 
11 and produced by Madison Square 
Garden Enterprises ... George Har-
rison opens his first concert tour 
since 1974 in Yokohama, Japan, Dec. 
1 with a band led by longtime col-
league Eric Clapton. No dates be-
yond Japan are planned at present ... 
Golden Music artist and children's 
music performer David Jack is en-
couraging his young fans to bring 

new or used books to shows on his 
current tour, which are then distrib-
uted to needy kids through local liter-
acy agencies—and matched with a 
new Little Golden Book by parent-
company Western Publishing. Jack's 
latest release is "Snuggle Up Cozy." 

TOUR OPENINGS: Transvision 
Vamp, with a new MCA album, "Lit-
tle Magnets Vs. The Bubble Of Bab-
ble," the Paradise, Boston, Thursday 
(5) ... Slcinyard, supporting its Cruz 
Records disc, "1000 Smiling Knuck-
les," the OK Hotel, Seattle, Friday (6) 
Chapterhouse, behind its current 

RCA album, "Whirlpool," the I-
Beam, San Francisco, Friday (6) ... 
Luther Vandross and Sounds Of 
Blackness, Hampton, Va., Sept 11 
. Barry Manilow, San Diego, Sept 

1 2. . His tour includes a three-night 
stand opening the new Paramount 
Theater at Madison Square Garden in 
New York ... David Cassidy, with 
opening comedy act Danny Bona-
duce (seriously!), Hersheypark, Her-
shey, Pa., Sept. 14. 

SIGNINGS: Former A&M act Giant 
to Epic Records ... Simply Red to 
EastWest Records, from Elektra, 
with an album due in the fall... Cir-
cus Of Power to Columbia ... Yng-
wie Malmsteen to Elektra ... The 
San Francisco quartet Sister Double 
Happiness to Reprise, after indie ro-
leases on SST and Sub Pop ... Pia-
nist Kenny Kirkland to GRP Ro-
cords with an album and tour due in 
the fall... The self-described "fanta-
sy robot/rap/ dance group Yo! Bots 
to RCA ... New Zealand's Verlaines 
to Slash Records ... Miami vocalist 
Claire Purcell to PolyGram by Har-
old Shedd ... Sub Pop's Nirvana to 
DGC... XYZ to Capitol... LA. hard-
rockers L7 to Slash ... White Zom-
bie to Geffen ... Webb Wilder to 
Strike Force Artist Management ... 
The Famous Artist Agency with 
Shabba Ranks, Another Bad Cre-
ation, Boyz II Men, Rythm Syndi-
cate, Icy Blu, Jomanda, Lisette Me-
lendez, Pretty In Pink, Dream War-
riors, Daddy Freddy, Loudness, and 
Rhino Bucket. 

45-minute opening set highlighted 
by a tumultuous reading of her re-
cent No. 1 hit, "Get Here." 

JOHN LANNERT 

JUAN GABRIEL 
Sam Houston Coliseum, Houston 

JUAN GABRIEL'S concert at the 
Sam Houston Coliseum July 26 was 
an awesome display of the Latin art-
ist's singing versatility and stage 
showmanship. 
For almost three hours, Gabriel, 

performing in a center-stage setup, 
kept the near-capacity house of fans 
on the edge of their seats as he 
poured through medley after med-
ley of his best songs. Apparently, in 
his 20-year career, Gabriel has 
scored so many hits, he simply can't 
sing them all in their entirety on 
stage. It would certainly take more 
than three hours if he did. 
But from the adrenaline-pumping 

opening medley, which included 
"No Tengo Dinero (I Have No Mon-
ey)," Gabriel danced and pranced 
through his material, charming the 
audience with his dramatic interpre-
tations of his familiar tales of love 
lost, redemption, solitude, and re-
flection. 
All his hits were there, including 

"Costumbres (Customs)," "Quedate 
(Stay)," "No Vale La Pena (It's Not 

Worth It)," "Amor Eterno (Eternal 
Love)," and "Querida (My Love)." 
Without Gabriel's full orchestra and 
choir (he performed with his six-
piece band and three backup sing-
ers), the concert paled beside his 
brilliant live album, "En El Palacio 
De Bellas Artes (At The Palace Of 
Fine Arts)." However, Gabriel more 
than compensated with his emotion-
ally charged, romantic tales, and he 
could do no wrong here. 
He reserved his energy for the 

best stuff: the 20-minute musical so-
journ of "Hasta Que Te Conoci (Un-
til I Met You)," majestically sweep-
ing his hand toward the crowd, in-
tense and focused, singing in a 
confessional tone of dancing on the 
edge of emotional insanity. 
The touching "Amor Eterno 

(Eternal Love)" was another high-
light. Against a background of 
chugging guitarrons, cascading vio-
lins, and melancholy flutes, Gabriel 
flooded this bittersweet interpreta-
tion of lost love with gripping emo-
tion. It was a spine-tingling mo-
ment. 
Afterward, he said simply, "Gra-

cias, por cantar mis canciones 
(Thank you for singing my songs)." 
The house thanked him, too, with 
several rousing standing ovations. 

RAMIRO BURR 
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 BOXSCORE"  BROSSES  

P 10 CONCERT  BOXSCORE"  BROSSES  

ARTIST(S) Venue  ['Me(s) 
Gross  Attendance 
meet Price)  & We FromMor 

tORAPALOOlk 
»IFS ADDICTION 
RO ME i Rif BANSHEES 
LIVING COLOUR 
UT 
MBE INCH RAILS 
RIEBUT111011 SURFERS, 
KRIM' ROWNS BAND 

Lake Fairfax  Aug. 16 
Park 
Fairfax, Va. 

$636.610  21.580 
629.50  sellout 

LOLLIZALOOZA: 
MOPS AOCICT/ON 
MILLE( THE BANSRFIS 
HYING COLOUR 
ICU 
IRME 14(11 RAGS 
111FBORHOLESURFEFO, 
HE M ROW% EOM 

Central Florida  Aug. ZO 
Fairgrounds 
Orlando, Re. 

$613,174  21,505 
$25422  Watt 

Cellar Door Prods. 

PA13.211011 Garden State  Aug. 19-20 
Arts Center 
Holmdel NJ. 

$152,459  11,604 
SH/$17.50  sellout 

in-house 

STING 
SPECK BEAT 

Red Rocks  Aug, 17-18 
Amphitheatre 
Denver 

$407$86  16,460 
625.85/324.75  18,000 

Fey Concert Co. 

. 

THE /MILLE BROMEIM 
REOCCUR 
JACK BRUCE &GINGER 
LIAKM 

Park Hayarkon  Aug. 8 
Tel Aviv, Israel 

- 
5405.000  27.0(0 
(945.675 Israeli  sellout 
shekels) 
115 

1301 Graham 
Presents 

IA MBI 
ALICE 01 CHARS 

Rwerpod  Aug. 25 
Amphitheatre 
Maryland 
Heights, He. 

$392,773  19,763 
123.50/$18.50  sellout 

Contemporary 
Prods. 

YANNALEK 
ALICEINCHAINS 

Coca.Cola Star  Aug. 20 
take 
Amphitheatre 
Burgetts town, 
Pa. 

$357,684  MHO 
$22.50418.50/  see 
$13.50 

PAGE Concerts 
DiGesare-Engler 
P.M. 

PAUL SIMON Jones Beach  Aug. 23 
Thutry 
Wardagh. N.Y. 

mow  10,184 
127.50  sellout 

Ron Dahmer 
Enterprises 

NIEJUDOS 
GAR1118R0013 

New York State  Aug. 22 
Fair Grandstand 
Syracuse, N.Y. 

$278,111  14,642 
170/118  16,896 

in-house 

RANH TRANS 
AIM JACRSON 

Canadian  Aug. 23 
National 
Exhibition 
Grandstand 
Toronto 

$269,8117  12,1110 
(HA M  23.641 
Canadian) 
625.50/123.50/ 
$19.50 

Special Moments 
Cencvt Prods. 
International 

Copyrighted and compiled by Amusement Business, a Publication of BPI Communications, Inc. 
Boxscores should be ubmitted to: Marie Ratliff, Na houle. Phone. (615)-321-4295, Fax. (61 5)-
327-1575. For research information and pricing, ca I Laura Stroh, (615)-321-4254. 
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Country 
SRO Fetes Touring Veterans 
With New Honorary Awards 
NASHVILLE—The Country Mu-  now the Lon Varnell Award in 
sic Assn. recently announced the  recognition of his achievements 
nominees for the SRO (Standing  as one of the nation's top promot-
Room Only) '91 awards for out- ers for more than 40 years. Var-
standing professional achieve-  nell died in February at age 77. 
ment within the country music  The following is a list of final 
touring industry. The awards  nominees: 
ceremony, part of the CMA's  New touring artist: Mark 
SRO '91 entertainment expo, is to  Chesnutt, Vince Gill, Alan Jack-
take place Oct. 5 during a ban-  son, Doug Stone, and Travis 
quet and show at the Stouffer  Tritt. 
Hotel here. Roger Miller is  Touring artist: Alabama, 
scheduled to host the show.  Garth Brooks, the Highwaymen, 
Five nominees were selected in  the Judds, and George Strait. 

each of 10 categories by a panel  Support services company: 
of CMA members that includes  Bandit Lites, Nashville; Florida 
artists, musicians, talent buyers,  Coach, Kissimee, Fla.; Tom Kat's 
promoters, personal managers,  Catering, Nashville; Show Co., 
and agents.  Dallas; Studio Instrument Rent-
The award for road manager of ais, New York. 

the year has been renamed the  Festival/special event: Big 
Jim Hammon Award in honor of  Valley Jamboree, Regina, Sas-
Reba McEntire's road manager  katchewan; Cheyenne Frontier 
who died in a plane crash earlier  Days, Cheyenne, Wyo.; Houston 
this year. The award for talent  Livestock Show & Rodeo, Hous-
buyer/promoter of the year is  (Continued on page 35) 

Capitol N'ville Plans LeDoux Redux 
Re-Issuing 22 American Cowboy Albums 
111 BY EDWARD MORRIS  line prices. 

NASHVILLE—Anticipating a vora-
cious market for the product, Capi-
tol Nashville is re-releasing 22 Chris 
LeDoux albums, all of which will be 
out by the end of October. These al 
bums, originally issued on the Le-
Doux family's American Cowboy la-
bel, are in addition to the singer's 
new Capitol Nashville album, 
"Western Underground." The re-re-
leased albums cover a span of re-
cording activity that reaches back 
to 1972. Most of the songs on the al-
bums are LeDoux's own composi-
tions. 
So far, five reissued titles have 

gone through the CEMA distribu-
tion pipeline. Capitol, which leased 
the masters from American Cowboy 
and used the original artwork, is 
making the albums available in both 
CD and cassette. Except for the last 
two titles in the American Cowboy 
series, the albums were manufac-
tured in cassette and vinyl only. All 
the reissued product will be at mid-

'Hazard' Actor Wopat Returns To Music 
Plus: Tritt Gets The Blues; Baez Gets Wevilleized' 
HOME AGAIN: Tom Wopat's not acting—at least  at a recent Nashville party to celebrate the platinum 
not in the foreseeable future. The amiable and hard-  and gold certifications of his first two albums. Among 
working star of stage and television is making his sec-  those jamming onstage with the guest of honor were 
ond run at establishing a career in country music. And  producer Paul Worley, Tritt co-writers Jill Colucci 
this time, he tells "Scene," he's treating music as his  and Stewart Harris, Kentucky Headhunter Richard 
only job: "Right now, [my acting] has been put on  Young, and Wayne "Animal" Turner from Hank 
hold. We had a long and serious conversation with  Williams Jr.'s band. The Bellaire blues band opened 
[Sony Music/Nashville president] Roy Wunsch, and  for and backed the singer. Fellow performers Aaron 
he feels if we're going to break my act, this is the time  Pippin, Mark Collie, and B.B. Watson cheered from 
to do it.... I agree with him 100%."  the audience. . . . M. David Bell, president of Mega 
Now signed to Sony/    Records & Tapes, says he 

Epic and produced by  has reactivated the label 
Rick Hall, Wopat earlier  on which Sammi Smith, 
recorded for EMI Amen- Sel-
ca/Capitol,  he  Nashville  Apollo, and Marilyn Sel-lars had hits during the 
charted eight singles. '70s. Skip Jackson will 
His most recent stage 
work was a six-month  S C-W e  serve as VP of Nashville operations, while Harvey 
stint in the Tony Award-  Cooper and Richard 
winning New York musi-  Sherman will act, respec-
cal, "City Of Angels." He    tively, as VPs of promo-
has since moved to Nash- tion and sales and mar-
ville. by Edward Morris  keting.... Joan Baez has 
"Too Many Honky Tonks (On My Way Home)," Wo-  been in town cutting tracks for an album for Virgin. 

pat's first Epic single, rose only to No. 46. But he can  She is being produced by Wally Wilson and Kenny 
take some consolation in the fact that Earl Thomas  Greenberg and is using the Neville Brothers' rhythm 
Conley's version of "Shadow Of A Doubt," a song  section. Wilson says the album probably will not be 
Wopat co-wrote, is at a bulleted No. 9 on the country  out until next spring or summer.... Nashville-based 
chart this week. Another of his songs is on the Forest-  Trisha Walker International has put together an 11-
er Sisters' current album. He admits it will take time  show, five-country tour for Emmylou Harris for Sep-
for some people in the industry to rid themselves of  tember.... Through a joint venture with MCA Music, 
the happy-go-lucky Luke Duke image he created in  Little Big Town Music has added songwriters Billy 
the "Dukes Of Hazzard" TV series. "It's partially  Montana and Catesby Jones to its staff. Also newly 
been a problem of convincing the industry here that  on board there: songplugger Stephanie Cox. 
I'm serious about it—that I'm sincere and not going to  ma 
walk away from it. It's something I really want to do.  IMIIARK YOUR CALENDAR: Warner Bros. George 
I think there's a niche for me in the country market."  Fox, who is also Canada's reigning male vocalist of 
Epic will release his album, "Learning To Love," in  the year, will host the 1991 Canadian Country Music 
late October.  Awards show, Sept. 15, in Hamilton, Ontario ... Cow-

boy singer and poet Red Steagall will preside over the 
M AKING THE ROUNDS: If you think Travis Tritt  Cowboy Gathering & Western Swing Festival, Oct. 25-
rocks country music, you should hear him sing the  27, at the Stockyards in Fort Worth, Texas. 
blues. Tritt wailed like a banshee undergoing an audit 

chiseled good looks. 
The remarkable LeDoux success  These breakthroughs introduced 

Capitol is tapping into is made all  other regions of America to the mu-
the more remarkable by the fact  sic that had already become a staple 
that the former rodeo champion has  along the rodeo circuit. Working 
never had significant exposure at  from an office at their home near 
  Nashville, Al and Bonnie LeDoux, 
LeDowc seldom  the singer's parents, built up a dis-

tribution network that included 

receives radio play  feed, tack, and Western wear 
stores, as well as regular record 

  outlets. And even without aid from 
radio. And things don't seem to be  a major label, the LeDoux family 
changing. "This Cowboy's Hat," the  managed to get American Cowboy 
first single from "Western Under-  product into the giant Western Mer-
ground," climbed only to the No. 63  chandiser and Camelot chains. 
slot on the Hot Country Singles &  Al LeDoux estimates that the 
Tracks chart and is now on its way  company had sold more than $4 mil-
back down,  lion worth of albums by the time his 
Although LeDoux and his parents  son signed to Capitol Nashville ear-

had spent years building his name lier this year. Bonnie LeDoux says 
as a singer, he did not become wide-  the company compiled a mailing list 
ly known until Garth Brooks sang  of 14,000 individual record buyers. 
about listening to "a worn-out tape  "We sell all over the world," she 
of Chris LeDoux" in his 1989 hit,  adds. 
"Much Too Young (To Feel This  It was word-of-mouth that led to 
Damn Old)." At about the same  Capitol Nashville's interest in Le 
time, LeDoux released a companion Doux. Joe Mansfield, Capitol Nash' 
video to his American Cowboy sin-  ville's VP of sales and marketing, 
gle, "Riding For A Fall." The video  recalls, "When I was out at the 
got heavy play on Country Music  wholesalers meeting in California 
Television and showcased LeDoux's  (Continued on page 35) 

Krauss, McCoury Cop 8 
IRMA Awards Noms Each 
NASHVILLE—Alison Krauss and  Jesse; "The Singer And The Song-
Del McCoury, the association's top  star," Charlie Waller and Randall 
female and male vocalist in 1990,  Hylton; "Spring Training," John 
are up for eight titles each from the  Starling, Carl Jackson, and the 
International Bluegrass Music  Nash Ramblers. 
Assn, this year. The second annual  Album: "A Dream Come True," 
IBMA awards show will be held  Rhonda Vincent; "Don't Stop The 
Sept. 26 at the Executive Inn in Ow-  Music," McCoury; "I've Got That 
ensboro, Ky. It will be radio-broad-  Old Feeling," Alison Krauss; "Sing-
cast live by satellite to more than 50  ing My Troubles Away," Laurie 
markets in North America and will  Lewis & Grant Street; "Take It 
be taped for worldwide radio distri-  Home," Hot Rise. 
bution.  Song: "Colleen Malone," Hot 
The nominees and their catego-  Rize; "I Feel The Blues Moving In" 

ries are:  and "Trainwreck Of Emotion," 
Entertainer of the year: Alison  McCoury; "I've Got That Old Feel-

Krauss & Union Station; Doyle  ing" and "Steel Rails," Alison 
Lawson; Del McCoury; the Nash-  Krauss. 
ville Bluegrass Band; and the Sel- Instrumental recording: "Nor-
dom Scene.  man Blake & Tony Rice II"; "Simple 
Vocal group: the Johnson Moun-  Pleasures" and "Leaving Cotton-

tain Boys; Alison Krauss & Union  dale," Alison Brown; "Right Hand 
Station; Doyle Lawson & Quicksil-  Man," Tom Adams; "New Market 
ver; the Del McCoury Band; the  Gap," Wyatt Rice. 
Nashville Bluegrass Band.  Instrumental performers, Banjo: 
Instrumental group: Jim & Jesse  Tom Adams; Alison Brown; J.D. 

& the Virginia Boys; Alison Krauss  Crowe; Bill Emerson; Alan 
& Union Station; the Del McCoury  O'Bryant. Bass: Tom Gray; Roy 
Band; the Nashville Bluegrass  Huskey Jr.; Missy Raines; Mark 
Band; the Tony Rice Unit.  Schatz; Marshall Willborn, Dobro: 
Male vocalist: Dudley Connell;  Mike Auldridge, Jerry Douglas, 

McCoury; Tim O'Brien; Alan  Josh Graves, Sally Van Meter; Gene 
O'Bryant; Peter Rowan.  Wooten. Fiddle: Kenny Baker; Glen 
Female vocalist: Martha Adcock;  Duncan; Stuart Duncan; Alison 

Alison Krauss; Laurie Lewis; Lynn  Krauss; Mark O'Connor; Guitar: 
Morris; Rhonda Vincent.  Norman Blake; David Grier; Tony 
Recorded event: "Norman Blake  Rice; Wyatt Rice; Doc Watson. Man-

& Tony Rice II," Norman Blake and  dolin: Sam Bush; Doyle Lawson; 
Tony Rice; "Families Of Tradition,"  Ronnie McCoury; Jesse McReyn-
the Parmleys and the McCourys;  olds; Tim O'Brien. 
"Music Among Friends," Jim & 
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TITLE  ARTIST 
PRODUCER (SONGWRITER)  LABEL E. NUMBER/DISTRIBUTING LABEL 

cassette 
vinyl 
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TITLE  ARTIST 
PRODUCER (SONGWRITER)  LABEL 8 NUMBER/DISTRIBUTING LABEL 

0  5 10 12 

*  *  No. 1 * * 
BRAND NEW MAN • BROOKS & DUNN 
S.HENDRICKS,O.0001410.COOK.R.OUNN,ILBROOKSir e  " .. '  M  ARISTA 2232 

C) 40 45 7 SPEAK OF THE DEVIL  PIRATES OF THE MISSISSIPPI 
1.STROUD,R.ALVES IB.M OIEVEY.RALYES.D.14ATO)  CAPITOL PRO-79783  

41 
. 

35 32 17 THE THUNDER ROLLS  • GARTH BROOKS 
A.REYNOLDS IP.ALGER.G.BROOKSI  (VI CAPITOL 44727 

0  4 5 12 DOWN TO MY LAST TEARDROP • TANYA TUCKER 
'CRUTCHFIELD (P.DAVISI  CAPITOL PRO-79711  

0  48 54 4 TEMPTED  • MARTY STUART 
R.BENNETT,T.8ROWN(PAENNERLEY.M.STUART)  (V) MCA 54145  

3 2 3 18 SMALL TOWN SATURDAY NIGHT • HAL KETCHU M 
A.REYNOLDS.J.ROONEY IRA(.GER.H.DEVITO) (C/ (V/ CURB 46M.76865  e 43 46 5 LIGHT AT THE END OF THE TUNNEL  • B.B. W ATSON 

C.BROOKS,S.ROBERTS (R.FAGAN.A.WILLIAMS.M MILLIAMS)  ICI (CD) IV) BNA 62039-4 ( ) 18 14 14 DOWN AT THE TWIST AND SHOUT  • MARY-CHAPIN CARPENTER 
M.C.CARPENTERAIENNINGS (1.1.C.CARPENTERI  (V) COLUMBIA 38-73838 44 38 35 89 THE MOON OVER GEORGIA  SHENANDOAH 

R.HALL.R.BYRNE ININARMORE(  (V) COLUMBIA 38-73777 C ) 6 11 9 YOUR LOVE IS A MIRACLE  • MARK CHESNUTT 
91.INRIGHT IB.RENNER,M.WRIGHTI  (CD) (V) MCA 50136 

45 41 41 10 IF WE CAN'T DO IT RIGHT  • EDDIE LONDON 
R.ROGERS,W.PETERSON IR.ROGERS.M.WMGHT)  ICI (V) RCA 2821.7 9 17 4 RODEO  GARTH BROOKS 

A.REYNOLOS II-BASTIAN)  CAPITOL PRO-79838 e 49 49 6 SAME OLD STAR  • MCBRIDE & THE RIDE 
T.BROWN.S.PISHELL (1,403RIDE.B.CARTER,R.ELLSWORTFIG.NICHOLSONI  (VI MCA 54125 1 0 11 13 9 SINCE I DON'T HAVE YOU R.GALBRAITH, RLANDIS.R.MILSAP U.ROCIU.BEAULIONT.THE SKI/LINERS)  • RONNIE MILSAP (V) RCA 2808-7 

47 47 42 20 ONE MORE PAYMENT  CLINT BLACK 
1.STROUD ICALACK,H.N(CHOLAS.S.RussELL)  (V) RCA 2819-7 8 1 1 13 YOU KNOW ME BETTER THAN THAT  GEORGE STRAIT 

1.BOWEN.G.STRAIT IT.HASELDEN.ALGRAFIAM)  IV) MCA 54127 

48 46 47 11 TOO MANY HONKY TONKS (ON MY WAY HOME)  TOM W OPAT 
K  B.SHAW.T.BARNES) IC) WI EPIC 34.73862 NE.T.WOPAT) R.HALL (C.PARIIC 0 8 e le • SHADOW OF A R.LANDIS IR.BVIE  DOUBT  • EARL THOMAS CONLEY 

(V) R. 2826-7 e 12 19 10 LEAP OF FAITH 
17 .13ECRETT.T.BROWN IL.CARTWRIGNT)  • LIONEL CART WRIGHT 

00 MCA 54078 

e 54 65 3 WE'RE STRANGERS AGAIN  TAM MY W YNETTE WITH RANDY TRAVIS 
RUNNING (M.HAGGAROL.WILLIAMS)  (C) IV) EPIC 34-73958 

0 15 20 7 WHERE ARE YOU NOW 1.STROU0 (C. EILACK.H.NICHOLAS)  CLINT BLACK (V) RCA 62016-7 

( I) 52 55 7 THE VERY FIRST LASTING LOVE  • SHELBY LYNNE & LES TAYLOR 
1.STROUD (STAYLOR,SWILSON,P.HOLLOWELL)  (VI EPIC 34-73904  

0  18 21 8 
I THOUGHT IT WAS YOU 
°JOHNSON (T.MENSII.G.HARIIIISONI  • DOUG STONE IVY EPIC 34-73895 

e 57 66 3 SHE'S GOT A MAN ON HER MIND  CON WAY T WITTY 
C.TWITTY.O.HENRY IC.WRIGHT,B.SPENCER)  (V) MCA 50186 

13 3 2 16 FA WN' OUT OF LOVE  REBA MCENTIRE 
TOROWN,RAICENTIRELLIMS1  IV) MCA 54108 

C D  NEW' o 

* * * H O T SHOT DEBUT*** 
BROTHERLY LOVE  • KEITH W HITLEY & EARL THOMAS CONLEY 
B.MEVIS.G.FUNOIS U.STEWART,T.NICHOLS)  (VI RCA 62037-7 14 7 4 17 SHE'S IN LOVE WITH THE BOY  • TRISHA YEAR WOOD 

GPUNDIS U.114S1  (V) MCA 54076 

a 20 24 8 MIRROR MIRROR  • DIAMOND RIO 
AA POWELL.T.OUBOIS IELDIPIEROJ  JARIVIRD.M.SANDERS)  (VI  ARISTA 2262 

e 53 58 4 HANG UP THE PHONE EDDIE RABBITT 
R.LANDIS (E.RARBITT)  CAPITOL  PRO -79808   

16 13 12 18 HOPELESSLY YOURS  • LEE GREEN WOOD & SUZY BOGGUSS 
J.CRUTCHF)ELD )C.PUTMAN.A.WHITLEV.O.00010  CAPITOL PRO-79690 

54 51 53 9 ONE SHOT AT A TIME  • CLINTON GREGORY 
R.PENNINGTON (CROIE) (C) (CO) (V/ STEP ONE 430 

0  22 26 8 THE WALK R.SCRUGGS.M.MILLER IMM U RE  • SA WYER BRO WN 
CURB/CAPITOL PRO-79750/CAPITOL 

e 59 62 3. THE GARDEN  • VERN GOSDIN 
B.MONTGOMERY IB.FISCHER,P.WELLERI  (VI COLUMBIA 38-73946 

18 16 6 14 HERE WE ARE  ALABAMA 
1.LEO.LIALEEALARAMA (B.N.CHAPMAN.V.GILLI  IV) RCA 2828-7 

e 61 61 4 LIFE'S TOO LONG (TO LIVE LIKE THIS) • RICKY SKAGGS 
R.SKAGGSAIJACANALLY ID.WILSON,D.COONJJARVIS)  (VI EPIC 34-73947  

C D, 27 30 6 NEW WAY (TO LIGHT UP AN OLD FLAME)  JOE DIFFIE 
BAIONTGOMERTJ.SIATE ILWILSONJ.0IFFIE)  .  (VI EPIC 34-73935 

e 75 _ 2 YOU COULDN'T GET THE PICTURE 
ILLEHNING IC.CARTER(  • GEORGE JONES 

(V) MCA 54187 

20 17 16 12 EVEN NOW  • EXILE 
R.SHARP.T.DUBOIS IR.SHARP,M.BEESONI  (V) ARISTA 2228 

58 58 60 8 LILLIE'S WHITE LIES  • MARTIN DELRAY 
B.MEVIS.N.LARAIN (W.NEP/TON.B.R.REYNOLDS(  (V) ATLANTIC 7.87680 

e 25 27 8 

., 

BALL AND CHAIN 
B.BANNISTER.P.OVERSTREET IP.OVERSTREET.D.SCHLITZI  PAUL OVERSTREET (VI RCA 62012.7 

e 62 63 3 SHE MADE A MEMORY OUT OF ME  • AARON TIPPIN 
E.GORDY JR. (A.TIPPIN)  IV)  RCA  62015  

0  24 25 10 WHOLE LOTTA HOLES  KATHY MATTEA 
A.REYNOLDS 17.VEZNER.D.HENRY)  (V) MERCURY 868 394-7 

60 55 48 16 TO BE WITH YOU -  LARRY BOONE 
S.BUCKINGHAMAIMORGAN 6/PETERS)  (CD) (VI COLUMBIA 38.73813  

13 19 9 
' 
15 HERE'S A QUARTER (CALL SOMEONE WHO CARES)  • TRAVIS TRITT 

G.BROWN (T.TR)TT)  (VI WARNER BROS. 48(6 61 60 57 18 PICTURE ME  • DAVIS DANIEL 
R.FIA MONE (B.R.SHAWAIWILLIAMS)  IC) (VI MERCURY 878 972.4 

24 21 18 14 SILVER AND GOLD  • DOLLY PARTON 
S.BUCKINGFIAM.G.SMITH IC.PERA)NS.G.PERAINS.S.PERAINS)  IV) COLUMBIA 38-73826 

C ) 67 _ 2 FOR CRYING OUT LOUD  • DAVIS DANIEL 
R.HAEPRINE (J.COMPTON,P.W.W000)  (C) (VI MERCURY 868 544.4 

25 14 7 13 LIZA JANE  • VINCE GILL 
TOROWN IV GILL.R.NIELSEN) 00 MCA 54123  63 56 52 18 BLUE MEMORIES  PATTY LOVELESS 

T.BROWN )PAENNERLETA.BROOKS)  (V/ MCA 54075 

26 23 15 19 SOMEWHERE IN MY BROKEN HEART  • BILLY DEAN 
C.HOWARO.T.SHAPIRO IRDEAN.R.LEIGNI  ICI (CD) SDK/CAPITOL 4-94302/CAPITOL 

e 69 75 4 ANGELS ARE HARD TO FIND  HANK WILLIAMS, JR . 
OBECKETT,FLWILLIAMSJR.J.E.NORAIANIN-WILLIAMSJR.1  (VI WARNER/CURB 7.19193/WARNER BROS. 

©  33 37 3 KEEP IT BETWEEN THE LINES  • RICKY VAN SHELTON 
S.BUCIONGHAM IR.SMITH.A.LOUVIN)  M COLUMBIA 38-73956 65 63 73 3 HARD-HEADED MAN  S WEETHEARTS OF THE RODEO 

S.BUCK)NGNAM(W.WALDMAN IA LANDIS.D.SCHLITI)  (VI COLUMBIA 38-73907 

28 26 22 17 DON'T ROCK THE JUKEBOX  • ALAN JACKSON 
S.HENDRICAS.A.STEGALL )AJACKSON.R.LIURRANA.STEGALLI  ICI (CD) (VI ARISTA 8681 66 65 . 68 3 COWBOYS DON'T CRY  DUDE M O WREY 

LLALLISON ASIMON.D.GILMOREARAYMOND)  CAPITOL PRO-79780 e J.BOWEPLOINOWREY 
31 33 9 AS SIMPLE AS THAT  MIKE REID 

S.BUCIONGHAM (M.REID.A.SHAMBLIN(  (V) COLUMBIA 38-73888 67 64 59 9 MAYBE I MEAN YES  • HOLLY DUNN 
H.DUNN,C.WATERS (H.DUNN,C.WATERS.T.SHAPIRO)  '  WARNER BROS. 7-19266 

30 29 29 14 ALL I CAN BE (IS A SWEET MEMORY)  • COLLIN RAYE 
1.FULLER J.HOBBS 01.HOWARDI  (V) EPIC 34-73831 C I NEW> 1 

THIS TIME I HURT HER MORE (THAN SHE LOVES ME)  • NEAL MCCOY 
N.LARKIN IE.T.CONLEY,M.LARK(N)  (VI ATLANTIC 7-87636 

31 28 23 17 LORD HAVE MERCY ON A COUNTRY BOY  DON WILLIAMS 
D.W)LLIAMS.G.FUNO(SIBAICOILL1 IV) RCA 2820-7 69 68 67 .89 IF IT WILL IT WILL  • HANK WILLIAMS, JR. 

B.BECKETT,1-1.WI WAMSJR.J.E.NORLIAN (H.WILL(MAS.JR.)  (V) WARNER/CURB I9352/WARNER BROS. 
( ) 36 38 6 A PICTURE OF ME (WITHOUT YOU)  • LORRIE MO6R20G1AN   

RI MERS IN.WILSON.G.RICHEO  IV) RCA  4-7 e NEW. I WHEN YOU WERE MINE  SHENANDOAH 
R.HALL,R.13YRNE IR.BTRNE.G.NE(.SON)  PO COLUMBIA 38-73957 33 30 28 19 I AM A SIMPLE MAN  • RICKY VAN SHELTON 

8011CAINGHAM PN.ALDRIDGEI  (V) COLUMBIA 38-73780 
. 71 70 70 5 CHANGE MY MIND  • THE OAK RIDGE BOYS 

R.CHANCE9 (AJAIASTERSJ.BLUME)  (VI RCA 620)3-7 34 32 34 11 CALLOUSED HANDS  MARK COLLIE 
T.BROWNOJOHNSON (PALGER.G.LEVINE)  (V) MCA 54079 

72 66 56 12 FRIDAY NIGHTS WOMAN  DEAN DILLON 
ELMEIRS AD)LLONID.DILLON.B.MEVIS,ELCANNON)  (V) ATLANTIC 7-49203 C .) 37 43 5 NOTHING'S CHANGED HERE  , D WIGHT YOAKAM 

PANDERSON (ELYCIARAIAKOSTAS)  IV) REPRISE 7-19256/WARNER BROS. 73  73 64 10 WORKING FOR THE JAPANESE  RAY STEVENS 
R.STEVENS (R.DELACY)  CUREVCAP(TOL PRO-79802/CAPITOL 36 34 31 19 POINT OF LIGHT  • RANDY TRAVIS 

ALEHNING (D.SCH)3TZ.T.SCHUTIER)  IC) (VI WARNER BROS. 19283 
74 72 71 - 10 THIS COWBOY'S HAT  CHRIS LEDOUX 

J.BOWENJORLITCHFIELD (J.BROOKS)  CAPITOL PRO-79782 

( 11), 50 — 2 

* * * P O WE R PICK/AIRPLAY***  • 
SOMEDAY S.HENDRICAS A.STEGALL  AILSONJ.MCBRIDE)  • ALAN JACKSON M ARISTAIAJ C  2335  

c) NEW I HURT ME BAD (IN A REAL GOOD WAY)  • PATTY LOVELESS 
E.GORDYJR.,T.BROWN (13.ALLEN.R.VANHOO  00  MCA  54178   

e 44 50 4 PUT YOURSELF IN MY PLACE  • PAM TILLIS 
P.WORLEY.E.SEAT ICJACKSON.P.TILLISI  (V) ARISTA 8642 0  R cords rnoving p the chart with airplay gains this week. • Videoclip availability. Catalog number is for cassette single, or vinyl if 

is unavailable. (CI Cassette single availabi)ity. (CO) Compact disk single availability. (M)Cassette maxi-single availability. (T) 12-inch 
single availability. (VI 7-)nch vinyl single availability. 0 1991. Billboard/BPI Communications, Inc. 0  39 40 5 ONE LOVE 

HIPSTEIN IC.CARTER,H.EPSTEIN.P.LAMER)  CARLENE CARTER (V) REPRISE 7.19255/WARNER BROS. 

1 I I 5 
MEET IN THE MIDDLE 
10.POWELL.T.DUBOIS IC.HARTPORD.1.70STER.D.PPRIMMERI 

• DIAMOND RIO 
ARISTA 

2 3 3 4 
. 

IN A DIFFERENT LIGHT 
°JOHNSON 03.81CDILL.B.10NES.D.LED 

DOUG STONE  
EPIC 

3 4 2 4 
WE BOTH WALK 
REARMS IT.SHAPIRO.C.WATERS1 

• LORRIE MORGAN  
RCA 

4 2 4 3 
IF THE DEVIL DANCED (IN EMPTY POCKETS) 
BAIONTGOMERY.I.SLATE OLSPOONERAWILLIAMS) 

• JOE DIFFIE 
EPIC 

5 9 7 22 WALK ON FAITH 
S.BUCKINGHAM 11)1.REIDALSHAMBUN) 

• MIKE REID  
COLUMBIA 

6 8 12 8 
DOWN HOME 
1.LEO.L.M.LEE.ALABAMA IR.80WLES.1.LE01 

ALABAMA  
RCA 

7 6 5 5 IF I KNOW ME 
1.BOWEN,G.STRAITIODILLON.P.BELFORD( 

• GEORGE STRAIT  
MCA 

5 7 6 3 ONE OF THOSE THINGS 
P.WORLEY.E.SHEA IRTILLIS.P.OVERSTREET) 

PAM TILLIS  
ARISTA 

9 13 16 36 
FRIENDS IN LO W PLACES 
AREYNOLDS (0.8LACKYVELL.B.LEE( 

GARTH BROOKS  
CAPITOL 

10 5 8 16 
ONLY HERE FOR A LITTLE WHILE 
C.HOWARO.T.SHAPIRO IVAHOLTFIELD.R.LEIGH) 

• BILLY DEAN  
08(4/CAPITOL 

11 10 9 10 
DRIFT OFF TO DREAM 
G.BROWN (T.0 FUTT.HARRISI 

• TRAVIS TRITT  
WARNER BROS. 

12 12 11 6 
CAN I COUNT ON YOU 
TOROWN.S.FISHEL1 ITAICBRIDE.B.CARTER.R.ELLSWORTHI 

• MCBRIDE 8/ THE RIDE 
MCA 

13 22 10 6 
HEROES 
REIANNISTIR.P.OVERSTREET (P.OVERSTREET.C.CLONINGERI 

• PAUL OVERSTREET 
RCA 

RECURRENTS 
14 15 15 14 I'D LOVE YOU ALL OVER AGAIN 

NSTEGALL(S.HENDRICKS I&JACKSONI 
ALAN JACKSON 

ARISTA 
18  _ _  i SHE'S A NATURAL 

S.HENDRICAS IR.CROSBY,R.BOWLES) 
• ROB CROSBY 

ARISTA 

16 14 19 11 TWO  OF A KIND, WORKIN . ON A FULL HOUSE 
A.REYNOLDS (B.BOYD.W.HATNES.D.ROBBINS) 

GARTH BROOKS 
CAPITOL 

17 — 21 21 
DADDY'S COME AROUND 
B.BANN)STER (P.OVERSTREET.D.SCHL(TZ) 

PAUL OVERSTREET 
RCA 

II 17 85 7 ARE YOU LOVIN. ME LIKE I'M LOVIN. YOU 
RAIILSAP.R.GALBRAITH U.CUNNINGHAM,SSTONE) 

RONNIE MILSAP 
RCA 

19 16 23 52 FOREVER AND EVER, AMEN 
B.LEHNING IP.OVERSTREET.D.SCHLITZI 

• RANDY TRAVIS 
WARNER BROS. 

20 — _ 1 TILL I FOUND YOU 
R.BENNETT.T.BROWN (P.NENNERLEY.H.DEVITO) 

MARTY STUART 
MCA 

21 Il 13 8 YOU'RE THE ONE 
P.ANDEASON 03.TOAXAM) 

• DWIGHT YOAKAM 
REPRISE 

22 25 17 22 . 
BROTHER JUKEBOX 
M.WRIGHT IP.CRAPT( 

• MARK CHESNUTT 

MCA 

23 20 22 4 
BLAME IT ON TEXAS 
ALWRIGHT (R.ROGERSAI.WRIGHT) 

MARK CHESNUTT 
MCA 

24 19 — 11 
LOVING BLIND 
ISTROUD (C.BLACA) 

• CLINT BLACK 
RCA ' 

25 23 25 16 
I COULDN'T SEE YOU LEAVIN' 
J.BOWEN.C.TWITTGELHENRY IFLSCAIFE,R.M.BOURRE) 

CON WAY TWITTY 
MCA 

oeCOrreOtsaretltleswhjch hanealwadyappearedc,, the top 75 Singles & Tracks chart for 20 weeks and have dropped 
below the top 20. Commercial availability is not indicated on the recurrent chart. 
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COUNTRY 
SRO FETES TOURING VETS WITH HONORARY AWARDS 
(Continued from page 83) 

ton; Jamboree In The Hills, Wheel-
ing, W.Va.; Volunteer Jam, Nash-
ville. 
Club/theater: Cowboys, Dallas; 

Crazy Horse Steak House, Santa 
Ana, Calif.; Grizzly Rose, Denver; 
Harrah's, Reno, Nev.; Toolies Coun-
try, Phoenix. 
Venue: Busch Gardens, Williams-

burg, Va.; DuQuoin State Fair, Du-
Quoin, Ill.; Grand Ole Opry, Nash-
ville; Starwood Amphitheatre, 
Nashville; Westbury Music Fair, 
Westbury, New York. 
Jim Hammon Award: Bo Bres 

(Lyle Lovett), Rick Crabtree (Ricky 

Van Shelton), David Hill (Sawyer 
Brown), Jim Hammon (Reba McEn-
tire), Al Schlitz (K.T. Oslin). 
Artist manager: Tony Conway, 

Buddy Lee Attractions; Joe Harris, 
Buddy Lee Attractions; Sol Saffian, 
William Morris Agency; Rick Shipp, 
Triad Artists Inc.; Dan Wojcik, En-
tertainment Artists. 
Lon Varnell Award: Don Gattis, 

Houston Livestock Show & Rodeo; 
Joe Gehl, The Gehl Group; Jim Mc-
Cormick, Music Fair Productions; 
George Moffett, Variety Attrac-
tions; Steve Moore, Starwood Am-
phitheatre. 

CAPITOL PLANS LeDOUX REDUX WITH 22 ALBUMS 
(Continued from page 33) 

last fall, Steve Marmaduke [of 
Western Merchandisers] grabbed 
me and said, 'Joe, there's an artist 
who's selling a ton [of records]. You 
guys need to sign him.' I called [la-
bel president Jimmy] Bowen. We 
looked into it. We had a meeting. We 
signed him." 
LeDoux was one of the "New 

Faces" introduced at the Country 
Radio Seminar in March. 
"He [recently] opened for Garth 

Brooks in Dallas at the 'CEMA 
Road Show," Mansfield continues, 
"and he had people standing on the 
table tops—and these were not just 
the Texas and Atlanta guys." 

Jerry Crutchfield, who co-pro-
duced "Western Underground" 
with Bowen, echoes Mansfield's as-
sessment: "The enthusiasm at 
CEMA over this acquisition was 
just incredible." 
Initially, Capitol Nashville intend-

ed to release LeDoux's albums over 
a period of several months. But 
Mansfield says reaction from the re-
cord chains has been so strong that 
the label decided to get the titles out 
as quickly as possible. 
LeDoux's next Capitol single and 

video will be "Working Man's Dol-
lar." 

"Easily One Of The Best Feeling 
Country Albums" 

"If you liked Tritt's 'Country Club' release 
late last year, you'll love this. It's easily 
one of the best feeling country albums in 
a long time. By the time Thu gets done 
with this 10-song set, you can almost see 
the Nashville skyline. He goes from 
honky tonk to broken heart, from ballad 
to beer-hall bustin' as well as anyone. 
Tritt proves he can brawl with the best of 
them. But the real highliet of the album 
is the closer, 'Homesick'. It shows that 
Tritt can rock with the best of them and it 
could be an avenue to wider appeal." 

Bob Protzman 
Peninsula Times Tribune 

TRAVIS  TRITT 
"Country music is the 

soundtrack for the working 
person's life." 
Travis Tritt 

COUNTRY SINGLES A-Z 
PUBLISHERS/ 
PERFORMANCE RIGHTS/ 
SHEET MUSIC 

TITLE (Publisher — Licensin Ong.) Sheet Music Dist. 

30 ALL I CAN BE (IS A SWEET MEMORY) (Sony Tree, 
BM1) HL 

64 ANGELS ARE HARD TO FIND (Baer/bus, BMI) CPP 
29 AS SIMPLE AS THAT (Almo, ASCAP/Brio Blues, 

ASCAP/Hayes Street, ASCAP) CPP 
21 BALL AND CHAIN (Scarlet Moon, BMI/Don Seitz. 

ASCAP/Almo, ASCAP) CLM/CPP 
63 BLUE MEMORIES (Irving, BMI/Littlemarch, BMI) 

CPP 
I BRAND NEW MAN (Sony Tree, AMI/Sony Cross 
Keys, ASCAP) HL 

52 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap, 
BNI/Careers-BMG, BMI) 

34 CALLOUSED HANDS (Bait And Beer. 
ASCAP/Forerunner, ASCAP/Colgems-EM1, ASCAP) 
CLM/V/BM 

71 CHANGE In MIND (Bull's Creek, BMI/Zomba, 
ASCAP) 

EiG COWBOYS DON'T CRY (tirn's Allisongs, 
BMI/Tapadero, BMI/Merit, ASCAP) 

28 DONT ROCK THE JUKEBOX (Matte Roth, 
ASCAP/Seventh Son, ASCAP/Tom Collins, 
BMI/Murrah, BMI) CPP/WBM 

4 DOWN AT THE TWIST AND SHOUT (EMI April, 
ASCAP/Getarealjob, ASCAP) HL 

2 DOWN TO MY LAST TEARDROP (Paul & Jonathan, 
BM1) 

20 EVEN NOW (With Any Luck, BMI/Sleepy Time, 
ASCAP) 

13 FA WN' OUT OF LOVE (Paul Craft, BMI) CPP 
62 FOR CRYING OUT LOUD (Ivan lames, ASCAP) 
72 FRIDAY NIGHTS WOMAN (Jessie Jo, BMI/Music 

Corp. 01 America, BMI/MCA, ASCAP/Haven Harbor, 
ASCAP/Buddy Cannon, ASCAP/Pri, ASCAP) HL 

55 THE GARDEN (Bobby Escher, ASCAP/Hookem, 
ASCAP/Young World, BMI/Hookit, BMI) 

53 HANG UP THE PHONE (E(die Rabbitt, 8511) 
65 HARD-HEADED MAN (Warner-Tamerlane, BMI/Shiny 

Penny, BMI/Don Schlite ASCAP/Almo, ASCAP) 
23 HERE'S A QUARTER (CALL SOMEONE WHO CARES) 

(Sony Tree, BMI/Post Oak, BMI) HL 
18 HERE WE ARE (Warner Chappell, ASCAP/Macy Place, 

ASCAP/Benefit, BNI) WBM 
16 HOPELESSLY YOURS (Sony Tree, BMI/Sony Cross 

Keys, ASCAP) HL 
75 HURT ME BAD (IN A REAL GOOD WAY) 
33 I AM A SIMPLE MAN (Rick Hall, ASCAP) 
69 IF IT WILL IT WILL (Bocephus, AMI) CPP 
15 IF WE CANT' DO IT RIGHT (Maypop, 

NI/Blackwood, BMI/Wrightchild, BMI) WIN 
12 I THOUGHT IT WAS YOU (Sony Cross Keys, 

ASCAP/Miss Dot, ASCAP/Warner-Tamerlane, 
BMI/Patrick Joseph, BMI) HL/WBM 

27 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillie 
1351I) HL 

10 LEAP OF FAITH (Warner-Tamer)ane, BMI/Long Run, 
BM)) WBM 

56 LIFE'S TOO LONG (TO LIVE LIKE THIS) (Sony Cross 
Keys, ASCAP/Inspector Barlow, ASCAP/Bug, 
ASCAP/Sony Tree, BMI) HL 

13 LIGHT AT THE END OF THE TUNNEL (0) Music, 
ASCAP/Sony Cross Keys, ASCAP) HL 

58 LILLIE'S WHITE LIES (Mighty Nice, BMI/Add-in, 
BMI/Sir Claxton, BMI) 

25 LIZA JANE (Benefit, BMI/Englishtowne, 13511) WBM 
31 LORD HAVE MERCY ON A COUNTRY BOY (Polygram, 

ASCAP/Ranger Bob, ASCAP) HL 
67 MAYBE I MEAN YES (Careers-BMG, BMI/South 

Heart, BMI/Edge O' Woods, ASCAP/Kinetic Diamond, 
ASCAP/Moline Valley, ASCAP) CPP/HL 

15 MIRROR MIRROR (Little Big Town, BMI/American 
Made, BMI/Alabarna Band, ASCAP/MCA, ASCAP) 
HLAVBM 

41 THE MOON OVER GEORGIA (Fame, BMI) 
19 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba, 

ASCAP/Forest Hills, BMI) CPP 
35 NOTHING'S CHANGED HERE (Coal Dust West, 

BMI/Songs Of PolyGram, AMU HI, 
39 ONE LOVE (Carlooney Tunes, ASCAP/Chrysalis, 

ASCAP/Colgems-EMI, ASCAP/He-Dog, ASCAP/Tveyla 
Dent, ASCAP/Larnek, BMI/Laughing Dogs, BMI) CLM 

47 ONE MORE PAYMENT (Howlin' Hits, ASCAP/Red 
Brans,  CPP 

54 ONE SHOT ATA TIME (Titis, ASCAP) 
61 PICTURE ME (Nickel Nugget, BMI/VIB, 

ASCAP/Bamatuck, ASCAP) WBM 
32 A PICTURE OF ME (WITHOUT YOU) (Al Gallico, 

BMI/Algee, BMI) CPP 
36 POINT OF LIGHT (Don Schlite ASCAP/EMI 

Blackwood, BMI/Bethlehem, BMI/Almo, ASCAP) 
CPP/WBM 

38 PUT YOURSELF IN MY PLACE (Polygram, 
ASCAP/Amanda-Lin, AS(AP/Sony Tree, BMI) HL 

6 RODEO (Rio Bravo, 8511) 
16 SAME OLD STAR (Violet Crown, BM1/8Iame, 

BMI/Sony Cross Keys, ASCAP/CMI, ASCAP) HL/CPP 
9 SHADOW OF A DOUBT (Fame, BMI/Bobworld, 
BMI/Rick Hall, ASCAP) 

59 SHE MADE A MEMORY OUT OF ME (Acuff-Rose, 
BMI) 

51 SHE'S GOTA MAN ON HER MIND (David 'N' Will. 
ASCAP/WS, AS(AP/Two Sons, ASCAP) 

11 SHE'S IN LOVE WITH THE BOY (Warner.Elektra-
Asylum, BMI/Rites Of Passage, 13511) cimmem 

21 SILVER AND GOLD (Brick Hit, BMI) CPP 
7 SINCE I DONT HAVE YOU (Bonnyview, 
ASCAP/Southern, ASCAP) CPP 

3 SMALL TOWN SATURDAY NIGHT (Bait And Beer, 
ASCAP/Forerunner, ASCAP/Little Nemo, BMI/Bug, 
ASCAP) CLM 

37 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son, 
ASCAP/EMI April, ASCAP) 

26 SOMEWHERE IN MY BROKEN HEART (EMI 
Blackwood, BMI/E511 April, ASCAP/Uon Hearted, 

COUNTRY 
********** 

CORM 
by Lynn Shults 

NO. 1 BELONGS TO BROOKS & DUNN: After several years of frustra-
tion as solo artists, it took just 12 weeks for this dynamic duo's initial re-
lease, "Brand New Man," to find its way to the top of the chart. Kix 
Brooks and Ronnie Dunn are the fourth debut act to reach No. 1 in 1991 
on a first release. The single track has overpowered all competition in the 
past four weeks by soaring from No. 16 to No. 10 to No. 5 to No. 1. The 
album, also called "Brand New Man," debuted on last week's Top Country 
Albums chart and this week moves from No. 40 to No. 32. The sound of 
Brooks & Dunn is a mixture of Brooks' Louisiana Cajun-boogie influence 
and Dunn's mastery of the Oklahoma dancehall sound. Their live perfor-
mance is a high-energy combination of Brooks' and Dunn's colorful cultur-
al roots. 

INSIDE THE TOP 10: Tanya Tucker's "Down To My Last Teardrop" 
eases from No. 4 to No. 2. Whether Tucker can dislodge Brooks & Dunn 
from the top slot remains to be seen. However, strong challenges are being 
readied by Mary-Chapin Carpenter's "Down At The Twist And Shout," 
which leaps from No. 10 to No. 4; Ronnie Milsap's "Since I Don't Have 
You" (11-7); and Garth Brooks' "Rodeo," which moves from No. 9 to No. 6 
in its fourth week on the chart. A "backward bullet" occurs this week as 
Earl Thomas Conley's "Shadow Of A Doubt" (8-9) gains sufficient ground 
to merit a bullet but is overtaken by more active tracks. 

WHATS HOT: Alan Jackson's "Someday" explodes from No. 50 to No. 
37; Ricky Van Shelton's "Keep It Between The Lines" nudges forward 
from No. 33 to No. 27; "I Thought It Was You" by Doug Stone leaps from 
No. 18 to No. 12; Mark Chesnutt's "Your Leve Is A Miracle" moves from 
No. 6 to No. 5; and Clint Black's "Where Are You Now" jumps from No. 
15 to No. 11. 

FROM THE ALBUMS CHART: Doug Stone's "I Thought It Was You" is 
the week's most active album, jetting from No. 23 to No. 15; Travis Tritt's 
"It's All About To Change" climbs from No. 3 to No. 2, pushing Trisha 
Yearwood from No. 2 to No. 3; Kathy Mattea's "A Collection Of Hits" 
surges from No. 45 to No. 31; Tanya Tucker continues on a roll as "What 
Do I Do With Me" pushes from No. 10 to No. 9; and Mary-Chapin Carpen-
ter's "Shooting Straight In The Dark" dances from No. 34 to No. 23. 

NEW STATIONS ADDED: Eight stations have been added to the BDS 
monitoring system, bringing the total number of stations being monitored 
to 110. Those stations added to the panel are WKCQ Saginaw, Mich.; 
WKMF Flint, Mich.; WVLK Lexington, Ky.; KRMD Shreveport, La.; 
WYYD Roanoke, Va.; WKKO Toledo, Ohio; WPOR Portland, Maine, and 
WJLW Green Bay, Wis. 

COMMENTS: Unusual occurrences are evident with each week's chart as 
both BDS and SouncLScan continue to expand. The most noticeable oddity 
this week has to do with albums charting that have had only limited radio 
airplay. The market penetration of TNN and CMT is a force greater than 
one might think. TNN now reaches more than 50 million viewers, while 
CMT's rapidly expanding audience is projected to be 20 million by the end 
of 1991. The television audience, once deemed passive, is now proving to be 
active. The latest example of viewer response is Marty Brown's album 
"High And Dry," which debuts on the Top Country Albums chart at No. 73. 
Brown has yet to have a "career record," but he has approached the mar-
ketplace aggressively via CMT and appearances on TNN's "Video Morn-
ing," "Video PM," "Nashville Now," and "Crook & Chase." Brown re-
ceived a bonus when CBS-TV chose him for a new-artist segment on the 
prime-time "48 Hours" series. Stories such as this all point to a new era of 
career development Times are a changin'. 

ASCAP) HL 
40 SPEAK OF THE DEVIL (Great Cumberland, 

BMI/Flawlactor, BMI/Bear & SIll, BMI) CPP 
12 TEMPTED (Irving, ASCAP/LaIllemarch, BIM/Songs 01 

PolyGram, BMI) CPP/HL 
71 THIS COWBOY'S HAT (Warnex-Ekktra.Asylum, 

BMI/Broolis Bros, BMIrylalsey Bros., BMI) WBM 
68 THIS TIME I HURT HER MORE (THAN SHE LOVES 

ME) (Zomba, ASCAP/Blue Moon, ASCAP) 
11 THE THUNDER ROLLS (Bad And Beer, 

ASCAP/Forerunner, ASCAP/Major Bob, ASCAP) 
CLM/CPP 

60 TO BE WITH YOU (Silverline, ASCAP) 
48 TOO MANY HONKY TONKS (ON MY WAY ROME) 

(Butputter, BMI/Ben Shaw, ASCAP/Edge O' Woods, 
ASCAP/Tommy Barnes. ASCAP) CPP 

50 THE VERY FIRST LASTING LOVE (Les Taylor. 
BMI/Willesden, EMI/Zomba, ASCAP/T5n11 On The 
ASCAP) 

17 THE WALK (Zoo II, ASCAP) 
49 WE'RE STRANGERS AGAIN (Shade Tree, BMI/Mumc 

Of The World, BMI) HL 
70 WHEN YOU WERE MINE (Fame. BMI/Wamer-

Tamerlane, BIM) 
11 WHERE ARE YOU NOW (How1M* Hits, ASCAP) CPP 
n WHOLE EO M HOLES (Sheddhouse, 

ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP) 
HL 

73 WORKING FOR THE JAPANESE (Paul Craft, BMI) 
57 YOU COULDN'T GET THE PICTURE (Rainhil(, 8M1) 
8 YOU KNOW ME BETTER THAN THAT (Millhouse, 
BMI/Sheddhouse, ASCAP) HL 

5 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EMI 
Buckwood, BNI/Wrightchild, BMI) CFF/WBM 
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GARTH BROOKS•" CAPITOL 93866.19 98)  39 weeks el No. I  NO FENCES 1 

39 4 CHRIS LEDOUX CAPITOL 96499.19.981  WESTERN UNDERGROUND 

41 39 40 16 LEE GREENWOOD CAPITOL 95541.19.98)  A PERFECT 10 38 0  3 3 13 TRAVIS TRI17 • WARNER BROS. 4.26589.(9.98)  IT'S ALL ABOUT TO CHANGE 2 
42 41 38 65 SHENANDOAH COLUMBIA 45490/SONY (8.98 E0)  EXTRA MILE 11 3 2 2 8 TRISHA YEARWOOD MCA 10297. (9.98)  TRISHA YEARWOOD 2 
43 42 42 41 K.T. OSLIN • RCA 52365.19.98)  LOVE IN A SMALLTOWN 5 4 4 5 14 RICKY VAN SHELTON • COLUMBIA 46855'/SONY (9.98 MI  BACKROADS 3 

5 5 6 15 ALAN JACKSON • ARISTA seep 19.98)  DON'T ROCK THE JUKEBOX 2 
44 43 41 84 RICKY VAN SHELTON • COLUMBIA 45250 /saw 18.98 EQ)  RVS III 1 

6 6 4 121 GARTH BROOKS• T CAPITOL 90897.19.981  GARTH BROOKS 2 
( D 52 52 10 VERN GOSDIN COLUMBIA 470519SONT (9.98)  OUT OF MY HEART 45 

7 7 8 42 CLINT BLACK • RCA 523721998)  PUT YOURSELF IN MY SHOES 1 
46 48 - 2 LIONEL CARTWRIGHT mu 10.802. 19.98)  CHASIN' THE SUN 46 

8 8 7 50 REBA MCENTIRE• MCA 1001619.98)  RUMOR HAS IT 2 
47 49 45 49 RANDY TRAVIS • WARNER BROS. 26310.19.98)  HEROES AND FRIENDS 1 

C;) 10 10 8 TANYA TUCKER C/WITOL 95562. (9.981  WHAT DO IDO WITH ME 9 
48 44 43 84 DAN SEALS CAPITOL 4830814 .98)  THE  BEST  7 

10 9 9 23 DOLLY PARTON • COLUMBIA 46882,306P119.981  EAGLE WHEN SHE FLIES 1 
49 46 36 8 WAYLON & WILLIE EPIC 47462./SONT 19981  CLEAN SHIRT 28 

11 11 II 22 GEORGE STRAIT • MCA 10204. (9.ge)  CHILL OF AN EARLY FALL 4 
50 47 46 23 RONNIE MILSAP RCA 2375. 19.98)  BACK TO THE GRINDSTONE 24 

12 12 12 19 LORRIE MORGAN RCA 30210-4.19.981  SOMETHING IN RED 12 51 51 47 30 PAUL OVERSTREET RCA  2459 . (998)  HEROES  17 

13 13 13 13 DIAMOND RIO ARISTA 8673.19981  DIAMOND RIO 13 0  58 - 2 HAL KETCHUM CURB 77450.1998)  PAST THE POINT OF RESCUE 52 

14 15 16 121 CLINT BLACK • FICA sAAA am  KILLIN' TIME I 53 50 48 116 LORRIE MORGAN • RCA 95941998)  LEAVE THE LIGHT ON 6 e 23 - 2 DOUG STONE EPIC 473571SONY 19981  I THOUGHT IT WAS YOU 15 54 57 51 100 REBA MCENTIRE • mca 8034.18.981  REBA LIVE 2 
16 16 17 76 TRAVIS TR1TT • WARNER BROS. 26094.19.98)  COUNTRY CLUB 3 55 60 50 5 THE NITTY GRITTY DIRT BAND CAPITOL 93128. (12.981  LIVE TWO FIVE 50 
17 14 14 77 ALAN JACKSON • ARLSTA 862318.981  HERE IN THE REAL WORLD 4 56 54 54 99 RANDY TRAVIS • WARNER BROS. 2598819.98)  NO HOLDIN' BACK 1 
0  24 26 159 THE JUDDS• ROVCUR618-318/RCA19.913)  GREATEST HITS 1 57 61 60 8 MARTIN DELRAY ATLANTIC 82176. (9.98)  GET RHYTHM 57 
19 18 21 24 VINCE GILL • MCA 10140.19.98)  POCKET FULL OF GOLD 5 58 53 61 10 HIGHWAY 101 WARNER BROS. 4-26588. (9.98)  BING BANG BOOM 36 
20 17 18 20 THE KENTUCKY HEADHUNTERS • MERCURY 848 054'19.98) ELECTRIC BARNYARD 3 59  56 45 45  HANK WILLIAMS, JR. 

WARNER/CURB 264539WARNER BROS. 19.981  AMERICA (THE WAY I SEE ITI 11 
21 22 20 49 THE JUDOS • CURB/RCA 520709RCA 19.98)  LOVE CAN BUILD A BRIDGE 5 60 55 53 6 EARL THOMAS CONLEY RCA 3116.19.981  YOURS TRULY 53 
22 19 19 65 ALABAMA • RCA 52108.19.981  PASS IT ON DOWN 3 

61 62 58 17 CHARLIE DANIELS EPIC 46835./SONT 19.981  RENEGADE 25 0 34 37 45 CMOALore-,C C,P,IN.C.AR.P.,E.N.T,ER 
SHOOTING STRAIGHT IN THE DARK 22 (1) 69 72 126 K.T. OSLIN • RCA 8369 19.981 THIS WOMAN  2 

24 27 25 95 THE KENTUCKY HEADHUNTERS • 
MERCURY 838 74418.98 ES)  PICKIN' ON NASHVILLE 2 63 59 55 66 GEORGE STRAIT • MCA 6415 (9.98)  LIVIN' IT UP 1 

25 25 22 18 HANK WILLIAMS, JR. WARNER/CURS 265369WARNER BROS. (9.981  PURE HANK 8 64 63 59 30 MARTY STUART MCA 10106.19.98)  TEMPTED 20 
26 26 23 30 AARON TIPPIN RCA 2374.(9.98)  YOU'VE GOT TO STAND FOR SOMETHING 23 65 71 66 46 JOE DIFFIE EPIC 460479SONY (8.98 ES)  A THOUSAND WINDING ROADS 23 
27 20 24 56 PIRATES OF THE MISSISSIPPI 

CAPITOL 94389.19.981  PIRATES OF THE MISSISSIPPI 12 66 66 57 55 TEXAS TORNADOS REPRISE 26251./WARTIER BROS. 19.98)  TEXAS TORNADOS 25 
28 21 15 21 BILLY DEAN SBA 943021CAPITOL 19.981  YOUNG MAN . 12 67 64 62 4 RAY STEVENS CURB/CAPITOL 95814'/CAPITOL (9.98)  #1 WITH A BULLET 60 
29 28 27 46 MARK CHESNUTT MCA 10032.19.981  TOO COLD AT HOME 12 68 68 56 54 TANYA TUCKER CAPITOL 91821. P3.981  TENNESSEE WOMAN 18 
30 31 30 22 KATHY MATTEA MERCURY 846 975.19.981  TIME PASSES BY 9 69 67 69 4 EXILE ARISTA 8675.19.98)  JUSTICE 66 
( D 45 44 52 KATHY MATTEA • MERCURY 842 330.18.98 E01  A COLLECTION OF HITS 8 70 65 64 29 PAM TILL'S ARISTA 8642.18.98)  PUT YOURSELF IN MY PLACE 34 e 40 - 2 BROOKS & DUNN ARISTA 12869. 19.98)  BRAND NEW MAN 32 71 70 67 49 SAWYER BROWN CURB/CAPITOL 94259./CAPITOL 19.98)  GREATEST HITS 26 
33 32 32 87 VINCE GILL • PACA 4232(18.98)  WHEN I CALL YOUR NAME 2 e RE-ENTRY 97 

KATHY MATTEA • 
MERCURY 836 950. (8.98 E0(  WILLOW IN THE WIND 6 34 33 35 29 SAWYER BROWN CURBICAPITOL 94260./CAPITOL 1998)  BUICK 26 

35 29 29 54 KEITH WHITLEY • RCA 5227P (9.98)  GREATEST HITS 5 
e NEW  1 MARTY BROWN MCA 10330. (p.m  HIGH AND DRY 73 

36 30 28 73 DOUG STONE EPIC 453039SONT 03.98 EQ)  DOUG STONE 12 
74 73 73 4 DAVIS DANIEL MERCURY 848 29P (2.8a)  FIGHTING FIRE WITH FIRE 71 

37 35 31 42 DWIGHT YOAKAM REPRISE 263449WARNER mos. 19.98)  IF THERE WAS A WAY 7 
75 75 71 74 RESTLESS HEART • RCA 996119.98)  FAST MOVIN' TRAIN 6 

38 37 33 17 MCBRIDE & THE RIDE MCA 42343. (9.98)  BURNIN' UP THE ROAD 27 (1) Albums w th the greatest salm gains this week. • Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. 
• RIM certific tion for salm of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available 
oieni.cirjetttedaonnal.,C L.:11sistetrpisrikc.ind.icraelmonzeinc e, roumna wvahiolableiSno nste,c01 %rice,. is lo. cas...,,sele,ae LP:..,E....qtalent a (inia dbyE.,9), for 

I-------- -------
39 38 34 5 HOLLY DUNN WARNER BROS. 4-26630. (9.98)  MILESTONES, GREATEST HITS 25 
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PATSY CLINE • T MCA (2 (8 98) 

ANNE MURRAY • CAPITOL 46058.17.98)  GREATEST HITS 

THE CHARLIE DANIELS BAND • EPIC 387959SONY (6.98 COI  A DECADE OF HITS 

RANDY TRAVIS •T WARNER BROS. 25568 (8.98)  ALWAYS & FOREVER 

GEORGE STRAIT • mra 42035.18.981  GREATEST HITS, VOL. 2 

GEORGE STRAIT • mea 556718.98)  GEORGE STRAIT'S GREATEST HITS 

THE JUDOS RCA 2278.4. 13.981  COLLECTOR'S SERIES 

KENNY ROGERS • ilemer 5112/CAPITOL 19.981  TWENTY GREATEST HITS 

ALABAMA A RCA AHL1-493918.98)  ROLL ON 

VINCE GILL RCA 9814-49.(4.98)  BEST OF VINCE GILL 

THE JUDOS A RCA/CURB 5916.1/RCA 18.981  HEARTLAND 

GEORGE STRAIT A MCA m11018.98)  IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

ALABAMA • T RCA 7170 (8.981 

TITLE 

16 WEE . at No. I  GREATEST HITS 

GREATEST HITS 
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14 13 DOLLY PARTON • RCA 4422 16.981 

HANK WILLIAMS, JR. A WARNER/CURB 60193AVARNER B905.19.98)  GREATEST HITS 

REBA MCENTIRE • MCA 6294 19.98)  SWEET SIXTEEN 

ALABAMA A " RCA ANL1.4229 18.98)  MOUNTAIN MUSIC 

REBA MCENTIRE • men 278918.98)  GREATEST HITS 

RONNIE MILSAP • T RCA AAL I-377218.98)  GREATEST HITS 

GEORGE STRAIT • MCA 5913 18.98)  OCEAN FRONT PROPERTY 

WAYLON JENNINGS • T RCA 8111.1.3378 03.98)  GREATEST HITS 

THE JUDDS A RCNCUREL AFILI-5319/RCA (3.98)  WHY NOT ME 

GEORGE JONES EPIC 407769SONT 19.98)  SUPER HITS 

RONNIE MILSAP A RCA Al11.1-542518.98)  GREATEST HITS VOL. 2 

K.T. OSLIN A RCA 5924 )8.98) 

GREATEST HITS 14 
15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

14 

20 

18 

16 

22 

21 

23 

17 

24 

80'S LADIES 

13 

14 

14 

16 

6 

15 

13 

14 

6 

3 

1 

Catalog albums me older titlm which are registering significant sales. 0 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc. 

36 
BILLBOARD SEPTEMBER 7, 1991 
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Retail 

A Visit From Robbie. EMI recording artist Robbie Nevil, center, chats with CD 
One-Stop president Alan Meltzer, left, and VP Ron Nicks during a recent visit in 
support of his third album, "Day 1," and lead single, "Just Like You." 

Abbey Road Maps City 1-Stop Plans 
Aims To Boost Urban/Latin Biz Via Buy 
Z BY EARL PAIGE 

LOS ANGELES—While some sug-
gest that Abbey Road Distribution's 
acquisition of City 1-Stop will cata-
pult the Santa Ana, Calif.-based sub-
wholesaler into the ranks of the na-
tional one-stops like Bassin Distribu-
tors, CD One-Stop, or Universal One 
Stop, the company's president, Bruce 
Ogilvie, is making no such boasts. 
The immediate goal, Ogilvie says, 

is to integrate the main company 
with what will be a new branch not 
far from City 1-Stop's historical site 

on Alameda, south of downtown Los 
Angeles. The new shop was set to 
open Sept. 3 as Abbey Road LA. 
If Ogilvie can retain all of City 

1-Stop's business, the combined oper-
ation will generate annual revenues 
of more than $60 million, Ogilvie said 
at the time of the acquisition. 
With that move, Abbey Road Dis-

tribution hopes to better serve the 
burgeoning urban and Latin account 
base both locally and on a much 
broader scale. 
Observers are saying that a stron-

ger, urban-linked Abbey Road will 

BARD Stages Comeback With New ILK. Chart Role 
• BY JEFF CLARK-MEADS 

LONDON—Last year, BARD, the 
British Assn. of Record Dealers, was 
forced to address the original bard's 
most famous question: To be, or not 
to be. 
Though the organization—the 

U.K.'s only effective trade body for 
music retailers—is now enjoying a 
new lease of life, 20 months ago its 
very existence was in question. 
After initial enthusiasm surround-

ing its founding in the summer of 
1988, BARD later discovered that a 
lack of direction and its inability to at-
tract large numbers of independent 
dealers were forces capable of tear-
ing it apart. 
By the end of 1989, the national re-

tail chains holding it together were 
considering going their separate 
ways. Indeed, Our Price, the U.K.'s 
biggest music retail chain with about 
300 stores, actually left the organiza-
tion only to rejoin six months later af-
ter a wholesale change in the compa-
ny's management. 

CHART SPONSORSHIP 
That situation, though, is a far cry 
from the focused and energized 
BARD operation today. The reason 
for the turnaround is the restructur-
ing of the U.K.'s record charts, a ven-

ture in which the retailers now have a 
say for the first time. Three represen-
tatives from BARD now sit on the 
chart supervisory committee and, 
along with three record company 
managing directors, oversee the pro-
duction of the official industry 
charts. Further, because of BARD's 
agreement with the company that 
commissions and markets the data, 
Chart Information Network, the re-
toilers will benefit from any income 
from chart sponsorship. 
Such a bonus was far from the 

minds of BARD's founders three 
years ago. Steve Smith, then director 
of European operations for Tower 
and the body's founding chairman, 
describes the initial moves and moti-
vations. 
"When Tower opened in the U.K. 

in '86, [Tower owner] Russ Solomon 
was president of [the National Assn. 
of Recording Merchandisers] and he 
was surprised that there wasn't a 
similar organization in the U.K. 
"Frank Hennessey, then chairman 

of NARM, and Russ came over to 
talk in a series of exploratory meet-
ings at Tower, where we had Andy 
Gray from Andy's Records, David 
Clipsham from Our Price, Mike Som-
mers from Woolworth's, Johnny Few-
ings from Virgin, Ray Laren from 
Lightning, and Stuart McAllister 

from HMV. Afterward, some people 
were still not convinced as to what 
this body could achieve." 
Notwithstanding those reserva-

tions, the structure of the organiza-
tion was put together in two or three 
months, Smith says, and by the time 
of its official launch all the U.K.'s big 
multiples were on board. 

CREATING 'A BETTER INDUSTRY' 
Smith continues, "Our aims when 

we set out were to try to create a bet-
ter industry. Whenever there was an 
official function, the retailers were 
being represented by the manufac-
turers through the British Phono-
graphic Industry; we needed our own 
representation. We also needed to get 
the point of view of the retailers 
across to the manufacturers." 
The BPI publicly welcomed 

BARD's observations and recommen-
dations but listened with varying de-
grees of receptiveness to the organi-
zation's suggestions about packag-
ing, the introduction of cassette 
singles, and opportunities for generic 
marketing. However, the two bodies 
were and are united in wanting to in-
crease the music market. 

LACK OF INDIE SUPPORT 
That early unanimity of purpose 

with the BPI left BARD with an op-

portunity to ponder a pressing inter-
nal difficulty: how to attract more in-
dependent dealers. Many mom-and-
pop stores saw BARD as a club for 
the big boys and felt it had nothing to 
offer them. Their perceptions were 
changed somewhat, though, when 
Gray, the U.K.'s biggest indie, was 
elected to succeed Smith as chair-
man. They knew that the 14-store 
Andy's Records had been built by 
Gray and his brother, Billy, from a 
market stall and they empathized 
with his family-management ethic. 
Personal empathy was not, howev-

er, powerful enough to overcome the 
independents' suspicions and the fact 
that they simply did not have the time 
to become involved in relatively ge-
neric lobbying. Gray says, "What a 
one-off retailer wants most is free 
goods from reps and larger dis-
counts, which is something BARD 
just can't negotiate for them. But, if 
BARD can take a stand on issues 
that affect everybody—big or 
small—then there are benefits in that 
for the one-off. But I appreciate 
these things don't happen overnight 
and, in the meantime, the indepen-
dents still have a living to earn." 

THE TURNING POINT 
Gray's most significant achieve-

(Continued on page 46) 

heighten one-stop competition in 
Southern California. At present, 
there are three other large players in 
that market Pacific Coast One-Stop 
in Chatsworth; Norwalk Records in 
Anaheim; and Valley Record Distrib-
utors in Woodland, near Sacramento. 
Moreover, Justin Record Distribu-

tors, an Atlanta firm that lost out in 
its bid to buy City 1-Stop, is still in-
tent on opening some type of opera-
tion here. 
Ogilvie says Abbey Road will capi-

talize on City 1-Stop's black and Latin 
business by pursuing accounts that 
specialize in those product lines. 
As part of the strategy to expand 

in those areas, Ogilvie has retained 
Sam Ginsburg—who received many 
accolades during Show Industries' 
annual convention (Billboard, Aug. 
24)—as GM of Abbey Road L.A. 
Also, Abbey Road will continue to 
hold City 1-Stop's Black Music Day, 
built by Ginsburg into something re-
sembling a national event. 
City 1-Stop seemed stronger than it 

really was in urban music, says one 
label representative, because of Gins-
burg's energy and promotion savvy. 
But since both arms of Show Indus-
tries were stocked from the same in-
ventory, the one-stop operation often 
took a back seat to the Music Plus 
chain, sources say. 
For instance, Show Industries' in-

ventory was weighted toward the 
chain, observers say. "Music Plus 
doesn't have that many stores in ur-
ban or Latin neighborhoods for City 
1-Stop to have sufficient breadth or 
even depth of inventory in that prod-
uct line," Ogilvie says. Conversely, 
pop was over-represented in Show In-
dustries' inventory, he adds. 
As a result of the inventory imbal-

ance, "City 1-Stop was restricted, 
which allowed other one-stops to gain 
a foothold," says a label sales repre-
sentative. 
On the other hand, Abbey Road "is 

in the one-stop business, and only 
that business, so we will stock what 
is needed no matter what it is," Ogil-
vie says. 

111111111111111•111111, 
tocking up for Holiday Profits? 

This holiday season, don't be caught in the cold when it 
comes to stocking the gift that all CD fans would love to receive. 

CD/MATETm is the stylish, top-quality CD carrier that eliminates 

bulky jewel boxes. So unique, it's patented. 

CD/MATE is highly affordable, so your customer doesn't 

have to be extravagant to buy the very best. 

CD/MATE's bright, new self-merchandising packaging appeals 

to the impulsive seasonal shopper. Our exclusive 
Audio Quality Guarantee gives purchasers extra confidence. 

CD/ MATE ' means bigger sales volume for happier holidays! 
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BILLBOARD SALUTES 
WORLD MUSIC! 

A S DIVERSE AS THE CULTURES FROM WHICH 

THE MUSIC ORIGINATED, WORLD MUSIC 

ENCOMPASSES MUSIC FROM AFRICA T O 

EASTERN EUROPE.  MAJOR AND INDIE 

LABELS ARE PLACING GREATER EMPHASIS ON 

THESE BAN DS AND THIS CATEGORY IS ON 

THE RISE! SALUTE THE SOUNDS OF THE 

W ORLD AND BE HEARD BY BILLBOARD'S 

OVER 200,000 READERS IN 102 COUNTRIES 

ACROSS THE GLOBE! 
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New York: Andy Myers 212-536-5272, Jon Guynn 212-536-5309 

Los Angeles: Christine Matuchek 213-859-5344 

Ital: Lidia Bonguardo 0362-58-44-24 

¡Japan: Aki Kaneko 03-498-4641 
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Europe:- Christine Chinetti 44-71-323-6686 
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'%.,›Illnited Kingdom: Pat Rod 44-71-323-6686,] 

Austraiia/South East Asia: Mike Lewis 61-2-319-6995 
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NEW AGE ALBUMS,. 
1 1 5 

.. No. 1 * * 
BORRASCA OTTMAR LIEBERT 
HIGHER OCTAVE HONIG 7036.  3 weeks at No. 1 

2 2 17 IN THE WAKE OF THE WIND  DAVID ARKENSTONE 
NARAOA 110•64003. 

3 3 6, REFLECTIONS OF PASSION •  YANNI 
PRIVATE MUSIC 2067.2. , 

4 5 i5 BLUES FROM THE RAIN FOREST MERL SAUNDERS 
SUMERTONE S2C13.01. 

5 4 13 THE CITY  VANGELIS 
ATLANTIC 02240. 

6 7 2, STRATA  ROBERT RICH & STEVE ROACH 
HEARTS OF SPACE HS11019.2. 

7 12 7 CALIFORNIA GROOVES  DANCING FANTASY 
INNOVATIVE COMMUNICATIONS IC 710 130. 

8 6 7, NOUVEAU FLAMENCO  OTTMAR LIEBERT 
HIGHER OCTAVE HOU 7026. 

9 15 5 LOST FRONTIER  PETER BUFFETT 
NARADA NE562012. 

10 8 11 CLOSE YOUR EYES AND SEE  OYSTEIN SEVAG 
MUSIC WEST MW.251. 

11 9 19 NARADA COLLECTION THREE  VARIOUS ARTISTS 
NARADA NO.63906. 

12 20 3 LIVE IN AMERICA  KITARO 
GEFFEN 24323. 

13 10 17 DESERT MOON SONG  DEAN EVENSON 
SOUNDINGS OF THE PLANET SP-?! 44 

14 11 45 SKYLINE FIREDANCE  DAVID LANZ 
NAPALM ND-64001. 

15 14 21 SIGN OF THE SNOW CRANE  KAZU MATSUI 
SONIC ATMOSPHERES CD 00033. 

16 18 4 POLAR SHIFT  VARIOUS ARTISTS 
PRIVATE MUSIC 2083. 

17 22 5 GUITAR SAMPLER VOLUME II  VARIOUS ARTISTS 
WINDHAM HILL WD 1106. 

18 15 18 PLEIADIAN DANSES GERALD JAY MARKOE 
ASTRONIUSIC 3. 

19 Nme>  WATER COLORS  PETE BARDENS 
MIRAMAR 1APICO 4001. 

20 17 41 FRESH AIRE 7  MANNHEIM STEAMROLLER 
AMERICAN GRANIAPHONE ASCO 777. 

21 21 5 BEL ASSIS MO FOSTER 
RELATIVITY 1041. 

22 16 13 MOUNTAIN LIGHT  ROB WHITESIDES-WOO 
SERENITY 50.0113./GREAT NORTHERN ARTS 

23 24 5 DIVINE BLUSH  MARNIE JONES 
THRIVAL PRODUCTIONS 032• 

24 23 31 DISTANT FIELDS  GARY LAMB 
GOLDEN GATE C071502. 

25 NEW CANYON DREAMS  TANGERINE DREAM 
MIRAMAR M KS 2E101. 

WORLD MUSIC ALBUMS,. 
1 4 3 

.. NO. 1 * * 
AMEN  SALIF KEITA 
MANGO 539 910/ISLAND  1 week at No. 1 

2 2 7 ESTE MUNDO GIPSY KINGS 
CLEAT . 61179• 

3 6 5 MAIS MARISA MONTE 
WORLD PACIFIC 96104./BLUE NOTE 

4 i 15 IRON STORM  BLACK UHURU 
MESA R2 79035. 

5 7 5 CAJUN CONJA  BEAUSOLEIL 
RHINO R2 70525. 

6 5 5 JAHMEKYA  ZIGGY MARLEY & THE MELODY MAKERS 
VIRGIN 91626. 

7 5 17 VODOU ADJAE  BOUKMAN EKSPERYANS 
MANGO 539 099.2/ISLAND 

8 NEW JAH KINGDOM  BURNING SPEAR 
MANGO 539 915/ISLAND 

9 11 3 AXE  AFRO BRAZIL 
WORLD PACIFIC 95057./BLUE NOTE 

10 5 7 VICTIMS  STEEL PULSE 
MCA 10172. 

11 to 13 WE MUST CARRY ON RITA MARLEY 
SHANACHIE 43002. 

12 13 5 EYES ON TOMORROW MIRIAM MAKEBA 
POLTDOR 1149.313.2. 

13 NE " ZING ZONG  KANDA BONGO MAN 
HANNIBAL HNCD 136E../RYNO 

14 12 8 BAAYO  BAABA MAAL 
MANGO 539 907.2.0SLAND 

15 RE-ENTRY LC LBA.,51 eS n,o8j.,DwietC.IN,,GRo Ws ITH THE ENEMY  VARIOUS ARTISTS 

• Recording Indu try Assn. Of America (RIAA) certification for sales of 500,000 units. A RIRA 

certifie tion for s les of 1 million units, with each additional million indicated by a nu meral following the 

sy mbol All albu ms available on cassette and CD. 'Asterisk indicates vinyl unavailable. C) 1991, Billboard/ 

BPI Co m municabons, Inc. 
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Your best sales assistant 
never gets tired. O 

Fast-moving products like new releases, chart hits and best sellers can sell 

themselves automatically all day long without taking up your staff's time. 

Bestseller headphone units boost sales substantially without increasing staff costs. The range inclu-

des free-standing, wall-mounted or clip-on overhead systems as well as a model for 

traditional listening bars and can be adapted to any selling environment. 

We can provide full planning advice, problem-free installation and an effective after-sales service. 

Switzerland: Pataco AG, St. Gallerstrasse 3, CH-8353 Elgg, Phone 052/48 25 21, Fax 052/48 12 10 
Italy: Pataco Italia, Via Regina 87, 1-22010 Carate Urjo, Phone 031/401 094, Fax 031/400 009 
FRG, Austria: Pataco Ges.rn.b.H., Austrosse 37, A-6250 Kundl, Phone 05338/85 87, Fax 05338/85 88 
For all information about national agencies and also about taking over a new country representation 
apply to: Pataco AG, CH-8353 Elgg, St. Gallerstrasse 3, Phone 052/48 25 21, Fax 052/48 12 10 

Video Suono Rom, Italy 
September 12 - 16, 1991 
Hall 10 / Booth E 10 

Asia Shop' 91 Singapore 
November 13 - 16, 1991 
Hall 4 / Booth Fi-J/4-5 

HiFi. Shop Design. Accessories. 

We'll make your store upbeat. 



RETAIL 

BASSIN 

COMPACT DISCS 
LASERDISCS 
CASSETTES 
ACCESSORIES 
VIDEOS, 12" 
CASSINGLES 
POSTERS 
PROF. TAPES 
F. MUCH MORE! 

DISTRIBUTING OVER 100,000 TITLES 
OF MAJOR 8( INDEPENDENT LABELS. 

DISTRIBUTORS 

RECEIV E YOUR ORDER WI as 
WKS.. OFt I..ESS IkT  E/CTEI 

COST WICI-IJEWRG GUARANTEED! 

TOLL FREE: 1-800-329-7664 Ask For Bruce 
LOCAL: (305) 621-0070 • FAX: 621-0465 

15959 N. W. 15 AVE.. MIAMI. FL 33169 

AWARD WINNING SERVICE COMPANY 

HL DISTRIBUTORS, 
1301 S.W. 70 Avenue  INC. 
Miami, Florida 33144 

• Excellent Service  • Great Fill • Super Prices 
. Knowledgeable Sales Reps. Huge Inventory 
• Customer Satisfaction  • CD • Cassettes. 12" 
• Fully Computerized  • Accessories 

Local 305-262-7711, Ask for Thomas 
or Call Toll Free 14300-780-7712 

Fax 305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 

Universal One Stop 
%JlO  ?RCS 

\ \ 
1, see  CD e  ¡ 
ic e ev i,ei Nie 'l re% 

seei A GO 

1 CASS 

Ally First-Ti me Order 
For A Li mited Ti me - Order Now!! 

• 37 years in business 
• Overall lowest price 

on the street 
• Every configuration 
plus accessories 

• Every order shipped 
the day received 

• Special pre-order pricing 
• Weekly specials 
• 350-page monthly 
catalog with all product 
at the latest price. 

VVinner Of NARMS 
'One Stop Of The Year 

Aware 
1991,1989,1986 

FAX (2.15) 426 2.667  1 800 523 0834 (215) 426 2667 

L Universal One Stop  2055 Richmond St Ph/la PA 19125 1  

ALBUM RELEASES 
The following configuration abbreviations are used: 
CD—compact disc; CA—cassette; LP—vinyl album; 
EP—extended play. List price noted when avail-
able. Multiple records and/or tapes in a set appear 
within parentheses following the catalog number. 

POP/ROCK 
BRYAN ADAMS 
Waking Up The Neighbours 
CO 56M 75021.5372-2 
CA 75021-5372-4 

ANTHRAX 
Attack Of The Killer B's 
(Clean Version) 
CO Island 314510318.2 
CA 314510318-4 

JORDAN CHASSAN 
CD pslydor 314511199-2 
CA 314511199-4 

ROBERT HUNTER 
A Box Of Rain 
CO Rybodisc RCP 10214 
CA ROCS 10214 

ALISON MOYET 
Hoodoo 
CD Columbia 47841 
CA 47841 

RUSH 
Roll The Bones 
CO Atlantic 82293-2 
CA 82293-4 

DAVE SHARP 
Hard Travellin' 
CD IRS 013090 
CA 053090 

SOUNDGARDEN 
Badmotorfinger 
CO A. 75021-5372-2 
CA 75021.5372-4 

DONNA SUMMER 
Mistaken Identity 
CO Atlanta 82285-2 
CA 82285-4 

TIN MACHINE 
Tin Machine II 
CD Pole. 311511216.2 
CA 311511216-4 

R&D/RAP 

THE DON 
Wake Up The Party 
CO RAL/Columbia 47128 
CA 47128 

DEE HARVEY 
Just As I Am 
CD Motown 6330 
CA 6330 

MELINDA 
One Love For Another 
CA 5.0/Genesis 112 

CECE ROGERS 
Never Give Up 
CD Atlantic 82286-2 
CA 82286-4 

SPIN DOCTORS 
Pocket Full Of Kryptonite 
CD Epic Associa. DI-47857 
CA 2,47857 

COUNTRY 
EDDIE LONDON 

Do It Right 
CO RCA 31117-2-R 
CA 31117-4-R 

PATTY LOVELESS 
Up Against My Heart 
Co MCA 10336 
CA 10336 

VARIOUS ARTISTS 
The Best Of Branson 
«teak 77509 
CA 77509 

JAZZ/NEW ACE 
RAY BARRETTO 
Handprints 
CD Concord CCD-4473 
CA CJP-4473D 

CORINA BARTRA 
Travel Log 
CO Blue Spiral SOC 81962 
CA BSC 81962 

DOC LEW CHILDRE 
Heart Zones 
CD Saerie PPCD 3170 
CA PP 3170 

CHUCK LOEB 
Balance 
CD MAP 484/$13.98 

MANHATTAN TRANSFER 
The Offbeat Of Avenues 
CD Columbia 47079 
CA 47079 

HENDRIK MEURKENS 
Sambahia 
CD Concord Picante CCD 4474 
CA C.11.74-C 

SONNY SHARROCK 
Ask The Ages 
CO AM. 848957 
CA 848957 

RICHARD SMITH 
Bella Firenze 

CD Bluernoon 79340 
CA 79340 

MIKE STERN 
Odds Or Evens 
CO Allan. Jazz 82297-2 
CA 82297-4 

SOUNDTRACKS 

HOT SHOTS! 
Original Soundtrack 
co Varese Sarabande VS0-5299 
CA VSC-5299 

TERMINATOR 2 
Original Motion Picture 
Soundtrack 
CD Varese Sarabande VS0-5335 
CA VSC-5335 

REGGAE 
CULTURE 
Three Sides To My Story 
CD Shanacble 43088-2 
CA 43088-4 

LUCKY DUBE 
Captured Live 
CD Shanechie 43090-2 
CA 43090-4 

PRINCE FAR I 
Dubwise 
CD Carol 1871-2/513.98 
CA 1871-4/59.98 

To get your company's new 
releases listed, send release 
sheets or type the informa-
tion in the above format on 
your letterhead. Please in-
clude suggested list price 
whenever possible. Send to: 
Karen O'Connor, New Re-
leases, Billboard, 1515 
Broadway, New York, N.Y. 
10036. 

Word On The Street: Monday Debut Of 
Young M.C., Metallica Is (Nearly) Hitchless 
STREET-DATE SAGA Continues: 
For the most part, retailers abided by 
the Monday street dates for new al-
bums by Metallica (Elektra) and 
Young M.C. (Capitol), according to 
label and distribution officials. On the 
other side, retailers say that WEA 
and CEMA did a good job of getting 
the Metallica and Young M.C. al-
bums, respectively, out to stores by 
the previous Friday, to allow for the 
early street date. 
Kenny Hamlin, Elektra's senior 

VP of sales and distribution, says 
there were isolated incidents of retail-
ers jumping the gun and putting the 
album on sale prior to the Aug. 12 re-
lease date. But 99% of the violations 
were made by independent retailers, 
he adds. 
At CEMA, VP of sales Joe McFad-

den says, "There were spots around 
the country that were selling Young 
M.C. and Metallica early. In the case 
of Young M.C., it wasn't a really big 
problem." 

WE MAINTAIN A 
CURRENT ARTIST LIST 
WITH OVER 1300 NAMES. 

WHEN YOU THINK OF 
DIVIDER CAROS 
THINK OF GOPHER. 

FOR A FREE 

CATALOG CALL 

\ 800/648-0958 
GOPHER 
PRODUCTS 

SoundScan data backs up WEA 
and Elelctra's claim that Metallica-re-
lated violations were scarce. Sound-
Scan estimates that in the days prior 
to the album's official release, ac-
counts sold 1,500 units, or 0.25% of 
the 600,000 copies moved in the fol-
lowing week. 
While all chains adhered to the offi-

RETAIL 
M ACK 

by Ed Christman 
cial release date, two webs—Amaril-
lo, Texas-based Hastings Books, 
Music & Video and Owensboro, Ky.-
based WaxWorks—suffered isolated 
incidents with some of their stores 
selling the album early, according to 
sources. But WEA president Henry 
Droz says he has not heard about 
any violations emanating from those 
two chains. Executives with both 
chains also say none of their stores 
put the album on sale early. 
"It's always our policy to adhere to 

street dates," says WaxWorIcs presi-
dent Terry Woodward. "If someone 
violated the street date, I am not 
aware of it. If someone did, I would 
make a call to that store and make 
sure it didn't happen again." 
Hastings executive VP Walter 

McNeer says, "To my knowledge, we 
didn't jump street date. If that had 
happened, I would have heard of it 
through the distributor." 
Like many other retailers (Bill-

board, July 13), McNeer adds that he 
would prefer that labels stick to the 
standard Tuesday street date. CEMA 
president Russ Bach agrees. He says 

he hopes to persuade the National 
Assn. of Recording Merchandisers 
to make this a topic of discussion at 
the Retailers Conference, which will 
be held later this month in Virginia. 

DOUBLE TROUBLE? Vicki Green-
leaf, VP of public relations at LIVE 
Entertainment, recently boarded an 
early-morning flight feeling less than 
chipper. But she was shocked into to-
tal consciousness by the welcome-
aboard speech, which concluded with 
the announcement that the pilot was 
named Captain Jeff Mayfield. Green-
leaf says that upon hearing the pilot's 
name she cried, "Let me off this 
plane!" But realizing that Billboard's 
Geoff Mayfield couldn't possibly be 
the pilot, she stayed on the plane, 
which safely delivered her to her desti-
nation. For his part, Billboard's May-
field snorts that the pilot probably 
spells the name Geoff incorrectly. He 
also asserts that he is the real Geoff 
Mayfield. At press time, Retail Track 
was unable to verify his claim. 

TIDBIT I.R.S. national director of 
sales Derek Graham has left the la-
bel to join RCA as Northeast regional 
rep, replacing Bob Anderson, who 
becomes senior director of product 
development. 

A RECENT ARTICLE in Bill-
board's retail section incorrectly stat-
ed that Music Plus president and 
CEO Lou Fogelman went on a cruise 
to Alaska paid for by Ticketmaster 
president Fred Rosen. Both were on 
personal vacations at the same time 
and Fogelman paid his own way. 

Assistance in preparing this article 
was provided by Geoff Mayfieki 
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Platinum Sellers, 
Anyone? 

DID YOU KNOW Mickey 
Mouse has recorded seven 
Platinum records? 

Yes! Seven Platinum records 
adorn Mickey's walls. 

Children's Favorites, vol-
umes 1, 2 and 3 are the latest 
R1AA-Certified Platinum 
albums from Mickey and the 
gang. To keep the beat going, 
we released Children's 
Favorites, Volume 4 in 1990, 
and now it's off to a strong 
start up the Platinum ladder. 
Mickey insisted on adding a 
full-color lyric book to all cas-
settes and compact discs of 
Children's Favorites so his 
many fans can sing along to 
their favorite tunes. 

••• 
Mickey and the gang have 
never sounded better and their 
fans were quick to respond. 
How quick, you ask? 

Go to your shelf right now and 
check. We'll bet you don't 
have all four volumes. 

But just imagine if you did. 
What would this mean to you? 

Big bucks. But only if you 
stock all four volumes of 
Children's Favorites. 
Mickey's many fans demand 
it (and it would make our sales 
people happy). 

And we can think of only one 
thing better than a happy sales 
person —a happy kid with a full 
set of Children's Favorites. 

(0,44"-eSiep 

RECORDS 
© DISNEY 

RETAIL 

Community 3, Eno Distribute 
The Wealth In Intl Coup 
PUBLICITY COUP: While the 
eyes of the world turned toward 
the Soviet Union in August, the 
folks at Brooklyn, N.Y.-based 
Community 3 Records were al-
most afraid to look. 
The alternative independent, 

home to such acts as Poopshovel, 
had signed a letter of intent and 
cooperation with Moscow-based in-
die label Brio Records, whereby 
Community 3 would distribute 
Erio's independent Soviet product 
outside that country, beginning in 
September. The U.S. label had gen-
erated a press release touting the 
revolutionary deal just days be-
fore the short-lived Soviet coup 
erupted. 

GRASS 
ROUTE 

by Deborah Russell 

"There were some dark hours 
there for awhile," says label own-
er Albert Garzon, "but the coup 
turned out to be the best publicity 
stunt we could have dreamed of." 
Garzon reports that by mid-Sep-

tember, Community 3 will be dis-
tributing seven of Erio's under-
ground folk and avant-garde vinyl 
recordings internationally. In 
turn, by mid-October, Brio will be-
gin distribution and promotion of 
the complete Community 3 cata-
log, as well as its distributed la-
bels, in the Soviet Union. 
And if all goes according to plan, 

Garzon says, Community 3 will be-
gin domestic licensing and press-
ing of some Brio titles under the 
imprint "Eno America." While in 
the Soviet Union, Eno will begin li-
censing and pressing some of the 
Community 3 catalog exclusively 
under the name "Community 3 
Russia." 

PRIORITY'S IN ORDER: L.A.-
based Priority Records, home to 
such rappers as Ice Cube, N.W.A, 
and WC & the Maad Circle, 
among others, reports sales in ex-
cess of 150,000 units on its 
"Straight From The Hood" compi-
lation, featuring such acts as Ice 
Cube, N.W.A, Eazy-E, and the 
Geto Boys. The label was getting 
so many calls for the Qwest/ 
Warner Bros. soundtrack to the 
film "Boyz N The Hood," starring 
Priority's Ice Cube, that it only 
seemed logical to produce an al-
bum that would meet consumers' 
needs, says publicist Lillian Ma-
tulic. 

PURE GOLD: Burbank, Calif.-
based Walt Disney Records and 
the Pediatric AIDS Foundation 
hosted a celebration recently to 
mark the Recording Industry 
Assn. of America gold certifica-
tion of the charity album "For Our 
Children" ... And DJ Magic Mike 
and the team at Cheetah Records 
of Orlando, Fla., just picked up 

their first gold record for "Bass Is 
The Name Of The Game." DJ Mag-
ic Mike, who doubles as Cheetah 
recording artist and label execu-
tive VP, is gearing up for the Sep-
tember release of his new album, 
"Ain't No Doubt About It," fea-
turing first single "Dynamic 
Duo." 

ROCK ON: The Black Rock Co-
alition and Salem, Mass.-based 
Rykodisc join forces this month 
with the release of "The History 
Of Our Future," a compilation fea-
turing such acts as Blakasaurus 
Mex, Michael Hill's Bluesland, 
PBR Streetgang, Ji Jumpers, and 
Royal Pain, among others. 

FREE PEE-WEE: It's protest 
time as New York's New Century 
Records brings the single "Let 
Our Pee Wee Go" to the masses. 
Singer/songwriter Craig Silver, 
who performs locally as the Sing-
ing Space Cowboy, has been heard 
performing the acoustic tune—in 
the best Phil Ochs tradition—at 
various pro-Pee-wee rallies. The 
track recounts the troubles of Pee-
wee's creator, actor Paul Reu-
bens, who was arrested last month 
for exposing himself in an adult 
movie theater in Florida. 

"Pop This One Into Your Car Tape 
Deck, Roll Down The Windows And 

Step On The Gas" 

"Travis Thu is a perfect example of a 
musical jack-of-all-trades, and 'It's All 
About To Change' proves it. Ritt tackles 
all sorts of styles and arrangements and 
comes out a winner. But nothing tops 
'Here's A Quarter (Call Someone Who 
Cares)'. This song -- featuring the 
catchiest title in the South -- is destined 
to become the ultimate male divorce 
song, and Tritt sings it with anger and 
cdnviction. There isn't a lame moment on 
'Change'..Pop this one into your car tape 
deck, roll down the windows and step on 
the gas." 

Mario Tarradell 
Miami Herald 

TRAVIS 
"Country music is the 

•soundtrack for the working 
person's life." 

'Travis 'Tritt 

'1,TRirr 

Computer 
nil Systems 

Presents PHONO-SCAN a Fast New Computerized 
Music Inquiry / Point of Sale System, 

and it uses the industry standard PHONOLOG database. 
With Ozware's Phono-Scan system, you can have instant access to one of the 

best cross-referenced, most comprehensive single source of musical releases available. 
Very fast yet simple inquiries by song title, artist or album name in just seconds. 

A wildcard scan feature allows inquiries by ANY word within an artist, album or song title. 
A special Tag feature allows any customer to create and maintain their own "favorites to buy" lis 

Some P.O.S. features include daily, weekly, monthly and yearly sales summaries. 

Software, Data, and Updates for a special introductory price of only $ 1,990. 
Computer equipment from $ 990 to $ 2,990 depending on configuration and POS options. 

Can be configured to include pricing, street dates, detailed musical classifications, 
reordering priorities and reorder codes for releases still generally available. 

Can be configured with up to 21 inexpensive staff or customer terminals for larger stores. 
Discounts for multi store chains. 

Effortless electronic Phonolog-Select® updates for the fi ist 12 months included in price. 
Can you afford not to invest in such a powerful tool for your business? 

Call 1-800-453-4525 to order, or for more information. 
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e....t  CD'S, CASSINGLES, TAPES, RECORDS, CD5'S, 

i VHS MUSIC VIDEOS, LASERDISCS, ACCESSORIES. 

...  SOAVMEE DRAY71 1 SERVICE -PERSONALIZED 000 C D'  S  IN  STORCEKPS!-
-WEEKLY Ps  _ 
-WEEKLY SPECIALS-LATIN PRODUCT-

s FOR FREE MAILER CALL US & DIAL EXT.423 - \ 

ill  A B B E Y R O A D D IS T RI B U T O RS 

DEALERS PHONE 714-546-7177 TOLL FREE 800-827-7177-ANYWHERE 
é NLY  2228 S. RITCHEY, SANTA ANA, CA. 92705 FAX-546-0337 

TENEMOS EL MEJOR SURTIDO EN CD 'S, CASSETTES, DISCOS Y 
VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LIA MENOS AL 
714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIALMENIE 

0 

i n  1  
RECORDS & VIDEO 

*Largest oldie inventory in America 
*Largest in stock selection of twelve inch vinyl, 
cassette singles, maxis, CDS, CDs & cassettes 

*Complete selection of laser video discs and music video 
*Special low prices always available 

IN BUSINESS FOR 35 YEARS 
GRO WING & STILL RANKED # 1 

76-05 51st Ave. Elmhurst, NY 11373 
phone: (718)-335-2112 (800)-221-1220 

(800)-851-2525 (NY state only) fax: (718)-335-2184 

WHEREVER YOU VE BEEN YOU'RE BETTER OFF AT WIN 

-.%... 

® 

: WE'RE AMERICA'S ONE STOP 
C O MP A CT  D IS CS • C ASSETTES 

AC CESS ORIES 

Distributing OvEr SOO 

Major And IndEpEndEnt Labs's 

,lo ABSOLUTE LOWEST PRICES  II COMPUTERIZED ORDER 
AND WEEKLY SPECIALS  PROCESSING- INSTANT 

III LARGEST IN-STOCK  VERIFICATION OF WHATS IN 
INVENTORY IN THE U.S.  STOCK AS YOU PLACE YOUR 

a ORDERS SHIPPED OVER  ORDEM 
NIGHT AT NO EXTRA  a NEW RELEASES AND TOP 100 
CHARGE NATION-  ALWAYS AT A DISCOUNT 
WIDE- INCLUDING  lo THE MOST KNOWLEDGEABLE 
SATURDAY DELIVERY!  SALES REPRESENTATIVES 

'NEW YORK 212.517.3737 LOS ANGELES 213.388.9834 
CONNECTICUT 203.798.6590  FAX 203•798•8852 

1011 FREE 800.388.8889 
13 Francis J. Clarke Circle, Bethel, CT 06801 

The overall branch-of-the-year award was presented to 
the Southwest branch, shown here. Helping to celebrate, 
in the back row, are Sony Music president Tommy 
Mottola, far left, and Sony Music Distribution president 
Paul Smith, second from left. Directly below them is Sony 
Music Distribution VP of sales Craig Applequist, while in 
the front row on the far right is the company's senior VP of 
sales and distribution Danny Yarbrough. In the center, 
branch sales manager Fred Croshal raises branch 
manager Jack Chase's hand in victory. 

The Southwest branch won the award for Sony Music/ 
Nashville branch of the year. Shown, from left, are Sony 
Music/Nashville VP of sales Mike Kraski; Sony Music/ 
Nashville VP of marketing Mike Martinovich; Southwest 
branch sales manager Fred Croshal; Southwest branch 
manager Jack Chase; Sony Music/Nashville president 
Roy Wunsch; and Sony Music Distribution senior VP of 
sales and distribution Danny Yarbrough. 

The staff of the Los Angeles branch is pleased to receive 
the award for Sony Classical branch of the year. Shown, 

from left, are Colin Willis, sales manager, L.A. branch; Jim 
Gavigan, VP of U.S. sales, Sony Classical; Harold Fein, 
VP/GM, Sony Classical; and Jim Chiado, branch manager, 
Los Angeles branch. 

Branch Awards 
Bestowed At 
Sony Confab 
ATLANTIC CITY, N.J. —Sony Mu-
sic Distribution executives from 
around the country joined with 
the staffs of Columbia, Epic, and 
Associated Labels recently for a 
four-day confab. Highlights in-
cluded managers' meetings; new 
product presentations; awards for 
the top sales reps, account service 
reps, and branches of the year; and 
performances by Toad The Wet 
Sprocket, Kenny Loggins, Bruce 
Cockburn, Joe Diffie, Henry Lee 
Summers, Tony Terry, and others. 

Executives of the Southwest branch are congratulated 
after being named Columbia Records branch of the year. 
Shown, from left, are Rich Kudolla, VP of sales, Columbia 
Records; Fred Croshal, sales manager, Southwest branch; 
Jack Chase, branch manager, Southwest; Don lenner, 
president, Columbia Records; and Danny Yarbrough, 
senior VP of sales and distribution, Sony Music 
Distribution. 

The Los Angeles branch is named Epic Records branch of 
the year. Shown, from left, are Epic VP of sales Pete 
Anderson; Sony Music Distribution VP of sales Craig 
Applequist; Epic senior VP of promotion Polly Anthony; 
L.A. branch sales manager Colin Willis; L.A. branch 
manager Jim Chiado; Epic president Dave Glew; and Epic 
senior VP of black music Hank Caldwell. 

The award for Sony Music Video branch of the year goes to 
the Northwest branch. Shown, from left, are Al Reuben, 
senior VP of sales and marketing, Sony Music Video; Jon 
Birge, new music/video marketing, Sony Music Distribution; 
Jerry Pitti, branch manager, Northwest branch; and Laurel 
Poison, sales manager, Northwest branch. 
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Playboy To Get More Exposure Via Uni 
Pact Gives Vid Line Combo-Store Strength 
• BY JIM McCULLAUGH 

LOS ANGELES—Playboy Home 
Video, one of the home video in-
dustry's best-selling nontheatrical 
lines, has a new distribution part-
ner. 
Effective Nov. 7, Uni Distribu-

tion Corp., part of the MCA Enter-
tainment Group, will distribute 
Playboy Video product in the U.S. 
and Canada. 
Uni already  distributes 

MCA/Universal Home Video prod-
uct, as well as Rhino Home Video 
and Rabbit Ears video product. It 
also handles physical fulfillment 
for LIVE Home Video, although 
LIVE retains its own sales force. 
John Burns, executive VP of Uni 

Distribution Corp., acknowledges 
that the company is "actively pur-
suing a larger distribution share 
of the home video marketplace." 
The line, which has sold about 10 

million cassettes to date, had been 
distributed by HBO Video—now 
part of the Time Warner group of 
home video companies—since 
1988. The line claims to be the 
third-largest-selling brand of non-
theatrical home video product in 
the U.S. and Canada. 
Currently, there are six Playboy 

Video titles on Billboard's Top Vid-
eo Sales chart. 
The first titles covered by the 

deal are "Playmate Video Calen-
dar 1992," "Playboy's Playmates: 
The Early Years," and "The Sensu-
al Pleasures Of Oriental Mas-
sage." The pact will cover about 10 
new titles per year, as well as back 

catalog. 
"It's a deal that enables us to 

continue the evolution that we've 
begun and will afford us an even 
higher degree of control over our 
own selling and marketing ef-

'Combo music/video 
stores have become 
a big chunk of 
our business' 

forts," says Jeff Jenest, Playboy 
senior VP/GM. 
"And we'll certainly play a more 

aggressive role with the Uni sales 
force in maximizing sales in exist-
ing and prospective accounts. It's 
an evolutionary move, not revolu-
tionary." 
Jenest says one prime reason 

why Playboy was interested in Uni 
was the distribution entity's 
strength at the combo record/ta-
pe/video store level, accounts that 
are generating banner sales for 
the line. 
"As our business has evolved," 

says Jenest, "combo music/video 
stores have become a big chunk of 
our business and offer us the 
greatest potential for growing our 
business, I think, both in terms of 
sales per outlet and new outlets 
carrying the line. Uni has strength 
from both an audio and video 
standpoint." 
Jenest adds that music/video 

combo stores are "really our mass-

Good Sports. Paul Culberg, center, executive VP/chief operating officer at 
Columbia/TriStar Pictures Home Video, joins Warren Miller Entertainment 
principals Peter Speak, left, and Kurt Miller, right, at the signing of a worldwide 
distribution agreement between the companies covering Warren Miller's Sports 
Video Library. The deal, which is effective immediately, includes 27 new 
releases, averaging six titles per year. Warren Miller is best known for his 
instructional and sports enthusiast titles, such as "The Truth About Skiing" and 
"Extreme Skiing." It also produces titles on skydiving, windsurfing, autoracing, 
sailing, surfing, and other sports. 

merchants. We have reasonably 
limited access to the broad spec-
trum of video retailers as a whole. 
Supermarkets, for example, won't 
carry us and traditional mass-mer-
chants don't carry us. And video 
stores, in general, carry us for 
rental but not for sell-through. 
"Combo music/video stores are 

in the merchandising business," he 
adds. "They know how to bring ti-
tles in, display and merchandise 
them. And they are not afraid of 
association with the Playboy 
brand. In fact, to the contrary, 
they welcome it. They have much 
bigger fish to fry controversially 

(Continued on page 47) 
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Media Home Entertainment 
Moves Off The Sales Block 
LOS ANGELES—Independent 
software supplier Media Home En-
tertainment is no longer for sale, 
according to Media president 
Glenn Greene. 
Media's parent, Heron Interna-

tional, had been discussing a Media 
sale with possible suitors since 
March. Recently, Racine, Wis.-
based Western Publishing Co. ac-
quired Media's Hi-Tops children's 
video label (Billboard, Aug. 3). 
Last year, Media, wanting to fo-

cus more on the production side of 
the business, entered into a distri-
bution agreement with FoxVideo, 

which began in January. 
The reason for the change in 

Heron's position, according to 
Greene, has been a more profitable 
first six months of 1991 than antici-
pated. 
Says Greene: "Heron has re-

evaluated its investments in North 
America. Since March, Heron has 
been so encouraged by the first-
half results and by the business 
plan for the next 12 months that 
Gerald Ronson, Heron's founder 
and chairman, is prepared to con-
tinue trading in what he sees as an 

(Continued on page 47) 

Coltman Expands Horizons To Include Vid 
II BY JIM McCULLAUGH 

LOS ANGELES—Legendary produ-
cer/director Roger Corman is launch-
ing his own home video company— 
New Horizons Home Video—which 
will be a wholly owned subsidiary of 
his Concorde-New Horizons Corp. 
Concorde has had output relation-

ships with a variety of labels over the 
years, including MGM/UA Home 
Video, RCA/Columbia Pictures 
Home Video, HBO Video, and Media 
Home Entertainment. 
Two of those relationships are still 

in existence, according to Concorde, 
as the company still owes titles to 
RCA/ Columbia and HBO Video. Con-
corde recently terminated its deal 
with MGM/UA Home Video. 
According to Corman, who has 

been involved as a director and pro-
ducer of more than 250 films, New 
Horizons Home Video intends to be a 
"full-service video supplier," both 
producing and acquiring titles. 
Says Corman: "We see an opening 

in the market and we intend to fill it 
We are the only fully integrated inde-
pendent studio in Hollywood. We pro-
duce films at our studio in Venice, 
Calif. We distribute films worldwide 
through our own releasing company. 
We syndicate films nationally on tele-
vision. We release films theatrically 
in the U.S. It's now time to complete 
the circle and distribute films to 
home video." 
The company also plans to offer fi-

nancing and agressively seek co-pro-
duction agreements worldwide. 
Heading up the new venture is 

Mary Lou Lana«, who will be presi-
dent She has been a senior VP and 
general sales manager of Concorde-
New Horizon Corp.'s theatrical distri-
bution division. Jonathan Fernandez 

will be marketing VP. 
Oiler appointments include David 

Rand, formerly with Baker & Taylor, 
who will be director of sales, while 
Bill Bromiley will oversee sales in the 
West and Jeff Ruff will oversee sales 
in the the Midwest. More sales staff 
will be added later. 
The first New Horizons video re-

leases, scheduled for Nov. 19 street 
date, are "Futurelcick" and "Slumber 
Party Massacre III." Both will carry 
retail lists of $79.95. Prebook is Nov. 
7. 
According to Fernandez, the com-

pany will look to a release cycle of 
"about two [titles] per month." 

(Continued on page 45) 

Our Best-Selling Sing-A-Long Series 
Just Got Better. 

Introducing two new 
videos from one of 
America's favorite 
children's 
songwriters — 
Don Cooper! His 
critically acclaimed sing-
a-long videos are proven 
sellers in the hot category 
of children's programming. 

Street Date: Sept. 26 

1.4." Soweated Retail Puce Each 

Fiveditle rental pack also 
available. 

For information, call your local 
distributor or Wood Knapp Video 
W 1-800.521.2666. 

Knapp Video 

Distributed by, Wood Knapp Video 
5900 Wdshirc Blvd., LA. CA 90036 
ei991 W...1 Knapp & Company. Inc 

Featuring... 
"The Not Ready For Bedtime Players" 
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HOME VIDEO 

LumiVision Sets Sights On 
Larger Share Of Laser Biz 

II BY CHRIS McGOWAN  most significant labels launching 
laser fare, and both center their 

LOS ANGELES-Denver-based  business around dises. (Voyager 
LumiVision Corp. is a small laser-  also sells CD-ROM and floppy-
disc label that has managed to dise-based software; LumiVision 
flourish in a format dominated by  is laserdisc-dedicated.) 
corporate giants.  While LumiVision is the small-
In the realm of VHS, indepen- est of the above labels, with only 

dent suppliers, at least in the past,  five full-time employees, it al-
have been able to prosper. But the  ready has more than 50 titles in 

its catalog and a solid reputation 
'ru  for diverse programming and sell direct high quality on the technical side. 
to some lame  LumiVision has also become a 

major licensee, distributing titles 
chains and smaller from Reader's Digest Video, In-

ternational Video Network, 
retail outlets' ...  IMAX, Miramar Films, the Smith-

sonian Institute, and Sire Re-
cords. 

laser business has been run al-  Its eclectic mix includes foreign 
most entirely-up until now, at  films ("Little Vera"), music vid-
least-by a few large concerns.  eos ("Lifestyles Of The Ra-
Such companies as Pioneer  mones"), new age "video albums" 

LDCA, Image Entertainment,  ("Illuminations"), animation col-
MCA Home Video, Warner Home  lections ("Spike & Mike's Festival 
Video, MGM/UA Home Video,  Of Animation"), and an IMAX 
PolyGram Video, and Republic  documentary on the space shuttle 
Pictures Home Video have until  ("The Dream Is Alive"). Prices 
recently accounted for the lion's  are low, generally from $24.95 to 
share of laser sales.  $34.95 per title. 
Small and medium-size video la-  Founded in 1988 by president 

bels such as VIEW Video, Kultur  Jamie White and one other inves-
Video, Connoisseur Video, Pacific  tor, LumiVision made its debut 
Arts Video, J2 Communications,  with the CAV laserdisc title 
and Mystic Fire Video have tend-  "Flight Of The Dream Team," 
ed to license their titles to Pioneer  which set skydiving acrobatics to 
or Image for release on disc,  an original score by composer 
Outside of the majors, Voyager  R.J. Miller. 

Co. and LumiVision are the two  (Continued on page 48) 

lie. ALL MUSIC VIDEO LLJ 
We are EVERYTHING music video 

for Record and Video Retailers: Hits, Classical, Opera, Jazz, 

Country, Gospel, Children, Spanish, Imports & Laserdiscs. 

SALES & RENTALS EXPERTISE 
12 BRANCHES NATIONALLY  -  1-800-852-4542 

9810 Bell Ranch Drive, Santa Fe Springs, CA 90670 
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* * No. 1 * * 
THE TERMINATOR  Hemdale Film Corp. 

A. Schwaryenegger Hemdale Home Video 7000 1984 R 1495 

2 4 3 TEENAGE MUTANT NINJA TURTLES  New Line Home Video  Paige Turco 
I h THE SECRET OF THE OOZE  RCA/Columbia Home Video 75183  David Warner 1991 PG 2295 

3 2 20 ROBIN HOOD  Walt Disney Home Video 228  Animated 1973 G 24.99 

4 3 17 THE JUNGLE BOOK  Walt Disney Home Video 0602  Animated 1967 G 24.99 

5 5 5 THE BRAVE LITTLE TOASTER  Walt Disney Home Video 1117  Animated 1988 NA 19.99 

6 7 45 PRETTY WOMAN  Touchstone Pictures  Richard Gem 
Touchstone Home Video 1027  Julia Roberts 1990 R 19.99 

7 6 47 THREE TENORS IN CONCERT •  London 071-223-3 rra -Domingo - 
Pavarotti 1990 NR 24.95 

8 8 67 THE LITTLE MERMAID  Walt Disney Home Video  Animated 1989 G 26.99 

9 9 8 THE NAKED GUN  Paramount Pictures Leslie Nielsen Paramount Home Video 32100 1988 PG-I3 14.95 

10 11 20 STAR TREK Vi THE FINAL FRONTIER Paramount PHiodmue'Vsideo 32044  William Shatner Leonard Nimoy 1989 PG 14.95 

11 10 47 RICHARD SIMMONS: SWEATIN' TO 
Warner Home Video 616 THE OLDIES o  Richard Simmons 1990 NR 19.98 

12 18 3 GARTH BROOKS  Capitol Video 40023  Garth Brooks . 1991 NR 14.95 

13 14 4 THE CURE: PICTURE SHOW  Elektra Entertainment 3-40124  The Cure 1991 NA 19.98 

14 12 49 PETER PAN  Walt Disney Home Video 960  Animated 1953 G 24.99 

15 13 8 IT'S A MAD, MAD, MAD, MAD  Milton Berle 
MGM/UA Home Video 302193 

WORLD  Sid Caesar 1963 G 29.98 

16 19 13 EXTREME: PHOTOGRAFFITTI  PolyGram Music Video 
75026 17140-3  Extreme 1991 NR 14.95 

17 16 23 DUCKTALES THE MOVIE  Walt Disney Home Video 1082  Animated 1990 G 22.99 

18 27 259 THE SOUND OF MUSIC*  FoxVideo 1051  Julie Andrews 
Christopher Plummer 1965 G 24.98 

19 15 15 THE MIND'S EYE  Miramar MPV6001  James Reynolds 1991 NR 19.95 

20 31 17 PLAYBOY SEXY LINGERIE Ill  Playboy Home Video Various Artists HBO Video 0602 1991 NR 19.99 

21 40 3 T eE,I.T.: TURTLES AT THE EARTH'S  Family  Home  Entertainment  48851  Animated 
1990 NR 15.95 

22 30 7 THE ADVENTURES OF ROBIN HOOD  MGM/UA Home Video 101377  Errol Flynn 
Olivia de Havilland 1938 NR 19.95 

23 17 11 THE PRINCE AND THE PAUPER  Walt Disney Home Video 1 185  Animated 1991 G 12.99 

24 20 174 TOP GUN  Paramount  Pictures  Tom Cruise 
Paramount Home Video 1629  Kelly McGillis 1986 PG 14.95 

25 26 31 DUMBO*  Walt Disney Home Video 24  Animated 1947 G 24.99 

26 37 25 PLAYBOY WET AND WILD II*  Playboy Home Video Various Artists HBO Video 390 1990 NO 19.99 

27 29 17 
PLAYBOY'S 1991 PLAYMATE OF THE  Playboy Home Video 
YEAR  HBO Video 0601  LiraMatthews 1991 NR 19.99 

28 21 2 LONESOME DOVE  RHI Entertainment Inc.  Robert Duvall 
Cabin Fever Entertainment 8378  Tommy Lee Jones 1989 NA 99.95 

29 39 19 STEEL MAGNOLIAS  Tri-Star Pictures  Sally Field 
RCA/Columbia Home Video 70243  Shirley MacLaine 1989 PG 19.95 

30 NEW LEARNING TO FLY: THE WORLD 
CHAMPION CHICAGO BULLS  FoxVideo (CBS/Fox) 3272  Various Artists 1991 NR 19.98 

31 NEW Ill> HOME ALONE  FoxVideo 1866  Macaulay Culkin 
Joe Pesci 1990 PG 24.98 

32 34 45 FIELD OF DREAMS  Universal City Studios  Kevin Costner 
MCA/Universal Home Video 80884  Amy Madigan 1989 PG 19.95 

33 NEW > MADONNA: THE REAL STORY  GoodTimes Home Video  Madonna 1991 NR 1295 

34  33  40  TEENAGE MUTANT NINJA TURTLES:  New Line Cinema  Judith Hoag 
THE MOVIE  Family Home Entertainment 27345  Elias Goteas 1990 PG 14.95 

35 RE-ENTRY CALLANETICS 0  Callan Productions Corp. Callan Pinckney MC//Universal Home Video 80429 1986 NR 24.95 

36 22 23 PLAYBOY FANTASIES II  Playboy Home Video Various Artists HBO Video 457 1990 NR 19.99 

37 25 42 PLAYBOY 1991 VIDEO PLAYMATE  Playboy Home Video 
CALENDAR*  HBO Video 90520  Various Artists 1990 NO 1999 

38 NEW Ile, PLAYBOY: WET ili WILD Ill  Playboy Home Video 
HBO Video 90625  Various Artists 1991 NR 19.98 

39 28 8 GLORY  Tri-Star Pictures  Matthew Broderick 
RCA/Columbia Home Video 70283-5  Denyel Washington 1989 R 19.95 

40 32 2 ICE-Ti 0.G. ORIGINAL GANGSTER 
VIDEO  Warner Reprise Video 3-38249  Ice-T 1991 NR 16.98 

gold e or raies of 25,000units or 1 million in sales at suggested retail. • RIM platinum cert. for sales of-50,000 units or $2 million in sales a suggested 
retail. •ITA g Id ceit fication for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at leas 25,000 units 
and $1 millio at suggested retail for nontheatrical titles. OITA platinum certication for a minirnum sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically tel used programs, and cif at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. fgf 1991, Billboard/BPI Communications, Inc. 
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HOME VIDEO 
ROGER COFIMAN EXPANDS HIS HORIZONS TO INCLUDE NEW HOME VIDEO COMPANY 
(Continued from page 43) 

Fernandez points out the one "ex-
citing dimension" of the company is 
that home video rights to many of 
Corman's films, such as "Death Race 
2000," will eventually revert back to 
the company for home video distribu-
tion. 
Fernandez adds that Concorde 

films have always fared well in the 
rental market. As an example, he 

cites "Slumber Party Massacre II" as 
selling 75,000 units. 
'We're looking for numbers some-

where in that ballpark," he says. 
"There are certain parts of the coun-
try where A-minus films and thriller/ 
horror films do exceptionally well. 
People tend to look at the entertain-
ment business as L.A. and New York. 
Perhaps the video business is soft in 

VIDEO REVIEW 
"The Best Of Ernie Kovacs," Vols. 
1-5, White Star Video/Kultur Vid-
eo, 60 minutes per tape, $19.95 each. 
Almost 30 years after his death, Er-
nie Kovacs remains an off-center co-
medic maverick, pushing the limits of 
the absurd to lengths rarely attained 
on television. Unfortunately, until the 
release of this collector's set, Kovacs' 
work was largely unknown to today's 
generation of viewers. Kultur has 
sifted through 600 hours of archival 
footage to assemble the five tapes 

Billboard. 

that show off Kovacs' talent to its 
fullest, from his surreal representa-
tion of the 1812 Overture to his Dutch 
Masters commercials. Anyone who 
remembers the TV episodes will trea-
sure the opportunity to re-view them; 
others who may not be as familiar 
with Kovacs but can appreciate hip, 
cutting-edge humor will discover the 
genius of a man who paved the way 
for the next generation of anarchic 
TV comedians. 

Pma. VERNA 

some of the bigger markets. But in 
other parts of the country, video is 
renting like gangbusters. Markets 
like Detroit, Atlanta, Nashville, and 
Dallas have always been strong for 
us and we will put a focus on markets 
like that." 
Adds Gorman: "There has always 

been a market for top-quality pic-
tures that are entertaining and fun to 
watch. I have a tried-and-true formu-
la for successful films ... some ac-
tion, some humor, and a little sex ap-
peal, all tied together with a social 
statement. This is the method that 
New Horizons Home Video will con-
tinue to use because these are films 
that rent year-in and year-out." 
To aid titles on the marketing side, 

says Fernandez, the company is de-
veloping standees and will use full-
size-theatrical posters. 
"The new company will finally give 

us a chance to focus on our own ti-
tles," he says. "We were frequently 
the caboose but now our titles will be 
the engine. And we will have our own 
sales force concentrating on our own 
titles." 

FOR WEEK ENDING SEPTEMBER 7, 1991 

Top Special Interest Video Sales. 
1̀1 
5 
S. 

Complied from a national sample of retail 
store sales reports. 

TITLE 
Programs Supplier, Catalog Number 

RECREATIONAL SPORTS,. 

14 3 
** No.i * * 

LEARNING TO FLY: THE WORLD CHAMPION 
CHICAGO BULLS FoxVideo (CBS/Fox) 3272 19.98 

2 1 27 MICHAEL JORDAN'S PLAYGROUND FoxVideo 
(CBS/Fox) 2858 19.98 

3 11 230 BOB MANN'S COMPLETE AUTOMATIC GOLF 
METHOD 0 VidAmerica VA 39 1988 

4 16 85 19.95 CHAMPIONS FOREVER • J2 Communications J2- 
0047 

5 9 ii JACK NICKLAUS' THE FULL SWING Worldvision 
Home Video 2020 19.95 

6 15 28 HOCKEY-HERE'S HOWE: DEFENSE (artes Video 
Communications 14.95 

7 8 2, LEE TREVINO'S PRICELESS GOLF TIPS: VOL 2 
Paramount Home Video 12624 

199 , 

8 00-E ,,,,,, 
"-- 

GOLF YOUR WAY 
Sports Marketing Group 

23.99  

9 6 ,,, 
- 

BASEBALL FUNNIES 
Simitar Ent. Inc. 

14.95  

10 3 107  MICHAEL JORDAN: COME FLY WITH ME • 
FoxVideo (CBS/Fox) 2173 19.98 

11 18 20 HOCKEY-HERE'S HOWE: FORWARDS (artes 
Video Communications 14.95 

12 2 18 NOT-SO-GREAT MOMENTS IN SPORTS: TAKE 
3 HBO Video 0346 

14.99  

13 13 14 SPORTS BLOOPER AWARDS ESPN Home Video 
850314 

99 , 

14 17 23  HOCKEY-HERE'S HOWE: GOAL TENDING (artes 
Video Communications 14.95 

15 10 30  FEEL YOUR WAY TO BETTER GOLF Simitar Ent' 
Inc. 14.95 

16 7 42 BASEBALL CARD COLLECTING 
JCI Video 8212 9.95 

17 4 , ALL NEW DAZZLING DUNKS & BASKETBALL 
BLOOPERS FoxVideo (CBS/Fox) 2423 14.98 

18 12 34 NBA SUPERSTARS 
FoxVideo (CBS/Fox) 2288 14.98 

19 19  12  NBA SHOWMEN: THE SPECTACULAR GUARDS 
FoxVideo (CBS/Fox) 2383 

14.99  

20 RE-ENTRY COACHING HOCKEY (arias Video 
Communications 14.95 

• ITA gold certification for sale of 125,000 units or a dollar volume of $9 million a retai for heatrically released programs, 25.000 units and $1 million at 
suggested retail for nontheatrical titles. O ITA platinum certification for sa e of 250,000 units or a dollar volume of $18 million at retail Mr theatrically released 
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. 0 1991. Billboard/BPI Communications. Inc. 

e 
o 

e 
Sc, 

Compiled trono national sample of retail 
store sales reports. 

TITLE 
Program Supplier, Catalog Number 

7:1 

HEALTH AND FITNESS,. 

1 1 53 
** No.1 ** 

RICHARD SIMMONS: SWEATIN' TO THE 
OLDIES 0 Warner Home Video 616 

CALLANETICS 0 MCA/Universal Home Video 
80429 

19.98 

2 3 243 24.95 

3 4 243 KATHY SMITH'S BODY BASICS 
JCI Video 8111 14.95 

4 5 135 JANE FONDA'S COMPLETE WORKOUT Warner 
Home Video 650 29.98 

5 2 45 JANE FONDA'S LEAN ROUTINE Warner Home 
Video 654 29.98 

6 10 97 BEGINNING CALLANETICS 0 MCA/Universal 
Home Video 80892 24.95 

7 7 33 KATHY SMITH'S WEIGHT-LOSS WORKOUT 
FoxVideo (Media) M0323732 

KATHY SMITH'S ULTIMATE STOMACH & 
THIGHS WORKOUT 0 FoxVideo (Media) 

KATHY SMITH'S ULTIMATE VIDEO WORKOUT 
JCI Video 8100 

19.98 

9 82 19.98 

9 14 243 14.95 

10 8 31 GILAD'S THE NEW BEST OF BODIES IN 
MOTION JCI Video 8128 14.95 

11 6 147 KATHY SMITH'S FAT-BURNING WORKOUT 0 
FoxVideo (Media) FH1059 

DENISE AUSTIN'S SUPER STOMACHS Parade 
Video 27 

19.98 

12 RE-ENTRY 19.95 

13 12 22 BUNS OF STEEL WITH GREG SMITHEY The 
Maier Group 

JANE FONDA'S LIGHT AEROBIC WORKOUT 
Warner Home Video 652 

14.95 

14 18 63 29.98 

15 11 65 DENISE AUSTIN'S THE HIPS, THIGHS & 
BUTTOCKS WORKOUT Parade Video 31 

ANGELA LANSBURY: POSITIVE MOVES Wood 
Knapp Video WK1016 

KATHY SMITH'S TONEUP 
JCI Video 8112 

19.95 

16 17 121 29.95 

17 15 110 1495 

18 13 5 NAUTILUS PLUS AEROBICS: BODY SHAPING 
Sirnitar Ent. Inc. 2032 

9.95 

19 19 213 JANE FONDA'S NEW WORKOUT • Warner Home 
Video 069 29.98 

20 16 26 KATHY SMITH'S WINNING WORKOUT FoxVideo 
(Media) FH1012 19.98 

A historical first... Blockbuster Video announces 

the opening of it's 2000th store! Join Billboard in 
celebrating this ground breaking event 

NOTE 
ISSUE DATE :OCTOBER 26 NEW 
AD CLOSE: OCTOBER 1 

HIM 
Rea 
DME.S1 

For ad details... 

WEST Jodie Le Vitus (213) 859.5316 
EAST Alex Kelly (212) 536.5223 

MID WEST Ken Karp (212) 536.5017 

SOUTH Angela Rodriguez (305)448.2011 

Billboard 
BILLBOARD  SEPTEMBER 7, 1991 45 



HOME VIDEO 

Haas Gonna Drive Me Home? Al Haas of Mo' Video in Pasadena, Texas, is 
the proud winner of a 1965 Mustang convertible given away by Paramount 
Home Video at the recent Video Software Dealers Assn. convention. Haas 
correctly guessed the number of videocassette copies of "The Perfect Weapon" 
that were packed into the car. Shown standing, from left, are Paramount Home 
Video president Bob Klingensmith, senior VP of advertising and promotion 
Hollace Brown, and executive VP Eric Doctorow. 

BARD STAGES COMEBACK 
(Continued from page 37) 

ment during his chairmanship was to 
sign the deal with CIN that gives 
BARD a say in the running of the 
chart. "I have to say that without this 
deal, I don't think BARD would exist 
now," he says. 
Current chairman Brian McLaugh-

lin, who is also managing director of 
HMV here, agrees that the chart deal 
was the turning point in the organiza-
tion's fortunes. "Prior to last sum-
mer, when the deal was negotiated, 
BARD was still very new, and I'm 
not quite sure it had enough issues in 
which we could unite the retail trade. 
Retailers now have a major say in the 
running of the U.K. chart and that is-
sue provides the spark that BARD 
needed to get everybody to unite." 
The organization still faces the 

challenge of attracting more indepen-
dents, though: McLaughlin says 
there are currently 250 indie mem-

bers from a total of about 2,000 
shops. However, he says they will 
find the organization better-equipped 
to serve their needs now that it em-
ploys its first full-time employee, sec-
retary general Bob Lewis. 
Lewis, formerly sales director with 

reissues label Old Gold, "will give the 
independents an opportunity to air 
their views and have those views rep-
resented at the highest possible lev-
el," says McLaughlin. He notes 
BARD has always offered that facili-
ty but because everybody now in-
volved works on a voluntary basis, 
the organization's directors have not 
always had the time to listen to indi-
vidual issues. 
He also points to various BARD 

initiatives that Lewis will oversee, in-
cluding seminars on security and 
staff training, and guidance on em-
ployment law. 

THE  REPORTER TOP 10 
W E E K L Y  M O V I E  G R O S S E S 

THIS 
WEEK PICTURE/(STUD/0) 

WEEKEND 
GROSS (8) 

NO OF 
SCRNS 
PER SGRN 
AVG (S) 

RES 
IN 
SEL 

TOTAL 
GROSS 
TO DATE 

(S) 

1 Hot Shots! 
(20th Century Fox) 

4,676,467 1,998 
2,341 

3 47,870,190 

2 Doc Hollywood 
(Warner Bros.) 

4,224,933 1,694 
2,494 

3 33,155,568 

3 Terminator 2: 
Judgment Day (Tri-Star) 

4,089,720 2,076 
1,970 

7 175,583,219 

4 The Doctor 
(Buena Vista) 

3,664,883 888 
4,127 

4 19,421,673 

5 Dead Again 
(Paramount) 

3,479,395 450 
7,732 

— 3,479,395 

6 Double Impact 
(Columbia) 

2,700,332 1,716 
1,573 

2 20,143,060 

7 Harley Davidson 
(MGM—Pathe) 

2,200,549 1,196 
1,840 

— 2,200,549 

8 Robin Hood 
(Warner Bros.) 

2,066,080 1,365 
1,514 

10 146,255,133 

9 Pure Luck 
(Universal) 

2,008,530 1,557 
1,290 

2 14,661,750 

10 Defenseless 
(Seven Arts) 

1,590,439 666 
2,388 

— 1,590,439 

IVIGIVI/UA Launching Christmas Gift Sets 
• BY CHRIS McGOWAN 

LOS ANGELES—Hoping to at-
tract more consumers to video 
stores, MGM/UA Home Video is 
launching an ambitious sell' 
through campaign this fall with its 
"More Stars Than There Are In 
The Heavens" Christmas gift sets. 
Priced at $49.98, each of the 10 

boxed sets contains three movies 
featuring a particular Hollywood 
star and a biographical booklet. 
The street date is Sept. 25. 
"On the sell-through side, we 

need to energize the business with 
extraordinary or different market-
ing ideas. We wanted to make the 
perfect Christmas gift, something 
that retailers who normally 
wouldn't carry sell-through 
couldn't resist," says George Fel-
tenstein, VP of sales and market-
ing for MGM/UA. In addition, re-
tailers who order at least one 
apiece of the boxed sets will re-
ceive free MGM T-shirts. 
The campaign takes its name 

from MGM's motto in the old days, 
when it had a plethora of famous 
stars under contract. While 
MGM/UA has packaged sets be-
fore that tied together movies of 
such actors as John Wayne and El-
vis Presley, it has never launched 

'We need to energize 
the business with 
extraordinmy 
marketing ideas' 

10 such sets at one time. 
The first five sets are "Eliza-

beth Taylor: Cat On A Hot Tin 
Roof, Butterfield 8, National Vel-
vet"; "Humphrey Bogart: The 
Maltese Falcon, The Big Sleep, 
Treasure Of The Sierra Madre"; 
"Fred Astaire: The Bandwagon, 
The Barkleys Of Broadway, Silk 
Stockings"; "Greta Garbo: Ca-
mille, Ninotchka, Grand Hotel"; 

and "Bette Davis: Now, Voyager; 
Dark Victory; Jezebel." 
The other five sets are "Gene 

Kelly: Singin' In The Rain, An 
American In Paris, On The Town"; 
"Clint Eastwood: Fistful Of Dol-
lars, For A Few Dollars More, 
Hang 'Em High"; "Judy Garland; 
Meet Me In St. Louis, Easter Pa-
rade, Harvey Girls"; "John Wayne: 
Red River, Horse Soldiers, They 
Were Expendable"; and "Elvis 
Presley: Elvis—That's The Way It 
Is, Elvis On Tour, Jailhouse 
Rock." 
Although a consumer buying 

one of the above sets is paying 
only $16.66 per title, Feltenstein 
says he "doesn't want this con-
strued as a lowering of pricing; 
$19.98 to me is an incredible bar-
gain for the classics we offer 
[when bought separately]." 
He adds that the $49.98 price for 

each set is designed to provide a 
value-added bargain to entice the 
consumer to buy the boxed set it-

(Continued on page 48) 

Regional Chapters Swing Into Action 
L.A. Goes To Movies; Mich., Minn. Go On Offensive 

REGIONALS REV UP: The Video Software Deal-
ers Assn.'s regional chapters are cranking up after 
the summer pause. Many of them are trying entirely 
new ideas, like the Los Angeles Chapter, which has 
been rotating its meetings around different venues 
and will hold its first meeting on a movie lot Sept. 25 
at Walt Disney Studios, The Disney setting will 
provide an obvious incentive—a screening of "Fan-
tasia" ... Also breaking new ground is the Chicago 
Chapter, which is holding its first downstate gath-
ering Sept. 12 at Jimmer's Hotel Chateau in Bloo-
mington, Ill. Among speakers will be Freddie Dove, 
head of the neighboring Indiana Chapter, who will 
plug VSDA's first fall Expo, 
Sept. 24-25 in Indianapolis ... 
The New York/New Jersey 
Chapter is also boasting a first. 
New VSDA executive VP Don 
Rosenberg initiated his chapter 
tour with the group, according 
to president Rich Thorward. 
"He came to our board meeting. 
We approached him at the convention in Las Ve-
gas," says Thorward. Rosenberg has vowed to visit 
chapters all over the country. 

UP ON THE HILL: The Michigan Chapter is con-
tinuing to battle "several bills that will broaden and 
expand the definition of obscenity," says Jeff Pe-
dersen, president and head of Flint chain Michigan 
Video. "The majority of our members do carry adult 
so we're becoming wary of this whole issue of cen-
sorship," he says. Pedersen says three stores 
charged with local-obscenity-law violations are now 
in court on the west side of the state "and the Oak-
land County District Attorney's office has sent a 
warning letter to dealers that local obscenity laws 
will be enforced." 
Meanwhile, the Minnesota Chapter is gearing up 

for action in that state following a State Supreme 
Court decision that an old statute was unconstitu-
tional, says Ted Engen, president of Video Buyers 
Group and a leader in the anti-censorship battle in 
Minnesota. "We know the special-interest groups 
are going to go after a new law. The original spon-
sors of a bill last year were mainly concerned with 
adult bookstores. This will undoubtedly be broad-
ened to include video stores." 

PERSONAL PROPERTY: The new buzz term 
around the VSDA chapter circuit is "personal prop-

erty tax." The Wisconsin Chapter meeting Sept. 10 
in Brookfield will hear about the issue from lobbyist 
Stephanie Case, according to Bucky Kohnke, chap-
ter president. Another chapter concerned about per-
sonal property taxes is the Rocky Mountain group. 
President John Heim, who operated the Video City 
chain, writes in the chapter newsletter that Colora-
do stores may have dodged the bullet. HB 91-1191 in 
that state exempts from personal property tax prop-
erty rented for "30 days or less," i.e., movies and 
video games. "But the bad news," says Heim, "is 
that the bill also allows for the county commission-
ers to levy a gross-receipts tax on this same rental 

inventory." The gross-receipts 
tax was a concession to gain the 
personal-property-tax exemp-
tion, he says, and hopefully few 
counties will go after it. 

GOURMET GOODIES: Linda 
Plaks has turned a gourmet-
candy section into a profit cen-

ter at her single-store Moorpark Video in suburban 
Los Angeles. "You can't just buy a lot of attractive 
or different things and put them out on the counter 
and expect them to sell by themselves," she says. 
"We do a lot of special merchandising, a plastic San-
ta full of candy, or candy in a champagne bottle. We 
do a lot of tie-ins with movies. One very good item is 
our fudge in a package that resembles a movie 
reel." She says she also cross-promotes between her 
gift and candy sections, does special birthday pack-
ages, and holiday tie-ins. 
Plaks finds a lot of items at gift shows. Two na-

tional distributors, one in Kansas City and another 
in Ohio, "are very important to us in alerting us to 
new trends and new items," she says. She adds that 
the candy section and the gift department are likely 
keys to Moorpark Video's eight years of success: 
"We had eight stores for the basic 28,000 population 
out here. We just lost three between March and 
April of this year." 
Besides operating Moorpark with her husband, 

Harvey, Plaks is president of the L.A. VSDA chap-
ter. 

PIRACY ACTION: For the latest reporting period, 
the Motion Picture Assn. of America lists 37 raids 
and seizures involving alleged piracy. In California: 
ROA Video, Los Angeles; Avila Video, two stores, 

(Continued on page 48) 
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TITLE  Copyright Owner,  Principal 
Manufacturer, Catalog Number  Performers jà 'ci 

1 1 4 SLEEPING WITH THE ENEMY  FoxVideo 1871  .  Julia Roberts 
Patrick Bergin 1991 R 

2 8 3 • AWAKENINGS  RCA/Columbia Pictures Home Video  Robert De Niro 
50563-5  Robin Williams 1990 PG-13 

3 9 3 NEW JACK CITY  Warner Bros. Inc.  Wesley Snipes 
Warner Home Video 12073  lce-T 1991 R 

4 2 6 MISERY  New Line Home Video  Kathy Bates 
RCA/Columbia Pictures Home Video  James Caan 1990 R 

5 3 10 GOODFELLAS  Wamer Bros. Inc.  Robert De Niro 
Warner Home Video 12039  Joe Pendi 1990 R 

6 5 5 L.A. STORY  Live Home Video 68964  Steve Martin 
Victoria Tennant 1991 PG-I3 

7 4 8 EDWARD SCISSORHANDS  FoxVideo 1867  Johnny Depp 
Winona Ryder 1990 PG-13 

8 14 2 KING RALPH  Universal City Studios  John Goodman 
MCNUniversal Home Video 81054  Peter O'Toole 1991 PG 

9 6 11 KINDERGARTEN COP  Universal City Studios 
MCA/Universal Home Video 81051  A. Schwarzenegger 1990 PG-13 

10 10 5 HAMLET  Warner Bros. Inc.  Mel Gibson 
Warner Horne Video 12200  Glenn Close 1990 PG 

11 7 5 THE RUSSIA HOUSE  MGM/UA Home Video 902301  Sean Connery 
Michelle Pfeiffer 1990 R 

12 12 4 LIONHEART  Universal City Studios  Jean-Claude Van 
MCA/Universal Home Video 81066  Damme 1990 R 

13 18 3 TEENAGE MUTANT NINJA TURTLES II:  New Line Home Video  Paige Turco 
THE SECRET OF THE OOZE  RCA/Columbia Home Video 75183  David Warner 1991 PG 

14 11 9 REVERSAL OF FORTUNE  Warner Bros. Inc.  Jeremy Irons 
Warner Honre Video 11934  Glenn Close 1990 R 

15 13 5 FLIGHT OF THE INTRUDER  Paramount t  Pictures  Danny Glover 
Paramount Home Video 32109  Willem DaFoe 1991 PG-I3 

16 23 6 NOT WITHOUT MY DAUGHTER  MGM/UA Home Video 902290  Sally Field 
Alfred Molina 1990 PG-13 

17 16 11 THE GRIFTERS  Miramax Films  John Cusack 
HBO Video 90526  Anjelica Huston 1990 R 

18 17 7 Tri-Star Pictures  on ravota LOOK WHO'S TALKING TOO  John T  l 
RCA/Columbia Home Video 70553-5  Kirstie Alley 1990 PG-I3 

19 NEW> HE SAID, SHE SAID  Paramount Pictures  Kevin Bacon 
Paramount Home Video 32343  Elizabeth Perkins 1991 PC-13 

20 19 6 ONCE AROUND  Universal City Studios  Richard Dreyfuss 
MCA/Universal Home Video 81041  Holly Hunter 1990 R 

21 15 10 GREEN CARD  Touchstone Pictures  Gerard Depardieu 
Touchstone Home Video 1141  Andie MacDowell 1991 PG-13 

22 NEW SCENES FROM A MALL  Touchstone Pictures  Bette Midler 
Touchstone Home Video 1163  Woody Allen 1991 R 

23 24 4 ALICE  Orion Pictures  Mia Farrow 
Orion Home Video 8773  William Hurt 1910 PG 

24 25 45 THE TERMINATOR  Hemdale Film Corp.  A. Schwarzenegger 
Hemdale Home Video 7000 1984 R 

25 20 II POSTCARDS FROM THE EDGE  RCA/Columbia Pictures Home Video  Meryl Streep 
50553-5  Shirley MacLaine 1990 R 

26 22 13 JACOB'S LADDER  Live Horse Video 68949  Tim Robbins 
Elizabeth Pena 1990 R 

27 21 13 MERMAIDS  Orion Pictures  Cher 
Orion Home Video 8770  Bob Hoskins 1990 PG.13 

28 26 13 THE ROOKIE  Warner Bros. Inc.  Clint Eastwood 
Warner Home Video 12061  Charlie Sheen 1991 R 

29 30 5 RUN  Hollywood Pictures  Patrick Dempsey 
Hollywood Home Video 1058  Kelly Preston 1991 a 

30 29 14 PREDATOR 2  FoxVideo 1853  Danny Glover 
Gary Busey 1990 R 

31 28 9 METROPOLITAN  New Line Cinema  Carolyn Farina 
RCA/Columbia Home Video 75153  Edward Clements 1990 PG-13 

32 36 2 LONESOME DOVE  RHI Entertainrnent Inc.  Robert Duvall 
Cabin Fever Entertainment 8378  Tommy Lee Jones 1989 NR 

33 27 7 MR. & MRS. BRIDGE  HBO Video 90533  Paul Newman 
Joanne Woodward 1990 PG-13 

34 34 8 THE LONG WALK HOME  Live Home Video 68913  Wheopi Goldberg 
Sissy Spacek 1991 PG 

35 NEW> IF LOOKS COULD KILL •  Warner Bros. Inc. 
Warner Home Video 12071  Richdrd Grieco 1991 P0-13 

36 38 15 QUIGLEY DOWN UNDER  MGM/UA Home Video M902173  Torn Selleck 
Laura San Giacomo 1990 PG-13 

37 33 4 DON'T TELL HER Its ME  HBO Video 90218  Steve Guttenberg 
Shelly Long 1990 PG-I3 

38 NEW el. giejsurcRANTz & GUILDENSTERN ARE  Buena Vista Horne Video 1118  Richard Dreyfuss 
Gary Oldman 1991 PG 

39 31 15 THREE MEN AND A LITTLE LADY  Touchstone Pictures  Tom Selleck 
Touchstone Home Video 1139  Steve Guttenberg 1990 PG 

40 NEW> QUEEN'S LOGIC  Live Home Video 68923  Ken Olin 
Chloe Webb 1991 R 

INTA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 
25,000 units and $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certication for a minimum sale of 250,000 units or a 
dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for 
nontheatrical titles. 0 1991, Billboard/BPI Communications, Inc. 

GORDON SVENSON 

HOME VIDEO 

VIDEO PEOPLE 
Len Levy, an 11-year video veteran, departs Fries Home Video, Los Angeles, 
as executive VP and chief operating officer. Levy had also held posts at IVE 
(now LIVE Home Video) and Wherehouse Entertainment He is forming a vid-
eo marketing and consulting service. 

John Hunter, formerly senior VP of operations for Wood Knapp Video, Los 
Angeles, is promoted to senior VP and chief operating officer, as part of a 
company restructuring. At the same time, Mark Lambert, previously presi-
dent of Positive Communications, joins the company to oversee the production 
unit, Wood Knapp Productions. Carol Greenberg, VP of public relations and 
product development, and Jamie Buckstaff, VP of marketing, have departed 
the company. 

At Sony Music Video, Steven R. 
Gordon is appointed director of 
business affairs and administration. 
He was formerly an associate with 
the music industry law firm of 
Mayer Katz Baker & Leibowitz, RC. 

Special Interest Video promotes 
Andrew E. Svenson III to VP of 
marketing development He was di-
rector of marketing. 

Catherine Allin-Cruce is named director of production and acquisitions, spe-
cial interest, a new post, for LIVE Home Video, Los Angeles. She had been VP 
of product development at the Phoenix-based Achievement Video Network. 

Rose M. Sadowski is named director of domestic video finance at FoxVideo. 
She comes from MGM-Pathé Communications Co., where she was director of 
production accounting. 

Harold D. Parker Jr. joins Pacific Arts Corp. as regional sales manager for 
the company's newly created South Central Region. He was previously a 
branch manager/account executive for Lieberman Enterprises. 

MEDIA HOME ENTERTAINMENT MOVES OFF THE BLOCK 
(Continued from page 44 

increasingly profitable market." 
Media titles that have performed 

well this year, according to Greene, 
include "Delta Force II," "I Come In 
Peace," "Wild At Heart," "My He-
roes Have Always Been Cowboys," 
"Paris Trout," and "Closetland." 
Upcoming Media titles include 

"Ambition," "Scanners II: The New 
Order," "Black Rainbow," "The Pope 
Must Die," and "Prospero's Books." 
As the shift to FoxVideo distribu-

tion has taken place, Media has 
trimmed staff, says Greepe. FoxVi- • 
deo, meanwhile, has relocated from 

New York to the West Coast. 
"We maintained a certain staff • 

strength to see us through the first 
nine-month transition period with 
FoxVideo," says Greene. "During 
that period, they have relocated to 
Los Angeles. At this point, our rela-
tionship has been solidified, and the 
ease of doing business has increased 
since they are now across town and 
not across the country. As a result, 
Media will continue to scale down 
over the fourth quarter according to 
its original plan, which reflected Fox-
Video's scheduled relocation." 

PLAYBOY HOME VIDEO 
(Continued from page 4.?) 

than Playboy. Certainly the retail 
executives who run the combo 
chains have stood up for free 
speech and expression. 
"They also know how to keep 

stock rolling. We have titles that 
sell day-in and date-out. And many 
of the combo chains have already 
made a major commitment now to 
display activity. 
"All of those things combined 

put music/video combo chains on 
the cutting edge of retailing. Obvi-
ously, the more display you get in 
a store, the more goods you sell." 
Jenest adds that Playboy will 

continue to co-produce with The 

Sharper Image the "For Couples 
Only" video series, a series that 
gets an advance release window 
through the Sharper Image cata-
log and stores before traditional 
retail outlets. 

WE CAN SELL YOUR PROPERTY 

25% of our readers own homes val-
ued at $500,000 to $1 million and 
more. "Real Estate to the Stare" 
reaches this affluent market. 
Call: Linda Herach 1 0001 950-1018 

Billboard 

240 VIDEO TITLES in 
2 sq.ft. for counter 
or wall display. 

Browser 
DISPLAY SYSTE'VlS 
CHICAGO ONE STOP. INC. 
401 West Superior • Chicago. IL 60610 
Phone 312.822 0822 - TaIllree 800 822 4410 
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STORE MONITOR 
(Continued from page 462 

Los Angeles; Cortez Video, stores 
in Paramount, Pomona, and La Pu-
ente; Mex Video, two stores, Los 
Angeles; M&M Video Center, Los 
Angeles; Cunado's Video, Ana-
heim; and Dreamer's Video, South 
Gate. In Chicago: Tiptop Video, 
Six Corners Audio & Video Cen-
ter, Batman Video, two stores; 
and in suburban Mt. Prospect, 
Video Cinema. In Miami: Piwi 
Video, Video Dreams, Black Vid-
eo, Lory Video Club; and in subur-
ban Hialeah: Late Night Video, 
and in Tarpon Springs, Video 
Lambada. In Houston: Royal Vid-
eo, Video Home, Celebration Vid-
eo, Top Video, and Grandview 
Video. In other areas: J.R. Video, 
Fall River, Mass.; Video Unlimit-

Billboard 
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1 1 158 

* * NO. 1 * * • 
ROBIN HOOD • 
Walt Disney Home Video 228 

1973 29.95 

2 2 ,7 
'̀ 

THE JUNGLE BOOK 
Walt Disney Home Video 1 122 1967 2499 

3 3 5 THE BRAVE LITTLE TOASTER 
Walt Disney Home Video 1117 1988 19.99 

4 4 67 THE LITTLE MERMAID 
Walt Disney Horne Video 913 1989 2699 

5 8 49 PETER PAN 
Walt Disney Horne Video 960 1953 24.99 

6 10 99 BAMBI  
Walt Disney Horne Video 942 

1942 26.99 

7 7 310 DUMB " 
Walt Disney Home Video 24 1941 24.99 

9 9 23  DUCKTALES THE MOVIE 
Walt Disney Home Video 1082 1990 n.99 

9 5 ii THE PRINCE AND THE PAUPER 
Walt Disney Horse Video 1 185 1991 12.99 

10 12 154 CHARLOTTE'S WEB 
Hanna-Barbera Prod. Inc./Paramount Home Video 8099 1973 14.95 

11 6 112 PETE'S  DRAGON  • Walt Disney Home Video 10 1977 24.99 

12 11 255 ALICE IN WONDERLAND • 
Walt Disney Home Video 36 1951 24.99 

13 14 51 ALL DOGS GO TO HEAVEN 0 
MGM/UA Horne Video M301868 1989 24.98 

14 16 91 THE LAND BEFORE TIME 
Amen Entertainment/MCA/Universal Horne Video 80864 1988 24.95 

15 RE-ENTRY AN AMERICAN TAIL 0 
Amblin Entertainment/MCA/Universal Horne Video 80536 1986 29.95 

16 13 27 ROCKY & BULLWINKLE: VOL. I 
Buena Vista Home Video 1019 

1991 12.99 

17 17 163 THE SWORD IN THE STONE • 
Walt Disney Home Video 229 1963 24.99 

18 23 3 TEEN MUTANT NINJA TURTLES: TURTLES AT... 
Family Horne Entertainment 1990 15.95 

19  19 II WINNIE THE POOH: THERE'S NO CAMP LIKE HOME 
Walt Disney Home Video 1 182 1991 12.99 

20 15 151 CINDERELLA 
Walt Disney Honre Video 410 1950 26.99 

21 20 27 ROCKY & BULLWINKLE: VOL. II 
Buena Vista Horne Video 1020 1991 12.99 

22 18 27 ROCKY & BULLWINKLE: VOL. III 
Buena Vista Horne Video 1021 1991 1299 

23- 25 30 TEEN MUTANT NINJA TURTLES: ATTACK... 
Family Home Entertainment 27344 1989 14.95 

24 24 11 PETER AND THE WOLF 
Walt Disney Home Video 1 184 1991 12.99 

25 21 27 ROCKY & BULLWINKLE: VOL. IV 
Buena Vista Home Video 1022 1991 12.99 

gold certifica ion for a minimum of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. 0 ITA platinum certication for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. C 1991, Billboard/BPI Communications, Inc. 

ed, Beaverton, Ore.; Carousel 
Movie & Video, Ballston Spa, 
N.Y.; Howell Flea Market, How-
ell, N.J.; and Blair's Gifts & Vid-
eo, Milner, Ga. Residences were 
also raided in Las Vegas and 
Bronx, N.Y. 

GAMES GAME: Movie Monitor, 
the industry tipsheet adjunct to 
Home Video Plus, the New Jersey 
chain headed by Rich Thorward, 
will soon boast a "Game Guide" 
supplement, supplied by video-
games experts Chip and Joh-
nathon Carter. "We really feel 
buyers need help on ordering 
games, not just Nintendo," says 
Thorward. 

FOR WEEK ENDING SEPTEMBER 7, 1991 

LUMIVISION 
(Continued from page 44) 

"At the time there were just two of 
us" working at the company, recalls 
White. "The only problem with being 
small was that a few years ago we 
had to explain [to producers] what la-
serdiscs were and that we were the 
right company to put out their prod-
uct. But now they come to us." 
In 1989 LumiVision bowed some 15 

additional titles, and added about 30 
more in 1990. By the end of this year, 
White expects to have 70 discs in his 
catalog. Pressing is done by Pioneer, 
and distribution handled by Pioneer, 
Image, U.S. Laser, Starship, CAV, 
Ingram, and other channels. "We 
also sell direct to some large chains 
and smaller retail outlets," notes 
White, who says the company has 
been turning a profit for a while. 
LumiVision currently has 18 fea-

ture films in its lineup, almost all of 
them award-winning titles. Besides 
those movies mentioned above, the 
label also carries Lewis Milestone's 
1946 war epic "A Walk In The Sun," 
Peter Brooks' "Marat Sade," the 1967 
Swedish classic "Elvira Madigan," 
and the 1988 Japanese hit "A Taxing 
Woman," wirmer of numerous prizes 
in that country. 
LumiVision has also worked close-

ly with the International Museum of 
Photography at George Eastman 
House to release carefully restored 
laser editions of such silent classics 
as "The Phantom Of The Opera," 
"The Birth Of A Nation," and "The 
Lost World." Those titles carry high-
er tags than the label's other discs, 
and are priced between $39.95 to 
$49.95. 
"The Lost World" ($44.95), which 

bows Sept. 1, is a 1925 landmark ad-
venture film that incorporates anima-
tion effects by Willis O'Brien, who 
later worked on "King Kong." In-
cluded on the disc's CAV side two are 
rare production stills, an essay by 
film historian Scott MacQueen, and 
four early short films by O'Brien. 
While the firm is still building its 

terrestrial market, LumiVision has a 
solid handle on outer-space program-
ming. "The Dream Is Alive" is one of 
its two top-selling titles, and it also 
carries "The Voyager Odyssey" 
(which interweaves NASA footage, 
supercomputer animation, and digital 
effects) and "Destination: Universe" 
(a music-video chronicle of America's 
space efforts). 
In early 1992, LumiVision will re-

lease "Hail Columbia!" ($34.95), 
which follows the first space shuttle 
flight, and "Blue Planet" ($34.95), an 
IMAX film that examines the Earth's 
weather, geography, and environ-
mental turmoil. 
White is confident about LumiVi-

sion's future. "In five years, I think 
we'll have established ourselves [sol-
idly]. The companies" that will have 
problems are those that have re-
leased titles from major studios that 
will then want to release them them-
selves. Most of the people we're get-
ting our titles from will not be releas-
ing their own laserdiscs." 

ACTIONMART 
The results are fast. The 

reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff 
Serrette at (800) 223-7524. 

NEWSLINE 

Hemdale Kicks In Secondary Select 
Label With 'Twisted,' Wicked' 
Hemdale Home Video-riding the enormous success of the reissued, low-
priced "The Terminator"-has formed a secondary label called Select 
Home Video. The new entity, according to Hemdale Home Video presi-
dent Eric Parkinson, will handle limited theatrical, specialized, and non-
theatrical releases. The first two titles, scheduled for an.0ct. 16 street 
date, are "Twisted" and "The Wicked," both at $79.95 suggested list. 
The game plan is to release about 18 titles yearly with about eight of 
those titles to receive a regional theatrical platform from Hemdale Re-
leasing. Meanwhile, Hemdale Home Video is mounting an aggressive, 
multimillion-dollar ad, sales, and marketing campaign to support its first 
three rental titles-"Vincent & Theo," "Impromptu," and "Belly Of An 
Architect." Cumulative goal on the three titles, due out in October and 
November, says Parkinson, is 200,000 units. 

ITA To Hold Special-Interest Vid Fair 
The International Tape Assn. plans to hold its fourth annual super semi-
nar on special-interest video Oct. 1-2 at the Loews Santa Monica Beach 
Hotel in Los Angeles. This year's theme is "Home Video Needs Special 
Interest Programming," with such program topics as "Changing Con-
sumer Lifestyles Will Bring New Special Interest Video Opportunities," 
"An Analysis Of The Key Factors For Success In Special Interest Vid-
eo," "Why Special Interest Videos Are Important To The Video Retail-
er," "Special Interest Video Is Important To The Majors, Too," "Getting 
Into The Home To Sell Home Video," and others. Among guest speakers 
are Thomas F. Mandel, director, Leading Edge, Values and Lifestyles 
Program, SRI International; Dick Kelly, president, Cambridge Asso-
ciates; J. Ronald Castell, senior VP, programming and communications, 
Blockbuster Entertainment; Al Rubin, senior VP, Sony Music Video; and 
Suzie Peterson, VP, production & development, MCA Home Entertain-
ment. 

Laser Disc Assn. Sets Up Tech Info Board 
The Laser Disc Assn. has formed a technical advisory committee 
charged with establishing a technology information exchange among all 
laserdisc hardware and software manufacturers in the U.S. Another 
goal is to provide an updated version of the Laser Disc Software Produc-
tion Guide, a condensed procedure directory for laserdisc reproduction 
and packaging. Geoffrey Tully, senior VP of Multimedia Systems Divi-
sion of Pioneer Communications, has been named chairman of the 13-
member committee. Also serving are Marc Finer, president, Communica-
tion Research, Inc.; Mike Fitzgerald, VP technical operations, MCA 
Home Entertainment Group; Mark Halperin, manager/director, produc-
tion, Image Entertainment; Ross Hering, director of new business devel-
opment, THX Lucasfilm Ltd.; Chris Leister, GM, Pioneer Video Manu-
facturing; Ken Masaki, VP, technical coordination, Pioneer Electronics 
(USA); Michael Mitchell, process engineering manager, Digital Audio 
Disc Corp.; Ned Price, assistant director, video operations, Warner Bros. 
Inc.; Fred Takashi, product manager, Panasonic; Eric Tijssen, product 
manager, Philips Consumer Electronics; Joe Vayda, VP, research and de-
velopment, WEA Manufacturing; and Richard Wilkinson, president, Op-
tical Disc Corp. 

New Line's 'Turtles Il' Returns In 8mm 
New Line Home Video's 'Teenage Mutant Ninja Turtles II: The Secret Of The 
Ooze" has been made available on the 8rnm format Released day and date 
with the VHS version [July 31], it's at select retail outlets and in Sony's Cine-
ma 8 mail-order catalog. Suggested list is $29.95. 

MPI Slates 'Hollywood Chronicles' Volume 
MPI Home Video plans to release "Hollywood Chronicles," an ambitious, 13-
volume set covering the history of the motion picture business. Narrated by 
legendary actor Jackie Cooper, the multi-volume set includes film clips, inter-
views, and off-beat glimpses of the movie-making capital. Each episode is re-
tail listed at $19.98 and features two episodes per tape. Street date is Oct 23. 

Hanna-Barbera Gains 'Addams' Rights 
In a timely acquisition, Hanna-Barbera Home Video has picked up world-
wide rights to 16 original animated "The Addams Family" episodes from 
the The Lady Barbara Colyton and Barbare Artists Company. At the 
same time, Hanna-Barbera Productions Inc., is planning to produce 13 
new half-hour animated episodes for ABC-TV, which are set to premiere 
in September 1992. Hanna-Barbera will have subsequent video rights to 
those episodes. The first Addams Family product from Hanna-Barbera, 
two cassettes priced at $9.95 each, will be available Oct. 23, while two 90-
minute rental cassettes will be available Nov. 13 for $29.95 each. Interest 
in the Addams Family is expected to be rekindled with the release of the 
live action Paramount film this fall, which features Anjelica Houston and 
Raul Julia. 
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Video Vet Outlines Financing Strategy 
MI BY CHRIS McGOWAN 

LOS ANGELES—Michael Wiese, a 
veteran of the video wars and au-
thor of four volumes on film and 
video production, has devoted his 
latest book strictly to the challenges 
of raising funds to make movies, 

documentaries, 
and other such 
projects. 
His self-pub-

lished "Film & 
Video Financing" 
is a $22.95, over-
size paperback 

that devotes more than 300 pages to 
what Wiese calls "a palette of fi-
nancing options, suggestions, and 
ideas." 
Wiese was VP of original pro-

gramming for Vests-on Video, and 
was later hired by his old label to 

BOOK 
REVIEW 

produce and direct the best-selling 
original video "Shirley MacLaine's 
Inner Workout." Currently, he runs 
his own Studio City, Calif.-based 
production company and is helping 
to develop a new label, Apollo Home 
Video. 
The book's first seven chapters 

focus on film financing, production 
and distribution. Chapter eight is a 
financing case study of the success-
ful independent film "sex, lies and 
videotape," in which Wiese inter-
views the movie's executive produc-
er, Robert Newmyer. 
Chapters 11 and 12 of the book are 

geared specifically to the video indus-
try: "Success In Home Video" and 
"Video Sponsorship." The former 
looks at such important concepts as 
distribution contracts, split rights, 
promotable elements, basic contract 
terms, returns reserve, returns al-

lowance, holdbacks, and audit rights. 
"Video Sponsorship," which covers 

one of Wiese's main areas of exper-
tise, explains five types of sponsor 
deals, shows how to figure impres-
sions, and deals with premiums and 
other important topics. Three pages 
are devoted to the sponsorship, mar-
keting, and promotion of the PBS 
Home Video series "The Astrono-
mers," on which Wiese worked. 
A "Questions" chapter in the back 

of the book poses about 200 key ques-
tions that producers, the book says, 
should ask themselves when thinking 
about potential projects or actively 
developing film and video produc-
tions. Following that, the appendices 
have extensive lists of film distribu-
tors, video suppliers, foreign sales 
companies, grant sources, founda-
tions, grant conduits, and other 
sources. 

A Peek At P̀aradise'; High-Caliber 'Cadence' 
Spotlight On Romance, Sheen Family, Respectively 
This biweekly column is provided 
as a guide through the wilderness 
of unfamiliar feature video titles. 

• "Children Of Paradise" (1943-
45), Home Vision Cinema, pre-
books 9/9. 
This French classic has been one 

of the most requested titles since 
home video first appeared, and it's a 
genuine masterpiece that more than 
lives up to its reputation. Set on the 
Boulevard of Thieves in early 19th-
century Paris, a colorful collection 
of street mimes, actors, courtesans, 
aristocrats, and pickpockets all fall 
in love with the wrong person. Their 
passions and talents work them-
selves out in a complicated and com-
pletely fascinating way. The perfor-
mances are all amazing, the dialog 
snappy and insightful, and the direc-
tion by Marcel Carne is epic and sur-
prisingly fresh. Think of the best 
movie you've ever seen and rent it 
with that. 

• "Cadence" (1991), Republic 
Pictures Home Video, prebooks 
9/11. 
In his directorial debut, Martin 

Sheen guides himself and two of his 
sons, Charlie Sheen and Ramon Es-
tevez, through the harrowing ordeal 
of life in an army stockade. Though 
the film doesn't lack a sense of hu-
mor, it was mysteriously mispro-
moted as a screwball comedy about 
the wacky antics of the one white 
boy in an all-black military prison. It 
is in fact a very serious film about 
the roots of prejudice, the vile seduc-
tion of bullying, and the difficulties 
of fatherhood. In this often violent 
and stirring drama, Charlie Sheen 
must choose between earning the 
respect of the bigoted commander 
played by his father, or his fellow in-
mates, led by Larry Fishburne in an-
other performance of incredible 
power. Rent it with "Cool Hand 
Luke." 

• "Oscar" (1991), Touchstone 
Home Video, prebooks Tuesday 
(3). 
An old-fashioned comedy of man-

ners and mistaken identity, the type 
they don't make any more, and, con-
sidering the resounding thud this 
made at the box office, the type 
we're not likely to see again soon. 
Which is too bad, because it is an 
amusing if trivial piece of entertain-
ment that critics tended to look at 
too closely since it marks Sylvester 
Stallone's first return to comedy 

by Michael Dare 

since the even more resounding 
thud of "Rhinestone." He does a 
good job of playing a hood trying 
desperately to go straight, but 
whatever you think of Stallone, he's 
surrounded by a cast that's hysteri-
cal. Rent it with, "What's Up, Doc?" 

• "Blue Tornado" (1991), Vid-
mark, prebooks Tuesday (3). 
Two jet fighters are overcome by 

a blinding light. One crashes, the 
other returns with the far-fetched 
story that he made contact with 
something unearthly. This oft-told 
tale of UFO believers vs. skeptics is 
given credence by excellent special-
effects and superb flying se-
quences. Unfortunately, director 
Tony Robb is as bad with actors as 
he is good with model airplanes, and 
the scenes where Dirk Benedict, 
Patsy Kensit, or David Warner have 
to do difficult things like talk to each 
other are embarrassing. It is a cross 
between "Top Gun" and "Close En-
counters," so rent it with either. 

• "Nothing But Trouble" (1991), 
Warner Home Video, prebooks 
Thursday (5). 
What might have been a fine half-

hour episode of "Tales From The 
Crypt" is instead a full-length fea-
ture that is as overbloated as most 

of its disgusting characters. A 
group of socialites, including Chevy 
Chase and Demi Moore, get caught 
in the world's worst speed trap, and 
soon face molestation by hideous 
mutants and the awful jaws of "Mis-
ter Bonestripper." Though not to-
tally lacking in humor, first-time di-
rector Dan Aylcroyd doesn't seem to 
know the difference between gro-
tesquely farcical and just plain gro-
tesque. Among the movie stars, 
there does linger Taylor Negron, 
who is certainly one of the world's 
funniest second fiddles. Rent it with 
"Forbidden Zone." 

• "The Last Ride" (1991), A.I.P. 
Home Video, prebooks 9/17. 
Let's hope so. A gibbering maniac 

escapes from an asylum and starts 
killing people. Meanwhile, an inno-
cent man is released from prison 
and starts getting blamed for the 
killings, but we know who is really 
to blame—director Karl ICrogstad. 
Rent it with "The Hitcher." 

• DOUBLE BILL OF THE 
WEEK 
"Scissors" (1991), Paramount, pre-
books 9/1, and "Inner Sanctum" 
(1991), RCA/Columbia Pictures 
Home Video, prebooks Thursday 
(5). 
These two psychological thrillers 

involve diabolical schemes to drive 
someone mad, and it could be you. 
Neither of them makes any sense at 
all. In "Scissors," we get to ponder 
whether Sharon Stone is simply a 
much worse actress than we previ-
ously gave her credit for, or wheth-
er the film is supposed to be a sub-
jective view of her character's real 
madness, therefore justifying any 
overacting. It's surreal, nonsensical, 
and delightfully over-the-top. In "In-
ner Sanctum," a man cheats on his 
invalid wife with his business part-
ner and his wife's nurse, but more 
often with the nurse, perhaps be-
cause Tanya Roberts was willing to 
do more nude scenes than Margaux 
Hemingway. Together, they plot to 
murder the wife, but not before the 
writers murder the plot 

First Run Targets Indie Stores 
Hopes To Score With Offbeat Fare 
• BY CHRIS McGOWAN 

LOS ANGELES—Direct-mail video 
supplier First Run Features has tar-
geted maverick independent video 
stores for its first push into retail dis-
tribution. The small, New York-based 
label is hoping its catalog focusing on 
foreign films, cult movies, political 
documentaries, animated features, 
and gay and lesbian programming 
will attract independents eager to dif-
ferentiate themselves from mega-
chains that dominate the current-hits 
side of the business. 
"They may not be able to stock as 

deep in A titles as Blockbuster, but 
they can carry unusual films that 
Blockbuster may not buy," video 
sales VP Lisa Burkin says of the la-
bel's pitch to independent retailers. 
"It keeps people coming to their store 
and then they will rent A titles there 
as well." 
First Run has existed for 10 years 

as a theatrical distributor, and it 
moved into home video three years 
ago. Initially, the company sold its 
video titles exclusively through mail 
order, but in March it initiated a ma-
jor push into video retail outlets and 
Burkin was moved over from theatri-
cal sales. 
The label is now distributed both 

directly to retailers by Burkin and 
through Tamarelle, Canterbury, 
Tapeworm, Baker & Taylor, and In-
gram. First Run has also continued 
its direct-mail effort and plans a 
400,000-piece mailing this Christmas 
for titles such as "Merton: A Film Bi-
ography," "A Question Of Con-
science," and "Weapons Of The Spir-
it" that explore religious and philo-
sophical ideas, including those 
particularly relevant to current politi-
cal issues. 
Among First Run's other titles are 

volumes one and two of "Brothers 
Quay Shorts," which feature animat-
ed short films by the two brothers 
who created Peter Gabriel's music 
video "Sledgehammer"; "Sherman's 
March," a humorous documentary by 
Ross McElwee that chronicles his 
own romantic woes as he journeys 
across Georgia, following the path of 
General William Tecumseh Sher-
man's legendary Civil War march of 
destruction; and "Dance Of Hope," 
which features British pop star 
Sting's visit to Chile and his meeting 
there with the wives and mothers 
whose loved ones were abducted and 
murdered by agents of the govern-
ment 
"Cane Toads" is an environmental 

film, while "Positive," "Silence — 
Death," and "A Virus Knows No 
Morals" address the AIDS epidemic. 
"An Empty Bed," "Seduction: The 
Cruel Woman," and "She Must Be 
Seeing Things" are among First 
Run's gay and lesbian titles. 
Prices for the label's 30 videos 

range generally from $39.95 to 
$59.95. Three titles—"Alice" (an ani-
mated version of "Alice In Wonder-
land"), "The Mozart Brothers" (a 
Swedish feature), and "Sherman's 
March" have been released on laser 
disc by Image Entertainment, al-
though starting next spring First 
Run will issue its own laser releases. 
On Sept. I, the label launched its 

latest titles: "Jane Campion Shorts" 
($49.95), which includes three short 
pieces by the Australian film maker; 
"Details Of A Duel" ($59.95), a fea-
ture by Colombian director Sergio 
Cabrera; "Committed" ($59.95), 
which tells the tragic story of the ac-
tivist actress Frances Farmer; and 
"Behind The Veil: Nuns" ($59.95), a 
documentary by Canadian film mak-
er Margaret Westcott. 
On Sept. 25, First Run will bow 

"The Big Dis" ($59.95), a comedy 
directed by Gordon Erickson and 
John O'Brien that follows the ro-
mantic disappointments and prat-
falls of a young black soldier home 
on leave. 
In October, the label will release 

two movies in conjunction with 
Castle Hill Films: "The Boat Is 
Full" and "A Question Of Si-
lence." In November, First Run 
will launch two documentaries: 
"Tong Tana," about a threatened 
rain forest, and "Lines Of Fire," 
about the famed "Golden Trian-
gle" opium-growing region in 
Southeast Asia. 
And in February, the label will 

release "Blood In The Face," a 
documentary about white suprem-
acist organizations such as Aryan 
Nation, the Ku Klux Klan, and the 
Nazi Party. Michael Moore, of 
"Roger & Me" fame, makes a cam-
eo appearance as an interviewer. 
Adds Burkin about the impor-

tance of programming offered by 
First Run and other independent 
labels, "Small retailers are going 
to survive by providing a wide va-
riety. Video customers are becom-
ing very sophisticated. What 
might not have worked three years 
ago works now. They're asking for 
foreign films and documentaries, 
and exploring new things with 
their VCRs." 

MGM/UA LAUNCHING GIFT SETS 
(Continued from page 46) 

self. 
"I wanted these sets to be a 

method by which consumers could 
really feel they're taking home a 
piece of Hollywood and have an ide-
al gift," Feltenstein says, whereas 
"a single video might be construed 
as a chintzy gift and not exciting." 
Feltenstein promises ample con-

sumer advertising behind the 
"More Stars" campaign, as well as 
an in-store merchandiser. 
In addition, the label launched 

"MGM/UA's Cartoon Gift Set" 
Aug. 21. The $29.98 boxed set in-

dudes "Tom And Jerry's The Night 
Before Christmas," "MGM Car-
toon Christmas," and "Dr. Seuss' 
How The Grinch Stole Christmas." 
On laserdisc, MGM/UA was set 

to bow "The Thin Man Collection" 
in August. The six-disc boxed set 
includes all six"Thin Man" movies 
and their original trailers. 
And in October, the label is re-

leasing a $99.98 Greta Garbo laser-
disc boxed set, which will offer 
"Camille," "Anna Karenina," 
"Flesh And The Devil," and "Anna 
Christie." 
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usic Video 
Vidclip Reels By Design At Wolfram 
Ongoing Contest Spurs Client Creativity 
1. BY MOIRA McCORMICK 
and JACKIE STASI 

CHICAGO—Wolfram Video has in-
stituted an ongoing contest called the 
Designer Series, in which its clients 
submit their own ideas for two-hour 
videoclip reels. The Milwaukee-based 
music video compilation supplier, 
which services 600 club and retail cli-
ents nationwide, chooses one winner 
every other month, produces that 
winner's tape, and issues the tape for 
sale to subscribers. 
At the end of one year, the Designer 

Series tape that sells the most pieces 
during the 60 days immediately after 
its release is declared the grand-prize 
winner. According to Bob Huntington, 
marketing director for Wolfram Video, 
all winning programmers receive a 
free copy of their tape, and the grand-
prize winner receives a trophy. 
The idea for the competition/se-

ries, says Huntington, was developed 
by Wolfram Video president Wolf 
Zimmerman, after Zimmerman got 
the suggestion from a client "Quite a 
few of our most popular programs 
were begun as a result of customer 
ideas," notes Huntington. 
Wolfram Video kicked off the con-

test in the spring, says Huntington, 
and so far has chosen three winners. 

The first was Sam Dakouras of the 
Milwaukee nightspot Bailey's, whose 
dance tape was offered for sale in 
April. Artists on Dakouras' tape in-
clude C&C Music Factory, Bell Biv 
DeVoe, Deee-Lite, and Roxette. The 
second winner was Stan McClellan, 
proprietor of Stan's in Valdosta, Ga., 
whose winning entry was a country 
tape, offered for sale in June. McClel-
lan's reel includes such artists as 
Restless Heart, Michael Martin Mur-
phey, Darden Smith, and Holly Dunn. 
The most recent winner was Dave 

Camialte, a DJ at Walt Disney World 
club The Cage, whose alternative 
tape was issued in August. It in-
cludes clips from EMF, Jesus Jones, 
the IMF, the Expansions, and others. 
Huntington says Wolfram receives 

approximately 20 entries a month for 
the Designer Series contest, from cli-
ents around the country. Entries are 
made in the form of a list, submitted 
at least 60 days prior to the current 
month's contest, and contain approxi-
mately 32 video titles. The winner is 
chosen by consulting "local music 
personalities, DJs, etc., in addition to 
Wolfram Video's staffers' evalua-
tions," says Huntington. "We're in-
terested in compilations that will 
sell." 
Each list chosen for production fea-

Video Jukebox's Loss Widens In Qtr. 
But Network's Revenues Are Up 16.5% 
NEW YORK—Video Jukebox Net-
work Inc., the interactive music video 
TV service, says that its second-quar-
ter net loss widened this year while 
revenues rose. 
For the three months ended June 

30, the Miami-based company's net 
loss was $458,000, compared with a 
$276,000 deficit in the same period 
last year. Revenues rose 16.5% to 
$3.93 million from $3.37 million. 
Although there was an overall loss, 

the company reports operating profit 
of $105,000 before depreciation and 
amortization charges were deducted 
to yield the net deficit The income was 
down 79% from $188,000 last year. 

The company also says its average 
revenue per jukebox unit dropped 
22.5% in the quarter to $7,902 from 
$10,232. It attributes the drop to a da 
dining number of new jukebox units, 
which typically perform better on av-
erage than older units, and soft con-
sumer demand for music. 
In addition, the company had ex-

penses of $112,000 for its JOBNET 
unit (an interactive televised employ-
ment service) in the quarter. 
For six months, the net loss was 

$979,000 on revenues of $7.656 mil-
lion, compared with a net loss of 
$598,000 on revenues of $6.016 million 
last year. 

VIDEO TRACK 
LOS A MES 

PAULA ABDUL's "Promise Of A 
New Day" video has the appearance 
of a location shoot, but the visual ef-
fects are really just that effects. Hol-
lywood-based visual effects/post 
house Planet Blue brought Hawaii 
to Hollywood, merging footage 
reeled in the islands with blue-screen 
footage of Abdul performing in a stu-
dio. Big TY!'s Andy Delaney and 
Monty Whitebloom co-directed the 
Virgin video for Limelight Stephen 
Keith-Roach directed photography 
and Jeremy Barrett produced. Visual 
effects and compositing were han-

dled by senior editor Fred Helmond. 
and executive producer Dick Voss. 
Nitrate Films is the force behind a 

trio of current clips: Gerardo's 
'When The Lights Go Out," Vicious 
Rumors' "Children," and Badlands' 
"The Last Time." Scott Kalvert is 
the eye behind Gerardo's slick and so-
phisticated Interscope video; Ben 
Whittaker produced. Gore Ver-
binski directed Vicious Rumors' con-
ceptual video for Atlantic, using chil-
dren of various races and ages to de-
pict the world around us. Whittaker 
produced this shoot as well. Finally, 
Tom Krueger reeled Badlands' high-

(Continued on next page) 

tures the winning programmer's 
name on the slate appearing at the 
beginning of each tape. Plus, the pro-
grammer's name and signature ap-
pear on each box label, and his/her 
photo and signature is published in 
Wolfram's monthly update sheet. 
Huntington notes that one of Wol-

fram Video's most successful reels, 
JamMaster, came about as a result of 
a customer's suggestion. "When the 
first JamMaster came out in early 
'86, there weren't many two-hour 
dance tapes on the market," he says. 
With customer input, the program 
was "not only beat-edited to facilitate 
mixes, it [featured] BP1VI order—for 
the first hour, the beats per minute 
started more slowly and kept acceler-
ating, and then the whole process 
started again for the second hour." 

Positive Steps. Blair Underwood, left, on hiatus from "L.A. Law," directs the 
latest video for Quality Records rap group Positive Generation, "Still A Young • 
Man." Also pictured, from left, are group members Dr. Feelgood, Mad M.C., 
and Tone. 

by Melinda Newman 

THE ENVELOPE PLEASE: By Thursday (5), labels 
should have received their submission forms for the 
13th annual Billboard Music Video Awards, to be held 
Nov. 8 in Los Angeles. If you did not receive a submis-
sion form please call Melissa Subatch at Billboard at 
219-586-5018. If you have received your submission form 
and haven't sent it back, just a quick reminder that the 
turnaround time here is very fast Entries must be post-
marked by Sept 11. 

CH—CH—CHANGES: Major movement this week. 
Starting with the labels, Allison Bandier has been 
named manager of video promotion at SBK Records. 
She replaces Jon Cohen, who is moving to Boston to do 
raclio promotion for the label. Bendier also retains her 
position as manager of product development 
Janet Kleinbaum has moved from head of video pro-

motion at RCA Records to director of video promotion 
and product development at Jive Records. She'll be set-
ting up the department at Jive, which previously used 
RCA's video department No word on her replacement 
yet In the meantime, her duties will be handled by her 
assistant, Sue Brown, or VP of artist development Da-
vid Gales. New label or not, Kleinbaum is still throwing 
her annual birthday party Wednesday (4) at The Cat and 
Fiddle in Los Angeles. 
Mary Barnett has left her post as director of national 

video promotion at Virgin Records. She is moving to the 
metropolitan Atlanta area to "pursue the rest of my 
life," says Barnett. Virgin has no immediate plans to 
hire a new director. Laura Potter, who came from the 
production department in Los Angeles, will be dealing 
with the secondary markets and some nationals. In the 
meantime, MTV and VII-1 will be handled by the heads 
of promotion. 
On the production front, Jeff Beasley is the new direc-

tor representative at Spellbound Pictures. He replaces 
Lisa Levine, who is now at 0 Pictures. She replaced 
Elizabeth Frierson, who is now the rep at the new 
Maddhatter Films. She is joined by rep Laurette Phil-
lips, who was formerly with The Foundry. 

Directors at Maddhatter include former free-lancer 
Duke Crawford (Liquid Jesus), Peter Martinez (who 
worked as part of directing team The Stretch), Gerry 
Casale from Devo, longform director Tom Nordstrom, 
and photographer Caroline Greyshock. 
Producer Victoria Vallee and producer/director Dar-

ren J. Lavett are owners of the Los Angeles-based com-
pany. Among its first projects is production of a film 
about the Lollapalooza Festival. The film will be directed 
by Casey Niccoli, wife of Jane's Addiction lead singer 
Perry Farrell 

CONDOLENCES TO The Jukebox Network's VP of 
programming Les Garland, whose father died Aug. 21. 
Donations in his memory can be made to the Make A 
Wish Foundation, RO. Box 4678, Springfield, Mo. 65808. 

THE ENVELOPE PLEASE, Part II: Bon Jovi and di-
rector Wayne Isham have been named the recipients of 
the Michael Jackson Video Vanguard Award, given by 
MTV for outstanding contribution to the music video 
field. The honor will be bestowed at the Video Music 
Awards, Thursday (5) in Los Angeles. Past award win-
ners include Janet Jackson, Michael Jackson, George 
Michael, Madonna, and Peter Gabriel. Bon Jovi's "Liv-
ing On A Prayer" clip won for best stage performance 
in a video in 1987. Isham directed that clip as well as sev-
eral others for the band, including "You Give Love A 
Bad Name" and 'Wanted Dead Or Alive." 
The award has been renamed to include Jackson's 

name because of the contributions he has made to the 
genre. In conjunction with the awards, MTV and Jack-
son will establish a scholarship fund that will support 
the development of young creative talent 

VH-l's FALL schedule looks mighty country—at least 
for two weeks. From Sept 3-13, the channel will devote 
two hours a day to country music programming. 
Though VII-1 is looking at this as a promotional stunt 
and not a pilot for future programming, the channel will 
evaluate the ratings. According to a representative, 
"There is no indication this will develop into anything 
long-term, but sometimes these stunts do evolve into 
bigger things." 

50 BILLBOARD SEPTEMBER 7, 1991 



MUSIC VIDEO 

This tour was fueled by KJJO and First Avenue, CIMX and Industry, WWCD and The Elephant Bar and The Avenue, WFNX and Axis. WDRE and Malibu. 

WHFS and 9:30. WARS and Masquerade, KDGE and Netwerk, KTCUKBDI and Rock Island, and Medusa. Special thanks to Wendy Griffiths, Wendy Stern, 

Peter Baron, Lori Nocerito, Steve Backer, Steve Gotlieb, Paul V, Souixe Z. Ian Grais and Sprockett. 

PRIVATE MUSIC'S PUBLIC AWARENESS GETTING A BOOST FROM VH-1 PROMOTION 
(Continued from page 6) 

that." 
"Taj Mahal is a great artist and 

showman who's delivered one of the 
best records of his career in 1991," 
says Norm Schoenfeld, VP of pro-
gram/artist development at VH-1. 
"People should acknowledge that and 
we're fortunate that we can acknowl-
edge it through music video. 
"[The promotion] is a great oppor-

cunity for winning all around," he 
adds. "Private is incorporating VH-1 
into its own marketing so people who 
are interested in Taj Mahal but never 
thought of VH-1 as an option may 
think about it now. Private is profes-
Àonal. They want to do business, 
they say what they're going to do, 
and they do it." 
Private has major distribution via 

3MG, but since its inception as a con-
temporary instrumental label in 1984, 
the label has maintained its indepen-
dent spirit, carving a unique niche. 
Goldstein says he and label founder 
Peter Baumann (an early member of 
Tangerine Dream) look to such labels 
as A&M, Island, and Warner Bros. for 
creative and corporate inspiration. 
To date, Private has had its great-

(st success with the new age music 
gold-certified Yanni. The label's 

,lose association with the new age 
genre actually hindered some early 
efforts to break vocal releases. But it 
las diversified with the signings of 
aich well-known artists as Mahal, 
Warnes, Ringo Starr, Leon Redbone, 
Indy Summers, and newcomer 
3ounce The Ocean. 

"Right from the beginning, the fo-
cus of the company was always very 
artistic," Goldstein says. "Now, we're 
kind of throwing into the mix a very 
realistic view of the marketplace." 
For instance, upon inking the deal 

with VH-1, Private remixed the Ma-
hal single "Don't Call Us," which fea-
tures Hall & Oates on backing vocals. 
The duo also appears in the video. 
Other artists contributing to the 
rock/R&B album include the Pointer 
Sisters, DJ. Jazzy Jeff, Dr. John, and 
David Lindley. 
Goldstein says he hopes the VH-1 

exposure will score points with radio, 
no small task in a market inundated 
with an increasing number of bou-
tique labels fighting for a shrinking 
amount of air time. 
"You've got to come up with some 

really innovative marketing ideas," 
Goldstein says. "We're trying to 

build a label here. The kind of artists 
we have may be somewhat different 
from an EastWest or an Interscope 
or Giant, but I think we are position-
ing ourselves a little differently in 
the marketplace. 
"Typically the audience for [Pri-

vate artists] has been more adult, 
more sophisticated in its taste," Gold-
stein says. "We're still very interest-
ed in that market. It's a question of 
how to reach them." 
Private's marketing mettle will be 

put to the test with another Septem-
ber campaign designed to break the 
young pop act Bounce The Ocean. 
Goldstein hired Wilson Phillips pro-
ducer Glen Ballard as a consultant on 
the project, and brought in Steve Ber-
lin and Michael Omartian to produce 
the group's eponymous debut. 
"It's risky going pop at this time," 

Goldstein says, "but we feel we have 

a record we can be competitive with." 
The Seattle-based male duo, whose 

sound is vaguely reminiscent of the 
Hollies and the Beach Boys, is virtu-
ally unknown outside the Pacific 
Northwest Thus, Private will take its 
initial image campaign to hometown 
Seattle, meeting with local retailers, 
BMG branch staffers, press repre-
sentatives, and radio programmers. 
A visual campaign, using the 

words Bounce The Ocean, will appear 
in print, poster, and billboard adver-
tising. Bounce The Ocean T-shirts 
will be given to record store clerks, 
who in turn will give away Bounce 
The Ocean sampler cassettes to con-
sumers. 
'We're trying to create an aware-

ness and interest in this group, and 
put some music in the hands of the 
consumer so we don't have to depend 
on radio," Goldstein says. "It's when 

you don't have a hit single that you 
have to come up with all kinds of oth-
er ideas." 
But Private will change gears dra-

matically when it launches the single-
driven Starr campaign in early 1992. 
The artist's debut single, "Weight Of 
The World," features backing vocals 
by Beatles-inspired pop/rock act Jel-
lyfish. 
"We'll concentrate everything on 

the single and go in through MTV," 
Goldstein says. "Ringo will probably 
tour in the spring and if you have a 
single to lead the way, you just go 
with it" 
Among the noted pop/rock produc-

ers involved in the Starr project are 
Don Was, Peter Asher, Jeff Lynne, 
and Phil Ramone. Private is banking 
on Starr's name recognition and ca-
reer longevity to push the album, its 
singles, and a tour. 

VIDEO TRACK 
(Continued from preceding page) 

ly charged performance clip for At-
lantic; Brett Hedgecock produced. 
DOOM Inc.'s Kim Haim directed 

Curb rap act K.M.C. Kru in "The 
Devil Came Up To Michigan," a hip-
hop takeoff on the Charlie Daniels 
Band's "Devil Went Down To Geor-
gia." Haan directed photography on 
the special-effects-laden shoot, lens-
ing a "scratch-off" competition. 
Dard A. Oltman produced. 

NEW YORK 

DEBO High Definition Studio has 
completed the first concert in an on-
going series of genre-specific live mu-
sic programs. Director Stanley Dorf-
man captured the performances of 
blues legend Pinetop Perkins, soul 
queen Carla Thomas, Memphis boo-
gie-woogie pianist Jason D. NU-
llama, and Elektra recording artist 

Johnnie Johnson at New York's 
Lone Star Roadhouse. The video will 
first air on Tokyo Hi-Vision in Japan. 
Steven Dupler and Michael Halper 
served as producers. 

NASHVILLE 

DIRECTOR JACK Cole of Flash-
frame Films has wrapped a new vid-
eo for Warner Bros. artist Travis 

Tritt. The song, "Anymore," is about 
someone who resolves to quit deny-
ing his love for a woman. In the clip, 
Travis portrays an injured war veter-
an who struggles to regain self-re-
spect. George Wieser and Len 
Epand served as producers, while 
Warner Bros.' Janice Azrak served 
as executive producer. 

_ 
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AS OF SEPTE MBER 7, 1991 

A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in Billboar d. THE cLIF , i.is  arTM recurrent or oldies rotation. 

. BU M n.......  Yli11  MONTS Ore 5 1 6 

( ) T N NI 
THE NASHVILLE NETWORX4 

The Haul of Country 
Black Entertainment Television The Nashville Network 

Continuous programming Continuous programming 
1515 Broadway, New York,NY 10036 1515 Broadway. New York,NY 10036 14 hours daily 30 Hours Weekly 

1899 9th St NE, Washington,DC 
20018 

2806 Opryland Dr, Nashville,TN 
37214 ADDS 

Gloria Estee, Live For Loving ADDS 
ADDS Martika, Love... Thy Will Be Done 

Ricky Van Shelton Keep It... 
Alan Jackson, Someday EXCLUSIVE 

C rt Stigma. I Wonder Why 
S.O.S., Sometimes I Wonder 

*Bell Bes DeVO, Word To The Mutha ARTIST OF THE MONTH 
Mic Murphey, Give Me Just A... 
Sounds 01 Blackness. The Pressure 

Ricky Skaggs, Lites Too Long 
Sammy Kershaw, Cadillac Style 

Bryan Adams, Can't Stop This... 
EMF. Lies 

TM Mahal, Don't Call Us George Fox, I Know Where You Go 
Ditty Gritty Dirt Band, Cadillac... 

DEVELOPMENT 
HEAVY MC Drat Kat. Shut Strut Dean Dillon Don't You Ever 

Motley Crue. Primal Scream 
•Tom Petty, Into The Great Wide Open EMI... Hole Hearted 

BeBe & CeCe Winans, Addictive Love 
Vesta, Special HEAVY 

Whitney Houston, My Name Is... Lisa Lisa & Cult Jam Let The Beat... Charlie Daniels, Hopelessly Yours 
Aaron Neville, Everybody Plays... Gladys Knight , Men Vince Gill, Liza Jane 
Rosette Fading Like A Flower B Angie B, So Much Love Exil, Even Now 

BUZZ BIN Luther Vandross, Don't Want... Riff, If Your Serious Mar ehapin Carpenter, Down At... 
The Farm, Groovy Train 

Vanessa Williams, Running... Peabo Bryson, Can You Stop The Rain 
Luther Vandross. Don't Want... 

saw , gr. , Th. Walk 

Jesus Jane. Rml Real Real 
Sioussie & The Banshee. Kiss... HEAVY Phyllis Hyman, Don't Wanna... 

Tanya Tucker, Down To My... 
Earl Thomas Conley, Shadow... 

White Trash, Apple Pie Paula Abdul. Promise Of A New Day Brand New Heavies, Never Stop Brooks & Dunn, Brand New Man 

Bryan Adams, (Everything I Do)... Natalie Cole, Unforgettable Lionel Cartwright, Leap Of Faith 

Mich a& Bolton, Time. Love 
Nate Cole, U fo 

& . . . Ex-Girlfriend, Why Can't You... Ronnie Mina, Since I Don't Have You 
Keith Washington, Are You Stalin _ 
Color Me Held, I Adore Mi Amor 
Tevin Campbell, Just Ask Me To 

Mark Chesnutt. Your Love Is A Miracle 
Doug Stone , I Thoug ht It Was  You  HEAVY 

getable 
Am Grant, Every Heartbeat 

Paula Abdul, Promise Of A Nesv Day Huey Lewis, It Hit Me like A... 
Bonnie Raiff. Something To Talk About Lenny granito,Il Ain't  Over  Tin It's  Over  

Diamon d Rio. Mirror  Mirror  

Colin Raye, Ali , Can Be Bryan Adam, (Everything l Do)... 
Boys II Men, Motownphilly Rod Stewart, The Motown Song DJ Jazzy Jeff, Summertime 

Vanessa Williams. Running... MEDIUM 
CAC Music Factory, Things That... 

UGHT 
Whitney Houston, My Name Is... Aaron Tippin, She Made A Memory... Extreme, Hole Hearted Oaktown 3 57, Turn It Up McBride And The Ride. Same Old Star 

James Brown, Move On Guns N' Roses, You Could Be Mine Prince, Gett Off Lorrie Morgan, A Picture Of Me Heavy D., Now That We Found Love Marc Cohn, Silver Thunderbird Sounds 01 Blackness, Optimistic 8,0, Watson Light At The End... Marky Mark. Good Vibrations Dire Straits. Calling Elvis Special Generation, One Night Lover 
, 

Linda Davis, Three Way Tie Metallic, Enter Sandman Robbie Nevile, Just Like You James Brown, Move On Marty Stuart, Tempted Van Halen, Runaround Scheele, Can't Get Love With Money 
Sting, Mad About You 

Pam Tullis, Put Yourself In My Place 
Vern Gosdin, The Garden MEDIUM Karin White, Romantic Marty B  , H'gh A d Dry 

STRESS 
Shirley Murdock, In Your Eyes Kelly Willis, The Heart That Love Forgot 
Will Downing, I Go Crazy 
Alyson Williams, She's Not Your Fool 

Davis Daniel, For Crying Out Loud 
Taylor/Lynne, The Very First... Color Me Budd, I Adore Mi Amor eeC 

*Dire Straits. Calling Elvis HeFive, I Can't Wait Another Minute Patty Loveless, Hurt Me Bad... 
Firehouse. Love Of A Lifetime J 0 n[1 Aretha Franklin, Everyday People Whitley/Con ley, Brotherly Love 
The  KLF,  3 AAA. Eternal Another Bad Creation, Jealous Girl George Jones, You Couldn't Get... 
LL Cool J, 6 Minutes Of Pleasure D O El Nicki Richards. Summer Breeze Highway 101, The Blame 
Aldo Nora, Medicine Man Karyn White, Romantic Trisha Yeanvood, Like We Never... 
Prince, Gett OH . Starlena, I'll Take You There Neal McCoy, This Time I Hurt Her More 
•Richie Sambora, Ballad Of Youth Guy, D-0.G Me Out Travis Tritt, Anymore 
Seal, Crazy Chris Bender, I Knew Great Plains, A Picture  Of You  
Skid Row, Slave To The Grind Continuous programming J.T. Taylor, Hot Summer Night Little Texas. Some Guys Have All... 

12000 Biscayne Blvd, Miami,FL 
33181 

Chris Pittman, Show Me Marc Cohn, Walking In Memphis 

ACTIVE ADDS 

*Alice In Chains, Sea Of Sorrow 
Anthrax, Bring The Noise 

Tribe Called Quest. Check The... 
Above The Law, 4 The Funk Of It vi deos  ncrasy 

CT4  BAD. II, Rush 
Toni Child, I've Got To Go Now 

BWP, Na Means No 
Billy Bragg, Sexuality 

•Cheeney Hawke, The One And Only 
*Joan Jett & The Blackheart, 

Bort II Men, It's Hard To Say Goodbye 
Chris Pittman, Show Me 

...... ••••re .... Backlash Chrissy Steele, Love You Till It Hurts r& • «. VideoSyncrasy 
Kiss. God Gave Rock And Roll To You Cure, Catch 
Latin Alliance , Low Rider Dan Reed Network, Mix It Up 1 hour weekly 
Martika, Love... Thy Will Be Done Downtown Science. Room To Breathe Co tinuous programming Virginia Beach,VA 23463 
Naughty By Nature, O.P.P. Frankie Knuckles, The Whistle Song 70 18th Ave South, Nashville,TN 

CURRENT N.W.A., &wart Into Somethin' Johnny Gill, I'm Still Waiting 37203 

Oaktown 3.5.7, Turn It Up Justin Warfield. Season Of The... Jesus Jones, Real Real Real 
Bonnie Raitt, Something To Talk About Lim Fischer.  Save Me 

ADDS RAM., Shiny Happy People 
•Salt-N-Pepa. Let's Talk About Sex Lonnie Gordon. Gonna Catch You Simple Minds, See The Light 

Emmylou Harris, Rollin' & Ramblin School Of Fish, 3 Strange Days Luther Vandross, Don't Want... Martika, Love... Thy Will Be Done 
Rod Stewart, The Motown Song Martika, Love,,, Thy Will Be Done James Blundell, Ti me On His Hands Boys II Men, Motownphilly 
Tuff, I Hate Kissing You Goodbye Mary's Danish, Julie's Blanket Desert Rose Band, You Can... Michael Bolton, Time, Love &... 
Karyn White, Romantic PreC.I.S.E. MC, All Night Thang 

Prince, Get Off 
Nifty Gritty Dirt Band, Cadillac... Psychedelic Furs, Until She Comes 

Curtis Stigers, I Wonder Why 
Raw Fusion, Throw Your Hands 
Shabba Ranks, Housecall 

In... 
HEAVY The Escape Club, I'll Be There 

Huey Lewis, It Hit Me Like A... 
ON Slick Rick, Mistakes Aaron Tipple, She Made A Memory.., Chesney Hawkes, The One And Only 

Great White, Loon Kind 
Mindfonk, Sister 

Ste hWnd ,F Dy 
Suicidal Tendencies, Alone 

Alan Jackson, Someday 
Bo T, Angel Fire 

Chagall Guevara, Violent Blue 
Stevie Wonder, Fun Day Blue 

Smashing Pumpkins, Siva 
Whitney Houston, My Name Is... Brooks & Dunn , Brand New Man BeBe & CeCe Winans, Addictive Love 

Chris Whitley. Living With The Law ColIn Raye Aril Can Be 
Danis Daniel, For Crying Out Loud 

Extreme, Hole Hearted 
Scorpions, Wind Of Change AMERICA'S NO.1 VIDEO 

Another Bad Creation, Jealous Girl Dean Dillon, Dont You Even... 
Diamond Rio. Mirror Mirror 

38 Special, Sound Of Your Voice 
David A. Stewart, Lily Was Here 

PEOPLE-POWERED HEAVIES 
Dolly Parto, Silver And Gold 
Doug Stone, I Thought It Was You 

Billy Falcon, Power Windows 

O 

re 
0 
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Boys II Men, Motommhilly 
Clarence Carter, Stroldn' 
Color Me Badd, I Adore Mi Amor 

Earl Thomas Conley, Shadow... 
Eddie London, If We Can't Do It Right 
Exile, Even Now 

u 

-,3 
Comptons Meut,., Growing Up... 
DJ Jazzy Je  Sum mertime DJ Sum rtime 
DJ Quilt, Tonne 

George Fox, I Know Where You Go 
George Jones, You Couldn't Get.., 
Hal Ketchum, Smalltown... 

• 11 1 0 E 
Hierre, I Can't Wad Another Minute Highway 101, The Blame 

MC Breed & DEC, Ain't No Future ... John Gorka, Flouses In The Field 

Five 1/2-hour shows weekly Naughty By Nature, O.P.P. Whitley/Conley, Brotherly Love 

1000 Laurel Oak, Voorhees,NJ 
08043 

N.W A, Alwayz Into Somethin' 
Paula Abdul, Rush Rush 

Kelly Willis, The Heart That Love Forgot 
Charlie Daniels, Hopelessly Yours 7 hours weekly 

Terminator X, Juvenile Delinquintz 
Tony Terry With You 

Linda Davis, Three Way Tie 
Lionel Cartwright, Leap Of Faith 

1722 Gower Street, Los Angeles,CA 
90028 

Little Texas, Some Guys Have All... ADDS 
CURRENT Lorrie Morgan, A Picture 01 Mn 

Mario Martin, trop It On The... James, Sit.Clown 
Jesus Jones, Real Real Real Mark Chesnet, Your Love Is A Miracle Tin Machine, One Shot 
Crash Test .., Superman's Song O'Connor/Wanner, Now It Belongs... Northside, Take 5 
Slick Rick, Mistakes Martin Delray, Lillie's White Lies Floe Thirty, 13 th Disciple 
Another Bad Creation, Jealous Girl Marty Brown, High And Dry Sex Machine, Sheriff Fatman 
Twenty Four Gone, Trust Marty Stuart. Tempted Candyland, Fountain 0 Youth 
The KLF. 3 A.M. Eternal 
Sonic Youth, Titanium Expose 

Mary-Chapin Carpenter, Down Al... 
McBride And The Ride, Same Old Sta 

HEAVY 

Paula Abdul. Promise Of A New Day Neal McCoy, This Time I Hurt Her More Eremm, Chorus 
Commitments, Try A Little... 1 hour weekly Pam Tilli., Put Yourself In My Place Squeeze, Satisfied 
Young M.C., That's The Way Love Goes 888 7th Ave, NY.NY 10106 Patty Loveless, Hurt Me Bad... LAMA, Rush 
ChM-More. Everyotherday Ricky Skaggs, Life's Too Long Robyn Hitchcock, So You Think... 
Gino Vanelli. Inconmlable Man 
Guy. D.O.G Me Out CURRENT 

Ricky Van Shelton, 
R' ky V n Shelton. 

I Am A Simple Man 
Keep It... MEDIUM 

Boys II Men, So Hard To Say Goodbye Bonnie Rallo, Something To Talk About Ronnie Milsap, Since I Don't Have You REM,, Shiny Happy People 
Daddy Freddy, The Crown C&C Music Factory, Things That... Sammy Kershaw, Cadillac Style Ned's Atomic Dustbin, Happy 
Tevin Campbell, Just Ask Me To Murky Mark, Good Vibrations Sayler Brown, The Walk Eric Gales Band, Sign Of The Storm 
Great White, Lovin' Kind REM., Shiny Happy People Taylor/Lynne. The Very First... The Candyskins, Submarine Song 
Kiss, God Gave Rock And Roll To You Color Me Badd, I Adore Mi Amor T. Graham Brown, You Can't... Anthrax, Bring The Noise 
Robyn Hitchcock, So You Think... Paula Abdul, Promise 01A New Day Tanya Tucker, Down To My... Merchants of Venus, Say Ahh 
De Jeff, Here We Go Again Karp White, Romantic Travis Tritt, Anymore Voice Farm, Free Love 
Alison Moyet, Hoe Doe Rod Stewart The Motown Song Trisha Yeansood, Like We Never... Wonder Stuff, Caught In... 
Slaughter, Shout It Out Scorpions, Wind Of Change Vern Gosdin, The Garden Jesus Jones. Real Real Real 
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entire universe of audio 
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Pro Audio 
Studio Status The L.A. Story 
Biz Buoyant As Industry Warms To Area 
II BY ALAN di PERNA 

LOS ANGELES—For the top eche-
lon of Los Angeles recording studios, 
the effects of the current recession 
have been mercifully mild. Many of 
these studios report that they have 
managed to hold their ground during 
the first half of 1991 as Los Angeles 
enjoys increasing popularity as a na-
tional and world recording center. 
"I think the L.A. studio community 

has done pretty well, considering the 
recession we went through," says 
Buddy Brundo, owner of Conway Re-
corders. "At Conway we've had a 
magnificent first half of the year. Au-
gust was a little slow, but that's not 
unusual for summertime." 
In explaining this propensity in 

tough times, many industry observ-
ers cite the fact that L.A. studios 
have been steadily drawing business 
away from New York over the past 
few years. L.A.'s mild climate and 
milder studio rates, as compared with 

Blank Tapes 
Record Flat Year 
In ITA '90 Stats 
NEW YORK-1990 was a fairly 

1 flat year for blank audio- and vid-
eotapes, according to statistics re-
' leased by ITA based on manufac-
turers' U.S. shipments. Although 
both formats showed single-digit 
increases in unit sales, dollar vol-
ume declined across the board. 
Sales of blank VHS videocas-

settes increased 6.3% in 1990 over 
1989, but declined almost 4.5% in 
dollar volume in that period, ac-
cording to ITA, an international 
association of magnetic and opti-
cal media manufacturers and re-
lated industries. 
In 1989, dollar volume of blank 

VHS cassettes was $996 million, 
dropping to $952 million in 1990. 
In that period, there were 331 mil-
lion blank VHS cassettes sold, 
compared with 352 million units in 
1 1990. 
Unit sales of Beta cassettes de 

clined 12%, from 11.7 million in 
1989 to 10.3 million in 1990, while 
their dollar volume fell from $31.8 
million in '89 to below $26 million 
in 1990. 
Unit sales of video pancake 

tape, measured in terms of T-120 
cassette equivalents, were nearly 
flat, showing a 1.6% increase in 
1990 over '89 while their dollar vol-
ume dropped 1.9%. 
Audiocassette sales were com-

paratively healthier, increasing 
5.3% in unit sales and declining 
2.5% in dollar volume. In 1989,430 
million audiocassettes were sold, 
compared with 453 million units in 
1990; dollar volume fell from $398 
million to $388 million in that peri-
od. 

Manhattan facilities, have combined 
with the city's growing cultural im-
portance to make it an increasingly 
attractive alternative to recording in 
the Big Apple. 
"There are a number of people who 

were working out of New York on a 
regular basis, and a lot of them seem 
to have moved here," says Allen 
Sides, who declares himself in the 
middle of "one of the busiest years 
ever" at his studio, Oceanway Re-
cording. "L.A. has come into its own 
in the last six or seven years. We now 
have a lot of great restaurants and a 
lot of the other amenities that once 
lured projects to New York." 
Indeed, for some studios, the vol-

ume of record projects coming into 
the Los Angeles area appears to be at 
an all-time high. However, observers 
note that recording budgets tend to 
be on the down side, resulting in 
some changes in the way projects are 
done. 
"I'm seeing smaller budgets, which 

are causing producers to show a lot 
more hands-on creativity in tracking 
and mixing," says Mel Garcia, who 
manages Studio 55. "But I continue 
to see continuity in the business." 
Last year, Larrabee Sound's own-

er, Kevin Mills, took a big risk in 
opening up a new facility during the 
early stages of the current recession. 
It was a gamble he says has paid off 
in spades: "In all my studios, I've had 
just about 100% occupancy over the 
last year. My rates are the same as 
they were a year ago." 
According to Mills, a slew of 

steady mixing clients and a number 
of big projects have taken up a lot of 
the available studio time at Larrabee, 
which specializes in mixing. "What 
happens when budgets start to 
shrink is that people tend to do their 
tracking and overdubs at home or at 
less expensive studios and save their 
budget for mixing," says Mills. "A 
good mixing engineer might com-

mand $3,500 a song, and the studio 
might cost $2,500 a day. Mixing is the 
most capital-intensive area of the re-
cording business." 
The successes of Larrabee and rel-

ative newcomer Studio 55, opened by 
Sheila Minard about a year ago, show 
that prosperity is not the exclusive 
domain of old, established L.A. rec-
ord houses like Oceanway and Con-
way. 
But a note of caution is sounded by 

Lion Share Recording owner Terry 
Williams, who describes the overall 
L.A. studio climate as "dangerously 
soft." 
"As president of HARP [the Holly-

wood Assn. of Recording Profession-
als], I have a very unusual crow's 
nest on the industry, looking out on 
20 or 30 studios in the area," he says. 
"And generally speaking, business is 
very slow. Not as many overdubs are 
being done anymore." 
Since it is not a tracking house, 

Lion Share has seen only a small de 
cline in business from record work, 
notes Williams. "I've switched over 
and done quite a few jingles lately, al-
though the studio is still primarily a 
record house. I see a lot of studios 
having to switch their marketing in 
the same way, in order to supplement 
their income from records." 
One factor contributing to the re-

duction in overdub business for ma-
jor studios is the proliferation of com-
mercial studios operating out of pri-
vate residences at dramatically lower 
rates. The continuing battle over the 
legality of such operations is expect-
ed to reach a pivotal stage this sum-
mer, when a second draft of the pro-
posed Home Occupations Ordinance 
is presented to the Los Angeles City 
Council. 
The purpose of the ordinance is to 

define the type of commercial activi-
ties the city will and will not allow in 
private residences. And although 

(Continued on next page) 

Talmy More. Producer Shel Talmy, left, cut tracks in various L.A. studios with 
Jim Jamison, center, for his July release on Scotti Bros. Engineer Howard 
Wolen, right, was at the board at Studiomasters in Los Angeles. Cuts include 
"When Love Comes Down" and "Long Walk Home," and musicians on the 
project include drummer Tom Walsh, bassist Hutch Hutchinson, keyboardist Kim 
Bullard, and guitarist Teddy Castalucci. 

NEW PRODUCTS AND SERVICES  
TANNOY EXCLUSIVE: Tannoy/TGI North America, Kitchener, Ontario, 
has been named exclusive U.S. distributor of Bruel & Kjaer microphones. 
Founded in 1942, the Denmark-based B&K has 26 subsidiaries and 3,000 em-
ployees worldwide. Tannoy also recently introduced its CPA 5 loudspeakers 
designed for keyboard playera and MIDI workstation operators. 

BAD ANIMALS: Seattle-based Lawson Productions ordered a Solid State 
Logic G Series console with Ultimation and Total Recall automation for its 
new recording studio complex, Bad Animals. The board is the first SSL in-
stalled in the Puget Sound area, according to Lawson. Bad Animals is due to 
open at the Lawson complex in November. 

JLCOOPER MOVES: JLCooper Electronics has relocated to new, larger 
headquarters in Los Angeles. The 10-year-old firm designs, manufactures, and 
markets mixing console automation and MIDI interfacing products. 

BERKLEE DOC: Dr. Donald Gorder has been appointed department chair-
man for Berldee College of Music's new music industry/music business ma-
jor. He joined the school last month. 

EDITEL MAGIC: Vin Gizzi, principal at Benchmark/Downtown Design, en-
gaged Editel/N.Y.'s Sound Room to remix, edit, and produce master audio-
tapes for home video release of the Metropolitan Opera's production of Mo-
zart's "The Magic Flute." Gizzi worked with Met audio producer Jay David 
Saks, using two-track digital Fl and digital multitrack tapes recorded at the 
Met and mixed and edited on two Sony 3324s and a Sony 1630. The opera was 
broadcast on PBS. 

DUPLICATION GROWTH: According to company president Jim Williams, 
a number of duplication facilities expanded their capabilities by purchasing 
new Electro Sound duplicating systems, expanding existing equipment, or up-
grading to increased production. Included were National Tape, Nashville; 
WEA Manufacturing's Allied Records, Los Angeles; MCA Manufacturing, 
Gloversville, N.Y.; and Music Annex, Freemont, Calif. 

NIIKS LINE: Several new microphones were unveiled by AKG Acoustics, 
San Leandro, Calif., including the K270HC and HQ, and the C410 headset 
mikes, the C580E plug-in gooseneck mike with D54I dynamic capsule, and the 
C407 miniature lavalier. 

INTERNATIONAL TRAINING: The Assn. of Professional Recording Ser-
vices, London, is launching its International Training Course Sept, 7-13 at 
the Univ. of Surrey, Guildford, U.K. The course offers one-day sessions on 
various technical subjects, and a two-day minicourse on commercial aspects of 
studio management. 

CROWN TRIDUNDANT: A new special-order unit from Crown features 
three matched supercardioid microphone capsules mounted in a single hous-
ing, designed for broadcast and other applications requiring multiple mikes 
feeding separate inputs. The Elkhart, Ind.-based firm offers the mike for a list 
price of $795. 

HARRISON HAS SEOUL: Eight Harrison Pro 790 stereo audio production 
consoles were sold to Seoul Broadcasting Systems in South Korea for its new 
radio facilities. The consoles, manufactured by GLW Inc. in Nashville, range 
from 12 to 24 input channels. The units were sold through Seld Electronics 
Co. Ltd., exclusive Harrison dealer in South Korea, 

KORG BACK TO SCHOOL: Korg, Westbury, N.Y., has entered into a cooper-
ative relationship with the Institute of Audio Research, New York. Four 
Korg M3R music workstation modules were installed in the school for its 
MIDI synthesis and computer control lab class. 

CASSE TTE PRINTING: Apex Machine Co., Fort Lauderdale, Fla., has intro-
duced four printing machines. The RS-100 videocassette printer, aimed at 
small- and medium-size duplicators, is designed to handle more than 80 video-
cassettes per minute. The RG-1000—featuring a new rotary gravure offset 
print head that uses a recessed printing plate, allowing for a larger and more 
opaque laydown of ink than dry offset printing—can handle as many as 200 
videocassettes per minute. The rotary gravure offset print heads are also 
available for existing Apex audiocassette printers. The computer-controlled 
on-cassette CA-20 printer can process up to 150 audiocassettes per minute. 

300 MILLION AND STILL GOING: In July, Shape Inc. produced its 300 mil-
lionth videocassette at its Kennebunk, Maine, plant. Founded in 1973, Shape's 
video division was launched in 1981. The plant's output is expected to reach 
more than 7 million units per month by the end of 1991. 

VIDEO FINGERPRIN'I': If a problem is found with a videocassette, a new 
electronic encoding system in use at the Detroit-based Allied Film & Video's 
seven facilities allows for the identification of the unit on which the tape was 
duplicated. The Video Fingerprints system records the serial number of the 

(Continued on next page) 
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(Continued from preceding page) 

duplicating VCR on every videocas-
sette produced by that machine, and 
Allied also encodes the time and date 
of manufacture. The fingerprints are 
transparent to the viewer. 

DYNAMIC MOVE: Digital Dynam-
ics Inc. was acquired by Otani Corp. 
and has been renamed Otan  Digital 
Systems Group. 

RACK 'N ROLL: A modular, col-
lapsible rack system constructed of 
box tubular steel was introduced by 
Sound Designers Studio in New 

York. Called Fox's Rack 'n Roll, the 
system was designed by Bernard 
Fox of Fox & Perla Ltd. Each 19-
inch unit is drilled at the top and bot-
tom for the possibility of being lag-
bolted together to create racks of 
various heights. 

VIDEO ASSISTANCE: First Light 
Video Publishing has released "Stu-
dio Seconds: The Assistant Sound En-
gineer Video," a training video fea-
turing Tom Lubin. The 80-minute 
video and 120-page "Assistant Engi-
neer's Handbook" are available from 

the Los Angeles-based First Light 
for $100. 

PROSUMER CONVERTER: A for-
mat converter designed to interface 
between professional and consumer 
products was unveiled by Digital Do-
main, New York. The FCN-1 con-
verts from AES/EBU to S/PDIF and 
IEC 958 data formats and vice versa, 
and also serves as a distribution am-
plifier. Its list price is $450. 

VERSADYNE IN HAWAII: Re-
corded Music Services in Aiea, Ha-

waii, expanded its capacity with a 
Versadyne 1500 Series high-speed 
audiocassette duplication system, an 
Otani MT11-12 mastering recorder, 
Concept Design 775 loader, Rodex 
on-shell printer, and shrink-wrap. 
Previous work at the facility had 
been done on a 12-slave KABA dou-
ble-speed, in-shell duplicating system. 

NAME CHANGE: Optical Disc & 
Memory Engineering, Veldhoven, 
the Netherlands, which purchased 
Optical Disc Mastering from Phi-
lips/DuPont earlier this summer 

Billboard 
Salutes 
Abbey Road! 

For six decades, Abbey Road 

has remained at the center of 

the music recording industry 

and at the cutting edge of studio 

innovation and technological 

developments. Perhaps best 

known as the studio of the 

Beatles' album Abbey Road, 

many rock-n-roll greats were 

immortalized there. In addition, 

for movie soundtracks or classical 

works featuring world-class 

orchestras, for TV jingles or 

military bands, jazz, comedy and 

all facets of popular music, there 

is no comparable facility under 

one roof. 
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(Billboard, July 27), will be changing 
its name to Optical Disc Manufac-
turing• Equipment, effective Dec. 1. 
The companies will operate in their 
existing facilities while a new factory 
is built, slated for completion in 1993. 

EXPANDING PARTS: Martin Au-
dio/Video, a Video Services Corp. 
company, has expanded and rede-
signed its New York Parts Depart-
ment. The facility will now feature 
mikes, small monitor speakers, out-
board gear, test equipment, and ac-
cessories in stock, as well as its exist-
ing inventory of parts and supplies. 

DYNAMITE SIGNAL Processor: 
Valley International has released a 
new multifunction signal processor, 
the Dynamite. The compressor cir-
cuitry is designed to respond to vo-
cals, music, and speech in the same 
manner as the human ear, differenti-
ating between simple and complex 
wavelengths. Each of the unit's two 
channels offers continuously variable 
front-panel controls for a number of 
features, including expander/gate-
/ducker threshold and range. 

GAMMA DEAL: Gamma Electron-
ic Systems Inc. has signed a prelimi-
nary license agreement with Fusan 
Laboratory Inc. of Chicago for the 
exclusive distribution of its B.A.S.E. 
technology to the consumer market. 
The terms of the agreement include a 
minimum of 3% gross royalties. 

OPTO INCUBATOR: OptoDigital 
Designs Ltd., a Monster Cable Prod-
uct's Inc. subsidiary that specializes 
in fiber-optic multimedia broadband 
distribution networks and multichan-
nel fiber-optic audio systems, has 
joined the Univ. of Texas, Austin, 
Technology Incubator. 

LA. STUDIO STATUS 
(Continued from preceding page) 

HARP has been maintaining a low 
profile on the issue—focusing in-
stead on such concerns as employee 
insurance, workers' compensation, 
and interfacing with pro audio manu-
facturers—Williams says the group 
is carefully monitoring the progress 
of the Home Occupations Ordinance. 
Ẁe're certainly doing our best to 

keep it in the face of the city council, 
so that they come to some kind of de-
cision, rather than putting the ordi-
nance on a back burner. I think the is-
sue will come to a head soon. I see a 
light at the end of the tunnel." 

FOR THE RECORD 
All tracks for B.B. King's up-
coming album, "There Is Always 
One More Time," were produced 
by Stewart Levine. The album is 
slated for release Oct. 1 on MCA 
Records. Works recorded by pro-
ducers Vernon Reid, Jon Tiven, 
and Trade Martin, which were 
discussed in the Pro-file column 
Aug. 24, are being reserved for 
future release. 
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STUDIO ACTION 
PRODUCTION CREDITS FOR BILLBOARD'S NO. I SINGLES (WEEK ENDINO AUGUST 31, 1991) 

CATEGORY HOT 100 R&B COUNTRY DANCE-SINGLES 
SALES RAP 

TITLE 
Artist/ 
Producer 
(Label) 

(EVERYTHING I 
DO) 
I DO IT FOR YOU 
Bryan Adams/ 
R."Mutt"Lange 
(A&M) 

ADDICTIVE LOVE 
BeBe & CeCe 
Winans 
(Capitol) 

YOU KNOW ME 
BETTER THAN 
THAT 
George Strait/ 
J.Bowen 
G.Strait 
(MCA) 

THIS BEAT IS 
HOT 
B.G. The Prince Of 
Rap 
J.L.Mar 
(Epic) 

THE HOUSE THE 
DOG BUILT 
Jibri Wise One 
A.Ray 
C.Allen 
(Ear Candy) 

RECORDING 
STUDIO(S) 
Engineer(s) 

BATTERY 
(London) 
Nigel Green 

HUMMINGBIRD/ 
OMNISOUND/ 
BENNETT HOUSE 
(Nashville/ 
Franklin,TN) 
Bill Whittington 

EMERALD 
(Nashville) 
Bob Bullock 
Russ Martin 

EICHSTADT 
(Germany) 
Norbert G. 
Yanicke 

STUDIO 20 
(Cinncinati3OH) 
Chip Allen 

RECORDING 
CONSOLE(S) 

SSL 4000 E Series Trident A Range/ 
Trident 80B 

SSL 4064 G Series Neumann Custom Trident 16+24 

MULTITRACK 
RECORDER(S) 
(Noise Reduction) 

Sony PCM 3348 Sony PCM 3348 Mitsubishi X-850 Otani DTR-900 Tascam MS 16 

STUDIO 
MONITOR(S) 

Yamaha NSIO Yamaha NS1OM 
Tannoy System 
DMT 

KEF C55 Westlake BBSM 
12 

Tannoy PBM8 

MASTER TAPE Ampex 467 Ampex 467 Ampex 467 Sony PCM DAT Ampex 456 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

MAYFAIR 
(London) 
Bob 
Clearmountain 

MASTERMIX 
(Nashville) 
Bill Whittington 

SOUNDSTAGE 
(Nashville) 
Chuck Ainley 

EICHSATDT 
(Germany) 
Michael 
Bessmann 

STUDIO 20 
(Cincinnati3OH)  " 
Chip Allen 

CONSOLE(S) SSL 6072 G Series Calrec UA 8000 SSL 4000 E Series Neumann Custom Trident 16+24 

MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 

Sony PCM 3348 Sony PCM 3348 Mitsubishi X-850 Otani DTR-900 Tascam MS16 

STUDIO 
MONITOR(S) 

Yamaha NSIOM  , 
KRK 703 

Tannoy System 
DMT 
Tannoy NSIO 

Hidley/Kinoshita Westlake BBSM 
12 

Tannoy MS16 

MASTER TAPE Ampex 467 Ampex 467 Ampex 467 Sony PCM DAT Ampex 456 

MASTERING 
(ALBUM) 
Engineer 

MASTERDISK 
Bob Ludwig 

FUTURE DISC 
Steve Hall 

MASTERFONICS 
Glenn Meadows 

SONY MUSIC 
Vlado Mellen 

HIT FACTORY DMS 
Tom Coyne 

PRIMARY CD 
REPLICATOR 
(ALBUM) 

DADC Capitol 
Manufacturing 

MCA 
Manufacturing 

Sony 
Manufacturing 

JVC 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Sonopress Capitol 
Manufacturing 

MCA 
Manufacturing 

Sony 
Manufacturing 

Sonopress 

ni ,  or Communications. Inc. Hot 100. R&8 & Countryappear in this feature each time; Album Rock, Modern Rock, Rap. Adult 
Contemporary & D nce appear in rotation. 

MORE ENGINEERS 
GO GOLD ON AMPEX 

THAN ON ALL OTHER TAPES 
PUT TOGETHER 
A MPEX 

A MASTER OF ENGINEERING 
Awe, K‘onfing Malin Corporation 4W Broadialy. .\L S. 22-02 92  R,iu,ssi Coht Calnonna 941/1, (4151 $07-5509 

NE W MQTM SERIES. 
MASTER QUALITY 
DIC///DAT TM  

FOR THE ULTIMAT 
QUALITY MASTER. 

DICMDAT INTRODUCES ITS NEW MQ SERIES DA 

TAPE. MASTER QUALITY MEDIA CRAFTED WITH 
SECOND-GENERATION TECHNICAL IMPROVEMENTS 
BASED ON EXTENSIVE R&D AND FEEDBACK FROM 
AUDIO PROS IN THE FIELD. THE ONE DICH/DAT 

PERFECTED FOR PROFESSIONAL USE. 

• NE W MQ "Formulation Finish" reduces friction and 

provides more efficient tape-to-head contact for superb 

performance even in the face of high search and rewind speeds. 

• NE W MQ proprietary DIC MicroFinity 'm metal particle 

technology creates a consistently high quality magnetic mediu 

for uncompromising professional DAT recording. 

• NE W MQ exclusive DICNDAT tape lengths incude an extra 

two minutes for tone recording, test signals and pre-roll 

identification-as well as the industry's only 15-30 minute DAT 

cassettes for small programs, demos and test tapes. 

• NE W MQ dust-busting cassette design virtually eliminates 

recording errors and tape jamming due to environmental 

contamination. 

• NE W MQ unique window calibrations for easier reading and 

more accurate time judgment. 

• NE W MQ extra-strong DIC///DAT cassette shell made in the 

U.S., with new window ribs for increased stability, 100% 

anti-static plastic, and the industry's only fiber-filled slider for 

structural integrity, stands up to the most rigorous studio use. 

z7/L— £7/1re 
TAKING MUSIC TO THE NTH DEGREE. 

222 BRIDGE PLAZA SOUTH, FORT LEE, NJ 07024 
1(800-DAT-1-DIC (IN NJ, 2011224-9344) 
DIC DIGITAL SUPPLY CORPORATION, 1991 
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Classified Action Mart 

To order an ad...check the type of ad you want... 
CI Regular Classified: 53.50 per word. Minimum order 575.00. 
CI Display Classified: 1 in./1x $110.00 - 1 in./4x $100 per in./ 
13x $95.00 per - 1 in./26x $90 per = 1 in./52x $70.00 per. 
CI Reverse Ad $10.00 additional charge 
Box number/address $7.50 for handling. Only regular mail 

forwarded - tapes not acceptable. 
13 Position Wanted - $50.00 per inch 
Radio Broadcast/Media Rates, 
Olin/is $70.00 - 1 in./4x $65.00 per 
I 01 in./12x $60.00 per - 1 in./26x $56.00 per 
1 in./52x $52.00 per 

SERVICES 

MON TUE USA-AIR FREIGHT 
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact: 
.  Dennis Klainberg, Dir. 
IIERRLAY AIR SERVICES cone 

POEI 885, JFK Airport, NY 11430, U.S.A. 

Fax: 718-917-6434  Ph: 718-656-6066 

FOR COMPLETE CASSETTE, 
C.D., RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 
Q C,Cl (513) 681-8400 

2832 SPRING GROVE AVE, CINCINNATI. OH 45225 

The Professional Edge in 

Cassette Duplication 
Each order 

custom personalized 
to tit your budget 

and you, total needs 

High speed - Realti me 

& DAT Replication 

'ORAN 
1-800-633-0455 

NÁIRID  Coll For Free Sample 

CD'S AND TAPES 
COMPLETE 
PACKAGES - CD REPLICATION 

• HIGH SPEED CASSETTES 

AUDIOPHILE REAL TIME 
CASSETTES ON TOK-SA 

• COMPLETE PRINTING 
AND PACKAGING 

EASTERN 
STANDARD 
PRODUCTIONS, INC 

26 BAXTER STREET 
BUFFALO, N.Y. 10207 

TEL 716-876-1454 
FAX 716-877-6395 
1-800-527-9225 

1000 CDS 
$2300.00 

COMPLETE 
PACKAGE 

1-800-527-9225 
F O R A F R E B 

-1 
Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY,NY 10036. 
Cancellations must be in writing and mailed to the Classi-
fied Department. 

15% agency commission applicable only on ads of 2" or 
more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 212/536-5174 
Outside NY State - toll free-800/223-7524 

**REAL ESTATE TO THE STARS** 

For advertising Information call Linda Hersch 
1 (800) 950-1018 - In NY (212) 536-5284 

CALL FOR RATES 

800 A's (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS. 

FAX YOUR AD TODAY! (212)/536-5351 

Get satisfied through classified! 

SERVICES 

AUDIOPHILE 
QUALITY.. 

US' MOST 
COMPLETE FACILITY! 

• Cassette Duplication 
• Compact Disc Production 
• OMM Vinyl Pressing 
• Custom Graphics 
• Mastering Studios 
COMPLETE PACKAGES with state-
of-the-art Neve Digital Mastering for 
CD, Studer & Lyrec HX-Pro Cassette 
Duplication, OMM Mastering for Vinyl 
and a complete in-house art depart-
ment - design, layout, typesetting, color 
separation. 
Get THE BEST at no extra cost! 
For a Complete Brochure.  cat or wrne 

EUROPADISK, LID.  Min' 
75 Veldt Street, New York, NY 10013 

14 : (212)226-4401 FAX (212)966-0456 "-

FOR THE 
WIDEST 
SELECTION 
OF RECORDING 
TAPE AND 

um, • All en 

rer'• 
AU » new. . 
O W • W E LOGO 
no -

ACCESSCIRIES ...>a 
Cell Toll Free 

1- eoo -523-2472 s 
AS, lot It s enee00  : =.• • % Meg 
res. .. .OS ele•WW.  savoy 

. c America, Leering  SOOT  on 
vo w  Son 

DinsIteaor el Recorterw  g  „ •  
Teo. arid Accessories 

ROSE/Y774/1 
201 WIWI ROAD Pa NORSHAlkla 11044 

DISC MAKERS 
M ONEY SAVING PACKAGES 

CO MPLETE M A NUFACTURING 

CASSETTES 
CD % LP'S di* 
& VIDEOS 
veon zizerg erm'es' "fee n  

7-800-468-9353 

ARTISTS / MANAGERS / AGENTS 
CURRENT CONTACT LISTS 

AAR and KEY EXECUTIVES • ALL MAJOR LABELS AND MORE 
PHONE / FAX / ADDRESS / TITLES • Updated Weekly / 

2 Years Preparation 

Pop/Contemporary   $75  Any Two   $100 

Jazz/New Age  $60  All Three   $150 

Country/Gospel   $50  (Over 700 Contacts) 

CONTACT PAPERS 
Dept BB • P.O. Box 50878 • Nashville, TN 37205 

SERVICES 

NEED RECORD/MUSIC PROMOTION? 

EXPERIENCE! EXCELLENCE! 
Working All Leading National Charts. 

"One Of The Most Foremost 
Names in Music Promotion" 

RCI Records Inc., (615) 833-2052 
P.O. Box 110802 - BB 

Nashville, TN 37222- 0802 

"S T•i-S-V 

Bari ewer -2mckerert 
14421 ARROW HWY . UNIT P 
IRWINDALE. CALIFORNIA •1706 

0 nil o ' 
IN.NOUSE 
PLANT 

nu coerce Dos " 
CALL SOLI. FREE IN USA a CANADA IN301344.4 9, 

...Dis c, oar. lar• 

0 
c: o 

54* AUDIOO•351111 PPooselses  

AUDIOCASSETTE 
SPECIAUNCWOES: 
• amine 
• INPUCATOW 
• ISPISET OORNATES 
• .1E5 
• WIONVNE. 
WI I C010 
• Weller WAIF 

swum 7990. 
sewn. 699" 
- mom 475i4.0  

375" 

CD 

M O W. 

2295-

CD SPECIAL 
PICWDosi 
• SWIM »U MW 
• WASENASININS 
• AWL SOX 
• 501.011SONNOW 
• WRNS HEAP 

Man . su ms 
o wn, 

We Coal or M atch Any Pekes in 

U.S.A. To, U. WIR Ouf Illeh Tech 

fading With Prafe Wanel Staff. 

Spaslol Oval. F, M ato( Label Cunene,. 

COMPLETE CD AND CASSETTE 
PR .D TI .N 

1111- 1701 s 
ulLYI I  ;LILO —gt-

212-333-5950 

MASTERING  REPLICATION 
PRINTING  TOTAL PACKAGING 

POSTERS  GRAPHIC DESIGN STUDIO 

I 101 W EST 57TH ST NE W Y ORK  N Y  1001 9 

"FOR THOSE WHO HEAR THE 

LIQUIDATION 

SMITH ALSTER & CO. 
(LIQUIDATORS OF 

ENTERTAINMENT PRODUCT) 

Buying your unwanted CD's, 
Cassettes & LP's 

Large inventories needed 
for Export 

• Bankruptcies 

• Consolidations 

• "Returns" 

• Discontinued Product 

• General Overstocks 

• Warehouse Clean-Outs 

Offices in 
New York (516) 746-1224 
Dallas (817) 329-0257 

HELP WANTED 

HIT THE HIGH NOTES 
Best Buy, a leading retailer in brand name electronics, appliances and 
home office equipment, has openings in 29 stores throughout the Cen-
tral U.S. for the newly created position of 

MUSIC MANAGER 
Be responsible for the planning and management of our music software 
department in an exciting Best Buy store. Locations are in Minneapolis, 
Des Moines, Sioux Falls, Kansas City, St. Louis, Dallas or other cities in 
Illinois, Wisconsin, Kansas, Missouri, Nebraska, Texas or Colorado. 

If you have a thorough knowledge of retail software sales/marketing, in-
ventory requirements, purchasing and employee relations and the abil-
ity to manage, achieve profit goals and motivate others, we want to talk 
with you. A good grasp of customer/vendor relations and problem solv-
ing skills is essential. Usually these skills are built on at least 2 years in 
buying music software and inventory control including at least 6 months 
in management/supervision. 

We offer a competitive compensation 
package and opportunity for continuing 
growth in a progressive atmosphere. In-
vestigate this exciting career opportunity 
today. Send resume with cover letter and 
salary history to BEST BUY CO. INC., Re-
tail Human Resources, P.O. Box 9312, 
Minneapolis, MN 55440-9312. 

we drO a Drug Free and Equal OppenumoewOrovor 

1 

MARKETING/PROMOTION 
COORDINATOR 

Independent record label seeks expe-
rienced, detail-oriented self-starting 
individual, who is able to juggle many 
projects at one time. Excellent follow-
up, word processing and filing skills a 
must. Writing and/or P.R. skills a plus. 
Salary commensurate with experi-
ence. Send resume to: 

Box # 7928 
Billboard Magazine 
1515 Broadway 

New York, NY 10036 

Assistant Controller/ 
Full Charge Bookkeeper 

Fast-paced, multi-faceted music in-
dustry concern seeks detail-oriented, 
self-starting person to keep several 
entities' general ledgers in order. PC 
skills, payroll experience needed. 

Send resumes to: Attn: Personnel 
Impact Records 
6255 Sunset Blvd. 21st Floor 
Hollywood, CA 90028 

INVESTORS W ANTED 

COUNTRY / POP SINGER / 
WRITTEN WITH INDEPEN-
DANT LABEL INTEREST 
NEEDS INVESTOR TO 
FINANCE RECORDING 
PROJECT FOR POSSIBLE 
WORLD-WIDE RELEASE. 
RECORD LABLE HAS 
SUCCESS WITH MAJOR 
ARTISTS. 

CALL MIKE OR GARY AT 
(516) 231-7165 

GOLDEN OLDIES 

Original out-of-print albums and single.. All 
types of multo. We specialize in records 
from the 50s, 80's, and 70.a. Largest 
selection. Write for free catalog. 

HAVEMEYER PARK RECORDS 
P.O BOX 328 

OLD GREENWICH, CT. 08870 
Satisfaction guaranteed 

D.J./V.J. 

GULF COAST —GALVESTON 

New high energy - high volume beach 
day/night club seeking innovative and 
progressive D.J./V.J. to set the pace. 
We want only the best. Salary negotia-
ble. Send resume and tape to: 

Cody Zinn 
3119 Avalon Place 
Houston, TX 77019 

HELP WANTED 
Major record label seeks a New 
York based consultant to scout 
talent. This is an entry level oppor-
tunity for a vibrant individual who 
will attend showcases and club 
dates, and review demo tapes. 

Send cover letter and resume to: 

Box # 7932 
Billboard Publication Inc. 
1515 Broadway 
New York, N.Y. 10036 

SONG WRITERS 

Attn: Record Deal Seekers!!! 
Save Vourself hours of research and endless 
phone calls. Now available, this up-to-dete Mail-
ing List of Record Labels. Includes phone num-
bers, addresses and contact names. Send 
Check or Money Order: $19.95 Hardcopy or 
$29.95 Diskette (Specify Mac or IBM). 

To: MG Associates 
3960 Laurel Canyon Blvd. Suite 1135 

Studio City, CA 91804 

2 

Qs How can you find out when 
major arhsts need songs 

& get your songs in their hands? 

00The Song Market Report0 0 
A unique monthly songseiter Opshert 
Fora sample issue send 55 tot 

The Song Market Report, PO Box 2364 

Livingston, NI 07609 

COLLECTIBLES 

Not exactly giving up on LP's and 45's, we still 
believe in records but are very disenchanted. In-
vent.), reduction now in process. No special 
orders. Call for hours. May be the last time to 
find the records you've been looking for your 
whole life, building up on our CD's 8 Cassette 
stock. Your friends at Record Gems. 

RECORD GEMS 
548 Central Ave., Cedarhurat, NY 11516 
(516) 295 GE MS(4367) FAX (516) 295 4370 
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FOR SALE 

pgychedo1i• • Neu , Motel • Punk • Jazz • &k m • ROS. 

FOR SALE COMPUTERS 

Campus Records 
Wholesale Distributor of 

"Deletions/Overstocks" 
en, N., &u.• Rom 
unen• r Q110  EXPORT 
(518) 783-6898 
(5113) 763-5753 FAX 

For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks 

• 1.141mIsol • miro • a y. a.m., 

••
0
9
 
• 
,11
.
à 

CA811111E161 ANTE 
Largest selection of Reggae merchandise hie hehin 
• leather African pendant rasta caps - knitted rasta 
belts - red, gold, green shoelaces • kente hats - 
much reorell Call or ente for color catalog. 

(2121 598.9100 
Illebolas Muth Ur. be. 

864 BrOaclway. New York, NY 10003 

DEALERS ONLY 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 
Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

7925 N.W. 88th St., Miami, FL 33188 
(305) 591-2188 DEALERS ONLY 

Operating Supplies 
Plastic & Paper Sleeves • Cassette Shells 
Jewel Boxes • CD Blisters • Divider Cards 

Wrapping & Packaging 
The Shrinkmastert. Packaging System 
Retail-level Paeka egDoes  vis m. 

C•lx,••••• & mom. Easy operation. $279.95 complete 

The CD Sealer.. 
Stop tapM,g, Stop emplingl Seal direr pats 

cleanly and etTicimely. Complete system, 5229.95. 

Music & More... 
Iodle Labels • Budget & Cut-Out CD's, 
Tapes & LP's - Novelties  Books & Muge 

Performance Dist. 
2 Oak St. 9011 0156 

New Brunswick NJ 08903-0156 
(9011445-3004 Far (908)545-4034 

AAA VIDEO DISTRIBUTORS 
USED MOVIES & NINTENDOS 

BOUGHT & SOLD 
SPECIALIZE IN NEW STORES 

& BUYOUTS 
2 OFFICES TO SERVE YOU! 

EAST COAST  WEST COAST 
800-220-2200  800-220-7100 

THE BIGGEST & ONLY ONE STOP 
SOURCE FOR EVERYTHING IN 
FILIPINO MUSIC... 

CASSETTES, COMPACT DISCS, 
45 RPM and LP's 

JBR MUSIC MARKETING 
+ WORLDWIDE SALES & DISTRIBUTION 

+ BEST PRICES GUARANTEED 

+ NE W RELEASES ALWAYS AVAILABLE 
+ WIDEST SELECTIONS 

+ SHIPPING TO ALL PARTS OF THE 
CONTINENTAL UNITED STATES 

AT NO EXTRA COST 

PO Box 7686, Tamuning 
Guam, 96931 U.S.A. 

Tel (671) 646-1675 Fax (671) 646-2889 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma-

jor label CO,, cassettes and LP's as low as SO.. 

Your choice from the most extensive listings 

available. For free catalog call (6091 890 6000. 

FAX: (6091 890 0247 or write 

SCORPIO MUSIC, INC. 

P.O. Box A 

Trenton, NI 08691 0020 

ALBUMS — CASSETTES — CD'S 
At the Best Prices 

Major Label overstocks and de-
letes. Send for our free 100 page 
catalog. 

Boers OW, 
Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific M usic 

3310 Sa muel Shepard Dr. 

St. Louis M O 63103 

AMEBIC« MUSIC 111140LESALFAS, INC. 
THE MUSIC YOU WANT AT THE PRICES YOU NEED. 

MID UNES/BUDGETS, CASSETTES A 
LARGE SELECTION OF: 

ROCK • SOUL • GOSPEL • JAZZ • SLUES 
COUNTRY • and meal 

Call or mile for tree newton (Sellong 101110 tra00 0.11 
1320 soda. Road. Sete 108 

Dania. Fbers 33004 
Teti (3051921.2706 

EQUIPMENT 
FOR SALE 

FOR SALE - SONY DIGITAL 
24 AND 2 TRACKS 
BOTH IN EXCELLENT 

CONDITION 

1 Sony PCM 3324 digital 24 
track with Apogee filters and 1 
PCM 3402 digital 2 track. Low 
hours, mint condition and hardly 
used $70,000.00 for both. 

Call Devonshire Studios 
(818) 985-1945 
ask for Kelle. 

WANTED TO BUY 

WANTED 
CD's and tapes urgently needed. Quality titles 
only at discount prices. We buy bankruptcies, 
overstocks, promotions. etc. Please fax list of ti-
tles, availability and pricing. 

WORLDWIDE FACTORY LIQUIDATORS 
Fax 314-447-9012  Toles 314-447-9015 

W ANTED-RETAIL RECORD STORES 

2-10 store chains of stores sought for 
acquisition. Stores must be in N YC 

M etropolitan area. Respond to: 

Box # 7922, Billboard M agazine, 
1515 Broadway, New York, NY 10036 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 

INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 

OUTLETS WITH LOW COST 

EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 

—EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 

INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 

CHOOSE! 

CALL OR WRITE TODAY FOR 

SAMPLES & SPECIAL PRICES, 

C & D SPECIAL PRODUCTS 
309 SEOLIOYA DRIVE 

HOPKINSVILLE, KY 42240 
1-800-922-6287 
502/885-8088 

PROFESSIONAL RECORDINO SUPPUES 
CUSTOM AUDIO/VIDEO CASSETTES 

• TDK AUDIO/VIDEO CASSETTES  OATS 
• AMPEX MASTERING TAPE  • SPUCING TAPE 
' EMPTY REELS & BOXES  • INSERT CARDS 
• NORELCO& SOFT POLY BOXES 
• AUDIO/VIDEO ALBUMS • CASSETTE LABELS 
• ENDLESS CASSETTES  • CO's 
• AGFA, BASF & MAGNETIC MEDIA AUDIO 
CASSETTE TAPE (PANCAKES) 

• CELEBRATING OUR MTH YEAR. 
DON'T DELAY CALL TOOAT FOR OUR FREE 

CATALOG AND PRICE USTI,' 

AWOL AUDIO PI100., INC. 
4212 lath AVENUE • BROOKLYN. NY 11219 

1-800-221-8578 FAX (718) 853-2589 
516-212 CALL 718-435-7322 
VISA/MASTERCARD ACCEPTED 

MAKES IT EASY' 
Dril LEA05M 0  °O II0OL/S 
FOR THE REO 

• Snob era on,. Mee ret 
Sy11•41. 
• o........à.vosu 
ter.P.C.G. 
• Om, 10 tel. Of MuSi, 
«peep. 
• Demure mewed 
• ealsotftle&fbee[01! 
.00.C8000. 
• Custom teem are conSun 
ong »h as 
• ROW* Scanty, 

• inner., Conr 
• It . Or Se. 
• Ve/0 Rea., 
• num.-wen 
• % ens 

YOUNG SYSTEMS LIMITED 
6753 Jonas Mill Court Suite El Norcross GA 30092 

40414400338 

\ tow available in Auetraltal Call (08) 338.2477/ 

3w wbeeecceete  „._.__.__„_; .. So ffit:ire Hit in Record 
--.7.1.  Stores Acres", the Nation 

Complete Family of Software 
Systems for Record Stores 

from Single Stores to Chains 
Your One Stop Record Store Software and 

Computer Hardware Company 

MUSICWARE USA MUSICWARE EUROPE 

5611 Creedmoor Rd.  Saxony House 
Suite 205  Kaathampnett, Chichester 
Raleigh, NC 27612  Sussex, England P018 cmy 
(919) 833-5533  UK (0203) 775419 
(919) 833-5528 FAX UK (0243) 776327 FAX 

ce dirroì 
ec e,re ete 
":::6?:°:'::::,'(;cs.t.,es 

Trak Systems  0. 0, mme allorméfion 

Wsllnuro,d, CT 00005need 800-942-3008 
203-205.3440 

NOVELTIES 

ROCK T-SHIRTS 
• OVER 100 STYLES 
• TOP ROCK ARTISTS 

• LICENSED DESIGNS 
• FREE CATALOG 

NICEMAN MERCHANDISING 
t4100-279-2545 

DEALERS ONLY 

POSTERSERVICEINC 
Tired of the same old selection? Our 
1000-title poster catalog is the largest 
in the industry including Winter-
land,Funky, One Stop, Imports and 
Psychedelics. Better yet, our unique 
servicing program keeps you on top. 
Find out what you have been missing. 
Call Lisa Bowen at: 

(8001666-7654 
255 Northland Blvd 
Cincinnati, OH 45246 

REAL ESTATE TO THE M'S  

THE MOST BEAUTIFUL HOME IN THE HAMPTONS 
Designed by noted architect Alexander Gorlin, this two year old Italian 
villa on 2.2 heavily treed East Hampton acres, has been featured in 
Architectural Digest, NY Times, Casa Vogue, Japan's A&U magazine 
and Interior Design. Fully air-conditioned dream villa faces 80 year old 
Italian wall complex with dramatic swimming pool and arched grottos. 
Has upper and lower gardens. Price greatly reduced. Now available 
unfurnished at $2,900,000. Complete furnishings available. For four 
color brochure, call Lori Weiss at (212)477-2200. 

SANTA FE 
World renown, highly 
profitable, solid growth 
women's fashion & 
collectibles store with 

superb downtown location. 

$1.5 million gross. 
Franchise opportunity. 

$925,000 includes 
$400,000 inventory. 

French & French 
Fine Properties, Inc. 

Michael French or Liz Cale 

(505) 988-8088 

OCEANFRONT TROPICAL 
JUNGLE ACRE ESTATE 
Near Key West w/ own private 
beach. Possibly best oceanfront in 
the U.S.A. Indonesian Kampong 
style house surrounding 63 ft. pool 
next to ocean. This property cannot 
be duplicated. Unique, beautiful. 
Opposite marine sanctuary. 

$2,900,000.  (305) 296-1907 

SHERMAN OAKS HILLS 
1920$ Spanish Style home. Great 
view. Huge yard, 3 bdrm. Close to 
everything. $3200/mo. Or com-
pletely furnished at $3900/mo. 

(818) 788-2014 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Modular Merchandising System. Architectural 
Merchandising Floor Plans at no cost or obliga-
tion. 

Free 40 Page Color Catalog 
1-800-433-3543 
Ask for Ken Cohen 

Stocked in Chicago, Baltimore. Los Angeles 

CHASE LIGHTS 

NEON 

SIGNS - FIXTURES 

POSTER HOLDERS 

FACTORY DIRECT 

1-800-228-5768 

Ask for Rich Lile 

Ceer e 
Luxury Residence Hotel 

Enjoy the comforts of home 
in a luxurious suite available 
for long term stays. 

Our exclusive residen« features: 
• Month-to-month rentals. 

• Spacious I Bedroom or 
Executive Suites. 

• Fully furnished including 
kitchenette, linens, maid 
service & fireplace. 

• Cable television. 

• Rooftop pool & whirlpool. 

• Secured parking. 

• Superb Beverly Hills adj. 
location, 1 block south of 
Sunset. 

CÉZANNE HOTEL 
949 N. Larrabee St. 
West Hollywood 

(213) 659-9407 

SAVE TAXES 

ELEGANT RENO MANSION 
Restored Mediterranean 

Expansive Views — .8 acres 

Call Peg Murphy  $875,000 
DICKSON REALTY (702) 825-8213 

lEALESTMITIllESNIS 
Advertising Rates 
1' x 1 column• 5 51 00 
2' x 1  101.00 
3' 4 1  152.00 
4' x 1  203.00 
5' x 1  264.00 

2' x 2 colu mns  203.00 

3' x 2  305.00 

e x 2  407.00 

e . 2  509.00 

6' x 2  570.00 
Kan page  1525.00 

Full page  3050.00 

FOR MORE INFORMATION 
CALL UNDA NU MB 
1 pmc4 950 1018 
1 (212) 538 5284 
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Billboard. FOR WEEK ENDING SEPTEMBER 7, 1991 

Top Contemporary Christian_ 
' 

O e i . 

..‘-i 
5 
La g 

corn,,d from a national sample of retail store 
end one-stop sales reports. 

ARTIST  TITLE 
LABEL & NUMBER MISTRIBIEFING LABEL 

1 2 23 

*  *  N O. 1  *  * 

AMY GRANT •  WORD 6907.  18 weeks et No. 1 HEART IN MOTION 

2 1 45 MICHAEL W. SMITH •  le mon 006r/WORD  GO WEST YOUNG MAN 

3 3 7 BEBE & CECE WINANS  SPARROW Isa r  DIFFERENT LIFESTYLES 

4 5 45 SANDI PATTI  WORD 41545./EPIC  ANOTHER TIME ANOTHER PLACE 

5 8 33  STEVEN CURTIS CHAPMAN 
SPARROW 125*  FOR THE SAKE OF THE CALL 

6 4 7 STEVE CAMP  SPARROW 1272. CONSIDER THE COST 

7 6 11 STEVE GREEN  SPARROW IS M.  WE BELIEVE 

8 7 15  CARMAN, COMMISSIONED & CHRIST CHURCH CHOIR 
BENSON 268r  SHAKIN' THE HOUSE 

9 10 7 RICH MULLINS  REUNION 0066,WORD THE WORLD AS BEST I REMEMBER 

10 12_ 95 CARMAN  BENSON 258Ir  REVIVAL IN THE LAND 

11 13 7 KIM HILL  no w,* 00 ../IVORD  BRAVE HEART 

12 11 45 D.C. TALK  FOREFRONT Ma r/BENSON  NU THANG 

13 14 23 SUSAN ASHTON  SPARROW 12 .•  WAKENED BY THE WINO 

14 9 59 PETRA WORD 433546,EPIC  BEYOND BELIEF 

15 15 7 WHITE CROSS  STARVING 5183. IN THE KINGDOM 

16 16 11 DEGARMO & KEY  FOREFRONT 2171,BENSON  GO TO THE TOP 

17 
' 

24 7 HOSANNA! MUSIC 
INTEGRITY M r/SPARROW  WAR IN THE HEAVENLIES 

18 NEW  PETRA STARSONG1320,  PETRAFIED 

19 21 19 RUSS TAFF  MYRRH /17733,ENC  UNDER THE INFLUENCE 

20 n ii THE BROOKLYN TABERNACLE CHOIR 
WORD 0998,EPIC  LIVE WITH FRIENDS 

21 26 173 CARMAN •  eutsoN so .-  RADICALLY SAVED 

22 20 7 OUT OF THE GRAY  smeRow Imo.  OUT OF THE GRAY 

23 19 11 4 HIM  BENSON 2721•  FACE THE NATION 

24 18 23 RAY BOLTZ  DIADEM M r/SPECTRA  ANOTHER CHILD TO HOLD 

25 38 11 PHIL KEAGGY  WORD 47708,EPIC  BEYOND NATURE 

26 17 263 AMY GRANT •  MYRRH .00 ,10RO  THE COLLECTION 

27 25 49 WAYNE WATSON  wo110 419r  HOME FREE 

28 28 65 THE WINANS  WARNER ALLIANCE 26161,SPARROW  RETURN 

29 34 3 JULIE MILLER  WORD 6928  HE WALKS THROUGH WALLS 

30 23 15 RACHEL RACHEL  WORD 47 .1./EPIC  WAY TO MY HEART 

31 32 9 FRED HAMMOND  meow am.  I AM PERSUADED 

32 33 29 TRAMAINE HAWKINS  SPARROW 1246.'  LIVE 

33 NEW> GAITHER VOCAL BAND  STARSONG 819 r  HOMECOMING 

. 34 27 15 MIKE WARNKE  WORD 41 .•  OUT OF MY MIND 

35 36 5 MANSFIELD/TURNER  OCEAN Blar/WORD  BLUES WITH A FEELIN' 

36 NEW PHIL DRISCOLL  worm 4217°  CLASSIC HYMNS VOLUME TWO 

37 31 145 MICHAEL W. SMITH •  REUNION ealerverro  I 2 (EYE) 

39 37 9 ONE BAD PIG  WOOD 6935  I SCREAM SUNDAY 

39 15 7 VARIOUS ARTISTS  SPARROW ISTEL.  JUST LISTEN SAMPLER 

40 30 3 DAVID MULLEN strooN 6939,WORD  FADED BLUES 

• Recording Industry Assn. Of Arnerica (RIAA) certification for sales of 500,000 units. • RIAA 
certification for sales of 1 million units with each additional million indicated by a numberal 
following the symbol. All alburas available on cassette and CD. 'Asterisk indicates vinyl 
unavailable. 0 1991, Billboard/BPI Cornrnunications, Inc. 

CARMAN 
Shipping October 30th 
Order Today 

1-800-688.2505 

BENSON 
MAUR O 

GOSPEL 

by Bob Darden 

SPARROW RECORDING artist Margaret Becker has 
become one of the most visible proponents of famed re-
lief agency Habitat for Humanity. In conjunction with 
the Family Bookstore chain, Becker and Sparrow are do-
nating 55 cents from each sale of her latest release, 
"Simple House," to the cause. 
Founded in 1976, Habitat has constructed and re-

paired more than 10,000 homes in economically disad-
vantaged areas, using untold thousands of volunteers. 
Former President Jinuny Carter is among the support-
ers of the nonprofit organization. 
Becker, who has won numerous awards for her pas-

sionate, message-packed music, says she first became 
interested in Habitat for Humanity several years ago. 
"When I first started looking into it, I was blown 

away both by their message and follow-through," she 
says. "I wanted to help immediately, but I just didn't 
think I was visible enough to have much to offer. But 
while I was working on 'Simple House,' [Sparrow senior 
VP] Bill Hearn suggested the connection. Bill made the 
initial contact and got everything working." 
In addition to the direct donations to Habitat for Hu-

manity, all Family Bookstore outlets currently feature 
posters on Habitat and the campaign. The bookstores 
also have a promotional video requesting donations, do-
nation envelopes, coin banks, and other items. Addition-
ally, all copies of "Simple House" shipped during Au-
gust and September include an insert with a personal ap-
peal for donations to be sent directly to Habitat 

"Sparrow is kicking in the most," Becker says. "And 
the Family Bookstores have been supergenerous from 
beginning to end. They've given so much counter space 
and really worked at the Habitat interface?' 
But for Becker, this isn't a "charity of the month" 

project. The problems of the meek and oppressed have 
always dominated her work, including her classic "Im-
migrant's Daughter" album. 
"To me, Habitat is really my grandparents, my 

grandfather," she says. "He was an immigrant to this 
country and lived in a one-room tenement all of his life. 
He was hard-working and honest, but was never able to 
break out of that cycle. But he enabled my family to... 
Habitat singles out that type of person, the type of per-

Margaret Becker is helping 
build a Habitat for Humanity 

son who needs a miracle to break out of their situation. 
Habitat is that miracle. I have a real passion for it." 
Not surprisingly, the music fueling the campaign is 

equally passionate. "Simple House" is simply one of the 
year's best releases, an arresting mixture of straight-
ahead rock and Motown tunes, produced by the super-
hot Charlie Peacock. 
"Charlie was really influential in'Simple House," 

Becker says. "When I started writing, I was really 
struggling. I was too frustrated to write. Charlie sug-
gested I put that frustration down on paper, to write an 
essay about it—then start my songwriting. I did, and 
the song '(I Want To Live In A) Simple House' came out 
of that essay. I had to get it out of me." 
Becker adds that each Habitat for Humanity house is 

sold at no profit to deserving families, who assist in the 
construction and purchase of it over a 20-year period. 

by Is Horowitz 

CYCLING ALONG: "La damnation de Faust," just re-
leased by Denon, winds up Elihu Inbal's Berlioz cycle, 
but the conductor continues his cyclical journeys for the 
label with an equally ambitious Shostakovich symphony 
project with the Vienna Symphony Orchestra. First re-
leases are due next summer. 
Bruno-Leonardo Gelber has yet to complete his Bee-

thoven piano sonata cycle-for Denon, but will take a side 
trip next spring when he records his first concerto al-
bum for the label. The Tchaikovsky First and Third are 
scheduled, with Emanuel Krivine conducting the Phil-
harmonia Orchestra. 
Conductor Jesus Lopez-Cobos, whose first recording 

for Denon with the Lausanne Chamber Orchestra, due 
out in January, programs several early Haydn Sympho-
nies, will be on the podium when Denon artist Helene 
Grimaud records the Rachmaninoff Piano Concerto No. 
2 later this year. The orchestra in that case will be the 
Philharmonia. 
A long-term relationship with the Carlin » Quartet 

goes public next spring when the Swiss ensemble's first 
CD, coupling works by Szymanowski and Webern, is re-
leased here during a U.S. tour. Their next for the label, 
to be recorded early next year, will be a Mendelssohn 
set 
Denon has recorded its second album with the Boston 

Early Music Festival Orchestra under Andrew Parrott. 
The Mozart C Minor Mass is the featured work. 

SHIFTING TIDES: CD manufacturer Disctronics Eu-
rope Ltd. has spun off its Olympia label to Mezhdunar-
odnaya Kniga, former state-owned U.S.S.R. music and 
recording monopoly. Now an independent enterprise, 

MK formerly represented Melodiya internationally. 
Disctronics, which operates CD pressing plants in the 

U.S., Australia, and the U.K., manufactures CDs for its 
clients' domestic use and, via Olympia, marketed fin-
ished CDs elsewhere in the world. It had such arrange-
ments with Poland's Polskie Nagrania and Romania's 
Electrocord, in addition to MK/Melodiya. 
The Polish and Romanian Olympia ties now transfer 

to MK, as do the rights to material Olympia produced on 
its own. The Melodiya portion of its catalog will be 
phased out at year's end. Latter label, now also an indie, 
has'set up a number of joint marketing entities in vari-
ous world markets. In the U.S., Koch International is its 
distribution facility. 
The Olympia catalog, now numbering about 200 titles, 

Inbal, Gelber are in shape 
for Denon cycle projects 

will be handled by Allegro Imports in the U.S. Joe Mi-
eallef, Allegro president, says Olympia is expected to 
broaden its Soviet cultural scope to include home video 
and laserdisc. 

PASSING NOTES: The Royal Liverpool Philharmonic, 
directed by Czech conductor Libor Pesek, makes its 
first-ever U.S. tour in February, performing in 11 east-
ern and midwestern cities. The orchestra's most recent 
recordings have been for Virgin Classics, where Pesek 
is under exclusive contract 
Basic dealer price of top-of-the-line Chandos CDs will 

dip to $10.90, from $1L50, beginning Sept 10. Chandos 
cassettes go to $5.90, from $6.90, and midline CDs to 
$7.90, from $8.80. There are additional minor price ad-
justments, both up and down, in a number of other la-
bels handled by Koch International. 
A European tour by the Atlanta Symphony will take 

the orchestra to 15 cities, beginning in Frankfurt Oct 8. 
Music director Yoel Levi will conduct, with violinist 
Shlomo Mintz, and pianists Bruno-Leonardo Gelber 
and Tzhnon Barto as soloists. 
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by Lisa Collins 

"EVERYTHING'S GOING TO BE ALRIGHT" was 
the theme song of the 24th annual Gospel Music Work-
shop of America, and people are still talking about how 
smoothly things went. 
Salt Lake City opened its arms wide Aug. 11-16, with 

the governor addressing opening ceremonies and the 
mayor hosting an outdoor reception. 
But perhaps the most memorable part of the week-

long festivities was the opening ceremonies, held in the 
Mormon Tabernacle and featuring the famed Mormon 
Tabernacle Choir. Don Riplinger, associate director of 
the choir, says the music brought his people alive. 
The Tabernacle Choir has yet to incorporate gospel 

into its repertoire, but Riplinger says it might happen 
someday. 
Attendance, which topped 10,000, was low by past 

GMWA standards, but still helped dismiss the precon-
vention notion that the death of founder the Rev. James 
Cleveland would also mean the end of the workshops. 
GMWA officials attribute the lower attendance more to 
economics than to anything else. 
"The location and the airline fares were in the sky," 

says acting director Ed Smith. "People just couldn't af-
ford it. Certainly people loved Rev. Cleveland, but I 
don't think we lost anybody with his passing, because I 
believe they all want to perpetuate his work." 
Smith and other organizers are predicting more than 

20,000 people at next year's workshop in the gospel hot-
bed of Chicago. 

ONE OF THE HIGHLIGHTS of the GMWA is the an-
nual Excellence Awards ceremonies, where artists are 
singled out for excellence in 26 categories of gospel mu-
sic, ranging from traditional to urban contemporary. 
John Kee came out on top this year, copping five 

awards: choir of the year (traditional), male vocalist of 
the year (traditional), song of the year (traditional), and 
producer of the year (both traditional and contempo-
rary). Take 6 took three awards, including contempo-
rary song of the year. Other winners included Deniece 
Williams, Daryl Coley, Tramaine Hawkins, the Jack-

The 24th GMWA earns 
high marks from attendees 

son Southernaires, Vickie Winans, Commissioned, 
the Chicago Mass Choir, Fred Hammond, Ben Tan-
kard, and the Rev. James Moore. A special Hall of 
Fame Award was presented to Albertina Walker. 
"This was one of the better workshops," says Kurt 

Carr, who as music director for the late Rev. Cleveland 
has attended nine of them. Carr's recently released de-
but album, "Together," incidentally, features Cleve-
land's daughter LaShawn. (Carr also still serves as mu-
sic director for the Cleveland Singers and Cleveland's 
famed Southern California Choir.) 
According to Carr, the presence and support of artists 

close to Cleveland, as well as black executives, has en-
abled the workshop to continue and prosper. 
"The charisma of James Cleveland—the way he had 

of just getting up in the service, saying two words, and 
destroying the building—is not here," Carr says. "Yet, I 
think because of his absence, people really had to pull 
together to pull it off. And from the exhibitions to the 
order of the nightly services and seminars, it was orga-
nized, well-prepared, and really wonderful this year!" 

JAn  

II UE  TES 
by Jeff Levenson 

ESTIMATES REGARDING THE POPULATION of 
Marciac, a centuries-old village in the south of 
France, vary between 900 and 1,200 year-round resi-
dents. (When reported by locals, the low number 
represents provincial modesty; the high number, 
civic pride.) Of course, the joke goes, it is a town so 
small that the roadside proclamations, "You are 
now entering ..." and "You are now leaving ...," 
are emblazoned on the same sign. 
A first-time visitor has a tough time finding Mar-

ciac. Not so the thousands of French country folk 
who flock to this pastoral paradise each August, as 
they just did for the fourteenth consecutive year, all 
for the purpose of ritualizing their love affair with 
jazz. 
"Jazz In Marciac" is a sight to see: a medieval 

farm town of brick, cobblestone, and cultivated spir-
its celebrating music hundreds of years younger 
than itself. It is a six-day event, anchored by nightly 
performances in a tent (the largest in Europe, I'm 
told) that holds approximately 7,500 wide-eyed jazz-
bos. 
When it comes to music, they love styles we tend 

to take for granted; for instance, the bawdy sounds 
of trad jazz—not quite the straw-hat-and-sleeve-gar-
ter variety so popular at places like Epcot Center, 
but music that nonetheless dances close to the edge 
of cliché. The stuff is pure cornball, yet the French 
are determined to finger-pop foot-stomp their way 
to jazz heaven—until, at least, the saints come 
marching in. (My only explanation for this has the 
French taking a proprietary interest in trad jazz be-
cause of the music's Creole French origins in New 

Orleans. Soprano saxophonist Sidney Bechet, jazz's 
first international star, discovered that when he 
stormed the country in the '20s.) 
What's most distinctive about "Jazz In Marciac" 

is its attitude, how classy it is, how it treats jazz as it 
does fine wine or fois gras—like one of life's rich, 
manifest pleasures. That shouldn't come as much of 
a surprise, really, given France's unabashed appe-
tite for quality. Their soil yields grapes; ours, varie-
gated jazz players. 
This is a country, remember, where chefs and 

vintners rule—except during the times when Ameri-
can jazz musicians come to town. When they do, 
they are treated royally. Just ask a few of this 
year's stars: Joe Pass, Ralph Sutton, Gerry Multi-

What's most distinctive about 
'Jazz In Marciac' is its attitude 

gan, the Modern Jazz Quartet, or Dee Dee Bridge-
water (a wannabe chanteuse who may yet carry out 
the leggy tradition of Eartha Kitt or Josephine Bak-
er). 
Better yet, ask Wynton Marsalis, who made Mar-

ciac his only European date this summer, and who 
was so taken by a grand repast at the nearby Hotel 
de France (commandeered by haute monde gastro-
nome Andre Daguin) that he laid down his trumpet 
the next night and surrendered to a second Life-
styles-of-the-Rich-and-Famous dinner. (No small 
achievement. This mother of all meals can go 12-plus 
courses.) 
Ultimately, "Jazz In Marciac" is not just about 

jazz; it's about presenting jazz in a manner befit-
ting its world-class status. (The French, by the way, 
don't always get these things right. They're the 
same people who think Jerry Lewis is a genius.) This 
fest proves that the twin gods of elegance and re-
finement always know a good time when they see 
one. Armagnac, anyone? 

Top Gospel Albums,. 
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Complied from a national sample of retell store 

and one-stop sales reports 

ARTIST   
LABEL d NUMBER/DISTRIBUTING LABEL  TITLE 

1 1 19 

* * NO. 1 * * 
RANCE ALLEN  SCU M'« 71806  11 weeks at No. 1 PHENOMENON 

2 2 7 BEBE & CECE WINANS  SPARROW 1257.  DIFFERENT LIFESTYLES 

3 3 21  NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 
TTSCOT 140I/SPECTRA  WASH ME 

4 5 13 DOROTHY NORWOOD/NORTHERN CA G.M.W.A. MASS CHOIR 
MALACO 4450  LIVE 

5 4 43  REV. JAMES MOORE 
MALACO 6006  -LIVE" WITH MISSISSIPPI MASS CHOIR 

6 7 73 D.F.W. MASS CHOIR 
SAVOY 7101/MALACO  I WILL LET NOTHING SEPARATE ME 

7 8 33  REV. E.DAVIS, JR./WILMINGTON MASS CHOIR FEAT. REV. D.COLEY 
AIR 10162  HE'S PREPARING ME 

8 10 7 THE WILLIAMS BROTHERS 
BLACKBERRY 2203301012/SPECTRA  THIS IS YOUR NIGHT 

9 6 49 TRAMAINE HAWKINS  SPARROW 1246  LIVE 

10 15 7 SHUN PACE RHODES  SAVOY 1480 ,14ALACO  HE LIVES 

11 12 9 FRED HAMMOND  Burson 272,  I A M PERSUADED 

12 9 36 LAMORA PARK YOUNG ADULT CHOIR 
BELLMARK 71800  W AIT ON THE LORD 

13 14 11 SOUNDS OF BLACKNESS 
PERSPECTIVE 1000./ MM  THE EVOLUTION OF GOSPEL 

14 11 35 THE WEST ANGELES C.O.G.I.0 
SPARROW 1240  SAINTS IN PRAISE VOL II 

15 17 19 REV. R.L WHITE/MT. EPHRAIM BAPTIST CHOIR/WILLIAMS BROS. 
FAITH 1800  M OVE M OUNTAIN 

16 13 45 DARYL COLEY 
SPARROW 1234  HE'S RIGHT ON TI ME: LIVE FRO M LOS ANGELES 

17 13  33  REV. CLAY EVANS/FELLOWSHIP BAPTIST CHURCH CHOIR 
SAVOY 14802/MALACO  REACH BEYOND THE BREAK 

18 20 9 KEITH PRINGLE  esuscLE smoats sot 1-rata uco  MAGNIFY HI M 

19 18 59 WALTER HAWKINS  MALACO 6001  LOVE ALIVE IV 

20 24 5 THE KURT CARR SINGERS  LIGHT 230430/SPECTRA  TOGETHER 

21 23 21 YOUNG ARTISTS FOR CHRIST 
SOUND OF GOSPEL 193  YOUNG ARTISTS FOR CHRIST W ORKSHOP '89 

22 16 33 THE JACKSON SOUTHERNAIRES 
MALACO 4445  THANK YOU MA MA FOR PRAYING FOR ME 

23 21 11 AS ONE  LIGHT 7303500/SPECTRA  AS ONE 

24 25 41 MIGHTY CLOUDS OF JOY  WORD 48587./EMC  PRAY FOR ME 

25 28 35 NEW YORK RESTORATION CHOIR  SAVOY 14799MIALACO I SEE A WORLD 

26 32 3 MYRNA SUMMERS  SAVOY 14801/14ALACO  I'LL TELL THE W ORLD 

27 22 67 REV. J.CLEVELAND/SOUTHERN CALIFORNIA COMMUNITY CHOIR 
SAVOY 7099/MALACO  HAVING CHURCH 

28 27 29 RICKY DILLARD'S NEW GENERATION CHORALE 
MUSCLE SHOALS 800B/MALACO  THE PROMISE 

29 NEW > WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO 
I Ma 24014.  UVE & BLESSED 

30 37 3 YOLANDA ADAMS  TRIBUTE 790113/SPECOM  THROUGH THE STORM 

31 31 3 THE INSTITUTIONAL RADIO CHOIR 
AIR 10167  I FEEL LIKE PRESSING MY WAY 

32 2,3 5 REV. GERALD THOMPSON/OKLAHOMA STATE FELLOWSHIP CHOIR 
AIR 10168  I CAN'T STOP NOW 

33 34 71 HELEN BAYLOR  veRo 42763./EPIC  HIGHLY RECOMMENDED 

34 38 38 RUDOLPH STANFIELD & NEW REVELATION 
SOUND OF GOSPEL 192  LIVE & IN PRAISE 

35 26 81 REV. CHARLES NICKS/ST. JAMES BAPTIST CHURCH CHOIR 
SOUND OF GOSPEL 178  HOLD BACK THE NIGHT 

36 33 25 PILGRIM JUBILEES  ma w:m .8+2  FAMILY AFFAIR 

37 39 73 WANDA NERO BUTLER  sEcarr 907/SOUND OF GOSPa  NE W BORN SOUL 

38 NEW > TRINITY TEMPLE FUU- GOSPEL MASS CHOIR 
TTSCOT 40234/SPECTRA  I WANT TO BE LIKE YOU 

39 40  13 CARMAN/COMMISSIONED/CHRIST CHURCH CHOIR 
BENSON 2681.  SHAKIN' THE HOUSE 

40 38 II SENSATIONAL NIGHTINGALES 
MALACO M M.  A MESSAGE FROM THE BOOK 

• Recording ndustry Assn. Of Amenca (RI M) cendicanon lor sales of 500.000 oats. A M M cerbficalmn for sales of I 
milli nu its Ai h  additmnal milhon indKated by a numeral tolloning the symboL All Whew available on cassette and CO. 
Aster's Indic tes vi yl onavadable c 1991. Ballmard/EIPI Communications, Inc. 

MALACO 4451 
THE WILLIAMS VOLUME I 
BROTHERS GREATEST HITS 

Ill CO.'S 

Bringing it 
Together.... 
rivr, m0 
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Notas 
by John Lannert 

APART FROM LIBERACE and VICTOR BORGE 
there have been very few pop-music pianists capable 
of combining their musical talents with a showman-
ship flair. 
Well, you can now count Raul Di Blasi° as one of 

the very few. 
Making his U.S. concert debut Aug. 24 at the Jackie 

Gleason Theatre of the Performing Arts in Miami 
Beach, Fla., the charming Argentinean pianist dazzled 
the packed house of 2,700 with a three-hour pastiche 
of well-known international pop standards and His-
panic folkloric favorites, plus material from his two 
BMG albums, "America" and "Barroco." 
What's more, the fleet-fingered performer, who 

was backed by a thunderous 52-piece orchestra, 
spliced his broad repertoire with humorous conversa-
tions with the enamored crowd. While Di Blasio's am-
bitious film-theme segment did overextend the con-
cert a bit, it is gleefully obvious that he is only a few 
English words away from snaring an American fol-
lowing. 
Incidentally, a remix of a track from Di Blasio's 

"Barroco" album, "Lluvia De Primavera," is slated to 
be released later this year. "Lluvia De Primavera," or 
"Spring Rain," was a 1977 pop/disco hit for Di Bla-
sio's close friend Bebú Silvetti. 
Other BMG artists have been active recently. Ex-

pect a greatest-hits package from classy songstress 
Rocío Durcal featuring two new tracks written by 
her superstar label mate Juan Gabriel. Do not look, 
however, for a new studio album from Gabriel until 
the beginning of next year, at the earliest. Gabriel is 
also somehow finding time to begin producing Isabel 

Pantoja's forthcoming mariachi album. Jose José is 
working on his upcoming album, as well. 

MISCELLANEA: Who introduced Willie Colon at a 
New York album presentation for his latest Sony Dis-
cos album, "Honra Y Cultura"? None other than 
Mayor David Dinkins. The presentation took place 
Aug. 12 ... Grammy-winning conguero supreme Ray 
Barretto signed recently with Concord Picante. His 
label debut, "Handprints," was released last week ... 
Joey Records' flagship act, Los Rieleros Del Norte, 
will support its just-released album, "A Toda Ma-
quina," with a four-week California tour this month 
... The first-ever Latin Music Expo will be held Oct. 

Pianist Di Blasio gets fans 
keyed up with live show 

12 at the Hyatt Wilshire Hotel in Los Angeles. The 
daylong confab, produced by George Gamez and An-
gelo Roman Jr., will include workshops, exhibits, and 
seminars on the Hispanic music industry. Capitol/ 
EMI Latin artist Jose Feliciano will receive a Life-
time Achievement Award. Contact the Latin Music 
Expo in Los Angeles for more info. 

CHART NOTE: After spending 10 weeks perched 
atop the Hot Latin Tracks survey, Daniels Romo's 
"Todo, Todo, Todo" finally gave way to "Cosas Del 
Amor," a future evergreen recorded by Sony Discos' 
Ana Gabriel and Vikki Car. Romos chart-topping 
stint was the longest No. 1 run since Gabriel's "Es De-
masiado Tarde" completed its 10-week ride last Febru-
ary. By the way, Romos latest Capitol/EMI Latin al-
bum, "Amada Mas Que Nunca," has now been the top-
ranked pop album for five consecutive weeks. 

EL GENERAL 

17 ill W I W i n n 

Yr. 

Muévelo con EL GENERAL 
3190 - 2-4 RL 

The General's irrisistible Jamaican style 
has already placed him on the R & B charts 
of American radio stations, and has made 
him a big hit in top latin radio stations all 

through the east coast. 

FRANSHESKA 

FRANsliEsKA  
11 •m•  ezi.1 

FRANSHESKA "Menealo" 
3207 - 2-4 RL 

Fransheska is the queen of "Merengue-
Rap" in Puerto Rico. Her unique sensual 
style is turning her into the leading lady of 

her genre. 

R̀V 
M316.   . 

1-EYES *CECORDS INC. 
CD's, RECORDS & TAPES 
140 N.W. 22 AVENUE, MIAMI, FLORIDA 33125 
Tel.: (305) 541-6686 / Fax.: (305) 642-2785 
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Compiled from a national sample ol retail store 
and one-stop sales report. 

ARTIST  TITLE  LABEL 8. NuMBERMISTRIBUTING LABEL 

1 1 13 DANIELA ROMO AMADA MAS QUE NUNCA CAPITOL.EMILATIN a. . 

2 2 41 ANA GABRIEL EN VIVO SONY 89303 

3 4 11 RICARDO MONTANER ULTIMO LUGAR TN.ROCIVEN M O 

4 3 19 PANDORA AMORETERNO CAPITOLEMI LATIN 42451 

5 6 33 JUAN GABRIEL EN EL PALACIO DE BELLAS ARTES ARIOLA 2498,WD 

6 7 25 LOS BUKIS A TRAVES DE TUS OJOS FONOVISA 9009 

7 10 3 AZUCAR MORENO MAMBO SONY 80633 

8 5 17 RAUL DI BLASIO BARROCO ARIOLA 3107/881G 

9 — 1 GIPSY KINGS ESTE MUNDO ELEKTRA 61179 

10 13 5 VIKKI CARR COSAS DEL AMOR SONY 80635 

11 9 11 H20 KNOCKOUT LEADER 80562/SONV 

12 11 29 FRANCO DE VITA EXTRANGERO SONY 80528 

ci. 13 — 10 MIJARES QUE NADA NOS SEPARE CAPITOL.EMI LATIN 42479 

CI 14 8 15 XUXA XUXA 2 CA011031084 
CI. 

15 12 5 YURI SOY LIBRE sow sosso 

16 17 7 GLORIA TREVI TU ANGEL DE LA GUARDA ARIOLA 30828INAG 

17 19 3 GARIBALDI QUE TE LA PONGO TII.RODVEN 2792 

18 20 25 EDNITA NAZARIO LO QUE SON LAS COSAS CAPITOL.EMI LATIN 42394 

19 16 3 SIMONE SIMONE sow lama 

20 25 15 KIARA BUSCANDOPELEAS 11-1.1t0DvEN 2737 

21 24 3 VARIOS ARTISTAS EXITOS '91  sow aosas 

22 22 10 ALEJANDRA GUZMAN FLOR DE PAPEL FONOVISA smo 

23 18 17 WILKINS SERENO oca 3077/5600 

24 — 11 INDUSTRIA DEL AMOR QUIERO VOLVERTE A VER RA W% 1254 

25 14 63 LUIS MIGUEL LUIS MIGUEL-20 ANOS wEA LATINA 21535.4 
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31 JERRY RIVERA ABRIENDO PUERTAS DISCOS INTERNATIONAL 80426/SONV 

2 35 JUAN LUIS GUERRA Y LA 440 BACHATA ROSA KAREN 109 

3 13 RUBEN BLADES CAMINANDO uscos INTERNATIONAL 80593/5009 

4 19 XAVIER SERE CAPITOL.EMI LATIN 424641 

5 11 OSCAR D'LEON AUTENTICO TH.RODVEN 2855 

6 11 VARIOS ARTISTAS LOS TRANCAZOS DEL ANO GLOBO 3125 

7 17 GRUPO NICHE CIELO DE TAMBORES DISCOS INTERNATIONAL 80508/SONY 

8 5 TITO NIEVES DEJAME VIVIR 8606080630/0051 

9 3 NIÑO SEGARRA ENTRE IA ESPADA Y LA PARED 61m. 4040 

10 9 WILLIE CHIRINO OXIGENO DISCOS INTERNATIONAL 80600/00141( 

11 23 3 TONY VEGA UNO MISMO mx6180441/SONT 

12 9 9 TONO ROSARIO ATADO A TI PRIME 1013 

13 7 9 BANDA BLANCA FIESTA TROPICAL SONOTONE 6017 

14 15 39 LUIS ENRIQUE LUCES DEL ALMA sow" 80473 

15 10 33 BANDA BLANCA BAILE PUNTA SONOTONE 6007 

16 6 27 ANTONI CRUZ ALGO NUEVO M.P.I. 6035 

17 21 25 JOHNNY RAY SALSA CON CLASE CAPITOL.EMI LATIN 42468 

18 20 5 CELIA CRUZ THE BEST sow SOSS) 

19 19 15 MANOLO LESCANO FASCETAS FRAMA 1010 

20 — 2 REY SEPULVEDA UN POQUITO MAS arm 80599/SO W 

21 — 12 MAIRA Y CELINES MAIRA Y CELINES PARADISC 3053 

22 11 11 EL GRAN COMBO ERUPCION «moons° 

23 17 5 LA GRAN MANZANA HANGING OUT AGAIN RED APPLE 8908 

24 — 3 ALEX MANCILLA UN AMOR COMO EL NUESTRO wEA LATINA 5689-2 

25 — 40 ANGEL JAVIER EN CADA LUGAR CAPITOL-EMI LATIN 43353 
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1 6 41 GRUPO MAZZ PARA NUESTRA GENTE CAPITOL-EMI tar. 02367 

2 7 3 VICENTE FERNANDEZ Y RAMON AYALA ARRIBA EL NORTE... Discos 
INTL 80628 

3 1 13 LA SOMBRA PORQUE TE QUIERO FONOvISA 3006 

4 3 3 ANA GABRIEL MI MEXICO SONT 80605 

5 8 10 BANDA MOBIL SOMOS BANDA MOBIL FONOvISA 8893 

6 12 3 GRUPO SAMURAY TIERNAS MENTIRAS FONOVISA 8890 

7 15 45 SELENA Y LOS DINOS VEN CONMIGO CAPITOL.EMI LATIN 42355 

8 2 49 BRONCO AMIGO FOR MA 9003 

9 4 7 LOS INVASORES DE NUEVO LEON VETE CON EL FONOVISA 8858 

10 19 13 LALO Y LOS DESCALZOS EL ORGULLOSO WEA LATINA 72744 

11 — 2 JUAN VALENTIN CUANDO LOS HOMBRES LLORAN FREDDIE 1555 

12 11 45 VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO SONT130437 

13 5 13 LOS TONICS POR QUE VOLVI CONTIGO FONOVISA 9012 

14 — 1 LOS REHENES CORAZONES ROTOS omYOD.226 

15 14 19 LA MAFIA MAFIA-1991 CAPITOL.EMI LATIN 42452 

16 13 7 LOS FREDDY'S LA ORGANIZACION ROMANTICA FONOVISA 3005 

17 17 15 RAMON AYALA Y LLORO POR EL MI GORRION FREDDIE 1555 

18 9 9 LOS TIGRES DEL NORTE INCANSABLES FONOVISA 9013 

19 18 55 LOS TEMERARIOS DE LO NUEVO LO MEJOR TH.RODVEN 21717 

20 16 12 LOS TERRIBLES DEL NORTE YA ME VOY A CALIFORNIA FREDDIE isst 

21 — 1 XELENCIA A TASTE OF EXCELLENCE CAPITOL.EMI LATIN it 

72 21 27 TIERRA TEJANA BAND WHERE'S THE PARTY TFIGOOVEN 2802 

23 — 6 GRUPO EL TIEMPO SE ME ESCAPA DE LOS BRAZOS LUNA 1213 

24 20 3 CAMPECHE SHOW CAMPECHE SHOW FONOVISA 8868 

25 
—  

— 10 EMILIO NAVAIRA SHOOT IT CAPITOL-EMI LATIN 42455 

FOR WEEK ENDING SEPTEMBER 7, 1991 

TODO EN MUSICA LATINA •EVERYTHING IN LATIN MUSIC (CD) Compact disc available. • Recording Industry Assn. Of America (RIAA) certification for sales of 

500,000 units. A RIAA certification for sales of 1 million units. C) 1 991. Billboard/BPI Communications. 
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International 
Sony Opens 
2nd Austrian 
CD Plant 

IM BY MIKE HENNESSEY 

THALGAU, Austria—Sony for-
mally opened its second Austrian 
CD plant here Aug. 14, giving the 
company a potential European 
production capacity of 144 million 
units a year. The investment re-
flects its belief that the global CD 
market—currently running at 1 
billion units annually—could dou-
ble before the end of the century. 
Notwithstanding indications of 

current production capacity out-
stripping demand, Sony's projec-
tion is that additional output will 
be needed for Western Europe 
and the slow but steady CD take-
up in Eastern Europe. Sony Soft-
ware president Michael Schulhof 
notes that European CD player 
penetration is substantially lower 
than in the U.S. and Japan. 
The new Digital Audio Disc 

Corp. facility at Thalgau and its 
existing site at And are both near 
Salzburg. Schulhof attended the 
formal opening ceremonies, as did 
Sony Music International presi-
dent Robert Summer, DADC Aus-
tria managing director Otto Zich, 
and various federal and local Aus-
trian government officials. 
DADC's 4-year-old Anif plant 

produces 90 million optical discs a 
year, and works to full capacity in 
the fall months. It supplies 100% 
of Sony Music's European needs 
and also has a substantial custom 
business; it has an annual capaci-
ty of 120 million CDs. 
Last month, the Anif site began 

producing laserdiscs, already 
launched by Sony in France, Ger-
many, and Benelux, and due for 
introduction to the Italian and 
Spanish markets in the fall. 
The new $24 million Thalgau fa-

cility, employing 60 people, will 
have an initial capacity of 24 mil-
lion CDs a year, but there is provi-
sion for increased output as de-
mand dictates. It is understood 
that, as with the And plant, Sony 
benefited from some financial aid 
from the Austrian government 
for the new facility. DADC Aus-
tria is a wholly owned subsidiary 
of Sony Austria. 

REPORT FROM POPKOMM 
Labels Upset Over The Perceived 
Slight Of German Product Abroad 

• BY JEFF CLARK-MEADS 

COLOGNE, Germany—The German 
music industry is growing increasing-
ly angry at the treatment of its music 
abroad. Executives are particularly 
unhappy about the impenetrability of 
the U.K. market and what they see 
as the often racist remarks made 
about their acts there. 
At a POPKOMM panel addressing 

the state of German pop music in oth-
er territories, EMI Electrola manag-
ing director Helmut Fest said it was 
the job of any successful record com-
pany to sell its product abroad. 
However, he added that the U.K. 

was the most "inaccessible" market 
in the world and that it is considera-
bly easier to break into the U.S. 
"That's tragic because the U.K. is 
supposed to be part of Europe," he 
said. 
He said acts seeking international 

sales were forced to translate their 
lyrics into English. On a regular ba-
sis, the acts would look for the trans-
lation that was closest to the original 
meaning of their words. "You then 
get the reply from the Americans and 
the English that they don't under-
stand the lyrics," Fest says. "That's 
extremely silly because people don't 
understand lyrics written by Ameri-
can and English people." 
Fest stated that there was a long 

history in the U.K. of discrimination 
against German music. He said music 
publications such as Melody Maker 
and New Musical Express often used 
the offensive term "kraut rock" to 
describe German music. 
"If you pass by the media you pass 

by some of the very chauvinistic atti-
tudes—then you have a very serious 
chance of selling German music 
abroad." 
Fest then turned his attention to 

MTV Europe, saying the proportion 
of European music in its program-
ming mix was "absolutely silly." The 
station was happy to take advertis-
ers' money and should give them 
something in return in terms of sup-
port for their product, he said. 
Artist manager Mario Mendryzcki 

of Triple M Management argued, 
though, that the level of tolerance for 
foreign product was rising in the En-
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glish-language markets and that the 
traditional arrogance was decreas-
ing. However, he agreed that the 
U.S. was more accessible to overseas 
acts than the U.K. 
Mendryzcki said, "The English 

press is the worst in the world. If you 
come up with a German band, before 
they've even listened to it you've lost 
three points on a scale of 10." 
One way of combating those atti-

tudes, he suggested, was to deliver 
more innovative acts. 'We have tend-
ed to get away with a copy of what is 
happening somewhere else in the 
world." 
Record producer Zeus B. Held add-

ed, "[The English markets] are 
scared of the fact that somebody is 
trying to copy their stuff. If we do 
that, it's like selling fridges to the Es-
kimos." 
Fellow producer Rob Bolland said 

that continental European music 
should not be ghetto-ized. He sug-
gested that MTV and other media 
should schedule it according to its 
merits and not according to its coun-
try of origin. 
His brother, Ferdi Bolland, de-

scribed the difference between Amer-
ican and European artists with, "Peo-
ple will kill in the States to be a real 

(Continued on next page) 

Industry Turns Out In Force For 
3rd Annual Cologne Trade Fair 

COLOGNE, Germany—The biggest 
music market in Europe—and the 
third largest in the world—finally 
has a focus: POPKOMM. The Ger-
man industry this year got behind the 
event in force; now the next step is to 
spread the message to the rest of Eu-
rope. 
The event, held here Aug. 22-25, is 

in its third year. The 1991 version of 
the trade-fair-cum-conference-cum-
A&R-exchange had about 3,100 at-
tendees (about one-third the number 
who traveled to MIDEM in January) 
and government backing for the first 
time. 
Event director Dieter Gomy is par-

ticularly pleased by the way the num-
ber of delegates has grown from the 
1,256 in 1989. 
"This year, POPKOMM is the focal 

point for the German music indus-
try," he says. "We've got everybody 
here from the smallest independents 
to [PolyGram managing director] 
Wolf-Dieter Gramatke. Now we have 
to get the foundation to build POP-
KOMM into a real European event" 
Gomy says the single European 

market in 1993 is of huge significance 
to the event and, by that point, it will 
seek to have attendees from all over 
the EC and the rest of the Continent 
As a prelude to that, delegations 

Record Retailers Ready For 
lititish Invasion' Of Market 

COLOGNE, Germany—The first 
British invasion of the German 
music retail market this year looks 
unlikely to end up as the life-and-
death struggle that took place in 
France. 
In France, local giant FNAC re-

acted so ferociously to the pres-
ence of U.K. stores Virgin and 
HMV that HMV was forced to 
withdraw from the country after 
six months (Billboard, April 27) 
and is now reviewing its entire pol-
icy toward continental Europe. In 
Germany, though, the natives say 
they are much more friendly. 

WOM, which runs 15 mega-
stores in Germany and is the coun-
try's most prominent chain, says 
Virgin will almost be welcome 
when it opens in Berlin in the fall 
and, later, in Frankfurt. 
WOM spokesman Jens Chris-

tiani says Virgin will assist the 
market because it is a full-price re-
tailer. Any chain coming in on a 
discount basis would lower public 
perception of the value of CDs and 
other music products and would 
make it harder for all retailers to 
uphold prices, he states. 

(Continued on next page) 

were this year invited from all the 
Eastern European nations and a 
handful of delegates traveled inde-
pendently from Western nations. 
Corny says, though, that 98% of at-
tendees were German. 
However, one of the 2%, Laurent 

Bouvier, the London-based director 
of Savage/Tam Tam Records, says, 
"This is a valuable exercise because it 
has allowed me, at long last, to meet 
face-to-face a lot of the people I am 
going to be dealing with in the fu-
ture. Dealing by phone is all right, 
but it doesn't build up long-term rela-
tionships. 
"I predict that in five or 10 years 

time, POPKOMM will be a massive 
European event" 
Bouvier feels that POPKOMM has 

more of an A&R orientation than 
does MIDEM, a view shared by the 
five major record companies repre-
sented at the show. Heinz-Gerd Lut. 
ticke, A&R director at WEA and the 
man who originally signed the Scorpi-
ons and Kraftwerk, says, "For the 
new artists, it's the only direct con-
tact point they have with the major 
record companies." He regards it as 
an advantage to both him and the 
acts that they can listen to songs to-
gether and that he can discuss their 
ideas with them. 
Lutticke continues, "It's also a 

meeting point for established people. 
That shows that pop music has a ba-
sis in Germany; the problem in the 
past was that nobody took German 
pop music seriously. People realize 
now that there are thousands of peo-
ple working in pop." 
The nature of POPKOMM has, 

though, changed dramatically from 
its beginnings in 1989. Then, it was 
aimed at the independent sector; the 
majors began participating simply 
because there was no other domestic 
event for them to focus upon. 
POPKOMM '91 consisted of 40 

stands and 35 seminars in the Gur-
zenich center and 28 concerts at vari-
ous locations around Cologne. The at-
mosphere in the Gurzenich was hos-
pitable and welcoming even to 
non-German speakers and was de-
scribed by executives variously as 
"cozy," "convivial," and "amateur, 

(Continued on page 6J) 

New Rights For 1LS.-Bound Brit Music 
LONDON—A new licensing system 
for the use of British music in Ameri-
can cinemas is being introduced. Un-
der an agreement reached by the 
U.K.'s Performing Right Society, the 
British Producers' Assn., and the In-
dependent Programme Producers' 
Assn., film producers have a new 
deal for directly licensing PRS-con-
trolled works for American perfor-
mance. 
A spokeswoman for PRS explains, 

"American equivalents of PRS, such 

as ASCAP, are prevented by United 
States law from licensing this specific 
use of music, although PRS members 
do receive other public performance 
and broadcasting royalties via these 
organizations. 
"The terms of the new agreement 

mean that PRS grants the producer a 
license to perform or to authorize the 
performance in public of PRS music 
in a film shown in a motion picture 
theater in the U.S. In return, the pro-
ducer pays PRS royalties depending 

on the budget for the production of 
the film and the amount of money the 
filin takes in at the box office.'" 
Cartitat Jack-scut director of indus-

trial relations for the Producers' 
Asan.. says, "We ate delighted to 
have etOtelitii.11ved  relatiorwhip with 
PRS cm this issue and in particular to 
hare ermined a specific concession 
for levehudget dine which, given the 
state of the British film industry, 
need all the help they can get" 

JEFF CLARK-MEADS 
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Purple Haze Over Prince's Canceled U.K. Show 
Paisley Park Points Finger At The British Promoter 
LONDON—A canceled Prince gig 
on the grounds of Blenheim Palace 
is being surrounded by a haze of 
confusion. 
The singer's company, Paisley 

Park, says he pulled out of the 
Aug. 31 show "due to the promot-
er's continuing failure to fulfill 
critical obligations to vendors, 
suppliers, and other production 
personnel and companies." 
However, a spokesman for Dia-

mond Promotions says the compa-
ny was guilty of no such failure. 
He adds that Diamond Promotions 
is now seeking an alternative ven-
ue and aims to reschedule the 
event. 
The spokesman says an official 

statement regarding the event is 

Brit Vid Firms 
Holiday Build-Up 
LONDON —The build-up to 
Christmas video sales has begun 
in earnest in the U.K. with ITC 
Home Video launching into sell-
through and MCEG/Virgin Vi-
sion announcing a bullish au-
tumn campaign. 
New player ITC could become 

a major force in the nostalgia 
market with vaults that cover 
more than 20 years of British in-
dependent broadcasting. 
ITC VP Martin Goldthorpe 

says former company chief Lew 
Grade assembled an unprece-
dented collection of talent during 
the '50s, and the catalog which is 
a legacy of that stable equals 
that of the BBC. "The BBC has 
already shown how popular this 
product can be and we probably 
have bigger hits than the BBC 
had," he says. 
This claim is backed by Peter 

Smith, managing director of Po-
lyGram Video, the company cho-
sen to sell and distribute ITC's 
catalog. He says, "ITC has the 
largest and probably finest cata-
log yet to be released onto the 
sell-through market. It will cer-
tainly give the BBC a run for its 
money in the coming years." Ini-
tial titles include "The Saint" 
with Roger Moore and "Super-
car" from "Thunderbirds" cre-
ator Gerry Anderson. October's 
package will include the classic 
"Robin Hood" TV series with 
Richard Greene. 
MCEG/Virgin Vision has "Ro-

boCop 2" and "Teenage Mutant 
Ninja Turtles" as its movie flag, 
ships, along with a package that 
includes more in-house produc-
tions: "Billy Connolly Live," 
"Classic Car Chases," and "Sex 
With The Stars," a compilation 
of "notorious naughty bits" 
from the history of the cinema. 
Great hopes are also being 

pinned on the colorized version 
of Laurel & Hardy's 'Way Out 
West," which in monochrome 
has sold 100,000 copies to date, 

PETER DEAN 

imminent and that the company is 
unable to comment further in the 
interim. 
However, Paisley Park issued a 

statement Aug. 23 declaring that 
Diamond Promotions had "ren-
dered impossible" Prince's perfor-
mance. 
The statement continued, "De-

spite repeated urgings, vital pay-
ments have not been made by the 
promoter to the staging, audio, 
lighting, insurance, freight and 
ground transportation companies. 
"Due to his desire not to disap-

point his fans, Prince was willing 
to take a substantially reduced fee 
for his performance. His advisers 
and Paisley Park executives 
worked until the eleventh hour try-

ing to make the show happen. 
"Prince is deeply disappointed 

that the show he dearly wanted to 
perform to celebrate his new band 
[the New Power Generation] and 
their upcoming 'Diamonds & 
Pearls' release has been can-
celed." 
The statement quoted the singer 

as saying that he intends to "re-
schedule the show at the earliest 
possible opportunity." 
Diamond Promotions is a new 

name in the U.K. live sector and is 
not registered in the industry's di-
rectories and handbooks. Howev-
er, the company's spokesman says 
it has promoted shows in this coun-
try in the past but declines to iden-
tify which ones. JEFF CLARK-MEADS 

11.K.'s Fave Format Changes 
CDs Outship Cassettes In 2nd Qtr. 
LONDON—The U.K. has a new fa-
vorite music format—the CD. In 
the second quarter of 1991, for the 
first time, more discs than prere-
corded cassettes were shipped to 
stores. 
In total, 12.8 million CDs were 

distributed compared with 12.6 
million tapes. In the same period, 
vinyl accounted for 10% of the to-
tal albums market. The British 
Phonographic Industry, which col-
lates the figures, says vinyl was 
responsible for 20 million album 
units in the year to June and that, 
by the end of 1991, the annual rate 
is likely to have fallen below 15 
million. 
The BPI comments, "It is sug-

gested that substitutional pur-
chasing has accelerated CD 
growth at the expense of cas-
settes, but CD has its own momen-
tum. With CD hardware penetra-
tion still less than 30% of all homes 
in the country, there is clearly lit-
tle sign of the market being satu-

rated and considerable scope for 
expansion. The current annual 
rate of shipments is 55 million 
units. By comparison, LPs reached 
their peak at an annual volume of 
92 million units (1975) and the 
highest figure for cassettes was 86 
million (1989)." 
In the second quarter, the total 

value of the music market at trade 
prices was $234.4 million, 1% ahead 
of the figure for the same period in 
1990. 
Peter Scaping, BPI director of 

development and research, ob-
serves, "The total value of ship 
ments in the year to June was 
[$1.15 billion], only 2% lower than 
the figure for the year to June 
1990, despite the effects of reces-
sion and the increase in Value Add-
ed Tax. Added to this, the small in-
crease in the value of sales during 
the second quarter would suggest 
that the U.K. record industry may 
be past the worst of the current 
downturn."  JEFF CLARE-MEADS 

RETAILERS READY FOR BRITISH BOW 
(Continued from preceding page) 

"From that point of view, we're 
happy about Virgin," Christiani 
says. "Virgin will also be advertis-
ing in the media and will be present 
on the street so that will all help the 
profile of music. 
"Overall, the market will get big-

ger," he continues. "We know, 
though, that Virgin will take people 
out of WOM's market—at least at 
first." 
However, Christiani adds that he 

feels the effectiveness of Richard 
Branson's group in the market will 
be hindered by its difficulties in 
finding shop staff with the neces-
sary skills and experience. 
Asked about WOM's plans for ex-

pansion outside Germany, Chris-
tiani points to the group's full 
name—World Of Music—and its ap-
plicability in any nation. "We get a 
lot of offers from all over the world. 
But, it's a lot different going out 
from Germany than coming in. This 
is Europe's biggest market, which 
makes it interesting for other peo-
ple to come here, but less interest-

ing for us to go to their country." 
He says this, combined with dif-

ferent trading and tax laws outside 
Germany, means that international 
expansion is not an immediate prior-
ity for WOM.  JEFF CLARK-MEADS 

LABELS UPSET 
(Continued from preceding page) 

artist. On the Continent, they come in 
with four lawyers and three manag-
ers. That's a lack of enthusiasm." 
Outside the panel discussion, rec-

ord company A&R staff were ada-
mant that Germany is now producing 
pop music on a par with anything else 
emerging in the world. BMG's Jan 
Weber said that that is reflected in 
the German company's affiliates be-
ing more willing to listen to tapes 
they are sent from Munich. 
WEA A&R director Heinz-Gerd 

Lutticke added, "There are 10 or 12 
people at POPKOMM who think they 
have new acts with international po-
tential." 

Hits of the U.K 
© 1991, Billboard/BR Communications In (Charts courtesy Music Week/ 0 CINicompilarl by Gallup) 
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HOT SINGLES 
TITLE  LABEL  ARTIST 

(EVERYTHING I DO) I DO IT FOR YOU Aed4  BRYAN ADAMS 

I'M TOO SEXY TUG  RIGHT SAID FRED 

SET ADRIFT ON MEMORY BLISS GEE STREET/POLYGRAM'  PM DAWN 

CHARLY CLEAR CUT  PRODIGY 

GETT OFF WARNER MUSC PRINCE S. THE N.P.G. 

ALL 4 LOVE GIANT  COLOR ME BADD 

MORE THAN WORDS MM  EXTREME 

SUNSHINE ON A RAINY DAY BMG/CLEAR CUT  ZOE 

I'LL BE BACK CLEAR CUT  ARNEE & THE TERMINATORS 

HAPPY TOGETHER ENI JASON DONOVAN 

INSANITY TARGET  OCEANIC 

LOVE ... THY WILL BE DONE COLUMBIA  MARTIKA 

STAND BY LOVE VIRGIN  SIMPLE MINDS 

SUMMERTIME JIVE  D.J. JAZZY JEFF 8. THE FRESH PRINCE 

WINTER IN JULY RHYTHN ILING  BOMB THE BASS 

MOVE ANY MOUNTAIN ONE LITTLE INDIAN  THE SHAMEN 

COLD. COLD HEART ARISTA MIDGE URE 

WHAT CAN YOU DO FOR ME CLEAR CUT/POLYGRAM/ONA/BLIG  UTAH SAINTS 

NOW THAT WE'VE FOUND LOVE MCA  HEAVY D & THE BOY2 

20TH CENTURY BOY MG MARC ROLAN T-REX 

CALLING ELVIS POLYGRAM  DIRE STRAITS 

TWIST & SHOUT COLUMBIA  DEACON BLUE 

YOU COULD BE MINE GEFFEN  GUNS N' ROSES 

LETS TALK ABOUT SEX POLYGRAM  SALT-N-PEPA 

MONSTERS AND ANGELS LONDON  VOICE OF THE BEEHIVE 

LOVE'S UNKIND 10/ONG SOPHIE LAWRENCE 

THINGS THAT MAKE YOU GO ... COLUMBIA  0.8.0 MUSIC FACTORY/FREEDOM WILLIAMS 

LIES EMI  EMF 

GOOD VIBRATIONS EMI MAMEY MARK/FUNKY BUNCH/LOLLETTA HOLLOWAY 

APPARENTLY NOTHIN' TA MA' LOUD  YOUNG DISCIPLES 

MIND VIRGIN 

ROMANTIC WARNER BROS.  KARYN WHITE 

YOU BELONG IN ROCKW'ROLL POLTORTNI  TIN MACHINE 

BE YOUNG, BE FOOLISH. BE HAPPY BRIG SONIA 

EVERY HEARTBEAT WI  AMY GRANT 

HOUSECALL SONY MUSIC  SHABBA RANKS 

REPUBLICAN PARTY REPTILE POLYGRAM  BIG COUNTRY 

LIFT/OPEN YOUR MIND WARNER MUSIC  808 STATE 

HARD TO HANDLE POLYGRAM  BLACK CROWES 
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TOP ALBUMS 
ARTIST  LABEL TITI 
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JASON DONOVAN POLYGRAM  JOSEPH 

CHER GEFFEN 

LUCIANO PAVAROTTI DECCA 

R.E.M. WARNER BROS. 

METALLICA POLYGRAM 

SEAL ZTT 

BEVERLEY CRAVEN EPIC 

COLOR ME BADD WARNER MUSIC 

DEACON BLUE COLUMBIA 

MADONNA wEA 

OMD VIRGIN 

MICHAEL BOLTON COLUMBIA 

EURYTHMICS RCA 

EXTREME ASIR 

CATHY DENNIS PO1210011 

MEATLOAF CLEVELAND INT. 

STRANGLERS EPIC 

C&C MUSIC FACTORY COLUMBIA 

BOMB THE BASS Sony MUSIC 

THE JAM POLTDOR 

YOUNG DISCIPLES POLYGRAM 

VOICE OF THE BEEHIVE POLYGFLATA 

LUCIANO PAVAROTTI DECCA 

ROD STEWART WARNER BROS. 

TOM PETTY & THE HEARTBREAKERS MCA 

BRAD FIEDEL PINNACLE 

HARRY CONNICK JR. COLUMBIA 

BOB MARLEY & WAILERS TUFF GONG 

BRYAN ADAMS MM 

NATALIE COLE ELZAIRA 

PAULA ABDUL VIRGIN AMERICA 

SIMPLE MINDS POLYGRAM 

PRINCE AND THE N.P.G WARNER BROS. 

MUDHONEY SOUTHERN 

DANNII MINOGUE MCA 

MARC COHN ATLANTIC 

BETTE MIDLER A we 

ROXETTE EMI 

CARRERAS, DOMINGO. PAVAROTTI DECCA 

AMY GRANT MAI 

AND THE AMAZING TECHNICOLOR... 

LOVE HURTS 

ESSENTIAL PAVAROTTI II 

OUT OF TIME 
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TIME, LOVE AND TENDERNESS 

GREATEST HITS 

EXTREME II PORNOGRAFFITTI 

MOVE TO THIS 

BAT OUT OF HELL 

GREATEST HITS 1977-1990 

GONNA MAKE YOU SWEAT 

UNKNOWN TERRITORY 

GREATEST HITS 

ROAD TO FREEDOM 

HONEY LINGERS 

THE ESSENTIAL PAVAROTTI 

VAGABOND HEART 

INTO THE GREAT WIDE OPEN 

TERMINATOR 2 

WE ARE IN LOVE 

LEGEND 3 

RECKLESS 
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UNFORGETTABLE 

SPELLBOUND 

REAL LIFE 

GETT OFF 

EVERY GOOD BOY DESERVES FUDGE 

LOVE AND KISSES , 

MARC COHN 

SOME PEOPLE'S LIVES 

JOYRIDE 

IN CONCERT 

HEART IN MOTION 
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Spanish Govt. Seen As Failing To Foster The Audio/Visual Scene 
This is the second in a series of arti-
cles looking at the differing atti-
tudes of the 12 nations that make 
up the European Community when 
it comes to government attitudes 
and responses to the music and vid-
eo industries. This week, we pin-
point the situation in Spain today, 
with the European single market 
just 15 months away. 

II BY HOWELL LLEWELLYN 

MADRID—Spain will miss the au-
dio/visual train to the European sin-
gle market in 1993 because of the so-
cialist government's lack of interest 
in the field. 
That's the majority view of experts 
quizzed by Billboard. Yet, oddly 
enough, Spain has a "young" reputa-
tion and is considered one of Eu-
rope's hippest countries. Its major cit-
ies claim some of the best nightlife in 
continental Europe, most of its gov-
ernment ministers are still in their 
40s, and there's a buzz around the 
creative scene, which is reminiscent 
of London, Paris, or Berlin some 
years ago. 
The culture ministry does have 
some award/incentive programs 
through its National Institute of Sce-
nic Arts & Music (INAEM), but 
they're limited to young orchestras, 
theater, cinema, and traditional Span-
ish music performed abroad at, for 
example, the New Music Seminar, 
MIDEM, the Musik Messe (Frank-
furt), and the New York Internation-
al Festival of Arts. 
The government's attitude to its 
music and video sectors is summed 
up by Eugenio Galdon, 40, director 
general (audio/visual) of PRISA, one 
of Spain's most important executives 
in this field. "To understand a busi-
ness, you first have to consider it as a 
whole. So it's not just that they don't 
understand; they haven't even faced 
the question." 
PRISA is Spain's"boom" media 

group, running the top-selling and 
prestigious "El Pais" daily newspa-
per, the biggest private radio net-
work (La Cadena SER), and the only 
pay-TV, Canal Plus. It has just 
formed SOGETEL, a new company 
to produce video films to link with 
SER's musical output. In audio/visu-
al terms, PRISA is years ahead of the 
government, and that worries Gal-
don. 
He says, "What the government 
lacks is any midterm or long-term 
strategy and the legislation in this 
area is disjointed, with no unifying el-
ement. Well before the end of the dec-

ade, I reckon Europe's audio/visual 
world will be controlled by between 
eight and 15 companies." 

NO GLOBAL VISION 
Galdon complains that the govern-

ment has no global vision toward a 
field "which, in Spain, didn't really 
emerge until two or three years ago 
but which already accounts for more 
than 2% of GDP and which directly 
employs 150,000 people." 
Like most others questioned, Gal-

don criticizes the 12% Value Added 
Tax on records and videos. In Spain, 
books get a generous discount and 
VAT is 6%. France's pay-TV channel, 
also called Canal Plus, pays 4% VAT, 
against 12% in Spain. 
Nacho Saenz de Tejada, of "El 

Pais," one of Spain's top pop/rock an-
alysts, is dismissive of the govern-
ment's attitude. "There's no sup-
port—none. The government just 
doesn't take urban pop music serious-
ly, unlike the French government. 
Theatre, classical, opera—yes. Pop, 
flamenco, jazz—no." 
Record and video executives are 

also disturbed about the govern-
ment's apparent complacency toward 
their world. Alfredo Garcia Iglesias, 
chairman of the Spanish Federation 
of Video Outlets (FEAV), says the 
current video industry crisis would be 
eased if the government supported 
video production. 
"It's as if we don't exist," he says. 

"There's hardly any homegrown 
product because there's no incentive. 
For five years after video arrived in 
Spain, around 1981, there was no law 
to protect authors' rights, and that 
still reflects the government attitude. 
In 1987, there were more than 100 
distributors in Spain. Now there are 
12—six multinationals and six local 
independents. That says it all." 

HOMEGROWN TALENT NOT FOSTERED 
Luis Miguel Fernandez, local MaR 

chief for Sony Music's Epic Discos, 
says "very little indeed" is being done 
to foster home-produced talent at any 
level. "The government attitude is 
more political than sentimental, 
which means it isn't right for the mu-
sic industry. Next year, Madrid will 
be the European Cultural Capital, 
yet, incredibly, there are no medium-
sized venues to speak of. We have 
one or two tiny clubs, or stadiums for 
10,000 to 90,000." 
He adds that there's no encourage-

ment for children to learn music. "All 
groups are self-taught and, with no 
proper practice venues, they have to 
play at home." 

MUSIC INDUSTRY TURNS OUT IN FORCE 
(Continued from page 61) 

ish." A number of more senior record 
company staff felt that POPKOMM 
has a substantial distance to travel 
before it matches MIDEM's stan-
dards of professionalism. 
Gorny says he is aware of the lack 
of such refinements as simultaneous 
translation. However, he points out 
that there was little need for such a 
service this year because of the over-
whelmingly German attendance. At 
least one panel, however, was con-
ducted entirely in English. 
Gorny says, "Next year, Europe 

will come to POPKOMM. This is an 
important talking shop ... It brings 

together not only the indies and the 
majors but we've also had the minis-
ter of economics here." He describes 
POPKOMM as "mental software" 
for the German music industry. 
He says it is also a sign of its grow-

ing stature that the government was 
prepared to sponsor the event for the 
first time this year. He states, 
though, that no matter how big the 
show grows, it will always have a Eu-
ropean orientation. He argues that 
there are enough international and 
American shows and that Europe 
needs a platform of its own. 

JEFF CLARK-MEADS 

Curiously, public-sector support 
for the music industry comes from 
City Halls and Spain's 17 regional 
governments. Every village, town, 
and city has a week of fiestas, usual-
ly in the summer, with a budget for 
hiring well-known bands. 
But what happens, even in the 

small places, is that a local council 
will prefer to spend, say, 8 million pe-
setas on one big band, like Mecano, 

'The govt. just 
doesn't take urban 
pop music seriously' 

instead of 2 million each on four less-
er names. 
Jose Luis Ruperez, VP of the Assn. 

of Entertainments Experts & Repre-
sentatives (ARTE), which includes 
most pop promoters and managers, 
says the government policy means 
"the majority of bands, those who 
can't hit the road, have to stay at 
home. Our job is to unite everybody 
in music industry management in 
getting the government to recognize 
we have specific problems and need 
its help to solve them. 

HIGH TAXES A PROBLEM 
"There's just no relationship be 

tween the industry and the govern-
ment," he continues. "The second 

problem is financial. The revenue 
grossed by our industry is greater 
than the budgets of some ministries, 
so it's strange we have no relation-
ship with the authorities. In this busi-
ness, if we earn a lot, we pay a lot in 
taxes, but if we make a loss, nobody 
gives us a penny. If cinema, as an ex-
ample, can receive subsidies, why not 
the music industry?" 
But it's the lack of a clear working 

relationship with the government 
that's seen as more important than fi-
nancial implications. "The VAT situa-
tion must be put right," says Ru-
perez. 
Teddy Bautista, VP of the Society 

of Authors, which actually doesn't in-
clude writers, is not so critical. His se 
ciety receives help from the culture 
ministry for "all projects involving 
theater, cinema, and Spanish music 
abroad." He's pleased with the sys-
tem of grants for the National Youth 
Orchestra, too. 
Jose Manuel Reoio, culture minis-

try audio/video spokesman, concedes 
there's no grant or subsidy system 
for the industry. The ministry's Insti-
tute of Cinematography & the Arts, 
though theoretically taking in video, 
is mainly concerned with the cinema. 
"The audio/visual field is reckoned 

to be on a second or third level," says 
fleoio. "In the past year, Spanish 
state TV has hit a crisis because of 
the emergence in 1990 of national pri-
vate television, and this had a knock-

on effect for both video and cinema 
production." 
Francisco Canovas, INAEM depu-

ty director general for music, says 
the ministry philosophy is to help all 
types of music—classical, ethnic, op-
era, etc. "The more diverse, the rich-
er the cultural scene. Pop is more 
commercial, more subject to the dy-
namics of the marketplace and, there-
fore, less in need of direct subsidies." 
He says the ministry, through IN-

AEM, helps the music industry with 
annual awards to music publishers 
and record companies, comprising 
cash payments plus acquisition of 
works produced by the prize winners. 
And, he says, the industry ministry 

started a campaign two years ago, in-
cluding TV advertising, to help pre-
pare the audio/visual companies for 
the EC single market. 
INAEM subsidize.% Spanish groups 

(pop, folklore, dance, classical) that 
appear at festivals abroad, says Can-
ovas. The culture industry's attitude 
to pop has "always been healthy and 
ambitious, but we're a state ministry 
and it's not our job to support new 
talent—that's up to the local authori-
ties concerned!' 
Asked why Spain didn't appear to 

have a cohesive audio/visual policy, 
he said it was a matter for the Euro-
pean Community to solve. "The U.S. 
and the Japanese are very strong in 
this area, and there's little Spain can 
do alone." 

CANADA 

Labels Plan To Deliver Despite Postal Strike 
But Smaller Radio-Station Services Could Suffer 
• BY LARRY LeBLANC 

TORONTO—As negotiators for Can-
ada Post and the striking Canadian 
Union of Postal Workers continue in-
formal discussions aimed at full-scale 
resumption of negotiations, following 
the postal strike began here at mid-
night Aug. 23, rotating postal strikes 
continue to sweep Canada. 
In the early stages of the strike, 

most Canadian record companies, al-
though they have contingency plans 
honed from previous strikes, are hesi-
tating before setting up alternate de 
livery plans to radio stations and 
press media in smaller markets, 
which will carry them through if the 
strike becomes more widespread. 
There has been pressure within the 

46,000-member CUPW to move from 
a rotating strike strategy to a full-
scale, national walkout. CUPW presi-
dent Jean-Claude Parrot, though dis-
missing calls for an immediate na-
tionwide strike, has warned that the 
strike could turn into an all-out shut-
down at any moment 
Negotiations have reportedly set-

tled many minor issues, but there 
have been no breakthroughs on such 
major issues as wages, job security, 
contracting out, and the hiring of 
temporary staff. 
Most recording executives contact-

ed say no postal strike could deliver 
the same blow as the last such strike 
in 1987. Most companies indicate they 
would expand the use of couriers for 
their CD compilations, particularly to 

radio stations reporting to the Cana-
dian music trade publication The Re-
cord. Service to secondary and tertia-
ry stations, however, likely will suf-
fer. 
"The postal strike is no big deal to 

us at all," says Garry Newman, se 
nior VP/managing director of the 
U.S. division of Warner Music Cana-
da Ltd. "It's rotating now, so we're 
going to let our CDs go this week. 
We're not going to worry about it un-
til it's a full strike. Then we'll courier 
the CDs to the local people who can 
drop them off to stations. We may 
also consider couriering to the small-
er markets." 
"All reporting stations are covered 

by courier or by hand-delivery," says 
Stephen Tennant, VP of marketing at 
MCA Records Canada. "The signifi-
cant nonreporters will have to be 
couriered. Anyone who's going to 
help us sell a record is going to get 
service." 
"You figure for every buck you 

spend on mail, you'll spend $2.50 on 
UPS, but it's got to be done for the 
reporting stations," says Kim Zayac, 
director of national promotion at 
Sony Music Canada. "For anyone 
else, we're going to hold it for a 
while. For any chart information, I'll 
be more than happy to supply it to 
the stations." 
"Who will suffer will be the 400 or 

so stations that we service via mail," 
says Randy Wells, VP of radio pro-
motion at A&M Records Canada. 
"Any station that is a reporter to The 

Record under any format, we'll couri-
er to. As well, the branches will con-
tinue to handle 100 or so stations." 
Even temporary delays in mail de 

livery could spell disaster for such 
small radio-service businesses as Te 
ronto-based RDR Promotions, which 
specializes in CD compilations of in-
die artists. "We can run around Te 
ronto and Hamilton and deliver the 
compilations, but it's expensive to get 
it to Winnipeg," says Joe Wood, presi-
dent of RDR. 

Appointments 
At MCA, BMG 

TORONTO—At MCA Records 
Canada, Cameron Carpenter has 
been appointed director of A&R, 
while Andrea Orlick has been pro-
moted to manager of press and 
publicity/artist relations. As well, 
Leigh Higgins has been added to 
the department as receptionist/ 
assistant. Meanwhile, at BMG 
Music Canada, Susan Desmarais 
has been upped to the position of 
manager of artist marketing, and 
will oversee distribution of Jive, 
Silvertone, Zoo, Dedicated, La-
tent, Ear Candy, and Imago. Re-
placing Desmarais as manager of 
national media relations is Dale 
Curd, former publicity manager 
for Toronto's Harbourfront 
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SI N GLES 

(EVERYTHING I DO) I DO IT FOR YOU BRYAN ADAMS Asm 

YOU COULD BE MINE GUNS N ROSES GEFFEN 

GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS O M 

MORE THAN WORDS  EXTREME AMA 

SENZA UNA DONNA (WITHOUT A WOMAN) ZUCCHERO FORNACIARI 
& PAUL YOUNG LONDON 

WIND OF CHANGE SCORPIONS MERCURY 

NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ MCA 

ENTER SANDMAN  METALLICA vrAnso 

THE SNOOP SHOOP SONG (IT'S IN HIS KISS) CHER GEFFEN 

ALL 4 LOVE COLOR ME BADD GIANT 

I'M TOO SEXY RIGHT SAID FRED TUG/HIT A RUN 

AUTEUIL NEUILLY PASSY LES INCONNUS PRODUCTIONS 

LA ZOUBIDA LAGAF RARENSASCH 

SET ADRIFT ON MEMORY BUSS PM DAWN GEE STREET 

I BARRA SEX YOU UP COLOR ME BADD Gu m 

BACARDI FEEIJNG KATE YANAI REA 

BABY BABY AMY GRANT ULM 

LOSING MY RELIGION  REM. WARNER BROS 

RUSH RUSH  PAULA ABDUL VIRGIN 

SUMMER11ME D.J. JAZZY JEFF 8. THE FRESH PRINCE JIVE 

LAST TRAIN TO TRANSCENTRAL/THE IRON HORSE THE KLF BLF 
COMMUNICATIONS 

WINTER IN JULY BOMB THE BASS estrous K m 

MOVE ANY MOUNTAIN —PROGEN 91  SHAMEN ONE LITTLE 1110f 08f 

SAGA AFRICA YANNICK NOAH CARRERE 

LOVE AND UNDERSTANDING CHER GEFFEN 

A ROLLER SKATING JAM NAMED 'SATURDAYS' DE LA SOUL TOMMY 
BOY 

DANCA TOGO MAGO KAOMA COLUMBIA 

SEND ME AN ANGEL SCORPIONS MERCURY 

GUARANTEED LEVEL 42 RCA 

SAILING ON THE SEVEN SEAS O.N.O. VIRGIN 

A LBU MS 

R.E.M. OUT OF TIME WARNER BROS 

METALLICA METALLICA VERTIGO 

SCORPIONS CRAZY WORLD mE mu m 

GIPSY KINGS ESTE MUNDO COLUMBIA 

CHER LOVE HURTS GEFFEN 

ROXETTE JOYRIDE EMI 

SEAL SEAL OTT 

EURYTHMICS GREATEST HITS RCA 

TOM PETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN 
N IA 

ROD STEWA RT VAGABOND HEART WARNER BROS. 

0.M.D. SUGAR TAX VIRGIN 

ALICE COOPER HEY STOOPID EPIC 

MICHAEL BOLTON TIME, LOVE AND TENDERNESS COLUMBIA 

SIMPLE MINOS REAL UFE VIRGIN 

LUCIANO PAVAROTTI 71IE ESSENTIAL PAVAROTTI II DECCA 

EXTREME EXTREME II PORNOGRAFFITTI ABM 

JUAN LUIS GUERRA Y LA 440 BACHATA ROSA KAREN 

MYLENE FARMER L'AUTRE BARCLAY 

LENNY KRAVITZ MAMA SAID VIRGIN 

BEVERLEY CRAVEN BEVERLEY CRAVEN EPIC 

ZUCCHERO FORNACIARI ZUCCHERO LONDON 

PAULA ABDUL SPELLBOUND VIRGIN AMERICA 

SOUNDTRACK THE DOORS ELEKTRA 

THE ELF THE WHITE ROOM INDTSC 

YELLO BABY MERCURY 

MECANO AIDALAI ARIOLA 

VAN HALER  FOR UNLAWFUL CARNAL KNOWLEDGE WARNER BROS. 

SOUNDTRACK GREASE POLITO« 

DEACON BLUE FELLOW HOODLUMS COLUMBIA 

COLOR ME BADD C.M.B. outrY 
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(EVERYTHING I imp DO IT FOR YOU BRYAN ADAMS 
POLTDOR/POLYGITAM 

UNFORGETTABLE NATALIE COLE WARNER BROS. 

MORE THAN WORDS EXTREME POLTDOR/POLYGRAM 

I WANNA SEX YOU UP COLOR ME BADD WARNER BROS. 

READ MY LIPS MELISSA PILONOGRAM/POLYGRAM 

YOU COULD BE MINE GUNS N' ROSES GEFFEN 

THINGS THAT MAKE YOU GO HMMMM C&C MUSIC FACTORY 
COLUMBIA 

HERE I AM (COME AND GET ME)  UB40 VIRGIN/EMI 

GREASE MEGAMIX OLIVIA NEWTON JOHN & JOHN TRAVOLTA 
POLTDOR/POLYGRAM 

IT AIN'T OVER TIL me OVER LENNY KRAVITZ VIRGIN/EMI 

ENTER SANDMAN  METALLICA PHONOGRAM/POLTDOR 

WALKING IN MEMPHIS MARC COHN WARNER 

LOVE... THY WILL BE DONE MARTIKA COLUMBIA 

TREATY (FILTHY LUCRE REMIX) YOTHU YINDI MUSHROOM/FESTIVAL 

BABY BABY AMY GRANT POLYDOR/POLYGRAM 

GYP =CCIRAAIM MIAe MELESS)  CRYSTAL WATERS 

LOVE REARS ITS UGLY HEAD  LIVING COLOUR EPIC 

RING RING RING DE LA SOUL LIBERATION/FESTIVAL 

LAST TRAIN TO TRANSCENTRAL THE ELF LIBERATION/FESTIVAL 

RUSH RUSH  PAULA ABDUL VIRGIN/EMI 

ALBU MS 

METALLICA METALLICA PHONOGRAM/POLTDOR 

NATALIE COLE UNFORGETTABLE WARNER 

ROD STEWART VAGABOND HEART OMS 

DARYL BRAITHWAITE RISE COLUMBIA 

SOUNDTRACK GREASE POLYDOR/POLYGRAM 

TONI CHILDS HOUSE OF HOPE POLTDOR/POLYGRAM 

EDITH PIAF 20 'FRENCH' HIT SINGLES EMI 

Cite MUSIC FACTORY GONNA MAKE YOU SWEAT COLUMBIA 

CROWDED HOUSE WOODFACE 1101 

NOISEWORKS LOVE VERSUS MONEY COLUMBIA 

LENNY KRAVITZ MAMA SAID VIRGIN/EMI 

MARIAN CAREY MARIAM CAREY COLUMBIA 

JIMMY BARNES TWO FIRES MUSHROOM/FESTIVAL 

THE KLF THE WHITE ROOM LIBERATION/FESTIVAL 

ROXETTE JOYRIDE ENII 

LIVING COLOUR TIME'S UP EPIC 

RATCAT  BLIND LOVE ROO/POLYGRAM 

NAT KING COLE UNFORGETTABLE EMI 

R.E.M. OUT OF TIME WARNER 

CHER LOVE HURTS GEFFEN/BMG 
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SIN GLES 

(EVERYTHING I DO) IDO IT FOR YOU  BRYAN ADAMS Ase../Aam 

YOU COULD BE MINE GUNS N' ROSES GEFFEN/GEFFEN 

SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE JIVE/BMG 

IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ 6155101/81110 

WIND OF CHANGE SCORPIONS MERCURY/PLC 

FADING UKE A FLOWER ROXETTE CAPITOL/CAPITOL 

MORE THAN WORDS EXTREME Asso mm 

THINGS THAT MAKE YOU GO... C&C MUSIC FACTORY COLUMBIA/ 
SONY 

MAMA SAID KNOCK YOU OUT LL COOL J DEF JAM/SONY 

GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS MERCURY/ 
PLC 

SOMETHING TO TALK ABOUT BONNIE MITT CAPITOL/CAPITOL 

HEY STOOPID ALICE COOPER EPIC/SONY 

CONDUCTIN' THANGS DETROIT EMERALD ATTIC/ATTIC 

TEMPTATION CORINA CuTTINEVATCO 

UNBELIEVABLE EMF CAPITOL/CAPITOL 

(I BARRA GIVE YOU) DEVOTION NOMAD CAPITOL/CAPITOL 

THAT'S THE WAY LOVE GOES YOUNG M.C. CAPITOL/CAPITOL 

WASH THE RAIN WORLD ON EDGE VIRGIN/MCA 

EVERY HEARTBEAT AMY GRANT A&M/A&M 

T ME, LOVE AND TENDERNESS MICHAEL BOLTON coLumemisonY 

A LBU MS 

METALUCA METALLICA ELERTRAPNEA 

CRASH TEST DUMMIES THE GHOSTS THAT HAUNT ME OMS /OMS 

EXTREME EXTREME II PORNOGRAFFITTI A4M/A&M 

NATALIE COLE UNFORGETTABLE ELEKTRA/WEA 

R.EM...,,O.TOM PETTUYT & O TF HTEIM HEE AWRATRBNREER ABKROESRS/W EI.'N.TO THE GREAT WIDE OPEN 

BONNIE RAITT LUCK OF THE DRAW CAPITOL/C APITOL 

SOUNDTRACK ROBIN HOOD MORGAN CREEIVMORGAN CREEK 

VARIOUS ARTISTS SUNJAMMIN' CBS ASSOCIATED LABELS/SONY 

C&C MUSIC FACTORY GONNA MAKE YOU SWEAT COLUMBIA/SONY 

PAULA ABDUL SPELLBOUND VIRGIN/AMA 

MICHAEL BOLTON TIME, LOVE AND TENDERNESS COLUMBIA/SONY 

ROXETTE JOYRIDE cAPIToL/cAmroL 

EURYTHMICS GREATEST HITS RCA/BMG 

THE KLF THE WHITE ROOM ARISTA/BASO 

BLACK CRONES SHAKE YOUR MONEY MAKER DEY AMERICAN/GEFFEN 

VAN HALER  FOR UNLAWFUL CARNAL KNOWLEDGE WARNER EROS/ 
RIA 

ROD STEWART VAGABOND HEART WARNER BROS./WEA 

ESN SCHUBERT DIP CAPITOUCAPITOL 

THE TRAGICALLY HIP ROAD APPLES MCA/MCA 

GERMANY (Courtesy Der Musikenarkt) As of 8/20/91 FRAticE (Courtesy of Nielsen/Europe 1) As of 8/15/91 
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BACARDI FEELING KATE YANAI wEA 

(EVERYTHING I DO) I DO IT FOR YOU  BRYAN ADAMS ABM 

WIND OF CHANGE SCORPIONS MERCURY/PHONOGRASI 

ICH BIN DER MARTIN,NE KREBS, DIETHER & GUNDULA ARIOLA 

YOU COULD BE MINE GUNS N' ROSES GEFFEN 

NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ MCA 

GY PSY WOMAN  CRYSTAL WATERS 

THE SHOOP SHOOP SONG CHER EPIC 

I WANNA SEX YOU UP COLOR ME BADD WARNER BROS, 

MORE THAN WORDS EXTREME ABM 

BOW DOWN MISTER  JESUS LOVES YOU VIRGIN 

ENTER SANDMAN  METALLICA POLYGRAM 

DO THE LIMBO DANCE DAVID HASSELHOFF WAG 

ALOHA H UA HE ACHIM REICHEL 

SHINY HAPPY PEOPLE R EM. WARNER BROS. 

BABY BABY AMY GRANT ABM 

SENZA UNA DONNA ZUCCHERO & PAUL YOUNG LoNooN 

RUSH RUSH  PAULA ABDUL VIRGIN 

LAST TRAIN TO TRANSCENTRAL THE KLF BLOW UP 

BAILA ME GIPSY KINGS SONY 

A LBU MS 

SCORPIONS CRAZY WORLD MERCURY/PHONOGRAM 

R.E.M. OUT OF TIME WARNER BROS. 

ESTE MUNDO GIPSY KINGS COLUMBIA 

ROXETTE JOYRIDE ELECTROLA 

METALUCA METALLICA POLYGRAM 

CHER LOVE HURTS GEFFEN 

ROD STEWART VAGABOND HEART WARNER BROS. 

EURYTHMICS GREATEST 1-(ITS RCA 

WAD SUGAR TAX VIRGIN 

TOM PETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN 
MCA 

ALICE COOPER HEY STOOPID EPIC 

SEAL SEAL 7TT/WEA 

SIMPLE MINDS REAL LIFE VIRGIN 

ACHIM REICHEL MELANCHOLIE UND STURMFLUT wEA 

VAN HALER FOR UNLAWFUL CARNAL KNOWLEDGE WARNER BROS. 

YELLO BABY POLYGRAM 

HERBERT GROENEMEYER  BOCHUM ELECTROLA 

CHRIS REA AUBERGE WEA 

SOUNDTRACK 21 JUMP STREET _IDEAL 

MARC COHN MARC COHN EASITNEST 
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SIN GLES 

LA ZOUBIDA LAGAF CARERRE 

SENZA UNA DONNA ZUCCHERO P. PAUL YOUNG POLYOOA 

AUTEUIL, NEUILLY, PASSY LES INCONNUS SONY 

SAGA AFRICA VANNICK ROAM CABERRE 

DIS MOI BEBE BENNY B. SONY 

LOSING MY RELIGION  R.E.M. WARNER BROS. 

DANCA TACO MAGO KAOMA COLUMBIA 

LES BROVILLARDS DE LONDRES THIERRY HAZARD 
SONY/COLUMBIA 

TELL ME BONITA DANA DAWSON SONY/COLUMBIA 

HIJO DE LA LUNA (DIS MOI LUNE D'ARGENT) MECANO 
BUG 

NE EN 17 A LEIDENSTADT FREDERICKS. GOLDMAN & 
JONES SONY 

EVADO VIA FELIX GRAY & DIDIER BARBELIVIEN OMS 

GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS 
POLTDOR 

DESENCHANTEE MYLENE FARMER POLTDOR 

DECALE PATRICE BRUEL WAG 

MISERY  INDRA C.ARRERE 

J'AI DES DOUTES SARA MANDIANO POLYDOR 

LE DORMEUR PLEASURE GAME POLYGRAM 

PROMISE ME BEVERLEY CRAVEN SONY/EPIC 

REGRETS MYLENE FARMER POLYGRAM/POLTDOR 

A LBU MS 

MYLENE FARMER L'AUTRE POLYGRAM 

JEAN-JACQUES GOLDMAN  FREDERICKS. GOLDMAN 3. 
JONES SONY/COLUMBIA 

RI M. OUT OF TIME WARNER BROS. 

PATRICK BRUEL ALORS REGARDE RCA/EING 

ELMER FOOD BEAT JE MIS ENCORE DORMAIR CE SOIR 
POLYDDR 

FELIX GRAY & DIDIER BARBEUVIEN LES AMOURS 
CASSEES OMS 

FRANCOIS FELDMAN MAGIC'BOUL'VARD POLTDOR 

UB40 LABOUR OF LOVE II VIRGIN 

DANA DAWSON PARIS NEW YORK AND ME COLUMBIA 

THIERRY HAZARD POP MUSIC SONY/COLUMBIA 

ZUCCHERO SUGAR FORNACIARI POLYP . 

ENIGMA MCMXC A.D. M OIR 

SCORPIONS CRAZY WORLD MERCURY 

GIPSY KINGS ESTE MUNDO COLUMBIA 

SOUNDTRACK GREASE POLTDOR 

STEPHANE EICHER ENGELBERG AMA 

MECANO DESCANSO DOMINICAL OMS 

MICHEL SARDOU BERCY 91  EMI 

BENNY B. L'ALBAN sOrn 

KAOMA TRIBAL PURSUIT COLUMBIA 

JAPAN (Courtesy Music Labo) As of 9/2/91 SWEDEN (Courtesy GLF) As ol 8/28/91 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 8/23/91 
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SAY YES A MA PONY CANYON 

DONNA TOKIMO NORIYUKI MAKIHARA REO MUSIC 

SAYONARA YESTERDAY TUBE Sony 

KAKKOWARUI HURAREKATA SENRI OE EPIC/SOXY 

ANATANI AETE YOKKATA KYOHO KOIZUMI wcToa 

NEO BRAVO SOUTHERN ALL STARS VICTOR 

MANNAR' WA rrsurao AME ASKA PO W CANYON 

AI KOSO MINNA NO SHIGOTO/WATASHI NO NORA NO YUKI 
MARINO NAGAI FUN HOUSE 

WON'T BE LONG THE BUBBLE GUM BROTHERS EPIC/SONY 

I WILL CHIKA UEDA WARNER MUSIC JAPAN 

ALBU MS 

EBI  MUSEE so w 

AYUMI NAKAMURA CALENDAR GIRL HUMMING BIRD 

ASKA SCENE 2 PONY 

YUKIE NISHIMURA DIMANDE EN MARIAGE POUR LA 101 EME FOIS 
PONY CANYON 

VARIOUS LOVER'S DAY TOSHIBA/EMI 

KYOKO KOIZUMI AFROPIA VICTOR 

TAKAKO OK MAURA CHOU FLEUR FUN HOUSE 

TUBE SHORAN SONY RECORDS 

MISATO WATANABA LUCKY EPIC/SONY 

TOKYO SNORER KAERIMICHI VICTOR 
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(EVERYTHING1 00) I DO IT FOR YOU BRYAN ADAMS M A 

YOU COULD BE MINE GUNS N' ROSES GEFFEN 

OMAOMIGEN PELLE ALMGREN & WOW LIKSOM METRONOME 

SENZA UNA DONNA ZUCCHERO & PAUL YOUNG LONDON 

I WANNA SEX YOU UP COLOR ME BADD WARNER BROS. 

BABY BABY AMY GRANT ARM 

NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ MCA 

MORE THAN WORDS  EXTREME M N 

SAILING ON THE SEVEN SEAS 0.31.0. VIRGIN 

RUSH RUSH PAULA ABDUL VIRGIN 

A LBU MS 

VARIOUS ABSOLUTE REGGAE EVA 

TOM PETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN 
MCA 

ROD STEWART VAGABOND HEART WARNER 

CHER LOVE HURTS GEFFEN 

METALLICA METALLICA VERTIGO 

DAN REED NETWORK THE HEAT MERCURY 

O.N.O. SUGAR TA)( VIRGIN 

ROXETTE JOYRIDE EMI 

BEACH BOYS CALIFORNIA GOLD —THE VERY BEST OF  CAPITOL 

AUCE COOPER HEY STOOPID EPIC 
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(EVERYTHING I DO) IDO IT FOR YOU  BRYAN ADAMS A&M 

NOW THAT WE FOUND LOVE HEAVY D. 3. THE BOYZ MCA 

ALWAYS THERE INCOGNITO F/J. BROWN TA M( LOUD 

SEND ME AN ANGEL SCORPIONS, MERCURY 

ALL 4 LOVE COLOR ME BADD GIANT 

BAILA ME GIPSY KINGS COLUMBIA 

WINTER IN JULY BOMB THE BASS RHYTHM RING 

BURBUJAS DE AMOR JUAN LUIS GUERRA ARIOLA 

ZONER ANDRES HAZES EMI 

LOVE AND UNDERSTANDING CHER GEFFEN 

A LBU MS 

GIPSY KINGS ESTE MUNDO COLUMBIA 

JUAN LUIS ARIOLA BACHATA ROSA ARIOLA 

JULIO IGLESIAS THE 24 GREATEST SONGS COLUMBIA 

BOB MARLEY 4. THE WAILERS LEGEND ISLAND 

SCORPIONS CRAZY WORLD MERCURY 

SEAL SEAL zrt RECORDS 

VARIOUS TURN UP THE BASS 7 ARCADE 

VARIOUS DANCE CLASSICS GOLD 2 ARCADE 

VARIOUS F1DO'S CHOICE 2 MAGNuM 

COLOR ME RADO C.M.B. GIANT 
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UPDATE 

LIFELINES 
BIRTHS 

Girl, Courtney Michelle, to John and 
Angela Scales, July 29 in Los Ange-
les. He is regional director of opera-
tions for Blockbuster Entertainment. 

Boy, Joseph Michael II, to Joe and 
Kathy Leffler, Aug. 1 in Lima, Ohio. 
She is manager of Camelot Music No. 
17. 

Girl, Kelly Elizabeth, to Gene and 
Marie Rumsey, Aug. 9 in Teaneck, 
N.J. He is branch manager of CE-
MA's New York branch. 

Girl, Jordan Alexa, to Rich and Mi-
chele Pietrzak, Aug. 17 in Dover, 
Del. They own Uncle Neil's Compact 
Discs & Tapes, a retail store in New-
ark, Del. 

Boy, Gabriel Michael, to David and 
Sherri Rudich, Aug. 21 in Los Ange-

CALENDAR 

les He is attorney for Motley Crue 
and Kiss. 

Angus Cant to Alexis Roth, Aug. 3 
in Hawaii. She is assistant to the 
president of the California Music 
Channel in Oakland, Calif. 

Thomas S. Orwat Jr. to Kathleen F. 
Fronczak, Aug. 24 in Cheektowaga, 
N.Y. He is store manager of National 
Record Mart No. 119 in the Walden 
Galleria Mall in Buffalo, N.Y. 

Ken Franklin to Caren Deitch, Aug. 
25 in New York. He is president of 
RadioActive Talent Inc., a multime-
dia talent agency specializing in 
broadcasters and songwriters, and 
was formerly music director/DJ at 
KNCN Corpus Christi, Texas. 

DEATHS 
Doug Browne, 44, of heart seizure 
caused by diabetes, Aug. 17 in Pel-

ham, N.Y. Browne was an entertain-
ment lawyer whose clients included 
recording artists Duane Eddy, James 
Burton, the Crickets, the TCB Band 
(which backed Elvis Presley), and Fe-
lix Cavaliere of the Rascals. He is 
survived by his wife, brother, and fa-
ther. 

Ray Sonin, 84, of a heart attack, 
Aug. 20 in Toronto. Sonin was a popu-
lar and respected radio broadcaster 
on CFRB Toronto for the past 33 
years. Born in London, he began his 
career in 1940, writing scripts for the 
BBC. In the early '50s, he went to 
work for the New Musical Express, 
and helped turn the then-struggling 
newspaper into a noted entertain-
ment publication with a circulation of 
80,000 per week. In 1957, Sonin 
moved to Canada and held discus-
sions with Wes McKnight, then sta-
tion manager of CFRB Toronto, 
about creating a new weekly radio 
show. The show, "Calling All Brit-

ons," debuted on Sept. 13, 1958, and 
Sonin hosted it from its inception un-
til his death. The show drew an im-
mense following; for hundreds of 
thousands of Canadians, Sonin was 
their connection with Great Britain. 
In 1984, Sonin was inducted into the 
Order of the British Empire by 
Queen Elizabeth in a ceremony at 
Buckingham Palace. He is survived 
by his wife, June. 

James Martin Leventhal, 45, of 
AIDS-related lymphoma, Aug. 22 in 
New York. Leventhal was director of 
international at Tommy Boy Records. 
Fluent in four languages, he spear-
headed overseas marketing for the 
label. His strategy resulted in a glob-
al network of mostly independent af-
filiates that have earned gold and 
platinum records with such artists as 
De La Soul, Digital Underground, 
and Information Society. Despite his 
illness, Leventhal continued to work 
until two days before his death. Prior 

A weekly listing of trade shows, con-
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036. 

SEPTEMBER 
Sept. 4, The Music & Entertainment Industry 
Chapter of the City of Hope Honors Al Teller, pro-
ceeds to be used for capital projects at the City of 
Hope National Medical Center, Universal Studios 
Sound Stage 12, Los Angeles. 213-626-4611. 
Sept. 5, MTV Awards, Universal Amphitheatre, 
Los Angeles. 212-258-8000. 
Sept. 7-8, Doing Music & Nothing Else: The 
Music Business Weekend Seminar, location to be 
announced, Cleveland. 207-865-1128. 
Sept. 9, Eighth Annual Harlan Howard Birthday 
Bash and Guitar Pullin', concert honoring song-
writer Harlan Howard, sponsored by BMI, BMI 
Nashville parking lot, Nashville. Ellen Wood, 615-
259-3625. 
Sept. 10-13, National Assn. of Black-Owned 
Broadcasters (NABOB) Fall Conference, Shera-
ton, Washington, D.C. 202-463-8970. 
Sept. 11-14, National Assn. of Broadcasters 
(NAB) Conference, Moscone Convention Center, 
San Francisco. 202-429-5300. 
Sept. 12-15, LI). Productions Inc. Third Annual 
Rap-A-Thon, New York Pentu Hotel, New York. 
609-347-0768. 
Sept. 12-15, Vital Care Music & Tennis Festival, 
(proceeds to be donated to MusiCares, Grammy In 
The Schools, and the City of Hope), Warner Cen-
ter Hilton and Towers, Woodland Hills, Calif. Keni 

FOR THE RECORD 
Contrary to a report in the Aug. 
31 issue of Billboard, the name of 
John Mellencamp's upcoming al-
bum is"Whenever We Wanted." 
Also, it was Dave Loncao, Mellen-
camp's co-manager, who made the 
recent 40-city promotional tour of 
top 40 and album rock stations for 
the new Mellencamp record. 

Due to a transcription error in the 
Aug. 24 issue, Sidney Seidenberg 
was identified as "one-time" man-
ager of B.B. King in an article en-
titled "B.B. King Holds Court." 
The sentence should have read 
"King's longtime manager Sid 
Seidenberg ... " 

Fretty, 213-653-0493. 
Sept. 13, 1391 Jukebox Awards, presented by 

the Amusement & Music Operators Assn., Las Ve-
gas Hilton. Melanie Lentz, 407-645-1990. 
Sept. 14-16, Sixth Annual Focus on Video, Ca-

nadian Exposition & Conference Center, Toronto. 
Angela Abromaitis, 416-763-2121. 
Sept. 14-15, Doing Music & Nothing Else: The 
Music Business Weekend Seminar, location to be 
announced, Chicago. 207-865-1128. 
Sept 19, International Radio & Television Soci-

ety (IRIS) Newsmaker Luncheon, Waldorf-As-
toria, New York. 212-867-6650. 
Sept. 19, "Promotion Campaigns: From the 

Conception of the Idea to the Evaluation of the 
Campaign," panel presented by IRIS, NBC Con-
ference Room A, New York. 212-867-6650. 
Sept. 21, Georgia Music 13th Annual Hall of 

Fame Show, World Congress Center, Atlanta. 
Reba Lacks, 404-656-5095. 
Sept. 22-24, NAVA Retailers Conference, West-

field Conference Center, Va. 609-596-2221. 
Sept. 27-29, 1991 East Coast Di Forum, Valley 
Forge Convention and Exhibit Center, King of 
Prussia, Pa. 800-899-6727. 
Sept. 28, ASCAP Country Music Awards, Opry-

land Hotel, Nashville. 615-320-1211. 
Sept. 29, Second Annual Tribute to Heroes and 
Legends, Hollywood Roosevelt Hotel, Los Angeles. 
Janie Bradford, 213-466-1521. 
Sept. 29-Oct. 1, BPI Seminar on Sponsorship 

and Event Marketing Strategies, Stouffer Hotel, 
Nashville. Laura Stroh, 615-321-4250. 
Sept. 30, T.J. Martell Foundation Met Music 

Golf Tournament, Glen Oaks Club, Old Westbury, 
N.Y. Peter Kauff, 212-755-5700. 

OCTOBER 
Oct. 1, 13M1 Country Awards, BMI office, Nash-

ville. 615-259-3625. 
Oct. 2, Country Music Assn. Awards, Grand Ole 

Opry, Nashville. 615-244-2840. 
Oct. 2-6, NewSouth Music Showcase, Penta 
Hotel, Atlanta. 404-892-2287. 
Oct. 3-5, Fourth Annual Foundations Forum, 
Los Angeles Airport Marriott. 212-645-1360. 
Oct. 4-8, Audio Engineering Society Conven-

tion, New York Hilton & Towers. 212-661-8528. 
Oct. 4-9, NUM Wholesalers Conference, Hyatt 
Newport, Newport Beach, Calif. 609-596-2221. 
Oct. 5, SPARS Annual General Membership 

Meeting, Gallagher's, New York. 407-641-6648. 

Oct. 12, Latin Music Expo, Hyatt Wilshire Hotel, 
Los Angeles. 213-856-8919. 
Oct. 14, Academy of Country Music Ninth An-
nual Celebrity Golf Classic, proceeds to benefit 
the T.J. Martell Foundation/Neil Bogart Memorial 
Laboratory for children's cancer, De Bell Golf 
Course, Burbank, Calif. 213-462-2351. 
Oct. 22-24, Berlin Independence Days '91, 
House of Soviet Culture and Science, Berlin. 011-
49-30-261-6343. 
Oct. 24, AMC Cancer Research Center 21st An-

nual Humanitarian Award Dinner, honoring Rob-
ert J. Morgado, chairman of Warner Music Group 
Inc., the Winter Garden at the World Financial 
Center, New York. 212-735-0749. 
Oct. 31-Nov. 3, CMJ Music Marathon Conven-

tion and 1991 New Music Awards, Vista Hotel at 
the World Trade Center, New York. 516-466-6000. 

NOVEMBER 
Nov. 1, Sixth Annual New York Music Awards, 

Beacon Theater, New York. Marilyn Lash, 212-
265-2238. 
Nov. 6-8, 13th Annual Billboard Music Video 

Conference, Sofitel-Ma Maison, Los Angeles. Me-
lissa Subatch, 212-536-5018. 

GROCERS WANT TO BAG MORE SUPPORT FROM VSDA 
(Continued from page 5) 

anything to do with anybody pulling 
out of VSDA," says Craig Odano-
vich, GM of HEB Video Central. 
Odanovich, a member of the VSDA 

retail advisory committee, says he of-
fered to use his access to VSDA to 
communicate grocers' concerns to 
the trade group. "If the grocers got 
together and presented some com-
mon concerns I would be glad to pre-
sent them to the committee and act 
as a conduit to accomplish anything," 
Odanovich says. "Last I heard [Gra-
tello] was putting together a letter. 
He was going to fax it to me and it 
would go out under both our names. 
And we would see if the grocery com-
munity wanted to get together." 
According to Hogan, grocers may 

conclude that some sort of formal or-
ganization, probably affiliated with 
VSDA, is needed to fully address 
their concerns. 
"We think VSDA needs to be re-

vamped somewhat so they're more 
responsive to bigger chains," she 
says. "If that doesn't happen, we 
might have to look at forming some 
sort of subgroup under VSDA or 
whatever." 

Dorothy Jones, video buyer for 
Randall's, a chain with video depart-
ments in 41 supermarkets, confirms 
that an effort to organize grocery 
chains is under way, but also denies 
grocers are considering leaving 
VSDA. 
She notes that supermarkets that 

carry video have unique concerns 
that need to be addressed, such as 
how to handle customers who return 
defective or damaged tapes or do not 
return them at all, but may be $200-a' 
week grocery customers. 
VSDA executive VP Don Rosen-

berg acknowledges that grocery 
chains may have concerns that are 
not being addressed by the organiza-
tion, but suggests VSDA would be 
responsive if presented with specific 
problems. 
"I've spoken to Craig Odanovich, 

but not to Gratello," Rosenberg says. 
"There may be some people in the 
grocery end of business who feel 
they aren't being represented and 
maybe their needs are significantly 
different from those of other groups. 
They may be 100% right on that. But 
until I see something specific, it's 

hard to know how to respond." 
Rosenberg adds, "Our role at 

VSDA is to represent all retailers of 
video. We'll try to meet their needs, 
once we find them out But if you try 
to take every single issue and ask can 
you make everybody feel the same 
way about it, the answer is no. But if 
you're ready to jump ship every time 
some issue doesn't g9 your way, we'd 
have 19 different trade groups. 
That's not in anyone's interest." 
Rosenberg also downplays any 

conflict between the interests of inde-
pendent specialty stores and those of 
larger chains. "I think the interests 
of various [retail] segments are suffi-
ciently similar that one organization 
can represent them all," he says. 
"Their legislative interests are the 
same—censorship, taxes, things like 
that—they're the same for everyone. 
Where we begin to separate a little 
bit is in the services we supply. Does 
a mass-merchant need our bank-card 
program, for example? No. But may-
be there are services they do need 
that we can supply. But those are not 
issues of contention." 

to joining Tommy Boy, he worked at 
Important Records, and also served 
in the Peace Corps. He is survived by 
his family and his life partner, Joel 
Armstrong. Donations in his memory 
can be sent to God's Love We Deliv-
er, an organization that provides 
meals for homebound AIDS patients, 
at 895 Amsterdam Ave., New York, 
N.Y. 10025. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 39th 
Floor, New York, NY. 10036 within 
six weeks of the event. 

3 Ex-Aides To 
Rita Marley Face 
Fraud Charges 

NEW YORK—In the latest devel-
opment surrounding a decade of 
court wrangles over the Bob Mar-
ley estate, the New York Su-
preme Court has ruled that three 
parties that formerly advised his 
widow, Rita Marley, must stand 
trial in a fraud and forgery case 
involving the alleged diversion of 
$17 million from the estate. 
The court, in an Aug. 21 ruling, 

denied all motions for dismissal of 
the ease against accountant Mar-
vin Zolt and attorneys David 
Steinberg and Martin Oliner. The 
case has been pending for four 
years; a jury trial date has been 
set for Oct 29. 
"For 10 years monies which 

should have gone to the estate 
were diverted due to forged docu-
ments," says Louis Bytes of Ja-
maica's Mutual Security Bank 
and Trust Co., who serves ati exec-
utive administrator of the Marley 
estate. "In fact, the bulk of the 
monies which should have gone to 
the estate over this period make 
up a sizable portion of the $17 mil-
lion which was diverted for the 
use of others." 
Meanwhile, Michael Dolan, a 

representative of Metro Manage-
ment, the company associated 
with singer Eddy Grant that had 
been bidding for the Marley es-
tate, has sent a note to the es-
tate's administrators withdrawing 
its controversial $13.5 million bid. 
The note states that "it has never 
been our intention to act in any 
manner that would cause distress 
or upset [members] of Bob Mar-
ley's family ... In view of Rita 
Marley's vocal objection to the 
sale of her [late] husband's copy-
rights, and her declared intention 
to match any third-party offer—a 
position we understand and unre-
servedly endorse—there is no 
point in pursuing [any further in-
terest]. 
This withdrawal from the kid-

ding leaves the field of competing 
offers to $15.2 million by MCA, 
and $15.3 million by Rita Marley 
and the beneficiaries backed by 
Chris Blackwell's Island Logic 
Ltd. The Jamaican Supreme Court 
is scheduled to make a final ruling 
Oct. 28 in Kingston, JaMfliCa, 
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AMU 
EMU 

POP 
Ile DONNA SUMMER 
Mistaken Identity 
PRODUCER: Keith Diamond 
Atlantic 82285 
Diehard fans of legendary disco diva's 
signature club sound may be 
disappointed to discover new set's 
decidedly urban/pop stance. However, 
unprejudiced examination reveals a 
well-conceived batch of tunes that 
showcase Summer's strongest vocals 
to date. First single, 'When Love 
Cries," is making inroads at top 40 
and urban radio, while acoustic-
framed ballad "Heaven's Just A 
Whisper Away," house-inflected 
'Work That Magic," and percussive 
new-jacker "Body Talk" are all 
worthy candidates to follow up. 

PROCOL HARUM 
The Prodigal Stranger 
PRODUCERS. Matt Noble with Gary Brooker, Kurth 
Reid & Matthew Fisher 
Zoo 72445 

English pop group skips the light 
fandango again after 14 years out of 
the spotlight; vocalist Brooker, 
keyboarclist Fisher, lyricist Reid, and 
guitarist Robin Trower are reunited in 
PH Mach II. Lyrics are less opaque 
than in "Whiter Shade Of Pale" days, 
and straightforward playing and 
production should help chances at 
album rock. "The Truth Won't Fade 
Away," "One More Time," and "A 
Dream in Every Home" sound like 
best radio starters. 

* BUDDY GUY 
Damn Right, I've Got The Blues 
PRODUCER: John Porter 
Silvertone/BMG 1462 
Smokingest studio outing in many a 
moon finds bluesman Guy inflicting 
massive damage on his guitar and 
turning in emotional vocal 
performances. Jeff Beck, Eric 
Clapton, and Mark Knopfler guest, 
but nobody gets a chance to steal the 

B I L L B O A R D 

star's considerable thunder. 
Combustible tracks like "Mustang 
Sally" and three-quarter-time "Early 
in The Morning" will raise a ruckus 
for album rockers who like their blues 
straight up. 

* RADIO ACTIVE CATS 
PRODUCER: Andy Wallace 
Wanner Bros, 26488 
Anyone familiar with the Stones, 
Zeppelin, or the Crowes will figure 
out what these Cats are up to right 
away, but that doesn't make this 
debut by L.A. quartet any less 
enjoyable. Big pluses here are 
attitudinous vocalizing of Shel Graves 
(whose brother Michael pounds skins) 
and searing playing of too-long-
unsung guitarist Ian Espinoza. In a 
just world, sing-along "Bed Of Roses" 
will bes rootsy smash, while 
"Standin' In The Rain" offers a whiff 
of band's harder pleasures. 

* HOUSE OF FREAKS 
Cakewalk 
PRODUCER, Dennis Herring 
Giant 24417 
Richmond, Va., duo of Bryan Harvey 
and Johnny Hott are in a pixillated 
mood on wonderful label debut. Pair 
delivers what could best be called its 
"White Album"—off-kilter 
instrumental interludes and overheard 
studio banter link together a stirring 
collection of original songs. "Rocking 
Chair," "I Got Happy," magnificent 
ballad-"A Good Man," and "Never" 
all stand out on this richly conceived 
record. 

* BOBBY RADCLIFF 
Universal Bisen 
PRODUCER: Hammond Scott 
Black Top 1067 

Washington, D.C., guitarist Radcliff 
smashes through with a hard-driving 
follow-up to his debut, "Dresses Too 
Short." A hot picker in the manner of 
the greats from Chicago's West Side, 
cowman lights a blaze under a variety 
of blues standards associated with 
Elmore James, Fenton Robinson, Roy 
Milton, James Brown, and others. 
Soulful smoke for six-string fanatics. 

* DAVE ALVIN 
Blue Blvd. 
PRODUCERS: Chris Black Dave Alvin. & Bruce 
Bromberg 
HigMone 8029 

Former tunesmith/guitarist for the 
Blasters hops to Hightone and 
delivers a superior sophomore solo 
project Alvin's gruff vocals and 
biting guitar lines perfectly 
complement his roots-rock 
compositions here, and songs 
themselves are deep in the American 
grain. Best numbers for gutsy 

NE W Jra NOTE WORTHY 
RICHIE SAMBORA 
Stranger In This Town 
PRODUCERS: Neil Dortsman & Rich. Sarnbora 
Mercury 848895 
Bon Jovi guitarist steps into the 
spotlight and burns brightly. The 
blues rock album takes a rawer 
approach than Bon Jovi material 
while still remaining extremely 
radio friendly. First single, strident 
"Ballad Of Youth," is already 
getting a positive response at album 
rock. Other top cuts include "Mr. 
Bluesman," which features Erie 
Clapton, the spirited "Rosie," and 
midtempo pleaser "Church Of 
Desire." The real surprise is 
Sambora's expressive, often gruff, 
vocals. 

PEARL JAM 
Ten 
PRODUCERS, Pearl Jam & Rick Parashar 
Epic/Amocleted 47857 

From the ashes of Mother Love 
Bone rises this sterling new Seattle 
outfit that combines just a smidgen 
of grunge with great melodies and 
playing. MLB members Stone 
Gossard and Jeff Amont are joined 

by a trio of upstarts, including lead 
singer Eddie Vedder, who sounds 
lace he was raised listening to Bad 
Company. College and alternative 
radio is going to jump all over this, 
and smart album rock programmers 
will delve deep into this oyster as 
well. Big push from label should 
help, but word oh the street is that 
this band is hot. And it is. 

NOMAD 
Changing Cabins 
PRODUCER. Damon Rochelort 
Cymbal 96727 

U.K. act bows with a fine set that 
has already spawned several 
international pop and club hits. In 
the U.S., "(I Wanna Give You) 
Devotion" recently topped dance 
charts thanks to Sharon Dee Clark's 
belting vocals and Damon 
Rochefort's savvy beat and melody 
construction. Odds for continued 
club approval—as well as top 40 and 
urban radio crossover—are good, 
given the strength of cuts like next 
single "Something Special," a lush, 
R&B-driven houzer, and the festive 
"Don't Make Me Wait" 

SPOTLIGHT 

SEGEll 
Alit 1HE SIIVER PALLET BAND 

THE 
FIDE 
INSIDE 

BOB SEGER & THE SILVER BULLET BAND 
The Fire Inside 
PRODUCERS: Don Was, Barry Beckett. Bob Seger. 
Punch 
Capitol 91134 

First Seger release in eons finds the 
singer's indestructible 'voice in 
supreme form, and a heavyweight 
posse of guest players on board: 
Contributors includcJoe Walsh, 
Rick Vito, Bruce Hornsby, Dann 
Huff, Steve Lukather, and Little 
Feat's Bill Payne, Riehie Hayward 
and Fred Tackett. "Real Love" is a 
lush album rock opener; toughest 
cuts include "Take A Chance," 
"Which Way," and "The Mountain." 
Seger also shows off a newfound 
affinity for Tom Waits' material on 
"New Coat Of Paint" and 
countrified "Blind Love." An instant 
winner for devoted fans. 

modern rockers include title cut, Bill 
Haley eulogy "Haley's Comet," 
"Brand New Heart," and Civil War. 
themed "Andersonville." Alvin 
remains one of U.S. rock's most 
prodigious writer/performers. 

BIG DRILL CAR 
Batch 
PRODUCERS: Bill Stevenson & Stephen Egerton 
Cruz 018 
Californian postpunk quartet creates 
a winning, hard-edged sound built on 
savage guitars and solid songwriting. 
Highlights of a raw, rocking set 
include the breakneck hooks of "Take 
Away," the great garage groove of 
"Restless Habs," the full-tilt rock of 
"Ick," and the psychedelic inflections 
of "Faster." Also includes a catchy 
cover of Devo's "Freedom Of 
Choice." 

R&D 
VANESSA WILLIAMS 

The Comfort Zone 
PRODUCERS Various 
Wing/Mercury 893522 

Williams follows up the gold "The 
Right Stuff" with a wide-ranging, 
well produced album that finds her in 
fine form, showcasing her pleasing 
vocals on both up-tempo dance-
oriented numbers and heartbreaking 
ballads. First single, "Running Back 
To You," should be a huge smash, à la 
Janet Jackson's "Pleasure Principle." 
The timing is right for this to strike 
big; Williams' walls could soon be 
platinum-lined. 

POOR RIGHTEOUS TEACHERS 
Pure Poverty 
PRODUCER: Tony D. 
Profile 1415 

Second stanza from reggae/rap trio 
delves much further into dancehall 
than debut. Entertaining set 
addresses many topical issues, but 
also takes time out for fun as "Hot 
Damn I'm Great" indicates. Titles 
such as "Just Servin' Justice" and 
first single "Shakiyla" may have 
impact at R&B radio. 

DANCE 
110. LYDIA RHODES 
More To Life 

SPOTLIGHT 

RANDY TRAVIS 
Nigh Lonesome 
PRODUCER: Kyle Lehning 
Warner Bros, 26661 
Voices come and go, but there's 
something eternal about Randy 
Travis. No one is a more soulful 
singer than he. This album leans 
heavily on Travis' resonant vocals. 
The instrumentation is generally 
spare and acoustic—more an 
adornment to the total mix than an 
equal partner. "High Lonesome" 
also chronicles Travis' development 
as a writer. He composed half the 
songs—with Alan Jackson and Don 
Schlitz serving as co-writers—and 
most of these cuts are marked by 
simplicity and a sly wit. Best of the 
bunch: "Oh, What A Time To Be 
Me," "Better Class Of Losers," 
"Heart Of Hearts," and "Allergic 
To The Blues." 

PRODUCER: Junior Vasquez 
This Boot's Worldn'ireCA 10186 

It's been well more than a year since 
Rhodes clicked in clubs with "DJ, 
Give Me That Funky Bass." Full-
length debut reveals previously 
hidden mainstream star potential as 
she glides through stylistically diverse 
material with confidence and ease. 
Lots for clubs here, starting with the 
reggae-vibed new single, "Unitize," 
and including the tasty housers "One 
Sensation" and "Live It Cool." 
Chances for top 40 and urban radio 
crossover are most evident on 
psychedelic acoustic-popper "Flower 
Power" and R&B-driven title track. 

JAZZ 
▪ THE RIPPINGTONS 
Curves Ahead 
PRODUCER: Russ Freeman 
GRP 9651 

Pop jazz stylings of keyboardist/ 
guitarist Freeman are in solidly 
commercial shape on latest rip. Dave 
Grusin, Kirk Whalum, and Omar 
Hakim are among featured players on 
very serviceable collection of air-
worthy, chart-worthy fusionism. 
"Curves Ahead" and Latinized "Santa 
Fe Trail" will likely lead album out at 
jazz signals. 

PIP CHICK COREA ELEKTRIC BAND 
Beneath The Mask 
PRODUCER: Chick Corea 
GRP 9649 
A fairly standard outing by the 
electrified Corea quintet should move 
tonnage to fusion enthusiasts and be 
embraced by up-the-middle jazz radio. 
Keyboardist/leader Corea, guitarist 
Frank Gambale, sexist Eric 
Marienthal, and rhythmists John 
Patitucci and Dave Weckl all perform 
swingingly on familiar blend of free-
spirited up-tempo numbers with a 
lightly Latinized tinge. 

COUNTRY 
II> RICKY SKAGGS 
My Father's Son 
PRODUCERS: Ricky Skaggs. Mac McAnally. Brian 
Ahern 
Epic 47389 
Instrumentally and lyrically, this is 
Skaggs' most extreme departure yet 

SPOTLIGHT 

BAD ENGLISH 
Backlash 
PRODUCER: Ron lawmen 
Epic 46935 
Sophomore outing from rock outfit 
finds more of the robust tunes 
displayed on platinum debut. Lead 
by Neal Schon's nimble guitar work 
and John Waite's plaintive, textured 
vocals, the band lays down a set of 
straightforward, if indistinguishible, 
tunes. The up-tempo numbers, such 
as first single "Straight To Your 
Heart," driving "Dancing Off The 
Edge Of The World," and rollicking 
"So This Is Eden," surpass the 
ballads. Will certainly please the 
faithful. 

from his bluegrass roots. But there's 
no disguising his intense and yearning 
vocals. It is an excellent country 
album, as best demonstrated by 
"Life's Too Long (To Live Like This)," 
"You Don't Count The Cost," and 
"Simple Life." 

MARTY BROWN 
High And Dry 
PRODUCERS: Richard Bennett. Tony Brown 
MCA 10330 
There's no mistaking the power, pain, 
and sincerity in Brown's pure country 
singing. But his songs are so 
honeycombed with clichés that they 
sabotage the total effort. 

CLASSICAL 
HANDEL: MESSIAH 
Hunt, Minter, Parker, Philharmonie Baroque 
Orchestra, McGegan 
Hermonia Mundi USA 907050 

A "Messiah" with a difference. The 
inclusion of alternate treatments of a 
dozen or so selections allows listeners 
to program any of several 
performance versions Handel himself 
mounted to meet local circumstances. 
An instructive gimmick, wedded to a 
fine, if small-scaled performance. The 
orchestra's modest dimensions and 
the hall's relatively dry acoustics keep 
everything intimate and personal, 
with a clarity that lets contrapuntal 
lines project with great clarity. 
Among the soloists, Lorraine Hunt 
and William Parker stand out with 
particular distinction. Three CDs for 
the price of two. 

SPOTLIGHT: Predicted to hit top 10 on its 
appropriate genre's chart or to earn platinum 
certification. 
NEW AND NOTEWORTHY: Highlights new 

and developing acts worthy of attention and 
other releases of special interest. 
VITAL REISSUES: Rereleased albums and 
compilation records of special artistic, archi-
val, and commercial interest. 
PICKS (Ila) New releases predicted to hit 

the top hall of the chart in the format listed. 
CRITIC'S CHOICE (*): New releases, re-
gardless of potential chart action, which the 
reviewer highly recommends because of their 
musical merit. 
All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Edward Morris, Billboard, 49 Music Square 
W., Nashville, Tenn. 37203. 
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SING!' 
REVI 

POP 
BRYAN ADAMS Can't Step This Thing We 

Started (4:11) 
PRODUCERS: Robert John "Mutt Lange, Bryan 
Adams 
WRITERS: B. Adams, R.J. Lange 
PUBLISHERS: Badams/Almo/Zomba, ASCAP 
AtM 1575 -4 (c/o POD) (cassette single: CD version 
also available. A&M 2386-2) 

Hot on the heels of the multiplatinum 
smash "(Everything I Do) I Do For 
You" comes a swaggering, guitar-
based pop/rocker. Harmonious, 
finger-poppin' chorus should keep top-
40 programmers in tow, while 
sparking quick album rock radio play. 
From the forthcoming album, 
"Waking Up The Neighbours." 

▪ RYTHM SYNDICATE Hey Donna (3:56) 
PRODUCERS: Carl Sturken, Evan Rogers 
WRITERS: C. Sturken, E. Rogers 
PUBLISHER: not listed 
REMISER: Larry Robinson 
Impact 1579 (c/o Und (cassette single) 

Follow-up to No. 1 hit 
"RA.S.S.I.O.N." is a similar slice of 
pop/funk, replete with jangly guitars 
and chirpy hook. Should have no 
problem duplicating predecessor's 
success. 

tEDDIE MONEY Heaven In The Bashed (no ing listed) 
PRODUCER: Keith Olsen 
WRITERS: R.J. Lange, C. Joiner 
PUBLISHER: Zomba, ASCAP 
Columbia 73976 (e/o Sony) (cassette single) 

Peek into Money's new "Right Here" 
album has him making a welcome 
return to the more straight-ahead 
rock setting of early hits. Seasoned 
vocal works well against track's 
buzzing guitars and aggressive 
rhythm section. Sing-along chorus 
should keep top-40 interest in check. 
Start me up. 

▪ BAD ENGLISH Straight To Your Heart (4:06) 
PRODUCER: Ron Nevison 
WRITERS: Waite, $chon. Cain. Spiro 
PUBUSHERS: Sony Songs/Wild Crusade/Dinger 6. 
Oille/Mark Spiro, BMI/Frisco KO/Chappell & 
Co./Rock Dog, ASCAP 
Epic 73982 (c/o Sony) (cassette single) 

Pop supergroup better known for its 
sugary power ballads cuts loose a 
revved rocker, inspiring a less 
restrained vocal from John Waite. 
Sounds great cranked up to 10. From 
the album "Backlash." 

FOREIGNER I'll Fight For You (4:28) 
PRODUCER: not listed 
WRITER not listed 
PUBLISHER: not listed 
Atlantic 94144 (cassette single) 

Although new incarnation of classic 
rock band hasn't exactly set the 
charts on fue, dramatic power ballad 
has the formula needed for entry onto 
pop radio. 

* ROBYN HITCHCOCK & THE EGYPTIANS So 
You Think You're In lao. (2:34) 
PRODUCER: Paul Fox 
WRITER: R. Hitchcock 
PUBLISHER: Two Crabs, BMI 
A&M 7268-2 (c/0 POD) (CO single) 

Modern rock mainstays show promise 
for top-40 crossover with this hook-
laden popper. '60s-splashed chorus 
and brain-embedding melody make 
this a winner. From the current 
"Perspex Island" album. 

R&B 
RENY D. & THE BOYZ Is It Good To You 

PRODUCER: Teddy Riley 

B I L L B O A R D 

WRITERS: Heavy D.. T. Riley 
PUBLISHER not listed 
REMISER: Pete Rock 
Uptown/MCA 10976 (c/o Und (12-inch single) 

While "Now That We Found Love" 
continues to climb the Hot 100, urban 
radio is being served this sexy, 
midtempo hip-hopper that borrows the 
bass line from Junior's "Mama Used 
To Say." Look for this one to 
ultimately become another 
multiformat smash. From the fine 
"Peaceful Journey" set. 

p.r.i, (J?1 'N PLAY Ain't Gonna Hurt Nobody 
PRODUCER: Quicksilver 
WRITERS: R. Hargis, E. Johnson. C. Reid 
PUBLISHERS: Hittage/Calibre/Good High/Kid 'N 
Play. ASCAP 
Sele0 66507 (c/o Elektra) (12-inch single) 

First offering from rap duo's new 
"Face The Nation" set drops dope 
rhymes within a cookin' beat-broth 
that is seasoned with samples from 
Brick's song of the same name. 
Expect instant urban action, with 
strong prospects for top-40 crossover. 

10. CECE ROGERS Thick Girls (3:47) 
PRODUCERS: CeCe Rogers. Marti Beckett, Free 
WRITERS: C. Rogers. M. Beckett, Free 
PUBLISHERS: Kasm/Bliss 69 
Atlantic 94047 (cassette single) 

Taking a note from Prince's "Gett 
Off," track is an ode to the joys of 
romancing full-figured women. Lyrics 
are a tad too cheeky; Rogers' 
excellent voice deserves better. 
Groove, however, is absolutely 
irresistible. 

ZIOOKE Uy Desire (404) 
PRODUCER Fritz Cadet 
WRITER: F. Cadet 
PUBLISHER: not lost. 
REMIXERS: Goh Hotoda, Fred McFarlane 
Orpheus/Epic 73879 (c/o Sony) (cassette single) 

Quartet switches labels and turns out 
a bass-dominant funk jam that is knee 
deep with rich harmonies and 
subversively catchy synth pulses. 
From the forthcoming album of the 
same name. 

* DREAD FLIMSTONE d THE MODERN TONE 
AGE FAMILY From The Ghetto (3:19) 
PRODUCERS: Dread Flimstone 
WRITERS Dread Plimstone 
PUBLISHERS: AACI Songs/Acid Jam, ASCAP 
REMISER: Freddy Basra. 
Acid Jars/Scott Brea. (c/o OMS) (cassette single) 

Unique nouveau soul act concocts a 
delicious blend of funk, house, techno, 
and toasting. Topical lyrics and 
evocative vocals are icing on the cake. 
Essential for urban radio and club 
programmers alike. 

THE ESCOFFERY'S Look Who's Loving Mn 
(4:15) 
PRODUCERS: Marcus Johnson, Steve Campbell 

WRITERS: M. Johnson. S. Escoffery 
PUBLISHER: not listed 
Atlantic 94132 (cassette single) 

Quartet occasionally comes on like a 
jazzy EnVogue on this slow'n'slinky 
R&B jam. Intricately arranged 
harmonies are a comfy cushion for a 
throaty lead vocal. 

COUNTRY 
▪ TRISHA YEARWOOD Like We Never Had A 
Broken Heart (3:411 
PRODUCER: Garth Fondis 
WRITERS: G. Brooks, P. Alger 
PUBLISHERS: Major Bob/Mid-Summer/Bait Si 
Beer/Forerunner, ASCAP 
MCA 54172 (c/o Uni) (7-inch single) 

Strongly and clearly, Yearwood takes 
the reins and guides this ballad with 
the same powerful vocal ease as on 
her uptempo debut, "She's In Love 
With The Boy." Garth Brooks 
provides guest harmonies. 

▪ THE JUDOS John Deere Tractor (3:27) 
PRODUCER: Brent Maher 
WRITER: L. Hammond 
PUBLISHER: Radadara/EMI.Blackwood. BMI 
RCA/Curb 62038-7 (c/o BMG) (7-inch single) 

This wistful letter home was first 
heard on the Judds' RCA debut 
album. New vocals are recorded over 
the original instrumental tracks. The 
song, which may be the duo's final 
single, encapsulates all the vocal 
elements and emotional sensitivities 
that have so elegantly enriched 
country music. 

BILLY DEAN You Don't Count The Cost 
(3:15) 
PRODUCERS: Chuck Howard, Tom Shapiro 
WRITERS: B. Jones, T. Shapiro, C. Waters 
PUBLISHERS: PolyGram/McBec/Edge 
O'Woods/Kinetic Diamond/Moline Valley. ASCAP 
Capitol/SBK 44773 (c/o CEMA) (7-Inch single) 

A gentle, reassuring, and thoroughly 
moving appraisal of how real love 
shows itself. 

BARBARA MANDRELL The Key's In The Mailbox 
(2:10) 
PRODUCER: Jimmy Bowen 
WRITER: H. Howard 
PUBLISHERS: Fort Knox/Trio/Hudson Bay. ASCAP 
Capitol 79841 (c/o CEMA) (CD pro m only) 

Mandrell offers a properly weary and 
smokey reading of this classic regret 
song. 

GLEN CAMPBELL Right Down To The Memories 
(3:06) 
PRODUCER: Jimmy Bowen, Jerry Crutchfield 
WRITERS: S. Bogard. R. Giles 
PUBLISHERS: Chappell/EEG, ASCAP 
Capitol 79903 (c/o CEMA) (CD promo only) 

Campbell sings the daylights out of 
this well-produced love song. Colorful 
melody is pleasing to the ear. AC 
radio programmers should take note, 

NE W & NOTEWORTHY 
RICHIE SAMBORA Ballad Of Youth (3:36) 
PRODUCERS: Neil Dortoman. Ridee Sambora 
WRITERS: R. Semis.. T. Morolda 
PUBLISHER not listed 
Mercury 868790 (c/o PolyGran) (cassette 
single) 

Bon Jovi guitarist takes aim at solo 
success with this well-crafted, 
inspirational rock anthem. 
Sambora's reliably strong axework 
is nearly overshadowed by his 
surprisingly potent vocals, which 
have a rich, worldly quality. From 
"Stranger In This Town" album, cut 
is an easy bet for both album rock 
and top 40 approval. 

ZUCCHERO FEATURING PAUL YOUNG Sena 
Una Donna (Without A Woman) (3.45) 
PRODUCER. Corrado Rustic 
WRITERS: Zucchero, F. Musker 
PUBLISHER not listed 
London 527 (0/0 PLO) (CO single) 

Italo pop star has outsold Madonna 
and Michael Jackson in his 
homeland. On this duet with Young, 
Zucchero makes his U.S. debut with 
a smooth and rhythmic ballad that 
will likely find its initial audience at 
AC radio, though tune is charming 
enough to cross into mainstream 
pop territory. 

RUSS IRWIN I Need You Now (4:34) 
PRODUCER Phil Ramona 

WRITER. R. Irwin 
PUBLISHERS: EMI.Blackwood/3697-Tud, BMI 
SOIE 05401 (c/o CEMA) (cassette single) 

Native New Yorker bows with a 
rambling, piano-driven rocker that 
occasionally recalls Billy Joel. 
Irwin's spit-fire vocals give tune's 
sensitive lyrics much-needed bite. 
On the whole, a bit off the beaten 
album rock path, but well worth a 
shot. 

INCOGNITO FEATURING JOCELYN BROWN 
Always There (6:37) 
PRODUCER: Jean Paul MaunIck 
WRITERS: P All., R. Laws, W. Jeffreys 
PUBLISHER not listed 
REMISER: David Morales 
Talkie' Loud/Mercury 868881-4 (0/o PolyGram) 
(12-Inch single) 

Here's where the confusion begins. 
U.K. act delivers a domestic version 
of an R&B houser that has already 
jammed hard here in clubs on 
import. However, portions of song's 
hook have also been prominently 
featured on recent club and 
crossover radio hit "Such A Good 
Feeling" by Brothers In Rhythm. 
Although this may initially hurt its 
mainstream impact, track kicks a 
tough enough bass line and 
performance from Brown to push it 
over the top. 

too. 

TO. SHEPPARD It's One AM. (Do Y011 Know 
Where YOUr Menteries Are) (3:32) 
PRODUCERS: Mac McAnally. Walt Aldridge 
WRITERS: U. LaBounty. C. Karp 
PUBLISHERS: Warner-Tamerlane/Top 
Down/Logrhythm. BMI 
Curb/Capitol 79799 (c/o CEMA) (CD pronto only) 

Sheppard croons his way through a 
storyline that has him sitting up 
during the wee hours of the morning 
reflecting on the past. Not bad, but 
not exceptional. 

KEITH PALMER Don't Throw Me In The 
Briarpatch (2:53) 
PRODUCER: Bob Montgomery 
WRITERS: K. Brooks. C. Waters 
PUBLISHERS: Sony Cross Keys/Edge 
O'Woods/Kinetic Diamond. ASCAP 
EPlo 73988  (s/o Sony) (CD single) 

A breezy and bopping exercise in 
reverse psychology as Palmer turns 
the old Uncle Remus fable to adult 
uses. 

DANCE 
Igo THE SOUNDS OF BLACKNESS The Pressure 
Pt. 10):3e) 
PRODUCERS: Gary Hines. Jimmy Jam Terry Lewis 
WRITERS: G. Hines, J. Jam. T. Lewis 
PUBUSHER: Flee Tyme Tunes, ASCAP 
REMIXERS: Frankha Knuckles, Jam P. Lewis 
Perspective 1704 (c/o POD) (12.inch single) 

Spiritual/R&B act has been receiving 
intense early exposure in clubs with 
this revelatory jam that fuses funk, 
house, and gospel. Lung-bursting 
vocals are rousing, to say the least. 
Raise your hands to the sky! 

HELEN BRUNER Gimme Real Love (7:25) 
PRODUCERS: Helen Bruner. Bluejean 
WRITER: H. Bruner 
PUBLISHER: Baby Bruner. ASCAP 
Cardiac 6018 (12-inch single) 

Underground buzz on this slammin' 
deep houser has been universally 
positive—and with good reason. 
Bruner has refined her vocal style to 
match that of almost any diva, while 
constructing a melody that is 
memorable and a groove that stirs the 
spine. Dazzling. 

* DJ SMASH HUNTER Jazz Not Jan (no 
timing listed) 
PRODUCER: DJ Smash Hunter 
WRITER: not listed 
PUBLISHER: not listed 
Eight Ball 002 (12-inch single) 

Hunter blasts a melange of organic 
funk, jazz, and house on this 
refreshingly original instrumental. 
Well-placed samples complement 
without overpowering. Also worth 
noting is the slower, retro-soul "Free 
The Funk" on the flip. Contact 212-
674-8950. 

* FITS OF GLOOM Diflentnces (5:11) 
PRODUCER: A.G. Bortoloth 
WRITER: not listed 
PUBLISHER not listed 
Scorpio 9017 (12-inch single) 

Italo-anthem combines a Black Box-
like house beat with thoughtful 
rhymes, diva vocals, and the hook 
from "Calling You," the theme to the 
film "Bagdad Cafe." Together they 
make for a slightly familiar, but 
ultimately irresistible track. A peak-
hour pleasure. Contact: 609-890-6000. 

UNIT 3 UK We Are Family (5:00) 
PRODUCER: Victor Trim 
WRITERS: B. Edwards N. Rod.. 
PUBLISHERS: Musikverlog Neue Walt 
REMIXER: Mark Spoon 
Logic/RCA 62069 (c/o BOG) (12-inch single) 

Sister Sledge's disco evergreen is 
refashioned with a sleaze-paced 
ragga-dancehall groove. Additional 
lyrics plead for world peace and are 
delivered with deft toasting style. A 
tad left-of-center overall, but a cool 
playlist addition regardless. 

AC 
MICHAEL DAMIAN Let's Get Into This (Primal 
Solution) (4:10) 
PRODUCERS: Michael Damian. To,,, Weir, Larry Weir 
WRITERS: T. Weir. L Ruso 
PUBLISHERS: St Cecilia, BMI/Weir Brothers, ASCAP 
REMIXERS: Daniel Abraham. Tom Weir 
A&M 7267 (c/o POD) (cassette single) 

Soap star continues his bid for pop 
stardom with this light-but-rhythmic 
pop tune. Soft enough to work at AC, 
though top-40 may want to investigate 
this one, too. 

ROCK TRACKS 
TIN MACHINE One Shot (4:02) 

PRODUCER: Hugh Padgfurn 
WRITERS: D. Bowie, R. Gabrels, M. Sales, T. Sales 
PUBLISHER: not listed 
Victory 522 (c/o PIG) (CD prom.) 

First single from David Bowie-fronted 
band's label debut, "Tin Machine II," 
is abundantly more melodic than 
previous efforts. Sparse 
instrumentation keeps sound crisp, 
and Bowie's vocal will undoubtedly 
inspire comparisons to his early solo 
work. 

tir  JETT d THE BLACKHEARTS Backlash 

PRODUCER: Kenny Laguna 
WRITERS: J. Jett P. Westerberg 
PUBLISHERS: Logunatic, BMI/Nah, ASCAP 
Blackheart/Epic 73985 (cM Sony) (cassette single) 

Jett's signature gang-chant sound is 
given an interesting twist thanks to 
vocal and songwriting participation of 
the Replacements' Paul Westerberg. 
Diehards will love it, and top-40 
should find it worth a spin. 

*  DAN REED NETWORK Mix It Up (4:05) 
PRODUCERS: Bruce Farr., Dan Reed 
WRITERS: D. Reed. B. James 
PUBLISHER not listed 
Moran/ 493 (c/o PolyGram) (CD promo) 

For the record: Reed was fusing rock 
and funk way before it became the 
hip flavor of the moment. On this cut 
from his band's new album, "The 
Heat," he deftly interweaves slicing 
metallic riffs into a fabric of 
midtempo R&B rhythms. Thought-
provoking, topical lyrics are a bonus. 

RAP 
1110. MC LYIT Wheel In Love (moo) 
PRODUCERS: Wolf 6i Epic 
WRITERS: MC Lee. R. Wolf. B. Mawr 
PUBLISHERS: Top Billin/MCA/Totally Mental, 
ASCAP/Zohas BMI 
Atlantic 94085 (cassette single) 

Rapstress previews her upcoming 
"Act Like You Know" album with an 
insinuating funk-driven hip-hopper. 
Clever rhymes take an amusing look 
at the silly things people do when 
Cupid strikes. Youth-oriented urban 
radio should take note. 

RAW FUSION Throw Your Hands In The Air 
(4:26) 
PRODUCERS: Raw Fusion 
WRITERS: Money B., Fuze 
PUBLISHER: not listed 
Hollywood Basic 66546 (CD single) 

Scratch-happy rave features raw, 
streetwise rhymes that should appeal 
to purists. Rough topical tone may 
hurt radio chances, though a jam this 
strong is likely to find its audience 
anyway. 

EERK 8, JERK Eark & Jerk (4:12) 
PRODUCER: Steve "Bogie Grey, Robert Horton 
WRITERS: J. Lanett, S. Grey 
PUBLISHERS: Promuse/Shamell, BMI 
Profile 7342 (CD single) 

Male duo chants up a storm on a track 
that brings to mind Salt-N-Pepa's 
"Push It." Catchy and danceable, cut 
would work well at pop radio. 

PICKS (Iv) New releases with the greatest 
chart potential. 
CRITIC'S CHOICE (*) : New releases, re-

gardless of potential chart action, which the 
reviewer highly recommends because of their 
musical merit. 
NEW AND NOTEWORTHY: Highlights new 

and developing acts worthy of attention. 

Cassette, vinyl or CD singles equally appro-
priate for more than one format are reviewed 
in the category with the broadest audience. All 
releases available to radio and/or retail in the 
U.S. are eligible for review. Send copies to Lar-
ry Flick. Billboard, 1515 Broadway, New York, 
N.Y. 10036. Country singles should be sent to 
Billboard, 49 Music Square W., Nashville, 
Tenn. 37203. 
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® HOT 1011.$ COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND NGLEST. ONE-STOP SALES REPORTS AND TOP 40 RADIO PLAYLISTS 
e e e g12   

e. 
TITLE  ARTIST 
PRODUCER (SONGWRITER)  LABEL & NUMBER/DISTRIBUTING LABEL  

e 
f w' 

5 
e'-,2 

? 8 g 
.e.."' 

- 
TITLE  ARTIST 
PRODUCER (SONGWRITER)  LABEL di NUMBER/DISTRIBUTING LABEL 

1 I I II 

* * NO. 1 * * 
(EVERYTHING I 00) I DO IT FOR YOU (FROM "ROBIN HOODIA , • BRYAN ADAMS 
R.J.LANGE (B.ADAMS.R.J.LANGE.M.KAMEN)  7 week/ at No. 1  (CI (CD) (V) PAM 1567 

e 63 87 3 WALK THROUGH FIRE BAD COMPANY 
(CI ATCO 4-98748 

(ID 58 74 4 ' KISS THEM FOR ME  • SIOUXSIE & THE BANSHEES 
S.HAGUE ISIOW(SIE & THE BANSHEES)  (C) (CO) (T) GEFFEN 19031 

( i) 5 9 3 THE PROMISE OF A NEW DAY  • PAULA ABDUL 
vJsmrcri.P.I.ORD  (P.LORD.S.ST.VICITIN  VJ.SMITH,P.A8DUL)  (C) M CAPTIVE 4-98752 MRGIN  0  

57 64 
5 TILL SOMEBODY LOVES YOU  HENRY LEE SU M MER 

R.WAKE (51.BOLTON,D.WARREN.H.SUMMER)  (C) ASSOCIATED 34-73893/EPIC 

0  9 II 13 
MOTOWNPHILLY 
D.AUSTIN (D.AUSTIN.M.DIVINS.N.MORRIS.S.STOCKMANI  • BOYZ II MEN  ICI ICD) (M) (T) 00 MOTOWN 3090 53 41 31 27 

HARD TO HANDLE 
G.DRAKOULIAS IREDDING,ISBEL OONES)  • THE BLACK CRO WES 

(C) NI DEI AMERICAN 4.19245/REPRISE 

I CI 10 12 8 THINGS THAT MAKE YOU GO HMMMM... •  • C&C M USIC FACTORY/F. WILLIAMS 
R.CUVILLES,D.COLE IR.CLIVILLES.F.B.WILLIAMS)  (C)1CD10,4110) M COLUMBIA 38-73687 54 56 59 n 

. 
LOW RIDER (ON THE BOULEVARD)  • LATIN ALLIANCE FEATURING W AR 
ROC,TONT G.,FROST (ALLEN.BROWN,DICKERSON.GOLOSTEIN,OSKAR.JORDAN,MILLER SCOTT) (C) (T) VIRGIN 4.98751 

5 7 9 12 3 A.M. ETERNAL •  • THE KLF 
THE KLF (.1.CAUTY.W.DRUMMOND.R.LYTE)  IC) (T) M  ARISTA 2230 C ) 71 78 4 

 GETT OFF  • PRINCE AND THE N.P.G. 
PRINCEN.P.G. (PRINCENEW POWER GENERATION)  (C) (COI (MI (0 (V) PAISLEY PARK 4.19225/WARNER BROS. 

0  15 18 7 I ADORE MI AMOR • COLOR ME BADD 
R.BAWAN,H.LEE (COLOR ME BADD).LEE) (C) (CD) (T) M GIANT 4-19204  e 64 68 

6 JUST WANT TO HOLD YOU 
R.SAIAS (WANDREWS.TANDREWS.C.HM.15,1R.)  • JAS MINE GUY (CI W WARNER BROS 4-19330 

cp 12 13 12 CRAZY  • SEAL 
THORN (SEAU (C) (CD)  W (V) SIRE 4- 19298AVARNER BROS. 

C D 65 75 4 FACE THE MUSIC  • RTZ 
C.LORDALGE (GOUDREAU,MAES)  (CI GIANT 4.19273 

8 4 7 15 WIND OF CHANGE  • SCORPIONS 
K.OLSENSCORPIONS (KA MM  10 (V) MERCURY 868 180.4 e 72 85 4 AFTER THE SUMMER'S GONE  PC QUEST 

G.TOB)N (M.P1CCIRILLO.T.JAMES)  ICI RCA 62051 

C D 13 16 9 TIME, LOVE AND TENDERNESS  • MICHAEL BOLTON 
WAFANAS(EFF,M.BOLTON (D.WARREN)  (CI (V) COLUMBIA 38-73889 59 46 39 

12 ONLY TIME WILL TELL  • NELSON 
M.TANNER.D.THOENER (M.NELSON,G.NELSON.M.TANNER.G.SUTION)  (C) (V) DGC 19014 

10 8 10 12 I CAN'T WAIT ANOTHER MINUTE  • HI-FIVE 
E.F.WHITE IEF.WHITE)  ICI JIVE 1445/RCA 0  66 72 4 POWER WINDOWS  • BILLY FALCON 

D.KORTCHMAR,J.BON JO. (B.FALCON)  ICI JAMBCO 868 672-4/MERCURY 

( ) 18 22 8 GOOD VIBRATIONS  • MARKY MARK & THE FUNKY BUNCH/LOLEATTA HOLLO WAY 
D.WAHLBERG (1).WAHLBERGN.WAHLBERG,SPICE)  (C) M INTERSCOPE 4-913764/EASTWEST 

61 55 57 9 MY FALLEN ANGEL OTARIO (Z.TARIO.D.TARIO)  • CORO (c) (M) (T) CUTTING 4-91595/CHARISMA 
( 1) 16 17 10 TOO MANY WALLS  • CATHY DENNIS 

C.DENNIS.P.130DGER IC.DENNIS.ADUOLEY)  (C) M POLYDOR 867 134-4/PLO 
62 52 43 19 PLACE IN THIS WORLD  • MICHAEL W. SMITH 

51.W.SMITH.B.LENOX (W.KIRKPATRICA.A.GRANTN.W.SMITIO  (C) (V) REUNION 19019/GEFFEN 

13 -6 3 13 EVERY HEARTBEAT  • AMY GRANT 
13.11ANNISTER IAGRANT.W.KIRKPA MICK,C.PEACOCK)  1C) CD M W M 1557 

63 69 71 5 IF I SAY  • KINGOFTHEHILL. 
H.BENSON (FRANKIE WGRIFFIN)  (CI SDK 07358 

64 67 69 5 SILVER THUNDERBIRD  • MARC COHN 
M.COHNEI.WISCH (N.C ..)  (CI (V) ATLANTIC 4-87678 

14 14 14 9 UNFORGETTABLE •  • NATALIE COLE 
D.FOSTER ILGORDON)  (CI M ELE M. 4-64875 

65 70 69 3 TONITE  • DJ QUIK 
DJ QUIK (13.13LAKE)  (C) ID PROFILE 5338 

15 2 4 13 FADING LIKE A FLOWER (EVERY TIME YOU LEAVE)  • ROXETTE 
C.OFWERMAN IP.GESSLID  (CI EMI 50355 

S  90 _ 2 STRAIGHT TO YOUR HEART • BAD ENGLISH 
R.NEVISON LLWAITESCHON,C.N.SPIRO)  (C) EPIC 34-73982  ( 1) 20 20 10 THE MOTOWN SONG  • ROD STE WART 

R.PERRY (LJADNALLY)  (C) NI WARNER BROS. 4-19322 

67 62 59 8 LATIN ACTIVE  • A LIGHTER SHADE OF BRO WN FEATURING TEARDROP & SHIRO 
J.CARTER.C.RICHEY,W. (F.ALFARO,R.GUTIERREZ.LORTIZ.J.CARTEND.CASH.CHULO)  (C) (11 PUMP 15169-QUALITY 0  19 21 II NOW THAT WE FOUND LOVE  • HEAVY D. & THE BOYZ 

TRULY )NGAMEILE.LHUFF.HEAVY D.)  (C) (511 W UPTOWN 54090/1/1CA 

68 60 51 12 , LET THE BEAT HIT 'EM •  • LISA LISA & CULT JAM 
D.COLE.R.CLNILLES(D.COLE.R.CLIVILLES,AFIEIEDMAND.RAMOS) (CI (CD) (M) (T) WI COLUMBIA 38-73847  0  21 23 11 

LOVE OF A LIFETIME 
ELPRATER (BLEVERIY.C.SNARET  • FIREHOUSE (C) M EPIC 34-73771 

69  44  32  13 
LOVE AND UNDERSTANDING 

(D.WARREN)  • CHER 0.90(5  E• (C) GEFFEN 19023 19 3 2 14 IT AIN'T OVER 'TIL IT'S OVER  • LENNY KRAVITZ 
LKRAVITZ (LKRAVITZ)  (C) VIRGIN 4-98795 

70  74  83  4 
I'M NOT YOUR PUPPET 
YONY-A,S.VANO PNILKERSON,ALVAREZ.VANO)  • HI-C (M) HOLLYWOOD 4.64849/ELEKTRA  (C) • 20 23 24 7 MY  NA ME IS NOT SUSAN  • W HITNEY HOUSTON 

LAREIONABYFACE (E.F.wHITE)  (CI W (V) ARISTA 2259 

0  92 93 3 LET'S TALK ABOUT SEX  • SALT-N-PEPANUR .' LIN BUG & THE INVINCIBLES (FINGERPRINTS)  (C) (M) W N M( PLATEAU 333 21 II 5 13 SUM MERTIME&  • DJ.  JAZZY  JEFF  & THE FRESH PRINCE 
HULA.K.FINGERS (A.T.1.011.11.MICKENS,R.BELL.G.BROWN.R.WESTERFIELD,D.THONAS)(C) (CD) OD (T) AVE I465/RCA 

72 73 67 12 CAN YOU STOP THE RAIN 
W.AFANASIEFF (WA  FANASIEFF.J.BETTIS) (C) • PEABO BRYSON 

(V) CO WNBIA 38.73745 0  24 27 7 SHINY HAPPY PEOPLE  • R.E.M. 
S.UTT.R.E.M. IBERI NBUCKIAILLSATIPE)  (C) WARNER BROS. 4.19242 

e NEW > 1 

. 

***HOT SHOT DEBUT*** 
HEY DONNA RYTH M SYNDICATE 
C.STURKEN,E.ROGERS (C.STURKENE.ROGERS)  (CI (CD) (M) (T) IMPACT 54208/MCA 

0  26 29 8 IT HIT ME LIKE A HAMMER  • HUÈY LE WIS & THE NE WS 
B.SCHNEE,HUET LEWIS & THE NEWS (1).1.LANGE.11.LEWIS)  (C) EMI 50364 

e 28 34 8 SOMETHING TO TALK ABOUT  • BONNIE RAITT 
D.WAS.B.RAITT (S.EIDIARIA  (CI (CD) CAPITOL 44724 

®  97 _ 2 THE DEVIL CAME UP TO MICHIGAN  • K. M.C. KRU 
K.I.I.C. KRU IC.DANIELS,F.EDWARDS.C.HAYWARD.T.DIGREGORIA.T.CRAIN,T.EDMOND,WHITE) (CI (M) W CURB 75884 25 17 6 II TEMPTATION  • CORINA 

C.BERRIOS (CORINA,F.REVES,C.BERR)OS.LDUPRED  (C) (M) M curnNo 4-98775/ATCO 
75 81 88 4 THIS BEAT IS HOT  • B.G. THE PRINCE OF RAP 

J.E. MAR (J.E. MAR,B.G. THE PRINCE OF RAP)  (C) (M) W (V) EPIC 34-73950 

e 35 _ 2 

* * * POWER PICK/SALES & AIRPLAY*** 
EMOTIONS MARIAN CAREY 
D.COLE,R.CLIvILLES. NCAREY (M.CARET,R.CLIDLLES.D.COLE)  (C) N) COLUMBIA 38-73977 

76 79 79 5 LOUDER THAN LOVE  TKA 
J.GAREINER U.GARDNER,BATELN.OUATLE)  (C) TOMMY BOY 7998 

77 77 80 4 WHEN LOVE CRIES  DONNA SU M MER 
K.DIAMOND (D.SUMMER.K.DIAMOND,E.NELSON.ASMITH,L.HENLED  (C) CT) ATLANTIC 4-87624 0  31 36 4 ROMANTIC  • KARYN W HITE 

J.J .I.T.LEWIS (K.WHITE2LJANT.LEWIS)  (C) (CO) (M) W M WARNER BROS. 4-15319 e 96 _ 2 EVERYOTHERDAY  • OR-N-MORE (FEATURING FATHER M O.) 
M.MORE (51.MORE,OREENFATHER WC.)  (C) W EMI 50359 e 34 40 5 DO ANYTHING  NATURAL SELECTION 

EERICKSON,F. .011.1AS (F.THOMAS.EERICILSON)  IC) (T) EAS1WEST 4-98724 
79 54 54 6 THAT'S THE WAY LOVE GOES  • YOUNG M O. 

NYOUNG (M.YOUNG)  (C) (CD) (D CAPITOL 44740 e 32 37 6 HOLE  HEARTED  • EXTREME 
N.BETTENCOURT (14.13ETTENCOURT.G.CHERONE)  ICI A&M 1564 e 93 _ 2 SHE'S GONE (LADY)  • STEELHEART 

M.OP(T2 (M.MATLIEVIC)  (C) MCA 54167 e 3, 35 9 EVERYBODY PLAYS THE FOOL  • AARON NEVILLE 
LRONSTADT.GAIASSENDURGN.KUNKEL IR.CLARK,J.R.BAILEY NWI WANS)  ICI IT) N M 1563 En 61 39 22  UNBELIEVABLE •  • EMF 

R.JEZZARD LLATI(IN,I.DENCH.Z.FOLEY,M.OECLO WT.D.BROWNSON)  (C) (CD) M EMI 50350 
11 25 25 10 JUST LIKE YOU  • ROBBIE NEVIL 

R.NEVIL (R.NEVIU  (C) EMI 50356 82 50 42 18 RUSH RUSH •  • PAULA ABDUL 
,J.SMI .,P.LORD (P. WRI))  (CI M CAPTIVE 4-98828/VIRGIN 

32 22 15 16 I'LL BE THERE  • THE ESCAPE CLUB 
P.wOLF ONE ESCAPE CLUB(  (C) ATLANTIC 4-87683 

83 86 86 5 CHORUS  • ERASURE 
m.PHILLIPS (CLARKE.BELL)  (C) (CO) (M) Cl)SIRE 4.40123/REPRISE 33 29 30 g POP GOES THE WEASEL •  • 3RD BASS 

D.ROSS.J.GAMBLE,G.DAJANI (M.BERRIN.P NASNJOMANI,J.GAMBLE)  (ClICO) (M) W TEE JAM 38-73728/COLUMBIA e 96  — 2 EOvttlurrecoiCe e,.? . .,.... —.,  • LONNIE GORDON 
(Cl co SBK 07365 

0  42 45 5 LOVE. .711Y WILL BE DONE  • MART)KA 
PAISLEY PARKWARTIKA IMARTIKA,PRINCEi  (C) COLUMBIA 38.73853 0  NEW 1 0.".  • NAUGHTY BY NATURE 

NAUGHTY BY NATURE (V.BROWN.K.GIST,A.CRISS.B.GORDY)  (M) 0) TOMMY BOY 9894 
C D 38 47 3 ENTER SANDMAN  • METALLICA 

B.ROCK, NETFIELD.ULRICH IHEIFIELDDLRICH.HAMMETT)  (CI ELEKTRA 4-64857  ( 9  NEW>. . 1 SOMETIMES (IT'S A BITCH) .  • STEVIE NICKS 
DAORTCHMAR.J.BON JOVI (1.00N JOD.B.FALCON)  (C) M MODERN 4-98758/ATLANTIC 

1 9 39 44 9 THE SOUND OF YOUR VOICE  • 38 SPECIAL 
RUGIS (1A.CARL.D.CHAUNCEVA.PETERIK,LCARUSI)  (CI CHARISMA 4-98773 87 75 48 25 DO YOU WANT ME •  • SALT-N-PEPA 

HURBY LUV BUG.THE lanANCIBLES (FINGERPRINTS)  (C) (M) W NEXT PLATEAU 331 
37 36 33 g YOU COULD BE MINE  • GUNS N' ROSES 

NCUNK.GUNS If ROSES (GUN) N. ROSES)  IC) M GEFFEN 19039 I C) NEW 1 SAVE ME  • LISA FISCHER 
N.M.WALDENIN.M.WALDENLFISCHER)  (C) (M) (D ELEKTRA 4.64854 

38 27 19 15 P.A.S.S.I.O.N.  • RYTH M SYNDICATE 
C.STURKENEROGERS (C.STURKEN.EROGERS)  (CI (M) (T) IMPACT 54546/MCA 89 83 73 

' 
26 I'LL NEVER LET YOU GO  • STEELHEART 

M.OPITZ (1.1.1AARIEVIC)  (CI INCA 5380) 

0  43 50 6 THE TRUTH  • TAMI SHO W 
NCHANAAN (MASSEY.MASSEY,T.GAWENDA.MjIARAS.M.CHANAAN)  (CI RCA 2694 

S  NEW 0. 1 WHY CANT YOU COME HOME  «  • EX-GIRLFRIEND 
FULL FORCE (FULL FORCE)  (C) (CD) (MI (T) REPRISE 4.40055 

( ) 45 56 6 THE ONE AND ONLY (FROM "DOC HOLLYWOOD")  • CHESNEY HA WKES 
A.SHACKLOCK.N.KERSHAw (N.KERSHAVD  (C) CHRYSALIS 23730 e NEW 1 NEVER STOP  • THE BRAND NE W HEAVIES (FEATURING N'DEA DAVENPORT) 

THE BRAND NEW HEAVIES U.KINCAIDI  (CI (CD) (A) M DELICIOUS VINYL 868 522-4/PL) 

41 40 41 10 GOT A LOVE FOR YOU  • JO MANDA 
JENKINSNICHARDSON WARE (wILUAMS WASHINGTON JENK(NS.RICRARDSONWARE)  IC) (M) (T) BIG BEAT 4-98731 92 89 76 6 GET SERIOUS  • CUT 'N' M OVE 

CUT 'If MOVE (M.C.ZIPP.JORN K.,P.HOLAI.H.KELLY)  (C) (M) (T) EPIC 34-73878 
C ..) 48 55 6 DONT WANT TO BE A FOOL  • LUTHER VANDROSS 

LVANDROSS.M.M1LLER (LVANDROSS.M.MILLER)  (CI ITI (V) EPIC 34-73879 
93 76 66 6 TURN IT UP  • OAKTO WN'S 3.5.7 

.1 EARLEY.M.KELLY U.EARLEYJAKELLY,DJOHNICANI  (CI (CD) IT) BUST IT 44717/CAPITOL e 53 60 5 RUNNING BACK TO YOU  • VANESSA WILLIAMS 
K HAIRSTON T GALE (K HAIRSTON T GALD  IC) (CD) MI (T) (V) WING 867 518-4/1AERCURY 94 78 61 

25 HERE I AM (COME AND TAKE ME)  • UB40 
UB40 (A.GREENHODGES)  IC) VIRGIN 4-99141 

®  59 77 3 THE REAL LOVE  • BOB SEGER & THE SILVER BULLET BAND 
D.WAS (8.SEGER)  IC1 on CAPITOL 04743 

95 94 95 5 JUST ASK ME TO (FROM "BOYZ N THE HOOD")  • TEVIN CAMPBELL 
AL B.SURELK.WEST (K.WEST,AL B.SURELC.ROCKI  (CI (SWEAT 4-19275/WARNER BROS. 

0  61 94 3 REAL REAL REAL  • JESUS JONES 
WEDWARDS (JESUS JONES)  (C) (CD) (T) OBI( 07364 

96 95 91 4 WISHING ON THE SAME STAR  • KEEDY 
G.GERARD.C.GAUDETTE (D.WARREN)  (C( M  ARISTA 2255 

46 47 49 11 • WITH YOU  • TONY TERRY 
TCURRIER (R.REEDER)  (C) (V) EPIC 34-73713 

e NEW  1 I WONDER WHY  • CURTIS STIGERS 
G.BALUREI (C.STIGERS,G.BALLARD)  IC) ARISTA 2331 

47 30 28 II LEARNING TO FLY  • TOM PETTY & THE HEARTBREAKERS 
ILYNNEJ.PET NIACAMPBELL (T.PETTY2LLYNNO  (C) CV) MCA 54)24 

98 . 68 46 18 PIECE OF MY HEART  • TARA KEMP 
ISMITH.T.ROT (T.KEMP.J.SMITH.T.ROY)  (C) (M) (T) GIANT 4-19364 

48 37 26 22 RIGHT HERE, RIGHT NOW  • JESUS JONES 
NPHILLIPS (*EDWARDS)  ICI (CO) M SDK 07345  

99 85 65 23 I WANNA SEX YOU UP (FROM 'NEW JACK CITY'')A  • COLOR ME BADD 
DR.FREEE (DR.FREEZE)  (C) (M) (T) M GIANT 4-19382 

49 49 53 8 THERE SHE GOES  • THE LA'S 
BANDREWS (LAMAVERS)  IC) LONDON 869 370-4/PL G 

100 80 52 12 LOVE ON A ROOFTOP  • DESMOND CHILD 
D.CHILDA.PAYSON (D.CHILD,D.WARREN)  (C) M ELEKTRA 444883 

Records viltn the greatest airplay and sales gains this week. •Videcclip availability. • Rebottling Industry Assn. * America IRMA) certification for sales of 500,000 units. • RIAA certifi0tion for sal. of I million unit, with additional million Indicated by a numeral fittlowing the symbol. Catalog number is tor cassette single. 
/Asterisk Makatea catalog number is  cassette maxi-single) regular casseIt, single unavailable. (C) Cassette single availability. (CD) Corepact [Usk sin0e avallebn hi. (NI) Cassette magi-single availability. (T) 12-Inch vinyl single availab)lity_ (V) 7-inch vinyl single awilability. . 1991, Billboard/DPI Communications, Inc. 
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HOI100 
SIRS SP013111 

by Michael Ellis 
B RYAN A D A MS H OLDS AT No. 1 for a seventh, and possibly final, 

week with "(Everything I Do) I Do It For You" (A& M). The margin over 

all challengers is still large but di minishing. "Everything" is certified 

double-platinu m and is going for triple-platinu m this week, after which 

the single will be cut out to sti mulate sales for Ada ms' forthco ming al-

bu m. "The Pro mise Of A New Day" by Paula Abdul (Virgin) is no w 

within striking distance and may take over next week if it continues its 

strong gains and "Everything" drops. The bulleted records at Nos. 3, 4, 

and 6 are lined up to challenge for the top in two weeks. 

ram.. C A RE Y'S "E M OTIO NS" (Colu mbia) wins the co mbined 

Po wer Pick/Sales & Airplay at No. 26 on explosive gro wth in both sales 

(debuting at No. 37 on the Top P OS Singles Sales chart) and radio (zoo m-

ing 56-13 on the Top 40 Radio M onitor). "E motions" no w has an 89% 

chance of matching the No. I sho wing of all four singles fro m Carey's 

debut albu m. The ne w single moves 8-6 at Kiss 102 Charlotte, N.C., and 

13-7 at Q105 Portland, Ore. Referring again to the Top 40 Radio Monitor, 

the monitored panel has been expanded this week to 123 stations in 82 

markets. All are monitored 24 hours a day, seven days a week. B DS 

plans to hook up its final three markets in the next two weeks. 

T HE M OST-AD DED R ECORDS at radio this week are "Hey Donna" 

by Rytlun Syndicate (I mpact), with 70 adds fueling a debut at No. 73, 

and "So meti mes" by Stevie Nicks (Modern), with 52 adds and a debut at 

No. 86. Third- most-added (43 adds) is "Straight To Your Heart" by Bad 

English (Epic), which takes the biggest ju mp on the chart, 24 places to 

No. 66. It's already No. 19 at both 98PXY Rochester, N. Y., and 93Q 

Houston. In addition to the Rye = Syndicate, three more ne w acts are 

among the six most-added. "Everyotherday" by Or-N- More (E MI) leaps 

20 places to No. 78 on the strength of 32 adds and a top 20 report fro m 

194 Honolulu. "Real Real Real" by Jesus Jones (SB K) ju mps 16 places to 

No. 45 with 27 radio adds and a 10-9 move at K WO D Sacra mento, Calif. 

And Curtis Stigers, originally fro m Boise, Idaho, is off to a great start 

with 40 adds for his debut single, "I W onder W hy" (Arista). 

9UIC K C UTS: Three other artists make their Hot 100 bo ws this week, 1 crossing over fro m the top 25 of the Hot R & B Singles chart. New 

Jersey-based m ale trio Naughty By Nature debuts at No. 85 with 

"O.P.P." (To m my Boy). At top 40 radio, it's breaking out of San Francis-

co (8-7 at K MEL) and Philadelphia (15-9 at Q102); early sales are also 

impressive, with a ju mp fro m 39-16 on the POS Singles Sales chart. The 

fe male quartet Ex-Girlfriend fro m Ne w York enters at No. 90 with 

" Why Can't U Co me Ho me" (Reprise), showing early top 40 strength at 

KS104 Denver (15-13) and F M102 Sacra mento, Calif. (10-5). And quintet 

the Brand New Heavies fro m London debuts at No. 91 with "Never 

Stop" (Delicious Vinyl). Early activity includes 22-18 at Po wer 106 Los 

Angeles ... " Word To The M utha," an albu m cut by Bell Biv DeVoe 

(MCA) is among the 10 most-added at radio, but don't look for it on the 

Hot 100 anyti me soon. M CA plans no single release for the track. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 
PLATINUM/ 
GOLD 
ADDS 

22 REPORTERS 

BRONZE/ 
SILVER  SECONDARY 
ADDS  ADDS 

IT REPORTERS  166 REPORTERS 

TOTAL  TOTAL 
ADDS  ON 
US REPORTERS 

HEY DONNA 
RYTHM SYNDICATE IMPACT  6  13  51  70  71 

SOMETIMES (IT'S A BITCH) 

STEVIE NICKS seaman  0  2  50  52  52 

STRAIGHT TO YOUR HEART 
BAD ENGLISH EPIC  0  3  40  43  91 

I WONDER WHY , 
CURTIS STIGERS ARISTA 0  5  35  40  40 

EVERYOTHERDAY 
OR-N-MORE EMI  2  4  26  32  65 

REAL REAL REAL 

JESUS JONES SEE  2  2  23  27  116 

WALK THROUGH FIRE 

BAD COMPANY ATCO  1  1  20  22  119 

DO ANYTHING 
NATURAL SELECTION EASTWEST  2  4  12  18  174 

WORD TO THE MUTHA 

BELL BIV DEVOE MCA  2  2  14  18  37 

GOOD TIME 
ZIGGY MARLEY VIRGIN  1  5  12  18  19 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

TITLE (Publish« - limning Org.) Sheet Music Dist 

5 3 AM. ETERNAL (London, ASCAP/Polygram, ASCAP) 
WBM 

58 AFTER THE SUMMER'S GONE (George Tobin, BMI) 
72 cAN you STOP THE RAIN (WB. ASCAP/WallYervsld. 

ASCAP/John Bettis, ASCAP) WBM 
83 CHORUS (Musical Moments/SoneVAndy Bell) 
7 CRAZY (Beethoyen/Perlect) KISC 
74 THE DEVIL CAME UP TO MICHIGAN (Cabin Fever, 

BMI) HEIM 
28 DO aurnmis (Cerf. ASCAP/Kush, ASCAP) 
42 DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle 

Roncos, ASCAP/MCA, ASCAP/lbriller Miller, ASCAP) 
HL 

V DO YOU WANT ME (Next Plateau, ASCAP/Sons Of K. 
oss, ASCAP) 

26 EMOTIONS (Mariah Songs. BMI/Sony Songs, 
ASCAP/Virgin, ASCAP) HL 

35 ENTER SANDMAN (Creeping Death, ASCAP) CLM 
30 EVERYBODY PLAYS THE FOOL (Trio, BMIPUley, HMI) 

HL 
13 EVERY HEARTBEAT (Age To Age, ASCAP/Reunion, 

ASCAP/tinily Boothe, BMI/Andi Beat Goes On. 
BMI/Sparrow, BMI) HL 

78 EVERYOHIERDAY (Slick Boys, ASCAP/Selle, ASCAP) 
I (EVERYTHING I DO) I DO IT FOR YOU (FROM ROBIN 
HOOD) (Almo, ASCAP/Badams, ASCAP/Zomba. 
ASCAP/Zachary Creek, BMI/Miracle Creek, ASCAP) 
CPP/WBM 

57 FACE THE MUSIC (Turbo, ASCAP/Shire, ASCAP) 
15 FADING LIKE A FLOWER (EVERY TIME YOU LEAVE) 

(Jimmy Fun, BMI/EMI Blackwood, BMI) CLM 
92 GET SERIOUS (Virgin, ASCAP) HL 
55 GETT OFF (Conttoversy, ASCAP/W13, ASCAP) WBM 
84 GONNA CATCH YOU (Gli Gnomi, ASCAP) 
11 GOOD VIBRATIONS (AB. ASCAP/Dounie (t, 

ASCAP/Marky Mark, Mill/Ayesha, ASCAP) YIBM 
41 GOTA LOVE FOR YOU (CRK, ASCAP/B4Soom. 

ASCAP/Warner Chappell, ASCAP) WBM 
53 HARO TO HANDLE (Irving, BMI) CPP 
94 HERE I AM (COME AND TAKE ME) (Irving, ASCAP/AI 

Green, 8MI) CPP 
73 HEY DONNA (Bayjun Beat, BM') 
29 HOLE HEARTED (Funky Metal, ASCAP/Almo, ASCAP) 

CPP 
6 I ADORE MI AMOR (Me Good, ASCAP/Asmah Eel, 
ASCAP) 

10 I CAN'T WAIT ANOTHER MINUTE (Zomba, 
ASCAP/4MW, ASCAP) 

63 IF I SAY (EMI Blackwood, BMI/Cranky, BMI/Psycho 
Chick, HMI) HL 

32 I'LL BE THERE (Love Pump, ASCAPPIlarner-
Tamerlane, BMI) WON 

89 I'LL NEVER LET YOU GO (MCA, ASCAP/Forty Plus, 
ASCAP/Still Hard, ASCAP) HL 

70 I'M NOT YOUR PUPPET (tray, ASCAP) 
19 IT AIN'T OVER '111. MS OVER (Miss Bessie, ASCAP) 

CLM 
23 IT HIT ME LIKE A HAMMER (Zomba, ASCAP/Hulex, 

ASCAP) CLM 
99 I MANNA SEX YOU UP (FROM NEW JACK CITY) (Hip 

Hop, BMI/HbFrost, BMI) 
97 I WONDER WHY (Sony Tunes, ASCAP/C. Montrose S., 

ASCAP/Aerostation, ASCAP/MCA. ASCAP) 
95 JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI 

April, ASCAP/Across 110th Street, ASCAP/AI B. Sorel, 
ASCAP/Willaire, ASCAP) 

31 JUST LIKE YOU (WS, ASCAP/Dresden China, ASCAP) 
56 JUST WANT TO HOLD YOU (Ensign, IIMI/Caltone, 

BMI) CPP 
51 KISS THEM FOR ME (Dreemhouse, ASCAP/Chappell 

Co., ASCAP) HL 
67 LATIN ACTIVE (RMI, HMI /Full Keel, ASCAP) MOM 
47 LEARNING TO FLY (Gone Gator, ASCAP/EMI April, 

ASCAP/Wild Gator, ASCAP) CPP/HL 
71 LET'S TAU( ABOUT SE( (Next Plateau, ASCAP/Sons 

01 Koss, ASCAP) 
68 LET THE BEAT HIT 'EM (Vrgin. ASCAP/Cole-Clivillea 

ASCAP) HL 
76 LOUDER THAN LOVE (Tee Girl, EIMI/Third 8, Lex, 

BMI/Sir Mac 01 Quayle, BMI/Blue Ink, BMI/Music 
Corp. Of America, HMI) HL 

69 LOVE AND UNDERSTANDING (Realsongs, ASCAP) 
WBM 

18 LOVE OF A LIFETIME (Sony Tunes, ASCAP/Wock. 
Wake, ASCAP) HL 

100 LOVE ON A ROOFTOP (Realsongs, ASCAP/EMI April, 
ASCAP/Desmobile, ASCAP) 111./WEIM 

34 LOVE...THY WILL HE DONE (Famous, ASCAP/Ilka, 
ASCAP/Girlsongs, ASCAP/NB, ASCAP) CPP/WBM 

54 LOW RIDER (ON THE BOULEVARD) (WC, ASCAP/Far 
Out, ASCAP/Mo Knows, BMI) 

3 MOTOWNPHILLY (Diva One, BMI/Bly Ten, BMI/Mike 
Ten, Mal) 

16 THE MOTOWN SONG (Geffen, ASCAP/McNally, 
ASCAP/Unicity, ASCAP) HL 

61 MY FALLEN ANGEL (Zehid's, ASCAP/Cutting, ASCAP) 
20. MY NAME IS NOT SUSAN (Zomba, ASCAPPIMW, 

ASCAP) W8M 
91 NEVER STOP (London, BMI) 
17. NOW THAT WE FOUND LOVE (WarnenTamerlane, 

EOM) HEIM 
40 THE ONE AND ONLY (Chrysalis, UNI) CLM 
59 ONLY TIME WILL TELL (Matt.Black, ASCAP/Gunster. 

ASCAP/EMI April, ASCAP/BMG, ASCAP/Otherwise. 
ASCAP/Irving, UNI/Doolittle, BMI) CPP/IILPNBM 

SS O.P.P. (Naughty, ASCAP/Jobete, ASCAP) 
38 P.A.S.S.I.O.N. (Boykin Beat. EINI/WarnenTamerlane, 

HMI/Could Be Music, ASCAP) WBM 
98 PIECE OF MY HEART (Kaltman. BMI/One Two, HMI) 
62 PLACE IN THIS WORLD (Emily Boathe, BMI/Age To 

Age, ASCAP/03iyan, ASCAP) HL 
33 POP GOES THE WEASEL (Rhyming Is Fundamental, 

ASCAP/Ctyde Pearl, ASCAP/Del Jam, ASCAP/Black 
Bull, ASCAP/Jobete, ASCAP/Peter Gabriel, 
BMI/Hidden Pun, BMI) CPP 

60 POWER WINDOWS (Pretty Blue, BMI/Pri, BMI) HL 
2 THE PROMISE OF A NEW DAY (EMI April, 
ASCAP/LeoSun, ASCAP/Maanami, ASCAP/PJA, 
ASCAP/EMI Blackwood, BMI/Vermal, HMI) W8M 

44 THE REAL LOVE (Gear, ASCAP) WBM 
45 REAL REAL REAL (EMI, BMI) 
48 RIGHT HERE, RIGHT NOW ((MI Blackwood, BMI) HL 
27 ROMANTIC (Warner-Tamerlane, HMI/Kings Kid, 

BMI/Flyte Tyme, ASCAP) Y/BM 
43 RUNNING BACK TO YOU (Hiss 9' Tel, ASCAP/Cele 

Warnings, BMI) 
82 RUSH RUSH (EMI April, ASCAP/LeoSun, ASCAP) 

RUM 

Top POS Singles 
Cempeed ran e national sample of POS (point in sale) equipped retail stores and rack outlets which report 
number of unes sold to SoundScan. Inc. The chart is ben printed for comparison to the Hot 100 Singles chart. 
which uses ranked reports of hesteelling sinWes, rather Man the unit counts used on this chart  u m 
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ARTIST dANAL) 
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(EVERYTHING I DO) I CO IT FOR.. 
M AN PO WS (Akkl)  9 weeks at. I 

2 

3 

4 

CD 
6 

CD 

2 

4 

3 

7 

5 

6 

14 

13 

9 

MOTOWNPHILLY 
BIM It MEN (MOTOWN) 

SUMMERTIME 
OS. JAZZY JEFF/FRESH PRINCE (JIVE/RCA) 

YOU COULD BE MINE 
GUNS MITOSES (GEWEN) 

3 MA. ETERNAL 
THE BLS (ARISTA) 

WIND OF CHANGE 
SCORPIONS (rm. .» 

NOW THAT WE FOUND LOVE 
HEAVY D. &THE B M (UPTOWN/MCA) 

I'LL BE THERE 
ERE ESCAPE CLUB (NRANTIC) 

I ADORE MI AMOR 
COLOR ME BADO (CUNT) 

UNFORGETTABLE 
NATALIE coLE(EEBTRN) 

GOOD VIBRATIONS 
MO M MAIM ONTERSCOPE/EASWIEST) 

POP GOES THE WEASEL 
SRISEUSS (DEF JAM/COLUMEI. 

THINGS THAT MAKE YOU GO... 
tee mUSIC FACTORY (COLUMMA) 

ENTER SANDMAN 
METALLICA (ELENTRA) 

I CAN'T WAIT ANOTHER MINUTE 
114FIVE (JNE/FICA) 

II 

13 

10 

11 

CD 10 5 
10 9 10 

14 4 

12 11 11 

13 13 9 

14 12 4 

15 15 12 

CD 

0 
18 

CD 

3,5 

27 

16 

25 

3 

5 

10 

7 

NAUGHTY BY NATURE (TOMMY HOT) 

CRAZY 
SEAL WIRE/ MINER BUGS) 

IT AIN'T OVER 111. ITS OVER 
LEN. 102/NTR CARGIN) 

LOVE OF A UFETIME 
FIREHOUSE (MC) 

EVERY HEARTBEAT 
AMY GRANT (ABM) 

GETT OFF 
PRINCE (PAISLEY Parat/WARNER BROS.) 

LET THE BEAT HIT 'EM 
USA USA A CULT JAM @ Meet@ 

RUSH RUSH 
PAULA ABDUL (CAPTIVE/ MOW/ 

TEMPTATION 
LORIN(' (CUTTING/1TC°) 

FADING LIKE A FLOWER 
NOWTTE (EMI) 

THE PROMISE OF A NEW DAY 
PAULA ABDUL (CAPTNEfeRCIN) 

I'LL NEVER LET YOU GO 
STEELHEART (WA/ 

I WANNA SEX YOU UP 
COLOR ME BADIS (GIANT) 

P.A.S.SJ.O.N. 
RYTHM SYNDICATE (IMPACT/MCA) 

RIGHT HERE, RIGHT NOW 
JESUS JONES TM/ 

AIN'T NO FUTURE IN YO' FRONTING 
M.C. BREED a Dec. (SD.E.O./ICHIBAN) 

WITH YOU 
TONY TERRY (EPIC) 

IL_A0,1,1,  RIDER OnUANCE  Fts%.1Fu llOyl.,E,VARD.t 

PLACE IN THIS WORLD 
MICHAEL Ye SMITH (REUNION/GEFFEN) 

HOLE HEARTED 
EXTREME (A M 

THAI'S THE WAY LOVE GOES 
YOUNG MC. (own .> 

EMOTIONS 
~ hut CAREY MOsummat 

20 20 9 

CE) 

23 

24 

23 

CD 
27 

38 

23 

30 

0 

32 

CD 
34 

035 

36 

CD 
0  Singles with increasing sales. Al 1991, Beeman:I/BPI Communical' 

34 

19 

5 

11 

17 

24 

23 

31 

21 

18 

14 

10 

9 

5 

14 

14 

22 11 

26 14 
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28 14 

35 
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38 
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12 
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17, 
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TITLE 
MIST (EABEL) 

SHINY HAPPY PEOPLE 
REM re m « BROSO 

DO YOU WANT ME 
SetTiellEFM (NEXT PLATEAU) 

IT'S SO HARD TO SAY GOODBYE... 
ROYO It MEN (MOTOWN) 

I'M NOT YOUR PUPPET 
HIC (HOLLW.000/ELETCMA) 

CAN YOU STOP THE RAIN 
PEABO BRYSON (CMUMMA) 

TOO MANY WALLS 
CATHY DA MN MOLTDORSPLM 

HERE I AM (COME AND TAKE ME) 
0800 MunCIN) 

LOSING MY RELIGION 
RE.M. (WARNER BROS) 

YOU CAN'T PLAY WI TH MY YO-YO 
TO-TO (EASTWEST) 

GYPSY WOMAN (SHE'S HOMELESS) 
CRYSTAL WATERS (MERCURY) 

TON (TE 
EX QUIN (PROFILE) 

TIME, LOVE AND TENDERNESS 
MICHAEL BOLTON (COLUMBIA) 

UNBELIEVABLE 
HOF tEke/ 

DO ANYTHING 
NATURAL SELECT/ON (EASTWEST) 

PLAYGROUND 
ANoTHER BAD CREATION (MOTOWN) 

THE MOTOWN SONG 
',p m-worn (WARNER EROS.) 

CHORUS 
ERASURE (SIRE/REPRISE) 

HARD TO HANDLE 
BUCK CROSSES (DEF AM MAN/REPRISE) 

HOW CAN I EASE THE PAIN 
LISA FISCHER (ELECTRA) 

LOVE AND UNDERSTANDING 
CHER (GEFFEN) 

GOT A LOVE FOR YOU 
SMANNIM (BIG BEAT/ATIANI1C) 

LOVE...THY WILL BE DONE 
MARTINA ICOLUMBIR) 

NIGHTS UKE THIS 
/PIER 7 MI MI 

DON'T TREAT ME BAD 
FIREHOUSE (EPIC) 

6 MINUTES OF PLEASURE 
LL COOL J (DU JAN/COLU MBIA) 

MY NAME IS NOT SUSAN 
WHITNEY HOUSTON (MISTS) 

ROMANTIC 
PAWN WHITE (WARNER Bes.) 

SOMETHING TO TALK ABOUT 
BONNIE MUTT (CAPITOL) 

THIS BEAT IS HOT 
CG. THE PRINCE OF RAP (EPIC) 

ONLY WA E WILL TELL 
NELSON (MC) 

ULT WAS HERE 
DAVID STEVIARI7CM. MUIR (ARISTA) 

ELEVATE MY MIND 
STEREO MC'S MTH & ISVINT/ISLAND) 

I SHOULDN'T HAVE DONE IT 
SUCK RICO MEP JAN/COLUMBIA) 

IF YOU WANNA SEX ME UP 
T.C.F. (COLD CHILIMP/WB) 

POWER OF LOVE/LOVE POWER 
LUTHER VANCROSS (EPIC) 

LET'S TALK ABOUT SEX 
SALTH-PEPA (NEXT PLATEAU) 

WALKING IN MEMPHIS 
MARC COHN (ATLANTIC/ 

75 66 14  GYIE. WANT0AIR .E FUNK 

and SoundScan, I 

88 SAVE ME (Gratitude Sky, ASCAP/Ilkins, ASCAPPBCA, 
AS  

I, SHE'S GONE (LADY) (MCA, ASCAP/Still Hard, 
ASCAP/40 Plu), ASCAP) HL 

n SHINY HAPPY PEOPLE (Night Garden, 
BMI/Unichappell. BMI) HL 

64 SILVER THUNDERBIRD Ca meo SINN, ASCAP) CPP 
24 SOMETHING TO TAU( ABOUT (Ca me. BMI/Lyen 

Jacobs, HMI/Mean, BMI) WBM 
86 SOMETIMES (ITS A BITCH) (PM 801/Roe Jon. 

ASCAP/Pretty Blues, BNI) 
36 THE SOUND OF YOUR VOICE (Two Tall. HMI/Danny 

Tunes, BMI/Rocknocker, ASCAP/Vugm, ASCAP/Easy 
Actnin, BMI) HL 

66 STRAIGHT TO YOUR HEART (Sony Tunes, ASCAP/Wild 
Crusade, ASCAP/Singer & 011ie, BMI/Mark Spiro, 
BMI/Frisce Kid. ASCAP/Chappell U Co., ASCAP/Rook 
log, ASCAP) HL/WBM 

21 SUMMERTIME (Wamer.Tamertane, BMI/Sesond 
Decade, BMI/Willesden, BMI/Da Posse's, BMI/Zornba. 
ASCAP) 

25 TEMPTATION (Conn. Starr Sound. ASCAP/King 
Reyes. ASCAP/Benios, ASCAP/Cutting. ASCAP) 

79 THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young 
Man Moving. ASCAP) CPP 

49 THERE SHE GOES (Go! Discs, ASCAP) 
4 THINGS THAT RAKE YOU GO HINHIM... (Virgin, 
ASCAP/CobElivilles, ASCAP/RBG.Dome, ASCAP) HL 

75 THIS HEAT IS HOT (Edition AMIN, ASCAP/Rolf Elmer. 
ASCAP/13M6 UFA, ASCAP) HL 

52 nu SOMEBODY LOVES YOU (Warner Chappell, 

PR /Mr. Bolton's, BMI/Wamer-Tamerlane, 
HMI/Realsongs, ASCAP/Mmin, ASCAP/Leesum, BMI) 
CLM/HL/WBM 

9 TIME. LOVE AND 11111MRNESS (Realsongs, ASCAP) 
WON 

65 TON1TE (Protoons, ASCAP/Total Teak,  AS(AP) 
12 TOO MANY WALLS (Colgems-EMI, ASCAP/Buffalo, 

ASCAP/EMI April, ASCAP) IlL/WHM 
39 THE TRUTH (Mike Chapman, ASCAP/MI Nations, 

ASCAP) Y/BM 
93 TURN IT UP (Bob'', HMI) 
41 UNBELIEVABLE Mama Chappell, PBS /MS. ASCAP) 

WBM 
(4 UNFORGETTABLE (Boume, ASCAP) 
50 WALK THROUGH FIRE (Werner Chappell, ASCAP/T1T, 

ASCAP/Phantom, ASCAP/WB, ASCAP) HVWBM 
77 WHEN LOVE CRIES (Sweet Summer Night, 

ASCAP/Eve Nelson, ASCAP/Keith Diamond, 
HMI/Ensign, BMI/Warner-Tamtylane, BNI/Jcey, EIMI) 
CPP/V11314 

90 WHY M I YOU COME HOME (Forceful, 
HMI/Willesden, BM) 

I WIND OF CHANGE (Pli, ASCAP) HL 
96 WISHING ON THE SKYE STAR (RealumM, ASCAP) 

WBM 
46 WM1 YOU (Re-deer, ASCAP/Sun Face, ASCAP) 
37 YOU COULD BE MINE (Guns N' Rosen, ASCAP) CLM 
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FOXVIDEO'S 'HOME' DELIVERY JUST IN TIME FOR RETAILERS 
(Continued from page I) 

disc and mail order, by street date. 
With reorders, the figure was up to 

9.9 million one week after release, 
add sources. Best-selling tape titles 
to date have been MCA/Universal's 
"E.T." at about 14 million-15 million 
and Warner Home Video's "Bat-
man," which logged about 10 million 
units. 
"We think the sell-through percent-

age after five days was extremely 
high," says FoxVideo president Bob 
DeLellis. "We tried not to push too 
much out there. Our strategy was to 
have the market create the demand 
rather than us create the demand. We 
think that's working." 
While there was some early criti-

cism in retail circles that the title was 
being released too early to maintain 
Christmas "legs," dealers now say 
it's a welcome sight DeLellis adds 
that the campaign, which involves a 
mass Diet-Pepsi tie-in and rebate 

Phar-Mor Has 
Own Prescription 
For 'Home' Tie-In 
• BY EARL PAIGE 

LOS ANGELES—As FoxVideo's 
"Home Alone" debuts as one of 
the biggest-selling home video 
titles ever (see story, page I), it 
is also at the center of a ticklish 
rebate battle between the nation's 
two largest soft-drink makers. 
A FoxVideo tie-in on the title 

with Diet-Pepsi allows ainsumers 
to receive a $5 rebate from the 
soft-drink supplier after purchas-
ing the movie. 
However, 270-store Phar-Mor, 

the Youngstown, Ohio-based dis-
count drug chain, is offering a 
competitive $6 rebate with a mini-
mum purchase of Coca-Cola prod-
ucts. 
At Phar-Mor, a representative 

acknowledges that the chain's tie-
in is with Coca-Cola, but declines 
to comment other than "what we 
are saying in the ads." According 
to Phar-Mor's ads, the $6 rebate 
brings the price of the movie 
down to $8.95 from a discounted 
$14.95. 
The coupon provided by Phar-

Mor with the purchase of "Home 
Alone" carries the message "This 
offer is sponsored by Pisar-Mor 
and is not affiliated with Twenti-
eth Century Fox Corporation or 
The Coca-Cola Company." Since it 
requires a different form of proof-
of-purchase, the Phar-Mor offer 
does not preclude consumers 
from also obtaining the $5 Pepsi 
rebate. 
At Pepsi-Cola Co., spokesman 

Gary Gerdemann says, "We have 
heard about [the Phar-Mor offer]. 
From our standpoint, it's impor-
tant to remember that Pepsi and 
FoxVideo have the national rights 
to promote this videotape. Pepsi 
and Fox are probably in 10,000 
cations across the U.S., from 7-
Elevens to grocery stores. 
"The Pepsi rebate is ... the 

" only national promotion. That's 
our perspective." 
FoxVideo executives declined to 

comment. 

"won't stop. It's going right on 
through until the end of the year. No 
one's going to forget the title, I as-
sure you." 
However, the Diet-Pepsi tie-in 

caused some excitement on its own 
when the Phar-Mor drugstore chain 
chose to advertise a rebate with Coca-
Cola in its 270 outlets (see story, this 
page). 
"We're very pleased with it," says 

Ron Castell, VP, Blockbuster Video. 
'We ordered pretty healthy on it and 
priced it at $17.95. With the $5 rebate, 
it's basically $12.95. Whether or not it 
has legs, we'll find out But it has one 
hell of a marketing campaign behind 
it." 
It's also renting well, Castel] notes. 

"It provides a lot of low-priced rental 
inventory. It helps the retailer at the 
end of the year by getting dollars he 
missed at the beginning of the year 
because of the Gulf war." 
Castell adds that "Home Alone" 

has "charged the business." He notes 
that the upcoming releases of 
"Wolves," "Silence," "Godfather 
III," "City Slickers," and "Termina-
tor 2" will only help things pick up in 
the final quarter of 1991. 
Says Vicky Mehring, video product 

manager at Tower Video headquar-
ters in Sacramento, Calif., "'Home 
Alone' has been an incredible hit for 
us. It's selling every bit as well as we 
could have hoped. 
'We placed a reorder prior to street 

date," she adds, "as the stores were 
bumping up their orders. And I have 
a feeling we will probably be placing 
another reorder by [Aug. 30]." 
Mehring notes that "business is 

picking up" thanks in part to in-
creased store traffic resulting from 
the FoxVideo hit. 'We expect to show 
an increase in sales compared to this 
time last year, hopefully 10%-15%," 
she says. 
Mehring, like other retailers, ob-

serves that while "Home Alone" is 
No. 1 chainwide, 'The Terminator," 
Hemdale Video's low-priced reissue 
of the 1984 original Arnold Schwar-
zenegger sci-fi hit, is still selling ex-
ceedingly strongly. "'The Termina-
tor' was probably the one title that 
took everyone by surprise this sum-
mer," she adds, "and it's still No. 
2." She also says the chain would 
"applaud" a Warner sell-through ef-
fort on "Robin Hood." "Besides 
'Home Alone' and Fantasia,' there's 
not a lot out there in terms of strong 
first-release movies for adults," she 
observes. 
Bob Knight, merchandise manager 

of 30-store Stars & Stripes Video of 
Decatur, Ill., says "Home Alone" did 
"real well. It took off a lot better than 
I thought." He claims to have or-
dered about 10,000 copies, or 333 per 
store. 
Overall, Knight says, "business is 

picking up every day." He also points 
to the sell-through-priced "Turtles 
II" as a leading title in the business 
surge. "It wasn't as sensational as a 
sell-through title, but it's doing all 
right in rental," he says. "Turtles II" 
arrived in stores July 31 as the first 
fall sell-through title. 
At the Music Plus chain in Los An-

geles, video buyer Erie Sandberg 
says "Home Alone" is"selling better 
than we expected. There's not too 
much we have in terms of merchan-
dising since there's such an enor-
mous campaign in place to push it. 
It's bringing more people into the 
stores and business appears to be up 
in general." 
Says Ted Engen, president of Min-

neapolis-based Video Buyers Group, 
"'Home Alone' itself is doing very 
well for most people we talk to from 
both a rental and sell-through per-
spective." 
He does note, as is typical with a ti-

tle of this type, that it came with its 
share of "problems," namely, some 
street-date violations and price foot-
balling. 
"We've been in close contact with 

FoxVideo," he says, "informing them 
of the problems we are seeing. Fox-
Video has been pretty good to deal 
with on that level." 
He claims some discounters, as 

well as supermarket and drugstore 
chains, were "breaking street date as 
far back as Monday, Aug. 19." 
Engen says some of the stores he 

represents didn't receive the title un-
til 3 p.m. on Aug. 22, allowing com-
petitors a jump on the title. 
FoxVideo's DeLellis acknowledges 

that there were some street-date in-
fractions, but he downplays any un-
usual problems. 
FoxVideo, he adds, cooperated 

with large retailers in preserving 
street date. The company affixed 
large warning stickers to the cartons 
in which it shipped the title, he says. 
Similarly, such chains as Block-

buster and Waldenbooks issued stern 
warnings to their store staffs not to 
violate the release date. 
Waldenbooks senior video buyer 

Bryan Curtis says, "When our store 
personnel turn on their cash registers 
every morning, there's a message 

from the home office. When a big ti-
tle's coming out, the message tells 
them not to violate street date if they 
have the title early." 
Curtis says "Home Alone" is 

"doing well. Not as well as 'Jungle 
Book' did in its first week, but it 
has outperformed everything else 
this year." 
Based in Stamford, Conn., Wal-

denbooks operates some 1,200 out-
lets, of which 1,100-1,150 carry vid-
eo. The chain is also doing well 
with "Lonesome Dove" and "The 
Terminator," says Curtis, who 
adds that he has high expectations 
for the vided release of several epi-
sodes of "Star Trek: The Next 
Generation." 

Nielsen Vid Viewer Index May Fade 
•BY SUSAN NUNZIATA 

NEW YORK—Nielsen Media Re-
search is expected to decide later this 
week whether its Home Video Index 
has a future. The 18-month-old ser-
vice that supplies data on consumer 
prerecorded videotape-viewing habits 
is in danger of being aborted by the 
company due to lack of subscribers. 
There are six program suppliers 

subscribing to the service, four of 
which are major studios, according to 
Paul Lindstrom, VP/product manag-
er of Nielsen Home Video Index here. 
'What I really need in order to make 
this work would be probably another 
two major companies in," says Lind-
strom, "and that's what we're work-
ing very heavily on." 
The original plan for the system 

was to make the data available to ma-
jor studios and advertising agencies 
as part of Nielsen's broader TV 
tracking data. It was to be a segment 
of a new service offered by the com-
pany that measured playback of con-
sumer-recorded cassettes that, ac-
cording to Lindstrom, would "piggy-
back" Nielsen's standard service. 
However, Nielsen canceled the con-

sumer-recorded cassette measure-
ment project and decided to offer the 
home video index as a stand-alone 
measurement of prerecorded cas-

sette viewing habits, available exclu-
sively to the studios. "We ended up in 
a spot where our expenses were a lot 
higher than they would have been 
otherwise," says Lindstrom. 
A subscription to the service is ap-

proximately $50,000 per year, which 
Lindstrom says is the lowest-priced 
of all Nielsen's services. 
The service offers information that 

can be used for market research on 
how to better position titles or can be 
supplied by the studios to ad agencies 
to make more informed decisions 
about placing commercials on prere-
corded videocassettes. 
There are 1,000 households 

equipped with Home Video Index 
tracking equipment, according to 
Lindstrom, approximately 1,400 few-
er than the company had projected 
when it launched the system in 1990 
(Billboard, April 22, 1989). 

"The early figures came at the 
point in time when it was going to be 
incorporated into our standard sam-
ple," explains Lindstrom. "Once we 
found out this would be a stand-
alone, we felt a 1,000 sample size 
would be sufficient" 
Lindstrom notes that if the system 

were dismantled, it would be ex-
tremely costly to start up again later. 
"Unfortunately, industries are in bud-
get cutback situations all over and 
it's a matter of perhaps short-term 
thinking vs. long-term," he says. 
A source at a major studio that has 

subscribed to the data for specific ti-
tles is uncertain whether the loss of 
the service would be a factor in his 
business. "The data has a certain 
amount of value, but we're not sure if 
we can tell at this point whether it 
can help us with the business," he 
says. 

CHER FIT TO TAKE ON SPECIAL-INTEREST VID SECTOR 
(Continued from page 5) 

Fly With Me," which reportedly has 
sold close to half a million units 
through retail outlets. 
The tape features music recorded 

by Cher from past albums as well as 
her current Geffen release, "Love 
Hurts." Cher will conduct a national 

Sony Closes RCA/Col Buy 
Suits Droppeck TriStar Video Born 

NEW YORK—Sony Pictures En-
tertainment has completed the ac-
quisition of the 50% interest in 
RCA/Columbia Home Video that 
had been owned by NBC. Industry 
sources estimate the deal at $300 
million. 
Sony nows owns 100% of the for-

mer 50/50 joint venture, which will 
be renamed Columbia TriStar 
Home Video (Billboard, Aug. 17). 
Pat Campbell is its chief executive. 
NBC has agreed to drop a law-

suit filed last year against Sony, 
charging it with attempting to "ap-
propriate the assets, business op-
portunities, and profits" of the joint 
venture and start a competing 
home video label. The venture was 
formed in 1982. 
Columbia TriStar Home Video 

will distribute on videocassette 
films made by the Sony-owned stu-
dios Columbia Pictures and TriStar 

Pictures, as well as movies made by 
other companies such as Orion. 
Orion, meanwhile, is renegotiat-

ing that distribution deal with Sony. 
To avert bankruptcy, Orion agreed 
to a recapitalization plan with its 
bondholders that requires the rene-
gotiation. The debteidden company 
needs to gain more cash flow from 
movies that it produces, such as the 
recent hits "Dances With Wolves" 
and "The Silence Of The Lambs." 
Orion has declined comment on 

the talks. A spokesman for Sony 
said at press time: "There are no 
current negotiations. Orion did 
come to us a couple of weeks ago 
and it's quite possible they may 
come to us again." 
One source familiar with the com-

panies says, "What Orion had to of-
fer was not something Sony was in-
terested in." 

DON JEFFREY 

media tour, including TV talk shows, 
beginning in October. 
The tape and the rebate offer will 

be featured on 4 million boxes of 
Equal and on case cards and tear 
pads in 25,000 retail outlets serviced 
by Equal. CBS/Fox has created a 54-
unit, prepacked floor display for the 
title, as well as a 40-piece floor unit 
and a 20-piece counter display. 
Cher and her management had 

been shopping for a label to produce 
a fitness tape for some time before 
settling with CBS/Fox, according to 
several trade sources. "CBS/Fox 
gave me the best deal, quite franldy, 
and I put them through a lot," the 
singer said via a phone hookup at the 
press conference, adding, "They also 
let me do what I wanted to do." 
"CherFitness" is actually the first 

of two planned tapes featuring the 
performer. According to Scamardo, 
the second tape, which is not included 
in the Equal promotion, concludes 
Cher's "modular" fitness program. 
No release date has been set for the 
second tape, though Scamardo says it 
will not be out until after the current 
promotion has run its course. 
As for the possibility of additional 

workout tapes from Cher, the singer 
is noncommittal. "I don't know if I 
want to make a second career of 
this," she said in reference to video 
fitness queen Jane Fonda's lucrative 
series of tapes. "I'm not quitting 
show business to do this. But if this 
one is a big success, who knows?" 
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MORE BLACK MUSIC ACTS ARE BANDING TOGETHER AS TREND TOWARD ENSEMBLE SOUND GAINS GROUND 
(Continued from page 1) 

Power Generation member Tony M. 
"Now he's really started to lead the 
way back into having total bands. A 
lot of the tracks [on the new album] 
were made up from jams in the stu-
dio. You can only draw so much from 
yourself. This is a band that he really 
feels he's been waiting for." 
New Power Generation keyboar-

dist and vocalist Rosie Gaines adds: 
''This whole thing is different for 
Prince because he's letting every-
body [in the band] do their own thing 
.. There's something about this 
»and that sparks him. I think that's 
what's missing [in a lot of music 
now], that live thing, when you have 
the whole band there and you get all 
that energy." (For more on Prince's 
new album, see accompanying story.) 
What's behind this resurgence of 
the live band dynamic in black music? 
Industry observers say it may be a 
reaction to a certain sterility in the 
studio-generated music of recent 
years; a younger generation's redis-
covery of influences like Sly Stone, 
George Clinton, James Brown, and 
Jimi Hendrix; and, most important, a 
growing response to alternative 
black bands by modern-rock and 
some album-rock programmers. 
Some suggest that the limits on 

what black radio will play also has 
prompted labels to sign and market 
black acts that can be promoted to 
other formats—often acts with a 
band sensibility. 

ACCEPT MO SIMISITTUTES 
"There is no substitute for the 

chemistry of a band," says Warner 
Bros. A&R VP Benny Medina, one of 
the industry's top R&B talent execu-
tives, whose work also embraces his 
label's pop, rap, and jazz rosters. 
'You ask yourself, 'What happened 
to the Ohio Players, to Parliament, to 
Earth, Wind & Fire, War?' As the 
electronic age allowed everybody to 
make a record in the closet by them-
selves, musicians realized this miss-
ing dynamic was real important." 
Other artists and label executives 

involved in the black music scene ac-
knowledge both the potential and pit-
falls new alternative black music acts 
face in challenging industry stereo-
types—stereotypes that Prince him-
self broke down when he emerged as 
an album-rock star in the '80s. 
"The business and the public, 

they're not entirely to blame," sug-
gests Ian Mussington, drummer with 
the black British trio Stress, signed 
to Warner/Reprise, which made its 
first mark in the U.S. at modern rock 
radio. "If you check out a lot of black 
artists ... they restricted themselves. 
They had this way of thinking that 
black music is rap music or dance mu-
sic." 
No longer. Virgin Records' Kra-

vitz, fronting a band and drawing on 
a multiracial musical palette ranging 
from the Beatles to Curtis Mayfield, 
earned a top 10 hit on the Modern 
Rock Tracks chart with "Always On 
The Run" before charting on the 
a&B, adult contemporary, and Hot 
1.00 charts with "It Ain't Over 'Til It's 
Over." Ice-T has been stirring up au-
diences on this summer's alternative-
oriented Lollapalooza Festival tour 
with the rap-metal mix of his band 
Body Count, featured on his Sire Rec-
ords album "O.G. Original Gang-
ster." Columbia Records' funk'n'roll 
masters Fishbone have broken 
through as modern-rock radio favor-
ites. Elelctra went to album-rock with 
its young guitar whiz Eric Gales, and 
RCA/Cypress guitarist Vinnie James 

scored at album-rock radio earlier 
this year with "Black Money." 
"I think most of the reception that 

we garnered on Vinnie James was 
due to an undeniably great record 
and great presentation," says Wynn 
Jackson, VP of national album pro-
motion at RCA. The question of al-
bum-rock radio accepting a band 
fronted by James, a black guitarist, 
"crossed my mind in early marketing 
meetings," says Jackson, "but we 
never had to confront it" 

DUCK RADIO RELUCTANT 
More troubling for many execu-

tives is the reluctance of black and 
urban radio to accept black bands 
creating music in styles outside the 
R&B mainstream. 
"There still isn't that wide variety 

of music in black radio," says Medi-
na. "I feel that within the black com-
munity, there is probably a large 
community that are very interested 
and excited about listening to black 
rock. You see that often times when 
you go to the concerts, you see a larg-
er majority of black kids and black 
young adults at the shows than you 
would normally expect" 
The difficulty of breaking this new 

generation of black bands at black ra-
dio also is evidenced by the experi-
ence of EastWest Records America in 
promoting the Family Stand (which 
collaborated with Paula Abdul on her 
hit sophomore album, 'Spellbound') 
and Pride 'N Politix—both bands that 
exhibit the kind of creative dynamic 
and stylistic crossover of Prince's 
New Power Generation. 
"We know Family Stand is not go-

ing to be an overnight success," says 
Sylvia Rhone, president of EastWest 
America. "The music is adventurous 
... the whole project has to be treat-
ed in a unique fashion." The label 
plans to promote the band's next al-
bum, "Moon In Scorpio," first by pro-
moting a five-song sampler of alter-
native-oriented tracks to modern-rock 
radio, supporting a mixed-bill tour— 
possibly with the Psychedelic Furs 
and 24-7 Spyz—then promoting al-
bum rock and even AC/jazz stations 
before hitting top 40. 
"Black radio right now is not ad-

venturous enough or visionary 
enough to support this kind of 
group," says Rhone, who quickly 
adds, "It's not a criticism of black ra-
dio. I don't know if their listener is 
prepared for Family Stand with the 
cuts we want to come out with." Con-
versely, EastWest has attempted to 
promote Pride & Politix to R&B radio 
as well as other formats. 
"We attempted to go out of the box 

at pop, AC, R&B, and the most suc-
cessful format embracing it is AC," 
she says. "Maybe black radio doesn't 
understand that the listener has a 
varied music appreciation. I under-
stand their needs within program-
ming, but there has to be a way that 
black artists not playing straight-
ahead R&B music can find some ex-
posure within a 24-hour period." 
But black programmers say such 

complaints by labels about their for-
mat's resistance to alternative black 
acts are perennial—and ignore their 
programming needs. 
"It is primarily music made by per-

sons of color, but it is outside the per-
sonality of my radio station," says 
Vinny Brown, PD of urban WRKS 
(KISS-FM) New York. "People aren't 
listening to KISS-FM to hear Fish-
bone. There's always somebody 
who's outside the mainstream who is 
struggling for more exposure and we 

have this discussion every year, start-
ing with Tracy Chapman's 'Fast Car.' 
If we were a station that was all over 
the map musically—and I'm not sure 
that would work—we would play 
more Bobby McFerrin, Johnny Ma-
this, Living Colour, etc." 
Labels acknowledge the tough 

time they face selling alternative 
black bands at radio. In conceiving its 
new Black Rock Coalition album, 
"The History Of Our Future"—fea-
turing such rising BRC acts as the 
Good Guys, Michael Hill's Bluesland, 
J.J. Jumpers, and Blackasaurus 
Mex—Rykodisc president Don Rose 
says, "We wanted every track to re-
fleet an aspect of the modern black 
rock experience. But we've concen-
trated on [promoting in] the print me-
dia because a compilation like this is 
difficult at radio." 
However, modern-rock radio—and, 

to a lesser extent, album-rock—have 
become the formats of choice then 

for labels promoting the new alterna-
tive black bands, as the handful of 
success stories such as Living Col-
our, Fishbone, Stress, James, and 
others illustrate. 

MODERN ROCA RESPONDS 
"Alternative radio can be the alter-

native to everything," says Tony 
Powers, PD of modern rock KJJO 
Minneapolis. "We're the alternative 
to R&B too, I guess. Groups like 
Fishbone are just incredible and I see 
more coming into the format" Other 
modern rock programmers agreed. 
"Are there more black artists do-

ing this? Yes," says Max Tolkoff, PD 
at modern rock WFNX Boston. Mod-
ern rockers are picking up on the new 
crop of alternative black bands "not 
because of their color but because the 
music fits." 
And that clearly is influencing the 

willingness of labels to seek and sign 
black artists who have returned to 

the band dynamic to create new 
sounds for the '90s. 
"It becomes a necessity based on 

the opportunity [at radio] to do it," 
says Medina. "I think there's a much 
more open attitude at the college sta-
tion level, at alternative, and even, to 
some extent, in the AOR area." 
On "Diamonds And Pearls," says 

Medina, Prince re-embraced the band 
sensibility "mostly because he came 
into contact with a group of artists he 
was excited about. It was the right 
people to do it with and the right en-
ergy at the right time." 
As an A&R executive who may 

come upon new talent with the right 
energy at the right time in a band 
context, adds Medina, "I can't say, 
'I'm afraid of this because that broth-
er's black.' The record companies 
themselves have to be completely 
open-minded if the artists are going 
to create this new opportunity." 

Prince Shows Off D̀iamonds & Pearls' 
la BY THOM DUFFY 

NEW YORK—"A family is born and 
God bless us cuz we fonIcy!," declares 
Prince, introducing the New Power 
Generation in the liner notes of his 
forthcoming Paisley Park/Warner 
Bros. album "Diamonds And Pearls," 
which the superstar has previewed 
with his band in an unusual sweep of 
recent industry showcases. 
Propelled by his collaboration with 

his eight-piece ensemble, Prince's lat-
est album is a 18-track, multiformat 
feast that spans soul, funk, rock, and 
pop and, most notably, features the 
most hip-hop-oriented tracks of the 
artist's career. 
The promotional buildup for the al-

bum began with the release June 7— 
Prince's 31st birthday—of "Gett 
Off," which this week hit No. 19 on 
the Hot R&B Singles chart and No. 5 
on the Hot Dance Music chart. Origi-
nally intended as a single-only "boot-
leg" teaser for club play, "Gett Off" 
has been added to the final sequence 
of the album, prompting a postpone-
ment in its release from Sept. 17 to 
early October. 
After a midsummer performance 

on a patio at Warner Bros. headquar-
ters in Burbank (and an impromptu 
show during that trip at the China 
Club in L.A.), Prince and his band 
have taken their show on the road to 
the WEA convention in Chicago Aug. 
16, an MTV 10th anniversary party in 
New York Aug. 19, and the Jack The 
Rapper convention in Atlanta Aug. 
23 (see The Rhythm & the Blues, 
page 21). 
Of the album's striking hip-hop 

edge, Paisley Park Records VP Alan 
Leeds says, "It's not so much 'Prince 
goes rap.' It just seems to me that the 
reality is any musician who's contem-
porary in the '90s has to accept that 
various musical and rhythmic ele-
ments from that school are part of 
the vocabulary." 
At the same time, the musicians 

and executives close to the "Dia-
monds And Pearls" project say 
Prince has tapped into the live-band 
dynamic of an earlier R&B era to a 
greater degree than he has on any al-
bum since 1984's multiplatinum "Pur-
ple Rain" (see story, page 1). 
"He's embracing the fact that 

young kids today should have musi-
cians, as well as rappers and scratch-
ers, to look up to," says Leeds. 

Warner Bros. A&R VP Benny Me-
dina says the enthusiastic reaction to 
Prince's recent industry showcases 
suggest how rare the live-band dy-
namic has become in R&B music. 
"What has become really impor-

tant to do is get out there and show 
the industry people first, what a bril-
liant performer he is," says Medina. 
"The black community doesn't get a 
great performance anymore. It's not 

The album boasts the 
most hip-hoppish 
tracks of his career 

like they're getting a show like James 
Brown, the Jackson 5, or Sly Stone 
used to give them." 
The new work is a collaborative ef-

fort with the members of the New 
Power Generation: rhythm guitarist 
Levi Seacer Jr.; keyboardist Tommy 
Barbarella; keyboarclist and co-lead 
vocalist Rosie Gaines; rapper Tony 
M.; percussionists Kirk Johnson and 
Damon Dickson; bassist Sonny T.; 
and drummer Michael B. Says Tony 
M., "He gives us the opportunity to 
put our own sauce on it" 
Here is a preview of "Diamonds 

And Pearls," track by track: 
After opening the album with the 

one-man studio creation of "Thun-
der," a midtempo funk-pop concoc-
tion spiced with sitar-like effects, 
multitracked vocals, and squealing 
guitar, Prince brings in the band. "I 
got grooves and grooves on the 
shelf," he sings in "Daddy Pop," a 
rock-steady funk tune built on a live 
organ riff and the first of Tony M.'s 
stentorian raps. 
The album's title track follows, a 

slow, lush, and richly melodic ballad. 
"Cream" is sparse glam rock, con-
structed atop fatback drumming and 
wah-wah guitar. The band takes a 
turn toward light jazz with the light-
hearted, falsetto-fueled "Strollin'." 
Buoyant, township-jive-like guitar 
and light percussion propel "Willing 
And Able," which taps into both gos-
pel and rap vocal styles. In the cas-
sette configuration, the funk-dance 
of "Geri Off" closes the album's first 
half. 
"Walk Don't Walk" opens its sec-

ond half with an upbeat pop groove 
with Prince and Gaines sharing lead 

vocals above car-horn accents. Tony 
M. takes the spotlight on the hard-
edged hip-hop of "Jughead" (which 
closes with a hilarious bit about man-
agers preying on musicians). 
Prince takes another midtempo, 

soul-pop turn on "Money Don't Mat-
ter 2 Night," asking in the lyric why a 
"child" should die in a war for oil. 
And after the rap and dance-driven 
beat of "Push" and the slow, sultry 
"Insatiable," the album closes with 
"Live 4 Love," a seven-minute ex-
travaganza mixing a funk groove, 
rock guitar riffs, bass solos, key-
board bursts, and raps around a lyric 
of a young bomber pilot confronting 
his conscience. 
"Cream" will be the next single 

from "Diamonds And Pearls," with 
black radio its most likely target 
However, says Leeds, "With an 

artist like Prince, you run a risk of of-
fending programmers by not doing 
blanket service . . . There is a variety 
of formats and programmers who 
like to claim Prince as their own and 
we've had to walk more than one line 
as a result. But it's a lovely problem 
to have." 

DISC MAKERS 

CD Replication 
Fast Delivery 

Small Quantities 
. 

Full Color 

500 CDs & 
500 FIX Pro 
Cassettes 

$2990 
Cemplele Pankoge Price! 
Includes design a typesening, 

Call Today For 

Complete Details 

and Our FREE Full 

Color Catalog: 

- 1-800-468-9353 
1650 Broadway, Suite 1010, 
New York, New York 10019 • 

BILLBOARD  SEPTEMBER 7, 1991 71 



Billbocad. FOR WEEK ENDING SEPTEMBER 7, 1991 

Top 40 Radio Monitor. 
Compiled from a national sample of monitored top 40 radio station by Broadcast Data Systems. 123 top 40 
stations are monitored 24 hours a day, seven days a week The titles are printed in order of gross impressions. 
which ant computed by crosmelerencing exact times o airplay with Arbitron listener data. The chart is being 
printed for comparison to the Hot 100 Singles chart, which uses pl ylists„ rather than monitored airplay. 
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ARTIST (LABEL) 

o 

TITLE 
ARTIST (LABEL) 

1 10 

* * NO. 1 * * 

2 12 EVERY HEARTBEAT 
AMY GRAM (4.) 

I ADORE MI AMOR 
COLOR ME BACO (GIANT) 

TEMPTATION 
COMMA (CtrITING/ATCO) 

THE PROMISE OF A NEW DAY 
PAULA ABDUL (CAPTIVE/VIRG)N) 

I CAN'T WAIT ANOTHER MINUTE 
HI-FIVE (JIVE/RCA) 

MOTOYNIPHILLY 
BOTZ II MEN (MOTOWN) 

IT AIN'T OVER 'TM ITS OVER 
LENNY ètRAvITZ (VIRGIN) 

RIGHT HERE, RIGHT NOW 
JESUS JONES (SBA) 

THINGS THAT MAKE YOU GO... 
P. MUSIC FACTORY (COLUMBIA) 

ROMANTIC 
EARTH WHITE (WARNER BROS.) 

FADING UKE A FLOWER 
ROXETIE (EMI) 

EMOTIONS 
MARIAN CAREY (COLUMBIA) 

GOOD VIBRATIONS 
MARRY MARA (INTERSCOPE'EASTWEST) 

TIME, LOVE AND TENDERNESS 
MICHAEL BOLTON (COLUMBIA) 

I'LL BE THERE 
THE ESCAPE CLUB (ATLANTIC) 

WIND OF CHANGE 
SCORPIONS (tIqERCURY) 

SUMMERTIME 
S.J.JAZZY JEFF/FRESH PRINCE (JIVE/RCA) 

HERE I AM (COME AND TAKE ME) 
U1100 (VIRGIN) 

P.A.S.S.I.O.N. 
RYTHIA SYNDICATE (IMPACT/MCA) 

CRAZY 
SEAL (SME/WARNER BROS.) 

DO ANYTHING 
NATURAL SELECTION (EAS1WEST) 

TOO MANY WALLS 
CATHY DENNIS (POLYCOR/PLG) 

RUSH RUSH 
PAULA ABDUL (CAPTIVE/TlRGP1) 

NOW THAT WE FOUND LOVE 
HEAVY 04) THE BOY) (UPTOWN/MCA) 

UNBEIJEVABLE 
EMF (EMI) 

THE MOTOWN SONG 
ROO STEWART (WARNER BROS) 

SHINY HAPPY PEOPLE 
REM. (WARNER BROS.) 

PLACE IN THIS WORLD 
MICHAEL W. SMFTH (REUNION/GEFFEN) 

GOT A LOVE FOR YOU 
.10MANDA (Gm EGAT) 

LOVE OF A LIFETIME 
FIREHOUSE (EPIC) 

3 A.M. ETERNAL 
THE . (ARISTA) 

PIECE OF MY HEART 
TARA ILEMP (GIAN)) 

MY NAME IS NOT SUSAN 
WHITNEY HOUSTON (»OS.) 

MY FALLEN ANGEL 
CORO (CUrreeioefte m) 

HOLE HEARTED 
EXTREME (AMA) 

IT HIT ME UKE A HAMMER 
HUE! LEWIS THE NEWS (EMI) 

7 

38 36 11 HARD TO HANDLE 
BLACK CRONES MEE AMERICAN/REPRISE) 

UNFORGETTABLE 
NATALIE COLE (ELEATRA) 

SOMETHING TO TALK ABOUT 
BONNIE RAITT (CAPITOL) 

RUNNING BACK TO YOU 
VANESSA WILLIAMS (WING/MERCURY) 

LET THE BEAT HIT 'EM 
USA LISA & CULT JAM (COLUMBIA) 

LOVE... THY WILL BE DONE 
MARTMA (COLUMBIA) 

EVERYBODY MAYS THE FOOL 
AARON NEVILLE (Uhl) 

JUST UKE YOU 
ROBBIE NEWL (EMI) 

POWER OF LOVE/LOVE POWER 
LUTHER VANDROSS (EPIC) 

LOUDER THAN LOVE 
MA (TOMMY BOY) 

WORD TO THE MIITHA 
BELL INV DEVOE (MCA) 

NIGHTS LIKE THIS 
ALTER 7 (VI)GIN) 

LOVE AND UNDERSTANDING 
CHER (GEFFEN) 

ONLY TIME WILL TELL 
NELSON (OGC) 

GONNA CATCH YOU 
LONNIE GORDON (SON) 

DON'T WANT TO BE A FOOL 
LUTHER VANDROSS (EPIC) 

WITH YOU 
TONY TERRY (EPIC) 

POP GOES THE WEASEL 
300 BASS (DEF JAM/COLUMBIA( 

LET'S TALK ABOUT SEX 
SALTN-PEPA (NEXT PLATEAU) 

JUST WANT TO HOLD YOU 
JASMINE GUT (WARNER BROS.) 

THIS BEAT IS HOT 
B.G. THE PRINCE OF RAP (EMC) 

REAL REAL REAL 
JESUS JONES (SIBI)) 

0.P.P. 
NAUGHTY BY NATURE (TOMMY BOT) 

THE SOUND OF YOUR VOICE 
38 SPECIAL (CHARISMA) 

KEEP WARM 
JINNI' (NEXT PLATEAU) 

KISS THEM FOR ME 
5105551E 4. THE BANSHEES (GEFFEN) 

LEARNING TO FLY 
TOM PETTY & THE HEARTBREAAERS (MCA) 

THE DREAM IS STILL ALIVE 
WILSON PHIWPS (SBA) 

WHEN LOVE CRIES 
DONNA SUMMER (ATLANTIC) 

WHY CAN'T YOU COME HOME 
EX-GIRLFRIEND (REPRISE) 

HOW CAN I EASE THE PAIN 
LISA HSCHER (ELE/URA) 

NEVER STOP 
BRAND NEW HEAVIES (OEUCIOUS VINYL) 

SAVE ME 
USA FISCHER (ELENTRA) 

THE REAL LOVE 
BOB SEGER (CAPITOL) 

THE WHISTLE SONG 
FRANKE KNUCKLES (VIRGIN) 

ITS SO HARD TO SAY GOODBYE... 
SOU II MEN (MOTOWN) 

DON'T TREAT ME BAD 
FIREHOUSE (EP.) 

NEVER GONNA LET YOU DOWN 
SURFACE (COLUMBIA) 
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TOP 40 RADIO RECURRENT MONITOR 
1 1 2 I HANNA SEX YOU UP 

COLOR ME BADE/ (GIANT) 

1 — 1 MORE THAN WORDS 
EXTREME (AMA) 

3 2 3 DO YOU WANT ME 
SA/Tel-PEPA (NEXT PLATEAU) 

4 3 2 LOSING MY RELIGION 
REM. (WARNER BROS.) 

5 4 5 BABY BABY 
AMY GRANT (MM) 

5 6 5 I UKE THE WAY 
111-FIVE (JIVE/FICA) 

7 7 7 TOUCH ME FALL NIGHT LONG) 
CATHY DENNIS (POLYCOR/PLG) 

8 8 14 SOMEDAY 
MARIAN CAREY (mu ffle) 

9 10 11 HOLD YOU TIGHT 
TARA KEMP (WO) 

10 9 11 I'VE BEEN THINKING ABOUT YOU 
LONOONSEAT (RADIOACTIVE/MCA) 

11 — 1 LOVE IS A WONDERFUL THING 
MICHAEL BOLTON (COLUMBIA) 

12 11 22 LOVE WILL NEVER DO 
JANET JACKSON (AAM) 

13 12 10 TOGETHER FOREVER 
LISETTE MEIENDEZ (FEVER/COLUMBIA) 

14 5 3 I DON'T HANNA CRY 
MARIAN CAREY (COLUMBIA) 

15 13 17 GONNA MAKE YOU SWEAT 
C.414 MUSIC FACTORY (COLUMBIA) 

16 14 40 RUB YOU THE RIGHT WAY 
JOHNNY GILL (MOTOWN) 

17 16 4 STRIKE R UP 
MAC« RUA (RCA) 

II 15 5 RHYTHM OF MY HEART 
ROO STEWART (WARNER BROS) 

19 19 30 FEELS GOOD 
TO . TOE)! Tone 0.4000.4E0a0n 

20 10 13 ROUND AND ROUND 
TEVIN CAMPBELL (PAISLEY PARA/WB) 

21 17 7 HEIM WE GO 
CAC MUSIC FACTORY (COLUMBIA) 

n 20 40 VOGUE 
MADONNA (SIRE/WARNER BROS) 

23 24 37 SOMETHING HAPPENED ON THE... 
PHIL GOWNS (ATLANT)C) 

24 21 31 CAN'T STOP 
AMER 7 (W M® 

25 _ 33 ccosE To rou 
MAXI PRIEST (CHARISMA) 

Recu rents are titles which Rave appeared on the Monitor 
for 20 weeks and have dropped below the top 20. 

JRS TO DISTRIBUTE NEW BFE LABEL 
(Continued from page 11) 

¿lie morning in my high-rise and said, 
'What the hell am I doing here?'" 
Blixseth sold out his interests in 

Crown Pacific in 1990 to concentrate 
on the music business. He suggested 
to Fach that they start a label togeth-
er and spurred Fach's relocation 
from Nashville to Portland. Blixseth 
is providing all of the financing for 
the company. 
The first BFE release, "Curtis Sal-

gado & The Stilettos," was issued 
Aug. 25. The album features the 
blues/R&B-based singing and har-
monica-playing of Portland-based Sal-
gado, former vocalist with the Robert 
Cray Band and Roomful Of Blues 
and the inspiration for John Belushi 
and Dan Aylcroyd's Blues Brothers 
routines. 
BFE has also signed Dirty 

Rhythm, a Portland-based rock 
group. The band's debut album, pro-
duced by Paul Dean of Loverboy, will 
be a probable November release. 
Blixseth says that the label has 

"verbal agreements" with two other 
acts, including one country act. 
Fach says he anticipates that BFE 

will release four to six albums within 

Shown celebrating the launch of BFE Records, from left, are Lou Tatulli, senior 
director/label liaison, BMG; Artie Mogul', president, JRS Records; Tim Blixseth, 
co-chairman, BFE Records; Portland, Ore., Mayor J.E. Bud Clark; and Charlie 
Fach, co-chairman, BFE Records. 

the first year of operations. He adds 
that at least half of the label's artists 
will be from the Pacific Northwest, 
although the artists the company is 
currently negotiating with are not 
from the region. 
"We hope to become the SBK of 

the Pacific Northwest," Fach says. 
While BFE currently has video pro-

duction and art staffs and three pro-

motion staffers in its home office, it 
will use the resources of JRS (which 
has its own regional promotion team 
of 14) and BMG for marketing and 
promo services. 
"It's a great deal for everybody 

concerned," Fach says. "Artie gets 
some additional material, and BMG 
can obviously use the volume our 
companies can supply." 

MOTLEY CRUE ON VERGE OF MEGABUCKS DEAL 
(Continued from page 1) 

dustry sources say that if the band 
continues to perform up to its track 
record, the deal could be worth in ex-
cess of $35 million. 
The Crue deal also includes a 

clause stating the act will not be 
charged for packaging deductions 
and it will receive payment on free 
goods. 
The free-goods clause is "not 

shocking," says an industry source, 
although he had never heard of such 
a deal. "It's just an attempt to make 
the royalty rate calculations less com-
plicated," he says. However, the fact 
that the band will receive payment on 
free goods doesn't mean that its deal 
is necessarily better. "If they are get-
ting a 15% royalty rate, someone else 
who's getting an 18% rate and paying 
for free goods still has better brag-
ging rights," says the source. 
The deal comes on the heels of 

Aerosmith's recent pact with Sony 
Music. According to a statement 
from Columbia Records, that deal 
"involves a commitment in the $25 
million range" (Billboard, Aug. 17). 
Elektra officials confirmed that the 

band is in renegotiations with the la-
bel, but declined to comment on the 
specifics of the deal. 
According to the band's attorney 

David Rudich, Motley Crue had been 
in negotiations with Elektra since 
January, despite the fact that the 
band had at least three albums to de-
liver on the contract it signed in Sep-
tember 1986. 
"I suggested to the group and 

management and their business man-
ager that I felt the time was right to 
renegotiate, and they agreed," says 
Rudich. "I approached Elektra and 
made a proposal. The most recent al-
bum [1989's "Dr. Feelgoodl sold so 
well, and the group is clearly at its 
strongest point ever and continues to 
get stronger and stronger." 
Revelation of the new deal comes a 

month prior to the release of "Decade 
Of The Decadence," the band's great-
est-hits package, which hits the 
streets Oct. 1. 
Motley Crue's five albums have all 

gone platinum. "Dr. Feelgood" has 
passed the 4-million sales mark in the 
U.S. In addition, 1983's "Shout At 

Berry Gordy Sues Author 
Claims Libel In Bio On Jackson 
LOS ANGELES—As expected, Mo-
town Records founder Berry Gordy 
has filed a lawsuit claiming libel and 
false light invasion of privacy against 
author J. Randy Taraborrelli and 
New York-based Carol Publishing 
Group (Billboard, Aug. 31). 
Berry filed suit in L.A. County Su-

perior Court Aug. 22, targeting Tara-
borrelli's unauthorized biography, 
"Michael Jackson: The Magic And 
The Madness," published by the Car-
ol Group's Birch Lane Press division. 
Gordy held a press conference in 

L.A. the day he filed suit, citing 22 
specific references in the Jackson bi-
ography, which he says are "totally 
false and spiteful," regarding the 
way he ran Motown Records. He 
seeks $100 million in general and pu-
nitive damages. 
"I have nothing to be ashamed of, I 

have nothing to hide," Gordy said 
during the press conference. He de-
scribed statements in the book—in-
cluding allegations that he was a 
"softhearted pimp" and a "crook who 
cheated Motown artists and the corn-
pany"—as "lies unleashed by unguid-
ed SCUD missiles." 
Taraborrelli's publisher, Steven 

Sehragis, stands by the book's integ-
rity, and says his firm will file a $100 
million countersuit on behalf of the 
author against Gordy, claiming libel 
and defamation. 
Taraborrelli released a statement 

through the Carol Publishing Group 
Aug. 26, noting that he has "great re-
spect and admiration for Mr. Gordy, I 
loathe the idea of suing him for defa-
mation. However, he has left me no 
alternative." 

DEBORAH RUSSELL 

The Devil" has been certified triple-
platinum, with double-platinum certi-
fications for 1985's "Theater Of Pain" 
and 1987's "Girls, Girls, Girls." Its 
1982 debut, "Too Fast For Love," has 
sold more than 1 million copies. 
According to Rudich, the band did 

not threaten Elektra that it would go 
elsewhere. "We didn't take that ap-
proach," he says. "We came forth as 
gentlemen and we are really pleased 
with the company's reaction. They 
made us feel like we are a very im-
portant act and gave us a real vote of 
confidence." 
When word got out that the band 

was renegotiating, other labels, in-
cluding Geffen, expressed interest. 
Geffen A&R executive Tom Zutaut 
signed the band to Elektra in the ear-
ly '80s, when he worked at that label. 
"We had to tell everybody that we 

were really quite far from being in a 
free-agent situation," Thaler says. 
"The group truly does believe in 

loyalty," Rudich adds. "Elektra did a 
fantastic job for the group and they 
were willing to recognize the change 
in the group's stature." 

ROCK HALL OF FAME 
(Continued from page 11) 

rent list reflects more of the guitar-
driven, psychedelic sounds of the 
late '60s. "Part of the reason for this 
year's guitar/psychedelic flavor is 
date-related, a sign of the times 
when these groups first came on the 
scene," says Larry Thompson, exec-
utive director of the Rock and Roll 
Hall of Fame and Museum. 
Several of the nominees this time 

around have in common a first sin-
gle released in the U.K. David Bow-
ie, then known as Davy Jones, had 
an initial release titled "You've Got 
A Habit Of Leaving" on Parlaphone 
Records in August 1965 with a 
group called the Lower End. The 
first Jimi Hendrix Experience sin-
gle was the 1966 U.K. release of 
"Hey Joe" on Polydor Records. 
Cream's first record, "Wrapping Pa-
per," was released on the Reaction 
label in November 1966 and made it 
to No. 34 on the U.K. chart. 

72 BILLBOARD  SEPTEMBER 7, 1991 



SEPTEMBER ALBUMS 
(Continued from page 11) 

Adams has scored the biggest-selling 
single in the history of A&M Rec-
ords. On Sept. 24, he unveils "Waking 
Up The Neighbours," his first album 
since 1987's "Into The Fire," which 
A&M sources predict will enter at 
No. 1 on The Billboard 200. 
Karyn White should be able to 

avoid the sophomore jinx with "Ritu-
al Of Love" (Warner Bros., Sept. 10), 
the follow-up to her self-titled plati-
num debut. The Jimmy Jam & Terry 
Lewis-produced set is preceded by 
the single "Romantic," which sprint-
ed into the top 40 of the Hot 100 Sin-
gles chart three weeks after its re-
lease. 
R&B balladeer James Ingram tries 

to continue his sales hot streak with 
"The Power Of Great Music" 
iQwest/Warner Bros., Sept. 24). He is 
joined by a variety of noteworthy pro-
ducers, including mentor Quincy 
Jones. 
Prince continues to prove himself 

as one of the most prolific artists in 
music as he releases "Diamonds & 
Pearls" (Warner Bros., Sept. 17). He 
is backed by a newly formed band, 
New Power Generation, featuring 
highly touted protégé/vocalist Rosie 
Gaines (see story, page 71). Prince is 
currently striding up several charts 
with the set's racy first single, "Gett 
Off." A longform video version of the 
track is planned for release later this 
month. 
After racking up platinum sales 

with the stripped-down "Five Man 
Acoustical Jam" EP, headbanger act 
Tesla returns to metal form with 
"Psychotic Supper" (Geffen, Sept. 
10). The band will hit the road this fall 
to support the set as well as the first 
single, "Edison's Medicine." 
David Bowie's band Tin Machine 

has already generated heat even be-
fore "Tin Machine II" ships Tuesday 
(3). Jumping from EMI to the Poly-
Gram-distributed Victory Records, 
the band raised eyebrows by display-
ing nude statues in the album's cover 
art—which since has been modified. 
The single "One Shot" is beginning to 
pick up adds at album rock and alter-
native radio. 
Long revered as the reigning 

queen of dance music, Donna Sum-
mer follows her 1990 certified-gold 
"Another Place & Time" with 
"Mistaken Identity" (Atlantic, 
Sept. 3). Preceded by the single 
"When Love Cries," the album 
finds the singer taking a more ur-
ban/R&B stylistic approach (relat-
ed story, page 26). 
One of the potentially hot debuts 

of the month is from Bon Jovi gui-
tarist Richie Sambora, who makes 
a bid for solo success with 
"Stranger In This Town" (Mercu-
ry, Sept. 3). The album features 
guest appearances by Eric Clap-
ton, as well as Bon Jovi band 
mates David Bryan and Tico Tor-
res. 
Other noteworthy rock releases 

include "Catfish Rising" by Jethro 
Tull (Chrysalis, Sept. 10); "Roll 
The Bones" by Rush (Atlantic, 
Sept. 3); and "The Cult" (Warner 
Bros., Sept. 24). 
Key country albums are offered 

by Keith Whitley, "Kentucky 
Bluebird" (RCA, Sept. 10), and 
Ricky Skaggs, "My Father's Son" 
(Columbia, Sept. 3). 

Assistance in preparing this sto-
ry was provided by Karen O'Con-
nor and Trudi Miller in New 
York and Adele Parrish in Nash-
ville. 

IMPNEffler 
J.S. BACH THROUGH Z.Z.TOP. 

FROM "NEW YORK, NEW YORK" 
TO "CALIFORNIA DREAMIN:" 

(AND ALL THE MUSIC 1N-BETWEEN)' 

INTRODUCING THE BILLBOARD/PHONOLOG 
MUSIC REFERENCE LIBRARY ON CD-ROM.  

presenting the first 
complete music 

reference library on 
CD-ROM, now available 
through a joint venture of 
two of the most respected 

names in the music business; Billboard and Phonolog. 

OVER 1,000,000 SONGS AND 
TITLES...ALL GENRES OF M USIC  
The Billboard/Phonolog Music Reference Library 

allows you to instantly access information on over 
1,000,000 songs and over 80,000 albums. Contained on 
one-431' optical disk and updated quarterly, this authori-
tative database will save you valuable time getting the 
comprehensive information you need to keep up with the 
fast-moving music business. 
As with the Phonolog looseleaf service, the Billboard/ 

Phonolog Music Reference Library on CD-ROM covers 
evèry genre of music. Whether it's Classical, Country, 
Pop, Rock, Jazz or any form of music in-between. 

AN ESSENTIAL TOOL FOR THE 
M USIC INDUSTRY 

Music professionals will find the Billboard/Phonolog 
Music Reference Library an invaluable resource when it 
comes to researching Titles, Artists and Labels. Imagine 
being able to, at the touch of a few buttons, access infor-
mation on every current recording in the U.S. in a matter 
of seconds. All that's needed to run the software is an IBM 
(or compatible) PC and an inexpensive CD-ROM player. 

Monolog is a registered trademark uf Trade Service Corporation, Copyright 11)01 by Trade Service Corp. 
Billboard is a registered trademark of BPI Communications. Inc. 
Copyright MI by BPI Communications. Inc. All Rights Reserved. 

COMPLETE SEARCHABILITY 
Clearly, the most attractive feature of the Billboard/ 

Phonolog Music Reference Library is its easy-to-use and 
thoroughly advanced searching capability. Searches can 
be initiated by: 

• Artist/Groups • Record Labels 
• Guest Artist  • Composers 
• Conductors  • Formats 
• Song Titles  • Instruments 
• Album Titles • Orchestras 
The Billboard/Phonolog 

Music Reference Library is 
menu-driven, making it 
extremely easy to use. Even novice 
users can search with confidence knowing that help and 
guidance prompts will lead them all the way through. 
So, whether you're interested in Bach sonatas or rock 

operas or any form of music there is, the Billboard/ 
Phonolog Music Reference on CD-ROM will make your 
task easier and more productive. 

To obtain a FREE demo disk of the Billboard/Phonolog Music 
Reference Library please call: 
(212) 536-5040 or Fax (212) 536-5310 or 
write to: BPI Electronic Publishing 

1515 Broadway, 37th Floor 
New York, N.Y. 10036 Dept: 907BB 

If you are sending a facsimile or writing a letter, please include 
your Name, Title, Company, Address and Telephone number). 
List price (including quarterly updates) $695.00 per year. 

ORDER BEFORE DECEMBER 31, 1991 and PAY ONLY 
$595.00 (including quarterly updates) PER YEAR. 

BILLBOARD  SEPTEMBER 7, 1991 73 



THE T O P i rd. 
COMPILED FROM A NATIONAL SAMPLE OF 

AND  REPORTS 

COLLECTED, COMPILE), AND PROVIDED BY T. FOLRBWIIEEK ESN D I N G  RETAIL STOFIE  RACK SALES 
SoundScan 

SEPTEMBER 7,1991  1 11111 1 

TITLE 
C,IgITNUMBEIVIDISTRIBurING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

5 
e p. gl 

. 

'g5, 
- 

2  

q 
''' 
É I 
-- 

ARTIST  TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT) 

. 
e 

m b 

e..§ 

1 1 - 2 
* *  No. 1 * * 

METALLICA ELFATRA 61113 (10.981  2 Heels at No. 1  METALLICA 1 

CD, 69 73 11 AARON NEVILLE Am 5354.19.981  WARM YOUR HEART 44 

( D 66 68 8 TANYA TUCKER CAPITOL 95562. (9.981  WHAT DO I DO WITH ME 57 
C ..) 2 1 11 NATALIE COLE • ELEKTRA 61049 (13.981  UNFORGETTABLE 1 58 60 61 20 MARC COHN ATLANTIC 82178. (9.981 MARC COHN 49 
3 3 5 5 COLOR ME BADD GIANT 24429./REPRISE (9.981  C.M.B. 3 

59 58 53 20 ALICE IN CHAINS COLUMBIA 46075.19.98 ECU  FACELIFT 42 
( ) 7 6 10 VAN HALEN • WARNER BROS. 26594. (10.981 FOR UNLAWFUL CARNAL KNOWLEDGE I 

80 59 125 44 PAUL SIMON • wARTIER BROS. 2609819.981  RHYTHM OF THE SAINTS 4 
5 4 2 9 BONNIE RAITT • CAPrTOL 96111110.98)  LUCK OF THE DRAW 2 

61 63 59 112 MICHAEL BOLTON • 7 COLUMBIA aso u (9.98 EQ)  SOUL PROVIDER 3 6 5 3 15 BOYZ II MENA MOTCAVN 6320.19.98)  COOLEYHIGHHARMONY 3 

7 6 4 35 C&C MUSIC FACTORY •7 COLUMBIA 4709319.98 ow  GONNA MAKE YOU SWEAT 2 62 62 60 79 ORIGINAL LONDON CAST • 
PHANTOM OF THE OPERA HIGHLIGHTS POLTDOR 831563/PLO (10.98 EQ) 55 

8 8 7 18 MICHAEL BOLTON • COLUMINA 46771 (10.98 ECU  TIME, LOVE AND TENDERNESS 1 63 68 77 16 HUEY LEV/IS & THE NEWS • EMI 93355. ao.98)  HARD AT PLAY 27 

9 9 8 15 PAULA ABDUL • CAPTIVE 91611.AARGIN110.981  SPELLBOUND 1 64 55 52 10 CHER GEFFEN 24369.110981  LOVE HURTS 48 

10 13 10 24 R.E.M. • 7 WARNER BROS. 26496 (9.981  OUT OF TIME 1 (15_,). 73 69 51 STEELHEART Hu 6.36819.981  STEELHEART 40 

11 12 12 51 GARTH BROOKS • 7 oveot 93866. re.901  NO FENCES 4 ( 66 ) 75 - 2 YOUNG M.G. CAPITOL 96337 (10.981  BRAINSTORM 66 

(i.i) 15 15 39 EXTREME • M N 5313 (8. u)  EXTREME II PORNOGRAFFITTI 10 (1) 91 86 11 SIOUXSIE AND THE BANSHEES GEFFEN 2438, (9.98)  SUPERSTITION 67 

13 11 9 8 SOUNDTRACK mom», CAECA 20004- (10.98)  ROBIN HOOD: PRINCE OF THIEVES 5 C ) 80 82 119 BONNIE MITT •4 GP1TOL 91268 (8.98)  NICK OF TIME I 

14 10 11 25 AMY GRANT • m a 5321 (9.981  HEART IN MOTION 10 69 71 75 28 ENIGMA • CHARISMA 91642. ‘9.98,  MCMXC AD. 6 

15 14 13 7 DJ. JAZZY JEFF 8, THE FRESH PRINCE JIVE 1392 (9.98)  HOMEBASE 12 70 61 57 23 DOLLY PARTON • COLumBIA 46882. (9.98 E0)  EAGLE WHEN SHE FLIES 24 

16 17 17 77 THE BLACK CROWES • 7 
SHAKE YOUR MONEY MAKER DEF AMERICAN 24271VREPRISE (9,98> 4 71 70 - 2 SOUNDTRACK vAREsE SARABANDE 5335. (9.98)  TERMINATOR 2: JUDGEMENT DAY 70 

17 16 14 7 SOUNDTRACK [WEST 26643-AvARNER BROS. (50.98)  BOYZ N THE HOOD 12 72 72 67 49 AC/DC •7 ATCO 9(413 19.981  THE RAZORS EDGE 2 

18 20 18 13 N.WA • RUTHLESS 57126/PRIORITY (9.981  EFIL4ZAGGIN I (11) 86 88 67 VAN MORRISON • MERCURY 841 97019.98 EQ.1  THE BEST OF VAN MORRISON 41 

19 19 19 8 TOM PETTY 8. THE HEARTBREAKERS 
INTO THE GREAT WIDE OPEN MCA 10317 (10.981 13 74 57 74 13 VARIOUS ARTISTS • WALT co ny 60616. (9.98)  FOR OUR CHILDREN 31 

20 18 16 11 SKID ROW • ATunTIC 82242- (10.98)  SLAVE TO THE GRIND 1 75 74 62 79 M.C. HAMMER • ", currot 92857 (9.98)  PLEASE HAMMER DON'T HURT 'EM 1 

21 23 23 42 SCORPIONS • MERCURY 846 908 (9.98 E01  CRAZY WORLD 21 76 81 83 8 BEBE & CECE WINANS CAFITOL 92078* (9.98)  DIFFERENT LIFESTYLES 75 

n 21 20 63 MARIAN cAfte à. COWNBIA 4520219.98 ECU  MARIAN CAREY I 77 65 65 8 SOUNDTRACK ARISTA 8692* (10.981  DYING YOUNG 50 

( ) 28 28 51 OUEENSRYCHE • EMI 92806 19.981  EMPIRE 7 (a) 95 93 49 CARRERAS - DOMINGO - PAVAROTTI • LONDON 430433,9LO (9.98 EQ1 IN CONCERT 35 

C D 31 37 8 SEAL SIRE 26627./WARNER BROS. (9.981  SEAL 24 78 67 64 7 KIX EASTWEST 9171411ATLANTIC (9.981  HOT WIRE 64 

25 22 21 8 HEAVY D. & THE BOYZ 14C.A 1028919.981  PEACEFUL JOURNEY 21 80 64 56 8 ALICE COOPER EPIC 46786 19.981  HEY STOOPID 47 

(.. ) 32 35 7 THE GETO BOYS RAP.A.LOT 57161/PRIORITY (9.981  WE CAN'T BE STOPPED 26 81 82 78 54 YANNI • PRIVATE MUSIC 2067.19.981  REFLECTIONS OF PASSION 29 
27 27 27 17 LUTHER VANDROSS • EPIC 46789 (10.98 ECG  POWER OF LOVE 7 82 83 72 8 SLICK RICK DE/ JAW 4737VCOLU/ABIA 19.981  RULER'S BACK 29 
28 24 22 15 EMF • FM 96238 19.98)  SCHUBERT DIP 12 83 77 63 8 GLADYS KNIGHT FAD, 10329 (9.981  GOOD WOMAN 45 
29 30 29 27 FIREHOUSE • EPIC 46186.19.981  FIREHOUSE 21 

84 89 84 46 CHRIS ISAAK • REPRISE 25837 (9.98)  HEART SHAPED WORLD 7 
30 26 24 10 3RD BASS DEF WA 47369/03LUMBLA 19.98 EQ1  DERELICTS OF DIALECT 19 

85 85 79 23 GEORGE STRAIT • mcn 102061(9.981  CHILL OF AN EARLY FALL 45 
31 29 26 27 Z OTHLR.B.A MREATION •  COOLIN' AT THE PLAYGROUND TA' KNOW! 7 (11) 104 138 7 NAT KING COLE CANTOL M590417.981  COLLECTOR'S SERIES 86 
32 25 25 12 CANDY DULFER ARISTA 8674. '9.981  SAXUALITY 22 87 84 76 50 WARRANT It 2 cocumma (15487 (9.98 ECU  CHERRY PIE 7 
33 36 32 n ROD STEWART • wARNER BROS. 26300. (9.98)  VAGABOND HEART 10 88 97 92 112 DON HENLEY • 7 GEFFEN 2421719.98)  THE END OF THE INNOCENCE 8 
C ) 40 38 13 TRAVIS TRITT • wro.E0 tmos 26589.19.98)  IT'S ALL ABOUT TO CHANGE 34 89 76 66 12 VANILLA ICE SBA 96648. (10.98)  EXTREMELY LIVE 30 
35 34 31 8 TRISHA YEARWOOD mcA 10297- (9.981  TRISHA YEARWOOD 31 90 88 81 30 GLORIA ESTEFAN • EPIC 46we U0.98 E0)  INTO THE LIGHT 5 
36 35 36 29 JESUS JONES • slIN 05715- (9.981  DOUBT 25 

91 98 95 60 HARRY CONNICK, JR.• cocumeu .161 . (9.98 CO)  WE ARE IN LOVE 22 
37 37 33 7 SOUNDTRACK INTERSCOFE 91725HATIANTIC(10.98)  BILL & TED'S BOGUS JOURNEY 28 

92 102 108 9 PEABO BRYSON COLuMBIA46823- (9.98 ECU  CAN YOU STOP THE RAIN 92 38 41 39 9 ANTHRAX HEGAFORCE 8488045SLAND (9.981  ATTACK OF THE KILLER B'S 27 
93 78 71 60 NELSON • DSC 24290GEFFEN (9.981  AFTER THE RAIN 17 

(_- ) 50 58 5 MARKY MARK & THE FUNKY BUNCH 
ertERSCOPE 91737HATUVRIC  MUSIC FOR THE PEOPLE 39 

94 87 80 13 STEVIE WONDER • MOTOWN 6291. (10.913)  MUSIC FROM 'JUNGLE FEVER' 24 
40 33 30 21 ROXETIE • Eul 94435.110.981  JOYRIDE 12 

95 90 85 13 EURYTHMICS ARISTA 8680- (9.981  GREATEST HITS 72 
41 39 40 21 LENNY KRAVITZ VIRGIN 91610-19.9131  MAMA SAID 39 96 93 91 16 LORRIE MORGAN RCA 3021 .19.98)  SOMETHING IN RED 91 
42 38 34 74 WILSON PHILLIPS • 4 seK 93755 (9.981  WILSON PHILLIPS 2 97 79 70 9 L.A. GUNS POLIO«, 849485/ALG 19.98 EQ)  HOLLYWOOD VAMPIRES 42 
43 42 42 14 RICKY VAN SHELTON • COLUMBIA 46855.(9.98 OM  BACKROADS 23 

98 94 100 13 DIAMOND RIO ARISTA 8673. (9.98)  DIAMOND RIO 94 
44 44 44 15 ALAN JACKSON • ARISTA 8681 .19.98)  DON'T ROCK THE JUKEBOX 17 

99 100 87 42 WHITNEY HOUSTON • 7 ARISTA 8616 (10.98)  I'M YOUR BABY TONIGHT 3 
( D 53 55 11 THE KLF ARISTA 8657. (9.98)  WHITE ROOM 45 

100 105 99 42 PHIL COLLINS • AT1ANDG 82157114.98)  SERIOUS HITS...LIVEI 11 
4$ 43 47 25 SOUNDTRACK • Go. 24409 MEARISC (10.981  NEW JACK CITY 2 

C D 52 49 15 ICE-T • SIRE 2649216NARNER BROS. (9.9a)  0.G. ORIGINAL GANGSTER 15 101 96 89 51 7 VANILLA ICE • SEIB 95325. (9.98)  TO THE EXTREME 1 

48 48 46 41 MADONNA •7 SIRE 26440/wARXER M105.113.981  THE IMMACULATE COLLECTION 2 102  101  96 176 
ORIGINAL LONDON CAST • 
POLTDOR 831 273/PLO (17.98 63)  PHANTOM OF THE OPERA 33 

49 45 41 70 GARTH BROOKS • 7 CAPITOL 901397 (8.98)  GARTH BROOKS 22 103 III 113 118 CLINT BLACK • 7 RCA 966818.981  KILLIN' TIME 31 

) 56 54 33 HI-FIVE • JIVE 1328/RCA 19.981  HI-FIVE 38 ( ) 149 - 2 DOUG STONE EPIC 47357. (9.98 KO  I THOUGHT IT WAS YOU 104 

51 46 43 28 . DJ QUIK • PROFILE 1402 (9.981  QUIK IS THE NAME 29 (.3) NEW > 1 VANESSA WILLIAMS vi m 843 52VMERCURY (9.981  THE COMFORT ZONE 105 

C ) 54 50 49 L.L. COOL .1 à Off JAM 468881COLUMBIA 19.98 ECO MAMA SAID KNOCK YOU OUT 16 106 117 118 56 TRAVIS TRITT • WARNER BROS. 26094.19.9E0  COUNTRY CLUB 70 

53 49 51 42 CLINT BLACK • RCA 2372. (9.981  PUT YOURSELF IN MY SHOES 18 107 110 121 53 JANE'S ADDICTION • WARNER BROS. 2599319.981  RITUAL DE LO HABITUAL 19 

54 47 45 87 UB40 • WRGIN 91324 19.981  LABOUR OF LOVE II 30 108 99 115 151 PAULA ABDUL • 7 VIRGIN 90943 (9.981  FOREVER YOUR GIRL 1 
55 51 48 51 REBA MCENTIRE • MCA 1001619.981  RUMOR HAS IT 39 109 106 Ill 76 ALAN JACKSON • ARISTA 8623 18.98)  HERE IN THE REAL WORLD 57 

ums wIth the greatest sales gains this week. • Recording Industry Assn. Of America (RI M) certification for sales of 500,000 units. ARI M certification for sales of 1 million units, with multimillion •Ileie indicated by a numeral following the symbol. All albums available 

on cassette and CD. 'Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by Ea), for labels that do not issue lis prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc. 
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ARTIST  TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT) 

. 
e 

e KC e e 
110 92 90 103 MOTLEY CRUE • • ELEKTRA 60829 (9.98)  DR. FEELGOOD I 155 145 133 41 - GUY • UPTOWN 10115/L(CA (9.981  THE FUTURE 16 

111 114 94 36 ICE CUBE • omORITY 723016.98)  KILL AT WILL 34 156 166 156 91 
THE KENTUCKY HEADHUNTERS A 
MERCURY 83874419.98 ED)  PICKIN ON NASHVILLE 41 

112 118 119 '75 BELL BIV DEVOE • • (ACA 6387 (10.98)  POISON 5 ( ) 188 - 2 THE RIPPINGTONS GR)  9651. (9.98)  CURVES AHEAD 157 

Ci e 142 161 35 CATHY DENNIS POLYDOR 847 267/PLG (9.98 ECI)  MOVE TO THIS 67 158 154 132 38 THE SIMPSONS • • GEFFEN 24308 (9.98)  THE SIMPSONS SING THE BLUES 3 

114 121 116 35 SALT-N-PEPA • NEXT PLATEAU 1019 (9.98)  BLACK'S MAGIC 38 159 152 144 50 TOO SHORT A JIVE 1348/RCA 1E98)  SHORT DOG'S IN THE HOUSE 20 

Œ.L.$ 134 143 ' 9 ' TONI CHILDS AMA 5358. (9.98)  HOUSE OF HOPE 115 160 172 165 63 BAD COMPANY • ATCO 91371 (9.98)  HOLY WATER 35 

116 112 109 . 75. SOUNDTRACK • • EMI 93492 (10.98)  PRETTY WOMAN 4 161 163 169 99 AEROSMITH • • GEFFEN 2825a (9.98)  PUMP 5 

g e 137 163 . e PHYLLIS HYMAN PIR 1100611200 (9.981  PRIME OF MY LIFE 117 162 159 146 9 PRIMUS 1NTERSCOPE 91659./ATLANT(C (9.98)  SAILING THE SEA OF CHEESE 116 

118 120 123 ;99 KENNY G • ARISTA 8613 (13.98)  LIVE 16 163 165 151 101 
JANET JACKSON • • 
A,M4 392019.98)  JANET JACKSON'S RHYTHM NATION 1814 1 

119 124 102 17 ' YES • ARISTA 8643.19.98)  UNION 15 164 158 152 18 HANK WILLIAMS, JR. CURB 26536./WARNER BROS. (9.98)  PURE HANK 50 

120 109 97 8 ALLMAN BROTHERS BAND EPIC 47877. W.98)  SHADES OF TWO WORLDS 85 165 160 153 16 AARON TIPPIN RCA 2374.0.98)  YOU'VE GOT TO STAND FOR SOMETHING 153 

4,1) 157 199 3 BIG AUDIO DYNAMITE II COLumma 46147 (9.98 EC»  GLOBE 121 166 129 120 6 GIPSY KINGS ELEKTRA M11.CIAN 6117WELEKTRA ESTE MUNDO 120 

122 116 107 11 LYNYRD SKYNYRD ATUIPTDC 82258.19.98)  LYNYRD SKYNYRD 1991 64 167 135 155 17 
PIRATES OF THE MISSISSIPPI 
CAPITOL 94389. (9.98)  PIRATES OF THE MISSISSIPPI 80 

123 107 .101 29 GERARDO INTERSCOPE 91619/ATIANTIC (9.98)  MO' RITMO 36 168 138 112 15 BILLY DEAN SBA 90300/CAPITOL )9.98)  YOUNG MAN 99 

1 ) 176 187 13 ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 91626. (9.98)  JAHMEKYA 63 169 179 157 54 SOUNDTRACK • VARESE SARABANDE 5276.A.ICA (9.98)  GHOST 8 

O D 177 175 5 SHABBA RANKS Elm 073(0 (9.98 ED)  AS RA W AS EVER 125 170 164 171 12 THE ESCAPE CLUB ATLANTIC 82198. (9.98)  DOLLARS AND SEX 145 

126 115 104 59 POISON A T CAPITOL 91813 (9.913)  FLESH AND BLOOD 2 .171 181 180 6 VIOLENT FEMMES • stows>: 23845/WARNER BROS. (9.981  VIOLENT FEMMES 171 

127 108 98 14 MICHAEL W. SMITH • REUNION 24325./GEFFEN (9.98)  GO WEST YOUNG MAN 74 172 156 136 76 DAMN YANKEES • WARNER 8909  159 (9.98)  DAMN YANKEES 13 

128 ' 113 106 41 TESLA • GEFFEN 2431119.98)  FIVE MAN ACOUSTICAL JAM 12 173  173  188 
91 HARRY CONNICK, JR. A 

COLUMBIA 45319 (9.98 ECU  MUSIC FROM 'WHEN HARRY MET SALLY...' 42 
O D 155 159 58 THE JUDOS • RCJVCURB 8318/14CA 18.98)  GREATEST HITS 76 

174 171 170 5 38 SPECIAL CHARISMA 91640. (9.98)  BONE AGAINST STEEL 170 
130 125 128 31 STING • mat 6405 (10.98)  THE SOUL CAGES 2 

175 153 140 69 EN VOGUE • ATLANTIC 82080 (998)  BORN TO SING 21 

131 147 137 57 BLACK BOX • RCA 222119.98)  DREAMLAND 56 176 122 110 9 THE MOODY BLUES POLTDOR 849433.4.1.0 19.98 ED)  KEYS OF THE KINGDOM 94 

132 119 103 15 VARIOUS ARTISTS TOMMY Bor (037 (9.98)  CLUB MTV PARTY TO GO, VOL. 1 38 177 161 158 14 CHUBB ROCK SELECT 21640,ELEKTRA (9.98)  THE ONE 71 

133 131 135 25 VINCE GILL • MCA 1014019.98/  POCKET FULL OF GOLD 69 178 168 166 22 - SOUNDTRACK GEFFEN 243(0. (10.98)  MERMAIDS 65 

134 103 105 . 15 . DE LA SOUL • TOMMY BOY (029 (9.98)  DE LA SOUL IS DEAD 26 179 143 141 15 HARRY CONNICK, JR. • calm, » 44369. (7.98)  20 136 

135 126 130 138 SOUNDTRACK A , ATLANTIC 81933 (9.98)  BEACHES 2 180 170 167 '.23 MARK CHESNUTT MCA 10032. (9.98)  TOO COLD AT HOME 132 

136 127 124 21 
THE KENTUCKY HEADHUNTERS • 
MERCURY 848 05e (9.98 ED)  ELECTRIC BARNYARD 29 181 169 147 54 T. RI.r.T.ER • MECHANIC 6389/MCA (9.981  TRIXTER 28 

137 128 145 4 LEADERS OF THE NE W SCHOOL  FUTURE WITHOUT A PAST 
ELEKTRA 60976 (9.98) 128 

182 185 184 16 KATHY MATTEA MERCURY 806 975. (9.98 EC)  TIME PASSES BY 72 

183 189 177 5 ARETHA FRANKLIN ARISTA 8628.  WHAT YOU SEE IS WHAT YOU SWEAT 153 
138 130 122 38 SOUNDTRACK • A44 0mATED 46982./EPIC (9.98 EC1)  DANCES WITH WOLVES 48 

tip RE-ENTRY 32 MERCURY tif310.11:e8 EGO  A COLLECTION OF HITS 80 139 123 114 33 DRIVIN' N' CRYIN' ISLAND 84800019.981  FLY ME COURAGEOUS 90. 

140 140 131 • 41 THE JUDOS • CURB 2070./RCA (9.98)  LOVE CAN BUILD A BRIDGE 62 
185 162  162 33 LEVERT • ATLAgrIC 82164 (9.981  ROPE A DOPE STYLE 122 

511) N E W N . 1 BROOKS & DUNN ARISTA 1865019.981  BRAND NEW MAN 186 
141 151 142 8, CRO WDED HOUSE CAPITOL 93559 (9.98)  WOODFACE 83 

g liil RE-ENTRY 14 ' rolEPRI e2 e0ir TRA  (13.981  SINATRA REPRISE: THE VERY GOOD YEARS 138 
142 133 173 3 LATIN ALLIANCE VIRGIN 91625. (9.98)  LATIN ALLIANCE 133 

188 187 - 55 VINCE GILL • eACA 02321 (8.98)  WHEN I CALL YOUR NAME 67 
IU D 178 148 , 13 ELECTRONIC WARNER BROS, 26387.19.9B)  ELECTRONIC 109 

189 182 172 22 SOUNDTRACK • SOIL 96204.1)0.98)  TEENAGE MUTANT NINJA TURTLES II 30 
144 132 127 37 ALABAMA • RCA 2108. (9.981  PASS IT ON DO WN 57 

190 198 - 2 SA WYER BRO WN CAPITOL 94260. (9.98)  BUICK 190 
145 150 150 20 PAT BENATAR clifesALIs 21805. (9.98)  TRUE LOVE 37 

191 175 .160 59 ERIC JOHNSON • CAPITOL 9051719.981 AH VIA MUSICOM 67 146 148 149 19 KEITH WASHINGTON OwEST 26528./wMiNER BROS. (9.98)  MAKE TIME FOR LOVE 48 

192 180 179 42 KEITH W HITLEY • RCA 2277. (9.98)  GREATEST HITS 67 
147 144 134 , 27 SOUNDTRACK MCA 4039(10.98,  PUMP- UP THE VOLUME 50 

193 186 191 41 THE CURE • ELECT. 60978 (9.99)  MIXED UP 14 
148 141 117 6 ' COMPTON'S MOST WANTED ORPHEUS 47926./EPIC (9.98 E(1) STRAIGHT CHECKN TM 92 

194 193 178 • 14 ANDRE W LLOYD WEBER • MCA 6284.11098)  PREMIERE COLLECTION 130 
149 139 139 70 DEPECHE MODE • • SIRE 26081/REPRISE (9.98)  VIOLATOR 7 

(195) NE W III. 1 SMASHING PUMPKINS CAROLINE (705 (9.98)  GISH 195 
150 136 126 . 82 SLAUGHTER • • CHRYSALIS 2(702. (9.98)  STICK IT TO YA 18 

196 183 174 24 DOUG STONE EPIC 45303 (8.98 E01  DOUG STONE 97 

4 H9 RE-ENTRY 16 emzeret9 9iest)ENTER  SHOOTING STRAIGHT IN THE DARK 151 197 200 - 90 PHIL COLLINS • 1 ATLANTIC 82050 (9.90)  ...BUT SERIOUSLY 1 

152 146 129 48 BETTE MIDLER A  ATLANTIC 82129 (9.981  SOME PEOPLE'S LIVES 6 (1, g9 RE-ENTRY 13 TLF:E A 61 RS . (15.98)  IN CONCERT 50 

41 9 190 - 2 M.C. BREED & D.F.C. 5.0.EG. 01031E818 M (9.981  M.C. BREED & D.F.C. 153 199 174 183 27 BRAND NUBIAN ELEM . 60946 (E98)  ONE FOR ALL 130 

( E) NE W > I legútle S!1%6083̀0CM -7(áfee  STRAIGHT OUTTA HELL'S KITCHEN 154 200 194 185 17 JOE WALSH ASSOCIATED 47384./EPIC (9.98 ED)  ORDINARY AVERAGE GUY 112 

TOP ALBUMS A-1 (LISTED BY ARTISTS) 
t See l 3,1,74 
Paula Abdul 9, 108 
AC/DC 72 
AerosmIth  161 
Mammal  144 
Noce In Chains 59 
Allman BrOthers Band  120 
Another Bad Creation  31 
Anthrax 38 

Bad Company  160 
Bell Biv Devoe 112 
Pal 13enatar 145 
Big Audit Dynamite II 121 
Black Box 131 
The Black Crowe 16 
Chill Black 53, 103 
Michael Bolton 8,61 
Boy, II Men 6 
Brand Nubian  199 
Brooks & Dunn  186 
Garth Brooks  11,49 
Peabo Bryson 92 

Marian Carey 22 
MaryChapIn Carpenter  151 

Caneras o Domingo - Pavarotti 78  Drivin. N' Cryin'  139 
C&C Music Factory 7  Candy Duller 32 
Cher 64 
Mark Chesnutt  180 
Toni Childs 115 
Chubb Rock  177 
Marc Cohn 58 
Natalle Cole 2 
Na) King Cole 86 

Collins 100, 197 
Color Me Badd 3 
Comptons Most Wanted  148  Firehouse 29 
'(any Connick, Jr. 91, 173, 179  Aretha Franklin  183 
Alice Cooper 80  Kenny G 118 
Crtowded House 141  Gerardo  123 
The Cure 193 

Electronic  143 
EME 28 
En Vogue 175 
Enigma 69 
The Escape Club 170 
Gloria Estelar 90 
Eurythmics 95 
Extreme  12 

The Geto Boys 26  
0.J. Jany Jeff& The Fitsh Prince  15 Vince Gill  133,188 
Damn Yankees 172  Gipsy Kings 166 
De La Soul  134  Amy Grant 14 
Billy Dean  168  Guy 155 
Cathy Dennes  113 
Depeche Mode 149 
Diamond Rio 98 
DJ Cluik 51 
The Doom 198 

M.C. Hammer 75 
Heavy D. & The Boyz 25 
Don Henley 88 
HIE ive 50 
Whitney Houston 99 
Phyllis Hyman 117 

Ice Cube  111 
Ice-I 47 
Chris isaak 84 

Janet Jackson  163 
Alan Jackson 44, 109 
Jane's Addiction  107 
Jesus Jones 36 
Eric Johnson  191 
The Judds  129, 140 

The Kentucky Headhunters  136, 
156 
Kin 79 
The KLF 45 
Gladys Knight 83 
Lenny Kravitz 41 

L.A. Guns 97 
L.L. Cool J 52 
Latin Alliance 142 
Leaders 01 The New School  137 
LeVert  185 
Huey Lewis & The News 63 
Lisa Lisa & Cult Jam 154 
Lynyrd Skynyrd  122 

Madonna 08 
Marky Mark.& The Funky Bunch 39 

Ziggy Marley & The Melody 
Makers  124 
Kathy Matte),  182, 184 
MG. Breed & D.F.C.  153 
Reba McEntire 55 
Metallica 
Bette Mier 152 
The Moody Blues 176 
Lorrie Morgan 96 
Van Morrison 73 
Motley Crue 110 

N.WA 18 
Nelson 93 
Aaron Neville 56 

ORIGINAL LONDON CAST 
Phantom Of The Opera  102 
Phantom 01 The Opera High-

lights 62 

Dolly Radon 70 
Tom Petty & The Heartbreakers 19 
Pirates Of The Mississippi  167 
Poison 126 
Primus  162 

Oueensryche 23 

R.E.M.  10 
Bonnie Rant 5.68 
The Rippingtons 157 
Ratette 40 

Salt-N-Pepa 114 
Savryer Brown  190 
. Scorpions 21 
Seal 24 
Shabba Ranks  125 
Paul Simon 60 
The Simpsons  1513 
Frank Sinatra  187 
Siourosie and The Banshees 67 
Skid Row 20 
Slaughter  150 
Slick Rick 82 
Smashing Pumpkins 195 
Michael W. Smith 127 
SOUNDTRACK 
Beaches  135 
Bill & Ted's Bogus Journey 37 
B.oy/ N The Hood  17 
Dances With Wolves 138 
Dying Young 77 
Ghost  169 

Mermaids  178 
New Jack City 46 
Pretty Woman  116 
Pump Up The Volume 147 
Robon Hood, Prince 01 Thieves 13 
Teenage Mutant Ninja Turtles II 
189 
Terminator 2: Judgement Day 71 

Steelheart  65 
Rod Stewart 33 
Sling (30 
Doug Stone 104. 196 
George Strait 85 

Tesla 128 
Aaron Tiepin  165 
Too Short  159 
Travis Trill 34, 106 
Trifler 181 
Tanya Tooker 57 

0840 54 

Van Haler 4 
Ricky Van Shelton 43  . 
Luther Vancicoss 27 
Vanilla Ice 89, 101 

VARIOUS ARTISTS 
Club MTV Party To Go, Vol. 1 132 
For Our Children 74 

Violent Femmes  171 

Joe Walsh 200 
Wanant 87 
Keith Washington  146 
Andre/ Lloyd Weber 194 
Keith Whitloy  192 
Hank Williams, Jr.  164 
Vanessa Williams  105 
Wilson Phillips 42 
BeBe 8, CeCe Winans 76 
Stene Wonder 94 

Tanni 81 
Tnsha Yeanvood 35 
Yes 119 
Young MG. 66 
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Top Pop. Catalog Albums,. 
is s 5 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

miner 
LABEL 8 NUMBEFVOISTRIBUTING LABEL (SUS, LIST PRICE) 1 111111  TITLE 

z 
o , 

e 5 

I 
. 
1 

* * No. 1 * * 
THE RIGHTEOUS BROTHERS • BEST OF RIGHTEOUS BROTHERS 
CURB 77331* (6.981  10 wmks M No. I 

, „ 
10 

2 
, 
J 

STEVE MILLER BAND • ,  GREATEST HITS 
CAPITOL 46101.17.981 16 

3 
, 
, 

MEAT LOAF •.  BAT OUT OF HELL 
CLEVELAND INTL 34974 /EPIC 15.98 E01 16 

4 
, 
4 

THE EAGLES •"  GREATEST HITS 1971-1975 
ELEKTRA 105 (7.98) 16 

5 
, 
D 

JIMMY BUFFETT •  SONGS YOU KNOW BY HEART 
MCA 5633 (7.98) 16 

8 
, 
I, 

BOB MARLEY AND THE WAILERS•, LEGEND 
TUFT GONG 4224346.210ASLAND 19.981 5 

7 
, 
/ 

GUNS N' ROSES •,  APPETITE FOR DESTRUCTION 
GEFFEN 24148" (9.98) 16 

8 
,„, 
IU 

JAMES TAYLOR • ,  GREATEST HITS 
WARNER BROS. 311317.981 â 

9 
, 
8 

AC/DC • .",  BACK IN BLACK 
ATLANTIC Isom. (7.98) 16 

10 
, 
5 

AEROSMITH •,  GREATEST HITS 
COLUMBIA 36865.15.98 601 16 

11 
,, 
lb 

ERIC CLAPTON •,  TIME PIECES - THE BEST OF ERIC CLAPTON 
POLTOOR 825 382 (6.98 ECI) 16 

12 11 
JOURNEY •,  JOURNEY'S GREATEST HITS 
COLUMBIA 44493. (9.98 EQ) 16 

13 
..., 
1J 

LED ZEPPELIN • ',  LED ZEPPELIN IV 
ATLANTIC 19129(7.98) 16 

14 12 
PATSY CLINE• 2 GREATEST HITS 
MCA 12 (4.981 16 

15 
...., 
21 

NINE INCH NAILS  PRETTY HATE MACHINE 
TVT 2610 (8.98 ES) 10 

16 
,_ 
I/ 

THE DOORS •  BEST OF THE DOORS 
ELEKTRA 60345" (12.981 5 

17 14 
PAUL SIMON • ,  GRACELAND 
WARNER BROS. 25417199B) 5 

18 
., 
ID 

BAD COMPANY •,  10 FROM 6 
ATLANTIC 81625" (7.981 16 

19 
,, 
15 

THE EAGLES •  GREATEST HITS VOL. 2 
ELEKTRA 60205.17.981 16 

20 
„ 
zu 

ELTON JOHN •  GREATEST HITS 
MCA 168914.981 15 

21 
....., 
CZ 

BILLY JOEL •,  GREATEST HITS VOL. I 8: II 
COLUMBIA 40121' (11.98 E11) 16 

n 
.„, 
19 

METALLICA •,  ...AND JUSTICE FOR ALL 
ELEKTRA 60812* (9.98) 7 

23 
„ 
ZO 

CHICAGO •  GREATEST HITS 1982-1989 
REPRISE 2608019.98) 16 

24 
..., 
ZO 

PINK FLOYD ••  THE WALL 
COLUMBIA 36183 (15.98 Ea) 16 

25 
....., 
JZ 

FOREIGNER •  RECORDS 
ATLANTIC 80999. (7.98) 16 

28 
„„ 
JU 

THE POLICE •  SINGLES - EVERY BREATH YOU TAKE 
UM 3902. (9.981 14 

27 
„ 
LD 

THE DOORS • ,  GREATEST HITS 
ELEKTRA 515./17.981 5 

28 
„ 
23 

METALLICA • ,  MASTER OF PUPPETS 
ELEKTRA 60439' (9.981 3 

20 
„ 
29 

AC/DC •  WHO MADE WHO 
ATLANTIC 8165017.981 16 

30 
„., 
Z / 

LED ZEPPELIN • •  LED ZEPPELIN 
ATLANTIC 19126 (7.981 15 

31 
„, 
Z4 

METALLICA •  RIDE THE LIGHTNING 
ELEKTRA 60396' (9.98) 3 

32 
..., 
JI 

DEF LEPPARD A n°  HYSTERIA 
MERCURY 830 675 (9.981 16 

33 
,,, 
40 

GRATEFUL DEAD• THE BEST OF SKELETONS FROM THE CLOSET 
WARNER BROS. 2764 (7.98) 9 

34 
.„ 
313 

LED ZEPPELIN • •  LED ZEPPELIN 2 
ATLANTIC 19127 (7.981 13 

35 
„ 
44 

SIMON 8: GARFUNKEL • ,  GREATEST HITS 
COLUMBIA 31350 (9.98 EQ) 2 

36 33 
THE EAGLES A •  HOTEL CALIFORNIA 
ELEKTRA 103. (7.98) 16 

37 
..,„ 
JU 

ROD S7EWART  DOWNTOWN TRAIN/SELECTIONS. ' . 
WARNER BROS. 26158 (9.98)   16 

38 
,„ 
4Z 

JANE'S ADDICTION •  NOTHING'S SHOCKING 
WARNER BROS. 25727 (8.98) 5 

39 36 
PINK FLOYD •"  DARK SIDE OF THE MOON 
CAPITOL 46001 (9.981 16 

40 
„, 
JD 

MICHAEL BOLTON A  THE HUNGER 
COLUMBIA 40473'16.98 E01 10 

41 40 
ANNE MURRAY A.  GREATEST HITS 
CAPITOL 49058•17.98) 3 

42 - 
VAN HALEN A.  5150 
WARNER BROS. 2539419.98) 1 

43 45 GUNS N' ROSES • ,  G N' R LIES 
GEFFEN 24198. (9.98( 8 

44 
„ 
41 

LUTHER VANDROSS•  BEST OF LUTHER: THE BEST OF LOVE 
EPIC 45320 113.98 ECI) 16 

45 
,„ 
913 

JIMI HENDRIX • ,  SMASH HITS 
REPRISE 227617.981 6 

48 
„ 
DU 

SCORPIONS •  GREATEST HITS - BEST OF ROCKERS N' BALLADS 
MERCURY 842 002 (9.981 .14 

47 
„ 
J / 
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FOR WEEK ENDING SEPTEMBER 7, 1991  'FANTASIA' IS ALL-TIME LASERDISC SALES CHAMP 
(Continued from page I) 

100,000-115,000 copies. However, the 
"Top Gun" numbers were achieved in 
the four years since distributor Pio-
neer LOCA launched "Top Gun" on 
disc in 1987. "Fantasia" has sur-
passed 175,000 units in less than 40 
days. 
By contrast, Image has just 

shipped about 50,000 laserdiscs of the 
VHS megahit "Home Alone," accord-
ing to DelGrosso, who expects that ti-
tle to end up in the 70,000-80,000 
range. 
Other top laserdisc sellers include 

"Ghost," with a total of 91,000 units 
after a 66,000 initial pre-ship; "The 
Hunt For Red October" with a total 
to date of about 66,500 units; and 
"The Empire Strikes Back," which 
has sales to date of between 75,000 
and 100,000 units. 
MCA/Universal's blockbuster 

"E.T. The Extra-Terrestrial," re-
leased in 1988, has sold more than 
70,000 units, and was the laserdisc 
sales champ of the '80s. 
On the music side, Madonna's re-

cent "Blond Ambition" laserdisc was 
considered a strong seller at 38,321 
units. 
"The ["Fantasia"] total could ex-

ceed 200,000 by ship date," says Del-
Grosso. "This is a very significant 
event for both us and the laser indus-

Image will shortly bring in an ac-
counting firm for outside verification 
of the record-breaking numbers. 
"We want to be as accurate as we 

can in helping people understand the 
growth of the laser industry. We're 
pretty excited about the progress la-
ser is showing," he says. 
The laserdisc orders have broken 

down to 117,492 orders for the $39.99 
three-sided CLV (extended play) ver-
sion of "Fantasia" and 57,807 units 
ordered for the $99.99 five-sided CAV 
boxed set, according to DelGrosso. 
While acknowledging that retailers 

are bringing in larger quantities be-
cause of the moratorium factor, he 
notes the title has strong "collectibil-
ity" appeal among both Disney fans 
and laser fans. 
"With the CAV version, for exam-

ple, viewers can enjoy it frame by 
frame," he says. "There's also a sea-
sonality factor in that November-De-
cember is the peak sell-through sea-
son." 
At the recent Video Software Deal-

ers Assn. convention in Las Vegas, 
BM Mechanic, Disney's president of 
international theatrical distribution 
and worldwide video, predicted the 

BMI, ME Make 
Royalty Deal 
NEW YORK-BMI has reached a 
performance royalty agreement with 
the Arts & Entertainment Network 
cable TV service. 
The agreenient which covers past 

use of BMI-cleared copyrights and 
extends through June 30, 1992, will 
bring to an end litigation in federal 
court here wherein A&E charged 
BMI with bad faith in negotiations, 
while BMI made countercharges of 
copyright infringement 
By agreement of the parties, the 

terms of the license are to remain 
confidential. 
BMI's licensing arrangement with 

A&E, its first with the cable service, 
follows other licensing deals with 
Turner Broadcasting System and 
Lifetime. 

"Fantasia" laserdisc would sell at 
least 100,000 units. 
Says Disney Video VP Tania 

Steele, "I don't think we anticipated a 
number quite this high. We know it's 
a growing business, however. 
"We put a lot of money into the 

restoration of the film," adds Steele. 

The 'Fantasia' 
total could exceed 
200,000 by 
ship date 

"It's as technically perfect as we 
could make it and our feeling was 
from the outset that if we were going 
to put it out, it would have to be in the 
best technical state possible." 
Reflecting retail enthusiasm, 

Vicky Meluing, product manager at 
the Sacramento, Calif.-based Tower 
Video web, a major laserdisc propo-
nent, describes "Fantasia" as a "per-
fect" title for the chain. "This is a disc 
we can cross-merchandise in our rec-
ord stores as well as our video stores 
both on laser and on cassette. We can 

take the soundtrack and put them in 
the video stores." 
She adds that just as Pink Floyd's 

"Dark Side Of The Moon" was the 
"ultimate" Cl) when that business 
was younger, "Fantasia" is the "ulti-
mate" laserdisc. 
Bob Knight, merchandise manager 

of Decatur, 111.-based Stars & Stripes 
Video, with 30 stores, says "Fanta-
sia" was single-handedly responsible 
for Stars & Stripes' recent addition of 
laser to its product line. 
He adds that the store has received 

four orders for "Fantasia" and will 
start stocking that and other titles on 
a per-request basis. 
"I think it's going to give us the 

boost we needed on laser," he says. 
According to Ted Engen, presi-

dent, Video Buyers Group, Minneapo-
lis, 'We noticed the demand for laser 
really taking off with 'Ghost,' and 
that has continued to build. We now 
have laser programs in place." 
He adds that Disney's "Rescuers 

Down Under" is another big laser ti-
tle for him. 

Assistance in preparing this story 
was provided by Paul Verna in New 
York  

rc BULLET 
by Geoff Mayfield 

A weekly look behind Billboard's album charts. 

NAME GAME: As noted on page 5, we have changed the name of what 
was previously called the Top }bp Albums chart to The Billboard 200 Top 
Albums. We thank Bruce Hinton, president of MCA Nashville, for propos-
ing the new moniker, which better reflects the chart's purpose: to rank the 
nation's best sellers, regardless of genre. Now writer Cliff Radel of the 
Cincinnati Enquirer can stop losing sleep over the issue he raised in May, 
when he asked: "What are country albums doing on the pop chart?" 

HALF FULL Industryites are still shaking their heads in wonderment 
over the whopping rust-week numbers-in the neighborhood of 600,000 
units-scored last week by Metallica. In its first two weeks, the album 
shipped more than 2.3 million copies. Although unit sales on the metalists' 
self-titled set are less than half what they were last week, the group out-
sells No. 2 Natalie Cole by about 60%. Despite the large percentage drop, 
Metallica's current total is the second-highest one-week tally we've seen 
since the piece-count system debuted in the May 25 issue, and still exceeds 
the huge total that Van Helen posted when it opened at No. 1. 

ROAD WORK: Cole, who is selling out halls and earning critics' raves on 
her "Unforgettable" tour, continues to build momentum, and just might 
recapture the top spot in the next week or two. There is a significant gap 
between her title and the rest of the pack. Her concerts are also reminding 
consumers of her late, great father, too, as the Nat King Cole "Collector's 
Series" moves 104-86 ... Heavy concert action, big MTV play, and rock ra-
dio exposure power Van Halen back into the top five ... Of all the acts on 
the Lollapalooza tour, the act that has benefited most from the eclectic con-
cert package appears to be Siouitsie & the Banshees. That tour, and the 
Banshees' new single, accelerate the group's album 91-67. 

GOIN' TO THE COUNTRY: Mary-Chapin Carpenter, nominated for the 
Country Music Assn.'s Horizon Award, gets a boost from her hot "Down 
At The Twist And Shout" video, and re-enters The Billboard 200 at No. 151. 
The video, shot with Beausoleil, is getting play on both country cable sta-
tions and limited exposure from VH-1. Meanwhile, on the World Music 
chart, Beausoleil moves up two places to No.5 ... Despite a small decline in 
sales, Trisha Yearwood, who seems a shoo-in for next year's Horizon tro-
phy, continues to hang in the top 40 on The Billboard 200. 

W HILE CHART HAWKS clamor about the high debuts and fast moves 
that have occurred in the new point-of-sale system, Toni Childs is proving 
that slow-but-steady works, too. She hasn't had much support from top 40 
radio, but adult stations and MTV help her jump 134-115 ... The third sin-
gle seems to be the charm for Cathy Dennis (142-113). She makes big 
moves at Musicland and Roundup ... A new single also helps Ziggy Mar-
ley & the Melody Makers (176-124). 
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HUTCH GOVERNMENT SETS BLANK-TAPE LEVY 
(Continued from page 5) 

Louw, it consists of three repre-
sentatives from the tape manufac-
t irers and three from rights own-
ers organizations. 
When it became clear that con-

sensus was not going to be 
reached, van der Louw, supported 
by his two independent advisers— 
ans Hut, accountant with the 
Yetherlands' leading steel compa-
ny, and Jan Bannink, former chief 
e(ecutive of Rotterdam city coun-
c l—made an independent decision. 
STEMRA spokesman George 
nops says his organization is 
not unhappy" about van der 
I ouw's decision. Local IFPI group 
VPI says it, too, is content. 
However, FIAR president Peter 

Haan says, "It's an absurd deci-
sion." He adds that FIAR is likely 

URNER'S VIDEO COUP 
(Continued from page 78) 

rate the 50th anniversary of Pearl 
Harbor. 
Meanwhile, MPI Home Video, 

which distributes the ABC News vid-
eo line, including its "Behind Kremlin 
Walls" title, is watching the drama in 
t le Soviet Union warily. 
"I've received several calls about 

our plans, but it would be premature 
to put out anything now that would 
be outdated almost within a day," 
says MPI marketing VP Jaffer Ah. 
"The coup was just the first thing. 

We're chomping at the bit waiting to 
get out of the gate, but knowing that 
me haven't seen the most significant 
events occur yet. I'm now part mar-
keting guy, part political analyse' 
MPI, which also covered the Gulf 

mar with nine releases, has no plans 
fully repromote either its Kremlin 

tile or a 20-volume "Made In The 
I..S.S.R." series, but is sending out 
new press releases announcing its 
availability. 
Simitar Entertainment is another 

sipplier with interest in Soviet af-
fairs. But while it is currently ready-
ing four cassettes concerning the So-
y, et military, it has no plans to exploit 
the recent coup, mainly because it 
as so short-lived. 
"We've given up on current events 

because it's so hit and miss," says Si-
nitar national sales manager Joel 
Snietanlra, though he notes that Simi-
tnr's seven Gulf war titles did very 
well. 
"We acquired a piece after the Ber-

lin Wall came down but it got a cool 
reception because it came out too 
lite," he adds. "You almost have to 
anticipate these things." 

to seek to have van der Louw's de-
cision overturned in the courts. 
Haan says that, when Value 

Added Tax is taken into consider-
ation, FIAR will be paying 69 cents 
per each 90-minute tape. "Taking 
into account that the average re-
tail price of such a tape is [$2.051, 
then a levy of [69 cents] is ridicu-
lously high in our opinion." 
Haan points to the Sweden, 

where a blank-tape levy was intro-
duced some years ago. "The Swed-
ish market collapsed, showing 
clearly that the levy in that coun-
try, which is a bit lower than the 
Dutch levy, is counterproductive." 
Each year, between 26 million and 

30 million blank audiotapes are sold 
in the Netherlands with a total re-
cording time of between 35 million 
and 40 million hours. According to 
the Homecopying Foundation, that 
should produce a levy income of up 
to $7.2 million annually. 
A total of 10 million blank video-

tapes are sold in the Netherlands 
each year. They represent a total re-
cording time of 30 million hours. 

MEL LEWINTER TO NAVIGATE ATLANTIC GROUP IN NEW VICE CHAIRMAN POST 
(Continued from page 6) 

As to the use of financial resources 
for music investments, Lewinter 
holds that when taking shots, "don't 
lie in any one facet You've got to bal-
ance it out with megastars and find-
ing young people to sign. Basically, 
you like to follow the beliefs of your 
A&R staff. When they want to ac-
complish something, my job is to deal 
with lawyers and business managers 
and make it happen." 
Assessing business, Lewinter says 

that Atlantic will be able "to hold its 
own even in a down year," and be-
lieves that, with some apparent relief 
from the soft economy, the fourth 
quarter is promising. "But I guess 
you could also say that I have a crys-
tal ball that's a little dusty." 
Lewinter reports directly to The 

Atlantic Group co-chairman/co-CEO 
Doug Morris, who refers to Lewinter 
as his "right-hand man" who "occu-
pies a pivotal role in setting the 
course of The Atlantic Group in the 
'90s and beyond." 
Ahmet Ertegun, co-chairman/co-

CEO, in joining in the announcement 
of Lewinter's promotion, notes 

Atlantic Group co-chairmen/co-CEOs Doug Morris, left, and Ahmet Ertegun, 
right, congratulate Mel Lewinter on his promotion to vice chairman/chief 
financial officer of The Atlantic Group. 

Lewinter's "rare combination of busi-
ness savvy and musical sensibility." 
After joining Atlantic in 1970 as 

comptroller, Lewinter was promoted 
to VP/comptroller in 1974 and be-

came a senior VP in 1980. In May 
1990, following the departure of Shel-
don Vogel to the Warner Music cor-
porate level as CFO, he was named 
chief financial officer/senior VP. 

MUSIC MERCHANTS WELCOME FALL DEALS 
(Continued from page 6) 

chael Bolton, and Luther Vandross. 
A "B list" is offered from Aug. 19 

to Sept. 20 at 7% off cassettes and 
10% off CDs. This roster contains 
such items as Pink Floyd's "The 
Wall" and many of Sony's developing 
acts. 
All of Sony's music video product 

released before August is discounted 
10% from Aug. 19. to Sept 20. 
Dating for all three tiers of the 

Sony program is Jan. 10. 

MAWS 'ESSENTIALS' 
CEMA Distribution's "Fall Essen-

tials" program offers dealers three 
options: a 7% discount with a Dec. 10 
payment date; a 6%-off option due 
Jan. 15; and a 5%-off alternative with 
Feb. 15 dating. 
Dealers are offered two chances to 

order from the program, and they 
may exercise any of the different dis-
count/dating options each time. Ef-
fective dates are Aug. 26-Sept. 25, 
and a minimum order of 500 units is 
required to qualify. 
Some of CEMA's specialty lines 

are included in the three-option dis-
count program, like its "Price Bust-
ers" top 100; Rhino "Have A Nice 
Day," "Incredible Collections," and 
"Soul Hits Of The '70s" series; Capi-
tol "Collectors Series"; and EMI 
"Legends Of Rock'n'Roll Series." 

ilUSICLAND PROFITS DOWN SHARPLY IN QTR. 
(Continued from page 6) 

lic offering of stock. Keith Benson, 
c lief financial officer, was unavail-
a ele at press time for comment. Last 
year Musicland announced that it 
would sell 6 million shares at a tents-
t ve price range of $13-$16 a share. 
Lut the recession, the Iraqi invasion 
or Kuwait, and the subsequent 
p unge in stock prices forced the com-
p my to shelve the offer until market 
emditions improved. Musicland had 
been a public company before, but 

Nielsen mulls future 
of its Video Index 
... page 70 

CEMA will also offer a three-op-
tion developing-artists program titled 
"Brilliant New Music" from Sept. 3 
through Oct. 25. 

UNI-VERSAL APPEAL 
Uni Distribution launched its pro-

gram Aug. 19, offering midline re-
leases on cassette and CD at 10% off 
and front-line product at 7% off. The 
program runs through Sept. 20 and is 
payable Dec. 10. 
The company is also offering pre-

packs of 120 units on a selection of 
rock and R&B titles at 12% off, ac-
cording to Uni president John Burns 

PGD'S HIT PARADE 
PolyGram Group Distribution has 

an option program whereby dealers 
can choose a 7% discount on full-line 
product with Jan. 10 dating or a 9% 
discount on the same titles with no 
extra dating. 
The Soundsaver series is going for 

5% off with 60 days extended dating. 
Both the full-line and Soundsaver 

programs run Aug. 26-Oct. 15. 
A new budget line called Great 

Sounds, which typically carries sug-
gested lists of $5.98 cassette and 
$9.98 CD, will be offered at 17% off 
and 5% off, respectively, for tapes 
and discs. That program runs from 
Aug. 26 through Dec. 20. 

went private in a $406 million lever-
aged buyout in 1988. 
Keith Benjamin, analyst with La-

denburg, Thalmann, says, "The big 
question is, when are these guys go-
ing to go public? I would be surprised 
if it were today because these num-
bers aren't much to talk about. But if 
they had a decent Christmas, it 
wouldn't be too hard to take it public 
again." 
For all of 1990, Musicland reported 

a net profit of $7.42 million on reve-
nues of $836 million, compared with 
net income of $527 million on reve-
nues of $695 million the year before. 
For the first six months of this year, 
its net loss was $9.75 million on reve-
nues of $342.2 million, compared with 

a net loss of $4.26 million on revenues 
of $318.1 million in the same period 
last year. 
Last month, at the opening of a 

16,000-square-foot store in the up-
scale Beverly Center mall in Los An-
geles, Musicland executives said that 
the three chains were registering 
year-to-year, same-store sales gains 
in the current third quarter. 
Gary Ross, president of the 207-

unit Suncoast Motion Picture Co. divi-
sion, said at the opening that same-
store sales "turned positive" for his 
web and the music chains "after a 
rough nine months for both." 

Assistance in preparing this story 
was provided by Earl Paige in L.A. 

PolyGram offers rackjobbers deep-
er discounts on most of its programs, 
according to a retail source. For in-
stance, on Soundsaver titles, racks 
receive discounts of 11% for 60 days' 
extended dating, 13% for 30 days, and 
15% for no extra dating, according to 
the retailer. 
An earlier PGD "Hits" program 

went out Aug. 5, giving retailers 11 
days to take advantage of discounts 
ranging from 5% to 9% on recent ti-
tles. This program, which allowed re-
tailers 30 extra days for payment, 
also carried a 5% discount on videos 

by the Three Tenors and Extreme. 

BIB'S ONETWO PUNCH 
BMG's two-shot program is avail-

able Aug. 12-30 and Oct. 7-Oct. 25, 
both stages with Jan. 10 dating. Full-
line cassettes and CDs are offered at 
5% off, while midline product is 8% 
off on cassettes and 10% off on CDs. 
Full-line jazz product ordered from 

Sept. 9-Sept. 27 is available at 5% off; 
midline jazz is 10% off. Children's mu-
sic titles are slashed 5% from Sept 30 
to Oct. 18, payable in January. 

DISC MAKERS 

Complete Cassettes in 7 Days! 
300 C-45 CASSETTES FOR ONLY $550! 

• Includes FREE Graphic Design 
• Dolby HX PRO Duplication 
• HI-TECH Clear Shell 
• Black & White Inserts 
• Major Label Quality 

Some happy clients who 
got their cassettes FAST, 

Spice D. Adorns, Cleveland, OH 
'Thanks for the great design!" 

grorek5a1flodre eedthonelíapuCght 

ft 
Greg Disotell, New Orleans, LA 
"Your excellent service is 
much appreciated.' 

Also Available Complete CD and LP Manufacturing 
Call Today For Our FREE Full Color Catalog 
and NEW Express brochure: 1-800-468-9353 

1650 Broadway, Suite 1010, New York, NY 10019,10 NYC call: 212.265-6662 • FAX: 212.262-0798 

Audiophile 
Quality... 

U.S.' Most 
Complete Facility! 

• MASTERING STUDIOS - co, u', Cassette 
• COMPACT DISC Production • VINYL Pressing 

• CASSETTE Duplication • GRAPHICS Design/Printing 
CONVENIENT PACKAGE PRICING plus state-of -the-art Neve Digital 
Mastering for CD: Studer and Lyrec HX-Pro Cassette Duplication: Direct 
Metal Mastering for Vinyl and a complete in-house Art Department. 

GET THE BEST AT NO EXTRA COST! 

E U R O P A DI SI O LT D.  7: (1/272i 7 k2256174eoll NFeAwxY2rikegY6'61000:536 
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"Country music is the 
soundtrack for the working 

person's life." 

Travis Trill 

Turner Hopes That Failed 
Soviet Coup Is Vid Success 
• BY JIM BESSMAN 

NEW YORK—The second Russian 
Revolution continues—and home vid-
eo is there. 
Even as the shifting story unfolds, 

Turner Home Entertainment, via its 
recently christened CNN Video line, 
is rushing out the hourlong "The So-
viet Crisis: Three Days In August" 
MPI Home Video also is planning a 

video on the subject, but says it will 
wait for events taking place in the So-
viet Union to unfold further before it 
brings a title to market 
Meanwhile, Simitar Entertain-

ment, which issued a series of tapes 
on the Persian Gulf war, has decided 
that current-event videos are too 
risky a product line and will not offer 
any titles on the Soviet Union crisis. 
Turner Home Entertainment's ti-

tle, which carries a $14.98 price tag, is 
culled from CNN footage and narra-
tion. The tape is due in-store by mid-
September, making it the company's 
quickest turnover between news 
event and video documentary. A 
three-part "Desert Storm" series was 
previously issued, with releases be-
ginning in March and ending in July. 
That series, according to Turner 

Home Entertainment executive VP 
Steve Chamberlain, has sold more 
than 500,000 units. He says that pro-
duction of the Soviet tape was actual-
ly spurred by advance retail interest 
"We were debating whether to do 

it during a meeting at Blockbuster in 
Fort Lauderdale discussing other ti-
tles like 'Citizen Kane,'" says Cham-

berlain. "Blockbuster and Walden-
books have already pre-ordered 
enough for us to go for it, and a casu-
al retail poll indicates that this kind of 
product is something new and differ-
ent for the consumer." 
Chamberlain says that revenues 

from the "Soviet Crisis" video will be 
invested back into CNN to increase 
news coverage. He notes that the 
Gulf War brought CNN tremendous 
name recognition, such that the com-
pany should now "own the franchise" 
on the emerging news-and-informa-
tion home video genre. 
"We learned from the 'Desert 

Storm' tapes to get product out 
quickly and give retailers a turn-key 
formula in marketing instant publish-
ing-type releases," he says. "Now 
they're much more knowledgeable in 
how to position and sell it." 
Chamberlain has five Turner-

owned cable networks at his disposal, 
and he says the Soviet tape will be ad-
vertised heavily on-air. He adds that 
because of the new title's internation-
al appeal, virtually all of Turner's in-
ternational licensees have expressed 
interest, thereby guaranteeing an 
"upside" prior to release. 
Overall, Chamberlain predicts that 

at least six CNN Video documenta-
ries will be released annually, with 
material encompassing the full range 
of CNN coverage. "So many major 
news events come around quickly, 
with marquee value and a lot of back-
ground interest," he says. The next 
CNN title scheduled will commemo-

(Continued on page 77) 

"Instant Classic" 

"Country music has always had a way 
with words. In 1945 it was Tex Ritter's 
'You Two-Timed Me One Time Too 
Often'. In 1991, it's newcomer Travis 
Tritt's 'Here's A Quarter (Call Someone 
Who Cares)'. 

David Zimmerman 
USA Today 

"You can add the name Travis Tritt to 
your list of box office heavies." 

Jerry Vovscko 
Worcester Telegram 
& Gazette 

"Here's A Quarter' is an instant classic 
country single. It should be on jukeboxes 
forever." 

Wheaton Daily Herald 

TRAVIS '1 TRITT 

0 

INSIDE 
TRACK 

Edited by Iry Lichtman 

AN ATTORNEY FOR Motown Records says the label 
has narrowed its negotiations for a new distributor to a 
"couple" of key players, and is making "great pro-
gress." Attorney Steve Marenberg would not name the 
distributors with which Motown is negotiating, despite 
published reports that point to PolyGram and CEMA. 
"There's no deal right now with any distributor, but 
we're very close," Marenberg says. A representative for 
PolyGram president/CEO Alain Levy would not com-
ment on the negotiations. CEMA president Russ Bach 
was not available at press time. Motown announced in 
early August that it planned to sever ties with current 
distributor MCA over the distributor's alleged mishan-
dling of Motown product (Billboard, Aug. 17). 

PAYBACK? Judge Thomas O'Brien of Circuit County 
Court in Chicago has granted preliminary approval to a 
settlement that may resolve a class-action fraud lawsuit 
filed against Milli Vanilli's label, Arista. The label and 
its distributor, BMG, have offered to pay $1 for singles, 
$2 for vinyl albums and cassettes, and $3 for CDs to any 
plaintiffs who can prove they purchased the recordings 
before Nov. 27, 1990. O'Brien had previously rejected an 
earlier proposal wherein fans had to purchase additional 
Arista product in order to receive a refund. 

CHANGES AT THE TOP: Tokugen Yamamoto has 
retired as president of Warner Music Japan, turning 
over the reins to Ikuzo Orita, who moves over from his 
post as president of Warner Music ICK. Tokugen, a 10-
year veteran of the Warner operation, having joined the 
company as managing director in 1981 when it was 
known as Warner Pioneer, continues on as a non-execu-
tive director of Warner Music Japan. Orita, appointed 
managing director of WEA Music KK in 1989 and pro-
moted to president the following year, joined Warner 
Pioneer in 1970 ... In another international develop-
ment, Deutsche Shallplatten, the newly privatized for-
mer East German state record company, will soon have 
a new managing director, as those in the know are re-
vealing little, but nod in the direction of a free agent 
who not that long ago was a London-based international 
exec. DS also has a new label, MFS. 

SOUND INVESTMENT: Three songs by Michael 
Jackson will be featured on Sony Corp.'s Mini Disc 
demo discs. Along with "Billie Jean," "The Way You 
Make Me Feel," and "Man In the Mirror," the Sony Mu-
sic artist will lend his image to the dises. MD is slated to 
debut in late 1992. 

BUYOUT BLUES: Matsushita Electric Industrial Co. 
says that costs associated with its acquisition last year 
of MCA Inc., at a cost of more than $6 billion, last 
caused net profit to plunge 34% in the first quarter, 
which ended June 30, to $277 million. The Japan-based 
company says first-quarter sales from its entertainment 
sector, which includes recorded music, movies, and 
home video, totaled $977 million. 

LIVE ENTERTAINMENT INC. has confirmed it is in 
formal negotiations with Carolco Pictures Inc. on a 
possible merger of the two companies. LIVE issued in 
July a merger proposal to Carole°, which already owns a 
54% stake in LIVE, but no action was taken on it. The 
company says it plans to issue no further comment until 
either a merger takes place or talks terminate. An 
agreement would have to be approved by the boards of 
both companies. LIVE's stock rose 25 cents a share to 
$11.75 on the day of the confirmation, while Carolco's 
fell 12.5 cents to $6.25. 

BRITISH RETAIL GIANT W.H. Smith is looking to 
make another purchase of record stores in the Eastern 
U.S., says company chairman Sir Simon Hornby. How-
ever, when asked at the announcement of the company's 
year-end results if that purchase would be the belea-
guered Record World chain, he had no comment. In the 
year ended June 1, the company produced a pretax prof-
it of $151.3 million on overall revenues of $3.3 billion. 
Profits were up 3.5% and revenues increased 9.4%. 

TURNER ENT. has asked for an audit concerning 
MGM-Pathé Communications' sales performance on 
its catalog of more than 3,000 MGM and pre-1948 
Warner Bros. films. Turner acquired the catalog in 1986 
and relicensed home video rights to MGM/UA Home 
Video. Last fall, however, Pathé acquired MGM Com-
munications, virtually shut down the MGM/UA Home 
Video operation, and made a home video sales arrange-
ment with Warner Home Video. One source says that 
during the frenzied transition period, Turner felt catalog 
sales were neglected. Moreover, says this source, 
Turner feels the Warner Home Video sales force is cur-
rently too overburdened with product to give adequate 
attention to its catalog. 

PROMOTED: Fred Ehrlich moves up at Columbia as 
VP/GM, with day-to-day responsibilities for all depart-
ments, including the label's Def-Jam-RAL venture, oth-
er than A&R and promotion, which continue to report to 
label president Don Ienner. Erhlich, who also reports to 
Ienner, has been associated with parent CBS Records 
(now Sony) since 1982 and was named a VP of Columbia 
in August 1990. 

LATE WORD has major changes at Ennuis Broadcast-
ing going beyond the ouster of WEAN New York GM 
Scott Meier (Newsline, page 20). KPWR Los Angeles 
GM Phil Newmark is out, too; radio division president 
Doyle Rose assumed his duties. Back at WFAN, PD 
Mark Mason is now OM. GSM Joel Hollander is named 
station manager. Enunis honcho Jeff Smulyan, who has 
been selling off stations to pay for the Seattle Mariners, 
may now have to sell the M's too, according to the Seat-
tle papers, if he can't repay the nearly $40 million being 
called in by his lenders by next spring. In other late ra-
dio news, former WAMO Pittsburgh PD Eric Faison is 
the new PD at WBLK Buffalo, N.Y. 

GOING SOUTH: This year's Looking East & West mu-
sic industry conference has been canceled as a result of 
the upheavals sweeping the U.S.S.R. It was to have tak-
en place Nov. 7-9 in Warsaw, but now will not happen 
before next spring. Last year's event drew between 400 
and 500 from Eastern and Western Europe to Budapest. 

NEW RAP FLAP: Eazy-E of the rap group N.W.A has 
filed suit against band mate Dr. Dre and rapper the 
D.O.C., alleging that he was coerced into releasing the 
artists from their recording contracts. In the action, 
filed Aug. 23 in Los Angeles Superior Court, Eazy-E 
claims he holds exclusive contracts with Dre and the 
D.O.C., and was pressured into signing an April 23 re-
lease on those contracts. Agent Marion Knight, who 
now claims to hold contracts with the artists, is also 
named as a defendant in the suit, which seeks a declara-
tion to bind the musicians to their original contracts and 
unspecified real and punitive damages. 

BUZZ ON THE BIZ: The B'nai B'rith Music & Per-
forming Arts Unit has arranged two panel discussions 
in New York as part of monthly meetings at the Sutton 
Place Synagogue Sept. 3 and Oct. 7. For the former, 
Billboard radio editor Sean Ross will moderate a panel 
on New York radio featuring radio figures Russ Davis, 
Bob Dunthy, Kevin McCabe, Gary Fisher, Joe McCoy, 
and Vinnie Brown. On Oct. 7, a panel dubbed "Inside 
Scoop" will feature journalists/authors Meg Cox, Fred-
eric Dannen, Fred Goodman and Billboard senior news 
editor Ken Terry. 

A GOOD NIGHT: The McDonald Center of Scripps 
Memorial Hospital raised more than $100,000 during a 
"Tropicana Night" Aug. 24 in Del Mar, Calif. The annual 
event was chaired by Atlantic Record Group execs 
Doug Morris and Paul Cooper, with involvement of 
Warner Music Group. 

WILD ABOUT HARRY: AT&T has exclusive sponsor-
ship of Harry Connick Jr.'s U.S. concert tour of 30 cit-
ies, starting Tuesday (3). The tour will coincide with the 
release of his Columbia album, "Blue Light, Red 
Light." Engineering the tie was EMCI, the Jay Cole-
man-headed entertainment marketing and sponsorship 
setup. 

STRECH-ING OUT: Jazz keyboard veteran Chick 
Corea is set to roll out a new label, to be called Strech, 
which will be distributed by GRP, his label home for the 
last six years. First release on Strech will likely be a con-
certo written and performed by John Patitucci, Corea's 
bassist, but Corea also plans to feature new artists. 
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