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ADVERTISEMENTS 

THE KLF continue to pave the way with 
their coolest single yet, JUSTIFIED AND 
ANCIENT, with TAMMY WYNETTE. *2 
in the UK and #8 on the Eurochart Hot 
100. Better not stop them cause they're 
coming through. From the GOLD album 
THE WHITE ROOM. All Bound for Mu Mu 

land. ARISTA 

IT'S NOT A HIT 
UNTIL IT'S A 

HIT IN 

BILLBOARD! 

0114 KINGS 

irl,l' 

THE MAMBO KINGS Original Motion 
Picture Soundtrack features newly 
recorded Mambo classics by the 
Mambo's true royalty and contemporary 
artists, such as Linda Ronstadt, paying 
homage to the Mambo tradition. 
Releases Jan. 24. On Elektra CDs and 
DIGALOG Cassettes. 
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YULE RUSH DISPELS RECESSION BLUES 
Music Retailers Sing Praises Of 

Last- Minute Holiday Shoppers 
BY ED CHRISTMAN 
and CRAIG ROSEN 

NEW YORK -With music sales 
turning soft for most of December 
after a strong opening on the 
Thanksgiving weekend, most ac- 
counts say the holiday selling season 
was saved at the last minute by, well, 
the arrival of Christmas. 

"It was the most last -minute 
Christmas I have ever seen," says 
Bob Say, VP at seven -unit, Reseda, 
Calif. -based Moby Disc. "Basically 
sales were kind of down and de- 
pressed. I didn't see any big upswing 
in sales until the weekend [before 
Christmas]." 

Arnie Bernstein, executive VP at 

New POS Charts: 

Everything You 

Wanted To Know 
BY GEOFF MAYFIELD 

LOS ANGELES -More than half a 
year ago, in the May 25, 1991, issue, 
Billboard drew the industry's atten- 
tion -and the ire of some record corn - 
pany executives -when it adopted 
the point -of -sale methodology for 
compilation of the Billboard 200 Top 
Albums and the Top Country Albums 
charts. In the seven months since 
that momentous conversion to piece - 
count data, fears that were initially 
expressed about the impact the new 
system would have on The Billboard 
200 have been allayed by the chart's 
behavior. (See Between The Bullets, 
page 78.) 

Nevertheless, many in the industry 
(Continued on page 78) 

The Musicland Group in Minneapolis, 
agrees. "Next year I hope the con- 
sumer comes Christmas shopping 
earlier," he says. "We are all getting 
older, and I don't know if our hearts 
can withstand another late Christmas 

QUEEN RULES EUROPEAN 
HOLIDAY SALES, PAGE 5 

like this one. We were looking at a 
pretty dismal Christmas until the 
end. But in the last few days, the cus- 
tomer really shopped." 

For the month of December, 
Musicland enjoyed a positive compa- 
rable -store sales ratio for its 810 mu- 
sic stores, Bernstein reports. "But if 

(Continued on page 75) 

Christmas Finally Arrives For 

Video; Laser Shows Its Strength 
BY EARL PAIGE 
and EDWARD MORRIS 

LOS ANGELES -Video retailers are 
generally pleased with holiday sales 
and rentals, although many chains 
needed a last -minute pre- Christmas 
rush to equal or better last year's 
numbers. Sell- through was particu- 
larly strong at a number of chains; 
specific bright spots included sales of 
used videos and laserdiscs. 

"We caught up at the end," says 
Ann Lieff, president of the 58- store, 
Miami -based Spec's Music & Video. 
She says the final four days allowed 
the web to barely exceed the same - 
store total volume video results of a 
year ago. Even the last few hours be- 

40,000-Year -0 /d Culture 
Sur/aces On Aussie Chart 
BY GLENN A. BAKER 

SYDNEY -While Australia has 
made its mark on the international 
music scene with such stellar acts 
as AC /DC, INXS, 
Midnight Oil, Men 
At Work, Split Enz, 
and Kylie Minogue, 
it has taken nearly a 
century of record- 
ing for the aborigi- 
nal music of the 
vast southern conti- 
nent to reach the 
ears of its white set- 
tlers. 

Until 1991, there had only ever 
been two hit aboriginal artists in 
this country: Jimmy Little, who 

made No. 1 in 1963 with the reli- 
gious ballad "Telephone To Glory," 
and boxing champ Lionel Rose, who 
did the same in 1970 with the cash - 
in pop ditty "I Thank You." 

Until recently, no 
aboriginal band had 
charted or enjoyed 
more than moderate 
sales, and no metro- 
politan commercial 
radio station had 
even contemplated 
programming indig- 
enous black rock 
music. This despite 

the fact that there are at least a 
hundred aboriginal entities current- 
ly performing and /or recording 

(Continued on page 12) 

fore Christmas were crucial, Lieff 
continues, noting that her free- stand- 
ing stores stayed open until 8 p.m. 
Christmas Eve. 

Another chain that relied on llth- 
hour business was the 92 -unit, Los 
Angeles -based Music Plus organiza- 
tion. While declining to be more spe- 
cific, advertising director Angie Diehl 
says, "December 23 and 24 were 

(Continued on page 75) 

BAL MUSIC PULSE 

Meet Milena: The First 

Lady Of Bulgarian Rock 
PAGE 30 

No. 1 IN BILLBOARD 
HOT 100 SINGLES * BLACK OR WHITE 

MICHAEL JACKSON (EPIC) 

THE BILLBOARD 200 TOP ALBUMS * NEVERMIND 
NIRVANA (DOC) 

HOT R&B SINGLES * I LOVE YOUR SMILE 
SHANICE (MOTOWN) 

TOP R&B ALBUMS * DANGEROUS 
MICHAEL JACKSON (EPIC) 

HOT COUNTRY SINGLES * LOVE, ME 
COLLIN RAYE (EPIC1 

TOP COUNTRY ALBUMS * ROPIN' THE WIND 
GARTH BROOKS (CAPITOL) 

HOT DANCE CLUB PLAY * I'LL BE YOUR FRIEND 
ROBERT OWENS (RCA) 

HOT DANCE SALES * CHANGE 
LISA STANSFIELD (ARISTA) 

TOP VIDEO SALES * FANTASIA 
(WALT DISNEY HOME VIDEO) 

TOP VIDEO RENTALS * CITY SLICKERS 
(COLUMBIA TRISTAR HOME VIDEO) 
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Ozzy Osbourne rips into Platinum 

with "No More Tears," his eighth 

slab of the most precious metal 

and the most daring album 

of his career. 

Chew on this: 

Billboard Album bow at No. 7 

"Theatre Of Madness Tour" - 
SRO nationwide. 

[Make -up dates scheduled 
for a second attack Jan. 5 

through mid -February] 

Fan -frenzied `Midnight Madness" 

it -store appearances 

Heavy, heavy MTV`" 

Massive critical acclaim 

And this is just a blistering 

taste of what's to come... 

beware of Czzy's second single, 

"Mama, I'm Coming Home." 
dSl /.1t)l 

TRUE TALENT RISES TO THE TOP. 

ON EPIC /ASSOCIATED. 

Produced by Duane Baron and John Purdell 

Mixed by Michael Wagener for Double Trouble Productions. Inc. 

US Pat. & Trn Oil. Ma,ca Re strada. / is .t narkrororA of 
gg 

r 
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RIAA's Berman Lays Down Law In Japan 
Says C'right Revisions To Be Enforced Or Else 

BY STEVE McCLURE 

TOKYO- Recording Industry Assn. of 
America president Jay Berman has sent a 
clear message to the Japanese record rent- 
al industry: Comply with Japan's revised 
copyright law, or we'll see you in court. 
Not coincidentally, the Japanese rental in- 
dustry has banned rental of foreign reper- 
toire for three months. 

The revised law, which went into effect 
Jan. 1, grants foreign record companies the 
right to authorize or prohibit rental for one 
year following release, and to collect remu- 
neration thereafter. Japanese rental shop 
owners say they initially believed foreign 
firms would go along with their domestic 
counterparts and accept a "gentlemen's 
agreement" whereby rental is banned for 
one and eventually three weeks following 
release. But such is not the case. 

Berman and RIAA VP of international 
Neil Turkewitz visited Tokyo Dec. 10-13 to 
meet with government and industry offi- 
cials and to answer questions about the 
5,800 letters sent by the RIAA to Japanese 
rental shops, informing them of foreign 
producers' rights under the revised law. 

"We're going to enforce our right," Ber- 
man told Billboard here Dec. 13. "I think 
the RIAA and IFPI would be authorized to 
do certain things on behalf of ... members, 
from Jan. 1 if we have to, and we're al- 
ready set to do that." 

Berman made it clear that "certain 
things" include going to court, if Japanese 
rental stores rent foreign product without 
authorization. 

"I'm not happy about being reduced to 
having that as the only alternative," he 
said. "It would be enormously difficult for 
us to win, but we are going to make them 
pay an incredible price internationally. 
They're not going to get away with screw- 
ing us out of our right, unless we agree to 

it. And as far I know right now, no one's 
agreeing to be screwed." 

In an apparent attempt to forestall le- 
gal action, the Japan Record Rental 
Commerce Trade Assn., as expected, 
has asked its 5,500 member stores not to 
rent new foreign releases for the first 
three months of the year. Meanwhile, 
the rental trade group plans to negoti- 
ate with representatives of the multina- 
tional record companies. The first such 
talks are reportedly scheduled for Jan. 
13 in New York. 

The association wants to make a deal 

similar to the one it has with Japanese rec- 
ord companies, whereby the outlets have 
since Aug. 1 been prohibited from renting 
new domestic albums (but not singles) for 
one week following release. The rental win- 
dow extends to two weeks on Aug. 1, 1992, 

and to three weeks Jan. 1, 1993. 
The rental group says Jan. 13 is the kick- 

off date for talks, although at press time it 
was not clear which multinational label of- 
ficials it plans to meet then. "During the 
three -month period, we will negotiate ener- 
getically [with foreign companies] to get 

(Continued on page 17) 

DCC Hardware, Software To 

Take Center Stage At CES 
This story was prepared by Jim McCul- 
laugh in Los Angeles and Susan Nun - 
ziata in New York. 

LOS ANGELES -The digital compact 
cassette will be firmly positioned as a 
new consumer hardware and software 
format during the Jan. 9-12 Winter Con- 
sumer Electronics Show in Las Vegas. 

Philips Consumer Electronics, one of 
the technology's chief advocates, will 
show retailers a preproduction model - 
the DCC900 -which will "definitely ship" 
during the third quarter of 1992, accord- 
ing to a source close to Philips. Suggested 
retail price is expected to be in the $700- 
$800 range. 

At the same time, it is expected that 
several other hardware suppliers -in- 
cluding Matsushita's Technics division, 
Marantz, and Tandy /Radio Shack -will 

show DCC prototypes which are expected 
to ship subsequent to the Philips model. 

Industry observers claim the format's 
future is bright, given the joint develop- 
ment and marketing efforts of Philips 
and Matsushita. 

Moreover, the music industry is expect- 
ed to show its support for the format by 
showcasing more than 500 prerecorded 
DCC titles at the Philips booth. Software 
will be available during the third quarter 
to coincide with the Philips launch. 

One music industry observer indicates 
that suggested list for DCC software ti- 
tles will be "$1 less than conventional 
CDs to give the format a marketing 
edge." 

Meanwhile, despite a sluggish econo- 
my that has taken its toll on the entire 
consumer electronics industry, the other 

(Continued on page 77) 

T H I S W E E K I N B I L L B O A R D 

PEEPLES COURTS APPEAL 
Nia Peeples may still be best known as the former host of "The 
Party Machine" -but that's changing fast. As Larry Flick finds, 

people are now talking about Peeples the singer. Page 13 

COUNTRY ACTS CASHING IN 
The strength of the country music market has given acts a bit 

more muscle in negotiating deals with labels. And, as Edward 

Morris reports, it has also sparked a previously unseen compe- 

tition to sign artists. Page 21 

A TOUCH OF CLASSICAL 
Deutsche Grammophon is readying more than a half -dozen 

new Leonard Bernstein recordings for release later this year. Is 

Horowitz has details. Page 24 

GERMANY SINGS '91's PRAISES 
The German music industry is looking back fondly on 1991, a 

year in which it anticipates posting a 10% -plus increase in total 

sales. It is looking forward with excitement toward '92, a year in 

which it hopes to exploit the potential for German music. And it 

is looking hard to find a consensus on the question of various 

formats. Wolfgang Spahr reports. Page 29 

SOFT AC'S NEW `START' 
The soft AC radio format, which traditionally relied on other for- 
mats to "start" new records, is now taking the lead in finding 

new music. Sean Ross studies the situation. Page 63 
©Copyright 1992 by BPI Communications. No part of this publication may be reproduced, stored in 

any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopy- 
ing, recording, or otherwise, without the prior written permission of the publisher. BILLBOARD MAGA- 
ZINE (ISSN 0006 -2510) is published weekly (except for the last week in December) by BPI Commu- 
nications, One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, 
Continental U.S. $209.00. Continental Europe £183. Billboard, Quadrant Subscription Service Ltd., 
Perrymount Road, Haywards Heath, West Sussex, England. Registered as a newspaper at the British 
Post Office. Japan Y108,000. Music Labo Inc., Dempa Building, 2nd Floor, 11 -2, 1- Chome, Nigashi- 
Gotanda, Shinagawa -ku, Tokyo 141, Japan. Second class postage paid at New York, N.Y. and at addi- 
tional mailing offices. Postmaster: please send changes of address to Billboard, P.O. Box 2011, Mar- 
ion, OH 43305 -2011. Current and back copies of Billboard are available on microfilm from Kraus 
Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road, 
Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.O. Box 2011, Marion, 
OH 43305 -2011, 1- 800 -669 -1002. 

MUSIC HOME VIDEO 

Album Reviews 44 Box Office 50 
Artists & Music 7 Health And Fitness 48 
Between The Bullets 78 Top Kid Video 50 
The Billboard Bulletin 80 Recreational Sports 48 
Boxscore 10 Store Monitor 48 
Canada 32 Video Rentals 46 
Chart Beat 80 Video Sales 52 
Classical /Keeping Score 
Commentary 

24 
6 MUSIC CHARTS 

Country 21 Top Albums 
Dance Trax 19 The Billboard 200 74 
Executive Turntable 8 Contemporary Christian 27 
Global Music Pulse 30 Country 20 
Gospel Lectern 27 Gospel 26 
Grass Route 40 Heatseekers 79 
Hits Of The World 33 Latin 25 
In The Spirit 26 Modern Rock Tracks 64 
International 29 New Age 40 
Jazz /Blue Notes 24 R &B 16 
Latin Notas 25 Rock Tracks 64 
Lifelines 61 World Music 40 
Medialine 62 
Music Video 28 Hot Singles 
Newsmakers 56 Adult Contemporary 66 
Popular Uprisings 79 Country 22 

Power Playlists 68 Dance 18 

Pro Audio 57 Hot 100 72 
R &B 13 R &B 14 

Radio 63 R &B Singles Action 15 

Retail 39 Rap 17 
Rossi's Rhythm Section 15 Top 40 Radio Monitor 71 

Single Reviews 69 Top POS Singles Sales 70 

Studio Action 
Update 
Vox Jox 

58 
61 
67 

CLASSIFIED/ 
REAL ESTATE 54 

BILLBOARD JANUARY 11, 1992 3 

www.americanradiohistory.com

www.americanradiohistory.com


Hindu Love GodsEdie Brickell & New BohemiansB1úes avelerEno&CaleThe Broken HomesCliff EberhardtThe 

RippingtonsLimbo ManiacsRobin HolcombMaceo ParkerTurtle Island String OuartetThe PosiesHorseSoul 
4411 

AsylumThe RembrandtsStrunz & FarahWendy &LisaAmbitious LoversThe BlessingDots Will EchoJan GarbarekMark 

Germino and the SluggersThe Horse FliesThe JudybatsMaggie's DreamMaterial IssueSteve Morse BandWillie 

NileSchönherz & Sco;tDarden SmithBilly Joe Walker, Jr.American Music ClubBlue AeroplanesPaul BradyBéla Fleck 

& the FlecktonesPeter HimmelmanSteve HowePatty LarkinMerchar_ts of Ven-.isNuclear ValdezThe Steve Pryor 

BandDan Reed NetworkAdam SchmittJules ShearTaj MahalRichard ThompsonVoice of the BeehivePale DivineBig 

ShouldersVan MorrisonUrban Dance SquadKerri AndersonMark Whitfield School of FishThe OddsGod's Little 

MonkeysJeff BealDave Alvin\Vendi SlatonTalk TalkJohn BeasleyDavid BowieTexas TornadosRickie Lee 

JonesBruce CockburnSatan and AdamTexasBob Belden EnsembleProcol HarumFive ThirtyDonald Fagan's New 

York Rock &Soul RevueSalif KeitaThis PictureAl Di MeólaHarry SheppardBrilliant JrangeRichie Sambora 

E1111E 

111 TOE 

CD SIDE 

A MU9CIAN MA4AZINe Nl W MUAC4.MPLLN 

MUSICIAN MAGAZINE'S 
NEW MUSIC SAMPLER 

"Customer response was immediate!" 
Gintas Buineuicius, Manager, Rose Records, North Riverside, IL 

MUSICIAN 
For more information about participating in Musician Magazine's 

1992 CD Sampler program call 212 536 5208 
www.americanradiohistory.com

www.americanradiohistory.com


Queen Rules Euro Holiday Sales 
With `Fantasia' Tops In Video Tallies 
This story was prepared by Adam 
White in London, Emmanuel Le- 
grand in Paris, Willem Hoos in 
Amsterdam, David Stansfield in 
Milan, and Ellie Weinert in Mu- 
nich. 

LONDON -The word on holiday busi- 
ness in Europe is upbeat. Initial re- 
ports from home entertainment retail- 
ers in EC markets indicate a bright 
Christmas performance for prerecord- 
ed music, and an even brighter picture 
for sell -through video. 

Queen appears to have reigned in 
album sales, particularly their two 
"Greatest Hits" compilations on 
EMI. In the wake of the death of 
Queen's lead singer, Freddie Mercu- 
ry, the British group has stolen 
some -but not all-of the thunder 
from blockbuster releases by Michael 
Jackson ( "Dangerous ") and U2 
( "Achtung Baby "). In home video, 
Disney's "Fantasia" appears to have 
been the most animated sales per- 
former. 

In the U.K., a spokeswoman for 
W.H. Smith -the country's single 
largest retailer of music -says De- 
cember started strong, slowed down, 
then returned to its peak during 
Christmas week. She declines to be 

Rhino, Fox 

Settle `Rabbit' 

C'right Suit 
BY DON JEFFREY 

NEW YORK -Rhino Home Video 
and 20th Century Fox have reached 
an out -of -court settlement of a suit 
charging that Rhino infringed on Fox 
copyrights in releasing the original 
Crusader Rabbit cartoons on home 
video. 

With the agreement, Rhino is al- 
lowed to release two video compila- 
tions of the popular cartoon series 
created and produced by Jay Ward 
and broadcast on television from 
1949 -51. 

But Amy Schorr, VP /GM of Rhino 
Home Video, says that Rhino has 
been granted rights to sell just 7,500 
copies of each of the two videos, 
"Crusader Rabbit Versus The State 
Of Texas" and "Crusader Rabbit Ver- 
sus The Pirates." 

"After that, they're removed from 
the market and are no longer avail- 
able," he says. The videos are priced 
at $12.95 each. 

As part of the settlement, Schorr 
adds, Rhino agreed to put the name 
of 20th Century Fox on all the pack- 
aging. According to the suit, Rhino 
had credited a predecessor company 
in the copyright notice on the prod- 
ucts. 

In its suit filed in U.S. District 
Court in New York in September, Fox 
claimed that Rhino had infringed 
Fox's copyrights on 195 four -minute 
black- and -white episodes of the early 
cartoon series. Fox also said it had 
granted rights to an affiliate TV sta- 
tion in California to broadcast the 
cartoons in 1992 and that Rhino's ac- 
tions amounted to unfair competition. 
Moreover, the company charged that 
Rhino's proposed video release inter- 
fered with Fox's plans to colorize the 

(Continued on page 77) 

specific, but says business is ahead of 
last year's. 

Top performers were by Queen 
( "whatever we could get our hands 
on ") and Michael Jackson. In video, 
"Fantasia" led the pack, with notable 
activity for "The Little Mermaid," 
"Home Alone," and "Ghost." W.H. 
Smith has 291 High Street outlets 
selling music, among other merchan- 
dise; holiday results from its special- 
ist music chain, Our Price, were not 
available at press time. 

For the 14 Virgin Megastores in 
the U.K., business in December 
"came up to expectations," according 
to product and marketing controller 
John Taylor. "We are substantially 
up on last year on a same -store ba- 
sis," he says, while declining to pro- 
vide a percentage estimate. 

The chain's top 10 yule albums in- 
cluded Queen's "Greatest Hits II" 
and "Greatest Hits I" at Nos. 1 and 3, 
respectively, with Simply Red's 
"Stars" posted second, and "Danger- 
ous" ranked fifth. The Jackson re- 
lease held up very well, says Taylor, 
and remains steady. Also in the top 
10: Tina Turner, Lisa Stansfield, U2, 
and Simon & Garfunkel. One disap- 
pointment: Dire Straits' "On Every 
Street," which has sold "less than we 

thought it would," comments Taylor. 
"Fantasia" and "Home Alone" 
showed the way in video, he adds. 

RELATIVELY GOOD SEASON 

Tower Records' managing director 
of European operations, Ken Socko- 
lov, reports that the U.S.-based web's 
U.K. stores in London and Glasgow 
registered a 10% same -store increase 
in business compared to 1990. "We're 
not unhappy, considering the general 
state of the economy," he says. 

Queen titles were dominant, Socko- 
lov adds, while "Dangerous" and 
"Achtung Baby" performed "maybe 
more than we expected." A surprise 
bonus was sales action on "The De- 
finitive Simon & Garfunkel," a new 
Sony Music compilation backed by 
TV advertising. That set benefited 
from a Christmas televising of Paul 
Simon's Central Park program - 
"which didn't, however, do a lot for 
Paul's own albums," notes Sockolov. 

Some of Tower's upturn is attribut- 
able, Sockolov says, to Sunday trad- 
ing in December at its capital flag- 
ship store in Piccadilly Circus. The 
chain recently had an injunction lifted 
against the outlet's Sunday opening. 
Its other stores in London and Glas- 

(Continued on page 77) 

P1,/lips Acquires Dutch 
Videoland lifegachain 

EINDHOVEN, the Netherlands - 
Philips has acquired Videoland, a 
190 -unit Dutch home video chain, 
three months after the liaison be- 
tween the two was first publicly re- 
vealed (Billboard, Oct. 9). 

Videoland, which has 185 franchi- 
sees trading as both Videoland and 
Cinerent and five owned stores in 
Holland, is expected to announce 
revenues of approximately $62 mil- 
lion for 1991. 

A Philips spokesman says, "The 
100% involvement of Philips in Vid- 
eoland will allow us to achieve our 
goals with the group without hav- 
ing to deal with minority sharehold- 
ers. Videoland founder and manag- 
ing director Nico Broersen will con- 
tinue to head the operation." 

Referring to both of Philips' sub- 
sidiary video chains, the spokesman 
continues, "We want to establish an 
operational collaboration between 
Super Club and Videoland, and this 
100% stake is a consequence of Phil- 
ips' commitment to grow in the vid- 
eo software field." He reaffirms 
that Philips is also negotiating a $66 
million investment in Blockbuster 
or a 50% stake in U.K.-based Cityvi- 
sion. 

The spokesman says that Video- 
land will play an instrumental role 
in introducing the franchise concept 
for Super Club in Belgium. Super 
Club and Videoland will also join 
forces in the area of central buying 
and joint promotion. 

MARC MARS 

Here's To Sony. Sony executives raise a toast in honor of Sony Classical being 

named Billboard's No. 1 classical label for 1991. Shown, from left, are Harold 

Fein, VP /GM, Sony Classical U.S.A.; Guenther Breest, president, Sony 
Classical; Norio Ohga, president /CEO, Sony Corp.; and Michael P. Schulhof, 
chairman, Sony Music Entertainment Inc. 

Mexico Makes Massive 
Tape Raid Under New law 

BY JOHN LANNERT 

MIAMI -The Mexican government, 
acting for the first time on that coun- 
try's recently passed copyright laws, 
seized approximately 650,000 alleged 
counterfeit audiocassettes during a 
Dec. 14 raid in a Mexico City suburb. 

Initiated by the administration of 
Mexican President Carlos Salinas de 
Gortari, the 16 -hour sweep of Tepito 
involved 95 law enforcement officers 
who uncovered five alleged counter- 
feit cassette manufacturing facilities 
and warehouses. Also confiscated in 
the haul were 250,000 blank tapes, 11 

professional recording machines, and 
enough material to fabricate an addi- 
tional 500,000 illegal cassettes. 

No arrests were made at the time 
of the seizures, but law enforcement 
officers have named four individuals 
who are set to declare their participa- 
tion in the illegal manufacturing op- 
eration. They then will be arrested, 
charged, and tried for violation of the 
Mexican copyright law, tax law, 
trademark law, and Mexican customs 
regulations. 

If convicted, the alleged counter- 
feiters will face six months to six 
years in jail. They also could be fined 
from $160 to $1,600 each. But Gabriel 
Abaroa, a representative of IFPI, the 
international record label group, says 
that it could take up to a year before 
a trial takes place. 

Mexico's copyright laws were en- 
acted last July 9, after 21/2 years of 
discussions spearheaded by the Re- 
cording Industry Assn. of America. 
Representatives of the U.S. and Mex- 
ican administrations, plus members 
of Congress and Mexican recording 
industry officials, also participated in 
the talks that led to the legislation. 

Under the new legislation, statu- 
tory protection is given to Mexican 
and U.S. sound recording copyright 
owners. The bill extends to all copy- 
right owners exclusive reproduction 
and distribution rights for 50 years, 
exclusive rental rights, and upgraded 
criminal and civil penalties for copy- 
right infringement. 

Abaroa hails the new copyright 
legislation but acknowledges that 
stamping out piracy in Mexico will be 
a challenging, long -term project. 

"The authorities are not informed, 
because [copyright] is really a new 
thing [here]," says Abaroa, "so we 
are starting by teaching the judges 
and the attorney general to know 
what this crime is." 

Among the alleged counterfeits 
were approximately 50 Hispanic titles 
from artists recording for the Mexican 
affiliates of Sony, Capitol -EMI Music, 
WEA, and BMG. The U.S. labels rep- 
resented in the haul include Sony Mu- 
sic, Columbia, Epic Group, Warner 
Music, WEA, Elektra, BMG, Capitol - 
EMI Music Inc., and PolyGram. 

Carolco Offers Bondholders 65% Of Value For Notes 
BY PAUL SWEETING 

NEW YORK -In a move to bolster 
its shaky finances by reducing its 
overall debt, Carolco Pictures is seek- 
ing to purchase 100% of its outstand- 
ing, 14% senior notes in cash for 65 
cents on the dollar in a take- it -or- 
leave-it offer to bondholders. 

If 100% of the outstanding notes 
are not tendered by the bondholders, 
the company plans to purchase a bare 
majority of the notes for a "partial 
purchase price" of $660 -$850 for each 
$1,000 in principal amount. As of Dec. 
24, the face value of the notes out- 
standing was $67.5 million. 

The offer, which also seeks to free 
Carolco from certain restrictive fi- 
nancial covenants associated with the 
notes, expires Jan. 28. After that 
date, Carolco would need permission 

from its banks to purchase the notes. 
According to analysts, the banks 

are unlikely to grant the company 
that leeway, raising the possibility 
that the value of the notes in the 
hands of the bondholders could fall, 
or that the notes might never be paid 
off by the company. 

"I would think the banks would be 
more interested in having Carolco 
pay down its bank debt," says Steven 
Hill, entertainment analyst with San 
Francisco-based Sutro & Co. 

Carolco is already technically in de- 
fault on its obligations under its cred- 
it agreements with the banks and is 
currently negotiating with the banks 
to obtain waivers of those defaults. 

The funds for the repurchase of 
the notes are to come from an escrow 
account the company established 
with its principal lenders after com- 

pleting a $65 million private place- 
ment in November. That month, Car- 
olco purchased $10.7 million worth of 
the notes, leaving it with an escrow 
amount of $44.2 million after commis- 
sions, fees, and interest. Carolco is 
entitled to withdraw that money 
from the accounts for purchase of 
the outstanding notes until Jan. 30. 

In order for Carolco to withdraw 
the funds after Jan. 30, the escrow 
agreement with its principal lenders 
would have to be amended. 

Some analysts see in the offer an 
effort by the financially strapped 
Carolco to use the specter of the 
banks to strong -arm its bondholders. 

In a press release, Carolco warns 
that if it is unable to obtain the neces- 
sary waivers from the banks, the 
company "may not be able to borrow 
additional funds needed for comple- 

tion of films in process." 
Carolco has four films slated for 

theatrical release in 1992. "Basic In- 
stinct," starring Michael Douglas, 
and "Universal Soldier," with Dolf 
Lundgren and Jean -Claude Van 
Damme, have completed principal 
photography and are scheduled for 
second -quarter release. "Charlie" 
and "Cliff Hanger" are slated for lat- 
er in the year. 

Carolco's films are released on vid- 
eo through LIVE Entertainment, of 
which Carolco owns 53%. 

In its release, Carolco says it is also 
negotiating for additional capital in- 
fusions or credit support from its 
four major foreign partners, Canal 
Plus, Carlton, RCS, and Pioneer. 

Assistance in preparing this story 
was provided by Ed Christman. 
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Commentar Articles and letters appearing on this page serve as a forum for the expression 
of views of general interest. The opinions offered here are not necessarily those 
of Billboard or its management. Contributions should be submitted to Ken 
Terry, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 

Be True To Your Facts: The Case Of Brian Wilson 
EXACTLY 110 YEARS AGO, in a 
lecture delivered in New York in 
January 1882, the Irish author Os- 
car Wilde made a now -famous as- 
sertion: "Music is the art which 
most completely realizes the artistic 
idea, and is the condition to which 
all the other arts are constantly as- 
piring 

Many people in the music industry 
would tend to concur with Wilde, in- 
corporating his outlook to explain 
why so many people zealously seek 
proximity to this potent profession 
and the artists who fuel it. 

Last autumn I wrote a Billboard 
"White Paper" ( "Breakaway: The 
Battle For Brian Wilson's Publish- 
ing Millions," Oct. 5, 1991) about the 
dubious autobiography of Beach 
Boy Brian Wilson (filled with previ- 
ously published material, some- 
times taken virtually verbatim) and 
the disturbing questions of manipu- 
lation and undue influence it unwit- 
tingly raised concerning those 
around Wilson. Most suspicious 
were the aims of recently defrocked 
California therapist Eugene Landy. 
Depicted as a hero in the book 
(whose copyright he co- owns), 
Landy had gone from treating the 
severely troubled Wilson to serving 
as his songwriting collaborator and 
business partner. 

Indeed, despite more than a dec- 
ade of assurances that he meant 
only to rehabilitate Wilson and then 
to bid him adieu, Landy had so thor- 
oughly entwined himself in the art- 
ist's private and professional affairs 
that, by 1990, he had become the fo- 
cal point of a fierce, family -waged 
court battle over the conservator- 
ship of Wilson. A Dec. 5, 1991, set- 
tlement in the case included provi- 
sions for a "lengthy separation" (re- 
portedly two years) between Wilson 
and Landy, plus the appointment of 
an outside conservator said to be a 
retired L.A. Superior Court judge. 

One writer has chosen to be an 
outspoken champion of Eugene 
Landy. In the Dec. 13, 1991, cover 
story of BAM Magazine, Bill Hold - 
ship chooses for the second time in 
four months to denounce the latest 
exponents of anti -Landy "propagan- 
da": i.e., parties who have dared 
criticize Landy's relationship with 
Wilson and /or doubted the veracity 
of Brian's autobiography, among 
them Rolling Stone, The San Fran- 
cisco Chronicle, The Washington 
Post, and Diane Sawyer of ABC - 
TV's "Prime Time Live," as well as 
Billboard and myself. Holdship has 
every journalistic right to critique 
the findings of the aforementioned, 
and for this reason alone I commend 
the BAM article to your attention. 

Holdship saved much of his sar- 
castic criticism for me, whom he 
termed "that bastion of Brian Wil- 
son knowledge," while ignoring the 
substance of my arguments in my 
Billboard story as well as those in a 
Dec. 4 Washington Post article by 
Richard Harrington in which I was 
quoted. For these reasons, Hold - 
ship's cover story, like his piece that 
preceded it, smacks more of strident 

advocacy than objective reporting, 
and he casually obscures his own ac- 
tions in order to strengthen a point 
for his readers. I take exception to 
two specific acts of distortion: 

1. THE HOLDSHIP VERSION: 
Holdship writes in a preface on the 
contents page of BAM's Brian Wil- 
son issue that "In late October, I 
wrote an angry letter to Billboard 
Magazine, criticizing the publica- 
tion for Timothy White's very one- 

by 
Timothy 

White 

sided attack on Dr. Eugene Landy 
and Wilson's autobiography, 
"Wouldn't It Be Nice" ... White's 
piece is factually inaccurate (i.e., no- 
where in the book does Brian claim 
he's 'cured') ... I dared Billboard to 
print my letter; of course, they 
didn't, choosing instead to run noth- 
ing but positive letters, congratulat- 
ing White on his 'courageous' and 
'extraordinary' piece." 

THE FACTS: Holdship makes it 
appear that Billboard suppressed all 
negative letters about my Wilson 
article and deliberately rejected his 
as a result. The truth is, we pub- 
lished a full page of letters in the 
Nov. 2 Billboard that included one 
sharply negative note from Lance 
Freed of Rondor Music, the A &M- 
affiliated publishing firm currently 
being sued by Brian Wilson, who 
claimed I had been critical of the 
company's day -to -day administra- 
tion of Brian's song catalog. (In 
fact, I had said nothing whatsoever 

SHORTSIGHTED VIEW 

I was truly disappointed to read Hec- 
tor La Torre's Commentary (Bill- 
board, Dec. 14) criticizing the audio 
home recording bill currently pend- 
ing before Congress. As a "record 
producer," he should realize that the 
long -term benefits of this bill for art- 
ists, producers, songwriters, and oth- 
er music creators heavily outweigh 
the shortsighted considerations he 
lists as reasons for withholding his 
support. 

I'm a songwriter and demo produc- 
er, and I've had some modest success 
getting my songs covered by about a 
dozen different recording artists. I 
haven't had a top 10 hit yet, but I'm 
hopeful that someday I will. In the 
meantime, I hold down two jobs to 
support my songwriting career. 

There is no doubt in my mind that 
audio home taping has already dimin- 
ished my royalty income, and that's 
why I'm an ardent supporter of the 
home recording royalty bill. Today, 
when people tape an album at home 
containing one of my songs instead 

on the subject.) 
Yet up.until that point, Freed's 

was the sole negative letter Bill- 
board had received. Nearly two 
weeks after the Billboard issue con- 
taining the full page of Wilson let- 
ters had been published and circu- 
lated on newsstands, we received 
Holdship's letter, whose central ar- 
gument was the writer's disbelief 
that we hadn't received any letters 
supporting Eugene Landy. (To this 
day, Billboard has not received a 
single other letter in support of 
Landy.) 

And yes, as he repeats in BAM, 
Holdship also took issue in his letter 
with the absence of the word 
"cured" in Brian's alleged autobiog- 
raphy, a specious dodge that dis- 
torts the actual phraseology and the 
focus of my Billboard argument, 
which was presented as follows: " 
... The autobiography supports the 
theory that Brian Wilson is now his 
own man, cured of physical and 
mental dependencies and free of un- 
due influence, while at the same 
time this precise issue is being con- 
tested in a conservatorship case 
pending in Los Angeles Superior 
Court." As Landy himself stated in 
my interview with him for the Bill- 
board story, he and Brian are cur- 
rently trying to "prove to the indus- 
try and his family that Brian is real- 
ly well." 

In his letter, Holdship also en- 
gaged in outright nonsense by stat- 
ing that I had once written an arti- 
cle "in either Crawdaddy or Musi- 
cian" in which I had made fun of 
how Brian Wilson eats. In truth, no 
such article exists. 

Billboard has a long history of 
running negative letters. But since 
Holdship's epistle was chiefly a 
baseless attack on the integrity of 
our letters page itself rather than 
an analysis of my article, and since 

LETTERS 

of buying the album, I get nothing. 
My songwriter colleagues and I 
agree that we work too hard at what 
we do to ignore that kind of injustice. 
And home taping is a problem that is 
bound to get worse when everyone 
has the ability to make perfect digital 
copies. 

La Torre says that creators and re- 
corders of original music will never 
stand for having to pay royalties on 
the blank digital tapes that we use to 
record our demos and masters. Is he 
seriously suggesting that I forego a 
chance to collect home -taping royal- 
ties for the sake of a potential sav- 
ings of something like nine cents bur- 
ied in the cost of a blank digital tape? 

La Torre also denigrates the SCMS 
solo- copying system as bothersome 
to original music producers, a view 
that I once shared. After making an 
inquiry, however, I found out that, 
under the proposed legislation, ex- 
emptions are made for "profession- 
al" digital recorders that will not con- 
tain SCMS. I have also learned that 

he had lied in the letter in a clumsy 
attempt to smear me in the eyes of 
hardcore Beach Boys fans, his late - 
arriving missive was shelved. 

2. THE HOLDSHIP VERSION: 
Holdship's BAM cover story in- 
cludes a sidebar headlined "Dr. 
Landy Answers His Critics," an un- 
intentionally hilarious /revealing ra- 
tionalization in which Landy admits 
that he advised Wilson to cut 

`The BAM cover 
story smacks 

more of strident 
advocacy than 

objective reporting' 

Brian's own daughters out of his 
will. Landy also insists that "Timo- 
thy White is full of shit" Why so? 
Because, as Landy tells Holdship, 
Landy had once purportedly "put 
singer Barry McGuire together 
with Barry Kane to create a folk 
duo before the twosome joined the 
New Christy Minstrels in the early 
'60s. And when [Landy] used 'Eve 
of Destruction' as a reference point 
for McGuire [in the Billboard inter- 
view], White printed it as though 
Landy was claiming to have worked 
on that song himself. 'I wish I'd 
have taped that conversation,' he 
says." 

THE FACTS: While Holdship 
made no attempt to get my side of 
the details, the truth is that my en- 
tire conversation with Eugene 
Landy was taped -by me. The 
Landy quote in question from my 
Billboard article ( "I worked my way 
through school cutting records. I 
cut 'Eve Of Destruction' with Barry 
McGuire- remember that? That 

certain new digital microphones will 
not encode my recordings, allowing 
me to mix down, master, and digitally 
duplicate my music without SCMS 
blocks if I so choose. The huge bene- 
fit of SCMS, of course, is that it will 
help to prevent multi -generational 
copying of albums -like when one 
purchased album serves as the 
source to supply an entire college 
dorm or high school class with per- 
fect copies. 

I'm not an expert, but from every- 
thing I've read, the audio home re- 
cording bill deserves the support of 
all creators in the music business. 
Sure, there are things that could be 
more beneficial to our interests, but 
this bill is a compromise after a very 
long struggle. I don't think we can 
reasonably expect everything to have 
gone our way. All I know is that digi- 
tal audio home taping threatens my 
career, and this legislation goes a 
long way toward diminishing that 
danger. 

Nina Ossoff 
Elmsford, N.Y. 

was for Horizon Records; I was a 
producer for Horizon Records ") is 
exactly and precisely what Landy 
said in our talk, with no edits, 
changes, or contextual omissions of 
any sort. And Landy's claim was 
neither prefaced nor followed by 
any digressive remarks by Landy 
about one Barry Kane, the exis- 
tence of a folk duo prior to the 
Christy Minstrels, or any other 
mention of Barry McGuire. Period. 
Moreover, Landy's unsolicited state- 
ment was offered in a bragging tone, 
as if to certify his supposed creden- 
tials as a veteran producer and re- 
cord- maker. In short, Holdship reck- 
lessly bought Landy's lame alibi 
without attempting to double -check 
Landy's imaginary assertions. Mean- 
while, Landy is trapped on tape mak- 
ing the outrageous boast that later 
prompted "Eve Of Destruction" 
composer /producer P.F. Sloan to 
write Billboard a letter calling 
Landy's words "a big lie and a fabri- 
cation of his own ego." 

Some people in the industry-cer- 
tain journalists included -might 
prefer that the public record not be 
fortified by this degree of deep 
background. Whether or not I am 
"a bastion of Brian Wilson knowl- 
edge," I have at least reported ex- 
tensively on Wilson and Landy since 
1975. (I interviewed Brian just 
hours after his first session with 
Landy in 1976, Brian volunteering 
an account of much of what had tak- 
en place; according to Landy him- 
self, I was also the first writer to as- 
sert-in the August 1985 issue of 
Musician -that Landy had likely 
saved Wilson's life). Thus, I try to 
provide readers with an informed 
perspective. 

During my interview with Landy 
for Billboard, he became openly 
alarmed when I said I'd been going 
through the many hours of tapes 
and transcripts from my 15 -year 
span of talks with him, exclaiming, 
"I hope you're not gonna use old 
transcripts!" But I did -to disclose 
the web of contradictions, subter- 
fuges, and blatant misrepresenta- 
tions Landy has spun throughout 
his relationship with Brian Wilson, 
many of which recur in the autobi- 
ography in whose royalties Landy 
now shares. Whether Landy or 
Holdship like it or not, journalists 
like Harrington at The Washington 
Post are combing through their old 
Wilson -Landy files just as I did, and 
their new, connective insights into 
the Landy modus are becoming in- 
creasingly damning. 

This process is called deductive 
reasoning -part of what used to be 
an intensive pursuit known as music 
journalism -and its aspiration is to 
ensure that the credit for artistic 
ideas goes only to those who actual- 
ly deserve it. However, as with mu- 
sicians, the work of music journal- 
ists demands a rugged indepen- 
dence from the flattery of rascals. 
As Oscar Wilde also asserted: "A 
man who does not think for himself 
does not think at all." 
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Aussies `Commit' To Soul Music 
Boom Attributed To Film's Soundtrack 

BY GLENN A. BAKER 

SYDNEY -A quarter -century late, 
Australia has fallen under the thrall 
of classic soul music. 

The country's major FM rock sta- 
tions are pumping out updated ver- 
sions of "Mustang Sally," "Try A Lit- 
tle Tenderness," "Show Me," and 
"When Something Is Wrong With 
My Baby." Platinum soul albums oc- 
cupy the top 10. Premier Oz rocker 
Jimmy Barnes is in the midst of a 
soul -revue tour of theaters. The Nev- 
ille Brothers recently left new fans 
swooning in the wake of their long 

Sony Sues DG 

Over Bernstein 

Recordings 
BY PHYLLIS STARK 

NEW YORK -Sony Classical has 
filed suit against Deutsche Grammo- 
phon, parent PolyGram Records Inc., 
and Harry J. Kraut, executor of the 
estate of the late Leonard Bernstein. 
The suit charges the defendants with 
breach of contract, misappropriation, 
unfair competition, and conspiracy in 
the use of Bernstein's recordings of 
Gustav Mahler's Eighth and Tenth 
Symphonies, released last fall on DG. 
According to the suit, the recordings 
were made while Bernstein was un- 
der contract to Sony. 

Bernstein's contract with Sony, 
then CBS, ran from 1959 until 1976 
when the contract was terminated in 
part and amended in part, according 
to the suit. During the period from 
1965 -68, Bernstein recorded all nine 
of Mahler's completed symphonies 
for Sony. The Adagio of Mahler's un- 
completed Tenth Symphony was re- 
corded in 1974. The following year, he 
conducted the Vienna Philharmonic 
in another performance of the Eighth 
Symphony for a live broadcast on 
ORF, the Austrian Radio Network. 

Under the terms of his contract, 
Bernstein was prohibited from rere- 
cording "any composition that had 
previously been recorded by, and ap- 
peared in the current catalog of, CBS 
until December 31, 1980," the suit 
states. 

But late in his career, Bernstein, 
who had undergone "a substantial 
change both in his appearance and in 
his stylistic approach to Mahler's mu- 
sic ... determined to revisit the Mah- 
ler symphonies and entered into a 
project with DG whereby, over a peri- 
od of years, Bernstein would sched- 
ule public concert performances of 
the ... Mahler symphonies," accord- 
ing to the suit. Bernstein died in Octo- 
ber 1990 before he could record the 
Eighth or Tenth Symphony for DG. 

According to the suit, "On or about 
September 1991, Sony learned that 
DG had acquired the 1975 Bernstein - 

(Continued on page 75) 

overdue first concert tour of Austra- 
lia. And a Ray Charles boxed set 
made it into the top 20. 

This fiercely funky environment 
has emerged from a coalition of unre- 
lated circumstances. Chief among 
them is the popularity of the MCA 
soundtrack to Alan Parker's film 
"The Commitments," about the ad- 
ventures of a young, ill -fated Irish 
soul band. "Frankly, we thought it 
would be a longer -term project," ad- 
mits Stuart Rubin, managing direc- 
tor of BMG Arista /Ariola, which 
markets MCA here. "But, for radio, 
the songs stack up real well at the 

moment, and they reach the kids who 
are their target audience." 

As a result, "The Commitments" 
climbed into the top three of the al- 
bum charts, reaching platinum 
(75,000 units) along the way. Adds 
Rubin, "It's all become very stylish. 
We're now going to television with it, 
and I don't think that double plati- 
num is out of the question." 

Charlie Fox, program director of 
Sydney's highest -rated station, 
2MMM -FM, says, "We got onto it be- 
cause it reflects the rock'n'roll spirit, 
and because everyone at the station 

(Continued on page 12) 

Curtis Shows Why. Arista recording artist Curtis Stigers celebrates after his 

show at New York's Bottom Line, where he performed songs from his self -titled 
debut album, including the hit single "I Wonder Why." Shown, from left, are 

BMG chairman /CEO Michael Dornemann; Stigers; Arista president Clive Davis; 

and BMG International president /CEO Rudi Gassner. 

New Kids Photos Focus Of 

Copyright -Infringement Suit 
BY DON JEFFREY 

NEW YORK -A professional pho- 
tographer has filed suit against New 
Kids On The Block, charging that its 
managers violated a copyright agree- 
ment on the use of photos she took of 
the group before it became famous. 

Bette Marshall, the photographer, 
alleges in a complaint filed in Decem- 
ber in U.S. District Court in New 
York that she is sole owner of the 
copyrights on photos she took of 
New Kids in September 1989 and that 
limited uses of the pictures were 
spelled out in an invoice she submit- 
ted for the work. 

Since then, she alleges, the photo- 
graphs have appeared without her 
authorization on such New Kids mer- 
chandise as buttons, books, posters, 
trading cards, and tablecloths. 

According to the court filing, Dick 
Scott Entertainment, the manage- 
ment firm for New Kids, claims to 
have made an oral contract with Mar- 
shall that granted the managers 
broader rights to the photos than 

were stated previously in her invoice. 
Federal Judge Robert P. Patterson 

has denied a motion by New Kids' at- 
torneys to move the suit from federal 
to state court. The lawyers argued 
that it is a contract dispute rather 
than copyright infringement. In his 
written opinion, Patterson stated: "To 
accept [Dick Scott Entertainment's] 
version would permit any alleged 
copyright infringer to defeat subject 
matter jurisdiction by making a bland 
allegation that use of copyrighted 
material was within the terms of an 
oral license agreement." 

The question of whether state or 
federal court has jurisdiction is im- 
portant in terms of the amount of 
damages that can be awarded. In 
copyright- infringement suits, awards 
can be significantly higher. 

Marshall is seeking injunctive re- 
lief and monetary damages and her 
lawyers have demanded a jury trial. 

James Cinque, attorney for Mar- 
shall, says of the amount sought in 
damages: "We haven't quantified it 

(Continued on page 78) 

Joplin Heirs Say Play 
Takes A Piece Of Janis 

LOS ANGELES -Janis Joplin's 
heirs plan to appeal a Dec. 16 ruling 
in favor of the producers of "Janis," 
a play staged in the Seattle area 
last summer, claiming they have ex- 
clusive rights over portrayals of the 
late rock -blues belter. 

In a ruling issued in U.S. District 
Court in Seattle, Judge John C. 
Coughenour dismissed a right of 
publicity claim by Joplin's heirs. In 
a lawsuit filed July 24, Joplin's heirs 
contended they have "the exclusive 
right to exploit commercially the 
name, likeness, and style of Janis 
Joplin." 

According to Robert Gordon, the 
Corte Madera, Calif. -based execu- 
tor of the Joplin estate, another 
play titled "Love, Janis," produced 
by Texas Lion Productions -also a 
plaintiff in the lawsuit -is set to 
open on Broadway during the 1992- 
93 season. A book of letters from 
Joplin with the same title is set for 
publication in late 1992 on Random 
House's Villard imprint. 

Gordon says the decision likely 
will be appealed to the Ninth Circuit 
Court of Appeals. "It was a Wash- 

ington state federal court judge in- 
terpreting a California statute," 
says Gordon. "And his interpreta- 
tion was much too restrictive." 

In his decision, Judge Coughen- 
our said the ruling should be based 
on California law, since that is 
where Joplin lived. 

The lawsuit claimed that in Act II 
of the play, in a blatant imitation of 
a Joplin concert, singer Duffy Bish- 
op performed a 45- minute set fea- 
turing 11 Joplin tunes. 

Coughenour ruled that Act I and 
Act II of "Janis" cannot be viewed 
separately: "Because Act II of 
`Janis' occurs in the context of Act I 
and therefore constitutes only a 
portion of the entire play, plaintiffs 
have no right to publicity under Cal- 
ifornia law," Coughenour said in his 
ruling. 

An antitrust countersuit brought 
by the playwright and producers 
was dismissed by Coughenour. 

A trial on the Joplin estate's re- 
maining claims of copyright in- 
fringement, unfair competition, and 
unjust enrichment is scheduled for 
Dec. 7, 1992. CRAIG ROSEN 

New Year Ushers In Albums 
By Old Faves, Up &Comers 

BY LARRY FLICK 

NEW YORK -1992 kicks off with an 
array of new music releases that fo- 
cus on longtime critical favorites and 
promising newcomers. 

On "Magic & Loss," Lou Reed's 
first solo album since 1989's "New 
York," the singer /songwriter offers 
another of his literate conceptual 
pieces. This time, Reed is said to take 
the listener on a journey into a per- 
son's death. The Sire album is due 
Jan. 14 and album rock and alterna- 
tive radio are being serviced with the 
first emphasis track, "What's Good," 
shortly. 

Jules Shear moves from I.R.S. Rec- 
ords to Polydor with "The Great Puz- 
zle" Jan. 28. Shear, who has penned 
hits for artists including Cyndi 
Lauper and the Bangles, offers what 
he calls his first "real record" in 
years. His last album, "The Third 
Party," was recorded with only an 
acoustic guitar; the new album fea- 
tures such veteran session players as 
Tony Levin on bass and guitarist 
Stewart Smith. The first emphasis 
track, "The Sad Sound Of The Wind," 
is picking up adds at alternative ra- 
dio. 

Former Ultravox front man Midge 
Ure also switches labels for the Jan. 
28 release of "Pure," his first album 
in three years. Although Ure's prima- 
ry audience has been in the alterna- 
tive sector, his new label, RCA, is 
planning an extensive campaign to 
secure his new single, "Cold, Cold 

Heart," a place in the pop main- 
stream. 

The dance music scene will heat up 
this month with several long- awaited 
albums. A &M ingènue Ce Ce Penis - 
ton follows her highly popular club 
and radio hit, "Finally," with a debut 
album of the same name Jan. 28. Pen - 
iston is in the midst of a U.S. concert 

(Continued on page 70) 

Limited -Run 

CD Packages 

Prove Hard Sell 
BY CRAIG ROSEN 

LOS ANGELES- Several major 
labels continue to support priority 
releases with commercially avail- 
able special edition compact discs 
in hopes of giving something ex- 
tra to hardcore fans. 

Reaction to these high- ticket 
limited editions at retail, however, 
is lukewarm at best. 

Recent special- edition releases 
include Michael Jackson's "Dan- 
gerous" on Epic. The nine-by-nine 
inch package is designed like a 
pop-up 3-D children's book and in- 
cludes a gold CD. Capitol issued a 

(Continued on page 71) 
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Master Mistake Mars Steely Dan CDs 
Inferior Tapes Used By MCA On 7 Discs 

BY DAN LEVITIN 

LOS ANGELES -MCA Records ac- 
cidentally used inferior master tapes 
in the manufacturing of seven Steely 
Dan compact discs, the label has ad- 
mitted. 

All of Steely Dan's original al- 
bums, from 1972's "Can't Buy A 
Thrill" through 1980's "Gaucho," 
were transferred to CD from the 
proper master tapes for their initial 
run in 1985; but subsequent press- 
ings, including current warehouse 
and retailer stock, were made from 
faulty masters. 

Billboard learned of the mistake as 
MCA was assembling "Steely Dan 
Gold- Expanded Edition." The new 
release, however, was mastered from 
the proper tapes. Modeled after 
1982's vinyl compilation, "Steely Dan 
Gold," the set also includes two Don- 
ald Fagen solo cuts written for film 
soundtracks, as well as a rare live 
version of "Bodhisattva" from the 
group's 1974 tour. 

Andy McKaie, VP of catalog devel- 
opment and special products A &R 
for MCA, says the first seven Steely 
Dan CDs will be "remanufactured 
from the proper masters and re- 

leased chronologically, two at a 
time," beginning in early 1992. The 
new CDs will bear a "digitally remas- 
tered" sticker. 

"We made a mistake and we'll fix 
it," McKaie explains. "We're commit- 
ted to getting the right product out 
there. There have been other errors 
which we also fixed, involving CDs 
from Elton John and the Who." 
There have been no consumer com- 
plaints about the Steely Dan CDs, he 
adds. 

The tapes used to master the inferi- 
or Steely Dan CDs were the original 
analog masters; but, according to 
Roger Nichols, one of Steely Dan's 
recording engineers, they were in ter- 
rible shape, due to improper storage, 
and had poor fidelity. In 1981, Nichols 
meticulously transferred them to 
new 3M digital masters, in anticipa- 
tion of demand for CD catalog reis- 
sues. Although MCA used the new 
digital masters for an initial run in 
1985, subsequent runs were mistak- 
enly made from the old analog mas- 
ters, which had been steadily deterio- 
rating. 

Ironically, Mobile Fidelity Sound 
Labs, manufacturer of high -quality, 
gold -plated CDs that sell for twice 

the price of standard CDs, was also 
furnished the wrong masters by 
MCA and used them for its Ultradisc 
releases of "Aja" and "Gaucho." 

Nichols' immediate reaction was 
one of disgust. "What pisses me off 
is to spend 20 years doing this, and 
spending two years on 'Gaucho' 
alone. Two years, every fucking day 
in the studio, and it comes to this. I 
have no reason to continue. I quit. 
I'm quitting the music business." 

Steely Dan's recordings are consid- 
ered by experts to contain some of 
the finest engineering of all time. 
"Gaucho" won the best -engineering 

(Continued on page 61) 

'Weird' Show. Capitol recording artist Lloyd Cole chats with label executives 
backstage at Los Angeles' Wadsworth Theatre, where he performed as part of 
his current national tour in support of his second solo album, "Don't Get Weird 
On Me, Babe." Cole is scheduled to make his live U.S. television debut on "Late 
Night With David Letterman" this month. Shown, from left, are Tim Devine, VP 
of A&R; Marcia Edelstein, VP of creative services; Lou Mann, senior VP of 
sales; Derek MacKillop, Cole's manager; Cole; Hale Milgrim, president; and 
Tommy Steele, VP of art and design. 

The Judds' PPV Show May Build A Record 
Early Returns Suggest B'cast Is Most Successful Yet 
NASHVILLE -Based on prelimi- 
nary reports, officials at Viewer's 
Choice say they believe the Dec. 4 
pay -per -view telecast of the Judds' 
final concert in Murfreesboro, 
Tenn., was the most successful 
musical event in pay -per -view his- 
tory. Viewer's Choice was exclu- 

BMI Extends Pact With Radio Group 
NEW YORK -BMI and the Radio 
Music License Committee, which 
have been negotiating a new music 
license agreement for radio stations 
since July, have agreed to extend 
the current licenses until a new five - 
year agreement is reached. The cur- 
rent licenses would have expired 
Jan. 1. 

While neither side will disclose 
what issues are in dispute or how 
far apart they are, RMLC executive 
director David Fuellhart says that 
"both BMI and RMLC are hopeful 
the negotiation will be completed 
quickly, within six to eight months." 

A previous RMLC negotiation with 
ASCAP, which was resolved last 
spring, took 18 months to finalize. 

But Fuellhart says the agreement 
on the license extension bodes well 
for the success of the new license 
negotiation. "It was an easy thing 
for us both to agree on, so that is an 
encouraging sign for us," he says. 

A letter dated Dec. 7 was sent to 
all commercial stations outlining the 
terms and conditions of the interim 
agreement, which include the exten- 
sion of all terms of the existing con- 
tracts through the interim license 
period. When the new license is ne- 

gotiated, its terms and conditions 
will be retroactive to Jan. 1, 1992. 

Although signing the interim 
agreement binds a station to agreé 
to the terms and conditions of the 
new license, stations must sign it to 
be eligible to play BMI music after 
Jan. 1. 

The new license will likely include 
a clause regarding local marketing 
agreements for the first time. The 
clause would serve as a reminder 
that licenses must be signed for all 
stations, whether or not they are si- 
mulcast or part of an LMA. 

PHYLLIS STARK 

RECORD COMPANIES. Mercury Rec- 
ords in New York appoints David 
Einstein national manager-of rock 
promotion /East Coast. He was in 
rock promotion at RCA Records. 
Michael Idlis is named national 
manager of rock promotion /West 
Coast. Formerly he worked in pro- 
motion for Mercury in Boston. 
Cheryl Valentine is appointed na- 
tional metal promotion manager. 
She was national director of metal 
promotion for Relativity. 

WEA Corp. in Boston promotes 
Dann Cotter to sales manager, 
Peter Strickland to field sales 
manager, Bob Shaw to sales rep, 
and Bobby Hall to in -house mar- 
keting rep. They were, respective- 
ly, field sales manager, sales rep, 
in -house marketing rep, and sin- 
gles specialist. 

Harry Akaki is appointed mar- 
keting and public relations manag- 
er for Nastymix Records in Seat- 

sive national pay -per -view distrib- 
utor of the Kodak -sponsored show, 
which marked Naomi Judd's re- 
tirement from the stage. 

Jim English, senior VP of pro- 
gramming for Viewer's Choice, 
says early returns indicate the 
show will surpass both the New 
Kids On The Block and Rolling 
Stones pay- per -view events. The 
New Kids show was distributed by 
DIR Broadcasting and the Stones 
show by Showtime Event Televi- 
sion. Neither company would re- 
veal final viewer figures. 

English says Viewer's Choice 
polled 180 cable systems that rep- 
resent approximately 6 million 
homes (roughly a third of the ad- 
dressable pay -per -view house- 
holds). He says it can take up to six 
months to receive all reports. 
However, he adds, "We are very, 
very confident that the results will 
be in excess of a 1.0 buy or 200,000 
[subscribers]," he adds. Suggest- 
ed retail price for viewing the 
Judds show was $24.95. 

Several days prior to the show, 
USA Today reported that Wyn- 
onna Judd had laryngitis. The pa- 

E X E C U T I V E T U R N T A B L E 

per never indicated the show 
would be canceled. But English 
says cable systems were hit with a 
barrage of calls from consumers 
attempting to cancel their orders, 
fearing the show would be can- 
celed and they would be billed. 
"We were assured by the Judds' 
management that Wynonna would 
sing. So, our sales force went back 
to cable, and they went back to the 
consumer and basically said, 'They 
tell us she is going to sing. Stay 
with it. If there is no concert, 
you're not going to be billed.' " 

When radio and television media 
began to call and inquire whether 
Wynonna would sing or not, View- 
er's Choice put a statement out on 
the UPI and API newswires in or- 
der to try to turn the tide. In the 
end, English says, "I don't think it 
affected the show in the least." 

Both Chuck Thompson of the 
Ken Stilts Company (the Judds' 
management company) and En- 
glish confirm there are negotia- 
tions on releasing the show for 
home video. 

DEBBIE HOLLEY 

IDLIS 

tle. He was retail editor of The Ur- 
ban Network magazine. 

DISTRIBUTION. Island Records' inde- 
pendent distribution arm has 
transferred its functions to Poly - 
Gram Group Distribution under 
the name of ILS. ILS will operate 
independently of PGD and act as a 
means of alternative distribution. 
Pat Monaco is appointed VP and 
GM of ILS in New York. He was 
VP of Island Records. 

Sony Music Distribution in New 
York promotes Sandie Minasian 

VALENTINE MONACO 

to director of Epic sales, Jed Cor - 
enthal to associate director of Co- 
lumbia single sales, Barry Mog to 
branch manager of the Southeast 
branch, based in Atlanta, and Jay 
Lucas to sales manager of the 
New England branch, based in 
Lexington, Mass. They were, re- 
spectively, associate director of 
Columbia Label sales, account ser- 
vice representative for the New 
York branch, branch manager of 
the New England branch, and 
sales representative of the Kansas 
City branch. 

MINASIAN CORENTHAL 

RELATED FIELDS. Howard Shepherd 
is promoted to managing director 
of Sony Broadcast & Communica- 
tions Ltd. in Basingstoke, En- 
gland. He was director of sales and 
marketing for the company. 

NARAS in Burbank, Calif., 
names Yolanda McFarlane office 
manager and Stephen DeKeater 
management information systems 
director. They were, respectively, 
property manager for the Ratko- 
vich Co., and an independent con- 
sultant. 

MOG LUCAS 

Marty Diamond is named direc- 
tor of client and project develop- 
ment for International Talent 
Group in New York. He was VP of 
artist development and video for 
Arista Records. 

Neil Andison is promoted to GM 
of Mark IV Audio Canada in Gan - 
anoque, Ontario. He was national 
sales manager for the company. 

Applied Research & Technology 
Inc. (ART) in Rochester, N.Y., pro- 
motes Angelo Biasi to advertising 
and media relations. He was a cus- 
tomer service representative. 

8 BILLBOARD JANUARY 11, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

Rush On A Roll. After their most recent sold -out performances at New York's 
Madison Square Garden Dec. 6 and 7, the members of Rush were presented 
with Gold Ticket Awards to commemorate the sale of more than 100,000 tickets 
at the Garden from 1981 -91. The band is on tour promoting its current Atlantic 
Records album, "Roll The Bones." Pictured, from left, are Alex Lifeson. Rush; 
Ron Delsener, Ron Delsener Enterprises; Geddy Lee and Neil Peart, Rush; and 

Bruce Moran, Madison Square Garden. 

Enya Faces Music Thru Feelings 
Irish Artist's 'Moon' Makes Intl Waves 

BY CATHERINE APPLEFELD 

NEW YORK -For Irish composer/ 
artist Enya, the process of creat- 
ing the complex melodies of her 
richly textured songs is guided 
less by formula than feeling. 

"I believe that when you're in 
the studio there should be no 
whys, whens, or wheres," she 
says. "You should go with what 
feels right, especially with this 
music." 

Enya's music -an amalgam of 
scores of vocal tracks carpeted by 
a cascade of synthesizer waves - 
seems to have struck a chord with 

KROQ Stages Merry Little Acoustic Show 

Hawkins Speaks In `Tongues'; Amos Arrives 
This week's column was written by Craig Rosen in 
Los Angeles and Thom Duffy in New York. 

INFLUENTIAL MODERN ROCK station KROQ Los 
Angeles held its third annual "Acoustic Christmas" 
benefit for the homeless Dec. 21 at the Universal Am- 
phitheatre and the Beat was there. 

The seven -act, five -hour fest gave fans a chance to see 
some promising newcomers and alternative rock veter- 
ans on the same bill, while contributing to a worthy 
cause. Although the length of the 
show was a bit trying and the be- 
tween -set banter from the KROQ 
airstaff quickly became tiresome, 
the event was certainly a treat. 

Highlights included show -open- 
er Alison Moyet, backed by a lone 
acoustic guitar player, following 
up a version of "Situation" (the 
1982 hit she sang lead on as a mem- 
ber of Yaz) with a surprisingly 
rocking take of Led Zeppelin's 
"Rock And Roll." 

Other standouts: England's This Picture, proving it 
can back its fine debut album live ... School Of Fish's 
version of "Rudolph The Red -Nosed Reindeer" ... The 
Smithereens' set as a trio with drummer Dennis Diken 
on bongos ... Wonder Stuff frontman Miles Hunt's ob- 
servation that the set of snow -capped pines was "like 
walking into the fucking `Twilight Zone,' and the band's 
cover of the Jam's "That's Entertainment" ... Ex -Bun- 
nyman Ian McCulloch's unearthing of a few Echo 
gems ... and a surprisingly warm finale by the high 
priestess of (post- )punk, Siouxsie, and her Banshees, 
with nary a synthesizer in sight. 

THE BOXED SETS are pushed aside, the superstar al- 
bums are piled high, and the fourth -quarter rush is be- 
hind us at last. So the Beat's attention turns to a few of 
the albums vying for attention in the months ahead ... 
Exuding cool New York attitude, ambition, and style, 
singer Sophie B. Hawkins comes on like a'90s sister to 
Madonna, Melanie, and Patti Smith on her striking Co- 
lumbia Records debut album, "Tongues And Tails." The 
disc is a sonically busy but ear -catching affair with 
touches of wah -wah and township jive guitar, church 
chimes, and street noise rising above textured layers of 
keyboards. "Damn, Wish I Were Your Lover" will be 
the lead -off single from this March release. And check 
out that Dylan cover. Expect Columbia to make some 
noise with this newcomer ... Fungo Mungo is the latest 
funk'n'roll outfit to follow Faith No More out of the San 
Francisco Bay area. While this band opens its Island Re- 
cords debut, "Humungous," with the sort of simple- 
minded sexual sentiment you'd expect from Van Halen 
on "Time," it hits stride on "Hype Is Stupid," indicting 
the consumer culture while laying down grunge -funk- 

punk -rap -and -roll with the best of them . . With video- 
genic good looks and the musical sensibility of a young 
Jon Bon Jovi, Scottish rock singer /songwriter Vincent 
Rocco was wooed by several major labels in the past 
year with Elektra Entertainment nabbing the deal. His 
debut album, "Hell Or Highwater," will bow this month, 
preceded by the single "Rescue Me" ... If Elton John's 
Madman Across the Water were a woman, she'd likely 
sound like Tori Amos, whose debut album, "Little 
Earthquakes," is set for release from Atlantic Records. 

Amos arrives from North Carolina 
via Britain, where her songs of 
emotional turmoil and stormy pi- 
ano playing earned her reams of 
critical notice (as well as the inev- 
itable comparisons to Kate Bush). 
Davitt Sigerson produced six of 
the tracks on Amos' debut album 
... L.A.-based Rebel Train steams 
through heartland rock territory 
on its Atco /EastWest debut al- 
bum, "Seeking Shelter," due in late 

January and produced by Danny Kortchmar and Stan 
Lynch of Tom Petty's Heartbreakers. 

SIGNINGS: Atlanta's heavy metal Jackyl to Geffen, 
signed by A &R exec John David Kalodner. A debut al- 
bum is due in '92 ... Munich funk'n'rollers Freaky Fu- 
kin Weirdoz to Arista ... The Australian aboriginal 
group Yothu Yindi, which showcased this past summer 
at the New Music Seminar (Billboard, July 27), to Holly- 
wood Records ... Rapper May May, black rockers 
Mother's Finest, and country punk act Blackbird, fea- 
turing former members of Rank & File, each to Scotti 
Bros. Records. 

ON THE ROAD: Flying in the face of the tough tour- 
ing climate, Rod Stewart is extending his "Vagabond 
Heart" tour with a 1992 leg due to open Saturday (11) in 
Louisville, Ky. Stewart also will perform in Australia 
and New Zealand in the spring ... Ozzy Osbourne, af- 
ter healing at home during the holidays from his foot 
injuries (Billboard, Dec. 14), will resume his Theatre Of 
Madness tour Sunday (5) at the Sunrise Theater in Sun- 
rise, Fla.... Debbie Gibson makes her Broadway debut 
in "Les Miserables" Tuesday (7), in the role of the young 
girl, Eponine, and will sing the part through March 29. 

MORE NEW -ALBUM NOTES: Col. Bruce Hampton 
& the Acquarium Rescue Unit make their debut Tues- 
day (7) on Capricorn Records with an album recorded 
live at the Georgia Theatre in. Athens, Ga., produced by 
Johnny Sandlin with Chuck Leavell of the Allman 
Brothers playing keyboards ... "The Great Puzzle" 
marks Jules Shear's major -label solo debut on Poly - 
Gram, due this month. 

fL6 
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audiences around the world. 
"Shepherd Moons," Enya's debut 
on Reprise Records in the U.S., fol- 
lows the lead of 1988's highly suc- 
cessful Geffen album "Water- 
mark" both in terms of style and 
international appeal. The disc 
bowed at No. 1 on the U.K. albums 
chart in mid- October and this week 
rises to No. 37 with a bullet on The 
Billboard 200 Top Albums chart. 

"Shepherd Moons" also contin- 
ues a collaboration between Enya 
and the husband /wife team of pro- 
ducer Nicky Ryan and lyricist 
Roma Ryan. The triumvirate has 
been working together for nearly 
10 years, since Enya left Irish folk 
ensemble Clannad to begin com- 
posing on her own. 

"I find it difficult working with 
other musicians," she says of her 
split with Clannad. "I know from 
experience when they play, they 
play with their feeling, and it re- 
stricts me because I know I want 
to play in a particular way." 

Even with her own composi- 
tions, Enya is keenly aware -and 
wary -of outside influences. She 
does not listen to any other music 

while composing, fearful that it 
could hamper her creativity. 
"Some people think I am a snob," 
she says, "but I think it is not be- 
ing very creative to listen to other 
music" while working. 

However, "Shepherd Moons" 

FACT FILE 
Artist Enya 

Label Reprise 

Album Shepherd Moons 

Producer Nicky Ryan 

Key Track Caribbean Blue 

Management Aigle Music, Dublin 

does contain treatments of two 
songs from earlier eras -"Marble 
Halls," written for an 1843 Irish 
opera, and the Shaker hymn "How 
Can I Keep From Singing." 

"At first I thought, `How could I 

feel so strongly about somebody 
else's melody and lyrics,' " recalls 
Enya. But the two tracks eventual- 
ly won her over because of their 
universal appeal. "These songs are 

(Continued on page 11) 

Dan Hill Back With Quality's 
Russ Regan `All Over Again' 

BY DEBORAH RUSSELL 

LOS ANGELES -Quality Records' 
founder Russ Regan and singer/ 
songwriter Dan Hill are experiencing 
a dramatic dose of déjà vu these 
days. 

Regan signed the Canadian trouba- 
dour to 20th Century Records back in 
1975, hitting pay dirt in 1977 with 
Hill's top -five pop single "Sometimes 
When We Touch." Now, some 16 
years later, Hill is back on the charts 

DAN HILL 

with the top 20 AC single "I Fall All 
Over Again." And what's more, he's 
back with Regan, on the Quality Rec- 
ords roster. 

"It's so ironic, because Russ really 
opened the gateway to America for 
me back in '75," says Hill, whose 
Quality debut, "Dance Of Love," 
shipped in October. "I think it's won- 
derful our destinies are once again in- 
tertwined, especially in a business 
where relationships can be severed so 
fast." 

Hill's last major chart success 
came in 1987 with the Columbia top 
10 single "Can't We Try" (a duet with 
Vonda Sheppard). He spent his recent 
years outside the limelight writing 
songs for Jeffrey Osborne, George 
Benson, Tina Turner, and Celine 
Dion, among others. The hiatus from 
the public eye was a welcome relief, 
Hill says, offering him the chance to 
hone his songwriting craft sans the 
pressures that come with a high pro- 
file. 

(Continued on page 11) 
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I ARTISTS IN CONCERT 

JUAN LUIS GUERRA Y LA 440 
Sam Houston Coliseum, Houston 

WITH A DEFT combination of in- 
triguing lyrics, soaring vocal harmo- 
nies, and rippling percussions, Juan 
Luis Guerra held sway in front of a 
boisterous audience Dec. 9. 

Guerra's captivating and infectious 
Caribbean rhythms made the two - 
hour show go by in a flash, but he 
amply displayed why he is the No. 1 

salsa artist in the country. And prob- 
ably, for that matter, the world. 

A bold statement to be sure, but 
even those unfamiliar with Guerra 
and his charismatic 440 band needed 
only to see his concert here to witness 
this artist's appeal. 

Opening with "Rosalia" from his 
latest Karen /BMG album, "Bachata 
Rosa," Guerra got the crowd excited 
early on. And though he poured 
through other unfamiliar songs from 
previous albums, there was hardly a 
song to which the audience did not re- 
spond, clapping, swaying, and swing- 
ing. A master showman, Guerra first 
enticed, then entranced them. 

After 45 minutes, the band delved 

into a climax -building "home 
stretch." Guerra elicited the first of 
many loud standing ovations with the 
lovely, romantic tale "Burbujas de 
Amor (Love Bubbles)," his major hit 
from last year. He launched into 
"Como Abega Al Panal (Like A Bee 
To The Hive)," sure to become a stan- 
dard in the salsa canon. A captivating 
tale of forbidden love, its fast, urgent 
percussion is punctuated by sharp 
brass licks. 

The fans got back on their feet 
with the sensuous brass riffs in "Car - 
tas De Amor (Love Letters)," as 
Guerra sang, "No me interesa la per- 
estroika, ni Larry Bird . .. solo 
quierme otra vez ( "I'm not interested 
in perestroika, or Larry Bird ... just 
love me again ")." With its rippling 
percussions and red -hot horns piping 
over the sound system, "Cartas" 
struck a responsive chord in the by- 
now sweat -drenched crowd, which 
seemed to have a similar sentiment. 
They, too, were not in the mood to 
hear about taxes or politics, but sim- 
ply for great dancing music that 
spoke to the feet and the hips. Guerra 
more than obliged. The fact that the 

AMUSEMENT BUSINESS® 
TOP 10 CONCERT BOXSCORE GROSSES 1 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

ROD STEWART Palacio De Los Dec. 18-20 

Deportes 

(Sports Palace) 

Mexico City 

. $1,549,233 4123 
(4,740,652,980 54,000 

Mexican pesos) 

$53/$33/$23 

Ogden Presents 

Ocesa 

KM SIMON National Dec. 11 -12 

Auditorium 
Mexico City 

$614,660 14,663 

(1,880,859,600 18,000 

Mexican pesos) 

$60/$45/$33 

Ogden Presents 

Ocesa 

JUAN LUIS GUERRA Y440 The Paramount Nov. 26 -28 

New York 

$589,402 15,466 
$44/$40/ 17,400 

$35/$30 

Cardenas/ 
Fernandez & 

Associates 

David Maldonado 

Prods. 

Wes N' ROSES 

SOUNDGARDEN 

Centrum in Dec. 5 -6 

Worcester 

Worcester, 

Mass. 

$560,700 28,035 
$20 two 

sellouts 

Don Law Co. 

CHRISTMAS IN AMERICA: 

KENNYROGERS 

MARK CHESNUTI 

THE MCCARTERS 

Valley Forge - Dec. 15 -18 

Music Fair 

Devon, Pa. 

$387,530 14,660 

$31 sellout 

Music Fair Prods. 

ROOSTEWART Tacoma Dome Dec. 10 

Tacoma, Wash. 

$351,590 124163 

$39.50/$25 14,500 

Bauer /Kinnear 
Enterprises 

GARTH BROOKS 

TRSHAYEARW00D 

CHRIS LEDOUX 

Charlotte Dec. 14 

Coliseum 

Charlotte, N.C. 

$345,480 23,395 

$15 sellout 
Varnell Enterprises 

JUAN LUIS GUERRA Y444 Universal Nov. 23 -24 

Amphitheatre 
Universal City, 

Calif. 

$332,664 1049 
$31427.50 12,000 

Cardenas/ 
Fernandez & 

Associates 

Ventura Prods. 

BARRY MANILOW Symphony Hall Dec. 12 -15 

Phoenix 

$314,875 9,675 

$35/$25 10,316 

Evening Star 

Prods. 

LUTHER VANDROSS 

SINBAD 

LISA ESHER 

SOUNDS Of BLACKNESS 

Maple Leaf Dec. 12 

Gardens 

Toronto 

$308,490 9,287 

($352,758 12,000 

Canadian) 

$49.50/$32.50/ 
$22.50 

MCA Concerts 

Canada 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Laura Stroh, (615)- 321 -4254. 

music also spoke to the mind was like 
gravy. Guerra's original songs are 
wide -ranging in that respect, cover- 
ing themes of love, solitude, reflec- 
tion, and politics. 

He jackhammered into his encore, 
covering his hits like `Billirubina (Bil- 
irubin)," "A Pedir Su Mano (To Ask 
For Her Hand)," and a reprise of 
"Billirubina." The crowd was on its 
feet the last 45 minutes and seemed 
thirsty for much more even as 
Guerra and company gave their 
fourth goodbyes and walked off- 
stage. RAMIRO BIIRR 

KENNY KIRKLAND 

Kimballs East, Emeryville, Calif 

RECENT EFFORTS by Kenny 
Kirkland have left little doubt that 
this pianist, known for his work as a 
sideman with the Marsalis brothers 
and Sting, could step out on his own. 
Now on tour behind his GRP solo de- 
but album, which has hit No. 5 on the 
Top Jazz Albums chart, the pianist 
has truly risen to the occasion. 

It's unusual these days to find a 
leader who's not as concerned about 
what he plays as he is about the over- 
all musicality of the situation. Judg- 
ing from this Dec. 1 club engage- 
ment, what is most impressive about 
Kirkland sometimes is the way he 
lays out and the way he picks his 
spots. His ideas flow cleanly, they're 
followed through on completely, and 
you always know what he means. On 
Wayne Shorter's "Ana Maria," the pi- 
anist searched until he found inspira- 
tion, his fingers hopping the keys 
with a proper mix of determination 
and glee. During a solo, he would hit 
a dissonant chord as if just to keep 
the ears of those listening honest. 

True to his debut album, the sec- 
ond half of the set had a Latin theme. 
Kirkland got right in the groove on 
the Bud Powell tune "Celia," and 
Don Alias emerged to show off an in- 
credible pot of fingers and hands. 
Kirkland also chose tunes by McCoy 
Tyner, Keith Jarrett, and Thelonius 
Monk. Charnett Moffett offered an 
exuberant, supportive performance, 
always moving, often grinning at the 

fine action around him, and getting a 
rise out of the house with his slap- 
ping and popping on upright bass. 
Drummer Jeff 'rain" Watts brought 
his usual great ears and a singular 
will to push things forward, and sax - 
man Kenny Garrett drained every 
last breath of passion out of his horn, 
screeching, squatting, and shouting. 

ROBIN TOLLESON 

THE SMITHEREENS 

YINNIE JAMES 
THE COWSILLS 

The Roxy, West Hollywood 

A LITTLE BIT OF Jersey came to 
Los Angeles Dec. 17, as the Smither- 
eens played a hearty helping of no- 
frills rock'n'roll on a bill to benefit 
the Pediatric AIDS Foundation while 
on tour behind their current Capitol 
album "Blow Up." 

The unassuming, down -and -dirty 
four -piece band from the Garden 
State, who always have placed sub- 
stance over style, is at its best in inti- 
mate club settings, where the sweat 
flies and the energy buzzes with pal- 
pable brilliance. 

Blasting off with the early hit `Be- 
hind The Wall Of Sleep," Pat DiNizio 
and the guys ripped through a rau- 

cous set of familiar favorites from 
their Capitol catalog, including "Only 
A Memory," "Blues Before And Af- 
ter," "Evening Dress," "Yesterday's 
Girl," "Cigarette," and "House We 
Used To Live In." 

The band really kicked into high 
rock'n'roll gear on "Time And Time 
Again," as guitarist Jim Babjak 
wailed his way through an ear- split- 
ting jam driven by the Dennis Diken/ 
Mike Mesaros powerhouse rhythm 
section. "Blood And Roses" exploded 
into its own swirling orgy of guitar 
pyrotechnics and beautifully bashing, 
smashing drums. The band wrapped 
the set with the infectious "Top Of 
The Pops." 

One needn't be familiar with every 
Smithereens tune to enjoy a live per- 
formance. This is one of those bands 
who have succeeded in creating an 
identifiable sound, a musical signa- 
ture steeped in the best roots rock 
tradition. 

Opening acts Vinnie James and the 
Cowsills melded perfectly with the 
program. James engaged the audi- 
ence with his stripped -down solo set, 
strumming passionate, soulful tunes 
from his RCA debut, "All American 
Boy." The acoustic troubadour was 

(Continued on next page) 

OH, Chisel Help Snag T -Shirt Ring 
ACME Sues Aussie Pirate Outfit 

SYDNEY -Midnight Oil and 
Cold Chisel joined Australia's 
ACME Merchandising in suing - 
and eventually shutting down -a 
T -shirt bootlegging operation 
based just outside Sydney. 

Sales of illegal merchandise in 
Australia may total as much as 
$10 million. The legitimate mar- 
ket for music -related material is 
worth an estimated $50 million. 

ACME initiated the suit after 
obtaining illicit T- shirts featur- 
ing AC /DC, Van Halen, the Cure, 
Midnight Oil, and Cold Chisel, 

among others, from a Sydney - 
area retailer. The bootlegger and 
printer involved were put out of 
the merchandising business, ac- 
cording to ACME. 

"We were staring down the 
barrel of thousands of unlicensed 
shirts of poor quality flooding 
the market," says the firm's 
managing director, Tony Blain. 

The action was brought under 
copyright statutes and common 
law. Attorneys Tress Cocks & 
Maddox acted for ACME. 

Los Lobos Down South. Appearing as featured headliner and the sole North American act on the bill, Los Lobos gave 
its first South American performance in Caracas, Venezuela, at the Festival De Rock Iberoamerica. The largest such event 
ever held in Venezuela, with 55,000 tickets sold for a gross of more than $733,000, the event also featured top acts from 
Latin America and Spain. Backstage after the show, from left, are Tom Chauncey of the Rosebud Agency, which books 
Los Lobos; band members David Hidalgo and Louie Perez; promoter Claudio Mendoza of Togtron Productions; and band 
members Cesar Rosas, Conrad Lozano, and Steve Berlin. 
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Songwriters Have The 

Bottom Line In Series Tour 
GOIN' AROUND SITTIN' 
Around: International Talent 
Group, booker for such clients as 
Genesis, the Cure, Shawn Colvin, 
and Tin Machine, hopes that talk 
won't be cheap -in content, that 
is -among songwriters, as it has 
arranged a touring version of a suc- 
cessful series at New York's Bot- 
tom Line called "In Their Own 
Words (A Bunch Of Songwriters 
Sittin' Around Singing)." Devel- 
oped by the club's Allan Pepper 
and Stanley Snadowsky, along 
with WXRK New York DJ main- 
stay Vin 
Scelsa, the on- 
going series, 
which began 
in May 1990, 
has featured 
four or five 
writers or art- 
ists /writers 
performing 
and commenting on their material, 
whether a hit, a near hit, a 
should've- been -a -hit or a new song. 
The most recent event took place 
Dec. 7 when David Olney, Greg 
Trooper, Townes Van Zandt, and 
Mac McAnally appeared. 

Marty Diamond, director of cli- 
ent acquisitions at International 
Talent Group, says the time is par- 
ticularly relevant to such a project. 

"It's our answer to the tightening 
of radio and lower promotion bud- 
gets at labels," he says. "It's a cred- 
ible vehicle to get singer /songwrit- 
ers out to the public on a collective 
basis. It's like a live biography. 
What is the motivation behind a 
songwriter's creativity ?" 

From a career standpoint, Dia- 
mond notes that the Bottom Line 
series has opened further doors of 
collaborations. "When John Wes- 
ley Harding and Joey Ramone ap- 
peared on the same bill, they went 
afterward to Joey's house and be- 
gan writing together. It was the 
same for Don Henry and Greg 
Trooper." 

In detailing further the tour 
plans -to be finalized sometime in 
January- Diamond says the initial 
run in the East is a "test drive to 
make sure it works." The goal is to 
do five or six shows a week, with 
ticket prices running about $15. 

claims as a result of an introduction 
to the song penned by Mardin and 
copyrighted by him, through the 
company Deniz Music (BMI). 
Among the detailed charges is that 
the introduction has "deceived pur- 
chasers and prospective purchasers 
that the ... work is co- written, 
sponsored and /or approved by Ir- 
ving Gordon when, in fact, it is 
not." Part of the label copy reads, 
"Special Intro. ( "Unforgettable ") 
written by Arif Mardin; Deniz Mu- 
sic, BMI." 

While one cannot copyright a ti- 
tle, the use by 
another au- 
thor of the ti- 
tle of an estab- 
lished copy- 
right, such as 
"Unforgetta- 
ble," in a man- 
ner that could 
be perceived 

to trade on the popularity of the 
original song could be judged in vio- 
lation of law. 

Words &Musie 

by Iry Lichtman 

INTRO TO A SUIT: In a rarer type 
of copyright infringement suit, cou- 
pled with claims of unfair competi- 
tion, in New York federal court, 
Bourne Music and songwriter Ir- 
ving Gordon contend that producer 
Arif Mardin is giving listeners of 
Roberta Flack's new Atlantic al- 
bum, "Set The Night To Music," the 
impression that he is an author of 
the standard "Unforgettable," in- 
troduced in the '50s by the late Nat 
King Cole and the title song of his 
daughter Natalie's smash album of 
the same name on Elektra. 

Bourne and Gordon, citing Mar - 
din, Atlantic, and Flack as defen- 
dants in the action, make their 

SAMPLING SUIT: Jellybean Pro- 
ductions and House of Fun Music 
claim in U.S. district court in New 
York that a hit dance -club record- 
ing, 1985's "Love's Gonna Get You" 
by Jocelyn Brown (Warner Bros.) 
was sampled without permission of 
the copyright owners on an East - 
West recording released last sum- 
mer, "Deputy Of Love" by J.T. The 
plaintiffs have sued EastWest, its 
parent Atlantic Records, Gene 
Finley, a writer, J.T., and two pub- 
lishing firms, Funky Feet Publish- 
ing and Da Funk Music. They 
claim that negotiations with the de- 
fendants, to allow the sampling, 
ended without agreement and that 
the defendants went ahead with re- 
lease of the sampled recording. 

EXCEEDING THE Benchmark: 
AMOA, the jukebox trade group, 
and performing rights groups 
ASCAP, BMI, and SESAC have 
good news for jukebox locations, 
which also happens to be good news 
for the performing rights groups. 
Because jukebox operators have 
surpassed the revenue benchmark 
established for 1991, their music li- 

cense fees have been slightly re- 
duced. Per jukebox, with the 1991 
rates cited in parentheses for com- 
parison, the 1992 rates are as fol- 
lows: first jukebox, $271 ($272); sec- 
ond through 10th jukeboxes, $51 
($52); 11th -plus jukeboxes, $44 ($45). 

PRINT ON PRINT: The following 
are the best- selling folios from Hal 
Leonard Publications: 
1. Bon Jovi, Slippery When Wet 
2. Steve Vai, Passion And Warfare 
3. Barry Manilow, Because It's 
Christmas 
4. Jimi Hendrix, Radio One 
5. Stevie Ray Vaughan, Lightnin 
Blues 

ARTISTS IN CONCERT 
(Continued from preceding page) 

able to fill the club with only a voice 
and guitar, no small feat. 

The reunited Cowsills blasted 
through a powerful rock'n'roll set of 
all new tunes. Wild man John Cowsill 
is arguably the best drummer this 
city has to offer. The unsigned Cow - 
sills, appearing on the bill at the 
Smithereens' invitation, also jumped 
on stage to lend backing vocals to 
Babjak's tune "Now And Then." 
Their own signature harmonies can 
be heard on this Smithereens' track 
from `Blow Up." DEBORAH RUSSELL 

VOICE OF THE BEEHIVE 

THE ODDS 

The Palace 
Hollywood, Calif. 

THIS SOLD -OUT double bill provid- 
ed the perfect Thanksgiving eve pop 
feast. For headliner Voice Of The 
Beehive it was a homecoming, as Val- 
ley- girls- turned -London -transplants 
Tracey Bryn Selland and Melissa 
Brooke Belland returned to L.A. to 
play in front of an ecstatic crowd 
(which included their father, former 
Four Preps member Bruce Belland). 

For opening act the Odds, it was a 
chance to expose material from their 
overlooked Zoo Entertainment debut, 
"Neopolitan." 

VOB, which recently enjoyed a 
nine -week run on the Heatseekers Al- 
bum Chart with "Honey Lingers," of- 
fered a set of often insightful, infec- 
tious pop, juxtaposed with playful 
campiness. While Tracey sang about 
life as an independent woman in the 
modern rock hit "Monsters And An- 
gels," Melissa high -stepped around 
the stage in a pink tutu and silver 
platform boots, swinging her waist - 
length flaming -red braids. 

Highlights included a surprise cov- 

er of U.K. band James' "Sit Down" 
and "Adonis Blue," in which mem- 
bers of the Odds paraded across the 
stage in various stages of undress. 

Vancouver, British Columbia's the 
Odds proved to be a fine power -pop 
outfit in the dB's mold, with two ca- 
pable singer /songwriters in guitar- 
ists Steven Drake and Craig 

Northey. From "Domesticated 
Blind" to "Wendy Under The Stars" 
(the tale of a young man who loses 
his virginity the night Elvis died), the 
Odds showed off a knack for mean- 
ingful and tuneful story- telling. The 
band is currently on the road with 
Warren Zevon as his opening act and 
backing band. CRAIG ROSEN 

ARChive Turns Five. At a fifth- anniversary celebration for the ARChive of 
Contemporary Music in New York, director Jonathan Demme hosted a benefit 
party for the nonprofit music library, featuring a performance of "Scary Songs" 
by pioneering performance artist Laurie Anderson and an after- dinner dance 
with Fred Schneider of the B -52's as DJ. Pictured, from left, are Demme, 
ARChive founder and director B. George, Anderson, and Schneider. 

HILL BACK WITH QUALITY'S REGAN `ALL OVER AGAIN' 
(Continued from page 9) 

But when the opportunity arose to 
make a deal with Regan's indepen- 
dently distributed Quality, Hill was 
quick to jump back in the ring. 
"Dance Of Love" is a tougher, more 
rock -oriented album than fans may 
expect, with hard -edged vocals, sear- 
ing guitars, and a driving rhythm sec- 
tion. 

"Quality is a sort of family, it's like 
we're partners," says Hill. "I find I'm 

ENYA FACES MUSIC THRU HER FEELINGS 
(Continued from page 9) 

[hundreds of] years old and they 
could have been written today," 
she explains. 

While Enya's music is often con- 
sidered "new age," she is evasive 
when it comes to defining it in 
terms of distinct genre. "It is diffi- 
cult when you spend a lot of time 
working on the music and then 
there are only so many bins [in mu- 
sic stores] and unfortunately one 
of them is chosen for you," she 
says. "But I can't think that far 
into the business side of it or else it 
would affect how I work in the stu- 
dio." 

"Shepherd Moons" was record- 
ed over a two -year period, almost 

ENYA. 

entirely in Ireland, using equip- 
ment purchased with profits from 
"Watermark." Enya was also in- 
volved in construction of a record- 
ing facility outside of her home- 
town of Dublin that is near comple- 
tion. "It's important to work [near 
home] because when I work in the 
studio I have to discipline myself," 
she says. "It's nice to be able to 
finish at the same place you start- 
ed. You can feel stronger about the 
music." 

pulling for the record as much for 
[the Quality staff] as I am for my- 
self." 

Regan is equally excited about the 
reunion. "I'm thrilled with Dan Hill," 
he says. "I believed in him in 1975 and 
I believe in him now." 

Hill is set to begin a three -month 
tour of Canadian theaters this month 
and a U.S tour is in the planning 
stages. Meanwhile, the 37- year -old 
artist is on the "meet- and -greet" cir- 
cuit, showing up at record retail con- 
ventions and proving to the public 
"that I'm not in a walker yet. I still 
feel like I'm just beginning." 

And it is a beginning of sorts, as 
Hill admits the music business has 
dramatically changed since he first 
hit the pop charts in 1976. MTV has 
had a dramatic impact on the record 
industry, but the low -key singer/ 
songwriter says he remains true to 
his strengths. 

"When I first started, there was 
more of an emphasis on the songs, 
and less emphasis on the visual," Hill 
says. "I'll never be a video icon, so for 
me, the songs have to be killer 
songs, now more than ever." 

SALES HELP WANTED: 
PUBLICITY 

PRINTS 
"`n°prapned On 

Heave Gloss Rocs 
BLACK & WHITE 8 x 10's 

500 - $70.00 1000 - $95,00 

IMPORTS ONLY, 

SALESPERSON WANTED 

WITH STRONG 
CONTACTS AND COLOR 

PROVEN SALES RESULTS 1000 - $376.00 
Freight 

FOR FAST GROWING 
Above Prices intrude Typesetting & 

Send 8x10 Photo - Check or M.O. 

OPERATION. * * Full Color 8 B/W Posters 

SUPER INCENTIVE Composites - Cards - Other Sizes 

PACKAGE! Send For Catalog & Samples 

(713) 771 -4136 i PICTURES 
,867 E. Florida. Dept. BB 
Springfield. MO 65803 
1417) 869-9433 or 8645456 

BILLBOARD JANUARY 11, 1992 11 

www.americanradiohistory.com

www.americanradiohistory.com


artists & Music 

40,000- YEAR -OLD CULTURE SURFACES ON AUSTRALIAN CHART 
(Continued from page 1) 

music that ranges from straight - 
ahead rock to singer /songwriter folk 
to country music to hypnotic ancient 
chants. 

If all Western popular rhythm mu- 
sic has sprouted on one vine rooted 
somewhere in Africa, the indigenous 
sound of Australia may well be, per- 
versely, the newest music the world 
has heard for a long time. It is the rel- 
atively untainted music of the oldest 
surviving human culture on the plan- 
et, a culture believed by some to be 
40,000 years old. Although recently 
grafted onto commercial Western 
forms to facilitate its exposure, the 
music is neither African nor South 
American nor Asian. It is so inter- 
twined with a spiritual, instinctive life 
of nomadic isolation that, in its purest 
form, it is not even music as general- 
ly understood. 

The late Bruce Chatwin, author of 
"Songlines," wrote of "a labyrinth of 
invisible pathways which stretch to 
every corner of Australia." He ex- 
plained that "Aboriginal creation 
myths tell of the legendary totemic 
ancestors who create themselves and 
then set out on immense journeys 
across the continent, singing the 
name of everything that crosses their 
path and so singing the world into ex- 
istence ... A songline changes lan- 
guage from one people to the next, 
but the melody remains constant 
over colossal distances: so that, in 
theory at least, a man can sing his 
way across a landscape without ever 
having been there." 

Over the past five years, many ab- 
original music makers have watched 
global markets hungrily devour the 
Gipsy Kings, Ladysmith Black Mam- 
bazo, Les Negresses Vertes, Milton 
Nascimento, Silvio Rodriguez, and 
Youssou N'Dour. With the aid of 
powerful, sympathetic white support- 
ers, such as Midnight Oil, some of 
them have come to believe their time 
has arrived. 

FLAGSHIP GROUP 

If it has, then the flagship of the 
movement is unquestionably Yothu 
Yindi, who, with its recent top 10 sin- 
gle, "Treaty," and two stirring al- 
bums, has broken down the barriers 
that have excluded aboriginal bands 
from the rock mainstream. The band 
comes from the Gove Peninsula in re- 
mote Arnhem Land, 600 kilometers 
east of the northern city of Darwin, 
and its name means, respectively, 
"great one" and a nephew or child. 

Its stage presence is mesmerizing. 
A performance begins with the dance 
movements of four feather -clad and 
ochre- daubed tribesmen who inter- 
pret classic tales of the creation of 
landforms, the courtships of young 
adults, instances of magic, and the 
flight of the gudurrka (brolga) bird, 
the life giver that swoops down from 
the sun to feed in swamplands. 

Accompanied by the ethereal, un- 
familiar, and sometimes discordant 
throb of yidake (didgeridoo or large 
wind pipe) and bilma (clapsticks), the 
dancers /traditional musicians render 
audiences spellbound until five elec- 
tric rock musicians -three of them 
white men who have been given "skin 
names" and adopted into tribes -and 
three female singers take the stage, 
and tens of thousands of years of un- 
documented time dissolve under the 

weight of a fluid, seductive rhythm 
base. 

When Yothu Yindi's heady, frothy 
brew was presented to American au- 
diences at 36 concerts on Midnight 
Oil's 1989 Diesel And Dust To Big 
Mountain tour, it was an interesting 
case of cultural cross -pollination. 

WALKING A FINE UNE 
Certainly, the band's stage and rec- 

ord presentation of ancient aboriginal 
culture must be seen as a bold, brave 
step. Not that many years ago, ab- 
original actor David Gulpilil (a star of 
"Crocodile Dundee ") found himself 

Until 1991, there 
had only ever been 
two hit aboriginal 
artists in Australia 

seriously at odds with tribal elders, 
horrified by the wide exposure he 
was giving to aspects of sacred ritu- 
als. With Gulpilil only recently being 
recognized by his own people for the 
integrity of his work, Yothu Yindi 
leader Manuway Yunupingu, a revo- 
lutionary schoolteacher and potential 
leader of the powerful Gumatj clan, 
is conscious of the fine line he has to 
walk. 

The band has been subjected to 
criticism, even from peers. Joe Geia, 
former leader of prominent aborigi- 
nal band No Fixed Address, claimed 
he had always been too afraid of su- 
perstitious repercussions to paint his 
face in traditional designs and per- 
form traditional dances. "I believe 
that if you do," he warned, "some- 
thing will go wrong with you or your 
family." Strict clan rules govern al- 
most every aspect of aboriginal mu- 
sic, making it a minefield for record 
companies accustomed to standard 
means of exploitation. 

Nevertheless, Mushroom Records, 
home of Jimmy Barnes, the Angels, 
Minogue, and Jason Donovan, devot- 
ed all its promotional might to the 
Yothu Yindi breakthrough, and has 
worked equally hard to launch some- 
times chilling singer /songwriter Ar- 
chie Roach. This effort paid off early 

this year at the ARIA awards (Aus- 
tralia's Grammys), when Roach, nom- 
inated in four categories, walked 
away with the statues for best new 
talent and best indigenous album for 
his "Charcoal Lane" set. 

Featuring guest turns by Neil and 
Tim Finn of Crowded House, Paul 
Kelly of the Messengers, and Vika 
and Linda Bull of the Black Sorrows, 
"Charcoal lAne" was highlighted by 
"They Took The Children Away," 
which dealt with the government -ap- 
proved act of forcibly separating ab- 
original children from their parents 
under the policy of assimilation. 
Roach was taken from his family by 
a policeman at age 7 and never saw 
his parents again. 

REVIVED CULTURE 

Similar to Roach in some respects is 
Key Carmody, just signed by Festival 
Records. His second album, "Eulogy 
(For A Black Person)," is a collection 
of up- tempo, sometimes Dylanesque, 
life- affirming declarations of a re- 
vived aboriginal culture. Like so many 
of his peers, Carmody reflects the con- 
fidence that has emerged from a dec- 
ade of land -rights programs, the hand- 
ing back of sacred sites, and regional 
self -determination. 

It is a confidence also evident in the 
enormous strides taken by aboriginal 
sand painting and bark artists in re- 
cent times. While alcoholism and pet- 
rol- sniffing remain debilitating social 
problems in many aboriginal commu- 
nities, the pride that comes with na- 
tional and international acceptance of 
music and art is at least a step to- 
ward redressing the tragedy of two 
centuries of largely insensitive, white 
control of aboriginal life. 

One of the most impressive initia- 
tives in the development of aboriginal 
music has been the establishment of 
the CAAMA label, distributed nation- 
ally by PolyGram and heralded by a 
19 -track CD, "From The Bush," fea- 
turing contributions from Areyonga 
Desert Tigers, Blekbala Mukik, Titji- 
kala Desert Oaks Band, and the 
Wairuk Band. 

CAAMA records its artists in one 
of the world's most unique recording 
studios: Located at the foot of the 
MacDonnell Ranges near Alice 
Springs, it lies in the dead heart of 

Australia, where silence doesn't have 
to be obtained by insulation materi- 
als. 

PATH BROKEN BY OTHERS 

For all of the recent proliferation 
of labels, bands, aboriginal rock festi- 
vals, airplay, chart positions, and rec- 
ord sales, aboriginal rock recording 
did not begin in the early '90s. The 
path leading to Yothu Yindi's success 
was paved by a number of influential 
bands over the past decade. Chief 
among them: the Warumpi Band and 
its album "Big Name, No Blankets "; 
No Fixed Address, and its anthem, 

The flagship of the 
movement is Yothu 

lindi with its 
top 10 hit `Treaty' 

"We Have Survived "; Us Mob, who 
wrote the title song and starred in 
the acclaimed 1981 feature film 
"Wrong Side Of The Road "; and Col- 
oured Stone, which has recorded four 
respectable -selling albums of engag- 
ing "Koori country music." They re- 
main revered pioneers to many 
young aboriginal musicians. 

The process of winning over white 
Australia has been slow. Not that it 
has daunted Yothu Yindi's Yunu- 
pingu, the first aborigine from his 
part of the world with a college de- 
gree (Bachelor of Education). He rea- 
sons, "If you draw on your history, 
on your way of thinking as an aborig- 
inal and as a person of Australia, but 
equally respect Balanda [white] cul- 
ture in order to cope, you've got 
somewhere to stand and be." 

In pursuit of this recognition, 
Yothu Yindi refused to sign a U.S. 
contract with Disney's Hollywood 
Records until label A &R manager 
Claudia Stanton came to Arnhem 
Land to meet with the tribal elders 
and present her bona- fides. Aborigi- 
nal music is very much a music of 
place; take away that place and the 
essence of the music evaporates. 

The spirit of place is certainly im- 
portant to Scrap Metal, recently invit- 
ed by Jimmy Barnes to support him 

on a national tour and long endorsed 
by Midnight Oil. Scrap Metal resides 
in the northwestern pearling port of 
Broome, the furthest that people 
from the east coast can travel with- 
out passports. The nearest capital 
city, Perth, is 1,375 miles away and 
the nearest town, 150 miles. Yet this 
has not stopped the band (which 
boasts 23 children among its mem- 
bers) from recording four albums, 
undertaking four swings through the 
major cities of the eastern seaboard 
and being filmed for a national televi- 
sion special, "From Broome To The 
Big Smoke." 

Scrap Metal stands apart from the 
rest of Australia's aboriginal band 
community, not only geographically, 
but also musically. Broome was a leg- 
endary melting -pot port, a brawling, 
gambling, whoring frontier town 
where the strict guidelines of breed- 
ing etiquette were not always ob- 
served. Today it boasts an extraordi- 
nary racial mix and the members of 
Scrap Metal, in keeping with the 
town's tradition, are able to claim rich 
bloodlines indeed. While predomi- 
nantly aboriginal, they are also part 
Chinese, Filipino, Malay, French, and 
Scottish. Their music is as textured 
as their background and as striking 
as the enveloping Broome contrast of 
richly red soil, white powder sand, 
and brilliant blue water. 

The buoyant rock /country/reggae/ 
pop music of Scrap Metal reflects lit- 
tle of the "Land Rights Now!" rage 
and the "they took the children 
away" lament of aboriginal rock. 
This is one act that has effectively 
bridged white and black culture in 
this country -by refusing to ac- 
knowledge that there was ever any 
distinction in the first place. 

[A note on the aboriginal flag in the 
Billboard Report logo on Page 1: 
According to Billboard Australian 
writer Katherine Tulich, the flag is 
sometimes called the Land Rights 
Flag, but aborigines regard it as a 
symbol of aboriginal affinity with 
the land, rather than their claim to 
more territory. The golden central 
circle on the flag represents the sun 
uniting the aboriginal people (de- 
picted by the black upper half) with 
the earth (the red lower half).] 

AUSSIES `COMMIT' TO SOUL MUSIC 
(Continued from page 7) 

who saw the film was raving about it. 
Our research has shown an interest 
in soul music for about five years 
now. It probably began to happen 
with The Big Chill,' and then it really 
took hold with the `Good Morning 
Vietnam' soundtrack, which finally 
exposed [artists] like James Brown in 
this country. 

"We picked five songs from `The 
Commitments' album, played them 
as an `Electric Lunch' bracket one 
day, and the phones went crazy. It 
became very obvious that our listen- 
ers want to hear soul music at the 
moment." 

Radio acceptance of this sound- 
track was an added bonus for Road - 
show Film Distributors, which 
worked closely with BMG on a cross - 
promotion strategy prior to the film's 
late- September release. The cam- 

paign included ticket giveaways 
through major retail chains Brashs, 
Chandlers, and Virgin, and the maga- 
zine Music '91. 

The result has been a box -office 
take of more than $2 million. "The 
first week wasn't fantastic," says 
Roadshow's Dallas Winnem, "but 
once word of mouth had a chance to 
spread, it just took off." 

No sooner had the Parker sound- 
track started moving up the charts 
than Mushroom Records released 
contemporary rocker Jimmy Barnes' 
"Soul Deep" album, recorded at his 
home studio last January. It shipped 
platinum, debuted at No. 1 and ce- 
mented the new boom firmly into 
place. 

Barnes' offering sees him whip 
through classics originally associated 
with Jackie Wilson, Al Green, Stevie 

Wonder, Sam & Dave, Ike & Tina 
Turner, the Four Tops, Marvin Gaye 
& Tammi Terrell, Wilson Pickett, and 
Joe Tex. 

Although the release of a genre al- 
bum was a gamble for an artist of 
Barnes' stature, he appears to have 
pulled it off. The album is his fastest 
mover ever, with more than 100,000 
sales to date, and his soul revue con- 
certs (with an incorporated set by 
Johnny Diesel) have drawn strong re- 
views. 

Barnes has been recording the oc- 
casional soul song since his days with 
Cold Chisel, and is now very much re- 
sponsible for taking it to an enthusi- 
astic young audience. "Soul music," 
he told Billboard, "is the purest form 
of emotional expression in song. It's 
the singer's way of expressing love. 
Soul is a way of opening up emotion- 

ally, of releasing emotion." 
Those buying "The Commitments" 

soundtrack and the Barnes album 
also appear to be investigating some 
of the music that inspired those proj- 
ects, albeit with prompting from tele- 
vision. Castle Communications and 
Sony Music recently joined forces to 
market a $40, three -CD Ray Charles 
anthology with the help of a TV com- 
mercial. Some 20,000 sets were sold 
and the title went top 20 on the al- 
bums chart. 

"The chart entry came as a sur- 
prise," says Castle's commercial 
manager, Dougie Dudgeon. "I think 
it was helped along by the general 
awareness of great soul music at the 
moment, and a curiosity about where 
the sound came from." 

Charles has toured Australia often 
(Continued on page 18) 
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WHERE ANGELS DARE TO TREAD: When Sony Distribution hired a 
black music field staff early in '91, all of the major labels followed suit with 
their own urban marketing /product development staffs. This resulted in 
the highest rate of employment for blacks in distribution in industry his- 
tory. In 1988, only WEA had a complete staff, while CEMA was covered in 
a few branches and had begun to staff up. Spurred by increased sales of 
R &B music as well as changes in Billboard's R &B retail reporting process, 
other companies began to follow WEA's example. There is still only one 
African- American branch manager: MCA's Ben Sheats. There would have 
been two, except that Steve Corbin, previously Sony's first and only Afri- 
can- American branch manager, has accepted the newly created PGD posi- 
tion of VP of sales and marketing, black music. One of Corbin's first duties 
is to hire regional sales managers. Will wonders never cease! 

CONGRATULATIONS TO Kirk Bonin on his promotion to senior direc- 
tor, urban marketing, for Arista. Bonin was formerly director, urban mar- 
keting. His duties include the creation, coordination, and implementation of 
all field marketing for Arista's black product, as well as overseeing daily 
sales. Bonin is also responsible for the sales and marketing of a majority of 
Arista's crossover artists, and serves as liaison to BMG Distribution's ur- 
ban staff. 

SANTA IN THE HOOD: Every year, Billboard publishes a Top Christmas 
Albums chart. R &B titles rarely chart here, since they may not be hot chain 
store and rack items. An informal survey of retailers aroond the country 
reveal many strong R &B Christmas sellers. Beverly Taylor of The Joy Of 
Music in Cleveland reports two annual nest -sellers: "Give Love At Christ- 
mas" by the Temptations (Motown) and "Merry Christmas Baby" by 
Charles Brown (King), which quickly sold out. Other strong titles include 
"He Is Christmas" by Take 6 (Reprise) and "Home For Christmas" by the 
O'Jays (EMI). This year Atlantic offered "It's Christmas Time Again" 
(Stax), featuring Isaac Hayes, the Emotions, Little Johnny Taylor, Rufus 
Thomas, Albert King, and others. A strong gospel offering is A &M's "The 
Essence Of Christmas, featuring such Benson artists as Commissioned, 
Vanessa Mitchell, Albertina Walker, Carman, Thomas Whitfield, and 
CeCe Winans. Atlantic's new "Soul Christmas," with tracks by Joe Tex, 
Luther Vandross, and Donny Hathaway, among others, is a strong seller, 
as is the new "Christmas" by Stephanie Mills (MCA). Royce Fortune of 
Fortune Records in Los Angeles reports that the following are "working 
for his cash register ": The O'Jays, Mills, the Temptations, Take 6, "Happy 
Holiday To You" by the Whispers (Capitol), "Christmas Time" by Patti La- 
Belle (MCA), "Santa Claus Got A Brand New Bag" by James Brown (Rhi- 
no), and "The Spirit Of Christmas" by Ray Charles (Columbia). Randy 
Coleman Jr. of B.J. Music Center in Greenville, S.C., adds, "Two of the 
best Christmas releases that I've ever seen came out this year: The Atlantic 
`Soul Christmas' and the Ichiban 'Blues At Christmas' ... It appeals to ev- 
erybody because it is up -tempo and a fresh approach to Christmas music. 
[Both titles] have taken the market by storm." Coleman has been able to 
get "Soul Christmas" on CD, but it sells out as soon as he gets it in. 

NOT ß &B SINGLES ACTION 
RADIO MOST ADDED 

PLATINUM/ 
GOLD 
ADDS 

23 REPORTERS 

SILVER 
ADDS 

21 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
52 REPORTERS 

TOTAL TOTAL 
ADDS ON 

102 REPORTERS 

STAY THIS WAY 
BRAND NEW HEAVIES DELICIOUS. O 0 2 2 73 
BABY HOLD ON TO ME 
GERALD LEVERT Arco EASTWEST O 0 2 2 66 
I CAN'T STOP THINKIN' 
Z'LOOKE ORPHEUS O O 2 2 29 
MAKE YA BODY MOVE 
CHILL DEAL BOYZ PUMP O O 2 2 9 

THESE THREE WORDS 
STEVIE WONDER MOTOWN O O 1 1 98 
UUH AHH 
BOYZ II MEN MoTowN 0 0 1 1 94 
EVERLASTING LOVE 
TONY TERRY EPIC O O 1 1 88 
MAKE TIME FOR LOVE 
KEITH WASHINGTON QWEST O 0 1 1 81 
LOVE IS CALLING YOU 
GENE RICE RCA O O 1 1 77 
LET'S STAY TOGETHER 
GUY MCA O O 1 1 77 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

Billboard. ©1992, Billboard /BPI Communications, Inc. FOR WEEK ENDING JANUARY 11, 1992 

Not R&D Singles Sales & Airplay .. 
A ranking of the top 40 R &B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R &B Singles chart. 

SALES 
TITLE ARTIST 

ea ó Cf 
Oyp I 

1 5 

2 3 

3 6 

4 1 

5 2 

6 4 

7 9 

8 8 

9 16 

10 11 

11 7 

TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL 

BLACK OR WHITE MICHAEL JACKSON 

KEEP IT COMIN' KEITH SWEAT 

THE COMFORT ZONE VANESSA WILLIAMS 

2 LEGIT 2 QUIT HAMMER 

I LOVE YOUR SMILE SHANICE 

INSATIABLE PRINCE AND THE N.P.G. 

KISS YOU BACK DIGITAL UNDERGROUND 

CANT LET GO MARIAN CAREY 

CHANGE LISA STANSFIELD 

AFTER THE DANCE FOURPLAY FEATURING EL DEBARGE 

3 

5 

6 

2 

4 

1 

8 

13 

14 

15 

7 

12 13 CAN HE DO IT 

13 27 STAY 

14 17 I WANT YOU 

15 10 LIVING IN CONFUSION 

16 12 LOVE CRAZY 

17 25 UUH AHH 

18 20 ALL THROUGH THE NIGHT 

19 24 THE RUSH 

20 14 PRIVATE LINE 

21 30 JUST THE TWO OF US 

22 26 FINALLY 

23 15 PUT ME IN YOUR MIX 

24 29 MIND PLAYING TRICKS ON ME 

25 28 MAKE TIME FOR LOVE 

26 37 SHE'S GOT THAT VIBE 

27 18 CAN'T TRUSS IT 

28 23 (EVERYBODY) GET UP 

29 21 FEELS LIKE ANOTHER ONE 

30 32 FOREVER MY LADY 

31 33 IS IT GOOD TO YOU 

32 38 THE WAY I FEEL ABOUT YOU 

33 22 I'LL TAKE YOU THERE 

34 19 GIVING YOU ALL MY LOVE 

35 39 STAY THIS WAY 

36 - THESE THREE WORDS 

37 - GROOVE WITH IT 

38 I BELONG TO YOU 

39 BREAKIN' MY HEART 

40 31 SET ADRIFT ON MEMORY BLISS 

READY FOR THE WORLD 11 

JODECI 18 

JODY WATLEY 16 

PHYLLIS HYMAN 10 

ATLANTIC STARR 9 

BOYZ II MEN 17 

TONE -LOC 19 

LUTHER VANDROSS 12 

GERALD LEVERT 20 

CHUBB ROCK 31 

CE CE PENISTON 28 

BARRY WHITE 33 

GETO BOYS 42 

KEITH WASHINGTON 24 

R. KELLY 26 

PUBLIC ENEMY 

ROGER 

PATTI LABELLE 

JODECI 

38 

21 

40 

39 

HEAVY D. & THE BOYZ 49 

KARYN WHITE 22 

BEBE & CECE WINANS 34 

CHRIS WALKER 32 

THE BRAND NEW HEAVIES 30 

STEVIE WONDER 23 

BIG DADDY KANE 36 

WHITNEY HOUSTON 25 

MINT CONDITION 44 

P.M. DAWN 27 

rW 
53 

AIRPLAY 
TITLE ARTIST 

COó 

ypr-A 

Sd 

I LOVE YOUR SMILE SHANICE 

2 3 THE COMFORT ZONE VANESSA WILLIAMS 2 

3 2 AFTER THE DANCE FOURPLAY FEATURING EL DEBARGE 7 

4 4 LOVE CRAZY ATLANTIC STARR 9 

5 5 TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL 3 

6 6 2 LEGIT 2 QUIT HAMMER 4 

7 8 THE RUSH LUTHER VANDROSS 12 

8 7 LIVING IN CONFUSION PHYLLIS HYMAN 10 

9 9 BLACK OR WHITE MICHAEL JACKSON 5 

10 10 INSATIABLE PRINCE AND THE N.P.G. 8 

11 11 CAN HE DO IT READY FOR THE WORLD 11 

12 12 KEEP IT COMIN' KEITH SWEAT 6 

13 13 I WANT YOU JODY WATLEY 16 

14 14 CHANGE LISA STANSFIELD 15 

15 15 CAN'T LET GO MARIAH CAREY 14 

16 16 UUH AHH BOYZ II MEN 17 

17 17 THESE THREE WORDS STEVIE WONDER 23 

18 19 THE WAY I FEEL ABOUT YOU KARYN WHITE 22 

19 20 I BELONG TO YOU WHITNEY HOUSTON 25 

20 18 (EVERYBODY) GET UP ROGER 21 

21 21 KISS YOU BACK DIGITAL UNDERGROUND 13 

22 22 MAKE TIME FOR LOVE KEITH WASHINGTON 24 

23 23 STAY JODECI 18 

24 26 EVERLASTING LOVE TONY TERRY 29 

25 24 PRIVATE LINE GERALD LEVERT 20 

26 25 SET ADRIFT ON MEMORY BLISS P.M. DAWN 27 

27 27 ALL THROUGH THE NIGHT TONE -LOC 19 

28 28 YOU (YOU'RE THE ONE FOR ME) EX- GIRLFRIEND 35 

29 29 SHE'S GOT THAT VIBE R. KELLY 26 

30 30 LET'S STAY TOGETHER GUY 37 

31 31 STAY THIS WAY THE BRAND NEW HEAVIES 30 

32 32 LOVE IS CALLING YOU GENE RICE 43 

33 33 GIVING YOU ALL MY LOVE CHRIS WALKER 32 

34 34 GROOVE YA LEVEL III 41 

35 35 THE JONES' THE TEMPTATIONS 47 

36 36 I'LL TAKE YOU THERE BEBE & CECE WINANS 34 

37 37 GROOVE WITH IT BIG DADDY KANE 36 

38 38 FINALLY CE CE PENISTON 28 

39 39 SO INTENSE LISA FISCHER 50 

40 40 BABY HOLD ON TO ME GERALD LEVERT 60 

R &B SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

4 2 LEGIT 2 QUIT (Bust -It, BMI) 
70 ADDAMS GROVE (Bust -It, BMI /Orion, ASCAP) 

7 AFTER THE DANCE (Jobete, ASCAP) 

75 AIN'T GONNA HURT NOBODY (Hittage, 
ASCAP /Caliber, ASCAP /Good High, ASCAP /Kid 'N 

Play, ASCAP) 

92 AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams, 

BMI /Power Artists, BMI) 
65 ALL NIGHT ALL DAY (Inter Coastal, BMI /Pac Jam, 

BMI) 
19 ALL THROUGH THE NIGHT (Loc'd Out, ASCAP /Black 

Doors, ASCAP) 

67 ARE YOU LONELY FOR ME (Trycep, BMI /Ramat, 

BMI /Rude News, BMI /Mike Ferguson, BMI) 
61 BE A FATHER TO YOUR CHILD (Fred & Barney, BMI) 
55 BE TRUE TO YOURSELF (Protoons, ASCAP /Greedy 

Greg, ASCAP) 

5 BLACK OR WHITE (Mijack, BMI/Warner- Tamerlane, 
BMI /Ignorant, ASCAP) 

44 BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte 
Tyme, ASCAP) 

11 CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE 

THAT) (MCA, ASCAP /Ready Ready, ASCAP) 

14 CAN'T LET GO (M Carey, BMI/WB, 
ASCAP/Wallyworld, ASCAP /Sony Songs, BMI) 

38 CAN'T TRUSS IT (Del American, BMI) 

59 CAN'T WAIT TO GET YOU HOME (MCA, ASCAP /Bush 
Burnin', ASCAP) 

84 CHANGED (EMI April, ASCAP /Monty Seward, ASCAP) 

15 CHANGE (Careers -BMG, BMI) 
94 COLD SWEAT (Cykus, BMI /BMG, ASCAP) 

56 COLOR ME BADD (Hip City, BMI /Hi- Frost, BMI /HK, 
BMI) 

2 THE COMFORT ZONE (Pecot, ASCAP /Kipteez, 
ASCAP/Virgin, ASCAP /Somethin' Stoopid, 

ASCAP /Alma, ASCAP) HL/CPP 

29 EVERLASTING LOVE (Sun Face, ASCAP /Shaman 
Drum, BMI) 

21 (EVERYBODY) GET UP (Troutman's, BMI /Saja, 
BMI/Warner- Tamerlane, BMI /Gamson, ASCAP) 

93 EVERYTHING'S GONNA BE ALRIGHT (Naughty, 
ASCAP /Island, BMI) 

48 EVERYTIME MY HEART BEATS (Pam & Steve, 

ASCAP /Lease -A -Tune, ASCAP /Primate, ASCAP) 

40 FEELS LIKE ANOTHER ONE (Willow Girl, BMI /Zurí, 
BMI /Budsky, BMI) 

28 FINALLY (Wax Museum, BMI /Mainlot, BMI) 
39 FOREVER MY LADY (EMI April, ASCAP /Across 110th 

Street, ASCAP /DeSwing Mob, ASCAP /AI B. Sure!, 

ASCAP) 

53 GET A LIFE (Black Hat, ASCAP) 

63 GET READY (Dyad, BMI/Yah Mo, BMI) 
32 GIVING YOU ALL MY LOVE (CCW, ASCAP /Rogli, 

ASCAP) 

74 GIVIN' IN TO LOVE (Rodsongs, ASCAP /Almo, ASCAP) 

82 GO TO THE HORSE'S MOUTH (0 Dad, BMI /North 
Star, BMI) 

36 GROOVE WITH IT (AZ, ASCAP /Cold Chillin', 
ASCAP/WB, ASCAP) 

41 GROOVE YA (Money In The Bank, BMI /Jon Gass, 

ASCAP) 

97 HEART TO HEART (Sula, ASCAP/WB, 

ASCAP /Heritage, ASCAP) 

45 HOME IS WHERE THE HURT IS (E.Sharp, ASCAP) 

72 HOUSECALL (Aunt Hilda, BMI /Shadows, BMI /Maxi, 
BMI /Gunsmoke, ASCAP /Pow Wow, ASCAP /Anchor, 
ASCAP /Level Vibes, ASCAP) 

100 HOUSE PARTY II 

88 HOW TO FLOW (Nice & Smooth, ASCAP) 

25 I BELONG TO YOU (Virgin Songs, BMI /Rightsong, 
BMI /Franne Gee, BMI) 

95 I CAN'T STOP THINKIN' (ABOUT YOUR LOVE) (MCA, 

ASCAP /Bush Burnin, ASCAP /Mikel Moco, 

ASCAP /Strick -Lick, ASCAP) 

34 I'LL TAKE YOU THERE (Irving, BMI) 
1 I LOVE YOUR SMILE (Shanice 4 U, ASCAP /Gratitude 

Sky, ASCAP) 

78 IN & OUT OF LOVE (Virgin Songs, BMI /Morning Crew, 

BMI) 
8 INSATIABLE (Controversy, ASCAP/WB, ASCAP) 

49 IS IT GOOD TO YOU (Colgems -EMI, ASCAP) 

57 IT'S NOT YOUR MONEY (Bust -It, BMI) 
81 IT'S SO HARD TO SAY GOODBYE TO YESTERDAY 

(lobete, ASCAP) CPP 

16 I WANT YOU (Rightsong, BMI /EMI April, 

ASCAP /Ultrawave, ASCAP) 

47 THE JONES' (Whole Nine Yards, ASCAP/Wokie, 

ASCAP) 

31 JUST THE TWO OF US (ADRA, BMI /Howie Tee, 

BMI /Getaloadoffatso, BMI) 

6 KEEP IT COMIN' (Harrindur, BMI /Joe Public, 

BMI /Keith Sweat, ASCAP /E/A, ASCAP/WB, 

ASCAP /Ensign, BMI) WBM /CPP 

13 KISS YOU BACK (GLG Two, BMI /Pubhowyalike, 
BMI/Willesden, BMI /Bridgeport, BMI) 

52 LATIFAH'S HAD IT UP 2 HERE (T -Boy, ASCAP /Queen 

Latifah, ASCAP /Naughty, ASCAP) 

37 LET'S STAY TOGETHER (Donril, ASCAP /Zomba, 
ASCAP /Jamron, ASCAP) 

10 LIVING IN CONFUSION (Gamble -Huff, ASCAP/Virgin, 

ASCAP/Terry Burrus, BMI) 
9 LOVE CRAZY (WB, ASCAP /Jodaway, ASCAP) 

43 LOVE IS CALLING YOU (Stanton's Gold, BMI /April 
Joy, BMI /Genric, BMI /Island, BMI) 

58 LOVE STORIES (Virgin Songs, BMI /Morning Crew, 

BMI) 
86 LUXURY OF LOVE (Garlic Gulch, BMI /Chubu, 

BMI /Irving, ASCAP/Write By The Sea, ASCAP / Reata, 

ASCAP) 

24 MAKE TIME FOR LOVE (Chicago Bros., BMI/Warner- 
Tamerlane, BMI) 

99 MEET ME IN THE MIDDLE (Shakeji, ASCAP /Aquarian 
Fire, BMI) 

42 MIND PLAYING TRICKS ON ME (N -The Water, 

ASCAP) 

80 NEVER IN MY LIFE (Gratitude Sky, ASCAP /Streamline 
Moderne, BMI/Virgin Songs, BMI) 

68 NICE & SLOW (Red Man, ASCAP/Virgin, ASCAP /Black 
Eye, ASCAP /Kee -Drick, BMI) 

89 NO REASON (Frytown, BMI /Diz Is Muzik, BMI) 
69 ONE GOOD REASON (Number Nine, ASCAP/Tunes -R- 

Us, ASCAP) 

77 O.P.P. (Jobete, ASCAP /Naughty, ASCAP) CPP 

83 POOR GEORGIE (Top Billin', ASCAP /MCA, 
ASCAP /Must Rock, BMI/Worldwide, BMI) 

79 POP THAT COOCHIE (Pac Jam, BMI /2 Live, BMI) 

20 PRIVATE LINE (Trycep, BMI/Willesden, BMI) 
33 PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux, 

BMI) 
85 RIGHT DOWN TO IT (Kear, BMI /Sony Epic /Solar, 

BMI /Greenskirt, BMI) 
12 THE RUSH (EMI April, ASCAP /Uncle Ronnié s, 

ASCAP /MCA, ASCAP/Thriller Miller, ASCAP) 

27 SET ADRIFT ON MEMORY BLISS (MCA, 

ASCAP /Reformation, ASCAP) 

26 SHE'S GOT THAT VIBE (Willesden, BMI /R.Kelly, 

BMI /Zomba, ASCAP /Barjosha, BMI) 
50 SO INTENSE (Bok, ASCAP /Stone & Muffin, 

ASCAP /Geffen Again, BMI /Pure Delight, 

BMI / Harrinder, BMI /Gratitude Sky, ASCAP /Ensign, 

BMI /Randy Michelle, BMI) 
54 SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT 

IS) (Gamble -Huff, ASCAP /Henry Sue Mae, BMI/Tajai, 
BMI /Mighty Three, BMI) 

30 STAY THIS WAY (Varry White, ASCAP /London, 

ASCAP /Mudslide, BMI) 
18 STAY (EMI April, ASCAP /Across 110th Street, 

ASCAP /DeSwing Mob, ASCAP) WßM 

62 STEADY MOBBIN' (Gangsta Boogie, ASCAP /Street 
Knowledge, BMI) 

98 SUCH GOOD LOVE (Mo Kids, BMI /Jonyro, 
BMI /Orange Man, BMI) 

90 SWEET THANG (MCA, ASCAP) 

3 TELL ME WHAT YOU WANT ME TO DO (Gratitude 

Sky, ASCAP/Tevin Campbell, ASCAP) 

46 TENDER KISSES (Zodroq, ASCAP /Zodboy, ASCAP/Sir 

Spence,'ASCAP /Love Tone, ASCAP /M &T Spencer, 

ASCAP) WBM 

23 THESE THREE WORDS (Steveland Morris, ASCAP) 

66 THE THINGS THAT U DO (Zomba, ASCAP) 

96 THINKING OF YOU (SOH, ASCAP /Creative Funk, 

ASCAP) 

73 THIS MUST BE LOVE (Gotta Getcha, BMI /Pri, 
BMI /Angora, ASCAP) 

71 THIS TIME (Georgia's, BMI /Stone Diamond, BMI /Blair 
Vizzion, BMI) 

64 UNDERSTANDING (MCA, ASCAP /Zubaidah, 
ASCAP/WB, ASCAP /Carrumba, ASCAP /Bilshir, 
ASCAP /Roydor, BMI) 

17 UUH AHH (Mike Ten, BMI /MCA, BMI /Biv Ten, 

ASCAP) 

22 THE WAY I FEEL ABOUT YOU (Warner- Tamerlane, 

BMI /Kings Kid, BMI/Writing Staff, ASCAP /Gimme 
1/2, ASCAP/Welbeck, ASCAP /Leftover Soupped, 

ASCAP /ATV, BMI) 

51 WHAT GOES AROUND COMES AROUND (Miss Bessie, 

ASCAP) 

60 WHAT'S ON YOUR MIND (FROM HOUSE PARTY II) 

(EMI Blackwood, BMI /Eric B & Rakim, ASCAP) 

91 WORD TO THE BADD!! (Near, BMI /Sony Epic /Solar, 
BMI / Greenskirt, BMI /EMI Blackwood, BMI /Black 
Stallion, ASCAP /Pebbitone, ASCAP) 

76 YOU CALLED & TOLD ME (FROM STRICTLY 

BUSINESS) (EMI April, ASCAP /Across 110th Street, 

ASCAP /Stone Jam, ASCAP /Milteer, ASCAP) 

87 YOU MAKE ME FEEL BRAND NEW (Warner -Tamerlane, 

BMI) 
35 YOU (YOU'RE THE ONE FOR ME) (Forceful, 

BMI/Willesden, BMI) 

BILLBOARD JANUARY 11, 1992 15 

www.americanradiohistory.com

www.americanradiohistory.com


BiliboardTOP 
FOR WEEK ENDING JAN. 11, 1992 

V) W 
w 3 

H Y 
rn 
w 

53 
o 

N < 

z o1- 
tY 
¢ 

7i Ú 
ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

z ó 
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wó aa 

1 4 5 

* * No. 1 * * 
MICHAEL JACKSON EPIC 45400 (10.98 EQ) 2 weeks at No. 1 DANGEROUS 1 

2 2 3 29 JODECI MCA 10198(9.98) FOREVER MY LADY 1 

3 4 2 13 PRINCE & THE N.P.G. PAISLEY PARK 25379 */WARNER BROS. (9.98) DIAMONDS & PEARLS 1 

4 3 1 8 ICE CUBE PRIORITY 57155 (9.98) DEATH CERTIFICATE 1 

12 5 KEITH SWEAT ELEKTRA 61216' (10.98) KEEP IT COMIN' 5 

6 5 5 10 GERALD LEVERT ATCO EASTWEST 91777* (10.98) PRIVATE LINE 5 

7 6 6 9 HAMMER CAPITOL 98151 (9.98) TOO LEGIT TO QUIT 6 

9 10 32 BOYZ II MEN MOTOWN 6320 (9.98) COOLEYHIGHHARMONY 1 

12 11 14 MARIAH CAREY COLUMBIA 47980 (10.98 EQ) EMOTIONS 6 

10 8 7 25 BEBE & CECE WINANS CAPITOL 92078 (9.98) DIFFERENT LIFESTYLES 1 

11 11 8 13 PUBLIC ENEMY APOCALYPSE 91 THE ENEMY STRIKES BLACK 
DEF JAM 47374 /COLUMBIA (10.98 EC)) 

1 

12 10 9 11 BARRY WHITE A &M 5377 (9.98) PUT ME IN YOUR MIX 8 

13 14 14 12 PATTI LABELLE MCA 10439 (9.98) BURNIN' 12 

14 13 13 18 VANESSA WILLIAMS WING 843522 /MERCURY (9.98 Ea) THE COMFORT ZONE 12 

15 20 30 6 TEVIN CAMPBELL QWEST 26291 */WARNER BROS. (9.98) T.E.V.I.N. 15 

16 15 16 26 PHYLLIS HYMAN PIR 11006 /z00 (9.98) PRIME OF MY LIFE 10 

11 16 18 12 FOURPLAY WARNER BROS. 26656* (9.98) FOURPLAY 16 

18 23 28 14 CYPRESS HILL COLUMBIA 47889 (9.98 EQ) CYPRESS HILL 18 

19 21 20 13 A TRIBE CALLED QUEST JIVE 1418* (9.98) LOW END THEORY 13 

20 17 15 15 KARYN WHITE WARNER BROS. 26320 (10.98) RITUAL OF LOVE 1 

21 19 19 26 GETO BOYS RAP -A -LOT 571611PRIORITY (9.98) WE CAN'T BE STOPPED 5 

22 22 24 34 LUTHER VANDROSS EPIC 46789 (10.98 EQ) POWER OF LOVE 1 

23 18 17 12 SCARFACE RAP -A -LOT 57167 /PRIORITY (9.98) MR. SCARFACE IS BACK 13 

24 28 35 6 SHANICE MOTOWN 63I9 (9.98) INNER CHILD 24 

25 24 22 25 HEAVY D. & THE BOYZ UPTOWN 10289` /MCA (9.98) PEACEFUL JOURNEY 5 

26 25 23 8 SOUNDTRACK MCA 10397* (9.98) HOUSE PARTY 2 23 

21 26 21 30 SHABBA RANKS EPIC 47310 (9.98 EQ) AS RAW AS EVER 1 

28 34 34 17 NAUGHTY BY NATURE TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE 10 

29 29 36 6 LISA STANSFIELD ARISTA 18679. (10.98) REAL LOVE 29 

30 30 27 10 DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98) SONS OF THE P 23 

31 31 33 10 2ND II NONE PROFILE 1416 (9.981 2ND II NONE 31 

32 27 25 BIG DADDY KANE COLD CHILLIN' 26715* /REPRISE (9.98) PRINCE OF DARKNESS 25 

33 37 64 5 D -NICE JIVE 41466` (9.98) TO THE RESCUE 33 

34 32 29 10 P.M. DAWN OF THE HEART, OF THE SOUL & OF THE CROSS 
GEE STREET /ISLAND 510276`/PLG (9.98 EQ) 

29 

35 40 43 7 
D.J. MAGIC MIKE & M.C. MADNESS AIN'T NO DOUBT ABOUT IT 
CHEETAH 9405* (9.98) 

35 

36 36 26 11 THE 2 LIVE CREW SPORTS WEEKEND (AS NASTY AS THEY WANNA BE PART II) 
LUKE 91720` /ATLANTIC 110.981 

19 

31 33 32 10 CHRIS WALKER PENDULUM 61136* /ELEKTRA (9.98) FIRST TIME 32 

38 42 48 32 CHUBB ROCK SELECT 21640 /ELEKTRA (9.98) THE ONE 13 

39 38 38 1 TIM DOG RUFFHOUSE 48707 /COLUMBIA (9.98 EQ) PENICILLIN ON WAX 38 

54 76 5 AMG SELECT 21642 (9.98) BITCH BETTA HAVE MY MONEY 40 

41 35 31 13 KID 'N PLAY SELECT 61206 /ELEKTRA (9.98) FACE THE NATION 27 

42 43 39 14 NICE & SMOOTH RAL 47373` /COLUMBIA (9.98 EQ) AIN'T A DAMN THING CHANGED 29 

43 59 56 28 NATALIE COLE 3 ELEKTRA 61049 (13.98) UNFORGETTABLE 5 

55 55 22 COLOR ME BADD GIANT 24429 /REPRISE (9.98) C.M.B. 10 

50 51 9 BLACKSHEEP MERCURY 848368 (9.98) A WOLF IN SHEEP'S CLOTHING 39 

51 67 4 TONE -LOC DELICIOUS VINYL 510609 (9.98) COOL HAND LOC 46 

41 60 2 JODY WATLEY MCA 10355 (10.98) AFFAIRS OF THE HEART 47 

48 46 50 8 ATLANTIC STARR REPRISE 26545 (9.981 LOVE CRAZY 46 

49 48 53 26 READY FOR THE WORLD MCA 10224- (9 9V ) STRAIGHT DOWN TO BUSINESS 48 

III U COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 

TM AND ONE -STOP SALES REPORTS. 

50 39 46 7 JERMAINE JACKSON LAFACE 26001 /ARISTA (9.98) YOU SAID 39 

51 45 37 14 MC LYTE FIRST PRIORITY 91731' /ATLANTIC (10.98) ACT LIKE YOU KNOW 14 

52 49 45 8 ROGER REPRISE 26524* (9.98) BRIDGING THE GAP 45 

53 51 44 10 ERIC GABLE ORPHEUS 47927 /EPIC (9.98) CAN'T WAIT TO GET YOU HOME 44 

54 70 72 16 QUEEN LATIFAH TOMMY BOY 1035* (9.98) NATURE OF A SISTA' 36 

55 44 41 25 GLADYS KNIGHT MCA 10329 (9.98) GOOD WOMAN 1 

56 41 42 37 B ANGIE B BUST IT 95236 /CAPITOL (9.98) B ANGIE B 12 

51 64 61 37 KEITH WASHINGTON QWEST 26528/WARNER BROS. (9.98) MAKE TIME FOR LOVE 1 

58 61 47 29 PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THE RAIN 1 

59 53 49 17 BEAiioB3á5 
(O1Ó 981E WBBD - BOOTCITY! THE REMIX ALBUM 18 

60 58 57 38 THE BRAND NEW HEAVIES DELICIOUS VINYL 846874 /PLG(9.98EQ)THE BRAND NEW HEAVIES 17 

61 52 52 18 JIBRI WISE ONE EAR CANDY 31000 (9.98) JIBRI WISE ONE 34 

62 56 54 24 D.J. JAZZY JEFF & THE FRESH PRINCE JIVE 1392 (9.98) HOMEBASE 5 

63 47 40 32 SOUNDS OF BLACKNESS PERSPECTIVE 1000 /A &M (9.98) THE EVOLUTION OF GOSPEL 4 

64 65 65 7 SOUNDTRACK MCA 10428 (10.98) STRICTLY BUSINESS 64 

65 63 58 30 STEVIE WONDER MOTOWN 6291* (10.98) MUSIC FROM "JUNGLE FEVER" 1 

66 66 68 20 OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9.981 FULLY LOADED 31 

61 73 71 7 U.M.C.'S WILD PITCH 97544/EMI (9.98) FRUITS OF NATURE 67 

68 69 63 67 TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE 38 

69 67 62 32 DAMIAN DAME LAFACE 6000 /ARISTA (9.98) DAMIAN DAME 21 

70 72 69 22 JENNIFER HOLLIDAY ARISTA 18578* (9.98) I'M ON YOUR SIDE 29 

71 76 73 10 MogNO iá6 
A9 9sß I KNOW IT'S WRONG, BUT I JUST CAN'T DO RIGHT 60 

72 68 59 17 POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY 23 

73 62 60 23 VESTA A &M 5347 (9.98) SPECIAL 15 

14 71 66 40 M.C. BREED & D.F.C. S. D. E.G. 4103 /ICHIBAN (9.98) M.C. BREED & D.F.C. 38 

15 82 84 6 LONNIE LISTON SMITH STARIRAK 1000 (9.98) MAGIC LADY 75 

76 74 14 28 GENE RICE RCA 3159 (9.981 JUST FOR YOU 26 

11 80 81 13 PETE ROCK AND C.L. SMOOTH ELEKTRA 61175 (6.98) ALL SOULED OUT 64 

18 78 88 4 O'JAYS EMI 96420 (10.981 HOME FOR CHRISTMAS 78 

19 79 89 4 AUDREY WHEELER EAR CANDY 31002 (9.981 I'M YOURS TONIGHT 79 

80 85 82 50 TONY TERRY EPIC 45015 (9.98 EQ) TONY TERRY 35 

81 75 77 6 PATTI AUSTIN GRP 9660 /MCA (9.981 CARRY ON 75 

82 86 - 2 MAXI PRIEST CHARISMA 91804* (10.98) BEST OF ME 82 

83 95 - 21 PAULA ABDUL 2 CAPTIVE 91611NIRGIN (10.98) SPELLBOUND 31 

84 81 78 11 PRIÓRI 
THEIMAADeCIRCLE AIN'T A DAMN THANG CHANGED 52 

85 83 80 11 BOBBY RUSH URGENT 4117 /ICHIBAN (9.98) I AIN'T STUDDIN' YOU 69 

S 99 - 2 BOBBY "BLUE" BLAND MALACO 7458 (9.98) PORTRAIT OF THE BLUES 86 

81 77 75 7 MARVIN SEASE MERCURY 510494 (9.98 EQ) SHOW ME WHAT YOU GOT 72 

88 93 83 13 ALEX BUGNON ORPHEUS 91611 */EPIC (9.98 EQ) 107 DEGREES IN THE SHADE 74 

S 92 97 4 THE TEMPTATIONS MOTOWN 6331 (9.98) MILESTONE 89 

90 97 90 31 N.W.A RUTHLESS 57126/PRIORITY (9.98) EFIL4ZAGGIN 2 

91 84 , 86 22 EX- GIRLFRIEND REPRISE 26547* (9.98) X MARKS THE SPOT 37 

92 98 96 38 ANITA BAKER ELEKTRA 61116* (9.98) THE SONGSTRESS 92 

93 90 87 48 O'JAYS EMI 93390 (9.98) EMOTIONALLY YOURS 2 

94 96 92 42 TYRONE DAVIS ICHIBAN 1103 (9.98) I'LL ALWAYS LOVE YOU 39 

95 87 79 7 RUN -D.M.C. PROFILE 1419 (10.98) GREATEST HITS 1983 - 1991 75 

96 89 93 4 FAT BOYS EMPEROR 4118*/ICHIBAN (9.98) MACK DADDY 89 

91 NEW 111. 1 BUST DOWN EFFECT 3005 /LUKE (9.98) NASTY BITCH (CHAPTER 1) 97 

98 91 91 28 NEMESIS PROFILE 1411 (9.98) MUNCHIES FOR YOUR BASS 52 

99 88 70 8 SMOKEY ROBINSON SBK 97968* (9.98) DOUBLE GOOD EVERYTHING 64 

100 94 85 7 DAVID PEASTON MCA 10383 (9.98) MIXED EMOTIONS 80 

0 Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 
RIM certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available 

on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EU), for labels 
that do not issue list prices, are projected from wholesale prices. © 1992, Billboard /BPI Communications, Inc. 

RELATIVITY TAKES `BABY' STEP INTO HIP -HOP ARENA VIA CHRIS LIGHTY DEAL 
(Continued from page 13) 

agement. 
Lighty then merged his compa- 

ny with Rush Artist Management, 
where he continues to guide his 
acts as well as some of the Rush 
stable while perfecting his produc- 
tion skills. "We were producing 
and overseeing projects by the 
Jungle Brothers, Tribe, and we 
signed Black Sheep to Mercury," 
says Lighty, who got the tag 
"Baby" Chris because of his rela- 
tively young age (he is now just 
22). "I'm still managing over at 

Rush with Russell [Simmons] and 
Lyor [Cohen, principals of Rush]; 
I'm still handling Tribe, and I han- 
dle Leaders Of The New School 
and Brand Nubian." 

The name of the new label, Vio- 
lator, is taken from a portion of 
the Zulu Nation hip -hop conglom- 
erate under Red Alert called the 
Violators. Like his management 
company, Baby Sounds Produc- 
tions is an offshoot of Red Alert 
Productions. "Red is part of every- 
thing I do," says Lighty of his 

mentor, who does not have an offi- 
cial post in the company. 

Lighty will be based in Relativ- 
ity's New York office. "We're hir- 
ing staff now," he says. Lighty 
will share production duties with 
outside producers: "I'm bringing 
in other producers like Quest, De 
La- everybody who had surround- 
ed me all the way through this 
ride," he says. "I will let each 
group do what they want, but I 
will oversee everything. There are 
a million kids out there who like 

what I like." 
Queens, N.Y. -based Relativity 

Records is known primarily for its 
success with rock acts like Steve 
Vai, Joe Satriano, and the sound- 
track to "Les Miserables." The la- 
bel made its first foray into rap in 
1991 with the act 2 Black 2 Strong 
& the MMG. 

Grunblatt adds that in the last 
six months, Relativity has devel- 
oped a rap division staffed by Mu- 
hammad Ali (not the renowned 
boxer), rap promotion director, rap 

product manager Peter Tang, and 
rap retail specialist Coreen Ander- 
son. Relativity is headed by Barry 
Kobrin, president, while Cliff Cul- 
treri, GM, runs the label. It is inde- 
pendently distributed by Relativ- 
ity Entertainment Distribution. 

JANINE McADAMS 

Changes on the air 
at urban radio? 
... see page 63 

16 BILLBOARD JANUARY 11, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

RIM'S BERMAN LAYS DOWN COPYRIGHT LAW TO JAPAN RENTAL RETAILERS 
(Continued from page 1) 

their comprehensive permission on 
record rentals," the association 
said in a statement issued Dec. 24. 
It did not say what the association 
would do if no agreement is 
worked out by April. 

Berman said he had broached 
the idea of a three -month rental 
ban in a meeting with rental asso- 
ciation officials in Tokyo Dec. 12. 
In press reports here, the associa- 
tion has been quoted as saying it 
sought the three -month ban to 
show that rental has no effect on 
sales of new foreign releases. 

Berman also said that officials 
of the Japanese rental trade group 
had asked, in a Dec. 12 meeting, 
that foreign producers forgo the 
exercise of their rights for the 
first three months of 1992. 

"I said I didn't think there was a 
chance in the world that, having 
spent the last five years trying to 
get the law changed, before we 
even had a chance to figure how it 
was going to work, that we were 
going to give up three months not 
knowing what was going to hap- 
pen at the end of three months," 
Berman said. 

"We've given blood for 10 years 
here," he added. "They protected 
Japanese music and they didn't 
protect anybody else's. They rent- 
ed it without authorization and 
they rented it without payment. In 
some stores, it's 50% of the reper- 
toire. I'd say it was a hell of a busi- 
ness." 

COMMODORE BERMAN 

Berman's visit received wide 
coverage in the Japanese media, 
with one commentator comparing 
it to the 1853 arrival in Japan of 
the "black ships" of Commodore 
Matthew C. Perry of the United 
States, which opened up Japan to 
trade with the U.S. after more 
than 200 years of self- imposed iso- 
lation. 

As for the compromise worked 

out earlier between the rental 
shops and the members of the Ja- 
pan Phonograph Record Assn. 
(JPRA), Berman said: "Nobody 
that I know of believes this domes- 
tic deal -one week and [a flat per - 
CD fee of] 360 yen [$2.85] -is in 
their best interest. [This includes] 
every foreign producer that I have 
spoken to, and I think they would 
account for 99% of the inventory of 
foreign repertoire in Japan." 

Berman said he was "astound- 
ed" when rental industry repre- 
sentatives told him at a Nov. 12 
meeting in Washington, D.C., that 
they had assumed foreign firms 
would go along with the gentle- 
men's agreement between the 
renters and the JPRA. 

Noted the RIAA chief, "I helped 
negotiate the change of the Japa- 
nese law, and over the course of 
the four or five years it took to 
achieve that, I never once intimat- 
ed or hinted ... that the domestic 
arrangement was going to be sat- 
isfactory, simply because no one 
could know what the international 
companies would accept as an ar- 
rangement. And I wasn't going to 
prejudge and I don't know why 
they [the rental industry] did. I 
think they were irresponsible and 
asleep at the switch." 

At their recent meeting here, 
Berman told the rental association 
representatives that their only op- 
tion was to try to make deals with 
individual foreign record compa- 
nies. So far, there has been no indi- 
cation that any such deals have 
been made, and the rental associa- 
tion says it wants more time to 
gain foreign producers' "under- 
standing" of the Japanese rental 
business. 

Berman met again with rental 
industry officials Dec. 17 in Los 
Angeles, but, according to press 
reports here, no progress toward 
solving the dispute was made at 
that meeting. 

Asked why he thinks domestic 
record companies went along with 
the gentlemen's agreement, Ber- 
man said: "Because the govern- 
ment sent them a message in the 
middle of the night. This is unique 
to Japan." 

On the rental industry's conten- 
tion that the $600 million -a -year in- 
dustry helps disseminate music to 
people who can't afford Japan's 
high CD prices, Berman said: "I 
have an absolute and direct re- 
sponse to that, and it hasn't been 
answered. I am perfectly prepared 
to negotiate a reduced rate based 
on age, if Japanese manufacturers 
selling Hondas and Toyotas and 
Sonys and Panasonics and Ninten- 
dos in the United States do the 
same thing. 

"The other answer is a practical 
answer. If it is in the interest of 
record producers -and it is -to 
disseminate their music in the wid- 
est possible way, they're going to 
figure it out for themselves. I 
don't think the Cultural Affairs 
Agency [which handles copyright 
matters] knows better than the re- 
cord producer what's in his best in- 
terest." 

HIGH PRICES 

Berman added that he believes 
that one of the reasons sale prices 
in Japan are so high is that compa- 
nies are trying to recapture what 
they lose in the rental market. He 
estimated the rental industry has 
resulted in annual losses to for- 
eign record companies of between 
$700 million and $1 billion. Part of 
this, he noted, is due to home copy- 
ing of rented CDs. 

"Why do you think it is that the 
per capita purchase of blank tape 
in Japan is almost four times what 
it is in the United States ?" he said. 
"There's no tape business in Ja- 
pan. It's a total CD business. 
Where does tape come into the pic- 
ture? It's the adjunct to rental." 

Cleveland High Schoolers Get Versed In Rap 
Panel Examines Genre's Shock- Absorption Factor 

BY CARLO WOLFF 

CLEVELAND -Leave it to an aca- 
demic to make shock OK. 

Are people upset "because N.W.A 
used the word `fuck' in 'F*** Tha Po- 
lice?' " Reebee Garofalo asked some 
400 high school students here Dec. 
13. Or is society mad at what N.W.A 
expresses in a song that surfaced 
shortly before Los Angeles police 
beat an unarmed African American 
named Rodney King? 

Univ. of Massachusetts professor 
Garofalo spoke on the topic in a panel 
titled "But Do Some Lyrics Go Too 
Far ?," sponsored by the Rock and 
Roll Hall of Fame and Museum. It 
was part of a two-day forum on the 
First Amendment at the Cleveland 
Convention Center. 

Rap, the focus of the panel, seemed 
to polarize its members. The event 
was to have featured 2 Live Crew 
leader Luther Campbell, but he can- 
celed in his second Cleveland no-show 
(a 2 Live Crew concert set for fall 

1990 also fell through). 
Garofalo and Village Voice colum- 

nist Nat Hentoff took positions on 
the liberal end, former Country Joe & 
the Fish member Barry Melton occu- 
pied the middle, and San Diego poet/ 
playwright Bradley Steffens voiced 
the conservative position. 

After excoriating 2 Live Crew's 
material as "porno doggerel" and 
calling rap music entertainment with- 
out "serious social content," Steffens 
defended the Supreme Court decision 
to let communities determine wheth- 
er lyrics are obscene. 

Melton, now a San Francisco law- 
yer specializing in juvenile cases, 
called rap the "purest form of protest 
music of our era." He also said Coun- 
try Joe & the Fish had problems get- 
ting work in the '60s because their 
music was considered obscene. 

Noting that one -third of all young 
African -American men are on proba- 
tion or parole, Melton said that, with- 
out understanding rap, he could not 
handle the cases he specializes in. But 

he had no objection to the labeling of 
records, saying that he wants to 
know what his teenage sons are lis- 
tening to. That prompted Hentoff to 
say, "What if books had to be la- 
beled?" 

Garofalo compared contemporary 
attacks on rap with the Parents' Mu- 
sic Resource Center's efforts to rein 
in heavy metal six years ago, the es- 
tablishment's scandalized attitude to- 
ward rock in the '60s, and society's 
negative attitude toward jazz during 
the '20s. 

When Steffens said it is the gov- 
ernment's right to protect the public 
from what it considers obscene lyrics, 
a student noted that he found it hard 
to understand why an adult can pur- 
chase X -rated films, but the same 
freedom does not apply to records. 

Another student asked Hentoff if 
he thought it was OK for his children 
to watch pornography. Hentoff said 
that his kids happened to watch some 
hot stuff on TV one night -and fell 
asleep. 

Meanwhile, a compromise ap- 
pears to have been reached at mul- 
tilateral trade talks in Geneva that 
would allow Japan's record rental 
industry to continue doing busi- 
ness while banning it in other 
countries. The GATT Uruguay 
Round draft final report, released 
Dec. 20, says that, in principle, ex- 
clusive rental rights -not remu- 
neration rights -are accorded to 
whomever holds the rights to a 
sound carrier (in most cases, the 
record company). This would ap- 
pear to leave no room for a system 
such as Japan's, but the report 
makes an exception for countries 
with "a system of equitable remu- 
neration of rights holders" at the 
time of the document's signing. 
The country "may maintain such a 

Billboard, 

system provided that the commer- 
cial rental of the phonograms is 
not giving rise to the material im- 
pairment of the exclusive rights of 
reproduction of rights holders." 

Akira Ojima, deputy director of 
the international economic affairs 
division of the Ministry of Interna- 
tional Trade and Industry, says, 
"This provision means that it pro- 
tects Japan's current system." 
U.S. negotiators at the talks have 
been taking a strong line aimed at 
prohibiting rental of foreign prod- 
uct for the entire 50 -year copy- 
right period. 

Ojima points out, however, that 
the document must be studied by 
the various countries involved be- 
fore it receives final approval. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

AND ONE -STOP SALES REPORTS. 

LABEL & NUMBER/DISTRIBUTING LABEL 

ARTIST 

I 1 2 11 

* * No. 1 * * 
JUST THE TWO OF US CHUBB ROCK 
(M) (T) SELECT 4- 66502 /ELEKTRA 2 weeks at No. i 

O 3 4 14 
THE PHUNCKY FEEL ONE CYPRESS HILL 
(C) IT) RUFFHOUSE 38- 73930 /COLUMBIA 

J) 4 7 9 I'LL BE THERE FOR YOU JIBRI WISE ONE 
ICI IT) EAR CANDY 38007 

4 2 1 16 BLUE CHEESE U.M.C.'S 
(C) (M) (T) WILD PITCH 50377/EMI 0 7 11 7 GROOVE WITH IT BIG DADDY KANE 
(C) (co) (T) COLD CHILLIN' 4- 19115 /REPRISE 

6 5 6 10 KISS YOU BACK DIGITAL UNDERGROUND 
(CD) (M) IT) TOMMY BOY 993 

1 6 8 8 BE A FATHER TO YOUR CHILD ED O.G & DA BULLDOGS 
(C) (M) (T) PWL AMERICA 867 888 -4 /MERCURY 

® 9 13 7 2 LEGIT 2 QUIT HAMMER 
(C) (CD) (T) CAPITOL 44785 

9 11 14 7 WILDSIDE MARKY MARK & THE FUNKY BUNCH 
(C) (MI (T) INTERSCOPE 4- 98673/ATCO EASTWEST 

10 10 9 9 SHAKIYLA (JRH) POOR RIGHTEOUS TEACHERS 
(C) (T) PROFILE 5344 

II 14 20 6 
BE TRUÉ TO YOURSELF 2ND II NONE 
(C) IT) PROFILE 5343 

12 8 3 16 AIN'T GONNA HURT NOBODY KID 'N PLAY 
(C) (M) (Tl SELECT 4- 64847 /ELEKTRA 

CI 21 30 4 
STEADY MOBBIN' ICE CUBE 
(C) PRIORITY 7247 

(14) 16 22 5 MR. SCARFACE SCARFACE 
(C) (T) RAP -A -LOT 7234 /PRIORITY 

15 12 5 14 CAN'T TRUSS IT PUBLIC ENEMY 
(C) (CD) (M) (T) DEF JAM 38- 73870 /COLUMBIA 

16 13 16 8 1- 800 -SKY -TALK PIN #110279 CANDYMAN 
IC) EPIC 34 -74023 

© 18 15 13 IS IT GOOD TO YOU HEAVY D. & THE BOYZ 
(C) (M) (T) UPTOWN 54200 /MCA 

I$ 19 25 4 
THE CHOICE IS YOURS BLACKSHEEP 
(M) (T) MERCURY 866 087' 

I9 25 29 4 JUST KICKIN' IT M.C. BREED & D.F.C. 
(C) (T) S.D. E.G. 91- 077 /ICHIBAN 

20 17 21 7 PORTRAIT OF THE ARTIST AS A HOOD 3RD BASS 
(C) (T) DEF JAM 38- 73896 /COLUMBIA 

21 15 12 15 
CHECK THE RHIME A TRIBE CALLED QUEST 
(C) (T) JIVE 42011 

22 20 19 22 MIND PLAYING TRICKS ON ME GETO BOYS 
(C) (T) RAP -A -LOT 7241 /PRIORITY 

23 NEW 0,. 
1 

HOW TO FLOW NICE & SMOOTH 
(C) IT) RAL 38- 78087/COLUMBIA 

Y4 30 - 2 
NICE & SLOW REDHEAD KINGPIN & THE F.B.I. 
ICI VIRGIN 4 -98684 

Y5 NEW 1 
DYNAMIC DUO D.J. MAGIC MIKE & M.C. MADNESS 
ICI (T) CHEETAH 9508 

Zó NEW 1 
ALL FOR ONE BRAND NUBIAN 
(C) IT) ELEKTRA 4 -64246 

27 28 - 2 MISTADOBALINA DEL THA FUNKEE HOMOSAPIEN 
(C) (T) ELEKTRA 64826 -4 

28 29 - 2 SECRETS (OF SUCCESS) THE COOKIE CREW 
(M) (T) LONDON 869 539- 4 * /PLG 

29 NEW 1 P) O 
IP ) 

THT THA/N BUST DOWN 

30 22 17 15 POP THAT COOCHIE THE 2 LIVE CREW 
ICI (M) (T) LUKE 4- 98712 /ATLANTIC 

Records with the greatest sales gains this week. Videoclip availability. Recording Industry Association of 
America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Catalog 
no. is for cassette single. `Asterisk indicates catalog number is for cassette maxi -single; cassette single unavailable. 
(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi -single availability. (T) 
12 -inch vinyl availability. © 1992, Billboard /BPI Communications, Inc. 
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Billboard® 
FOR WEEK ENDING JAN. 11, 1992 TM 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. - 

LABEL 
TITLE 

& NUMBER/DISTRIBUTING LABEL 
ARTIST 

r 
I- 
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z 
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12 -INCH SINGLES SALES 
COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORES AND ONE -STOP SALES REPORTS. 

LABEL 
TITLE 

& NUMBER/DISTRIBUTING LABEL 
ARTIST 

1 1 2 8 

** No.1 ** 
I'LL BE YOUR FRIEND RCA 62156 -1 2 weeks at No. 1 ROBERT OWENS 2 2 10 

** No.1 ** 
CHANGE ARISTA 12363 -1 1 week al No 1 LISA STANSFIELD 0 3 5 7 HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611 1/ISLAND CLUBLAND 2 3 3 11 MOVE ANY MOUNTAIN (PROGEN 91) EPIC 74043 THE SHAMEN 

3 1 4 9 TOO BLIND TO SEE IT I.D. /ATCO /EASTWEST 0- 96255 /ATLANTIC KYM SIMS O 4 6 7 JUST A TOUCH OF LOVE COLUMBIA 44 -74032 C &C MUSIC FACTORY PRESENTS ZELMA DAVIS 

4 4 5 7 JUST A TOUCH OF LOVE COLUMBIA 44 -74032 C &C MUSIC FACTORY PRESENTS ZELMA DAVIS 4 5 1 9 TAKE CONTROL CAROLINE 2512 -0 LORDS OF ACID 0 8 11 6 THE COMFORT ZONE WING 865 073 -I /MERCURY VANESSA WILLIAMS 0 9 16 7 LET ME GROOVE U ATCO EASTWEST 0- 96258/ATLANTIC J.T. 

© 6 6 7 2 LEGIT 2 QUIT CAPITOL V -15791 HAMMER © 16 27 6 I'M TOO SEXY CHARISMA 0 -96256 RIGHT SAID FRED 

7 7 7 10 KISS YOU BACK TOMMY BOY 993 DIGITAL UNDERGROUND 7 6 11 7 THE BEGINNING SIRE D- 40200/WARNER BROS. SEAL 

8 9 8 12 IS IT GOOD TO YOU UPTOWN 54201/MCA - HEAVY D. & THE BOYZ ® 24 36 4 MINDFLUX RCA 62162 -1 N -JOI 0 15 26 5 TAKE CONTROL OF THE PARTY EPIC 74056 B.G. THE PRINCE OF RAP 9 2 1 10 IT SHOULD HAVE BEEN ME CAPITOL V -15730 ADEVA 

10 5 1 11 SET ADRIFT ON MEMORY BLISS GEE STREET /ISLAND 422866 095 -1 /PLG P.M. DAWN 10 12 28 5 TAKE CONTROL OF THE PARTY EPIC 74056 B.G. THE PRINCE OF RAP 

11 13 18 7 I'LL BE YOUR FRIEND RCA 62156 -1 ROBERT OWENS 11 8 14 8 MY FAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE 

12 16 19 7 TAKE CONTROL CAROLINE 2512 -0 LORDS OF ACID 12 11 15 9 HEART ON THE LINE MUTE 0- 66491 /ELEKTRA FORTRAN 5 

13 19 30 5 SPREAD LOVE EPIC 74058 CUT 'N' MOVE 13 23 32 5 JAMES BROWN IS DEAD WATTS 714 /ARISTA L.A. STYLE 

14 14 17 10 JAMES BROWN IS DEAD WATTS 714 /ARISTA L.A. STYLE 14 15 23 7 SPREAD LOVE EPIC 74058 CUT 'N' MOVE 

15 10 10 8 LOVE TO HATE YOU SIRE 0- 40218/REPRISE ERASURE 15 13 25 6 SOMETHING GOT ME STARTED ATCO EASTWESTO- 96290 /ATLANTIC SIMPLY RED 

CI 20 35 5 LITTLE FLUFFY CLOUDS BIG LIFE 865- 139 -1 /MERCURY THE ORB 16 20 26 7 LITTLE FLUFFY CLOUDS BIG LIFE 865 -139 -1 /MERCURY THE ORB 

17 11 9 16 FINALLY A &M 75021 -2385 -1 CE CE PENISTON 
11 17 17 8 LOVE TO HATE YOU SIRE 0- 40218/REPRISE ERASURE 

18 12 12 9 PEACE (IN THE VALLEY) ATCO EASTWEST 0- 96259 /ATLANTIC SABRINA JOHNSTON 
18 19 22 7 SMELLS LIKE TEEN SPIRIT DGC 21673 /GEFFEN NIRVANA 

19 NEW O 1 

* * *HOT SHOT DEBUT*** 
PRIDE (IN THE NAME OF LOVE) / A DEEPER LOVE COLUMBIA 44 -74135 CLIVILLES & COLE 

19 7 4 11 CHANGE ARISTA 12363 -1 LISA STANSFIELD 

20 14 8 9 SET ADRIFT ON MEMORY BLISS GEE STREET /ISLAND 422866 095 -1 /PLG P.M. DAWN 

20 33 49 4 I'M TOO SEXY CHARISMA 0 -96256 RIGHT SAID FRED 21 26 31 6 GET READY FOR THIS RADIKAL 12256 2- UNLIMITED 

22 22 18 8 2 LEGIT 2 QUIT CAPITOL v -15791 HAMMER 21 28 41 4 HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530611 -1 /ISLAND CLUBLAND 

23 30 43 4 WE GONNA GET zrx 6548 R.A.F. 

22 31 - 2 

***POWER PICK* 
KEEP IT COMIN' ELEKTRA 0 -66475 KEITH SWEAT 24 21 3 11 SAY IT MCA 54055 ABC 

25 31 44 4 I LIKE IT A &M 750212393 -1 OVERWEIGHT POOCH FEAT. CE CE PENISTON 
23 26 28 5 BREAK INVASION 36006 TURNTABLE TERROR 

26 NEW 1 

* * * HOT SHOT DEBUT*** 
A DEEPER LOVE COLUMBIA 4.4-74135 CLIVILLES & COLE 

24 29 34 6 HEART ON THE LINE MuTEO- 66491 /ELEKTRA FORTRAN 5 

25 24 21 8 IN PARADISE METROPOLITAN 4475 LAISSEZ FAIRE 

21 18 13 9 THE WAVE OF THE FUTURE RCA 62123 -1 QUADROPHONIA 26 32 46 4 THE JAM EPIC 74041 SHABBA RANKS FEAT. KRS -1 

28 10 10 9 IT'S HARD SOMETIME VIRGIN 0 -98754 FRANKIE KNUCKLES FEAT. SHELTON BECTON 27 17 13 9 DJ CULTURE/MUSIC FOR BOYS EMI V -56234 PET SHOP BOYS 

28 30 32 6 THE WAVE OF THE FUTURE RCA 62123 -1 QUADROPHONIA 

29 38 - 2 

* * * POWER PICK*** 
ONLY LOVE CAN BREAK YOUR HEART WARNER BROS. 0- 40196 ST. ETIENNE 29 22 25 8 EVERYBODY MOVE POLYDOR 867 989 -1 /PLG CATHY DENNIS 

30 44 - 2 LOVE ME ALL UP RCA 62115 -1 STACY EARL 
30 32 45 4 FEEL EVERY BEAT WARNER BROS. 0 -40159 ELECTRONIC 

31 18 16 7 CREAM PAISLEY PARK 0- 40197/WARNER BROS. PRINCE AND THE N.P.G. 
31 36 2 RAN KAN KAN ELEKTRA PROMO TITO PUENTE 

32 NEW 1 I WANT YOU MCA 54138 JODY WATLEY 
32 33 33 6 WHAT CAN YOU DO FOR ME? FFRR 869 581 -1 /LONDON UTAH SAINTS 

33 43 - 2 I WANNA? CARDIAC 3.4020 BROTHER MAKES 3 
33 25 12 11 CAN'T TRUSS IT DEF JAM 44- 73869 /COLUMBIA PUBLIC ENEMY 

34 25 24 6 STREET OF DREAMS CHARISMA 0-96269 NIA PEEPLES 
34 41 50 4 YOU'RE ALL I'VE WAITED 4 SMASH 865 009 -1 /PLG JAMIE PRINCIPLE 

35 37 50 4 B.D.V. COUNT DOWN "GIRLS OUT ON THE FLOOR" MICMAC 570 TWO WITHOUT HATS 
35 43 2 I WANNA? CARDIAC 3 -4020 BROTHER MAKES 3 

36 42 47 4 IT'S HARD SOMETIME VIRGIN 0 -98754 FRANKIE KNUCKLES FEAT. SHELTON BECTON 
36 39 48 4 SURPRISE MERCURY 866 175 -1 CRYSTAL WATERS 

37 45 43 5 JESUS BUILT MY HOTROD SIRE 0- 40211PNARNER BROS. MINISTRY CI NEW 1 NOCTURNE COLUMBIA 44 -74139 T -99 
38 21 20 8 MY FAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE 

38 27 21 12 BREAK INVASION 36006 TURNTABLE TERROR 
39 41 - 2 WE GONNA GET zrx 6548 R.A.F. 

39 35 19 10 THERE'S NO OTHER WAY SBK V -19747 BLUR 
40 NEW 1 MYSTERIOUS WAYS ISLAND 422866 189 -1 /PLG U2 

4U NEW 1 DIRECT ME GIANT 0- 40307/WARNER BROS. REESE PROJECT 

41 23 I 15 16 LET'S TALK ABOUT SEX NEXT PLATEAU 50157 SALT -N -PEPA 
41 29 35 6 CONQUER YOUR HOUSE WAX TRAX 9175 EXCESSIVE FORCE 

42 NEW 1 ADDAMS GROOVE CAPITOL v -15801 HAMMER 
42 NEW 1 THE GLOBE COLUMBIA 44 -74180 BIG AUDIO DYNAMITE II 

43 46 48 13 MIND PLAYING TRICKS ON ME RAP -A -LOT 7241 /PRIORITY GETO BOYS 
43 34 20 9 THIS IS FASCISM NETTWERK X25G- 13842/I.R.S. CONSOLIDATED ® NEW 1 EVERYTHING'S GONNA BE ALRIGHT TOMMY Boy 999 NAUGHTY BY NATURE ® NEW 1 BLACK OR WHITE EPIC 74099 MICHAEL JACKSON 

45 NEW 1 SACRIFICE GEFFEN 21701 YASMIN 45 NEW 1 THE COMFORT ZONE WING 865 073 -1 /MERCURY VANESSA WILLIAMS 

46 49 
1 

45 7 JUST THE TWO OF US SELECT 0-66502 /ELEKTRA CHUBB ROCK 46 40 I 29 8 MOVE YOUR WAISTLINE MAXI 2003 DEJA VU 

41 NEW I 1 WHAT GOES AROUND COMES AROUND CUTTING 256 GIGGLES 41 NEW' 1 I WANT YOU MCA 54138 JODY WATLEY 

48 41 29 23 O.P.P. TOMMY BOY 988 NAUGHTY BY NATURE 48 37 J 37 7 SOMETHING SPECIAL CAPITOL V -15755 NOMAD 

49 34 33 7 WHAT TIME IS LOVE? ARISTA 12366 -1 THE KLF 49 NEW 1 RADIOACTIVITY ELEKTRA 0 -66486 KRAFTWERK 

50 NEW 1 SMELLS LIKE TEEN SPIRIT DGC 21673 /GEFFEN NIRVANA CI NEW 1 DEEPER FFRR 869637 -1 /LONDON SUSAN CLARK 

Titles with the greatest sales or club play increase this week. Videoclip availability. Records listed under Club Play are 12 -inch unless indicated otherwise. 1992, Billboard/BPI Communications, Inc. 

AUSSIES `COMMIT' TO SOUL MUSIC 
(Continued from page 12) 

throughout his career, most recently 
in 1990 with the Philip Morris Super - 
band. 

Australia's soul boom is being no- 
ticed in a number of other areas. The 
nation's tribute -band community is 
having a field day, with one opportu- 
nistic unit, the Soul Commitments, 
undertaking a major pub tour. 

In fact, the trend is affecting every 
level of live performance. A sold -out 
12 -date tour of Australia and New 
Zealand by the Neville Brothers saw 
30,000 people entranced by a music 
that was virtually unknown a year 
before. A return tour for promoter 

Michael Coppel Presents seems as- 
sured. 

For many Australians, the music at 
the center of the boom is an exotic 
strain indeed. During the '60s, a num- 
ber of conservative pop radio pro- 
grammers did their best to keep most 
soul music off the airwaves, reason- 
ing that Australians -being predomi- 
nantly white -were not at all inter- 
ested in black music. Apart from a 
handful of hits by such mainstream 
Motown acts as the Supremes and 
the Four Tops, and the odd Atlantic 
or Stax hit by Aretha Franklin, Sam 
& Dave, or Booker T. & the MGs, 

most black music came Down Under 
via cover versions by local pop sensa- 
tions such as Johnny O'Keefe, Nor - 
mie Rowe, Ray Brown, Max Merritt, 
Python Lee Jackson, Tony Worsley, 
and Dinah Lee. 

Marvin Gaye's first Australian hit 
was 1983's "Sexual Healing." For Joe 
Tex, it was 1977's "Ain't Gonna 
Bump No More." Otis Redding's sole 
charter was his posthumous "The 
Dock Of The Bay." Few other soul 
stars ever enjoyed a breakthrough. 

Now at least, if it's got grit, it's got 
the right credentials for the Austra- 
lian market. 

BILLBOARD PUBINAINII,INC. 

RETAILERS 
Sell Billboard, MUSICIAN 

and American Film magazines 

in your stores. 
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Dance 
ARTISTS & MUSIC 

`Star- System' Policies Dim Nightclubs' Appeal; 

Forest Branching Out; 2 Unlimited Truths 
TREAT 'EM RIGHT: Remember the 
days of Studio 54 and its "star -sys- 
tem" door policy during the '70s? 

Back then, you had to be faaabu- 
bous in one way or another in order 
to gain access to the club. It was 
supposedly all in fun and intended 
to keep the venue filled with trendy 
and creative folks. 

After a while, the concept began 
to spread and soon almost every 
venue in the country had its own 
cliques of "stars." Although the 
process of getting into clubs was 
sometimes annoying, there was so- 
lace in the fact that patrons were 
usually treated quite well upon en- 
trance. 

Not any more. 
Over the past few months, nu- 

merous people have been wonder- 
ing why the club scene in many cit- 
ies around the U.S. (and particularly 
in New York) is decidedly lackluster 
at the moment. Lack of fresh party 
ideas, the same old DJs, etc., have 
been cited as possible problems. 

But that is not necessarily where 
the problem truly lies. 

The fact of the matter is that go- 
ing to nightclubs has become an in- 
creasingly degrading experience. 
"Star- system" door policies are 
once again prevalent -but instead 
of being a goofy lottery game, it has 
become a forum for thuggish door- 
men to leer at women and generally 
insult customers. Upon entrance, 
patrons are usually required to pay 
astronomical prices for watered - 
down drinks (and that includes 
soda), often served by surly bar- 
tenders and waiters. 

Additionally, security is question- 
able at best. At a recent techno 
event in New York, several fights 
broke out and beer bottles flew- 
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THE UNDERGROUND AND 

INDEPENDENT DANCE CHART 
STATION O- That Special Melody 

JAll NOT JAll - FL and Thu 

DEGREES OF MOTION- O. You Wad k 

DINE MASTERS- 'Cause I Need You 

JOINT VENTURE- Move 

JAMES HOWARD- We Can Ds k 

SHAY JOIES- When Love Calo 

TOXIC TWO- Rave Generator 

TECH 9- Dance -a -Storm 

RASE- Get On Up 

DE ANDRA- Love Lines 

KAMAR- In Every Way 

UDELL TOWNSELL- Nu Ni 

PEACE OF MND- Retrospect 

PARADISE - Paradise's Deep Grooves 

FINAL CUT- Raw Bement 

XTASY- endlan Summer 

DJ SMASH- Jazzy Grooves-W.2 

UQUD VARIETY Best Parl d the Trip 

R E- A Man and lis Fide 

Compiled from reparte given by Independent 
Record Sires, Clubs and D.J.'s nationwide. 

E LEGAL 

8 BALL 

ESQUIRE 

NO GROOVE 

STRICTLY R 

EMOTIVE 

IO 

DANCEFLOOR 

PROTON 

STROBE 

ACE BEAT 

MOVIN 

CLUBHOUSE 

ATMOSPHERE 

E LEGAL 

RAW BASICS 

SEIDE 

8 BALL 

KALIEDOSCOPE 

CLUBHOUSE 

All the above tilles available through: 
VISTA SOUNDS INTERNATIONAL, INC. 

215 Englewood Avenue 
Englewood, N.J. 07631 

Tel: 201 -568 -0040 FAX: 201 -568 -2599 

DANCE 

by Larry Flick 

there was not a security guard in 
sight. 

Of course, this is not the case of 
every club. But given the crunch of 
the current recession, perhaps peo- 
ple are tired of spending their hard - 
earned cash for the privilege of be- 
ing abused. 

SOUND BITES: As usual, the Me- 
dia posse in Italy never fails to de- 
liver noteworthy releases: The label 
dives into 1992 with "Deep Inside 
(Of You)" by Shafty, a lush, string - 
lined disco instrumental that is em- 
bellished with swirling wah -wah 
guitars, subtle percussion, and 
wafting horn fills. Drop the needle 
on this and treat yourself to nine 
minutes of hustle heaven! Intense 
twirl. 

Without a doubt, Danny Tenag- 
lia is one of the more underrated 
producers of the moment. He goes a 
long way toward generating some 
much -deserved mainstream expo- 
sure with "Harmonica Track," 
which he issued under the name 
Soulboy on Minimal Records (New 
York). He embellishes deep house 
rhythms with bluesy harmonica 
lines and diva -derived samples. 
Way -cool. 

On the hardcore tip, don't miss 
"Body Medusa" by Supereal (Tri- 
bal America /I.R.S.). Benefiting 
from widely varied remixes by Left - 
field and Renegade Soundwave, a 
clipped and kinetic beat lays the 
foundation for spacious keyboard 
effects and echoed vocal snippets. 
Love the live percussion breaks on 
the A -side version! 

Although we admit to being a bit 
over "party- hearty" hip -house rec- 
ords, Ralphie Rosario pumps life 
into the subgenre with "Una Cosa 
De Amour" (Tempest, Chicago). 
With mixes by 4 On The Floor and 
Rosario, this sample -happy workout 
sports a memorable hook and sensu- 
ous sax lines. Already getting 
hometown support, this track is 
well worth national attention. 

As a result of adding former RCA 
dance promoter Joe Hecht to its 
A &R staff, the usually rock -an- 
chored Relativity Records (Hollis, 
N.Y.) is making an earnest foray 
into clubs with several groove -ori- 
ented jams. The best of the bunch is 
"Window Pane" by Real People. 
Remixed by Tommy Musto, this 
catchy, guitar- driven hip- hopper 
should work quite nicely in alterna- 
tive sets. Not a bad choice for cross- 
over radio, either. 

WHEN DOES Bruce Forest 
sleep? The New York -bred 
producer /remixer, who transplant- 
ed himself to lovely London a couple 
years ago, has been extremely busy 
lately. 

First, there's his new group, 
Grace Under Pressure, that has 
been signed to Sony worldwide and 
should have an album out this year. 
Band mates include singers Beverly 
Skeete and Derek Greene, the voice 
behind More Protein act Dr. 
Mouthquake. Then there is the al- 
bum he has just begun writing and 
producing for Hannah Jones, a 
diva -in- waiting who made noise in 
international hi -NRG circles last 
year with a cover of "Bridge Over 
Troubled Water." 

On the remixing front, Forest has 
added his touch to upcoming tracks 
by Elton John, Erasure, Sold Out, 
Danni Minogue, and a number of 
acts on hot Belgian label ARS. 

And if all of that is not enough, 
Forest will soon be off to Cannes to 
write and record his first film score 
for a George Segal movie called 
"Festival." Whew! 

GET READY FOR CLARITY: For 
the past couple of months, much 
ado has been made about the un- 
clear identity of the artists behind 
the international smash hit "Get 
Ready For This," by 2 Unlimited. 
There were rampant rumors that 
the record was the maiden techno 
voyage of hi -NRG icons Pete Wa- 
terman and Mike Stock. 

Not true. 2 Unlimited actually 
comprises Belgian producer /musi- 
cians Jean -Paul DeCoster and Phil 
Wilde. As for the amazingly similar 
Kylie Minogue cut "I Guess I Like 
It Like That," apparently "Get 
Ready For This" was either sam- 
pled or was the inspiration for that 

Dancing Into '92. Tommy Boy recording act 808 State recently collaborated 
with David Bowie on remixes of his classic hit, "Sound + Vision." Veteran 
producer. David Richards also contributed a refreshed version of the song. The 
track has been released on Tommy Boy to clubs and radio. Pictured, from left, 
are Andy Barker, 808 State; Graham Massey, 808 State; Bowie; and Darren 
Partington, 808 State. 

song. By the by, look for a new 
track from DeCoster and Wilder in 
the near future. 

TID- BEATS: Sad to note that 
Geordie Gillespie has been laid off 
from his position as director of 
dance and alternative promotion at 
EMI Records. He is mulling over 
several options and will announce 
future plans in the coming weeks 
... Subscribers to the highly popu- 
lar DMC remix service should note 
that the contents of its three- record, 
DJ -only albums will be reorganized 
as of February. The first one will be 
called "Remix Culture" and will fea- 
ture mass -appeal club music. The 
second, "The Underground Selec- 
tion," will be aimed at more obscure 
musical sets. Finally, "The Com- 
mercial Collection" will concentrate 
on pop- crossover material . . . 

DNA's forthcoming cover of Shar- 
on Redd's evergreen "Can You 
Handle It" will include vocals by the 
disco siren herself. We can hardly 
wait! ... Fab deep -houser "The 
Dip" was first released under the 
group name Rude Awakening on 
Kaleidiascope Records (East New- 
ark, N.J.). However, due to the fact 
that there is also an L.A. -based rock 
band with the same name, the track 
will now be identified solely as "The 
Dip" ... Remember Celine Dion's 
"Unison "? The NRG- inflected hous- 
er was featured on the Epic record- 
ing artist's 1990 debut album. De- 
spite a huge demand for the track 
worldwide, a limited quantity of 12- 
inch remix was pressed and issued 
in Canada only. After selling for as 

much as $50 in import and collec- 
tor's shops, the festive cut is now 
available for a reasonable price via 
Electric Distributors in Toronto. 

CONVENTION CRAZY: In the 
Dec. 14 edition, we listed the wrong 
dates for the seventh annual Win- 
ter Music Conference at the 
Foutainbleau Hilton Resort & Spa 
in Miami. They are March 26-28. 

Also, details for the second annu- 
al International DJ Expo West are 
being finalized as this column goes 
to print. Sponsored by Testa Corn- 
munications and DJ Times, the 
confab will be held May 4 and 5 at 
the Sheraton Universal Hotel in Los 
Angeles. For further information, 
call Testa in Port Washington, N.Y. 

Hot Dance Breakouts 
CLUB PLAY 

1. RUBB IT IN FIERCE RULING DIVA 
INVASION 

2. COMIN' ON STRONG DESIYA MUTE 

3. DO YOU WANT IT RIGHT NOW 
DEGREES OF MOTION ESQUIRE 

4. LSD IS THE BOMB RADIOACTIVE 
GOLDFISH CHEETAH 

5. MYSTERIOUS WAYS U2 ISLAND 

12" SINGLES SALES 

1. SURPRISE CRYSTAL WATERS MERCURY 

2. (EVERYBODY) GET UP ROGER REPRISE 

3. COMIN' ON STRONG DESIYA MUTE 

4. ONLY LOVE CAN BREAK YOUR 
HEART ST. ETIENNE WARNER BROS. 

5. THE WAY I FEEL ABOUT YOU KARYN 
WHITE WARNER BROS. 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

HOT! HOT! HOT! 
O D.J. PIERRE, ITALYS BEST HOUSE PRODUCER 

O THE NEW SINGLE OUT NOW! 

O PUBLISHINGS & MASTER RIGHTS - Fax 2.5064689 

O EXPORT ENQUIRIES - Fax 2.58012355 

78/A MECENATE, MILAN ITALY 
.. 2.58012071 - FAX 2.5064675/55400364 

V'M rLIVt 

O "TEN YEARS With The Best Italian Dance" 

O RELIABLE DAILY EXPORT SERVICE - FAX 2.58012355 

O WE ARE AT MIDEM, CANNES STAND N° 03.24 - 05.23 

O PUBLISHING AND LICENSING RIGHTS FOR 
THE WHOLE WORLD - FAX 2. 5064689 

78/A MECENATE, MILAN ITALY - 2.58012071 FAX 2.5064675/55400364 

BILLBOARD JANUARY 11, 1992 19 

www.americanradiohistory.com

www.americanradiohistory.com


I 
BHbos 
FOR WEEK ENDING JAN. 11 
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1992 TR 

COMPILED FROM A NATIONAL SAMPLE 

PORTS COLLECTED, COMPILED, AND 

$1M 

OF RETAIL STORE AND RACK SALES RE- 

PROVIDED BY SoundScan 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

z o 
E 
o a 
a 
a 

1 1 1 16 

* * No. 1 * * 
GARTH BROOKS s CAPITOL 96330* (10.98) 16 weeks at No. 1 ° ROPIN' THE WIND 1 

40 41 42 7 SAMMY KERSHAW MERCURY 510161* (9.98 EQ) DON'T GO NEAR THE WATER 40 

41 39 36 113 THE KENTUCKY HEADHUNTERS PICKIN' ON NASHVILLE 
MERCURY 838744 (8.98 EQ) 

2 O 2 2 68 GARTH BROOKS s CAPITOL 93866* (9.98) NO FENCES 1 

42 48 58 36 PAM TILLIS ARISTA 8642* (8.98) PUT YOURSELF IN MY PLACE 34 O 3 3 13 REBA MCENTIRE MCA 10400 (9.98) FOR MY BROKEN HEART 3 
43 29 40 10 PATSY CLINE McA4 -1042( *(39.98) COLLECTION 29 (J 4 5 139 GARTH BROOKS 2 CAPITOL 90897* (9.98) GARTH BROOKS 2 ® 49 44 72 KEITH WHITLEY RCA 52277* (9.98) GREATEST HITS 5 O 5 4 31 TRAVIS TRITT WARNER BROS. 4- 26589 (9.981 IT'S ALL ABOUT TO CHANGE 2 

45 46 41 17 PATTY LOVELESS MCA 10336* (9,98) UP AGAINST MY HEART 27 © 6 6 42 VINCE GILL MCA 10140 (9.98) POCKET FULL OF GOLD 5 

46 50 51 5 KENNY ROGERS REPRISE 26740 "/WARNER BROS. (9.98) BACK HOME AGAIN 46 0 8 7 33 ALAN JACKSON ARISTA 8681 (9.98) DON'T ROCK THE JUKEBOX 2 

(47) 47 48 83 ALABAMA RCA 52108* (9.98) PASS IT ON DOWN 3 ® 9 9 60 CLINT BLACK 2 RCA 52372 (9.98) PUT YOURSELF IN MY SHOES 1 

48 45 45 47 SAWYER BROWN CURB 9426o- (9.98) BUICK 23 
9 7 8 16 THE JUDDS CURB 61018 /RCA (9.98) GREATEST HITS VOL. II 7 

49 53 54 20 HAL KETCHUM CURB 77450* (9.98) PAST THE POINT OF RESCUE 43 
10 10 10 26 TRISHA YEARWOOD MCA 10297 (9.98) TRISHA YEARWOOD 2 

50 43 43 12 PIRATES OF THE MISSISSIPPI CAPITOL95798* (9.981 WALK THE PLANK 40 

11 11 11 32 RICKY VAN SHELTON COLUMBIA 46855* /SONY (9.98 EQ) BACKROADS 3 

51 40 38 38 THE KENTUCKY HEADHUNTERS ELECTRIC BARNYARD 
MERCURY 848054" (9.98 EQ) 

3 
IZ 

13 

14 

18 

17 

14 

18 

17 

13 

14 

68 

26 

COLLIN RAYE EPIC 47468/SONY (9.98) ALL I CAN BE 

REBA MCENTIRE MCA 10016 (9.981 RUMOR HAS IT 

TANYA TUCKER CAPITOL 95562" (9.98) WHAT DO I DO WITH ME 

12 

2 

9 

52 57 61 67 RANDY TRAVIS WARNER BROS. 26310 (9.98) HEROES AND FRIENDS 1 

CI 58 56 91 DOUG STONE EPIC 45303` /SONY (8.98 EQ) DOUG STONE 12 

15 15 16 18 RANDY TRAVIS WARNER BROS. 26661* (9.98) HIGH LONESOME 3 
54 60 67 114 RANDY TRAVIS WARNER BROS. 25988 (9.98) NO HOLDIN' BACK 1 

CI 16 14 12 ALABAMA RCA 61040` (9.98) GREATEST HITS VOL. 2 10 55 51 53 9 SUZY BOGGUSS CAPITOL 95847* (9.98) ACES 50 

17 13 15 177 THE JUDDS CURB 8318 /RCA (9.98) GREATEST HITS 1 
0 59 59 102 RICKY VAN SHELTON COLUMBIA 45250 /SONY (8.98 EQ) RVS III I 

ló 19 20 105 VINCE GILL MCA 42321 (8.98) WHEN I CALL YOUR NAME 2 57 56 55 74 PIRATES OF THE MISSISSIPPI 
CAPITOL 94389* (9.98) 

PIRATES OF THE MISSISSIPPI 12 

19 12 12 41 DOLLY PARTON COLUMBIA46882* /SONY (9.98 EQ) EAGLE WHEN SHE FLIES 1 58 55 50 59 K.T. OSLIN RCA 52365` (9.98) LOVE IN A SMALLTOWN 5 

20 21 22 139 CLINT BLACK I2 RCA 9668 (9.98) KILLIN' TIME 1 
59 RE -ENTRY 75 GEORGE STRAIT 

LIVIN' IT UP 
MCA 6415 (9.98) 1 

21 24 25 40 GEORGE STRAIT MCA 10204 (9.98) CHILL OF AN EARLY FALL 4 60 

Ól 

52 

66 

47 

66 

39 

48 

BILLY DEAN SBK 94302 /CAPITOL (9.98) YOUNG MAN 

PAUL OVERSTREET RCA 2459* (9.98) HEROES 

12 

17 
22 25 23 20 DOUG STONE EPIC 47357/SONY (9.98 EQ) I THOUGHT IT WAS YOU 12 

23 20 28 95 ALAN JACKSON ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 0 63 - 32 MIKE REID COLUMBIA 46141* /SONY (9.98 EQ) TURNING FOR HOME 22 

24 28 26 94 TRAVIS TRITT WARNER BROS. 26094* (9.98) COUNTRY CLUB 3 A 70 70 134 LORRIE MORGAN RCA 9594(9.98) LEAVE THE LIGHT ON 6 

25 27 24 31 DIAMOND RIO ARISTA 8673* (9.98) DIAMOND RIO 13 
64 62 57 102 DAN SEALS CAPITOL 48308 (4.98) THE BEST 7 

Zó 35 33 63 
MARY- CHAPIN CARPENTER 
COLUMBIA 46077 /SONY (8.98EQ) 

SHOOTING STRAIGHT IN THE DARK 19 
65 54 49 14 BILLY DEAN s6 4- 96728* /CAPITOL (9.98) BILLY DEAN 34 

21 26 21 37 LORRIE MORGAN RCA 30210 -4` (9.98) SOMETHING IN RED 10 
óó 

67 

68 

69 

74 

67 

64 

65 

74 

60 

63 

64 

83 

22 

36 

23 

SHENANDOAH COLUMBIA 45490/SONY (8.98 EQ) EXTRA MILE 

CHRIS LEDOUX CAPITOL 96499 (9.98) WESTERN UNDERGROUND 

HANK WILLIAMS, JR. CURB 26536 */WARNER BROS. (9.98) PURE HANK 

HOLLY DUNN WARNER BROS. 4-26630 (9.98) MILESTONES, GREATEST HITS 

11 

36 

8 

25 

ZÓ 31 31 7 RESTLESS HEART RCA 61841- (9.98) THE BEST OF RESTLESS HEART 28 

29 22 27 67 THE JUDDS CURB 52070` /RCA (9.98) LOVE CAN BUILD A BRIDGE 5 

(g0 44 52 5 TRACY LAWRENCE ATLANTIC 82326`(9.98) STICKS AND STONES 30 

31 32 34 64 MARK CHESNUTT MCA 10032* (9.98) TOO COLD AT HOME 12 
70 

71 

68 

61 

68 

62 

31 

16 

CHARLIE DANIELS EPIC a6835 SONY (9.98 EQ) RENEGADE 

KEITH WHITLEY RCA 3156(9.98) KENTUCKY BLUEBIRD 

25 

45 
32 36 37 60 DWIGHT YOAKAM REPRISE 26344/WARNER BROS. (9.98) IF THERE WAS A WAY 7 

33 33 32 20 BROOKS & DUNN ARISTA 18658* (9.981 BRAND NEW MAN 15 
)2 75 73 84 THE CHARLIE DANIELS BAND EPIC 45316/SONY (8.98 EQ) SIMPLE MAN 2 

34 30 30 40 KATHY MATTEA MERCURY 846 975* (9.98) TIME PASSES BY 9 a RE -ENTRY 133 
K.T. OSLIN 
RCA 8369 (9.98) 

THIS WOMAN 2 

35 

36) 

37 

23 

38 

37 

19 

35 

39 

13 

10 

70 

ROY ROGERS RCA 3024` (10.98) TRIBUTE 

STEVE WARINER ARISTA 18691 (9.98) I AM READY 

KATHY MATTEA MERCURY 842330 (8.98 EQ) A COLLECTION OF HITS 

- 17 

28 

8 

74 71 71 110 SHENANDOAH COLUMBIA 44468/SONY (8.98 EQ) THE ROAD NOT TAKEN 6 

75 73 69 48 AARON TIPPIN RCA 2374* (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23 

38 34 29 11 GEORGE JONES MCA 10398* (9.981 AND ALONG CAME JONES 22 
(D Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 

RIM certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available 
on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels 
that do not issue list prices, are projected from wholesale prices. O 1992, Billboard /BPI Communications, Inc. and SoundScan, Inc. 39 42 46 118 REBA MCENTIRE MCA 8034* (8.98) REBA LIVE 2 

Billboard Top Country Catalog Albums.. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 

SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SoundScan 

FOR WEEK ENDING JANUARY 11, 1992 111111 

En W W Ñ W 
53 ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

z 01- 
N Y ¢ (n W W 

z o1- 
N Y Q 

1 1 PATSY CLINE 3 MCA 12 (8.98) 34 weeks at No. 1 GREATEST HITS 34 14 12 ANNE MURRAY CAPITOL 90886* (6.98) CHRISTMAS 5 

2 16 GEORGE STRAIT MCA 42035` (8.98) GREATEST HITS, VOL. 2 34 15 ALABAMA RCA 7170 (8.98) GREATEST HITS 33 

3 10 RANDY TRAVIS 4 WARNER BROS. 25568 (8.98) ALWAYS & FOREVER 34 16 REBA MCENTIRE MCA 6294 (9.98) SWEET SIXTEEN 27 

4 8 ANNE MURRAY 14 CAPITOL 46058 (7.98) GREATEST HITS 34 17 24 KENNY ROGERS LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS 34 

18 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (6.98 EQ) A DECADE OF HITS 34 18 6 ALABAMA RCA 7014 (8.98) ALABAMA CHRISTMAS 6 

6 20 GEORGE STRAIT 2 MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 34 19 23 VINCE GILL RCA 9814 -4R (4.98) BEST OF VINCE GILL 34 

7 15 THE JUDDS A CURB 5916 -1 /RCA (8.98) HEARTLAND 34 20 7 KENNY ROGERS REPRISE 25973/WARNER BROS. (8.98) CHRISTMAS IN AMERICA 6 

8 3 KENNY ROGERS & DOLLY PARTON RCA 5307 (9.98) ONCE UPON A CHRISTMAS 7 21 HANK WILLIAMS, JR. 2 CURB/WARNER 60193/WARNER BROS. (9.98) GREATEST HITS 24 

9 2 THE JUDDS CURB 6422/RCA (8.98) CHRISTMAS WITH THE JUDDS 7 22 GEORGE STRAIT MCA 5913 (8.98) OCEAN FRONT PROPERTY 25 

10 5 RANDY TRAVIS WARNER BROS. 25972 (8.98) AN OLD TIME CHRISTMAS 7 23 KENNY ROGERS REPRISE 26711 */WARNER BROS. (9.98) 20 GREAT YEARS 1 

11 4 ANNE MURRAY 2 CAPITOL 16232 CHRISTMAS WISHES 7 24 WILLIE NELSON 2 COLUMBIA 237542 * /SONY (9.98 EQ) GREATEST HITS 1 

12 22 REBA MCENTIRE MCA 2789 (8.98) GREATEST HITS 34 25 13 DOLLY PARTON COLUMBIA 46796* /SONY (8.98 EQ) HOME FOR CHRISTMAS 5 

13 11 ELMO 'N PATSY EPIC 39931 (5.98) GRANDMA GOT RUN OVER BY A REINDEER 4 Catalog albums are older titles which are registering significant sales. O 1992, Billboard/BPI Communications, Inc. and SoundScan, Inc. 
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ARTISTS & MUSIC 

Louvin's Lines. Songwriter Kathy Louvin celebrates the chart- topping status of 
her "Keep It Between The Lines," recorded by Ricky Van Shelton. Celebrating 
with her, from left, are BMI's Harry Warner; Sony Music's Steve Buckingham, 
who is Shelton's producer; and Tillis Tunes' Ben Payne, Louvin's publisher. 

Country Acts Dealing For Dollars 
Have More Leverage In Wake Of Genre Boom 

BY EDWARD MORRIS 

NASHVILLE -The robust health 
of the country music industry is 
helping artists to get somewhat 
better deals from record labels. 
Advances to artists are getting 
larger, and artist royalty rates are 
up a little over those of a year ago, 
some sources contend. Further, 
fewer acts are signing for "ripoff" 
rates. And for the first time, ac- 
cording to lawyers who negotiate 
contracts, labels are competing to 
sign artists. 

Entertainment lawyer Mike Mi- 
lom says the full effect of coun- 
try's prosperity has yet to be felt: 
"With respect to new artists, I 
think probably the tide of success 
has not lasted long enough to dem- 
onstrate that it is sustaining -as 
opposed to individual successes." 
But, he adds, "[Labels] are more 

Media -Smart Mattea Doesn't `Dumb Down' 
Maintains Country's Sentiments Sans Stereotype 

CLASS DISTINCTIONS: She comes from the same 
hilly real estate that yielded the great traditional 
country singers Little Jimmy Dickens and Wilma 
Lee Cooper. But West Virginia's Kathy Mattes is 
making her gently revolutionary contribution to coun- 
try music by fashioning it in her own smooth, intelli- 
gent style. A two-time winner of the Country Music 
Assn.'s female -vocalist award, Mattea is currently 
competing with Dolly Parton and Reba McEntire for 
a similar honor in the American Music Awards. Dur- 
ing the past few weeks, 
she has been a television 
fixture, appearing on 
"Today," a John Denver 
Christmas special, and 
"Entertainment To- 
night." In each instance, 
she brought credit and 
dignity to her art. One of 
the great joys of watch- 
ing Mattea on TV and in 
concert is knowing that 
she will not utter the 

Nazhvìllc 
Scene 

ety program debuted in October. According to A.C. 
Nielsen data, the show's ratings have climbed from 
2.6 and a reach of 1,414,000 households to 3.1 and 
1,655,000 households for the Dec. 7 segment. The 
show will go back into production Jan. 13 in Nashville 
... The news broke just before Christmas that Reba 
McEntire had fired five members of the band she had 
assembled for the road after seven members of her 
earlier band were killed in a plane crash. Most took the 
news philosophically, but drummer Bob Mummert 

used the occasion to tell 
newspaper reporter 
Tommy Goldsmith that 
the move showed the 
singer's "lack of loyalty 
and disrespect for anoth- 
er individual." McEn- 
tire's publicist said the 
dismissals were simply a 
part of the annual re- 
vamping of the show ... 
Sugar Hill Records re- 
ports that its first Christ- 

mas sampler, "Sugar Plums," was so in demand that 
all the CD versions of the album were sold out weeks 
before the holiday. 

MARK YOUR CALENDARS: John McEuen will do 
a free show at 8 p.m. Jan. 16 at Tower Records in 
Nashville to promote his "String Wizards" album on 
Vanguard Records ... Taylor Dunn, staff writer for 
Scarlet Moon Music and co- writer of Paul Over - 
street's "All The Fun" and "Seein' My Father In Me," 
will speak Jan. 22 at the Ask -A -Pro session for the 
Songwriter's Guild Foundation. The event will begin 
at 7 p.m. at the Foundation's Nashville office and is 
free to members. Nonmembers can attend for $2 each 

. The Rocky Mountain Music Assn. and Nashville's 
Romeo Agency will stage the second of its projected 
series of songwriters showcases Feb. 16 at the Grizzly 
Rose in Denver. It will be part of the city's sixth annu- 
al Music Fest. The first showcase, held Dec. 9, fea- 
tured Nashville writers Dave Gibson, Bernie Nelson, 
Allen Shamblin, and Russell Smith ... Kentucky's 
Renfro Valley music center has scheduled 20 special 
music events for 1992, ranging from "A Celebration 
Of Easter," April 18-19, to "Christmas In The Valley," 
Nov. 27 -Dec. 24. A complete calendar is available. 

by Edward Morris 
corny, cutesy, self- diminishing remarks that can make 
one feel apologetic for being a country music fan. 

It isn't that Mattea is aloof or intimidatingly cere- 
bral. In fact, she has one of the warmest and most ap- 
proachable dispositions in Nashville. But she doesn't 
"dumb down" the way country performers have so of- 
ten done as a way of gaining attention. However, Mat - 
tea doesn't spurn the themes and attitudes that are 
staples of country music. Her most- requested hit, 
"Where've You Been," is fully as sentimental as the 
old parlor ballads Bradley Kincaid used to sing; and 
her "Eighteen Wheels And A Dozen Roses," a CMA 
single of the year, is about a truck driver speeding to- 
ward retirement. That's the essence of country. 

Mattea has even traveled to the British Isles to im- 
merse herself in the Anglo-Saxon music out of which 
country grew. So she isn't repudiating anything that 
is basic to the genre. What she avoids is playing to ste- 
reotype and mythologizing herself and her background. 
It is courageous to trust one's art alone to carry the day. 
In this case, courage triumphs magnificently. 

MAKING THE ROUNDS: The Nashville Network 
reports that "The Statler Bros. Show" has become its 
highest -rated weekly series since the music and vari- 

amenable to a royalty -rate struc- 
ture that encompasses [escala- 
tions] at $1.2 million or $1.5 mil- 
lion, where previously they may 
have laughed at us." 

Album budgets, Milom says, 
have become "a bit more gener- 
ous." He reports that he is work- 
ing on a development deal for a 

`I've seen a bit 
more competition' 

new artist that calls for a record- 
ing fund of $140,000 -a figure that 
includes both the recording budget 
and artist advance. Country album 
budgets are now generally in the 
$100,000 to $125,000 range, the 
lawyers surveyed agree (see story, 
this page). 

Attorney Scott Siman contends 
that conditions for artists have im- 
proved across the board because 
of the expanding country market: 
"It's giving artists a lot better bar- 
gaining position in terms of get- 
ting better royalties, better ad- 
vances, and better treatment. 
You're seeing more situations now 
where you have more than one la- 
bel interested in an act." 

According to the negotiators 
polled, the average artist royalty 
for a new act is 12% of the retail 
price of the album. A year ago, by 
Siman's estimate, the going rate 
was commonly 11% to 11.5 %. Ad- 
vances to an artist for a first al- 
bum, he says, are between $10,000 
and $20,000. 

Attorney Rusty Jones main- 
tains, "The royalty rates that 
we've been getting here have been 
commensurate with pop royalty 
rates all along. But when you talk 
about advances and [album bud- 
gets], that's something a little dif- 
ferent." Jones credits the new 
point -of -sale research technology 
(on which Billboard bases its pop 
and country album charts) with 
helping country acts get the same 
respect from labels that acts in 
other formats do: "It's always nice 
when you can refer to the charts 
and say, 'There's no such thing as 
a 'Nashville deal.' " 

The historic lack of competition 
among record companies for the 
same country artists has enabled 
the labels "to play it really cool," 
says Nashville attorney James G. 
Zumwalt. Even now, he adds, the 
only time a new act can realistical- 
ly hope for more than a 12% royal- 
ty rate "is when there's a sense of 
competition or some other [crucial] 
factor." He says all contracts have 
escalation clauses that increase 
the royalty rate as higher levels of 
sales are reached. 

"I've seen a bit more competi- 
tion," Milom says, "particularly 
for those [artists] who demon- 
strate a real promise. Strangely 
enough, given the history of coun- 
try sales, a lot of competition 
seems to be for female artists." 
Usually, women country artists 

have sold far fewer records than 
male artists. 

"Front -end royalties are almost 
going to be exactly the same from 
lawyer to lawyer, artist to artist, 
and label to label in Nashville," 
Zumwalt continues. The most salu- 
tary change in label negotiations 
for country artists, according to 
Zumwalt, is that fewer artists are 
now saddled with royalty rates sig- 
nificantly lower than 12 %-as was 
recently common. 

Once an act establishes itself as 
a big seller, the negotiators say, 
the averages go out the window 
and the act can then demand and 
get higher rates, advances, and al- 
bum budgets. Notes Zumwalt, "If 
an artist had a track record of sell- 
ing 200,000 albums and was sign- 
ing with another label, the advance 
could be a couple of hundred thou- 
sand dollars. And if the artists 
were like Shenandoah [which re- 
cently switched from Columbia to 
RCA], the advance might be $1 mil- 
lion." 

Country Album 

Budgets To Stay 

Stable In '92 
NASHVILLE -Budgets for 
country music albums are expect- 
ed to stay in the $100,000 to 
$125,000 range in 1992, although 
labels may give artists with prov- 
en sales successes the go-ahead to 
spend considerably more. Still, 
even Garth Brooks' latest album, 
the quadruple -platinum "Ropin' 
The Wind," was made for about 
the same sum as his previous al- 
bums -about $100,000- accord- 
ing to producer Allen Reynolds. 

Nashville lawyer James G. 
Zumwalt -whose firm represents 
country producers Paul Worley, 
Harold Shedd, Tom Collins, and 
Pete Anderson-says there have 
been slight increases in album 
budgets over the past couple of 
years. But part of that rise, he 
speculates, has as much to do with 
the extra cost of making digital 
recordings as it does with the in- 
dustry's overall prosperity. 

Zumwalt also notes that album 
budgets in Nashville are kept rela- 
tively low because producers ask 
for smaller advances. The Nash- 
ville range for producers, he says, 
runs from a low of $1,000 a side or 
$12,000 an album to a high of 
$35,000 -with the average being 
$20,000 to $30,000. "When you 
hear that a pop album is costing 
$250,000 to $300,000," Zumwalt 
advises, "a big part of that can be 
the cost of the producer." 

Another factor in the modest 
costs for albums cut in Nashville 
is lower studio rates. 

EDWARD MORRIS 

BILLBOARD JANUARY 11, 1992 21 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard 
FOR WEEK ENDING JAN. 11, 1992 H OT COUNT 

C/1 W 

Ñ 

Y 
N W 
53 

O 
Q 

ó H- 

ui Y Q 
'S Ú 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

O 3 13 

* * No.1 ** 
LOVE, ME 2 weeks at No. 1 COLLIN RAYE 
J.FULLER,J.HOBBS (S.EWING,M.T.BARNES) (V) EPIC 34.74051 

8 9 14 
(WITHOUT YOU) WHAT DO I DO WITH ME TANYA TUCKER 
J.CRUTCHFIELD ( R. PORTER,L.D.LEWIS,D.CHAMBERLAIN) (V) CAPITOL 44774 

7 11 14 CADILLAC STYLE SAMMY KERSHAW 
B.CANNON,N.WILSON (M.PETERSEN) (C) (V) MERCURY 868 812 -4 

4 3 4 13 
YOU CAN DEPEND ON ME RESTLESS HEART 
J. LEO,L.M.LEE (R.ROGERS,J.GRIFEIN) (V) RCA 62129 -7 

10 10 10 STICKS AND STONES TRACY LAWRENCE 
J.STROUD (E.WEST,R.DILLON) ATLANTIC PRO- 4221 -2 

6 2 1 14 
MY NEXT BROKEN HEART BROOKS & DUNN 
S.HENDRICKS,D.000K (D.000K,R.DUNN,K.BROOKS) (V) ARISTA 18658 

1 6 7 16 
LEAVE HIM OUT OF THIS STEVE WARINER 
S.HENDRICKS,T.DUBOIS (W.ALDRIDGE,S. LONGACRE) (V) ARISTA 1 -2349 

11 15 
A JUKEBOX WITH A COUNTRY SONG DOUG STONE 
D.JOHNSON (G.NELSON,R.SAMOSET (CD) EPIC 34 -74089 

9 4 6 17 
LOOK AT US VINCE GILL 
T.BROWN (V.GILL,M.D.BARNES) (V) MCA 54179 

10 12 14 14 A LONG TIME AGO THE REMINGTONS 
J.LEO,L.M.LEE (R.MAINEGRA) (C) BNA 62064 -4 

11 18 28 6 
TURN THAT RADIO ON RONNIE MILSAP 
R.MILSAP,R.GALBRAITH (A.JORDAN,P.DAVIS) (V) RCA 62104 -7 

12 20 22 12 
BROKEN PROMISE LAND MARK CHESNUTT 
M.WRIGHT (B.RICE,M.S.RICE) (V) MCA 54256 

13 16 20 8 
THE DIRT ROAD SAWYER BROWN 
R.SCRUGGS,M.MILLER (M.MILLER,G.HUBBARD) CURB PRO -79050 

14 17 23 THE WHISKEY AIN'T WORKIN' TRAVIS TRITT 
G.BROWN (R.SCAIFE,M.STUART) WARNER BROS. 7 -19158 

15 13 19 12 I KNOW WHERE LOVE LIVES HAL KETCHUM 
A.REYNOLDS,J.ROONEY (H.KETCHUM) (V) CURB 76892 

16 5 2 14 
FOR MY BROKEN HEART REBA MCENTIRE 
T.BROWN,R.MCENTIRE (L.HENGBER,K.PALMER) (V) MCA 54223 

17 14 18 12 GOING OUT TONIGHT MARY -CHAPIN CARPENTER 
J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER,J.JENNINGS) (V) COLUMBIA 38 -74038 

18 26 42 
MAYBE IT WAS MEMPHIS PAM TILLIS 
P.WORLEY,E.SEAY (M.ANDERSON) (C) (CD) ARISTA 8642 

19 25 31 9 
MAMA DON'T FORGET TO PRAY FOR ME DIAMOND RIO 
M.J.POWELL,T.DUBOIS (L.SHELL,L.CORDELL) (V) ARISTA 2258 

20 9 5 15 
THE CHILL OF AN EARLY FALL GEORGE STRAIT 
J.BOWEN,G.STRAIT (G.DANIEL,G.PETERS) (V) MCA 54180 

21 22 26 7 
AFTER THE LIGHTS GO OUT RICKY VAN SHELTON 
S.BUCKINGHAM (W.MCPHERSON) (V) COLUMBIA 38 -74101 

22 36 52 BETTER CLASS OF LOSERS RANDY TRAVIS 
K.LEHNING (R.TRAVIS,A.JACKSON) !V! WARNER BROS. 7 -19069 

23 55 

***POWER PICK /AIRPLAY * * * 
WHAT SHE'S DOING NOW GARTH BROOKS 
A.REYNOLDS (P.ALGER,G- BROOKS) CAPITOL PRO 79009 

24 33 37 7 
IF YOU WANT TO FIND LOVE KENNY ROGERS 
J.E.NORMAN,E.PRESTIDGE (S. EWING,M.D.BARNES,K.ROGERS) (V) REPRISE 7- 19080/WARNER BROS. 

25 19 12 13 
SHAMELESS GARTH BROOKS 
A.REYNOLDS (B.JOEL) (V) CAPITOL 44800 

26 30 35 10 I'LL STOP LOVING YOU MIKE REID 
S.BUCKINGHAM (M.REID.R.BYRNE) (V) COLUMBIA 38 -74102 

21 39 44 6 
IS IT COLD IN HERE JOE DIFFIE 
B.MONTGOMERY,J.SLATE ( D.MORRISON,J.DIFFIE,K.PHILLIPS) (V) EPIC 34 -74123 

28 29 33 12 
SHE'S NEVER COMIN' BACK MARK COLLIE 
D.JOHNSON,T.BROWN (M.COLLIE,G.HOUSE) (V) MCA 54231 

29 24 17 16 
FOREVER TOGETHER RANDY TRAVIS 
K.LEHNING (R.TRAVIS,A.JACKSON) (V) WARNER BROS. 7 -19158 

30 43 54 THAT'S WHAT I LIKE ABOUT YOU TRISHA YEARWOOD 
G.FUNDIS (J. HADLEY, K. W ELCH, W. W ILSON) (V) MCA 7 -54270 

31 15 8 18 YOU DON'T COUNT THE COST BILLY DEAN 
C.HOWARD,T.SHAPIRO (B.JONES,T.SHAPIRO,C.WATERS) (V) SBK 44773 /CAPITOL 

32 38 40 
WHAT KIND OF FOOL LIONEL CARTWRIGHT 
H.STINSON,E.SEAY (L.CARTWRIGHT) (V) MCA 54237 

33 23 16 16 THEN AGAIN ALABAMA 
J.LEO,L.M.LEE,ALABAMA (R.BOWLES,J.SILBAR) (V) RCA 62059 -7 

34 44 46 I'LL START WITH YOU PAULETTE CARLSON 
J.BOWEN,P.CARLSON (P.CARLSON,T.SHAPIRO,C.WATERS) CAPITOL PRO -79974 

35 34 32 19 
BROTHERLY LOVE KEITH WHITLEY & EARL THOMAS CONLEY 
B.MEVIS,G.FUNDIS (J.STEWART,T.NICHOLS) (V) RCA 62037 -7 

36 31 25 18 
ANYMORE TRAVIS TRITT 
G.BROWN (T.TRITT,J.COL000II (V) WARNER BROS. 7 -19190 

37 32 27 20 SOMEDAY ALAN JACKSON 
S.HENDRICKS,K.STEGALL (A.JACKSON,J.MCBRIDE) (V) ARISTA 1 -2335 

38 48 63 5 
EXCEPT FOR MONDAY LORRIE MORGAN 
R.LANDIS (R.NIELSEN) (V) RCA 62105 

39 21 13 18 
SOME GUYS HAVE ALL THE LOVE LITTLE TEXAS 
J.STROUD.C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) WARNER BROS. PRO -4967 
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40 28 21 18 SOMEDAY SOON SUZY BOGGUSS 
J.BOWEN,S.BOGGUSS (I.TYSON) (V) CAPITOL 44772 

41 42 53 5 
I ONLY WANT YOU FOR CHRISTMAS ALAN JACKSON 
S.HENDRICKS,K.STEGALL (T.NICHOLS,Z.TURNER) (C) ARISTA 1 -2372 

CI 51 58 4 
STRAIGHT TEQUILA NIGHT JOHN ANDERSON 
J.STROUD,J.ANDERSON (K.ROBBINS,D.HUPP) (V) BNA 61029 -7 

43 47 48 8 IF I COULD BOTTLE THIS UP PAUL OVERSTREET 
B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.DILLON) RCA PRO -6216 

44 27 29 13 ASKING US TO DANCE KATHY MATTEA 
A.REYNOLDS (H.PRESTWOOD) (V) MERCURY 868 866 -7 

45 45 41 11 
FIGHTING FOR YOU PIRATES OF THE MISSISSIPPI 
J.BOWEN,R.ALVES (R.MURRAH,B.MCCORVEY) (V) CAPITOL 44775 

46 41 34 19 HURT ME BAD (IN A REAL GOOD WAY) PATTY LOVELESS 
E.GORDY,JR.,T.BROWN (D.ALLEN,R.VANHOY) (V) MCA 54178 

47 35 30 18 LIKE WE NEVER HAD A BROKEN HEART TRISHA YEARWOOD 
G.FUNDIS (G.BROOKS,P.ALGER) (V) MCA 54172 

48 50 59 4 
IT ONLY HURTS WHEN I CRY DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM,R.MILLER) (V) REPRISE 4.19148/WARNER BROS. 

49 46 39 20 FOR CRYING OUT LOUD DAVIS DANIEL 
R.HAFFKINE (J.COMPTON,P,W.WOOD) (C) (V) MERCURY 868 544 -4 

50 49 47 11 LITTLE FOLKS CHARLIE DANIELS 
J.STROUD,D.CORLEW (C.DANIELS) (V) EPIC 34 -74061 

51 59 - 2 
OUTBOUND PLANE SUZY BOGGUSS 
J.BOWEN,S.BOGGUSS (N.GRIFFITH,T.RUSSELL) CAPITOL PRO -79052 

52 67 - 2 ONLY THE WIND BILLY DEAN 
C.HOWARD,T.SHAPIRO (T.SHAPIRO,C.JONES) SBK PRO -79503 /CAPITOL 

53 52 51 8 BACK TO THE WELL TOM WOPAT 
R.HALL (R.BYRNE,R.BOWLES) EPIC PRO 34 -74063 

CI 65 - 2 
JEALOUS BONE PATTY LOVELESS 
E.GORDV,JR.,T.BROWN (R.GILES,S.BOGART) (CD) MCA 54271 

55 58 72 4 
SAME OL' LOVE RICKY SKAGGS 
R.SKAGGS,M.MCANALLY (C.AUSTIN,G.BARNHILL) (C) (CD) EPIC 34 -74147 0 60 73 4 PROFESSIONAL FOOL MICHAEL WHITE 
R.BYRNE,A.SCHULMAN (M.WHITE) (C) (V) REPRISE 4- 19128/WARNER BROS. 0 57 68 4 
SOMEBODY'S DOIN' ME RIGHT KEITH WHITLEY 
B.MEVIS,G.FUNDIS (J.F.KNOBLOCH,P.OVERSTREET. D. TV) ER) (V) RCA 62166 -7 

58 40 24 16 STILL BURNIN' FOR YOU ROB CROSBY 
S.HENDRICKS,T.DUBOIS (R.CROSBY) (V) ARISTA 1 -2336 

59 56 60 6 WHO DID THEY THINK HE WAS CONWAY TWITTY 
C.TWITTY,D.HENRY (R.LEIGH,P.MCMANUS) (V) MCA 54281 

8O NEW po. 
1 

** *HOT SHOT DEBUT * ** 
DALLAS ALAN JACKSON 
S.HENDRICKS,K.STEGALL (A.JACKSON, K.STEGALL) ARISTA. PRO 2385 

61 72 - 2 FIGHTING FIRE WITH FIRE DAVIS DANIEL 
R.HAFFKINE (M.WHITE,C.R.WHITE) MERCURY PRO -866 132 

62 64 74 4 
ONE PRECIOUS LOVE PRAIRIE OYSTER 
R.BENNETT,J.LEO (J.BESEN) (V) RCA 62108 -7 

63 62 61 18 THE BLAME HIGHWAY 101 
P.WORLEY,E.SEAY (C.MOSER,P.NELSON,G.NELSON) (V) WARNER BROS. 7 -19203 

64 63 67 7 A MONTH OF SUNDAYS VERN GOSDIN 
B.MONTGOMERY (V.GOSDIN,J.NORTHRUP,B.CANNON) (V) COLUMBIA 38 -74103 

65 53 38 13 EAGLE WHEN SHE FLIES DOLLY PARTON 
D.PARTON,S.BUCKINGHAM,G.SMITH (D.PARTON) (V) COLUMBIA 38 -74011 

CO) NEW 1 
HARD DAYS AND HONKY TONK NIGHTS EARL THOMAS CONLEY 
L.M.LEE,J.LEO (E.T.CONLEY,R.SCRUGGS) (V) RCA 62167 0 NEW 1 
BABY, I'M MISSING YOU HIGHWAY 101 
P.WORLEY,E.SEAY (S.SESKIN,N.MONTGOMERY) WARNER BROS. PRO 5238 0 NEW 1 
BORN COUNTRY ALABAMA 
1.LEO,L.M.LEE,ALABAMA (J.SCHWEERS, B.HILU (V) RCA 62168 

69 NEW po, 
I 

FASTER GUN GREAT PLAINS 
B.MAHER,D.POTTER (J.SUNDRUD,G.BURR) COLUMBIA PRO 38 -74103 

10 61 1 57 11 
SATISFY ME AND I'LL SATISFY YOU CLINTON GREGORY 
R.PENNINGTON (B.DEES) (C) (V) STEP ONE 434 

11 NEW P 1 
SHE LOVED A LOT IN HER TIME GEORGE JONES 
K.LEHNING ( R.BOUDREAUX,S.HOGIN,K.WILLIAMS) MCA PRO 54272 

72 70 - 2 WORKIN' MAN'S DOLLAR CHRIS LEDOUX 
J.BOWEN,J.CRUTCHFIELD (C.LEDOUX) CAPITOL PRO -79922 

13 54 55 10 DON'T CROSS YOUR HEART SHELBY LYNNE 
J.STROUD (T.HASELDEN,T.MENSY) (V) EPIC 34 -74062 

14 71 69 20 YOU COULDN'T GET THE PICTURE GEORGE JONES 
K.LEHNING (C.CARTER) (V) MCA 54187 

75 66 66 16 
DON'T THROW ME IN THE BRIARPATCH KEITH PALMER 
B.MONTGOMERY (K.BROOKS,C.WATERS) (V) EPIC 34-73988 

0 Records moving up the chart with airplay gains this week. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette 
is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi -single availability. (T) 12 -inch vinyl single 
availability. (V) 7 -inch vinyl single availability. © 1992, Billboard /BPI Communications, Inc. 

HOT COUNTRY RECURRENTS 
1 3 1 5 WHERE ARE YOU NOW CLINT BLACK 

J.STROUD (C.BLACK,H.NICHOLAS) RCA 

2 1 2 8 
LEAP OF FAITH LIONEL CARTWRIGHT 
B.BECKETT,T.BROWN (L.CARTWRIGHT) MCA 

3 1 KEEP ITN BETWEEN THE LINES RICKY VAN SHELTON 
S.BUCKINGHAM (R.SMITH.LOUVIN) COLUMBIA 

4 2 3 4 
NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE 
B.MONTGOMERY.J.SLATE (L.WILSON,J.DIFFIE) EPIC 

5 7 7 15 
SHE'S IN LOVE WITH THE BOY TRISHA YEARWOOD 
G.FUNDIS (J.IMS) MCA 

6 6 4 7 YOUR LOVE IS A MIRACLE MARK CHESNUTT 
M.WRIGHT (B.KENNER,M.WRIGHT) MCA 

7 4 6 10 
BRAND NEW MAN 
S.HENDRICKS,D.000K (D.000K,R.DUNN, K.BROOKS) 

BROOKS &DUNN 
ARISTA 

8 10 5 6 
MIRROR MIRROR 
M.1.POWELL,T.DUBOIS (B.DIPIERO,J.JARRARD,M.SANDERS) 

DIAMOND RIO 
ARISTA 

9 8 9 
1; 
5 

SMALL TOWN SATURDAY NIGHT HAL KETCHUM 
(P.ALGER,H.DEVITO) CURB A.REYNOLDS,J.R00NEY 

10 5 10 12 
DOWN AT THE TWIST AND SHOUT MARY-CHAPIN CARPENTER 
M.C.CARPENTER,J.JENNINGS (M.C.CARPENTER) COLUMBIA 

11 9 8 6 BALL AND CHAIN 
B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) 

PAUL OVERSTREET 
RCA 

12 15 12 11 
YOU KNOW ME BETTER THAN THAT GEORGE STRAIT 
J.BOWEN,G.STRAIT (T.HASELDEN,A.L.GRAHAM) MCA 

13 16 21 6 
THE WALK 
R.SCRUGGS,M.MILLER (M.MILLER) 

SAWYER BROWN 
CURB/CAPITOL 

14 12 11 15 
DON'T ROCK THE JUKEBOX ALAN JACKSON 
S.HENDRICKS,K.STEGALL (A.JACKSON,R.MURRAH,K.STEGALU ARISTA 

15 11 14 6 
I THOUGHT IT WAS YOU DOUG STONE 
D.JOHNSON (T.MENSY,G.HARRISON) EPIC 

16 18 13 13 
HERE'S A QUARTER (CALL SOMEONE WHO CARES) TRAVIS TRITT 
G.BROWN (T.TRITT) WARNER BROS. 

11 14 15 23 
MEET IN THE MIDDLE 
M.1.POWELL,T.DUBOIS ( C.HARTFORD,J.FOSTER,D.PFRIMMER) 

RIO 
ARISTA 

18 25 20 17 
SOMEWHERE IN MY BROKEN HEART BILLY DEAN 
C.HOWARD,T.SHAPIRO (B.DEAN,R.LEIGH) SBIVCAPITOL 

19 19 16 17 
I AM A SIMPLE MAN RICKY VAN SHELTON 
S.BUCKINGHAM (W.ALDRIDGE) COLUMBIA 

20 23 24 4Q WALK ON FAITH 
S.BUCKINGHAM (M.REID,A.SHAMBLIN) 

MIKE REID 
COLUMBIA 

21 17 2 
RODEO GARTH BROOKS 
A.REYNOLDS (L.BASTIAN) CAPITOL 

22 13 - 2 TEMPTED 
R.BENNETT,T.BROWN (P.KENNERLEY,M.STUART) 

MARTY STUART 
MCA 

23 22 22 54 
FRIENDS IN LOW PLACES GARTH BROOKS 
A.REYNOLDS (D.BLACKWELL, B.LEE) CAPITOL 

21 17 10 
DOWN TO MY LAST TEARDROP TANYA TUCKER 
J.24 CRUTCHFIELD (P.DAVIS) CAPITOL 

25 35 J.STROUD,M.WRIGHT ( C.BLACK,H.NICHOLAS) 
CLINT BLACK 

RCA 

Videoclipavailability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped 
below the top 20. Commercial availability is not indicated on the recurrent chart. 
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CORNER 
by Lynn Shults 

No. 1 FOR THE SECOND consecutive week is Collin Raye's "Love, 
Me." Raye ended the 1991 chart year at No. 1 and begins the New Year 
by occupying the top slot. George Strait accomplished the same feat in 
1990 -91 with "I've Come To Expect It From You." 

INSIDE THE TOP 10: "Sticks And Stones," by Tracy Lawrence, is the 
most active track, jumping from No. 10 to No. 5; Doug Stone's "A Juke- 
box With A Country Song" climbs from No. 11 to No. 8; Tanya Tucker's 
"(Without You) What Do I Do With Me" explodes from No. 8 to No. 2; 
and Sammy Kershaw's "Cadillac Style" zips from No. 7 to No. 3. 

THE MOST ACTIVE TRACK is "What She's Doing Now," by Garth 
Brooks, powering from No. 55 to No. 23. Randy Travis' "Better Class 
Of Losers" moves from No. 36 to No. 22; "Except For Monday," by Lor- 
rie Morgan, jumps from No. 48 to No. 38; John Anderson's "Straight 
Tequila Night" shoots from No. 51 to No. 42; and "Maybe It Was Mem- 
phis," by Pam Tillis, rolls from No. 26 to No. 18. 

A NUMBER OF TRENDS dominated 1991 and it will be interesting to 
watch what will happen to them in 1992. One to keep an eye on is the 
programming of album cuts. Historically, country programmers have 
chosen to program tracks as the labels have designated the releases. 
However, in 1991 some programmers chose to not follow tradition and 
began adding tracks without consideration as to when, if ever, these 
tracks would be released as singles. John Speer, PD of KFDI Wichita, 
Kan., says, "We're playing the [songs] we think the people who have 
bought the CD /cassette are probably listening to in their cars or at 
home, consequently syncing up with what the consumer is more into." 
Joe Redmond of WKJN (Cajun 103) Baton Rouge, La., adds, "We try to 
get the new and more contemporary music out in front of the listeners 
and it has been met with tremendous response." 

NEW ARTISTS EXPLODED onto the scene in 1991. One area heavily 
affected by these breaking artists is the booking business. Somehow 
these acts must get on the road to fully capitalize on a "hit" record. Ka- 
ren Leach of the Minnesota State Fair says, "Price, not airplay is my 
main concern. Many [new acts] are not to the stature to play the 21,000 - 
seat, hard -ticket grandstand and are priced too high to play the 5,000 - 
seat free stage." Some industry observers believe the country artists 
will find ways to get to the fans -as illustrated by the imaginative pro- 
motional campaigns documented in these pages throughout 1991. 

REVERSE CROSSOVER in listener habits surfaced in 1991 as country 
radio numbers jumped while most other formats either lost listeners or 
were struggling to hold their ground. Former top 40 PD Bill Young of 
KILT Houston summarizes the situation best by saying, "The audience 
is crossing over as opposed to the music crossing over." There are sever- 
al theories as to why this is happening, the most common being that 
country radio is offering the listener more variety than other formats. 

Collin Raye Comes Home To Tour Texas 
Epic Pushes `Love, Me' With Retai4 Ad Campaign 
NASHVILLE -Epic Records art- 
ist Collin Raye has embarked on a 
Homecoming Celebration Tour of 
Texas, largely on the strength of 
his current single, "Love, Me." 
The song, an unusually fast riser, 
went to No. 1 on Billboard's Hot 
Country Singles & Tracks chart 
Jan. 4, just 11 weeks after its en- 
try. 

The tour, which started Dec. 31 
in Dallas and which is scheduled to 
end Feb. 28 in Texarkana, will be 
supported by retail point- of -pur- 
chase material, national and local 
advertising, dance club promo- 
tions, and in -store appearances. 

"Love, Me" is Raye's second sin- 
gle from his debut album, "All I 

Can Be." A source at Sony Music, 
Epic's parent company, says the 
album has sold more than 195,000 
copies since its release in August 
last year. 

The P -O -P material includes mini 
standups of Raye and a "Home- 
coming Celebration '92" poster 
that lists all the Texas concert 
dates. Epic has also produced a 
"Homecoming Tour" dance compi- 
lation on CD that will be sent to 
the Texas dance clubs where Raye 
will perform. The clubs will get the 
poster as well. 

Cheyenne Stampede Levels True Value Opponents 
NASHVILLE -The Cheyenne 
Stampede Band has been voted 
winner of the True Value /GMC 
Truck Country Showdown. The fi- 

nal competition in the nationwide 
talent search was held Dec. 12 at 
the Grand Ole Opry House here and 
taped for broadcast as a syndicated 
special. Willie Nelson and Kris Kris - 
tofferson hosted the show. 

The winning act, a seven -mem- 
ber band, was sponsored by Orlan- 
do, Fla., radio station WWKA. Its 
last -round competitors were 
McCarty & Company (KSAN San 
Francisco); Bubba Talbert (KWKH 

Shreveport, La.); Virginia's Heavy 
Country (WPWC Dumfries, Va.); 
Slate Creek (KFDI Wichita, Kan.); 
and Kent Alexander (WSIX Nash- 
ville). 

Grand prize was $50,000, a pick- 
up truck, and a recording contract. 

Judges were Ray Pillow, direc- 
tor of A &R for Capitol Nashville; 
Sam Lovullo, producer of "Hee 
Haw "; Fred Foster, founder of 
Monument Records; Karen Oert- 
ley, publisher of Amusement Busi- 
ness; and Jim Della Croce, manag- 
er of artist development for BNA 
Entertainment. 

Making A Killen: Publisher Forms Agency 
NASHVILLE- Former Tree Pub- 
lishing owner Buddy Killen has es- 
tablished the Killen Entertainment 
Group, in partnership with singer 
Ronnie McDowell and Joe Meador. 
The firm will function as a booking 
and management agency. 

McDowell and Six Shooter, both 
Curb Records acts, are the agen- 
cy's first clients. 

Amos Meng, formerly with Cen- 

ter Stage Attractions, will serve as 
booking agent, while Meador, who 
used to manage McDowell, will 
oversee management. 

The company will initially be lo- 
cated at Ambassador Travel, also a 
Killen property, at 2020 21st Ave. 
South, but will move to the BK 
Building, 2505 Hillsboro Road, 
when that facility is completed. 

"It's not a hit until it's a hit in Billboard." 

To draw additional national at- 
tention to Raye, the label is buying 
a half -page ad in USA Today. Epic 
is also providing concert promot- 
ers involved in the tour with ad 
slicks and preproduced radio and 
TV spots that they can use in their 
own advertising. 

Plan A, a Nashville -based pub- 
licity company, is handling publici- 
ty for media along the tour route. 
Raye will do in- stores at record 
outlets in tour cities as his sched- 
ule permits. 

Raye's first single, "All I Can 
Be (Is A Sweet Memory)," peaked 
at No. 29. 

Other Texas locations on the tour 
are Austin, San Antonio, Tyler, 
Abilene, Lubbock, El Paso, Ama- 
rillo, Lewisville, Nacogdoches, and 
Houston. EDWARD MORRIS 

New Chuck 

Wagon Gang 

Hits Tour Trail 
NASHVILLE -A new edition 
of the Chuck Wagon Gang has 
been organized and is readying 
itself for touring. The group, 
which has functioned since it 
was founded in Texas in the 
early '30's, now consists of Pat 
McKeehan, Debby Trusty, 
Kathy Watson, Grady Robin- 
son, and Harold Timmons. 

Jim Black, former singer for 
the Chuck Wagon Gang and 
former VP of SESAC, has been 
named business agent for the 
group. Randy Francis is the 
act's fan -club coordinator. 

The Chuck Wagon Gang was 
voted the TNN /Music City 
News' gospel group of the year 
in 1988, 1990, and 1991. The 
group's newest album, "Still 
Rollin'," has just been released 
on the Associated Artists label. 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

21 AFTER THE LIGHTS GO OUT (Songs Of PolyGramï 

BMI) HL 

36 ANYMORE (Sony Tree, BMI /Post Oak, BMI /EMI 
April, ASCAP /Heartland Express, ASCAP) HL/WBM 

44 ASKING US TO DANCE (Careers -BMG, BMI /Hugh 
Prestwood, BMI) HL 

67 BABY, l'M MISSING YOU (Love This Town, 

ASCAP /Diamond Dog, ASCAP) 

53 BACK TO THE WELL (Screen Gems -EMI, 

BMI /Maypop, BMI) 
22 BETTER CLASS OF LOSERS (Sometimes You Win, 

ASCAP/All Nations, ASCAP /Seventh Son, 

ASCAP /Mattie Ruth, ASCAP) 

63 THE BLAME (Call Cac, ASCAP /Sony Tree, 

BMI/Warner- Tamerlane, BMI /Mister Charlie, BMI) 
HL/WBM 

68 BORN COUNTRY (Collins Court, ASCAP) 

12 BROKEN PROMISE LAND (EMI April, 

ASCAP /Swallowfork, ASCAP) HL 

35 BROTHERLY LOVE (Peer -Talbot, BMI /Milsap, 
BMI /Careers -BMG, BMI) HL 

3 CADILLAC STYLE (Ray Stevens, BMI) 
20 THE CHILL OF AN EARLY FALL (No Chapeau, 

ASCAP /Gold Line, ASCAP/WB, ASCAP) HL /WBM 
60 DALLAS (Mattie Ruth, ASCAP /Seventh Son, 

ASCAP/Warner- Tamerlane, BMI) 
13 THE DIRT ROAD (Zoo II, ASCAP /Myrt S Chuck's 

Boy, ASCAP) 

73 DON'T CROSS YOUR HEART (Millhouse, BMI /Songs 

Of PolyGram, BMI /Music City, ASCAP /EMI April, 

ASCAP) HL 

75 DON'T THROW ME IN THE BRIARPATCH (Sony Cross 

Keys, ASCAP /Edge O' Woods, ASCAP /Kinetic 
Diamond, ASCAP) HL 

65 EAGLE WHEN SHE FLIES (Velvet Apple, BMI) 
38 EXCEPT FOR MONDAY (Englishtowne, BMI) 
69 FASTER GUN (Red Quill, BMI /Moraine, BMI /MCA, 

ASCAP) 

61 FIGHTING FIRE WITH FIRE (Makin Songs, 

ASCAP /Song Box, ASCAP) 

45 FIGHTING FOR YOU (Murrah, BMI/Tom Collins, BMI) 
49 FOR CRYING OUT LOUD (Ivan James, ASCAP) 

29 FOREVER TOGETHER (Sometimes You Win, 

ASCAP /AII Nations, ASCAP /Seventh Son, 

ASCAP /Mattie Ruth, ASCAP) WBM 

16 FOR MY BROKEN HEART (Starstruck Writers Group, 

ASCAP) 

17 GOING OUT TONIGHT (EMI April, ASCAP /Getarealjob, 
ASCAP /Obie Diner, BMI /Bug, BMI) HL 

66 HARD DAYS AND HONKY TONK NIGHTS (Etc., 

ASCAP /Jagged Edge, ASCAP/Warner- Tamerlane, 

ASCAP) 

46 HURT ME BAD (IN A REAL GOOD WAY) (Posey, 

BMI /Rockin'R, ASCAP) 

43 IF I COULD BOTTLE THIS UP (Scarlet Moon, 

BMI /Nocturnal Eclipse, BMI) CLM 

24 IF YOU WANT TO FIND LOVE (Acuff -Rose, 

BMI /Irving, BMI /Heartscratch, BMI) 
15 I KNOW WHERE LOVE LIVES (Foreshadow, BMI) 

CLM 

34 I'LL START WITH YOU (Polly Girl, BMI /Edge O' 

Woods, ASCAP /Kinetic Diamond, ASCAP /Moline 
Valley, ASCAP) 

26 I'LL STOP LOVING YOU (Almo, ASCAP /Brio Blues, 

ASCAP /Fame, BMI /Bobworld, BMI) 
41 I ONLY WANT YOU FOR CHRISTMAS (Hannah's Eyes, 

BMI /Coburn, BMI) 
27 IS IT COLD IN HERE (Texas Wedge, 

ASCAP /Songwriters Ink, BMI /Danny Boy, 

BMI /Forrest Hills, BMI) 
48 IT ONLY HURTS WHEN I CRY (Coal Dust West, 

BMI /Adam Taylor, BMI) 
54 JEALOUS BONE (Edge O' Woods, ASCAP /Kinetic 

Diamond, ASCAP/WB, ASCAP /Rancho Bogardo, 

ASCAP) 

8 A JUKEBOX WITH A COUNTRY SONG (Warner - 

Tamerlane, BMI /Mister Charlie, BMI/WB, 
ASCAP /Samosonian, ASCAP) WBM 

7 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M., 

SESAC /Longacre, SESAC) WBM 

47 LIKE WE NEVER HAD A BROKEN HEART (Major Bob, 

ASCAP /Mid- Summer, ASCAP /Bait And Beer, 

ASCAP /Forerunner, ASCAP) CLM /CPP 

50 LITTLE FOLKS (Cabin Fever, BMI /Miss Hazel, BMI) 
WBM 

IO A LONG TIME AGO (Maypop, BMI /Wildcountry, BMI) 
WBM 

9 LOOK AT US (Benefit, BMI /Irving, BMI /Hardscratch, 

BMI) WBM 

1 LOVE, ME (Acuff -Rose, BMI /WB, ASCAP/Two Sons, 

ASCAP) WBM 

19 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five, 

BMI /Kentucky Thunder, ASCAP) 

18 MAYBE IT WAS MEMPHIS (Atlantic, BMI /First 
Release, BMI /Cadillac Pink, BMI) 

64 A MONTH OF SUNDAYS (Hookem, ASCAP /Famous, 
ASCAP /Pri, ASCAP /Buddy Cannon, ASCAP) HL 

6 MY NEXT BROKEN HEART (Sony Tree, BMI /Sony 
Cross Keys, ASCAP) HL 

62 ONE PRECIOUS LOVE (Oyster, ASCAP /Socan, 
BMI /BMG, ASCAP) 

52 ONLY THE WIND (Edge O' Woods, ASCAP /Moline 
Valley, ASCAP /Kinetic Diamond, ASCAP) 

51 OUTBOUND PLANE (Wing And Wheel, BMI /Irving, 
ASCAP) 

56 PROFESSIONAL FOOL (Catch The Boat, ASCAP) 

55 SAME OL' LOVE (Warner- Refuge, ASCAP /Blowing 
Rock, BMI) 

70 SATISFY ME AND I'LL SATISFY YOU (Sony Tree, 

BMI) HL 

25 SHAMELESS (Joel, BMI) HL 

71 SHE LOVED A LOT IN HER TIME (Sony Tree, 

BMI/Thanxamillion, BMI /Sony Cross Keys, ASCAP) 

28 SHE'S NEVER COMIN' BACK (Judy Judy Judy, 

ASCAP /Housenotes, BMI) 
57 SOMEBODY'S DOIN' ME RIGHT (Colgems -EMI, 

ASCAP /BMG, ASCAP /Sharp Circle, ASCAP /Screen 

Gems -EMI, BMI /Scarlet Moon, BMI /Careers -BMG, 

BMI) CLM /HL 
40 SOMEDAY SOON (WB, ASCAP) WBM 

37 SOMEDAY (Mattie Ruth, ASCAP /Seventh Son, 

ASCAP /EMI April, ASCAP) HL/WBM 
39 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits, 

ASCAP /Square West, ASCAP) 

5 STICKS AND STONES (JMV, ASCAP) 

58 STILL BURNIN' FOR YOU (Grand Coalition, BMI) 
42 STRAIGHT TEQUILA NIGHT (Irving, BMI /Colter Bay, 

BMI /Dixie Stars, ASCAP) 

30 THAT'S WHAT I LIKE ABOUT YOU (Sony Tree, 

BMI /Sony Cross Keys, ASCAP) HL 

33 THEN AGAIN (Maypop, BMI /Lorimar, BMI /Silbar 
Songs, ASCAP) WBM 

11 TURN THAT RADIO ON (BMG Songs, ASCAP /Paul 
And Jonathan Songs, BMI) HL 

32 WHAT KIND OF FOOL (Warner -Tamerlane, BMI /Long 
Run, BMI) WBM 

23 WHAT SHE'S DOING NOW (Bait And Beer, 

ASCAP /Forerunner, ASCAP /Major Bob, ASCAP /Mid- 
Summer, ASCAP) 

14 THE WHISKEY AIN'T WORKIN' (Songs Of PolyGram, 

BMI /Partner, BMI) HL 

59 WHO DID THEY THINK HE WAS (EMI April, 

ASCAP /Lion Hearted, ASCAP /Crystal Bay, ASCAP) 

HL 

2 (WITHOUT YOU) WHAT DO I DO WITH ME (Sony 

Cross Keys, ASCAP /Milene, ASCAP) HL 

72 WORKIN' MAN'S DOLLAR (Wyoming Brand, BMI) 

4 YOU CAN DEPEND ON ME ( Maypop, 

BMI/Wildcountry, BMI /Careers -BMG, BMI) HL/WBM 

74 YOU COULDN'T GET THE PICTURE (Rainhill, BMI) 

31 YOU DON'T COUNT THE COST (Polygram, 

ASCAP /Mc Bec, ASCAP /Edge O' Woods, 

ASCAP /Kinetic Diamond, ASCAP /Moline Valley, 

ASCAP) HL 
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Artists & Music 

KEEPING 

SCORE 
by Is Horowitz 

BERNSTEIN REVISITED: Deutsche Grammophon 
is readying more than half a dozen new Leonard 
Bernstein recordings for release later this year. Most, 
as expected, find the late maestro at the helm of the 
Vienna Philharmonic Orchestra. But one, a recording 
of Mahler's Symphony No. 9, captures him in his only 
performance with the Berlin Philharmonic, notes label 
VP Karen Moody. 

Among upcoming Bernstein titles with the VPO are 
the Sibelius Symphony No. 1 and the Bruckner Ninth, 
both recorded early in 1990. The same orchestra ap- 
pears in a new set of the Beethoven Piano Concertos, 
with Krystian Zimerman as soloist. Bernstein was 
only able to complete the last three concertos before 
his death. The first two were recorded later with Zi- 
merman directing from the keyboard. 

A recording of Bernstein's last concert with the 
Boston Symphony Orchestra at Tanglewood, in Au- 
gust 1990, has been scheduled for release next Au- 
gust. Featured are Beethoven's Symphony No. 7 and 
Britten's "Sea Interludes" from "Peter Grimes." Due 
as well is a Bernstein performance of the Mozart Mass 
in C Minor with the Bavarian Radio Symphony, with 
Arleen Auger and Frederica von Stade among the so- 
loists. A video version of the mass performance will 
also be made available. 

Another DG project will tie in the release of a spe- 
cial 12 -CD package, marking the 150th anniversary of 
the Vienna Philharmonic, with the appearance of the 
orchestra in the States in February. The midprice set 

features vintage performances under the direction of 
such conductors as Bruno Walter, Richard Strauss, 
Carl Schuricht, Clemens Krauss, and Otto Klemper- 
er. A companion two-CD VPO set will offer works by 
the Strauss family in recordings dating from 1929 to 
1990. 

Among new DG recordings scheduled is a disc by 
Kathleen Battle and the Orchestra of St. Luke's con- 
ducted by Andre Previn. Featured are Barber's 
"Knoxville: Summer of 1915," and the recorded pre- 
miere of Previn's own "Honey and Rue." 

PASSING NOTES: Koch International Classics marks 
Black History Month in February with the release of 
two new CDs devoted, respectively, to works by Samuel 
Coleridge -Taylor and William Grant Still. Both discs 
were produced by label A &R chief Michael Fine. 

Meanwhile, Koch's distribution wing has added In- 
taglio to its string of "historical" labels. The line is de- 
voted to live and broadcast material; among the art- 
ists featured are Barbirolli, Boult, Mitropoulos, Szi- 
geti, Richter, and Te Kanawa. Another new line is 
The Performance Series, holding show and operetta 
material taken from That's Entertainment Records. 

Peter Schickele will be keynote speaker at the an- 
nual Music Personnel Conference, to be held Feb. 26- 
March 1 in Houston. 

Placido Domingo is expanding his conducting ac- 
tivities. He makes his all- orchestral U.S. podium debut 
Jan. 30 when he directs the Los Angeles Chamber Or- 
chestra in works by Rossini, Haydn, and Tchaikovsky. 

MCA /Universal Home Video introduces two video- 
cassettes next month drawn from concerts by Mari- 
lyn Home and Monserrat Caballe with the Munich 
Radio Orchestra conducted by Nicola Rescigno. 

The New Jersey Symphony Orchestra has released 
two fund -raiser recordings taken from live perfor- 
mances during appearances last year at the Adare 
Festival in Ireland. Hugh Wolff conducted. Receipts 
will help finance future junkets to the festival. 

BUTE 
NOTES 

by Jeff Levenson 

JUST WHEN YOU thought that 1991 was safely be- 
hind us, a number of items turned up that obviously 
fell between the hot toddies and onion dip. Not to wor- 
ry. These pearls are timeless reminders that with or 
without an occasional holiday nip, the business of jazz 
marches on. 

I (WE, THEY) LIKE IKE: Tenorist Ike Quebec died 
penniless in 1963 and was given a pauper's burial at 
Woodland Cemetery in Newark, N.J. Throughout the 
preceding 20 years he'd made his mark as a full - 
throated player -especially masterful with slow 
blues -whose sound owed much to Coleman Haw- 
kins and Herschel Evans. In the main, his record corn - 
pany was Blue Note; he served as A &R man and pro- 
ducer during the days when the label documented 
bop's important first recordings. In a gesture worthy 
of Frank Capra's best moments, Blue Note has decid- 
ed to honor Quebec with a commemorative tombstone, 
a move that remembers him and helps restore a ceme- 
tery that can use the help. 

BUT IS HIS WARDROBE FLASHY ENOUGH? It 
appears that Branford Marsalis is about to play Doc 
Severinson to Jay Leno's Johnny Carson. Lenos' peo- 
ple have been spreading the word that Branford has 
accepted the post of music director for "The Tonight 
Show." Interesting career move for someone who's 
been quite vocal about mainstream media's distain for 
real jazz. Now, Branford will be in the position to help 

A Prime Moment. PolyGram U.K. chairman Maurice Oberstein, right, jokes with 
Norma Major, wife of British Prime Minister John Major, at Gramophone 
magazine's annual classical music awards ceremony in London. PolyGram won 
seven awards at this year's ceremony. 

remedy that situation and pull down (one assumes) 
some serious money. Will he have the patience and at- 
tention span needed to hang tough on a nightly TV 
program? Stay tuned. More: As if to demonstrate his 
versatility and cross -media acumen, Branford is host- 
ing Jazzset, a weekly program from National Public 
Radio, slated to begin this month, that will feature 
performances and chit -chat from celebrated guests. 

FAR EAST HOTLINE: DIW, the adventurous Japa- 
nese label that has had more than a few distribution 
deals with companies in the States, has found a new 
home with Columbia Records. Starting in February, 
expect to see select DIW titles, culled from an exten- 
sive catalog, with marketing muscle behind them. The 
inaugural releases include works by David Murray 
(Quartet and Big Band), the Art Ensemble of Chica- 
go with Cecil Taylor, and Harold Mabern. The next 
batch of issues is scheduled for May. 

DESTINED TO BE A LANDMARK RECORDING: 
New Orleans flutist Kent Jordan, who boasts a first - 
family clanship rivaling the Marsalises (his father is 
educator /tenorist Kidd Jordan; his siblings are trum- 
peter Marlon and singer Stephanie), has just signed 
with Landmark and is recording a debut effort with 
producer Orrin Keepnews. It's scheduled for release 
in the spring. 

BASS MAN SHUFFLE: Chick Corea has welcomed 
bass player Jimmy Earl into his Elektric Band, just 
in time for an extensive European tour, scheduled to 
start in March. Earl, who has worked with Stanley 
Clarke, Larry Curlton, Alan Holdsworth and the 
Crusaders, replaces John Patitucci, who is leaving to 
pursue his solo career. Here's where the story gets in- 
teresting: Corea has his own record company, Stretch, 
which will be distributed by GRP. The label's first re- 
lease? "The Heart Of The Bass" by Patitucci. 

DISTRIBUTORS, 
1301 S.W. 70 Avenue INC. 
Miami, Florida 33144 
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Compiled from a national sample of retail store 
and one-stop sales reports. 

ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 10 5 LUIS MIGUEL ROMANCE WEA LATINA 75805 

2 7 21 GARIBALDI QUE TE LA PONGO TH- RODVEN 2792 

3 4 29 RICARDO MONTANER ULTIMO LUGAR TH- RODVEN 2864 

4 3 37 PANDORA CON AMOR ETERNO CAPITOL -EMI LATIN 42451 

5 1 31 DANIELA ROMO AMADA MAS QUE NUNCA CAPITOL -EMI LATIN 42489 

E 5 19 GIPSY KINGS ESTE MUNDO ELEKTRA 61179 

7 12 59 ANA GABRIEL EN VIVO SONY 89303 

8 2 9 CAMILO SESTO A LA VOLUNTAD DEL CIELO ARIOLA 3196 /BMG 

9 6 23 VIKKI CARR COSAS DEL AMOR SONY 80635 

10 13 7 MAGNETO MAGNETO SONY 80670 

11 8 25 GLORIA TREVI TU ANGEL DE LA GUARDA ARIOLA 3087 /BMG 

12 9 21 AZUCAR MORENO MAMBO SONY 80633 

d 13 18 28 ALEJANDRA GUZMAN FLOR DE PAPEL FONOVISA 9010 

E 14 25 5 LOURDES ROBLES DEFINITIVAMENTE SONY 80693 

15 15 35 RAUL DI BLASIO BARROCO ARIOLA 3107 /BMG 

16 11 9 MANOLO GALBAN GRANDES EXITOS GLOBO 3106 -2 /BMG 

17 22 11 YOLANDITA MIS CANCIONES PREFERIDAS - 2 SONY 80655 

18 - 46 JUAN GABRIEL EN EL PALACIO DE BELLAS ARTES ARIOLA 2498 /BMG 

19 19 40 EDNITA NAZARIO LO QUE SON LAS COSAS CAPITOL -EMI LATIN 42394 

20 23 11 RUDY LA SCALA PORQUE SERA SONOTONE 1457 

21 20 15 LISSETTE PROYECCIONES CAPITOL -EMI LATIN 42466 

22 - 1 ROBERTO CARLOS SUPER HEROE DISCOS INTERNATIONAL 80696 /SONY 

23 16 15 LUCERO SOLO PIENSO EN TI MELODY 9014 

24 - 1 GARIBALDI LOS HIJOS DE BUDA TH- RODVEN 2910 

25 14 13 PROYECTO M ARDE QUE ME QUEMAS CAPITOL -EMI LATIN 4252'3 

1 2 9 GILBERTO SANTA ROSA PERSPECTIVA Discos INTERNATIONAL 80689 sow 

2 1 15 EDDIE SANTIAGO SOY EL MISMO CAPITOL -EMI LATIN 42296 

3 6 11 TITO PUENTE THE MAMBO KING 100TH LP RMM 80680 /SONY 

4 4 14 EL GENERAL MUEVELO RCA 3190 /BMG 

5 - 1 VARIOS ARTISTAS MEREN -RAP PRIME 3229/BMG 

6 5 49 JERRY RIVERA ABRIENDO PUERTAS DISCOS INTERNATIONAL 80426 /SONY 

7 7 21 TONY VEGA UNO MISMO RMM 80641/SONY 

8 3 53 JUAN LUIS GUERRA Y LA 440 BACHATA ROSA KAREN 109 /BMG 

9 16 5 LOS SABROSOS DEL MERENGUE SIETE VECES MAS... M.P.I.6059 

ÿ 10 9 15 FRANSHESKA MENEALO ARIOLA 3207 /BMG 

g 11 

12 

19 

8 

21 

35 

NINO SEGARRA ENTRE LA ESPADA Y LA PARED M.P.I. 6050 

GRUPO NICHE CIELO DE TAMBORES DISCOS INTERNATIONAL 80508 /SONY 

13 17 ORQUESTA DE LA LUZ SIN FRONTERAS RMM 80652 /SONY 

S13 14 12 27 TONO ROSARIO ATADO A TI PRIME 1013 /BMG 
CL 

15 15 9 LOS TOROS BAND DE FIESTA J &N 6000 /J &N 

Ñ 16 24 5 VARIOS ARTISTAS TROPICHANGA TH- RODVEN 8146 

17 - 1 VARIOS ARTISTAS HOT RAP RTP 1702 /SONY 

18 10 13 TITO GOMEZ UN NUEVO HORIZONTE M.P.I.6053 

19 11 11 CONJUNTOQUISQUELLA... PRESENTAAJOSEMIGUELCLASS coma000s 

20 18 27 WILLIE CHIRINO OXIGENO DISCOS INTERNATIONAL 80600 /SONY 

21 22 5 MILLY Y LOS VECINOS FLYING SOLO VQ 1991 

22 - 11 VARIOS ARTISTAS LOS TRANCAZOS DEL ANO GLOBO 3125/8MG 

23 17 37 XAVIER SERE CAPITOL -EMI LATIN 42464 

24 - I VARIOS ARTISTAS DANCEHALL REGGAESPANOL COLUMBIA 48526 

25 - 24 OSCAR D'LEON AUTENTICO TH- RODVEN 2855 

1 2 21 ANA GABRIEL MI MEXICO SONY 80605 

2 3 9 BRONCO SALVAJE Y TIERNO FONOVISA 3106 

3 - 1 GRUPO LIBERACION ENTRE NUVES FONOVISA 3011 

4 1 11 MAZZ MAZZ LIVE -UNA NOCHE JUNTOS CAPITOL -EMI LATIN 42549 

5 7 13 LA MAFIA ESTAS TOCANDO FUEGO DISCOS INTERNATIONAL 80660 /SONY 

6 4 13 LOS CAMINANTES DOS CARTAS Y UNA FLOR LUNA 1215 

7 9 11 YNDIO ROMANTICAMENTE CAPITOL -EMI LATIN 42564 

8 5 21 V. FERNANDEZ /R. AYALA ARRIBA EL NORTE ... sow 80628 

= 9 6 15 LOS ACUARIO LA HIELERA MAR INT'L 291 

s 10 8 11 VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO VOL.2 SONY 80649 - 1 LINDARONSTADT MAS CANCIONES ELEKTRA2.61239 i11 

12 18 17 LOS TIGRES DEL NORTE INCANSABLES FONOVISA 9013 

. 13 21 6 ANGELES OCHOA JUNTITO A TI DISCOS INTERNATIONAL 80663/SONY 

g 14 - 1 LOS TEMERARIOS TE QUIERO ANGEL 3001 

15 10 9 GRUPO I TROPIROLLO 4 MUSART 564 /BALBOA Ç 
L3 16 - 1 INDUSTRIA DEL AMOR QUIERO VOLVERTE A VER RAMEX 1258 
CC 

17 14 7 LA FIEBRE NO CURE CAPITOL -EMI LATIN 42585 

18 - 26 GRUPO LLUVIA GRUPO LLUVIA GUTA 1024 

19 16 9 TIERRA TEJANA BAND TIME TO CELEBRATE TH- RODVEN 2900 

20 - 20 BANDA MOVIL SOMOS BANDA MOVIL FONOVISA 8893 

21 17 59 MAU PARA NUESTRA GENTE CAPITOL -EMI LATIN 42367 

n 22 60 SELENA Y LOS DINOS VEN CONMIGO CAPITOL -EMI LATIN 42359 

23 - 2 LOS RIELEROS DEL NORTE A TODA MAQUINA JOEY 7101 

24 - 12 JOAN SEBASTIAN CON BANDA MUSART 2114 /BALBOA 

25 25 28 LOS YONICS POR QUE VOLVI CONTIGO FONOVISA 9012 

(CD) Compact disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. © 1992, Billboard /BPI Communications, 
Inc. 

Artists & Music 

Notas 
by John Lannert 

THE TRIPLETS SEE DOUBLE: How's this for a 
Billboard chart first? The Triplets and Linda Ronstadt 
have both placed songs on the adult contemporary and 
the Hot Latin Tracks surveys at the same time. 

The Triplets' AC entry is "Light A Candle "; Ron - 
stadt's AC track is "Dream To Dream." On the Latin 
singles chart Las Triplets make their chart debut with 
"Sombras Y Silencios," while Ronstadt comes on the 
survey with "Gritenme Piedras Del Campo." What's 
more, "Sombras Y Silencios" is the first Latin hit for 
Mercury Records. The perky love song was culled 
from "Fuerza Del Parentesco," the Triplets' smart 
Spanish -language equivalent to their debut English - 
language album, "Thicker Than Water ... " 

According to Diana Villegas, cutting the Spanish - 
language album over the instrumental tracks from 
"Thicker" was a snap for her and her real -life triplet 
sisters Sylvia and Vicky. "It helps being bilingual," 
says Diana, "because you can't translate literally, so 
you have to concentrate on coming up with an idea 
that conveys the same emotion." 

The Villegas sisters were born in San Miguel de 
Allende, Mexico, a regional arts center, says Diana, 
that draws both Mexican and American students. She 
attributes the sisters' crossover success to their bicul- 
tural upbringing. 

"In our daily lives there was a balance, our mom be- 

ing American and our dad being Mexican," she recalls. 
"In Mexico we listened to a lot of both Mexican music 
and American music. We also lived in a town where it 
was half American, half Mexican, so to us it wasn't 
difficult to have both [cultures] in you." 

The Sisters Villegas moved to New York in the ear- 
ly '80s and translated dance songs and cut Spanish - 
language jingles. In 1990 they finally inked a record- 
ing contract with Mercury that called for both En- 
glish- and Spanish -language albums. Diana comments 
that she hopes the Triplets' "universal" pop /rock 
sound will alter fan perception of Hispanic music. "A 
lot of people think that Latin music is only the Miami 
dance stuff -which is great -but there's another 
style to it," she explains. "Ours come from more of 
the Mexican folk -type music and melodies and is not 
as rhythm based; it's more images." 

Are the Triplets looking to build a bilingual record- 
ing career? 

"Absolutely," Diana answers flatly. "To us, it is im- 
portant- especially in the U.S. -because there are so 
many people like us that are half and half and they 
want to feel proud of their roots." 

THE NEXT 'LITTLE MISS DYNAMITE ?' Pretty 
and petite, Capitol /EMI Latin's high -voltage tejana 
artist Shelly Lares seems to invite comparisons to 
"Little Miss Dynamite " -country star Brenda Lee. 
That was the recent buzz in Nashville as Lares corn- 
peted in The Nashville Network's "Be A Star" talent 
search, in which she reached the finals Dec. 14 before 
eventually losing. 

But Lares' agent Glenn Hall claims she is not the 
second coming of Lee. "Shelly's style and voice are to- 
tally different," he says, adding that her chances of 
securing a major -label deal in Nashville "look pretty 
good." 

16th SALSA FESTIVAL LIVE 
FROM MADISON SQUARE GARDEN 

On August 31 ul this year. the 16th Annual Festival was held at Madison 

Square Garden in New York City. This festival is considered one of the 

biggest Salsa concert in the world. gathering in ene stage the biggest names 

of this musical genre. 
Sony Discos and RMM Records have put together live recordings of some of 

these Salsa giants performances. Artist like Hermanos Moreno. Grupo Niche. 
Richie Ray & Bobby Cruz. Oscar O Leff'. El Gran Combo and Orquesta De La 

Luz make -up this sure to be best selling album. A musical video of these 

Jerlormances is also available on this collector's item package. 

LOLITA 
One nl Spain's most lamous international singers who possess a rich and 

very well known musical heritage "LOLITA" introduces her latest album 
titled "CON SABOR A MENTA ". 
In this album LOLITA is not only the composer el 8 cuts but the producer. 
famous songwriters Jorge Luis Piloto and Paco Ortega give this album the 
magic finishing touch by including their songs in this fantastic production. 
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16th SALSA FESTIVAL LIVE 
FROM MADISON SQUARE GARDEN 

RMFL -RMFC -COT -80713 RMUX -89308 
DALE JAPON- Hermanos Moreno / CALI AJI -Grupo Niche / SIN 

SENTIMIENTOS -Grupo Niche /JALA -JALA-Richie Ray & Bobby 
Cruz /SONIDO BESTIAL -Richie Ray & Bobby Ray (Despedidal /- 
MEDLEY: FRANCISCO GUAYABAL -QUE BUENO BAILA USTED -Oscar 
Dixon! MEDLEY: SALSA OE HOY -EL MENU -El Gran Combo / MEOLEY: 

SALSA CALIENTE DEL JAPON- OESCALGA DE LA LUZ -Orquesta De La 
Luz - -, 

1: +HkA 

LOLITA 
"CON SABOR A MENTA 

0IC -00-80602 
CON SABOR A MENTA / PIENSALO / CAMINAR CONTIGO / MATASTE EL 

CORAZON / MADRE / ME ESTOY CANSANDO DE TI / AY BO. AY BO / 
AYUOAME / A KEVIN / POR LOS CUATRO RINCONES 

E 1' LS - 1i. (: O N I) S I M:. s., - l 
-J CD's. RECORDS & TAPES 

140 N.W. 22 Avenue. Miami. Florida 33125 

SSSONYY Tel.: (305) 541 -6686 /Fax.: (305) 642 -2785 
TODO EN MUSICA LATINA EVERYTHING IN LATIN MUSIC 

DISCOS INC. 
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Compiled from a national sample of retail store 
and one-stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 2 13 

* * NO. 1 * * 
MISSISSIPPI MASS CHOIR 
MALACO 6008 1 week at No. I GOD GETS THE GLORY 

2 1 25 BEBE & CECE WINANS SPARROW 1257' DIFFERENT LIFESTYLES 

3 3 31 
DOROTHY NORWOOD /N. CALIFORNIA G.M.W.A. MASS CHOIR 
MALACO 4450 LIVE 

4 6 17 
REV. JAMES CLEVELAND /L.A. GOSPEL MESSENGERS 
SAVOY 7103 /MALACO REV. JAMES CLEVELAND /L.A. GOSPEL MESSENGERS 

5 5 25 SHUN PACE RHODES SAVOY 14807' /MALACO HE LIVES 

6 4 39 
NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 
TYSCOT 1401 /SPECTRA WASH ME 

7 8 25 THE WILLIAMS BROTHERS 
BLACKBERRY 2203301012 /SPECTRA THIS IS YOUR NIGHT 

8 7 37 RANCE ALLEN BELLMARK 71806 PHENOMENON 

9 9 15 HELEN BAYLOR WORD 48781' /EPIC LOOK A LITTLE CLOSER 

10 11 7 COMMISSIONED BENSON 2808' NUMBER 7 

11 10 51 
REV. E. DAVIS, JR. /WILMINGTON MASS CHOIR FEAT. REV. D. COLEY 
ATLANTA INTERNATIONAL 10162 HE'S PREPARING ME 

12 12 19 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO 
I AM 74014 LIVE & BLESSED 

13 14 21 YOLANDA ADAMS TRIBUTE 790113 /SPECTRA THROUGH THE STORM 

14 23 5 CANDI STATON BERACAH 2040 STANDING ON THE PROMISES 

15 13 67 TRAMAINE HAWKINS SPARROW 1246 LIVE 

16 20 11 CHICAGO MASS CHOIR LIGHT 75073' /SPECTRA CALL HIM UP 

17 17 15 CASSIETA GEORGE 
GOSPEL TRAIN 5505 /QUICKSILVER A LEGEND FROM LEGENDS 

18 26 23 THE KURT CARR SINGERS LIGHT 73043/SPECTRA TOGETHER 

19 NEW SHIRLEY CAESAR WORD 48785' /EPIC HE'S WORKING IT OUT FOR YOU 

2U 15 17 
THE GOSPEL MUSIC WORKSHOP OF AMERICA 
SAVOY 7104 MALACO LIVE FROM WASHINGTON DC 

21 18 41 
D.F.W. MASS CHOIR 
SAVOY 7101 /MALACO I WILL LET NOTHING SEPARATE ME 

22 16 53 
THE WEST ANGELES C.O.G.I.0 
SPARROW 1240 SAINTS IN PRAISE VOL II 

23 19 29 SOUNDS OF BLACKNESS 
PERSPECTIVE 1000' /A &M THE EVOLUTION OF GOSPEL 

24 24 15 WANDA NERO BUTLER LIGHT 73065' /SPECTRA LIVE IN ATLANTA 

25 25 13 EAST COAST REGIONAL MASS CHOIR PEPPERCO 1001 LIVE IN NY 

26 21 59 MIGHTY CLOUDS OF JOY WORD 48587'/EPIC PRAY FOR ME 

27 22 65 
REV. JAMES MOORE 
MALACO 6006 "LIVE" WITH MISSISSIPPI MASS CHOIR 

28 32 13 REV. FLEETWOOD IRVING TANDEM 3106 SOMETHING WITHIN 

29 NEW REV. T. WRIGHT & CHICAGO INTERDENOMINATIONAL MASS CHOIR 
SAVOY 14804 /MALACO I'M GLAD ABOUT IT 

30 29 15 THE RICKEY GRUNDY CHORALE SPARROW 1271' SPIRIT COME DOWN 

31 27 15 MARGARET BELL REPRISE 26345' /WARNER BROS. OVER AND OVER 

32 34 5 THE EVEREADYS GREAT JOY 4750' A MESSAGE FOR YOU 

33 30 
7 BISHOP NORMAN L. WAGNER /MT. CALVARY CONCERT CHOIR 

WORD 47832'/EPIC BEST FOR LAST 

34 31 11 
LEONARD BURKS & THE VOICES OF PRAISE 
I AM 74015' LEONARD BURKS & THE VOICES OF PRAISE 

35 NEW VARIOUS ARTISTS 
A &M 8530 A TRIBUTE TO JAMES CLEVELAND VOL.1 

36 NEW REV. F.C. BARNES ATLANTA INTERNATIONAL 10172 GOD DELIVERED 

37 33 27 KEITH PRINGLE MUSCLE SHOALS 8011' /MALACO MAGNIFY HIM 

38 36 63 
DARYL COLEY 
SPARROW 1234 HE'S RIGHT ON TIME: LIVE FROM LOS ANGELES 

39 38 21 MYRNA SUMMERS SAVOY 14801 /MALACO I'LL TELL THE WORLD 

40 28 27 FRED HAMMOND BENSON 2727 I AM PERSUADED 

Recording ndustry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 

million units wi h each additional million indicated by a numeral following the symbol. All albums available on cassette and CD. 
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Artists & Music 

by Lisa Collins 

1991 WAS A VERY GOOD YEAR FOR GOSPEL, one 
of tremendous growth, controversy, and a changing of 
the guard. The controversy that swelled into a racial is- 
sue out of the Gospel Music Assn.'s weeklong conven- 
tion in Nashville has evolved into one of the best things 
that could have ever happened for blacks in the gospel 
music industry, resulting in the birth of the United Gos- 
pel Industry Council. After getting off to a slow start, 
UGIC (which elected an official board at its meeting last 
month) is now in full swing. 

The composition of its board, including Word Records 
executive James Bullard, Sparrow's Vicki Mack, GMA 
president John Styll, songwriter /producer Frank Wil- 
son (who was elected to chair the group), Benson Music 
VP Theresa Hairston, Sparrow Records president Bill 
Hearn, and artist manager Reggie Rutherford, is re- 
flective of the varied segments of gospel. What's more, 
the birth of UGIC has all but healed the once -growing 
gap between blacks and whites in gospel music. All eyes 
are now on Nashville this April for the upcoming GMA 
week, with African- American participation projected to 
be higher than ever before. 

The success of those like the Sounds Of Blackness 
and Rance Allen, as well as the continued successes of 
BeBe & CeCe, the Winans, and Take Six, have driven 
home the point of gospel's profitability and appeal with 
broader -based audiences. There was also a great deal of 
growth from within. The Williams Brothers founded 

their own label, Blackberry Records; the Rev. James 
Moore recently launched Shabac Records; MCA signed 
Vickie Winans; and Benson teamed with A &M for dis- 
tribution. 

Sadly, in 1991 gospel music lost a giant with the pass- 
ing of the Rev. James Cleveland, who had been affec- 
tionately called the "king of gospel." His loss was mini- 
mized only by the fact that the large body of work he 
left behind will continue to inspire generations to come, 
while the organization he founded, the Gospel Music 
Workshop of America, continues to advance while pre- 
serving gospel's rich heritage. 

Looking ahead to 1992, what's most exciting is the 
changing of the guard ... gospel's new faces. The growth 
of a new wave of traditionalism, inspired by Cleveland, 
has ushered in a whole new breed of gospel artists, led by 
John P. Kee. His sweep of the 1990 Stellar Awards (he 
picked up another last month) and this year's GMWA Ex- 
cellence Awards was no coincidence. 

His 6- foot -1 -inch, 200 -pound frame delivers a powerful 
dose of spirituality that is infusing a new excitement in 
traditional gospel. His charisma and effect on audiences 
are reminiscent of qualities possessed by Cleveland. 
However, his appeal is a great deal more infectious, par- 
ticularly with today's church youth. It is impossible to 
go to one of his concerts and remain seated. 

Kee makes no secret of the fact that 11 years ago he 
was a major drug dealer, operating out of the church. 
Today, at 29, it is the experience and energy of the 
streets that he brings to his music -a powerful blend of 
traditional music with overtones of R &B, hip -hop, and 
contemporary gospel, and a delivery punctuated by the 
youthful flair of his New Life Community Choir. Today, 
Kee generates the kind of excitement that is usually re- 
served for secular artists. And while he attracts all ages, 
his choir has struck a particular chord with today's youth 
-a generation of youth that is getting back into choirs, 
back into church, and back into buying gospel music. 
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Artists & Music 

IECTEIN 

by Bob Darden 

THE REPERCUSSIONS OF 1991 will continue to re- 
verberate for years in contemporary Christian music. 
There simply has been nothing like it since this still - 
fledgling genre began in earnest in the late '60s. It was 
the long- awaited year of breakthrough, of crossover, of 
new beginnings. It was the year that -at long last -the 
upper echelon of inspirational artists slugged it out on 
even footing with the mainstream music industry's gi- 
ants. 

The Amy Grant story is by now old news. "Heart In 
Motion" has spawned three bona fide hit singles, with 
possibly two more on the way (including the brilliant 
"Ask Me "). Her unconditional acceptance on radio and in 
sales racks has come without compromise of her faith. 

The success of Michael W. Smith might have been 
unexpected to outsiders, but gospel -music insiders al- 
ways knew what he could do. The fact that "Go West 
Young Man" was the project to push him over the top is 
surprising only if you didn't know it was his first to be 
worked in the mainstream marketplace by Geffen. This 
is not a one -hit wonder. 

The steady rise of Carman really is a continuation of 
the big story of 1990. His numbers -all without secular 
airplay -are staggering. And, unlike Grant and Smith, 
they'll continue without ever receiving the benefit of pop 
radio support. 

This small segment of the industry may not be reces- 
sion -proof, but it is a heckuva lot more significant than a 
lot of industry execs in Los Angeles, Nashville. and /or 
New York have ever dreamed. 

Want proof? What industry tour outdrew the likes of 
Rod Stewart, Luther Vandross, Paula Abdul, ZZ Top, 
Michael Bolton, and George Michael in recent weeks? 
Answer: An all -star version of Handel's "Messiah," fea- 
turing some of the top names in inspirational music 

(Sandi Patti, Carman, Steven Curtis Chapman, Lar- 
nelle Harris, Sheila Walsh, Wayne Watson, the Bill 
Gaither Trio and Vocal Band, Michael English, and 
Dick & Melodie Tunney). 

What does 1991 mean? Very little without 1992. Will 
Sony be able to give the likes of Petra and Patti the 
same kind of boost A &M gave Grant, Geffen gave 
Smith, and Capitol gave BeBe & CeCe Winans? Will 
significant artists on Christian labels, like D.C. Talk, 
Russ Taff, Rick Elias, Chapman,. Charlie Peacock, the 
77s, and a dozen more, be heard by more than just a tiny 
percentage of all religious young people -let alone the 
marketplace at large? 

If so, 1991 may mark the beginning of a significant 
new era in rock'n'roll. If not, 1991 still means things can 
never be quite the same in contemporary Christian mu- 
sic. How can you keep them on the farm when they've 
seen Paris? 

And finally, Grant's appearance on the cover of The 
Saturday Evening Post last month, as well as being fea- 
tured on everything from "The Arsenio Hall Show" and 
"Live With Regis And Kathie Lee" to "Good Morning 
America" and "The NBC Evening News," has obscured 
a number of other notable appearances by religious art- 
ists. 

To wit: Besides Carman's much ballyhooed appear- 
ance on "Entertainment Tonight" Oct. 18, Frontline rap 
act 12th Tribe recently appeared on both "The Ron Rea- 
gan Show" and a special CNN Entertainment News re- 
port on Christian rap. The Reagan show appearance also 
included the Geto Boys and Kool Moe Dee ... Guard- 
ian's "Power Of Love" recently was featured on MTV's 
"Headbangers' Ball" ... Homeland artists Margo 
Smith and Holly recently appeared on TNN's "Crook & 

Chase" ... Frontline's Mark Farner (late of Grand 
Funk) recently appeared on "Nashville Now" perform- 
ing his remake of "Some Kind Of Wonderful" ... Brent- 
wood's "Smoky Mountain Hymns, Volume 2" recently 
won the gold award for best instrumental video at the 
24th annual Worldfest International Film Festival in 
Houston. ( "Volume 1" won the same award in 1990.) 
Worldfest featured more than 3,150 entries from 47 
countries this year ... And Patti continues to pop up ev- 
erywhere, including on "The Tonight Show." 

Mappers Are The D.C. Talk Of The Town 
BY BOB DARDEN 

WACO, Texas -One of the biggest 
surprises of 1991 was the across - 
the -board success of Forefront act 
D.C. Talk. Toby McKeehan, Kevin 
Smith, and Michael Tait not only 
outsold all other Christian rappers, 
they made a series of high -profile 
tours with the likes of White Heart 
(throughout Europe), Michael W. 
Smith (across the U.S.), and as head- 
liners with the Newsboys, Heather 
& Kirsten, and the Dynamic Twins. 

Of course, that has meant they 
have been either on the road or in the 
studio nonstop for the past 2'/2 years. 

"Touring with Michael W. Smith 
did several things for us," McKee- 
han says. "It put us in front of an 
audience that not only knew [Smith] 
and Amy Grant, it put us in front of 
a lot of people who don't know any- 
thing about contemporary Christian 
music. That really helped us out a 
lot by opening the eyes of a lot of 
promoters who normally wouldn't 
have heard of D.C. Talk. The crowd 
response was so overwhelming that 
several promoters said, 'Call me when 
you're ready to do your own tour!' " 

That acceptance -and the fact 
that they have reportedly sold more 
than a half a million copies of their 
two ForeFront releases ( "D.C. 
Talk" and "Nu Thang") has meant 

that ForeFront has had extended 
conversations with a couple of main- 
stream labels. 

"Whatever happens, the most im- 
portant thing to us is to find some- 
one who really believes in us and 
stays behind us all of the way," 
McKeehan says. "Distribution isn't 
the key -getting them to agree to 
really market the group is. They have 
to have a passion to break this group. 
We're looking for that passion." 

Discussing big -time deals with 
major West Coast labels is a long 
way from singing for fun as stu- 
dents at Liberty Univ. -which is 
where the members of D.C. Talk 
first met. McKeehan says their suc- 
cess has not caused them to change 
their message or their rap attack, 
which includes catchy, singable 
verses and choruses. 

"We've already started working 
on our third release," he says. "I 
think Mark Himmerman will pro- 
duce and we've already got about 
nine -10 songs written. It's already 
obvious that Mike and Kevin will 
shine a little more this time around. 
Some of the things are closer to the 
Winans' 'It's Time' sound, where 
the majority of the song is singing. 

"We're interested in doing the 
type of show that moves the peo- 
ple," he continues. "I think the fact 
that we're an integrated group of- 

fering a positive, alternative mes- 
sage helps get us in places we 
couldn't normally get into." 

It also does not hurt that all three 
members of D.C. Talk are young, 
good -looking, and gifted dancers. 

So it is not surprising that D.C. 
Talk videos like "Nu Thang," "Hea- 
venbound," and "I Love Rap Music" 
have found their way onto a number 
of secular video networks, including 
BET. 

"That's definitely one of our 
goals -to widen our base," McKee- 
han says. "There are a lot of Chris- 
tians who have never heard of us. I 
want to be good enough that they'll 
get excited and say, 'Isn't that 
great -and they're Christians, too!' 
Most young people don't even know 
contemporary Christian music even 
exists. We want to let all of the 
Christians who like rap know that 
you don't have to listen to sexist, 
profane lyrics. Hopefully, our pro- 
duction quality is such that they're 
not going to miss a beat. You'll be 
uplifted and groovin' all of the way 
down the hallway. 

"And, in the end, maybe we'll be 
able to reach people who won't be 
reached any other way. Paul said 
for us to be all things to all people. 
If it takes rap to reach to the streets 
or the suburbs, then we're going to 
supply it." 

FOR WEEK ENDING JANUARY 11, 1992 

Top Contemporary Christian.. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER! DISTRIBUTING LABEL 

1 1 7 

* * No. 1 * * 
CARMAN BENSON 2809' 5 weeks at No. 1 ADDICTED TO JESUS 

2 2 41 AMY GRANT WORD 6907 HEART IN MOTION 

3 NEW PETRA WORD 4218 UNSEEN POWER 

4 3 63 MICHAEL W. SMITH REUNION 0063' /WORD GO WEST YOUNG MAN 

5 6 25 BEBE & CECE WINANS SPARROW 1257 DIFFERENT LIFESTYLES 

6 5 63 SANDI PATTI WORD 48545'/EPIC ANOTHER TIME ANOTHER PLACE 

4 11 TWILA PARIS STARSONG 8207' SANCTUARY 

8 11 9 TAKE 6 REPRISE 26665 HE IS CHRISTMAS 

9 35 65 AMY GRANT MYRRH 5057/WORD A CHRISTMAS ALBUM 

10 9 9 GLAD BENSON 2825 AN ACAPELLA CHRISTMAS 

11 RE -ENTRY VARIOUS ARTISTS REUNION 9193' /WORD OUR CHRISTMAS 

12 7 7 MICHAEL CARD SPARROW 1296 PROMISE 

13 12 7 SANDI PATTI WORD 48787./EPIC OPEN FOR BUSINESS 

14 15 63 D.C. TALK FOREFRONT 2682'; BENSON NU THANG 

15 10 51 
STEVEN CURTIS CHAPMAN 
SPARROW 1258 FOR THE SAKE OF THE CALL 

16 13 11 
MICHAEL ENGLISH 
WARNER ALLIANCE 4104 /WARNER BROS. MICHAEL ENGLISH 

17 RE -ENTRY STEVE GREEN SPARROW SPR1143 JOY TO THE WORLD 

18 31 33 MICHAEL W. SMITH REUNION 2522/WORD CHRISTMAS 

19 RE -ENTRY SANDI PATTI IMPACT 3874 /BENSON THE GIFT GOES ON 

20 8 113 CARMAN BENSON 2588' REVIVAL IN THE LAND 

21 24 41 SUSAN ASHTON SPARROW 1259 WAKENED BY THE WIND 

22 20 5 KATHY TROCCOLI REUNION 0725' /WORD PURE ATTRACTION 

23 18 25 STEVE CAMP SPARROW 1272 CONSIDER THE COST 

24 30 5 HANDEL SPARROW 2011 THE MESSIAH 

25 27 7 COMMISSIONED BENSON 2808' NUMBER 7 

26 RE -ENTRY HOSANNA! MUSIC INTEGRITY 001' /SPARROW CHRISTMAS 

27 16 29 STEVE GREEN SPARROW 1270 WE BELIEVE 

28 21 25 RICH MULLINS REUNION 0066 /WORD THE WORLD AS BEST I REMEMBER 

29 14 19 D.C. TALK FOREFRONT 2543' /BENSON D.C. TALK 

30 19 281 AMY GRANT A MYRRH 3900' /WORD THE COLLECTION 

31 26 13 GLEN CAMPBELL NEW HAVEN 2011./SPECTRA SHOW ME YOUR WAY 

32 25 11 JODI BENSON SPARROW 1284" SONGS FROM THE BEGINNER'S BIBLE 

33 33 21 VARIOUS ARTISTS WORD 9132' HANDEL'S YOUNG MESSIAH 

34 22 77 PETRA WORD 48546/EPIC BEYOND BELIEF 

35 40 25 
HOSANNA! MUSIC 
INTEGRITY 701/SPARROW WAR IN THE HEAVENLIES 

36 23 33 
CARMAN, COMMISSIONED & CHRIST CHURCH CHOIR 
BENSON 2681' SHAKIN' THE HOUSE 

37 29 27 FRED HAMMOND BENSON 2727 I AM PERSUADED 

38 34 29 
THE BROOKLYN TABERNACLE CHOIR 
WORD 47998/EPIC LIVE WITH FRIENDS 

39 37 191 CARMAN BENSON 2463 RADICALLY SAVED 

40 28 98 MICHAEL CARD SPARROW 1179' SLEEP SOUND IN JESUS 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 

certification for sales of 1 million units with each additional million indicated by a numberal 
following the symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl 
unavailable. © 1992, Billboard /BPI Communications, Inc. 
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New, from the masters of all -vocal music. 
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Music Video 
ARTISTS & MUSIC 

The Ballad Of Freedman's Island 
A Vid Show Pilot With Tropical Twist 

BY MELINDA NEWMAN 

LOS ANGELES -Mark Freedman, 
head of Mark Freedman Productions, 
has found a way to combat tighten- 
ing video playlists. He's created his 
own television show, with a pilot for 
USA Network, called "Video Island," 
scheduled to air later this year. 

The 30- minute show features origi- 
nal footage wrapped around three 
music videos. The concept is that host 
Roger Rose gets sent to an island, 
and manages to rig a transmitter 
with the help of a passing surfer. Art- 
ists drop by the island for a chat, 
while videos are interspersed be- 
tween the interviews. Among the art- 
ists appearing in the pilot is Michael 
Bolton. 

Freedman finds out in March if 
USA Network plans to order a slate 
of 13 weekly shows; additionally, he's 
shopping it for syndication. 

"We leave slots for the videos and 
fill them closer to airtime," Freed- 
man says. "Only the people that our 
company does clips for will get to 
have their videos air," he jokes. 

In other activity at the company, 
Freedman has created a joint venture 
with fellow production company Ex- 
tended Wings that will produce mov- 
ie trailers and television promos. 

"To succeed, a company has to di- 
versify," he says. "The company of 
the '90s has to be lean, but not cheap. 
And it has to do everything. Produc- 
tion is production," he says. 

Freedman is also a partner in com- 
mercial company Freedman Lippert, 
which opened in 1989. 

None of this action is meant to sug- 
gest that MFP intends to lighten its 
music video production load. Actual- 
ly, Freedman is looking for new di- 
rectors after losing Oley Sassone, 
who decided to concentrate on films, 
and Mark Rezyka, who started his 
own company, last fall. 

"What I look for in a director is 
someone who can direct action," he 
says. "It also has to be someone who 
can deal with personalities and can 
hold up under fire." 

Directors currently with the com- 
pany include Dominic Orlando, who 
just completed two clips from movie 
soundtracks: "Beauty And The 
Beast," the title track from the new 
Disney film with Celine Dion and 
Peabo Bryson, and "My Girl" from 
the new Macaulay Culkin film with 
old and new Temptations footage as 
well as scenes with the star; Eden 
Diebel, who counts among his clips 
Atlantic Starr's "Love Crazy" and 
"P.A.S.S.I.O.N" by Rythm Syndicate; 
Blair Underwood, who has shot two 
clips for Tony Terry from his latest 
album; and a new director named 
Scott Pritikin, who just completed 
"Once In A Lifetime" for Big Daddy. 

"We're like career guidance coun- 
selors for directors," says Freedman, 
describing the role of music video 
production companies in the '90s. 

"When you're 19, you do music vid- 
eos because that's all you can do. But 
then you make contacts and leave," 
Freedman continues. "Or record corn- 

panies say they can get a $20,000 clip 
from a young kid and drive the expe- 
rienced directors out of the business 
into other mediums like commercials 
and movies." 

There are also the whims of direc- 
tors to deal with. "Every director has 
the feeling that you're sitting there 

`The company of the 
'90s has to be 

lean, but not cheap' 
and record companies are pounding 
down the door," Freedman says. Al- 
though he has contracts with all of 
his directors, Freedman says, "They 
can get out of them fairly easily; they 
just have to say they won't direct. It's 
a director- driven business." 

And a celebrity- driven business. 
Several actors have begun directing 
clips including Underwood, who ap- 
pears on "L.A. Law." "The fact that 
he's a celebrity opens certain doors 
that wouldn't be open to us other- 
wise, but once they're open, he has to 
produce," Freedman says. "He's very 
good. He'd been on a television set 
for five years so he knew what he 
wanted to do. It certainly isn't a 
handicap to have someone so visible." 

Freedman, who opened his compa- 
ny in 1984, comes to the music video 
business via a slightly circuitous 
route. He was a road manager for 
several folk bands and had left the in- 
dustry to run a construction compa- 
ny. "I was building the sets for `The 
Terminator' and Greg Gold was 
working as an assistant director on a 
video clip on the location next to us," 
Freedman recalls. "He wanted to 
come in and use the set and that's 
how we got started." 

The first video the pair made, in 
collaboration with Dominic Sena, was 
for a track off the "Ghostbusters" 
soundtrack for Mick Smiley. 

Since then, Freedman has proven 
that he is not an absentee owner; he's 
been on location for every video done 
by the company since 1984 except for 
three. 

"I like to think that's what differ- 
entiates us from other companies. I 
hope the reputation that we have is 
that I'm hands on. Otherwise, I'm go- 
ing to go to bed early and stop going 

to all these shoots," he laughs. 
Thoughout the years, he's also 

seen videos criticized for explicit sex- 
ual and violent content, and says that 
he's often been the one to put on the 
brakes. "We censor ourselves more 
than the record companies do. We've 
been asked to do things like put girls 
behind bars and we've said ne." 

However, it's Freedman's econom- 
ic sensibility that's more offended 
than any sense of moral outrage. "It 
doesn't make sense to waste time 
shooting something if it's not going 
to play...I think people do want T &A. 
Why do kids listen to music? They 
want to rebel against society. It's an 
outlet for them. MTV is like fantasy - 
land." 

I VIDEO TRACK 

Handholding. Warner Bros. artist Holly Dunn, right, takes instructions in 
handholding from director Clarke Gallivan during the shooting of Dunn's video 
for "No One Takes The Train Anymore." 

LOS ANGELES 

DREAMTIME PICTURES director 
Ian Fletcher directed the new 2nd II 
None video, "Be True To Yourself," 
from the band's eponymous Profile 
release. The crew went underground 
with 2nd II None, shooting the act's 
subterranean exploits. Carrie Wy- 
socki produced. The same crew pro- 
duced AMG's Select video "Jigabble 
Pie," an "artistic" tribute to the fe- 
male posterior. The clip comes from 
the album "Bitch Betta Have My 
Money." 

Hollywood Records act the Party 
recently wrapped "In My Dreams" 
with a crew from New Generation 
Pictures. Jim Swaffield directed the 
shoot, using strobe effects, ultimatte 
compositing, and a vivid blue- and -yel- 
low positive /negative color scheme. 
Joseph Nardelli produced. 

Midnight Films director Samuel 
Bayer recently reeled "For What It's 
Worth," the debut video for Geffen 
act the Candy Skins. Bayer shot 
footage in L.A. and New York, mix- 
ing performance footage with con- 
ceptual imagery of go-go girls, cops 
wielding billy clubs, kids skateboard- 
ing, and a pit bull. 

NEW YORK 

SBK's RIFF shot its latest video, 

Just A Touch Of Video. C &C Music Factory wraps up shooting of its latest 
video, "Just A Touch Of Love." From left are C &C's David Cole; director Marco 
Brambialla, O Pictures; and Zelma Davis and Robert Clivilles, both of C &C. The 
clip is the fourth from the group's triple -platinum debut. 

"Everytime My Heart Beats," in the 
men's room at East Side High School 
in Paterson, N.J. Picture Vision's 
Jon Small produced and directed the 
shoot. DP Ed Stephenson reeled 
footage of Riff on the streets of New 
York, as well. Steven Saporta execu- 
tive- produced. 

OTHER CITIES 

SCENE THREE director George 
Bloom shot Conway Twitty's lat- 
est MCA video, "Who Did They 
Think He Was," in Nashville. Cyn- 
thia Biedermann produced the 
shoot, which comes from Twitty's 
"Even Now" album. 

Midnight Films director Rus- 
sell Young recently wrapped Ed- 

die Money's new video, "I'll Get 
By," for Columbia. Young shot 
footage in the Warfield Theatre in 
San Francisco and along the 
Northern California coastline. 
Mark Leemkuil and Paul Spencer 
produced the shoot, which the 
crew dedicated to the late Bill 
Graham. 

Pecos Films director Michael 
Merriman is the eye behind Vern 
Gosdin's "A Month Of Sundays" 
video, shot in Nashville. Bryan 
Bateman produced the clip from 
Gosdin's "Out Of My Heart" re- 
lease on Columbia. The same team 
reeled Tim Ryan's latest Epic vid- 
eo, "I Will Love You Anyway," a 
Nashville -based clip from the 
"Seasons Of The Heart" album. 

NEW VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, Suite 700, 9107 Wilshire 
Blvd., Beverly Hills, Calif 90210. 

JIMMIE DALE GILMORE 
My Mind's Got A Mind Of Its Own 
After Awhile /Elektra- Nonesuch 
John DuBois /Stable Films 
Alan Coulter 

LEADERS OF THE NEW SCHOOL 
The International Zone Coaster 
Future Without A Past /Elektra 
John Owen. John Warner /Cyclone Pictures 
Glenn Ribble 

READY FOR THE WORLD 
Can He Do It Like This 
Straight Down To Business /MCA 
Jon Small /Picture Vision 
Sara Nichols 

MIKE REID 
l'll Stop Loving You 
Turning For Home /Columbia 
Deaton Flanigen 
Deaton Flanigen 

SAVATAGE 
Jesus Saves 
Savatage Streets: A Rock Opera /Atlantic 
Renegade West Films 
Cindy Keefer 

SIR MIX -A -LOT 
Baby's Got Back 
Mack Daddy /Rhyme Cartel -Def American 
Alex Abramowicz /Epoch Films 
Adam Bernstein 

SMALL CHANGE 
This Must Be Love 
Small Change /Mercury 
Philipe Davis/Black & White Television 
Malcolm Jamal Warner 

PAM TILLIS 
Maybe It Was Memphis 
Put Yourself In My Place /Arista 
Luke Thornton /The End 
D.J. Webster 

A TRIBE CALLED QUEST 
Jazz 
The Low End Theory/Jive 
Joseph E. Nardelli /New Generation Pictures 
Jim Swaffield 

VESTA 
Do Ya 
Special /A &M 
George Wieser /Black & White Television 
Paris Barclay 

The Clip List 
does not appear 
this week due to 

holiday deadlines. 
It will return 
next week. 

28 BILLBOARD JANUARY 11, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


International 
German Music Biz Has Happy '91 
But Format-Mix Question In Flux 

Making Mom Proud. During a promotional visit to Australia, Columbia recording 
artist Martika, center, accepts a double -platinum plaque for her self -titled album 
from Sony Music CEO Denis Handlin, left, while her mother and manager, 
Marta, looks on. 

BY WOLFGANG SPAHR 

HAMBURG -The music industry 
in Europe's biggest market, Ger- 
many, is entering the new year in a 
spirit of major optimism tinged 
with minor uncertainty. 

The record companies are uni- 
formly excited by an anticipated 
10 % -or -more increase in total sales 
during 1991, by their individual 
success within that, and by what 
they see as the potential for Ger- 
man product in 1992. They do, 
though, have differing views as to 
the way they believe business is 
going to progress during the corn- 
ing 12 months. 

There is, for instance, no concen- 

Sony Puts More Muscle Behind Euro Acts 
BY EMMANUEL LEGRAND 

PARIS -With a year to go to the 
single European market, Sony Mu- 
sic International is mounting an ini- 
tiative to maximize the potential of 
continental European acts within 
Europe. 

Frenchman Patrick Decam, for- 
merly GM of Sony Music's Colum- 
bia label in France, has been ap- 
pointed director of European cre- 
ative operations at Sony Music 
International in London with the re- 
sponsibility for coordinating the 
signing, marketing, and promotion 
of European artists. 

To achieve the aim of maximum 
sales within Europe, Decam says he 

has been given an independent bud- 
get of an undisclosed amount but 
"important enough to do a lot of 
things." 

He comments, "Sony Music, be- 
cause of its American roots, is very 
strong in the development of Anglo- 
American acts in Europe, but we 
have been rather weak on European 
acts. This new structure is dedicat- 
ed to help our affiliates increase the 
number of releases of their local 
artists in other territories. We can 
even sign directly an artist, then al- 
locate it to a local company if we 
feel it has real European potential." 

Decam says a perfect example of 
what he wants to do is represented 
by Patricia Kaas, co- produced and 

Chrysalis' Wright Regroups 
Chair Shows Flair For Publishing 

BY JEFF CLARK -MEADS 

LONDON -Chrysalis Group chair- 
man Chris Wright is in the mood for 
getting his hands dirty again. In the 
wake of the sale of Chrysalis Rec- 
ords to EMI Music, Wright says he 
wants to be hands -on in all depart- 
ments of the creative process of the 
remainder of the group, particularly 
music publishing. 

Wright says the three years of 
Chrysalis Records' joint venture 
with EMI left him "confused" be- 
tween his record company duties 
and his responsibilities elsewhere, 
but he adds that he is now clearly 
focused once more. 

The last year of Chrysalis Rec- 
ords' operation under his steward- 
ship contributed an $8.74 million 
deficit to the group's overall losses 
of $14.29 million in the 12 months 
to Aug. 31. Group revenues fell 
from $196.19 million to $169.98 mil- 
lion. 

Referring to EMI's purchase at 
the end of last year of the 50% of 
Chrysalis Records it did not previ- 
ously own, Wright says of the rec- 
ord company's losses, "That's so 

much history now. 
"The bulk of the group's losses 

were the record company's and al- 
though there was a sizable loss at 
the TV equipment hire company, 
both those businesses have been 
discontinued from our standpoint. 
Without those, there would have 
been a small loss which would have 
been entirely attributable to the re- 
cession." 

Since the sale of the record com- 
pany, Wright has put public empha- 
sis on the role of Chrysalis' music 
publishing arm. He states, "The mu- 
sic publishing company made an 
overall net profit of [$1.8 million] on 
a net publishing share of [$5.5 mil- 
lion]. Our publishing company is an 
extremely good business. I can only 
keep it building; it's already been 
building every year for the past five 
years. 

"I want it to be the best indepen- 
dent publisher in the world. Not the 
biggest -the best." 

Wright looks back on the three 
years of his EMI partnership, say- 
ing, "I realize now how much I was 
confused during the time the joint 

(Continued on page 31) 

developed jointly by the German 
and French companies. He adds, 
"Recording and marketing costs are 
rising. Just as in the film industry, I 

am convinced that we have a lot to 
gain in adopting co- production mea- 
sures or joint partnerships. It al- 
lows us to spread the risk over at 
least two countries and lower the 
break -even point for each one. It 
also requires us to be more open to 
each others' influences and be open 
to different ways of working." 

Decam says he has taken on his 
new role after lengthy consider- 
ation but says he believes this is the 
perfect time to launch such a struc- 
ture. Henri de Bodinat, president of 
Sony Music France, says he "didn't 
want Decam to leave the company," 
and he believes "this position will be 
very important for the future of Eu- 
ropean acts." 

Comments de Bodinat, "It is a 
strategic position, at a time when 
Europe is becoming more and more 
a reality in the wake of the Maas- 
tricht summit. And the fact that a 
Frenchman is taking this job is very 
good news. I think that Sony and 
our artists have a lot to gain from 
that. We have to increase the capaci- 
ty of the different affiliates to work 
on European artists." 

Regarding the situation at Co- 
lumbia in the wake of Decam's de- 
parture, de Bodinet says he 
"doesn't plan immediate replace- 
ment" and he will assume most of 
Decam's day -to -day duties but will 
give a lot of autonomy to the "very 
talented A &R, marketing, and 
promo team at Columbia." 

Decam was with the company 
throughout the '80s. After market- 
ing studies and a couple of years at 
Procter & Gamble, Decam joined 
the then CBS France in 1981 as head 
of product. Three years later, he be- 
came part of the international mar- 
keting team at CBS' European of- 
fice in Paris, working with Pierre 
Sissmann and Jorgen Larsen. 

In 1987, he established the special 
marketing department of CBS 
France, taking over as GM at Co- 
lumbia France in September last 
year. 

sus on the format mix; while some 
companies have welcomed and em- 
braced the cassette single, others 
have rejected it out of hand. Simi- 
larly, while some companies are 
scaling down or eliminating vinyl 
releases, others suggest the for- 

'The single has 
been left behind' 

mat will remain valid for the short 
term at least. 

PolyGram's German president, 
Wolf -D. Gramatke, predicts, "In 
the year 2000, vinyl records will 
still exist -but only for collectors 
and music freaks for whom record- 
ings of the Beatles or of Herbert 
von Karajan sound authentic only 
if they contain scratches and 
crackles. Within two years, vinyl 
records will exist only in the shad- 
ows and at best run to 10% of total 
business. We will then have analog 
records manufactured on request 
only." 

The largest record manufactur- 
ing plant in Germany, PolyGram's 
facility outside Hanover, ceased 
producing vinyl some time ago, a 
result of CDs' domination of the 
market. 

Gramatke is happy with the per- 
formance of the German industry 
in 1991, suggesting that when fi- 
nal figures are collated the market 
will show a rise of 10%. He is en- 
couraged by the broadcast media's 
openness to music and argues that 
this gives a better opportunity for 

record companies to expose their 
German product. 

Both Gramatke and Gerd Geb- 
hardt, managing director of WEA 
in Germany, believe that 1992 will 
be a boom time for German pro- 
ductions. Gebhardt states, though, 
that to achieve a breakthrough for 
German singers and acts, the com- 
peting record companies will all 
have to play a part in promoting 
domestic talent. 

Gebhardt, who says his company 
produced its best results in 20 
years during 1991, says of vinyl 
records, "The single has clearly 
been left behind. In 1992, we will 
sell vinyl LPs only in limited num- 
bers." The gap left by the demise 
of the vinyl single may be filled by 
the "explosion" in sales of CD sin- 
gles, he states. Gebhardt adds that 
the success of the cassette single 
will be known only at the end of 
January when its test -marketing 
period is completed. 

Franz Koch, managing director 
of Koch International, is taking a 
wait- and -see attitude toward the 
cassette single. He says, "In our 
opinion, it's in the interest of the 
whole industry to have a promis- 
ing single- carrier available. We 
will find out later whether the cas- 
sette single or the CD single takes 
on this role." 

Though Koch predicts a decline 
in vinyl sales of about 25% in 1991, 
he suggests that vinyl remains val- 
id. He contends that a number of 
projects do not reach their full po- 
tential unless vinyl is included in 

(Continued on page 31) 

German Charts See Greater 
Anglo- American Influence 

MUNICH -International music - 
mainly of Anglo- American ori- 
gin-is taking an increasingly 
large proportion of the German 
charts. 

According to official figures col- 
lated by trade paper Der Musik- 
markt, in 1991 non -German prod- 
uct accounted for 77.82% of the 
singles chart, an increase of 7.07% 
on the figure for 1990. Interna- 
tional albums were also up, by 
4.12% at 64.75 %. 

Of the domestic record compa- 
nies, Bertelsmann was top singles 
firm with a 26.24% share of chart 
action, followed by PolyGram 
(21.45 %), EMI Electrola (18.38 %), 
and Warner (17.95 %). Sony Music 
took 8.01% of charted singles, fol- 
lowed by Intercord, Mikulski, 
Dino, DA Music, Discovery, 
Rough Trade, SPV, Ideal, and 
Pilz. 

The three most successful sin- 
gles of 1991 were the Scorpions' 
"Wind Of Change," Bryan Adams' 
"(Everything I Do) I Do It For 
You," and Enigma's "Sadeness 

Part I." 
Bertelsmann was toppled from 

the top spot in the albums sector 
in 1991 by Warner -which in- 
cludes WEA and EastWest -with 
22.01 %. Bertelsmann, which takes 
in BMG Ariola Munich, BMG 
Ariola Hamburg, and Virgin, ac- 
counted for 21.87 %, ahead of Poly - 
Gram (21.05 %), EMI Electrola 
(17.45 %), and Sony Music (11.55 %). 
They were followed by Intercord, 
Ideal, DA Music, Dino, SPV, Koch, 
Mikulski, Eurostar, and Rough 
Trade. 

The three most successful al- 
bums during the 12 months were 
the Scorpions' "Crazy World," 
Roxette's "Joyride," and Phil Col- 
lins' "Serious Hits ... Live!" 

The year's most successful pub- 
lishing company was Warner/ 
Chapell, with 22.01 %. EMI Music's 
19.97% was insufficient for it to be 
able to hang on to its traditional 
top spot. EMI was followed by 
Virgin (8.7 %), BMG Music Publish- 
ing (7.8 %), and PolyGram Songs 
(6.5 %). ELLIE WEINERT 
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U.K. Music Biz Takes Educational Tack 
Chalks Up $5.4 Mil For Own Career - Oriented School 

BY JEFF CLARK -MEADS 

LONDON -The British record in- 
dustry has taken direct action to fill 
the gap in the state education net 
through which many music -oriented 
youngsters fall. 

Faced with a lack of schools dedi- 
cated to meeting the needs of young 
people seeking a career in the music 
business, the record companies built 
their own. In it, students learn the 
basis of skills they need to be both 
the artist and the executive. 

The Performing Arts & Technolo- 
gy School in Selhurst, on the out- 
skirts of London, is now gearing up 
for its full complement of 700 pu- 
pils. The music industry, which gen- 
erated $5.4 million to get the project 
off the ground, hopes the school will 
produce generations of recruits for 
both the creative and managerial 
sides of the business. 

The school concept first arose 
through conversations between Vir- 
gin chief Richard Branson and then 
education secretary Kenneth Bak- 
er. Persuaded by Branson's argu- 
ments for the project, Baker agreed 
that if the music industry could 
raise a proportion of the startup 
costs, the Dept. of Education and 
Science would bear the expense of 
running the school and would help 
fund its construction. The music in- 
dustry continues, though, to bear 

Brit Videogram 

Assn. Pushing 

Upbeat Image 
BY PETER DEAN 

LONDON -The newly elected 
chairman of U.K. video distribu- 
tors group the British Video - 
gram Assn. is advocating a posi- 
tive message to boost declining 
rental figures. 

Philip Jackson states, "Re- 
search tells us that people rent 
videos if there's nothing on the 
TV or on at the cinema. It's a 
negative option, and as an indus- 
try what we've got to do is come 
up with consumer promotions 
which advertise the process of 
renting as being enjoyable in it- 
self and emphasize the newness 
of the product. 

"It's true that we've fallen be- 
hind as an industry in promoting 
to the consumer. We've been 
pinched in the middle of the ad- 
vertising carried out by terrestri- 
al TV and [satellite company] 
British Sky Broadcasting. The 
need to work together as an in- 
dustry has never been stron- 
ger." 

Jackson is not predicting a re- 
turn to the generic- advertising 
fiasco that started 1991 with a 
whimper not a bang when a pro- 
jected $18 million annual cam- 
paign was aborted after one ad- 

(Continued on next page) 

the brunt of providing new equip- 
ment. 

Through trade body the British 
Phonographic Industry, the record 
companies set up the British Record 
Industry Trust to oversee their com- 
mitment to the school. The $5.4 mil- 
lion the trust was obliged to provide 
was then raised through the giant 
Knebworth festival in 1990. This 
festival, which featured British tal- 
ent from Pink Floyd to Paul 
McCartney, produced funds for 
both the trust and, separately, the 
Music Therapy charity. 

President of the trust is Lord Bir- 
kett. He says the current school ros- 
ter of 300 was chosen from more 
than 1,000 applicants. Though this 
was done by interview, later the se- 
lection process will be by written ap- 
plication. 

Of the criteria for acceptance, 
Birkett says simply, "They must 
want to be part of the performing 
arts." He points out that the school, 
with its broad, multimedia training, 
is equally suitable for those who 
wish to enter music, the theater, 
film, or television." 

One objective of the school -as 
well as the successful teaching of 
legally required subjects such as 
English, math, and science -is to 
give pupils experience of the skills 
required on both sides of the cre- 
ative process. For instance, in the 

school's recording studio, the 
youngsters learn what it is like to 
both make music and run the mix- 
ing desk. 

"We want to deliver people who 
have the vocabulary of the arts," 
says Birkett. "People who know 
what all the aspects of the arts are 
about.' 

BPI director general John Deacon 
comments, "This is an industry in 
which there has never been an over- 
all training program." In addition to 
acknowledging the potential bene- 
fits for the music industry of the 
school, Deacon says, "We really 
wanted to show the decision- makers 
of this country- including govern- 
ment -that this industry takes seri- 
ously its major role in the communi- 
ty and we thought we could show 
that best by sponsoring the school. 

"Our commitment now is ongo- 
ing, both financially and in terms of 
the industry playing a part in the 
life of the school. We don't want to 
meddle in teaching, but where exec- 
utives can assist in extracurricular 
activities, they want to play their 
part." 

The first pupils will be eligible to 
leave the school at the end of the 
year. It is then that the effective- 
ness of the record companies' re- 
pairs to the education net will be 
measured. 

`Dangerous' A Thriller Down 
Under As Fastest-Selling Set 

BY KATHERINE TULICH 

SYDNEY -"Dangerous" has be- 
come the fastest -selling album in 
Sony Music Australia's history. It 
accumulated sales of 310,000 units 
in the first month of release, mov- 
ing to No. 1 on the national charts 
in its second week. "Black Or 
White" also counts as one of the 
company's fastest -moving singles, 
debuting at the chart summit. 

All this is in sharp contrast to 
the Australian release of Jack- 
son's last album, "Bad," in 1987, 
which was greeted with wide- 
spread skepticism. "The record 
never got on radio," says Denis 
Handlin, CEO and managing direc- 
tor of Sony Music Australia. 
"Jackson was harshly treated by 
the media on his tour here; there 
was so much negativity toward 
him." 

That tour in 1987, while reason- 
ably successful, fell way below ex- 
pectations. "Jackson was very con- 
cerned about the negativity when 
he was in Australia," continues 
Handlin, "and we all made a real 
commitment to overcoming it." 

Commitments like that carry a 
price tag. Handlin declines to be 
specific, but says it amounts to 
Sony's most extensive marketing 
campaign. Eight different TV ads 
have been positioned to play 
through the summer -Down Un- 
der, it is that time of year -and 
special merchandising bins are 

featured everywhere. Sony also 
plans to highlight catalog titles. 

"There is a great opportunity 
for Jackson to reach a new audi- 
ence, and for them to discover 
`Thriller' and 'Bad' all over again, 
particularly with the CD boom," 
enthuses Handlin. To date, Jack- 
son's previous release have sold a 
total of 1.4 million copies in Aus- 
tralia. 

At least one of the country's 
most aggressive record retailers, 
HMV, agrees that "Dangerous" is 
shaping up as a recession -beater. 
David Champion, commercial di- 
rector for the chain, also sees its 
release and acceptance as the cul- 
mination of the changing climate 
for dance -oriented music here. 

"When HMV arrived in the mar- 
ket two years ago, we were as- 
tounded to find -unlike other ter- 
ritories -that there was a com- 
plete resistance to dance music, a 
complete boycott on radio, yet at 
the same time there was great de- 
mand for it in the stores." 

Champion continues, "But now 
several things have happened: the 
media has changed, radio has 
changed, tastes have developed, 
and retailers like HMV and Virgin 
are getting behind the product. 
With all this in mind, the Michael 
Jackson album was eagerly await- 
ed. Sony made its release an event, 
and that has been validated by the 
sales." 

MUSIC 
GL BAL 

PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

Edited by David Sinclair 

JAPAN: Apparently there is absolutely no professional rivalry between key- 
board- playing husband and wife Ryuichi Sakamoto and Akiko Yano. 

Their albums just happened to come out in 
the same week, but their music is aimed at 
different audiences. Yano's "Love Life" 
(Epic) features her distinctive high -pitched vo- 
cals and jazz- tinged piano style in tandem 
with top -flight jazz musicians such as guitar- 
ist Pat Metheny and percussionist Nana Vas - 
concelos. Meanwhile, Sakamoto continues 
his quest to create "contemporary world mu- 
sic" on his album "Heartbeat" (Virgin), by in- 
corporating musical ideas from a variety of 
cultural sources into his synthesizer -based 
composition. Just for the record, Sakamoto's 
"Heartbeat" has so far sold 100,000 copies 
while Yano's "Love Life" has sold 50,000. 

STEVE McCLURE 

BULGARIA: Milena, the so-called First Lady of Bulgarian Rock, has swept to 
the top of the country's most reliable albums chart, compiled by Rhythm 
magazine. Her second album, "Ha! Ha!," comprised exclusively of her own 
compositions and released on the leading Bulgarian indie label, Unison, has 
beaten off such international heavyweights as Guns N' Roses, Dire 
Straits, and Bryan Adams to hold the top slot for three weeks. Emerging 
five years ago as the enfant terrible of the local rock scene, Milena annoyed 
the musical and political establishment with her unconventional look and 
inimitable style of singing. Her music is part punk, part urban -folk, a 
unique, spellbinding style that avoids the clichés of any specific genre. The 
social and political content of her lyrics made her one of the first perform- 
ers to support the struggle for democracy. CHAVDOR CHENDOV 

GERMANY: The phenomenal success of the album "Carreras, Domingo, Pa- 
varotti In Concert," which has been in the chart for well more than a year, 
has sparked off a new popular awareness of classical music. Classical radio 
stations have taken root and now a young tenor named Roberto Saccà is 
on the brink of winning widespread acclaim. In the spring, German TV will 
broadcast a Saccà special in conjunction with a German -American produced 
film of his sellout show, "A Tribute To Mario Lanza," recorded last year at 
the Mahaffey Theatre in St. Petersburg, Fla. Of German -Italian descent, 
Saccà is a new breed of classical music performer with mass- market poten- 
tial. At age 30 and with a dashing, modern image, he has already won good 
notices for his performances in Brussels, Wiesbaden, and Dusseldorf, as 
well as in Milan. His latest album, "Pirate Of The Opera" (BMG /Ariola), 
includes classical works by Rossini, Verdi, and Mozart, as well as titles 
made famous by the late Mario Lanza. ELLIE WEINERT 

RUSSIA: The French star Patricia Kaas (Pulse, Oct. 5) has won overwhelm- 
ing popularity here after three sold -out concert performances at Moscow's 
Olympic Sports concert facility. One of the shows 
was broadcast on Russian TV, attracting millions 
of viewers nationwide. A chanteuse in the Edith 
Piaf mold, operating in the pop tradition of Yves 
Montand in the '50s and Mireille Mathieu in the 
'60s, Kaas first toured Russia in June 1990. Now 
she is so popular that scalpers were taking up to 
200 roubles for a seat at her most recent shows 
(the average cost of tickets for rock shows is about 
10 roubles). The national booking agency Goskon- 
cert has completed talks with Sony for the rights 
to release her most recent album, "Scene De Vie," 
and it is reported that an initial pressing of 300,000 
copies will soon be available for distribution inside 
Russia. VADIM YURCHENKOV 

U.K.: Although they have been a bit slow coming out of the traps, British 
groups are finally developing a credible response to the U.S. hardcore tradi- 
tion that has enabled acts like Lemonheads, Faith No More, and Nirvana 
to combine high -volume guitar grunge with a refined sense of melody. The 
latest to emerge is a four -piece unit called Catherine Wheel from Norwich, 
on the east coast. Its first two EPs, "She's My Friend" and "Painful 
Thing," released last year on the independent Wilde Club label, earned it 
critical bouquets, indie-chart placings, and a contract with Fontana. The 
act's third EP, "Black Metallic," showcases a hard, sometimes white -noise 
guitar tone layered in dense shimmering sheets and topped off with a fine 
haze of harmony vocal applique. The band's debut album, slated for release 
in February, is certain to cause a stir. D.S. 
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BRITISH VIDEOGRAM ASSN. 
(Continued from preceding page) 

vertisement treatment. He does, 
however, have faith that a distribu- 
tor /dealer joint fighting fund of 
$12.7 million can be collected in 1992 
for consumer advertising and pro- 
motions. 

"The core issue behind the failure 
of the generic campaign was that 
dealers weren't a part of it, because 
there was no single, representative 
dealer body to negotiate with. The 
BVA need to be working together 
with a single body to solve the ge- 
neric problems of renting a video- 
cassette. 

"The problem areas are strong 
competition and a fragmented in- 
dustry which needs welding togeth- 
er and that's where the dealer body 
comes in. One of the current propos- 
als is collecting a sizable fund of 
[$12.7 million] to stimulate rentals 
and promote the generic idea. It's a 
fund of money of which any indus- 
try would be proud." 

Since Jackson took office three 
months ago, a new dealer body has 
been formed, the Assn. of Video Re- 
tailers, which has already met the 
BVA and found positive accord on a 
number of issues. That is producing 
a team spirit that is giving Jackson 
cause for optimism despite poor 

CHRIS WRIGHT 
(Continued from page 29) 

venture was operating. I'm realiz- 
ing how difficult it was on one hand 
to feel I was the chief executive of a 
joint- venture record company and 
on the other hand having an array 
of other businesses that I controlled 
myself. As much as I wanted to 
work in the record business, I was 
being torn between the two." 

He says one of his main desires 
now is to become directly involved 
with the creative process in all parts 
of the Chrysalis group. "I should 
have learned that I should never 
delegate in the creative area." 

The London -based Chrysalis 
Group Plc reports in pounds ster- 
ling. The conversion rate used here 
is $1.82 to the pound. 

trade figures at year -end; video 
rental is down 20% at the distributor 
level and somewhere between 10% 
and 20% at the retail level. For sell - 
through, there was no discernible 
growth in 1991. 

"The demise of rental has focused 
the dealer and distributor on prob- 
lem areas and there is definitely a 
new mood sweeping the country to 
rejuvenate this industry, which I 
think is quite capable of resuscita- 
tion," Jackson says. "Rental will 
continue as an industry but maybe 
not so big or at the same levels as 
we've been used to." 

Jackson says that the breaking 
down of European trade barriers in 
1992 will hopefully see Sunday trad- 
ing in the U.K. legalized. It is cur- 
rently illegal for video shops to 
trade on Sunday, although cinemas 
are allowed to be open. The retail 
distribution base for sell- through 
will also expand by a predicted 10 %, 
Jackson says, with rental staying 
stable at best. 

As for recent speculation that the 
BVA is having dire financial prob- 
lems, Jackson says that, after two 
searching council meetings looking 
at the structure of the association 
and how it is financed "the BVA is 
funded again." It has also set up a 
finance and general purposes com- 
mittee to oversee budgeting. Some 
of the problems that led to over- 
spending were the failed Children's 
Video Week promotion that did not 
break even and the annual trade 
fair, which is believed to have lost 
money. 

Jackson says that if the BVA can 
see the right proposal and one deal- 
er body, then it will consider repeat- 
ing the trade fair, although he ad- 
mits "it's 50 -50 whether it will go 
ahead." The BVA consumer 
awards, however, are scheduled to 
take place as usual in October. 

Since the interview with Jackson, 
RCA Columbia Video and its subsid- 
iary label 20 -20 Vision have pulled 
out of the BVA. This is the first 
time that a Hollywood major has 
left the organization. No reasons 
for RCA Columbia's departure were 
given as Billboard went to press. 

GERMAN MUSIC BIZ HAS HAPPY '91 
(Continued from page 29) 

the format mix. 
Jochen Leuschner, managing 

diector of Sony Music Entertain- 
ment, says of business, "I'm ex- 
pecting an increase in the total 
market of 12% to 15% during 1991. 
For Sony Music, I anticipate a 
turnover increase of about 18% in 
comparison with 1990." 

He does not envisage the final 
demise of the single format, 
though he acknowledges that its 
success will depend on the popu- 
larity of cassette singles and CD 
singles. 

EMI Electrola managing direc- 
tor Helmut Fest looks back on last 
year encouraged by what he sees 
as a respectable performance by 
domestic repertoire in the face of 
stiff competition from internation- 
al acts. He comments, "National 
success in 1991 wasn't bad at all, 
though during the last months 

there was an exceptional concen- 
tration of releases from interna- 
tional superstars." 

Fest states that his company had 
17 German acts on the singles 
chart last year and nine on the al- 
bum listings. "In 1992, there will 
be even more -that's a promise." 

MIXED OUTLOOK 

Intercord managing director 
Herbert R. Kollisch also believes 
1992 holds great promise for Ger- 
man acts, although BMG Ariola 
chief Thomas Stein anticipates 
some difficulties. He states that 
German chart methodology means 
that domestic product such as 
volksmusik is unfairly treated. 

Stein argues that German reper- 
toire has not yet been represented 
on the charts to the extent that its 
sales would justify. 

1 
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Canada 

With Bare Necessities, 'Naked ladies Turn Heads 
BY LARRY LeBLANC 

TORONTO -Without major -label 
promotion or distribution, local act 
Barenaked Ladies is breaking new 
ground in this market. 

The band's five -song demo, 
"Barenaked Ladies," featuring 
such original songs as "Be My Yoko 
Ono," "Brian Wilson," and "I'm In 
Love With A McDonald's Girl," was 
released commercially in August 
and has been on The Record's retail 
albums chart since late October. (It 
is the first homegrown tape to crack 
the Canadian trade's albums chart.) 
With distribution through such na- 
tional retail chains as Sam The 
Record Man, HMV, A &A, Record 
On Wheels, and Sunrise, the cas- 
sette has sold 20,000 copies to date. 

As result of the airplay and siz- 
able publicity, the 3- year -old, self - 
described "acoustic hip -hop quin- 
tet," which features neither ladies 
nor barenaked members, has 
jumped from Monday -night gigs at 
the Ultrasound club late last year to 
a pair of recent sold -out shows at 
the 1,300 -seat Music Hall and bids 
from "a number of labels." 

NOT COMEDY ACT 

"We're still doing the distribution 
independently; there's no licensing 
deal with anybody," says the band's 
manager, Nigel Best. "We managed 
to get into the stores almost imme- 
diately. There were fans within the 
stores working it and there were 
fans going into the stores and ask- 
ing for it. This isn't a comedy act. 

This is a legitimate musical act that 
has the potential to make quite a 
few good records and be a worth- 
while investment." 

The cassette track "Be My Yoko 
Ono" was initially played by CFNY 
here, CHEZ in Ottawa, and CKST in 
Vancouver, British Columbia, and 
has now been picked up by CFTR 
and CHOG and CHUM -FM, all in 
Toronto, spurring new momentum 
for the band's maiden release. 

"If you consider that CFTR, the 
Hog, and CHUM have just added it, 
and we've already sold 20,000 
copies, if the rest of the country 
comes on board, potentially the 
sky's the limit," says Best. "We've 
now got the momentum. It's sur- 
prised me that `Yoko Ono' has be- 
come the cut of choice. It seems that 

THE HAYXERSÏITH ODEON 

A BILLBOARD SALUTE 

\ \\\\ ''AA 

0 n February 15th, Billboard shines its 
spotlight on The Hammersmith Odeon, 

one of the most celebrated and distinguished 
concert venues in the U.K. 

For six decades, The Hammersmith Odeon has 
staged many legendary concerts such as 
Frank Sinatra, Louis Armstrong, The Beatles, 
Bob Dylan, Bruce Springsteen, Michael Jackson, 
and the list goes on and on... 

This unusual special will cover the history of the 
venue, how it acquired its legendary status, and 
how today it remains at the forefront of the 
British live scene! 

On the occasion of this diamond anniversary, 
join Billboard in honoring The Hammersmith 
Odeon! 
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the stations are looking to play orig- 
inal Canadian music." 

Meanwhile, the band's version of 
Bruce Cockburn's "Lover In A Dan- 
gerous Time," from Intrepid Rec- 
ords' Cockburn tribute album, 
"Kick At The Darkness," is also 
achieving strong album rock airplay 
nationally. As well, the band is re- 
ceiving additional airplay on CBC- 
Radio after CBC Variety Record- 
ings issued a limited- edition CD (500 
copies) of the band's songs in No- 
vember. 

SUPPORT GROUP 

Central to the band's swift rise 
this past year has been the sizable 
support by alternative rock station 
CFNY here. "Be My Yoko Ono," 
which first appeared on the sta- 
tion's "Modern Music Search 1990" 
compilation, has been in its top 30 
chart twice and was recently named 
as one of the top 10 all -time favorite 
Canadian songs by the station's lis- 
teners. In December, the band was 
named favorite overall group and 
favorite new central group at the 
station -run CASBY awards. Band 
founders Steven Page and Ed Rob- 
ertson shared the award for most 
promising songwriter. 

Furthermore, the band has been 
named this year's recipient of a 
$100,000 talent grant by the station. 
"Thank goodness a CFNY exists," 

exclaims Best. "We've probably re- 
ceived a half -million dollars of air 
time on that station in the course of 
the year." 

With the CFNY grant, Best feels 
a major -label tie -in for the band is 
necessary as quickly as possible. 
"We would like to get something 
out by the spring and would like 
that company to start working to- 
ward the release of a record imme- 
diately," he says. "I don't want to 
have to spend the first three months 
of the life of the record convincing 
marketing or promotion people it's 
something they should be work - 
ing." 

Regardless of future sales, Best 
rejects the idea of pressing a CD 
version of the demo cassette. 
"We're just going to wait until our 
album's recorded before the CD ap- 
pears," he says. "It may appear but 
it'll be as a bonus to whatever the 
regular album may be." 

Best suggests the Barenaked La- 
dies' success can be a lesson to oth- 
er unsigned Canadian acts. "It says 
to those independent acts that, with- 
out a major record deal, you can get 
ahead with a little bit of thought 
and a bit of hard work. We just re- 
fused to take the answer `no' on 
anything we did. There's varying 
degrees of saying `yes' as opposed 
to taking the answer 'no.' " 

They Gave Him The Moon. Quebec lyricist Luc Plamondon, center, receives the 
William Harold Moon Award at the second annual awards presentation sponsored 
by SOCAN, the Canadian rights organization, Nov. 20 in Toronto. The award is 

given to a SOCAN member for bringing the international spotlight on Canada 
through his or her music. Plamondon is popular in French- speaking countries for his 
pop hits and his musical, "Starmania." Shown at left is SOCAN CEO Jan V. 

Matejcek; at right is recording artist Gordon Lightfoot, who won the Moon Award in 

1990. 

i MAPLE BRIEFS 

BOOMBASTIC Music Inc., the To- 
ronto -based dance, rap, and reggae 
label headed by Ivan Berry, has 
signed a worldwide licensing agree- 
ment with A &M Records of Canada. 
Initial releases include product by 
Ottawa rap group Organized 
Rhyme and producer /singer /song- 
writer Rupert Gayle of Toronto. 

MUSIC West, the annual multifac- 

eted music exposition, will be held 
this year May 1-4 at the Vancouver 
Trade and Convention Centre in 
Vancouver, British Columbia. The 
exposition, being organized by Mau- 
reen Jack and Laurie Mercer, will 
feature musical equipment and 
technology presentations, industry 
seminars and workshops, and show- 
cases of Western Canada talent. 
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4 
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NEW 

10 
13 

1 

4 

2 

3 

7 

5 

6 
8 

9 
12 

SINGLES 
BLACK OR WHITE MICHAEL JACKSON EPIC 

LET'S TALK ABOUT SEX SALT -N -PEPA err 

(EVERYTHING I DO) I DO IT FOR YOU BRYAN 
ADAMS A &M 

DON'T LET THE SUN GO DOWN ON ME GEORGE 
MICHAEL & ELTON JOHN EPIC 

THE FLY U2 ISLAND 

NO SON OF MINE GENESIS VIRGIN 

CREAM PRINCE & THE NEW POWER 
GENERATION PAISLEY PARK 

JUSTIFIED & ANCIENT THE KLF f/ TAMMY 
WYNETTE KLF COMMUNICATIONS 

QUI A LE DROIT PATRICK BRUEL RCA 

WHEN YOU TELL ME THAT YOU LOVE ME DIANA 
ROSS EMI 

ALBUMS 
MICHAEL JACKSON DANGEROUS EPIC 

QUEEN GREATEST HITS II PARLOPHONE 

GENESIS WE CANT DANCE VIRGIN 

U2 ACHTUNG BABY ISLAND 

SIMPLY RED STARS EASTWEST 

BRYAN ADAMS WAKING UP THE NEIGHBOURS 
ARM 

DIRE STRAITS ON EVERY STREET VERTIGO 

TINA TURNER SIMPLY THE BEST CAPITOL 

ENYA SHEPHERD MOONS WEA 

LISA STANSFIELD REAL LOVE ARISTA 

AUSTRALIA (Australian Record Industry Assn.) 12/22/91 
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11 

10 
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3 

2 

4 
5 

8 
7 

9 
10 

6 

16 
12 
15 

11 

NEW 
14 
18 

NEW 

13 
17 

SINGLES 
BLACK OR WHITE MICHAEL JACKSON EPIC 

I'M TOO SEXY RIGHT SAID FRED LIBERATION/FESTIVAL 

CREAM PRINCE & THE NEW POWER 
GENERATION WARNER 

LET'S TALK ABOUT SEX SALT -N -PEPA 
POLYDOR/POLYGRAM 

MYSTERIOUS U2 PHONOGRAM / POLYDOR 

WHEN SOMETHING IS WRONG WITH MY BABY 
JOHN FARNHAM /JIMMY BARNES MUSHROOM 

AIN'T NO SUNSHINE ROCKMELONS MUSHROOM 

STOP THE WAR IN CROATIA TOMISLAV IVCIC IND 

JUST LIKE YOU ROBBIE NEVIL EMI 

DO ANYTHING NATURAL SELECTION WARNER 

ALL 4 LOVE COLOR ME BADD GIANT 

COME TO ME DIESEL CHRYSALIS /EMI 

LOVESICK GANG STARR EMI 

THE UNFORGIVEN METALLICA 
PH ON 0G RAMIPSLYGRAM 

SET ADRIFT ON MEMORY BLISS P.M. DAWN 
PHONOGRAM/POLYGRAM 

LOVE YOU RIGHT EUPHORIA EMI 

LIVE AND LET DIE GUNS N' ROSES GLF /BMG 

KINGSTON TOWN UB40 VIRGIN /EMI 

LIVE YOUR LIFE BE FREE BELINDA CARLISLE 
VIRGIN /EMI 

GOOD VIBRATIONS MARKY MARK & THE FUNKY 
BUNCH WARNER 

ALBUMS 
MICHAEL JACKSON DANGEROUS EPIC 

JIMMY BARNES SOUL DEEP MUSHROOM 

U2 ACHTUNG BABY ISLAND 

JOHN FARNHAM FULL HOUSE RCA/BMG 

QUEEN GREATEST HITS II EMI 

THE TIN LIDS HEY RUDOLPH MUSHROOM 

SOUNDTRACK THE COMMITMENTS MCNBMG 

PRINCE DIAMONDS & PEARLS WARNER 

BRYAN ADAMS WAKING UP THE NEIGHBOURS 
ARM/POLYGRAM 

PET SHOP BOYS DISCOGRAPHY/THE COMPLETE 
SINGLES COLLECTION EMI 

ENYA SHEPHERD MOONS WARNER 

COLD CHISEL CHISEL WARNER 

STEVIE NICKS TIMESPACE/THE BEST OF STEVIE 
NICKS EMI 

BILLY IDOL IDOL SONGS CHRYSALIS 

MARINA PRIOR LEADING LADY COLUMBIA 

THE BEACH BOYS SUMMER DREAMS EMI 

ROXETTE JOYRIDE EMI 

NATALIE COLE UNFORGETTABLE WITH LOVE 
WARNER 

NIRVANA NEVERMIND GEFFEN /BMG 

DIVINYLS THE ESSENTIAL COLLECTION EMI 

18 
19 
20 

17 

19 
NEW 

FALLING JULEE CRUISE WEA 

LOVE TO HATE YOU ERASURE EILTE 

YOU TEN SHARP SONY 

ALBUMS 

4 
5 

6 
7 

3 

NEW 

6 

NEW 

B'z IN THE LIFE BMG/VICTOR 

SHIZUKA KUDO INTIMATE PONY CANYON 

DREAMS COME TRUE MILLION KISSES EPIC /SONY 

ANZENCHITAI ANZENCHITAI 8 TAIYO KITTY 

1 1 GENESIS WE CAN'T DANCE VIRGIN 8 2 KATSUMI ROSE IS A ROSE PIONEER 

2 2 MICHAEL JACKSON DANGEROUS EPIC 9 5 TOSHIKI KADOMATSU TEARS BALLAD BMG/VICTOR 

3 3 QUEEN GREATEST HITS II EMI 10 NEW YUMI TANIMURA WHITE SONGS SONY 

4 5 U2 ACHTUNG BABY ISLAND 

5 4 SIMPLY RED STARS EASTWEST 

6 6 BRYAN ADAMS WAKING UP THE NEIGHBOURS FRANCE (Nielsen /Europe 1) 12/5/91 

7 13 

ARM 

ROXETTE JOYRIDE ELECTROLA 
SINGLES 

8 8 TINA TURNER SIMPLY THE BEST EMI 
1 1 QUI A LA DROIT? PATRICK BRUEL BMG 

9 

10 
11 
12 

7 

10 
12 
11 

DIRE STRAITS ON EVERY STREET VERTIGO 

ROY BLACK ROSENZEIT EASTWEST 

SCORPIONS CRAZY WORLD MERCURY 

GUNS N' ROSES USE YOUR ILLUSION II GEFFEN 

2 

3 

4 

2 

6 

4 

(EVERYTHING I DO) I DO IT FOR YOU BRYAN 
ADAMS A &M /POLYGRAM 

BLACK OR WHITE MICHAEL JACKSON EPIC 

SONG OF OCARINA JEAN PHILIPPE AUDIN & 
DIEGO MODENA SONY /DEL 

13 NEW DAVID HASSELHOFF DAVID BMG 
5 3 THE SHOOP SHOOP SONG CHER EPIC 

14 19 TONY CHRISTIE WELCOME TO MY MUSIC BMG 6 14 DEJEUNER EN PAIX STEPHEN EICHER 
15 9 LISA STANSFIELD CHANGE ARISTA BARCLAY / POLYGRAM 

16 NEW NIRVANA NEVERMIND BMG/GEFFEN 7 7 RAPTOUT (VAMPIRE) LES INCONNUS PPVSONY 

17 14 JOE COCKER NIGHT CALLS CAPITOL MUSIC 

18 NEW MATTHIAS REIM REIM 2 POLYGRAM 8 5 CREAM PRINCE & THE NEW POWER 
19 15 PET SHOP BOYS DISCOGRAPHY EMI GENERATION WEA 

20 16 TOTEN HOSEN LEARNING ENGLISH LESSON 1 9 8 YOU COULD BE MINE GUNS N' ROSES BMG 

VIRGIN 10 13 SHINY HAPPY PEOPLE R.E.M. WEA 

11 10 THE FLY U2 POLYGRAM /GLAND 

12 11 MISERY INDRA CARRERE 

13 12 JUST THE WAY IT IS, BABY REMBRANDTS WEA 

JAPAN (Music Labo) 12/23/91 14 17 BECAUSE I LOVE YOU STEVIE B. POLYGRAM/POLYDOR 

SCORPIO 

SINGLES 15 NEW JE T'AIME MELANCOLIE MYLENE FARMER 

1 1 PIECE OF MY WISH MIKI IMAI FOR LIFE POLYGRAM /POLYDOR 

2 3 BOKU WA KONOHITOMI DE USO WO TSUKU 16 18 REGRETS LATINO PARTY POLYGRAM 

CHAGE & ASKA PONY CANYON 17 20 MAKIN' HAPPY CRYSTAL WATERS POLYGRAM 

3 NEW SOREGA DAIJI DAIJI MAN BROTHERS BAND FUN 18 NEW CASH CITY LUC DE LA ROCHELLIERE EMVrREMA 

HOUSE 19 NEW LES VEIGES DE L'HIMALAYA DOROTHEE BMG 

4 4 FUYU GA HAJIMARUYO NORIYUKI MAKIHARA WEA 20 15 UN JOUR C'EST OUI, UN JOUR C'EST MON 
5 NEW CHRISTMAS EVE TATSURO YAMASHITA MMG THIERRY HAZARD SONY /COLUMBIA 

6 6 TOUI MACHI NO DOKOKADE MIHO NAKAYAMA ALBUMS 
KING 1 1 PATRICK BRUEL SI CE SOIR BMG 

7 9 CHOO CHOO TRAIN ZOO FOR LIFE 2 2 DIRE STRAITS ON EVERY STREET VERTIGO 

8 5 SHONEN JIDAI YOUSUI INOUE FOR LIFE 3 1 JEAN FERRAT DANS LA JUNGLE OU DANS LE ZOO 
9 NEW EIENTO NAZUKETE DAYDREAM TETSUYA EMI 

KOMURO EPIC /SONY 4 3 RENAUD MARCHAND DE CAILLOUX VIRGIN 

10 8 SHABONDAMA TSUYOSHI NAGABUCHI TOSHIBNEMI 5 6 FRANCIS CABREL D'UNE OMBRE A L'AUTRE 
ALBUMS COLUMBIA 

1 NEW TSUYOSHI NAGABUCHI JAPAN TOSHIBA/EMI 6 NEW GENESIS WE CAN'T DANCE VIRGIN 

2 1 PRINCESS PRINCESS DOLLS IN ACTION sow( 7 7 JEAN- JACQUES GOLDMAN FREDERICKS, 

3 4 YUMI MATSUTOYA DAWN PURPLE TOSHIPNEMI GOLDMAN & JONES COLUMBIA 

8 

9 

10 
11 

12 
13 
14 
15 
16 
17 
18 
19 

20 

NEW 

9 

5 

8 
6 

12 
10 

16 
NEW 

15 

13 
11 

17 

PATRICIA KAAS LA CHARMEUSE DE SERPENTS 
COLUMBIA 

PRINCE & THE NEW POWER GENERATION 
DIAMONDS & PEARLS ARM 

LES INCONNUS BOULVERSIFIANT PPL 

STEPHANE EICHER ENGELBERG BARCLAY /POLYGRAM 

SIMPLY RED STARS WEA 

BRYAN ADAMS WAKING UP THE... ARM 

CHRISTIAN MORIN AQUARELLA DEE/SONY MUSIC 

PATRICK BRUEL ALORS REGARDE RCA/BMG 

J.P AUDIN & DIEGO MODENA OCARINA sow 
R.E.M. OUT OF TIME WARNER BROS 

TEXAS MOTHERS HEAVEN PHONOGRAM 

WILLIAM SHELLER EN SOLITAIRE 
PHONOGRAM /POLYGRAM 

MYLENE FARMER L'AUTRE POLYGRAM / POLYDOR 

ITALY (Musica e Dischi) 12/9/91 

SINGLES 
1 2 BLACK OR WHITE MICHAEL JACKSON EPIC 

2 1 THE FLY U2 ISLAND 

3 6 (EVERYTHING I DO) I DO IT FOR YOU BRYAN 
ADAMS ARM 

4 3 CHANGE LISA STANSFIELD ARISTA 

5 5 CALLING ELVIS DIRE STRAITS VERTIGO 

6 4 NO SON OF MINE GENESIS VIRGIN 

7 7 SOMETHING GOT ME STARTED SIMPLY RED 
EASTWEST 

8 8 DON'T CRY GUNS N' ROSES GEFFEN 

9 NEW DON'T LET THE SUN GO DOWN ON ME GEORGE 
MICHAEUELTON JOHN EPIC 

10 NEW PETER PAN ENRICO RUGGERI coo 

ALBUMS 
1 1 QUEEN GREATEST HITS II PARLOPHONE 

2 2 U2 ACHTUNG BABY ISLAND 

3 3 MICHAEL JACKSON DANGEROUS EPIC 

4 4 ANTONELLO VENDITTI BENVENUTI IN PARADISO 
HEINZ MUSIC 

5 6 GENESIS WE CAN'T DANCE EMI 

6 5 SIMPLY RED STARS EASTWEST 

7 10 EROS RAMAZZOTTI EROS IN CONCERT ODO 

8 7 ZUCCHERO LIVE AT THE KREMLIN POLYDOR 

9 8 DIRE STRAITS ON EVERY STREET VERTIGO 

10 NEW FABIO CONCATO PUNTO E VIRGOLA PHILIPS 

SPAIN (TVE/AFYVE) 11/30/91 
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GERMANY (Der Musikmarkt) 12/10/91 
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2 
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3 
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6 
9 
7 

8 
16 
10 

18 
14 
12 

11 

15 
13 

SINGLES 
LET'S TALK ABOUT SEX SALT -N -PEPA POLYGRAM 

BLACK OR WHITE MICHAEL JACKSON EPIC 

ALWAYS LOOK ON THE BRIGHT SIDE OF LIFE 
MONTY PYTHON VIRGIN 

NO SON OF MINE GENESIS VIRGIN 

CRUCIFIED ARMY OF LOVERS TON SON TON 

I DO IT FOR YOU BRYAN ADAMS ARM 

EVERYBODY'S FREE ROZALLA BMc 

GOOD VIBRATIONS MARKY MARK & THE FUNKY 
BUNCH INTERSCOPE 

JAMES BROWN IS DEAD L.A STYLE MIKULSKI 

SPENDING MY TIME ROXETTE EMI 

SEND ME AN ANGEL SCORPIONS MERCURY 

THE SHOW MUST GO ON QUEEN EMI 

CHANGE LISA STANSFIELD ARISTA 

SOMETHING GOT ME STARTED SIMPLY RED 
EASTWEST 

THE FLY U2 ISLAND 

BACARDI FEELING KATE YANAI WEA 

SET ADRIFT ON MEMORY BLISS P.M. DAWN 
ISLAND 

SINGLES ALBUMS 
1 NEW BOHEMIAN RHAPSODY/THESE ARE THE DAYS OF 1 1 QUEEN GREATEST HITS II PARLOPHONE 

OUR LIVES QUEEN PARLOPHONE 2 3 SIMPLY RED STARS EASTWEST 

2 DON'T LET THE SUN GO DOWN ON ME GEORGE 3 5 MICHAEL CRAWFORD /RPO PERFORMS ANDREW 
MICHAEUELTON JOHN EPIC LLOYD WEBBER TELSTAR 

3 3 JUSTIFIED AND ANCIENT THE KLF/TAMMY 4 2 MICHAEL JACKSON DANGEROUS EPIC 

WYNETTE KLF COMMUNICATIONS 5 4 TINA TURNER SIMPLY THE BEST CAPITOL 

4 2 WHEN YOU TELL ME THAT... DIANA ROSS EMI 6 6 MICHAEL BOLTON TIME, LOVE AND 
5 NEW LIVE AND LET DIE GUNS N' ROSES GEFFEN TENDERNESS COLUMBIA 

6 6 DRIVEN BY YOU BRIAN MAY PARLOPHONE 7 8 QUEEN GREATEST HITS PARLOPHONE 

7 7 TOO BLIND TO SEE IT KYM SIMS ATCO 8 13 SIMON & GARFUNKEL THE DEFINITIVE SIMON & 
8 4 BLACK OR WHITE MICHAEL JACKSON EPIC GARFUNKEL COLUMBIA 

9 17 DON'T TALK JUST KISS RIGHT SAID 9 12 ENYA SHEPHERD MOONS WEA 

FRED /JOCELYN BROWN TUG 10 10 CLIFF RICHARD TOGETHER WITH CLIFF EMI 

10 19 WE SHOULD BE TOGETHER CLIFF RICHARD EMI 11 14 DIANA ROSS THE FORCE BEHIND THE POWER EMI 

11 8 STARS SIMPLY RED EASTWEST 12 7 GENESIS WE CAN'T DANCE VIRGIN 

12 5 RIDE LIKE THE WIND EAST SIDE BEAT irr, 13 9 PAUL YOUNG FROM TIME TO TIME/THE SINGLES 
13 NEW ROOBARB & CUSTARD SHAFT ffrr COLLECTION COLUMBIA 

14 20 THE BARE NECESSITIES MEGAMIX UK 14 11 U2 ACHTUNG BABY ISLAND 

MIXMASTERS CONNECT 15 18 LISA STANSFIELD REAL LOVE ARISTA 

15 9 IF YOU GO AWAY NEW KIDS ON THE BLOCK 16 15 KENNY THOMAS VOICES COOLTEMPO 
COLUMBIA 17 16 RICHARD CLAYDERMAN/JAMES LAST TOGETHER 

16 NEW WONDERFUL TONIGHT (LIVE) ERIC CLAPTON AT LAST DECCA DELPHINE/POLYDOR 

DUCK 18 21 SALT -N -PEPA GREATEST HITS re/POLYGRAM 
17 15 YOU SHOWED ME SALT -N -PEPA rm 19 25 JASON DONOVAN /CAST JOSEPH AND THE 
18 12 ROCKET MAN KATE BUSH MERCURY AMAZING TECHNICOLOR DREAMCOAT REALLY 

19 23 MARTIKA'S KITCHEN MARTIKA COLUMBIA USEFUL 

20 25 JOSEPH MEGA -REMIX JASON DONOVAN REALLY 20 22 ERASURE CHORUS MUTE 

USEFUL 21 17 NEIL SEDAKA TIMELESS/THE VERY BEST OF ... 
21 13 MYSTERIOUS WAYS U2 ISLAND POLYDOR 

22 14 DIZZY VIC REEVES & THE WONDER STUFF ISLAND 22 19 PET SHOP BOYS DISCOGRAPHY/THE COMPLETE 
23 11 ACTIV 8 (COME WITH ME) ALTERN 8 NETWORK SINGLES COLLECTION PARLOPHONE 

24 NEW WAS IT WORTH IT? PET SHOP BOYS PARLOPHONE 23 29 THE SHADOWS THEMES & DREAMS POLYDOR 

25 10 SMELLS LIKE TEEN SPIRIT NIRVANA Doc 24 20 SOUNDTRACK THE COMMITMENTS MCA 

26 NEW THE COMPLETE DOMINATOR HUMAN 25 23 R.E.M. OUT OF TIME WARNER BROS. 

RESOURSE R &S/OUTER RHYTHM 26 24 BRYAN ADAMS WAKING UP THE NEIGHBOURS 
27 36 RUNNING OUT OF TIME DIGITAL ORGASM DEAD ARM 

DEAD GOOD 27 26 FOSTER & ALLEN MEMORIES TELSTAR 

28 16 SOUND JAMES FONTANA 28 31 DIRE STRAITS ON EVERY STREET VERTIGO 

29 27 THE SHOW MUST GO ON QUEEN PARLOPHONE 29 27 CHER LOVE HURTS GEFFEN 

30 37 EVERYBODY MOVE CATHY DENNIS POLYDOR 30 28 SEAL SEAL zTT 

31 18 AM I RIGHT? ERASURE MUTE 31 35 PRINCE & THE NEW POWER GENERATION 
32 34 SEVEN O'CLOCK NEWS/SILENT NIGHT SIMON & DIAMONDS & PEARLS PAISLEY PARK 

GARFUNKEL COLUMBIA 32 30 BEVERLEY CRAVEN BEVERLEY CRAVEN EPIC 

33 26 DIAMONDS AND PEARLS PRINCE & THE NEW 33 32 NAT KING COLE THE UNFORGETTABLE NAT KING 
POWER GENERATION PAISLEY PARK COLE EMI 

34 21 GET READY FOR THIS 2 UNLIMITED PWL 34 34 DANIEL O'DONNELL THE VERY BEST OF DANIEL 
CONTINENTAL O'DONNELL RITZ 

35 NEW ALL WOMAN LISA STANSFIELD ARISTA 35 33 MEAT LOAF BAT OUT OF HELL CLEVELAND INTL. 

36 24 WAY OF THE WORLD TINA TURNER CAPITOL 36 NEW LUCIANO PAVAROTTI ESSENTIAL PAVAROTTI 

37 29 TENDER LOVE KENNY THOMAS COOLTEMPO DECCA 

38 31 COVER FROM THE SKY DEACON BLUE COLUMBIA 37 36 NIRVANA NEVERMIND DOC 

39 22 PLAYING WITH KNIVES BIZARRE INC. VINYL 38 39 BELINDA CARLISLE LIVE YOUR LIFE... VIRGIN 

SOLUTION 39 38 DAVID ESSEX HIS GREATEST HITS MERCURY 

40 32 HOW CAN I KEEP FROM SINGING? ENYA WEA 40 40 EXTREME EXTREME II PORNOGRAFFITTI ARM 

SINGLES 
1 1 BLACK OR WHITE MICHAEL JACKSON EPIC 

2 2 EVERYBODY'S FREE ROZALLA BLANCO V NEGRO 

3 4 JAMES BROWN IS DEAD L.A. STYLE BLANCO Y NEGRO 

4 8 RIDE LIKE THE WIND EAST SIDE BEAT BLANCOY 

NEGRO 

5 5 ASI ME GUSTA CHINO BAYO AREA 

6 3 THE FLY U2 ISLAND 

7 10 CALM TO RAGE TERRY RONALD BMG/ARIOLA 

8 9 WITHOUT YOU MIDNIGHT SHIFT BLANCO Y NEGRO 

9 NEW GET READY FOR THIS 2 UNLIMITED BLANCO? NEGRO 

10 7 NOTHING LIKE YOUR LOVE ANON EMI ODEON 

ALBUMS 
MICHAEL JACKSON DANGEROUS EPIC 

2 2 VARIOUS ARTISTS NOCHES DE BLANCO SATEN 
EMI 

3 NEW QUEEN GREATEST HITS II EMI 

4 3 ENYA SHEPHERD MOONS WARNER MUSIC 

5 4 VARIOUS ARTISTS BOLERO MIX 8 BLANCO Y NEGRO 

6 6 U2 ACHTUNG BABY ISLAND 

7 5 DIRE STRAITS ON EVERY STREET VERTIGO 

8 7 JEAN MICHAEL JARRE IMAGES POLYDOR 

9 8 BEE GEES THE STORY OF THE BEE GEES POLYGRAM 

10 NEW GENESIS WE CAN'T DANCE VIRGIN 

CANADA (The Record) 12/16/91 

SINGLES 
1 1 BLACK OR WHITE MICHAEL JACKSON EPIC/SONY 

2 2 SET ADRIFT ON MEMORY BLISS P.M. DAWN GEE 

STREET /MCA 

3 4 CREAM PRINCE WARNER BROS/WEA 

4 10 ALL 4 LOVE COLOR ME BADD GIANT/WEA 

5 3 CAN'T STOP THIS THING WE STARTED BRYAN 
ADAMS A &M /A &M 

6 5 THAT'S WHAT LOVE IS FOR AMY GRANT A &M /PLG 

7 9 FINALLY CE CE PENISTON ARM/PLC 

8 6 DO ANYTHING NATURAL SELECTION EASTWESTYNEA 

9 NEW BLOWING KISSES IN THE WIND PAULA ABDUL 
VIRGIN /ARM 

10 NEW LET'S TALK ABOUT SEX SALT -N -PEPA LONDON /PLG 

ALBUMS 
1 TOM COCHRANE MAD MAD WORLD CAPITOUCAPITOL 

2 3 BRYAN ADAMS WAKING UP THE NEIGHBOURS 
A &M /A&M 

3 4 U2 ACHTUNG BABY ISLAND /MCA 

4 2 MICHAEL JACKSON DANGEROUS EPIC/SONY 

5 7 NIRVANA NEVERMIND DGC/DGC 

6 5 GENESIS WE CAN'T DANCE ATLANTIC/WEA 

7 6 GUNS N' ROSES USE YOUR ILLUSION II 

GEFFFNGFFFEN 

8 8 METALLICA METALLICA ELEKTRA/WEA 

9 REN GUNS N' ROSES USE YOUR ILLUSION I 

GEFFEN /GEFFEN 

10 10 HAMMER TOO LEGIT TO QUIT CAPITOL/CAPITOL 
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50TH ANNIVERSARY 

CORE 
Congress of Racial Equality 

HON. ROY INNIS-NATIONAL CHAIRMAN 

DR. MARTIN LUTHER KING, JR. 
NATIONAL HOLIDAY CELEBRATION 

LIVING THE DREAM-1992 
AWARDS DINNER 

Monday, January 20,1992 
N.Y. Sheraton Center Hotel & Towers 

52nd Street & 7th Avenue New York, New York 10019 

ANTHONY QUINN 
Honorary Chairman 

GUEST OF HONOR 

HON. JAMES A. BAKER III 
United States, Secretary of State 
International Brotherhood Award 

HONOREES 
WHAMMED ALI 

Lifetime Achievement 
LT. GEN. CALVIN WALLER 

Public Service 

OLIVER STONE 
Creative Achievement 

DIONNE WARWICK 
Humanitarian Award 

AWARDS DINNER COMMITTEE 

HON. JONATHAN BUSH -Chairman 
President, J. Bush & Company 

MR. MORTON GOULD -Co- Chairman 
President, A. S. C. A. P. 

MR. TED TURNER -Co- Chairman 
President, Turner Broadcasting Co. 

HONORARY DINNER COMMITTEE 
(Partial List) 

PAULA ABDUL BILLY JOEL 
TONY BENNETT QUINCY JONES For Further Information 
RUBEN BLADES PATTI LABELLE 
MICHAEL BOLTON BURT LANCASTER (212) 598 -4000 
BOBBY BROWN KENNY LOGGINS Fax# (212) 982 -0184 
CAB CALLOWAY GEORGE LUCAS 
JOHNNY CARSON SIDNEY LUMET Dinner Chairman 
RAY CHARLES BARRY MANILOW NORBY WALTERS PHIL COLLINS ED MCMAHON 
BILLY CRYSTAL BETTE MIDLER Executive Director 
ROBERT DE NIRO EDDIE MURPHY 
ROBERT DUVAL YOKO ONO GEORGE HOLMES 
JANE FONDA GREGORY PECK 
MORGAN FREEMAN RICHARD PRYOR Make checks payable to: 
DANNY GLOVER LIONEL RICHIE CORE, 30 Cooper Square 
LOUIS GOSSETT, JR. KENNY ROGERS New York, N.Y. 10003 
KATHERINE HEPBURN LINDA RONSTADT 
WHITNEY HOUSTON LUTHER VANDROSS 
JULIO IGLESIAS KEENAN I. WAYANS 
JANET JACKSON ROBIN WILLIAMS 6:30 PM -Black Tie 

AMBASSADORIAL COMMITTEE 
H.E. THOMAS PICKERING -Chairman 

U.S. Ambassador to United Nations 

AMBASSADOR CO- CHAIRPERSONS 
H.E. YORAM ARIDOR- Israel 

H.E. L. YVES FORTIER- Canada 
H.E. CHINMAYA GHARAKHAN -India 

H.E. YOSHIO HATANO -Japan 
H.E. JORGE MONTANO- Mexico 
H.E. MICHAEL OKEYO -Kenya 

H.E. HERBERT WALKER -Jamaica 
H.E. YULI VORONTSOV- U.S.S.R. 

TICKETS 
MAJOR SPONSOR $15,000 
Includes: "Inner Circle" table for 10 VIP 
Reception Platinum Page in souvenir journal 
Mention in media events 
SPONSOR $10,000 
Includes: "Preferred" table for 10 General 
Reception Gold Page in journal 
BENEFACTOR $ 5,000 
Includes: "Gold" Table for 10 2 admissions to VIP 
Reception Full page message in souvenir journal 
TABLE $3,000 
Includes: Table for 10 General Reception 
INDIVIDUAL TICKETS $300 

GREETINGS MESSAGE 
GOLD PAGE $2,500 
FULL PAGE $2,000 
HALF PAGE $1,000 
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OVERVIEW 

I 
f no one dare mention the 
"R" word on the floor at 
Winter CES, they are at 
least thinking about it in the 
wake of a tepid 1991 sales 

year that shows every sign of cool- 
ing off before it gets hotter. Ironi- 
cally, the software that drives the 
industry appears to be enjoying 
fairly recession -proof times, as the 
nation turns to video rentals to 
fight off an abysmal television sea- 
son and visions of a sluggish econ- 
omy. However, the hardware to 
play all that software appears to be 
in the midst of a static, if not slight- 
ly declining, mode. 

With the Christmas /year -end 
sales season nearly over, retailers 
and manufacturers alike took stock 
of sales in various categories and 
responded to our survey on what 
consumer -electronics products 
seemed to ignore the recession and 

- -' 
;... 
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Konami's "Super Castlevania IV" 16 -bit vid game 

(suggested list) and low -end mod- 
els still in the low $900s. 

LASERDISC 

While industry pundits continue 
to proclaim each successive year 

In Search of 
Recession -Proof 
Home Electronics 
Winter CES Weathers the Storms of Soft Sales 

By KEN JOY 

Yamaha's new 
R/2 speaker line, 

the result of 
a big in -house 

research effort. 

provide 'healthy sales nonetheless. 
Here are the highlights: 

8MM VIDEO 

Eight -millimeter camcorders and 
VCRs were among the hottest sales 
items this winter as consumers be- 
gan to discover the tiny format en 
masse, due to the portability it of- 
fers for shooting home videos as 
well as the continual improvement 
of picture and sound. The 8mm 
Video Council is predicting that 
1992 sales of 8mm products will 
increase 47% over those sold in 
1991 and will continue to sustain 
its annual 32% growth rate. Hard- 

ware prices for 8mm 
continue to hover on the 
high side, with top -of- 
the -line models com- 
manding nearly $2,000 

Another critical fac- 
tor to the explosion in 
this format is the lower - 
priced sell- through tick- 
et. While most laserdisc 
titles are being released 
at price points some- 
where between $29.99 
and $39.99, their tape 
counterparts have been 
carrying the video sell - 
through tag of $79 and 
up. It will only be a mat- 
ter of time before con- 
sumers become aware 
in the discrepancy in 
pricing and switch to a 

format whose software 
price is considerably lower and 
whose visual resolution is so much 
higher. The only fly in the ointment, 
according to some observers, will 
be if once the laserdisc market 
does explode and the rental portion 
of the business increases, studios 
begin increasing the retail price of 
discs to the $79 and $89 level to 
match those of "rental" tape prices 
currently in effect. 

FAX MACHINES AND THE HOME OFFICE 

The number of Americans who 
work at home, now estimated at 23 
million, is expected to increase 
about 5% a year, according to Link 
Resources. More people working at 
home translates to a boon to the 
home -office market and the prod- 
ucts needed to furnish it. Where 
sales might be flat in the traditional 
office market, the home -office mar- 

ket is expected to 
be ripe for a new 
wave of photocopi- 
er and fax machine 
sales, both of 
which are expected 
to top 30 million 
units in the home 
market by the year 
2000. While fax 
machines for the 
car, boat, and 
briefcase are still 
considered to be 
luxury items, ana- 
lysts say it is the 
start of a trend to- 
ward total portabil- 
ity and mobility for 
workers in the 
'90s. 

Mitsubiishi's HS -CX7U S -VHS -C camera w 

as the "year of the video laserdisc," 
it could well end up that this is the 
decade of the laserdisc. Although 
the Electronics Industries Assn. es- 
timates that fewer than 1% of U.S. 
homes have laserdisc players, in- 
dustry analysts predict this will be 
the next major growth category in 
the consumer electronics market. 
Consider these statistics: Laserdisc 
Corp. of America, the software arm 
of Pioneer Electronics, is expecting 
to pos: a 200% increase in 1992 
sales over this same period in 
1991, as is Pioneer Electronics, 
which recently introduced a combi- 
nation laserdisc /compact disc 
player (CLD -980) for $500. Phil- 
ips, RCA, Magnavox, and Radio 
Shack are all introducing combi- 
players in the $500 -$600 range 
during winter CES, in hopes of 
drawing consumers to the format 
and to where the real money is: la- 
serdisc sales. 

th Stable Cam PERSONAL COPIERS 

Photocopiers, 
once behemoth machines costing 
thousands of dollars, have finally 
reached personal -appliance status 
with the introduction of "personal 
copiers" at a price point within 
reach of the work -at -home consum- 
er. Industry analysts estimate that 
roughly 3% of American house- 

holds now contain personal copi- 
ers, and another 5% have indicat- 
ed they will purchase one this year. 
While the figures are small corn- 
pared with other product catego- 
ries, this represents potential 
1990 units sales of somewhere 
near 600,000 for photocopier 
manufacturers. The trend of lower 
prices and added features will in- 
sure solid growth in this category 
through the mid -'90s. 

CD /Mate's 40 -disc ThermoFoam 
CD carrier 

VIDEO GAMES 

The video game is perhaps the 
comeback of the decade after a 

brief love affair between the arcade 
and the American public. (See re- 
lated story on video games.) No 
doubt tie -ins to various cartoons 
like "The Simpsons," "Rescuers 
Down Under," "DarkWing Duck," 
etc., have helped -and will help - 
increase the visibility of product, 
but the video -game phenomenon 
has taken the children's (and some 
of the adult) market by storm and 
shows no immediate signs of slow- 
ing down. The Game Boy from Nin- 
tendo, the Lynx from Atari, and the 
GameGear from Sega have moved 
the video game into the portable 
arena, allowing players to play their 
favorite games without having to 
be tethered to their sets. 

According to the EIA, here are 
some of the other "hot spots" to 
watch for increased market activity 
this coming year and their project- 
ed growth rates: Projection and 
LCD televisions, 17% and 5%, re- 
spectively; camcorders -all for- 
mats (8 %); home satellite earth 
stations (3 %); CD players (16 %); 
and cordless telephones (23 %). 

"Recession be damned," is how 
one retailer puts it. 

Onkyo's Integra TX- SV909PRO, the ultimate integrated tuner /amp 

oxsxo .aw...mro--.....- .ome.-- m 
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PROFIT. PROFITSM 

If you think you make a lot of money selling the #1 premium audiotape, 
imagine how your profits would multiply if you sold the whole Maxell line. Which 
includes our #1 VHS -C camcorder tape, our premium videotape, 8 millimeter 
tape, floppies, accessories and batteries. 

To pull in more PROFITS don't just sell Maxell audiotapes. Sell the whole line. 

maxell, 
TAKE YOUR SALES 

TO THE MAX. 

< 1992 1/arr¡¡ C ur¡n,rahnn n¡: Arm ma 
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HIT ELECTRONICS 

Both audio- and video- 
philes have some- 
thing to be happy 
about this year as 
new products make 

their debut at Winter CES. These 10 
products snagged our attention as 
the most interesting products wor- 
thy of consumer and retailer atten- 
tion. 
CANON U.S.A. 
(516- 488 -6700): Borrowing from 
its still camera design, Canon is 
turning the camcorder market on its 
ear with the first 8mm video cam- 
corder with the VL Mount System 
for interchangeable lenses. Based 
on last year's Al Digital, the Canovi- 
sion 8 L1 Hi -Band 8mm Camcorder 
brings professional video quality 
and interchangeable lenses to the 
home market. The L1 comes with a 

15x zoom lens -the longest focal 
length zoom lens to come with any 

Acoustic Research's M6 "Holographic 
Imaging" speakers 

The Top Ten Hot 
Products at 
Winter CES 
Consumer Electronic Headliners From Vegas 

By KEN JOY 

Arkon's TC -600 
TurboCamcharger 

"tops off" batteries 

Canon's Canovision 8 
L1 Hi -Band 8mm 

Camcorder features 
interchangeable 

lenses 

Plus+ makes taping broadcast or 
cable shows a simple, one -step pro- 
cess. TV listings in newspapers and 
the TV Guide have a three -to -five- 
digit code printed next to the prime - 
time TV listing. The user simply 
finds the program they want to re- 
cord, enters the code into VCR 
Plus +, and then leaves VCR Plus+ 
within site of the VCR's infra -red 
eye. At the appropriate time, VCR 
Plus+ turns the VCR on, changes 
the channel where the desired pro- 

gram is coming on, then 
activates the record 
function. When the pro- 
gram is complete, VCR 
Plus+ turns the VCR off. 
Up to 14 different 
shows can be pro- 
grammed to be record- 
ed. Suggested list: 
$59.95. 
ACOUSTIC RESEARCH 

(617- 821 -2300): 
Acoustic Research (AR) 
is showing its new line 
of home loudspeakers 
dubbed the "Holograph- 

ic Imaging Series," which is a match 
made in heaven for the home -the- 
ater market. AR has risen to the 
challenge with the Model 6 (M6), 
which (along with the M5) uses a 

new technology known as Filtered 
Suspension. Woofers are mounted 
into an acoustic suspension enclo- 
sure, and fire into a band -pass 
chamber, allowing for the roll -off of 
unwanted high frequencies without 
the use of power -hungry crossover 
components. Each unit contains liq- 
uid- cooled tweeters, and are offset 
in mirror -image fashion on their baf- 
fles under each woofer. Suggested 
list: gray suede ($1,300 /pr.), black 
gloss ($1,400 /pr.), walnut 
($1,400 /pr.) and rosewood 
($1,800 /pr.). 
COMMODORE INTERNATIONAL 

(215- 431 -9100) has introduced 
an entirely new consumer electron- 
ics category -an interactive multi- 
media player called CDTV for Com- 
modore Dynamic Total Vision. 
Based on compact disc and CD- 
ROM technology, CDTV combines 
audio, video, graphics, and text in a 

(Continued on page C -6) 

camcorder -and can be used with a 
variety of fixed and zoom lenses 
that are available as accessories, as 
well as some lenses from Canon's. 
still cameras through the use of spe- 
cial adapters. Suggested list: 
$2,999. 
GEMSTAR DEVELOPMENT CORP. 

(818- 792 -5700) has introduced 
one of the most useful and elegantly 
simple products that the consumer 
electronics channel has seen in 
quite some time: VCR Plus +. VCR 

NEW FORMATS 

What If They Gave 
a Format War and 
Nobody Came? 
DCC & Mini Disc Hope to Avoid DAT's Fate 

By KEN JOY 
In a recent move reminiscent 
of the Soviet summit talks, of- 
ficials from Sony and Philips 

met to map out a plan to smooth- 
ly introduce two brand -new re- 
cording formats - digital compact 
cassette (DCC) and the mini disc 
(MD) -and avoid any possible 
confusion that could result in 
their rejection by consumers. 
Ironically, the joint license ar- 
rangement was necessary be- 
cause Sony required the rights to 
several patents held by Philips 
that Sony needed to continue de- 
velopment of the mini disc tech- 
nology. 

The confusion that both com- 
panies hope to avoid is the fact 
that both new recording formats 
are digital, although only one - 
Philips' DCC- records on tape. 

ceeded with the mini disc without 
the rights to Philips' patents, Phil- 
ips actually stands to gain the ad- 
vantage in the relationship by 
waiting for Sony to develop the 
market for the mini disc, and then 
moving in to manufacture equip- 
ment for it should the record la- 
bels and the public decide to sup- 
port it. On the other hand, Philips 
already has a roster of support 
for DCC from nearly 60 compa- 
nies, including Time Warner, 
MCA, EMI, PolyGram, BMG, Vir- 
gin, and others, an arrangement 
by which Sony stands to gain no 
ground. 

"We'll have to decide if we're 
going to release software in both 
formats," says Rost. "Obviously, 
you need software to sell hard- 
ware, but we haven't considered 
releasing product in any other 

A prototype digital compact cassette (DCC) unit from Philips 

Sony's mini disc records its digi- 
tal signal onto a compact floppy 
disk. While DCC isn't due out until 
spring of 1992, and the mini disc 
has no assigned debut date at all, 
is there still a possibility that con- 
sumers will be confused by the 
differences between the two me- 
dia and simply embrace whichev- 
er one comes to market first, or 
will they settle at the cheapest 
price once all the players are at 
the table? 

"I don't think so," says Jordan 
Rost, VP of marketing for Time 
Warner Music Group. "Anytime 
you have cooperation, it's good 
for everybody. With Sony and 
Philips working together, you can 
be assured that neither company 
will be trying to beat each other 
up in their advertising, and will 
present both media as being si- 
multaneously compatible and de- 
sirable." 

While Sony couldn't have pro- 

digital formats at this time except 
compact disc and DCC." Other la- 
bels, like PolyGram and BMG, 
share Rost's cautious attitude to- 
ward the mini disc, and all say 
they're "considering the possibili- 
ties." While the mini disc is wait- 
ing in the wings, Sony has signed 
agreements with Kenwood, 
Sharp, Sanyo, Teac, TDK, Pio- 
neer, and Aiwa to license the mini 
disc technology from which to 
make player /recorders. 

While the specs for DCC are 
close, but not equal, to those of 
DAT and recordable optical CDs, 
where does that put DAT as a for- 
mat? "DAT is dead as a consumer 
format," says Joe Kempler, presi- 
dent of Sunkyong tape manufac- 
turers. "It is clearly superior to 
any other portable recording me- 
dium in the marketplace today, 
but wasn't given a chance be- 
cause of the political red tape it 

(Continued on page C -6) 
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VIDEO GAMES 

ust when you thought it was 
safe to go back into the vid- 
eo -game arena, all of the ma- 
jor video -game players (and 
some of the smaller indepen- 

dents) are busy working overtime to 
position their product as the video - 
game product of the decade. Nintendo, 
Sega, and NEC have clearly locked 
themselves in a war of 16 -bit hardware 
and the consumer is the undisputed 
winner. Nintendo's SuperNintendo sys- 
tem is going head -to -head with the 
SEGA Genesis and the NEC Turbo - 
Grafx, both of which offer super -high- 
resolution graphics and sound. New- 
comer SNK's NeoGeo is holding its own 
in what is becoming an oversaturated 
market for home systems. 

As each company tries its hand at 
creating the ultimate playing machine, 
we are seeing great strides being made 
in video -game technology. Competition 
is fierce, and some price- cutting will 
carry through the second quarter of 

Lewis Galoob's Game Genie lets the 
user actually alter the way NES 

games work 

Video Games Heat 
Up Winter Sales 
For Surging Market, Portable Is Where It's At 

By KEN JOY 

NEC's 16 -bit TurboExpress hand- 
held video game unit 

1992. NEC leads with a price- cutting 
plan to create a new entry-level price 
point for 16 -bit systems, based on in- 
dependent research that found that 
price was the major barrier to consum- 
ers embracing 16 -bit systems. While 
children may want a game for its 
graphics, parents have the ultimate say 
when it comes to price. In response, 
NEC is lowering the price of its Turbo - 
Grafx -16 -bit system to $99.99. Along 
with a lower player price, NEC is releas- 
ing seven new titles. 

Sega is betting on its entry of "Joe 
Montana II," the first -ever video game 
to have continous commentary 
throughout the entire game, to help dis- 
tinguish its 16 -bit games from those of 
Nintendo and NEC. Sega is also going 
after the portable- video -game market 

with a vengeance through a heavy mar- 
keting campaign of its "Sega Gear" 
portable game player. 

Nintendo officials feel comfortable 
the company will retain its lead in both 
the 8 -bit and 16 -bit game -player mar- 
kets, with projections of 6 million Super 
NES units to be sold by mid -January. 

The real growth in the marketplace, 
say industry pundits, is to be had in the 
portable- video -game market serviced 
by Nintendo's GameBoy, Atari's Lynx, 
and SEGA's Game Gear. Billboard sur- 
veyed the video game hardware and 
software makers, and asked what they 
predicted the hot titles of 1992 would 
be. Here are the highlights: 
ELECTRONIC ARTS 

(415- 571 -7171): James Pond II, Co- 
dename: Robocod, the newest action 
game from Electronic Arts for the Sega 
Genesis. Providing a new dimension in 

gaming that combines distinctive par- 
allax scrolling with vivid graphics and 
animation in high- action game play, 
James Pond II challenges players on up 
to 80 levels. 
ACCLAIM ENTERTAINMENT 

(516- 922 -2400): Don't have a cow, 
man, but Bart Simpson is showing up 
everywhere in the video game world. 
The original Simpson title, "Bart Vs. 
The World," and "Bart Simpson's Es- 

cape From Camp Deadly" have recent- 
ly made their debut for the Nintendo 
GameBoy System. Super NES versions 
are planned for first -quarter -1992 re- 
lease. For the Super Nintendo system, 
Acclaim is shipping its internationally 
popular "Populous" and expects sales 
to eclipse the 2.5- million mark by mid - 
January. Offering 989 levels of game 
play, "Populous" takes advantage of 
the advanced technology of the Super 
NES and offers players expert animat- 
ed graphics. Acclaim is also porting its 
popular "Double Dragon II" over to the 
GameBoy format, incorporating new 
unique martial arts moves, game play, 
and graphics. 
ABSOLUTE ENTERTAINMENT 

(201- 652 -1227) is hitting store 
shelves with "Space Shuttle Project" 

(Continued on page C -10) 

ACCESSORIES 

Audio /Video 
Accessories: 
Inflation Fighters 

Retailers Find Enhancements a Surprising Plus 

By SUSAN NUNZIATA 

T 
he audio and video accesso- 
ries market showed mixed re- 
sults in 1991, with some 

manufacturers reporting increases of 
10 % -15% over the previous year 
and others noting that the business 
was flat. With increasing competition 
in the accessories marketplace, many 
manufacturers expect 1992 to be 
"challenging" at best. Nonetheless, 
most of them remain upbeat about 
the new year, citing hopes of an im- 
provement in the economy, the rela- 
tively low price points of many acces- 
sories, and a recessionary trend by 
consumers to maintain their equip- 
ment for a longer period of time. 

CD- oriented accessory products - 
from carrying cases to adapters that 
allow portable units to play on car 
stereo systems -are showing the 
greatest increases, according to man- 
ufacturers. Home -storage products 
for audio and video formats have also 
increased, with a wider variety of 
products available at different price 
points. 

"We are inflation fighters, in that if 
you can't afford to replace your hard- 
ware, you might accessorize to en- 
hance the hardware you own," says 
Ray Labella, sales manager with Am- 
bico, Norwood, N.J., which supplies a 

full line of camcorder accessories. 
"One of the things that helps the 

market stay relatively stable is that 
it's more of an add -on item that's 
needed," adds Doug Matthews, ac- 
cessory product manager with Mem- 
tek Products, Fort Worth, Texas. "For 
example, with a TV, you can live with 
your current TV, but you may want to 
move your TV across the room so 
you need more coaxial cable. It's 
more of an essential item than a luxu- 
ry item." 

However, a shift in the purchasing 
patterns by many major retailers has 
resulted in smaller orders -some- 
times down as much as 20 % -30% 

from last year -for 
audio- and video -ac- 
cessory products. 
While some industry 
observers report re- 
tailers are devoting 
more floor space to 
audio and video ac- 
cessories this year, 
others feel the prod- 
ucts are getting short 
shrift. 

"Our business as a 

whole is very strong, 
but the industry is 

From top: AKG Digi- 
tal Noise Absorbers, 

Memorex CDL -100 
CD cleaner, and 

Parsec /Discwasher's 
LS-4 tower antenna 

suffering in this recession big time," 
says Labella. "Because accessories 
are low on the totem pole of priorities 
that retailers want to sell, we are af- 
fected by the recession." 

An inventory "burn down" at the 
beginning of the year caused some 
difficulty in the market, according to 
Ken Thomson, executive VP of Disc - 
washer, Schiller Park, Ill. "What [re- 
tailers] have done is maintained that 
low level of inventory, but they've 
kept the orders flowing," says Thom- 
son. "We've seen small orders more 
consistently over the course of the 
year." 

Availability of product at retail has 

become an issue for many accesso- 
ries manufacturers, according to Mi- 
chael Koss, president of Koss Corp., 
Milwaukee, which manufactures ster- 
eophones as well as audio and video 
care products. "We've done very well 
where our products are available," 
says Koss. "It's often been the case 
during difficult times that retailers 
run out of inventory or downgrade 
their stock /inventory mix by liquidat- 
ing old product. Orders have been 
very tight to the vest." 

Yet, Bob Borchardt, president of 
Recoton, Long Island City, N.Y., esti- 
mates that the audio- and video -ac- 
cessories industry was up 15% in 
1991 over 1990. "Because consum- 
ers are spending more time at home 
and maintaining their home systems, 
it is causing them to buy these af- 
fordable products," he says. "Retail- 
ers this year have devoted more 
space to accessories." Recoton, 
which acquired the assets of Disc - 

(Continued on page C -10) 
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W virtually 
eliminated hiss, 
static and bias ire o i s e. 
Still, Fuji audiocassettes 

produce a constant r i n g i n g 
sound that just 

won't swop. \it 
(MIMI F f:OATINf; 

"Sig 'b1 1r 'too 

It's the most beautiful sound in the music business. 

The ring, ring, ring of mounting sales. And it's a 

sound you'll come to know well once your cus- 

tomers find out you're stocking Fuji audiocassettes. 

While Fuji cassettes are known for selling themselves, we do help the 

process along by providing you with strong mar- 

keting support. For instance, we offer distinctive 

pre -packed displays, innovative promotional pro- 

grams, as well as comprehensive radio and television advertising. 

But even the most eye- catching display, striking advertisement or 

exciting promotion won't necessarily make the 

sale. That requires a superior audio product. Some- 

thing you'll find throughout our complete line of 

ÜrJIjf LECOATING 

audiocassettes. From our low noise DR I and 

technologically advanced high -bias double - 

coated cassettes, to our quality FR Metal tape, 

every Fuji audiocassette gives your customers the finest sound available. 

We give you something, too. A variety of configurations, including 

multipacks and brickpacks. Not to mention our exclusive Extraslim case, 

which recently topped the 250 million mark in 

worldwide sales. (Hear that ringing sound ?) 

It all means that when you stock Fuji audiocas- 

settes, they'll perform especially well on the most precise tape recorder of 

all. Your cash register. 

I FUJI. Anewwayof seeing things' 

© 1992 Fuji Photo Film U.S.A., Inc. 

www.americanradiohistory.com

www.americanradiohistory.com


TRIPLE PLAY 
t>. 

Model CDW -48 
Holes 48 CDs 

with put jewel boxes Model CDW -24 
Holds 24 CDs 
without jewel boxes Model CDW -12 

Holds 12 CDs 
without jewel boxes 

Our popular Compact Disc Wahet is now joined by two new 
products, giving you a triple play for profit. Designed to hold CDs 

without jewel boxes, they let cusicmers store more music in less 

space. Plus these CD Organizers provide the protection and con- 
venience that have made Case Logic number one in the industry. 
Add these great new products IC your CD storage line -up today! 

Case Logic. Inc.. 6303 Dry Creek Parkway. Longmont. Colorado 80503 Phone 303 - 530 -3800 í Call Tot, Free 800 -447 -4848 i Fax 303 -530 -3822 

NEW FORMATS 
(Continued from page C -3) 
had to go through to make it to 
market, and because of the way it 
was priced and marketed." 
Kempler likens the fate of DAT at 
the consumer level to what hap- 
pened with BETA when the inferior 
VHS format was introduced. "Just 
because VHS could record for two 
hours and BETA couldn't, the pub- 
lic totally ignored the quality ques- 
tion and went for convenience." 

Kempler says the same thing will 
happen with DCC over the mini 
disc. "DCC has in its favor the fact 
that it is backward compatible with 
the existing analog cassette. Do 
you know anyone who doesn't own 
a cassette recorder ?" he asks rhe- 
torically. You don't, and every one 
of those people is already accus- 
tomed to the cassette tape format, 
be it analog or digital." 

"Now," he asks, "how many peo- 
ple do you know who can play mu- 
sic from a disc right now who don't 
own a computer ?" 

Kempler's point won't be lost on 
record labels as DCC launches this 
spring, and Sony readies the mini 
disc. "It really isn't an either /or sit- 
uation," says Kempler. "I believe 
DCC and the mini disc can exist 
side -by -side in the market. The 
question is, will Sony and Philips 
present the two different formats 
to the public correctly, or will the 
public end up going with whoever 
makes it to market first, regardless 
of which has the better quality ?" 

While Kempler admits this is the 
$64,000 question, it's one he 
thinks is worth an answer now. 
"DAT should have been the next 
best thing since the CD in the con- 
sumer market, and we should have 
all been making blank tape, and re- 
cording music on it for them to 
buy," he says. "But we've let a gold- 
en opportunity for profit and the 
expansion of our industry and tech- 
nology in general slip away because 
of a couple of marketing blunders. I 

just hope it doesn't happen 
again." 

HIT ELECTRONICS 
(Continued from page C -3) 
variety of information and entertain- 
ment products. The unit itself looks 
like any table -top CD player and will, 
in fact, play not only regular audio 
CDs, but CD +G discs. Because 
CDTV is interactive, it means the 
user has a choice of the type of in- 
formation or entertainment to be 
viewed. Suggested list: $999. 
SNK HOME ENTERTAINMENT 

(213- 787 -0990): While other vid- 
eo games are claiming to be as 
close to the "arcades" as you can 
get, Neo -Geo has actually brought 
the arcade home. Marketed in the 
U.S. by SNK, Neo -Geo claims the 
prize as the most expensive game 
system on the market: the game 
unit with controllers retails at 
$649, each game cartridge (each 
about twice the size of a videocas- 
sette) retails for $200. It's not for 
the weak of pocketbook, and wheth- 
er it's worth the price depends on 
how addicted to video games many 
users really are. Neo -Geo has more 
horsepower going for it. The "Gold" 
System includes a 330 MByte hard- 
ware system, a Z80A processor, 
64K of working RAM, the ability to 

(Continued on page C -8) 
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, PIONEER 

CONTINUES TO 

DEFINE AND 

REDEFINE 

In 1962, this was advanced home entertainment technology. 

But technology, like time, marches on. 

VERITY 
AWARD 

e .: 

Fclr RAH 

CIf5TO:VIR loti* 

*WINNER: COLOR TV 30" AND LARGER. 

CLD -M90 Combination 
5 -CD /Laserdisc Player 

PD -TM1 18 -Disc CD Player 

PD -7700 Stable Platter CD Player 

SD- P5057Q 50" Projection TV 

HOME 

ENTERTAINMENT. 

Year after year, Pioneer's advanced 

audio and video product lines make 

the home entertainment experience a 

little hit better fo- consumers and 

dealers alike. 

This past year, we've introduced 

such industry firsts as the combination 

5- CD/laserdisc player, the 18 -disc CD 

changer, the stable platter CD player and 

the 6 +1 multi -play cassette deck. We've 

set the industry standard for projection 

television with the most accurate color 

and sharpest picture of any big screen 

TV. And Pioneer's commitment to the 

future success of home entertainment 

extends to high level dealer support 

programs and sales training as well, 

encompassing extensive regional and 

national advertising and promotions. 

As always, Pioneer continues to develop 

products that truly represent the art of 

entertainment. And, together with your 

own sales and marketing activities, we 

will continue, as well, to be the definition 

of home entertainment. 

2 PIONEER® 
The Art of Entertainment 

BOOTH 1400 
© 1992 PIONEER ELECTRONICS (USA), INC. 
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Booth #D -30 

1983: The first hybrid high bias tape. 

1988: The first 100 minute audio tape. 

1990: The first SPort casselle tape. 

8MM VIDEO C 

ULTRA HIGH 

Now, the first 
150 minute 

mm video tape. 

Once again, Denon leads the field with a major tape innovation 

that will become another industry standard. But, you don't have to 

wait while the other guys catch up. You can give your customers 

the finest 8mm video tape with the longest recording time, right 

now, and reap the rewards of being first. 

Denon 150 minute 8mm video tape. Further proof that you 

don't have to sell the most to 

be the leader. 

Denon America, Inc Cassette Tape Division 14849 E Northam St La Mirada. CA 90638 It ii., ITOU 

DENON 
Audio and Video Cassette Tape. 

HIT ELECTRONICS 
(Continued from page C -6) 
display over 65,000 colors, and 15 
channel digital sound, with 7 chan- 
nels devoted to real voice -not syn- 
thesized- speech. Suggested list: 
game unit with controllers, $649; 
games, $199. 
LEWIS GALOOB TOYS INC. 

(513- 868 -8835) is showing its vid- 
eo -game enhancer called "Game 
Genie." Game Genie is the perfect 
product for NES owners who've 
grown tired of their existing video ti- 
tles. Through an ingenious bit of 
programming, the Game Genie lets 
players actually alter the way exist- 
ing games work, without damaging 
the game in any way. The user in- 
serts a video game into the Game 
Genie (which looks like a cleaning 
cartridge) and then inserts the 
Game Genie into the NES deck. 
Then, by entering special codes 
(provided in an accompanying 
booklet), players can give them- 
selves unlimited lives in dozens of 
games, or advance immediately to a 

level they've never been able to 
reach before. Suggested list: 
$29.95 
CITIZEN 

(213- 828 -8245): Making good use 
of the state -of- the -art in LCD tech- 
nology, Citizen is adding a new por- 
table LCD TV to its video product 
line. The P522 2.2" pocket LCD 
television boasts excellent picture 
quality and convenient features 
such as auto tuning, and built -in vid- 
eo monitor capability doubling as 
a video monitor for video playback 
and /or viewing while recording in 
color. Suggested list: $169.99. 
ARKON 

(818- 358 -1133): For the tens of 
thousands of camcorder owners in 
the country who want to maximize 
their camera's battery life comes a 

camcorder battery charger that 
"tops off" a battery's charging, 
making sure the battery is fully 
charged each time. The new TC- 
600 Turbo Camcharger, compati- 
ble with virtually all 6 volt 8mm and 
VHC -S nickel cadmium camcorder 
batteries, is the first combination 
quick- charger and reconditioner to 
feature "Top Off" charging. Sug- 
gested list: $99.95. 
MEMTEK 

(817- 878 -6700) has added a pow- 
erful new member to its family of 
universal remote controls with the 
Memorex AV 8 Turbo Audio /Video 
Remote Control -and easy -to -use 
preprogrammed unit with the ca- 
pacity to control as many as eight 
separate audio and /or video prod- 
ucts as well as home automation 
equipment. The 45 -button keypad 
features all of the convenient push- 
buttons for the entire range of audio 
and video products. The unit runs 
on four AAA batteries. Suggested 
list: $89.99. 
RICOH: 

Firm brings a new mass -market 
camera -the One Take Zoom Il -to 
market this winter as "the perfect 
family camera." Perfect in the sense 
that it uses an unique scanning 
multi -beam autofocus system, an 
Autolntelligent flash with special 
red -eye reduction, and automatic 
focusing down to 23 inches. All 
camera operations are automatic, 
including film loading; advance and 
rewind as well as midroll rewind. 
Suggested list: TBA. 
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ú 
CES '92 

losa 

()'o1Iin SO1'IpßE 
D 014010 

ACORV 
MR. SSW S 

ÑAS IB ALL ROOF 
att- 

10051 

ALPHA 
AMARAY 

AMPEX 
B A S F 

CASE LOGIC 
DENON 
DISCWASHER 
EDS ENTERTAINMENTDISPLAYSYSTEMS 

F U J I 

GEMINI 
GENEVA 
GOLDSTAR 
K INYO 
K O S S 

LASERLINE 
MAXELL 

MAXELL BATTERIES 

NAKI INDUSTRIES 
NAPA VALLEY 

P Y L E 

RECOTON 
S C E N A 

S COTCH 
SOLIDEX 
S O N Y 

SONY HEADPHONESiACCESSORIES 

STANTON 
T D K 
TREE DIMENSIONS 

PROFESSIONAL /INDUSTRIAL 

PRODUCTS 

3/4" Umatic, 1" Umatic, I3etacam, Reel, 

DA'l', Pro VI IS, 8mm, Digital Video, Pancake 
VIDEO CASSETTES 
VHS, Beta, 8mm, Compact C 
Bulk VHS 

AUDIO CASSETTES 
Endless Loop, Instant Start, Digital Audio, 
Reel To Reel, Micro Cassettes 

SPEAKERS 
Woofers, Sub Woofers, Horns, Tweeters, 
Midrange, Car, Replacement Kits 

DJ PRODUCTS 
Speaker Systems, Mixers, Turntables, Consoles, 
Headphones, Cases & Accessories, Cartridges, 
Speaker Components, Power & Pre -amplifiers 

ACCESSORY CLEANERS 
Record, Audio Tape, Compact Disc, 

Video, 8mm, Compact C. Laser Disc, Game 

HOME STORAGE /CARRYING CASES 
Cassettes, Compact Discs, Laser Discs, Car 
Stereo, Video Camera, Portable CD 

VHS BOXES 
jewel Boxes, Norelco Boxes 

STEREO HEADPHONES 
Fontopia Earbuds, Lightweight, Wireless, 

DJ w,!microphone, Studio Pro, Home Stereo 

REWINDERS 
VHS, Beta, 8111111 

BATTERIES, ISOLATORS, 

STABILIZERS 

DIVIDER CARDS 

45, LP, Compact Discs, Cassette 

LARGEST DISTRIBUTOR OF MUSIC PRODUCTS 
Over 1,000,000 CD's in stock-Ail major & Indie Labels 
Plus Laser Discs, Cassettes, Videos, Cassette -singles, Posters T Shirts & More 

HUGE INVENTORY, EXTENSIVE CATALOG, DYNAMITE PRICES 
WEEKLY SALES, AND PERSONALIZED SERVICE 

CALL FOR FREE CATALOG - Ask For Sandy* NAT'L TOLL FREE #: 1 -800- 329 -7664 
Miami: (305) 621 -0070 * Fax: 624 -6761 * 15959 N.W. 15th Avenue, Miami, Florida 33169 
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THE FACTS: 
Somebody is going to make a lot of money continuing 
to sell replacement needles and cartridges for the 
Millions of turntables out there now...and the 
Thousands that will be sold this year. Why not you? 

Pfanstiehl makes it easy...and Profitable! 

Pfanstiehl 
Replacement Phonograph Needles...It's like 
having a Diamond Mine in your store. 

Inquire about your Pfanstiehl Needle Information Kit by sending 
this coupon to Pfanstiehl Corporation 3300 Washington St. 
Waukegan, IL 60085 or phone (800)323 -9446 
or FAX (708)623 -9107. 
Store Name 
Contact Person 

Address 
City State Zip 

Phone Number ( ) 

Winter CES 

VIDEO GAMES 
(Continued from page C -4) 
(NES), which lets players "fly" the 
Space Shuttle on six missions based on 
actual U.S. space agency projects. Pre- 
flight checks, and the digitized voice of 
ground control provide an enhanced 
sense of realism. 

Other Absolute Entertainment titles 
include the upcoming "Super Battle - 
tank: War In The Gulf" and "Turn And 
Burn," both available for the GameBoy 
system in March 1992. While Battle - 
tank is available now for the NES sys- 
tem, the Super NES version will not be 
available until March. "Turn And Burn" 
will carry with it the distinction of being 
the first aerial combat simulation for 
the Nintendo GameBoy. 

You can race coast -to -coast in Abso- 
lute Entertainment's new "Race Ameri- 
ca" for NES. Players drive a six -speed 
racer over America's interstate high- 
way systems, with graphics along the 
way that rival that of some 16 -bit 
games. 
IREM AMERICA CORP. 

(206- 882 -1093) is bringing its Space 
Adventure Game "Super R- Type" to 
the Super NES system. The new 16 -bit 
version features brilliant colors and 
high -quality sound effects and graph- 
ics, whose advanced scrolling capabili- 
ties give the look and feel of 3D. "Su- 
per-R- Type" is a hi -tech metal alloy 
spaceship that players pilot in a life - 
and -death struggle against a band of 
giant mutants. 
SETA U.S.A. 
(702- 795 -7996): "Battle Bull" (NES 
GameBoy) gives players everything 
they want in a video game- action, 

THE ULTIMATE 2 CD BOX 
DOUBLE SLIMPACK 2CD BOX 

EXCELLENCE IN: DESIGN - PERFORMANCE - SAVINGS 

Holds 2CD's yet is the same 
size as the single jewel box 

Uses standard size booklets 
and inlays 

Easily automated 

COMPACT 

0 
DIGITAL AUDIO 

FIRST CAME THE - TWIN BOX 

THEN THE "DUO /BRILLIANT" 2CD BOX 

NOW THE ULTIMATE - CG,LLZ 

VIVA MAGNETICS LIMITED 
16th Fl., E on Fty Bldg . 14 Wong Chuk Hang Road, Hong Kong 
Tel 852.87001 19 Fax 852- 8731041 

MATRIX USA REPRESENTATIVES 
Tel 310/459 -6913 Fax 310/459 -6416 

comedy, destruction -and packs it 
into the GameBoy format for portable 
play. Battle Bull is Seta's second re- 
lease for the GameBoy System, its first 
being the popular "QBillion" puzzle 
game. Battle Bull gives players 49 lev- 
els and a time limit to make all 49. Seta 
also plans a Super NES version of Bat- 
tle Bull. 

If can racing's your thing, check out 
SETA's NES "Formula One: Built To 
Win." Players compete head -to -head 
with 32 top race car drivers on 46 dif- 
ferent race courses. Three players can 
take turns testing their skill against the 
track and each other at more than 200 
miles per hour. 
KONAMI 

(708- 215 -5100) is hitting the Super 
NES trail with an updated version of its 
popular "Castlevania" titles. Called 
"Super Castlevania IV," the new ver- 
sion employs stereo sound, double 
scrolling, and superior graphics, mak- 
ing use of the Super NES 16 -bit tech- 
nology. A version is also available for 
the GameBoy. NES enthusiasts will 
also welcome the Steven Spielberg -li- 
censed title "Tiny Toon Adventures," 
based on the Warner Bros. syndicated 
children's cartoon. 

Still topping the charts is Gradius Ill, 
Konami's first game for Super NES, 
where players zoom through galaxies 
of space battles in full stereo and ad- 
vanced graphics. Konami also publish- 
es the popular Carmen SanDiego se- 
ries. 
HIGH -TECH EXPRESSIONS 

(212- 941 -1224) is targeting the pre- 
teen female children's market with the 
release of "Barbie," based on the eter- 
nally popular doll of the same name. 
Barbie lets little girls join their favorite 
doll on glamorous adventures in shop- 
ping through Mall World, as well as a 

variety of excursions in Underwater 
World (where Barbie models the latest 
in swimsuit fashions) and Soda Shop 
World. 

One of America's favorite cat -and- 
mouse duos is making its appearance 
from High -Tech in the new "Tom & Jer- 
ry" video game. It's the ultimate chase 
game as the player moves Jerry 
through a madcap maze of basement 
plumbing and walls filled with various 
creatures. 

Other High -Tech titles include "Sesa- 
me Street Countdown" (NES); "The 
Hunt For Red October" (NES/ 
GameBoy), based on the Paramount 
Pictures hit movie; "ChessMaster" 
(NES /GameBoy); and "Jim Henson's 
Muppet Adventure: Chaos At The Car- 
nival." 

ACCESSORIES 
(Continued from page C -4) 
washer Inc. last year, offers a range of 
products, including record, tape -, and 
CD -care items. 

Ed Coughenour, national sales 
manager with Case Logic Inc., Boulder, 
Colo., notes that compared with many 
other product categories, home enter- 
tainment is somewhat recession- resis- 
tant. 

"Rather than dropping a lot of mon- 
ey to go out, people are tending to buy 
music and video products for home 
consumption. And I don't think the ac- 
cessories industry will be affected as 
much as many others, like high -end 
hardware," says Coughenour. "We're 
more of an impulse -priced item, which 
helps also." 

Even an impulse -priced purchase 
won't sell if no one is in the stores, 
notes Gordon Oaks, national sales 
manager with Pfanstiehl Corp., Wauke- 
gan, Ill., which manufactures accesso- 
ries for video games, phonograph nee- 
dles, and cartridges, as well as other 
audio and video products. "1991 was 
basically flat for accessories," says 
Oaks. "The store trafic is probably the 
biggest contributor to that, as well the 
fact that hardware sales are down con- 
siderably. Our products are impulse 
driven. If people are in the stores look- 
ing around they're going to buy our 
products, but if they're not, with store 
traffic being down and hardware sales 
being down, it's going to have an im- 
pact on accessory sales." 

Pfanstiehl has seen the largest 
growth in its CD- and car -stereo prod- 
uct categories but Oaks notes that in- 
creases there cannot offset declines in 

other items for the company. "I think 
'92 is going to be a very challenging 
year for the industry and the compa- 
ny," says Memtek's Matthews. "The re- 
cession seems to be hanging in there 
and there seems to be growing compe- 
tition within the categories, be it new 
vendors or manufacturers expanding 
their lines, and retailers will still be cau- 
tious about their orders." 

Most manufacturers acknowledge 
that the health of the accessories mar- 
ket this year, like many other product 
categories, will depend on develop- 
ments in the general economy. Koss is 
hopeful about an economic turnaround 
in 1992: "It could be a very good year 
because it's an election year and tradi- 
tionally during an election year credit is 

freed up," he forecasts. "I'm optimistic 
that it will be a slow, steady recovery 
with some bright spots." 
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9th ANNUAL EDITION 

NEW FOR 1992 
WORLD'S BEST 
ADULT VIDEO 
SOURCEBOOK AND 
BUYER'S GUIDE 
Giant 288 Page Edition. Reviews 

Newest X -Rated Video Movies. 1.000 

Award Winners, Sources. Performer 
Profiles, Production Stills. Color 
Pages. & More. 

$ 7.95 
At Your Newstand 

By mail. 510.80 (Includes 52.85 
Postage -CA resident add 8.25% 
sales tax. 66c per issue) to ADAM 

FILM WORLD 1992 DIRECTORY. 

8060 Melrose Ave /Los Angeles. 

CA 90046 -7082 
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HIT NEWS 91 - VOL. 4 

K -tel 330004 -2 

JEFF TURNER 
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TRANSIT 

WLD CD 001 

GORDON HASKELL 

BLM 330014 -2 

THE FOOLHOUSE 

TV Promoted Products 
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K -tel 330002 -2 

ROCK ROMANCES VOL 1 

(* For Switzerland and Austria only) 

COMING SOON - NEW ARTISTS ON OUR LABEL BLUE MARTIN RECORDS: 
John Parr /Imagination 

with their new albums 

J ,llì i: 11,Z ktvi i : 1t 
SOYkWN(AE OUEINEA 

K -tel CD 3681 

BROTHER AND BROTHER 

BLM 330024 -2 

I SANTO CALIFORNIA 

BETTER 
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K -tel 330021 -2 

BETTER BODIES - Best Of VOL 1 

CORPORATE PROFILE OF K -TEL SWITZERLAND 
Since 1987 K -tel Switzerland is a fully independent Swiss Company as a result of a Management Buyout by the present Managing Director. 

Parallel to the continuously expanding and today very effective TV- Merchandising -Departement, K -tel Switzerland has also launched its own artists with great success. In addition, the company is strongly 
established on the distribution end of all music directions (audio and video). 

A young, dynamic and experienced team of specialists is efficiently taking care of all scopes of the music buisness, like production, distribution, licensing, A & R, marketing, promotion, warehousing etc. 
supported by a modern, up -to -date EDP system. As a result, it was possible to achieve a steady and over average growth in sales as well as service performance during the last years. 

Today, K -tel Switzerland disposes of affiliate companies in Austria and Spain and co- operates with strong partners in practically all European countries. 

You are looking for us - we are looking for You! 

K -tel Switzerland AG, Tödistrasse 68, CH -3810 Horgen Tel. + (41).1.725 36 83 Fax + (41).1.725 36 33 

Come and see us at MIDEM Booth 18.21 Tel. (16) 92 99 80 42 or get in touch with us 

www.americanradiohistory.com
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Selected Sound Carrier AG Kosthausstr. 6-8 Tel: + 4141452629 Switzerland 
CH -6010 Kriens Fax + 4141458881 Member Of The K -tel Group 

olfgang .Amadeus tiini:Ir 

luhil u,qabc lubilt 

5 CD -Box - 506/7.2177 -2 

Wolfgang Amadeus Mozart 

His Great Masterworks 

S vv ITIf SJILLE 
1L1 .TIME GREATEST HITS 

/ cif. 

ITGFNE 

OB01 
OINOA 

NERO 
.rias 
AMI VICE 

3 CD -Box - 108.2081 -2 

Synthesizer 

All Time Greatest Hits 

.l /il!Iti,100), /1,.,!al 

LUDWIG VAN 

BEETHOVEN 
SYMPHONIEN 1 - 9 

Special Editions in 

5 CD -Box - 506.2257 -2B 

Ludwig van Beethoven 

Symphonien 1 -9 

DDD 
2b,'xr..GrIaRRHro.R !av,1 

Extraordinary Classic Specialities From All Over The World 

10 11 ilO\ 
10 CD -Box - 800.2001 -2B 

Various Composers 

Classic Specialities 

Soundwings 
etziaiu. 

$YNTLAH 

S_I_Z E R 

3 CD -Box - 108.1113-2B 

Synthesizer 

Classic Hits 

A****061010.11101 

HE /111 /IMF GREATEST HITS OF Zoo YEARS 

FEELING 

CLASSIC 

Giuseppe tordi. 

Malldre Raccl, Robert Schuman) 

Franc listi 
and man} others 

3 CD -Set - 506/7.2179 -2B 

Feeling Classic 

l'RE GREATEST HITS 

MU !Ws -1Ow0.17 en* T.. Ina Adid Ufa r All /mud - .d 

CLASSICAL MASTt. (IRKS IS DIGITAL 

Wolfgang Amadeus Mozart 
b !Al ' 

IuHilJUm.rnqul Jub,lee EJltion 

5 CD -Box - 5061178 -2 

Wolfgang Amadeus Mozart 

His Most Famous Instrumental Concertos 

Classical Dreamings For 
Relaxing & Meditation 

ttí 3'troibi 
ci human') Mendelssohn Tschalkowsky Chopin 

))).1 Dehu.,, Mozart and others . 

3 CD -Box - 506.2259 -2B 

Träumereien 

Dreamings 

CD 101.1023 -2 CD 102.1075-2 CD 102.1004 -2 CD 105.1067 -2 CD 102.1080 -2 

Various Osibisa The Troggs Marc Bolan & T. Rex Santana 

The Story Of The White Blues Africa We Go Go Wild Thing The 16 Greatest Hits latin Tropical 

Excerpt From Our Catalogue 
LOW -PRICE 105.2100 -2 CARL PERKINS THE GREATEST HITS OF ROCK 'N ROLL 101.1024 -2 HUMBLE PIE THE GREATEST HITS 

111.2103.2 LATE NIGHT SAX 101.1025 -2 MOODY BLUES 16 UNFORGETABLE HITS 

102.1008 -2 JOHNNY (ASH BALLAD OF A TEENAGE QUEEN 111.2104 -2 HAUNTING MELODIES 105.3067 -2 M. BOLAN 8 T. REX GREATEST HITS 

102.1009 -2 SAM & DAVE SOUL SISTER, BROWN SUGAR 111.2105 -2 L'ORCHESTRE ELECTRONIQUE SOUND WAVES 102.1068 -2 JAMES BROWN SOUL 8 FUNKY 

102.1010 -2 DON WILLIAMS RUBY TUESDAY 111.2106 -2 ROYAL PHILHARMONIC 111.1101 -2 VENOM CALM BEFORE THE STORM 

102.1019 -2 THE PLATTERS ONLY YOU ORCHESTRA LOVE CLASSICS 111.1102 -2 MOTORHEAD EAT THE RICH 

102.1020 -2 WILLIE NELSON FACE OF A FIGHTER 111.2101 -2 PAUL LEONI FLIGHTS OF FANCY 108.1110 -2 M.A.S.S SYNTHESIZER BACH 

102.1030 -2 FATS DOMINO BLUEBERRY HILL 111.2108 -2 PAUL KEOGH JUST GUITAR 113.3111 -2 HENRIK SHOUW FRANK SINATRA 

102.1031 -2 THE ARCHIES SUGAR SUGAR 105.2109 -2 ESSENTIAL JAll 110.1114 -2 LA TOYA JACKSON 

110.2091 -2 KATMANDU A CASE FOR THE BLUES 105.2096 -2 ESSENTIAL BLUES 110.1115 -2 THE SPARKS 

110.2092 -2 ATOMIC ROOSTER 

110.2093 -2 MUNGO JERRY 

BEST OF ATOMIC ROOSTER 

THE HITS AND SOME MORE MID -PRICE HIGH -PRICE 
110.2094 -2 SHAKIN STEVENS AND THE 101.1001 -2 SMALL FACES IAZY SUNDAY 109.3086 -2 MIKIS THEODORAKIS SYNFONIE NO.7 

SUNSETS 16 ROCK AND ROLL GREATS 101.1021 -2 THE NICE INTERMEZZO 109.3087 -2 MIKIS THEODORAKIS REQUIEM 

105.2097 -2 AL JARREAU /LOU RAWLS SOUL MEN 101.1022 -2 16 BRITISH TOP HITS 109.3088 -2 MIKIS THEODORAKIS LITHOURGY NO.2 

105.2098 -2 WILLIE NELSON THE BEST OF 101.1023 -2 STORY OF THE WHITE BLUES 109.3089 -2 MIKIS THEODORAKIS THE FACES OF THE SUN 

105.2099 -2 GENE VINCENT BEBOPALULA 109.3090 -2 STAVROS XARHAKOS 14 SONGS FOR. CLASSICAL GUITAR 

Please ask for our complete catalogue 

Please contact us via K -Tel International (Switzerland) AG MIDEM Booth 18.21 phone (16) 92.99.80.42 
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Selected Sound Carrier AG Kosthausstr. 6 -8 Tel: + 4141452629 Switzerland 
CH -6010 Kriens Fax + 4141458881 Member Of The K -tel Group 

CLASSICAL MASTERWORKS IN DIGITAL 
5C Exquisite titles, modernly designed, of superbe quality, newly recoded by 

.\\\IIA! :I7,\IitNi'fA'. IN /),I. 

CLASSICAL MASTERWORKS IN DI6ITAL 

..TON,A., A.R NOOK, 

CD 506/7.2175 -2 - Various 

Excerpts Of 20 Selected 

Performances 

I.IASV(AI MASI/1110W IA DIGI,u 
PETER HAWN THCHAHCONVINCY 

SYMPHONIE NO. 6 
'PATMETIQUR' 

RADIO NvurlloNr oxrlum\u I.rtTUANA ANTON N...\ I 

oAu 

CD 506.2137-2 
PETER IUITSCH TSCHAIKOWSKY 

Synmphonie No. 6 

507.2101 -2 

507.2102 -2 

507.2104 -2 

506.2106 -2 

501.2107 -2 

507.2111 -2 

506.2112 -2 

507.2113 -2 

506.2114 -2 

501.2115 -2 

507.2116 -2 

506.2118 -2 

506.2119 -2 

506.2120 -2 

506.2121 -2 

506.2122 -2 

506.2123 -2 

506.2125 -2 

506.2126 -2 

506.2127 -2 

506.2129 -2 

GEORGE GERSHWIN 

JOHANNES BRAHMS 

WOLFGANG AMADEUS MOZART 

PETER IUITSCH TSCHAIKOWSKY 

LUDWIG VAN BEETHOVEN 

ANTONIO VIVALDI 

ANTONIO VIVALDI 

MUSSORGSKY /RAVEL 

DEBUSSY /RAVEL 

TSCHAIKOWSKY /DELIRES /GOUNOD 

CHOPIN, HAYDN 

GUSTAV MAHLER 

WOLFANG AMADEUS MOZART 

DVORAK 

FELIX MENDELSSOHN BARTHOLDY 

MENDELSSOHN BARTHOLDY/TSCHAIKOWSKY 

FREDERIC CHOPIN 

FREDERIC CHOPIN 

FREDERIC CHOPIN 

JOSEF HAYDN 

LUDWIG VAN BEETHOVEN 

506.2131 -2 GEORG F. HÄNDEL 

506.2133 -2 ANTONIO VIVALDI 

506.2134 -2 ANTONIO VIVALDI 

506.2135 -2 VARIOUS 

506.2141 -2 VARIOUS 

506.2142-2 VARIOUS 

506.2143 -2 WOLFGANG AMADEUS MOZART 

506.2144 -2 WOLFGANG AMADEUS MOZART 

506.2145 -2 WOLFGANG AMADEUS MOZART 

506.2146 -2 WOLFGANG AMDEUS MOZART 

506.2141 -2 WOLFGANG AMADEUS MOZART 

506.2148 -2 WOLFGANG AMADEUS MOZART 

506.2149 -2 MENDELSSOHN /BRUCH 

506.2150 -2 WOLFGANG AMADEUS MOZART 

506.2152 -2 FRANZ SCHUBERT 

506.2153 -2 GEORG F. HANDEL 

506.2156 -2 RAVEUGRIEG 

CIISSIIII MASIIIwK1A5 IN D 611ÁI 

CARL ORFF 

CARMINA BURANA 
,NH, l Aim / FROM TRIONFI) 

CD 506.2117 -2 

CARL ORFF 

Carmina Burana 

UI.I WI/ h1tiNDRH'1111/M11.i. 

WASSERMI3SIE / WATER MUSIC 
SUITEN / SUITES NOS. 1 - 3 

....purl 

CD 506.2154 -2 

GEORG FRIEDRICH HANDEL 

Wassermusik 

/'IASSI(AI MASTIIWOIKS IN DIGIIAI 

JUsHPH HAYDN 

SYMPHONIEN 
l' OrlrN /HAI.I.V:L r.INnl.I.N1.1.la..NA r u lu.. 

.N.\I:I\YIIr:I:l:rl.\ib.N'll INI;IIH:Ifnl'.Hl'.I.AIEIYI 

. .NN..R. 

IIIII.11\I!AII,N'I \ 

\ 
Ill .\I.1.\INII.I'll 

DiaD 

CD 506.2205 -2 

JOSEPH HAYDN 

Symphonien 

CLASSICAL MASIFAWOAIS IN DIGITAL 
WOI.YUANII AMAI II';LJ$MD /.A H'1' 

QUARTETTE FER FLÖTE & STREICHTRIO/ 
QUAK ETS FOR FI LITE & STRINCTRIO 

11,Krl'I Cu' _AnI\ 1 rrl ¡l'IN'l'11'I 

CD 506.2221 -2 

WOLFGANG AMADEUS MOZART 

Quartette für Flöte & Streichtrio 

DDD 
C1ASS1(AI MASIIIwOtAS IN DIGIIAt 

aItOROEN BIZET 

L ' ARLESIENNE - SUITE NO. 2 
SYMPHONIE NO. 1 

I(1NIA'A PY.HIIVN,,IW'NIMMn-Mnü.l,w'IUVJ. 

CD 506.2160 -2 

GEORGES BIZET 

l'Arlesienne 

DIE VIER JAHRESZEITEN/ 
THE FOUR SEASONS 

CD 507.2111 -2 

ANTONIO VIVALDI 

Die vier Jahreszeiten 

Excerpt From Our Catalogue 
FASCINATING RHYTHMS 

SYMPHONIE NO.2 

SYMPHONIEN NO. 35 6 41 

SCHWANENSEE, DORNRÖSCHEN 

SYMPHONIE NO.9 

DIE VIER JAHRESZEITEN (the four seasons) 

CONCERT FÜR STREICHER 8 CEMBALO 

BILDER EINER AUSSTELLUNG, BOLERO 

LA MER /PRELUDE ... D'UN FAUNE, 

KLAVIERKONZERZT. G -DUR 

DER NUSSKNACKER, COPPELIA, FAUST 

KLAVIERKONZERT (piano concerto) No. 2 811 

SYMPHONIE NO. 1 TITAN" 

SYMPHONIEN NO. 25 8 29 

SYMPHONIE NO. 9 ,AUS DER NEUEN WELT" 

SYMPHONIEN NO. 4 K 5 

VIOLINKONZERT, ROME UND JULIA 

IMPROMPTUS, NOCTURNES, FANTASIE F -MOLL 

WALZER 

NOCTURNES 

SYMPHONIEN NO. 6 818 8 

DIE GROSSEN KLAVIERSONATEN 

(dappassionate, der Sturm, les adieux) 

CONCERTI GROSSI OP 6, NOS. 1-4 

POPULÄRE CONCERTO GROSSI, SINFONIA 

DIE BELIEBTESTEN INSTRUMENTAL CONCERTOS 

MOLDAU, KOL NIDREI and others 

DIE GROSSEN OUVERTÜREN 

EIN OUVERTÜREN- FEUERWERK 

DIE BERÜHMTEN KLAVIERKONZERTE NO.9821 

DIE GROSSEN KLAVIERKONZERTE NO. 23 8 26 

FLÖTENKONZERTE NO. 1 KV 313 8 KV 314 

EINE KLEINE NACHTMUSIK, OBOENKONZERT 

KV 314 /FAGOTTKONZERT KV 191 

KONZERT FOR FLÖTE, HARFE UND ORCHESTER 

KV 299 /HORNKONZERT KV 412 

HORNKONZERT KV 417 8 KV 495, 

KLAVIERKONZERT KV 622 

VIOLINKONZERTE OP 64 8 NO. 1 OP. 26 

VIOLINKONZERTE NO.3 KV 2168 NO.4 KV 218 

IMPROMTUS FOR KLAVIER OP 90 I -4 8 

OP 142 -1 -4 

FEUERWERKSMUSIK, 

CONCERTI GROSSI OP. 6 NO. 18 2 

KLAVIERKONZERTE 

506.215T2 FRANZ SCHUBERT SYMPHONIEN NO. 5 D 485 & D 759 506.2198 -2 JOHANNES BRAHMS 

UNVOLLENDETE" 

FORELLEN -QUINTETT D 661, 

IMPROMPTUS OP 90,1 -4 D 899 

CARMEN- SUITEN NO. 18 2, 

L'ARLESIENNE -SUITE NO. 1 

SYMPHONIEN NO. 4 81 
KONZERTE FOR VIOLINE, 

STREICHER 8 BASSO CONTINUO 

VIOLINKONZERT OP 61 

BRANDENBURGISCHE KONZERTE NO. I -3 

BWV 1046 -1048 

BRANDENBURGISCHE KONZERTE NO. 4-6 

BWV 1049 -1051 

SCHEHERAQZADE OP. 35, SÄBELTANZ 

POLWETZER TÄNZE, SYMPHONIE NO. 5 OP 64 

UNVERGESSENE MELODIEN 

FESTIVAL DER WIENER MUSIK 

UNGARISCHE TÄNZE NO. 1-21 

SYMPHONISCHE DICHTUNGEN 

JUBILÄUMSAUSGABE (5 -CD -BOX) 

SEINE GROSSEN MEISTERWERKE 

JUBILÄUMSAUSGABE (5 -CD -BOX) 

SEINE BERÜHMTEN INSTRUMENTAL CONCERTOS 

25 -CD -BOX 

FEELING CLASSIC VOL.1 

FEELING CLASSIC VOL. 2 

FEELING CLASSIC VOL. 3 

BEROHMTE ORGELWERKE VOL. I 

BERÜHMTE ORGELWERKE VOL. 2 

ENGLISCHE SUITEN NO.1 -3 

DAS WOHLTEMPERIERTE KLAVIER, 

Preluden 8 Fugen No. 1-12 

TOCCATAS NO. 1-7, BWV 910 -916 F. CEMBALO 506.2236 -2 

CONCERTO F. CEMBALO 8 

ORCHESTER NO. 1,2,12 

SUITEN FOR ORCHESTER NO. 1,2 

CONCERTO FOR ORCHESTER SZ 116, 95 

SYMPHONIE NO. 3,OPP55 /OUVERTÜRE OP 111 

SYMPHONIE NO. 6, OP. 68/TRIO FOR GEIGE, 

VIOLINCELLO UND KLAVIER NO. 11 

DIE GESCHÖPFE DES PROMETHEUS OP 43 

KONZERT E. VIOLINCELLO 8 KLAVIER OP. 56/ 

VARIATI. E. VIOLONC. 8 KLAV ER NO. 1 Wo 045 506.2242 -2 

SYMPHONIE FANTASTIQUE 0? 14A/ 

RACOCZY- MARSCH 

506.2158 -2 FRANZ SCHUBERT 

506.2159 -2 GEORGE BIZET 

506.2161 -2 LUDWIG VAN BEETHOVEN 

506.2163 -2 JOHANN SEBASTIAN BACH 

506.2164 -2 LUDWIG VAN BEETHOVEN 

506.2165 -2 JOHANN SEBASTIAN BACH 

506.2166 -2 JOHANN SEBASTIAN BACH 

506.2169 -2 KORSSAKOFF /KHATSCHATURIAN 

506.2170 -2 BORODIN/TSCHAIKOWSKY 

506.2111 -2 JOHANN STRAUSS 

506.2112 -2 STRAUSS VATER 8 SOHN /JOSEF STRAUSS 

506.2173 -2 JOHANNES BRAHMS 

506.2174 -2 FRANZ LISZT 

506/7.2177 -2 WOLFGANG AMADEUS MOZART 

506.2118 -2 WOLFGANG AMADEUS MOZART 

KSP110 -134 VARIOUS 

506/1.2180 -2 VARIOUS 

506/1.2181 -2 VARIOUS 

506/7.2182 -2 VARIOUS 

506.2183 -2 JOHANN SEBASTIAN BACH 

506.2184 -2 JOHANN SEBASTIAN BACH 

506.2185 -2 JOHANN SEBASTIAN BACH 

506.2186 -2 JOHANN SEBASTIAN BACH 

506.2188 -2 JOHANN SEBASTIAN BACH 

506.2189 -2 JOHANN SEBASTIAN BACH 

506.2190 -2 JOHANN SEBASTIAN BACH 

506.2191 -2 BELA BARTOK 

506.2192 -2 LUDWIG VAN BEETHOVEN 

506.2193 -2 LUDWIG VAN BEETHOVEN 

506.2194 -2 LUDWIG VAN BEETHOVEN 

506.2196 -2 LUDWIG VAN BEETHOVEN 

506.2191-2 HEZOR BERLIOZ 

506.2199 -2 JOHANNES BRAHMS 

506.2200 -2 

506.2202 -2 

506.2203 -2 

506.2212 -2 

506.2213 -2 

506.2214 -2 

506.2220 -2 

506.2222 -2 

506.2225 -2 

506.2226 -2 C. SAINT -SAENS 

506.2221 -2 FRANZ SCHUBERT 

ANTON BRUCKNER 

BERNSTEIN /GERSHWIN 

GEORGE GERSHWIN 

JOSEPH HAYDN 

MENDELSSOHN -BARTHOLDY 

FRANZ SCHUBERT 

WOLFANG AMADUES MOZART 

WOLFGANG AMADEUS MOZART 

WOLFGANG AMADEUS MOZART 

M. RAVEL 

506.2228 -2 

506.2229 -2 

506.2231 -2 

FRANZ SCHUBERT 

FRANZ SCHUBERT 

R. SCHUMANN 

506.2232-2 I. STRAWINSKIJ 

506.2233 -2 PETER IUITSCH TSCHAIKOWSKIJ 

506.2234 -2 RICHARD WAGNER 

506.2237 -2 

506.2238 -2 

506.2239 -2 

506.2240 -2 

506.2241 -2 

506.2243 -2 

C.M. VON WEBER 

A. VIVALDI 

A. VIVALDI 

JOHANN SEBASTIAN BACH 

PAGANINI/TARTINI 

E LISZT 

BENDA/DANZI/REICHA/STAMITZ 

REICHA/RICHTER/C. 81. STAMITZ 

technology. 

i IASSI(AI MASTIAwOtIIS IN DI611Á1 
.IUIIANh' SEI TIAN BACH 

BRANDENBURGISCHE KONZERTE / 
. BRANDENBURG CONCERTOS 

NOM IBBNV INS .101N 

CD 507.2165 -2 

JOHANN SEBASTIAN BACH 

Brandenburgische Konzerte 

CIA :, L ,T711'rAWCIr; :r 1/ S:'A 

1,1 'UN "II. VAN HI.V.T110VI«. 

CONCERTI F. KLAVIER & ORCHESTEP 
PIANO & ORCHESTRA 

hl . +M1Á -., I v 75,F 0111101N, 

CD 506.2195 -2 

LUDWIG VAN BEETHOVEN 

Concerti für Klavier & Orchester 

KONZERT E. KLAVIER 8 ORCHESTER NO.2 

OP 83 /AKADEMISCHE FEST -OUVERTÜRE OP. 80 

KONZ. F VIOLINE UND ORCH. OP 11/VAR. U.E. 

THEMA V. HAYDN OP. 56 A 

SYMPHONIE NO. 4 IN ES -DUR (ROMANTISCHE) 

WEST SIDE STORY /PROGY AND BESS 

RHAPSODY IN BLUE /AN AMERICAN IN PARIS/ 

KONZERT F. KLAVIER U. ORCHESTER IN F -DUR 

SYMPHONIEN NO. 101, 104 

EIN SOMMERNACHTSTRAUM /DIE HEIMKEHR 

A.D. FREMDE/ 

ROSAMUNDE OUVERTUREI -3 OP 26 

SYMPHONIEN NO. 1,16, 21, 22, 24 

STREICHQUARTETTE NO. 16, 11 

STREICHQUARTETT NR. 18,19 KV 464/465 

DAPHNIS ET CLO /LA VALSE /LE TOMBEAU DE 

COUPERIN/VALSES NOBLES ET SENTIMENTALES 

SYMPHONIE NO. 3, OP 18 /DER KARNEVAL DER 

TIERE - GORSSE ZOOLOGISCHE FANTASIE 

SYMPHONIEN NO. 1,3 

ROSAMUNDE : BALETTMUSIK/ENTRANCE 

SYMPHONIEN NO. 4, 6 

SYMPHONIEN NO. 9 (NO. 7) 

KONZERT F. KLAVIER 8 ORCH. OP 54/ 

KONZERT E. VIOLONCELLO UND ORCH. OP. 129 

LE SACRE DU PRINTEMPS, PETROUCHKA 

KONZ. F. KLAVIER 8 ORCH. NO. 1 OP. 23/ 

MOZARTINA SUITE F. ORCH. NO. 4 OP 61 

LOHENGREEN : VORSPIEL 3. AUFZUG 

OUVERTÜREN: - DAS LIEBESVERBOT 

- DER FLIEGENDE HOLLÄNDER 

PARSIVAL: VORSPIEL 1. AUFZUG 

SIEGFRIED IDYLL 

OUVERTURE TURANDOT ZU SCHILLERS 

SCHAUSPIEUSYMPHONIE NO. 1 / 

OUVERTÜRE ZU DER FREISCHUTZ 

L'ESTRO ARMONICO, NO. 1-8, OP 3 

L'ESTRO ARMONICO, No. 8 -12, OP 3 

INVENTIONEN NO. 6 -14, SINF. NO. 1-15 PREI. 

CONC. E. VIOLINE 8 ORCH. NO. 18 D -MOLL 

CONCERTI F. PIANO 8 ORCH. NO. 18 2, 

KONZERT ETUDEN NO. 18 2, S 145, 

VALSE OUBLIEE, FUNERAILLES 

BÖHMISCHE MEISTERWERKE 

MUSICA BOHEMICA 
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LOUIS ARMSTRONG 1925 -1953 
DIGITAL RECORDED DDD DIGITAL MASTERED DDD DIGITAL NIDEED 

The complete musical legacy of Louis 
Armstrong, between 1925 and the 
beginning of the stereo age, has been 
recorded new by the best musicians of the 
old jazz note for note. Enjoy authentic 
new recordings of the Satchmo Sound in 
digital quality. Experience the original 
voice of Louis Armstrong in the sound of 
today's playback technology. 

t 
fG=à?t-,-i-7:F4m=- 
1/--T4%701530WW1L4-0 .fLZ 
4/4 7-G,7. F vi70Dt') ï. 
g.1top,owfi o)a#d ír141F } 0o 

L'héritage musical de Louis Armstrong 
entre 1925 et le début de l'époque de 
le stéréophonie e été remanié dans son 
intégralité, note pour note, par les 
meilleurs musiciens de l'ancien jazz. 
De nouveaux enregistrements authen- 
tiques du son Satchmo de qualité 
numérique vous attendent. Vous aurez 
le plaisir d'entendre la voix originale de 
Louis Armstrong dans la qualité sonore 
de la technique actuelle d'audition. 

,WWF 

CD 115.3126 -2 

THE SAVOY BALLROOM FIVE 

CD 115.3131 -2 

THE ORCHESTRA 

CD 115.3132 -2 

THE ORCHESTRA 

JOHANNES 'RAMAS 

Ì 

!:oncerto f. Klavier & Orchester /Piano & Orchestra 
No. 2, Op. 83 Akademische Fest -Ouver ?care/ 

Academic Festival Overture, Op. 88 

JOHANNES BRAHMS 

Concerto f. Klavier & Orchester /No. 2, Op. 83 

Authentic - Biographical - Chronological 
feat. Kenny Baker 

THE LOUIS ARMSTRONG CONNECTION 
& THE HOT FIVE 
1926 -1927 VOL. 1 

& THE HOT SEVEN 
1926 -1928 

& THE ORCHESTRA 
1928 -1928 

CD 115.3123-2 

VOL. 2 CD 115.3124 -2 

VOL. 3 CD 115.3125 -2 

& THE SAVOY BALLROOM FIVE 
1928 -1930 VOL. 4 

& THE SEBASTIAN COTTON CLUB 
ORCHESTRA 
1930 VOI. 5 

& THE ORCHESTRA 
1931 -1932 VOL. 6 

& THE ORCHESTRA 
1932 -1933 VOL. 7 

& THE ORCHESTRA 
1933 -1035 VOL. 8 

& THE ORCHESTRA 
1935 -1927 VOL. 9 

& THE ORCHESTRA 
1937 -1938 VOL. 10 

& THE ORCHESTRA 
1938 -1939 VOL. 11 

& THE ORCHESTRA 
1939 -1040 VOL. 12 

& THE ORCHESTRA 
1941 -1945 VOL. 13 

& THE ORCHESTRA 
1946 -1947 VOL. 14 

& THE ORCHESTRA AND ALL STARS 
1947 -1953 VOL. 15 

CD 115.3126-2 

CD 115.3127-2 

CD 115.3128-2 

CD 115.3129-2 

CD 115.3130-2 

CD 115.3131-2 

CD 115.3132-2 

CD 115.3133-2 

CD 115.3134-2 

CD 115.3135-2 

CD 115.3136-2 

CD 115.3137-2 

Available on a licensing basis. Finished product 
available on: Compact Disc and Cassettes 
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jIECTOR aERLIO2 

Symphonie Fantastique, Up. 14 

kakocz y- Marsch /Marti, 

a.e. 
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HECTOR BERLIOZ 

Symphonie Fantastique Op. 14 a 

(1 I ,,Sil \I \f\sIIIL\\I)Iths 

10'iLPH HAYON 

Symphonien 
Nn. PJ, fì,mofUin F sharp mirait lAhschiedsafnfonie/Farewelll 

No. 49, f-molf(n f minor ILa pasli4alCi 
N. $9, A-Our/in A H0.o40--/firc Symphonyl 

JOSEPH HAYDN 

Symphonie No. 45 

In cooperation with the World Wild Fund for Nature - WWF - an extensive classical series will be launched for the 
german market. This series is not allowed to be exported without prior consent of the respective responsible national 

WWF- organisation. 

Please contact us via K -Tel International (Switzerland) AG MIDEM Booth 18.21 phone (16) 92.99.80.42 
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Retail 

PC Quest Goes West. About 400 people turned out to greet RCA recording act 
PC Quest, which hails from Oklahoma and recently made an in -store 
appearance at Sound Warehouse store No. 4 in Midwest City, Okla. Shown, 
from left, are PC Quest's Chad Petree, Sound Warehouse manager Liz Morre, 
PC Quest's Steve Petree and Kim Whipkey, top 40 KJYO Oklahoma City on -air 
personality Ronnie Rocket, and PC Quest's Drew Nichols. 

Crossovers Boost Christian Stores 
Winans, Grano Smith Spur Sales 

BY GLENN DARBY 

LOS ANGELES- Lighthouse 
Christian Music Stores, a four -unit, 
Southern California -based chain 
specializing in Christian music, is 
enjoying enhanced audio sales, 
thanks to the crossover success of 
such artists as BeBe & CeCe Win- 
ans, Amy Grant, and Michael W. 
Smith. 

Those three acts, which have all 
benefited by charting in The Bill- 
board 200, are ranked 1,2,3 in the 
chain's top 10, which account for 
12% of music sales. Moreover, chain 
buyer Rosie Case reports the three 
acts are also in the chain's top five 

in catalog sales. 
Other artists with hit albums in 

the chain's top 10 are Twila Paris, 
the Maranatha Singers, Steve 
Camp, Carman, DC Talk, and Petra, 
with Grant appearing twice for her 
"Heart In Motion" set and "The 
Collection" package. 

Case says she feels that the popu- 
larity of artists such as Grant is 
helping spread the word. "When 
non -Christians come in to buy a pop- 
ular title, they use our music sam- 
pler, and usually end up buying a 
not -so- popular Christian title," she 
adds. 

In general, about 30% of the 
chain's $1 million in annual sales 

Trans World's Manifest Destiny; I.R.S. Additions 
WESTWARD HO! Look for 
Trans World Music Corp. to break 
into the California market in 1992. 
Jeff Jones, senior VP and chief fi- 
nancial officer at the Albany, N.Y. - 
based chain, confirms that Trans 
World has committed to open a 
store in the Santa Ana market, but 
declines to name the center. Shop- 
ping center sources tell Track the 
chain has signed a lease to open a 
store in MainPlace Mall, a major re- 
gional shopping center, and is look- 
ing at other shopping center deals 
in the southern part of the state. 

The vast majority of the chain's 
more than 550 stores are east of 
the Mississippi, and some observ- 
ers wonder if Trans World will be 
able to service the California out- 
lets properly. But Jones points out, 
"We are moving across the South- 
west and continuing to expand in 
that direction [to California]." 
Also, he points out that the chain 
can have labels make direct ship- 
ments to its soon -to-be California 
stores, while deeper catalog can be 
shipped out of the Albany facilities. 
And in cases of emergencies, there 
are always one -stops, he adds..: 

With North Canton, Ohio's Cam- 
elot Music infiltrating the state 
from the north and Trans World 
working its way up from the south, 

look for things to get real interest- 
ing in the already competitive Cali- 
fornia market. 

I.R.S. AUDIT: At I.R.S. Records, 
senior VP Barbara Bolan has com- 
pleted the restructuring of the la- 
bel's sales and marketing staff, 
with the hiring of Ira Derfler as 
national account director, based in 
New York. Derfler, who previously 
was Northeast branch manager for 
Lanham, Md. -based Schwartz 
Brothers, has a counterpart on the 
West Coast in Nancy Shamess, 
who holds the same title and works 
out of the label's Universal City, 
Calif., office. Those two are supple- 
mented by a team of market mak- 
ers, headed by national field mar- 
keting director Judy Barahal, who 
is based in Chicago. The marketing 
reps are Mark Davenport in San 
Francisco, Rob Coble in Dallas, 
and Joe Karovics in Washington, 
D.C. Among other responsibilities, 
Derfler and Shamess will handle 
advertising at the Iarger accounts, 
while the focus of the marketing 
reps will be to create a buzz from a 
grass -roots level, says Barahal. 

POS UPDATE: In addition to the 
boutique firms specializing in sup- 
plying music retailers with point- 

of -sale systems (Billboard, Dec. 14 
and Jan. 4), some one -stops are get- 
ting into that business, by offering 
systems to their account base. 
Northeast One Stop, based in Alba- 
ny, N.Y., provides a comprehensive 
system called K.I.S.S. to its ac- 
counts -both primary and second- 
ary -for $3,599. 

Hardware for the system is pro- 
vided by Hyundai, while software 

RJE'l'AIL 
TRACK 

by Ed Christman 

was developed by the one -stop. The 
retail system is a "tentacle" of 
Northeast's own inventory man- 
agement system, says Northeast 
president Lou Del Signore. 

K.I.S.S. currently operates in 
Village Music of Oneonta, N.Y., 
and will be tested in one of three 
New York Boomer's locations in 
the coming weeks, he says. It will 
go into other independent and 
small -chain stores at a rate of "15, 
20 a month for the next six or seven 
months," says Del Signore. 

Another company, Cleveland 
Data Services Inc., has gone be- 
yond its core business of supplying 
independent distributors and one- 
stops with inventory systems by 
offering POS equipment to retail- 
ers. Cleveland Data Services has 
sold POS scanners to Cleveland 
One -Stop, allowing the wholesaler 
to rack the six -store appliance re- 
tailer Servex, based in Marion, 
Ohio. 

Cleveland Data Services VP of 
operations Gary Eby says Cleve- 
land One -Stop has also automated 
other retail outlets in its customer 
base. 

TIDBITS: The National Assn. of 
Recording Merchandisers has an- 
nounced that Capitol Nashville's 
Garth Brooks will perform at the as- 
sociation's annual convention, to be 
held March 13 -16 in New Orleans. 
Brooks will be featured at the 
awards banquet, which concludes 
the convention .. Case Logic, 
which had about $36 million in sales 
in 1991, has completed its move into 
its new facility, a 157,000- square- 
foot complex in Boulder, Colo... . 

PolyGram has finally hit upon a 
name for the former Island Records 
independent distribution opera - 

(Continued on page 42) 

CD'S, CASSINGLES, TAPES, RECORDS, CD5'S, 

VHS MUSIC VIDEOS, LASERDISCS, ACCESSORIES. 

OVER 700,000 CD'S IN STOCK! 
SAME DAY SERVICE -PERSONALIZED REPS- 

-WEEKLY SPECIALS -LATIN PRODUCT - 

FOR FREE MAILER CALL US & DIAL EXT.423 

DEALERS 
NI,Y 

ABBEY ROAD DISTRIBUTORS 
PHONE 714 -546 -7177 TOLL FREE 800 -827 -7177 -ANYWHERE 

2228 S. RITCHEY, SANTA ANA, CA. 92705 FAX -546 -0337 

TENEMOS EL MEJOR SURTIDO EN CD'S, CASSETTES, DISCOS Y 

VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LLAMENOS AL 
714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIALMENTE. 

comes from music, says GM Bruce 
Bartel, with the rest coming from 
Bibles, cards, gifts, and a variety of 
books and educational materials. 
The chain's stores range in size 
from that of the Arcadia outlet, 
which is 4,000 square feet, to that of 
the Long Beach outlet, which takes 
in 14,000 square feet. The chain also 
has a 6,000- square -foot outlet in 
Pasadena, Calif., and a 7,000 - 
square -foot outlet in Glendale, 
Calif. 

Bartel says the chain's music de- 
partment carries about 3,400 titles, 
in a variety of Christian genres. 
Like mainstream chain stores, 
Lighthouse Christian doesn't carry 
vinyl. But the chain's configura- 
tions mix still lags in most music 
genres, with cassettes outselling 
CDs by two -to -one. 

"Rap and metal are the most pop- 
ular sellers with the kids," says 
Case, who points to DC Talk's "Nu 
Thang" and the Crucified's "Pillars 
Of Humanity" as favorites. Big sell- 
ers during the Christmas season 
were Michael Card's boxed set "The 
Promise," and Glad's a cappella 
"Christmas" album, which Case 
says she "couldn't keep in stock." 

Also, some artists have boosted 
sales at the chain by making in- 
store appearances as part of the 
Saturday- Night- After -Hours Party 
promotion. For instance, Paka- 
derm's Brighton did an acoustic per- 
formance at the store while former 
Kansas vocalist John Ellefonte 
helped his solo career by signing 
autographs there. More recently, 
Hollywood Records metal band 
Stryper stopped by to promote its 
greatest -hits package "Can't Stop 
The Rock." 

To further serve its customers' 
entertainment needs, Christian 
Lighthouse also carries a full selec- 
tion of videos, including children's, 
self -help, variety, humor, and mu- 
sic, with prices ranging from $9.95 
for Michael W. Smith's "In Concert" 
to $255 for James Dobson's autobio- 
graphical "Turn You Heart To- 
wards Home." And for customers 
living outside the chain's trade area, 
Christian Lighthouse has an 800 
number. 

Quality Printing 
Quality Product 
Quality Service 

DIVIDER CARDS 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

Call or write today for 
FREE sample CD See - 
Through Browser Pak. 
Perfect for counter or 
handy wall display. 

Î3rowsr 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago. IL 60610 
Phone: 312- 822/0822 Tolltree: 800 -822/4410 
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Sampling Tower & Sampling Boot 

Retail 

Recession Catches Up With `Pseudo Indies' 
Signing Slump Puts New Labels Under Microscope 
WELL, IT WAS BOUND to hap- 
pen ... The A &R departments at 
the major labels finally have ac- 
cepted the fact that this country is 
in a "recession." (Billboard, Jan. 
4). . 

The impact of such dramatic eco- 
nomic disarray (we're almost in a 
depression, let's just admit it) has 
finally permeated that once hal- 
lowed bastion of creative autono- 
my, and more and more A &R exec- 
utives are being called on the car- 
pet for their decisions regarding 
the talent they choose to sign. 

The year 1992 may not be quite 
so bullish as 1991 . .. Remember 
when all those new, hybrid indie- 
majors were cropping up at the 
blink of an eye? The number of 
"major labels" literally doubled in 
the course of a year, and these 
pseudo -indies (described by one 
leading alternative rock indepen- 
dent as dependent labels) engaged 
in a virtual "signing frenzy," woo- 
ing acts with their "best of both 
worlds" scenario. 

"Over the last few years, it was 
never easier to get a record deal," 
says Ron Fair, senior VP of A &R 
and staff producer for the EMI 
Group North America. "In an odd 
-way, it's going to be a good time 

Point -of- purchase 
material to be used 

extensively in promo 
for country act Collin 
Raye .. see page 23 

for the independents [in 1992], pro- 
vided they can do [business] on a 
shoestring." 

FAIR and other major -label exec- 
utives seem to be waking up to the 
philosophy to which the indies 

(;RAss 
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by Deborah Russell 
have ascribed all along. He says he 
is less concerned about the cost in 
signing an act than he is about the 
cost of recording. "Saving $50,000 
of recoupable money isn't the idea 
if you believe in the act," he says. 
"I'd rather have a hit for $250,000 
than a stiff for $200,000. There are 
ways to be efficient. If you're do- 
ing a new record with a new rock 
band, it doesn't need to be with a 
48 -track digital. The '90s mentality 
is: 'Let's make the right record the 
right way.' It should be driven by 
the music." 

John Zazula, head of Crazed 
Management and Megaforce Rec- 
ords, notes it's unlikely major la- 
bels will cut back on the budgets 
assigned to individual acts. In- 
stead, he predicts, the majors will 
invest in fewer acts. 

"I don't think there's going to be 
reduced spending [overall] for 
anything [the majors] believe in," 
Fair says. "They'll be spending the 

"Excuse ore, Pin looking for a .gong I heard 
on the radio, It goes like this... "La Dee 1)o Da 
Da.... "Do you know the name ojthe album?" 

Sound Familiar? How many soles were lost not knowing the answer? 

Its time to get out of the park Ages of Music Merchandising ...and... 

Into the Exciting New World of Music Sampling! 

The CD Search & Sample System 
rWith the CDSS System your customer con 

search for musk by ARTIST. TITLE. CATEGORY 

Of even the SONG 1ITLE LYRICS. Customers 

con LISTEN to their choke of musk found 

from thek search and print out album 

Information, including prke and location 

The System stores up to 7000 albums and 

allows customers to sample thousands of 

titles over the telephone A Computer CD 

Player is avoibble for database updates. 

The CDSS System gives you the edge. You 

con give customers the opportunity to 

SAMPLE o wide selection of musk foster and 

easier. They'll reword you by purchasing 

more. The system prints out complete 

management reports of oll CDSS activity 

L.Complete Semple,. Systems 117,995 

Sample-Tek®/ Announcement Technologies® 
Bradenton, FL 34205 (813)748 -3243 

same amount of money, but on 
fewer acts." As a result, he says, 
"there is a greater need now more 
than ever for the independent com- 
panies. We're back where we were 
in the late '70s and early '80s." 

BUT at least one leading indie ex- 
ecutive takes issue with the ma- 
jors who perceive they are provid- 
ing a service to the independent 
sector via this sudden attention to 
fiscal responsibility. 

"We're interested in music," 
says Ron Coleman, director of 
promotion and advertising at Los 
Alamitos, Calif. -based SST Rec- 
ords, "while the majors are more 
interested in investments. Whatev- 
er they do doesn't have much bear- 
ing on what we do. We don't really 
watch what they do with their 
A &R departments." 

Zazula predicts a number of ma- 
jor labels will be cutting "their ros- 
ters of all the fat and sticking to 
the bands they have major commit- 
ments to" with the potential of 
"making some wrong decisions in 
what they cut." 

Such cuts could leave big talent 
at the bargaining table, but Cole 
man is quick to point out that the 
indies often have a totally differ- 
ent agenda than the majors. 

"We're not a floormat or a step- 
ping stone for these acts to bide 
their time," he says. "People al- 
ways say 'they're on a major label, 
they must be doing well.' I'd like 
for these people to be a fly on the 
wall at meetings between the A &R 
departments at major labels and at 
the independents so they could 
check out the different numbers of 
units that need to be sold to make 
some money. We don't care what 
goes on at the majors. We had a 
tremendous year. 

"The [majors] are just con- 
cerned right now because the bot- 
tom fell out, and heads are going 
to roll." 

Assistance in preparing this col- 
umn was provided by Thom Duf- 

fy in New York. 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

NEW AGE ALBUMSTM 

1 1 ii 
* * No.1 ** 

SUMMER GEORGE WINSTON 
WINDHAM HILL WH -t 1 I07 9 weeks at No. 1 

2 6 5 
SHEPHERD MOONS ENYA 
REPRISE 26774' 

3 4 5 
IN CELEBRATION OF LIFE YANNI 
PRIVATE MUSIC 82093' 

4 2 27 
BORRASCA OTTMAR LIEBERT 
HIGHER OCTAVE HOMC 7036 

5 3 7 
RETURN TO THE HEART DAVID LANZ 
NARADA ND- 64005' 

6 15 29 A FRESH AIRE CHRISTMAS A2 MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE AG 1988 

7 12 100 
DECEMBER GEORGE WINSTON 
WINDHAM HILL 1025 

8 23 20 
POETS & ANGELS OTTMAR LIEBERT 
HIGHER OCTAVE HOMCD 7030' 

9 9 
Ro " NOUVEAU FLAMENCO OTTMAR LIEBERT 

HIGHER OCTAVE HOM 7026' 

10 17 25 
MANNHEIM STEAMROLLER CHRISTMAS A2MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE AG 1984 

11 8 13 
INDIGO PATRICK O'HEARN 
PRIVATE MUSIC 82091' 

12 5 17 
A CHILDHOOD REMEMBERED VARIOUS ARTISTS 
NARADA ND- 63907' 

13 n 15 WINDHAM HILL SAMPLER '92 VARIOUS ARTISTS 
WINDHAM HILL WD 1109' 

14 7 35 
IN THE WAKE OF THE WIND DAVID ARKENSTONE 
NARADA ND- 64003' 

15 19 9 SUN LAKE CHI 
SONIC ATMOSPHERES CD 80038' 

16 16 13 
HOTEL LUNA SUZANNE CIANI 
PRIVATE MUSIC 82090' 

17 10 83 REFLECTIONS OF PASSION YANNI 
PRIVATE MUSIC 2067 -2 -P' 

18 13 11 
IN THE GARDEN ERIC TINGSTAD & NANCY RUMBEL 
NARADA ND- 64004' 

19 
¡ 

18 17 
SIRENS MYCHAEL DANNA 
HEARTS OF SPACE HS1I026 -2' 

20 22 11 
SACRED MUSIC FROM SEVEN STARS GERALD JAY MARKOE 
ASTROMUSIC Astro-05 

21 14 23 
LOST FRONTIER PETER BUFFETT 
NARADA ND- 62012' 

22 20 136 WATERMARK ENYA 
REPRISE 26774' 

23 21 15 
FUTURE PRIMITIVE EKO 
HIGHER OCTAVE HOMC 7035' 

24 RE -ENTRY 
NARADA CHRISTMAS COLLECTION VARIOUS ARTISTS 
NARADA 63902 

25 NEW ' HEART OF A GYPSY GOVI 
REAL MUSIC RM 0789' 

WORLD MUSIC ALBUMSTM 

1 1 13 

* * No.1 * * 
PLANET DRUM MICKEY HART 
RYKO RCD 10206; RYKODISC 7 weeks at No. 1 

2 3 25 
ESTE MUNDO GIPSY KINGS 
ELEKTRA 61179' 

3 2 21 
AMEN SALIF KEITA 
MANGO 539 910 /ISLAND 

4 5 KINDALA MARGARETH MENEZES 
MANGO 539 917' /ISLAND 

5 4 9 KABU ASTER AWEKE 
COLUMBIA CK 47846' 

6 6 23 
CAJUN CONJA BEAUSOLEIL 
RHINO R2 70525 

7 5 19 
JAH KINGDOM BURNING SPEAR 
MANGO 539 915 /ISLAND 

8 15 5 
ONE LOVE BOB MARLEY AND THE WAILERS 
HEARTBEAT COHB 11l /112' /ROUNDER 

9 10 13 
SCENE DE VIE PATRICIA KAAS 
COLUMBIA CK 47845' 

10 9 17 
LOOK AT LOVE JUDY MOWATT 
SHANACHIE 43087' 

11 11 27 
JAHMEKYA ZIGGY MARLEY & THE MELODY MAKERS 
VIRGIN 91626 

12 NEW ARTE AMADA EDI 
BONS RITMOS 918' 

13 12 15 
CAPTURED LIVE LUCKY DUBE 
SHANACHIE 43090' 

14 7 23 
MAIS MARISA MONTE 
WORLD PACIFIC 96104' /BLUE NOTE 

15 14 17 
CUBA CLASSICS 2: DANCING WITH THE ENEMY VARIOUS ARTISTS 
LUAKA BOP /SIRE 26580 -2' /WARNER BROS. 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units, with each additional million indicated by a numeral following the 
symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl unavailable. © 1992, Billboard/ 
BPI Communications, Inc. 
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ALBUM 
RELEASES 

The following configuration 
abbreviations are used: CD- 
compact disc; CA- cassette; 
LP -vinyl album; EP- extend- 
ed play. List price noted when 
available. Multiple records 
and /or tapes in a set appear 
within parentheses following 
the catalog number. 

POP /ROCK 

THEODORE BICKEL 
Sings Yiddish Theatre & Folk Songs 
CD BBG 52951- 2504 -2 $11.98 
CA 52951- 2504 -4 $7.98 

AL CAIOLA 
Soft Picks 
CO BBG 52951 -1031 -2 $11.98 
CA 52951- 1031 -4 $8.98 

GORDON JENKINS 
Soul Of A People 
CD BBG 52951- 1022 -2 $11.98 
CA 52951- 1022 -4 $8.98 

MANTOVANI ORCHESTRA 
Hello Columbus 1492 -1992 
CD BBG 52951- 8006 -2 $19.98 
CA 529- 8006 -4 $11.98 

WORLD BIZARRE 
CD Belt Drive Records BDCD 9101 $11.97 
CA BDCS 9101 $7.97 

JAZZ/NEW AGE 

DIRTY DOZEN BRASS BAND 
Open Up (Watcha Gonna Do For The 
Rest Of Your Life) 
CD Columbia 47383 -CK 

CA 47383 -CT 

NELSON RANGELL 
In Every Moment 
*11.5 
CD GRP GRD9662 
CA GRC9662 

COUNTRY 

SAWYER BROWN 
The Dirt Road 
CD Capitol C295624 
CA C495624 

MISCELLANEOUS 

PHIL KEAGGY 
Find Me In These Fields 
CD Word /Epic EK -48568 
CA ET -48568 

VIRGIL FOX 
The Christmas Album 
CD BBG 52951 -2505 -2 $11.98 
CA 52951- 2505 -4 $7.98 

To get your company's new releases list- 
ed, send release sheets or type the infor- 
mation in the above format on your let- 
terhead. Please include suggested list 
price whenever possible. Send to: 
Rochelle Levy, New Releases, Billboard, 
Suite 700, 9107 Wilshire Blvd., Beverly 
Hills, Calif. 90210. 

"It's not a 

hit until it's 

a hit in 

Billboard." 

Retail 

SUCCESSFUL JEWEL Box MERCHANDISI 
AT THE MASS MERCHANDISER 
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PHAR -MOR CHICAGO, IL. 
250 STORES, ALL MUSIC DEPART- 
MENTS FIXTURED BY LIFT' 
3,000 CDs, 5,000 CASSETTES. 

A VIEW OF THE LIFT' STORAGE 
SYSTEM, RESULTING IN ZERO THEFT. 

CONVERTING YOUR MUSIC DEPARTMENT TO THE LIFT® SYS 1 E1 
WILL RESULT IN ZERO THEFT AND AN INCREASE OF 25% IN SALES. 

DISPLAY AT LEAST TWICE AS MUCH PRODUCT PER SQUARE FOOT. 

HIGHER VISIBILITY FOR YOUR COMPACT DISCS AND CASSETTES. 

LIFT® 
LIFT DISCPLAY, INC., 115 RIVER ROAD, SUITE 105, EDGEWATER, NJ 07020 TEL: 23:- 945-8700 FAX: 2:71 -945 -9E4g Systems with a ftture. 

BILLBOARD JANUARY 11, 1992 41 

www.americanradiohistory.com

www.americanradiohistory.com


Ranked 
America's 
#1 One Stop 
By Billboard 
Magazine! 

Join CD One Stop's Nationwide Network Of 

Successful Retailers And See Why We're #1! 
The Largest In Stock Inventory In The U.S. Is At 
Your Fingertips! 

Instant Verification Of What's In Stock As You 
Place Your Order! 

New Releases & Top 100 Always At A Discount 

Orders Shipped Overnight At No Extra Charge 
'Nationwide- Including Saturday Delivery 

COMPACT DISCS CASSETTES ACCESSORIES 
CD5's CASSETTE SINGLES LASERDISC VIDEO 

Toll Free 800 -388 -8889 
New York 212 -517 -3737 Los Angeles 213 -388 -9834 

Connecticut 203 -798 -6590 FAX 203 -798 -8852 
3 Francis J. Clarke Circle, Bethel, Ct. 06801 

*Annual Survey Of All Music Accounts, Mar. 30, 1991 
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Serving retailers from Coast to Coast. 
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FOR A FREE CATALOG CALL 1.800. 332.3813 

HLDISTRIBUTORS, 
1301 S.W. 70 Avenue INC. 
Miami, Florida 33144 

Excellent Service Great Fill Super Prices 
Knowledgeable Sales Reps Huge Inventory 
Customer Satisfaction CD Cassettes. 12" 

Fully Computerized Accessories 
Local: 305 -262 -7711, Ask for Thomas 

or Call Toll Free: 1-800-780-7712 

Fax: 305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 

Retail 

NARM Names Merchandising Winners 
Disc Jockey Takes `Best Overall' MTV Honor 
NEW YORK -The National Assn. 
of Recording Merchandisers recent- 
ly announced the winners of its 1991 
MTV Video Music Awards merchan- 
dising campaign contest. 

In the retail category, the plaque 
for best overall company perfor- 
mance went to Disc Jockey Records 
in Owensboro, Ky. The first prize of 
$500 went to its Music Express unit, 
No. 523, in Towson, Md. The second 
prize of $300 was awarded to Came- 
lot Music No. 263 in Jacksonville, 
Fla., while Records, Tapes & Discs 
of Evansville, Ind., won the third 
prize of $200. Disc Jockey Records 
No. 83 in Lake Jackson, Texas, and 
Record Bar No. 177 in Gainesville, 
Fla., tied for fourth place. 

In the rackjobber category, Troy, 
Mich. -based Handleman Co. swept 
the field, winning the plaque for 
best overall company performance 
as well as three of the four other 
awards: the Little Rock, Ark., 
branch won the $500 first prize for 
its display in Wal -Mart No. 107 in 
Martin, Tenn., and tied for fourth 
prize for its display in Wal -Mart No. 
105 in Corinth, Miss., and the Den- 
ver branch won the $300 second 
prize for its display in ShopCo No. 
82 in Marie, Utah. The $200 third 
prize went to Eurpac Warehouse 
Sales No. 3065 in Atsugi, Japan. Ty- 
ing with Handleman for fourth 
place was Eurpac West in Yokosu- 

RETAIL TRACK 
(Continued from page 39) 

tion that is now being shared by all 
the labels in PolyGram Group Dis- 
tribution's orbit (Billboard, Nov. 
16). That operation, headed by Pat 
Monaco, has been renamed ILS, 
and in addition to handling all Man- 
go /4th & B'way product, it will also 
handle whatever projects are fun- 
neled its way by other major labels 
in the PolyGram family ... In other 
news, Track is pleased to note that 
Frank Cappelli's "Pass The Coco- 
nut," on A &M Records' Children's 
Music Division, won the gold award 
handed out by Parent's Choice mag- 
azine . .. With the new year upon 
us, look for a flurry of sales policies 
changes from the six majors, as 
well as catalog realignments. In- 
deed, in a memo dated Dec. 26, Poly - 
Gram Group Distribution an- 
nounced it was adding an "exten- 
sive" number of titles to its Sound 
Savers midline and Great Sounds 
budget catalogs and will continue to 
enrich the lines on a quarterly basis 
... In the Nov. 8 issue of The Hock- 
ey News, columnist Dave Molinari 
devoted an entire column to Gary 
Glitter's "Rock & Roll (Part 2)." He 
described Glitter as "arguably the 
most influential man in hockey," 
based on the widespread popularity 
his song enjoys at hockey arenas. 
Keith Altamore, VP of sales at 
Rhino, apparently has responded to 
that column by scheduling the song 
as a single, due Monday (6). It also 
appears on Rhino's "Rock & Roll: 
Gary Glitter's Greatest Hits." 

Assistance in preparing this col- 
umn was provided by Paul Verna. 

ka, Japan. 
Entries in both categories were 

judged on use of NARM merchan- 
dising materials, inclusion of prod- 
uct in or near the display, promi- 
nence of display, creativity and orig- 
inality, and overall effectiveness. 

Winners received an MTV Video 
Music Awards Collector's Kit. 

In other NARM news, the trade 
association announced that Arista 

Records has redesigned the mer- 
chandising- campaign materials that 
will promote the sixth annual Soul 
Train Music Awards. NARM mem- 
bers will receive forms for the mate- 
rials in the mail; orders must be 
placed by Friday (10) and will be 
shipped by early February. After the 
show's broadcast in March, NARM 
will hold display contests for retail- 
ers and rackjobbers. TRUDI MILLER 

Survey Of Music -Store Shoplifting Stats 
NEW YORK -The average number 
of shoplifters caught stealing mer- 
chandise at small -and medium -size 
music retail outlets increased dra- 
matically in the past year, according 
to a loss -prevention survey released 
by the Marlton, N.J. -based National 
Assn. of Recording Merchandisers. 

In large chains, the number of 
shoplifters caught stealing declined 
significantly, but the number of em- 
ployees terminated because of in- 
store pilferage rose sharply, suggest- 
ing large retail operations have a 
greater internal shrinkage problem 
than their smaller counterparts. 

In 1990, the average number of 
shoplifters caught per store at medi- 
um -size chains -with annual sales of 
$1 million -$20 million -rose to 14 
from approximately 2.5 in 1990, ac- 
cording to the survey. In retail firms 
doing less than $1 million a year, that 
figure climbed to seven in 1991 from 
about 2.5 last year. 

For large firms -with annual 
sales of at least $20 million -the av- 
erage number of employees fired for 
stealing from each store averaged a 
steep 2.8 this year, vs. 0.3 last year 
for the same category of stores. 

PAUL VERNA 

CD Jewel Boxes 
CD packaging 
from Filam for 
1, 2, 3 or 4 
discs. Available 
from stock; 
Ilsemann 
compatible. 

Filam 
National 

13984 S. Orange Ave. 
Paramount, CA 90723 
(213) 630-2500 
FAX: (213) 408 -0712 
TLX: 75106 FNPIUD 

Plastics 
1200 N. Street 
Suite 504 
Lincoln, NE 68508 
(402) 435-5005 
FAX: (402) 435 -4722 

Here 
Today... 

Gone 
Today. 

Same day shipping guaranteed 

on orders received by 4 PM MST. 

Overnight 8 2nd -day available at N /C. 

tie-04°1 
slributors Inc 

1 -800- 334-3394 
Fax 303- 292 -6969 

The best prices The best servie The best compact discs Period. 

It's Our Service 
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VINYL 
VENDIDUS 
Music Merchandisers 

We sell it All! 
ACIDC to Zappa ... Bach to Zamfir 

Compact Discs to Cassette Singles! 

90% fill on 90% of your orders! 
Bolot prices! 

Same day shipping! 
Weekly new release mailer! 

Professional Advice Personal Service 
Competitive Pricing! 

Guaranteed initial orders for 
all new customers! 

3005 BUSINESS ONE DRIVE 
KALAMAZOO. MI 49001 

(616) 383-6200 
FAX (616) 383 -6216 

1 -800- 446 -0006 
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ADVERTISEMENT 

í` 

A Simple Idea 

IT OFFERS SOMETHING 
for everyone. 

Its an eye- catcher. 

It's compact. 

It won't break the bank. 

Its from Disney. 

Y 

What could it possibly be? 
Simple: Its Disney's new 
Music Box Artist Series 
Counter Browser, and it's 
available March 10. 

Y 

Parachute Express, Norman 
Foote and our new artist, 
Craig 'n Co., are all featured 
under the Disney Music Box 
logo, with a convenient side 
panel describing the artists 
and their music for easy 
shopping. 

Y 
Its the simple ideas that 
work so well: three artists, 
five titles, 20 pieces of pro- 
duct, one fully assembled 
prepack. 

You simply ring up the 
register. 

© WALT DISNEY RECORDS 
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Retail 

Calif. Chain's `Nude Day' Dawns 
CD Giveaway Gets Maximum Exposure 
LOS ANGELES -The Compact Disc 
and Tape Store, a three -store chain 
based in Santa Barbara, Calif., re- 
cently held its inaugural "Nude 
Day," with customers receiving a 
free CD ($15.98 or lower) of their 
choice for stripping naked in the 
store. 

"I got the idea from a friend who 
told me about an Australian store 
that does it every year," says owner 
Jon Reese. According to Reese, what 
he envisioned as a novel idea turned 
into a very "weird, exciting, and 
scary experience." By the time the 
store opened at 10 a.m., there was a 
line of 100 people -mostly college 
students from the nearby Univ. of 
California, Santa Barbara -waiting 
to strip. "At one point, we had a store 
filled with naked people walking 
around," he says. 

About 90% of those uninhibited 
customers were "frat boys" from the 
college, Reese says, while the most 
unusual customer was a 49- year -old 
woman who took it all off for a free 
Cure CD. 

Originally scheduled to run all day, 
Reese had to curtail the giveaway at 
noon. "I thought we'd give away 
maybe 20 CDs, but instead ended up 
handing out 300, and for a small store 
that's quite expensive," he adds. 

Reese says that even with the 
strangeness of the event and size of 
the crowd, there were no problems - 
adding that the police told him "just 
keep them in the store." 

With such a successful turnout, 
and the overwhelming amount of me- 
dia publicity, Reese is already looking 
forward to the second annual Nude 
Day. GLENN DARBY 

Barry's Bash. A &M recording artist Barry White, left, celebrates his top 10 

single "Put Me In Your Mix" and album of the same name at a party given in his 

honor by A &M Records at the St. James's Club in West Hollywood, Calif. 

Congratulating White, from left, are Bill Follet, regional branch manager, PGD; 

Mike Regan, regional sales and distribution, A &M; and Rick Rieger, sales 
manager, PGD. 

records and 
video, inc. 

IN BUSINESS 
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SERVICE THAT CANT BE BEAT 

76.05 51 ST. Ave., Elmhurst, NY 11373 
PHONE: 718- 335 -2112 OR 800 -221 -1220 

FAX 718- 335-2184 OR 800-851 -2525 (IN NY STATE ONLY) 

Wherever you've been you're better off at Win 

Looking for the fastest way to 
reach talent and touring 
professionals worldwide. 

Get Billboard's 1992 International 
Talent & Touring Directory! 

The ultimate International reference guide 

for recording talent, agents, management, 

venues, clubs, hotels, suppliers, insurance 

companies, facility equipment 
manufacturers, services and mom! 

To order send $67 plus $368,1-i ($8 for Intrernational orders) to: 

Billboard Directories, Dept. 80IÍ9038, P.O. Box 2016, Lakewood, NJ 08701 

Please add appropriate sales tax in NY, NJ, CA, TN, MA, IL, á DC. 

For fastest service call toll -free: 
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Or 1- 800 -344-7119 (outside NJ), in NJ 908 -3634156 

INTERNATIONAL 
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Billboard. 

AUDIO & VIDEO 
SPOTLIGHT 

As record labels and video companies rediscover this category, it's growing to incredible proportions. In this spotlight, 
Billboard examines the surge in the children's market from several perspectives: 

the most active record labels and video companies - hot, new product and marketing concepts 
talent - the next wave of children's record and video stars 

top video of the year - 1991- 1992's crop of outstanding Kid Vid. 
Your ad in this special can mean big exposure. Cone out and play! 

ISSUE DATE: 2/22 AD CLOSE: 1/28 
For ad details: New York / Perry Cassidy (212) 536 -5223, Ken Karp (212) 536 -5017 

Los Angeles / Jon Guynn (310) 859 -5316, Jodie LeVitus (310) 859 -5316 Europe / Christine Chinetti 44 -71 -323 -6686 
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Album Reviews 
EDITED BY MELINDA NEWMAN, CHRIS MORRIS, AND EDWARD MORRIS 

P O P 

HAPPY MONDAYS 

Live 
PRODUCER: None listed 
Elektra 61241 

Modern rock and house music collide 
on well -recorded concert set by the 
Manchester scenesters recorded live 
at Leeds this June. Overall package 
will be funky enough for fans, who 
will gravitate toward groovalicious 
versions of "Kinky Afro," "Clap Your 
Hands," and other Mondays 
memories. 

SLAVES OF NEW BRUNSWICK 
PRODUCERS: Glen Burtnik & Tony Shanahan 
Westwood Records 1154 

New Jersey never looked so good as 
on this collection of Garden State 
rockers helmed by Burtnik, Shanahan, 
Smithereen Jim Babjak, and Lenny 
Kaye. The songs range from the 
straight -ahead Bryan Adams -like pop 
rock of "Exit Number 9" to the guitar 
driving "Rock N' Roll Queen" to the 
acoustic country- tinged title track. 
Guaranteed lots of album rock play 
within the region, but should appeal 
countrywide. 

CLIFFS OF DOONEEN 

The Dog Went East And God Went West 
PRODUCERS: Chris Lannon & Cliffs Of Dooneen 
Critique /BMG 15404 

Aptly named group wears its Celtic 
name well with influences such as the 
Alarm and U2 apparent throughout 
this guitar-driven effort. The 
derivative quality doesn't make the 
songs any less enjoyable -top cuts 
are "Wheel Of Stone" and "Raining 
In Paris." Could also work well at 
some college formats. 

THE REVEREND HORTON HEAT 

Smoke 'Em If You Got 'Em 
PRODUCER: None listed 
Sub Pop 96 

Frankly cruddy- sounding album, cut 
live to two-track, still manages to 
capture some of the derangement of 
Dallas-based psychobilly combo, 
which works some modern wrinkles 
into the traditional style. Crazed, 
echo-drenched tracks transcend 
debased production; "It's A Dark 
Day," "Big Dwarf Rodeo," "Put It To 
Me Straight," and wild -ass 
instrumental "Marijuana" have 
enough howl in them to tickle some 
modern rock fancies. 

WILLIE KENT 

Ain't It Nice 
PRODUCERS: Robert G. Koester & Steve Wagner 
Delmark 653 

Koester's Chicago imprint continues 
to document the contemporary blues 
scene with this entry from bassist - 
vocalist Kent. While his group shows 
an over -reliance on standard shuffles, 
and original songs are nothing to 
write home about, Kent proves a 
convincing singer, and his band sports 
impressive chops, with guitarists 
Luther Adams and Jacob Dawson and 
harp player "Mad Dog" Lester 
Davenport showing some inspiration. 
Fine for genre fans. 

* MAGIC SAM 

Give Me lime 
PRODUCERS: Robert G. Koester & Steve Wagner 
Delmark 654 

Any hitherto unearthed works by the 
late singer -guitarist Sam Maghett are 
the blues equivalent of buried 
treasure, so this new release is a 
must. Set was recorded in Sam's 
Chicago home one year prior to his 
1969 death by friend Bill Lindemann 
with just guitar accompaniment. 

Emphasis is on vocals, as the Magic 
man runs down some originals and 
familiar standards; emotional impact 
of his sky -cracking tenor is 
heightened by the intimacy of 
recording circumstances. Sound isn't 
state of the art, but the singer's many 
fans will be delighted nonetheless. 

ZUZU BOLLIN 
Texas Bluesman 
PRODUCERS: Chuck Nevitt & Duke Robillard, Derek 
O'Brien & George Rains 
Antone's 0018 

Dallas singer -guitarist Bollin, who 
died in 1990, gets a nice posthumous 
salute from the Austin indie label. Set 
comprises 1987 recordings made by 
Dallas Blues Society's Nevitt and 
Fabulous Thunderbirds guitarist 
Robillard, plus two 1988 tracks cut for 
Antone's. Bollin, who first recorded in 
the early '50s and then disappeared 
into obscurity, is an authoritative bass 
vocalist, and sessions recap the 
swinging horn-based boogie of T -Bone 
Walker's heyday. A lovely tribute; one 
wishes there was more of this stuff. 

THE DANCE BANDS PLAY NOEL COWARD 
PRODUCER: None Listed 
Pearl Past 9758 

A JEROME KERN SHOWCASE 
PRODUCER: Stuart Upton 
Pearl Past 9767 

Pearl once again retrieves '20s and 
'30s dance -band versions of songs 
penned by golden -era greats, this time 
melodies by Jerome Kern and words 
and music by Noel Coward. The fox- 
trot beat is ingratiating, yet always 
respectful of the marvelous tunes. 

R& B 

THE FAT BOYS 

Mack Daddy 
PRODUCERS: Buff Love & Shawn's The Beat 
Emperor /Ichiban 4118 

The Fat Boys resurface pared down 
to a duo and on a new label, but 
there's still enough heft to go around. 
Gone are the parody tendencies 
reflected in earlier works; here the 
duo delivers various types of rap - 
none of which are particularly 
inventive, but all of which succeed to 
a large degree. Among the best are 
"Gettin' Hefty," the sultry and none - 
too-subtle "Let's Make Love 2Nite," 
and the Bell, Biv, Devoe -like "Tonite." 

EERK & JERK 

Dead Broke 
PRODUCERS: Steve "Bogie' Grey & Robert Horton 
Profile 1409 

Lighthearted rappers from Miami 
could have major crossover potential 
with infectious debut. First cut, "Eerk 
& Jerk," features a catchy chorus 
with a female- delivered refrain that 
may strike a chord with fans of "Me 
So Horny." While the lyrics often 
lapse into the sophomoric, good, clean 
fun permeates the project. 

J A Z Z 

RICK MARGITZA 

This Is New 
PRODUCER: Matt Pierson 
Blue Note 97196 

Top -notch tenor saxophonist serves up 
a fine traditional jazz quartet date, 
offering updated standards such as a 
modal -sounding take on Gershwin/ 
Weill's title track, as well as a great 
uptempo "Just In Time" and a 
shimmering "Everything Happens To 
Me." More offbeat is his arrangement 
of "On Green Dolphin Street," as well 
as fine piano -less versions of "Body & 
Soul" and Omette Coleman classic 
"When Will The Blues Leave ?" 
Trumpeter Tim Hagans joins for 
Margitza's mournful, Milesian 
original, "Beware Of The Dog." 

SONNY ROLLINS 

Here's To The People 
PRODUCERS: Sonny & Lucille Rollins 
Milestone 9194 

The master tenorist continues to 
stretch out on this latest, self - 
produced recording. Four different 
groups -two sextets, two quintets - 
are heard, playing both standards and 
a couple of Rollins originals. Fine 
hard -swinging work abounds from 
such sidemen as Clifton Anderson, 
Mark Soskin, Jack DeJohnette, Roy 
Hargrove, and Al Foster, and Rollins' 
raw -boned tone and sharp harmonic 
sense are on extensive display. 

OSCAR PETERSON 

Time After Time 
PRODUCER: Oscar Peterson 
Pablo 2310 

Pianist Peterson is heard as part of a 
sparkling quartet, recorded live at the 
Westwood Playhouse in L.A. in 1986. 
Interplay between Peterson and 
guitarist Joe Pass is by turns 
swingingly extroverted and deeply 

NEW & N O T E W O R T H Y 

JOHN COLTRANE 

The Prestige Recordings 
PRODUCER: Orrin Keepnews 
Prestige 4405 

Immense 16-CD box compiles the 
majority of the tenor giant's 
recordings for Prestige between 1956- 
1958-12 albums worth of material as 
a leader, plus 19 sessions as a 
sideman or co-leader (and this set 
doesn't even include his Prestige work 
with Miles Davis' groups). Collective 
talent couldn't be greater (Sonny 
Rollins, Jackie McLean, Red Garland, 
Al Cohn, Zoot Sims, Mal Waldron, 
Paul Quinichette, Freddie Hubbard, 
etc., etc., etc.); compilation charts 
Coltrane's remarkable growth as an 
instrumentalist in the short space of 
two years. Total of 18 -plus hours of 
music is always revealing and usually 
very swinging. 

JUDY GARLAND 

The One & Only 
PRODUCER: Pete Kline 
Capitol 96600 

Garland devotees will swoon over this 
three -CD compilation of tracks 
recorded for Capitol between 1955- 
1964. Highlights of Garland's studio 
and concert releases for the label are 
here: Studio sides, often arranged and 
conducted by such talents as Gordon 
Jenkins and Nelson Riddle, show the 
singer at her mature, highly emotive 
best, while live material includes cuts 
from her famed Carnegie Hall concert 
and later appearances with daughter 
Liza Minnelli. One gripe: 
Accompanying booklet, while well 
annotated by Todd Everett, is awfully 
hard to read. Otherwise, a boon for 
Garland's cultists. 

introspective; displays of technique by 
both players are often staggering. It's 
a blowing session in the time -honored 
Pablo tradition, but a damn fine one 
at that. 

GRADY TATE 

Grady Tate Sings: TNT 
PRODUCER: Bob Porter 
Milestone 9193 

Veteran drummer -turned -singer, 
leading a quartet featuring arranger/ 
pianist Mike Renzi and bassist Ron 
Carter, proves that his jazz chops are 
as soulful and effortless as ever, 
especially on the lyrical, downtempo 
"Where Do You Start?" as well as 
standards "You Go To My Head," 
" 'Deed I Do," and "Day By Day" (not 
to mention a solid, syncopated take of 
"Route 66 "). Still, Tate soars highest 
when singing (and scatting) the blues, 
on such tunes as the title track, Doc 
Pomus' "Lonely Avenue," and the 
homelessness -themed "Loose Change 
(The Beggar's Opera)." 

ONAJE ALLEN GUMBS 

Dare To Dream 
PRODUCER: Onaje Allan Gumbs 
MCA 10382 

Keyboardist turns in a relaxed, yet 
vital set that seems like a natural for 
contemporary jazz outlets. Sprightly 
"No Question," with its interweaving 
sax lines, goes down smooth, as does 
"Dare To Dream," which features 
vocals by Gerri Griffin and Dennis 
Collins. Production and playing aided 
by the Family Stand's V Jeffrey 
Smith helps keep things on the right 
side of too slick. 

DOMINIQUE FADE 

The Ruby & The Pearl 
PRODUCER: Dominique Eade 
Accurate 3924 

Impressive debut from progressive 
jazz vocalist showcases her 
authoritative songcraft (as well as her 
lithe, engaging scatting) backed by a 
quartet that includes veterans Stanley 
Cowell on piano and Alan Dawson on 
drums. Aside from top -notch originals 
"In Return," "A Portrait Of You," 
and the delightfully bouncy 
"Maristella," cover material includes 
such standards as "If I Were A Bell," 
"Out Of This World," bebop mainstay 
"Crazeology," and even an old Nat 
King Cole chestnut is given a dreamy 
treatment as the title track. 

WORLD MUSIC 
RARA MACHINE 

Break The Chain 
PRODUCERS: Clifford Sylvain & Randall Grass 
Shanachie 64038 

This eleven -piece band of Haitians 
based in New York is led by singer/ 
songwriter Clifford Sylvain, who 
creates a powerful, confident 
confabulation of African and 
Caribbean rhythms and choral styles. 
The African influence is felt 
forcefully with such Fela -esque 
excursions as "Menyo" and "Man 
Man Pimba," while "Ibo" and album 
highlight "Banwmenlanmou" bear the 
distinct imprint of West African dance 
music. From this side of the Atlantic, 
"Rara Mouve" is marked by soca- 
styled beats and "Lina" has a 
positively Cuban atmosphere. 

C O U N T R Y 

KENNY ROGERS 

Back Home Again 
PRODUCERS: Jim Ed Norman, Eric Prestidge 

Reprise 26740 

Rogers goes back to his basic and 
very listenable balladry in this new 
collection. Uniformly strong songs, 
the best of which are "Bed Of Roses," 
"How Do I Break It To My Heart," 
and "When You Were Loving Me." 

ROY CLARK 

What A Wonderful World 
PRODUCERS: Various 
Hallmark 40003 

This generous 12-cut collection 
includes such standards as "But She 
Loves Me," "I Give You Music," and 
the title cut. 
Contact: 619 -773 -9099 

CHARLIE LOUVIN 

And That's The Gospel 
PRODUCERS: Jack Gale, Jim Pierce, Charlie Louvin 
Laurie 4507 

This is the Grand Ole Opry star's 
most impressive project in ages. He's 
joined on these country/gospel 
classics by Tammy Wynette, Jim & 
Jesse, John Conlee, Little Jimmy 
Dickens, Charles Whitstein (of 
Rounder Records' Whitstein 
Brothers), and the late Grant Turner. 
A collector's item. 

THE CHUCK WAGON GANG 

Still Rollin' 
PRODUCER: Jack Eubanks 
Associated Artists 1004 

The founders of this group paved the 
way for such country acts as the Oak 
Ridge Boys and the Statler Brothers. 
This album features the band's latest 
incarnation, faithfully reproducing the 
act's rich and varied vocal textures. 
Contact: 615 -824 -8025 

MICHAEL JONATHAN 

Dreams Of Fire 
PRODUCER: Dave Burgess 
Global Pacific 79339 

Jonathan stretches the folk category 
both in the range of his concerns 
(which are global) to the complexity of 
his musical arrangements. Even so, 
his music has a compelling directness 
to it. His current single, "Walden (The 
Ballad of Thoreau)," is supported by a 
music video that's being worked 
country. 

CLASSICAL 
TCHAIKOVSKY: VIOLIN CONCERTO 

PROKOFIEV: VIOLIN CONCERTO NO. 2 

Kyoko Takezawa, Moscow Radio Symphony 
Orchestra, Fedoseyev 
RCA Victor Red Seal 60759 

Great technical command, attractive 
sound, and a lyrical approach that 
allows for bursts of temperament 
mark the playing of this young 
Japanese artist. Smart programming 
couples the Tchaikovsky with the 
Prokofiev rather than the almost 
mandatory Mendelssohn or Bruch for 
a debut album. Heavy label promotion 
and an upcoming U.S. tour will help 
focus attention. 

HAYDN: SYMPHONIES NOS. 9, 12, 13 & 40 

Austro- Hungarian Haydn Orchestra, Fischer 
Nimbus NI 5321 

No period instruments here, but the 
style of this smallish orchestra and its 
expert conductor seem wonderfully 
apt. The Haydn symphony cycle they 
are delivering in occasional 
installments is shaping as one of the 
most attractive overviews in the 
catalog. The works here all date from 
1763, a good year from the aural 
evidence. Superior sound. 

SPOTLIGHT: Predicted to hit top 10 on its appropriate genre's chart or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased al- 
bums and compilation records of special artistic, archival, and commercial interest. PICKS (110 : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the 
reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Melinda Newman, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 9107 Wil- 
shire Blvd., Beverly Hills, Calif. 90210. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Suppliers Take Ads Into Own Hands 
VSDA's Campaign Still In Planning 

BY JIM McCULLAUGH 

LOS ANGELES -While a generic 
advertising campaign spearheaded 
by the Video Software Dealers 
Assn. continues to move in a cau- 
tious and methodical fashion (Bill- 
board, November 30, 1991) pro- 
gram suppliers are increasingly 
taking matters into their own 
hands. 

The latest examples of that in- 
clude: 

Paramount Home Video engi- 
neering a spot on all new rental ti- 
tles during the first half of 1992 
that is designed to actively pro- 
mote weekday video rentals in a 
generic -like fashion. It comes on 
the heels of a massive and highly 
visible McDonald's /Paramount 
"Indiana Jones" campaign de- 
signed to heighten sell- through 
awareness (Billboard, December 
14, 1991). 

Columbia TriStar Home Vid- 
eo's massive first quarter push 
and accompanying campaign sur- 
rounding "Oscar's Greatest Mo- 
ments 1971 -1991" (Billboard, Janu- 
ary 5). 

MCA /Universal Home Video's 
promotion of 15 Academy Award - 
winning films on videocassette 
priced at $14.95 each beginning 
February 27. 

Moreover, a number of other 
software suppliers are mounting 
multiple, aggressive sell- through 
campaigns during the first quar- 
ter. 

According to Eric Doctorow, ex- 
ecutive VP of Paramount Home 
Video, a new featurette starring 
"Baron The Dog" will appear on 
all new Paramount titles begin- 

Video's Best Friend. Eric Doctorow, 
executive VP of Paramount Home 
Video, relaxes on the set with "Baron 
The Dog." The canine star has been 
featured prominently on "previously 
viewed" spots for such selected titles 
as "Ghost" and "The Godfather, Part 
Ill." Paramount Home Video now 
plans to place a Baron spot on all new 
rental titles released during the first 
half of 1992 that is designed to 
promote weekday video rentals. 

ning Feb. 20 with "Body Parts." 
The spot will actively encourage 

consumers to rent tapes during 
weekdays. Other Paramount -dis- 
tributed titles from Full Moon and 
Skouras will also feature the spot. 

Paramount first used the Baron 
The Dog character for "previous- 

'We have to 
move forward 
with our own 

programs' 

ly- viewed" spots on "Ghost" and 
"The Godfather, Part III." 

Says Doctorow: "The video busi- 
ness has been debating the worthi- 
ness of an industry awareness 
campaign for some time now. We 
have publicly supported the idea 
since August 1990, when Bob Klin- 
gensmith, president of Paramount 
Home Video, called for such an ef- 
fort in his VSDA keynote address. 
We believe our industry needs 
some action now, and our new Bar- 
on The Dog campaign begins to ad- 
dress that need." 

He claims that the Paramount 
spot will underscore two major is- 
sues of concern for all types of vid- 
eo dealers: weekday rentals, and 
reminding consumers that there is 
a wide selection of programming 
alternatives available on dealer 
shelves. 

After "Body Parts," the spot 
will appear on "Dead Again," 
"Stepping Out," "Necessary 
Roughness," "Frankie & Johnny," 
and "The Butcher's Wife." Based 
on sales projections from these six 
upcoming rental titles, Doctorow 
estimates the Baron spot could 
generate more than 100 million im- 
pressions. An in -store counter card 
focused around the campaign is 
also being developed. 

Paramount also plans pumping 
the sell- through pipeline with a 
stepped -up "Great Movies, Great 
Price" sell- through campaign be- 
ginning January 29 and lasting for 
the duration of 1992. 

Elements of that program in- 
clude ongoing consumer advertis- 
ing in such print media as People 
and USA Today, as well as expand- 
ed in -store promotional materials. 
A 10 -page, 200 title sell- through in- 
sert is also being prepared. 

While ranging in price from 
$14.95 to $29.95, the promotion will 
also feature a number of new titles 
reduced to the $14.95 price point, 
including "Black Rain," "Atlantic 
City," and "D.A.R.Y.L." 

A source close to Columbia Tri- 
Star Home Video comments that 
the studio views its platform re- 
lease of "Oscar's Greatest Mo- 
ments 1971 -1991 " -highlights 

from the Academy Awards broad- 
casts -with three promotional 
partners, simultaneous worldwide 
release in 30 international mar- 
kets, and a major marketing cam- 
paign, as "being very much like a 
generic campaign. Moreover, it 
may also have the effect of helping 
rekindle interest in the box office 
which has been sagging. There 
may well be relevance to a VSDA 
test for a generic campaign but we 
have to move forward with our 
own programs." 

Columbia TriStar Home Video 
also plans to aggressively promote 
its sell- through film library 
around the Oscar tape and is en- 
couraging retailers to utilize the 
opportunity to promote classic ti- 

(Continued on page 50) 

2 Voyager Discs Launching 

Day-AndDate With VHS 
BY CHRIS McGOWAN 

LOS ANGELES -In a move that 
should tantalize film collectors 
and give a boost to its own sales, 
Voyager Co. will launch Criterion 
Collection laserdisc editions of 
"Boyz N The Hood" and "The 
Fisher King" day- and -date with 
their VHS releases in March. The 
Criterion Collection is Voyager's 
classic -movie line. 

While Pioneer and Image re- 
cently released CAV laserdisc 
special editions of "Terminator 2: 
Judgment Day" and "Fantasia" 
simultaneously with their video- 
cassette launches, neither laser 
boxed set contained as much on- 

disc supplementary material as is 
typically contained in a Criterion 
Collection release. 

Voyager's CAV edition of 
"Boyz N The Hood," due March 
11, will include a second audio 
track with commentary on the 
film by director John Singleton 
(viewers can listen either to the 
movie's normal soundtrack or to 
the commentary track). 

The disc's supplementary section 
will include hundreds of production 
stills, an audition video, screenplay 
excerpts, and the original theatrical 
trailer. The CAV format of the disc 
allows full frame -by -frame access, 
which makes it possible to display 

(Continued on page 50) 

B'huster Eyes Europe With C'vision Bid 
BY JEFF CLARK -MEADS 

LONDON -Blockbuster Enter- 
tainment Corp. appears to be set- 
ting its sights on continental Euro- 
pean expansion from a U.K. power 
base. 

The company's planned acquisi- 
tion of British video rental store 
chain Cityvision (Billboard, Dec. 7) 
could be the springboard for fur- 
ther growth, according to docu- 
ments sent to Cityvision share- 
holders. 

In an offering letter prepared 
for Blockbuster Entertainment 
(UK) Limited, broker Merrill 
Lynch says, "The acquisition of Ci- 
tyvision will bring together the 
leading U.S. and U.K. home video 
rental chains. It will significantly 
expand Blockbuster's market 
presence in the U.K. and create a 
base for further Blockbuster and 
Blockbuster franchise expansion 
in continental Europe." 

Blockbuster announced in No- 
vember a $135 million offer for Ci- 
tyvision, the U.K.'s largest video 
chain with 875 Ritz video stores. 
Cityvision's board has already rec- 
ommended that Cityvision share- 
holders accept the offer. 

Another indication of Blockbust- 
er's enthusiasm for continental 
European expansion is the involve- 
ment of Dutch electronics giant 
Philips, which has committed $69 
million to Blockbuster in exchange 
for an option on shares in the new 
U.K. operation and the American 
parent. 

Cityvision's board is also ex- 
pressing its eagerness to be in- 
volved in the continental market. 
In a letter to shareholders, man- 
agement states, "the Cityvision 
group will best be able to exploit 
fully the potential for expansion in 
continental Europe and to compete 
with the growing alternative 

forms of home entertainment" 
when under the Blockbuster um- 
brella. 

Cityvision has already begun a 
low -key expansion into the conti- 
nent with the purchase of 15 stores 
in Austria (Billboard, June 15). 
However, it adds that buying and 
opening more Ritz stores on the 
continent "would require substan- 
tial additional equity capital." 

Cityvision announced before the 
holidays a pre -tax profit for the 

year ending Nov. 30 of $11.5 mil- 
lion, down 62% from its prior fiscal 
year. Revenues rose marginally to 
$147 million. 

Revenues grew as a result of 56 
new stores being opened during 
the year, but per -store turnover 
fell, the company said. Because of 
the group's high fixed costs, the 
decline in per -store revenues 
caused the steep drop in profitabil- 
ity. 

Your customers will stick to you 
longer if you use good tape. 

GOLF 
THE PERrH:r PASSION 

We suggest, of course, 
using something a bit 
stronger than masking 
tape. Like videos from 
Wood Knapp about 
Danny Sullivan and 
Paul Newman in their 
relentless quest for 
speed. Or, Arnold 
Palmer's passion for 
golf, and the secrets of 

Indian Lore, narrated by 
Cliff Robertson. Oh, 
and if your customers 
don't come back right 
away, don't worry - 
they're probably glued to 
the screen. 

/' od Knapp Video 
7 the special interest studio 

5900 Wilshire blvd. Los Angeles, 
California 90036 1- 800521 -2666 
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i NEWSL/NE 

Columbia TriStar's David Pierce 
Gets Support From Rental Team 
As part of the general reorganization of Columbia TriStar Home Video's U.S. 
sales operation, David Pierce, newly promoted senior VP of sales for Columbia 
TriStar Home Video, will have an SVS /Triumph label rental team report to 
him. According to Pierce, the overall sales force is divided into three rental 
teams and one sell -through team. "We'll have the SVS /Triumph group under 
our wing now," he says. Jeff Rabinovitz will be director of sales for SVS /Tri- 
umph, joining three other sales directors, including John Scott, Ralph Wahn, 
and John Reina, all reporting to Pierce. While emphasizing the heavy slate of 
rental product Columbia TriStar Home Video will be distributing in 1992, 
Pierce adds that sell - through activity will be "more aggressive now that we 
will be hitting the Nelson catalog full force." 

Epic Makes Impact With Van Damme Vid 
Epic Home Video, distributed through Columiba TriStar Home Video, hopes to 
make a sizable sales impact with "Double Impact," the latest Jean- Claude Van 
Damme action -adventure film, which kick -slammed $30 million at the U.S. box 
office. Slated to arrive in stores Feb. 12 priced at $92.95 list, Jeff Fink, sales 
and marketing manager for Epic, esitmates the title could move as many as 
300,000 copies into the rental market, making it Epic's best selling title to date. 
One of Epic's more recent releases, "Stone Cold," starring Brian Bosworth, 
which earned $8 million at theaters, has shipped about 140,000 units, according 
to Fink. 

Island Visual Floats Vid Plans 
Diversifies Beyond Music Fare 
BY PAUL VERNA 

NEW YORK -As other record 
company -affiliated music video 
companies have diversified into var- 
ious genres of special- interest pro- 
gramming, Island Visual Arts has 
carved a niche for itself by diversi- 
fying into such areas as feature 
films, documentaries, and off -beat 
special- interest programming that 
veers far from the mainstream. 

"We wanted to enter the market- 
place in terms of cutting -edge 
films," says IVA president Liz Hell- 
er, who joined the company in mid- 

'We want to stay 
open to people 

bringing us ideas' 
1990, when the U.S. division was 
formed. Up until then, IVA was 
strictly a U.K. label. 

IVA, which is distributed by Poly - 
Gram Video, has just released 
Spike Lee's break- through film 
"She's Gotta Have It," which had 
been off the market for a while, ac- 
cording to Heller. 

Another feature film that IVA 
has just revived is "The Harder 
They Come," a 1972 cult-classic that 
chronicles the struggle of a reggae 
artist against the forces of corrup- 
tion in Jamaica. "That one's a per- 
fect title for IVA, because it's as 
close to the reggae music fan as to 
the film person," says Heller. 

While films with a heavy music 
component are a natural for a label 
such as IVA, the company does not 
limit itself to product that appeals 
to Island's record- buying audience. 
"Much the same way as other com- 
panies focus on genres, like chil- 

dren's, we actually targeted many 
genres which are more niche," says 
Heller. "The programs we've con- 
sidered fall into five genres: music 
and performance artists; women; 
comedy and experimental, through 
the Bananas label; specialty films 
and documentaries, through the 
Legends label; and spiritual and 
healing, which is all the Mystic Fire 
product." 

The latter label, distributed by 
IVA, was responsible for last year's 
successful "Joseph Campbell & The 
Power Of Myth" series. In addition, 
Mystic Fire has a 100 -plus -title li- 
brary of product in such genres as 
art, spiritual, and political documen- 
tary video. 

IVA's "Rhythms Of The World" 
series includes product from a stel- 
lar roster of world music artists, in- 
cluding King Sunny Ade and Salif 
Keita. 

Other product is also grouped 
into series at IVA, says Heller. For 
instance, the label's growing cata- 
log of reggae tapes is marketed as 
a line in order to enhance its profile 
at retail. 

Heller says IVA has considered 
categories like children's and teen 
video, but decided against them be- 
cause "they don't really work for 
us." 

The overriding philosophy at the 
company, according to Heller, is a 
spirit of open -mindedness and ex- 
perimentation. "We want to stay 
open to people bringing us ideas, so 
that we could then figure out how 
to really make them work," she 
says. 

Without such an attitude, a title 
like "Dick" would never have been 
possible. The 15- minute film -the 
debut release on the Bananas 
logo -shows 1,000 black- and -white 

(Continued on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

Copyright Owner, Principal TITLE 
Manufacturer, Catalog Number Performers 

5 

Ä ú 

- s 

1 

* * No. i * * 
CITY SLICKERS New Line Home Video Billy Crystal 

Columbia TriStar Home Video 75263 Daniel Stem 
1991 PG -13 

2 1 8 BACKDRAFT Universal City Studios Kurt Russell 
MCA/Universal Home Video 81078 Robert De Niro 

1991 R 

3 2 9 THE SILENCE OF THE LAMBS Orion Pictures Jodie Foster 
Orion Home Video 8767 Anthony Hopkins 

1991 R 

4 NEW TERMINATOR 2: JUDGMENT DAY 
Carolco Home Video A. Schwarzenegger 
Live Home Video 68952 Linda Hamilton 

1991 R 

5 3 8 WHAT ABOUT BOB? 
Touchstone Pictures Bill Murray 
Touchstone Home Video 1224 Richard Dreyfuns 

1991 PG 

6 6 5 FX2: THE DEADLY ART OF DELUSION Orion Pictures Bryan Brown 
Orion Home Video 8772 Brian Dennehy 

1991 PG -13 

1 8 4 SOAPDISH Paramount Pictures Sally Field 
Paramount Home Video 32445 Kevin Kline 

1991 PG -13 

8 4 9 ROBIN HOOD: PRINCE OF THIEVES Morgan Creek 
Kevin Costner 

Warner Home Video 14000 1991 PG -13 

9 7 6 OUT FOR JUSTICE Warner Bros. Inc. 
Steven Seagal 

Warner Home Video 12219 1991 R 

10 12 4 ONLY THE LONELY FoxVideo 1877 John Candy 
Maureen O'Hara 

1991 PG -13 

11 10 5 HUDSON HAWK TriStar Pictures Bruce Willis 
Columbia TriStar Home Video 70593 -5 Danny Aiello 

1991 R 

12 9 8 MORTAL THOUGHTS Columbia TriStar Home Video 50743 -5 
Demi Moore 
Bruce Willis 

1991 R 

13 18 4 TOY SOLDIERS SVS/Triumph Louis Gossett Jr. 
Columbia TriStar Home Video 70623 -5 Sean Astin 

1991 R 

14 24 2 PROBLEM CHILD 2 
Universal City Studios John Ritter 
MCA/Universal Home Video 81117 Michael Oliver 

1991 PG -13 

15 14 7 V.I. WARSHAWSKI Hollywood Pictures 
Kathleen Turner 

Hollywood Home Video 1254 1991 R 

16 13 9 

Gene Hackman 
CLASS ACTION FoxVideo 1869 Mary Elizabeth 

Mastrantonio 
1991 R 

17 NEW DROP DEAD FRED 
Live Home Video 

Phoebe Cates 68954 1991 PG -13 

18 11 18 DANCES WITH WOLVES Orion Pictures 
Kevin Costner 

Orion Home Video 8786 1990 PG'-I3 

19 19 6 GUILTY BY SUSPICION Warner Bros. Inc. Robert De Niro 
Warner Home Video 12053 Annette Bening 

1991 PG -13 

20 20 10 DEFENDING YOUR LIFE Warner Bros. Inc. Albert Brooks 
Warner Home Video 12049 Meryl Streep 

1991 PG 

21 22 12 MADONNA: TRUTH OR DARE Live Home Video 68976 Madonna 1991 R 

22 15 11 THE GODFATHER PART III Paramount Pictures Al Pacino 
Paramount Home Video 32318 Diane Keaton 

1990 R 

23 16 18 HOME ALONE FoxVideo 1866 Macaulay Culkin 
Joe Pesci 

1990 PG 

24 21 11 ONE GOOD COP 
Hollywood Pictures 

Michael Keaton 
Hollywood Home Video 1212 

1991 R 

25 23 5 A RAGE IN HARLEM HBO Video 90532 Forest Whitaker 
Danny Glover 

1991 R 

26 17 9 FANTASIA Walt Disney Home Video 1132 Animated 1940 G 

21 25 10 SWITCH HBO Video 90550 Ellen Barkin 
Jimmy Sm its 

1991 R 

28 NEW 0, STRAIGHT OUT OF BROOKLYN 
HBO Video 

Lawrence Clifford, Jr. 90668 1991 R 

29 27 8 STONE COLD Stone Group Home Video 
Brian Bosworth Columbia TriStar Home Video 50723 -5 1991 R 

30 36 16 LE FEMME NIKITA Vidmark Entertainment 5471 Anne Parillaud 
Jeanne Moreau 

1990 R 

31 32 6 VINCENT & THEO Hemdale Home Video 12219 Tim Roth 
Paul Rhys 

1990 PG -13 

32 38 1 IMPROMPTU Hemdale Home Video 7007 Judy Davis 
Hugh Grant 

1991 PG -13 

33 34 12 A KISS BEFORE DYING 
Universal City Studios Sean Young 
MCA/Universal Home Video 81068 Matt Dillon 

1991 R 

34 28 15 THE HARD WAY 
Universal City Studios Michael J. Fox 
MCA/Universal Home Video 80123 James Woods 

1990 R 

35 26 22 SLEEPING WITH THE ENEMY FoxVideo 1871 
Julia Roberts 
Patrick Bergin 

1991 R 

36 35 15 THE FIVE HEARTBEATS FoxVideo 1868 Robert Townsend 
Michael Wright 

1991 R 

31 37 2 SCANNERS II: THE NEW ORDER 
Media Home Entertainment David Hewlett 
FoxVideo MO12787 Deborah Raffin 

1991 R 

38 29 21 AWAKENINGS Columbia TriStar Home Video 50563 -5 
Robert De Niro 
Robin Williams 

1990 PG -13 

39 39 13 THE DOORS 
Carolco Home Video Val Kilmer 
Live Home Video 68956 Meg Ryan 

1991 R 

40 33 21 NEW JACK CITY Warner Bros. Inc. Wesley Snipes 
Warner Home Video 12073 Ice -T 

1991 R 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, o of at least 
25,000 uni s and $1 million at suggested retail for nontheatrical titles. v ITA platinum certication for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for 
nontheatrical titles. © 1992, Billboard /BPI Communications, Inc. 
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Home Video I 

Video Buyer 

Flagship Sets 

`Show & Sale' 
NEW YORK -New England -area 
video buying group Flagship Enter- 
tainment and its sister company, dis- 
tributor Compass Entertainment, 
have teamed up to create a video 
"show and sale" geared toward con- 
sumers. 

"One of the main purposes of this 
show is to see what the consumers' 
attitudes toward special interest 
are," says Flagship president Frank 
Lucca, who recently wound up his 
second term as president of the New 
England Chapter of the Video Soft- 
ware Dealers Assn "This is an oppor- 

Flagship stores will 
act as `resident 

experts' at the show 
tunity to put out before the public 
hundreds of pieces of product they've 
never seen before." 

Lucca says the show will take place 
"somewhere between Providence and 
Boston" in the second quarter of 
1992. 

Exhibitors will range from the top 
video labels to indie special -interest 
suppliers to hardware firms. The ma- 
jors will occupy a center aisle on the 
exhibit floor called Broadway. The in- 
dies, some of which will share "coop- 
erative booths," will take the side 
aisles. And a "new technology cen- 
ter" will spotlight such growing for- 
mats as laserdisc, CD -I, and Nintendo 
games. 

Certain product genres, like chil- 
dren's fare, will be merchandised in 
dedicated sections. Compass will 
maintain a central ordering area in 
the back where consumers can pick 
up their product. 

In the interest of encouraging the 
public "to give sell- through a try," 
exhibitors will sell their product at a 
discount, according to a statement 
from Flagship. 

The show will be promoted via ra- 
dio, TV, and newspaper spots, as well 
as in -store advertising in Flagship 
member outlets, which will conduct 

(Continued on page 52) 

ISLAND VISUAL ARTS 
(Continued from preceding page) 

still shots of penises with a voiceover 
by 100 women who offer their 
thoughts on the appendage (Bill- 
board, May 18). 

IVA released that tape even 
though PolyGram "wouldn't touch 
it." Consequently, the label was 
forced to sidestep conventional distri- 
bution in favor of outlets like mail -or - 
der. "Dick" is still available almost 
exclusively through a toll -free num- 
ber. 

Other product in the offing for the 
near future is the home video version 
of John Leguizamo's "Mambo 
Mouth," a critically acclaimed one - 
man comedy show that lampoons La- 
tino male stereotypes. That title will 
bow in January 1992, according to 
Heller. 

The Best Uf 

HOLLYWOOD'S BPIGHTEST! 
THE ' IAECIOH'S CHOICE" COlLEC110H P3E EHJS SIH Of JODati'S 3ES1 DIBECIOB'S AHD SIO Of THEIR MOST 

POPO[BB MOVIES. IS HI BSTOVHEIMO (Cf18111P1101r BOH OFFICE HIS' 

=IRSTTIfvE CFF=R=D AT 

, 

S - 

EACF 

'SUGGESTEC RETA IL PRICE 

ORDER ORTE TO GUARANTEE 

STREET DATE: FEBRUARY 11, 1992 

STREET DOTE : MARCH 5, 1992 
.' 1991 Fo Vdeo mc. All Rights Reserved 

Fo.Vdeo is a trademark of Twentieth Century Fox Film Corporate, 
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Shanachie Plans To Release 100 Titles In '92 
Music Video Series Focus On Celtic, Blues, Afrobeat 

BY PAUL SWEETING 

NEW YORK -In November, Shana- 
chie Records began shipping its first 
eight video titles. And while the intro- 
duction of the new video line was cau- 
tious and low -key, there is nothing 
low -key about the company's long- 
term plans for the video market. 

Newton, N.J. -based Shanachie Re- 
cords, an independent label that spe- 
cializes in Irish, historical blues, Afri- 
can, and reggae music, plans to re- 
lease 100 prerecorded video titles this 
year. 

Its initial releases comprise the in- 
augural titles in what the company 
envisions as three separate series: 
Celtic Stars, Masters Of The Country 
Blues, and Afrobeat. This month, the 
label is introducing a "ramblin' " se- 
ries featuring folk artists such as 
Norman Blake, Alan Stivell, and Ste- 
fan Grossman, and is planning a clas- 
sic country music series and probably 

Billboard. 

a reggae series. 
The Celtic Stars series so far con- 

sists of "The Clancy Brothers & Tom- 
my Makem Reunion Concert," "The 
Story Of The Clancy Brothers & 
Tommy Makem," a documentary, 
"The Chieftains In China," and 
"Steeleye Span: A 20th Anniversary 
Celebration." 

The Masters Of The Country Blues 
releases so far, which feature two 
legendary performers per 60- minute 
tape, are "Mance Lipsomb & Light - 
nin' Hopkins," "Son House & Bukka 
White," and "Rev. Gary Davis & Son- 
ny Terry." 

The one title released so far in the 
Afrobeat series is "Fela Live," fea- 
turing the Nigerian artist Fela Ani - 
kulapo-Kuti and the 80 Egypt Band. 

Shanachie is acquiring video prod- 
uct from a wide variety of sources, 
according to national marketing man- 
ager Lee Goldstein. The Masters Of 
The Country Blues series, for exam- 

ple, was originally created for PBS in 
the early '70s and is actually being 
marketed under the Yazoo label. The 
series, which is hosted by contempo- 
rary bluesman Taj Mahal, is made up 
primarily of solo performances 
filmed live in a studio in stark black 
and white, some of the footage dat- 
ing back to the early '60s. 

Shanachie plans to release three 
more titles in the series in the first 
quarter of 1992 featuring Big Joe 
Williams, John Lee Hooker, and Mis- 
sissippi Fred McDowell, among oth- 
ers. Shanachie also owns additional 
Yazoo blues material that was not 
part of the PBS series. 

The upcoming classic country mu- 
sic series, also featuring two artists 
per tape, is compiled from TV foot- 
age from the '50s. 

"We've had all kinds of people ap- 
proaching us with all kinds of prod- 
uct," Goldstein says. "We just put on 

(Continued on page 52) 

FOR WEEK ENDING JANUARY 11, 1992 

Top Special Interest Video Sales 
z o a 
3c..) 

Compiled from a national sample of retail 

store sales reports. 

TITLE 
Program Supplier, Catalog Number 

RECREATIONAL SPORTS TM 

* * NO. * * 
9 MAGIC JOHNSON: ALWAYS SHOWTIME 

FoxVideo (CBS /Fox) 3189 
19.98 

2 4 8 
AMAZING BIFF BAM BOOM ANYTHING GOES 
SPORTS BLOOPERS ESPN Home Video 850061 9.95 

3 3 9 
LARRY BIRD: A BASKETBALL LEGEND 
FoxVideo (CBS /Fox) 3191 

19.98 

4 2 45 
MICHAEL JORDAN'S PLAYGROUND 
FoxVideo (CBS /Fox) 2858 19.98 

5 NEW BO KNOWS BO: THE BO JACKSON STORY 
FoxVideo (CBS /Fox) 3394 

19.98 

6 6 

7 12 

8 7 

9 8 

10 10 

11 5 

12 20 

13 11 

101 
BASEBALL FUNNIES 
Simitar Ent. Inc. 

14.95 

5 
MAGIC JOHNSON: PUT MAGIC IN YOUR GAME 
FoxVideo (CBS /Fox) 

19.98 

13 WWFSUMMERSLAM'91 
Coliseum Video WF095 

59.95 

46 
HOCKEY -HERE'S HOWE: DEFENSE 
KVC Entertainment 

14.95 

41 
HOCKEY -HERE'S HOWE: GOAL TENDING 
KVC Entertainment 

14.95 

29 
JACK NICKLAUS' THE FULL SWING 
Worldvision Home Video 2020 19.95 

248 
BOB MANN'S COMPLETE AUTOMATIC GOLF 
METHOD 0 VidAmerica VA 39 

19.98 

38 
HOCKEY -HERE'S HOWE: FORWARDS 
KVC Entertainment 

14.95 

14 13 13 
HOCKEY- HERE'S HOWE: STICK HANDLING 
KVC Entertainment 

14.95 

15 19 11 
NFL 25 YEARS SILVER COLLECTION 
FoxVideo M102824 19.98 

16 15 17 
HOCKEY -HERE'S HOWE: SHOOTING 
KVC Entertainment 

14.95 

17 18 

18 16 

19 17 

20 9 

25 
COACHING HOCKEY 
KVC Entertainment 

14.95 

10 
ESPN COLLEGE HOOPS BLOOPS 
ESPN Home Video 850315 9.95 

47 
GOLF YOUR WAY 
Sports Marketing Group 

23.99 

32 
SPORTS BLOOPER AWARDS 
ESPN Home Video 850314 9.95 

z o 
Q 

3c=.> 

Compiled from a national sample of retail 
store sales reports. 

TITLE 
Program Supplier, Catalog Number 

HEALTH AND FITNESSTM 

1 71 

* * No.1 * * 
RICHARD SIMMONS: SWEATIN' TO THE 
OLDIES 0 Warner Home Video 616 19.98 

2 NEW CHERFITNESS: A NEW ATTITUDE 
FoxVideo (CBS /Fox) 2576 

19.98 

3 11 7 
JANE FONDA'S LOWER BODY SOLUTION 
Warner Home Video 655 

19.97 

4 3 153 
JANE FONDA'S COMPLETE WORKOUT 
Warner Home Video 650 29.98 

5 4 261 
CALLANETICS 0 
MCA /Universal Home Video 80429 24.95 

6 2 13 
QUICK CALLANETICS -STOMACH 
MCA /Universal Home Video 81062 

14.95 

7 7 115 
BEGINNING CALLANETICS 0 
MCA /Universal Home Video 80892 24.95 

8 6 37 
BUNS OF STEEL WITH GREG SMITHEY 
The Maier Group 

14.95 

9 5 261 
KATHY SMITH'S BODY BASICS 
JCI Video 8111 

14.95 

10 18 63 
JANE FONDA'S LEAN ROUTINE 
Warner Home Video 654 

29.98 

11 12 15 
CORY EVERSON'S STEP TRAINING VIDEO 
KVC Entertainment 877956 -27 -9 

19.95 

12 RE-ENTRY 
QUICK CALLANETICS -LEGS 
MCA /Universal Home Video 81061 

14.95 

13 14 100 
KATHY SMITH'S ULTIMATE STOMACH & 
THIGHS WORKOUT 0 FoxVideo (Media) 

19.98 

14 9 9 
QUICK CALLANETICS -HIPS AND BEHIND 
MCA /Universal Home Video 81063 14.95 

15 17 231 
JANE FONDA'S NEW WORKOUT 
Warner Home Video 069 29.98 

16 20 51 
KATHY SMITH'S WEIGHT -LOSS WORKOUT 
FoxVideo (Media) M0323732 19.98 

17 10 156 
KATHY SMITH'S FAT -BURNING WORKOUT 0 
FoxVideo (Media) FH 1059 

19.98 

18 8 11 
KATHY SMITH'S INSTANT WORKOUT 
FoxVideo M032835 19.98 

19 13 12 
BUNS OF STEEL 2: STEP WORKOUT 
The Maier Group TMG 1 16 

9.99 

20 16 69 
DENISE AUSTIN'S SUPER STOMACHS 
Parade Video 27 

19.95 

ITA gold certification for sale of 125,000 units or a dollar volume of $9 million a retail for theat ically released programs, 25,000 units and $1 million at 
suggested retail for nontheatrical titles. O ITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released 
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. © 1992 Billboard /BPI Communications, Inc. 

Empire Plans More Video 
Rental Categories For '92 

BREADTH IS BETTER: A 
trend that will likely grow in the 
new year is the "renter friendly" 
move to more categories, pre- 
dicts Stuart Skorman, president 
of nationally- watched Empire 
Video, in New Hampshire. This 
trend will exist even alongside 
the one that has stores featuring 
greater depth in a select number 
of new releases. 

Empire now features 204 cate- 
gories, though like Blockbuster 
Video, a large number of these 
are individual movie star slots. 
Moreover, 
the number 
and assort- 
ment differ 
from one Em- 
pire store to 
the other. 
The chain has 
six stores. 

"It's extremely expensive and 
very complicated to set up," 
warns Skorman, who consults 
Blockbuster. "It's a situation of 
the hip bone attached to the thigh 
bone, it affects your whole inven- 
tory systems. But once installed, 
it's much easier for the consumer 
to find titles, to make eye -brain 
connections." Moreover, custom- 
ers become aware of titles they 
would never see otherwise, he 
says. "It makes the store more 
exciting, more inviting," says 
Skorman, noting how Blockbust- 
er's new format has eliminated 
the long aisles and now features 
more access to the middle of the 
store. 

One potential problem among 
stores going the breadth route is 
that some customers may drag 
videos through the store and put 
them down in the wrong spot. 
The daily headache of returning 
inventory that's been out on rent- 
al also becomes more complex. 

Special marks on the spine of 
the videocassette and across the 
front diagonally make re- shelv- 
ing easier. "We are always asked 
about movie stars that are known 
in more than one basic genre. We 
have spaces between the well - 
known categories like drama and 
adventure. If we put a movie star 
in a certain category area, we do 
so based on what is more appro- 
priate, even if it means splitting 
things between categories now 
and then," says Skorman. 

PIRACY PUSH: Emphasis shift- 
ed somewhat from New York to 
New Jersey during the most re- 
cent reporting period for the 
anti -piracy effort. Motion Pic- 
ture Assn. of America investiga- 
tors list seizures and searches at 
four Paterson, N.J. sites: Rues - 
ta's Video, 1005 Madison Ave.; 
Vicky Video Rental, 136 4th 
Ave.; 21st Avenue Video, 997 
Madison Ave.; and C &J Video 
Rental, 444 Market St. 

In New York, two Staten Is- 
land outlets were hit: Four Star 

Video 1, and II at 312 Manor 
Road and 2178 Forrest Ave. Also 
raided: Video Rent, 54 Mill St., 
Newburgh; Hubbard's Path Vid- 
eo, 757 Sunrise Highway, West 
Babylon; Main Stream Video, 
987 Main St., New Rochelle; and 
Rodney's Video Warehouse, 109 
Mamaroneck Ave., White 
Plains. 

Los Angeles area sites consist- 
ed of Indra Video /Restaurant, 
517/9 S. Verdugo Rd., Glendale; 
Video World, 732 W. Gardena 
Blvd., Gardena; Triumph Video 

& Rentals, 
13647 
Vanowen St., 
Van Nuys; 
Greg Video, 
4181 S. Fi- 
gueroa St., 
Los Angeles; 
and a lab op- 

erator, Eli Hsu, 1230 Monterey 
Pass Rd., Monterey Park. A Mo- 
desto, Calif. store was also hit, 
Video U.S.A., 900 Kansas Ave. 

Investigators hit stores in 
three more other isolated raids: 
Three Star Movie Rental, at 
2151 S. Hampton, College Park, 
Ga.; Fairfax Rentals, 203 Pick - 
ney St., Chester, S.C.; and Aloha 
Video Gift & Thrift Shop, Box 
1973, Pahoa, Hawaii. 

IN THE BAG: RC Video, Rese- 
da, Calif., uses the shopping bag 
manufactured by Video Tapes 
Unlimited to deliver service and 
maintenance advice. "Leaving 
tapes in direct sunlight, a hot en- 
closed area, moisture or freezing 
temperature, can cause damage 
to videotapes. Customer will be 
held responsible for replace- 
ment," is one dramatic message. 

"Unauthorized duplication of 
copyrighted materials is strictly 
prohibited by law. The FBI vigor- 
ously enforces this law," reads 
another warning. Three other 
tips relate to horizontal and ver- 
tical hold control plus the track- 
ing adjustment. 

PHAR -MOR ADDS CALIF.: Af- 
ter six months in Victorville, an 
hour up I -15 from the Southern 
California basin, Phar -Mor is 
stepping up its invasion of the 
state, placing units in both Fon- 
tana and Colton, two hours east 
of downtown L.A. The aggres- 
sive drugstore web from Penn- 
sylvania is thus moving into the 
market on the eastern flank even 
as Smith's, the Utah grocery 
chain, arrives on the western 
front in Oxnard. 

The one -two punch, from a 
drug and grocery chain, is forc- 
ing combo and specialty chains to 
confront a new type of rental 
competitor. Phar -Mor offers two 
nights for 89 cents and three 
tapes for $1.99. Movies are due 
back by 7:30 p.m. Mon. -Sat. and 
three hours earlier on Sundays. 

(Continued on page 52) 
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Home Video 1 
Zoom Quest In 

Tune With Karaoke 

Via VHS Tapes 
BY EARL PAIGE 

LOS ANGELES -A new local firm 
called Zoom Quest is exploiting kar- 
aoke -the hot sing -along music medi- 
um -via VHS cassettes rather than 
the laserdisc format on which the 
karaoke phenomenon was built. 

The company has 48 tapes out un- 
der the Vocomotion imprint, and 29 
additional seven -song collections ex- 
pected out by the Consumer Elec- 
tronics Show in January. Zoom Quest 
has had some luck placing the prod- 
uct with a few leading retailers, in- 
cluding Camelot Music, a 307 -store 
chain based in North Canton, Ohio. 

"We have 20 SKUs in our top 40 
stores," says Mike Dungan, video 
buyer at Camelot. The tapes carry a 

`Our trial is based 
on the job we're doing 
in laserdisc karaoke' 

$20 suggested retail price but are 
sold at Camelot for $16.95. Dungan 
calls the product an experiment. 
"Our trial is based solely on the job 
we are doing in laserdisc karaoke," 
he says. "That's why we tried it on 
VHS." 

The success Camelot is experienc- 
ing with laser karaoke backs up the 
enthusiastic claims of Zoom Quest 
president Bennett Kurtze. He sees 
the worldwide high -end karaoke rage 
paving the way for a mass consumer 
product. 

Camelot has stocked Pioneer's kar- 
aoke line for six months and sells the 
eight -inch, four -song discs at $19.95, 
and the 12 -inch, 24 -song collections at 
a hefty $150 tag. Dungan says the 
high cost can be attributed to the ex- 
pense of licensing the material for 
the discs. 

As with the less expensive VHS ti- 
tles, the Pioneer product is spread 
out among the chain's top 40 stores. 

Zoom Quest claims the product is 
available at Price Club outlets, but a 
buyer for the chain was unable to 
verify this. The company also states 
the line is featured in both the J.C. 
Penney and Heartland Of America 
catalogs. 

The tapes are modest in terms of 
production, featuring a stereo backing 
track and lyrics printed in large type. 

As the song progresses, the type- 
face fills in with red coloring, instead 
of the familiar bouncing ball. The 
next line is displayed on top and then 
rolls down to be read in sync. 

Zoom Quest has several titles of- 
fered in sets. There are 16 volumes of 
the "Best Of The 50's And 60's "; 12 
"Country Classics" titles; and eight 
"Favorite Standards" collections. 
"Mersey Beat," "Christmas," and 
"King Of Rock," featuring Elvis 
Presley tunes, are all offered in four 
volumes. 

Zoom Quest's Kurtze claims to 
have interest from some of the tradi- 
tional home video distributors, but 
for now is using 15 rep firms around 
the U.S. 

Something new and very 
from PENTHOUSE. 

tfATIV &ÍAC[ 
An erotic history of lingerie 

So much more than lingerie ... and so mu 
An unforgettable adult fantasy awaits: 
fig leaves to fetishes ... Egyptian slaves to e_ 

seductions ... ntecieval shackles to Manha 
chic. Seventeen sensational women in a 
imaginative beast- of voluptuous _ 

wrappings ... and unwrappings. 
If you think our F'ets look 
erotic in lingerie ... just 
wait until they take 
it off. 

#50305 -3 
Pri._ed to please: 

$1998 
STREET DATE: 

1/28/92 

ALSO AVAILABLE 

-0. lìrem 

A gift that reveals its pleasures. 
moment after moment. 

:'ET OF THE YEAS 
PLAYOFF 

PENTHOUSE 
VICEO nv1E-`j[s] 1991 PET OF THE 

YEAR PLAYOFF 

#50290 -3 $19.98 

FAST CARS/ 

FANTASY WOMEN 

#50289 -3 $19.98 

PASSPORT TO 

PARADISE /HAWAII 

#50288 -3, $19.98 

CONTACT YOUR WEA SALES REPRESENTATIVE FOR DETAILS. 
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1ne Video 

`Homes & Gardens' Vids See Sales Growth Ihm Publications 
BY PAUL VERNA 

NEW YORK- Meredith Video 
Publishing is testing different re- 
tail pricing and placement strate- 
gies for its 10 -title Better Homes 
and Gardens Home Video Library 
series while it continues to try to 
sell those videos through its siz- 
able stable of publications. 

Beginning in early October, the 
company repriced the entire line of 
instructional tapes to $12.99 and 
$9.99 from the earlier, more con- 
ventional tag of $19.95. It has also 
been selling the line exclusively in 
hardware stores and grocery out- 
lets in the Minneapolis /St. Paul 
area through distributor Quality 

Billboard, 

Video Inc. 
It has also been trying to con- 

vince those retailers to stock the 
tapes in the departments where 
the products they deal with are 
sold, rather than in the video de- 
partments. 

Meredith Video publisher Bruce 
J. Boyle says no results will be 
available from the experiment un- 
til February 1992. However, he ex- 
pects all facets of the test -the re- 
pricing, the types of outlets, and 
the product placement within 
those outlets -to be successful. 

Boyle maintains that video spe- 
cialty stores are not the place for 
this product. "We've tested some 
video outlets, but not really exten- 

FOR WEEK ENDING JANUARY 11, 1992 
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COMPILED FROM A NATIONAL SAMPLE OF 

RETAIL STORE SALES REPORTS. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 

d 
áá 

22 Ú 

c.nn-1 

1 7 

* * No. 1 * * 
FANTASIA 
Walt Disney Home Video 1132 

1940 24.99 

2 1 15 
THE RESCUERS DOWN UNDER 
Walt Disney Home Video 1142 

1991 2499 

3 5 35 
THE JUNGLE BOOK 
Walt Disney Home Video 1 122 

1967 24.99 

4 6 9 THE SIMPSONS CHRISTMAS SPECIAL 
FoxVideo 1915 

1989 9.98 

5 4 85 
THE LITTLE MERMAID 
Walt Disney Home Video 913 

1989 26.99 

6 3 176 
ROBIN HOOD 
Walt Disney Home Video 228 

1973 29.95 

1 16 28 RUDOLPH THE RED NOSED REINDEER 
Family Home Entertainment 27309 

1989 14.95 

8 7 67 
PETER PAN 
Walt Disney Home Video 960 

1953 24.99 

9 13 18 
A CHARLIE BROWN CHRISTMAS 
Hi -Tops Video HT0059 

1990 9.98 

10 11 187 
AN AMERICAN TAILO 
Amblin Entertainment/MCA/Universal Home Video 80536 

1986 19.95 

11 18 35 
HOW THE GRINCH STOLE CHRISTMAS! 
MGM /UA Home Video M20101 I 

1966 14.95 

12 12 5 
ROCKY & BULLWINKLE: VOL. VII 
Buena Vista Home Video 1244 

1991 12.99 

13 20 ...16 
FROSTY THE SNOWMAN 
Family Home Entertainment 27311 

1989 14.95 

14 10 172 
CHARLOTTE'S WEB 
Hanna -Barbera Prod. Inc. /Paramount Home Video 8099 

1973 14.95 

15 15 5 
ROCKY & BULLWINKLE: VOL. VIII 
Buena Vista Home Video 1245 

1991 12.99 

16 14 328 
DUMBO 
Walt Disney Home Video 24 

1941 24.99 

1) RE -ENTRY 
SANTA CLAUS IS COMING TO TOWN 
Family Home Entertainment 27312 

1989 14.95 

18 8 117 
BAMBI 
Walt Disney Home Video 942 

1942 26.99 

19 19 23 THE BRAVE LITTLE TOASTER 
Walt Disney Home Video 1117 

1988 19.99 

20 9 13 
SIMPLY MAD ABOUT THE MOUSE 
Buena Vista Home Video 1217 

1991 19.99 

21 23 130 
PETE'S DRAGON* 
Walt Disney Home Video 10 

1977 24.99 

22 22 273 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 24.99 

23 21 69 
ALL DOGS GO TO HEAVEN O 

MGM /UA Home Video M301868 
1989 24.98 

24 17 109 
THE LAND BEFORE TIME 
Amblin Entertainment/MCA/Universal Home Video 80864 

1988 24.95 

25 24 7 
THE BABY -SITTERS CLUB CHRISTMAS SPECIAL 
GoodTimes Home Video 9201 

1991 12.95 

ITA gold certificaton for a minimum of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released programs, or of at least 25,000 units and $1 million at suggested re ail for 

nontheatrical titles. O ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of 
$18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. © 1992, Billboard /BPI Communications, Inc. 

sively, because I don't think that's 
where the product is going to 
move," he says. 

For one, the titles, which range 
from "Do -It- Yourself Home Re- 
pairs," "Cooking Made Microwave 
Easy," and "Solving Landscaping 
Problems," are marketed exclu- 
sively for sell- through. 

"We find that the average view- 
ing is about five times," says 
Boyle. "When you get that kind of 
viewer frequency spread out over 
that time, rental doesn't make a lot 
of sense." 

Also, according to Boyle, only a 
minority of video dealers arè tuned 
in to special- interest product, par- 
ticularly how -to videos. "It's going 
to take on the part of not just the 
consumer but also the distribution 
network" for the product to sell at 
the specialty -store level, he says. 

A key sales outlet for these pro- 
grams is the publishing house's 
Better Homes and Gardens spe- 
cial- interest publications, which 
are sold quarterly or annually in 
newsstands only. These have a cu- 
mulative circulation of approxi- 
mately 20 millions readers, accord- 

ing to Boyle. 
"In order for this kind of video 

to be successful, it's going to take 
a marriage of retail promotion and 
distribution with direct response," 
he says. 

He notes that a breakdown be- 

tween mail -order and retail sales is 
not available. However, he says 
that, while awareness of the vid- 
eos grows in retail stores, more 
and more readers will be inclined 
to order the tapes through the 
mail. 

IHRODUCIDS Now.To VIDEO TAMS 
WORTHYOF 111E ME 

Ann NOME SAND 

Bruce J. Boyle, publisher of Meredith Video Publishing, unveils the 
company's new video line at a recent press conference. 

VOYAGER'S CRITERION COLLECTION GETS BOOST FIT FOR A `KING' 
(Continued from page 45) 

individual photos or script pages. 
Voyager's CLV widescreen version 

of "The Fisher King," due March 25, 
includes a second audio track with 
commentary by director Terry Gil- 
liam. On it, he comments about the 
making of the film, and his work with 
actors Robin Williams, Jeff Bridges, 
Mercedes Ruehl, and Amanda Plum- 
mer. 

In addition, the disc's supplemen- 
tary material will include six deleted 
scenes that Gilliam has selected for 
the Criterion laserdisc release to pro- 
vide further insight into his charac- 

SUPPLIERS' VID -AD SPOTS 
(Continued from page 45) 

ties from other studios as well to 
engage in multiple classic film and 
Oscar -themed promotions. 

Among the five of the 15 Oscar - 
winning films MCA /Universal 
Home Video will be promoting be- 
ginning Feb. 27, which are re- 
priced to $14.95, are: "Airport," 
"The Heiress," "Written On The 
Wind," "Melvin & Howard," and 
"Coal Miner's Daughter." 

Other $19.95 or higher priced ti- 
tles include: "All Quiet On The 
Western Front," "Born On The 
Fourth Of July," "The Deer Hunt- 
er," "Going My Way," "Harvey," 
"The Lost Weekend," "Out Of Af- 
rica," "Spartacus (The Restored 
Version)," "The Sting," and "To 
Kill A Mockingbird." 

TO OUR READERS 
Due to holiday deadline con- 

straints, this week's Hollywood 
Reporter Top 10 refers to the 
movie grosses of the previous 
week. 

ters and themes. Also added is the 
film's theatrical trailer. 

On the commentary track, Gilliam 
says about the six deleted scenes: 
"This is what's interesting about the 
Criterion disc. The viewer can decide 
whether the director is good at his job 
or not, or whether they could have 
done a better job with the same mate- 
rial. This is really exciting." 

About the simultaneous releases of 
the Criterion editions and the VHS 
versions, Voyager spokesman Paul 
Norman says, "I think it's going to be 
a tremendous help in sales. If it 
comes out the day the tape does, it's 
going to be more of an incentive to 
buy the disc. These are such strong A 

titles." 
Prices on both Criterion titles will 

be announced later. Pioneer LDCA is 
expected to release laserdisc editions 
of both Columbia Pictures titles with- 
out supplementary material. 

According to Norman, Voyager 
will work with Gilliam to release a di- 
rector's cut of "The Adventures Of 
Baron Von Munchausen" sometime 
this summer. 

Voyager has previously released 
Criterion Collection editions of such 
movies as "Citizen Kane," "King 
Kong," "Lawrence Of Arabia," "Sev- 
en Samurai," "Casablanca," and 
many more. 

THE '- r REPORTERTOP 10 
W E E K L Y M O V I E G R O S S E S 

THIS 
WEEK PICTURE /(STUDIO) 

WEEKEND 
GROSS (S) 

NO. OF 
SCRNS 

PERSCRN 
AVG (5) 

WKS 
IN 

REL 

TOTAL 
GROSS 

TO DATE 
(5) 

1 Hook 9,638,615 2,224 1 30,729,815 
(TriStar) 4,334 

2 Father of the Bride 7,031,146 1,561 - 7,031,146 
(Buena Vista) 4,504 

3 The Last Boy Scout 5,616,387 1,823 1 16,337,874 
(Warner Bros.) 3,081 

4 Star Trek VI 5,452,793 2,147 2 38,312,961 
(Paramount) 2,540 

5 JFK 5,223,658 1,164 - 5,223,658 
(Warner Bros.) 4,488 

6 Beauty and the Beast 4,863,315 1,925 5 46,047,138 
(Buena Vista) 2,526 

7 Bugsy 4,611,477 1,219 1 4,878,099 
(TriStar) 3,783 

8 The Addams Family 3,457,353 1,897 4 78,395,925 
(Paramount) 1,822 

9 My Girl 2,712,878 1,851 3 34,750,593 
(Columbia) 1,466 

10 Cape Fear 2,116,700 1,388 5 53,642,272 
(Universal) 1,525 
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Home Video I 

'Life' Affirming; 

`Century' Turning; 

`Point' Churning 
This bi- weekly column is provided 
as a guide through the wilderness 
of unfamiliar feature video titles. 

"Life Stinks" (1991), MGM/ 
UA Home Video, prebooks Friday 
(10). 

Mel Brooks gives his finest per- 
formance in this unjustly maligned 
comedy of economics. He plays a 
billionaire who accepts a bet that he 
can't live off the street for a month 
without his credit cards. Brooks 
plays it all with a unique combina- 
tion of slapstick and poignancy, de- 
livering a generous amount of 
thoughtful laughs along with the ri- 
diculous ones. It's a perfect combi- 

2ndFeatures ikentx.i 
by Michael Dare 

nation of "Trading Places" and 
"Sullivan's Travels," so rent it with 
either. 

"My Twentieth Century" 
(1990), Fox Lorber, available now. 

A vast and uplifting portrait of 
the world at the turn of the century 
that's as beautiful as it is indescrib- 
able. Edison has invented the light - 
bulb and the telegraph, so anything 
man can imagine is possible. Seen 
from the divergent points of view of 
two twins separated at birth, it's a 
marvelous magical world in which 
all things are equal: men and wom- 
en, gods and animals, the brightest 
stars and the lowest lifeforms. It's 
sensual, spiritual, totally original, 
and deliriously loopy. See it with 
something by Buñuel. 

"Nitti: The Enforcer" (1988), 
Academy Entertainment, pre - 
books Thursday (9). 

An intriguing portrait of the 
man who succeeded Al Capone as 
the leader of his Chicago gang. It's 
a fascinating piece of history, fo- 
cusing on a man who has been in 
the background of a dozen other 
movies, and Anthony LaPaglio 
does a fine job of bringing this 
cold -blooded monster to life. Rent 
it with "The Untouchables." 

"Point Break" (1991), FoxVi- 
deo, available 1/16. 

With good performances, in- 
tense direction, and some spectac- 
ular surfing and skydiving foot- 
age, this is an action film that nev- 
er lets up. Keanu Reeves plays a 
cop going undercover to bust some 
bankrobbing surfers. Gary Busey 
is his partner and Patrick Swayze 
his nemesis, though sometimes it's 
the script. Can a film be both illogi- 
cal and predictable? Watch this 
with "Lethal Weapon" and find 
out. 

(Continued on page 53) 

PULSE- POUND IN USPENSE AT A THRILLING PRICE! 
fr! MEIANIE GRIFFITH 

MItHAEt ' 

hie sWAtöz ,::,, .. 

Catalog #1871 Rated I Catalog #1900 Rated R 

KEEP YOUR CUSTOMERS 

IN SUSPENSE W TH THIS 

BIG COLLECTION OF 

SUSPENSE /THRILLER HITS! 
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ITme Video 

SHANACHIE SERIOUS ABOUT VID SERIES 
(Continued from page 48) 

a video A &R guy, Sherwin Dunner. 
He's tied in with a lot of video-foot- 
age collectors around the country." 

According to Goldstein, while the 
label's early releases will be predomi- 
nantly music oriented, the company 
is also looking at other types of prod- 
uct, including historical newsreel 

FLAGSHIP `SHOW & SALE' 
(Continued from page 47) 

ticket giveaways. 
Lucca says he has received com- 

mitments from dozens of indies and 
is just beginning to approach the ma- 
jors about taking out booths on the 
floor. 

Retailers will not exhibit, but they 
will have a role there, says Lucca. 
Flagship stores, in addition to pro- 
moting the show through ticket give- 
aways and in -store advertising, will 
act as "resident experts" at the show. 

"We're making provisions for the 
studios to meet with their major ac- 
counts," says Lucca, noting that 
these closed -doors sessions will take 
up part of the first day of the two -day 
meet. 

PAUL VERNA 

STORE MONITOR 
(Continued from page 48) 

CIRCLE THE WAGONS: While 
Phar -Mor slipped through into the 
Victorville /Apple Valley bastion of 
Prime Time Video, the chain's own- 
ers Jay and LaRita Gruenwald are 
counting on good service and aggres- 
sive rental offers to stave off further 
encroachment in California's high de- 
sert. A new ploy is seven -day catalog 
rentals for $2.99 (members) and $3.59 
(non -members). Prime Time also of- 
fers blocks of 10 movies at $2.65, a 
bargain comparing everyday prices. 
On Tuesday and Thursday, a rent - 
one-or- more -and -get -one -free offer is 
in effect. A "Video Buck," or free 
rental coupon, is offered for the next- 
day returns of new releases and top 
40 titles if returned by 2 p.m. Same 
day returns earn double bucks. 

footage, independent documentaries, 
"anything that is good quality and 
niche oriented." 

Goldstein describes the label's ini- 
tial shipments, primarily to its regu- 
lar music accounts, as "in line with 
our expectations. Buyers were cau- 
tious, but people are starting to get 
on board. Tower has been very sup- 
portive, both in Tower Video and 
Tower Audio." 

Goldstein says he expects the la- 
bel's initial business to be concentrat- 
ed heavily in its audio accounts -ser- 
viced by the label's record distribu- 
tor, Koch International -"until we 
get our alternative marketing in 
place." 

"They know Shanachie," Goldstein 
says of the music accounts. "They're 
not really expecting to blow out a lot 
of product right away. They know it's 
a catalog business. But that's still 
somewhat of a foreign concept to the 
video side of the business." 

As for its alternative marketing 
plans, Goldstein says the label will 
create audio /video packages for 
bookstores, among other nontradi- 
tional outlets. The company has hired 
a network of reps to call on book- 
stores and has created a corrugated 
display that holds 30 videos and 60 
CDs. 

The self -shipping displays are be- 
ing offered on a 60-day consignment 
basis, "so there's no risk to the ac- 
count," Goldstein says. "All they 
have to give us is the space." 

Shanachie's video product carries 
no list prices but generally sells for 
the list -equivalent of $24.95 to $29.95. 

Goldstein admits the 100 titles 
planned for 1992 is "a lot of product 
to focus on," but adds, "we want to 
have a good enough catalog so we 
can approach the video chains direct, 
so we don't have to go through dis- 
tributors. At first, we will be ap- 
proaching distributors. We realize we 
can't sell to every mom -and -pop video 
store in America, or every school and 
library. But naturally, you get a bet- 
ter margin when you sell direct." 

Shanachie's traditional music ac- 
counts will continue to be serviced by 
Koch, which, since the beginning of 
1991, has been the exclusive distribu- 
tor to audio accounts for all Shana- 
chie product. 

Who just turned 33 and has 
worldwiáe contacts in every phase 
of the music and video Industry. 

Billboard's 1992 
International Buyer's Guide! 

Now in its 33rd year, the IBG gives you all the facts on: 

Music & Video Companies Distribution & Accessory 

Product Manufacturers Industry Services á Supplies 

Manufacturing Plants, Services á Equipment 

Music Publishers Complete European á International listings. 

To order send $75 plus $3 5áH, ($8 for International orders) to 

Billboard Directories , Dept. BDBG3474, P.O. Box 2016, Lakewood, NU 08701 

Please add appropriate sales tax in NY, NJ, CA, TN, MA, IL á DC. 

For fastest service call toll -free. 

1.800- 223.7524 (outside NY), in NY 212 -536 -5174 

or 1 -800- 344 -7119 (outside NJ), in NJ 908 -3634156 BDBG3474 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Copyright Owner, Principal 
TITLE Manufacturer, Catalog Number Performers 
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* * No.1 * * 
FANTASIA Walt Disney Home Video 1132 Animated 1940 G 24.99 

2 2 8 ROBIN HOOD: PRINCE OF THIEVES 
Morgan Creek 

Kevin Costner 
Warner Home Video 14000 

1991 PG -13 2438 

3 3 19 HOME ALONE FoxVideo 1866 
Macaulay Culkin 
Joe Pesci 

1990 PG 24.98 

4 6 15 THE RESCUERS DOWN UNDER Walt Disney Home Video 1 142 Animated 1991 G 24.99 

5 4 19 GHOST 
Paramount Pictures Patrick Swayze 
Paramount Home Video 32004 Demi Moore 

1990 PG -13 19.95 

6 5 19 
HOW THE GRINCH STOLE 

MGM /UA Home Video M201011 Animated 
CHRISTMAS! 

1966 NR 1435 

7 7 35 THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 G 24.99 

8 9 6 
IT'S A WONDERFUL LIFE: 45TH 

Republic Pictures Home Video 20623 James Stewart 
ANNIVERSARY EDITION Donna Reed 

1946 NR 19.98 

9 8 9 THE SIMPSONS CHRISTMAS 
FoxVideo 1915 Animated 

SPECIAL 
1989 NR 9.98 

to 10 57 THE TERMINATOR Hemdale Film Corp. 
A. Schwarzenegger 

Hemdale Home Video 7000 
1984 R 1435 

11 12 65 THREE TENORS IN CONCERT 2 PolyGram Video 071 -223 -3 
Carreras - Domingo - 

Pavarotti 
1990 NR 24.95 

12 16 14 
RUDOLPH THE RED NOSED 

Family Home Entertainment 27309 Animated 
REINDEER 

1989 NR 14.95 

13 11 85 THE LITTLE MERMAID Walt Disney Home Video Animated 1989 G 26.99 

14 35 4 CHERFITNESS: A NEW ATTITUDE CBS /Fox Video 
Cher 

FoxVideo 2576 
1991 NR 19.98 

15 22 18 FROSTY THE SNOWMAN Family Home Entertainment 27311 Animated 1989 NR 14.95 

16 13 17 
CITIZEN KANE: 50TH ANNIVERSARY 

Turner Home Entertainment 6097 
Orson Welles 

EDITION Joseph Cotton 
1941 NR 1938 

17 15 8 
1992 PLAYBOY VIDEO PLAYMATE Playboy Home Video 

Various Artists 
CALENDAR Uni Dist. Corp. TBV0702 

1991 NR 1938 

18 14 11 SPARTACUS Universal City Studios Kirk Douglas 
MCA/Universal Home Video 81 133 Laurence Olivier 

1960 NR 19.95 

19 19 8 STAR TREK COLLECTOR'S SET 
Paramount Pictures William Shatner 
Paramount Home Video 12953 Leonard Nimoy 

1991 NR 74.75 

20 20 21 TEENAGE MUTANT NINJA TURTLES New Line Home Video Paige Turco 
II: THE SECRET OF THE OOZE Columbia TriStar Home Video 75183 David Warner 

1991 PG 2235 

21 17 10 THE HUNT FOR RED OCTOBER 
Paramount Pictures Sean Connery 
Paramount Home Video 32020 Alec Baldwin 

1990 PG 19.95 

22 37 16 SANTA CLAUS IS COMING TO TOWN Family Home Entertainment 27312 Animated 1989 NR 14.95 

23 26 6 ROCKY & BULLWINKLE: VOL. VIII Buena Vista Home Video 1245 Animated 1991 NR 12.99 

24 18 11 MARCH OF THE WOODEN SOLDIERS GoodTimes Home Video 7012 Stan Laurel 
Oliver Hardy 

1934 NR 1935 

25 24 6 A CHARLIE BROWN CHRISTMAS Hi -Tops Video HT0059 Animated 1990 NR 9.98 

26 29 8 
PENTHOUSE: PASSPORT TO Penthouse Video 

Various Artists 
PARADISE/HAWAII A *Vision Entertainment 50288 -3 

1991 NR 19.98 

27 23 2 THE YEAR WITHOUT SANTA Family Home Entertainment 8000 Animated 1991 NR 1435 

28 NEW 10. TERMINATOR 2: JUDGMENT DAY Carolco Home Video A. Schwarzenegger 
Live Home Video 68952 Linda Hamilton 

1991 
R 99.95 

29 34 6 ROCKY & BULLWINKLE: VOL. VII Buena Vista Home Video 1244 Animated 1991 NR 12.99 

30 25 21 GARTH BROOKS ` Capitol Video 40023 Garth Brooks 1991 NR 14.95 

31 31 5 
PLAYBOY'S PLAYMATES: THE EARLY Playboy Home Video 

Various Artists 
YEARS Uni Dist. Corp. PBV0701 

1991 NR 1935 

32 32 18 AN AMERICAN TAIL 
Amblin Entertainment 

Animated 
MCA/Universal Home Video 80536 

1986 G 19.95 

33 NEW II. PAULA ABDUL: CAPTIVATED Virgin Music Video 50268 Paula Abdul 1991 NR 1638 

34 21 38 ROBIN HOOD Walt Disney Home Video 228 Animated 1973 G 24.99 

35 30 10 ERIC CLAPTON: 24 NIGHTS Warner Reprise Video 3 -38193 Eric Clapton 1991 NR 24.98 

36 33 63 PRETTY WOMAN Touchstone Pictures Richard Gere 
Touchstone Home Video 1027 Julia Roberts 

1990 R 19.99 

31 
39 65 

RICHARD SIMMONS: SWEATIN' TO Warner Home Video 616 Richard Simmons 
THE OLDIES 

1990 NR 19.98 

38 40 15 NATALIE COLE: UNFORGETTABLE Elektra Entertainment 40135 Natalie Cole 1991 NR 9.98 

39 36 15 
PRINCE AND THE N.P.G.: Warner Reprise Video 38259 

Prince And The 
GETT OFF N.P.G. 

1991 NR 14.98 

40 27 8 
PENTHOUSE: 1991 PET OF THE Penthouse Video 

Various Artists 
YEAR PLAYOFF A *Vision Entertainment 50290 -3 

1991 NR 19 98 

RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. ITA gold cert fication for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units 
and $1 million at suggested retail for nontheatrical titles. O ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1992, Billboard /BPI Communications, Inc. 
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Home Video 1 

2ND FEATURES 
(Continued from page 51) 

"Lower Level" (1991), Repub- 
lic Pictures Home Video, available 
1/16. 

This low- budget thriller does a lot 
with a little. A mad security guard 
in a high -rise fixates on a beautiful 
executive and traps her alone in the 
building. Her boyfriend shows up, 
and the three of them play a danger- 
ous game of cat and mouse through- 
out the building. Rent it with "Die 
Hard." 

"Final Verdict" (1991), Turner 
Home Entertainment, available 1/ 
15. 

In this surprisingly low -key and 
tender drama about justice and the 
law, Treat Williams plays a defense 
lawyer with a young daughter who 
is his own personal Jiminy Cricket. 
She follows him everywhere, re- 
minding him to let his conscience be 
his guide. The performances are all 
honest, and the story remarkably 
devoid of false melodrama. Rent it 
with "The Verdict." 

"Over Her Dead Body" (1991), 
Vestron Video, prebooks 1/14. 

Judge Reinhold and Elizabeth 
Perkins play a couple who get 
caught in the sack by his wife, who 
is also her sister. They accidentally 
kill her, and then spend the rest of 
the film trying to dispose of the 
body. It's a black comedy with plen- 
ty of delightfully disgusting corpse 
humor. Some of it falls flat, but 
enough works to make it a perfect 
double bill with "Weekend At Ber- 
nies." 

"Psychic" (1991), Vidmark, 
prebooks 1/14. 

Perhaps the point of this film was 
to make us all feel psychic, because 
any viewer is guaranteed to end up 
thinking they've seen it all before. A 
psychic, played by Zack Galligan, 
sees a series of murders in his 
dreams. The police not only don't 
believe him but think he's the killer. 
Don't you feel psychic already? I 

bet you knew I was going to recom- 
mend this with "Twin Peaks." 

DOUBLE BILL OF THE 
WEEK: 

"Chopper Chicks In Zombie - 
town" (1991), New Line Home Vid- 
eo, prebooks Thursday (9), and 
"Class Of Nuke 'Em High II: Sub- 
human Meltdown" (1991), Media 
Home Entertainment, prebooks 1/ 
16. 

If I had to choose, I'd say "Chop- 
per Chicks" is the better of this hor- 
rifying double bill from those dubi- 
ous masters of trash, the Troma 
Team. Can anyone resist a rock'n- 
'roll film about horny biker babes 
who stop to get their hogs fixed in a 
town full of the living dead? Not I. 
"Nuke 'Em High" is another mat- 
ter. It tells the repulsive tale of ge- 
netic experiments performed in a 
high school next to a nuclear power 
plant where all the female students 
have to wear bikinis because their 
lockers are too small. Right. Troma 
proves once again that it's actually 
possible to be incompetent at being 
incompetent. It's supposed to be 
bad, and they succeed beyond their 
wildest dreams. 

BILLBOARD JANUARY 11, 1992 

EAR THE DECKS FOR SELL -THROU 

i INVISISt( MINOR( 

pp;RAI 9 
HE 8 C°AVNÒ R1 TOWN 

WON iFINN (MISI°Alit 

Catalog #1902 
1990 Rated FG -13 

Introducing the fourth iistaliment of the 

FoxVideo Action Ccllection, one of 

the most successful on going sell -through 

3 promotions in video history! 

Catalog #1853 
1990 Rated R 

j \ 
n,,, r1uM,r,,I,.I,u,m,In 

111M1, AI,IiI AI.,,InIIO No,.11hIn 

Catalog #4759 
1990 Rated R 

Catalog 41865 
1990 Rated R 

STILL AVAILABLE AND STILL GOING STRON 
it 1058 THE POSEIDON ADVENTURE 

# 1071 THE TOWEFING INFERNO 
# 4761 THE MIG-ITY GUINN 

# 4755 LICENCE TC KILL 
# 1131 OUR MAN FLINT 

# 1761 IN LIKE FLINT 

# 1561 THE ABYSS 
# 1515 PREDATOR 

# 1484 COM AMMO 

J 1991 Faxlbdeo, lu. AH Rights Reserved. 

Fox Vide End its !no are trademarks of 

Twentieth Century Fan Film Corporation. 

SUGGESTED RETAIL 

PRICE 

ORDER DATE TO GUARANTEE 
STREET DATE: JAN. 7, 1992 

STREET DATE: JAN. 30, 1992 
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Billboard 
Classified Action Mart 

To order an ad...check the type of ad you want... 
Regular Classified: $4.00 per word. Minimum order $80.00 

Display Classified: 1 in. /1x $117.00 - 1 in. /4x $107.00 per 
in. /12x $102.00 per- 1 in. /26x $95.00 per = 1 in. /52x $79.00 
per. 

El Reverse Ad $15.00 additional charge 

Box number /address $10.00 for handling. Only regular 
mail forwarded - tapes not acceptable. 

Position Wanted - $50.00 per inch 
Radio Broadcast /Media Rates! 

Lip 1 in. /1x $70.00 

SERVICES 

FROM THE USA -AIR FREIGHT 
Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 

BERKLAY AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430, U.S.A. 

Fax: 718- 917 -6434 Ph: 718- 656 -6066 

DISC MAKERS 
MONEY SAVING PACKAGES 

COMPLETE MANUFACTURING 

1 -800- 468 -9353 

p 8 

NE WILL PRINT FROM YOUR CAMERA 

READY ART. OR SEND US YOUR 

ROUGH & WE WILL TYPESET 

00 999 2836 - FAX 812 882 4071 

P 0 Box 348 Vincennes. IN 47591 

KRAMAC PRINTING 

R I N T I N G 

CD BOOKLETS & TRAY CARDS 

COMPLETE CD AND CASSETTE 
PRODUCTION 

Í-I l l- I T i 1 I_11==11 11C 1 1 ?1 I I IL I llJ _lC 
212-333-5950 

MASTERING REPLICATION 
PRINTING TOTAL PACKAGING 

POSTERS GRAPHIC DESIGN STUDIO 
PERSONALIZED EXPERT SERVICE 

I 101 WEST 57TH ST. NEW YORK, N.Y. 10019 

"FOR THOSE WHO HEAR THE 

DIFFERENCE" 

7 
Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY,NY 10036. 

Cancellations must be in writing and mailed to the Classi- 
fied Department. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 

* *REAL ESTATE TO THE STARS ** 

For advertising information call Linda Hersch 
1 (800) 950 -1018 - In NY (212) 536 -5284 

CALL FOR RATES 

800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS. 

FAX YOUR AD TODAY! (212)/536 -5351 

Get satisfied through classified! 

SERVICES 

FOR COMPLETE CASSETTE, 

C.D., RECORD MANUFACTURING 

& PACKAGING SERVICES CALL: 

(513) 681 -8400 QCQ 
2832 SPRING GROVE AVE.CINCINNATI, OH 45225 

AUDIOPHILE 
QUALITY... 

US' MOST 

COMPLETE FACILITY! 

Cassette Duplication 
Compact Disc Production 
DMM Vinyl Pressing 
Custom Graphics 
Mastering Studios 

COMPLETE PACKAGES with state 
of- the -art Neve Digital Mastering for 
CD, Studer & Lyrec HX -Pro Cassette 
Duplication, DMM Mastering for Vinyl 
and a complete in -house art depart- 
ment - design, layout, typesetting, color 
separation. 
Get THE BEST at no extra cost! 

For a Complete Brochure. call or write. 

EUROPADISK, LTD. 
75 Varick Street, New York, NY 10013 

1/4e (212) 226 -4401 FAX (212) 966-0456 
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The Professional Edge in 

Cassette Duplication 
Each order 

custom personalized 
to fit your budget 

and your total needs 

High speed - Realtime 
& DAT Replication 

LO N 
1-800-633-0455 

NAIRI Coll For Free Sumpter 

FOR THE WIDEST SELECTION 

OF RECORDING TAPE AND 
ACCESSORIES... CM For C.1log 

(800) 523-2472 

641R)OSCC/f?J Y.4L 
202 WISH 100D 11019108, 1,1 ItIN1 )'_ 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 25 YRS.! 
Working All Leading National Charts. 

"One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., (615) 833 -2052 
P.O. Box 110802 - BB 

Nashville, TN 37222 - 0802 

FOR SALE 

MOVIES / USED 
100% GUARANTEED 

OVER 100,000 in STOCK 
STORE -SETS 200 10,000 TITLES 

PLAYBACK INTERNATIONAL 
1 (800) 899 -7529 FAX (214) 644 -4270 

Pvched.lie Heavy Metal Punk Jus Blues Rai 
Campus Records 3 

Wholesale DRI,'Ihutor of 
3 "Deletions/ Overstocks" IMPORT o 

z 874 Albany Shaker Road 

Latham, NY 12110 EXPORT 
(518) 783-6698 
(518) 783 -6753 FAX 

For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks ó 
Pul M70 oIal3 ..aura e 

z 

h 

E 

NO- NOISEtm 
Vintage Sound Restoration 
Remaster old recordings to CD -like qual- 
ity. Send for a demo tape: $5.00 for audio 
or $15.00 for DAT. Oxylogic Corp. 15 

Salmark Court, Hillsborough, CA 94010. 

EQUIPMENT 
FOR SALE 

RECORDING EQUIPMENT FOR SALE 
Complete studio package 

Console: NEVE V3 48 /With Necam 96 
Tape Machines: Mitsubishi X850, X86 

Reverbs: 2 Lexicon, 480L, Lexicon 224, 
Publison Inf. 90 

Delays /Harm: AMS, Eventide, PCM 42, 
TC 2290 

Eq /Dynamics: Focusrite, Massenberg, 
Drawmer 

Other: Ell', Mac II, Dayaxis D to D, 

Neumann Mics, Sound Field Mic 
Adams Smith 2600, Sony DAT, 
Sony 3/4 video, Sony Monitors 

And much more! 
For price list call (414) 278 -7999 

CARIBBEAN ARTS 

Largest selection of Reggae merchandise Pie t -shirt 
- leather African pendant rasta caps - knitted rasta 

belts - red, gold, green shoelaces - kente hats - 

much more!! Call or write for color catalog. 
(212) 598 -9100 

Masks Novelty SIEN. IBC. 

864 Broadway, New York, NY 10003 

DEALERS ONLY 

AAA VIDEO DISTRIBUTORS 
USED MOVIES & NINTENDOS 

BOUGHT & SOLD 
SPECIALIZE IN NEW STORES 

& BUYOUTS 
2 OFFICES TO SERVE YOU! 

EAST COAST WEST COAST 
800 -220 -2200 800 -220 -7100 

OUTSTANDING SELECTION 
AT BARGAIN PRICES 

Budget /Midline /Cutouts, Gospel, 
Blues, Jazz, MORE, etc. 
LP's /CASSETTES /CD's 

Serving independent outlets, rack jobbers, fleamarkets 
Free Catalog - Dealers only! 

A.B.A. Record Dist. 
175 Main St., Lodi, NJ 07644 

(201) 471-6543 Fax # (201) 471-7065 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma- 
jor label CD's, cassettes and LP's as low as 50e. 
Your choice from the most extensive listings 
available. For free catalog call 16091 890 6000. 

FAX: 1609) 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 
Trenton, NI 08691 0020 

ALBUMS - CASSETTES - CD'S 

At the Best Prices 
Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 

Dealers Only 

Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 

St. Louis MO 63103 

FOR SALE 

Operating Supplies 
Plastic & Paper Sleeves Cassette Shells 

Jewel Boxes CD Blisters Divider Cards 

Wrapping & Packaging 
The Shrinkmasterrm Packaging System 
Retail -level packaging;Does LP's. Videos. CD's. 

Cassettes & mow. Easy operation. $279.95 complete 

The CD SealerTH 
Stop taping! Stop stapling! Seal blister pales 

cleanly and efficiently. Complete system, $2294, 

Music & More... 
Indie Labels Budget & Cut -Out CD's, 

Tapes & LP's ' Novelties Books & Mags 

Performance Dist. 
2 Oak St. POB 0156 

New Brunswick NJ 08903 -0156 
Tel: (908)545 -3004 Fax: (908)545 -6054 

AMERICAN MUSIC WHOLESALERS, INC. 
THE MUSIC YOU WANT AT THE PRICES YOU NEE I'. 

MID LINES /BUDGETS, CASSETTES a C.D.'s 
LARGE SELECTION OF: 

ROCK SOUL GOSPEL JAZZ BLUES 
COUNTRY and more! 

.all or write for free catalog (selling to the trade or,. 
1320 Stirling Road, Suite 10 B 

Dania. Florida 33004 
Tel: (305) 921 -2706 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

7925 N.W. 66th St., Miami, FL 33166 
(305) 591 -2188 DEALERS ONLY 

WANTED TO BUY 

WANTED 
CD's and tapes urgently needed. Quality titles 

only at discount prices. We buy bankruptcies, 
overstocks, promotions, etc. Please fax list of ti- 

tles, availability and pricing. 

WORLDWIDE FACTORY LIQUIDATORS 

Fax 314- 447 -9012 Tele: 314- 447 -9015 

SMITH ALSTER & CO. 
(PURVEYORS OF 

ENTERTAINMENT PRODUCT) 

Buying your unwanted CD's, 
Cassettes & LP's 

Large inventories needed 
for Export 

Bankruptcies 
Consolidations 
Discontinued Product 
General Overstocks 
Warehouse Clean -Outs 

Offices in 

New York (516) 746 -1224 
Dallas (214) 915 -0054 

HELP WANTED 

SEEKS EDITORIAL SERVICES DEPARTMENT MANAGER 
We're looking for bright, confident person, w /minimum 2 yrs. management /administrative, music 
business (editorial services, label copy, business affairs, publishing) and proofreading experi- 
ence, to run dept. of 10 bright, very busy people. You must be computer literate (pref. MAC), have 
excellent communication skills, ability to set style and procedures, and thrive in a deadline- orient- 
ed environment. Graphic arts prod. knowledge a plus. For consideration, please submit resume, 
salary history, and three professional references. No phone calls. 

Human Resources, 3300 Warner Blvd., Burbank, CA 91505 

INTERNATIONAL PIANO BAR GIGS - 
Caribbean, Europe, Orient. Airfare, room, 
board, good pay. Tape, photo, resume, songlist, 
references to: The Entertainment Agency, 172 

Main St., Spencer, MA 01562 -2117. 

BILLBOARD MAGAZINE 
IS LOOKING FOR 
EXPERIENCED 
ADVERTISING SALES 
PROFESSIONALS FOR 

ITS LOS ANGELES 
OFFICE. KNOWLEDGE 
OF THE MUSIC AND 
PROFESSIONAL AUDIO 
INDUSTRIES IS A MUST. 

PLEASE PROVIDE 
COVER LETTER, 
RESUME AND SALARY 
REQUIREMENTS. 
RESPOND TO: 

BOX #7915 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

Experienced advertising profes- 
sional wanted, must have strong 
knowledge of the music industry. 
Responsible for obtaining co -op 
advertising funds & utilizing these 
funds to maximize visibility and in- 
crease sales. Strong negotiator, 
advertising creativity a plus. 
Please provide resume and sala- 
ry requirements to: 

P.O. Box 14211 
Albany, N. Y. 12205 

MASTERING ENGINEERING; 
Duties include bin loop and 
real time mastering for cas- 
sette duplication. Digital mas- 
tering and editing for CD. 
Good communication skills a 
must, will deal with clients di- 
rectly. Compensation com- 
mensurate with qualifications. 
Send resume and salary re- 
quirements to: ESP Inc., 26 
Baxter St., Buffalo, NY 14207 
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BUSINESS 
OPPORTUNITIES 

CASH IN ON 
DJ EQUIPMENT 

Gem Sound, one of New York's leading 
DJ equipment manufacturers is looking 
for retailers and reps to carry its new 
product line. Export orders welcomed. 

Call: (212) 292 -5972 Fax:1212) 292 -7976 

INVESTORS WANTED 

CONCERT PROMOTION 
COMPANY OFFERING 
PARTICIPATION FOR 

INVESTORS IN REGIONAL 
CONCERTS AND /OR 
NATIONAL TOURS. 

MINIMUM AMOUNT $10,000. 

CALL: 
(602) 230 -0603 or 

FAX: 
(602) 230 -1356 

for details 

SONGWRITERS 

Q: How can you tied out when 
major artists need songs 

& get your somas in their hands? 

The Song Market Report 1T) t7 
A unique monthly smlgiunter tlp,hret 

For a sample issue send $5 to- 

The Song Market Report l't 1 Box 23b4 
t tvmgstun, NJ 07039 

GOLDEN OLDIES 

Original out -of -print albums and singles. All 
types of music. We specialize in records 
from the 50's, 60's, and 70's. Largest 
selection. Write for tree catalog. 

HAVEMEVER PARK RECORDS 
P.O BOX 32B 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

NOVELTIES 

PUSIEHSERVICEIINC 
Tired of the same old selection? Our 
1000 -title poster catalog is the largest 
in the industry including Winter - 
iand,Funky, One Stop, Imports and 
Psychedelics. Better yet, our unique 
servicing program keeps you on top. 
Find out what you have been missing. 
Call Usa Bowen at: 

(800666 -7654 
255 Northland Blvd 

Cincinnati, OH 45246 

MERCHANDISE 

ROCK N' ROLL COMICS® 
Comicbooks About Rock Stars! 
'All the hottest acts! Rap, too! 

'Guaranteed initial orders for all new 
customers 

'Free display with minimum order! 
*Great markup! 

1- 800 -765 -2669 

COMPUTERS 

,f,.aK 
e e r d 

utetlzed 

RShe proves. 
1ve 

`ot 
7ecotd st 

Trak Systems call for more information 
101 North Pleins Road 
Wallingford, CT 06492 800-942-3008 
203.265.3440 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why YSL is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers. 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable. 

YOUNG SYSTEMS LIMITED Phone (404) 449 -0338 

Fax (404) 840 -9723 

Australia: (08) 338 -2477 

Come to the 
professionals at 

Musicware. 
Complete POS and Inventory 

Control Systems for the 
Record Retailer. 

The million -plus, song -title Phonolog 
Select database & SoundScan 

reporting now available. 

Musicware USA ! 5611 Creedmoor Rd. 

Suite 245 

Raleigh, NC 27612 

(919) 833 -5533 
Fax (919) 833 -5528 

Musicware Europe 
Saxony House 

Easthampnett, Chichester 

Sussex, England 
P018 0/Y 
(0243) 775419 
Fax (0243) 776327 

COMPACT DISCS 

INSTAFIND 
Why pay a high price for point of sale 
software when you can buy our fast 
point of sale system with a 100,000 
plus database for under $500.00. 
Call for a free demo floppy TODAY! 

Call (800) 825 -7920 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Modular Merchandising System. Architectural 
Merchandising Floor Plans at no cost or obliga- 
tion. 

Free 40 Page Color Catalog 
1- 800 -433 -3543 

Ask for Ken Cohen 
Stocked in Chicago, Baltimore, Los Angeles 

CHASE LIGHTS 

NEON 

SIGNS - FIXTURES 

POSTER HOLDERS 

FACTORY DIRECT 

1- 800 -228 -5768 
Ask for Rich Lile 

TAPES 

BULK BLANK LOADED audio cassettes direct from 
manufacturer. Highest quality. lowest prices, custom 
lengths, fast service. American Magnetics. P.O. Box 
862, Harrisburg, PA 17108. (717) 652 -8000 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 
-EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 

CUSTOM AUDIO /VIDEO CASSETTES 

TDK AUDIO /VIDEO CASSETTES DATS 
AMPEX MASTERING TAPE SPLICING TAPE 

' EMPTY REELS & BOXES INSERT CARDS 
' NORELCO & SOFT POLY BOXES 

AUDIO /VIDEO ALBUMS CASSETTE LABELS 
ENDLESS CASSETTES ' C -O's 
AGFA, BASF & MAGNETIC MEDIA AUDIO 
CASSETTE TAPE (PANCAKES) 

CELEBRATING OUR 25TH YEAR. 
DON'T DELAY CALL TODAY FOR OUR FREE 

CATALOG AND PRICE LISTI,1 

ANDOL AUDIO PROD., INC. 
4212 14th AVENUE BROOKLYN, NY 11219 

1 -800- 221 -6578 FAX (718) 853 -2589 
516 -212 CALL 718 -435 -7322 

VISA /MASTERCARD ACCEPTED 

Billboard Directories are what you might call 
Basic Tools. They are, in fact, the main 
sources of vital information for the entire 
Entertainment Industry. 
Billboard's annual directories are constantly 
in use, year after year, and people who rely 
on them know how important they are in do- 
ing business effectively. 
Order any one or all of the directories today!! 

International Talent & Touring Directory - 
The source for U.S. and international talent, 
booking agencies, facilities, services and prod- 
ucts. Used by everyone who buys and books 
talent- promotes and manages tours. 

International Buyer's Guide - The World- 
wide Music and Video Business -to- Business Di- 
rectory. Listings include name, address, phone 
number and marketing information of record 
companies, music publishers, distributors, ac- 
cessory manufacturers and suppliers. Also 
manufacturers and wholesalers of hardware, 
software and accessories for Compact Disc, 
Video Disc, Video Cassettes and Video Games. 

Country Music Sourcebook - Radio stations, 
performing artists, booking agents, personal 
managers, recording companies and more. 

International Recording Equipment and Stu- 
dio Directory - Up -to -date statistics on pro- 
fessional recording equipment, recording stu- 
dios, recording studio equipment usage. 

Tape Disc Directory - for the Record, Audio 
& Video Tape Industries. Professional services 
and supplies for record and video manufactur- 
ers, audio and video tape manufacturers, video 
program suppliers and buyers, video music pro- 
ducers and production facilities. 

Call. Jeff Serrette 
1 -800- 223 -7524 (Out of State) 

212- 536 -5174 (Local) 
Ask tor prices ... 

STOP!!! 

LOOKING FOR A 
NEW JOB? NOW 
YOU CAN RUN A 

POSITION WANTED 
ADVERTISEMENT 
FOR ONLY $50.00 

PER INCH. 

CALL 
JEFF SERRETTE 

TODAY!!! 

RIAL ESTATI 

IDIHE$$NS 
BEVERLY HILLS 

Find privacy and quiet time 
I.iixurious condos 2 bdrm & 2 baths 
(Quality building Lush landscaping 

Large patio area 
Pool i Spa /Sauna 

Modern Gym/ Bec room 
24 hr. reception/ valet parking 

* Seller Financing * 

5550,000 to $590,(10(1 
For more information please call: 
Denise Anthony at 310- 207 -0400 

Perfect for the discriminating buyer 

MALIBU - POINT DUME 
Special privileged location, Comfy, 
4 Bedroom. Well -Built, "Creme -puff" 
home. Many wonderful features. Pri- 
vate Malibu at its finest. $1,695,000. 
Call first for four -page color brochure. 

Broker (213) 457.1055 

TOPANGA CANYON, CA 
TRANQUILITY 

Cedar and glass contemp., over 1/2 

acre, 2 -3 bdrms + 2 bths, full pro 
recording studio. $599,000. 

Agts: Julie 310- 456 -3638 or 
Joy 310 -278 -1345 

* * * * * * * * * * * * * * * 
Daniel Scott 

Presents - 
Buyers Limo Tour * A no -cost lo the buyer tour of 

selected properties within your price 
range-the best way to buy the best 
properties in San Diego County 

Buy real estate in Style and Comfort! 
For information and reservations 
Call 619-945-8112 x3132 
or Outside Calif. only 
1- 800 -421 -8696 
Fax (619) 941-7284 
* * * * * * * * * * * * * * * 

LA JOLLA, CALIFORNIA 
Ocean view condo ... just steps to wide sandy 
beach. 2 bdrm & 2 bth, terrace, tennis, pool, 
spa & gym. Perfect for year 'round living or 
vacation retreat on "America's Riviera." 

$359,000 

JIM SULLIVAN, agent 
(619) 459 -0505, ext 226 

MANHATTAN CONDO 
Fabulous views & location, 19th 
floor, elegant southwest corner 
apt., 2 bedrooms, 2 marble baths, 
window kitchen, high ceilings, 
bright, beaut. decorated! New, ar- 
chitecturally outstanding building 
at Lincoln Center with pool, whirl- 
pool, club with terrace park, con- 
cierge, 24 hr. doorman, garage, 
finest quality construction. 

$490,000 (below cost!) 
Owner, weekday evenings 

(212) 799 -7023 

Who just 
turned 33 
and has 

worldwide 
contacts in 

every 
phase of 

the music 
and video 
industry? 

Billboard's 
1992 

International 
Buyer's 
Guide! 

Now in its 33rd year, 
the IBG gives you all 

the facts on: 
Music & Video 
Companies 
Distribution & 

Accessory Product 
Manufacturers 

Industry Services & 
Supplies 

Manufacturing Plants, 
Services & Equipment 

Music Publishers 
Complete European 

& International listings. 

To order send $75 plus 
$3 P &H ($8 for 

international orders) to: 
Billboard Directories, 

Dept. BDBG3474, P.O. 
Box 2016, Lakewood, 

NJ 08701 
Please add appropriate 
sales tax in NY, NJ, CA 

TN, MA, IL & DC. 
For fastest service call 

toll -free 
1- 800 -223 -7524 

(outside NY), 
in NY 212 -536 -5174 
or 1- 800 -344 -7119 

(outside NJ), 
in NJ 908 -363 -4156 

BDBG3474 
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Newsmakers 

Texas In New York. Mercury president Ed Eckstine, center, congratulates 
Mercury recording group Texas backstage at New York's Marquee, where the 
band played to a full house in support of its second album, °Mothers Heaver." 
With Eckstine, from left, are band members Richard Hynd, Sharleen Spiteri, Ally 
McErlaine, and Johnny McElhone. 

They're 'Deemed' Worthy. ASCAF presents its 24th annual ASCAP /Deems 
Taylor Awards honoring outstanding print and media coverage of music, named 
in honor of former ASCAP president and noted composer /music critic /editor 
Deems Taylor. Shown standing, from left, are ASCAP /Deems Taylor Award 
judges Meyer Kupferlan, George Perle, and Charles Docge; Alex Coletti and 
Jim Burns of MTV, which won the broadcast award in television for the program 
"Unplugged "; ASCAP president Morton Gould; Marian McPenland, whose radio 
program "Marian McPartland's Piano Jazz" received a broadcast award; 
Billboard editor in chief Timothy White, who won an award for his book 'Rock 
Lives: Profiles And Interviews "; ASCAP managing director Gloria Messinger; 
Bob Small of MTV; Fredric Dannen, who won for "Hit Men: Power Brokers And 
Fast Money Inside The Music Business "; Randy Poe, who won for "Music 
Publishing: A Songwriter's Guide' ; and Laurence Bergreen, who won for "As 
Thousands Cheer: The Life Of Irving Berlin." Seated, from ieft, are ASCAP 
songwriters and award judges Gerald Marks, Anna Sosenko, and Edward Eliscu. 

A Lifetime Achievement. ASCAP presents jazz producer /impresario Ncrnan 
Granz with a citation honoring his lifelong commitment to the presentation of the 
great American standards, which continue to enhance the ASCAP repertoire. 
Shown, from left, are ASCAP board member Johnny Mandel ASCAP managing 
director Gloria Messinger; ASCAP board member Marilyn Bergman; Granz; Alan 
Bergman; recording artists Ella Fitzgerald and Benny Carter; ASCAP president 
Morton Gould; and Mrs. Benny Carter. 

Skin Flick. Members of DGC *ecordärng group the Candy Skins relax after 
completing the video for their current single, "For What It's Worth." The band is 

currently on tour with Squeeze. Shown, from left, are band members John 
Halliday and Carl Shae; video director Sam Beyer (who also directed the new 
Nirvana video); and band members Nick Cope, Nick Burton, and Mark Cope. 

A Razor & Tie For Kempner. Scott 
Kempner, left, former leader of the 
Del Lords, celebrates his new 
recording contract with Razor & Tie 
Music by shooting a few baskets with 
Razor & Tie's Craig Balsam, center, 
and Cliff Chenfeld. Kempner's first 
solo album is due out in February. 

'Big' Band. Atlantic recording duo " Lttle" Louie & Marc Anthony celebrate at a 

showcase /party hosted by the label at New York's Palladium. The duo was 
backed by an 11 -piece band, including special guests India (on vocals) and 
percussionist Titc Puente. The group performed songs from "Little" Louie and 
Marc Anthony's Atlantic debut album "When The Night Is Over," including the 
No. 1 dance hit "Ride On The Rhythm" and upcoming single "Walk Away.' 
Shown, from left, are "Little" Louie Vega; Puente; Anthony; and India. 

A Star For Jimi. At the ceremonies 
inaugurating Jimi Hendrix's star on the 
Hollywood Walk of Fame, Hendrix is 

recalled fondly by his father, Al 
Hendry, left, and by Ernie Isley, 
younger brother of the Isley Brothers, 
who remembered the guitarist as a 
frequent guest in the sley home. 

Great Scott. Sony Music Publishing executives announce the company's long- 
term publishing contract with songwriter Jimmy Scott for the worldwide rights to 
his songs. Scott penned the top -10 hits "You're Not Alone" for Chicago and 
"Never Been In Love Before" for Marva Hicks. His songs appear on platinum 
and gold albums by Cheap Trick, Joe Cocker, Kenny Loggins, Atlantic Starr, and 
the Jeff Healey Band. Shown, from left, are Marvin Cohn, president, Sony Music 
Publishing; Deirdre O'Hara, senior VP of creative affairs, Sony Music IPublishinc, 
Scott; Glenn Friedmann, Scott's manager; and Scott Aronson, VP of business 
affairs and administration, West Coast, Sony Music Publishing., 
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Pro Audio 
X Marks New Bad Animals Addition 
Wilson Sisters Come Home To Seattle Studio 

BY SUSAN NUNZIATA 

NEW YORK -Construction is near- 
ing completion on Studio X, a $2.2 
million addition to Bad Animals /Seat- 
tle, the studio venture between 
Heart's Ann and Nancy Wilson and 
Lawson Productions Inc. 

Lawson Productions, which has 
been operating as a recording and 
production company specializing in 
commercial work in Seattle since 
1979, relocated in October 1990 to the 
former Kaye -Smith Studios. The Wil- 

sons then purchased a 49% interest in 
Lawson Productions Inc., and Bad 
Animals /Seattle was born. 

The six-room facility will serve as 
home base to the Wilsons and remain 
open to other recording and produc- 
tion clients. 

"We just wanted a place to come 
and work here in Seattle," says Ann 
Wilson. "We'd been working out of 
town for nearly 10 years and we've 
just been traveling, being on the 
road, being gone so much. We feel 
like we'd like to regain some of our 

edges by being a Seattle band work- 
ing here." 

The new Studio X, slated for com- 
pletion in mid -February, combines 
the best of the Wilsons' favorite stu- 
dios. "We chose as our model studios 
A &M and One on One, in Los Ange- 
les, and Peter Mauer, who designed 
those places, is designing this," says 
Ann Wilson. "We're taking the best 
ideas from some of the rooms we've 
worked in and bringing it all under 
one roof." 

(Continued on page 60) 

Mo Knows Frugality In Record- Making 
Artist Foster Dons Producer's Hat For Latest Sets 

BY JESSE NASH 

NEW YORK -Mo Foster knows the 
meaning of the word economy. The 
bass player and composer turned 
producer for his last two releases 
for Relativity Records, "Bel Assis" 
and "Southern Reunion," making a 

concerted effort to 
keep costs down. 

Recording pre- 
dominantly at a stu- 
dio called Last 
Chance in South 
London -owned by 
guitarist Ray Rus- 
sell, who also plays 
on both albums - 
Foster has succeed- 
ed in crafting su- 
perbly articulated 

instrumental albums that are strong 
on melody, precise in arrangement, 
and remarkable in sound technolo- 
gy. 

That's the challenge," he says. 
"To use what you have available and 
make it sound great. Last Chance fit 
my budget." 

Foster used the studio's Neotek 
console and 24 -track analog tape 
machine, and Dolby SR. Being hon- 
est about his reasons for choosing 
analog over digital, Foster says, "I 
used analog quite frankly because it 
was there. I didn't have a lot of mon- 
ey so I had to get a studio that was 
not expensive. And digital is not 
cheap." 

For Foster, it is not the size of the 
studio or the console that always de- 
termines the best results. It is often 
a series of intangibles that combine 
to form a cohesive whole: "Just 
choose the right guy for the right 
sound, and as long as the right peo- 
ple have the right ears you'll get the 
sounds you're after." 

Easier said than done, perhaps. 
"Bel Assis" took four years to fin- 
ish. Peter Van Hook's record label, 
MMC in England, made the album a 
reality, and a subsequent distribu- 
tion and licensing deal with Relativ- 
ity Records gave Foster entry into 
the U.S. 

" 'Bel Assis' was a record where I 
was tying together lots of loose 
ends and assembling ideas at home 

PRO 

'ILE 

and putting a few ideas onto a se- 
quencer to structure the songs," 
says Foster. "When I wanted to 
take some information and put it on 
tape in the studio it was mapped out 
so that the other players could play 
over it easily. I'd have guide parts so 
that the musicians would know 
what I'd want in the end. What I did 
was, essentially, set up a vision of 
what it could be like and then I'd get 
the proper people in to make it 
sound ultimately fantastic." 

Both `Bel Assis" and "Southern 
Reunion" were mixed at Last 
Chance, and Foster waxes philo- 
sophical on the process: "The music 
and the overall sound I wanted to 
achieve was a combination of things 
I liked over many years. What I 
wanted to do was make a record 
that ... if somebody else had made 
it, I'd buy it. An album that would 
have every element of music and 
technology that I liked. Some of 
them are harmony and melody, tex- 
ture, echo, and space." 

As a producer and artist, Foster 
says wearing two hats can be diffi- 
cult. "I do rely on the input of oth- 
ers," he says. "I enjoy talking to oth- 
er musicians." 

He notes that he and his engineer, 
Simon Smart, often bounce ideas off 
each other. "It's very important to 
have other people to play with," 
adds Foster. "I'd hate to have had to 
record these albums all by myself. I 
know there are people out there who 
would rather do it by themselves be- 
cause they probably feel they have 
total control in the sense that I make 
the final decision as to what hap- 
pens. But I love input and the hu- 
manity and warmth that comes 
from other people." 

Some of the more notable tracks 
include "The Light In Your Eyes" 
on `Bel Assis," and "Gil" on "South- 
ern Reunion," both of which contain 
guitar parts flawlessly executed by 
Gary Moore. "A lot of special things 
happened on 'Gil,' but even more so 
on 'The Light In Your Eyes,' " says 
Foster. 

Something was missing on the 
tracks, so Foster contacted Moore in 
Dublin. "I went to Dublin clutching 
my little reel of 2-inch tape and he 

did the track there in about three or 
four hours," says Foster. "It was 
amazing to watch. The most re- 
markable part of this session was 
that, with a minimum of technology, 
we accomplished so much. We just 
plugged him in and the sound was 
right. When we finished, I took a 
flight straight back to London with- 
out much sleep but totally exhilirat- 
ed." 

Moore's guitar parts were played 
on three tracks and a composite was 
made of the best parts. 

Foster played a Fender fretless on 
both records. The instrument was 
created from a Fender Jazz by Nev- 
ille Whitehead, a double bass crafts- 
man. Whitehead took an eboy neck 
from an old upright bass that was 
about 100 years old, planed it down, 
and fitted it to Foster's guitar. 

"A Walk In The Country," on `Bel 
Assis," highlights Foster's brilliant 
sense of melody. Using the Fender 
as the lead instrument, supported 
by a soprano sax, the track is mes- 
merizing. Foster explains his ap- 
proach: "The fretless bass to me is 
almost like a cello. When there 
would be orchestral sessions I'd 
sneak up to the cello players and 
asked them how they did their vibra- 
to. It's a very emotional way of ex- 
pressing yourself, but it's the only 
way I know how to play." 

Producer /bassist Mo Foster, with his 
special Fender- Whitehead fretless 
bass creation. 

The Ability 
To Hear 

A Difference 
Between 

Your Music 
On TDK 

And CD Is 
Something 
Few Fans 
Are Born 

With. 

It s an ability few audio 
engineers a-e born with 
either. 

If y Air las' release on 
cassette cdn t sound as 
good c-s tie CD, you 
should th.ntc about dupli- 
catir.g your next one on 
TDK's Pro SA Cobalt 
Tape. Nine out of ten 
audio enir.eers can't hear 
any 1 ference between 
SA and CD. 

No-A) -ur fans 
can 'Ikea your 
music on cassette 
the way it shriuld 
be h tard. With CD- 
qualt courut TDK's 
Prof+ersicrtal Super 
Avilyn C obcllt formula- 
tion berft:y complements 
todcy s nos! advanced 
digittt bit dti.plicating 
sys tens. 

Sinply stated, every- 
thing you put into your 
muait cowru out on TDK. 
And that's music to every- 
one s ears, ro matter how 
sen: itive the y are. 

TDK. 
As Serins AsY(ii Gi n Get. 
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AIR 
Studios, London 

AECOMMENDSl 

DOLBY SR 

ur clients insist on 
Dolby SR:' 

"We provide our clients with the 
very best as a matter of course. 
That's why we offer Dolby SR on our 
analogue tracks. 

"I was startled by the absence of 
tape modulation noise. From the looks 
on their faces, so were my engineers! 

"Dolby SR allows analogue 
recording to compete with digital 
without a cost penalty:" 

Malcolm Atkin , .Studio Manager 

"With Dolby SR, you hear what 
you should hear: good warm low end, 
no muddiness in the top end, and no 
noises. Analogue with Dolby SR is 
definitely my preferred mastering 
format:- 

Lance Phillips, Chic's Engineer 

Built by the legendary George Martin, 
most of the famous names in music 

have worked at AIR Studios, London 

Contact Dolby or your Dolby professional audio 
dealer for more information. 

Dolby SR: over 50,000 channels worldwide 

DO Dolby 
Dobyiasorarones Inc 100 Potrero Avenue San Prang.. CA 941034813 Telephone 415 558 0200 Telex 34409 Fane 415-863-1373 

346 Clapham Road kinder. SW9 9AP Telephone 0)1 -720 -1111 Tel 919109 Facs r.e 0]1.720 4118 

Doty and the Boude --D symbol are trademarks of Dolby Laboralones Wens, Corpnranon 1991 Dolby Laborabnes 591/9190 

Pro Audio 
Billboard. 

STUD O AC ON 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING JAN.4, 1992) 

CATEGORY HOT 100 R &B COUNTRY MODERN ROCK RAP 

TITLE 
Artist/ 
Producer 
(Label) 

BLACK OR WHITE 
Michael Jackson/ 
M.Jackson 
B.Bottrell 
(Columbia) 

I LOVE YOUR 
SMILE 
Shanice /N.M 
Walden 
(Motown) 

LOVE,ME 
Collin Raye/ 
J.Fuller,J.Hobbs 
(Epic) 

MYSTERIOUS 
WAYS 
U2/ 
D.Lanios 
(Island) 

JUST THE TWO OF 

US 

Chubb Rock/ 
Howie Tee 
(Select) 

RECORDING 
STUDIO(S) 
Engineer(s) 

OCEANWAY 
(Los Angeles) 
Bill Bottrell 

TARPAN 
(San Rafael,CA) 
David Frazer 
Marc Reyburn 

BENNETT HOUSE 
(Franklin,TN) 
Gene Eichelberger 

HANSA TON/ 
MOBILE STUDIO 
(Berlin, 
GERMANY) 
( Dublin,IRELAND) 
Flood,R.Adams 

HOWIE'S CRIB 
(New York) 
Howie Tee 

RECORDING 
CONSOLE(S) 

Neve 8078 
Custom 

SSL 4000 G Series 
with Total Recall 

Trident A -Range Custom Neve AHB System 8 

MULTITRACK 
RECORDER(S) 
(Noise Reduction) 

Mitsubishi X -850 Studer A -80 Studer A -800 MK 
III 

Otani MTR -100 Tascam MSR 16 

STUDIO 
MONITOR(S) 

Custom Oceanway UREI 813B 
Yamaha NS1OMS 

Tannoy SGM 10B Yamaha NS10 EV MS 802 

MASTER TAPE Ampex 467 Scotch 250 Ampex 456 Ampex 456 Ampex 446 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

OCEANWAY 
(Los Angeles) 
Bill Bottrell 

TARPAN 
(San Rafael,CA) 
David Frazer 

FOOTPRINT 
SOUND 
(Sherman 
Oaks,CA) 
Brian Friedman 

MOBILE STUDIO 
(Dublin,IRELAND) 
Flood,Edge, 
D.Lanois 

HOWIE'S CRIB 
(New York) 
Howie Tee 

CONSOLE(S) Neve 8078 
Custom 

SSL 4000 E Series 
With Total Recall 

Trident Series B Custom Neve AHB System 8 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

Mitsubishi X -86HS Studer A -80 ATR -124 Otani MTR -100 Tascam 32 

STUDIO 
MONITOR(S) 

Custom Oceanway UREI 813B 
Yamaha NS -10MS 

Yamaha NS10 Yamaha NS10 EV MS 802 

MASTER TAPE Ampex 467 Scotch 996 Agfa 468 Ampex 456 Ampex 446 

MASTERING 
(ALBUM) 
Engineer 

BERNIE 
GRUNDMAN 
Bernie Grundman 

MASTERDISK 
Bob Ludwig 

CAPITOL 
Wally Traugott 

A &M 
Arnie Acosta 

FRANKFORD 
WAYNE 
Michael Sarsfield 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

DADC Sony 
Manufacturing 

WEA 
Manufacturing 

Disc 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

Uni 
Manufacturing 

Sony 
Manufacturing 

WEA 
MAnufacturing 

Happauge Tape 
Manufacturing 

G 1992, Billboard /BPI Communications, Inc. Hot 100, R &B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

A L I C E I N 

C H A I N S 

BEBE & CECE 

W I N A N S 

BELL BIV 
D E V O E 

BOYZ II MEN 

COLOR ME 
B A D D 

H A M M E R 

I C E - T 

J A N E S 

ADDICTION 

L U T H E R 

VANDROSS 

TOM PETTY 

110 
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Choices. The right equipment...the right people...the right tape. 

Your business depends on these choices. On making the right decisions. 

Everyday, BASF makes choices with you in mind. 

Choices to make our duplication and studio products meet 

your every professional need. 

Chrome, Ferric, Cobalt audio duplication tapes. Standard and High 

Grade, TMD, Thin Base video tapes. 

High bias and bias -compatible studio mastering tapes. 

So many quality products to choose from. 

Products that work for you. 

Headquarters: 800 -225 -3326 Customer Service: 800 -225 -4350 

Customer Service Fax: 800 -446 -BASF 

We work for you 

bl BASF 
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Pro Audio 

I EUROSOUNDS 

An occasional series of columns 
by Zenon Schoepe on the Europe- 
an professional audio industry. 

U.K. 

MAYFAIR STUDIOS, LONDON, 
opened its two-studio Mayfair '11- 
lage complex on the site previously 
occupied by Utopia Studios in Prim- 
rose Hill. Set to fit pricewise be- 
neath its residential Mayfair Mews 
facility and to operate on a lock -out 
basis, the facility features a Solid 
State Logic 4032E console in Studio 
A and an SSL 6048 G Series with E 
EQ in Studio B. 

The studios are complemented by 
two programming suites, a cutting 
room, and a video- editing suite, 
marking `bur first step into video," 
says Mayfair director Kate Hud- 
son. This is part of the facility's 
plans for strong future involvement 
with picture as well as sound. "The 
audio and video worlds are merging 

Hot Nights For 
Soundtracs. London's Hot Nights 
Studios installed two Soundtracs 
mixing consoles for its upgraded and 
acousticaly redesigned Studios 1 and 
2. In Studio 1, production and 
technical director Graham Dickson, 
above, and Grant Mitchell worked on 
mixes for Julia Fordham's "Swept," 
released on Virgin in autumn 1991. 

and we want to be ready for it," 
says Hudson. 

In the meantime, the Village's 10- 
year lease will allow the serving of 
a client base not normally associat- 
ed with Mayfair. "We're expanding 
downward because we want to, as 
opposed to being pushed," says 
Hudson. "Mayfair shot up through 
the market, having started as a 
small back -street studio, and there 
is a big chunk of the music industry 
that we are not as in touch with as 
we would like to be. The Mews is a 
bit pretty for the real rock'n'rollers, 
so that's what the Village is about." 

U.K. FOREIGN SECRETARY 
Douglas Hurt presented an award 
for Outstanding Export Achieve- 
ment to Japan to SSL, Oxford. The 
company also recently received a 
Department of Trade commenda- 
tion as part of the department's 
"Opportunity Japan" initiative. 

BRYAN ADAMS IS TOURING 
with Jason Sound Industries, Van- 
couver, British Columbia, using a 
Focusrite ISA115 mike preamp EQ 
and ISA131 dynamics processor on 
his Shure Beta 58 vocal channel for 
both FOH and monitors. Engineers 
Jody Peprick and Glen Collett are 
handling house and monitor mixes, 
respectively. 

Focusrite appointed Hilton Sound 
SARL to represent it exclusively in 
France and DA Distribution ApS as 
dealer for its Studio Console and rack 
processors in Denmark. 

METALLICA, FRESH FROM 
playing to 900,000 in Moscow, will 
tour the world with a 90 -input TAC 
SR9000 console, the largest ever 
built. SSE, Birmingham, will handle 
the European leg, with DB Sound, 
Chicago, taking care of the rest. 
Running 100kW of Electro -Voice 
MT4, the two 24 -input extenders to 
the 42 -input console are required for 
two different drum kits. 

TOP- FLIGHT INDEPENDENT 
recording studio CTS, in North 
West London, famous for its film 
scoring on such blockbusters as the 
James Bond movies, is currently un- 
dergoing an updating and refur- 
bishment program. This has includ- 

Who just turned 33 and has 
worldwiáe contacts in every phase 
of the music and video industry? 

Billboard's 1992 
International buyer's Guide! 

Now in its 33rd year, the ISG gives you all the facts on: 

Music & Video Companies Distribution & Accessory 

Product Manufacturers Industry Services & Supplies 

Manufacturing Plants, Services & Equipment 

Music Publishers Complete European & International listings. 

To order send $75 plus $3 5 &H, ($8 for International orders) to: 

Billboard Directories , Dept. BDB63474, P.O. Box 2016, Lakewood, NJ 08701 

Please add appropriate sales tax in NY, NJ, CA, TN, MA, IL & DC. 

For fastest service call toll- free. 

1- 800 -223 -7524 (outside NY), in NY 212-536-5174 

or 1- 800 -344 -7119 (outside NJ), in NJ 908 -363 -4156 BDBG3474 

ed a Neve VRP60 for its flagship 
Studio 1 and a 44- channel Optfile 
automated DDA AMR24 in Studio 
3. The DDA is the facility's first 
non -Neve console in 10 years. The 
desk has already cut its teeth on 
Granada and BBC TV series and an 
album by country outfit George 
Hamilton IV & V. 

The mixing and orchestral record- 
ing for Hans Zimmers' "K2" film 
soundtrack was Studio l's first major 
project since the refit and involved 32 
digital tracks for synths and 40 for 
orchestra, guitars, and drums. 

ARTISTS AND PRODUCERS com- 
mitting to DDA's DMR12 console for 
private studios include Kenny 
Thomas, whose debut album, 
"Voices," was recorded and mixed at 
167 Caledonia Road, London; singer 
Sade; Chesney Hawkes; Duran 
Duran; and producer Youth, who 
has recorded Blue Pearl, the Orb, 
Maria McKee, De La Soul, and Zo- 
diac Youth at his Brixton studio. 

ROCK BAND MARILLION 
bought Europe's first Tascam 
M3700 price -busting VCA automated 
mixing console for use in live record- 
ing and demos. The desk, described 
by the band's guitarist Steve Roth - 
ery as "extremely natural sounding 
and very easy to use," is part of a 
large package supplied to the group 
by Systems Workshop in Oswestry. 

Former Marillion vocalist Fish re- 
cently completed his solo album "In- 
ternal Exile" at his DDA DCM232- 
equipped studio near Edinburgh, 
Scotland, produced by Chris Kim- 
sey of Rolling Stones fame and en- 
gineered by Mark Stent. 

THE U.K. STUDIO ACCORD was 
given the go -ahead to become part 
of the pro audio trade body the 
Assn. of Professional Recording 
Services and to promote British stu- 
dios in the market. 

PETE DOLAN, former manager 
of the Wool Hall studios in Bath, 
has left Hilton Sound as European 
operations director to team up with 
financial expert Barry Hilton. The 
two plan to start a company to con- 
centrate on band management and 
carry out special projects for rec- 
ord- company clients. 

METROPOLIS STUDIOS, Lon- 
don, has launched its own record la- 
bel, Phoenix Records. 

AMAZON STUDIOS, Liverpool, 
has reopened following a major re- 
fit. The SSL G Series and Neve V3 
facility is now fully residential. 

RONNIE SCOTT'S JAZZ CLUB 
opened a 1- million -pound club in Bir- 
mingham with Eastlake Monitors, 
a 7kW amp rig and two Soundcraft 
Delta desks. 

BBC RADIO ORDERED AN AMS 
Virtual Console System for its 
Maids Vale studios in London. The 
system features 48 faders, 48 audio 
channels, and 24 -track monitoring. 

IRELAND 

LANSDOWNE STUDIOS IN Dub- 

lin became the country's first studio 
to install an Amek Mozart con - 
sole-a 32 -input version with Super - 
true automation. 

GERMANY 

SIEMENS SET UP A NEW sub- 
sidiary, Siemens Audio Studio 
Technik, to distribute Neve con- 
soles throughout Germany. 

SPAIN 

TRAK STUDIOS IN MADRID in- 
stalled a Neve VR48 with Flying 
Faders in Studio 1 of its two-studio 
complex. 

THE NETHERLANDS 

EUROSOUND MOBILE 1 has 
been equipped with a Raindirk 
Symphony 36/32 console following 
the use of the desk for Luciano Pa- 
varotti's concert in London's Hyde 
Park. A 96- input, 48-bus Symphony 
is planned for installation in the 
company's new Mobile 4. 

Meanwhile Mobile 3 has been 
used to record Paul Simon on twin 
Sony 3348s at La Coruna, Spain; 
Lisbon, Portugal; and Geneva. 

ITALY 

D &B AUDIOTECHNIK supplied 
sound reinforcement for the Pope's 
visit to Vicenza in Italy. Placement 
of the 24 F2 and 16 1220 speaker 
systems was calculated using the 
EASE acoustic program. 

FRANCE 

EUROPEAN SALES OF Publi- 
son's Infernal Workstation series 
of hard -disc and magneto optical au- 
dio recorders and editors has topped 
90. French TV stations such as FR3, 
TFI, A2, and RFO have installed 60 
of the systems. "It's been developed 
in cooperation with the main players 
in France," says Publison president 
Peter Dean. "They have bought 
something they had a hand in shap- 
ing." 

ABAC, MANUFACTURER OF the 
Abac assignable console, has 
merged with Swiss manufacturer 
Sonisax. The futuristic -looking 
product with caterpillar track -type 
controls is hoping to glean prestige 
from a "Made in Switzerland" tag. 

DENMARK 

TC ELECTRONIC HAS released 
the M5000 digital audio mainframe 
processor offering reverb, sam- 
pling, pitch shift, and modulation ef- 
fects. Based on proprietary Audio 
Co- Processor Technology, its user - 
expandable, 24 -bit, high -speed bus 
supports additional processors and 
digital and analog inputs /outputs in 
slots up to a Quad Stereo unit with 8 
digital IOs. 

DAG FELNER, managing director 
of LYREC UK, died of a heart at- 
tack at age 47. Feiner used to run 
Feldon Audio, having moved to the 
U.K. in the '60s when he started 
work with Advision Studios. 

STUDIO X 
(Continued from page 57) 

Studio X is being designed by stu- 
dio bau:ton, the Los Angeles -based 
studio design firm run by Maurer, 
George Newburn, and Peter Gruenei- 
sen. The studio bau:ton principals are 
all former employees of studio design- 
er Vincent Van Hoff s Waterland, and 
were involved in the design of Sound - 
works West and Studio A at A &M. 

The new room at Bad Animals will 
feature a Solid State Logic 64-input G 
Series console with 24 modules of E 
Series EQ and 40 G Series EQ, along 
with SSL's Ultimation fader system 
and Total Recall. 

In addition to a studio and control 
room, Studio X will also offer clients 
two private bathrooms, a complete 
kitchen /lounge area, and a sunken 
living room. 

Kaye -Smith studios was opened in 
the early '70's by Danny Kaye and 
Lester Smith, and much of the stu- 
dios' design remains intact. Two of 
the rooms feature API consoles, 
which have been rebuilt to include 
Diskmix automation and new faders 
and, in Studio A, new monitor mod- 
ules. 

"Most of the clients really like the 
rooms the way they are," says Law- 
son. "One is a vintage Tom Hidley 
room, one of the first he ever did, and 
it's not unlike Studio B at The Plant 
in Sausalito. The other room was re- 
built in 1979, ironically, by Mark 
Flicker, who was producing Heart at 
the time." 

As Kaye -Smith, Studios A and B 
hosted several notable clients, includ- 
ing Bachman Turner Overdrive, 
which recorded "Taking Care Of Busi- 
ness;" Heart, which recorded "Barra- 
cuda;" and Steve Miller Band, which 
worked on "Fly Like An Eagle" and 
"Jet Airliner." Other clients to work 
at the facility were the Spinners, 
Tower Of Power, the Beach Boys, El- 
ton John, and Dionne Warwick. 

"It's fun to get the rooms up and 
happening again," says Lawson. 

In addition to inheriting the API 
consoles, Bad Animals inherited a va- 
riety of vintage gear, including Pul- 
tecs, UREI LA -2s, and a range of 
tube microphones. "I like the old tube 
microphones, the quirky old mikes," 
says Wilson. "There's lots of differ- 
ent kinds of them and we're going to 
have a selection to choose from. They 
just give a real warm and present 
sound that some of the new, high - 
tech stuff doesn't have." 

For tape machines, Lawson went 
with the new, installing two Sony 
3348s, a Studer A27, and an Otari 
MTR -90, along with one old MCI JH 
24. In addition, the facility has three 
New England Digital PostPro sys- 
tems, two 16- and one 8- track. 

And in addition to the Pultecs and 
UREIs, the collection of outboard 
gear includes Lexicon 300, 480, and 
SPX 1000, AMS reverb, 12 Neve mod- 
ules, Aphex modules, Eventide 
H3000s, a Focusrite module, and 
Dolby SR and Surround. 

Although about 70% of Lawson 
Productions' recording business has 
commercial work, Lawson hopes that 
Bad Animals will tap into a burgeon- 
ing Seattle music scene, as well as 
bring in national recording acts. 

Recent projects at the facility have 
included work for Soundgarden, the 
Walkabouts, and a new group called 
ARS Poetica. 
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Uodate 

Sealing An Agreement. At a New York reception, BMG executives celebrate 
the signing of Italian conductor Roberto Abbado to RCA Victor Red Seal and his 
conducting debut at Avery Fisher Hall with the Orchestra of St. Luke's and 
soprano Mirella Freni. In May, Abbado will record "Turandot" with Eva Marton, 
Ben Heppner, and Margaret Price for RCA Victor Red Seal. Shown, from left, 
are Rudi Gassner, president /CEO, BMG Music International; Guenter Hensler, 
president, BMG Classics; Abbado; and Stefan Mikorey, director of A &R for BMG 
in Munich. 

I CALENDAR 

I LIFELINES 

BIRTHS 

Boy, Tanner Wade, to Wade Curtis 
and Mary DeCroce, Nov. 21 in 
Nashville, Tenn. He is a songwriter 
and TV /film producer. She is a typ- 
ist at BPI's Nashville office. 

Boy, Jared Matthew, to Matthew 
and Deborah Berman, Nov. 26 in 
Queens, N.Y. She is New York 
branch marketing coordinator for 
Sony Music Entertainment. 

Girl, Chelsea Arianna, to Larry and 
Sara Stessel, Nov. 27 in New York. 
He is senior VP /GM of Mercury Re- 
cords. 

Boy, Mitchell Boyd, to Randy and 
Julie Smith, Dec. 17 in Spokane, 

Wash. She is owner of Chameleon 
Music Inc., an independent music 
store. 

Boy, Matthew Beveridge, to Rick 
Rizzo and Janet Beveridge Bean, 
Dec. 19 in Chicago. He is singer/ 
guitarist for Atlantic recording 
group Eleventh Dream Day. She is 
drummer /singer for the group. 

Twin boys, Adam and Justin, to Ken 
and Louise Terry, Dec. 21 in Sum- 
mit, N.J. He is senior news editor 
for Billboard. 

DEATHS 

Sid Wayne, 68, of kidney failure fol- 
lowing hospitalization for pneumo- 
nia, Dec. 26 in Dallas, Texas. Wayne 
was an ASCAP songwriter whose 
best -known works include "See You 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other notable events. Send in- 
formation to Calendar, Billboard, 
1515 Broadway, New York, N. Y. 

10036 

JANUARY 

Jan. 7, "Television Music in Transition -New 
Ways, New Uses," dinner meeting /panel discus- 

sion sponsored by the California Copyright Con- 

ference, Sportsmen's Lodge Restaurant, Los An- 

geles. 818 -848 -6783. 

Jan. 8, "Royalty Audits and New Mechanical 

Year-End Chart 

Coon 
Incorrect information ap- 

peared in three of the year -end 
charts in the Dec. 21, 1991, issue 
of Billboard. The corrected infor- 
mation appears below. 

TOP POP PUBLISHING 

CORPORATIONS 

PUBLISHING CORPORATION (No. Of Charted 

Singles) 

1 EMI MUSIC (183) 

2 WARNER /CHAPPELL MUSIC (108) 

3 SONY MUSIC GROUP (34) 

4 VIRGIN MUSIC (42) 

5 IRVING /ALMO MUSIC (18) 

TOP GOSPEL LABELS 

Pos. LABEL (No. Of Charted Albums) 

1 MALACO (11) 
2 SPARROW (7) 

3 SAVOY (12) 

4 LIGHT (8) 

5 BELLMARK (2) 

6 WORD (6) 

7 SOUND OF GOSPEL (5) 

8 ATLANTA INTERNATIONAL (8) 

9 TYSCOT (4) 

10 BENSON (4) 

TOP GOSPEL 

DISTRIBUTING LABELS 

DISTRIBUTING LABELS (No. Of Charted Albums) 

1 MALACO (26) 

2 SPARROW (9) 

3 SPECTRA (17) 

Rates," seminar presented by the Assn. of Inde- 

pendent Music Publishers, Lone Star Roadhouse, 

New York. Donna Frisina, 212. 207.1793. 

Jan. 8, "Music Publishing: The View Towards 

'92," discussion presented by the Los Angeles 

chapter of the Assn. of Independent Music Pub- 

lishers, at the AIMP office, Los Angeles. 818 -842- 

6257. 

Jan. 9, "More Channels, More Music," day -long 

seminar presented by the Nashville chapter of 

NARAS, Loews Vanderbilt Plaza, Nashville. 615- 

255 -8777. 

Jan. 9 -11, Winter Consumer Electronics Show, 

Las Vegas Convention Center, Las Vegas. 202- 

457 -4919. 

Jan. 11, Genesis Music Group R &B Showcase, 

Holiday Inn City Center, Chicago. 312 -645 -0300. 

Jan. 13 -14, Investing in Broadcast Stations, 

Radisson Park Terrace, Washington, D.C. 202- 

232 -7000. 

Jan. 15, Rock and Roll Hall of Fame Induction 

Ceremony, the Waldorf, New York. Susan Evans, 

212 -484 -1755. 

Jan. 17 -19, 1992 Winter NAMM International 

Music Market, Anaheim Convention Center, Ana- 

heim, Calif. 800 -767 -6266. 

Jan. 18 -20, Frankie Crocker /Martin Luther 

King Day Golf Classic, benefit for several charities 

for children with AIDS, Mery Griffin Paradise Is- 

land Hotel, Nassau, the Bahamas. 212 -878 -1554. 

Jan. 19 -23, MIDEM '92, Festival des Palais, 

Cannes. 212 -689 -4220. 

Jan. 24, Gospel Showcase 1992, sponsored by 

Premier Entertainment Group, Holiday Inn 

Crowne Plaza, Washington, D.C. 202 -398 -4693. 

Jan. 25 -29, National Religious Broadcasters 

Convention, Sheraton Washington, Washington, 

D.C. 201-428-5400. 

Jan. 21, 19th Annual American Music Awards, 

Shrine Auditorium, Los Angeles. 213 -655 -5960. 

Jan. 29, Second Annual Detroit A &R Showcase, 

presented by the Chicago Chapter of NARAS, Club 

Mirage, Sterling Heights, Mich. 312 -786.1121. 

Jan. 31, New York State Bar Assn. Annual 

Meeting of the Entertainment, Arts, and Sports 

Law Section, with panel discussions focusing on 

representing celebrities, Marriott Marquis, New 

York. 518 -463 -3200. 

FEBRUARY 

Feb. 1, American Jewish Committee Music and 

Video Division's Human Relations Award Black - 

Tie Dinner Dance, honoring Musicland executive 

VP Arnie Bernstein, Sheraton Centre Hotel, New 

York. 212 -751 -4000 ext. 338. 

Feb. 1 -2, East Coast Music Forum, Fountain - 

bleau Hilton, Miami. 305 -783 -2124. 

Feb. 5 -9, IRTS 20th Annual Faculty Industry 

Seminar, "Surviving in the 19905: Is Broadcasting 

on Its Way Up or Out ?," New York Marriott East 

Side, New York. 212 -867.6650. 

Feb. 7 -8, Midwest Regional Conference of Col- 

lege Broadcasters, Indiana Univ., Bloomington, 

Ind. 401 -863 -2225. 

Feb. 13 -15, Gavin Seminar, St. Francis Hotel, 

San Francisco. 415 -495 -1990. 

Feb. 12 -13, Broadcast Regulation Today, Park 

Hyatt, San Francisco. 415-392-1234. 

Feb. 25, 34th Annual Grammy Awards, Radio 

City Music Hall, New York. 212 -245 -5440. 

MARCH 

March 4-7, Country Radio Seminar, Opryland 

Hotel and Convention Center, Nashville. 615 -327- 

4487. 

March 7, 15th Annual Bay Area Music Awards 

(BAMMIES), San Francisco Civic Auditorium, San 

Francisco. Jeff Nead, 415 -864 -2333. 

March 11 -15, Sixth Annual South by Southwest 

Music and Media Conference, Hyatt Regency, 

Austin, Texas. 512 -467 -1979. 

March 13 -16, 34th Annual NARM Convention, 

Marriott, New Orleans. 609 -596 -2221. 

March 24 -28, Winter Music Conference, Foun- 

tainbleau Hilton, Miami. 305 -563 -4444. 

March 24 -27, Audio Engineering Society Con- 

vention, Austria Center, Vienna. 212 -661 -8528. 

MASTER MISTAKE MARS 7 STEELY DAN CDs 
(Continued from page 8) 

Grammy in 1980, and previous ef- 
forts, including 1977's "Aja" and 
1975's "Katy Lied," have been hailed 
as recording masterpieces. 

INDUSTRYWIDE PROBLEM 

Throughout the industry, faulty 
masters were frequently used in the 
early days of CD reissues, before re- 
cord companies set procedures for 
CD manufacturing. Although it has 
been widely assumed that such prob- 
lems were solved, they still persist on 
some rereleased product. 

Wayne Wadkins, director of cata- 
log development for Capitol Records, 
acknowledges that the current stock 
of George Harrison's "All Things 
Must Pass" is similarly "a bit of a dis- 
appointment. We ended up using a 
third- generation analog tape copy for 
the CD, due to contractual problems 
with Apple and production dead- 
lines." Capitol plans to remaster the 
title as part of its wave of Apple label 
CD releases in 1992. Capitol's popular 

collection "Frank Sinatra /The Capi- 
tol Years" also was produced from 
second -generation masters. 

This seems to be standard operat- 
ing procedure for many compilations, 
as most engineers- before the ad- 
vent of digital recording -were 
taught to assemble them from analog 
tape copies, to avoid cutting up the 
original masters. 

Diana Ross' "Ross" and Donald 
Fagen's "The Nightfly," both engi- 
neered by Nichols, used digital mas- 
ters for their vinyl versions and ana- 
log copies for the initial run of CDs, 
he says. 

Producer /engineer Phil Ramone, 
known for his work with Barbra 
Streisand, Billy Joel, and Paul Simon, 
among others, has seen a lot of his re- 
cordings similarly mistreated. A 
number of CD titles on Columbia 
were taken from second- or third -gen- 
eration copies, he says. 

"When CDs first came out," Ra- 
mone explains, "they were still press- 

ing vinyl as well. After we made the 
master, a copy of it would be special- 
ly equalized and compressed for vi- 
nyl, which had different require- 
ments. You needed to boost the EQ 
on band five of every record, for ex- 
ample, because of the inner diameter 
being smaller. For a while, CBS was 
making CDs from the equalized copy; 
Billy Joel's 'Nylon Curtain,' for ex- 
ample, didn't sound at all like it was 
intended to. A lot of people [in the 
company] didn't realize the equalized 
master is not the master." 

The Boston Globe, Billboard, and 
other media called attention to the 
problem and CBS immediately reis- 
sued all the faulty product with the 
right masters and corrected their pro- 
cedures. 

Dan Levitin teaches music at Stan- 
ford Univ. and is music production 
editor of REP: Recording, Engi- 
neering and Production magazine. 

in September" (written with Sher- 
man Edwards), "It's Impossible," 
(written with Armando Manzanero), 
"Two Different Worlds" (written 
with Al Frisch), and more than 20 
songs for Elvis Presley films, in- 
cluding "Did'ja Ever," "Clambake," 
"Fun in Acapulco," "Lover Doll," 
"Big Boots," and "Frankfurt Spe- 
cial." Born in New York, Wayne 
spent most of his music career there 
and in Los Angeles, where he also 
did a stint as a DJ for KBLA. He is 
survived by his wife, Rae; a son, 
Jeff; and two daughters, Susan and 
Karen Lee. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 39th 
Floor, New York, N.Y. 10036 with- 
in six weeks of the event. 

NEW 
COMPANIES 

Apostle Management Inc., formed 
by Chris Apostle. Music management 
company that handles all personal 
management and business services, 
including label liaison, publishing, 
marketing, and producing. Currently 
accepting material from bands, song- 
writers, producers, and musicians, 
particularly in the genres of rock, 
MOR, and alternative music. Suite 
1405, 200 East 24th St., New York, 
N.Y. 10010; 212 -683 -3554. 

Bucci Publicity, formed by Steph- 
anie Bucci, former national publicity 
director for Rough Trade and Rela- 
tivity Records. Current clients in- 
clude the Dutch Rock Music Federa- 
tion and Los Angeles -based label 
Core Records. 2051 N.W. Lovejoy, 
Portland, Ore. 97209; 503- 228 -7899. 

Leone & Simmons Music Produc- 
tions, formed by Al Leone and Ken- 
ny Simmons. A music management, 
development, and production firm, 
currently developing the film score 
for Atlantic Pictures' upcoming mov- 
ie "Joker's Wild,' starring Priscilla 
Barnes and Dick Van Patten. A Le- 
one & Simmons artist /songwriter/ 
producer contributed two songs to 
the new Adeva album, and dance art- 
ist Lisee will have a release out this 
month on the Right Area Records la- 
bel. 96 Crestview Ave., Vauxhall, 
NJ. 07088; 201 -427 -4202. 

1st Amendment Productions Inc., 
formed by McLean Greaves. An art- 
ist management firm providing pro- 
duced material and management for 
new artists. Company specializes in 
dance, R &B, and alternative music, 
and includes a publishing arm. Suite 
504, 1900 Main St. West, Hamilton, 
Ontario, Canada L8S 4RB; 416 -527- 
8916. 

C &D Management Ltd., formed by 
Michael D. Flaherty. A management 
company currently accepting demos 
and press packages for rock bands. 
P.O. Box 147, Nazareth, Pa. 18064; 
215 -759 -9780. 
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ëclialine 
Right On Target: Jon Savage Brilliantly 
Details Sex Pistols, Punk Era In New Book 
FLOWERS IN THE DUSTBIN: Punk rock has long been 
the subject of incomprehension, dim- witted flag -waving, 
and critical bile. Finally, there's a definitive book about 
the style's musical and political roots, its blinding history, 
and its social and commercial failure: Jon Savage's "En- 
gland's Dreaming: Sex Pistols And Punk Rock" (St. Mar- 
tin's Press, $27.50). 

Savage's tome, which takes the two-year, magnesium- 
flare career of the Sex Pistols as its springboard, is huge 
(576 pages, including a detailed discography), unbeliev- 
ably ambitious, and brilliantly executed. It's a chaotic and 
depressing tale; it's also the best and most serious'explica- 
tion yet of how the punk movement flew off 
the tracks in the late '70s. 

Savage, who published his own fanzine at 
the height of the punk uprising and went on to 
become a respected writer for England's mu- 
sic weeklies, recorded dozens of interviews 
with the principal actors in the Sex Pistols' 
tragicomedy, their punk rock contemporaries 
in the U.K. and the U.S., and important scenes- 
ters and hangers -on. Their recollections, and 
Savage's well- informed insights, give the first 
full -scale depiction of the ambitions, confu- 
sions, and madnesses of punk's stylish insur- 
rection. 

FASHION AND PASSION intertwined to im- 
pel punk's birth, Savage says. The impetus for 
the music's rise came from Malcolm McLaren and Vi- 
vienne Westwood, subculture couturiers in London's 
King's Road. Designer Westwood and ideologue McLaren 
fed an undigested brew of post -modern fashion and philo- 
sophical and artistic notions derived from anarchism and 
situationism to their young charges. What began as an at- 
tempt to sell trousers became a full -fledged musical /cul- 
tural phenomenon, after four young malcontents formed 
an uncomfortable alliance as the clothes store's "house 
band," the Sex Pistols. 

Savage, who carefully charts the political and social 
malaises that served as a backdrop for punk's rise in En- 
gland during 1975 -76, notes keenly that punk rock was a 
genre that quickly careened out of the control of its cre- 
ators. McLaren's mischievous attempts to incite the bour- 
geois populace with his band's inflammatory rhetoric and 

incendiary fashions and imagery (drawn variously from 
bondage gear and Third Reich symbolism) in the end 
stoked the massive enmity of a politically divided, fiscally 
beleaguered nation. 

The Sex Pistols sought to destroy the music industry, 
but the band succeeded only in destroying itself. By 1978, 
the Pistols were finished, punk music had slid into cheap 
nihilism, and many of its principal performers (most sig- 
nificantly, Pistols bassist Sid Vicious) were bent on per- 
sonal annihilation. 

SAVAGE'S SOBERING narrative takes in a lot of ter- 
rain. The meat of the book is the horrific his- 
tory of the Pistols, who rapidly attained pariah 
status in England and self -destructed on the 
road in the U.S. in early 1978. It is a ghastly 
story of miscalculation, greed, betrayal, and 
lunacy, and many of the chief players (espe- 
cially McLaren and John Lydon, then known 
as the Pistols' Johnny Rotten) offer devastat- 
ing testimony. 

But the writer also sketches a number of 
concurrent phenomena: the role of the media 
in the exaltation and subsequent destruction 
of the Pistols; the miasma of political contra- 
dictions and the currents of violence that ham- 
strung the punk movement into implosion; the 
rise of England's indie labels and the punk do- 
it-yourself movement in such far-flung towns 

as Manchester and Liverpool; the first flarings of punk 
rock in New York, and later developments in Cleveland 
and Los Angeles; the evolution of punk into commercial 
"new wave "; and the ascent of post -punk musical 
styles. 

Savage, who salts the book with excerpts from his pre- 
scient late -'70s diaries, manages to keep these many balls 
in the air over the course of his lengthy account. He cele- 
brates the possibilities that became reality with the elec- 
trifying explosion of the style, but he isn't blind to the ve- 
nality, uncertainty, stupidity, and sheer egomania that 
brought punk's proponents to ground. 

It's a remarkable story, remarkably told. "England's 
Dreaming " -a bracing mixture of musicology, sociology, 
media analysis, and political commentary- should stand 
as the last word on its subject for years to come. 

The Blitz 

CHRIS MORRIS 

ABBEY LINCOLN 

YOU GOTTA PAY THE BAND: 
THE WORDS, THE MUSIC, THE 

LIFE OF ABBEY LINCOLN 
(PBS, date to be announced) 

This fine film, directed by Gene A. 
Davis and currently set for a Febru- 
ary airing on PBS, is more than just 
hype for vocalist Lincoln's top 10 jazz 
album, "You Gotta Pay The Band." 
It's an incisive look at a strong -willed, 
versatile performer through the eyes 
of her musical peers. 

Davis' hourlong portrait, happily 
free of the overbearing narration 
that swamps many music documenta- 
ries, follows Lincoln's progress from 
her days as a sexy supper -club singer 
in the '50s through her development 
as a politically committed jazz vocal- 
ist (most notably in her early -'60s 
work with then- husband Max Roach). 

Lincoln's brother, David Wool - 
ridge, puts her style into immediate 
perspective, recalling that she "al- 
ways wanted to do things her way." 

The film deals amusingly with the 

IMAXuIate Conception. One of the giant inflatable dolls seen on the Rolling 
Stones' 1989 -90 world tour lounges atop the marquee of New York's Beacon 
Theater. The venue is screening "At The Max," the Stones' concert film shot in 

the giant- screen MAX I process. (Photo: Chuck Pulin) 

THE BIG WHEEL: ROCK & ROLL 
AND ROADSIDE ATTRACTIONS 

Bruce Thomas 
(Faber and Faber, $10.95) 

Elvis Costello fans beware: "The Big 
Wheel," written by Attractions bass- 
ist Bruce Thomas, is 
not a chronicle of 
the band's career, 
nor is it just a trav- 
elog of the group's 
tours. Rather, it is a 
fine autobiography 
for which Costello 
and company mere- 
ly serve as a back- 
drop. Thomas ven- 
tures into literary, 
philosophical, and 
metaphysical ter- 
rain as easily as he 
describes a record- 
ing session. 

"The Big Wheel," written mostly 

on the road, contains requisite refer- 
ences to Jack Kerouac and Hunter S. 
Thompson. However, the real literary 
foundation on which it is built is the 
(amply quoted) work of William But- 
ler Yeats - particularly the Irish po- 
et's fixation with cyclical movement. 

Thomas' "big 
wheel" takes many 
forms, from the 
spinning wheels of 
the band's tour bus, 

eltpo 
to a collection of 
"mythical" and real 
bicycles, to a van 
whose tires keep 
blowing out. But 
the main cyclical im- 
age driving Thom- 
as' book is that of 
the path of a musi- 
cian "who discovers 
that the earth is 
round and that in re- 

ality the traveller's straight course is 
a circle." 

After a world tour with the Attrac- 
tions, Thomas concludes, "Round and 
round and round the world we had 
gone until it had all blurred together 
.. In every main street I'd ever 

walked down I had kicked a red can 
down the gutter: the world had been 
Coca- Colonized." 

Amid these metaphysical observa- 
tions, the Attractions (and any of 
Costello's songs or albums, for that 
matter) go unmentioned by name. 
The appellations of "the Singer," 
"the Drummer," and "the Keyboar- 
dist" identify the band members. 

No one is spared by Thomas' acer- 
bic, venomous pen -least of all Cos- 
tello, who is portrayed as neurotic, 
paranoid, and pretentious. Near the 
end of the book, after being out of 
touch with his former band mates for 
three years, Thomas speaks to drum- 
mer Pete Thomas and keyboardist 
Steve Nieve, then decides to call Cos- 
tello, "to see if he's having any luck 
with his new career as a folk singer." 

These jabs don't come off as per- 
sonal attacks as much as they sug- 
gest a necessity on Thomas' part to 
cast a cynical eye on everything. For- 
tunately, the author is witty enough 
to pull it off. PAUL VERNA 

glamour -girl image of Lincoln's early 
career; a clip from the movie "The 
Girl Can't Help It," in which the cur- 
vaceous Lincoln heated up the screen 
in a gown originally worn by Marilyn 
Monroe, is a memorable highlight. 

"I wanted to see this woman that 
could wear Marilyn Monroe's dress," 
Ruth Brown says as she reminisces 
with Lincoln in one funny segment. 

Such musicians as Linda Hopkins, 
Tony Bennett, Charlie Haden, and 
Hank Jones pay homage to Lincoln's 
unique jazz style. Especially moving 
is a tribute offered by the late Stan 
Getz, who cut his last session as Lin- 
coln's accompanist on the album 
"You Gotta Pay The Band." Critic 
Dan Morgenstern also offers his per- 
spective on her career. 

Roach talks about Lincoln's trans- 
formation from bombshell to militant 
jazz experimentalist in the '60s, when 
she recorded "Freedom Suite" and 
other groundbreaking works with 
the drummer. "She was always her- 
self," Roach recalls. "She stayed on 

her own course." 
Directors Michael Roemer and 

Spike Lee and actors Ivan Dixon and 
Beau Bridges also appear to discuss 
Lincoln's sensitive acting work in 
such films as "Nothing But A Man," 
"For The Love Of Ivy," and "Mo' 
Better Blues." 

Lincoln herself is the star of the 
show. In interviews, she emerges as 
a serious, self- determined artist who 
blossomed as a gifted and original 
singer /composer, a strong dramatic 
actress, and a talented painter. 

Davis' camera captures Lincoln in 
action on a nightclub stage and at re- 
cording sessions for "You Gotta Pay 
The Band." The film's high point may 
be a sequence about the recording of 
the latest album's spoken -word piece 
"You Made Me Funny "; the image of 
Lincoln reciting her lyrics in tight do- 
seup is an indelible one. 

"You Gotta Pay The Band" is as 
revelatory as any jazz documentary 
in recent memory. CHRIS MORRIS 
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Wake Up The Neighborhood. Elektra recording artist Billy Bragg, left, 
promoted his album "Don't Try This At Home" by participating in a WHFS 
Washington, D.C., promotion. Listener Stephanie Fox, right, won a tea party in 

her home with Bragg, tickets and backstage passes for his local concert, a trip 
to New York to see him on "Late Night With David Letterman," and an 
autographed teapot. 

Beyond The Bashing: Notes 
On UC's New Conservatism 

BY SEAN ROSS 

NEW YORK -Urban radio got beat 
up a lot last year, at least in the esti- 
mation of industry folks. Urban radio 
conventions were dominated by talk 
about how boring urban radio had be- 
come. About Tony Terry's "With 
You" staying on the charts for 33 
weeks. About new artists being hurt. 

Much of the urban radio bashing 
was centered around a handful of 
stations with particularly tight play - 
lists: WRKS and WBLS New York, 
KKBT Los Angeles, WGCI -FM Chi- 
cago, and WVEE Atlanta, among 
them. Such stations make up only a 
small percentage of the chart panel, 
but many of them are in centers of 
the R &B music industry. As such, 
they're the stations that label people 
hear daily. And there is a pretty good 
chance that at least one of them is 
playing "With You" as you read this. 

But let's put all this into perspec- 
tive. These stations' music posture is 
comparable to the other major con- 
temporary outlets in their markets. 
WGCI -FM plays 25-30 currents. So 
does top 40 WBBM -FM. With the ex- 
ception of modern outlet WXRT, the 
remaining rock, country, and AC sta- 
tions in Chicago probably play fewer 
currents than that. 

Nationally, urban radio is still 
the most current -driven of the five 
major formats. If it doesn't seem 
that way now, it's because urban is 
the only format where this particu- 
lar radio vs. records trauma has 
not played itself out a long time 
ago. Country label people are 
thrilled by major- market stations 
that are much more gold- and re- 
current- driven than urban radio, 
simply because those stations - 
many of them about 30% -40% cur- 
rent -were even more gold- driven 
in the mid -'80s. 

vox 
Then there's the question of how 

widespread the new conservatism 
is outside the major markets. 
Nearly half the Hot R &B Singles 
radio reporters are still some- 
where in the 55- 65- record range. 
Either these stations are not as 
tight as WVEE and KKBT, or 
they're reporting paper adds, 
which, it seems to me, would be a 
bigger problem than being boring. 

Assuming, for the sake of dis- 
cussion, that most urban stations 
are indeed tighter than they were 
three years ago, a lot of people still 
want to go back to a past that 
wasn't so great. In her year -end 
wrapup, my colleague Terri Rossi 
pines for stations that could "re- 
tain listeners while constantly in- 
troducing new music and estab- 
lishing musical trends." That 
would be nice, but you really have 
to go back to Frankie Crocker's 
early -'80s WBLS for that. By 1988, 
the only thing most stations had in 
common with WBLS was playlist 
size. 

These stations with 55 -65- record 
lists were not necessarily more di- 
verse. The complaints about urban 
radio ignoring reggae, blues, gos- 
pel, or jazz were just as loud in 
1988 as they are now. It was on 
those 65- record lists that Tracy 
Chapman -the artist who was al- 
ways cited as an example of ur- 
ban's refusal to open up -was un- 
able to find a home. 

That's because most of those sta- 
tions weren't using their 65 slots to 
establish new musical trends, but to 
report another 30 label priorities that 
sounded like the songs they were al- 

(Continued on page 65) 

Soft AC Reconsiders Its Sources 
Format Beginning To Start More Records 

BY SEAN ROSS 

NEW YORK -Long known for the 
most conservative posture on cur- 
rent music of any contemporary for- 
mat, soft AC programmers are hav- 
ing to reconsider the way they add 
songs. 

While soft AC stations have not 
become more aggressive in the num- 
ber of currents they play -usually 
about eight -10 a week -their PDs 
can no longer depend on other for- 
mats to start records for them. And 
that has forced many of them to re- 
consider a once -common reliance on 
familiarity and chart position. 

"In many cases, you cannot wait 
for other people in town to break a 
piece of music," says consultant Bob 
Lowry. "They're not going to play 
certain stuff. Diana Ross and Neil 
Diamond don't do very well on the 
charts, so we are having to make de- 
cisions more on whether songs fit 
the sound of the radio station." 

While many soft ACs have re- 
duced their reliance on onetime war- 
horses like Diamond or Barbra Strei- 
sand in favor of more contemporary 
artists like Gloria Estefan and Phil 
Collins, other ACs have abandoned 
them altogether. As WDOK Cleve- 
land PD Sue Wilson notes, "If Bar- 
bra Streisand or Neil Diamond or 
Barry Manilow come out with a new 
record, you're not necessarily going 
to see it on the charts because the 
[mainstream] ACs aren't playing it, 
but something like that is right up 
my alley." 

As a result, Wilson says, "I listen 
to everything that comes in. If it's 
soft and pretty and it fits the format, 
and it's by a core artist that's com- 
fortable to our listeners, I have to go 
ahead and play it because nobody 
else in the market will start it for 
me." That sort of thinking among 
soft AC PDs goes not just for cur- 
rents by James Taylor and Bette 
Midler, but also Beth Nielsen Chap - 
man's "All I Have," which many say 
they alone played in their markets. 

Most soft AC programmers have 
one current rotation, usually made 

up of six -10 records, from which they 
play one title an hour. More conser- 
vative PDs have no current rotation, 
but instead include the currents they 
do play among their recurrents, in 
which case a current song may play 
only once a day. PDs who have two 
current rotations plus recurrents, 
like WMJX Boston's Don Kelley, or 

`You no longer have 
the traditional top 40 
station pulling from 

every format' 

who play two currents an hour, like 
WPCH Atlanta's Vance Dillard, are 
considered the radicals of the for- 
mat. 

'GUT' DECISIONS 

But the concept of using your gut 
to find new records, which would 
have been considered radical a few 
years ago, is fairly common among 
soft AC PDs now. The once standard 
pattern of songs starting at top 40 
and working their way down to hot, 
mainstream, then soft AC stations 
has been disrupted by top 40's declin- 
ing adult numbers. "Top 40 has been 
fragmented so that you no longer 
have the traditional top 40 station 
pulling from every format," says 
WLTW New York PD Kurt Johnson. 
"So there is no one source to expose 
new music." 

And soft AC PDs do not have 
many other tools at their disposal 
when it comes to new music. Most of 
the trades, they say, are too skewed 
toward hot ACs, or at least ACs with 
a heavier emphasis on current mu- 
sic. (Lowry has recently started a 
tipsheet, using his clients and others, 
called Softplay.) And few ACs do 
regular callout research, relying in- 
stead on more infrequent auditorium 
testing. WPCH is one notable excep- 
tion, doing monthly callout on both 
current and library titles. 

KKLI Colorado Springs, Colo., PD 

Wave It For Later. Dave Wakeling, left, caught a wave in the XETRA -FM (91X) 

San Diego parking lot during the station's Save the World Radiothon. Wakeling 
also performed an acoustic set in the parking lot. Joining Wakeling on the board 
are two listeners who stopped by the station to donate money. 

Dan Cowen uses ad hoc listener pan- 
els to test new releases. (He is also a 
fan of Eric Norberg, whose AC tip - 
sheet uses a similar methodology.) 
WTPI Indianapolis PD Gary Ha- 
vens, whose soft AC has a particular- 
ly aggressive current posture, relies 
heavily on material that starts dur- 
ing a nighttime adult alternative 
show. WPCH has discontinued a 
similar show, but MD David Joy still 
relies heavily on the adult alterna- 
tive artists who broke there for cur- 
rent material. 

Not all soft AC programmers have 
given up on watching other stations. 
"Other than the occasional Diamond 
or Streisand record [that doesn't 
start elsewhere], I like to feel like 
songs are relatively familiar to the 
audience before adding them," says 
consultant Jack Taddeo. 

And WMJX's Kelley still thinks 
top 40 can start records for soft AC. 
"Even with all the ACs in this mar- 
ket, with the possible exception of 
[hot AC] WBMX, they don't pound 
their currents enough. If CHR 
doesn't pound something, it's not a 
real hit. A record can go to No. 1 AC 
[without top 40 airplay], but you'll 
test it later on and people won't 
know it The only Gloria Estefan 
song that ever tested badly here was 
`Cuts Both Ways,' and that's the one 
that wasn't a CHR hit." 

Kelley can watch top 40 because 
he runs an unusual '80s -based soft 
AC outlet and avoids Streisand /Dia- 
mond -type artists who, he says, "are 
lumped together with 'Feelings' or 
the John Denvers of the world, the 
artists people make fun of. If listen- 
ers associate you with those artists, 
it overrides anything else you do 
with your station." KODA Houston 
PD Dave Dillon will play gold by 
those artists, but not their currents, 
which, he says, are not as strong. 

At the other extreme are PDs like 
WDOK's Wilson, who still worry 
that Mariah Carey and Michael Bol- 
ton -now well- entrenched at main- 
stream AC -are too "intense" or 
"screamy" for their stations. "It 
seems like everybody has to throw 
something into a song to make you 
nervous," says Lowry. " `Daniel' by 
Wilson Phillips is fine, except for the 
sax, which makes it risky or unac- 
ceptable for soft ACs." KODA's Dil- 
lon, who is relatively conservative on 
currents, will play Bonnie Raitt's 
"Something To Talk About," despite 
its tempo, because "she doesn't 
scream [and] you can sing along to 
it." 

Dillon says finding soft AC cur- 
rents has "never been easy and has 
gotten more difficult." Other PDs 
have a more optimistic view of prod- 
uct availability. While the situation 
was bleak six months ago, WLIT 
Chicago PD Mark Edwards says, 
"We've been really fortunate [lately] 
with Bonnie Raitt, Linda Ronstadt, 
Bette Midler, and James Taylor. The 
movies that are coming out now like 
'An American Tail,' 'Beauty And The 
Beast,' and `For The Boys' have 
songs from adult artists." 
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Billboard® FOR WEEK ENDING JANUARY 11, 1992 

Radio 
Album Rock Tracks.. 
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COMPILED BY BROADCAST DATA SYSTEMS FROM A NATIONAL 
SAMPLE OF 93 MONITORED ALBUM ROCK STATIONS. 

LABEL & NUMBER/DISTRIBUTING LABEL 
ARTIST 

0 1 1 7 

* * No.1 * * 
MYSTERIOUS WAYS U2 
ISLAND 866 189 -4 /PLG 5 weeks at No. 1 

0 3 5 23 RIGHT NOW VAN HALEN 
WARNER BROS. ALBUM CUT 

3 2 3 10 
THE SKY IS CRYING STEVIE RAY VAUGHAN 
EPIC ALBUM CUT 

4 4 2 17 HEAVY FUEL DIRE STRAITS 
WARNER BROS. 4 -19094 0 ii 13 5 
SHE TAKES MY BREATH AWAY EDDIE MONEY 
COLUMBIA ALBUM CUT 

© 12 22 6 
I CAN'T DANCE GENESIS 
ATLANTIC ALBUM CUT 

7 5 9 11 LOVE & HAPPINESS JOHN MELLENCAMP 
MERCURY ALBUM CUT 

® 10 7 6 
THERE WILL NEVER BE ANOTHER TONIGHT BRYAN ADAMS 
A &M 1588 

O 13 25 4 
KING'S HIGHWAY TOM PETTY & THE HEARTBREAKERS 
MCA ALBUM CUT 

l0 9 10 13 ROLL THE BONES RUSH 
ATLANTIC ALBUM CUT 

11 7 8 15 
ANOTHER RAINY NIGHT (WITHOUT YOU) QUEENSRYCHE 
EMI 50372 

IZ 15 16 7 TAKE A CHANCE BOB SEGER & THE SILVER BULLET BAND 
CAPITOL ALBUM CUT 

I3 16 15 11 SMELLS LIKE TEEN SPIRIT NIRVANA 
DGC 19050 

14 6 6 28 TOP OF THE WORLD VAN HALEN 
WARNER BROS. 4 -19151 

I5 19 20 16 
NOVEMBER RAIN GUNS N' ROSES 
GEFFEN ALBUM CUT 

16 14 11 16 I'VE GOT A LOT TO LEARN ABOUT LOVE THE STORM 
INTERSCOPE 4- 98726/ATCO EASTWEST 

11 17 18 11 
THE UNFORGIVEN METALLICA 
ELEKTRA 4 -64814 

18 18 12 17 INTO THE GREAT WIDE OPEN TOM PETTY /HEARTBREAKERS 
CA 54131 

19 22 14 15 GET A LEG UP JOHN MELLENCAMP 
MERCURY 867 890 -4 

20 21 23 9 CALL IT WHAT YOU WANT TESLA 
GEFFEN 19113 

21 8 4 11 
NO SON OF MINE GENESIS 
ATLANTIC 4 -87571 

CI 29 34 7 GHOST OF A CHANCE RUSH 
ATLANTIC ALBUM CUT 

23 20 21 17 
NO MORE TEARS OZZY OSBOURNE 
EPIC ASSOCIATED 35- 73973/EPIC 

24 24 19 19 DREAMLINE RUSH 
ATLANTIC ALBUM CUT 

25 25 31 8 ALL SHE WROTE FIREHOUSE 
EPIC 34 -73984 

zó 33 38 10 WILD ON THE RUN TALL STORIES 
EPIC ALBUM CUT 

27 26 27 20 SEND ME AN ANGEL SCORPIONS 
MERCURY 868 956 -4 

ZS 34 37 8 TELL ME BWHEN DID THINGS GO SO WRONG SMITHEREENS 
CUT 

CI 36 32 14 
TO BE WITH YOU MR. BIG 
ATLANTIC 4 -87580 

CI 37 41 5 
MAMA, I'M COMING HOME OZZY OSBOURNE 
EPIC ASSOCIATED ALBUM CUT /EPIC 

31 27 24 11 PRETZEL LOGIC THE NEW YORK ROCK & SOUL REVUE 
GIANT ALBUM CUT 

32 35 36 7 LOVE WALKED IN THUNDER 
GEFFEN ALBUM CUT 

33 23 17 11 
SATURDAY NIGHT'S ALRIGHT FOR FIGHTING THE WHO 
POLYDOR ALBUM CUT /PLC 

34 44 - 2 

* * * POWER TRACK* * * 
LEVON JON BON JOVI 
POLYDOR ALBUM CUT /PLG 

35 31 35 5 
WASTED BTIME SKID ROW 
ATNTIC 0 45 - 2 ALIVE PEARL JAM 
EPIC ALBUM CUT 

3I NEW 1 

* * *FLASHMAKER * ** 
TEARS IN HEAVEN ERIC CLAPTON 
REPRISE ALBUM CUT 

38 28 26 12 IT'S BEEN A LONG TIME SOUTHSIDE JOHNNY /ASBURY JUKES 
IMPACT 54241/MCA 

39 NEW 1 STRANGER IN THIS TOWN RICHIE SAMBORA 
MERCURY ALBUM CUT 

CI 40 40 6 
ROCKIN' IS MA' BUSINESS THE FOUR HORSEMEN 
DEF AMERICAN ALBUM CUT /REPRISE 

CI 41 42 5 - 
HOME SWEET HOME MOTLEY CRUE 
ELEKTRA 4 -64818 0 43 - 2 PAINLESS BABY ANIMALS 
IMAGO ALBUM CUT 

C3 49 50 4 
JESUS HE KNOWS ME GENESIS 
ATLANTIC ALBUM CUT ® NEW ' 1 THE SHOW MUST GOON QUEEN 
HOLLYWOOD ALBUM CUT /ELEKTRA 

45 38 39 6 
SWEET EMOTION AEROSMITH 
COLUMBIA 38 -74101 

46 30 29 17 DON'T CRY GUNS N' ROSES 
GEFFEN 19027 

C7 NEW 1 THE BUG DIRE STRAITS 
WARNER BROS. ALBUM CUT 

CH NEW 1 OUTSHINED SOUNDGARDEN 
MM ALBUM CUT 

49 47 46 12 
MOVIN' ON UP PRIMAL SCREAM 
SIRE 4- 19072/WARNER BROS. 

50 32 33 7 IN HEAVEN MCQUEEN STREET 
SBK ALBUM CUT 

0 T acks with the g eatest airplay gains this week. The Flashmaker is the highest- debuting track of the week. 
The Power Track is the track on he chart that shows the largest increase in airplay over the week before. 
© 1992, Billboard/BPI Communications, Inc. 

Getting It In Print: Best Bets For Promotion 
Directors To Secure Local Press Coverage 
NEW YORK- Getting coverage for 
station events in the local press is a 
priority for most promotion directors. 
But what daily newspaper reporters 
care about is mostly hard news like 
personnel or programming changes, 
ratings, station sales, or conflicts be- 
tween stations. 

To the chagrin of promotion direc- 
tors, some daily reporters actually 
have a policy against covering promo- 
tions. At the Philadelphia Inquirer, 
radio writer Joe Logan notes, "We 
are simply inundated with promotion- 
al ideas. If I do one, I open the flood- 
gates. I don't want to be in a position 
of deciding whose promotion is better 
and worthy of writing about. The 
only down side is that many of the 
promotions are really worthwhile 
things," he adds. 

"It's a matter of fairness," agrees 
the Chicago Sun -Times' Robert 
Feder. "A lot of these things have a 
lot of merit, but you have to establish 
ground rules. I won't do ... anything 
about public appearances, charity 
events, or functions that aren't di- 
rectly associated with a broadcast. If 
it isn't something any reader can 
have access to simply by turning on 
the radio, I won't cover it." 

The Milwaukee Journal's Michael 
Zahn will cover promotions, but says 
he is most inclined to write about 
charity events. Even so, he says, "I 
give such events only a brief mention 
because I think they are tainted. 
Sometimes the charitable aspect is 
secondary in the minds of the station 
manager to getting publicity for his 
station. I often have the impression 
that a station thinks of a stunt to get 
attention and, almost as an after- 
thought, ties it to a charity." 

While she prefers not to cover pro- 
motions, the Boston Globe's Susan 
Bickelhaupt says, "I feel like if I 
throw a line in once in a while they 
may be more inclined to tell me about 
personnel changes [in the future.]" 

Feder also says that he is "touchy" 
about covering awards. "If you want- 
ed to do it, you could have an item al- 
most any day about an award. It's 
such a self- congratulatory industry. 
[So] I stick to the major ones." 

A VAGUE INSULT 

Feder reminds promotion directors 
that "you've got to know who you're 
calling, what they do, and how often 
they appear. Nothing alienates a col- 
umnist or reporter faster than some- 
one who calls up and has no idea 
what kind of publication it is." 

"Hardly any stations really have a 
clue as to what is worth covering," 
says New York Newsday's Paul Col - 
ford. "There are some stations that 
send me so much garbage that I don't 
even open it any more. I'm hearing 
about silly stunts, giveaways, parties 
to celebrate idiotic events. It's not 
only a waste of my time but also 
vaguely an insult because anybody 
who reads what I write knows I nev- 
er cover this." 

Other reporters are put off by pro- 
motion directors who know little be- 
yond what is going on in their depart- 
ment, and by stations that hire out- 
side firms to handle the press. 
Several daily reporters say they 

Promotions 

8e Marketing 

by Phyllis Stark 

would rather speak to the station's 
GM or PD than the promotion direc- 
tor. "A promotion director is a distant 
third [choice]," says Zahn. "They are 
usually so ill informed about not only 
the market, but their own station." 

"There is a misguided notion that 
the person who is doing the other- 
wise honorable job of station promo- 
tions is also equipped to deal with a 
daily newspaper," says Colford. 
"They believe that the job of promo- 
tion is synonymous with press rela- 
tions. Promotions has absolutely 

Billboard® FOR 

nothing to do with press relations in 
my book." And Colford is no fonder 
of stations that go with outside public 
relations firms that, he says, "have 
even less of a clue than the stations." 

GIVE AND TAKE 

Another commonly cited rule of 
thumb for press relations is the need 
for give and take between both par- 
ties. "If you want your material to be 
used, you have to be there to answer 
questions when it's not good news," 
says Feder. "You can't stiff the press 
and then expect them to be receptive 
when you're promoting a special 
event." 

"The people whose calls I will re- 
turn without hesitation are those few 
who are going to tell me the truth re- 
gardless of how awkward the truth 
may be for them, and those who will 

(Continued on next page) 

WEEK ENDING JANUARY 11, 1992 

Modern Rock Tracks.. 

1- 3 . 3 ¢ 

z 

3 Ú 

COMPILED FROM COMMERCIAL AND 
COLLEGE RADIO AIRPLAY REPORTS. 

LABEL 
ARTIST 

& NUMBER /DISTRIBUTING LABEL 

1 1 1 g 

* * No. 1 * * 
MYSTERIOUS WAYS U2 
ISLAND 866 189 -4 /PLG 7 weeks at No. 1 

2 2 2 17 SMELLS LIKE TEEN SPIRIT NIRVANA 
DGC 21673 0 3 4 9 BALLERINA OUT OF CONTROL THE OCEAN BLUE 
SIRE ALBUM CUT /REPRISE 

® 4 10 6 CARIBBEAN BLUE ENYA 
REPRISE 4 -19089 

5 5 6 7 STAR SIGN TEENAGE FANCLUB 
DGC ALBUM CUT 

6 6 7 14 
HAVEN'T GOT A CLUE DRAMARAMA 
CHAMELEON ALBUM CUT /ELEKTRA 

7 7 3 14 MOVIN' ON UP PRIMAL SCREAM 
SIRE 2- 40193/WARNER BROS. 

® 8 28 4 
SAX AND VIOLINS TALKING HEADS 
WARNER BROS. ALBUM CUT 

9 9 8 13 MOVE ANY MOUNTAIN THE SHAMEN 
EPIC 34 -74044 

ID 12 18 5 
TELL YOUR SISTER LLOYD COLE 
CAPITOL ALBUM CUT 

11 11 11 8 PLANET LOVE THE DYLANS 
BEGGAR'S BANQUET ALBUM CUT /RCA 

12 10 5 10 SHINING STAR INXS 
ATLANTIC 4 -87576 

I3 16 - 2 FEAR(OF THE UNKNOWN) SIOUXSIE & THE BANSHEES 
GEFFEN 2 -21702 

14 14 13 11 
TELL ME WHEN DID THINGS GO SO WRONG SMITHEREENS 
CAPITOL ALBUM CUT 

15 13 14 6 
HEY THAT'S NO WAY TO SAY GOODBYE IAN MCCULLOCH 
ATLANTIC ALBUM CUT 

16 15 21 5 
SUCK MY KISS RED HOT CHILI PEPPERS 
WARNER BROS. ALBUM CUT 

I7 21 19 7 #1 DOMINATOR TOP 
ISLAND ALBUM CUT/PLG 

18 18 16 17 
GIVE IT AWAY RED HOT CHILI PEPPERS 
WARNER BROS. 4 -19147 

19 19 20 7 JESUS BUILT MY HOTROD MINISTRY 
WARNER BROS. 2 -40211 

2( 20 - 2 ONE U2 
ISLAND ALBUM CUT /PLG 

TI ) 24 - 2 THROUGH AN OPEN WINDOW CLIFFS OF DOONEEN 
CRITIQUE ALBUM CUT /RCA 

22 17 9 12 THE FLY U2 
ISLAND 868 885 -2/PLG 

23 25 26 4 DIVINE INTERVENTION MATTHEW SWEET 
ZOO ALBUM CUT 

24 22 24 4 NOTHING NATURAL LUSH 
4.A.D 2- 40231 /REPRISE 

25 26 - 2 HEAD ON PIXIES 
4.A.D ALBUM CUT /ELEKTRA 

26 23 27 9 YOU WOKE UP MY NEIGHBOURHOOD BILLY BRAGG 
ELEKTRA 2 -66483 

27 27 15 18 THERE'S NO OTHER WAY BLUR 
SBK 97880 

ZS NEW 0, 
1 

I'M 
RTOO 

SEXY 
CHARISMA 4 -98671 

RIGHT SAID FRED 

Z9 NEW 1 
MESMERISE 
RCA 62151 

CHAPTERHOUSE 

30 28 23 10 ROCKET MAN KATE BUSH 
POLYDOR ALBUM CUT /PLG 

T acks with the g eatest airplay gains this week. Videoclip availability. © 1992, Billboard/BPI 
Communications, Inc. 
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URBAN RADIO PLAYLISTS HIT BY `NEW CONSERVATISM' 
(Continued from page 63) 

ready playing. It wasn't much easi- 
er to have a real hit record in 1988, 
but it was easier to get a song re- 
ported, run it up and down the 
charts, and get your bonus for go- 
ing top 10. 

That, of course, is what some la- 
bel folks really have against tight 
playlists. But they're going to have 
to get used to it sooner or later. If 
KKBT and WGCI don't slow down 
the charts, the ongoing switch to 
monitored airplay information with- 
in the industry will. Or the fact that 
there's no longer enough money in 
the industry to keep throwing it at 
records that won't bring anything 
back in. 

Did R &B records sell more three 
years ago? Like records in many 
other genres, they did. But there 
was already a noticeable drop, much 
of it probably due to the speed at 
which songs were being hustled up 
and down the charts. Did new art- 
ists chart faster in 1988? If they did, 
it didn't necessarily make for long - 
lasting careers. Tony Terry and 
Shanice Wilson both had two top 10 
hits in 1987 -88, both of which 
charted and disappeared quickly. 
Now they have career -making rec- 
ords. Terry, in particular, owes his 
career to stations that held onto 
"With You" long enough for it to 
kick in and to cross pop, instead of 
dropping it the minute it lost its bul- 
let. 

Many of the genres that had trou- 
ble getting on the radio three years 
ago have broken through recently. 
Among them: the four gospel acts 
that charted simultaneously; Ce Ce 
Peniston, who put the long- neglect- 
ed R &B /disco movement back on 
the charts; and Shabba Ranks, who 
took dancehall reggae to No. 1. And 
a lot of the tightest stations were 
the first to add reggae shows on the 
weekends or play some rap before 3 
p.m. 

Some tight -listed stations are mu- 
sically conservative. And some PDs 
who rely heavily on callout are go- 
ing to gravitate toward ballads and 

Nationally, urban 
radio is still the most 
current -driven of the 
five major formats 

midtempo grooves because that is 
often what tests well. But others, 
like WJHM Orlando, Fla., or WQUE 
New Orleans, are always looking 
for the next album cut or reaction 
record. They're still adventurous. 
They're just not reporting 65 rec- 
ords. 

There is no correlation between 
tight playlists and boring music. 

But there is one between playlist 
size and ratings. The urban station 
that did well because of a long list 
hasn't really existed since the early 
'80s either. A lot of PDs did well de- 
spite their long lists, something 
many stations (including WBLS) 
found out the hard way when their 
competition tightened up or a chur- 
ban station came to town. And Arbi- 
tron says the average urban sta- 
tions is up by 11/2 shares since 
spring '89. 

This isn't to say that industry peo- 
ple don't come by their boredom 
with urban radio honestly. But the 
problem may be starting at the 
A &R level, long before music 
reaches radio. Urban PDs say there 
aren't many legitimate up- tempo, 
nonrap hits out there, and that's 
why there are so many ballads and 
midtempo records on their stations, 
and why they have to rely on recur- 

Heart, Soul, And Cross. WORT (Hot 97) New York jock Deborah Rath, center, 
posed with Prince Be, left, and DJ Minute Mix of P.M. Dawn during the station's 
recent "Hot Night" concert. Other concert performers included Corina, Stacy 
Earl, Salt -N -Pepa, and Boyz II Men. 

rents for tempo. 
Urban radio's active audience 

doesn't just like rap and ballads. 
They proved that with "Motown - 
philly," "I Love Your Smile," and "I 
Wanna Sex You Up." What they've 
been missing is a breakthrough rec- 
ord that influences the sound of ev- 
ery other record for the six months, 
one that ushers in a new groove the 
way that "I Want Her" did with 
new jack swing, or "Keep On Mo- 
vin' " did with the Soul II Soul 
sound. 

There's always a new groove 
waiting to happen. When it comes, it 
will break up any malaise that ex- 
ists now. The problem is that rec- 
ords like that show up when they 
show up. Not when we want them 
to. And the next breakthrough 
groove will probably come from a 
new artist. Keith Sweat and Soul II 
Soul were, after all, new artists 
when their breakthrough grooves 
were established. 

Does this mean that the next im- 
portant record will have a hard time 
at radio because of the new conser- 
vatism? If it does, then the record 
community will have something to 
be angry about. But there's no evi- 
dence that such a record is languish- 
ing now, denied one of the 30 extra 
slots it could have had in 1988. Even 
the tightest urban PD will tell you 
they're waiting for a great up -tempo 
record to show up- something they 
proved quickly with Shanice's hit. 

All we can do now is wait for a 
record that will shake the founda- 
tions of the format. In the mean- 
time, even if I've heard "With You" 
enough for one lifetime myself, I'd 
rather hear it used by urban radio to 
garner strong ratings than used 
against it by a churban competitor. 
And regardless of whether I like a 
current record, I'll accept it if it's a 
hit, not just a reflection of a label's 
promotional abilities. 

PROMOTIONS AND MARKETING 
(Continued from preceding page) 

tell me something even if it doesn't 
bear on their [station]," says Colford. 

Colford recalls a promotion direc- 
tor who "called to pitch me on some 
silly Christmas promotion, and I al- 
most gave in out of sympathy be- 
cause it was obvious she was getting 
pressured from higher up. But the 
minute I got off the phone I got a call 
from someone else telling me that the 
PD at that station had just been 
fired. I called her back and said 'you 
have the nerve to call me on this silty 
Christmas promotion and not tell me 
your PD was fired." If it's not a two- 
way street, there is no reason why I 
should cover it." 

TIPS FROM THE PROS 

Reporters who get hundreds of 
press releases each week are always 
willing to offer some tips on writing 
effective ones. Arizona Republic ra- 
dio columnist Julie Newberg says to 
"make sure [a release] is well writ- 
ten, get to the point right away, and 
include the pertinent information." 

"Fax rather than mail," says 
Feder. "Keep whatever you've got to 
one page because it increases the 
chances of it getting read. And avoid 

the temptation to call a reporter just 
to say, `Did you get the release.' " 
Newberg doesn't mind follow -up 
calls, but cautions, "Don't go over- 
board in your pursuit of coverage." 

Bickelhaupt dislikes "blind" press 
releases where no contact name is 
listed, and press releases that don't 
answer all of the questions they 
raise, for example, a release announc- 
ing a new midday jock that doesn't 
say who is being replaced. 

As for press conferences, Feder 
says "less experienced media people 
think that is the way to go, but 
you've got to have a really good rea- 
son to have a press conference. No 
reporter wants to be in a gang -bang 
situation where every quote is shared 
with everyone else." 

HOLIDAY WRAP -UP 

CKFM (Mix 99.9) Toronto awarded 
$10,000 in cash and $10,000 worth of 
lottery tickets to a listener who took 
a cab instead of driving drunk during 
the holiday season. To enter, listeners 
mailed their cab receipt along with 
their name and phone number to the 
station. Cab riders could enter the 
random drawing as many times as 

they wished. 
CJWW Saskatoon, Saskatchewan, 

asked listeners to donate to charity, 
and lit up the windows in one floor of 
a local Holiday Inn with Christmas 
lights every time another $3,500 was 
pledged ... In a twist on the more 
traditional holiday "toys for tots" 
promotions, KCMO Kansas City, Mo., 
collected more than 1,200 old bicycles 
and donated them to the United Way. 
Staffers and volunteers cleaned up 
the bikes, which the charity distribut- 
ed to underprivileged children. 

IDEA MILL SUNUNU WEEKEND 

KYYS (KY102) Kansas City, Mo., 
gave away a John Sununu weekend 
that included a book of stamps, lim- 
ousine service to and from the air- 
port, and a trip for two anywhere in 
the continental U.S. ... KOME San 
Jose, Calif., and KRXQ (93 Rock) 
Sacramento, Calif., held charity 
drumstick auctions in which sticks 
from drummers in several rock 
bands, including Metallica, Motley 
Crue, and Aerosmith, were auctioned 
on the air. 

CJXY (Y95) Hamilton, Ontario 
morning man Jeff Lumby took a win- 

ner to see Dire Straits in New Zea- 
land. The winner was selected from 
45 finalists who told Lumby why 
their lives were in "dire straits." 

Broadcast Promotion and Market- 
ing Executives has announced a call 
for entries for the International Gold 
Medallion Awards which recognize 
creative excellence in broadcast pro- 
motion and marketing. Entries are 
due Feb. 8 in BPME's Los Angeles 
office. Winners will be announced 
June 17 during the BPME conference 
in Seattle. 

PRO -MOTIONS 

Denise Culver Nelson has been 
upped from promotions director/ 
sales coordinator to director of mar- 
keting and promotion at KJAZ San 
Francisco. Across town, KARL traf- 
fic director Kim Harry has been 
upped to promotions coordinator. 

Former WBMX (Mix 98.5) Boston 
marketing coordinator /research di- 
rector Cara Storm moves to cross- 
town WXKS -FM (Kiss 108) as assis- 
tant promotion manager, replacing 
Mark Kroninger, who is upped to 
promotion manager as Christine 
Goss exits radio to teach. 
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4Meweek 
Mike Love 

WBLS New York 

WHEN INDUSTRY people complain about urban ra- 
dio being too conservative, the station they have in mind 
is usually WBLS New York. While a number of major - 
market urbans have tightened up recently, WBLS par- 
ticularly stunned people because of its lengthy history 
as a black progressive station during Frankie Crocker's 
first two tenures in the mid -'70s and early '80s. 

Crocker is back at WBLS again as VP of program- 
ming and entertainment for parent company Inner City 
Broadcasting. But WBLS is a much different station 
now. Under PD Mike Love (who co-hosts mornings with 
Lisa Lopez) and consultant Tony Gray, WBLS is even 
more conservative than rival WRKS, which itself has 
tightened up a lot in recent years. 

Then again, Gray and Love are both WRKS alumni. 
Love, who also worked with Gray at KATZ St. Louis, 
then replaced him as MD at WUSL Philadelphia, spent 
three years at WRKS, most of it as morning co-host. 
When Gray began consulting WBLS this February, 
Love -who describes Gray as his mentor-joined as MD 
and acting PD, before finally getting the nod last month. 

When Gray and Love came to WBLS this February, 
the station had already experimented with a tight play - 
list as far back as the previous summer. But on Presi- 
dent's Day, WBLS made drastic changes. Its midday 
dance mix show went back. Some rap titles went back 
into all -day rotation. At least 2,000 songs came out of the 
gold library. The slogan "continuous jams" was added 
and a lot of longtime trademarks of the station went 
away, i.e, the promo where the call letters alternate 
from speaker to speaker. 

Perhaps the biggest shocker was how dramatically 
WBLS' jocks tightened up. Crocker, always a high -pro- 
file personality, now does about four breaks an hour. 
Former WABC New York mainstay Chuck Leonard 
talks twice an hour during middays. Although the jocks 
have freedom to paraphrase, Love estimates that 95% of 
their content is prescribed in advance. 

As radical as these moves were, Love says there 
weren't a lot of listener complaints. And that most of the 
calls he did get were from people who missed Crocker's 
Quiet Storm -type "afternoon bath" segment. But indus- 
try reaction was more severe. "My favorite line was, 
'Give us time.' People would call [and start complaining] 
before I could say anything. And all I could tell them 
was 'give us time.' " 

Have those people come to grips with the new WBLS 
now? "Less than half of them. We probably get hit hard- 
est for not playing enough new music, which isn't true 
because WBLS introduces tons of new records. We 
were the first to play 'Gypsy Woman' and 'Finally' in 
our midday mix show. We were the first station in New 

York to play the Geto Boys. Sabrina Johnston got her 
label deal because of the airplay she got on WBLS." 

As those examples would suggest, WRKS and WBLS 
differ most on club music, something WRKS backed 
away from after Gray left. "This is a New York radio 
station," Love says. "When you go to the clubs, you 
hear classics, house, rap, and some reggae, depending 
on where you go. That's what got us back in the game, 
because we took the game to the streets." Love also 
points out that, even now, WBLS' rap and reggae hosts 
control their own music, and that Quiet Storm host 
Vaughn Harper and he work on that show's music to- 
gether. 

Otherwise, Love brags about playing "less unfamiliar 
music than Kiss," a station hardly known for unfamiliar 
music. Here's a sample of p.m. drive: Heavy D. & Boyz, 
"Is It Good To You "; Luther Vandross, "Don't Want To 
Be A Fool "; Shawn Christopher, "Another Sleepless 
Night "; Damian Dame, "Right Down To It "; Tony Ter- 
ry, "With You "; Guy, "Do Me Right "; O'Jays, "Keep On 
Lovin' Me "; Inner City, "Good Life "; Rude Boyz, "Are 
You Lonely For Me "; Howard Johnson, "So Fine "; and 
Jomanda, "Got A Love For You." 

With some rap hits playing all day, the return of the 
midday mix, and a higher profile for rap at night, you 
might think that WBLS is aiming younger now. But 
WBLS calls itself "the mature choice" on the air, and 
Love says the station is more focused around 25-54 than 
before. "Somebody 25-54 doesn't want to be lumped with 
classical music and oldies," he says. "They're into Shan - 
ice and BBD or whoever else might be on the station. 
'Mind Playing Tricks On Me' tests 95% familiar with 
males 25-34 and its popularity score is 3.5 compared to a 
4.1 for the best testing record." 

At today's WBLS, "Frankie oversees the program- 
ming department. Tony has creative control over the 
station. I handle the day -to-day operations." Although 
some people wonder how long Crocker can be happy 
with such a tight format, Love says, "Frankie's a team 
player and he'll do whatever the team wants to do. I've 
never had any problems with him in reference to that." 

Despite the demands of being PD /MD /morning man, 
Love doesn't plan to relinquish any of those duties. As 
PD, "I can set the department up so that it's comfort- 
able for me ... I can leave at a decent hour and know 
everything is running smoothly. People thought I might 
not get this job because I didn't have 40 years of pro- 
gramming experience. But being a PD is a common- 
sense job. I've run a business before, and if you've done 
that and have the radio knowledge, running a station is 
not that hard. And nobody is going to let you take a New 
York station and ram it into the ground." SEAN ROSS 

CD Storage Cabinet 
Are you looking for a 
way to store and lock 
your valuable CD's? Our 
storage cabinet holds 
840 CD's in their jewel 
boxes for immediate ac- 
cess to your programmer 
or disc jockey. Steel 
construction with 3 lock- 
able drawers and stack - 
able. 4ft x 2ft x 2ft. 

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020 
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548 LIFT 

Systems with a future. 
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COMPILED FROM A NATIONAL 
SAMPLE OF RADIO PLAYLISTS 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 1 11 

* * No. *1 * * 
KEEP COMING BACK RICHARD MARX 
CAPITOL 44753 4 weeks at No. 1 

0 2 3 9 CAN'T LET GO MARIAH CAREY 
COLUMBIA 38 -74088 

O 3 4 13 BROKEN ARROW ROD STEWART 
WARNER BROS. 4 -19274 

4 4 2 16 THAT'S WHAT LOVE IS FOR AMY GRANT 
A &M 1566 

5 5 5 12 BLOWING KISSES IN THE WIND PAULA ABDUL 
CAPTIVE 4- 98683NIRGIN 

6 6 8 14 I CAN'T MAKE YOU LOVE ME BONNIE RAITT 
CAPITOL 44729 

7 7 6 20 WHEN A MAN LOVES A WOMAN MICHAEL BOLTON 
COLUMBIA 38 -74020 ® 9 12 9 BEAUTY AND THE BEAST CELINE DION /PEABO BRYSON 
EPIC 34 -74090 

9 8 7 16 
SET THE NIGHT TO MUSIC ROBERTA FLACK/MAXI PRIEST 
ATLANTIC 4 -87607 

10 10 9 12 CONVICTION OF THE HEART KENNY LOGGINS 
COLUMBIA 38 -74029 

11 11 10 11 NO SON OF MINE GENESIS 
ATLANTIC 4 -87571 

12 12 11 15 I WONDER WHY CURTIS STIGERS 
ARISTA 1 -2331 

13 14 16 6 
DON'T LET THE SUN GO DOWN ON ME G. MICHAEL 
COLUMBIA 38 -74086 

14 13 13 9 DREAMS TO DREAM LINDA RONSTADT 
MCA 54203 

I5 15 15 9 DANIEL WILSON PHILLIPS 
POLYDOR ALBUM CUT /PLG 

16 16 14 17 LIVE FOR LOVING YOU GLORIA ESTEFAN 
EPIC 34 -73962 

ll 18 18 8 SOMEWHERE, SOMEBODY AARON NEVILLE 
A&M 1577 

18 17 17 12 SAVE UP ALL YOUR TEARS CHER 
GEFFEN 19105 

I9 19 19 8 I FALL ALL OVER AGAIN DAN HILL 
QUALITY 15180 

20 20 25 7 CHANGE62 LISA STANSFIELD 
ARISTA 1-23 

21 21 20 9 
SPENDING MY TIME ROXETTE 
EMI 50366 

ZP 23 22 7 EVERY ROAD LEADS BACK TO YOU BETTE MIDLER 
ATLANTIC 4 -87572 

23 22 27 5 
THE CHRISTMAS SONG NATALIE COLE 
ELEKTRA 7 -64816 0 27 29 7 BLACK OR WHITE MICHAEL JACKSON 
EPIC 34-74100 

25 25 21 21 DON'T WANT TO BE A FOOL LUTHER VAN DROSS 
EPIC 34 -73879 

26 24 23 10 WHERE DID MY HEART GO JAMES INGRAM 
WARNER BROS. 4 -19197 

21 26 24 11 
TRUE COMPANION MARC COHN 
ATLANTIC 4 -87583 

2ó 28 31 6 
DON'T TURN AROUND NEIL DIAMOND 
COLUMBIA ALBUM CUT 

29 29 26 27 EVERYBODY PLAYS THE FOOL AARON NEVILLE 
A &M 1563 

$O 35 46 4 

* * * POWER PICK*** 
I KEEP COMING BACK TO YOU BETH NIELSEN CHAPMAN 
REPRISE ALBUM CUT 

31 31 33 28 SOMETHING TO TALK ABOUT BONNIE RAITT 
CAPITOL 44724 

32 30 28 15 COPPERLINE JAMES TAYLOR 
COLUMBIA ALBUM CUT 

33 33 36 5 
MY GIRL THE TEMPTATIONS 
EPIC 34 -74108 

34 32 32 25 TOO MANY WALLS CATHY DENNIS 
POLYDOR 867 134 -4 /PLG 

35 36 34 29 (EVERYTHING I DO) I DO IT FOR YOU BRYAN ADAMS 
A &M 1567 

36 34 35 8 THEN AGAIN ALABAMA 
RCA 62059 

$Ï 39 44 4 HOLDING ON BEVERLEY CRAVEN 
EPIC 34 -73963 

CI 38 - 2 STARS SIMPLY RED 
ATCO EASTWEST 4 -98636 

39 42 47 4 
I'LL GET BY EDDIE MONEY 
COLUMBIA 38 -74109 

40 40 45 4 
LIGHT A CANDLE 

THE TRIPLETS 
MERRY 866 09 

41 41 40 5 HE DON'T KNOW HUEY LEWIS AND THE NEWS 
EMI ALBUM CUT 

42 37 37 11 LOVE OF A LIFETIME FIREHOUSE 
EPIC 34 -73771 

43 45 43 28 THE MOTOWN SONG ROD STEWART 
WARNER BROS. 4 -19322 

44 43 30 13 
DOUBLE GOOD EVERYTHING SMOKEY ROBINSON 
SBK 07370 

45 46 42 31 EVERY HEARTBEAT AMY GRANT 
A &M 1557 

46 44 - 2 PLACES THAT BELONG TO YOU BARBRA STREISAND 
COLUMBIA ALBUM CUT 

41 48 39 27 TIME, LOVE AND TENDERNESS MICHAEL BOLTON 
COLUMBIA 38 -73889 

48 47 41 21 THE REAL LOVE BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 44743 

49 49 - 2 SHAMELESS BILLY JOEL 
COLUMBIA ALBUM CUT 

50 NEW pi, 
1 

** *HOT SHOT DEBUT * ** 
THE WAY I FEEL ABOUT YOU KARYN WHITE 
WARNER BROS. 4 -19088 

0 Records with the greatest airplay gains this week. Videoclip availability.'T 1992, Billboard /BPI 
Communications, Inc. 
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Radio 

New No. 2 Service Cites KBOZ Bias; 
Mayo Consults Touch; McConnell Upped 
WITH BIRCH GONE, you'll prob- 
ably be hearing a lot more about Se- 
attle -based Willhight Research, 
now the No. 2 ratings service. Will - 
hight -which primarily serves 
smaller markets in the Northwest - 
has announced its first ratings bias 
citation of the fall sweep. Top 40 
KBOZ -FM Bozeman, Mont., will be 
listed last -Willhight's equivalent 
of Arbitron's below- the -line place- 
ment -for a newspaper ad that 
read, "If someone calls you and 
asks what radio station you listen 
to, tell them the phrase that pays. `I 
listen to 93.7 KBOZ -FM.' You could 
win $93.70 in cash." 

DOCKET '92: DONT REIMALE USI 

Last week we reported that clas- 
sic rock KQRS Minneapolis sought, 
and subsequently won, a temporary 
restraining order against a TV spot 
from rival KMZZ claiming that 
KQRS did not play such acts as AC/ 
DC, the Black Crowes, and the Scor- 
pions. Now WKSZ Philadelphia, 
which has modified its mainstream 
AC format to what PD John Jen- 
kins calls an "oldies -based up -tem- 
po" approach, is demanding that 
WYXR change the line in its TV 
spot that says, "If you like Manilow 
and the Carpenters, you've got soft 
stations like Kiss ... " 

Officials are blaming a Christmas 
tree for the early- morning fire that 
completely destroyed the offices of 
WOMP -AM -FM Wheeling, W.Va. 
The stations were still off the air at 
press time. 

PROGRAMMING: A TOUCH OF MAYO 

Barry Mayo, whose pioneering 
WVAZ (V103) Chicago, has had a lot 
to do with the spread of urban /AC 
as an FM format, will be consulting 
Satellite Music Network's urban/ 
AC format, The Touch, by the time 
you read this. Harry Lyles, who 
oversaw The Touch's changeover 
from its previous incarnation as the 
R &B /oldies Heart & Soul format, 
will remain involved with the net- 
work. VP /programming Robert 
Hall says the move gives SMN ac- 

cess to the voluminous research 
that WVAZ does. Concurrent with 
the change, Mayo's WGIV Char- 
lotte, N.C., switches from gospel to 
The Touch. 

At N/T KGO San Francisco, ND 
John McConnell has been upped to 
operations director, replacing the 
late Bruce Kamen. In other KGO 
news, the station recently hired a 

by Sean Ross with 
Phyllis Stark & Rochelle Levy 

disabled, homeless man, Harry 
Swets, to cover the homeless beat 
for the station. Swets, who has 
hooks instead of hands, uses the air - 
name "Hooks on the Street." 

Expect urban WHQT (Hot 105) 
Miami to move back toward top 40 
in the next few days. Morning man/ 
MD Guy Black is out ... Bryan 
Wallace is out at urban WYLD -FM 
New Orleans; Bruce Bond exits AC 
rival WMXZ. Brian Thomas, PD of 
co- managed WEZB, will oversee 
WMXZ for now. Jim & Melissa 
Sharpe from KRSR (Star 105) Dal- 
las replace Bond in mornings ... PD 
Steve McFarland is out at rock /AC 
KRVK Kansas City ... Classic rock 
WAFX Norfolk, Va., PD Lauren 
McLeash (804- 496 -0056) exits. 

Following the closing of those 
stations' sale to Baycom Partners, 
KSJX /KSJO San Jose, Calif., GM 
David Baronfeld has left to develop 
a syndicated show called, "The 
World's Greatest Hits." The one - 
hour weekly show, which will be 
hosted by Stephen B. Williams, will 
concentrate on English -language 
hits from the international charts 

and will debut Feb. 1. 

Jeff Nelly, who programmed 
KSKS Fresno, Calif., before its re- 
cent change from urban to country, 
is the new PD of co -owned KDUO 
San Bernardino, Calif., currently an 
easy listening outlet ... Following a 
week of Christmas music, KMXI 
Portland, Ore., has switched from 
AC to "Oldies 106.7." Bill Stairs re- 
mains PD, but p.m. driver /promo- 
tions director Royce Blake, MD 
Tom Pettijohn, and morning pro- 
ducer Dan Dubay are out. 

After three years as a jazz outlet, 
KJZY Dallas has switched to 
SMN's Z -Rock format. Hugh Lamp - 
man remains OM. Airstaffers Bob 
Stewart, Charles Arthur Browne, 
and Ceasar Gray are out. KJZY, 
which had gone on the air during 
1991 to ask for listener donations, 
becomes the first Z -Rock outlet in 
SMN's backyard since KZRK be- 
came modern rock KDGE several 
years ago. Also, KIVA Albuquer- 
que, N.M., which had been running 
SMN's The Heat, is now simulcast- 
ing Z -Rock with its AM KZRQ. 

R &B radio veteran Curtis Ander- 
son, best known for his work at 
WWIN Baltimore during the '70s 
and early '80s, returns to radio as 
PD /mornings at urban /AC rival 
WEBB. Anderson, who replaces 
Frank Becote, was most recently 
running a local business. Also, Jay 
Russell returns to WEBB for 
nights, replacing Debbie Deb. 

Soft AC WZSH Rochester, N.Y., 
has switched to a classic rock -type 
format that it bills as "rock hits." 
The new calls are WRQI (Rock It 
95). WAUB Auburn, N.Y., PD Bob 
Payne is the new PD /p.m. driver re- 
placing Alan Bishop, who will be- 
come GM of pending sign -on 
WQHJ. Other new staffers are 
Brad Shepard (WZOU Boston) and 
Gabrielle (crosstown WPXY), 
mornings; and Les Tyler (rival 
WKLX) middays; Greg Allen 
(crosstown WBEE) nights. WRQI is 
playing one current an hour and 
Payne plans to expand beyond that 
once he gets record service. 

newsli na 
JANICE OBUCHOWSKI has resigned as assistant secretary of commerce 
and administrator of the National Telecommunications & Information 
Assn. She will leave at the end of January to form a research and con- 
sulting firm. 

FISHER BROADCASTING, owner of KOMO Seattle, has upped president/ 
CEO John Behnke to board chairman, and executive VP /broadcast op- 
erations Patrick Scott to president /CEO. 

A number of stations used Jan. 1 

to reposition their current formats. 
Concurrent with the debut of morn- 
ing man Jack Murphy, top 40 
WKZL Winston -Salem, N.C., has 
gone more adult, adopting the "no 
hard rock or rap" slogan, and will 
now be known as The Eagle, al- 
though it will keep its current calls. 

WWEZ Cincinnati remains soft 
AC but is now billing itself as Magic 
92.5 and will change calls. Mary Ku- 
zan, from rival WRRM, joins for 
mornings as PD Mark Elliott 
comes off the air. Overnighter Mike 
Monhollen replaces Amy McCul- 
lough at nights. Jack Taddeo con- 
sults. 

Former WORX Madison, Ind., 
part -timer Dave Childress is the 
new PD at Christian /AC WXLN 
Louisville, replacing Dave Michaels 
... PD Lisa Lyons is out at album 
WAZU Daytón, Ohio ... SMN coun- 
try affiliate KATG Austin, Texas 
has completed its transition to a lo- 
cal format under consultant Steve 
Warren. The mostly uptempo, pre- 
dominantly current -based format is 
billed on -air as "Country with a 
beat" and "A whole new breed of 
country." Gordon Ham remains 
OM ... Oldies WGTO Orlando, Fla., 
picks up Unistar satellite oldies. PD 
Merrill Craig stays. 

MD Terry "Maestro" Meiners is 
upped to PD at urban WDZZ Flint, 
Mich. ... Easy WOOD -FM Grand 
Rapids, Mich., goes soft AC under 
new OM Stan Atkinson from KLRX 
Dallas. Robb Westaby stays on as 
APD /afternoons. Kevin Richards 
and David Murray from crosstown 
WCUZ will do mornings and mid - 
days, respectively. Tim Adams from 
rival WJFM joins for nights. 

PEOPLE: WAQQ LINEUP DEBUTS; WJNO PICKS ROSE 
AFTER several months of jockless top 40, 
WAQQ (Double -Q 95) Charlotte, N.C., debuted 
its new, predominantly female lineup on Jan. 1. 

Schelby Sweeney from KHTT Santa Rosa, 
Calif., will anchor mornings. Anne Kelly from ri- 
val WXRC joins for afternoons. Angie from 
WDIF Marion, Ohio will do nights. First jobber 
Melissa Grant handles overnights. The only 
male full- timers are former morning host Arroe 
Collins (middays) and MD Steve Meade (nights). 
Weekenders are Killer Chris, Marty Hall, Andy 
Kostanis, and Socrates, who was on WAQQ's 
predecessor WZZG as Banana Jack. 

Defrocked Cincinnati Reds manager Pete Rose 
will host a nightly sports -talk show on the Florida 
Network, based out of WJNO West Palm Beach, 
Fla., beginning in early March ... Scott Cameron 
will be the host of "Canada Talks," the new nation- 
al p.m.-drive show to be launched in March by the 
Canadian Radio Networks. 

At press time, this was still pending, but it looks 

like Jammin' Jimmy Olson would go from nights 
at urban KBXX Houston to APD /nights at rival 
KMJQ (Majic 102). Night jock M.C. Street is al- 
ready out ... Top 40 WZOU Boston morning -team 
member Trudy Z goes to similar duties at album 
WRIF Detroit. 

At album WWBZ Chicago, p.m. driver Jimmy 
Nowak is upped to mornings where he'll be teamed 
with Colleen Collins, who was previously with the 
station as one of its "Blazer Girl" spokesmodels. 
Former morning man Brian Kelly moves to nights 
through March 1. Night jock Kevin Lewis becomes 
APD /afternoons. 

New York Daily News sportswriter Michael 
Kay joins N/T WABC New York as the host of a 
new nighttime sports talk program replacing finan- 
cial host Sonny Bloch, now with rival WOR .. . 

Claudia Lamb, last with WKRC Cincinnati, joins 
N/T KCMO Kansas City as morning co-host. She 
replaces Dave Dawson, who goes to middays, re- 
placing the late Marshall Saper. 

Night jock Rockin' Robyn Lane is out at album 
WBAB Long Island, N.Y. T &R to PD Jeff Levine 
... Album WWDC -FM (DC101) Washington, D.C., 
p.m. driver Steve Sutton exits ... WAZY Lafa- 
yette, Ind.'s Randy Kenyon adds 
P/T duties at top 40 WZPL Indianapolis. 

Max Majors & Cathy Kalin, who previously did 
mornings at modern KSXY Reno, Nev., have been 
reunited in mornings at top 40 KKXX Bakersfield, 
Calif., where they replace Doug DeRoo. 

At top 40 KWTX Waco, Texas, night jock Flash 
Phillips and R.J. Hall from AC KRLB Lubbock, 
Texas are the new morning team, replacing Doug 
Edwards (now with country rival WACO) and 
Wendy Wall. Sam Meyers goes from P/T to eve- 
nings ... P.M. driver Pete McRae (313 -658-0024) ex- 
its top 40 WWCK Flint, Mich. Jim "The Bomb" 
Larson replaces him ... Former WMJI Cleveland 
midday host Mike Ivers joins AC WQMX Akron, 
Ohio, for weekends. 

N/T WPBR West Palm Beach, 
Fla., has stopped simulcasting LMA 
partner WFTL Ft. Lauderdale and 
become adult standards Memories 
1340. PD Bob Hardy is doing morn- 
ings. Dan Gregory, who had been 
brokering a show on the station, is 
now officially midday host. Board ops 
Bob Manning and Gary Lee are now 
doing afternoons and evenings, re- 
spectively. 

AC KMGP Odessa, Texas will be- 
come classic rock outlet KCDQ 
(CD102) by the time you read this. 
Brad Holcombe from KZII Lub- 
bock, Texas is the PD /midday man. 
Dave Perkins, last of WGAR Cleve- 
land, rejoins Kathy Redwine in 
mornings. Steve Driscoll from cross- 
town KBAT will do afternoons. Paul 
Phillips from WGAR joins for 
nights. Meanwhile, Ernie Brown, the 
p.m. driver on KVET Austin, Texas 
will be the new morning man at 
WGAR, replacing Perkins. 

After six years as an AC outlet, 
CJBK London, Ontario switches to 
oldies, pitting them against nearby 
CHLO -the same station CJBK 
fought as a top 40 rocker in the '70s. 
No staff changes involved ... Easy 
KGFM Bakersfield, Calif., goes soft 
AC ... Full- service AC WCHL Cha- 
pel Hill, N.C., adds Business Radio 
Network and finishes a transition to 
N/T ... Saginaw, Mich., gets a new 
country station this week. WIXC 
signs on under GM Geary Morrill 
from WITL Lansing, Mich., and PD/ 
p.m. driver John Dakins, last the 
p.m. driver at WJIM Lansing. Ken 
Hunter from KHYL Sacramento, 
Calif., will do mornings. Steve Cook 
from WIXL Peoria, Ill., joins for mid - 
days. WITL's Steve Williams will do 
nights. 

Top 40 WKMZ Hagerstown, Md., 
PD Kevin Moore is the new PD at 
nearby WZYQ (Z104) Frederick, Md., 
replacing Ted Alexander. Moore will 
do afternoons as Bob Maxwell se- 
gues to mornings. At country sister 
WQSI (82Q), MD Lee DeCastro exits 
and PD Jay Lakin assumes his du- 
ties. And at WKMZ, Lee Michaels 
joins for overnights from nearby 
WFQX as Flyin' Brian Egan goes to 
WOKI Knoxville, Tenn., for nights. 

KSFO /KYA San Francisco PD 
Bob Hamilton is now consulting old- 
ies KLUV Dallas ... Kurt Kelly, PD 
of KJQY San Diego, needs service on 
current AC product. 

Gainesville, Texas, gets a new 
gold -based AC this week: KXGM 
(Hit 106.5) under GM Charlie Hen- 
derson and PD /morning man Dave 
Blanton from crosstown KGAF. 
Patrick Thomas from KCLE Cle- 
burn, Texas, will do middays. Darin 
Allred will handle afternoons ... 
KWOW Waco, Texas, returns to the 
air with Unistar adult standards. 
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Billboard. 
FOR WEEK ENDING 
DECEMBER 24, 1991 POWER PLAYLISTSm 

Sample playlists from a rotating panel 
derived from the 122 top 40 and 110 
country stations monitored for the 
Billboard charts by Broadcast Data 
Systems. Titles are listed In order of 
number of plays. 

MONITORED PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL RADIO STATIONS 
HOT 100 

WFLY 
Albany 

1 Michael Jackson, Black Or White 
2 Boyz II Men, Its So Hard To Say Good 
3 Color Me Badd, All 4 Love 
4 Michael Batton, When A Man Loves A Wo 
5 Richard Marx, Keep Coming Back 
6 Mariah Carey, Can t Let Go 
7 George Michael 8 Olen Joha, Don't Le 
8 Ce Ce Peniston, Finally 
9 Stacy Fart, Love Me All Up 

10 Bryan Adams, There Will Never Be Anot 
11 Jody Watley, I Want You 
12 Chris Cuevas, You Are The One 
13 Shanice, I Love Your Smile 
14 Gloria Estefan Live For Loving You 
15 Karyn White The Way I Feel About You 
16 Storm, I've Dot A Lot To Learn About 
17 Prince & The N.P.G, Diamonds And Pea 
18 Rosette, Spending My Time 
19 Lisa Stans1eld, Change 
20 Genesis, No Son Of Mine 
21 Amy Grant, Good For Me 
22 Rytnm Syndicate, Blinded By 
23 C & C Musk Factory Featuring, Here W 
24 Rod Stewart, Broken Arrow 
25 Eddie Money, I'll Get By 
26 Jodeci, Forever My Lady 
27 Paula Abdul, Blowing Kisses In The Wi 
28 Cher Save Up All Your Tears 
29 U2, Mysterious Ways 
30 Luther Vandross, The Rush 

WZPL 
Indianapolis 

1 Tony Teny, With You 
2 PM Dawn, Set Adrift On Memory Bliss 
3 
4 Michhael 

Carey, 
ackon, Black White 

5 Jody Watley, Everything 
6 Karyn White, The Way 1 Feel About You 
7 Curtis Sh ers, I Wonder Wgh 

9 

Vanessa 
eorMichael 

Moms, 
Elton Jota, 

ack To 
Don't Le 

10 Storm, I've Got A Lot To Learn About 
11 Ce Ce Peniston, Finally 
12 Prince & The N.P.G., Diamonds And Pea 
13 Natural Selection, Hearts Don't Think 
14 Motley Cruel, Home Sweet Home 
15 Billy Falcon, Heaven's Highest Hill 
16 Party, In My Dreams 
17 Scorpions, Send Me An Angel 
18 Color Me Badd, All 4 Love 
19 Boyz II Men, It's So Hard To Say Good 
20 Shanice, t Love Your Smile 
21 Jon Bon Joni, Levan 
22 Tevin Campbell Round And Round 
23 Bryan Adams, Can't Stop This Thing We 
21 Keith Sweat, Keep It Comin' 
25 Bovz 11 Men, Motown Philly 
26 Me Badd I Manna Sex You Up 
27 Bryan Adams, There Will Never Be Anot 
28 Eddie Money, I'll Get By 
29 Natural Selection Feat. Niki H Do An 
30 C & C Musk Factory, Things that Make 

KKRZ 
Portland, Or 

1 Richard Marx, Keep Coming Back 
2 Ce Ce Peniston, Finally 
3 Cher Save Up All Your Tears 
4 PM Dawn, Set Adrift On Memory Bliss 
5 Boyz II Men, It's So Hard To Say Good 
6 Mariah Carey, Can't Let Go 
7 Michael Jackson Black Or White 
8 U2, Mysterious Ways 
9 Geneses No Son Of Mine 
10 Storm, I've Got A Lot To Learn About 
il Tevin Campbell, Tell Me What You Want 
12 Lisa Stans, 
13 George Michael & Elton John, Don't Le 
14 Karyn White, The Way I Feel About You 
15 Prince 8 The Diamonds And Pea 
16 Rosette, Spending 

N.P.G. 
My Time 

17 Stacy Earl, Love Me All Up 
18 Party, In My Dreams 
19 Shame, I Love Your Smile 
20 Rod Stewart, Broken Arrow 
21 Color Me Badd, I Adore Mi Amor 
22 Bonnie Raitt, I Can't Make You Love M 
23 Bryan Adams, Can't Stop This Thing We 
24 Extreme, Hole Hearted 
25 Prince 8 The N.P.C., Cream 
26 Jodeci, Forever My Lady 
27 Bonnie Raitt, Something To Talk About 
28 Karyn White, Romantic 
29 Paula Abdul, The Promise Of A New Day 
30 Escape Club, I'll Be There 

WKCQ 
Flint 

1 Sammy Kershaw Cadillac Style 
2 Restless Heart, You Can Depend On Me 
3 Tracy Lawrence, Sticks And Stones 
4 Vince Gill. Look At Us 
5 Collin Raye, Love, Me 
6 Steve Wanner, Leave Him Out Of This 
7 Remingtons A Long Time Ago 
8 Pam Talis, Maybe ft Was Memphis 
9 Kathy Mabee, Asking Us To Dance 

10 Tanya Tucker (Without You) What Do I 

A 11 Doug Stone, Jukebox With A Country 
12 Diamond Rio, Mama Don't Forget To Pra 
13 Sawyer Brown, The Dirt Road 
14 Mark Chesnutt, Broken Promise Land 
15 Travis Tritt, The Whiskey Ain't Worki 
16 Mary Chapin Carpenter, Going Out Toni 
17 Ricky Van Shelton, After The Lights G 

18 Hal Ketchum, I Know Where Love Lives 
19 Brooks 8 Dunn, My Next Broken Heart 
20 Mark Collie, She's Never Comin' Back 
21 Paul Overstreet, Ball And Chain (Paul 
22 Patty Loveless, Hurt Me Bad (In A Rea 
23 Alabama, Then Again 
24 Randy Travis, Forever Together 
25 Little Texas, Some Guys Have All The 
26 Keith Whitley 8 Fad Thomas Co, Broth 
27 Suzy Bogguss, Someday Soon 
28 Paul Overstreet If I Could Bottle Th 
29 Highway 101, The Blame 
30 Lionel Cartwright, What Kind Of Fool 

WIL 
St. Louis 

1 Clinton Gregory, Satisfy Me And I'll 
2 Doug Stone, A Jukebox With A Country 
3 Randy Travis, Forever Together 
4 Collin Raye, Love Me 
5 Travis Tritt, The Whiskey Ain't Worki 

6 Tracy Lawrence Sticks And Stones 
7 Restless Heart You Can Depend On Me 

8 Davis Daniel, toe Crying Out Loud 
9 Lionel Cartwright, Leap Of Faith 

10 Vince Gill, Look At Us 
11 Patty Loveless, Hurt Me Bad (In A Rea 

12 Diamond Rio, Mirror Mirror 
13 Keith Palmer, Don't Throw Me In The B 
14 Reba Mcentire, For My Broken Heart 
15 Tanya Tucker, ithout You) What Do I 

16 Soap Bugguss, y Soon 
17 Mark 

Brooks, 
Your Love Is A Miracle 

18 Garth Brooks, What She's Doing Now 
19 Mark Collie, She's Never Comin Back 
20 Clint Black, Where Are You Now 
21 Trisha Like We Never Had A 
22 Sawyer Brown, he Dirt Road 
23 Garth Brooks, Shameless 
24 Marty Stuart, Tempted 
25 Highway 101, The Blame 
26 Alabama Then Again 
27 Hal Ketchum, Small Town Saturday Nigh 
28 Sammy Kersfuw Cadillac Style 

Dub 29 Joe e, Is It Cold In Here 
30 Ricky Van Shelton, Keep It Between Th 

HOT R &B PLAYLISTSTM 
Sample Playlists of the Nation's Largest Ufban Radio Stations 
(These playlists are not based on monitored airplay, but are supplied by the stations.) 

KQKS 
Denver 

I Color Me Badd, All 4 Love 
2 Ex- Girlfriend, You (You're The One Fo 
3 Shanice, I Love Your Smile 
4 Heavy D. & The Bore Is It Good To Yo 
5 Tevin Carepbel, Tell Me What You Want 
6 Prince 8 The N.P.G., Diamonds And Pea 
7 U2, MyYsterious Ways 
8 Mara h Carey, Can Let Go 
9 Track Smncer, Tender Kisses 

10 Michael klton, When A Man Loves A Wo 
11 Amy Grant, That's What Love Is For 
12 Chortles 8 Cole, Pride (In The Name 
13 PM Dawn, Set Adrift On Memory Bliss 
14 Boyz II Men, Uhh Ahh 
15 Michael Jackson, Black Or White 
16 Jody Watley, I Want You 

17 Jodeci, Forever My Lady 
18 Salt- N -Pepa, Let's Talk About Sex 

19 Katyn White, The Way I Feel About You 
20 Keith Sweat Keep It Comm' 
21 Rythm Syndicate, Blinded By Love 
22 Boyz II Men, It's So Hard To Say Good 
23 Tony Terry With You 
24 Digital Underground Kiss You Back 
25 Gloria Estelan Live Tor Loving You 
26 C & C Music Factory Featuring, Here W 
27 Atlantic Starr, Love Crazy 
28 Angelica, Angel Baby 
29 Ex-Girlfriend, Why Can't You Come Horn 
3e Cathy Dennis, Touch Me (All Night Lon 

WYHY 
Nashville 

1 Natural Selection Feat Niki H, Do An 
2 Michael Bolton, When A Man Loves A Wo 
3 PM Dawn, Set Adrift On Memory Bliss 
4 Color Me Badd All 4 Love 
5 Paula Abdul, Blowing Kisses In The Wi 
6 Boyz II Men, It's So Hard To Say Good 
7 George Michael & Elton John, Don't Le 
8 Martika, Martika's Kitchen 
9 Michael Jackson, Black Or White 

10 Extreme, Hole Hearted 
11 Ce Ce Peniston, Finally 
12 Karyn White, Te Way I Feel About You 
13 Jody Watley, I Want You 
IC Prince 8 The N.P.G., Diamonds And Pea 
15 Keith Sweat, Keep It Comin' 
16 Tony Terry, Yith You 
17 March Carey, Emotions 
18 Tevin Campbell, Tell Me What You Want 
19 Shanice, I Love Your Smile 
20 Mariah Carey, Can't Let Go 
21 Bryan Adam, There Will Never Be Anot 
22 Damian Dame, Right Down To It 
23 Vanessa unning Back To You 
24 Stacy Earl, Love 

Williams, 
Me All Up 

25 Prince 8 The N.P.G., Cream 
26 Bryan Adams, (Everything I Do) I Do I 

27 Rexette, Spending My Time 
28 Bonnie Rant, Something To Talk About 
29 Bryan Adams Can't Stop This Thing We 
30 Heavy D. 8 The Boyz, Now That We Foun 

WNTQ 
Syracuse 

1 Mariah Carey, Can't Let Go 
2 Michael Bolton, When A Man Loves A Wo 
3 Amy Grant, That's What Love Is For 
4 Michael Jackson, Black Or White 
5 Genesis, No Son Of Mine 
6 PM Dawn, Set Adrift On Memory Bliss 
7 Color Me Badd, All 4 Love 
8 Rod Stewart, Broken Arrow 

10 George Michael 
Keep l 8 Elton John, Don't Le 

Il Chesney Hawks, The One And Only 
12 Ce Ce Peniston, Finally 
13 1.12, Mysterious Ways 
14 Shanice, I Love Your Smile 
15 Bryan Adams, Can't Stop This Thing We 
16 Pnnce 8 The N.P.G., Cream 
17 Karyn White, Romantic 
18 Boyz II Men, It's So Hard To Say Good 
19 Prince 8 The N.P.G., Diamonds And Pea 
20 Storm, I've Got A Lot To Learn About 
21 Mariah Carey, Emotions 
22 Bryan Adams, (Everything I Do) I Do I 

23 Chris Cuevas, You Are The One 
24 Karyn White, The Way I Feel About You 
25 Paula Abdul, The Promise Of A New Day 
26 Madonna, Vogue 
27 Jesus Jones, Right Here, Right Now 
28 Damn Yankees High Enough 
29 Rosette Spending My Time 
30 Londonkeat, I've Been Thinking About 

WWkA 
Orlando 

1 Collin Raye, Love, Me 
2 Steve Wanner, Leave Him Out Of This 
3 Tanya Tucker, (Without You) What Do I 

4 Hal Ketchum, I Know Where Love Lives 
5 Restless Heart, You Can Depend On Me 
6 Remingtons, A Long Time A o 
7 Sammy Kershaw, Cadillac S le 

8 Tracy Lawrence, Sticks And tones 
9 Mark Chesnutt Broken Promise land 

10 Mike Reid I'll §top Loving You 
11 Ronnie Milsap, Turn That Radio On 
12 Diamond Rio, Mama Don't Forget To Pra 
13 Garth Brooks What She's Doing Now 
14 Travis Tritt, The Whiskey Ain't Worki 
15 Mary Chapin Carpenter, Going Out Toni 
16 Pirates Of The Mississippi Fighting 
17 Ricky Van Shelton, After the Lights G 

18 Mark Collie, She's Never Comin Back 
19 Lionel Cartwright, What Kind Of Fool 
20 Pam Tiltis, Maybe It Was Memphis 
21 Doug Stone A Jukebox With A Country 
22 Billy Dean You Don't Count The Cost 
23 Alabama, then Again 
24 Joe Ditto, Is It Cold In Here 
25 Sawyer Brown, The Dirt Road 
26 Brooks 8 Dunn, My Next Broken Heart 
27 Davis Daniel, For Crying Out Loud 
28 Little Texas, Some Guys Have All The 
29 Trisha Yearwood, That s What I Like A 
30 Randy Travis, Better Class Of Losers 

WGRD 
Grand Rapids 

1 Michael Jackson, Black Or White 
2 Boyz II Men, It's So Hard To Say Good 
3 Color Me Badd, All 4 Love 
4 PM Dawn Set Adrift On Memory Bliss 
5 Stacy Earl, Love Me All Up 
6 Nia Feepks Street Of Dreams 
7 Mariah Grey Can't Let Go 
8 Genesis, No on Of Mine 
9 Richard Man, Keep Coming Back 

10 Ce Ce Peniston, Finally 
11 Storm, I've Got A Lot To Learn About 
12 Karyn White, The Way I Feel About You 
13 Lita Ford, Shot Of Poison 
14 Rod Stewart Broken Arrow 
15 Cher, Save 

Stewart, 
All Your Tears 

16 Raxette, Spending My Time 
17 George Michael 8 Elton John, Don't Le 
18 Martela, Martika's Kitchen 
19 Party, In My Dreams 
20 Farm, Groovy Train 
21 U2, Mysterious Ways 
22 Van Halen, Top Of The World 
23 Marc Cohn, True Companion 
24 Joe Bon Jeri Levon 

nfi 25 Lisa Stanfield, Change 
26 Mr. Biqa To Be With You 
27 Bryan Adams, There Will Never Be Anot 
28 Right Said Fred I'm Too Sexy 
29 Firehouse, All She Wrote 
30 Marky Mark 8 The Funky Bunch, Good Vi 

WMXN 
Norfolk 

1 Michael Jackson, Black Or White 
2 Roberta Flack, Set The Night To Music 
3 Curto Stigers, I Wonder Why 
4 Michael Bolton, When A Man Loves A Wo 
5 Bonnie Raitt, Something To Talk About 
6 Gloria Estefan, Live For Loving You 
7 George Michael & Elton John, Don't Le 
8 Amy 
9 Rod Stewart, The Motown 

What Love For 

10 Jesus Jones, Right Here, Right Now 
11 Richard Marx, Keep Corning Back 
12 Aaron Neville, Everybody Plays The Fo 
13 Mariah Carey, Can't Let Go 
14 Firehouse, Love Of A Lifetime 
15 Genesis, No Son Of Mine 
16 Paula Abdul, Blowing Kisses In The Wi 
17 Bryan Adams, (Everything I Do) I Do I 

18 Sc 'ns, Wind Of Change 
19 Lo ,, beat, I've Been Thinking About 
20 Luther Vandross, Don't Want To Be A F 

21 Michael Bolton, Time, Love And Tender 
22 Janet Jackson, Love Will Never Do Wit 
23 Luther Vandross, Power Of Love /Love P 

24 Paula Abdul, Straight Up 
25 Damn Yankees, High Enough 
26 Rod Stewart, Rhythm Of My Heart 
27 Phil Collins Something Happened On T 

28 Daryl Hall 8 John Oates, So Close 
29 Extreme, More Than Words 
30 Bette Midler, From A Distance 

WNNK 
Harrisburg 

1 Mariah Grey Can't Let Go 
2 Color Me Badd All 4 Love 
3 Paula Abdul, Blowing Kisses In The Wi 

4 Shanice, I Love Your Smile 
5 Rosette, Spending My Time 
6 Genesis, No Son Of Mine 
7 Motley Crue, Home Sweet Home 
8 Ce Ce Peniston, Finally 
9 Storm, I've Got A Lot To Learn About 

10 George Michael 8 Elton John, Don't Le 
11 Rod Stewart, Broken Arrow 
12 U2, Mysterious Ways 
13 Scorpion, Send Me An Angel 
14 Karyn White, The Way I Feel About You 
15 Michael Jackson, Black Or White 
16 Curtis SUgas, I Wonder Why 
17 Cher, Save Up All Your Tears 
18 Boyz II Men, It's So Hard To Say Good 
19 Lita Ford Shot Of Poison 
20 Nia Peeples, Street Of Dreams 
21 Gloria Estefan, Lune For Loving You 
22 Kenny Loggias, Conviction Of The Hear 
23 Pnnce 8 The N.P.G. Diamonds And Pea 

24 Guns N' Roses, Don't Cry 
25 Guns N' Roses, Live And Let Die 
26 Van Halen, Top Of The World 
27 PM Dawn, Set Adrift On Memory Bliss 
28 Natural Selection, Hearts Don't Think 
29 Extreme, Hole Hearted 
30 Stacy Earl, Love Me All Up 

KJYO 
Oklahoma City 

1 George Michael & Elton John, Don't Le 
2 Color Me Badd, All 4 Love 
3 Rosette, Spending My Time 

4 Michael Jackson, Black Or White 
5 Mariah Carey, Can't Let Go 
6 Paula Abdul, Blowing Kisses In The Wi 
7 Bonnie Raitt, Something To Talk About 

8 Garth Brooks, Shame less 
9 Karyn White, The Way I Feel About You 

10 Temptations, My Girl 
11 Prince 8 The N.P.G., Diamonds And Pea 
12 Michael Bolton, When A Man Loves A Wo 
13 Natural Selection, Hearts Don't Think 
14 Nia Peeples, Street Of Dreams 
15 Bryan Adams, There Will Never Be Anot 
16 Gloria Estefan, Live For Loving You 
17 Scorpions, Send Me An Angel 
18 Storm, I've Cot A Lot To Learn About 
19 Genesis, No Son Of Mine 
20 Extreme, Hole Hearted 
21 Blur There' s No Other Way 
22 U2, Mysterious Ways 
23 Bryan Adams, Can't Stop This Thing We 
24 Curtis SNgers, I Wonder Why 
25 Eddie Money, I'll Get By 
26 Motley Crue, Home Sweet Home 
27 Wilson Phillips, Daniel 
28 Richard Man, Keep Coming Back 
29 Boyz II Men, It's So Hard To Say Good 
30 Right Said Fred, I'm Too Sexy 

C O U N T R Y 

WZZK 
Birmingham 

1 Brooks 8 Dunn, My Next Broken Heart 
2 Mark Chesnutt Broken Promise Land 
3 George Strait, The Chill Of An Early 
4 Sammy Kershaw, Cadillac Style 
5 Alabama, Then Again 
6 Steve Wanner, Leave Him Out Of This 
7 Garth Brooks, Shameless 
8 Restless Heart, You Can Depend On Me 
9 in Raye, Love, Me 

10 Ronnie Milsap, Turn That Radio On 
11 Garth Brooks What She's Doing Now 
12 Travis Tritt, The Whiskey Ain't Worki 
13 Doug Stone, A Jukebox With A Country 
14 Tracy Lawrence, Sticks And Stones 
15 Mary Chapin Carpenter, Going Out Toni 
16 Joe DHHe, Is It Cold In Here 
17 Reba Mcentire, For My Broken Heart 
18 Tanya Tucker, (Without You) What Do I 

19 Randy Travis, Better Class Of Losers 
20 Ricky Van Shelton, After The Lights G 

21 Pam TiBis, Maybe It Was Memphis 
22 Hal Ketchum, I Know Where Love Lives 
23 Diamond Rio, Mama Don't Forget To Pra 
24 Sawyer Brown The Dirt Road 
25 Ricky Van Shelton, Keep It Between Th 
26 John Anderson, Straight Tequila Night 
27 Mark Chesnutt Your Love Is A Miracle 
2B Mike Reid, I'll 

Chesnutt, 
You 

29 Paulette Carlson, I'll Start With You 
30 Keith Whitley & Earl Thomas Co, Broth 

KMLE 
Phoenix 

1 Tracy Lawrence Sticks And Stones 
2 Steve Warier, Leave Him Out Of This 
3 Sawyer Brown, The Dirt Road 
4 Doug Stone, A Jukebox With A Country 
5 Sammy Kershaw Cadillac Style 
6 Mark Chesnutt, Broken Promise Land 
7 Tanya Tucker, (Without You) What Do I 

8 Restless Heart, You Can Depend On Me 
9 Collin Raye, Love, Me 

10 Mike Reid, I'll Stop Loving You 
11 Travis Tritt, The Whiskey Ain't Worki 
12 Ronnie Milsap, Turn That Radio On 
13 Lorrie Morgan, Except For Monday 
14 Remingtons, A Long Time Ago 
15 Hal Ketchum, I Know Where Love Lives 
16 Joe Diffie, Is It Cold In Here 
17 Chris Ledoux Workin' Man's Dollar 
18 Mark Collie, §he's Never Comin' Back 
19 Lionel Cartwri M, What Kind Of Fool 
20 Diamond Rio, Mama Don't Forget To Pra 
21 Ricky Van Shelton After The Lights G 

22 Brooks 8 Dunn, My Next Broken Heart 
23 Mary Chapin Carpenter, Going Out Toni 
24 Brooks 8 Dunn Brand New Man 
25 Garth Brooks, Shameless 
26 Suzy Bogguss, Outbound Plane 
27 Paulette Carlson, I'll Start With You 
28 Tanya Tucker, Down To My Last Teardro 
29 Reba Mcentire, For My Broken Heart 
30 Alan Jackson, Don't Rock The Jukebox 

DEallju Vest. 
AM 1480 W.. 
FM 105.3 

Philadelphia P.D.: Joe Tamburro 
1 I Shanice, I Love Your Smile 
2 2 Atlantic Starr, Love Crazy 
3 3 Fourplay Featuring El Debae&e, After 
4 4 Phyllis Hyman Living In Con -fusion 
5 5 Tevin Campbell, Tell Me What You Want 
6 6 Vanessa Williams, The Comfort Zone 
7 7 The Brand New Heavies, Stay This Way 
8 8 Keith Washington Make Time For Love 
9 9 Luther Vandross, The Rush 

10 IO Mariah Carey, Can't Let Go 
11 11 Ready For The World Can He Do It (Li 
12 12 Jody Watley I Want You 
13 13 Michael Jackson, Black Or White 
14 14 Keith Sweat, Keep It Comin' 
15 15 Karyn White, The Way I Feel About You 
16 16 Stevie Wonder, These Three Words 
17 17 Boyz II Men, Uuh Ahh 
18 IB Lisa Stanfield, Change 
19 19 Prince And The N.P.G., Insatiable 
20 20 Whitey Houston, I Belong To You 
21 21 J.C. Lodge, Home Is Where The Hurt Is 
22 22 Small Change, This Most Be Love 
23 23 T Soy, Everlasting Love 
24 
25 25 Lenny Kravitz What Goes Around Comes 
26 26 Lisa Fischer ho Intense 
27 27 Ea- Girlfliend, You C ou're The One Fo 
28 28 The Temptations The Jones' 
29 29 Ann G., Get A Life 
30 30 R. Kelly And Public Announcement, She 
31 31 Patti Austin, Givin' In To Love 
32 32 Marva Hicks, One Good Reason 
33 33 Roger, (Everybody) Get Up 
34 34 James Ingram, Get Ready 
35 35 Jennifer Holliday, Love Stories 
36 36 Gene Rice, Love Is Calling You 
37 37 Patti LaBelle Somebody Loves You Bab 
38 38 Roberta Flack, You Make Me Feel Brand 
39 39 Guy, Let's Stay Together 
40 40 Gerald Levert, Baby Hold On To Me 
EX EX State Of Art, Understanding 
EX EX Level Ill, Groove Ya 
EX EX Kevin Owens, Such Good Love 
EX EX The Mac Band, Everything 
EX EX Gary Taylor In & Out Of Love 
EX EX David Alexis, You Are The Lady 

Miami P.D.: Keith Isley 
1 1 Hammer, 2 Legit 2 Quit 
2 2 Shanice, I Love Your Smile 
3 3 Vanessa Williams, The Comfort Zone 
4 4 Tevin Campbell Tell Me What You Want 
5 5 Ready For The World, Can He Do It (U 
6 6 Roger, (Everybody) Get Up 
7 7 Phyllis Hymn, Living In Confusion 
8 8 P.M. Dawn, Set Adrift On Memory Bliss 
9 9 Keith Sweat, Keep It Comin' 

10 10 Michael Jackson, Black Or White 
11 11 Mariah 

Carey, 
Can't Let Go 

13 13 
Whitney 

II 
Houston, Uu Ahhlong 

To You 

14 14 Atlantic Starr, Love Crazy 
15 15 Fourplay Featuring El Deharge, After 
16 16 Luther Vandross, The Rush 
17 17 Richard Marx, Keep Coming Back 
18 18 Digital Underground, Kiss You Back 
19 19 Ponce And The N.P.G., Insatiable 
20 20 Lisa Stansfleld, Change 
21 21 Ce Ce Peniston Finally 
22 22 Jody Watley I Want You 
23 23 Stevie Wonder, These Three Words 
24 24 Gene Rice, Love Is Calling You 
25 25 loderei, Stay 
26 26 Grandmaster Slice, Thinking Of You 
27 27 Mint Condition, Breakin' My Heart (Pr 
28 28 James Ingram Get Ready 
29 29 
30 30 Marva urveHicks 

Stay Together 
Reason 

31 31 Tone -Lac, All 
One Good 

Through The Night 
32 32 M.C. Breed 8 DEC., .. Just Kicking It 
33 33 Level III, Groove Ya 
34 34 Chill Deal Boyz, Make Ya Body Move 
35 35 The Temptations, The Jones' 
36 36 A Tribe Called Quest, Check The Rhime 
37 37 Oaktewn s 3.5.7,7, It's Not Your Money 
38 38 Redhead Kingpin 8 The F.B.I., Nice 8 
39 39 Patti LaBelle, Somebody Loves You Bab 
40 40 Georgro, This Time 
41 41 Small Change This Must Be Love 
42 42 Ex- GiWniend, You (You're The One Fo 
43 43 Karyn White The Way I Feel About You 
44 44 Tory Terry, Everlasting Love 
45 45 State Of Art, Understanding 

WYRK 
Buffalo 

1 Brooks 8 Dunn, My Next Broken Heart 
2 Restless Heart, You Can Depend On Me 
3 Little Texas, Some Guys Have All The 
4 Collin Raye, Love, Me 
5 Steve Wanner, Leave Him Out Of This 
6 Reba Mcentire, For My Broken Heart 
7 Remington, A Long Time Ago 
8 Sammy Kershaw Cadillac Style 
9 Vince Gill, Look At Us 

10 Kenny Rogers, If You Want To Find Loy 
ll Tanya Tucker (Without You) What Do I 

12 Doug Stone, A Jukebox With A Country 
13 Hal Ketchum, I Know Where Love Lives 
14 George Strad, The Chill Of An Early 
15 Tracy Lawrence, Sticks And Stones 
16 Ricky Van Shelton, After The Lights G 

17 Ronnie Milsap Turn That Radio On 
18 Mary Chapin Ca Going Out Toni 
19 Sawyer Brown, The Dirt Road 
20 Suzy Bogguss, Someday Soon 
21 Travis Taft, Te Whiskey Ain't Worki 
22 Mark Chesnutt, Broken Promise Land 
23 Trisha Yearwood That's What I Like A 
24 Lorne Morgan, Except For Monday 
25 Randy Travis, Better Class Of Losers 
26 Garth Brooks, Shameless 
27 Davis Daniel, For Crying Out Loud 
28 Lionel Cartwright, What Kid 

NI Forget To Pra 29 Diamond Rio, 
30 Keith Whitley 8 Earl Thomas Co, Broth 

KKAT 
Salt Lake City 

1 Collin Raye, Love, Me 
2 Tracy Lawrence, Sticks And Stones 
3 Steve Warier, Leave Him Out Of This 
4 Restless Heart, You Can Depend On Me 
5 Pam bibs, Maybe It Was Memphis 
6 Sammy Kershaw, Cadillac Style 
7 Brooks 8 Dunn My Next Broken Heart 
8 Remingtons, A Long Time Ago 

9 Tanya Tucker, (Without You What Do I 

10 Vince Gill, Look At Us 
11 Garth Brooks, Shameless 
12 Randy Travis, Better Class Of Losers 
13 Trisha 'rearmed, That's What I Like A 
14 Mike Reid, I'll Stop Loving You 
15 Sawyer Brown, The Dirt Road 
16 Pirates Of The Mississippi, Fighting 
17 Diamond Rio, Mama Don't Forget To Pra 
18 Kathy Maltea, Asking Us To Dance 
19 Hal Ketchum, I Know Where Love Lives 
ZO Ronnie Misap, Turn That Radio On 
21 Doug Stone, A Jukebox With A Country 
22 Suzy Bogguss, Someday Soon 
23 Ricky Van Shelton, After The Lights G 

24 Mark Collie, She's Never Comin Back 
25 Dwight Yoakam, It Only Hurts When I C 
26 Dams Daniel, Fighting Fire With Fire 
27 Mark Chesnutt, Broken Promise Land 
28 Mary Chapin Carpenter Going Out Toni 
29 Billy Dean, Only The Wind 
30 Lorne Morgan, Except For Monday 

VIT6,7-fao 
Atlanta P.D.: Mike Roberts 

1 1 Stevie Wonder, These Three Words 
2 2 Tracie Spencer, Tender Kisses 
3 3 Jodeci Forever My Lady 
4 4 Tony ferry, Everlasting Love 
5 5 Fourplay Featuring B Debarge, After 
6 6 Jennifer Holliday, I'm On Your Side 
7 7 Chris Walker, Giving You All My Love 

8 8 BeBe 8 CeCe Winans Featuring Mavis St 
9 9 Shanice, I Love Your Smile 

10 10 Patti LaBelle, Feels Like Another One 
11 11 Mariah Carey, Can't Let Go 
12 12 Keith Sweat Keep It Comic' 
13 13 Vanessa Williams, The Comfort Zone 
14 14 Atlantic Stan, Love Crazy 
15 15 Tevin Campbell, Tell Me What You Want 
16 16 Michael Jackson, Black Or White 
17 17 Jody Watley I Want You 
18 18 Prince And the N.P.G., Insatiable 
19 19 Lisa Stanfield, Change 
20 20 Hammer 2 Legit 2 Quit 
21 21 Damian tame, Right Down To It 
22 22 Shabba Ranks (Featuring Maxi Pries», 
23 23 Luther Vandross, The Rush 
24 24 
25 25 P D awma Se t 

Lvig 
t ry Bliss 

26 26 Whitney Houston, I Belong To You 
27 27 Public Enemy, Can't Truss It 
28 28 Boyz II Men, Uuh Ahh 
29 29 Jodeci, Stay 
30 30 Roger, (Everybody) Get Up 
31 31 Karyn White, The Way I Feel About You 
32 32 Gerald Levert, Baby Hold On To Me 
33 33 Digital Underground, Kiss You Back 
34 34 Guy, Let's Slay Together 
35 35 Geto Boys , Mind Playing Tricks On Me 
36 36 Rude Boys, Are You Lonely For Me 
EX EX Eric Gable, Can't Wait To Get You Hom 
EX EX Gene Rice, Love Is Calling You 

Dallas P.D.: Michael Spears 
1 1 Ready For The World Can He Do It (Li 
2 2 Tenn Campbell, Tell Me What You Want 
3 3 Shanice, I Love Your Smile 
4 4 Prince nd The N.P.G., Insatiable 
5 5 Vanessa Williams, The Comfort Zone 
6 6 Rude Boys, Are You Lonely For Me 
7 7 Hammer, 2 Legit 2 Quit 
8 8 Heavy D. 6 The Boyz, Is It Good To Yo 
9 9 Track Spencer Tender Kisses 
10 10 Jody Watley, I Want You 
11 11 Digital Underground, Kiss You Back 
12 12 Lisa Stanfield, Change 
13 13 Jodeci, Stay 
14 14 Whitney Houston, I Belong To You 
15 15 Keith Sweat, Keep It Comin' 
16 16 Chill Deal Boyd Make Ya Body Move 
17 17 Atlantic Stan Love Crazy 

18 18 R. Kelly And Public Announcemerd, She 
19 19 Luther Vandross, The Rush 
20 20 Guy, Let's Stay Together 
21 21 Mariah Carey, an't Let Go 
22 22 Jennifer Holliday, Stories 
23 23 Boyz II Men, Uuh Ahh 
24 24 Stevie Wonder, These Three Words 
25 25 Lisa Fischer, So Intense 
26 26 D.J. 1 Jeff & The Fresh Prince, T 

27 27 Big 0 Kane, Groove With It 
20 28 Michael ackson, Black Or White 
29 29 Naughty By Nature, Everything's Gonna 
30 30 MC Lyle, Poor Georgie 

"It's not a hit until 

it's a hit in Billboard." 
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Sinale Reviews 
EDITED BY LARRY FLICK 

P O P 

DAISY DEE Pump It Up All The Way (4:20) 
PRODUCERS: Dino Majore, Geoffrey McCoy 
WRITERS: P. DeMeyer, 0. Abbeloos, Cooly D., D. Dee 
PUBLISHERS: SHR, BMI; P &M /Musik- Edition 
Discoton /I & Ear, GmbH 
REMIXER: Eddie "Love Arroyo 
LMR /RCA 62184 (c /o BMG) (cassette single) 

Femme rapper who made radio and 
club programmers "crazy" last year 
returns with a pop -flavored hip -houser 
from her eponymous debut set. 
Though not nearly as contagious as 
her previous hit, track does kick with 
a reasonably hard bassline and 
requisite "let's party" rhymes. 

OZZY OSBOURNE Mama, I'm Coming Home 
(3:23) 
PRODUCERS: Duane Baron, John Purdell 
WRITERS: O. Osbourne, Z. Wylde, Lemmy Kilmister 
PUBLISHER: Virgin 
Epic 74093 (c /o Sony) (cassette single) 

Legendary metallurgist once again 
courts mainstream pop approval with 
this highly accessible rock ballad. 
Track is fueled by sweet production 
and positively warm vocals by 
Osbourne. Already a hit at album rock 
radio, other formats are likely to 
follow suit any second now. From the 
certified gold set "No More Tears." 

KIX Tear Down The Walls (4:17) 
PRODUCER: Taylor Rhodes 
WRITERS: D. Purnell, T. Rhodes 
PUBLISHER: Cookies, BMI; T. Rhodes Songs /MCA, 
ASCAP 
East -West 4218 (c /o Atlantic) (cassette single) 

Headbangers make their label debut 
with a pop- framed power ballad. 
Hummable chorus and appealing 
vocals should add up to widespread 
top 40 activity, while keeping metal 
following intact. From the "Hot Wire" 
album. 

GARLAND JEFFREYS Hail, Hail Rock'n'Roll 
(4:05) 
PRODUCERS: Ben Wolff, Andy Dean 
WRITER: G. Jeffreys 
PUBLISHER: Black & White Alike, ASCAP 
RCA 62175 (c /o BMG) (cassette single) 

Track sends conflicting signals, as 
title and R &B /dance content seem to 
be at odds. Lyrics jump from anger 
regarding racial stereotypes to a 
chorus that pays homage to everyone 
from Little Richard, Chuck Berry, and 
Bo Diddley to Elvis, Gene Vincent, 
and Jerry Lee Lewis. 

THE POWER Do It (4:36) 
PRODUCER: Derrick Colier 
WRITER: D. Colier 
PUBLISHER: Rhythm Of Atlanta, BMI 
Northwest 007 (cassette single) 

Photogenic teen quartet come on like 
a cross between New Kids On The 
Block and Vanilla Ice on this sugary 
pop /hip -hopper. Although their 
rhymes could use a little seasoning, 
track is charming enough to warrant 
investigation. Contact: 404 -432 -3490. 

R & B 

BARRY WHITE & ISAAC HAYES Dark & 

Lovely (You Over There) (4:54) 
PRODUCER: Barry White 
WRITER: B. White 
PUBLISHER: Seven Songs, BMI 
A &M 7327 (c /o PGD) (cassette single) 

Two of the deepest and most 
sensuous male voices in music join 
forces for a romantic R &B ballad. 
Slow and grinding groove is 
complemented by lush 
instrumentation and soul- stirring 
performances. An essential urban 
radio add, though AC playlists would 
be wise to take note as well. From 
White's current "Put Me In Your 
Mix" album. 

CARTOUCHE Hold On (5:07) 
PRODUCER: Serge Ramaekers, Freddy Bastone 

WRITERS: S. Ramaekers, F. Bastone 
PUBLISHERS: Bastone /MCA, ASCAP; 
BMC /Raemakers /Van Gogh's Ear, BMI 
REMIXER: Freddy Bastone 
Scotti Bros. 75303 (c /o BMG) (12 -inch single) 

After several club-oriented outings, 
duo takes a shot at urban radio 
approval. Tune is packed with a hip - 
hop- derived funk groove, assertive 
vocals, and a singalong chorus. 

MIC MURPHY Fit To Be Tied (4:10) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
East -West 4326 (c /o Atlantic) (cassette single) 

Former System singer continues his 
quest for solo success with a funk - 
fortified new -jack jam. Percolating 
percussion and an endearing 
performance by Murphy give track its 
potential. 

C'VELLO Turn You On (3:08) 
PRODUCERS: Kevin C'Vello, Tracy C'Vello 
WRITER: K. C'Vello 
PUBLISHER: Livies Boys, BMI 
Rendevous 62148 (c /o BMG) (cassette singe) 

Straight, synthetic disco track may 
not tread any new ground musically, 
but the tune is infectious and 
danceable. C'Vello's vocals are 
provocative and sexy. Production is 
appropriately slick. Club and urban 
programmers should find a slot for 
this one. 

C O U N T R Y 

GEORGE FOX Here Today, Here Tomorrow 
(3:18) 
PRODUCER: Garth Fundis 
WRITERS: DiPiero, Sherrill, Fox 
PUBLISHERS: Little Big Town, American Made, Old 
Wolf, BMI; Balmur, Warner -Chappell Canada, SOCAN 
Warner Bros. 5215 (CD promo) 

A sweet and earnest assertion of 
devotion by one of Canada's top 
vocalists. 

N E W & 
N O T E W O R T H Y 

ORCHESTRA 1B Come Alive (4 i q) 
PRODUCER: Jimmy Brown 
WRITERS: J. Brown, B. Brown 
PUBLISHERS: Rumour /Skratch, PRS 
EastWest 1764 (c /o Atlantic) (12 -inch single) 

JB is actually up- and -coming British 
musician and songwriter Jimmy 
Brown. On his U.S. debut, he offers a 
tasty mixture of insinuating hip -hop 
beats, Pink Floyd -style rock guitars, 
and a chirpy, modern -pop melody. 
While comparisons to Jesus Jones and 
EMF are on the way, this is much 
more subtle and intricate than the 
music of both acts combined. An 
excellent playlist addition for club, top 
40, and alternative formats. Look for 
the debut album, "Tambourine 
Fever." 

DEGREES OF MOTION Do You Want It Right 
Now (4:00) 
PRODUCERS: Ric Wake, Richie Jones 
WRITERS: C. Burton, N. Straker 
PUBLISHER: Virgin, ASCAP 
Esquire 91332 (cassette single) 

Hip'n'hot dance track has just begun 
to heat up crossover radio airwaves, 
as well as in the clubs. Producer Ric 
Wake has previously been at the helm 
for hits by pop divas like Marìah 
Carey and Taylor Dayne -and his 
magic touch is warmly felt here. 
Sizzling, seductive vocals jump over 
percussive, bass -driven synth 
instrumentation. Contact: 516 -547- 
0600. 

D A N C E 

JOMANDA True Meaning Of Love (6:31) 
PRODUCERS: Dwayne "Spen" Richardson, Derek A. 
Jenkins, Cassio Ware, Paul Scott 
WRITER: not listed 
PUBLISHER: not listed 
REMIXER: Komix 
Big Beat 1762 (c /o Atlantic) (12 -inch single) 

Femme trio who scored their first 
major hit single in 1991 with "Got A 
Love For You" twirl into the new 
year with a familiar, pop -etched 
houser. While song is missing a hook 
as indelible as their previous hits, 
appealing vocals and a slammin' 
bassline are fine compensation. Listen 
for the edit on crossover radio shortly. 

2 BROTHERS ON THE 4TH FLOOR Turn Da 

Music Up (6:36) 
PRODUCERS: 2 Brothers On The 4th Floor 
WRITER: not listed 
PUBLISHER: not listed 
REMIXERS: Rutger " Rutti" Kroerse, DJ Marcello, 2 
Brother On The 4th Floor 
ZYX 6644 (12 -inch single) 

Italo hip -house 'act follows its first 
U.S. top 10 hit with an equally 
infectious workout. Programming 
incentive is provided by cut's frenetic 
bassline, diva wailing by Gale 
Robinson, and cute rhymes courtesy 
of Da Smooth Baron MC. A wide 
variety of remixes don't hurt either. 
Contact: 516 -253 -0126. 

ROGER S. PRESENTS SOUNDSHAFT Get Up 
(5:50) 
PRODUCER: Roger S. 

WRITER: R. Sanchez 
PUBLISHERS: Maxi /Selective 
Collective /D.O.K. /Indeep, ASCAP 
REMIXER: Roger S. 

Maxi 2006 (12 -inch single) 

Underground house instrumental will 
remind some of Roger's now -classic 
"Luv Dancin' " with its jazzy 
keyboards and staccato percussion. 
Mainstream success seems iffy, 
though producer's growing legion of 
fans will love this. Contact: 212 -366- 
0950. 

CHARLES DOCKINS PRESENTS JAMES HOWARD 

We Can Do It (Wake Up) (8:38) 
PRODUCERS: Charles Dockins, David Sussman, 
David Chang 
WRITER: C. Dockins 
PUBLISHER: Emotive, ASCAP 
REMIXERS: Neal Conway, Charles Dockins, David 
Sussman, David Chang 
Emotive 715 (12 -inch single) 

Howard's vibrant baritone is 
downright inspirational on this R &B- 
driven house anthem. Lyrics are a 
battle cry for peace and harmony; an 
increasingly standard message -but 
one we clearly still need to hear. In 
this context, it works quite nicely. 
Contact: 212- 645 -7330. 

CHERRY VANILLA & MAN PARRISH Fone Sea 
(no timing listed) 
PRODUCER: Man Parrish 
WRITERS: M. Parrish, C. Vanilla 
PUBLISHERS: Vanilla /Girlfriend, ASCAP 
Radikal 12283 (c /o Hot Productions) (12 -inch 
single) 

This deliciously dirty jam was first 
heard on 1991's "If You Think You're 
Nasty" compilation. The sorely 
underrated Parrish pumps an 
infectious house beat, while Vanilla 
offers a sex rap that will make your 
mother faint. Contact: 201 -836 -5116. 

DAVID BURRILL Stay With Me (6:22) 
PRODUCER: David Burrill 
WRITER: D. Burrill 
PUBLISHER: Cover Boy, ASCAP 
REMIXER: Rique Alonso 
Oak Lawn 142 (12 -inch single) 

Burrill's hunky charisma and earnest 
delivery turns this blend of house, 
funk, and freestyle elements into a 
potential winner. However, track 
could do with more break -conscious 
remixes. Contact: 214 -520 -2855. 

BODY OF LIGHT Dance Like A Flower (5:02) 
PRODUCERS: Robert Shea, Adam Shafron 

WRITERS: R. Shea, A. Shafron 
PUBLISHERS: Van Gogh's Ear, BMI 
TSR 871 (12 -inch single) 

Sample -happy hard -houser is 
enlivened by aggressive keyboard 
effects and rousing percussion. Harsh 
enough for purists, though slick 
enough to lure mainstream jocks. 
Contact: 818 -705 -3512. 

ROCK TRACKS 
ERIC CLAPTON Tears In Heaven (4:32) 

PRODUCER: Russ Titelman 
WRITERS: E. Clayton, W. Jennings 
PUBLISHERS: United Lion, BMI; Drumlin, PRS 
Reprise 5240 (c /o Warner Bros.) (CD promo) 

Clapton delivers a soft and affecting 
vocal on this ballad taken from the 
soundtrack to the film "Rush." He 
swaps his usual blues guitar riffing 
for acoustic picking, creating fluid, 
evocative lines. Justice prevailing, this 
beautiful tune will receive immediate 
approval from album rock, top 40, and 
AC programmers. 

ROY ORBISON I Drove All Night (3:44) 
PRODUCER: Jeff Lynne 
WRITERS: B. Steinberg, T. Kelly 
PUBLISHER: not listed 
MCA 2025 (c /o Uni) (CD promo) 

This new tune from the late, great 
Orbison jumps with uptempo 
rock'n'roll purity. Jeff Lynne's 
signature production style provides 
the perfect complement to the artist's 
impeccable vocals. Track trades on 
shades of Orbison's last band, the 
Traveling Wilburys, which should 
ensure action at album rock, AC, and 
top 40 outlets. 

LOU REED What's Good (3:22) 
PRODUCERS: Lou Reed, Mike Rathke 
WRITER: L. Reed 
PUBLISHERS: Metal Machine /Screen Gems -EMI, BMI 
Sire 4988 (c /o Warner Bros.) (CD promo) 

First emphasis track from veteran 
rock poet's new "Magic & Loss" 
collection is a sparsely executed 
rocker, enlivened with thought - 
provoking lyrics that ponder the 
meaning of life. Reed's reliably clever 
turn-of -phrase will please ardent fans, 
and may hopefully entice those who 
continue to be among the uninitiated. 
Simple yet brilliant. 

PRIMAL SCREAM Slip Inside This House 
(5:14) 
PRODUCERS: Hypnotone. Andrew Innes 
WRITERS: Hall, Erickson 
PUBLISHER: Tapier, BMI 
REMIXER: Andrew Weatherall 
Sire 5262 (c /o Warner Bros.) (CD promo) 

Band dips once again into innovative 
"Screamadelica" set and pulls out this 
genre -smashing combination of goth- 
rock, hip -hop, and modern -pop. 
Thoroughly engaging hòok, rumbling 
piano lines, and textured production 
are sure to keep interest from 
alternative radio and clubs piqued. 

ALDO NOVA Someday (4:07) 
PRODUCERS: Jon Bon Jovi, Aldo Nova 
WRITERS: A. Nova, J. Bon Jovi, R. Hughes 
PUBLISHER: not listed 
Jambco /Mercury 571 (c /o PolyGram) (cassette 
single) 

Angst -ridden rock power -ballad 
benefits from Nova's well -worn vocal 
rasp. Sweeping acoustic guitars and 
metallic electric riffs mix provide just 
the right amount of melodrama. 
Stylistic touch of co-producer and 
writer Jon Bon Jovi is strongly felt 
and should help keep the ball rolling 
at album rock radio. 

MARY'S DANISH Foxy Lady (3:43) 
PRODUCERS: Dave Jerden, Mary's Danish 
WRITER: J. Hendrix 
PUBLISHER: Bella Godiva, ASCAP 
Morgan Creek 0010 (CD promo) 

Usually charming act flirts with 
disaster by trying to turn Jimi 

Hendrix s classic song into a 
pop /funk ditty. Results are sloppy 
and disappointing. Be wise and 
sample any of the other tunes on the 
fun and noteworthy "Circa" album. 

MARC BONILLA White Noise (3:01) 
PRODUCER: Kevin Gilbert 
WRITER: M. Bonilla 
PUBLISHERS: Artsake /Cherry River, BMI 
Reprise 5047 (c /o Warner Bros.) (CD promo) 

Guitarist jams Cream -esque guitars 
into a rapid saloon -style instrumental 
that is supported by a super -tight 
rhythm section and honky -tonk piano 
fills. Lots of fun. 

MICKEY DEE I'll Carry On (4:01) 
PRODUCER: Mike D'Anna 
WRITER: M. Dee 
PUBLISHER: Looking Good, ASCAP 
Rock City 102491 (cassette single) 

Dee's world -wise voice gives this 
rumbling, guitar -driven rocker much - 
needed depth and dimension. Backing 
band features former members of 
Three Dog Night. A cool choice for 
album rock radio. Contact: 813 -287- 
5057. 

MATURE INNOCENSE When You Call (3:59) 
PRODUCER: P. Kraushaar, Mature Innocense 
WRITERS: B. Crane, C. Murray. E. Murray, J. Murray 
PUBLISHER: EGA, BMI 
EGA 002 (CD single) 

Quartet evoke images of the 
Psychedelic Furs and the Cure on this 
moody and sparse rocker. College and 
alternative radio programmers should 
take note. Contact: P.O. Box 191147, 
Sacramento, Calif. 95819. 

R A P 

GOLDMONEY Money (3:25) 
PRODUCER: Pee Wee 
WRITER: Pee Wee 
PUBLISHER: GLG Two, BMI 
Tommy Boy 978 (12 -inch single) 

The wonder, joy, and pain of getting 
cash are examined on this cleverly 
worded, horn-rimmed jam. Guest 
appearances by Shock -G and Humpty 
Hump add to fine track's radio and 
retail potential. Be aware. Contact: 
212 -722 -2211. 

MIDNIGHT VOICES Cold (4:47) 
PRODUCER: Midnight Voices, Tony Mills 
WRITERS: Midnight Voices 
PUBLISHERS: Code D.N.A. /Mystery School, ASCAP; 
3 Feet From The Pin, BMI 
Monster Music 107360 (c /o Monster Music) 
(cassette single) 

Hard -hitting lyrics hype Afrocentric 
self- awareness and self -respect in a 
world seemingly void of dreams or 
heroes. Rappers provide interesting 
and intelligent perspective on plight 
of the common black man in American 
society. 

THE CHILL DEAL BOYZ Make Ya Body Move 
(4:08) 
PRODUCERS: C.C. Orange. Jay McGowan, the Chill 
Deal Boyz 
WRITERS: J. McGowan, M. Phillips, N. Orange 
PUBLISHERS: All Nations, ASCAP 
Pump 15109 (c /o Quality) (cassette single) 

Hip and groovin' single pays tribute 
to the club crawlers' lifestyle. 
Danceable track should incite heavy 
airplay on urban outlets, as well as 
mixing it up in the clubs. Rhythm 
track is easily embraceable, backing 
vocals are melodic and hot. 

RAW FUSION Rockin' To The PM (7:02) 
PRODUCERS: Raw Fusion, The Underground 
WRITERS: R. Brooks, D. Elliot, G. Jacobs, P. Levies 
PUBLISHER: not listed 
Hollywood Basic 64824 (maxi-cassette single) 

Cocky hip -hop poet throws down some 
fast -talking rap that's perfect for 
partying. Super -slick "piano man" 
distinguishes track from the pack. Hip 
dance fare that should shake up the 
rap /R &B charts. 

PICKS (110: New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 

developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and /or retail in the U.S. are eligible for review. Send copies 
to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Voices That Care. The USO presented its Bob Hope Entertainment Award to 
songwriter David Foster and Linda Thompson, his wife, for their collaborative 
work on the "Voices That Care" project, supporting the U.S. armed forces. 
Gathered in Washington, D.C., at the USO Christmas celebration, which marked 
the 50th anniversary of the organization, from left, are entertainer Billy Davis Jr.; 
Alma Powell, wife of Gen. Colin L. Powell; Davis' wife, singer Marilyn McCoo; 
Powell, chairman of the Joint Chiefs of Staff; Foster; and Thompson. 

NEW YEAR OFFERS OLD FAVES, NEWCOMERS 
(Continued from page 7) 

and promotion tour that will likely 
keep her on the road into the sum- 
mer. The 12 -inch version of her sec- 
ond single, "We've Got A Love 
Thang," shipped to clubs Jan. 2. 

On Jan. 28, Smash will issue "The 
Midnite Hour," the first album in sev- 
eral years from longtime under- 
ground club cult figure Jamie Princi- 
ple. Much of the set was written and 
produced by the Chicago-based sing- 
er with superhot producer /remixer 
Steve "Silk" Hurley. The first single, 
"You're All I've Waited 4," is begin- 
ning to click in clubs, while an urban 
radio push is planned for later this 
month. 

On the heels of a pair of interna- 
tional dancefloor hits, Belgian techno 
act Quadrophonia unveils its first al- 

MICHAEL ELLIS 
IS ON VACATION. 

HIS HOT 100 
SINGLES SPOTLIGHT 

WILL RETURN 
NEXT WEEK. 

bum, "Cozmic Jam," Jan. 14 on RCA. 
The group is expected to hit the U.S. 
promotion trail shortly. 

On the country music tip, Ronnie 
McDowell's "When A Man Loves A 
Woman," due Jan. 14 from Curb, is a 
collection of his interpretations of 
pop music hits. His rendition of the 
Percy Sledge title cut is the first sin- 
gle. Other tunes include covers of 
Sting's `Be Still My Beating Heart" 
and Dr. Hook's "When You're In 
Love With A Beautiful Woman." 

Latin music fans should note the 
Jan. 27 release of the Elektra sound- 
track to the film "The Mambo 
Kings," which features new material 
by Tito Puente, Celia Ctuz, Los Lo- 
bos, and Linda Ronstadt. A remixed 
version of Puente's "Ran Kan Kan" 
is moving up Billboard's Club Play 
chart. The Los Lobos track "Bella 
Maria De Mi Alma" was issued as the 
first commercial single Jan. 3. 

Assistance in preparing this story 
was provided by Trudi Miller and 
Barbara Davies in New York; Ro- 
chelle Levy in Los Angeles; and Mi- 
chael George in Nashville. 
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ARTIST (LABEL) 

1 - 1 LETS TALK ABOUT SEX 
SALT -N -PEPA (NEXT PLATEAU) 

2 1 2 DO ANYTHING 
NATURAL SELECTION (ATCO EASTWEST) 

3 - 1 ENTER SANDMAN 
METALLICA ( ELEKTRA) 

4 3 7 LOVE OF A LIFETIME 
FIREHOUSE (EPIC) 

5 4 2 ROMANTIC 
KARYN WHITE (WARNER BROS.) 

6 9 7 NOW THAT WE FOUND LOVE 

_ 

HEAVY D. & THE BOYZ (UPTOWN /MCA) 

7 5 6 WITH YOU 
TONY TERRY (EPIC) 

8 2 7 (EVERY 
YTHING I DO) 

I DO IT FOR YOU 

9 6 4 HOLE HEARTED 
EXTREME (A &M) 

10 8 7 MOTOWNPHILLY 
BOYZ II MEN (MOTOWN) 

11 7 2 RUNNING BACK TO YOU 
VANESSA WILLIAMS (WING /MERCURY) 

12 11 6 SOMETHING TO TALK ABOUT 
BONNIE RAITT (CAPITOL) 

13 10 6 GOOD VIBRATIONS 
MARKY MARK (INTERSCOPE) 

14 12 5 I ADORE MI AMOR 
COLOR ME BADO (GIANT) 

15 15 7 I WANNA SEX YOU UP 
COLOR ME BADO (GIANT) 
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W TITLE 
n 3 ARTIST (LABEL) 

16 17 7 RIGHT HERE, RIGHT NOW 
JESUS JONES (SBK) 

17 16 7 UNFORGETTABLE 
NATALIE COLE (ELEKTRA) 

18 18 7 CRAZY 
SEAL (SIRE /WARNER BROS.) 

19 13 4 DON'T WANT TO BE A FOOL 
LUTHER VANDROSS (EPIC) 

20 - 6 GETT OFF 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

21 19 7 TEMPTATION 
CORINA (CUTTING /ATCO EASTWEST) 

22 14 4 THE ONE AND ONLY 
CHESNEY HAWKES (CHRYSALIS) 

23 21 7 I'LL BE THERE 
THE ESCAPE CLUB (ATLANTIC) 

24 22 7 LOSING MY REUGION 
R.E.M. (WARNER BROS.) 

25 20 4 JUST WANT TO HOLD YOU 
JASMINE GUY (WARNER BROS.) 

26 26 7 THINGS THAT MAKE YOU GO... 
C &C MUSIC FACTORY (COLUMBIA) 

27 24 7 THE PROMISE OF A NEW DAY 
PAULA ABDUL (CAPTIVE /VIRGIN) 

28 - 1 YOU COULD BE MINE 
GUNS N' ROSES (GEFFEN) 

29 23 7 I CANT WAIT ANOTHER MINUTE 
HI -FIVE (JIVE /RCA) 

30 29 3 GONNA MAKE YOU SWEAT 
C &C MUSIC FACTORY (COLUMBIA) 

Recurrents are titles which have appeared on the Not 100 for 20 weeks and have dropped below the top 20. 

HOT 100 A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

5 2 LEGIT 2 QUIT (Bust -It, BMI) 
7 ADDAMS GROOVE (Bust -It, BMI /Orion, ASCAP) WBM 

51 AIN'T GONNA HURT NOBODY (Hittage, 
ASCAP /Caliber, ASCAP /Good High, ASCAP /Kid 'N 

Play, ASCAP) 

66 AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams, 
BMI /Power Artists, BMI) 

2 ALL 4 LOVE (Me Good, ASCAP /Howie Tee, 

BMI /Irving, ASCAP) CPP 

59 ALL SHE WROTE (Sony Tunes, ASCAP/Wocka- Wocka, 

ASCAP) HL 

85 ALL THROUGH THE NIGHT (Loc'd Out, ASCAP /Black 
Doors, ASCAP) 

29 ANGEL BABY (Longitude, BMI) WBM 

78 BE TRUE TO YOURSELF (Protoons, ASCAP /Greedy 

Greg, ASCAP) 

1 BLACK OR WHITE (Mijac, BMI/Warner- Tamerlane, 

BMI /Ignorant, ASCAP) WBM 

14 BLOWING KISSES IN THE WIND (EMI April, 

ASCAP /LeoSun, ASCAP) WBM 

80 BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte 
Tyme, ASCAP) 

27 BROKEN ARROW (Medicine Hat, ASCAP /EMI April, 

ASCAP) HL 

3 CANT LET GO (M Carey, BMI /Sony Songs, BMI/WB, 
ASCAP/Wallyworld, ASCAP) HL/WBM 

28 CANT STOP THIS THING WE STARTED (Badams, 
ASCAP /Almo, ASCAP /Zomba, ASCAP) CPP 

52 CAN'T TRUSS IT (Del American, BMI) 

33 CHANGE (Careers -BMG, BMI) HL 

68 THE COMFORT ZONE (Pecot, ASCAP /Kipteez, 
ASCAP/Virgin, ASCAP /Somethin' Stoopid, 

ASCAP /Almo, ASCAP) HL/CPP 

86 CONVICTION OF THE HEART (Gnossos, 

ASCAP /Southshore, BMI) WBM 

30 CREAM (Controversy, ASCAP/WB, ASCAP) WBM 

79 A DAY IN MY UFE (WITHOUT YOU) (King Reyes, 

ASCAP /Funny Bear, ASCAP /Berrios, ASCAP /EMI April, 
ASCAP) 

13 DIAMONDS AND PEARLS (Controversy, ASCAP/WB, 

ASCAP) WBM 

19 DON'T CRY (Guns N' Roses, ASCAP) CLM 

8 DON'T LEI' THE SUN GO DOWN ON ME (Big Pig, 

ASCAP) HL 

39 EMOTIONS (Mariah Songs, BMI /Sony Songs, 

BMI /Cole -Clivilles, ASCAPNirgin, ASCAP) HL 

82 EVERY ROAD LEADS BACK TO YOU ( Realsongs, 

ASCAP/TCF, ASCAP) WBM 

9 FINALLY (Wax Museum, BMI / Mainlot, BMI) 

91 THE FLY (Chappell & Co., ASCAP) HL 

26 FOREVER MY LADY (EMI April, ASCAP /Across 110th 

Street, ASCAP /DeSwing Mob, ASCAP /AI B. Sure!, 

ASCAP) HL/WBM 
100 GET A LEG UP (Full Keel, ASCAP) WBM 

76 GIVE IT AWAY (Moebetoblame, BMI) 
87 GROOVY TRAIN (Virgin, ASCAP/Virgin Songs, BMI) 

HL 

56 HEARTS DON'T THINK (THEY FEEL) (Tuareg, 

ASCAP /Peasant, ASCAP) 

97 HOLD ON (TIGHTER TO LOVE) (Colgems -EMI, 

ASCAP /MCA, ASCAP) 

38 HOME SWEET HOME (Warner -Tamerlane, BMI /Motley 
Crue, BMI) WBM 

61 HOUSECALL (Aunt Hilda, BMI /Maxi, BMI /Shadows, 
BMI/Gunsmoke, ASCAP/Pow Wow, ASCAP /Anchor, 
ASCAP /Level Vibes, ASCAP) 

50 I CAN'T MAKE YOU LOVE ME (Almo, ASCAP /Brio 
Blues, ASCAP /Hayes Street, ASCAP) CPP 

67 I'LL GET BY (Tom Sturges, ASCAP /Chrysalis, 
ASCAP /Pillarview B.Y., BMI /Cashola, ASCAP) CLM 

90 I'LL TAKE YOU THERE (Irving, ASCAP) 

12 I LOVE YOUR SMILE (Shanice 4 U, ASCAP /Gratitude 
Sky, ASCAP) 

45 I'M TOO SEXY (Hit And Run, ASCAP /Hidden Pun, 

BMI) 
53 IN MY DREAMS (WB, ASCAP) WBM 

74 IN PARADISE (Play The Music, ASCAP) 

77 INSATIABLE (Controversy, ASCAP/WB, ASCAP) WBM 

32 IS IT GOOD TO YOU (Colgems -EMI, ASCAP /Extreme, 
ASCAP) WBM 

4 ITS SO HARD TO SAY GOODBYE TO YESTERDAY 

(Jobete, ASCAP) CPP 

42 I'VE GOT A LOT TO LEARN ABOUT LOVE (Good Dog, 

ASCAP /Full Keel, ASCAP /Dial M For Music, ASCAP) 

WBM 

46 I WANNA BE YOUR GIRL (One Word, ASCAP /BMG, 
ASCAP) HL 

69 I WANT YOU (Rightsong, BMI /EMI April, 
ASCAP /Ultrawave, ASCAP) WBM /HL 

57 I WONDER WHY (Sony Tunes, ASCAP /C. Montrose S., 

ASCAP / Aerostation, ASCAP /MCA, ASCAP) HL 

95 JUST ANOTHER GIRLFRIEND (4MW, ASCAP /Zomba, 
ASCAP) 

72 JUST A TOUCH OF LOVE (Virgin, ASCAP /Cole- C)ivilles, 
ASCAP) HL 

22 KEEP COMING BACK (Chi -Boy, ASCAP) CLM 

31 KEEP IT COMIN' (Harrindur, BMI /Joe Public, 

BMI /Keith Sweat, ASCAP /E/A, ASCAP/WB, ASCAP) 

WBM /CPP 
40 KISS YOU BACK (GLG Two, BMI /Pubhowyalike, 

BMI/Willesden, BMI /Bridgeport, BMI) 
41 LIVE AND LET DIE (MPL, ASCAP /EMI Unart, BMI) 

CPP 

25 LIVE FOR LOVING YOU (Foreign Imported, 

BMI /Realsongs, ASCAP) CPP 

93 LOVE CRAZY (WB, ASCAP /Jodaway, ASCAP) WBM 

37 LOVE ME ALL UP (No Pain No Gain, ASCAP/Weenie 

Squeech, ASCAP /Dickiebird, BMI) 
98 MARTIKA'S KITCHEN (Girlsongs, ASCAP/WB, ASCAP) 

23 MIND PLAYING TRICKS ON ME (N -The Water, 

ASCAP) 

73 MOVE ANY MOUNTAIN (Amokshasong, PRS) 

20 MYSTERIOUS WAYS (Chappell & Co., ASCAP) HL 

71 NO MORE TEARS (Virgin, ASCAP /Purdell, ASCAP) HL 

16 NO SON OF MINE (Hidden Pun, BMI) WBM 

43 ON A SUNDAY AFTERNOON (RMI, BMI /Delicious 
Apple, BMI /Longitude, BMI /Purple Records, 

ASCAP /Stone Agate, BMI /Fun City, BMI) WBM 

18 O.P.P. (Naughty, ASCAP / Jobete, ASCAP) CPP 

70 POP THAT COOCHIE (Pac Jam, BMI /2 Live, BMI) 
81 PRIDE (IN THE NAME OF LOVE) (Chappell & Co., 

ASCAP) 

94 RIGHT DOWN TO IT (Kear, BMI /Sony Epic /Solar, 
BMI /Greenskirt, BMI) HL 

49 RING MY BELL (Two Knight, BMI) 

89 RUSH (The Voice 01 London, BMI) 

83 THE RUSH (EMI April, ASCAP /Uncle Ronnie's, 

ASCAP /MCA, ASCAP/Thriller Miller, ASCAP) 
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Toji POS Singles Sales.. 
Compiled a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. 
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2 LEGIT 2 QUIT 
HAMMER (CAPITOL) 2 weeks at No. 1 
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SMELLS LIKE TEEN SPIRIT 
NIRVANA (DGC) 

ADDAMS GROOVE 
HAMMER (CAPITOL) 

BLACK OR WHITE 
MICHAEL JACKSON (EPIC) 
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TITLE 
ARTIST (LABEL) 

THAT'S WHAT LOVE IS FOR 
AMY GRANT (A&M) 

39 30 11 SET THE NIGHT TO MUSIC 
ROBERTA FLACK/MAXI PRIEST (ATLANTIC) 

40 34 19 EMOTIONS 
MARIAH CAREY (COLUMBIA) 

41 40' 8 NO SON OF MINE 
GENESIS (ATLANTIC) 

42 35 28 UNFORGETTABLE 
NATALIE COLE (ELEKTRA) 
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WILDSIDE 
MARKY MARK (INTERSCOPE) 

ALL 4 LOVE 
COLOR ME BADD (GIANT) 

IT'S SO HARD TO SAY GOODBYE... 
BOYZ II MEN (MOTOWN) 

DON'T CRY 
GUNS N' ROSES (GEFFEN) 

O.P.P. 
NAUGHTY BY NATURE (TOMMY BOY) 

DON'T LET THE SUN GO DOWN ... 
GEORGE MICHAEL /E. JOHN (COLUMBIA) 

MIND PLAYING TRICKS ON ME 
GETO BOYS (RAP -A -LOT /PRIORITY) 

CANT LET GO 
MARIAH CAREY (COLUMBIA) 

FINALLY 
CE CE PENISTON (A &M) 

SET ADRIFT ON MEMORY BLISS 
P.M.'OAWN (GEE STREET /ISLAND /PLG) 

TELL ME WHAT YOU WANT ME ... 
TEVIN CAMPBELL (QWEST/WB) 

ENTER SANDMAN 
METALLICA (ELEKTRA) 

THE UNFORGIVEN 
METALLICA (ELEKTRA) 

CANT STOP THIS THING WE... 
BRYAN ADAMS (A &M) 

ANGEL BABY 
ANGELICA (ULTRA /QUALITY) 

FOREVER MY LADY 
JODECI (UPTOWN /MCA) 

46 

56 6 
HOME SWEET HOME 
MOTLEY CRUE (ELEKTRA) 

57 2 
STAY 
JODECI (UPTOWN /MCA) 

I WANNA BE YOUR GIRL 
ICY BLU (GIANT) 

50 24 AIN'T NO FUTURE IN YO' FRONTING 
M.C. BREED & D.F.C. (S.D.E.G. /ICHIBAN) 

47 51 15 -POP THAT COOCHIE 
THE 2 UVE CREW (LUKE/ATLANTIC) 

48 36 13 TENDER KISSES 
TRACTE SPENCER (CAPITOL) 

49 45 12 NO MORE TEARS 
OZZY OSBOURNE (EPIC ASSOCIATED /EPIC) 

62 23 
GEIT OFF 
PRINCE & THE N.P.G. (PAISLEY PARK/WB) 

51 29 25 LOVE OF A UFETIME 
FIREHOUSE (EPIC) 
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69 27 
YOU COULD BE MINE 
GUNS N ROSES (GEFFEN) 

44 7 BROKEN ARROW 
ROD STEWART (WARNER BROS.) 

27 28 (EVERYTHING I DO) I DO IT FOR ... 
BRYAN ADAMS (A &M) 

48 21 SOMETHING TO TALK ABOUT 
BONNIE RAITT (CAPITOL) 

55 6 INSATIABLE 
PRINCE & THE N.P.G. (PAISLEY PARK/WB) 

GIVE IT AWAY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

53 14 HOUSECALL 
SHABBA RANKS /MAXI PRIEST (EPIC) ' 
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BLOWING KISSES IN THE WIND 
PAULA ABDUL (CAPTIVE /VIRGIN) 

I LOVE YOUR SMILE 
SHANICE (MOTOWN) 

LET'S TALK ABOUT SEX 
SALT -N -PEPA (NEXT PLATEAU) 

CREAM 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

59 

61 

62 

45 7 KEEP COMING BACK 
RICHARD MARX (CAPITOL) 

BE TRUE TO YOURSELF 
2ND II NONE (PROFILE) 

64 6 
UVE FOR LOVING YOU 
GLORIA ESTEFAN (EPIC) 

61 5 ALL SHE WROTE 
FIREHOUSE (EPIC) 

14 CAN'T TRUSS IT 
PUBLIC ENEMY (DEF JAM /COLUMBIA) CD 71 4 

KEEP IT COMIN' 
KEITH SWEAT ( ELEKTRA) 

38 

47 

31 

32 

33 

34 

CD 

36 

37 

54 

39 

41 

43 

31 

13 

42 

32 13 

28 20 

14 

9 

2 

2 

5 

5 

7 

28 

12 

9 

RING MY BELL 
D.J. JAZZY JEFF /FRESH PRINCE (JIVE) 

KISS YOU BACK 
DIGITAL UNDERGROUND (TOMMY BOY) 

DIAMONDS AND PEARLS 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

LIVE AND LET DIE 
GUNS N' ROSES (GEFFEN) 

MYSTERIOUS WAYS 
U2 (ISLAND /PLG) 

I CANT MAKE YOU LOVE ME 
BONNIE RAITT (CAPITOL) 

65 58 23 I ADORE MI AMOR 
COLOR ME BADD (GIANT) 

66 49 7 CHANGE 
LISA STANSFIELD (ARISTA) 

67 52 32 MOTOWNPHILLY 
BOYZ II MEN (MOTOWN) 

UHH AHH 
BOYZ II MEN (MOTOWN) 

ON A SUNDAY AFTERNOON 
A LIGHTER SHADE OF BROWN (PUMP) 

68 

69 

72 6 ALL THROUGH THE NIGHT 
TONE -LOC (DELICIOUS VINYL /PLG) 

65 2 SPENDING MY TIME 
ROXETTE (EMI) 

NOW THAT WE FOUND LOVE 
HEAVY D. & THE BOYZ (UPTOWN /MCA) 

WHEN A MAN LOVES A WOMAN 
MICHAEL BOLTON (COLUMBIA) 

AIN'T GONNA HURT NOBODY 
KID 'N PLAY (SELECT /ELEKTRA) 

70 

71 

72 

73 

TO BE WITH YOU 
MR. BIG (ATLANTIC) 

22 
CRAZY 
SEAL (SIRE /WARNER BROS.) 

70 27 THINGS THAT MAKE YOU GO... 
C &C MUSIC FACTORY (COLUMBIA) 

60 32 WITH YOU 
TONY TERRY (EPIC) 

IS IT GOOD TO YOU 
HEAVY D. & THE BOYZ (UPTOWN /MCA) 

DO ANYTHING 
NATURAL SELECTION (ATCO EASTWEST) 

74 74 29 
I'LL BE THERE 
THE ESCAPE CLUB (ATLANTIC) 

HIP HOP JUNKIES 
75 - 4 NICE & SMOOTH (RAL/COLUMBIA) 

o Singles with increasing sales. ? 1992, Billboard /BPI Communications Inc and SoundScan, Inc. 

44 SAVE UP ALL YOUR TEARS ( Realsongs, ASCAP /EMI 
April, ASCAP /Desmobile, ASCAP) HL/WBM 

55 SEND ME AN ANGEL (Rudolph Schenker, 
ASCAP /Klaus Meine, ASCAP /Pri, ASCAP) HL 

11 SET ADRIFT ON MEMORY BLISS (MCA, 
ASCAP /Reformation, ASCAP) HL 

34 SET THE NIGHT TO MUSIC (Realsongs, ASCAP) WBM 

99 SHE AIN'T PRETTY (Northern Pike Songs, SOCAN) 

64 SHOT OF POISON (EMI April, ASCAP /Lisabella, 
ASCAP /Almo, ASCAP/Testatyme, ASCAP/Tyreach, 

ASCAP) CPP /HL 
6 SMELLS LIKE TEEN SPIRIT (Virgin Songs, BMI /End 

Of Music, BMI) HL 

36 SPENDING MY TIME (Jimmy Fun, BMI /EMI 
Blackwood, BMI) CLM 

62 STAY (EMI April, ASCAP /Across 110th Street, 

ASCAP /DeSwing Mob, ASCAP) 

58 STREET OF DREAMS (Warner- Tamerlane, BMI /Could 
Be Music, ASCAP /Bayjun Beat, BMI) WBM 

17 TELL ME WHAT YOU WANT ME TO DO (Gratitude 
Sky, ASCAP/Tevin Campbell, ASCAP) 

48 TENDER KISSES (Zodroq, ASCAP /Zodboy, 
ASCAP /Editions EG, ASCAP /Sir Spence, ASCAP /Love 
Tone, ASCAP /M &T Spencer, ASCAP) WBM 

21 THATS WHAT LOVE IS FOR (All Nations, ASCAP/Moo 
Maison, ASCAP /MCA, ASCAP /Age To Age, 

ASCAP /Reunion, ASCAP) HL 

92 THERE'S NO OTHER WAY (MCA, ASCAP) 

63 THERE WILL NEVER BE ANOTHER TONIGHT ( Badams, 

ASCAP /Almo, ASCAP /Zomba, ASCAP/Testatyme, 
ASCAP) CPP 

60 TO BE WITH YOU (EMI April, ASCAP /Eric Martin, 
ASCAP /Dog Turner, ASCAP/Tasmanian, ASCAP) HL 

54 TOO BLIND TO SEE IT (Last Song, ASCAP/Third 

Coast, ASCAP) 

65 TOP OF THE WORLD (Yessup, ASCAP/WB, ASCAP) 
CLM 

47 UHH AHH (Mike Ten, BMI /MCA, BMI /Biv Ten, 

ASCAP) HL 

35 THE UNFORGIVEN (Creeping Death, ASCAP) CLM 

88 WASTED TIME (Wordiks, ASCAP /New Jersey 
Underground, ASCAP) CLM 

24 THE WAY I FEEL ABOUT YOU (Warner -Tamerlane, 
BMI /Kings Kid, BMI/Writing Staff, ASCAP /Gimme 
1/2, ASCAP/Welbeck, ASCAP /Leftover Soupped, 
ASCAP /ATV, BMI) WBM /HL 

96 WHAT TIME IS LOVE? (E.G., BMI/Warner 
Chappell/WB, ASCAP /MCA, ASCAP/Wandee, ASCAP) 
HL/WBM 

15 WHEN A MAN LOVES A WOMAN (Pronto, 

BMI /Quinvy, BMI/Warner- Tamerlane, BMI) WBM 

75 WHISPERS (Pez, BMI /Mister Rodgers, BMI /It's Time, 

BMI) 
10 WILDSIDE (Oakfield Avenue, SMI /Screen Gems -EMI, 

BMI) WBM 

84 WITHIN MY HEART (Funny Bear, ASCAP /Angel 
Lebron, Jr., ASCAP /Berrios, ASCAP /ABL, ASCAP /EMI 
April, ASCAP) 
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be thankful for 
what you've got 
Going for adds January 20th. From the critically acclaimed album Blue Lines. 

Produced and mixed by Massive Attack and Johnny Dollar. Management. Cherry Bear Organisation.. 1992 Virgin Records America. Inc. 
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& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CDTITLE ) 
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C1) 6 6 14 

* * No. 1 * * 
NIRVANA DGC 24425/GEFFEN (9.98/14.98) 1 week at No. 1 NEVERMIND 1 

2 2 2 16 GARTH BROOKS ' CAPITOL 96330* (10.98/16.98) ROPIN' THE WIND 1 

3 3 3 9 HAMMER CAPITOL 98151 (10.98/16.98) TOO LEGIT TO QUIT 2 

7 4 6 U2 ISLAND 10347/PLG (9.98/16.98 EQ) ACHTUNG BABY 1 

5 1 1 5 MICHAEL JACKSON EPIC 45400 (10.98/16.98 EQ) DANGEROUS 1 

IJ 5 8 33 BOYZ II MEN 2 MOTOWN 6320* (9.98/14.98) COOLEYHIGHHARMONY 3 

(-) 10 10 15 GUNS N' ROSES 3 GEFFEN 24420 (10.98/16.98) USE YOUR ILLUSION II 1 

( 8 ) 12 14 15 GUNS N' ROSES A2 GEFFEN 24415 (10.98/16.98) USE YOUR ILLUSION I 2 

(9 ) 9 9 20 METALLICA 3 ELEKTRA 61113 (10.98/16.98) METALLICA 1 

10 4 5 36 
MICHAEL BOLTON A' 

TIME, LOVE AND TENDERNESS 
COLUMBIA 46771 (10.98/16.98 EQ) 

1 

11 11 11 15 MARIAN CAREY 2 COLUMBIA 47980 (10.98/16.98 EQ) EMOTIONS 4 

12 8 7 29 NATALIE COLE 3 ELEKTRA 61049 (13.98/17.98) UNFORGETTABLE 1 

18 19 23 COLOR ME BADDA GIANT 24429 /REPRISE (9.98/16.98) C.M.B. 3 

14 13 13 7 GENESIS ATLANTIC 82344* (10.98/16.98) WE CAN'T DANCE 4 

15 23 20 13 PRINCE PAISLEY PARK 25379./WARNER BROS. (10.98/16.98) DIAMONDS & PEARLS 3 

16 14 12 69 GARTH BROOKS 6 CAPITOL 93866* (9.98/14.98) NO FENCES 4 

11 16 17 27 BONNIE RAITTA2 CAPITOL96111 (10.98/16.98) LUCK OF THE DRAW 2 

(18) 25 25 10 
VARIOUS ARTISTS TWO ROOMS: SONGS OF E. JOHN & B. TAUPIN 
POLYDOR 845750 * /PLG (10.98/16.98 EQ) 

18 

19 20 23 14 HARRY CONNICK, JR. COLUMBIA 48685* (10.98/16.98 EQ) BLUE LIGHT, RED LIGHT 19 

20 15 15 33 PAULA ABDUL 2 CAPTIVE 91611 *NIRGIN (10.98/16.98) SPELLBOUND 1 

21 21 21 13 MOTLEY CRUE ELEKTRA 61204* (12.98/17.98) DECADE OF DECADENCE 2 

CD 24 27 23 

** *POWER PICK *** 
MARKY MARK & THE FUNKY BUNCH MUSIC FOR THE PEOPLE 
INTERSCOPE 91737 * /ATCO EASTWEST (10.98/16.98) 

22 

23 17 18 43 AMY GRANT 2 A &M 5321(9.98/16.98) HEART IN MOTION 10 

24 19 16 14 BRYAN ADAMS A&M 5367* (10.98/16.98) WAKING UP THE NEIGHBOURS 6 

25 29 29 8 
SE 

PIT C 

EVIE 
47390 

RAY 
(9.98/14.98 

VAUGHAN 
EQ) 

& DOUBLE TROUBLE 
SKY IS CRYING 10 

26 34 31 18 JODECI MCA 10198* (9.98/14.98) FOREVER MY LADY 25 

(27) 37 38 17 NAUGHTY BY NATURE TOMMY BOY 1044* (9.98/15.98) NAUGHTY BY NATURE 16 

(28) 31 32 15 OZZY OSBOURNE EPIC ASSOCIATED 46795/EPIC (10.98/16.98 EQ) NO MORE TEARS 7 

(29 ) 36 28 9 ICE CUBE PRIORITY 57155 (10.98/16.98) DEATH CERTIFICATE 2 

(30) 30 33 42 R.E.M. A 3 WARNER BROS. 26496 (9.98/16.98) OUT OF TIME 1 

31 28 26 13 REBA MCENTIRE MCA 10400* (10.98/16.98) FOR MY BROKEN HEART 13 

(32) 32 34 13 
PDEF UBLIC 

JAM 

ENEMY 
47374 /COLUMBIA 

A 
(10.98/16.98 EQ) 

APOCALYPSE 91...ENEMY STRIKES BLACK 4 

33 27 24 5 KEITH SWEAT ELEKTRA 61216 *(10.98/16.98) KEEP IT COMIN' 19 

34 22 22 7 BETTE MIDLER ATLANTIC 82329* (10.98/16.98) MUSIC FROM "FOR THE BOYS" 22 

35 52 52 14 
RED HOT CHILI PEPPERS 

BLOOD SUGAR SEX MAGIK 
WARNER BROS. 26681* (10.98/16.98) 

14 

36 26 30 6 SOUNDTRACK WALT DISNEY 60618* (8.98/15.98) BEAUTY & THE BEAST 26 

(37) 41 42 6 ENYA REPRISE 81842* (10.98/16.98) SHEPHERD MOONS 37 

38 38 37 88 GARTH BROOKS 2 CAPITOL 90897 (9.98/14.98) GARTH BROOKS 22 

39 35 41 28 VAN HALEN2 
FOR UNLAWFUL CARNAL KNOWLEDGE 

WARNER BROS. 26594* (10.98/16.98) 
1 

40 33 35 53 C &C MUSIC FACTORY COLUMBIA 47093 (9.98/16.98 EQ) GONNA MAKE YOU SWEAT 2 

41 44 46 13 JAMES TAYLOR COLUMBIA 46038* (10.98/16.98 EQ) NEW MOON SHINE 37 

42 39 36 31 TRAVIS TRITT WARNER BROS. 26589* (9.98/16.98) IT'S ALL ABOUT TO CHANGE 22 

43 50 57 69 QUEENSRYCHE 2 EMI 92806 (9.98/16.98) EMPIRE 7 

44 40 39 45 FIREHOUSE EPIC 46186* (9.98/14.98 EQ) FIREHOUSE 21 

45 43 44 40 ROD STEWART WARNER BROS. 26300* (9.98/16.98) VAGABOND HEART 10 

46 48 47 12 JOHN MELLENCAMP MERCURY 510151*(10.98/16.98 EQ) WHENEVER WE WANTED 17 

41 72 67 25 GETO BOYS RAP -A -LOT 57161 /PRIORITY (9.98/15.98) WE CAN'T BE STOPPED 24 

48 42 40 43 VINCE GILL MCA 10140* (9.98/14.981 POCKET FULL OF GOLD 40 

(49) 69 64 13 
P.M. DAWN 

OF THE HEART, THE SOUL & THE CROSS 
GEE STREET /ISLAND 510276 */PLG (9.98/14.98 EQ) 

49 

50 46 50 97 ORIGINAL LONDON CAST PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563/PLG (10.98/16.98 EQ) 

46 

51 49 45 57 EXTREME A&M 5313 (9.98/16.98) EXTREME II PORNOGRAFFITTI 10 

52 65 61 26 7P0317 
ETTY &8 THE HEARTBREAKERS 

INTO THE GREAT WIDE OPEN 
(10.98/16.98) 

13 

53 59 53 16 DIRE STRAITS WARNER BROS. 26680 (10.98/16.98) ON EVERY STREET 12 

54 55 85 7 MICHAEL CRAWFORD PERFORMS ANDREW LLOYD WEBBER 
ATLANTIC 82347* (10.98/16.98) 

54 

55 51 49 8 RICHARD MARX CAPITOL 95874* (10.98/16.98) RUSH STREET 39 

TM 

TOP 

ALBUMS 
FOR WEEK ENDING 
JANUARY 11, 1992 

COMPILED FROM A NATIONAL SAMPLE OF 

RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan 
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LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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56 45 48 6 AEROSMITH COLUMBIA 46209* (36.98/52.98 EQ) PANDORA'S BOX 45 

51 47 43 18 
BOB SEGER & THE SILVER BULLET BAND 

THE FIRE INSIDE 
CAPITOL 91134 (9.98/16.98) 7 

58 53 55 35 LUTHER VANDROSS EPIC 46789 (10.98/16.98 EQ) POWER OF LOVE 7 

59 67 63 17 RUSH ATLANTIC 82293* (10.98/16.98) ROLL THE BONES 3 

60 56 58 33 ALAN JACKSON ARISTA8681* (9.98/14.98) DON'T ROCK THE JUKEBOX 17 

61 58 51 25 D.J. JAZZY JEFF & THE FRESH PRINCE JIVE 1392 (9.98/14.98) HOMEBASE 12 

62 64 65 81 MARIAN CAREY 6 COLUMBIA 45202 (9.98/16.98 EQ) MARIAN CAREY 1 

63 89 84 TEVIN CAMPBELL QWEST 26291 */WARNER BROS. (9,98/16.98) T.E.V.I.N. 63 

(64) 75 73 95 
THE BLACK CROWES A 3 

SHAKE YOUR MONEY MAKER 
DEF AMERICAN 2427 8/REPRISE (9.98/14.98) 4 

(65) n 56 18 SOUNDTRACK MCA 10286* (10.98/16.98) THE COMMITMENTS 8 

66 62 62 60 CLINT BLACK 2 RCA 2372* (9.98/14.98) PUT YOURSELF IN MY SHOES 18 

CO) 81 68 18 
BELL BIV DEVOE 

WBBD - BOOTCITY! THE REMIX ALBUM 
MCA 10345 (10.98/16.981 18 

(68) 80 89 53 SALT -N -PEPA NEXT PLATEAU 1019 (9.98/15.98) BLACK'S MAGIC 38 

(69) 76 16 59 MADONNA 3 SIRE 26440/WARNER BROS. (13.98/20.98) THE IMMACULATE COLLECTION 2 

70 57 59 14 BARBRA STREISAND COLUMBIA 44111* (59.98/80.98 EQ) JUST FOR THE RECORD... 38 

(11) 108 95 11 DIGITAL UNDERGROUND TOMMY Boy 1045 (9.98/17.98) SONS OF THE P 44 

72 94 79 
D.J. MAGIC MIKE & M.C. MADNESS 

AIN'T NO DOUBT ABOUT IT 
CHEETAH 9405* (9.98/16.98) 72 

13 63 54 130 MICHAEL BOLTON < COLUMBIA 45012 (9.98/16.98 EQ) SOUL PROVIDER 3 

(14) 93 94 
PAUL SIMON 

PAUL SIMON'S CONCERT IN THE PARK 
WARNER BROS. 26737* (24.98/32.98) 74 

15 54 60 16 THE JUDDS CURB 61018* /RCA (9.98/14.98) GREATEST HITS VOL. TWO 54 

76 61 70 12 GEORGE WINSTON WINDHAM HILL 11107 (10.98/16.98) SUMMER 55 

11 66 81 67 CARRERAS - DOMINGO - PAVAROTTI LONDON 430433* (9.98/15.98 EQ) IN CONCERT 35 

18 86 80 7 POISON CAPITOL 98046* (15.98/30.98) SWALLOW THIS LIVE 51 

79 104 93 12 THE 2 LIVE CREW LUKE 91720* /ATLANTIC (10.98/16.98) SPORTS WEEKEND 22 

80 78 92 12 ERIC CLAPTON DUCK 26420* /REPRISE (23.98/32.98) 24 NIGHTS 38 

81 68 77 194 ORIGINAL LONDON CASTA2 PHANTOM OF THE OPERA 
POLYDOR 831273/PLG (17.98/34.98 EQ) 

33 

82 74 66 26 TRISHA YEARWOOD MCA 10297* (9.98/14.98 EQ) TRISHA YEARWOOD 31 

OR) 90 82 29 SKID ROW ATLANTIC 82242* (10.98/16.98) SLAVE TO THE GRIND 1 

84 70 69 26 
SOUNDTRACK 

ROBIN HOOD: PRINCE OF THIEVES 
MORGAN CREEK 20004* (10.98/16.98) 5 

85 83 72 7 LISA STANSFIELD ARISTA 18679* (10.98/16.98) REAL LOVE 57 

86 73 81 48 GLORIA ESTEFAN EPIC 46988 (10.98/16.98 EQ) INTO THE LIGHT 5 

81 85 90 60 SCORPIONS A 2 MERCURY 846908 (9.98/16.98 EQ) CRAZY WORLD 21 

88 117 153 12 SOUNDGARDEN A&M 5374 (9.98/14.98) BADMOTORFINGER 88 

(89) 131 122 14 A TRIBE CALLED QUEST JIVE 1418* (9.98/14.98) LOW END THEORY 45 

90 95 91 26 HEAVY D. & THE BOYZ MCA 10289 (9.98/14.98) PEACEFUL JOURNEY 21 

(91) 102 105 137 BONNIE RAITT 3 CAPITOL 91268 (9.98/16.98) NICK OF TIME 1 

92 60 71 YANNI PRIVATE MUSIC 82093* (9.98/14.98) IN CELEBRATION OF LIFE 60 

93 148 138 31 N.W.A RUTHLESS 57126/PRIORITY (9.98/15.98) EFIL4ZAGGIN 1 

(94) 129 135 56 NINE INCH NAILS Pa 2610 (9.98/14.98 EQ) PRETTY HATE MACHINE 75 

95 113 109 85 VAN MORRISON MERCURY 841970(9.98/16.98 EQ) THE BEST OF VAN MORRISON 41 

96 77 75 39 ROXETTE EMI 94435* (10.98/16.98) JOYRIDE 12 

91 106 102 16 TESLA GEFFEN 24424 (9.98/16.98) PSYCHOTIC SUPPER 13 

98 82 74 32 RICKY VAN SHELTON COLUMBIA 46855* (9.98/14.98 EQ) BACKROADS 23 

99 103 106 1 COLLIN RAYE EPIC 47468 (9.98/14.98 EQ) ALL I CAN BE 99 

100 105 116 78 HARRY CONNICK, JR. COLUMBIA 46146 (9.98(16.98 EQ) WE ARE IN LOVE 22 

101 88 128 LINDA R O N STADT ELEKTRA 61239* (10.98/16.98) MAS CANCIONES 88 

102 99 98 69 REBA MCENTIRE MCA 10016 (9.98/14.98) RUMOR HAS IT 39 

119 112 41 JESUS JONES SBK 95715* (9.98/16.98) DOUBT 25 

104 92 83 26 TANYA TUCKER CAPITOL 95562* (9.98/14.98) WHAT DO I DO WITH ME 57 

105 96 97 18 RANDY TRAVIS WARNER BROS. 26661* (9.98/16.98) HIGH LONESOME 43 

106 97 86 12 ALABAMA RCA 61040* (9.98/14.98) GREATEST HITS, VOL. 2 72 

(107) 136 120 11 ERASURE SIRE 26668* /REPRISE (10.98/16.98) CHORUS 29 

108 98 99 8 QUEENSRYCHE EMI 97048* (40.98/46.98) OPERATION: LIVECRIME 38 

109 110 104 14 FOURPLAY WARNER BROS. 26656* (9.98/16.98) FOURPLAY 97 

( A bums with the greates sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 uni s. RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available on 

cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and CD. Equivalent prices (indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices. © 1992, Billboard /BPI Communications, Inc. and SoundScan, Inc. 
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CHRISTMAS FINALLY ARRIVES FOR VIDEO; LASER SHOWS ITS STRENGTH 
(Continued from page 1) 

very, very strong." 
A spokesman for WaxWorks says a 

surge in buying the week before 
Christmas made this year's video 
sales eclipse those of last. Although 
sales were good across the spectrum, 
the hottest titles included "Fantasia," 
"Rescuers Down Under," "Garth 
Brooks," and "Gone With The Wind," 
which sold an average of "eight or 
nine" copies each at each of the com- 
pany's Disc Jockey superstores. Wax - 
Works owns 150 Disc Jockey and Mu- 
sic Express units. 

Bill Shepard, president of Super 
Club Video Corp., a Dallas -based 
chain with about 200 stores, reports 
strong sell- through business for 
"Fantasia," "Robin Hood," and other 
hits. "But we did not see a strong 
sell -through season beyond the hits, 
says Shepard." 

"As for rental," says Shepard, "ex- 
plosive is probably too soft a word. It 
just rocketed. We have had almost 
double digit comparable -store growth 
since mid -December. The customer is 
back and aggressively renting. Our 
stores were full." He cites "Termina- 
tor 2: Judgment Day" and "City 
Slickers" as particularly strong rent- 
ers. 

However, the rental picture was 
mixed among the chains contacted by 
Billboard. Philadelphia -based West 
Coast Video was up 7.5% on a comp - 
store basis in rentals for Christmas 
week versus the week prior -but it 
was down 6.5% for the month to 
Christmas Eve compared to the same 
period in November. "We did not ex- 
pect that kind of drop," says Len 
Schmidt, business analyst with the 
525 -store web. West Coast expects to 
be down 6.8% for the month versus 
December 1990, depending on New 
Year's Eve business. 

The holiday rental season also 
started slow at Palmer Video, but 
picked up during the second week of 
December at the New Jersey -based 
chain, which has 34 company -owned 
stores and 80 franchise units. Peter 
Balner, Palmer's president, says fig- 
ures aren't in yet from the franchises 
but that rentals for the company 
stores were "up considerably" in De- 
cember, after having lagged the two 
previous months. While he does not 
credit the jump entirely to Rentrak, 

Balner says that all the company 
stores now are using the controver- 
sial revenue -sharing program. 

Palmer's sell- through for the 
Christmas period was up 23% over 
last year on a same -store basis. Busi- 
ness "finally kicked in the second 
week of December," according to 
Balner. 

SALES SURGE FOR USED TAPES 

An "enormous increase in used vid- 
eo sales" accounted for the seasonal 
surge at the 24-store Broadway Vid- 
eo network, based in Danville, Ill., ac- 
cording to owner Lowell Kelsey. "We 
were up a minimum of 12% in comp 
stores, with some stores up 30%. The 
leading seller among the used titles 
was "Robin Hood," Kelsey says. 
"From Dec. 1 right through Christ- 
mas Day," he continues, "we sold an 
average of 40 pieces-a-day per store 
at $9.95. Sure, we sold some copies 
new. But it was basically all used." 

At Tower Video's No. 1 outlet-the 
Lincoln Center store in New York 
City- laserdisc sales have grown to 
account for 35% of the operation's to- 
tal volume. Sales of the format in De- 

cember jumped 31% over last year. 
"We averaged selling 150 [laserdisc] 
units a day," says manager Scott 
Lasky. While video sales on Dec. 21 
and Christmas Eve were substantial- 
ly higher this year than last, sales for 
the first 26 days of this December 
were up only 6% over those for the 
same period last year, Lasky reports, 
and rentals were down by that same 
figure. 

Tower's best -selling videocassettes 
included the Civil War series from 
Time -Life Video, listed at $180 and 
sold for $168.69, and the seven -tape 
PBS Video "I, Claudius" box, tagged 
at $148.69. 

"We feel as though Christmas did 
arrive," says Bob Henderson, senior 
VP and merchandise manager for the 
1,020 -store Musicland Group. He re- 
ports there were moderate compara- 
tive- store video sales increases over 
last year, both for the period between 
Thanksgiving and Christmas and for 
the pre- Christmas weekend. His big- 
gest sellers were "Fantasia" and 
"Robin Hood," but he adds that cata- 
log movie titles also moved well, as 
did Christmas- themed videos. 

"I don't want this to sound like we 
had a banner year," Henderson cau- 
tions, "because we're still not happy 
with it. But we are in the black." 

Joyce Gass, video buyer for the 72 
stores in the Sound Shop and Music -4- 

Less chains, estimates that the corn - 
pany's December video sales will be 
"at least 25 %" above those of last De- 
cember. The chain sells only music 
videos and offers no rental. Gass 
says "Garth Brooks" was her best- 
selling music video. Other hot titles 
were by such acts as Ozzy Osbourne, 
R.E.M., Red Hot Chili Peppers, 
Queensryche, Hammer, and Reba 
McEntire. 

At the 10 -unit Home Video Plus 
Music chain in Austin, Texas, Christ - 
mas -day sales and rental volume was 
up 20% over last year, even though 
the stores stayed open two hours 
less. Best rentals were "City Slick- 
ers," "Naked Gun 2'/2," "Doc Holly- 
wood," "Terminator 2: Judgment 
Day," and "Home Alone." Topping 
the sales category were "Fantasia," 
"Home Alone," and "How The 
Grinch Stole Christmas." 

According to Ron Castell, senior 

VP of programming and communica- 
tions for Blockbuster Entertainment, 
the entire last quarter of 1991 was 
"very healthy" for the video indus- 
try, including Blockbuster. He adds 
that he expects the first quarter of 
'92 to be profitable, too, especially 
compared to the same time last year, 
when America's clash with Iraq was 
monopolizing people's attention. 

Blockbuster's holiday business 
gained from "jumping into the selling 
of tapes in a big way," Castell ex- 
plains. "If you stack 'em high, they 
will buy," he says. One of the chain's 
top -selling holiday titles was "Rich- 
ard Simmons: Sweatin' To The Old- 
ies." Castell notes that many movies 
that did badly at the box office often 
perform well for Blockbuster at rent- 
al. As one such hot rental title, he 
cites "Nothin' But Trouble." He cred- 
its the marketing and star power of 
these box -office disappointments 
with making them popular among 
renters. 

Castell says he is constrained from 
making more detailed remarks about 
Blockbuster's financial activity by 
SEC registration rules. 

MUSIC RETAILERS SING PRAISES OF LAST -MINUTE HOLIDAY SHOPPERS 
(Continued from page 1) 

you called us a few days earlier, I 
don't know if we would have been 
able to say that," he adds. 

Other accounts that echo Bernstein 
include North Canton, Ohio-based 
Camelot Music; Sausalito, Calif. - 
based Record Shop; and Albany, 
N.Y. -based Northeast One Stop. Also, 
even accounts that posted a negative 
comparable -store sales ratio, like 
Newbury Comics in Boston and 
Rock -A -Rolla in Owosso, Mich., say 
that the last few days salvaged the 
holiday selling season for them. 

On the other hand, some accounts 
enjoyed strong sales throughout and 
say that the last few days turned the 
season from a good one to a great 
one. Walter McNeer, executive VP at 
127 -unit Hastings Books, Music & 
Video in Amarillo, Texas, says, 
"Sales were excellent from Sunday 
through Tuesday [before Christmas]. 
Before that we still would have been 
positive for the month, but we will 

possibly be into double -digit in- 
creases now. But a lot of that de- 
pends on the next four days. Certain- 
ly, we are seeing upper single -digit 
increases." McNeer, adds, however, 
that the chain's best increases were 
in books, followed by music, with vid- 
eo rental being flat. 

Los Angeles -based Macey Lipman 
Marketing annually surveys about 
200 accounts right after Christmas 
and the company's founder, Macey 
Lipman, based on initial results, esti- 
mates that music sales were up 2% 
7% on a comparable -store basis. 

But obviously not everybody per- 
formed in that range. Mike Dreese, 
co-owner and CEO of eight-unit, Bos- 
ton -based Newbury Comics, says his 
chain was down about 6% on a com- 
parable -store basis from Dec. 1 -24. 
He points out that the chain has "par- 
ticularly heavy competition with two 
new superstores [Tower and HMV] 
in Cambridge. But if you exclude our 

SONY SUES DG OVER BERNSTEIN RECORDINGS 
(Continued from page 7) 

/Mahler Eighth, and was advertising 
for commercial sale both a phono- 
graph record containing a recording 
of that performance and a purported- 
ly 'complete' set of Bernstein con- 

For fast action, use 

ACTIONMART 

the Billboard 
Classified. 
Call Jeff Serrette toll 
free at (800) 223- 
7524 (NY residents 
dail 536 -5174). 

ducting Mahler's symphonies." 
In a letter dated Oct. 7, 1991, Poly - 

Gram defended the release of record- 
ings containing the Bernstein/ 
Mahler Eighth "on the grounds that 
the 1975 Bernstein /Mahler Eighth 
had not been recorded for the pur- 
pose of making phonograph records; 
that an audiotape of the performance 
had been obtained by DG only within 
the last year; that the re- recording re- 
striction of the 1959 contract (as 
amended) was only in effect through 
1980; and that any contract claims are 
barred by the statute of limitations." 

That same month, Sony learned 
that both the recording containing 
the 1975 Bernstein /Mahler Eighth 
and the complete set of Mahler sym- 
phonies also contained a recording of 
the 1974 Bernstein /Mahler Tenth. 

In the fall of 1991, "PolyGram man- 
ufactured, distributed, and offered 
for commercial sale phonograph re- 
cords containing recordings of Bern- 
stein's performances of Mahler's 
Eighth and Tenth Symphonies that 
had occurred in 1974 and 1975 while 

the 1959 contract was in full effect. 
Defendant Kraut knew of, and assist- 
ed, these acts ... thereby [depriving] 
Sony of its exclusive right to com- 
mercially release phonograph re- 
cords of Bernstein's performances 
rendered during the term of the 1959 
contract," according to the suit. 

Because two of the 10 recordings 
in the complete set are more than 15 
years old, but packaged with the 
more recent recordings, Sony further 
contends that PolyGram is "confus- 
ing the consumer, and wrongfully 
misrepresenting the origin, nature, 
source, date, and quality of two of 
the ten performances contained in 
the collection." 

The suit seeks to enjoin PolyGram 
and DG from further shipment, dis- 
tribution, advertisement, sale, or dis- 
semination of the two recordings 
without Sony's permission. It also 
seeks damages in an amount to be de- 
termined, but at least equal to the 
gross sales received by PolyGram 
and DG for the Eighth or Tenth Sym- 
phony, and the complete recordings. 

Harvard store, we would be just 
about flat." 

In Owosso, Beverly Dews, part 
owner of six-unit Rock -A- Rolla, says 
that, despite enjoying a 20% gain in 
the last two days before Christmas, 
same -store sales were down "maybe 
several percentage points." 

'JUMPING SOMERSAULTS' 

On the other hand, Sandy Bean, 
VP of advertising at 34-unit Harmo- 
ny House, reports that the chain was 
up "15% on total sales and 8% on a 
comparable -store basis and we are 
jumping somersaults." And at Pega- 
sus Music & Video, a 15 -unit chain in 
Salt Lake City, the chain's president, 
Kevin Garn, says, "We are real 
pleased. Same -store sales are up 
35 %," thanks to a strong economy in 
Utah. In addition to not feeling the 
recession like other areas of the coun- 
try, the chain has been very active in 
running promotions and advertising, 
which has driven sales, he says. 

In general, it seems that music 
merchants enjoyed a better Christ- 
mas than did most other retailers, 
who mainly could be heard singing 
"Blue Christmas." More importantly, 
music retailers say that they are rid- 
ing an incredible surge into the new 
year. 

"We experienced a very good 
Thanksgiving week, followed by a 
couple of disappointing weeks, and 
then an incredibly intense week lead- 
ing up to Christmas," says Bill Shep- 
ard, president of Dallas-based Super 
Club Retail. "We think business will 
continue very strong through Jan. 5 
at least." 

Paul David, president and CEO of 
300 -unit Camelot Music, agrees, say- 
ing that after a soft mid -December, 
sales came roaring back, "ending up 
unbelievable and it is still going 
strong. Hopefully, it will carry over 
in January." 

STACKS 1W ALBUMS 

When sales finally exploded three 
days before Christmas, "people 
looked like they were doing their 
shopping for the entire family, buy- 
ing stacks of albums," according to 
Joel Oberstein, director of Marketing 

for 13 -unit, Chatsworth, Calif.-based 
Tempo Records & Tapes. "Lots of 
people went out of our stores with a 
box rather than a bag" because they 
bought so much, he adds. 

Most merchants say hits drove 
Christmas business, and expressed 
some disappointment in catalog sales. 
Mike Fitzgerald, GM of Northeast 
One Stop Inc. in Albany, N.Y., says, 
"The catalog didn't come through 
like we anticipated it to. Hit sales 
were stronger." 

But others say that while hits 
brought the customer into the store, 
catalog sales were kicking in right 
before Christmas and have been get- 
ting even stronger since the holiday. 
Others have been doing well with cat- 
alog all along. For instance, at Pega- 
sus, Garn says, "It was the strongest 
catalog season we have ever had. 
Catalog has just been great, al- 
though we got good numbers on hits, 
too." 

NO RUNAWAY HIT 

Retailers say that there was no 
runaway hit this year, but that a 
strong batch of 10-15 titles drew peo- 
ple into the stores. Among those cited 
by retailers are albums by Garth 
Brooks, Nirvana, U2, Boyz II Men, 
Michael Jackson, Hammer, Metallica, 
Guns N' Roses, and Michael Bolton. 
Some dealers also cited the "Two 
Rooms" compilation and Paula Abd- 
ul's latest effort. 

As for boxed sets, the surprise hit 
appears to have been the Aerosmith 
compilation, although Led Zeppelin 
and Barbra Streisand were said to be 
equally as strong. 

On the format front, as expected, 
CD sales continued to gain momen- 
tum. At Hastings, McNeer reports 
that the chain experienced dramatic 
growth in the last two weeks before 
Christmas, moving from a 64% cas- 
settes and 36% CDs mix on a unit ba- 
sis to about 55% on cassettes and 45% 
on CDs. "That is almost a 10 -point 
shift," he says. And when beneficia- 
ries of CD players come into the store 
in the weeks following Christmas, it 
may put CDs on top of cassettes, he 
adds. 
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110 87 88 97 HAMMER 10 CAPITOL 92857(9 .9W14.98) PLEASE HAMMER DON'T HURT 'EM 1 156 112 125 14 VAN MORRISONPOLYDOR849026 */PLG(17.98/34.98EQ1 HYMNS TO THE SILENCE 99 

111 79 107 156 SOUNDTRACK 3 ATLANTIC 81933 (9.98/16.98) BEACHES 2 151 178 165 23 SHABBA RANKS EPIC 47310 (9.98/14.98 EQ) AS RAW AS EVER 89 

112 116 114 33 EMF EMI 96238(9.98/16.98) SCHUBERT DIP 12 
158 153 148 67 AC/DC ' ATCO EASTWEST 91413(9.98/16.98) THE RAZORS EDGE 2 

(1133) 134 132 130 DON HENLEY 3 GEFFEN 24217 (9.98/16.981 THE END OF THE INNOCENCE 8 159 107 111 5 CHIEFTAINS RCA VICTOR 60824* (9.98/14.98) BELLS OF DUBLIN 107 j 

(114) 165 133 12 SCARFACE RAP -A -LOT 57167/PRIORITY (9.98'15.98) MR. SCARFACE IS BACK 51 (160) RE -ENTRY 13 QTOUMEMY EN 
BOY 

LATIFA1035 

(9.9H 8/15.98) 
NATURE OF A SISTA' 117 

115 101 100 92 WILSON PHILLIPS 5SBK 93745(9.98/14.98) WILSON PHILLIPS 2 161 128 144 72 YANNI PRIVATE MUSIC 2067 *(9.98/14.98) REFLECTIONS OF PASSION 29 

116 91 96 76 THE JUDDS CURB 8318/RCA (9.98/16.98) GREATEST HITS 76 162 142 136 19 DOUG STONE EPIC 47357* (9.98/14.98 EQ) I THOUGHT IT WAS YOU 82 

117 118 127 60 PHIL COLLINS ATLANTIC 82157 (14.98/21.98) SERIOUS HITS...LIVE! 11 (163) RE -ENTRY 37 
ICME A 

COLUALBIA 
IN 

46075CH* 

INS 
(9.98/14.98 EQ) 

FACELIFT 42 

(118) 137 140 21 BIG AUDIO DYNAMITE II COLUMBIA 46147 (9.98/14.98 EQ) GLOBE 76 
(164) NEW 1 NED'S ATOMIC DUSTBIN COLUMBIA 47929* (9.98/14.98 ED) GOD FODDER 164 

(119) 123 145 67 L.L. COOL J DEF JAM 4688 8/COLUMBIA (9.98/14.98 EQ) MAMA SAID KNOCK YOU OUT 16 
165 145 124 30. CANDY DULFER ARISTA 8674' (9.98/14.98) SAXUALITY 22 q (120) 186 - 2 SOUNDTRACK EPIC ASSOCIATED 48732 * /EPIC (10.98/16.98 ED) MY GIRL 120 
166 124 163 94 ` ALAN JACKSON ARISTA 8623 (9.98/14.98) HERE IN THE REAL WORLD 57 

121 120 119 68 VINCE GILL MCA 42321 (9.98/14.98) WHEN I CALL YOUR NAME 67 
167 156 149 74 TRAVIS TRITT WARNER BROS. 26094' (9.98/14.981 COUNTRY CLUB 70 

122 ( ) 122 115 45 
ANOTHER BAD CREATION 

COOLIN' AT THE PLAYGROUND YA' KNOW! 
MOTOWN 6318* (9.98/14.98) 

7 168 ( ) 181 179 64 CHRIS ISAAK REPRISE 25837 (9.9814.98) HEART SHAPED WORLD 7 

(123) 140 141 25 NAT KING COLE CAPITOL 93590* (7.98/12.98) COLLECTOR'S SERIES 86 (169) 183 169 29 THE KLF ARISTA 8657* (9.98./14.981 WHITE ROOM 39 

124 84 78 41 DOLLY PARTON COLUMBIA 46882* (9.98/14.98 EQ) EAGLE WHEN SHE FLIES 24 (170) RE -ENTRY 10 
THE CULT CEREMONY 
SIRE 26673* /REPRISE (10.98/16.98) 25 

(125) 174 156 26 SEAL SIRE 26627./WARNER BROS. (9.98/14.98) SEAL 24 
(111) 175 164 16 KARYN WHITE WARNER BROS. 26320* (10.98/16.98) RITUAL OF LOVE 53 

(126) 162 150 8 INXS ATLANTIC 82294* (14.98/21.98) LIVE BABY LIVE 72 
182 142 10 SOUNDTRACK MCA 10397 (10.98/16.98) HOUSE PARTY II 55 

172 155 9 2ND II NONE PROFILE 1416 (9.98/15.98) 2ND II NONE 127 
173 180 172 105 UB40 VIRGIN 91324 (9.98/14.98) LABOUR OF LOVE II 30 

128 121 110 17 
STEVIE NICKS 

TIMESPACE: BEST OF STEVIE NICKS 
MODERN 91711' /ATLANTIC (10.98/16.98) 

30 ED RE -ENTRY 60 
JANE'S ADDICTION 
WARNER BROS. 25993 (9.98/14.98) RITUAL DE LO HABITUAL 19 

129 114 108 169 PAULA ABDUL 7 VIRGIN 90943 (9.9814.98 ED) FOREVER YOUR GIRL 1 (115) 190 178 11 GERALD LEVERT ATCO EASTWEST 91777* (10.98/16.98) PRIVATE LINE 111 

130 
1. 

125 131 136 CLINT BLACK RCA 9668 (9.9814.98) KILLIN' TIME 31 
176 149 143 31 DIAMOND RIO ARISTA 8673* (9.98/14.98) DIAMOND RIO 84 

® 144 161 109 
HARRY CONNICK, JR. MUSIC FROM "WHEN HARRY MET SALLY..." 
COLUMBIA 45319 (9.98/14.98 EQ) 

42 (111) RE -ENTRY 42 DJ QUIK QUIK IS THE NAME 
PROFILE 1402 (9.98/15.98) 29 

132 133 157 108 KENNY G 2 ARISTA 8613 (13.98/18.98) LIVE 16 118 100 101 6 TAKE 6 WARNER BROS. 26665* (9.98/16.98) HE IS CHRISTMAS 100 

(133) 147 160 32 HARRY CONNICK, JR. COLUMBIA 44369* (7.98/12.98 EQ) 20 133 (179) RE -ENTRY 33 
COLUM 
MARY- CBIA HA4607P7IN1 

* 
CARPENED) TER SHOOTING STRAIGHT IN THE DARK (8.98/14.98 104 

(134) 151 152 26 BEBE & CECE WINANS CAPITOL 92078' (9.98/16.98) DIFFERENT LIFESTYLES 74 CrT Y 195 175 8 PET SHOP BOYS 
DISCOGRAPHY - COMPLETE SINGLES COLLECTION 

EMI 97097* (13.98/21.98) 111 

(135) NEW ' 1 

* * *TOP DEBUT*** 
SOUNDTRACK COLUMBIA 48627* (10.98/16.98 ED) THE PRINCE OF TIDES 135 181 143 123 34 LORRIE MORGAN RCA 3021* (9.98/14.98) SOMETHING IN RED 71 

182 176 188 20 FRANK SINATRA 
SINATRA REPRISE: THE VERY GOOD YEARS 

REPRISE 26501* (13.98/20.98) 98 136 185 - 2 N I RVAN A SUB POP 34(8.98/14.98 ED) BLEACH 136 

131 168 166 46 ENIGMA CHARISMA 91642* (9.98/14.98) MCMXC A.D. 6 
183 157 130 13 SIMPLY RED ATCO EASTWEST 91773* (10.98/16.98) STARS 79 

(138) 161 191 13 PATTI LABELLE MCA 10439 (9.98/14.98) BURNIN' 78 (184) NEW 1 
OFIRST RIGINAL 

NIGHT 1099' 
CAST 

(10.98/16.98) LES MISERABLES HIGHLIGHTS 184 

139 127 126 56 SOUNDTRACK EPIC ASSOCIATED 46982* /EPIC (9.98/16.98 EQ) DANCES WITH WOLVES 48 185 194 168 5 D -NICE JIVE 41466* (9.98/14.981 TO THA RESCUE 137 

140 146 129 19 VANESSA WILLIAMS WING 843522 /MERCURY (9.98/16.98 ED) THE COMFORT ZONE 84 186 170 174 109 AEROSMITH 4 GEFFEN 24254 (9.98 /16.98) PUMP 5 

141 191 - 2 CYPRESS HILL RUFFHOUSE 47889 /COLUMBIA (9.98/14.98 ED) CYPRESS HILL 141 (181) RE -ENTRY 38 
RATZ 

4.9 VIRGIN 
LENNY 

916K10* (VI9.98/1 
8) MAMA SAID 39 

142 111 103 28 CHER GEFFEN 24369* (10.98/16.981 LOVE HURTS 48 (188) RE -ENTRY 23 ANTHRAX ATTACK OF THE KILLER B'S 
MEGAFORCE 848804 /ISLAND (9.98/14.98) 27 

(143) 155 - 2 PEARL JAM EPIC ASSOCIATED 47857* /EPIC (9.98/14.98 ED) TEN 143 (189) NEW 1 
JCOLOHNNY 

UMBIA 47982* 
MATH(9.98/IS 

14.98 ED) 
BETTER TOGETHER - THE DUET ALBUM 189 

144 132 121 ` 38 MARC COHN ATLANTIC 82178* (9.98/14.98) MARC COHN 49 190 192 195 8 RESTLESS HEART RCA 61041* (9.98/14.98) BEST OF RESTLESS HEART 173 

145 138 134 18 NEIL DIAMOND COLUMBIA 48610 (10.98/16.98 ED) LOVESCAPE 44 
191 130 158 52 THE JUDDS CURB 2070' /RCA (9.98/14.98) LOVE CAN BUILD A BRIDGE 62 

146 109 - 2 CROSBY, STILLS & NASH ATLANTIC 19104* (54.98/69.98) CSN 
' 

109 
(192) RE -ENTRY 7 

NICE & SMOOTH 
COLUMBIA 47373 (9.98/14.98 EQ) 

AIN'T A DAMN THING CHANGED 141 

(141) 200 192 4 AMG SELECT 21642* (9.98/16.98) BITCH BETTA HAVE MY MONEY 147 

(193) RE -ENTRY 8 
PIXIES TROMPE LE MONDE 
ELEKTRA 61118' (9.9$16.9ßI 92 

(148) RE -ENTRY 32 
T 0.. 

SIRE 
ICE - 

26492/WARNER 
G ORIGINAL GANGSTER 

BROS. 19.98/16.98) 
15 

(194) RE -ENTRY 10 
KID 'N PLAY FACE THE NATION 
SELECT 61206/ELEKTRA(9.98/14.98) 144 

149 115 118 66 BETTE MIDLER A' ATLANTIC 82129 (9.98/16.98) SOME PEOPLE'S LIVES 6 

195 188 1 186 89 SOUNDTRACK 3 EMI 93492 (10.98/16.98) PRETTY WOMAN 4 
150 139 146 41 GEORGE STRAIT MCA 10204* (9.98/14.98) CHILL OF AN EARLY FALL 45 

(196) RE -ENTRY 14 
PRIMUS 
INTERSCOPE 91659 * /ATCO EASTWEST (9.98/14.98) SAILING THE SEA OF CHEESE 116 

(151) 163 154 10 TINA TURNER CAPITOL 97152* (13.98/21.98) SIMPLY THE BEST 113 

(197 RE -ENTRY $ 
BIG DADDY KANE 
COLD CHILLIN' 26715' /REPRISE (9.98/16.98) PRINCE OF DARKNESS 57 

152 126 117 16 KENNY LOGGINS COLUMBIA 46140* (9.98/14.98 EQ) LEAP OF FAITH 71 

198 189 1 181 108 
JANET JACKSON 5 

JAM 3920 (9.98/16.98) JANET JACKSON'S RHYTHM NATION 1814 1 153 150 162 29 AARON NEVILLE A&M 5354* (9.98/14.98) WARM YOUR HEART 44 

(154) RE -ENTRY 5 
BLACKMERCURY SHEEP 

848368 (9.98/14.98 ED) 
A WOLF IN SHEEP'S CLOTHING 127 (199) RE -ENTRY 53 

PAUL 
WARNER 

SIMON 
2 

2 

(9.98 16.98) RHYTHM OF THE SAINTS 
EROS. 6098 4 

(155) 198 182 '10 
SLAYER 
DEF AMERICAN 26748'ANARNER EROS. (19.98/27.98) LIVE - DECADE OF AGGRESSION 55 

200 187 6 
VARIOUS ARTISTS 

NEW YORK ROCK & SOUL REVUE 
GIANT 24423 */WARNER BROS. (10.98/16.98) 187 

TOP ALBUMS A -1 (LISTED BY ARTISTS) 

The 2 Live Crew 79 
2nd II None 127 

Paula Abdul 20, 129 
AC/DC 158 
Bryan Adams 24 
Aerosmith 56, 186 
Alabama 106 
Alice In Chains 163 
AMG 147 
Another Bad Creation 122 
Anthrax 188 

Bell Biv Devoe 67 
Big Audio Dynamite II 118 
The Black Crowes 64 
Blacksheep 154 
Clint Black 66, 130 
Michael Bolton 10, 73 
Boyz It Men 6 
Garth Brooks 2, 16, 38 

Tevin Campbell 63 
Mariah Carey 11, 62 
Mary- Chapin Carpenter 179 
Carreras - Domingo - Pavarotti 77 
C&C Music Factory 40 
Cher 142 

Chieftains 159 
Eric Clapton 80 
Marc Cohn 144 
Natalie Cole 12 
Nat King Cole 123 
Phil Collins 117 
Color Me Badd 13 
Harry Connick, Jr. 19, 100, 131, 
133 
Michael Crawford 54 
Crosby, Stills & Nash 146 
The Cult 170 
Cypress Hill 141 

D -Nice 185 
D.J. Jazzy Jeff & The Fresh Prince 
Diamond Rio 176 
Neil Diamond 145 
Digital Underground 71 
Dire Straits 53 
D.J. Magic Mike & M.C. Madness 72 
DJ Quik 177 
Candy Dulfer 165 

EMF 112 
Enigma 137 
Enya 37 

Erasure 107 
Gloria Estefan 86 
Extreme 51 

Firehouse 44 
Fourplay 109 

Kenny G 132 
Genesis 14 
Geto Boys 47 
Vince Gill 48, 121 
Amy Grant 23 
Guns N' Roses 7, 8 

Hammer 3, 110 
Heavy D. & The Boyz 90 

61 Don Henley 113 

Ice Cube 29 
Ice-T 148 
INXS 126 
Chris Isaak 168 

Janet Jackson 198 
Michael Jackson 5 
Alan Jackson 60, 166 
Jane's Addiction 174 
Jesus Jones 103 
Jodeci 26 

The Judds 75, 116, 191 

Big Daddy Kane 197 
Kid 'N Play 194 
The KLF 169 
Lenny Kravitz 187 

L.L. Cool! 119 
Patti LaBelle 138 
Gerald Levert 175 
Kenny Loggins 152 

Madonna 69 
Marky Mark & The Funky Bunch 22 
Richard Marx 55 
Johnny Mathis 189 
Reba McEntire 31, 102 
John Mellencamp 46 
Metallica 9 
Bette Midler 34, 149 
Lorrie Morgan 181 
Van Morrison 95, 156 
Motley Crue 21 

N.W.A 93 
Naughty By Nature 27 
Ned's Atomic Dustbin 164 
Aaron Neville 153 
Nice & Smooth 192 

Stevie Nicks 128 
Nine Inch Nails 94 
Nirvana 1,136 

ORIGINAL CAST 
Les Miserables Highlights - Complete 

Symphonic 184 
ORIGINAL LONDON CAST 

Phantom Of The Opera 81 
Phantom Of The Opera Highlights 

50 . 

Ozzy Osbourne 28 

Dolly Parton 124 
Pearl Jam 143 
Pet Shop Boys 180 
Tom Petty & The Heartbreakers 52 
Pixies 193 
P.M. Dawn 49 
Poison 78 
Primus 196 
Prince 15 
Public Enemy 32 

Queen Latifah 160 
Queensryche 43, 108 

R.E.M. 30 

Bonnie Raitt 17, 91 
Collin Raye 99 
Red Hot Chili Peppers 
Restless Heart 190 
Linda Ronstadt 101 
Roxette 96 
Rush 59 

House Party II 172 VARIOUS ARTISTS 
My Girl 120 New York Rock & Soul Revue 200 

35 Pretty Woman 195 Two Rooms: Songs Of E. John & B. 
The Prince Of Tides 135 Taupin 18 
Robin Hood: Prince Of Thieves 84 Stevie Ray Vaughan & Double Troub- 

Lisa Stansfield 85 le 25 
Rod Stewart 45 

Salt -N -Pepa 68 
Scarface 114 
Scorpions 87 
Seal 125 
Bob Seger & The Silver Bullet Band 
57 
Shabba Ranks 157 
Paul Simon 74, 199 
Simply Red 183 
Frank Sinatra 182 
Skid Row 83 
Slayer 155 
Soundgarden 88 
SOUNDTRACK 

Beaches 111 
Beauty & The Beast 36 
The Commitments 65 
Dances With Wolves 139 

Doug Stone 162 
George Strait 150 
Barbra Streisand 70 
Keith Sweat 33 

Take 6 178 
James Taylor 41 
Tesla 97 
Randy Travis 105 
A Tribe Called Quát 89 
Travis Tritt 42, 167 
Tanya Tucker 104 
Tina Turner 151 

U2 4 
UB40 173 

Van Halen 39 
Ricky Van Shelton 98 
Luther Vandross 58 

Karyn White 171 
Vanessa Williams 140 
Wilson Phillips 115 
BeBe & CeCe Winans 134 
George Winston 76 

Yanni 92, 161 
Trisha Yearwood 82 
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DCC HARDWARE, SOFTWARE TO TAKE CENTER STAGE AT CES 
(Continued from page .i') 

expected hot audio /video product and 
discussion categories at the Winter 
CES will include compact disc- inter- 
active, laserdisc, home theater, and 
camcorders. 

Sponsored by the Electronics In- 
dustries Assn., the event is expected 
to be the largest Winter CES on rec- 
ord, with more than 1,533 exhibitors 
filling 870,000 square feet of exhibit 
space at the Las Vegas Convention 
Center, Las Vegas Hilton, Sahara 
Hotel, and The Mirage hotel. Some 
70,000 - 75,000 attendees are expected, 
according to EIA. 

The CES will also be the site for a 
Jan. 10 "membership and direction" 
meeting of the recently formed DCC 
Group of America, a coalition of hard- 
ware and software supporters of the 
technology. 

Some 60 worldwide companies, 
claims Philips, are now "supporting" 

the technology. Official U.S. support- 
ers include the big -six music compa- 
nies: BMG, Capitol /EMI, MCA, Poly - 
Gram, Sony, and Time Warner. 
Among hardware backers are JVC, 
Panasonic /Technics, Denon, Sansui, 
Tandy, Thompson, and Denon. 

Other support comes from blank - 
tape and technology companies, in- 
cluding BASF, which is expected to 
host a press conference announcing 
blank DCC media. TDK is also said to 
be readying blank DCC tape. Pricing 
on blank media is expected to be 20% 
50% higher than standard cassette 
blank tape depending on grade. 

Industry observers say the DCC 
Group will play the same role the CD 
Group played during that format's 
early rollout. The June CES in Chica- 
go is anticipated to be a more "formal 
coming out party" for DCC with a 
major DCC Group hardware /soft- 

ware exhibit now being planned. 
"This CES," says one source close 

to Philips, "will be more of an early 
positioning event of the first genera- 
tion of the product as the Philips 
product is here and is ready to ship. 
This is the time when individual man- 
ufacturers who are ready to step up 
to the plate with the technology will 
show what they have. For the first 
time, retailers will see the model 
from Philips that will actually ship." 

Philips' DCC900 will be part a new 
"900 Series" line of components from 
the company with an emphasis on 
digital technology. 

LASERDISC GROWTH CONTINUES 

On the growing laserdisc front, it's 
expected the industry will see the 
further proliferation of models and 
firms. It's estimated, for example, 
that the number of hardware compa- 

QUEEN RULES EUROPE'S HOLIDAY RECORD SALES 
(Continued from page 5) 

gow were not previously restricted 
from trading on that day. 

MOBS IN PARIS MEGASTORE 

Sunday trading was also an issue 
in Paris for Virgin, where its 
Champs -Elysees megastore flouted a 
court ban and opened Dec. 29. More 
than 40,000 shoppers jammed the out- 
let, forcing management to twice 
close its doors during the day be- 
cause of the crowds. 

Virgin opened the store from noon 
to 10 p.m., despite the threat of a 
$12,000 per hour fine. It was legally 
open the three Sundays before Christ- 
mas; when it decided to open Dec. 29, 
storeworkers' union CFDT secured an 
injunction banning that move. The re- 
tailer has lodged an appeal. French 
law currently limits Sunday trading to 
corner shops and pharmacies. 

"Dangerous" and Queen titles 
were front -runners at Virgin's Paris 
site, with Etienne Daho, Genesis, 
Prince, Dire Straits, Patrick Bruel, 
and U2 also strong. Claude Poitel, in 
charge of the store's record and video 
departments, says, "The beginning 
of December was very flat, but sales 
started to really reach a good rate on 
Dec. 20." 

On sell- through video, Poitel re- 
ports, "Fantasia" has been the hot- 
test title around, followed by "Pretty 
Woman," with the latter selling 850 
units per week. 

Also in Paris, the flagship of 40- 
store chain FNAC reports robust 
holiday sales. "The beginning of De- 
cember was rather flat, but the last 
days of the month have been ex- 
tremely busy," comments Frederic 
Deutsch, music and video department 
chief of FNAC Etoile, the web's 
brand -new capital superstore. He 

RHINO, FOX SETTLE SUIT 
(Continued from page 5) 

old cartoons and to create new epi- 
sodes. 

After the settlement, Fox said in a 
news release: "We are pleased Rhino 
Records Inc. and the court have ac- 
knowledged Twentieth Century 
Fox's exclusive right to the Crusader 
Rabbit character and the 195 classic 
cartoons featuring the character. 
Twentieth Century Fox has granted 
an exclusive license to the Fox Chil- 
dren's Network to broadcast the orig- 
inal cartoons as well as develop new 
episodes." 

says its outlets elsewhere experi- 
enced similar shopping patterns. 

Queen's "Greatest Hits" I & II and 
Michael Jackson's "Dangerous" were 
sales leaders for FNAC. Of the lat- 
ter, Deutsch comments, "It has 
slowed a little but remains a strong 
seller. I doubt it will reach the level of 
'Thriller,' but I'd like to have more 
successes of this magnitude." French 
artists with significant album sales 
over Yule include Patrick Bruel, 
Johnny Hallyday, and Etienne Daho, 
plus the catalog of the late Yves Mon - 
tand. 

Sell- through video made a strong 
showing at FNAC, especially "Fanta- 
sia," and there was notable action on 
laserdiscs. Says Deutsch, "It is not 
rare that on some key movies we or- 
der 500 copies on laserdisc and they 
usually sell in a week or two. But our 
store is a little special in that respect; 
this trend has not reached the other 
outlets outside Paris." 

QUEEN SCORES IN HOLLAND 

In the Netherlands, the 94 -store 
Free Record Shop reports bumper 
sales for the Queen compilations. The 
second volume was the web's top 
holiday item, selling roughly 5,000 
pieces chainwide during Christmas 
week. This compares with 2,200 units 
for "Greatest Hits I" the same 
week -and 1,400 for "Dangerous." 

Free sales chief Chris Boog says 
the Queen boom impacted the perfor- 
mance of the Jackson and U2 albums. 
"Normally, we would have expected 
more from these two giant acts, but 
Queenmania has affected every- 
thing," he says. 

Other top 10 albums in Free's 
Christmas stocking included Simply 
Red, Paul Young, Enya, Lisa Stans- 
field, the Elton John /Bernie Taupin 
tribute "Two Rooms," and a local 
compilation of 1991 top 40 hits. Boog 
says the chain was pleasantly sur- 
prised by the spread of releases that 
sold significantly during the holiday 
season -1,200 -1,300 titles by his esti- 
mate. 

Queen also reigned during Christ- 
mas in Amsterdam at the 19,000 - 
square -foot Fame outlet, Holland's 
first and, so far, only music super- 
store. Manager Klaas Kielstra char- 
acterized business for music mer- 
chandise as "fantastic," with sales up 
by 30% over the same period in 1990. 

"We were kind of stunned," he 
says, attributing a lot of the action to 
the relative newness of the super- 

store concept to Dutch music buyers, 
as well as to tourism in the capital. 

Aside from the Queen hits and cat- 
alog titles, Kielstra cites strong sales 
for U2, Enya, Michael Jackson, Nir- 
vana, and a local package of 1991 
dance favorites. In sell -through vid- 
eo, Fame's results were even stron- 
ger than for music, with business 
50% better than during Yule last 
year. Top items included "Fantasia," 
"Dances With Wolves," and all 
Queen's music releases; the latter 
have been sellouts, Kielstra con- 
cludes. 

PUBLICITY SPLASH 
In Italy, Queen sold well at the re- 

cently opened Virgin megastore in 
Milan, followed by the Jackson and 
U2 albums. This was the outlet's first 
Christmas, and it is enjoying business 
derived from the splash of publicity 
surrounding Virgin Retail's entry 
into the market in the fall. Store man- 
ager Loredana Santelli says trading 
results exceeded the company's ex- 
pectations, although she declines to 
be specific. 

At the Ricordi megastore in Milan, 
the outlet's overall business was off 
by about 370-4% compared with 1990. 
Store director Carmen Taurisano 
says "Dangerous" was the top -sell- 
ing holiday album, moving about 
1,000 pieces in 20 days in December; 
albums by U2 and Tina Turner also 
sold well. Italian artists who made 
their mark included Antonello Ven- 
ditti, Enrico Ruggeri, and Pino Dan - 
iele. 

'ABNORMAL' UPTURN 

In Germany, "Dangerous" and 
Genesis' "We Can't Dance" were the 
strongest international titles for the 
World of Music (WOM) chain during 
the holiday period. Albums by David 
Hasselhoff and the late Roy Black 
were the winners in domestic reper- 
toire. WOM head of purchasing Lud- 
wig Hafner says the web's Christmas 
sales showed a "definite increase" 
over last season, with a notable surge 
in CD business. 

Dieter Reuter, general sales man- 
ager for the Saturn /Hansa chain, 
likewise reports a considerable in- 
crease in holiday sales this year com- 
pared with last. He even calls the up- 
turn "abnormal." Setting the pace for 
Saturn were Genesis, Queen (the sec- 
ond hits volume), and Michael Jack- 
son. 

nies marketing combiplayers is ap- 
proaching 20, with Toshiba one of the 
latest. The number of models to be 
announced at CES will probably sur- 
pass 40. 

Laserdisc hardware pricing will be 
carefully watched as several combi- 
players have dropped to the $500- 
$550 range. It's possible that the $500 
price point may be broken at the 
show. 

A major laserdisc subtrend is kar- 
aoke; Pioneer now has four karaoke 
combiplayers tint also play regular 
laserdiscs and CDs. 

On the laserdisc software front, 
Image Entertainment is expected to 
make several announcements focus- 
ing on hardware/software consumer 
promotions. 

CES -goers also will see the formal 
debut of an industrial recordable la- 
serdisc player from Pioneer. 

As for CD -I and related fronts, 
Philips is promising a "preview of the 
second generation of CD -I hardware, 
including Photo CD and a portable 
CD -I player with liquid crystal dis- 
play, more than a dozen new addi- 
tions to the growing roster of soft- 
ware titles, and user -operated CD -I 
kiosks for hands -on time." The offi- 
cial U.S. launch of CD -I took place 
Oct. 15. 

On the videocassette software 
front, a number of studios will have 
sales and marketing executives on 
hand conducting meetings with larg- 
er accounts and racks in hotel suites. 

How has the entertainment hard- 
ware industry fared in the current re- 
tail climate? Alan Haber, the Elk's 
communications manager, says, "The 
economy has had an effect on every 
industry, and the consumer electron- 
ics industry is no different. The fact 
that we're doing as well as we're do- 
ing-we're matching last year's sales 
and maybe a teeny bit above that - 
that's pretty good, considering the 
way the economy is. The reason is 
that people have a need for our prod- 
ucts." 

Haber says business also has been 
helped by effective promotion of new 
concepts and technologies. He notes, 
for example, strong sales for stereo 
VCRs, large -screen TVs, and projec- 
tion TVs and other home -theater 
components. 

The CES seminars and workshops 
will include keynote speeches from 
John Sculley, chairman and CEO of 
Apple Computers Inc., and Frank 
Myers, chairman of the board and 
CEO, Wells -Gardner Corp., and chair- 
man, EIA board of directors. 

Among other session topics: 
"The Home Audio Recording 

Act: What's In It For You," conduct- 
ed by David Poisson, EIA /CEG staff 
VP, government and legal affairs. 

"How To Sell And Market Home 
Theater," conducted buy John Kel- 
logg, Dolby Laboratories. 

"New Audio Broadcast Technolo- 
gies," conducted by Gary Shapiro, 
EIA /CEG group VP. 

Cassette Spring Pads I' 
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NEW POS CHARTS: EVERYTHING YOU WANTED TO KNOW 
(Continued from page 1) 

still have questions about the actual 
mechanics of the new chart system 
and how it works. Here are some of 
the most frequently asked questions 
about the POS charts, along with an- 
swers to them: 

Q: Which charts are based on the 
POS system? 

A: The Billboard 200, Top Country 
Albums, Top Pop Catalog Albums, 
Top Country Catalog Albums, Heat - 
seekers, Top Christmas Albums, and 
Top POS Singles Sales. The system 
also provides the retail input in the 
Hot 100 Singles chart, which also re- 
flects airplay. 

Q: What does a bullet mean? 
A: As is true of all bulleted album 

charts, bullets on the POS charts indi- 
cate the titles that experienced signif- 
icant sales growth over the previous 
week. 

Q: How does an album get a bul- 
let? 

A: Standard criteria on The Bill- 
board 200 are a 10% gain (with that 
gain representing a minimum of 500 
units), or any title that increases by 
3,000 units. However, appropriate ad- 
justments are made according to the 
size of the week's business. In weeks 
where sales are soft, Billboard will 
elect to use a lower percentage. In 
weeks where business is booming, 
particularly in the weeks leading up 
to Christmas, higher percentages are 
employed. 

Billboard and SoundScan, which 
provides the POS data, have dis- 
cussed using sales indexing, whereby 
each week's bullet criteria would re- 
flect that week's sales. However, we 
will test that idea in -house before 
making such a change. 

Q: What's more important, chart 
position or having a bullet? 

A: The honest answer is that it de- 
pends on the title -and the week -in 
question. Bullets and position are 
both important indicators, but each 
tells a different story. As was true in 
the previous system, an album's posi- 
tion indicates how it competes 
against the rest of the field, while a 
bullet indicates how its sales compete 

with its own previous -week perfor- 
mance. 

If an album ranks No. 1 or No. 2 
and does not have a bullet, that title 
still stands as one of the industry's 
top two sellers, and that is a laudable 
accomplishment. In a different part 
of the chart, a record might have a 
handsome increase in sales, but not 
enough to affect position. In a recent 
week, Paula Abdul saw a 35% in- 
crease in sales but held at No. 15. In 
this title's case, the bullet had greater 
significance than chart movement. 

Q: If a record loses its bullet and/ 
or loses chart position, does that 
mean its sales are faltering? 

A: Not necessarily. For example, in 
a very active part of the chart, or in 
instances where another record de- 
buts at a higher position, displace- 
ment will cause a record to move 
backward despite a sales increase. 
Similarly, a record that loses a bullet 
may have had a sales increase, but 
not large enough to retain that bullet, 
although it may bullet again in future 
weeks. 

Q: Sometimes the bullets on 
SoundScan's sales lists don't match 
the bullets printed in Billboard. Why? 

A: The bullets currently listed on 
SoundScan's reports are based on the 
10 % -or- 3,000 -units criteria outlined 
above. However, as explained above, 
Billboard may elect, depending on 
market conditions, to adjust criteria. 
The charts that are released at 6 p.m. 
Eastern time on Thursday on the Bill- 
board Information network will 
match the charts that are printed in 
the magazine. 

Q: Who determines bullets on the 
chart? 

A: Appropriate adjustments are de- 
termined by the chart manager. All 
bullets are reviewed and approved by 
Billboard director of charts Michael 
Ellis. 

Q: How many units does an album 
have to sell to make The Billboard 
200? 

A: In most weeks, a title needs to 
move at least 5,000 units over the 
counter to make the chart. The 
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chart's floor was obviously higher 
during the weeks of the holiday sell- 
ing season. 

Q: How many units does an album 
have to sell to make No. 1? 

A: That amount is also relative. 
Some albums, especially in the first 
weeks of the new system, were able 
to rank.No. 1 with barely more than 
100,000 units. However, the numbers 
that could top the chart in June, when 
sales were soft, could not have com- 
peted with the numbers posted by 
Brooks during his recent eight -week- 
run at No. 1. Metallica exceeded 
600,000 units, and Guns N' Roses de- 
buted at No. 1 with more than 
700,000, but each act could have en- 
tered at No. 1 with less than half 
those numbers. 

Q: Do the sales figures reflect only 
the accounts in the reporting pool? 

A: No. They are national figures 
projected from the participating 
stores. The sample represents more 
than 50% of the music marketplace. 
Sales are compiled from participating 
stores in each market cluster, and are 
then projected to reflect the entire 
market's sales. Those by- market tal- 
lies are then added to approximate 
national sales. 

Q: Some U.K. labels have attempt- 
ed to manipulate that country's over - 
the- counter charts. Can that happen 
here? 

A: In the early days of the U.K. 
system, the process by which sales 
were logged was an extra step in a 
sales transaction, but the POS sys- 
tem used for the Billboard charts is 
driven by the same processes that 
govern the participants' own inven- 
tory management systems. When a 
sale is rung at the cash register, or 
when sales are scanned during inven- 
tory cycles, the sale is automatically 
registered in the chart system. 

More recently, some U.K. labels 
have been accused of sending buying 
teams to stores in the Gallup sample 
to influence that country's chart. But 
in the U.S., the universe of stores is 
so large that such an endeavor would 
be prohibitively costly. 

Q: Can't the labels influence the 
POS charts by putting a title on sale 
at a large discount? 

A: That is not manipulation; it's 
marketing. Obtaining price and posi- 
tion at important accounts has al- 

NEW KIDS PHOTOS 
(Continued from page 7) 

yet but it's certain to be in the mil- 
lions of dollars." He adds, "Prelimi- 
nary indications are that they 
grossed certainly more than $5 mil- 
lion and maybe more than $10 mil- 
lion" in profits from merchandise us- 
ing the Marshall pictures. "We're 
looking to recover a portion of the 
profits." 
.Roger Zissu, attorney for New 

Kids and its managers, says of Mar - 
shall: "She's entitled to some pay- 
ment for the uses. The parties are 
hung up on how much. Nobody's try- 
ing to say we can use the photos and 
nobody has to pay." But he adds, 
"We've offered very reasonable 
amounts. They want a percentage of 
every button and tablecloth sold." 

Zissu says Marshall was paid "ap- 
proximately $4,500" for the initial 
uses of her photos. 

The photographer is the wife of 
Paul Marshall, a well -known music - 
industry lawyer. 

A pre -trial conference on the suit 
was scheduled for Jan. 3. 

ways played a role in a record's chart 
performance. Besides, even a low 
sale price won't lead a consumer to 
buy a recording that he or she doesn't 
like. 

Q: Do sales at Musicland deter- 
mine the POS charts? 

A: With roughly a 10% market 
share, Musicland, as the industry's 
largest account, should indeed have 
significant impact. But success at 
Musicland does not ensure success on 
The Billboard 200. For example, Gen- 
esis' latest album debuted at No. 1 at 
Musicland, then moved to No. 11 in 
that chain in the title's second week. 
But on The Billboard 200, the album 
opened at No. 4 and then moved to 
No. 8. 

Q: Do rackjobbers dominate the 
POS charts? 

A: Excluding the internal rack at 
Target Stores, rackjobbers account 
for about 15% of sales in the U.S., and 
that is the share they have in the re- 
porting sample. At least two acts, 
Guns N' Roses and N.W.A, have been 
able to move quickly to No. 1 on The 
Billboard 200 with virtually no rack 
sales. 

Q: When will the other album 
charts move to POS? 

A: Although the current sample is 
more than adequate for the charts 
that it now provides, stores with par- 
ticular customer bases and inventory 
specialties must be added to properly 
track such formats at R&B, classical, 
jazz, new age, and world music. Bill- 
board hopes to be able to convert the 
R &B charts to POS in the next six 
months. 

BETWEEN THE BULLETS: 

SPECIAL PROGRESS REPORT 
BY GEOFF MAYFIELD 

WHEN THE POS -based Billboard 
200 Top Albums chart was born last 
May 25, some chart watchers were 
worried that new and developing 
artists would not find a home on the 
chart, that albums' chart positions 
would vary wildly from week to 
week, that so- called "street re- 
cords" would be lost in the shuffle, 
and that the No. 1 position would 
become a re- 
volving door, 
with a different 
title taking the 
top spot each 
week. But, in 
short order, 
those early as- 
sertions were 
disproved. 

Nirvana, which hits No. 1 this 
week with its major -label debut, is 
the most convincing argument that 
new artists can succeed on the new 
chart. But there have been other 
success stories, including EMF 
(which peaked at No. 12), Candy 
Dulfer (peak, No. 22), Seal (peak, 
No. 24), Marky Mark & the Funky 
Bunch (who climb to No. 22 this 
week), and Alice In Chains (peak, 
No. 42). 

With a few exceptions, chart posi- 
tions on most titles have not fluctu- 
ated greatly from week to week. 
Some titles debut at their peak posi- 
tion and descend from there; some 
debut at lower positions and rise 
from there. But a yo -yo pattern, 
with titles bouncing up and down 
wildly from week to week, has been 
rare. 

Early on, N.W.A proved that rap 
titles, including those sold through 
independent channels, could be well 
represented on a point -of -sale chart. 
In the June 15 issue, the rap 
group's album "Efil4zaggin" 
opened at No. 2 and moved to No. 1 

the following week. In the May 25 
issue, the POS system moved DJ 
Quik up 14 places, to No. 32, at that 
time his highest position. He later 
peaked at No. 29. More recently, 
Priority Records artist Ice Cube de- 
buted at No. 2, ahead of Hammer, 
an established act on a major label. 

There were six different No. 1 al- 
bums in the POS system's first sev- 
en weeks, but sales at that time 

were soft and the market lacked a 
dominant seller, conditions that 
made it easier for different titles to 
grab No. 1. Soon though, Van Halen 
held No. 1 for three weeks. Natalie 
Cole was No. 1 for five weeks. Me- 
tallica reigned for four weeks, and 
Garth Brooks ruled for eight out of 
his latest album's first 10 weeks. 

Although the consumer media 
have paid much attention to the al- 
bums that debuted at No. 1, such as 
those by Skid Row, Van Halen, 
Brooks, Guns N' Roses, U2, and Mi- 
chael Jackson, titles that open at 
lower spots can still climb to the top 
spot. The first four acts that 
reached No. 1 in the new system - 
Michael Bolton, R.E.M., Paula Abd- 
ul, and N.W.A -all debuted at low- 
er positions. Natalie Cole opened at 
No. 25, built momentum each week, 
and reached No. 1 in her fifth chart 
week. 

Country artists, as best illustrat- 
ed by Brooks, have gotten better 
representation in the new system 
than in the old, which was based on 
sales rankings supplied by retailers. 
Although some pop- minded execu- 
tives complained about country's 
improved showing on The Billboard 
200 when the POS system was 
adopted (and also in May 1990, 
when Billboard reweighted its 
charts to better reflect accounts' 
market shares), no one ever offered 
any data to refute the genre's en- 
hanced profile. The criticisms 
seemed to come from the percep- 
tion vs. reality school: "If I don't 
like what the information tells me, 
the information must be wrong." 
But some market leaders see coun- 
try's improved stance as a vindica- 
tion of the new chart system. 

Country and rap aren't the 
only genres that have benefited 
from the new system. Acts that 
appeal to adult consumers also 
have improved chart positions. 
Neil Diamond's latest, for exam- 
ple, entered The Billboard 200 at 
No. 67, his highest debut in nine 
years, while Barry Manilow's lat- 
est opened at No. 68, his highest 
debut since 1984. The chart per- 
formances logged by Harry Con - 
nick Jr., Bette Midler, Michael 
Crawford, and Yanni also sug- 
gest that adult demographics are 
better represented in the new 
system than they were before. 
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POPULARUPRIS1NGS, 
B I L L B O A R D ' S W E E K L Y N A T I O N A L R E P O R T O N N E W A N D D E V E L O P I N G A R T I S T S 

Front And Center. Ashley 
Cleveland used to sing 
background for the likes of 
John Hiatt and Jo -el Sonnier. 
But, when Atlantic CEO Doug 
Moms caught her voice on a 
Hiatt tape, her solo career was 
born. Except for the album's 
brief prelude, Cleveland wrote 
or co -wrote all 11 songs. She 
recently opened for Marc Cohn 
at New York's Bottom Line. 

OVERLOOKED: Before we get too caught up in the busi- 
ness of 1992, Popular Uprisings takes a look at the year that 
has just passed. As is always the case in the music biz, there 
were a lot more misses than hits in 1991, and, in the opinion 
of your humble columnist, many of those records that fell 
through the cracks truly deserved your attention. 

IT'S MY TURN: What follows is an entirely 
subjective rundown of some great albums that, 
for one reason or another, failed to make The 
Billboard 200 Top Albums chart. Because some 
people will be tempted to blame these albums' 
chart fates on the point -of -sale methodology, 
I'll hasten to point out that almost half of the 
titles listed below were released well before we 
moved to the new system in the May 25 issue. 

Also, since I'm using The Billboard 200 as a 
benchmark, I'm confining this list to titles 
from the pop, rock, alternative, and R &B 
genres. So, here goes: 

1. Ashley Cleveland, "Big Town" (Atlantic). 
Former backup singer made a powerful debut, 
marked by intelligent lyrics, a diverse musical 
menu, and a larger- than -life voice. 
2. Spin Doctors, "Pocket Full Of Kryptonite" 
(Epic Associated). Boogie music, '90s style, from a New 
York City quartet that has attracted a small but loyal fol- 
lowing. 
3. Animal Logic, "II" (I.R.S.). Best known for the creden- 
tials of its drummer (Stewart Copeland of Police fame) and 
bassist (jazz star Stanley Clarke), but vocalist Deborah 
Holland also deserves acclaim. 
4. Richard Thompson, "Rumor And Sigh" (Capitol). That 
seven of my Billboard peers placed this on their Critics' 
Choice lists in our year -end issue should tell you something. 
5. Schascle, "Haunted By Real Life" (Reprise). She looks 
like a folk singer, but she's actually one soulful stylist. 
6. "The Williams Brothers" (Warner Bros.). Like the Rem- 

Doctors Are In. Spin Doctors 
practically live on the road. The 
New York -based quartet 
played that city's Paramount 
Theater on New Year's Eve. In 

January and February, the 
Doctors will be practicing their 
bedside manner at concerts- 
many of them college dates - 
in Massachusetts, Maine, 
North Carolina, New Jersey, 
and New Hampshire. 

brandts and Crowded House, these guys proved there's 
still a place for Beatle -esque harmonies. 
7. "Loud Sugar" (SBK). Imagine the Beatles with a horn 
section and you'll get the general idea. 
8. Harriet, "Woman To Man" (EastWest). Strong voice and 

R E G I O N A L H E A T S E E K E R S # l's 
MOUNTAIN 

A lighter Shade Of Brown, Brown & Proud 

Animal Farm. Many of the 
folks who attended 1991's 
CEMA roadshow in Dallas said 
Animal Logic stole the event. 
The members of the eclectic 
band are keeping busy. 
Drummer Stewart Copeland is 

scoring two film soundtracks, 
bassist Stanley Clarke is also 
composing a soundtrack, and 
singer Deborah Holland is 

composing songs. 

smart songs in a shimmering package that manages to com- 
bine the sensibilities of pop, R &B, dance, and even jazz. 
9. "Widespread Panic" (Capricorn). This first offering 
from the revived Capricorn logo seemed as vital as any- 
thing the label offered during its heyday in the '70s. 
10. Chris Whitley, "Living With The Law" (Columbia). "Big 
Sky Country" was one of '91's most haunting songs, and it's 

not the album's only gem. 

MORE: The challenge in compiling 
the above list was not to find 10 albums 
of merit, but rather confining it to 10. 
If 10 were a larger number, I'd add 
Horse's "The Same Sky" (Capitol), 
Richard X. Heyman's "Hey Man!" 
(Sire), the Leslie Spit Treeo's "Don't 
Cry Too Hard" (I.R.S.), the Subdudes' 
"Lucky" (EastWest), and Rhythm 
Tribe's "Sol Moderno" (Zoo). 

Four enticing titles have not been on 
the market long enough to be included 
in the "overlooked" category. In that 
batch: Mark DeCerbo's "Baby's Not 
In The Mood" (Bizarre /Straight); the 
Family Stand, "Moon In Scorpio" 
(EastWest); Matthew Sweet, "Girl - 

and "Heather Mullin" (EastWest). 

EAST NORTH CENTRAL 
AMG, Bitch Belts Have My Money 

WEST NORTH CENTRAL 
Pearl Jam, Ten 

MIDDLE ATLANTIC 
Blacksheep, A Wolf In Sheep's Clothing 

SOUTH ATLANTIC 
Techmaster P.E.B., Bass Computer 

r- PACIFIC 
2nd II None, 2nd 11 None 

SOUTH CENTRAL 
Nemesis, Munchies For Your Bass 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

WEST NORTH CENTRAL MIDDLE ATLANTIC 
1. Pearl Jam, Ten 1. Blacksheep, A Wolf In Sheep's Clothing 
2. AMG, Bitch Betta Have My Money 2. Chieftains, Bells Of Dublin 
3. Crash Test Dummies, Crash Test Dummies 3. Ned's Atomic Dustbin, God Fodder 
4. The Storm, The Storm 4. Pearl Jam, Ten 
5. Chieftains, Bells Of Dublin 5. Blues Traveler, Travelers & Thieves 
6. Primus, Sailing The Sea Of Cheese 6. Lisette Melendez, Together Forever 
7. Smashing Pumpkins, Gish 7. Curtis Stigers, Curtis Stigers 
8. Ned's Atomic Dustbin, God Fodder 8. Blues Traveler, Blues Traveler 
9. Hal Ketchum, Past The Point Of Rescue 9. Primus, Sailing The Sea Of Cheese 

10. Nemesis, Munchies For Your Bass 10. Brand Nubian, One For All 

friend" (Zoo); 

VETS, TOO: Let's close with three albums by seasoned 
acts that have tasted chart success in the past. Again, these 
titles didn't make The Billboard 200, but each seems almost 
as enticing as these artists' better -known works: Squeeze, 
"Play" (Reprise); Tower Of Power, "Monster On A Leash" 
(Epic); and Steve Earle & the Dukes, "Shut Up And Die 
Like An Aviator" (MCA). 

Popular Uprisings is prepared by Geoff Mayfield with as- 
sistance from Paul Page and Roger Fitton. 
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COMPILED FOR WEEK ENDING JANUARY 11, 1992 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, """I 

COMPILED, AND PROVIDED BY 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
TITLE 

Cif 4 11 

* * No. 1 * * 
2ND II NONE PROFILE 1416 (9.98 /15.98) 1 week atNo.1 2ND II NONE 

2 3 11 PEARL JAM EPIC ASSOCIATED 47857 * /EPIC ;9.98/14.95 LUI TEN 

(-----) 6 5 AMG SELECT STREET 21642 /SELECT (9.98/16.98) BITCH BETTA HAVE MY MONEY 

( 4 ) 10 10 BLACKSHEEP MERCURY 848368 (9.98/14.98 EQ) A WOLF IN SHEEP'S CLOTHING 

5 1 7 CHIEFTAINS RCA VICTOR 60824* (9.98/1498) BELLS OF DUBLIN 

( 6 ) 9 12 NED'S ATOMIC DUSTBIN COLUMBIA 47929* (6.98/14.98 EQ) GOD FODDER 

( 7 ) 12 12 PRIMUS INTERSCOPE 91659 * /ATCO EASTWEST (998/1498) SAILING THE SEA OF CHEESE 

8 7 12 THE STORM INTERSCOPE 91741 * /ATCO EASTWEST (9.98/14.98) THE STORM 

( 9 ) 19 8 A LIGHTER SHADE OF BROWN PUMP 15154 * /QUALITY (8.98/16.981 BROWN & PROUD 

10 2 12 CURTIS STIGERS ARISTA 1866o* (9.98/14.98) CURTIS STIGERS 

16 2 HI -C FEATURING TONY A SKANLESS 61235 */WARNER BROS. (9.98/16.98) SKANLESS 

(12) 17 12 SMASHING PUMPKINS CAROLINE 1705* (9.98/14.98) GISH 

(13) 21 12 NEMESIS PROFILE 1411 (9.98/15.98) MUNCHIES FOR YOUR BASS 

14 20 11 INFECTIOUS GROOVES EPIC 47402 (998/14.98 EQ) PLAGUE THAT MAKES YOUR BOOTY 

15 22 7 TIM DOG RUFFHOUSE 48707 /COLUMBIA (9.98/14.98 EQ) PENICILLIN ON WAX 

16 11 12 TRACIE SPENCER CAPITOL 92153 (998114.98) MAKE THE DIFFERENCE 

11 13 6 PAM TILLIS ARISTA 8642* (8.98/14.981 PUT YOURSELF IN MY PLACE 

18 14 12 BUDDY GUY SILVERTONE 1462* (9.98/14.98 EQ) DAMN RIGHT I'VE GOT THE BLUES 

(19) 25 12 M.C. BREED & D.F.C. S.D.E.G. 4103 * /ICHIBAN (998/16.98) M.C. BREED & D.F.C. 

(20) 31 12 BLUES TRAVELER A &M 15373* (998/1498) TRAVELERS & THIEVES 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the top 100 
of The Billboard 200 Top Albums chart, nor in the top 25 of the Top R &B Albums or Top Country Albums chart, nor in the top five of any 
other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are immediately 
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is unavailable. 
CI) Albums with the greatest sales gains. © 1992, Billboard /BPI Communications, Inc. 

(21) 28 12 THE FARM SIRE 26600' /REPRISE (9.98/14.98) SPARTACUS 

(---) 7 VICIOUS BASE FEATURING D.J. MAGIC MIKE CHEETAH 9404 19.98/15.9BBACK TO HAUNT YOU 

23 18 11 HAL KETCHUM CURB 77450* (9.98/14.98) PAST THE POINT OF RESCUE 

(24) 29 12 SCHOOL OF FISH CAPITOL 94557 (9.98/14.98) SCHOOL OF FISH 

25 24 12 TONY TERRY EPIC 45015 (9.98/14.98 EQ) TONY TERRY 

(26) - 2 BLUES TRAVELER A &M 5308 (8.98/14.98) BLUES TRAVELER 

21 23 7 NATURAL SELECTION Arco EASTWEST 91787- (1098/1698) NATURAL SELECTION 

28 33 6 THE OCEAN BLUE SIRE 26550* /REPRISE (9.98/14981 CERULEAN 

29 15 9 SUZY BOGGUSS CAPITOL 95847* (998/14.98) ACES 

(30) 35 2 TECHMASTER P.E.B. NEW TOWN 2208* (9.98/15.981 BASS COMPUTER 

31 - 5 BLUR SBK 97880' 19.98/16.981 LEISURE 

(32) - 1 PANTERA ATLANTIC 91372* (9.98/14.98) COWBOYS FROM HELL 

33 5 12 NANA MOUSKOURI PHILIPS 510229* (10.98 /16.98 EQ) ONLY LOVE - BEST OF NANA MOUSKOURI 

(34) - 6 BRAND NUBIAN ELEKTRA60946 (9.98/14.98) ONE FOR ALL 

(35) - 1 PRIMAL SCREAM SIRE 26714'/WARNER BROS. ;9.98/14.98) SCREAMADELICA 

36 30 12 CRASH TEST DUMMIES ARISTA 8677* (9.98/1498) GHOSTS THAT HAUNT ME 

31 - 1 THE SHAMEN EPIC 48722 (998/1498 EQ) EN -TACT 

38 39 12 VOICE OF THE BEEHIVE LONDON 828 253 * /PLG (9.98/14.98 EQ) HONEY LINGERS 

39 34 12 LISETTE MELENDEZ FEVER 46945 /COLUMBIA (9.98/14.98 EQ) TOGETHER FOREVER 

(40) 8 NITZER EBB GEFFEN 24456*(9.98/14.98) EBBHEAD 
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CCNY Tragedy Renews Focus 

On Safety Al Rap Events 
BY JANINE McADAMS 

NEW YORK -There is renewed con- 
cern about violence at rap -related 
events in light of the Dec. 28 tragedy 
here that left nine dead and 28 in- 
jured at a star- studded charity bas- 
ketball game at the City College of 
New York. 

A press conference was scheduled 
by the basketball game's sponsors, 
rapper Heavy D. and promoter Sean 
"Puff Daddy" Combs, Jan. 2 at the 
Plaza Hotel to dispel what they re- 
garded as false reports about the 
event's legitimacy and organization. 

Though police evidence points to 
poor organization, lack of security, 
and overselling of tickets as culprits 
in the CCNY incident, fans, parents, 
and city officials once again fear 
that the combination of hip -hop and 
overzealous fans may prove danger- 
ous. 

Separate investigations have been 
undertaken by CCNY (part of the 
City Univ. of New York system), the 
District Attorney's office, and by a 
City Hall task force, which has indi- 
cated that the college is ultimately 
responsible. But college officials say 
they did not know rap stars were in- 
volved, and that if they had, they 
would not have allowed the event. 
Two separate security forces, the 
Pinkerton Agency and the X -Men, 
have also been blamed for not being 
in the lobby to control the crowd, and 
Combs has been accused in the me- 
dia of mismanaging the event. 

Hip -hop concerts have dwindled in 
the New York metro area since the 
December 1989 shooting of a young 
man at a Nassau Coliseum rap show. 
It is not clear whether the CCNY in- 
cident will have any effect on plans 
for future hip -hop -related shows. 

A blockbuster rap show Jan. 3 at 
Madison Square Garden, featuring 
Public Enemy, Queen Latifah, and 
the Geto Boys, among others, and 
promoted by AI Haymon, was set to 

proceed as scheduled at press time. 
Billed as the Heavy D. & Puff 

Daddy First Annual Celebrity Chari- 
ty Basketball game, the Dec. 28 
event at CCNY featured Michael Bi- 
vins, Boyz II Men, Run -D.M.C., Red- 
head Kingpin, EPMD, the Afros, 
Phife Dog from A Tribe Called 
Quest, Big Daddy Kane, Jodeci, and 
MTV's Ed Lover and Todd T as play- 
ers. The game drew as many as 5,000 
to the college's Jeremiah T. Mahoney 
Hall, whose gym can hold only 2,700. 

Due to a wave of pressure in the 
crowd trying to get into the gym 
through the one open doorway, a 
number of people were piled up and 
crushed against the doors. Eight 
were killed at the scene, and a ninth 
died later in the hospital. 

The event was billed as a fund- 
raiser for the AIDS Education Out- 
reach Program, though that organi- 
zation has not been recognized by 
CCNY or by any state or city agency 
as a registered charity. (According 
to press reports, it is a division of the 
New York City Health Department, 
which cannot accept charitable 
funds.) Proceeds from ticket sales 
were mysteriously missing until Jan. 
2, when $25,000 was turned over to 
Deputy Mayor Milton Mollen, head 
of the city's investigation. 

Charles Warfield, GM of WRKS 
(Kiss -FM) New York, has denied any 
sponsorship of the event, although 
the station ran spots advertising the 
event and hung banners in the gym- 
nasium. The station's logo appeared 
on the ticket. 

Martin Garbus, of the firm Frank- 
furt Garbus, counsel for Combs, re- 
leased a statement Dec. 31 express- 
ing Combs' sorrow at the tragedy 
and offering cooperation in the in- 
vestigations. Garbus has since 
dropped Combs as a client. 

Combs has promoted local shows 
and club nights known as "Daddy's 
House" in New York for the past 
few years. 

Holy Terror? Sony Sued 
for `Religious Harassment' 

BY TRUDI MILLER 

NEW YORK -In the wake of pub- 
licity surrounding sexual harass- 
ment cases, Sony Music has been hit 
with an unusual lawsuit -one 
charging religious harassment. 

In the lawsuit, filed Dec. 17 in 
U.S. District Court, plaintiff Shirley 
Peck charges that during her em- 
ployment as an inventory clerk at 
Columbia Records, she was subject- 
ed to religious harassment by her 
supervisor, James Nevius. Peck 
claims that Nevius was a born -again 
Christian who repeatedly told her 
she was a sinner who would go to 
hell if she did not repent. 

Peck also says Nevius sang reli- 
gious songs in the office and posted 
signs around her workspace reading, 
"God Said All Must Repent." Accord- 
ing to the suit, Peck repeatedly asked 
him to stop proselytizing, but he con- 
tinued. 

The lawsuit further alleges that on 
Jan. 5, 1991, Peck found Nevius and a 
co-worker, George Henderson, pray- 
ing over her desk and papers to 

"drive the devil out." Peck says she 
asked them to stop and also com- 
plained to Nevius' supervisors, man- 
agers, and Human Resources person- 
nel, to no effect. They did, however, 
tell her she was doing "an excellent 
job," the suit says. 

Peck, who was dismissed by Sony 
Music in January 1991, claims she 
was terminated because she was not 
a born -again Christian, because she 
refused to be subjected to religious 
harassment, and /or because she com- 
plained about Nevius' actions. The 
suit asks for $1 million in punitive 
and compensatory damages, plus le- 
gal fees. 

Gail Edwin, attorney for Sony Mu- 
sic, says Peck previously filed an ad- 
ministrative agency complaint with 
the Equal Employment Opportunity 
Commission and the New York State 
Division of Human Rights, which 
held a hearing on the matter a few 
months ago. Neither agency found 
evidence of wrongdoing by Sony, she 
says, adding, "So now it's up to us to 
tell that to the court." 

Peck was unavailable for comment. 

The Billboard Bulletin ... 
E D I T E D B Y I R V L I C H T M A N 

DCC CAR PLAYERS IN '93 
Stealing a march on Sony's portable 
mini disc system, Philips Consumer 
Electronics has entered into a li- 
censing agreement with Alpine 
Electronics Inc. that will provide 
the car -stereo company with the 
technology to manufacture digital 
compact cassette players for auto- 
mobiles. The first car radios with in- 
tegrated DCC players are slated for 
introduction in 1993. 

SUIT VS. BIZ MARKIE SETTLED 

Singer /songwriter Raymond "Gil- 
bert" O'Sullivan has settled his 
copyright- infringement lawsuit 
against Cold Chillin' /Warner 
Bros. rapper Biz Markie. The case 
was officially dismissed by the court 
Dec. 31. O'Sullivan "dictated the 
terms of the settlement," which are 
confidential, says his attorney, Jody 
Pope. O'Sullivan's complaint target- 
ed Biz Markie's use of a sample of 
his 1972 hit "Alone Again (Natural- 
ly)." The sample appeared on Biz 
Markie's track "Alone Again" from 
the album "I Need A Haircut." 
WEA Distribution has recalled the 
album in compliance with a tempo- 
rary restraining order previously is- 
sued by a U.S. District Court judge 
(Billboard, Jan. 4). The Bulletin 
hears the album may be rereleased 
without the offending cut. 

ANNE MURRAY, CAPITOL ENDING TIES? 
Anne Murray's hit -laden, 20 -year as- 
sociation with Capitol Records ends 
after the release of a new album in 
March or April. The Toronto-based 
singer's contract with the label is al- 
ready history; the new album was 

recorded under an extension agree- 
ment while the two parties negotiat- 
ed. "The contract has run its 
course," says Leonard Rambeau, 
president of Murray's Balmur Ltd. 
"We haven't officially said, `No 
there's no deal,' and they haven't of- 
ficially said, 'We don't want you.' So 
we're out. We're talking with other 
labels." 

IN THE NICK OF TIME? 

EMI Records U.K.'s hot A &R direc- 
tor Nick Gatfield, reportedly being 
strongly courted by several other 
companies, is deep in negotiations 
with the label over his future role 
there. He has gotten the limelight as 
a result of EMI's hot streak with 
such bands as EMF and Jesus 
Jones. However, Gatfield tells Bul- 
letin he expects to stay on at EMI. 
Before he was appointed head of 
A &R in 1987, he was a member of 
Dexy's Midnight Runners. 

NO PACT RENEWAL FOR CAROLCO CHIEF 

Carolco Pictures president and 
CEO Peter Hoffman seems to be 
the principal victim of chairman 
Mario Kassar's efforts to rescue 
the financially strapped Hollywood 
independent and producer of last 
year's blockbuster "Terminator 2: 
Judgment Day" (see separate story, 
page 5). Carolco and Hoffman say 
they have "agreed" not to renew 
Hoffman's contract, which expires 
March 31. Hoffman's departure had 
been expected since a round of lay- 
offs following the collapse of Carol - 
co's attempted merger with LIVE 
Entertainment, in which it holds a 
53% stake. But Carolco's credit 

agreements with its three main 
banks, negotiated by Hoffman, con- 
tain key -man clauses pegged to the 
CEO, and the company had to seek 
authorization for his departure. 

COURT RULING HITS PARRETII 

A Delaware judge's ruling Dec. 30 
that Giancarlo Parretti, who 
bought MGM /UA Communica- 
tions Co. in 1990 for $1.3 billion, vio- 
lated an agreement with chief lend- 
er Credit Lyonnais Bank Leder- 
land, will prevent the controversial 
financier from regaining control of 
the venerable MGM movie and 
home video company, which is now 
headed by industry veteran Alan 
Ladd Jr. Meanwhile, in an unrelated 
action, Parretti was arrested Dec. 27 
in Rome on charges of tax fraud. 

WLTW: NEW YORK'S NEW NO. 1 

At press time, the first fall Arbitron 
numbers were rolling off the printer 
and AC WLTW was New York's 
new No. 1 station, going 4.9 -5.8 12- 
plus, followed by urban WRKS (4.8- 
5.2), oldies WCBS -FM (5.1 -4.9), 
dance WQIT (4.2 -4.8), urban WBLS 
(4.2 -4.4) and AC WNSR (3.4 -4.2). Top 
40 WHTZ was off 3.8 -3.3 as rival 
WPLJ -which was listed "below 
the line" for ratings bias -was up 
2.3 -2.8. In mornings, Howard Stern 
led WXRK to a 7.7 -7.6 victory over 
N/T WINS. In Chicago, N/T WGN 
(8.4 -8.5) and urban WGCI -FM (8.1- 
6.8) held on to the top two spots. Full 
ratings will appear in next week's 
Billboard. In L.A., AC KOST (5.9- 
6.0) maintains its market lead. Top 
40 KIIS (5.2 -4.9) is second. 

Nirvana Achieves Chart Perfection 
NIRVANA pulls off an astonishing palace coup by de- 
throning King of Pop Michael Jackson from the top 
spot on The Billboard 200 Top Albums chart. The Seat- 
tle -area alternative band's "Nevermind" surges from 
No. 6 to No. 1; Jackson's "Dangerous" drops from No. 1 

to No. 5. 
Nirvana is the seventh rock band to top the chart in 

the past eight months, following R.E.M., Skid Row, 
Van Halen, Metallica, Guns N' Roses, and U2. This rep- 
resents a smashing comeback for rock'n'roll after its 
lackluster showing in 1990, when 
no rock bands hit No. 1. 

Nirvana is that rare band that 
has everything: critical acclaim, in- 
dustry respect, pop radio appeal, 
and a rock -solid college /alternative 
base. The trio's "Smells Like Teen 
Spirit" single, which surges from 
No. 13 to No. 6 on this week's Hot 
100, first hit the top five on the 
Modern Rock Tracks chart three 
months ago. 

Nirvana heads a top 20 that is 
dominated by solid, substantial career artists. The post - 
Christmas top 20 in recent years has tended to include 
more fluky, ephemeral hits than we see this year -teen 
sensations (Tiffany, New Kids On The Block), flavor - 
of- the -month pop acts (Milli Vanilli, Vanilla Ice), TV 
spinoffs ( "Miami Vice," "The Simpsons "), and MTV - 
boosted movie soundtracks ( "Dirty Dancing," "Cock- 
tail"). But the vast majority of the acts in the current top 
20 are likely to still be in the ballgame five years from 
now. 

Though Jackson drops out of the top spot on The Bill- 
board 200, he heads the Hot 100 for the sixth straight 
week with "Black Or White." Only two Jackson singles 

CHART 
BEAT 

by Pau 

have logged as many weeks at No. 1. "Billie Jean" 
topped the chart for seven weeks in 1983; "Say Say 
Say," a duet with Paul McCartney, was on top for six 
weeks later that year. 

FAST FACTS: Hammer this week becomes the first act 
to have two singles in the top 10 on the Hot 100 simulta- 
neously since New Kids On The Block scored in late 
1989. Hammer achieves the feat as "2 Legit 2 Quit" 
jumps to No. 5 and "Addams Groove" climbs to No. 7. 

New Kids scored in November 
1989 with "Cover Girl" and "Didn't 
I (Blow Your Mind)." 

Narada Michael Walden ap- 
pears to be headed for a pair of si- 
multaneous top 10 hits on the Hot 
100. The pop veteran produced and 
co-wrote Shanice's "I Love Your 
Smile," which jumps from No. 17 
to No. 12, and Tevin Campbell's 
"Tell Me What You Want Me To 
Do," which jumps from No. 28 to 
No. 17. 

Guns N' Roses' cover of the James Bond theme "Live 
And Let Die" leaps from No. 64 to No. 41 on the Hot 100. 
Paul McCartney & Wings' original version reached No. 
2 in the summer of 1973 and brought McCartney and his 
wife, Linda, an Oscar nomination for best song. 

"Two Rooms: Songs Of Elton John /Bernie Taupin" 
jumps to No. 18 in its 10th week on The Billboard 200. 
It's the album's highest ranking to date. 

Two bands formerly signed to Seattle -based Sub Pop 
Records reach new career highs this week. As we've 
noted, Nirvana hits No. 1 with its debut album for DGC 
Records; Soundgarden climbs to No. 89 with its latest 
for A &M, "Badmotorfinger." 

Z Grein 
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Keep in Touch ! 

Top music industry professionals the world 
over - the people at the cutting edge of market 
developments, new technologies, and artistic 
trends - have for the past 26 years been using 
Midem as their indispensable business platform. 

Whatever your role - producer, publisher, ma- 
nager, concert organizer, distributor, manu- 
facturer or broadcaster -, Midem is 

definitely for you. 

M idem is the place to heighten your 
profile, to exhibit your products and 
sell them. To negotiate new deals. 
And to sign new contracts with 
partners from all five continents. 

At Midem you can discover the future of the 
music business in the company of the world's 
leading professionals. And with a great variety 
of premier showcases and concerts, there's 
no place like Midem to uncover the trends and 
talents of tomorrow. 

Year after year, the growth in the numbers of 
attendees proves Midem's undeniable success 

and genuine bottom -line usefulness. 
The figures speak for themselves : 

400 exhibitors, 8,000 participants, 
1,200 companies representing 54 
countries. 

MIDEM 

It stands to reason. If you're in the 
music industry, you need Midem. 
Keep in touch... call or write ! 

The World's Music Market 
Palais des Festivals. Cannes, France 

January 19-23, 1992 

I would like to receive further information on MIDEM 92 

Name Title Company 

Company Activity Address 

City 

Zip Code Tel Fax 

CONTACT USA : BARNEY BERNHARD, -EL 212 -689 42 20 FAX 212 -689 43 48 
I.E.O. 475 PARK AVENUE SOUTH, 30TH FLOOR, NEW YORK, NY 10016 
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FEATIiRI "WHAT' 

PRODUCED BY LOU REED AND MIKE RA ` KE CONTACT: SISTER RAY ENTE RISES. INC. 

AN Pe'PA.CT `JI ECDRDS UFE S AISE SODA. 
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