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JOHN CAMPBELL ONE BELIEVER
(61086)

Music from deep in an American night
of little sleep and no lullabyes. The
debut album features “Wild Streak,” the
first single. On Elektra CDs and
DIGALOG Cassettes.

Seth Marsh's debut Ip “Whole Lotta
Noise” is a Whole Lotta radio-ready rock-
n-rolt. The band takes good old-fashioned
roots rock, adds their trademark twist &
delivers an outrageous, contagious album
that's guaranteed to get you a Whole
Lotta Sales. Retail date 9/24. On JR.S.
Dist. by BMG. (#35801)
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White Rap Starting To Find Its Way
But Faces Some ‘Credibility’ Roadblocks

B BY DEBORAH RUSSELL

LOS ANGELES—When pale-faced,
chisel-cheeked rapper Vanilla Ice hit
the airwaves with “Ice Ice Baby” and

Radio Leasing
Ties Proliferate

B BY SEAN ROSS

SAN FRANCISCO—As time bro-
kerage deals between stations
continue to proliferate, there are
now signs that what began as co-
habitation for some broadcasters
may turn into a marriage.
Local marketing agreements,
or LMAs, are the arrangements
(Continued on page 18)

sold 8 million albums for SBK Rec-
ords, the industry tenet that rap was
a predominantly black art form was
instantly rewritten.

The numbers generated by this lat-
est “black music in a white wrapper”
opened a wide window of opportunity
for white artists and music industry
entrepreneurs entertaining platinum
aspirations.

But “white rap” existed long be-
fore Vanilla Ice personified its mas-
sive crossover potential. In March
1987, the Beastie Boys’ multipla-
tinum Def Jam album, “Licensed To
T1I,” hit No. 1 on The Billboard 200
Top Albums chart, and stayed there
for six weeks. The group is currently
recording a new album for Capitol

(Continued on page 89)

P’Gram Exec’s Indictment
Has Biz In Buzz Over Payola

EBY CHRIS MORRIS

LOS ANGELES—In the wake of
the indictment of PolyGram Label
Group VP of urban promotion and
former indie promotion man Ronald
Ellison for income tax evasion, As-

Calypso Gaptures The Gurrent
Of Life In Garibbean Islands

W BY HOLLIS LIVERPOOL

PORT-OF-SPAIN, Trinidad—
Throughout the Caribbean, calypso
has always reflected the mood of the
people and the temper
of the times. This year
was no exception. In
Trinidad, for example,
the people were of two
minds about the social
turmoil in their midst.
The crowd-pleasing
winner of the annual
Carnival calypso com-
petition in the customarily lightheart-
ed Road March category was “Get
Something And Wave” by Superblue
aka Blueboy, while judges awarded
the Calypso Monarch title not for any

traditionally stern social commen-
tary, but instead for Black Stalin’s
“Look On The Bright Side” and “Ah
Feel To Party.”

And yet the most popular and/or
notorious calypso
songs in Trinidad/To-
bago over the last
year arguably were
the many serious de-
positions on Muslim
revolutionary Abu
Bakr's attempted
coup. Calypsonians
like Bally, Cro-Cro,
and Ebony all had their solemn say
concerning the bloody six-day up-
heaval in July 1990 surrounding the
unsuccessful overthrow of Trinidad/

(Continued on page 43)

sistant U.S. Attorney Drew Pitt
says that the Justice Department
office here is continuing its investi-
gation into alleged payola practices
in the music industry. Yet the indus-
try as a whole is not convinced that
the moribund investigation is really
being revived.

While some industry observers
say Ellison’s indictment—though
not on payola charges—could be the
first salvo of a new payola witch
hunt, others see it merely as an ef-
fort by the government to salvage
its costly and largely ineffectual
music business probe.

(Continued on page 78)

‘Judgment Day’
Is December 11

W BY PAUL SWEETING

NEW YORK—He'll be back. Soon.

Arnold Schwarzenegger’s “Termi-
nator 2: Judgment Day” will blast its
way into video stores Dec. 11, carry-
ing a $99.95 list price.

While not all details were available
at press time (LIVE Home Video had
scheduled a press conference for

(Continued on page 83)

Garth Hits New
Country Peaks

B BY EDWARD MORRIS

NASHVILLE—Country Music
Month gets an unparalleled kick-
off this year with the news that
Garth Brooks’ “Ropin’ The Wind”
album has debuted at No. 1 on The
Billboard 200 Top Albums chart.
This is the first time in the history
of the chart that a country album
has accomplished such a feat.
In addition, the 2.6 million
(Continued on page 89)

Warner Pulls Out Stops
For Hot Chili Peppers

PAGE 12

Superstars Cover Eiton
Tunes On Tribute Set
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The follow-up to their Top 5
Gold hit

“3 A.M. ETERNAL”
From the Gold album THE WHITE ROOM
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BRYAN ADAMS WAKING UP THE NEIGHBOURS

{75021-5367-2/4]

WAKING UP RADIO
The triple-platinum smash “(Everything | Do) | Do It For You” (7502115674 stayed at #1 longer than any other single this year,
and topped the charts around the world. The success of “Everything” and the new single
“Can’t Stop This Thing We Started” [75021-1576-4; 75021-2386-2; 75021-1576-7)

is just the start of a string of hits from this radio-ready album.

WAKING UP ™ AND THE VIDEO WORLD

Since MTV's World Premiere of “(Everything | Do) | Do It For You,” Bryan's been in Heavy Rotation on video outlets nationwide and

#1 on the MTV Top 20 Countdown —and there’s no sign of let-up with “Can’t Stop This Thing We Started.”

WAKING UP THE CROWDS

The Bryan Adams World Tour begins in October, with the first American leg a 40-city tour in early 1992.

WAKING UP RETAIL

With 15 songs and over 74 minutes of music, Waking Up The Neighbours is nearly twice the length of
most rock albums —but it retails for the same price as those albums.

It's gonna be a mega-platinum winter for Bryan Adams.

YOUR NEIGHBOURS ARE GONNA BE UP FOR A LONG, LONG TIME.

Produced by Robert John “Mutt” Lange & Bryan Adams

Mixed by Bob Clearmountain

Management: Bruce Allen

RECORDS

© 1991 ABM Records, Inc Al rights reserved

www americanradiohietorv com


www.americanradiohistory.com

$4.50 (U.S.), $5.95 (CAN.), £3.50 (UK.)
35 FM, 16.50 Dfl, DK 59.50, DM20, 12,000 Lire

9 weeeek 3-DIGIT 908
BI GEE4EM740M099 04 0240
MAR21921 03

MONTY GREENLY

APT A

3740 ELM

LONG BEACH, CA 90807

NEWSPAPER

SEPTEMBER 28, 1991

fifiet int

w
w
=
=
T
=
=
=
=
=
>
o
%]
[=]
=
=]
T
a



www.americanradiohistory.com

STILL ALIVE AND KICKING ASS

12 OF THE CRUE'S CLASSIC CUTS PLUS
3 BRAND NEW TRACKS
FEATURING THE FIRST SINGLE AND VIDEO

TRACKS PRODUCED BY TOM WERMAN FOR _ULIA'S MUSIC. INC. AND BY BOB ROCK
NEW TRACKS PRODUCED By BOB ROCK

MANAGEMENT: DOUG THALER FOR TOP RDCK DEVELOPMENT TORPORATION

MOTLEY CRUE’S MONSTROUS CATALOG
TEY I TR

i R W

y W
. ¥ i 4 ": Voo |, o

SHOUT AT THE DEVIL 60289 GIRLS. GIRLS. GIRLS 60725 CR.FEELGOOD 60829

DR.FEELGOOD: UNCENSORED
THE VIDEOS 3-40117 3-40104

Elektra
ON ELEKTRA CompacT Discs. ENIEI8 V0 9]'° CASSETTES AND VIDEOS
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N PAUL N GET SHOT AT.

“(LET’S GET) PHYSICAL,” “BETTE DAVIS EYES,’ “ENDLESS LOVE,”
“KISS ON MY LIST”

«ARTHUR’S THEME (BEST YOU CAN DO)”’ AND
ARE THE BIG SONGS OF THE YEAR.

Strikes and assassination attempts ensue

Critics predict stardom
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PAVAROTTI

ECOMRDS

SONGBOOK
RESENTS 1| 1 |

7 .
GT
“» & and-picked by the great tenor himself,
L ‘Pavarotti Songbook’ is a collection of his favorite songs.
This is the Pavarotti you saw and heard in the most memorable
moments of the “Three-Tenor” concert—

an exuberant, joyful musician sharing

his love of music with the world.

TO YOU. FOR YOU. PAVAROTTI SONGBOOK. NEW FROM LONDON RECORDS.

© 1991 London Records/ olyGram Classics & Jozz. Distributed by PGD.
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MTV PLUGS INTO ASIA

MTV Asia made its scheduled launch Sept. 15, kicking off from Hong
Kong with a made-in-Beijing videoclip by Chinese rocker Cui Jian. Hans
Ebert reports from the scene. Page 14

ROBBIE ROBERTSON’S SOLO OUTING

Former Band member Robbie Robertson has spiced his second solo
project, due Oct. 1, with a distinct New Orleans flavor. Steve Appleford
takes a tour with him through “Storyville.” Page 33

CANADIAN COUNTRY MUSIC AWARDS

It seemed Michelle Wright could do no wrong at the Canadian Country
Music Awards, winning in three key categories, including album of the
year. Larry LeBlanc has a complete wrapup of all the winners. Page 38

GERMAN MUSIC MARKET (NOT SPIRITS) HIGH

The recently announced 24 % rise in the value of Germany’s sound-carri-
er market is cause for celebration, but Wolfgang Spahr reports that re-
cord companies there, while pleased with the results, are generally

guarded about what the future may hold. Page 70
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NAB '91: A Taste Of Tough Times

From Digital Audio To Loan Difficulties

W BY BILL HOLLAND
with SEAN ROSS

SAN FRANCISCO—It was a som-
ber, bottom-line convention this
time as attendees at the National
Assn. of Broadcasters’ Radio "91
confab here wrestled with the
problems of a sluggish economy
and stagnant business.

Among the issues grappled with
between Sept. 11-14: the murky
and upsetting future of digital au-

dio, the still-pending policies of the
FCC and lawmakers on local mar-
keting agreements (see story,
page 5), and the increasing diffi-
culty of borrowing money. Also
discussed were the predicted re-
laxation of station ownership rules
and the impact of possible user
fees.

The digital audio broadcasting
debate began early with remarks
from FCC commissioner Sherrie
Marshall (Billboard, Sept. 21).

@ BY JEFF CLARK-MEADS

LONDON—W.H. Smith, the com-
pany that bought 74 UK. record
stores from Virgin in 1987, has now
taken a 50% stake in the remainder.

Smith has taken a half-share in
Virgin Retail U.K., which currently
has 12 music and video megastores
and seven specialty Games Centres.
Subject to approval of the deal by
the U.K. government’s Office of
Fair Trading, Virgin will use
Smith’s cash injection to finance
further expansion.

However, British law requires
the Office of Fair Trading to con-
firm that the link-up is not contrary
to consumers’ interests. Its officers

W.H. Smith Buys Half-Share
In Virgin U.K. Retail Chain

must be consulted on any agree-
ment where a combined group has
more than 256% of any given mar-
ket; Smith’s 240 record depart-
ments and its 307 Our Price stores
already account for 25% of the Brit-
ish music market, while Virgin
takes an estimated further 3%.
Smith’s proposed move is the lat-
est sign of its aggressiveness in the
U.K. record and video retail mar-
kets, which first became apparent
in 1985 when it bought the Our
Price chain from founders Garry
Nesbitt and Mike Isaacs. Two years
later, the firm acquired 74 of Vir-
gin’s unprofitable smaller stores to
incorporate into Our Price. Indeed,
(Continued on page 86)

While Marshall and others at the
convention tried to present DAB in
terms of future opportunities and
challenges, many management at-
tendees,
strapped with fi-
nancial woes,
saw it still as a
threat, or at best,
expensive and
disruptive.

NAB is making no apologies
about pursuing government pro-
tections on DAB, though it is still
unclear whether the FCC will give
weighted points to the industry
when DAB allocations are made.
As one NAB official said in the
convention hallway, “Sure, we're
asking the FCC to take into ac-
count that we’ve been there for 60
years and we've got billions invest-
ed in radio, when there’s decisions
to be made that could dismantle
the whole thing.”

Also a major concern is where
the FCC will put DAB—on a sepa-
rate spectrum band such as the L-
band, or “in band’’ as a part of the
FM band, either on a frequency or
the frequencies in between sta-
tions.

If digital audio ends up on the L-
band, said Joe Field of Entercom
and moderator of the first of sev-
eral DAB panels, the new technol-
ogy will become “a [multiformat]
nightmare”’ and will present ‘‘very
difficult and divisive issues” and
“massive dislocation” for FMs and
AMs.

(Continued on page 21)

Fox H.L.T.S. At Potential ‘Home’ Surpluses

Program Aims To Balance Wholesalers’ Inventories

B BY PAUL SWEETING

NEW YORK—In an effort to avoid
costly hassles with returns of unsold
copies of “Home Alone” in January,
FoxVideo is moving pre-emptively to
balance wholesalers’ inventories
across the country.

Starting in November, the studio
will introduce a novel program called
H.I.TS. (“Home Alone” Inventory
Transfer System). Under the pro-
gram, Fox will assist wholesalers sit-
ting on too much inventory by taking
it off their hands and moving it to
other regions where distributors may
be light on stock.

According to FoxVideo president
Bob DeLellis, the studio has been
monitoring wholesale inventories on
a weekly basis since street date.

“We know who has what,” Del ellis
says. “If distributor A has inventory
that is 10% higher than the national
average, and distributor B has only
1,000 pieces on hand but needs 5,000,
we’ll transfer the inventory from A’s
warehouse to B’s.

“Everything is entirely confiden-
tial,” Delellis stresses. “Distributor
A will be told to leave a skid of X
number of pieces on his loading dock,
and our truck will pick it up. Distribu-
tor A will never know where the in-
ventory is going; distributor B will
never know where it’s coming from.
They will be credited immediately for
the return. And if it turns out that
distributor A needs more inventory a
week later, he can order it because
I've got inventory on hand.”

All freight charges will be picked
up by the studio, which is working in
conjunction with its shipping compa-
ny VidCo International.

The program will be available to all
distributors of ‘‘Home Alone”
through Dec. 31.

Wholesalers responded positively
to FoxVideo’s initiative. “I think it’s a
terrific idea,” one rack executive
says. “There probably aren’t huge in-
ventory problems with that title any-

way, but typically you get pockets
around the country where there are
problems. This program should re-
lieve those pockets.”

Wholesalers see the H.IT.S. pro-
gram as correlating with other as-
pects of Fox’s marketing program
for “Home Alone.”

While Fox did not give wholesalers
individual goals or quotas, it is using
a “hidden rebate” system, distributor

(Continued on page 85)

& BY MARC MAES
and ED CHRISTMAN

ANTWERP, Belgium—Super Club,
which lost about $425 million on rev-
enues of about $470 million in the
14-month period ended March 31,
announced that the company will
generate another sizable loss in the
current year, even though it is cut-
ting costs by closing stores, slash-
ing jobs, and selling off operations.

As part of that reorganization, it
appears that Super Club is putting
Best Video, a video distributor
based in Oklahoma City, Okla., on
the block. According to a report in
The Wall Street Journal, Super
Club CEO Jaap van Weezendonck

With /ts Losses Mounting,
Super Club Takes Action

said the company plans to sell or
find partners for its video wholesal-
ing operations and film-rights busi-
ness. A Super Club spokesperson in
Dallas declines to elaborate on van
Weezendonck’s reported statement.

Overall, van Weezendonck esti-
mated that Super Club will lose sev-
eral-billion Belgian francs for the
year ending March 31, 1992. (There
are 34,5 francs to the dollar at the
current exchange rate.)

In order to avoid a possible Super
Club bankruptcy, the company’s
parent, Philips N.V,, which owns a
51% stake, plans to proceed with a
stock offering that will raise anoth-
er $217 million for the Belgium-

(Continued on page 87)
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Guest Set Fetes John/Taupin Songs
PLG’s ‘Two Rooms’ To Feature 16 Stars

This story was prepared by Thom
Duffy, Jeff Clark-Meads, and Karen
O’Connor.

NEW YORK—One of the most suc-
cessful songwriting collaborations in
pop history, the 25-year partnership
of Elton John and Bernie Taupin, will
be spotlighted next month with the
release of a 16-track album on Poly-
dor Records featuring new interpre-
tations of their songs by 16 stars, in-
cluding Eric Clapton, Rod Stewart,
the Who, Sting, Tina Turner, Phil Col-
lins, and George Michael.

Five years in the making, the al-
bum, “Two Rooms: Celebrating The
Songs of Elton John & Bernie Tau-
pin,” will be released Oct. 22 in the
U.S. and worldwide during the
month. Simultaneously, PolyGram
Video will release a longform docu-
mentary of the John-Taupin partner-
ship, including extensive interviews
with the pair, comments from other
artists, and vintage performances.

The single CD or tape will retail for
$15.95, the VHS video for $19.95, and
the Laserdisc video for $29.95. A CD
and VHS gift pack will be available
with a list price of $34.95.

Drawing on the album’s varied art-
ists and tracks, Polydor plans a multi-
format blitz, including the likely pro-
motion of the Beach Boys’ cover of
“Crocodile Rock” to pop radio, “Sat-
urday Night's Alright For Fighting”
by the Who to album-rock outlets,
“Rocket Man” by Kate Bush to alter-
native programmers, and “Come
Down In Time” by Sting (accompa-
nied by John on piano in his only ap-

pearance on the disc) to new-adult-
contemporary stations. (See box,
page 88, for complete track listing.)

Marketing of the superstar project
may also include a network television
special and a pay-per-view concert
starring some of the album’s partici-
pants before the end of the year.
Both events are under negotiation,
according to Rick Dobbis, president
and CEO of the PolyGram Label
Group in New York.

Unlike most such superstar pack-
ages, which are conceived and creat-

ed by record companies, “Two
Rooms” was initiated by John’s man-
agement company and PolyGram In-
ternational Music Publishing, which
owns the rights to many of the early
John-Taupin songs, to reignite aware-
ness and appreciation for the duo’s
hit-laden publishing catalog.

David Hockman, chief executive of
PolyGram International Music Pub-
lishing, says the idea arose from dis-
cussions with Steven Brown, creative
director of John Reid Enterprises,

(Continued on page 88)

BMBY ADAM WHITE

LONDON—Chrysalis Group chair-
man Chris Wright is relocating to
New York from London to become
more closely involved with the oper-
ations of Chrysalis Records U.S.

The label has been losing money
for several years and reported a
deficit of more than $5 million on
revenues of $44 million for its last
full financial year. Chrysalis Re-
cords is a 50/50 joint venture with
Thorn EML.

Wright says he intends to provide
“more creative leadership for the
A&R team” of the U.S. company.
“We have a lot of new product and

Wright Moving Closer
To Ghrysalis Records U.S.

new artists coming through,” he ex-
plains, “and there are a lot of posi-
tives. I will get more involved and
become more visible. People seem
to respond to having me around.”

Wright says he will rent an apart-
ment in New York for six months.
“I've been spending one week a
month in the U.S,, so now it will be
the other way around: one week a
month in the UK.”

Wright refutes speculation that
Chrysalis will close or reduce its
U.S. label operations. “If that was
the reality, I would not be going
there,”” he says. There are no
changes planned for the company’s

(Continued on page 75)

Movie Music. Capitol Records will release the soundtrack to the film “Indian
Runner,” written and directed by Sean Penn, Oct. 1. The soundtrack features
’60s period music from Jefferson Airplane, Traffic, Janis Joplin, the Band, and
Creedence Clearwater Revival, as well as an original score written by Jack
Nitzsche and David Lindley. Shown at a recent Los Angeles recording session,
from left, are project coordinator Leslie Morris; score co-producer Michael
Hoenig; Lindley; Nitzsche; co-producer Danny Bramson; Penn; and Capitol VP of
A&R Tim Devine.

EXECUTIVE TURNTABLE

Fah 4th: Bevy Of Top Vids Due In Quarter

Stores To Have 9 Of Year’s Top 10 Films By Christmas

B BY JIM McCULLAUGH

LOS ANGELES—Four of the year’s
top-grossing films—‘“Terminator 2:
Judgment Day,” “Robin Hood:
Prince Of Thieves,” “City Slickers,”
and “The Silence Of The Lambs”—
lead a diverse and product-rich fourth
quarter for home video dealers. Ana-
lysts and industry observers now say
it may be one of the strongest Octo-
ber-December rental periods in re-
cent memory.

With the release of this quartet of
blockbusters—each of which is well
over the $100-million box office mark
individually and which have earned
nearly $600 million collectively—vid-
o retailers are now assured of hav-
ing nine of the year’s box-office top
ten on their shelves before Christ-
mas.

The lone exception is Paramount’s
“Naked Gun 2 1/2: Smell Of Fear,”
which has netted about $85 million in
box-office receipts. No official home-

B BY JEFF CLARK-MEADS

NEW YORK—Several hundred ki-
osks demonstrating CD-Interac-
tive are due to appear in stores
and shopping malls across the
U.S. Oct. 16, when the format is
officially launched in the U.S. mar-
ket.

CD-I pioneer Philips and asso-
ciate company Philips Interactive
Media of America say 50 software
titles will be available by the end of
the year, priced between $14.95 and
$39.95. A spokeswoman for Philips
says players will appear in stores
for about $800.

The lower-priced software titles

Philips Getting CD-I Active,
With U.S. Launch Set For Oct.

will be children’s product such as
Sesame Street productions, while
further up the scale will be courses
in golf and photography and, in con-
junction with the Smithsonian Mu-
seum, a presentation of much of the
museum'’s exhibits. CD-I is current-
ly being launched in similar fashion
in the Netherlands.

PIMA chairman Gordon Stulberg
says the software initially will be
sold with players through hardware
outlets, but later will be distributed
by PolyGram Group Distribution to
record and book stores. Stulberg
adds that he anticipates a substan-
tial portion will eventually be sold

(Continued on page 75)

video plans for that title have been
announced thus far.

The year’s other major titles, in-
cluding “Home Alone” ($281 million),
“Dances With Wolves” ($183 million),
“Sleeping With The Enemy” ($100
million), “Kindergarten Cop” ($90
million), and “Teenage Mutant Ninja
Turtles II: Secret Of The Ooze” ($78
million) are already in the market-
place.

In addition to the elite $100 million
club, other powerhouse spring and
summer theatrical releases hitting
shelves during the fourth quarter in-
clude “Backdraft” ($75 million); “The
Godfather Part III” ($75 million);
“What About Bob?” ($62 million);
“Out For Justice” ($40 million); and
the special, limited edition of “Fanta-
sia.”

Other possible releases before
year’s end—although studios have
not announced plans for them—are
“Thelma & Louise” ($42 million),
“The Rocketeer” ($45 million), and
“Boyz N The Hood” ($50 million).

The fourth-quarter rental and sell-
through business has already re-
ceived a jumpstart with the arrival of
FoxVideo’s sell-through-priced
“Home Alone,” now solidly en-
trenched at the number one spot on
both Billboard’s Top Video Sales and
Top Video Rentals charts, as well as
“Dances With Wolves.”

According to New York-based
home video consulting firm Alexan-
der & Associates, “Home Alone” has
rented more than 12 million times

(Continued on page 85)

RECORD COMPANIES. Jeffrey Blalock has been promoted to national director,
rock promotion, for Capitol Records in Los Angeles. He was local promotion
manager for the label in Houston.

Warner Music Australia appoints Robert Rigby managing director of
Warner Group Australia, U.S. division. He will be based in Sydney. He was
marketing manager, special products division, for Sony Music.

Grant Spofford has been appointed regional promotion & marketing man-
ager, West Coast, for SBK Records in Los Angeles. He was promotion & mar-
keting manager for Elektra Entertainment in Dallas.

EMI Records USA names Saul Shapiro Northeast regional marketing di-

o
%

i
SHAPIRO

BLALOCK RIGBY

SPOFFORD

rector, based at the New Jersey CEMA Distribution branch. He was regional
sales manager for Enigma Records in Chicago.

Bobby Duckett has been named manager of artist development for The
Rhythm & Black Music Group, Mercury Records, New York. He was a tour
manager at Hush Productions.

Smash Records has appointed Mike Egan to the position of national market-
ing director in Los Angeles. He was Midwest marketing coordinator for Elek-

1% ¢ ;
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tra Entertainment.

Steve Pritchitt is named VP/GM of Jambeo Records in New York. He was
VP, product management, for Mercury Records in New York.

Zoo Entertainment in Los Angeles appoints Sami Valkonen manager of fi-
nance. He was owner and CEO of Finnish booking agency Rocktops.

PUBLISHING. Edward J. Barteski has been appointed ASCAP director of gener-
al licensing in New York. He was senior VP of sales and marketing for Chur-
chill Communications Corp. in New York.

Warner/Chappell Music Inc. in New York appoints David Stamm and Don
Paccione managers of creative services. They were, respectively, an A&R rep-
resentative for Arista and GM for Screen Gems-EMI Music in New York.

Peermusic appoints David Baxter manager of Toronto operations. He was
creative director at EMI Music.

DISTRIBUTION. Uni Distribution Corp. promotes Janis Durr to VP, distributed
video lines; Dan Gant to director of national sales, video; and Gary Pogachar
to regional video director, Midwest. They were, respectively, director of nation-
al accounts; regional video director, Midwest; and sales representative, Mid-
western region.

RELATED AELDS. The William Morris Agency names Nick Caris VP in New
York. He was a music agent at ITG in New York.

Matt Robertson has been named sales manager, Western region, for Senn-
heiser Electronic Corp. He was a district manager for Sony Pro Audio.
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Red Hot Chili Peppers’ ‘Magik’ Touch
Warner Gives Wide Rein In Making Album

B BY CHRIS MORRIS

LOS ANGELES—Warner Bros.
Records, pursuing the artist-devel-
opment philosophy that has helped
generate big sales for such alter-
native acts as R.E.M., Faith No
More, and Jane’s Addiction, has
taken a free-swinging approach to
its first album with the Red Hot
Chili Peppers, the pioneering
funk’n’roll band.

Although the group, a fixture of
the Los Angeles rock scene for
close to a decade, cracked only the
gold-record barrier with its last
EMTI release, Warner Bros. has ex-
tended a laissez-faire hand to the
Chili Peppers in the making of its
Warner debut, “Blood Sugar Sex
Magik,” due out Tuesday (24).

The band cut the album this
summer in a sprawling mansion in
Hollywood’s Laurel Canyon,
where band members resided dur-
ing the sessions. Producer Rick
Rubin installed a 24-track console
on the premises, and Warner exec-
utives were encouraged to drop in
and witness this somewhat quixot-
ic style of record-making first-
hand.

The unusual recording setup is

being exploited as a major compo-
nent of the marketing campaign
for the album: “Funky Monks,”’ an
hourlong documentary film about
the house-bound sessions for the
album, will be screened at major-
market release parties, and the
movie will also be issued as a sell-
through home video in October.

Shot in black-and-white at a cost
of $60,000 by Gavin Bowden,
brother-in-law of Chili Peppers
bassist Flea, the film was original-
ly conceived of as a video press kit,
but Warner Bros. ultimately decid-
ed to put it to both internal and
commercial use.

Neither Rubin nor Warner Bros.
president Lenny Waronker will dis-
cuss actual dollar figures for the
cost of renting the Laurel Canyon
house and recording there, but
both downplay the expense.

“In the big picture, it may be
less expensive than staying in the
studio for months,”” Waronker
says. “This was a way they could
work at any time, and control the
environment. I don’t think it was
all that costly.”

Overall, however, Warner Bros.
is clearly paying a considerable
amount for a group that has had

Senate Trio Issues Bill To
Block Foreign Visa Clauses

B BY BILL HOLLAND

WASHINGTON—A bipartisan trio
of U.S. Senators introduced legisla-
tion Sept. 17 that will delay for three
years the implementation of some un-
intended but still onerous provisions
of the 1990 Immigration Reform Act.
That act would prevent foreign per:
formers in the “0” and “P” visa cate-
gories from performing in the U.S.
The new bill would temporarily lift

a 25,000-visa cap on such categories
as internationally recognized artists,
culturally unique artists, and recipro-
cal exchange artists.

It would also delay implementation
of the cap for three years, from its
original Oct. 1 target to Oct. 1, 1994.

The Senate bill is similar to H.R.
3048, House legislation introduced by
Rep. Romano Mazzoli, R-Ky., in July.
That bill, which calls only for a six-

(Continued on page 86)

‘New Age’ Backroads Files
Chap. 11; Star Lahel Fades

B BY SUSAN NUNZIATA

NEW YORK—Backroads Distribu-
tors, a New Age music pioneer in
Corte Madera, Calif., has filed for
creditor protection under Chapter
11 of the U.S. bankrupecty code.
The 10-year-old Backroads, which
encompassed a distribution compa-
ny, a mail order business, and Shin-
ing Star Records, made its filing

Aug. 27 in U.S. Bankruptey Court
of Northern California
The Shining Star record label,
which operated as a separate corpo-
ration, was not a part of the bank-
ruptey filing. Nonetheless, Shining
Star, along with the distribution
company, has been disbanded. The
mail-order business, which previ-
ously made up about 20% of the
(Continued on page 75)

Carey Gops 3 Jukehox Awards
Brooks Also Takes Multiple Honors

B BY DEBORAH RUSSELL

LOS ANGELES— Columbia’s multi-
platinum pop/R&B sensation Mariah
Carey led the 1991 Jukebox Awards,
presented in Las Vegas Sept. 13 by
the Amusement & Music Operators
Assn.

The trade association’s annual
awards show, hosted by Peter Noone,
honors the most popular songs, art-

ists, and CDs on jukeboxes during
the past year.

Carey took three Jukebox Awards,
including jukebox R&B record of the
year for her No. 1 single, “Vision Of
Love”; jukebox R&B CD of the year
for her eponymous debut album; and
jukebox rising star award (female).
MCA country star Mark Chesnutt
and Def American’s Black Crowes

(Continued on page 78)

only one gold record. Although
Waronker will not say how much
the label is forking over, Epic had
previously offered the Chili Pep-
pers $5.7 million for three albums,
according to one source, and lead
singer Anthony Kiedis says that
‘“‘at the very last minute, it just
dawned on us that it might be
worth taking a little less money to
go with a West Coast company
that we really believed in.”

Why was Warner Bros. so eager
to sign a band whose career has
not thus far translated into big
sales numbers?

“T think the reason we signed
them,” says Waronker, “outside of
your normal record-company greed,

(Continued on page 26)

Latin In Manhattan. Sony Discos artist Willie Colon is joined by New York
Mayor David Dinkins at S.0.B.’s nightclub in New York to celebrate the release
of his upcoming album, “Honra y Cultura.”” Shown, from left, are Frank Welzer,
president, Sony Discos Inc.; Julie, Colon's wife; Colon; Mayor Dinkins; Stuart
Bondell, VP, business affairs, Sony Music International; and Tom Tyrrell, senior
VP, administration, Sony Music Internationat.

GARTH BROOKS’ “Ropin’ The Wind” becomes the
first country album to enter The Billboard 200 Top
Albums chart at No. 1. It’s the first country album
to reach No. 1 at all since “Kenny Rogers’ Greatest
Hits” in 1980.

Brooks also becomes the first country artist in
more than 15 years to have three albums in the top

50 simultaneously. His 1990 smash, “No Fences,”
dips to No. 14; his 1989 debut, “Garth Brooks,” re-
bounds to No. 43. Charlie Rich was the last country
artist to achieve the ey
bums in the top 40 in
April 1974,

There is, however, a GHAHT
b-i-g difference between
Brooks and these other
country-rooted perform-
ers. Ina word, it’s cross-
were heavily played on |
pop radio at the time of
their peak album sales.

By contrast, Brooks has never appeared on the Hot
100. (Neither, for that matter, have such other coun-
try superstars as Randy Travis, Clint Black, the
Judds, George Strait, Reba McEntire, and K.T. Os-

Even though he has received virtually no pop ra-
dio exposure, Brooks is outselling many superstar
pop performers. His last album, “No Fences,” sold
more than 4 million copies, more than the latest stu-
dio albums by Phil Collins, Whitney Houston, Bil-
ly Joel, Madonna, and Michael Bolton.

One final note: The other albums to open at No. 1
bands—Skid Row, Van Halen, and Metallica. Such
groups appeal to young, active music buyers who
are more apt to find the time and inclination to buy
an album in its first week of release than are older,
more settled country and pop fans ... or at least
that has been the conventional wisdom. Brooks’
socko debut suggests it's time to recognize that

feat; he had three al-

——
over. Rogers and Rich B_m
lin.)
this summer have all been by hard rock/metal
country fans can also be active and committed.

TWO OTHER albums also debut in the top 15 on
The Billboard 200. Tesla’s “Psychotic Supper” bows
at No. 13. The band’s “Five Man Acoustical Jam”
rode the top 20 for four months earlier this year,
peaking at No. 12. Its 1989 studio set, “The Great
Radio Controversy,’’ peaked at No. 18.

And Dire Straits’ “On Every Street” opens at No.
15. It’s the long-awaited follow-up to the group’s
1985 blockbuster, “Brothers In Arms.”

Of course, a high debut tells only the first week’s
story. Rush’s “Roll The Bones,” which blasted onto
the chart last week at No. 3, this week dips to No. 10.
But Rush’s last two studio albums, “Hold Your
Fire” and “Presto,” peaked at No. 13 and 16, respec-

by Paul Grein

tively. So this is still a good showing for the band.

Bob Seger & the Silver Bullet Band’s ‘“The Fire
Inside” dips to No. 11 after entering the chart at No.
7 two weeks ago and holding that position last week.
Any way you look at it, that’s a healthy showing for
an act that has been around for 20 years. Still, it's a
lower peak than Seger’s last album, “Like A Rock,”
which reached No. 8 in 1986.

FAST FACTS: “The Commitments’ soundtrack
leaps to No. 21 in its
third week on The Bill-
board 200 amid one of
the strongest “buzzes”
in recent years. The al-
bum is one notch away
from becoming the high-
est-ranking soundtrack
on the chart,

Prince & the N.P.G.
have two singles streak-
ing up the top 50 on the
Hot 100. ‘““Cream’’ de-
buts at No. 46 and “Gett Off”” jumps from No. 41 to
No. 31 in its seventh week.

Color Me Badd’s “I Adore Mi Amor” holds at No.

Brooks’ ‘Ropin’ The Wind’ Blows In At No. 1:
Tesla’s ‘Supper’ Looks Super: Straits Talk

1 on the Hot 100 and jumps to No. 1 on the Hot R&B |

Singles chart. It’s the group’s second straight No. 1
R&B hit.

It took her 20 years, but she came through! Bon-
nie Raitt lands her first top 10 pop hit as “Some-
thing To Talk About” jumps to No. 9 on the Hot 100.
The success of the single has helped keep Raitt’s

“Luck Of The Draw’”’ album in the top five for the |

past eight weeks.

R.E.M. lands its second top 10 pop hit in a row as
“Shiny Happy People” jumps to No. 9 on the Hot
100. For one of the zll-time-favorite college/alterna-
tive bands, R.E.M. is becoming quite a pop singles
force: This makes four top 10 singles.

Rock veteran “Mutt” Lange is having one of his
biggest years. Lange produced and co-wrote Bryan
Adams’ “(Everything I Do) I Do It For You,” which
was certified triple-platinum last week. He also co-
produced and co-wrote Adams’ follow-up, “Can’t
Stop This Thing We Started,” which jumps to No. 25
on the Hot 100, and co-wrote the new one by Eddie
Money, which jumps to No. 69.

WE GET LETTERS: William Simpson of Los Angeles
notes that Luther Vandross’ current top 30 hit, “Don’t
Want To Be A Fool,” is the B side of his recent top 10
hit, “Power Of Love/Love Power.” It’s the first time
that both sides of a single have reached the top 30 since
New Kids On The Block scored in 1989 with a double-
sided hit-. .. Simpson adds that Big Audio Dynamite’s
“Rush” is the second Hot 100 song title in as many

months that is the namesake of a rock band, following .

Warrant’s “Blind Faith.”
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MTV Asia Debuts In Hong Kong
Cui Jian’s ‘Wild In Snow’ 1st Clip To Air

B BY HANS EBERT

HONG KONG—The MTV jugger-
naut continues to encircle the globe.
The channel hit its scheduled Sept.
15 on-air date in Asia, kicking off
from Hong Kong with a made-in-
Beijing videoclip, “Wild In The
Snow,” by controversial Chinese
rocker Cui Jian.

Cui’s Western-influenced songs
about loss of identity and freedom
have made him enormously popular
in his homeland. The singer video-
taped a brief comment for the Asian
launch of the music channel. “I hope
to see MTV in China very soon,” he
said. On Sept. 5, his “Wild In The
Snow” clip won an international view-
er’s choice award at the eighth annu-
al MTV Video Music Awards in Los
Angeles.

MTV Asia is being carried by
STAR TV, the first pan-Asian satel-
lite service, which has a “footprint”
reaching 40 countries and a popula-
tion of 2 billion. Its initial audience,
however, is estimated at about
500,000. The music channel is broad-
casting an eight-hour program,
which is then repeated twice daily.

Taping will be expanded to 12 hours
and eventually to 24 as production fa-
cilities come on line.

“Our intention has always been to
offer a window to the world to artists
in Asia and the Middle East, while at
the same time creating an opportuni-
ty for audiences in the region to expe-
rience the talent of artists from
around the globe,” says STAR TV
deputy chairman Richard Li.

Approximately 10% of MTV Asia’s
programming is being drawn from
regional sources, and that figure is
expected to increase significantly af-
ter a year. The balance of clips fea-
tures international acts from most of
the multinational record companies,
including Paula Abdul, Van Halen,
Phil Collins, Whitney Houston, Mar-
iah Carey, C&C Music Factory, and
Bon Jovi, among others.

“It’s difficult to see the pattern of
programming at this point because,
obviously, it’s so new,” says Lauchie
Rutherford, EMI's regional director
for China and Southeast Asia.
“They’re grasping for any Asian pro-
gramming which is up to the stan-
dards they need. Their aim has to be
to broadcast more Asian content as

Shorewood Packaging Profits
Up 9% In The 1st Quarter

B BY DON JEFFREY

NEW YORK—Shorewood Packaging
Corp., a manufacturer of paperboard
packaging for recorded music and
home video, says higher sales and
production efficiencies pushed net
profit up 9.23% in the first quarter.

For the three months that ended
Aug. 3, net earnings increased to
$2.93 million from $2.68 million in the
same period last year.

Revenues climbed 18.2% to $39.3
million from $33.3 million.

Murray Frischer, chief financial
officer, says the primary reason for
the increase in revenues was that
this year’s first quarter was 14
weeks long, one week more than last
year’s. In addition, company reve-
nues this year included results from
Toronto Carton, which was not ac-
quired by Shorewood until October
of last year.

Net profit was up because of “pro-
duction efficiencies” that boosted
gross profit margins, says Frischer.

Lee Isgur, securities analyst with
Volpe, Welty, says the company’s in-
creased volume of business has en-
abled it to use more efficiently new
equipment, for which installation
costs have already been paid.

But net profit increased much less
than did operating profit, which rose
24.1% to $5.64 million from $4.54 mil-
lion. The rise in the net was smaller
because of a large increase in the
quarterly interest expense and a big
reduction in nonoperating income.
Both of those factors were related to
the company’s payment of a special
cash dividend equal to $3.25 a share,
or $61 million in total, to stockholders
July 2.

Interest on debt rose to $816,000
from $467,000 in the first quarter last
year because the company borrowed
$57 million to finance the special divi-
dend. And interest income was down
sharply to $90,000 from $269,000 last

year because Shorewood paid out
some of the dividend in cash that
would have been used otherwise for
investments.

The company also wrote off
$300,000 in noncash charges for other
expenses in connection with that spe-
cial payment.

Frischer says the company paid the
dividend ‘“‘to enhance stockholders’
value.”

Isgur agrees that the special pay-
ment was in fact beneficial to share-
holders and believes that the compa-
ny ‘“can easily service the debt

The company
credits ‘production
efficiencies’

through existing operations.” He
says Shorewood, after spending
about $42 million on capital improve-
ments over three years, was enjoying
good cash flow and growth. “They
had choices. They could be very con-
servative and build up big cash val-
ues. Or they could go out and buy
things—diversify. Or pay it out in a
dividend. These guys said, ‘Hey, if we
can’t use it, let’s give it away to the
shareholders.””

In the first quarter, the New York-
based company also wrote off
$300,000 for an “uncollectible receiv-
able.” Frischer says that writeoff
was for a ‘“‘general consumer” ac-
count, not for one of Shorewood’s
home-entertainment customers.

Shorewood makes packaging for
most of the largest record companies
and video suppliers. Isgur estimates
that the music industry accounts for
about 40% of the firm'’s revenues.

The company’s stock rose recently
to $9.875 a share in over-the-counter
trading, close to its 52-week high of
$10.25.

quickly as possible.”

Rutherford says MTV Asia select-
ed Cui Jian’s video because it was
compatible with its quality criteria.
Cui sings in Mandarin—his style has
been called Mando-rock—and is
signed to EMI Hong Kong. “Wild In
The Snow” comes from “Solution,”
his second album for the label.

Cui is mainland China’s most popu-
lar performer, according to Ruther-
ford, “and a source of inspiration for
other mainland talent.” He has been
banned in the past from playing in his
homeland, but Rutherford says Cui’s
relationship with the authorities has
now “settled down.” The performer

(Continued on page 67)

LIVE, Carolco

B BY PAUL VERNA

NEW YORK—Negotiators repre-
senting LIVE Entertainment Inc.
and Carolco Pictures Inc. have
reached a preliminary agreement on
a stock-exchange ratio to be used in
the proposed merger of the two com-
panies.

The deal, which is still subject to
approval by the boards of both firms,
would give LIVE common-stock hold-
ers 2.275 shares of common stock in
the combined company for each com-
mon share of LIVE, plus a 10% stock
dividend prior to the merger, result-
ing in a total of 2.5025 shares in the
new firm.

Holders of Carolco common stock
would receive one share of common
stock in the merged company for
each share they own.

At press time, Carolco’s stock
closed at $5.875 on the New York
Stock Exchange. At that price, the
value of the deal for LIVE stockhold-
ers would be approximately $14.70
per share—significantly less than the
$21.50 LIVE had sought in July,
when a stock swap between the two
companies was first proposed.
LIVE’s shares were trading at
$12.375 on Sept. 18.

However, analysts note that the
true value of the deal cannot be as-
certained based on the stock price of
either company on any given day.
“Whether this deal is fair to LIVE or
Carolco will not be known until we
see how the stocks perform over the
long term,” says Keith Benjamin, se-
nior entertainment analyst at Laden-
burg, Thalmann & Co. Inc.

The makeup of the board of the
combined entity has yet to be negoti-
ated. LIVE says this and other pend-
ing matters will be settled by early
October and voted on “thereafter” by
the full boards of each company.

Also, the merger itself is subject to
the approval of a majority of the com-
mon shareholders of Carolco other
than chairman Mario F. Kassar and
his associates, who collectively own
56.2% of Carolco, according to pub-
lished reports. Similarly, the deal
must be approved by a majority of
the shareholders of LIVE other than
Carolco, which owns 54% of LIVE.

Meanwhile, Carolco has just sold
222,223 shares of its common stock to
German film distributor Neue Con-
stantin Film GmbH & Co. Verleih KG
at $13.50 apiece, for a total of approx-
imately $3 million. Headed by Bernd
Eichenger, Neue Constantin has pro-
duced such highly acclaimed films as

Platinum ‘Water.” Atco executives present Bad Company with a platinum
award for the group’s current album, “Holy Water.” Shown backstage before
Bad Company’s concert at New York’s Jones Beach Amphitheater, from left,
are Atco chairman Derek Shulman; Bud Prager of ESP Management; band
members Simon Kirke and Brian Howe; Atco president Harry Paimer: and band
member Mick Ralphs.

“The Name Of The Rose” and “Last
Exit To Brooklyn.”

As a result of the deal, Neue Con-
stantin retains distribution rights in
German territories for the next 20
motion pictures ‘“‘produced or ac-
quired by Carolco, excluding films
previously licensed in that territory,”
according to a Carolco statement.

The German distribution agree-
ment is the fifth major deal Carolco
has made with European concerns in
the past year, says Benjamin. In
1990, Carolco sold 60 million shares to
Japan’s Pioneer Electric Corp. and 30
million shares to France’s Canal Plus
in a 5% preferred stock agreement,
convertible at $18.50. In March of this
year, Carolco sold 1 million common
shares to Carlton Communications of
England at $13.50 each. And in June,
the film studio sold RCS Video, an af-
filiate of Rizzoli Corriere della Sera
of Italy, 1.1 million shares, also at
$13.50 each, with an option to buy
more.

STOCK UNDERVALUED?

Although the new distribution ven-
ture is not directly related to the
merger talks with LIVE, Benjamin
sees a correlation. “The real question
regarding the deal with LIVE is what
is Carolco’s stock worth? Right now
they’re trading at 5Y, or 6, but some-
body out there thinks they’re worth
significantly more than that,” he
says, referring to the Neue Constan-
tin acquisition and the other Europe-
an deals.

“You look through all of this and
you're talking about a combined com-
pany that’s inherently better off than
the two independently,” he adds.

Craig Bibb, analyst at PaineWeb-
ber, is less sanguine about the deal,
noting that “a lot depends on how
bad shape Strawberries is in.”

Strawberries is the major part of
LIVE’s Specialty Retail Group. The
Milford, Mass.-based chain has been
struggling this year, as have Record
World and National Record Mart, two
other major chains along the North-
east corridor.

Bibb says, “You have to wonder
what the market value of specialty
retailers is right now.”

Lee Isgur, securities analyst with
Volpe, Welty, believes the prelimi-
nary merger agreement is “a good
offer for LIVE.” He says, “I don’t
think LIVE is very valuable without
its relationship to Carolco. The LIVE
shareholders are going to get a pret-
ty good deal.”

LIVE is the exclusive distributor of

Make Stock-Exchange Deal

Carolco’s product on home video, in-
cluding the phenomenally successful
“Terminator 2: Judgment Day,”
which is fast approaching $200 mil-
lion domestically at the box office
and is expected to ship 700,000 units
when it is released on home video
Dec. 11 (see story, page 5).

Informed sources indicate that, if
the merger goes through, LIVE En-
tertainment would change its name
to Carolco Home Video.

Isgur adds that the share-ex-
change ratio “allows everyone to
save face.” The price of Carolco’s
stock has slipped in the weeks since
the initial merger proposal because,
he says, “people are concerned about
Carolco’s balance sheet” and because
there has been “basically no growth
in earnings per share.”

Assistance in preparing this story
was provided by Don Jeffrey.

Mass. Town
Drops Planned
Adult-Vid Ban

B BY GREG REIBMAN

BOSTON-—In a move that the
American Civil Liberties Union
called “an important victory for
the First Amendment,” officials in
the well-to-do suburban town of
Norwood, Mass., have agreed to
give up their attempt to ban the
sale and rental of adult videos, at
least temporarily (Billboard, July
13).

As part of a settlement with
store owners and the ACLU, Nor-
wood officials also agreed to ask
the county district attorney to
drop criminal charges against a
retailer who faces up to five years
in jail and a $10,000 fine for dis-
semination and possession of ob-
scene matter.

As a result, three mom-and-pop
general-interest video stores—
which had previously closed the
“adults only” sections of their op-
erations under threats of criminal
prosecution—will re-enter the
adult video business.

The dispute began in May when
police told owners of five Nor-

(Continued on page 88)
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True Art Is More Than Gimmicks

TECHNOLOGY CREATES 1-HIT WONDERS

BWBY AL TELLER

(The following is excerpted from a
speech given by Teller at the recent
City of Hope dinner in Los Ange-
les.)

I am really honored to receive this
year’s Spirit of Life Award. Many
people I've admired and respected for
a long time have been past recipients
of this award, so I am proud to be its
custodian for 1991.

The partnership between the music
industry and the City of Hope has
been a long and fruitful one. It began
well before many of us got into this
business, and it will continue long af-
ter we all retire to rewrite history
with our respective memoirs.

The music business and the City of
Hope may seem like an odd couple at
first. Most people see music as enter-
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ROCK HALL'S NAME RECOGNITION

There’s one minor technical inaccura-
cy in Karen O’Connor’s article about
the new Rock and Roll Hall of Fame
nominees (Bilboard, Sept. 7). While it
is true that artists must have record-
ed at least 25 years ago to qualify for
a nomination, they also must have re-
corded under the name by which they
are known. Thus, David Bowie is only
eligible this year because he made his
first recording as David Bowie in
1966. For those keeping score, that
was “Can’t Help Thinking About
Me,” released on Pye Records in En-
gland in January 1966 as David Bow-
ie & the Lower Third (not the Lower
End, as O’Connor stated). Had the
Hall of Fame’s rules allowed for an
artist to have recorded under any
name, then Bowie would have been
eligible two years ago, as he released
his first single with the group the
King Bees in 1964.

It is this same technicality that has
kept the hall from nominating, to
give a few prominent examples, such
artists as Van Morrison (who record-
ed first with the group Them before
going solo in 1967), Frank Zappa (who
recorded with the Mothers Of Inven-
tion in 1966), and George Clinton
(who was recording with the Parlia-
ments as early as 1956; amazingly,
Clinton did not record as a solo until
the '80s and will not be eligible for
nomination under his own name for
another 16 years!). The hall would
have to nominate Them, the Mothers,
the Parliaments, et al., under the cur-
rent ground rules.

Jeff Tamarkin

Rock and Roll Hall of Fame
Nominating Committee
Hoboken, N.J.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.

‘We are locked in a
technological arms
race of our own’

Al Teller is the chairman of the MCA Music

Entertainment Group.

tainment and fun, while they think of
medicine as serious and sober.

But if you look a little closer, they
have a lot more in common than you
might think.

For one thing, they're both arts,
each profound expressions of man’s
knowledge, instincts, imagination,
and faith. For another, they confront
a mutual dilemma—namely, their in-
creasing dependence upon advanced
technologies and the challenge this
presents to their uniquely human
foundation ... a challenge to what
makes them art.

In this context, the City of Hope
provides a wonderful example for us
to follow. For it is more than a hospi-
tal, more than a medical research fa-
cility. It's an environment . . . an envi-
ronment in which the most advanced
scientific methods are always tem-
pered by a sense of compassion . .. an
environment in which the emotional

needs of the patient and the dignity
of the individual reign supreme . .. in
short, an environment devoted to the
art of medicine.

And the City of Hope has an un-
wavering commitment to keep that
art at the very core of its extraor-
dinarily complex scientific mis-
sion.

And I wonder if there isn't some-
thing in that achievement that we
in the music business might not do
well to consider. Because we, too,
are locked in a technological arms
race of our own, and we watch
with no small concern the relent-
less invasion of increasingly more
sophisticated synthesizers, sam-
plers, and computers into the re-
cording process.

The fallout of this has been a lot
of one-hit wonders in recent years

. fabricated icons . .. visionless
virtuosos, cut and pasted together

with multitrack magic and pumped
up by electronic steroids masquer-
ading as musical muscle.

And while we may be dazzled by
all this technical wizardry, we
should not be blinded to a simple
truth . .. that it still takes the tal-
ents of a gifted artist to make
these instruments truly “sing,”
just as it still takes the skills of an
accomplished doctor to save lives
with the latest medical miracles.

The City of Hope has shown us
that high tech and high touch are
not mutually exclusive . .. that
technology and art can indeed be
partners.

And I’m not here tonight to tilt
against hi-tech windmills ... or to
argue the case for art over tech-
nology.

But everyone in this room surely
knows that popular arts have a life
and secret logic all their own, the
mystery of which we’ll never real-
ly solve.

Because if we did, it would no
longer be art. It would be just an-
other business ... not nearly as
exciting . .. and surely not as
much fun.

And it wouldn’t provide us with
occasions such as this evening,
when we can share our resources
and our good fortune with a cause
and a mission as worthwhile as the
City of Hope.

The opinions expressed above are
not necessarily those of Billboard
or its management.

Following is the first in an occa-
stonal series of articles by Bill-
board readers outside of the en-
tertainment industry.

Jakay B. Lewisson’s letter about
the state of top 40 radio (Bill-
board, Sept. 7) hit the nail right
on the head.

Perhaps they’re just going by
the ditsy airheads that hog the re-
quest lines, but today’s top 40
PDs mistakenly think that we
teenagers have the 1Qs of kum-
quats and program accordingly.
Why can’t they realize what I've
known from personal experience
for years—no self-respecting
teen over the age of 12 listens to
top 40 radio anymore—and be-
lieve me, we make fun of the
teenyboppers who still do! Why
should we wallow our way
through eight or nine “songs” of
pure claptrap just to hear one
halfway-decent song? So MTV
and other radio formats have be-
come our new outlets for hearing
intriguing new music, as this once
engaging format has become
pointlessly mindless and bland.

Contrary to what the PDs seem
to believe, teenagers are not go-
ing to run screaming from the ra-
dio if we hear decent artists like
Bonnie Raitt, Stevie Nicks, Sioux-
sie & the Banshees, or even (God
forbid!) Metallica. What does

Top 40 Radio Is Tuming

make us scream is contrived
teenybopper pablum ‘‘per-
formed’’ by Gerardo, Another
Bad Creation (truth in advertis-
ing!), Cathy Dennis, Color Me
Badd, Seduction, Ralph Tresvant,
and far too
many others, as

well as those VOICES
middle-of-the

road ballads by
Gloria Estefan,
Surface, Bette
Midler, James
Ingram, Stevie B., Oleta Adams,
Michael Bolton, Luther Vandross,
etc. that rank up there with “You
Light Up My Life” and ‘“Muskrat
Love.” And the unctuous “Gypsy
Woman (She’s Homeless)”' man-
aged to make even ‘‘Disco Duck”
look appealing! Unfortunately,
bright spots such as the Divinyls,
Chris Isaak, Queensryche, EMF,
Jesus Jones, R.E.M., Extreme,
Faith No More, Seal, and Sinead
O’Connor are not only few and
far between, but half of these art-
ists now sadly seem destined to
become one-hit wonders.

Here is just a partial listing of
some excellent recent songs that
top 40 should have pounced on,
but that in most cases didn't even
make the Billboard Hot 100: Alice
In Chains’ “Man In The Box,” Pat
Benatar’s ‘‘Bloodshot Eyes,’
Tommy Conwell & the Rumblers’

CARRY

Off Teens

“I'm 17, the Divinyls’ ‘“Make
Out Alright,”” Erasure’s
“Chorus,” Extreme’s ‘“Get The
Funk Out,” the Happy Mondays’
“Step On,’” Deborah Harry’s
‘“‘Brite Side,”” INXS’ “‘Bitter
Tears,” Chris Isaak’s ‘“‘Don’t
Make Me Dream About You,”
Faith No More’s ““Falling To
Pieces,” Roger McGuinn’s “King
Of The Hill,” Sinead O’Connor’s
“The Emperor’s New Clothes,”
Queensryche’s “Jet City Wom-
an,” and Skid Row’s ““Slave To
The Grind.”

My basic message to all top 40
PDs is this: Rather than scratch
your heads in wonder at declining
ratings, why not quit burying
them in the sand and add decent,
different songs that haven’t been
done to death, then expand your
playlists back to 40 songs to ac-
commodate them? Wake up and
smell the coffee!

We teens don’t want to go roll-
ing in Vanilla Ice’s 5.0, we don’t
want to “feel the vibrations” with
Marky Mark, the Cover Girls can
go wrong, and we most assuredly
do not want Whitney Houston to
be our baby tonight. All we want
is good music that doesn’t insult
our intelligence. The question is,
can you deliver?

James Scarpelli
Downers Grove, Hil.
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Economy Rules Programming Panels Too

This story was prepared by Craig
Rosen, Rochelle Levy, Sean Ross,
Ken Schlager, and Phyllis Stark.

SAN FRANCISCO—What was the
No. 1 topic on the business and adver-
tising panels at
the National Assn.
of Broadcasters’
Radio '91 conven-
tion, held here
Sept. 11-147 Stay-
ing alive in the
tough economic climate. And what
was the No. 1 topic on the program-
ming panels? Staying alive in the
tough economic climate.

Coming to grips with declining
sales during the recession crept up in
most of the programming sessions
here. And it was a sign of the times
that the panel topics included “Sales
and Programming Success Stories”
and “Making Value Added Promo-
tions Work.” Even the American
Comedy Network picked up on the
topic in a handout with bogus session
titles. The “Can Programming And
Sales Work Together?” panel, listed
for Wednesday, 1:30-1:31 p.m., had a
one word description: “No.”

You would expect the sales prob-
lem to be a major part of the format
room for urban radio—a format that
has sponsor trouble even during good
times. Here, KPRS Kansas City, Mo.,
president/GM Michael Carter used a
mock hick voice to note that, in his
town, “If you don't talk like country
and you don’t know anything about
country, you don’t get bought.”

WVAZ Chicago president/GM Bar-
ry Mayo said that next year he will
push the NAB to feature an urban
sales panel. For now, he said, “some
of us have an attitude, because we
don’t get bought, but the onus is on
us to show the value of the black au-
dience [to ad buyers].”

Some of the participants in the top
40 format room were not nearly as
conciliatory. Former WIOQ Philadel-
phia PD Mark Driscoll made a com-
ment about a “media buyer, or media
bitch” who ignored top 40 in the pur-
suit for upper demos. This touched
off a highly charged debate between
Driscoll and a few buyers that contin-
ued throughout the panel. Finally,
moderator WXKS (Kiss 108) Boston
PD Steve Rivers attempted to patch
things up. “I think we are all intelli-
gent enough to know that the agen-
cies aren’t the villian,” he said.

There were frustrations for adult
standards PDs also. “[We're a] tough
sell due to the demographics,” said
consultant Harry Valentine of the
Radio Group. “Most of the standard
stations are on AM. Many advertis-
ers don’t believe in AM.”

Even classical PDs had sales prob-
lems. KING Seattle’s Jack Swanson
told the audience, “I go into buyers’
offices and if I don’t see the WQXR
[New York] baton or the WFMT [Chi-
cago] poster, but see a [WHTZ] 2100
[New York] water bottle, I know
they don’t really understand. I tell
them, ‘Forget about my playlist, just
look at my demographics.’

“We have pushed ourselves into a
box as far as the advertising commu-

nity goes. We've told them our audi-
ence has Ph.D.s and makes $100,000
a year. So we get Lufthansa and
BMW money. But what happens
when the next spot is for Household
Finance? We know some of our lis-
teners are cab drivers.”

‘The best use for
Arbitrends is as tender
to start fires with’

Arbitron-bashing also took place
throughout the NAB convention, es-
pecially in the urban and top 40 pan-
els. At a session on programming for
ratings, an audience member asked
how a station can have two up trends
and a down book or vice versa. Con-
sultant Alan Burns replied, “The best
use for trends is as tender to start
fires with in your fireplace.” Modera-
tor Jeff Pollack immediately turned
to Birch/Scarborough Research pres-

ident/CEO Bill Livek and said,
“You’re an arsonist, what do you
think?” Livek replied, “Do I ever be-
lieve you should react to one trend?
No way. Two? No. Three, you should
start looking for a trend.”

Burns later said, “Programming
for Arbitron has given us rubber
clocks and liners that are a waste of
time.” At one well-received Thursday
morning panel, Benchmark Commu-
nications president Rob Balon used
focus group footage to make a simi-
lar point about liners that were lost
on the potential diary-keepers they
sought to influence. Liners encourag-
ing listeners to “write it down,” for
example, were met with responses
like, “Why would I want to do that?”
or “Maybe they want you to write
down their phone number for a con-
test.”

Similarly, the ‘“What the hell,
here’s another hit” liner used by top
40 and urban stations was often in-
terpreted to mean that a station
didn’t like a song, but was playing it

grudgingly. The slogans “all-new”
and “No. 1 hit music station” were
thought to mean that a station played
only current songs or, in the latter
case, only a few different songs.

Respondents understood the first
half of the slogan “not too hard, not
too soft” to refer to heavy metal. But
they were fuzzy on what “not too
soft” might mean, or why you would
want something in the middle. Balon
also thought that “more music, less
talk” was too “banged out” from
overuse, and also too vague. He pre-
ferred the more specific liner, “More
hits, less ads,” used by France’s top
40 Skyrock network.

One interesting aspect of this
vear’'s NAB is how many well-attend-
ed panels were not part of the official
convention. Besides a Thursday
morning panel scheduled by Radio
Business Report (see page 5), there
was a Satellite Music Network-spon-
sored panel that reunited consultant
Dwight Douglas with his former

(Continued on page 29)

lllusion This. Outraged by the
appearance of the sentiment “fuck
you St. Louis” in the liner notes of the
new Guns N’ Roses albums “Use
Your lilusion 1" and “Use Your lllusion
11, WKBQ (Q106.5) St. Louis
responded by organizing about 2,000
listeners into the form of a giant
human finger Sept. 17, the day the
albums went on sale.

ONE OF THE most influential top
40s of the early '80s, KKBQ (93Q)
Houston finally made its long-antici-
pated transition to “92.9, Easy Coun-
try” Sept. 19 under PD Dene Hal-
lam and consultant Joel Raab.
KKBQ, which will use the slogan
“Soft Country Hits,” will keep its
call letters. Staffers Ron Parker,
Jay Kelly, Susan Wise, Mark
Waldi, MD John Gray and OM
Dave Elliott are out. KAYD Beau-
mont, Texas, PD Frank Dawson
joins for middays. KRYS Corpus
Christi, Texas, PD Jim Mantel will
do afternoons. KYKS Lufkin, Tex-
as, PD Charlie Burrell is also on
board. Hallam would like to hear
from prospective morning folks.
This was KKBQ on its first day:
Vince Gill, “When I Call Your
Name”; Dwight Yoakam, “I've Got
You”; Billy Dean, “Somewhere In
My Broken Heart”; Alabama, “Feels
So Right”; Mark Chesnutt, “Brother
Jukebox”’; Kenny Rogers, “You Dec-
orated My Life”’; Ronnie Milsap,
“Houston Solution”; Marty Stuart,
“Till I Found You”; Steve Wariner,
“When I Could Come Home To
You”; T. Graham Brown, “I Tell It
Like It Used To Be”; Bellamy Bros.,
“You Ain’t Just Whistlin’ Dixie.”

STATIC: BIRCH VS. EDENS

The Richmond, Va., Times-Dis-
patch says Birch/Scarborough Re-
search has sued Edens Broadcast-
ing for copyright infringement,
breach of contract, and mail and
wire fraud for allegedly unautho-
rized use of its ratings information.
The suit claims Edens “willfully vio-
lated Birch’s copyrights, engaged in
racketeering, and broke three con-
tracts,” according to the paper. The
suit further alleges that Edens
fraudulently used Arbitron ratings

information as well. Birch is seeking
more than $2.2 million in damages.
Edens chairman/CEO Gary Edens
says the dispute goes back several
years to when Edens tried to cancel
its Birch contracts and Birch claimed
the contracts couldn’t be canceled.
The two sides were unable to agree
on a settlement, although Edens of-
fered one, he says.

In another case with implications
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by Sean Ross with
Phyllis Stark & Rochelle Levy

for the few hundred or so stations
now using the term “mix” on the air,
WMIX Mt. Vernon, Ill., owner Russ
Withers says he is trying to negoti-
ate a license agreement with
WWMX Baltimore. What Withers
objects to is not the “Mix” term but

WWMX’s use of the “W-M-I-X” let-

ters on air. Withers says he has a
service mark on “WMIX” and that
“we intend to vigorously pursue our
rights.” WWMX would not com-
ment.

PROGRAMMING: W-NEW JOB

MD Tom Tracy has added OM
stripes at WNEW New York, as-
suming programming duties that
had been held by consultant Tom
Langmeyer. Also, Don Nelson, GM
of co-owned WYNY (Country 103.5),
is now managing both stations.

WNEW, which had experimented
over the last six months with some
soft AC crossovers, has pulled the
Anne Murray/Neil Diamond-type
material and gone back to a pure
adult-standards format. And morn-
ing man Bob Fitzsimmons, who had
been off the air since Aug. 30, has
inked a new contract with WNEW,

At oldies KCBQ San Diego, MD
Dino Matela is upped to PD, replac-
ing Sonny West. Jeff McNeil, previ-
ously in the market at what is now
KRMX, returns for West’s morning
shift ... ND Ken Beck is promoted
to executive editor/program manag-
er at N/T KFWB Los Angeles, re-
placing Bill Yeager.

Former KRQR San Francisco PD
Chris Miller resurfaces at album
KZAP Sacramento, Calif., replacing
Scott Jameson. At crosstown top
40/modern rock hybrid KWOD, MD
Alex Cosper is upped to PD/mid-
days, replacing Adam Smasher.
Also, Andy Quinn—previously with
the morning show at WPLJ New
York—joins Pat Still in mornings.

After a brief flirtation with main-
stream album rock, KRFX Denver
has returned to classic rock. PD
Mark McClure is out; his duties
have been assumed by OM Jack Ev-
ans. On the other hand, classic rock
WZTA (Zeta 4) Miami has gone
harder and more current. PM. driv-
er Tom Robinson is out. And WJFK
Washington, D.C., has quietly re-
turned from mainstream to classic
rock, now that WYSP Philadelphia
PD Tim Sabean is involved.

As tipped here a ways back, APD
Greg Smith is now PD at AC KCPX
(K98.7) Sait Lake City, replacing Jay
Kelly. KCPX still needs a morning
person. Across town, PD Randy
Rose is out after a week at top 40
KISN; no replacement was named.

930 Takes It EZ; Will The Mix Slogan Cost You $$?

Meanwhile, N/T KALL has an-
nounced that morning team Tom
Barberi & Mike Runge will be si-
mulcast on KL.CY, currently an AC
station. The pair start Sept. 29, the
day KLCY is expected to go oldies.

N/T WMAL Washington, D.C.,
PD Michael Neff is out ... Adult
standards CFCF Montreal has be-
come country CIQC; Andre Cheva-
lier remains PD. P/T Jim McGraw
is upped to mornings, replacing
Jack Curran . .. At adult standards
CJCL Toronto, PD Larry Green is
out. GM John Rea assumes his du-
ties.

Former KING Seattle PD Bryan
Jennings has resurfaced as PD of
crosstown KVI, which will now com-
plete a transition from satellite old-
ies to N/T over the next few
months. Across town, former KGW
Portland, Ore., PD Steve Wexler re-
places Jennings as PD of KING.

The Milwaukee Journal reports
that former WQFM morning man
Dan Hansen is suing WQFM for
back wages. Hansen—fired last
year for insubordination—says he
didn’t know his contract said he
could be fired at any time for any
reason ... oldies WDRC-AM Hart-
ford, Conn., goes adult standards.

At country WGH-FM Norfolk,
Va., PD/morning man Mike Carta
is out. Station manager Russ Schell
will reassume the PD duties. Jimmy
Ray Dunn from crosstown WNOR
is the new morning host. Carta (804-
479-4249) says he'll return to Austin,
Texas, and concentrate on voice
work and consulting for now . .. Un-
istar AC affiliate WQQY Saratoga
Springs, N.Y, is upgrading its sig-
nal to go after Albany, N.Y., and
switching format to Satellite Music
Network’s Z-Rock as WZRQ. PD

(Continued on page 18)
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Congratulations to Qur
Billboard Award Winners

Major Market Radio Station

of the Year/Top 40
WBBM-FM
Chicago
Major Market Program/
Operations Director of the Year/Top 40
of the Year/Top 40 TODD CAVANAH
DAVE SHAKES WBBM-FM Chicago
WBBM-FM Chicago
Medium Market Music Director Major Market Music Director
of the Year/Rock of the Year/Rock
CHARLIE LOGAN REDBEARD
WYNF(FM) Tampa/St. Petersburg KTXQ(FM) Dallas /Ft. Worth
CBS Owned A & FM Stations
(BS Radio Networks

(BS Radio Representatives
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VOX JoX

(Continued from page 16)

John Meany stays on.

Spanish KBNO Denver APD San-
dra Ortega is the new PD at similarly
formatted crosstown station KFRR,
replacing Francisco Arrendondo . ..
Soft AC WEZI Memphis switches to
Unistar’s Format 41 outside the
drives; night host Samantha goes to
part-time duties at rival WRVR ...
WWLYV (Love 94.5) Orlando, Fla.,
moves from soft to mainstream AC.
P.M. driver Lise Dixon moves to
mornings, paired with former cross-
town WXXL midday jock Shadow
Stevens. PD Steve Kelly goes from
mornings to afternoons.

At urban/AC WKXI Jackson,
Miss., longtime PD/morning man
Herb Anderson is gone. Jay Dubard,
most recently morning co-host at
crosstown WJIMI, assumes those du-
ties ... Top 40 WLRW Champaign,
Ill., PD Matt McCann transfers to
the PD slot at KRNQ (Q102) Des
Moines, Iowa. This means that over-
nighter Lisa Tribley takes McCann’s
midday slot and part-timer Jennifer
Krulac assumes those duties. Also,
WLRW night jock J.R. Riley goes to
swing at WZPL Indianapolis.

Former WABB-FM Mobile, Ala.,
MD Kevin Peterson is the new PD at
KKXL-FM Grand Forks, N.D., re-
placing Mykl McKirdy, now with
JRS Records ... Top 40 WWGT Port-
land, Maine, will make its long-antici-
pated transition to gold-based AC as
WCSO (Coast 98) by the time you
read this. Former G98 PD Eric An-
derson and MD Jim Schaeffer go to
rival WTHT for middays and P/T, re-
spectively.

Just in case you wanted to read
about a market adding a top 40, Fort
Myers, Fla., gets a new one following
an LMA between album WRXK and
rival WAKS that turns the latter sta-
tion into top 40 B103. Chris Cute, PD
at crosstown WINK until its change
from top 40 to AC five months ago,
will be PD.

MD Jeff Dugan is upped to PD at
album WKLC Charleston, W.Va., re-
placing Marc Savage ... At AC
WCOZ Lexington, Ky., PD Tom
Kennedy is leaving for family rea-
sons. T&R to consultant Jack Tad-
deo ... Former WIXX Green Bay,
Wis., PD Joe Crane has been named
PD at top 40 KGLI (KG93) Sioux
City, Iowa, replacing Denny Ander-
son . .. Morgan Bear has been upped
from CE to OD at AC KRAV Tulsa,
Okla., replacing Jeff Couch.

At top 40 KBTS (B93) Austin, Tex-
as, PD Lisa Tonacci is officially on
vacation and considering her options;
her husband, morning man Mike
Butts, is out. Call them at 512-343-
2068 ... Former B93 night jock Cur-
tis Wilson is the new morning man at
urban WWDM Columbia, S.C., as
Gerold Jackson moves to over-
nights. Also, Paul Jackson from
WUJIM Charleston, S.C., joins for af-
ternoons, replacing Marv Hankston.

Former AC WLAC-FM Nashville
PD Chuck Tyler is now interim PD

TO OUR READERS

Radio-section columns Net-
works And Syndication, Pro-
motions & Marketing, PD of
the Week, and Washington
Roundup will return next week.

at AC WEZK Knoxville, Tenn. ...
Doug “The Bear” Marlin is the new
PD of classic rock WEGW Wheeling,
W.Va,, replacing Evan Coleman,
now part-time at crosstown WKWK.
Also, business manager Lil Goddard
is upped to GM . .. Easy WLIN Jack-
son, Miss., has segued to soft AC.

KICA-FM Clovis, N.M,, is back on
the air with a country/rock hybrid.
New owner Thomas Crane is GM.
Former crosstown KMUL PD Ray
Don Stanford is PD/morning man
and is looking for more jocks ...
Morning man Kit Carson adds OM
stripes at album KSFX Roswell,
N.M,, replacing John Daniels; he
needs record service.

Top 40 WKMZ Hagerstown, Md.,
has gone adult. P/T Dan Turner is
upped to nights as Johnny Stevens
exits for mornings at new hot AC
WQMR Ocean City, Md., which de-
buts Saturday (28). Owners Michael
“Fox” Powell and Donald “Brad
Stevens” Mattingly will split GM and
PD duties for now. Powell was OM
and Mattingly was PD at the former
WSMD Mechanicsville, Md.

PEOPLE: LOVE CAN BUILD A BRIDGE

Former WNUA Chicago morning
host Yvonne Daniels, who lost her
lengthy battle with cancer in June,
will be memorialized in October when
Chicago’s landmark State Street
Bridge is renamed for her. The
bridge connects downtown Chicago
with Marina City, where Daniels
lived, and where another former em-
ployer, WCFL, was located. Also,
Mike Fischer, last an international
program supplier, has returned to
WNUA as MD.

The Houston Post says Smokin’
Tony Richards is out as morning co-
host at urban KBXX following a sec-
ond incident with partner T.C. Bandit
in which the police had to break
things up between the team mem-
bers. Several weeks ago, Richards
was cited for misdemeanor assault
when he allegedly slapped Bandit
during an argument in the station
parking lot. On Sept. 9, one of Ban-
dit’s friends showed up to “have a
few words with Richards.” Things
got heated. The cops came again, but
nobody was charged. That day Ban-
dit resigned. Two days later, Rich-
ards exited. Now, Bandit is back at
KBXX and doing mornings solo for
now.

Classic rock WXRK New York
p.m. drivers Mark “Flo” Volman &
Howard “Eddie”’ Kaylan exit to con-
centrate on touring and an upcoming
album. Weekender Pete Fornatale
replaces them ... Harvey Warfield,
last with classic rock WZLX Boston,
will do afternoons at nearby album
outlet WCGY, replacing Patricia
Fox, who'll stay on for weekends . ..
Norman B. goes from P/T at KXRX
Seattle to p.m. drive at modern rock
rival KNDD, replacing Angie B.
Goode.

Linda Silver, last the MD at top 40
WXLK (K92) Roanoke, Va., is the
new MD at WRQX (Mix 107.3) Wash-
ington, D.C., replacing Laura Shos-
tak, who is relocating to Chicago . ..
KFOG San Francisco night jock Cin-
dy Scull exits for nights at KLOS
Los Angeles ... AC WLTS New Or-
leans APD/midday host Johnny
Scott crosses to rival WLMG (Magic
102) for similar duties ... PD Jim
Ryan assumes morning duties at

KXYQ (Q105) Portland, Ore., replac-
ing Terry Jacobs.

Former urban/AC WJPC (J106)
Chicago morning co-host Darryl
Daniel returns to the station for af-
ternoons. PM. driver Deserie McRay
assumes Daniel’s old job. Across
town, the Sun Times reports that
WLUP sportscaster Bruce Wolf is
the latest addition to the host stable
at the forthcoming all-sports WPNT-
AM.

At Westwood One’s Talknet, night
host Bruce Williams has signed a
new five-year pact that will see him
added to the weekend lineup as well.
Hosts Ken & Daria Dolan are out.
And overnighter Myrna Lamb
switches shifts with late-night host
Lee Miribal ... Freddie Mertz, last
with N/T WFLA Tampa, Fla., goes
to afternoons at co-owned WGST At-
lanta, replacing Brian Wilson.

Country WMZQ Washington,
D.C., moves part-timers Seth
Warner and Carol Munse into nights
and late-nights, respectively, replac-
ing Mary Bartone and Chuck Davis.
Across town, longtime WTOP busi-
ness reporter Bob Dalton is out. And
top 40 WAVA night jock Chris
“Learjet” Leary exits for afternoons
at WTIC-FM Hartford; Mike West
exits. Also, WAVA overnighter Karl
Phillips exits to work for a local pro-
duction company.

Paul Miraldi has been named pro-
motion director of KDWB Minneapo-
lis; he was manager of programming
for ABC Radio Networks’ “American
Top 40” ... Part-timer Alice West is
upped to nights at AC WMYI (My
102) Greenville, S.C., replacing Jerry
Garrett ... Morning man The Mad
Mexican is out at top 40 KBFM
Brownsville, Texas.

MD Jamie Markley gets APD
stripes at album WWCT Peoria, Ill.
... Former WPXC Cape Cod, Mass.,
PD Jeff Sanders joins WRXR Au-
gusta as APD/MD, replacing Mi-
chael Lee, now at WZZR Fort
Pierce, Fla. Also, Steve Stewart joins
WRXR as production director/mid-
days from WXRC Charlotte, N.C., as
Sandy Young goes on maternity
leave.

Turner.

will be WKKV’s GSM.

lanta

million.

newsline...

JOHN SPINOLA, GM of WBZ-TV Boston, has added GM duties for WBZ-
AM, replacing John Irwin. Owner Group W says the station will still
hire a separate radio manager. Also, Tony Miraglia, VP/GM of CBS
Radio Reps, is the new head of Group W Radio Sales, replacing Tom

BECK-ROSS COMMUNICATIONS has announced a station-acquisition venture
in conjunction with Oppenheimer & Co. Beck-Ross will spin off a yet-
unnamed subsidiary of which it will be managing general partner with
Oppenheimer and, to a limited extent, with Ragan Henry. B-R’s James
Champlin will be chairman of the venture’s advisory board and presi-
dent of the managing general partnership, which will start with $15
million in equity and target underperforming stations in markets 15
50. They hope to have two stations by the end of the year.

CHUCK GRATNER, last an AE at KRLD Dallas, is now GM at WEZE-FM
Pittsburgh, replacing Jay Morton.

JERRY DELGORE, GM of WNND Raleigh, N.C., takes the same duties at
WFOG Norfolk, Va., replacing Pam Hughes.

CONNIE BALTHROP, president of UNC Media, assumes GM duties of
UNC'’s soon-to-be-acquired WKKV Milwaukee from Mort Friedman,
who will transfer to another pending UNC acquisition, WZAZ Jackson-
ville, Fla., as station manager. Pete Brown, formerly a sales consultant
to Ragan Henry, is WZAZ's new GM. Jeff Goree of WKQX Chicago

CLARENCE TAYLOR is upped from program manager to GM at WYZE At-
ED KIM is the new president/owner of KAZN Los Angeles. Inhwan Kim
is named GM. The pair replace former owner Dwight Case.

WMMO ORLANDO, Fla., is sold from Radio Orlando to Granum for $8.15

DRAKE-CHENAULT/JONES Satellite Services has changed its name to Jones
Satellite Audio and relocated to Denver.

RADIO SIMULCAST TIES PROLIFERATING

(Continued from page 5)

that give one radio station the right
to control the programming of anoth-
er, separately owned outlet, or in
some cases provide for joint ad sales
by the stations.

Nine months ago, 20-30 stations
were involved in such arrangements.
Now at least 135 stations are affect-
ed. New arrangements are popping
up weekly, sometimes in the same

Clark Honored. Shamrock Broadcasting president Bill Clark, center, was the
recipient of the National Radio Award during the Sept. 12 Crystal Radio Awards
luncheon in San Francisco. Pictured presenting Clark with the award are
National Assn. of Broadcasters joint board chairman Gary Chapman, left, and

NAB president/CEO Eddie Fritts, right.

market within hours of each other.
And, with the FCC having given a
green light to most LMAs thus far,
evidence is rapidly accumulating that
some LMAs may develop into owner-
ship if the commission relaxes its
“duopoly” rules preventing owner-
ship of two FMs or two AMs in the
same market.

At the recent National Assn. of
Broadcasters’ convention, held here
Sept. 11-14, FCC Mass Media Bureau
Chief Roy Stewart told one panel au-
dience that he saw LMAs as “transi-
tional,” pending an upcoming FCC
decision on group ownership and du-
opoly rules. And two of the brokers
who have been proponents of LMAs
since last year think that at least half
of the current deals would become
station sales if the rules permitted it;
one says some of his LMA deals con-
tain options to buy if the rules
change.

| DREAM OF GENIE

Although they date back to at least
1987, LMAs began to proliferate
quickly last summer as the economy
worsened and the “go-go” radio trad-
ing market of the '80s collapsed. Bro-
kers saw LMAs as a replacement for
station sales, especially since banks
were rarely involved. Stations saw
LMAs as a way to extend their cover-
age area, to move a still-tenable AM
format to FM, or to be their own com-
petition by offering two variants of

the same format on FM.
Mostly, however, broadcasters still
reeling from the glut of new station
(Continued on page 20)
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(Continued from page 18)

licenses during the '80s and the num-
ber of “move-in"’ stations in their
market see LMAs as a way to “down-
size the competition and put the genie
back in the bottle,” as Heritage Me-
dia radio group president Paul Fid-
dick put it at the NAB group heads
panel.

“A responsible owner takes the
view that this is addressing station
overpopulation,” said station broker
Gary Stevens at a panel held adjacent
to the convention and sponsored by
the Radio Business Report newslet-
ter. Stevens’ endorsement of LMAs
is significant. Last fall, as the LMA
boom was starting, Stevens said he
regarded LMAs as a dicey solution
for the brokerage business, and too
vulnerable to licensee whims.

But in the last few weeks, Stevens
has been the deus ex machina for
three LMAs, two of which—in New
Orleans and Greensboro, N.C.—were
announced within days of similar ar-
rangements between other stations
in the same markets. And he says he
is working on another half-dozen
deals. In a recent trade ad for his ser-
vices, Stevens—who has done only
one conventional deal since Janu-
ary—is referred to as “The LMA
King.”

So when did Stevens change his
mind? ““When I realized how interest-
ed major broadcasters were. I
thought they were going to be pe-
ripheral deals in small and medium
markets. [But WEZB New Orleans
owner] EZ Communications came to

me in February and asked me to find
them something in the major markets
they’d identified.”

Both Stevens and San Antonio,
Texas-based broker John Barger, an
early advocate of LMAs, note that
the FCC’s stance on LMAs has
helped the deals’ growth. Last fall,
Barger says, “we were walking on

If the combined share
doesn’t amount to a
lot, who’s hurting?’

eggshells because we didn’t know
what the official attitude was going
to be toward LMAs. Now any reason-
able deal that is well-advised and
well-lawyered can be maintained.”

A PREDIGATE TG DUOPOLY?

Despite the complaints of crities or
competing broadcasters who say that
LMAs allow stations to circumvent
the spirit of duopoly rules or owner-
ship ceilings, the commission has
thus far seemed to accept the no-
tion—central to LMA deals—that
broadcasters relinquish no more con-
trol of their programming than they
would if, say, they affiliated with a
traditional satellite network. In only
one recent instance has the FCC
fined an operator for an unautho-
rized transfer of control stemming
from a time-brokerage agreement.

So far, the commission—rather

than defining the limits of LMAs—
has instead issued case-by-case rul-
ings. It will soon gather staff recom-
mendations to forge a ruling, proba-
bly when it looks at its overall owner-
ship rules. When that happens, Rep.
John Dingell, D-Mich.—who oversees
House communications issues, and
who has already asked for and re-
ceived commission policy outlines,
but has held no hearings—will proba-
bly also act.

The FCC's Stewart made no secret
of where his sympathies lay at the
RBR panel. The Mass Media Bureau
Chief received the biggest hand of
any panelist when he announced that
he now considered the FCC’s Docket
80-90 ruling—the one responsible for
the proliferation of stations—to be “a
mistake.”

At the RBR panel, and then on an-
other panel the next morning—Stew-
art declared himself amenable to the
possibility of one licensee having,
say, three stations in a market. “If
the combined share of those stations
doesn’t amount to a lot, who's hurt-
ing?” he asked. Stewart also said that
the LMA issue could be “a predicate
to overturning the duopoly rule,”
and, a few minutes later, that he saw
LMAs as “transitional.”

That may be what a lot of LMA
participants are hoping for. Broker
Stevens—who compared multiple
same-market ownership to the days
of the NBC Red and Blue networks—
also told the RBR panel that he saw
LMAs as a “near-term solution,” lat-
er adding that “most thoughtful
broadcasters believe the duopoly is
coming back.”

Barger, who has worked on two
LMAs and no conventional sales
since last fall, believes that if the du-
opoly rule was lifted, “50% of the
deals would be consummated as
sales. If I'm a successful operator in
a town, I would think a lender would
be more apt to provide me with the
debt funds needed to finish the deal.
The seller might be willing to take
back more paper, and even take it
back in the form of a subordinate se-
curity position if he or she had first-
hand experience [competing against]
the operator they were selling it to.”

Stevens, contacted after the NAB,
thinks Barger's 50% estimate is rea-
sonable. Among the LMAs he has put
together, “some do and some don't
contain options to buy’ pending a
rule change. “I recommend it to all of
them,” he says. “Some of them just
don’t want it.”

HOW MUCH IS ENOUGH?

Stewart’s bullish stance on LMAs
prompted one audience member at
the RBR panel to ask him if he antici-
pated any limits on LMAs at all.
Would the FCC let one operator run
every FM station in town? “My feel-
ing is that we won’t let the licensee
do that,” he responded. Stevens also
believes that “if someone tries to do
six stations in a market, [the FCC
will] move in very quickly.”

Such assurances are not enough
for some people. While the NAB was
meeting here, the National Assn. of
Black Owned Broadcasters was hav-
ing its annual meetings in Washing-
ton, D.C., and voted to oppose LMAs.
NABOB director James Winston
says that while the group was mixed
on LMAs during its spring meeting,

(Continued on page 23)
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NAB '01: A TASTE OF TOUGH TIMES IN RADIO

(Continued from page 9)

Many of the DAB players and at-
tendees stated a strong preference
for an in-band digital service, for
its obvious listener-friendliness
and economic proximity. “Better
to build a new home on our own
turf,” quipped Sconnix Broadcast-
ing’s Randy Odeneal, who added
that “DAB is now an economic and
policy issue,” not just a technical
one.

American Media’s Arthur Kern
suggested that in the digital de-
bate, radio should listen to its lis-
teners, who want “no confusion”

‘Who cares what
happens 2 or 3 years
down the road?”’

and won’t relish spending money
on nontraditional receivers.

NAB, which wanted to position
broadcasters on the same playing
field as satellite competitors,
jumped early into the digital
scramble by pacting for the Euro-
pean Eureka L-band system. In-
band research still lags way be-
hind. The U.S. government and the
FCC will not be able to decide what
spectrum is available for domestic
DAB until the conclusion of 1992’s
World Administrative Radio Con-
ference.

There were also people at the
NAB meet who saw the DAB issue
as ‘‘a complete waste of time.”’
That’s what Viacom Radio’s Bill
Figenshu told the NAB’s group
heads panel, adding, “Unless we
increase the amount of money
coming into the business, who
cares what happens two or three
years down the road?”

‘PUNISHING’ TIMES

NAB’s management keynoter,
New York Governor Mario Cuomo,
verbalized the overall bleak econo-
my by calling it “punishing” and
“failing fundamentally,” and
warned that ‘““the money supply
has shrunk way beyond govern-
ment expectation.”

Station owners, of course, are
well aware that the money supply
has shrunk. According to the re-
cent NAB Radio Financial Report,
more than 50% of all stations lost
money in 1990. Net revenues be-
tween 1987-90 were down 0.9% for
FMs and 9.5% for AMs.

Audience members at various
NAB panels were repeatedly told
that if there was a recovery under
way, it would be modest compared
with that of past recovery years.
One prediction was 2.5%-3%
growth in the second half of the
year, and 3% growth in 1992. Simi-
larly, while station financing
might make a comeback in the
next year, it would be on a scale
far short of the hyperactive '80s.

Against this background, the an-
nouncement that, for the first
time, NAB has entered the federal
financial institution lobbying area
was viewed as an important deci-
sion. The association is going to
bat with the feds over a recently
changed banking industry defini-
tion called a Highly Leveraged
Transaction, which now includes
broadcast station loans. Based on

a test that compares the amount of
credit with the borrower’s balance-
sheet equity, and—some say—un-
fairly ignores cash-flow realities
of broadcasters, the HLT has be-
come a red flag to many lenders.

The HLT definition was never in-
tended to be used as a barbed-wire
fence to prevent broadcast loans,
but it has become a major glitch.

A brand-new NAB petition docu-
ment, to be submitted Sept. 23 to
the three federal regulatory agen-
cies involved, contends that the
new HLT definition has unfairly
severed the industry from tradi-
tional forms of bank financing and
is making it much more difficult
for stations to obtain credit for
capital expenditures, working cap-
ital, refinancing, and acquisitions.
NAB has asked the government to
remove broadcast companies from
the definition or to change the lan-
guage to include cash-flow accom-
modations.

At the HLT panel, Malrite Com-
munications president Milton
Maltz said of the current HLT defi-
nition that government officials
had asked the definition to be
“simple” but made it “stupid” in-
stead, because it does not take into
account the fact that “cash flow is
the guts of American business.”

BRING THE BANKS BACK

At a pre-NAB panel sponsored
by the Radio Business Report
newsletter, station magnate Rob-
ert Sillerman was asked where the
new money for station sales was
coming from. He responded by
saying that it wasn’t completely
true that the old sources—i.e., the
banks—had disappeared. Station
lending was a ‘‘relatively special-
ized area’’ and, as such, ‘““the learn-
ing curve for new investors is too
slow,” he said. Therefore, he was
hoping for the return of banks
which, he said, would need to keep
lending money to make money.
Broker Richard Blackburn agreed
that the ‘““new source will be big
money that can’t go anywhere
else.”

Later, on the group heads panel,
Infinity’s Mel Karmazin pointed
out that bankers didn't think they
had turned their back on the indus-
try; rather, they felt betrayed by
stations that hadn’t hit the reve-
nue marks they had promised to
reach.

From the bank side, First Chica-
go’s Ken Selle told broadcasters in
a station financing session that the
last 18 months of the banker/radio
relationship should be regarded as
the “temporarily closed for remod-
eling’’ period. Banks were too
busy trying to clean up collapsed
deals to look for new ones. Not
only would radio capital come back
on a smaller scale, he said, but it
would be tightly structured and
priced at a premium.

Granum Communications’ Herb
McCord noted that, even with
Kohlberg, Kravis, Roberts & Co.
as equity partners, he had “worn
out three sets of kneepads” trying
to finance the recent purchase of
KCDU Dallas. But McCord noted
that there were corporate players
like KKR who were bullish on ra-
dio, even if the banks weren’t. And
Maltz noted that the recent acqui-

sition of Ameritrust by Society Na-
tional Bank—a longtime radio sup-
porter—‘‘can only augur well for
the broadcast industry.”

GROUP OWNERSHIP RULES CHANGE?

Most broadcasters also took
heart from FCC Mass Media Bu-
reau chief Roy Stewart’s an-
nouncement, made at the RBR ses-
sion, that he personally considered
the Docket 80/90 station additions
of the '80s to have been ‘“‘a mis-
take.” They also caught his repeat-
ed hints that the FCC was looking
favorably at a relaxation of group
ownership and and ownership at-
tribution rules.

In the survival-strategies panel,
Stewart made it clear that Chair-
man Al Sikes will move ahead to
modify the current rules limiting a
company to ownership of 12 AM,
12 FM, and 12 TV stations ‘‘be-
cause he wants them [modified].”
While formal staff recommenda-
tions haven’t yet been made, Stew-
art forecast a future softening of
not only that limit, but also of local
duopoly limits.

Washington communications
lawyer Howard Weiss also sug-
gested that broadcasters use the
FCC's ownership attribution rules
as “‘a way to circumvent” limits on
ownership shares in other broad-
cast properties, ‘“such as owning
49%’’ up to the 50% limit, and
“holding nonvoting stock, separat-
ed from [station control].”

Even Stewart went so far as to
suggest that broadcasters “call
me to discuss” such apparently be-
nign loopholes before filing docu-
ments. “After all,” he said, “I have
an interest in doing it right the
first time.”

The ongoing fallout from the
Docket 80/90 issue prompted New
Orleans communications lawyer
Ashton Hardy and others to call
for a return to the FCC’s selective
A and B acceptance list for new
FM applicants and a continued
tightening of the once-slack FM
translator rules.

The commission, said Hardy,
“never anticipated’’ translator
abuses, and faces a ‘“‘tremendous
challenge to stop” the financial

Successful Steering. CBS Radio Division president Nancy Widmann receives
an award from National Assn. of Broadcasters radio board chairman Richard
Novick in appreciation for her efforts as chairwoman of the NAB convention
steering committee. The award was presented Sept. 12 at the Crystal Radio
Awards luncheon in San Francisco. Novick is president of WKIP-AM/FM and
WRNQ Poughkeepsie, N.Y.

drain on stations.

CAPITOL HILL STREET BLUES

The traditional NAB legislative
update panel produced few sur-
prises (and few legislators), large-
ly because there are few pending
bills that apply to radio broadcast-
ers.

One upcoming legislative news
confirmation came from Rep. Mat-
thew Rinaldo, R-N.J., who said the
House will hold hearings on DAB
later this year. However, no bill
will be introduced; the hearing will

‘The learning curve
for new investors
Is too slow’

be explanatory and educative in
nature, so that House members
can get a firmer grasp on the new
technology and the spectrum
choices for the new digital service.

Broadcasters were also warned
to be particularly careful in the
area of FCC rules enforcement.
Over the past few years, the FCC
has been given authority to beef
up its fines (up to $25,000 per day
or a $250,000 fine for a “‘one time”
violation).

The FCC’s Stewart said that
while the '80s had been “‘a time of
rethinking and eliminating unnec-
essary rules, those rules still on
the books “chairman Sikes thinks
are important, so that the FCC is
no longer reactive but proactive.”

Stewart and industry panelists
pinpointed the problem areas—in-
decency, EEO, political ads, and
technical rules covering transmit-
ters, malicious interference, false
distress commmunications, unau-
thorized emissions, faulty anten-
nas and lights—as those to be
carefully examined by licensees
and station lawyers.

The new cautionary stance
caused panelist and Washington
attorney Richard Zaragoza to com-
ment that if stations get in hot wa-
ter in any of these areas, and par-
ticularly in the political ad costs
flurry, “we could lose the sympa-
thy we now have on Capitol Hill.”

|
|
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ECONOMY RULES PROGRAMMING PANELS T00

(Continued from page 16)

partner Lee Abrams, as well as Joint
Communications’ John Parikahl.

There was also a separate Bolton
Research “Diarykeepers Live” focus
group that followed up their “Diary-
keepers’ Exposed” study from two
years ago. At that focus group, non-
industry listeners said that they
would follow more specific instrue-
tions—i.e, filling out the diary within
an hour, instead of later—if they
were given. As for the hot industry
topic of aided recall, most said that a
list of stations wouldn’t be necessary
because they already knew what sta-
tions they listened to.

LOCAL V. NATIONAL HOSTS

One of the hottest panels at the
confab proper was the News/Talk
session, which centered on a debate
over local vs. national hosts. “A good
local program will beat a good nation-
al program in a good market,” said
KGO San Francisco air-personality
Ronn Owens. A number of unem-
ployed attendees agreed and that put
panelist Rush Limbaugh—whose
show is distributed nationally by
EFM Media Management—on the de-
fensive. “I'm being thinly accused of
eliminating jobs because I'm syndi-
cated,” Limbaugh said. “I want to do
an entertaining program to as many
people as I can reach.”

The subject of syndicated personal-
ities also arose at the group owner’s
panel. At one point, Infinity’s Mel
Karmazin announced that his compa-
ny was negotiating to put the How-

ard Stern show in 12 other markets.
But Karmazin didn't think that na-
tional performers were the wave of
the future; other personalities, he
claimed, were “not so unique.”

Limbaugh also met with some op-
position outside the convention cen-
ter where representatives of the Gay
and Lesbian Alliance Against Defa-
mation handed out flyers urging
broadcasters to consider program-
ming for the gay community. The fly-
er also criticized Limbaugh for alleg-
edly referring to gays as “militant or-
ganized sodomites,” and staging a
mock protest by gays in the studio so
he could pretend to bomb them. “This
kind of programming contributes to a
growing trend of anti-gay violence in
this country,” the flyer said.

Some other highlights from the
programming panels:

SWEET COUNTRY CROSSOVERS

At the AC format room, KOIT San
Francisco’s Suzy Mayzell told her co-
horts to stay focused and not react to
the success of country or the new
rock/AC format. But KESZ Phoenix
MD Carla Foxx was in favor of play-
ing country crossovers. The only
problem, she said, was that labels
wouldn’t get behind them. That
prompted Columbia’s Jerry Lembo to
add later that PDs had resisted his at-
tempts to work Rosanne Cash and
Mike Reid AC—often without listen-
ing to the records themselves. But
consultant Mike McVay pointed out
that country PDs “are gunning for
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our 25-54 listeners.”

At the country panel, WPOC Balti-
more PD Bob Moody warned the au-
dience that some of the format’s
many recent breakthrough artists
might be “temporary stars. Some of
these people will likely be back at the
Ramada Inn two years from now,”
said Moody. He added that while re-
search shows that listeners are inter-
ested in new artists, the “greatest in-
terest is in new songs by established
artists.”

McVay Media consultant Charlie
Cook said that despite new-artist
breakthroughs, the format still is not
having enough impact at retail. “We
should be selling a lot more,” based
on listenership, he said.

THE CLASSIC "70s?

Part of the oldies format panel con-
cerned itself with whether PDs
should play more "70s gold as listen-
ers who grew up in that era mature
into their target demo, and how much
pre-Beatles gold they should play.
WOCL Orlando, Fla., PD Scott Sher-
wood told PDs to “protect your
flanks” by going outside the usual
'64-"71 core titles. WODS Boston PD
Tommy Edwards warned against
adding too many ’70s hits. “Music
was so bad in this era,” he said. For-
mer KWFM Tucson, Ariz., OM Mike
Ring told stations to use research to
let “listeners define an oldie.”

Adult alternative panelists spoke
about the difficulties in testing music
for the format. “It’s difficult to get a
handle on testing the music, especial-
ly the instrumentals,” said WCDJ
Boston’s Blake Lawrence. “You can’t
test the songs because they’re unfa-
miliar,” added KIFM San Diego’s PD
Bob O’Conner. “[You have to] test
the styles of music.”

UNFORGETTABLE

At the adult standards session,
panelists stressed that the format
has to be fresh to survive. MOR Me-
dia consultant Steve Warren noted
that “MOR is not a repository of old,
dusty songs. The MOR format has
more living artists than [album] rock
does.” Harry Valentine said that nos-
talgia stations got a boost when AC
and top 40s played Natalie Cole’s
“Unforgettable,” but warned, “When
you start adding AC records, all you
get is a bad AC station.”

Besides a Thursday morning ad-
dress from President Bush, delivered
in Washington and piped into all
NAB sessions, keynoters included
Quincy Jones and New York Gov.
Mario Cuomo, who called radio “‘the
magic box of my youth. I will confess
a bias toward radio. Maybe it’s be-
cause radio has been so much better
to me than television.”

Official attendance at Radio 1991
was 7,063. With last year’s atten-
dance at 7,241, that marks the first
time in recent memory that NAB has
announced an attendance decline,
something that many conventioneers
anticipated when the NAB failed to
publish its usual list of pre-regis-
trants. Reaction to this year’s decid-
edly subdued NAB ranged from one
major group head who felt there
should have been more cheerleading
and less doom-and-gloom to a consul-
tant who felt that in this year’s econo-
my panelists were more willing to dis-
cuss actual solutions and not just
generalizations,
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RADIO I

RADIO SIMULCAST TIES PROLIFERATING

(Continued from page 20)

he now feels that LMAs represent
“dominant FMs ganging up with
dominant FMs” against the smaller
interests that represent much of NA-
BOB’s membership. (Heritage's Fid-
dick was one of the few panelists at
NAB to present a similar viewpoint,
saying that he was against “two-on-
one” fights.)

At un NAB legislative panel, Larry
Irving, House Telecommunications
Subcommittee senior counsel, also
told attendees that “there is a grow-
ing unease by the members I work
with” that LMAs might go beyond
fair competition. “It's great if you're
the buyer or seller,” Irving said, “but
not if you're another station in the
market.” Irving said there will be no
hearings on LMAs alone, but added
that “there’s going to be a lot of close
looking’ because “at this point,
there’s no ‘hardship showing’ need-
ed” as a cause to enter into such
agreements.

(The Federal Trade Commission

Billboarde

has also OK'd LMAs on a “case- by-
case basis.” On Sept. 9, it also advised
the FCC that relaxing ownership
rules would not violate FTC prac-
tices.)

There was some other opposition to
LMAs heard at NAB. Consultant
Dwight Douglas pointed out that
they will not reduce the amount of
commercial time available to buyers,
just redistribute it. (For that reason,
someone in the audience at the RBR
panel suggested that the NAB force
stations to stay off the air if they go
dark, rather than coming back under
new owners.) Fiddick also pointed out
that ad buyers will not pay a fair
price for AM-FM combos now, much
less an odd variant. KING Seattle’s
Jack Swanson felt fewer radio sales
people would lead to less advertising
revenue.

Even Barger and Stevens have
some concerns. Stevens thinks we
will reach a point where “the inven-
tory becomes absorbed.” Barger
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thinks that many of the best deals
are made already.”

Still, neither broker says the cost
of doing LMAs is accelerating with
demand, as station prices did 10 years
ago. And American Radio publisher
Jim Duncan goes as far as predicting
that, by 1993, 10% of all stations could
be involved in LMAs—about 10 times
the current number—if the recession
does not end.

THE CHANGING LANDSCAPE

So what effects have LMAs had on
the radio landscape already? There
are only a few instances where the
existing arrangements have impact-
ed a ratings battle—most of them,
notably, in urban radio. AM daytimer
KIIZ Killeen, Texas’ LMA with an
FM allowed it to go from an 8.4 12-
plus share to a 15.2. Urban/ACs
WKXI Jackson, Miss. (4.5-7.7), and
WHBT Tallahassee, Fla. (4.8-8.7),
have also found happiness on FM
through new LMAs.

In contrast, new FM news/talk
outlet WWTN Nashville debuted
with a 0.6 share this spring, about the
same as the 0.7 that its predecessor,
WSIX-AM, had received. Spanish-lan-
guage KAMA El Paso, Texas’ move
to FM advanced it only 6.1-6.6 this
spring. New country outlet WHVK
Huntsville, Ala., may have been in-
tended by its LMA partner, top 40
WZYP, to outflank country rival
WDRM. But this spring, WDRM had
a 24.7 and WHVK was off 4.2-2.2
from its previous format.

As for the effects on a market’s
sales picture, there are not a lot of
signs of massive change yet. Ameri-
can Radio’s Duncan says, “Usually
what happens is that you get one per-
son who’s OK, and one that’s not, so
you get a combination that’s a little
better than OK. It hasn’t been a situ-
ation where two or three ordinary
stations turn into some behemoth.

“The strongest potential combina-
tion is the one in New Orleans be-
tween [top 40 WEZB and AC
WMZXZ],” Duncan adds. “WEZB was
already in the top two or top three for
market revenue. I doubt this will
vault them to No. 1, but it certainly
solidifies their position as No 2.”

The only broadcaster contacted for
this story to admit that an LMA has
changed the playing field in his mar-
ket is WLIN Jackson, Miss., GM Mar-
shall Magee, who now competes with
two LMAs: the one that put AC
WJDX on FM, and the one that
turned his last employer, AC WMJW,

into WKXI. WMJW—a 3,000-watt
FM against an ad hoc combo of two
100,000 watters—was “certainly at a
disadvantage in its final days,” he
says.

Magee says 17 staffers were laid
off as a result of the WMJW/WKXI
LMA. That seems to be one of the
more severe cases. Former WUFX
Buffalo, N.Y., GM Pete Coughlin
says he was one of 10 casualties of
his station’s LMA with rival rock out-
let WGRF. WEZB's deal with rival
KNOK—now a satellite urban/ AC—
cost six jobs. The sales-only LMAs
between HAPA and Dick Broadcast-
ing in Nashville and Greensboro,
N.C,, eliminated six and 10 people, re-
spectively.

Those job losses should be consid-
ered against the number of jobs that
would have been lost anyway at fail-
ing stations. Still, if you take the 65
or so stations that have been on the
receiving end of LMAs and multiply
them by just three or four staffers—
a smaller number than that cited by
any station involved—at least 200
jobs and possibly many more have
been affected.

BREAKING UP IS NOT HARD T0 DO

Finally, with the rise of LMAs have
come the inevitable breakups. Some
LMAs, like the one involving the cur-
rent WBUB Charleston, S.C., were
designed only as temporary mea-
sures pending a change in ownership.
But other LMAs have collapsed, like
the one between rival Youngstown,
Ohio, rockers WNCD and WRKU or
Williamsport, Pa., outlets WFXX and
WHTO. Another LMA, already an-
nounced and scheduled to kick in by
early November, is reportedly crum-
bling already, although one of the
parties involved hopes the deal can
still be patched up.

One sign of the times, of course, is
that WNCD went out and found it-
self another simulcast partner.
WNCD PD Gary Jay claims his sta-
tion’s deal with WRKU collapsed “be-
cause they wanted too much money.
We felt their station wasn’t worth it.
We got rid of it and got another sig-
nal at a cheaper rate. WRKU was
costing us $33,000 a month; we got
WKTX for under $10,000 a month
and it covers the same area.”
(WRKU’s GM could not be reached
for comment.)

Bill Holland in Washington,
D.C, contributed to this story.

S

Making Money. ABC Radio Networks and Satellite Music Network hosted a
concert with Eddie Money during the National Assn. of Broadcasters convention
in San Francisco. Pictured, from left, are SMN president David Kantor, American
Top 40 host Shadoe Stevens, Money, and ABC Radio Networks president
Robert Callahan.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekiy cume
audience of more than 1 mitlion.

GOLD—Statlons with a weekly cume
audience between 500,000 and 1 miliion.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.
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WARNER BROS. BANKING ON ‘MAGIK’ FROM CHILI PEPPERS’ SET RECORDED IN A LAUREL CANYON MANSION

(Continued from page 12)

really has to do with the future—
the future in terms of a band that
really has a musical point of view
and a tremendous amount of
strength that has reached a certain
level. You can just tell they have all
the intangibles.

“We all want the success factor,
in terms of commerciality, but the
other thing with long-term careers
has to do with credibility and the
aesthetic of what a band is up to.
When you have both those things
going for you, I think those are the
best bets you can have.”

COMMERCIAL FUSION

The Red Hot Chili Peppers have
long been recognized as trailblazers
of the now highly commercial fu-
sion of funk and rock’n’roll. As
Warner VP of product management
Steve Baker says, “Not unlike the
Velvet Underground, they’ve in-
spired a lot of other bands.”

Aspects of the Chili Peppers’
sound can be heard in any number
of current label acts that followed
them, including Faith No More, Liv-
ing Colour, Urban Dance Squad,
Fishbone, Jesus Jones, Primus, and
Follow For Now. But Waronker
says that the signing of the Chili
Peppers is not merely trend-mon-
gering.

“If there’s a trend, there’s a

RCA In Production
Pact With Child’s
New Deston Ent.

@ BY TRUDI MILLER

NEW YORK—RCA Records has
signed a joint-venture agreement
with Deston Entertainment, a
company headed by songwriter/
producer Desmond Child and
manager Winston Simone.

Under the agreement, RCA will
market and distribute recordings
of new artists developed by Des-
ton Entertainment. The record-
ings will be marketed under the
logo Deston Entertainment/RCA,
says RCA president Joe Galante.
The first release under the joint
venture will be an album by
R&B/pop band the Stingers, to be
recorded this fall.

Best known as a songwriter,
Child has written or co-written
more than 150 songs, including
Cher’s “Just Like Jesse James,”
Alice Cooper’s “Trash,” Michael
Bolton’s “How Can We Be Lov-
ers,” and Bon Jovi's “Bad Medi-
cine,” “Living On A Prayer,” and
“You Give Love A Bad Name,” as
well as other songs for those art-
ists and for Cyndi Lauper, Aero-
smith, Kiss, Bonnie Tyler, Billy
Squier, Ratt, Jennifer Rush, and
many others. He also produced
many of his songs for those art-
ists. He recently released his own
album, “Discipline,” on Elektra.

There are no plans for Child to
record under the new agreement,
since he has an exclusive contract
with Elektra, says Galante.

Simone is Child’s manager, as
well as representing a roster of
artists including Curtis Stigers,
Maria Vidal, and Too Much Joy.

trend, but it wasn’t about that,”
Waronker says. “I think there’s a
danger in trying to jump on what
appears to be a musical trend. That
might be a little snotty on my part,
but it never works for me. I think
the thing that interested us the
most was that there’s a vibe about
those guys. Musically, they’re mess-
ing around in a neat area, if that’s
what you're saying about funk-

1 recorded all
the lead vocals
from my bedroom’

rock.”

The Chili Peppers survived four
different lineups and the 1988 death
of guitarist Hillel Slovak by a drug
overdose, finally tallying a hit with
their fourth EMI album, “Mother’s
Milk,” in 1989. The record, powered
by a heavily played video of the
band’'s cover of Stevie Wonder’s
“Higher Ground,” has sold more
than 650,000 units to date.

However, the group members,
while hesitant to condemn their for-
mer label, claim that EMI “misun-
derstood” the Chili Peppers. Ac-
cording to manager Lindy Goetz,
the group was heavily courted by
Virgin, Geffen, MCA, Epic, and oth-
er majors after the success of
“Mother’s Milk.” It initially decided
to go with Epic, but ultimately
switched its allegiance to Warner
Bros.

“We all got a call from [Warner
Bros. chairman] Mo Ostin after we
had definitely decided to go with
Epic,” says Flea, “and he called all
of us to tell us, ‘Congratulations
and good luck with your career, and
we're sad you didn’t go with us, but
I wish you the best.” That was a real
sign of a class act, a gentleman, just
a good guy.”

Says Waronker, “They liked Mo
very much. They made a decision
that they ended up regretting and

came back, and I think that the main
reason was Mo. They had a very
good feeling about him ... There
were a lot of people involved, but it
was really their feelings about him
that did it.”

ECLECTIC CREDITS

The group chose Rubin to pro-
duce its Warner debut due to his
eclectic credits, which include metal
bands Slayer and Danzig as well
shock-rappers the Geto Boys. Kiedis
says he decided that Rubin might be
the man to harness the Chili Pep-
pers’ sound, which incorporates ele-
ments from hard rock, rap, and
funk. “Our sound has so many di-
verse elements to it, [and] I just re-
alized he could probably compre-
hend and put all of those elements
into a cohesive format,” the singer
says.

According to Rubin, it was his in-
spiration to take the Chili Peppers’
album sessions out of the studio. “It
was my idea to get the house, to re-

cord there,” Rubin says. ‘“The guys
just decided they didn’t want to
leave.”

Kiedis, Flea, and guitarist John
Frusciante lived in the rambling
Laurel Canyon house, which the
band maintains is haunted by the
spirit of a former occupant,
throughout the eight weeks of ses-
sions. Only drummer Chad Smith
demurred, because, according to
Kiedis, “Chad feared the wrath of
the ghost and so he never moved in.
He’s got a Midwestern fear of spir-
its.”

“Recording in this place is infi-
nitely superior to recording in a re-
cording studio,” Flea says. “There’s
no one here except who we want
here, just the people who are work-
ing on the record and the people we
love. That’s it. It makes for a cre-
atively fertile situation.”

Rubin, who moved old Neve and
Soundcraft consoles into the
house’s former library to record the
album, made thorough use of the

Stand-Up Or Stand-In? Warner Bros. Records’ scorching new signing, Red Hot
Chili Peppers, is about to ship its label debut, “Blood Sugar Sex Magik.” Pictured at
the signing, standing from left, are attorney Eric Greenspan; Ray Harris, senior VP/
black music; Benny Medina, VP/black music A&R; producer Rick Rubin; Red Hot
Chili Pepper Anthony Kiedis; a cardboard stand-up of Warner Bros. chairman Mo
Ostin (who was unable to attend); group member Chad Smith; Michael Ostin,
senior VP/A&R; Carl Scott, senior VP/artist relations; group manager Lindy Goetz;
Davis Altschul, senior VP/business affairs; and, kneeling, Chili Peppers members

John Frusciante and Flea.

Mack & Jamie Ham Marconi Awards

@ BY PHYLLIS STARK

SAN FRANCISCO—Dick Clark was
the host, but Premiere Radio Net-
works’ Mack & Jamie stole the show
at the Marconi Radio Awards held
here Sept. 14 to
conclude the Na-
tional Assn. of
Broadcasters con-
vention.

During their
first appearance,
the comedy team
noted that next year the NAB would
add a new award for programmers
who have had six or more jobs in the
last calendar year. Later, when the
setup for Kenny Loggins’ perfor-
mance ran long and Clark had trou-
ble filling the time with patter, Mack
& Jamie came out to rescue him. Tak-
ing no chances, Clark later got a
laugh by bringing the pair out with
him to introduce the Oak Ridge Boys.

The show’s other highlight came
from the American Comedy Net-
work’s Andy Goodman and Ed Kelly,
who appeared as the “ACN Earwit-
ness News’’ team. Noting that a
trade magazine story had referred to
“outgoing” Radio Advertising Bu-

reau chief Warren Potash, the pair
said the story was in error because
Potash is “not outgoing and is really
as boring as cat poop.” Reports of an
eclipse in New York were attributed
by the duo to WPLJ PD Scott Shan-
non’s ego passing in front of the sun.

Noting that Group W had recently
acquired the assets of Tom Gam-
mon’s Crown Broadcasting, the ACN
team claimed the company name
would now be changed to “Double
Cross” to reflect the policy of both
groups. Finally, they claimed that
while earlier in the week Jews cele-
brated Rosh Hashanah by asking
God to inscribe their names in the
book of life for another year, Arbi-
tron was urging Jewish broadcasters
not to use the term “write it down” in
communications with God.

On the quips-by-accepters side,
with broadecast groups scaling back
on the number of people sent to NAB
this year, WRKS New York PD
Vinny Brown got a round of applause
when he accepted his award for
black/urban station of the year by
noting that because he won he now
wouldn’t feel as bad when he turned
in his trip expenses to his GM,
“Charles ‘Save Money’ Warfield.”

Following is a complete list of Mar-
coni winners:

PERSONALITIES OF THE YEAR

Syndicated/Network: Paul Har-
vey, ABC; Major Market: Mark &
Brian, KLOS Los Angeles; Large
Market: Gary Burbank, WLW Cincin-
nati; Medium Market: C.C. Ryder,
KBFX Anchorage, Alaska; Small
Market: Don Munson WJBC Bloo-
mington, II}.

STATIONS OF THE YEAR

Legendary Station: KMOX St. Lou-
is; AC: KOST Los Angeles; Adult Al-
ternative: WNUA Chicago; Adult
Standards: KFRC San Francisco; Al-
bum Rock: KLOS Los Angeles; Clas-
sical: WFMT Chicago; Country:
KNIX Phoenix; Full Service: WGN
Chicago; N/T: KABC Los Angeles;
Oldies: WCBS-FM New York; Reli-
gious: KAAY Little Rock, Ark.; Span-
ish: KCOR San Antonio, Texas; Top
40: KIIS Los Angeles; Urban: WRKS
New York.

Stations of the year by market size:
Major: WCCO Minneapolis; Large:
WHAS Louisville, Ky.; Medium:
WHO Des Moines, Iowa; Small:
KSPN Aspen, Colo.

mansion, recording 25 tracks (17 of
which appear on “Blood Sugar Sex
Magik”) in various rooms inside—
and, in one case, on the lawn out-
side—the house.

“I recorded all the lead vocals
from my bedroom,” Kiedis says.
“John recorded acoustic guitar
tracks from his bedroom. We re-
corded a Robert Johnson song
called ‘They’re Red Hot’ from up on
top of the hill behind the house. All
of the amplifiers for the bass and
guitars were in the basement and
they were miked down there. We
had two different drum rooms. We
had an intercom system. In the foy-
er, where you come in, we had an in-
credible percussion hoedown—
trash cans and hubcaps.”

The Laurel Canyon site still re-
flected the creative chaos of record-
ing when Warner Bros. executives,
including Baker, senior VP of cre-
ative services Jeff Gold, and VP of
merchandising and advertising Jim
Wagner, paid a visit in late June to
hear tracks from the album.

Santeria candles flickered in near-
ly every room. The foyer was
stacked with crumpled pieces of
sheet metal used as percussion in-
struments on the track ‘‘Breaking
The Girl.” The dining room, which
doubled as the main recording area,
was crowded with Marshall amps, a
baby grand Yamaha piano, and
Frusciante’s instrument collection,
which included a lap steel, an elec-
tric sitar, and a mandolin.

The experience of recording in
the house seems to have inspired a
new diversity in the Chili Peppers’
music. Beyond the band’s trade-
mark hard funk-rock, ‘“Blood Sugar
Sex Magik” includes the crazed
country blues of “They’re Red
Hot,”” the graceful, waltz-time
“Breaking The Girl,” the acoustic-
based ballad “I Could Have Lied,”
Kiedis’ confessional ‘“Under The
Bridge’ (which features back-
ground vocals by Frusciante’s
mother and two members of her
church choir), and the almost Led
Zeppelin-like hard rocker “The
Greeting Song.”

MARKETING PLAN

The film that sprang from the un-
usual recording setup is a key to
Warner’s marketing plan for the al-
bum. Regional marketing managers
are screening ‘“Funky Monks” for
retail accounts, and sales VP Char-
lie Springer has set up pizza-party
screenings at various branch of-
fices. Keyed to the album release,
Warner’s alternative marketing and
promotion departments have set ra-
dio screenings with top commercial
stations at local clubs in 18 major
markets.

“Funky Monks’’ also will be is-
sued by Warner Reprise Video on
Oct. 29, priced at $19.98. “Besides
being a neat promotional tool, it's
also going to be on sale—it’s that
good,” Baker says.

Manager Goetz says the band will
embark on a U.S. tour Oct. 16, cul-
minating with a New Year’s Eve
date at the Cow Palace in San Fran-
cisco. A month of European shows
will follow, then American concerts
will continue from mid-February
through the summer. The manager
expects that dates will begin at the
3,000-5,000-seat level, and will move
into sheds by next summer.

“We’ll be working this album for
a good solid year,” Goetz says.
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Relief From Your Sampie Clearance Headaches
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® pPaperwork Overload?
¢ Delayed Release Dates?

We Offer Efficient & Professional
Sample Clearance At Inexpensive Rates.

Legal Counsel On Staff

Contact: The Sample Doctor @ 212-265-4717

347 W. 57th Street, Suite 15D, New York, NY 10019
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NEW p- 1 (CD} (M) (T) TOMMY BOY 991° - Check US OUf. .. contact:
4 THE FUNK OF IT # ABOVE THE LAW
NEW p- L (C) (T) RUTHLESS 73952/EPIC - ) )
NEWD | 1 | AINTGONNAHURT NOBODY *KID N PLAY - W
M) SELECT 4-66507 /ELEKTRA ~
Records with the greatest sales gains this week. @ Videoclp availability. @ Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog Larry K|ein Bi“ quﬁ !
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable SENIOR VICE PRESIDENT DIRECTOR
(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T}
12-inch vinyl availability. ©@ 1991, Biliboard/BP| Communications, Inc URBAN CONTEMPORARY DIVISION
BILLBOARD SEPTEMBER 28, 1991 29

wwwW americanradiohistorv com


www.americanradiohistory.com

IT’S RAINING MEN: Over the past few months, the Hot R&B singles
chart has been ruled by female vocalists—at one point their songs account-
ed for one-third of the charted titles. But recent debuts by men are altering
the ratio. “Can’t Wait To Get You Home” by Eric Gable (Epic) enters the
chart at No. 75 with 48 stations, including WKYS Washington, D.C,;
WEDR and WHQT Miami; WQOK Raleigh, N.C.; WTLC Indianapolis; and
WBLX-FM Mobile, Ala.

Other male vocalists are also performing well. “Put Me In Your Mix" by
Barry White (A&M) has had two great weeks at radio with 68 reports, in-
cluding 26 new listings. It is new at WUSL and WDAS Philadelphia; WKYS
Washington; WEDR and WHQT Miami; WGZB and WLOU Louisville, Ky.;
and WHRK and KJMS Memphis. Other stations listing “Mix” include
WVEE Atlanta; KKBT and KJLH Los Angeles; and WGCI Chicago. “Giv-
ing You All My Love” by Chris Walker (Pendulum) jumps 68-55, earning
reports from 16 stations for a total of 62. It's new at WPEG Charlotte,
N.C.; KQXL Baton Rouge; WXYV Baltimore; KIPR Little Rock, Ark.; and
KPRS Kansas City. “Closer Than Close” by Peabe Bryson (Columbia) gets
30 new reports and is on 62 stations. It's new at XHRM San Diego; WTLC
Indianapolis; WOWI and WBSK Norfolk, Va.; and WZAK Cleveland. “For-
ever” by Phil Perry (Capitol) is on 47 stations. Among its 12 adds: KMJM
St. Louis; WEAS Savannah, Ga.; WJFX Fort Wayne, Ind.; and WHRK and
KJMS Memphis. Marc Nelson breathes life into Marvin Gaye’s classic 1
Want You” (Capitol). It is new at nine stations, including WJTT Chattanoo-
ga, Tenn.; WUJM Charleston, S.C.; and WMJI Jackson, Miss.

BEQUEST LINE: Mark Dobson of Avenel, N.J,, is an avid Donna Sum-
mer fan and wrote requesting statistics on “When Love Cries” (Atlantic).
Summer’s single is this week’s Power Pick/Sales winner. It gained reports
from 11 new dealers for a total of 61 retail reports. Eighty-seven stations
list it with 54 showing upward movement. It is new at WGZB Louisville.
Strong moves happen at WBLS New York (15-10); and at WMXD and
WJLB Detroit, which both move it 13-10. Also in Michigan, it slides 15-11 at
WDZZ Flint and 22-17 at WTLZ Saginaw. Six stations give it jumps of at
least 10 places.

TRICKED: The unbulleted status of “Mind Playing Tricks On Me” by the
Geto Boys (Rap-A-Lot) is a distorted picture of its performance. The clean
version has gotten radio’s attention, but unfortunately the timing national-
ly is uneven. Some of this week’s 13 adds include WZAK Cleveland; KIPR
Little Rock; WIKS New Bern, N.C.; and WJHM Orlando. Some of the sta-
tions already listing “Mind” include WAMO Pittsburgh; WEDR and
WHQT Miami; and WGCI Chicago. It loses its bullet because its total point
increase was only about half the required number. This was due in part to
the record being dropped by two heavily weighted stations: WJLB Detroit
experienced a programming change, while at KKDA-FM Dallas the record
suffered from early exposure and peaked at No. 5. Programmers, please
give this one a fair listen. It makes the best case against crack that I've
ever heard. That is especially interesting, coming from a group with a repu-
tation as raw as the Geto Boys’.

.
Blllmrdo ©® 1991, Billboard/BP| Communications, Inc.
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ot R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES 3 AIRPLAY 3
28|58 -5 of|RE ==
28128 TiTLE ARTIST (83| [2¥[28| wimLe ARTIST (53

1 | 5 | RUNNING BACK TO YOU VANESSA WILLIAMS | 2 1 |3 | | ADORE Ml AMOR COLOR ME BADD | 1
2 | 3 | | ADORE MI AMOR COLOR ME BADD | 1 2 | 4 | NEVER STOP THE BRAND NEW HEAVIES | 3
3 | 1 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 4 3 [ 9 | RUNNING BACK TO YOU VANESSA WILLIAMS | 2
4 | 4 | NEVER STOP THE BRAND NEW HEAVIES | 3 4 | 6 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 5
5 | 8 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 7 5 |11 | ROMANTIC KARYN WHITE | 9
|6 (6| OP.P. NAUGHTY BY NATURE [ 11 6 | 1 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 4
7 12| SO MUCH LOVE BANGIEB | 6 7 | 7 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 8
8 |11 | GETT OFF PRINCE AND THE N.P.G. | 10 8 [12 | IT'S SO HARD TO SAY GOODBYE TO.. . BOYZ Il MEN [ 13
9 | 7 | WHY CAN'T YOU COME HOME E£X-GIRLFRIEND | 5 9 | 8 | JUST ASK ME TO TEVIN CAMPBELL | 12
10 | 10 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 17 10 [ 13 | KEEP ON LOVING ME O'JAYS [ 14
11 | 13 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 8 115 | SO MUCH LOVE BANGIEB | 6
12 | 14 | JUST ASK ME TO TEVIN CAMPBELL | 12 12 | 14 | GETT OFF PRINCE AND THE N.P.G. | 10
13 |16 | IT'S SO HARD TO SAY GOODBYE TO. .. BOYZ Il MEN | 13 13 [ 2 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 7
14 {17 | ROMANTIC KARYN WHITE | 9 14 | 16 | EMOTIONS MARIAH CAREY | 15
115 [ 15 | SAVE ME LISA FISCHER | 16 15 | 17 | I'M ON YOUR SIiDE JENNIFER HOLLIDAY | 18
16 | 19 [ KEEP ON LOVING ME O'JAYS | 14 16 | 18 | O.P.P. NAUGHTY BY NATURE | 11
17 [ 12 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 21 17 |19 | SAVE ME LISA FISCHER | 16
18 | 22 | EMOTIONS MARIAH CAREY | 15 18 | 20 | WORD TO THE MUTHA BELL BIV DEVOE | —
19 | 26 | FOREVER MY LADY JODECI | 20 19 | 22 | D-0-G ME OUT GUY |19
20 | 9 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 30 20 | 24 | FUN DAY (FROM “JUNGLE FEVER™) STEVIE WONDER | 24
21 |21 | I'M ON YOUR SIDE JENNIFER HOLLIDAY | 18 21 | 23 | TENDER KISSES TRACIE SPENCER | 22
22 {25 { D-O-G ME OUT GUY |19 22 | 27 | FOREVER MY LADY JODEC! | 20
23 | 28 | TENDER KISSES TRACIE SPENCER | 22 23 | 28 | JEALOUS GIRL ANOTHER BAD CREATION | 29
124 | 24 | MIRACLE WORKER THE RANCE ALLEN GROUP | 36 24 [ 32 | RIGHT DOWN TOIT DAMIAN DAME | 25
25 | 29 | AIN'T NOBODY BETTER YO-YO | 32 25 | 30 | WHEN LOVE CRIES DONNA SUMMER | 23
26 | 32 | WHEN LOVE CRIES DONNA SUMMER | 23 26 | 29 | SOMETIMES § WONDER THE S.0.S. BAND | 27
27 | 30 | MIND PLAYING TRICKS ON ME THE GETO BOYS | 38 27 | 35 | HOUSECALL SHABBA RANKS FEATURING MAXI PRIEST | 26
28 | 35 | HOUSECALL SHABBA RANKS FEATURING MAXI PRIEST | 26 28 | 10 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 21
29 | 18 | SPECIAL . VESTA | 35 29 {33 | I'M STILL WAITING JOHNNY GILL | 31
30 | 20 | ADDICTIVE LOVE BEBE & CECE WINANS | 34 30 | 36 | ARE YOU LONELY FOR ME RUDE BOYS | 28
31 |36 | RIGHT DOWN TOIT DAMIAN DAME | 25 31 [ 37 | SUPERWOMAN GLADYS KNIGHT | —
32 | 38 | ARE YOU LONELY FOR ME RUDE BOYS | 28 32 [ 38 | SMALL THING NEWKIRK | 33
33|34 | CAN YOU STOP THE RAIN PEABO BRYSON | 46 33 [— | ME AND YOU TONY! TONE TONE! | —
34 |27 | TURNIT UP OAKTOWN'S 3.5.7 | 63 34 |39 | TEARDROPS SMALL CHANGE | 39
35 | — | FUN DAY (FROM “JUNGLE FEVER™) STEVIE WONDER | 24 35]40 | YOU'RE A VICTIM GENE RICE | 37
36 | 23 | UNFORGETTABLE NATALIE COLE | 62 36 [ 15| LONG HOT SUMMER NIGHT J.T. TAYLOR | 17
37 | — | 1 WANT YOUR SEX NEMESIS | 50 37 | — | YOU'RE THE ONE SURFACE | 40
38 | — | I'M STILL WAITING JOHNNY GILL | 31 38 | — | I'LL TAKE YOU THERE BEBE & CECE WINANS | 44
139 | — | SMALL THING NEWKIRK _33_ 39 | — | AIN'T NOBODY BETTER YO-YO | 32
40 | 31 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 64 40 | — | 1 WANT YOU MARC NELSON | 41

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS DDS ON
25 REPORTERS 24 REPORTERS 53 REPORTERS 102 REPORTERS

CAN'T WAIT TO GET. ..
ERIC GABLE epic 3 15 27 45 48
CLOSER THAN CLOSE
PEABO BRYSON coLumBiA 6 7 17 30 63
KEEP IT IN YOUR PANTS
YOUNG M.C. capitoL 4 5 18 27 30
PUT ME IN YOUR MIX
BARRY WHITE asm 6 6 14 26 68
FEELS LIKE ANOTHER ONE
PATT! LABELLE mca 8 7 10 25 67
DO IT TAM TAM
TAM TAM isLaND 4 7 13 24 24
I'LL TAKE YOU THERE
BEBE & CECE WINANS capiToL 5 3 13 21 79
THE PRESSURE PT. 1
SOUNDS OF.  PERSPECTIVE 2 6 11 19 57
THAT'S NOT THE WAY
CHRIS BENDER EASTWEST 2 4 12 18 18
GOOD TIME
ZIGGY MARLEY virGIN 2 9 6 17 60

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

32

45

73

28

93

a2

59
2
10

55

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Benny's Music, BMI/EM| Blackwood,
BMI/Pooky’s Music, BMI) WBM

AFTER THE SUMMER'S GONE (George Tobin, BMI)
AINT GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid 'N
Play, ASCAP}

AINT NOBODY BETTER (Street Knowledge,
BMI/Overdue, ASCAP/Bridgeport, BMI)

AINT NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI/Power Artists, BMI)

ALL ABOUT YOU (Virgin Songs, BMI/G.R.,
BMI/Zomba, ASCAP) HL

ALWAYS (No Pain No Gain, ASCAP/Pebbitome,
ASCAP/MCA, ASCAP)

ARE WE SO FAR APART (Society Hill, BMI)

ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

ARE YOU STILL IN LOVE WITH ME (EMI April,
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill,
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) WBM

BABY I'M READY (Trycep, BMI/Willesden, BMI)
CANT WAIT TO GET YOU HOME (MCA, ASCAP/Bush
Burnin’, ASCAP)

CAN YOU STOP THE RAIN (Warner Chappell,
ASCAP/Walter Afanasieff, ASCAP) WBM

CLOSER THAN CLOSE (Dyad, BMI)

D-0-G ME OUT (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP/Ten Ways To Sundown,
ASCAP)

00 IT TAM TAM (Jammin' Penguins, BMI)

DON'T WANNA CHANGE THE WORLD (Number 9,
ASCAP/Bass Hit, ASCAP)

DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie’s, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

EMOTIONS (Mariah Songs, BMI/Sony Songs,
BMI/Cole-Clivilles, ASCAP/Virgin, ASCAP)

FACTS OF LIFE (Danvic, PRS/Branton, BMI/MCA,
BMI/BMG, PRS)

FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zur,
BMI/Budsky, BMI)

FLY GIRL (T-Boy, ASCAP/Queen Latifah,
ASCAP/Casadida, ASCAP/Virgin, ASCAP)

FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!,
ASCAP)

FOREVER (Geffen, ASCAP/Rutland Road, ASCAP/WB,
ASCAP)

FUN DAY (FROM JUNGLE FEVER) (Steveland Morris,
ASCAP)

GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM
GIVE A LITTLE LOVE (Trycep, BMI/Willesden, BMI)
GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,
ASCAP)

GONNA CATCH YOU (Gli Gnomi, ASCAP)

GOOD TIME (Colgems-EM), ASCAP/0/B /O Itself &
Ziggy, ASCAP/INS, ASCAP/Virgin, ASCAP) HL/WBM
GOOD VIBRATIONS (WB, ASCAP/Donnie D,
ASCAP/Marky Mark, BM1/Ayesha, ASCAP)

HEART OF NEW YORK (Bugnon, ASCAP)

HEY DONNA (Bayjun Beat, BMI)

69

26
61

70

100

12

87

14
76

2
81

1
7
78
52

HIP HOP JUNKIES (Nice & Smooth, ASCAP/Screer
Gems-EMI, BMI)

HOUSECALL {PRS, BMI/Shadows, BMI)

HOUSE PARTY I} (I DON'T KNOW WHAT YOU COME
TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)

| ADORE MI AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)

| CANT WAIT ANOTHER MINUTE (Zomba,
ASCAP/4MW, ASCAP)

IF YOU'RE SERIOUS (Pam & Steve, ASCAP/Lease-A-
Tune, ASCAP/Primate, ASCAP)

| GO CRAZY (Web [V, BMI/Paul & Jonathan, BMI)
I'LL DO ANYTHING FOR YOU (Alfa Romeo,
ASCAP/Smooth Rhyming, ASCAP/1rving, ASCAP/Scu,
BMI)

ILL TAKE YOU THERE (Irving, BMI)

'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BMI)

I'M STILL WAITING (FROM NEW JACK CITY) (Flyte
Tyme, ASCAP)

IN YOUR EYES (Degroat & Degroat, BMI)

IS IT GOOD TO YOU (Colgems-EMI, ASCAP)

IT AINT OVER TIL IT'S OVER (Miss Bessie, ASCAP)
IT'S SO HARD TO SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP) CPP

| WANT YOUR SEX (Promuse, BMI/5th Power,
BMI/Chris Smith, BMI)

| WANT YOU (Jobete, ASCAP/Almo, ASCAP)}
JEALOUS GIRL (Colgems-EMI, ASCAP/Boston
International, ASCAP/EMI April, ASCAP/Maurice Starr,
ASCAP/A.R.L, ASCAP) WBM

JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI
April, ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)

KEEP IT IN YOUR PANTS (Young Man Moving,
ASCAP)

KEEP ON LOVING ME (WE, BM|/Dwain Duane, BMI}
LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A
Clark, ASCAP/Booty One Shoe, ASCAP) CPP

LET'S TALK ABOUT SEX (Next Plateau, ASCAP/Sons
Of K-oss, ASCAP)

LET THE BEAT HIT EM (Virgin, ASCAP/Cole-Clivilles,
ASCAP)

LONG HOT SUMMER NIGHT (Sula, BMI/EMI,
ASCAP/Anderson, ASCAP)

LOOK WHO'S LOVING ME (Copyright Control)

LOVE TALK (Virgin Songs, BMI/Chesca Tunes,
ASCAP/Non Pareil, ASCAP/WB, ASCAP) WBM

MEN (Shakeji, ASCAP/Captain Z, ASCAP/Welbeck,
ASCAP/Cornelious Carlos, ASCAP/MCA, ASCAP)
MIND PLAYING TRICKS ON ME (N-The Water,
ASCAP)

MIRACLE WORKER (Alvert, BMI/Stora,
ASCAP/Roxatlanta Lane, BMI)

MOVE ME (2 Tuff-E-Nuff, BMI/Irving, BMI)

MY NAME IS NOT SUSAN (Zomba, ASCAP/4MW,
ASCAP) WBM

NEVER STOP (London, BMI)

NOW THAT WE FOUND LOVE (Warner-Tamerlane,
BMI) WBM

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP
OPTIMISTIC (Flyte Tyme, ASCAP)

PAIN (Freckle Bandit, BMI/Chinese, BMI)

THE PRESSURE PT. 1 (Flyte Tyme, ASCAP)

LY)

25

97

62

79

71
37

PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux,
BMI)

RIGHT DOWN TO T (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

A ROLLER SKATING JAM NAMED SATURDAYS (Tee
Girl, BM1/Daisy Age, BMI/Prinse Pawl, BMI/MCA,
BMI/Upward Bound, BMI/Zomba, BMI)

ROLLIN (Georgio, BMi/Stone Diamond, BMi) CPP
ROMANTIC (Warner-Tamerlane, BMI/Kings Kid,
BMI/Flyte Tyme, ASCAP) WBM

RUNNING BACK TO YOU (Hiss N’ Tel, ASCAP/Gale
Warnings, ASCAP)

SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA,
ASCAP) HL

SECOND TIME FOR LOVE (Basamp, ASCAP/Night
Rainbow, ASCAP/Zomba, ASCAP/Barry Eastmond,
ASCAP/Honey Look, ASCAP)

SMALL THING (When The Seaman Hits The Sand,
ASCAP/Def Jam, ASCAP)

SOMETIMES | WONDER (Spider Fingers, BMI/Interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

S0 MUCH LOVE (Bust-It, BMI)

SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain
1, ASCAP) CPP

SUMMERTIME (Warner-Tameriane, BMI/Second
Decade, BMI/Willesden, BMI/Da Posse’s, BMI/Zomba,
ASCAP) WBM

TAKE CONTROL (Virgin Songs, BMI/Morning Crew,
BMI)

TEARDROPS (Tocep, BMI/Jumpin’ Off, BMI/Dream
Dealers, ASCAP/BMG, ASCAP)

TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP)

THAT KIND OF GUY (Shaman Drum, BMI/Sunsace,
ASCAP)

THIS BEAT IS HOT (Edition Allstar, ASCAP/Rolf Elmer,
ASCAP/Ufa/BMG, ASCAP)

TONITE (Protunes, BMI/Total Trak, ASCAP)

TURN IT UP (Bust-it, BMI}

UNFORGETTABLE (Bourne, ASCAP)

WHAT COMES AROUND GOES AROUND (Cold Chillin’,
ASCAP/Biz Markie, ASCAP/WB, ASCAP)

WHEN IN LOVE (Top Billin’, ASCAP/MCA,
ASCAP/Zohar, BMI/Totally Mental, ASCAP)

WHEN LOVE CRIES (Sweet Summer Night,
ASCAP/Eve Nelson, ASCAP/Keith Diamond,
BMI/Ensign, BMI/Warner-Tamerlane, BMI/Joey, BMI)
WBM

WHEN YOU TELL ME THAT YOU LOVE ME (John
Bettis, ASCAP/Albert Hammond, ASCAP)

WHY CANT YOU COME HOME (Forceful,
BMi/Willesden, BMI)

WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
YOU'RE A VICTIM (Stanton’s Gold, BMI/Island,
BMI/Golden Nugget, BMI)

YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes,
ASCAP/Multi Culler, ASCAP/Pic N Choose, ASCAP)
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NEW ARTISTS COME AND GO.
CIe{=ANE ARTISTS COME AND STAY.

INTRODUCING TWO, NEW, GREAT ARTISTS WITH STAYING POWER:

s

E

p

Praduced by John Ryan
Management: Bill Dern

From the Scotti Bres. album,
BANDITS 72302 15229 24

Featuring Jah-T
Produced by D, Flimstone & David T. Rubble
Managemént: LA /London Managemenf

Fiom the ACID JAZZ reiease FROM THE GHETTD
on Scotti Bros. Records ~:as2 15228 2+
and ACID JAZZ, COLLECTION ONE s2rx2 fe

— S — S R R e

e 1%
“...a delicious blend of funk, house, techno and toasting. .
Topical lyrics and evocative vocals are icing on the cake.

Essential for urban radio and club programmers alike.”’. ;

. N
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Billboard.

FOR WEEK ENDING SEPT. 28, 1991

TOP R&B ALBUMS

AND ONE-STOP SALES REPORTS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE

—
—
w
-~
o

D.J. JAZZY JEFF & THE FRESH PRINCE JivE 1392 (9.98)

ABOVE THE LAW RUTHLESS 47934 /EPIC (9.98} VOCALLY PIMPIN' 37
———

Z
o 2 |l & = =] 59 | — | 2 | BIZ MARKIE COLD CHILLIN' 26648/ WARNER BROS. (9,98} | NEED AHAIRCUT | 51

v | = | X 7 S

Tw|l 2w | 2R X | ARTIST TITLE | =&
E = j 2| 2 = 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) laj. 8 52 50 44 22 M.C. POOH in A MINUTE 187 (6.98) LIFE OF A CRIMINAL 39
* % NO. 1 % % (B3| 63 | — | 2 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (©.98) PURE POVERTY | 53
1 1 1 10 | SOUNDTRACK @ QWEST 26643*/WARNER BROS. {10.98)  4weeksatNo. 1 BOYZ N THE HOOD 1 9 | 54 | 52 | 7 | CONVICTS pRIORITY 57152 (9.98) conviets | 52

———
@ 3 3 14 | PEABO BRYSON COLUMBIA 46823 (9.98) CAN YOU STOP THE RAIN 2 5% | 49 | & 38 | C&C MUSIC FACTORY A 3 COLUMBIA 47093 (9.98 £Q) GONNA MAKE YOU SWEAT 11
3 | 2| 2 | 17 | BOYZUMENA moTown 6320° (.98) COOLEYHIGHHARMONY | 1 6 | 55 | 53 | 35 | TONYTERRY epic 45015 (9.9 £Q) TONYTERRY | 35
O] 7 | 8 | 10| GLADYS KNIGHT mor 10725 0.8 T GD| 81 | 83 | 3 | 1T TAYLOR wca 10304 0 98 FEEL THENEED | 57
5 | 4 | 5 | 17 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9 58) THE EVOLUTION OF GOSPEL | 4 8 | 57 | 54 | 13 | NEMESIS pROFLE 1411 (5.98) MUNCHIES FOR YOUR BASS | 52
6 | 9 | 10 | 10 | BEBE & CECE WINANS capioL 92078 (9.98) DIFFERENT LIFESTYLES | 6 NEWD | | | QUEEN LATIFAH Tomy gov 1035 298 NATURE OF ASISTA" | 59
7 10 10 | HEAVY D. & THE BOYZ @ UpTown 10289-MCA ©9.98) T TR 7 60 | 52 | 46 | 27 | SOUNDTRACK A GIANT 24409/REPRISE (9.98) NEW JACK CITY 1
8 6 4 19 | LUTHER VANDROSS A £piC 46789 (10.98 £Q) POWER OF LOVE 1 61 | 53 | 56 7 | JAMES BROWN SCOTTI BROS. 75225 (9.98) LOVE OVERDUE | 51
9 | 8 | 6 | 13 | NATALIECOLE A? ELEKTRA 61049 (13.98) UNFORGETTABLE | 5 74 | 8 | 3 | JIBRIWISE ONE EaR CANDY 31000(9.98) JBRIWISEONE | 62
LEADERS OF THE NEW SCHOOL

11 11 11 THE GETO BOYS @ RAP-A-LOT 57161 */PRIORITY (9.98) WE CAN'T BE STOPPED 10 63 38 5 10 ELEKTRA 60976* (9.98) A FUTURE WITHOUT A PAST. .. 53
64 | 60 | 60 8 LITTLE MILTON MALACO 7462 (8.98) REALITY 57

HOMEBASE 5

—
N
=
~
—
w
=g
=

PHYLLIS HYMAN PIR 11006*/Z00 (9.98)

PRIME OF MY LIFE 12

65 | 61 | 51 | 27

PHIL PERRY CAPITOL 92115 (9.98)

THE HEART OF THE MAN 17

o
=
oo
~

COLOR ME BADD GIANT 24429+/REPRISE (9.98)

- 13 66 | 656 | 59 | 27

ED 0.G & DA BULLDOGS
PWL AMERICA 848 326/MERCURY (9.98 EQ)

LIFE OF A KID IN THE GHETTO 21

—
-
o
w
=)
o
~
N

B ANGIE B BUST IT 95236/CAPITOL (9.98)

B ANGIE B 12 bl b 5 :

LARRY LARR RUFFHOUSE 47119/COLUMBIA {(9.98)

DA WIZZARD OF ODDS 67

68 | 62 | 88 4

YOUNG M.C. CAPITOL 96337 (10.98)

BRAINSTORM 62

15 18 19 8 VESTA &M 5347 (9.98) SPECIAL 15

16 | 14 | 12 | 15 | STEVIE WONDER ® MoTOWN 6291+ (10.98) MUSIC FROM “JUNGLE FEVER* | 1 71 | 72 | 11 | SMALL CHANGE mERCURY 48367 (9.98) SMALL CHANGE | 69
@ 22 27 14 JODECI MCA 10198 (9.98) FOREVER MY LADY 17 NEW » 1 NIKKI D DEF jaM 44031/COLUMBIA (9.98) DADDY’'S LITTLE GIRL 70
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THE

15 72 |62 | 24
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MAKE ROOM FOR THE MOTHERLOAD 5
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ONE FOR ALL 34

71 77 1 74| 44
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THE FUTURE 1
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83 79|77 6
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CHAPTERS 62
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WHAT YOU SEE ISW
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WARM YOUR HEART 62
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ALWAYS 12
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0.G. ORIGINAL GANGSTER 9
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BREED & D.F.C. 38

(O Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available

on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by £Q), for
labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.

NAUGHTY BY NATURE GETS A NICE RECEPTION

(Continued from page 27)

Rock completing the act, Naughty
By Nature got its break after
hooking up with the hip-hop collec-
tive known as the Flavor Unit.
Queen Latifah, who is one of its
members, signed Naughty By Na-
ture to her Flavor Unit Manage-
ment firm last year shortly after
hearing the group’s demo tape. A
deal was struck with Tommy Boy,
and the crew embarked on record-
ing an album, simply titled
“Naughty By Nature.” It’s all
about having a good time and be-
ing hardcore. “We don’t preach,
we don't teach, we just entertain,”

says Treach. “And we didn’t water
down hip-hop with an R&B fusion
sound.”

The album’s next single will be
“Ghetto Bastard,” though it will
be retitled ‘“Everything’s Gonna
Be Alright,”” since ‘‘we want to
keep the group and its product ra-
dio-friendly,” says Tommy Boy’s
Warren. A release date for the sin-
gle hinges on how long “O.P.P.” re-
mains a phenomenon, says War-
ren. “If we can ride the phenome-
non through the holidays, we
will,” she says.

Tisha's House Party. Singer/actress Tisha Campbell celebrates the signing of her recording contract with Capitol

Records executives. The singer, who appeared in “‘School Daze’ and “‘House Party” and “House Party II,” will debut with
an album early in 1992. Shown, from left, are Bruce Lundvall, West Coast manager, Capitol Records/president, Blue Note
Records; Step Johnson, senior VP/GM, black music division, Capitol; Campbell; Hale Milgrim, president, Capitol Records;

and Scott Folks, VP of black music A&R, Capitol Records.
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Robhie Rohertson’s Latest Solo ‘Story’
New Orleans Flavor Spices Up His 2nd Effort

@ BY STEVE APPLEFORD

LOS ANGELES—Robbie Robertson
still remembers the booing that
greeted the Band in the mid-'60s, dur-
ing its first tour backing Bob Dylan.
And then, suddenly, there was al-
most universal acclaim, with rave re-

‘A certain darkness
and excitement
in the music
appealed to me’

views, hit singles, and the cover of
Time magazine.

So Robertson has shown little con-
cern over the immediate reactions to
his work ever since. He has never
been one to scour the charts in search
of his name. “I feel I do what I do
pretty honestly,” he explains. “With
the Band or Bob Dylan or anybody, I
don’t ever remember saying, ‘What
fits in?’ That’s not my problem, I
don’t think.”

The singer, songwriter, guitarist,
and producer is talking during a
break in his West Los Angeles work-
shop/studio, which is pointedly un-
cluttered by gold records or framed
magazine covers from his celebrated
past with the Band. Instead, a row of
shiny black guitars, both acoustic and
electric, hang neatly above a simple
upright piano. It was here that Rob-
ertson added the final polish to his
new “Storyville” album, due Oct. 1
from Geffen.

The new album, recorded largely in
New Orleans with assorted Neville
brothers and other local talent, is
only the second solo release from
Robertson since the Band made its
high-profile exit in 1976 with “The
Last Waltz.” His return to the pop/
rock landscape with a self-titled de-
but album came almost four years
ago, featuring guest spots by Peter
Gabriel, U2, and others. That album
sold 1.5 million copies worldwide.

This time, Robertson has created a
concept album that incorporates the
musical traditions of New Orleans’
“hot music”’—blues, folk, jazz, rag-
time, and more—into a somber aural

New Set Sparks New Attitude
Among Wonder Stuff Members

BWBY SCOTT BRODEUR

NEW YORK-—The title of the most
recent Wonder Stuff album, “Nev-
er Loved Elvis,” shows some of
the contempt the British band still
holds for commercialism in the pop
industry.

But these days, as this record
proves, the band has eased its
stance a bit. ““‘Nowadays, we’d
rather have fun about it instead of
getting angry about it,”’ says lead
singer Miles Hunt.

After all, the Wonder Stuff has
made enough enemies over the
years, from record company em-
ployees to U.S. concertgoers. And
while the PolyGram Label Group
makes a U.S. top 40 push for “Nev-
er Loved Elvis” on Polydor/Poly-
Gram, the group has made the ef-
fort to be more congenial.

“There’s no point in dissing the
record company or the people that

come out to see you. It doesn't get
you anywhere,” says drummer
Martin Gilks. “It’s taken us five
years to realize that. It’s stupid.
Now we say, ‘You do your job;
we’ll do ours.””

The job for Polydor is to con-
vince U.S. radio programmers and
audiences that the Wonder Stuff is
not just another smart-aleck col-
lege band to be relegated to the al-
ternative charts. With the band on
a two-month-long North American
tour, and the album track “Caught
In My Shadow” riding on the Mod-
ern Rock Tracks chart, the pop
songs on “Never Loved Elvis” just
may make it to the album-rock and
Hot 100 charts.

“This band has really matured,
and I think we’re going to have a
real good shot at major AOR and
CHR play,” says Jeb Hart, direc-
tor of product marketing for Poly-

(Continued on page 35)

/ SHURE®

The microphones
the professionals
stand behind.

atmosphere inspired by the legend of
the original Storyville district of cab-
arets, bordellos, and saloons. The rec-
ord’s 10 tracks explore the nocturnal
themes and sensual sounds that first
attracted Robertson to rock’n’roll
just as he reached puberty.

“It was a certain darkness and ex-
citement in the music that appealed
to me in the beginning,” Robertson
says. “And when I trace it back, the
direct link goes to Storyville. What it
means to me on this record is that it’s
more of a state of mind.”

On the album, he has adopted a
grim new persona, singing from deep
in his throat virtually under his
breath on some tracks, making him a
sort of Rod Serling for the nightlife
crowd. “It’s kind of the character I
found for this story, for this record,”

Glenn's Gold. Marking the 50th anniversary of Glenn Miller's hit “Chattanooga
Choo Choo,” RCA Records labsl executives display their copy of the first gold
record ever issued, given to Miller for the 1941 hit. RCA is releasing “The Complete
Glenn Miller” in a 13-disc boxed set this month. Pictured, from left, are Ron Howie,
RCA VP of field marketing; Randy Goodman, senior VP of marketing; RCA
president Joe Galante; and Carl Little, executive director of the Chattanooga
Convention and Visitors Bureau.

(Continued on next page)

WHEN THE MAJOR LABELS buckled under to de-
mands for uniform lyric stickers just 19 months ago,
industry execs said “advisory” labels would serve
the cause of consumer information, not censorship.

Sticker opponents have argued ever since that the
black-and-white brandings would result in de facto
censorship in the marketplace; that some retailers
would refuse to stock discs and tapes carrying the ex-
plicit-lyrics warning.

The fate of Guns N’ Roses’ “Use Your Illusion” I

GN’R Ban Proves censorship Is No lllusion;
Mellencamp Fire; Alice Takes Times Sq.

store over more freedom-minded independent shops,
rare as they are today.

WHAT’S IN A WORD? The right of Guns N’ Roses
to express itself in all its (expletive) glory on “Use
Your Illusion” I & II does not insulate the band from
hard criticism-—which these discs are certain to elicit.
Amid often compelling rock’n’roll on these tracks,
such as the generational angst of “Civil War” or the
surprising tenderness of “Don’t Cry,” Ax] Rose and

& II shuts down the argument.
The two new GN’R albums, la-
beled with the standard Record-
ing Industry Assn. of America
sticker, will not be sold by two of
the nation’s largest mass mer-
chandisers: Wal-Mart, stocked
by Western Merchandisers, and
K mart, supplied by the Handle-

P\

e
N N

dain for women.

How ‘hip’’ would listeners
find these songs if, say, an epi-
thet for blacks, Jews, or gays
were substituted for any of the
30-0dd angry references to
“bitch”?

friends convey a numbing dis-

man Co. (Billboard, Sept. 21).

It's not the first time a stick-
ered disc has met this fate, but
previous moves have not affected such high-profile,
multiplatinum superstars. Thus, while not a policy
change, the move represents an escalation of retail
resistance to recordings that some find objectionable.

“Basically, it’s Wal-Mart’s policy not to carry al-
bums with RIAA stickers and/or objectionable lyr-
ics,” sales VP Bob Cope of Western Merchandisers
told Billboard’s Ed Christman last week. “But [ have
not heard or seen the albums yet,” he added.

Consumer information or choice isn’t the issue
here. These retailers won’t offer their customers ei-
ther.

Of course, most GN'R fans won’t have any trouble
buying either ““Illusion” album elsewhere. Wal-Mart
and K mart execs, meanwhile, may argue they have
the right to uphold their own standards by choosing
what they’ll sell. Fine. It would be interesting to
know whether the same ban on “objectionable” lan-
guage applies to novels and videos sold at those
stores.

The chains’ decision not to carry the Guns N’ Roses
discs (and other less prominent titles) also exposes
the dangers that arise when a small number of retail-

by Thom Duffy

H.O.C.K. IN N.Y.C.: A self-de-
scribed ‘‘kid from Indiana’”
rocked the walls of Carnegie
Hall as John Mellencamp and his band previewed
his forthcoming Mercury Records disc, “Whenever
We Wanted,” Sept. 16 to a wildly appreciative crowd
of industry bigwigs and fans, many of whom camped
out before dawn for tix. Backed by a band of both
veterans, like drummer Kenny Aronoff, and new re-
cruits, like young gun David Grissom on guitar, Mel-
lencamp flashed the stripped-down muscle and grit
of the new material, including the new single “Get A
Leg Up,” before turning to older tracks, from “Hurts
So Good,” through “R.0.C.K. In The U.S8.A.” to “Pa-
per In Fire,” ignited by the unmistakable fiddle of
Lisa Germano, closing with “Small Town.” The new
album arrives Oct. 8, with a tour due in January.

DALLAS LOWDOWN: The sixth annual Dimen-
sions of Dallas seminar and showcase drew about
1,000 attendees to the Hyatt-Regency Hotel Sept. 5-7.
Billboard correspondent Charlene Orr reports:
About 120 bands showcased in all, according to Tere-
sa LaBarbera Whites of Sony Music, who organized
the event along with Karen Kennedy of the North

THE SOUND : Texas Dance Assn. Among the more notable acts:
OF THE PROFESSIONALS® Taylor Dayne ers and distributors account for the majority of sales Big Boss Groove, Whild Peach, Bat Mastersons,
 WORLDWIDE of any creative product. It's something every con- Rodeo Love Gods, Last Rites, Pop Poppins, the
sumer ought to consider before choosing a chain (Continued on page 35)
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ARTIST
DEVELOPMENTS

IN MARTIKA'S KITGHEN

It takes a strong-minded artist to as-
sert her own musical vision over
those of heavyweights like Prince
and C&C Music Factory’s David
Cole and Robert
Clivilles. But that
is precisely what
Martika did.

When it was
time for the sing-
er to deliver
“Martika’s Kitch-
en,” her sopho-
more set for Co-
lumbia Records,
the album did not sound right to
her—despite co-production by
Prince, C&C, and other noted tal-
ents.

MARTIKA

“This time, I had to make sure
that this music was totally mine,”
says Martika. “So I went into the
studio with [remixer/producer] Bob
Rosa and finished the production
myself. I had to express myself. I
had to dig and go for broke.”

It is that philosophy that fuels
“Martika’s Kitchen,” a conscious de-
parture from the Madonna-style
dance/pop of her 1989 self-titled de-
but. The album shows the singer
downplaying lightweight love songs
in favor of reflections on world
peace, racism, and her Cuban heri-
tage. On “Mi Tierra,” Martika teams
up with salsa legend Celia Cruz and
acclaimed trumpeter Arturo Sando-
val for a traditional Afro-Cuban
song about “freedom and the home-
land I've never seen.”

It should come as no surprise that
the singer has chosen to test herself
as songwriter and tackle more seri-
ous subjects. The song that helped

push sales of her first album over
the 2-million mark, “Toy Soldiers,”
was an anti-drug anthem as well as
one of her first compositions.

“I truly believe that people can be
moved by music,” Martika says.
“It's a powerful force. I don't be-
lieve in wasting that on something
that I don’t feel deep down inside.
Even a love song is spiritual if you
truly feel it in your soul. I'm work-
ing very hard for my songwriting to
illustrate that philosophy.”

With her single “Love ... Thy
Will Be Done” climbing the Hot 100,
Martika has focused her attention
toward forming a band and kicking
off a tour in October.

LARRY FLICK

PG QUEST’S JOURNEY
PC Quest brings together the

talents of four teenagers from
Oklahoma who wowed George
Tobin, former producer and

ARTISTS
IN GONGERT

SOUNDS OF BLACKNESS
Hammersmith Odeon, London

BRITISH R&B FANS are re-
nowned for the excitement and ad-
miration they express for heartfelt
soulful music. As Sounds Of
Blackness hit the stage for this
Aug. 27 show, the vocal ensemble
was given a standing ovation by
the S.R.O. crowd, whose enthusi-
asm never waned for the rest of
the night. Promoting their album
“The Evolution Of Gospel,” their
debut on Perspective/ A&M Rec-
ords, the new label led by hit mak-
ers Jimmy Jam and Terry Lewis,
29 members of the 40-strong group
were here as part of a brief Euro-
pean jaunt.

Under the skillful direction of

leader Gary Hines, the ensemble
focused on selections from its al-
bum, such as a rousing version of
Sly Stone’s a cappella “Hallelujah
Lord!,” and raised the roof with its
highly charged mix of gospel and
R&B. The British crowd’s energet-
ic response to the group propelled
the performers to vocal heights:
soloist Ann Bennett-Nesby fed off
the audience’s energy and was out-
standing on the slow, bluesy “The
Pressure, Pt. 1"” and as raw and fi-
ery as any of today’s female R&B
vocalists on a funky, up-tempo ver-
sion of the same song.

Sounds Of Blackness’ ability to
mix the traditional with the con-
temporary was in full evidence:
When a trio of female vocalists
stepped up to the mike for the in-
spirational ‘“What Shall I Call
Him?” the audience erupted; “Op-
timistic,” a top-three hit in the U.S.
on the Hot R&B Singles chart,

ROBBIE ROBERTSON'S LATEST SOLO ‘STORY’

(Continued from preceding page)

he says. “It just seemed to suit it.
Maybe it's those Cuban cigars I
smoke.”

Delivering this level of thoughtful
music to an active pop audience a
generation or more younger than the
Band's core listeners often means a
battle with radio, laments manager
Nick Wechsler, who represents Rob-
ertson and such other singer/song-
writers as Steve Earle, Michael Penn,
and Chris Whitley. While tracks from
Robertson's last release were top 10
favorites on album rock radio, the
veteran artist could not crack the pop
playlists.

“It takes extra work to get their
music heard because, for some rea-
son, some formats in radio have a dif-
ficult time with really good music,”
Wechsler says. “I don't know what
the problem is. It's just a lot of hard
work and a little luck, hoping that it
doesn’t fall through the cracks.”

He adds, “You try to be innovative,
and you try to come up with interest-
ing marketing approaches. But you
don’t want to be corny, you don’t
want to be gimmicky because the mu-
sic is so pure.”

The manager also notes that the

main task he and Geffen executives
face is to expand Robertson’s appeal
beyond the “elite” music listener au-

The Band Plays On

While Roblie Robertson pursues

[~ his 8olo career, the surviving orig-
inal members of the Band—(arth
-Hudson, Rick Danko, and Levon
Helm—have plans to record an al-
bum for Columbia Records for
18892 release.

Managed by David Fishof, the
group is working with senior VP
of A&R Rick Chertoff and pro-
ducer Maleolm Burns (Chris Whit-
ley) in choosing material for ses-

‘sioné &t Beartrax Studio in Wood-
stock, N.}. Jmﬁ‘% m BagdBtialre
guitarist Jimmy Weider and Billy
*Preston on keyboards.

JIM BESSMAN

dience, which is relatively small, he
says, despite the music’s inherent
craftsmanship.

The effort to expand that audience

earned two encores for the group.
British gospel star Paul Johnson

opened with a well-received set.
DAVID NATHAN

TROY NEWMAN
Lone Star Roadhouse, New York

THE DOWN-HOME COMFORT
of the Lone Star Roadhouse
proved an apt setting for Austra-
lian singer/songwriter Troy New-
man to showcase songs from
“Gypsy Moon.” His U.S. debut al-
bum on EastWest Records Ameri-
ca, while promoted straight to the
pop market, has country-folk fla-
vor that was not out of place in this
room.

The Aug. 26 performance, which
teamed the artist with a band of
well-known sidemen, drew a heavy
industry turnout.

Newman took the stage with

(Continued on next page)

has led to tentative plans to send
Robertson next year on his first tour
since leaving the Band, bringing
what Robertson called a “theater of
music” to U.S. concert stages.

“Today I'm kind of enjoying the
thought of getting together some
killer musicians and going out there
with a real interesting combination of
music and visuals,” he says.

Robertson also is considering a ca-
ble television special. And then there
are his continuing projects as a film
producer and actor, including some-
thing to be titled “Insomnia,” which
may involve Martin Scorsese as exec-
utive producer.

Meanwhile, Robertson says he has
not given much thought to his place
in the history of rock musie, despite
the acclaim that continues to follow
his work and the respectful treat-
ment given the Band on the 1989 dou-
ble-CD collection ‘“To Kingdom
Come.”

“Maybe that's something you do
later on in life,” Robertson says with
a shrug. ‘““But right now I've got
stuff to do, so I haven’t gotten to that
place yet.”

manager of Tiffany, in an
impromptu performance over the
phone two years ago. Tobin was so
impressed with the young quartet’s
vocal panache that he soon took the
act under his management wing and
helped land it a deal with RCA
Records earlier this year. The group
has scored on the Hot 100 twice this
past year, with “Can I Call You My
Girl” and the current single, “After
Summer's Gone.”

Both Tobin and RCA have spent
the summer building an audience for
PC Quest and have waged a
promotional campaign that has
focused on breaking down pop
radio’s resistance to the group’s
teeny-bopper image.

Singer Chad Petree is 13; his
brother Steve, former dancer Kim
Whipkey, and guitarist Drew
Nichols are each 17. Before the
quartet hooked up with Tobin, it
became a hot ticket throughout the
Midwest, performing more than 500
live shows in three years, opening
for the likes of C&C Music Factory,
Clint Black, and Tony! Toni! Toné!
Word of these shows prompted
Tobin to call the group members,
and, soon after, he flew them to Los
Angeles for their first stint in the

recording studio.

RCA released PC Quest’s first
single, “Can I Call You My Girl,” to
top 40 radio in June and has
followed up with the group’s
eponymous debut album and “After
The Summer’s Gone,” which will
soon become the act’s first videoclip.

In addition to crossing the group
over to urban radio, RCA plans to
continue to build its youthful
audience via teen fanzines and to
strengthen the group’s rapport with
radio stations across the country.

“What we're doing to familiarize
them with programmers is
something they used to do in the old
days,” says RCA marketing VP
Randy Goodman. “We put the act in
a motor home and have them
visiting radio stations state to
state.” Goodman says that, like
Tiffany, the act is also relying on in-
mall performances, but that due to
the current state of the economy
that just isn’t enough this time
around. “The recession has made
malls much more rigid since no one
wants to take a chance in alienating
the consumer,” he says. “It made
much more sense to focus most of
our attention on radio right now.”

JIM RICHLIANO

AMUSEMENT BUSINESSe®
BOXSCORE ™™
QROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Richfield Sept. 4-6 $1,206,923 §3,641 Metropolitan
Coliseum $250 sellout Entertainment
Richfield, Ohio . e Beikin Prods.
VAN HALEN Pacific Sept. 10- $929,238 - 40,800 Nederlander
ALICE IN CHAINS Amphitheatre 1 $40/$27/822 solfout QOrganization
Costa Mesa, .
Calif.
STNG Jones Beach Sept. 7-8 $505,178 2207 Ron Delsaner
TIMBUK 3 Theatre $25 seflout Enterprises
Wantagh, N.Y. .
THE JUDDS Six Flags Over Sept. 7-8 $439,000 20,000 in-house
BRLY DEAN Texas $21.95 sellout
Dallas
PAUL SIMON Red Rocks Sept. 10- 297 1w BCL Group
Amphitheatre 1 $25/822.50 - sellout Fey Concert Co.
Denver :
ARETHA FRANKLIN Radio City Sept. 13- $408,265 10,907 Radio City Music
PEARO BRYSON Music Hall 14 $40/835/$30 1,748 Hall Prods.
New York . S
k. 13 l;
PAUL SINON Riverport Sept. 14 $338.825 - 1395 BCL Group
Amphitheatre $25/%20 18000 « Contemporary
Maryland . | Prods.
Heights, Mo. =
B - » -
LUTHER ihiDai0s Birmingham- Sept. 13 $299,508 13413 Black Diamond
BOUNEA OF BLACKNESS Jefferson Civic $23.50 " sellout Touring
EmiAD Center Coliseum & *
Birmingham,
Als. M
E
. .
S 5
ROD STEWARY Ervin J. Nutter Sept. 2 25,716 11 Cellar Door Prods.
N . Center $50/%22 11,09 .
Wright State G SO
Univ. * .
Dayton, Ohio ©
PAUL SINON Sandstone Sept. 13 234587 1021 BCL Group
Amphitheatre $23/818 16,000 in-house
Bonner Springs,
Kan.
Copyrighted and compiled by Amusement Business, a publication of BP] Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone; (615)-321-4295, Fax: (615)-
327-1575, For research information and pricing, call Laura Stroh, (615)-321-4254,
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TALENT I

A DIFFERENT SENSITIVITY:
Words & Music is not about to en-
ter the fray with regard to the
Holly Dunn country hit “Maybe I
Mean Yes” and its allegedly sub-
tle enticement to date-rape. But
that song and, one imagines, other
contemporary ditties from metal
or rap acts do recall an earlier era
when “difficult” songs had a hard
time of it, often for reasons mark-
edly different from today’s per-
spective.

Under the category of novelty
love songs, songwriters could
raise an eyebrow and the ire of the
radio censors by suggesting in a
song’s title a passionate desire be-
yond an embrace or a kiss. The lyr-
icist would then continue the con-

Past Songs Suggested ‘X’
But Delivered ‘G’ Endings

and basic good sense and taste be
the rule and then let’s sing along.

ASCAP SUES: Copyright-in-
fringement actions by perfor-
mance rights groups on behalf of
their writer and publisher mem-
bers usually deal with defendants
who have not taken out blanket li-
censes allowing them to perform
songs with proper royalty pay-
ments. This is not the case in an
ASCAP action in federal district
court in Minneapolis against
WCCO Inc., owner of Minneapolis
radio station WCCO. The station
is licensed by ASCAP, but on a
‘“per-program’’ basis, which re-
quires it to report performances of
ASCAP-cleared songs and pay li-

mutual consent, the matter at
hand was not love-making, but
merely the desire to be kissed or,
more profoundly, the plea to be
joined in matrimonial bliss.

Of course, the great lyricists
worked within these conventions
and told of these encounters with
great sophistication and wit, not to
mention the appealing musical in-
vention on the part of the compos-
er.

Take some songs from the '20s
and ’'30s as good examples:
George Gershwin & Buddy De-
Sylva’s ‘““Do It Again”’ (kiss),
George & Ira Gershwin’s “Do Do
Do” (kiss, although defined in the
verse rather than the refrain), and
Cole Porter’s “Let’s Do It” (fall in
love). One wonderful song from
the '30s, Jerome Kern and Otto
Harbach’s “She Didn’t Say Yes,”
from their “The Cat And The Fid-
dle,” actually left it up to the lis-
tener to conclude how a young
lass answered a young gentle-
man’s importunations. Concludes
the lyric: “What’d she do?/I'll
leave it to you/She did just what
you'd do, too!”

Of course, the social constraints
of the past allowed one to write
songs that teased the listener, but
made clear by the end of 32 bars or
so a perfectly sweet and happy
Hollywood ending, where a kiss or
falling in love was the issue, not
love-making.

One cannot dismiss the very se-
rious notion that a song lyric, con-
temporary rhymes or those from
the past, could be demeaning to
women or, possibly, to men for
that matter—as a point in fact the
criticism in recent years of the old
romantic songs has centered not
on the issue of whether they de-
mean their subject matter but that
they create unattainable expecta-
tions of romantic love.

But the line of decency doesn’t
have to be crossed. Let charm, wit,

ceit, some- cense fees
times down to based on pro-
the last line grams in
or two of the which they
storyline. were  per-
Then he I & il formed.

would let the g ASCAP says
listener know it has tape re-
that, appar- 0 cordings of 19
ently with by Irv Lichtman unreported

songs and under the ‘“per pro-
gram” license unreported perfor-
mances are unauthorized.

DEALS: Canada’s TMP—The
Music Publisher has renewed its
subpublishing arrangement with
New York-based Barry Berg-
man’s Wood Monkey and Elly-
max publishing firms. Bergman’s
firms publish material by writer/
artists Bob Halligan, Marc
Ribler, Rob Friedman, and Ke-
ven Jordan and producer/writer
Tim McCauley, all of whom have
had songs recorded by major acts
. Primat America has made a
long-term publishing agreement
with Faye Greenberg and David
Lawrence. A married pair, the
writers have been collaborating
for the past three years, having
had their material recorded by
SBK group Riff and jazz singer
Diane Schuur (GRP). Greenberg
has also written lyrics for a chil-
dren’s musical and a revue.

WORKING SONGS: The Na-
tional Academy of Popular Mu-
sic has set eight new writer
workshops in New York for the
fall season. Bob Leone, projects
chief, says classes will run for 10
weeks starting Oct. 14, with in-
structors including writers Peter
Bliss and Henry Gaffney and
music execs Bob Cutarella and
Bernadette O’Reilly. For more
info, contact NAPM in New
York.

PRINT ON PRINT: The follow-
ing are the best-selling folios at
Cherry Lane Music:

1. Metallica, Metallica

2. Bonnie Raitt, Luck Of The
Draw

3. Van Halen, For Unlawful Car-
nal Knowledge

4. The Black Crowes, Shake
Your Money Maker

5. Skid Row, Slave To The Grind

THE BEAT

(Continued from page 33)

Toadies, and Obscene Gesture. The
event was sponsored by ASCAP and
KDGE (The Edge) Dallas.

ON THE BEAT: Plenty of artists
knock on MTV’s door. Alice Cooper
rocked outside its front window. In
a promotional stunt for his Epic
disc, “Hey Stoopid,” Cooper and his
band staged a lunchtime show in
Times Square, right outside the of-
fices of MTV (and Billboard). MTV
senior veep Abbey Konowitch hung
out watching at the corner of 43rd
Street and Seventh Avenue ... Cap-
itol Records act XYZ staged a food
drive for the homeless at a perfor-
mance at New York’s Palladium to
mark the release of its new album
“Hungry” ... One of the best
things about the arrival of the Guns
N’ Roses albums is that Geffen
A&R exec Tom Zutaut may finally
go back in the studio with another
of his signings, singer/songwriter
Steve Forbert.

DATEBOOK: Phil Walden,
founder of the newly revived Capri-
corn Records, will keynote New-
South ’91, the regional talent
roundup Oct. 2-6 at the Penta Hotel
in Atlanta and area clubs. More
than 200 upcoming acts are slated to
showcase . .. Ozzy Osbourne leads
the lineup of acts performing at the
Foundations Forum hard-rock con-
vention, set for Oct. 3-5 at the Los
Angeles Airport Marriott. Also con-
firmed: Megadeth, Soundgarden,
Temple Of The Dog, Bang Tango,
Lillian Axe, XYZ, Screaming Jets,
the Almighty, Asphalt Ballet,
Prong, War Babies, Claytown
Troupe, and Ugly Kid Joe . . . Show-
case applications are being accepted

ARTISTS IN CONCERT

(Continued from preceding page)

“Love Gets Rough,”” which
cracked the Hot 100 early this
summer, and he took full advan-
tage of his showcase opportunity
by performing all 10 songs from
his album backed by, among oth-
ers, lead guitarist Waddy Wachtel
and percussionist Russ Kunkel.

“I Can Feel It,” just released as
a single, was the set’s best display
of Newman’s songwriting. The
band supported the well-construct-
ed song with exceptional musician-
ship and, judging from the expres-
sive guitar solo, Wachtel particu-
larly felt it.

Ironically, the pairing of the
young singer with such an experi-
enced band actually hurt New-
man’s showcase by detracting at-
tention from him. During ‘“Gone
Are The Days’ and “God Only
Knows,” slated as the next Aus-
tralian single, the band shone but
Newman’s vocals were a bit over-
whelmed by the music.

Newman encored with the al-
most-acoustic ‘It Takes Time,”’
and with this ballad both his lyrics
and vocals had the chance to stand
out. For the last encore, a cover of
“Drive My Car,”” Newman set
aside his guitar and, uninhibited
by a musical instrument, was able
to project a much stronger stage
presence—one that was equivalent
to the mighty presence of his band.

KAREN O’CONNOR

through Sept. 30 for the fourth an-
nual Miami Rocks Too! regional
music showcase, set for Jan. 30-Feb.
2. This year, the event coincides
with the first East Coast Music Fo-
rum on those same dates at the
Fountainbleu Hotel in Miami Beach.
Call Posin Entertainment in Pompa-
no Beach, Fla., for details.

ON THE ROAD: The Neville
Brothers drew a record crowd of
35,000 to a concert at Hayarken
Park in Tel Aviv ... Def American
rockers the Four Horsemen sad-
dle up as opening act for Lynyrd
Skynyrd 1991 for the tour leg be-
ginning at the Starwood Amphi-

theater in Nashville, Thursday (26)
... Screamin’ Jay Hawkins plays
the Lone Star Roadhouse in New
York Friday and Saturday (27-28)
as part of a club tour coinciding
with release of his first new album
in 17 years, ‘“Black Music For
White People” on Bizarre/Rhino, a
year after the Rhino retrospective
CD “Voodoo Jive” ... Blues sax-
man and songwriter A.C. Reed,
who has played in recent years
with the likes of Bonnie Raitt and
the late Stevie Ray Vaughan, per-
forms at the Kingston Mines in
Chicago Saturday (28) in what is
being billed as a farewell concert
preceding his retirement.

NEW SET SPARKS NEW WONDER STUFF ATTITUDE

(Continued from page 33)

Gram. “The album has much more
variety than any of their previous
records, and Miles Hunt has
brought his songwriting up to an-
other level, comparable to, say,
Difford & Tilbrook.”

The label is now promoting the
single “Size Of A Cow,” a shrewd
pop song with a strong dance beat,
which already has topped the U.K.
pop chart. Another highlight of the
album, “Maybe,” rings out as the
purest pop tune the group has
written to date.

Filled with acoustic instruments
and varied rhythms, all held to-
gether by producer Mick Glossop
(Van Morrison, the Waterboys),
“Never Loved Elvis” is the most

accessible of the band’s three re-
leases.

“We’re different people to the
people we were that made our first
album,” Hunt says. ‘“We’ve got
more things than electric guitars
in our hands these days.”

Hart says PolyGram is making a
giant push for “Never Loved El-
vis,” while the band works on the
club circuit. He expects the label to
work the record hard for a full
year. “This is our top priority at
the label right now,” Hart says. “I
think once we get the band over
here and get the media and pro-
grammers out to see them, the rest
will take care of itself.”

DANNY McCULLOCH

(EX ANIMALS BASS PLAYER)
REQUIRES:

AMERICAN MANAGEMENT
NEW RECORD AND
PUBLISHING PACKAGE

ENGLISH BAND READY FOR TOURING

PRIME MEMBERS:
Danny McCulloch (Animals)
Barry Jenkins (Animals)

Jack McCulloch (Thunderclap Newman)
Pat Devlin (Thunderclap Newman)
Shawn McKinevy (Rennaisance)
PHONE DIRECT
ENGLAND: 44 71 0522 521608 or reply
to: PO Box 132 Saxilby Post Office
Saxilby Lincoln
Lincolnshire, England

PUBLICITY
PRINTS

Uthograohsd On Heavy Gloss Stock
BLACK & WHITE 38x10’s
500 - $65.00 1000 - $90.00

COLOR
1000 - $396.00
Above Prices Include Typesetting & Freight

Send 8x10 Photo - Check or M.O.
*
Full Color & B/W Posters
composites - Cards - Other Sizes

yyy
Send For Catalog & Sampiles

) PICTURES

1867 E. Florida. Dept. BB
springfield. MO 65803
(417) 869-9433 Or B69-3456

Los Angeles, Hollywood, San Fernando Valley

Furnished
Corporate
Suites for
half the cost
of a Hotel

Stays of 30 days
or longer

Corporate
Apartments

(800) 942-2787
“ (213) 878-2100
National

Reservations
(800) 888-0808
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Billboard.

FOR WEEK ENDING SEPT. 28, 1991

HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
Wi |ex|e g = OF DANCE CLUB PLAYLISTS. wx|oxle 3 = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Tu 2w |23 |23 TITLE ARTIST Tw|Qe |33 |XE| TITLE ARTIST
m2 |02 ~Z | 20| (ABEL& NUMBER/DISTRIBUTING LABEL 2|32 | w2 | 25| (asEL & NUMBERDISTRIBUTING LABEL
4% NO.1 % ** NO.1 » »
(D 2 3 8 GETT OFF pAISLEY PARK 0-19225/WARNER BROS. 1 week at No. 1 @ PRINCE & THE N.P.G. % 1 2 6 MAKIN' HAPPY MERCURY 868 763-1 2 weeks at No. 1 CRYSTAL WATERS
2 1 6 MAKIN' HAPPY MERCURY 868 763-1 CRYSTAL WATERS 2 5 9 THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES
3 3 6 RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY @ 5 8 8 0.P.P. TOMMY BDY 988 @ NAUGHTY BY NATURE
4 5 13 6 SAVE ME ELEKTRA 0-64854 @ LISA FISCHER @ 7 12 4 GETT OFF PAISLEY PARK 0-19225/WARNER BROS. @ PRINCE & THE N.P.G.
@] s 16 5 | GONNA CATCH YOU sk v.19743 © LONNIE GORDON 5 4 6 7 | GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST © MARKY MARK & THE FUNKY BUNCH
6 6 9 7 A ROLLERSKATING JAM NAMED SATURDAYS TOMMY BOY 990 & DE LA SOUL @ 9 10 6 RUNNING BACK TO YOU WING 867 519-1/MERCURY © VANESSA WILLIAMS
@ 15 | 24 4 | LOST IN MUSIC 4TH & B'WAY 162440 534-1/ISLAND STEREO MC'S 1 6 4 17 | GOT A LOVE FOR YOU BIG BEAT 880031 © JOMANDA
8 7 14 6 QUADROPHONIA RCA 62027-1 © QUADROPHONIA 8 3 1 12 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 3873688 ® C&C MUSIC FACTORY
9 11 15 8 7 WAYS TO LOVE ARISTA PROMO COLA BOYS @ 12 19 4 ROMANTIC WARNER BROS. 0-40069 @ KARYN WHITE
10 4 1 9 THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES 10 8 3 13 | THIS BEAT IS HOT gpic 49-73842 & B.G. THE PRINCE OF RAP
11 13 17 7 PANDORA'S BOX VIRGIN 0-96338 @ ORCHESTRAL MANOEUVRES IN THE DARK @ 14 18 6 JUST GET UP AND DANCE £mi v-56225 @ AFRIKA BAMBAATAA
12 14 20 8 UNITY CARDIAC 3-4013-0 UNITY 12 10 13 8 GET SERIOUS ePIC 49-73815 @ CUT 'N' MOVE
13 [ 10| 4 10 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38 73687 @ C&C MUSIC FACTORY 13 | 15 | 16 | 6 | AROLLERSKATING JAM NAMED SATURDAY TOMMY 80Y 990 @ DE LA SOUL
19 | 26 | 5 | GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST @ MARKY MARK & THE FUNKY BUNCH 19 | 27 | 4 | GONNA CATCH YOU sek v-19743 4 LONNIE GORDON
(5] 20 | 32 | 5 | REAL REAL REAL sexv-19742 ® JESUS JONES 15 | 18 | 26 | 5 | KEEP WARM NEXT PLATEAU 50168 JINNY
23 34 3 FINALLY A&M 75021-2385-1 CECE PENISTON 16 23 30 4 SAVE ME £LEKTRA 0-64854 @ LISA FISCHER
17 9 12 7 DO WHAT YOU WANT CUTTING 0-96320/CHARISMA @ 2 IN A ROOM 17 21 2l 5 UNITY CARDIAC 3-4013-0 UNITY
18 18 21 5 KEEP WARM NEXT PLATEAU 50168 JINNY 2] 33 3 HOUSE CALL EPiC 73929 @ SHABBA RANKS
22 | 2 | 5 | LET THERE BE LOVE Rrca 620351 ® ARTHUR BAKER & THE BACKBEAT DISCIPLES 26 | 36 | 4 | RIDEON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY
20 | 17 | 8 | 10 | JUST GET UP AND DANCE e v-56225 @ AFRIKA BAMBAATAA 20 | 13 | 9 | 15 | 3AM. ETERNAL ARISTAAD-2231 & THE KLF
21 [ 16 | 5 | 13 | NOW THAT WE FOUND LOVE uPTOWN 54085/MCA @ HEAVY D. & THE BOYZ 21 | 22 | 29 | 6 | 1ADORE MIAMOR GIANT O 15204/REPRISE ® COLOR ME BADD
2] 12 | s 10 | LIES ev1 v-56223 ®ME 2 |11 7 13 | NOW THAT WE FOUND LOVE UPTOWN 54088/MCA @ HEAVY D. & THE BOYZ
@[ 3 | ¥ 3 | GROOVY TRAIN SIRE 0-40067/WARNER BROS THE FARM * % * POWER PICKXx x %
% % % POWER PICKA X % @] 3| | 2 | UESemvse2zz ®EMF
35 | 47 | 3 | RUNNING BACK TO YOU WING 867 519-1/MERCURY ® VANESSA WILLIAMS 2 | 24 | 7 | WHAT WOULD WE DO FFRR 869 465-1/LONDON DSK
5)] 32 | 39 | 3 | 0.P.P. Towmy BOY 988 © NAUGHTY BY NATURE 25 | 25 | 25 | 6 | PANDORA'S BOX VIRGIN 0-96338 © ORCHESTRAL MANOEUVRES IN THE DARK
20| 41 | — | 2 | ROMANTIC warner sros. 040069 ® KARYN WHITE 31 | 39 | 3 | D-OGMEOUT mcasaist ® GUY
@ 36 | 45 3 SEXPLOSION WAx 1RAX 9180 MY LIFE WITH THE THRILL KILL KULT 21 | 20 | 15 | 16 | LEY THE BEAT HIT 'EM COLUMBIA 44 73834 ® LISA LISA & CULT JAM
28 | 21 ] 10 | 9 | GETSERIOUS epic 4973815 @ CUT'N' MOVE 28 | 17 | 14 | 10 | DEEPIN MY HEART ATLANTICO 85999 CLUBHOUSE
29 | 24 [ 11 | 10 | NOTHING TO LOSE SIRE 0-21789/WARNER BROS. @ S-EXPRESS 23 | 16 | 11 | 10 | CHORUS SiRE040123/REPRISE ® ERASURE _
30 | 27 | 21 | 10 | PERPETUAL DAWN Bic LIFE 867 547-UMERCURY ® THE ORB 33 | M | 3 | PERPETUAL DAWN BIG LIFE 867547/MERCURY # THE 0RB |
@ 2 | 42 3 OPEN YOUR HEART aiianTiC 055073 CEeE T T 31)| 36 | 45 3 NEVER STOP DELICIOUS VINYL 868553-1/PLG ® THE BRAND NEW HEAVIES
D] 25 | — | 2 | I'M NOT IN LOVE cramioma 096301 e 32)| 37 | 42 | 3 | FLAVOR OF THE MONTH MERCURY 868 317-1 @ BLACKSHEEP
33 26 19 9 BASS POWER ATLANTIC 0-85992 RAZE 33 ol — 2 QUADRGPHONIA Rca 620271 @ QUADROPHONIA
34 28 23 10 THE CHUBBSTER SELECT 62379/ELEKTRA @ CHUBB ROCK @ ) ] 3 ELVCIREOMMY/Eoy 29T & QUEEN LATIFAH
35 { 25 | 22 | 8 | CHORUS SIRe 0-40123/REPRISE @ ERASURE * * *HOT SHOT DEBUT * % %
& % * HOT SHOT DEBUT * * & @ NEW)> 1 A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMBIA LISETTE MELENDEZ
NEWD> | 1 | THE PRESSURE PT. 1 PERSPECTIVE 28968 1202-/ASM @ SOUNDS OF BLACKNESS 36 | 29 | 28 | 6 | BASS POWER ATLANTIC0 85992 RAZE
37 40 40 4 RUSH coLUMBIA 38-73844 @ BIG AUDIO DYNAMITE |1 3 38 4 3 HCANSTIBECIEVENTISIOVERIZvx(G6101S) BIROCK
38 | 37 | 35 [ 4 | SAFE FROM HARM viroin 0-96322 @ MASSIVE ATTACK NEWD | | | LET'STALK ABOUT SEX NEXT PLATEAU 50157 @ SALT-N-PEPA
39 | 29 | 29 | 6 | DANCE NOW rea 620241 MOSAIC 11l 39 | 43 | 41 | 5 | TURNITUP BUSTIT v 15727/CAPITOL @ OAKTOWN'S 3.5.7
0 | 34 | 31 7 | DREAM ABOUT YOU SMASH 867 279- LG * D'BORA 4 | — | 2 | LOWRIDER (ON THE BOULEVARD) vIRGIN 0-91625 @ LATIN ALLIANCE
41 | 42 | 48 | 3 | SO HARD INSTINCT x234 LU.P.O. NEW)D 1 | SAFE FROM HARM VIRGIN 0-96322 ® MASSIVE ATTACK
(@D | NEWP | 1 | COME INSIDE warner BrOs 0-40071 THOMPSON TWINS NEWD | | | FINALLY asm 75021 23851 CECE PENISTON
43)| NEWD | 1| | I'MATTRACTED TO YOU SMASH 867 745-1/PLG COOKIE WATKINS NEWD> | | | WHEN LOVE CRIES ATiANTIC 0-85961 DONNA SUMMER
4) | NEWD | 1 | TAKE 5 cerren proMO NORTHSIDE 4“4 | 4 ] 47 | 5 | DREAM ABOUT YOU sMASH 867 279-1/PLG & D'BORA
NEW > 1 WE GOTTA DO IT ATLANTIC 0-85993 DJ PROFESSOR FEATURING ZAPPALA @ NEW ’ 1 OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES
46 | 46 ] — | 2 | TURN IT UP BUSTIT v-15729/CAPITOL ® OAKTOWN'S 3.5.7 46 | 32 | 22 | 15 | SUMMERTIME nive 1465-1-I/RCA @ D.J. JAZZY JEFF & THE FRESH PRINCE
NEW ) 1 | FOUNTAIN O’ YOUTH FICTION 0-96306/EASTWEST © CANDYLAND 47 | 45 | 49 | 4 | LONG HOT SUMMER NIGHT mca 54103 @ J.T. TAYLOR
8 | 19 | — 2 (1 JUST WANNA) BE WITH U mca 54233 TRANSVISION VAMP 48 | 28 17 9 SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/1SLAND © BROTHERS IN RHYTHM
49 43 41 3 TO BE HOUSE NEXT PLATEAU 50163 S.S.R. 49 30 23 11 | CRAZY SiRE 0-19298/WARNER BROS. & SEAL
50 | 31 25 12 | WHAT WOULD WE DO FrRR 869 465-1/LONDON DSK 5% | 4 35 18 | MOTOWNPHILLY MOTOWN 2090 @ BOYZ Il MEN

(O Titles with the greatest sales or club play increase this week. @ Videoclip availability.

Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Biliboard/BPI Communications, Inc.

TWELVE INCHES

COMING SEPTEMBER 23

COMING OCTOBER 7

OF PURE EXCITEMENT

COMING OCTOBER 14

CAPRPITOL. DANCE. WE'RE NOT TALKING BIG... WE'RE TALKING HUGE

l
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DANCE Il

American Record Pool Joins ‘L.A. Dance’ Benefit

DANCING FOR LIFE: To cele-
brate its 10th anniversary, the
American Record Pool in Los An-
geles is doing more than merely
throwing a bash for itself. It is co-
hosting “L.A. Dance Scene '91,” a
benefit to aid several local commu-
nity service groups, at the Mayan
on Nov. 21.

Co-produced by TRAX Mixmas-
ters, the event was inspired by
“L.A. Dance Scene '87,"” when the
pool along with Impact and Re-
source Record Pools hosted a
dance music showcase.

“We have expanded the concept
to create an event that we hope will
continue for years to come,” says
American Record Pool president
Jeff Fishman. “It is designed as a
benefit to people who need our
help.” Groups that will benefit from
the show include the Los Angeles
Mission, which provides aid to
homeless people; TreePeople, an
environment preservation group,
and AIDS Project Los Angeles,
which offers care to people with
AIDS.

“L.A. Dance Scene '91” will fea-
ture performances by recording art-
ists and local comedians, as well as
a DJ spinoff. The pools are also put-
ting together a CD sampler of new
music from indies and major labels.
Artists for both the show and CD
are still being considered.

Fishman and company are solicit-
ing various forms of support from
other record pools, labels, press,
and radio. Your participation is
highly recommended.

"RG FOR LIFE: On Oct. 4, the
Music Factory in the U.K. will
launch the first of a four-part com-
pilation album series tracing the
history of hi-NRG music titled “La
Vie En Rose Presents . ..”

In addition to resurrecting classic
twirlers, the project aims to boost
the profile of the Terrence Higgins
Trust, one of the primary AIDS
counseling services in the U.K. The
CD booklet and vinyl LP gatefold
sleeve will prominently promote the
organization, as well as provide
guidelines for safe sex.

“The idea is to get correct infor-
mation about safe sex to people, and
let them know that there is a place
for them to go if they need help,”
says Steve Young, one of the orga-

Hot Dance Breakouts
CLUB PLAY

. FUNKOPOLIS DIE WARZAU aTLANTIC

. GIVE ME YOUR LOVE BE NOIR IrRMa

. | AM HERE GRAPES OF WRATH
NETTWERK

. WE ARE FAMILY UNIT 3 UK rca

. LET THE MUSIC TAKE CONTROL
CARTOUCHE scoTTi8Ros.

12" SINGLES SALES

1. COME INSIDE THOMPSON TWINS
WARNER BROS.

. MY LOVE LIFE MORRISSEY sire

. AIN'T NO FUTURE IN YO’ FRONTING
M.C. BREED & D.F.C. speG.

. WITHIN MY HEART VOYCE aTLANTIC

. SEXPLOSION MY LIFE WITH THE
THRILL KILL KULT wax TRAX

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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nizers. ‘“‘You’d be surprised how
many people are unaware of such
things. This album should educate
as well as entertain.”

The Music Factory will celebrate
the release of the album with a ben-
efit for the Terrence Higgens Trust
at Bolts nightclub next week.
Young says the label is currently
seeking U.S. distribution for the
project, which will promote state-
side AIDS counseling services simi-
lar to the U.K. organization.

Musiecally, “La Vie En Rose Pre-
sents...”” balances necessary cuts
like “High Energy’’ by Evelyn
Thomas and “Do Ya Wanna Funk”
by Sylvester with more obscure

DANGE | [ /%)
—_

=

TRAX Oy

by Larry Flick

goodies like “I'm On Fire” by Kelly
Marie, ‘‘All American Boys” by
Barbara Pennington, and “Love
Reaction” by Divine. Every song
comes in its original form, many of
which have been out of print for
years. The other three volumes will
be released over a span of a year
and a half, with the next one due in
Feb. 1992.

IN THE MIX: One of our faves on
the techno tip this week is “The
Black Steel EP” by Forgemeisters
(Network, U.K.), which is com-
prised of Sheffield club jock Win-
ston Hazell and producer/remixer
Rob Gordon. This moody, four-cut
set works a series of intriguing
vibes, ranging from the raw’n’
rhythmic “Pump Me”” and sparse,
bottom-heavy, “Stress” to the more
familiar and aggressive ‘““Track
With No Name” and “Clap.” Totally
mechanical, man.

Coming from the other end of the
spectrum are World Power Featur-
ing Althea McQueen with “I'm
Happy” (Cardiac, New York). Here
we have an R&B-driven deep houser
that may initially remind some of
Underground Seolution’s ‘“‘Luv
Dancin’.” McQueen belts admira-
bly, while the act shift moods from
standard house to ragga-dancehall
and hip-hop. Quite cool.

Diebold & Cataluna follow their
mainstream breakthrough hit,
“White Rabbit,” with “Sex Technol-
ogy” (Megatone House, San Fran-
cisco). The track is a racy techno-
wriggler that is likely to inspire
comparisons to LaTour’s “People
Are Still Having Sex”’—though it
should be noted that D&C’s cut was
first exposed as an album cut over a
year ago. Varied mixes make this a
fine addition to alternative, hi-NRG,
and techno sets. Popsters should
also give a spin to the Paula Abdul-
like ‘“Last Word” on the flip.

Folks who think Kylie Minogue
is too light for them may change
their minds when they hear ‘“Word
Is Out” (PWL, U.K.). With a little
help from remixer Tony King, she
has eschewed the frothy hi-NRG
tone of past hits in favor of an easy-

paced house sound, replete with dis-
co-flavored strings and percussion.
The track previews a forthcoming
album that has yet to be signed by a
label in the U.S. Someone, please
get wise.

Remember Limahl? The voice
from such classics as “Never End-
ing Story” and Kajagoogoo's “Too
Shy” is currently featured on Bass-
line’s “Maybe This Time’' (Hot/
Bellaphon, Germany). He jams
quite nicely on a chunky, midtempo
beat that combines elements of
funk/swing and disco. Sleek strings
cushion a catchy chorus and melo-
dy. Appropriate remixes could
transform this into a formidable
U.S. contender.

Does anyone ever tire of Fonda
Rae? We sure hope not. She’s back
with not one, but two singles. First,
there’s “Keep On Dancing,” which
she recorded with Italo-house act
Neon Light (Media, Italy). Rae
sprawls out comfortably over a spir-
ited groove reminiscent of Black
Box and the 49ers.

Then she joins Loud Flower for
“Heart To Heart” (Invasion, New
York), a soulful R&B/houser. War-
ren Rosenstein and Bill Horwedel
stir up some fine techno waves on
the “amsterDAMN!”’ mix, while
George Morel and Mojoe Nicosia
pump a lovely, retro feel on the
horn-rimmed ‘‘Philly Soul” version.

Speaking of Morel and Nicosia,
they’re the masterminds behind
“You’ve Got Me Burnin’ Up” by
KCB. This pop-spiced hip-houser is
by far the most commerecial release
from the New York-based under-
ground indie Strictly Rhythm, with
its highly physical bassline and ra-
dio-friendly femme vocals and male
rapping. Bears all the marks of a po-
tential smash.

ALBUM NOTES: With her self-ti-
tled debut album on Warner Bros.,
musician/poet Ingrid Chavez has
created a daring and innovative col-

lection of unflinchingly personal
verses and subtle-but-insinuating
dance beats.

With resolved litigation proving
that she was in fact a principal writ-
er of “Justify My Love,” attention
should be focused on potential club
and pop hits like “Hippy Blood,”
“Little Mama,” and the first single,
“Elephant Box,”” both of which
match the sensual quality of Ma-
donna’s hit while adding muse-like
softness.

Chavez opens the album with the
warm and optimistic “Heaven Must
Be Near’ and takes the listener on a
cathartic lyrical journey. While this
may all sound a bit off the beaten
club path, let the Prince-inspired
grooves take over. An adventurous
choice that must be made.

TID-BEATS: If you want to be the
first to hear new music by Hammer
(he’s dropped the “M.C.” from his
name), you'd better head to your lo-
cal nightelub. On Oct. 7, Capitol will
issue a remix of the title cut from
his upcoming “Too Legit To Quit”
album to clubs at least a week be-
fore it goes to radio. A couple of
days later, another Hammer 12-
inch, “This Is The Way We Roll,”
will also go to clubs . .. Cary Vance
has been named director of promo-
tion at GSM Entertainment in New
York. He will oversee radio and club
activity for the management/pro-
duction company’s roster, which in-
cludes Ceybill Jefferies, D’Bora,
and Deskee. Vance was previously
director of dance music at Virgin
... Rich Christina has been ap-
pointed national mix show and 12-
inch retail promotion coordinator at
Atlantic Records in New York. He
was an intern at the label ... The
Flamingo Record Pool in Miami

has unveiled a glossy new tipsheet
called “Feedback Music Entertain-
ment.” The monthly publication has
a chart of the most played singles
by DJs in the pool, as well as artist
profiles . . . With the remixing world
s0 heavily dominated by men, let’s
pause for a moment to give credit to
the few hardworking women who
have succeeded in carving out a
niche for themselves: Gail “Sky”
King, Yvonne Turner, and a cool
and mysterious newcomer who goes
by the name Connie 12-Inch. All
will announce hot new projects for
the fall shortly. Watceh this space.

A ‘Specialized’ Show. Megatone
recording artist Ellyn Harris performed
her current single, a cover of Sharon
Brown's disco nugget ‘| Specialize In
Love,” at New York’s Red Zone
recently. The singer is in the midst of
a national club tour and is planning to
return to the studio to record an
original composition shortly. (Photo:
Chuck Pulin)
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Ultimate Entertainment Presentsl

: East Coast DJ Forum [

Valley Forge Convention & Exhibit Center
King Of Prussia, PA (30 mins. from Philadelphia)
September 27 - 28 - 29, 1991

ATTENTION:
DJs / Night Club & Bar Owners

Retailers / Reps / Dealers
The Latest Audio and Lighting Technology!
Informative Workshops and Discussion Groups!
Representatives and HOT ACTS from Major Labels!
Great Deals, Door Prizes, and More!
3-day Forum Badge - $25 Pre-registered

Includes exhibits and seminars
For more information & registration
call 1-800-899-6727 (in PA 1-215-675-6727)
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NASHVILLE—The “Let’s Open
Up Our Hearts” single and video,
aimed at encouraging children to
stay in school, are now on the mar-
ket. Recorded in April by 56 coun-
try acts (Billboard, April 13), the
song will raise funds for the Cities
In Schools dropout-prevention pro-
gram, headquartered in Alexan-
dria, Va. Both the single and video
are being distributed through Capi
tol Nashville Records.

The single has been serviced to
radio, and both it and the video will
be sold in retail record stores. The
cassette single will retail for $3.49
and the video for $9.98. Country
Music Television has added the vid-
eo in light rotation.

WSIX Nashville DJ Hoss Burns
masterminded the project and co-

‘Hearts’ Benefit Single,
Video Hit The Retail Bins

wrote the song with Don Huber.
Country radio stations are being of-
fered market-exclusive rights to
use the song in advertising promo-
tions. Stations would contribute
$10,000 to Cities In Schools for the
right.

Cities In Schools operates drop-
out-prevention programs at 278 cen-
%rs in 58 communities across the

S.

Soloists for “Let’s Open Up Our
Hearts” are Duane Allen, Garth
Brooks, K.T. Oslin, Rodney
Crowell, Lorrie Morgan, George
Jones, Lee Greenwood, Ricky
Skaggs, Kathy Mattea, Charlie
Daniels, Billy Joe Royal, Barbara
Mandrell, William Lee Golden, T.
Graham Brown, Patty Loveless,
and Travis Tritt.

Wright Big Winner At Canadian Awards
MacNeil, Prairie Oyster Also Get CCMA Nods

B BY LARRY LeBLANC

HAMILTON, ONTARIO—Arista
Canadian singer Michelle Wright,
beating veteran Anne Murray for
three key awards, was the major
winner at the 10th annual Canadian
Country Music Awards, held Sept.
15 at Hamilton Place here.

Murray, who kicked off the CTV
Network’s nationally televised
show with her high-gear current
Capitol Nashville single, “Every-
day,” may have gone home without
a prize, but she was clearly a focal
point of the evening for many of the
1,200 people attending. Murray
rarely attends Canadian award-
show functions; this was her first
performance at this awards show,
presented by the Canadian Country
Music Assn. and hosted by Warner
Music Canada artist George Fox.

Also performing were Wright, Fox,
Carroll Baker, Prairie Oyster, Dick
Damron, Anita Perras, and Donna
& Leroy Anderson.

Wright beat out strong opposition
to win the award for female vocalist
of the year. Her self-titled album

Anne Murray opened
the televised show

edged out Murray’s “You Will” and
Fox’s highly touted “Spice Of Life”
to win album of the year, and her hit
“New Kind Of Love” won single of
the year against a strong field that
included songs by Murray, Fox, and
Prairie Oyster.

Another major winner was Mari-
time talent Rita MacNeil, who was
named Fan Choice Entertainer of

BOSES FOR MAMA: Sometimes, Naomi
Judd is her own worst enemy. Just look at
how she invites criticism: Here is a woman
who quips when she could be whimpering;
who persists in being radiant when a soft, un-
derstated glow would suffice; and who is as
indiscriminate in her appreciation of life as
Browning’s duchess, who “liked whate’er she
looked on/and [whose] looks went every-
where.” What are we to make of such a wom-
an? Well, we propose making a toast, the text
of which might be: “To Naomi Judd—for nev-
er letting your beauty betray your strength
nor your strength subdue your affections.”

A cruel dispatch has come our way, say-
ing that because of Naomi’s poor health,
the Judds will sing their last songs togeth-
er publicly on Dec. 4. If that is true, we are
soon to lose sight of a remarkably impor-
tant and admirable figure. Other women
in country music have had much harsher
childhoods than Naomi Judd, but few of
them pursued their dreams along
harsher—or lonelier—paths. For most of
the others, there were husbands, fathers,
or powerful mentors who were there from
the start to keep an eye on the compass
and cushion the shocks. However, until Nao-
mi was nearly 40 years old—and at the point
in life where dreams cost more than reality—
she was plodding along as a single parent
with two children in tow.

The older child, Wynonna, was only 19
when she and her mother had their first hit
record. Any parent who has ushered a smart,
talented, and strong-willed daughter through
her truculent teens will acknowledge Naomi
as a miracle worker, not simply for launching
such a delicately balanced family act, but for
keeping it from exploding from its own inner
heat.

As artists, the Judds can take most of the
credit for re-infusing country music with the
sweet but intensely forlorn strains of Appala-
chian folk music that had been swept out by
the ‘““urban cowboy’ movement. Ricky
Skaggs paved their way, of course, but it re-
mained for his two fellow Kentuckians to
broaden its appeal, even into the pop uni-
verse.

Because Naomi is so unguarded in voicing

Naomi Judd’s Last Show? It’s A Hard Fact To Face

her enthusiasms, and because she tends to
talk to the world in terms of the fairy tale she
created for herself and her daughters, some
people assume some insincerity lies behind
all those tears and smiles. Not so. You don't
make great music year in and year out, and
you don’t forge the enduring professional re-
lationships Naomi enjoys on something as
frail as insincerity. If she seems oblivious to
emotional nuances, it may stem from the fact
that when she had little else to move her life
forward, she relied on the rawest passions
for fuel.

Naomi Judd will be heartbroken, we know,

Nashville
Stene

by Edward Morris

when she walks off the stage after her final
performance. But as an artist, she can com-
fort herself in having done important work—
and done it well. And as a parent, she can de-
light in the advantages and wisdom she has
conferred on her children. Every parent
hopes to do that.

We shall fortify ourselves with the stub-
born belief that Naomi is merely taking time
off to work another wonder and that she will
sing for us again. Naomi never disappoints.

PAUL OF FAME: After slaving away all
evening over a hot guitar, Paul Simon re-
cently spoke at a party in his honor at the
Country Music Hall Of Fame And Museum.
As has been his custom on the current tour,
Simon contributes part of the concert pro-
ceeds at cities along the way to worthy local
causes. In Nashville, the recipients were the
Country Music Foundation, which operates,
and is principally funded by, the Hall Of
Fame, and the W.0. Smith Nashville Commu-

nity Music School. Simon gave each institu-
tion $25,000.

Although it was a late Sunday night, the
singer/songwriter packed the Hall Of Fame
as tightly as he packed Central Park a few
weeks ago. On hand to greet him were Way-
lon Jennings, Emmylou Harris, Charlie Mc-
Coy, Kevin Welch, Radney Foster, Don
Henry, and Jessi Colter; songwriters Harlan
Howard, Paul Kennerley, and Pat Alger;
and hundreds of other workaday indus-
tryites.

Simon told the crowd that, although he had
worked in Nashville before, this was his first

time to visit the Hall Of Fame, and Harris

said, “At least you got in free.” “In a

sense,” Simon responded.

WHAKING THE ROUNDS: Playback Re-
cords chief Jack Gale has opened Jack
Gale Productions in Nashville. He will do
independent and label production . .. Mu-
sic City singer Paulette Tyler has a
song—‘‘Red Texas Sunset’’—in Sean
Penn’s new movie, “The Indian Runner.”
It was written and produced by Bud
McGuire . . . Nashville TV station WHTN

(Channel 39) is airing a live early morning

country music show, Monday through Fri-

day, from 6:30 to 7. It's called “Town & Coun-
try.”

MARK YOUR CALENDAR: The Music City
Celebrity All-Star Softball Challenge will be
held Sunday (29) at Greer Stadium, Nashville.
Proceeds go to City Of Hope . . . The ninth an-
nual Academy Of Country Music Golf Classic
is set for Oct. 14 in Burbank, Calif. Already
signed on: Christopher Atkins, Clint Black,
Earl Thomas Conley, Charlie Daniels, Ed-
die Dean, Steve Gatlin, Shelby Lynne, Ron
Masak, Buck Owens, David Soul, and
McLean Stevenson.

SIGNINGS: The Kendalls to Don Fowler &
Assocs., Nashville, for booking ... Casey
Kelly Charlie Craig Gerald Smith to exclu-
sive songwriting contracts with Muy Bueno
Music Group . . . Bob Alan as writer for New
Clarion’s Golden Reed Music.

the Year, an award chosen from bal-
loting from fans in record stores
and country clubs across Canada.
She also won the award for the top-
selling country album, foreign or
domestic, for her “Home I'll Be,”
which was presented by Canadian
actor Christopher Plummer.

Fox, the former cattle rancher
from Cochrane, Alberta, proved to
be an effective, if low-key host for
the televised show directed by Mi-
chael Watt and produced by Ken
Gibson. Fox’s sole award of the
night was for male vocalist of the
year, for which he beat out Ian Ty-
son, Dick Damron, Gary Fjellgaard,
and Larry Mercey.

There was little surprise as
BMG’s Prairie Oyster won for
group of the year. As well, the
band’s keyboardist and songwriter,
Joan Besen, was the winner of the
song-of-the-year award for her com-
position “Lonely Me, Lonely You.”
BMG had earlier in the week hosted
a release party for the band’s new
album, “Everybody Know.”

This year there were two induc-
tions into the Canadian Country Mu-
sic Hall of Honor: the Rhythm Pals,
Mike Furby, Jim Jenson, and Marc
Wald; and the late Hugh Joseph.
The Rhythm Pals, one of the longest
continuing groups in Canadian
country music, was formed in 1946
in New Westminster, British Colum-
bia, and performed extensively on
Canadian radio and television until
1977. Joseph, a pioneer in the re-
cording of Canadian musicians, be-
gan his career in 1923 as a chemist
with the Berlin Gram-O-Phone Co.,
which became Victor Talking Ma-
chine Co. of Canada in 1924 and
RCA Victor in 1929. As head of the
company’s A&R department, he
signed such country and folk artists
as Wilf Carter, Hank Snow, Willie
Lamothe, Mart Kenney & His West-
ern Gentlemen, Joseph Allard, and
George Wade.

Here is a complete list of the win-
ners:

Bud Country Fan Choice Enter-
tainer of the Year: Rita MacNeil.

Female vocalist of the year: Mi-
chelle Wright.

Male vocalist of the year: George
Fox.

Group of the year: Prairie Oyster

Duo of the year: the Johner
Brothers.

Single of the year: “New Kind Of
Love,” by Michelle Wright.

Album of the year: ““Michelle
Wright.”

Song of the year: “Lonely Me,
Lonely You,” written by Joan Be-
sen.

Vista Rising Star Award: South
Mountain.

Video of the year: “Springtime In
Alberta,” performed by Ian Tyson,
directed by Robert Deaton and Mi-
chael Watt.

Hall of Honor inductees: the
Rhythm Pals and Hugh Joseph.

Top-selling album, foreign or do-
mestic: “Home I'll Be,” by Rita
MacNeil.

38

wwWwW americanradiohistorv com

BILLBOARD SEPTEMBER 28, 1991


www.americanradiohistory.com

Billooard.

FOR WEEK ENDING SEPT. 28, 1991

TOP COUNTRY ALBUMS

PROVIDED BY SoundScan
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32 | 2 | 32 | 59 | PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI | 12
- I S I I ma——— AMERICA (THE WAY I SEE IT) | 11
33§ 32 | 35 | 57 | KEITHWHITLEY @ Rrca 52277+ (9.98) GREATEST HITS 5 =
12 63 4 RA TRAVIS A i ] NO HOLDIN' 1
34 [ 27| 29 24 | BILLY DEAN sBk 94302*/CAPITOL (9.98) YOUNG MAN 12 6 L NDY S A WARNER BROS. 25985 (9.98) 0 DIN' BACK
3 | 30 | 26 | 68 | ALABAMA @ rcasz106- 098 PASS IT ON DOWN 3 73 | 67 | 62 | 129 | K.T. OSLIN A RCA8369(9.98) THIS WOMAN 2
46 | — | 2 | PATTY LOVELESS wmca 10336+ (3.98) UP AGAINST MY HEART | 36 e e T
@ 35 | 37 | 45 | DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98) IF THERE WAS A WAY 7 BN . T, T T ) Ul &
O Albums with the greatest sales gains this week. @ Recording industry Assn. Of America {RIAA) certification for sales of 500,000 units.
38 | 34 | 33 | 21 | HANK WILLIAMS, JR. wARNERICURB 26536 WARNER BROS. (9.98) PURE HANK 8 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
N on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
3 38 76 | DOUG STONE @ EpiC 45303*/SONY (8.98 EQ) DOUG STONE 12 labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc. and SoundScan, inc.

Bilboard. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
FOR WEEK ENDING SEPTEMBER 28, 1991 IllII“
wX|-x g 5 o | o g I~
& i % ] i &
£z 2 £ LAARB!LIELUMBER/DISTRIEUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE : g £2 2 £ S g
1 1 PATSY CLINE A ? mca 12 8.98) 19 weeks at No. 1 GREATEST HITS | 18 14 | 12 | ALABAMA A3 Rca 7170 (8.98) GREATEST HITS | 19
2 3 ANNE MURRAY A * CAPITOL 46058* (7.98) GREATEST HITS | 19 15 18 | DOLLY PARTON A RcA 4422 (6.98) GREATEST HITS | 17
3 2 THE CHARLIE DANIELS BAND A EepiC 38795*/SONY (6.98 EQ) A DECADE OF HITS [ 19 16 16 | REBA MCENTIRE A mca2789(8.98) GREATEST HITS | 19
4 8 ALABAMA A 2 RCA AHL1-4939 (8.98) ROLL ON 19 17 19 | RONNIE MILSAP A RCA AHL1-5425 (8.