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New U2 Relies On Fans, Not Fanfare
Intends To Build On Alternative Base

EBY THOM DUFFY

NEW YORK—In a competitive sea-
son of superstar albums launched
with extensive mass-media cam-
paigns, the promotion and marketing
of U2s “Achtung Baby,” to be re-
leased worldwide by Island Records

PAUL McGUINNESS ON U2’s
GUIDANCE SYSTEM, PAGE 28

Nov. 19, will be aimed squarely at the
band’s longstanding alternative base.

Despite U2’s previous multipla-
tinum sales, No. 1 pop hits, stadium

Fantastic Sell-Thru Response
For ‘Fantasia,” ‘Rohin Hood’

EBY JIM McCULLAUGH
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LOS ANGELES—‘Fantasia” and
“Robin Hood: Prince Of Thieves” are
providing the home video sell-
through industry with one of the
most potent one-two punches in re-
cent memory.

According to a survey of retail
chains representing several thousand
outlets, when the numbers are all tal-
lied, “Fantasia” may wind up as the
best-selling home video sell-through
title ever during its first week of
availability.

Nirvana Ascending
To Heavenly Heights
With DGC Debut

@ BY CHRIS MORRIS
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LOS ANGELES—Nirvana has
been sheer heaven for DGC Rec-
ords.

The alternative rock trio from
Washington state has blasted into
the top 20 with its major-label de-
but, DGC’s “Nevermind.” Released
Sept. 24, the album stands at No. 9
with a bullet on The Billboard 200
Top Albums chart this week, in

(Continued on page 30)

That is the indication from the in-
dustry’s largest sell-through web,
the 1,025-unit Musicland Group,
which includes the Suncoast Motion
Picture Co. and about 915 music
stores that handle sell-through video.

Speaking about “Fantasia,” Sun-
coast president Gary Ross says, “It's

(Continued on page 78)

sellouts, and Grammy Awards in the
wake of its 1987 album “The Joshua
Tree,” the band’s new release will not
be heralded with the sort of media
blitz planned for other year-end pop
blockbusters, such as Hammer's
“Too Legit To Quit,” released Oct. 28
on Capitol Records, or Michael Jack-
son’s return with “Dangerous,” due
Nov. 26 from Epic Records.

“U2 will not come out with that
kind of fanfare in terms of outside
media,” says Island Records GM
Andy Allen. “We feel the fan base it-
self creates that kind of excitement.”

Island Records founder and CEO
Chris Blackwell echoes the point.
“It’s been some three years since
U2's last album [“Rattle And Hum”].
That long gap between releases, how-
ever, has built anticipation for ‘Ach-
tung Baby.” U2 has a huge and com-
mitted fan base who won’t be disap-
pointed by the new album,” says

(Continued on page 77)

@ BY SEAN ROSS
and EDWARD MORRIS

NEW YORK—Will the phenome-
nally successful Garth Brooks be
the artist who breaks country’s sev-
en-year dry spell at top 407 Brooks’
label, Capitol, intends to try, but
probably not until January. That
means “Shameless,” Brooks’ cur-
rent No. 1 country hit, will not get
worked pop, at least for now.

A fairly straightforward cover of
a Billy Joel ballad, “Shameless,” is
already picking up unsolicited top
40 airplay in a handful of Southern
and Midwestern markets. But Capi-
tol’s pop staff cannot work “Shame-

Will Brooks Be Able To Flow
Into Top 40 Radio Waters?

less” to top 40 radio without cutting
a deal with Capitol Nashville. And
Capitol Nashville has, like other
Nashville label divisions, expressed
concerns about diluting Brooks’
country base.

Capitol president Hale Milgrim
says he “definitely will work with
Capitol Nashville in helping Garth
get to a much larger marketplace . . .
I think there’s a wide opening for
Garth to be heard on top 40 radio.”

Milgrim expects to have an
agreement worked out with Capitol
Nashville head Jimmy Bowen in the
next few days. At press time, it
looked like no Garth single would

(Continued on page 12)
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U.K. Lahels Seen
As Victors In Pub
Royalty Decision

W BY JEFF CLARK-MEADS

LONDON—The existing frame-
work for mechanical royalty pay-
ments in Europe has been shat-
tered, with record companies be-
ing given a new range of cheaper
options and negotiating levers.
All record companies in the Eu-
ropean Community now have a
fresh set of choices following the
Nov. 1 settlement of a 2-year-old
mechanicals dispute in the UK.
The settlement means a rise
(Continued on page 79)

IN THE NEWS

Anticipation High For
New Jackson Album

PAGE 5

Publishers Signing
Dance-Track Remixers

PAGE m

Artists Of Hispanic
Descent Bridging
Pop, Latin Markets

EBY JOHN LANNERT

MIAMI—As the U.S. Hispanic popu-
lation continues to burgeon, a grow-
ing number of pop, rap, and dance
artists of Hispanic descent are start-
ing to eye the domestic Latin market
as a viable, long-term commercial al-
ternative.
A few artists of Hispanic ancestry,
(Continued on page 79)
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The New Album.
Featuriﬁg the
single and video
“SHE’'S A GIRL AND
I'M A MAN.”

North American Tour
starts November 30.

ON CAPITOL COMPACT DISCS,
CASSETTES AND RECORDS.
PRODUCED BY LLOYD COLE,
FRED MAHER AND
PAUL HARDIMAN
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Wehs Refuse To Drop Ice Gube Set

Group Says Songs Preach Hate, Violence

W BY CRAIG ROSEN

LOS ANGELES—Four major retail-
ers have not complied with a request
by the Simon Wiesenthal Center, a
Jewish human-rights group, to pull
Iee Cube’s “Death Certificate” off
their shelves because of its alleged
anti-Korean and anti-Semitic lyrics.

The album, which debuts at No. 2,
is the highest new entry on this
week’s Billboard 200 Top Albums
chart.

In letters sent by fax to the heads
of the Musicland Group, Wherehouse
Entertainment, Tower Records, and
Show Industries, Wiesenthal Center
associate dean Rabbi Abraham Coo-
per says the request to pull the al-

bum was made because “Death Cer-
tificate” contains the song “No Vase-
line,” which “calls for the murder of
an individual currently involved in
the music industry.”

Rabbi Cooper says Ice Cube also
“threatens and promotes violence
and boycotts against Korean Ameri-
cans in the song ‘Black Korea.””

In “No Vaseline,” Ice Cube calls on
his former group, N.W.A, to “get rid
of that devil, real simple/put a bullet
in his temple/’cause you can’t be a
nigger for life crew/with a white Jew
tellin’ you what to do.” The lyrics are
regarded as a reference to N.-W.A
manager Jerry Heller.

According to a source, an early
demo version of the song mentioned
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Heller by name. Heller declined to
comment on the issue.

“Black Korea” contains the lyrics:
“Qriental one-penny countin’ mother-
fuckers/they make a nigger mad
enough to cause a ruckus . . . So don’t
follow me up and down your market/
or your chop-suey ass will be a tar-
get/of the nationwide boycott ... So
pay respect to the black fist/or we’ll
burn down your store right down to a
crisp.”

Rabbi Cooper says the success of
the Ice Cube album “absolutely guar-
antees” that there “will be other al-
bums that will try to cash in on the
hate market in America.

“We are not talking about a theo-
retical issue,” Rabbi Cooper adds.
“This is very real. There are very sig-
nificant problems between the Kore-
an and black communities, not only
here, but in New York, too. This al-
bum is nothing less than a cultural
Molotov cocktail.”

This isn’t the first time Rabbi Coo-
per has spoken out about allegedly
racist or anti-Semitic lyrics. In the
past he has criticized lyrics or re-
marks made by Guns N’ Roses, Ma-
donna, and Public Enemy. Cooper
even had a face-to-face meeting with
Public Enemy leader Chuck D. This

(Continued on page 91)

W BY JANINE MCADAMS

NEW YORK—As expected, Mo-
town Records and PolyGram N.V.
have announced a worldwide dis-
tribution pact. The announcement
comes after the Sept. 29 pact be-
tween Motown and PolyGram for
distribution of Motown product in
the U.S.

The multiyear licensing deal
grants PolyGram exclusive rights
to manufacture, distribute, and
market all Motown product in all
countries except the U.S. The
agreement became effective in
Canada Sept. 28; the distribution
deal for the rest of the world takes
effect Jan. 1, 1992,

The announcement of the Mo-
town-PolyGram international dis-
tribution deal provides another
bone of contention to MCA, part-
owner and former domestic dis-
tributor of Motown product. In a
statement released by MCA, a
spokesman stated that the deal
“violates a number of MCA’s
rights under both the distribution
agreements and the partnership
agreement.” The spokesman adds
that MCA will “vigorously pursue

PolyGram Will Distribute
Motown Product Abroad

all of its legal rights.”

Alain Levy, PolyGram president
and CEOQ, says in a statement: “We
are delighted to be able to extend
our initial agreement with Motown
into a worldwide partnership. We
are proud to be able to offer to Mo-
town our expertise as a world lead-
er outside the United States.”

Jheryl Busby, president/CEO of
Motown, states: “PolyGram’s for-
midable distribution, reach, market-
ing savvy, and expertise throughout
the world will help maximize the po-
tential of Motown's artists and rep-
ertoire—both old and new. We are
extremely pleased to entrust our re-
cordings to a company that has con-
sistently demonstrated both its com-
mitment of breaking new acts and
its skill in catalog exploitation.”

BMG had previously handled Mo-
town product around the world ex-
cept in Canada. A spokesperson for
the German-based music company
says: “We had a long and mutually
beneficial relationship with Motown
and we wish them the best of luck.”
The spokesperson would not pro-
vide figures for what percentage of
revenue Motown had contributed to

(Continued on page 93)

Sony Well-Armed For ‘Dangerous’
Readies Retail For Jackson Action

This story was prepared by Ed
Christman, Janine McAdams, and
Phyllis Stark.

NEW YORK—Retail anticipation for
the first Michael Jackson album in
four years is building, fueled by radio
leaks of the initial single, “Black Or
White,” and early indications of a
massive Epic promotion and market-
ing campaign.

The Sony Music Distribution ma-
chine is gearing up to make the most
of the album, which hits stores Nov.
26. Already, it has made solicitations
for “The Dangerous Collector’s Edi-
tion,” which will only be available on
CD and lists for $29.98, with a whole-
sale cost of $18.90, according to retail
sources. That package includes a 3-D
pop-up design and a gold CD.

Over the last week, Sony and Epic
representatives have flooded the

market with the game plan for “Dan-
gerous,” which will be issued at a
$10.98 list for cassette and vinyl and
$15.98 for CD. The album contains 14
tracks and has a running time of 77
minutes. (For more information on
the album, see story, page 88.)

Moreover, Sony was to hold listen-
ing parties in all key markets for buy-
ers on Nov. 7 and 8. Sony is offering
a 3% discount on initial orders, which
are due Wednesday (13). The label is
also giving 30 days extra dating—
making payments due in February—
as an added enticement to load up on
the album.

Sources say that Sony anticipates
shipping 3 million-4 million copies of
“Dangerous,” which could make it
the largest initial shipment for a sin-
gle album. Guns N’ Roses’ two “Illu-
sion” albums shipped 4 million units.
Pete Anderson, Epic VP of sales,

Island’s Indie Distrib Under
Major P’Gram Group’s Wing

W BY ED CHRISTMAN

NEW YORK—Island’s independent
distribution arm, headed by Pat Mo-
naco, is being placed under the Poly-
Gram Group Distribution banner,
allowing all labels in the PolyGram
orbit to have a choice between re-
leasing titles through major or inde-
pendent channels.

“This concept takes the original
vision of [Island chairman] Chris
Blackwell and [PolyGram chairman]
Alain Levy’s commitment to distri-
bution and marries both into reali-
ty,” says Jim Caparro, executive VP
at PGD. “Blackwell’s vision allowed

Island to have a distribution choice
between going through a major or
using the independent network built
up to support its 4th + B'way/
Mango labels.

“Now the services of indepen-
dent distribution can be offered to
all of PolyGram’s labels, which is
Levy’s commitment to them that
they will have access to world-
class distribution. It obviously sets
us apart from other distribution
companies.”

Monaco will hold the title of
VP/GM for the independent distri-
bution entity, which has yet to be

(Continued on page 93)

says, “The excitement is building out
there for the ‘Dangerous’ album. The
buzz is it will be the biggest album of
the year.”

Howard Appelbaum, executive VP
at 33-unit, Beltsville, Md.-based
Kemp Mill Music, agrees. “I am hope-

(Continued on page 88)

At GATT: U.S.
To Push Japan
Ban On Rentals

M BY STEVE McCLURE

TOKYO-—A head-on clash be-
tween the U.S. and Japan over the
issue of record-rental stores ap-
pears inevitable at the General
Agreement on Tariffs and Trade
(GATT) talks in Geneva next
week.

U.S. representatives are stak-
ing out a hard-line position, seek-
ing the Japanese government’s
commitment to laws that would
ban the country’s 6,000 record-
rental shops from renting product
released after a set date. This
would, over time, put the 80 billion
yen ($615 million) industry out of
business.

Andy Stoler, deputy chief of
mission in the office of the U.S.
Trade Representative in Geneva,
says, “We have in effect told the
Japanese we want an end to the
practice of those rental shops.”

Akira Ojima, deputy director of
the international economic affairs

(Continued on page 92)

BILLBOARD NOVEMBER 16, 1991

wwWwW americanradiohistorv com


www.americanradiohistory.com

Biz Faces Sexual Harassment Onus
L.A. Times Inquiry Turns Up Charges

M BY CHRIS MORRIS
and PHYLLIS STARK

LOS ANGELES—A front-page story
in the Nov. 3 edition of the Los Ange-
les Times detailing sexual-harass-
ment allegations against four music
industry figures has ignited wide-
spread discussion of the issue within
the business.

While the female music executives
interviewed by Billboard say they
have never experienced sexual ha-
rassment, most coneur that women—
especially those at the managerial
level and below—face ongoing work-
place confrontations, varying in de-
grees of severity, in a male-dominat-
ed business.

Many observers believe that, while
sexual harassment does take place
within the music industry, it is no
more prevalent there than in any oth-
er sector of American business.

There is a widespread view within
the industry that the Times story
stemmed mainly from the heightened
awareness of the issue in the wake of
Anita Hill's charges at the confirma-
tion hearings for Supreme Court Jus-
tice Clarence Thomas.

The Times story outlined allega-
tions against three label executives
and a prominent entertainment attor-
ney, including:

e Marko Babineau, former GM of
Geffen Records subsidiary DGC Re-
cords. The story claimed that Babin-
eau masturbated at the desk of his
assistant, Penny Muck, and that two
other women had been transferred
from his department earlier after

making harassment complaints. Ba-
bineau resigned from the company
Sept. 4, 15 days after the incident
with Muck purportedly took place.

® Mike Bone, former co-president
of Mercury Records. The Times al-
leged that in July 1990, while he was
president of Island Records, Bone
fired his administrative assistant Lori
Harris after she rebuffed his sexual
advances, and that Harris subse-
quently sued Bone and Island. Bone
was fired from Mercury Nov. 1, two

days before the Times story ap-
peared (see story, this page).

o Jeff Aldrich, former senior VP of
A&R at RCA Records. The Times
says that Aldrich was fired by RCA
in January after several female label
employees complained that he had
harassed them while drunk at the
BMG convention in Scottsdale, Ariz.,
last December. Aldrich, who subse-
quently entered a drug and alcohol
rehabilitation program, is currently

(Continued on page 88)

N BY PAUL VERNA

NEW YORK—Last week was not a
good week for Mike Bone.

On the morning of Friday, Nov.
1, he received a phone call from
Alain Levy, president and CEQ of
PolyGram International Ltd., noti-
fying him that he was fired as co-
president of the PolyGram-distrib-
uted Mercury Records. Two days
later, The Los Angeles Times iden-
tified Bone as one of four high-
ranking music industry executives
accused of sexual harassment (see
story, this page).

Executives at PolyGram, as well
as Bone himself, insist that his dis-
missal was unrelated to the charges

Bone Fired From Mercury;
No Replacement Named

of sexual harassment, which were
reportedly filed in a July 1990 law-
suit by a former employee at Island
Records, where Bone was then
president.

A terse statement from Poly-
Gram issued the day of the firing
said, “Effective immediately, Mike
Bone will no longer serve as co-
president of Mercury Records. We
wish him the best of luck with his
next endeavor. Future plans for
Mercury will be announced short-
ly.!!

At press time, no official word
was available on whether Bone
would be replaced at Mercury.

When he named Bone and Ed

(Continued on page 91)

Sears Signs MCA Exclusive On ‘E.T.” Vid

With Sole Sponsorship Of Thanksgiving TV B’cast

B BY PAUL SWEETING

NEW YORK—Retail giant Sears
Roebuck & Co. will effectively have
an exclusive on MCA/Universal
Home Video’s “E.T. The Extra-Ter-
restrial,” as part of a long-term
agreement between Sears and MCA.

The Steven Spielberg classic,
which is the highest-grossing film of
all time, will have its broadcast televi-
sion premiere on Thanksgiving, Nov.

28. Sears will be the sole sponsor of
that broadcast.

After that date, MCA will no long-
er make the title available to video
distributors or to any other distribu-
tion channel.

Sears will be selling the title, along
with “E.T.” posters, in about 800 of
its locations, according to a spokes-
man. The video will go for $14.99, $10
below its original list price when it
was released in fall 1988. MCA origi-

NEW YORK—David Steffen, se-
nior VP of marketing for BMG Dis-
tribution, has been selected to head
up the company’s domestic video
operation, which will be consolidat-
ed under the name BMG Video U S.
Steffen will serve as senior VP/GM
at the new entity.

“Two years ago,” says Steffen,
“we started BMG Video Interna-
tional in London. That was our first
step at putting us into the video
business proper. In the same peri-
od, we've continued to see our own
labels release their product through
BMG Video. What’s going to
change is we’ll be taking those
same home video releases and pro-
viding a central core marketing

Steffen Named Senior
VP/GM Of BMG Video U.S.

company to assist our labels.”

Within the next six weeks, Stef-
fen will hire a director of marketing,
a product manager, and assistants,
according to a press statement.

BMG Distribution president Pete
Jones says, “BMG’s increasing
commitment to video cannot be bet-
ter served than to be in the hands of
David Steffen.”

BMG Video will handle all video
product from the various BMG-
owned and joint-venture labels, in-
cluding Arista’s 6 West, RCA Video,
Zoo Entertainment, Imago, and Jive.

The statement says BMG Video
will, in addition to releasing product
from the distributed labels, “ac-

(Continued on page 91)

nally shipped 14 million-15 million
copies of the title, making it the big-
gest selling video to date.

To mollify distributors who were
still sitting on unreturned “E.T.” cas-
settes, MCA has offered to take back
any wholesale inventory. According
to distributor sources, wholesalers
were offered an opportunity to ex-
change copies of “E.T.” for other
MCA titles, rather than a straight
credit-for-return.

Distributors are free to hold onto
their inventory to fulfill whatever re-
tail orders might be stimulated by the
movie’s broadcast. However, MCA
will not price-protect distributors on
the movie (i.e., make up the differ-
ence between the old and new prices),
so most of them have availed them-
selves of the exchange option.

Distributors estimate that several
hundred thousand tapes were sitting
unsold in warehouses.

PROMOTION FOR CHARITY
Sears will be selling the title as
part of a promotion tied in with two
charities. Its stores will feature a re-
creation of a set from “E.T.,” and
children will have their pictures tak-
en in the set for $2.50 each. Proceeds
will go to the Special Olympics and
the Children’s Action Network, a
charity involving many prominent
figures in the entertainment indus-
try, including MCA president Sidney
Sheinberg.
The offer will run from Nov. 17
through Christmas.
(Continued on page 93)

A Million Points Of ‘Light.’ Epic recording artist Gloria Estefan is presented
with a platinum plaque representing sales of 1 million units of her latest album,
“Into The Light,” featuring the current single and video “Live For Loving You."
Estefan capped her 1991 world tour with two sold-out performances at Madison
Square Garden in New York. Shown, from left, are Sony Music president Tommy
Mottola; Estefan; and Epic president Dave Glew.

EXECUTIVE TURNTABLE

RECORD COMPANIES. David Steffen is named senior VP and GM of BMG Video
in New York. He was senior VP of marketing for BMG Distribution. (See
story, this page.)

Lisa Velasquez is appointed VP of pop/special projects for Atlantic Re-
cords in New York. She was senior director of national pop promotion at
EastWest Records America.

Aubrey Moore is promoted to VP of production/manufacturing for A&M
Records in Los Angeles. He was director of production/manufacturing.

Joe Riccitelli is named senior director of national promotion at PolyGram
Label Group in New York. He was East Coast director of CHR promotion for
PolyGram Records. PolyGram Label Group also appoints John Rotella West

STEFFEN VELASQUEZ MOORE RICCITELLI
Coast regional sales director in Los Angeles, Gregg Spiegel Northeast re-
gional sales director in New York, Michael Whitenack Midwest regional
sales director in Detroit, and Claudia Butzky Southeast and Southwest re-
gional sales director in Atlanta. They were, respectively, West Coast product
manager at PolyGram, Northeast regional sales manager for Rhino, Mid-
west regional promotion rep for Island, and Southern regional marketing di-
rector for L.R.S.

Osamu Tabuchi is promoted to executive director of BMG Victor in Tokyo.

He was senior director of domestic.

o

N ot

ANDERSON

MENA

SHERWOOQOD

Michele Mena is promoted to director of East Coast publicity for Columbia
Records in New York. She was associate director of publicity.

Jeff Anderson is appointed associate director of national video promotion
for RCA Records in New York. He was VP of promotion for National Video
Subscription, a California-based music video pool.

Cynthia Cochrane is promoted to associate director of creative services
and international for Blue Note Records in New York. She was manager of
production.

Daniel Balsinger is named marketing manager for MCA International/
Geffen International in Zurich. He was product manager at BMG/Switzer-
land.

RELATED FIELDS. Bob Sherwood is appointed VP of sound technology market-
ing at Sony Software Corp. in New York. He was senior VP of international
marketing for Sony Music Entertainment.

‘Randy Wade is named account executive at Showco Inc. in Dallas. He was
marketing manager for PanCommand Systems.
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The Best Of
MAXI PRIEST
Is The

BEST OF ME

featuring these

16 Maxi classics:

WiLD WORLD

IN THE SPRINGTIME

SuouLp I

Crosk To You

How CaN WE EASE THE PAIN
LET ME KNow

HOUSECALL

JusT A LITTLE BiT LONGER
CAUTION

SoME Guys Have ALL THE Luck

I KNnow LOVE

STROLLIN’ ON
Best OF ME
CraAzY LoOvVE
WomaN IN You

PEACE THROUGHOUT THE WORLD

B EST O F M E

In stores November 12th.

charisma
s

Also available on Charlsma, © 1991 Charisma Records America, Inc.

© 1991 10 Records Ltd. under
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Remixers Attract Publishing Deals
Provide Firms With Fresh Songwriting Spin

B BY LARRY FLICK

NEW YORK—Now that many dance
music remixers have proven their
strength as producers and recording
artists, they are starting to gain rec-
ognition as songwriters and are ink-
ing publishing deals.

At the top of a growing list of re-
mixers being signed by major compa-
nies are Shep Pettibone and David
Morales, both of whom were recently
at the center of fierce bidding wars.
Pettibone eventually went to MCA;
Morales is now with EMIL.

Other prominent remixers who
have signed publishing deals are
Frankie Knuckles (BMG), Steve An-

derson (BMG), John Waddell (BMG),
Cutfather & Soulshock (Virgin), Lit-
tle Louie Vega (EMI), the Basement
Boys (PolyGram, U.S./BMG, U.K.),
Robert Clivilles and David Cole (Vir-
gin), Mike Pickering (BMG), Dancin’
Danny D. (EMI), and Smith & Mighty
(BMG).

Remixers who are negotiating con-
tracts with major publishers include
Eric Kupper, Tommy Musto, Peter
Dauo, Steve “Silk” Hurley, and Boi-
lerhouse.

During the past five years, re-
mixers have become prominent in the
pop arena for their ability to create
potential radio and club hits by re-
writing and/or rearranging portions

At 5-Million Mark, Garth’s
‘Fences’ A 1st For Gountry

B BY PAUL GREIN

LOS ANGELES—Garth Brooks is
the first country artist to top the 5
million mark in U.S. sales with one al-
bum. Brooks achieved the feat with
his 1990 album, “No Fences,” which
was certified quintuple-platinum Oct.
24. Four country stars—Alabama,
Willie Nelson, Randy Travis, and
Anne Murray—have topped the 4-
million mark with individual albums.

And “No Fences” is still going
strong in the top 15 on The Billboard
200 Top Albums chart.

Clint Black, Brooks’ chief rival as
the hottest male country singer, land-

ed his second straight double-plati-
num album last month with “Put
Yourself In My Shoes.” Two other
leading male country stars, Alan
Jackson and Vince Gill, earned plati-
num albums. It was Jackson's second
in a row; Gill’s first.

Also in October, Metallica’s cur-
rent album, “Metallica,” was certi-
fied gold, platinum, double-platinum,
and triple-platinum simultaneously
by the Recording Industry Assn. of
America. The band’s last album, “. .
And Justice For All,” went double-
platinum.

“Phantom Of The Opera” became

(Continued on page 92)

Joint Management Of Local
Radio Stations Under Scrutiny

B BY BILL HOLLAND

WASHINGTON, D.C.—Rep. John
Dingell, D-Mich., introduced legis-
lation Nov. 6 that would strictly
regulate the structuring and scope
of joint-programming, simulcast,
and sales-force ventures by radio
and TV stations, tightening FCC
rules governing the burgeoning
practice of “‘local management
agreements.”

Dingell, the powerful House En-
ergy and Commerce Committee
chairman, doubts the legality of
recent moves by hundreds of radio

broadcasters and some TV sta-
tions to form such LMAs with oth-
er stations, because some broad-
cast licensees may be ignoring
FCC rules governing license re-
sponsibilities.

Of the bill’s 12 main points, the
most controversial are a clause
limiting the amount of a time a sta-
tion can lease to 25% of total oper-
ating time and another provision
restricting the amount of station
time that can be brokered to any
one programmer to 10%. The bill
would allow the FCC to authorize

(Continued on page 93)

College Radio A Study In Ethics

B'casters Urged To Retain ‘Free Spirit’

NEW YORK—The ethics and eco-
nomics of alternative music in the
'90s drew the attention of some 5,000
college radio programmers and other
industry representatives who attend-
ed the 11th annual CMJ Music Mara-
thon Oct. 30 - Nov. 2 here, sponsored
by the CMJ New Music Report.

Keynote speeches by Tommy Boy
recording artist Queen Latifah and
Frederic Dannen, author of ‘“Hit
Men: Power Brokers And Fast Mon-
ey Inside The Music Business,” set
the tone for the conference, which
also included four nights of show-
cases (see The Beat, page 28).

“I think college radio expresses
more than any other format out
there,” said Latifah in her address.
“You are the voices of our future. I
want all of you to continue to be free
spirits, to be positive and do what you
feel is right inside your heart and not
inside your pocket.”

At a time when influential college
programmers are facing the same
promotional pressures as their com-
mercial counterparts (Billboard, Nov.
2), Dannen called on the CMJ audi-
ence to resist the questionable pro-
motion practices detailed in his

(Continued on page 93)

of songs.

As the club world’s leading re-
mixers have sought the credibility
they feel they deserve, major la-
bels have reacted by contracting
them as recording artists and pro-
ducers. Projects by C&C Music
Factory, Knuckles, Black Box, the
49ers, and Brothers In Rhythm
have generated healthy sales and
radio airplay.

Additionally, Pettibone, Cole & Cli-
villes, and Morales have become
sought-after collaborators by pop art-
ists like Madonna, Cathy Dennis,
Mariah Carey, and Jody Watley. Pet-
tibone is responsible for co-writing
Madonna's smash “Vogue” and is
working on material for Dennis’ sec-
ond set. Cole & Clivilles co-wrote Car-
ey’s recent No. 1 hit, “Emotions,”
while Morales was tapped to pen a

‘Pretty’ Platinum. EMI executives celebrate the success of the “Pretty
Woman’ soundtrack, which has been certified double-platinum in Germany and
Switzerland and platinum in Austria. The album, which has sold 7 million copies
worldwide, features Roxette's No. 1 hit "It Must Have Been Love"” and Go
West's top five hit “King Of Wishful Thinking.” Shown, from left, are Jim Cawiey,
senior VP of marketing, EMI Records USA; Paul Donahoe, director of
international artist development, EMI Records USA; Sal Licata, president/CEO,
EMI Records USA; Peter Mempell, managing director, EMI Records Switzertand
A.G.; Helmut Fest, managing director/marketing group, G.A.S., EMI Germany;
Hans Renick, managing director, EMI Austria; Erwin Bach, divisional managing
director, EMI Germany; J.P. Bommel, VP of international, EMI Records USA;
Ron Fair, senior VP of A&R/staff producer, EMI Records USA; and Michael
Barackman, VP of A&R, EMI Records USA.

(Continued on page 79)

ICE CUBE’s controversial “Death Certificate” enters
The Billboard 200 Top Albums chart at No. 2. The hard-
core rapper’s explosive debut overshadows a historic
achievement by Garth Brooks, whose “Ropin’ The
Wind” becomes the longest-running No. 1 album by a
country artist in history. “Ropin’ ” has headed The Bill-
board 200 for six weeks.

By opening at No. 2, “Death Certificate” equals the
debut in June of the latest album by N.W.A. These two
albums on independently distributed Priority Records

buting rap albums to date.

“Death Certificate”
pops on ahead of Ham-
mer’s “Too Legit To
Quit,” which enters the
chart at No. 3. That’s a
shocker, considering the
disparity between the per-
formances of the artists’

stand as the highest-de-
T T
o T —— % = _ = = __

last albums. Hammer’s

last album, “Please Ham-
mer Don’t Hurt ’Em,”
logged 21 weeks at No. 1; Ice Cube’s last full-length al-
bum, “AmeriKKKa’s Most Wanted,” peaked at No. 19.
Ice Cube followed up with an EP, “Kill At Will,” which
peaked at No. 34.

The great irony: Hammer dropped the “M.C.” from
his name in part to distance himself from the rap phe-
nomenon and to emphasize his talents as an all-round en-
tertainer. Yet he was outshone by a hardcore rapper
who makes 70 concessions to mass-appeal tastes.

One final observation: Neither of the two best-selling
albums in the country this week is being played on pop
radio; neither is represented on the Hot 100. And the ti-
tle track from Hammer’s album is just getting started
at pop radio. So none of the week’s three best-selling al-
bums is represented with top 40 singles.

SOME PRODUCERS seem to go on forever. Just look
at this week’s Hot 100.

Arif Mardin, who has been turning out No. 1 hits
since 1966, is back in the top 10 with the Roberta Flack/
Maxi Priest duet “Set The Night To Music.”

Michael Omartian, who has produced No. 1 hits in
the "70s, '80s, and "90s, is also back in the top 10 with
Amy Grant’s “That’'s What Love Is For.”

Phil Ramone, a seven-time Grammy winner who has
produced everyone from Paul Simon to Barbra Strei-
sand, is listed in the top 30 with Russ Irwin’s “My Heart
Belongs To You.”

Stewart Levine, who landed his first No. 1 hit in 1968
with “Grazing In The Grass,” is raking in the green with
Simply Red’s “Something Got Me Started.”

Ted Templeman, a member of Harpers Bizarre in
the '60s who became a top producer in the "70s with the

by Paul Grein

‘Certificate’ Accomplishes; Hammer Hits:
Star Producers Shine Brightly On Hot 100

Doobie Brothers, co-produced Van Halen’s current
“Top Of The World.”

Tom Werman, a kingpin of '70s album rock, has two
singles bulleting up the Hot 100. Lita Ford’s “Shot Of
Poison” jumps from No. 64 to No. 55; Motley Crue’s
“Home Sweet Home” jumps from No. 72 to No. 60.

Other long-running producers listed on this week’s
Hot 100 include Robert John “Mutt” Lange, Ron Nevi-
son, and Keith Olsen.

In addltlon, Russ Kunkel and Danny Kortchmar,

. who were players on Car-
ole King’s landmark “Tap-
estry’’ album 20 years
ago, each have singles on
the chart. Kunkel co-pro-
duced the latest by Aaron
Neville; “Kootch” co-pro-
duced the new Billy Fal-
con.

FAST FACTS: Geffen Re-
cords has three albums in
the top 10 on The Bill-
board 200. Nirvana’s “Nevermind” (on DGC/Geffen)
leaps from No. 17 to No. 9 in its sixth week, joining a
pair of long-running, blockbuster albums by Guns N’
Roses. This is Geffen’s best showing since February
1989, when it had three albums in the top five—two by
Guns N’ Roses and one by Edie Brickell & the New Bo-
hemians.

Paul McCartney enters The Billboard 200 with two
albums. “Choba B CCCP” opens at No. 109; “Liverpool
Oratorio” bows at No. 193. The latter is on Capitol’s clas-
sical subsidiary, Angel.

Mariah Carey shoots for her sixth consecutive No. 1
single as “Can’t Let Go” enters the Hot 100 at No. 42.
Carey’s second album, “Emotions,” peaked at a lower-
than-expected No. 4, but has held in the top 10 for seven
straight weeks.

Salt-N-Pepa’s “Let’s Talk About Sex” jumps to No.
15 on the Hot 100, becoming the female rap trio’s big-
gest hit to date. It tops “Push It,” which peaked at No.
19 in 1988.

Gloria Estefan’s “Live For Loving You” jumps to No.
36, putting her back in the top 40 after three straight
misses. The hit is boosted by a nifty video.

WE GET LETTERS: Courtney Barnes of El Centro,
Calif., notes that the last two No. 1 singles on the Hot
100 were recorded by Minneapolis-based producers.
Prince & the New Power Generation supervised their
“Cream”; Jimmy Jam and Terry Lewis oversaw Karyn
White’s “Romantic.” This success has coincided with the
Minnesota Twins winning the 1991 World Series. Now if
only they could do something about the winter weather.
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Wouldn't It Be Great If Every Holiday Card
You Received Was The Same?

Once again this holiday season, the T.J. Martell Foundation and
the Neil Bogart Memorial Laboratories for Leukemia, Cancer
and AIDS research are fighting disease with greeting cards...

and we ask for your participation.

All the art for the cards was done by boys and girls receiving treatment
at the Children's Hospital in Los Angeles and they truly capture the spirit
of the season. These kids deserve our support.

E) Merry Christmas
Happy New Year o | »

D) Merry Christmas ) Happy Holidays
Happy New Year

Every card sent means we're one step closer to
finding a cure for cancer, leukemia and AIDS.

Your donation is tax deductible. Cards are packed 10 per box and can be
ordered in a specific sgrle or assorted, at $25.00 per box. Company name
and logo included at no charge on orders of $250 or more.

To Order Or For More Information
Call (213) 556-4733

T. J. Martell Foundation
Neil Bogart Memorial Laboratories

For Leukemia, Cancer and AIDS Research
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COMMENTARY I

U.S. Visa Law Repeats Past Mistakes

EBY ANDRE DE VEKEY

Is Uncle Sam’s great music scene
getting soft on competition? Are
U.S. concert promoters having a
rough time? Are the labor unions
in the U.S. about to do what Cae-
sar Petrillo (one-time president of
the American Musicians Union) did
in the '30s and ’40s?

I see the same old story of more
than 50 years ago in the present-
day restrictive attitude toward
U.S. visas for foreign artists and
musicians. My generation will re-
member the mutual ban between
the British Musicians’ Union and
the U.S. AFM during the '30s. But
prior to this and even subsequent-
ly, Europe welcomed American or-
chestras. Vintage history-book
names like Paul Whiteman came to
Europe, touring the U.K., France,
and Germany as far back as the
’20s.

But somehow, the Americans
didn’t want bands from Europe to
visit their country. In 1936, the
British counterpart of the White-
man orchestra, led by Jack Hylton,
wanted to play in the U.S. but was
not allowed to because of the AFM
embargo. Hylton’s whole orches-
tra and singers went over and
waited in New York for a hoped-
for “all clear”’ that never came, in
spite of helpful attempts by such
friendly stalwarts of the period as
Fred Waring, Rudy Vallee, Lug
Gluskin, and others who treated
the band members with such great
hospitality (belying the ‘“‘official
attitude”) while they kicked their
heels in New York. Of course, all
this generated a not unexpected
“tit-for-tat”’ response from the
British Musicians’ Union, which,
although understandable, didn’t
help the situation.

Ironically, it was Jack Hylton—
prevented from presenting his en-
tire show live in the U.S.—who
was instrumental in bringing over
Duke Ellington and later others
such as Coleman Hawkins and
Louis Armstrong.

In 1956, the U.K.’s Ted Heath
band managed to break the Brit-
ish-American union deadlock with
a U.S. tour, but that visit had to be
an exchange on a ‘“‘one-for-one”’
basis with the Stan Kenton band.

For the good of the whole music
scene, let us hope that the present-
day situation doesn’t foster anoth-
er restrictive reaction on the part
of the European authorities. And
let us not overlook the fact that
the European community is a pow-
erful bloc of countries, boasting
much musical talent.

You must pardon my dipping
into history again, but situations
that developed more than 50 years
ago must seem absurd to young
musicians of the ’90s. Would they
believe that the AFM instituted a
strike of all its members against
the recording companies that last-
ed a whole year (1942), and during
that time no recordings of the big
bands took place? Singers had to
have vocal-group backings or even
an organist (not technically an
AFM member, so he or she could
perform), instead of instrumental-
ists.

The contention at that time was

that recordings played on the radio
depleted the work of musicians at
live performances. In fact, to get
band recordings going again, some
major companies did agree to pay
a royalty on record sales to the
AFM, while others held out. It was
not until 1944 that the other ma-
jors agreed. Supposedly, it did
some good for the rank and file of
AFM members, who were not full-
time professionals.

Since this was all during World
War I1, it did not get much publici-
ty, as we were rather busy dodg-
ing the bombs; but overall it did
not help the music scene.

The new U.S. visa law, a half-
century later, seems to be a simi-

larly short-sighted policy. Are the

only good acts those which have al-
ready been ‘‘internationally ac-
claimed,” which now seems to be

the yardstick for a U.S. visa? If the
state of business in the U.S. is
poor, with concert attendance
down, perhaps the scene needs
some new, stimulating talent, and
that is not necessarily always
home-grown.

What is the grievance?

It is difficult to believe that the
U.S. Immigration & Naturaliza-
tion Service planned this entirely
off their own bat. Is there some
lobbying by interested parties con-
cerned about the possible draining
of box-office dollars abroad from
performances by overseas acts?
Well, one can understand the im-
mediate economics of this, but
what has happened to free enter-
prise, for which America was
thought to be the natural home?

We understand that the EEC
ministers have made strong repre-

sentations to the U.S. INS for a
free exchange of artists and musi-
cians and that there may be a “re-
taliation” if the U.S. goes through
with these visa proposals.

Now we are back in that old “tit-
for-tat” situation once again. Sure-
ly, neither the U.K. nor the U.S.
would send over poor talent, but if
an act from one country has a style
and material that makes it a hit
abroad rather than at home,
what’s wrong with that? No re-
strictions, please, or else we will
all miss out.

Andre de Vekey pioneered and
developed Billboard’s European
operations, serving as the publi-
cation’s managing director in
Europe from the early ’60s until
his retirement in the late '70s.

Foreign Acts Should Obtain Permits Soon

EBY RICHARD D. FRAADE
and ROBERT D. FRAADE

Foreign musicians, bands, enter-
tainers, and orchestras intending
to work in the United States
should move quickly to obtain the
necessary visas before a new fed-
eral immigration law takes effect
in April, seriously restricting their
ability to gain entrance into this
country.

While sweeping revisions in U.S.
immigration law went into effect
Oct. 1, 1991, with the enactment of
the Immigration Act of 1990, Pres-
ident Bush recently signed addi-
tional legislation that will put off
until April 1, 1992, the changes in
the law applicable to performing
artists and entertainers.

This additional legislation pro-
vides a window of opportunity for
recording artists and entertainers
to enter the country under the pre-
sent law, rather than the more re-
strictive new law. Typically, enter-
tainers, musicians, bands, and or-
chestras must obtain a temporary
working permit (H-1B) from the
Immigration & Naturalization Ser-
vice prior to lawful entry into the
U.S. to begin employment. The H-
1B visa is available for the length
of the tour.

Present law demands that the H-
1B performer be a person of ‘“‘dis-
tinguished merit and ability,” with
no restrictions as to the number of
visas available annually. This stan-
dard, which requires a performer
to provide a high level of proof as
to his or her “prominence,” may
pale in comparison to even higher
standards required for visa issu-
ance under the new law.

Traditionally, immigration offi-
cials have taken various factors
into account in deciding whether
or not an artist is of “‘distinguished
merit and ability.” The reviewing
officer’s decision is based upon
documentary evidence of ‘“‘promi-
nence”’ submitted in support of the
visa petition, such as newspaper
articles attesting to the alien’s
work, reviews of performances,
critical reviews, work biography,
record sales, chart standings, past
performance venues, present and

past salary, current performance
venues, and other documentations
that are representative of a highly
acclaimed performer. In short, the
Immigration & Naturalization Ser-
vice will consider anything that
supports the petition’s premise
that the alien, band or orchestra, is
nationally or internationally prom-
inent.

The new act will pose the very
real threat of denying entry into
the U.S. for temporary employ-
ment to many entertainers cur-
rently admitted. Although it is not
entirely clear as to how all per-
formers and related personnel will
ultimately be affected, it is clear
that the H-1B visa category will no
longer be available to such individ-
uals. Two new visa categories, O
and P, have been created under the
new act to house such talents.

The P category provides four
types of visas. Requirements for
inclusion of performers into the
newly created P-1 category are
twofold: 1) The entertainer’s
group must be one that has re-
ceived international recognition
for being ‘‘outstanding’’ for a
“sustained and substantial period
of time,” and 2) the entertainer/
beneficiary must also have main-
tained a ‘‘sustained and substan-
tial”’ relationship with the particu-
lar group for at least one year and
perform a key function with re-
spect to the group’s successful
performance.

The language of the new catego-
ry, calling for international recog-
nition as ‘“‘outstanding,” is on its
face a seemingly higher standard
than that of “‘distinguished merit
and ability”” under the present law.
Until regulations pertaining to the
category are issued, it is mere
speculation as to how much more
famous an entertainer will need to
be to gain entrance under the new
law. However, the numerical cap
of 25,000 P-1 visas is a strong indi-
cation that the permissible influx
of talent will be limited.

Although unlikely, questions
arise as to whether entertainers
billed individually will even be eli-
gible for P-1 visas, because the
language defining this category

appears directed toward individ-
uals who are part of a performing
group. Moreover, it is unclear
whether a solo artist will be per-
mitted to bring his regular backup
personnel on an American tour if
they are not considered “integral”
to the performance by immigra-
tion officials.

Other newly created P visas in-
clude the P-2, P-3, and P-4 catego-
ries. The P-2 visa is authorized for
performers from those countries
that enter into a reciprocal ex-
change program with the U.S. for
performing artists. It is not sub-
ject to a numerical cap. The P-3
visa will be available for “cultural-
ly unique” artists and entertain-
ers, such as traditional national
singing groups. It is subject with
the P-1 visa to the 25,000 numerical
cap. The P-4 visa, not subject to a
numerical limit, is available for ac-
companying family members of
the prior three P visa holders.

The newly created O category
has been created for aliens of “ex-
traordinary ability”’ in the arts,
sciences, education, business, or
athletics. Not being put into effect
until April 1, 1992, this category’s
“extraordinary ability” standard
again will likely be more stringent
than the present law’s standard of
“distinguished merit and ability.”
Applicability to entertainers re-
mains to be seen, as performing
artists are already specifically cov-
ered by the P categories.

What is clear, however, is that in
this period of uncertainty prior to
April 1, 1992, foreign entertainers
should seek H-1B visas now in or-
der to take advantage of the pre-
sent law.

Richard D. and Robert D. Fraade
are brothers and attorneys prac-
ticing in Beverly Hills, Calif.,
whose practice is limited to U.S.
immigration law and related mat-
ters. They deal extensively with
problems related to U.S. visas and
the entertainment industry.

(The opinions expressed above are
not necessarily those of Billboard
or its management.)
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Rockwell Original. WVBF Boston re-
created the classic Norman Rockwell
painting “‘Freedom From Want" with
its airstaff. Pictured, from left, are Bill
Connell, Bonnie Cameron, Len
Mailloux, Christian Paul, Jodi
Winchester, morning co-hosts Loren
Owens and Wally Brine, Tom
Kennedy, Delilah, Nick Mills, Jeff
McKee, and Tom Doyle.

Programmers, Reps Lock Horns At CMJ

B BY PHYLLIS STARK

NEW YORK—Panels that pitted
college radio programmers
against record promotion reps
were as heated at this year’s CMJ
Music Marathon, held here Oct. 31-
Nov. 2 as in years past.

A panel on record promotion and
college radio, for example, includ-
ed a discussion of just when it is
appropriate for a college program-
mer to hang up on a record rep. At
another panel on college radio,
subtitled “the great rock’n’roll
swindle,” one member of a local
Providence, R.I., band castigated
the MD of commercial alternative
outlet WBRU for not playing his
records, adding, “You guys think
R.E.M. is alternative!”

During the record promotion
and college radio panel, college
programmers complained about
record reps who hype records they
don’t believe in. Labels complained

that college students lie about
whether they are playing records,
and lie about why they won’t listen
to or add records. KUSF San Fran-
cisco MD Cliff Lippman said “‘I
don’t see much honesty in college

1Tdon’t see
much honesty in
college radio’

radio.”

At another panel on truth in re-
porting, CMJ’s Jim Caligiuri began
the panel by challenging WRIU
Kingston, R.1., PD Brian Paskin to
explain why his playlist is dominat-
ed by alternative titles when alter-
native music is only played from 9
p.m.-6 a.m. while the rest of the
day is block-programmed. “If the
Buddy Guy album is played 6-10
a.m. and heard by more people,

why is Nirvana No. 1 on your
chart?” Caligiuri asked.

Joining the discussion, Rounder
Records’ Brad Paul said, “Your
playlist has to reflect what effect
you are having on your listeners.”

Co-moderator Missy Bowen of
KDNK Carbondale, Colo., noted
that when she took over at the sta-
tion, ‘‘they were reporting records
they didn’t even have.”

“That’s the point of this panel,”
Caliguiri said. “The charts are
bullshit because the reports you
give us are bullshit.”” Caliguiri and
CMJ world music columnist Cliff
Furnald urged programmers to
submit playlists representative of
all of the station’s formats and
block programs.

At the college radio panel, there
was also some discussion of labels
using the trades for leverage
against stations. Radio reps com-
plained that labels use Gavin Re-
port and CMJ reporting status to

Will Brooks Be Able To Flow Into Top 40 Radio Waters?

(Continued from page 1)

be worked pop until late January, and
that if and when that occurred, Capi-
tol Nashville, not the pop division,
would go after top 40 radio. But Mil-
grim emphasized that those details
were very much subject to change.

LIKE COLUMBIA & EPIC

For Capitol’s pop division to work
“Shameless” without a deal between
the pop and country divisions, says
Capitol senior director of national
promotion Ritch Bloom, “We would
have to buy all our promotional mate-
rial and product [from Capitol Nash-
ville]. It would be like Columbia
working a record on Epic. I'd love to
work it. Records that jump out of the
box like this are few and far between.
But there’s no contractual agreement
between the divisions.”

One possible snag to any agree-
ment being reached is that both Capi-
tol Nashville and Brooks’ manage-
ment have expressed concerns about
courting pop stations. Says Capitol
Nashville VP of promotion Bill Ca-
tino, “We’ll accept any airplay top 40
wants to give us. But Garth Brooks
has made a commitment here to be
loyal to his country audience and to
those radio stations.”

Would working “Shameless” to top
40 constitute disloyalty in Brooks’
eyes? “Yeah. Pretty much,” Catino
says. “It’s such a fine line. We're get-
ting those listeners to come over [to
country radio]. Country radio feels
they’re ... attracting that youthful
audience. If an artist goes and tries
to help them go back the other way
... well, his loyalty is to country. At
this point, we're not going to help.
We're just going to let it happen.”

Bob Doyle, Brooks’ co-manager
and music publisher, agrees that the
singer should not court top 40: “We
aren’t trying to leave [the country]
base. If it happens, it happens. It's
not something we're trying to gener-

ate. Let 'em cross to us this time.”

NO INCENTIVE TO CROSS

Format loyalty may not be the only
consideration here. Country-to-pop
crossovers have often bogged down
in the past because neither a label’s
pop wing nor its country division has
an incentive to work them. By the
time crossover potential is seen,
country divisions have already made
their money on artists as successful
as Brooks; pop divisions are not crazy
about generating sales on an album
whose returns go to another divi-
sion’s bottom line.

But Milgrim says the Garth cross-
over issue “doesn’t have anything to
do with whose budget it’s going to be
under.” Instead, he says, the issues
are scheduling—*“making sure we’ll
be able to focus on” whatever Brooks
single is worked amidst follow-up sin-
gles from other Capitol acts (i.e, Rich-
ard Marx, Hammer, Bonnie Raitt),
and making sure there is a strategy
that Capitol Nashville is comfortable
with. “We would only do it with Jim-
my Bowen’s 100% blessing,” he says.

“Shameless” is not the only coun-
try hit for which such arrangements
have had to be made. When Billy
Dean’s No. 1 country hit, “Some-
where In My Broken Heart,” was
worked to AC radio recently, it was
done as a joint project between Capi-
tol Nashville—the label that issued
it—and SBK, the label to whose coun-
try production unit Dean is signed.

SBK and Capitol Nashville each
hired an independent promoter; the
project was coordinated through
SBK’s AC director, Jennifer Gross-
berndt, not through Capitol’s AC de-
partment. SBK VP of pop promotion
Ken Lane says the label now intends
to work “Broken Heart” to top 40
PDs, but those arrangements have
not been finalized yet.

AN ATTITUDE ADJUSTMENT
Even without being worked,

Brooks’ single is on about 10-15 top
40 stations this week, if you count
both reported and monitored airplay.
Among them: WAPI-FM (195) Bir-
mingham, Ala.; WMC-FM Memphis;
and KEGL Dallas. The latter station,
which has played earlier Brooks sin-
gles also, is taking listeners to Hous-
ton for Brooks’ concert this weekend
(16) and plugging him relentlessly on
the air, the same way that top 40 sta-
tions in the '80s used to image around
Michael Jackson or Madonna shows.

Top 40 PDs—even those in the
deep South—have said for the past
few years that listeners who wanted
to hear country acts did not want to
hear them on pop stations. Or that
playing country acts was an adver-
tisement for country radio. The re-
ception for country has been so chilly
that most labels haven't felt it was
worth their time to try a country
crossover. Notably, Alabama’s “For-
ever Is As Far As I'll Go,” the only

other country record to get even a
handful of pop reports this year, was
also the only one to receive even a
limited top 40 push from its label.

But with Brooks’ phenomenal pop-
ularity, most top 40 PDs contacted
for this story say they would feel
compelled to consider playing
Brooks. “Shameless” is KEGL's No.
1 request and most of the PDs play-
ing it report it as drawing at least top
five phones. The handful of “why are
you playing this” calls that some PDs
reported receiving at first have long
since died off.

“Garth has gone beyond being a
hot country singer,” says KWTX
Waco, Texas, PD Dave Christopher.
“He’s the biggest music star there is
now, period . . . I felt like my audience
wanted to hear him and he was too
big to ignore.”

“This is an album that has crossed
over to pop,” says WBXX Battle

(Continued on page 17)

Weighty Matter. KOB-FM Albuquerque, N.M., morning man Phil “The Bean"
Sisneros, leader of an all-male revue khown as the “Chunkendale” Dancers,
has chosen to ignore a cease-and-desist order from the attorneys of the
Chippendaies. At press time, Chippendales attorneys were contemplating an
offer from their chunky counterparts for a dance-off at a local venue. All
Chunkendale appearances benefit charity. Pictured, from left, are Tony Anaya,
Terry Riley, Frank Cortinas, Jim Gruessing, Sisneros, and Dave Riley.

determine record service to their
stations and cite chart positions of
records to encourage program-
mers to add them. There were nods
of agreement around the room
when an audience member from
Sub Pop Records asked the panel
““‘would you not agree that the
trades are used by the labels, espe-
cially major labels, to put enor-
mous pressure on college sta-
tions?”’

Silencing AM
Seen As In-Band
DAB Solution

@ BY BILL HOLLAND

WASHINGTON, D.C.—Rep. Jim
Cooper, D-Tenn., suggested Nov. 6
that National Assn. of Broadcast-
ers officials might consider com-
mitting digital euthanasia on ail-
ing AM stations, pulling the plug
on AM when considering in-band
DAB solutions.

Cooper, a member of the House
Telecommunications Subcommit-
tee, said he “wondered if we ought

WASHINGTON
ROUNDUP

to preserve AM or just let it ex-
pire. I mean, other outmoded fran-
chises sometimes expire, like the
horse-and-buggy business.”” He
added that one determinator was
that “‘they’re broke.”

John Abel of NAB—which is com-
mitted to a DAB system that in-
cludes AM and FM—replied that “if
they had DAB, they wouldn’t be
broke.” “That doesn’t mean that
they’re entitled,” replied Cooper.

The exchange took place during
a House telecommunications sub-
committee legislative discussion
on the ramifications of DAB. Mem-
bers indicated they saw legitimate
and needed uses for satellite use—
for example, National Public Ra-
dio channels—as well as for terres-
trial DAB service.

BYE BYE, U.S. L-BAND DAB

The FCC, in connection with the
White House, announced Oct. 31
that because of concerns with
“flexibility for future national de-
cisions,” the commission will seek
a satellite DAB spectrum alloca-
tion at the 1992 World Administra-
tive Radio Conference in the S-
band (2310-2360 MHz) and not the
long-contested L-band, which is be-
ing reserved for the defense indus-
try.

The decision also effectively di-
minishes future ramifications of
Canadian L-band tests, although
Canada is supporting a mixed sa-
tellite/terrestrial L-band proposal

(Continued on page 17)
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. COMPILED FROM A NATIONAL
A o<le | 8% SAMPLE OF RADIO PLAYLISTS ' o e
24l oW 28| €2 TITLE ARTIST
E 2 g ‘; i g ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x % Greg Strassell
WHEN A MAN LOVES A WOMAN MICHAEL BOLTON
! 1|12 cows'a‘m 38-74020 o 355@6 at No. | WBMX Boston
ET THE NIGHT TO MUSIC & ROBERTA FLACK/MAXI PRIEST
] @ 3 3 8 /?TLANLC 4E-87607 P 8 K/
@ 4188 I&Al—,fé WHAT LOVE IS FOR ST GRANY .EHE LAST TIME we saw Greg Strassell in this col-  about at first, until we realized they were missing in
: g . ;
4 2 9 g | LIVE FOR LOVING YOU & GLORIA ESTEFAN umn, it was as PD of WLOL Minneapolis, the station  the market.”
£PIC 3473562 that brought dance music to the Twin Cities. You Not all the texture on WBMX comes from dance old-
5 | 5 | 6 | 13| DONTWANTTOBEA REOL ¢ LUTHER VANDROSS won't see WLOL in these pages again—at least notin  ies. Even at the outset, Strassell was playing “Giving
@ 0 | 13| 7 | 1 WONDER wHY & CURTIS STIGERS that form. Despite some ratings success, it was sold  You The Bt_eneﬁt” and some other unlikely curre,nt and
ARISTARZ233) last Christmas to Minnesota Public Radio, which took  recurrent titles. Now he’s playing Karyn White’s “Ro-
7| & | 4 | 19 | EVERYBODY PLAYS THE FOOL @ AARON NEVILLE it classical. Strassell, on the other hand, is back here mantic” and Vanessa Williams’ “Running Back To
- : s | 17 | TOO MANY WALLS o CATHY DENNIS already as PD of “rhythmic AC” WBMX (Mix 98.5)  You.” The lattey:l is there, even though it’s not a great-
POLYDOR 867 134-4/PLG Boston, which, after a slow start, was up 3.4-4.0 this  testing record, “just to surprise everyone and remind
(9)| 14| 2 | 6 | LCAN'T MAKE YOU LOVE ME # BONNIE RAITT summer. them that we're not dead over here.”
Strassell left Minneapolis “with a lot of frustration” This is WBMX on Saturday morning: Roberta Flack &
16 | 23 | 5 | BROKEN ARROW,  ROD STEWART about top 40’s demo crisis, which “helped sell me on  Maxi Priest, “Set The Night To Music”; Rod Stewart,
(D] 17 | 3 | 3 | KEEP COMING BACK © RICHARD MARX the idea of going after an adult audie‘e‘nce."_But he was  “Forever Xoung”; Gays & Terrell, “Y’?u’re_e All T Need
CAPITOL 44753 worried about getting into a format “that is so similar ~ To Get By”; Madonna, “Dress You Up”; Pointer Sisters,
12| 8 | 7 | 12 | EMOTIONS # MARIAH CAREY from market to market. [ didn’t want to just play Phil ~ “Automatic”; Johnny Gill, “My, My, My”; Temptations,
: COLUMBA 30 79577 Collins, Billy Joel, and Breathe.” “The Way You Do The Things You Do”; “Romantic”;
SOMETHING TO TALK ABOUT © BONNIE RAITT » DU ’ e . : s 4
13 | 11| 10 | 20 | S5rol sarzs Fortunately, around this time, WROR Boston—  Phil Collins, “Just Another Day In Paradise”; Luther
14| 9 | 9 [ 13| THEREALLOVE BOBSEGER&THE SILVER BULLET BAND which already had been through most variations of Vandross, “Don’t Want To Be A Fool”; Tara Kemp,
APITOL 24743 AC in 12 years, including one as a “mix” AC, brought “Hold You Tight”; and Earth Wind & Fire, “Reasons.”
COPPERLINE # JAMES TAYLOR . g g ’
@ 15: || 19 [SWEM colGmen alsum cU in researcher John Parikhal and consultant Alan WBMX ran heavy TV through April, then backed off
24 | 31 | 4 | BLOWING KISSES IN THE WIND @ PAULA ABDUL Burns, two members of the creative team responsible  until September. Its only major on-air promotion has
CAPTIVEX:IBGESMRGIN for hot AC KHMX (Mix 96.5) Houston, then coming  been a Thursday ticket giveaway, making WBMX one
AD| 18 | 24 | 5 | DOUBLEGOOD EVERYTHING ¢ SMOKEY ROBINSON off a spectacular fall debut book. of the few ACs that cares about having the concert sta-
18 | 12 | 11 | 21 | (EVERYTHING 1DO) 1 DO IT FOR YOU © BRYAN ADAMS What they came up with was struc_turally similar to tion ir_’nage. WROR'’s longtime Joe Martell & Andy Moes
A&M 1567 KHMX, down to many of the liners (i.e, “more music, morning show became Martell solo and went much more
19 | 13| 12 | 16 | ALLIHAVE @ BETH NIELSEN CHAPMAN more variety, a better mix,” or “picking you up and music-intensive in May, although Strassell says it could
CONVICTION OF THE HEART o KENNY LOGGINS making you feel good”) and a similar T\_’ campaign to become hlgher-p_roﬁl_e down the road.
8129 | 4 | Colomsia 3874029 the huge effort that KHMX launched with. The differ- WBMX’s coming into its own seems to have been a
% % * POWER PICK* % % ence is that where KHMX throws in a Bryan Adams bigger prot:lem for Kiss—traditionally the more adult of
@D| 31 | 3 | 3 | NOSONOF MINE GENESIS or REO Speedwagon oldie for flavor, WBMX uses  the market’s top 40s—than WZOU. This despite the fact
ATANTIC £a757L R&B cuts for spice instead, making WBMX an AC  that White is now PD of WZOU, and the fact that dur-
2 al 2| s agxgnlggﬁm ME STARTED @ SIMPLY RED that plays Prince’s “1999” and Evelyn King’s “Love ing the summer book, all three stations were playing
: Come Down” as oldies. "70s dance oldies. Kiss was off 5.8-5.0 while WZOU rose
23| 25 | 25 | 8 | SENZAUNADONNA SRECCELERE AT MECNg WBMX signed on Feb. 8, two weeks after Strassell  6.87.1. Despite this, WZOU and WBMX actually share
30 | 34 | 4 | SAVEUP ALL YOUR TEARS @ CHER joined, and a week earlier than originally intended. By  more audience than WBMX and WXKS-FM, suggesting
GEFFEN 19105 that time, the calls were circulating around the mar- that WBMX may have replaced Kiss as some adults’
25| 19| 16 | 20 | THE MOTOWN SONG SIEEDETEVRRT ket, and top 40 rival WZOU was calling itself “Mix  second button.
% | 20 | 15 | 19 | TIME, LOVE AND TENDERNESS © MICHAEL BOLTON 94.5.” The result was that WBMX’s music wasn't initial- As you might expect, Strassell sees this as a 51g1’1 that
COLUMBIA 38-73889 ly that different from what WROR was playing, with ~ “Kiss 108’s adults will never be the same again” and
21§ 2 | 17 fSEEl] EVERY HEARTBEAT @ AMY GRANT the exception of a heavily used '60s R&B category. that Kiss should cede the oldies legacy to WBMX and
% | 25 | 15 | 14 | SOMEWHERE IN MY BROKEN HEART o BILLY DEAN There were s’everal disadvantages to hitting so  concentrate on being a mainstream top 40. Surprising!y,
SBK 05404 quickly. WBMX’s first auditorium test was done be-  Kiss may be doing just that, at least to an extent. While
29 | 22| 14 | 1 | JFTHERE WERE NO DREAMS @ NEIL DIAMOND fore the final format was decided, so only 75% of the it still plays some "70s gold in mornings and middays,
FOR YOU R STTIT 700 songs tested were appropriate. And WBMX made  those songs are fewer and further between, and they’re
30 | 26 | 20 | 1l | peinon 191036ERFEN ) format changes during the Gulf war, a strategy that packaged as “Kiss Classics.”
* % x HOT SHOT DEBUT * % % backfired for WYTZ (Hot 94.7) Chicago, WYST-FM Which isn’t to say that the two stations have pulled
GD| NEWD | 1 | CANTLETGO MARIAH CAREY Baltimore, and almost every other station that did. entirely away from each other. Strassell says label reps
COLUMBIA 3874088 Most importantly, it took Strassell, by his own esti-  are now coming to him hoping he’ll start records so they
32 | 33 | 3 | 4 | HOLE HEARTED & EXTREME mation, until April to come to grips with the legacy of  can get them on Kiss, suggesting that “Kiss isn’t asking
w“ ‘5:“ o0 v 3 5 crosstown WXKS-FM (Kiss 108), the disco station- so much about what WZOU is playing as whether we're
33 | 29 | 27 | 10 | WHENYOUTELL ME THAT YOU COVE * BIEREROSS turned-top-40 that dominated Boston radio for much  on a record.” And he claims, “All of a sudden [AC rival]
NEWD | | | BEAUTY AND THE BEAST @ CELINE DION/PEABO BRYSON of the '80s under then-PD Surmy Joe White. Playing WMJX and Kiss are coming after us, _which is a big
EPIC 34-74090 _ the "60s, "70s, ’80s, and '90s in Boston, he discovered, change from even two months ago. I still want to play
35 | 35 | 33 | 21 | ITAINTOVER'TILIT'S OVER @ LENNY KRAVITZ meant “playing some disco songs we kinda laughed offense.” SEAN ROSS
YOU'RE THE STORY OF M MOND CHILD
16 40 47 3 ELEKTRBAE-!ASEO RY OF MY LIFE DESMOND C
THE G LOVI BETTE MIDLER
| u | 8|1 ATLANTI(I:'::TB'I%§3 E ERRAE |
LOVE OF A LIFETIME © FIREHOUSE =
B9 | 813 | e ’ CD Storage Cabinet
NEWD | | | SPENDING MY TIME © ROXETTE
£ 2036F Are you looking for a
40 | 23 | — | 2 | CAN'TSTOP THIS THING WE STARTED & BRYAN ADAMS y g
AGM 1576 way to store and lock N
M N MARC COHN °s?
45 | 49 | 3 | TRUECOMPANIO C COH your valua:)b_le C}]}) sd Our
22 | 22 | 30 | & | TRYALITTLE TENDERNESS © THE COMMITMENTS storage cabinet holds
MCA 54260 840 CD’s in their jewel
@8 | — | 2 | WHEREDID MY HEART GO JAMES INGRAM boxes for immediate ac-
ROMANTI @ KARYN WHITE SS r rammer
4“ 37 4l 3 W?RNER BROS. 4-19319 - dto youk pr(;gt 1 €
a5 | 21 | 37 | 21 | FADING LIKE AFLOWER © ROXETTE or disc jockey. Slee
EMI 50355 construction with 3 lock-
NEWp | | | DREAMSTO DREAM & ENE RO able drfawersf andfstack-
NIEL WILSON PHILLIPS able. 4ft x 2ft x 2ft.
NEw » ; F?OALYDOR ALBUM CUT/PLG Ls
LOVE AND UNDERSTANDIN ® CHER
48 4 42 2 G?FFEN 19023 8
CAN YOU STOP THE RAIN & PEABO BRYSON
49 42 40 24 COLUMB3'3'843745
50 | 38 | 32 | 17 | IT HIT ME LIKE A HAMMER @ HUEY LEWIS & THE NEWS . .
EMI 50364 LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020 ®

— Systems withafuture.

BILLBOARD NOVEMBER 16, 1991

www.americanradiohistorv.com

13


www.americanradiohistory.com

Il RADIO

First Fall Trends: WRKS Reclaims Lead:
Dayton Ghanges; Jacksonville Feels The Beat

IN THE FIRST fall Arbitrend, urban
WRKS New York is No. 1 again, go-
ing 4.8-5.3 12-plus, which puts it
ahead of the summer leader, oldies
WCBS-FM, which was off 5.1-4.8.
Top 40/dance WQHT (Hot 97) was up
4.2-4.6, opening up a clear lead over
WHTZ (Z2100), which held at a 3.8,
and “Mojo Radio” WPLJ, which was
up 2.3-2.5. Urban WBLS was up 4.2-
4.4. Also: AC WLTW (4.94.7); N/T
WINS (4.3-4.3); classic rock WXRK
(3.8-4.0); N/T WOR (4.0-3.9); AC
WNSR (3.4-3.5), easy WPAT-FM (3.9-
3.5); and country WYNY (3.5-3.2).

In Los Angeles, AC KOST held its
market lead (5.9-6.2) and top 40 KIIS-
AM-FM posted another good month,
going 5.3-5.7. It was followed by N/T
KABC (4.7-4.6), album KLOS, which
held at a 4.5, and oldies KRTH (3.8
3.9). Urban KKBT, which has gone
back and forth since its debut two
years ago, was off 4.9-3.8, putting it
just ahead of recently revamped
dance outlet KPWR (Power 106),
which went 3.5-3.7. Also, Spanish
KWKW was up 3.1-3.7; modern
KROQ was up 2.7-3.0; classic rock
KLSX—the new home of Howard
Stern—rose 2.8-2.9; album KQLZ
was up 2.2-2.6.

In Chicago, N/T WGN reopened its
lead 8.4-9.6 over urban WGCI-FM
(8.1-7.7). Top 40 WBBM-FM was off
slightly, 4.9-4.7, as was country
WUSN (4.6-4.4). Urban/AC WVAZ
was off 4.7-4.2, while adult alterna-
tive WNUA was up 3.4-3.6. In the
rock race, WWBZ was off 4.6-4.0.
Classic rock WCKG held at a 3.4.
WLUP-FM was off 3.5-2.8. Mean-
while, top 40 WYTZ (Hot 94.7) was
up 1.3-1.4 in its last month before be-
coming N/T WLS-FM. The station it
is simuleasting, WLS, was up 2.62.9.

PROGRAMMING: THE DAYTON CHANGE

Country KRZY/KRST Albuquer-
que, N.M., OM/PD Don Cristi is the
new PD of similarly formatted
WHKO Dayton, Ohio, replacing Ger-

ry McCracken. At crosstown soft
AC WVUD, production director
Mary Fleenor is upped to PD, replac-
ing Reed Kitteridge, now PD of
WIBM (Oldies 94.1) Lansing, Mich.
Kitteridge replaces Bob LaBorde.
KGO San Francisco ND John
McConnell is acting PD at that sta-
tion following the death of operations
director Bruce Kamen. Kamen, who
was in his mid-50s, died of cancer
Nov. 5. He is survived by his wife, a
sister, and a brother ... PD George
Hamilton is out at urban KJMS
Memphis. Also, Keith Richard from
WAAA Winston Salem, N.C., joins
for mornings, replacing Herb The K.

by Sean Ross with
Phyllis Stark & Rochelle Levy

AC KXLT Denver has switched
back to its previous KMJI (Magic
100.3) calls. Former morning driver
Paxton Mills rejoins KMJ1 for week-
ends ... P.M. driver Ed Coury is
upped to ND/mornings at N/T
WWWE Cleveland.

Religious WMUZ Detroit PD Da-
vid Harris transfers to new sister
outlet KLVS Portland, Ore., as GM
... PD Kevin Keenan is upped to
VP/programming at full-service
WBEN Buffalo, N.Y. ... Adult top 40
KFAV (V100) St. Louis is on the air
this week under PD/morning host
Chris Ling and MD Sheila Sand
from WYAV Myrtle Beach, S.C. Oth-
er staffers at V100 are Cat Michaels
from crosstown KHTK (nights) and
T.J. Wright, last at WYST-FM Balti-

more (middays).

Urban WZAZ-FM Jacksonville,
Fla., is now WJBT (The Beat). Join-
ing PD/morning man Kelly Karson
are Arlene James from rival WHJX
(middays), Doc Brown from KDIA
San Francisco (afternoons), and Paul
Dancer from WUJM Charleston,
S.C. (nights). Previously simulcast
WZAZ-AM has gone urban/AC.

Gary Berkowitz is consulting top
40 WHYT (Y100), which will now
move more adult. At AC rival
WAXY, Rick Shaw is now acting
GM, following the departure of GM
Joanne Coblentz and GSM Tracy
Bazon for the GSM and LSM jobs at
WRMF West Palm Beach, Fla.

At urban WCKU (U102.5) Lexing-
ton, Ky., PD Hozie Mack is out. Con-
sultant Bill Thomas is overseeing
the search for a replacement ... Af-
ter an extended period as APD, Aar-
on Maxwell is upped to the vacant
PD slot at urban WCDX Richmond,
Va. ... By the time you read this,
p.m. driver Terry Alexander should
be official as PD of WDXZ Charles-
ton, S.C. He replaces Eddie Rock,
now the PD/morning man at co-
owned WJIZ Albany, Ga., and Jim-
my Mack, who stays on for nights.

Top 40 WRQN Toledo, Ohio, be-
comes Oldies 93.5 this week. PD Ken
Benson (419-531-1293) and MD J.J.
Riley (419-865-4191) are trying to re-
solve their contracts. Overnighter
Rowdy Ric (419-474-4090) is gone.
Night jock Kidd Cunningham goes
to weekends at WHTZ New York.

Former WFYV Jacksonville, Fla.,
PD Bryan Jeffries rejoins album
WYMG Springfield, 111, as PD ...
Suburban Albany, N.Y., outlet
WSHQ—formerly part of an FM-FM
oldies simulcast with WSHZ—goes
soft AC this week under new PD
Walt Fritz. Morning man Mike El-
ston is out; call 518-383-5925.

PD Matt Hudson finally exits the
building at top 40 WZEE (Z104) Madi-
son, Wis. Call 608-829-3733 ... P.M.

PEOPLE: SAPER, BUSH R.I.P.; KLOS MD POST GOES WILDE

at WEZW.

NEW MILWAUKEE GMs: Al Brady Law of KKBQ Houston replaces Kris
Foate at WQFM. Ray Cal from crosstown WZTR succeeds Jack Sabella

JANE BARTSCH from WOWO Fort Wayne, Ind., is named VP/GM of
WHLI/WKJY Long Island, N.Y,, replacing Ken Harris.

STATION SALES: KGW/KINK Portland, Ore., from King Broadcasting to
former UPI CEO Luis Nogales; WLSY Louisville, Ky_, to Power Commu-
nications, owner of crosstown WGZB; CBS will sell KLOU S$t. Louis to
accommodate the purchase of WCCO/WLTE Minneapolis.

WANDA BROUGHTON is named VP/GM of WYAV Myrtle Beach, S.C., replac-
ing Tom Atkinson. She was VP/GM of WVGO Richmond, Va.

driver Dynamite Dave is upped to
PD at top 40 WBTI (B9.9) Port Hu-
ron, Mich., as Mike Steele goes to the
PD/mornings slot at KTXY (Y107)
Jefferson City, Mo., replacing Bobby
Jackson.

Monterey, Calif., gets a new album
rocker this week, KLUE, under GM/
co-owner Linda Maguire Morris and
PD/p.m. driver Dan Morris, both
formerly with Spanish-language rival
KLFA. Chris Campbell and Keith
Hart will do mornings and nights, re-
spectively.

After being knocked off the air by
a hurricane last August, WOCB
Cape Cod, Mass., returns to the air as
WUOK with Unistar/CNN Headline
News. WOCB-FM is now N/T
WXTK under new GM Jim Van Law
from rival WFCC and PD Dennis
Dever from crosstown WQRC. Else-
where in the “unlikely FM formats”
department, Unistar AM Only stan-
dards affiliate WQBB Knoxville,
Tenn., signs on simulcast WERQ-
FM.

MD Scott Riggin is upped to PD
for KSPD Boise, Idaho, which recent-
ly went from Christian AC to reli-
gious N/T, and for sister FM KBXL,
which just went from easy listening
to soft AC. Across town, MD/morn-
ing man Brian Rodgers is upped to
PD at KLCI, replacing Jack Arm-
strong now at country KIZN.

KANSAS City, Mo., was shaken by the Nov. 3 sui-
cide of N/T KCMO midday host/psychologist
Marshall Saper. Saper, 52, shot himself a day af-
ter the Kansas City Star reported that he was due
in court Nov. 4 to answer charges that he seduced
a former patient. KCMO brought in Dr. Joyce
Brothers and two area psychologists to counsel
listeners and KCMO staffers.

Country KEEY (K102) Minneapolis morning co-
host Charlie Bush died Oct. 30 after a brief battle
with cancer. He was 58. A trust fund has been es-
tablished for Bush’s family, c¢/o Peterson, Fish-
man & Livgard, 3009 Holmes Ave. South, Minne-
apolis, Minn. 55408.

Syndicated talk host Rush Limbaugh will
launch a half-hour weeknight TV talk show next
September. The late-night show will be syndicated
by Multimedia; political-image consultant Roger
Ailes is the executive producer ... The Cincinnati
Bengals finally won a game on Nov. 4. This means
that WEBN Cincinnati sports director Wildman
Walker has come down from the rooftop where he
spent the last 61 days waiting for a Bengals vic-
tory ... Capitol-EMI Muisc president Joe Smith
will be MC at the WRKO Boston 25th anniversary
reunion scheduled for next year.

Former WYTZ Chicago p.m. driver Greg Thun-
der is now doing p.m. drive at WAVA Washington,

D.C,, at least until its sale to Salem Communica-
tions goes through. Salem has cleared a major
FCC hurdle, defeating a challenge from the Na-
tional Black Media Coalition. Meanwhile, WAVA
has taken out print ads declaring, “We decided to
take off 500 pounds of ugly, unwanted fat [and]
that was just in mornings,” an apparent reference
to former morning team Geronimo & O’Meara.

KLOS Los Angeles P/T Rita Wilde is upped to
MD. Programming assistant Rosemary Jimenez
becomes programming/operations administrator
... Album WLLZ Detroit has gone ahead and put
Ken Calvert on afternoons, a month before his
noncompete clause with rival WRIF runs out.

Liz Wilder from top 40 WZOK Rockford, Ill.,
goes to WKSE Buffalo, N.Y,, for middays, replac-
ing Beth Ann McBride . .. Talkers magazine pub-
lisher Mike Harrison is the new midday host at
AC WTIC Hartford, Conn.

Naomi DiClemente from WHDH Boston is the
new morning news anchor at top 40 WPLJ New
York, replacing Sandi Cline ... WSSH Boston
morning co-host Leslie Palmiter is out ... Chris
Thomas from urban WEBB Baltimore goes to
crosstown WYST-FM for weekends.

At top 40 KISN-FM Salt Lake City, midday host
Jeff Bordner replaces Gary Waldron in after-
noons. Craig Powers from KISN-AM will do mid-

days ... AC WMAG Greensboro, N.C., MD Cathy
Reynolds adds APD stripes ... At top 40 KQKS
Denver, midday host Mary Chavez and p.m. driv-
er Peter Massive change shifts. APD Stacy Can-
trell comes off the air.

Top 40 WAPW (Power 99) Atlanta loses over-
nighter Telephone Tony to nights at KBTS (B93)
Austin, Texas . .. Top 40 KHTT Santa Rosa, Calif.,
MD Tim Watts is out; call 707-829-7236 ... Ex-
KWOD Sacramento, Calif., PD Adam Smasher
joins KZHT Salt Lake City for p.m. drive.

At album WPDH Poughkeepsie, N.Y., morning
man Bob Carmody becomes APD and Bob Wohl-
feld exits. The new morning team is Bill Russ
from WIMO-FM Cleveland and Shelli Sexton
from WBLI Long Island, N.Y. ... Former KEBC
Oklahoma City, Okla., PD Charlie Marcus wants
to get back into radio in that area; call 405-391-
7953.

At country KIZN Boise, Idaho, morning host
Straight Arrow and overnighter Jon DeVon are
out. AE Danny Jensen goes to top 40 rival KFXD-
FM for middays. P/T Jack Armstrong and Doug
Cooper go to mornings and overnights, respec-
tively. Joey Randall from KKZX Spokane, Wash.,
is the new morning sidekick as Chris Walton be-
comes production director.

KLMK Fort Smith, Ark., abdicates
that market’s three-way country race
to become AC KBSY (Sunny 107.3)
under owner/GM/PD Chris Bence.
Kevin Mitchell from KTWN Texar-
kana, Ark., will do mornings. Doc
Henry from country rival KTCS
joins for p.m. drive. Dennis Gibbs re-
turns to radio for nights.

After two years in AC, WYCL
Reading, Pa., will return to a reli-
gious format Monday (11) as WBYN.
GM Paul Hollinger, of co-owned
WDAC Lancaster, Pa., will be GM
for both stations. WDAC’s Joe Hart-
man will be station manager.

Album WGLF Tallahassee, Fla.,
PD Jeff Horn exits for Dallas local
promotion with Elektra ... Adult
standards WANS Greenville, S.C., is
now simulcasting AC WWMM . ..
Former KLOS Los Angeles night
jock Steve Downes is the new PD at
album WRXK Fort Myers, Fla., re-
placing Dick Tyler.

KOLL Little Rock, Ark., over-
nighter Doug Clifford is the new OM
at N/T WOCA Ocala, Fla. ... Co-
owner Steve Gilbert replaces Ron
Gold as GM of N/T WDCQ Fort My-
ers, Fla. Rosemary Williams goes
from sales to OM ... AC KSFE Nee-
dles, Calif., becomes N/T KTOX.

LMAs: ANOTHER JACKSON LMA

Earlier this year, WKXI Jackson,
Miss., reached a local-management
agreement that let it put its urban/
AC format on rival WMJW and go
head-to-head against rival WJMI.
Now WJMI has reached an LMA that
lets it put the black gospel format of
its AM, WOAD, on satellite country
outlet WJXN, which becomes
WOAD-FM. This marks Jackson’s
fourth LMA to date.

Country WKMF Flint, Mich., is
now simuleasting on crosstown
WGMZ, previously an easy listening
station ... After three months of si-
mulcasting Tejano, AM KHTQ,
KKIK Lubbock, Texas, is now simul-
casting noncommercial religious out-
let KAMY. KAMY’s owner, South-
west Educational Media, has agreed
to purchase KKIK.

This isn’t LMA news, but it says a
lot about why there is an LMA sec-
tion. The Radio Advertising Bureau
says ad revenue was off 3% through
the end of the third quarter com-
pared with the same period last year.
Local revenue was down 3.2%, while
national was off 2.1% through the
end of September. Regionally, reve-
nues were down only slightly in the
Midwest and Southwest. But in the
East, local advertising was down
4.4% and national was off 4.9%.
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RADIO I

Mixed News For Norville’s ABC Show From Affiliates

LOS ANGELES—ABC Radio Net-
works’ new nightly talk host, Debo-
rah Norville, is getting mixed re-
views from affiliates.

Norville’s show debuted Sept. 23,
replacing self-help host Sally Jessy
Raphael (Billboard, June 1). The
three-hour program airs on about 200
affiliates, live 7-10 p.m. (EST).

Maurice Tunick, VP/director of
ABC Radio Networks’ Talkradio,
calls the issue- and celebrity-driven
program “a cross between ‘Night-
line’ with Ted Koppel and a Barbara
Walters special. We talk about front-
page news stories with the principals
involved, and [we talk] with some of
the biggest celebrities in America.”

So far, Norville’s guests have in-
cluded Joan Rivers, Oprah Winfrey,
Norman Mailer, and Dan Rather.

Tunick admits that radio shows
have a slower build than TV shows,
and he says many stations were hesi-
tant to put Norville on the air before
hearing her. Now, he says, some of

Y

SYNDICATION

by Rochelle Levy

those stations are coming aboard.

Some affiliates that are currently
carrying the show, however, are still
considering programming options
other than Norville’s show.

N/T WWNZ Orlando, Fla.,, GM
Mark Brewer is not currently airing
Norville’s show on a regular basis
and is reserving a final decision until
Jan. 1. “Norville is known as a news
anchor, and that’s about it,” says
Brewer. “I don’t know what she’s go-
ing to do besides talk to people she
knows in her living room. She’s up
against [Talknet’s] Bruce Williams
Jr. and other local programming. We
didn’t see a real niche based on what
they told us. She didn’t get rave re-
views, but they didn’t boo her off the
air either.”

Brewer also says, “I don’t think
big-name national guests are a rea-
son to turn off the TV and listen to
the radio.” He says a local show with
local issues would have more appeal
than “getting more guests that have
been on ‘Phil Donahue’ all day.
We're just not convinced that’s a ma-
jor draw, at least not in our market.”

Brewer says he is testing an issue/
entertainment-based local show and,
for the remainder of the year, he is
airing Norville on alternate Fridays.

News/talk WICC Bridgeport,
Conn., VP/GM Vince Cremona is
surprised at the lack of audience re-
sponse to the show. “We are a proac-
tive station, with a vocal audience,”
says Cremona. “We expected . .. a lot
of yeas or nays. The jury is still out.”

Although Cremona is running the
show on a regular basis, he is waiting
to see if Norville can sustain the
punch of the first few weeks. “The
first week of power-packed guests—
we don’t count that,” says Cremona.
“Right now, I'm not saying it’s a li-
ability or positive. I want to take a
good look at the fall ratings. [But]
we’'d prefer to stay with syndicated
programming if it’s compelling.”

N/T WHO Des Moines, lowa, PD

Van Harden agrees that Norville
may have a hard time sustaining the
level of her first weeks, but is more
optimistic overall. “I think you've got
to give them credit for incredible
guests,” he says. “The biggest reac-
tion we had was from those [listen-
ers] who keyed into personal advice-
type programming. It was a little bit
of a culture shock [when they] got
more politics and current events.”

Although Harden says WHO was
reluctant about the show initially,
since Norville was not a proven radio
commodity, he says he was pleasant-
ly surprised. “There is only one thing
I would have concern about, and that
is that she’ll have a lot of the same
guests as Tom Snyder has. We run
them back to back, and they’ve got a
few repeats coming up.”

N/T KOMO Seattle VP/GM Rich
Robertson was optimistic about the
show right from the start. “We liked
the fact that she was a name that car-
ried some weight in the market,” he
says. But Robertson acknowledges
that transitions are never completely
smooth. “Initially, whenever you
make a change, those loyal listeners
complain about the new person. Some
people may hold over, but a lot of
people who like self-help may not
stick around for this show.

“T think she’ll build a strong show.
She has very compelling subject mat-
ter and handles the show very profes-
sionally.”

TWO BLACK NETS MERGE

Black-owned Sheridan Broadcast-
ing Networks and National Black
Network are joining forces to create
an as-yet-unnamed new network
(Billboard, Nov. 9). The merger ends
a longstanding radio battle, the out-
come of which has seemed clear since
earlier this year when NBN shut
down its news operations.

“There will now be one major radio
network which will offer program-
ming of all sorts to radio stations,”
says NBN president Jack Bryant.
“On the advertising side, we’ve creat-
ed a medium unlike any they’ve ever
seen. We can deliver more advertis-
ing weight for the black consumer
market than has been possible here-
tofore.”

SBN president EJ. “Jay” Wil-
liams adds that by having both net-
works under one umbrella ‘‘[the
merger] strengthens urban radio in
the eyes of national advertisers.”
And, he says, station GMs “under-
stand that the leadership is . . . people
they have known for a long period of
time,” says Williams. “We’ve heard
very positive comments from radio
station affiliates.”

According to Bryant, the merger
has been in the works for the past
two years, but discussions really
heated up in the last three months.

Both SBN and NBN have been in
business since 1973; NBN eliminated
its news programming a few months
ago, leaving just overnight talk
shows. Bryant says each network
will continue to exist as a separate
entity; however, the new network
will combine sales forces, program-
ming departments, and affiliate rela-
tions, with some personnel changes.

The new network has 250 affili-
ates, with an audience in excess of 10
million black listeners. “What these
two companies have done is really

strategic, meaningful partnership
with a company with similar re-
sources in the same industry,” says
Bryant. “We’ve seen airlines and
banks do this, and we’ve seen broad-
cast enterprises do this. Now we’re
seeing a fairly major black business
do this.”

AROUND THE INDUSTRY

New York-based Spear Communi-
cations becomes the latest entry in
the fast-growing modern rock syndi-
cation business with its new “Mod-
ern Rock Live,” an hourlong, “Rock-
line”-type call-in show that debuts
Dec. 1. Hosted by WDRE Long Is-
land, N.Y,, PD Tom Calderone, the
weekly Sunday night show will let lis-
teners call an 800 line to talk to art-
ists like series opener Fred Schneider
of the B-52's. Artists will also be en-
couraged to do live acoustic sets. Sta-
tions will also have the option of run-

ning a 30-minute version of the show.
Spear principal Alan Korowitz—who
can be reached through New York
rep firm Roslin Radio—is already
planning a second show for his new
firm, a syndicated version of WDRE
morning co-host Howie Green’s pub-
lic-affairs program, “Speak Your
Mind,” which now airs on WHFS
Washington, D.C.

UPI has rescinded layoff notices
given out to radio network employees
in late October. UPI editor Al Ros-
siter Jr. says at the time the network
believed it was very close to a sale
and expected those employees given
notice to be rehired by the new own-
er. As negotiations progressed, how-
ever, they realized they needed more
time to consider all the offers on the
table. The majority of the employees
affected are based in Washington,
D.C., with others in New York, Los

(Continued on next page)

Dying To Broadcast. WZPL
Indianapolis morning man Dave
McKay, pictured, broadcast live from a
coffin filled with cement at a local
Halloween attraction Oct. 23.
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Consultant Ed Shane On The Telemarketing Line
Mulls How To Keep Tactic From Being A Bad Connection

NEW YORK—For the last several
years, telemarketing has been a pop-
ular radio station tool. But Houston-
based consultant Ed Shane warns
that the window of opportunity may
be closing for radio telemarketing.

In his recently published book,
“Cutting Through: Strategies And
Tactics For Radio,” Shane devotes a
chapter to what he calls the “telemar-
keting backlash.”

Shane writes, “The mushrooming
of telemarketing is making consum-
ers more reticent about answering
the telephone. It takes only a few in-
terruptions at dinner or during quali-
ty time with family for a householder
to reject unsolicited phone calls.”

Shane cites findings from a 1990
Roper Poll, in which 83% of the re-
spondents said they disliked tele-
phone sales calls, and two-thirds cut
them short. Some other findings of
the poll:

e The average person reported re-
ceiving 25 calls during the past year.

¢ 61% stopped incoming calls be-
fore the caller finished revealing the
purpose of the call.

® 55% believe they have been mis-
led by a call at some point in the past.

® 70% of those answering the
phone consider the call an invasion of
privacy.

© 69% feel participation is *a waste
of time.”

® 60% think that using the tele-
phone for these calls is “too person-
al”

Shane says these findings “indi-
cate increasing burnout on unsolicit-
ed sales calls by telephone. Radio re-
search has relied on telephone inter-
ruption for some time. Our industry,
however, came late to telemarketing
as a means to stimulate sampling. By
entering telemarketing, radio unwit-
tingly cluttered the telephone envi-
ronment.

“On the positive side, there’s some
feeling that the calls provide an op-
portunity to give feedback to the
sponsoring company because that
will help the company provide better
products or services,” Shane contin-
ues. “Respondents under 35 years of
age are more comfortable with tele-
marketing and telephone research
calls. They are somewhat less likely
to feel the invasion of privacy and
somewhat more likely to say the calls
‘serve a useful purpose.’”

But while Shane says he believes
strongly in the benefits of telemar-
keting for radio, he concludes that

NETWORKS

(Continued from preceding page)

Angeles, Chicago, and Miami.

Los Angeles-based Killer Music
has launched Killer Radio to create
and produce comic radio spots. David
Rudnitsky will be running the divi-
sion ... “Dishpan Fantasy,” a mod-
ern comic opera produced by ZBS
Productions, is available to public ra-
dio stations as two half-hours, begin-
ning Nov. 18

Veteran Anglo-American radio per-
sonality “Lord” Tim Hudson is inter-
ested in syndicating a U.S. version of
the British-invasion-themed radio
show he does for Manchester, En-
gland’s Picadilly Radio. Hudson can
be reached at 619-346-4540.

Promations [;. -
8eMarketing

by Phyllis Stark

“the increase in telemarketing activi-
ty is forcing the consumer to retreat.
The barrage of calls and the upcom-
ing technical blockade will not bode
well for market research. The grow-
ing privacy movement will create a
backlash. The job of getting good in-
formation about our listeners will be
difficult or, perhaps, impossible.”
Nevertheless, Shane offers some
suggestions on how to best use tele-
marketing before the window of op-
portunity closes. “Any telephone call-
ing your station does should have a
descriptive, honest introduction,” he

Billboarde

says. “Operators must know how to
establish rapport in the first few sec-
onds of the call. Mature-sounding fe-
males get the best response.”

Shane also suggests that radio te-
lemarketing is most effective when
used with a core group of listeners.
Rather than making ‘700 random
calls” for a research project, he rec-
ommends having established con-
tacts with certain core listeners who
are contacted regularly. “A good tele-
marketing program is like a country
star’s fan club,” he says. “It con-
stantly makes the person feel like
they’re in touch with the artist. A ra-
dio station can do the same thing.”

PRO-MOTIONS
WAVA Washington, D.C., director
of marketing Michele Snyder, who
exited for crosstown WJFK several
weeks ago, has returned to WAVA in
the same capacity.
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at the upcoming World Allocations
Radio Conference.

However, putting a U.S. spin on
U.S.-Canada DAB future, NAB, in
the Nov. 5 issue of its DAB update,
which highlights Canada’s upcom-
ing L-band tests, calls the L-band
future “highly uncertain.”

Where does that leave U.S. DAB
terrestrial service—and existing
broadcasters? The commission
hints of an in-band alternative.
While the U.S. will add more DAB
spectrum issues to the “post 1992”
WARC agenda, “at which time all
bands will be considered,” FCC
chairman Sikes indicated that the
commission ‘“is examining careful-
ly the development of solutions”
within the current FM band.

The FCC decision Is a victory for
those broadcasters who felt
strongly—and told the FCC—that
an in-band approach to DAB made

more economic and logistical
sense.

Broadcaster reaction was mixed,
depending on which side of the L-
band fence a broadcaster stood. In-
band proponents such as Sconnix’s
Randy Odeneal replied, “I’m de-
lighted. The L-band approach
would have been terribly destabi-
lizing.” NAB grumbled, but presi-
dent Eddie Fritts found a silver lin-
ing by saying that the S-band was
at least “not as desirable” as the
L-band for satellite competitors,
and that the FCC and the White
House had “left the door open for
broadcasters’ spectrum needs’’
with in-band possibilities.

In related news, broadcaster
Ron Strother and LinCom Corp.
said in D.C. last week that they
will demonstrate their “first adja-
cent-channel” in-band system at
NAB’s April convention and at Ra-

4
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Sonle\\ here between
Melrose Wwe. and Beverly Hills.

Somewhere belween neo
and classic. In the middle of
everything important. Studios.
Agenls. Galleries. Backlots.
Bistros. Shops and showrooms.
Ma Vaison is a hotel with its
own kind of stvle. Somewhere
hetween haute and kinda hip.

ONLY IN LA.

Al La Cien

dio 92 in New Orleans next Sep-
tember.

AM MAY PAY FOR UPGRADE

The FCC’s AM improvement
plan, and its interference stan-
dards package, means that about
100 stations will have to pay the
price of a move to the 1605-1705
khz band and many more with high
interference problems may have to
reduce interference 10% as a trade-
off for antenna location changes
and other upgrades.

Some who have looked over the
new AM rules have concluded that
they might actually hinder AM im-
provement by forcing financially
troubled smaller stations to stay
with their status quo rather than
risk costly changes. Release of the
new AM rules also lifts the April
1990 freeze on new AM applica-
tions come Jan. 1, 1992.

Maisen

N-4542 or 1213-278-5444

York morning hosts Mike Love, left,
and Lisa Lopez, right, present $107 to
the winner of the “Homey the Clown™
look-alike contest. The contest was
held during a Halloween broadcast
from the 86th floor observatory of the
Empire State Building.

GARTH BROOKS

(Continued from page 12)

Creek, Mich., PD Joe Dawson.
“These are not shot-and-a-beer peo-
ple [buying this record], these are
people who listen to Curtis Stigers,
Bonnie Raitt, and they probably like
Hammer too. They want to know
this is a station they can come to for
the hottest music.”

One bellwether of a change in PD
attitudes toward country comes
from WDJX Louisville, Ky., PD
Chris Shebel. Three years ago,
when Billboard asked Shebel about
playing crossovers, Shebel said that
country leader “WAMZ is the only
country station in town. [ could nev-
er serve their listeners unless [
went full country.”

Now WDJX is testing “Shame-
less” in morning drive. And Shebel
says, “We get phone calls every
time saying, ‘I like that song. I like
Garth. I don’t like listening to the
country station because I have to
hear all the other kinds of country,
but [ like that artist. So there may
be a hole for it.”

Besides, Shebel adds, * ‘Shame-
less’ was written by Billy Joel, so it
has credibility outside the country
world, and it’s not an overly country
sounding record. We're all playing
Amy Grant. Two years ago she was
singing gospel, and now she’s a pop
star. Maybe Garth should be a pop
star.”
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