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F-CK COMPTON? | DON'T THINK SO!
introducing Los Angeles rap duo 2ND Il
NONE (PRO-14186). Featuring the first
single and video “BE TRUE TO
YOURSELF.” Produced by DJ Quik.
On Profile.
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Never Mind The Mainstream: The Best of
MTV's 120 Minutes on 2 CDs/cassettes &
1 home video. Rhino serves up raging
performances from the coolest alternative
music show on the tube. Features R.EM.,
Depeche Mode, Morissey & more.

Street Date—Audio: October 22 (70545-6)
Video: October 17 (1447)
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The most fun you've ever had
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Over 75,000 units sold
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‘Techno-Rave’ Has Labels Dancing
Euro Club Phenomenon Now U.S. Bound

EBY LARRY FLICK

NEW YORK—Over the past six
months, the European dance music
scene has heralded a radically new
sound that has been compared with
the '70s punk movement in rock.
Known as techno-rave, it has
achieved mainstream pop success

overseas and is beginning to have an
impact in clubs here as well.
Techno-rave is distinguished by its
aggressive, sometimes dissonant
synthesizer riffs, which are dropped
on top of a frenetic house-inflected
beat. The comparison with punk
comes from the rude force of the mu-
sic and the fact that many techno-

Philips, Sony Agree To Work
Together On Mini Disc, DGG

H BY SUSAN NUNZIATA

NEW YORK—Heading off a poten-
tial format war before it begins, Phil-
ips Consumer Electronics, developer
of the new digital compact cassette
format, and Sony Corp. announced a
joint licensing agreement for Sony’s
mini disc technology.

In an Oct. 9 statement, both compa-
nies said they plan to work together

L.L. Cool, C&C Are
Tops In Billhoard
Vidclip Nominations

H BY MELINDA NEWMAN

NEW YORK—L.L. Cool J and
C&C Music Factory lead the list of
contenders for the 1991 Billboard
Music Video Awards with four
nominations each. L.L. Cool J has
clips nominated in both the black/
rap and dance categories; C&C
Music Factory snared nominations
with songs in both the pop/rock
and dance genres.

Other leading contenders—each
with three nominations—are K.T.
Oslin in the country classifi-

(Continued on page 64)

to provide both DCC and MD with a
smooth market introduction. Sony re-
quired several Philips-held patents in
order to continue its development of
the mini disc.
Both formats will record and play
digital software, but DCC is a tape-
(Continued on page 88)

rave artists are not professional mu-
sicians.

While club music in general has in-
creasingly emphasized more real in-
struments and traditional song struc-
ture over the past year, technorave
veers off into the extreme opposite
direction with its freely improvised,
electronic approach. Like industrial
music, techno-rave is often sample-
driven and rapidly paced, clocking in
at roughly 127 beats per minute. The
primary difference between the two
genres is that techno is usually in-
strumental and, when it isn’t, uses
rap more than singing.

Leading acts in this movement in-
clude N-Joi, Quadrophonia, the Sha-
men, Moby, WestBam, DJ Dick, Gary
Clail, T-99, Altern 8, Fortran 5, DJ
Massive, and Fierce Ruling Diva. All
of these acts have large followings
throughout the U.K. and Europe and
are beginning to develop a base in the

(Continued on page 87)

H BY PAUL SWEETING
and ED CHRISTMAN

NEW YORK—Due to widespread
abuses of the functional discount,
the studios’ concern over their own
profit margins, and
thelr increased inter-
est in direct distribu-
tion, the major video
suppliers are begin-
ning to change the
way they handle
wholesale pricing of
sell-through product,
say industry observ-
ers.

Already, MCA/Universal Home

Dys-Functional? Vid Firms
Rethinking Rack Discounts

Video and Columbia TriStar have
eliminated from their wholesale
pricing schedules the functional dis-
count—the incremental discount
provided to rackjobbers to compen-
sate for the additional services
rackjobbers are sup-
posed to provide to
retailers (Billboard,
Dec. 2, 1989). Orion
Home Video never
distinguished be-
tween types of ac-
counts in its pricing.
And, by this time
next year, according
to a variety of industry sources,

(Continued on page 77)

Hits Hurting
Catalog Sales

B BY PAUL VERNA

NEW YORK—Catalog music
sales are suffering because of a
flurry of blockbuster hits, a lin-
gering recession, and the resul-
tant financial restraints under
which many retailers are operat-
ing, say industry executives.
While in years past, increased
store traffic generated by big hits
would typically result in multiple
(Continued on page 79)

NARM Ponders Higher
Profile For Vid Firms
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Repriced ‘Ghost’ Flies
With 2.3 Million Orders
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24" Crazy World - over 4 million sold worldwide
and approaching double platinum in the U.S.

4% “Wind Of Change” hit #1 in 12 countries.
=45 MTV heavy rotation for over 3 months.

=52 Scorpions continue on a year long sold out tour.
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a PoiyGram company

© 1991 POLYGRAM RECORDS. INC.



www.americanradiohistory.com

FELICE AND
BOUDLEAUX BRYANT
Hall Of Fame

THE JUDDS
Vocal Duo Of The Year

ALLEN REYNOLDS (Producer)
Single Of The Year
"Friends In Low Places"
Album Of The Year

"No Fences"

Congratulates
Our
CMA Award
Winners

VINCE GILL
~ Seng Of The Year
"When | Call Your Name"
Male Vocalist Of The Year
Vocal Event Of The Year

STEVE WARINER

MARK ©°'CONNCR Vocal Event Of The Year

Musician OF The Year

Vocal Event Of The Year



www.americanradiohistory.com

GONTENTS

OCTOBER 19, 1991

VOLUME 103 NO. 42

OF SPECIAL INTEREST

Can the special-interest video industry garner increased interest via ex-
posure on cable television? David Fox, CEO of a U.S.-based internation-
al consulting firm, explores the possibilities in this week’s Commentary.

Page 11
URBAN RADIO REMAINS ‘WITH YOU’

After a slow start out of the gate, Tony Terry’s “With You” remains an
urban radio staple seven months later. And as Sean Ross reports, the
track, which shows no signs of slowing, provides a good illustration of
the discrepancy between reported and monitored airplay.  Page 12

BRANFORD MARSALIS’ SAX APPEAL

With a new trio of albums, a music score for a Showtime movie, and a
blues recording among his myriad current projects, Branford Marsalis is
beyond busy. But as the jazz saxophonist explains to Jeff Levenson, he
wouldn’t have it any other way. Page 29

HITTING THE FLOOR AT AES

Despite economic concerns, the recent AES convention in New York
was refreshingly abuzz with demonstrations of new products and an-
nouncements of budding companies. Susan Nunziata was there.
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Musicland To Buy Record World

Giant Chain Boosts Northeast Presence

W BY DON JEFFREY

NEW YORK—Musicland Stores
Corp. has agreed to buy the financial-
ly strapped Record World chain of 80
retail music outlets from its owner,
Chemical Banking Corp., after only a
month of negotiations.

Some sources estimate that the
chain, which operates mostly in the
New York metropolitan area, is being
bought for about $35 million, which
includes real estate and inventory.

Musicland and Chemiecal Bank would
not comment on the details of the ac-
quisition, which is in the letter-of-in-
tent stage. But the deal is expected to
close in about two months.

The sale of Port Washington, N.Y.-
based Record World has been antici-
pated since Chemical Bank took over
its ownership in August, but it was
not expected to happen so soon. The
suitors were said to include Music-
land, Trans World Music Corp., and
W.H. Smith. But Smith, which was in-

B BY PAUL VERNA
and EARL PAIGE

NEWPORT BEACH, Calif —The
management of Navarre Corp,, a
Minneapolis-based independent
distributor and one-stop, has reac-
quired the company from Lieber-
man, the former rack subsidiary
of LIVE Entertainment Inc.
LIVE’s announcement of the
sale by Lieberman came Oct. 4,
the day independent distributors
convened here for the National
Assn. of Recording Merchandis-
ers’ Wholesalers Conference.
Navarre chairman and CEO
Eric Paulson told Billboard he was
delighted to take the company pri-

Navarre Management Bﬂvs
Firm Back From Lieherman

l

vate again. “A group of investors
led by myself and Chuck Cheney,
our chief financial officer, reac-
quired it and took it back indepen-
dent. We couldn’t be happier,” he
said.

Lieberman acquired Navarre in
early January 1990, at which time
the rack was owned by LIVE.
(Since then, Lieberman has been
sold to the Handleman Co.) Fol-
lowing the acquisition, Paulson
moved over to Lieberman to act as
the rackjobber’'s chief operating
officer. The marriage never
worked, however. Navarre sued
LIVE and Lieberman in late 1990,
charging they had breached ‘‘an

(Continued on page 83)

terested in buying only certain Rec-
ord World stores, dropped out of the
talks after the bank indicated it want-
ed to sell the whole chain.

In 1989, Chemical Bank financed
the leveraged buyout of Record
World by its management and the in-
vestment firm General Atlantic Part-
ners, supplying the latter with $32
million. The bank recently assumed
control of the chain because certain
lending covenants of the agreement
had been violated.

David Bloom, president and chief
executive of Record World, says,
“Chemical Bank is just not in the
business of owning retail. It was nev-
er their intention to be a long-term
holder.”

The purchase of Record World will
strengthen Musicland’s presence in
the Northeast and especially in the
New York area, where it now has “in
the neighborhood of 60 stores,” ac-
cording to a Musicland executive.
Sources estimate that from 12 to 25
of the 80 Record World stores will
overlap with Musicland’s Sam Goody
or Musicland outlets.

The acquisition will give Minneapo-
lis-based Musicland a total of 885 mu-
sic stores nationwide, plus 211 Sun-
coast home video outlets. None of the
parties are commenting on how many
Record World units might be closed
or whether their names would
change to Sam Goody or Musicland.

Although some sources place a $35
million price tag on the deal, that fig-
ure does not include liabilities. The
six major record companies are said

(Continued on page 88)

Degree Of Vid Presence At NARM Spurs Debate
Bonk Says Confab’s Structure Has Not Been Altered

B By JIM McCULLAUGH
and EARL PAIGE

NEWPORT BEACH, Calif.—How
much presence the major home video
suppliers will have at the 1992 Na-
tional Assn. of Recording Merchan-
disers’ convention,
March 13-16 in
New Orleans, fu-
eled intense, be-
hind-the-scenes
discussions here
at the sixth annual
NARM Wholesal-

ers Conference.

While the studios will apparently
have a more formalized presence in
New Orleans than at some past
NARM conventions, some members
of the record community feel home
video’s continued encroachment has
a distracting effect on NARM’s ma-
jor convention emphasis—music.

The likelihood of home video’s
higher profile was a logical though
sensitive topic during NARM’s Oct.
4-9 event at the Hyatt Newporter
here, since the gathering drew more
major home-video executives than
ever before.

Moreover, several Hollywood exec-
utives made a special trip to West-
fields, Va., Sept. 23 for a huddle with
leading record retail executives dur-
ing NARM’s Retailers Conference
there.

Traditionally, record labels have
hosted formal product presentations
and meal functions during the
NARM convention, while video sup-

pliers have attended with a low-key
hotel suite presence. But several rela-
tively new factors have fueled specu-
lation about the likelihood of a larger
Hollywood presence at NARM in the
future.

Among these factors are the con-
tinued growth of sell-through in rec-
ord/tape/combo chains as well as
through NARM's wholesale ranks;
the recent split between NARM and
the Video Software Dealers Assn.,

which was initiated by the NARM
board at this conference a year ago;
and the apparent advantage enjoyed
by the likes of MCA/Universal Home
Video and Warner Home Video, some
of whose product is showcased in the
Uni Distribution and WEA NARM
presentations, respectively.

Studios like Disney, Paramount,
LIVE Home Video, and others not
linked to record distribution entities

(Continued on page 89)

This story was prepared by Paul
Sweeting and Ken Terry in New
York and Jim McCullaugh in
Newport Beach, Calif.

NEW YORK—Paramount Home
Video has shipped 2.3 million copies
of the repriced “Ghost,” making it
the biggest-shipping repriced title
in the industry to date. Paramount
rereleased the title Sept. 25, marked
down from $99.95 to $19.95 suggest-
ed list.

“Ghost’s’’ spirited sales sur-
passed the long-reigning champion
“Dirty Dancing,” also starring Pat-
rick Swayze, which reportedly
shipped over 1.5 million units for
Vestron during its sell-through run.

Repriced ‘Ghost’ Flies Thru
Window With 2.3-Mil Order

It was also comfortably ahead of
the first “Terminator,” which dis-
tributors say has shipped close to 1
million units at $14.95 for Hemdale
Home Video since the blockbuster
sequel, “Terminator 2: Judgment
Day,” broke theatrically.

“Ghost” had earlier set a record
for the biggest-shipping rental title
in March, when 642,000 copies were
sold to dealers (Billboard, March
30). That record has since been sur-
passed by Orion’s “Dances With
Wolves.”

The huge shipment of repriced
“Ghosts” is particularly notewor-
thy in that the “window” between
its rental release and its repriced

(Continued on page 89)
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Room On Rack For Smaller Operators
Opportunities Arise From Handleman Growth

® BY PAUL VERNA
and EARL PAIGE

NEWPORT BEACH, Calif.—Rack-

jobbers gathered at the National

Assn. of Recording Merchandisers’

Wholesalers Con-

) ference here said

11, the recent acquisi-

n tion by the Hand-

) leman Co. of Lie-

I berman Enter-

prises has opened

up a world of op-

portunity for smaller operators.

Although many of these smaller

players say it is still too early to sur-

vey the playing field, they speak of a
wealth of new accounts to explore.

H. Michael Walker, president of

Gemini Distributing of Norcross, Ga.,

and chairman of the indie distributor

Sony Acts Score
In Sept. To Tune
0f $100 Million

NEW YORK—A broad range of
Sony Music artists made a hefty
contribution in September to what
is expected to be the company’s
best sales year in history.

The surge in September, which
filled the domestic company’s
monthly coffers with more than
$100 million for the first time, was
25% better than the previous
monthly leader, September of last
year, according to Tommy Mot-
tola, president of Sony Music.

Mottola also says the first six
months of 1991 showed an 8% in-
crease in sales over the same peri-
od last year, which during the cal-
endar year marked the company’s
biggest year to date.

According to a spokesman, the
label is projecting a fourth quar-
ter that will surpass the similar
period in 1990.

What pleases the label further
in its showing so far this year is
the broad spectrum of product ac-
ceptance—including releases
from the classical and video divi-
sions—rather than one or two su-
| per sellers.

Both Mottola and Paul Smith,
president of Sony Music Distribu-
tion, put Sony Music’s perfor-
mance this year in the context of a
flat year for the music industry as
a whole. “To post this kind of per-
formance in this economic climate
is a tremendous accomplishment,”
says Smith.

The current crop of top sellers
includes recent new releases from
Mariah Carey, Harry Connick Jr.,
Ozzy Osbourne, Public Enemy,
Neil Diamond, and Barbra Strei-
sand, just out with a four-CD ret-
rospective, “Just For The Re-
cord.”

Sony Music Manufacturing Op-
erations also had a record month
in September, reports Jim
Frische, senior VP of manufactur-
ing. The combined CD and cas-
sette output in three facilities in
the U.S. was more than 22 million
units, a 20% increase over last
September. IRV LICHTMAN

portion of the conference, comment-
ed on the new rack universe: “Being
in this business for 26 years, the first
thing that I thought when Handle-
man bought out Lieberman was,
‘Hmm, that means they’re the big
guy and they can tell all the little [ac-
counts] that they don’t want them, so
if somebody else started opening up
rackjobbing [operations] and [hitting]
all those little people, we’d probably
start getting rackjobbers all over the
place again.”

Walker added, “All it does is open
up business for the rest of the world
to get into. That’s why I got into
racking about a year ago.”

Others agreed with Walker’s as-
sessment, though they were cautious
to point out that it is a little too early
to fully gauge the situation. For in-
stance, Paul Pasquarelli of Rank Vid-
eo Services America, a major rack
based in Pittsburgh, said the fourth
quarter is no time to make sudden
moves. “It’s too early to tell,” he not-
ed. “Spring of '92 is when things will
start to shake out.”

Similarly, Don Weiss, head of Ar-
row Distributing of Solon, Ohio, said,
‘“We hope this will open up new ave-

nues; we’ll know in the next 90 days.
I think every regional rackjobber in
the country has been to every one of
the ex-Lieberman accounts over the
past 45 days.”

Observers here speculated that
many of the former Lieberman ac-
counts have already been parceled
out among certain players. However,
no rack sources were prepared to re-
veal their specific accounts.

KEEPING THEM HONEST

According to Sylvan Gross, presi-
dent of Syosset, N.Y.-based Serv-
Rite, one reason many in the industry
believe the Handleman/Lieberman
alliance will strengthen competing
racks is that “there are a lot of ac-
counts that do not want to be ser-
viced by just one company; they will
deal with at least two to keep every-
body honest.”

Handleman president and CEO
Stephen Strome agrees. “I think the
market is going to change,” he told
Billboard. “You're going to see some
smaller racks emerge, because one
source isn’t going to be acceptable; [
don’t believe that that’s possible in

(Continued on page 89)

Bill To Lahel ‘Altered’ Vids
Faces Industry Opposition

& BY BILL HOLLAND

WASHINGTON, D.C.—There’s no
congressional hearing date set yet on
a bill to require labeling on videocas-
settes that are edited or altered, but
the office of Rep. Robert Mrazek, D-
N.Y,, says the bill sponsor has “no in-
tention of dropping this issue, even if
it takes five years to get it passed.”

The battle lines on the controver-
sial legislation were drawn when the
1988 Film Preservation Act was
passed, and the behind-the-scenes
lobbying has intensified since the in-
troduction of H.R. 3051 in July.

The opposition includes all of the
most powerful movie, video, broad-
cast, and music industry trade
groups. Labeling adherents are the
politically less-powerful “creative
community”’ guilds.

The bill would require all videocas-
settes that are altered from the theat-
rical version to carry a label (both on
the package and at the beginning of
the movie) stating, “This film is not
the version originally released.”

The labeling would also contain the
objections of the film’s director,
screenwriter, and cinematographer,
and describe how the film has been
altered. Among the processes often
used to bring feature films into the
time-and-space constraints of the TV
screen are editing, panning, scan-
ning, colorizing, time-compressing,
and expanding.

Insiders say Congress is not eager
to referee another fight between Hol-
lywood creators and merchandisers,
although staffers say it is only be-
cause of the press of more “signifi-

(Continued on page 88)

Mercury Puts Ugly Kid’ Act
In RED For That ‘indie’ Feel

@ BY DEBORAH RUSSELL

LOS ANGELES—Mercury Records
is tapping into the independent net-
work this month by taking the debut
release by metal act Ugly Kid Joe to
New York’s Relativity Entertainment
Distributors.

The newly dubbed Relativity distri-
bution unit—also known as RED—is
the former Important Record Distrib-
utors. RED is half-owned by Sony
Distribution and is the leading inde-
pendent distributor. The web is
known for its success breaking such
acts as Joe Satriani, 24-7 Spyz, Mega-
deth, and Anthrax.

“We wanted to give Ugly Kid Joe a
street vibe, an indie feel,” says Mer-
cury’s senior VP of sales Jeff Brody.
RED is exclusively distributing Ugly

Kid Joe’s “As Ugly As They Wanna
Be,” a five-track EP on the Star Dog
imprint that was released Oct. 8; Mer-
cury will handle all marketing and
promotion. Mercury already has tried
to cop the indie feel, releasing photo-
copied band biographies and black-
and-white DigiPak promo CDs to ra-
dio and retail.

“RED is tied into the mom-and-pop
and alternative metal stores that
break this type of record,” Brody
says. “They’re progressive, indepen-
dent-thinking people.”

Mercury hopes to cash in on the
street hype generated by RED and
the Ugly Kid Joe EP when it releases
a full-length Mercury album via the
PolyGram Distribution Group in
1992. RED will retain exclusive distri-

(Continued on page 89)

Charting New Ground. The National Assn. of Recording Merchandisers
presents Billboard and SoundScan with the Mickey Granberg Award at NARM's
Wholesalers Conference, held Oct. 5 in Newport Beach, Calif. The award, which
recognizes outstanding contributions made to independent music, was
presented in recognition of SoundScan’s new point-of-sale system, which is
used in compiling several of Billboard’s charts and gives the industry a more
accurate picture of retail music sales. Shown, from left, are Mickey Granberg,
NARM director of public affairs and government relations; Geoff Mayfield,
Billboard’s associate director of retail research; Billboard reporter Deborah
Russell; and Mike Shalett, SoundScan chief operating officer.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Epic Records in New York appoints David Massey VP of
A&R and Mare Reiter director of marketing. They were, respectively, a
London-based artist manager and product manager at Epic.

Scotti Bros. Records in Los Angeles appoints Kim Travis VP of promo-
tion and Steve Lake senior director of national promotion. They were, re-
spectively, head of his own consulting firm, and national promotion director
at Scotti Bros.

Demmette Guidry is promoted to national director of black music album
promotion, West Coast, at Columbia Records in Los Angeles. He was local
promotion manager, black music and jazz promotion, West Coast.

MASSEY

REITER TRAVIS LAKE
Ann Brubaker is named director of international marketing for Atlantic
Records in New York. She was international marketing manager for
Warner Home Video.
Boo Frazier is promoted to national urban retail sales director for A&M
Records in New York. He was national director of field operations, urban.
Sheila Coates is promoted to director of product and artist development
for R&B at Virgin Records in Los Angeles. She was R&B product manager.
Edwin Stonefelt is named chief financial officer of Higher Octave Music

SHORE

BRUBAKER FRAZIER COATES
in Los Angeles. He was executive VP of County Bank in Santa Barbara.

Bill Kennedy is promoted to director of national accounts for Hollywood
Records in Los Angeles. He was Midwest regional sales manager.

RCA Records in New York names Michelle Taylor director of national
Jjazz promotion, Barrie Conway director of business affairs administration,
and Derek Graham Northeast regional sales director. They were, respec-
tively, manager of jazz promotion at PolyGram, VP of publishing at Zomba
Corp. in England, and national sales director for LR.S.

Graham Hatch is appointed director of national alternative promotion at
Arista Records in New York. He was national alternative promotion man-
ager at Atlantic.

Rachel Felder is named East Coast A&R representative for Morgan
Creek Records in New York. She was New York managing editor of Alter-
native Press and New York bureau chief of Music Business International.

DISTRIBUTION. Candy Masengale is appointed director of mainstream mar-
keting at BMG Distribution in New York. She was regional marketing di-
rector for Arista in Atlanta.

RELATED FIELDS. Marc Shore is named president of Shorewood Packaging
Corp. in New York. He retains his title of vice chairman of the board of
directors.

The Rascoff/Zysblat Organization appoints Timm Woolley business
manager in New York and Dwayne Taylor business manager in Los Ange-
les. They were, respectively, an independent tour financial controller, and a
tour manager/tour financial controller for BCL/CPI Group in Toronto.
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AFTER SELLING
15 MILLION
ALBUMS
WORLDWIDE...
AND OVER
800,000
HOME VIDEOS...
AFTER SPENDING
MORE TIME
AT #1
THAN ANY
NON-SOUNDTRACK
ARTIST
IN THE PAST
15 YEARS...

[* 29 weeks Black Album Chart  * 22 weeks Pop Album Chart]

AFTER
HAVING THE
FIRST RAP ALBUM
TO PRODUCE
3TOP 10
POP SINGLES...
AFTER BECOMING
INTERNATIONAL ARTIST
OF THE YEAR
BY GOING
MULTI-PLATINUM
IN EIGHT COUNTRIES
AND PLATINUM
IN SEVEN...

AND AFTER

WINNING:
5 American Music Awards
3 Grammy Awards
3 Soul Train Awards
2 MTV Video Awards
Brit and Juno Awards for
Best International Artist
An Image Award
And The People’s Choice
Award for Entertainer

Of The Year...

DON'T YOU
THINK HE'D
CALL IT QUITS?

NOPE.
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Slowly, Firehouse Fans Sales Flames
Epic Act Climbs Ladder To Platinum Level

@ BY CHRIS MORRIS

LOS ANGELES—Epic’s Firehouse is
the latest new act to join the list of
slow-building hard rock bands that
have scored platinum sales with a
long-term label game plan.

Like such other recent examples as
A&M’s Extreme, Chrysalis’ Slaugh-
ter, and Def American’s Black
Crowes, the North Carolina-based
band took more than a year to rack
up sales of 1 million units. Fire-
house’s self-titled debut album first
came to a boil at retail, then moved on
to album rock and top 40 success, bol-

stered by video play and tour sup-
port.

While Firehouse’s album has never
climbed higher than No. 21 on The
Billboard 200 Top Albums chart, the
band attained a top 15 hit on the Hot
100 Singles chart with “Don’t Treat
Me Bad’’; that song’s successor,
“Love Of A Lifetime,” hit No. 5 on
the Hot 100.

Epic executives acknowledge that
labels face a protracted battle to
break new hard rock entries.

Pointing to several other long-term
projects that paid off—Living Colour,
Alice In Chains, and Slaughter—

NewSouth Showcase Brings
Major-League Scouts To Atlanta

B BY THOM DUFFY

ATLANTA—The South is indeed ris-
ing again, in the view of major record
labels whose A&R scouts flocked
here Oct. 2-6 for the third annual
NewSouth Music Showcase.
Observers say the platinum-plus
success of the Indigo Girls and the
Black Crowes, the long-term triumph
of R.EM,, and the flurry of recent la-
bel attention to other regional bands
account for this city’s re-emergence
as a talent hub of the Southeast.
The NewSouth showcase, while
more modest in scale than its older
counterpart, the South By Southwest

Music & Media Conference held in
Austin, Texas, enjoyed its most suc-
cessful year yet with more than 800
attendees and nearly 200 acts show-
casing for A&R execs, attorneys,
managers, press, and fans. (See the
Beat, page 29).

The three nights of showcases at
16 city venues were preceded by the
first NewSouth Awards Show, where
regional artists on independent la-
bels, such as Sky Records’ act Insane
Jane, shared a bill with new major-la-
bel signees, such as Chrysalis act Fol-
low For Now and Motown’s Basic
Black, and now-established stars of

(Continued on page 75)

Sponsorship Safeguards
Explored At BPI Conference

@ BY EDWARD MORRIS

NASHVILLE—WHhile sponsorship
deals are increasingly difficult to
come by, they can still offer great
benefits to both parties if they are ap-
proached with care and precision.
This was the essential theme of BPI's
Sponsorship & Event Marketing
Strategies seminar, held Sept. 29-Oct.
1 at the Stouffer Hotel here.

About 160 registrants listened to a
series of panel discussions and case
histories offered by experts from
both sides of the sponsorship fence.

“A sponsorship is nothing more
than a marketing partnership,” sum-

marized Steve Baker, president and
CEO of Steve Baker & Assocs. and a
former executive for the Walt Disney
Co. Now specializing in finding spon-
sors for venues, Baker said his job is
to “find all the things that are spon-
sorable” at a location, take these
facts to potential sponsors, and then
set a fair price for the linkup. But he
added that it has become more diffi-
cult to find corporations that will pay
a venue or event just to get their logo
exposed.

Jackie Ford, director of sales and
special services at Nashville’s Star-
wood Amphitheatre, said she had to

(Continued on page 79)

MIDEM To Bow Awards Show

Honors Music’s Role In Visual Media

B BY MELINDA NEWMAN

NEW YORK—The inaugural Inter-
national Visual Music Awards will
be held at MIDEM ’92 in January in
Cannes.

The awards, a co-venture be-
tween the MIDEM organization and
French rights society SACEM, will
honor musical use in four different
categories, including film and tele-
vision programming, during a Jan.
21 ceremony.

“The awards are a direct re-
sponse to the increasingly impor-
tant relationship between the mu-
sic/record and video/film/TV in-

dustries,”” says MIDEM CEO
Xavier Roy.

The first category, Cinemato-
graphic Works, will honor theatrical
releases that are themed around a
musical act such as “The Doors” or
“Truth Or Dare.”

In the category of TV Program-
ming, separate awards will be given
for recurring programs, such as
“Top Of The Pops” or ““Friday
Night Videos”’; documentaries on
certain artists; and one-off specialty
programs that are not live concerts.
Awards will be given for both pop
and classical areas in each field.

(Continued on page 83)

sales VP Pete Anderson says, “With
a lot of brand-new baby acts, it’s go-
ing to take a long time. You can’t lose
those records, once you see the poten-
tial.”

Initial resistance in some quarters
of radio makes the terrain even rocki-
er, says senior VP of promotion Polly
Anthony: “To a certain extent,
rock'n’roll and mainstream radio is a
square peg and a round hole. Certain
labels will grind, certain labels will
give up and go home. We grind.”

“Firehouse” shipped just 17,000
units upon its release on Sept. 7, 1990.
Anderson says the album was sent
out early to branch sales managers to
get them involved in the project. Re-
tail programs were built around con-
sumer discount incentives and heavy
in-store play.

Initially, Anderson says, “There
were pockets where people would

(Continued on page 83)

-

“So Good” Signing. Executives of EMI Records USA announce the signing of
Brenda Russeli. Russell’s career began with the hit “So Good So Right” from
her self-titled debut. In addition to appearing on her own albums, her songs
have been recorded by such artists as Luther Vandross, Roberta Flack, Donna
Summer, and Earth, wind & Fire. Shown, from left, are senior VP of A&R/staff
producer Ron Fair; senior VP of promotion Jack Satter; executive VP/GM Ron
Urban; senior VP of marketing Jim Cawley; Russell; VP of business affairs Tim
Mandelbaum; president/CEO Sal Licata; Russell's manager Dennis Turner; and
VP of urban promotion Glynice Coleman.

cOUNTRY ARTISTS account for a majority of the
bulleted albums on The Billboard 200 Top Albums
chart. This upsurge for country comes on the heels of
the 25th annual Country Music Assn. Awards show,
which finished as the third-highest-rated TV program
of the week.

Garth Brooks, who won three key awards on the
CMA show, rebounds to No. 1 with his latest album,
“Ropin’ The Wind.” In addition, his last album, “No
Fences,” which has already sold more than 4 million

copies, jumps from No.
15 to No. 10. And his
eponymous 1989 debut

vaults from No. 49 to No. HAHI
33. I :
Numerous other coun-
try artists register gains I
in the wake of the CMA
Awards. Reba McEntire,
e

who hosted the two-hour
telecast, enters The Bill-

board 200 at No. 25 with
her latest, “For My Bro-
ken Heart.”” Travis Tritt, who won the Horizon
Award, jumps to No. 22 with “It’s All About To
Change.” And Vince Gill, who upset Brooks’ band-
wagon by winning best male vocalist and best song,
vaults from No. 156 to No. 61 with ‘“Pocket Full Of
Gold” and re-enters the chart at No. 87 with “When I
Call Your Name.”

At the same time that country music is growing in
popularity, rap and metal are continuing to gain ground.
Indeed, one reason for country’s expanding audience
seems to be a reaction on the part of some disaffected
pop fans to the increasing dominance of rap and metal.
This week, fully half of the top 10 albums on The Bill-
board 200 are by rap and metal bands.

Motley Crue’s greatest-hits set, “Decade Of Deca-
dence,” debuts at No. 2. It's the band’s third consecutive
album to reach the top two, following “Girls, Girls,
Girls” and “Dr. Feelgood.”

Public Enemy’s “Apocolypse 91 ... The Enemy
Strikes Black” enters the chart at No. 4, instantly be-
coming the group’s highest-charting album to date. The
group’s last album, “Fear Of A Black Planet,” peaked at
No. 10 in June 1990.

Guns N’ Roses’ “Use Your Illusion II” and “Use Your
lusion I,” which held the top two spots the past two
weeks, fall to Nos. 3 and 6, respectively. And “Metal-
lica,” which held the top spot for four weeks in August
and September, dips to No. 8.

Mainstream pop and R&B acts hold down the three
remaining spots in the top 10. Prince debuts at No. 5
with “Diamonds & Pearls”; it’s his first nonsoundtrack
album to reach the top five since “Parade” in 1986. Mar-

by Paul Grein

Awards Rewart: GOuntrv Gets CMA Boost:
Public Enemy ‘Strikes’ Billhoard 200 At No. 4

iah Carey dips to No. 7 with “Emotions” after reaching
No. 4 the past two weeks. And Bryan Adams’ “Waking
Up The Neighbours” dips to No. 9 after debuting last
week at No. 6.

A FEW ALBUMS surprised us by falling backward in
their second week on The Billboard 200.

The Cult’s “Ceremony” dips to No. 36 after debuting
at No. 25. The band’s prior album, “Scnic Temple,”
logged six weeks at No. 10 in 1989.

Barbra Streisand’s lav-
ish, four-CD boxed set,
“Just For The Record
..., drops to No. 63 after
debuting at No. 38. The
set’s hefty price tag, in the
midst of a lingering reces-
sion, appears to be having
an effect. If the economy
can bedevil even a “can’t
miss’’ title like this, it's
worse than we thought.

Heart’s ‘““Rock The
House Live!” drops to No. 143 after debuting at No. 107.
Heart’s last three albums all reached the top three.

FAST FACTS: We all know that female artists are hot.
But we bet you didn’t know that four of this week’s top
10 singles on the Hot 100 were co-produced by women.
Mariah Carey, Bonnie Raitt, and Martika all co-pro-
duced their latest hits; Linda Ronstadt co-produced
Aaron Neville’s “Everybody Plays The Fool.”

The surest sign of A&M Records’ recovery is that its
chart-topping artists are earning multiple hits. Amy
Grant, Extreme, and now Bryan Adams have all fol-
lowed up No. 1 singles this year with top 10 hits.

Karyn White lands her third No. 1 R&B hit with “Ro-
mantic.” Jimmy Jam & Terry Lewis produced and co-
wrote the smash, which also jumps to No. 3 on the Hot
100. L.A. Reid & Babyface did the honors on White’s
previous R&B chart-toppers, “The Way You Love Me”
and “Superwoman.”

Maxi Priest is featured on two hot singles. He teams
with Roberta Flack on “Set The Night To Music,”
which jumps to No. 24 on the Hot 100, and is featured
with Shabba Ranks on “Housecall,” which jumps to No.
12 on the Hot R&B Singles chart. To which we can only
add: Shabba Ranks, but so does Roberta.

WE GET LETTERS: William Simpson of Los Angeles
notes that “When A Man Loves A Woman” has now ap-
peared on the Hot 100 four times-—twice per gender. Es-
ther Phillips and Bette Midler sang it from a female
perspective; the male angle has been covered by Percy
Sledge and now Michael Bolton.
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The new album
TOO LEGIT TO QUIT
in your face October 29.

On Capitol compact discs,
cassettes and records
Produced by Hammer and Felton Pilate Il for
Bust It Productions
Management and Direction:
Louis K. Burrell/Bust It Management

There it is y’all...

©1991 Capitol Records, Inc.
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Regional Awards
Shows Spread
To L.A., Chicago

B BY CRAIG ROSEN

LOS ANGELES—The organiz-
ers of the annual New York Mu-
sic Awards, which will be pre-
sented Nov. 1 at the Beacon
Theatre, are planning similar
regional awards ceremonies
here and in Chicago.

According to Robbie Woliver,
co-director of the National Mu-
sic Awards—the organization
behind the regional awards
shows—the Los Angeles Music
Awards will be held in Febru-
ary, probably before the Gram-
mys, while the Chicago ceremo-
ny will bow in June, coinciding
with the annual “Taste Of Chi-
cago” festival.

The events will be held in the-
aters that seat between 2,500
and 3,000, a portion of the seats

(Continued on page 87)

Juke Biz Finds New Life Via New Technology, Markets

B BY DEBORAH RUSSELL

LOS ANGELES—Jukebox manufac-
turers and operators are reaching for
dramatic growth in the 90s, as lead-
ing firms explore new markets and
exploit new technologies.

Attendees at the recent Amuse-
ment & Music Operators Assn. expo-
sition in Las Vegas were decidedly
upbeat about the future, noting that
the jukebox “slump” bottomed out in
the mid-"80s and now appears to be
over. AMOA statistics indicate that
up to 20,000 new CD jukeboxes ap-
peared in the marketplace last year,
with CD jukeboxes accounting for
more than 50,000 of the estimated
250,000 total jukeboxes operated in
the U.S.

“The jukebox market was stag-
nant during the past decade,” says
Randy Chilton, owner of Wichita,
Kan.-based Chilton Vending Co. and
chairman of the AMOA jukebox-pro-
motion committee. “But these things
go in cycles. Our jukebox revenue is
up significantly from last year.”

Chilton estimates the average CD
jukebox costs the operator $5,000,
compared with $3,000 for the average

K-tel Operating Profit Up
Despite Slippage In Sales

W BY DON JEFFREY

NEW YORK—K-tel International
Inc., the marketer of compilation al-
bums through direct mail, reports a
large jump in operating profit in the
past fiscal year, although sales and
net profit were down.

Sales for the 12 months that ended
June 30 dropped 17% to $35.2 million
from $42.6 million the year before.

Paul Altman, chief financial offi-
cer, says sales fell because the com-
pany discontinued distribution ser-
vices and TV-promoted retail music
interests in the UK. and sold all its
businesses in Australia.

But operating profits (before taxes
and special items) rose 261% to $1.22

million from $338,000 last year. Net
profit, however, declined 17.7% to
$558,000 from $678,000 in the year-
earlier period because of higher tax-
es.
For the fourth quarter, the Plym-
outh, Minn.-based company reports
net income of $329,000 on $7.21 mil-
lion in sales, compared with a net loss
of $69,000 on $8.4 million in sales in
the same period last year. Operating
income was $378,000; the year before,
there was a loss of $759,000.

Altman says K-tel’s domestic oper-
ations were strong in the past fiscal
year. On its K-tel compilation music
label, the biggest hits continued to be
the “Hooked On ...” series. The

(Continued on page 83)

Commtron Sales Flat For Year
Yid Distributor’s Profits, Revenues Wane

NEW YORK—Commtron Corp. re-
ports that sales from distributing
home video in the recently completed
fiscal year were flat compared with
those of last year. Revenues from
rental product rose 6%, but sales of
sell-through titles dropped 25%.

For the 12 months ended Aug. 31,
Commtron’s overall home video reve-
nues inched up to $452.9 million from
$451.9 million the year before. In the
fourth quarter, however, the year-to-
year results were better: a 22.7% in-

A Good Home
For ‘Good Works’

NEW YORK—Effective this
week, Billboard will run items
dealing with charitable efforts in
the home entertainment industry
under the common heading of
Good Works. This feature will
appear on the Update page.

crease in home video revenues to
$119.9 million from $97.7 million.

Overall, the Des Moines, lowa-
based distributor of home video and
consumer electronics reports that net
profit slid 16.5% in the year to $7.68
million as total revenues fell 4.76% to
$531.5 million. In the fourth quarter,
net income decreased 27.2% to $1.43
million on a 14.3% rise in revenues to
$137.9 million.

The principal reasons profits fell in
the fourth quarter, despite the strong
increase in revenues, according to the
company, are lower gross margins on
video because of “competitive indus-
try conditions” and higher operating
expenses ‘‘partly due to the opening
of the company’s 19th facility in Bal-
timore.”

Total costs rose 15.5% in the fourth
quarter to $135.5 million. For the
whole year, though, costs declined
44.5% to $518.8 million.

Commtron’s stock closed at $5.50 a
share in American Stock Exchange
trading at press time, near its 52-
week low of $5.125. DON JEFFREY

45 rpm model. The CD jukebox gen-
erally takes up to 100 discs, a% an av-
erage cost to the operator of $12-315
per full-length CD, he says. Thus, the
typical operator rotates only about
two or three CDs per machine per
month. With the 45 rpm records,
which cost only $1.35 each, the opera-
tor can afford to rotate closer to 12
new records per month.

“Generally, an operator spends
about 10% of the net income per ma-
chine on product costs,” he says.
“With CD, it’s risen to about 15%.”

Yet, despite the increased cost to
operate the CD jukebox, Chilton

says, location owners who replace 45
rpm models with CD jukeboxes find
the new machines generate about
twice the gross income of their prede-
cessors. The average CD box costs 50
cents per play and offers three plays
per dollar; the 45 rpm model yields 25
cents per play and five plays per dol-
lar.

Software management, Chilton
says, is the CD jukebox operator’s
greatest concern, and computer pro-
grams are being developed to assist
in the buying and management of
CDs. The album-oriented CD jukebox
focuses on artists rather than sin-

gles, he says, “and if you make a mis-
take in buying CDs, it winds up cost-
ing you much more than in the past.”

As operators learn to adjust to the
new marketplace, the nation’s manu-
facturers are working to expand that
marketplace. Burger joints and fast-
food chains are key targets.

Long Beach, Calif.-based Pioneer
Laser Entertainment Ine. is rolling
out CD jukeboxes into about 250 cor-
porately owned Burger King restau-
rants in Chicago, Detroit, Minneapo-
lis, Indiana, and Omaha.

The manufacturer recently con-

(Continued on page 83)

MAD ABOUT YOU: STING’S BIRTHDAY BASH

LOS ANGELES—A&M Records’ Herb Alpert, Jerry
Moss, and Al Cafaro joined Sting’s soul mate Trudie
Styler Oct. 2 in welcoming a select group of Sting’s clos-
est friends (many of whom were flown in from various
far-flung locales) to celebrate the start of his fourth
decade on the planet. The unusually festive party un-
folded on a spectacular set at A&M'’s studios that was
designed to resemble the waterfront of Sting’s Newcas-
tle birthplace. Boyhocd chums of the rocker enjoyed
“stottie cake” sandwiches washed down with Newcastle
Brown Ale as they swapped stories with celebrity guests
as diverse as rockers Bob Dylan, Don Henley, and Jack-

son Browne; jazz great Herbie Hancock; Folice band
mate Andy Summers; painter David Hockney; hot rug-.
cutter Joni Mitchell; and actresses Rosanna Arquette,
Patsy Kensit, and Nell Campbell, the last of whom
jumped out of a cake to serenade the guesi of honor.
Highlights of the fete included A&M chairman Moss’
presentation of a 1971 Riva speedboat to Der Stingle, as
well as a hilariously heartwarming homemade video by
his five children as they jammed on the 1961 Elvis Pres-
ley hit from “Blue Hawaii,” “Rock-A-Hula Baby.” A
visibly choked-up Sting told his assembled mates that
they made him “feel like the luckiest man alive.”

Sting gets a birthday hug from
girlfriend Trudie Styler, left, and
Elizabeth Glaser, wife of actor Paul
Michael Glaser and co-founder of the
Pediatric AIDS Foundation. Sting had
contributed a song to the foundation’s
benefit album.

Wishing Sting, center, a happy birthday, from left, are A&M vice chairman
Herb Alpert; A&M chairman Jerry Moss; Styler; and A&M president/CEQ Al
Cafaro.

Above, Sting is serenaded by Nell
Campbell, owner of New York
nightclub Nell’s and one of the stars
of “The Rocky Horror Picture Show.”
Campbell surprised Sting by popping
out of a 6-foot-high birthday cake
before starting her song.

Singer/songwriter Joni Mitchell boogies
all night at Sting’s birthday party.
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Logical Avenue For Special Interest

CABLE TV SHOULD PREVIEW SEL

EBY DAVID M. FOX

In the early days of home video,
television and home video were
natural enemies. Television expo-
sure robbed videocassette retail-
ers of their natural window of ex-
clusivity. In the '90s, however,
television exposure has become as
necessary a component of the sale
of video as was the U.S. Air
Force’s assault on Iraq before the
ground war. Coordination of mar-
keting efforts, therefore, is cru-
cial, especially since a panel of vid-
eo experts commissioned by the
Rockefeller Foundation has con-
cluded that special-interest video
needs to be previewed to be de-
sired.

Cable television is the perfect
previewing mechanism. As it has
penetrated the majority of U.S.
households, cable TV has caused
the three major broadcast net-
works’ share of cable audience to
decline from 90% to 60%. The other
40% is now divided among more
than 30 cable networks as well as
public broadcasting, independent
TV stations, and the Fox Broad-
casting Co. Thus, television has
been transformed from a general
service to one of formats, much
like radio. And the age of “format
television” is the age of 24-hour
news (CNN), 24-hour music (MTV),
24-hour sports (ESPN), and 24-
hour documentary programming
(Discovery Channel).

In a parallel vein, the rapid pro-
liferation of sell-through video has
fragmented the video sell-through
population into the music video col-
lector, the sports buff, and the doc-
umentary collector.

“Format television’ provides
the preview mechanism recom-
mended in the Rockefeller Founda-

‘Cable TV is the
perfect previewing

David M. Fox is CEO of David Fox and
Associates, an international programming
consulting firm and U.S. sales agent to

mechanism’

producers worldwide.

tion study; by segmenting the au-
dience, it forms a targeted channel
of distribution that is much more
appropriate for videocassettes
than is the current retail channel.
Who is more apt to desire a Rolling
Stones concert video than a video
collector who has searched out
that very concert on MTV?

But won’t that collector tape the

concert for himself? Studies have
shown that fewer than 10% of VCR
owners are habitual tapers. In ad-
dition, viewers often don’t know
that they desire a permanent rec-
ord of something until they have
already begun watching it. And, of
course, there are the issues of bet-
ter video and audio fidelity, as well
as the attractiveness and informa-

L-THRU

tion on the video box.

We are already in the era of for-
mat television providing “air cov-
er” for the video retailer. Current-
ly, PBS, ESPN, A&E, and The Dis-
covery Channel have video
ventures. Thankfully, video is not
as repeatable as audio-only materi-
al; if it were, the government
would eventually step in to ban the
practice of television networks
selling video. Could you imagine a
radio network having exclusive
control of the sale of all the audio
material it played? The lesser
crime of ‘““payola’ has already
been banned throughout America.

As the '90s progress, we will—
and must—see a greater effort to
coordinate the marketing of spe-
cial-interest video and format TV.

The opinions expressed above are
not necessarily those of Billboard
or its management.

STRAIGHT TALK

Finally, some straight talk from
Camelot’s Jim Bonk in your article
“Retail Base Frail, Warns NARM
Chief” (Billboard, Oct. 5). Short mar-
gins are screwing up the market,
particularly for Camelot and other
mall chains.

I'd just like to comment on the
inane comments attributed to “label
execs” in the article:

e “Margins are for retailers to cre-
ate.” Fine. Someone notify General
Motors that the solution to its prob-
lems is simply to raise its prices until

they show a profit. Consumer percep-
tion be damned!

e “CD and cassette prices in most
countries remain far above those of
the U.S.” So what? Those markets
are small compared with the U.S. Mu-
sic is not an impulse purchase there.
Only in America, the traditional pot
of gold for recording artists around
the world, has the impulse price on
music historically been the same as
list, a benefit of sheer volume. Now
prices are squeezing that volume
flow needlessly shut.

e “The label’s return on sale is not
great, falling below 15% in most
cases.” From Newsweek, July 16,
1990: “A CD now costs only about 90
cents to manufacture. The big com-
panies celebrated by snatching up . . .

A&M ($500 million) and Geffen ($545
million).” Tough times, huh?

The labels squandered their profits
because they thought the market
could continue to grow despite high
CD prices. But they were wrong. It is
stalled at less than half saturation.

David Campbell
Owner, The Music Man
Norfolk, Va.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

The following is part of an occa-
sional series of articles by Bill-
board readers outside the enter-
tarnment industry.

In response to Billboard’s recent
cover article “CEMA Promises No
Deals With Clubs” (Sept. 21), I am
writing to give the record companies
and music retailers an educated con-

sumer’s perspective on record clubs.
Let’s start with
some  simple

arithmetic: BMG VOICES
offers four free

CDs with an obli- CARRY
gation to pur-

chase one CD at

regular club

prices. After fulfilling this “obliga-
tion,” the BMG member receives an-
other three free for a total of eight
CDs. The overall cost for these eight
CDs is about $20, which includes
postage and the one CD purchased
at “regular club prices” ($14.98 and
up). There is no hidden gimmick
here: Eight CDs, which retail in

how manage to convince a “friend”
or “relative’” of the benefits of join-
ing BMG, then the cost per CD drops
even further (members get two free
CDs for each new recruit).

The Columbia House Club has
slightly less favorable terms but
does offer a larger selection. The Co-
lumbia House CDs end up costing an
average of §7 each and, as with
BMG, members receive free CDs
(three at Columbia House) for each
new member referral.

The only drawback of buying CDs
this way is that new titles are usual-
ly unavailable for three to four
months after their initial release
date. There is also the small inconve-
nience of having to return the reply
card each month. Both are minor
factors, considering the 50%-80% dis-
count on what is exactly the same
product available in stores.

Ostensibly, the clubs were estab-
lished to serve potential customers
in remote areas who were out of the
reach of music retailers. This ratio-
nale appears legitimate, although I

CD Clubs Offer Deals That Consumers Gan’t Refuse

in easy reach of a music retailer.

Music retailers have voiced discon-
tent over the clubs’ ability to eat into
their revenues. The record compa-
nies, on the other hand, are worried
about losing the substantial reve-
nues generated by the CD clubs. It
amazes me how the record compa-
nies have fretted over such things as
cannibalizing an album’s potential
sales by releasing a single, while for
years they have been eating into the
revenues of their own customers,
the retailers, by supporting and op-
erating record clubs.

I certainly have no reason to has-
ten the demise of the clubs, since
they have helped me build a 300-plus
CD collection at minimal cost, but a
pricing compromise would seem to
make sense for all parties involved.
The record companies could elimi-
nate the two-tiered pricing system
that now exists and price CDs some-
where between the $2.50-§7 that
clubs charge and the $12-$18 that re-
tailers charge. I think public percep-
tion now is that CDs are overpriced,

$10—not unreasonable, considering
the actual manufacturing cost for a
CD is about 90 cents.

Simple economics tells us that,
as price drops, demand increases.
So while the record companies
would lose revenue from the
clubs, significantly lower prices
at retail would certainly increase
store sales.

As for those poor music fans
stuck living miles from the near-
est mall, there are catalog retail-
ers that sells CDs through the
mail like J. Crew sells clothes.
One no-frills operation in New En-
gland charges prices below those
of most store retailers, has a huge
inventory, same-day access to the
latest releases, and fast, conve-
nient home delivery by Federal
Express or U.P.S.

My guess is that the clubs and
discount mail-order companies
will continue to grow at the ex-
pense of music retailers until rec-
ord companies eliminate the cur-
rent two-tier pricing system.

;1-}2731-63(;%6231 31"“’“?3‘“2’9'8‘32!‘1’ 150 stores for $12:$18, cost an average suspect that the majority of club anyway, and retailers have long Kenneth Broad
1532316 ¢ ml '08“'_{;1_3:3499_5905 of $2.50 each! And, if you can some- members, myself included, live with-  called for a price point at or below New York
W

— ==

BILLBOARD OCTOBER 19, 1991 1

www americanradiohistorv com


www.americanradiohistory.com

Urban PDs Are Staying ‘With You’

7 Months Later, Terry Track Still Hot

B BY SEAN ROSS

NEW YORK—It was one of the
slowest starting records of the year,
but now Tony Terry’s “With You” re-
fuses to fade at urban radio. Seven
months after its release, “With You”
is still a top 10 urban record, accord-
ing to Broadcast Data Systems, and
it has been top five within the last
two weeks. That is higher than the
No. 6 it reached on Billboard’s Hot
R&B Singles chart in June; it also
means that “With You” has outlasted
its follow-up, “That Kind Of Guy,”
which made it to only No. 38 urban
last month.

“With You” is still in heavy rota-
tion at major-market outlets like
WBLS and WRKS New York,
WYLD-FM and WQUE New Or-
leans, WJLB Detroit, WGCI-FM Chi-
cago, KKBT Los Angeles, and
WVEE Atlanta. Although sales and
requests have slowed in some mar-
kets, PDs who do callout research see
no sign of burn on the record. And
some of the PDs who had moved
“With You” from current to recur-
rent rotation may still move it back.

That “With You” is this strong
when it is No. 87 on the R&B singles
chart says a lot about the current dis-
parity between reported and moni-
tored airplay. “With You” is being re-
ported by only one station this week,
despite the fact that BDS shows it re-
ceiving five to nine plays a day at
about 10 outlets. But the staying pow-
er of “With You” also reflects a num-
ber of other phenomena at play in ur-
ban radio, especially the increased
conservatism of big-city urban sta-
tions and the format’s ballad glut.

BORN TO BE “WITH YOU”

The first single from Terry’s epon-
ymous second album, the up-tempo
“Head Over Heels,” was released
last October. Epic VP of R&B promo-
tion Trupiedo Crump says that song
was chosen “because radio was tell-
ing us, ‘The last thing we need is an-
other ballad.” ”

Things had not changed much in
March when “With You” became a
single. While there was no lack of up-
tempo, nonrap material being of-
fered, there were few such songs
that tested or sold strongly, and few
nonballads that appealed to both
teens and adults, a situation that
most say still exists. “It’s a dark time
in music history now when all we can
find is ballads,” says KMJQ Houston
PD Ron Atkins. “Everything is either
ballads or resampled hits.”

Crump, and most of the PDs con-
tacted for this story, agree that
“With You” got caught in what At-
kins calls “a logjam of ballads.” Al-
though it moved up the chart steadi-
ly, “With You” took several months
to show major-market strength.

Crump remembers being told ini-
tially by PDs that “With You” was
“Just an OK record.” After all, as a
relatively subtle ballad, it was initial-
ly hard to distinguish “With You”
from its male ballad competition. In
May alone, that included chart hits

from Keith Washington, Phil Perry,
Teddy Pendergrass, the Dells, Hi-
Five, the 0’Jays, Ralph Tresvant, Le-
vert, Surface, and Will Downing.

“I thought it was a good ballad,”
says WUSL Philadelphia PD Dave
Allen. “I just didn’t think it was so
different that it would have the un-
ending popularity it ended up having.
It took a long time to develop, but
once it did, it developed big. And it
doesn’t seem to be burning.”

Similarly, consultant Dean Lands-
man says “With You” broke slowly
because “it just didn’t scream of high
sales ... With consumer spending
down, it was a tougher record to
show great sales on.”

But Landsman says, “About four
or five weeks in, when it would have
been time to get rid of [*With You’], it
had too much going for it to be got-
ten rid of. It tested nicely and it’s
been a consistent telephone record.”
WHJX Jacksonville, Fla., PD Gary
Young remembers that “With You”
“just started selling after it had
climbed everybody’s chart.”

DOES CROSSOVER COUNT?

It was late June and early July
when “With You” started kicking in
as a major-market urban record. Not
until September did it began sporting
double-digit adds at top 40. (In mid-

(Continued on page 18)
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The New Boyz? MCA artist Heavy D., center, was a recent guest on Hitline
USA and at WHTZ (Z100) New York. Pictured with Heavy D. are Z100 jock and
Hitline USA host Elvis Duran, left, and Z100 assistant chief engineer Steve

Pepe.

CBS WILL AIR the long-anticipat-
ed ““48 Hours” episode on radio
Wednesday (16). The episode, titled
“Shock Waves,” features behind-
the-microphone glimpses of Larry
King, Tom Joyner with Jack “The
Rapper” Gibson, the WPLJ/WHTZ
New York battle, and WYHY (Y107)
Nashville’s morning team.

The most talked about segment of
“48 Hours” will probably be “Spin
Control,” which follows SBK’s Mon-
te Lipman as he works Jesus Jones’
“Real Real Real” across the South-
east. Asked by a reporter why he de-
scribed the song as a rock record at
WXTB (98 Rock) Tampa, Fla., and
as a dance record at WPOW (Power
96) Miami, Lipman says the game is
to tell PDs “whatever they want to
hear.” SBK executive VP/GM Dan-
iel Glass adds, “I give [Lipman] li-
cense to do anything within the legal
bounds to get that song on a radio
station, and that is a big spectrum.”

Some other highlights: Z100 VP/
programming Steve Kingston,
asked if he would shake Scott Shan-
non’s hand on the street, responds,
“If it was on the street to Tampa,
ves”; King, who admits to earning
“well into the seven figures,” tells a
reporter he is still “Larry of the
neighborhood” while getting a hand
massage; WIBU Madison, Wis., GM
Lee Harris prepares to switch from
polka to satellite adult standards by
instructing his staff to offer to sell
the station to complaint callers . ..
for $475,000.

OLDIES BIGGER THAN TOP 40

For the first time, there are now
more oldies stations nationwide than
there are commercial top 40 outlets.
Annual figures from the Alexandria,
Va.-based newsletter the M Street
Journal show that top 40 has gone
from the third most common format
a year ago with 824 stations to fifth
with 675. Top 40 now trails country
(2,452-2,457), AC (2,135-2,088), reli-
gious (745799 commercial stations,
plus a 332352 rise among noncom-
mercial outlets), and oldies (659-704).

The biggest format gainers are al-
bum/classic/modern rock (419-529)
and N/T (405-527). Total commercial
stations have gone from 9,444 to
9,594 over the last year; noncommer-
cials go from 1,636 to 1,726. The
number of stations going dark went
from 210 to 308 over the last year.

WHFS STANDS ACCUSED
Former WHFS Washington, D.C,,
NSM Patti Ebert has filed a $3 mil-
lion wrongful dismissal suit against

by Sean Ross with
Phyllis Stark & Rochelle Levy

the station and owner Duchossois
Communications. Ebert, the wife of
WHFS announcer Damian Ein-
stein—known for his legal battles
with the station—claims she was
fired for complaining to station man-
agement that advertisers were be-
ing charged for unaired spots and
that logs were being falsified. Ebert
also claims WHFS DJs practiced
plugola, overcharged political candi-
dates, falsified EEO forms, and im-
properly conducted contests; Duc-
chossois’ lawyer “categorically” de-
nies the complaint.

The Orlando Sentinel says the
state attorney’s office is looking into
an incident involving TK Communi-
cations’ WHTQ. Two TK employees,
one of whom was really KXTN San
Antonio, Texas, GM Steve Humph-
ries, came to town to interview local
salespeople under the guise of being
potential clients. WHTQ GM Frank
Tenore claims it was only a recruit-
ing stunt; WHTQ’s rivals say TK
wanted proprietary information.

‘48 Hours’ Sneak Preview:; Oldies Passes Top 40

Then there’s the bogus press re-
lease that somehow got sent out on
the stationery of top 40 KHYI Dal-
las. Amid rumors about a format
change, the bogus release said
KHYI would become heavy metal
“X-Rock 95” with such core artists
as Napalm Death and Nuclear As-
sault. KHYT night jock Jojo Wright
will go to KSOL San Francisco for
afternoons, replacing Doug Lee.

PROGRAMMING: WKSS LOVES JONES

Top 40 WEGX Philadelphia APD/
MD Jay Beau Jones is the new PD
at top 40/dance WKSS Hartford,
Conn., replacing Jefferson Ward.
Also, the American Comedy Net-
work’s Ed Kelly joins WKSS as
morning co-host . .. Midday host
Tori Turner is upped to PD at urban
WIZF Cincinnati, replacing Todd
Lewis ... WZTA Miami, which
dropped classic rock three weeks
ago for a harder, more current-
based approach, is classic rock
again.

Former WGKL Charlotte, N.C.,
PD Tim Fox is the new PD at oldies
KSMG San Antonio, Texas, replac-
ing Kelly McCann ... Ralph Ci-
polla, the PD of Metroplex’s WUFX
Buffalo, N.Y,, until that station’s
LMA with rival WGRF, is the new
PD at Metroplex’s WFYV (Rock
105) Jacksonville, Fla., replacing
Bryan Jeffries. GSM Mark Kanak
is now officially GM.

N/T KFWB Los Angeles produc-
er Scott Gorbitz is named ND, re-
placing executive editor Ken Beck
... Easy listening KYBG-FM Den-
ver is now simulcasting all-sports
KYBG-AM. Also, WPNT-AM Chica-
go’s long-awaited all-sports format
will sign on this month as WSCR
(The Score) ... GM Ken Harris is
out at AC WKJY Long Island, N.Y.

Classical WWCS Pittsburgh goes
religious. PD Woody Cunningham
exits ... WLXG Lexington, Ky.’s
Reggie Gay is now PD at religious
WYZE Atlanta ... KOSO Modesto,
Calif., PD Max Miller becomes man-
ager of program operations for par-

ent firm SpaceCom. VP John
Kuehne is now executive VP/opera-
tions ... Soft AC WWMY Greens-
boro, N.C., the LMA partner of rival
WMAG (Magic 99.5), is now known
as Magic Lite. WMAG night jock
David Qakley joins for mornings.

At rock/AC KMMK Las Vegas,
GM/mornings Tom Jeffries is out,
replaced by Dax Tobin, son of own-
er George Tobin. John Anderson
moves from middays to mornings
... Easy KQSN Tucson, Ariz., be-
comes rock/AC KTZN under new
station manager Joe Geoffrey from
KRVY Monroe, La.

Country KSON San Diego APD
Mike Brady is the new PD/p.m.
driver at similarly formatted KSKS
Fresno, Calif. Jim Nelly will stay on
as APD/middays for now ... Coun-
try WACO Waco, Texas, MD John
Q. Morris adds PD stripes ... For-
mer WGH-FM Norfolk, Va., PD
Mike Carta is the new PD at coun-
try KVET/KASE Austin, Texas, re-
placing Ken Jumper.

N/T WKBK-FM Keene, N.H., be-
comes Unistar oldies WXOD . ..
Country WSKX Hinesville, Ga,, is
headed churban under new PD
Stanton Jay ... WZNS Florence,
S.€., PD Bob Steele adds PD duties
for sister WWTR Ocean City, Md,,
replacing Skip Isley ... APD Rick
Church is now PD at album KQDS
Duluth, Minn. ... Midday host Lar-
ry LeBlanc is now PD at classic
rock WIGE Baton Rouge, La.; for-
mer PD Andy Holt is now APD at
oldies KLUV Dallas.

AC WMXZ New Orleans PD
Bruce Bond is now consulting AC
WIMX Harrisburg, Pa. ... Top 40
KTRS Casper, Wyo., PD Stan Icen-
ogle is upped to OM; KSYZ Grand
Island, Neb.’s Gary Marshall is
named PD/MD ... KQCL Faribault,
Minn., overnighter Leigh Kelly is
now PD/middays at top 40 KYEE
Alamagordo, N.M. Former PD
Christina Mars remains in morn-
ings. Former midday jock Randy
Foxx goes to weekends at KYIS

(Continued on page 19)
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Leeza Gibhons Entertains You
With 2 New Radio Programs

LOS ANGELES—Leeza Gibbons is
one busy woman. And she’s getting
even busier.

Gibbons has been with Paramount
Television’s syndicated “Entertain-
ment Tonight” for eight years. She is
seen on cable TV and heard on Enter-
tainment’s nationally syndicated
“Countryline USA” callin show. An-
nually, she co-hosts the Miss Uni-
verse and Miss U.S.A. pageants, plus
a slew of parades.

Now she is hosting two new radio
shows, both syndicated by the Culver
City, Calif.-based Entertainment
(Billboard, Sept. 7). “The Leeza Gib-
bons Entertainment Report” is a
twice-daily shortform that debuted
Sept. 16. The weekly, one-hour series
“Entertainment This Week With
Leeza Gibbons” bows in November.

STDCATON

by Rochelle Levy

Both shows are produced in associa-
tion with Paramount. Gibbons will
tape the shows from her new home,
once a studio under construction
there is completed.

Although the shows grew out of
“E.T.,’ each affiliate can choose
whether or not to use the logo and
theme music. Gibbons says the radio
reports will be more than a rehash of
the TV program. ‘“There’s so much
information that we get that we can’t
use on the TV show,” she says. “We
could never use the fact that Mel Gib-
son began production for ‘Lethal
Weapon 3’ with a pot belly, and a per-
sonal trainer was brought in. It
doesn’t need an interview with Mel,
and the items on ‘E.T." are chosen
partially because they’re supported
by personal interviews.”

Currently in 186 markets, the
shortform show includes two 60-sec-
ond reports, which allows Gibbons to
tailor material to stations’ needs. “If
we're doing an item on Joan Collins,
and she’s in a play opening in Denver,
we can do a special item that’s local
for Denver,” she says.

Gibbons, 34, is no stranger to radio.
After graduating with a broadcast
journalism degree from the Univ. of
South Carolina (her homestate), she
worked at local stations and did news
segments for National Public Radi-
o’s “All Things Considered.” “I lis-
tened to Barbra Streisand records to
standardize my diction,” she says
with a slight trace of a Southern ac-
cent. “On some of my first news re-
ports, I sounded like [the Beverly
Hillbillies’] Jethro Bodean.”

Although she moved into television
early on, Gibbons still loves radio’s
spontaneity. “TV is so collaborative
and intense. It takes so long to get a
production on the air. [In radio], I like
the fact that there’s not a take two.
You can’t sweat the small stuff.”

For the past year, Gibbons has
hosted Entertainment’s 90-minute
monthly program “Countryline
USA,” featuring such country big-

gies as Garth Brooks, Randy Travis,
and Clint Black. “It’s kind of a nice
solace to have an hour and a half of
airtime,” Gibbons says. “‘E.T.
moves so quickly; the pace is frenetic.
It’s nice for me to kick back, really re-
lax, and allow the mood to develop.”

Gibbons is involved on the cable
TV front as well. As the host of Life-
time’s 30-minute morning show
“Growing Up Together,” she inter-
views experts about parenting, a sub-
ject that hits close to home for her
and her daughter, Alexandra. Gib-
bons, her husband (actor Steve Mead-
ows), and 2-year-old daughter recent-
ly moved into a new house and are
preparing for a baby boy, due in Feb-
ruary.

“Having a child challenges me to
organize better, or otherwise I can’t
have the time I want to spend with
my family,” she says. “[Alexandra]
thinks everybody’s mommy works on
TV, [so] I make sure she sees me
cooking meals and going to the gro-
cery store. She and I go twice a week
to little classes. Way more than
knowing the top of the pop charts, I
would know ‘Mother Goose's Favor-
ite Nursery Rhymes.””

But, despite her commitment to
family life, Gibbons still gets a thrill
out of never knowing what each
work day will bring. “It’s great not to
get stuck in a routine every day, but
it’s also awful not to know where
you're going to be. [At the last min-
ute], you're not interviewing Neil Di-
amond, you’re interviewing Delta
Burke,” she says. “But as much as I
bitch and moan about it, it's probably
what I like the best.”

Further on, Gibbons says, “I want
to develop TV movies and, some-
where down the line, features. I'll
feel when it’s right to move on.” But
that won't be any time soon, as long
as her bosses at “E.T.” continue to al-
low her to work on other projects.

Gibbons still expresses amazement
at her good fortune. Although her
original plan was to work for Nation-
al Geographic (“I thought I would be
producing documentaries in Kenya”),
Gibbons ended up ‘“doing ‘Twe On
The Town’ in New York, and it got
canceled. I was flipping the dial,
‘E.T’ was a new show, and I thought,
‘Wow! Wouldn’t this be fun,’ ”” she re-
members. “They didn’t want me, but
I flew myself out, armed with my au-
dition tape.”

“I never thought I would be in this
[entertainment] aspect of the busi-
ness,” Gibbons says, laughing. “The
first year someone called me for my
Oscar predictions, I wondered, ‘Why
are you asking me?’ I became an au-
thority by default.”

AROUND THE INDUSTRY

MediaAmerica will broadcast sev-
en different concerts from the cur-
rent Tin Machine tour live in seven
major markets: New York, Los An-
geles, Chicago, Dallas, San Francis-
co, Washington, D.C., and Boston.
Also, MediaAmerica is adding two
new weekly programs to its lineup—
Supermixx and Countdown/Count-
down. The former is a dance pro-
gram delivered by Murray/Walsh
Radio Programming Inc., while the
latter, produced by Too Lunar Pro-
(Continued on page 34)
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IN THE SPRING BOOK, it was Chicago’s hard-rocking
WWBZ (The Blaze) that showed how the right product
could attract a lot of market attention with minimal out-
side promotion. This summer, Cook-Inlet’s churban
KBXX (The Box) Houston is the more-bang-for-less-
bucks champion.

KBXX is up 3.6-4.8 12-plus in the newly released
spring Arbitron, putting it within a few tenths of previ-
ously unshakable urban rival KMJQ (Majic 102), which
was down 7.0-5.1. In the spring Birch, The Box is No. 4,
going 3.3-7.5 as KMJQ falls 7.1-5.5. Among Houston ra-
dio people, KBXX is largely credited with the recent de-
cision by KHYS—which had never done better against
KMJQ than a 3.6—to go urban/AC, and with the top 40-
to-country switch by KKBQ.

The Box accomplished this with no TV, no billboards,
and no cash giveaways. On-air giveaways were mostly
limited to theme weekends and mostly centered on al-
bums and concert tickets. Its other major promotion: an
ad in one of the local black papers offering a free T-shirt
to solicit names for its database.

KBXX, formerly KFMK, was launched April 2 by GM
Carl Hamilton and Jerry Clifton, who also consulits co-
owned WPGC Washington, D.C., and who had worked
with KHYS. WPGC APD Robert Scorpio joined as PD
about six weeks later.

KBXX'’s debut came just months after KFMK had
gone from oldies to gold-based AC with a heavy "70s em-
phasis. If that change seems sudden, it’s becauSe even
Hamilton admits that he hadn’t been thinking about it
that long. “We didn’t spend a lot of time making a deci-
sion. The actual decision came maybe the weekend be-
fore we changed. We weren’t moving anywhere in our
in-house research,” he says. Hamilton was also motivat-
ed by census estimates indicating that Houston’s black
and Hispanic population—currently 35% of the mar-
ket—would rise to 60%.

Without a lot of outside marketing, KBXX has de-
pended heavily on street promotions. The “Box Pos-
se”—10-15 promotion interns—are on the street eight to
10 hours a day, and appear on the air twice an hour be-
tween 10 a.m. and 8 p.m.

They’ve also garnered a reputation for showing up at
other stations’ promotions, especially KMJQ’s events.
“We still do that once in a while,” Scorpio allows. “But it
was more in the first few months when we were trying
to have an impact. Now that we’re beating Majic on the
streets, we don’t have to do that as much.”

Although it has since backed off slightly, KBXX got a
lot of initial buzz both on the streets and in the industry
by starting a lot of rap records, most notably “Mind
Playing Tricks On Me” by the Geto Boys and Grandmas-

and early-'80s golds an hour and started dayparting
most rap titles to after 2-3 p.m. in an effort to add more
adults and pick up some of the top 40 listeners displaced
by KKBQ's switch. At night, however, the formula is
pretty simple: about 50% R&B ballads and 50% rap. Part
of that, Scorpio says, is because there isn't much else
that tests well with younger demos. Where a main-
stream urban will throw in some up-tempo, nonrap ma-
terial, say a “Runnin’ Back To You” for balance, KBXX
never played that song. It played “Romantic” for a few
weeks, but dropped it when it didn't test. Only “Emo-
tions” tests acceptably among up-tempo nonrap songs.

Here's The Box in middays: Luther Vandross, “I
(Who Have Nothing)”; After 7, “Can’t Stop”; Tony Ter-
ry, “Everlasting Love”; Michael Jackson, “Don’t Stop
"Till You Get Enough”; Prince, “Insatiable”; Color Me
Badd, “I Adore Mi Amor”; Sister Sledge, “We Are Fam-
ily”; Vandross, “Don’t Want To Be A Fool”; Gerardo,
“Rico Suave’’; Grandmaster Slice, “Thinking Of You”;
Earth, Wind & Fire, “September”; and PM. Dawn, “Set
Adrift On Memory Bliss.”

And here’s nights: Hi-Five, “I Can’t Wait Another
Minute”; Naughty By Nature, “O.P.P.”; DJ. Jazzy Jeff
& the Fresh Prince, “Ring My Bell”; Hi-C, “I'm Not
Your Puppet”’; B. Angie B., “So Much Love”; Tracie
Spencer, “Tender Kisses”; 2 Live Crew, “Pop That Coo-
chie”; “Thinking Of You”; Night & Day, “Give Me A
Chance”’; Conviets, “This Is For The Convicts.”

The Box’s in-house research shows that about 44% of
its audience came from KMJQ, 28% from KHYS, and
about 21% from 93Q and top 40 KRBE. For its part,
KMJQ has tightened its music noticeably since KBXX’s
arrival. It has also backed off rap until nights, when,
Scorpio says, “they rap harder than we do.” KMJQ has
been giving away $102 in a money-song contest; now it’s
beginning a direct-mail “Free Money Sweepstakes.”

KBXX does two countdowns a day, at 5 p.m. and 7:47.
It also does a “top one at 1” with the most-requested
song of the afternoon. When KMJQ does its late-night
quiet storm program, KBXX does a mix show, “the
Thunderstorm.”

Currently, KBXX’s main on-air thrust is behind a
“Stop the Violence” campaign similar to the one WPGC
and other Clifton clients ran last Thanksgiving. KBXX,
which was one of the first Clifton stations to use the
now-common “Stopless Music” slogan, is now using
“Stop the Violence, Not the Music” on air. It has also
circulated “peace treaty” petitions, in which listeners
promise to become peacemakers, and is now sending the
Box Posse to spot listeners’ “Stop the Violence” signs
for Luther Vandross tickets. In addition, it will sell T-
shirts to raise money for a special Stop The Violence
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Moming Men Are
On Top Of The
World, Again

NEW YORK—When a radio station
needs some attention, it is often the
jocks who pay the price. They plunge
into jello, get frozen alive, buried
alive, dipped in chocolate, or have to
live on a billboard until the local
sports team wins a game.

Recently, two jocks proved their
dedication to their stations and their
home teams by living the high life. At
press time, WEBN Cincinnati sports
director Dennis “Wildman” Walk-
er was living on the roof of a five-sto-
ry building at the foot of a biliboard
where he had been stationed for
more than a month. WSTR (Star 94)
Atlanta morning man Steve McCoy
recently completed a lengthy stint

Promotions . -
&eMarketing pa-

2 COMPILED FROM NATIONAL ALBUM ROCK
7 O = RADIO AIRPLAY REPORTS.
28| 58| £ 25| Tme ARTIST
|3—: B3 5 2z |~ (&5 E3 2:) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * %
(D| 2| 5 | 3 | SETALEGUP JOHN MELLENCAMP
MERCURY 867 890-4 1 week at No. 1
()| 4 | 4 | 16 | TOP OF THE WORLD VAN HALEN
1 WARNER BROS. 4-19151
3|1 i | 7 | DREAMLINE RUSH
ATLANTIC ALBUM CUT
4 | 5 | 2| § | CAN'TSTOP THIS THING WE STARTED BRYAN ADAMS
A&M 1576
s | 3 | 3 | 5 | DONTCRY GUNS N’ ROSES
GEFFEN 19027
(8)| 7 | 10 | 5 | THEFIRE INSIDE BOB SEGER & THE SILVER BULLET BAND
CAPITOL ALBUM CUT
7 | 6 | g | § | HEAVEN IN THE BACK SEAT EDDIE MONEY
COLUMBIA 38-73976
g | 13 | 8 | SENDME AN ANGEL SCORPIONS
MERCURY 868 956-4
|(8)| 14 | 25 | 5 | INTOTHE GREAT WIDE OPEN TOM PETTY/HEARTBREAKERS
MCA ALBUM CUT
ENTER SANDMAN METALLICA
10 10 1 10 ELEKTRA 4-64857
@ 19 30 5 HEAVY FUEL DIRE STRAITS
WARNER BROS. ALBUM CUT
)| 16 | 19 | 5 | NOMORE TEARS 022Y OSBOURNE
ASSOCIATED 35-73973 /EPIC
13| 15| 18| 5 | WILDHEARTED SON THE CULT
SIRE ALBUM CUT/REPRISE
14| 13 15| g | BALLAD OF YOUTH RICHIE SAMBORA
MERCURY 868 790-4
(A5)| 21 | 28 | 4 | I'VEGOTALOT TO LEARN ABOUT LOVE THE STORM
INTERSCOPE ALBUM CUT/EASTWEST
SHAKE ME UP LITTLE FEAT
16 18 7 7 MORGAN CREEK ALBUM CUT
17 1 11| 8 | 15 | OUTINTHE coLD TOM PETTY & THE HEARTBREAKERS
MCA ALBUM CUT
8| 81 7 | 7 | CALLING ELVIS DIRE STRAITS
WARNER BROS. 4-19199
191 12| g | g | STRAIGHT TO YOUR HEART BAD ENGLISH
EPIC 34-73982
WALK THROUGH FIRE BAD COMPANY
20 17 14 9 ATCO 4-98748
PRIMAL SCREAM MOTLEY CRUE
21 22 23 7 ELEKTRA 4-64848
@2)| 5 | 42 | 3 | ANOTHER RAINY NIGHT (WITHOUT YOU)  QUEENSRYCHE
EMI ALBUM CUT
* % * POWER TRACKX ® %
@3)| 31 | — | 2 | YOU'RETHE voIcE HEART
CAPITOL ALBUM CUT
%6 | 8 | 3 | WHAT ABOUT NOW ROBBIE ROBERTSON
GEFFEN ALBUM CUT
@5 27 | 3 | 4 | NOVEMBER RAIN GUNS N’ ROSES
GEFFEN ALBUM CUT
3 | a4 | 3 | 1WANTYOU SHADOW KING
ATLANTIC ALBUM CUT
@D| 30 | 31 | 5 | SEAOF soRROW ALICE IN CHAINS
COLUMBIA ALBUM CUT
28 | 25 | 32 | 8 | MANIN THE MOON THE SCREAM
HOLLYWOOD ALBUM CUT/ELEKTRA
37 | 35 | 4 | LIVEAND LET DIE GUNS N’ ROSES
GEFFEN ALBUM CUT
39 | 39 | 3 | THERE'S ANOTHER SIDE RTZ
GIANT ALBUM CUT
| — | 2 | TOBEWITH YoU MR. BIG
ATLANTIC ALBUM CUT
(32)| 3 | 3 | 5 | REBELTOREBEL 38 SPECIAL
CHARISMA ALBUM CUT
RUNAROUND VAN HALEN
33 24 20 17 WkJRNER BOROSA ALBUM CUT
2 | — | 2 | LOVE'S A LOADED GUN ALICE COOPER
EPIC 34-73983
3% | 231 12 | g | SOMETIMES (IT'S A BITCH) STEVIE NICKS
MODERN 4-98758 /ATLANTIC
50 | 48 | 3 | SLOW RIDE BONNIE RAITT
CAPITOL ALBUM CUT
EDISON’S MEDICINE TESLA
31 20 21 7 GEFFEN ALBUM CUT
HOLE HEARTED EXTREME
3|29 | 16| 18| HOLEH
3 STRANGE DAYS SCHOOL OF FISH
39 32 29 20 CAPITOL 44738
RUSH BIG AUDIO DYNAMITE Il
40 44 43 4 COLUMBIA 38-73844
a1 | 33 | 27 | 12 | NOBODY SAID IT WAS EASY THE FOUR HORSEMEN
DEF AMERICAN ALBUM CUT/REPRISE
s | 47 | 4 | BADRAIN ALLMAN BROTHERS BAND
EPIC ALBUM CUT
48 o 2 RADIO SONG R.E.M.
WARNER BROS. ALBUM CUT
* & * FLASHMAKER * * %
MOVIN’ ON PRIMAL SCREAM
NEw » 1 SIRE 2-40193 /WtAJRPNER BROS. ~ BA
ROLL THE BONES RUSH
NEw » ! ATLANTIC ’A“LBUM(():UT
HOME FOR BETTER DAYS DILLINGER
46 45 | 46 3 JRS ALBUM CUT
HE INNOCENT DRIVIN' N’ CRYIN'
NEw » 4 ;gU\ND r:LBUM CUT
BIG SKY COUNTRY CHRIS WHITLEY
NEw » ! COL(EJMESI(A 3%94075
WATCH YOURSELF ERIC CLAPTON
NEw » ! DUCJ&.BUM%HT/REEL.!SE
TOP OF THE POPS THE SMITHEREENS
50 35 2 7 CAPITOL 44762

() Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track s the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.

by Phyllis Stark

camped out on a specially construct-
ed 6-foot-wide catwalk on a billboard
about 70 feet off the ground.

The two jocks were following a
long line of fellow broadcasters who
camped out on catwalks, including
WSIX Nashville’s Duncan Stewart
and WEBN sister station KRFX
Denver’s sports director, Rich
Goins, each of whom spent 33 days
on boards.

Although the billboard stunts are
fairly simple to arrange, they can be
counted on to generate a flood of cov-
erage, both local and national. KRFX
PD Jack Evans says Goins’ stunt,
which began last November, generat-
ed three 120-minute videocassettes
worth of television coverage, includ-
ing national appearances on the “To-
day” show and “To Tell The Truth,”
as well as front-page stories in both
local papers and almost daily column
mentions.

WEBN PD Tom Owens says the
stunt doesn’t generate a lot of atten-
tion “out of the gate,” but picks up as
the team’s losing streak continues
and the jock remains on the board.

Owens calls Walker’s living ar-
rangement a “tarp condo” with a por-
table toilet nearby. The shelter is car-
peted, thanks to a local carpet compa-
ny, and equipped with several
different heating systems. McCoy’s
shelter was a teepee, while Goins
lived in what Evans describes as a 3-
by-8-foot “doghouse.” A Winnebago
parked below provided Goins with
bathroom facilities.

In typical bantering between co-
owned stations, Evans claims Walker
lived on a roof rather than a catwalk
because he is “a wimp. A real man
would live out on the ledge with the
frostbite, and the bugs, and the peo-
ple throwing food at you.” Owens,
who says he chose the site because of
the safety factor, shoots back, “It’s
too bad that [Goins’] PD didn’t take
better care of him.”

Usually the hardships for the jock
involved are greatly reduced by the
kindness of strangers and station chi-
ents. In exchange for mentions, the

(Continued on page 22)
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Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
S L COLLEGE RADIO AIRPLAY REPORTS.
23| 5E § gl 22| nime ARTIST
T W Ll X
Iz|3z(2 = 5 LABEL & NUMBER/DISTRIBUTING LABEL
*%x NO. 1 x »
1 | 1 g | SO YOU THINK YOU'RE IN LOVE ROBYN HITCHCOCK
AM 1578 5 weeks at No. 1
D] 2 s 7 | SEXUALITY BILLY BRAGG
ELEKTRA 4-64B851
(3)| 1| 13| 3 | THEGLOBE BIG AUDIO DYNAMITE Il
COLUMBIA ALBUM CUT
(8)| 5 | 11 | 5 | SMELLSLIKE TEEN SPIRIT NIRVANA
DGC 21673
(5)| 3 | 12| 5 | GIVEITAWAY RED HOT CHILI PEPPERS
WARNER BROS. 4-19147
®] 8 | 9 § | THERE'S NO OTHER WAY BLUR
SBK 97880
M| 1 8 7 | SHE'S A GIRL AND I'M A MAN LLOYD COLE
CAPITOL ALBUM CUT
8 | 4 | 10| 5 | WILDHEARTED SON THE CULT
SIRE ALBUM CUT/REPRISE
s | g | o 7 | TOP OF THE POPS THE SMITHEREENS
CAPITOL 44762
8 | — | 2 | movinoNup PRIMAL SCREAM
SIRE 2-40193/WARNER BROS.
1| 12| 13| g | MONSTERS AND ANGELS VOICE OF THE BEEHIVE
LONDON 869 428-4/PLG
TAKE FIVE NORTHSIDE
12 10 5 8 GEFFEN ALBUM CUT
13 6 3 8 ONE SHOT TIN MACHINE
VICTORY ALBUM CUT/PLG
17 | 22 | 3 | ALIVE AND LIVING NOW THE GOLDEN PALOMINOS
CHARISMA ALBUM CUT
ROCKING CHAIR HOUSE OF FREAKS
15 15 18 4 GIANT ALBUM CUT
6 | 21 | 4 | CERULEAN THE OCEAN BLUE
SIRE ALBUM CUT/REPRISE
171 13| 15| 5 [ SHADOWTIME SIOUXSIE & THE BANSHEES
GEFFEN ALBUM CUT
19 | 26 | 3 | YROWNWORLD THE BLUE AEROPLANES
ENSIGN ALBUM CUT/CHRYSALIS
28 | — | 2 | HAVEN'T GOT A CLUE DRAMARAMA
CHAMELEON ALBUM CUT/ELEKTRA
DON'T BE A GIRL THE PSYCHEDELIC
NEw » 1 COLUMBIA ALBUM CUT HIRS
21 | 2 [ _ | 5 | 13THDISCIPLE FIVE THIRTY
ATCO ALBUM CUT
LETTER TO MEMPHIS
@ NEw » 1 ELEKTRA ALBUM CUT EIXIE
2 | 1 l 14 | 10 | IT'S ONLY NATURAL CROWDED HOUSE
CAPITOL ALBUM CUT
GREY CELL GREEN NED'S
NEw » 1 COLUMBIA 38-73991 IS DS
LOVE TO HATE YOU ERASURE
@ NEw » 1 REPRISE 2-40218
6) MOVE ANY MOUNTAIN
NEw » ! EPIC 34-74044 THE SHAMEN
@D)| 25 | | 2 | NAKEDRAIN THIS PICTURE
DEDICATED 62052/RCA
(1 JUST WANNA) B WITH U TRANSVISION VAMP
28 | 2 (2|10 | (JUST )
WHAT ABOUT NO
NEWD | | | WHAT ABOUT NOW ROBBIE ROBERTSON
0 | 27 ‘ 29 | 3 | |AMHERE THE GRAPES OF WRATH
CAPITOL ALBUM CUT

O Tracks with the greatest airplay gains this week. © 1991, Billboard/BP1 Communications, Inc.
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RADIO I

SUMMER "91 ARBITRONS

12-plus overall average quarter hour shares. (#) indicates Arbitron market rank. Copy-
right 1991, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ-
ten permission of Arbitron.

Fa W Sp Su Fa W Sp Su
Call Format 90 '91 '91 ‘91 Call Format '90 '91 '91 "91
WA C.— KIXI adult std 30 32 42 38
SHINGTON, D.C.—(7 KZOK-FM cls rock 38 32 33 37
WPGC-FM urban 81 73 76 18
WMZQ-AM-FM  country 64 49 59 56 KEIX-FM easy 9 L1 25 35
WCAY Gy 68 69 56 55 KLSY-AM-FM  AC 48 31 46 35
I KING-FM classical 42 39 45 34
WWDC-FM album 43 31 44 52
WKYS irban 48 53 49 45  KTAC/KMTT AC 32 30 24 33
WTOP N/T 35 65 33 42 KX AC 27 31 25 28
WASH At 35 45 46 41 KRPM-FM country 40 31 43 28
WUIT AC 30 41 40 40 KNG N/T 29 36 21 24
WAVA top 40 10 38 42 36 KKNW adult alt 21 35 22 23
WMAL N/T 46 44 45 36  KWMX AC 16 15 25 22
5 KCMS religious 14 17 17 17
WMMJ urban 40 35 40 3.
WCXR cls rock 37 29 30 34 KNDD modern 26 25 19 135
WXTR oldies 28 26 30 33 K STN{ OUIS— 1‘6 )1-3 12 11
WHUR urban 33 32 29 32 ; g
WRQX top 40 30 48 42 31 kmox N/T 66 204 186 194
WGMS-FM classical 27 30 34 30 KSHE album 72 81 83 97
WHFS modern 23 21 26 25 WIL country 59 68 55 7.7
woL oldies 21 15 26 22 kmim urban 69 69 69 71
WIFK-FM cls rock 20 15 18 21 KYKY AC 63 50 57 59
WWRC N/T 21 24 25 19 ggp cls rock 67 58 59 57
WIZE adult alt 16 19 11 18 WKBQ top 40 50 48 52 43
wycs teligious 14 13 7 13 xwou oldies 42 38 45 40
wiYy album 10 10 10 12 KEZK-FM AC 79 50 50 35
. KHTK top 40 20 15 23 32
DALLAS/FORT WORTH—(8) WKKX country 33 26 25 28
KSCS country 100 9.1 110 105
KTXQ album 54 54 59 64 KRV C 19 21 18 21
KPLX country 74 66 62 6o KFUO classical 20 19 19 19
AN i i WEW adult std 18 18 20 19
KVIL-AM-FM AC 85 69 70 56
KXOK urban 7 6 14 18
WBAP country 45 62 67 54
N KATZ urban 21 21 19 17
KKDA-FM urban 53 57 46 50
KATZ-FM adult alt 18 13 10 12
UMZ urban 27 40 43 43
KRLD NT 49 55 41 41 KUsA country 18 18 16 12
i WFXB AC 17 18 22 12
KEGL top 40 42 44 4l 36
KDMX AC 13 14 17 35 WRTH adult std 17 16 18 12
i KFXB AC 9 8 14 11
KLUV oldies 28 24 38 32
KOA! adult alt 25 24 22 30 WV AC 7129 10
KLTY religious 34 24 25 29 BALTIMORE—(17
KLIF N/T 25 31 31 28 WBAL N/T 68 £6 90 83
KLRX AC 1121 27 28 wxyy urban 81 96 86 82
Kzps cls rock 33 33 26 27 wpoc country 74 58 70 71
KHVN religious 19 17 17 24 WLIF-AM-FM AC 87 8! 69 69
KDGE modern 21 20 20 23 WYY album 68 73 78 68
KHY{ top 40 40 31 27 23 WQSR oldies 57 45 57 59
KKDA urban 30 26 22 21 wese top 40 50 50 40 56
WRR classical 21 25 19 21 WWMX AC 66 5! 60 5.1
KAAM adult std 1.7 19 15 20 WCBM N/T 32 36 29 32
KESS Spanish 13 22 13 18 WWIN-FM urban 33 33 41 30
KRSR AC 23 15 22 16 wpGC-FM urban 28 21 15 28
Kcou H OAEJSTON 2110 19 18 15  wurs modern 27 23 32 27
. WITH adult std 23 27 21 24
KILT-FM country (7.5 )7.5 95 82 WWIN religious AL SO 2
KIKK-FM country 84 82 70 81 WRBS religious 199 16 13
KODA AC 44 53 55 58 WWDC-FM album 13 21 14 18
KLOL album 59 53 51 51  WGRX cls rock 26 20 25 16
KMJQ urban 79 66 70 51 WBGR religious 22 13 16 13
WGAY easy 14 10 7 1l
KHMX top 40 66 42 53 49
KBXX b 23 35 48  WHUR urban 8 8 15 11
urban 20 .6
" NT S2 54 44 47 WIOP N/T 10 13 14 1l
KOUE AC 33 15 38 45 WCAO country 18 21 13 10
KRBE-AM-FM  top 40 32 33 38 42 wl'\'ﬂv;NNEAPguLmlS ST P; L_ -{81-0
KLDE oldies 50 32 37 41 a -
KZFX cls rack 28 35 35 39 WCCO N/T / 15_2U17_2 1&_0 Ze.l
KPRC /T 24 26 31 29  KQRS-AM-FM  atbum 101 101 109 938
KHYS urban 24 29 23 26 ey country 93 105 97 93
LTR AC 39 35 33 25 kpwe-Fm top 40 66 75 97 87
KKBQ-AM-FM top 40 42 46 36 24 WLTE AC 87 85 89 85
KEYH Spanish 55 12 15 KSTP-FM AC 61 64 79 55
KLAT Spanish 23 24 L7 15 KoQL oldies 44 42 37 42
KQQK Spanish L7022 12 13 KK cls rack 49 46 41 41
KYOK urban 12 16 10 13 KSTP N 36 33 37 37
Kzs adult ait — 8 18 L1 gyez album 36 31 34 28
KHCB religious 6 10 14 10 KjO-FM modern 21 16 17 26
KXYZ hsllplaRsRII | 19 11 8 10 kBB adult std 20 17 27 17
—(11 WMIN adult std 11 12 15 11
WLYF AC ( 8l 83 89 75 KMI P {gug G 5 0-3 L1 10
WEDR urban 62 58 57 62 IT —(2
WPOW top 40/dance 49 58 52 51 AC URGH 149 135 142 131
wioD NT 51 53 40 43  wove album 88 86 102 113
WAQ! Spanish 44 61 48 47 WWSW-AM-FM  oldies 81 83 80 83
WHQT urban 41 46 53 45 wsyy AC 52 65 42 63
WSHE album 32 26 33 41 WTAE N/T 54 49 43 6.0
WFLC AC 44 33 42 33 wezz top 40 69 79 72 59
WKIS Country 42 40 39 35 wamo urban 52 51 45 50
WTMI classical 26 27 25 34 WDSY country 47 42 44 48
WMXJ oldies 36 31 26 33 WLT) AC 39 45 52 41
wiQY AC 36 28 3! 32 WVTY AC 35 41 40 35
WXDJ Spanish 34 37 35 32 wmxp top 40/dance 32 38 45 31
Whvi top 40 36 35 33 23 wips adult std 40 37 36 390
WLVE adult alt 25 21 23 U1 WMYG album 37 27 35 30
WCMQ-FM/WZMQ Spanish 30 20 26 26 WEZE-FM easy 41 26 36 29
WINZ N/T 27 36 30 26 KQV N/T 17 23 15 20
WMRZ adult std 13 20 29 25 WMBS AC 12 11 12 10
wQBA Spanish 36 38 29 25
WITA cls rock 30 22 36 25 TAMPA, FLA.—(21)
WAXY AC 21 20 21 21 WQYK-FM country 96 89 97 101
WWFE Spanish 21 — 16 20 WWRM AC 105 10.8 104 7.3
WQBA-FM Spanish 17 15 19 18  WUSA AC 80 61 68 70
WCMQ Spanish 6 22 10 14 WZ top 40 74 55 71 638
WEAT-AM-FM  easy 17 16 18 12 3‘&‘& AWM %T 44; gg gg gg
ATLANTA—(12) B album 30 46 55 538
WVEE urban 110 11.3 114 127 WYNF album 51 59 55 53
WPCH AC 75 75 79 13 WGUL-AM-FM  adult std 47 45 49 48
WSB N/T 65 64 70 72 WDUV easy 60 55 57 46
WSB-FM AC 82 95 93 69  WRBQ-FM top 40 57 63 46 45
WAPW top. 40 82 75 15 65 WYUU oldies 41 35 38 39
WFOX oldies 55 56 67 63  whve adult alt 20 22 18 26
WKLS album 7.2 62 64 63  wsuN country 23 28 32 22
WYAI/WYAY country 66 54 75 58 WTKN N/T 9 11 10 17
760 cls tock 38 40 46 53 wivu-FMm adult std 24 14 19 16
WKHX-FM country 49 45 51 47 WRXB urban 6 8 8 13
WSTR top 40 51 42 34 44 wymp urban 11 22 8 11
WGST N/T 43 33 33 34 WPSO N/T 4 — — 10
WALR urban 23 32 26 32
WAOK religious 33 36 27 25 PHOENIX—(22)
wQxi adult std 6 5 9 16 KNiX country 11.0 105 104 91
WCNN N/T 15 25 11 10 Hjﬁ) Nla g;i lgg 9-7 17!(15
album . . 4 .
s EATTLE_( 1 4) KMLE country 43 56 66 64
RO N/T 87 114 94 106  KoY-FM top 40 40 42 48 47
KMPS-AM-FM country 63 79 56 17 KKLT AC 62 57 56 46
PLZ top 40 10 60 67 64  kooLFMm oldies 28 37 30 45
KOMO AC 55 57 50 52  KkFR top 40/dance 41 49 46 44
KXRX album 45 36 53 52 xpke album 31 34 30 42
KISW album 38 36 59 47 KFYI N 32 45 45 40
KUBE top 40 52 48 51 47 KVRY AC 38 33 34 39
KBSG-AM-FM oldies 41 32 32 45 KESZ AC 44 33 33 37

Fa W Sp

Call Format 90 "91 91
KOPA/KSLX cls rock 47 38 49
KMXX AC 30 28 33
KOY adult std 21 35 43
KPSN AC 56 38 40
KONC classical 14 14 24
KGRX album 14 14 21
KLFF adult std 24 22 15
KOOoL oldies 1.5 14 15
KMEO easy 21 8 9
KXAM adult std 6 5 14
KPHX Spanish 14 8 4
KUKQ modern 10 13 15
KSUN Spanish 6 9 —

CLEVELAND—(23)
WMMS album 68 88 68
WLTF AC 108 87 99
WMJI oldies 68 74 72
WDOK AC 71 67 69
WZAK urban 73 72 68
WGAR country 15 74 76
WNCX cls rock 52 44 57
WRMR adult std 40 51 44
WWWE N/T 40 50 50
WOAL AC 44 45 58
WPHR top 40 52 56 45
WIMO oldies 18 L1 14
WIMO-FM top 40/dance 35 27 35
WNWV adult aft 24 27 31
wCLV classical 22 21 20
WEOL C 6 8 6
WHK N/T 18 15 17
WERE N/T 24 29 20
WABQ religious 14 16 14
CKLW adult std 9 7 L
WONE-FM album 8 11 7
DENVER—(24)
KYGO-FM country 83 71 113
KXKL-AM-FM oldies 47 571 56
KBPI album 56 62 60
KOA N/T 79 96 6.6
KOSI AC 60 74 68
KQKS top 40 57 54 47
KHOW-AM-FM AC 58 52 44
KAZY album 35 27 43
KBCO-AM-FM album 51 65 76
KRXY-AM-FM top 40 44 41 34
KXLT AC 56 48 4l
KRFX cis rock 50 52 38
KEZW adult std 35 27 28
KYGO country 21 17 14
KVOD classical 35 22 30
KYBG-AM-FM easy 21 25 18
KHIH adult alt 26 39 23
KRIN adult std S5 12 14
KTCL modern 18 16 L5
KDHT album 8 16 7
PORTLAND, ORE.—(25)

KUPL-FM country 91 87 87
KKRZ top 40 81 73 92
KUFO album 55 47 70
KKSN-FM oldies 63 64 49
KINK album 59 67 82
KEX AC 86 10.1 101
KKCW AC 76 71 11
KXL N/T 55 49 43
KWiJ-FM country 30 29 29
KKSN adult std 30 21 32
KXL-FM AC 45 37 28
KXYQ top 40 36 35 29
KGON album 41 31 42
KMXI AC 13 20 24
Kwl) country 22 15 8
KGW album 27 32 28
KPDQ-FM religious 18 13 20
KANSAS CITY, MO.—(26)

KFKF country 92 97 112
WDAF country 121 141 103
KYYS album 79 711 90
KMBZ N/T 44 34 68
KPRS urban 73 61 61
KBEQ top 40 51 52 47
KCFX cls rock 61 48 39
KCMO-FM oldies 48 53 38
KCMO N/T 59 47 49
KUDL AC 29 40 38
KXXR top 40 44 34 37
KRVK AC 36 25 47
KLSI AC 39 53 30
KMBR AC 53 60 45
KPRT jazz 10 22 14
KXTR classical 29 22 28
WHB oldies 21 18 23
KCCV religious 9 4 11
KNHN N/T Jo— 14

MILWAUKEE—(27)
WwTM) AC 103 94 119
WOKY adult std 52 74 15
WLUM top 40 95 80 73
WMIL country 86 68 98
WKLH cls rock 65 73 49
WEZW AC 6.0 52 48
WKTI top 40 75 63 65
WLIR-FM album 45 55 48
WZTR oldies 40 38 43
WLTQ AC 40 39 32
WISN N/T 36 52 37
WMYX AC 46 46 49
WKKV-AM-FM urban 18 18 1§
WQFM album 27 31 33
WFMR classical 24 L7 30
WMVP urban 23 18 18
WEMP oldies 9 14 13
WNOV urban 22 22 9
PROVIDENCE, R.I.—(QZ 8?

WPRO-FM top 40 96 31 75
WHIY album 78 58 1.8
WWLI AC 84 92 1.1
WWBB oldies 59 44 56
WH)J N/T 61 62 65
WPRO N/T 59 49 60
WSNE AC 52 53 58
WWRX cls rock 35 44 45
WPLM-AM-FM adult std 40 37 37
WCTK country 35 37 29
WBRU modern 17 27 30
WWKX top 40/dance 26 28 31
WLKW easy 24 25 20
WHIM country 22 32 18
WFHN top 40 29 21 25
WBSM N/T 13 16 12
WZILX cls rock 8 11 8
WALE N 22 9 14
WCRB classical S 9 6
WBZ N 8 11 14
WODS oldies 9 15 15
WBCN album 6 9 11
WNBH AC 4 6 5
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SACRAMENTO, CALIF.—(29)
KFBK N/T 88 124 106 107
KRAK-FM country 89 101 97 94
KRXQ album 65 79 69 66
KSFM top 40/dance 73 73 67 63
KYMX AC 52 47 49 57
KXOA-FM AC 15 12 46 56
KHYL oldies 44 34 48 55
KSEG cls rock 33 47 38 52
KWOD top 40 29 27 33 4S5
KGBY AC 35 37 38 44
KQPT adult alt 43 34 40 32
KRAK country 25 33 24 29
KCTC aduit std 16 22 28 28
KZAP album 46 31 34 27
KGO N/T 1117 17 17
KFRC adult std 22 21 17 12
KXO0A oldies 117 4 1
KNBR N/T 8 4 13 10
CINCINNATI—(31)

Wiw AC 112 1 121 134
WKRQ top 40 98 1 7 94
WUBE-AM-FM country 54 5 1.6
WEBN album 9.7 4 74
WIZF urban 12 5 63
WGRR oldies 5.5 7 59
WOFX cls rock 30 5 55
WWNK AC 5.4 6 51
WRRM AC 438 1 48
WWEZ AC 71 5 46
WCKY N/T 45 2 39
WKRC AC 46 8 37
WIRZ album 19 4 31
WCIN oldies — 8§ 21
wMLX adult std 30 8 21

COLUMBUS, OHIO—

._.

e NI R W I WL DN D DN W N B e e B W DN N D,

Lo LN RNbNELRwaARNNQY WD LIDNLLENRNWS
i

NN A NN AR NMUND R W WN WA N e NN

WNCI top 40 109 1 114
WSNY AC 108 5 91
WTVN AC 8.5 108 91
WLVQ album 8.3 9 89
WBNS-FM adult alt 48 9 69
WCOL-AM-FM oldies 5.5 .2 61
WHOK country 5.9 .8 54
WMGG cls rock 44 7 82
WVKO urban 44 7 33
WwWCD modern 1.5 9 26
WBNS adult std 41 7 25
WWHT top 40/dance — 6 23
WMNI country 17 0 22
WCLT-FM country 2.5 5 21
wLW AC 29 6 21
WRIR album 14 8 17
WBBY adult alt 17 1 12 15
WTLT religious 1 16 15
WCKX urban 29 1 12 14
WXMX AC 15 L 9 12
SAN ANTONIO, TEXAS—(35)
KCYY country 109 124 106 124
KXTN Spanish 20 39 74 97
KTFM top 40/dance 90 101 92 93
KAJA country 84 60 53 63
KQXT AC 49 56 52 50
KKYX country 43 42 43 46
WOA| N/T 61 62 63 44
KSAQ album 43 48 52 41
KSRR AC 34 31 32 39
KZEP-FM cls rock 59 56 49 39
KONO-AM-FM oldies 41 20 32 38
KCOR Spanish 54 36 58 36
KSMG oldies 42 48 44 34
KMMX AC 37 25 30 29
KRIO-FM country — — 11 24
KEDA Spanish 24 22 12 21
KTSA N/T 34 33 28 20
KSAH Spanish 14 6 16 17
KSJL album 8 18 7 14
KiSS-AM-FM oldies 25 28 15 13
KSLR religious 10 14 12 13
KIVE Spanish 15 13 11 13
NEW ORLEANS—(36)
WYLD-FM urban 133 1117107 108
WQUE-AM-FM urban 10.0 103 108 101
WEZB top 40 92 85 93 81
WWL N/T 81 109 80 81
WNOE-FM country 15 72 82 74
WLMG AC 56 50 64 54
WMXZ AC 27 24 38 53
WCKW-FM cls rock 43 33 40 46
KQLD oldies 47 40 38 42
WLTS AC 57 67 51 42
WBYU adult std 34 35 33 38
WRNO album 35 40 24 33
WBOK religious 31 41 34 32
WYLD religious 15 12 19 29
KHOM oldies 16 14 14 19
KNOK adult alt 9 11 17 18
WSMB N/T 8 L1 11 10
INDIANAPOLIS—(37)
WFMS country 133 1317110 124
WFBQ album 102 106 134 121
WIBC AC 131 134 149 115
WIZPL top 40 104 116 104 98
WTLC urban 81 92 74 82
WKLR oldies 55 55 59 72
WENS AC 78 80 74 69
WTPI AC 63 73 68 65
WFXF-FM cls rock 58 41 47 51
WTUX adult std 32 30 38 35
WNDE N/T 13 15 15 15
WKKG country 7 6 4 11
WTTS cls rock 10 10 6 L1
BUFFALO, N.Y.—(39)
WYRK country 84 96 116 111
WBEN AC 78 96 72 90
WGRF album 69 80 73 739
WKSE top 40 69 80 82 79
WIYE AC 106 74 71 68
WHTT-FM oldies 76 7.1 66 64
WBLK urban 59 61 62 61
WBUF AC 66 39 65 51
WMJQ AC 58 63 47 51
WUFX album 56 56 56 540
WGR N/T 45 42 48 39
WECK adult std 31 30 36 27
WEZQ easy 15 11 15 17
CIFT-AM-FM adult std 11 15 19 16
WLVL oldies — 9 4 11
CFNY modern 9 6 13 10
WUFO urban 6 7 8 10
HARTFORD, CONN.—(40)
WTiC AC 148 150 162 157
WTIC-FM top 40 90 93 88 91
wWYZ country 84 67 56 1.1
WHCN album 67 55 56 69
WRCH AC X 80 66 78 63
(Continued on page 19)
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All-Sports Programming Steps Up To Bat In Smaller Markets

B BY ROCHELLE LEVY

LOS ANGELES—With the rise of
the all-sports format in large and me-
dium markets, it was inevitable that
small-market stations would get
ideas. In the last two months, the all-
sports format has popped up on sev-
eral similarly formatted small-mar-
ket outlets, including one FM. How
those stations perform this fall will
tell whether all-sports works in a
less-fragmented market, or in one
without major-league sports teams.

WSKR-FM, Atlantic City, N.J.’s
first all-sports outlet, signed on Aug.
16. So far, coverage is limited to three
sports: football, baseball, and NAS-
CAR racing, but senior producer Ot-
ley Heulings says, “We’re open for
just about anything. We're testing
the waters to see what people want.
We’ll do horse racing if people want
to hear it.”

PD Tom Williams and GM Jim
Quinn both come from an extensive
background in high school sports, but
WSKR leans toward more national

FOR THE REGORD

The pullout quote used in the
Sept. 28 issue, “The best use for
Arbitrends is as tinder to start
fires with,” should have matched
the actual quote in the adjoining
article, which referred only to
“trends,” not Arbitrends.

than local coverage. Heulings says
the two most popular shows have a
national flavor. Those are former
WIP Philadelphia announcer Joe Pel-
legrino’s NFL interview show, which
airs in p.m. drive, and the weekday
morning show with Joe Masters.
Masters, who works with Philadel-
phia Flyers trainer Pat Croce, dis-
cusses health and fitness.

However, there’s no doubt WSKR
is a local station, as evidenced by reg-
ular live broadcast remotes from lo-
cal sports bars and hotels. Fridays
and Saturdays are devoted to local
high school and college football
games, while NASCAR racing and
NFL football air on Sundays.

WJOC (Joc Radio) Chattanooga,
Tenn., debuted Aug. 28. GM Larry
Ward, the voice of the Chattanooga
Lookouts (a minor affiliate of the Cin-
cinnati Reds), is clear on the station’s
priorities: “Our main emphasis is try-
ing to be on local, then regional, then
national,” he says.

So far, WJOC has been airing four
NFL games on Saturdays and three
on Sundays. Fridays are reserved for
local high school games. “The south
is bananas about football,” says APD
Todd Agne, “but nobody recently has
carried high school football. All of a
sudden, we start carrying it, and we
get a tremendous response.”

College football is a big draw as
well, and the station has contracts
with both Auburn Univ. and the
Univ. of Alabama. “It’s not our re-
gion, but people have a major inter-

est,” says Agne. “There may be more
[Univ. of] Alabama fans here than
there are [Univ. of] Tennessee [at
Chattanooga fans].”

Similar to WSKR’s Pelligrino show
is WJOC’s “Jay David Live,” a two-
hour feature that airs twice daily, in
which PD Jay David Miller (NFL edi-
tor for Sport magazine) interviews
sports celebrities. But the program-
ming also ventures into less main-

‘We’ll do horse
racing if people
want to hear it’

stream areas. “Sports Card Report”
focuses on sports memorabilia and
trading cards; a boxing match featur-
ing a local fighter is slated for Oct.
19; and bowling, tennis, and fishing
coverage are all in the works.

“Just to say we do football, basket-
ball, and baseball would be cutting
off our nose to spite our face,” says
Ward. “Fishing fans are football
fans; bowling fans are baseball fans.
Whatever is going on in sports in my
backyard we can cover.”

All-sports is an expensive for-
mat but Ward thinks it is more
than a limited-appeal niche format,

“When you talk about appeal to
the masses, 75% of people will be
interested in some aspect of sports
during a week. We're going to try
to appeal to ages 12 and up—male
and female, white- and blue-collar.
And we can sell hosiery or hoses,
furniture or filet mignons.”

WAJD Gainesville, Fla., which
also went on the air at the end of
August, is the least developed of
the three new stations. Currently
without a satellite dish, the station
focuses mostly on local high school
and college sports. PD Tom Collett
hosts a morning show, during
which he takes calls, gives score
updates every 15 minutes, and
talks about the Univ. of Florida
Gators and the NFL.

On Friday afternoons, WAJD’s
Collett broadcasts live from a local
sports establishment where he and
two other reporters preview the
Florida game being played the
next day. But WAJD cannot run
the actual play-by-play of any Ga-
tor games; rival WRUF—owned
by the Univ. of Florida—has those
rights.

For now, WAJD is simulcast
with top 40 WYKS when no sports
programs are being aired. WYKS
PD Jeri Banta has been involved
with the AM’s all-sports format

since the beginning, and he says
Gainesville is perfect for the for-
mat. “Being a small town and be-
ing in the south, there’s a lot of po-
tential for tying in with high
school sports. It’s like a religion in
this part of the country,” he says.
“From both a listener and an ad-
vertiser perspective, I think
there’s a good base here. The key
is if you can provide the right kind
of coverage at the right time.”

Collett says station manage-
ment is working on acquiring
rights to one major-league base-
ball team and one NFL football
team. And Banta says there is a
plethora of sports available in
Gainesville, with successful teams
in gymnastics, swimming, tennis,
drag racing, and track events, as
well as local football and baseball.

Meanwhile, it looks like Collett
may actually have some competi-
tion. Although it does not have the
rights to the Gators either, cross-
town N/T outlet WGGG has modi-
fied its N/T format to sports-talk
in the periods when it is not broad-
casting Rush Limbaugh, Dr. Dean
Edell, or Larry King. WGGG has
just hired Orlando Magic play-by-
play man David Steele, a former
PBP man for the Gators, to do eve-
ning sports talk.

SEVEN MONTHS LATER, URBAN PDs ARE STAYING ‘WITH YOU’

(Continued from page 12)

summer, there were weeks when
“With You” was in the 0-3 add range.)
Epic’s pop staff, Crump says, heard
many of the same complaints about a
ballad glut as he had.

The slow crossover process also re-
flects how some top 40s do not watch
the urban station in their own market
for crossovers but instead watch
churban outlets like WPGC Washing-
ton, D.C., and KMEL San Francisco;
those stations came in on the record
about the same time that the major-
market urban outlets did.

Did the late crossover of “With
You” help create the second wind at
urban radio? Crump thinks so. “The
nonbelievers, which were the major-
market powerhouse stations, felt the
impact of what pop radio was doing
with ‘With You’ in their market-
place,” he says. Similarly, Landsman
and WHJX’s Young think pop airplay
could still give “With You” an extra
six-eight weeks of activity.

But with the sharing between ur-
ban and top 40 radio being relatively
low in many markets, some PDs say
crossover airplay did not affect
“With You” and does not impact
them in general. “I don’t pay atten-
tion to CHR,” says KMJQ’s Atkins.
“I program for my audience. They’re
requesting it and it’s researching
well. So CHR has little or no effect,”
says WGCI PD James Alexander.

It is worth noting that Alexander
has recently made a point of tighten-
ing WGCI’s rotations to be more hit-
oriented. In doing so, he joins a num-
ber of major-market urban outlets,
among them WRKS, KKBT, and
WVEE, that have become particular-
ly conservative in recent years.

That works in the favor of a record
like “With You,” although it did not
initially. So does an increased empha-
sis on callout research; a recent study
of urban stations by WVEE owner

Summit Broadcasting shows that
80% of those surveyed use callout,
something that often favors a ballad
of this sort. Of the PDs who have
moved “With You” from current to
recurrent, several, like WCKU Lex-
ington, Ky.’s Hozie Mack and KJMZ
Dallas’ Tom Casey, may still move it
back up on the strength of its callout.

THE CHART DISPARITY
But the new on-air conservatism
has not, for many stations, been
matched by slower reported playlists.

1t took a long time
to develop, but once
it did, it developed big’

Most urban charts began moving
rapidly in the late '80s and did not
slow down even when some stations
that had initially stopped reporting
due to label pressure to add and drop
songs faster returned to the fold.
“With You” is not the only record
with which BDS data does not match
reported airplay. BDS has “Me And
You” by Tony! Toni! Toné! in the top
five, but that song was only No. 27
last week on Billboard’s Hot R&B
Airplay chart. Not coincidentally,
“Me And You” is not a commercial
single and, as such, is not being
worked for adds by its label. And
BDS also says more urban listeners
are hearing a mostly unreported Ste-
vie Wonder album cut, “These Three
Words,” than his single, “Fun Day.”
That leads WGCI's Alexander—
the only PD still reporting “With
You” this week—to ask, “Why are
stations not reporting it where it real-
ly belongs? ... Urban radio has to
start getting back on track [and] let-
ting the charts be a report card. It

has to start somewhere.”

WUSL’s Allen, who only dropped
“With You” from his list this week,
considers himself among the “major-
market PDs who are trying to lead”
on this issue, also citing Alexander
and WXYV Baltimore's Roy Samp-
son. “We’ve all talked about this a
great deal and some of us are now
trying to get our lists more in line
with actual airplay. I think we were
all very good on the front end as far
as putting records in the categories
they were actually in.”

But Allen says that “on the top
end, although WUSL reports songs
in heavy longer than any other urban
station, even we have been dropping
records from our chart one to three
weeks faster than actual airplay.”

Part of the reason stations drop
records so quickly after their initial
peak is that labels have new product
to worry about and, as such, no vest-
ed interest in continuing to work
something that is already dropping.
“With You” did not have the reports
to turn around on the urban charts.
But Crump and most of the PDs sur-
veyed here do agree that it was
strong enough to torepedo Terry’s
follow-up, “That Kind Of Guy.”

“‘With You’ was so strong that
nothing else had a chance to break
through,” says WQMG Greensboro,
N.C., PD Sam Weaver. ‘“We all
thought it was a great song,” says
WVEE APD Tony Brown. ““ ‘With
You’ was ... what people wanted to
hear by him at that particular time.”

With that in mind, Epic is holding
the next single, “Everlasting Love,”
until Nov. 1, even though it already
has significant album-cut airplay. For
the interim, Epic is issuing a live ver-
sion of “With You” that Crump will
use “to keep Tony visible” until “Ev-
erlasting” comes out.
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FOR WEEK ENDING OCTOBER 19, 1991

Hot Adult Contemporary.

www americanradiohistorv com

. o COMPILED FROM A NATIONAL
Oklahoma City as Jeff Stewart ... ° < |2 |9k SAMPLE OF RADIO PLAYLISTS
Former WIXX Green Bay, Wis., PD 2y % Blzg| 2| mme ARTIST
Wayne Coy is the new PD at top 40 = S| [ O | LABEL & NUMBER/DISTRIBUTING LABEL
KEWB Redding, Calif. 200 x % NO.1 * %

Modern KUSF San Francisco (D] 2 | 3 | 13| JOOMANY WALLS @ CATHY DENNIS
adds a new weekend show, “Jive Ra- GREAT AMERICAN will sell WDVE Pittsburgh and WNDE/WFBQ Indianap- DTS A e il
dio,” saluting the pioneering free- olis to Frank Wood’s Broadcast Alchemy for approximately $50 million. 2 | 1| 2 | 15 | EVERYBODY PLAYS THE FOOL @ AARON NEVILLE
form days of ciosstown KSAN, then

. g ] 1ONS AR
known as Jive 95. Former KSAN PAT DUFFY, last the GSM at KABC Los Angeles, is the new GM at cross- (3] 6 | 7 |igeel EMOTIONS s SRR CAREY
jocks, as well as staffers from other town KRTH, replacing longtime GM Pat Norman. (D)| 8 | 9 | 9 | THEREALLOVE @ BOB SEGER & THE SILVER BULLET BAND
former progressive outlets like SOMETHING T0 TALK ABOUT * BONNIE RAITT
KKCY and KTIM, will host. Among | RICHARD EYRE is named managing director at London’s Capital Radio, re- 5 | 5 | 6 | 16| SOMETHINGTO 2
those set thus far: Terry McGovern, placing Nigel Walmsley. He is chairman of the British ratings agency. P s 4 | 17 | (EVERYTHING | DO) I DO IT FOR YOU ® BRYAN ADAMS
Stefan Ponek, Tony Kilbert, Bobby ASMATS6)

Cole, and Ben Fong-Torres. BILL VIANDS is the new GM at WKKX St. Louis following that station’s G| 10l § i3 [Pl LIVEFOR LOVINGIYOU @ GLORIA ESTEFAN
P R S sale to Zimmer Broadcasting. He was GSM there. 8 | 3| 1 | 15| TIME LOVE AND TENDERNESS & MICHAEL BOLTON

mi- m m COLUMBIA 38-73889

AC WBMX Boston MD Michelle BURT ROSENTHAL, last the GSM at CKLW Detroit, becomes GM at KFNN g | 7 5 116 m&ggg%@ﬂ’fﬁom @ ROD STEWART
Mercer is the new MD at top 40/ Phoenix; Ron Cohen becomes president of parent CRC Broadcasting. WHEN : M‘A& LSZVES A WOMAN MICHAEL BOLTON
dance KPWR (Power 106) Los Ange- 19130 | 8 | colimein 3874020
les, replacing Al Tavera, who be- SCOTT MEIER, last GM of WFAN New York, has formed the Mamaroneck, @ o g | DON'T WANT TO BE A FOOL & LUTHER VANDROSS
comes the local Boston rep for Atco. N.Y-based SRC Inc. (Sports Radio Concepts) to provide consulting and ERICI34773879) .

Also, KPWR programming coordina- marketing services for all-sports stations. (A2)| 18 | 23 | 4 | SETTHENIGHT TOMUSIC & ROBERTA FLACK/MAX! PRIEST
Z‘é" K“I‘z‘ zcﬁ"“ SNIIXI))S](tJI;)\n ‘Slelémma.t' @] 15 | 15 | 12 | ALLIHAVE © BETH NIELSEN CHAPMAN
... Longtime eryl Broz 1s REPRISE 4-19214
out at top 40 KRBE Houston. (Q105) Tampa, Fla., goes to nights at Wayne, Ind., for overnights, replac- 14 | 15 | 7 | IF THERE WERE NO DREAMS ¢ NEIL DIAMOND
D ) oy o . D COLUMBIA ALBUM CUT

KCBQ San Diego PD/morning WJMO-FM (Jammin’ 92) Cleveland, ing Dan Knight. He is the son of EVERY HEARTBEAT © AMY GRANT
man Sonny West goes to crosstown replacing Nate Bell. WOWO veteran Jack Underwood )8 8 | 19 | Jamissy
AC KYXY for mornings, teaming Modern KJQN Salt Lake City pro- ... At AC KKLI Colorado Springs, 16 | 18 | 12 | SUNRISE @ THE TRIPLETS
with weekender Pat Brown. Sam motes night jock Dom Casual to  p.m. driver Dean Radice adds APD ¥;RA$?; \ZBP:/I\:ALOVE TiEeh PR
Bass moves to middays. OJ. Law- MD/p.m. drive, replacing Biff Raffe. stripes. Midday host Sharon Green AD| 2 | 32 | 4 | THATS
rence goes to afternoons. Alan Kirk  Also, part-timers Andrea Gapp- becomes MD ... Beau Nasty returns 18| 13| 11 | 15 | YOU COME TO MY SENSES CHICAGO
becomes production director. meyer and Chet Tapp will do late- to nights at KHFI Austin, Texas, RE”R'SEI“‘”Z“

At urban WPEG Charlotte, N.C., nights and overnights, respectively. from KIOC Beaumont, Texas; he re- 0 |20 |10 IEEN&CSL%;LOVE BETTE MIDLER
ND/ morning co-host Pamela Spears At crosstown top 40 KU’I‘Q3 morning pl.aces Jay Michaels, who goes to 20 | 12 | 10 | 13 | ITHIT ME LIKE A HAMMER ® HUEY LEWIS & THE NEWS
is out ... Former KBXX Houston co-host Sheila Nardone is named nights at new crosstown modern EMI 50364
morning co-host Smokin’ Tony APD. PM. driver Mick Martin is rocker KNNC. 21| 21| 22| 10 | SOMEWHERE IN MY BROKEN HEART # BILLY DEAN
Richards goes to crosstown urban now MD. Night jock Mike Stalker Top 40 WAZY Lafayette, Ind., PD ;‘:‘gmé e OWER < ROXETTE
KMJIQ as part of the morning team  goes to rival KZOL for nights, re-  Jim Stacy moves from afternoons to 217 12 | 0T | giesss
... Johnny D., last with WRBQ placing Mick Parsons ... WLUP  mornings. Overnighter Mike Carmin

Chicago sportscaster Jim Volkman moves to afternoons; P/T Mike @ o | WONDER WH‘:**POWER PICK*::uRTIS STIGERS
——— £0€S 10 mornings at sports KJR Seat- Hamm moves into overnights . .. 45 3 ARISTA 2331
SUMMER '91 ARBITRONS tle, replacing Gary Lockwood. KCNA Medford, Ore., morning side- 2 | 28 | 7 | FORYOU MICHAEL W. SMITH
(Continued from page 15) At country KNIX Phoenix, PD/  kick/news anchor Kelli Powers joins REUNION 19103/GEFFEN

p.m. driver RJ. Curtis joins W. Ste-  KLUC Las Vegas in the same capaci | 25 | 22 | 17 | 17 | [TAINTOVERTILIT'S OVER ¢ LENNY KRAVITZ
WORC.EM oldies 59 53 43 57 ven Martin in mornings. John Mi- ty, replacing John Navin. WHEN YOU TELL ME THAT YOU LOVE ME @ DIANA ROSS
wc(éé.m ;7.?.,‘,,‘,’/“““ i; 2} 22 2; chaels goes from nights to after- WIXX Green Bay, Wis., morning 27 | B | 6 | worownais
LH e 15 28 46 48 noons; Bobby Lewis moves from man Max McCartney joins WBIZ @D)| 33 | 50 | 3 | SOPPERLINE # JAMES TAYLOR
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PROMOTIONS AND MARKETING

(Continued from page 14)

Braving The Elements. WSTR Atlanta morning man Steve McCoy, camped out
on a billboard until the Braves won the National League West championship.

jocks are provided with everything
from meals and beer to satellite
dishes and pinball machines.

Speaking from his temporary
rooftop home, Walker describes
the gifts he has received, including
a leather recliner, prescription
sunglasses, and ‘““more snacks
than anyone could eat in a year.”
His favorite donation, however, is
the “highly toxic insect repellent,”
which helped alleviate a problem
with yellowjackets.

Goins’ comforts included a VCR,
an exercise bike, weights, and por-
nographic magazines. He was oc-
casionally allowed conjugal visits,
according to Evans.

While many of the gift-givers
are nonclients, the stunt provides
an opportunity to turn them into
advertisers. Evans says, “I think
the billboard promotion created
top-of-mind awareness for the sta-
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Smne\vher(' hetween
Melrose Ave. and Beverly Hills.

Somewhere between neo
and classic. In the middle of
everyvthing important. Studios.
Agents, Galleries. Backlots.
Bistros. Shops and showrooms,
Ma Maison is a hotetwith its
own Kind of style. Somewhere
between haute and kinda hip.

ONLY IN LA.
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tion, which, in turn, brought new
advertisers to us.”

But Owens says that despite
some attempts to ‘“‘convert them
into an advertising relationship, to
our purposes, that is really aca-
demic. We have invested in this not
for the revenue but for the divi-
dend of the publicity and promo-
tional value.”

The stunts provide other promo-
tional opportunities. Claiming Me-
Coy was lonely, WSTR staged a
‘‘pep rally’ for him. Staffers
brought two large-screen televi-
sions to the parking lot below Me-
Coy’s billboard and invited listen-
ers to bring lawn chairs and watch
a Braves game one night. WSTR
provided free pizza and Coca-Cola.

Walker, on the other hand,
hasn’t suffered from loneliness.
“There is no lack of visitors up
here,” he says. “It’s almost to the
point where 1 wish I could get
some peace and quiet.” On Friday
nights, Walker is joined by nine or
10 of his “closest friends” for a
card game.

To reach Walker, visitors have to
come up through the building and
then climb a ladder. As a result,
Walker has not seen much of his 6-
month-old son during the board
stunt. Besides that, Walker says the
worst part of the ordeal has been
not being able to take a shower.

Provided with broadcasting
equipment, the jocks can perform
most of their regular duties, with
the exception of public appear-
ances. Because he missed paid ap-
pearances, Walker’s salary has
been increased during his time on
the board. Owens calls the extra
money “duty pay.”

Goins earned extra money dur-
ing his stay on the board by selling
310 autographed T-shirts featur-
ing a caricature of himself. And
while he did not receive ‘‘duty
pay,” as a result of the stunt he
was upped from part-time to full-
time status and provided with in-
surance.

The stunt is not without its haz-
ards, which often come from over-
enthusiastic fans. One night, a
Walker admirer climbed a tree
with a branch that overhung the
roof in an effort to meet him. The
offending limb has since been re-
moved and Walker is now provided
with security at night.

But Owens says Walker was a
natural for this stunt because he
has a long history of doing things
that have ‘‘generated a larger-
than-life image for himself in this
market.” In addition to being bur-
ied alive, Walker and some listen-
ers drove to the Super Bowl in Cal-
ifornia in a beat-up 74 Grenada, al-
though the car made it only as far
as Las Vegas. Recently, when
Walker’s girlfriend wanted breast-
augmentation surgery, the station
staged the ‘“Wildman Walker
quest for breasts,” in which listen-
ers were asked to donate money to
pay for the procedure.

In another sports-related stunt,
WIBC Indianapolis afternoon host
Bruce Stevens recently walked 54
miles after losing a bet on an Indi-
anapolis Colts/Seattle Seahawks
game. Stevens was joined on his
journey by listeners and Colts fans
in what was billed as the “ultimate

Colts fan walk.”

IDEA MiLL: PLAY IT BY EAR

The Salem, Mass.-based Ryko-
disc label is tying in with dozens of
stations to promote its new game,
‘““Play It By Ear,” in morning
drive. Although promotions vary
by station, most put callers on the
air to answer questions based on
sound clues from a compact disc
that comes with the game. Some,
like WMMS Cleveland, put four or
five callers on the air at the same
time to play against each other.
Stations are given copies of the
game to give away on the air.

Participating in the first round
of promotions, which are running
through Friday (18), are WNEW-
FM New York, KROQ Los Ange-
les, WXRT Chicago, KZPS Dallas,
WBAB Long Island, N.Y., and
about 50 others. A second round of
promotions will start in Novem-
ber. Interested stations can con-
tact Rykodisc’s Jim Neill.

Album WAAF Worcester,
Mass., has produced a client mailer
called the “WAAF promotional
menu.” Similar in design to a small
restaurant menu, it lists the value-
added options available to clients
with descriptions of each. They in-
clude remote broadcasts, the inter-
active telephone line, bumper-
sticker sponsorship, on-air give-
aways, jock appearances, direct
mail, and station merchandise.

When Kenny Loggins canceled
a recent Houston concert because
of poor ticket sales, KHMX orga-
nized a benefit show for a police
charity with Loggins as the head-
liner. The station sold more than
10,000 of the $5 show tickets. The
concert program included a 10-15
minute crime-awareness presenta-
tion.

AC KFMB San Diego has tied in
with the local county office of edu-
cation, the PTA, and several local
businesses for a promotion called
“Project S.0.S.”” (Support Our
Schools). The central focus of the
project is a monthly series of town
meetings held at local schools in
which parents, teachers, and stu-
dents discuss education-related is-
sues. The meetings are aired on lo-
cal cable systems.

KRFX marked the first day of
legalized gambling in Colorado
(Oct. 1) by dropping a balsa-wood
piggy bank filled with $500 worth
of quarters off the roof of the Gild-
ed Garter casino moments before
the casino doors opened for the
first time ... Classic rock WYSP
Philadelphia held its sixth annual
“Be-In" Oct. 6. The events are an
attempt to re-create the free out-
door concerts of the '60s. This
year’s show featured Santana.

PRO-MOTIONS

WCKG Chicago director of mar-
keting Chuck Gessert exits. Send
resumés to GM Marc Morgan . ..
Jim Marchyshyn joins KYYS (KY
102) Kansas City, Mo., as marke-
ting/promotions director. He last
held the same position at KKBQ
Houston ... Former WEGX (Ea-
gle 106) Philadelphia promotions
assistants Fashad Aazami and
Tim Dundee are looking for a new
opportunity. Reach them at 215-
265-0226.
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TURNIN’ ON THE RADIO: “Love Crazy” by Atlantic Starr (Reprise)
surges 64-49, gaining 30 new stations, and is this week’s Power Pick/Air-
play single. It has reports from a total of 80 stations. “Private Line” by
Gerald Levert (EastWest) is just shy a few points of earning the airplay
kudos. It has reports from 94 stations, as it gains 17 this week. There are
only eight stations out on this single—stay tuned for film at 11!

i
o
i

.

FRESH AND EXCITING: “Living In Confusion” by Phyllis Hyman (P1R)
leaps 73-55 as it gains 15 new reports, including WHUR Washington, D.C,;
WXYV Baltimore; WZHT Montgomery, Ala.; WYLD-FM New Orleans;
WJLB Detroit; KMJM St. Louis; and KJLH Los Angeles. It has reports
from 55 stations . . . “After The Dance” by Fourplay featuring El Debarge
(Warner Bros.) has 77 station reports, gaining 11, including KKBT Los An-
geles; WBLX-FM and WGOK, both in Mobile, Ala.; WBLS New York; and
WCDX and WPLZ, both in Richmond, Va. It glides 5547 ... “Look Who's
Loving Me” by the Escoffery’s (Atlantic) has reports from 58 stations.
Nine new stations list activity, including WHUR; WAMO Pittsburgh;
WQMG Greensboro, N.C.; WBLX-FM; and KIPR Little Rock, Ark. The Es-
coffery’s are four sisters from London—they sing as sweetly on their new
album, “Opinions,” as they do on “Loving You,” which moves up 54-46.

nN THE ONE: “O.PP” by Naughty By Nature (Tommy Boy) holds at
No. 5. on the Hot R&B Singles chart. Its unbulleted status does not depict
the success story of this record. It has reports from 80 stations, including
four that report it new this week: WPLZ; WJJS Lynchburg, Va.; WANM
Tallahassee, Fla; and WYLD-FM at No. 12. WUJM Charleston, S.C., re-add-
ed it at No. 7. It has No. 1 reports from WNJR Newark, N.J.; WUSS Atlan-
tic City, N.J.; and WRKE Ocean City, Md. It has top five reports from 21
stations.

“O.P.P.” is this week’s No. 1 retail single. In recent years since cassette
singles have become the favored consumer configuration, only one other
record achieved No. 1 sales reports without a cassette single. In June 1990,
“U Can’t Touch This” by M.C. Hammer (Capitol) had a 12-inch single. John
Monroe, director of retail promotion at Tommy Boy reports that “O.P.P.”
is platinum, based on sales of more than 530,000 maxicassettes. Also, in two
weeks the group’s self-titled album went gold and now has sales of more

OnC E aGalIn B i 1 1boaRd 's than 650,000. This week, “O.P.P.” moves up 6-3 on the SoundScan Top POS
1 4 1 Singles Sales chart.
RaP spoTlight is iN fUll efFEct!

WHAT A DIFFERENCE A DAY MAKES: “Apocalypse 91 ... The Ene-

my Strikes Black” by Public Enemy (Def Jam) enters the Top R&B Al-

bums at No. 83. It enters The Billboard 200 Top Albums chart at No. 4. The

disparity in entry positions is based on the difference in research dates for

2 3 the two charts. The last time this occurred, chart debuts varied similarly

for “Efildazggin” by N.W.A (Priority). Next week’s chart move for “Apoca-

5 4 lypse 91" predictably will be enormous, since sales are reportedly more

ad C l @) S < . @) D t . 2 9 than 900,00%. And with five-day sales reported at 200,000, this project will
| be platinum by the time you read this.
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advertis 1Ng RePresentatiVe GOLD  SILVER SECONDARY TOTAL  TOTAL
4 25 é93e§zns 2 é?oquns 53 o?z?o%?zns AD?oz REPORTER?
fOr aD detail v 3 e IR N T e DOUBLE GOOD EVERYTHING
SMOKEY ROBINSON sBk 7 15 41 63 64
YOU SAID, YOU SAID
JERMAINE JACKSON Larace 8 10 24 42 42
. LOVE CRAZY
jon GuyNn 212 536 5309 ATLANTIC STARR Reprise 6 10 14 30 80
JUST ANOTHER GIRLFRIEND
andY myErs 212 536 5272 HI-FIVE v 0 9 10 19 37
v . { : ) DO YA
joDi1ie Le VitUs 213 859 5316 VESTA asm 6 6 7 19 24
g i . EVERYTIME MY HEART BEATS
chRistiNe maTucheK 213 859 5344 RIFF sax 4 6 8 18 43
PRIVATE LINE
GERALD LEVERT eastwesT 7 2 8 17 94
AIN'T NO WAY
CHERYL “PEPSII" RILEY coLumsia 1 4 12 17 44
KISS YOU BACK
. 3 3 DIGITAL UNDER. TommY BOY 3 2 12 17 17
! i )+ ! d ) STAY WITH ME TONIGHT
It S nOt a Hlt unt 1 l lt S S Hlt 111 SHIRLEY MURDOCK ELEKTRA 1 8 2 16 41
B.II : : Radio Most Added is a weekly national compilation of the ten records most added to the playlists
I r of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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] [ ]
i ™
A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.
mZ oz
SALES 3 AIRPLAY 3
Y P = 0¥|s% i b i3
128 TITLE ARTIST 28] |ZE[28| TITLE ARTIST |28 Ll L TR'G
12| 0PP NAUGHTY BY NATURE | 5 1 [ 2 | ROMANTIC KARYN WHITE | 1 % » ot -
2 | 3 | ROMANTIC KARYN WHITE | 1 2 | 3 | IT'S SO HARD TO SAY GOODBYE TO. . . BOYZ Il MEN | 2 the “I‘St smgle and Vldﬂﬂ
3 | 5 | IT'S SO HARD TO SAY GOODBYE TO. .. BOYZ Il MEN | 2 3 | 4 | EMOTIONS MARIAH CAREY | 3 me P
4 | 6 | EMOTIONS MARIAH CAREY | 3 4 | 5 | KEEP ON LOVING ME OJAYS | 4 "‘ﬂm dﬂhut a“lllm B" 0”’8"3
5 | 8 | KEEP ON LOVING ME O'JAYS | 4 5 | 8 | FOREVER MY LADY JODECI | 6
6 | 10 | FOREVER MY LADY JODECI | 6 6 | 1 | RUNNING BACK TO YOU VANESSA WILLIAMS | 9 Produced by Carlos Alomar & HEN-GEE
7 | 9 | SAVE ME LISA FISCHER | 7 7 | 6 | I'M ON YOUR SIDE JENNIFER HOLLIDAY | 10 )
8 |11 | D-O-G ME OUT GUY | 8 8 |11 | D-O-G ME OUT GUY | 8 Executive Producer: Ruben Rodriguez
9 [12 | TENDER KISSES TRACIE SPENCER | 11 9|91 0PP NAUGHTY BY NATURE | §
10 | 13 [ I'M ON YOUR SIDE JENNIFER HOLLIDAY | 10 10 [ 13 | TENDER KISSES TRACIE SPENCER | 11 x
11| 1 | RUNNING BACK TO YOU VANESSA WILLIAMS | 9 11|12 | WORD TO THE MUTHA BELL BIV DEVOE | — Bf'ﬂmel's hits the streets october 29-
12 | 16 | HOUSECALL  SHABBA RANKS FEATURING MAXI PRIEST | 12 12 {10 | SAVE ME LISA FISCHER
13| 4 | GETT OFF PRINCE AND THE N.P.G. | 20 13 [ 15 | FUN DAY (FROM “JUNGLE FEVER") STEVIE WONDER | 13
14 | 15 [ RIGHT DOWN TO IT DAMIAN DAME | 14 14 | 16 | RIGHT DOWN TO IT DAMIAN DAME | 14
15 | 19 [ MIND PLAYING TRICKS ON ME GETO BOYS | 17 15 | 17 | HOUSECALL  SHABBA RANKS FEATURING MAXI PRIEST | 12 |
16 | 21 [ FUN DAY (FROM “JUNGLE FEVER") STEVIE WONDER | 13 16 [ 19 | ARE YOU LONELY FOR ME RUDE BOYS | 15
17 | 22 | ARE YOU LONELY FOR ME ) RUDE BOYS | 15 17 | 18 | SOMETIMES | WONDER THE S.0.S. BAND | 16
18 | 23 | SOMETIMES | WONDER THE S.0.S. BAND | 16 18 | 23 | FEELS LIKE ANOTHER ONE PATTI LABELLE | 21
19 | 24 | FLY GIRL QUEEN LATIFAH | 23 19 | 21 | SUPERWOMAN GLADYS KNIGHT | —
20 | 28 [ YOU'RE A VICTIM GENE RICE | 19 20 | 24 | I'LL TAKE YOU THERE BEBE & CECE WINANS | 18
21| 7 | | ADORE MI AMOR COLOR ME BADD | 22 21 [ 28 | PUT ME IN YOUR MiX BARRY WHITE | 24
22|31 | PLL TAKE YOU THERE BEBE & CECE WINANS | 18 22 [ 26 | YOU'RE A VICTIM GENE RICE | 19 PENDULUM
23 |26 | GONNA CATCH YOU LONNIE GORDON | 30 23 [ 29 | GIVING YOU ALL MY LOVE CHRIS WALKER | 25
24 | 17 | WHEN LOVE CRIES DONNA SUMMER | 33 24 | 20 | JEALOUS GIRL ANOTHER BAD CREATION | 27
25 | 32 | WHEN IN LOVE MC LYTE | 32 25 | 31 | CLOSER THAN CLOSE PEABO BRYSON | 28
26 | 30 | 1 WANT YOU MARC NELSON | 26 26 | 7 | | ADORE MI AMOR COLOR ME BADD | 22 .
27 | — | FEELS LIKE ANOTHER ONE PATTI LABELLE | 21 27 | — | PRIVATE LINE GERALD LEVERT | 35 BI"tXX][d(@ FOR WEEK ENDING OCTOBER 19, 1991
28 | 39 | GOOD TIME ZIGGY MARLEY & THE MELODY MAKERS | 31 28 {32 | THE PRESSURE PT. 1 SOUNDS OF BLACKNESS | 29 |
29 | 14 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 43 29 | — | MIND PLAYING TRICKS ON ME GETO BOYS | 17 a
30 | — | PUT ME IN YOUR MIX BARRY WHITE | 24 30 | 38 | | WANT YOU MARC NELSON | 26
31|20 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 34 3139 | FLY GIRL QUEEN LATIFAH | 23 -
32 |33 | LET’S TALK ABOUT SEX SALT-N-PEPA | 54 32 {27 | ME AND YOU TONY! TONI! TONE! | —
33 |18 | NEVER STOP THE BRAND NEW HEAVIES | 40 33 | — | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 42 | - eV
34 | — | GIVING YOU ALL MY LOVE CHRIS WALKER | 25 34 |40 | GOOD TIME ZIGGY MARLEY & THE MELODY MAKERS | 31 = MPlLiDNERgrzAE{\S$3;IS :fESS;g’%;ﬁ' SF RETAIL
35 | 38 | HIP HOP JUNKIES NICE & SMOOTH | 44 35 [— | AFTER THE DANCE  FOURPLAY FEATURING EL DEBARGE | 47 Wizl 5”.; ’
36 [ 35 | AIN'T NO FUTURE IN YO’ FRONTING M.C. BREED & D.F.C. | 52 36 | — | HOUSE PARTY II TONY! TONI! TONE! | 38 To| 2y §§ ;:{) TITLE e ——. ARTIST
37 | — | THE PRESSURE PT. 1 SOUNDS OF BLACKNESS | 29 37 | | LOVE CRAZY ATLANTIC STARR | 49 = —— o
38 | — | YOU'RE THE ONE SURFACE | 50 38 | — [ IS IT GOOD TO YOU HEAVY D. & THE BOYZ | 45 * % NO.1 %
39 | — | AIN'T GONNA HURT NOBODY KID 'N PLAY | 36 39 | 14 | GETT OFF PRINCE AND THE N.PG. |20 @ 2 3 10 | MIND PLAYING TRICKS ON ME GETO BOYS
40 [ 29 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 4l 40 [ — | FOREVER PHIL PERRY | 39 (O T) RARA-LOT 724 LPRIORITY Ligeerlachio ]
G S ) 1 2 10 F-CK COMPTON o & TIM DOG
R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC o e
4 i 1 1 Oo.PP.@® . © NAUGHTY BY NATURE
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 31 GOOD TIME (Colgems-EMI, ASCAP/0/B/0 ltself & 85 POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI) {M)(ITOMMY BOY 988
Ziggy, ASCAP/INS, ASCAP/Virgin, ASCAP) HL/WBM 29 THE PRESSURE PT. 1 (Flyte Tyme, ASCAP) @ 6 7 7 | FLAVOR OF THE MONTH © BLACKSHEEP
94 ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow 71 GOOD VIBRATIONS (W8, ASCAP/Donnie D, 35 PRIVATE LINE (Trycep, BMI/Willesden, BMI) (M) (T) MERCURY 868 317-4*
Elephant, ASCAP/Benny's Music, BMI/EM| Blackwood, ASCAP/Marky Mark, BMI/Ayesha, ASCAP) 24 PUT ME IN YOUR MIX (Seven Songs, BMi/Two Sioux, 5 5 6 8 HIP HOP JUNKIES @ NICE & SMOOTH
BMI/Pooky's Music, BMI) WBM 44 HIP HOP JUNKIES (Nice & Smooth, ASCAP/Screen 8MI) (C) (M) (T) RAL 38-73784/COLUMBIA
47 AFTER THE DANCE (Jobete, ASCAP) Gems-EMI, BMI) 14 RIGHT DOWN TO IT (Kear, BMi/Sony Epic/Solar, @ 9 15 4 WHEN IN LOVE & MC LYTE
66 AFTER THE SUMMER'S GONE (George Tobin, BMI) 12 HOUSECALL (PRS, BMI/Shadows, BMI) BMI/Greenskirt, BMI) (C) (T) FIRST PRIORITY 4-987 1 5/ATLANTIC
36 AIN'T GONNA HURT NOBODY (Hittage, 38 HOUSE PARTY Il (| DON'T KNOW WHAT YOU COME 48 RING MY BELL (Two Knight, BMI) @ 1" 27 3 CHECK THE RHIME © A TRIBE CALLED QUEST
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid ‘N TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP) 1 ROMANTIC (Warner-Tamerlane, BMI/Kings Kid, | {C) (T) JIVE 42011
Play, ASCAP) 96 HOW LOW (CAN YOU GO) (Song King, ASCAP) BMI/Flyte Tyme, ASCAP) WBM 22 2 CAN'T TRUSS IT & PUBLIC ENEMY
77 AIN'T NOBODY BETTER (Street Knowledge, 22 | ADORE Mi AMOR (Me Good, ASCAP/Azmah Eel, 9 RUNNING BACK TO YOU (Hiss N' Tel, ASCAP/Gale T {C) (CD) (M) (T) DEF JAM 38-73870/COLUMBIA
BMI/Overdue, ASCAP/Bridgeport, BMI) ASCAP) Warnings, ASCAP)
52 AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams, 86 1'LL DO ANYTHING FOR YOU (Alfa Romeo, 7 SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA, @ 19 | 25 3 (’é,"(ﬁ,ﬁ'? |_AuT<zc ,,%%%';,EMN”C P LIREREY
BMI/Power Artists, BMI) ASCAP/Smooth Rhyming, ASCAP/Irving, ASCAP/Scu, ASCAP) HL e |
65 AINT NO WAY (1dth Hour, BMI/Cotillion, BMI) 50 SET THE NIGHT TO MUSIC (Realsongs, ASCAP) WBM 10| 4 | 5 | 11| WHATCOMES AROUND GOES AROUND ¢ BIZ MARKIE
BMi/Warner-Tamerlane, BMI) 18 I'LL TAKE YOU THERE (Irving, BMI) 100 SMALL THING (When The Seaman Hits The Sand, -
15 ARE YOU LONELY FOR ME (Trycep, BM!/Ramal, 10 I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple ASCAP/Def Jam, ASCAP) 1m | 10| 12| 5 | HEAL YOURSELF ¢ HEAL
BMI/Rude News, BMI/Mike Ferguson, BM!) Bull, BMi/When Words Collide, BMI) 62 SOMEONE ELSE'S EYES (New Hidden Valley, {C) (T) ELEKTRA 4-64859
95 BLUE CHEESE (Frozen Soap, ASCAP/Karitzmatic, 53 I'M STILL WAITING (FROM NEW JACK CITY) (Flyte ASCAP/Carol Bayer Sager, ASCAP/Sony Tunes, 12 12 13 6 LET'S TALK ABOUT SEX & SALT-N-PEPA
ASCAP) Tyme, ASCAP) ASCAP/Bee Hee Boy, ASCAP) (C) (M) (T) NEXT PLATEAU 333
64 CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE 45 IS 1T GOOD T YOU (Colgems-EMI, ASCAP) 16 SOMETIMES | WONDER (Spider Fingers, BM/Interior, @ 21 21 3 GLORY ® YOMO & MAULKIE
THAT) (MCA, ASCAP/Ready Ready, ASCAP) 88 T AIN'T OVER TiL IT'S OVER (Miss Bessie, ASCAP) BMI/Karranova, ASCAP/Avant Garde, ASCAP) (C) RUTHLESS 4-98740/ATLANTIC
51 CAN'T TRUSS IT (Def American, BMI) 2 IT'S SO HARD TO SAY GOOOBYE TO YESTERDAY 57 SO MUCH LOVE (Bust-It, BMI) 16 20 4 AIN'T GONNA HURT NOBODY @ KID 'N PLAY
42 CAN'T WAIT TO GET YOU HOME (MCA, ASCAP/Bush (Jobete, ASCAP) CPP 84 SPECIAL (Vesta Seven, ASCAP/AImo, ASCAP/Captain (M) SELECT 4-66507*/ELEKTRA
Burnin’, ASCAP) 61 | WANNA B URE LOVER (Jahmew, ASCAP/Pucky 7, ASCAP) CPP DE ON OF A K
82 CHECK THE RHIME (Zomba, ASCAP/Jazz Merchant, Scrubb, BMI/Rich Love’s, ASCAP/Julian Caine, 784 STAY WITH ME TONIGHT (Saja, BMI/Troutman's, 15 |15 (171 g (f)'Q‘A'J.L 620002/RCA ING 2 KINGS IN A CIPHER
ASCAP) BMI/Undercover Louver, ASCAP) BMI) , K
28 CLOSER THAN CLOSE (Dyad, BMI) 26 | WANT YOU (Jobete, ASCAP/Almo, ASCAP) 76 STRING (RKelly, BMI) 16 | 7 4 110 é!ﬂ,‘u'g%%‘s’ﬂigﬁf ER SO
8 D-0-G ME OUT (Donril, ASCAP/Zomba, 27 JEALOUS GIRL (Colgems-EMI, ASCAP/Boston 91 TAKE CONTROL (Virgin Songs, BMI/Morning Crew, o
ASCAP/Jamron, ASCAP/Ten Ways To Sundown, International, ASCAP/EMI April, ASCAP/Maurice Starr, BMI) 5§ o4 fo2z JLRTY BLUECHEESE o svmn *UMC'S
ASCAP) ASCAP/AR.L, ASCAP) WBM 80 TEARDROPS (Tocep, BMI/Jumpin’ Off, BMI/Dream GR r
70 DO IT TAM TAM (Jammin’ Penguins, BMI) 78 JUST ANOTHER GIRLFRIEND (Zomba, ASCAP/AMW, Dealers, ASCAP/BMG, ASCAP) 18 | 20 | 18 | 5 | AGROOVE (THIS IS WHAT URAP 2) ® THE JAZ
43 DON'T WANNA CHANGE THE WORLD (Number 9, ASCAP) 11 TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sir
ASCAP/Bass Hit, ASCAP) 93 JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI Spence, ASCAP/Love Tone, ASCAP/M&T Spencer, 19 | 13 10|11 %)C)(%FHSE(? 3 ¢ LARRY LARR
DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle April, ASCAP/Across 110th Street, ASCAP/AI B. Sure!, ASCAP) ©) 1) RUFFHOUSE 387387 L/COLUMEIA
Ronnie's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP) ASCAP/Willarie, ASCAP) 68 THAT'S NOT THE WAY (Blockson, ASCAP) 20 | 17 14 | 19 | AIN'T NO FUTURE IN YO' FRONTING & M.C. BREED & D.F.C.
HL 75 KEEP IT IN YOUR PANTS (Young Man Moving, 32 WHEN IN LOVE (Top Billin', ASCAP/MCA, (C) (N SDEG 62 ACHIBAN
59 DOUBLE GOOD EVERYTHING (Jechoi, ASCAP/EMI ASCAP) ASCAP/Zohar, BMI/Totally Mental, ASCAP) 21 2 19 6 HERE WE GO AGAIN & DEF JEF
April, ASCAP) 4 KEEP ON LOVING ME (WE, BMI/Dwain Duane, BM1) 33 WHEN LOVE CRIES (Sweet Summer Night, {M) (T) DELICIQUS VINYL 868 677-4*/PLG
92 DO YA (Vesta Seven, ASCAP/Almo, ASCAP/Captain Z, 97 LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A ASCAP/Eve Nelson, ASCAP/Keith Diamond, SOBB STOR o LEA F
ASCAP/Black Lion, ASCAP) Clark, ASCAP/Booty One Shoe, ASCAP) CPP BMI/Ensign, BM{/Warner-Tamerlane, BM|/Joey, BMI) 22 | 8 8 112 | f5m ELEK%AI_“W- DS Clgitle AW SO
3 EMOTIONS (Mariah Songs, BMI/Sony Songs, LET'S TALK ABOUT SEX (Next Plateau, ASCAP/Sons WBM = I
BMI/Cole-Clivilles, ASCAP/Virgin, ASCAP) 0f K-oss, ASCAP) 37 WHEN YOU TELL ME THAT YOU LOVE ME (John 23| 4 n |4 é)m Eufﬁ?s'é ggf,ga,lc SR b o 01
69 EVERYTIME MY HEART BEATS (Pam & Steve, LET THE BEAT HIT 'EM (Virgin, ASCAP/Cole-Clivilles, Bettis, ASCAP/Albert Hammond, ASCAP)
ASCAP/Lease-A-Tune, ASCAP,Primate, ASCAP) ASCAP) 73 WHERE WERE YOU WHEN | NEEDED YOU (P-Blast, 24 | 25| 28| 4 E:'B)Ym%'(%'}ww a0y 991+ @ QUEEN LATIFAH
99 FACTS OF LIFE (Danvic, PRS/Branton, BMI/MCA, 55 LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin, ASCAP/Zomba, ASCAP) | WAN
BMI/BMG, PRS) ASCAP/Terry Burrus, EM) 67 THE WHISTLE SONG (Def Mix, ASCAP/Squalene, (25| 28 | — | 2 | LWANNAB URE LOVER ¢ F.S. EFFECT
21 FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri, LONG HOT SUMMER NIGHT (Sula, BMI/EMI, ASCAP)
BMI/Budsky, BMI) ASCAP/Anderson, ASCAP) 41 WHY CAN'T YOU COME HOME (Forceful, 2% | 18 | 16 7 LC°¥V RIDER (ON THE BOULEVARD) @ LATIN ALLIANCE
23 FLY GIRL (T-Boy, ASCAP/Queen Latifah, 4 LOOK WHO'S LOVING ME (Copyright Control) BMI/Willesden, BMI) {CIN VIRGIN 4.3875]
ASCAP/Casadida, ASCAP/Virgin, ASCAP) 49 LOVE CRAZY (WB, ASCAP/Judeaway, ASCAP) 87 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP) 27 | 27 | — | 2 | YOUWANT BASS D.J. MAGIC MIKE & MADNESS
6 FOREVER MY LADY (EMI April, ASCAP/Across 110th 63 MAKIN' HAPPY (Basement Boys, ASCAP/Polygram, 90 YOU ARE EVERYTHING (Warner-Tameriane, BMI) (M) (T} CHEETAH 9507*
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!, ASCAP/Copyright Control) 19 YOU'RE A VICTIM (Stanton's Gold, BMI/Island, STEP IN THE ARENA @ GANG STARR
NEW D 1
ASCAP) 17 MIND PLAYING TRICKS ON ME (N-The Water, BMI/Golden Nugget, BMI) (C} (T) CHRYSALIS 2352
39 FOREVER (Geffen, ASCAP/Rutiand Road, ASCAP/WB, ASCAP) 50 YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes, NEW D ) IS IT GOOD TO YOU & HEAVY D. & THE BOYZ
ASCAP) MIRACLE WORKER (Alvert, BMI/Stora, ASCAP/Multi Culler, ASCAP/Pic N Choose, ASCAP) (C) (CD) (M) (T) UPTOWN 54200/MCA
13 FUN DAY (FROM JUNGLE FEVER) (Steveland Morris, ASCAP/Roxatlanta Lane, BMI) 72 YOU SAID, YOU SAID (Kear, BMI/Sony Epic/Solar, 30 29 2 THE PHUNCKY FEEL ONE CYPRESS HILL
ASCAP) 58 MY NAME IS NOT SUSAN (Zomba, ASCAP/4AMW, BMI/Greenskirt, BMI/Black Stallion, ASCAP} - RUFFHOUSE 38-73930/COLUMBIA
20 GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM ASCAP) WBM
79 GIVE A LITTLE LOVE (Trycep, BMI/Wiliesden, BMI) 81 NEVER IN MY LIFE (Gratitude Sky, ASCAP/Copyright D Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of
25 GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli, Control) America (RIAA) certification for sales of 500,000 units. A RiAA certification for sales of 1 million units. Catalog
ASCAP) 40 NEVER STOP (London, BMI) no. is for cassette singie. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
GONNA CATCH YOU (FROM COOL AS ICE) (Gli Gnomi, 5 O.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP (C) Cassette single availability. (CD) Compact disk single availabitity. (M) Cassette maxi-single availability. (T)
ASCAP) 56 PAIN (Freckle Bandit, BMI/Chinese, BMI) 12-inch vinyt availability. © 1991, Billboard/BP! Communications, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

TOP R&B ALBU

MSTM
2

NICE & SMOOTH RAL 47373*/COLUMBIA (9.98 EQ)

AIN'T A DAMN THING CHANGED 50

NRIERERE
NERERE

COMPTON'S MOST WANTED ORPHEUS 47926*/EPIC (9.98 EQ)
SHIRLEY MURDOCK ELEKTRA 60951° (9.98)

STRAIGHT CHECKN 'EM 23

MALACO 2008 (11.98}

zZ
g || o & = 2 51 | 49 | 45 | 13 | ARETHA FRANKLIN AR:STA 8628+ (9.98) WHAT YOU SEE IS WHAT YOU SWEAT | 28
ow |- | X %) x =
2H |20 |22 2Z | ARTIST TITLE | =&
IS 125 |22 25| o o nUMBERDSTRIBUTING NS STrCOEGUATERD: i) 52 52 48 47 LEVERT @ ATLANTIC 82164 (9.98) ROPE A DOPE STYLE ol
53 5 50 28 | WILL DOWNING ISLAND 848278/PLG (9.98 £Q) A DREAM FULFILLED 22
* % NO.1 x %
. ANOTHER BAD CREATION A . :
()| 2 | & | 13 | GLADYS KNIGHT wca 10329° (9.98) 1 week at No. 1 GOOD WOMAN | 1 S | 5L | AT | 33 | Worownesis 998) COOLIN' AT THE PLAYGROUND YA' KNOW! | 2
2 | 1 | 1 | 17 | PEABOBRYSON columsia 46823 9,98 £Q) CAN YOU STOP THE RAIN | 1 95 | 50 | 49 | 16 | KOOL MOE DEE sve 1388/RCA (9.98) FUNKE wiSDOM | 19
3 | 5 | 6 | 13 | BEBE&CECE WINANS CAPITOL 92078* (9.98) DIFFERENT LIFESTYLES | 3 % | 54 | 66 | 4 | NIKKID OEF Jam 40031/C0LUMBIA (9.98 EQ) DADDY'S LITTLE GIRL | 54
4 | 3 | 3 | 20 | BOYZIIMEN A MOTOWN 6320° (9 98) COOLEYHIGHHARMONY | 1 ST | 99 | 59 | 6 | )T TAYLOR wca 10304(9.98) FEEL THE NEED | 57
@ 8 9 14 | GETO BOYS @ rap-aL07 57161+/PRORITY (G981 WE CAN'T BE STOPPED 5 58 | 48 | 42 13 | SLICK RICK DEF Jam 47372*/COLUMBIA (9.98 EQ) THE RULER'S BACK 18
6 | 7 | 7 | 13 | HEAVY D. & THE BOYZ @ UPTOWN 10289-7MCA (9.98) PEACEFUL JOURNEY | 6 59 | 61 | 56 | 10 | CONVICTS prioRiTY 57152 (9.98) conviers | 52
7 | 4 | 2 | 13| SOUNDTRACK @ QwEST 26643 WARNER BROS. (10.98) BOYZ N THE HOOD | 1 80 | 55 | 52 | 20 | CHUBB ROCK SELECT 21640ELEKTRA 9.98) THEONE | 13
8 6 5 | 20 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL | 4 61 | 62 | 60 | Il | LITTLE MILTON MALACO 7462 (898) REALITY | 57
()| 12 | 18 | 17 | sopECI MCA 10198 19.98) FOREVER MY LADY 9 62 | 66 | 68 5 | VARIOUS ARTISTS PRIORITY 7063 (8.98) STRAIGHT FROM THE HOOD | 62
10 | 11 | 13 | 10 | COLOR ME BADD A GIANT 24429+/REPRISE (3.98) CMB. 10 63 | 58 [ 51 | 20 | ICE-T @ SIRE 264927/ WARNER BROS. (9.98) 0.G. ORIGINAL GANGSTER 9
4 68
11 10 | 10 | 14 | PHYLLIS HYMAN PIR 11006200 (9.98) PRIME OF MY LIFE | 10 6. 63 | 16 | NEMESIS proriLe 1411 (9.98 MUNCHIES FOR YOUR BASS | 52
(I) 7 3
12 | 9 | 8 | 22 | LUTHER VANDROSS A EPiC 46789 (10.98 Q) POWER OF LOVE | 1 8t R [ RGUGS” niowSTTRTRE s TLEERIRE § I
Q| 15 | 19 | 5 | NAUGHTY BY NATURE ToMMY BOY 1044 (9.98) NAUGHTY BY NATURE | 13 S5 165 | 161§ ]| YOUNGIMICI® CipiTor 26337116156 ERANGIORNM 3 61
67 60 55 11 | ABOVE THE LAW RUTHLESS 47934 /EPIC (9. :
16 | 18 | 6 | VANESSA WILLIAMS WING 843522/MERCURY (9,98 EQ) THE COMFORT ZONE | 14 RUTHLES ST/ ERICOTBIEQ) VECANNRIVERT f wl
68 63 58 | 41 | C&C MUSIC FACTORY A 3 MBIA 47093 C
A9)| 21 | 25 | 18 | SHABBA RANKS epic 47310 (9.98 €Q) AS RAWASEVER | 15 COLUMBIAM709345,96 £0) CONR (P2 O ST
69 67 65 | 38 | TONY TERRY EPIC 45015 (9.9 ERRY
22 | 38 | 3 | KARYN WHITE waRNER BROS. 26320* (10.98) RITUAL OF LOVE | 16 . ! ) JeEiT 3
— 2 CYPRESS HILL COLUMBIA 47889 (9 98 EQ) CYPRESS HILL 70
17 13 11 12 D.J. JAZZY JEFF & THE FRESH PRINCE A JivE 1392 (9.98) HOMEBASE 5 d 3
19 | 2 5 35“03% gg\ég)z WBBD - BOOTCITY! THE REMIX ALBUM 18 71 | 64 | 62 | 30 | PHIL PERRY CAPITOL 92115 (3.98) THE HEART OF THE MAN 17
19 17 15 1 VESTA A&M 5347 (6.98) SPECIAL 15 12 71 70 8 LARRY LARR RUFFHOUSE 47119/COLUMBIA (9 98 EQ) DA WIZZARD OF ODDS 67
20 | 14 | 12 | 16 | NATALIE COLE A ? £eximn 61069 (1398 UNEORGET AB0E c @ NEW ) i PRINCE & THE N.P.G. PAISLEY PARK 25379*/WARNER BROS. (9.98) DIAMONDS & PEARLS | 73
il aiet AL | e : o NEW ) 1 KID *N PLAY SELECT 61206/ELEKTRA (9.98) FACE THE NATION 74
BUST IT 95236/CAPITOL (3.98
@ ” 2 e EMOTIONS 2 15 70 76 6 PROFESSOR GRIFF LUKE 9172 1/ATLANTIC (10.98) KAQ'S [t WIZ *7* DOME 70
= COLUMBIA 47980 {10.9B EQ}
.m 83 84 55 TRACIE SPENCER CAPITOL 92153 (9.98; T
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28 | 26 | 23 | 25 | KEITH WASHINGTON QwEST 26528*WARNER BROS (998) MAKE TIME FOR LOVE | 1 BL)| 84 | 81 | 14 | READYFOR THE WORLD nca 10224" 298) STRAIGHT DOWN TO BUSINESS | 4
2 |20 | & | USALISA&CULT AW STRAIGHT OUTTA MELLS KTeREn | 29 NEWP | 1 | PETE ROCK AND C.L. SMOOTH ELEKTRA 61175 (6.98) ALLSOULED OUT | 82
COLUMBIA 46035 (9.98 EQ) E‘” PUBLIC ENEMY 3
30 | 27 { 26 | 16 | GENE RIiCE RCA3159(3.98) JUST FORYOU | 26 N > ! DEF JAM 47374/COLUMBIA (10.98 EQ AT RS AT SIS ERAC T S
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. NEWD | | | DIANA ROSS moTown 6316 (9 98) FORCE BEHIND THE POWER | 87
5 | — 2 MC LYTE FIRST PRIORITY 91731 */ATLANTIC (10.98) ACT LIKE YOU KNOW 34
88 79 78 27 YO-YO EASTWEST 91605* (9.98) MAKE ROOM FOR THE MOTHERLOAD 5
35 33 35 11 THE RANCE ALLEN GROUP BELLMARK 71806 (9 98) PHENOMENON 33 8 8l 7 10 | JAMES BROWN R OVE.OVERDUE 51
SCOTTI BROS. 75225* (9.98)
36 | 36 28 | 35 | DJQUIK @ PROFILE 1402 (9.98) QUIK IS THE NAME 9
NEWD | 1 | ALEX BUGNON ORPHEUS 91611 EPIC (9.98 EQ) 107 DEGREES IN THE SHADE | 90
42 54 4 QUEEN LATIFAH TOMMY BOY 1035+ (9.98) NATURE OF A SISTA’ 37
91 | 90 | 85 | 14 | GLARENCECARTER THE DR'S GREATEST PRESCRIPTIONS | 74
38 40 37 10 | EX-GIRLFRIEND REPRISE 26547* (9.98) X MARKS THE SPOT 37 R g 2
7 1 SHIRLEY BROWN MALACO 7459 (9 98) TIMELESS 63
39 | 35 36 | 36 | O'JAYS @ emi93390(9.98) EMOTIONALLY YOURS 2
0 7 2| 8| mevee — ! 99 98 3 FRANKIE KNUCKLES VIRGIN 91618* (3.98) BEYOND THE MIX 93
P LA als 94 | 77 | 75 | 30 | EDO.G&DABULLDOGS LIFE OF A KID IN THE GHETTO | 21
41 45 46 28 M.C. BREED & D.F.C. s 4103/ICHIB M.C. BREED & D.F.C 38 ERL AMERICA SAS3Z0MEROUIY 0.8 €0
= S A P IO i S 95 | 88 | 82 | 9 | THEGETFRESHGIRLS TRICKIN' (+ SEEN YOUR BOYFRIEND) | 77
42 47 53 6 JIBRI WISE ONE EAR CANDY 31000 (9.98) JIBRI WISE ONE 42
96 94 77 28 | RIFF sBk 95828 (8.98) RIFF 41
44 43 DAMIAN DAME CE 6000/ARISTA (9. DAMIAN DAME 21
l 2 AL ACHOONO AR A9 98] 97 | 8 | 8 | 8 | VARIOUS ARTISTS MAS.JAM 0101/PANDISC (9.98) CUTIT UPDEF | 86
4 46 44 5 BIZ MARKIE COLD CHILLIN' 26648</WARNER BROS. (9.98) I NEED A HAIRCUT 44 98 82 67 13 %m?gARg)gzjggggw SCHOOL A FUTURE WITHOUT A PAST. 53
* (9.9 SEDUCTION 28
45 | 43 | 39 | 14 | LAMONT DOZIER ATLANTIC 82228" (9.98) INSIDE 99 | 95 | 91 | 5 | YOURSTRULY, MOTOWN 6323+ (7 98) TRULY YOURS | 91
NEW ) 1 | ATRIBE CALLED QUEST JivE 1418+ (9.98) LOW END THEORY | 46 100 | 91 | — | 2 | VARIOUS ARTISTS BLUES FROM THE MONTREUX JAZZ FESTIVAL | 91

LET THERE BE LOVE 22

49 | 39 (29 15

3RD BASS @ DEF JAM 47369/COLUMBIA (9.98 EQ)

DERELICTS OF DIALECT 10

Q Atbums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeras following the symbol. All atbums available

on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
labels that do not issue list prices, are projected from wholesale prices. © 1991, Biliboard/BP} Communications, Inc.

MINNESOTA BLACK MUSIC AWARDS EXHIBIT NATIONAL FOCUS

(Continued from page 23)

MecGriff, hall of fame.

“Over the last nine years, we've
given some 400 awards to Minnesota
musicians,” says event producer Pete
Rhodes, explaining that the change in
focus was due as much to the need to
celebrate national achievement as to
the fact that many of Minnesota’s tal-
ents have been multiple winners.

For a second year, the awards pre-
sentation has been integrated into
Black Music Expo, which has grown
somewhat in attendance and pro-
grams since its schedule of music in-
dustry workshops and business semi-
nars debuted last year. The awards
program itself has been a staple cele-

bration for the state’s thriving and
varied music community since its in-
ception in 1981, when Minneapolis
was becoming a household name as a
black music center. The past six
years in particular have seen a num-
ber of Minneapolis-based award win-
ners to major-label contracts: T.C. El-
lis to Paisley Park, Ipso Facto to
Epic, Constina Jackson to Columbia,
Sounds Of Blackness and Mint Condi-
tion signed to Perspective/A&M,
Giorge Pettus to MCA, Jeveeta
Steele to Elektra, and Alexander
O’Neal to Tabu.

After eight years of recognizing lo-
cal talent, it became apparent that

Minnesota musicians needed a busi-
ness forum designed for networking
and education. Thus, awards founder/
producers Pete and Kimberly Rhodes
established Black Musie Expo.

The expo’s Business Of Music
schedule has developed from last
year’s one-day program of two pro-
fessional seminars to a three-day pro-
gram of seminars, workshops, show-
cases, equipment exposition, and per-
formances, with the gala awards
presentation falling within that
schedule. Held Oct. 3-5 at the Marri-
ott City Center, the event drew some
300 attendees, including a number of
major-label personnel.

Panelists included Alan Leeds, se-
nior VP of Paisley Park Records; So-
nya Kates, A&R director of Flyte
Tyme/Perspective Records; journal-
ist Steve Ivory; Lee Bailey, of Bailey
Broadcasting/Radioscope; Owen
Husney, senior VP of K-tel Int’l; pro-
ducer/songwriters Kenneth Gamble
& Leon Huff of Philadelphia Interna-
tional Records; Joy Bailey, director of
A&R, Capitol Records; Dyana Wil-
liams, president of the International
Assn. of African American Music;
Jeff Cooper, editor/publisher of Afri-
can American Recording Artist;
Waymon Jones, VP of Third Stone
Productions; producers Randy Rand,

Monte Moir, Paul Wilson, Lydia Ma-
rie, Tony Tolbert, and Lance Alexan-
der; and Jerry Boulding of Urban
Network. Among the label acts ap-
pearing were Mercury’s Small
Change, Motown’s Yours Truly, At-
lantic act Nicki Richards, GRP’s
George Howard, Delicious Vinyl's
Def Jef, and K-tel's Jimmy McGriff.
“Everybody seemed pleased with
what they got out of it in terms of the
workshops,” says Rhodes. “I feel
blessed for the amount of support we
were able to get.”
Black Music Expo "92 is set for Oct.
1-3, 1992, at the Marriott City Center.
JANINE McADAMS
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Branford Marsalis Inmerses Himself In Life’s Music

HBY JEFF LEVENSON

NEW YORK—To hear Branford
Marsalis describe it, there’s good
reason why he drives himself so
hard.

“When I was growing upin New
Orleans, every aspect of life was
about ‘cutting heads'—track,
street football, music,”’ the 31-
year-old saxophonist explains. “It
was about rising to the challenge,
about being involved in friendly
competition so you could prove
that you were the best.”

Branford may not prove that
he’s the best, but he’s likely to
prove that he’s the busiest. He’s
on a roll that finds him weaving
through the wacky worlds of en-

Calling Branford
busy is like saying
kid brother Wynton
is opinionated

tertainment—in jazz, pop, and
film—Ilike an ace running back
heading for daylight. He is scoring
points—eh, cutting heads—each
time he carries the ball.

Columbia Records just released
Branford’s latest, a trio outing
provocatively named “The Beauty-
ful Ones Are Not Yet Born.” Ask
him about the significance of the
title and with a furrowed brow he
shoots from the lip: he has no idea,
he never has any idea, he doesn’t
know why he does the things he
does, how can you question cre-
ativity, and on and on and on.
Hmmm ... OK. Eventually the
mock agitation gives way to a sly
grin.

The fact is, Branford is mixing
up his activities—touring to sup-
port his new album, appearing on
stage with the Grateful Dead,
sharpening his batting eye with
ex-New York Mets hitting instruc-
tor Bill Robinson, writing music
for a Showtime TV movie, wrap-
ping up a blues recording with
B.B. King and John Lee Hooker,
dodging the lens of documentary

film maker D.A. Pennebacker, and
playing parent to a force of nature
disguised as a 5-year-old.

Calling him busy is like saying
kid brother Wynton is opinionated.
Not that Branford is without his
own hardline points of view. It’s
just that, rattling behind his words
and deeds, there’s a street fight
unfolding on behalf of his own
self-improvement. It’s born not
from smugness but from an insa-
tiable appetite for doing, for be-
ing. Branford recognizes that ac-
tion is merely the outermost mani-
festation of determination.

‘“Actually, Wynton helped me
out on this one,” he says. ‘“He
helped me take responsibility for
things, helped me realize that my
life is mine to live or not. He used
to say to me, ‘Why are you always
blaming shit on somebody else?
When something goes wrong, why
do you look around and try to point
your finger?’ He was right; I fig-
ured that my potential is mine to
be fulfilled. So why not fulfill it?”

‘AGAINST THE WIND’

That explains why in recent
years Branford braved the winds
of peer ridicule, ‘“‘abandoning”’
jazz by acting in movies like Spike
Lee’s “School Daze’”” or Danny De-
Vito's “Throw Momma From The
Train'’; or why he left Wynton’s
band at the height of its early pop-
ularity to join forces with Sting, a
decision that opened a rift between
the brothers that still hasn’t com-
pletely healed. It is just that the
guy is restless—must have been
born that way.

Still, after the extracurricular
activities are noted and tallied,
Branford will continue to be, fun-
damentally, a musician. The Mar-
salises of New Orleans are not the
First Family of jazz for nothing.
His five-day run at the Joyce The-
ater in New York, scheduled last
month as the kickoff for the na-
tional tour supporting ‘“The Beau-
tyful Ones,” presented the side of
him that jazz lovers know well.
The dates featured bassist Robert
Hurst and drummer Jeff “Tain”
Watts—both of whom grace the
new album.

Showcasing his new Columbia Records album, “The Beautyful Ones Are Not
Yet Born,"” Branford Marsalis and his trio played a five-night stand at the Joyce
Theater in New York on a bill with Steve Coleman and Five Elements, produced
by Madison Square Garden Enterprises and sponsored by Sharp Electronics
Corp. Pictured, from left, are Wayne Sharp, MSG director of concerts; Marsalis;
Sharp Electropics chairman Toshikazu Mitsuda; and manager Ann Marie Wilkins.

Watching the boys play illustrat-
ed perfectly the competitiveness
Branford describes, though here it
was enacted in the service of high
art. On this, the opening night,
Branford and his drummer were
the main combatants. Each time
one declared a musical thought,
the other issued a there-you-got-it
rebuttal.

Clearly, Watts originated the ex-
changes. He served as the percus-
sion architect, building free-float-
ing edifices of rhythm that Bran-
ford and his saxophone dressed

with tuneful melodies. The result-
ing sounds had a shape and a di-
mension that appeared to occupy
space, physically, on the stage.
Hurst tethered this sonic construc-
tion and kept it from floating out
of the building.

‘SPIRIT WITHIN'

When asked about this, Bran-
ford’s muted laugh is equal parts
bewilderment and pride. He is not
about to buy into the professional
writer’s time-honored practice of
visualizing everything, especially

that which is best heard. Instead,
he goes for some real fun, knock-
ing those most sacred of industry
institutions—record labels.

“Let’s just say we always have
to look to ourselves for inspira-
tion,” he offers. “I remember on
that opening night there were too
many label executives in the audi-
ence. They were all over the place.
Usually, when they’re around,
there’s no creative inspiration in
the room, no spirit, no life that we
can tap into, we have to manufac-

(Continued on page 33)

The Beat hits the road. This week's column was writ-
ten by Chris Morris at the Foundations Forum in Los
Angeles and Thom Duffy at the NewSouth Music
Showcase in Atlanta.

MAN Y HEADS WERE BANGED but little enlighten-
ment presented itself at Concrete Marketing’s fourth
annual Foundations Forum, held Oct. 3-5 at the Airport
Marriott. The loud noise churned out by the many hard
rock and metal bands on display was virtually drowned
out by the gnashing of teeth by
veteran attendees. One common

_[ife, Sex & Death At The Forum; Braving
Atlanta’s NewSouth; U2’s New ‘Baby’ Set

credit the Indigo Girls or Extreme ballads, acoustic mu-
sic is again on the rise and the best of the unplugged pack
at NewSouth was Floating Men, a Nashville trio who
performed at a BMI showcase, with acoustic lead guitar,
acoustic bass guitar, and understated drumming support-
ed by rolling harmonies and memorable material.

“I'm just looking for good songs,” A&R reps say time
and again. They need look no further than singer/
songwriter Marcus Hummon, signed to BMG Music,
who has been drawing notice around Music City since

case back in January (Billboard,

take on this year’s convention was
that it had devolved into a party
for metal fans who overran the
“industry only’” day Oct. 3.
Despite such discomforts, orga-
nizational and technical glitches,
some worthy talent showed its
hand. The major revelation was a

Jan, 26). Although Hummon has
had a foot in the country camp, his
set showed an artist ripe for an
AC-oriented breakout ... Face Of
Concern is a veteran of the “buzz
band”’ hype (Billboard, Jan. 26,
April 6) and an A&R shakeup at
one major label pulled the plug on

his Nashville Extravaganza show-

performance by Warner Bros. sig-

nee Life, Sex & Death. The group

is fronted by a grimy, twitching, reputedly homeless ap-
parition known only as Stanley, who laid down some
surprisingly strong vocals in front of a thrashing trio, to
a chorus of cheers and apparent disbelief from many in
the crowd ... Columbia Records act Love/Hate im-
pressed with an unannounced, alfresco stint ... The
ever-durable Ozzy Osbourne lit things up with a head-
lining midnight performance (although, as with last
vear’s Judas Priest appearance, many conventioneers
were forced to watch the set on a giant video screen due
to overcrowding).

“The Forum’s master stroke was offered by Warner
Bros., which held a showcase for its groups Spyder
Murphy and Rhino Bucket at the Century Lounge
West, an all-nude dancing emporium down the street
from the Marriott,” says Morris. “It was somehow re-
freshing to watch the hip, longhaired conventioneers,
who were plied with pizza, beer, and naked women, be-
having exactly like middle-aged businessmen on an out-
of-town trip.”

THE GREATEST SOUNDS in the streets of Atlanta
this past weekend were the cheers of fans celebrating
the triumph of the Atlanta Braves, new champs of the
National League West. But in some 16 nightclubs
around the city—from Buckhead to Midtown to Little
Five Points—nearly 200 acts also were making noise for
the third annual NewSouth Music Showcase, Oct. 3-5,
looking for hits of their own and a shot at the big league.

A late-night set of frenetic, sample-rock by Marilyn
Mansion & the Spooky Kids of Miami Beach at the
Roxy was the most-talked-about show of the weekend,
eliciting comparisons with acts ranging from Iggy Pop to
EMF and comments such as “Dr. Seuss on acid” (with
apologies to the late Theodor Geisel) .. .Whether you

one potential deal. Other A&R ex-

ecs seem to be hanging back now.
But, judging from a Saturday-night set, that hasn’t kept
this Atlanta quintet from continuing to hone great stage
dynamics and stirring tracks to match. Face Of Concern
remains one of Atlanta’s most promising acts.

An afternoon interlude: As a CSX freight train rolled
by the locked front door of Trackside Tavern in Decatur,
Ga., Amy Ray and Emily Saliers, the Indigo Girls,
turned their heavenly harmonies to new material, re-
hearsing before a tour run. Ray is adding some nifty
new slide guitar to their mix.

OTHER PEACHTREE PICKS: The infectious ska-
funk of Imaginary Friend, spiced by sax, trombone,
and trumpet ... The bass-slapping, strobe-lit, day-glo
funk’n’roll of Egypt from Washington, D.C. ... The
howling, limber, sample-spiced hardcore of Nashville’s
Dessau . . . The blues-driven soul of Dianne Duerett &
Soul Possession, which raised the roof at Theatrical
Outfit in pure Southern gospel fashion ... Holly Faith,
Atlanta faves who wisely reunited after a brief breakup,
and who rocked through a compelling, brooding, tempo-
jarring set before flocks of A&R reps at the Roxy ...
The flamboyantly garbed New Version Of Soul, three
guys and two gals, rapping about “oh-riginali-tee” to an
audience at Outfit, which included Dexter King, grand-
son of Dr. Martin Luther King Jr. ... The Screaming
Iguanas Of Love from Melbourne, Fla., power pop with
wacky attitude, baked well-done in the Florida sun ...
The confident, well-written, hard rock of Body Electric,
driven by double percussionists on live and programmed
drums . . . The lyrical twists on the verities of love from
singer/songwriter Rache Alpert, in an acoustie set ac-
companied by percussionist ... Love Bang, aptly
booked at the club called Good Old Days, drew allu-

(Continued on page 33)
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First Prize
| _WINNERS |

LATIN COUNTRY

Enrique Blanco Susi Beatty

Santurce, PR Nashville, TN

“Si Te Vas” “Nobody Loves Me Like
The Bluesr”

rOoP

Phillip Adams
Quincy, MA
“Keep The Love Alive”

Teri Thorton
New York, NY
“Voyager II”

Grand Prize

Marq Jefferson
College Park, GA
“Ain’t No Rock"--GOSPEL

BLACK /RAP

John Bertsche Bruce Atkinson
Dennis Garcia Ej Doyle
Farmingdale, NY N. Hollywood, CA

“Long Distance Lover” “Always In Love With You"

GOSPEL

Marq Jefferson D.A.R.E.
College Park, GA WINNER
“Ain't No Rock”

Eric White

East Crange, NJ
“Reach For Your Goals"--BLACK/RAP
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Second Prize
| WINNERS |

ROCK

Marc Golde
Neenah, WI
“It’s Over”

LATIN

Victor Lilo
Gonzalez
Washington, DC
“Forjando Un Solo
Pueblo”

COUNTRY

Michael White
Hendersonville, TN
“Still Under The
Weather”

JAZZ

Bob Baldwin
New Rochelle, NY
“Rejoice”

Third Prize

ROCK

Michael Stover
Verona, PA
“Cold Blooded”

Greg Gilmore
Rochester, NY
“Listen To Your
Heart”

LATIN

Enrique Izquieta-
Arauz

Los Angeles, CA
“Con Tal Que
Vuelvas”

Spencer Chan
Dublin, CA
“Te Quiero”

COUNTRY

Carmen Acciaioli
M. Hearne

Red River, NM
“River Of Love”

Mike Abernathy
Gainesville, GA
“Seventh Avenue”

Fourth Prize

ROCK

Andy Hill

El Segundo, CA
“Another Man's
War”

Kevin Duffy King
Lincoln Park, Ml
“Livin For The

Big Time”

LATIN

Robert Garrett
Minnie Acosta
Philadelphia, PA
“Cancion Para Un
Marinero”

Gerardo Suarez
Claudia Pizza
Mexico, DF

“La Tormento Ya
Paso”

Marin Medina
Nancy Iglesias
Astoria, NY

“Mi Regresso”

COUNTRY

Carol Whitehead
Breinigsville, PA
“Whiskey Drinkin
Cheatin Song”

Steven J. Wenger
Memphis, TN
“Milk And Honey”

Kathy Watkins
J.D. Entsminger
Yorktown Heights, NY
“The Way It Goes”

JAZZ

David Davidson
Westlake Village, CA
“Jazz Samba”

Claude Di Domenica
Norwood, MA
“Gentle Walk”

Jody Greiner
Syracuse, NY
“Hush My Baby”

POP

Frank Butorac
Venice, CA
“You And 1"

BLACK/
RAP

Michael Gray
Tim Grant
Chicago, IL

"A Kid's Point
Of View”

JAZZ

Sal Bonafede
Brooklyn, NY
“Steina”

Dean Harrington
Roswell, GA
“Sacred Fire”

POP

Cheryl Payan
Dolan

Brad Smiley
Silver Spring, MD
“Make Your Move
Tonight”

Lenny Savoie
John Lacava
Cos Cob, CT
“Love With
Understanding”

POP

Peter Hume

Paul Wong
Sherman Oaks, CA
“Teach Me Love”

Jody Davidson
Los Angeles, CA
“'mIn It 4 Life”

Ken Burkhardt
Steve Burkhardt
Lawrenceburg, IN
“Love Finds A Way"

BLACK/
RAP

Eric S. White
East Orange, NJ
“Reach For Your
Goals”

Paul Purtle
Dale Loyola
Anchorage, AK
“Best Of Times”

Jan Linder

Los Angeles, CA
“More Than Meets
The Eye”

GOSPEL

Dedric Terry
Dan Forman
Cary, NC

“The Unknown
Needy”

BLACK/
RAP

Joyce Simpson
Burbank, CA
“If By Chance”

Tracey Moore
Jason Moore
Carbondale, IL
“One On One”

GOSPEL

Candi Long
Gainesville, GA
“Heart To Heart”

Wendell Brown
Staten Island, NY
“Thought You
Should Know”

GOSPEL

John Helms
Nashville, TN
“Put Your Life In
God's Hands”

Randy Mayfield
St. Louis, MO
“Snake In The
Grass”

Dorota Pruszkowska
Warsaw, Poland
“Come Follow”

AND SPECIAL THANKS TO OUR 1990 BLUE RIBBON
JUDGES Chairman--Quincy Jones

ROCK COUNTRY LATIN POP JAZ GOSPEL BLACK/RAP
Heart-Ann and Dwight Yoakam  Jose Feliciano Peter Cetera Lou Rawls Andrae Crouch  LL CoolJ

Nancy Wilson Waylon Jennings  Vikki Carr David Foster Branford Marsalis ~ Amy Grant BeBe Winans
Iron Maiden Roy Clark Jose Jose Carole Bayer Doc Severinsen  Sandi Patti Deniece Williams
Frank Zappa Julio Iglesias Sager The Afros

SURE TO

YEAR’S

ENTER
THIS

KFrC
ilboar

A M

o

®
L

4th Annual Billboard Song Contest Official Rules

. Send the following with each song'

a. Completed entry form (or photocopy). All signatures must be origi-
nal.
Audio cassette recording with your name and address on cassette.
. Sheet with lyrics typed or printed legibly in English. In Latin category,
tyrics may be in Spanish with an English translation. In Jazz category,
lyrics not required.
Check or money order made payable to 4th Annual Billboard Song
Conlest. or credit card approval for $15.00 (U.S.) tor each song sub-
mitted.
Contestant’s name, address and song title must appear on each item along
with any co-author’s names (if applicable).
2. Mail entries to: 4th Annual Billboard Song Contest Presented by Ken-
tucky Fried Chicken, P.0. Box 35346, Tulsa, OK 74153-0346. ENTRIES
MUST BE RECEIVED NO LATER THAN NOVEMBER 30, 1991,
3. Each song submitted must be contestant's onginal work. Songs may be
no longer than five minutes. Contestant may enter as many songs as he/she

oo

(=

wishes, but each song must have its own entry form and be recorded on
separate cassette accompanied by typed or printed lyric sheet. Check or
money order must reflect the total number of entries submitted. Contestant
may enter same $ong in more than one category. Entry fee is not refund-
able. Songs may be copyrighted. but copyright not required. If copyrighted.
contestants must put copyright notices on entries and file under U.S copy-
right faws. Bilboard Song Contest presented by KFC not responsible for en-

$1,000 be awarded on behalt of Drug Abuse Resistance Education program
to writer(s) of song with anti-drug message. Song may be in any of seven
music categones. To be eligible contestants must check D.AR.E. box on
entry form. D A R.E. prize awarded in addition to any other prize won by that
contestant. Contest open to persons averaging less than $5,000 per year
total royaities eamed from music since 1986 including prize winnings from
previous song contests. Employees of Billboard Magazine, Biltboard Publi-
cations, Inc., J.A. Halsey and Associates. Inc.. Kentucky Fried Chicken,
Panasonic/Technics, Dean Markley Strings, Inc., Joseph Sugarman and As-
sociates, Northwest Airlines, Laughton Promotional Marketing and their
tamilies, franchisees. affiliates, advertising, public relations and promotion
agencies are not eligible. Winners selected by Blue Ribbon Panei under su-
pervision of Laughton f i ani judging
agency whose decision in ail matters pertaining to contest is final. Biue Rib-
bon Panel ised of noted p gwriters and other music in-
dustry p who may be due 10 availability or at Con-
test discretion. Semi-findiists will be selected for consideration by Blue
Ribbon Panel by preliminary panels supervised by Songwriting profession-
als. All entries judged equally on Originality, Lyrics, Melody and Composi-
tion. Production and performance quality not considered. Winners will be
determined by May 31, 1992. No duplicate winners in a single category. No
transter and no substitution of prizes except as necessary due to availability.
in which case prize of equat or greater value will be awarded. Division of
prizes among co-authors is responsibility of winners and awarded to first

tries late. lost, damaged. mi mailed with i postage.  name on entry form. All prizes will be awarded. Taxes responsibility of win-
stolen or misappropriated. CASSETTES AND LYRICS WILL NOT BE RE-  ners. Void where prohibited. All tederal, state and locai laws and reguiations
TURNED. apply. Winners will be notified by mail and will be required to sign and re-
4. PRIZES: turn atfidavit of eligibility/tabilty/publicity release within 14 days of notifica-

One (1) Grand Prize of $25,000 cash, round trip for two via Northwest Alr-
lines to Billboard Awards Presentation where Grand Prize winning song wifl
be performed $1,500 maximum value, Tachnics SX-KN200 Keyboard ap-
prox. $1,000 value, Cean Markiey Custom Made Guitar approx. $1,700
value, K150 amplifier approx. $500 value. Six (6) First Prizes (one in each
category excluding Grand Prize winner) $5,000 cash, round trip for two via
Northwest Airlines to Billboard Awards Presentation where winning songs
will be performed $1,500 maximum value, Technics SX-KN200 Keyboard.
approx. $1,000 value. Grand and First Prize winning songs will be submit-
ted to major ing labels for ing i ion. Fourtean (14)
Secand Prizes (two in each category) of Technics SA-GX100 AM/FM Stereo
Receiver, approx. $230 value, round trip for one via Northwest Airlines to
Billboard Awards Presentation where winning songs will be performed,
$750 maximum vaiue. Twenty-One (21) Third Prizes (three in each cate-
gory) Technics SL-PG100 Programmable Compact Disc Player teaturing
advanced digital technology approx. $180 value. Top 200 songwriters will
receive bonus prize pair of Blublocker Sunglasses approx. $60 vaiue. 2.500
Honorable Mention Certificates of Achievement to writers judged among
best signed by Bitlboard Publisher. D.A.R.E.: One special cash prize of

tion date. Affidavit includes statement that winner's song is original work
and he/she halds all rights to song. Failure o sign and retum such affidavit
within 14 days or false or maccurate information therein will resuit in imme-
diate disqualification and afternate winner will be selected. Affidavits of win-
ners under 18 years of age at time of award must be countersigned by par-
ent or legal guardian. Atfidavits are subject to verification by Laughton
Promotional Marketing and ts agents. By accepting prize the winner re-
leases sponsors from il liabiiity regarding prizes awarded. Entry consti-
tutes permission to use winners' names. likenesses and voices for future
advertising and publicity purposes without additonal compensation,

FOR ADDITIONAL ENTRY FORMS, ENTRY FORMS IN SPANISH, OR WIN-
NERS LIST, SEND SELF-ADDRESSEQ STAMPED ENVELOPE TO: 4TH AN-
NUAL BILLBOARD SONG CONTEST PRESENTED BY KFC (SPECIFY ENTRY
FORMS OR WINNERS LISTS) P.0O. BOX 34346, TULSA, OK 74153-0346.
REQUESTS FOR ENTRY FORMS MUST BE RECEIVED BY OCTOBER 31,
1991. REQUESTS FOR WINNERS LIST MUST BE RECEIVED BY MAY 31,
1992. IF YOU HAVE ANY QUESTIONS REGARDING CONTEST CALL 918-
627-0351, MON.-FRI. BETWEEN 9 A.M. AND 5 P.M. CENTRAL TIME.

FeEEEEEEEEEEEEEETT

OVER $100,000 IN CASH AND PRIZES

BILLBOARD MAGAZINE IS SEARCHING FOR NEW CREATIVE
SONGWRITING TALENT!

For each song you submit send a completed entry form, a copy of
your lyrics typed or printed legibly in English, an audio cassette

Eemsmcaeme | recording of each song and a check, money order, VISA or Master-
Card payment authorization tor the $15 per song entry fee. Make sure
your name, address and song title appear on each itern submitted.
e————|  See official rules on reverse for details.
NAME
ADDRESS
ciTty STATE ZIP.
PHONE NUMBER ( ! AGE
WHERE DID YOU OBTAIN ENTRY FORM
CHECKONE: MC O VISA O CARD NUMBER
EXP. DATE SIGNATURE

{# paying by credn card)

Check or money order for $15 per song should be made payable to: 4th ANNUAL BILLBOARD SONG CONTEST

SONG CATEGORIES: 0O ROCK 0O COUNTRY (O LATIN O BLACK OR RAP
{check ane) 0O poP 0 Jazz 0O GOSPEL/CONTEMPORARY CHRISTIAN
SONG TITLE:

00 Check here if your song contains an anti-drug message to enter for the $1,000 prize.
We wili add your name to our mailing list for Song Contest information and music/entertainment industry
opportunities. If you do not want to receive this material check here. [

MAIL YOUR ENTRY TO:

4th Annual Blliboard Song Contest

Presented by KFC, P.O. Box 35346, Tuisa, OK 74153-0346

This entry form may be photocopied as needed.
Special Thanks to our 1990 Third Annual Billboard Song Contest co-sponsors American Airlines, Gibson Guitars, Dean
Markley Strings, BiuBlocker Sunglasses and Capltol Records.
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ARTISTS

IN GONGERT

JESUS JONES
NED’S ATOMIC DUSTBIN
American Theatre, St. Louis

THE SOLD-OUT performance of Je-
sus Jones here Sept. 18 proved the
modern rock quintet to be the very
personification of the “International
Bright Young Thing” of its celebrat-
ed SBK effort “Doubt.” A sophisti-
cated, fast-paced light show, energet-
ic showmanship, and a relentless bar-
rage of dance-ready techno-pop
offered the Jones’ fans all the splash
and spectacle today’s concert fans
have come to expect.

While Jesus Jones’ sample-heavy
compositions do rely to some degree
on cold technologies, the live, human
element dominated the performance.
Playing as a tight combo, Mike Ed-
wards led the band through gritty
versions of songs from its three re-
leases (including its U.K. debut)—
highlighted by the opening ‘““Cre-
ators,” “Info Freako,” and “What
Would You Know”—which were en-
hanced by the sound samples, rather
than overwhelmed by them. Of
course, “Right Here, Right Now”
and “Real Real Real” won rousing re-
sponses, and blazing encores of
‘‘Real World,” “Trust Me,” and

“Blissed” closed things out with note-
worthy hurrah.

Ned's Atomic Dustbin opened with
the appropriate amount of propulsive
garage-band fury to stir fans into a
dancing, swaying mass. Double bass
guitars provided some innovative
touches, but the band’s alternative
hit, “Happy,” from the band’s U.S.
debut, ““God Fodder” on Columbia
Records, brought the only semblance
of melody to the proceedings.

BRIAN Q. NEWCOMB

PROCOL HARUM
Winter Gardens Theatre, Toronto

0N THE FIRST date of its first
North American tour in 14 years,
British classical rock band Procol
Harum played before an appreciative
half-house audience at the 1,000-seat
Winter Gardens Theatre.

It was not, however, the same line-
up of the band heard on the new Zoo
album “The Prodigal Stranger.” Gui-
tarist Robin Trower had other com-
mitments and was replaced by ex-
Quiver and Lazy Racer guitarist Tim
Renwick. Filling out the lineup were
former Big Country drummer Mark
Brzezicki, bassist Dave Bronze, and
original members singer/pianist
Gary Brooker and organist Martin
Fisher. The two originals had not per-
formed onstage together since Fisher
skipped the light fandango to pursue

Blues By The Bay. The 19th annual San Francisco Blues Festival drew an all-
star guest list, celebrating the 66th birthday of headliner B.B. King. Pictured,
from left, are Bobby McFerrin, Boz Scaggs, Narada Michael Walden, Robert
Cray, and King. MCA Records has just released King's latest album, “There Is
Always One More Time,” and is working the track “Back In L.A."” to album rock,
urban, and college radio outlets. (Photo: Clayton Call)

Los Angeles, Hollywood. San Fernando Valley
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National
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a solo career in 1969.

The 75-minute set was a fine retro-
spective of Procol Harum’s music,
and was dominated by the blend of
Fisher’s rich Hammond organ lines,
Renwick’s sharply defined electric
guitar licks, and Brooker’s sonorous
grand piano fills and vocals. The old
songs had the freshness of classics,
and the new ones paled only slightly
in comparison. The show began, as in
past years, with a hard-driving
“Shine On Brightly,” followed by the
quirky 1975 set-piece ‘“‘Pandora’s
Box” and “The Truth Won’t Fade
Away,” a mainstream pop piece from
the new album.

Progressive rock war horses like
“A Salty Dog” and “Conquistador”
retained their drama, to the delight of
all. Naturally, the group also showed
off its new songs, with “Man With A
Mission,” “All Our Dreams Are
Sold,” and “The Truth Won’t Fade
Away”’ receiving the loudest recep-
tion.

Procol Harum had once been ac-
cused of being rather dull in its live
shows, but this time out there was a
looseness, lightness, and humor
throughout the evening. Brooker,
straining to hit notes near the end of
the night, played the role of a jovial,
wise-cracking host. At one point, he
took a gentle poke at the band’s past,
noting that “the new album is avail-
able in oldies shops.” To nobody’s
surprise, the band played “A Whiter
Shade Of Pale” and “Repent Walpur-
gis” during the obligatory encore but
also performed a rollicking version of
Chuck Berry’s “Little Queenie” (the
band, after all, did start off as the
R&B group the Paramounts). A nos-
talgic evening, perhaps, but the set
also showed there is still a consider-
able spark in the group.

LARRY LeBLANC

CAETANO VELOSO
Town Hall, New York

ALTHOUGH POETIC singer/
songwriter Caetano Veloso is rightly
hailed for founding Brazil’s rockified
Tropicalia movement in the late '60s,
his Brazilian Independence Day con-
cert here Sept. 7 used the stripped-
down acoustic format of the artist’s
1986 self-titled Elektra/Musician de-
but—which only now has been re-
leased back home.

Still, Veloso and his brilliant back-
up were able to explore such a well-
nuanced range of sound that they
sounded like a bigger band anyway.
Guitarist Toni Costa was amazing in
variety and dynamics, weaving in and

(Continued on next page)
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Burton Lane Struck Up Melody
For An Ira Gershwin Verse

HELPING HAND: The release
this month of a studio re-creation of
the 1927 George & Ira Gershwin
musical, “Strike Up The Band,”
part of a series of Gershwin shows
being recorded by Elektra None-
such under sanction of the Gersh-
win estate, is interesting in itself.
Yet there is another story—in-
deed another songwriter of re-
nown—linked to the project. He is
Burton Lane, who was called upon
to supply a melody to Ira Gersh-
win’s verse for “Meadowlark Sere-
nade” because George’s own melod-

producer/artist Ron Bloom to a
publishing deal. A guitarist, his
most recent projects include Tattoo
Rodeo’s “Rode Hard—Put Away
Wet” on Atlantic Records and the
new album by Princess Stephanie
of Monaco on WTG/CBS. He has
also produced the new Atlantic al-
bum by the Sleeze Beez.

THEY KNOW, THEY KNOW:
Trade figures with a long track rec-
ord of success will critique prese-
lected demos and discuss the world
of songwriting in general at

ic setting ASCAP’s
could not be Washington,
found. Wnlllls D.C., Song-
Words & writers’ Work-
Music caught ) shop, 2-5 p.m.
up with Lane _ Oct. 21 in the
at a party in Cannon
New York to House Caucus

herald the re-
lease of anoth-
er Elektra Nonesuch release, an al-
bum of Jule Styne songs per-
formed by Styne and Michael
Feinstein. He admitted to the
Gershwin-esque feel of his melody
and his pride in being told he cap-
tured the spirit of the great song-
writer. Lane, who celebrates his
80th birthday next February, has
had a relationship with the Gersh-
win family that goes back almost 60
years and, needless to say, he idol-
ized George Gershwin as he himself
struggled for acceptance. He also
collaborated with Ira on a 1953
MGM musical, “Give A Girl A
Break.” Lane, of course, has his
own rich catalog of songs, among
them ‘““Everything I Have Is
Yours,” “How About You?,” and
the glorious music of Broadway’s
“Finian’s Rainbow’ and “On A
Clear Day You Can See Forever.”
Also, he wrote the music for one of
the best film musicals, “Royal Wed-
ding,” with lyrics by Alan Jay Ler-
ner.

DEALS: Impact Records’ hit act
Rythm Syndicate has signed a co-
publishing deal with Warner/
Chappell Music in an arrangement
with Left Bank Management ...
Miki Howard, who makes music
for Giant Records, has extended an
administration deal with Peer Mu-
sic into a long-term co-publishing
agreement ... Composer/lyricist
B.A. Robertson has signed a three-
year deal with Hit And Run Music.
He is the song man behind a new
Buena Vista home video, “Simply
Mad About The Mouse,” and its Co-
lumbia Records counterpart ...
Primat America has signed writer/
producer/artist Rick Palombi to an
exclusive publishing deal. Palombi,
whose band, Shocking Pinks,
backed up Neil Young in the early
’80s, has had material recorded by
Laura Branigan, E.G. Daly, and
MTV'’s Julie Brown, among others.
With British vocalist Bernadette
“Bernie” Barlow, his new band is
known as Garden Of Joy, due for
an album debut on SBK Records
early next year ... NEM Enter-
tainment Inc. has signed writer/

by Irv Lichtman

Room on Capi-
tol Hill. On
hand will be ASCAP board mem-
ber/songwriters Hal David and
Marilyn Bergman, along with her
husband and creative partner Alan
Bergman, producer Don Was, and
David Steel of Virgin Music. Other
panelists are yet to be named.

THEY’RE PLAYING ALEX &
Joan’s Songs: On Sept. 10, CBC
aired in each Canadian time zone a
half-hour interview with 88-year-old
Alex Kramer, who with his wife,
Joan Whitney, authored some Tin
Pan Alley greats. Peter Zowski,
who interviewed Kramer, also let
the audience in on some of the Kra-
mer-Whitney hits: “Far Away
Places,” sung by Margaret Whit-
ing; “High On A Windy Hill,” by
Glenn Miller—the first song pub-
lished by the couple; “Ain’t Nobody
Here But Us Chickens,” by Louis
Jordan; and “Candy,” by Manhat-
tan Transfer (which is used in the
upcoming film “Bugsy”).

YULE GREETINGS IN SONG:
It’s a mating made in holiday heav-
en. It's “The Christmas Card Song-
book” from Hal Leonard Publish-
ing Corp. ($19.95, softcover; $24.95,
hardcover). The folio contains a pro-
gram of 50 Christmas carols and
pop favorites associated with the
season, along with reproductions of
Christmas cards from the Hall-
mark Archives. After reading a
history of both the Christmas card
and carol, the buyer can settle down
to play and sing such favorites as
“Q Little Town Of Bethlehem,”
“Rudolph, The Red-Nosed Rein-
deer,” “Silent Night,” “Frosty The
Snowman,” and “I'll Be Home For
Christmas.”

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications:

1. Led Zeppelin, Remasters

2. Alan Jackson, Don’t Rock The
Jukebox & Selections From Here In
The Real World

3. Great White, Hooked

4. Chris Isaak, Heart-Shaped
World

5. Megadeth, Rust In Peace
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ARTIST DEVELOPMENTS

PRINE'S POTENT ‘YEARS’

Serendipity played a big role in
the making of John Prine’s star-
studded new album, “The Missing
Years,” and his opening slot on
the current leg of Bonnie Raitt’s
tour.

“Things were just fallin’ right
in a row,” the much-admired sing-
er/songwriter says with a husky
laugh.

The record, released on Prine’s
own label, Oh Boy Records, fea-
tures backup vocals by such nota-
bles as Raitt (who once recorded a
memorable version of Prine’s
“Angel From Montgomery”’),
Bruce Springsteen, and Tom Pet-
ty, and instrumental contributions
by such players as Benmont
Tench, John Jorgensen of the De-
sert Rose Band, and David Lind-
ley. Heartbreakers bassist Howie
Epstein handled production
chores.

Prine says no heavy pressure
was brought to bear to recruit all
this heavyweight talent for the al-
bum, the first he ever cut in Los
Angeles.

“They just kind of stopped by,”
Prine says. “People just hear who
all’s in the studio. I guess every-
body just happened to be home.

“I run into Springsteen at an
Italian restaurant,” he says. “He
was already committed before we
started making the record.”

Chance also played a role in the
landing of the coveted opening
spot on Raitt’s current tour leg,
which began Sept. 19 in Tampa,
Fla., and concludes Oct. 22 in Ir-
vine, Calif. Chris Isaak, who sup-
ported earlier dates with Raitt,
made a commitment to the upcom-
ing David Lynch film of “Twin
Peaks,” leaving the slot open for
Prine, who also secured the ser-
vices of Isaak bassist Rolley Sal-
ley for his touring band. The
group is rounded out by multi-in-
strumentalists Phil Parlapiano
and Bill Bonk, who record as the
Brothers Figaro for Geffen. Prine
says his band is touring without a
drummer ‘“because of the songs.
We're getting a bigger sound
without one. They usually tell bad
jokes, anyway.”

Al Bunetta, Prine’s manager
and partner in Oh Boy Records,
believes the guest stars on “The
Missing Years’ and the prime slot
on Raitt’s tour should result in
the biggest sales ever for the
singer on the independently dis-
tributed label. Prine’s biggest-
selling Oh Boy release, a live al-
bum, sold 60,000 units.

“We shipped 38,000 units [of
“The Missing Years”] the first
day,” Bunetta says. ‘“We have our
independents in line, and this
tour. We have everything in
place.” CHRIS MORRIS

Crash Test Dummies, a quintet
from Winnipeg, Manitoba, makes
its debut on the Hot 100 Singles
chart with “Superman’s Song,” a
tune that pairs two icons of pop
culture—Superman and Tarzan.
The group—brothers Brad and
Dan Roberts, Ellen Reid, Benja-
min Darvill, and Mitch Dorge—
signed with Arista Records, which
released its U.S. debut, “The
Ghosts That Haunt Me.”

In 1987, Crash Test Dummies
began playing weekend gigs at
Winnipeg's Blue Note Cafe, a cof-
feehouse that serves up a damn
good slice of pistachio cream pie
and is famous for giving early ex-
posure to struggling Canadian
musicians. When news of the
Dummies’ live shows spread,
Steve Berlin of Los Lobos decided
to take the band under his produc-
ing wing and, with a Canadian
government grant, helped cut its
first demo. Berlin encouraged Ken

b
CRASH TEST DUMMIES. Shown, from left, are Mitch Dorge, Ellen Reid,
Brad Roberts, Benjamin Darvill, and Dan Roberts.

NEW ON THE CHARTS

Friedman, director of A&R at
Arista, to fly out to attend one of
the Dummies’ live shows. Fried-
man Iin turn convinced Arista pres-
ident Clive Davis to add the act to
the label’'s 1990 roster. “When |
saw them live I was hooked,” re-
calls Friedman. “They were so
good that I came back to the
States ranting and raving about
them.”

Friedman admits that Crash
Test Dummies’ sound represented
something very different for Aris-
ta but says that the insurance for
signing them became ‘“‘Super-
man’s Song.”

“That song convinced me of the
act’s potential stardom and when
we presented it to top 40 radio
they were at first skeptical be-
cause of its down-tempo ‘Wicked
Game’ feel, but after playing it
two or three times their phones lit

up "
JIM RICHLIANO

THE BEAT

(Continued from page 29)

sions—depending on your decade of
choice—to the Beatles, Squeeze,
and/or Jellyfish.

ANOTHER SIDE OF ATLANTA,
the legacy of a Baptist preacher
raised on the city’s “Sweet Auburn”
Street, was evoked in a thoughtful
NewSouth keynote speech from re-
nowned Southern producer Phil Wal-
den, president of the newly revived
Capricorn Records. “Dr. Martin Lu-
ther King Jr. and his associates
helped drag the Old South kicking
and screaming every segregated inch
of the way into the 20th century,”
said Walden. “The Civil Rights move-
ment played the most important role
in contemporary Southern history.
Without its success there would be
no New South today”’—and none of
the powerful music, by blacks and
whites, born of its spirit, said Wal-
den. He called on NewSouth’s young
audience to tap the power of music
with a sense of its responsibility. “We
must concern ourselves with the is-
sues of today: the environment, the
homeless, education, women's issues,
gay rights, and, in fact, the basic
rights of all the inhabitants of our
planet,” he said.

DISCS DUE: The new album from
U2, “Achtung Baby,” will be in stores
Nov. 19. Recorded in locations around
Europe, including studios in Berlin
and Dublin, the album was produced
by Brian Eno (“The Unforgettable
Fire”) and Daniel Lanois (“The Josh-
ua Tree”). It is the first album from
Ireland’s superstars since “Rattle
And Hum,” their 1988 double live al-
bum. The first single, “The Fly,”
went to radio Oct. 9 and a CD-5 is due
at retail Oct. 21. The CD will be sold
without a longbox, in either a shrink-
wrapped jewel box or the DigiTrak
package ... The new Chieftains al-
bum, “The Bells Of Dublin,” teams
the group with guest artists Jackson
Browne, Elvis Costello, Marianne
Faithfull, Nanci Griffith, Rickie
Lee Jones, Kate & Anna McGarri-
gle, and Burgess Meredith.

DATEBOOK: Cary Baker, director
of publicity/artist development at
Morgan Creek Records, moderates a
one-day UCLA extension course class

BRANFORD MARSALIS

(Continued from page 29)

ture it ourselves.”

You’d think that a kid who grew
up in a jazz educator’s household,
surrounded by musically preco-
cious siblings and visiting jazz
greats—the likes of which includ-
ed Cannonball Adderley and Joe
Zawinul—would know precisely
what it takes to summon artistic
motivation.

“You might think so,”” Branford
concedes with more than a little
irony in his voice. “It would also be
nice to say that I appreciated all
that stuff when I was growing up,
that I understood the significance
of it completely. But that’s the
thing about being a kid. You don’t
figure out what you’ve got until
after the fact. Then, as you get
older, it’s up to you to generate
your own motivation.”

That’s where the cutting heads
comes in.

on “Publicity In The Music Business”
Saturday (19) at the Univ. of Califor-
nia in Los Angeles. Call UCLA Ex-
tension for details ... Ticketmaster
chief Fred Rosen and FCC commis-
sioner James Quello will keynote the
third annual EPM Entertainment
Marketing Conference Oct. 27-29 at
the Universal City Hilton and Towers
in Los Angeles. See Update, page 75,
for details.

ON THE ROAD: A “Jazz To End
Hunger” concert is set for the Greek
Theater Oct. 19-20 with a lineup in-

cluding the Count Basie Orchestra,
Della Reese, Maynard Ferguson,
Erskine Hawkins, George Duke,
Stix Hooper, Ahmad Jamal, Ronnie
Laws, Michael Melvoin, Tom Scott,
and Carl Anderson ... Ex-Blaster
Dave Alvin is touring with the pride
of Springfield, Mo., the Skeletons . ..
Rounder Records artist Little Jimmy
King & the Memphis Soul Survivors,
Chicago B.L.UE.S,, New York, Tues-
day (15) ... Trumpeter Terumasa
Hino, the Blue Note, New York, Oct.
1520, showcasing his new Blue Note
Records disc, “From the Heart.”

ARTISTS IN CONCERT

(Continued from preceding page)

out of Veloso’s lyrics and sometimes
doubling with the composer’s own po-
tent acoustic picking. Marcelo Costa
and Marcos Amma used racks and ta-
bles full of traditional percussion in-
struments as well as floor drums and
congas to flavor the material, which
was weighted toward the acoustic al-
bum as well as the current “Estran-
geiro.”

But Veloso also sang such favor-
ites as his “Leaozinho,” “Menino Do

Rio,” and the concert-opening “Ter-
ra.” In English were Cole Porter’s
“Get Out Of Town,” David Byrne’s
“Nothing But Flowers,” and Michael
Jackson’s “Billy Jean”—with its “El-
eanor Rigby” coda.

Everyone in the band was mutual-
ly supportive, while Veloso exuded
warmth in his eyes and toothy smile.
Meanwhile, the rapt, largely Brazil-
ian house sang along in whispered
tones. JIM BESSMAN

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
LUTHER VANDROSS Madison Square Oct. 2-3, $1,499,390 48,902 Ron Delsener
SINBAD Garden 56 $32.50/$22.50 seilout Enterprises
LISA AISCHER New York Black Diamond
SOUNDS OF BLACKNESS Touring
CHICAGO National Sept. 19- $1,386,003 36,704 Canto Nuevo
Auditorium 22 (4,230,774,158 seflout
Mexico City Mexican pesos)
$52/832/%21
STING Hollywood Bow! Oct. 2-3 $965,045 34,668 Bill Silva Presents
VINX (2) Hollywood, Calif. $45/$25/$20 seflout Andrew Hewitt
SQUEEZE (3)
GLORIA ESTEFAN Madison Square Sept. 27- $687,300 26,078 Metropolitan
CHAS ELSTNER Garden 28 $35/$25 seliout Entertainment
New York
ROD STEWART Hardee's Walnut Oct. 5 $416,717 20,000 Sony Music
Creek $30/325/%20/ setiout PACE Concerts
Amphitheatre $13.25 Cellar Door Prods.
Raleigh, N.C.
GLORIA ESTEFAN Meadowlands Sept. 21 $362,857 15,293 Metropolitan
CHAS ELSTNER Arena $35/$22.50 sefiout Entertainment
East Rutherford,
NJ.
VINCE GILL (20), CONWAY Mid-South Sept. 20- $341,783 43,091 n-house
TWITTY (21), TRAVIS TRITT Coliseum, Mid- 23 $10/§9/%8 63,567
(22) South Fair
WORLD CHAMPIONSHIP Memphis
RODEO
ROD STEWART Deer Creek Sept. 21 $297,673 14,971 Sunshine
Music Center $25/%20 18,134 Promotions
Fishers, Ind.
THE BEACH BOYS Western Sept. 13- $284,588 24378 in-house
SPENCER DAVIS GROUP Washington 14 $14/%13 36,000
Fair, Grandstand sellout
Puyallup, Wash.
LUTHER VANDROSS Centrum in Sept. 28 $270825 10,833 Black Diamond
Worcester $25 10,868 Touring
Worcester,
Mass.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashvitle. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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The New Album

- 7 .
featuring

“Bewitched,” “l Say A Little Prayer”
and “One Note Samba.”

Earl Klugh's last outing, Midnight In San Juan,

was a No.1 hit—now he applies his popular guitar stylings to
the classic tradition of jazz and pop standards, in a decidedly
acoustic setting. Eleven songs’ worth of melodic, playful jazz that's
graduated summa cum laude from the cool school.

With
Ralphe Armstrong and Gene Dunlap.

Produced by Earl Klugh for Earl Klugh, Inc.
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Available on Warner Bros. Cassettes and Compact Discs

Management: Bruce Hervey for E.K L

@ © 1991 Warner Bros. Records Inc. Colonel Mustard, in the Drawing Room, with a Candlestick.
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EARLY IN BILLIE Holiday’s ca-
reer she recorded as a jazz singer,
working among jazz musicians
whose spirit and spontaneity helped
shape her vocal style. Teddy Wil-
son, Buck Clayton, and, of course,
Lester Young were those who em-
braced her as a sympatric play-
mate. Her singing and the group’s
instrumental work were given
equal prominence on those records.

Later in her career, after she
achieved a modicum of stardom,
she recorded more as a torch sing-
er. Her sessions became more ar-
ranged; she often sang with string
accompaniment (and sometimes
with too-sweet choruses) that lent
her a noble air and surrounded her
as the center of attraction.

Two new reissue packages bring
into sharp focus these divergent
sides of her personality. Colum-
bia’s “The Legacy” covers material
recorded (primarily) between 1933
and 1942. GRP’s “The Complete
Decca Recordings’ covers the
years 1944 through 1950.

In the former, a three-CD, 70-
track box, Holiday waxes playful
and childlike, romping through the
frivolities of Tin Pan Alley like an
innocent not yet in touch with her
own communicative powers. In the
latter, a two-CD package contain-
ing 50 tracks, Holiday emerges as
that sad-yet-gay-yet-sad singer of
depth and emotion we've come to
know via the popularization of her
as a cultural icon (or, the vulgariza-
tion, if you count Diana Ross’ turn
in “Lady Sings The Blues”).

In the Columbias, one hears un-
bridled ebullience; in the Deccas,
pained readings of songs that richly
mirror her life, themes involving
fear of solitude, loss of love, depen-
dency vs. freedom. The contrast is
telling; Holiday’s voice is the ba-
rometer of a weathered life.

MORE: Add Billie’s “Legacy” to
the line of Columbia reissues that
reinforces the label’s reputation for
documenting our most important
singers. Joining Holiday are Bar-

by Jeffievenson

bra Streisand, “Just For The Rec-
ord”; Tony Bennett’s “Forty Years:
The Artistry Of ... ’’; Bessie
Smith’s “The Complete Recordings,
Vols. 1 & 2”; and Mahalia Jackson’s
“Gospels, Spirituals, & Hymns.”

STUFF: Diane Shuur, who in re-
cent years has explored songbook
territory mined by Holiday, is pre-
paring to record “God Bless The
Child” and other standards set
against a big-band and orchestral
setting. To be produced by Andre
Fischer, who scored big with ‘“Pure
Shuur,” the new project features a

On Holiday: Boxed
sets reveal Billie’s
divergent sides

host of stellar sidemen, including
Joe La Barbara, Jeff Hamilton,
John Clayton, and Conti Condoli
... Lee Eliot Berk, the president of
the Berklee College of Music, re-
cently bestowed Honorary Doctor
of Music degrees to keyboardist/
composer Joe Zawinul and drum-
mer Roy Haynes. Zawinul is a dis-
tinguished alumnus, to boot, having
done his schooling in 1959 . . . Gram-
my award-winning saxophonist
Tom Scott has accepted the post of
music director for “The Carol Bur-
nett Show,” a new variety program
airing at 9 p.m. Friday nights on
CBS television ... Pianists Roger
Kellaway and Jim McNeely have
joined the BMI Jazz Composers
Workshop faculty as associate mu-
sical directors. Manny Albam has
been promoted to musical director.
And Bob Brookmeyer, who served
as the workshop’s first director, has
elected to live, work, and teach in
Holland. He’s getting ready for The
World School for New Jazz in Rot-
terdam, slated to open in the fall of
'92 ... Here’s wishing a speedy re-
covery to trumpeter Clark Terry,
who is undergoing physical therapy
following a spinal operation.

NETWORKS AND SYNDICATION

(Continued from page 13)

ductions, features the nation’s top 15
R&B songs.

UPI is making major management
changes and relocating some editori-
al activities and corporate headquar-
ter units, with an eye toward halting
its financial losses. For the past year,
UPI Radio Network and Spanish-lan-
guage Radio Noticias have been up
for either sale, joint venture, or possi-
ble shutdown. UPI filed for Chapter
11 protection from bankruptey Aug.
28.

Westwood One International is
sponsoring “L.A. Radio,” a one-hour
weekly series airing on 13 stations
throughout Finland. Based on
WW1's “Future Hits,” the show is
being presented by Finland’s Valio
Dairy. Also, new KRTH Los Angeles
night jock “Humble” Harve Miller is
the new host of WW1’s “Rockin’

Gold Radio Show,” beginning Nov.
2. He replaces Dan Taylor. The show
moves to KRTH's studios.

Former Narwood Productions
Inc. executive VP Ellen Silver is
opening Four Star Media, a full-ser-
vice radio programming and audio/
video production and marketing com-
pany ... Joe Ramirez and Michael
Nealon are new executives at RSC
Communications, appointed VP/op-
erations and VP/programming, re-
spectively. Both formerly worked at
WBAI New York, with RSC’s CEO,
Andrew Richter.

John Antoon is the new director of
affiliate relations for SupeRadio’s
“Open House Party,” replacing Tom
Shovan, now with CD Media. An-
toon has been operating his own com-
pany since leaving the trade publica-
tion Hitmakers.
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North Sea Jazz Festival, The Hague, July 14,1991

THANKS FOR ALL THE BLUES, BALLADS, BOP AND BEAUTY
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GETT OFF PAISLEY PARK 0-19225/WARNER BROS @ PRINCE & THE N.P.G.

HOUSE CALL epiC 73929 @ SHABBA RANKS

ROMANTIC WARNER BROS. 0-40069 @® KARYN WHITE

LIES Emi v-56223 & EMF

O.P.P. TOMMy BOY 988 @® NAUGHTY BY NATURE

FINALLY A&M 75021 2385-1 @ CE CE PENISTON

% 2 5 7 LOST IN MUSIC 4TH & B'WAY 162440 534-1/ISLAND 1 week at No. 1 @ STEREO MC'S 3 4 11 0.P.P. TOMMY BOY 988 1 week at No. 1 @ NAUGHTY BY NATURE
4 8 6 FINALLY A&M 75021-2385-1 © CE CE PENISTON 2 5 7 GETT OFF PAISLEY PARK 0-19225/WARNER 8ROS @ PRINCE & THEN.P.G
3 1 3 8 GONNA CATCH YOU (FROM "COOL AS ICE") Bk v-19743 ] © LONNIE GORDON 5 6 - RUNNING BACK TO YOU WING 867 519-1/MERCURY ® VANESSA WILLIAMS

@ 7 12 6 RUNNING BACK TO YOU WING 867 519-1/MERCURY © VANESSA WILLIAMS i 2 10 | GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST © MARKY MARK & THE FUNKY BUNCH

@ 1312 4 THE PRESSURE PT. 1 PERSPECTIVE 28968 1202 1/A8M ® SOUNDS OF BLACKNESS 4 3 12 | THE WHISTLE SONG VIRGIN 0-96323 ® FRANKIE KNUCKLES
6 5 9 8 REAL REAL REAL SBK v-19742 ® JESUS JONES | 7 7 ROMANTIC WARNER BROS 0-40069 ® KARYN WHITE
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RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY

GONNA CATCH YOU (FROM "COOL AS ICE") s8k v-19743 @ LONNIE GORDON
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SEXPLOSION wax TRAX 9180 MY LIFE WITH THE THRILL KILL KULT

MAKIN' HAPPY MERCURY 868 763-1 @ CRYSTAL WATERS
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I'M NOT IN LOVE CHARISMA 0-96301 BASSCUT

A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMBIA @ LISETTE MELENDEZ
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GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST © MARKY MARK & THE FUNKY BUNCH

SAVE ME ELEKTRA 0 64854 @ LISA FISCHER

MAKIN' HAPPY MERCURY 868 763-1 @ CRYSTAL WATERS

THE PRESSURE PT. 1 PERSPECTIVE 28968 1202-1/A&M @ SOUNDS OF BLACKNESS
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SAVE ME ELEKTRA 0-64854 @ LISA FISCHER

D-0-G ME OUT mcA 54151 & GUY

COME INSIDE WARNER BROS. 0-40071 © THOMPSON TWINS

LET'S TALK ABOUT SEX NEXT PLATEAU 50157 @ SALT-N-PEPA

OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES

FLAVOR OF THE MONTH MERCURY 868 317-1 @ BLACKSHEEP

I'M ATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS

PERPETUAL DAWN B(G LIFE 867547/MERCURY & THE ORB
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UNITY CARDIAC 3-4013-0 UNITY

NEVER STOP DELCIOUS VINYL 868553-1/PLG @ THE BRAND NEW HEAVIES

LET THERE BE LOVE RCA 62035-1 @ ARTHUR BAKER & THE BACKBEAT DISCIPLES

~
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*** HOT SHOT DEBUT % % %

22 17 13 KEEP WARM NEXT PLATEAU 50168 JINNY @ NEW ) 1 CAN'T TRUSS IT DEF JAM 44-73869/COLUMBIA & PUBLIC ENEMY
* % *HOT SHOT DEBUT * % 22 23 30 5 QUADROPHONIA RCa 62027-1 © QUADROPHONIA
@ NEW D> 1 MOVE ANY MOUNTAIN (PROGEN 91) £PIC 74043 ® THE'SHAMEN 23 | 16 | 18 8 UNITY CARDIAC 3-4013-0 UNITY
30 | 40 | 3 | TOOBLIND TO SEE IT i.0. 0-96255/ATCO KYM SIMS 24 | 13| 8 | 9 | JUSTGET UP AND DANCE Emi v-56225 @ AFRIKA BAMBAATAA
@5] 31 | 39 | 3 | INTOXICATION cueriLLav 1383215, REACT 2 RHYTHM (29| 3 | 46 | 3 | COME INSIDE waruer sRoS 0.4007) @ THOMPSON TWINS
% | 26 | 32 | 4 | WEGOTTA DO IT ATLANTIC 0-85993 DJ PROFESSOR FEATURING ZAPPALA 26 | 15 | 11 | 9 | AROLLERSKATING JAM NAMED SATURDAY TOMMY 80Y 990 @ DE LA SOUL
27 | 20| 7 | 10 | AROLLERSKATING JAM NAMED SATURDAYS TOMMY BoY 990 @ DE LA S0UL @D 35 [ 40 [ 3 | wiTHIN MY HEART aTco 096319 VOYCE
28 | 24 | 20 | 11 | 7 WAYS TO LOVE arisTa PrOMO COLA BOYS 40 | A7 | 3 | WHISPERS CUTTING 252 /ATCO CORINA
* x * POWER PICK* % % * % * POWER PICK* * %
36 | — | 2 | GIVE ME YOUR LOVE 1mwa 17023 BE NOIR 45 | — | 2 | LIVE FOR LOVING YOU epic 73971 @ GLORIA ESTEFAN
NEWD | 1 | EMOTIONS corovan sereoer  MARITI CAREY 34 | 37 | 4 | OPEN YOUR HEART atLantC 085973 CEYBIL JEFFERIES
21 22 | 16 9 QUADROPHONIA RCA 620271 © QUADROPHONIA V| 41| — 2 AIN'T GONNA HURT NOBODY SELECT 0-66507/ELEKTRA @ KID 'N PLAY
j 35 — 2 FUNKOPOLIS FICTION 0-85978/ATLANTIC @ DIE WARZAU a2 18 17 8 KEERIWARMINEXTRUATEAUIS0L68 SN
3| 33 | 47 [ 3 | WEAR YOUR LOVE LIKE HEAVEN CaROIAC 4015 ® DEFINITION OF SOUND 33 | 32 ] 34 ] 4 | SAFEFROM HARM virGiN 096322 @ MASSIVE ATTACK
4 D) 3 1 FOUNTAIN O' YOUTH FICTION 0.96906/EASTWEST ® CANDYLAND 34 30 21 9 | ADORE MI AMOR GIANT 0-19204/REPRISE @ COLOR ME BADD
35 | 29 | 23 | 10 | PANDORA’S BOX viRoiN 0-96338 @ ORCHESTRAL MANOEUVRES IN THE DARK 35 |39 | 42 ] 3 | SEXPLOSION wax TRAX 9180 MYICIREWITHITHESTHIRIECKICEROLT
a0l 7 WEIARE FAMILY sciesoeols VR ST 36 | 29 35 5 LOWRIDER (ON THE BOULEVARD) ViRGIN 0-91625 & LATIN ALLIANCE
31 | 30 | 37 | 4 | TAKES cerrenproMO B NORTHSIDE 3 | 28 | 32 | b | FLYGIRL oMMy 0¥ 99! ® QUEEN LATIFAH
44 | — | 2 | FROM THE GHETTO scormi Bros 72392-75289-1 @ DREAD FLIMSTONE et =1 %} REMAERRERRsnone STESUSHONES
3 1 39 | 25 | 3 | MOVE YOUR BODY 7vxe525 B NEWD | 1 | EMOTIONS columsia 1a-74037 @ MARIAH CAREY
@O 4 | — | 2 | LIFT rommy sovoss ) @ 808 STATE NEWDP | | | GROOVY TRAIN SIRE 0-40067/WARNER BROS. @ THE FARM
45 | — | 2 | 1AM HERE capitoL 15758 @ THE GRAPES OF WRATH NEWD | 1 | RING MY BELL Jive 42023-1/Rca @ D.J. JAZZY JEFF & THE FRESH PRINCE
42 | 43 | — | 2 | MASSIVE OVERLOAD MUTE PROMO/ELEKTRA DJ MASSIVE NEWD | 1 | FEELS LIKE ANOTHER ONE mca 54238 PATTI LABELLE
43)| NEW D 1 | FORGET ME NOTS EAR CANDY 72827 38005-1 ® VERONIQUE NEW ) 1 | MIND PLAYING TRICKS ON ME RAP-a-LOT 7241/PRIORITY GETO BOYS
(4| NEWD 1 LET'S TALK ABOUT SEX NEXT PLATEAU 50157 ©® SALT-N-PEPA 4 1 83 [ 50 3 MOVE YOUR BODY 2vx 6525 SELECTOR
45 42 | 46 3 NEVER STOP DELICIOUS VINYL 868553 1 PLG @ THE BRAND NEW HEAVIES NEW ) 1 ALWAYS THERE TALKIN' LOUD 868 881-1/MERCURY INCOGNITO FEATURING JOCELYN BROWN
46 40 43 5 (1 JUST WANNA) BE WITH U MCA 54233 @ TRANSVISION VAMP 46 26 16 20 | GOT A LOVE FOR YOU BIG BEAT 8B 0031 & JOMANDA
NEW ) 1 LET THE MUSIC TAKE CONTROL SCOTTI BROS. 72392 75290-1 @ CARTOUCHE 47 47 49 3 I'M ATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS
NEW D 1 A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMBIA @ LISETTE MELENDEZ 48 22 15 15 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 3873688 ® C&C MUSIC FACTORY ]
49 28 27 10 DO WHAT YOU WANT CUTTING 0-96320/CHARISMA @ 2 IN A ROOM 49 31 22 10 WHAT WOULD WE DO FFRR 869 465 1/LONDON @ DSK
50 21 17 12 | THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES 50 38 31 18 | 3 A.M. ETERNAL ARISTA AD-2231 @ THE KLF

C‘ Titles with the greatest sales or club play increase this week. ® Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Billboard/BP) Communications, Inc.
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‘Change’ Plans: Clubs Getting Stansfield Single First

IN THE MIX: We may be witnessing
the start of an interesting new trend.
Following in the footsteps of Capitol
Records with Hammer’s new single,
“Too Legit To Quit,” Arista is ship-
ping 12-inch versions of Lisa Stans-
field’s “Change” to club DJs at least
one week before going to radio.

“Our objective is to prove that, al-
though Lisa is now a platinum-level
artist, we will not ignore her club
roots,” says George Hess, director of
dance music at Arista. Club DJs
“have nurtured her career from the
beginning, and that needs to be ac-
knowledged.”

In its original form, this preview of
her upcoming “Real Love” album is

an appetizing slice of Philly-style
soul. However, you are advised to go
directly to Frankie Knuckles’ deli-
cious remixes, which transform the
song into a dramatic, deep-disco trip,
cushioned with sweeping strings and
percussion.

Speaking of Knuckles, he follows
his first No. 1 club hit as an artist,
“The Whistle Song,” with “It’s Hard
Sometimes” (Virgin). Layered with a
smooth R&B bass line and rich vocals
by Shelton Becton, this midtempo
houser has the juice to sate his club
audience and spark urban radio ex-
posure.

Pet Shop Boys deliver a double-A-
sided single, “DJ Culture” b/w “Mu-

TRAX

by Larry Flick

sic For Boys” (EMI). The former,
which was co-produced by Brothers
In Rhythm, is a languid synth/pop
romp, reminiscent of early hits, while
the latter is an NRGized techno-rave,
sporting brash remixes by Stephen
Hague. Different mixes of “Music
For Boys” by Altern 8 will be out on
a separate pressing sometime next

1.D. Productions Making A Name For Itself
Hurley & Rodrigo’s Chicago Co. Is Whirlwind Of Work

B BY LARRY FLICK

NEW YORK—Over the past five
years, the Chicago dance music
scene has established itself as being
among the most prolific and influen-
tial in the world. Within that com-
munity, I.D. Productions has
evolved into a hit-making entity that
many have taken to calling “little
Motown.”

Headed up by Frank Rodrigo and
producer/remixer Steve “Silk”” Hur-
ley, the company brings together a
diverse clique of producers, re-
mixers, songwriters, and perform-
ers under the roof of a renovated
farmhouse in a suburb outside of
Chicago.

W th its misleadingly sedate exte-
rior stepping into the world of [.D.
is a«in to stumbling onto a whirl-
wir d disco circus. In one corner, cult
clup figure Jamie Principle and two
daacers are working out new steps
fcr a stage show, while rapper
M .Doc runs through song arrange-
ments with DJ Tommy “TNT” Isa-
k ilis on the other side of the room.
Venture into one of the control
ooms of [.D.’s three recording stu-
dios and Hurley is rehearsing a revi-
talized version of his group, JM Silk
(now known as Silk), while Maurice
Joshua is feverishly editing an up-
coming remix. Bounding through-
out the house, keeping track of ev-
eryone’s activities, is father-figure
Rodrigo.

Hot Dance Breakouts
CLUB PLAY

3 Jgnln‘N,T TRUSS IT PUBLIC ENEMY oef

1

2. BREAK TURNTABLE TERROR iNvasiON
3. TRIPPING ON YOUR LOVE
4
5

BANANARAMA LONDON

. SAY IT ABC mca

. RING MY BELL D.J. JAZZY JEFF &
THE FRESH PRINCE sve

12" SINGLES SALES

1. I1SIT GOOD TO YOU HEAVY D. & THE
BOYZ uptown

BOYS TO MEN NEW EDITION mca
SAY IT ABC mca

LS

SET ADRIFT ON MEMORY BLISS P.M.
DAWN GEE STREET

DO ANYTHING NATURAL SELECTION
EASTWEST

Breakouts: Tities with future chart potential,
based on club play or sales reported this week.

“It may sound phony, but there's
a lot of love and energy in this
house, and that inspires everyone to
do their best work,” says Rodrigo.
“We work as a team, no matter
what the project is. There's no room
for overblown egos or star-trips
around here. Once that happens, it’s
time for that person to hit the
road.”

Those who are close to I1.D. note
that this philosophy has been the
key to its ever-increasing success
over the past two years. Joshua and
Eric ““E-Smoove’’ Miller have
earned high marks for their remixes
of singles by Jomanda and D’Bora,
among others. Artists Principle,
M.Doc, Silk, and Kym Sims have
inked major-label contracts with
Smash and Atco, respectively, while
Alanda Drake and Shay Jones are
being courted for similar deals.

Of course, the central figure at
I.D. is Hurley, who is currently one
of the most sought-after producers,
remixers, and songwriters in dance
music. Lately, he has been so busy
tending to projects by several fel-
low I.D. artists, as well as CeCe
Peniston, Prince, Crystal Waters,
and numerous others, that he has
not had much time to work on his
own album, which is tentatively due
out on Smash early next year.

‘““Although I probably accept
more work than I should, every rec-
ord I do gives me the chance to test
myself and expand my abilities,”
says Hurley. “The biggest chal-
lenge is to stay busy without repeat-
ing yourself or getting stale.”

Despite his enthusiasm for remix-
ing, Hurley says he plans on cutting
back on them in the coming months.

Hurley and Rodrigo met during
the late '80s, shortly after Hurley
won attention spinning in several
Chicago clubs and doing mix shows
on radio stations WBMX and WGCI.
He used these outlets to showcase
his own music. Two of those songs,
“Jack Your Body” and “Music Is
The Key,” not only went on to be-
come international hits, but are now
revered as primary elements in
launching the house-music move-
ment.

Hurley went on to form JM Silk,
with singer Keith Nunnally, and re-
corded briefly for RCA. When that
situation came to an end, Hurley

and Rodrigo decided to concentrate
on establishing a home base not
only for Hurley’s writing and pro-
duction projects but also for other
local luminaries.

Rodrigo says their first and most
important decision was to move the
company away from the thick of the
heated and competitive environment
of the downtown Chicago scene.

“The Chicago club scene can get
pretty intense,” he says. “There’s
so much gossip and crap going on,
and that can get in the way of cre-
ativity. I wanted to show these kids
that you can be happening, be cre-
ative, and not get mixed up in all of
the nonsense.”

Apparently, Rodrigo is correct.
Besides production and songwrit-
ing, I.D. is strengthening its stance
as an independent label, having
charted well with Shay Jones’ “Are
You Gonna Be There,” and creating
a healthy underground club buzz
with Maurice Joshua's “Melody.”
Rodrigo notes that plans are afoot
for the [.D. label to expand its distri-
bution in the coming months.

month. Both cuts will be featured on
“Discography: The Complete Singles
Collection,” due out Oct. 28.

Producer/songwriter Jovonn, who
has lent his distinctive sound to Val-
erie Johnson's “Step Into My Life”
and Ceybil Jefferies’ “Love So Spe-
cial,” makes another bid for accep-
tance as an artist in his own right
with “Be Free’’ (Goldtone, New
York). Stronger than anything he did
while signed to Warner Bros., this
houser benefits from a tough bass
line and a memorable hook.

Although he is now flirting with
mainstream pop stardom, clubsters
should not ignore Seal’s second U.S.
single, “The Beginning” (Sire). Shep
Pettibone, Mark Moore, and Robin
Hancock take this funk/R&B jam
through a wide variety of moods,
ranging from techno to midtempo
swing and house.

On ‘““Vocalize” (DWA, Italy),
femme duo Scatt picks up where
Nexy Lanton left off with “You Too”
a couple of months ago. Production
team Robyx lays down a bright and
jazzy house groove, while the act
scats and chirps gleefully.

Another Italian gem is “Don’t Be
Afraid” by Jimmy McFoy (Contini
Edizioni Musicali). Producers Tony
Carrasco and G. Pasquini pump a
rousing, peak-hour house groove un-
derneath an infectious melody and a
charismatic performance by the
Afro-Belgian vocalist.

On the techno tip, please note “Get
Down Everybody” by Hely Noize
(ARS, Belgium). Razor-sharp synth
lines cut through a thick, hard-house
beat-base, while an incidental “let’s
party” rap floats on top. Go directly
to the cathartic ‘“‘Parkzicht” mix.

One of the hottest tracks in the
U.K. at the moment is “These Are
My People” by Members Of The
House, which is now out in the U.S.

via Shockwave (Detroit). Produced
by the brilliant Underground Resis-
tance posse, this soothing houser
was first exposed overseas by the in-
novative (and sometimes controver-
sial) Truelove Records in London. In
addition to this tasty treat, Truelove
is stirring bodies with ‘““Love” by
Rhythm Dr., which samples ‘“Love
Speak Up” by Whycliffe over a sprite
house base. Both tracks are essential
playlist additions.

SNEAK PEEK: One of the finest
hours in alternative dance music dur-
ing 1990 was delivered by Anything
Box with its debut album, “Peace,”
and the singles “Living In Oblivion”
and “Soul On Fire.” Reduced from a
trio to a duo, the group has just fin-
ished recording “Worth,” tentatively
due out in January 1992. Judging
from techno-vibed cuts like “World
Without Love” and “Beat Of Life,” it
is primed for chart success similar to
prototypes Depeche Mode and New
Order.

TID-BEATS: Tony Green, who is fa-
mous as the producer of disco nug-
gets like France Joli’s “Come To
Me,” has formed Monogram Rec-
ords, a new indie label based in Mon-
treal. First acts signed are Joli, who
is in the studio for the first time in
seven years, and Freddy James. Mu-
sic will be released in January 1992.
Green has inked an initial distribution
deal with Sony n Canada and is ne-
gotiating with the company for the
rest of the world ... Congrats to all
of the dance-music nominees for the
Billboard Music Video Awards.
Honors will be given out at the close
of the 13th annual Music Video Con-
ference on Nov. 8 at Hotel Sofitel-Ma
Maison in Los Angeles. For the com-
plete list of nominees and conference
information, see story, page 1.

————— ADVERTISEMENT
THE UNDERGROUND AND ‘
INDEPENDENT DANCE CHART
L DANNY B SMOOTH “LET'S SPEND THE NIGHT"  ECH0 USA
2 FREQUENCTES BASS & BLEEPS “VOLUME POUR™  FBB|
3 FINAL MIXX "LETS ALL CHANT  DANCEFLOOR|

4 RED FOLLIES, "WE WILL SURVIVE" BOTTOM L
§ CIRCUTT BREAKER "EXPERIMENTS IN SOUNDS" PRO|
& ENGLISH FRIDAY  “RIOT IN BRIXTON™ ELEGAL|
7 RHYTHM FAKTOR “DREAM ON- FOURTH F|
| ¥ DUSIRED STATES "TURN ON™ BGP

9 HELFN SHARPE "GOT TO HAVE YOUR LOVE" STROBE
IODEJA VU "MOVE YOUR WAISTLINE

TO THE BASSLINE™ MAXT

LBLACK ORCHID “TRUMPET STRICTLY R.
12ROB STEAL "MIND COLLAPSE" NU GROOVE |

| 13MAN WITH NO NAME  "GEDDIT 7 FOKUS }
‘ I4RED LIGHT "RHYTHM FORMULA EP~ HI BIAS)|
| 1SCULTURE SHOCK “LOUDNESS® SEIGE |

16VALERTE JOHNSON “STEP INTO MY LIFE" EAMOTIVE

ITIMMAJE  "LUV RIDE- MOVIN

IAVICTORIA MARTIN “ALL 1 DO" ATTITUDE |
‘ 19RICKY SMITH "BASS MACANIC SABER

20HOUSE OF FIRE "EF PROJECT X

"Compied from reports given by independent
Record Stores, Chbs and D.J's nationwide.
All Ihe above tities available threugh:

VISTA SOUNDS INTERNATIONAL, INC.
215 Englewood Avenug

Englewoad, N.J. 07631
Tel: 201-568-0040 FAX: 201-568-2599

 OORE.

‘We have a complete selection of all US. majar & indie label 127

OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCH

\\_

0,

BASS FOUNDATION - RECOGNITION - MAGNET
YUMMY - [F YOU WANT ME TO - HOUSE JAM
HELEN SHARPE - GOT TO HAVE - STROBE
CFM BAND - LETS DO THE TAP DANCING - APEXTON
BENOIR - GIVE ME YOUR LOVE - IRMA
LOUD FLOWER - HEART TO HEART - INVASION
NICE GUY SOULMAN - FEEL IT - NERVOUS
SUMMER SLAMS [ - VARIOUS - NUGROOVE
DE JA VU - MOVE YOUR WAISTLINE - MAX]
AUDIO CLASH - ELECTRO RHYTHM - STRICTLY RHYTHM
RED-LIGHT - RHYTHM FORMULA - HI-BIAS
EDDIE "FLASHIN" FOWLKES - INEQUALITY - 430 WEST
WAREBAND - PARTY CHILDREN - CRITICAL HOUSE
INFRA RED - WHEN LUV'S THE FEELIN' - STROBE
wus,:CIRCUT BREAKER - EXPERIMENT IN SOUND - PRO 2 (PLUS 8)
) IMMAJE - LUV RIDE - MOVIN'
\' ACID MASTER - VARIOUS VOL.1I - REQUEST LINE
A.B.T. - VARIOUS - NUGROOVE
LADONNA - SEX ME - GROVE STREET
RENEGADES - ITS GOTTA B FUNKY - UNDERGROUND

NEW LABELS -- SENDYOURCASSETTES
AND TEST PRESSINGS — ATTN: IRV

L

YOUR D

r: FULL :
' LINE A
SUPPLIER :
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Bilooord TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES RE-
PORTS COLLECTED, COMPILED, AND

39 l 38| 33| 7N

labels that do not issue list prices, are projected from whoiesale prices: © 1991, Billboard/BP| Communications, Inc. and SoundScan, tnc.

5 5 g §
w x o S = « < o &5 =
i w [G] @ ui w [C] @D
AR INAE ARHEAFIY .
@ | 5| £ ¢ | ARTIST TITLE | = © | 5| | ¢ | ARTIST TITLE | =
p-:E 5 o~ 2z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) E ;:E <_(, o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) Lﬁ_J
* % NO.1 * ' 42 | 40 | 79 | DOUG STONE @ epic 45303-5ONY (8,95 EQ) DOUG STONE | 12
% I | 1 | 4 | GARTHBROOKS caPitoL 96330 (10.98) 4 weeks 1 No. 1 ROPIN' THE WIND T3 % T80 T KBTI WHTTLEY @ o iz e TSI
Ac -9 NO FENCES | I
5 ) Z_pmig 8. GARVHIBROOKS A ccivay 55866" 0 58) 42 | 39 | 42 | 10 | CHRIS LEDOUX capiroL 96299+ (9.98) _ WESTERN UNDERGROUND | 36
3 3 19 TRAVIS TRITT @ WARNER BROS. 4-26589~ (9.98) IT'S ALL ABOUT TO CHANGE 2
@ > 46 | 51 11 | HOLLY DUNN WARNER BROS. 4-26630* (9.98) MILESTONES, GREATEST HITS | 25
(4)| NEW I | REBA MCENTIRE wmca 10400+ (3.98) FOR MY BROKEN HEART | 4 :
Q) : — REENTRY | 11 | MARK O'CONNOR THE NEW NASHVILLE CATS | 44
4 5 21 { ALAN JACKSON @ ARiSTA 8681* (9.98) DON'T ROCK THE JUKEBOX | 2 WARNER BROS. 26509* (9.98)
@ 6 4 127 | GARTH BROOKS 4 2 CAPITOL 50897 (9.98) GARTH BROOKS | 45 44 | 46 58 KATHY MATTEA @ nMeRCURY 842330 (8.98 EQ) A COLLECTION OF HITS 8
4
) 5 6 | 20 | RICKY VAN SHELTON @ COLUMBIA 46855*/SONY (9.98 EQ) BACKROADS | 3 NEWD | 1 | ROYROGERS rca 3024* (10.98) TRIBUTE | 46
§ | 8 | 14 | TRISHA YEARWOOD @ wca 10297° (998) TRISHA YEARWOOD | 2 61 2| BILLY DEAN caPIToL 4.96728 (9.98) BILLY DEAN | 47
9 7 7 6 RANDY TRAVIS WARNER BROS. 26661* (9.98) HIGH LONESOME | 3 48 45 43 23 MCBRIDE & THE RIDE mca 42343+ (9.98) BURNIN' UP THE ROAD 27
9 9 48 | CLINT BLACK A 2 rca 52372 (9.98) PUT YOURSELF IN MY SHOES 1 49 | 43 | 4 8 HAL KETCHUM curs 77450 (9.98) PAST THE POINT OF RESCUE 43
QLD)| 2¢ | 25 | 30 | VINCE GILL ® wor 10120 0.9 POCKET FULL OF GOLD |5 53 | 49 | 71 | SHENANDOAH columBia 45490/50NY (898 EQ) EXTRA MILE | 11
(A2)| 12 | 11 | 5 | REBAMCENTIRE A wmca 10016968 RUMOR HAS IT | 2 51 | 50 | 61 | 4 | TEXAS TORNADOS REPRISE 26683-WARNER BROS. (9.98) ZONE OF OUR OWN | 50
@ 13 15 4 THE JUDDS CURB/RCA 61018*RCA (9.98) GREATEST HITS VOL. I 13 52 4] 39 24 HANK WILLIAMS, JR. WARNER/CURB 26536"/WARNER BROS. (9.98) PURE HANK 8
16 16 29 DOLLY PARTON @ COLUMBIA 46882°/SONY (9.98 EQ) EAGLE WHEN SHE FLIES i 53 48 50 90 RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS (11 1
(@5){ 11 | 10 | 14 | TANYA TUCKER chpirol 95562* (9.98) WHAT DO [ DO WITH ME | 9 56 | 49 | 48 | 90 | DAN SEALS capirol 48308 (4.98) THE BEST | 7
10 | 12 | 25 | LORRIE MORGAN rca 30210-4* (9.98) SOMETHING INRED | 10 B5)| 56 | 5 | 4 | KEITH WHITLEY reasise: 08 KENTUCKY BLUEBIRD | 51
40 | 38 | 93 | VINCEGILL A mca 42321 (8.98) WHEN i CALL YOUR NAME 2 56 | 52 | 53 | 36 | PAUL OVERSTREET rca 2459+ (9 98) ) HEROES 17
18 | 14 | 13 | 19 | DIAMOND RIO aRisTa 8673 (9.98) DIAMOND RIO | 13 57 | 47 | 47 | 16 | VERN GOSDIN coLumsi 47051-50NY (9.98) OUT OF MY HEART | 41
19 | 15| 14 8 DOUG STONE £Pic 47357*/SONY (9.98 £Q) | THOUGHT IT WAS YOU 12 58 | 51 | 45 | 47 | K.T. OSLIN @ rcas2365- (0 98) LOVE IN A SMALLTOWN E
MARY-CHAPIN CARPENTER
3L | 2 | S| Cotumen atorsISony & 95 e SHOOTING STRAIGHT IN THE DARK | 20 59 | 56 | 106 | REBA MCENTIRE @ wcago3:- 898) REBALIVE | 2
@ 17 18 83 ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 60 58 58 16 HIGHWAY 101 wARNER BROS. 4-26588* (9.98} BING BANG BOOM 36
QD| 21 | 22 | 28 | GEORGE STRAIT @ wca 10204+ (998) CHILL OF AN EARLY FALL | 4 61 | 55 | 60 | 55 | RANDY TRAVIS A warner 8R0S 26310 (9.98) HEROES AND FRIENDS | 1
(23)| 20 | 20 | 82 | TRAVIS TRITT A WARNER BROS. 26094 (9.98) COUNTRY CLUB | 3 62 | 57 | 57 | 122 | LORRIE MORGAN ® rca 9504 (3.98) LEAVE THE LIGHT ON | 6
19 | 19 | 127 | CLINT BLACK A 2 Rca 9668 (9.98) KILLIN'TIME | 1 63 | 54 | 52 | 29 | RONNIE MILSAP Rca 2375+ (2.98) BACK TO THE GRINDSTONE | 24
22 21 165 | THE JUDDS A RCA/CURB 8318 /RCA (9.98) GREATEST HITS 1 MARTY BROWN
® i REENTRY | 6 | o HIGH AND DRY | 64
2 | 26 | 26 | 26 | THE KENTUCK ELECTRIC BARNYARD | 3
MERCURY 848054 * (9.98 £EQ) 65 63 63 36 MARTY STUART mca 10106" (9.98) TEMPTED 20
@D| 2 | %8 | 3 | SAWYER BROWN curacapiroL 94260°CArITOL 998 CUCH B 66 | 67 | 66 | 52 | JOE DIFFIE epc a6067v50nY (898 £Q) A THOUSAND WINDING ROADS | 23
280 dln Do § PATIMCLOVELESSTCaniseobn UIP SNl B 67 | 60 | 64 | 14 | MARTIN DELRAY ariantic a2176* (2.9 GET RHYTHM | 57
- (998) BRAND NEW 15
co B Bl Il (0 Qo) AT gt L 75 | — | 71 | GEORGESTRAIT A wcaceis0sm LVIN ITUP | 1
DEAN ; _ YOUNG MAN | 12
S0 || 125l w8 {PHGY _BILCY S g 69 | 65 | 67 | 105 | RANDY TRAVIS & warneR sros. 25985 9 98) NO HOLDIN' BACK | 1
@D 35 | 37 | 2 | KATHY MATTEA wercurrses 975- 950 THEPessEsRy 70 | 68 | 59 | 22 | LEE GREENWOOD carioL ss541- (9.98) A PERFECT 10 | 38
(32)| 32 | 3¢ | 52 | MARK CHESNUTT @ wica 10032° 9.9 T0O COLD AT HOME | 12
7 66 62 6 SHELBY LYNNE EPiC 47388+/SONY (9.98 EQ) SOFT TALK 55
33 29 32 48 DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98) iF THERE WAS A WAY 7 = - = > ;
% = o THE KENTUCKY HEADHUNTERS & S JTRIS, 1= ) RONNIE MCDOWELL cuRrs 77507+ (9.98) YOUR PRECIOUS LOVE 7
-m MERCURY 838744 (8.98 EQ) 73 | 64 | 5 | 12 | EARL THOMAS CONLEY Rca 3116+ (998) YOURS TRULY | 53
“/RCA (9. LOVE CAN BUILD A BRIDGE | § —
39| P L ;HREAJTLQZZSF.T::R;T;’:;‘::)P;TA 6% 74 | 69 | 70 | 35 | RONNIE MCDOWELL curs 77414+ (9.98) UNCHAINED MELODY | 32
3% | 30 | 29 |6 |P j PIRATES OF THE MISSISSIPPI | 12
CAPITOL 94389* (9.98) @ RE-ENTRY 5 ?Jféf)’;;f{?&?g - MY FATHER'S SON | 68
37 | 33 | 30 | 36 | AARON TIPPIN Rca 2374+ (9.98) YOU'VE GOT TO STAND FOR SOMETHING | 23 :
; () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 21 31 8 LIONEL CARTWRIGHT mca 10307 (9.98) CHASIN' THE SUN 21 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbot. Ali albums available
o 3 P .S . i
ALABAMA @ Rca 52108+ (9.98) PASS [T ON DOWN 3 on casseite and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices {indicated by EQ), for

Bilboard. Top Gountry Gatalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
FOR WEEK ENDING OCTOBER 19, 1991 {11

wif | o . 2l |o¥|x > &

Ez ] E fA':gLIETNUMBER/msmBunNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE $35 Fz|3% 3
1 1 PATSY CLINE A * mca 12 (8 98) 22 weeks at No 1 GREATEST HITS 22 T 13 GEORGE STRAIT A Mca 22114 (8.98) IF YOU AIN'T LOVIN’ YOU AIN'T LIVIN' 22
2 10 VINCE GILL Rrca 9814-4R* (4.98) BEST OF VINCE GILL 22 15 16 REBA MCENTIRE A mca 2789 (8.98) GREATEST HITS 2
3 2 ANNE MURRAY A “ CAPITOL 46058* (7.98) GREATEST HITS | 22 16 15 | DOLLY PARTON A RCa 4422 (6.98) GREATEST HITS | 20
4 5, GEORGE STRAIT A Mca 42035* (8.98) GREATEST HITS, VOL. 2 22 17 17 REBA MCENTIRE @ wmca 42134 (8.98) REBA 7
5 | 4 RANDY TRAVIS A * WARNER BROS. 25568 (8.98) ALWAYS & FOREVER | 22 18 | 20 | WAYLON JENNINGS A ° Rca 3378 (8 98) GREATEST HITS | 19
6 : 3 THE CHARLIE DANIELS BAND A EPIC 38795*/SONY (6.98 £EQ) A DECADE OF HITS | 22 19 HANK WILLIAMS, JR. A 2 WARNER/CURB 60193/ WARNER BROS. (9.98) GREATEST HITS 17
1 6 GEORGE STRAIT A 7 MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS | 22 | 20 24 | REBA MCENTIRE @ mcA 6294 (9.98) SWEET SIXTEEN 19
8 8 THE JUDDS A RCA/CURB 5916-1/RCA (8.98) HEARTLAND —2-2—— 21 23 | RONNIE MILSAP A& RrCA 5425 (8.98) GREATEST HITS VOL. 2 9
9 7 ALABAMA A ° Rca 4939 (8.98) ROLLON | 22 | 22 | 18 | THE JUDDS A RCACURB AHL1-5319/RCA (8.98) WHY NOT ME | 20
10 9 KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS | 22 23 | — | GEORGE STRAIT A McA 5913 (8 98) OCEAN FRONT PROPERTY 19
11 11 THE JUDDS Rrca 2278-4* (3.98) COLLECTOR'S SERIES Z_l_ 24 21 PATTY LOVELESS @ rica 42223 (8.98) HONKY TONK ANGEL | 14
12 | 12 | GEORGE JONES EpiC 40776*/SONY (9.98 EQ) SUPER HITS | 12 25 19 | ALABAMA A “ RCA AHL1-4229 (8.98) MOUNTAIN MUSIC ] 20
13 14 ALABAMA A ° RCA 7170 (8.98) GREATEST HITS 22 Catalog albums are older titles which are registering significant sates. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
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Gountry

First Fans. CMA Awards show host Reba McEntire presents President and
Mrs. George Bush to the crowd during the 25th annual CMA Awards Show
finale. Bush spoke briefly to attendees and wholeheartedly endorsed country
music. Country Music Week 1991, Sept. 28-Oct. 5, was a fiurry of activity
highlighted by the annual round of glitzy, black-tie awards ceremonies.
Here's a glimpse at some of the winners and events. For more photos, see

NASHVILLE—During CMA Week
festivities, new directors and officers
were elected to serve on the board of
the Country Music Assn. Songwriter
Thom Schuyler and Sony Music/
Nashville head Roy Wunsch were
voted to the top positions: chairman
of the board and president, respec-
tively.

The directors election took place at
the organization’s 33rd annual mem-
bership meeting, Oct. 3 at Nashville’s
Stouffer Hotel. Officers were elected
by the directors at a subsequent
meeting Oct. 4. Directors serve for
two years and officers for one.

New directors are as follows:
At-large—Bruce Hinton, MCA Rec-
ords/Nashville; Irving Waugh, I.W.
Productions; E.W. Wendell, Opryland
USA Inc. Advertising agency/PR—

page 41.

Dick Gary, The Gary Group, Los An-

OF GEORGE AND VINCE AND STEVE AND Dol-
ly: Talk about attitude! Country music was an illus-
trated catalog of attitudes at the CMA Awards show
the other night. It snarled, stomped, crooned, boogied,
wept, whined, goofed around, pontificated, and
purred. What it didn’t do was exhibit that aw-shucks
hickishness that’s always threatening to break
through and re-assert its paternity of the form. In

spite of its fresh face, the show did not ignore the old
masters. Hall of Famers Bill Monroe and Earl
Scruggs participated in
the opening number; and
Roy Rogers, who is in []
the Hall twice (once as a
member of Sons Of The a VI e
Pioneers), sang with
Clint Black and an- TR
nounced the female-vo- 3{ :‘EH ‘E
calist award winner. Dol-

ly Parton, who has too

often seen women re-

duced to foils in country

music, offered a strong

rebuttal to that practice with her “Eagle When She
Flies” production that featured a chorus of women
clad to portray many professions and passions.

Broadcast on CBS-TV, the awards show beat out its
competition at the other networks during every half-
hour period and led the night in every adult demo-
graphic. It was the highest-rated CMA awards special
since 1983. And it earned the highest Wednesday
night ratings for CBS since the Grammy broadcast in
February.

It was heartwarming to see perennial nice guys
Vince Gill and Steve Wariner get some recognition.
Accepting his male-vocalist award, Gill offered a com-
ment that could be engraved on most country music
trophies: “I've come a long way,” he said, “from three
chords and ‘Old Shep’ . .. I wouldn’t be here if I hadn’t
learned from the greats.” That he has learned well is
now a matter of record. Wariner has been one of coun-
try’s best balladeers (and most underrated guitarists)
since the late '70s. Oddly enough, it took his teaming
with Gill, Ricky Skaggs, and Mark O’Connor on the
single “Restless” to get the voters’ attention. Maybe
they’ll see him henceforth as the musical treasure he
is in his own right.

Award-Winning Attitudes At CMA Show

Out With ‘Hick,’ In With ‘Hip’ For Parton, Gill, Others

.MARK YOUR CALENDAR: Sugar Hill Records art-

The ceremonies were not without blemish, though.
George and Barbara Bush were in attendance, and
the agonizingly slow security measures enacted to
protect them made many in the audience late for the
show, even though they had arrived at the prescribed
time. One Scene reader phoned in the observation that
Charley Pride was the only black performer in evi-
dence and asserted that this lack of diversity is curb-
ing country music’s growth.

Some saw the irony of a blue-blood like Bush pledg-
ing fealty to a traditional-
ly blue-collar perspective.
Noting the economic ills
that beset the country
Bush presides over, Rob-
ert K. Oermann, enter-
tainment writer for the
Tennessean, commented,
‘“He knows ‘God Bless
The USA’ by heart. But
can he sing ‘Busted’?”

MAKING THE rounds:
The CMA’s new entertainer of the year, Garth
Brooks, was among the celebrities playing in the inau-
gural Music Row Golf and Bowl tournament to raise
money for the T.J. Martell Foundation. Others includ-
ed Vince Gill, Eddie Rabbitt, Doug Stone, and Glen
Frey. The events raised more than $55,000 ... The
Statler Brothers have debuted their long-awaited va-
riety series—‘“The Statler Brothers Show”—on TNN
... John McEuen has released his first solo album—
“String Wizards” on Vanguard—since leaving the
Nitty Gritty Dirt Band. His first music video from the
album is “Return To Dismal Swamp” ... Cancel that
cancellation notice: The Gatlin Brothers, who recent-
ly announced they were quitting performing, are go-
ing to open a theater in a new complex in Branson, Mo.
They will also book other talent for the venue.

ist Robert Earl Keen will do his World Tour of San
Antonio Oct. 16-20, appearing at five clubs in the Tex-
as city.

SIGNING: John McEuen to the William Morris
Agency for booking.

geles; artist/musician—Vince Gill;
broadcast personality—Joe Wade
Formicola, WWWW Detroit; compos-
er—Thom Schuyler, Bethlehem/EMI
Music; international—David Hughes,
EMI Records, London; personal man-
ager—Merle Kilgore, Hank Williams
Jr. Enterprises; publication—John
Sturdivant, Music City News; pub-
lisher—Jerry Bradley, Opryland Mu-
sic Group; radio—Day Halyburton,
KPLX Dallas; record company—Tim
DuBois, Arista Records/Nashville;
record/video merchandiser—Jim
Powers, Handleman Co., Troy, Mich.;
talent agent—Rick Shipp, Triad Art-
ists; talent buyer/promoter—Steve
Moore, Starwood Amphitheatre; tele-
vision/video—Kitty Moon, Scene
Three Inc.

The officers are as follows:
Executive VP—Connie Bradley,
ASCAP; senior VP—David Conrad,
Almo Irving Music; VPs—Jack Wes-
ton, RCA Records/Nashville; Tim
Wipperman, Warner/Chappell Mu-
sic; Harold Shedd, PolyGram Rec-
ords/Nashville; Rick Blackburn, At-
lantic Records/Nashville; Randy
Owen, Alabama; Jimmy Gilmer, SBK
Records/Nashville; Dick McCul-
lough, E.H. Brown Advertising, Chi-
cago; Hal Durham, Grand Ole Opry;
Tom Collins, Collins Music Inc.; Don
Schlitz, Hayes Street Music; Joe Sulli-
van, ETN Limited Partnership, Bran-
son, Mo.; Stan Moress, Moress Nanas
Golden Entertainment; Bobby Den-
ton, WIVK Knoxville, Tenn.; Terry
Cline, World Class Talent; Richard
Krumme, Country America maga-
zine, Des Moines, lowa.

* New GMA Directors, Officers Elected
. Schuyler, Wunsch Take 2 Top Spots

International VPs—Fritz Portner,
PPK AG, Zurich; Keith James,
CHAM Canada.

Secretary—Jim Foglesong, DPI
Records; assistant secretary—Sonny
Anderson, Walt Disney World At-
tractions, Orlando, Fla.; treasurer—
Wayne Halper, Capitol Nashville; as-
sistant treasurer—Howard Lander,
BPI Communications Inc., New
York; sergeant at arms—Bob Moody,
WPOC Baltimore; assistant sergeant
at arms—Norman Epstein, KZLA/
KLAC Burbank, Calif.; historian—
Jack McFadden, McFadden Artists
Corp.; assistant historian—Tom Mo-
lito, Cabin Fever Entertainment,
Greenwich, Conn.

Directors serving the second year
of their term include Gary Buck, Ca-
nadian Country Music Hall of Fame;
Coyote Calhoun, WAMZ Louisville,
Ky.; Vince Candilora, SESAC; Tony
Conway, Buddy Lee Attractions;
Paul Corbin, TNN; Larry Gatlin; Lon
Helton, Radio & Records; Donna Hil-
ley, Sony Tree; Richard Leigh, Lion-
Hearted/EMI Music; Gregg Lindahl,
KLRX Dallas; Merlin Littlefield,
ASCAP; Steve Marmaduke, Western
Merchandisers Inc., Amarillo, Texas;
Jim Ed Norman, Warner Bros. Rec-
ords/Nashville; Bob Romeo, Don Ro-
meo Agency, Omaha, Neb.; Roger
Sovine, BMI; Janice Wendell, Ericson
Marketing Communications.

CMA lifetime board members are
J. William Denny, Nashville Gas Co.;
Ralph Peer II, Peermusic, San Fran-
cisco; Frances Preston, BMI, New
York; and Joe Talbot, Talbot Music
Publishing Inc. DEBBIE HOLLEY

Yearwood Says She’ll Manage
Better Without Doyle/Lewis

NASHVILLE—MCA artist Trisha
Yearwood has severed ties with her
management company, Doyle/Lewis
Management (which also manages
Garth Brooks). “She has fired us,”
says Pam Lewis, partner in Doyle/
Lewis. “She is looking for someone
who she feels will make her more of a
priority. Trisha felt that Garth
[Brooks] was too much of a priority
here. She told us that she felt that we
didn’t have enough time for her. We
were finalizing a contract.”

Lewis says Garth Fundis, Year-
wood's producer, is handling all calls.

Though early rumors included
Fundis stepping in as manager, he re-
fused to comment, stating only that
“a decision will be made as soon as
possible, and until then, I’m handling
all the calls at this point. We’re quite
content with the situation as it is until
we decide what the permanent plan
should be. 'm acting on her behalf
right now to just make sure all the
bases are covered.”

Fundis says Yearwood’s relation-
ship with her management company
lasted 1%, years and that there were
several things that she tried to get
worked out that she felt weren’t mov-

ing forward. “As far as Trisha is con-
cerned, it was an amicable parting,”
he continues.

Fundis says he and Yearwood plan
to “sit down and discuss, along with a
lot of other people,” the next move.

Doyle/Lewis has made no plans to
pursue legal action at this time.
“She’s a wonderful talent and we
wish her a lot of luck, and we hope
she finds someone whom she feels
comfortable with,” Lewis says.

In the meantime, Fundis plans to
be back in the studio with Yearwood
to work on her second album for
MCA after the first of the year.

Yearwood, who is booked by Bud-
dy Lee Attractions, is contracted to
open for Brooks on a number of tour
dates through the end of '91, and
Lewis says that contract will be hon-
ored. DEBBIE HOLLEY

25 country artists
nominated for
Billboard Music
Video Awards.
... see page 1.
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SINGLES

.. &TRACKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED
'COUNTRY RADIO BY BROADCAST DATA SYSTEMS.

I K.LEHNING (C.CARTER)
0 | a0 | § | SOMEDAY SOON

(V) MCA 54187
SUZY BOGGUSS

Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if

4
O P O -
x x Q ™ x x| 2 T
28|28 |2 €2 Tme ARTIST 22822 23| mTLe ARTIST
[F 2| 3% | x| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 32| v | 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
| y LIFE'S TOO LONG (TO LIVE LIKE THIS) @ RICKY SKAGGS
* % NO. 1 »x % 39|42 RICKY SKA
. R SKAGGS M MCANALLY (D.WILSON,D.COOK,J.JARVIS) §
(D) 1 | o | o | KEEP(TBETWEEN THE LINES 2 weeks 3t No. 1 ® RICKY VAN SHELTON R e SULLEIR L
S.BUCKINGHAM (R.SMITH,K.LOUVIN} (V) COLUMBIA 38-73956 | * * * POWER P|CK/A|RPLAY * * K
@' 7 7 12 NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE 64 . l 2 FOR MY BROKEN HEART & REBA MCENTIRE
B.MONTGOMERY J SLATE (L. WILSON,J.DIFFIE) (V) EPIC 34-73935 7.BROWN,R.MCENTIRE (LHENGBER,K.PALMER) (V) MCA 54223
MIRROR MIRROR & DIAMOND RIO
}_@ 4 6 14 M.POWELL.T.DUBOIS (B.DIPIERD,J.JARRARD M.SANDERS) (V) ARISTA 2262 4 41 4 6 JB?A'/-\‘!E‘ERD(EEBMEMJI\BDeCTOR v RCNCURL@ZEO&&BFB?SA
SOMEDAY & ALAN JACKSON
@ 0B 8 S HENDRICKS K.STEGALL (A JACKSON.J MCBRIDE) (V) ARISTA 2335 _ 2| 50 / XVH’:E%_g\%&s%%&fiﬁi@f?ﬁiom W cgm%’;{,;\ ';‘ngé\;
BALL AND CHAIN PAUL OVERSTREET
5 6 8 li | B8 BANNISTER.P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) (V) RCA 62012-7 43 3 5 'I[-(B)fg)'v(vhﬁtéﬂiM D.BARNES) e’ \(/V[)NM((::;Ex 5(211';% 1
THE WALK & SAWYER BROWN THE BLAME L
6 2 5 14 R.SCRUGGS,M.MILLER (M.MILLER) CURB/CAPITOL PRO-79750/CAPITOL 4 4 6 P WORLEY,E.SEAY (C.MOSER,P.NELSON,G NELSON) V) WAthl-‘lEIRGBHR\(,)\é.AXIéSOg n
ANYMORE © TRAVIS TRITT LEAVE HIM OUT OF THIS & STEVE WARINER
@ 11 14 6 G BROWN (T TRITT,J coLucc) {V) WARNER BROS. 7-19190 47 %9 4 S.HENDRICKS.T.DUBOIS (W.ALDRIDGE,S.LONGACRE) ARISTA PRO-2349
WHERE ARE YOU NOW CLINT BLACK STILL BURNIN' FOR YOU
3 3 1 13 4.5TROLID «C.BLACK.H.NICHOLAS) (V) RCA 62016-7 46 56 4 S.HENDRICKS,7.DUBOIS (R.CROSBY} 5&5%/\%%8?3832
9 | 9 | 4 [ 12 | 1 THOUGHT IT was you ® DOUG STONE 47 | a8 | | 19 | L1zAIANE ® VINCE GILL
D.JOHNSON (T.MENSY.G.HARRISON) (v) EPIC 34-73895 T.BROWN (V.GILL,R.NIELSEN) {V) MCA 54123
RODEO GARTH BROQKS YOU CAN DEPEND ON ME RESTLESS HEART
10 5 3 10| Revnotos waasTian) CAPITOL PRO-79838 NEW ) ! J.LEO,LM.LEE (R.ROGERS.J.GRIFFIN) (V) RCA 62129-7
SILVER AND GOLD & DOLLY PARTON
11 8 2 16 g%é‘&gﬁgﬁgﬂ BEARTWRIGHT) @ LIONEL CAET%'}[S@E 49 4 4 20 S.BUCKINGHAM.G.SMITH (C.PERKINS,G.PERKINS,S. PERKINS) (V) COLUMBIA 38-73826
— T THIS TIME | HURT HER MORE (THAN SHE LOVES ME) & NEAL MCCOY
| i [ 0 | 15 | YOURLOVE s Amimacte ¢ MARKCHESNUTT 9 | o8 | 7 | THSIMELAURTSER,
13 14 12 7 BROTHERLY LOVE @ KEITH WHITLEY & EARL THOMAS CONLEY @ 63 2 MY NEXT BROKEN HEART & BROOKS & DUNN
B8.MEVIS,G.FUNDIS (1. STEWART.T.NICHOLS) (V) RCA 62037-7 S.HENDRICKS.D.COOK {D.COOK,R.DUNN,K.BROOKS) (V) ARISTA 18658
AS SIMPLE AS THAT MIKE REID EVEN NOW & EXILE
14|15 16 | 15 | S5UCKINGHAM (4 REID.A SHAMBLIN) (V) COLUMBIA 38-73888 3 eg [ &8 18 | RSHARP.T.OUBOIS (R.SHARP.M.BEESON) - V) ARISTA 2228
@ 17 2 10 PUT YOURSELF IN MY PLACE & PAM TILLIS @ 57 62 3 BETWEEN A ROCK AND A HEARTACHE LEE GREENWOOD
P WORLEY.E.SEAY (C.JACKSON.P.TILLIS) (V) ARISTA 8642 J.CRUTCHFIELD (R IRVING, L. W.CLARK.D SIMMONDS) CAPITOL PRO-79807
19 21 10 | TEMPTED & MARTY STUART 54 44 32 13 SPEAK OF THE DEVIL PIRATES OF THE MISSISSIPPI
| R.BENNETT.T.BROWN (P.KENNERLEY.M.STUART) (V) MCA 54145 | J.STROUD. R ALVES (B.MCCORVEY,R.ALVES, D.MAYO) - CAPITOL PRO-79783
ALL | CAN BE (IS A SWEET MEMORY) & COLLIN RAYE
@ 2015 6 (I;.IFlL(JED\IASI(% ER%XESRP TL%IE)R)A BROKEN HEART @ TRISHA Y(E)Afc\,’\vg?g % | %) % _20 J.FULLER,J.HOBBS (H.HOWARD) (V) EPIC 34-73831
EVERYDAY ANNE MURRAY
18| 16| 17 ] 12 QL’;L%IL(’NRVEL(SJCTNI\GAEI e Hel) B CITORRIBIRCSN 9 | 60 | 3 | [CRUTCHPIELD (DMALLOY.R BRANNAN) CAPITOL PRO-79877
NOTHING'S CHANGED HERE DWIGHT YOAKAM YOU CAN GO HOME @ THE DESERT ROSE BAND
19 | 1818 | 11 | PANDERSON (D YDAKAM KOSTAS) (V) REPRISE 7-19256/WARNER BROS .@ 6l | 8 3| 7 SrowN (C HiLLMAN. TewPCH — (V) CURB/MCA 54188/MCA
| (WITHOUT YOU) WHAT DO | DO WITH ME TANYA TUCKER
' 212817 EéJo';gv’Yv‘zETBaac?wﬁ %_Qﬁﬁébﬁg&? — ¢ PATTY(VL)%XEIS‘EE% | 7 2| J.CRUTCHFIELD (R PORTER, L. D.LEWIS,D.CHAMBERLAIN) (V) CAPITOL 44774
@D 2 | 33 | 4 | FOREVER TOGETHER RANDY TRavis | |(BD)] 69 2 | ALONGTIME aGO # THE REMINGTONS
K LEHNING (R TRAVIS,A JACKSON) (V} WARNER BROS. 7-19158 = BAéY SlAECiRD T Toa e
@ 24 27 4 THEN AGAIN MA 62 73 3 R.LANDIS (J C.CROWLEY, J SIL BAR) (V) RCA 62099
A A J.LEO,L.M.LEE,ALABAMA (R.BOWLES,J).Sit BAR (V) RCA 62059-7
BRAND NEW MAN ® BROOKS & DUNN 61 | 55 | 46 | 16 | WHOLE LOTTA HOLES KATHY MATTEA
i 23 13 11 L8Nl Ssrrieninmers D.COOK (D COOK,R DUNN, K BROOKS) OO(V) AR ST A.REYNOL}I\)S (J.VEZNER,D.HENRY) (v} MERCURY 868 394-7
- SHE'S GOT A MAN ON HER MIND CONWAY TWITTY 62 | 54 | 54 | 9 | SHEMADE AMEMORY OUT OF ME pgaal oY VL]
. 2% |9 || CTWITTY.D HENRY (C.WRIGHT.B.SPENCER) (V) MCA 54186 EBOSDTY'?L:QS;?N) e L o c T:) RCA GZ?S—J
I i e g M ARPA KEITH PALM
| YOU DON'T COUNT THE COST BILLY DEAN ."i’ 66 66 4
@l 29 3 l} 6 C.HOWARD,T.SHAPIRO (B.JONES, T.SHAPIRO,C.WATERS) (V) CAPITOL NASHVILLE/SBK 44773/SBK zxg\:li?éR;T(_K'iREOOKS'CVWATERS) S (V;E;lé;;;ﬂms
== T - Y| & SAMM AW
[ LIGHT AT THE END OF THE TUNNEL @ B.B. WATSON 60| 68 2
l B2l g 1 11 | CBROOKS.S.ROBERTS (R.FAGAN K WILLIAMS.M WILLIAMS) (C) (CD) (V) BNA 62039-4 (B)-:‘E‘NLOSC‘-EW'LSON (M.PETERSEN o © é:v) MERCURY gesR s;é;
T —
FOR CRYING OUT & DAVIS DANIEL 6 | 56 | 38 | 1l ALENe (O
W EEE (© (I ERURY seaSad | | e L
[ DOWN AT THE TWIST AND SHOUT ® MARY-CHAPIN CARPENTER .@ 67 | 68 | 5 *: ,
23 21 15 | 20 J M.C.CARPENTER,J.JENNINGS (M.C.CARPENTER) (V) COLUMBIA 38 73838 zMzE'DADILLON (D-DILLONSISCRUGGS) ATCANTICRITES
29 | 28 | 23 | 12 | SAMEOLD STAR ¢ MCBRIDE & THE RIDE 67 | 58 | 55 | 10 | KON Wemmar o e
T.BROWN,S FISHELL (T, MCBRIDE,B.CARTER,R ELLSWORTH,G.NICHOLSON) (VI MCA 54125 B THE GARDEN @ VERN GOSDIN
30| 30 | 2 l 18 | DOWN TO MY LAST TEARDROP & TANYA TUCKER 68 | 51 | 51 9 | 5 MONTGOMERY (® FISCHER F WELLER) (V) COLUMBIA 38-73945
J.CRUTCHFIELD (P.DAVIS) CAPITOL PRO-79711 IF WE CAN'T DO IT RIGHT @ EDDIE LONDON
3 3] 23 19 YOU KNOW ME BETTER THAN THAT GEORGE STRAIT 69 70 1. 65 16 R.ROGERS.W.PETERSON (R.ROGERS,M.WRIGHT) _ (C) (V) RCA 2821-7
J.BOWEN,G.STRAIT (T HASELDEN,A.L.GRAHAM} (V) MCA 54127 EAGLE WHEN SHE FLIES @ DOLLY PARTON
@ 37 57 3 THE CHILL OF AN EARLY FALL GEORGE STRAIT NEW ) ! D.PARTON,S.BUCKINGHAM.G.SMITH (D.PARTON) (v) COLUMBIA 38-74011
J.BOWEN,G.STRAIT (G DANIEL,G.PETERS) (V) MCA 54180 n 65 I 63 5 1T'S CHITLIN' TIME & THE KENTUCKY HEADHUNTERS
* AKX HOT SHOT DEBUT * A K | THE;E':TGU%(V HEADHUNTE_RS THE KENTUCKY HEADHUNTERS) (C) V) MERCURY 868 760
ASKI S TO DANCE & KATHY MATTEA
@ NEW ) 1 EEQM)%S%?OEU GA(?,TCTP%S%% @ NEW D) L | AREYNOLDS 11.PRESTWOOD) _ (V) MERCURY 868 8667
5 CALLOUSED HANDS MARK COLLIE
SOME GUYS HAVE ALL THE LOVE @ LITTLE TEXAS 13160 | 49| 17 '
B | 41| B | o0 C NPOL.DGRAL P HOWELLD GBRIEN  WARNER BROS. PRO.4967 L b e i
35 | 32 | 18 | 15 | SINCE!DON'T HAVE YOU © RONNIE MILSAP T4 | 74 | 3 | BMAHERD.POTTER U.SUNDRUD.G.BURR) (v) COLUMBIA 38:73961
R.GALBRAITH.R.LANDIS,R.MILSAP {J.ROCK.J).BEAUMONT,THE SKYLINERS} (v) RCA 2848-7 LOVE. ME COLLIN RAYE
3 | 30 | g | YOU COULDN'T GET THE PICTURE ® GEORGE JONES 5| NEWD | | T G SF0RESTeS CH R ARRES] - i S

LBOWEN SB0GOUSSIGATVSON VICARTOLNASHVILLE(4d 77 2/CARNTOL, cassette is unavaifable. (C) Cassette single availability. (CO) Compact disk single availability. (M) Cassette maxi-single availability. {T} 12-inch
38 34 30 20 HEgEMV\L/gEABAEAMA TR (V)APL_CAABZQZI\QA7 vinyt single availabitity. (V) 7-inch vinyl single availability. © 1991, Billboard/BPI Communications, Inc.
JLEO,L A [ RZ
—_— ——
1 1 HERE’S A QUARTER (CALL SOMEONE WHO CARES) & TRAVIS TRITT 29 WHEN | CALL YOUR NAME @ VINCE GILL
| N G.BROWN (T.TRITT) WARNERBROS. | | il T.BROWN (V.GILL.T.DUBOIS) MCA
| SHE'S IN LOVE WITH THE BOY @ TRISHA YEARWOOD POINT OF LIGHT 4 RANOY TRAVIS
2 2 3 15 16 11 5
| GFUNDIS U IMS MCA K.LEHNING (D.SCHLITZ.T SCHUYLER) o WARNER BROS.
3 1 1 2 | SMALL TOWN SATURDAY NIGHT @ HAL KETCHUM 16 11 14 14 DOWN HOME ALABAMA
L= Il | “ | AREYNOLDS.J.ROONEY (P.ALGER.H.DEVITO) CURB —d | J.LEO,L.M.LEE, ALABAMA (R BOWLES J.LEO] RCA_|
4 ) 4 3 DON'T ROCK THE JUKEBOX ® ALAN JACKSON 17 | 13| 21 | 10 | WEBOTHWALK # LORRIE MORGAN
| S HENDRICKS K STEGALL (A JACKSON.R.MURRAH,K.STEGALL) ARISTA . R.LANDIS (T.SHAPIRO,C. WATERS) RCA
FRIENDS IN LOW GARTH BROOKS o KILLIN' TIME @ CLINT BLACK
5 18| 15 | 42 i F.EYNOLSDS . BLAc»fv'G?gBS.LEL) o —— ] 18 2 | JSTROUDMWRIGHT (C.BLACKH.NICHOLAS) RCA
e VAN SHELTON ONE OF THOSE THINGS PAM TILLIS
6 b] 5 LQMCKA;%%APMLFW’%SR,DGE, RickY corumeia | | ]2 |2 9 | PWORLEY.£ SHEA (P.TILLISP OVERSTREET) ARISTA
Y n WALK ON FAITH & MIKE REIO
L A I I Mt il SO | | w22 W =GN oy eany | coluen
| NLY FOR A LITTLE WHILE ILLY DEAN
§ b 4 "“fESJV_E"-NL}BEJ%!?:%LSARTFORD,J.FoSTER.D.PFmMMER) D LB D ! E::‘OV';ZEH SHAPIRO W HOLYFIELD.R.LEGH) N O\ISs;/sCTARngf
FALLIN' OUT OF LOVE REBA MCENTIRE 22 23| 23|12
1 [ s [ =2 | oo, {2 s g o camn e
10 | | SHADOWIOF SIDOUET @ EARL THOMAS LONCEY 23 | 25 | 16 | 17 | 5 REYNOLOS (B.BOVDW HAYNES.D ROBBINS) - o CAPITOL
I . BETTER MAN LINT BLACK
u B ol B2y e B SHORES, BITEET DOUG STORE | I 32 | W .WRIGHT.) STROUD (C. BLACK.H NICHOLAS) RCA
| N | B. :
! | THE THUNDER ROLLS # GARTH BROOKS 5 | U 57 | KCRNING (b OVERSTREER SOHLIT2) & R AN BR0S
12 I 10 10 3 A.REYNOLDS (P.ALGER,G.BROOKS) B CAPITOL | s - : = =
I T LORD HAVE MERCY ON A COUNTRY BOY DON WILLIAMS @ Videoclip availability. Recgrrentgare_ mlgs wh|c_h h_ave already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 8 b 3 S (B.MCOILL below the top 20. Commercial avaitability is not indicated on the recurrent chart.
| 'l D.WILLIAMS.G.FUNDIS (BMCOILL)
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by Lynn Shults

cOUN TRY SALES EXPLODE: Riding on the wave of exposure generat-
ed by the CMA Awards show, country releases are jumping through cash
registers across America. Garth Brooks continues to pave the way as “Ro-
pin’ The Wind” jumps from No. 3 to No. 1 on The Billboard 200 Top Albums
chart, while totally dominating the Top Country Albums chart (1-1).
Brooks’ “No Fences” powers from No. 15 to No. 10 on The Billboard 200
and maintains a lock on the No. 2 slot on the Top Country Albums chart.
Meanwhile, “For My Broken Heart,” the new album by Reba McEntire,
who hosted the CMA Awards, debuts at No. 4 on the Top Country Albums
chart and No. 25 on The Billboard 200. Travis Tritt’s “It’s All About To
Change” holds at No. 3 on the Top Country Albums chart and climbs 30-22
on The Billboard 200. Vince Gill has action with three albums on the coun-
try chart: “Pocket Full Of Gold” jumps 24-11, “When I Call Your Name”
goes 40-17, and, on the Top Country Catalog Albums chart, his “Best Of
Vince Gill” zips 10-2. Re-entering the country chart at No. 44 on the
strength of his CMA exposure is Mark O’Connor with his “The New
Nashville Cats” album. All of this hyperactivity created 10 backward bul-
lets inside the top 30. This occurs when an album continues to increase in
sales but is surpassed by other records with stronger increases.

HERE ARE SOME OTHER hot performers on The Billboard 200: Vince
Gill's “Pocket Full Of Gold” (156-61) and his “When I Call Your Name,”
which re-enters at No. 87; “Don’t Rock The Jukebox” (42-32) by Alan Jack-
son; “Trisha Yearwood” (56-44); “Shooting Straight In The Dark” (186-106)
by Mary-Chapin Carpenter; George Strait’s “Chill Of An Early Fall” (143-
118); Patty Loveless’ “Up Against My Heart” (176-151); Kathy Mattea’s
“Time Passes By” (re-entry at No. 163); Mark Chesnutt’s “Too Cold At
Home”(187-167); and the Kentucky Headhunters’ “Pickin’ On Nashville,”
which re-enters at No. 182.

NO. 1 FOR THE second consecutive week on the Hot Country Singles &
Tracks chart is Ricky Van Shelton’s “Keep It Between The Lines.” This is
the first time this year that Shelton has laid claim to the No. 1 position for
two straight weeks ... Alan Jackson’s “Someday” is the week’s hottest
track inside the top 10, jumping 10-4. Also making a major move on the top
slot is Joe Diffie’s “New Way (To Light Up An Old Flame),” which soars
from No. 7 to No. 2. Travis Tritt’s “Anymore” moves from No. 11 to No. 7.

OUOTES FROM SRO ENTERTAINMENT EXPO: According to William
Morris VP Dave Dowds, “The group of artists that showcased were excel-
lent. The talent was there” at the Country Music Week event. As to break-
ing these new acts, Dowds says, “It is going to get increasingly more diffi-
cult. Where are they going to get the airplay?” Economics, not airplay, is
the main concern of Karen Leach of the Minnesota State Fair. Says Leach,
“Many [of the artists] are not of the stature to play the 21,000-seat hard-
ticket grandstand and are priced too high to play the 5,000-seat free stage.”
Lori Renfrow of the Houston Rodeo & Livestock Show says, “From last
year’s showcase, we used four acts in a concept show and I saw four or five
new acts that I would do the same thing with again this vear.” Tony Con-
way, president of Buddy Lee Attractions, sums up by saying, “With so
many acts being on equal ground, everyone will have to be a lot more cre-
ative.”

Winning Moments From Gountry Week

Garth Brooks takes top honors with the CMA entertainer-of-
the-year award during the 25th annual CMA Awards
ceremony, televised live Oct. 2 from the Grand Ole Opry
House in Nashville. Brooks also garnered CMA bullet-
shaped awards for single of the year (“Friends in Low
Places”), album of the year (“No Fences”), and music video
of the year (“The Thunder Rolls”).

Vince Gill and MCA label mate Patty Loveless deliver a
spine-chilling performance of Giil’s ‘‘Pocket Full Of
Gold" single during the CMA show. Gill took home
awards for male vocalist, song of the year (“When | Call
Your Name"), and vocal event (with Mark O'Connor &
the New Nashville Cats).

BMI president and CEO Frances Preston congratulates
Paul Overstreet, right, and Hugh Prestwood, left, on
taking top honors at the 39th annual BMI Country
Awards, Oct. 1. Singer/songwriter Overstreet won BMI
country songwriter of the year for the fifth year, while
Prestwood’s ‘““Hard Rock Bottom Of Your Heart,”
recorded by Randy Travis and published by BMI country
publisher of the year Careers-BMG, claimed the 23rd
Robert J. Burton award as most-performed country song.

The Nashville Songwriter Foundation, in association with the
Nashville Songwriters Assn. International, hosted the 22nd
annual Hall of Fame induction ceremony Sept. 29 in
Nashville. Here, Charlie Black (“A Little Good News” and
“Slow Burn”) and Sonny Curtis (“Walk Right Back™” and
“More Than | Can Say”) are honored for their career
achievement. Thom Schuyler is presented with the Maggie
Cavender award of service. Pictured, from left, are Schuyler,
Curtis; Pat Huber, executive director, NSAI; Black; and Merte
Kilgore, president, NSAI.

SESAC writer Susan Longacre and her co-publisher accept
the national performance activity award for "“Time Passes
By" (recorded by Kathy Mattea) from SESAC VP Dianne
Petty. Pictured, from left, are Jon Vezner, co-writer of the
song; Mattea; Petty; writer/co-publisher Longacre; and Tim
Wipperman, W.B.M. Music Corp. (SESAC's 1991 publisher
of the year).

ASCAP's Southem executive director Connie Bradley
celebrates with the writer and pubiishers of ASCAP’s country
song of the year, “Friends In Low Places,” at the society’s
annual awards dinner, Sept. 28 at the Opryland Hotel.
Pictured, from left, are Ronnie Gant of Music Ridge Music
and Linda and Ron Chancey of Chancey Tunes, publishers
of the song; Bradley; and songwriter Bud Lee.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubtisher — Licensing Org.) Sheet Music Dist. 63 DON'T THROW ME IN THE BRIARPATCH (Sony Cross

55 ALL | CAN BE (IS A SWEET MEMORY) (Sony Tree, Keys, ASCAP/Edge O' Woods, ASCAP/Kinetic
BMI) HL Diamond, ASCAP) HL

7 ANYMORE (Sony Tree, BMI/Post Oak, BMI/EM] 66 DON'T YOU EVEN (THINK ABOUT LEAVIN') (Music
April, ASCAP/Heartland Express, ASCAP) HL Corp. Of America, BMI/Jessie Jo, BMI/Labor Of Love,

72 ASKING US TO DANCE (Careers-8MG, BMI/Hugh BMI) HL
Prestwood, BMI) 28 DOWN AT THE TWIST AND SHOUT (EM! Aprii,

14 AS SIMPLE AS THAT (Almo, ASCAP/Brio Blues, ASCAP/Getarealjob, ASCAP) HL
ASCAP/Hayes Street, ASCAP) CPP 30 DOWN TO MY LAST TEARDROP (Paul & Jonathan,

60 BABY ON BOARD (Warner-Elektra-Asylum, BMI)

BMI/Crowman, ASCAP/Silbar Songs, ASCAP) 70 EAGLE WHEN SHE FLIES (Velvet Apple, BMI)
5 BALL AND CHAIN (Scarlet Moon, BMI/Don Schiltz; 52 EVEN NOW (With Any Luck, BMi/Sleepy Time,
ASCAP/Almo, ASCAP) CLM/CPP ASCAP)

53 BETWEEN A ROCK AND A HEARTACHE (Glitterfish, 56 EVERYDAY (Irving, ASCAP/David Malioy, BMI/BMG,
BMI) ASCAP/Jim And David, ASCAP) HL

44 THE BLAME (Calt Cac, ASCAP/Sony Tree, 27 FOR CRYING OUT LOUD (lvan James, ASCAP)
BMI/Warner-Tamerlane, BMI/Mistet Charlie, BMI) 21 FOREVER TOGETHER (Sometimes You Win,

HL ASCAP/All Nations, ASCAP/Seventh Son,

23 BRAND NEW MAN (Sony Tree, BMI/Sony Cross ASCAP/Mattie Ruth, ASCAP) wWBM
Keys, ASCAP) HL 40 FOR MY BROKEN HEART (Starstruck Writers Group,

13 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap, ASCAP)

BMI/Careers-BMG, BMI) HL 68 THE GARDEN (Bobby Fischer, ASCAP/Hookem,

64 CADILLAC STYLE {Ray Stevens, BMI) ASCAP/Young World, BMI/Hookit, BMI)

73 CALLOUSED HANDS (Bait And Beer, 67 HANG UP THE PHONE (Eddie Rabbitt, BMI) HL
ASCAP/Forerunner, ASCAP/Colgems-EM{, ASCAP) 38 HERE WE ARE (Warner Chappell, ASCAP/Macy Place,
CLM/WBM ASCAP/Benefit, BMI) WBM

32 THE CHILL OF AN EARLY FALL (No Chapeau, 20 HURT ME BAD (IN A REAL GOOD WAY) (Posey,

ASCAP/Gold Line, ASCAP/WB, ASCAP) BMi/Rockin'R, ASCAP)

69 IF WE CAN'T DO IT RIGHT (Maypop, 51

BMI/Blackwood, BMI/Wrightchild, BMI) WBM Cross Keys, ASCAP)

9 | THOUGHT IT WAS YOU (Sony Cross Keys, 2 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba,
ASCAP/Forest Hills, BmI) CPP 16 TEMPTED (Irving, ASCAP/Littlemarch, BMI/Songs Of

ASCAP/Miss Dot, ASCAP/Warner-Tameriane,

MY NEXT BROXEN HEART (Sony Tree, BMI/Sony 54 SPEAK OF THE DEVIL (Great Cumberland,

BMI/Flawtfactor, BMI/Bear & Bill, BMI() CPP
46  STILL BURNIN' FOR YOU (Grand Coalition, BMI)

BMI/Patrick Joseph, BMI) HL/WBM 19 NOTHING'S CHANGED HERE (Coal Dust West, PotyGram, BMI) CPP/HL

71 IT'S CHITLIN' TIME (Pri, BMI/Practice House, BM!/Songs Of PolyGram, BMI) HL/WBM 22 THEN AGAI% (Maypop, BMI/Lorimar, BMi/Silbar
ASCAP/Three Headed, ASCAP) HL 65 ONE LOVE (Carlooney Tunes, ASCAP/Chrysalis, Songs, ASCAP) wWBM

41 JOHN DEERE TRACTOR (Rada Dara, BMI/EMI ASCAP/Colgems-EMI, ASCAP/He-Dog, ASCAP/Twyla 50 THIS TIME | HURT HER MORE (THAN SHE LOVES

Blackwood, BMI)

1 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillis, CLM/WBM

Dent, ASCAP/Lamek, BMI1/Laughing Dogs, BMI)

ME) (Zomba, ASCAP/8lue Moon, ASCAP)
6 THE WALK (Zoo I, ASCAP)

BMI) HL 18 A PICTURE OF ME (WITHOUT YOU) (At Gallico, 42 WHEN YOU WERE MINE (Fame, BMI/Warner-

11 LEAP OF FAITH (Warner-Tamerlane, BMi/Long Run,

BMi/Algee, BMI) CPP

Tamerlane, BMI)

BMI) WBM 74 A PICTURE OF YOU (Sony Tree, BMI/Red Quill, 8 WHERE ARE YOU NOW (Howlin' Hits, ASCAP) CPP
45 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M., BMI/MCA, ASCAP/Gary Burr, ASCAP) HL 61 WHOLE LOTTA HOLES (Sheddhouse,
SESAC/Longacre, SESAC) WBM 15 PUT YOURSELF IN MY PLACE (Polygram, ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP)
39 LIFE'S TOO LONG (TO LIVE LIKE THIS) (Sony Cross ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI) HL HL
Keys, ASCAP/Inspector Barlow, ASCAP/Bug, 10 RODEOQ (Rio Bravo, BMI) (WITHOUT YOU) WHAT DO | DO WITH ME (Sony
ASCAP/Sony Tree, BMI) HL 29 SAME OLD STAR (Violet Crown, BMI/Blame, Cross Keys, ASCAP/Milene, ASCAP)
26 LIGHT AT THE END OF THE TUNNEL (Of Music, BMI/Sony Cross Keys, ASCAP/CMI, ASCAP) HL/CPP 48 YOU CAN DEPEND ON ME (Maypop,
ASCAP/Sony Cross Keys, ASCAP) HL 33 SHAMELESS (Joel, BMI) BMI/Wildcountry, BMI/Careers-BMG, BMI)
17 LIKE WE NEVER HAD A BROKEN HEART (Major Bob, 62 SHE MADE A MEMORY OUT OF ME (Acuff-Rose, 57 YOU CAN GO HOME (Bar None, BM!/Bug,
ASCAP/Mid-Summer, ASCAP/Bait And Beer, BMI) 8MI/Night River, ASCAP)
ASCAP/Forerunner, ASCAP) CLM 24 SHE'S GOT A MAN ON HER MIND (Dawid ‘N’ Will, 36 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)
47  LIZA JANE (Benefit, BMI/Englishtowne, BMI) WBM ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM 25 YOU DON'T COUNT THE COST (Polygram,
53 A LONG TIME AGO (Maypop, BMI/Wildcountry, BMI) 49 SILVER AND GOLD (Brick Hit, BMI) CPP ASCAP/Mc Bec, ASCAP/Edge 0’ Woods,
43 LOOK AT US (Benefit, BMi/Irving, BMI/Hardscratch, 35 SINCE | DONT HAVE YOU (Bonnyview, ASCAP/Kinetic Diamond, ASCAP/Moline Valiey,
BMI) ASCAP/Southern, ASCAP) CPP ASCAP) HL
75 LOVE, ME (Acuff-Rose, BMI/WB, ASCAP/Two Sons, 37 SOMEDAY SOON (WB, ASCAP) 31 YOU KNOW ME BETTER THAN THAT (Millhouse,

ASCAP) 4 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son, BMI/Sheddhouse, ASCAP) HL
3 MIRROR MIRROR (Little Big Town, BMi/American ASCAP/EMI April, ASCAP) HL/WBM 12 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EMI
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP) 34 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits, Blackwood, BM!/Wrightchild, BMI) CPP/WBM

HL/WBM

ASCAP/Square West, ASCAP)

BILLBOARD OCTOBER 19, 1991
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Justin’s Doing Just Fine, Thanks
BIB Buy Among Factors Boosting One-Stop

@ BY PAUL VERNA

LAKE LANIER ISLANDS, Ga.—
With one-stop consolidation acceler-
ating, Justin Entertainment Inc. is
thriving thanks to a timely acquisi-
tion, a longstanding commitment to
service, a deep knowledge of its
own market, and a shrewd approach
toward expansion.

“There’s three of us left in the
Southeast, basically; there used to
be 12 or 15 of us,” said Justin presi-
dent Tim Monig at the Atlanta-
based company’s first convention,
held Sept. 27-29 at the Lake Lanier
Islands Hotel and Golf Club here.

Justin recently acquired a com-
petitor, BIB Distributing Co. of
Charlotte, N.C., merging that com-
pany’s trucking routes with its own.
The result is a 10-vehicle fleet that
delivers about a third of Justin’s to-
tal shipments to accounts through-
out the Southeast.

The BIB purchase also gave Jus-
tin a key employee, VP/GM Bill
Norman, who had been president of
BIB for three decades. ““We've
changed a lot of things by getting
Bill down here,” said Monig. “He’s
a big asset to the company.”

But most importantly, the acqui-
sition of BIB has helped generate a
60% year-to-date sales increase for
Justin. The growth will allow Monig
to eventually expand to other mar-
kets, such as Los Angeles. “We'll
get there,” he said. “We're just too
busy here right now to open up in
L.A., and we’ve got another major
city—Dallas—we want to go into
first, because we've got a base
there already.”

Monig maintains a second resi-
dence in Los Angeles and has been
studying that market for years. One
of Justin’'s key accounts there is
Torrance, Calif.-based Wherehouse
Entertainment, which buys 7-inch
and 12-inch vinyl from the one-stop.
Wherehouse president and CEO
Scott Young is a longtime friend
and ex-neighbor of Monig’s.

Expansion notwithstanding,
Monig asserted that Atlanta will al-
ways be ‘“home base.” The compa-
ny, whose main competitors are
Nova Record Distributors in subur-
ban Atlanta and Bassin Distribu-

tors in Miami, will move to a 35,000-
square-foot facility near its current
location early next year.

Besides Monig and Norman, the
other principals at Justin are Susan
Renegar, VP of finance; Jim Ogle-

‘There’s three of
us left in the
Southeast, basically’

tree, VP of purchasing; and Kolette
Kleber, who was just promoted
from director of advertising to VP
of advertising. The company em-
ploys more than 60 full-time staff-
ers.

Justin was formed in October
1984 by Monig, who had spent 16
years working for PolyGram, first
in Miami and then as the branch
manager in Atlanta. The company is
named after Monig’s son, who in
turn is named after Moody Blues
leader Justin Hayward.

The firm is now wholly owned by
Monig. At one time, ex-Record Bar
chairman Barrie Bergman held a
24% interest in Justin, which he has
since sold off.

Justin began as a T-inch and 12-
inch single supplier, later diversify-
ing into cassettes and CDs in both
single and album format. The com-
pany embraces indie distributor
Justin Records and Justin Kid-
dieworks, which distributes the
“Barbie’ audio series on Rincon Re-
cordings to toy stores. Monig owns
the rights to the “Barbie” record-
ings, which are distributed in music
stores by CEMA through Rhino
Records.

Monig did not reveal an annual
sales figure for Justin, but Bill-
board estimates that the 1990 figure
is $15 million-$20 million. Sales for
1991 should be dramatically higher
due to the extra business picked up
by the BIB purchase.

While Justin had previously held
small conventions attended by its
staff, this was the first time the
one-stop invited its key retail ac-
counts and label reps. Among large
chains, Justin’s main clients are
Camelot Music, Sound Warehouse,

The Musicland Group, Super Club
Music Co., and Wherehouse, most
of which sent representatives to the
conference.

Justin services about 2,000 or so
accounts, half of which are primary
clients, according to Monig. The
chains are all on credit, while the
bulk of the mom-and-pop stores are
on a COD basis.

Justin recently hired an outside
firm to assist its sales staff in better
serving its account base. Monig
said, ‘“‘Sales were real tough the last
couple of years. I don’t think our
sales department was pointed in the
right direction, so we had a compa-
ny come in and train our sales peo-
ple in how to deal with people on the
phone, being more polite, showing
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A Wiz Of A Phone Call. Dean Torrence of Jan & Dean, left, and radio
personality Harry Harrison of WCBS-FM New York call in live to the oldies
station from Nobody Beats the Wiz on Staten Island, N.Y. The pair visited the
store to promote the newly released EMI “‘Legends Of Rock'n’Roll” series CD.
Harrison’s appearance drew one of the largest crowds ever to any Wiz in-store
promotion.

(Continued on page 51)

GCONVENTION CAPSULES

The following is a roundup of events at the Justin
Entertainment Convention, held Sept. 27-29 at the
Lake Lanier Islands Hotel and Golf Club in Lake La-
nier Islands, Ga.

AWARDS: A few distinguished label and distribution
reps attending the meeting were honored with awards
as follows: BMG Distribution branch manager Fred
Love received a plaque “in appreciation of [his] sup-
port of Justin Entertainment throughout the years”;
Sony Music Distribution rep Jeff Lee won the sales-
rep-of-the-year award; Uni Distribution Corp. was
named distributor of the year; label-of-the-year honors
went to Atlantic Records; and awards for regional
sales manager of the year were given to A&M Rec-
ords’ Al Marks, Chrysalis Records’ Rod Gunther, and
Virgin Records’ Paul Babin.

MORE AWARDS: Label personnel were not the only
ones receiving recognition for their work. Justin presi-
dent Tim Monig received a plaque from Sony thanking
him for contributing to the quintuple-platinum success
of Mariah Carey’s debut album; Kolette Kleber, who
organized the convention, received a silver tray for her
“dedication and creativity’' and was subsequently pro-
moted to VP of advertising; and warehouse staffer
Wendy Oliver was named employee of the year.

nOCK THE BOAT: CEMA Distribution won the
hearts of conventiongoers by renting out a party yacht
that sailed Saturday, from the early afternoon until the
wee hours. It helped that the weather was perfect: sun-
ny and hot, but not scorching. It also helped that an

auxiliary boat shuttled people back and forth between
the hotel and the yacht, for those who didn’t want to
spend the entire day at sea.

KUDOS to Sony for limiting its product presentation
to five clips by Deborah Blando, Pearl Jam, Great
Plains, Neil Diamond, and Ozzy Osbourne. While the
other majors showed snippets of clips by scores of art-
ists, Sony focused its efforts on these particular art-
ists, thereby conveying a clear sense of what some of
its priorities are.

ANOTHER popular scheme for the product presenta-
tions was the spoof. WEA Distribution did it with
“Wayne's World” from NBC-TV’s “Saturday Night
Live,” while Uni had a “Frankenstein” theme, with ap-
propriate dialog dubbed into scenes from the black-
and-white classic.

WHERE'S MOTOWN? Uni regional sales manager
Barry Yarbrough told the convention that he hadn’t
seen the company’s product video and was therefore
not totally aware of its contents. “If there’s any Mo-
town stuff on there, disregard it,” he quipped. Howev-
er, Motown, which is in the midst of switching distribu-
tion to PolyGram Group Distribution, was absent
from the Uni presentation.

SIGN HIM UP! PolyGram Group Distribution’s At-
lanta branch manager, Larry Hensley, opened the
company’s product presentation by asking the audi-
ence to play A&R executive. “At the end of the video,”

(Continued on page 51)
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