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For everyone who loved The Three
Tenors—London presents Pavarotti in
Hyde Park. The world’s favorite tenor
follows up his magical performance
from Rome with another from London.
Pavarotti in Hyde Park—a great holiday
gift on VHS and Laserdisc.
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Album Radio Is Rocking Harder

Metal Fans Grow Into 25+ Target Demo

@ BY SEAN ROSS

NEW YORK—Five years after al-
bum-rock stations began playing
softer music in response to their
classic rock rivals, there are signs
that the format is getting some of
its crunch back.

Summer Arbitron numbers were

particularly kind to many of the
harder-rocking album outlets that
have popped up over the last 12-18
months. Stations in Chicago, San
Diego, Denver, Tampa, Fla., and
other markets are showing the
kind of 12-plus numbers that have
not been associated with hard-rock
stations for several years. At the

In Apparent ‘No-Return’ Tum,
Wherehouse Sells Opened GDs

B BY CRAIG ROSEN

LOS ANGELES—In a move that
seems aimed at Sony’s new policy
on CD returns, the Torrance, Calif .-
based Wherehouse chain has begun
selling opened hit Sony CD titles at
about half of their list price in six of
its stores here. This action follows
months of tension between the 293-
unit chain and Sony Music, which in-
stituted a no-return policy on
opened CDs in July (Billboard,
March 30).

Fox Plans Global
Broadcast 0f 91
Billhoard Awards

W BY SUSAN NUNZIATA

NEW YORK—Fox Broadcasting Co.
is taking the Billboard 1991 Music
Awards show around the world in
January. The network is airing the
show for the second consecutive year
and will use the broadcast as a linch-
pin for its expansion into Europe.
Slated to tape at the Santa Monica
Airport hangar Dec. 3, the show will
be broadcast by the Fox network in
(Continued on page 97)

The industrywide controversy
over this policy could heat up when
BMG announces that it, too, will
sharply reduce returns allowances
on opened CDs. According to
sources, BMG will create a returns
ceiling, and retailers who exceed

(Continued on page 98)

same time, some record people say
they are seeing some mainstream
album rockers become harder,
more current, or both.

Some of this may stem from ma-
jor-market top 40’s dance empha-
sis; all of the markets mentioned
above have top 40s that lean heavi-
ly urban. But demographics may
be an even bigger influence. Hard-
er-rock fans who would have been
dismissed by album radio several
years ago are growing into its cov-
eted 25-34 demo. As that happens,
some of the rock stations that
went softer and more classic in the
mid-’80s to pursue adults are now
finding it difficult to serve multi-
ple constituencies.

As Jay Clark, PD of WLLZ De-
troit, says, “We had been looking
at adults 18-50 and I don’t know if
you can do that anymore.” WLLZ,
an album rock outlet since the ear-

(Continued on page 9)

W BY STEVE McCLURE

TOKYO—A growing number of
Japanese pop music fans are
marching to a different drummer—
and that drummer is
playing an Asian
beat.

Most Japanese
pop is in the Western
mold, ranging from
the bubblegum fare
of terminally cute
teenage “idol” sing-
ers to screeching
thrash-metal bands. But in the last
couple of years, a new generation
of Japanese bands using Asian

Japanese Pop Acts Finding
Inspiration In Tradition

rhythms, melodies, and instru-
ments has introduced a fresh per-
spective into the Japanese music in-
dustry.
There have been previous at-
\ tempts to use Japa-
nese musical forms
in a pop context: For
example, Osamu Ki-
tajima, in an early-
’70s album called
“Benzaiten,” blend-
ed electric guitars
and traditional Japa-
nese instruments
like the “biwa” lute, the “shakuha-
chi” flute, and the koto. And Yellow
(Continued on page ﬂl
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Ohscenity Gases
Divided On Issue
0f Forfeiture

W BY PAUL SWEETING

NEW YORK—Two federal courts
in two different districts have
reached contradictory decisions
on the question of whether defen-
dants in video obscenity cases can
be forced to forfeit substantial
portions of their assets as part of |
the penalty for conviction.
(Continued on page 99)

AFM Adds Support To
Visa Law Changes
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To Focus On Women
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* ROPIN' THE WIND
GARTH BROOKS
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* EMOTIONS
MARIAH CAREY
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* DIFFERENT LIFESTYLES
BEBE & CECE WINANS
HOT COUNTRY SINGLES
* ANYMORE
TRAVIS TRITT (WARNER BROS) |
TOP COUNTRY ALBUMS |
* ROPIN’' THE WIND
GARTHBROOKS
0| TOP VIDEO SALES
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this is the album.

you've never heard her like this before.

o
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featuring “Never In My Life”
“Never In My Life” produced and arvanged by Narada Michael Walden for Perfection Light Productions ~ Executive Producers: Clarence Avant and Cherrefte
Management James Feaster in assocation with Ll CAN, Productions, Sherman Oaks, CA ~ ® 1991 A&M Records. Inc. Al Rights Reserved.
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The unexpected awaits inside

“Pandora’s Box,” Aerosmith’s

new deluxe 3-Cass=tte or

3-CD boxed set—52 songs

remastered under the band’s

supervision—with aver 20

never-before-heard record-

ings. Includes:

* A decade’s worth of hits

* Alternate, rare, live, unre-
leased, pre-Aerosmith
recordings

* Rare, unpublished photos
from the band’s personal
collection

* Extensive liner notes

* Revealing song-by-song
notes from the band
members

“Pandora’s Box” includes the

kit single and brand new video
(directed by Marty Callner)
Sweet Emotion, plus Dream
On, Walk This Way, Back In
The Saddle, Helter Skelter,
and much more. It’s all here,
from America’s greatzst rock

‘n’ roll band.
* In store Novembe- 19th
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MARTY BROWN’S ROADSIDE ATTRACTION

Country artist Marty Brown hit the road in support of his debut album on
MCA/Nashville by embarking on a tour that saw him performing at Wal-
Mart stores in some 40 towns. Debbie Holley is on the trail. Page 32A

NEW AGE NEWS

As new age music continues to claim new fans, Billboard takes a special
look at the genre with reports on the retailing, marketing, touring tactics,
and other facets of the industry. Page 48

WHERE HAVE ALL THE MOVIEGOERS GONE?

Despite the draw of big-name stars, consumer interest in film releases
continues to wane. Jim McCullaugh examines the possible reasons for
Hollywood’s dry spell and what it means for the home video business.

Page 61

STOCKING UP FOR CHRISTMAS

'Tis the season for holiday releases, and the Inspirational and gospel
labels offer a sackful of goodies. Lisa Collins and Bob Darden have de-
tails on the latest from Take 6, the Winans, more. Pages 72, 73
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Recession Or Creative Stagnation?

Execs Ponder Lower Music Shipments

B BY JEFFREY JOLSON-COLBURN

LOS ANGELES—Music business
leaders, faced with their worst
year in a decade, are downplaying
the impact of the economic reces-
sion and placing the blame for bad
times on the industry itself.

While a plethora of recent super-
star releases bodes well for the im-
mediate future, music shipments
were off 11% in the first half of

1991, making it clear the recession
had indeed taken a toll.

The music business was hit
much harder than other domestic
industries, which were off by an
overall 3%. And music industry ex-
ecutives, somewhat surprisingly,
say much of the culpability lies
very close to home.

Internal factors cited by record
company heads include creative
stagnation, overleveraged retail-

M BY EARL PAIGE

LOS ANGELES—Seeking to pro-
tect their flanks from the major la-
bels, who are focusing new atten-
tion on children’s product, a number
of independent companies specializ-
ing in children’s audio and video are
quietly forming a marketing group
in connection with the National
Assn. of Independent Record Dis-
tributors & Manufacturers.
Presidents of six NAIRD-mem-
ber companies have formed an ad
hoc committee to explore the possi-
bility of creating the marketing
group and have circulated a ques-
tionnaire to 700 companies and indi-
viduals involved in children’s prod-
uct.
I Reports of the kiddie labels’

Indies Mull Trade Group
To Boost Kiddie Labels

plans surfaced at the recent Nation-
al Assn. of Recording Merchandis-
ers’ annual Wholesalers Confer-
ence in Newport Beach, Calif.,
where committee member Joan Pel-
ton, president of Silo Inc., gave a
progress report to the NAIRD
board (Billboard, Oct. 26).

Pelton, the only member of the
committee who is also a NAIRD di-
rector, is the sole distributor on the
committee. Her 14-year-old Water-
bury, Vt., firm distributes 400 la-
bels, and has its own label division,
Alcazar Productions.

The committee has no official
name and no chairperson. But most
inquiries are directed to Petton, who
insists the main reason for being so
low-key “is that we are not incorpo-

(Continued on page 99)

ers, tightening radio formats, in-
creasing overheads, and pressures
created by new labels.

“What recession?’’ asks Dave
Glew, president of Sony Music’s
Epic Records. “There’s just been a
lack of great music.”

Glew is among those who say
they believe that boring music, not
the economy, was the culprit. “If
you've got great records,” he in-
sists, “there’s no such thing [as a
recession]. These people just need
to be more careful and run their
businesses better.”

“Records are not priced high
enough to be really affected by an
economic recession,” says Island
Records founder and CEQ Chris
Blackwell. “They are inexpensive
and a good value. So the answer
lies in the record business. I've al-
ways felt that when things go bad,
it’s simply because there are no
good records. And there’s been
hardly any good records this
year.”

According to Elektra Entertain-
ment chairman Bob Krasnow, the in-
dustry has grown fat and lazy. “In
1991, the record business finds itself
dangerously close to creative stagna-
tion. All the formulas have been
played out,” he says.

MCA Music Entertainment Group
chairman Al Teller cites the recent
music industry proclivity to create
“one-hit wonders,” usually in the
dance genre, rather than the career
artists that are bread-and-butter to
major labels.

“Labels are catering to the lowest

(Continued on page 85)

Wamer Music Shows Strong Third Quarter

Record Sales Raise Revenues 8.5 %, Profit 6.4 %

& BY DON JEFFREY

NEW YORK—Propelled by strong
domestic record sales, the Warner
Music Group’s third-quarter reve-
nues rose 8.5% from last year and its
profit went up 6.4%.

Time Warner Inc. reports that for
the three months that ended Sept. 30,
the music unit had operating profit of
$116 million on revenues of $708 mil-
lion, compared with profit of $109 mil-
lion on $652 million in revenues a year
earlier. But, for this year’s first nine
months, music operating profit fell
3.6% to $369 million on a 3.3% rise in
revenues to $2.08 billion.

Executives told securities analysts
at a recent meeting in New York that
third-quarter domestic record sales
were 16% higher than last year’s but
that foreign sales were weak.

Scoring high on the albums charts
in the quarter for labels owned or dis-
tributed by Time Warner were Nata-
lie Cole (on Elektra), REM. (Warner
Bros.), Metallica (Elektra), Color Me
Badd (Giant), Paula Abdul (Virgin),
Van Halen (Warner Bros.), and Skid
Row (Atlantic).

Time Warner’s filmed entertain-
ment unit, which includes movies,
home video, and television opera-
tions, posted declines in both reve-
nues and profits in the third quarter.
Operating profit dropped 14.2% to
$120 million from $140 million a year
ago, and revenues were off 12.4% to

million on a 3.2% rise in revenues to
$2.17 billion.

The company attributes the quar-
terly declines to “fewer television
programs entering the domestic syn-
dication market this fall” compared
to a year ago.

But Time Warner says it had “rec-
ord home video sales” in the quarter.
Some of its hits on the video rentals
chart were “GoodFellas,” “New Jack

City,” and “Hamlet.” And, the video
unit realized additional sales from the
distribution of films for MGM/UA
Home Video, which was a deal that
did not materialize until the end of
last year.

At the box office, Warner Bros.
Pictures had winners in ‘““Robin
Hood: Prince Of Thieves” and “Doc
Hollywood” in the quarter. “Robin

(Continued on page 98)

B BY TRUDI MILLER

NEW YORK—Elektra Entertain-
ment, which distributes product
from Select Records, has refused to
distribute the album “Bitch Betta
Have My Money” by rapper AMG.
Select plans to release the title Mon-
day (28) through independent dis-
tributors.

However, unlike Def American—
whose ties with Geffen were sev-
ered after the latter refused to re-
lease a Geto Boys album—Select
has been prepared all along for this
possibility, and will continue to
manufacture and distribute its oth-
er product exclusively through

Elektra ‘Selects’ Not To
Distribute AMG’S

litch’

Munao. The contract between the
two companies stipulates that Elek-
tra can opt not to distribute certain
Select releases, Munao says.

“I’m not saying that I agree with
all the questionable lyrics that some
of the groups that are around today
use,” adds Munao. ‘“‘But we feel
that, provided the act has intrinsic
talent and value and has something
to say, whether or not it’s punctuat-
ed with language, we're not going
to censor it. I really believe the al-
bum is very strong.”

The album has already yielded a
hit single, also called “Bitch Betta
Have My Money,” which reached
No. 5 on Billboard’s Hot Rap Sin-

. Road, (;:1 /;gbgr.gﬂoiclhl. 418égg. :ggslcorgzer Services and Information: Billboard, P.0. Box 2011, $764 million from $873 million. For Elektra, says Select president Fred (Continued on page 98)
arion, 5-2011, 1-800-669-1002. nine months, profit fell 2.2% to $300
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AFM Supporting Visa Compromise

Canadian Pressure Forced Union Shift

B BY BILL HOLLAND

WASHINGTON, D.C.—The Ameri-
can Federation of Musicians, which
represents both U.S. and Canadian
players, has changed its tune on the
delayed foreign-performer restric-
tions of the 1990 Immigration Act.
The AFM now supports a compro-

mise bill to delete the most controver-
sial sections dealing with foreign mu-
sical artists and entertainers.

The original bill, now law, brought
howls of opposition earlier this year
from orchestra promoters and music
and arts groups throughout the U.S,,
which claimed the music-performer
restrictions would make it impossible

NEW YORK—Mark Schulman is
moving up in more ways than one in
the Warner Music Group.

In being named VP of market de-
velopment at Warner Music Group
Inc., Schulman leaves Warner’s At-
lantic Records
unit after 22
years, most re-
cently as senior
VP/GM.

“My offices
have been on the
second floor all
that time, first at
1841 Broadway
and then at 75
Rockefeller Plaza here in York.”
Schulman now moves to the 31st-
floor headquarters of the Warner
Music Group, to whose chairman,
Robert J. Morgado, he reports.

More importantly, Schulman has
taken on the challenge of finding
new ways to expand the company’s

SCHULMAN

Atlantic’s Schulman Upped
To Wamer Music Position

customer base at retail and, with it,
the number of purchases by those
consumers. “After all,” he says,
“one out of three albums purchased
in this country are from the Warner
Music Group family.”

Morgado, in a press statement,
amplifies Schulman’s view of music
retail. “A healthy retail market-
place and, indeed, retail sales, are
the most efficient and profitable
ways to sell our products. We are
prepared to make the necessary in-
vestments to find new and effective
ways to reach the widest possible
audience for our music.”

Before assuming his most recent
post at Atlantic, Schulman was VP
of creative marketing services,
overseeing the label’s ads, graphics,
merchandising, packaging, and pre-
production and video departments.
Before that he had been Atlantic’s
VP of advertising since 1979.

IRV LICHTMAN

to schedule and book noteworthy for-
eign bands, orchestral and symphony
groups, opera companies, dance
troupes, and others.

Last month, Congress responded
to the large-scale protests against the
performer-visa sections of the bill by
delaying their Oct. 1 implementation
date. There are also two pending bills
to change or delete some of the rules.

The AFM, which originally sup-
ported the controversial law, is now
throwing its support to a bill intro-
duced by Sen. Ted Kennedy, D-Mass.,
that would delete the most criticized
sections of the 1990 bill, but would
keep a clause allowing AFM consul-
tation with the Immigration and Nat-
uralization Service. It is not support-
ing a similar bill introduced by Rep.
Romano Mazzoli, D-Ky., that would
eliminate the consultation section.

“We’ve thought throughout that it
was important to be able to consult
with the INS,” says Stephen Spra-
gue, AFM Secretary-Treasurer.
“There’s a growing problem of [for-
eign] amateur groups with no creden-
tials being brought in and displacing
American jobs.”

Last June, an AFM senior official
told Billboard that the union didn’t
think that any of the new restrictions
were needed and that they would just
result in more red tape. However, at
that time, the AFM was on record as
supporting the legislation.

The AFM now says it felt some
provisions were unrealistic and re-
strictive, but that inequities would
be ironed out after the bill’s pas-
sage. “We figured the technicalities
would be worked out when INS

(Continued on page 99)

Sports Marketer IMG Teams With P’Gram
Will Produce Videos For Worldwide Release By Label

HBY JIM McCULLAUGH

LOS ANGELES—International Man-
agement Group, a sports manage-
ment and marketing company, has
entered into an agreement to produce
videocassette programming for re-
lease by PolyGram.

Programming will be handled by
New York-based Trans World Inter-
national, IMG’s TV and film division,
which claims to be the largest inde-
pendent source of sports program-
ming in the world, producing 1,000
hours of sports annually.

The worldwide agreement, accord-
ing to a statement issued by Poly-
Gram, also calls for co-participation
by both companies in live sports and
music events.

Cleveland-based IMG, founded in
1960 by Mark McCormack, author of
“What They Don’t Teach You At The
Harvard Business School,” operates
in 19 countries and has expanded its
original charter of managing and
marketing professional athletes to
such activities as classical music,
modeling agencies, licensing, finan-
cial planning, and book publishing.

According to Barry Frank, senior
group VP for TWI, the company has
produced sports videos featuring Ar-
nold Palmer, Andre Agassi, Greg
Norman, Sugar Ray Leonard, Wim-
bledon, the Masters, and The India-
napolis 500, among others. A recent
project is a three-volume “The Chris
Evert Winning Tennis Collection” dis-

tributed by Sybervision.

According to Frank, “We are in se-
rious discussions on three specific
projects” that will be distributed by
PolyGram.

Frank also adds there is no “mini-
mum or maximum in terms of titles”
that will be produced and marketed

under the agreement, “but eight to
10 would not surprise us. That’s not a
target, but more a sense of what we
will probably wind up doing.”

In an effort to expand its entertain-
ment offerings, PolyGram recently
announced it was investing $200 mil-
lion in the film business.

NEW YORK—As part of an overall
thrust to beef up Columbia’s sales
department, Rich Kudolla has been
promoted to senior VP of sales. In
conjunction with the promotion, Co-

lumbia has add-

ed another layer
of field represen-
-
KUDOLLA

tatives, which
will report to
Kudolla, as will
the label’s jazz
department.

Kudolla will
continue to serve
as the label’s liai-
son with Sony Music Distribution,
coordinating sales plans and pro-
grams at both the branch and retail
levels.

Columbia added the artist deve-

Kudolla Named Golumbia’s
VP Sales: Field Reps Added

lopment/retail marketing depart-
ment to help the label better focus
on developing acts, Kudolla says.
“ Developing acts’ doesn’t neces-
sarily mean new acts,” he adds.
“For instance, right now we are fo-
cusing on Bruce Cockburn and
Toad The Wet Sprocket.”

Columbia has assigned the reps
in the new department to New
York, Chicago, Los Angeles, and
Houston, and they will work with
Sony’s nine distribution branches,
Kudolla explains. “The artist deve-
lopment/retail marketing reps will
work on three to five acts at a time,
preferably keeping it toward three
because we really want to give the
developing acts that we are work-
ing a lot of attention,” he says.

(Continued on page 98)

IRVING BERLIN'S

A Party With A ‘Bang.” Angel Records hosts a celebration at Hotel Macklowe
in New York to celebrate its new recording of **Annie Get Your Gun.” Angel’s
production of the Irving Berlin musical stars Kim Criswell and Thomas Hampson
with the London Sinfonietta and Ambrosian Chorus, directed by John McGlinn.
To commemorate the event, the label also made a contribution to Broadway
Cares, which provides financial support to theater actors with AIDS. Shown,
from left, are Angel president Steve Murphy; Hampson; Criswell; McGlinn; and
Jim Fifield, president/CEO, EMI Music.

EXECUTIVE TURNTABLE

BILLBOARD. Perry Cassidy is named Eastern advertising representative/video
for Billboard in New York. He was an account executive at CASS Communica-
tions.

RECORD COMPANIES. Sony Music International appoints Franco Cabrini presi-
dent/managing director of Sony Music Italy in Milan, Thomas Tyrrell execu-
tive VP of Sony Music International in New York, and Otto Zich chairman of
the European Operations Group in Anif/Salzburg, Austria. They were, respec-
tively, director of marketing at EMI in Milan, senior VP of administration and
North American operations for Sony Music International, and managing direc-

CABRINI TYRRELL

tor of Digital Audio Disc Corp. in Austria.

Mark Schulman is named VP of market development for Warner Music
Group Inc. in New York. He was senior VP/GM of Atlantic Records. (See sto-
ry, this page.)

Rich Kudolla is promoted to senior VP of sales for Columbia Records in
New York. He was VP of sales. (See story, this page.)

Barry Weiss is appointed senior VP/GM of Jive/Silvertone Records in New
York. He was senior VP of the Zomba Record Group.

HALFORD

PRUTZMAN

SHAPIRO

BERNSTEIN

MCA Records promotes Caroline Prutzman to VP of public relations in
New York and Ron Shapiro to VP of public relations in Los Angeles. They
were, respectively, national publicity director/East Coast and national publici-
ty director.

Sherri Halford is promoted to VP of production for Capitol Nashville. She
was director of production.

Bob Bernstein is promoted to senior director of public relations/corporate
communications for Capitol-EMI Music in Los Angeles. He was director of
public relations.

Madelyn Cousin is promoted to manager of operations and administration
for PolyGram Classics & Jazz in New York. She was executive assistant to the
president.

Schatzi Hageman is promoted to manager of Sony Music in Nashville. She
was administrative assistant in the media department.

PUBLISHING. Monica Corton is named director of licensing and administration
for Next Decade Entertainment in New York. She was contracts administra-
tor, print division, for Cherry Lane Music Co.

RELATED FIELDS. Edward E. Szydlik is named senior VP of merchandising for
Trans World Music Corp. in Albany, N.Y. He was president/chief operating
officer of Northern Automotive Corp. in Phoenix.

Danielle Liekefet is appointed executive in charge of music development at
Desert Music Pictures in Los Angeles. She was postproduction coordinator at
Propaganda Films.
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Feast Of New Sets Due In November
Genesis, Marx, Midler, Ronstadt Serve It Up

® BY LARRY FLICK

NEW YORK—Genesis, Richard
Marx, Bette Midler, and Linda Ron-
stadt are among the key artists with
new music slated for release in No-
vember.

Also, as the holiday gift-buying
season sets in, a number of platinum-
selling acts will issue live albums,
boxed retrospectives, and greatest-
hits collections.

After a five-year recording break,

Genesis will release its 17th album,
“We Can’t Dance,” Nov. 8 (Atlantic).
Preceded by the single “No Son Of
Mine,” the set was produced by the
band with Nick Davis. The band is
now rehearsing for a tour that will
tentatively kick off in January 1992.
Seven months after his headline-
grabbing switch from EMI Records
to Capitol, Marx offers his third al-
bum, “Rush Street,” Nov. 5. Despite
the more straight-ahead rock sound
of the set, the first single, “Keep

‘O.P.P.’ Rap Finds A Home
On Pop-Radio Playlists

W BY JANINE McADAMS
and PHYLLIS STARK

NEW YORK—At a time when top 40
PDs are concerned about the possibil-
ity of a rap backlash, a surprising
number of pop radio stations are
playing “O.PP,” which has rapidly
become the first street-flavored, East
Coast rap record to gain wide accep-
tance at both R&B and pop radio si-
multaneously.

The first release from Naughty By
Nature has racked up impressive sta-
tistics out of the box. This week,
“Q.P.P” jumps to No. 8 on the Hot
100 Singles chart, while it slides from
No. 6 to No. 10 on the Hot R&B Sin-

gles chart. The record, which has al-
ready peaked among the hip-hop au-
dience, also spent four weeks atop
the Hot Rap Singles chart. On the
strength of “O.P.P,” Naughty By
Nature’s self-titled album on Tommy
Boy Records sits at No. 17 on The
Billboard 200 Top Albums chart.
Released June 18, the single has
surpassed the 500,000-unit-sales
mark, according to Tommy Boy, with-
out benefit of a commercially avail-
able cassette single. The label is of-
fering the single via 12-inch, maxicas-
sette (including a clean version that
alters two suggestive words and an
instrumental), and, recently, CD-5.
(Continued on page 92)

Carman Video Generates
Charges Of Anti-Semitism

@ BY BOB DARDEN

WACO, Texas—Halloween came ear-
ly for patrons at some Texas and
New Mexico movie theaters. Patrons
expecting to see ‘“Robin Hood: Prince
Of Thieves” were first subjected to a
music video by Christian recording
artist Carman. The video, titled
“Witch’s Invitation,” depicts Carman
confronting a blue-eyed warlock in
the male witch’s haunted mansion,
surrounded by occult symbols. Ulti-
mately, the warlock is dragged to hell
by luminescent green demons.
Representatives of the Anti-Defa-
mation League of New Mexico are
protesting the witch’s name, Isaac

Horowitz, which they say perpetu-
ates negative Jewish stereotyping.

By Oct. 18, says Susan Seligman,
executive director of the Anti-Defa-
mation League, her Albuquerque,
N.M., office had received 70 com-
plaints about the video, currently be-
ing shown at both the Ladera 6 Cine-
ma and Far North Cinema in that
city.

“We had so many calls, we couldn’t
answer the phones,” Seligman says.
“I just told my secretary to ask peo-
ple how they felt about the video and
we'd tally it. We also received two
calls from people on the other side of
the issue. Most callers asked, ‘What

(Continued on page 83)

Amnesty Focuses On Women
’92 Benefit Concert Set For Spain

W BY ADAM WHITE

LONDON—Spain is adding some-
thing new to its busy 1992 calendar of
world-class events: an Amnesty In-
ternational benefit concert in Madrid
next Sept. 16.

With “Women On The Front Line”
as its theme, the event is designed to
highlight the human rights abuses
suffered by women in prison world-
wide, and will feature top female
singers and performers from around
the globe. A concert will take place at
the Real Madrid soccer stadium.

In addition to hosting next year’s
Olympic Games, Spain is staging a
major trade exposition in Seville, and

Madrid has been named the Europe-
an City of Culture for 1992. Amnesty
International executive director Jack
Healy says Madrid has already ad-
vanced funds—through the city’s cul-
tural committee—to begin the con-
cert preparation.

Producer of the event will be Pino
Sagliocco, impresario of a number of
major music events in Spain, includ-
ing Barcelona concert dates by the
Rolling Stones and Madonna.

“We're literally at the early
stages,” Healy notes, “and now
we've got to go after the big names
to anchor the event.” He says the
idea originated after Amnesty Inter-

(Continued on page 97)

Coming Back,” is being promoted at
club level as well as top 40 and album
rock radio. Marx handled much of the
production himself, and is preparing
for a world tour.

Midler’s fans can look forward to
“For The Boys” (Atlantic, Nov. 12),
which is the soundtrack to the singer/
actress’ new film of the same name.
Arif Mardin, who produced Midler’s
last two multiplatinum albums,
‘“Beaches’’ and ‘‘Some People’s
Lives,” was at the helm for this set.
The first single, “Every Road Leads
To You,” goes to radio Wednesday
(30).

Ronstadt follows her Grammy
award-winning pop album, “Cry Like
A Rainstorm, Howl Like The Wind,”
with a Spanish-language album,

(Continued on page 98)

Winners’ Circle. The New York chapter of NARAS held its annual A&R/
Producers Luncheon Oct. 7 at the Loews New York Hotel. Accepting awards,
from left, are Wilma Cozart Fine, who received the Governor's Award, Ruth Lion,
who accepted the first Nesuhi Ertegun Award on behalf of her late husband,
Alfred Lion, and the late Francis Wolff; Cy Coleman, who received the chapter’s
Russ Sanjek Award; and Tom Dowd, who also received the Governor's Award.

HEBA McENTIRE’s “For My Broken Heart” jumps
from No. 24 to No. 14 in its third week on The Bill-
board 200 Top Albums chart. It’s the highest-charting
album by a female country artist since Dolly Parton’s
“9 To 5 And Odd Jobs” reached No. 11 in 1980. The big
difference: Parton’s album contained a No. 1 pop
smash, “9 To 5, while McEntire has never appeared
on the Hot 100.

It’s the same story with Garth Brooks, whose “Ro-
pin’ The Wind” tops The Billboard 200 for the fourth

album since ‘“‘Johnny
Cash At San Quentin”
held the top spot for four
weeks in 1969. Cash’s al-
bum included a No. 2 pop
hit, “A Boy Named Sue”’;
Brooks has yet to crack
the Hot 100.

week. It’s the longest

run at No. 1 by a country
ESSeaaie—
P e

“For My Broken

Heart’’ is McEntire’s
highest-charting album
to date on The Billboard 200. Her previous set was
“Rumor Has It,” which reached No. 39 in May.

KARYN WHITE’s “Romantic” jumps to No. 1 on the
Hot 100 two weeks after reaching the top spot on the
Hot R&B Singles chart. Jimmy Jam & Terry Lewis
produced and co-wrote the smash. The Grammy win-
ners previously produced five No. 1 pop hits by Janet
Jackson.

“Romantic”’ is Warner Bros.’ first No. 1 pop hit
since Madonna’s “Justify My Love” (on Sire/Warner
Bros.) in January.

White's second album, “Ritual Of Love,” isn’t as
high on The Billboard 200 as one might expect given
such a potent leadoff single. The album, which has yet
to climb above No. 53, drops from No. 70 to No. 84.

FAST FACTS: Richard Marx has the top new entry
on the Hot 100 at No. 47 with “Keep Coming Back.”
It’s the leadoff single from Marx's upcoming third al-
bum, “Rush Street,” which is his debut for Capitol fol-
lowing a pair of multiplatinum albums on EMI. “Keep
Coming Back” is almost certain to become Marx’s
10th consecutive top 15 single.

Genesis bows at No. 53 with “No Son Of Mine.” It’s
the first single from the trio’s upcoming album, “We
Can’t Dance.” Genesis’ last album, “Invisible Touch,”
went top five and spawned five top five singles.

Luther Vandross lands his third straight top 10 pop
hit as “Don’t Want To Be A Fool” jumps to No. 9 on
the Hot 100.

The Roberta Flack/Maxi Priest duet, “Set The
Night To Musie,” leaps from No. 20 to No. 11. It’s al-
ready Flack’s biggest hit since “The Closer I Get To
You,” a 1978 duet with Donny Hathaway.

by Paul Grein

Reha's ‘Heart’ Breaks Into The Top 15;
White’s ‘Romantic’ Rendezvous; High Marx

Lisa Stansfield previews her second album, “Real
Love,” with “Change,” which enters the Hot 100 at
No. 91. Stansfield’s 1990 debut album went top 10 and
yielded the across-the-board smash “All Around The
World.”

Mariah Carey’s “Emotions” jumps to No. 1 on the
Hot R&B Singles chart. The song spent three weeks
at No. 1 on the Hot 100 and climbed as high as No. 3 on
the AC chart. It’s Carey’s third No. 1 R&B hit.

Michael Bolton becomes the first artist to land
three No. 1 hits on the
Hot Adult Contemporary
chart in one calendar
year since Gloria Este-
fan & Miami Sound Ma-
chine scored in 1988. Bol-
ton rings the bell with his
remake of the Percy
Sledge classic, “When A
Man Loves A Woman.” It
follows “Love Is A Won-
derful Thing” and “Time,
Love And Tenderness.”

John Mellencamp’s “Whenever We Wanted” drops
from No. 17 to No. 20 in its second week on The Bill-
board 200. Unless it does a quick about-face, it will be-
come his first album to fall short of the top 10 since
1980.

Harry Connick Jr. lands his highest-charting al-
bum to date as ‘“Blue Light, Red Light” jumps to No.
21. Connick is the only artist with four albums on the
current Billboard 200.

Erasure has the top new entry on The Billboard 200
with “Chorus,” at No. 29. It's already the technopop
duo’s highest-charting album to date ... Nirvana’s
“Nevermind”’ leaps from No. 65 to No. 85 in its fourth
week.

Digital Underground’s “Sons Of The P” enters The
Billboard 200 at No. 52. The rap group’s last studio al-
bum, “Sex Packets,” went platinum and logged three
months in the top 30 ... Scarface’s “Mr. Scarface Is
Back” vaults from No. 137 to No. 59 in its second week.

Walt Disney Home Video and its subsidiary Buena
Vista Home Video make a clean sweep of the top 10
spots on this week’s Top Kid Video chart.

WE GET LETTERS: John Farkas of Cleveland notes
that two of the top three singles on the Hot 100—Mar-
iah Carey’s “Emotions” and Prince & the N.P.G.’s
“Cream’’—share their titles with the names of top
groups of the "60s and "70s. Three other singles on the
Hot 100 also share titles with the names of prominent
groups: Big Audio Dynamite II's “Rush,” Corina’s
“Whispers,” and Lisa Stansfield’s “Change” . .. Farkas
adds that Prince has borrowed the names of top groups
for the titles of three of his chart hits: “Cream,” “Kiss,”
and “America.” It would have been four had Prince not
pluralized the title of his 1986 hit, “Mountains.”
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EEE COMMENTARY

BRIAN’S SONG: NOTES ON WILSON & LANDY

THE BIG LIE

As composer and co-producer of the
Barry McGuire record “Eve Of De-
struction” (No. 1 in Billboard, Sept.
25, 1965), I wish to make it clear to
the record-buying public that Dr.
Eugene Landy’s claim to have co-
produced the record along with
Steve Barri and Lou Adler is a big
lie and a fabrication of his ego.

I have never worked with Dr.
Landy (Brian Wilson’s so-called
Svengali therapist). Who could pos-
sibly be fooled or impressed by his
phony claims to any real talent?

I hope this will set the record
straight, and that it in some way
helps Brian Wilson.

P.F. Sloan
Los Angeles

WILSON’S ROYALTIES

I am writing in response to your ar-
ticle on Brian Wilson (Billboard,
Oct. 5). This is not the correct forum
in which to address Wilson’s allega-
tions about Irving Music. However,
one of your statements is incorrect.

You erroneously state that Wil-
son has received “relatively little”
of the licensing and performance
revenues generated by the adver-
tisements using the songs originally
contained in the Sea Of Tunes cata-
log.

In fact, Wilson always had and
continues to receive his full comple-
ment of songwriter royalties. The
substantial amount of licensing in-
come he has received over the years
has been in large part generated by
the creative and diligent exploita-
tion of the catalog by Irving Musiec.
I might add further, as a courtesy to
Wilson, we have always consulted
with him, directly or with his desig-
nated representative, with respect
te these commercial advertise-
ments.

Lance Freed

President

Rondor Music international
Los Angeles

Billboard replies: There was no
criticism in the report of Irving
Music’s administration of Brian
Wilson’s song licensing, nor was
there any criticism of the licens-
ing agreements themselves. As was
made plain in the story, the use of
the words “‘relatively little” re-
Sferred only to Wilson's loss of most
of the publishing income from his
Sea Of Tunes catalog through fa-
ther Murry Wilson's sale of it to
Irving/Almo Music in 1969,

LANDY’S UNDUE INFLUENCE
Congratulations to Timothy White
on his courageous “White Paper”
exposing the Machiavellian mad-
ness that is “Dr.” Eugene Landy.

As the author of a Brian Wilson
biography and somebody who has
spent an enormous amount of time
talking to him and his closest
friends throughout the past 15
years, I know there is no way that
Wilson, without the undue influence
of Eugene Landy, would have said
some of the things that are in his
book “Wouldn’t It Be Nice.” Here
are just a few small, yet revealing
examples as to how history is being
rewritten:

e In a 1976 radio interview, Brian
said, “I started humming the melo-

. :

BRIAN WILSON

dy to ‘Sweet Little Sixteen’ ... 1
thought to myself ... what about
trying to put surf lyrics to the
‘Sweet Little Sixteen’ melody?”

In this new biography, “Brian”
writes that the two songs are simi-
lar, not the same, and that “there
are plenty of musicologists who
would” back up this claim. Prepos-
terous.

o In the book, “Brian’’ writes:
“‘Surfin’ Safari’ became the model
for ‘Da Doo Ron Ron.” Same chords,
similar melody.” Huh?!

® The book is littered with obvi-
ous mistakes (like which songs Bri-
an wrote for the “Friends’ and
“Sunflower’ albums) that Brian
himself would have known were
wrong if anybody (such as his co-au-
thors or a fact checker) had asked
him. And, even if Brian’s memory
had failed him, a quick look at LP
credits by somebody involved with
this book would have produced the
correct information.

® There are errors in Brian's book
that have never appeared in print
before, except when they were in
Steven Gaines’ “Heroes And Vil-
lains.” Those factual errors (the
home state of a friend, song credits
for Beach Boys’ albums) have mys-
teriously been repeated in “Brian’s”
autobiography. That raises the
question—how did Gaines’ mistakes
find their way into Brian’s book?
Were they copied?

e There are endless anecdotes
taken from other sources (Steve
Gaines’ and my book, plus numer-
ous articles) and reprinted in this
book with not much more than the
pronouns changed.

Certainly, Brian has the right to
tell his life story and to use his old
quotes; however, that’s not what
has happened here. Brian isn’t tell-
ing his life story as he remembers
it, but as others have edited it.
Wouldn't it have been nice if Brian
had done a little more reminiscing
and Todd Gold a little less lifting?

But, as White rightly points out in
his article, the book is really only a
side issue, and it’s important that,
as the ugly tale of Landy unfolds in
the media, Billboard’s readers keep
in mind that much of what Landy
says and does is propaganda.

David Leaf
Santa Monica, Calif.

FINANGIAL INTEREST

I read with great interest Timothy
White's extraordinary article
“Break Away: The Battle For Brian
Wilson's Publishing Millions.” Hav-
ing followed Brian's career very
closely since 1962, I was thrilled
that, finally, someone had “cut to
the chase’ and basically told the
truth; i.e., that Landy is controlling
every facet of Wilson’'s life and that
his “interest” in Brian is strictly fi-
nancial.

My main fear is that Brian will
never have the ability to create on
his own, as it is obvious that Landy
has tapped into a gold mine and will
not relinquish his hold on it. Hope-
fully, Brian will say the two words
to Landy that need to be stated:
“You're fired.”

Ray Lawlor
Atlantic Beach, N.Y.

BIOGRAPHIES GOMPARED

If Brian Wilson has made any con-
tributions to his new autobiogra-
phy, “Wouldn’t It Be Nice,” they
have been rendered invisible by the
distorted and unattributed borrow-
ings which disfigure the text. Any
reader familiar with the works of
Jules Siegel, Paul Williams, Tom
Nolan, or Timothy White can in-
stantly recognize dozens of memo-
rable incidents mixed and matched
on Todd Gold’s word processor. For
ease of reference, however, I will
limit my discussion to two standard
Beach Boys biographies: David
Leaf’s “The Beach Boys And The
California Myth” (1978) and Steven
Gaines’ “Heroes and Villains”’
(1986.)

Consider, for example, the simi-
larity between these two passages:

Gaines 1986: ‘The coup de grace
that Gary Usher received from
Murry began with a violent family
argument that caused Dennis to
move out ... For several days he
slept in the back seat of his friend
Louie Marado’s car ... Dennis told
Usher what had happened, and Ush-
er, who had recently rented his own
apartment on Eucalyptus Avenue,
invited Dennis to stay there. ‘When
Murry found out [that Dennis was
my roommate],” Usher said, ‘I might
as well have been dead.” Under
Murry’s orders, Usher was pushed
out of the Beach Boys’ professional
circle forever.” (p. 87)

Gold 1991: “Gary’s fate was
sealed when a blowout between
Dennis and my dad resulted in Den-
nis being kicked out of the house.
When Gary heard that my brother
was sleeping in a friend’s car he of-
fered refuge in his apartment. My
dad discovered that, decided that
Gary might as well be dead, deemed
him persona non grata, and said he
should have nothing to do with the
Beach Boys.” (p. 70)

Here Gold takes Usher’s words
and has ‘‘Brian’’ put them in
Murry’s mouth. Following is anoth-
er example related to Leaf’s book:

Leaf 1978 “Brian came ‘over one
afternoon with a box filled with [his
gold] records, and he wanted me to
have ’em all.’” Blaine couldn’t con-
vince Brian to keep the records for
himself, and a number of the re-
cords hang on the wall in Blaine’s
home, ‘A couple that Brian insisted
I take.” Brian was disassociating

himself from his past.” (p. 131)

Gold 1991: “Answering the door,
Hal looked surprised to see me-
.. .Hal glanced at the oversized
cardboard box . .. it was filled with
gold records ... I'd decided Hal
should have them . .. ‘You can't just
disassociate yourself from the
past,” he argued.” (p. 189)

Here Gold takes Leaf’s words and
has ““Brian’’ put them in Hal
Blaine’s mouth. Does anyone detect
a pattern here?

Neal McCabe
Los Angeles

AN ABUSED ARTIST

Thanks for the ‘“White Paper” to
help scour the whitewash from the
fence separating Brian Wilson from
the world.

The goal of therapy is to enable a
client to live independently. Landy
publicly stated in 1983 interviews
that Wilson would be able to be on
his own within six months. Yet now
every vestige of Wilson's life seems
to have “Landy” appended to it.

I attended a Beach Boys conven-
tion in San Diego last year, having
heard Wilson would make a sur-
prise appearance. Brian indeed
popped in—to the delight of his
most ardent admirers. When he
stepped up to an upright piano, the
crowd was In ecstasy.

Wilson’s hands shook and trem-
bled above the keys. “Nerves,” said
someone behind me. But his hands
always shake now, like a palsied old
man’s. It's not nerves. It's “medi-
cine.”

Wilson launched into a song. Mid-
way, one of the omnipresent “assis-
tants” from Landy’'s camp stepped
onstage to whisper into Brian’s ear.
The crowd reacted to this breach of
musical protocol—interrupting an
artist midsong, onstage, in front of
an audience? Brian literally froze
and sat up ramrod-straight, and his
hands spastically recoiled from the
keys. The assistant whispered her
message two or three times before
Brian seemed to comprehend. At
her suggestion, he put in a tape cas-
sette of the song and began to lip-
sync! At the crowd’s reaction, Brian
turned off the machine and finished
the song acoustically. That little
“visit” into what must be Brian’s
hellish world is what will enable me
to avoid ever looking at Brian’s
“autobiography.”

“Brainwashed” is a word many
people use in terms of Brian these
days. I think of him as an abused
spouse, one who wants out—but
fears his abuser and leaving even
more.

Why? Why has a supposed pro-
fessional injected himself into every
aspect of Wilson’s personal life?
Why do all those pictures released
to publications and TV shows illus-
trate the ubiquitous Landy physical-
ly touching Brian? Power ploy? In-
timidation?

Your article has helped reveal
some of the machinations the casual
media (People, “Entertainment To-
night”’) chooses to ignore. Brian
Wilson is clearly not a healthy man
on his own. The actions of a “profes-
sional” have been anything but.

Lauri E. Kiobas
Pacific Palisades, Calif.
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SILVERTONE RECORDS, THE LABEL THAT HAS SoLD oVER 1, 000, O00 JOHN LEE HOOKER ALBUMS OUTSIDE OF ,A’
NORTH AMERICA, IS NOW GETTING THE WORLD HOOKED ON "

BUDDY GUY

Damn Right,
9 ue Got The Blues

“BUuDDY GUY IS BY FAR AND WITHOUT
DOUBT THE BEST GUITAR PLAYER
ALIVE. . . IF YOU SEE HIM IN PERSON,
THE WAY HE PLAYS IS BEYOND ANY-

ONE. TOTAL FREEDOM OF SPIRIT. "
=ERIC CLAPTON (MUSICIAN MAGAZINE)

“BUuDpDDY GUY ... HAS MADE WHAT MAY BE ONE OF
THE FIERCEST ALBUMS OF HIS CAREER. . . IN HIS
VOICE, RAGE AND PAIN, DESPAIR AND
BELLIGERENCE ARE NEVER FAR APART. *

-JON PARALES (MEwW YORK TIMES)

“...WITH THE RELEASE OF DAMN RIGHT, I’'VE GOT THE BLUES,
HIS BLISTERING EMOTIONALISM, DIZZYING SPEED, JAW-DROPPING
SHOWMANSHIP AND UNPARALLELED MASTERY OF DYNAMICS ARE
PRIMED TO STUN A WHOLE NEw GENERATION OF DEVOTEES. “

-CHARLES SHAAR MURRAY (GUITAR WORLD)

“...HE SOUNDS LIKE HE DOES IN CONCERT; BRASH, RISKY,
AND BUZZ45 G WITH-DOUBLE-PICKED LEADS, MANIG, :
‘BENRS," Mho.ugm;. DISTORTION-SOAKED rQNE. “ ™
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OVER 100, CCO ALBUMS ALREADY SOLD 1IN
AMERICA. “MUSTANG SALLY” FEATURING
JEFF BECK NOW ON

vai AND AT AOR RADIO

F10ED HITS DAFE®

, ' a - 3
BUDDY GuUY'S FiRST ALBUM IN OVER A DECADE, FEATURING BubppbYy GUY

GUEST PERFORMANCES BY A HGST OF FRIENDS AND ADMIRERS: e

JEFF BECK MARK KNOPFLER
ERIC CLAPTON MEMPHIS HORNS
MALCOLM DUNCAN JOHN PORTER
SiD GouLD GREG RzZAB
RICHIE HAYWARD NEIL STDWELL
NEILO HUBBARD MICK WEAVER

PETER WINGFEILD

BUDDY.HAS ALREADY APPEARED ON

LATE NIGHT WITH LETTERMAN. WATCH FOR
UPCOMING PERFORMANCES ON THE TONIGHT SHQW -
AND SATURDAY NIGHT LIVE. s ’ MANAGEMENT:

THE CAMEROMN ORGANISATION

§ S]LVB‘RTH

SOLD OUT FOUR IN PROGRESS

THE STORY’S JUST BEGINNNING...

RECORDS
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W BY ROCHELLE LEVY

LOS ANGELES—As recession-
wracked 1991 comes to a close, radio
GMs and group managers are ap-
proaching next year’s budget with
caution, many of them projecting
flat revenue growth for 1992. Man-
agers say the focus now is on beef-
ing up existing sales forces, as well
as targeting new businesses—par-
ticularly nontraditional radio adver-
tisers.

“We’re going to have a major em-
phasis on sales development, and
it’s going to be more than just an in-
dustry buzzword,” says classic rock
WCKG Chicago GM Marc Morgan.
“It’s going to be a necessity to de-
velop new business. 1991 is going to
be a base year for the way we do
business for the next several
years.”

Bill Clark, president of Shamrock
Broadcasting, agrees that develop-
ing new business is the answer for
revenue growth in 1992. “I think
within the industry, people in the
past have generally paid lip service

Album Radio

(Continued from page 1)

ly '80s, toughened its music this
year and retook the format lead
from rival WRIF in the summer
ratings.

Some other success stories:
Two-book-old WWBZ (The Blaze)
Chicago became the No. 1 album
rocker in its market last spring
and was up again (3.9-4.6) during
the summer; KIOZ San Diego was
up 2.6-4.0 this summer, within a
share of market powerhouse KGB
despite signal problems, and first
in its home turf of San Diego
North; Heritage rocker KBPI Den-
ver, after several years as a more
adult-leaning outlet, went harder
again and was up 6.0-7.1 this time,
well ahead of its competition; co-
owned WXTB Tampa, Fla., after
nearly two years of doing a hard-
rocking format, now leads rival
WYNF, which has also gone hard-
er and more current.

Not every hard-rock album out-
let has done as well as the Blaze or
KIOZ. The recently retooled KQLZ
Los Angeles was up only 2.0-2.2
this summer, still well behind rival
KLOS.

BUILT FOR COMFORT, NOT SPEED

The new hard-rock stations are
different from the first hard-rock
outlets that showed up in the mid-
’80s, such as KNAC Los Angeles
or the early days of Satellite Music
Network’s Z-Rock format. In
many ways, they bear more resem-
blance to album-rock radio in the
early '80s, when crunchiness was a
rule and not the exception.

Like many early-'80s outlets,
WWBZ plays a tight current list
and relies heavily on callout re-
search. It also avoids anything
close to speed-metal, going as far

to that [idea]). Now people are get-
ting very serious about that,” he
says.

As far as budgeting, Clark says
bad times do not necessarily mean
curtailed spending. “Our attitude is
we cannot save ourselves into pros-
perity,” he says. “We encourage our
stations to continue to exercise
strong cost control, but the real
area for continued growth and for
maintaining what we have has to be
on increased revenues.”

Another observation noted by
many of those contacted is that 1992
will not be very different from 1991.
“We're budgeting 1991 all over
again,” says Nationwide Communi-
cations VP/radio Mickey Franko.
“We made our biggest cuts in travel
and entertainment. We just believe
that this business is never going to
be the same. We're not going to see
those huge increases in revenues.
To survive, we must have better-
trained sales people and sales man-
agers and other sources of revenue,
rather than the traditional ones
we've been going after.”

Although all those contacted ad-
mit to feeling the economic crunch,
they contend that employee salaries
and benefits are not being adverse-
ly affected. Great Scott Broadcast-
ing president Mitch Scott claims he
is actually paying larger salaries to

1 feel 1992 1s going
to be a gut check
for most operators’

attract better employees. “We're ex-
panding their duties a little bit, and
using different [sales] managers to
do different training,” he says.
“[We] may use a person in two or
three of our markets, rather than in
just one.”

Adds Gannett radio president Jay
Cook, “Salaries and benefits will
rise very moderately, mainly to
make sure the workforce remains
stable and to reward people who do
a good job. Everything is being
done moderately for 1992.”

Mix Rocking Harder

as waiting for several weeks to
add Metallica’s “Enter Sandman.”

PD Greg Mull says WXTB has
“mainstreamed,”” backing away
from the ‘“hair bands’’ that charac-
terized its first year. WXTB is
fourth in Tampa Bay in 18-34 wom-
en, behind two ACs and a top 40,
but ahead of WYNF. Other sta-
tions that used hard rock to usurp
a format competitor and have
since softened somewhat are
KRXQ Sacramento, Calif., and

‘We love it because
it’s a move away
from classic rock’

KUFO Portland, Ore.

Concurrent with the main-
streaming of stations like WXTB
is the fact that the Wayne’s World
audience is gradually moving into
the 25-plus demo that album rock
outlets have sought since the mid-
’80s. For this reason, Mull says,
“You can play the harder-edged
music, as long as it’s the right mu-
sic, and still appeal to 25- to 34-
year-old men. This is mainstream
AOR for 1991, and when most peo-
ple figure it out is when they’ll
start doing it.”

That’s why KRXQ PD Judy Me-
Nutt plays Metallica’s ‘“‘Enter
Sandman” all day, including mid-
days. Metallica, the Scorpions, and
Ozzy Osbourne all test well 25-plus
with her audience. “Enter Sand-
man’’ tests even with 35-year-olds,
she says.

STRANGE COMBINATION
The demo shift has made for
what McNutt calls “a strange com-
bination of people hating change

and people who can’t wait for
change, sometimes in the same dis-
cussion. They tell you they can’t
wait to hear the next new [thing],
but also, why don’t you play the
old somebody-else, because they
don’t like this new whatever.”

This is especially an issue for
heritage rockers that have been
straddling the already-fuzzy line
between classic and album rock,
often with a lot of help from day-
parting and the lack of competition
for the younger end of the audi-
ence. But, as the demo split be-
comes more pronounced, there
may be less rock that a 24-year-old
and a 44-year-old both like.

“The audience that wants to
hear Fleetwood Mac has nothing
to do with the audience that wants
to hear Guns N’ Roses,” says Mull.
“The audience that wants to hear
Guns N’ Roses wasn’t involved
with music and buying records
during the Fleetwood Mac time.
It’s two different formats. One is
classic rock and one is mainstream
AOR.

“I’ve had listeners say who
gives a crap about Paul McCartney
and his band before Wings,” says
KIOZ PD Greg Stevens. ‘“[They
say] he’s a rich, fat, old guy. Who
cares? A lot of artists who are held
sacred by the audience at heritage
AOR stations, even Clapton and
people like that, don’t mean as
much. They want their own rock
stars.”

Some stations confronted with
this demo split, like KGB and
WWBZ’s rival, WLUP-FM, have
done what they’ve always done—
protect the upper demos and cede
the lower end to anybody who
wants to superserve it.

But other heritage outlets kave

(Continued on page 16)

Top 40 KMEL San Francisco GM
Paulette Williams has a similar
game plan. “I always increase sala-
ries based on performance,” she
says. “I take each case individual-
ly.!l

Williams sees 1991 as a water-
shed year, and consequently finds it
difficult to make any predictions for
1992. “1991 was probably the worst
year I've seen in 10 years. I haven’t
seen the economy this bad since the
early '80s,” she says. “[But] I'll nev-
er decrease my budget. You have to
ride it through. If you back off, it’s
harder to get it back. I am optimis-
tic, but I don’t know how or when
it’s going to turn around.”

Oldies KCBS Los Angeles GM
Dave Van Dyke is one of the few
managers surveyed who expects rev-
enue increases in 1992. “We feel that
1992, for us, will be a growth year,
despite the fact that the radio market
here will be suffering,” he says. “The
difference between ’92 and previous
years is [that] we don't expect the
market to have the growth people are
used to. [They were] used to double-
digit growth in the last 10 years.”

Meanwhile, Scott attributes his
projection of “between 10% and 18%-
20%” revenue growth for '92 to the
fact that he watches every penny
carefully. “We run a very tight ship,
unlike a lot of radio groups,” he says.
“We talk about what we’re going to
do with every cent we make. Good
and lean times are the same with us.”

Scott also points to the fact that
the market is producing better-quali-

Saution’ Is Key For Stations In Budgeting For 02

fied employees. “So many groups
can’t make their bank payments,
they’re having to let go of good peo-
ple,” he says. “[We're a] family corpo-
ration, owned by my mother, Faye
Scott. [Employees] don’t have to go
through a lot of people to get their
questions answered. They don’t have
to worry about us [being] for sale. I
think people like that security.”

Nearly all the radio managers ex-
pressed some concern with reserving
extra funds for possible bad debt in
1992. However, none felt that the sit-
uation has changed much from previ-
ous years, stating that bad debt has
never been a serious problem. ‘I
have a very good track record on col-
lections and bad debts,” says Wil-
liams. “I’'m not panicking here.”

Scott adds: “We really keep our col-
lections so close to us and monitor
them all the time. Honestly, that is
not a disastrous problem for us. We
don’t plan for any bigger debt than
we have now.”

Van Dyke, however, admits that
the continued recession in California
does make it necessary to reserve
some extra cash.

The general feeling expressed by
nearly all the radio managers is
summed up by top 40 WRBQ Tampa,
Fla., GM Michael Horne. “I would
just say that [ feel 1992 is going to be
a gut check for most operators,” he
says. “I think we're going to have to
approach the year with cautious opti-
mism. We can’t turn out the lights,
but we have to be realistic about our
expectations.”

Processing Finds Only Some
Oldies Stations Grying Out Loud

B BY SUSAN NUNZIATA

NEW YORK—Although the source
material and audiences vary greatly
between oldies stations and current-
based formats, their audio-process-
ing chains are relatively similar.
While some oldies stations may not
have the loudness of their top 40
counterparts, program directors and
chief engineers say this decision is
more a programming choice than an
engineering necessity. But while
working with 20-30-year-old records
does not mean you have to be soft, it
does create other processing chal-
lenges unique to the format.

There is a pronounced loudness dif-
ference between New York’s market
leader WCBS-FM at 101.1 and top 40
WHTZ (Z100) next door at 100.3, but
it is the choice of WCBS PD Joe Mc-
Coy, who says, “If you think loudness
is more important than quality audio
you’re probably the same person who
puts too much salt on their food.

“Many stations have gone to a
louder, or pumping sound, but we
kind of look for a cleaner sound, and
in the future many stations are going
to look for a cleaner sound,” he says.
“I don’t think loud means that much.
The sound that’s not harsh on your
ears is certainly more palatable on

your ears. Loud is for teenagers; pal-
atable is for adults.”

SAY IT LOUD!

Not everyone feels that way.
WJIMK Chicago does take part in the
loudness wars, according to PD Gary
Price. “We certainly don’t treat it like
a classical station, where processing
is anathema,” he says. “We broadcast
as loud as a top 40 station. We want
loud. I want to be prominent vis a vis
other stations. From a competitive
standpoint we don’t want to be over-
looked because we’re not loud
enough.”

At WWSW (3WS) Pittsburgh, CE-
turned-PD Gary Marince agrees. “I
don’t think that people sit and turn
the dial and say, ‘I'm going to sample
only top 40 or oldies.’ I think people
just say I wanna hear some great
music and they stop when they hear
it. I don’t think they say a station is
allowed to sound lower because
they’re oldies. A station that sounds
bright and hot has an advantage.”

The majority of oldies stations seek
a happy medium between loudness
and clarity, while attempting to keep
processing to a minimum. “Every
station tries to sound loud,” says
KSFO/KYA San Francisco PD Bob

(Continued on page 17)
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KHYI, WYTZ: Goodbye & ‘God Bless’
Columhus Gets Oldies War; KPIG Is Back

BY THE TIME you read this, top 40
KHYI (Power 95) Dallas should be
Oldies 94.9 under consultant Phil
Hall. PD Frank Miniaci (214-528-
1195), morning man Jack Murphy,
and MD Mike Easterlin are out.
Meanwhile, KHYI was the victim of
a second bogus press release this
week, this one saying the station
would go soft country and ending,
“God bless our station. God bless
America.” Meanwhile, top 40 WYTZ
Chicago has applied for the calls
WLS-FM; its long-pending change
should also be played out by now.

The San Bernardino (Calif.) Sun al-
leges that country KFRG threatened
to pull records by the four members
of the Highwaymen because their up-
coming concert—a hospital fund-rais-
er—was co-sponsored by rival
KCKC. After the Sun—which was
also a co-sponsor—wrote that KFRG
wouldn’t air concert spots, 10 other
area stations began running them for
free. A KFRG source says the inci-
dent was the unauthorized work of
an overzealous salesperson. Also at
KFRG, Dr. Dave from WKSI
Greensboro, N.C,, joins for mornings
as Roger Ribbit, as PD Charlie Har-
rigan goes to middays.

AC WKSZ (Kiss 100) Philadelphia
ran afoul of the Secret Service with
its recent “fast fax for fast cash” pro-
motion, in which listeners were asked
to fax bills with a winning three-digit
sequence in the serial number to the
station. Federal law requires faxed
replicas of dollar bills to be either 75%
larger or 25% smaller; the station is
now telling listeners to reduce or en-
large the photocopies before faxing.

A fire at the AM transmitter site of
country WMZQ Washington, D.C.,
knocked the simulcast AM off the air
for about eight hours Oct. 22 and
caused an estimated $500,000-650,000
in damage. Although the cause of
fire was still under investigation at
press time, vandalism and another

small fire had been discovered at the
same site the day before the blaze.

PROGRAMMING: SNIDER TO KRQR
Album KLPX Tucson, Ariz., PD
Larry Snider is the new PD at
KRQR San Francisco, replacing
Chris Miller. Operations director/
p.m. driver Larry Miles becomes PD
... Former KXRX Seattle PD Rick
Lambert is the new PD of modern

KNDD, replacing Kevin Cassidy.
PD John Mainelli is out for a sec-
ond time at N/T WABC New York

-
= JOX

by Sean Ross with
Phyllis Stark & Rochelle Levy

... Former country WSQC Charlotte,
N.C., PD Paul Johnson makes the
move to AC as the PD of nearby
WMAG Greensboro, N.C.; he re-
places John Jenkins.

Columbus, Ohio, gets a second old-
ies FM as WBNS-FM goes from
adult alternative to Oldies 97.1. Ed
Douglas remains PD, but morning
man Tony Michaels and p.m. driver
Tom Novak are out. Night jock Bob
Taylor is now production director.
Joining are morning man Bob Simp-
son, formerly with crosstown AC
WSNY, with co-host Mitzi Miles
(WAMO Pittsburgh) and ND Steve
Jablonski (WKKO Toledo, Ohio).
Also, Katrina Curtiss (middays from
WKDD Akron, Ohio), K.C. Carson
(afternoons, WOMG Columbia, S.C),
Kelly McKay (nights, crosstown
WXMX), and Chuck Taylor (late-

nights, rival WTVN). Meanwhile, for-
mer WGTZ Dayton, Ohio, night jock
Don Shannon is the new p.m. driver
at WBNS’ rival, WCOL.

The local marketing agreement be-
tween WKLS and WCNN/WALR
Atlanta has dissolved. At press time,
talks to find new partners for WCNN
and WALR were in progress ... Al-
bum WMYG Pittsburgh has changed
calls to WRRK to go with its 97 Rock
nickname. Also, AC KMBR (Lite
99.7) Kansas City, Mo., has become
KLTH.

Classical WCRB Boston PD Dave
Tucker relinquishes those duties but
remains on the air ... At suburban
Chicago’s WAIT-FM, production di-
rector Steve Wallace is the new OM/
morning man, replacing Steve Sands.

Former KRSR Dallas PD Scott
Carpenter becomes PD of Rocky
Mountain Radio, a network of five
Colorado resort-area FMs that will si-
mulcast hot AC beginning Dec. 1. In-
vestment banker Cliff Gardiner is
owner/GM. The stations are KZYR
Vail, KSMT Breckenridge, KSNO-
FM Aspen, KGUC-FM Gunnison,
and KKMX-FM Steamboat Springs,
Colo. The AMs of KSNO, KGUC, and
KKMX will pick up Satellite Music
Network country.

XHTZ San Diego PD Bryan White
is now PD of AC WMXB Richmond,
Va., replacing Russ Brown . ..
WMXF Fayetteville, N.C.,, PD Dale
O’Brien becomes PD of top 40
WLAP-FM Lexington, Ky. ... OM
Eddie Rock is out at urban WDXZ
Charleston, S.C. ... Warners New
Orleans rep Al J. Wallace returns to
the OM slot at urban WXOK/KQXL
Baton Rouge, La.

AC WQLH Green Bay, Wis., OM
Dave Carew leaves radio for the hos-
pital industry . .. At country WOWW
Pensacola, Fla., PD Gary O’Brien is
upped to GM as Bennett Smith
leaves for the in-house council job at
Clear Channel. MD Steve Ryan as-

Sikes Says Watch Auctioning Spectrum

FCC Hones-In On Hoaxes, Holds On Obscene Fines

H BY BILL HOLLAND

WASHINGTON, D.C.—FCC chair-
man Al Sikes has warned Congress
that the federal government must be
extremely cautious if it decides to use
lotteries or auctions to sell off newly
transferred spectrum that will be-
come available for private sector use.

Sikes underlined his concern for
new spectrum owner responsibility,
and his opposition to broadcasters
having to buy the right to use fre-
quencies, but did not mention the fu-
ture possibility of commercial radio
broadcasters having to buy DAB
band space.

He explained to members of the
Senate Communications Subcommit-
tee that lotteries, “while superior to
comparative application hearings, too
often simply encourage application
mills, speculators, and other abuses,”
as well as “windfall gains . . . because
your Ping-Pong ball was chosen
first.”

He also warned that such “lottery

winners” often turn around and sell
at their own private auctions.

FGC TO TIGHTEN BROADCAST HOAX RULES
The FCC, at its open meeting Oct.
25, initiated a proceeding to strength-

WASHINGTON
ROUNDUP

en rules covering broadcast hoax vio-
lations.

New attention has been brought to
the issue this year as a result of sev-
eral hoax broadeasts, including an
aired ‘“‘nuclear attack’ bulletin at
KSHE St. Louis and a bogus murder
confession at KROQ Los Angeles.

FCC WON'T BUDGE ON OBSCENITY FINES

The Mass Media Bureau has up-
held two indecency fine cases, under-
scoring the Sikes’ policy of getting
tough on violators of major FCC

rules.

In one case, it upheld an April
1991 fine of $4,000—for two 1989
indecent broadcasts—levied
against Sound Broadcasting and
its KCNA Medford, Ore. That sta-
tion’s owners appealed to the Com-
mission, saying the station has
suffered financial hardship and
cannot pay the fine. The FCC says
the hardship assertion cannot be
credited.

The commission also upheld the
$6,000 fine handed down to Ever-
green Media’s WLUP Chicago for
1987 and 1989 indecent broadcasts.
Evergreen argued that the fines
misconstrue the Communications
Act on fines for previous license
terms, and the new fine authority
granted by Congress. The commis-
sion rejected those arguments and
another that the bits in the ‘Steve
Dahl and Garry Meier Show’ in
question were contextually similar
to NPR’s “All Things Consid-
ered.”

replaces Murphy at WCGY.

ager Mike Doyle.

DAVID RULEMAN will be the new GM at WAVA Washington, D.C., when
that station’s sale to Salem Communications closes. Ruleman is cur-
rently GM of Salem’s KPRZ San Diego.

TERRY PETERS has been named GM of WZTR Milwaukee, replacing Ray
Cal. He was LSM at co-owned WOLX Madison, Wis.

STATION SALES: WDFX Detroit from Heller Financial and Barclays’
Business Credit to Alliance Broadcasting; KSJX/KSJO San Jose,
Calif., from Narragansett to Jack McSorley’s new BayCom Partners.

DAN SCHMIDT, senior VP/radio for the Chicago Educational Television
Assn., is the new GM at CETA’s WFMT Chicago, replacing Al Antlitz.

JIM MURPHY, GM of WCGY Boston, is the new GM of rival WHAV/
WLYT, replacing station manager Bill Gould. VP/sales Trevor Gowdy

WARREN LADA is the new GM of WAQY Springfield, Mass., replacing
Fred Steinman. He was GM of WSTC/WQQQ Stamford, Conn.

OLIVIA LAWRENCE, from WCNN/WALR Atlanta, is named station man-
ager of WKZZ Knoxville, Tenn., replacing owner Michael Benns.

ROGER MOORMAN, GM of KSTT/WXLP Davenport, Iowa, is the new GM
at WODJ Grand Rapids, Mich., replacing Jeff Scarpelli. At WSNX
Muskegon, Mich., GSM Tim Huelsing is upped to GM.

TIM POWERS from WSBS/WBBS Great Barrington, Mass., is the new
GM of Albany, N.Y.-area oldies outlet WSHQ, replacing station man-

sumes PD duties.

After a year as SMN top 40 KHTYX,
KPIG Monterey, Calif., returns to its
previous calls and progressive coun-
try format. Co-owner Laura Hopper
is again PD/middays. Other return-
ing staffers are Felton Pruett (after-
noons), Buffalo Bob (nights), Randy
(overnights), and Sister Tiny and
Colonel Tom (weekends). Elsewhere
in the market, SMN oldies outlets
KPUP-AM-FM have become SMN
country outlets KHKN, with the AM
taking SMN Traditional Country and
the FM taking SMN’s mainstream
country format. The pair are now
part of an LMA agreement with
KLAU/KMBY.

Former album WDJR Dothan,
Ala., PD Kelly McCann and MD
Randy Rhodes are the new PD/p.m.
driver and MD/nights, respectively,
at WBKL Panama City, Fla. That
station drops satellite oldies this
week for album rock as WDRK. Da-
vid Lee from WAQY Springfield,
Mass., is the new morning man.

PEOPLE: PACO IS BACK

Legendary WKTU New York per-
sonality Paco, recently released from
jail on a conspiracy charge, has resur-
faced in afternoons at Spanish-
WADO New York ... Longtime To-
ronto morning man John Majhor re-
turns to town for mornings at CJEZ
(Easy 97), replacing Ross Carlin.

Former KKBQ Houston morning
host Cleveland Wheeler has relo-
cated to St. Andrews, Tenn., for
now; call 615-924-2091, extension
427. Another radio veteran, Joey
Reynolds, is now doing overnights
for the top 40 City FM network, as
well as East Coast promotion for
Quality Records.

Besides the resignation of Acker-
ly Radio president Alan Goodman,
there are also changes at flagship
KJR Seattle this week, where just-
arrived morning hosts Jim Volk-
man & Jeff King are off the air.
Producers Rick Dupree & Mark
Gastineau have teamed for mid-

days ... Assistant MD Chuck Tisa
is now MD at WEGX (Eagle 106)
Philadelphia.

WGTZ APD/MD Randy Ross is
the new MD/p.m. driver at churban
WERQ (92Q) Baltimore. Barry Mc-
Kay goes from middays to after-
noons. At urban KSOL San Francis-
co, night jock Dave Morales is
upped to MD, replacing Russ Allen.
Research director Ron Cadet is
named APD. And at churban
WIMO-FM Cleveland, morning
man J.R. Randall adds APD
stripes. KYRK Las Vegas’ Action
Jackson replaces Bill Russ in over-
nights . . . KHTK St. Louis morning
man Chuck Nasty goes to mornings
at SMN’s Classic Rock.

P.M. driver Terry McGovern is
out at AC KIOI San Francisco; mid-
day host Rick Shaw goes to after-
noons ... Morning host Michael
O’Reilly is out at classic rock
WFXF (The Fox) Indianapolis . . .
At top 40 WRBQ (Q105) Tampa,
Fla., overnighter Sara Marx is
upped to nights, replacing Johnny
D. (Billboard, Oct. 19). P/T Joey
Steele replaces her.

Former WVIC Lansing, Mich.,
PD Mark Maloney has returned to
the station as ND/morning co-host
... WZXL Atlantic City, N.J., P/T
Kathy Wagner goes to nights at top
40 WSTW Wilmington, Del,, replac-
ing Nicole . . . Bob O’Dell, last with
WBTI (B96.9) Port Huron, Mich., is
the new morning man at top 40
WIOG Saginaw, Mich. He replaces
Jay Stuart, who wants to do after-
noons or nights; call 313-386-9641
... KLTA Fargo, N.D.s Marc An-
thony is the new MD at top 40
KLYV Dubuque, Iowa, replacing
Tim Jansen.

At urban WWKO (Rhythm 86) Co-
coa, Fla., J.T. joins for afternoons, re-
placing Robert Morgan. He was an
intern at WMXD Detroit ... Sa-
mantha Foster goes from nights at
urban/AC WMYA Norfolk, Va., to
middays at top 40/dance WBSS
(Boss 97) Atlantic City, N.J.
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*%x NO. 1 %

WHEN A MAN LOVES A WOMAN MICHAEL BOLTON

Billboard's

i oﬁ Me week

Greg Stevens
KIOZ San Diego

IT WAS GREG STEVENS' experience as the PD of ear-
ly classic rocker KCFX Kansas City, Mo., that probably
got him upped from mornings to PD at KIOZ (Rock 102)
San Diego. But it was being PD at KISS San Antonio,
Texas, that paid off this summer.

KISS was one of the last album rockers that contin-
ued to crunch hard into the mid- and late-’80s when other
rock stations were going more adult. KIOZ is the most
surprising success story among the several racked up
by hard-rocking album outlets this summer.

Despite signal problems, the 9,500-watt suburban FM
was up 2.64.0 this book as mainstream rival KGB fell
6.0-4.9 (something that, to be fair, it has done every oth-
er book for the past several). On its home turf, the San
Diego North County book, KIOZ went 5.7-7.2, marking
the first time in recent memory that a North County sta-
tion had been No. 1 at home.

When Stevens joined what was then KGMG-FM in the
late ’80s, the station was switching from AC to classic
rock. Then, its only competition was oldies XETRA-AM.
But shortly thereafter, San Diego would get an oldies
FM, KCBQ, and two classic rock rivals, the late KLZZ
and Gannett’s recently converted KSDO-FM. When the
latter switched, “They were willing to dump a half-mil-
lion on TV advertising and we were sitting up here in
Oceanside saying, ‘Well, we're the original classic rock
station,” ” Stevens says.

Finally, KGMG decided that since it had the album
rock franchise for the North County, it may as well go
album rock. The transition to its present format was
cautious. In an effort to hold on to some of the 25-plus
numbers it already had, older material was weeded from
the library gradually, something that also allowed some
of the newer material time to build in familiarity before
it became the bulk of the library. KGMG’s Magic 102
nickname was phased out in favor of Rock & Roll 102,
then Rock 102. In July the calls became KIOZ.

Stevens says the slow transition is one of the reasons
KIOZ took a year to build, as opposed to the almost in-
stant growth of the like-minded WWBZ Chicago. Also,
there were signal problems—the station has installed a
network of repeaters throughout the market, most of
them near major freeways—and “a very modest promo-
tional budget.” With the exception of some North Coun-
ty buscards, KIOZ relied entirely on bumper stickers, T-
shirts, and the like at first. It has since done some con-
cert trips like Guns N’ Roses in Miami plus a Bahamas
cruise or Monsters Of Rock in London and $1,021 cash.

KIOZ hasn’t done any music testing yet. Stevens says
he doesn’t believe in auditorium testing but may add
some callout later, “more for artist image than for ti-
tles.” Even more than WWBZ, KIOZ often resembles an
early-'80s rocker like KISS more than a heavy metal sta-
tion. Its gold relies on a lot of the bands KISS played in

the early '80s, e.g., UFO, Krokus, Triumph, etc. And
while Stevens will play “Slave To The Grind” by Skid
Row in morning drive, he also plays Eddie Money and
Bryan Adams, and tried to find something to play from
the new Bob Seger album.

“I don’t believe in being more extreme than we have
to,” he says. “We just need to be able to say ‘Nobody
else in San Diego rocks like 102" That’s a true state-
ment. And while you might get confused between KGB
and KSDO, [modern rock XETRA-FM] 91X and this sta-
tion are very individual and you don’t wonder for long
what you’re listening to.”

This is KIOZ in p.m. drive: AC/DC, “TN.T.”; Rush,
“Dreamline”’; White Trash, “Apple Pie”; Sammy Hagar,
“Your Love Is Driving Me Crazy”; Def Leppard, “Wom-
en”: Jimi Hendrix, “All Along The Watchtower”’;
Queensryche, “Another Rainy Night”; Jon Bon Jovi,
“Blaze Of Glory”; Queen, “I Want It All”; Bulletboys,
“Talk To Your Daughter”; Lynyrd Skynyrd '91, “Kee-
pin’ The Faith”; and Krokus, “Eat The Rich.”

Asked if KGB has changed at all since KIOZ's ascent,
Stevens first says that the only possible response to
KI0Z might be the liners emphasizing KGB’s 20-year
heritage. Otherwise, “I don't feel they’ve taken their eye
off 25-plus for a second.” There’s more common ground,
he thinks, between KIOZ and 91X because, with the
market’s two top 40s both leaning heavily dance, they’re
the only place to hear new rock’'n’roll of any sort.

But Stevens has noticed more Bon Jovi and White-
snake gold on KGB, which, he says, may be slightly less
conservative musically under new PD Tom O’'Brien. And
91X has played some GN'R cuts lately. This cuts close to
home for KIOZ, where one basic concern is that some-
one might decide to go after its franchise just as KSDO-
FM did with classic rock.

“We would venture to say that most operators would
think quite a while longer before chasing this demo than
they did with 25-54. We’re double what we ever did as a
classic rock when Gannett came in. We've got quite a
good foothold now; this wouldn’t be that easy to steal.
But I don’t want to have to see that proven,” he says.

KI0Z has also displayed some aggression toward
KGB, both in on-air listener promos and in the decision
to crash KGB’s annual Padres game/fireworks display
this summer. First it flew a banner over the stadium
saying, “Rock 102.1 Kicks Ass.” Then there were T-
shirts in the parking lot, then station balloons during the
game. Toward the end, Stevens says, “some guy who
was apparently a listener, because he didn’t work for us,
ran onto the field in one of our shirts and his underpants
with our stickers on them. He did cartwheels in center
field and slid into home before being hauled out by secu-
rity. That wasn’t planned, but it did sort of put the cap-
per on the evening.” SEAN ROSS

@ 3 10 10 COLUMBIA 38-74020 1 week at No. 1
@ 4 7 7 LIVE FOR LOVING YOU @ GLORIA ESTEFAN
EPIC 34-73962
@ 10 12 6 SET THE NIGHT TO MUSIC @ ROBERTA FLACK/MAX! PRIEST
ATLANTIC 4-87607
4 2 2 17 EVERYBODY PLAYS THE FOOL & AARON NEVILLE
A&M 1563
5 1 1 15 TOO MANY WALLS & CATHY DENNIS
POLYDOR 867 134-4/PLG
(8)| & | 1 | 11 | DONT WANTTO BE A FOOL # LUTHER VANDROSS
EPIC 34-73879
7 5 3 10 EMOTIONS ¢ MARIAH CAREY
COLUMBIA 38-73977
o 13 17 6 THAT'S WHAT LOVE IS FOR & AMY GRANT
A&M 1566
9 6 4 1 THE REAL LOVE ¢ BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743
10 7 5 18 SOMETHING TO TALK ABOUT & BONNIE RAITT
CAPITOL 44724
1| 9 | 6 | 19 | (EVERYTHING I DO)IDO IT FOR YOU @ BRYAN ADAMS
ALL | HAVE & BETH NIELSEN CHAPMAN
12 14 13 14 REPRISE 4-19214
@ 19 23 5 | WONDER WHY @ CURTIS STIGERS
ARISTA 2331
IF THERE WERE NO DREAMS @ NEIL DIAMOND
14 15 14 9 COLUMBIA ALBUM CUT
15 1 8 17 TIME, LOVE AND TENDERNESS & MICHAEL BOLTON
COLUMBIA 38-73889
THE MOTOWN SONG & ROD STEWART
16 12 9 18 WARNER BROS. 4-19322
EVERY HEARTBEAT & AMY GRANT
17 | 17| 15| 21 | EVERY!
SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
18 | 18 [ 21 | 12 | SOMEW
26 | 27 | 5 | COPPERLINE # JAMES TAYLOR
COLUMBIA ALBUM CUT g =
FOR YOU MICHAEL W. SMITH
20 21 24 9 REUNION 19103/GEFFEN
@D)| 21 | 31 | 4 | |CANT MAKE YOU LOVE ME # BONNIE RAITT
CAPITOL 44729
(@)| 25 | 28 | 6 | SOMETHING GOT ME STARTED @ SIMPLY RED
EASTWEST 4-98711
@ 30 18 3 BROKEN ARROW ® ROD STEWART
WARNER BROS. 4-19274 -
3 | 39 | 3 | DOUBLE GOOD EVERYTHING # SMOKEY ROBINSON
SBK 07370
@ 29 29 6 SENZA UNA DONNA ¢ ZUCCHERO/PAUL YOUNG
LONDON 849 063-4/PLG
SUNRISE & THE TRIPLETS
26 16 16 14 MERCURY 868 414-4
97 | 28 | 25 | 8 | WHEN YOU TELL ME THAT YOU LOVEME @ DIANA ROSS
MOTOWN 2139
THE GIFT OF LOVE BETTE MIDLER
28 20 19 12 ATLANTIC 4.87633
35 . 2 CONVICTION OF THE HEART KENNY LOGGINS
COLUMBIA 38-74029
30 32 32 4 TRY A LITTLE TENDERNESS & THE COMMITMENTS
MCA 54260
% % * POWER PICK* * %
47 | | 2 | BLOWING KISSES IN THE WIND @ PAULA ABDUL
CAPTIVE 4a98683NI_RG-IN
IT HIT ME LIKE A HAMMER & HUEY LEWIS & THE NEWS
322 | 2| 2|15 | THTH
IT AIN'T OVER 'TIL IT'S OVER & LENNY KRAVITZ
33 33 25 ]'9 VIRGIN 4-98795
a0 | — | 2 | SAVEUP ALL YOUR TEARS ® CHER
GEFFEN 19105
YOU COME TO MY SENSES CHICAGO
35 27 18 17 REPRISE 4-19205
4 | _ | 2 | HOLE HEARTED ® EXTREME
A&M 1564
FADING LIKE A FLOWER & ROXETTE
37 z 2 19 EMI 50355
* % xHOT SHOT DEBUT * x %
KE OMING BACK @ RICHARD MARX
NEw’ 1 C&PEELSA?S.?I - o &
NO SON OF MINE GENESIS
NEw ’ 1 ATLANTIC 4-87571 .
CAN YOU STOP THE RAIN & PEABO BRYSON
40 37 I 33 22 COLUMBIA 38-73745
ROMANTIC & KARYN WHITE
NEw » ]' WARNER 8ROS. 4-19319
LOVE AND UNDERSTANDING & CHER
4 3 I 30 0 GEFFEN 19023
LOVE OF A LIFETIME & FIREHOUSE
m NEw » 1 EPIC 34-73771
RUSH RUSH & PAULA ABDUL
4 36 40 28 CAPTIVE 4-98828/VIRGIN
CAN'T FORGET YOU @ GLORIA ESTEFAN
45 38 36 24 EPIC 34-73864
| ADORE MI AMOR & COLOR ME BADD
4 ! Bs 9 GIANT 4-19204 0
YOU'RE THE STORY OF MY LIFE DESMOND CHILD
NEw ' 1 ELEKTRA 4-64850
PLACE IN THIS WORLD & MICHAEL W. SMITH
48 Al | A4 32 REUNION 19019 /GEFFEN |
TRUE COMPANION MARC COHN
NEw ' L ATLANTIC 4-87583
50 | 39 I 37 | 29 | LOVE IS A WONDERFUL THING @ MICHAEL BOLTON

COLUMBIA 38-73719

Q Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Bitlboard/BPi
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CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programimer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT

— Systems withafuture.
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Album Rock Tracks.

z COMPILED FROM NATIONAL ALBUM ROCK
A «| @ o E RADIO AIRPLAY REPORTS.
2l pEI 3ol €| TITLE ARTIST
E ‘; 5 ‘; 5 g § g LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x »
1| 1| 2| 18| TOPOF THE woRLD VAN HALEN
WARNER BROS. 4-19151 2 weeks at No. 1
21 2| 1| 5 | GETALEGUP JOHN MELLENCAMP
MERCURY 867 890-4
@) « | =] 2 | HERY Uz
ISLAND 868 885-4/PLG
()| 6 | 3 | 7 | INTOTHE GREAT WIDE OPEN TOM PETTY/HEARTBREAKERS
MCA ALBUM CUT
* % * FLASHMAKER % * %
NO SON OF MINE GENESIS
@ NEW’ 1 ATLANTIC 4-87571
§ | 8 | 11 | 7 | HEAVY FUEL DIRE STRAITS
WARNER BROS. ALBUM CUT
71 3] 3| g | DREAMLINE RUSH
ATLANTIC ALBUM CUT
8 | 9 | 8 | 10| SENDMEAN ANGEL SCORPIONS
MERCURY 868 956-4
9 | 7 | ¢ [ 7 | THEFIREINSIDE BOB SEGER & THE SILVER BULLET BAND
CAPITOL ALBUM CUT
10 5 | 4 | g | CANTSTOP THIS THING WE STARTED BRYAN ADAMS
A&M 1576
@D| 11 | 15 | § | I'VEGOTALOT TO LEARN ABOUT LOVE THE STORM
INTERSCOPE 4-98726/EASTWEST
12 13 12 7 NO MORE TEARS 0ZZY OSBOURNE
EPIC ASSQCIATED 35-73973/EPIC
13| 12| 13| 7 | WILD HEARTED SON THE CULT
SIRE ALBUM CUT/REPRISE
RDAY NIGHT'S AL OR FIGHTING THE WHO
NEw > l EOALIé{)R ALBUMNCUT'}’;[GS A RIGHT B N
@5)| 18 | 22 | 5 | ANOTHER RAINY NIGHT (WITHOUTYOU)  QUEENSRYCHE
EMI ALBUM CUT
19 | 22 [ 5 | WHAT ABOUT NOW ROBBIE ROBERTSON
GEFFEN ALBUM CUT
DON'T CRY GUNS N' ROSES
11 10 5 7 GEFFEN 19027
SHAKE ME UP LITTLE FEAT
18 14 16 9 MORGAN CREEKliLBUM CcuTt
ENTER SANDMAN METALLICA
19 15 10 12 ELEKTRA 4-64857
YOU'RE THE VOICE HEART
20 20 23 ‘ CAPITOL 44739
NOVEMBER RAIN GUNS N’ ROSES
2 23 25 6 GEFFEN ALBUM CUT
@| 27 | » | 6 | LVEAND LET DIE GUNS N' ROSES
GEFFEN ALBUM CUT
@)| % | 0 | 5 | THERE'S ANOTHER SIDE RTZ
GIANT ALBUM CUT
25 | 49 | 3 | WATCH YOURSELF ERIC CLAPTON
DUCK ALBUM CUT/REPRISE
{ WANT YOU SHADOW KING
25 22 26 5 ATLANTIC ALBUM CUT
TO BE WITH YOU MR. BIG
26 24 31 4 ATLANTIC ALBUM CUT
* % X POWER TRACK* % &
@D)| 3 | 45 | 3 | ROLLTHE BONES RUSH
ATLANTIC ALBUM CUT 1
SEA OF SORROW ALICE IN CHAINS
28 29 27 8 COLUMBIA ALBUM CUT
20 | — | 2 | IT'SBEEN A LONG TIME SOUTHSIDE JOHNNY/ASBURY JUKES
IMPACT ALBUM CUT/MCA
30 | 21| 17 | 17 | OUTINTHE coLD TOM PETTY & THE HEARTBREAKERS
MCA ALBUM CUT
LOVE'S A LOADED GUN ALICE COOPER
31 31 34 4 EPIC 34-73983
REBEL TO REBEL 38 SPECIAL
32 30 32 7 CHARISMA ALBUM CUT
SLOW RIDE BONNIE RAITT
33 33 36 5 CAPITOL ALBUM CUT
s | 16| 7 | 8 | HEAVEN IN THE BACK SEAT EDDIE MONEY
COLUMBIA 38-73976
MAN IN THE MOON THE SCREAM
35 28 28 10 HOLLYWOQOD ALBUM CUT/ELEKTRA
38 | 44 | 3 | MOVIN'ON UP PRIMAL SCREAM
SIRE 2-40193/WARNER BROS.
@BD| 3 | a7 | 3 | THE INNOCENT DRIVIN' N' CRYIN'
ISLAND ALBUM CUT/PLG
23 | — | 2 | GETTHEFUNKoOUT EXTREME
A&M ALBUM CUT
BALLAD OF YOUTH RICHIE SAMBORA
39 17 14 10 MERCURY 868 790-4
45 | 48 | 3 | BIG SKY COUNTRY CHRIS WHITLEY
COLUMBIA 38-74075
SMELLS LIKE TEEN SPIRIT NIRVANA
NEw > l DGC 21673
! ALLICA
T R e i
LITA FORD
NEwp | T | stor o porson
BAD RAIN ALLMAN BROTHERS BAND
“ 42 42 6 EPIC ALBUM CUT
R.EM.
I
RUNAROUND VAN HALEN
46 37 33 19 WIH?NER BROS. ALBUM CUT
PR 0GIC DONALD FAGEN
NEWD | 1 | e
RUSH BIG AUDIO DYNAMITE Il
48 41 | 40 6 COLUMBIA 38-73844
JOHN MELLENCAMP
NEWD | T | LoV faprness
50 | 50 | — | 2 | WHYMUST | ALWAYS EXPLAIN VAN MORRISON
& POLYDOR ALBUM CUT/PLG

(O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week, The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BP! Communications, inc.

ALBUM ROCKERS PLAY IT HARDER

(Continued from page 9)

toughened up, among them WLLZ,
KAZY Denver, and WYNF. While
WYNF PD Charlie Logan says he
isn’t reacting to WXTB as much as
to the demographic shift in the al-
bum rock audience, the net effect
is that WXTB and WYNF are
much closer musically, at least in
afternoons and evenings.

Even some heritage outlets that
remain largely library-based have
started looking for more crunch
from the material they do play.
The 15-year-old Bob Seger track
those stations play is as likely to
be “Sunspot Baby” these days as
“Night Moves.” WLLZ’s Clark, for
instance, says that while his cur-
rent/gold ratio hasn’t changed, he
has become more tempo-driven
and thus less-dayparted.

TOP OF THE WORLD

The overall effect is that some
of the record reps who have been
bemoaning the state of album ra-
dio since the mid-’80s are now
hopeful. Atlantic VP/album pro-
motion Danny Buch, who has long
maintained that “90% of any la-
bel’s new rock bands”’ have been
selling out of only 10 markets with
current and/or crunchy album
rockers, is now one of the most op-
timistic.

think Skid Row would sell anyway,
but WWBZ is moving appreciably
more product for us,” says Buch.
Q-Prime Management principal
Cliff Burnstein, the co-owner of a
new, harder-rocking outlet himself
in KRAB Bakersfield, Calif., says
that “when The Blaze did the co-
promote on Queensryche, it was
our most successful show up to
that point in the tour.”

LABELS TAKING NOTE

The new hard rock outlets are
doing well enough to influence la-
bel strategies. Geffen national
rock promotion person Warren
Christensen says that with his new
act, Roxy Blue, “Instead of trying
to pick a more mainstream track
and trying to muscle in on AOR,
we're going to pick a harder-rock-
ing track and go for these stations
out of the chute.” If he does well
with the WWBZs of the world, “I
can spread the story and get the
rest of AOR to deal with this rec-

Billboard

ord.”

Not every label rep is as optimis-
tic as Buch about the far-reaching
implications of what’s happening
now. “I don’t know if I see it as a
snowball effect yet,” says Mercu-
ry’s Murray. “I think it will have
more implications five years from
now than it will five months from
now. There are so many things
hanging over programmers’ heads
that it’s rare you get forward-look-
ing management that will take a
shot on a format like this.”

Even while some mainstream al-
bum stations are more current-
based these days, it may only be
because of the superstar product
available in the fourth quarter.
“Every AOR can claim to be play-
ing Guns N’ Roses and John Mel-
lencamp and Bryan Adams and
whatever. It's when the industry is
working up-and-coming bands in
the first three quarters that you'd
see it,” says Murray.

FOR WEEK ENDING NOVEMBER 2, 1991

Modern Rock Tracks.

“You're seeing a real big shift - COMPILED FROM COMMERCIAL AND
for the record community,” he = <o OE COLLEGE RADIO AIRPLAY REPORTS.
says. “We love it because it's a ¥§ %g 23| €| T ARTIST
move away fI'Om classic I'Ock and - ~I | 2O LABEL & NUMBER/DISTRIBUTING LABEL
we'll sell more records because of : A% NO. 1 » »
it.” 1| 1| 5 |7 |GVETAWAY RED HOT CHILI PEPPERS
Buch “definitely” senses a WARNER BROS. 4-1914 2 weeks at No, 1
change at some heritage rock sta- [(2)| 5 | — | 2 | THEFLY uz2
3 X 1 T
tions, also. “They don't want to die ™1™ "1™ "1 SMELLS LIKE TEEN SPIRIT NIRVANA
with their audience,’”” he says. “It’s DGC 21673
not that dramatic yet, but the writ- 4|33 }5]|THEGLOBE BIG AUDIO DYNAMITE II
ing is on the wall.” MOVIN’ ON UP PRIMAL SCR
EAM
“Look at the success of Queens- @G| 9|w|s SIRE 2-40193/WARNER BROS.
ryche, Metallica, or the Van Halen § | 6 | 6 | 8 | THERE'SNOOTHER WAY BLUR
record—they led with hard-rock
i W SEXUALITY BILLY
songs. They didn’'t come in with ! 4 2 9 | ElekTRa4-64851 BRAGG
the softer songs on the record,” 8 | 7 | 8 | 7 | WILDHEARTED SON THE CULT
says PLG VP/promo Sky Daniels. ALBUM CUTIREPRISE
““Skia Row was accepted with 9 | 8 7 9 ?,E.Eof,{‘m%lféu#‘"“ IiMIATMAN LLOYD COLE
‘Monkey Business,” and that was 22 | 22 | 3 | LETTER TO MEMPHIS PIXIES
an incredibly hard track. While all AR ST
these stations may be saying, (QD| 23 | 5| 3 EOVENIOIL ATE YO ERASURE
‘We've got to go upper demo,” you
L ROCKING CHAIR HOUSE OF FREAKS
look down the chart and you're 12110115 ] 8 | Javiasumen
seeing Motley Crue, Scorpions, @) 20 |2 3 MOVE ANY MOUNTAIN THE SHAMEN
Ozzy, Shadow King, the Scream, :
L.A. Guns, and Dillinger. It really 2 | — | 2 | CRYING IN MY SLEEP RAUEER
marks for me something I discov- 15| 13| 18| 5 | YROWNWORLD THE BLUE AEROPLANES
ered as a programmer: AOR is a 51”35_'[‘3: :f:M|;UE§HRYSALIS
blue-collar format and always has 21 | 21 e 13TH DISCIP FIVE THIRTY
been.” _ D! 18| 20 | 3 | PONTBEAGIRL THE PSYCHEDELIC FURS
As for success stories emanat- COLUMBIA ALBUM CUT
ing from the new outlets, Daniels | 18 | 12 | 12 | 10 | TAKEFIVE ORI SINE
notes that KIOZ helped sell out an 19 16 16 6 CERULEAN THE OCEAN BLUE
800-seat club for Katmandu when SIRE ALBUM CUT/REPRISE
g i 3 ALIVE AND LIVING NOW THE N s
irector p ion
i LU
Murray talks about WWBZandco- | 21 | 24 | 19 | 4 | HAVENTGOTACLUE PRAMARANA
programmed KBER Salt Lake [ 5 [ 19| 57 | 4 | NAKED RAIN THIS PICTURE
City’s impact on the last Aldo SEOICATED 82052/RCH
Nova album. Buch cites WWBZ's 2| 10 | 1 | 11 | SOYOUTHINKYOU'RE IN LOVE ROBYN HITCHCOCK
sales of Tuff and WAAF Boston’s [, 71", "1, "5 | MONSTERS AND ANGELS VOICE OF THE BEEHIVE
support on Mr. Big. LONDON 869 428-4/PLG
The new outlets can provide ex- [(25)| 28 | 24 | 3 | GREYCELLGREEN NED'S ATOMIC DUSTBIN
tra oomph even for acts that are al- TELL ME WHEN DID THINGS GO SO WRONG  SMITHEREENS
ready established sellers. “You NEWD | ! | conochsomcor
27 | 2 l — | 2 | THAT AIN'T BAD RATCAT
ROOART ALBUM CUT/MERCURY
IN MY HEAR S
NEw > 1 MERCUYRY ALBU MTCUT e
WHAT ABOUT NOW ROBBIE ROBERTSON
BILLBOARD RADIO 23 | 30 J 3 ; 3 | Gerren ALeum cuT -
| BABY UNIVERSAL TIN MACHINE
Fresher News NEWD | 1 VICTORYl»‘fLBUM CUT/PLG

Better Variety

Q Tracks with the greatest airplay gains this week. © 1991, Billboard/BP| Communications, Inc.
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 Liberty Lobhy-Linked Kayla Network Going Public

LOS ANGELES—The financially
strapped Kayla Satellite Broadcast-
ing Network Inc., consisting of the
North America One Network and
SUN Radio Network, is going public.

The network, in operation since
1986, has never made enough money
to cover its operating costs. There-
fore, it has been financially depen-
dent on its principal stockholder, the
controversial, right-wing organiza-
tion Liberty Lobby Inc.

According to a registration state-
ment filed with the Securities and Ex-
change Commission, Liberty Lobby’s
purchase of spot advertising and pro-
gram sponsorships from Jan. 1, 1989,
to March 31, 1991, accounted for 43%
of the network’s operating revenues.
The public sale of Kayla will begin as
soon as the filing takes effect.

The connection between the SUN
Network and Liberty Lobby, which
has been accused of Holocaust revi-
sionist statements, has been a PR
problem for several years. SUN Net-
work VP/GM Bill Wardino com-
ments, “Liberty Lobby is extremely
right-wing. We have liberal [and]
middle of the road [programming].
What scares me the most is we have
about 50 employees, none of whom
are politically motivated. [If you]
read any article, it might conjure up a
vision of employees walking around
with swastika armbands on. These
are the people who really get hurt.”

Wardino says Tom Valentine, host
of “Radio Free America,” is the only
SUN air personality who is 2 member
of Liberty Lobby.

Last August, financial talk show
host Sonny Bloch departed SUN Ra-
dio, saying he had not been aware of
the Liberty Lobby connection. War-
dino disputes that claim and feels
strongly about Bloch taking some
personnel with him. “I just found
that whole thing to be extremely anti-
competitive,” Wardino says. “I am a
capitalist, and I believe in competi-
tion. I just believe what he was doing

was the antithesis of what I believe
capitalism is all about.”

Bloch now broadcasts to 132 affili-
ates on Independent Broadcasters
Network, a co-op network owned and
operated by talk show hosts. “We
picked up an additional 46 stations
that were refusing to carry the pro-
gram on SUN Radio due to Liberty
Lobby,” says Bloch. “I do a very,
very plain, ordinary, vanilla show
that helps the consumer. I certainly

by Rochelle Levy

can’t stay on a network that spews
hate and venom.”

For his part, Wardino is now bank-
ing on established shows as well as
changes made in the fall lineup. Talk
show veterans Mort Crowley and
Stan Major are now on SUN Radio,
with Major’s show bringing on board
42 affiliates in its first two weeks.

Kayla has 138 independently
owned affiliates and manages opera-
tions of N/T WEND Tampa, Fla.
When the sale is complete, the pre-
sent stockholders will be able to elect
all the directors and continue to con-
trol Kayla’'s business and affairs.

TALKNET TURNS 10

Friday (1) marks the 10th anniver-
sary of Westwood One Radio Net-
works’ NBC/Talknet. Bruce Wil-
liams and Sally Jessy Raphael were
the original hosts of the nighttime
call-in show.

Raphael left the network for ABC,
and subsequently bowed out of radio.
Williams, however, has just signed a
new five-year contract with Talknet.
He is now on seven nights a week

and has the option of broadcasting
from either the New York studio or
from a studio near his home in Flori-
da. Talknet's other hosts are Myrna
Lamb, Lee Mirabal, and Dr. Harvey
Ruben.

Talknet director of programming
Bill Lalley says the network began
on 23 stations and is now cleared on
more than 325, The reason for its suc-
cess, he says, is simple. “People have
a basic desire to talk about them-
selves, and what could be more nar-
cissistic than calling up somebody at
three in the morning and having a
personal sounding board?”

As Talknet’s longest-running host,
Williams says he has not seen callers’
concerns change very much over the
years. “Money is the cement that
holds all our lives together,” he says.
“To only that extent, I do a money
show. I talk about life the same way
you talk to your bartender, best girl-
friend, or whomever your best confi-
dant is.”

Williams attributes his loyal fol-
lowing to his regular-guy image. “I
don’t have a persona for radio and a
persona for me. I have a good time at
it. I don’t believe I came off a moun-
tain somewhere.”

Lamb became a full-time host just
more than a year ago, dispensing ad-
vice on matters of health, work,
school, and major relationships. Even
though the calls are prescreened, she
says some bizarre ones get through.
“A caller said he was challenged to a
wrestling match with a female with
very long fingernails,” Lamb says.
She advised him to avoid the confron-
tation but he called back a few weeks
later “bloody and scarred.”

Then there was the popcorn artist
who blows up kernels and paints
them to look like a miniature Madon-
na or Elvis, complete with guitar.
“He wanted to know what to do to
[improve his] sales,” says Lamb.

The Talknet lineup includes Wil-
liams from 7-10 p.m. (EST), Lamb 10

p.m.-1 a.m., Mirabal 14 a.m., and Ru-
ben on weekends 10 p.m.-1 a.m. Talk-
net is heard by 5 million to 6 million
iisteners weekly.

AROUND THE INDUSTRY

The first stations to sign on as
charter affiliates with the new ESPN
Radio Network include WFAN New
York, KMPC Los Angeles, KNBR
San Francisco, and ABC-owned
WMAL Washington, D.C. ESPN Ra-
dio hopes to launch its all-sports pro-
gramming on Jan. 1, 1992, with more
than 200 stations. The joint effort be-
tween ABC Radio Networks and
ESPN will provide 16 hours of sports
programming weekly from ESPN
headquarters in Bristol, Conn. ...
Former WLAM/WKZS Portland,
Maine, AE Wayne Fisk has been
named manager of network pro-
gramming for the ABC Radio Net-
works.

Unistar Radio Network’s “Solid
Gold Scrapbook” will broadcast its
last show Dec. 13. The program has
been on the air since February 1984.
Producer/writer Peter Shamin is
looking; call 718-259-4611.

The Volkswagen World Music Se-
ries broadcasts in QSound over the
Halloween weekend with Warner
Bros. jazz quartet Fourplay . .. Cap-
ricorn Records’ Widespread Panic
will perform Nov. 3 on American
Public Radio’s syndicated program
“Mountain Stage” ... RSC Commu-
nications has a new show, “Blue-
grass America,” available for syndi-
cation on a barter basis. Tom Tortor-
ella is the host.

Angelica Bengolea joins ABC Ra-
dio Networks as an AE; her back-
ground includes AE posts at Katz
Hispanic Radio and Caballero
Spanish Media and Univision . . . In-
terstate Radio Network’s three-year
air personality, Gene Davis, has been
upped to OM. He will continue his
nightly air shift.

PROCESSING DIFFERENCES FIND ONLY SOME OLDIES STATIONS GRYING OUT LOUD

(Continued from page 9)

Hamilton. “The intensity is the differ-
ence. Obviously we want to be loud
on the dial but we don’t want to be
supercompressed, or as intense as a
CHR station would be.”

MAINTAINING ‘PHASE INTEGRITY’

PDs and engineers say the source
material used by oldies stations can
pose some limitations. “The fidelity
of [older] music is not as good as it is
today, so the more you pump it the
more you get surface differences,”
notes Hamilton.

A growing number of CD reissues
of old material has solved much of
the fidelity problems, but these re-
mastered releases can pose problems
of their own, particularly if they were
originally recorded in stereo. “As the
oldies format has grown, and record
companies start to get hip to the val-
ue of it, you get a lot of stuff remas-
tered, and a lot of stuff sounds better
because of it,” says WGRR Cincin-
nati PD Steve Allen. “The problem
with old recordings, even if they were
remastered, is they are out of phase.”

Cancellation at high frequencies is
the primary symptom of poor phase
integrity, according to Ted Ruscitti,
president of the Pittsburgh-based

consultancy MT Communications.
But he also notes another difficulty
with CD reissues: “Unlike the vinyl
mastering process, the CD mastering
process does not require the master-
ing engineer to sum frequencies be-
low 200 hertz to mono and, as a con-
sequence, there can be substantial
out-of-phase material in the low-fre-
quency range of the spectrum,” he
says. “This can exaggerate multipath
effects to a tremendous degree if it's
not handled carefully.”

WHEN SOURCES DISAGREE

While the audio chain at an oldies
station is similar to that of most radio
stations, Ruscitti observes that there
are two primary differences between
processing for oldies source material
and current music. “The spectral bal-
ance of oldies source material varies
substantially from cut to cut, more so
than in any other format except per-
haps traditional country,” he says.
“Secondly, the amount of noise in the
high-frequency portion of the spec-
trum can be significant. And that var-
ies as well from source to source.”

To accommodate this, says Rus-
citti, limiting with high-frequency
gating is essential. “It’s very difficult

to sound consistent without some
type of multiband compression and
limiting,” he adds.

Variances in recording technology
and techniques are much more appar-
ent in oldies material that spans sev-
eral decades. Ways of accommodat-
ing these differences range from pro-
cessing everything onto carts for a
uniform sound to living with the dif-
ferences and using production to pre-
vent awkward segues.

“We tried to rerecord the whole li-
brary,” says WCBS-FM’s McCoy.
“[P.M. driver] Bob Shannon and I sat
in and went over quality control.
We'll put something on the air and
sometimes it sounds like it has too
much reverb, but that’s the way com-
panies are putting things on CD.
There’s some of them that just sound
so great you don’t have to do any-
thing with it. Sometimes you have to
work with the highs because they’re
too crisp.”

WOMC Detroit PD Don Daniels,
who shares McCoy’s oldies process-
ing theories, says he runs material
through filters when carting it, and
uses an Orban standard multifunc-
tion processor and Aphex compellor
before broadcast. “We just want to

make sure that there’s a good combi-
nation of highs and lows to bring the
music out to the fullest,” he says.
“On a lot of oldies songs there’s a lot
of scratchy sounding things at the be-
ginning, so we try to filter out as
much noise as we can.”

IGNORING YOUR BASS INSTINCTS

Rather than processing, KFRC-FM
San Francisco PD Kevin Metheney
uses formatics to camouflage the dif-
ferences in his source material.
“We’ll use sweepers that say ‘The
Best of Chuck Berry,” or some stag-
ing that separates a record from 1959
from the one preceding it from 1969,
as well as presenting it as a mini fea-
ture,” he says. “You can’t have bass
that doesn’t exist or high end that
doesn’t exist. We're not trying to cre-
ate things that aren’t.”

At WWSW, Marince notes that,
unless something sticks out like a
sore thumb, the station tries to avoid
altering records. “Like anything else,
these are tools, and if they're mis-
used they can make the audio sound
abhorrent. But if they’re used proper-
ly they guarantee that you have opti-
mum modulation and the most im-
pressive fidelity available.”
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EX EX Van Halen, Top Of The World 2 2 Naughty By Nature, OPP. EX EX MC Hammer, 2 Legit 2 Quit
EX EX Lita Ford, Shot Of Poison 3§ Tracke dpencer, Tender Kisses iZieatlzl0
i ® 4 7 Jodeci, Forever My Lady B
5 1 Shabba Ranks, Housecall
6 8  Patti LaBelle, Feels Like Another One
R AL
e Crew, Pop That Coochie
9 6 Geto Boys, Mind Playing Tricks On Me
K H & X 0
Hartford . ; ”Z 10 10  Public Enemy Can't Truss It
W WrCTIEmRe Tampa ~ P.D.i B.J. Harris o Houston P.D.: Guy Zapoleon | 11 3 Boyz Il Men, It's So Hard To Say Goodbye
A T § 3 Lk o S L} Mt aoton whr o s Ao | 13 1] gt lonCam, L et PD. Steve Heguaod
' f o " rel : , Givi u ) UL
3 ] h‘gw'g’!’:"{,“’:‘ég‘;";x?}lk\&éu‘n 34 Karyn White, Romantic Cincinnati P.D.: Dave Allen 33 Scorpions, Wing Of Change 1 45 Gerald Leveri, Private Line 1 1 Marish Carey, Emotions
5 B Natural Selection . Do ‘Anythin 4 1 Natural Selection , Do Anything 1 2 Boyz Il Men, Motownphilt 4 4 Rod Stewart, The Motown Son 15 13 The R'i'uythm . I'll Do Anything For You 2 3 Tracie Spencer, Tender Kisses
6 7 Vanessa Williams,'Running Back To You 3 3 Rythm Syndicate , Hey Donna 2 3 Aaron Neville, Everybody ;Iays The Fo 5 6 Aaron Neville, Everybody Plays The Fo 16 14 ES. Effect Featuring Christopher Williams, 3 4 Naughty By Nature, O.P.P.
7 9 Naughty By Nature, O.P.F, 9 6 Luther androssNDOn( Want To Be A F 3 4 Michael Bolton, When A Man Loves A Wo 6 5 Bonnie Raitt, Something To Talk About }’7; ;g sa;eWBD- & The BML. Is :t GOOdMTO You 4 6 Jodeq‘[ orever My Lad
3 1 Sah-gN-t;epa Let's falk About Sex 10 Prince And The N.P.G., Cream 4 5 Heavy D. & The Boyz, Now That We Foun 7 8 Cathy Dennis, Too Many Walis ude Boys, Are You Lonely For Me 5 8 Tony! Tont Tone!, Me And You
9 13 Prince And 'PG. Cream 8 9 Yanessa Williams, Running Back To You S & Michael W. Smith, For You 8 11 Extreme, Hole Hearted 19 g g“e&f; Latitah, Fly Girl 6 7 Geto Boxs , Mind Pla_ylnngucks On Me
10 14 Ce Ce Peniston, Finally 13 12 Jony Temry, With You 6 1 Naturai Selection , Do Anything 9 7 The Escape Club, I'll Be There gg e grvsonL C!OS;!.JTQOC'? 7 9 Olays, Keep On Lov"ba e
il 19 P.M Dawn Sef Adriff On Memory Bliss 11 Conina, Whispers 7 9 Karyn White, Romantic 10 10 Bob Seger & The Silver Bullet Band, T ORI GTE 8 12 Damian Dame, Right Down To It
12 23 Lisette Melendez, A Day In My Life (W 1T ampBoyzliljMenditcisojHarditol Say Good 8 5 Marky Mark & The Funky Bunch/Lo 11 12 Crowded House, Fall Al Your Feet Za X S10:54BandNSometimes] wonder 9 14 BeBe & CeCe Winans, I'll Take
13 2 Boye il Men Tts So Hard To bay Good iz 1 geculilMensiolownphily 9 7 Extreme, Hole Hearted 12 14 Gloria Estefan, Can't Forget You A [ERTED (T p 10 15 Peabo Bryson, Closer Than Close
14 16 Bell Biv DeVoe, Word To The Mutha 1319 Paula Abdul, Blowing Kisses In The Wi 10 14 Curlis Stigers, | Wonder Why 13 17 Kenny Loggins, Conviction Of The Hear 2 2; “"YAFI‘" | tDS' at". e Do it (Like 11 11  Patti LaBelie, Feels Like Another One
15 15 hm Syndicate , Hey Donna 14 8 Marky Mark & The Funky Bunch/Lo 11 15 Amy Granl, That's What Love Is For 14 15 Bryan Adams, Can't Stop This Thing We 2% NWA, Always Into Somethin 12 16 Sounds Of Blackness, The Pressure Pt. |
% 17 TR& Louder Than Love 15 17 Roberta Flack With Maxi Priest, Set T 12 17 Prince And The N.P.G., Cream 15 3 Michael Bolton Time, Love And Tender % 28 Phylis Hyman, Living In Conlusion 13 18 Chemelle, Never In My Lile
17 18 Roberla Flack With Maxi Priest, Set T 16 18 Stevie B, Forever More 13 11 The Escape Club, I'll Be There 16 16  Mariah Carey, Emotions 27 29 ML Breed & DF.C, Ain't No Future Inv 14 22 Gerald Levert, Private Line
18 21 Curtis Stigers, | Wonder Why 17 22 Naughty By Nature, O.P.P. 14 13 Scorpions, Wind Of Change 17 18 Heart, You're The Voice 28 30 Tony! Toni! Tone!, House Party Il (I Don't 15 23 Fourplay Featunng EI Debarge, After The
19 2 0J Jazzy JeHt & The Fresh Prince, R 18 24 Nia Peeples, Street Of Dreams 15 12 Bad Company, Walk Through Fire 18 23 Roberta Flack With Maxi Priest, Set T 29 31 Nice & Smooth, Hip Hop Junkies 16 21 Chris Walker, Gw.?ﬁenu All My Love
2 2 Tony Terry, With You 19 20 Lisette Melendez, A Day In My Life (W 16 18 Bryan Adams, Can't Stop This Thing We 19 20 Bad Company, Walk Through Fire 30 33 Stevie Wonder, Fun Day (From "Jungie 17 24 DJ. Jazzy Jeff & The Fresh Prince, Ring
21 24 Corina, Whispers 20 13 Color Me Badd, | Adore Mi Amor 17 20 Chesney Hawkes, The One And Onlg 2 Amy Grant, That's What Love Is For g% % F'd N Play, Ain't Gg?na Hurt Nobody 18 20 Phil Pemy, Forever
22 %5  Nia Peeples, Street Of Dreams 21 15  Bell Biv DeVoe, Word To The Mutha 18 19 Eddie Money, Heaven In The Back Seat 21 21 Russ Irwin, M( Heart Belongs To You i3 D"’J‘"’l}‘ay eaturin Fbeb-;" e, Ahe&The 19 26 Atlantic Stam, Love Crazy
23 27 Michael Botion. When A Man Loves A Wo 2 28 Hammer, 2 Legt To Quit 19 22 Rythm Syndicate , Hey Donna 22 25 Bonnie Raitt, | Can't Make You Love M ). Jazzy Jeff & The Fresh Prnce, Ring 2 21 phyils Hyman, Lving In Contusion
20 30 MC Skat Kat & The Stray Mob, Skat Str 23 16 HeawyD. & The Boyz, Now That We Foun 20 29 Boyz Il Men, it's So Hard To Say Good 23 13 Bryan Adams, (Evenything | Do) | Do | 4 Z'gx{ Marley & The Melody Makers, Good 21 10 Jenniter Holliday, 'm On Your Side
25 EX  Paula Abdul Blowing Kisses In The W1 A28 —  Color Me Badg. Al For Love 21 23 Crowded House, Fall At Your Feet A28 —  Genesis, No Son Of Mine 35 38 MU Lyte, when In Love, 2 28 MC Hammer, Too Legit To Quit
26 EX Shabba Ranks (Featuring Maxi Priest), 25 23 Hi-Five, | Can't Wait Another Minute 22 24 ENF, Lies A25 — Richard Marx, Keep Coming Back 36 40 BeBe & CeCe Winans, I'll Take 23 29 Shanice, | Love Your Smile
A27 — Amy Grant, That's What Love Is For 26 26 MC Skat Kat & The Stray Mob, Skat Str 23 25 John Mellencamp , Get A Leg Up EX £ Jobn Mellencamp . Get A Le§ Up 37 39 Tam Tam, Do It Tam Tam 24 25 Queen Latifah, Fly Girl
78 28 Frankie Knuckles. The Whistle Song 27 27 Vanilla Ice, Cool As tce (Everybody G 24 32 Roberta Flack With Maxi Priest, Set T EX EX Desmond Child, You're The Story Of My 38 36 Gene Rice, You're A victim 25 30 Vesta DoYa
29 29 The Brand New Heavies (Featuring N'De 28 23 Tara Kemp, Too Much 25 27 Jasmine Guy, Just Want To Hold You EX EX Curtis Stigers, | Wonder Why 39 EX  Shanice, | Love Your Smile & 31 Roger (Bverbody) et Up !
A30 — Color Me Badd, All For Love 29 30 Michael Bolton, When A Man Loves A Wo 26 28 The Rembrandts, Save Me EX Mare Cohn, True Companion 40 EX  Sounds Of Blackness, The Pressure Pt. | 27 32 PM. Dawn, Set Adnft On Memory Bliss
A — Hammer 2 Leg'nt To Quit 30 31 P.M. Dawn, Set Adrift On Memory Bliss 27 30 Nia Peeples, Strest Of Dreams 41 42 The Hone#:, How Low (Can You Go) 28 33 Simply Red, Something Got Me Started
A — Little Louie Vega & Anthony, Ride On A31 — Richard Marx, Keep Coming Back 28 31 Bad English, Straight To Your Heart 42 41 The Escoffery’s Look Who's Loving Me A9 — Heavy D. & The BOFF Is It Good To You
EX EX Big Audio Dynamite Il, Rus U 32 33 Jasmine Guy, Just Want To Hold You 29 33 Bonnie Raitt, | Can't Make You Love M 43 43  Eric Gable, Can't Wait To Get You Home A30 — Tevin Ca I, Tell Me What You Want
X EX ey Blu, | Wanna Be Your oir 33 34 Ce Ce Peniston, Finall 30 34 Motley Crue, Home Sweet Home 44 43 Monie Love, Work It Out A3]l — LisaSta Change
cy Blu, T Wann our &ir AM T Curtis Stigers, | Wonder Why 3135 Scopans, Send Me An Angel 45 EX Jermaine Jackson, You Said, You Said A2 Tone Loc All Through The Night
A35 — Lisa Stansfield, Change A32 —  Richard Marx, Keep Coming Back 46 EX  Roger, (Everybody) Get Up A3 —  Vanessa Williams, l%e Comfort Zone
A33  —  Party, In My Dreams 47 EX  Smokey Robinson, Double Good Every A —  Patty Austin, Giving In To Love
A3 pauls Abdul, Blowng Kisses in The Wi - 48 EX  David Peaston, String A —  Poor Righteous Teachers, Shakiyla
A35 —  Van Halen, Top Of The World San Diego P.D.. Kevin Weatherly ;3 & a’c a“,”,,’:,'.‘:,’}"o‘o“ﬂi Ii't' ¥§udu’n'l 3 3 :‘r.:"r;: n?y"kkir;;'tsgrfr?: 'Hlsmisol%:
L ; ; :‘“5:'"! B; Naetluét;,bO.P.PA : — 5:5';8‘“';0# Qallo' ey EX EX Public Enem , Can't Truss 1t
— ngelica , An Y — ass, Portrait n Artist As A Hood EX EX Tim Qwens, I'm H
99%FM 3 3 Sall-N-Pepa, Let's Talk About Sex A — Digital Underground, Kiss You Back i aoked
) ) 4 8 P.M. Dawn, Set Adrift On Memory Bliss A —  Poor Righteous Teachers, Shakiyla
Baltimore P.D.: Todd Fisher 5 6 Boyz Il Men, It's So Hard To Say Good A — PM. Dawn, Set Adrift On Memory Bliss
e . 6 9 Jasmine Guy, Just Want To Hold You A —  Tevin Campbell, Teil Me What You Want
1 1 Firehouse, Love Of A Lifetime Tampa P.D.: Jay Taylor INDY'S #1 7 4 Tony Terry, With You A — )C. Lodge, Telephone Love
g g Elxa':i'ar:!(:argle E;:?igﬂs 1 4 Natural Selection , Do Anything HITMUSIC STATON & 11 Karyn White, Romantic A —  Riff, Everytime My Heart Beats 3
= 2 2 Firehouse, Love Of A Litefime Indi i . 9 10 Color Me Badd, All For Love A —  Shirley Murdock, Stay With Me Tonight
4 6 Karyn White, Romantic 3 5 Extreme Hole Hearted ndianapolis P.D.: Don London 10 12 Hi<, I'm Not Your Puppet
§ 7 Bomie Rait Somethie To Ta About |6 (KanmyWhiteiRomantic 1 1 Natural Selection , Do Anything R (A AT
7 8 Natural Seiection ; Do Anythin 37 Buyan Adams, Can't Stop This Thing We 22 Michael W. Smith, For You 12 L IenncelAnd\ihelt EGMGe 0 i m Los Angeles P.D.: Mike Stradford
§ 11 Michoel Bolton. When A Man Loves A Wo 6 1 Mariah Carey, Emotions 3 4 Heavy D. & The Boyz, Now That We Foun IR I Chaapl Dl T LT g gl 33 EHENITT
e ey Py T s Fo 113 WichaelBolin, When A Man Loves A Wo 37 Koy White, Romanhit I 1 Grandmaster Sice, Tnking 01 You Powm m L1 Boyal Men, 16 o Hard To Say Goodiye
10 9 Marky Mark & The Funky Bunch/io 9 9 A:r'r;n N:mle Ev: gwA%?:y(ssTe;e Fo 5 5 Extr_emeé Hole Hearted B3 Magriah Careyg Enotions 0 LEE 4§ Guyaylg'-g-?gdgnommg Me
11 13 Jesus Jones Real Real Real 10 11 Prince And The N.g.(;. %ream 6 8 Mariah Carey, Emotions 17 22 Luther Vandross, Don't want To Be A F 4 7 Wariah Carey, Emotions
1216 Prince And The N.P.G. Cream _ 11 16 Paula Abdul, Blowing Kisses In The Wi 713 Michael Boiton, When A Man Loves A Wo 18 20 Vanessa Williams, Running Back To You : : 5 14 Naughty By Nature, O.P.P
1313 Brvan Adams, Cant Stop This Thing We | 12 '3 gonnie Raitf, Something To Talk About 5 10 (Bfan Adams, Lant Stop This Thing We 19 21 Paula Abdul, Blowing Kisees 1 The W1 Phitadelphia P.D.: Dave Allan 8 18 Jodesi Torsver My Lady
1818 Doyt viem Botwanmy 13 s e neallteales! 10 10 Chesney Hawkes, The One And Only N R BT e S The Fre prince, R 2§ G e, | fdore i Aor 8 S et fomurmg Chrctopher Wi
18 18 Bad English, Straight To Your Heart 4 18 Amy Grant, That's What Love Is For 11 3 Color Me Badd, | Adore Mi Amor o b2 elireshirince, 2 & Boyz Il Men, It's So Hard To Say Goodbye 8 F.S. Effect Featuring Christopher Wi,
1 20 Chosned iamiies Bhe One And Oal 15 19 NauEhtL By Nature, O.PP. 12 14 Wartika, Love. . .Thy Will Be Done 22 14 Marky Mark & The Funky Bunch/Lo 3 5 Mariah Carey, Emotions 9 & Karyn White, Romantic ]
B 12 Am Gryant, Fver Hoartbeat y 16 8 Marky Mark & The Funky Bunch/Lo 13 6 Marky Mark & The Funky Bunch/Lo %2 % '!(lj:;:["a‘elp‘l!aolt%q, ):vréen A Han'Laveb%: Wo 4 6 Torr& Toni! Tone!, Me And You 10 10 Barry White, Put Me In Your Mix
19 EX Curtis Stigers, | Wonder Why 17 22 Chesney Hawkes, The One And M{ 14 18 John Mellencamp , Get A Leg Up % 3 N ﬁt :1" F,"gﬂna urt Nobody 5 1 Luther Vandross, Don't Want To Be A Fool }; lg Bell Biv Devoe, Word To The Mutha
20 EX Nia Peeples, Street Of Dreams 18 20 Roberta Flack With Maxi Priest, Set T 15 21 Prince And The N.P.G., Cream RO% et Mglengdéz IA Dy TR 6 3 Karyn White, Romantic ueen Latifah, Fly Gbrl B
A — Richard Marx, Keep Coming Back 19 12 Color Me Badd, | Adore Mi Amor 16 23 Richie Sambora, Ballad Of Youth 27 % Shsebb' Ranks (Featy ay :la y P‘ e g 7 8 Bell Biv Devoe, Word To The Mutha }3 {3 tevie Wonder, Fun a(’ (From "Jungle
X EX John Meliencamp  Get A Log Up A2 —  Color Me Badd, All For Love 17 22 Guns N’ Roses, Don't Cry Y habba Ranks (Featuring Maxi Priest), & 10 Damian Dame, Right Down To It 4 15 BeBe & CeCe Winans, ['ll Take
EX EX EMF Lies o 21 Nia hPeelules, Street 0f Dreams 18 9 Boyz Il Men, Motownphilly A%s X :Z"Iahzf;p!l:as' St'[get %' D’eanllis . 9 7 Vanessa Williams, Running Back To You }g lg Gerald Leveﬁ]l Private Line
EX EX  Van Halen, Top Of The World 2 15 Mic a:SB’?égon Time, Love And Tender 19 20 Jesus Jones, Real Real Real Nl PO T (R S:CS = 10 11 Stevie Wondev# Fun Day (From "Jungle i ;‘ Gary WI. JG‘_(Q Control
EX EX Russ Irwin, My Heart Belongs To You 23 17 Rythm Syndicate , Hey Donna 20 24 Metallica, Enter Sandman A P it cTh t! ot l‘llL Tie: i Fe 11 12 Patti LaBelle, Feels Like Another One Chns Walker, Giving You All My Love
EX EX The Storm. I've Got A Lot To Learn Ab 24 EX P.M.Dawn, Set Adnft On Memory Bliss 21 27 Paula Abdul, Blowing Kisses In The Wi — Ay ﬁ"‘| at's Wnat Love ts For 12 14 Tracie er, Tender Kisses 18 26 Atlantic Star, Love Crazy
EX EX Smokey Robinson, Double Good Everythi 25 27 John Meilencamp , Get A Leg Up 22 26 Aaron Neville, Everygody Plays The Fo : = lAJsG Sht'anssﬁlt‘i{ C&”{;“’ o S 13 19 Phyllis Hyman, _L|ymg(|n Contusion 19 19 Sounds Of Blackness, The Pressure Pt. 1
EX EX Rod Stewart, The Motown Song 26 28 The Farm, Groovy Train 23 25 Roberta Flack With Maxi Priest, Set T — ghter Shade Of Brown, On A Sunday 14 16 Chris Walker, Giving You All My Love 20 20 Patti LaBelle, Feels Like Another One
EX EX Vanilla fce, Gool As ice (Everybody G 27 29 Tony Terry, With You 24 29 Amy Grant, That's What Love is For A — Kym Slmsé Too Blind To See It 15 15 Ghdgs ngén, Superwoman 21 21 Escoffery’s, Look Whe's Loving Me
aniflaice ek =y 28 30 Curlis Stigers, | Wonder Why 9 17 Billy Faicon, Pawer Windows EX  EX  Hammer, Z Legit To Quit 1 17 The 505 Band, Sometimes | Wander 22 22 Shabba Ranks, Housecall
29 21 Scorpions, Wind Of Change 26 28 Bad Company, Walk Through Fire EX  EX  Blue Train, All'| Need Is You 17 18 Sounds Of Blackness, The Pressure Pt. 1 23 23 Kid 'N Play, Ain't Gonna Hurt Nobody
A0 — Richard Marx, Keep Coming Back A27 — Color Me Badd, All For Love EX EX Tracie Spencer, Tender Kisses 18 25 Atlantic Stam, Love Cra 24 25 Eric Gable, Can't Wait To Get You Home
#1 A — Genesis, No Son Of Mine AZ8  —  Genesis, No Son Of Mine 19 2 bba Ranks, Housecal % 2 Vastr;hDo Ya
A — Roxette, Spending My Time 29 30 Tara Kemp, Too Much 20 30 Jodeci, Forever My Lady 26 28  Fourplay Featuring El Debarge, After The
A — Motley Crue, Home Sweet Home 30 EX Curlis Stigers, | Wonder Wh 21 24 Gerald Levert, Private Line 27 23 Riff, Everytime My Hearl Beats
EX EX Corina, Whispe s Peaplos. Streat Of Dream FM 2 22 Bamy White, Put Me In Your M 28 31 MCH Too Legit T
, Whispers A — Nia Peegles. Street Of Dreams arrypsnde uutyvelingiourivix Hammer, Too Legit To Quit
e P EX EX Guns N R",S‘sg Don't Ca A — Motley Crus, Home Sweet Home 23 9 ExGirffriend, Why Can't You Come Home 29 32 Phyllis Hyman, Living In Confusion
o EX EX Robbie Nevil, For Your Mind A — Tony Terry, With You 24 29 Jermaine Jackson, You Said, You Said 30 33 Shanice, | Love Your Smile
Miami P.D.: Frank Amadeo | EX EX EMF, Lies EX EX Van Halen, Top Of The World Riverside P.D.: Bob West 2 13 Lisa Fischer, Save Me 31 34 Nia Peeples, Street Of Dreams
1 10 Michael Bolton, When A Man Loves A Wo EX X Van Halen, Top Of The World EX EX Hammer, 2 Legit To Quit ' e 2 EX  Shanice, | Love Your Smile 32 35 Damian Dame, Right Down To It
2 2 Firehouse, Love Of A Lifetime EX EX  Lita Ford, Shot Of Poison % g JA:sg":‘II::éAngjel Itaavtvyy o g ?1( ng'r:'n Campbelsil, Teil Me whalt You Want &3 9 The Brand New Heavies (Featunng
3 1 Scorpions, Wind Of Change f uy, Just Want To Hold You Houston, My Name s Not Susan —  Vanessa Williams, The Comfort Zone
3 4 Naughty By Nature, 0.P.P. A29  — BeBe & CeCe Winans, V'l Take A35 — Peabo Bryson, Closer Than Close
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Reel Deal: Stations Find Ways To Gash In On Movie Screenings

NEW YORK—Although vying for
the hot movie screenings is as com-
petitive as ever among stations, some
are making the effort worthwhile by
turning them into revenue genera-
tors.

One of the most aggressive sta-
tions in the area of cashing in on
screenings is WQHT (Hot 97) New
York. Promotion director Brian
Marks claims to have brought in
$300,000 in revenues from this one
tool alone so far this year. While
most of this money comes from stu-
dio time buys to back the film, a good
chunk is generated through tie-ins
with retailers.

Hot 97, which generally sponsors
one screening per week (and occa-
sionally as many as three), selects a
retailer as a ticket distribution point
for each one. Marks notes that choos-
ing a retail location near the theater
improves turnout since the tickets
mainly go to people who live or work
in the area.

KSSK Honolulu, which sells about
half of its screenings to retailers for
$2,500 each, brings in about $15,000 a
year this way. That amount buys the
retailer mentions, point-of-purchase
displays, and the opportunity to give
away merchandise at the screening.
But KSSK goes not distribute tickets
at the retail locations because, says
promotion director Scott MacKenzie,
“I don’t think it’s as associated with
the station” as giving them away on
the air.”

WKLH Milwaukee marketing di-
rector Brad Wallace, who also does
similar retail tie-ins, notes that the
movie companies judge the station on
a full house, but “they don’t care how

company wants to go with the station
that backs them year-round,” Marks
adds.

Despite his relationship with the
movie companies, Marks admits, “T’ll
get thrown up against the wall some-
times, like for ‘Robin Hood.’ I pro-
posed sending winners to a Medieval
event in New Jersey while another
station proposed a trip to the real
Sherwood Forest.”

Further complicating the competi-

Promations
& Marketing

by Phyllis Stark

tive movie-screening arena are movie
soundtracks. When there is a sound-
track involved, promotion directors
say the labels determine who gets the
screening, usually based on who is
most likely to air the soundtrack’s
first single. Classic rock WKLH lost
“The Addams Family” to crosstown
top 40 WLUM, for example, because
Capitol artist Hammer is featured
on the soundtrack.

Another frustrating aspect of deal-
ing with studios is that they often
back the film with television and
print buys, but no radio budget.
“Sometimes the sales department
has a problem with what I do because
20th Century Fox spends money for
TV and print for a movie like ‘The Su-
per’ but doesn’t spend a dime on radio
because they know they’re getting a
free premiere from me,” says Marks.

preconcert parties and were each giv-
en $100 in spending money. Partici-
pating stations included WYNY New
York, WPOC Baltimore, WSOC
Charlotte, WUBE Cincinnati, and
KMPS Seattle.

WHAS Louisville, Ky., used a vari-
ation on the “which key starts the en-
gine”’ car giveaway when the station
recently awarded two Lincoln Mercu-
rys to one winner. Rather than dis-
tributing keys to qualifiers and hav-
ing them try to start the car, 10 quali-
fiers drew videotapes of jocks Wayne
Perkey and Terry Meiners telling
them if they had won or lost.

WZPL Indianapolis gave away the
butt of a cigarette John Mellencamp
smoked during an on-air visit as part
of a promotion teased as a “win John
Mellencamp’s butt’’ contest . ..
WIOQ is giving away a trip to Paula
Abdul’s concert-tour dress rehearsal
at a secret location Thursday (31) by
billing it on the air as a “Paula Abdul
peep show.”

London’s Kiss-FM is airing a 60-
second audience-participation spot in
movie theaters. The ad begins in si-
lence, as though the sound is not
working. Then a few voices on the
soundtrack and a caption encourage
the audience to get the projectionist
to turn up the sound. The film then
appears to stop and rewind before
playing again with the sound turned
up.

Two stories this week prove that
the spirit of cooperation is not dead in
radio. KRKO Everett, Wash. donated
merchandise and air time to help pro-
mote a fund-raiser auction held by fi-

nancially troubled crosstown rival
KWYZ. KRKO GM C.J. Fox was one
of the hosts of the event. And Detroit
stations WQBH and WWJ joined
forces in an effort to improve the
city’s image by simulcasting an hour-
long special called “Bridging The
Gap: Healing The Rift Between The
City And Suburbs” Oct. 17.

The New York-based classical mu-
sic magazine Musical America is in-
terested in hearing news and promo-
tions from classical stations both for
the regular consumer section of the
magazine and for a new, 16-page cen-
ter news section called “the Trade,”
which is included only in those issues
circulated to members of the classical
music industry. The bimonthly maga-
zine claims a circulation of 20,000.

WBLS New York will host the
“earliest Halloween party” on the
Empire State Building observatory
during the morning show Thursday
(31). The first 20 listeners who come
dressed as the “Homey The Clown”
character from the Fox-TV show “In
Living Color” get in free and will par-
ticipate in a “Homey” look-alike con-
test.

WAXX Eau Claire, Wis., marked
national fire-prevention week (Oct. 7-
11) by giving away fire extinguishers
to callers who heard songs with the
word “fire” in the title ... KTRH
Houston has dubbed its cheering sec-
tion in the Astrodome the “KTRH
Bleacher Creatures.” One hundred
tickets for seats in the section are
given away on the air before each Oil-
ers home game ... WUSL (Power 99)
Philadelphia’s Oct. 17 Powerhouse

concert was billed as the “power over
teen pregnancy’’ concert.

PRO-MOTIONS

Marilyn Rachap joins CBS Radio
as manager of communications for
the duration of Mindy Gansley’s ma-
ternity leave. She was a VP at How-
ard J. Rubenstein Associates . ..
Dave Karwowski has been upped
from assistant marketing director to
marketing director at WCKG Chica-
go ... Former WXRT Chicago pro-
motion director Jocelyn Clark joins
crosstown WBEZ as director of pro-
motion and public relations.

Colleen Georgiou has been upped
from assistant promotion director to
promotion director at WIOQ, replac-
ing Ginny Schoggins, who is now
with sister WBZZ (B94) Pittsburgh.
WIOQ promotion assistant Diego
Ramos is now assistant promotion di-
rector.

WPLJ (Mojo Radio) New York is
looking for a director of advertising/
promotion to replace Debbie Alpi,
who exits to return to Florida. Appli-
cants must have been a promotion di-
rector in a top 10 market. Send re-
sumes to VP/programming Tom
Cuddy or PD Scott Shannon ...
WMMS Cleveland promotion coordi-
nator Chris Dockett is out as part of
the recent chainwide Malrite layoffs.
She is interested in a promotion job
and can be reached at 216-2264711.

Assistance in preparing this col-
umn was provided by Paul Easton
in London.
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Tone Loc Expands Vision On New Set
Rapper Lends Personal Touch To ‘Cool Hand’

M BY HAVELOCK NELSON

NEW YORK—Three years ago,
Delicious Vinyl artist Tone Loc
scored with “Funky Cold Medina”
and the landmark “Wild Thing”—
two hits from ‘“‘Loc-Ed After
Dark,” co-written by Young M.C.
Looking back, Loc says: “‘I was
never all that excited about those
records; they weren’t me.” And al-
though his first album contained
slabs of the gangsta-style rap he
favors, he nevertheless was la-
beled a pop rapper. In other words,
to hardcore hip-hop disciples, a
sellout.

“I never understood what people
mean by sellout,” Loc says. “Sell
out of record stores? Sell out a
motherfuckin’ concert? That’s the
only type of selling out I do!”

But, as Delicious Vinyl principal
Mike Ross puts it, “ ‘Wild Thing’
was such a phenomenon that ev-
erybody just assumed the album
contained 10 ‘Wild Thing’s’ even
though Tone’s album started with
a gangster point of view.”

With “All Through The Night,”
featuring El DeBarge, Tone Loc
hopes to re-establish himself on
the charts and demonstrate his
ability to avoid being typecast. “I
don’t want to be known as the
‘Wild Thing’ man or the ‘Funky
Cold Medina’ man,” he says. “I
don’t want to be one of those art-
ists who gets caught up in doing
one type of thing. Like, you could
never imagine Public Enemy or Ice
Cube doing a love song. No, I'm
different. I wanna be able to rap
about whatever I feel at the mo-
ment.”

A love ballad, “All Through The
Night”’ is the first single from
“Cool Hand Loc,” the rapper’s sec-

ond album, due Nov. 17. The artist
produced most of its cuts with
Tommy Joseph and Quicksilver. “I
wasn’t getting the type of music
that I wanted, so I had to go out
more on my own,” Loc says. How-
ever, Delicious Vinyl owners Ross

T wanna be able
to rap about
whatever I feel
at the moment’

and Matt Dike, Sir Jine from the
Lench Mob, and Def Jef still con-
tributed tracks to the album.

Beyond “Fatal Attraction,” Loc
wrote all of the album’s lyrics him-
self. And although others—includ-
ing Young M.C., Dike, and Ross—
helped him with his previous hits,
Loc feels it is his personality that
put those tunes across. “Their [lyr-
ics] were square and nerdy by
themselves,” he says. “They need-
ed somebody with character to pull
them off.”

Though Ross says black radio
will probably warm up to ‘““All
Through The Night” a lot faster
than it did to “Wild Thing” or will
to the other cuts on ‘“Cool Hand
Loc,” he insists that releasing that
cut first is not a ploy to win black
audience shares. ‘“ ‘All Through
The Night’ was just a really dope
song that we all felt good about,”
says Ross.

Other tracks on ‘““Cool Hand
Loc” include “Funky Westside,”
“Pimp Without A Caddy,” “Mean
Green’’ (a follow-up to ‘“Cheeba
Cheeba”), and “Why?” With his
distinctive, raspy tone, Tone Loc

Wanted In Westbury. Next Plateau rappers Salt-N-Pepa celebrate the gold
status of their single “Do You Want Me” backstage at the Westbury Music
Fair in New York. From left are Sandy “Pepa’” Denton; Eddie O’Loughlin,
president, Next Plateau Records; Deirdre “Spinderelia” Roper; Ed Lover,
“Yo! MTV Raps”; Darryl Brooks, management; Cheryl “Sait” James; and
producer Hurby “Luv Bug” Azor.

pays hardcore homage to such
things as his neighborhood, fe-
males, and marijuana. “I did what
makes me happy on this record,
yet I still do some of what makes
other people happy,” he says.
“Like ‘Fatal Attraction’ is in the
style of ‘Wild Thing.” "

With that smash now part of pop
history, the idea behind campaigns
designed by Delicious Vinyl is to
gain Loc renewed visibility follow-
ing his protracted leave of absence
from the recording scene.

“He has the kind of personality
that needs to be out there, but he
hasn’t put out a record in two or
three years,” Ross says. “Soit's a

matter of just getting the word out
that Tone Loc is not dead. He’s
alive and he’s comin’ out with a
slammin’ record.”

Gun-Shy Guys. Singer Al Green, left, and RCA recording artist/producer Arthur
Baker recently teamed to record the anthem *‘Leave The Guns At Home,” which
they recently performed at a press conference for the Center To Prevent
Handgun Violence in New York.

HAP-UP: Or, A Tour Of The R&B Editor’s Desk:
Digital Underground perpetuates its unique con-
cept—a rap version of the Parliament-arian world
view of existence in a funkier alternate universe—
on the new release “Sons Of The P.” (Tommy Boy).
Can you guess what P. is? This is pretty much a one-
note samba of a record, rife with nearly indistin-
guishable P-funk grooves. But D.U.’s humorous, hu-
manitarian, historical lyrics and energy put it over
big. “Tales Of The Funky” is an ode to George Clin-

ton and his crew, while

the single ‘‘Kiss You

Back” (th ’ -

sion of “Knee-Deep”) is The
Rhythm

and the

Blues

set to launch new inter-
est in lip imagery. This
prolific group has also
spun off alternate act
Raw Fusion (Hollywood
Basic) and solo artist
2Pac (Interscope) . . .
News From The Geto:
The Geto Boys, whose
“Mind Playing Tricks On Me"’ (Rap-A-Lot) is shap-
ing up to be a big pop hit, have recently completed
radio and TV spots for St. Ives beer with Ice Cube.
Further, word is that the group’s Bushwick Bill is
striking out on his own with a solo project due next
year ... Uptown artist Lucas brings a European,
poetic perspective to rap with his debut, “To Rap My
World Around You.” With a stew of ethnic and mu-
sical influences, this young white N.Y.U. student
has a beat poet’s appreciation of words, phrases,
and jazz and applies it in English, French, and Dan-
ish. Best is the leadoff track, “Show Me Your
Moves” ... Ice Cube returns with “Death Certifi-
cate,” his new Priority album. “I'm platinum, biteh,
and I didn’t have to sell out,” he informs us on the
track ‘““The Wrong Nigga 2 Fuck With.”” Cube
doesn’t pretend to be a model citizen, with rhymes
about sex and establishing dominance. But this al-
bum will no doubt secure his place among the gang-
sta-rap royalty, as the production is solid.

NEW ERA FOR THE U.S.0.: The U.8.0. of Metro-
politan New York is currently developing a circuit
of 22 tri-state-area military bases with special
events designed to bring more entertainment to mili-

by Janine McAdams

Listen Up: Music Worth Lending An Ear To

D.U., Geto Boys, Lucas, Ice Cube Among Rap Pack

tary personnel on a regular basis. And part of the
plan, says Kitty Farr of Marksman Productions,
which is organizing the shows, is to expose more
young R&B-oriented talent to metro-area service-
people. Recently, the U.S.0. organized Oktoberfest
at Fort Dix, N.J., an all-day concert Oct. 16 featur-
ing Brenda K. Starr, the Barrio Boyzz (a new act
on SBK), Nikki D, and the Don. Next up will be a
pre-Christmas concert, says Farr, who adds that the
U.S.0. is looking for artists to volunteer their time
while looking for corpo-
rate sponsorships. Call
Farr at 516-477-0844.

STUFF: “Rick James
And Friends” is the al-
bum just released by
Priority Records, featur-
ing the original Slick
Rick’s best-known hits,
as well as ““Fire And De-
sire,”” his duet with
Teena Marie, ‘“Square
Biz”” by Marie, and “In My House” and “All Night
Long” by the Mary Jane Girls. Sure to be a smoker
... Queen Latifah and Fredric Dannen, author of
“Hit Men,” are among the keynote speakers at the
CMJ (College Music Journal) Music Marathon,
Wednesday (30) through Saturday (2) at the New
York Vista Hotel at the World Trade Center (see sto-
ry, page 30) . .. The Atlantic & Atco Remasters Se-
ries is a new line of reissues and compilations. First
among them are “Ray Charles: The Birth Of Soul—
The Complete Rhythm & Blues Recordings 1952-
1959,” a three-cassette/CD, 53-track collection with
a 32-page booklet; “Soul On Fire—The Best Of La-
Vern Baker,” a 20-track release that includes such
hits as “Jim Dandy’’ and “Tweedlee Dee’’; “Down In
The Alley—The Best Of The Clovers,” a 21-track
retrospective; and ‘“‘Deep Sea Ball—The Best Of
Clyde McPhatter,” including “Treasure Of Love”
and “A Lover’s Question.” The last three collections
also contain 24-page booklets with essays, photos,
and discographies ... Congratulations to Jamie
Foster Brown, editor of Sister 2 Sister magazine,
which recently celebrated its third anniversary with
a huge party Oct. 19 at the New Yorker Club in New
York.
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St}aigklt off t}\eir acclaimed Gold Album, EMOTIONALLY YOURS, comes...
\ \ \ .

A

The O’JAYS ' first-ever Christmas record featuring a selection of original and all-time-favorite
Christmas songs. Including the heart-warming single, I Can Hardly Wait ‘Til Christmas.
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| Produced hy: Walter Williarhts Sr., Eddie Levert Sr., Dwain Mitchell, Ron Fair, Craig T. Cooper, Steve Dubin and Jeft Pescetto Executive Producer: Ron Fair - Management: Shelly: Berger Star Divection  From EMI Recorass USA H
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Billboard. TOP

FOR WEEK ENDING NOV. 2, 1991

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE

AND ONE-STOP SALES REPORTS.

50 44 38

BILLBOARD'S RHYTHM & BLUES CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING RHYTHM & BLUES SINGLES AND ALBUMS, YEAR BY YEAR

« Number One Rhythm & Blues Singles, 1948-present
« Top Ten Rhythm & Blues, 1948-present

« Top Rhythm & Blues Singles Of The Year, 1946-present

- Number One Rhythm & Blues Albums, 1964-present
- Top Ten Rhythm & Blues Albums, 1964-present
» Top Rhythm & Blues Album Of The Year, 1965-present

FOR INFORMATION, WRITE: Billboard Chart Research, 1515 Broadway, New York, NY 10036

Also available: thematic and customized artist research. Call (212) 536-5314
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50 " 3 KID N PLAY SELECT 61206/ELEKTRA (9.98) FACE THE NATION 48 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
4 3 a al Lo O G AT A E TN ) ERICEZACCIN 2 labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.

26

wWWW americanradiohistorv com

BILLBOARD NOVEMBER 2, 1991



www.americanradiohistory.com

g

3\& 1Y,
A\ **% o
tﬂ\‘:"j ﬂ%yﬂ\;\

s
3¢

%

T

Rap Session On Black Rock. Members of the Biack Rock Coalition meet at New York Univ. to discuss the release of
“The History Of Our Future,” the Rykodisc compilation album featuring 10 BRC bands. Shown, from left, are Greg Tate,
the Village Voice; Don Eversley, executive director, Black Rock Coalition; Jared Nickerson, director of operations, Black
Rock Coalition; Michael Hill, Michael Hill's Bluesland; and Vernon Reid, Living Colour.

Voycehoxing Knocks Down Preconceptions
R&B Band Feels Right At Home On GRP Label

NEW YORK—They are being
marketed “from the streets” and
their single, “Pain,” is being pro-
moted to urban radio. But the
members of Voyceboxing do not
consider themselves an anomaly
on the roster of GRP Records,
which is known more for contem-
porary jazz artists than R&B pop
stylists.

“We’re the same as all the oth-
ers in that we’re real singers and
bona fide musicians,” says Tina
Harris. “Our music has substance
even though it happens to be funk-
ier.”

With a name that Harris says
means ‘‘communication,” Voyce-
boxing was formed by producer
Lenny White for “an in-between
crowd that wants to dance and
hear topical, intelligent lyries.”

Consisting of Jean McClain, a

Music Men. Columbia recording artist
Terence Blanchard makes an
appearance on the set of Spike Lee’s
“*Malcolm X,"” as Billie Holiday’s band
leader. Blanchard will compose and
perform the score for the film as well
as make his on-screen debut. Here,
Blanchard, left, appears with Lee.

top session singer for such acts as
Cher and Michael Bolton; Candy
Bell, a dancer, actress, and back-
ground vocalist for the likes of Al
B. Sure! and George Howard; and
Harris, a songwriter, the group
evolved from a concept White first
committed to wax as part of the
soundtrack for “School Daze.”
Says Harris, “After doing ‘Per-

‘Our music has
substance even
though it is funkier’

fect Match,” which I co-wrote, he
decided he wanted Voyceboxing to
be a real act with real people.”

Having written songs with
White for eight years, Harris be-
came the first member of Voyce-
boxing. She says, “I brought Jean
in, then someone Lenny knew
thought Candy would be right for
the group. When we all met up for
the first time, we absolutely
clicked from minute one. We wrote
five songs in four days, and we had
a deal before the songs were
mixed and the pictures came back
from the printers.”

“Qur style is something really
new for GRP, but they didn’t inter-
fere in what we were doing; they
left us alone,” says McClain. “Our

songs are about relationships,
feelings, politics, and everyday
life. Our sound is alternative
R&B.”

Using a process that could be
called organic collaboration, Voy-
ceboxing created its eponymous
debut album with White. “He was
amazing in the studio,” says Bell.
“He gave us so much freedom, and
we consider him the fourth mem-
ber of Voyceboxing.”

GRP has had to convince some
urban station programmers and
retailers that, despite the GRP im-
print, Voyceboxing is not just
about jazz. But according to Doug
Wilkins, the label’s senior director
of national promotion, the overall
reaction to “Pain” has been “very
good.”

“Our best response had been
from the Southeast—the Caroli-
nas, Florida, Louisiana,” says Wil-
kins.

Radio plays a key element in
GRP’s promotional campaign for
Voyceboxing, but because of the
group’s dynamic personalities the
act is being taken directly to the
streets as well. “The fact that
they’re so personable has been a
huge selling point, and we’re in the
process of putting together a pro-
motional tour in the South,” says
Wilkins. “The group will be going
into clubs to do a few track dates.”

HAVELOCK NELSON

“It's not a hit until
it's a hit in Billboard.”

T HANGMAN AND
ASSOCIATED LABELS

NS
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L4810

DHS - "House Of God Remix"

DELTA 12" - "Volatie”
ROBERT GORL - "Electric Marilyn''
SLEEPING PILLS - “'Aquarius”
EXTENDED PLAY - ¥i¥L & CD.
DHS. + *"Dimensional Holophonic Sounds"/HOUSE. OF GOD
| DIMMER THEATER - "House Dropped By A Cyclone”
LONG PLAY - VINYL & CD.

| FFF - "Form Folows Function™
DHS. - "The Difference Between Noise & Music™ !

DR
| SniFRETON BARCE Y J2 DANCE, ||
NICO - *The Big E.*

THE LOVED ONES - "Resurrection Now"

Al the sbawie Slas wvalinbla through:
BAPDATANT WATTE MUSIC CARGD &

VISTA SOLUNDES INTERMATIONAL 8O,

215 Englewacd Avae. Englawond, B 07G31
Tl 201MFGA-004D {212I969-05 76 Faw 20V H68- 2559

FOR WEEK ENDING NOVEMBER 2, 1991

H H s- I
COMPILED FROM A NATIONAL SAMPLE OF RETAIL
5. AND ONE-STOP SALES REPORTS.
w)
el p8| 39| €3] Tme ARTIST
E2| 5232|235 LABEL & NUMBERDISTRIBUTING LABEL
* % NO. 1 % %
1 1 1 12 MIND PLAYING TRICKS ON ME & GETO BOYS
(C) (T} RAP-A-LOT 724 1/PRIORITY 3 weeks at No. 1
2 3 4 g FLAVOR OF THE MONTH @ BLACKSHEEP
(M) (T) MERCURY 868 317-4*
@ 7 8 4 CAN'T TRUSS IT @ PUBLIC ENEMY
(C) {CD) (M) (T) DEF JAM 38-73870/COLUMBIA
@ 5 7 5 CHECK THE RHIME @ A TRIBE CALLED QUEST
(C) (T) JIVE 42011
5 4 6 6 WHEN IN LOVE & MC LYTE
(C) (T) FIRST PRIORITY 4-98715/ATLANTIC
@ 8 9 5 POP THAT COOCHIE @ THE 2 LIVE CREW
(C) (M) (T) LUKE 4-98712/ATLANTIC
7 2 2 12 F-CK COMPTON & TIM DOG
(M) (T) RUFFHOUSE 38-73892*/COLUMBIA
8 9 5 10 HIP HOP JUNKIES @ NICE & SMOOTH
(C) (M) (T) RAL 38-73784/COLUMBIA
9 6 3 13 | O.P.P. & @ NAUGHTY BY NATURE
(CD) (M) (T} TOMMY BOY 988+
11 14 6 AIN'T GONNA HURT NOBODY @ KID 'N PLAY
(M) SELECT 4-66507*/ELEKTRA
@ 12 13 5 GLORY @ YOMO & MAULKIE
(C) RUTHLESS 4-98740/ATLANTIC
12 13 12 8 LET'S TALK ABOUT SEX @ SALT-N-PEPA
(C) (M) (T) NEXT PLATEAU 333
BLUE CHEESE & UMC'S
13 14 7 6 (C) (M) (T} WILD PITCH 5037 7/EMI
HEAL YOURSELF e HEAL.
14 10 1 ! (C) {T) ELEKTRA 4-64859
@ 16 28 3 STEP IN THE ARENA @ GANG STARR
(C) (T) CHRYSALIS 2352
18 2% 3 | WANNA B URE LOVER & F.S. EFFECT
(C) (T) GIANT 4-19224/REPRISE
@ 2w | — 2 THE SYMPHONY PT. II MARLEY MARL
(C) (CD) (M) (T) COLD CHILLIN' 4-19227/WARNER BROS.
2 30 4 THE PHUNCKY FEEL ONE CYPRESS HILL
RUFFHOUSE 38-73930/COLUMBIA
19 17 20 21 AIN'T NO FUTURE IN YO’ FRONTING & M.C. BREED & D.F.C.
(C)(T) S.D.E.G. 77 /ICHIBAN
FLY GIRL & QUEEN LATIFAH
20 19 A 6 (CD) (M) (T) TOMMY BOY 991+
21 21 23 6 4 THE FUNK OF IT @ ABOVE THE LAW
(C) (T) RUTHLESS 73952/EPIC
22 20 27 4 YOU WANT BASS D.J. MAGIC MIKE & MADNESS
(M) (T) CHEETAH 9507*
HERE WE GO AGAIN & DEF JEF
3 3 2 8 (M) (T) DELICIOUS VINYL 868 677-4*/PLG
2% | 2 29 3 IS IT GOOD TO YOU & HEAVY D. & THE BOYZ
(C) (CD) {M) (T) UPTOWN 54200/MCA
STRAIGHT CHECKN’ EM @ COMPTON'S MOST WANTED
@ NEWD ! (C) (T) ORPHEUS 38-73998/EPIC
25 TA LIFE & D-NICE
NEWD ! (M) (T) JIVE 42030-4°
ACROSS THE 110 @ 2 BLACK 2 STRONG
@ NEWD 1 (C) (T) RELATWTY 1089
LIL TRIG & HEN-GEE & EVIL-E
NEWD ! (C) (M) (T) PENDULUM 4-64B44/ELEKTRA
JUST THE TWO OF US & CHUBB ROCK
NEW ) 1 (M) (T) SELECT 4-66502*/ELEKTRA
30 15 10 13 { WHAT COMES AROUND GOES AROUND @ BIZ MARKIE
(C) COLD CHILLIN' 4-19218/WARNER BROS.

Q Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for salesof 1 mullion units. Catalog

no. 1s for cassette single. *Astensk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single avaitability. (T}
12-inch vinyl availabihty. © 1991, Billboard/BP1 Communications, Inc.
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[ T
FOR WEEK ENDING NOV. 2, 1991 ™
CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
Pt e e : = OF DANCE CLUB PLAYLISTS. wEloxle 3 = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
TW|i2w 23| XF| TITLE ARTIST Tw|l2w |28 £$ | TITLE ARTIST
FZ 132 | 2| 5| LABEL & NUMBERDISTRIBUTING LABEL F3 33| 2| 28] LABEL & NUMBERDISTRIBUTING LABEL
*x NO.1 x % * % NCo.1 x %
[ 1 1 2 8 | FINALLY AgM 75021-2385-1 2 weeks at No. 1 @CE CE PENISTON (D] 2 3 11 | RUNNING BACK TO YOU WING 867 519-1/MERCURY 1 week at No. 1 © VANESSA WILLIAMS
[(2 3 4 8 RUNNING BACK TO YOU WING 867 519-1/MERCURY @ VANESSA WILLIAMS 2 1__‘ 2 9 | GETT OFF PAISLEY PARK 0-19225WARNER BROS. @ PRINCE & THE N.P.G.
@ 2 5 6 THE PRESSURE PT. 1 PERSPECTIVE 2B968 1202-1/A&M ® SOUNDS OF BLACKNESS 3 4 6 9 ROMANTIC WARNER BROS. 0-40069 ® KARYN WHITE
4 5 7 8 GROOVY TRAIN SIRE 0-40067/WARNER BROS & THE FARM @ 6 10 6 FINALLY A8M 75021 -2385-1 @ CE CE PENISTON
@ 11 23 3 MOVE ANY MOUNTAIN (PROGEN 91) EPIC 74043 # THE SHAMEN | @ 5 7 9 RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY
@ 8 13 ! I'M NOT IN LOVE CHARISMA 0-96301 BASSCUT 6 3 1 13 | 0.P.P. ToMMY BOY 988 © NAUGHTY BY NATURE
7 7 10 8 0.P.P. TOMMY BOY 988 ® NAUGHTY BY NATURE 7 7 8 8 HOUSE CALL EpiC 73929 ® SHABBA RANKS
8 4 1 9 LOST IN MUSIC 4TH & BWAY 162440 534-1/ISLAND @ STEREO MC'S 8 9 7 LIES EMI v-56223 @ EMF
9 6 9 7 ROMANTIC WARNER BROS. 0-40069 @ KARYN WHITE @ 10 13 6 A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMBIA @ LISETTE MELENDEZ
19 30 8 EMOTIONS COLUMBIA 44-74037 @ MARIAH CAREY 11 15 4 THE PRESSURE PT. 1 PERSPECTIVE 28968 1202- 1/A%M © SOUNDS OF BLACKNESS
@ 15 17 6 COME INSIDE WARNER BROS. 0-40071 @ THOMPSON TWINS @ 16 2] 3 CAN'T TRUSS IT DEF JAM 44-73869/COLUMBIA ® PUBLIC ENEMY
12 9 3 10 | GONNA CATCH YOU (FROM "COOL AS ICE") 58K v-19743 ® LONNIE GORDON @ 18 | 39 3 EMOTIONS COLUMBIA 44-74037 ® MARIAH CAREY
@ 16 19 6 I'M ATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS @ 14 17 6 LET'S TALK ABOUT SEX NEXT PLATEAU 50157 & SALT-N-PEPA
21 25 5 INTOXICATION GUERILLA V-13832/1.R.S REACT 2 RHYTHM 14 '] 4 12 GOOD VIBRATIONS INTERSCOPE 0-98764/ATLANTIC @ MARKY MARK & THE FUNKY BUNCH
15 | 10 | 12 | 8 | SEXPLOSION wax TRAX 9180 MY LIFE WITH THE THRILL KILL KULT ()] 20 | 25 | 5 | COME INSIDE waRNER BROS. 0.40071 4 THOMPSON TWINS
17 | 24 | 5 | TOO BLIND TO SEE IT ATCO 0-96255/ATLANTIC KYM SIMS 24 | 29 | 4 | LIVEFOR LOVING YOU EPC 73971 @ GLORIA ESTEFAN
17 | 18 | 26 | 6 | WEGOTTA DO IT ATLANTIC 0-85993 DJ PROFESSOR FEATURING ZAPPALA AD] 22 [ 28 [ 5 | wHISPERS curtin 252 aTLanTIC @ CORINA
@ 2% 1 R 4 FUNKOPOLIS FICTION 0-8597&/ATLANTIC & DIE WARZAU 18 19 | 20 8 NEVER STOP DELICIOUS VINYL 868553-1/PLG & THE BRAND NEW HEAVIES
23 | 29 4 | GIVE ME YOUR LOVE 1R 1-7023 BE NOIR 19 | 12 | 11 9 | GONNA CATCH YOU (FROM "COOL AS ICE") SBKV-19743 © LONNIE GORDON
20 | 14| 18 8 | OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES 29 | 41 3 | RING MY BELL JiVE 42023-1/RCA & D.J. JAZZY JEFF & THE FRESH PRINCE
21 ] 12 1 € 1 10| REAL REAL REAL san v 19742 SrESUSHONES 25 [ 31 | 4 | AINT GONNA HURT NOBODY SELECT 0-66507/ELEXTRA ® KID N PLAY
@ 25 | 38 4 FROM THE GHETTO SCOTTI BROS. 72392-75289-1 ® DREAD FLIMSTONE * % * POWER PICK* * %
* * * POWER PICK* % % @»| 3 | 3 FEELS LIKE ANOTHER ONE MCA 54238 PATTI LABELLE
@) 3 | u 3 | LET'S TALK ABOUT SEX NEXT PLATEAU 50157 ©® SALT-N-PEPA 23 | %6 |2 5 | WITHIN MY HEART ATCO 0-96319/ATLANTIC VOYCE
31 40 4 N ETE OV IEov 80 @ 808 STATE 33 40 3 GROOVY TRAIN SIRE 0-40067/WARNER BRO3 & THE FARM
25 | 30 | 36 | 4 | WEAREFAMILY RcA620691 1 @ UNIT 3 UK * * * HOT SHOT DEBUT®* % %
26 13 11 11 RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY @ NEW ) L MOVE ANY MOUNTAIN (PROGEN 91) epiC 74043 @ THE SHAMEN
21 22 14 10 | GOOD VIBRATIONS INTERSCOPE 0-98764/ATLANTIC @ MARKY MARK & THE FUNKY BUNCH 26 28 30 6 OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES
28 28 33 5 WEAR YOUR LOVE LIKE HEAVEN CARDIAC 3-4015 @ DEFINITION OF SOUND 2 13 5 14 | THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES
* * *HOT SHOT DEBUT* * % 28 | 15 ] 16 | 8 | D-0GMEOUTwcasais @ GUY
NEWD | | | CHANGE arisa 12363-1 LISA STANSFIELD 7 NEWP | | | SET ADRIFT ON MEMORY BLISS GEE STREET 422566 095-1/ISLAND @ P.M. DAWN
0 | 2 ] 20 | 13| UNITY caroinc 300130 TN @ 35 [ — | 2 | cHECK THE RHIME Jive 42010 1/rch ® A TRIBE CALLED QUEST
@ 43 | — | 2 | KILLER INSIDE ME NETTWERK X256.13835/ RS MC 900 FT. JESUS (BD[ 38 | 45 | 3 | ALWAYS THERE TALKIN LOUD 868 881 IAERCURY INCOGNITO FEATURING JOCELYN BROWN
@D 2 [ | 2 | aLwas THERE raukin Loup 868 881 1/mercURY INCOGNITO FEATURING JOCELYN BROWN @] 3 - |2 | SITGOOD TO YOU UPTOWN 54201/MCA @ HEAVY D. & THE BOYZ
33 | 37 | 41 | 4 | | AM HERE carrroL 16758 S e O VEL T, [OIIE 2| DO ANYTHING EASTWEST 0-96282/ATLANTIC ® NATURAL SELECTION
44 = 2 BREAK INVASION 36006 TURNTABLE TERROR 44 43 3 MIND PLAYING TRICKS ON ME RAP-A-LOT 7241/PRIORITY @ GETO BOYS
35 | 33 | 48 | 3 | A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMEIA @ LISETTE MELENDEZ (39| 3 | 38 | 4 | ReaLREALREALsekv19742 # JESUS JONES
36 | 36 ! 42 | 4 | MASSIVE OVERLOAD mUTE PROMO/ELEKTRA DJ MASSIVE al 2| LIFT 1ommy 8O 989 @ 808 STATE
7 20 16 11 SAVE ME ELEKTRA 0.64854 @ LISA FISCHER 37 17 12 11 MAKIN' HAPPY MERCURY 868 763-1 @ CRYSTAL WATERS
NEW D | 1 | CAN'T TRUSS IT DEF JAv 44.73869/C0L Umla @ PUBLIC ENEMY NEWD | 1 | SaviTwcasoss @ ABC
39 | 29 | 21 | 10 | LET THERE BE LOVE Rca62035-1 @ ARTHUR BAKER & THE BACKBEAT DISCIPLES 39 | 32 | 35 | 5 | SEXPLOSION wax TRAX 9180 MY LIFE WITH THE THRILL KILL KULT
85 | — | 2 | I'MHAPPY caroiac 3-4021 WORLD POWER FEAT. ALTHEA MCQUEEN 40 | 34 | 44 | 5 | MOVE YOUR BODY zvx 6525 SELECTOR
NEW ) 1 | GIMME REAL LOVE CARDIAC 3.4018 @ HELEN BRUNER 41 | 21 | 18 | 8 | FLAVOR OF THE MONTH MERCURY 868 317-1 © BLACKSHEEP
NEW ) 1 RING MY BELL JIVE 42023-1 /RCA ® D.J. JAZZY JEFF & THE FRESH PRINCE NEW ) 1 POP THAT COOCHIE LUKE 0-96291/ATLANTIC ® THE 2 LIVE CREW
NEWP | | | sayIT mcasaoss @ ABC NEWD | | | LOST IN MUSIC 4TH & 8WAY 162440 534-1/ISLAND @ STEREO MC'S
NEW ) 1 | ESCAPE PERFECTO 62095-1/RCA @ GARY CLAIL NEW ) | | GIMME REAL LOVE CARDIAC 3-4018 @ HELEN BRUNER
45 38 [ 43 3 FORGET ME NOTS EAR CANDY 72827 38005-1 & VERONIQUE 42 14 9 SAVE ME ELEKTRA 0-64854 @ LISA FISCHER
NEW ) 1 | TRIPPING ON YOUR LOVE LONDON 869 547-1/PiG © BANANARAMA 46 | 30 | 2 7 | QUADROPHONIA RCA 62027-1 ® QUADROPHONIA
4] 41 37 6 TAKE 5 GEFFEN PROMO NORTHSIDE 47 46 47 5 I'M ATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS
48 34 22 10 KEEP WARM NEXT PLATEAU 50168 JINNY 48 27 19 8 PERPETUAL DAWN 8IG LIFE 867547/MERCURY & THE ORB
49 40 | 34 6 FOUNTAIN O' YOUTH FICTION 0-96306/ATLANTIC @ CANDYLAND 49 43 37 8 FLY GIRL TOMMY BOY 991 ® QUEEN LATIFAH
‘ 50 | 27 ] 8 13 | GETY OFF PAISLEY PARK 0-13225/WARNER BROS @ PRINCE & THE N.P.G. 50 | 42 | 36 7 LOWRIDER (ON THE BOULEVARD) VIRGIN 0-91625 © LATIN ALLIANCE

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. ® 1991, Billboard/BPI Communications, Inc.

LAND. SEA. SKY. DANCE.

Groove to the pull of
positivity on The
Shamen's smash

"The Shamen sing like they've found
the perfect time, the perfect place,
the perfect pop suspension.”

single, "Move Any Mountain - RECORD_MIRROR

34T 74044
{Progen 91)." From the
Epic debut album

"En-Tact." En-store now.
48722

“"The Shamen's time is now".
- NME

MOVE A"NY MOUNTAIN - PROGEN @

epic
Produced by The Shamen Management: Moh‘gha‘unnagamenucr\arles Cosh “Epic*-Reg. U.S. Pat, & Tm. Off. Marca Registrada./ &= is a trademark of Sony Music Entertnlnm§n| Inc./©1991 Sony Music Entert?lnment Inc.
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DANCE I

Whodunits: ‘Mystery Artist’ Records Proliferate

THE NAME GAME: Has anyone
else noticed the proliferation of “mys-
tery” records circulating over the
past six months?

Major labels are now routinely re-
leasing promo-only 12-inch singles
with cryptic credits as a gimmick in
pushing music by artists who are not
necessarily viewed as being “hip” by
current club standards.

More often than not, these artists
got their start in clubland and are re-
turning to their roots after forays
into the pop arena. Among those art-
ists are Lisa Lisa & Cult Jam, Ar-
thur Baker, Robbie Nevil, and Glo-
ria Estefan.

Does it work? Not really.

While the “mystery artist” tactic
helped lay the foundation for “Let
The Beat Hit 'Em,” a No. 1 hit by
Lisa Lisa & Cult Jam (Columbia),
and Baker’s current single, “Kiss
The Ground” (RCA), many of these
records fade shortly after the artist’s
true identity is revealed.

“A lot of DJs have become too im-
age-conscious, and will reject a rec-
ord simply because they don’t feel an
artist is ‘cool’ enough for them,” says
Frank Ceraolo, associate director of
dance music at Epic. Ceraolo is wind-
ing down from a club push behind
Gloria Estefan’s current single,
“Live For Loving You,” a track that
was first introduced as “G.E.L.F.
L.Y.” (which stands for “Gloria Este-
fan’s ‘Live For Loving You’ ). He
says a number of DJs embraced the
record at first, and then pulled back
from it after discovering the artist’s
identity.

Ceraolo notes, however, that the
12-inch commercial format is selling
extremely well and has developed a
strong following in various regions
around the U.S.

“Basically, a lot of DJs are snobs,”
says Kelly Schweinsberg, manager
of club promotion at RCA. “Their fo-
cus becomes narrow after a while,
and they have a difficult time believ-
ing that an artist with a musical spe-
cialty can branch out and deliver
something different.” In her case,
she is referring to Baker’s “Kiss The
Ground,” a techno-rave track that
was first credited to P&C.

“DJs respect Arthur immensely,
but they view him as a house music
producer and writer,” Schweinsberg
says. ‘“With this record, we needed to
hit them over the head and prove that

Hot Dance Breakouts
CLUB PLAY

1. TAKE CONTROL LORDS OF ACID
CAROLINE

2. IT'S HARD SOMETIME FRANKIE

‘II(INLIJNCKLES FEAT. SHELTON BECTON

3. HEART ON THE LINE FORTRAN 5
MUTE

4. FEELS LIKE ANOTHER ONE PATTI
LABELLE mca

5. THE WAVE OF THE FUTURE
QUADROPHONIA rca

12" SINGLES SALES

. EVERYBODY MOVE CATHY DENNIS
POLYDOR

1

2. PEACE (IN THE VALLEY) SABRINA
JOHNSTON atco

3. EVERYOTHERDAY OR-N-MORE emi

4. WE ARE FAMILY UNIT 3 UK rca

5. FUNKOPOLIS DIE WARZAU ricTion

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Arthur’s talents are not restricted to
one sound.” Schweinsberg notes that
not even remixer Keoki knew the
identity of the artist when he was
hired to work on the track.

Are majors exploiting an artist’s
club history in order to mend ailing
careers? While label execs say no, it
should be noted that Estefan’s track,
as well as Nevil's “For Your Mind”
(EMI), both come on the heels of
somewhat disappointing top 40-ori-
ented releases.

“The idea behind a marketing

DNGE | £

by Larry Flick

strategy like this is to maintain a mul-
tiformat image for an artist,” says
Geordie Gillespie, associate director
of dance and alternative music at
EMI. “We need to cover a lot more
bases with a record these days. It
isn’t enough for a record to happen in
one corner of the industry. The trick
is getting club DJs to listen to these
records without prejudice—and
that’s tough.”

The trick will also be for labels to
remember that once an act makes a
conscious decision to move away
from its roots, regaining that lost
ground will be a tough task—regard-
less of the gimmick or stature of re-
mixer recruited.

KEEPING VINYL ALIVE: Tuta
Aquino is now offering an alternate
means of keeping 12-inch vinyl
alive—at least on a small scale. He
has just opened Quick-Ref Studio
within his established recording and
editing venue, Prime Cuts.

Quick-Ref is an analog vinyl mas-
tering studio where reference 12-inch
discs are made from acetates, digital
audiotapes, and other formats.
Aquino says this service is geared to-
ward getting vinyl copies of freshly
mastered music by local dance music
remixers and producers for immedi-
ate club use, and creating master
discs for independent labels.

Aquino says this service is avail-
able at an approximate 30%-40% sav-
ings over other mastering studios.

“The idea is to maintain some sort
of avenue for members of the club
community to keep vinyl circulating,”
he says. “I want to be able to service
the smaller guys, the guys who need
fast service and who can’t afford the
prices of big mastering studios.”

Quick-Ref is winning fans among a
number of prominent producers/DJ,
including Junior Vasquez and David
Morales, both of whom regularly
stop by to press up fresh studio
tracks to play in clubs where they
regularly spin. Also just on board are
Quark and NuGroove Records.

IT’S RARE for one small label to re-
lease records that are not only consis-
tently high in quality but which also
continually strive to break new
ground. That’s why our eyes widen
whenever a package from London-

based Network arrives. Within the
space of several weeks, this label has
come on strong with no fewer than
five potent singles.

Formed in 1990 by Neil Rushton,
the label has been among those at the
forefront of the U.K. techno scene.
Its visibility in the U.S. has been in-
creased since MCT Management in
New York started handling Network
operations here several months ago.

The flagship act on Network is a
clique of producers/DJs known as
Altern 8. They are raising a ruckus
overseas at the moment with the as-
saulting “Activ 8 (Come Back To
Me).” The same guys also double as
Nexus 21 and will be kicking hard
shortly with “I Really Know (We Can
Make It),” which drops a Black Box
diva vocal over a raw hard-house
groove.

Also potent is ‘“‘Nugroove’ by
Rhythmatic, which is quickly gather-
ing a loyal U.S. club following. This
sleek and electronic track is a pre-
view into “Splat! What A Beautiful
Mess!,” which will be the first full-
length album from the label.

Our fave of the batch is “Give It To
Me Baby” by Love Revolution. Here
we have an interesting twist in remix-
ing. The act took a commanding
techno rave and transformed it into a
retro-disco twirler. Both versions
slam beyond belief!

Of course, the label's biggest hit is
shaping up to be “Direct Me” by
Reese, the solo project by Inner City
mastermind Kevin Saunderson. A
new set of remixes by Joey Negro
and David Morales are just out, and
should help close an impending distri-
bution deal with a U.S. label.

IN THE MIX: Keith Nunnally fol-
lows the lovely “Seasons Of Love”
with “Freedom,” a righteous, R&B-
driven house anthem. Deftly remixed
by Tommy Musto, the track show-
cases a sturdy performance by Nun-
nally, as well as a muscular bass line
and rousing chorus chants. Giant has

issued this cut only as promo-only 12-
inch vinyl, with a commercial press-
ing dependent on its club reception.
Look for Nunnally’s debut album in
January 1992.

After heavy import action, Lon-
don Records offers “What Can You
Do For Me” by Utah Saints domesti-
cally. With postproduction by the act
and Lee Bok, this fun, sample-happy
jam sports techno-smart keys and
breaks. Love the maddening-but-hyp-
notic “la da de” loop lifted from Eu-
rythmics’ ‘“There Must Be An An-
gel.”

One of the hottest alternative
rock/ dance tracks in the U.K. at the
moment is “Strange World” by Natu-
ral Life (Tribe). Certain to be of in-
terest to DJs who claim discovery of
EMF and Jesus Jones, this nicely ar-
ranged tune jams understated gui-
tars and liquid synths over a wrig-
gling, hip-hoppish beat. Check out the
odd-but-intriguing tribal anthem
“Deb’n’Duff” on the flipside.

Dionne Warren, who impressed
earlier this year with “If You Want
My Love,” returns with “Kisses”
(Cyren America, Southfield, Mich.), a
sparsely produced jazz-houser. War-

ren’s seductive vocals are a true de-
light, wafting lightly over an ethereal
groove. In its current form, “Kisses”
is fine for early a.m. and under-
ground sets. However, a fleshier re-
mix would do the trick in getting
mainstream play.

Continuing on a similar tip, we di-
rect your attention toward ‘“Jazzy
Grooves, Vol. 1,” a six-song EP of un-
titled instrumentals constructed by
DJ Smash Hunter (Eight Ball, New
York). Hunter combines slinky nou-
veau soul and hip-hop grooves with
brassy horns and vocal scatting. Cool
and refreshing.

TID-BEATS: Cardiac Records has
named Ramon Wells, formerly of Se-
attle-based Nastymix Records, direc-
tor of A&R ... On Billboard’s Club
Play chart this week, Vanessa Wil-
liams advances from No. 3 to 2 with
“Running Back To You” (Mercury),
edging “The Pressure” by Sounds
Of Blackness down from No. 2 to 3.
What is interesting is that ‘The Pres-
sure” keeps its bullet because it still
met the point criteria.
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CMJ Aims To Broaden Scope 0f Alternative Scene

@ BY VICTORIA STARR

NEW YORK—At a time when many
new artists face difficulty breaking
through at commercial radio, college
radio has grown into a virtual indus-
try within an industry—bringing
with it a dynamic network of sta-
tions, local clubs, and independent

‘We have to keep
asking ourselves what
“alternative” means’

retailers. More than ever, the suc-
cess of many new artists hinges on
understanding this network and its
ability to reach a diverse community
of hungry fans.

The 11th annual CMJ Music Mara-
thon, to be held Wednesday (30)
through Saturday (2) at the Vista
Hotel in lower Manhattan, will ex-
plore this alternative music scene.
The convention will feature keynote
presentations, panels, live music

showcases at more than 35 local
clubs and the 1991 New Music
Awards Saturday at the Ritz. Under-
lying all the weekend's activities will
be the continued attempt to define
the very concept of “alternative mu-
sic.”

“We have to remember to keep
asking ourselves what the word ‘al-
ternative’ really means,” explains
Robert Haber, who, along with Jo-
anne Abbot Green, directs the CMJ
Music Marathon. The question will
be addressed, in part, by the keynote
speakers, who include Queen Lati-
fah, Julian Cope, Chuck D of Public
Enemy, and Charlie Benante of An-
thrax. Fredric Dannen, author of
“Hit Men: Power Brokers And Fast
Money Inside The Music Business,”
will also address the convention,
serving to remind attendees that one
key concern of alternative music is
integrity.

“Alternative media is getting the
attention that it’s never gotten be-
fore,” Haber notes. “It's a medium
that truly involves itself with the
aesthetic—a place where you can

Buddy Guy’s Still Tops
At National Blues Awards

B BY RICK CLARK

MEMPHIS—In a year that has seen
a resurgence of recording and tour-
ing activity by blues artists, the 1991
National Blues Awards—the
“Handy” awards, so-named for blues
pioneer W.C. Handy—ran without a
hitch. There were no bomb threats,
which disrupted last year’s presenta-

Madrigal Sound
Grows In Miranda
Sex Garden

LOS ANGELES—The average
listener may not think of madri-
gals as the rock’n’roll of the 16th
and 17th centuries, but the mem-
bers of Miranda Sex Garden see
them that way.

“They were songs sung on the
street, in pubs, that the ordinary
person could join in on,” says
band member Kelly McCusker.
“They’re very much like today’s
pop songs—there’s definitely a
parallel there. If you can look at it
that way, you can enjoy them.”

McCusker and her band mates
Katharine Blake and Jocelyn
West have taken a straightfor-
ward approach on Miranda Sex
Garden’s debut album, “Madra,”
released by Mute and distributed
by Elektra in the U.S. The album
consists of 25 madrigals penned
by such masters of the repertoire

(Continued on next page)

tion, nor the usual rash of no-shows
from major entertainers.

In fact, if it hadn’t been for the
rabble-rousing testifying of awards
presenter and Sun Records founder
Sam Phillips, this Oct. 13 event would
have seemed too streamlined for a
blues event. The awards are be-
stowed annually in Memphis by the
National Blues Foundation.

Among many performances, high-
lights were Robert Ward’s soulful
“Your Love Is Amazing” and a mas-
terful medley from Little Milton, who
co-hosted the event with Willie Nel-
son.

Buddy Guy was named entertainer
of the year for the second consecu-
tive year and chosen top instrumen-
talist (guitar), while the B.B. King
Orchestra was voted blues band of
the year. Koko Taylor got the nod as
contemporary female blues artist of
the year, as she did in 1990, while Ka-
tie Webster landed the traditional-fe-
male-blues-artist award. The award
for best contemporary male artist
went to Joe Louis Walker, while
Champion Jack Dupree won as tradi-
tional male blues artist.

Taj Mahal got picked as the year’s
top country blues artist, historical
style, and Clarence “Gatemouth’”
Brown was chosen best blues instru-
mentalist in a miscellaneous catego-
ry. Charles Brown was named vocal-
ist of the year and best instrumental-
ist (piano/keyboards). James Cotton
picked up the newly created award
for best instrumentalist in the har-
monica category.

Magic Slim & the Teardrops recap-
tured the award for best contempo-
rary blues album (foreign) for “Live
On Stage.” Junior Wells, Cotton,

(Continued on next page)

break new music based solely on the
quality of the music.

“Because of this you now have 19-
year-old program directors who are
being treated like bigwigs by the
music industry. All of a sudden, the
same tried and true promotions that
are used commercially are coming

down to the college music level.

“What we really want people to
keep in mind is how to keep their in-
tegrity, and still make a difference
on a sales level.”

Since it is estimated that only 25%
to 30% of the conference attendees
are college students, many of the

daytime panels are geared toward
helping record company executives,
booking agents, and PR firms learn
the finer points of working with the
college music network. Panels ex-
ploring retail possibilities, alterna-
tive print media, music marketing,

(Continued on page 39)

IN AN IDEAL WORLD, the battle to preserve Walden
Woods would not need a rock star to lead it. In a more
thoughtful society, the magazines and morning shows
would vie to quote ecologists on the threat to lands
where Henry David Thoreau gave voice to the environ-
mental movement some 146 years ago.

“I regret that we live in a society that is so celebrity-
driven that it takes the involvement of celebrities to call
attention to some cause that should stand on its own
merits,” says Don Henley. “But that’s the kind of world

The Grusade Of A Different Drummer:
Don Henley’'s Battle For Walden Woods

THIS PAST SUMMER, Henley and rock critic Dave
Marsh co-edited “Heaven Is Under Our Feet: A Book
For Walden Woods” (Longmeadow Press, $18.95). Itis a
book of essays on Thoreau’s legacy by 66 contributors,
including environmentalists, politicians, authors, actors,
and pop stars, with proceeds going to the Walden proj-
ect. The success of the book was recently celebrated at
the New York Public Library. Some of the most re-
nowned environmentalists in the nation were present;
the press and paparazzi chased down Don Johnson,

we live in. And if that’s the case, :
I'm willing to be the bait.”

In April 1990, Henley—whose
platinum recording streak began
with the Eagles in the "70s and has
continued through his solo work—
founded the Walden Woods Proj-
ect. Its aim is to preserve the his-
toric lands around Walden Pond in

Kathleen Turner, and Ed Begley
Jr.

This past week, Henley staged
three more benefit concerts at
Madison Square Garden, on a bill
with Sting and Billy Joel for two
nights and Bonnie Raitt and Jim-
my Buffett the third. He plans
more benefit shows in L.A. in Feb-

Concord, Mass., where Thoreau
wandered, pondered, and wrote of
the values of wilderness, simplic-
ity, and conservation. The organization, working with
the Trust For Public Land and the Thoreau Country
Conservation Alliance, has successfully purchased one
site in the woods where condominiums were planned
and is fighting for another slated for an office park; just
700-plus yards from Walden Pond.

THE MOTIVATIONS AND MANEUVERS of pop ae-
tivists are easy to criticize. “Pop culture doesn’t always
know what to do with the power it has,” says Henley.
“The good intentions are generally there but sometimes
not the knowledge. I think a lot of artists are willing to
help, but perhaps older artists need to point out how
they can be effective and explain various options to
them.”

To that end, Henley recently gave Billboard a look be-
hind the scenes at the options and strategies he chose to
make his pop activism more effective than most.

“I’'ve been what you might call an environmentalist
for a long time,” he says. “And as my success has
grown, I naturally have been able to do more.”

Lately, he has endured interviewers who ask if his en-
vironmental concern is a new-found influence on his
songwriting—oblivious to such tracks as “The Last Re-
sort” from the “Hotel California” album in 1976, well be-
fore the latest wave of eco-chic.

Henley has been involved in less-publicized develop-
ment battles from Los Angeles to Aspen, Colo., and be-
came educated in those issues. “I have an entire battery
of land-use attorneys and I've learned a great deal,” he
says. And outside of well-known music business col-
leagues like Irving Azoff, he acknowledges “a whole
other set of advisers” on these matters.

As an umbrella for the Walden Woods Project and fu-
ture efforts, Henley set up the nonprofit ISIS Fund. Af-
ter launching the Walden campaign with two benefit
concerts in April 1990 in Worcester, Mass., he went on
an extended tour, channeling a small portion of each
ticket through the ISIS Fund to the Walden project.

“It was a pain-in-the-ass for all the promoters,” he
says, “and I would like to thank them all here publicly.”

by Thom Duffy

ruary or March and a book tour
next month for “Heaven Is Under
Our Feet,” pledging to “autograph
this baby right into the best-seller list.”

Smiling, Henley adds, “I'm a tenacious mother ... "

The Walden Woods Project will likely need to raise $8
million in all, according to its executive director, Kathi
Anderson (whom Henley credits with the real, day-to-
day work along with the Boston law firm of Hale &
Dorr and the Trust for Public Land).

Why does this rock star think it’s worth it?

“If Walden goes, then all the issues radiating out
from Walden go,” says Henley, quoting the remarks of
Thoreau Society president Edmund A. Schofield. “That
is what this is all about.”

The issues and ideas Thoreau sent forth from Walden
Woods shaped not only the environmental movement
but an enduring ethic of community and shared respon-
sibility that pop music, in its finest moments, also pro-
claims.

lN ONE BIG ROOM: Rod Stewart, Sean Lennon,
Yoko Ono, Eric Clapton, Paul Shaffer, and Nigel Ols-
son were among the guests who attended a PolyGram
Records dinner Oct. 16 in New York to celebrate the re-
lease of “Two Rooms: Celebrating The Songs Of Elton
John And Bernie Taupin.” Billboard’s Karen O’Con-
nor reports: John and Taupin were visibly flattered by
the affair. “I'm quite happy about the release of this al-
bum,” said John. “I'm very honored. Who wouldn’t be?”
Members of the Saturday Night Live Band performed
after dinner. Although rumors flew that John and Stew-
art would join the jam, neither did. Stewart, who is in the
midst of a world tour, remarked, “I've got to watch my
voice, you know.”

DEJA VU: The new Crosby, Stills & Nash boxed set, a
TT-track package from Atlantic Records, matches CSN’s
memorable material with often illuminating, song-by-
song liner notes. For example: “Helplessly Hoping”” was
“inspired a long time ago by my tenth-grade English
teacher in Tampa, Fla.,” says Stephen Stills. “She was a
real knockout.” For the opening verse of “Wooden
Ships,” says David Crosby, “I borrowed the first

(Continued on page 32)
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THE ‘BEAUTY’ OF IT ALL: A
deft mixture of sophistication, a
smidgen of cynicism and sweet in-
nocence, molded by the “basic in-
stincts” of a musical-theater writ-
er have worked well for Alan
Menken in what has emerged as
an exclusive long-term association
with Walt Disney Pictures.

With lyricist Howard Ashman,
who died earlier this year as a re-
sult of AIDS, Menken was univer-
sally praised for his and Ashman’s
score for “The Little Mermaid,”
one of Disney’s most successful
animated fea-

Menken Gets Theatrical Again
For Latest Disney Film Score

plified by the choice of the film’s
director, Kenny Ortega, who also
did “Dirty Dancin’.”

The deaths this year of Ashman
and another collaborator, lyricist
Tom Eyen, have given Menken a
deeper understanding of the dev-
astation of the AIDS epidemic.

Shortly before Ashman’s death,
the two had written a song,
“Sheridan Square,” a memorial to
victims of AIDS in the context of
the section in New York that, the
song observes, has gotten very
quiet. Ashman’s demo vocal of
the song was

about to be heard again in a Dis-
ney animated film, “Beauty & The
Beast,”” which opens a limited,
70mm-negative run Nov. 15 and
blossoms out in full Nov. 22.

The soundtrack album is due
Nov. 5 on Walt Disney Records.
The title-song duet by hit makers
Celine Dion and Peabo Bryson is
being released as a single Monday
(28) by Epic Records, which is
Dion’s label and a sister company
of Columbia Records, Bryson’s la-
bel.

Menken’s (and Ashman’s) musi-
cal-theater instincts were most
vividly realized in “Little Shop Of
Horrors,” an off-Broadway and
Hollywood (via Warner Bros.) tri-
umph.

“I believe a theatrical sense
works best even with a Disney ani-
mated film,” says Menken. “Peo-
ple enjoy it more when songs char-
acters sing advance the plot.”

Menken, who has signed a long-
term deal to write for the Disney
organization, and Ashman fin-
ished the score to another Disney
animated project, ‘“‘Aladdin,”
which is due sometime next year.

But first comes ‘“Newsies.”

In an era when live-action musi-
cals in which characters sing to
each other have not been success-
ful—even if they are spinoffs of a
Broadway smash (i.e., “Annie’’)—
Menken and lyricist Jack Feld-
man have written a score for
such a movie with, as Menken
puts it, “eight songs and 13 musi-
cal moments.”

Termed by Menken as “‘strik-
ing’’ in its presentation, the
“Newsies” film centers on young
newspaper hawkers at the turn of
the last century who strike
against the owners of the paper,
and prevail.

To Menken, “Newsies,” due for
release next Easter, has the
bloodlines of “West Side Story”
and “Oliver!”

“The ‘Newsies’ kids too,” says
Menken, “have longings, they are
urban, and, while in period, the
movie has a rock’n’roll energy.”

Menken’s point is further am-

tures, not to - played at his
mention a memorial ser-
double-plati- vice.

num album “I believe
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days. Many of his last lyries re-
flect what was happening to
him.”

Menken himself hopes to pick
up the AIDS theme again in a
broader musical context. “I do
hope that someday I can write
something about this, but after
the crisis is history.”

DURING WORLD WAR II, ro-
mantic songs written years be-
fore the conflict started, especial-
ly those that told of lovers that
circumstance had parted, had
even greater intensity, as millions
left their homes to serve in the
armed forces. Some of these
songs, such as “I'm In The Mood
For Love,” and others specifically
written in response to the war
years, can be heard on an Ameri-
can Music Classics presentation
on Veteran’s Day (Nov. 11) called
“Stars And Stripes: Hollywood
And World War I1.”" The show
pays tribute to entertainers who,
through the USO, entertained the
troops here and abroad and
helped raise millions of dollars for
the war effort.

Later that evening, the cable
channel will offer a restored ver-
sion of Irving Berlin’s “This Is
The Army,” the Warner Bros.
film adaptation of a stage show
that also toured battle fronts and
the U.S., where it, too, raised mil-
lions. Although loaded with Ber-
lin gems, the highlight remains
Berlin's own rendition of his
World War I comic hymn to Army
life, “Oh, How I Hate To Get Up
In The Morning.” Unabashed flag
waving? Yes. Spirited and sin-
cere? Yes.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from Cherry Lane Music:

1. Metallica, Metallica

2. Bonnie Raitt, Luck Of The
Draw

3. Van Halen, For Unlawful Car-
nal Knowledge

4. The Black Crowes, Shake Your
Money Maker

5. Skid Row, Slave To The Grind

Life Of Ozzy. Def American Records
president Rick Rubin, left,
congratulates Epic Records artist
Ozzy Osbourne on his Lifetime
Achievement Award, presented during
the fourth annual Foundations Forum
in Los Angeles. An estimated 3,600
metalheads attended the three-day
event, highlighted by panels and
performances by Osbourne,
Soundgarden, Megadeth, and others.

ARTIST IN CONGERT

GEORGE MICHAEL
The Forum, Inglewood, Calif

GEORGE MICHAEL MAY not be
the pop historian Lenny Kravitz is,
but the British singer/songwriter
knows a good decade when he hears
one. That was obvious enough at this
Oct. 6 concert, where Michael mixed
upbeat chestnuts from the '70s and
late-’60s with his own romantic bal-
lads and dance hits from the '80s.

Michael is no fool. The music of the
"70s has already been subject to a
steady revival, with new popular at-
tention focused on the immortal R&B
and rock of those years. He under-
stands that at least a few good things
came from that long-maligned dec-
ade, and the vein he’s most interested
in has nothing at all to do with either
the Eagles or the Sex Pistols.

The warm, euphoric sounds of

“Papa Was A Rollin’ Stone” launched
this two-hour show, part of his
monthlong Cover To Cover tour,
which features an 11l-person band
and a 19-voice choir. And all of it was
bathed under spectacular lighting
that recreated the steamy, pumping
atmosphere of a packed disco, a place
in which Michael appeared very com-
fortable.

The singer reached an energetic
peak during his remake of David
Bowie’s “Fame,” a harder funk in
which Michael excelled but, unfortu-
nately, rarely attempts. Later, his
continuing homage to the Elton John-
Bernie Taupin songbook manifested
itself with “Don’t Let The Sun Go
Down On Me.” These and other re-
makes were recorded live during the
tour for use alongside seven new stu-
dio tracks for “Listen Without Preju-

(Continued on next page)

NATIONAL BLUES AWARDS

(Continued from preceding page)

Carey Bell, and Billy Branch got
best-contemporary-blues-album
(U.S.) nod for “Harp Attack.”

The best-selling Columbia Records
set ‘“Robert Johnson: The Complete
Recordings” claimed the award for
vintage reissue album (U.S.), while
Jessie Mae Hemphill's “Feelin’ Good”

won best country blues album (his-
torical style—U.S./foreign).

“Must Be Jelly” by William Clarke
won song of the year, and Jimmy
Rogers’ “Ludella” picked up tradi-
tional-blues-album (U.S./foreign)
honors.

Newly inducted into the Blues Hall

MADRIGAL SOUND GROWS IN MIRANDA SEX GARDEN

(Continued from preceding page)

as Thomas Morley and Thomas
Weelkes, performed a cappella.

The three women were first ex-
posed to madrigals as students at
London’s Purcell School of Music.
“We began to sing madrigals out of
our oral classes, and we decided to go
busking,” Blake says.

While performing on London’s Por-
tobello Road, the group was discov-
ered by bassist/composer Barry
Adamson, who recorded a madrigal
for the soundtrack of the film “Delu-
sion.” Adamson’s engineer, Paul
Kendall, then cut a version of the
madrigal “Gush Forth My Tears” as
a dance single. Kendall and Miranda
Sex Garden were unaware then that
the German unit Enigma was work-
ing on its own dance-classical fusion,
“Sadeness Part 1.”

McCusker recalls, “One of my
friends called me up and said, ‘My
God, you're not going to believe
this—someone’s put out a Gregorian
chant with a beat.””’

The “pure” madrigal album ‘“Ma-
dra,” produced by Tony Faulkner,
rose to No. 8 on the English indepen-
dent charts and sold nearly 8,000
copies. Some U.S. alternative retail
outlets, such as Rhino Records in
L.A., are doing a brisk business with
the record.

Not everyone has been attuned to
Miranda Sex Garden’s unique music.
“We've sung at rock gigs, and that's
pretty strange,” Blake says. “We got
a pretty hostile, violent reaction the
first time we did it.”

With West now returned to school,
McCusker and Blake are putting to-
gether a band. “Our next plan is a
four-track EP that will go to both ex-
tremes of classical and rock,” Blake
says. ‘“Classically influenced, but
pretty way-out.” CHRIS MORRIS

of Fame were Mississippi Fred Mc-
Dowell and Sleepy John Estes.

Awards for classics of blues re-
cordings (albums) went to Muddy
Waters’ “Muddy Waters Box” and
Little Walter’s “The Best Of Little
Walter,” both on MCA/Chess, and
Vanguard’s compilation, ‘“‘Chicago:
The Blues Today.”

Awards for classics of blues re-
cordings (singles) were awarded to
Elmore James’ “The Sky Is Crying,”
Jackie Brenson’s “Rocket 88,” Sonny
Boy Williamson III's “9 Below Zero,”
and Howlin’ Wolf’s “The Killing
Floor.”

Keeping The Blues Alive awards
were presented to public radio station
WWOZ New Orleans, commercial
station WDIA Memphis, and Blues
Access magazine. Writer Robert Gor-
don’s provocative L.A. Weekly cover
story, “The Plundering Of Robert
Johnson,” garnered the journalism
award, while Larry Cohn won the
Historical Preservation award for his
work on Columbia Records’ “Roots &
Blues” series. David Lynch’s “Wild
At Heart,” which featured Koko Tay-
lor, won in the film category, and
Lone Wolf Management Co. and ZZ
Top picked up a special award for
fund-raising and support of the Delta
Blues Museum.
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B TALENT

CMJ AIMS TO BROADEN SCOPE OF ALTERNATIVE SCENE

(Continued from page 30)

and the campus music network will
be presented by owners and creative
directors of some of the more suc-
cessful fanzines, nightclubs, and in-
dependent record labels. And to help
companies survive through bleak
economic times, “Creative Business
Practices: Avoiding Chapter 11" will
attempt to explain how the smaller
entities stay afloat.

A strong focus on heavy metal
will be apparent again this year with
six panels dedicated to issues con-
cerning marketing, journalism, pro-
gramming, and production. Extra at-
tention will also be given to college
radio, with five hours on Thursday
(31) dedicated to programming, net-
working, and growth in the radio
market. Additional weekend panels
will focus on jazz, rap, reggae, and
country music, or will address larger
social themes, such as the panel ti-
tled “Art vs. Industry,” to be hosted
by Sire Records president Howie
Klein.

Rap music, which has only recent-
ly begun to show a strong presence
on college music charts, will be the
focus of three separate panels.

“Despite the editorial support that
we have always given to rap here at
CMJ, college radio was slow to pick

up on the music,” comments Haber.
“In 1984 we tried to do a rap mara-
thon similar to the yearly metal mar-
athon, but despite a great lineup of
speakers and performers, it just
didn’t bring people out. Now it is be-
ginning to come around again.” The
recent collaboration between metal
and rap artists, and the success of
bands that cull from both genres of
music will no doubt fuel interest in
rap this year.

Evenings during the CMJ Music
Marathon are designed for maxi-
mum club hopping, as more than 250
new, unsigned, or “alternative”
bands descend on the city to show-
case their work. And the New Music
Awards, now in its sixth year, will
highlight the success of the entire al-
ternative music network, as awards
are given to the most innovative new
talent in the categories of best al-
bum, song, group, solo artist, and de-
but artist. Awards will also be given
for the best loud rock, beat box, new
world, jazz, and country albums, and
for the best college and commercial
radio stations and best publication.

The New Music Awards will fea-
ture performances by Julian Cope,
Sonny Sharrock, Marc Cohn, the
Family Stand, and others.

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
METALLICA Oakland- Oct. 12 $1,433,529 50,271 Bill Graham
QUEENSRYCHE Alameda County $30/$28.50 sellout Presents
FAITH NO MORE Stadium
SOUNDGARDEN Oakland, Calif.
GEORGE MICHAEL Great Western Oct. 5-6 $622,553 27,145 Avalon Attractions
Forum $40/323.50 sellout
Inglewood, Calif.
ADC Sydney Qct. 14-15 $602,613 19,591 Gary Van Egmond
Entertainment (§753,737 22,998 Ent.
Centre Austratian)
Sydney $41.50
ROD STEWART Louisiana Oct. 18 $429,163 18,301 Beaver Prods.
Superdome, $35/$19.50 seflout
Dome Arena
New Orleans
ROD STEWART Blockbuster Oct. 4 $374,904 17,848 C&C Entertainment
Pavilion $25.50/818 18,734
Charlotte, N.C.
TOMPETTY & THE Meadowlands 0ct. 9 $324,912 15,187 Metropolitan
HEARTBREAKERS Arena $22.50/%20 sellout Entertainment
CHRIS WHITLEY East Rutherford,
N.J.
THE JUDDS Target Center Oct. 13 $305,538 13m Pro Tours
BILLY DEAN Minneapolis $24.50/$21.50/ 14,303
PIRATES OF THE $19.50
MISSISSIPPY
VAN HALEN Providence Civic Oct. 9 $267,438 12,515 Don Law Co.
ALICE iN CHAINS Center $27.50/$19.50 sellout
Providence, R..
GEORGE MICHAEL Rosemont Oct. 19 $256,648 10,054 Jam Prods.
Horizon $35/%25/%12.50 14,417
Rosemont, Iil.
MICHAEL BOLTON Blockbuster Oct. 11 $226,124 11,705 Evening Star
OLETA ADANS Desert Sky $23/818 18,000 Prods.
Pavifion
Phoenix
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-429S5, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

THE BEAT

(Continued from page 30)

part off a little Baptist church sign
in Florida that said, ‘If you smile at
me I will understand, because that
is something everybody everywhere
does in the same language.” Later
on, Jackson Browne said, ‘What
about all the people who get left be-
hind’ and wrote ‘For Everyman’ in
response.” Recalls Graham Nash:
“My point in ‘Wasted On The Way’
is just that. We have wasted an
enormous amount of time on petty
issues that should never have kept
us from making music.”

TOUR OPENINGS: Rickie Lee
Jones, Nov. 3, the Palace of Fine
Arts, San Francisco, supporting her
new Geffen release, “Pop Pop” ...
Soundgarden, Nov. 5, the Gothic The-
ater, Denver.

ARTIST IN CONCERT

(Continued from preceding page)

dice Vol. II,” an album set for release
from Columbia in early 1992.
Michael performed the older songs
at the Forum with the same convic-
tion he has with any of his own solo
or Wham! hits. They were all very
faithful, practically reverential, trib-
utes to the originals. And yet, the
singer hasn’t done anything to make
them his own. But he certainly knows
how to pick a good track, and some of
these could easily become successful
singles for him, just as they were for
an earlier generation.
STEVE APPLEFORD

ARTIST DEVELOPMENTS

VIVA FATIMA MANSIONS

The sonic fury of Ireland’s Fatima
Mansions, unleashed on the band’s
U.S. debut, “Viva Dead Ponies,” for
Radioactive/MCA Records, may be
just a tad misunderstood, suggests
front man Cathal Coughlin.

. - “I see what I
do as being more
comic than bile,”
. the singer/song-
writer says.
“Paranoia’s defi-
nitely a large part
of it. But I think
I've learned how
to ridicule it. The
rock-band idea,
that’'s what we play with. And the
pop bit, we scribble all over that as
well. There’s no shortage of targets
for me to write about.”

Critics have been scribbling praise
for Fatima Mansions, currently on a
U.S. club tour, noting the targets of
Coughlin’s songs have ranged from
cops (“Angel’s Delight”) and de-
posed dictators (“Blues For
Ceausescu”) to priests (“Mr. Baby”)
and the Second Coming of Jesus
Christ (“Viva Dead Ponies”).

The aural outrage of Fatima Man-
sions (who take their name from a
Dublin housing project) puts the
band smack at odds with the high-
minded anthems of countrymen U2
and testifies to a certain healthy dis-
dain for music-business-as-usual.

After a former stint as front man

COUGHLIN

for Microdisney, Coughlin says,
“never again will I go through a
bunch of songs with a producer
wielding a big stick and telling me
what I can and can’t record.”

Fatima Mansions faced no such
hassles after teaming with Radioac-
tive Records, formed by Gary Kur-
first in a deal with MCA president
Al Teller. Fatima Mansions came to
Radioactive through their U.K.
booking agent, Ian Flooks of Wast-
ed Talent, who has become Kur-
first’s partner in the U.K.

Fatima Mansions found a home at
Radioactive, which has followed an
edgy A&R path with acts like Bird-
land, Live, Goodbye Mr. Mackenzie,
and, on the pop side, Londonbeat.
Working with Fatima Mansions’
U.K. representatives, Kitchenware
Management, Kurfirst foresees in-
ternational development.

As for Coughlin, “I don’t want to
be the next Ian Astbury,” he says.
“I never wanted to be Mick Jagger.
I'm not about to get suckered into
the charts; it places limitations on
what you want to do.”

The music business remains “a fo-
rum for having fun, basically,” he
says. “And the means to get
through to people, because unless
I'm heard by a noticeable number of
people, what I do is meaningless.
There are creative things to do with
getting your music heard and I'm
happy to do them.” HUGH FIELDER

THOM DUFFY

DEAR JAMES:

CONGRATULATIONS

ON SUCH
GREAT

MUSIC
FOR
S0

LONG

STEVE & STEPHANIE TYRELL
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(with Linda Ronstadt) : (with Michael McDonald)
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AN ALBUM OF ‘GREAT MUSIC’:
A Collected Decade of Memorahle Songs
Paves Ingram’s Way to Fresh Growth

By DAVID NATHAN

he release of “The Power Of Great Music” may be

the first real opportunity for the music industry and

music lovers alike to be fully aware of the true impact

that James Ingram has had as one of the most important
artists of the past decade.

In one package, just some sense of the depth, range and

skill of this exceptionally

I needed a police escort because | have so many fans
there. Then, perfarming before 9,000 people in three
sold-out shows and finding out that everybody knows all
my songs and that ‘Whatever We Imagine’ [featured on
the new album] is almost a classic in the Philippines and
in Japan. That's the power of great music. Going to Jamai-
ca, having the sames reaction and then to Japan, and see-
ing people responding to these songs even though they
didn't necessarily speak

talented man becomes
fully evident. From “100
Ways' and ““Just Once,”
his earliest hits with Quin-
cy Jones, through “I Don't
Have The Heart,’’ his
1990 No. 1 hit, and his
latest single “Where Did
My Heart Go?,"" James
Ingram displays a rare vir-
tuosity. Not only is he a
consummate vocalist but
he's also a sensitive song-
writer and a gifted musi-
cian. Above all, his genu-
ine warmth, his realness,
his authenticity, those
qualities are reflected in
his music. Always soulful,
James Ingram has the
unique ability to get inside
a lyric, inside a song and
make it truly his own.
“I'm very proud of what this album represents,” com-
ments James. “‘It's a collection of the songs everyone
wants to hear from me. | think the whole idea for the rec-
ord comes from the response that I've seen to this music,
particularly in places where | didn't expect it. Like going
to Manila in the Philippines, getting off the plane and find-
ing a whole crowd of people at the airport, discovering that

With Bohby Lyte, left, and Paula Abdul.

English. That's the power
of great music. To me, this
album is made up of songs
that will be played long af-
ter I'm gone, songs that
have the potential to be-
come true standards.”
Ask James about some
of the outstanding songs
on “The Power Of Great
Music" and he's happy to
comment: ““Each of the
tunesonthisalbum
means something special
to me. ‘100 Ways' repre-
sents the first time | got
with Quincy Jones, and |
recorded it literally hours
after one of my daughters
was born: | went from the
hospital to the studio and
two hours later, | was fin-
ishing the song. | got a
Grammy for that and | never even had my own record out!
Then, ‘Yah Mo Be There' was recorded with Michael Mac-
Donald literally the day before he was leaving to go to Ja-
pan so we had to get it done. Originally the song was
called ‘1 Will Be There' but at the last part of the session,
we changed it. We both sound so ‘country’ that when we
were singing, it didn't sound quite like ‘I Will Be There.'

‘James was pretty great when he started—he made incredible
records. He’s gotten more confidence, and he’s grown a lot, but he was

always great.

‘When | first found him, | got a tape that [producer] Russ Titieman
sent to me to hear a song, written by Barry Mann and Cynthia Weil,
because | didn’t know whe James was. Then, luckily, an the demo for ‘Just
Once,’ James was singing. He sounded fantastic!

‘When | called him back he said, ‘Well, I’m not a singer because my
voice sounds rough on the edges.’ | said, that’s what I like about it. He
played piano for the Coasters and Ray Charles, and said his voice had
‘whiskey’ edges to it. That's the part I like the best, you know.

‘What his new album has done is condense ali his powerful music,
and they [the public] get to hear it all in one fell swoop.

‘He brings lots of power to his music because he has a lot of
conviction and commitment as a singer, and he puts tremendous
stylization on a melody which is the hardest thing to do—still retaining
the melody and making a distinctive interpretation.

‘Anyone as musical and as strong as James is constantly growing. In
the beginning we went after really powerful sangs. and | think that time
has proven that a great song in the hands of his interpretation is as good
as it can get. James is one of my favorite singers in the world, and 1 will

always love working with him.”

QUINCY JONES

We checked the dictionary and found that ‘Yah' was He-
brew for God so the song took on a real spiritual meaning
when we changed it.”

Talking about the new material on the collection, James
notes, “The song, ‘Where Did My Heart Go' [from the
movie, ‘City Slickers’], was a natural for me to do with
Thom Bell because he's an orchestrator and producer in
the same great way that Quincy is. It's a beautiful tune and
we knew it would work once we started recording it. ‘Re-
member The Dream’ [produced by Steve Tyrell] was orig-
inally done and aired during Black History Month fora TV
movie that featured Whoopi Goldberg. When Bob John-
son, the owner of BET, heard it, he felt it was so powerful
that he wanted to use it as the theme for the launch of
BET's magazine Young Sisters & Brothers, so we recorded
it again, using some great musicians like Joe Sample, Wil-
ton Felder and Ray Parker Jr. And, ‘Get Ready’ [produced
by Barry Mann and co-written with Cynthia Weil), hey,
that's one of those sensuous songs for the ladies. | call it
a ‘bedroom’ song!”

Barry Orms of Dick Scott Entertainment, who worked
with James on the concept for “The Power Of Great Mu-
sic,” notes, “This record is important because it estab-
lishes in the minds of listeners and buyers that some of
the greatest songs in the last 10 years have been sung by

"God bless the child who's
got his own.’

i Urbon League of '
Don't make a baby
if you can’t be a father.

Ingram and son in public service poster for the National
Urban League.

James Ingram. Basically, it's his 10th year in the industry
and that makes it the perfect time to remind people of
what James has accomplished plus he's at a peak time
in his career, coming off a No. 1 record with 'l Don’t Have
The Heart.' The album also comes at a time when ‘good
music' is coming back: people are crying out for quality
again and ‘The Power Of Great Music’ represents some
of the best music that's been recorded in the last decade,
all in one package. As importantly, the material on this
record reflects what James Ingram is about as a human
being, his deep feelings about music.”

“Working with James Ingram? It's like working with no
one else !'ve ever worked with before,” says legendary
producer Thom Bell, who contributed to the album. "He's
a total all-around dream artist. He doesn’t give you an
ounce of problems and the man is so fast, he can pick
up right away when even the least thing sounds odd in
the studio. James is incredible because he has one of
those rare voices that can do anything: he could do opera
if he wanted to. Recently, he worked with an orchestra
of 110 musicians and that’s almost unheard of for some-
one who has a non-operatic voice. But you can put him
with piano and he can carry it off. There are a few singers
like that—Nat King Cole was one, Johnny Mathis is, so
is Frank Sinatra. James has a natural gift, a built-in in-

(Continued on page J-8)
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Wity Warner Bros. Records Chairman of the Boarc
Mo Ostin, wife Debbie Ingram, and 'abel President
Lenny Waronker.

With Patti LaBelle.

With legendary producer Thom Bell.

= S = T ) - - e
e e - - # - i ST
-

o 3 . G e
B -

THE WARNER BROS. STORY:
Harnessing ‘The Power’ to Bring
Overdue Recognition to a Unique Artist

By DAVID NATHAN

hile “The Power Of Great Music” is actually only the

second James Ingram album to appear directly on

the Warner Bros. logo (his first two albums having
been released by Qwest Records and distributed through
Warners), following up 1988's “It's Real,” it represents a body
ot work that spans some 10 years. As a collection of music
that represents James Ingram's unique, distinctive talent, “The
Power Of Great Music” is the focus of much activity at Warner
Bros. A lead-off single, “Where Did My Heart Go?,"” (produced
by Ingram and Thom Bell and featured in the film “City Slick-
ers”) is a major priority for the label. As with the 1990 chart-
topper “I Don’t Have The Heart,"” the record is being promoted
at several radio formats, including adult contemporary, pop
and R&B, with an emphasis on black adult-contemporary out-
lets, as is the entire album.

Warner executives express not only their enthusiasm about
the project but about working with James Ingram, the artist
and the man. Comments Lenny Waronker, label president,
“James is one of the great singers to have emerged in the past
10 years and | don't know that he's had the recognition that
his talent deserves for various reasons. | think ‘The Power Of
Great Music' gives a real indication as to who this man is and
what he does, and it gives us as a company an opportunity
to stand up and say, ‘hey, this guy is terrific.’ I'd say to catego-
rize James Ingram is a mistake because his talent is too big
and, as this album shows, he covers a whole lot of ground mu-
sically from ‘Somewhere Out There' with Linda Ronstadt to
‘Yah Mo Be There’ with Michael MacDonald. Apart from being
an excellent songwriter and musician, there’s no question that
James is one of the most soulful singers in the world.”

Ray Harris, Sr. VP of black music marketing & promotion,
concurs. "“There is no one out there with his sound. Personally,
I've always been a James Ingram fan. With his new album,
we're going to broaden James' audience even further. His last
LP began to give James an expanded urban base and we're
definitely taking the new single to black adult-contemporary
stations where it's a ‘natural,’ and | expect all urban stations
to jump on the album because it really covers some great mu-
sic, music that's established James Ingram in a very special
place with urban audiences.”

“At a time when the public is clearly very receptive to great
music, as evidenced by the response to the Natalie Cole al-
bum, what we have with this James Ingram record is a whole
collection of material that is a reminder of the quality of his
work and the quality of the people James has worked with,"”
says Benny Medina, VP of A&R, who was involved with the
selection of songs that ended up on the album. “Being able
to pull it all together was a major coup for us because we had
to work with other companies such as A&M and MCA who co-
operated in making this a record that documents James' rich
musical history.” Medina worked with James on his last album
and observes, “James is really a challenge in a working rela-
tionship, a positive challenge. He's very ‘street smart’ and he
really relishes what goes on in that world of music yet he has
a concern for great songs. Plus he's a very philosophical, very
spiritual person, and you can't go wrong in working with some-
one like that."”

Stu Cohen, VP of promotion, sees “The Power Of Great Mu-
sic” as not simply “an album that will definitely call to mind
the memories that people have when they hear these great
songs,” but also as “a project that makes total sense. Aside
from anything else, it makes a great Christmas package, espe-
cially since you can't get all the singles that are on this record
now. It really is a great buy for the public, and it is a way of
capturing alt the happiness, joy and emotion that James has
brought to people through the years, making it even more of

‘Apart from being an excellent
songwriter and musician, there’s
no question that James is one of
the most soulful singers in

the world.’
LENNY WARONKER

an impressive package.” Cohen notes that the label sent out
a special flyer “to all radio formats, which included a letter
from James thanking people for all their support and informa-
tion that really documented his musical accomplishments as
reflected on this album.” On a personal note, Cohen says, “It's
a joy to listen to his music and to work his records, plus in
an industry not renowned necessarily for genuinely nice peo-
ple, James Ingram is one of the warmest, most sincere people
I've ever met and that's reflected in how he sings.”

Dino Barbis, VP of promotion, worked closely with James
on “l Don't Have The Heart" and is already at work with
“Where Did My Heart Go?,” taking the single initially to adult
contemporary radio as he did with the 1990 chart-topper.
“There are certain artists who go through many different for-
mats and James has had a lot of success in cutting through

“This album will pull
together a lot of
information for people
about James so that they
realize that this man has
had 14 Grammy nominations,
he’s won three Grammy
Awards and he’s had two
Oscar nominations over
the last 10 years.’
CAROLYN BAKER

some of the restraints that can limit artists with broad appeal.
| remember talking with Stu Cohen when we first heard James'
last album and how 'l Don’t Have The Heart' kept popping up.
Companies tend to shy away from releasing ballads as first sin-
gles from an album but towards the end of the project, we
agreed that we should give that song a shot. It sounds like an
easy formula to take a record to AC and cross it over, but it
definitely isn't an easy task. But with an artist like James
Ingram, you're dealing with someone who is unique.” Working
with James, says Barbis, “is a real pleasure. He calls me ‘The
Mad Greek!' He's the kind of guy who if he believes in some-
thing will stand by it and yet he's real open to listen to what
others have to say. He's a very sensitive guy, what | call a real
artist.”

Carolyn Baker, product manager for the project, echoes that
sentiment. “James Ingram is very special to me as an artist
and as a friend, he's a real treasure. | really believe in him and
his talent.” Baker is coordinating the marketing for “The Power
Of Great Music” and states that “this album will pull together
a lot of information for people about James so that they realize
that this man has had 14 Grammy nominations, he's won
three Grammy Awards and he's had two Oscar nominations
over the last 10 years. | don't think people fully understand
the impact that James Ingram has had through the work he's
done. Obviously, the title of this album says it all and | expect
the music-buying public to really get the opportunity to know
just who James tngram is through this record,” says Baker,
who adds that “The Power Of Great Music” is the focus of both
international and domestic promotion.

A native of Ohio like James Ingram, Warner's publicity direc-
tor Gene Shelton is planning ““a very widespread publicity cam-
paign encompassing television, radio and print media. | really
feel that we've only just begun to scratch the surface as far
as getting the image and persona of James Ingram out there
in the world. The commitment he has to his music, his work
and his family isn't seen too often in this business, and wher-
ever James Ingram steps, he steps proudly, he's a tremendous
role model. As far as I'm concerned, James is the greatest male
singer out there and I'm proud to be working with him not only
because he's an incredible talent but also because he's an in-
credible human being."”
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. James-

You've always been a great artist,

but you’ve been an even greater friend.

“wLove,
* Barry and Cynthia
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HEY YOU!

JAMES INGRAM

WE ARE JUST GETTING

LOVE,

THOM BELL
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Dear fames,

YOU ARE SO GREAT,
SO MUSICAL . ..

Fondly
Burt Bacharach

MCA Music
Publishing
congratulates
the phenomenal
James Ingram.
We'’'re proud
to be a part
of your
upcoming Ip
“The Power of
Great Music”
featuring
the #1 hit “‘l ‘a the Heart”’ plus *““dJust
Once” and
‘“Somewhere
Out There’. We
look forward
to your
continuing

success.

MCA

music publishing

MCA Music Publishing. a division ot MCA Inc. All rights reserved

MCA Music Publishing is a contributor to the Salvatore T. Chiantia Memorial Fund, a division of the T.J. Martell Foundation.

GREAT MUSIC

(Continued from page J-3)

strument. And, working with him as a songwriter is very
easy because he's like me,” says Bell, who has written
contemporary classics like “Betcha By Golly Wow" and
“You Make Me Feel Brand New' among many others.
“He’ll dig and dig until he gets what he wants and he'll
never leave a stone unturned.”

In the studio, Bell says, “James does just about every-
thing in the first take. He's interested in pleasing the con
sumer so he doesn't settle, so we may do a couple more
takes but never more than three. His vocal range is phe-
nomenal; he can go from a low ‘G’ as a baritone all the
way through second tenor to first tenor, and knows how
to breathe naturally. James essentially produces himself.
I'm more like a buffer, a sounding board for him. Plus, the
guy is real comical! Working with him is never drudgery.
We'll take breaks and shoot the breeze and, like | tell him
if you can do what you're doing creatively and have fun,
then that's the best situation. James Ingram? Hey, the
guy’'s an impeccable talent.”

‘I’'ve been a big fan of James’
since hearing him initially on
Quincy’s ‘Dude’ album. To sit
and write a song with him was
one of the hest moments of the
last couple of years.’

BURT BACHARACH

From a more personal standpoint, spouse Debbie
Ingram, who has worked with James as his administrator
(through her company, Design Thrust Inc., Administration
By Design) for the past five years, looks on his latest proj-
ect as ““one of the best things he's ever done. ‘The Power
Of Great Music’ really shows James' maturity as an artist,
as a well-seasoned person. | see him being able to work
for the rest of his life because of the high quality of music
he does. Even now, after watching him evolve musically
back from grade school through junior high all the way to
now, he can bring something home that's he's been work-
ing on in the studio and I'll get chill-bumps. We've always
been honest and truthful with each other and | am able
to give my input but basically, we love the same things
in music. I've watched him grow and come into his own,
through his years with Quincy Jones and now | see his
working with Thom Bell as continuing that growth be-
cause they make a tremendous team together.”

Debbie considers her role “as a link in the chain of a
great team. Working with people like Jay Cooper and Lin-
da Newmark [of attorneys Cooper, Epstein and Hurewitz],
with Wilbert Terrell on the production side, and with
A.P.A., we're a team who comes together to execute what
James wants to do, and he’s one of those people who is
absolutely clear about what he wants. That's not just with
his music but with the business aspects of his career. Be-
ing his wife doesn’t get in the way because we're a family
business and | krow the plan and purpose behind what
we're doing. And James is the kind of man who, when he
does anything, is completely committed to it, whether it’s
helping a friend, whether it's his music or running every
day and that's something he's passed on to our chil-
dren—that when you’re going to do something, do it with
all your heart, do it with a real commitment to being the
best you can be.”

With Billy Crystal.
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TEN YEARS

(Continued from page J-1)

as importantly, James Ingram scored his biggest solo hit
that year with "I Don't Have The Heart,” a No. 1 pop hit,
taken from his Warner Bros. album “It's Real” and pro-
duced by Ingram and the legendary Thom Bell. Nineteen-
ninety also saw James on the road for a sold-out tour with
Patti LaBelle, giving audiences the opportunity to fully sa-
vor his vocal magic.

In this special interview, he reflects on his career, his
life and his accomplishements:
BB: What were the early years in your career like?
JI: Well, | had a lot of doors slammed in my face. The clos-
est | came to getting a record out was having a deal with
RCA through (artist/producer) Leon Hayward in 1973. |
was his keyboard player and he'd hooked up a deal with
an executive at the label. A month later when this guy left
to go to 20th Century, he asked RCA if they wanted to
keep me or could he take me with him. RCA said they
wanted to keep me but after cutting three songs, they
dropped me off the label. That was my first record
deal—and it was a case of total rejection! Fortunately, |
had an attorney who went back to the company and told
them they had to still pay me for doing an album so | made
money but | didn't have a record out! That was my first
taste of the record industry.
BB: What happened after that?
JI: Well, | was playing down on Figueroa in some bar with
a group, earning $25 a night, performing for a crowd of
drunks who would ask if | knew (the Wilson Pickett hit)
“Mustang Sally.” The group didn’t, but | did! Actually, it
was through work | was doing with an artist named Joel
Webster for Ray Charles' label, Tangerine Records, that |
met Ray, who was my biggest inspiration. | played organ
on his (1977) hit “I Can See Clearly Now” and | learned
a whole lot about production from being around him.
What Ray would tell me was “you can do it, you just to
have the guts.”” When | think about my musical education,

o G e G
e o
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| say I've been to the “University Of Ray Charles And Quin-
cy Jones'" and that’s not a bad school to have attended.
BB: You met Quincy through Ray Charles, right?
JI: The very first time | met him was when he came by
Ray's studio to drop off some arrangements. How | got to
work with Quincy? | was singing demos for a publishing
company, ATV Music (who had Barry Mann and Cynthia
Weil), at $50 a song and doing two or three a day. | must
have done that for three or four months. Quincy was listen-
ing to some of their songs for “The Dude” album and he
heard “Just Once.” He wanted to know who the singer
was on the demo and he got my number from Howard
Hewett and called me at home. That's how we got started
working together.
BB: What was the initial success with Quincy like for you?
JI: Well, it brought me a lot of notoriety. All of a sudden,
| was this well-known singer! | remember when the Gram-
mys came the year after “The Dude’ came out and my rel-
atives came out from Ohio. That was a big deal for me and
| thought, hey, I'm going to party for a week. But that's
not how it works with Quincy! A day or two after winning
a Grammy, | was in the studio again.
BB: After the first hits with Quincy (100 Ways" and
“Just Once”), you had a major hit with Patti Austin with
“Baby Come To Me.”
JI: Well, we all thought it was a hit but nothing happened
until the song was played on the soap opera “General Hos-
pital.” That's when it really took off.
BB: Then you had a hit with Michael MacDonald on “Yah
Mo Be There.”
JI: Right. That came from my first album “It's Your Night”
which Quincy produced. The thing was | was having all
this success being associated with other people but | was
having fun. It wasn't frustrating to me because | was work-
ing with some great people, great musicians and great
producers. | loved being in the mix.
BB: Your career as a solo artist wasn't always consistent,
right?
JI: Well, having two albums out in seven years . . . there
was a need to zero in especially after the second album
(Continued on page J-12)

With daughter Jamine.
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The entire staff of
Young Sisters & Brothers
Magazine and Black
Entertainment Television

would like to thank

REME M BER TRE DRg4 M

James Ingram for his
performance of
“Remember the Dream,”
the YSB theme song.
Your rendition of
this uplifting song \.\E D
RE, TAE URE
has set 'rhe/'rlo4neE BER AM
for BET's new teen
magazine. It has also

inspired teens all over

the coun'rry.‘Congfatulations

on a terrific job. Continued
success and keep on doing

what you do best!

Remember the Dream wrilten and composed by Steve Tyrell, Stephanie Tyrell and Joe Sample; published by Tyrell Music Company, Blue Ballet Music and Sunstruck Music;
produced by Steve Tyrell; performed by James Ingram; and video produced and direcled by Jesse Voughn.
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(Continued from page J-10)

“Never Felt So Good"” came out in 1986 and didn't feel
so good! There were a couple of songs on that album like
“The Wings Of My Heart” and “Say Hey" but you can't
second guess the public. Sometimes you strike, some-
times you don't. There was a lot of time between
albums—three year spans—but it wasn't planned that
way. | was just so involved with Quincy in a lot of projects.
| worked on an album with Ernie Watts, writing and doing
arrangements, | worked on one of Patti Austin's albums
for Qwest, | did some arrangements for the album Quincy
did with Donna Summer. Then, of course, there was
“P.Y.T." for Michael's album and so many other things—
“How Do You Keep The Music Playing?" with Patti and
so on.

BB: What did you learn out of working with Quincy?

JI: He's definitely one of the great masters and the way
he allowed me to be involved in the projects he was work-
ing on was an honor. It's like getting an apprenticeship
with such a great teacher, you just get caught up in the
whirlwind of doing things. “We Are The World,” “The Col-
or Purple,” working with John Williams and the Boston
Pops.

BB: You switched labels from Qwest to Warner Bros. in
1987.

JI: | had signed with Qwest Records and that was predi-
cated on what was going on atthe time, that | was working
with Quincy. As time went on, Quincy began to expand out
and venture out into doing movies, television, living his
dreams and not being afraid to stretch out. | felt that there
was no need for me to be there any longer. | met with a
lot of people before | signed a new deal. One of the things
| liked about Warners was Mo Ostin and the kind of appre-
ciation he had for music. | felt he was unlike other corpo-
rate-minded executives. So | signed with the company and
| began working on my third album “It's Real" in 1988.
BB: How did Thom Bell enter the picture?

JI: Thom had called Quincy to find out what | was doing.
Quincy put us together over the phone and after we met,
we both went up to Q's house and | beat both Thom and
Quincy at pool! We began writing together straight away
although, at the time, Thom knew nothing of me as a
songwriter. He came over to my house one day and | have
a 16-track studio there. After he heard what | was doing,
he said, 'l want to produce this stuff with you.” | was so
honored because you don’t see Thom Bell’'s name with an-
yone else’'s—he just insisted that we work together. It was
a great marriage and we recorded enough for a whole al-
bum. But an executive who shall remain nameless told
me, “you don't have anything here for black radio.” Now
| knew where the market | had was: I'd had a lot of pop
success. | didn't mind doing the funk because that’s where
my musical origins were so | hooked up with Teddy Riley
and we did “It's Real.” The company got it up to the top
10 on the R&B charts but we had no real sales on the
record.

BB: And then came "l Don't Have The Heart.”

JI: We kept telling the R&B department to release it as
a fourth single and they literally threw it out there. By this
time, the album had come off the shelves. It was really
the publishers of the song who encouraged Warners to

take the record to adult contemporary radio and it took off
from there. Naturally, having a No. 1 pop hit by myself
was a big deal for me—I was ecstatic, especially since I'd
had the chance to co-produce the song with Thom. And
we did it without a video too—the only video | did was for
Europe.

BB: You went out on your first major tour after the LP
came outin '89.

JI: Yes, five manths as opening act for Patti LaBelle and
it was my first tour as a soloist. You hear horror stories of
what can happen to an opening act but she treated me like
| was her brother. We got to duet on (her hit) “On My
Own'" and Patti was incredible.

BB: A lot of people call you a pop singer. How do you feel
about that?

JI: To me, music doesn't have a color. It's never bothered
me what people call me. As far as I'm concerned, there
are only two kinds of music: good and bad.

BB: Will you continue to work with Thom Bell?

JI: Until he gets tired of working with me! | had a lot of
success with Quincy and he has the same quality being
an orchestral kind of producer. You can talk with him
about string arrangements, about all aspects of music.
BB: What do you consider to be some the highlights of
your career?

JI: There have been quite a few but I'd have to say singing
at the Academy Awards not once but twice (with “How
Do You Keep The Music Playing?” and “Somewhere Out
There")—that was amazing.

BB: What would you say is the next step in your career?
JI: To keep up with the quality of songs. Searching out the
best songs that are out there, that's my quest. | want to
continue to latch on to the songs that will be standards,
the kind of songs that I've been doing, songs that can give
me a form of immortality in this business.

BB: Finally, what do you consider to be your biggest chal-
lenge?

JI: That has to be being the best parent | can be with five
children and still have a career that works. Making sure
that my chiidren get the quality time. One of the things
that's kept me from going out there and touring all the
time is my concern for that. I've been around some of the
most successful people in this business and some of their
regrets have been that they chased the money and missed
a vital part of their children’s life. | never put anything
secondary to my children. So the challenge is to keep that
balance going.

David Nathan is a freelance writer in Los Angeles.

Dearest James:

An artist of your quality comes along;

"Just Once"!

With Love,

Bruce and Bea Swedien
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Guitar In Hand, Marty Brown Hits Wal-Mart Circuit

B BY DEBBIE HOLLEY

NASHVILLE—So far, Marty
Brown's country music career has
cruised right along—literally. Brown
spent most of the past two months
traveling from Wal-Mart store to
Wal-Mart store across 12 states and
in some 40-plus towns populated by
25,000 or fewer people.

Brown’s label, MCA Records/
Nashville, reports that the tour, com-
bined with considerable exposure for
Brown’s first two singles on CMT
and TNN, has been responsible for
pushing sales of “High And Dry,”
the artist’s self-penned debut album,
past the 100,000 mark. Brown, who
has yet to achieve much radio airplay
for his brand of traditional, rootsy
country, also has benefited from a
brief appearance in a segment of “48
Hours,” a network TV news maga-
zine show.

“High And Dry’’ was released
Aug. 20 and Brown hit the road Sept.
4 with his acoustic guitar and a
trunk-full of cassettes. He averaged
one store a day except for Wednes-
days (church night) and Fridays (high
school football night), and two a day
on Saturdays.

Walt Wilson, VP of marketing,
MCA/Nashville, says Brown’s “com-
mon as dirt” image kept coming back

into play when the label began to cre-
ate a marketing plan. “We decided
that we couldn’t change Brown ...
and who would want to? So the best
thing to do with him was to take him
out to the people and let them be the
judge.” )

Wilson says that in a lot of small
towns, “The Wal-Mart store has be-
come the town square or the social
scene where the local people hang
out. Obviously, it was a great vehicle
for us because it’s one of our largest
customers.”

The tour was orchestrated with the
help of Wal-Mart’s two rackjobbers,
the Handleman Co. and Western Mer-
chandisers. MCA approached Bob
Pastiro with Handleman’s Dallas
branch and Diane Weidling with
Western Merchandisers, both of
whom supported the idea. The dis-
tributors presented the idea to Wal-
Mart and then backed it up with an
ample product buy.

To make the campaign even more
interesting, the label rounded up a
1969 wine-colored convertible Cadil-
lac for Brown to drive from city to
city in and to be given away at the
end of the tour. Brown will draw the
winner’s name from the trunk of the
car Nov. 5 during a live broadcast of
The Nashville Network’s ““Video
Morning.”

Nashville On The Ball With Benefit
Crowell To Host 2nd ECO Fund-Raiser

NASHVILLE—Rodney Crowell
will host and headline the second an-
nual Earth Ball here, Nov. 8, to ben-
efit the Earth Communications Of-
fice, a national environment preser-
vation group. The show will be held
at 328 Performance Hall and will
start at 9 p.m.

Also on the bill are the Fabulous
Del Beatles and Run C&W.

The Kroger supermarket chain is
sponsoring this year’s event, and
the Murray Ohio Manufacturing Co.
has donated a mountain bike for the

door prize. Prizes will also be given
for the “best vegetable corsage”
and “best organic accessory.”

The theme of the ball is energy
awareness and conservation. ECO,
which is headquarterd in Los Ange-
les, is a nonprofit organization
whose members are primarily from
the communications and entertain-
ment industries.

Tickets are available from Ticket-
master at $10 each in advance, or
$12 at the door.

Nashville Connections. Randy Talmadge, RCA Nashville's VP of A&R, corrals
some of the participants from his department's first Friday-afternoon *‘guitar
pull.” In this case, the department was searching for material for a new Restless
Heart album and invited select songwriters to showcase material at the RCA
offices. Pictured, from left, are EMI writers Bernie Nelson, Jim Rushing, and
Verlon Thompson; Talmadge; Tabitha Dycus, director of A&R; and Paul Gregg
of Restless Heart.

During the tour, Brown received
ample press coverage from local me-
dia and visited radio stations in nu-
merous markets. Local promotion ef-
forts were supplemented by Nash-
ville-based Aristo Music Associates.

Wilson says the plan called for
placing 100 pieces of product in each
store. The label made up special post-
ers and some signage and sent the
stores a prepack of materials that
also included a compilation video and
in-store-play cassette and CD.

NEXT STOP: WOMEN'S APPAREL

Each stop was different. Brown re-
calls performing everywhere from
the employee lounge to the women'’s
apparel department; a couple of
times he did an encore in the parking
lot when patrons followed him out to
his car. “I didn’t have a planned for-
mat,” Brown says. “I just got up
there and played whatever was on
my mind.” However, he made sure
that his first two singles—"“High And
Dry” and “Every Now And Then”—
were among the five or six songs he
performed at each store.

Brown made stops in Kentucky,
Tennessee, North Carolina, South
Carolina, Georgia, Alabama, Missou-

ri, Louisiana, Mississippi, Arkansas,
Texas, and Oklahoma.

“There were no bad dates,” says
Brown’s manager, Mike Robertson,
who reports that a small turnout was
100 people. “I was amazed at how
many people knew Marty's first two
singles word for word,” adds Robert-
son. “It had to be from all the expo-
sure his videos got on CMT and TNN.
Our sales are so far past any radio
play that we've gotten, it has to be
video.”

According to Brown, the towns
greeted him with keys to the city, pot-
luck dinners, presents for his chil-
dren, fishing-trip invitations, perfor-
mances by high school glee clubs,
banners bearing his name, and more.
Sometimes he had a microphone,
sometimes he didn’t. Sometimes he
had a temporary stage or stool, some-
times he stood on a folding card table
or in the aisles.

He hugged grandmothers, held ba-
bies, accepted roses, signed auto-
graphs, and “won the hearts of the
people in those cities,” says Wilson.
In Owensboro, Ky., a local newspa-
per quoted Pear] Keelin, who attend-
ed his appearance there, as saying,
“He’s just what he seems to be. It’s

like having my grandson up there.”

MORE DATES TO COME?

MCA is considering an extension of
the tour and Wilson says the label is
receiving a significant number of
calls from Wal-Marts around the
country inquiring how their stores
might secure a visit from Brown.

“We’re now over 100,000 units,
which is pretty impressive consider-
ing he has never really had any seri-
ous amount of airplay,” says Wilson.
He says the tour has helped to build
the backbone of Brown’s career.
“When you spoonfeed to the public
and they like it, they take it and be-
come your best sales people and
spread the word.”

MCA is now looking at the possibil-
ity of a sponsor for a continued tour.
Wilson says a major automobile sup-
ply company expressed interest in
sponsoring the first tour, but the call
came toward the middle of the tour
so it wasn'’t a viable opportunity.

MCA plans to release Brown’s third
single, “Wildest Dreams” on Thurs-
day (31). A video is due as well. The al-
bum picks up a bullet this week as it
moves from No. 65 to No. 44 on Bill-
board’s Top Country Albums chart.

Untiring Chief Retiring From The CMA

Jo Walker-Meador Earned Country Respect

lMAGINE the consummate diplomatic skills one
would have to possess to unite the country music in-
dustry’s contending factions and personalities.
Imagine the keenness of perception and the delicacy
of conduct one would have to exercise to appease
each of these elements without joining—or even ap-
pearing to favor—any one of them. Imagine the fi-
nesse it would take for one to consistently trans-
form country music’s recurring negatives into an
overall positive public image. Imagine someone this

gifted and graceful and
you have a very rough
Nashville

sketch of the remarkable
Jo Walker-Meador.

After 33 years of ser-
vice as the Country Mu-
sic Assn.’s executive di-
rector, Walker-Meador
is retiring. And while
she is leaving her post
at a time when the busi
ness Is at its most trium
phant, it is a pity that
she’s leaving at all. Country music has never had a
better friend or a more tireless supporter.

Unlike another strong executive might have done,
Walker-Meador never attempted to make the CMA
into her own conception of what country music
should be. Her genius lay in her ability to put the
best face on the often-ridiculed format, no matter
which directions the artists, the labels, or the unpre-
dictable consumer took it in. Others defined country
music, her mission was to gain it respect. She has
done this magnificently—and largely by the force of
personality. Certainly, she has worked hard, too.
But hard work alone is neither endearing nor concili
ating: it has to have the right personality ‘“fronting”
it. In Walker-Meador, the industry found a spokes-
person who was aware, dignified, solicitous, and
quietly regal. She exhibited none of the coarseness
and self-consciousness that outsiders routinely at-

by Edward Morris

tributed to country music and to those who enjoyed
it. The format could not have asked for a better rep-
resentative.

The most convincing testimony to Walker-Mea-
dor’s great value to the business is the fact that she
has held office longer than all the major-label chiefs
in Nashville combined. No one achieves such tenure
unearned. If there is any justice in the world (or any
vision among those who run it), Walker-Meador
must be asked to do two more jobs: she must write a
history of modern coun-
try musie, since few oth-
ers are as qualified to do
it, and she must find
time to accept her induc-
tion into the Country
Music Hall of Fame.

MAKING THE
ROUNDS: Arista/Nash-
ville’s main man, Tim
DuBois. drew stars
aplenty at the recent
party to celebrate his marriage to Pam Smith. Lee
Roy Parnell and Gary Nicholson cobbled together
a sound system and sang for the chief and then
lured Alan Jackson, Michelle Wright, Steve War-
iner, Radney Foster, and Rob Crosby to join in.

MARK YOUR CALENDAR: The Vince Gill Celeb-
rity Basketball Game And Concert, Nov. 4 at Bel-
mont Univ., Nashville , . . “A Night Of Apprecia-
tion” for Jo Walker-Meador, Nov. 14, Opryland Ho-
tel.

SIGNINGS: Atlantic’s Tracy Lawrence and Karen
Tobin, Warner Bros.’ the McCarters, Epic’s Keith
Palmer, and the Louie, Louie 30th Anniversary
Tour to Buddy Lee Attractions for exclusive world-
wide booking,

32A
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LET ME COUNT THE WAYS...

TO SAY
"THANK YOU"

FOR THE 1991
CMA HORIZON AWARD

FOR "ANYMORE"...
MY STH #1 SINGLE IN 18 MONTHS

FOR "IT's ALL ABOUT TO CHANGE"
WHICH IS ABOUT TO BECOME MY
SECOND PLATINUM ALBUM,
ONLY 4 MONTHS AFTER RELEASE.
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Billboard.

FOR WEEK ENDING NOV. 2, 1991
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&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED
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2 32 5 THE CHILL OF AN EARLY FALL GEORGE STRAIT 56 53 57 5 YOU CAN GO HOME & THE DESERT ROSE BAND
J.BOWEN,G.STRAIT (G.DANIEL.G.PETERS) (V) MCA 54180 T.BROWN (C.HILLMAN.J. TEMPCHIN) (V) CURB/MCA 54188/MCA
21 | 25 | 8 | YOUDON'T COUNT THE COST BILLY DEAN 57 | 52 | 52 | 20 | EVEN NOW ® EXILE
C.HOWARD,T.SHAPIRO (B.JONES.T SHAPIRO,C. WATERS) {v) CAPITOL NASHVILLE/SBK 44773/SBK R.SHARP,T.DUBQIS (R SHARP M BEESON) (V) ARISTA 2228
25 27 10 FOR CRYING OUT LOUD @ DAVIS DANIEL 62 _ 2 GOING OUT TONIGHT MARY-CHAPIN CARPENTER
R.HAFFKINE (J.COMPTON,P.W.WOOD) (C) (V) MERCURY 868 544-4 J.JENNINGS.M.C.CARPENTER (M.C.CARPENTER,J JENNINGS) (v) COLUMBIA 38-74038
THE WALK @ SAWYER BROWN EVERYDAY
20 8 6 16 | 2 SCRUGGS MMILLER (MMILLER) CURB/CAPITOL PRO-79750/CAPITOL 5 | 56 | 56 5 JCRUTCHFIELD (D.MALLOY.R BRANNAN) %ANP'I\#(ELMR%BQRSég
BALL AND CHAIN PAUL OVERSTREET
2 7 5 16 | 5 GANRISTER,P.OVERSTREET (P.OVERSTREET.D.SCHLITZ) (v) RCA 62012-7 LG T * * *HOT SHOT DEBU;TF:C()\‘(’(R,C()GERS e
@ 97 | 24 | 11 | SHE'S GOT A MAN ON HER MIND CONWAY TWITTY NEWD | 1 | e e onne Lrae) Wl te0e1
C.TWITTY,D.HENRY (C.WRIGHT,B.SPENCER) (V) MCA 54186
| KNOW WHERE LOVE LIVES & HAL KETCHUM
* % * POWER PICK/AIRPLAY * % % 66 | — 2 A.REYNOLDS, J.ROONEY (H.KETCHUM) (V) CURB 76892
FOR MY BROKEN HEART @ REBA MCENTIRE
@ 32 4 4 | 7 BROWN.RMCENTIRE (L HENGBER K PALMER) (V) MCA 54223 62 | 60 | 61 18 m’;&%&gggﬁg%ﬁﬁm o ﬁ?&%%@%ﬁ
58 | 30 | 8 | SOME GUYS HAVE ALL THE LOVE ® LITTLE TEXAS 65 | 72 | 5 | APICTURE OF YOU © GREAT PLAINS
J STROUD.C.DINAPOLI,D.GRAU (P.HOWELL.D.O’BRIEN) WARNER BROS. PRO-4967 B.MAHER.D.POTTER (J.SUNDRUD,G.BURR) (V) COLUMBIA 38-73961
LEAP OF FAITH & LIONEL CARTWRIGHT
25 | 16 | 11 | 18 | gorckerr.T.8roWN (L CARTWRIGHT) (V) MCA 54078 "l —12 ,\BABV%'éE”Bﬁ&?MIS_SRECEL,AND LIRS 8?&3’1?;;2
[ THOUGHT IT WAS YOU @ DOUG STONE SPEAK OF THE DEVIL PIRATES OF THE MISSISSIPPI
4 e g 16 | 0.10mSON (1. MENSY.G.ARRISON (V) EPIC 34-73895 65 | 63 | 54 15 | TSIROUD.R ALVES (B.MCCORVEY,RALVES.D.MAYC) CAPITOL PRO-79783
SOMEDAY SOON SUZY BOGGUSS v )
@ 31 37 8 J.ZOWEN.S_OBOEGUSSA(I.TYSON)C (V) CAPITOL NA::VI';LE 44772§APKTOL 66 64 66 7 Eggggg&’&y;gﬂgmm&@G%gUT LEAVIN') * DE}érr[lAl\[l)Tll(LIh?Gr\é
YOUR LOVE IS A MIRACLE & MARK CHESNUTT v y
P 2 12 17 M.WRIGHT (B.KENNER,M.WRIGHT) (CD) (V) MCA 54136 70 | — 2 gt‘oENssg\AETVBE(F;w%%',Y'claLEéEgusg) * MA&",\A&OS%;E
29 | 29 | 23 | 20 | BRAND NEW MAN e IF WE CAN'T DO IT RIGHT  £DDIE LONDON
ig:\"‘:RlAC;SS'SCOOK (DCOOKRDUNIGICEROOKS] R CIANR(IDS:ZA(;IZLBE 68 71 69 18 R ROGERS,W.PETERSON (R ROGERS,M.WRIGHT) (C) (V) RCA 2821-7
.GI' 41 43 7 FIGHTING FOR YOU @ PIRATES OF THE MISSISSIPPI
EBROWHI SR ) ST NEW ’ 1 J.BOWEN.R.ALVES (R.MURRAH.B.MCCORVEY) (V) CAPITOL 44775
31| 24| 10 | 12 | RODEO GARTH BROOKS LITTLE FOLKS ® CHARLIE DANIELS
A.REYNOLDS (L.BASTIAN) CAPITOL PRO-79838 NEW ) 1 JSTROUD, D.CORLEW (C.DANIELS) et taoe 1
12 | 33 | 36 | 10 | YOU COULDN'T GET THE PICTURE © GEORGE JONES
K.LEHNING (C.CARTER) (V) MCA 54187 1 67 I 68 11 THE GARDEN & VERN GOSDIN
@ 39 | 45 | g | LEAVE HIM OUT OF THIS & STEVE WARINER 8.MONTGOMERY (B.FISCHER, F. WELLER) (V) COLUMBIA 38-73946
S.HENDRICKS,T.DUBOIS (W.ALDRIDGE,S.LONGACRE) ARISTA PRO-2349 @ NEW ’ 1 SATISFY ME AND I'LL SATISFY YOU CLINTON GREGORY
4 | 48 | 3 | YOU CAN DEPEND ON ME RESTLESS HEART inda e I o (©) () SOR £34
J.LEO,L.M.LEE (R.ROGERS.J.GRIFFIN) (V) RCA 621297 1l nle 12 | HANG UP THE PHONE EDDIE RABBITT
5 | n 14 | 17 | AS SIMPLE AS THAT MIKE REID R.LANDIS (E.RABBITT) CAPITOL PRO-79808
S.BUCKINGHAM (M.REID,A.SHAMBLIN) (V) COLUMBIA 38-73888 74 68 62 11 SHE MADE A MEMORY OUT OF ME & AARON TIPPIN
45 | 51 | 4 | MYNEXT BROKEN HEART # BROOKS & DUNN E.GORDY.JR. (ATIPPIN ) RCA 62015
S.HENDRICKS,D.COOK (D.COOK.R.DUNN,K.BROOKS) (V) ARISTA 18658 @ NEW b 1 SWEET LITTLE SHOE DAN SEALS
3 | 35 | 30 | 20 | DOWN TO MY LAST TEARDROP © TANYA TUCKER K.LEHNING {J.WINCHESTER) (C) (V) WARNER BROS. 4-19176
J.CRUTCHFIELD (P.DAVIS) CAPITOL PRO-79711
44 44 8 THE BLAME ¢ HIGHWAY 101 () Records moving up the chart with airplay gains this week, @ Videoclip availability. Catalog number is for cassette single, or vinyl if
P.WORLEY E.SEAY (C.MOSER.P.NELSON.G.NELSON) (VIWARNERIBROSH/ST9203 cassette is unavailable. (C) Cassette singie availability. (CD) Compact disk single availabilty. (M) Cassette maxi-single availability. (T} 12-inch
42 46 6 STILL BURNIN' FOR YOU ROB CROSBY vinyl single availability. (V) 7-inch vinyl single avaiability. ©® 1991, Billboard/BPI Communications, Inc.
S.HENDRICKS, T.DUBOIS (R.CROSBY) ARISTA PRO-2336
2 DOWN AT THE TWIST AND SHOUT @ MARY-CHAPIN CARPENTER 4 FRIENDS [N LOW PLACES GARTH BROOKS
1 1 - M.C.CARPENTER JJENNINGS (M.C.CARPENTER) COLUMBIA A.REYNOLDS (D.BLACKWELL,B.LEE) CAPITOL
YOU KNOW ME BETTER THAN THAT GEORGE STRAIT 15 16 20 30 WALK ON FAITH @ MIKE REID
2 — | — 1 J.BOWEN,G.STRAIT (T.HASELDEN,A.L. GRAHAM) MCA $.BUCKINGHAM (M.REID.A.SHAMBLIN) COLUMBIA
B @ TRI THE THUNDER ROLLS @ GARTH BROOKS
3 2 2 5 S?ENSDIISN(JI]?\AZ)E WITH THE Bov RISHA YEARWOMOCDA 16 | 12 12 5 A.REYNOLDS (P.ALGER G.BROOKS) CAPITOL
@ HAL KETC KILLIN' TIME @ CLINT BLACK
4 3 3 5 ?_'!'?h%f&‘,’fﬁo%m‘m’t&ﬁ!S.’SEV.TO) EL&JR'\Q 1m |5 18 | 31 | ) STROUDM.WRIGHT (C.BLACK A.NICHOLAS) RCA
, POINT OF LIGHT @ RANDY TRAVIS
5 4 1 3 Q‘EﬁgﬁNﬁTﬂﬁﬁﬂ“R (TSI EETLDEL A \T,V%KLSRTB’:IJST_ 18 19 15 / K.LEHNING (D.SCHLITZ.T.SCHUYLER) WARNER BROS.
DON'T ROCK THE JUKEBOX @ ALAN JACKSON SHADOW OF A DOUBT @ EARL THOMAS CONLEY
6 6 4 5 S.HENDRICKS,K.STEGALL (A.JACKSON,R.MURRAH K.STEGALL) ARISTA 19 1 10 3 ﬁgg’g;gf";’“;g‘/opm ~ RC/S\
N R, AMEN RANDY TRAVI
9 6 7 'SQMCQNS(!“H’I;J‘FW”\?B‘RIDGE) ESALI S&;Eﬁ,{gm 20|20 |5 |59 ;.E;I;IEI;GN::OVERSTREET.D.SCHL\TZ) R WARNERBZ?\OS.
T IN THE MIDDLE @ DIAMOND RIO — N CLINT BLACK
8 8 8 13 AT.EEWELL,T.DUBOIS (C.HARTFORD,J.FOSTER,D.PFRIMMER) ARISTA 2 ol N &:HEE:LL\ISJ:&JD (C.BLACK.H.NICHOLAS) NI MORGFZ\CS
E ARE ALABAMA
8 5 — 2 TFE%,L.WEEE,ALABAMA (B.N.CHAPMAN.V.GILL) RCA A 12 :(L)"‘)ND'S (T.SHAPIRO.C. WATERS) <o SE:EQ
MEWHERE IN MY BROKEN HEART @ BILLY DEAN 23 = = 7
10 / / / g.?lOWARD,T.SHAPIRO (B.DEAN.R.LEIGEH‘)‘ SBK/CAPITOL FCEERNINGIEEKIMBACERIDAVISH EMI
1 | 11 | 13 | 5 | LORD HAVE MERCY ON A COUNTRY BOY DON WILLIAMS 24 | 18 | 16 | 16 | DOWN O A (RBOWLESLED) |
D.WILLIAMS,G.FUNDIS (B.MCDILL) RCA
IN A DIFFERENT LIGHT DOUG STONE 253 20 i 7 4 RONCVIHIERETRORIAEITCEAWHILE S IEEHDEAN
12 | 13 ] 1L | 14 | 0)0HNSON (B.MCDILLBIONES.D.LEE) EPIC  Videodin sl tc'HOV:f:rD'T'E'_*’:]PLRO ‘W-lHOLc‘j’F'ELD-R-LEC‘jGH)m s e e - hSBK/c?AP”O:
i MCENTIRE ideoclip availability. Recurrents are titles which have already appeared on the top ingles & Tracks chart for 20 weeks and have droppe:
13 10 9 4 fﬂ@kbw,\,g%&ﬁﬂ,;%ﬁm, REBA MRt:.A below the top 20. Commercial availability is not indicated on the recurrent chart.
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BMG

MUSIC PUBLISHING

1991 COUNTRY MUSIC AWARDS

BMI AWARDS

BRING BACK YOUR LOVE TO ME
Writer: John Hiatt
RCA - Earl Thomas Conley

ASCAP AWARDS

DON'T GO OUT
Writer: Radney Foster
Capitol - Tanya Tucker with T. Graham Brown

DON'T GO OUT
Writer: Bill Lloyd

FIVE MINUTES
Capitol - Tanya Tucker with T. Graham Brown

... Writer: Beth Nielsen Chapman

@ RCA - Lorrie Morgan
FEED THIS FIRE HE TALKS TO ME
Writer: Hugh Prestwood _ Writer: Mike Reid
Capitol - Anne Murray CAREERS BMG MUSIC RCA - Lorrie Morgan
PUBLISHING, INC.
FRIENDS IN LOW PLACES C I'D BE BETTER OFF (IN A PINE BOX)
Writer: Dewayne Blackwell BMI OUNTRY PUBLISHER Writer: Johnny MacRae
Capitol - Garth Brooks OF THE YEAR Epic - Doug Stone
GHOST IN THIS HOUSE LEAVE IT ALONE
Writer: Hugh Prestwood HARD ROCK BOTTOM
Columbia - Shenandoah

Writer: Radney Foster
Warner Bros. - The Forester Sisters
OF YOUR HEART

WRITTEN BY HUGH PRESTWOOD NEXT TO YOU NEXT TO ME
OF YOUR HEART ROBERT J. BURTON AWARD Writer: Robert Ellis Orrall
Writer: Hugh Prestwood

: BMI MosT PERFORMED Columbia - Shenandoah
Warner Bros. - Randy Travis
LGl SONG OF THE YEAR

HARD ROCK BOTTOM

LEAVE IT ALONE
Writer: Bill Lloyd

Warner Bros. - The Forester Sisters ) = 3 MI = CMA SINGLE
MUSIC PUBLISHING OF’IHEYEAR
YOU REALLY HAD ME GOING

Writer: Holly Dunn

BIG ENOUGH TO MATTER
Warner Bros. - Holly Dunn

FRIENDS IN LOW PLACES
SMALL ENOUGH TO CARE.

Writer: Dewayne Blackwell

BMG SonGs, INc. (ASCAP)  CAREERS-BMG Music PUBLISHING, INC. (BMI)

BMG Music Publishing e 1 Music Circle North, Suite 380 e Nashville, Tennessee 37203

BMG logo ® BMG Music © 1991 BMG Music
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES RE-
PORTS COLLECTED, COMPILED, AND
| r PROVIDED BY SoundScan
© LLLIL
FOR WEEK ENDING NOV. 2, 1991 ™

= z & z
: g : s
X
5lE] 2|2 2 Ble| 8|2 z
=z =z %) < ;— = z 2 < z
2| 5| £ ¢ ARTIST TITLE | = 2| % | £ ¢ | ARTIST TITLE | X
E 5 o~ k3 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) la_J E 5 o~ 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* % No.1 x % 40 | 39 | 39 | 73 | ALABAMA @ RcA 52108 (3.98) PASS IT ON DOWN 3
1 1 1 6 GARTH BROOKS CAPITOL 96330* (10.98) 6 weeks at No. 1 ROPIN' THE WIND 1 al 3| 47 4 BILLY DEAN CamiroL 4.96728" (9.9 BILLY DEAN 4
2 2 2 58 | GARTH BROOKS A # caPITOL 93866 (9.98) NO FENCES 1
42 | 38 | 3 | 64 | PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI | 12
(3)| 4 | 4 | 3 | REBAMCENTIRE wca 10600 9.9 F<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>