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Roast your nuts on a different kind of
fire. Presenting ten new Christmas hits
in a reggae stylee. Includes Frankie
Paul, Tiger, Rula Brown and more. .
REGGAE CHRISTMAS (PRO-1422) on
Profile.

It's Not The Same Old Thing,

It's creepy and it's kooky. Mysterious and spooks. And that's the
movie! Check out the soundtrack for a real look at one ol
America's best-loved families. Thirteen tracks featuring Marc
Shaiman's crvptic score. Coming December 3 on Capito)

This holiday,
millions of

consumers
will have one
thing in
common...

ecesoaooaasoos: 3-DIGIT 908
04 0243

$4.50 (U.S.), $5.95 (CAN.), £3.50 (U.K.)
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Urhan, Pop PDs Fear Gensus Fallout
Population Shifts Could Hurt Ratings

B BY PHYLLIS STARK

NEW YORK—Urban and top 40 ra-
dio programmers are worried about
the potential fallout from new popu-
lation data from the 1990 census and
how that will affect the current fall
ratings, due out in January.

If the first fall Arbitrends are any
indication, radio’s playing field may
be dramatically altered when Arbi-
tron reports the results of its current
ratings survey.

The updated census population es-
timates will mean changes in avail-
able audience in certain age and eth-
nic groups, and these shifts will af-
fect how Arbitron weights its diary
measurement.

Urban programmers are worried
about census figures that claim the
black population is down significant-
ly in the nation’s top three markets.
According to the new census figures,
the black population in Los Angeles
has shrunk by 206,500 persons. In

Stones Satisfied
With Megabucks
Virgin Gontract

B BY CHRIS MORRIS

LOS ANGELES—The Rolling
Stones, the latest beneficiaries of
this year’s torrent of big-dollar
artist signings, have pacted with
Virgin Records for an undis-
closed, but reportedly hefty sum.
The deal, announced Nov. 20, in-
cludes a worldwide agreement for
three new albums to be produced
from 1993 onward. Virgin also
gets rights to the Stones’ 15-al-
bum post-1971 catalog, which will
(Continued on page 94)

New York, the black population is
down 131,300. In Chicago, it is off by
115,900.

Even before those figures were
adopted by Arbitron, they were al-
ready controversial. Los Angeles,
Denver, San Francisco, and several
other cities have filed suit against the
U.S. Dept. of Commerce, demanding
an adjustment in the census for poor
and minority communities.

Population changes are significant

because Arbitron diaries are weight-
ed on three variables: geography,
age/sex, and race/ethnicity. Weight-
ing is controlled to accurately repre-
sent the demographics and ethnic
population of the market. Therefore,
fewer blacks in Los Angeles means
an urban station like KKBT could be
adversely affected.
That is how KKBT OM Liz Kiley
explains the station’s 4.9-3.8 drop in
(Continued on page 91)

Koppelman Begins Task Of
Restructuring 3 EMI Lahels

HBY SUSAN NUNZIATA

NEW YORK—EMI Music has tak-
en the first steps toward a consoli-
dation that will combine EMI Rec-
ords USA, Chrysalis Records, and
SBK Records into one organization
headed by Charles Koppelman.
Koppelman, chairman and CEO
of SBK, will become chairman and
CEO of the consolidated company,

IN THE NEWS

New Charges Cloud
Marley Estate Battle

PAGE 5

Club DJs Put Spin On
Sound-System Tours

PAGE 10

Black Radio Boycott
Of Sony Threatened

PAGE 94

« EMI BUYS OUT CHRYSALIS
FOR $30 MIL. SEE PAGE 6.

which will be named EMI Records
Group North America. He is expect-
ed to have a plan for reorganization
completed by year’s end.

The rest of Capitol-EMI, which in-
cludes CEMA Distribution and Cap-
itol Records, will continue to report
to Joe Smith, CEO of Capitol-EMI.

Sources say the restructuring
could result in layoffs of up to 150
employees from the three labels,
which now have a total staff of ap-
proximately 350.

The individual promotion, market-
ing, sales, publicity, and administra-
tive departments of EMI Records,
Chrysalis, and SBK will merge into
one centralized group that will re-
port directly to Koppelman.

Koppelman notes that the label
identities of EMI, Chrysalis, and
SBK will be maintained under the
new structure in the form of three
distinct and separate A&R depart-
ments. He says the A&R heads now
in place will remain, including Pat-
rick Clifford, VP of A&R at Chrysa-

(Continued on page 93)
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Super Glub Parent
Philips Investing
In Blockbuster

B BY PAUL SWEETING

NEW YORK—In a deal that
many analysts believe could ulti-
mately lead to an alliance or merg-
er between Dutch-owned retailer
Super Club and Blockbuster En-
tertainment, Super Club parent
Philips Electronics N.V. said Nov.
18 that it will invest $66 million in
Blockbuster.

The investment, which is slated
to occur on or before Jan. 15, 1992,
could take the form either of joint
“business opportunities” between
the companies, or the purchase by
Philips of 6 million shares of
Blockbuster common stock, ac-
cording to the agreement.

While statements released by

(Continued on page 92)
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ZOO STATION
EVEN BETTER THAN THE

ONE

UNTIL THE END OF THE
WORLD

WHO’S GONNA RIDE YOUR
WILD F-EOQSES*

SO CRUEL

Ll

MYSTERIOUS WAYS

TRYIN' TO THROW YOUR ARMS
AROUND THE WORLD*

ULTRA VIOLET

(LIGHT MY WAY)

ACROBAT

LOVE IS BLINDNESS

Produced by DANIEL LANOIS
with BRIAN ENO. Engineered
and mixed by FLOOD.

"Mixed by STEVE LILLYWHITE.
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MARVIN GAYE
THE LAST CONCERT TOUR .....

Certified classics, recorded live during his last tour in the summer of 1983,

W.G. ENTERPR!SES
PRESENTS

AN EVENING wiTh

MARVIN GAYE

A MOBILE MuNICIPAL AUDHT BRI
! ; . MOBILECAL
R4 8

3 3 NN

GEN. apM
APR 30, 1983

jLY 14, 1983
"nsnAiffr;:,_;g M

$11. 50

ITED apy.

GRTR

$12. 90
Marvin gayR

e L OOR
JULY

Featuring

Third World Girl

| Heard It Through The Grapevine
Come Get To This

God Is Love

What's Going On

Ain't Nothing Like The Real Thing
Your Precious Love

Love Twins

If This World Were Mine

Joy
Inner City Blues (Make Me Wanna Holler)

Let's Get It On
Distant Lover

Rockin’ After Midnight
Sexual Healing

The Final Chapter

Compiled by Marc Fieldstone, Trevor G. Sheldon and Gerry Young

Available on Giant Ca

ssettes and Compact Discs

il

©1991 Giant Records.
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New Charges Gloud Marley Struggle

Blackwell Attacks Estate Administrator

B BY MAUREEN SHERIDAN
and JEFF CLARK-MEADS

OCHO RIOS, Jamaica—With the hearing
on the final disposition of the Bob Marley
estate set for Tuesday (26), serious charges
are being leveled against the administrator
of the estate, Kingston-based Mutual Secu-
rity Merchant Bank. Chris Blackwell,
whose Island Logic (in partnership with the
Marley family) is one of two remaining bid-
ders for the estate along with MCA, has
threatened legal action against the bank.

Accusing Mutual Security of “outright
hostility” and “refusal to recognize [Is-
land’s] rights,” Island Logic claims that the
bank is seeking to sell to MCA (for $15.2
million) assets already sold to Island in
1988. In a tersely worded press release, Is-
land Logic further stated that, “under the
MCA bid. millions of dollars will fall direct-
ly into the hands of the administrator, per-
mitting it to incur millions of dollars in ad-
ministrative and legal fees.” Under Is-
land’s $12.5 million bid (made with a
promise to match any higher offer), howev-
er, it pointedly states that “millions of dol-
lars will be kept out of the hands of the ad-
ministrator and its lawyers.”

In a Nov. 20 London press conference,
Blackwell said, “The administrators are
not keen to see this end. They are a bank
and they hold the money in their bank.
Even if the MCA offer was to go through,
they would continue to hold $16 million
against future litigation. They would have
to hold on to it for seven years until the last
of Bob Marley’s children reaches maturity,
which in Jamaica is 18.”

He contends that the administrators are
keen on the MCA bid because it means new
money coming into the bank.

But the administrator’s Miami-based
lawyer, Reid Bingham, adamantly denies
any hostility against Island Logic, calling

Janine McAdams is on the beat.

Denmark, and Norway.

WORLD MUSIC METER

some of its most salient artists.

SCANDINAVIAN MUSIC SCENE

Roxette is just the tip of the iceberg. With a crop of burgeoning
acts and an increasing number of major-label deals, the Scandi-
navian industry is pumping up its presence in the international
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COPYRIGHT-PROTECTION PRESSURE

With the deadline for U.S.-imposed trade restrictions fast ap-
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up copyright protection. Bill Holland has the story. Page 91

@Copyright 1991 by BPI Communications Inc., a subsidiary of Affiliated Publications Inc. No part of
this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by
any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written
permission of the publisher. BILLBOARD MAGAZINE (1ISSN 0006-2510) is published weekly (except
for the last week in December) by BPI Communications Inc., One Astor Plaza, 1515 Broadway, New
York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. $199.00. Continental turope
£183. Billboard, Quadrant Subscription Service Ltd., Perrymount Road, Haywards Heath, West Sus-
sex, England. Registered as a newspaper at the British Post Office. Japan Y102,000. Music Labo Inc.,
Dempa Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Sec-
ond class postage paid at New York, N.Y. and at additional mailing offices. Postmaster: please send
changes of address to Billboard, P.O. Box 2011, Marion, OH 43305-201 1. Current and back copies
of Billboard are available on microfilm from Kraus Microform, Route 100, Miliwood, N.Y. 10546 or
Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Subscriber Services
and Information: Billboard, P.O. Box 2011, Marion, OH 43305-2011, 1-800-669-1002.

the insinuation that the administrator and
its attorneys will benefit more from the
MCA bid “incorrect speculation on Chris’
part.” Bingham says that the administra-
tor’s fees have already been fixed and that
the legal fees alluded to—for pending liti-
gation against Marley’s widow, Rita, and
her New York attorneys and accountants,
who have been accused of fraud—have
been paid. “We would like to settle this law-
suit, but in lieu of a settlement, we are
ready to go to trial,” he says. “Any trustee
would have to do so when fraud is suspect-
ed.”

Since the 36-year-old reggae singer died
intestate in 1981, leaving his wife and 11
children (by various mothers) to argue over
an estate then estimated to be worth $30
million, costly and continuous litigation has
drained the estate of much of its income.
Lawsuits have been launched not only
against Marley’s widow, but also against

his mother, Cedella Booker. Another action
has been brought against the administra-
tor. And the Wailers—Marley’s backing
band—has added its claim to a share of the
Marley spoils.

The latest dispute stems from a dis-
agreement between Island Logic and the
administrator over the validity of Island
Logic’s 1988 purchase of the music-related
assets of the estate for $8.2 million (now in
escrow at Mutual Security Merchant Bank)
and the subsequent transfer of the same to
Island Logic in December 1989.

In July 1990, the U.K. Privy Council, af-
ter hearing the appeal of some of the bene-
ficiaries, reversed an earlier Jamaican ap-
pellate court decision in Island’s favor and
ordered the administrator to advertise the
assets internationally in order to determine
the true market value at that time, and to
then present sufficient evidence to the

(Continued on page 20)

Monitored Aimplay, Piece Gounts
Now Used To Track Hot 100

NEW YORK—Beginning with this issue,
Billboard has revised the way data is com-
piled for the Hot 100 Singles chart. For the
first time, actual monitored radio airplay
will be used the track the hits.

In addition to monitored airplay, the Hot
100 will be determined by sales data and by
playlists from 101 stations in smaller mar-
kets not monitored by Broadcast Data Sys-
tems. A list of those small-market stations
will appear in Michael Ellis’ Hot 100 Sin-
gles Spotlight column next week.

Computer-monitored airplay data is be-
ing collected by BDS for 122 large-market
top 40 stations in 85 markets. A complete

THIS WEEK IN BILLBOARD

VSDA CAMPAIGN TRAILS BEHIND
VSDA has reached another impasse on the bumpy road to the
launch of its video awareness campaign, pushing back the pro-
motion’s launch. Jim McCullaugh reports.

WILLIAM MORRIS GETS TUNE-UP

The William Morris Agency has restructured its contemporary
music department and added several new acts to its roster.
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list of monitored stations appears on page
79.

The sales data used for the chart will be
based on actual piece counts of record sales
as determined by SoundScan. The data are
gathered at the 123 chains and independent
stores reporting to SoundScan, which in-
clude 8,000 rack locations and 3,400 retail
locations nationwide. SoundScan tracks
55% of all retail sales in the country to pro-
ject national sales figures. A complete list
of SoundScan reporters also appears on
page 79.

BDS’ methodology measures air-

(Continued on page 79)
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Video Generic-Ad Gampaign Hits Snag
VSDA Charges Studios Are Stalling

M BY JIM McCULLAUGH

LOS ANGELES—Continuing dif-
ferences between the Video Soft-
ware Dealers Assn. and major pro-
gram suppliers apparently will de-
lay the scheduled first-quarter test
of the trade group’s Home Video
Awareness Campaign.

VSDA president David Ballstadt,
at a hastily called press conference
here Nov. 14, angrily accused the
major studios of stalling tactics, and
lack of cooperation and support, all
of which, he said, were undermining
the VSDA'’s efforts.

VSDA observers add that the
campaign has been plagued from
the outset by differences of opinion
on funding and research logistics
and by the suppliers’ own advertis-
ing agendas (Billboard, Oct. 12).

Yet, one studio executive, who
says he does not wish to publicly an-
swer Ballstadt’s claims, says he
feels the generic campaign “is not
dead in the water, nor is it on hold.
The reality is that it’s on a moving-
forward basis.

“There’s been too much overre-
acting,” he continues. “There is no
time sensitivity on [the studios’] be-
half to say we have to have a test up
and running by February. That
doesn’t exist. We are not going to be
pushed into a situation where
VSDA needs a test by February so
that it can report something at the
July VSDA convention.”

But another studio source offers:
“If the campaign is not dead in the
water, VSDA may have just shot it-

‘Terminator 2
Sets Rental
Prehook Record

NEW YORK—As expected,
LIVE Home Video's “Terminator
2: Judgment Day” has set a new
record for rental-priced titles. As
of order cutoff, the company had
prebooked orders for 685,000
units, according to senior VP/GM
David Bishop.

With three weeks to go before
street date, Bishop expects the
number to climb to about 700,000
units.

The 685,000 figure, which
eclipses the old record of 649,000
units set by Orion’s “Dances With
Wolves,” covers the U.S, and Can-
ada, but does not include laser-
dises or video clubs. Nor does it in-
clude sales to pay-per-view distrib-
utor Rentrak, which, according to
Bishop, can account for as much
as 77%-8% of total units on a big t-
tle.

About 3% of the “T2” units or-
dered are free cassettes included
as an incentive in LIVE’s 20-piece
prepack promotion.

As part of its overall “T2” pro-
motion, LIVE was offering the ti-
tle in prepacks with “Drop Dead
Fred.” Bishop reports pre-orders
of 130,000 units on “Fred.” ‘I
think it would have been a strug-
gle just to get to 100,000 without
the prepacks,” Bishop says.

PAUL SWEETING

self in the foot.”

According to Ballstadt, the five-
city test was to determine which ad
medium would be most effective,
while a nationwide telephone sur-
vey was also blueprinted to deter-
mine why video renting is flat.

Each major studio was supposed
to contribute $200,000 for the test,
independent suppliers were sup-
posed to contribute $10,000 each,

and VSDA was to donate $200,000.
“I may have two studios now that
are in favor of going ahead,” says
Ballstadt. ““So I'm losing ground. I
used to have six. We’ll have to push
the test back at this point. We've
blown it. In fact, we may be talking
about 1993. But dealers need help
now.
“I represent an association of
(Continued on page 92)

Paul Goes Classical. Paul McCartney, center, discusses the Angel/EMI
release of his “Liverpool Oratorio” at an Oct. 23 press conference at Carnegie
Hall. The work’s U.S. premiere was Nov. 18 at Carnegie Hall. With McCartney
are Angel Records president Steve Murphy, left, and CEMA president Russ
Bach.

Sony Cites Golumhia House
Account Shift In Sales Slide

M BY KEN TERRY

NEW YORK—Revenues of Sony
Corp.’s worldwide music operations
for its fiscal quarter ended Sept. 30
declined 3.5% to $824.8 million com-
pared with the prior-year period.
First-half music sales dropped 12.1%
to $1.515 billion.

Sony attributed the sales decline in
its fiscal second quarter to a change
in the accounting of revenues from
Columbia House Co., Sony Music En-
tertainment Inc.’s mail-order division.

Formerly a wholly owned subsidiary
of SMEI, Columbia House is now a
50/50 partnership with Time Warner.

According to Sony, music sales de-
creased because Columbia House,
“previously consolidated, was ac-
counted for under the equity method
during this period.”

A U.S. spokesman for Sony Corp.
said that, if Columbia House reve-
nues had not been included in Sony’s
sales for the second fiscal quarter of
1990, this year’s comparable quarter

(Continued on page 92)

W BY JEFF CLARK-MEADS

LONDON—Chrysalis Records is
now a wholly-owned subsidiary of
EMI Music. The 50% of the opera-
tion that EMI did not already own
was purchased for $30 million plus
assumption of debt via a contract
signed Nov. 19.

Despite the large cash payout,
Chrysalis co-founder and chairman
Chris Wright declared, “This has to
be the worst day of my life. [ am ex-
tremely disappointed.”

However, he conceded, “Change
is absolutely necessary and has
enormous benefits for everybody

LONDON—The white heat of spec-
ulation that Thorn-EMI is about to
buy Virgin is getting a cold shower
of denial from all companies con-
cerned.

Thorn-EMI chairman Colin
Southgate says no talks are taking
place, while Virgin says its determi-
nation to remain independent “has
not changed one iota” over the last
20 years. Jim Fifield, chairman and
CEO of EMI Music Worldwide, re-
ports, “[Virgin chief] Richard Bran-
son says the company is not for
sale, so there is no deal.”

Fifield does, though, apply a little
new warmth by saying he is in “ad-

N BY IRV LICHTMAN

NEW YORK—When one looks at
the career of Martin Bandier—the
newly appointed
chairman/CEO
of EMI Music
Publishing—the
numbers speak
for themselves.
At the begin-
ning of his 16-
year business as-
sociation with
Charles Koppel-
man, he and Koppelman acquired
the Jimmy Webb catalog for under

BANDIER

EMI Buys Out Chrysalis
For $30 Mil Plus Deht

EMI Wants Virgin, But Is
Virgin Playing Hard To Get?

The Gareer That Bandier Built

EMI Exec Brings Success To New Post

concerned. It would not have been
possible for changes to have been
made if Chrysalis had remained
with me retaining a 50% interest.”

EMI Music president and CEO
Jim Fifield says of the acquisition,
“This is always what I wanted to
do; we are simply doing it faster
[than intended).”

Under the terms of the deal
Wright signed with EMI in 1989, he
had the option of retaining his 50%
of Chrysalis Records for a further
T/, years. However, Fifield states,
“The economic environment has
changed.” Wright adds, “If the

(Continued on page 93)

vanced foreplay” with Branson. Fi-
field indicates that no deal is immi-
nent or even forecast but makes no
secret of his desire to amalgamate
Virgin at some point in the future.
Explains Southgate, “We would
obviously love to merge our music
business with that of Virgin, but it
takes two to tango.” He denies that
Thorn-EMI has approached Virgin
and says no talks are taking place.
Branson, in a prepared release,
says of the rumored romance, “We
get courted occasionally and are
pleased by the attention and fuss.
However, we find it far more fun
(Continued on page 93)

$1 million, he says.

In 1986, after the two had ended
their entertainment partnership
with real estate magnate Sam Le-
Frak, they purchased country mu-
sic’s Combine Music, with 50,000
copyrights, for about $6 million.

That same year, they teamed
with financier Stephen Swid to
form SBK Entertainment World
Inc. and bought the 250,000-strong
copyrights of the CBS Songs cata-
log for a then-record price of $125
million.

In 1989, that record fell by a wide
margin when Thorn-EMI bought

(Continued on page 93)

U.S. Music Biz Prods Japan On Anti-Copying Measure

M BY BILL HOLLAND

WASHINGTON, D.C.—The U.S. mu-
sic industry is playing an increasing
role in international efforts to gain
improved copyright protection in the
new digitally driven music market-
place. Nowhere is that more obvi-
ous—and important—than in Japan.
Unlike countries like Thailand, In-
dia, and the People’s Republic of Chi-
na, where copyright protection is
non-existent or ineffective, Japan's
government has worked closely with
its business sector to bring about ma-
jor changes in copyright protection—
but only after years of U.S. trade talk

arm-wrestling.

The global music industry efforts
bore fruit last April when Japan re-
vised its copyright law provisions to
offer greater protection to foreign
sound recordings (Billboard, May 11).

Despite the legislative changes,
however, Japan’s rental shops still
prey on international repertoire.

Japan also has yet to address the
question of anti-copying protection
for digital software. However, as a
result of recent recommendations by
Japanese business and copyright
groups, it is on the brink of adopting
as a model the U.S. Audio Home Re-
cording Act. That bill, now pending in

the U.S. Congress, opens the way for
digital recording equipment by pro-
viding for a modest royalty to music
copyright owners and requiring an
anti-copying chip in the recorders.

Starting Saturday (23), Ed Mur-
phy, president and CEO of the Na-
tional Music Publishers Assn. and a
driving force in the U.S. copyright co-
alition that hammered out the com-
promise royalty agreement leading
to the Audio Home Recording Act,
will spend five days in Tokyo drum-
ming up support for the Japanese
version.

With digital compact cassette and
mini disc on the horizon, the timing

seems right for Japan to move on
anti-copying protection. Indeed, such
legislation has been recommended by
the Electronics Industry Assn. of Ja-
pan and the Japanese Copyright
Study Council (an adjunct of the Edu-
cation Committee of the Japanese
Diet or parliament).

The latter recommendation will be
offered Friday (29) to the parliament
as an official proposal, according to
insiders.

Murphy will meet with a number
of government and private sector
groups to encourage them to support
the expected legislation.

(Continued on page 91)

www.americanradiohistorv.com

BILLBOARD NOVEMBER 30, 1991


www.americanradiohistory.com

PHIL SPECTCQ
RECORDS,

)

N



www.americanradiohistory.com

WANTED: HIGHER-QUALITY ARTS

Public Will Support Free Expression

B BY JEFF POLLACK

(The following article is adapted
JSrom a speech Pollack gave at the
awards dinner of the American
Civil Liberties Union Oct 1.)

Although this year marks the 200th
anniversary of the adoption of the
Bill of Rights, we are still fighting
for a basic right: freedom of expres-
sion. Recent attempts to impose
censorship in the arts media, under
the guise of protecting
the public against “de-
generate’’ art, have
made the Bill of Rights
and organizations like
the ACLU more vital
than ever.

My decision to take a
leadership role against
the FCC’s vague and
reckless crackdown on
what it perceives as “in-
decent” speech was the only plausi-
ble response to this new role the
FCC has invented for itself: that of
a national censor, deciding for all
Americans, regardless of local com-
munity standards, what constitutes
“acceptable” entertainment.

Equally ominous has been the ob-
vious “grander scheme” by the po-
litical and religious extremists to
control and edit what musiec, art,
films, and other entertainment is
made available to the public. Recent
attempts to sticker albums that sup-
posedly contain “questionable” lyr-
ics would be laughable if they were
not so dangerous.

All of us in the entertainment in-
dustry have an obligation to protect
and defend artistic freedom by con-
tinuing to make it an important is-
sue to the public. We cannot allow
ourselves to be deluded that the aver-
age person is unable to grasp what
his or her essential liberties are.

Nothing less than the future of
artistic freedom in this country may
depend upon our ability to convey to
our audience the importance of
choice and diversity. Yet, in the arts
and media, we continue to underes-
timate the desire of people for
works of quality and intelligence.
As a result, the audience is leaving
us in droves.

MAINSTREAM MISSING MARK

It’s increasingly apparent that a
large segment of the public is turn-
ing away from an established main-
stream that is missing the mark.
The number of people watching net-
work TV has seriously eroded and,
for the first time since their incep-
tion, the three main networks to-
gether will lose money. Across
America this year, the concert tour-
ing business will be off 30%, record
sales are down, and with excep-
tions, motion-picture box-office re-
ceipts have been disappointing, with
studio profits projected to decline
20% after a 15% drop in 1990.

Yet many experts have failed to
take into account that, along with
the public giving a cold shoulder to

conventional entertainment, a si-
multaneous upsurge in the success
of “alternative” projects has oc-
curred. For example, on television
“The Civil War” was watched by 39
million people, totally upending the
usual network ratings. Paul Simon
and Bonnie Raitt received virtually
no airplay, because neither artist
supposedly fit a format, yet sold
millions of albums. One of the big-
gest concert tours this summer was
the Lollapallooza tour, featuring no

‘The lowest
common
denominator is no
longer acceptable’

Jeft Pollack is chairman/
CEO of the Pollack Media
Group, a Los Angeles-
based consultancy firm.

big names and only alternative acts.
The unwanted ‘“‘Dances With
Wolves” won last year’s best-film
Oscar, and the most talked-about
film this year is John Singleton’s
singular movie “Boyz N The Hood.”

If examined closely, all these ex-
amples are not isolated successes,
but rather are part of a strong un-
dercurrent emerging everywhere
that is demanding to be acknowl-
edged. We are witnessing a real
trend that cannot be ignored: a de-
sire for works of quality and intelli-
gence. The lowest common denomi-
nator is no longer acceptable.

We tastemakers and curators of
the culture are not living up to our
mandate and responsibility. We've
gotten creatively soft and flabby,
preferring to copy familiar themes
instead of forging new ground—
and we are paying for it. By not liv-

ing up to our creative potential and
respecting the hearts and minds of
our intended audiences, we are send-
ing a signal that indicates we are not
in sync with them. If people continue
to seek alternatives to that which we
are offering, we will be playing to
empty houses. At the rate we're go-
ing, pink slips in Hollywood will out-
number testimonial dinners.

AIMING HIGHER

To be cynical about what the pub-
lic is capable of understanding has
always been easier than the chal-
lenge of offering positive alterna-
tives. We must aim higher and take
the audience with us; we must en-
lighten, move, and challenge people.
We cannot allow ourselves to be ob-
sessed about the potential of failure
because it will paralyze our creativ-
ity, and mediocrity will follow.

I would suggest that the future
of our ability to continue expressing
ourselves to our fullest creative po-
tential without the impediment of
government restrictions or censor-
ship may very well depend on suc-
cessfully communicating to our au-
diences that efforts to ‘“‘protect”
them from certain works of art is, in
fact, un-American. If the impor-
tance of diversity and freedom of
choice in ensuring artistic livelihood
is conveyed and underscored by the
entertainment we offer, then the
public will demand it continue.

Recent events in the Soviet Union
have once again illustrated that
when people are exposed to choice,
there’s no reversing it. In essence,
the continued freedom of artist ex-
pression in this country will rest
with how much ordinary Americans
are willing to fight for it. And how
much of a chance you and I are will-
ing to take to inspire them.

IRONIC POLICY

So now Wherehouse is selling
used CDs because of the new Sony
policy on CD returns (Billboard,
Nov. 2). Sony says Wherehouse
has “‘created a problem” without
even considering the possibility
that its own returns policy might
be to blame. I find it ironic that,
while others are trying to ban the
longbox, Sony insists on one for
the CD to be returnable!

Sony claims it manufactures
less than 1% defective CDs; unfor-
tunately, we receive more than 1%
defective Sony CDs. I'm talking
about Santana discs inside of Si-
mon & Garfunkel packaging, discs
damaged during shipping, and so
on. Perhaps Sony should check
further down its pipeline from the
manufacturing process.

At Flashback Records, we plan
to take the following steps to keep
unreturnable CDs to a minimum:

¢ Place “no return” stickers on
all Sony CDs, thus passing along
the company’s policy to our cus-

tomers.

¢ Forbid all Sony CDs from in-
store play. Other labels gladly
trade a return for in-store play.

e Since we have a shrink-wrap
machine, we ask customers buy-
ing Sony CDs whether we can
open and keep their longboxes.
We tell them it’s for recycling.

e We have a Sony “CD rental”
bin for playable dises without
longboxes; if several chains tried
this, Sony’s lost sales would ex-
ceed previous returns.

The defective Sony CDs left
over after all this should just
about be covered by the 1% credit
Sony offers. I guess I'm supposed
to throw these defectives in the
trashcan. On the other hand . . .

Ross Hartman
Owner

Flashback Records
San Jose, Calif.

BOOSTING USED-CD BIZ
With Sony no longer accepting the
return of any unwrapped CDs,

LETTERS

Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Ken Ter-
ry, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

VOICES CARRY

(The following is part of an occa-
stonal series of articles by Bill-
board readers outside the enter-
tainment industry.)

I want to commend you for your
recent change in your tracking sys-
tem for album sales. It is a change
that benefits many consumers such
as myself, as well as the record in-
dustry as a whole.

As I understand it, the previous
sales tracking system relied mainly
on sales reports filled out weekly by
record store personnel. This system
left considerable margins of error
for stores to pad numbers or under-
report sales of some albums. It also
left the stores to determine what
they were going to monitor as
“pop” music. As a result, country,
rap, and alternative music artists’
sales were not even measured by
some stores.

The new point-of-sale system,
which relies on computer scanning
of items at the sales counter, ap-
pears to be much more accurate and
less susceptible to counting errors
than the previous system was, and
it has shown that country, rap, and
alternative artists do sell considera-
bly more albums than previously
thought by many people.

The main reason I am elated
about your change in the tracking
system is that it has allowed me to
buy more of a wider variety of al-
bums. Here is why: Most record re-
tailers in my area place only the top
10 or 20 albums from the Billboard
album chart on sale ($15.99 and
$16.99-list CDs usually are on sale
for $11.99 and $12.99). Under the old
measuring system, the charts tend-
ed to stagnate for weeks (e.g., Pau-
la Abdul in the top 10 for over 40
weeks). As a result, what stores
would put on sale would also stag-
nate for weeks. Consumers like my-
self, who buy more than five or six

CDs a month, often buy only what is
on sale in order to make their dol-
lars go further. When the sale items
change very little from week to
week, shopping becomes frustrat-
ing. I would often buy fewer al-
bums because the music I wanted
was not on sale, or buy no albums at
all because I'd already purchased
what I wanted from the top 10 or 20
and felt reluctant to pay more than
sale prices for a new artist.

With the new tracking system,
though, I have noticed a very posi-
tive change. There is greater move-
ment and variety in the artists on
your top 10 and 20 list, and as a re-
sult, there is much greater move-
ment and variety in the sales mer-
chandise at the record stores. Many
more artists are going on sale over
time than previously, and because
there is more movement in the
chart, you have helped create an im-
petus to buy.

Consequently, I've increased my
purchases from five to six albums a
month (usually CDs) to between
seven and 10 albums a month. I re-
late this directly to the increased
availability of different artists be-
ing on sale in the stores.

I believe that the old tracking sys-
tem benefited only the manufactur-
ers, who based shipments of mer-
chandise partly on chart projec-
tions. Retailers and consumers
benefited very little because of
stagnant sale inventories.

The new system is clearly retail-
oriented, and it should be. Who
cares if an album is shipped plati-
num from the manufacturer if it
doesn’t sell platinum in the stores?
The paying customer, in the new
system, drives the formation of the
charts, and I like that because the
charts are now a much more accu-
rate projection of consumer tastes.

Craig Mathews
Tucson, Ariz.

many of us knew that the product
would have to end up somewhere
and that Sony was merely helping
to perpetuate the used-CD busi-
ness. As I have just read in Bill-
board, this is now coming true.

I would agree with Jim Dobbe
of Wherehouse: Sony is forcing re-
tailers into the used-CD business,
which can only benefit the con-
sumer and harm the labels.

As a retailer who uses and is ex-
tremely pleased with the Lift Disc-
play system, I was unhappy with
Sony’s decision. We sell only new
CDs, but display just the empty
jewel boxes on our selling floor
and keep “live” product behind the
counter. This limits product
shrinkage to virtually zero and al-
lows us to preview CDs for our
customers.

Since Sony introduced its new
return policy, Sony product has es-
sentially become a one-way sale,
and we must now seriously limit
the quantities we buy. While I re-
alize that not all unwrapped re-

turns have a “manufacturer’s de-
fect,” our industry has always al-
lowed a certain amount of returns,
and retailers have tolerated a low-
er profit margin because of this.
Labels have also allowed us to use
inventory for in-store play when
promotional copies were unavail-
able. As we all know, in-store play
is the single most valuable sales
tool we have as music retailers. [
find it hard to believe even Sony
can be apathetic to that fact.
Rather than adopting a policy of
no opened returns whatsoever,
wouldn't it be a more reasonable
solution to apply a per-disc penalty
or percentage limit on unwrapped
returns? This would cause retail-
ers to buy and return product
more efficiently while still allow-
ing us to merchandise the way we
wish. This would be more fair to
us, our customers, and the artists
whose music we are all trying to
sell. Paul Battat
City Discs
Greenbrae, Calif.
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SMASHING PUMPKINS

Roseland

N E W Y O R K C I TY

NOVEMBER 11-12, 15-16, 1391
SOL D OUT

CONGRATULATIONS ON 4 RED HOT NIGHTS!

THANHS ANTHONY. FLEF, CHAD, JOHN. LINDY GOETZ MANAGEMENT, ITG AND WARNER BROTHERS.

Y0U COMPLETELY DESTROYED THE PLACE AND WE WANT YOU BACK!
RON DELSENER, MITCH SLATER & MELISSA MILLER



www.americanradiohistory.com

Arfisls &Music

MUSIC VIDEO

INCLUDES R &

* DANCE-C

COUNTRY

SECTIONS

Glub DJs Put Spin On
Sound-System Tours

M BY LARRY FLICK

NEW YORK—As club DJs and re-
mixers continue to generate careers
as recording artists, several are de-
veloping new and nontraditional
methods of hitting the concert trail:
sound-system tours.

By definition, these shows are mul-
timedia dance music events held in
nightelubs. Similar to techno raves
and reggae shows in Jamaica, they
feature elaborate lighting, video pre-
sentations, live singers and rappers,
and DJs spinning records. Big Life/
Mercury recording act the Orb and
Virgin’s Massive Attack are current-

Urhan Acts Go
‘Contemporary’
At Wm. Momis

H BY JANINE McADAMS

NEW YORK—The William Mor-
ris Agency, one of the oldest
booking and talent agencies in
the entertainment business, has
completed a reorganization of its
contemporary music depart-
ment, incorporating a number of
new signings. They include En
Vogue, the Boys, Karyn White,
the Steve Miller Band, Peter
Frampton, Barry White, James
“JT” Taylor, Color Me Badd, and
the Scorpions.

The restructuring was made
by Dick Alen, head of William
Morris’ music and personal ap-
pearances department. In a

(Continued on page 89)

ly having success with national
sound-system tours. Both labels say
their acts are packing clubs and mak-
ing money on their roadtrips.

Other acts said to be considering
similar tours include Virgin’s Frankie
Knuckles, Epic act the Shamen,
Scotti Bros.” Dread Flimstone, and
KLF on Arista.

The equipment required for sound-
system tours may include turntables,
CD players, reel-to-reel recorders,
custom-made speakers, video, and
lighting equipment. Consequently,
these tours are more elaborate and
costly than track shows, which are
the usual way that dance music acts
tour. However, some major labels see
such tours as an effective way of pro-
moting dance acts that are not front-
ed by singers or rappers.

“There is no denying that there are
a lot of dance music groups that are
producer- or remixer-dominated. De-
vising a means of putting them in a
live concert environment requires a
little creativity,” says Rosie Lopez,
VP/GM of Big Life.

In the case of the Orb, the act’s fo-
cal point, former club DJ Alex Pater-
son, spins various versions of songs
from his debut album, “Adventures
Beyond The Ultraworld,” while three
video screens project a variety of im-
ages and acted-out story lines. In ad-
dition to sound equipment, the Orb
travels with state-of-the-art laser
lights, which, according to Paterson,
create “‘a warm space to affect peo-
ple’s minds and senses. My show is
similar to a Pink Floyd show in that it
is very theatrical and exciting to
watch, but it also inspires people to
move about and encounter one anoth-
er.”

Massive Attack, on the other hand,
has downplayed visuals in favor of
showcasing a variety of performers.

(Continued on page 91)

RECORD COMPANIES. Ed Eckstine is
named president of Mercury Rec-
ords in New York. He was co-presi-
dent of Mercury. (See story, this
page.)

A&M Records in Los Angeles
promotes Jim Guerinot to senior
VP of marketing and Sam Sciarra
to VP of finance and administration.
They were, respectively, VP of art-
ist development and VP of corpo-
rate affairs and financial planning.

Stephen Shrimpton is appointed
senior VP, Asia Pacific region, for
Warner Music International in Syd-
ney. He was senior VP of Warner
Music Europe.

Thomas Kraus is promoted to se-
nior VP/GM of special products for
BMG Direct Marketing in New York.
He was VP of special products.

Ron McCarrell is named senior
VP/GM of Bust It Records in Los
Angeles. He was VP of marketing
for Capitol Records.

Rayna Brown is appointed VP of

GUERINOT SHRIMPTON

human resources at Capitol-EMI
Music in Los Angeles. She was VP
of human resources at Ziff Commu-
nications.

Coleen Reidenbach is promoted
to director of alternative promotion
and marketing, West Coast, for
Elektra Entertainment in Los Ange-
les. She was marketing coordinator,
West Coast.

Angee Jenkins is promoted to di-
rector of West Coast publicity at
MCA Records in Los Angeles. She
was manager of publicity.

Rhino Records in Los Angeles
promotes Faithe Raphael to senior

Double-Platinum Pie. Columbia recording act Warrant wraps up its yearlong
“Blood, Sweat & Beers" tour by picking up double-platinum certification awards
for the album “Cherry Pie” from Columbia executives including label president
Don lenner, second from right, backstage at L.A.’s Universal Amphitheatre. In
the front row, from left, are group members Jerry Dixon, Joey Allen, and Erik
Turner. Standing at right is group member Jani Lane and, at top rear, is group

member Steven Sweet.

B BY DEBORAH RUSSELL

LOS ANGELES—Noted record in-
dustry executives Jac and Keith
Holzman have acquired West
Coast-based jazz label Discovery/
Trend Records.

The acquisition marks the return
to the record business by Jac Holz-
man, the man who founded Elektra
Records as a college student in 1950
and served as its president for 23
years. He is president of the newly
acquired label, which will be called
Discovery Records.

The Discovery/Trend catalog,
which dates back to the ’50s, in-

Jac Holzman Is Back In Biz
After Discovery Label Deal

cludes more than 200 jazz titles by
such Southern California musicians
as Claire Fischer, Bob Florence,
Alan Broadbent, Allyn Ferguson,
Gerald Wilson, and Mike Wofford,
among others.

“Most of our plans are in the em-
bryonic stage now,” says Keith
Holzman, who, as managing direc-
tor, will oversee day-to-day opera-
tions at the label.

Discovery will sign new and
younger jazz talent, says Keith
Holzman, with plans to explore re-
gions outside of Discovery’s tradi-
tional Southern California base.

(Continued on page 21)

EXECUTIVE TURNTABLE

MCCARRELL

product manager, Lori Gates to
product manager, and Robin
Hewitt to financial analyst. They
were, respectively, product manag-
er, marketing coordinator, and ad-
ministrative assistant.

SBK Records in New York pro-
motes Alexandra Saraspe to man-
ager, A&R/artist relations, and
Rob Stone to national manager,
club and dance promotion. They
were, respectively, A&R manager/
coordinator and R&B promotion co-
ordinator.

Judy Ross is promoted to A&R
manager at Epic Records in Los An-

Ed Eckstine Is
Now One & Only
Mercury Chief

H BY PAUL VERNA

NEW YORK—As expected, Mercury
Records co-president Ed Eckstine has
been named sole president of the la-
bel in the wake of the dismissal of its
other co-president, Mike Bone (Bill-
board, Nov. 16).

Sources indicate that Eckstine will
report to A&M Records president Al
Cafaro—who may
be named execu-
tive VP of Poly-
Gram Holdings—
rather than direct-
ly to PolyGram In-
ternational Ltd.
president and
CEO Alain Levy
(Billboard, Nov.
23). However, Po-
lyGram officials would not comment
on these reports, noting that a state-
ment detailing the new reporting
structure was imminent.

Eckstine takes the helm at a diffi-
cult time for Mercury. First came
the firing of Bone Nov. 1. Then, a
week later, the label let go approxi-
mately 10 employees, and other posi-
tions vacated in the past six months
are not being filled, resulting in a
net loss of more than 20 positions
this year.

Furthermore, sources indicate that
Mercury will lay off more staffers in
the near future, though Eckstine de-
nies that any further cuts will occur.

Eckstine says Mercury’s struggle
“is a reflection of tough economic
times and of America, period.” He
notes that other record companies
have had a worse fate than Mercury
in recent weeks.

He does admit, however, that “a
turnaround is needed” at Mercury.
Hopes are riding high at the label for

(Continued on page 91)

ECKSTINE

MUNDAY SCIFRES

geles. She was A&R department co-
ordinator.

Lori Feldman is promoted to na-
tional video promotion director at Vir-
gin Records in New York. She was
national college promotion director.

PUBLISHING. Martin Bandier is pro-
moted to chairman/CEO of EMI Mu-
sic Publishing in New York. He was
vice chairman of EMI Music Publish-
ing and president and chief operating
officer of the SBK Records Group.
(See story, page 6.)

Ann Munday is appointed VP/GM
of Imago Songs in New York. She

was president of Shibumi Music, a
management and publishing compa-
ny.

Brian Rawlings is named creative
manager of music publishing for
Walt Disney Music Co. in Los Ange-
les. He was manager of creative ser-
vices at Lieber and Stoller.

DISTRIBUTION. Peter Scifres is pro-
moted to senior VP of manufacturing
and operations for Uni Distribution
Corp. in Los Angeles. He was VP of
manufacturing.

RELATED FIELDS. Mark Terry is ap-
pointed executive VP of marketing
and sales for JBL International in
Northridge, Calif. He was VP of in-
ternational sales and marketing for
New England Digital Corp.

Ellen Golden is named VP of Set
To Run West in Los Angeles. She
was associate director of press and
public information, East Coast, for
Columbia Records.
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Jody Watley Gomes Into Her Own
Keeps Track Of ‘Affairs’ As Exec Producer

B BY LARRY FLICK

NEW YORK—Jody Watley is no
producer’s puppet.

Despite a solo career that in-
cludes two multiplatinum albums,
six top 10 pop singles, and a Gram-
my award, the former Shalamar
vocalist fights for recognition as
an artist in full control of her mu-
sic.

“Although it has gotten easier
over time, there has always been a
general perception that [longtime
collaborator] Andre [Cymone]
gives me a song and then tells me
how to sing it,”” Watley says.
“What most people don’t realize is
that I have always written or co-
written most of my own material.”

On her new MCA album, “Af-
fairs Of The Heart,” Watley goes
one step further. She served as ex-
ecutive producer of the entire proj-
ect and produced a couple of
tracks on her own. One of those

songs, ‘It All Begins With You,” is
a stark, gospel-spiced ballad that
is bolstered by world-conscious
lyrics and Watley’s most powerful
vocal to date. She says shifting
from performing to producing was

‘I wanted this album
to have lots of different
colors and moods’

a difficult but logical progression.
“At first, it was a little intimi-
dating to be standing there in the
studio, and everyone is looking at
me and saying, ‘OK, Jody, what do
we do next?’ But, at the same time,
it felt natural for me to have that
kind of control of my music. When
you put yourself in that kind of sit-
uation, there are no excuses. You
either make it happen, or it all falls
apart. I’'m quite proud of the fact

Cockburn Gourts U.S.
Success With Columbia Set

H BY RICK CLARK

MEMPHIS—Canadian singer/song-
writer Bruce Cockburn has never
lacked respect from critics or musical
peers. He has been a favorite of mod-
ern-rock radio programmers for
years with such lyrically charged
tracks as “Call It Democracy,” “If 1
Had A Rocket Launcher,” and “Lov-
ers In A Dangerous Time.” His mate-
rial has found its way onto recent ef-
forts by acts from Jerry Garcia to
Dan Fogelberg.

Nevertheless, the two-time Juno
Award winner has scored only one
previous top 40 stateside hit, “Won-
dering Where The Lions Are,” and
that was 11 years ago for Millennium
Records. His U.S. albums since—for

Cooking With Fats. Fats Domino and
his band made a rare and musically
joyous appearance in New York at the
Bottom Line to mark the release of
“They Call Me The Fat Man . .. Antoine
‘Fats’ Domino: The Legendary Imperial
Recordings,” a four-CD boxed set on
EMI Records, featuring more than 100
of Domino's best songs. The great
Crescent City pianist was honored in his
hometown last month when New
Orleans Mayor Sidney Barthelemy
declared “Fats Domino Day" to
celebrate release of the retrospective.
(Photo: Chuck Pulin)

Gold Mountain, MCA, and Gold Cas-
tle—have only marginally built upon
his devoted following.

But the success he reached with
Millennium was achieved with the
help of an executive at that label,
Don lenner—who is now president of
Columbia Records.

“It was a lot of fun working with
Donnie again,” says Cockburn of his
debut on Columbia Records with
“Nothing But A Burning Light,” re-
leased earlier this month. “He appre-
ciates what [ do and I appreciate
what he does. It was his resourceful
efforts that got ‘Wondering Where
The Lions Are’ so much airplay in the
U.S. It was disappointing when he de-
cided to wind down Millennium.

“Naturally, I was pleased when
Donnie offered me the deal with Co-
lumbia,” continues Cockburn. “This
is the first time that we’ve been able
to work with a label with this kind of
musecle in this country, with the abili-
ty to get the records around and pro-
moted properly.”

Not only has Cockburn returned to
working with Ienner, but “Nothing
But A Burning Light” seems to pick
up where he left off at Millennium,
thematically and musically, with a
more reflective style of sophisticated
world folk, filtered through mystical
spiritual imagery.

Nevertheless, the recording of
“Nothing But A Burning Light,” pro-
duced by T Bone Burnett, represents
somewhat of a departure in Cock-
burn’s 19-album career.

“There are a lot of firsts for me on
this album,” says Cockburn, noting
his collaborations on this disc with
Burnett, Mark O’Connor, Sam Phil-
ips, Jackson Browne, organist Book-
er T. Jones, and others.

“The experience was great,” he
says. “This is also the first time I've
cut an album outside of Toronto in 20

(Continued on page 14)

that I was able to make my vision
materialize.”’

Part of that vision was broaden-
ing her stylistic palette. Although
“Affairs Of The Heart” features
several of the groove-lined dance
tunes that people have come to ex-
pect from Watley, this album is
textured with urban-angled funk
jams and retro-minded R&B bal-
lads.

“Musically, I wanted this album
to have lots of different colors and
moods,” she says. “The content of
the lyrics is the continuing thread:
love, togetherness, commitment.

(Continued on page 14)

Grammy Polishes Big Apple. Among a crowd of artists and industry execs
gathered at the Hard Rock Cafe in Manhattan, the return of the Grammy
Awards to New York next February is celebrated, from left, by NARAS
president Michael Greene; artist Judy Collins; Jonathan Tisch, chairman of
the New York City host committee for the 1992 Grammy Awards; and Sony
Music president Tommy Mottola.

THE ALBUM IS NOT titled, as one might expect, the
Gershwin Collection. It is, rather, “The Gershwin Con-
nection.” And for Dave Grusin, Grammy-winning key-
boardist, composer, and co-founder of GRP Records
with partner Larry Rosen, this new recording of Gersh-
win gems is a deliberate linking of classic American
songs and GRP’s jazz for the '90s.

The response? “The Gershwin Connection” has been
in the top 10 on the Top Jazz Albums chart since its re-
lease two months ago.

Grusin Connects With Gershwin; Glef Notes;
Cease Leaves Crowes’ Nest: Skeletons Roll

JLM Public Relations. JLM co-principal Jody Miller be-

Therapy Centre for autistic and handicapped children.
Only the second American act after Bon Jovi to be so
honored, Mellencamp received his award following re-
marks from Sarah Ferguson, the Dutchess of York.
Noting that he was born with spina bifida, Mellencamp
expressed his empathy for the disabled and visited the
Nordoff-Robbins clinic at New York Univ. during his
visit to New York ... Mellencamp also has signed with

gan working with Mellencamp at the Howard Bloom Or-

“I'm really gratified,” says Gru-
sin. “You don’t know how people
are going to react.” Particularly
after Grusin took on the challenge
of reinterpreting the Gershwin
repertoire in the context of small,
improvisational jazz combos, col-
laborating with an all-star cast of

ganization in 1982.

0N THE BEAT: A Crowe flies.
Black Crowes guitarist Jeff Cease
has split amicably from his band
mates, who have recruited Burn-
ing Tree axe man Marc Ford to re-
place him ... “Bob Dylan had the

players—Chick Corea in a piano
duet with Grusin on “’S Wonder-
ful”; Gary Burton on vibraphone,
bringing a new tone to “Fascinat-
ing Rhythm”; Eddie Daniels on clarinet; Lee Ritenour
on guitar; Sal Marquez on trumpet; Eric Marienthal on
soprano sax; brother Don Grusin on clarinet; John Pa-
titucci on bass; and Dave Weckl on drums.

Grusin, of course, has been a lifelong fan of George
and Ira Gershwin. “There’s not a tune on this album I
didn’t know 20 or 30 years ago,” he says. “I have kind of
an emotional remembrance of other people’s versions.”
Grusin gives tribute, for example, to Andre Previn’s pi-
ano trio version of “There’s A Boat Dat’s Leavin’ Soon
For New York” from “Porgy And Bess” and the bril-
liant Gil Evans/Miles Davis version of that musical.

Why then was this the right time for “The Gershwin
Connection”? “I think we owe a lot to the Marsalis fam-
ily for the consciousness of a kind of music ... People
are willing to entertain the concept that things that are
old are still good,” says Grusin. “Or when you look at
other things that have come out in the classic song
genre like that wonderful Cole Porter record ‘Red Hot
+ Blue.’ I don’t know why the time is right from a mar-
keting standpoint, but I'm glad it came around.”

Gershwin archivist, flamekeeper, and performer Mi-
chael Feinstein writes in liner notes for this album that
Grusin “has done what 1 always desire to do: keep the
music fresh, make it sound as if it were written today,
yet always with respect for the source.”

Says Grusin, “The connection between past and pre-
sent is the real reason for doing this record. It’s great to
keep this music alive.”

FERGIE AND JOHN: John Mellencamp was this
year's honoree at the fourth annual Silver Clef Award
Dinner and Auction, staged Nov. 14 at New York’s Ro-
seland Ballroom to benefit the Nordoff-Robbins Music

by Thom Duffy

Band; James Brown had the Fa-
mous Flames; Curtis Mayfield
had the Impressions, and I've got
the Skeletons!” shouted Dave Al-
vin onstage at the Bottom Line as the ex-Blasters mem-
ber teamed up with the greatest band ever to emerge,
proudly, from the heartland of Springfield, Mo. In a rav-
ing set of superbly written rockers, Alvin showcased his
new Hightone Records album, “Blue Bivd.,,” while the
wonderful Skeletons deserved Alvin’s bold comparisons
.. .Assault and battery charges were filed Nov. 19
against Billy Idol for allegedly punching a woman in
the face, officials say. The alleged assault reportedly oc-
curred Oct. 11 after Idol and a friend met two women at
a West Hollywood restaurant and got into a dispute af-
terward with the complainant.

ON THE ROAD: Twenty years after the making of its
classic “Live At The Fillmore East,” the Allman Broth-
ers Band will record a new live album Dec. 29-31 at the
Macon City Auditorium in Macon, Ga. The shows will be
produced by MCA Concerts, Charlie Brusco, and Bill
Lucadeo . .. The Neville Brothers paid tribute to their
late manager, Bill Graham, with a traditional New Or-
leans “second line” funeral march at the close of a Nov.
14 show at New Orleans’ Municipal Auditorium. The
concert was shown on the weekly pay-per-view “Thurs-
day Night Concerts” ... Public Enemy, after complet-
ing an acclaimed genre-bending fall tour with co-headlin-
er Anthrax, will share a bill with Queen Latifah, Ice-T,
Naughty By Nature, the Geto Boys, Son Of Bazerk, A
Tribe Called Quest, and MC Breed, opening Wednes-
day (27) at Cincinnati’s Riverfront Coliseun. Meanwhile,
PE. has been visiting schools and taking part in “Stop
The Violence” rallies during a promotional tour ... Da-
vid Bowie has picked Boston band the Neighborhoods
to open dates this fall for Tin Machine.
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Epic Nixes Sale Of 11-Minute Jackson Vid

Clip Gets Clipped Following Viewer Complaints

B BY MELINDA NEWMAN

NEW YORK—Although some re-
tailers say they would welcome the
opportunity to sell the 11-minute un-
censored version of Michael Jack-
son’s “Black Or White” video, ac-
cording to Epic sources the clip will
not be offered for sale as a video
single.

Jackson’s video, directed by John
Landis, had its world premiere Nov.
14 simultaneously on the Fox net-
work, MTV, and BET. The 11-min-
ute short film ends with a four-min-
ute, music-free dance sequence by

Jackson that includes scenes of the
artist breaking car windows, throw-
ing trashcans, and stroking his
crotch.

Fox began receiving complaints
about the video almost immediately.
Less than 24 hours after the clip’s
debut, Jackson released a statement
saying that because of negative re-
action, he was editing the dance por-
tion out of the video. “It upsets me
to think that ‘Black Or White’ could
influence any child or adult to de-
structive behavior,” he said in the
statement. “I've always tried to be a
good role model and, therefore,

ONDON-—To0 much Michael
Jackson could be bad for the UK.’s
broadcasters.

Fearing a mass home-taping of
“Dangerous,” ‘Sony Music Enter-
tainment here is restricting radio
stations to transmitting only 15
minutes of material in any one hour
and is stipulating that there be no
pre-announcement of the broad-
cast.

Sony stepped in after BBC Radio
One announced Nov. 20 that it
would be playing all of “Danger-
ous” on the Mark Goodier Show be-
tween 7:30 and 9 that evening, the
day before the album’s release. At
Sony’s behest, licensing body Pho-

SONY GCURTAILS ‘DANGEROUS’ AIRPLAY

nographic Performance Ltd. in-
formed all broadcasters that air-
play of “Dangerous” would be con-
strained according to the record
company’s conditions.

Violators of the restriction could
be forced by the courts to pay dam-
ages to Sony and PPL, according to
PPL head of broadcasting Pete
Rogers.

Previously, such constraints
were imposed after a commercial
station announced it would be play-
ing the whole of a Bruce Spring-
steen boxed set for a specific time.
Separately, similar conditions were
attached to the release of Jackson’s
“Bad.” JEFF CLARK-MEADS

have made these changes to avoid
any possibility of adversely affect-
ing any individual’s behavior."”

Following Jackson’s statement,
speculation began immediately that
the uncut version would appear on
home video, as was the case earlier
this year with Madonna’s “Justify
My Love” clip—which many video
outlets declared too hot to handle.
Although such a move was consid-
ered, it was ultimately decided
against. However, it remains possi-
ble that the video could appear on
any longform eventually put out in
conjunction with Jackson’s “Dan-
gerous’ album.

Video outlets that had the 11-min-
ute version were serviced with a
new six-minute version several days
after the premiere. According to
MTYV and BET, the switchover did
not cause a problem. Fox issued a
strong statement against the video,
declaring, “In hindsight, the deci-
sion [to air the 11-minute version]
was in error. Based on calls we re-
ceived, the strong symbolism used
in one sequence overshadowed the
film’s message about racial harmo-
ny.!7

Fox’s deal with Jackson for the
broadcast-television premiere of all
the short films from “Dangerous”
leaves room for this kind of incident
again. “The agreement is that we do
not have the contractual right to
edit the videos before they air,”
says Fox spokesperson Andi Spor-
kin. “And that has not changed.”

Rhino Gharges Ahead With Reissue Work

l BY CRAIG ROSEN

LOS ANGELES—Feisty Santa
Monica, Calif.-based Rhino Records
has helped fuel the industrywide re-
issue boom for more than a decade
by licensing classic and obscure ma-
terial from other labels for its vari-
ous collections.

Rhino executives, however, say
that in the last few years it has be-
come increasingly difficult to li-
cense material from labels that are
now interested in expanding their

own reissue programs. Yet by using
the valuable Roulette catalog, ac-
quired in 1989, as a bargaining tool,
Rhino executives are optimistic that
they will be able to continue to have
access to vital material for future
collections.

“We all need each other’s product,”
says Bob Emmer, Rhino executive
VP of business and label affairs. “So
we’ve developed a ‘you scratch my
back, I'll scratch yours’ type of rela-
tionship.”

For example, he says, Rhino fre-

Los Angeles, Hollywood, San Fernando Valley

Furnished
Corporate
Suites for
half the cost
of a Hotel

Stays of 30 days
or longer

Gorporate
Apartments

(800) 942-2787
(213) 878-2100
National

Reservations
(800) 888-0808

quently licenses Roulette material to
Time Warner for its mail-order compi-
lations and MCA for film scores.
Among the most popular Roulette ti-
tles, he says, are “Why Do Fools Fall
In Love” by Frankie Lymon & the
Teenagers, “I Only Have Eyes For
You” by the Flamingos, and “Loco-
Motion” by Little Eva.

Despite these reciprocal deals,
Emmer says the process of licens-
ing material has grown more diffi-
cult. “Two years ago I got a request
and I could look at turning it around
in eight to 10 weeks,”” he says.
“Now it takes 14 to 16 weeks. A lot
of tracks are not available, so we
have to come up with some alter-

(Continued on page 30)
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'BMG Gets Santana Gatalog |

DEALS: BMG Music Publishing
has acquired the major copyrights
of Santana, the classic rock band
that exploded into prominence in
1969 at Woodstock and with a multi-
platinum album. The deal comes via
a purchase of Petra Music, reports
Nick Firth, president of BMG Mu-
sic Publishing Worldwide.

The purchase, for an undisclosed
sum, was negotiated with the San-
tana Blues Band partnership,
which individually involves Carlos
Santana, Gregg Rolie, Michael
Shrieve, Michael Carabello, David
Brown, Jose

Thru Petra Music Purchase

ner in his honor, is Fats Domino,
whose sense of decency makes cer-
tain that he doesn’t take credit for
songs he did not write, although his
remarkable string of top 10 hits on
the Imperial label, documented in a
new four-CD box just released by
EMI Records, contains a number
of songs he co-wrote. “Blueberry
Hill” was published in 1940 by Al
Lewis, Larry Stock, and Vincent
Rose. That year, 16 years before
the Domino smash, its sentiments
were good for a swing-era run of 14
weeks on the Hit Parade, with lead-
ing versions

the first four
Santana albums: ““Santana,”
“Abraxas,” “Santana III,” and
“Caravanserai.” Firth terms the
deal “another important step in the
further diversification and deepen-
ing of BMG’s catalog,” while Dan-
ny Strick, senior VP/GM of BMG
Songs in the U.S., says the acquisi-
tion will “effectively tie into BMG’s
strategy of copyright acquisition
and development.”

In another deal of note, London-
based Minder Music Ltd. has made
its third U.S.-based catalog acquisi-
tion with Jimpire Music Inc., ac-
quired from Jimmy Castor, who
has a strong track record in R&B
with the Jimmy Castor Bunch.
Castor copyrights are often sam-
pled, including “It’s Just Begun,”
which has been adapted or ar-
ranged by C&C Music Factory, 2
Live Crew, Eric B. & Rakim, Rob
Base, and Marky Mark. “Soul Tra-
velin’ ” has been adapted by Soul IT
Soul, “Troglodyte” by Jive Bunny,
and “E Man Boogie” by Young
Black Teenagers.

Another recent U.S.-based deal
involves Tempco, with material by
Gap Band and Yarbrough & Peo-
ples, and the Fatback catalogs. All
catalogs are published in the U.S.
by Minder Music (USA), an
ASCAP-cleared firm, and Taking
Care Of Business Music, a BMI-
cleared firm.

In another veteran-writer ar-
rangement, Al Anderson, vocalist
and guitarist for NRBQ, has signed
a writer contract with Nashville-
based Bluewater Music. The pub-
lisher is now shopping several An-
derson songs, including two co-writ-
ten by John Hiatt and Fred Koller
called ““Got Myself In Trouble
Again” and “Stand Still.” Other
writers signed to Bluewater include
David Lynn Jones (Capitol), Jim
Lauderdale (Reprise), Dan Tyler,
and Don Dunn.

ONE THAT GOT AWAY: “I had a
big hit with ‘Blueberry Hill’ and ev-
eryone thinks I wrote it.”” The
speaker, at a recent New York din-

Areas, Ron - by  Glenn
Estrada, and Miller (Blue-
Stan Mar- bird), Connie
cum. ] Boswell (Dec-

Petra Music !ﬁEF m ca), and Sam-
tory . LR | |y Kay (Vic.
al heard on by Irv Lichtman chart version

was done by
Louis Armstrong (Decca) in 1949.

WITH HER LOVER BESIDE
Her: Words & Music had some res-
ervations about “trunk” lyrics by
the late master lyricist Johnny
Mercer and the music for them set
by Barry Manilow in a new Nancy
Wilson album on Epic called “With
My Lover Beside Me” (Billboard,
Oct. 12). Lorrie Dunham of Fulton,
N.Y,, has responded to the column’s
invitation for other points of view:
“I do not know under what cir-
cumstances you heard these songs
for the first time, but I was curled
up on the sofa with a fire in the fire-
place, a glass of wine, and my lover
beside me. I don’t believe it was just
the mood; my own opinion is that
this is one of the most romantic al-
bums I've heard in a long time.
“No one could ask Mr. Mercer to
revise his lyrics (which I believe are
lovely, anyway), and I think Mr.
Manilow has created a warm and
glowing atmosphere for them.
From my woman’s point of view,
this album filled a very simple basic
need—it put me in a wonderful
mood and made my heart smile.”

THEATER WRITER SIGNED:
Frank Wildhorn, writer of the mel-
odies of two new shows, “Svengali”
and “The Scarlet Pimpernell,” hop-
ing to make Broadway bows, has
signed a long-term print deal with
Warner Bros. Publications.
Matching folios will precede dates
the shows open on Broadway. Wild-
horn is the writer of the musical
version of “Jekyll & Hyde” and the
Whitney Houston hit “Where Do
Broken Hearts Go.”

PRINT ON PRINT: The following
are the best-selling folios at Hal
Leonard Publishing Corp.:

1. John Lee Hooker, A Blues Leg-
end

2. Vaughan Brothers, Family Style
3. Steve Vai, Passion And Warfare
4. Iron Maiden, No Prayer For The
Dying

5. Jimi Hendrix, Radio One
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ARTISTS IN CONGERT

PAULA ABDUL
Miami Arena, Miami

THE MOST URGENT question
facing Paula Abdul as she em-
barked on her first headlining con-
cert tour was whether the elfin
high-stepper could spin her seam-
less video persona into an exciting
on-stage act.

She could—and did—during a
slick, sensational show here Nov.

3, the second night of her tour,
which underscored the signifi-
cance of the billing of this outing
as the Under My Spell Tour. In
short, Abdul—in spite of her still
s0-so voice and sometimes pallid
pop-dance anthems—scored so
well live that the eye and ear had
no choice but to go along for this
bewitching ride.

There were times in the show
that the action was so rapid and

JODY WATLEY COMES INTO HER OWN

(Continued from page 11)

That may sound simplistic or cli-
ché, but in a disposable society like
ours, we toss love around too free-
ly and frivolously. In order to
solve the larger issues in the
world, we have to experience love
first.”

Although “Affairs Of The
Heart” does not hit retail until
Dec. 11, the wheels of promotion
behind the project are already in
motion. The first single, “I Want
You,” is quickly racking up adds at
top 40 and urban radio, while a
Bobby Brooks remix of the song

ay into acting, though she is hold-
ing out for ““the right one.” She
turned down the chance to play the
Robin Givens role in ““A Rage In
Harlem” because of the nudity.
“There was a scene that was way
too steamy for my liking,” she
says.

Also, Watley devotes a lot of
time to AIDS-related charities. She
was featured on last year’s ac-
claimed ‘“‘Red Hot + Blue” compi-
lation.

“It’s all a matter of doing right
by the people in your life,” she

hypnotic that the singer and her
songs became almost peripheral to
the visual package.

But generally, new and old ma-
terial from Abdul’s multiplatinum
Virgin debut, ‘“Forever Your
Girl,”” and this year’s “‘Spell-
bound” benefited gloriously from
the ritz and glitz. Backed by acro-
batic dancers, assorted costumed
characters, and eye-opening video
backdrops and lighting effects,
each number was treated as a
must-see video smash and was
greeted accordingly by 12,000 be-
guiled and bedazzled fans.

If video has knocked off the ra-
dio star, it also has brought to life
a new breed of entertainer such as
Abdul, one who possesses a visual
look that can kill, even if the music
may not be worth dying for.

JOHN LANNERT

LITA FORD
The Roxy Theatre
West Hollywood, Calif.

HARD-ROCK QUEEN Lita Ford
proved she has guts early on at the
Nov. 6 date by taking the stage
while “Enter Sandman,” by cur-
rent metal fave Metallica, was
blaring from the house P.A. Un-
fortunately, that was one of the
few moments in the 70-minute set

metal devotees, the lure of pop
success, and the desire to be the
hard-rock version of Madonna. She
can succeed on any one of those
fronts, but by attempting to cover
all the bases she appears to be
stretching herself thin.

CRAIG ROSEN

TEENAGE FANCLUB
The Whisky A Go-Go
West Hollywood, Calif.

GLASGOW, SCOTLAND’S quar-
tet Teenage Fanclub cemented its
reputation as modern-rock buzz
band of the moment by pulling a
large house of alternative scenes-
ters here Nov. 7. While the re-
sponse was decidedly mixed, the
foursome showed sharply devel-
oped melodic instincts and plenty
of promise for the future.
Teenage Fanclub’s fine major-
label debut for DGC,
‘“Bandwagonesque,” shows off
the decided influence of "70s Mem-
phis pop act Big Star; the song-
writing cleaves closely to the medi-
um-tempo grooves, rolling dynam-
ics, and devotion to harmony of
that group’s work, laced with a
touch of '90s irony. Fanclub gui-

tarists Norman Blake and Ray-
mond McGinley overlay this model
with gouts of Crazy Horse-derived
fulmination. It’s the musical equiv-
alent of a twice-told tale, but it's
compelling and effective on rec-
ord.

On stage, the group has less im-
pact: Teenage Fanclub is still ten-
tative in the personality depart-
ment, with a shy ingenuousness
keynoting its patter. But its music
is blazingly loud, and that was
more than enough for some.

Fanclub bashed through a num-
ber of the better songs from the
new record, with “The Concept,”
‘“Metal Baby,”” and ‘““I Don’t
Know’ leaving an ear-ringing im-
pression. The group’s earnest set
was met with tepid calls for an en-
core; the group nonetheless
obliged with a three-song stint
that included a surprising hard-
rock cover of Madonna's “Like A
Virgin.”

Teenage Fanclub is still a work
in progress as a live act but could
enlist a following with fans of me-
lodic noise as the onstage kinks

. are worked out.

CHRIS MORRIS

has just been serviced to clubs. says. ““We all have an obligation to in which Ford showed some back- ~
Additionally, a world tour is ten-  lend a helping hand to pgeople in  bone, rather than just backside. N AMUSEMENT BUSINESS®
tatively planned for early 1992. pain. It’s all about compassion and Strutting about the stage in a \l
All of this work has not deterred humanity. What good is there in fishnet, G-string, and chaps outfit ik BOXSCOR TOP 10 CONCERT
Watley from pursuing a number of  success if you can’t use it to help that had the same revealing effect GROSSES
extracurricular projects. She is  people who need it?” as Prince’s pants at the MTV Vid- Gross Attendance
currently considering her first for- €0 Music Awards, Ford and her ARTIST(S) Venue Date(s) Ticket Price(s) ~ Capacity Promoter
f(;u;-piecehband fOCUIS{egAOU T{:t*’ri' GLORIA ESTEFAN Sydney Nov. 11- $1,135.267 37350 Paul Dainty Corp.
al from her new album, Entertainment 12,1405 | (81,446,200 41,500
5 “Dangerous Curves.” g;::":y :‘;"‘""0
The album’s title, however, is a
NEW 0N THE CHARTS misnomer. Ford’s ultrasafe, MTV-
ready rock is anything but danger_ ROD STEWART Nassau Nov. 12-13 $908,400 35,786 Ron Delsener
Stacy Earl makes her debut on the  said. “I wanted to be part of it.” ous. New tracks such as “Holy L0y R # it HEples
Hot 100 with “Love Me All Up,” a She tapped into that energy Man”’ sounded like third-rate Bon Coliseum
dance-beat-driven pop hit that when she signed with RCA and be- Jovi rewrites. Only on the rocker UniondalgpiN:¥s
jumped 27 points in its second gan recording her debut, working “Hellbound Train,” a new cut an-
week on the singles chart. The with a top crop of songwriters and chored by drummer Jimmy De- FRANK SINATRA Madison Square  Nov. 16 $775,333 16,604 Ron Defsener
tune, co-written by Earl, Dick Ru-  producers. Grasso’s tribal beats, did Ford STEVE LAWRENCE & EYDIE Garden $50/335 seliout Enterprises
dolf, and Danny Sembello, comes “What we did with Stacy’s rec- | show any real rage. vty e oL
from Earl's self-titled debut al- ord was a little different,” says Highlights of the set included
bum, due out in January on RCA  Butch Waugh, promotion VP at the hit “Kiss Me Deadly,” in which
Records. ' ' RCA, describing the push behind | Ford makes her bad-girl image | Ghtisterenme | v D [ - ¢
Growing up in Boston “with mu-  the single. In the wake of pop ra- work in a catchy pop context, and GORME Memorial
sic always in the house—blues to dio success this year with PC an encore take of Montrose’s CORBETT MONICA Coliseum
Frank Sinatra to Billie Holiday to  Quest and the Tami Show, RCA | “Rock Candy.” An Ozzy-less ver- Unioridgl, M:Y:
Motown,” Earl lit out for Manhat-  did the usual setup for Earl’s song sion of the duet ‘“Close My Eyes
tan to briefly attend college—and weeks before seeking playlist Forever,” which was turned into JERRY GARCIA BAND Charlotte Nov. 11 $300,858 14,676 Cellar Door
seek a record deal. “New York has  adds. In this case, however, dur- | an audience sing-along, had a e . 0 1530 S
so much creative energy,” she has  ing visits by Earl to key stations, haunting effect. | Presents
the label also played programmers Ford seems trapped somewhere
a number of cuts from the forth- amid her trash-rock roots from her -
coming album, says Waugh. days with *70s all-gir] band the | moxrewsieon s I i o SNy
Earl embarked on a West Coast | Runaways, attempts to please MARK CHESNUTT
promotion trip and, one week be-
fore RCA went for adds on the sin- o - :
gle, it was already on the top 40 | BRUCE COCKBURN T3 Piadeohia | mAms e | o
airwaves in New York, Los Ange- |  (Continued from page 11)
les, San Diego, San Francisco, Chi- JETHRO TULL The Paramount Nov. 10-11 $244,955 9,562 Ron Delsener
cago, and Phoenix. years, which was recorded and mixed CHRISSY STEELE New York $35/325 10800 Enterprises
“What is really surprising is the at Ocean Way in Los Angeles.”
support we’ve gotten since in the A video for the single “A Dream ;
Midwest,” says Waugh. Like Mine,” produced by Allen Kel- ;m% 2:::taPyram|d fov-9 3175303:21_50, ::{m Pro Tours
RCA has Earl on a 15-week man and directed by Larry Jordan PIRATES OF THE Memphis $19.50/312.25
promo tour of pop stations nation- for KRT-Howlin Productions, has T
wide to build the buzz around been completed. Meanwhile, Sony
“Love Me All Up” and the forth- has acquired the rights to reissue IgntT:gAmvsm :Iestbury Music  Nov. 910 $§33,815 }?:;l, Music Fair Prods.
coming album. Waugh acknowl- Cockburn’s entire back catalog. o air 2 /
edges gthat Earl is her own best Currently on a seven-week tour in g s s
promotion person. “She just has support of “Nothing But A Burning
so much energy and enthusiasm,” Light,” Cockburn will tape “Austin _ ) , o - )
he says. “‘She’s a blast to be | City Limits” in early December and is | Goxacares shouid be submiteed t0: Marse Rathfr, Nasmaile. Paone: (61) 3214258, Fax. (615)-
STACY EARL around.” THOM DUFFY (]i)ue 't(;)&pt}tfar on" ‘]‘)Latelgight With 327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
avl rman €ecC. d
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CATCH THE
MAC BAND
ON TOUR

DENVER, CO
November 9, 1691

OMAHA, NE
November 13, 1991

MANCATTO, MN
November 15, 1991

CHICAGO, IL
November 16, 1991

MERRILLVILLE, IN
November 17, 1991

NORMAL, IL
November 18, 1991

BLOOMINGTON, IN
November 19, 19_91

NEW ORLEANS, LA
November 21, 1991

BOCA RATON, FL
November 22, 1991

2 GAINESVILLE, FL
November 24, 1991

latest album UNIVERSAL CITY, CA
November 26, 1991 .

FRESNO, CA

“The Real Deal” Crhe Rcal BQQI November 27, 1991

MAC BAND
IS BACK!!
with their
new single

“Everythang”

More Real Music

onthe

/’\

MIKK| BLEU
Gimme the Keys

SONGWRITER, PFODUCER AND SINGER
PUTS TOGETHER HIS
EXPLOSIVE NEW SINGLE RELEASE
“GIMME THE KEYS”

FROM THE LP Gimme the Keys

NAIRD  YUIRAXY
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

TOP R&B ALBU

MSTM
2%

R&B Charts’ Retail Reporting Panel Revised, Expanded

NEW YORK—Beginning this
week, the Hot R&B Singles and Top
R&B Albums charts are based on
information gathered from a re-
vised and expanded retail reporting
panel.

The panel now consists of 173 re-
porters, which represents a 50% in-
crease over the previous number of
reporters, according to Terri Rossi,
Billboard’s associate director of
charts/special markets.

The panel was revised to include
many new markets where previous-

ly there had been radio reporters
but no corresponding retail infor-
mation. The revision also increases
the number of direct-to-consumer
retail stores (as opposed to whole-
sale outlets). As a result, the re-
vised panel consists of 18 one-stops,
eight regional chains, and 146 com-
munity-based independent retailers
(or “mom-and-pop”’ stores).

The regional chains include
Washington, D.C.-area Kemp Mill
Music; California-based chain Wher-
ehouse; Douglas Stereo in Belts-

ville, Md., Nobody Beats the Wiz in
Carteret, N.J.; Atlanta-based Third
World; Memphis-based Poplar
Tunes; East Coast chain Strawber-
ries; and Nashville-based Sound
Shop.

“The result is more accuracy,
with vital areas such as the South-
east, North Central, and Central
South now better represented on
the charts,” says Rossi.

“Even though the national chains
bring in black product more quickly
than ever, the basics of the business

have not changed,” she continues.
“R&B and rap product must still be
proven by sales to black consumers.
So as we plan for the future conver-
sion to point-of-sale information
from SoundScan, it is essential to
have a strong base of community
retailers. The sales information
from these stores, when combined
with data from the appropriate na-
tional chain locations, will give an
accurate read on sales of black
product.”

JANINE McADAMS

CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THE ONE 13
wxlx|e é e . é 51 50 51 8 CYPRESS HILL COLUMBIA 47889 (9.98 EQ) CYPRESS HILL 50
= % = i § ; g &%gLIETVUMBEWDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE § § 52 | 40 | 33 32 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846874 /PLG (9 98 EQITHE BRAND NEW HEAVIES 17
* % i * 53 58 | 48 | 31 KEITH WASHINGTON @ QWEST 26528*/WARNER BROS. (9.98) MAKE TIME FOR LOVE '1
M| 2 1 23 | JODECI @ mca 10198 (9.98) Nz?eeu:an No.1 FOREVER MY LADY 1 78 | — | 2 | ROGER RePRISE 26524 (9.98) BRIDGING THE GAP | 54
@ 3 | 4 | 7 | PRINCE & THE N.P.G. PAISLEY PARK 25379+ WARNER BROS. (9.98) DIAMONDS & PEARLS | 2 9 | 48 | 42 | 34 | M.C.BREED & D.F.C.5DEG 4103/CHIBAN (9.98) MC BREED&DFC. | 38
3 1 2 7 gg%k:ﬂcﬁyﬁ%gwmm 1055 £ APOCALYPSE 91. . THE ENEMY STRIKES BLACK 56 | 93 | 43 | 42 | 0'JAYS @ £mi93390(9 98) EMOTIONALLY YOURS 2
@ 7| — 2 |CE CUBE FRIORITY 57155 (9.98) B AT T 4 57 | 6l 66 | 20 | READY FOR THE WORLD mCA 10224 (9.98) STRAIGHT DOWN TO BUSINESS 54
5 5 5 19 ey S E— DI e, | Jmem—— 1 58 42 43 14 | OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED 31
5 9 5 76 | BOYZ 1l MEN & mOTOWN 6320- (9.58) SOOIER G ARMONY 1 59 51 46 6 MARLEY MARL COLD CHILLIN' 26257/WARNER BROS (9 98) IN CONTROL VOL. 2 46
1 6 7 8 MARIAH CAREY A COLUMBIA 47980 (10.98 EQ) EMOTIONS 6 S & 4 '&2&%&5&%‘,@%5 TIRORAIITESNVAER N CRE Ul S CNaraD RIFG T .
8 4 3 24 | SHABBA RANKS EPIC 47310 (9.98 EQ) AS RAW AS EVER 1 N 61 | 4t 40 | 22 | GENE RICE RCA 3159 (9.98) JUST FOR YOU 26
9 | 8 | 8 | 20 | GETOBOYS @ rap-aLoT571614/PRIORITY (9.98) WE CAN'T BE STOPPED | 5 62 | 52 | 55 | 5 | WCE&THE MAAD CIRCLE AIN'T A DAMN THANG CHANGED | 52
14 ]2 4 | GERALD LEVERT EASTWEST 91777+/ATCO/EASTWEST (10.98) PRIVATELINE | 10 63 | 56 | 45 | 10 | QUEEN LATIFAH TOMMY BOY 1035* (9 98) __ NATUREOF ASISTA'" | 36
T@ 2 56 3 HAMMER CAPITOL 98151 (9.98) TOO LEGIT TO QUIT 1 64 3 59 25 N.W.A A RUTHLESS 57126/PRIORITY (3.98) EFIL4ZAGGIN 2
@ 18 2% 5 BARRY WHITE M 5377 (6.98) PUT ME IN YOUR MIX 12 63 77 75 44 TONY TERRY EPIC 45015 (9.98 £Q) TONY TERRY 35
@ 22 23 6 SCARFACE RAP-A LOT 57167/PRIORITY (9.98) MR. SCARFACE IS BACK 13 66 64 _ 2 SMOKEY ROBINSON sak 97968" (9.98) DOUBLE GOOD EVERYTHING b4
14 | 7 | 10 | 9 | KARYN WHITE WARNER BROS. 26320* (10.98) RITUAL OF LOVE | 7 78 | — | 2 | ATLANTIC STARR REPRISE 26545 (9.98) LOVECRAZY | 67
15 | 13 | 15 | 7 | ATRIBE CALLED QUEST iive 1418+ 9.98) LOW END THEORY | 13 0 1B B0 @l COVERTie i oraaiey e - ROPE A DOPE STYLE | 9
16 | 10 | 9 | 19 | HEAVYD. & THE BOYZ @ UPTOWN 10289-MCA (9.98) PEACEFUL JOURNEY | 5 NEWD | | | OitettiSioovies: MO MADNESS LGP0 [OMEL A0l D
17 1 1 20 | PHYLLIS HYMAN PIR 11006+700 (9.98) PRIME OF MY LIFE 10 l 54 | 41 19 | SOUNDTRACK @ QWEST 26643*/WARNER BROS. (10.98) BOYZ N THE HOOD 1
2 | 2% 6 | PATTI LABELLE mcA 10439 (9.98) BURNIN' 18 @D | NEWD 1 | TIM DOG RUFFHOUSE 48707/COLUMBIA (.98 EQ) PENICILLIN ON WAX | 71
19|21 | 2 5] [ IS 5;5'2‘65;3’55% (10.0g) SPORTS WEEKEND (AS NASTY AS THEY WANNA BE PART 1) | 19 72 | 66 l 65 | 6 | THE STYLISTICS AMHERST 54404 (9.98) LOVE TALK | 65
20 | 12 | 12 | 12 | VANESSA WILLIAMS WING 843522 MERCURY (9.98 EQ) THE COMFORT ZONE | 12 (3| NEWD | 1 | MARVIN SEASE ercury 510494 (998 £Q) SHOW ME WHAT YoU GOT | 73
21 15 14 8 MC LYTE FIRST PRIORITY 91731%/ATLANTIC (10.98) ACT LIKE YOU KNOW 14 i 4 & g OBy R SHIORGENTEILHICHIRANIS 56) (LAY STOODIN WO 69
2 25 19 28 | LUTHER VANDROSS & tric 46789 (10.98 £ o G T 1 75 84 80 7 ALEX BUGNON ORPHEUS 91611 */EPIC (9.98 EQ) 107 DEGREES IN THE SHADE 74
23 | 2 16 11 | NAUGHTY BY NATURE @ TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE 10 % :‘sti 514 :':ZES. AL oy oA 717
.M.C."S WILD PITCH 97544/EM! {9.98) RUIT NATURE
< z : et ook b 2 i 4 NEW ’ 1 JERMAINE JACKSON LAFACE 26001*/ARISTA (3.98) YOU SAID 78
(25| 37 | 4 | 4 | DIGITAL UNDERGROUND oMMy 80Y 1045 (9.98) SONS OF THEP | 25 7 | & | N [T — p— .
»ﬁ L L VPl SEADYS RNIGHIm R e GOOD WOMAN : NEW ) 1 DAVID PEASTON MCA 10383 (9.98) MIXED EMOTIONS 80
@ 29 31 7 KID 'N PLAY SELECT 61206/ELEKTRA (9.98) FACE THE NATION 27
46 — 2 BIG DADDY KANE COLD CHILLIN' 26715*/REPRISE (9.98) PRINCE OF DARKNESS 28 81 60 I S 9 ERANKIEIKNUCKLE STVIRGIV 916165190 JEENONCATHEMIX A
29 | 19 | 17 | 26 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/AGM (9.98) THE EVOLUTION OF GOSPEL | 4 NEWD | | | SOUNDTRACK wca10i28 (1099 STRICTLY BUSINESS | 82
0 | 2 18 | 23 | PEABO BRYSON CoLumBIA 46823 (9,98 £Q) CAN YOU STOP THE RAIN 1 83 70 | 69 7 PETE ROCK AND C.L. SMOOTH ELEKTRA 61175 (6 98) ALL SOULED ouT 64
w5 [ @ || FELEvDrore e 84 | 75 | 52 | 12 | LISALISA &CULT JAM STRAIGHT OUTTA HELL'S KITCHEN | 29
85 | 95 95 | 22 | NEMESIS PROFILE 1411 (9.98) MUNCHIES FOR YOUR BASS 52
@ 1] — 4 S ILLTNGIES 100 R @9 HOUSE PARTY 2 & NEW’ 1 RUN-D.M.C. PROFILE 1419 (10.98) GREATEST HITS 1983 - 1991 86
33 27 22 18 | D.J. JAZZY JEFF & THE FRESH PRINCE A JIvE 1392(9.98) HOMEBASE 5 P 8% | 6 T T — N - 5
GD| 4 | €2 | 4 | Esheetsimosiooemcose TR T O B oA e 5 88 | 80 | 72 | 16 | CONVICTS PriORITY 57152 (9.98) CONVICTS | 52
35 32 29 8 NICE & SMOOTH RaL 47373+/COLUMBIA (9.98 EQ) AIN'T A DAMN THING CHANGED 29 8 % P % | TVRONE ORI ok et UL ALWAYS LOVE YOU 39
36 | 34 30 11 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY 23 %0 | 8 78 2 T e o e B 7
:; 33 ?; zé 2::3: EABI:SET;;Ztg::::::;w DAM?AZNDG/I\IEMEE g 91 99 92 34 | WILL DOWNING ISLAND 848278 /PLG (9.98 EQ) A DREAM FULFILLED 2
" 8 n 16 | COLOR ME BADD & Gt 26429 REPRISE .98 e 10 92 85 70 21 SHIRLEY MURDOCK ELEKTRA 60951* (9.98) LET THERE BE LOVE 22
43 47 4 CHRIS WALKER PENDULUM 61136%/ELEKTRA (9.98) FIRST TIME 40 . 12 80 16 EXGIRLFRIEND Reprise 26547 (9 96) AMERKS DnC SRDL 3
94 | 68 | 67 19 | ARETHA FRANKLIN ARISTA 8628 (9.98) WHAT YOU SEE IS WHAT YOU SWEAT 28
SR ) DI Y SO PR L T O EAECL WD NEWD | 1 | a15¢roriTv571639.98) NU NIGGAZ ON THA BLOKKK | 95
ol RSN M e S0 e i s PITOGNEHERRSISIONATIG) || K2 9 | 74 | 50 | 53 | WHMITNEY HOUSTON A * ARISTA 8616 (10.98) I'M YOUR BABY TONIGHT | 1
43 | 39 | 35 16 | JENNIFER HOLLIDAY ARISTA 18578" (9.98) I'M ON YOUR SIDE 29 97 89 | 81 3 GROUND ZERO LETHAL BEAT 112 (6.98) ST LR 8l
SO L ) @Niall NONEREr Vg ETGlies) 20N (e iE B 98 | 87 | 88 | 17 | COMPTON'S MOST WANTED ORPHEUS 47926+/EPIC (9.98 £Q) STRAIGHT CHECKN 'EM | 23
45 | 47 | 39 | 22 | NATALIE COLE A ° ELEKTRA 61049 (13.98) UNFORGETTABLE | 5 99 | 82 | 8 | 4 | VARIOUS ARTISTS soH 7010 (9.98) THE BEST OF ELECTRIC SLIDE | 82
57 | 68 4 | ERIC GABLE ORPHEUS 47927/EPIC (3.98) CAN'T WAIT TO GET YOU HOME | 46 100 | 90 | o8 4 Jso%wggypaggg%%lge DISCO RICK QUEEN OF THE VILLIANS | 90
L al 3 2 STEVIE WONDER'D iotownezs 1000 My e l Q Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
48 | 36 36 12 | NBRI WISE ONE EAR CANDY 31000 (9.98) JIBRI WISE ONE 34 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
53 | 58 | 61 | TRACIE SPENCER cvron zisa aam MAKE THE DIFFERENGE | 38 | - §f:esalte and O st ndcales vy Farvatable Susesed e e oot L o Py st by £ for

“It's not a
hit until it's
a hit in
Billboard.”
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TERRIROSSI’S

RHYTHM
SLLTION

AND THE WINNER IS: “Are You Lonely For Me” by the Rude Boys
(Atlantic) eases into the top spot with 101 radio reports, gaining KKBT Los
Angeles, KKFX Seattle, and a re-add at WLWZ Greenville, S.C. It com-
pletes its 15-week run with 38 No. 1 reports. “I'll Take You There” by BeBe
and CeCe Winans (Capitol) moves into the No. 2 spot with 98 radio report-
ers, including six that list it at No. 1. It is No. 1 in overall retail rank, with
reports from 151 of the new retail panel’s 173 reporters. “Feels Like Anoth-
er One” by Patti LaBelle (MCA) moves up 53, maintaining reports from 99
stations. It has No. 1 reports from 13 stations, and 73 show the title moving
upward on their playlists. In its eighth week on the chart, “Private Line” by
Gerald Levert (EastWest) continues to show its muscle, making the larg-
est point increase of any record on the chart. It maintains reports from 102
stations and moves up in retail rank 85, with reports from 146 retail report-
ers. Again this week, anybody’s guess at next week’s No. 1 is as good as
mine.

NEW AND IMPROVED: The radio and retail information used this week
for both the Hot R&B Singles and Top R&B Albums charts is from revised
and updated reporting panels. The radio panel now has 103 stations. Wel-
come to Tony Fields, PD of WKKV-FM Milwaukee, and to the other Mike
Roberts, PD at WWIN-FM Baltimore. Next week the entire radio panel,
including weight changes, will be printed in this space. The retail revision
was more extensive. In addition to the normal process of changing outlets
and revising weights, the emphasis of this panel has been put on direct-to-
consumer retailers, in preparation for the collection of POS sales informa-
tion. (See details of retail panel revision on page 18)

THE CHANGE IN THE retail methodology causes the week-to-week com-
parison for records already on the chart to be uneven. A number of albums
were forced down the chart as a result of the dramatic change in the panel.
Unfortunately, a number of these records logged strong point increases
yet were unable to hold their rankings on the chart. The effect on albums is
more pronounced since only retail reports are used in compiling the albums
chart. Albums by the following artists were affected: Phyllis Hyman, Jibri
Wise One, Damian Dame, Smokey Robinson, Stylistics, Bobby Rush,
and Cypress Hill.

The effect on the singles chart is mitigated by offsetting radio reports.
Nevertheless, a few records were affected. Two singles gained significant
radio action, but could not hold their positions on the chart. “Everytime My
Heart Beats” by Riff (SBK) gained new reports from eight stations, includ-
ing WBLS New York, WEDR Miami, and WZHT Montgomery, Ala. “Givin’
In To Love” by Patti Austin (GRP) is pushed back, in spite of gaining nine
new reports, including WEDR and WHQT, both in Miami; WLOU and
WGZB, both in Louisville, Ky.; and KKBT. One other record, “Groove Ya”
by Level III (EMI), was able to hold its rank but fell shy of regaining its
bullet in spite of new activity at nine stations, including KKBT, WHQT,
WDAS Philadelphia, WQMG Greensboro, N.C., and WDKX Rochester,
N.Y. All of these records have considerable life and should continue to re-
ceive support at radio and retail.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS DS 0

22 REPORTERS 28 REPORTERS 53 REPORTERS 103 REPORTERS
THESE THREE WORDS
STEVIE WONDER moTown 13 9 21 43 43
LOVE IS CALLING YOU
GENE RICE rca 4 9 14 27 52
UUH AHH
BOYZ It MEN moTOWN ) 5 13 23 61
LET'S STAY TOGETHER
GUY mca 3 10 9 22 28
EVERLASTING LOVE
TONY TERRY epic ] 8 9 22 28
CAN'T LET GO
MARIAH CAREY coLumBia 4 7 8 19 83
KEEP IT COMIN'
KEITH SWEAT eLekTRA 1 6 7 14 399
WHAT GOES AROUND. . .
LENNY KRAVITZ virGIN (o] 6 8 14 30
C.M.B.
COLOR ME BADD Giant 1 4 9 14 21
I BELONG TO YOU
WHITNEY HOUSTON aRisTa 2 4 i/ 13 71

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Biliboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

Billboard.

@© 1991, Bitlboard/BP1 Communications, Inc.

FOR WEEK ENDING NOVEMBER 30, 1991

Hot R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES : AIRPLAY s
wE|=x gg wX|-x gg
(28 TITLE ARTIST (28| |Zg|28| TITLE ARTIST [28
1 |4 | 'LL TAKE YOU THERE BEBE & CECE WINANS | 2 1 | 4 | ARE YOU LONELY FOR ME RUDE BOYS | 1
2 | 5 | ARE YOU LONELY FOR ME RUDEBOYS | 1 2 | 3 | FEELS LIKE ANOTHER ONE PATTI LABELLE | 3
3 | 1 | TENDER KISSES TRACIE SPENCER | 5 3 | 6 | PRIVATE LINE GERALD LEVERT | 4
4 | 7 | FOREVER MY LADY JODECI | 9 4 | 5 | I'LL TAKE YOU THERE BEBE & CECE WINANS | 2
5 | 8 | PRIVATE LINE GERALD LEVERT | 4 5 | 2 | RIGHT DOWN TOIT DAMIAN DAME | 8
6 |12 | CAN'T TRUSS IT PUBLIC ENEMY | 11 6 | 1 | TENDER KISSES TRACIE SPENCER | §
7 | 9 | FEELS LIKE ANOTHER ONE PATT! LABELLE | 3 7 | 7 | GIVING YOU ALL MY LOVE CHRIS WALKER | 7
8 | 6 | PUT ME IN YOUR MIX BARRY WHITE | 6 8 | 9 | PUT ME IN YOUR MIX BARRY WHITE | 6
9 | 13 | MIND PLAYING TRICKS ON ME GETO BOYS | 20 9 |10 | CLOSER THAN CLOSE PEABO BRYSON | 10
10 [ 11 | GIVING YOU ALL MY LOVE CHRIS WALKER { 7 10 | 11 | AFTER THE DANCE _ FOURPLAY FEATURING EL DEBARGE | 12
11 | 3 | HOUSECALL SHABBA RANKS (FEATURING MAXI| PRIEST) |23 11 |12 | LOVE CRAZY ATLANTIC STARR | 13
12 | 27 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 18 12 [ 15 | 1 LOVE YOUR SMILE SHANICE | 16
13|16 [ 1SIT GOOD TO YOU HEAVY D. & THE BOYZ | 15 13 | 14 | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 14
14 [ 14 | CLOSER THAN CLOSE PEABO BRYSON | 10 14118 | ISIT GOOD TO YOU HEAVY D. & THE BOYZ [ 15
15! 2 | RIGHT DOWN TOIT DAMIAN DAME | 8 15 | 19 | LIVING IN CONFUSION PHYLLIS HYMAN | 22
16 | 15| AIN'T GONNA HURT NOBODY KID 'N PLAY | 30 16 | 21 | THE COMFORT ZONE VANESSA WILLIAMS | 2§
17 138 | 2 LEGIT 2 QUIT HAMMER | 17 17 (22 | CAN HE DO IT READY FOR THE WORLD | 24
18 |20 | AFTER THE DANCE _ FOURPLAY FEATURING EL DEBARGE | 12 18 [ 24 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 19
19 [ 19 | HOUSE PARTY Il TONY! TONII TONE! | 21 1920 | 2 LEGIT 2 QUIT HAMMER | 17
20 |21 | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 14 20 [ 23 | THE RUSH LUTHER VANDROSS | 33
21 |33 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 19 21 | 8 | FOREVER MY LADY JODECI | 9
22 [ 18 | RING MY BELL D.J. JAZZY JEFF & THE FRESH PRINCE | 37 22 | 28 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 18
23 |32 | | LOVE YOUR SMILE SHANICE | 16 23|27 | DOUBLE GOOD EVERYTHING SMOKEY ROBINSON | 26
24 | 23 | YOU SAID, YOU SAID JERMAINE JACKSON | 27 24 {17 | HOUSE PARTY It TONY! TONI TONE! | 2]
25| 24 | LOVE CRAZY ATLANTIC STARR | 13 25 [ 26 | CAN'T TRUSS IT PUBLIC ENEMY | 11
26 | 25 | LIVING IN CONFUSION PHYLLIS HYMAN | 22 26 | 30 | INSATIABLE PRINCE AND THE N.P.G. | 34
27 | 35 | KISS YOU BACK DIGITAL UNDERGROUND | 28 27 [ 29 | YOU SAID, YOU SAID JERMAINE JACKSON | 27
28 | 22 | DOUBLE GOOD EVERYTHING SMOKEY ROBINSON | 26 28 | 32 | CHANGE LISA STANSFIELD | 29
29 |29 | IT'S SO HARD TO SAY GOODBYE... BOYZ Il MEN | 40 29 | 33 | (EVERYBODY) GET UP ROGER | 31
30 (31| O.PP. NAUGHTY BY NATURE | 48 30 | 33 | BLACK OR WHITE MICHAEL JACKSON | 32
31110 | WHEN IN LOVE MC LYTE | 49 31 | — | KEEP IT COMIN' KEITH SWEAT | 43
32 |— | CANHE DO IT READY FOR THE WORLD | 24 32 |36 | | WANT YOU JODY WATLEY | 4]
33 [ 39 | CHANGE LISA STANSFIELD | 29 33 | 35 | EVERYTIME MY HEART BEATS RIFF | 35
34 | — | THE COMFORT ZONE VANESSA WILLIAMS | 25 34 |40 | KISS YOU BACK DIGITAL UNDERGROUND | 28
35 | 34 | (EVERYBODY) GET UP ROGER | 31 35 | — | CAN'T LET GO MARIAH CAREY | 38
36 | — | FINALLY CE CE PENISTON | 50 36 [ 37 | JUST ANOTHER GIRLFRIEND _ HIFIVE [ 45
37 | — | BLACK OR WHITE MICHAEL JACKSON | 32 37 | — | MAKE TIME FOR LOVE __ KEITH WASHINGTON | 42
38 | 28 | STAY WITH ME TONIGHT SHIRLEY MURDOCK | 36 38 | — | NEVER IN MY LIFE CHERRELLE | 46
39 [ 37 | POP THAT COOCHIE THE 2 LIVE CREW | §7 39{39 DOYA VESTA | M4
40 | — | CHECK THE RHIME A TRIBE CALLED QUEST | 59 40 | — | STAY WITH ME TONIGHT SHIRLEY MURDOCK | 36

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

17
12

39

32

73

2

11
14

59

91

7

i1

35

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

2 LEGIT 2 QUIT (Bust-it, BMI)

AFTER THE DANCE (Jobete, ASCAP)

AIN'T GONNA HURT NOBODY (Hittage,
ASCAP/Catiber, ASCAP/Good High, ASCAP/Kid 'N
Play, ASCAP)

AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI/Power Artists, BMI)

AIN'T NO WAY (14th Hour, BMI/Cotillion,
BMI/Warner-Tamerlane, BMI)

ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black
Doars, ASCAP)

ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

BE TRUE TO YOURSELF (Protoons, ASCAP/Greedy
Greg, ASCAP)

BLACK OR WHITE (Mijack, BMI/Warner-Tamerlane,
BMI/Ignorant, ASCAP)

BREAKIN' MY HEART (PRETTY BROWN EYES) (flyte
Tyme, ASCAP)

CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP)

CAN'T LET GO (M Carey, BMi/W8,
ASCAP/Wallyworld, ASCAP/Sony Songs, BMI)

CAN'T TRUSS IT (Def American, BMIY

CAN'T WAIT TO GET YOU HOME (MCA, ASCAP/Bush
Burnin’, ASCAP)

CHANGE (Careers-BMG, BMI)

CHECK THE RHIME (Zomba, ASCAP/Jazz Merchant,
ASCAP)

CLOSER THAN CLOSE (Dyad, BMI)

THE COMFORT ZONE (Pecot, ASCAP/Kipteez,

ASCAP /Virgin, ASCAP/Somethin’ Stoopid,
ASCAP/Almo, ASCAP)

DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie’s, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

DOUBLE GOOD EVERYTHING (Jechol, ASCAP/EMI
April, ASCAP)

DO YA (Vesta Seven, ASCAP/Almo, ASCAP/Captain Z,
ASCAP/Black Lion, ASCAP)

EMOTIONS (Mariah Songs, BMi/Sony Songs,
BMi/Cole-Clivilles, ASCAP/Virgin, ASCAP)
EVERLASTING LOVE (Sun Face, ASCAP/Shaman
Drum, BMI)

(EVERYBODY) GET UP (Troutman's, BMI/Saja,
BM1/Warner-Tameriane, BMI/Gamson, ASCAP)
EVERYTIME MY HEART BEATS (Pam & Steve,
ASCAP/Lease-A-Tune, ASCAP/Primate, ASCAP)
FEELS LIKE ANOTHER ONE (Witiow Girl, BMI/Zuri,
BMi/Budsky, BMI)

FINALLY (Wax Museum, BMI/Mainlot, BMI)

FLY GIRL (T-Boy, ASCAP/Queen Latifah,
ASCAP/Casadida, ASCAP/Virgin, ASCAP)

FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!,
ASCAP)

FOR YOUR MIND (Dresden China, ASCAP/Full Keel,
ASCAP/Dubin, ASCAP)

FUN DAY (FROM JUNGLE FEVER) (Steveland Morris,
ASCAP)

GET A LIFE (Black Hat, ASCAP)

GET READY (Dyad, BMi/Yah Mo, BMI)

67

70
23

41

72

45

n

21

13
74

42

GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli, 81 ONE GOOD REASON (Number Nine, ASCAP/Tunes-R-
ASCAP) Us, ASCAP)

GIVIN' IN TO LOVE (Rodsongs, ASCAP/AImo, ASCAP) 48 O.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP
GROOVE WITH IT (AZ, ASCAP/Cold Chillin’, 57 POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI)
ASCAP/WB, ASCAP) 68 PORTRAIT OF THE ARTIST AS A HOOD (Gold Horizon,

GROOVE YA (Money In The Bank, BMI/Jon Gass, BMI/Goldhilt, BMI/Def Jam, ASCAP/Rhyming Is

ASCAP) Fundamental, ASCAP/Sam | Am, ASCAP)

HEART TO HEART (Sula, ASCAP/WB, 47 THE PRESSURE PT. 1 (Flyte Tyme, ASCAP)
ASCAP/Heritage, ASCAP) 4 PRIVATE LINE (Trycep, BMI/Willesden, BMI)

HIP HOP JUNKIES (Nice & Smooth, ASCAP/Screen 6 PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux,
Gems-EMI, BMI) BMmI)

HOME IS WHERE THE HURT 1S (E.Sharp, ASCAP) 8 RIGHT DOWN TO IT (Kear, BMI/Sony-Epic/Solar,
HOUSECALL (Aunt Hilda, BMI/Shadows, BMi/Maxi, BMI/Greenskirt, BMI)

BMI/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor, 37 RING MY BELL (Two Knight, BMI)

ASCAP/Level Vibes, ASCAP) 87 ROMANTIC (Warner-Tamerlane, BMi/Kings Kid,
HOUSE PARTY I (I DON'T KNOW WHAT YOU COME BMI/Flyte Tyme, ASCAP) WBM

TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP) 33 THE RUSH (EMI April, ASCAP/Uncle Ronnie's,

| BELONG TO YOU (Virgin Songs, BMI/Rightsong, ASCAP/MCA, ASCAP/Thriller Miller, ASCAP)
BMI/Franne Gee, BMI) 18 SET ADRIFT ON MEMORY BLISS (MCA,

I'LL TAKE YOU THERE (Irving, BMI) ASCAP/Reformation, ASCAP)

| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude 61 SHAKIYLA (JRH) (Protoons, ASCAP/Divineland,

Sky, ASCAP) ASCAP/Chumpy, ASCAP)

I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purpie 62 SHE'S GOT THAT VIBE (Willesden, BMI/R Keily,
Bull, BMI/When Words Collide, BMI/Willesden, BMI} BMI/Zomba, ASCAP/Barjosha, BMI)

INSATIABLE (Controversy, ASCAP/WB, ASCAP) 76 SHE USED 2 B MY GIRL (Q-Dog, ASCAP/Mark

IS IT GOOD TO YOU (Colgems-EMI, ASCAP) Oltarsh, ASCAP/Vintertainment, ASCAP)

IT'S SO HARD TO SAY GOODBYE TO YESTERDAY 99 SOMETIMES | WONDER (Spider Fingers, BMI/Interior,
(Jobete, ASCAP) CPP BMI/Karranova, ASCAP/Avant Garde, ASCAP)

| WANNA 8 URE LOVER (Jahmew, ASCAP/Pucky 58 STAY THIS WAY (Varry White, ASCAP/London,
Scrubb, BMI/Rich Love’s, ASCAP/Julian Caine, ASCAP/Mudslide, BM1)

BMI/Undercover Louver, ASCAP) 36 STAY WITH ME TONIGHT (Saja, BMI/Troutman's,

| WANT YOU ¢Rightsong, BMI/EMI April, BMI)

ASCAP/Uitrawave, ASCAP) 95 STREET OF DREAMS (Warner-Tamerlane, BMI/Could
THE JONES® (Whole Nine Yards, ASCAP/Wokie, Be Music, ASCAP/Bayjun Beat, BMI)

ASCAP) 55 SWEET THANG (MCA, ASCAP)

JUST ANOTHER GIRLFRIEND (Zomba, ASCAP/4MW, 19 TELL ME WHAT YOU WANT ME TO DO (Gratitude
ASCAP) Sky, ASCAP/Tevin Campbell, ASCAP)

JUST A TOUCH OF LOVE (Virgin, ASCAP/Cole-Clivilles, 5 TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sif
ASCAP) Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,

JUST THE TWO OF US (ADRA, BMI/Howie Tee,

BMI/Getaloadoffatso, BMI) 64

KEEP COMING BACK (Chi-Boy, ASCAP) 4
89

ASCAP) WBM
THESE THREE WORDS (Steveland Morris, ASCAP)
THINKING OF YOU (SOM, ASCAP/Creative Funk,

KEEP IT COMIN' (Harrindur, BMI/Joe Public, ASCAP)

BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB, ASCAP) THIS TIME (Georgio’s, BMI/Stone Diamond, BMI/Blair
KEEP ON LOVING ME (WE, BM!I/Dwain Duane, BMI) Vizzion, BMI)

KISS YOU BACK (GLG Two, BMI/Pubhowyalike, 51 UUH AHH (Mike Ten, BMI/MCA, BMi/Biv Ten,
BMI/Willesden, BMI/Bridgeport, BMI) ASCAP)

LEAVE THE GUNS AT HOME (Shakin’ Baker, 52 THE WAY | FEEL ABOUT YOU (Warner-Tamerlane,

BMI/King Arthur, ASCAP)
LET'S STAY TOGETHER (Donril, ASCAP/Zomba,
ASCAP/)amron, ASCAP)

BMI/Kings Kid, BMI/Writing Staff, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Leftover Soupped,
ASCAP/ATV, BMI)

LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin, 96 WHAT GOES AROUND COMES AROUND (Miss Bessie,
ASCAP/Terry Burrus, BMI) ASCAP)

LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP) 49  WHEN IN LOVE (Top Billin', ASCAP/MCA,

LOVE IS CALLING YOU (Stanton's Gold, BMI1/April ASCAP/Zohar, BMI/Totally Mental, ASCAP)

Joy, BMI/Genric, BMI/Island, BMI) 69 YOU CALLED & TOLD ME (FROM STRICTLY

MAKE TIME FOR LOVE (Chicago Bros., BMI/Warner-
Tamerlane, BM1)

BUSINESS) (EMI April, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP)

MEET ME IN THE MIDDLE (Shakeji, ASCAP/Aquafian 27 YOU SAID, YOU SAID (Kear, BMI/Sony Epic/Solar,
Fire, BMI) BMI/Greenskirt, BMI/Black Stallion, ASCAP/EM} April,
MIND PLAYING TRICKS ON ME (N-The Water, ASCAP/Black Stallion, ASCAP)

ASCAP) 54 YOU (YOU'RE THE ONE FOR ME) (Forceful,

NEVER IN MY LIFE (Gratitude Sky, ASCAP/Streamline BMI/Willesden, BMI)

Moderne, BMI)
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2Pac Files CGlaim Against Oakland; Govers Spotlight Ware’s Wares

2PAC FILES CLAIM: Tupac
Amaru Shakur, 20, who is signed to
Interscope Records as rapper 2Pac
and is also a member of recording
conglomerate Digital Under-
ground, filed a $10 million claim
against the City of Oakland, Oak-
land’s chief of police, and two Oak-
land police officers. The rapper
claims that the two officers used ex-
cessive force—choking and beating
him—in falsely arresting him for
jaywalking Oct. 17. Details were re-
vealed at a Nov. 12 press conference
in Oakland by 2Pac’s lawyer, John
L. Burris. The claim is the first step
in filing a lawsuit.

In a press statement, 2Pac says:
“It was a racial thing for me. It's
not cool for a young black male to
be a prisoner in his own society.
They want positive things to come
from young blacks, and I'm show-
ing you that this is the kind of nega-
tive thing that makes us do negative
things. I mean, how can you feel
good about being a citizen in this so-
ciety, if I'm constantly being at-
tacked by the police department?”

2Pac’s album on Interscope, ‘“2Pa-
calypse Now,” was released the
same day as his press conference.

The single is called “Trapped.”

AWARE OF WARE’S WARES:
The fabulous current covers of “Af-
ter The Dance” by Fourplay fea-
turing El DeBarge (Warner Bros.)
and “I Want You” by Marc Nelson
(Capitol) demonstrate yet again the
enduring popularity of the legend-
ary Marvin Gaye and his music.
The 1976 release of Gaye's ““I Want
You” album solidified Gaye’s repu-
tation as a modern love man and in-
fluenced a whole generation of
crooners, who continue to pay trib-
ute to Gaye.

Both “I Want You” and ‘“‘After
The Dance” were co-written by wri-
ter/producer Leon Ware, who feels
that his contribution to these re-
cently covered hits may have been
overlooked. “Anything really good
will always be around,” says Ware
of the recent spate of covers. “For-
tunately, I had the honor of work-
ing with extremely talented people.
It's always exciting to hear the dif-
ferent versions and exciting atti-
tudes expressed toward my music.”

According to Ware, who is cur-
rently based in Marina Del Rey,
Calif., the songs he contributed to

by Janine McAdams

Gaye's classic “I Want You”’ album
were ideas Ware had hoarded for an
album of his own. “It was originally
my album,” he says. “I had made a
demo that Berry [Gordy] played for
Gaye and he liked it. He asked if he
could cut the songs. Not only did I
not hesitate, I was excited. It's a
lifetime honor to me ... He put his
trademark on each song and the al-
bum became a classic. I just wish
we had more time to do many more.
He was a very fun, very gifted man,
but unfortunately fate doesn’t play
favorites and any of us can suffer.”

TIDBITS: British R&B biweekly
Blues & Soul is celebrating its 25th
anniversary this year, making it the
longest-running music journal dedi-
cated to R&B music. The magazine
was formed by then-editor John
Abbey, now president of Ichiban

NEW CHARGES CLOUD MARLEY ESTATE HEARING

(Continued from page 5)

court so that it could determine if the
Island Logic contract was fair. Al-
though the administrator did adver-
tise in various publications (including
Billboard), Island Logic contends that
the bank did not “fully do its job” and
that its 1988 purchase agreement still
stands. “We were not a party to the
U.K. Privy Council ruling,” says
Charles Ortner, attorney for Island
Logic. “It does not affect our rights
under the contract.”

Blackwell charges that instead of
Mutual Security Merchant Bank de-
termining a fair sale price, based on

FOR THE RECORD

There were a number of errors
in a recent story on the 10th an-
niversary of Profile Records
(Billboard, Nov. 16). The compa-
ny was started by Cory Robbins
and Steve Plotnicki with $34,000
borrowed from their parents.
The two did not own any portion
of Panorama Records but start-
ed Profile independently; among
Profile’s first hits was “Genius
Rap” by Dr. Jeckyll & Mr. Hyde.
Landmark Distributing was es-
tablished by Robbins, Plotnicki,
and Pat Monaco, and is currently
owned by Plotnicki, Robbins, and
Burt Goldstein; it operates inde-
pendently of Profile. Artists Spe-
cial Ed and Poor Righteous
Teachers have not yet earned
gold-certified albums. Bill Adler
provided the liner notes but not
photos for the Run-D.M.C. great-
est-hits package. And a quote
from president Cory Robbins
should have read: “But that’s the
thing about staying independent:

You have to come up with anoth-
er [hit] to stay in business.”

the assets’ 1988 value, the adminis-
trator advertised “the assets we had
bought mixed with a new set of as-
sets.” (Blackwell’s reference is to the
Cayman music catalog and to the
rights to the Marley-Noel Williams-
penned song “Buffalo Soldier,” nei-
ther of which was available in 1988)

MANAGEMENT FEE DISPUTED

Island Logic also claims that the
estate’s value has been “considerably
enhanced” since it took the assets
over in 1989, citing the remastering
and release on CD of the entire Mar-
ley catalog, the revival of Marley’s
Tuff Gong label, and the formation of
the Bob Marley Foundation. Yet the
management fee expected by Island
Logic for this period is another area
of contention. “There is a wide dis-
parity between what Island Logic
wants and what the administrator be-
lieves it should get,” says Bingham.

One source estimates Island is ex-
pecting a fee in the region of $5 mil-
lion and speculates that a settlement
might be made in the area of $3.5 mil-
lion. This could not be confirmed at
press time. Currently, Blackwell said,
earnings of Marley’s assets run at
about $2.5 million annually.

The administrator’s position on the
estate sale is that Island Logic’s 1988
purchase was rendered invalid by the
Privy Council. It also holds that on
Oct. 28, the Jamaica Supreme Court
found that Island Logic had with-
drawn all offers.

“Not true,” responds Ortner. “In
October, Island Logic requested the
administrator to convey to the court
an offer supported by the adult bene-
ficiaries to purchase the additional
assets for millions of additional dol-
lars. The administrator has refused
to formally convey that offer or sup-
port it. Island Logic owns some of the
assets that the administrator is at-

tempting to sell to MCA and Island,
and the adult beneficiaries will do ev-
erything in its power to prevent this.”

Ortner adds that the adult benefi-
ciaries (widow Rita and six of the 11
children) have agreed to waive their
rights to the sale proceeds in order to
provide more money to the infant
beneficiaries, and to “assure that the
assets will be managed by those who
knew and loved Bob Marley.”

Blackwell, who signed the charis-
matic Marley to Island Records in
1972 and guided his international suc-
cess, says he has always intended to
manage rather than own the assets in
a manner “sensitive to the issue of
preserving Bob’s legacy.” To this
end, he has set up a Bob Marley
Foundation, control of which will
eventually pass to the seven benefi-
ciaries who are part of Island Logic’s
offer. However, one of Blackwell's
companies will retain 50% of the pub-
lishing rights, and management of
the assets will continue as long as all
parties desire it.

In yet another twist to this sad and
prolonged saga, the Wailers band
was last week granted the right to in-
tervene and make representation at
the upcoming hearing. The group’s
claim for 50% of Marley’s publishing
and recording royalties will not be
heard, however, “until after the as-
sets have been sold,” explains Mi-
chael Hilton, attorney for Rita Mar-
ley. “The group has been given the
right to express an opinion on the
terms of the two offers.”

ACTIONAMART

The results are fast. The
reach is vast. And the call 1s
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524

Records, in 1986. In recognition of
this benchmark, the magazine is
sponsoring a two-night “Soul Cele-
bration’’ concert Dec. 4 and 5 at
London’s Royal Albert Hall. Pro-
moted by Mee & Co. with Blues &
Soul, artists scheduled to appear in-
clude Will Downing, Mica Paris,
Najee, J.T. Taylor, Lalah Hatha-
way, Lonnie Liston-Smith, and
many other surprise guests. Sounds
like a winner! . . . Vernon Reid, gui-
tar virtuoso member of Living Col-
our and founding member of the
Black Rock Coalition displayed yet
another talent in Chicago recently
when an exhibition of his photo-
graphs opened Nov. 8 at the World
Tattoo Gallery. Called “Once Upon
A Time, Called Now,”” the show

Billboard«

runs through the beginning of De-
cember . .. Composer, band leader/
stylemaker Duke Ellington is the
subject of a special film on PBS this
month. Called “Duke Ellington—
Reminiscing In Tempo,” the 90-min-
ute special was produced by Rebert
S. Levi and written by Geoffrey C.
Ward (principal writer for the series
“The Civil War”) and Levi. The spe-
cial features the first filmed inter-
views with Mercer Ellington about
his father. The special premieres
Dec. 9 on PBS as part of the fourth
season of “The American Experi-
ence” series . .. Simo Doe, former-
ly Atlantic Records’ national direc-
tor of publicity, black music, is no
longer with the company. She can
be reached at 212-477-1494.
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Hot Rap Singles.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

. 2 9 (C) {T) JIVE 42011

* % NO.1 x x
CHECK THE RHIME

© A TRIBE CALLED QUEST

1 week at No. 1

AIN'T GONNA HURT NOBODY
(C) (M) (T) SELECT 4-6484 7/ELEKTRA

& KiD 'N PLAY

8 CAN'T TRUSSIT

(C) (CD) (M) (T) DEF JAM 38-73870/COLUMBIA

® PUBLIC ENEMY

10 WHEN IN LOVE

{C) (T) FIRST PRIORITY 4-98715/ATLANTIC

& MC LYTE

POP THAT COOCHIE
(C) (M) (T) LUKE 4-98712/ATLANTIC

& THE 2 LIVE CREW

10 BLUE CHEESE

(C) (M) (T) WILD PITCH 50377/EM!

& UMC'S

STEP IN THE ARENA
(C) {T) CHRYSALIS 2352

© GANG STARR

MIND PLAYING TRICKS ON ME
(C) (T) RAP-A-LOT 7241/PRIORITY

® GETO BOYS

THE SYMPHONY PT. Il
(C) (CD) (M) (T) COLD CHILLIN' 4-19227/ WARNER BROS.

MARLEY MARL

THE PHUNCKY FEEL ONE
RUFFHOUSE 38-73930/COLUMBIA

CYPRESS HILL

JUST THE TWO OF US
(M) (T) SELECT 4-66502*/ELEKTRA

& CHUBB ROCK

EE EMECICRNERE S

KISS YOU BACK

{COJ} (M) (T) TOMMY BOY 993~

© DIGITAL UNDERGROUND

GLORY

—
)
¥=1
~
w0 | -~

(C) RUTHLESS 4-98740/ATLANTIC

¢ YOMO & MAULKIE

._.
£
@
=
-~

IS IT GOOD TO YOU
(C)(CD) (M) (T) UPTOWN 54200/MCA

& HEAVY D. & THE BOYZ

LIL TRIG

—
w
—
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>
wn

{C) (M) (T) PENDULUM 4-64844/ELEKTRA

® HEN-GEE & EVIL-E

—
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—
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~
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wn

STRAIGHT CHECKN' EM
(C) (T) ORPHEUS 38-73998/EPIC

& COMPTON'S MOST WANTED

—
-~
~
wn
-
~

O.P.P. A
(CD) (M) (T) TOMMY BOY 988"

& NAUGHTY BY NATURE

{C) EPIC 34-74023

1-800-SKY-TALK PIN #110279

© CANDYMAN

I'LL BE THERE FOR YOU
(C) (T) EAR CANDY 38007

@ JIBRI WISE ONE

© BLACKSHEEP

N (=S
o
(=33
~
~
w

16 | 10 | 13 | FLAVOR OF THE MONTH
(M) {T) MERCURY 868 317-4*
21 | 28 | 3 | SHAKIYLA JRH) ® POOR RIGHTEOUS TEACHERS
il (C) {T) PROFILE 5344
2 | 13 | g | I WANNAB URE LOVER ®F.S. EFFECT
(C) (T) GIANT 4-19224/REPRISE
| | 2LEGIT2QuiT ® HAMMER

(C) (CD) {T) CAPITOL 44785

N
i~
~
=
-
=
o

LET'S TALK ABOUT SEX
(C) (M) (T) NEXT PLATEAU 333

© SALT-N-PEPA

(M) (T} JIVE 42030-4*

(25| NEWp | | | PORTRAIT OF THE ARTIST AS A HOOD # 3RD BASS
{C) (T) DEF JAM 38-73R96/COLUMBIA
28 { |, | BEAFATHER TO YOUR CHILD & ED 0.G & DA BULLDOGS
(C) (M) (T) PWL AMERICA 867888/MERCURY
WILDSIDE ® MARKY MARK & THE FUNKY BUNCH
@ NEW ’ ! (C) INTERSCOPE 4-98673/EASTWEST
GROOVE WITH IT ® BIG DADDY KANE
NEw ’ ! (C) (CD) (T} COLD CHILLIN' 4-19115/REPRISE
29 | 23| 23| 5 | 25TALIFE ® D-NICE

0| 2 19 14

HIP HOP JUNKIES
(C) (M) (T) RAL 38-73784/COLUMBIA

& NICE & SMOOTH

Records with the greatest sales gains this week. @ Videochp availability. @ Recording industry Association of
America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units. Catalog
no. is for cassette singte. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.
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HOT DANCE MUSIC

CLUB PLAY

12-INCH SINGLES SALES

z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
loxloxle |k OF DANCE CLUB PLAYLISTS. Lxlox|e ok OF RETAIL STORES AND ONE-STOP SALES REPORTS
‘ LW |2 |LF| TITLE ARTIST TU QW 33 |£F| TITLE ARTIST
=2 |33 || 23| (ABEL & NUMBERDISTRIBUTING LABEL F% | 33| Z | 25| ABEL & NUMBERDISTRIBUTING LABEL
| 1 T
| ! * * NO. 1 x % | * * NO. 1 x %
(Y 2 4 7 EMOTIONS COLUMBIA 44-74037 1 week at No. 1 ® MARIAH CAREY @ /. 6 | 5 SET ADRIFT ON MEMORY BLISS GEE STREET/ISLAND 422866 095-1/PLG L weekatho. 1 @ P.M. DAWN
@ 3 8 5 CHANGE ARISTA 12363 1 @ LISA STANSFIELD F 2 1 1 | 10 | FINALLY AsM 75021 23851 @ CE CE PENISTON
. T
3 1 1 7 MOVE ANY MOUNTAIN (PROGEN 91) £pic 74043 @ THE SHAMEN 3 4 8 | 8 | THE PRESSURE PT. 1 PERSPECTIVE 28968 1202 1/ASM © SOUNDS OF BLACKNESS
4 4 5 10 | I'M ATTRACTED TO YOU SMASH 865 027 1/PLG COOKIE WATKINS 4 ) 9 7 EMOTIONS COLUMBIA 44-74037 4 MARIAH CAREY
(5)] 9 | 17| 5 | savITwmcasaoss ® ABC (5)] 11 | 20 | 4 | CHANGE aista 12363 1 ® LISA STANSFIELD
| 6 5 11 /| LET'S TALK ABOUT SEX NEXT PLATEAL @ SALT-N-PEPA (6)] 10 | 16 | 5 | MOVEANY MOUNTAIN (PROGEN 91) FPic 72043 @ THE SHAMEN
[ @ 13 16 6 BREAK INVASION 36006 TURNTABLE TERROR 7 % 12 | 10 | LET'S TALK ABOUT SEX NEXT PLATEAU 501° @ SALT-N-PEPA
[ 8 | 11 | 18 | 5 | CANTTRUSS IT per jam s 73860c0l UM @ PUBLIC ENEMY 8 | 3 |3 11 | LIES miv-56223 ® EMF
[(8)] 18 | 28 | 4 | IT SHOULD HAVE BEEN ME capiroL v 15 & ADEVA (9)] 12| 15| 8 | LveFor LovING You 5 73 & GLORIA ESTEFAN
[ 10 5 7 9 TOO BLIND TO SEE IT |.D/ATCO 0-96755/ATLANTIC KYM SIMS 10 9 1| 7 CAN'T TRUSS IT DEF JAM 44-73869/COL UMBIA & PUBLIC ENEMY
) - i
|1 7 3 10 | THE PRESSURE PT. 1 PERSPECTIVE 28968 1202 1,AGM ® SOUNDS OF BLACKNESS ’_11 6 /| 10 | A DAY IN MY LIFE (WITHOUT YOU) FEVER 44 73823/C0LUMBIA @ LISETTE MELENDEZ
IERRAE KILLER INSIDE ME NETTWERK x25G 13835/ R ®MC 900 FT JESUS | | 12 | 17 | 21 | 6 | ISITGOOD TO YOU UPTOWN 54201 MCA ® HEAVY D. & THE BOYZ
M3 1 s 10 8 FUNKOPOLIS FICTION O 85078/ATLANTI( & DIE WARZAU | 13 15 | 17 7 FEELS LIKE ANOTHER ONE MCA 51238 ® PATT! LABELLE
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JAC HOLZMAN BACK IN BIZ AFTER LABEL DEAL

(Continued from page 10)

Contracts with. current Discovery
artists are being discussed and ne-
gotiated, he says.

The Holzman brothers plan to
mine and refurbish the Discovery
catalog, Keith Holzman says. A
number of titles will be remastered
and some graphic elements will be
redesigned.

Distribution agreements are
pending, says Keith Holzman. He
projects the first releases under the
new arrangement will appear in the
first quarter of 1992.

The Holzmans began negotiating
with Discovery founder Albert
Marx in April 1991, says Keith Holz-
man. Marx, who was 1ll at the time,
died before the deal was closed
some four weeks ago.

The label is now based in the San-
ta Monica, Calif., offices of Keith
Holzman’s ROM Records, of which
he is also president. The two corpo-
rations will remain separate enti-
ties, he says.

The Holzman brothers share a
rich music industry history. Keith

Holzman joined Elektra in 1964,
where he served as senior VP of
production and director of Elektra-
associated Nonesuch from 1930-84.

In addition to founding and run-
ning Elektra Records, Jac Holzman
served as chief technologist at Time
Warner, where he continues to be
involved as a high-ievel consultant
to Time Warner as well as the
Warner Music Group. From 1952-85,
he was chairman of Panavision, a
manufacturer of cameras and
lenses.

1 8 8080028022808 8088 84 ¢
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now!
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C+C’s ‘Pride’; East Side’s ‘Ride’; Frequency’s ‘Fear

SHOWING THEIR ‘PRIDE’: It's
been about a year since Robert Cli-
villes and David Cole altered the
state of both clubs and top 40 radio
with C+C Music Factory and the
multiformat monster “Gonna Make
You Sweat.” Look for the duo to kick
hard as they enter 1992 with “Pride
(In The Name Of Love)” (Columbia),
a slammer that has just begun to re-
ceive heavy play at several select
clubs around the country.

A cover of U2’s 1984 hit, the track
comes in two markedly different ver-
sions. The A side is lyrically true to
the original tune, with Deborah Coo-
per delivering a highly potent vocal
over an arrangement that combines a
rigid, staccato beat with aggressive
techno synths. Stronger, however, is
the house version on the flipside,
which mixes garage vibes with gos-
pel chanting and jazzy scatting.

“Pride (In The Name Of Love)”
will be on the duo’s “Greatest Remix-
es, Vol. 1" album, due out in January
1992. The set has new versions of
songs spanning its career from 1987
to the present. In addition to C+C
Music Factory songs, other tracks in-
clude “Notice Me” by Sandee and
“Clouds” by Chaka Khan.

By the by, rumor has it that Cole &
Clivilles is refashioning Michael
Jackson’s “Black Or White” (Epic)
for clubs. Its interpretation of the
tune will be submitted to Jackson

and—pending MJ’s approval—it may
be out within the next two or three
weeks.

SINGLES SCENE: Although it has
been a tad too long since ‘“‘Free
Love,” Voice Farm’s second single,
“Hey Freethinker” (Morgan Creek),
was well worth the wait. Once again,
the trio veils politically astute obser-
vations with amusing raps and har-
monies occasionally reminiscent of
the B-52’s. Contagious hip-hop
grooves provide entry onto alterna-
tive playlists. Also, if you haven’t al-
ready checked out the group’s debut
album, “Bigger Cooler Weirder,”
you're missing one of the true power-
pop treats of the year. Take heed.

Love Nation sinks a driving house
beat into a silky-smooth disco context
on “Everything 4 U” (Irma, New
York). A sexy, whispered male rap
wafts over layers of strings and clas-
sically vibed piano lines. The original
mix works well for early evening
warmups or daylight cooling-off,
while the more aggressive “Down-
town” version has peak-hour possibil-
ities.

Christopher Cross’ pop hit “Ride
Like The Wind” is transformed into
an uplifting pop/houser by East Side
Beat (FFRR, U.K.). DMC remixers
Dave Seaman and Phil Kelsey (who
are now also known as the Creative
Thieves) take the track through a va-
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by Larry Flick

The ever-reliable Maxi Records
(New York) unleashes yet another
groovy goodie, “Angels Of Love” by
Coco Dance. This jazz-spiced deep
houser opens with a fluid, neo-operat-
ic vocal improvisation, which is light-
ly dispersed throughout the track.
Unique and refreshing.

Eileen Flores momentarily es-
chews her freestyle roots for a peppy
pop-houser, “Got 2 Have Your Love”
(Martru, New York). With the aid of
producers Nelson “FFWD” Cruz
and Mike Lorello, she offers a retro-
spiced jam that conjures up images of
Melange and the Flirts. Can't get
enough of those horns!

Speaking of horns, one minute into
“The Weekend” by B-Town (Emo-
tive, New York) and it feels like 1978
all over again! Fueled by Lynnette
Smith’s bright vocals, this delicious
disco confection makes us want to
slip on our platform boots and hit the
hustle trail. A total joy that deserves
to connect with mainstream and
R&B-angled DJs.

San Francisco-based act Scream
Therapy offers what may be a first: a
techno/freestyle record. On “Pleasure
Zone” (Tripindicular), it injects racy
sound bites into a hot and acidic synth
arrangement that is accented by per-
cussive Latin elements. Very tasty.

ALBUM NOTES: Nearly one year
after making underground club
waves with *“Across 110th Street,”
Eddie “Love” Arroyo and the El
Barrio posse unveil their long-antici-
pated debut album, “Unity” (4th &
B’way).

While the act remains reasonably
faithful to the salsa-flavored house
sound that made its first single click,
it goes a long way toward proving its
potential for creating pop and urban
hits with cuts like “Sweet Peace,”
which couples world-conscious lyrics
with a glossy funk/new-jack context.
Wrecia Ford brings it home with a
charming, radio-friendly vocal.

At the core of “Unity,” however,
are a pair of potent collaborations
with Paula Brion. After issuing sev-
eral underrated singles on her own,
Brion has found a perfect home for
her commanding, sassy style. She
fronts the ferocious new single, “So
Confused,” as well as its logical fol-
low-up, “Into My Life.”

“Unity” should help establish Ar-
royo as one of clubland’s radical new
producers. And given proper label
commitment, it should pack dance-
floors well into 1992.

Frequency X doles out a healthy

serving of techno/hard-house on its
premiere set, “Hey, No Fear” (Radi-
kal, New York). Produced by Nicolai
Yorkapich, much of the material on
this instrumental album comes off
like a free-associated stream of elec-
tronic consciousness; sort of like
techno-ized jazz. When taken as a
whole, the album takes the listener
on an interesting and ultimately re-
freshing dance journey. Individually,
cuts like the ominous ‘““Hearing
Things” and rumbling “Break It For
Good” stand out as sturdy single
prospects. Way cool.

DANCING FOR LIFE: On Saturday
(30), the organizers of last year’s
“Red Hot + Blue” project will com-
memorate World AIDS Day with a
series of concerts and club parties
that will occur almost simultaneously
in 11 cities around the world.

Bearing the name Red Hot +
Dance, the events will often be held
in conjunction with local AIDS-relat-
ed benefits.

In New York, the party will be co-
ordinated as part of the second annu-
al Gay Men’s Health Crisis AIDS
Dance-athon at the Jacob Javits
Center. [t will be hosted by Deborah
Harry and Eric Bogosian, and will
have appearances by 2 In A Room,
Nona Hendryx, Lisette Melendez,
Monie Love, and Salt-N-Pepa. Fran-
kie Knuckles and Deee-Lite’s Super
DJ Dmitry are among the jocks pro-
gramming music.

In London, the Landmark and the
Terrence Higgins Trust will benefit
from a concert featuring Seal, Lisa
Stansfield, Alison Limerick, and
Crystal Waters, among others.

Other participating cities and art-
ists include Lisa Lisa & Cult Jam
and K.C. & the Sunshine Band in Mi-
ami; Mica Paris in Dublin; Biz Mar-
kie and Afrika Bambaataa in Paris;
Jimmy Somerville in Berlin; Kym
Mazelle and Double Dee in Rome;
Dream Warriors in Toronto; Two
Nice Girls in Dallas; and P.M. Dawn
in Los Angeles.

A double album with performances
by selected artists from the shows
will be released in spring 1992. All
proceeds will go to AIDS research
and relief.

TID-BEATS: The Central Ohio Rec-
ord Pool in Columbus will hold its
fourth annual holiday season bash
Dec. 21. Pool director Joe Dillon says
this year’s event will be held in rave
style at the Columbus Eagle. He is
now negotiating with several major
label acts to appear ... Warner Bros.
is sponsoring a remix contest for the
new Electronic single, “Feel Every
Beat.” Create a new mix of the tune
and send it to the label’s contempo-
rary music department in New York
by Friday (29). Tapes will be judged
by the group, and the winner will be
announced during the first week of
December. Grand prize is a trip to
London to meet the band ... Free-
style-anchored Mic Mac Records in
New York will now distribute Super
K Records, a house-oriented label
owned by Jeff Katz and Jerry Ka-

senetz, founders of Budha Records.
The first release is Ram Jam's “We
Rock The Mansion.”

PARTING GLANCES: On Nov. 15,
the club community lost one of its
most influential writers and produc-
ers, Jacques Morali, who died of
complications due to AIDS. He was
44 years old.

With his partner Henri Belolo,
Morali was crucial in shaping the
sound of disco, creating music for
acts like the Village People, the Rit-
chie Family, and Eartha Kitt. After
riding Billboard’s charts with interna-
tional hits like ‘“‘Brazil,” ‘“‘Macho
Man,” and “Where Is My Man,” Mor-
ali returned to his native France in
1984 to concentrate on guiding the ca-
reer of the highly successful break-
dance group Break Machine.

Regardless of the direction dance
music takes in the future, Morali's
imprint will remain indelible.
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Hot Dance Breakouts
GLUB PLAY

1. TAKE CONTROL OF THE PARTY B.G.
THE PRINCE OF RAP epic

. SOMETHING GOT ME STARTED
SIMPLY RED easTwesT

. GET READY FOR THIS 2 UNLIMITED
RADIKAL

. THE GLOBE BIG AUDIO DYNAMITE
CoLUMBI

. FEEL EVERY BEAT ELECTRONIC |
WARNER BROS.

12" 3INGLES SALES

1. THE COMFORT ZONE VANESSA
WILLIAMS wing
2. s.IIRI-:ESUS BUILT MY HOTROD MINISTRY

3. HEART ON THE LINE FORTRAN 5
MUTE

4. SPREAD LOVE CUT "N’ MOVE epic
5. BREAK TURNTABLE TERROR iNvASION

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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Cadillac Is Partial To Sammy Kershaw’s Style

& BY DEBBIE HOLLEY

NASHVILLE—What started out as
a simple conversation (about a Davis
Daniel video) between PolyGram
Nashville’s national director of sales
and marketing Steve Miller and Joe
Pollaro of Pollaro Media, Dennison,
Texas, ended up with Cajun fire-
cracker Sammy Kershaw being
named spokesman for Cadillac’s 1992
fall sales campaign throughout the
Southwest.

Miller had invited Pollaro to a Dan-
iel showcase in Dallas, but Pollaro
was going out of town to make a pre-
sentation to a car dealership associa-
tion. “I said, “You don’t happen to do
Cadillac, do you?”” recalls Miller.

Miller took that opportunity to tell
Pollaro about Kershaw and his single

and video “Cadillac Style” and sug-
gested a promotional tie-in. Pollaro
liked the idea and asked for support
materials to be mailed to his meeting.

According to Miller, dealers were
eager to put their resources behind
the idea. Dealers’ ad dollars are gen-
erally matched by Cadillac Corpo-
rate, notes John Vance, president of
the Gold Key Dealership Assn. and
president/owner of John Vance Mo-
tors, Guthrie, Okla.

It is unusual for a new and virtual-
ly unknown artist to be picked up by
a major corporate sponsor. Miller
says he believes this stroke of luck
swung his way because “we didn’t
work with Cadillac corporately. It
was about going out and starting a
grass-roots campaign.”

Vance says the country audience is

an untapped market for a luxury car.
“We loved the idea,” he adds, citing
the change in country listener demo-
graphics as an incentive to go with
the campaign. “Nobody has ever hit
on this segment of the car market
with country and western. Twenty
years ago, everybody who listened to
a country and western station was
driving a pick-up.”

The campaign started in late Octo-
ber. Pollaro contacted radio stations
in key television markets and tied
them in with a promotion. “An added
idea to the campaign was to do a ‘Ris-
ing Stars’ party,” says Miller.

A contest was put together, where-
by consumers register at the dealer-
ships—no purchase necessary—to
win an Opryland weekend getaway
for two. The package includes two

ALL IN THE FAMILY: One of the fastest-rising ti-
tles on the Billboard Hot Country Singles & Tracks
chart is Collin Raye’s “Love, Me,” a moving story
about devotion that endures for life. In the song, a boy
recounts through the title phrase his grandparents’
love story. The appeal of the song illustrates that in
spite of country’s currently hip image, the ancient
theme of family closeness is still among the format’s
most potent ones. As a case in point, Sawyer Brown
has been reborn on the chart via its sensitive reading

of the father-and-son
Nashville

saga, The Wdlk.”
g "N —

On this week’s chart,
the subject of family
strength also surfaces in
“Brotherly Love” (Keith
Whitley and Earl Thom-
as Conley); “Keep It Be-
tween The Lines” (Rieky
Van Shelton); ““John
Deere Tractor’' (the

Country Songs Maintain Family Ties
Hip Acts Prove It’s Still Cool To Love Grandpa

ond wife, led him to falsify playlist reports on her be-
half. An award-winning disc jockey, Emery is best
known now as the host of TNN’s “Nashville Now"”. ..
Joanne Montella, formerly an assistant in Opryland
Music's licensing department, has established her own
music clearance and music supervision company,
Sound Decisions. It will deal with placing and licens-
ing music to movies, television, and video producers
... Just in time for Christmas, Sony Music Special
Products has released “Singer/Songwriter,” a double-
CD boxed set of Kris
Kristofferson music.
One CD has Kristoffer-
son’s own renditions of
17 of his now-classic
songs. The second CD
features the same songs
by the people who made
them famous, including
Bob Dylan, Janis Joplin,
Johnny Cash, Sammi

Judds); and ‘““Mama
Don’t Forget To Pray
For Me” (Diamond Rio). George Jones’ new single,
“She Loved A Lot In Her Time,” praises the binding-
together qualities of a mother’s love. And Paul Over-
street has turned the celebration of family into a cot-
tage industry by making it the focal point of many
songs he records.

To be sure, country also sings of dysfunctional fam-
ilies—of divorces, betrayal, and abandonment of all
sorts. But, in the main, the family continues to be
country music’s touchstone for sanity and serenity.
And it may emerge as the music’s most durable contri-
bution to popular culture.

AS WE WERE SAYING: The last few words about
the Garth Brooks phenomenon were inadvertently
dropped from last week’s “Nashville Scene.” The orig-
inal conclusion said, “From this point on, it will be dif-
ficult for anyone in the [country music] business to
say, ‘That can’t be done.” Chances are, Brooks has al-
ready done it.”

MAKING THE ROUNDS: It's not exactly scandal-
ous, but Ralph Emery’s new autobiography, ‘“Memo-
ries” (written with Tom Carter), is a fascinating addi-
tion to country music history. It also reveals Emery to
be a far more complex, intense, and observant person-
ality than his blandly amiable talk-show facade sug-
gests. Of particular interest is his account of how his
love for Grand Ole Opry star Skeeter Davis, his sec-

by Edward Morris

Smith, Roger Miller,
Jerry Lee Lewis, Ray
Price, Willie Nelson, and others . .. Kodak Films will
sponsor the Judds’ final concert, Dec. 4, which will be
a pay-per-view presentation on Viewer’s Choice . ..
Mitsubishi Motors is using “Dueling Banjos” in its TV
advertising campaign. Made famous in the movie “De-
liverance,” the song was originally called “Feudin’
Banjos.” It was written by country and bluegrass pa-
triarch Arthur Smith.

MARK YOUR CALENDAR: Highway 101, Kathy
Mattea, Randy Travis, and Dwight Yoakam will
jointly host the Dec. 1 episode of the new NBC-TV mu-
sic series, “Hot Country Nights.” Also performing
will be Larry Gatlin & the Gatlin Brothers in the
group’s first network appearance since Larry Gatlin’s
throat surgery ... United Cerebral Palsy of Middle
Tennessee will honor BMI CEO Frances Preston Dec.
10 at Nashville’s Vanderbilt Plaza Hotel . . . Willie
Nelson and Kris Kristofferson will host the national
finals of the True Value/GMC Truck Country Show-
down, Dec. 12 at the Grand Ole Opry House ... The
fourth annual Folk Alliance Conference will be held
Jan. 30-Feb. 2 in Calgary, Alberta.

SIGNINGS: TV hosts Cathy Martindale and Gary
Beaty to Bobby Roberts Entertainment for booking
... Michael James to Reunion Records as a recording
artist . . . Al Anderson, vocalist and guitarist for
NRBQ, to Bluewater Music for publishing.

round-trip tickets to Nashville, hotel
accommodations for three days and
two nights, Grand Ole Opry tickets,
and VIP tickets to a PolyGram “Ris-
ing Stars” party. Entries are for-

‘Nobody has ever
hit on this segment
of the car market’

warded to each affiliated radio sta-
tion for random drawing.

Miller says that the “Rising Stars”
party, scheduled to take place March
6 at the Opryland Hotel during Coun-
try Radio Seminar, will be hosted by
Kershaw and will probably feature
performances by five or six
Mercury/PolyGram acts, including
Ronna Reeves, Jeff Knight, Jessica
Boucher, Corbin/Hanner, and Billy
Ray Cyrus.

PolyGram agreed to provide deal-
erships with four-color posters of
Kershaw and cassette singles of
“Cadillac Style” to be given away
with test drives. A different 15-by-23
point-of-purchase poster featuring
the Cadillac emblem, a large black-
and-white picture of Kershaw, and
the contest details was created for
the dealers. A matching four-page
pamplet, detailing the campaign, was
forwarded to stations, dealerships,
and distribution accounts.

Three 30-second advertising spots
for Cadillac were shot along with
three 10-second TV spots for the ra-
dio partners in each city. The clips
feature the *‘Cadillac Style” cam-
paign slogan and Kershaw perform-
ing and interjecting copy.

He also recorded three ad spots for
radio. “So,” says Miller, “not only are
we doing this at radio, we're combin-
ing it with television for Cadillac to
introduce its line of 1992 cars.” Vance
says some dealerships are doing print
advertising as well, with Cadillac pro-
viding the ad slicks.

In addition, Kershaw has been
making autograph appearances at a
number of dealerships, as well as ty-

ing in some concert appearances.
Vance says the results have been
great. “In Abilene,” notes Miller,
“they had about 750 people show up
for his appearance at the dealership.”
In exchange for his participation,
Cadillac presented Kershaw with a
1992 Cadillac Allante convertible.

The campaign originally covered
seven markets. “We're up to 17 mar-
kets now,” says Miller, “so, 34 people
will make the trip to Nashville.” The
television campaign is running in
each of the markets and, according to
Miller, covers at least 95% of all
males and females 35 and up. “It is
about $280,000 worth of television.”

The three Cadillac spots have run
in participating markets with pro-
grams such as “NFL Football,” “En-
tertainment Tonight,” “The Cosby
Show,” “Wheel Of Fortune,” “Ameri-
ca’s Most Wanted,” “Cheers,” “In-
side Edition,” and the “Nightly
News.”

Miller says this is the kind of televi-
sion that record labels always wanted
to buy, but never had the resources.
“The exposure Sammy gets on these
spots is amazing.”

According to Pollaro, the campaign
is approaching the $1 million mark.
Participating markets include Texas,
Oklahoma, Louisiana, and Arkansas,
but Miller says he expects to confirm
an additional 32 markets and 12 states
shortly. “We are working on the whole
West Coast and the 12-state Southeast
area,” he says. The campaign will con-
tinue through the end of 1991 and
“hopefully into ‘92 as additional mar-
kets join in,” says Miller.

Kershaw’s single “Cadillac Style”
is bulleted on Billboard’s Hot Coun-
try Singles & Tracks chart this week
at No. 23. The album, “Don’t Go Near
The Water,” debuts this week at No.
66, and Miller says, “for that to hap-
pen with a debut song that is just now
entering the top 30 and after the al-
bum has only been on the streets for
six weeks is really phenomenal.”

Vance says the campaign has been
a good deal for everyone involved. “I
think it is definite that this campaign
will spread.”

Mercury’s Sammy Kershaw climbs out of the brand-new Cadillac Allante that he
received from the Gold Key Caditlac Group of Oklahoma. Kershaw was named
spokesperson for the 1992 Cadillac fall sales campaign in the Southwest, based
on the success of his debut video and single, “Cadillac Style.” Pictured behind
the car, from left, are Mercury Nashville’s national director of sales and
marketing Steve Miller; Southwest regional promotion manager Cindy Brock;
A&R manager Buddy Cannon; and VP/GM Paul Lucks; John Vance, John
Vance Cadillac; Joe Pollaro, Pollaro Media Advertising and Productions; and
Mercury Nashville's creative VP, Harold Shedd.

BILLBOARD NOVEMBER 30, 1991

www americanradiohistorvy com

23


www.americanradiohistory.com

S s e

llboard.

HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED

FOR WEEK ENDING NOV. 30, 1991 COUNTRY RADIO BY BROADCAST DATA SYSTEMS.
Z p-d
e x| g 3 & N 2l ) © T

2858|291 ¢5] Tme ARTIST 24Ul 2| 28| 23| TimLEe ARTIST
Ix|S:|32|23 PRODUCER {SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2| 52| 2| 23] PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 * * B R IR R e ke ¥ CURBIRON 85046 o

@ 2 7 10 FOREVER TOGETHER 1 week at No. 1 RANDY TRAVIS
K.LEHNING (R.TRAVIS,A. JACKSON) (V) WARNER BROS. 7-19158 a 45 5B 16 RODEO GARTH BROOKS
A.REYNOLDS (L.BASTIAN) (V) CAPITOL 44771

E: ARTH BROOKS

2 ! ! ! f?@%ﬂ‘s (gﬁoeu ¢ (V) CAPITOL 44800 42 31 36 12 THERBELAMEE : . p— & HIGHWAY 10013

@ 5 | 11 | § | FORMYBROKEN HEART & REBA MCENTIRE P.W0yL Y.E.SEAY C_MOSER,P'.NEL ON,G NEL (V) WARNER BROS. 7-192
T.BROWN,R.MCENTIRE (L.HENGBER,K.PALMER) (V) MCA 54223 50 53 6 gtga Nssgﬁ\{aﬁgw%?MMclgu?éEgusE) * MA(\F/%)KMéIAOSlilégE
@ 7 10 12 | YOU DON'T COUNT THE COST BILLY DEAN v 2% - =
C.HOWARD, I.SHAPIRO (B.JONES, T.SHAPIRO,C. WATERS) (V) SBK/CAPITOL 44773/CAPITOL BABY ON BOARD THE OAK RIDGE BOYS
THEN AGAIN MA 4“ 4 46 9 R.LANDIS (J.C.CROWLEY,J SILBAR} V) RCA 62099
@ 6 8 10 J.LEO,L.M.LEE.ALABAMA (R.BOWLES,J SILBAR) (V) RCA 62059-7 47 8 5 HOLD ON PARTNER & ROY ROGERS.& CLINT BLACK
@ ; g q THE CHILL OF AN EARLY FALL GEORGE STRAIT R.LANDIS (B.PAINE,L.PAINE) (V) RCA 62061
J.BOWEN,G.STRAIT (G.DANIEL,G.PETERS) {V) MCA 54180 46 41 26 16 PUT YOURSELF IN MY PLACE & PAM TILLIS
7 4 6 12 LIKE WE NEVER HAD A BROKEN HEART & TRISHA YEARWOOD P.WORLEY,E.SEAY (C. JACKSON,P.TILLIS) (V) ARISTA 8642
G.FUNDIS (G.BROOKS,P.ALGER) o (V) MCA 54172 47 39 2 17 NOTHING'S CHANGED HERE DWIGHT YOAKAM
8 3 5 13 HURT ME BAD (IN A REAL GOOD WAY) & PATTY LOVE%ESS P.ANDERSON (D.YOAKAM,KOSTAS) (V) REPRISE 7-19256/WARNER BROS
E.GORDY,JR.,T.BROWN (D.ALLEN,R VANHOY) (V) MCA 54178 THE DIRT ROAD © SAWYER BROWN
@ 12 12 8 MY NEXT BROKEN HEART * BROOKSR%TEL{;E;\:; 2 | — 2 R SCRUGGS,M.MILLER (M.MILLER,G. HUBBARD) CURB/CAPITOL 79050/CAPITOL
S.HENDRICKS,D.COOK (D.COOK,R.DUNN,K.BROOKS) (V) ARISTA 1 I'LL STOP LOVING YOU MIKE REID
10 10 4 12 | ANYMORE @ TRAVIS TRITT .@ 5 61 4 S.BUCKINGHAM (M.REID,R BYRNE) (V) COLUMBIA 3874102
G.BROWN (T.TRITT,J.COLUCCH) (V) WARNER BROS. 7-19190 FIGHTING FOR YOU ® PIRATES OF THE MISSISSIPP]
@ 13 13 12 | SOME GUYS HAVE ALL THE LOVE @ LITTLE TEXAS 38 5 5 J.BOWEN R ALVES (R MURRAH.B.MCCORVEY) (V) CAPITOL 44775
).STROUD,C.DINAPOLL,D.GRAU (P.HOWELL,D.O'BRIEN) WARNER BROS. PRO-4967 @ 5 o ; MAMA DON'T FORGET TO PRAY FOR ME © DIAMOND RIO
@ 17 19 11 LOOK AT US ) * \(/I)NM%AESGII;L M.J.POWELL,T.OUBOIS (L SHELL,L CORDELL) (V) ARISTA 2258
T.BROWN (V.GILL,M.D.BARNES: v 4179
- - WHAT KIND OF FOOL LIONEL CARTWRIGHT
(13)| 16 | 14 | 14 | FORCRYING OUT LOUD @ DAVIS DANIEL GD| 61 | 1|3 H.STINSON,E SEAY (L CARTWRIGHT) (V) MCA 54237
R.HAFFKINE (J.COMPTON,P.W.WOOD) (C) (V) MERCURY 868 544-4 |
14 | 17 | 12 | SOMEDAY SOON SUZY BOGGUSS * A HOT SHOT DEBUT x % %
J.BOWEN,S.BOGGUSS (. TYSON) (V) CAPITOL 44772 @ NEWD | AFTER THE LIGHTS GO OUT RICKY VAN SHELTON
(A5)| 15 | 20 | 7 | YOU CANDEPEND ON ME REST(LES% HEA2F9(17' S.BUCKINGHAM (W.MCPHERSON) (V) COLUMBIA 33-74101
J.LEQ,L.M LEE (R.ROGERS,J.GRIFFIN) V) RCA 62129-
- - YOU COULDN'T GET THE PICTURE & GEORGE JONES
16 11 3 1 ?85"35?&!« STEGALL (A JACKSON,J. MCBRIDE} < ALA(’\)J) /fo/;\ugT}fozgal\é il B ® H KLEHNING 1C,CARTER) MCAIS 1187,
- = - = BETWEEN A ROCK AND A HEARTACHE LEE GREENWQOD
@ 19 | 28 | 7 | LOVE, ME # COLLIN RAYE 85 | 59 | 52 | 9 | CRUTCHFELD (R IRVING,L W.CLARK.D SIMMONDS) CAPITOL PRO- 79807
). FULLER,J.HOBBS (S.EWING,M.T.BARNES) . (V) EPIC 34-74051 I o o [ e
LEAVE HIM OUT OF THIS @ STEVE WARINER .Gx) NEW ) 1 :
18 | 22 | 10 | 5 EnDRICKS.T.00801S (W.ALDRIDGE,S LONGACRE) (v) ARISTA 1-2349 ;;”8:“:3'?LRES\;'/DSELS'EW'NG'M'D'BARNES'K'ROGERS’ IREERISEY lgosi/gARNER;:Z?
ROTHERLY LOVE © KEITH WHITLEY & EARL THOMAS CONLEY 6 | — | 2 ¢ TOM W
199 2 13 gmews,e.puws (J.STEWART,T.NICHOLS) (v) RCA 620377 @ REALL ‘R:YRNE'R'BOWLES’ EPIC 341"30;;
WITHOUT YOU) WHAT DO | DO WITH ME TANYA TUCKER 75 | — | 2 | THE WHISKEY AIN'T WORKIN' @ TRAVIS TR
2L 3 8 SACRUTC}%IELD (r?F%)RTER.L.D.LEwss,D,CHAMBERwN) (V) CAPITOL 44774 G BROWN (T.TRITT,J.COLUCCI) WARNER BROS 7-19158
. LIGHT AT THE END OF THE TUNNEL & B.B. WATSON
@ 23 | 23 | 10 | STILL BURNIN' FOR YOU ROB CROSBY 99 1 57 | 56 1 17 | CRROOKS 5 ROBERTS (R.FAGAN.K WILLIAMS M WILLIAMS) (€) (CD) (V) BNA 62039-4
S.HENDRICKS,7.DUBOIS (R.CROSBY) (V) ARISTA 1-2336 SIS iR ST o LS
A LONG TIME AGO & THE REMINGTONS 60 62 57 18
@ 22 34 8 J.LEO.L M LEE (R_MA”&GRA) (©) BNA 620612 T.BROWN,S.FISHELL (T.MCBRIDE,B.CARTER,R ELLSWORTH,G.NICHOLSON) (V) MCA 54125
LA & SAMMY KERSHAW SATISFY ME AND I'LL SATISFY YOU CLINTON GREGORY
@ 30 40 8 (B:.éADNIr\ILON,IEWSILEngM,PETERSEN) (C) (V) MERCURY 868 812-4 2 B 4 R.PENNINGTON (B.DEES) (C) (V) STEP ONE 434
32 39 6 GOING OUT TONIGHT MARY-CHAPIN CARPENTER 62 58 64 5 LITTLE FOLKS & CHARLIE DANIELS
JJENNINGS,M.C.CARPENTER (M.C.CARPENTER,J JENNINGS) (V) COLUMBIA 38-74038 ) STROUD,D.CORLEW (C.DANIELS) ) (V) EPIC 34-74061
2 20 15 15 KEEP IT BETWEEN THE LINES & RICKY VAN SHELTON 63 56 54 10 DON'T THROW ME IN THE BRIARPATCH KEITH PALMER
5.BUCKINGHAM (R.SMITH,K.LOUVIN) (V) COLUMBIA 38 73956 B8 MONTGOMERY (K. BROOKS,C.WATERS) (V) EPIC 34-73988
26 | 26 | 24 | 19 | WHERE ARE YOU NOW CLINT BLACK 64 | 63 | — | 2 | ONLY DADDY THAT'LL WALK THE LINE THE KENTUCKY HEADHUNTERS
J.STROUD (C.BLACK,H.NICHOLAS) (V) RCA 62016-7 THE KENTUCKY HEADHUNTERS () BRYANT) MERCURY 866 134
(@D)| 38 | s1 | 4 | STICKS AND STONES ¢ TRACY LAWRENCE 69 | — | 2 | IF1COULD BOTTLE THIS UP ©® PAUL OVERSTREET
1 STROUD (E WEST,R.DILLON) ATLANTIC PRO-4221-2 B.BANNISTER,P OVERSTREET (P.OVERSTREET,D.DILLON) RCA 6216
NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE ,
28| % | 16 | 18 | guonrcomerv. SATE LwisonsprFE) (v} EPIC 34-73935 66 | 51 | 42 | 15 ?ﬁé&?}(@%ﬁt,gg;&,ﬁ&g’fD CONW&Y g ATCXV;LL!
TEMPTED & MARTY STUART ”

29 2 12 16 R.BENNETT.T.BROWN (P.KENNERLEY,M.STUART) (V) MCA 54145 70 74 4 ?Q%JDET’?ﬁgESL[)YEE}TJ_ﬁEﬁgf\RT S'?VE)%EX 3%7'}&%
m 4 BROKEN PROMISE LAND MARK CHESNUTT SWEET LITTLE SHOE DAN SEALS
. 0| 4 6 M WRIGHT (B.RICE,M.S.RICE) (V) MCA 54256 71 67 5 RATE NG INCHES R CUVINARNE BT T e

| KNOW WHERE LOVE LIVES & HAL KETCHUM IT'S EASY TO & MATRACA BER
@ 42 1 47| 8 | L REYNOLDS.J ROONEY (HKETCHUM (V) CURB 76892 B 51 3 oML (SFS,\}E}I;B_HAVES) oTRea 6[20609
* x* * POWER PICK/AlRPLAY* *n 70 67 58 16 LIFE'S TOO LONG (TO LIVE LIKE TH{S) & RICKY SKAGGS
@ . o g A JUKEBOX WITH A COUNTRY SONG © DOUG STONE R.SKAGGS,M.MCANALLY (D.WILSON,D.COOK.J.JARVIS) (V) EPIC 34-73947
D.JOHNSON (G.NELSON,R.SAMOSET ) (CD) EPIC 74089 1 7 66 9 EVERYDAY ANNE MURRAY
33 28 29 20 MIRROR MIRROR & DIAMOND RIO J.CRUTCHFIELD (D.MALLOY,R.BRANNAN) CAPITOL PRO. 79877
M.J.POWELL,T.DUBOQ!S (B.DIPIERO.J.JARRARD,M.SANDERS) (V) ARISTA 2262 12 68 62 11 DON’'T YOU EVEN (TH{NK ABOUT LEAVIN'") & DEAN DILLON
EAGLE WHEN SHE FLIES & DOLLY PARTON B.MEVIS,D DILLON (D.DILLON,R SCRUGGS) ATLANTIC 4169
34 H / D.PARTON.S.BUCKINGHAM,G.SMITH (D.PARTON) (V) COLUMBIA 3874011 71 66 59 9 YOU CAN GO HOME @ THE DESERT ROSE BAND
% 3% 20 2 BALL AND CHAIN PAUL OVERSTREET T.BROWN (C HILLMAN,). TEMPCHIN) (V) CURB/MCA 54 188/MCA
B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) (V) RCA 62012-7 | 14 74 68 19 SPEAK OF THE DEVIL PIRATES OF THE MISSISSIPPI
43 15 7 ASKING US TO DANCE & KATHY MATTEA 1.STROUD,R.ALVES (B.MCCORVEY R.ALVES,D.MAYO) CAPITOL PRO-79783
A.REYNOLDS (H.PRESTWOOD) (V) MERCURY 868 866-7 A MONTH OF SUNDAYS VERN GOSDIN
3 3 35 20 | THOUGHT |TSWGAS Yos% ) PS B)OELFJS 3S4ngNgg @ NEW ) 1 8 MONTGOMERY (V.GOSDIN J.NORTHRUP,B.CANNON) (V) COLUMBIA 38-74103
D.JOHNSON (T.MENSY,G.HARRISON . ]
18 37 33 20 THE WALK ¢ SAWYER BROWN () Records moving up the chart with airplay gains this week. @ Videoclip availability. Catatog number is for cassette single, or vinyl if
R SCRUGGS M.MILLER (M.MILLER) CURB/CAPITOL PRO-79750/CAPITOL cassette is unavailable. {C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single avaitability. (T} 12-inch
39 97 27 18 A PICTURE OF ME (WITHOUT YOU) ¢ LORRIE MORGAN vinyl single avaitability. (V) 7-inch vinyl single availability. © 1991, Biliboard/BP! Communications, Inc.
R.LANDIS (N.WILSON,G.RICHEY} (V) RCA 62014-7
1 1 2 LEAP OF FAITH @ LIONEL CARTWRIGHT 1 SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
= B.BECKETT,T BROWN (L.CARTWRIGHT) MCA C.HOWARD,T SHAPIRO (B.DEAN,R.LEIGH) SBK/CAPITOL
1 YOUR LOVE IS A MIRACLE ® MARK CHESNUTT 15 17 15 34 WALK ON FAITH @ MIKE REID
2 = | = M.WRIGHT (B KENNER,M.WRIGHT) MCA S.BUCKINGHAM (M.REID,A SHAMBLIN) COLUMBIA
4 BRAND NEW MAN @ BROOKS & DUNN 16 14 14 18 IN A DIFFERENT LIGHT DOUG STONE
3 2 1 S.HENDRICKS, D.COOK (D.COOK,R.DUNN, K. BROOKS) ARISTA D.JOHNSON (B.MCDILL B JONES D.LEE) EPIC
DOWN AT THE TWIST AND SHOUT @ MARY-CHAPIN CARPENTER FRIENDS IN LOW PLACES GARTH BROOKS
4 3 z 6 M.C.CARPENTER,J JENNINGS (M.C.CARPENTER} COLUMBIA . 3 18 48 A.REYNOLDS {D.BLACKWELL B.LEE) < CAPITOL
MALL TOWN SATURDAY NIGHT @ HAL KETCHUM _ THE THUNDER ROLLS GARTH BROOKS
5 4 3 9 ﬁs\.REYNOLD‘ | ROONEY {P.ALGER,H.DEVITO) CURB L & 8 AREYNOLDS (PVALGERA‘E BROOKS) S — M?EIST/(\);
. SINCE | DON'T HAVE YOU RONN!
6 9 5 9 S?ENSD,'SNU'T&\QF WITH THE BOY @ TRISHA YEARWC,)V,OCDA L 1 R.GALBRAITH.R.LANDIS,R.MILSAP (J.ROCK,J.BEAUMONT, THE SKYLINERS) RCA
DON'T ROCK THE JUKEBOX ® ALAN JACKSON LORD HAVE MERCY ON A COUNTRY BOY DON WILLIAMS
1 6 8 9 S_SENDRICKS,K.STEGALL (AJACKSDN,R.MURRAH,K STEGALL) ARISTA L e 13, 9 IE)FVYIJ}L-lLéA:)AESiEUI;‘:LJSC(BE'I'JWT:);JLEMPTY FOCKETS) 53 DIFF;CIQ
8 7 6 7 ggggv'f,q‘}ﬁ‘;ﬁ?fm ICAEINSOMECHENWHOICARES) g m’;‘,ﬂgﬁgg 21 18 2 13 B.MONTGOMERY.J SLATE (K.SPOONER.K.WILLIAMS) EPIC
: : POINT OF LIGHT @ RANDY TRAVIS
9 8 10 17 MEEEVEI?LP;%L%IO??(LCEHARTFORD 1. FOSTER O.PFRIMMER) g D‘AMONR?E'TC: 2 21 16 1 K.LEHNING (D SCHLITZ.T SCHUYLER) WARNER BROS.
DOWN TO MY LAST TEARDROP @ TANYA TUCKER 23 | 19 | 17 | 8 | FALLIN OUTOF LOVE REBAIMCENTIRE

10 10 7 4 1.8BROWN R MCE| (J.IMS)

J.CRUTCHFIELD (P.DAVIS) CAPITOL SETTERIMAN = @ CLINT BLACK

1 1 9 1 I AM A SIMPLE MAN @ RICKY VAN SHELTON 24124 1 = BN RS Roun (C.BLACKH.NICHOLAS) s

S.BUCKINGHAM (W.ALDRIDGE) COLUMBIA DOWN HOME ALABAMA
12| s 4 5 | YOUKNOW ME BETTER THAN THAT GEORGE STRAIT 25 | — | 25 | 19 | 0L MLEEALABAMA (R BOWLES.J LEQ) RCA

J.BOWEN,G STRAIT (T.HASELDEN.A.L.GRAHAM) MCA - - - - -

_-ERE WE ARE ALABAMA @ Videoclip availability. Recurrents are titles which have atready appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped

13 12 1 1 6 TLEO,L,M.LEE,ALABAMA (B.N.CHAPMAN V.GILL) RCA below the top 20. Commercial availability is not indicated on the recurrent chart.

24 BILLBOARD NOVEMBER 30, 1991

www americanradiohistorv com



www.americanradiohistory.com

Country

ARTISTS & MUSIC

COUNTRY

1 8880 888 6 ¢4

LORNER

by Lynn Shults

PALS HIT THE TOP as “Forever Together” by Randy Travis moves to
No. 1. The tune’s co-writers are Travis and Alan Jackson. This twosome
will be heard from again as writers; they have been picking together for
some months and, obviously, have found a magical combination.

INSIDE THE TOP 10: Reba McEntire’s “For My Broken Heart” mus-
cles from No. 5 to No. 3; “My Next Broken Heart” by Brooks & Dunn
enters the top 10, moving from No. 12 to No. 9; and George Strait’s
“Chill Of An Early Fall” climbs from No. 8 to No. 6.

THE MOST ACTIVE TRACKS: Collin Raye’s “Love, Me” continues to
gain momentum, surging from No. 19 to No. 17. Raye’s album, “All I
Can Be,” jumps from No. 40 to No. 27 on the Top Country Albums chart.
Also hot: “A Jukebox With A Country Song,” by Doug Stone, leaps
from No. 46 to No. 32; Sammy Kershaw’s ‘“Cadillac Style” rolls from
No. 30 to No. 23, and his “Don’t Go Near The Water” album debuts at
No. 66 on the albums chart; Mary-Chapin Carpenter’s “Going Out To-
night” zips from No. 32 to No. 24; and “Broken Promise Land” by Mark
Chesnutt storms from No. 40 to No. 30.

MORE PHILOSOPHY: Last week’s column featured quotes from Bill
Young, the former PD of KILT Houston. He had more to say than could
be put in one column, so here is more on why Young thinks the country
format is so popular and what its future might hold. As to programming
philosophies, Young says, “Radio programmers tend to want to pigeon-
hole audiences and say [the audience] likes this and they like that. The
fact is they like both this and that. Many radio stations program moods
as opposed to music. The whole theory has been ‘don’t jog anybody out
of the mood, don’t play anything that will cause someone to change sta-
tions.” ” As this thought has been embraced by contemporary radio, it
has created a narrow band of music for most formats. The exception to
this philosophy is the country format.

VARIETY IS THE SPICE OF LIFE, says Dawn Michaels, music direc-
tor of WKKO Toledo, Ohio. The station programs not only the hits of
country music but is also playing Bob Seger and Bonnie Raitt. The sta-
tion has been No. 1 in more than one book, and Michaels says, ‘“We check
out what is going on, and if there is a song that perhaps would not be
released as a country song but we think it will work for us, we get hold
of it.” As to the wide range of music programmed on WKKO, Michaels
says, “Our audience demands it.” In Hartford, Conn., Johnny Michaels,
PD of WKKO, is also programming Seger and James Taylor. He com-
ments, “As the CHR stations in the market keep going harder toward
dance and urban and the ACs keep splintering, we’re sitting here with the
best variety of everything. Everyone else is ‘niche format, niche format.’ ”
The station promotes the term “new country” and Michaels is quick to
point out that “we really consider ourselves a mainstream country sta-
tion.” As to not subscribing to the niche or mood-setting philosophy, Mi-
chaels says, “We are not afraid of having train wrecks on the station. We
will mood-swing all over the place because it showcases the variety.”

Shenandoah Nears End Of Legal Saga

Release From Contract Achieved In Chap. 11 Settlement

HBY DEBBIE HOLLEY

NASHVILLE—As part of the set-
tlement of its bankruptey filing,
the group Shenandoah has been re-
leased from its production con-
tract with Rick Hall and Sony Mu-
sic, pending court approval. The
group is said to be close to finding
a new recording deal with another
Nashville-based label.

Shenandoah filed for Chapter 11
bankruptcy protection last Janu-
ary after accruing insurmountable
debts from three years of trade-
mark litigation (Billboard, Feb.
16).

The litigation, related to the
name “Shenandoah,” began when
groups claiming the same name
surfaced in Kentucky, Nevada,
and Massachusetts.

Among Shenandoah’s creditors
were Hall and Sony. Shenandoah
had a production agreement with
Hall’s Fame Productions Inc. Ac-
cording to Bjll Carter, the group’s
manager, Shenandoah was not ac-
tually signed to Columbia Records.
Fame had a record contract with
Sony in which it agreed to deliver
product by Shenandoah to Colum-
bia for release and distribution.

Because the five-man group had
little cash flow as a new act when
the trademark litigation began,
debts quickly mounted. The mem-
bers of Shenandoah, who had per-
formed under the names Union
Station and the MGM Band, con-
tend that the name was selected by
someone other than themselves.
Testimony did not confirm who se-
lected the name, only that Hall had
submitted the name to Sony for ap-
proval. Carter says, ‘“The one par-
ty who absolutely didn’t select the
name was Shenandoah. Yet, they
were using the name and they
were the ones that got sued.”

Carter says Sony was unwilling
to accept any liability and neither
was Hall. Subsequently they of-
fered no financial help in the 2/,
years of trademark battles.

Carter says the group was de-
nied additional requests for ad-
vances from Hall and Sony. “That
left the group no alternative but to

head for bankruptey court.”

SUCCESSFUL ALBUMS

The group had two successful al-
bums during the trademark-litiga-
tion period, but Carter says the
band never received royalties from
the albums. And, says Carter, “My
recollection is that the group re-
ceived a total of $75,000 in ad-
vances, which is a relatively small
amount.”

Carter, who became involved

‘Fvery major label
in town expressed
an interest in
the band. The
offers were pretty
heartwarming’

with the group as manager in De-
cember 1989, after the deal had al-
ready been signed with Hall, says
Shenandoah’s deal was bad from
the start. Under the contract,
Shenandoah was entitled to royal-
ties ‘“‘that are considered low by in-
dustry standards. So, they had no
real source for income. All they
had was the money they made on
the road. What money they did get
went toward legal fees and settle-
ments.”

Carter testified in the case that
“he didn’t consider the agreement
to be a fair and normal contract.”
The court was asked to declare the
contracts oppressive. “As a result
of these contracts,” says Carter,
“the band could not earn sufficient
income to pay off all litigation and
debts incurred.”

Roy Wunsch, president of Sony
Musice/Nashville, was not avail-
able for comment by press time.
Hall refused comment when con-
tacted. Carter confirmed that all
parties have agreed to not discuss
the terms of the settlement.

With Columbia, Shenandoah en-
joyed four No. 1 hits on the Bill-
board Hot Country Singles &

Tracks chart: “The Church On
Cumberland Road,” “Next To You,
Next To Me,” “Sunday In The
South,” and “Two Dozen Roses.”
In addition, the singles ‘““She
Doesn’t Cry Anymore,” “See If I
Care,” ““Ghost In This House,” and
‘“‘Mama Knows’ all reached the
top 10. The group recorded three
albums for Columbia. Additional-
ly, Shenandoah won the award for
top vocal group at the 1991 Acade-
my of Country Music Awards.

LABEL SHOPPING

Carter says now that he can pur-
sue a new deal for the band, “ev-
ery major label in this town ex-
pressed an interest. The offers
were pretty heartwarming.”

The group now has legal title to
use of the name ‘‘Shenandoah,”
since all litigation against the
name has been successfully set
aside. Carter is expected to an-
nounce which label the group is
signing with by Dec. 3. He says he
has talked to PolyGram, Capitol,
Warner Bros., and RCA about the
band. Several industry sources
suggest the band will sign with
RCA.

However, the band is still expe-
riencing some bad luck. According
to the group’s publicist, Shenando-
ah drummer Mike McGuire had to
undergo emergency eye surgery
Nov. 16 in Austin, Texas, after a
soda bottle shattered and lacerat-
ed his face and eye following a per-
formance at the Austin Opera
House. A number of appearances
on the group’s current schedule
have been canceled as a result.
McGuire’s condition was unclear
at press time; it is believed he will
need several weeks to recover
from the accident.

WDOD Chattanooga,
Tenn., PD Bill
Love talks about
his station’s
strategy in PD of
the Week, page 77

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

53 AFTER THE LIGHTS GO OUT (Songs Of PolyGram,
BMI)

10 ANYMORE (Sony Tree, BM|/Post Oak, BMI/EMI
April, ASCAP/Heartland Express, ASCAP) HL

36 ASKING US TO DANCE (Careers-BMG, BMI/Hugh
Prestwood, BMI) HL

44 BABY ON BOARD (Warner-Elektra-Asylum,
BMI/Crowman, ASCAP/Silbar Songs, ASCAP)

57 BACK TO THE WELL (Screen Gems-EMI,
BMI/Maypop, BMI)

Of PolyGram, BMI/Music City, ASCAP/EMI April,
ASCAP) HL

DON'T THROW ME IN THE BRIARPATCH (Sony Cross
Keys, ASCAP/Edge O° Woods, ASCAP/Kinetic
Diamond, ASCAP) HL

DON'T YOU EVEN (THINK ABOUT LEAVIN') (Music
Corp. Of America, BMI/Jessie Jo, BMI/Labor Of Love,
BMI) HL

EAGLE WHEN SHE FLIES (Velvet Apple, BMI)
EVERYDAY (Irving, ASCAP/David Malloy, BMI/BMG,
ASCAP/Jim And David, ASCAP) HL

35 BALL AND CHAIN (Scarlet Moon, BMI/Don Schlitz, 50 FIGHTING FOR YOU {Murrah, BMI/Tom Collins, BMI)
ASCAP/Almo, ASCAP) CLM/CPP 13 FOR CRYING OUT LOUD (Ivan James, ASCAP)
55 BETWEEN A ROCK AND A HEARTACHE (Glitterfish, 1 FOREVER TOGETHER (Sometimes You Win,

BMI)

42 THE BLAME (Call Cac, ASCAP/Sony Tree,
BMI/Warner-Tamerlane, BMI/Mister Charlie, BMI)
HL

30 BROKEN PROMISE LAND (EMI April,
ASCAP/Swallowfork, ASCAP) HL

19 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap,
BMI/Careers-BMG, BMt) HL

23 CADILLAC STYLE (Ray Stevens, BMi)

6 THE CHILL OF AN EARLY FALL (No Chapeau,
ASCAP/Gold Line, ASCAP/WB, ASCAP) HL

48 THE DIRY ROAD (Zoo 11, ASCAP/Myrt & Chuck's
Boy, ASCAP)

67 DON'T CROSS YOUR HEART (Millhouse, BMI/Songs

24

45

65

ASCAP/All Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

FOR MY BROKEN HEART (Starstruck Writers Group,
ASCAP)

GOING OUT TONIGHT (EMI April, ASCAP/Getarealjob,

ASCAP/Obie Diner, BMI/Bug, BMI) HL

HOLD ON PARTNER (U.S. One, ASCAP/WB,
ASCAP/Route Sixty-Six, ASCAP/Warner-Tamerlane,
BMI)

HURT ME BAD (IN A REAL GOOD WAY) (Posey,
BMI/Rockin'R, ASCAP)}

IF 1 COULD BOTTLE THIS UP (Scarlet Moon,
BMI/Nocturnal Eclipse, BMI)

IF YOU WANT TO FIND LOVE (Acuff-Rose,

BMI/Irving, BMI/Heartscratch, BMI)

31 | KNOW WHERE LOVE LIVES (Foreshadow, BMI)
CLMm

49 |'LL STOP LOVING YOU (Aimo, ASCAP/Brio Blues,
ASCAP/Fame, BM|/Bobworld, BMI)

37 1 THOUGHT IT WAS YOU (Sony Cross Keys,
ASCAP/Miss Dot, ASCAP/Warner-Tamerlane,
BMI/Patrick Joseph, BMI) HL/WBM

69 IT'S EASY TO TELL (Songs Of PolyGram, BMI/Yellow
Jacket, BMI/Polygram int'l, ASCAP) HL

40 JOHN DEERE TRACTOR (Rada Dara, BMI/EMI
Blackwood, BMI)

32 A JUKEBOX WITH A COUNTRY SONG (Warner-
Tameriane, BMI/Mister Charlie, BMI/WB,
ASCAP/Samaosonian, ASCAP)

25 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillis,
BMI) HL

18 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M..
SESAC/Longacre, SESAC) WBM

70 LIFE'S TOO LONG (TO LIVE LIKE THIS) (Sony Cross
Keys, ASCAP/Inspector Barlow, ASCAP/Bug,
ASCAP/Sony Tree, BMI) HL

59 LIGHT AT THE END OF THE TUNNEL (Of Music,
ASCAP/Sony Cross Keys, ASCAP) HL

7 LIXE WE NEVER HAD A BROKEN HEART (Major Bob,
ASCAP/Mid-Summer, ASCAP/Bait And Beer,
ASCAP/Forerunner, ASCAP) CLM

62 LITTLE FOLKS (Cabin Fever, BMI/Miss Hazel, BMI)

22 A LONG TIME AGO (Maypop, BMI/Wildcountry, BMI)

12 LOOK AT US (Benefit, BMI/Irving, BMI/Hardscratch,
BMI)

17 LOVE, ME (Acuff-Rose, BMI/WB, ASCAP/Two Sons,

ASCAP)

51 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five,
BMI/Kentucky Thunder, ASCAP)

33 MIRROR MIRROR (Littie Big Town, BMI/American
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP)
HL/WBM

75 A MONTH OF SUNDAYS (Hookem, ASCAP/Famous,
ASCAP/Pri, ASCAP/Buddy Cannon, ASCAP)

9 MY NEXT BROKEN HEART (Sony Tree, BMI/Sony
Cross Keys, ASCAP) HL

28 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba,
ASCAP/Forest Hills, BM!) CPP

47 NOTHING'S CHANGED HERE (Coal Dust West,
BM1/Songs Oi PoiyGram, BMI) HL/WBM

64 ONLY DADDY THAT'LL WALK THE LINE (Beechwood,
BMI)

39 A PICTURE OF ME (WITHOUT YOU) (Al Gallico,
BMi/Aigee, BMI) CPP

46 PUT YOURSELF IN MY PLACE (Polygram,
ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI) HL

41 RODEO (Rio Bravo, BMI)

60 SAME OLD STAR (Violet Crown, BMI/Blame,
BMI/Sony Cross Keys, ASCAP/CMI, ASCAP) HL/CPP

61 SATISFY ME AND FLL SATISFY YOU (Sony Tree,
BMI) HL

2 SHAMELESS (joel, BMI) HL

66 SHE'S GOT A MAN ON HER MIND (David 'N' Will,
ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM

43 SHE'S NEVER COMIN' BACK (Judy Judy Judy,
ASCAP/Housenotes, BMI)

14 SOMEDAY SOON (WB, ASCAP)

16 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son,

ASCAP/EMI April, ASCAP) HL/WBM

11 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits,

ASCAP/Square West, ASCAP)
74 SPEAK OF THE DEVIL (Great Cumberland,
BMI/Flawfactor, BMI/Bear & Bill, BMI) CPP
7 STICKS AND STONES (JMV, ASCAP)
21 STILL BURNIN' FOR YOU (Grand Coalition, BMI}
68 SWEET LITTLE SHOE (Chante Clair, ASCAP)
29 TEMPTED (Irving, ASCAP/Littlemarch, BMI/Songs Of
PolyGram, BMI) CPP/HL
5 THEN AGAIN (Maypop, BMi/Lorimar, BMI/Siibar
Songs, ASCAP) WBM

38 THE WALK (Zoo Il, ASCAP)

52  WHAT KIND OF FOOL (Warner-Tamerlane, BMI/Long
Run, BM{)

26 WHERE ARE YOU NOW (Howlin’ Hits, ASCAP) CPP
58 THE WHISKEY AIN'T WORKIN' (Sony Tree, BM!/Post
Oak, BMI/EMI April, ASCAP/Heartland Express,

ASCAP)
20 (WITHOUT YOU) WHAT DO | DO WITH ME (Sony
Cross Keys, ASCAP/Milene, ASCAP) HL
15 YOU CAN DEPEND ON ME (Maypop,
BMI/Wildcountry, BMI/Careers-BMG, BMI) HL

73 YOU CAN GO HOME (Bar None, BMI/Bug,
BMI/Night River, ASCAP)

54 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)

4 YOU DON'T COUNT THE COST (Polygram,
ASCAP/Mc Bec, ASCAP/Edge 0" Woods,
ASCAP/Kinetic Diamond, ASCAP/Moline Valley,
ASCAP) HL
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Country

Jo Walker-Meador Walking
Away From CMA In Style

NASHVILLE—It was a night filled with tears and smiles as nearly 1,000 en-
tertainment industry executives and artists turned out to praise a retiring Jo
Walker-Meador for 33 years of dedication and hard work as executive direc-
tor of the Country Music Assn. The CMA-hosted appreciation dinner was
held Nov. 14 at the Opryland Hotel.

During dinner, clips from previous CMA Awards Show performances
were shown on a large screen. Brenda Lee hosted the program. which fea-
tured on-stage appearances by Eddy Arnold, Ricky Skaggs. Emmylou Har-
ris, Richard Sterban of the Oak Ridge Boys, and Marty Stuart.

Pretaped messages from Garth Brooks, Tom T. Hall, Kenny Rogers, Steve
Wariner, Jerry Reed. Larry Gatlin, Vince Gill. and Governor Ned Ray
McWherter were spliced into the schedule. along with audio messages from
friends and colleagues around the world, including Japan and London.

A well-condensed picture presentation of Walker-Meador's career was
viewed on-screen while Dolly Parton’s “Eagle When She Flies” played.
Mark O’Connor provided soft violin instrumentation throughout the eve-
ning.

Walker-Meador was showered with a tableful of gifts from admirers
worldwide. She also received a scrapbook filled with letters. telegrams, and

messages from people around the world. Lifetime CM.A members Joe Talbot, |

Bill Denny. and Francis Preston presented Walker-Meador with the CMA
bullet award. marking the first time the bullet had gone to a nonperformer.

CMA board chairman Thom Schuyler and president Roy Wunsch present-
ed her with two tickets to cruise the Greek isles and ltaly.

The evening came to a close following Gary Morris' accoustic perfor-
mance of “Wind Beneath My Wings” before an emotion-filled room and an
onlooking Walker-Meador.

Walker-Meador will remain with CMA through the end of this vear.

DEBBIE HOLLY

Jo Walker-Meador, left, visits with Irving Waugh, executive producer of the CMA
Awards Show, and Emmyiou Harris during the cocktail party prior to dinner.

Walker-Meador accepts her CMA bullet trophy from Biil Denny and Frances
Preston.
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Artists & Music

Latin

by John Lannert

MIAMI mayor Xavier Suarez deemed Nov. 14
“ALMA Day” in Miami as the American Latin Music
Corp.—ALMA—kicked off its first-ever press confer-
ence to announce its incorporation in Florida. ALMA
spokesman Bill Velez laid out the trade association’s
long-term plans before about 35 industry profession-
als, including TH-Rodven artist Carlos Oliva and
songwriter Enrique “Kiki” Garcia, plus representa-
tives from SESAC, William Morris Agency, Sony Dis-
cos, and WEA Latina. ALMA steering committee
members Henry Cardenas, Catherine Schindler,
Marusa Reyes, and Edwin Aponte also were on hand.

ALMA was founded at the conclusion of Billboard’s
Latin Music Conference, held last May in Miami.
Among the fledgling outfit’s list of objectives are the
sponsorships of seminars, scholarships, and recogni-
tion programs, as well as the establishment of a Latin
music archive and a Latin Music Hall of Fame.

“I think it’s a very ambitious agenda,” said Velez.
“It’s an agenda which we obviously will not get to in
the first year—maybe not in the second year—but I
think that it’s a noble mission that we’re undertak-
]ng'!!

Velez, BMI's senior director of Latin music, also
said that ALMA will launch a membership drive in
January 1992, followed by an annual meeting in “late
May or June,” when the association’s board of direc-

tors will be elected.

Cardenas, president of Cardenas/Fernandez and
Associates, and Alberto Mitchell have just formed a
new record label, Unico Records. Calling the forma-
tion of the record company “the next logical step,” the
veteran concert promoter says ballad groups will com-
pose the label roster, which now includes Industria
Del Amor, Lluvia, El Padrino., La Ley Del Norte,
and Los Policias. Unico’s distribution will be handled
by FonoVisa. Meanwhile, the Cdrdenas-promoted U.S.
tour of Juan Luis Guerra Y La 440—Guerra’s first-
ever American trek—is slated to finish up with two
concerts Dec. 14-15 at the Meadowlands Convention
Center in East Rutherford, N .J.

Melody’s honey-voiced crooner Jorge Muiiiz looks,
talks, and sings like vocal great José José. No wonder.
Says Muiiz of his singing idol: “I grew up imitating
him so much that he became a part of me.”

Muifiiz—son of legendary Mexican crooner Marco
Antonio Muiiiz—notes that his amicable label switch
from BMG to Melody was part of his plan to better

structure his career. Mufiiz's current album, “Giros,” |

features the second single, “El Jardin Prohibido.”

MISCELLANEA: A recent sociological poll conduct- |

ed in Spain by Pioneer Electronics Espana—Pio-
neer’s Spanish division—revealed that Julio Iglesias
was voted the “preferred vocalist,” while José¢ Luis
Perales was listed as the “preferred composer.” Both
artists record for Sony Discos . . . Marcos Loya, musi-
cal director of “The Paul Rodriguez Show,” has put
out a Latin-rooted jazz album for Spindletop Records
titled “Love Is The Reason”. .. Rounder Records sax-
ophonist Paquito D’Rivera spotlights trumpeter Ar-
turo Sandoval on his latest Cuban jazz effort, “'Re-
union.”

MARIA MARTHA

Latin America's romantic balladist. Maria Martha Serra Lima
records a historic album which includes songs by famous
songwriters Concha Valdez Miranda. Rudy Perez. Roberto Lozano
and Maria Clavett. among others. Produced and arranged by Rudy
Perez and Ricardo Eddy Martinez.

MARIA MARTHA SERRA LIMA
“LO MEJOR DE MI”

DIC-C0-80694
LD-MEJOR DE M1 / ME GUSTARIA / LA MALA DE LA NOVELA /
VY A VER SI ME ACUERDO / Si DIOS ME QUITA LA VIDA /
ENCONTRARTE ALGUNA VEZ / AUNQUE TENGA QUE PERDER / A
Mi MANERA / DEBO CONTAR HASTA DIEZ / CUANOO LLEGUE EL
TIEMPD

. 9

Peves Recorps 1nce.

ROBERTO CARLOS

This album includes songs written by Roberto Carlos and Erasmo
Carlos as well as Roberto Livi. also featured is a duet with
international superstar Rocio Durcal titled “Si Piensas...Si Quieres”
which will become a number one single on all latin charts.
This album will be one of this year's best sellers. Stock-up.

ROBERTO CARLOS
“SUPER HEROE"

DCC-C0Z-80696
SUPER HEROE (SUPER HERGI) / ADONDE ANDARAS PALOMA / SI
PIENSAS...SI QUIERES - Quet Rocio Durcal / ESTOS CELOS {Meu
Ciume) / QUIERO PAZ {Quera Paz) / UNA CASITABLANCA / PORELLA
/ UNA EN UNMILLON / EL SEXO Y Mi CORAZON {Porque a Gente se
Ama) / POBRE DE QUIEN QUIERA AMARME DEPUES DE Ti (Pabre de
Quem me Tiver Depois de Voce)

CD's. RECORDS & TAPES

140 N.W. 22 Avenue. Miami. Florida 33125
Tel.: (305) 541-6686 / Fax.: (305) 642-2783

TODO EN MUSICA LATINA «EVERYTHING IN LATIN MUSIC

R Al soNY
SONY
DISCOS INC.
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Top Latin Albums.
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o T % Compiled from a national sampie of retail store
5l Q | < and one-stop sales reports.
£145|5
213|¢
|| 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
I 1| 2|25 DANIELAROMO AMADA MAS QUE NUNCA CAPITOL-EMI LATIN 42489
213 |23| RICARDO MONTANER ULTIMO LUGAR TH-RODVEN 2864 [
3133 | CAMILOSESTO A LA VOLUNTAD DEL CIELO arIOLA 3196/BMG
4|4 (31| PANDORA CON AMORETERNO caPITOLEMILATIN 42451
{ 51|17 VIKKICARR COSASDEL AMOR sony 80635
l | 6|6 |13| GIPSYKINGS ESTE MUNDO ELEKTRA61179
i 71813 MANOLO GALBAN GRANDESEXITOS @LOBO 3106-2
l l 8|7 /19| GLORIATREVI TUANGEL DE LA GUARDA ARIOLA 3087/BMG
| 9 | 53| ANA GABRIEL EN VIVO sony 89303
[10]10]15| GARIBALDI QUE TE LAPONGO THRODVEN2792 |
11 5|15 AZUCAR MORENO MAMBO son 50633 ‘
12111 9| LUCERO SOLOPIENSOENTI wmeLoDY 9014 |
o '13/14| 7 | PROYECTOM ARDE QUE ME QUEMAS CAPITOLEMI LATIN 42529
E } 14112 | 45| JUAN GABRIEL EN EL PALACIO DE BELLAS ARTES ARIOLA 2498/BMG
115115 1 22| ALEJANDRA GUZMAN FLOR DE PAPEL rONOVISA 9010 |
16123 29| RAUL DI BLASIO BARROCO arioLA 3107/BMG
|17/16] 5| RUDYLASCALA PORQUE SERA SONOTONE 1457
11821 134| EDNITANAZARIO LO QUE SON LAS COSAS  CAPITOLEMI LATIN 42394

1917127 XUXA XUXA 2 GLOBO31084
20125 19| MIJARES QUE NADA NOS SEPARE  CAPITOLEMILATIN 42479

| 21 i’ 19 | 5 I YOLANDITA MIS CANCIONES PREFERIDAS - 2 sony 80655
22— 1 ‘ MAGNETO MAGNETO sony 80670

|23|—| 1| JOSE LUIS PERALES AMERICA soNY 80668

2411819 | LISSETTE PROYECCIONES CAPITOL-EMI LATIN 42466

[25/2413 | SERGIO DALMA  SINTIENDONOS LA PIEL  TH-RODVEN 2858
| i 1 i 1] 9| EDDIESANTIAGO SOY EL MISMO CAPITOLEMILATIN 42296
2| 6|3 | GILBERTO SANTAROSA PERSPECTIVA DISCOSINTERNATIONAL 80689/SONY
3|8|5| TITOPUENTE THE MAMBO KING 100THLP RrMM80680/SONY
4| 4 47| JUANLUIS GUERRAY LA 440 BACHATA ROSA  KAREN 109/BMG
5|2 |43 JERRY RIVERA ABRIENDO PUERTAS DiSCOS INTERNATIONAL 80426/SONY
65|15 TONYVEGA UNO MISMO RMM80641/SONY
7.9 8| ELGENERAL MUEVELO Rrca3190/BMG
8§ 13 9 FRANSHESKA MENEALO aRrioLA 3207/BMG
g 29| GRUPO NICHE CIELO DE TAMBORES DISCOS INTERNATIONAL 80508/SONY
g 110_ r_10 171 TITO GOMEZ UN NUEVO HORIZONTE mPJ 6053
g' 11112131 | XAVIER SERE CAPITOL-EMI LATIN 42464
o |12/11| 6 | ALEXD'CASTRO SOLO TH-RODVEN 2883
5 | 13| 7 | 11| ORQUESTA DELALUZ SINFRONTERAS RMM 80652/SONY
= 14|15/ 5| CONJUNTO QUISQUELLA... CONJUNTO QUISQUELLA... comBo 005
185115014 21| TONOROSARIO ATADO ATl pRiME 1013/PRIME
=62 LOS TOROS BAND DE FIESTA  J&N 6000/ J&N
17119 21| WILLIE CHIRINO OXIGENO DISCOS INTERNATIONAL 80600/SONY
18116 /15| NINO SEGARRA ENTRE LA ESPADA Y LA PARED mP: 6050
191718 BANDA BLANCA FIESTA TROPICAL SONOTONE 6017
20 — EDDIE SANTIAGO EL REY DE LA SALSA THRODVEN 2819

721123 23] OSCARD'LEON AUTENTICO rtHRODVEN 2855

‘ 2212017 | TITONIEVES DEJAME VIVIR RMM 80630/SONY
23122 8 | JOSE ALBERTO DANCE WITHME RMM 80598/SONY
|24 VARIOS ARTISTAS HOT STREET SALSA Il RMM 80677/SONY
24 14| REY SEPULVEDA UN POQUITO MAS RMM 80599/SONY

125
1

E [ 1]15] ANAGABRIEL MiMEXICO sonsoeos
2 5 | GRUPO MAZZ MAZZ LIVE-UNA NOCHE JUNTOS CAPITOL-EMILATIN 42549
| 3120 3 | BRONCO SALVAJEY TIERNO Fonovisa 3106
4 |2 15| V.FERNANDEZ/R.AYALA ARRIBAEL NORTE. SONY 80628
5187 LOS CAMINANTES DOS CARTAS Y UNAFLOR wuna1215
6 4 7| LAMAFIA ESTAS TOCANDO FUEGO DiSGOS INTERNATIONAL BO660/SONY
707 5| YNDIO ROMANTICAMENTE CAPITOL-EMILATIN 42564
8 6 |14 JUANVALENTIN CUANDO LOS HOMBRES. .. CAPITOL-EMILATIN 1555
=2 9|9 3| GRUPOI TROPIROLLO 4 MUSART 564
& 1011 5| RAMONAYALA CORRIDOS DEL'91  FREDDIE 1572/SONY
>6/11(10/ 9| LOSACUARIO LAHIELERA marnTL 201
= 12183 VARIOS ARTISTAS LOS GRANDES DE LA TAMBORA  MUSART 569
=413 5|5 VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO VOL.2 sony 80649
(141613 LOSREHENES CORAZONESROTOS omyco226
S (15 1353 GRUPO MAZZ PARA NUESTRA GENTE  CAPITOL-EMILATIN 42367
uw.l 116 |—| 1 | VARIOS ARTISTAS EL SONIDO ROMANTICO DE... FONOVISA 3008
©117/21|11| JOAN SEBASTIAN CONBANDA wusanr 2114
18 | 25! 3 | TIERRA TEJANA BAND TIME TO CELEBRATE TH.RODVEN 2900
{19|—| 1| LAFIEBRE NO CURE CAPITOL-EMILATIN 42585

120|15]25| LASOMBRA PORQUE TE QUIERO ronovisa 3006

{21/—[19| BANDA MOVIL SOMOSBANDA MOVIL fonovisa 8se3
22| —|11| LOSTIGRES DEL NORTE INCANSABLES ronovisa9013
23/19| 3 | FITO OLIVARES CUMBIA CALIENTE GiL 2082
124 ’ 24 | 22| LOS YONICS POR QUE VOLVICONTIGO ronovisa 9012
| l 25122| 6 | LITTLE JOE 16 DE SEPTIEMBRE 0ISCOS INTERNATIONAL 80619/SONY

L

(CD) Compact disc available. » Recording Industry Assn. Of America (RIAA) certification for sales of
500.000 units. A RIAA certification for sales of 1 miltion units. © 1991, Billboard/BPI Communications,
Inc.
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ARTISTS IN CONGERT

TURTLE ISLAND STRING QUARTET
Weill Recital Hall, New York

ADORNED WITH graceful mold-
ings and dazzling crystal chande-
liers, Weill Recital Hall looks like a
natural habitat for string quar-
tets. Formerly the Carnegie Recit-
al Hall, this elegantly appointed,
high-ceilinged, 268-seat room ex-
udes a stately grace. But since
Turtle Island was the string quar-
tet, the strings were hkely to
swing, and the staid venue played
strait-laced host to the uninhibit-
ed, sometimes unhinged ensemble.

Turtle Island String Quartet
(composed of violinists Darol An-
ger and David Balakrishnan, vio-
list Katrina Wreede, and cellist
Mark Summer) follows no set con-
cert program and can turn on a
dime from an evocation of '60s
modal styles to a Grappelli-esque
le jazz hot lyricism. Alongside ar-
rangements of Gershwin’s “Fas-
cinatin’ Rhythm” and Duke Elling-
ton’s ““In A Sentimental Mood,”
from its current Windham Hill
Jazz album ““On The Town,” the
quartet also boasts a wide modern
jazz repertoire that includes Mec-
Coy Tyner’s “Blues On The Cor-
ner,”” Pat Metheny’s ‘“Jaco,”’
Wayne Shorter’s “Nefertiti,”” and
Horace Silver’s “Calcutta Cutie.”

The show’s highlight was an
elaborate, dramatic take on Dizzy

Gillespie’s “A Night In Tunisia.”
An Arabic-sounding cadenza leads
into a romantic treatment of the
theme that turns into a soaring,
upper-register violin duet. (At one
goofy juncture the violinists man-
age to commingle Harburg-Ar-
len’s “If I Only Had A Brain” with
the “Leave It To Beaver” theme.)

Three sprawling parts from the
unreleased ‘“‘Spider Dreams”’
marked the quarter’s more “seri-
ous’’ compositions.

The encore took a bluesy spin
with the ensemble’s Cream-in-
spired arrangement of Robert
Johnson's “Crossroads,” giving a
rustic air to this roaring rocker.

Its version of a jazz combo’s
sound separates Turtle Island
from other string quartets—cellist
Summer plucks the strings bass-
like more often than he bows it.
Similarly, the other players create
percussive accompaniment by
playing pizzicato or with sharp
ukulele-like strumming.

Radiating a relaxed and highly
professional air, the quartet can
barely subdue its glee at its peculiar
blend of jazz, folk, world, and classi-
cal musies. Its good humor is simi-
larly ill-concealed. Remarking
proudly that this appearance marks
the quartet’s Carnegie Hall debut,
Summer added with mock confu-
sion, ““I thought it was larger ... "

DREW WHEELER

1

by Jeff Levenson

IT’S BEEN YEARS SINCE WE'VE HEARD any-
thing about harmonic convergence. But how else to
explain Frank Sinatra, Sun Ra, and Fats Domino
crossing cosmic orbits, all in one week? Clearly, the
gods of amusement were testing my capacity to dis-
cern the sublime from the ridiculous. But were they
also testing endurance? Not mine, of course, but that
of these ageless gladiators who either continue to
have something meaningful to say or have figured out
how to convey that impression without breaking a
sweat.

e Nearing the end of his yearlong Diamond Jubilee
World Tour, Sinatra strode into Madison Square Gar-
den and proved that being Frank Sinatra can’t be
easy. At age 75, O’ Blue Eyes has chops enough to
remind us that he was once the greatest, and bravado
enough to challenge anyone his age (women included)
to an arm wrestle. (He reminds me of Norman Mailer
b in that regard.) That’s his schtick, and it works won-
ders, even if his razzmatazz voice can’t coo-coo
| through a 90-minute set anymore. It hardly matters.
The fact is, he’s wrapping up a concert schedule of 70-
plus dates, ostensibly put together to acknowledge his
three-quarter-century mark. Yes, senior citizens his
age don’t usually need to do such things, but Sinatra
didn’t build his career on predictability and meekness.
This last (one presumes) global turn has been impres-
sive. So what if he resorts to rope-a-dope antics when
he feels winded? Sinatra’s like Muhammed Ali. Al-
ways the champ.

e Ra is recovering from an illness that has him wed-
ded to a wheelchair. In between sets at the Village
Vanguard he sat on stage in the darkness, preferring
not to negotiate the impenetrable aisles leading to the
club’s kitchen-cum-dressing room. That didn’t prevent
him, however, from quietly modeling a number of in-
terstellar headdresses, some replete with fragments
of dangling sequins, coils, coins, and mirrors—an un-
usual fashion show. This particular night was made
all the more eerie by the fact that Ra’s performance
was to be recorded; minutes before showtime the re-
mote sound equipment blew out every fuse in the
house. What to do? Jewish memorial candles, of
course. Twenty-six of them, purchased from a bewil-
dered Korean grocer, and then placed on tables
around the room. A fitting tribute for a jazzman who
maintains that he will never die (in fact, was never
born) because he’s in a state of suspended combustion.
Emmis.

e My boogie with Fats was not really about music,
unless you broaden your definition of music to include
the sweet sounds of slurpage at dinner. Capitol-EMI
invited a few of us to sup with the big guy, all for the
purpose of touting his latest collection, “They Call Me
The Fat Man ... Antonio ‘Fats’ Domino: The Legend-
ary Imperial Recordings.” It was a splendid night at
the Palm II, one of New York’s most celebrated eating
establishments. Eyeing an opportunity to bolster his

own legend, Fats consumed a hearty meal: an eight- |

pound lobster, followed by two steaks of Flintstonian
proportions, washed down with three pieces of straw-
berry cheesecake (the forth, which he foolishly or-
dered, was doggie-bagged for future consumption). I
liked Fats. When the check came he had that big easy
way of ignoring it. My man.

JFIERRE
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KEEPING |
SCORE (o=

by Is Horowitz

ROOKIE ARTIST: Gen. H. Norman Schwarzkopf is
narrator in Copland’s “A Lincoln Portrait” on a new
RCA Victor recording with Leonard Slatkin and the St.
Louis Symphony Orchestra. It will appear in a follow-up
disc to the label’s recent charting “The American Al-
bum.”

The new album, called “American Portraits,” is due
for release in February. It holds other works by Cop-
land, in addition to patriotic pieces by William Schuman,
Virgil Thomson, Victor Herbert, John Philip Sousa, and
others.

Red Seal producer Jay David Saks and Slatkin
brought the Copland orchestra tapes down to Clearwa-
ter, Fla., Oct 24, where the general overdubbed his nar-
ration.

PRODUCT BINGE: Sony Classical recording sessions
this November and December cut a wide repertoire
swath.

On the orchestral side, a live, videotaped performance
of Bruckner’s Symphony No. 6 with the Munich Philhar-
monic will document a rare appearance by conductor
Sergiu Celibidache. In Milan, Carlo Maria Giulini con-
tinues his Scala Philharmonic Beethoven cycle with the
First and Second Symphonies, with David Mottley pro-
ducing. And Mottley will also be in charge when Msti-
slav Rostropovich conducts the Prokofiev oratorio “Al-
exander Nevsky” with the London Symphony Orchestra
and Chorus.

Murray Perahia digs into the Mozart solo repertoire

during this period with a set of piano sonatas recorded in
Vienna and a number of shorter selections cut in Lon-
don. Andreas Neubronner is producer.

Sony will also have its microphones in place when
Isaac Stern and Yefim Bronfman perform Mozart and
Brahms violin sonatas in St. Petersburg this December.
Steven Epstein will be producer of the live recording. In
addition, ink in a recording in London by Katia & Mar-
ielle Labeque. Two-piano works by Bartok, Berio, Bern-
stein, Brahms, and Faure are scheduled, with Epstein as
producer. And George Kadar will be in charge when the
Artis Quartet undertakes two Beethoven quartets.

On the crossover side, John Williams and the Boston
Pops will record a Christmas program and part of an al-
bum of Olympic fanfares in December, with Thomas
Shepard as producer of both Sony projects.

HARMONIA MUNDI USA recording sessions in Octo-
ber again focused on baroque and earlier music. Among
the projects was a continuation of the label’s survey of
scores Handel wrote for great singers of his time, this
time a set of arias for Margherita Durastanti, the sopra-
no whom Handel first heard in Dresden and then en-
gaged to sing for him in London. Lorraine Hunt is the
featured artist, performing with Nicholas McGegan
and the Philharmonia Baroque Orchestra.

Other sessions produced by HM’s Robina Young last
month included the Bach Violin and Harpsichord Sona-
tas with Elizabeth Blumenstock and John Butt, a me-
dieval set performed by countertenor Drew Minter and
Mary Springfels’ Newberry Consort, as well as discs
with Paul O’Dette, lute, and Marion Verbruggen, re-
corder.

THE ROYAL PHILHARMONIC has soid its RPO la-
bel and catalog of 31 titles to the Pickwick Group, owner
of the IMP label and a major UK. marketing facility.
Proceeds from the sale will be used by the orchestra to
produce 10 new recordings to be licensed to Pickwick for
worldwide distribution.
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Gospel
[HGIERY

by Bob Darden

IT’S NOT PARTICULARLY FLATTERING in a way,
but a Christian bookstore in Flint, Mich., is grateful that
Eddie DeGarmo and Dana Key are fairly imposing-
looking guys. A life-size cardboard standup of the Ben-
son duo apparently scared burglars out of the Sunshine
Bible Shop, according to police. Police theorize that, af-
ter breaking into the store’s jewelry case, the burglars
flashed a light on the likenesses of the hard-rockin’ pair
and fled the store.

Gee, if that had been Amy Grant’s equally life-size
cardboard standup (the one with the roses), do you think
the crooks would have stayed?

Speaking of Grant, she has defended her music in the
current issue of The Door, the world’s oldest and largest
Christian humor and satire magazine. Senior editor
Mike Yaconelli’s editorial is titled “Mother Teresa Goes
Rock.”

Incidentally, I predict it won't be long before Grant’s
band members Jerry McPherson, Chris Rodriguez, and
Chris Easton have their own solo projects. Easton re-
leased a couple of albums a few years ago, but neither
of them captures his energy and appeal live

IF YOU'RE ONE of the many fans of contemporary
Christian music who bemoan the fact that you can get
only a half-hour or so of religious videos on the tube
each week, there’s hope. Z TV aims to become the first

full-time contemporary Christian music video television
network in the first quarter of 1992

Based in Lake Helen, Fla. (near Orlando), organizers
say they have acquired a 150,000-square-foot facility
that has both TV and film production capabilities.

A sample clip featuring bouncy Bryan Duncan re-
minded me of the energy and fun of the very earliest
days of MTV.

COMINGS AND GOINGS: Russ Taff is the featured
soloist on “Wipe A Tear,” a cut from (’Landa Draper
& the Associates’ new release for Word, “Above And
Beyond’” ... Narrowpath Records has signed No
Laughing Matter and Dance Of Porcupines . . . the Ne-
lons have two new members, Carlotte Tenhollow and
Tammy Britton . .. Bill Traylor has signed the father/
son team the Mullins to a contract with Canaan Rec-
ords ... Yep, that's Lenny LeBlanc on Ricky Skaggs’
new single, “Father Knows Best,” which is on Skaggs’
Epic release “My Father’s Son” ... Billy Sprague has
signed with the Benson Music Group. |

R.E.X. recording act the Throes was named top band
at the recent Flevo Music Festival in the Netherlands
The Throes were also featured at England’s premiere
Christian music festival, Greenblet . .. Deliverance had
to postpone its 12-date Southwest tour because guitarist
George Ochoa suffered second-degree burns on his
right hand, arm, and leg during a fire in his Hollywood,
Calif., home. The Intense Records act says it has re-
scheduled for early 1992 . .. Frontline recording artists
Bernard Wright, Jon Gibson, and Nichole appear on
the recent Adventures In Music (AIM) gospel music |
sampler offered through CD Review magazine ... |
Grand Funk ex-member and current staple on the |
Frontline roster Mark Farner was recently featured on
radio station KLOS Los Angeles.

DESPITE LICENSING DIFFICULTIES, RHINO CHARGES AHEAD WITH REISSUE PROGRAM

(Continued from page 12)
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Top Gontemporary Ghristian.
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= Compiled from a national sample of retail store
g g g and one-stop sales reports.
:“LE’ % %’ LAA'::;.IELUMBER.‘DISTRIBUTING LABEL TTeE
* & NO.1 »»

1 35| AMY GRANT A WORD 6307* 25 weeks at No. 1 HEART IN MOTION
2 2 | 57 | MICHAEL W. SMITH @  REUNION 0063*/WORD GO WEST YOUNG MAN

| 3 3 | 19 | BEBE & CECE WINANS  sparrOw 1257* DIFFERENT LIFESTYLES

I 4 4 | 57 | SANDI PATTl  woRD 48545*/EPIC ANOTHER TIME ANOTHER PLACE
9 | 5| 5 | TWILA PARIS  STARSONG 8207+ SANCTUARY
6 |NEWD | CARMEN  BENSON 2089° ADDICTED TO JESUS ]
7 [6]ss i o sag IS CHAPMAN FOR THE SAKE OF THE CALL
8 |38 107l CARMAN @  BENSON 2588* REVIVAL IN-THE LAND_—
9 g | 19 | STEVE CAMP  sparrow 1272° CONSIDER THE COST
10 |11 {13 | D.C. TALK  FOREFRONT 2543*/BENSON D.C. TALK
11 112]5 vwgv?:itlﬁwggﬂgr'wmnm BROS. MICHAEL ENGLISH
12 | 7 | 23 | STEVE GREEN  sparrow 1270* WE BELIEVE
13 | 10| 57 | D.C. TALK  FOREFRONT 2682*/BENSON NU THANG
14 | 23| 3 | TAKE 6  RePRISE 26665* HE IS CHRISTMAS
15 | 14| 71 | PETRA  woORD 48546*/EPIC BEYOND BELIEF
16 | 13 | 27 | CARMAN, COMMISSIONED & CHRIST CHURCH CHOR
17 |17 | 35 | SUSAN ASHTON  sparrOW 1259* WAKENED BY THE WIND
18 [ 21| 3 | GLAD Benson 2825* AN ACAPELLA CHRISTMAS
19 | 15| 19 | RICH MULLINS  Rreunion 0066*/wor0 THE WORLD AS BEST | REMEMBER
20 |[NEWD | MICHAEL CARD  sparrOW 1296° PROMISE
21 |27 |275| AMY GRANT A MYRRH 3500°/WORD THE COLLECTION
22 [ 16| 3 | VARIOUS ARTISTS  wORD 6695° MUSIC TO GO SAMPLER
23 |INEWD| SANDI PATTI  wOrD 48787*/EPIC OPEN FOR BUSINESS
28 |22 |19 | O oo WAR IN THE HEAVENLIES
25 |NEWp | COMMISSIONED  senson 2808* NUMBER 7
26 | 28| 5 | HELEN BAYLOR  woRD 48781°/EPIC LOOK A LITTLE CLOSER
27 | 29| 7 | GLEN CAMPBELL  New HAVEN 2011%/SPECTRA SHOW ME YOUR WAY
28 |24 |23 | S et | CERNACLE CHOIR LIVE WITH FRIENDS
29 | 40 | 92 | MICHAEL CARD  sparrOW 1179° SLEEP SOUND IN JESUS
30 | 20 |185| CARMAN @  BENSON 2463° RADICALLY SAVED
31 | 33|21 | FRED HAMMOND  senson 2727+ | AM PERSUADED
32 (34|13 | PETRA STARSONG 8201* PETRAFIED
33 | 32|19 ] KIMHILL  REUNION 0065*/WORD BRAVE HEART
34 | 30| 5 | JODI BENSON sparrow 1284+ SONGS FROM THE BEGINNER'S BIBLE
35 | 31|19 | OUT OF THE GRAY  SPaRROW 1260° OUT OF THE GRAY
36 | 18 | 3 | SHEILA WALSH  STARSONG 8205* A TIME LIKE THIS |
37 |RE-ENTRY| MICHAEL W. SMITH  ReuNION 2522/WORD CHRISTMAS
38 | 36| 61 | WAYNE WATSON  worD 4192° HOME FREE
39 [ 38| 5 [ HALO  PaKADERM 2511*/WORD HEAVEN CALLING
40 | 19| 7 | DINO  senson 2811° MAJESTIC PEACE

® Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional miilion indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1991, Billboard/BPI Communications, Inc.
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nate or tracks to make the project
work.”

Rhino VP of A&R Gary Stewart,
however, says the major labels
currently exploring reissue oppor-
tunities may be in for a surprise.
“With a few exceptions, these
projects really haven’t paid off for
them,” he says. ‘“They still have to
pay royalties, develop packages,
do research, and pay a huge over-
head. It’s wonderful for Rhino to
sell 10,000 or 20,000 on an album
and still make a profit, but a major
label can’t do that.”

Stewart also cautions that some
of the majors are going too deep
into reissues. “When I see other la-
bels put out records that are too
obscure for us, I wonder what’s
happening,” he says.

Wayne Watkins, director of cat-
alog development for Capitol, says
potential loss of catalog sales is
not an issue in Capitol’s decisions
to license or not license material to
Rhino. “Sometimes we do tell them
no if they are asking for material
that is going to fit into our plans,”
he says.

Licensing material to Rhino is
‘‘a win-win situation,” Watkins
adds, because when Capitol li-
censes material to Rhino, the label
makes money in licensing fees
from material that would other-
wise sit in its vaults. “There sim-
ply isn’t enough time in the day to
rerelease everything Capitol has in
its catalog,” he says. “It’s so deep
and so vast, we don’t want to crank
it out just for the sake of making
product.”

(Besides Capitol’s licensing in-

come, CEMA Distribution, Capi-
tol’s sister company, earns distri-
bution fees from distributing Rhi-
no product.)

According to Watkins, often
Rhino is better suited than a major
label to release certain titles. A
case in point was Rhino’s recent
retrospective, ‘““Treacherous: A
History Of The Neville Brothers,
1955-1985."” Capitol had planned to
rerelease the band’s 1978 self-ti-
tled album, but nixed the plan af-
ter Rhino requested material from
that album for its retrospective.
“It made more sense, in terms of
credibility, for us to forgo putting
out the album ourselves, so it
wouldn’t compete with their set.”

In some cases, Watkins says,
Capitol and Rhino releases comple-
ment each other. That was the case
with Capitol’s “Merle Haggard
Collectors Series’” album and a
subsequent Rhino release ‘“More
Of The Best” containing additional
Haggard material.

PolyGram VP of special prod-
ucts Brian Kelleher says Rhino’s
requests for licensing usually do
not conflict with his plans. “They
have built a company on the eso-
teric, so they come at us looking
for some very strange things,” he
says. “They are digging so deep on
a lot of things, they just don’t con-
flict with our plans.”

Dealing with major labels, how-
ever, seems to be the least of Rhi-
no’s problems. Sometimes Rhino
finds it is difficult to determine
who holds the license to a track,
and once it discovers the owner, it
is difficult to track down that com-

pany or individual.

According to Emmer, it took
Rhino more than a year to clear
volumes 5-9 in its “The British In-
vasion: The History Of British
Rock” series.

ON THE RIGHTS TRACK

Stewart recalls one recent hor-
ror story the label encountered
when compiling its “Super Hits Of
The "70s” series. When attempting
to obtain the rights to Paper
Lace’s 1974 No. 1 hit “The Night
Chicago Died,” Rhino contacted
the original licensor, who informed
the company he no longer con-
trolled it. So Rhino tracked down
the original writer/producer, who
lived in England. The label sent a
representative to the individual’s
doorstep, only to learn that he did
not have control of the song either.
Rhino went back to the first party,
who double-checked and found it
did indeed control the license.

Emmer says dealing with more
recent material, as the label did for
its recent ‘“Never Mind The Main-
stream . . . The Best Of MTV’s 120
Minutes,” is even more difficult.
‘“With the evolution of the record
business, artists are retaining
more control over what can and
can’t be done with their material,”
he says. “There is more control ex-
erted by the artist, as opposed to a
label having the unilateral right to
make the decision.”

Yet as Stewart points out, most
of the time artists are willing to
work with Rhino. ““Artists like
what we are doing, and like what
Rhino stands for,” he says.
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by Lisa Collins

GUESS WHO’'S MAKING A COMEBACK? 1t was
nearly 50 vears ago that Gertrude Ward unleashed
her 14-vear-old daughter Clara onto the gospel music
scene. The Clara Ward Singers went on to become the
most popular and successful female group of gospel’s
golden age. Clara passed away in 1973, but the Clara
Ward Singers have lived on Today, with a new al-
bum—*“Legacy, Volume 1,” part of an eight-album
deal with True Believers Records—distributed by
Capitol, and a string of upcoming TV performances
(including “The Arsenio Hall Show”), they're making
a comeback.

Theirs is a rich and colorful gospel legacy, one not
easily forgotten. It is one forged by original members
Henrietta Waddy. Kitty Parham, Frances Stead-
man, Thelma Jackson, Esther Ford. and Gertrude
and Clara Ward. That is the group veteran member
Madeline Thompson remenibers as a child. Recalls
Thompson, “It was like a punishment to not see them
when they came to Philadelphia to perform. When [
was 17, Gertrude Ward asked me to join the group.”
That was in 1960. Thompson has been with the group
ever since. She and Agnes Jackson, Alice Houston,
Shirley Corley. Mildred Means, Shirley Walton, and
Vermedia Royster now make up the group’s core.

The original Clara Ward Singers set a series of gos-
pel firsts: the first group to exceed sales of 500,000

with their album “Surely God Is Able”; the first gos-
pel group to sing at the inauguration of not one, but
two presidents—John Kennedy and Lyndon Johnson;
and the first gospel group to play the Metropolitan
Opera House, Disneyland, and even Las Vegas. The
group’s comeback is being orchestrated by Michael
Trammell, who recently purchased the entire Ward
music catalog for his label, True Believers Records.
Among Trammell’s plans is a “God Bless America”
tour for next summer, consisting of many of the gos-
pel music greats.

Often called scandalous, the original Clara Ward
Singers were a group that went totally against the
grain. In 1961, Clara Ward wus snubbed by the gospel
community when she signed a 40-week contract to per-
form mock gospel routines on the Las Vegas strip. As
to what will set the group apart in a very competitive
and changing gospel community, Thompson says that
there is a hunger for traditional songs. “They are the
songs that really hold you,” Thompson says. “Not
saying that the new contemporary music is not
great—I love it—but when you hear songs like ‘Surely
God Is Able,” well, that’s something that keeps you
and fills you. It's like food.” Thompson couldn’t be
more on target. With the growing popularity of those
like John P. Kee, a “‘new traditional” gospel sound s
on the upswing.

Of course, the Clara Ward Singers of the '50s and
'60s were also known for their high-energy perfor-
mances and trademark, flamboyant visual display. Ar-
riving at churches by limo, the group members donned

elaborate hats and fabulous gowns. In this vein, the |

group members say they haven’t changed all that
much. “We believe in looking good for the Lord,”
Thompson suys, “so you can expect to see, as the ex-
pression goes, our faces beat and our war clothes on
cause we’'re coming out to praise his name.”

A&M Black bospel
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o £ Compiled from a national sample of retail store
5129 and one-stop sales reports.
$ 7 o
@ £ | ¢ | ARTIST TITLE
z ~ | ¥ | LABEL & NUMBER DISTRIBUTING LABEL d
* % NO.1 & % iy
BEBE & CECE WINANS
11| | searRov 125" S weeks at No. 1 DIFFERENT LIFESTYLES
2 4 | 7 | MISSISSIPPI MASS CHOIR  MALACO 6008 GOD GETS THE GLORY
3 3|25 DOROTHY NORWOOD/N. CALIFORNIA G.M.W.A. MASS CHOIR
MALACO 4450
4 |2 J 31 | RANCE ALLEN  BELLMARK 71806 PHENOMENON
_5 | 5 I 33 NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
| 171 > | 7YSCOT 1401 /SPECTRA WASH ME
| 6 8 |11 REV. JAMES CLEVELAND/L.A. GOSPEL MESSENGERS
L | savoy 7103,maLaco REV. JAMES CLEVELAND/L.A. GOSPEL MESSENGERS
| 7 719 THE WILLIAMS BROTHERS
L~ | ° | 7 | BLACKBERRY 2203301012/SPECTRA THIS IS YOUR NICﬁLﬁ
8 6 | 19 | SHUN PACE RHODES  savov 14807*/MALACO HE LIVES
g | 10| 45 | REV. EDAVIS, JR/WILMINGTON MASS CHOIR FEATREV.D.COLEY |
! ATLANTA INTERNATIONAL 10162 HE'S PREPARING ME |
- ! S
10 | 9 | 51 | TRAMAINE HAWKINS  sparrow 1246 LIVE
11 | 14 | 53 | MIGHTY CLOUDS OF JOY  woRD 48587 €PI PRAY FOR ME
12 | 2|13 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO B
el | 1AM 74014 LIVE & BLESSED |
13 | 16| 23 SOUNDS OF BLACKNESS
L PERSPECTIVE 1000°/A&M THE EVOLUTION OF GOSPEL
14 | 18 | 47 THE WEST ANGELES C.0.G.I.C
SPARROW 1240 SAINTS.IN PRAISE VOL 1l
15 |24 | 9 | HELEN BAYLOR  wORD 48781*/EPIC LOOK A LITTLE CLOSER l
16 |12 |35 D.F.W. MASS CHOIR
" | SAVOY 7101 'MALACO | WILL LET NOTHING SEPARATE ME 4
17 | 13| 11 | THE GOSPEL MUSIC WORKSHOP OF AMERICA
SAVOY 7104/MALACO ~ LIVE FROM WASHINGTON DC |
18 | 1159 REV. JAMES MOORE
MALACO 6006 “LIVE" WITH MISSISSIPP| MASS CHOIR
19 |17 | 15 | YOLANDA ADAMS  TRIBUTE 790113/SPECTRA THROUGH THE STORM
| =7 ! =
20 | 21| 7 | EAST COAST REGIONAL MASS CHOIR  PEPPERCO 1001 LIVE IN NY
21 | 15! 17 | THE KURT CARR SINGERS  LiGHT 73043" SPECTRA TOGETHER
22 [ 20| 9 | CASSIETA GEORGE )
GOSPEL TRAIN 5505/ QUICKSILVER A LEGEND FROM LEGENDS
23 [ 30| 5 | CHICAGO MASS CHOIR  (iGHT 75073 SPECTRA CALL HIM UP
24 | 26| 21| FRED HAMMOND BENSON 2727* i AM PERSUADED
25 | 25 | 57 | DARYL COLEY '
SPARROW 1234 HE’S RIGHT ON TIME: LIVE FROM LOS ANGEL_ES__;
26 |19 |31 REV. R.L. WHITE/MT. EPHRAIM BAPTIST CHOIR/WILLIAMS BROS. ‘
FAITH 1800 - MOVE MOUNTAIN
27 133 5 LEONARD BURKS & THE VOICES OF PRAISE
| AM 74015° LEONARD BURKS & THE VOICES OF PRAISE
28  NEW) BISHOP NORMAN L. WAGNER/MT CALVARY CONCERT CHOIR
WORD 47832°/EPIC BEST FOR LAST
29 |28 ‘ 9 | MARGARET BELL  REPRISE 26345 /WARNER BROS OVER AND OVER
30 | 31| 7 | REV. FLEETWOOD IRVING  1aNDEM 3106 SOMETHING WITHIN
31 |INEW) COMMISSIONED  BcnsON 2808° NUMBER 7
32 | 23] 9 ! WANDA NERO BUTLER IGHT 73065 SPECTRA LIVE IN ATLANTA
- N |
33 | 27 | 21 | KEITH PRINGLE  MUSCLE SHOALS 8011° MALACO MAGNIFY HIM |
34 ] 29 | 15 | MYRNA SUMMERS  savOv 14801 MALACO I'tL TELL THE WORLD
35 I 39 | 48 LAMORA PARK YOUNG ADULT CHOIR
| BELLMARK 71800 o ~WAIT ON THE LORD
36 | 371 3 THE WILLIAMS BROTHERS
| MALACO 4451 THE WILLIAMS BROTHERS GREATEST HITS VOLUME 1
37 | %0 ‘ 3 O'LANDA DRAPER & THE ASSOCIATES
WORD 48687* EPIC ABOVE & BEYOND
38 3693 REV. CHARLES NICKS/ST JAMES BAPTIST CHURCH CHOIR
SOUND Of GOSPEL 178 HOLD BACK THE NIGHT
39 | 38 | 23 1 AS ONE  LiGH1 73035%/SPECTRA AS ONE l
4 — —
T
40 [34] 9 ] THE RICKEY GRUNDY CHORALE  searrow 1271+ SPIRIT COME DOWN
@ Recording Industry Assn. Of America (RIAA) certification tor sales of 500,000 units. A RIAA certification for sales of |
million units with each additional million indicated by a numeral tollowing the symbol. All albumns available on cassette and CD
*Asterisk indicates vinyl unavailable. © 1991, Billboard/BPI Communications. Inc
God Gets the Glory “ #1
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Variety Is Key To Vid Programming Rap, Country, Dance In Focus
Billboard Panel Emphasizes Diffrent Strokes At Billhoard Music Vid Confah

@ BY DEBORAH RUSSELL

LOS ANGELES—Music video view-
ers, recording artists, and record la-
bels are best served by a variety of
programming, according to program-
mers and label executives on the
“Programming Decisions: Why Ask
Why” panel, moderated by Billboard
managing editor Ken Schlager. The
Nov. 8 panel was part of the 13th an-
nual Billboard Music Video Confer-
ence here.

“Research shows us the audience
is screaming, ‘Show me something
different!” ” said Les Garland, VP of
programming at Video Jukebox Net-
work. VJIN is in 13 million homes na-
tionwide, and viewers have the ability
to program the channel themselves
via interactive telephone-activated
software. “We've seen Garth Brooks
go right into Metallica, which sounds
quite shocking, but actually it can be
very entertaining.”

He described a Soundgarden pro-
motion VJN recently launched in a
heavily urban market. And many
times, he said, VIJN will force alterna-
tive videos into unprogrammed air
time. “The viewing audience might

_\IJN Gites Sloﬁ
Growth, High
Gosts In Loss

@ BY DON JEFFREY

NEW YORK—Citing a decline in
consumer demand and higher
costs, Video Jukebox Network
Inc., the interactive music video
network, reports decreased reve-
nues and a bigger net loss for the
third quarter.

For the three months that end-
ed Sept. 30, the Miami-based com-
pany’s revenues fell 2.6% to $3.7
million from $3.8 million in the
same period last year.

The company says its net sales
were down because the average
revenue from a jukebox unit
dropped 32% to $6,600 from $9,300
in last year’s third quarter. The
reasons given for the falloff are
soft demand for new music prod-
uct and a decline in the number of
new jukebox units, which typical-
ly perform better than older units.

At the end of the third quarter,
the company operated 161 juke-
box units in 34 states, Washington
D.C., and Puerto Rico. Larger
markets have more than one unit,
which consists of tapedecks and
laserdisc players for the transmis-
sion of music videos on cable TV.
The company collects its revenues
from telephoned requests by con-
sumers for specific videos.

John Robson, director of corpo-
rate communications, says, “Re-

(Continued on page 34)

learn something and the music indus-
try as a whole might sell more mu-
sic,” he said.

Garland credits that “surprise fac-
tor” as stimulating the average VJN
listener to tune in four times a day
for 25 minutes at a time.

Predictability is one reason MTV
eliminated this summer’s block pro-
gramming, said Abbey Konowitch,

‘A lot of videos being
produced are strikingly
similar to each other’

senior VP of music and talent rela-
tions at MTV. The genre-specific
blocks were designed to focus on the
shift to a primarily 12-20 summer
daytime demographic.

“Our dilemma was how do you
play rap, metal, dance, pop, and all
the other stuff in a mix when the au-
dience is so clearly defined as to what
its musical tastes are,” said
Konowitch. “Our research showed
98% of the viewers said this was a
great way to watch because they
could plan their viewing. If ‘Street
Block’ came on, and they didn’t want
to watch that, they figured they
could get up and walk away for 15
minutes, which wasn't a great thing
for us. That was a real big part of the
decision why we decided to go back to
traditional dayparting rotation in the
fall.”

Brad Hunt Sr., VP/GM at Elektra
Entertainment, said most record la-
bels did not embrace the genre-spe-
cific programming, as the strict cate-
gorization can erode the identity of
their bands.

“I started seeing a lot of blond
hair, a lot of tattoos, and one band
started to meld into another,” he said.
“It’s like ‘120 Minutes’ is the ‘angst
hour.” A lot of videos being produced
are strikingly similar to each other to
fit the formula.”

Part of the excitement of the music
business, he said, is introducing new
genres of music to the audience.
Once an artist gets tagged with a
genre-specific label, it is hard to
shake.

Steve McKeever, GM/senior VP of
A&R at Motown, agreed. “Generally,
our music—before it's even heard—
is put into a category of ‘black music,’
and if it's put into a block, it winds up
in R&B,” he said. “It’s more benefi-
cial to us when our music is put
among other music. Anytime we’ve
ever had that opportunity, we've seen
great success.”

Variety within a genre is also cru-
cial, such as at Country Music Televi-
sion, said Ric Trask, program manag-
er at CMT.

“We're oversaturated with beauti-
ful, boring ballads,” she noted. “And
the more videos we get that look like
everything else will go right into
light rotation.”

FlashFrame Films president Len
Epand blamed the labels for the copy-
cat syndrome that is so prevalent in

video production and pointed to the
artist as the one person capable of
steamrolling a creative idea through
the system.

“Unfortunately sometimes it
makes waves, but the end result is
success,” Epand says. “You want to
stand out from the pack.”

VH-1, however, has met with suc-
cess dividing its programming into
such chunks as “Sunday Morning
Brunch,” “VH-1 Country,” and oth-
ers, said Juli Davidson, senior VP of
programming at VH-1.

“We’re the national adult pop mu-
sic video station,” she said. “Adults
like variety, and we have to go for
mass appeal.”

VH-1 best serves its 25-plus audi-
ence by sandwiching breaking acts
between superstar attractions, she
said, and the mix is 40% new clips vs.
60% library clips, with a ratio of 30%
new clips vs. 70% library mix during
the daytime, as a rule. VH-1 goes for
fewer and longer breaks, coupled
with longer sweeps of programming
to retain viewer interest, she said.

Panelists also debated the merits
of programming exclusivity, and
while VJN’s Garland said labels and
broadcast outlets hurt an act by limit-
ing a video’s exposure, MTV’s
Konowitch noted the money labels
are paid in exclusivity deals often off-
sets music video production costs
overall and provides funds for videos
by new artists.

# BY MELINDA NEWMAN

LOS ANGELES—The transitory na-
ture of rap music and the images of-
ten inherent in the videos made for
rap artists were among the topics dis-
cussed at the Black/Rap Format Fo-
rum, one of three forums devoted to
specific music genres, during the
13th annual Billboard Music Video
Conference, Nov. 6-8 here.

The violent content in some of the
videos has raised the hackles of some
programmers. “It's getting real cra-
zy and real violent out there,” said
moderator David Law, producer of
the San Diego-based show ‘“Hot
Traxx.” “I don’t want to be a censor,
but you're dealing with television.”

However, most on the panel
agreed that videos are a case of art
imitating life. “A lot of what'’s taking
place in the clips—that negative as-
pect—is the reality of what the kids
are living today,”” said Michael
Fletcher, head of the Beverly Hills/
Hollywood NAACP Music Video
Task Force.

And while most on the panel
agreed that artists have a responsibil-
ity to their audience, they said censor-
ing or trying to alter their image for
a video would be wrong. “We’ve nev-
er tried to steer an artist away from
an idea,” said director Richard Cum-
mings of Underdog Films. “We did
two versions for an N.-W.A clip—one
for broadcast and one for home vid-

eo—but you can’t tell an artist what
to say.”

Nor can you tell an audience what
to watch. More than noticing the vio-
lent content of some clips, Mike Coo-
per, programming consultant for
Video Jukebox Network, said he had
noticed the fickle attitude of his audi-
ence.

“Over the last six months, people
you thought were established have
had videos come out and no one cares
about them anymore,” said Cooper.
“You really have to keep your ear to
the street.”

Fletcher brought up the notion
that videos by black artists might
look different if more black directors
were given the opportunity to direct
the clips. The NAACP has been on a
crusade this year to increase the
number of videos directed by blacks
as well as increase the number of
blacks on video crews. “Some major
black artists don’t even look at black
directors,” Fletcher said. “African-
American directors aren’t even asked
to submit projects. If they don’t get
chosen in the selection process that’s
fine, but most of them aren’t even in
the ballgame.”

COUNTRY CLIPS
GET NEW RESPECT
Country music videos are finally
coming into their own. The quality of
the clips has improved, videos are
(Continued on page 34)

TIRIE
ESE

by Melinda Newman

CRITIC’S CORNER: All this fuss over Michael Jack-
son’s video {(oops, we mean short film) for “Black Or
White” (see separate story in this issue) has left me with
a strange taste in my mouth. After watching the video
Nov. 14, I was filled with much of the confusion that
many other viewers obviously felt: Why is Jackson end-
ing this clip with a violent nervous breakdown—albeit a
well-choreographed one—that seems to have absolutely
nothing to do with the enjoyable but hardly ground-
breaking video we just saw? Only his therapist knows
for sure. At 11 minutes, it seems obvious that the video
would need to be edited and it seemed perfect to cut the
four minutes at the end, so we're left wondering if Jack-
son got a lot of free publicity by announcing that he was
going to cut the performance piece to save the offended
children of the world when that part was going to get
edited eventually anyway. We'll never know. Prior to
the initial airing no one at Epic seemed to know if there
was going to be a shortened version available, but they
sure got it out there fast after Jackson’s decision.

EYE was treated to the unofficial world premiere of
Metallica’s new video, “The Unforgiven,” at band co-
manager Cliff Burnstein’s office a few weeks ago. Shot
by hotter-than-hot director Matt Mahurin, the video has
two different versions: the 12-minute short film and six
minute condensed edition. Shot in black-and-white with
many of Mahurin’s trademark blurred images, the clip

has the surreal feel of a “Twilight Zone” episode. The
song deals with alienation and the pressure to conform.
The 12-minute version, which does not include the band,
premiered on MTV Nov. 19 and was being shown at mid-
night every night through Nov. 23 except Nov. 22. The
six-minute edited version, which does contain band foot-
age, went into exclusive rotation on the channel starting
Nov. 19.

Starting Nov. 20, the 12-minute version also went to a
number of local and regional video shows, many of
which will use it as the centerpiece of a contest planned
by Elektra Entertainment’s national director of video
promotion, Linda Ingrisano. The promotion, which calls
for a one-time airing of the long clip only, will include
assorted giveaways. Outlets will then be serviced with the |
six-minute version when MTV’s exclusive contract is up. |

The clips, which cost a combined total of $350,000, will |
be used as showpieces on Mahurin's already impressive
reel to solicit feature film work, according to O Pictures
producer Louise Feldman. The company is considering |
entering the 12-minute version into competitions, includ-
ing the Sundance Film Festival. Feldman stresses that
Mahurin is still available for music video work.

WHERE THE ACTION IS: MIDEM, the international
musie, publishing, and music video conference that
takes place every January in Cannes, will introduce the
inaugural International Visual Music Awards in 1992
Thirteen awards in four categories, including television
music programming, longform music videos, and fea-
ture films, will be handed out at the Jan. 21 ceremony.
Submission is free and the finalists in each area will
be flown to Cannes for the awards presentation, which
is co-sponsored by French copyright organization SA-
CEM. Entries must be submitted by Dec. 1. Billboard is
serving as the clearinghouse for U.S entries. For more
information, call me immediately at 212-536-5037.

32

www americanradiohistorv com

BILLBCARD NOVEMBER 30, 1991


www.americanradiohistory.com

Music Video

ARTISTS & MUSIC

Industry Gathers For Billhoard
Music Video Conference & Awards

LOS ANGELES—More than 200 music video professionals, including pro-
grammers, producers, and promoters, gathered here Nov. 6-8 for the con-
ference and awards, which included panels covering every facet of music
video pregramming and producing, a minority-directors showcase, and an
awards lnncheon hosted by Flo & Eddie. (Photos: Robert Matheu) !
J

Following the artists panel, session participants chat with
keynote speaker Todd Rundgren. From left are Rundgren,
Young M.C., Barry White, Sara Hickman, Michelle Shocked,
Brad Roberts of Crash Test Dummies, and Jimmy Griffin of
the Remingtons.

After hosting the Billboard Music Video Awards luncheon, Mark Volman, left, and
Howard Kaylan, better known as Flo & Eddie of the Turtles, abscond with the
uncollected trophies.

Chris Russo, left, and Richard Serringer, second from right,
both of video pool Telegenics, take a break from shooting
pool to catch up with divectors Sam Martin, second from left,
and Paris Barclay cf Black & White Television at the
opening-night party at C's Billiard Hall.

Diane Earl, left, manager of video promotions for Mercury
Records, shares a drink with Beth Kurto, associate editor for
CVC Report.
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Shooting the breeze, if not pool, at Q’s, from left, are Sean Fernald, Capitol
Records; Darcy Cloutier-Fernald, Gapitol Records; Mitch Rowen, CVC Report;
Diane Earl, Mercury Records; Gil Ashley, California Music Channel; Rusty Gamner,
Endless Music; and Depbie Brakke, V-32, Tampa, Fla.

LT

Keith Jacobson, ET/Video Link, bandies with Allison
Bandier, manager of video promotions for SBK Records, at
the Minority Directors Showcase reception.

Hollywood Records director of video promotion Christina Gathered at Q's for the opening-night party, from left, are Paris Barclay accepts cne of the three Sandy Neese, PolyGram Records,

Anthony sharmpens her pool skills with Telegenics’ Richard Eric Mittelman, Playboy's *‘Hot Rocks™; Nancy DiTcro, awards he won for his work with L.L. Nashville, cozies up to Jimmy Griffin of
Serringer, center, and Billboard managing editor Ken DiToro Films; John Bryan, Mojo Video; video stylist Nina Cool J during the Billboard Music Video  the Remingtons. (Photo: Jim Della
Schlager. Tolbert; and Geffen Records’ Peter Baron. Awards. Croce)
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Music Video

ARTISETS &

MUSIC

RAP, COUNTRY, DANCE IN FOCUS AT BILLBOARD MEET

(Continued from page 32)

getting more credit for breaking new
artists, and country is shedding its
“ugly stepchild” image. These were
among the opinions expressed by
panelists and attendees Nov. 7 at the
Country Forum.

Panel moderator Mary Matthews,
co-owner/producer of Nashville-
based Studio Productions, called this
“a really exciting time for the strate-
gy of the future [of country video).”

Aristo Video Promotions head Jeff
Walker, seated in the audience, con-
curred. “We probably have more out-
lets available to country at this time
than ... any other format,” he said.
“l just hope every label has the
wherewithal to do the longforms and
push into retail.”

Panelists had mixed views about
radio airplay’s effect on video produc-
tion. “There are videos that didn’t get
any country [radio] airplay,” said Su-
san Niles, national manager of press
and artist development for Warner
Bros./Nashville. “We usually get the
video out before the single. Not every
great song makes a great visual.”

Kadima Levadi, director of video op-
erations for jukebox manufacturer
Rowe International, does see a corre-
lation. “We do look at radio. If the au-
dience doesn’t recognize a title or art-
ist, it may never get played,” she said.

When the discussion moved to the
actual production of the videos, there
was general agreement that the pro-
cess is unnecessarily complicated.
Pollaro Media producer/director Da-
vid Jennings said the preliminary
work is the key: “Know what’s going
to happen before you meet the art-
ist,” he advised. The Nashville Net-
work’s video program administrator
Lyndon Lafevers agreed. “Get a re-
sponse from the artist as to what sin-
gle may do well,” he said.

Audience participant BNA Enter-
tainment GM Ric Pepin stressed the
role of the production companies.
“Production companies are part of a
team,” he said. “I believe in planning
ahead and for production companies
to bring products to the marketplace
more quickly and learn the product.”

Many at the forum expressed frus-
tration with label executives who still
do not believe that a country video
can sell an act. PolyGram Records’
Sandy Neese said, “Executives don’t
want to spend $100,000 on a video.
They realize the importance of the ve-
hicle, but they can’t spend the mon-
ey.” ROCHELLE LEVY

QUESTIONS DANGE ON
ROLE OF CLUB PLAY

How important are video dance
clubs to breaking a record, when
should labels issue extended and re-
mixed videos, and is it OK for clubs
to play videos without the sound-
track?

Those were some of the questions
that popped up Nov. 7 at the Club/
Dance Forum, moderated by Richard
Serringer, VP of Telegenics Music
Video Network.

According to Laura Hynes, Tom-
my Boy Records’ VP of artist devel-
opment and media relations, video
clubs do break records. She said the
success of De La Soul’s “Potholes On
My Lawn” was due in large part to
its inclusion on Wolfram Video’s
monthly compilation. Wolfram Video
Inc. president Wolf Zimmermann,

also a panelist, said his company,
which services mainly bowling alleys
and roller rinks, does not really break
new acts, it “bolsters things that are
already happening.”

Video remixes are becoming more
commonplace, noted panelist Sharon
Steinbach, senior editor of trade mag-
azine CVC Report. “On our club
chart more than 25% of the clips are
available as remixes,” she said. “Ob-
viously they are being played and
they mean something. A few years
ago there were just a couple.”

Panelist David Leo, a video re-
mixer, said he appreciates the fact
that many labels are now producing
video remixes, but added that most of
the time the clips are not sent out
soon enough.

Zimmermann said his company
tries to get “videos out as soon as
possible,” but many times the audio,
which is acceptable for broadcast,
has to be remixed for clubs.

Although a few panelists and at-
tendees called the practice of playing
videos without the audio “sacrile-
gious,” Tommy Boy’s Hynes said she
does not have a problem with it.
“There’s a glut of videos being made.
If someone plays one of our acts,
even with the sound off, I'm happy.”

As for the length of remixed clips,
Leo said they do not need to be seven
or eight minutes long; five or six min-
utes will do.

Director Paris Barclay, who was in
the audience, noted that directors of-
ten end up with three hours of extra
footage that could later be used for a
video remix. “Budgetwise, video re-
mixes cost significantly less than au-
dio remixes,” he said.

Also addressed was the question of
what type of videos work in clubs.
“Strobes and black-and-white,” said
Zimmermann. “That works in the
clubs, but not necessarily at home
when you are ironing.” CRAIG ROSEN

VJN 3RD-QTR. NET LOSS

(Continued from page 32)

search shows the jukebox as a chan-
nel is very popular, but revenues per
box are not as high. A lot of former
buyers still enjoy watching, but the
economic downturn has converted
former buyers into viewers.”

The net loss, meanwhile, widened
to $912,000 in the quarter from
$415,000 last year.

Besides the decrease in revenues,
the company cited higher costs re-
sulting in the bigger net loss. For ex-
ample, there were increases in affili-
ate fees, $397,000 higher than in last
year’s third quarter; stock and war-
rant compensation, $120,000 more;
depreciation and amortization,
$97,000 higher; marketing expenses,
$86,000 more; and legal fees, $71,000
higher. The company says it also in-
curred a new $94,000 expense for
new product development.

These higher costs also resulted in
an operating (pretax) loss of $218,00 in
the quarter, compared with a profit of
$63,000 last year.

For the nine months that ended
Sept. 30, Video Jukebox reports a net
loss of $1.89 million on revenues of
$11.4 million, compared with a net loss
of $1.01 million on $9.8 million in reve-
nues in the same period last year.
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st CLIP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.
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NUSIC TELEVISION”

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

EXCLUSIVE

ADDS

G is, No Son Of Mine

*Aerosmith, Sweet Emotion
Metallica, The Unforgiven
Motley Crue, Home Sweet Home

Rickie Lee Jones, Up From The Skies
D.Fagen/M.McDonald, Pretzel Logic
Vanessa Williams, The Comfort Zone

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ ITNN

THE NASHVILLE NETWORK

The Heart of Courniry
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville, TN
37214

ADDS

ADDS

BUZZ BIN

FIVE STAR VIDEO

Julian Lennon, Saltwater

Nirvana, Smells Like Teen Spirit

PM Dawn, Set Adrift On Memory Bliss
Primal Scream, Movin' On Up

Enya, Carribbean Blue

Color Me Badd, All 4 Love
James Ingram, Get Ready
Small Change, This Must Be Love
Atlantic Starr , Love Crazy

Collin Raye, Love, Me

Doug Stone, A Jukebox With A. . .
Patsy Cline, Crazy

Pam Tillis, Maybe it Was Memphis

HEAVY

HEAVY

HEAVY

Jodgci, Forever My Lady

HEAVY

Boyz Il Men, It's So Hard To Say . ..
Genesis, No Son Of Mine

Guns N’ Roses, Don't Cry
Hammer, Addams Groove

Michael Jackson, Black Or White
Marky Mark Wildside

Ozzy Osbourne, No More Tears
*U2, Mysterious Ways

Van Halen, Top Of The World

STRESS

Paula Abdul, Blowing Kisses In. . .
Baby Animals, Painless

Cher, Save Up All Your Tears

Color Me Badd, All 4 Love

Lita Ford, Shot Of Poison

Richard Marx, Keep Coming Back
John Mellencamp, Get A Leg Up
*George Michael/Elton John, Don't. ..
Ned's Atomic Dustbin, Grey Cell Green
Tom Petty, Into The Great Wide Open
Prince & The N.P.G., Cream
Queensryche, Another Rainy Night
Red Hot Chili Peppers, Give It Away
Salt-N-Pepa, Let’s Talk About Sex
Scorpions, Send Me An Angel

Skid Row, Wasted Time

Rod Stewart, Broken Arrow

Celine Dion/Peabo Bryson, Beauty. . .
Roberta Flack, Set The Night To Music
Prince & The N.P.G., Cream

Bonnie Raitt, | Can't Make You Love Me
Smokey Robinson, Double Good. . .
Bob Seger, The Fire Inside

Lisa Stansfield, Change

James Taylor, Copperline

Paula Abdul, Blowing Kisses In. . .
Gloria Estefan, Live For Loving You
Amy Grant, That's What Love Is For
Michael Jackson, Black Or White
Richard Marx, Keep Coming Back
John Mellencamp, Get A Leg Up

Rod Stewart, Broken Arrow

Curtis Stigers, | Wonder Why

The Temptations, My Girt

Beach Boys, Crocodile Rock

Cher, Save Up All Your Tears

Bette Midler, Every Road Leads. . .
Roxette, Spending My Time
Southside Johnny/Jukes, it's Been. . .

Tracie Sp , Tender Kisses
Damian Dame, Right Down To It

BeBe & CeCe Winans, I'll Take. . .
Patti Labelle, Feels Like Another One
Gerald LeVert, Private Line

Barry White, Put Me In Your Mix

Geto Boys, Mind Playing Tricks On Me
MC Lyte, When In Love

Public Enemy, Can't Truss It

Shabba Ranks/Maxi Priest, House Calt
Sounds Of Blackness, The Pressure
Fourplay, After The Dance

Tony! Toni! Tone!, | Don’t What. ..

K.Whitley/E.T. Conley, Brotherly Love
Trisha Yearwood, Like We Never. . .
Davis Daniel, For Crying Out Loud
Patty Loveless, Hurt Me Bad

Mark Collie, She's Never Coming Back
Little Texas, Some Guys Have All. ..
R.Rogers/C.Black, Hold On Pardner
Vince Gill, Look At Us

Steve Wariner, Leave Him Out Of This
Reba McEntire, For My Broken Heart
Brooks & Dunn, My Next Broken Heart
Dolly Parton, Eagle When She Flies
Sammy Kershaw, Cadillac Style

Hal Ketchum, | Know Where Love Lives

Heavy D & The Boyz, Is It Good To You

MEDIUM

Stevie Wonder, Fun Day

Eric Gable, Can't Wait To Get. ..
D.J. Jazzy Jeff, Ring My Bell
Phyllis Hyman, Living In Confusion
Hammer, 2 Legit 2 Quit

MEDIUM
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Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

Ex-Girlfriend, You (You're The. . .}
Shanice, | Love Your Smile

F.S, Effect, | Wanna B U're Lover

Arthur Baker, Leave The Guns At Home
Vanessa Williams, The Comfort Zone °
Jermaine Jackson, You Said, You Said
Chubb Rock, Just The 2 Of Us

Danny Madden, Facts Of Life

Kid N’ Play, Ain't Gonna Hurt Nobody

ADDS

ACTIVE

*C&C Music Factory, Just A Touch. ..
Dire Straits, Heavy Fuel

Extreme, Get The Funk Out
Firehouse , All She Wrote

INXS, Shining Star

Naughty By Nature, O.P.P.

Nia Peeples, Street Of Dreams
*Poison, So Tell Me Why

R.E.M., Radio Song

Roxette, Spending My Time

Rush, Roll The Bones

Shabba Ranks/Maxi Priest, House Call
*Richie Sambora, Stranger In. ..
Tone Loc, All Through The Night
Chris Whitley, Big Sky Country

ON

Blur, There’s No Other Way

*Four Horsemen, Rockin' Is. ..

Pearl Jam, Alive

*Mr. Big, To Be With You

*Bonnie Raitt, | Can't Make You. . .
Southside Johnny/Jukes, It's Been. ..
Voices Of The Beehive, Monsters. . .
*ZZ Top, Burger Man

24-7 Spyz, Stuntman

Billy Bragg, You Woke Up. ..

Bullet Lavoita, Swan Dive
Cartouche, Let The Music Take Control
Disposable Heroes. . ., Television,. . .
Dire Straits, Heavy Fuel

The Family Stand, New World Order
Ice T, The Tower

Jeff Redd, You Called And Told Me
Jodeci, Stay

Marc Nelson, | Want You

Latin Alliance, Know What I'm Saying
Little Feat, Things Happen

Lisa Stansfield, Change

LL Cool J, Strictly Business

Meat Puppets, Sam

Michael Jackson, Black Or White
Nice N' Smooth, How To Flow
0.C.U.,I'm All That. ..

Primus, Tommy The Cat

Right Said Fred, I'm Too Sexy

Rush, Roll The Bones

Sexy C, Playing Me

Siouxsie & The Banshees, Fear
Special Generation, You Are. ..

The Temptations, My Girl

TLC, Ain't 2 Proud 2 Beg

UB40, Groovin'

Vanessa Williams, The Comfort Zone
Vesta, Do Ya

Kathy Mattea, Asking Us To Dance
Charlie Daniels, Little Folks

Pirates Of The Mississippi, Fighting. . .
Mark O'Connor, Bowtie

Matraca Berg, Easy To Tell

Diamond Rio, Mama Don't Forget. . .
John Anderson, Straight Tequila Night
The Remingtons, A Long Time Ago
Sweethearts Of The Rodeo, Devil. . .
David Schnaufer, Fisher's Hornpipe
JJ White, Heartbreak Train

Tom Wopat, Back To The Well

Eddie London, Uninvited Memory
Joe Diffie, Is It Cold In Here

Sawyer Brown, The Dirt Road

Jim Lauderdale, Maybe

Micheal White, Professional Fool
John McEuen, Return To Dismal. .
T.Tritt/M.Stuart, The Whisky. . .
Gary Morris, One Fall Is All It Takes
Prairie Oyster, One Precious Love
George Jones, She Loved A Lot In. . .
Marty Brown, Wildest Dreams

M1

COUNTRY MUBIC TOLAVIBION.

Continuous programming
704 18th Ave South, Nashville,TN
37203

ADDS

Conway Twitty, Who Did They Think. . .

vid%}g{kasy

VideoSyncrasy

1 hour weekly
, Virginia Beach,VA 23463

Dwight Yoakam, It Only Hurts. ..
Jimmie Dale Gilmore, My Mind's. . .

CURRENT

Mike Reid, I'll Stop Loving You
Tim Ryan, | Will Love You Anyway
Vern Gosdin, A Month Of Sundays

HEAVY

il et
GUIDES 91;."‘t

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

RECORD

AMERICA'S NO. 1 VIDEO

2 Live Crew, Pop That Coochie

PEQPLE-POWERED HEAVIES

CURRENT

Lighter Shade Of Brown, On A. ..
Chubb Rock, Just The 2 Of Us

Digital Underground, Kiss You Back
Geto Boys, Mind Playing Tricks On Me
Hammer , 2 Legit 2 Quit

Jodeci, Forever My Lady

The Dogs, Doggamix

The Dogs, Work It Out Baby

Todd 1, Down Wit MTV

Frankie Knuckles, It's Hard Sometimes
The KLF, Amen: What Time Is Love
Lisa Stansfield, Change

Kix, Same Jane

Blue Aeroplanes, The Boy In. ..
Genesis, No Son Of Mine

Skid Row, Wasted Time

Electronic, Feel Every Beat

The Ocean Blue, Ballerina Out. ..
Little Feat, Things Happen

Tone Loc, All Through The Night
Brand New Heavies, Stay This Way
Main Source, Peace Not Word 2 Play
The Candy Skins, For What It's Worth
Bette Midler, Every Road Leads. . .
Tesla, Call it What You Want

De La Soul, Keepin' The Faith

Queen Latifah, Latifah's Had It. ..
Pauta Abdul, Blowing Kisses In. . .

Pz \;\/’(/é
= \NS e

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Paula Abdut, Blowing Kisses in. . .
Prince & The N.P.G., Cream
Michaet Jackson, Black Or White
Hammer, Addams Groove

Smokey Robinson, Double Good. . .

Alan Jackson, Someday

Bob Seger, The Real Love

Brooks & Dunn, My Next Broken Heart
Charlie Daniels, Little Folks

Chris Ledoux, Workin' Man’s Dollar
Collin Raye, Love, Me

Davis Daniel, For Crying Out Loud

Jesus Jones, Who Where Why
Bryan Adams, Can't Stop This. ..
Crash Test Dummies, Superman’s. . .
U2, The Fly

Curtis Stigers, | Wonder Why
Shanice, | Love Your Smile

The Smithereens , Top Of The Pops
The Farm, Groovy Train
Psychedelic Furs, Don't Be A Girl
Julian Lennon, Saltwater

Chagall Guevera, Violent Blue

Dawn Sears, Good Goodbye

Diamond Rio, Mama Don't Forget. . .
Dolly Parton, Eagle When She Flies
Doug Stone, A Jukebox With A. ..
Eddie London, Uninvited Memory
George Jones, She Loved A Lot In. . .
Hal Ketchum, | Know Where Love Lives
Holly Dunn, No One Takes The. . .

JJ White, Heartbreak Train

James Blundell, Time On His Hands
Jim Lauderdale, Maybe

John Anderson, Straight Tequila Night
John Denver, Potter’s Wheel

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

John McEuen, Return To. ..
Karen Tobin, Carolina Smokey Moon

ADDS

Kathy Mattea, Asking Us To Dance
K.Whitley/E.T. Conley, Brothérly Love
Littie Texas, Some Guys Have All. ..
Mark Collie, She's Never Coming Back
Mark O'Connor, Bowtie

Marty Brown, Wildest Dreams

Matraca Berg, It's Easy To Tell

Neal McCoy, This Time | Hurt Her More
Pam Tillis, Maybe It Was Memphis

Dramarama, Havena't Got A Clue

The Dylans, Planet Love

Primus, Tommy The Cat

The Candy Skins, For What It's Worth
Raw Fusion, Rockin’ To The P.M.
Scatterbrain, Big Fun

Seal, The Beginning

Manic Street Preachers, Stay Beautiful

Patty Loveless, Hurt Me Bad

HEAVY

Paul Overstreet, Billy Can't Read
Paulette Carlson, I'll Start With You
Pirates Of The Mississippi, Fighting. . .
Prairie Oyster, One Precious Love
Reba McEntire, For My Broken Heart
R.Rogers/C.Black, Hold On Pardner
Sammy Kershaw, Cadiliac Style
Sawyer Brown, The Dirt Road

Erasure , Love To Hate You
Shamen, Move Any Mountain

Blur, There's No Other Way

Red Hot Chili Peppers, Give It Away
U2, The Fly

Primal Scream, Movin' On Up

Steve Wariner, Leave Him Out Of This
Sweethearts Of The Rodeo, Devil. . .

MEDIUM

The Remingtons, A Long Time Ago
The Texas Tornados, Is Anybody. . .
Tom Wopat, Back To The Well

Travis Tritt, Anymore
T.Tritt/M.Stuart, The Whisky Ain't. . .
Trisha Yearwood, Like We Never A. ..

Vince Gill, Look At Us

Goo Goo Dolis, 'm Awake Now
Quadrophonia, Wave Of The Future
Live, Operation Spirit

Latin Alliance, Know What I'm Saying
R.E.M., Radio Song

Five Thirty, 13th Disciple

Ocean Blue, Ballerina Out. . .
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THE NON-CONFORMIST mep:az
DISTRIBUTION COMPANY pleg

That Takes A Special Pride /n /ts Unconventionality ANNIVERSARY

By Philippe Crocq

he fact that French independent distributor Media 7 is celebrating its 10th anniversary

and heading for a gross sales revenue this year of 75 billion francs (some $13.2 million)

is testimony not only to the enthusiasm and enterprise of its founder, Bruno Theol, but
also to the fact that a great fund of creativity today finds its outlet through small highly dedicated
independent labels.

Since its inception, Media 7 has specialized in the distribution of specialist record product. Its
current 96-page catalog comprises more than 50 labels, more than 6,000 titles on CD (including
classical), and several hundred music videos; and it supplies product to upwards of 1,000 custom-
ers, including more than 800 record outlets. Its impressive pavilion headquarters in Nanterre, out-

side Paris, covers an area of nearly
20,000 square feet, houses a staff
of 50 and a stock of 300,000 re-
cords.

Achieving sales of 10 million
francs ($1.76 million at an ex-

change rate of 5.67 francs to the
dollar) in its first year of operation,
Media 7 has seen its revenues in-
crease year by year at a gratifying
average of 50%.

Theol decided to create the com-
pany in 1981 after spending four
years in London running an export
business which furnished specialist
repertoire to European distributors.
He returned to his native France af-

ter seeing a substantial niche in a

R i S ﬁ _ market that was tending to be dom- il
| inated by the Top 50 and TV-merchandised product.

A
(A - 3 4 Recognizing that there was a whole community of consumers whose special needs were not be-
s i :

ing adequately met, Theol set up Media 7 to cater to this important “left field” group of record
buyers.

“In the music business,” Theol explains, “‘the creative and innovative impulses are coming in-
creasingly from small labels with small but highly motivated teams and great flexibility. The efficacy
of Media 7 resides in the fact that we have a dedicated specialist for each genre of music, who takes
care of the promotion and marketing of his segment of the catalog.

“At first,” says Theol, “the policy of Media 7 was to seek rare specialist repertoire and to import
recordings which could not be found on the French market. Qur principal clients were specialist
dealers. Then, in 1985, we decided to enlarge our range of product and to serve the major record
outlets, including the FNAC stores, Nuggets, Virgin and so on. We also began signing exclusive
distribution deals with independent foreign labels.

“We continued to seek out and distribute highly specialized material, but we also began distribu-
tion of such prestigious labels as Ace, Arhoolie, BBC, Charly, Demon, Rhino, Rounder and See For
Miles. We had exclusive deals which enabled us to service all the major retail outlets with product

that had formerly been limited to a few specialist shops.

“With our 16-person strong sales force we are able to cover the whole of France.”
(Continued on page M-4)
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EDDY LOUISS

KENNY CLARKE * RENE THOMAS

ataba

musique originale dy

film Tab

EDDY LOUISS
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NEW ALBUM

EDDY
LOUISS

Fanfare Live 7
Nocturne / Media7 NTCD 105 1 0YEARS

EDDY LOUISS Y EDDY LOUISS
“Sang Meélé” f%al | “Multicolor Feeling Fanfare”

Nocturne / MediaZ7 NTCD 101 : Nocturne / MediaZ7 NTCD 105

EDDY LOUISS TRIO \ STAN GETZ - ”Dynasty:'
with Kenny Clarke with Eddy Louiss, René
& René Thomas ‘ ' Thomas, Bernard Lubat
Dreyfus / Polygram 849229-2 i Verve / Polygram 839117-2

EDDY LOUISS L A EDDY LOUISS

“Tabataba” e W™ 3 with Jimmy Gourley,
original soundtrack R o F T T Guy Pedersen, Kenny Clarke
Nocturne / Media7 NTCD 106 o s Accord / Musidisc 500002
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MEDIA7

ANNIVERSARY

ORIENTAL RECORDS, INC.

A Label Dedicated to the Promotion of
INDIAN CLASSICAL & DEVOTIONAL MUSIC

Wishes Media 7, France
Many More Years of Success.

e
o

s
S e

[ ORIENTAL

RECORDS

P.O. Box 387, Williston Park, New York 11596, U.S.A.
Tel. (516) 746-0140 Fax: {516) 747-4285

CONGRATULATIONS
BRUNO et MEDIA 7

POUR YOTRE 10°™ ANNIVERSAIRE!

En souhaitant une longue et
proepére collaboration...

FTC

Exclusive U. ©. representative of
Media 7, its associated and

distributed labels since 1960.

8306 Wilshire Blvd Suite 544, Beverly Hills, CA 90211
(213) 965-9585 / Fax (213) 933-3118

(Continued from page M-2)

Media 7's consistent policy when it
comes to specialist material is unique
in France. It continues to maintain on
its inventory repertoire whose sales
potential is minimal but whose avail-
ability is precious to collectors.

“We always seek to represent the
best catalogs of any particular music
genre,” says Theol, “because we want
people to know that, when they buy a
Media 7-distributed album, they can
depend on its quality.”

Among the product distributed by
Media 7 in France are catalogs from
the U.K., America, Sweden, Germany,
Austria, Spain and Australia. And
there is also repertoire from France,
from such enterprising labels as All Or
Nothing, Arfi, As De Coeur, Bloom-
dido, Dante, Evidence, 52nd Rue Est,
Fy Solstice, K617, Nocturne, Opus
111 and Tympany.

“Providing that the recordings are
of high quality and that the label has a
reasonably-sized catalog and plans to
enlarge it, we are ready to handle dis-
tribution,” says Theol. “Media 7 seeks
to concentrate on good music and
high quality reproduction. We are not
seeking now to enlarge our catalog --
in fact, we are becoming more and
more selective. And the recent acqui-
sition for French distribution of the
Telarc and Windham Hill labels testi-
fies to the fact that, while maintaining
our high concern for quality, we are
handling more repertoire of wide ap-
peal, popular music in both the musi-
cal and the commercial sense.”

It was Media 7 which released the
first album by Hot Pants, the musi-
cians of the highly successful group
Mano Negra—a band which is cur-
rently prominent on the French
charts. The company has also put out
three CDs by Rene Aubry, achieving
total sales of 70,000 units.

Theol is particularly proud of the

jazz and classical repertoire in his cat-
alog and of the dance label ZYX from
Germany, which has scored consider-
able success in the German dance
charts. Also prominent in this field are
the labels Boy Records, Dance Street,
Rams Horn and Technodrome Inter-
national.
And, representation of labels from the
U.K., U.S., Belgium, Spain and lItaly
has further boosted Media 7's in-
volvement in dance music -- an in-
volvement that now accounts for sales
of tens of thousands of maxi- and CD-
singles annually.

The dance music segment of the
Media 7 catalog is currently in a pro-
cess of expansion because Theol sees
a growing audience for this kind of
music. “It is not important to the fans
whether the records figure in the
charts or not. What is important is
that the music is authentic,” he says.
“Augmenting our activity in this field
is one of our current priorities.” Its po-
sition as one of the leading indepen-
dent distributors of dance product will
be significantly enhanced months
from now, when Media 7 launches its
own dance label.

One of the top 15 distributors in
France, Media 7 derives 22% of its
revenue from jazz and blues, 28%
from classical repertoire, 25% from
pop and rock, 15% from folk, reggae
and world music, and 10% from mu-
sic videos.

Media 7 is also becoming increas-
ingly active in producing its own rep-
ertoire, having signed such artists as
jazz organist Eddy Louiss and singer

Dick Annegarn to its Nocturne label.
Louiss’ “Sang Mele" album has sold a
total 45,000 units, and “Ullegara,”
the new record by Annegarn, has
topped the 20,000 mark.

“Eddy Louiss,” says Theol, "is one
of France's best-known jazz artists.”
Son of a jazz trumpeter from Marti-
nique, Louiss has worked with some of
the greatest names in jazz, including
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Stan Getz, Dizzy Gillespie, Quincy
Jones, and Johnny Griffin.

Says Theol, “'Jazz, and French pop-
ular music of the reflective, understat-
ed kind, may not offer guarantees of
commercial success, but there can be
no denying the artistic success of tal-
ents like these. Even when a produc-
tion is expensive, we maintain a bud-

(Continued on opposite page)

DIAPASGN

LE MAGAZINE COMPLET DE LA VIE MUSICALE
Chaque mois, vous trouverez

. Pactualité de la musique :
concerts, spectacles lyriques,
festivals

. la critique de disques :

400 disques compacts et
vidéo disques testés

. les tests de Hi-Fi :
confort d’écoute et
musicalité de<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>