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| JUSTIFIED & ANCIENT

THE KLF continue to pave the way with
their coolest single yet, JUSTIFIED AND
ANCIENT, with TAMMY WYNETTE. #2
in the UK and #8 on the Eurochart Hot
100. Better not stop them cause they'r2
coming through. From the GOLD album
THE WHITE ROOM. All Bound for Mu Mu
land. ARISTA

msNoT A HIT
UNTIL IT'S A

HIT i
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YULE RUSH DISPELS RECESSION BLUES

Music Retailers Sing Praises Of
Last-Minute Holiday Shoppers

W BY ED CHRISTMAN
and CRAIG ROSEN

NEW YORK—With music sales
turning soft for most of December
after a strong opening on the
Thanksgiving weekend, most ac-
counts say the holiday selling season
was saved at the last minute by, well,
the arrival of Christmas.

“It was the most last-minute
Christmas I have ever seen,” says
Bob Say, VP at seven-unit, Reseda,
Calif -based Moby Disc. “Basically
sales were kind of down and de-
pressed. I didn’t see any big upswing
in sales until the weekend [before
Christmas].”

Arnie Bernstein, executive VP at

New POS Charts:
Everything You
Wanted To Know

HBY GEOFF MAYFIELD

THE MAMBO KINGS Original Motion
Picture Soundtrack features newly
recorded Mambo classics by the
Mambo's true royalty and contemporary
artists, such as Linda Ronstadt, paying
homage to the Mambo tradition.
Releases Jan. 24. On Eiektra CDs and
DIGALOG Cassettes.

LOS ANGELES—More than half a
year ago, in the May 25, 1991, issue,
Billboard drew the industry’s atten-
tion—and the ire of some record com-
pany executives—when it adopted
the point-of-sale methodology for
compilation of the Billboard 200 Top
Albums and the Top Country Albums
charts. In the seven months since
that momentous conversion to piece-
count data, fears that were initially
expressed about the impaet the new
system would have on The Billboard
200 have been allayed by the chart’s
behavior. (See Between The Bullets,
page 78.)
Nevertheless, many in the industry
(Continued on page 78)

The Musicland Group in Minneapolis,
agrees. ‘“‘Next year 1 hope the con-
sumer comes Christmas shopping
earlier,” he says. “We are all getting
older, and I don’t know if our hearts
can withstand another late Christmas

QUEEN RULES EUROPEAN
HOLIDAY SALES, PAGE 5

like this one. We were looking at a
pretty dismal Christmas until the
end. But in the last few days, the cus-
tomer really shopped.”

For the month of December,
Musicland enjoyed a positive compa-
rable-store sales ratio for its 810 mu-
sic stores, Bernstein reports. “But if

(Continued on page 75)

Christmas Finally Arrives For
Video: Laser Shows Its Strength

W BY EARL PAIGE
and EDWARD MORRIS

LOS ANGELES—Video retailers are
generally pleased with holiday sales
and rentals, although many chains
needed a last-minute pre-Christmas
rush to equal or better last year’s
numbers. Sell-through was particu-
larly strong at a number of chains;
specific bright spots included sales of
used videos and laserdiscs.

“We caught up at the end,” says
Ann Lieff, president of the 58store,
Miami-based Spec’s Music & Video.
She says the final four days allowed
the web to barely exceed the same-
store total volume video results of a
vear ago. Even the last few hours be-

H BY GLENN A. BAKER

SYDNEY—While Australia has
made its mark on the international
music scene with such stellar acts
as AC/DC, INXS,
Midnight Oil, Men
At Work, Split Enz,
and Kylie Minogue,
it has taken nearly a
century of record-
ing for the aborigi-
nal music of the
vast southern conti-
nent to reach the
ears of its white set-
tlers.

Until 1991, there had only ever
been two hit aboriginal artists in
this country: Jimmy Little, who

40,000-Year-0ld Culture
Surfaces On Aussie Ghart

made No. 1 in 1963 with the reli-
gious ballad “Telephone To Glory,”
and boxing champ Lionel Rose, who
did the same in 1970 with the cash-
in pop ditty “T Thank You.”

Until recently, no
aboriginal band had
charted or enjoyed
more than moderate
sales, and no metro-
politan commercial
radio station had
even contemplated
programming indig-
enous black rock
music. This despite
the fact that there are at least a
hundred aboriginal entities current-
ly performing and/or recording

(Continued on page 12)

fore Christmas were crucial, Lieff
continues, noting that her free-stand-
ing stores stayed open until 8 p.m.
Christmas Eve.

Another chain that relied on 11th-
hour business was the 92-unit, Los
Angeles-based Music Plus organiza-
tion. While declining to be more spe-
cifie, advertising director Angie Diehl
says, ‘“‘December 23 and 24 were

(Continued on page 75)

GLOBAL MUSIC PULSE

Meet Milena: The First
Lady Of Bulgarian Rock
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RIAA’s Berman Lays Down Law In Japan
Says C’right Revisions To Be Enforced Or Else

B BY STEVE McCLURE

TOKYO—Recording Industry Assn. of
America president Jay Berman has sent a
clear message to the Japanese record rent-
al industry: Comply with Japan’s revised
copyright law, or we’ll see you in court.
Not coincidentally, the Japanese rental in-
dustry has banned rental of foreign reper-
toire for three months.

The revised law, which went into effect
Jan. 1, grants foreign record companies the
right to authorize or prohibit rental for one
year following release, and to collect remu-
neration thereafter. Japanese rental shop
owners say they initially believed foreign
firms would go along with their domestic
counterparts and accept a ‘“‘gentlemen’s
agreement” whereby rental is banned for
one and eventually three weeks following
release. But such is not the case.

Berman and RIAA VP of international
Neil Turkewitz visited Tokyo Dec. 10-13 to
meet with government and industry offi-
cials and to answer questions about the
5,800 letters sent by the RIAA to Japanese
rental shops, informing them of foreign
producers’ rights under the revised law.

“We're going to enforce our right,” Ber-
man told Billboard here Dec. 13. “I think
the RIAA and IFPI would be authorized to
do certain things on behalf of . . . members,
from Jan. 1 if we have to, and we're al-
ready set to do that.”

Berman made it clear that ‘“‘certain
things” include going to court, if Japanese
rental stores rent foreign product without
authorization.

“I'm not happy about being reduced to
having that as the only alternative,” he
said. “It would be enormously difficult for
us to win, but we are going to make them
pay an incredible price internationally.
They’re not going to get away with screw-
ing us cut of our right, unless we agree to

it. And as far I know right now, no one’s
agreeing to be screwed.”

In an apparent attempt to forestall le-
gal action, the Japan Record Rental
Commerce Trade Assn., as expected,
has asked its 5,500 member stores not to
rent new foreign releases for the first
three months of the year. Meanwhile,
the rental trade group plans to negoti-
ate with representatives of the multina-
tional record companies. The first such
talks are reportedly scheduled for Jan.
13 in New York.

The association wants to make a deal

similar to the one it has with Japanese rec-
ord companies, whereby the outlets have
since Aug. 1 been prohibited from renting
new domestic albums (but not singles) for
one week following release. The rental win-
dow extends to two weeks on Aug. 1, 1992,
and to three weeks Jan. 1, 1993.

The rental group says Jan. 13 is the kick-
off date for talks, although at press time it
was not clear which multinational label of-
ficials it plans to meet then. “During the
three-month period, we will negotiate ener-
getically [with foreign companies] to get

(Continued on page 17)

This story was prepared by Jim McCul-
laugh in Los Angeles and Susan Nun-
ztata in New York.

LOS ANGELES—The digital compact
cassette will be firmly positioned as a
new consumer hardware and software
format during the Jan. 9-12 Winter Con-
sumer Electronics Show in Las Vegas.

Philips Consumer Electronics, one of
the technology’s chief advocates, will
show retailers a preproduction model—
the DCC900—which will “definitely ship”
during the third quarter of 1992, accord-
ing to a source close to Philips. Suggested
retail price is expected to be in the $700-
$800 range.

At the same time, it is expected that
several other hardware suppliers—in-
cluding Matsushita’s Technics division,
Marantz, and Tandy/Radio Shack—will

DCC Hardware, Software To
Take Center Stage At GES

show DCC prototypes which are expected
to ship subsequent to the Philips model.

Industry observers claim the format’s
future is bright, given the joint develop-
ment and marketing efforts of Philips
and Matsushita.

Moreover, the music industry is expect-
ed to show its support for the format by
showcasing more than 500 prerecorded
DCC titles at the Philips booth. Software
will be available during the third quarter
to coincide with the Philips launch.

One music industry observer indicates
that suggested list for DCC software ti-
tles will be “$1 less than conventional
CDs to give the format a marketing
edge.”

Meanwhile, despite a sluggish econo-
my that has taken its toll on the entire
consumer electronics industry, the other

(Continued on page 77)

| THIS WEEK IN BILLBOARD G =

PEEPLES COURTS APPEAL
Nia Peeples may still be best known as the former host of “The
Party Machine”—but that’s changing fast. As Larry Flick finds,
people are now talking about Peeples the singer.

COUNTRY ACTS CASHING IN

The strength of the country music market has given acts a bit
more muscle in negotiating deals with labels. And, as Edward
Morris reports, it has also sparked a previously unseen compe-

tition to sign artists.

A TOUCH OF CLASSICAL

Deutsche Grammophon is readying more than a half-dozen
new Leonard Bernstein recordings for release later this year. Is

Horowitz has details.
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GERMANY SINGS ’91’s PRAISES

The German music industry is looking back fondly on 1991, a
year in which it anticipates posting a 10%-plus increase in total
sales. It is looking forward with excitement toward '92, a year in
which it hopes to exploit the potential for German music. And it
is looking hard to find a consensus on the question of various
formats. Wolfgang Spahr reports. Page 29

SOFT AC’S NEW ‘START’

The soft AC radio format, which traditionally relied on other for-
mats to “‘start” new records, is now taking the lead in finding
new music. Sean Ross studies the situation Page 63
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Queen Rules Euro Holiday Sales
With ‘Fantasia’ Tops In Video Tallies

This story was prepared by Adam
White in London, Emmanuel Le-
grand in Paris, Willem Hoos in
Amsterdam, David Stansfield in
Milan, and Ellie Weinert in Mu-
nich.

LONDON—The word on holiday busi-
ness in Europe is upbeat. Initial re-
ports from home entertainment retail-
ers in EC markets indicate a bright
Christmas performance for prerecord-
ed music, and an even brighter picture
for sell-through video.

Queen appears to have reigned in
album sales, particularly their two
“Greatest Hits”’ compilations on
EMI. In the wake of the death of
Queen’s lead singer, Freddie Mercu-
ry, the British group has stolen
some—but not all—of the thunder
from blockbuster releases by Michael
Jackson (‘““Dangerous’’) and U2
(“‘Achtung Baby”). In home video,
Disney’s “Fantasia” appears to have
been the most animated sales per-
former.

In the U.K., a spokeswoman for
W.H. Smith—the country’s single
largest retailer of music—says De-
cember started strong, slowed down,
then returned to its peak during
Christmas week. She declines to be

Rhino, Fox
Settle ‘Rabhit’
C’right Suit

B BY DON JEFFREY

NEW YORK—Rhino Home Video
and 20th Century Fox have reached
an out-of-court settlement of a suit
charging that Rhino infringed on Fox
copyrights in releasing the original
Crusader Rabbit cartoons on home
video.

With the agreement, Rhino is al-
lowed to release two video compila-
tions of the popular cartoon series
created and produced by Jay Ward
and broadcast on television from
1949-51.

But Arny Schorr, VP/GM of Rhino
Home Video, says that Rhino has
been granted rights to sell just 7,500
copies of each of the two videos,
“Crusader Rabbit Versus The State
Of Texas” and “Crusader Rabbit Ver-
sus The Pirates.”

“After that, they're removed from
the market and are no longer avail-
able,” he says. The videos are priced
at $12.95 each.

As part of the settlement, Schorr
adds, Rhino agreed to put the name
of 20th Century Fox on all the pack-
aging. According to the suit, Rhino
had credited a predecessor company
in the copyright notice on the prod-
ucts.

In its suit filed in U.S. District
Court in New York in September, Fox
claimed that Rhino had infringed
Fox's copyrights on 195 four-minute
black-and-white episodes of the early
cartoon series. Fox also said it had
granted rights to an affiliate TV sta-
tion in California to broadcast the
cartoons in 1992 and that Rhino’s ac-
tions amounted to unfair competition.
Moreover, the company charged that
Rhino’s proposed video release inter-
fered with Fox's plans to colorize the

(Continued on page 77)

specific, but says business is ahead of
last year’s.

Top performers were by Queen
(“whatever we could get our hands
on”) and Michael Jackson. In video,
“Fantasia” led the pack, with notable
activity for “The Little Mermaid,”
“Home Alone,” and “Ghost.” W.H.
Smith has 291 High Street outlets
selling music, among other merchan-
dise; holiday results from its special-
ist music chain, Our Price, were not
available at press time.

For the 14 Virgin Megastores in
the U.K., business in December
“came up to expectations,” according
to product and marketing controller
John Taylor. “We are substantially
up on last year on a same-store ba-
sis,” he says, while declining to pro-
vide a percentage estimate.

The chain’s top 10 yule albums in-
cluded Queen’s “Greatest Hits II”
and “Greatest Hits I'"" at Nos. 1 and 3,
respectively, with Simply Red’s
“Stars” posted second, and ‘“Danger-
ous” ranked fifth. The Jackson re-
lease held up very well, says Taylor,
and remains steady. Also in the top
10: Tina Turner, Lisa Stansfield, U2,
and Simon & Garfunkel. One disap-
pointment: Dire Straits’ “On Every
Street,” which has sold “less than we

thought it would,” comments Taylor.
“Fantasia” and ‘“Home Alone’’
showed the way in video, he adds.

RELATIVELY 600D SEASON

Tower Records’ managing director
of European operations, Ken Socko-
lov, reports that the U.S.-based web’s
U.K. stores in London and Glasgow
registered a 10% same-store increase
in business compared to 1990. “We're
not unhappy, considering the general

state of the economy,” he says.
Queen titles were dominant, Socko-
lov adds, while “Dangerous” and
“Achtung Baby” performed “maybe
more than we expected.” A surprise
bonus was sales action on “The De-
finitive Simon & Garfunkel,” a new
Sony Music compilation backed by
TV advertising. That set benefited
from a Christmas televising of Paul
Simon’s Central Park program—
“which didn’t, however, do a lot for
Paul’s own albums,” notes Sockolov.
Some of Tower’s upturn is attribut-
able, Sockolov says, to Sunday trad-
ing in December at its capital flag-
ship store in Piccadilly Circus. The
chain recently had an injunction lifted
against the outlet’s Sunday opening.
Its other stores in London and Glas-
(Continued on page 77)

EINDHOVEN, the Netherlands—
Philips has acquired Videoland, a
190-unit Dutch home video chain,
three months after the lizison be-
tween the two was first publicly re-
vealed (Billboard, Oct. 9).

Videoland, which has 185 franchi-
sees trading as both Videoland and
Cinerent and five owned stores in
Holland, is expected to announce
revenues of approximately $62 mil-
lion for 1991.

A Philips spokesman says, “The
100% involvement of Philips in Vid-
eoland will allow us to achieve our
goals with the group without hav-
ing to deal with minority sharehold-
ers. Videoland founder and manag-
ing director Nico Broersen will con-
tinue to head the operation.”

Philips Acquires Dutch
Videoland Megachain

Referring to both of Philips’ sub-
sidiary video chains, the spokesman
continues, ‘“We want to establish an
operational collaboration between
Super Club and Videoland, and this
100% stake is a consequence of Phil-
ips’ commitment to grow in the vid-
eo software field.” He reaffirms
that Philips is also negotiating a $66
million investment in Blockbuster
or a 50% stake in U.K.-based Cityvi-
sion.

The spokesman says that Video-
land will play an instrumental role
in introducing the franchise concept
for Super Club in Belgium. Super
Club and Videoland will also join
forces in the area of central buying
and joint promotion.

MARC MAES

Here’s To Sony. Sony executives raise a toast in honor of Sony Ciassical being
named Billboard’s No. 1 classical label for 1991. Shown, from left, are Harold
Fein, VP/GM, Sony Classical U.S.A.; Guenther Breest, president, Sony
Classical; Norio Ohga, president/CEOQ, Sony Corp.; and Michael P. Schulhof,
chairman, Sony Music Entertainment Inc.

Mexico Makes Massive
Tape Raid Under New Law

B BY JOHN LANNERT

MIAMI—The Mexican government,
acting for the first time on that coun-
try’s recently passed copyright laws,
seized approximately 650,000 alleged
counterfeit audiocassettes during a
Dec. 14 raid in a Mexico City suburb.

Initiated by the administration of
Mexican President Carlos Salinas de
Gortari, the 16-hour sweep of Tepito
involved 95 law enforcement officers
who uncovered five alleged counter-
feit cassette manufacturing facilities
and warehouses. Also confiscated in
the haul were 250,000 blank tapes, 11
professional recording machines, and
enough material to fabricate an addi-
tional 500,000 illegal cassettes.

No arrests were made at the time
of the seizures, but law enforcement
officers have named four individuals
who are set to declare their participa-
tion in the illegal manufacturing op-
eration. They then will be arrested,
charged, and tried for violation of the
Mexican copyright law, tax law,
trademark law, and Mexican customs
regulations.

If convicted, the alleged counter-
feiters will face six months to six
years in jail. They also could be fined
from $160 to $1,600 each. But Gabriel
Abaroa, a representative of IFPI, the
international record label group, says
that it could take up to a year before
a trial takes place.

Mexico’s copyright laws were en-
acted last July 9, after 2!/, years of
discussions spearheaded by the Re-
cording Industry Assn. of America.
Representatives of the U.S. and Mex-
ican administrations, plus members
of Congress and Mexican recording
industry officials, also participated in
the talks that led to the legislation.

Under the new legislation, statu-
tory protection is given to Mexican
and U.S. sound recording copyright
owners. The bill extends to all copy-
right owners exclusive reproduction
and distribution rights for 50 years,
exclusive rental rights, and upgraded
criminal and civil penalties for copy-
right infringement.

Abaroa hails the new copyright
legislation but acknowledges that
stamping out piracy in Mexico will be
a challenging, long-term project.

“The authorities are not informed,
because [copyright] is really a new
thing [here),” says Abaroa, “so we
are starting by teaching the judges
and the attorney general to know
what this crime is.”

Among the alleged counterfeits
were approximately 50 Hispanic titles
from artists recording for the Mexican
affiliates of Sony, Capitol-EMI Music,
WEA, and BMG. The U.S. labels rep-
resented in the haul include Sony Mu-
sic, Columbia, Epic Group, Warner
Music, WEA, Elektra, BMG, Capitol-
EMI Music Inc., and PolyGram.

Carolco Offers Bondholders 65% Of Value For Notes

B BY PAUL SWEETING

NEW YORK—In a move to bolster
its shaky finances by reducing its
overall debt, Carolco Pictures is seek-
ing to purchase 100% of its outstand-
ing, 14% senior notes in cash for 65
cents on the dollar in a take-it-or-
leave-it offer to bondholders.

If 100% of the outstanding notes
are not tendered by the bondholders,
the company plans to purchase a bare
majority of the notes for a “partial
purchase price” of $660-$850 for each
$1,000 in principal amount. As of Dec.
24, the face value of the notes out-
standing was $67.5 million.

The offer, which also seeks to free
Carolco from certain restrictive fi-
nancial covenants associated with the
notes, expires Jan. 28. After that
date, Carolco would need permission

from its banks to purchase the notes.

According to analysts, the banks
are unlikely to grant the company
that leeway, raising the possibility
that the value of the notes in the
hands of the bondholders could fall,
or that the notes might never be paid
off by the company.

“I would think the banks would be
more interested in having Carolco
pay down its bank debt,” says Steven
Hill, entertainment analyst with San
Francisco-based Sutro & Co.

Carolco is already technically in de-
fault on its obligations under its cred-
it agreements with the banks and is
currently negotiating with the banks
to obtain waivers of those defaults.

The funds for the repurchase of
the notes are to come from an escrow
account the company established
with its principal lenders after com-

pleting a $65 million private place-
ment in November. That month, Car-
olco purchased $10.7 million worth of
the notes, leaving it with an escrow
amount of $44.2 million after commis-
sions, fees, and interest. Carolco is
entitled to withdraw that money
from the accounts for purchase of
the outstanding notes until Jan. 30.

In order for Carolco to withdraw
the funds after Jan. 30, the escrow
agreement with its principal lenders
would have to be amended.

Some analysts see in the offer an
effort by the financially strapped
Carolco to use the specter of the
banks to strong-arm its bondholders.

In a press release, Carolco warns
that if it is unable to obtain the neces-
sary waivers from the banks, the
company “may not be able to borrow
additional funds needed for c