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Epic, Sony Stress Global Game Plan

B BY JANINE McADAMS

NEW YORK—Michael Jackson is in
a race with himself. Still the most
successful recording artist ever, he
is releasing his latest album, “Dan-
gerous,” in the giant shadows of the
38-million-selling “Thriller” and its
follow-up, the 25-million-selling
“Bad” album.

For Jackson’s label, Epic, the
Nov. 26 release of “Dangerous”
also presents a consummate chal-
lenge: how to maximize the sales of
its biggest star, who has not had a
new album out in four years—a pe-
riod in which major changes have
occurred in pop music.

The indications are positive for
the first single from the album,
“Black Or White.” A week after its
release to radio, “Black Or White”
is the most-added single in the coun-
try, gaining about 91% of Bill-
board’s Hot 100 reporting panel. It
debuts at No. 35 on the Hot 100 and
at No. 44 on the Hot R&B Singles
chart.

Featuring 14 tracks and 77 min-
utes of music in all three configura-
tions, “Dangerous” is the first dou-

ble-vinyl solo album by Jackson.
List prices are $10.98 for cassette
and vinyl and $15.98 for the CD.

A collector’s edition of “Danger-
ous,” housed in a 3-dimensional CD
package, will be available with the
regular version on Nov. 26 for a
$29.98 list price. Epic will not say
how many of these special editions

are being shipped to retailers or
how long they will be offered.

Epic will not divulge the number
of copies of ‘“Dangerous’ being
shipped, but sources estimate that
U.S. shipments were close to 4 mil-
lion, making it the largest initial
shipment for any album in history

(Continued on page 77)

Biz Prepares For Trade Winds
From Vast New European Bloc

B BY JEFF CLARK-MEADS

LONDON—The world’s biggest rec-
ord market will see its first sunrise
less than 14 months from now. But
the European Economic Area—
which at current values would have
sales worth nearly $2 billion more
than the U.S. market—is so vast and
its concept so new that the music in-
dustry has not yet come to terms
with its unprecedented, massive po-
tential.

The EEA will come into being on

NEW YORK—From this issue on-
ward, Billboard will never be the
same. As the music and home enter-
tainment industries expand and
evolve, so must Billboard, which
has been committed for almost a
century to chronicling and investi-
gating the business of entertaining
the planet. In order to better serve
our international readership, this
week’s issue introduces a number
of new sections, new graphic ele-

Extra! A New Billboard
Takes Shape This Week

ments, and an overall change in the
configuration of Billboard.

The major transformation in this
week’s issue Is the introduction of
the Artists & Music section. This
section begins in the front of the
magazine and embraces the former
music news, Talent, R&B, Country,
Dance, and Music Video sections, as
well as the Latin, classical, jazz,
gospel, and contemporary Christian

(Continued on page 81)

Jan. 1, 1993, when the 12 nations of
the European Community are joined
in a single trading area by the seven
countries of the European Free
Trade Assn.: Sweden, Norway, Fin-
land, Austria, Switzerland, Iceland,
and Liechtenstein. The 19-nation bloc
will have the free movement of
goods, services, and personnel en-
shrined in its constitution.

The EC is already the world’s big-
gest market; its $8.4 billion in record-
ed music sales in 1990 accounted for

(Continued on page 82)

Baker & Taylor Being
Sold To Management,
Investment Company

B BY PAUL SWEETING

NEW YORK—W.R. Grace & Co. has
signed a letter of intent to sell video
distribution giant Baker & Taylor
Video and other subsidiaries to man-
agement and the Carlyle Group in-
vestment firm.
Also included in the deal are Baker
& Taylor Books, the country’s sec-
ond-largest book distributor, and
Soft-Kat, a distributor of computer
(Continued on page 84)
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Staff Cuts Hit
Atlantic And
Mercury Labels

W BY MELINDA NEWMAN
and PAUL VERNA

NEW YORK—Reflecting the soft
state of business, both Atlantic
Records and Mercury Records un-
derwent significant staff cuts last
week.

Although no layoffs at other la-
bels have been confirmed, rumors
are that some employees at other
record companies may also be let

0.

The layoffs at Atlantic, which |
sources say are not yet completed, |
could result in the elimination of
as many as 70 jobs. Other sources
say the actual number of cuts will
be closer to 40.

Among those let go at Atlantic

(Continued on page 85)
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B BY THOM DUFFY

NEW YORK—At a time when music spon-
sorship spending is at an all-time high, one
major source of that funding, tobacco spon-
sorship, worth millions to the concert and
festival business, is increasingly under at-
tack.

On the legislative front, a bill proposed
by U.S. Rep Henry Waxman, D-Calif., a
leading tobacco industry opponent, includ-
ed a provision to ban tobacco sponsorship
of music and sports events but failed to
make it out of committee last session. An-
other current measure, which would affect
sponsored events through new restrictions
on cigarette advertising, is now before a
Senate subcommittee.

“We'’re fighting that tooth and nail,”
says Tom Lauria of the Tobacco Institute,
an industry trade group. People in the mu-
sic business involved in tobacco-sponsored
events ‘“need to know that these [new
laws] are being proposed all the time.”

While such measures seem unlikely to
become law anytime soon, they do reflect
changing public attitudes toward smoking
that, in turn, have sparked hot debate over
the ethics of tobacco sponsorship of music
events.

Supporters of such sponsorships say
they make music festivals and other events
possible while promoting cigarettes only to
adults who already smoke. Opponents, on
the other hand, say such deals use the
glamour of pop-culture events to help sell
young people on a deadly habit.

No one, however, disputes that cigarette
manufacturers have been a significant
source of sponsorship money to the music
industry, from the Kool Jazz festivals in
the '70s and '80s through the current
events like Benson & Hedges Blues and
Marlboro Music festivals. Recently, tobac-
co sponsorship has been used to help fi-

THIS WEEK

nance the production and promotion of al-
bums, as well as concerts, by some artists.

Tobacco companies spent $88.1 million on
sponsorship of sports, music, and other en-
tertainment events in 1988, the most recent
year for which figures are available. The
industry does not break out the amount of
its spending for music sponsorship. But, ac-
cording to the International Events Group,
music programs accounted for 11% of all
corporate sponsorship spending in 1988. By
that estimate, tobacco sponsorship that
year was worth at least $9.7 million to the
music business. Further, between 1988 and

Tobacco Biz Battles Sponsorship Critics
Musicians Split On Virtue Of Cigarette Tie-Ins

1990, overall spending on music sponsor-
ship in North America increased 90%, from
$200 million to an all-time high of $380 mil-
lion, according to the International Events
Group.

MUSIGIANS TAKE SIDES

Many leading performers say they have
confronted the tobacco sponsorship issue
and reached individual conclusions.

In 1989, the Rolling Stones turned down
“very, very big money” from a tobacco
company that sought to sponsor the band’s

(Continued on page 83)

RIAA, NARM Help Fill Coffers
In Drive To Defeat David Duke

B BY BILL HOLLAND

WASHINGTON, D.C.—The National
Assn. of Recording Merchandisers, the
Recording Industry Assn. of America,
and some of RIAA’s member labels con-
tributed to the campaign chest of former
Louisiana Gov. Edwin Edwards in his bid
to beat controversial Republican contend-
er David Duke in the Nov. 16 gubernato-
rial race.

According to an RIAA representative,
the trade group ponied up $3,000 from its
general campaign fund, and an unspeci-
fied number of member labels contribut-
ed a total of $11,500 to the campaign as of
Nov. 12. More funds were expected from
other member labels at press time, just
three days before the election.

NARM solicited donations to the Ed-
wards campaign from its members in a
letter that was mailed Nov. 1. NARM
communications director Jim Donio said

the trade group was still collecting the
contributions and could not supply a dol-
lar amount; but he indicated that it was
not as large as the contribution by RIAA
and its member labels.

However, a source close to NARM said
it had received contributions from several
prominent retailers and that the total was
“about $3,000 and growing.”

NARM had earlier announced it would
pull its March 13-16 convention out of
New Orleans if Duke were elected (Bill-
board, Nov. 16).

The RIAA action on behalf of Edwards
represented its second donation of signifi-
cant funds to a state election in recent
months. According to an insider, RIAA
contributed more than $30,000 to the un-
successful primary campaign of outgoing
Louisiana Gov. Buddy Roemer.

In the past, the record label trade as-
sociation had made only small political

(Continued on page 63)
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SUPPORT COPYRIGHT-RENEWAL BILL

It Would Keep Song Income Flowing

B BY JOHN C. BARKER

cOMPANION bills pending in the
U.S. Senate (S. 756) and the House
of Representatives (H.R. 2372)
provide for an automatic renewal
of all copyrights created before
1978 and still in their original, 28-
year term. The intention of these
measures is to prevent copyrights
from prematurely falling into the
public domain, robbing authors
and companies of thousands of dol-
lars of expected royal-
ties.

Over the years,
thousands of authors,
publishers, motion piec-
ture companies, and
others have lost copy-
rights after 28 years
through their inadver-
tent failure to register

applications to renew
the copyright’s renew-
al terms. In fact, if laws do not
change, hundreds, if not thou-
sands more copyrights may be lost
after midnight Dec. 31. Many au-
thors, songwriters, and other
copyright holders may realize af-
ter the end of the year that the in-
come they had been receiving for
the use of their copyrighted works
will no longer be collectible.

While the Copyright Revision
Act of 1976 establishes a single
copyright term of the author’s life,
plus 50 years, for works created on
or after Jan. 1, 1978, the act still
requires any copyrights originally
secured between Jan. 1, 1949, and
Dec. 31, 19717, to have an “applica-
tion for renewal’’ filed by the prop-
er claimant during the 28th year in
order to extend the copyright term
for another 47 years. It is this fail-
ure to properly file the application
for renewal that has caused many
valuable copyrights to expire and
fall into the public domain, such as
the motion pictures “It’s A Won-
derful Life,”” “A Star Is Born”’
(1937 version), “Meet John Doe,”
and “The Man With The Golden
Arm.”

In recent testimony before a
House subcommittee, Jacqueline
Byrd, the widow of songwriter
Robert Byrd (better known as art-
ist Bobby Day), explained how her
husband’s No. 1 hit “Little Bitty
Pretty One,” written in 1957, had
fallen into the public domain. The
publisher who had renewal rights
died before the end of the renewal
term, and the publisher’s widow
knew nothing about renewing
copyrights. As Byrd lay dying,
thinking his royalties would take
care of his family, his wife re-
ceived a letter stating that the
song had not been renewed and
was in the public domain.

George David Weiss, a songwrit-
er and president of the Songwrit-
ers Guild of America, recently tes-
tified in Washington, D.C., in sup-
port of the renewal bill, along with
representatives from ASCAP,

BMI, and SESAC. In referring to
the renewal procedure mandated
in the current copyright law, Weiss
asked, “What rational basis could
have existed in the minds of those
who drafted the 1909 bill to impose
such a draconian hardship on me?
If my act of creation was worthy
enough to secure copyright, why
should it be lost by my failure to
file a piece of paper, which literally
has no other function?”

The House Judiciary Committee
has pointed out the unfairness of

‘Thousands
have fost
copyrights
through failure
to register
applications’
John C. Barker

the renewal clause. In its report on
the 1976 Copyright Revision Act,
the committee report said, “‘One of
the worst features of the present
[1909] copyright law is the provi-
sion for renewal of copyright. A
substantial burden and expense,
this unclear and highly technical
requirement results in incalculable
amounts of unproductive work. In
a number of cases, it is the cause
of inadvertent and unjust loss of
copyright.”

According to the proposed bill, if
no renewal application is made
within the 28th year of the first
term of the copyright, whoever
owns the ‘“‘expectancy’” rights to
the renewal term on the last day of
that year will automatically own
the copyright for the renewal
term, even if the copyright has not
been renewed. No copyright will
fall into the public domain if a re-
newal claim is not filed.

I believe that most of us in the
entertainment industry would fa-
vor the passage of this renewal
bill, especially those of us who own
or manage copyrighted creations.
Although indications are that the
bill will probably become law at
some point in time, the judicial pro-
cess proves to be a very slow-mov-
ing wheel when it comes to these
types of changes.

In fact, this particular move for
automatic renewals began as early
as 1989 with a report from the
Committee For Literary Property
Studies. As of mid-November, the
bill was waiting to be voted on by
the House Judiciary Committee; if
it passes muster there, the bill will
go on to the full House for a vote.
Washington sources have told me
that it is possible for the bill to be-
come law before the end of the
year, although it could take a back
seat to other pressing debates.

The entertainment industry
should do all it can to assure that
this bill becomes law before Dec.
31 as protection for the thousands
of copyrights due for renewal by

the end of the year. Unfortunate-
ly, due to the lack of publicity and
attention to this particular matter,
many people are unaware of the
possible changes in the copyright
law and how these changes might
benefit them.

The industry should take an ac-
tive role in this matter, encourag-
ing Congress to bring the bill up
for a vote and to vote yes to an
automatic renewal of copyrights
before year’s end. I encourage you
to contact your local senators and
congressional representatives re-
garding the two versions of the
bill, and also to call the chairman
of the House Subcommittee on In-
tellectual Property and Judicial
Administration, Rep. William J.
Hughes, at 202-225-3926, and the
sponsor of the Senate version, Sen.
Dennis DeConcini, at 202-224-4521.

Even if this bill becomes law, it
cannot restore copyrights that
have previously lapsed into the
public domain. But it will recog-
nize the inadequacy of the current
renewal process and prevent any
further loss of copyright income to
those companies, authors, and
families to whom it is due.

John C. Barker is president of the
Integrated Copyright Group Inc.,
an independent musical copy-
right administration company
based in Nashville.

Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Ken
Terry, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

APPER Ice Cube may be within
his First Amendment rights to sug-
gest burning down Korean-owned
stores and the murder of his Jewish
former manager in two songs on his
new album, “Death Certificate.” A
judge could well rule that calling for
such violent acts is only poetic license
in the context of a rap song. But it
seems to us that Ice Cube’s lyrics ex-
press the rankest sort of racism and
hatemongering.

Overall, Ice Cube’s ghetto tales,
full of misogyny and homophobia as

Ice Cube’s unabashed
espousal of violence
crosses the line

well as racism, are no more revolting
than those of his former group
N.W.A, the Geto Boys, or any of the
other purveyors of “gangsta” ideolo-
gy. Moreover, Ice Cube’s graphic de-
scriptions and clever rhymes show
him to be one of the more talented
rappers in this genre. But his un-
abashed espousal of violence against
Koreans, Jews, and other whites
crosses the line that divides art from
the advocacy of crime.

Like other performers and artist
handlers who have opted for damage
control when their painful messages
of racial or religious hatred have
aroused a public outery, Ice Cube
tries to soften the blow by contend-
ing that he is not attacking the mo-
tives of all Koreans or Jews. “I never
say all Koreans, all whites, [or] all
Jews .. .” he told Billboard recently.

Is that so? In “Black Korea,” he
generalizes with his description of
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“Oriental one-penny-countin’ mother-
fuckers . ..” (He also told the Los An-
geles Times, “If things don’t get bet-
ter, we're going to burn [the Kore-
ans’] stores down.”) In “No
Vaseline,” in an apparent reference
to his former manager Jerry Heller,
he calls on N.W.A to “get rid of that
devil, real simple/put a bullet in his
temple/’cause you can’t be a nigger
for life crew/with a white Jew tellin’
you what to do.” This lingo suggests
a broader agenda aimed not just at
particular individuals, but at Koreans
and Jews as a whole.

Ice Cube’s songs represent the an-
ger of a community that has been ne-
glected and abused in many ways.
But he lowers himself and his ideas
by advocating violence against indi-
viduals or groups of people.

The music industry has made a
forceful case for the protection of
First Amendment rights in recent
years. But that does not mean the in-
dustry should shy away from the con-
demnation of hateful speech, wheth-
er it is articulated musically or other-
wise. Although we do not support the
request of the Simon Wiesenthal
Center, a Jewish human-rights
group, that retailers remove the Ice
Cube album from their shelves, we
do feel that retailers, record compa-
nies, and others in the industry
should strongly protest the senti-
ments expressed on that album.

It is a terrible thing to ban the
thoughts of anyone, and it is just as
bad to ignore the fact that certain
ideas are terrible. Each of us must
decide whether or not Ice Cube’s rec-
ord is fit to sell or purchase. Based on
such decisions, we will help create the
society we deserve.

G0 WITH THE FLOW

In response to David Stump’s
letter regarding Melinda New-
man’s article about beach music
(Billboard, Aug. 31), I feel there
are a few points that need clari-
fication.

Stump says that, according to
everyone, John Hook is a self-
proclaimed expert on beach mu-
siec {who proclaims the ex-
perts?). Hook’s expertise is in
all facets of the genre, includ-
ing endless hours of research
on artists of Virginia, North
Carolina, and South Carolina.

Stump also speaks of being in
the mainstream of beach music,
but I think his stream is stag-
nant. Beach music encompasses
portions of R&B of the late "40s
and ’50s, some sweet soul of the
’60s, and danceable disco of the
’70s and ’80s. All during this
time, local artists have paid
their dues up and down the
highways of the South, but with
the change in the drinking age
to 21 and the disappearance of a
college beach scene, some of
the local groups are still stuck
in a schmaltzy sound or formu-
la songs extolling ‘“‘sand, sun,
surf, and suds.”

FETTERS

Beach music has grown so
big that, for every 10 shaggers,
one is now a DJ; the armchair
crybabies and “wannabees’ are
abundant. There is no one that
is more a purist than myself,
but you either roll with the
flow, step aside, or get run
over.

Chris Beachley
The Wax Museum
Charlotte, N.C.

RUNNING FOR PRESIDENT?
Subtlety, be damned. After read-
ing Joseph Castellano’s claims of
the generous benefits of beer
sponsorship for the multitudes of
responsible music fans (Billboard,
Oct. 12), I was sure he was going
to announce that he was An-
heuser-Busch’s nominee for the
1992 Presidential race.

It does not appear that Castel-
lano has been to a concert in re-
cent history. The responsible
drinkers he refers to may indeed
be at those family picnics, back-
yard barbecues, and other jovial
celebrations. But if his sample
consisted exclusively of concert-
goers, the statistic might get just
a little bit tipsy.

Also, the fact that Castellano

was speaking for A-B’s “depart-
ment of consumer awareness and
education” means that sponsor-
ship must be extremely profitable
for the company.

I am not against producers of
alcoholic beverages, the sponsor-
ship of concerts, or the responsi-
bility of artists raised by Thom
Duffy (Billboard, Sept. 7). But I do
believe that the intelligence of the
consumers of beer and concert
tickets should not be so blatantly
insulted.

Jeffrey Burakowski
Chicago

MARIE ANTOINETTE

Is Russ Solomon the Marie Antoi-
nette of the music business? By
denying his customers access to
jewel-box-only releases in favor of
the more expensive, less desirable
DigiTrak (Billboard, Nov. 9), he
might as well have said, “Let
them eat cake.”

Retail music buyers unite! Only
you have the power to bring down
the Tower. If Solomon insists on
making the buying public pay for
his arrogance, then let it be (figu-
ratively) “off with his head.”

Richard Freund
Hackensack, N.J.
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Sources Say Philips’ DGG Dehut On Hold

H BY PAUL VERNA

NEW YORK—Philips is postponing
the U.S. launch of its Digital Com-
pact Cassette format to the fourth
quarter of next year, according to
informed sources.

These sources say the main obsta-
cle keeping the format from making
its scheduled second-quarter entry
into the U.S. marketplace is an ex-
pected delay in the passage of the
Audio Home Recording Act, which
would OK digital consumer record-
ers and give a compensatory royal-
ty to music copyright owners on
sales of digital recording equipment
and blank tapes.

In the U.S. Senate, the bill has
been heard by a copyright subcom-
mittee and has yet to be referred to
full committee; in the House, it has
been introduced in a subcommittee
but is not scheduled to be heard un-
til early in 1992.

While it was originally thought
that the legislation would be en-
acted before the end of this year—
giving legal clearance for the en-
trance of DCC into the marketplace
by early 1992—sources on Capitol
Hill say it is unlikely that the bill

will be approved until sometime
next year.

At least seven lobbyists repre-
senting six organizations—ASCAP,
BMI, the National Music Publishers
Assn., the Recording Industry
Assn. of America, Tandy Corp., and
the Electronics Industries Assn./
Consumer Electronics Group—have
reportedly met with about 100 mem-
bers of Congress, including Rep.

William Hughes, D-N.J., the spon-
sor of the legislation and chairman
of the House copyright subcommit-
tee.

Aside from the postponement of
action on the bill, another reason
given by some observers for the al-
leged delay in the DCC introduction
is that Philips simply is not ready to
bring out the new technology in the
U.S.

If the latter scenario were true,
however, why would Philips forge
ahead with plans to debut the for-
mat next spring in Japan and Eu-
rope? One informed source offers a
possible reason: ‘“‘Because the other
territories are not as large a mar-
ketplace as the U.S.”

Philips denies reports of a delay.
“There’s no delay in our launch

(Continued on page 76)

Rock The Vote Hits The Primary Trail

B BY SUSAN NUNZIATA

NEW YORK—As Rock The Vote
awaits a Senate decision on the “Mo-
tor Voter” bill it supports, it is step-
ping up its efforts to reach young
voters in New Hampshire prior to
that state’s Presidential primary in
February.

Meanwhile, Rock The Vote is pre-
paring a first-anniversary fundraiser.
On Deec. 17, the music-industry group
is holding a fund-raising benefit mov-
ie premiere for the Oliver Stone film
“JFK” in Los Angeles. It hopes to
raise $150,000-$200,000.

Disney Distrib Suspends
Dealings With WaxWorks

HBY JIM McCULLAUGH

LOS ANGELES—Buena Vista
Home Video, the home video distribu-
tion wing of Walt Disney Studios,
confirms that until an FBI investiga-
tion is complete, the company, “upon
advice of legal counsel,” has “sus-
pended all business activity’' with
Kentucky-based independent whole-
saler WaxWorks/VideoWorks.

The development comes in the
wake of the theft of more than 48,000
copies of Walt Disney’s “Fantasia” vi-
deocassette several weeks ago (Bill-

board, Nov. 9).

The tapes were apparently stolen
Oct. 23 from the Wayne, Mich., ship-
ping yard of Vidco International, a
transportation company employed by
Buena Vista Home Video.

Several days later, the tapes were
discovered by the FBI in a Memphis
warehouse belonging to WaxWorks/
VideoWorks.

The wholesaler claims to have pur-
chased the tapes through an unidenti-
fied broker and that it did not know
the tapes were stolen. Both the FBI

(Continued on page 84)

Video Rental Shops In India
Hurt By Gable Shenanigans

B BY JERRY D'SOUZA

BOMBAY, India—The growth of ca-
ble TV has cut into the video rental
business in India. Both thrive on pi-
racy, but the former, which serves
anywhere from 125 to 500 house-
holds per operator, is growing so
fast that rental outlets have seen a
drop of 256% in pickups over the last
six months.

A cable operator has a control VCR
in his house. A master amplifier is
used to boost signals and a modula-
tor to cut outside interference. He
then connects subscribers in the
apartments of his building and in the
neighborhood, offering diverse fare
that includes local and Western films
and cartoons for children, all for an
installation charge of $12 and a
monthly fee of $4.

“I no longer keep Hindi films,”
says the owner of a rental store in
one of the affluent areas of Bom-
bay. “How can I compete with an
operator who broadcasts a film
even as it is being shown for the
first time in a theater? Now with

STAR TV, I have to sell the tapes
of the TV series [ carry. I can only
keep Western films, but even these
are difficult to come by. The price
of a master print has gone up to
$4,000 [compared with $2,800 a year

(Continued on page 51)

In New Hampshire, Rock The
Vote'’s goal is to increase the turnout
of young people in the Presidential
primary, the nation’s first in 1992. Be-
cause of stringent voter regulation
requirements in New Hampshire,
Rock The Vote will offer shuttle ser-
vices at 15 college campuses that will
transport students from the schools
to voter registration sites. To further
encourage registration, concerts and
rallies will take place on the campus-
es. Students will have to prove they

V\\
s L E e

are registered to be admitted to the
concerts.

One of Rock The Vote's primary
targets remains the Motor Voter
Bill, which proposes permitting citi-
zens 18 years and older to register
to vote when they apply for or re-
new their driver licenses, and would
also mandate mail-in registration
nationwide. Now in the Senate, the
bill is up for a cloture vote which,
if approved, would allow the

(Continued on page 62)

Marathon Man. Capitol Records president Hale Milgrim, right, presents
recording artist Richard Marx with a plaque denoting the five cities Marx
performed in Nov. 9 during his one-day marathon, “Rush in, Rush Out, Rush
Street Tour.” The presentation took place foliowing the tour’s final concert at
Burbank Airport in Burbank, Calif. The other four concerts took place at or near
airports in Baltimore/Washington, New York, Cleveland, and Chicago. Marx and

his band performed songs from his current album,

first single, “*Keep Coming Back.”

“Rush Street,” including the

Sony Japan Fim
Going Public On
Tokyo Exchange

B BY STEVE McCLURE

TOKYO—As expected, Sony Music
Entertainment Japan is going pub-
lic. Formerly known as CBS/Sony
Records, the firm plans to list 18
million shares on the Tokyo Stock
Exchange’s second section by the
end of this month.

Sony will become the first Japa-
nese recording company to offer
stock to the public. An auction held
earlier this month set the issue’s
price at 6,800 yen ($52.30) a share,
which would bring Sony 122 billion
yen ($932 million).

The issue represents 29% of the
outstanding stock of SME Japan.

Analysts here say the issue had
been expected for some time, espe-
cially in light of Sony Corp.’s poor
recent results, and so it was given
relatively little media coverage
when officially announced. Hitomi
Hashimoto of Kleinwort Benson In-
ternational’s Tokyo office says, “It
certainly should help with the con-
solidated accounts of the overall
group.”

SME Japan is this country’s big-
gest record company, with an 18.3%

(Continued on page 84)

Stock Price Surge
Spurs Speculation
On Chrysalis Sale

B BY JEFF CLARK-MEADS

LONDON—A leap in the Chrysalis
Group share price is fueling new
speculation that Thorn-EMI is on
the point of purchasing the 50% of
the company’s record operation it
does not already own.

Chrysalis shares dipped to 39
pence (69 cents) in February but
closed Nov. 12 at 104 pence ($1.81),
up 13 pence for the day. Informed
industry sources now say a deal is
likely before the end of the month.

The surge in the share price
caused the London Stock Exchange
to request that Chrysalis issue a
statement. The company did so Nov.
13, saying it is in negotiations with
Thorn-EMI and that these talks
“may” lead to Thorn-EMI’s takeover
of Chrysalis Records. Chrysalis stat-
ed that its discussions with Thorn-
EMI were “in the light of uncertain

(Continued on page 82)

Entertainment Biz Putting Stock In Public Offerings

EBY DON JEFFREY

NEW YORK—In recent months, at
least three companies involved in
the music industry have made initial
public offerings of stock, reflecting
a surging stock market this year
and a strong appetite by investors
for new issues.

Analysts say the main catalyst
fueling this drive is lower interest
rates, which make stocks more at-
tractive than many other invest-
ments. In addition, the public’s
hunger for small stocks is strong
because investors believe these is-
sues offer better bargains and

more room for growth than do the
stocks of big corporations.

The companies that have gone
public recently include R-Tek Corp.,
owner of the Quality and Dino rec-
ord labels; Gaylord Entertainment
Co., operator of the Grand Ole
Opry, The Nashville Network, and
Country Music Television; and BET
Holdings Inc., owner of the Black
Entertainment Television Network,
which broadcasts music video pro-
grams featuring R&B, gospel, rap,
and black adult contemporary pop
acts.

According to a survey by Securi-
ties Data Co., there were eight [IPOs

in the entertainment industry this
year through the end of October.
For all of last year, there were sev-
en entertainment-business IPOs. A
more striking statistic is that the
combined proceeds raked in by the
companies that went public in the
current quarter alone—which be-
gan Oct. 1—is more than $300 mil-
lion, compared with just $187 million
in proceeds from all of the enter-
tainment [POs in the seven previous
quarters.

In the overall stock market, 1991
has been a far hotter year for [POs
than was 1990. Through Oct. 28, 264
companies went public, raising

$11.5 billion, compared with 172
firms that raised $4.5 billion in all of
last year.

“The market’s at an all-time high,”
says Keith Benjamin, senior enter-
tainment analyst with Ladenburg,
Thalmann & Co. “It feeds on itself.
Once you have a couple of successful
offerings at a premium, that paves
the way for other offerings.”

Two of the three music-related of-
ferings are so-called small-cap
stocks. Only Gaylord, whose market
capitalization (number of shares
times stock price) is close to $1 bil-
lion, is not considered small.

(Continued on page 62)
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BMG Distribh Estahlishes
New GD-Returns Policy

@ BY ED CHRISTMAN

NEW YORK—As expected, BMG
Distribution has implemented a poli-
cy that allows dealers to return
opened CDs, but with a penalty at-
tached. Initial account reaction to the
program appears to be somewhat
more favorable than that which
greeted Sony Music Distribution’s
current defectives policy.

The BMG policy, which is effective
Jan. 1 but applies to opened CDs ac-
cumulated during the fourth quarter,
allows accounts to return up to 1.5%
of purchases on a unit basis. If the re-
turn of opened CDs climbs above the
1.5% mark, a two-tier penalty kicks
in: a $1.50 surcharge for each
breached package above 1.5% but
less than 3%; and a $3 charge for
such returns above 3%. BMG will do
bookkeeping on the policy on a quar-
terly basis.

In an attempt to ensure that BMG
labels can continue to participate in
retail chains’ no-risk programs, the
return policy excludes titles that are
normally exempt from the company’s
incentive/disincentive formula.

Pete Jones, president of BMG Dis-

tribution, says the policy was shaped
after consulting with accounts. “We
tried to satisfy most of the accounts’
concerns,” he says. “Also, we wanted
to make sure that we continue to get
in-store play and that our policy
doesn’t spread or enlarge the used-
CD market.”

Among the other retailers that say
they are willing to give the BMG poli-
cy the benefit of the doubt are Belts-
ville, Md.-based Kemp Mill Music,
Sausalito, Calif.-based Record Shop,
and Miami-based Spec’s Music & Vid-
€o.

Says Ron Phillips, director of mar-
keting at 57-unit Spec’s, “I applaud
BMG for trying to come up with a
creative solution to the issue. Let’s

(Continued on page 76)
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Smeli The Glove...

Again. The legendary, albeit fictional rock band Spinal Tap

announces its exclusive worldwide recording contract with MCA Records during a
press conference at the Los Angeles Memorial Coliseum. Immediately following the
announcement, the band auditioned 51 prospective new drummers. (All of Tap's
previous drummers have died, two by spontaneous combustion.) The judges
announced a 51-way tie among the applicants. A winner will be announced in the
next few weeks, and will perform one song with Spinal Tap during its first Los
Angeles concert performance next year. Tap’s next album will be released on MCA
early in 1992. Shown, from left, are band member Nigel Tufnel; Al Teller, chairman
of MCA Music Entertainment Group; band member David St. Hubbins; Richard
Palmese, president of MCA Records; and band member Derek Smalls.

Rundgren’s Vision Keys Video Confab

@ BY CHRIS MORRIS

LOS ANGELES—Keynote speak-
er Todd Rundgren offered a vision
of video’s future, and a panel of
artists grappled with problems in

LONDON—IFPI, the international
label trade organization, will have a
new man at the helm of its global
anti-piracy and copyright-protection
activities, starting in March.

Ian Thomas, director general
since 1982 and an IFPI employee
for 24 years, is retiring and will be
replaced by Nic Garnett, currently
IFPI’s director of international op-
erations and legal affairs. Thomas
will retain a consultancy role with

lan Thomas Retires From Key IFPI Post

the organization for the next two
years.

Asked the reasons for his depar-
ture, Thomas says he feels 10 years
is the correct length of tenure for a
director general and he is happy to
make way for somebody of Gar-
nett’s abilities.

Garnett, who for six years was
IFPI regional director for Asia and
the Pacific, says a personal priority

(Continued on page 82)

RECORD COMPANIES. Ken Wilson is
promoted to senior national director
of black music promotion, East
Coast, at Columbia Records in New
York. He was co-national director of
black music promotion, West Coast.

Keith McCarthy is appointed di-
rector of press and public affairs
for Sony Music Entertainment in
New York. He was a free-lance cor-
porate writer.

MCA Records promotes Maria
Kleinman to national publicity di-
rector in Los Angeles and Tom
Cording to national publicity direc-
tor in New York. They were, respec-
tively, director of tour publicity,
West Coast, and director of tour
publicity, East Coast.

Virgin Records promotes Unice
Rice to national director of R&B
field staff in Texas and Dave Rosas
to national director of R&B promo-
tion in Los Angeles. They were, re-
spectively, regional representative
for Texas, Oklahoma, and New

EXECUTIVE TURNTABLE

P

WILSON McCARTHY

Mexico (a position he will continue
to hold), and co-national West Coast
manager.

K-tel International (USA) in Plym-
outh, Minn., appoints Tom Lenaghan
senior VP of sales and Bill Hallquist
manager of entertainment market-
ing. They previously worked at Lie-
berman Enterprises as, respectively,
VP of national accounts and market-
ing manager.

Faye Evans is promoted to direc-
tor of production, manufacturing,
and distribution at A&M Records in
Los Angeles. She was production co-
ordinator.

video’s present at the opening ses-
sion Nov. 7 of the 13th Annual Bill-
board Music Video Conference at
the Hotel Sofitel-Ma Maison here.
Musician/video artist Rund-
gren, who was among the pioneers
of music video production in the
mid-'"70s and then withdrew from
the form in the mid-'80s after he
became disenchanted with its di-
rection, excoriated the commercial
thrust of video production today,
discussed the role of new technolo-
gies in music video, and issued a
call to arms to video makers to ex-
plore the artistic potential of those
technologies for their own sake.
The artists’ panel, titled “Video
Saved The Radio Star”’ and moder-
ated by Billboard music video edi-
tor Melinda Newman, ran counter
to its title, as half a dozen musi-
cians recounted their confronta-
tions with the intractable forces of

i)Y
CORDING

KLEINMAN

I.R.S. Records in Los Angeles pro-
motes Laura Selwyn to senior direc-
tor of manufacturing and production
and Sig Sigworth to senior director
of international marketing. They
were, respectively, director of manu-
facturing and director of internation-
al marketing.

Peter Lau is promoted to manag-
ing director of Warner Music Singa-
pore. He was sales manager at the
company.

Nelson Rodriguez is named GM of
RMM Records and Video Corp. in
New York. He was director of promo-
tions for the Northeast at TH/Rod-

music television and their ongoing
conflicts with record labels over
the style and content of their vid-
€os.

Rundgren began his presenta-
tion by screening his recent video
for “Change Myself,” which was
created on desktop computers in
his home, utilizing NewTek’s “Vid-
eo Toaster’’ system. The Video
Toaster is a keyboard and accom-
panying software system that
when used with a computer allows
the second computer to perform
complicated tasks such as generat-
ing effects in 3-D.

“Traditienally this process is very
expensive, very time-consuming,
very prone to mishaps,” Rundgren
said. “Because of [the Video Toaster],
you may see more people get in-
volved in this type of production ...
Now it's possible to consider this as

(Continued on page 36)

Black Gountry
Act Francis Inked
On Basis Of Clip

@ BY DEBBIE HOLLEY

NASHVILLE—Capitol Nashville
is preparing to embark on what la-
bel officials say is one of the larg-
est marketing and promotion cam-
paigns the label has ever pulled to-
gether for a new artist. Cleve
Francis, the only black country
singer currently signed with a ma-
jor record label, will receive this
push partly because of the tremen-
dous response
garnered by a vi-
deoclip that he fi-
nanced himself
prior to signing
with Capitol.

Francis’ his-
tory reads al-
most like a chap-
ter in a story-
book. One of six
children who were raised, as he
puts it, ““dirt poor in Cajun coun-
try,” he dreamed about perform-
ing country music since early
childhood. At the insistence of his
mother, however, he completed
college. Later, he went on to medi-
cal school and became a well-estab-
lished cardiologist in a suburb of
Washington, D.C.

Since 1973, when he started his
medical practice, Francis has re-
corded three independent albums.
Now he is preparing to leave the
field of medicine to pursue his
country music career full-time.

What started the ball rolling?
Several years ago, Francis treated
and stabilized a heart-attack pa-
tient, Olaf Hall, in the emergency
room one evening. ‘“The man
warned me his ‘Big Brother,” who
they called ‘Big John,” would be
coming to visit—all of the almost

(Continued on page 31)

FRANCIS

RICE

ven Records.

Sony Music Greece in Athens pro-
motes Dimitris Yarmenitis to man-
aging director and George Polych-
roniou to senior director of creative
operations. They were, respectively,
international A&R/marketing man-
ager and marketing director.

Jon Cohen is promoted to regional
promotion and marketing manager
for New England and upstate New
York for SBK Records in Boston. He
was national manager of video pro-
motion.

Nancy Levin is promoted to na-
tional promotion manager for Re-

prise Records in Los Angeles. She
was national singles promotion man-
ager,

Steve Schenfeld is promoted to
manager of A&R administration at
Blue Note Records in New York. He
was coordinator of marketing and
A&R.

Michelle Taverna is appointed
publicity coordinator for Mercury
Records in New York. She is a recent
graduate of St. John’s Univ.

PUBLISHING. John Marsillo is promot-
ed to assistant VP of telecommunica-
tions at BMI in New York. He was di-
rector of operations/telecommunica-
tions.

RELATED FIELDS. Symetrix Inc. in Seat-
tle names Cal Vandegrift director of
export sales. He has spent 35 years in
the broadcasting business and most
recently was a salesman with Broad-
cast Supply West.
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Rush Rolls With More Organic Sound
Latest Set A ‘Reaction Against Technology’

B BY JIM BESSMAN

NEW YORK—“Roll The Bones,” the
second Atlantic Records release for
Rush, debuted at No. 3 on The Bill-
board 200 Top Albums chart in Sep-
tember and has already hit gold certi-
fication, sending the veteran band on
the road with a renewed sense of cre-
ativity and purpose.

The venerable Canadian techno-
power trio, whose self-titled debut
bowed in 1974, came to Atlantic from
Mercury Records with the 1989 al-
bum ‘“‘Presto.” That album, according
to front man Geddy Lee, paved the
way for the “organic,” less synthe-
sized production method used again
on this latest release.

“It’s a continuation of what we
started with ‘Presto,”” says Lee,
singer, bassist, and synthesizer play-
er for the band who with guitarist/
backing vocalist Alex Lifeson puts
music to the lyrics of drummer Neil
Peart.

“It was kind of a reaction against
technology, which we felt we were
drowning in. We were seeing moun-
tains of synthesizers, computers, and
TV screens, and didn’t really want to
touch any of it. So Alex and I got an
eight-track and mike, guitar and
bass, and decided to see how far we
could get before getting desperate
for the other stuff, and it really
sparked a change for us.”

The change has already sparked
success on radio, with the song
“Dreamline” hitting No. 1 on the Al-
bum Rock Tracks chart. MTV has

had the song in active rotation.

Of course, Rush has not complete-
ly cut out technology but uses it now
as an arranging tool rather than pri-

‘Change is
a good thing’

mary writing device. Lee says that
the fresh approach to composition
was further reflected in the band’s
optimistic outlook, having “sorted
out the nagging debate” over how
Rush could continue—and for how
long.

“You have to allow yourself time to
be a human being and cut ties once in
a while,” he says. “You can’t be
afraid to say what’s on your mind, or
remind yourself what a competi-
tive—and very unhealthy—environ-
ment the music business is.”

After so many years of writing, re-
cording, and performing together,
Rush reached a point where the mem-
bers lost confidence in both them-
selves and the group. Lee says that
at, the time of the 1987 album “Hold
Your Fire,” each had “different mind-
sets,” much to the detriment of band
solidarity.

“We went through a period of re-
structuring our personal lives and
priorities and now, a few years later,
we're three adults in a rock band as
opposed to three postpubescents.
That's certainly affected the spirit of
the new record, and the lyrics to a
certain degree.”

Fagen Joins ‘Soul’ Brothers,
Sisters For New Gompilation

@ BY GENE SANTORO

NEW YORK—“The idea was not to
copy the originals but to reinterpret
them,” says Donald Fagen of “The
New York Rock And Soul Review:
Live At The Beacon,” a new Giant
Records album of classic soul-era
tunes recorded by Fagen, Michael
McDonald, Boz Scaggs, Phoebe
Snow, Charles Brown, Eddie and Da-
vid Brigati of the Rascals, and others.

“We weren’t looking for authentic-
ity,” continues Fagen. “The point of it
is that these are living compositions
that can be interpreted in different

ways, like a rock equivalent of jazz
standards, not nostalgia.”

Fagen has been experimenting
around that idea for a couple of
years. “Last year, Libby Titus and I
produced three or four dates at the
Lone Star” Roadhouse in New York,
he explains, “and two or three things
at Elaine’s restaurant. Then we did a
Beacon show with Patti Austin. It
was like an old-time revue, where
some of the lesser-known singers
who were doing backups could come
out and sing. Everybody got a shot.”

The revue’s expansive personnel

(Continued on page 24)
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Neville Brothers

Also helping is the new label affili-
ation, as Lee feels Rush’s momentum
suffered over the years at Mercury/
PolyGram because of numerous
changes in regime. Otherwise, he
notes, “Change is a good thing,” and
he offers as proof the band’s new
road manager, new lighting designer,
and relatively new co-producer (with
Rush) Rupert Hine.

“We've committed ourselves to not
changing members, so we change
something else every now and then,”
says Lee, who credits Hine—who
also worked on “Presto”—for help-
ing realize a slightly looser sound on
“Roll The Bones.”

Recognizing Rush’s “curious his-
tory” and “definitely crooked road to
success,” Lee is grateful for the
band’s dedicated fan base and the

Shore Friends. A video shoot at the Stone Pony in Asbury Park, N.J., reunited
Jersey Shore rockers Bruce Springsteen, left, Southside Johnny Lyon, center, and
Miami Steve Van Zandt for the taping of a videoclip for “It's Been A Long Time,”
the first single from “Better Days,” the new album from Southside Johnny & the
Asbury Jukes on Impact Records. The album debuted last week on The Billboard
200 and footage of the performance aired Nov. 1 on “ABC In Concert '91.”

(Continued on page 17)

THE FIRST GRAMMY bash (and certainly not the last)
to celebrate the return of the awards show to New York
next Feb. 25 packed the Hard Rock Cafe recently, where
artists and industry execs joined NARAS officials for
word of the latest Grammy Week plans.

Judy Collins, Lenny Kravitz, Donna Summer, Cy
Coleman, and the members of Firehouse wound
through the crowd, past the chiefs of the New York-
based labels—Clive Davis of Arista, SBK’s Charles
Koppelman, Elektra’s Bob Krasnow, EMI's Sal Licata,
and Sony Music’s Tommy Mot-

Grammv Game Plan; ‘Pandora’s Box’ Tops;
Marty Brown’s Loft-y N.Y. Performance

tracks are studio jams, live radio and concert recordings,
and alternate takes. Along with an essay by Rolling
Stone’s David Wild and liner-note recollections from the
band members are tributes from the late Bill Graham,
Jimmy Page, Vernon Reid, Slash of Guns N’ Roses,
Ted Nugent, Joni Mitchell, Jon Bon Jovi, Vince Neil,
Little Richard, and others.

DOWN HOME, UP HIGH: “I’'m kinda scared ’cause 1
know there’s a lot of important people out there,” con-

tola. And “we’ve got about a hun-
dred [publicists] here tonight,” re-
marked NARAS president Mi-
chael Greene.

The best news of the night, an-
nounced by New York City Gram-
my Host Committee chairman
Jonathan M. Tisch, is the plan for

fessed MCA’s Marty Brown in his
t#he

Kentucky twang, before playing

an intimate, unamplified, acoustic
showcase at Michael’s Loft in New
York. He ought not have worried
himself. Brown's set had the big-
city big shots cheering him on. The
setting, overlooking the Manhat-
tan skyline, was a bit of a change

a Grammy Week concert by Nata-
lie Cole at the Apollo Theater Feb.
21, to benefit the financially trou-
bled musical landmark. NARAS had been criticized for
not including the legendary venue in Grammy Week cel-
ebrations in previous years,

Greene revealed that Bonnie Raitt will be the honor-
ee at this year’s MusiCares dinner, which last year
raised $500,000 for the music industry’s charitable aid
foundation. He also announced that NARAS is expand-
ing its Grammy In The Schools program throughout
New York, featuring classroom visits by the likes of
Queen Latifah, Jellybean Benitez, Garland Jeffreys,
and Michael Kamen, and into other cities nationwide,
through the sponsorship of Columbia House and Mc-
Donald’s.

As members of the New York music biz establish-
ment prepared for their first back-to-back annual Gram-
my presentations in the Big Apple, L.A. resident Greene
conceded one sour point: “I'm not a real popular guy in
Los Angeles the last couple of years.”

BACK IN THE SADDLE: “We weren’t too ambitious
when we started out. We just wanted to be the biggest
thing that ever walked the planet, the greatest rock
band that ever was. We just wanted it all,” says Steven
Tyler of Aerosmith in the liner notes of “Pandora’s
Box,” the new Columbia Records boxed set, boasting 52
tracks on three CDs from the Boston band’s platinum-
plated, six-album career with Columbia, prior to its reju-
venation on Geffen Records. Among 24 unreleased

by Thom Duffy

from Brown’s recent Wal-Mart
tour in support of his debut, “High
And Dry.” Singing along on the
performance of “Don’t Worry Baby,” as they do on
Brown’s album, were MCA Nashville press ace Susan
Levy and Musician magazine’s Peter Cronin.

SIGNINGS: Soul Asylum to Columbia Records . . . Die
Warzau to Fiction/Atlantic Records and Candyland to
Fiction/Atco/EastWest in a joint-label deal between Fic-
tion and the Atlantic Group ... David Byrne, A.R.
Kane, and Julian Lennon each to Shore Fire Media for |
publicity. Kane is the first rock act signed to Byrne’s
world-music Luaka Bop label . . . Lori Carney Angelo to
the position of booking agent at QBQ Entertainment, a
promotion for Angelo, who has been at the agency since
'86.

0N THE BEAT: As tribute concerts were staged at the
Ritz celebrating the 50th birthday of Frank Zappa, off-
spring Dweezil and Moon Zappa broke the news that
their father is battling prostate cancer . . . The honor has
previously gone to the likes of New Kids On The Block
and Clint Black. This year, RCA act PC Quest has been
invited to ride in the nationally televised Macy’s Thanks-
giving Day Parade. The act will perform its new single,
“Can’t You See” ... Norman “Butch” Stone, onetime
manager of Black Oak Arkansas, saw his career de-
railed after a drug arrest and conviction in 1989. Earlier
this year, an Arkansas judge overturned the conviction

(Continued on page 16)
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TRY ME: Stanley Mills, the sea-
soned independent music publish-
er who has operated New York-
based September Music (ASCAP)
and Galahad Music (BMI) since
1968, has an offer he hopes writ-
ers who have recaptured their
copyrights can’t refuse.

“The multinational publishers
do the best they can with their
vast number of standards, but
there’s only just so much they
can do in view of the necessity to
concentrate on their major con-
temporary relationships. They
are also now

Stanley Mills Offers Writers
More Life For Old Hits

man for the Fur Vault, was paid
$10,000 for use of the song, with
an option to continue. The group
had some hits afterward, but
never another No. 1 showing. It
disbanded in 1963.

BY GEORGE: Walter Rimler is
the author of an unusual ap-
proach to the songs of George
Gershwin in “A Gershwin Com-
panion—A Critical Inventory &
Discovery, 1916-1984" ($55, Pop-
ular Culture Inc. Ann Arbor,
Mich., 498 pages). What sets this
Gershwin

staffed with
younger peo-
ple who are
not familiar

WIII‘IIS&MIISII:

tome apart
from others
is that his
songs—some
300 published
and 300 un-

with older __r
copyrights.” I!FIEETF
And, adds

Mills, who is
the son of
Jack Mills, the founder of the
legendary Mills Music, the situa-
tion is even more difficult for
writers whose standards are not
quite household words (or tunes).

His answer to writers of songs
that have had a track record, es-
pecially those who have chosen
to publish their own songs dur-
ing a 19-year extension of their
copyrights, is to exploit their ma-
terial without the requirement
that the writers surrender a por-
tion of their publishing rights.

Mills works it this way: He
takes 50% of publishing revenues
on all new recordings or music
print deals he makes; this ex-
cludes performance income un-
less a singles release develops
from a cover he has gotten. In
similar arrangements, Mills will
also arrange subpublishing deals
on the writer’s behalf.

Mills, who has made more than
20 deals of this sort, most recent-
ly for the country evergreen
“Four Walls,”” remembers the
first one. “Charlie Grean let me
exploit his ‘The Thing,” a big hit
for Phil Harris in 1950. I got
three compilation tracks and two
choral print versions from Hal
Leonard and Shawnee. He had
never gotten a choral version be-
fore.”

¢

SH-BOOM’ MINI BOOM: “Sh-
Boom,” considered to be rock’n’
roll’s first national hit back in
1954, when the Crew-Cuts’ re-
cording on Mercury held down
the first spot for nine weeks, has
been licensed for the first time as
a commercial. A remake leads off
a new ad campaign developed for
the Fur Vault, said to be the
largest retailer of fur and leather
garments and accessories in the
New York tri-state metropolitan
area. Also, the song is performed
in the opening and closing credits
of a new film, “The Super,” star-
ring Joe Pesci. The song is pub-
lished by Warner/Chappell Mu-
sic, which, according to a spokes-

by Irv Lichtman

published
works (with-
out musical
notation)—take the spotlight.
Rimler, beyond giving the basic
identities and origins of the
songs, also presents some back-
ground, under the heading of
““Lore,”” then analyzes his sub-
jects in technical terms and pro-
vides lists of recorded versions
where applicable. Though the
concept works well, it would
have been nice—but admittedly
unwieldy—to have included the
full lyrics instead of Rimler’s sto-
ry-line summaries, which cannot,
of course, give a sense of the wit
of Ira Gershwin or others. Sum-
marizing a lyric’s story is like
making an outline of an outline.
Rimler, an author who has done
both fiction and nonfiction, is
said to have completed the book
with the cooperation of the
Gershwin family and music pub-
lisher. Although George Gersh-
win died in 1937, the book’s title
reference to the year 1984 refers
to the first publication that year,
in a Warner Bros. Publications
folio, of several songs.

DEALS: NEM Entertainment
president Ira Jaffe has signed
Hard Corps to a publishing deal.
The Nashville-based group with
a ‘“rock’n’rap” sound recently de-
buted on the Interscope label
with an album called “Def Be-
fore Dishonor.”

IT’S the American Movie Chan-
nel Words & Music referred to in
anitem in the Nov. 9 issue on spe-
cial Veteran’s Day programming
Nov. 11.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from Warner Bros. Publica-
tions:

1. Harry Connick Jr. Songbook
2. Whitney Houston, I’'m Your
Baby Tonight

3. Robin Hood: Prince Of Thieves
Soundtrack Selections

4. Paula Abdul, Spellbound

5. Led Zeppelin, Remasters

ew York Music Awards

EWSMAKERS

PRO-SET NEW YORK MUSIC AXARDS. The Sinth Annual New
York Vhrsic Awards (Nn v ) was, onee againg a real honre town
celebration of the musie and nusicians of the city. BML. co-sponsor
of the Awards sine weption, presented a New Songwriter
Award to Peter Zizz riter of the hit single "W hispers” Tor Carita.
Pictured following the on-stage pres ion are (L - r.) Paul Valenti
and Joe Marre ll‘l of Peavey | lectfonics Corp. (who presented Zizzo
with a Digital Phase Madalation zer-DIPM2): BMI's Charlie
Feldman: Award presenter Donna Summer: Peter Zizzo: BMI's
Mark Fried: producerfsongwriter Keith Diamond. who
co-presented the awart - and BMI's Rick Sanjek

CONGRATS. Frances *a Beghe (SBK Records)) stoppead by to
cpngratulate Marshall Crenshaw (Paradox/MGA) alier he wan
the Best Rock Album - Sole Avtist award fov his Life < Too Short
tlhim  Crenshaw ix a regular at the New York Music Awards
having won & similar gward at the very first NY Awards show,
Marshull and Francesca are jamed here by BMI's Mark Fried
(left) and Ri-k Sanjek (right)

A PILE OF TEENAGERS. Young Black Teenagers (Sonl/MCA Records)

decided to take the Awards show's China Clab press room.
Pictured here a wager Pep: BMI songwriter Essra Mohawk
("Change of Heart'/"Sy Intense”);

BMI's Cat Jackson, and Teenagers DJ Skribble and Tommy Never.

HANGIN' OU'L. The China Club
pr"sﬁ room (ll'("w a "“nllN'l' "f ’\("N
York music people who just
wanted to be with their pals.
Tierc's BMI's Erie Coles greeting
songwriter Denise Lopez.

Teenagers Kamron and First Born;

RAP ROUND-UP. Public Enemy (Del Jaum/Cohirmbia)
wilked away with the New York Masic Award for Best
Rap Group at the Beacon Theater ceremony. Shown
here following the prcsoululiml are (L - r): BME's Car
Jackson: Publie Loemy's Flavor Flav and Chuek D.:
Russ brwin (SBR Ree oul~) BMI's Mark Fried: lrwin's
manager Greg Zinn of KRT Management. and BMI's
Erie (:0'1'5.

STILL WINNING.
Gold (right). songy
of "From \ Distanece".
picked up the 1991
Grammy Award Song of
the Year. She's obvionsly
made some in-roads as an
artist as wel
recognized as The New
York Musie Awards
Rising Star Award
winner. She's shown here
with BME's Mark Fried
and Alison Smith.

ince she was

THE RAW AND THE HAPPY. The membeas of Raw
Yonth (Giant Records) were all smiles after picking ug
a New York Musie Award for Best Video ("Tame
Yourself"). BMU's Eric Coles (raar) e Jlebrates with
Flair, Angela Gallainbardo. Brad Malthy., Myoshin
Setley and Erie Michaels

A LOVELY BUNCH OF ...
won the Best Yocal Group Award. That's Kid Creole
(right) showing off the award with Coconut Adriana Kaegi

Kid Creole and the Coconuts

and BMI's Rick Sanjek joining the celebration.

3™l

(Al photes: BMUGary Gerdhofl} p
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ARTIST DEVELOPMENTS

FOLLOW FOR NOW'S LEAD

Described as everything from Sly
Stone meets Black Sabbath to Jimi
Hendrix meets Metallica, Atlanta’s
Follow For Now has arrived on the
music scene with an explosive
funk’n’roll blend of energy and so-
cial consciousness.

“Signing them was really an easy
call for me,” says Chrysalis A&R di-
rector Duff Marlowe. “It hit me in

the face within half a second!”
Follow For Now—which takes its
name from a Public Enemy lyric—is
vocalist/guitarist David Ryan-Har-
ris, drummer Enrique, guitarist/vo-
calist Chris Tinsley, keyboardist/vo-
calist Billy Fields, and bassist Jamie
Turner. The band has been building
a following and a critical buzz for
more than two years, both from its
own headlining club dates, including

regional talent showcases such as
South By Southwest in Austin, Tex-
as (Billboard, March 31, 1990), as
well as opening concerts for every-
one from Billy Idol and Faith No
More to Red Hot Chili Peppers,
Fishbone, and Living Colour.

Marlowe says he signed the band
“based on two factors. First, quality
of songs—great material, topical,
well-developed lyrics. Second, amaz-
ing arrangements, structures, and
emotional impact that come together
incredibly well for a band that
young.”

Working with producers Matt and
Paul Sherrod, the band’s bottom line
was “to make a record that would
create a feeling like the one I get
when [ hear the music my parents
listened to in the "70s,” says Ryan-
Harris. “Guitars that sound like gui-
tars, with real people playing them.”

Marlowe is not surprised by the
strong critical reception that has
greeted the group. “Follow For Now
is bringing back realism, emotion,
and musicians playing their instru-
ments. The press they’re getting is
really well deserved because they

Billlboard

YEARINeMUSIC

Get ready for Billboard's 1991 Year In Music - the most eagerty awaited issue of the

year! Special features include the Year End Charts and expanded editorial reviewing
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are a breath of fresh air. The way
they write and perform songs—
there is a certain beauty there that
defines what rock’n’roll is, and has
been lacking for a long time.”
Ryan-Harris believes Follow For
Now has the necessary ingredients
to be all things to all people. “I don’t
think anybody who comes to see us
and gives us a chance can’t find
something they like,” he says of the
band’s music. “It’s not targeted. It's
for any- and everybody. Whether
someone likes Metallica or rap, I
want them to grab an element of
what they’re into, find it in us, and
dig the whole record. I don’t think
that’s too far-fetched a request.”
ELIANNE HALBERSBERG

THE BEAT

(Continued from page 14)

after a key witness admitted he lied
in testifying against Stone, who’s
looking to spread word of his
cleared name in the music biz . ..
Jellyfish, planning to record a new
album for release on Charisma
next year, is auditioning for a new
guitarist. Interested players should
contact Industrial Management in
San Francisco ... Delaney Bram-
lett, who retreated from the music
business after his partnership end-
ed with ex-wife Bonnie Bramlett,
has been writing, recording, and
showcasing new material. He is
represented by Blue Heart Man-
agement in North Hollywood ...
KRS-One teams up with the Na-
tional Football League and Starter
Sportswear as spokesman for an
anti-violence campaign dubbed
“Chill” ... Larry Crane, former
guitarist with John Mellencamp,
has recorded an indie solo album
“Eye For An Eye,” and is planning
showcase dates.

ON THE ROAD: “Happy’’ are
Keith Richards’ fans with word of
the upcoming Virgin Records re-
lease ‘“Keith Richards & The X-
Pensive Winos Live At The Holly-
wood Palladium: December 15,
1988,” now set for release Dec. 10.
The live disc of that night’s show
on Richards’ solo tour and accom-
panying longform video are being
packaged as a limited-edition, indi-
vidually numbered, boxed set.
Keef, meanwhile, is expected to re-
cord a new solo album for Virgin
next year ... Elektra/American
Explorer artist Jimmie Dale Gil-
more is opening dates for Bob Dy-
lan through Nov. 13, and support-
ing John Prine for the latter half
of the month ... Tour openings:
Ozzy Osbourne, Nov. 12, Palmer
Auditorium, Austin, Texas . . . Dra-
marama, Nov. 12, the Paradise,
Boston, with new recruit, former
Blondie drummer Clem Burke,
aboard ... Pearls At Swine from
Germany, Nov. 12, Venus de Milo,
Boston ... Tin Machine, Nov. 14,
the Tower Theater, Philadelphia
... EMF, Nov. 15, the Aragon The-
ater, Chicago ... Grateful Dead
drummer Mickey Hart, backing his
Rykodisc album ‘“Planet Drum,”
Nov. 16, Zellerbach Auditorium,
San Francisco ... Siouxsie & the
Banshees, Wednesday (20), the Op-
era House, Austin.
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ARTISTS

IN CONGERT

ROD STEWART
Miami Arena, Miami

F LYING SOCCER BALLS and fa-
miliar classics were the order of the
evening as soulful soccer aficionado
Rod Stewart kicked and crooned his
way through a rapidly paced, two-
hour concert here that left his 14,000

singing, enamored fans gasping for
more.

Sandwiched between Stewart’s ani-
mated, kicking exhibitions was a
highly polished, technically flawless
outing propelled mightily by the
sheer gravity of Stewart’s still-evoca-
tive wails and beguiling showman-
ship. Though the raucous, tightly
scripted affair was performed at
times a bit too mechanically, the
hard-working Scotsman still was able
to extract earnest excitement from
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530 5th Avenue New York, NY 10036

[l WILLIAMS

the concert’s inherent predictability.

Stewart’s current Vagabond Tour
is named after his latest effort, “Vag-
abond Heart,” yet, curiously, he sang
only two tracks from that album,
“Rhythm Of My Heart” and ‘“The
Motown Song,” during this Oct. 13
show, the first of a two-night stand
here.

The balance of the foot-stomping
performance, which also featured a
strong effort by Stewart’s 10-piece
band, contaimed emotive renditions of
most of his biggest hits, including
“Tonight’s The Night,” “Hot Legs,”
and “Maggie May.”

The hearty Stewart sang strongly
throughout the concert, except for a
feeble-voiced treatment of “You
Wear It Well,” one of many tunes
that Stewart had difficulty handling
during his second show the following
night.

Indeed, Stewart’s lackluster Oct.
14 concert raised questions about his
ability to perform shows on consecu-
tive nights. A disheartened Stewart
admitted as much at that concert’s
conclusion when he apologized to a
slightly smaller, but appreciative, au-
dience for a show-weary voice that
was not quite up to snuff.

JOHN LANNERT

JOHN LEE HOOKER
BUDDY GUY
TINSLEY ELLIS
JOHN CAMPBELL
Beacon Theatre, New York

THE CLOSING NIGHT of the Ben-
son & Hedges Blues festival’s New
York run Oct. 20 was fired to a rare
peak by an incandescent Buddy Guy.
Onstage at the Beacon Theatre, Guy
played the packed, increasingly en-
thusiastic house like he owned it—
which, after a bit of his fiery set, he

(Continued on next page)

RUSH’S ORGANIC SOUND

(Continued from page 14)

good will generated by its quality
concert showmanship. “I'm not really
sure who's out there, but there’s
great variety, and we've managed to
remain headliners for over 10 years,”
he says.

Rush embarked on a North Ameri-
can tour Oct. 25 that is due to contin-
ue through mid-March. Meanwhile,
the title track from “Roll The Bones”
has followed lead track “Dreamline”
as the second cut serviced to album
radio.
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and their ability to communicate.

The following are just some of the courses we offer
this winter:

¢ The Anatomy of a Record Company,
Wayne Edwards, Executive Vice President,
Norman Winter/Associates, Public Relations

¢ Inside A&R: The Heartbeat of the Record
Company, Ritch Esra, artist consultant, author

e A&#tR Administration: The Nerve Center of the
Recording Process, Michael Lanahan, A&R
Administrator, Morgan Creek Records

* The Business of Operating a Recording Studio:
Realities and Opportunities in the '90s,
Guy Costa, CEQO, Quadim Corporation; past
president, SPARS

®* Rhythm and Blues: The Impact of Black Music
Today, Len Chandler, co-founder and Director, LASS

® Negotiating Techniques for the Music Business,
Jill Berliner, music lawyer, Mitchell, Silberberg,
and Knupp

¢ Legal and Practical Aspects of the Recording and
Publishing Industries, Richard Schulenberg, JD,
music industry attorney

® Publishing Hit Songs: An Introduction to
Creative Music Publishing, A/an Melina, music
publisher, personal manager

® Critical Listening: Perception and the Audio
Environment, Ron Streicher, owner, Pacific Audio
Visual Enterprises

® On the Cutting Edge of the Contemporary
Music Scene: The Musician in Los Angeles,
Kenny Kerner, Senior Editor, Music Connection

For more information about these and other courses in
recording engineering, electronic music, film scoring,
and music history and theory call (310) 825-9064 and
ask for your free copy of the Professions in the
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In the December issue of MUSICIAN

Neil Young plans another Harvest Megadeth
finds a new guitanist Robbie Robertson explains
how he got that way Charles Koppelman
surveys his empire Massive Attack take us to a
rave The Modern Jazz Quartet talk about each
other Blue Aeroplanes try to be unconventional
Southside, Steven and Springsteen play a bar
gig Ronald Shannon Jackson and Ginger Baker
explain African rhythms Soundalike lawsuits
heat up Miles talks to Musician and Dizzy

Gillespie, Chick Corea, Carlos Santana, Max

L \(hlunL Neil Young - Robbie Rohertson

Roach, Herbie Hancock,

Fhe Greatest of

Them Al
MILES
DAVIS

1926-1991

Wayne Shorter and Tony
Williams talk about Miles

Nothing but the music, Nothing but the truth

On Sale Now

Artists & Music

ARTISTS IN CONCERT

(Continued from preceding page)

did. Wearing overalls and a look that
veered from demonic concentration
to grinning transcendence, he casual-
ly stalked the stage with the kind of
seemingly careless control only long
years of virtuosity can confer.

“I want to play other people’s mu-
sic, some of the reasons I'm doing
what I do,” Guy drawled several
times when the audience shouted for
tunes from his fine Silvertone Rec-
ords album, “Damn Right I've Got
The Blues.” And so he kicked into
Robert Johnson’s “Sweet Home Chi-
cago,” with the riff that made a ca-
reer for Elmore James—whose fren-
zied attack was a major influence on
Guy. He demonstrated his mastery
on Willie Dixon’s “Hoochie Coochie
Man,” a Muddy signature cut;
“Sweet Little Angel,” a hit for Lowell
Fuilson and B.B. King; and Jimi Hen-
drix’s “Voodoo Child.” By the time he
encored with Wilson Pickett’s “Mus-
tang Sally,” the crowd had risen to
his level of possessed intensity.

Unfortunately, his bill mates
didn’t, or couldn’t. Tinsley Ellis, who
was first up, got to the still-sparse
audience with his vapid guitar pyro-

technics; he left no cliché unturned as
he sutured licks into a model of how
not to play blues with feeling. By con-
trast, John Campbell overcame some
shaky interplay between his singing
and playing to offer a more focused
and rewarding Chicago-style ensem-
ble blues with lyrical twists—witness
“Tiny Coffin” on his “One Believer”
album from Elektra. By the end of
his set, after mixing up what he de-
scribed as “Leadbelly’s piano style,
Texas banjo style, and Mississippi
Delta bottleneck” into a slash-and-
burn round-robin, Campbell had
earned his applause.

Sad to say, headliner John Lee
Hooker sent the audience back to its
seats or dribbling out the door when
he followed Guy with the Coast-To-
Coast Blues Band, a lackluster group
that managed to transmute the terri-
fying energy of classics like “Crawl-
ing Kingsnake” into formulaic boo-
gie. Though Hooker’s wrenching,
resonant voice remains intact, it, like
his spiky guitar and pungently errat-
ic metrical sense, was diminished by
the band’s Vegas-ized blues.

GENE SANTORO

AMUSEMENT BUSINESS®
GROSSES
ross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Oakland- Oct. 27-28, $1,349,460 59,976 Bill Graham
Alameda County 30-31 $22.50 sellout Presents
Coliseum
Oakland, Calif.
FRANK SiNATRA Spectrum Nov. 9 $579,302 11,516 Frank J. Russo
STEVE LAWRENCE & Philadelphia $100/$50/$25 15,000
EYDIE GORME
CORBETT MONICA
HARRY CONNICK JR. & HIS Wang Center for Nov. 8-11 $405,355 14,884 Great Northeast
ORCHESTRA the Performing $32.50/$22.50 sellout Prods.
Arts
Boston
VAN HALEN Capital Centre Oct. 17 $360,518 16,023 Cellar Door Prods.
ALICE IN CHAINS Landover, Md. $22.50 sellout
ROD STEWART ‘ Thompson- Nov. 1 $349,930 16,443 c&cC
Bowling $30/$22.50/$20 sellout Entertainment
Assembly
Center & Arena
Univ. of
Tennessee,
Knoxville
Knoxville, Tenn.
AC/DC Sydney Nov. 8 $319,703 10,779 Garry Van Egmond
Entertainment ($407,525 sellout Enterprises
Centre Australian)
Sydney $41.50
METALLICA Target Center Nov. § $313,404 15,288 Jam Prods.
Minneapolis $20.50 sellout Company 7
ROD STEWART Providence Civic Nov. 10 $302,456 13,123 Frank J. Russo
Center $40/$23.50 sehout
Providence, R.I.
JERRY GARCIA BARD Hampton Nov. 9 $275,080 13,754 Cellar Door Prods.
Coliseum $20 sefiout Bill Graham
Hampton, Va. Presents
PAULA ABDUL Civic Arena Nov. 7 $264,923 11,774 DiCesare-Engler
AFTERSHOCK Pittsburgh $22.50 seifout Prods.
Copyrighted and compiled by Amusement Business, a publication of BPi Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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R&B

Leaked Track Spreads ‘Word’
On Jermaine’s New Album

B BY JANINE MCADAMS

NEW YORK—With a new album
out of hot production house La-
Face Records, Jermaine Jackson is
optimistic about garnering signifi-
cant chart share. Executive-pro-
duced by Antonio “L.A.” Reid and
Kenneth “Babyface’’ Edmonds,
the album “You Said” features 11
tracks produced by members of
the LaFace family, with five
tunes—including the first single—
co-written by Jackson.

“This album I feel is one of the
most innovative records I've had in
a long time,” says Jackson. “It’s
also one of the most dance-orient-
ed records and one of the most ad-
vanced productionwise. I'm very

If this had been
a stunt, [ would
have done it right’

pleased with it.”

The leadoff single, “You Said,
You Said,” was off to a good start
with airplay at both pop and R&B
radio outlets. But then the unex-
pected occurred.

During the weekend of Nov. 2,
an unauthorized version of the al-
bum cut ‘“Word To The Badd!!”’
leaked to radio at the same time
that “Black Or White,” the first
single from brother Michael Jack-
son’s new album, “Dangerous,”
arrived on the airwaves two days
ahead of Epic’s schedule.

Lyrics to Jermaine’s ‘“Word To
The Badd!!”’ criticize Michael for
losing his identity—altering his
appearance and failing to keep up
family ties. With stations airing
the singles back to back, the media
reveled in reporting that the rival-
ry between members of the world-
famous Jackson family was at an
all-time high and that the leak of
“Word To The Badd!!” was engi-
neered by Jermaine for publicity.

“Word To The Badd!!” was in-
cluded on the album as a tune
about a selfish lover. But the
leaked version includes the lyrics:
“Reconstructed, been abducted,
don’t know who you are/Think
they love you, they don’t know
you, lonely superstar . . . Once you
were made you changed your
shade, was your color wrong?/
Could not turn back, it’'s a known
fact, you were too far gone ...
Pick up the phone, don’t be alone,
step off the throne, come back
home.”

Exactly how the Jermaine Jack-
son single made its way to radio re-
mains unclear. Arista GM Roy
Lott says, ‘“The leak and the play-
ing of this record is inconsistent
with our game plan for Jermaine’s
record. It’s obviously a totally un-
related aspect, and we have to
evaluate this carefully.”

“I didn’t write it for public opin-
ion, I wrote it as a message to my
brother for our relationship to get
back together,” says Jackson, who

was said to have been out of touch
with Michael for more than a year
before the leak. I think the song
is really going to help [our rela-
tionship]. During the time I wrote
it I was really frustrated, and be-
ing an artist and a creative person
I put it into a song.

“If this had been a stunt I would
have done it right,” he continues.
“I would have named the album
‘Word To The Badd!!,’ I would have
been promoting this song long
ago.”

Gerry Griffith, VP of black mu-
sic for Arista, says label execu-
tives had heard the tune in its orig-
inal form before the album was de-
livered, but that it was Jermaine’s
decision—in light of the recent me-
dia attention garnered by sister
LaToya Jackson’s book—to re-
write the lyrics and rerecord the
tune. “Jermaine changed the lyrics
because he felt that the song
would be misinterpreted, that it
would seem like sour grapes. But
he was writing out of his love and
concern for his brother.”

As to how his family, especially
Michael, has reacted, Jackson
says: “My family is pretty much
leaving it up to me. But Michael
was hurt by it. He reacted natural-
ly.” Jermaine adds that the two
brothers have spoken and that
“we’re fine.”

Once the record was being
played, Arista executives held a

"series of strategy meetings. Ac-

cording to Rick Bisceglia, Arista
VP of promotion, demand for the
bootleg tune was overwhelming;
both LaFace and Jermaine ap-
proved of making taped copies of
the record available to top 40 and
urban radio once demand swelled.
But Arista worried that this atten-
tion could be at the expense of Jer-
maine’s first single, ‘“You Said,
You Said,” which was bulleted at
No. 27 on last week’s Hot R&B Sin-
gles chart. MTV added the video
Nov. 6

Doug Daniel, VP of black music
promotion, says, “I hand-delivered
the record to [urban] WBLS and
WRKS [New York]; the initial re-
action was just: Give it to us. No-
body seemed to be upset [that the
record had broken on top 40 first].
But I'm currently working a ‘You
Said, You Said’ record that seems
to be coming on well, and I want to
concentrate on what we have and
not totally watch it dissipate [be-
cause of this leak] ... I hope the
controversy doesn’t overshadow
the record.”

According to Kirk Bonin, nation-
al director of urban marketing,
and Rick Bleiweiss, senior VP of
sales and distribution, Arista is
weighing several options involving
the commercial release of the tune,
including stripping the tune onto
the album or packaging it as a bo-
nus for consumers buying the al-
bum. No decision had been made
by press time.

Assistance in preparing this sto-
ry was provided by Phyllis Stark.

® 1991, Billboard/BP! Commmunicstions, Inc.

FOR WEEK ENDING NOVEMBER 23, 1991

Ilul R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES

2 Tmee

HOT R&B
POSITION
THIS
WEEK
LAST
WEEK

AIRPLAY

i
ARTIST @

ARTIST TITLE
2 | TENDER KISSES TRACIE SPENCER | 1 1 | TENDER KISSES TRACIE SPENCER | 1
4 | RIGHT DOWN TO IT DAMIAN DAME | 2 3 | RIGHT DOWN TO IT DAMIAN DAME | 2
3 | HOUSECALL SHABBA RANKS (FEATURING MAXI PRIEST) | 7 4 | FEELS LIKE ANOTHER ONE PATTI LABELLE | §
§ | I'LL TAKE YOU THERE BEBE & CECE WINANS | 4 S | ARE YOU LONELY FOR ME RUDE BOYS | 3
7 | ARE YOU LONELY FOR ME RUDE BOYS | 3 7 | VLL TAKE YOU THERE BEBE & CECE WINANS | 4
8 | PUT ME IN YOUR MIX BARRY WHITE | 8 8 | PRIVATE LINE GERALD LEVERT | 6
1 | FOREVER MY LADY JODEC! | 10 9 | GIVING YOU ALL MY LOVE CHRIS WALKER | 9
11 | PRIVATE LINE GERALD LEVERT | 6 2 | FOREVER MY LADY JODEC! | 10
10 | FEELS LIKE ANOTHER ONE PATTI LABELLE | § 10 | PUT ME IN YOUR MIX BARRY WHITE | 8
9 | WHEN IN LOVE MC LYTE |15 11 | CLOSER THAN CLOSE PEABO BRYSON | 11

12 | GIVING YOU ALL MY LOVE

CHRIS WALKER | 9

12 | AFTER THE DANCE

FOURPLAY FEATURING EL DEBARGE | 13

13 | CAN'T TRUSS IT

PUBLIC ENEMY | 12

13 | LOVE CRAZY

ATLANTIC STARR | 18

6 | MIND PLAYING TRICKS ON ME GETO BOYS | 14 6 | HOUSECALL SHABBA RANKS (FEATURING MAXI PRIEST) | 7
16 | CLOSER THAN CLOSE PEABO BRYSON | 11 16 | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 19
17 | AIN'T GONNA HURT NOBODY KID 'N PLAY |28 19 | | LOVE YOUR SMILE SHANICE | 24

18 | IS IT GOOD TO YOU

HEAVY D. & THE BOYZ | 17

19 | THE PRESSURE PT. 1

SOUNDS OF BLACKNESS | 16

15 | THE PRESSURE PT. 1

SOUNDS OF BLACKNESS | 16

17 | HOUSE PARTY I

TONY! TONI! TONE! | 20

20 | RING MY BELL

D.J. JAZZY JEFF & THE FRESH PRINCE | 22

20 | IS IT GOOD TO YOU

HEAVY D. & THE BOYZ | 17

21 | HOUSE PARTY il

TONY! TONI TONE! | 20

22 | LIVING IN CONFUSION

PHYLLIS HYMAN | 21

22 | AFTER THE DANCE

FOURPLAY FEATURING EL DEBARGE | 13

23 | 2 LEGIT 2 QUIT

HAMMER | 27

23 | CAN'T WAIT TO GET YOU HOME

ERIC GABLE | 19

24 | THE COMFORT ZONE

VANESSA WILLIAMS | 31

25 | DOUBLE GOOD EVERYTHING

SMOKEY ROBINSON | 23

26 | CAN HE DO IT

READY FOR THE WORLD | 30

YOU SAID, YOU SAID

JERMAINE JACKSON | 2§

29 | THE RUSH

LUTHER VANDROSS | 36

31 | LOVE CRAZY

ATLANTIC STARR | 18

TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 29

30 | LIVING IN CONFUSION

PHYLLIS HYMAN | 21

14 | MIND PLAYING TRICKS ON ME

GETO BOYS | 14

14 | EMOTIONS

MARIAH CAREY | 37

27 | CAN'T TRUSS IT

PUBLIC ENEMY | 12

32 | SET AORIFT ON MEMORY BLISS

P.M. DAWN | 26

30 | DOUBLE GOOD EVERYTHING

SMOKEY ROBINSON | 23

34 | STAY WITH ME TONIGHT

SHIRLEY MURDOCK | 34

31 | SET ADRIFT ON MEMORY BLISS

P.M. DAWN | 26

24 | IT"S SO HARD TO SAY GOODBYE TO. . .

BOYZ Il MEN | 39

33 | YOU SAID, YOU SAID

JERMAINE JACKSON | 25

35 | EVERYTIME MY HEART BEATS

RIFF | 32

38 | INSATIABLE

PRINCE AND THE N.P.G. | 40

27| O.PP.

NAUGHTY BY NATURE | 42

25 | RING MY BELL

D.J. JAZZY JEFF & THE FRESH PRINCE | 22
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— i | LOVE YOUR SMILE SHANICE | 24 37 | CHANGE LISA STANSFIELD | 3§
— | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 29 35 | (EVERYBODY) GET UP ROGER | 33
39 | (EVERYBODY) GET UP ROGER | 33 32 | WHEN IN LOVE MCLYTE |15
40 | KISS YOU BACK DIGITAL UNDERGROUND | 38 40 | EVERYTIME MY HEART BEATS RIFF_| 32
15 | FUN DAY (FROM “JUNGLE FEVER™) STEVIE WONDER | 50 — | | WANT YOU JODY WATLEY | 46
36 | POP THAT COOCHIE THE 2 LIVE CREW | 57 39 | JUST ANOTHER GIRLFRIEND HI-FIVE | 41
— | 2 LEGIT 2 QUIT HAMMER | 27 — | BLACK OR WHITE MICHAEL JACKSON | 4
— | CHANGE LISA STANSFIELD | 3§ — | DOYA VESTA | &3
26 | HIP HOP JUNKIES NICE & SMOOTH ] 70 — | KISS YOU BACK DIGITAL UNDERGROUND | 38

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

2 LEGIT 2 QUIT (Bust-It, BMI)

AFTER THE DAMCE (Jobete, ASCAP)

AINT GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid "N
Play, ASCAP)

85 AINT NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI/Power Artists, BMI)_

58 AINT NO WAY (14th Hour, BMI/Cotillion,

48

859

BMI/Warner-Tameriane, BMI)
ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black
Doors, ASCAP)

3 ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

44 BLACK OR WHITE (Mijack, BMI/Warner-Tameriane,
BMI/Ignorant, ASCAP)

87 BREAKIN' MY HEART (PRETTY BROWN EYES) (Fiyte
Tyme, ASCAP)

30 CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP)

51 CAN'T LET GO (M Carey, BMI/WB,
ASCAP/Wallyworid, ASCAP/Sony Songs, BMI)

12 CAN'T TRUSS IT (Def American, BMI)

19 CANT WAIT TO GET YOU HOME (MCA, ASCAP/Bush
Bumin’, ASCAP)

35 CHANGE (Careers-BMG, BMI)

60 CHECK THE RHIME (Zomba, ASCAP/Jazz Merchant,
ASCAP)

11  CLOSER THAN CLOSE (Dyad, BMI)

31 THE COMFORT ZONE (Pecot, ASCAP/Kipteez,
ASCAP/Virgin, ASCAP/Somethin' Stoopid,
ASCAP/Aimo, ASCAP)

98  D-0-G ME OUT (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP/Ten Ways To Sundown,
ASCAP)

76 DONT WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

23 DOUBLE GOOD EVERYTHING (Jechol, ASCAP/EMI
April, ASCAP)

43 DO YA (Vesta Seven, ASCAP/Aimo, ASCAP/Captain Z,
ASCAP/Black Lion, ASCAP)

37 EMOTIONS (Mariah Songs, BMI/Sony Songs,
BMI/Cole-Clivilles, ASCAP/Virgin, ASCAP)

33 (EVERYBODY) GET UP (Troutman's, BMI/Saja,
BMI/Warner-Tamerlane, BMI/Gamson, ASCAP)

32 EVERYTIME MY HEART BEATS (Pam & Steve,
ASCAP/Lease-A-Tune, ASCAP/Primate, ASCAP)

5 FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri,
BMI/Budsky, BMI)

6] FINALLY (Wax Museum, BMI/Mainiot, BMI)

64  FLY GIRL (T-Boy, ASCAP/Queen Latifah,
ASCAP/Casadida, ASCAP/Virgin, ASCAP)

10 FOREVER MY LADY (EMI April, ASCAP/Across 110th
Strest, ASCAP/DeSwing Mob, ASCAP/A! B. Sure!,
ASCAP)

96 FOREVER (Geffen, ASCAP/Rutiand Road, ASCAP/WB,
ASCAP)

93 FOR YOUR MIND (Dresden China, ASCAP/Full Keel,
ASCAP/Dubin, ASCAP)

S0 FUN DAY (FROM JUNGLE FEVER) (Steveland Morris,
ASCAP)

90 GET A LIFE (Black Hat, ASCAP)
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GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,
ASCA

P)
GIVIN' IN TO LOVE (Rodsongs, ASCAP/Aimo, ASCAP)
600D TIME (Colgems-EMI, ASCAP/0/B/0 Itseif &
Ziggy, ASCAP/ZNS, ASCAP/Virgin, ASCAP) HL/WBM
GROOVE WITH IT (AZ, ASCAP/Cold Chillin’,
ASCAP/WB, ASCAP)
GROOVE YA (Money in The Bank, BMI/Jon Gass,
ASCAP)
HEART TO HEART (Sula, ASCAP/WB,
ASCAP/Heritage, ASCAP)
HIP HOP JUNKIES (Mice & Smooth, ASCAP/Screen
Gems-EMI, BMI)
HOME IS WHERE THE HURT IS (ESharp, ASCAP)
HOUSECALL (Aunt Hilda, BMi/Shadows, BMI/Maxi,
BMI/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor,
ASCAP/Level Vibes, ASCAP)
HOUSE PARTY 11 (| DON'T KNOW WHAT YOU COME
TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)
| ADORE MI AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)
| BELONG TO YOU (Virgin Songs, BMI/Rightsong,
BMi/Franne Gee, BM{)
PLL TAKE YOU THERE (Irving, BMI)
| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude
Sky, ASCAP)
I'M HOOKED (Purple Heart, ASCAP/Satin, BM{)
I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BMI/Willesden, BMI)
INSATIABLE (Controversy, ASCAP/WB, ASCAP)
IS IT 600D TO YOU (Colgems-EMI, ASCAP)
TS SO HARD 70 SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP) CPP
| WANNA B URE LOVER (Jahmew, ASCAP/Pucky
Scrubb, BMI/Rich Love's, ASCAP/Julian Caine,
BMI/Undercover Louver, ASCAP)

4 | WANT YOU (Rightsong, BMI/EMI April,

1

s

ASCAP/Ultrawave, ASCAP)

THE JONES' (Whole Nine Yards, ASCAP/Wokie,
ASCAP)

JUST ANOTHER GIRLFRIEND (Zomba, ASCAP/4MW,
ASCAP)

JUST A TOUCH OF LOVE (Virgin, ASCAP/Cole-Clivilies,

ASCAP)

KEEP COMING BACK (Chi-Boy, ASCAP)

KEEP IT COMIN' (Harrindur, BMI/Joe Public,
BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB, ASCAP)
KEEP ON LOVING ME (WE, BMI/Dwain Duane, BMI)
KISS YOU BACK (GLG Two, BMI/Pubhowyalike,
BMI/Willesden, BMI/Bridgeport, BMI)

LEAVE THE GUNS AT HOME (Shakin’ Baker,
BMI/King Arthur, ASCAP)

LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin,
ASCAP/Terry Burrus, BMI)

LOOK WHO’S LOVING ME (Copyright Control)

LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP)

45 MAXE TIME FOR LOVE (Chicago Bros., BMI/Warner-

47

Tamerlane, BMI)

MEET ME IN THE MIDDLE (Shakeji, ASCAP/Aquarian
Fire, BMI)

MIND PLAYING TRICKS ON ME (N-The Water,

ASCAP)
NEVER IN MY LIFE (Gratitude Sky, ASCAP/Copyright
Control)

298
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ONE GOOD REASON (Number Nine, ASCAP/Tunes-R-
Us, ASCAP)

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP

POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI)
PORTRAIT OF THE ARTIST AS A HO0D (Gold Horizon,
BMI/Goldhill, BMI/Def Jam, ASCAP/Rtyming Is
Fundamental, ASCAP/Sam | Am, ASCAP)

THE PRESSURE PT. 1 (Fiyte Tyme, ASCAP)

PRIVATE LINE (Trycep, BMI/Witlesden, BM1)

PUT ME IN YOUR MIX (Seven Songs, BM{/Two Sioux,
BMI)

RIGHT DOWN TO [T (Kear, BMi/Sony Epic/Solar,
BMI/Greenskirt, BMI)

RING MY BELL (Two Knight, BMI)

ROMANTIC (Warner-Tameriane, BMI/Kings Kid,
BMI/Flyte Tyme, ASCAP) WBM

THE RUSH (EMI April, ASCAP/Uncle Ronnie's,
ASCAP/MCA, ASCAP/Thritler Miller, ASCAP)

SET ADRIFT ON MEMORY BLISS (MCA,
ASCAP/Reformation, ASCAP)

SET THE NIGHT TO MUSIC (Realsongs, ASCAP) WBM
SHAKIYLA (JRH) (Protoons, ASCAP/Divineland,
ASCAP/Chumpy, ASCAP)

SHE'S 60T THAT VIBE (Willesden, BMI/R.Keily,
BMI/Zomba, ASCAP/Barjosha, BMI)

SHE USED 2 B MY GIRL (Q-Dog, ASCAP/Mark
Oftarsh, ASCAP/Vintertainment, ASCAP)

SOMEONE ELSE'S EYES (New Hidden Valley,
ASCAP/Carol Bayer Sager, ASCAP/Sony Tunes,
ASCAP/Bee Hee Boy, ASCAP)

SOMETIMES | WONDER (Spider Fingers, BMI/Interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

STAY THIS WAY (Varry White, ASCAP/London,
ASCAP/Mudslide, BMI}

STAY WITH ME TONIGHT (Saja, BMI/Troutman's,
BMI)

STREET OF DREAMS (Wamer-Tameriane, BMI/Could
Be Music, ASCAP/Bayjun Beat, BMI)

SWEET THANG (MCA, ASCAP)

TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Campbell, ASCAP)

TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP) WBM

THIS TIME (Georgio's, BMI/Stone Dismond, BMI/Blair
Vizzion, BM1)

65 UUH AHH (Mike Ten, BMI/MCA, BMI/Biv Ten,

ASCAP)

THE WAY | FEEL ABOUT YOU (Wamer-Tameriane,
BMI/Kings Kid, BMI,Writing Staff, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Laftover Soupped,
ASCAP/ATV, BMI)

WHEN IN LOVE (Top Billin, ASCAP/MCA,
ASCAP/Zohar, BMI/Totally Mental, ASCAP)

YOU CALLED & TOLD ME (FROM STRICTLY
BUSINESS) (EM) Apeil, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Mitteer, ASCAP)
YOU'RE A VICTIM

YOU SAID, YOU SAID (Kear, BMI/Sony Epic/Solar,
BMi/Greenskirt, BMI/Black Stailion, ASCAP/EM| April
ASCAP/Black Statlion, ASCAP) .
YOU (YOU'RE THE ONE FOR ME) (Forceful,
BMI/Willesden, BMI)
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TERRI ROSSI'S

RYTHM
SLGTION

AT THE TOP: Tracie Spencer scores her first No. 1 with “Tender Kiss-
es” (Capitol) in its 17th week on the chart. It has reports from 99 sta-
tions, gaining WRKS New York. “Right Down To It” by Damian Dame
(LaFace) moves 3-2; it does not have sufficient point gains to maintain its
bullet even though it gains three stations: WNJR Newark, N.J.; WOWI
Norfolk, Va., at No. 29; and gets readded at WZHT Montgomery, Ala.
Among the remaining records in the top five, there doesn’t appear to be
a sure winner for next week’s No. 1 spot. “Feels Like Another One” by
Patti LaBelle (MCA) ranks No. 3 in radio peints, but trails at No. 9 in
retail rank. “Are You Lonely For Me” by the Rude Boys (Atlantic) and
“T’ll Take You There” by BeBe & CeCe Winans (Capitol) rank either No.
4 or No. 5in radio and retail rank. Both records have 96 reports each and
gained about the same amount of points this week. All three records
have equal chances of making it to the top of the chart next week.

THE STRONGEST RECORD in the top 10 is “Private Line” by Gerald
Levert (EastWest). Nationally, its reports and resultant point increases
are significant, with the exception of one market: Dallas, where KJMZ
holds the single as an extra for the third week and KKDA-FM drops
“Private Line” in a purge that included five other records that had been
in their top 20.

AS A RESULT of the avalanche of new releases, radio stations have
become very selective in their new music choices. Big-name artists and
smash hits are given a chance; new artists and records that require de-
velopment must wait. Furthermore, programmers have begun to slow
down their playlists so that new music can be properly presented to their
listeners. This week some playlists appear to have been reported only to
list a few new must-add records. Take a look at the Radio Action Box:
The third-most-added record drops down to 35 adds compared to the
number of adds held by the top two most-added records.

MOST ADDED: “Black Or White” by Michael Jackson (Epic) enters
the chart at No. 44 with 90 stations, and ‘“Keep It Comin’” by Keith
Sweat (Elektra) gains 84, debuting at No. 49. Both records are likely to
garner 100% of radio quickly.

T3

FINALLY” by CeCe Penniston (A&M) regains momentum with six
adds: WRKS New York; WFXE Columbus, Ga.; WHQT Miami; WCDX
Richmond, Va.; KIPR Little Rock, Ark.; and is readded at WKYS Wash-
ington, D.C.

NEW ON THE CHARTS: “Death Certificate” by Ice Cube (Priority)
debuts on the Hot R&B Albums chart at No. 10. This album, which re-
portedly has platinum sales, has only been available on vinyl and cas-
sette until this week. A recent RIAA survey shows that, in the first half
of 1991, CD album sales accounted for approximately 48% of total sales.
Therefore, “Death Certificate” should fare very well in the coming
weeks.

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON
25 REPORTERS 23 REPORTERS 53 REPORTERS 101 REPORTERS

BLACK OR WHITE
MICHAEL JACKSON epic 22 20 48 90 90
KEEP IT COMIN'
KEITH SWEAT ELEKTRA 21 18 45 84 84
UUH AHH
BOYZ Il MEN moTowN 9 11 15 35 38
THE WAY | FEEL ABOUT YOU
KARYN WHITE wARNER BROS. ] 8 14 25 63
LOVE IS CALLING
GENE RICE rca 1 5 18 24 25
CAN'T LET GO
MARIAH CAREY coLumeia 5 ) 13 23 62
| BELONG TO YOU
WHITNEY HOUSTON arista 4 5 12 21 57
| WANT YOU
JODY WATLEY mca 4 5 10 19 82
BE TRUE TO YOURSELF
2ND || NONE proFiLE 4 1 11 16 16
WHAT GOES AROUND. .
LENNY KRAVITZ virGIN 1 3 11 15 16

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

AND

HITTIN'HIGH.

i DOG was ruff enough to mangle a small California
city with his No. 1 single, F-ck Compton. Now he’s ready
to cure the ill with a shot of "Penicillin On Wax," his
long-awaited debut album, -- shipping 100,000 right
out of the cage.

CYPRESS HILL are smoking the rap scene with

The Phuncky Feel One -- as their own brand of bold
blunted funk climbs the college and rap charts. From
the self-titled debut album.

And that was just the beginning...

MOVEMENT EX will soon return to enlighten you with
a whole 'nother story. And the newest ruffians,
CHEBA, LATIN SCIENCE, and KRIS KROSS are in the
house for '92.

IT'S BEEN A RUFF
YEAR AND IT’'S
G ONNA G ET

PENICILLIN ON WAX
48707

CYPRESS HILL
47889

COLUMBIA

“Columbia”Reg U.S. Pat. & Tm. Otf. Marca Registrada./® 1991 Sony Music Entertainment Inc.
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FAGEN JOINS ‘SOUL’ BROTHERS, SISTERS FOR NEW GIANT COMPILATION

(Continued from page 14)

roster coalesced over that period.
“Libby knew Phoebe, and called her,”
he says. “Michael and I used to tour
together in one of the Steely Dan
bands. Boz came to one of the early
club dates and wanted to get involved,
so we called him when we went to the
Beacon Theatre. It was just a matter
of who we knew. All these people
grew up with black music.”

The song selection evolved in a simi-
larly open-ended fashion. “Some of
the tunes were picked by the artists.
made suggestions if they asked me.
Phoebe does the Etta James tune ‘At

Last’ in her live show. I'd been doing
‘Drownin’ In A Sea Of Love’ in some
of the club concerts that preceded the
Beacon show; I suggested it to Boz,
sent him my arrangements, and he
liked it, so he did it. Michael wanted to
do ‘Lonely Teardrops,’ the old Jackie
Wilson tune; there aren’t many people
who can sing that song, but Michael's
one of them.”

Ironically, despite all that bankable
talent, recording the March event at
the Beacon was almost an after-
thought. As Fagen recalls, “After the
first show we decided it would make

an interesting film, not for commercial
purposes. But no one would put up the
money. Then Giant Records wanted to
record it.”

For the former Steely Dan member,
live recording was an event in itself,
“We did very little overdubbing. There
were a couple of spots where the back-
grounds were a little out of tune, so
we did those over, and a few technical
things we had to replace.

“What we did do was a lot of edit-
ing. We had to edit down from more
than 20 songs to 15. The record com-

(Continued on page 26)

BILLBOARD READERS ARE LOOKING

Billboard
l r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
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FOR YOUR HOMES

Sell your properties in “REAL ESTATE TQ THE STARS" and
reach a world of recession-proof talent and entertainment ex-
ecutives.

40% of our readers own 2 homes or more. 25% of these read-
ers' homes are valued at $500,000 to 51 million and more,

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean

Call LINDA HERSCH at 800-950-1018 NO
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MARKETED
AND
DISTRIBUTED BY:
GHETTO GROOVZ
RECORDS
e 118A LIBERTY STREET
b NEWBURGH, N.Y. 12550
914 561-1440

s :
THE DEBUT ALBUM
FEATURING THE HIT SINGLE AND VIDEO
"SAVE THE CHILDREN"
PLUS
THE NEIGHBORHOOD DRUG DEALER

AND "THE MESSIAH"
PRODUCED BY: D.J. PREMIER & EASY MO BEE
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Chris Walker’s ‘First’ Solo Step

B BY GERRIE E. SUMMERS

NEW YORK—Singer/musician
Chris Walker fulfills his early prom-
ise with the release of his first solo al-
bum, appropriately titled “First
Time,” on Pendulum Records. The
leadoff single, “Giving You All My
Love,” is in its 10th week on the Hot
R&B Singles chart.

A native of Houston, Walker had
performed in his minister father’s
gospel group, the Walker Brothers,
which recorded a few locally released
albums. Upon graduating from high
school, he came to New York at age
18. After wandering into an auditori-
um at the New School and jamming
on his bass with some musicians,
Walker was able to get a full scholar-
ship. But with no job, he was broke.

He lived with a fellow student, pay-
ing $25 a month rent, until he started
to get gigs at Greenwich Village
clubs and got an apartment with a
friend. But the friend soon went on
tour and neglected to send his half of
the rent. Walker says that whenever

FLAVOR OF THE MONTH
(M) (T) MERCURY 868 317-4*

© BLACKSHEEP

0.P.P. A & NAUGHTY BY NATURE
(CD) (M) (T) TOMMY BOY 988*

STRAIGHT CHECKN' EM

& COMPTON'S MOST WANTED

2 2 4 (C) (T) ORPHEUS 38-73998/EPIC
2 | 28| 4 | LLTRIG @ HEN-GEE & EVIL-E
{C) (M) (T) PENDULUM 4-64844/ELEKTRA

LET'S TALK ABOUT SEX
(C) (M) (T) NEXT PLATEAU 333

© SALT-N-PEPA

& NICE & SMOOTH

HIP HOP JUNKIES
21 19 7 13 {C) (M) (T) RAL 38-73784/COLUMBIA
1-800-SKY-TALK PIN #110279 © CANDYMAN
@ NEw ’ 1 (C) EPIC 34-74023
25 TA LIFE ® D-NICE
2 2 s 4 (M) (T) JIVE 42030-4*
% | — | 7 | SHAKIYLA  POOR RIGHTEOUS TEACHERS
(C) (T) PROFILE 5344

11 | HERE WE GO AGAIN ® DEF JEF

(M) (T) DELICIQUS VINYL 868 677-4%/PLG

2 I'LL BE THERE FOR YOU
(C) (T) EAR CANDY 38007

15 | F-CK COMPTON
(M) (T) RUFFHOUSE 38-73892*/COLUMBIA
BE A FATHER TO YOUR CHILD
(C) (M) (T) PWL AMERICA 867888/MERCURY

ACROSS THE 110
() (T) RELATIVITY 1089

25 | 24 | 2

¢ JIBRI WISE ONE

8
|

¢ ED 0.G & DA BULLDOGS

8

¢ 2 BLACK 2 STRONG MMG

226|304
[30 3 |20 9 | FLYGIRL

1 © QUEEN LATIFAH
(CD) (M) (T) TOMMY BOY 991+

() Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. {CD) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.

division and started his own Elektra-
distributed label, Pendulum, Walker
was signed.

His debut album is also the label’s
first album release. Walker wrote
nine of the 11 cuts and produced five.
His songs are all based on true sto-
ries, he says, with the exception of
“Giving You All My Love.”

“I wrote that as a fantasy of mine.
I haven't lived it out,” he admits. “I
wanted to say what I wanted to say
without being vulgar or nasty, be-
cause men always degrade women in
certain songs.”

The album features some special
guests, including Elektra artist Lisa
Fischer on the duet “Someday” and
Elektra rapper Shazzy on “Take
Time.” Walker also performs a re-
make of Roberta Flack’s “The First
Time Ever I Saw Your Face,” pro-
duced by Nick Martinelli, who pro-
duced a total of six cuts on the album.

To familiarize retail, radio, and
press with Walker, Pendulum/Elek-
tra hosted listening parties in 12 cit-
ies. Four or five cuts from the album
were played for the audience, before
Walker was introduced to perform
live with piano.

“We felt that the music would
speak for itself,” says Rodriguez,
president and CEO of Pendulum, add-
ing that the presentations were espe-
cially effective at retail, which dou-
bled its orders in most cities. “It’s
great when you have an artist that
can do it on record and can also kick it
live. That’s going to really speed up
the process when it comes to develop-
ing him as an artist.”

Meanwhile, Walker has written
songs for Gerald Alston and Howard
Hewett, and hopes to record again
with both Fisc<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>