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Cuts Strike Deep At Virgin Labels
135 Staffers Are Laid Off In Revamping

ADVERTISEMENTS

“Fans of Unforgettatle will want this
disc.” USA Weakend
" ... har bast work 12 date.” TIME

Shidey Horn with Strings: Hera's To Life
Producad and Aranged by Johnny
Mandal

On Verye CDs, cassettes, VHS and
lasardisk.

Look for Shirtey Homr on the Tonight
Show July 16

This story was prepared by Chris
Morris in Los Angeles, Larry Flick,
Thom Duffy, and Irv Lichtman in
New York, Adam White in London,
and Jeff Clark-Meads in Vienna.

LOS ANGELES—Deep staff cuts in
the Virgin Music Group’s U.S. and
British label operations came quickly
on the heels of the June 1 completion
of Thorn-EMI’s $957 million acquisi-
tion of Virgin.

As part of a massive and widely an-
ticipated restructuring of Virgin'’s op-
erations, the company laid off at least
135 employees—55 at Virgin Records
and its sister label Charisma Records
in the U.S., and 80 at Virgin U.K. and
its associated label, Circa Records.

Layoffs had been predicted when
Thorn-EMI agreed to purchase Vir-
gin in March (Billboard, March 21).
At the time, EMI Music president/
CEQ Jim Fifield, who is known for
reining in costs to enhance the bot-

Heavy Gompetition
Leaves AG Format
Less Attractive

H BY PHYLLIS STARK

NEW YORK—While adult contem-
porary continues to be the mostlis-
tened-to radio format in the country,
the fierce competition that has
plagued it for the last several years is
finally taking its toll. Approximately
117 stations have changed out of the
format in the last year, including 63
that exited in the three-month period
between February and April.

There are currently 1,683 AC sta-
tions nationwide, 6.5% fewer than the
format’s peak of approximately 1,800
outlets a year ago, according to the M
Street Journal, an industry newslet-

(Continued on page 66)

tom line, hinted at the need for roster
cuts and greater efficiency at Virgin.
The elimination of redundant jobs
was also the impetus behind the mas-
sive pink-slipping of EMI, Chrysalis,
and SBK employees that occurred
last December, only two weeks after
the label staffs were consolidated un-
der the EMI Records Group North
Amerieca banner (Billboard, Dec. 14).

Ken Berry, managing director/
CEO of the Virgin Music Group, says
worldwide Virgin cutbacks were
probably inevitable, even if Thorn-
EMI had not bought the company.

“EMI knew ahead of time that we
would make changes,” he says. “Ob-
viously, this suits them as well, but
the reorganization was not EMI-driv-
en.”

On the other hand, Richard Bran-
son, Virgin Music’s founder, ex-own-
er, and “president for life,” indicates
that EMI was behind the cutbacks.
“Obviously, I feel enormously for the
people who have been made redun-
dant,” he says. ““. .. What Thorn have
done in merging Circa and Virgin is
something that, if we had been brave
enough earlier, we should have done
two or three years ago. I think it was
the right decision, and I think we
were 3 bit too bold in America in set-
ting up Charisma as a completely
separate operation to Virgin in L.A. I
can see the logic of what they’'ve
done.”

Berry says the layoffs were neces-
sary to bring the company to “an op-

(Continued on page 81)

B BY KEN STEWART

DUBLIN—Ireland may be a David
among Goliaths in the international
music industry, but David has a cre-
ative voice louder
than that of some na-
tions 10 times its
size.

The total popula-
tion of the island, in-
cluding Northern
Ireland, is less than 5
million, about the
same as the number
of people who make their homes in
Brooklyn and Queens, N.Y. Domes-
tic sales, which last year had an es-

Lively Irish Music Business
Has Thriving Export Industry

timated retail value of $39 million,
contributed only 0.5% of the Euro-
pean market and 0.16% of the world
market.

However, Ireland can arguably
boast the world’s
biggest band in U2,
along with a number
of other internation-
ally successful acts.
The Emerald Isle
currently basks in
the reflected glory of
Sinead O’Connor,
Van Morrison, Enya,
the Pogues, Gary Moore, Chris De
Burgh, and Clannad and ean look

(Continued on page 84)

Vid Dealers Say
Mkt. Hurt By Fewer
Post-Street Ads

EBY JIM McCULLAUGH

LOS ANGELES—Post-street-
date TV advertising—a studio
practice originally designed to ex-
tend the rental life of home video
titles—has steadily eroded during
the last year and a half.

The result, claim a number of
video dealers, has been to aggra-
vate the continuing flatness of the

(Continued on page 52)
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Wamer Closer To Supporting MiniDisc
But Still Wants To Ensure It Won’t Harm CD Sales

B BY KEN TERRY
and SUSAN NUNZIATA

NEW YORK—The Warner Music Group
last week moved closer to supporting the
launch of Sony’s new MiniDisc format
but stopped short of making an official
commitment. At press time, it was also
unclear whether Warner would join in the
U.S. rollout of the format or whether it
might limit its initial participation to cer-
tain other territories.

At the Summer Consumer Electronics
Show May 28-31 in Chicago, Warner an-
nounced it was “working toward the de-
velopment of the MiniDisc and digital
compact cassette within the framework
of crucial issues. Varied geographic re-
quirements, new technology marketing
plans, artistic considerations, and product
specifications are actively being ad-
dressed before WMG companies release
titles on a worldwide basis.”

In addition, WMG chairman Robert
Morgado noted, “Compact disc is the pre-
mier carrier for the music industry, and
we are asking manufacturers to assure
us that their new technologies do not ad-
versely impact CD’s continued growth.”

All of this sounded similar to Warner’s
position back in March, when Morgado
and Time Warner senior VP Geoff
Holmes made it clear that, because of the
potential threat to the CD market, they
preferred to go slow on supporting the re-
cordable optical disc (Billboard, March
28).

But in a recent interview with The Wall
Street Journal, Morgado said that “on the
basis of ‘verbal reassurances’ related to
how the MiniDisc could affect future
compact disc growth, Warner ‘intends to
release titles on the format and partici-
pate in the launch later this year.””

WMG spokewoman Margaret Wade

confirms that “we anticipate being part
of the launch, based on some verbal affir-
mations from Sony.” But she declines to
say whether or not Warner plans to be
part of the U.S. launch and states that
“we don’t have any formal commitment
yet.”

“Where and when [Warner will release
MD software] is still contingent on
Sony’s written response to our written re-
quest to them,” she says. That request
pertains to Sony’s launch plans, its re-

lease schedule, and its target market for
MD as those factors relate to the growth
of the CD market.

Besides discussing its concern about
the cannibalization of CDs, says WMG
marketing VP Jordan Rost, Warner has
asked Sony not to license its technology
to companies that are on the IFPI pirate
list and to limit the format’s recording ca-
pabilities to real-time operation.

Rost says that, with Sony and WMG

(Continued on page 73)

B BY SUSAN NUNZIATA

CHICAGO—While several playback-
only portable MiniDisc units are due to
be introduced later this year or in 1993,
both Sony and Fisher already have new
high-end portable CD players that in-
corporate some of the shock-resistant
features of both MD players and play-
er-recorders.

The portable CD players, which are
debuting this month, incorporate a
three-second RAM memory chip similar
to that used in MiniDisc units. This
memory chip is designed to act as a
buffer, so that if the laser reading the
disc mistracks, the unit will continue
playing uninterruptedly from the data
stored in RAM.

The Sony Model D515 and the Fisher
Walkabout each have suggested retail
prices of $500, which is at the high end
for portable CD units. However, this

Shock-Resistant Portahles
Precede MD Units In Market

price point is close to the reported $465
price tag on Sony’s playback-only MD
(Billboard, June 6), which would re-
quire new prerecorded software. Addi-
tionally, the new portable CD line has a
price point much lower than the antici-
pated $620 price tag for a portable re-
cord/playback MD unit.

While it would appear that these new
CD players would compete with MD,
Mike Vitelli, Sony’s senior VP of per-
sonal audio, says, “MD has [the same]
RAM feature, but it’s dramatically dif-
ferent in size. The 2'/,-inch disc is
much more portable, and it has a plastic
caddy around it which makes it much
more durable than CD.”

According to Vitelli, the introduction
of portable CD players with RAM chips

(Continued on page 73)
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JON LANDAU’S GLORY DAYS

For 17 years, Jon Landau has engaged in what he calls a cre-
ative dialog with the Boss of bosses, Bruce Springsteen. In a
rare dialog with a reporter, Landau sat down recently with Thom
Duffy to discuss that relationship and the making and marketing
of Springsteen’s two new albums. Page 16

RCA CELEBRATES BLACK MUSIC

In celebration of Black Music Month, RCA Records has re-
leased a comprehensive compilation of black music mined from
its deep vaults. Janine McAdams has the story. Page 21
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Rank Retail Brings On New Sr. Staff
Move Follows Racker’s $36 Mil Loss In Yr.

B BY PAUL SWEETING
and ED CHRISTMAN

NEW YORK—New senior manage-
ment has been appointed to oversee
Pittsburgh-based Rank Retail Ser-
vices, which posted a loss of 336 mil-
lion on estimated revenues of about
$90 million for the year ended Oct.
31, 1991.

In addition, the rackjobber of mu-
sic and video is eliminating 34 posi-
tions from its headquarters and
field staffs.

Harry Steck, formerly of the
I’Eggs pantyhose division of the
Sara Lee corporation, has been
named president and CEO of Rank
Retail Services, reporting directly
to its London-based parent compa-
ny, Rank Organization Plc. Steck
joined the company April 17.

Paul Pasquarelli, who served as
president of the merchandising divi-
sion of Rank Retail, covering sales,
purchasing, and distribution, left
the company in late May.

According to sources close to
Rank, several other senior execu-
tives have recently left the compa-
ny. Moreover, it appears Rank has
not finished rebuilding its senior
ranks. According to one senior rack-
jobbing executive, a headhunter has
been making inquiries on the com-
pany’s behalf in racking circles.

MTV Awards
Are New Hook
For Video Titles

LOS ANGELES—A number of cur-
rent home video titles are getting an
unexpected promotional boost as
MTV preps for its first MTV Movie
Awards show, set to air Wednesday
(10).

Since April 23, MTV has been air-
ing extended clips from several films
that are already on dealer shelves as
either rental or sell-through titles.
The cable channel, which reaches
some 58 million U.S. homes, has been
inviting viewers to vote via a 900
number for their favorite movies in
12 categories.

Moreover, consumers have been
able to vote via ballots at Blockbuster
Video stores throughout the U.S.
Blockbuster is a sponsor in the show.

MTV had tallied more than 60,000
ballots by early June, according to
Joel Gallen, MTV VP of production.

The show was to be taped June 6 at
the Walt Disney Studios and hosted
by comedian Dennis Miller.

Of the best-movie nominees,
“Backdraft,” “Boyz N The Hood,”
“JFK,” “Robin Hood: Prince Of
Thieves,” and “Terminator 2: Judg-
ment Day,” have all been released on
video.

Originally issued as rental titles,
both MCA/Universal’s ‘“Backdraft”’
and LIVE Home Video’s “Termina-
tor 2: Judgment Day” are about to be
repriced as sell-through titles.

Other major titles getting a boost
are “Thelma & Louise,” which is be-
ing repriced from rental to sell-
through; the upcoming direct-to-sell-
through “Wayne’s World”; and the
upcoming rental title “The Hand
That Rocks The Cradle.”

JIM McCULLAUGH

Steck declines to identify the execu-
tives who have been replaced or
whose positions have been eliminat-
ed.

Referring to the layoffs, Steck
says Rank Retail “had a difficult
last 12 months. Like any business,
we reviewed our costs and we found
it appropriate to slim down in all ar-
eas.”

Steck says 30 of the employees
whose jobs have been eliminated
have been offered other positions
within the Rank network of compa-
nies. In addition to rackjobbing and
video duplication in the U.S., Rank
has holdings in film and television,
hotels, real estate, the Hard Rock
cafes, restaurants, and theme
parks.

Worldwide, Rank Organization
generated about $3.8 billion in sales
and net profits of about $336 mil-
lion, based on current exchange
rates. In the U.S., Rank’s network
of companies generated gross sales
of about $771 million and net profits
of $8.6 million.

The rackjobbing division, former-
ly called Video Channels, represents
10%-15% of Rank’s total U.S. opera-
tions, according to sources.

In the U.S., Rank racks the Con-
necticut-based Caldor discount de-
partment store chain, Woolworth'’s,
some Montgomery Ward stores, and
Toys “R” Us with music and/or vid-
eo. Billboard estimates it is the 34th
largest music account in the U.S,,

based on purchases from the six ma-
jor distributors.

In listing the reasons why its
worldwide profit performance was
off for its latest fiscal year—earn-
ings per share were down to 69
cents from the prior year’'s $1.26—
The Rank Organization listed its
video distribution business first, fol-
lowed by some other businesses
such as Precision Industries and
Universal Studios Florida, the
theme park it co-owns with MCA
Inc.

LONGTIME PROBLEMS

According to supplier and other
trade sources, Rank Retail has long
been plagued by problems in its op-
erations. While most supplier
sources agree that Rank’s Caldor
account is a major headache—and
unprofitable at that—they give con-
(Continued on page 74)
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Bigger And Better. Sony Music announces the expansion of its compact disc
production facility in Pitman, N.J. The expansion will increase the facility’s
annual production capacity nearly 50%, from 50 million to 74 million units. State,
local, and community leaders applauded the move and the additional
employment it will generate. Shown, from left, are Sony Music president Tommy
Mottola; New Jersey Gov. Jim Florio; Sony Music Entertainment inc. chairman
Michael Schulhof; Congressman Bill Hughes; and Stan Nimroski, VP of Pitman

Manufacturing, Sony Music.

Snec’s Profit Jumps: Sales Rise Slightly

B BY DON JEFFREY

NEW YORK—Spec's Music Inc., the
62-store music and video retailer,
says net profit jumped 11.9% in the
third quarter, but sales, hurt by slug-
gish demand for home video, in-
creased only 4.1%.

For the three months that ended
April 30, Miami-based Spec’s reports

LOS ANGELES—LIVE Home
Video says it plans to come to the
relief of local video stores affect-
ed by the recent civil unrest here
in the wake of the Rodney King
beating trial.

According to Dave Mount,
LIVE CEQO, the label will give
one new copy of each new LIVE
release for the past year to any
video store in Los Angeles that
was damaged to the point of clos-
ing during the riots but which
plans to reopen.

Combining rental and sell-
through releases, dealers can be
eligible for as many as 75 pieces
of product, a label spokesperson
says.

Affected dealers can contact

LIVE Aiding L.A. Vid Stores
With Free Copies Of Tapes

their local distributor in order to
be placed on a ‘riot relief” list,
where their status will be veri-
fied.

The company estimates that as
many as 75-100 video dealers may
have been affected by the riots.

Mount says he hopes LIVE’s
actions will encourage “our col-
leagues and competitors at the
other studios to do something
similar. We think the communi-
ties need their neighborhood
stores.”

At the same time, Paramount
Home Video is offering extended
dating on catalog product
through its distributors to riot-
affected video dealers.

JIM McCULLAUGH

INDI Gets 0K

LOS ANGELES—The U.S. Bank-
ruptey Court for the District of Mary-
land has approved the Independent
National Distributors Inc. proposal to
purchase the audio inventory of Lan-
ham, Md.-based distributor Schwartz
Brothers Inc.

The deal, approved by the court
May 28, is expected to close Friday
(12), following a court-ordered appeal
period, says INDI counsel Chris
Joyce.

SBI filed for Chapter 11 reorgani-
zation March 23. Court papers indi-
cate that SBI's 20 biggest audio and
video creditors are owed more than

net income of $374,000, compared
with $334,000 in the same period last
year. Revenues were up to $14.7 mil-
lion from $14.2 million. But same-
store sales (for units open at least
one year) were flat in the quarter.

Craig Bibb, securities analyst with
PaineWebber, calls it “‘a bad quarter”
for Spec’s. “Margins were lousy.”

“The collapse of video rentals cra-
tered the quarter,” Bibb adds. He
says same-store sales from video
rental fell “almost 24%” from last
year. The gross margin on rentals
dropped to 46.5% in the period, says
the analyst, from about 49% a year
ago.

Peter Blei, Spec’s CFO, says rea-
sons for the video-rental decline in-
cluded “the competitive situation,
some stores closing, and the lack of
good hits.” He also cites the compa-
ny’s switch in rental policy to custom-
er prepayment and use of a “drop
box” for returning videocassettes.
“The customers love it but it has hurt
turnover,” says Blei.

Same-store music sales, on the oth-
er hand, rose 4% from last year, adds
Blei, who says “better product and a
better job distributing” were respon-
sible.

As for costs, the company has been
enjoying the benefits of strong con-
trols that went into effect in January
1991. But in the third-quarter total
expenses as percentage of revenues
were “flat” compared with last year,
Blei says. He attributes that to such
“one-time” expenses as additional

For Schwartz Bros. Buy

$8.8 million (Billboard, April 4).

SBI's audio inventory was valued
at approximately $3 million as of May
28, Joyce says.

“INDI will pay the distributor cost
for the inventory, which is 100% of
the price that appears on [SBI’s]
books,”” Joyce says. The price
changes daily, as SBI continues to op-
erate until the deal is closed, he says.

Once the deal closes, SBI will shut
down and liquidate its remaining as-
sets, Joyce says. INDI will assume
the audio inventory, move it to INDI
warehouses on both coasts, and be-
gin processing it through the INDI

distribution system.

INDI also will assume the lease of
the SBI warehouse in Atlanta, and
will purchase fixtures there, which
have a book value of $26,416, Joyce
confirms. INDI will not acquire SBI’s
Lanham warehouse.

INDI will continue to service SBI’s
accounts in the Washington, D.C.-
Baltimore region.

SBI employees in the New York
and Atlanta branches, as well as
staffers in Cleveland and Washing-
ton have been asked to join INDI,
says Joyce.

DEBORAH RUSSELL

promotional costs for home video and
“severance arrangements” in connec-
tion with staff layoffs.

In the first nine months of this fis-
cal year, the retailer opened two
stores—in Tampa, Fla., and San
Juan, Puerto Rico—and closed one.
And, last month it acquired four Q
Records & Video outlets in South
Florida for $900,000 (see Retail
Track, page 48). Bibb says the acqui-
sition “makes sense” for Spec’s.

Blei points out that the company
paid for Q Records out of cash flow,
which was $1.9 million at the end of
the quarter. He says Spec’s has no
debt.

(Continued on page 74)

Record-Renters
In Japan Demand
C’right Revisions

B BY STEVE McCLURE

TOKYO—Japan’s record-renters
are on the warpath.

About 100 representatives of the
nation’s rental shops, wearing “ha-
chimaki” headbands bearing the
slogan “Protect our rental cul-
ture!,” demanded May 28 that the
government revise the copyright
law to limit foreign companies’
right to ban rental of their product.

“We must not submit to pressure
from foreign companies,” said a Ja-
pan Record Rental Commerce Trade
Assn. spokesman at the meeting,
held in a building containing offices
of lower-house members of the Jap-
anese Diet. “We need to get togeth-
er to fight against their challenge.”

That “challenge” is the refusal by
the six major international record
firms to accept anything less than
the one-year ban on rental of new
foreign product allowed under the
revised Copyright Law, which came
into effect Jan. 1.

The JRRCTA says foreign compa-
nies are ignoring the spirit of the re-
vised law by “abusing” their rental
right. “The purpose of the law was
to ensure the right to compensation

(Continued on page 85)
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FARLS COURT HAS THE'PEREECT MIX
FOR PRINCE, DIRE STRAITS, DEF LEPPARD,
CHRIS DE BURGH AND U2
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kind of event. Plus impressive technical and back-up facilities.

A central London locaiion with excellent transit communications.
Discover why we are attracting some of the best acts

in the business.Call Chris Vaughan on 010144 071370 8009.
And find out what we can do for you.

Some of the biggest names in rock and pop are playing
to capacity crowds at Earls Court this year.

From Pop to Grand Opera, Earls Court is the UK's ’\
biggest and best indoor arena. tJ

Seating for up to 18,000 and flexibility to stage every

EARLS COURT OLYMPIA
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EARLS COURT & OLYMPIA LIMITED, EARLS COURT EXHIBITION CENTRE, WARWICK ROAD, LONDON SWS5 STA. P&()
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Rock The Vote In High Gear
With TV, Retail, Tour Drives

@ BY MELINDA NEWMAN

NEW YORK—Rock The Vote is
gearing up for the Nov. 3 general
election with a multipronged at-
tack to increase voter registration
among 18-25-year-olds. Among the
highlights:

e A Sept. 15 special on the Fox
Network, sponsored by Pepsi, will
feature artists who support the
campaign.

e A September voter-registra-
tion drive coordinated with the Na-
tional Assn. of Recording Mer-
chandisers will involve thousands
of record retail outlets. The drive
will also tie in with 3,000 Taco Bell
restaurants across the country.

o Tours by Genesis, U2, John
Mellencamp, Guns N’ Roses, and
the Lollapalooza I outing will fea-
ture registration booths.

o A new series of public-service
announcements, featuring Michael
Bolton, Jody Watley, L.L. Cool J,
and others, will begin airing on
television stations this summer. A
print campaign is also slated.

The first round of PSAs was
shot recently on A&M Records’
soundstage, according to Rock The
Vote co-founder Jody Uttal-Gold.
Other participants included Diane
Keaton, Rosie Perez, Marky Mark,
Dennis Miller, Megadeth’'s Dave
Mustaine, Mark Slaughter and
Blas Elias of Slaughter, Yo-Yo, and
Dwight Yoakam.

The cost of the shoot was par-
tially funded by the National Assn.
of Secretaries of State, which will
use some of the more mainstream
artists for its own voter-registra-
tion campaign.

Two additional PSA shoots have
been scheduled. The last weekend
in June, several African-American
artists will be working on PSAs di-
rected by music video director Eric
Meza. Warner Bros. is partially
funding the shoot, which is
planned for South Central L.A.

A third round of PSAs will be

RECORD COMPANIES. H. LeBaron Tay-
lor is promoted to senior VP of corpo-
rate affairs for Sony Music Enter-
tainment Inc. in New York. He was
VP/GM of corporate affairs. He also
serves as VP of corporate affairs for
Sony Software Corp.

Karen Mason is named director of
marketing for Atco/EastWest Rec-
ords in New York. She was product
manager at Columbia.

Josh Rosenthal is promoted to as-
sociate director of artist development
for Columbia Records in New York.
He was regional promotion manager,
alternative music, East Coast.

Mariel Pastor is promoted to direc-
tor of product development at A&M
Records in Los Angeles. She was
manager of product development.

Peter Standish is promoted to
product manager for Warner Bros./
Reprise Records in Los Angeles. He
was national promotion/marketing
manager, modern music, at Reprise.

filmed in New York during the
Democratic National Convention.
Sony Music has committed to help-
ing fund the East Coast shoot. The
cost of the PSAs is held to a mini-
mum because everyone, from the
directors to the caterers, donates
his time, Uttal-Gold says.

Similar to previous PSAs shot by
the nonprofit organization, these
spots will be placed with the most
appropriate outlets. “Certain ones
are geared toward MTV and BET,
while others are better for TNN
and CMT,” Uttal-Gold says.
“There are also PSAs designed for
the widest possible audience,
which will be targeted for ABC,
CBS, NBC, and Fox.”

Previous PSAs, many of which
dealt with censorship, were dis-
tributed to local and regional mu-
sic video shows by Capitol Rec-
ords. Uttal-Gold expects similar
action with the new spots, al-
though the sponsoring label has

(Continued on page 83)

K3 XTES

WL
sy s
o~

B,

Hot Development. Chrysalis recording act Arrested Development receives its
“Popular Uprisings™ T-shirts, commemorating the rise of the group’s album “3
Years 5 Months & 2 Days in The Life Of Arrested Development” to the No. 1
position on Billboard’s Heatseekers chart. The album has since graduated to the
upper half of The Billboard 200. Shown in back row, from left, are Geoff Mayfield,
associate director of retail research, Billboard; road manager Lisa Jackson;
Arrested Development’s Aerle Taree, Dionne Farris, and Headline; manager Bart
Phillips; and Dutch Crambiltt, national director of sales, EMI Records Group. in front
row, from left, are Arrested Development’s Speech, Rasadon, and Montsho-Eshe.

Acts Raise Voices For Favorite Candidates
Music, Presidential Politics Mix In A ‘Cool Way’

@ BY CRAIG ROSEN

LOS ANGELES—Musicians aren’t
only urging people to get out and
vote—some have performed at
events for specific candidates.

Saxophonist Kenny G played a
June 1 benefit, on the eve of the Cali-
fornia primary, here at the Sheraton
Grand Hotel to raise funds for Bill
Clinton’s presidential campaign.

On May 30, Willie Nelson per-
formed at a Little Rock, Ark., rally
celebrating the success of a drive to
have Texas billionaire H. Ross Perot
included on the state’s ballot for pres-
ident in November. According to pub-
lished reports, Nelson is impressed
with Perot’s vow to help farmers and
said he plans to appear on behalf of

-EXECUITIVE TURNIABLE

N

MASON

TAYLOR

Tim O’Brien is appointed presi-
dent of Sedona Recording Co. (SRC)
in Los Angeles. He was president of
Brookhill Record Corp.

Lou Vaccarelli is promoted to VP
of production for RCA Records Label
in New York. He was senior director
of production.

Roy Coates is promoted to market-
ing administrator for RCA Victor in
New York. He was sales administra-
tor.

Lisa Jefferson is appointed man-
ager of West Coast publicity and art-
ist development for Elektra Enter-

Perot again.

The candidate with the most sup-
port from the music community, how-
ever, is California’s last Democratic
governor, Jerry Brown.

The B-52’s, joined by actress Kim
Basinger and keyboardist Don Was,
headlined a benefit for Brown March
25 at the Ritz in New York that pulled
in $23,000, according to a Brown cam-
paign spokesperson.

Another Brown benefit featuring
Concrete Blonde, Stan Ridgway,
Wire Train, No Doubt, and Julie Rit-
ter from Mary’s Danish, held May 23
at the Hollywood Palladium here, col-
lected close to $25,000, sources say.
(Ridgway also performed at a small-
er Brown benefit April 28 at Al's Bar
in Los Angeles).

ROSENTHAL PASTOR
tainment in Los Angeles. She was
West Coast publicist for A&M.

Liz Loblack is promoted to man-
ager of artist development for Pen-
dulum Records in New York. She
was administrative assistant.

Glen Boyd is named national retail
promotion director at Def American
Records in Burbank, Calif. He was
national retail promotion director at
Nastymix.

WEA Corp. appoints Paris Shel-
ton in-house marketing rep for the
Chicago branch and Kathie Crowley
in-house marketing rep for the Bos-

John Switzer, co-owner of Los An-
geles-based D-Time management, set
up the Hollywood Palladium benefit
by contacting the Brown campaign.
“We took this event to the cam-
paign,” he says. “We wanted to show
people that politics and the disenfran-
chised 18-24-year-old age group can
still blend in a very cool way.”

Other musicians who have support-
ed Brown include Bette Midler, Bon-
nie Raitt, Carly Simon, Bob Weir, Da-
vid Crosby, and Graham Nash. MTV
News reported Brown had tried and
failed to win the support of Public
Enemy leader Chuck D.

According to Michael Davis, talent
coordinator for the June 1 Clinton
benefit, Kenny G is “among the gov-

(Continued on page 83)
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STANDISH O’BRIEN

ton sales office. They were, respec-
tively, account merchandising rep
and sales assistant.

Harold Sulman is named execu-
tive VP/GM of Oak Street/Dino Music
in Los Angeles. He was VP/national
sales manager of MCA Records.

Attic Music Group in Toronto
names Peter Piasecki director of
marketing and sales. He was assis-
tant manager of the music division at
Denon Canada.

DISTRIBUTION. Colin Willis is promot-
ed to branch manager, Midwest

‘Adrenalize’
Set Rushes To
Triple-Platinum

@ BY PAUL GREIN

LOS ANGELES—Def Leppard’s
“Adrenalize” lived up to its title in
May, being certified gold, plati-
num, double-platinum, and triple-
platinum simultaneously. The last
rock band to be certified triple-
platinum out of the box was “Me-
tallica’” in October.

The Recording Industry Assn.
of America had a double dose of
good news for teen rappers Kris
Kross. The duo’s debut album,
“Totally Krossed Out,” went gold
and platinum simultaneously; its
monster single, “Jump,” went dou-
ble-platinum. “Jump’’ is the sec-
ond rap crossover smash to go
multiplatinum in the past few
months, following Naughty By
Nature’s “O.P.P.”

Another crossover rap act, Sir
Mix-A-Lot, landed both a gold al-
bum (‘“Mack Daddy’’) and a gold
single (“Baby Got Back”).

Queen’s greatest hits album,
“Classic Queen,” was also certi-
fied gold and platinum simulta-
neously in May. In addition, the
band’s classic, “Bohemian Rhap-
sody,” went gold for the second
time. The song was previously cer-
tified in 1976 when it was first a
hit.

Bruce Springsteen’s “Human
Touch” and “Lucky Town” collec-
tions both went gold and platinum
simultaneously. And Pearl Jam’s
album, “Ten,” and Ugly Kid Joe’s
EP, “As Ugly As They Wanna Be,”
both topped the million-sales
mark.

En Vogue landed both a gold al-
bum, “Funky Divas,” and a gold
single, “My Lovin’ (You're Never
Gonna Get It).”

Nat King Cole’s “Capitol Collec-
tor’s Series” went gold. It’s the
first installment of the 39-volume
series to top the 500,000 sales
mark.

(Continued on page 84)

VACCARELLI COATES

branch, for Sony Distribution in Roll-
ing Meadows, [ll. He was sales man-
ager for the Los Angeles branch.

PUBLISHING. Jennifer Insogna is pro-
moted to director of foreign and ad-
ministrative music services for EMI
Music Publishing in New York. She
was director of foreign administra-
tion.

Mara Bruckner is named profes-
sional manager for Emerald Forest
Entertainment in Los Angeles. She
was a professional manager at Bug
Music.
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P’Gram Unit In
New Deal With
Licensing Firm

NEW YORK—PolyGram Diversified
Entertainment’s merchandising divi-
sion, Great Entertainment Merchan-
dise, and marketing company Great
Southern Co. have entered into an ex-
clusive licensing and merchandising
agreement with Indianapolis-based
Curtis Management Group.

Under the arrangement, Curtis
Management Group will seek licens-
ing deals for artists represented by
GEM/Great Southern, including El-
ton John, Cher, John Mellencamp,
Bon Jovi, Depeche Mode, Skid Row
Ugly Kid Joe, and Slaughter.

“The idea of the deal with Curtis is
to extend the scope of [GEM/Great
Southern] beyond the standard
wholesale items, such as T-shirts, and
make available greater opportunities
to expose our clients in nontraditional
ways, such as video games, cologne
and perfume deals, toys and dolls,”
says Tom Cyrana, VP of PolyGram
Diversified Entertainment. “Curtis
has the expertise and experience with
their varied client list, and we felt this
would be a great affiliation for us, en-
abling us to get up and running and
provide these services to our clients
right away.”

PolyGram Diversified Entertain- |

ment created GEM in May 1991, and at
the same time entered into its distribu-
tion agreement with Great Southern.
Curtis Management Group is a di-
versified international licensing and
marketing firm with a roster of near-
ly 150 clients, including the families
of Fred Astaire, James Dean, and
Humphrey Bogart. TRUDI MILLER

Anheuser-Busch To
Sponsor 2 Tours
By Latin Artists

MIAMI—In an effort to capture a
share of the growing U.S. Hispanic
concert market, Anheuser-Busch Inc.
has announced the launch of two
summer Latin tours, both of which are
called Festival Musical Budweiser.

The announcement was expected |

to be made June 5 by Budweiser mar-
keting director August A. Busch IV,
who added that the twin-track tour
would be the “first of its kind” in the
U.S.

Headlining the two nationwide
treks are Grammy-winning superstar
act Juan Luis Guerra Y 4.40 and Mex-
ican balladeer Ana Gabriel—a four-
time winner at Billboard’s Latin Mu-
sic Awards.

Most of the festival dates will fea-
ture opening performances by na-
tional or regional acts. National

bands confirmed, thus far, are Tejano .

standout group La Mafia and Mexi-
can teen-pop quintet Magneto.
Guerra’s 10-city jaunt is scheduled
to commence July 3 in Los Angeles;
Gabriel’s 11-city swing is due to kick
off July 10 in Tucson, Ariz. Part of
the proceeds from the tours, which
are being promoted by Ron Weisner,
will benefit the National Hispanic
Scholarship Fund. JOHN LANNERT
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THE 1992 WORLD MUSIC AWARDS

* X

« Fiaalsy a truly internatiomal music
awards siow celebrating the best of
world musiz from great artists >.

Jaeryl Bushy
Presideat & C.E.O.
Motosvn Records

* .

The organizing committee of the
1992 World Music Awa-ds would like
to thank all the best-selling
recording-artists aac special guest stars
who contributed to the success of this
year's event including :

Simply Red * INXS
C + C Music Factory * Garth Brooks
Cathy Dennis * Richard Marx
The Scorpions * Enya * Shanice
Celine Dion » Peal:o Bryson
Londonbeat « Right Said Fred
Kim Wilde ¢ Patrick Bruel * Rozalla
Cut'n'Move ¢ 2 Unlimited
Candy Dulfer * A Ha » Chage & Aska
Margaret Urlich ¢ Sergio Dalma
Andreas Vollenweider * Marco Masini
Vaya con Dios * Eva Dahlgren
Jazz Gitti « Oleg Gazmanov ¢ Arja

Special tharks to our hosts
Olivia Newton John ¢ CIliff Richard
and our presenters
Kylie Minogue * Tany Hadley
Claudia Schiffer « Samantha Fox
Britt Ekland ¢ Ursula Andress * Jocelyn
Jimmy Helms « Dalila di Lazzaro

We would also like to tkank the artists'
management and all the record labels.

« As we move towards mcre o5 a global

village, the World Music Awards are a

wonderful showcase of hcw all interna-

fional music can weork tegether under
ane banner ».

Kob Dickins

Chairman

Warner Music UK

o/

f

« An unforgettable evening of the

greatest talent and an unrivalled chance

to get the cnti-piracy message to the
widest audience ».

Sir John Morgan

President

International Federation

of the Phonographic Industry
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Landau’s Creative Touch With Springsteen

B BY THOM DUFFY

NEW YORK—On .June 15, Bruce
Springsteen will kick off his first
worldwide tour in four years in Stock-
holm, showcasing his two new Colum-
bia Records albums “Human Touch”
and “Lucky Town” with a new
band—guitarist Shane Fontayne,
drummer Zachary Alford, bassist
Tommy Simms, and E Street Band
keyboardist Roy Bittan. He previewed
the tour June 5 with a live international
broadcast from Los Angeles syndi-
cated by the Album Network and will
open his U.S. tour at New Jersey’s
Meadowlands Arena July 23.

Recently, Springsteen’s longtime
manager and producer, Jon Landau,
sat down for a rare interview with Bill-
board to discuss the making and the
marketing of these new albums and his
role in bringing forth Springsteen’s
music, in what Landau calls a 17-year-
long creative dialog.

Billboard: This is the first time
Bruce has opened a tour in Europe.

Jon Landau: We've had a growing
and wonderful relationship with the au-
dience in Europe. Sometimes what
happens is, you put your record out
and an artist concentrates so exclu-
sively on their home base, that by the
time you turn your attention else-
where, the record has gone through its
initial cycle. So this time, we thought,
let’s begin with an old-fashioned,
essentially promotional tour there be-
fore we dig down in North America for
the rest of the year. I think it’s going
to be an exciting way to start.

We've really had success there that
has built steadily since “The River,”

which was the first real tour we did in
Europe [in 1981]. We've had great as-
sistance from Bob Summer [president
of Sony Music International] and Bob
Campbell [VP of creative operations at
Sony Musie International] and the
heads of all the companies we've gotten
to know over the years.

BB: The summer shows an-
nounced thus far are all indoor
dates.

JL: My feeling, both here and in Eu-

celebrity’

LANDAU

rope, was just to start out indoors, with
two new records and a new band, espe-
cially because it's Bruce’s intention to
concentrate heavily on the new music.

BB: This is the first major tour
without the E Street Band.

JL: For the "70s and '80s, no artist
could have been better served by a
band than Bruce was by the E Street
Band. That’s just a fact. Fantastic peo-
ple. Fantastic musicians. Bruce and the
E Street Band could have toured for-
ever.

But at some point, he just needed to
sort of shake things up, just to give
himself some new challenges and new
inspiration. After the Amnesty Inter-
national tour ended [in late 1988], it
was pretty clear he didn’t want them
waiting on him. This was a time for ev-

eryone to make their individual moves.

This wasn’t a totally sudden thing.
He made the “Nebraska” album by
himself, made “Born In The U.S.A.”
with the band, then made “Tunnel Of
Love™ basically by himself. So the logi-
cal extension of that, having made two
of the three last studio records by him-
self, was, “Let’s see what somebody
else sounds like.”

BB: “Human Touch” was re-
corded largely with drummer Jeff

‘The point is, with Bruce, the creative
leads. We’'re not trying to go for things
that simply publicize the person as a

Porearo, bassist Randy Jackson, Roy
Bittan on keyboards, and other guest
musicians. How then was the tour
band recruited?

JL: We tried to be pretty discreet
about it and we looked at some incred-
ible musicians. We had people come in
and had a half-dozen songs that repre-
sented the musical range we were look-
ing at. It got to a certain point where
Zach and Tommy and Shane felt like
the right choices and we had them
come back for a week. At the end of the
week, we said, “Let’s go for it.” That
was two weeks before “Saturday Night
Live.” And I've got to tell you—just as
an original Bruce fan—I can't wait to
see the shows because of what’s al-
ready happening. These guys are very,
very hot. And they’re really in sync

Buffy Sainte-Marie Returns To Form

B BY PAUL SEXTON

LONDON—Buffy Sainte-Marie has
her own pocket guide to her last 15
years of relative obscurity:

“I quit recording
when my son was
born, decided to
take some time off,
went to ‘Sesame
Street’ for five
vears, stayed home
[in Hawaii}, raised
ny son, did con-
certs on Indian res-
ervations, won an
Academy Award, and decided to get
back in the record business.”

The return of Sainte-Marie to re-
cording at the age of 51 has already

SAINTE-MARIE

borne fruit. A U.K. signing to Chrysa-
lis Records’ Ensign imprint, Sainte-
Marie hit the top 40 on the British
charts with the single “The Big Ones
Get Away” from the album “Coinci-
dence And Likely Stories,” which will
be released in the U.S. June 16 by
Chrysalis Records, through the EMI
Records Group North America.
During the '80s, the veteran singer/
songwriter surfaced only in 1982 to se-
cure an Oscar for best song as co-
writer of “Up Where We Belong” from
the film “An Officer And A Gentle-
man.” It has been exactly 20 years
since her sole flirtation with the top 40
of Billboard’s Hot 100 via “Mister
Can’t You See” and nearly 27 years
since Donovan’s cover of “Universal
Soldier” first gave her songwriting no-

| L = [
Corey Glover

The microphones
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the professionals
stand behind.
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toriety. When she returned, it was at
her own pace.

“This record was made as a direct
reflection of the fact that I could have
my own studio at my disposal at all
times in my home, so I could live where
I live, and as I wrote my songs I just
put them into my computer, and then
the whole thing was either put onto a
DAT and sent by post or else, in the
case of all the electronic music, it was
sent by modem over the phone wires
and put on tape in London by my co-
producer Chris Birkett.”

The album is a striking, modern, and
thoughtful collection of rock'n’roll
songs that updates Sainte-Marie’s mu-
sical image, while also tapping into her
Canadian Cree Indian heritage in
songs such as “Starwalker” and “Bury
My Heart At Wounded Knee.”

The impetus for Sainte-Marie’s re-
emergence came from Ensign manag-
ing director Nigel Grainge and A&R
director Chris Hill, who received a
demo tape of her material via former
Chrysalis A&R executive Kate Hyman,
who is now at Imago Records.

“They're big record fans,” says
Sainte-Marie of Grainge and Hill.
“They’re both ex-disc jockeys, and we
have a good time just going over there
and playing old records ... They lis-
tened to these songs and thought they
were real contemporary.”

Sainte-Marie expresses a dissatis-
faction with the phrase “protest

(Contined on next page)

with each other.

BB: Let’s talk about how these al-
bums took shape, first ‘“‘Human
Touch.”

JL: The very first song that is on the
records was created in December 1989.
It was “Roll Of The Dice.” Bruce had
been writing for a while but hadn’t
found his voice vet for this particular
work. Both musically and in terms of
the inspirational quality of the lyric,
the touch of R&B, many different fac-
tors in that song turned out to have
meaning for the record as a whole.

After that, a number of songs
emerged fairly quickly. But in the
spring of 1990 was when he came up
with “Human Touch.” There was the
unifying piece, there was the state-
ment, and we were all real excited at
the time. “57 Channels,” which was one
of the very last songs to be written [for
“Human Touch”], was a great little mo-
ment because its inclusion brought an-
other dimension in terms of the music
and the humor. Those were some of the
high points.

BB: “Lucky Town,” in contrast,
was written comparatively quickly
by Bruce, alone in his home studio.

JL: That type of record . . . “Born To
Run,” “Nebraska,” “Tunnel Of Love,”
and “Lucky Town” were all albums
where what’s on the record is almost
all of what he’s created. “Darkness,”

“The River,” “Born In The U.S.A.,”
“Human Touch” are albums where
there’s a lot of experimentation and re-
cording beyond what’s on the record.
So there’s two different modes.

So anyway, we had finished “Human
Touch” and he said, “I feel this album
is finished but I still feel like writing.”
He was working at home. He called me
and he had something. It was “Living
Proof” and “Waist Deep In The Big
Muddy.” T told him in so many words,
“Hey, if there’s any more where this
came from, let’s just keep going.”

I went out there a little while later
and he played me the “Lucky Town”
album, 85% to 95% the form that it’s in.
That was in the summer of "91. It was
just breathtaking.

BB: Why did you decide on the si-
multaneous release of the albums?

JL: We thought about putting one
out and holding one back. And we
thought about mixing them together.
But it really was two separate musical
experiences that were made consecu-
tively, in relatively the same time
frame. And the reason we came up with
the simultaneous release was that it
simply was the truest representation of
what had occurred. He made two al-
bums.

BB: What was Columbia’s reac-
tion?

(Continued on page 20)

UNSIGNED '92: While the New
Music Seminar is a hotly competi-
tive showcase spot for indie acts and
major-label movers alike, it also
continues to offer a key shot to some
of the more notable unsigned acts
on its annual sampler tape, a pre-
view of which was passed on to the
Beat by Paul Monahan, production
manager of the New Music Nights
Festival

NMS Sampler Calls Attention
To Batch Of Unsigned Bands

live kevboards and bass, Check 1-2
s “Droppin The Beats” out of
Brookline, Mass. . .. If the B-52’s
covered AC/DC, they’d sound like
Cloaca on “Ding Dong Daddy” out
of Baltimore .., Natives Of The
New World, also out of Brookline,
bring an Afro-Cuban hip-hop tip to
the tape with “This [s How We
Swing™ ... By way of Birmingham,

Ala., Sugar

Amid a burst = La La’s tapsa
of feedback # %ﬂ bit of psyche
and funk- % delia, layered
edged Dbass, i vocals. and
the Desnvel1l' 1 g}ll-eat pop
trio pe N, i | chops on
opens  with ﬂﬁﬁ §§ j “Free Love”
“Mom.” a rush AR | ...Rego Park,
of Rocky N.Y.’s budda-

Mountain
thrash ... The
Brooklyn,
N.Y., duo of Total Effect turns in
fast and smart raps on “Grab Da
Mike,” over tracks from DJ Clash
. “Jesus In The Driving Rain” is
harmony-driven, distortion-laced
folk rock from New York’s Hinnies
- Manhattan’s Mother May I's
rave “Birthday Wish” has a careen-
ing solo from guitarist and vocalist
Damon Hennessey ... New York’s
Sweet Diesel rolls in on bass riffs,
dense guitars, shifting tempos, and
overlaid vocals on “I Look At You”
... Toronto’s Wild Strawberries
romp through the sprightly, infec-
tious, organ-accented “Sisyphus”
. With samples spinning above

by Thom Duffy

bang brings
the feline wit
of ‘“Hairball
Or Puke” to the set in a rich attack
of slide, lead, and rhythm guitars
. The Novaks turn in a delight
with “Love/Hate/Love,” equal parts
propulsive guitar and dreamy vo-
cals ..., F Word , from Raleigh,
N.C., drives through “Syd’s Mood™
with a double sax attack ...
Funk'n'roll fiddle? Check out New
York’s audacious Big Hair and this
frantic vamp on “Girl So Stoopit”
.. Finally, over B-3-like organ lines
and metal-smacking percussion,
Brooklyn’s Hidden Concept closes
things out with the rapid-fire raps
of “Figure Of Speech.” NMS ’92
runs June 17-20 in New York.
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King’s X Marks Time In The Spotlight

‘On The Verge’ Rock Act Moves Closer With 4th Set

B BY ELIANNE HALBERSBERG

NEW YORK—Since the 1990 break-
through of its album “Faith Hope
Love” and the album-rock hit “It’s
Love,” King’s X has been tagged as a
serious contender in the hard-rock
arena. Its self-titled fourth album is
again a lyrical exploration of personal
struggle, and a display of power-trio
virtuosity by bassist Doug Pinnick,
drummer Jerry Gaskill, and guitarist
Ty Tabor.

“Many people think we'’re ‘on the
verge’ and it would be wonderful if
that were true,” says Pinnick. “But
success to King’s X has always been
what we're doing now: putting a rec-
ord out and playing in this band.

When I picked up my first bass, I felt
I had made it—it has never been
measured by money, sales, or videos.
Success is based on our own stan-
dards—making music that is true to
our own hearts.”

But King’s X also is gaining success
on the airwaves; “Black Flag” has
been on the Album Rock Tracks chart
for the past three months while a
video of the song landed in Buzz Bin
rotation on MTV. The band is now on
a headlining club tour of the U.S.

While the group reached a new
peak last year with “Faith Hope
Love,” its members have kept per-
spective. “The third album sold more
than the first two, and that’s a step in
the right direction,” says Pinnick.

BUFFY SAINTE-MARIE RETURNS TO FORM

(Continued from preceding page)

songs.” Yet she acknowledges, “The
only reason I ever became a singer in
the first place was because I had some-
thing to say. I've always written three
kinds of songs: one is big love songs,
like ‘Up Where We Belong’ and ‘Until
It’s Time For You To Go.

“Then protest songs—there’s two
kinds. One, like with Indian material, is
the kind where I'm telling you some-
thing that you had no idea of.

“And then the other kind of song is

like “The Big Ones Get Away’ or ‘Uni-
versal Scldier,” where what I'm trying
to do is sum up the feeling that’s in the
air, in our whole generation. If you can
sum up the stuff that’s in the back of
everybody’s mind, if you can do that in
three minutes and still make it sound
great on the radio, then I think you
succeed. And that’s what these songs
are about; they’re saying something
that we all know but we're not reading
it anywhere.

“This new one is the next step in the
adventures we find ourselves going
through. It's immediate; we wrote the
songs a few weeks before going into
the studio. For me, success is being
able to put on tape how I feel today.
We're blessed and honored to be able
to do so when many bands cannot be-
cause they haven’t gotten a break.”

“King’s X” marks the group’s debut
for Atlantic Records, having previ-
ously been signed to Megaforce,
which was distributed by Atlantic.

“Actually, we were in the middle of
recording when we got the call,” says
Pinnick. “Then Atlantic popped up
and said, ‘Keep doing what you do.
We'll make this work. This record will
break you.” Without taking anything
away from Megaforce, because we
were very close and they worked so
hard to get us te the next level, 1
think Atlantic can take us with more
muscle.”

While it is increasing its fan base,
Pinnick doesn’t see King’s X as the
flavor of the month. “Not yet, I'm
sure,” he jokes. “When it happens, it
happens, and it does to any band who
keeps putting out records and has a
hit. If we become a passing trend,
we’ll still be King’s X after the trend
is over. Hopefully we’ll still have the
base that was there at the beginning,
and we’ll still make music good
enough for the world to hear.”

| NEWSLINE |

They Might Be Giants On The Road:
Full-Band Tour Begins This Month

The duo of They Might Be Giants begin their first full-band tour June 16
in Northampton, Mass., behind their current Elektra album, “Apollo 18.”
Guitarist John Flansburg says, “At first, we were reluctant to tour with
a rhythm section, but then they said they’d help drive.” The act plays “The
Tonight Show” July 6.

Folk Fest’s Having A ‘Hootenanny’

The Carnegie Hall Folk Festival, a series of performances at the New York
venue's Weill Recital Hall, concludes with a Hootenanny in the main hall
Friday (12) featuring the Clancy Brothers & Robbie O’Connell, Doc Wat-
son, Odetta, Turner & Lynn Foddrell, and Tom Paxton.

Hewitt Joins Int’l Talent Group

Booking agent Charlie Hewitt has joined the International Talent Group
in New York, bringing aboard clients Goo Goo Dolls, Consolidated, 900
Foot Jesus, and Pigface.

Living Colour Picks Up New Bassist

Living Colour has reeruited Tackhead bassist Doug Wimbush to replace
Muzz Skillings and has begun work on a third Epic Records dise with pro-
ducer Ron St. Germain (Sonic Youth, Soundgarden, Bad Brains). The
album is due next winter.

Women In Music Showcase Set

The networking group Women In Music presents its first industry show-
case, featuring seven acoustic acts, Thursday (11) at the Bitter End in New
York
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ARTISTS IN CONCERT

OTIS CLAY
ANN PEEBLES
The Cinegrill

Hollywood, Calaf.

A ONE-NIGHTER by these two
soul veterans May 9 was forced to
make do for a weeklong engagemert
wiped out by the L.A. riots. But the
single show drew an enthusiastic
house of R&B fans, and Hi Records
grads Ann Peebles and Otis Clay
rocked the house with a “Memphis
R&B Review.”

Coming back after a long career hi-
atus with the new Bullseye Blues al-
bum “Full Time Love,” opener Pee-
bles’” heated performances had
patrons of the sedate Cinegrill stand-
ing and dancing. Svelte and smashing
in a tight chiffon-trimmed dress, the

songstress essayed punchy versions
of old hits like “Breaking Up Some-
body’s Home” and such new material
as the custom-tailored “St. Louis
Woman (With A Memphis Melody)”
and Robert Ward’s “Fear No Evil.”

Getting a big lift from a large, tight
group including Hi house band mem-
bers Howard Grimes on drums and
Leroy Hodges on bass and spear-
headed by the guitar work of band
leader Thomas Bingham, Peebles’ set
reached a stomping conclusion with
an inevitable rendition of the big 1973
hit “I Can’t Stand The Rain.”

Touting his own Bullseye Blues al-
bum “I’ll Treat You Right,” Clay
proved something of a disappoint-
ment after Peebles’ emotion-wracked
set.

While the supple-voiced shouter

scored hits of his own on Hi and Chi-
cago’s One-Derful imprint, he chose
for the most part to ignore his own
material during an overlong show
made up mostly of covers.

Clay scorched the house with a
granite-hard version of O.V. Wright's
“A Nickel And A Nail,” but familiar
tunes like “Let The Good Times Roll”
and a show-closing medley of “Love
And Happiness,” “(I Wanna) Testify,”
and “Soul Man” received over-
wrought, unrewarding renditions.

Clay ean be a mean showman
(though he needn’t have repeated one
sharp move—a unison freeze of the
band, extended to the breaking
point—twice during the set). But he
sells his abilities, and his audience,
short with too many lounge crowd-
pleasers and not enough of his own
virtuosity.

CHRIS MORRIS

Moncrian is as contemporary and
creative as the people who enjoy its
ambiance. Amenities are designed for the
discriminating creative professional,
whose working day doesn’t necessarily
begin at 9:00 am, or end at 5:00 pm.

We realize how hectic your business is.
We're so sure you'll enjoy your stay at
Mondrian that if, for any reason, your
visit is the least bit stressful, we'll give you
a complimentary massage in our

Fitness Center!

As a member of the entertainment
industry, you'll also receive these special
extras: complimentary breakfast any

hour

of the day or

night,

complimentary VCR, CD or cassette
player use, and 24-hour use of our
complete Fitness Center. These
amerities are all part of Mondrian’s
“Stress-Free Guarantee.”

Call our NEW 800 number
today!

Ask about our Special
Entertainment Industry Rates -
the best value in West
Hollywood!

W
MONDRIAN

HOTEL DE GRANDE CLASSE

8440 Sunset Boulevard
West Hollywood, California 90069

(213) 650-8999 = (800) 525-8029

10th Yr. For Writers’ Haven;
Irving Gordon Rages Again

The first item in this week’s column
was written by Edward Morris in
Nashwville.

WHERE EVERYONE MIGHT
Know Your Name (Someday): In just
10 years, Nashville’s Bluebird Cafe
has attained an almost mythic status
as star maker for songwriters who
happen to sing their own songs. And
with good reason. Stars incubate
there every night. While Garth
Brooks was not actually “disco-
vered” there (he had auditioned ear-
lier for Capitol Records), it was his
rousing per-

Bianco, and others.

RAGE AGAINST ROCK, PART 2:
Irving Gordon gave an exciting
night of awards and music-making a
bit of graceless drama, just as he did
in being honored for his song
“Unforgettable” at the Grammy
Awards earlier this year. As the re-
cipient of a special song citation for
the same song at the Songwriters
Hall of Fame awards dinner May 27
in New York, he resoundingly lost a
voice vote to goonandonandon . . .
yet still unwillingly gave up the
stage to Paul

formance at
the Bluebird
that earned
him an offer
from the label
on the spot. g
Mark Irwin

Worise i

Simon, who
gave the offi-
cial member-
ship nod to
Billy Joel.
But not before
Gordon tossed

washed dishes
and tended
bar at the Bluebird for five vears. At
the same time he was writing songs,
one of which—"“Here In The Real
World”—became Alan Jackson’s
first hit. Liz Hengber once labored
as o waitress in the club but is likely
to be remembered these days as the
co-writer of Reba McEntire’s chart
topper “For My Broken Heart.”

The Bluebird is not, however, a
strictly country music venue. Owner
and guiding spirit Amy Kurland
makes her microscopic stage availa-
ble to talents of all stripes. Melissa,
Etheridge, Midge Ure, John
Gorka, Cowboy Junkies, Janis Ian,
Rosie Flores, John Prine, and
Chris Isaak are among the thou-
sands of acts that have tested their
material in the almost always
crowded room. This is not where you
go to hear the songs you've always
loved. But it’s very likely that it’s
where you'll hear songs you’ll come
to love.

Most evenings, the Bluebird offers
two separate shows. During a typical
week, there will be an open-mike
night for aspiring singer/song-
writers, an in-the-round perform-
ance by established (and often fa-
mous) writers, and full-length shows
by a dozen or more locally or nation-
ally known acts. The Bluebird’s con-
sistently biggest draw for the past
several years has been Jonell
Mosser (Billboard, Dec. 7, 1991), a
powerful singer and writer who has
never had a record deal.

During the first week of June, the
Bluebird celebrated—in song, natur-
ally—its first fruitful decade via
three special concerts. On June 2,
Tricia Walker, Ashley Cleveland,
Karen Staley, and Beth Nielsen
Chapman performed in the round.
The next evening featured acoustic
sets by Don Henry, Nanci Griffith,
Fred Knobloch, Mike Reid, and
Chapman. And on June 4, the official
birthday bash concluded with per-
formances by the Jay Patten Band
with Ashley Cleveland, Russell
Smith, Lee Roy Parnell, Jimmy
Hall, Pebble Daniel, Vickie Car-
rico, Frank Sheen, Roberto

by Irv Lichtman

off some in-
vectives
against the music he doesn’t
like—the music composed not of
“melodies but maladies.” Both Si-
mon and Joel gave an indirect but
classy rebuttal to Gordon’s rage
against rock, part 2. Simon said it
was always the nature of the older
generation to put down the next gen-
eration’s music, and the Songwriters
Hall of Fame connected with all
eras, while Joel told of his visit as an
artist to the former Soviet Union,
where, with comic aplomb, he made
the serious point that he heard all
kinds of American music flow from
all kinds of people and places, a cho-
rus bursting with approval of a cul-
ture the Soviets loved. He even man-
aged to charmingly simulate the
sound of a scratchy recording. And
earlier, the audience was told that in-
ductee the late, great rock’n’roll
writer Doc Pomus (inducted with
his songwriting partner Mort Shu-
man) had one great dream in his
later years: to be a member of the
Songwriters Hall of Fame so that he
would be in the company of such in-
ductees as Irving Berlin. It would
have been a similar honor for other
inductees the late Linda Creed and
the team of Elton John & Bernie
Taupin, who were unable to attend
the event. And the fellow who got the
Johnny Mercer Award was com-
poser Burton Lane, who has been
writing wonderful songs since Ber-
lin’s heyday. The great music melt-
ing pot, Irv!

OOPS! A reference to the 100th an-
niversary year of the birth of Rich-
ard Rodgers in last week’s item on
Cole Porter was incorrect. His cen-
tennial year is 2002.

PRINT ON PRINT: The following
are the best-selling folios from Mu-
sic Sales:

1. Red Hot Chili Peppers, Blood
Sugar Sex Magik

2. The Cure, Disintegration

3. Paul Simon, The Concert In The
Park

4. Bob Dylan’s Greatest Hits

5. Cat Stevens’ Greatest Hits.

—
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Only In Joel Whitburn’s Re-
cord Research Book Collec-

tion — The Only Complete
Source Of Detailed, Accurate
Billboard Chart Data For
Every Record Ever Charted!

WHERE ENRICO CARUSO

® Peak position ® Debut date
® Peak date ® Weeks charted
® Label ® Record number
® And much, much more in-
depth infarmation, including
artist bios and title trivia, all
arranged for easy reference.

MESTS MARIAH CAREY

THESE ARE THE BIBLES OF MUSIC PROFESSIONALS & RECORD COLLECTORS WORLDWIDE!

and the only comprehensive, artist-by-artist
listing of each of the nearly 20,000 titles
that ever made the ""Hot 100." Every artist
who ever charted and every one of their
hits are listed, whether the artist had 1 obs-
cure hit or 100 big hits! Includes complete
record price and picture sleeve guides,
expanded artist bios and title notes, a Top
200 Artists picture section and much more.
848 pages. Full-calor cover. $70.00 Hard-
cover/$60.00 Softcover.

POP MEMORIES 1890-1954

Pop into the past with the only fully re-
searched and documented historical refer-
ence work on early American popular
music. A treasure frove of vintage record-
ings and artists from the reign of Ragtime to
the roots of Rock. Whether your favorite is
Rudy Vallee or Rasemary Clooney, all their
hits are listed here! 660 pages. Deluxe
Hardcover. $60.00

| COUNTRY |

TOP COUNTRY SINGLES 1944-1988

A comprehensive, cross-Country tour of
music straight from the chartland. This uni-
que volume listing every charted “Coun-
try"’ single is packed with detailed artist
biographies and record notes — a hit-by
hit account of the hottest music format in
the USA today! 564 pages. $60.00 Hard-
cover/$50.00 Softcover.

BILLBOARD’S TOP 10 CHARTS
1958-1988

The “Top 10" at your fingertips — in fact,
1550 actual, weekly “Hot 100" Top 10's,
showing each record’s current and pre-
vious week's positians, total “Hot 100"
weeks and more, all in the original chart
format. If you wont to get “where the
action is,” then delve into these Top 10
charts! 600 pages. Softcover. $50.00.

YEARBOOKS

orilt WHITE

v

POP SINGLES ANNUAL 1955-1990

The only all-inclusive, year-by-year rank-
ing, based on chart performance, of the
nearly 20,000 titles that ever made the
Hot 100." Lists every chart hit for each
year, arranged by titles peaking at #1 all
the way through titles peaking at #100!
Shows each record’s peak date, peak weeks,
playing time and other data, plus weekly
positions of #1 hits, Top Artists rankings
and pictures, Time Capsules and much
more. 736 pages. Full-color cover. $70.00
Hardcover/$60.00 Softcover.

TOP POP ALBUMS 1955-1985

Look up quickly all the charted albums by
David Bowie, Mantovani, or any of the
other 3,000+ artists listed here. More than
14,000 albums are described in detail, with
artist and title notes, Top 10 singles from
each album, and much more. Supplemen-
tal sections cover special categories. 516
pages. Full-color Softcover. $50.00.

R&B
TOP R&B SINGLES 1942-1988

A chart-felt tribute to our nation’s purest
musical art forms. Whether the chart was
titted “Soul, " "Black,” “Urban Contem-
porary,” or “Rhythm & Blus=s,'" every
charted single is examined here in defini-
tive detail, with extensive artist biogra-
phies and record notes. America’s most
influential and diverse styles of music are
all documented in this fascinating book!
624 pages. $60.00 Hardcover/$50.00
Softcover.

DAILY #1 HITS 1940-1989

Simply essential, this day-by-day calendar
covers every #1 Pap recard of the past 50
years. It's the only reference boak any-
where to show the total number of days
each record held the #1 spot! Includes a
complete alphabetical title cross-reference
section. 396 pages. Spiral-bound Softcaver.
$25.00

i
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BUBBLING UNDER THE HOT 100
1959-1985

The superstars and fhe local favorites. The
regional hits and the “‘one-shot™ wonders.
The “answer " songs. The “imitation'’ songs.
The best — and the bizarre. Billboard's
“Bubbling Under” chart hosted a broad
diversity of Pop — some great, some for-
gettable, all fascinating. Now, the com-
plete history of this colorful chart is here in
a brand new volume, with a special bonus
section that lists, by artist, every “Bubbling
Under'" entry that moved on to the "Hot
100"} Over 300 pages. Full-color Hard-
cover. Reg. $45.00. PRE-PUBLICATION
SALE $40.00. (Anticipated Publication
Date: July 1992).

“HOT 100"’ CHART BOOKS

BILLBOARD HOT 100 CHARTS-THE
SIXTIES 1960-1969

BILLBOARD HOT 100 CHARTS-THE
SEVENTIES 1970-1979

BILLBOARD HOY 100 CHARTS-THE
EIGHTIES 1980-1989

Look up your ""Hot'" hits right in the source,

| with these ten-year volumes of actual,

weekly “Hot 100" charts reproduced in
their picture-perfect entirety, in black and
white, at about 70% of original size. The
original graphics and excitement of each
week's chart are dramatically captured
here, in these ultimate charted guides to
three diverse musical decades! Over 550
pages each. Deluxe 9" x 12" Full-color
Hardcovers. $95.00 each.

BILLBOARD i#1s 1950-1991

See in seconds which record held the top
spot each and every week for 42 years on
Billboard's Pop, R&B and Country singles
and albums charts and Adult Contempor-
ary singles chart. A special section, “'Royal
Court of #1's,”" lists the greatest #1 hits of
all-time and for each category. 336 pages.
Softcover. $35.00.

TOP 3000+ 1955-1990

Every Top 10 Hit Of The Rock Era
Did ‘Summer Breeze " blow away “Windy''2
Woas “Brown Sugar’ sweeter than “Honey '
Find out fast with this all-time ranking of all
the records to ever peck in Billboard's Pop
singles Tap 10. The cream of the crop —
ranked ane-by-one from #1 to #3,435! 180
pages. Softcaver. $25.00.

BILLBOARD 1991/1990/1989/1988/

o e e e e e ——— ——-

1987 MUSIC’& VIDEO YEARBOOKS i THE RECORD RESEARCH BOOK COLLECTION
?!)Lalg/ol‘;gg/i 9?:2?:C98Y:’EARBOOKS L’ Hardcover Softcover YEARBOOKS (All softcover only)..............cooooiiiniiiiiininn .. $35 each
i . ) Top Pop Singles 1655-1990 ... .. Os7o O sso O 1991 O 1990 O 1989 O 1988 O 1987
Nine handy guides to each year's hottest I Pop Singles Annual 1955-1990............................. Os70 O sso O19ss [ 1985 [ 1984 [ 1983
hits in charted music and video. The ‘87 | Bubbiing Under The Hot 100 1959-1985....... . U s40 Subtotal §
through '91 editions feature both music !] PRE-PUBLICATION SALE (Reg. $45) Anticipated Publication Date: July, 1992 Shipping & Handling ... s
and video charts, while the '83 through '86 Pop Memorles 1890-1954...... . D e M A 0 se0 All U.S. orders add $5.00 for the first book and $2.00 for each additional book. U.S. orders
editions completely covereach moior music .l’ Top Pop Albums 1955-1985 ... O $50 shipped UPS. Please give compiete street address, not P.O. box number.
chart. If you want the complete chart facts | Billboard Hot 100 Charts/The Sixties 1960-1969........... All Canadian and foreign orders add $6.00 for the first book and $3.00 for each additional
about one full year, these volumes fill the E B!"board Hot 100 Charts/The Sever)ues 1970-1979... . 0 $95 book. Canadian and foreign orders are shipped via surface mail and must be paid in U.S.
: = | e St . Billboard Hot 100 Charts/The Eighties 1980-1989........ 0 $95 dollars. Call or write for airmail shipping rates.
bill. Various page lengths. Softcover. !
$35.00 each ' Top Country Singles 1944-1988 ... ... Oss0 O $50 To avoid fees for transferring irtemational funds, please use MasterCard, VISA, o U.S.A.
’ ’ ﬂ Top R&B Singles 1942-1988 ... Oss0 O ss0 Postal or international Money Order as payment.
= Billboard #18 1950-199% ... s [1$35  Please print clearly: Total PaymentS

*“The entire Joel Whitburn collection 1s the first and most valua- ﬁ Billboard's Top 10 Charts 1958-1988... 0 ss0 Name
ble source of music information I turn to.” : Daily #1 Hits 1940-1989................... [ s25 Company Name
Shadoe Stevens, “American Top 40” | Top 3000419551990 . O s25
4 Payment Method ['m]) — Address Apt. #
Caill, write or fax for ]' [ check O Money Order [ MasterCard O viSA City State/Prov.
detailed book descriptions. | m%s;\e;ﬁ;rgef{’rr ZIP/Postal Code Country
P.O. Box 200 ; - — T (Please Print Cieady) y Mail To: Record Research inc., Dept. BB2, PO Box 200
Manomonee Falls, Wi 53052-0200 ] Signature Exp. Dat / s Vil Menomonee Falls, Wl 53052-0200 U.S.A.
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JON LANDAU’S CREATIVE TOUCH WITH SPRINGSTEEN

(Continued from page 16)

JL: It was really dreamlike for me.
Their enthusiasm was heartfelt. I told
them about it in a sensational meeting
in October [1991] that I had with
Tommy [Mottola, president of Sony
Music] and Donnie [Ienner, president
of Columbia Records]. I can truthfully
say there was no discussion on the
point at all. They understood it.

BB: Let’s go back to the recording
of “Human Touch.” From a produc-
tion standpoint, were things done
differently this time around?

JL: Not really. You're dealing at all
times in the studio with Bruce, the
writer. The dominating factor is the
song. In terms of [fitting] contempo-
rary taste, it’s just not something
that’s actively discussed. There’s sure
a lot of guitar for a *90s record and
there’s a lot of guitar because that’s
what felt right for these songs.

On the other hand, there was some
general awareness that we’re making a
record in the '90s for the "90s. And we
certainly wanted to meet the prevailing
taste halfway—which is to say you
want to show some intelligent flexibil-
ity as long as you’re being true to your
work.

BB: How would you describe your
role in Bruce’s creative process?

JL: My role has evolved over the
years. There’s a level at which it’s just
this one big dialog we’ve had for 17
years. This is all one big conversation.
Sometimes it’s about tours, sometimes
it’s about songs. At this point, Bruce is
thoroughly knowledgeable about the
studio and, along with Chuck Plotkin
and Roy Bittan, I'm there trying to,

number one, fill any gaps that I think
anybody’s missing and, number two, 1
find myself focusing a great deal on the
songs and the singing, and interacting
with Bruce about the songs. It’s a very
comfortable, ongoing, and fulfilling in-
teraction and, as you say, sometimes [it
means| stepping back. In the case of
the “Lucky Town” album, Bruce was in

‘The simultaneous
release was simply
the truest
representation of
what occurred: He
made two albumns’

his home studio setup and he sent me
the tape and I said, “Hey, just keep do-
ing what you're doing.”

BB: From the studio to the mar-
ketplace, your role shifts.

JL: Now we are into the artist and
manager [relationship]. But again, it’s
a collaboration. Bruce is a person who
is in control of his own destiny, so it is
a collaboration.

BB: The broader issue is how a top
artist and manager respond to
changes in today’s marketplace.

JL: The response is real obvious and
I think we're accomplishing that. We
generally like to put the records out in
a very direct fashion, not pre-digested
for everybody with a lot of pre-inter-

e S

Clocking Another Hit. Cause & Effect, the debut alternative pop act from SRC/Zoo
Records, currently on the Hot 100 with "You Think You Know Her,” recently filmed
the music video for its follow-up single, “Another Minute,” in the clock tower of the
Westside Pavilion shopping mall in Los Angeles. The band’s debut album, “Cause &
Effect,” has hit the top 10 on the Heatseekers Albums chart. Pictured, from left, are
Sean Rowley, Robert Rowe, and Richard Shepherd.
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views and things that can feel too
hyped. Having done that, now is obvi-
ously the time to step forward and let
people know what’s on your mind and
get out and do these shows.

BB: That low-hype launch, how-
ever, may have resulted in the lower
chart positions of these albums.

JL: Once again, we're very aware of
that. But we tend to get our priorities
internally and then find our best way
of getting the music out there. We're in
this for the long haul. And the records
went up. The records are where they
are now. The records are going to go
back up. The life of these records will
be long.

BB: What philosophy guides your
business and marketing decisions?

JL: The point is, with Bruce, the cre-
ative leads. Songs, records, shows, and
now videos. That’s the body of work.
That’s the career. So what we trry to do
is make anything that calls attention to
Bruce to be related to one of those four
things.

In other words, we're not trying to
go for things that simply publicize the
person as a celebrity because Bruce
long ago decided that, if he was going
to be well known, [it would be| for what
he did. We're trying to help increase
the focus on what Bruce has created, to
help people find what it is there that
might be of use to them.

You go to radio with the things that
work for them and collaborate with ra-
dio. They have been friends to us for
20 years. But vou also have to go sup-
plement that, and in the case of a great
touring artist like Bruce, the tour has
become the centering experience. It’s a
gathering point and it personalizes the
experience for people in a way nothing
else can.

BB: Barbara Carr has worked
with you for the past 12 years. What
is her management role?

JL: We function as a team; 90% of
the work we do has become interchan-
gable. She participates with me in the
creation and execution of all our ideas
in presenting Bruce’s work to the pub-
lic.

BB: Some say your management
style is fairly secretive.

JL: T have learned from a history of
working with Bruce that when you're
in the studio, things change. And the
reporting of information that’s out-
dated as soon as it’s printed just con-
fuses people.

So the approach we’ve taken over
the years, for better or worse, is that
we really have nothing to say until
we're done, then we try to be as in-
formative as we can be. Although that
can make a certain amount of sense to
us, the down side can be for a long pe-
riod of time to go by without us saying
anything. And maybe that’s not the
best thing, That’s something [ would
think about doing differently when this
particular part of the process recurs
because it’s not our intention to with-
hold information.

BB: You have chosen not to dis-
cuss the terms of Springsteen’s rec-
ord deal at Columbia. But there has
been widespread speculation about
Springsteen’s future with the label.

JL: We have not had discussions
with anyone else. We have no plans to,
and we couldn’t be happier with their
performance to date. Tommy [Mottola]
and Don [Ienner] have shown a tre-
mendous ability to deal with the mar-

keting needs of the '90s. There’s no
question they’re at the top of their
game. I would go a step further and say
that, in the course of working together,
we have all started to develop the kinds
of collaborative relationships that au-
gur well for the future.

BB: Looking back and looking

“Bruce is a person who is in control of
his own destiny, so itis a
collaboration,” says manager and
producer Jon Landau of his
relationship with Springsteen.

ahead, what is your perspective of
your work with Bruce Springsteen?

JL: We hooked up over what I took
to be something unique about Bruce's
creativity and some ability I had to
help in the process by which he
expresses himself. And after all this
time, it’s continued to be as rewarding
and fulfilling a form of work as I could
have ever hoped for. Certainly, every-
thing 1 do with Bruce is designed to
add to the sum of worthwhile music
that’s being created in our generation’s
time.

If we talk, as we have, about the rec-
ord-company things and marketing
things ... I love all that stuff and I
never undervalue it and its part of my
job.

But at the end of the day, for me,
when Bruce cranked into “Living
Proof” at “Saturday Night Live,” or as
I look ahead to our first night in Stock-
holm, and the true force of what we're
going to do next is revealed, that's
what it’s all about for me. It's what it's
been all about for me since the first
time I saw Bruce perform. As long as
I feel that way about it, then I remain
totally motivated.

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Sam Boyd Silver May 29-31 $2,738,158 123,000 Bill Graham
STEVE MILLER BAND Bowl $23.50 three Presents
Univ. of Nevada sellouts Evening Star
Las Vegas Prods.
GENESIS Stadium May 22 $1,788,750 71,550 Belkin Prods.
Ohio State Univ. $25 sellout
Columbus, Chio
JIMMY BUFFETT & THE Riverbend Music May 26- $1,626,473 71,671 Nederlander
CORAL REEFER BAND Center 27,29-30 $27.50/ $20.50 four Organization
EVANGELINE Cincinnatr sellouts
GENESIS Cleveland May 25 $1,229,600 49,184 Belkin Prods.
Municipal $25 53,000
Stadium
Cleveland
GENESIS Three Rivers May 26 $1,047,668 42,79 DiCesare-Engler
Stadium $25 45,000 Prods.
Pittsburgh
GENESIS Pontiac May 24 $904,225 36,169 Belkin Prods.
Silverdome $25 45,000
Pontiac, Mich.
ERIC CLAPTON Florida May 24 $555,777 24,669 Fantasma Prods.
Suncoast Dome $50/ $21.50 sellout
St. Petersburg,
Fla.
BOB DYLAN Pantages May 13- $519,975 16,555 Nederlander
Theatre 14,16 $32/ 827 18,749, Organization
Hollywood, Calif. 17,19-21 seven
shows
ERIC CLAPTON Dean E. Smith May 11 $469,535 17,074 C&C Entertainment
Center $27.50 sellout
Univ. of North
Carolina
Chapel Hill, N.C.
ERIC CLAPTON Richfield May 20 $453,975 18,39 Belkin Prods.
Coliseum $25 sellout
Richfield, Ohio
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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AND THE WINNER IS “Honey Love” by R. Kelly & Public Announce-
ment (Jive). It leaps over “Love You All My Lifetime” by Chaka Khan
(Warner Bros.) with reports from 99 of the radio panel’s 100 reporters.
“Honey” has No. 1 reports from 25 stations, including WGCI Chicago; WZAK
Cleveland; WCDX Richmond, Va.; WOWI Norfolk, Va.; WPEG Charlotte,
N.C.; and KMJM St. Louis. It ranks No. 2 in radio and No. 1 in retail. “Life-
time” holds at No. 2 in spite of reasonable gains in both radio and retail points.
It has reports from 99 stations and ranks No. 1 in radio points. Some of the
34 No. 1 reports are listed by WBLS New York; WENN and WATV, both
in Birmingham, Ala.; WHUR and WKYS, both in Washington, D.C.; and
KKBT and KJLH, both in Los Angeles. Two records move strongly into the
top five. “School Me” by Gerald Levert (Atco-EastWest) has reports from 99
stations. It has No. 1 reports from 15 stations and top five reports from 48
others. Some of the No. 1 reports are registered by WMXD and WJLB, both
in Detroit; KKDA-FM Dallas; KIMS Memphis; WEDR Miami; WQOK Ra-
leigh, N.C.; and WMYK Norfolk. “In The Closet” by Michael Jackson (Epic)
gains WBSK Norfolk for a total of 98 radio reports. It has top-five reports
from 27 stations and No. 1 reports from WVEE Atlanta, KJMQ Houston, and
WOCQ Ocean City, Del.

13

TENNESSEE” by Arrested Development (Chrysalis) continues its drive
to the top of the chart, moving up strongly 8-6. It has reports from 84 stations,
with new activity at WATV. It also makes strong gains in retail, ranking No.
3 overall. This record has developed on the chart and in real sales like a No.
1 record; however, approximately 10%-15% of the stations on the R&B radio
panel will not play or report dance and rap records—they target adults. There-
fore, many youth-oriented hit records may not reach the summit of this chart.

A recent example is “Ain’t 2 Proud 2 Beg” by TLC (LaFace), which peaked
at No. 2. It ranked No. 1 in sales points and is certified platinum, but those
adult-oriented stations held it back from earning a No. 1 on the Hot R&B Sin-
gles chart. “Tennessee” has garnered 20 top-10 reports. Nineteen stations list
it top five, including WXYV Baltimore; WIZF Cincinnati; XHRM San Diego;
WEAS Savannah; and WJHM Orlando, Fla.

BIG RECORDS: “The Best Things In Life Are Free” by Luther Vandross
and Janet Jackson (Perspective) vaults 33-20, with reports from 89 stations.
This week it gains new activity from WNOO Chattanooga, Tenn. Retail reports
flood in as stock fully reaches the retail outlets. It gains new listings from
74 retail reporters. “I'll Be There” by Mariah Carey (Columbia) earns both
the Power Pick/Sales and Airplay awards. It gains. 16 stations, for a total of
87 stations; sales reports come in from 57 dealers.

Biboord. R&B Radio Monitor.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service, 63 R&B stations
are electronicaily monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. The chart is being printed tor comparison to the Hot R&B
Singles chart, which uses playlists, rather than monitored airpiay. (O Tracks moving up the chart with airplay gains.
© 1992, Billboard/BPI Communications.
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2| 5| E | armisT caseL) 2| 5| 2| arrisT cLasen
111 |11| COME & TALK TO ME 21| 13 | 11 | DON'T BE AFRAID
JODEC! (UPTOWN/MCA) 2 weeks at No. 1 AARON HALL (SOUL/MCA)
2 | 2 | 11 | MY LOVIN’ (YOU'RE NEVER....) @ 2315 TENNESSEE
EN VOGUE (ATCO EASTWEST) ARRESTED DEVELOPMENT (CHRYSALIS)
HONEY LOVE SOMEBODY LOVES YOU BABY
(3] 6 [ 9 | R Keily & PuBLIC ANNOUNCEMENT vy | (@] 26 | 11 | PATTI LABELLE (MCA)
(@) 4 | 4 | THEBEST THINGS IN LIFE ARE FREE | |24 (19 | 1] | REMEMBER THE TIME
L. VANDROSS/ . JACKSON (PERSPECTIVE) MICHAEL JACKSON (EPIC)
5 | 3 11 | LOVE YOU ALL MY LIFETIME (75 25 | 11 | MAKEIT HAPPEN
CHAKA KHAN (WARNER BROS.) MARIAH CAREY (COLUMBIA)
6 | 5|8 | NTHECLOSET 2 | 17 | 11 | SAVE THE BEST FOR LAST
MICHAEL JACKSON (EPIC) VANESSA WILLIAMS (WING/MERCURY)
MR. LOVERMAN DO IT TO ME
(D11 | 4 | Siixasa ranks (ericy . 2|7 | O ReNEmoronny
8|9 |11 AL woman 28 | 27 |11 | Live anp LEARN
LISA STANSFIELD (ARISTA) JOE PUBLIC (COLUMBIA)
9 | 8 |11 | LOVEME @ 335 SILENT PRAYER
TRACIE SPENCER (CAPITOL) SHANICE (MOTOWN)
GIVING HiM SOMETHING HE . .. THEY WANT EFX
15| 7 | €N VOGUE (ATCO EASTWEST) (3031 | 3 | pAserx (ATCOEASTWEST)
1|7 |11 cooosve 31|29 | 7 | MONEY DON'T MATTER 2 NIGHT
TEVIN CAMPBELL (QWEST/WARNER BROS.) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
YOU REMIND ME BABY HOLD ON TO ME
(A2) 24| 8 | marv ). BLIGE (UPTOWN/MCA) 32| 8 1 | A O T PASTWEST)
KEEP ON WALKIN' WHATEVER IT TAKES
(3320 | 5 | Ceck pemisTON (A&M) 34| 2 | W
()| 16 | 11 | PLEASE DONT GO GD) 1 | warmIT UP
BOYZ I MEN (MOTOWN) s KRIS KROSS (RUFFHOUSE/COLUMBIA)
15 {12 | 11 | BREAKIN' MY HEART ® | | WE DIDN'T kNOW
MINT CONDITION (PERSPECTIVE/A&M) = WHITNEY HOUSTON/S. WONDER (ARISTA)
16 | 14 | 11 | WHY ME BABY? 36 (3211 | AINT 2 PROUD 2 BEG
KEITH SWEAT (ELEKTRA) TLC (LAFACE/ARISTA)
I'LL BE THERE USE ME
(ID)| 21 | 3 | maRiAH CAREY (COLUMBIA) (3D)] 40 | 2 | meN AT LARGE (ATCO EASTWEST)
SCHOOL ME IT'S O.K.
18| 9 | GERALD LEVERT (ATCO EASTWEST) — [ 10| BesE & CECE wiNaNs (caPITOL)
JUMP NEVER SATISFIED
1 (10 L | N oss qurFHOUSE/COLUMBIA) 39136 2 | FE555 G0 (AN RePRISE)
BABY-BABY-BABY SOMETIMES IT'S ONLY LOVE
(2030 | 2 | RCarACE ARISTAY A 37 L | B WehoROsS (i)
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RCA UNLEASHES COLLECTION

iContinued from page 21)

tion. A limited-edition poster featur-
ing a number of the artists’
signatures will be available at the
press conference. Miller, who says
the advertising campaign will target
collectors, mentions possible contest
tie-ins with radio and Black Enter-
tainment Television for package give-
aways and is encouraging urban radio
to use the package for special Black
Music Month programming.

Altman, who researched, compiled,
and produced the music for “Rock It
In Rhythm,” had already worked on
other RCA reissue and compilation
projects as series director for the
RCA Heritage Series. Among his re-
cent work were three rereleases on
the Bluebird label and a Delta Blues
sampler. Altman has been honored
with Congressional citations for his
audio restoration work; most of the

" recordings had to be digitally remas-

Billboarde

tered.

“The label really has a remarkable
back catalog,” says Altman. “All I
tried to do was put together as many
good songs by important artists as I
could. This music is important histor-
ically, geographically, stylistically.
The area that I worked on that this

of this century—the RCA catalog is
really a living history of the blues in
that respect ... There are things that
all music fans may know. ‘Walk Right
In’ and ‘Milk Cow Blues’ have been
covered by a million people; ‘Little
Schoolgirl’ was covered by the Grate-
ful Dead. These songs are part of our
national musical consciousness. One
of the things I wanted to do was put
it into a historical perspective.”
Adds Miller, “There are very
significant types of things in here: I
(Continued on next page)
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FOR WEEK ENDING JUNE 13, 1992

Hot R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.

project covered—really the first half

SALES AIRPLAY
of|eX it o¥|oE ot
228 TITLE ARTIST [03| |25[2%| TmiTLe ARTIST [58

1 {3 | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 1 1 | 2 | LOVE YOu ALL MY LIFETIME CHAKA KHAN | 2
2 | 4 | LOVE YOU ALL MY LIFETIME CHAKA KHAN | 2 2 | 3 [ HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 1
3 | 7 | TENNESSEE ARRESTED DEVELOPMENT | 6 3 [ 5| scHooL ME GERALD LEVERT | 3
4 | 2 | cCOME & TALK TO ME JODECI | 5 4 [ 6 | IN THE CLOSET MICHAEL JACKSON | 4
5 [ 6 | THEY WANT EFX DAS EFX_| 8 5 [ 8| poITTOME LIONEL RICHIE | 7
6 [ 9 | sCHOOL ME GERALD LEVERT | 3 6 | 1 | COME & TALK TO ME JODECI | 5
7 [ 1] sump KRIS KROSS | 9 7 [13 | TENNESSEE ARRESTED DEVELOPMENT | 6
8 [ 11 [ IN THE CLOSET MICHAEL JACKSON [ 4 8 | 7 | STILL IN LOVE wiTH YOU MELI'SA MORGAN | 13
9 [13] po 17 10 ME LIONEL RICHIE [ 7 9 |11 | MONEY DON'T MATTER 2 NIGHT PRINCE AND THE N.P.G. | 14
10 [ 15 | WHEN YOU'VE BEEN BLESSED PATTI LABELLE [ 10 10 [ 16 | WHEN YOU'VE BEEN BLESSED PATTI LABELLE [ 10
115 | LOVE ME TRACIE SPENCER | 12 11 [ 14 [ FOREVER IN YOUR EYES MINT CONDITION | 11
12 | 14 | FOREVER IN YOUR EYES MINT CONDITION | 11 12 [15 [ Jov SOUL 1) SOUL | 16
13 [ 22| YOU REMIND ME MARY J. BLIGE | 15 13| 17| you REMIND ME MARY J. BUGE | 15
14 | 20 | SOMETIMES | RHYME SLOW NICE & SMOOTH | 21 14 | 21 | THE BEST THINGS IN LIFE.. L. VANDROSS/J. JACKSON | 20
15 [ 10 | STILL IN LOVE WITH YOU MELI'SA MORGAN | 13 15[ 4 [ LOVE ME TRACIE SPENCER | 12
16 [ 23 | Jov SOUL Il SOUL | 16 16 | 18 | THE SAGA CONTINUES. . . THE BOYS | 17
17 | 16 | MONEY DON'T MATTER 2 NIGHT PRINCE AND THE N.P.G. | 14 17 | 23 | MR. LOVERMAN (FROM “DEEP COVER™ SHABBA RANKS | 18
18 | 8 | CAN'T HAVE MY MAN ALYSON WILLIAMS | 29 18 | 22 | NEVER SATISFIED GOOD 2 GO | 22
19 [ 27 | SENSITIVE LOVER THE ISLEY BROTHERS | 25 19 [ 24 | I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) GLENN JONES | 23
20 [ 12| MY LOVIN' (YOU'RE NEVER GONNA GET IT) _ EN VOGUE | 19 20 [ 26 | THEY WANT EFX DASEFX | 8
21 [ 26 | THE SAGA CONTINUES. . . THE BOYS [ 17 21| 9 [ Jump KRIS KROSS | 9
22 19| BABY GOT BACK SIR MIX-A-LOT | 32 22 [10 | MY LOVIN' (YOU'RE NEVER GONNA GET IT)  EN VOGUE | 19
23 {33 | MR. LOVERMAN (FROM “DEEP COVER") SHABBA RANKS | 18 23 {28 | THIS IS THE WAY WE ROLL HAMMER [ 24
24|18 | WHY ME BABY? KEITH SWEAT | 41 24|27 | HOW ABOUT TONIGHT EUGENE WILDE | 28
25 |17 | ALL WOMAN LISA STANSFIELD [ 36 25 [ 32 | SILENT PRAYER SHANICE | 26
26 | 37 | THIS IS THE WAY WE ROLL HAMMER | 24 26 [ 33 | I'LL BE THERE MARIAH CAREY |27
27 [ 31 [ SILENT PRAYER SHANICE | 26 27 (29| uSE ME MEN AT LARGE | 34
28 [ — | THE BEST THINGS IN LIFE... L. VANDROSS/J. JACKSON | 20 28 [ 39 | KEEP ON WALKIN' CECE PENISTON | 30
29 |29 | DEEP COVER DR. DRE INTRODUCING SNOOP DOGGY DOGG | 48 29 | 34 | WHATEVER IT TAKES (TO MAKE YOU STAY) TROOP | 40
30 [ 39 | HOW DO I LOVE THEE QUEEN LATIFAH | 35 30 | 35 | JUST FOR TONIGHT VANESSA WILLIAMS | 37
31 [ 32| (IF LOVING YOU IS WRONG) | DON'T..  RHONDA CLARK | 31 31 [30 | (IF LOVING YOU IS WRONG) | DON'T... _ RHONDA CLARK | 31
32 [ 21| PLEASE DON'T GO BOYZ I MEN | 33 32 | 31 | SOMETIMES | RHYME SLOW NICE & SMOOTH | 21
33 [— [ rLL BE THERE MARIAH CAREY [ 27 33 [— | wE DIDN'T kNOW WHITNEY HOUSTON | 38
34 [ 40 | NEVER SATISFIED GOOD 2 GO | 22 34 [ 12| PLEASE DON'T GO BOYZ Il MEN | 33
35 [ 25 [ VICTIM OF THE GHETTO THE COLLEGE BOYZ | 51 35 [38 | NO PLACE LIKE LOVE CHRIS WALKER | 39
36 | 28 | BUSTIN' OUT (ON FUNK) DOUG E. FRESH | 58 36 |— | GIVING HIM SOMETHING HE CAN FEEL EN VOGUE | 46
37 | — | KEEP ON WALKIN' CECE PENISTON | 30 37 [ 25 | SENSITIVE LOVER THE ISLEY BROTHERS | 25
38 [ — | THEY REMINISCE OVER YOU (T.R.0.Y.) PETE ROCK | 45 38 | 40 | HOW DO | LOVE THEE QUEEN LATIFAH | 35
39 [— | I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) GLENN JONES | 23 39 |— | IF YOU FEEL THE NEED SHOMARI | 44
40 [ — [ SCENARIO A TRIBE CALLED QUEST [ 47 40 | — | LOVE LIKE THIS GROVER WASHINGTON, JR. | 42

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
g - AND ONE-STOP SALES REPORTS.
w
o8| 58|29 €% Tme ARTIST
F2| 32| Q2| 25| (ABEL & NUMBERDISTRIBUTING LABEL
* x x NO.1 % % %
1 1 1 1 THEY WANT EFX & DAS EFX
(M) (T) ATCO EASTWEST 96206* 3 weeks at No. 1
@ 4 5 10 SOMETIMES | RHYME SLOW @ NICE & SMOOTH
(C) (M) (T) RAL 74167/COLUMBIA
3 2 2 11 TENNESSEE & ARRESTED DEVELOPMENT
(C) {T) CHRYSALIS 23B29/ERG
@ 6 8 7 THEY REMINISCE OVER YOU @ PETE ROCK & C.L. SMOOTH
(C) (T) ELEKTRA 64473
@ 8 9 5 DEEP COVER & DR. DRE
(C) (1) SOLAR 7454 7/EPIC
6 3 3 13 | JUMPA?2 & KRIS KROSS
(C) (CD) (M) (T) RUFFHOUSE 74197/COLUMBIA
7 5 4 10 VICTIM OF THE GHETTO @ THE COLLEGE BOYZ
(€) (T) VIRGIN 98635
1 12 5 TAKE IT PERSONAL & GANG STARR
(C) (T) CHRYSALIS 23B48/ERG
9 7 5 9 SCENARIO @ A TRIBE CALLED QUEST
(M) (1) JIVE 42056*
10 13 5 LA SCHMOOVE & FU-SCHNICKENS
(C) (T) JIVE 42062
1 9 7 10 | BABY GOT BACK @ ¢ SIR MIX-A-LOT
(C) (CD) (M) {T) DEF AMERICAN 1B947/REPRISE
@ 14 2 3 WHY ME BABY? (PT. 2) & KEITH SWEAT FEAT. L.L. COOL J
(M) ELEKTRA 66428*
13 AND GOOD & BDP
13 12 15 / (©) (T) JIVE 6206
.14 13 10 14 HAND ON THE PUMP & CYPRESS HILL
(C) (M) (T) RUFFHOUSE 74105/COLUMBIA
IF YOU WANT IT @ 2ND Il NONE
15 15 14 11 (C) (T) PROFILE 5361
19 % 3 DON'T CURSE/YOU CAN'T SEE... & HEAVY D. & THE BOYZ
(T} UPTOWN 54428/MCA
@ 20 21 4 TRICK WIT A GOOD RAP & SYLK SMOOV
(M) (T) PWL AMERICA 865 621 */MERCURY
18 16 11 14 HELLUVA & BROTHERHOOD CREED
(C) (M) (T) GASOLINE ALLEY 54350/MCA
BUSTIN’ OUT (ON FUNK) @ DOUG E. FRESH
19 18 20 6 (C) {T) BUST IT 4481(8
2 21 23 5 LADY/WHAT'S A BRO TO DO? & THE FUTURE SOUND
(M) ATCO EASTWEST 96217*
27 17 17 3 NIGHTTRAIN & PUBLIC ENEMY
{C) (CD) (M) (T) DEF JAM 7427 2/COLUMBIA
@ 23 28 3 EXPLANATION OF A PLAYA & PENTHOUSE PLAYERS CLIQUE
{C) (T) RUTHLESS 701 /PRIORITY
23 2 30 5 EVERYBODY'S TALKING ABOUT M.C. BRAINS & M.C. BRAINS
(C) (M) (T) MOTOWN 2158
STROBELIGHT HONEY & BLACK SHEEP
NEW ) 1 (M) {T} MERCURY 866 869*
NO SUNSHINE & KID FROST
25 a | ' 2 (C) VIRGIN 98583
WALK INTO THE SUN & ORGANIZED KONFUSION
NEWD 1 (C) (T) HOLLYWOOD 64746
27 29 I 29 8 THE HATE THAT HATE PRODUCED & SISTER SOULJAH
(C) (T EPIC 74206
POPPA LARGE & ULTRAMAGNETIC MC’'S
NEWD 1 (M} (T) MERCURY 866 733*
29 25 2 13 BRENDA'S GOT A BABY/IF MY HOMIE CALLS & 2PAC
(M) (T) INTERSCOPE 96212*/ATLANTIC
AGE AIN'T NOTHIN' BUT A # & CHI-ALI
30 2 16 1 (C} (T) RELATIVITY 1088

C) Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association of

America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
{C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. ® 1992, Billboard/BPI Communications.
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7 DAYS, 7 NIGHTS (Maggiestrong, ASCAP/Ensign,
ASCAP/Lane Brane, BMI/Ackee, ASCAP/Toe Knee
Hangs, ASCAP) CPP

AIN'T 2 PROUD 2 BEG (D.A.R.P., ASCAP/Diva One,
BMI/Pebbitone, ASCAP/Tizbiz, ASCAP)

ALL THE WAY LOVE (Nu Zulu, BMI/Baby Ann,
BMI/Tony Collins, BMI)

ALL WOMAN (Big Life, BMI/Careers-BMG, BMI)
BABY-BABY-BABY (Kear, BM|/Greenskirt, BMI)

BABY GOT BACK (Songs Of PolyGram, BMI/Mix-A-Lot,

BMI)

THE BEST THINGS IN LIFE ARE FREE (Flyte Tyme,
ASCAP/Biv 10, ASCAP/Beledat, ASCAP/Rated RT,
ASCAP/Burbank Plaza, ASCAP/MCA, ASCAP) WBM
BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte
Tyme, ASCAP) WBM

BRENDA'S GOT A BABY (GLG Two, BMI)

BUSTIN' OUT (ON FUNK) (Jobete, ASCAP) CPP
CAN I GET WITH YOU TONIGHT? (Chicago Bros.,
BMI/Warner-Tamerlane, BMI)

CAN'T HAVE MY MAN (Al B. Sure!, ASCAP/Lanoma,
ASCAP/EM| April, ASCAP/Kevin Dean, ASCAP)
COME AND GET IT (Stubbs, BM]/Gamble-Huff,
ASCAP)

COME & TALK TO ME (EMI April, ASCAP/DeSwing
Mab, ASCAP/Across 110th Street, ASCAP) WBM
CROSS YOUR MIND (DQ, ASCAP/K-Daves,
ASCAP/WB, ASCAP) WBM

DEEP COVER (Sony Tunes, ASCAP/Nuthouse, ASCAP)
DEPEND ON YOU (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Benny's Music, BMI/EMI Blackwood,
BMI/Angie & Debbie, BMI}

DO IT TO ME (Speeding Bullet, ASCAP) CLM

DON'T BE AFRAID (FROM JUICE) (Shocklee,
BMI/Nasty Man, ASCAP)

DON'T MAKE ME BEG TONIGHT (EMI April,
ASCAP/0/B/0 Itselt, ASCAP/Cuddie B, ASCAP/JKD,
ASCAP)

DO UNTO ME (Warner-Tameriane, BMI/Kings Kid,
BMI/Gimme 1/2, ASCAP/Welbeck, ASCAP/Leftover
Soupped, ASCAP/ATV, BMI/Ackee, ASCAP/Toe Knee
Hangs, ASCAP)

THE FEELING | GET (April Joy, BMI/lIsland,
BMI/Gabrielle’s Song, BMI)

FOREVER IN YOUR EYES (Flyte Tyme, ASCAP)
FUNKY VIBE (Ruthless Attack, ASCAP/Don Wilson,
ASCAP/Underglove, ASCAP)

GET-A-WAY (Phelan, BMI/Dujuan, BMI/Southern
Northern Star, BMI)

GIVING HIM SOMETHING HE CAN FEEL (Warner-
Tamerlane, BMI) WBM

GOODBYE (Al B. Sure!, ASCAP/Willaire, ASCAP/EM|
April, ASCAP) WBM

GOTTA LEARN MY RHYTHM (Kear, BMI/Sony
Epic/Solar, BMI/Greenskirt, BMI)

HELLUVA (Delicious Apple, BMI/Purple, BMI/Fun City,
BMI/van Gogh's Ear, BMI/Music Corp. Of America,
BM1/Gasoline Alley, ASCAP)

HONEY LOVE (Willesden, BMI/R.Kelly, BMI)

HOW ABOUT TONIGHT (Dujuan, BMI)

HOW DO | LOVE THEE (Tanoca, ASCAP)

(IF LOVING YOU IS WRONG) | DON'T WANT TO BE

I
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R &

RIGHT (Irving, BMI) CPP

| FOUND LOVE (Number Nine, ASCAP/Tunes R U2,
ASCAP)

IF YOU FEEL THE NEED (EIm City, ASCAP/Pri,
ASCAP)

IF YOU WANT IT (Protoons, ASCAP/Greédy Greg,
ASCAP)

I'LL BE THERE (Jobete, ASCAP/Stone Diamond, BMI)
cppP

1 MISS YOU (Harrindur, BMI/Joe Public, BMI) CPP
IN THE CLOSET (Mijac, BMI/Warner-Tamerlane,
BMI/Donril, ASCAP/Zomba, ASCAP) WBM

1S 1T GOOD TO YOU (FROM JUICE) (Zomba,
ASCAP/Donril, ASCAP/EMI April, ASCAP/Acrass 110th
Street, ASCAP)

IT CAN'T BE FOREVER (EMI, ASCAP/Zomba, ASCAP)
IT'S NOT HARD TO LOVE YOU (Gratitude Sky,
ASCAP)

IT'S 0.K. (Sony Tunes, ASCAP/Yellow Elephant,
ASCAP/Benny's Music, BMI/EMI Blackwood, BM!)
I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella,
ASCAP/Warner Chappell, ASCAP/Mom & Dad, ASCAP)
I'VE GOTTA HAVE IT (Kharatroy, ASCAP/Chrysalis,
ASCAP)

{ WANNA BE YOUR LOVE (Basement Boys,
ASCAP/Shoe Soul, ASCAP)

| WANNA ROCK (Pac Jam, BMI) WBM

JOY (Virgin, ASCAP/Jazzie B, ASCAP/Soul Il Soul
Mad, ASCAP)

JUMP (So So Def, ASCAP/EMI April, ASCAP) WBM
JUST FOR TONIGHT (Yellow Elephant, ASCAP/Edward
Grant, ASCAP/Dyad, BMI)

JUST MAKE ME THE ONE (Virgin, BMI/Eighth House,
BMI/Boneless, BMI/Cool Banana, ASCAP)

JUST MY LUCK (Kear, BMI/Inner Rhythm, BMI/Epic,
BMI/Solar, BMI/Arondale, BMI)

KEEP ON WALKIN' (Last Song, ASCAP/Third Coast,
ASCAP)

LA SCHMOOVE (Willesden, BMI/CPMK, BMI/Jazz
Merchant, ASCAP/Zomba, ASCAP)

LET'S WAIT AWHILE (Flyte Tyme, ASCAP/Help The
Bear, BMI/Black Ice, BMI) WBM

LIVE AND LEARN (Harrindur, BM]/Joe Public,
BMI/Noisneta, BMI/Ensign, BMI} CPP

LOVE LIKE THIS (Jobete, ASCAP/Golden Torch,
ASCAP/EMI, ASCAP) CPP

LOVE ME (Modern Science, ASCAP)

LOVE YOU ALL MY LIFETIME (Arabella, BMI/BMG,
ASCAP)

MAKE IT HAPPEN (M Carey, BMI/Virgin, ASCAP/Cole-
Clivilles, ASCAP/Sony Songs, BMI)

MISSIN' YOU (Baby Bruner, ASCAP/Blue U, ASCAP)
MONEY DON'T MATTER 2 NIGHT (Controversy,
ASCAP/WB, ASCAP) WBM

MR. LOVERMAN (FROM DEEP COVER) (Worldwide,
BMI/Anchor, ASCAP/Gunsmoke, ASCAP/Pow Wow,
ASCAP)

MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two
Tuff-Enuff, BMI/lrving, ASCAP) CPP

NEARER TO YOU (Skyyzoo, ASCAP)

NEVER SATISFIED (4 Tammy, ASCAP/S.A. Brown,
ASCAP)

NOBODY BUT YOU (Proper, ASCAP/Strange Motel,
ASCAP/Greg's Groove, ASCAP)
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NO PLACE LIKE LOVE (Degroat & Degroat,
BM!/Warner-Tamerlane, BMi) WBM

NU NU (Sanlar, BMi/Willesden, BMI/Da Posse's,
BMi/Copyright Control)

OH HAPPY DAY (EMI U Catalog, ASCAP/Buddah,
ASCAP)

ONE MAN WOMAN (Gratitude Sky, ASCAP/Penzafire,
ASCAP)

PLEASE DON'T GO (Mike Ten, BMI)

REWIND (Jechol, ASCAP/EMI April, ASCAP)

THE SAGA CONTINUES. .. (Buff Man, BMI)
SCENARIO (Zomba, ASCAP/Jazz Merchant,
ASCAP/New School, ASCAP)

SCHOOL ME (Trycep, BMI/Ramal, BMI/Willesden,
BMI)

SENSITIVE LOVER (A.LW., ASCAP/Ronnie Runs,
ASCAP)

SILENT PRAYER (Gratitude Sky, ASCAP/Virgin,
ASCAP/Penzafire, ASCAP)

SOMETIMES | RHYME SLOW (EMI April,
ASCAP/Purple Rabbit, ASCAP)

'SOMETIMES IT'S ONLY LOVE (EMI April,
ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)

STHLL IN LOVE WITH YOU (Irving, BMI/Al Green,
BMI) CPP

TENNESSEE (Arrested Development, BMI/EM|
Blackwood, BMI) WBM

THAT KIND OF GUY (Better In Black, ASCAP/Sony
Tree, BMI)

THEY REMINISCE OVER YOU (T.R.0.Y.) (Ness, Nitty &
Capone,/Smooth Flowin',/Pete Rock ASCAP)

THEY WANT EFX (Straight Out Da Sewer,
ASCAP/Donna-Dijon, BMI)

THIS IS THE WAY WE ROLL (Bust-It, BMI)
UNCONDITIONAL LOVE (Jodaway, ASCAP/WB,
ASCAP) WBM

USE ME (Trycep, BMI/Willesden, BMI)

VICTIM OF THE GHETTO (Virgin, ASCAP/Rom,
ASCAP/Black Doors, ASCAP/TJ, ASCAP)

THE WAY LOVE GOES (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoice, BMI)

WE DIDN'T KNOW (Stevland Morris, ASCAP) CPP
WHATEVER {T TAKES (TO MAKE YOU STAY) (Piggy
Rap, ASCAP)

WHEN ONLY A FRIEND WILL DO (Zomba,
ASCAP/Sonic Sheet, ASCAP)

WHEN SOMEBODY LOVES SOMEBODY (AACI,
ASCAP/Matchit, ASCAP/Big Kingpin, BMI/63rd St.,
BMI/Hot Wings, BMI/Careers-BMG, BMI)

WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN)
(Budsky, BMI/Zuri, BMI/Eat Your Heart Out,
BM1/Gambie-Huff, ASCAP/Henry Sue Mae,
BMI/Mighty Three, BMI/Irving, BMI/Julie Gold, BMI)
cep

WHO’S CRYING NOW (Weed High Nightmare, BMI)
WBM

WHY ME BABY? (Keith Sweat, ASCAP/E/A,
ASCAP/WB, ASCAP/Donril, ASCAP/Zomba, ASCAP/LL
Cool J, ASCAP/Def Jam, ASCAP) WBM

YOU KNOW WHAT | LIKE (Rambush,/MCAASCAP)
YOU REMIND ME (FROM STRICTLY BUSINESS) (WB,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP) WBM
YOU'RE THE ONE FOR ME (111 Posse, ASCAP)
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I r COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING JUNE 13, 1992 AND ONE-STOP SALES REPORTS.
THE BOYS MOTOWN 6336~ (9 98/13 98) THE SAGA CONTINUES. . . 50
=z
v <l @ 5 2 51 | 49 54 6 RANDY CRAWFORD WARNER BROS. 26736 (10.98/15.98) THROUGH EYES OF LOVE 49
e ;& x =
2L 28|38 |25 | ARTIST TITLE | 358 52 | 48 | 44 | 32 | 2NDH NONE PROFILE 1416 (9.98/14 98) 2ND Il NONE | 26
T2 |32 || 23| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oa
. Ao T (53)| 58 | 76 | 3 | GROVER WASHINGTON, JR. COLUMBIA 48530 (10,98 EQ/15 98) NEXTEXIT | 53
1 1 1 9 | KRIS KROSS A ? RUFFHOUSE 48710%/COLUMBIA (9,98 EQ/13.98) TOTALLY KROSSED OUT 1 4 | 56 | 52 | 12 | THEHARD BOYS AE.\. 4120/ICHIBAN (8.98/15.98) A-TOWN HARD HEADS | 42
2 9 9 10 | EN VOGUE @ ATCO EASTWEST 92121 (10.98/15.98) FUNKY DIVAS 1 55 | 54 | 50 | 56 | LUTHER VANDROSS A EPIC 46789 (10.98 EQ/15.98) POWER OF LOVE 1
@ 3 3 8 | DAS EFX ATCO EASTWEST 01827+ (0 98/13.98) DEAD SERIOUS 3 5 | 53 | 51 | 11 | POOH-MAN (MC POOH) JIVE 41476 (9.98/13.98) FUNKY AS | WANNABE | 38
5 : DOUG E. FRESH & THE NEW GET FRESH CREW '
4 4 4 18 mgf—;ﬂgﬁ;;;%%'gg””ouNCEMENT BORN INTO THE '90'S 3 GD| ™| % 3 BUST IT 98358 (9.98/13.98) DOIN' WHAT | GOTTADO | 57
. - )
5 5 7 5] TOOECTA TE o o ToameAE s FOREVER MY LADY ) 58 50 49 27 AMG SELECT 21642" (9.98/15.98) BITCH BETTA HAVE MY MONEY 20
6 7 5 32 GERALD LEVERT @ ATCO EASTWEST 91777 (10.98,15.98) PRIVATE LINE 1 59 % 4 2 SOUNDTRACKE® SO 0462 5IMCAL0TSR/I5I98) u2ICE 3
1 8 8 13 TLC LAFACE 26003*/ARISTA (9.98/13.98) O00000HHH...ON THE TLC TIP 7 &) /4 J AIDTEROSTAVIRCIN'92097719 SAI1LT96) BASTSIDESTORY Sl
11 14 9 éﬁﬂ%gﬂg?lgozg\{/%kgg\"ggg o 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 8 61 61 70 4 BY ALL MEANS MOTOWN 6344~ (9.98/13.98) IT'S REAL 61
g 6 6 28 LISA STANSFIELD @ ARISTA 18679" (10.98/15.98) REAL LOVE 3 69 75 ' =g TYRONE DAVIS ICHIBAN 11357 (9.98/15.98) SOMETHINGS MIGHTY WRONG 62
10 10 10 27 | MICHAEL JACKSON A # £PIC 45400 (10.98 EQ/15.98) DANGEROUS 1 63 60 56 83 | TRACIE SPENCER CAPITOL 92153 (9.98/13.98) MAKE THE DIFFERENCE 38
4 2 PRODU *(9.98/ SEX A 20
1| 9 | 9 | 40 | VANESSA WILLIAMS A wiNG 843522/MERCURY (9.98 EQ/15.98) THE COMFORT ZONE | 1 SAIL I | e A8 T ] wBORE HIDBIAN CTIONS JvE 41470° (995715 96) DML e
@ 15 17 7 T T T S 12 70 | 8 12 | KID SENSATION NASTYMIX 7101 */ICHIBAN (9.98/15.98} THE POWER OF RHYME 62
) ‘ g6_|_[62.3] 6L ||I_IT _|JOETROITSIMOSTIWANTED, & TRICKS OF THE TRADE VOL. Il | 58
13 | 14 | 15 | 13 | FU-SCHNICKENS v 41472 (9.98/13.98) F.U.- DON'T TAKE IT PERSONAL | 13 ALY HIBAN(9.98/15.58)
67 63 63 7 BASS PATROL JOEY BOY 3004 (8 98/13. THE KINGS OF BASS 63
14 12 11 28 | TEVIN CAMPBELL @ QWEST 26291 /WARNER BROS. (9.98/15.98) TEV.IN. 5 OEY 80 : 13.98)
17 88 3 SHABBA RANKS POw WOW 7423+ (9 98/15.98 MR. MAXIMUM 68
15 | 13| 12 | 27 | KEITH SWEAT A ELekTRA 61216+ (1098115 98) KEEP ITCOMIN' | | T e e
— 69 68 66 7 CLAY D. AND THE NEW GET FUNKY CREW WE'RE GOIN' OFF 66
16 | 17 | 16 | 34 | PATTI LABELLE @ mca 10439 (9.98/13.98) BURNIN' 9 PANDISC 8815 {9.96/.5,96)
70 72 82 3 KILO WRAP 8110+/ICHIBAN (9.98/15.98) A-TOWN RUSH 70
@ 21 29 4 GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 17
18 | 16 | 13 | 36 | CYPRESS HILL @ RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4 | & | 8 3 | DAVID SANBORN ELEKTRA 61272 (10 98/15.98) UPFRONT | 71
19 | 18 | 18 | 21 | MINT CONDITION PERSPECTIVE 1001*/A&M (9.98/1398) MEANT TOBE MINT | 13 72 | 59 | 53 | 23 | UMC.'S wiLD PITCH 97544/€RG (9.98/15.98) FRUITS OF NATURE | 32
20 | 20 | 22 | 17 | SIR MIX-A-LOT @ DEF AMERICAN 26765/REPRISE (9.98/15.98) MACK DADDY | 20 73 | 75 | 67 | 14 | SOUTH CENTRAL CARTEL G.w.K 15189/QUALITY (9.98/15.98)  SOUTH CENTRAL MADNESS | 5l
@ 24 27 6 SOUNDTRACK SOLAR 75330/EPIC (10.98 EQ/15.98) DEEP COVER 21 — e & 5 B N O B D I IR ISEER :
—@ % 7 A LIONEL RICHIE voT0 : — - 2 75 71 65 32 CHRIS WALKER PENDULUM 61136*/ELEKTRA (9.98/15.98) FIRST TIME 32
MOTOWN 6338+ (10 98/15.98)
2 19 ” 28 | SHANICE - S — B 16 64 58 24 | JODY WATLEY MCA 10355 (10.98/13.98) AFFAIRS OF THE HEART 21
MOTOWN 6319* (9.98/13.98)
2 2 2 51 R Mty : COOLEYHIGHMARMONY 1 17 73 81 9 POISON CLAN EFFECT 3006*/LUKE (9.98/15,98} POISONOUS MENTALITY 62
MOTOWN 6320* (9.98/13.98 b
98 | — | 2 | SUPER CAT coLUMBIA 52435 (9.98 EQ/13 98) DON DADA | 78
(29| 30 | 28 | 8 | THE COLLEGE BOYZ viRGIN 91658* (9.98/13.98) RADIO FUSION RADIO | 25
% e % 16 — R - o P 19 76 74 47 HEAVY D. & THE BOYZ A UPTOWN 10289/MCA (9,98/13.98) PEACEFUL JOURNEY 5
ATLANTIC 82352+ (10 98/15.98)
T e o e — p——— 91 | 77 | 24 | BOBBY "BLUE" BLAND MALACO 7458 (9.98/15.98) PORTRAIT OF THE BLUES | 50
COLUMBIA 48628* (9.98 EQ/15.98) I
28 23 19 20 | 2PAC INTERSCOPE 91767*/ATLANTIC (9.98/13.98) 2PACALYPSE NOW 13 8 (i Z ! 'JS::::;:R::\I((L(E;S eI FRCIODE5:98) WAITEMENTCANITIOME &
1 32 ! | KNOW IT'S WRONG, BUT | JUST CAN'T DO RIGHT 59
31 | 33 | 5 | PENTHOUSE PLAYERS CLIQUE RUTHLESS 57181/PRIORITY (9.98/14.98) PAID THECOST | 29 g Y MALACO 7460 (9.98/15.98)
20 28 23 31 e 700 LEGIT T0 QUIT 3 83 81 71 10 | GANKSTA N-I-P RAP-A-LOT 57160*/PRIORITY (9.98/14,98) THE SOUTH PARK PSYCHO 63
84 | 67 64 | 30 | ATLANTIC STARR REPRISE 26545* (9.98/15.98) LOVE CRAZY 25
31 32 31 8 ALYSON WILLIAMS 0BR 45417*/COLUMBIA (9.98 EQ/13.98) ALYSON WILLIAMS 31 w2 1 100 3 RAE » 85—
—1 A Y NEWTOWN 2209 (9.98/14.98} | GOT THE BASS
@ 33 38 5 BROTHERHOOD CREED GASOLINE ALLEY 10574*/MCA (9.98/15.98) BROTHERHOOD CREED 32
@ > 5 ; = 86 87 96 9 CHOICE RAP-A-LOT 57172*/PRIORITY (9.98/14.98) STICK & MOOVE 83
SOUL Il SOUL VIRGIN 91771~ (9.98/13 98) VOLUME (Il JUST RIGHT
87 83 84 18 DON DIEGO ULTRAX 0502 (9.98/15.98) RAZZ 70
34 | 34 | 35 | 35 | ATRIBE CALLED QUEST @ Jive 1418* (9.98/13.58) LOW END THEORY 13
p % M & = 88 74 59 48 PHYLLIS HYMAN PIR 11006200 (9.98/13.98) PRIME OF MY LIFE 10
CECE PENISTON A&M 5381* (9.98/13.98) FiNALLY
89 80 68 13 | CHERRELLE TABU 4005*A&M (9.98/13.98) THE WOMAN | AM 43
36 29 24 16 LUKE LUKE 91830%ATLANTIC (10.98/15.98) | GOT SHIT ON MY MIND 20 % " % 5 S - %
EPIC 46851* (9.98 £Q/13.98)
41 | 45 | 5 | BEASTIE BOYS capiToL 98938 (10.98/15.98) CHECK YOUR HEAD | 37
5 | 8 6 T - 38 91 89 | 92 | 23 | BUST DOWN EFFECT 3005*/LUKE (9.98/1598) NASTY BITCH (CHAPTER 1) 56
- == 92 96 95 | 44 | COLOR ME BADD A 2 GIANT 24429 /REPRISE (9.98/15.98 CM.B. 10
39 37 32 31 BLACK SHEEP @ MERCURY 848368 (9.98 EQ/13.98) A WOLF IN SHEEP'S CLOTHING 15 — ! il d
93 | 93 | 98 7 BEN E. KING ICHIBAN 1133* (9.98/15.98) WHAT’S IMPORTANT TO ME 82
40 38 40 6 MELI’SA MORGAN PENDULUM 61273*/ELEKTRA (9.98/15.98) STILL IN LOVE WITH YOU 38
R - 100 | 79 | 34 | SCARFACE RaP-ALLOT 57167/PRIORITY (9.98/14.98) MR, SCARFACE IS BACK | 13
MARIAH CAREY A 3 COLUMBIA 47980 (10.98 EQ/15.98) EMOTIONS
T m : 7 95 97 94 8 SISTER SOULJAH £PIC 48713 (9.98 EQ/13 98) 360 DEGREES OF POWER 78
MC BREED wRAP 8109+/ICHIBAN (9.98/15.98) 20 BELOW
- 96 95 90 30 ICE CUBE A PRIORITY 57155 (9.98/15 98) DEATH CERTIFICATE 1
43 40 30 47 BEBE & CECE WINANS @ CAPITOL 92078* (9.98/15.98) DIFFERENT LIFESTYLES 1 97 90 85 1 T0O MUCH TROUBLE (THE §ABV GETO BOYS) BRINGING HELL ON EARTH 54
RIES % 35 | PRINCE AND THEN.P.G. A~ LR S I RAP-A-LOT 57174*/PRIORITY (9.98/14 98)
PAISLEY PARK 25379*/WARNER BROS. (9.98/15.98) RE-ENTRY NAUGHTY BY NATURE A NAUGHTY BY NATURE 10
45 43 39 10 M.C. BRAINS MOTOWN 6342+ (9.98/13.98) LOVERS LANE 31 : 3 TOMHMY BOY 1044 19,9524 9%
=1 I 7 i G;: : — . m 99 | 85 | 83 | 44 | DAMIAN DAME LAFACE 2-6000/ARISTA (9.98/15.98) DAMIAN DAME | 21
ORGE HOWARD GRP 9669+ (10.98/15.98) DO { EVER CROSS YOUR MIND
100 | 86 73 15 | HI-C FEATURING TONY A SKANLESS 61235+ (9.98/15.98) SKANLESS 53
4 47 47 36 NICE & SMOOTH RAL 47373*/COLUMBIA (9.98 EQ/13.98) AIN'T A DAMN THING CHANGED 29
() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
48 4 43 1l CHIC WARNER BROS. 26394+ (10.98/15 98) CHIC-ISM 39 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
‘E) = . and CD. *Asterisk indicates vinyl unavailabte. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked £Q,
. & 2 L] (g e HIGOEIE SATREt) XODUS i and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard/BP! Communications.

RCA COLLECTION

THE RHYTHM AND THE BLUES

(Continued from preceding page)

think everybody should have ‘Young
Gifted And Black’ by Nina Simone,
and ‘Sometimes I Feel Like A Moth-
erless Child’ by Paul Robeson. In
light of the [recent Los Angeles] ri-
ots, here’s a man who, in light of his
commitment, left the country because
of what he believed.”

Miller adds that he hopes the com-
pilation will inspire other labels to
look more deeply into their vaults to
uncover music of historical signifi-
cance. “Hopefully, it will lead to other
companies looking at what they've
done and leaving a legacy,” he says.

(Continued from puge 21)

this had nothing to do with 99.9% of the
people at the conference. It was a guy
using his insecurity about his girlfriend
to start trouble.”

BRE NOTES: We're not supposed to
say anything about it, but here goes:
“Mo’ Money,” the movie, seen at a
screening in New Orleans, is not going
to make anybody’s Top 10 list. But
don’t let that deter you from a fabulous
soundtrack. The Perspective Records
release boasts some smokin’, fun jams
of which “The Best Things In Life Are
Free” is only a taste. And Jimmy Jam
& Terry Lewis, as well as star Damon

Wayans, were on hand at BRE to
pump up the volume ... In full effect
at BRE was Detroit Pistons forward
John Salley, who is trying to get into
the musie business with his own pro-
duction company and a bevy of deve-
loping artists. His B.A.M.M! Produc-
tions is based in Detroit.

MO' BLACK MUSIC: A couple of in-
teresting black music compilations
have crossed the desk in honor of
June’s monthlong music celebration. In
addition to “The RCA Records Label:
The 1st Note In Black Music” (see
story, page 21), Warner Bros. has is-

sued the single-disc “Sweet Soul Mu-
sic: Voices From The Shadows” on the
newly reactivated Sire/Blue Horizon
label. A companion to the book “Sweet
Soul Music” by musicologist Peter
Guralnick, the album contains 15
tracks by such artists as O.V. Wright,
Percy Sledge, Otis Clay, the Invinci-
bles, Don Covay & the Good Timers,
Solomon Burke, and Laura Lee. In
the liner notes, Guralnick explains that
these artists—many of them forgotten,
unsung, or one-hit wonders—created
the backbone of Southern soul music
and deserve to be recognized and cele-
brated. The package was executive-

produced by Sire senior VP of A&R
Joe McEwen and Guralnick.

Also of note is “Genuine Soul: The
Legacy Of Black Musie,” a single-disc
collection of all-new tracks produced
by Deborah McDuffie of Jana Produc-
tions as a benefit for the Thurgood
Marshall Scholarship Fund. With
tracks by MC Lyte and D-Nice; Patti
Austin; Al Green; Third World; John
Faddis and Ravi Coltrane; and Jon
Lucien, among others, the package is
sponsored by the Miller Brewing Co.
and attempts to musically trace all the
varying influences of contemporary Af-
rican-American music.
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Dance

ARTISTS & MUSIC

What’s ‘Nu Nu’ With Lidell Townsell; RCA Roster

LIDELL TOWNSELL LAUGHS
at how the brain-embedding hook
for “Nu Nu” was accidentally cre-
ated.

“I was hanging in the studio with
Hula [of hip production team Hula
& K. Fingers], and we were fooling
around with a track. I heard this one
riff, and I just started to go
‘mmmm, hmmm, yeah yeah’ over it.
It only took about 35 minutes to
write that song. It was magical.”

Actually, one might guess that
musical muse must have cast a
magic spell over each of the sessions
for the Chicago-bred DJ/musician’s
first Mercury album, “Harmony.”
The highly potent 12-song set was
recorded in a three-week whirlwind.

“It was so wild,” Townsell says,
beaming. “We were writing the
songs as we went along. It may
sound like we were rushed, but we
weren’t. It was fresh and spontane-
ous. These songs are now, they are
a part of this moment in time. To

me, there is something exciting
about that.”

However, Townsell’s taking such
a tack should not downplay the po-
tential longevity of the songs that fill
“Harmony.” Stylistically, the songs
range from deep-house to retro funk
and soul—with a dash of pop flavor.
While single-worthy cuts like “Trust
Me,” “I Can’t Wait,” and the new
single, “Get With You,” are wisely
trend-conscious, they also have the
kind of strong hooks and quality
production that will wear well over
time. Townsell gets formidable sup-
port from his backing group,
M.T.F., which stands for More Than
Friends. His rough-but-pleasing vo-
cal style is matched by Martell’s
smooth baritone and rapper Silk
E.’s clever wordplay.

“Our music works well because
we respect each other’s talents and
let them flow naturally,” Townsell
says. “There are no ego trips or any-
thing like that. It's like being

NEW RELEASES:
ARKANOID

"ELECTRONIC COMMUNICATIONS

HI TECHR MUSIC

TRIBALE.P.

HI TECH MUSIC - THE TRUE ITALIAN SOUND

DISTRIBUTED BY DISCOMAGIC Sri 78/a MECENATE, MILAN ITALY -T 2.58012071 FAX 2.5064675/55400364

| OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCH
|

4TH MEASURE MEN - JUST A DREAM - AREA TEN

RARE ARTS - YEAH I GOT YOU MOVIN - STRICTLY RHYTHM
CLUBLAND - SET ME FREE - GREAT JONES
RICHARD ROGERS - ALL I WANT - SAM
D.S.K. - I'LL KEEP HOLDING ON - HOT PRODUCTIONS

JESSE SAUNDERS - HOUSE TRAX VOL. 1 - JES SAY

DETROIT DEEP SOUND - YOU CAN'T GO WRONG - AZTONK
CAMILLE - MY LOVE WILL SET YOU FREE - MARTRU
“ MOTION MOVEMENT - STEP DOWN - STRICTLY RHYTHM
LATIN KINGS - I WANNA KNOW - NERVOUS
BOYS OF DARKNESS - THE PILL - CITI
VARIOUS - D.}.'S ON VINYL VOL. 3 - NEW GENERATION
MARK ROGERS - I PROMISE YOU - DETENTE
THAT KID CHRIS - KEEP ON - DIGITAL DUNGEON
JAMMY - INFATUATION - VIBE
LECTRO LUV - LECTRO LUV THEME - EIGHTBALL
JOEY -LOVER'S FANTASY - ON THE FIVE
URSULA D. - SPIRIT - APEXTON
KIM BEACHAM - TROUBLE - 111 EAST
TURNTABLE TERROR TRAX VOL. 5 - JAMIN' - LOW FREQUENCY

KA

CALL FOR FREE CATALOG
Listing all mew reconds & Lilles

wie slock including wwver 800
DANCEDISCO CLASSICS

110 Denlen Ave
Moew Hyde Park, MY, 11040
R

{BO0BY2-90] 1 {oulside N.Y.S.)

friends; you can’t have one person
take all of the credit for making a re-
lationship work.”

Townsell first hit the Chicago club
scene when he was teenager, spin-
ning records, tinkering with key-
boards, and absorbing the music of
others. “I used to hang out in clubs
like Powerplant, and listen to

DANGE
TRAX

by Larry Flick

Frankie Knuckles spin. Those days
influenced my style more than any-
thing else.”

Shortly after recording the cult
hit “Time To Jack” with Chip-E, he
was signed by local indie label DJ
International. As he progressed,
collaborations with luminaries like
Knuckles, Mr. Leee, Adonis, and
Marshall Jefferson followed. In
1986, he joined the Clubhouse Rec-
ords roster and began hanging with
Hula & Fingers and producer Caj-
mere. “Nu Nu” was actually a mas-
sive underground club anthem on
Clubhouse for several months be-
fore Mercury signed Townsell.

As he stokes up for the big push
behind his debut album, and “Get
With You” (which has been remixed
by David Morales), Townsell is pol-
ishing up his stage act for a U.S.
club tour with Martell and Silk E.
that is already in progress. Al-
though he is buoyed by the success
“Nu Nu” is enjoying at pop radio,
Townsell is well aware that much
more hard work lies ahead of him.

“I have no intention of being a
one-hit wonder. Some people say
that ‘Nu Nu’ had a kind of novelty
feel, but I feel that it was also very
musical. I'm out to prove that my
musie, and house music in general, is
legitimate. It has crazy grooves, but
it is also real music—with interest-
ing melodies and good vocals. It has
true soul.”

FOLLOWING UP: As predicted,
Michelle Santosuosso has been
tapped to head up the new crossover
department at RCA Records. The
former music director at Q106 San
Diego will relocate to New York
shortly and take on the title of na-
tional director of crossover promo-
tion.

Also, Gary Richards has been
named West Coast manager of
crossover promotion. He is known
mostly as a rave promoter around
Los Angeles. An East Coast coun-
terpart may be added to the staff
sometime in the future.

According to Butch Waugh, sen-
ior VP of promotion at the label, this
new department will concentrate on
both clubs and radio—though he
notes that much emphasis will be
placed on breaking more dance acts
in the pop arena.

“We've had a lot of club success
[with dance records], and not
enough action at radio. It’s time we
do our best to have both. Our plan
is not to lose any of the ground we
have worked so hard to gain in the
clubs, but to build upon it. I feel that
Michelle and Gary come to us with
the talent to make that happen.”

COMPILATION CRAZY: Al-
though many of the compilations
now circulating are more filler
tracks surrounding one or two
worthwhile singles, here is a look at

Complete Facility!

SPECIALS -"with This Ad Only”

"Maxi-Single" Cassettes
Complete Package, 500 - 3715

Ewvaryihing included - Masiering, Test Cas=setie, §
Graphics Design, 2-Color 0=Card Prinling,
Labal Typesatting Printing, & Shrink-YWrap.

12" Vinyl Single
Complete Package, 500 - 3965
Evarything included - DM Mastenng, Teat
Pressing, Label Typeseliing Printing. Black
o Whille Die-Cut Jacket, & Sheink-Wrap.

L comllact DISC - Mastering and
Replication - Complete Packages
Free Graphics Design!

[EUROPADISK;LTD.
Call for our free Brochure... ?‘//vm\%‘

75 Varick Street miﬁ

New York, NY 10013
T (212) 226-4401 st
FAX (212) 966-0456 -

_—

HITS!!!
12-INCH
PLAY LIST

Garage
Techno House
Techno
Techno
Garage

A

©1 WANT YOUR LOVE Lee Marrow

©FNEED YOU Space Masters

©CLOSE YOUR EYES Data Drama

© ALPHA CENTAURI Arkanoid Feat. Lisa Jones
OFEEL FREE Debbe Cole

© MUEVELO £l Mandamas Raggamuffin
O WHY Jackie Moore Downbeat
OLOVE ME IN THE NIGHT Yankees House
OTHE FIRST MACHINE RY Diophonics Techno
O STRANGE intermental Techno
© NEVER GIVE UP eewix Jinny House
© DO YOU FEEL ALLRICHT D.J. Power Techno
O ELECTRONIC COMMUNICATIONS L. . Arkanoid Techno
© DESIRE Sarah Jane House
© AFRIKA Afrika Sound System Tribal
O TRIBAL ACTIVITY Corrade Tribal
©RING OF LOVE Athena Deep House
©1AM MAD Vaiii Melody Techno

Techno
House

© CAN YOU HEAR ME walt 93
© GOING TO THE FUTURE Albert One feat Jjenny Bridges

T8/A MECENATE, MILAMN ITALY

T 2.58012071 - FAX 2.5064675/55400364

three sets that offer more bang for
your bucks.

BMG/Canada is now two vol-
umes deep into its new CD series
“Cool Cutz.” Volume One sports ex-
tended mixes of such treats as
“Come Back For Real Love” by Ali-
son Limerick (which has never
been released here as a single) and
“Call My Name” by Love & Sas.
The just-issued Volume Two has se-
veral home-grown treasures, includ-
ing “Get Up On This” by Jesse Lee
Davis—an artist who is best de-
scribed as a techno-colored Seal.
Look for the third volume in Sep-
tember.

New Jersey-based Continuum
Records offers “This Is Techno,” a
set of rave-ready tracks that wisely
mixes fine material from Belgium
and I[taly with such notable U.S. en-
tries as “Raving Mad” by Middle
Finger and “View (The Universe)”
by Red Red Groovy. Worth a spin.

The best of the batch is “A Base-
ment, A Red Light & A Feelin,’”
which showcases several acts on
producer Kerri Chandler’s New
Jersey-based Mad House Records.
His distinctive, jazzy, deep-house
sound is evident on each sparkling
cut. Top programming picks are
“Why You Wanna” by Krista’FA,
“The Way It Was” by Jilletta Riley,
and “Get Out” by Matrix.

THE SINGLE LIFE: After sev-
eral weeks of heavy hush-hush tape
action, Columbia has finally issued
mixes of George Michael’s fab “Too
Funky.” A cut from the upcoming
“Red Hot + Dance” AIDS benefit
album, it’s thick with a subtle,
house-flavored bass line and urban-
ized synths. The singer has crafted
several sturdy remixes, aimed at en-
ticing pop, techno, and R&B spin-
ners.

While we don’t want to risk steal-
ing too much of the thunder from
“Too Funky,” we can’t resist tipping
you off to that fact that Michael’s
next single will likely be the jazzy
deep-houser “Do I Really Want To
Know” (also to be featured on “Red
Hot + Dance”). We've been given a
sneak preview, and we're still in a
sweat.

(Continued on next page)

Hot Dance Breakouts
CLUB PLAY

1. JUMP AROUND HOUSE OF PAIN
TOMMY BOY

2. THE POWER OF RHYTHM B.G. THE
PRINCE OF RAP epic

3. FETISH BABY FORD sire

4. WHATEVER U NEED M. DOC smasH

5. MONEY CAMEO RePRISE

12" SINGLES SALES

1. PARA LOS RUMBEROS/RAN KAN
KAN TITO PUENTE ELEKTRA

2. THIS IS THE WAY WE ROLL HAMMER
CAPITOL

3. SUNSHINE AND ECSTASY TOM TOM
CLUB siRe

4. WHO'S GOT YOUR LOVE? NYASIA
MICMAC

5. HELPLESS (I DON'T KNOW WHAT TO
DO WITHOUT YOU) URBANIZED
FEATURING SILVANO maxi

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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FOR WEEK ENDING JUNE 13, 1992

HOT DANGE MUSIC

CLUB PLAY

12-INCH SINGLES SALES

z COMPILED FROM A NATIONAL SAMPLE = COMPILED FROM A NATIONAL SAMPLE
wilexle g; OF DANCE CLUB PLAYLISTS. wX x| 3'& OF RETAIL STORES AND ONE-STOP SALES REPORTS.
To|l2w|Z23 | <$| TITLE ARTIST Twlow |23 [ <5$| TITLE ARTIST
2| 3% | w2 | 23| LaBEL & NUMBERDISTRIBUTING LABEL 2 32| 2| 20| LaBEL & NUMBERDISTRIBUTING LABEL
* %% NO.1T x % % * % x NO.1 * % %
1 2 7 6 IN THE CLOSET EPiC 74267 1 week at No. 1 & MICHAEL JACKSON 1 1 2 10 MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 96134 2 weeksatNo. 1 @EN VOGUE
2 4 10 6 CLUB LONELY EPiC 74282 LIL LOUIS & THE WORLD @ 5 6 7 LOVE YOU ALL MY LIFETIME WARNER BROS. 40377 @ CHAKA KHAN
@ 5 13 5 SET ME FREE GREAT JONES 530 61 5/ISLAND ® CLUBLAND FEATURING ZEMYA HAMILTON @ 4 4 12 | BABY GOT BACK DEF AMERICAN 40233/REPRISE @ SIR MIX-A-LOT
) ] 3 9 STILL IN LOVE WITH YOU PENDULUM 66438/ELEKTRA & MELI'SA MORGAN ) 3 3 11 JUMP RUFFHOUSE 74193/COLUMBIA @ KRIS KROSS
5 6 11 7 TAKE MY ADVICE 1.D. 96191/ATCO EASTWEST @ KYM SIMS 5 2 1 7 IN THE CLOSET €PiC 74267 & MICHAEL JACKSON
@ 17 | 31 3 KEEP ON WALKIN' AgM 7382 © CECE PENISTON @ 7 7 10 | THEY WANT EFX A1CO EASTWEST 96206 @ DAS EFX
1 1 2 10 | CLOSER mca 54363 @ MR. FINGERS @ 14 29 3 CLUB LONELY EP(C 74282 LIL LOUIS & THE WORLD
14 | 21 6 ELEVATION REACT IMPORT G.T.0. 11 15 6 CRUCIFIED GiANT 40351/WARNER BROS. © ARMY OF LOVERS
@ 13 | 26 5 SWEAT DANCE WARNER 8ROS. 40248 & KYZE 9 10 12 9 CLOSER MCA 54363 @ MR. FINGERS
19 32 4 NOTHING CAN STOP US WARNER 8ROS. 40395 @ SAINT ETIENNE 20 34 3 SET ME FREE GREAT JONES 530 615/ISLAND @ CLUBLAND FEATURING ZEMYA HAMILTON
@ 1| 23 5 0 FORTUNA RADIKAL 12299 APOTHEOQSIS 11 9 i1 8 TAKE MY ADVICE 1.0 96191/ATCO EASTWEST @ KYM SIMS
12 | 8 9 8 | MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 96194 @ EN VOGUE 12 | 12 | 13 | 10 | NOW THAT YOU'RE GONE CUTTING 259/ATCO EASTWEST CORINA
@ 20 | 27 5 TREATY 10LLYWOOD 66451/ELEKTRA ® YOTHU YINDI 13 8 14 7 ALL WOMAN/EVERYTHING WILL GET BETTER ARISTA 1-2399 @ LISA STANSFIELD
14 10 4 9 LOVE YOU ALL MY LIFETIME WARNER BROS. 40377 @ CHAKA KHAN 14 6 5 11 WORKOUT VIRGIN 96201 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM
15 17 18 7 ROUGH SEX CAROLINE 2518 ) LORDS OF ACID 15 15 18 I SOMETIMES | RHYME SLOW RAL 74166/COLUMBIA @ NICE & SMOOTH
24 | 41 | 3 | SURRENDER YOURSELF COLUMBIA 74291 THE DAOU (16 | 139 8 | DON'T BE AFRAID soUL 54384/MCA © AARON HALL
17 9 1 10 {CAN YOU) FEEL THE PASSION BIG LIFE 19751/ERG @ BLUE PEARL 17 17 20 8 STILL IN LOVE WITH YOU PENDULUM 66438/ELEKTRA @ MELI'SA MORGAN
18 | 16 | 8 | 12 | LIFT EVERY VOICE (TAKE ME AWAY) coLuMBIA 74131 @ MASS ORDER 30 | — | 2 | MR.LOVERMAN EPIC 7428 @ SHABBA RANKS
33 | 44 | 3 | HELPLESS (1 DON'T KNOW WHAT TO DO WITHOUT YOU) Maxi 2008 URBANIZED FEAT. SILVANO 19 | 19 | 24 | 6 | TENNESSEE CHRYSALS 23787/ERG @ ARRESTED DEVELOPMENT
20 | 7 5 | 10 | TWILIGHT ZONE RADIKAL 12300 @ 2 UNLIMITED 26 | 33 | 4 | JOYVIRGIN96172 @ SOUL 1l SOUL
@ 30 | 38 | 4 | WEIRDO BEGGARS BANQUET 62264/RCA @ THE CHARLATANS * x *xHOT SHOT DEBUT * %
2 26 34 4 FREE YOUR BODY (INJECTED WITH A POISON} SONIC 2003/INSTINCT @ PRAGA KHAN @ NEW b 1 KEEP ON WALKIN' A&M 7382 @ CECE PENISTON
_@ 28 37 5 DIVINE THING BIG LIFE 865 765/MERCURY @ THE SOUP DRAGONS | 22 16 16 9 MARIA TOMMY BOY 520 TKA
29 | 42 4 LOVE IS A MASTER OF DISGUISE MORE PROTEIN 96174/CHARISMA EVE GALLAGHER @ 29 | 39 4 NOTHING CAN STOP US WARNER BROS. 40395 @ SAINT ETIENNE
* % * POWER PICK* ® * 24 25 25 7 TWILIGHT ZONE RADIKAL 12300 @ 2 UNLIMITED
@ 37 | — 2 MAKE IT ON MY OWN ARISTA 1-2435 ALISON LIMERICK @ 33 46 4 (CAN YOU) FEEL THE PASSION BIG LIFE 19751/ERG @ BLUE PEARL
% | 21 | 14 7 | JUMP RUFFHOUSE 74193/COLUMBIA @ KRIS KROSS * % * POWER PICK* * %
21 | 15 | 6 | 9 | CRUCIFIED GianT 40351MARNER BROS @ ARMY OF LOVERS 40 | — | 2 | STROBELITE HONEY WERCURY B66 869 @ BLACK SHEEP
28 2 2 7 HIGH FICTION 64766/ELEKTRA @ THE CURE 2 24 22 11 COME & TALK TO ME UPTOWN 54354/MCA & JODECI
29 25 16 8 MAKE IT HAPPEN COLUMBIA 74189 @ MARIAH CAREY 36 48 3 LAST TRAIN TO TRANCENTRAL ARISTA 1-2383 @ THE KLF
30 | 36 | 40 4 MR. RIGHT 111 EAST 0009 B ¢ REDC 29 | 28 | 35 6 VICTIM OF THE GHETTO VIRGIN 96185 & THE COLLEGE BOYZ
31 | 31 | 20 | 10 | SAILING ON THE SEVEN SEAS VIRGIN PROMO ®0MD 30 | 18 | 8 | 1l | I'MTHE ONE YOU NEED wch 54278 @ JODY WATLEY
32 | 23 | 19 | 10 | REJOICING (I'LL NEVER FORGET) WARNER BROS. 40368 ULTRA NATE | 31 | 21 | 21 | 6 | REJOICING (I'LL NEVER FORGET) wARNER BROS 40368 ULTRA NATE |
33 47 — 2 MIG-29 NEXT PLATEAU 50178 MIG-2¢ @ 48 = 2 SWEAT DANCE WARNER BROS, 40248 @ KYZE
34 | 39 | 46 | 4 | CHAIN ME TO THE BEAT maXi 2010 @ SOUL VERITE FEATURING SABRINA BRITT 33 | 31 | — | 2 | BREATH OF LIFE SIRE 40344/WARNER 8ROS. ® ERASURE
35 | 18 | 15 | 12 | TAKE ME BACK TO LOVE AGAIN EPIC 74212 @ KATHY S_EDGE | 34 | 23 | 17 | 15 | NU NU MERCURY 866445 @ LIDELL TOWNSELL |
36 38 45 4 EVERYTHING WILL GET BETTER ARISTA 1-2399 LISA STANSFIELD @ 41 47 3 THEY REMINISCE OVER YOU (T.R.0.Y.) ELEKTRA 66445 @ PETE ROCK & C.L. SMOOTH
37| 35 | 36 5 METHODICAL VIRTUE NETTWERK 13858/ R S THE FINAL CUT 46 2 | SHINE ON ESQUIRE 74326 ® DEGREES OF MOTION FEATURING BITI
38) | 46 | - 2 | NOTGONNACHANGE FONTANA 866 855/MERCURY SWING OUT SISTER 3 | 4 | 38 5 | GOTTA LEARN MY RHYTHM LAFACE 2-4013/ARISTA © DAMIAN DAME
43 47 3 SHAKE IT UP (SHAKE IT UP TONIGHT) CARDIAC 4025 BROTHER MAKES 2 49 — 2 DON'T CURSE/YOU CAN'T SEE WHAT | SEE UPTOWN 54428/MCA @ HEAVY D. & THE BOYZ
40 4 | — 2 WHO KILLED JFK? 7YX 6648 @ MISTERIA 39 37 42 5 WHO KILLED JFK? 2vx 6648 @ MISTERIA
* % x HOT SHOT DEBUT * * % 40 38 41 5 SCENARIO JIvE 42056 @ A TRIBE CALLED QUEST
NEW D 1 | YOU KEEP HOLDING BACK (LOVE ME) CUTTING 260 SWING 52 41 | 42 | 43 | 3 | LASCHMOOVE JivE 42062 ® FU-SCHNICKENS
NEW b 1 TNoWE e AT T T 2 44 45 3 SHAKE 1T UP (SHAKE IT UP TONIGHT) CARDIAC 4025 BROTHER MAKES 3
NEWD | | GET YOUR BODY! MCA 54374 @ ADAMSKI FEATURING NINA HAGEN NEWD | | | WHYMEBABY? ELeTRA 66425 @ KEITH SWEAT
NEWP | 1 | RAINFALLS viroIN 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS 4 | 27 [ 27 [ 7 | HOw DO ILOVE THEE rommy sov sze @ QUEEN LATIFAH
45 [ 32 [ 28 | 8 | NOw THAT YOU'RE GONE cuTTING 259/ATCO EAS TWEST CORINA NEWD | | | 0FORTUNA RADIKAL 12299 APOTHEOSIS
% | 34 | 25 7 CHIME FFRR 350 001/LONDON ORBITAL NEW ) 1 GUARD YOUR GRILL/UPTOWN ANTHEM TOMMY BOY 519 @ NAUGHTY BY NATURE
NEW ) 1 DEEPLY DIPPY CHARISMA 96164 @ RIGHT SAID FRED 4a | 22 [ 10 11 | TAKE ME BACK TO LOVE AGAIN EpiC 74212 @ KATHY SLEDGE
NEW ) 1 THEY WANT EFX ATCO EASTWEST 96206 @ DAS EFX NEW p> 1 RAIN FALLS VIRGIN 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS
NEW b 1 ENERGY EXPRESS 2V 6653 HYSTERIA NEW ) 1 GET YOUR BODY! McA 54374 © ADAMSKI FEATURING NINA HAGEN
50 21 ] 12 12 | WORKOUT VIRGIN 96201 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM 50 35 I 26 12 | LIVE AND LEARN COLUMBIA 74230 # JOE PUBLIC

() Titles with the greatest sates or club play increase this week. ® Videoclip availability. Records listed under Club Play are 12-inch uniess indicated otherwise. © 1992,

Billboard/BPI Communications

DANCE TRAX

(Continued from preceding page)

When all is said and done, David
Diebold will be probably best be re-
membered as one of the hi-NRG
community’s most enduring artists.
However, he has just unleashed a
slammin’ single with the potential to
transform him into one of the rave
scene’s top guns. With “Where Is
God” (Megatone, San Francisco),
he weaves cathartic synth lines with
ominous vocal bits, and a memora-
ble melody. Not to be missed.

TID-BEATS: Arista Records has
picked up DNA’s groovy “Taste

This” album for release in the U.S.
The act is currently in the studio
tweaking the project in order to
make it unique from the European
version. The first single is due out
within the month, and is a cover of
Sharon Redd’s “I Specialize In
Love.” The track has newly re-
corded vocals by a mystery artist
that the label is keeping under tight
wraps ... Another project to he
aware of is Ryuichi Sakamoto’s
third set for Virgin, “Heartbeat.”
Due out in July, the album is far
more groove-oriented than past ef-

forts. Guests include Deee-Lite’s
Jungle DJ Towa Towa and Super
DJ Dmitry (who offers a fierce Rus-
sian rap on one cut), Ingrid Chavez,
David Sylvian, Satoshi Tomeii,
and underground siren Dee Dee
Brave ... Alex Paterson is out to
set a record. “Blue Room,” his next
single as the Orb, clocks in at an in-
timidating 39 minutes and 5% sec-
onds. Natch, there are two edits on
the 12-inch single—both come in at
approximately 12 minutes. Look for
a midsummer release date on Big
Life.

BILLBOARD READERS ARE LOOKING
FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS” and
reach a world of recession-proof talent and entertainment ex-
ecutives.

40% of our readers own 2 homes or more. 25% of these read-
ers’ homes are valued at $500,000 to $1 million and more.

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean.

Call ROSEANNE AMORELLO at 800-223-7524 NOW!
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COMPILED FROM A NATIONAL SAMPLE
s OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan
FQR WEEK ENDING JUNE 13, 1992 ™ I
g & z 8
x x o 5] = x x o S =
Wl L &) [} Ll w [©] @B
IR SRR AR AEAE: 3
2 | 5| 3| ¢ | ARTIST TITLE | X 2| 5| | 2| ARTIST TITLE | =
= 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = £ ~ T | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* A% NO. 1 % % 40 38 31 90 | REBA MCENTIRE A Mmca 10016 (9.98/15.98) RUMOR HAS IT 2
I | — | 2 | BILLY RAY CYRUS WERCURY 510635° (9.98 EQ/13.98)  2weeksatho. i SOME GAVEALL | | AEEE G T TTT e
2 2 1 38 | GARTH BROOKS A 7 LIBERTY 96330* (10.98/15 98) ROPIN' THE WIND | 1
+ 42 41 52 5 CONFEDERATE RAILROAD A7iANTIC 82335+ (9.98/15.98) CONFEDERATE RAILROAD 41
3 3 2 90 | GARTH BROOKS A 7 LIBERTY 93866 (9.98/13.98) NO FENCES | 1
43 34 28 13 LITTLE TEXAS wARNER BROS. 26820* (9.98/13.98) FIRST TIME FOR EVERYTHING 19
4 4 3 9 WYNONNA CURB 10529%/MCA (10.98/15.98) WYNONNA 1
49 | 46 | 36 | BILLY DEAN sBk 96728*/LIBERTY (9.98/13.98) BILLY DEAN 34
5 5 4 161 | GARTH BROOKS A @ LiBERTY 90897* (9.98/13.98) GARTH BROOKS 2
45 42 38 | 117 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
6 6 5 35 | REBA MCENTIRE A MCA 10400* (10.98/15.98) FOR MY BROKEN HEART 3
46 43 40 22 | GEORGE STRAIT McA 10450 (9.98/15 98) TEN STRAIT HITS 7
1 7 6 55 ALAN JACKSON A ARISTA 8681*(9.98/13.98) DON'T ROCK THE JUKEBOX 2
41 45 11 38 THE JUDDS @ CuURB 61018*/RCA (9.98/13.98) GREATEST HITS VOL. Il 7
8 9 9 42 BROOKS & DUNN ARISTA 18658* (9.98/13.98) BRAND NEW MAN 8
48 46 43 8 SHENANDOAH coLumBIA 48885%/SONY (9.98 EQ/13.98) GREATEST HITS 43
9 8 7 53 TRAVIS TRITT A WARNER BROS. 26589* (9 98/13.98) IT'S ALL ABOUT TO CHANGE 2
49 4 42 | 40 | RANDY TRAVIS @ wARNER BROS. 26661* (3.98/13.98) HIGH LONESOME &
10 12 12 59 LORRIE MORGAN @ RCA 30210” (9.98/13.98) SOMETHING IN RED 10
53 | 53 | 39 | PATTY LOVELESS mca 10336* (9.98/13.98) UP AGAINST MY HEART | 27
11 10 11 42 HAL KETCHUM CcuURB 77450* (9.98/13.98) PAST THE POINT OF RESCUE 6
51 50 50 | 161 | CLINT BLACK A 2 RCA 9668 (9.98/13. ]
12 | 14| 13 | 48 | TRISHA YEARWOOD A wch 10297+ (0.9815.98) TRISHA YEARWOOD | 2 e R Rl AR ) &
52 52 | 48 0 . .
13 | 15| 14 | 20 | SAWYER BROWN curs 95624+ 0.9813.98) DIRT ROAD | 12 R SR ST AR e TR ) TENPIED | 2
53 54 49 32 - 1
14| 11 | 8 | 6 | GEORGE STRAIT mca 105327 (10.98/15.98) HOLDING MY OWN | 5 STEVE WARINER-amstasto60 L o:25/1a 56 INEEAREAN )0
15 13 10 12 AARON TIPPIN RoA 61120° (9.9813.98) READ BETWEEN THE LINES 6 54 48 45 9 SOUNDTRACK HOLLYWOOD 61303*/ELEKTRA (10.98/15.98) STRAIGHT TALK 22
16 | 16 | 15 | 42 | DOUG STONE crc 47357/50NY (9.98 £0/13.98) | THOUGHT IT WAS YOU 12 55 | 55 | 47 | 63 | DOLLY PARTON @ cOLUMBIA 46882*/SONY (9.98 EQ/13.98) EAGLE WHEN SHE FLIES 1
17 | 18 | 16 | 53 | DIAMOND RIO @ aristassra- ©.98/13.98) DIAMOND RIO | 13 56 | 51 | 44 | 127 | VINCE GILL A McA 42321 (8.98/13.98) WHEN I CALL YOUR NAME 2
18 17 17 16 | JOHN ANDERSON 8NA 61028* (9.94/13.98) SEMINOLE WIND 10 51 57 51 61 BILLY DEAN sBK 94302*/LIBERTY (9.98/13 98) YOUNG MAN 12
19 19 19 31 | SUZY BOGGUSS LIBERTY 95847+ (9.98/13.98) ACES 19 58 60 57 29 RESTLESS HEART RcA61041* (9.98/13.98) THE BEST OF RESTLESS HEART 25
50l |, =— 2 MICHELLE WRIGHT ARISTA 18685+ (9.98/13 98) NOW & THEN 2 59 58 55 86 MARK CHESNUTT @ mcA 10032+ (9.98/13.98) TOO COLD AT HOME 12
2 " 2% 3 | COLLIN RAYE. tric 47468750nY (9.98 £4/13.98 ALL | CAN BE 7 60 64 58 92 | KATHY MATTEA @ MERCURY 842330* (8.98 E0/13.98) A COLLECTION OF HITS 8
22 | 21 | 21 | 29 | SAMMY KERSHAW MercURY 510161+ (9.98 EQ13.98)  DON'T GO NEAR THE WATER | 18 61 | 61 | 60 | 94 | KEITH WHITLEY @ rca 52277+ (9.98/13.98) GREATESTHITS | 5
23 | 20 | 20 | 48 | TANYA TUCKER @ LiBERTY 95562* (9.9813.98) WHAT DO | DO WITHME | 6 62 | 56 | 59 | 7 | VINCEGILL rea61130° (7.98/11.98) I NEVER KNEW LONELY | 51
24 | 23 | 18 | 64 | VINCE GILL A McA 10140* 9.98/15.98) POCKET FULL OF GOLD | 5 63 | 63 | 54 | 140 | REBA MCENTIRE @ mca8034- (10.98/15.98) REBALIVE | 2
25 | 26 | 26 | 113 | DOUG STONE @ ric 45303+/50NY (5.98 EQ/9.98) DOUG STONE 12 64 | 69 [ 65 | 39 | CHRIS LEDOUX LIBERTY 96499 (9.98/13.98) WESTERN UNDERGROUND | 36
26 | 24 | 22 | 27 | TRACY LAWRENCE ATLANTIC 82326~ (9.98/13.98) STICKS AND STONES | 10 65 | 66 64 | 124 | DAN SEALS ® LiBERTY 48308 (7.98/11.98) THE BEST 7
27 | 29 | 29 | 82 | DWIGHT YOAKAM @ Rerrise 26344+marNER BROS. 9.98713.98) IF THERE WAS A WAY | 7 66 | 67 | 67 | 7 | HANKWILLIAMS, JR. & HANK WILLIAMS THE BEST OF HANK & HANK | 55
28 28 25 15 HANK WILLIAMS, JR. CURB 26806*/CAPRICORN (9.98/15.98) MAVERICK 7 THE KENTUCKY HEADHUNTERS A ,
67 68 66 135 MERCURY 838744 (9.98 EQ/13.98) PICKIN' ON NASHVILLE 2
29 27 27 5 MCBRIDE & THE RIDE mcA 10540* (9.98/13.98) SACRED GROUND 27
NEWD | | | MARTINA MCBRIDE rca 66002+ (9.98/13.98) THE TIME HAS COME | 68
2 |23 9 MARK CHESNUTT mca 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9
69 70 62 4 ANNE MURRAY LIBERTY 95954+ (9.98/13.98) FIFTEEN OF THE BEST 62
31 31 30 54 | RICKY VAN SHELTON A COLUMBIA 46855*/SONY (9.98 EQ/13.98) BACKROADS 3
70 62 63 90 | DOLLY PARTON @ COLUMBIA 44384/SONY (5.98 EQ/9.98) WHITE LIMOZEEN 3
32 | 32 | M4 58 | PAM TILLIS ArisTA 8642+ (8.98/13.98) PUT YOURSELF IN MY PLACE 10 @ NEW D
— — 1 VARIOUS ARTISTS «- * (7.98/12.98) TODAY'S BEST COUNTRY 71
@ 39 | 39 | 20 | JOE DIFFIE EPIC 47477+/SONY (9.98 EQ/13.98) REGULAR JOE | 22 ks~ ¢
12 71 68 106 | THE CHARLIE DANIELS BAND @ b .98) . 2
3 [ 30 | — | 2 | RODNEYCROWELL cotumein 47985+50ny (998 EQ13.98) LIFE IS MESSY | 30 oy B ReRNe SIMAEERTN
1 65 | 69 | 131 | SHENANDOAH @ CoLUMBIA 44468*/SONY (8 98 EQ/13.98) THE ROAD NOT TAKEN 6
35 | 35 | 35 | 85 | MARY.CHAPIN CARPENTER @ SHOOTING STRAIGHT IN THE DARK | 11 -
B RE-ENTRY | g | CLEVE FRANCIS TOURIST IN PARADISE | 58
36 37 36 kL] ALABAMA @ Rca 61040* (9.98/13.98) GREATEST HITS VOL. 2 10 LIBERTY 96498+ (9.98/13.98)
@D)| 40 | 37 | 199 | THE JUDDS A 2 curs 8318 /rcA (9 98715 98) GREATEST HITS | 1 BB | 70 | 105 | ALABAMA @ rea 52108* (9.98/13.98) PASS ITONDOWN | 3
. , ] O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
4 56 3 SHENANDOAH Rca 66001+ (9.98/13.98) LONG TIME COMIN 38 certification for sales of 1 miilion units, with multimiition sellers indicated by a numeral following the symbol. Most albums available on cassette
N and CD. *Asterisk indicates viny| unavailable. Most tape prices, and CD prices for WEA and BMG tabels, are suggested lists. Tape prices marked EQ,
3 3 3 “6 TRAVIS TRITT A WARNER BROS. 26094 (9.98/13.98) COUNTRY CLUB 3 and all other CDs, are equivalent prices, which are projected from wholesaie prices. © 1992, Billboard/BPI Communications, and SoundScan, Inc.
' COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
B"m]rd n uu“ I‘| ala n “ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
I ® ™ FOR WEEK ENDING JUNE 13, 1992 IIIII“
5 5
—_ [t
x X Lo x x o
24 | 2] ARTIST TITLE | €5 28 | ol ¢<
F2 | 32| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEICD) =3 £z |3z 5
1 T PATSY CLINE A 3 MCA 12 (8.98/12.98) 56 weeks at No. 1 GREATEST HITS 56 14 13 | ALABAMA A 3 RCA 7170 (9.98/13.98) GREATEST HITS 55
2 2 THE CHARLIE DANIELS BAND A EPiC 38795%/SONY (7.98 EQ/11.98) A DECADE OF HITS 56 15 14 | ANNE MURRAY A * UBERTY 46058* (7.98/12.98) GREATEST HITS 56
3 3 GEORGE STRAIT A mca 42035* (7.98/12.98) GREATEST HITS, vOL. 2 56 16 17 GEORGE STRAIT A 2 mca 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 56
4 4 PATSY CLINE DELUXE 5050/IMG (7.98/9.98) 20 GOLD HITS 21 17 15 DOLLY PARTON A RcA 4422 (7.98/11.98) GREATEST HITS 41
5 6 GEORGE JONES @ EPic 40776*/SONY (5.98 EQ/9.98) SUPER HITS 42 18 22 PATTY LOVELESS @ mca 42223 (4.98/11 98) HONKY TONK ANGEL 34
6 8 REBA MCENTIRE @ MCA 6294 (4.98/11.98) SWEET SIXTEEN 49 19 23 | GEORGE STRAIT A MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY | 43
1 7 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 51 20 19 DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT 17
8 9 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 56 21 | — | KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98/15.98) TWENTY GREATEST HITS | 53
9 5 RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 25 2 20 REBA MCENTIRE A MCA 2789 (7.98/12.98) GREATEST HITS | 56
10 12 | 'RANDY TRAVIS A * WARNER BROS. 25568 (9.98/13.98) ALWAYS & FOREVER 56 23 21 ALABAMA A “ RCA 4229 (7.98/11.98) MOUNTAIN MUSIC 35
11 11 THE JUDDS A CURB 5916-1/RCA (7.98/12.98) HEARTLAND 56 24 18 | THE JUDDS RCA 2278" (3.98/No CD) COLLECTOR'S SERIES 54
12 16 HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13 98) GREATEST HITS 46 25 — RAY STEVENS mcA 5918* (4.98/11.98) GREATEST HITS 1
13 10 REBA MCENTIRE @ MCA 42134 (4.98/11.98) REBA 36 Catalog albums are older titles which are registering significant sales. © 1992, Billboard/BPi Communications and SoundScan, Inc.
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Stacy Dean Campbell Gets Dual-Vid Treatment

B BY EDWARD MORRIS

NASHVILLE —Are two videos het-
ter than one? Columbia Records

aims to find out with the release of

two separate music videos of new-
comer Stacy Dean Campbell’s first
single, “Rosalee.”

The first version, a concept video
in black-and-white, has already
been shipped and is airing on Coun-

try Music Television. Version
two—which has color footage and
features Campbell performing—is
on its way to outlets. The releases
were about 10 days apart.

To test Campbell's appeal, Co-
lumbia has tagged the second video
with a “Stacy Dean Campbell Infor-
mation Hotline” message that in-
vites viewers to call an 800 number
to vote on which video they prefer.

Callers will alse be asked to provide
demographic data about them-
selves.

“We had great reaction to the first
[video]-—as we had anticipated,” re-
ports James Carlson, director of
product marketing. “But we had this
wonderful footage of Stacy that we
Jjust really wanted to take advantage
of, since he is such a special artist
visually.” Aristo Video is promoting

THE VIDEO VENUE: To its eredit—and ultimately to
its own profit—the country music industry continues to
push the marketing potential of videos. Columbia Rec-
ords has just announced it is releasing two separate vid-
eos on the same single in an attempt to break new artist
Stacy Dean Campbell (see story, this page). Mercury
Records, as amply chronicled in these pages during the
past several weeks, circumvented almighty radio alto-
gether in creating an image for Billy Ray Cyrus—and
a very salable image it has turned out to be.

But there is something more profound and revolution-
ary about music videos than told by random success sto-
ries. Not only have videos changed the way music is pro-
moted—they have also altered the way music is
conceived. Who can write a song, select a song, produce
a song, or perform a song these days without at least

speculating on its video
possibilities? Who will risk
Nashville

signing an act to record
that has nothing bul
strong vocals to recom-
mend it? Although it is
happening far less quickly
and dramatically, the
video is redefining country
music as surely as sound
redefined the movies. On
one level, it is purging the
music of its purely rural
connotations. And on an-
other, it is allowing—indeed, requiring—artists to find
other modes of eloquence than the voice alone. The video
format demands that singers also be performers in the
widest sense. Thus, a well-executed video can give a new
artist not- just visibility but stature of the kind it once
took years to achieve.

We are at a transitional stage—one at which it still ap-
pears that any act can “do a video.” But as time and turn-
over are demonstrating, there is more to doing a video
than singing in front of a camera. One has to blossom
in front of it to make the effort worthwhile. Acts that can
meet this requirement, it now seems, are the future of
country music.

MAKING THE ROUNDS: “Nashville Now” is re-
turning to its longtime 90-minute format for four
nights a week, beginning June 30. The Nashville Net-
work reduced the popular talk show to 60 minutes
March 30. But, according to TNN VP/GM David Hall,
there were so many viewer objections to the shorter
show that the network decided to switch back to the
original length. However, the Monday edition will stay
at 60 minutes ... Kathy Mattea, who was twice the
Country Music Assn.’s female vocalist of the year, will
soon undergo outpatient surgery at the Vanderbilt
Voice Center to correct a recurring vocal cord injury.
Mattea was sidelined this time last year with the same
problem but still managed to “converse” with her fans
at Fan Fair by using a computer ... TNN has donated
$33,000 to the W.0. Smith Nashville Community Mu-
sic School. The contribution represents the proceeds

Music Videoclips Are Redefining Country
Format Has Altered The Way Music Is Conceived

by Edward Morris

from 900-number fees charged voters in last year’s
TNN Music City News Country Awards balloting . . .
The Cactus Brothers have been picked to perform
two songs on-camera in the upcoming George Strait
movie “Pure Country,” now being filmed in Fort
Worth, Texas. A third Cactus Brothers song is slated
for the movie’s soundtrack ... Betty Jo Fowler has
been named director of publishing administration for
Malaco Records’ Nashville office. For the past 18
years, she was director of royalties and synchroniza-
tion for Tree and Sony/Tree.

MARK YOUR CALENDAR: Mel McDaniel, Jim

Ed Brown, Razzy Bailey, Skeeter Davis, Hank |

Locklin, Margo Smith, Justin Tubb, Leona Wil-
liams, John Hartford, Charlie McCoy, Lois John-
son, Marty Haggard,
Danny Dill, and the Gib-
sons are among the art-
ists who will perform at
the Reunion of Profes-
sional Entertainers’ an-
nual “Fan Jam,” Monday
(8) at the National Guard
Armory in Nashville.
Tickets are on sale at the
three Ernest Tubb Rec-
ord Shops in Music City
and at the ROPE office in
the GMA Building, 7 Mu-
sic Circle, South . . . The Songwriters Guild of America
presents its next edition of “Songmania” at 7:30 p.m.
Tuesday (9) at Nashville’s Boardwalk Cafe. The event
allows the audience to vote by applause for the best
songs of the evening as well as for the best excuses
offered by losing songwriters as to why their songs
didn’t win. Free admission ... Grand Ole Opry stars
Jim & Jesse will hold their fourth annual bluegrass
festival June 11-13 at Slagle’s Pasture in Elizabethton,
Tenn. ... Lynn Gann will critique guild members’
songs at 7 p.m. June 15 at the Songwriters Guild
offices. Gann is professional manager for Tom Collins
Music . .. Songwriter John Scott Sherrill will be the
featured speaker at the guild's Ask-A-Pro session, 7
p.m. June 24 at its offices . . . The 18th annual Dahlon-
ega Bluegrass Festival will be held June 24-27 at
Blackburn Park in Dahlonega, Ga. ... Country Radio
Broadcasters, the presenters of the annual Country
Radio Seminar, will stage a “Cowboy Casino Party”
from 6:30-10 p.m. June 26 at the Maxwell House Hotel
in Nashville. Proceeds will be used to benefit the CRB
scholarship endowment fund ... The 13th annual
Bluegrass & Chili Festival is set for Sept. 11-13 in
downtown Tulsa, Okla.

SIGNINGS: After working for the past several
months with interim management—following his
much-publicized split with Bill Ham—Clint Black
has signed with Stan Moress of Moress, Nanas,
Golden Entertainment.

both elips.

Call-ins to the 800 number will be
monitored by the Plan A company,
headed by Allen Brown. Brown also
manages the 24-year-old singer/
songwriter,

Although viewers are asked to
vote on their preference, the vote
will not result in the “losing” video
being pulled.

Brown says callers will first be
given information about Campbell’s
single and album, and his upcoming
television and concert appearances.
“At the end of the call,” Brown says,
“we ask the callers if they are inter-
ested in giving their name, address,
age, and where they saw or heard
the toll-free number.” Those who
give their address will be sent an in-

formation card that updates Camp-
bell’s activities and asks if they want
to join his fan club.

The regional shows that display
the toll-free number will be given
the demographic data collected
from their viewers.

Brown says the experiment is new
for both Columbia and Plan A and
that, consequently, he does not
know how long the information line
will be maintained. “The initial vol-
ume,” he explains, “will dictate
whether we do it for two months or
longer than that. We just have to
play it by ear.”

Campbell’s album, “Lonesome
Wins Again,” will be out the last
week of July. He is produced by
Brent Maher.

CMA Offering Members Free
Advice On Music Marketing

NASHVILLE—The Country Music
Assn. has set up a system to give its
organizational members free market-
ing advice about the use of country
music. According to Joe Aniello, the
CMA'’s marketing director, the ser-
vice will be offered for the rest of this
year.

Organizational membership in the
CMA is offered to companies involved
in the various ways of selling country
music.

The source of the data, Aniello
says, is Simmons Market Research
Bureau. “Originally, we were going to
charge {organizational members] on
an hourly basis,” he continues, “but
the board of directors felt that for the
first year {we should] find out how
people want to use it.”

For example, Aniello explains, “If

you're a radio station in Seattle and
vou want to pitch {advertising] to a
big electronics chain, you can call us
and get statistics on country musie
listeners vs. adult contemporary lis-
teners—as it applies to TV and radio
purchases—and we’ll run you those
numbers for your region ... The
same would be true for a manager
who's trying to get a corporate spon-
sor for an act.”

The CMA has already prepared
and sent to its organizational mem-
bers an outline of its marketing data
services and how they can be used.

“We can tailor their request to any-
thing they need,” Aniello promises.
“It’s a very flexible system.” The toll-
free number is 800-998-4636.

EDWARD MORRIS

Men In The Moon. Arista artists Brooks & Dunn celebrate their recent No. 1
single “Neon Moon” at a party hosted by Sony/Tree. Donna Hilley, CEO of
Sony/Tree, presented the duo and its co-producers with neon moon lights.
Pictured, from left, are Don Cook, producer; Dan Wilson, director of creative
services, Sony/Tree; Ronnie Dunn; Hilley; Kix Brooks; Scott Hendricks, producer;
Walter Campbell, GM of creative services, Sony/Tree; and Tim DuBois, VP/GM,
Arista/Nashville. The record held the top spot on the Hot Country Singles & Tracks

chart for two consecutive weeks.
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HOT COUNTRY

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROAOCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS-
REFERENCING EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA.
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FOR EK ENDING JUNE 13, 1992
z
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x x| ¥ o x ~ | ¢ o«
2E|%8(58| ¢35 Tme ARTIST 2L 28| 2| €5] TTLE ARTIST
=2 | 32| o< | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL £22| 32| 2| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
SHE TOOK IT LIKE A MAN & CONFEDERATE RAILROAD
* % & NO. 1 * % 40| 37 | 40 11 B.BECKE(T)T (P.NELSON.D.MAYO,K.STALEY) ATLANTIC ALBUM CUT
@ 1 1 11 ACHY BREAKY HEART 3 weeks at No. 1 # BILLY RAY CYRUS
J.SCAIFE.J.COTTON (D.VON TRESS) (CY (V) MERCURY 866 522 il 4| 39 2 TAD%E Y?L(j;R MEMORY WITH YOU \(/VI)N%E 5(22%%
T.BROWN (V.GILL) M
SACRED GROUND & MCBRIDE & THE RIDE
@ > 8 1| 5 GIBSON, T.BROWN (V.RUST.K.BRODKS) (V) MCA 54356 42 | 39 | 36 | 18 TS;‘R%\R 33'3@%'31%3{ NEED " cuggYsz’:\‘acz)g/‘n’;‘cﬁ
( : ) 4 & 13 COME IN OUT OF THE PAIN DOUG STONE HOME SWEET HOME © DENNIS ROBBINS
:fg::fg:;’sm'MMER'F'J‘WERS) T VAr\:V)S:EL?éE: 46 | 46 6 R.LANDIS,J.STROUD (D.ROBBINS.J.S. SHERRILL,B.DIPIERO) (V) GIANT 18982/W/ARNER BROS
4 2 5 13 DON'T GO NEAR THE WATER & SAMMY KERSHAW
SABUC';TTEMA(:JMRTI(.);S) (VI)JCI(A)\LI\:,\SE;\IJADM;IE’S 414 28 19 | 5CANNON NMWILSON (CHARTFORD.JFOSTER) (V) MERCURY 866 324
NOR Y
@ 8 1 12 M.POWELL,T.DUBOIS (M.POWELL,D. TRUMAN,R.HONEY) (V) ARISTA 1-2407 45 45 8 KMIésgyG %l)s(g[i)LlNE W WAR:ERDQQ)SSEQQ%E
@ 9 9 12 THE WOMAN BEFORE ME TRISHA YEARWOOD
G.FUNDIS (JJOHNSTONE} (V) MCA 54362 * x * POWER PlCK/AlRPLAY * h K
12 | 17 | 11 | ROCK MY BABY # SHENANDOAH 60 | — | 2 | TAKEALITTLE TRIP ALABAMA
R.BYRNE K STEGALL (B.SPENCER,P WHITLEY,C WRIGHT) (V) RCA 62199 J.LEO.L.M.LEE ALABAMA (R.ROGERS,M WRIGHT) (V) RCA 62253
GONE AS A GIRL CAN GET GEORGE STRAIT " * TRA
1 12 9 ). BOWEN,G.STRAIT (J.M.LANE) (V) MCA 54379 58 | — 2 lgég@#?;igwwwéﬂgw You MARTY STUART & (v;/n[ASCATsFi{:E
SHIPS THAT DON'T COME IN @ JOE DIFFIE WHAT KIND OF FOOL DO YOU THINK | AM LEE ROY PARNELL
@ 16 | 3 | 9 | £MONTGOMERY.JSLATE (P.NELSON.D GIBSON) (ILERIC 74265 S0 1 %0 | 5 | S HENDRICKS B BECKETT (g.CARMICHAEL,G.GRIFFlN) (V) ARISTA 12431
| SAW THE LIGHT WYNONNA IF YOUR HEART AIN'T BUSY TONIGHT TANYA TUCKER
14420 6 T.BROWN (L.ANGELLE,A.GOLD) (V) CURB 54407/MCA 52 | 8 3 J.CRUTCHFIELD (T.SHAPIRO,C.WATERS) LIBERTY ALBUM CUT
LLIN RAYE THE POWER OF LOVE & MATTHEWS, WRIGHT & KING
11 3 3 16 JE_XJELl_REYR,JS,r'{E()Cla(B)S"J(Vle.PERRY,G.SMITH) CO(V) EPIC 74242 0| 44 11 | 5 6UCKINGHAM, L STRICKLAND (W_ALDRIDGE) (v) COLUMBIA 19069
13 16 8 MIDNIGHT IN MONTGOMERY & ALAN JACKSON 51 49 49 5 FROM THE WORD LOVE @ RICKY SKAGGS
S HENDRICKS,K STEGALL (A.JACKSON,D.SAMPSON) (V) ARISTA 1-2418 R.SKAGGS.M. MCANALLY (K.SEWELL) V) EPIC 72311
@ 17 18 12 ALL IS FAIR IN LOVE AND WAR RONNIE MILSAP 52 47 47 6 WHERE FOREVER BEGINS & NEAL MCCOY
R.MILSAP,R.GALBRAITH (T.NICHOLS,R BYRNE) (v) RCA 62217 1 STROUD (T.BRUCE.T MCHUGH) ATLANTIC ALBUM CUT
NOTHING SHORT OF DYING TRAVIS TRITT STILL GOT A CRUSH ON YOU & DAVIS DANIEL
14 b 4 15 G.BROWN (T.TRITT) (V) WARNER BROS. 18984 33 48 48 6 R.HAFFKINE (D.DILLON,P.OVERSTREET) (v) MERCURY 866 822
@[ | o [B vmen e OV i 5 | s [ SMOMANLOTES, e S
16 | 10 | 10 | 15 | LOVIN' ALL NIGHT ¢ RODNEY CROWELL 55 | 53 | 53 | 7 | YOU DO MY HEART GOOD # CLEVE FRANCIS
J.LEVENTHAL,R.CROWELL (R.CROWELL) (V) COLUMBIA 74250 J.BOWEN,C.FRANCIS (T,PADEN ,M.LANTRIP) LIBERTY ALBUM CUT
I 7| 2| 15| O s taunen A 6 | 73 4 | B R La0k & aeReLEY (DU & BR O o zuas
2 1 ACES SUZY BOGGUSS @ 60 72 g FIVE O’ CLOCK WORLD HAL KETCHUM
21 3 BOWEN,S.BOGGUSS (C WHEELER) LIBERTY ALBUM CUT A.REYNOLDS, J ROONEY (A.REYNOLDS) CURB ALBUM CUT
TAKE IT LIKE A MAN * MICHELLE WRIGHT TILL I'M HOLDING YOU AGAIN PIRATES OF THE MISSISSIPPI
2wl 58 | 55 | 43 | 16
S.BOGARD ,R.GILES (T.HASELDEN) (V) ARISTA 1-2406 J BOWEN,R.ALVES (L.GOTTLIEB,R.ALVES,B.MCCORVEY) (v) LIBERTY 57704
BROOKS & DUNN HONKY TONK BABY HIGHWAY 101
2 15 7 17 ?Eﬁgam.ggﬁm (R.DUNN) (9) ARISTA 1-2409 39 | 5% | o 4 P.WORLEY,E. SEAY (M.HENDERSON,M.IRWIN) (v) WARNER BROS. 18878
COME ON OVER TO THE COUNTRY & HANK WILLIAMS, JR.
21 19 23 8 IER%#J%TAEEIE& !?B'g&"szayENT OUT IN GEORGIA * REBAM%EAN;J;E 60 56 56 4 B.BECKETT.H.WILLIAMS,JR.,J.STROUD (H.WILLIAMS,JR.) (V) CURB 18923/CAPRICORN
X COWBOY BEAT & THE BELLAMY BROTHERS
2 | 2 21 11 L_&f#&e&#&f&ﬁkﬁsom W Wm%ﬁ@g\éﬁ 68 | — 2 H.BELLAMY,D.BELLAMY, E.SEAY (D.BELLAMY,J.BELAND) BELLAMY BROTHERS ALBUM CUT
UE ROSE IS PAM TILLIS PLAY, RUBY, PLAY & CLINTON GREGORY
@ %6 | 30 10 E\&/ORLEV.ESEAV (8.DIPIERO,P.TILLIS,] BUCKINGHAM) (v) ARISTA 1-2408 62 | 59 | % 18 | Rrenincron (T.BROWN,T.SEALS) (C) (V) STEP ONE 437
THE ROCK & LEE RQY PARNELL
30 | 38 6 5{3’&5}{2?&&%” RED ¢ LORRI%M;?&%Q}: B3 | 64 | 60 17| 5 iENDRICKS,B.BECKETT (1.VARSOS.R.SMITH) (V) ARISTA 1-2400
THE POINT OF & HAL KETCHUM
25| B | 1| 18 | R e Y ity A o9 R X XHOT SHOT DEBUTA X *7 - 3 o0 )
29 | 35 | 7 | THETIME HAS COME ® MARTINA MCBRIDE NEW D [N e s s Bidler A
P WORLEY, E.SEAY (L.WILSON,5.LONGACRE} (V) RCA 62215 - GREAT PLAINS
IO
2 | 37 | 8 | IHEHEART THAT YOU OWN P | (8 [ |6 [ ¢ ] Bsmrmusmennsoumns _Sstlaiis
| COULD LOVE YOU (W OSED *
28 | 25 15 16 S_h%gkﬁg‘;ﬁgg&‘ﬁ_vA%V:O'f)AM ES MARK %ﬁ&g";&@ 6 | 62 5 18 | | \7UFE.J.LEC (R MAINEGRAR. YANCEY) = (\'/\)‘ $NBA 62201
THIS NIGHTLIFE Li LACK
29 | 24 | 13| 18 :ggﬁ&g‘{fam,ﬁxé BROOKS) GA(E/Q)TL%E%%%?%% b7 | 67 | Bl 8 J.STROUD (C.BNLACK,H.NICHOLAS) ) —— E'c\;\I;'\\‘LéuT% (':\l‘g
® BILLY DEAN m | — | 2 | TWOTIMIN' ME
36 | 4 4 CBL%%\REI,‘%ESHKALEQO (B.DEAN,P .NELSON) SBK ALBUM CUT/LIBERTY LLK/LEEEAJF:EO (LRE”ZAF'{N;GRA'R'VANCEV'J‘GR'FF'N) ic ;\;)CB:I}:IZZLZZ;;
31 | 28 | 2% | 18 | THERE AIN'T NOTHIN' WRONG WITH THE RADIO ® AARON TIPPIN B9 | 66 | 62 | 6 | ToRowNMMCANALLY (M.MCANALLY) (V) MCA 54372
£.GORDY, JR. (A.TIPPIN,B.BROCK) (V) RCA 62181 AGAINST THE GRAIN GARTH BROOKS
27 27 19 TODAY’'S LONELY FOOL © TRACY LAWRENCE 70 63 67 13 A.REYNOLDS (B.BOUTON,L.CORDLE,C.JACKSON) (V) LIBERTY 44800
32 J.STROUD (K BEARD.S.P.DAVIS) ATLANTIC ALBUM CUT A R RO o Do e ——
33 | 34 | 32 | 19 | BURN ME DOWN MARTY STUART TL |70 | 59 | 17 | g ONTGOMERY (B.FISCHER.C.BLACK A ROBERTS) (€D) (v) EPIC 74221
R.BENNETT,T.BROWN (E.MILLER) (V) MCA 54253 R ONECAVE L S RIS
34 | 31 | 25 | 19 | FIRSTTIME FOR EVERYTHING eimieTexas | (TD| NEWD | 1 | O B ek cvaus.comus MERCURY ALBUM CUT
1,STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 19024 L e o
@ 4 58 3 j JFEEI\Elllr:lGLSUMCCKCKRPENTER (M.C.CARPENTER,D.SCHUITZ) MARY~CHAP(IVI:ICSLAUF§AF;E\§LEAF§ n & - : AREVNOLDSUC BLACK K KANEARIMIBOURKE) (V) RCA 62250
N M.C .Cl .D. =
% | 3 | 31 | 18 | SOMEKIND OF TROUBLE eTanvaTucker (| M | 72 | 10 | 6 | GHAICEIRTRE oEN Bt 1954 AR cros
i 1D (M.REID,B. !
: - YARD SALE & SAMMY KERSHAW
@ 4 | 42 | g | CAN'T STOP MYSELF FROM LOVING YOU PATTY LOVELESS NEW ) 1| 5 CANNON.NWILSON (LBASTIAN,D.BLACKWELL) (V) MERCURY 866 754
E.GORDY, JR..T BROWN (KOSTAS FOLKVORD) (Vi MCA 54371
38 38 33 19 l:'EENgglzss,ggugorsféugoiﬁs%m O ST%%E&?‘?E%? L‘ Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette
is unavailable. {C) Cassette single availability. (CD) Compact disk single avaitability. (M) Cassette maxi-single availability. {T) 12-inch vinyl single
51 5] 7 THE RIVER GARTH BROOKS availability. (V) 7-inch vinyl single availability. © 1992, Billboard/BPI Communications.
A.REYNOLDS (V.SHAW,G.BROOKS) LIBERTY ALBUM CUT
1 IS THERE LIFE OUT THERE & REBA MCENTIRE 16 | MY NEXT BROKEN HEART @ BROOKS & DUNN
1 = B T.BROWN,R.MCENTIRE (S LONGACRE,R GILES) S.HENDRICKS,D.COOK (D.COOK.R. DUNN.K BROOKS) ARISTA
DALLA! ALAN JACKSON SAME OL' Lt OVE @ RICKY SKAGGS
2 3 1 3 s HE#DSICKS,K.STEGALL (A.JACKSON K.STEGALL) ARISTA 15 | 16 13 b R.SKAGGS.M.MCANALLY (C.AUSTIN,G. BARNHILL) EPIC |
ALABAMA LOVE, ME @ COLLIN RAYE
3 2 2 3 ?&%ﬂ.ﬁﬁ?ﬁ,:&hm (J.SCHWEERS,B.HILL) = RCA 16 13 1 15 | TFULLERJHOBBS (S.EWING,M.T.BARNES) : gp;g
FRIENDS IN LOW PLACES GARTH BROOK!
4 1 3 b fl?é‘&ﬁﬂ&%‘é;‘fééﬁ wgorégws,wupm il ANDERS&: 17 v % 70 | AREVNOLDS (D.BLACKWELLB.LEE) LIBERTY
IT ONLY HURTS WHEN | CRY @ DWIGHT YOAKAM
5 4 4 7 E’f_ﬁss@ QOGETS%T,DAY FORRIE MORG,Q;‘X 18 15 7 6 P.ANDERSON (D.YOAKAM,R MILLER) REPRISE
o) THE DIRT ROAD & SAWYER BROWN
6 7 8 11 s_fé’nggﬁfem'E[?oﬁ,gngNong )SONG g > ST%E,E 19 | 18|18 )10 :‘(S)?)R:(SGS,M.MILLER (M.MILLER,G.HUBBARD) — BRC;:CL)JES
@ BILLY DEAN = | =
! ) - : gﬁé} 'T:TFTV&:"RRO SLEHAPROCIONES oo = - ?ISEYU\;)I:?;((E;;A:IT;‘IA':)WORKIN' ® TRAVIS TRITT WITH MARTY s?'ﬂi?;
. TR
s o [e |6 | R Ao M | 2| camm ettt -
SHAMELESS GARTHIBROOKS 2 18 | 22 | 37 | 5 ENDRICKS,K.STEGALL (AJACKSON R MURRAH, K STEGALL ARISTA
’ 2 = 1 | arerotos ssoen UsERly DOWN AT THE TWIST AND SHOUT @ MARY-CHAPIN CARPENTER
HE TW H -
10 5 7 4 AHATISHEISIDOINGINOW GARTH BROOKS 23 23 24 3 M.C.CARPENTER.J.JENNINGS (M C.CARPENTER) COLUMBIA
AREYNOLDS (PALGER G.BROOKS) L YOU CAN DEPEND ON ME RESTLESS HEART
1 8 g 7 MAYBE IT WAS MEMPHIS @ PAM T:?I;SLTIS 24 | 24 | 23 15 | | [EO.LM.LEE (R.ROGERS,).GRIFFIN) RCA
PWORLEV.E.SEAY (. ANDERSON) o T 2% | 20 | 20 | 4 | OUTBOUND PLANE ® SUZY BOGGUSS
12 | 12 | 16 | CADILLACSTYLE SAMMY K w J.BOWEN, 5.BOGGUSS (N.GRIFFITH, T.RUSSELL) LIBERTY
12 B.CANNON,N.WILSON (M.PETERSEN) MERCURY e : - -
@ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
STICKS AND STONES @ TRACY LAWRENCE ! parelte Al
13 11 10 12 J.STROUD (E.WEST,R.DILLON) ATLANTIC betow the top 20. Commercial avaiiability is not indicated on the recurrent chart.
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TRAVIS TRITT

THEY STRIKE A CHORD with young adults, especially young women who
are buying the records that are tepping the charts. And there’s only one place
where young fans can see them and dozens more artists just like them—

CMT: Country Music Television.

ALL VIDEO. ALL DAY. ALL NIGHT. ALL YEAR. .m. |

COUNTRY MUSIC TELEVISION.

© 1992 Growp W Satellite Communications. COUNTRY MUSIC TELEVISION, CMT, the CMT fogo and THE OTHER SIDE OF COUNTRY are service marks of Country Music Television, Inc
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by Lynn Shults

AT THE TOP: Billy Ray Cyrus’ debut album, “Some Gave All,” takes
over the No. 1 position on The Billboard 200, climbing from No. 4. Cyrus
joins Garth Brooks as the second country artist to top The Billboard 200
since the magazine changed to the SoundScan point-of-sale system in de-
termining its albums charts. “Achy Breaky Heart” holds on to No. 1 on
the Hot Country Singles & Tracks chart for the third consecutive week.
The song continues to gain new listeners; it is being played at more than
40 top 40 and 10 AC radio stations. “Achy Breaky” remains at No. 12 on
Billboard’s Hot 100 Singles chart and drops from No. 4 to No. 5 on the
Top POS Singles Sales chart although its sales increased. Gross sales on
the cassette single are now more than 500,000 units. Cyrus’ album in-
creased its sales from the previous week over the No. 2 album, Brooks’
“Ropin’ The Wind,” by almost 70,000 units. Brooks showed a decline of
18% in sales from the previous week; Cyrus’ sales increased by 36%.
Mercury claims orders for the album have surpassed the 1-million mark.

THE 10 MOST ACTIVE TRACKS on the singles chart are Alabama’s
“Take A Little Trip” (61-46); Marty Stuart & Travis Tritt’s “This One’s
Gonna Hurt You ...” (58-47); “The River” (51-39) by Garth Brooks;
“Something In Red” (30-24) by Lorrie Morgan; “Rock My Baby” (12-7)
by Shenandoah; “Ships That Don’t Come In” (16-9) by Joe Diffie; “I
Feel Lucky” (44-35) by Mary-Chapin Carpenter; “If Your Heart Ain’t
Busy Tonight” (52-49) by Tanya Tucker; “Sacred Ground” (5-2) by
McBride & the Ride; and “I Saw The Light”’ (14-10) by Wynonna.

winners other than Billy Ray Cyrus. Michelle Wright’s “Now & Then”'

album debuts at No. 127 on The Billboard 200. Albums also showing pos-
itive sales are “Regular Joe” (39-33) by Joe Diffie; “Long Time Comin’ "
(44-38) by Shenandoah; “Billy Dean” (49-44); and “Up Against My
Heart” (53-50) by Patty Loveless. Debuting is Martina McBride’s “The
Time Is Come” at No. 68 on the Top Country Albums chart and No. 36 on
the Heatseekers chart.

HADIO, TV, CLUBS, MUSIC, and video continue to fuse in various
ways. At KSSN Little Rock, Ark., Don Moore not only programs the
radio station but also works as a DJ in a club, and is involved with local
TV outlet KARK. Moore and KSSN were approached to do a country
video show by a local UHF station. Says Moore, “The original show was
a half-hour weekly show on Saturdays at 6 p.m. We cross-promoted the
show on both the radio and TV station.” Now the concept has moved to
the NBC affiliate. KSSN’s morning-drive personality, Bob Robbins,
hosts the show, which features more than videos. ‘“We highlight artists
that are coming to the area,” says Moore. “Often we are able to catch a
new artist that is playing in one of the local clubs and interview them or
have them as a special guest host of the video show and that has worked
out real well.” Concludes Moore: “Everyone is real happy.” The big win-
ners are the country consumers and the country music industry.

TOTAL ALBUM SALES were down for the week but there were some i

exploded from No. 59 to No. 20 on the Top Country Albums chart. The :

Ray Stevens
Bows ‘Album’
0f Music Vids

NASHVILLE—Composer/come-
dian Ray Stevens has released an
album of eight music videos, four
of which were produced specifical-
ly for the project.

Called “Ray Stevens’ Comedy
Video Classics,” the collection con-
tains “Surfin’ U.S.S.R.,” “Help Me
Make It Through The Night,”
“Santa Claus Is Watching You,”
and “Sittin’ Up With The Dead,”
all of which were previously re-
leased. The new videos are “It’s
Me Again Margaret,”” ‘‘The
Streak’ (with an animated
streaker), “‘Mississippi Squirrel
Revival,”” and ‘““Everything Is
Beautiful.”

The videocassette is priced at
$19.95 and is being sold by direct
mail and at the Ray Stevens The-
atre in Branson, Mo. Promotion
and distribution is being handled
by Video Imagery Marketing,
Nashville; WnR Direct Response
Consultants, Calabasas, Calif., is
overseeing direct marketing.

NASHVILLE—“America’s New
Country,” a weekly hour-long
program of music videos and art-
ist interviews, is now being syn-
dicated on 75 TV stations in the
U.S. The most recent station to
sign on was WBAL-TV, the CBS
affiliate in Baltimore.

The program, offered on a bar-
ter basis, is jointly produced by
Manhattan Sierra Entertainment
and Flessing & Flessing, Au-
burn, Calif. Total Video, New
York, handles national ad sales.

“America’s New Country”’ de-
buted in early April.

Each of the 32 original shows

America’s Watching ‘America’s New Gountry’

produced each year allots six-
and-a-half minutes for local ads
and six minutes for national
ones. According to Total Video’s
Jon Feller, Six Flags is the only
national advertiser to date. He
says he expects more to sign up
for the fall season.

A spokesman for MSE says a
number of NBC affiliates are us-
ing “America’s New Country” to
hold the audiences built for the
ambitious, but short-lived, “Hot
Country Nights.”

The program is delivered by
satellite or videotape and is li-
censed one year at a time.

David Gibson Replaces

NASHVILLE—David “Noel” Gibson
has been named president of Nation-
wide Sound Distributors here.

A graduate of Belmont College,
Gibson replaces his father, Joe Gib-
son, who had served as the compa-
ny’s president for more than 20
years. The elder Gibson will contin-
ue to work with the company in an
advisory capacity while concentrat-
ing on his recently formed indepen-

Father At Nationwide

dent promotion company.

NSD is involved in custom record
manufacturing, mailing, promotion,
and domestic and export sales for
independent labels.

Vid’'s impact mulled
at Music Row meet
... See page 39
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EVERY WEEK IN BILLBOARD!

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 38
18 ACES (Cheryl Wheeler, ASCAP/Bughouse, ASCAP) HL

FIRST TIME FOR EVERYTHING (Howlin’ Hits,
ASCAP/Square West, ASCAP) CPP

1 ACHY BREAKY HEART (Millhouse, BMI/Songs Of 57 FIVE 0’ CLOCK WORLD (Screen Gems-EMI, BMI)
PolyGram, BMI) HL 51 FROM THE WORD LOVE (Keith Sewell, BM1)
70 AGAINST THE GRAIN (Slide Bar, ASCAP/Polygram, 8 GONE AS A GIRL CAN GET (0-Tex, BMI/MBI,
ASCAP/Amanda-Lin, ASCAP) HL ASCAP/Max Lane, ASCAP/Fourleaf, ASCAP) HL
13 ALL IS FAIR IN LOVE AND WAR (Hannah's Eyes, 27 THE HEART THAT YOU OWN (Coal Dust West, BMI}
BMI/Fame, BMI/Bobworld, BMI) WBM WBM
4 BACKROADS (Corner, SOCAN) 43 HOME SWEET HOME (Corey Rock, ASCAP/Sonny
30 BILLY THE KID (EMI Blackwood, BMI/Great King, ASCAP/Little Big Town, BMI/American Made,

BMI/Brand New Town, BM1/0ld Wolf, BMI/Music
Corp. Of America, BMI) WBM/HL

HONKY TONK BABY (Colgems-EMI, ASCAP/EMI
April, ASCAP)

Cumberland, BMI) CPP/HL

23 BLUE ROSE IS (Little Big Town, BMI/American
Made, BMI/Sony Tree, BMI/Longitude, 59
BMI/Ms. Ducks Ditties, BMI) HL/WBM

56 BOOT SCOOTIN' BOOGIE (Ronnie Dunn, BMI/Alfred 66 | COULD LOVE YOU (WITH MY EYES CLOSED)
Avenue, BMI/Deerfield Court, BMI) (Maypop, BMI/Rita's Cloud Nine, BMI) WBM
33 BURN ME DOWN (Warner-Elektra-Asylum, 22 I'D SURRENDER ALL (Sometimes You Win,

ASCAP/AIl Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

| FEEL LUCKY (EMI April, ASCAP/Getarealjob,
ASCAP/Don Schlitz, ASCAP/Aimo, ASCAP)

BMI/Vidor, BMI) WBM
37 CAN'T STOP MYSELF FROM LOVING YOU (Songs Of
PolyGram, BMI) HL 35
3 COME IN OUT OF THE PAIN (G.L.D., ASCAP/Dixie

Stars, ASCAP/Josh-Nick, ASCAP) HL 49 [F YOUR HEART AIN'T BUSY TONIGHT (Edge O

60 COME ON OVER TO THE COUNTRY (Bocephus, BMI) Woods, ASCAP/Kinetic Diamond, ASCAP/Moline
cep Valley, ASCAP)

61 COWBOY BEAT (Bellamy Brothers, ASCAP) 64 I'LL THINK OF SOMETHING (Polygram Int'l, ASCAP)

Songs, BMI/Sister Elisabeth, BMI)
3 IT'S WHO YOU LOVE (Sony Cross Keys,
ASCAP/Chappell, ASCAP)
74 JIMMY MCCARTHY'S TRUCK (Sony Tree, BM{) HL
69 LIVE AND LEARN (Beginner, ASCAP) WBM
16 LOVIN' ALL NIGHT (Sony Cross Keys, ASCAP) HL
45 MASON DIXON LINE (Pink Pig, BMI)
12 MIDNIGHT IN MONTGOMERY (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Golden Reed, ASCAP)
WBM
NEON MOON (Sony Tree, BMI) HL
1 THE NIGHT THE LIGHTS WENT OUT IN GEORGIA
(Pix Russ, ASCAP)
5 NORMA JEAN RILEY (Rasaca Beach, BMI/Warner-
Tamertane, BMI/Dan Truman, BMI/Studio B,
BMI/Mountain Green, BMI) WBM
14 NOTHING SHORT OF DYING (Sony Tree, BMI/Post
Qak, BMI) HL

28 OLD FLAMES HAVE NEW NAMES (Sony Tree,
BMI/Royzboyz, BMi) HL

29 PAPA LOVED MAMA (Sony Cross Keys, ASCAP/Major
Bob, ASCAP) HL/CPP

25 PAST THE POINT OF RESCUE (Beann Eadair,
BMI/Stainless, BMI/Foreshadow, BMi) CLM

62 PLAY, RUBY, PLAY (Warner-Tamerlane, ASCAP/WB,
ASCAP/Two Sons, ASCAP) WBM

50 THE POWER OF LOVE (Rick Hall, BMI)

39 THE RIVER (Gary Morris, ASCAP/Major Bob,
ASCAP/Mid-Summer, ASCAP) CPP

7 ROCK MY BABY (WB, ASCAP/Stroudavarious,

ASCAP) WBM

63 THE ROCK (WB, ASCAP/Patrix Janus, ASCAP/MCA,

~

=g

ASCAP) HL/WBM
2 SACRED GROUND (David ‘N’ Will, ASCAP/Sony Cross
Keys, ASCAP) HL

42 SHE IS HIS ONLY NEED (MCA, ASCAP/Emerald
River, ASCAP) HL

40 SHE TOOK IT LIKE A MAN (Sony Tree, BMI/New
Haven, BMI/Pulpit Rock, BMI/AMR, ASCAP) HL

9 SHIPS THAT DON'T COME IN (Warner-Tamerlane,
BMI/Maypop, BMI/Wildcountry, BMI) WBM

72 SOME GAVE ALL (Pri, BMI/Sly Dog, BMI/Pri,
ASCAP/Music Express, ASCAP)

17 SOME GIRLS DO (Zoo Ii, ASCAP)

36 SOME KIND OF TROUBLE (Almo, ASCAP/Brio,
ASCAP/Welbeck, ASCAP/Blue Quill, ASCAP/Sheep In
Tow, BMI) HL/CPP

24 SOMETHING IN RED (Coburn, BMI)

53 STILL GOT A CRUSH ON YOU (Music Corp. Of
America, BMI/Jesse Jo, BMI/Scarlet Moon, BMI)
CLM/HL

46 TAKE A LITTLE TRIP (Maypop, BMI/Wildcountry,
BMI/EMI Blackwood, BMI/Wrightchild, BMI)

19 TAKE IT LIKE A MAN (Millhouse, BMI/Songs Of
PolyGram, BMI) HL

41 TAKE YOUR MEMORY WITH YOU (Benefit, BMI)
WBM

31 THERE AIN'T NOTHIN' WRONG WITH THE RADIO
(Acuff-Rose, BM1) CPP

67 THIS NIGHTLIFE (Howlin' Hits, ASCAP) CPP

47 THIS ONE'S GONNA HURT YOU (Songs Of PolyGram,
BMI/Tubb’s Bus, BMI)

58 TILL I'M HOLDING YOU AGAIN (Julann,
ASCAP/Great Cumberland, BMI/Flawfactor, BMI)

cep

26 THE TIME HAS COME (Zomba, ASCAP/WB,
ASCAP/Long Acre, SESAC) WBM

38 THE TIPS OF MY FINGERS (Sony Tree,
BM1/Champion, BMI) HL

32 TODAY'S LONELY FOOL (Golden Reed, ASCAP/Loggy
Bayou, ASCAP) WBM

68 TWO-TIMIN' ME (Careers-BMG, BM!/Rita's Cloud
Nine, BMI/Maypop, BMI/Wildcountry, BMI)

71 WAITIN' FOR THE DEAL TO GO DOWN (Bobby
Fischer, ASCAP/Chappell & Co., ASCAP/Serenity
Manor, ASCAP/MCA, ASCAP) HL

48 WHAT KIND OF FOOL DO YOU THINK | AM
(Sheddhouse, ASCAP/Robinette, ASCAP/Polygram
Int't, ASCAP) HL

15 WHEN IT COMES TO YOU (Straitjacket,
ASCAP/Alma, ASCAP) CPP

52 WHERE FOREVER BEGINS (MCA, ASCAP) HL

6 THE WOMAN BEFORE ME (Mad Jack, BMI/Bug,
ASCAP) HL

54 A WOMAN LOVES (WB, ASCAP/Rancho Bogardo,
ASCAP/Kinetic Diamond, ASCAP/Edge O’ Woods,
ASCAP)

75 YARD SALE (Major Bob, ASCAP/Jobete, ASCAP)

55 YOU DO MY HEART GOOD (Starstruck Angel,
BMI/Starstruck Writers Group, ASCAP)

4 OON'T GO NEAR THE WATER (Sony Tree, 65 JOLA (Red Quill, BMI/Moraine, BMI/Average Angel,
BMt/Bleamus, BMI/Willesden, BMI) HL ASCAP/House Of Trout, ASCAP)
11 EVERY SECOND (Zomba, ASCAP/0-Tex, BMI) 10 ) SAW THE LIGHT (Great Eastern, BMi/Sluggo
32
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NOW THAT JAZZ AT Lincoln
Center has completed its first
year’s mission—that is, asserting
jazz’s right to co-exist among the
“serious” musics of the world—it
has wasted no time announcing its
second season, scheduled to run
from July 31 of this year through
May 6, 1993. Titled “Celebrations in
Rhythm and Tune,” the sophomore
schedule consists of nearly 100
events, including thematic concerts,
educational programs, a 28-city
tour of the Lincoln Center Jazz Or-
chestra, and collaborations with
other Lincoln Center organizations.

Taken as a whole, this slate of ac-
tivities constitutes the most ambi-
tious program ever launched on be-
half of jazz, which has traditionally
been a popular art largely misun-
derstood or neglected by hi-cult
purists. Slowly, through the efforts
of the program’s master planners—
chiefly, director Rob Gibson, trum-
peter Wynton Marsalis, and con-
sultant Stanley Crouch—there ap-
pears to be a cultural revamping of
attitude taking place.

Not only did the program’s inau-
gural season enjoy artistic and box-
office success, but it also attracted
upcoming support from a host of
benefactors, including those repre-
senting corporate America—Lexus
and Cognac Hennessy. The prevail-
ing wisdom tells us that if you tap
mainstream dollars you tap main-
stream values. Thus, the uninitiated
are likely to say, this music must be
important because the smart mon-
ey says it is.

Although there’s always been an
enlightened minority that champi-
ons jazz without needing corporate
validation regarding its worth or le-
gitimacy, jazz’s future does look
rosier when arts-friendly execu-
tives put their money where the de-
mos analysts tell them.

Of course, as Lincoln Center was
quick to understand, jazz’s best
friend is Wynton, a born spokes-

by Jeff Levenson

man who can strut down both sides
of the cultural divide—one foot in
Storyville, the other at Juilliard—
while he convinces the power elite
that they best jump on the check-
writing bandwagon.

One presumes that Wynton is
only beginning to take on the good
fight (especially now that the jazz
department is on track to receive
constituent status within the Lin-
coln Center complex, like the Metro-
politan Opera or the New York Phil-
harmonic). Below are the second
season highlights. Smart money,
take note:

e Classical Jazz—“Monk’s Mood:
Solo Reflections on Thelonious”
(July 31); “Kind of Blue: Miles,
Trane and Cannonball” (Aug. 1);
“Blue Clarinet Stomp: The Music of
Morton and Dodds” (Aug. 5); “Mu-
sic Is My Mistress: The Romantic
Ellington” (Aug. 6); “The Majesty
of Tap” (Aug. 7); “The Real McCoy”
(Aug. 8).

o Thelonious Monk International
Jazz Drums Competition (Oct. 24,
25).

® Young People’s Concerts, con-

ducted by Wynton—‘“‘Holiday For
Jazz” (Dec. 19); “What Is American
Music?” (Jan. 23); “What Is a Big
Band?” (March 27); “What Is New
Orleans Jazz?” (May 1).

e A commissioned collaboration be-
tween Wynton and the New York
City Ballet (Jan. 14, 16, 17, 20).

e Film Program—*“Vocal Projec-
tions: Jazz Divas on Film” (Dec. 2);
‘““Movement as Metaphor: Jazz
Dance on Film” (Jan. 27); “Jazz
Drums on Film,” hosted by Tony
Williams (April 14).

® Lectures—*“In Search of Buddy
Bolden” (Dec. 7); “Blues and Bal-
let” (Jan. 7); “Blues To Be Constitu-
tional,” with Stanley Crouch (April
29).

e Lincoln Center Jazz Orchestra 28
city fall tour, conducted by David
Berger and featuring the music of
Duke Ellington (Sept. 12-Oct. 19).

The New Orleans Jazz & Heritage Festival celebrated its 23rd year April 24-May
3 by presenting another unique and exciting lineup of musical stars. Among the
performers, clockwise from top left, were Bobby Womack, Gladys Knight, Alien
Toussaint and friends, Buckwheat Zydeco, Ellis Marsalis, Dr. John, Al Green, OJ
Ekemode (fronting His Nigerian Alfstars), Wayne Toups, the Neville Brothers,
Carole King, and Johnny Winter. (Photos: Melody Mineo)
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Although it is her first solo release, Rhodes is no new-
comer. For more than 20 years. she has been known as one
of “The Anointed Pace Sisters” singing group.

One of 10 children, Shun began singing gospel music at
the age of 7, when she joined the family group (all eight of
her sisters—save the youngest—sing). And while she’s cur-
rently the only one with a recording contract, she says it
by no means implies that she is the best of the lot.

“My father used to joke with me after our concerts and
say, ‘You better watch out girl, or Bernice is going to sit
you down,”” Rhodes says. “Or he’d say, ‘I see Leslie rising
up and she’s going to knock you out of the way.”™

Just 26, Rhodes says her staunch traditional style often
makes her feel out of step with today’s youth. And there
have been times she’s been tempted to sing secular music.

“I had offers in high school and, due to some rough spots,
I wanted to take one of them,” she says, “but the Lord
blocked it."

Today she is glad He did,

“What excites me about the gospel industry is the mes-
sage that gospel music itself has, and I want to bring a more
positive message about traditional gospel to let the young
people know that after you get through beeping and bop-
ping with the contemporary music, there is a message in
the traditional that will take you across that bridge over
troubled waters

After her recent marriage, she says her husband encour-
aged her to record an album. But no one is more shocked

than she is about its success. A follow-up live album will be
released in September.

EFFECTIVE MAY 17, Theresa Hairston resigned her
post as director of A&R/marketing, black gospel division,
at the Benson Music Group to devote her energies to Score
magazine. Hairston founded the magazine in 1989 to pro-
vide a forum for gospel music enthusiasts, consumers, and
the industry. Hairston will continue to work independently
with Benson through the summer, while also serving as ex-
ecutive producer on upcoming projects for the Gospel Mu-
sic Workshop of America and other groups.

Capital Cities Seeks Buyer For Word

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1

million units with each additional million i

by a numeral g the symbol. All albums available on cassette and CD.

*Asterisk indicates vinyl unavailable. © 1992, Billboard/BP| Communications.
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Lundy says he already has re-
ceived “a lot” of calls from interested
or potential buyers.

“I’ve forwarded those calls to Cap-
Cities,” he says. “There already
seems to be a lot of interest out
there.”

Rumors that the gospel giant, par-
ticularly Word Publishing, was for
sale have been floating through the
record industry for nearly a year. The
official announcement that Word Inc.
is seeking new ownership comes on
the heels of similar rumors about
many of the major inspirational la-
bels.

“I've heard the various rumors that
this or that gospel label is for sale,”
Lundy says, “and I think there is a lot
of interest in the gospel business

right now. A lot of people see an op-

“Our relationship with CapCities
has been a good one for us since 1974,
from the standpoint of growth and fi-
nancial support. If the opportunity
avails itself, I'm sure someone will

But other industry insiders say the
relationship between Word and Capi-
tal Cities/ABC has been an uneasy
one since Capital Cities and Word
founder/president Jarrell McCracken
parted company five years ago.

McCracken’s Capital Cities/ABC-
appointed replacement, Gary Inger-
soll, moved Word from its original
home in Waco to Dallas, virtually
eliminated several profitable divi-
sions, and downsized others. Lundy,
who replaced Ingersoll, has slowly
been re-establishing ties within the
close-knit religious music and book-
publishing ranks.

In a prepared release, Ann M.
Gray, president of the Diversified
Publishing Group of Capital Cities/
ABC, confirmed that Word Inc. was
not a “strategic fit for the long-term.”

“Because the core of Capital
Cities/ABC is television, radio, news-
papers, and magazines, most reve-
nues are generated through advertis-
ing sales. Word’s consumer product
and retail orientation is a substan-
tially different business and requires
a better fit for the long-term.”

Lundy says he has been told that
Capital Cities/ABC intends to sell

Artists & Music
&
ol £ Compiled from a national sample of retail store
E 2|9 and one-stop sales reports.
2 || |armsT TITLE
E o~ z LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & %
REV. MILTON BRUNS N & T E T OMPSON COMMUNITY SING!
11| WORD 48784%/EPIC UNSO H H 0MY M#‘JD 1S }\IIA&E?JP
2 2 | 35 | MISSISSIPPI MASS CHOIR  mALACO 6008 GOD GETS THE GLORY
3 3 | 23 | SHIRLEY CAESAR worp ag785+/epic  HE'S WORKING IT OUT FOR YOU
4 4 | 13 | THOMAS WHITFIELD  BENSON 2841* ALIVE & SATISFIED by Lisa Collins
5 5 |23 REV. T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR
SAVOY 14804/MALACO I'M GLAD ABOUT IT ‘GOSPEL MUSIC IS ful and i B bt
S a powerful and important part o
6 [17]3 | REV. JAMES MOORE  wmaLaco 6009 LIS Blaliieu black history and black culture,” says Milton Brunson, a
7 | 10| 5 | L.A. MASS CHOIR  LiGHT 73055%/SPECTRA COME AS YOU ARE recording artist for Word Records and director of the
Thompson Community Singers. “But many look at it as
8 | 8 [47 | SHUN PACE RHODES _savor 14807-/malAcO HE LIVES a Sunday-only sort of thing. But I was on the radio for 10
9 | g | 53 | DOROTHY NORWOOD/N. CALIFORNIA G.M.W.A. MASS CHOIR VE years every Saturday afternoon and had the biggest audi-
LR ence in town. It’s not about shake your booty and crawl
10 | 7 | 47 | BEBE & CECE WINANS ®  sparrow 1257+ DIFFERENT LIFESTYLES on the floor. It’s [about] inspiring people and telling them
11 | 19| 3 | WEST ANGELES C.0.G..C that there’s hope. People want it. Sooner or later, some-
SPARROW 1319* SAINTS IN PRAISE VOL.II body is going to recognize that gospel will sell a lot of re-
12 | 12| 15 | NICHOLAS  worp 48786°/EPIC BACK TO BASICS cords. Then it will get the fair treatment it deserves.”
13 | 9 | 61 | NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE It is a point Brunson has been trying hard to make for
TYSCOT 1401/SPECTRA WASH ME years with his 55-voice-strong Thompson Community
18 |22 3 | HEZEKIAL WALKER  senson as3s+/aam FOCUS ON GLORY Slfllgers (}f‘ffecttlonatgli’hdu‘obed “lth‘}?] T(:;n}mletsh). Its 11;3.:681;
release has toppe e gospel chart for the past two
15 | 11 [ 43 | YOLANDA ADAMS  TRIBUTE 790113/SPECTRA THROUGH THE STORM months. And while the syncopated rhythms of the title sin-
16 | 14 | 27 | THE EVEREADYS  GReat sov 4750+ A MESSAGE FOR YOU gle “My Mind Is Made Up” seem tailormade for R&B air-
play, Word Records execs are steering clear of the dreaded
17 15| 21 V.L.P. MUSIC & ARTS SEMINAR MASS CHOIR HO™ word
TYSCOT 40195/SPECTRA VICTORY IN PRAISE LEWOREE, .
18 |30 | 5 | WILLIE NEAL JOHNSON & THE NEW KEYNOTES ‘We haven’t gone after any CHOSSONER, "B2Y5 James Bul-
MALACO 6010 THE COUNTRY BOY GOES HOME lard, executive director of Word’s gospel music division.
Word ives d hi %) B ’s bi
19 |13 39 | REV. J. CLEVELAND/L.A. GOSPEL MESSENGERS ord executives do expect this to be Brunson’s biggest
SAVOY 7103/MALACO REV. J. CLEVELAND/L.A. GOSPEL MESSENGERS seller ever. “It came out hot,” Bullard says, “and sales are
20 [ 20| 7 | WILLIE BANKS  maALACO 4449 THE LEGEND LIVES ON continuing to grow.”
21 1819 RON WINANS, FAMILY & FRIENDS CHOIR H i
SELAH 7507°/SPARROW FAMILY AND FRIENDS CHOIR VOL. 3 OLDING STEADY on the gospel music chart after
22 | 24| 7 | DONNIE HARPER/NEW JERSEY MASS CHOIR more than a year is the latest by Shun Pace Rhodes, who
ARICUTERIIGOSoRECTRe HOPE OF THE WORLD skyrocketed onto the gospel music scene last year. De-
JOHN P. KEE il . o £ Tt S
23 [ 31| 7 | Jyscor o115+/spECTRA CHURCHIN' WITH THE TYSCOT ARTISTS zigfétlz';sl\z;l?jl’if‘;;’zﬁs Orll{iz:ﬁ:FP;:ﬁl)i’naZ‘;‘g ‘S/‘;ih
e ) ! ; Py
24 |29 | 13 | ADORATION 'N' PRAYZE ™™ 1007*/SPECTRA TIME IS RUNNING OUT essa Bell Armstrong.
25 (25| 7 | WAR ON SIN  LIGHT 73077°/SPECTRA THIS IS GOSPEL | !
26 | 16 | 37 | HELEN BAYLOR  woRD 48781°/EPIC LOOK A LITTLE CLOSER
27 | 23| 23 VARIOUS ARTISTS
CGI 8530/A&M A TRIBUTE TO JAMES CLEVELAND VOL.1
28 | 21|41 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO
| AM 74014* LIVE & BLESSED
29 [ 34| 29 | COMMISSIONED  genson 2sos- numeer 7 | B BY BOB DARDEN \ ;
REV. LAWRENCE THOMISON & THE MUSIC MASS CHOIR portunity to e part B
30 265 NEW HAVEN 20014* NEVER LET GO OF HIS HAND ‘S}V?goj TeXiSTT&?redlii n(} fFor
ale” sign outside Word Inc.’s face-
ess corporate headquarters near
31 | 35| 7 | AL GREEN  wORD 48860°/EPIC LOVE IS REALITY 1 porate headquart
32 | 28 | 47 | THE WILLIAMS BROTHERS Dallas, but the world’s largest Chris-
BLACKBERRY 220330101 2/SPECTRA THIS IS YOUR NIGHT tian record label is on the market.
33 [NEWDP | THE RICHARD SMALLWOOD SINGERS  sParrow 1283° TESTIMONY No price tag has been announced take advantage of it.”
34 [ 36| 9 | ALBERTINA WALKER  senson s53z+/aem uve | for Word, which is reported to control
REV. E. DAVIS, JR./WILMINGTON MASS CHOIR FEAT. REV. D. COLEY nearly Ui GIF B contemporary
35 |37 | 13 | iiana internationaL 10162 HE'S PREPARING ME _C};lll‘ls;flan a‘?}? g‘;.slielffcogfned (r;nUSItC
: industry with artists like Amy Grant,
36 | 27| 33 | CHICAGO MASS CHOIR  LIGHT 75073#/SPECTRA CALL HIM UP Sandi Patti, and Petra, and a smaller
THE NEW YORK RESTORATION CHOIR ishi ivisi
37 |NEWD SAVOY 14811/MALACO THANK YOU JESUS g ST els D o lelsmp. .
REV. BENJAMIN CONE, JR./MISSISSIPPI MASS CHOIR RIELION AT Dt e B (O
38 |33 (19| fuaco assz- HAMMERTIME (J.C) IIvr[lC” ma(:]e the announcemelntéf(l) (;?arly
ay to the company’s nearly em-
39 | 32 | 89 | TRAMAINE HAWKINS  sparrOw 1246 LIVE ployees that Capital Cities/ABC had
REV. WILLIAM ABNEY BETHEL PENTICOSTAL CHOIR i
40 |39 | 7 | i ieoe LORD USE ME decided to sell Word.

Word Inc. as a complete package.

“I understand that it is their goal to
sell Word Inc. to someone who under-
stands the vision and mission of this
company,” Lundy says.

Whoever the ultimate buyer,
Lundy says he hopes many of Word’s
long-term employees will be asked to
remain with the company.

“Our products are reaching out,
hitting the hot buttons, and meeting
the needs of people,” Lundy says.
“This has been Word’s goal since our
doors opened in 1951, It’s business as
usual. We're confident that the cur-
rent transition in ownership will not
alter our commitment to quality com-
munications.”

Word’s best-selling product in-
cludes Grant’s “Heart In Motion” (re-
cently certified triple-platinum), re-
cent gold records from Petra and
Patti, the new Nolan Ryan autobiog-
raphy from Word Publishing, “Mir-
acle Man” (first printing of 240,000),
and the release of the mass paper-
back edition of Pat Robertson’s “The
New World Order” (first printing,
150,000).

The announcement that Word Inc.
is for sale has rekindled earlier specu-
lation that the company may consoli-
date some offices, including its popu-
lar Myrrh Records office currently in
Los Angeles. Other insiders believe
Word may ultimately move to Nash-
ville, joining its two closest competi-
tors, Sparrow Records and Benson
Records.
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] — = g 5 and one-stop sales reports.
w 2 r4
A e o | €| |aRTIST TITLE
———————— T | & | £ | LABEL & NUMBER/DISTRIBUTING LABEL
no more. So when you look at the sheer number of songs,
it is very small when you compare them to the amount of : * % NO. 1 &%
songs I'd like to write and sing.” 1 | 3 |63 AMY GRANT A3  woro 6907* 27 weeks at No. 1 HEART IN MOTION
Despite the number of requests from fellow artists, Pea-
| cock produces only three or four projects per year. 2 | 2 |85 | MICHAEL W. SMITH @  Rreunion 0063°/woro GO WEST YOUNG MAN
' ",I";‘iflo"kigg g d‘}’l"r’ i e(’)‘dw o c}:’“t"ib“tﬁltf‘)la i 3 [ 1]29]cARMAN senson 2s05- ADDICTED TO JESUS
son’s life and music when I produce,” he says. on
) : s : MICHAEL ENGLISH
c i PEAC(I;:{} kBOb Dgrden — ts;l:e that,d I fc..‘«mt be involved ﬁ]& IIt can l[)ﬁ a;) ignpleto as A | 4 ]33 sareien ALLANCE 4104+ WARNER BROS. MICHAEL ENGLISH
HAR is contemporary stian mu- e sound of a voice on one syllable I was able p into. .
sic’s resident wunderkind. The talented singer/song- Before he begins the follow-up to “Love Life,” he says Sl 0 e UNSEEN POWER
writer/musician/producer has done it all since his early he has a couple of experimental projects he wants to try. 6 | 6 | 73 | STEVEN CURTIS CHAPMAN
days with the legendary group Vector. “Actually, I'm a little bit fearful when I begin to think SPeRRow 128 GOREILEISKELORTLIEL AL
Peacock’s resumé includes songwriting credits for Amy  about my next project because I'm still waiting to see what 7 | 8 |33] TWILA PARIS  sTaRsonG 6207° SANCTUARY
Grant (“Every Heartbeat”), Philip Bailey, Russ Taff, the feedback will be from ‘Love Life,"” he says. “I spend 8 14| 3 | JON GIBSON  FronTUNE s285° FOREVER FRIENDS
and Bourgeois Tagg. He has toured with the Fixx, Gen- a lot of time and money on records and there’s always that
eral Public, and Let’s Active. He has produced a number  tension between commerce and art. You always want to see 9 | 9 [ 27| KATHY TROCCOL!  REUNION 0725/WORD PURE ATTRACTION
of albums, most recently Margaret Becker’s Dove award-  whether the people will actually embrace what you do or 10 | 10| 9 | FIRST CALL oavsPrinG 6925+/wORD HUMAN SONG
winning “Simple House.” And he has released some spec-  if the retailers will stock enough of it.”
tacular music on his own, including “The Secret Of Time,” T 11 | 7 [ 47 | BEBE & CECE WINANS @  sparrow 1257° DIFFERENT LIFESTYLES
::W e ('Joaft Diaries,” and his latest Sparrow project, HE POTENT FOREFRONT label is I(’aaving the Ben- 12 | 13| 85| D.C. TALK  rorerronT 2682+/8EnsON NU THANG
Love Life. son Co. for Star Song July 1. ForeFront’s roster of DC
“Love Life” caused no little controversy in the contem- Talk, Eddie DeGarmo, Larry Howard, Geoff Moore & 13 | 11|85 | SANDI PATTI  woRD 48545+/EPIC ANOTHER TIME ANOTHER PLACE
porary Qhristian marketplace with its emphasis on the Distance, Dana Kay, Iona, E.T.W., and others gave 18 | 12 | 63 | SUSAN ASHTON  sparrow 1259+ WAKENED BY THE WIND
love—spiritual and otherwise—between a husband and Benson a sorely needed presence in rock and rap music. |
wife. Peacock recently finished up a tour with a cracker- In recent months, Star Song has signed other distribu- 15 | 15| 11 | RAY BOLTZ  DIADEM 2094*/SPECTRA MOMENTS FOR THE HEART
Jjack band that included Vince Ebo (Warner Alliance) and  tion agreements with Pure Metal Records, the Living MARGARET BECKER . STEPS OF FAITH
drummer Aron Smith (the Temptations, Romeo Void). Epistles merchandise line, Home Sweet Home Productions 16 |24/ 3 | MARGA SPAROW 135
“I hear the response to ‘Love Life’ has been mostly pos-  for the children’s video star Gerbert, and the gospel label 17 | 16 [303| AMY GRANT &  wYRRH 3900°/WORD THE COLLECTION
itive, but it was reasonable to assume that coming out of Fixit Records. |
b R . . | THE . MISSION
the chute that there would be some parties that would The loss of DC Talk was particularly bitter for Benson, 18 [NEWD ALLIES _oavspnG s226°/worD MAN WiTH A
think it violates what they think constitutes Christian mu- which will retain the rights to the group’s best-selling 19 | 23| 7 | STEVE GREEN  sparrOw 1315+ HIDE EM’ IN YOUR HEART VOL.2
sic,” Peacock says. “But, for the most part, the fan base video “Rap Rock & Soul” through the end of September. ]
y y I ]
has responded really well.” DC Talk may be the next contemporary Christian group 20 | 17 | 47 | RICH MULLINS Rreunion 0066°/woro THE WORLD AS BEST | REMEMBER
“Love Life” is different musically from its predecessors, to join the best-selling ranks of Amy Grant, Carman, Pe- 21 | 19 | 11 | LISA BEVILL  vIREO 2201°/SPARROW MY FREEDOM
as well, particularly the Simply Red soul of “The Secret tra, Sandi Patti, and Michael W. Smith. .
Of Time.” “I try not to repeat myself because I have a lot ForeFront president Dan R. Brock took pains not to R AL L G B e SIMPLE HOUSE
to write and sing about, but I only have 10 songs to record  criticize his longstanding relationship with Benson, instead 23 (21| 7 | ALDENSON  Benson 2858 THE EXTRA MILE
it,” Peacock says. “And unless Sparrow and the rest of the  saying, “The more we looked to corporate development in
industry change their minds on mechanical royalties, I'll  the coming decade, the more we recognized the need for 24 | 31| 9 | CINDY MORGAN woro 9258 REAL LIFE
probably have to continue to do 10 songs per release and  a synergy in our distribution agreement.” 25 | 26 [135| CARMAN @  BensoN 2588° REVIVAL IN THE LAND
B 26 | 28 | 15 | DALLAS HOLM  BeNnsON 2839* CHAIN OF GRACE
27 | 25| 99 | PETRA  WORD 48546°/EPIC BEYOND BELIEF
28 |22 | 21 | ACAPPELLA  woRD 9299° WE HAVE SEEN HIS GLORY
R Es E Rv E 29 [ 34| 15 | HOSANNA! MUSIC  INTEGRITY 041°/SPARROW UP TO ZION
30 |32 11 | MAGDALLAN  INTENSE 9098*/FRONTLINE BIG BANG
31 | 20| 3 | S.F.C. BRAINSTORM 0527*/WORD PHASE Il
32 |[NEWDp| RHYTHM & NEWS  MAGE 7 7864°/WORD WORD 2 Y'ALL
33 |NEW)p | VARIOUS ARTISTS  sPARROW 1330° CORAM DEO
WEST ANGELES C.0.G.I.C
SPAc E 34 [NEWD| C00 i i3rer SAINTS IN PRAISE VOL.I
35 | 29| 3 | ALGREEN  woRD 48860*/EPIC LOVE IS REALITY
. 36 | 35|50 | GLAD Benson 2602 ACAPELLA PROJECT Il
H|gh Impact (aospe| Chart 37 | 3 | 19| CHARLIE PEACOCK _ oo 120 Love Le
. W 38 [ 27| 78 | SANDI PATTI  worp 8456* THE FINEST MOMENTS
ad p Os |t IOoNs 39 | 33| 35 | GLEN CAMPBELL  new uaven 2011+/specTRA SHOW ME YOUR WAY
40 |30 | 29 | SANDI PATTI  woRD 48787°/EPIC OPEN FOR BUSINESS

available for 1992.

| Promote your releases to
retail, radio & the press
worldwide!

Call
Jim Beloff

(310) 859-5319

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. ® 1992, Billboard/BP! Communications.
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by John Lannert

HOT ACAPULCO ACTION: In only its second year,
“Festival Acapulco '92” is shaping up to be the annual
TV musical event of the year. On hand for the weeklong
affair—which kicked off May 24 via Mexican network
Televisa—was a scintillating array of Hispanic stars, in-
cluding Ana Gabriel, Julio Iglesias, Daniela Romo, Ri-
cardo Montaner, Roberto Carlos, José Luis Rodri-
guez, Myriam Hernandez, Magneto, Ricky Martin,
Eros Ramazzotti, Los Temerarios, Yuri, Lola Beltran,
Guadalupe Pineda, Rocio Durcal, Emmanuel, Mi-
jares, Camilo Sesto, Mecano, and Don Francisco, who,
incidentally, appeared May 28 on “The Tonight Show.”

Among the non-Hispanic notables who appeared on
the program were Joe Public, Beach Boys, Gino Van-
nelli, Chic, and Jon Secada. Veteran “Siempre En Do-
mingo” host Rail Velasco was MC at the show, while
son Arturo handled the logistical details. The program
was broadcast to an estimated 200 million viewers, most
of whom were Latin Americans.

GHAYANNE—WORLD CITIZEN: Sony Discos’
Chayanne has been named international ambassador to
the United Nations by the International Immigrants
Foundation, an immigration-assistance organization
based in New York. The 23-year-old Puerto Rican sing-
ing idol will be sworn in to his August post July 3 at the
U.N. in New York.

WHY ASK THE BASICS WHY? The Basics—Discos
MM’s Tejano rock outfit—have just inked a two-year en-
dorsement pact with Anheuser-Busch that calls for the
band to represent A-B’s Bud Dry brand in the U.S. Bud
Dry’s 2-year-old “Why Ask Why?” advertisement cam-
paign remains in full unanswered swing. Elsewhere, Ba-
sics’ label colleague Mercedez has just put out its third
Tejano album, “C’est La Vie.”

TV NOTAS: On June 1, Spanish-language network Te-
lemundo—for the first time ever on U.S. Hispanic TV—
began airing Warner Bros. and ‘‘Popeye” cartoons in
Spanish, courtesy of an agreement the network recently
signed with Turner Broadcasting, owner of the car-
toons. The animated shorts will be shown Monday
through Friday on Telemundo’s new early-morning car-
toon program, “TeleMufiequitos” . . . Talk-show hostess
Cristina Saralegui (“Cristina”) is currently taping her
initial batch of English-language segments, slated to be-
gin airing June 22 on CBS-TV affiliates in Los Angeles,
New York, and Miami.

I.ABEL MISCELLANEA: Hard-hitting nortefio group
Los Hermanos Corona has shipped its self-titled debut
on TH-Rodven. Also out on TH is the label bow of Mexi-
can grupo Los Fugitives, formerly known as Grupo
Karino. Finally, TH is jumping on the banda bandwag-
on with the eponymous album by the highly regarded
Charanda Band—now on a U.S. trek with Fonovisa’s
Los Bukis ... Veteran front man Luisito Carrién
strikes out on his own with his appropriately titled
M.PI debut, “Y Ahora Voy Yo ...!” Also shipped on
M.PI. is “Con Todo El Power” by Luisito Ayala Y Su
Puerto Rican Power ... Gifted multi-instrumentalist
Henry Hierro has just released an eponymous album on
JNN ... Ranchero king Vicente Fernandez is set to

(Continued on next page)
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Top Latin Albums.
&
ol% Compiled from a national sampie of retail store
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2w | O
213(¢
|| 2| ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL
1(1(27] LUIS MIGUEL ROMANCE wEA LATINA 75805
2|2 |19| ALVARO TORRES NADA SE COMPARA... CAPITOL-EMILATIN 42537
33|29 MAGNETO MAGNETO soNy 80670
4|4 (5| PANDORA CONAMORETERNO CAPITOL-EMI LATIN 42451
515/13| LOSBUKIS QUIEREME roNOVISA 9040
6|7 15| RICKYMARTIN RICKY MARTIN sony 80695
7193 | YOLANDITA MONGE CARA DE ANGEL wEALATINA 77467
8 (6|51 RICARDO MONTANER ULTIMO LUGAR TH-RODVEN 2864
9 |—| 1| JULIOIGLESIAS CALOR sony 80763
10/16| 3 | PANDORA ILEGAL CAPITOL-EMILATIN 42686
11|—| 1 | MIJARES MARIA BONITA CAPITOL-EMILATIN 42687
121147 | GLORIA TREVI TU ANGEL DE LA GUARDA aRiOLA 3087/BMG
a |13 85| JULIAN VUELA MIIMAGINACION WEA LATINA 75878-4
E 14|13 [31| CAMILO SESTO A LA VOLUNTAD DEL CIELO aRIOLA 3196/BMG
15/10] 7 ! PALOMA SAN BASILIO DE MIL AMORES CAPITOL-EMI LATIN 42677
16(12|19| P. SAN BASILIO/P. DOMINGO POR FIN JUNTOS CAPITOL-EMI LATIN 42624
17|17 11| JOSE LUIS RODRIGUEZ PIEL DE HOMBRE sony 80746
18|24 | 3 | LISALOPEZ UNICA DISCOSINTERNATIONAL 80618/SONY
19| —| 1 | RAPHAEL AVE FENIX sonyg0767
20|15 5| ALEJANDRO JAEN MAS DE MIL VIDAS PRrODISCOS 103
21|—| 1 | CALO PONTE ATENTO CAPITOL-EMI LATIN 42667
22|—|28| PROYECTOM ARDE QUE ME QUEMAS CAPITOLEMILATIN 42529
23|—{ 1 | FRANCODE VITA ENVIVO 16 DE MARZO sony 80750
24(22{43| GARIBALDI QUE TE LA PONGO TH-RODVEN 2792
25|14145| VIKKICARR COSAS DEL AMOR sony 80635
112 |15/ SOUNDTRACK THE MAMBO KINGS ELEKTRA 961240
2|4 |11| DOMINGO QUINONES PINTANDO LUNA SONERO 80738/SONY
3| 1/[3]1| GILBERTO SANTA ROSA PERSPECTIVA DISCOS INTERNATIONAL 80689/SONY
4(7|9| LALORODRIGUEZ DE VUELTAEN LA TRAMPA CAPITOL-EMILATIN 42478
55|25 ALEXD'CASTRO SOLO THRODVEN 2883
6| 8 37| EDDIE SANTIAGO SOY EL MISMO CAPITOL-EMILATIN 42296
7(3|17{ TITOROJAS TITOROJAS wmPri 6061
8 |10({27| LOS SABROSOS DEL MERENGUE SIETE VECES MAS... MPI 6059
9 |11|7 | ZONAROJA ORQUESTA ZONA ROJA CANDELA 001
o5 110|14[13| ALEXBUENO COMO NADIE s 1991/58n
5 1116 |17] LUIS ENRIQUE UNA HISTORIA DIFERENTE sony 80710
) 12117 {11| JOHNNY RIVERA ENCUENTRO CASUAL SONERO 80727/SONY
a 13]/13|75| JUAN LUIS GUERRAY 4.40 BACHATA ROSA KAREN 109/BMG
= 11424 (36| ELGENERAL MUEVELO CON NEw CREATIONS 3190/BMG
% 15|18 |41| TONY VEGA UNO MISMO RMM 80641/SONY
E 16|19 33| TITOPUENTE THE MAMBO KING 100THLP RMM 80680/SONY
17115| 7 | GRUPO NICHE LLEGANDO AL 100%  DISCOS INTERNATIONAL 80712/ SONY
18| —| 1| JERRYRIVERA CUENTA CONMIGO 0iSCOS INTERNATIONAL 80776/SONY
19]—| 1 | GRUPO WAO GRUPO WAQ HEAVENOOS
20(12| 7 | ANGELA CARRASCO PIEL CANELA CAPITOL-EMILATIN 42591
21120124 WMILLY Y LOS VECINOS FLYING SOLO vQ1991
2219 113| LIMITE21 YO TE SEGUIRE QUERIENDO wmp. 6047
23|—| 1 | SONORA DINAMITA VUELA, VUELA SONOTONE 6024
24(16|12| LABANDA SHOW 100% LATINO RrTP80722/SONY
%5(—1]1 L. RAMIREZ/R. DE LA PAZ OTRA NOCHE CALIENTE RMM 80748/SONY
1|1]35] LAMAFIA ESTAS TOCANDO FUEGO DiSCOS INTERNATIONAL 80660/SONY
22|31, BRONCO SALVAJE Y TIERNO roNoOviSa 3106
314 (17| LOSTEMERARIOS MIVIDAERES TU 4FGsiGMa 3002
4| 3143] ANA GABRIEL MIMEXICO sonvy80605
515 |33] MAZZ MAZZ LIVE-UNA NOCHE JUNTOS CAPITOL-EMI LATIN 42549
6|6 |13| INDUSTRIADEL AMOR PARATI| UNICO9037/FONOVISA
7 118| 3 | BANDA VALLARTA SHOW TE VESBIEN BUENA FoNoviSa 5146
8|7 |37 LOSACUARIO LAHIELERA MARINTL 291
29— | 1| SELENAYLOSDINOS ENTRE A MIMUNDO CAPITOL-EMI LATIN 42635
a 10| 8 |23 LINDA RONSTADT MAS CANCIONES ELEXTRA 261239
>€111] 9 |15| BANDAMOVIL LAUNICA ronovisaso3s
% 1211033 YNDIO ROMANTICAMENTE CAPITOL-EMILATIN 42564
- | 13]12|15| EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOLEMI LATIN 42626
S 14/11]19| ROCIO BANQUELLS A MIVIEJO CAPITOLEMILATIN 42620
©(15/14[35| LOS CAMINANTES DOS CARTAS Y UNAFLOR wuna1215
8 16|20 | 3 | LOS YONICS VOLVERE A CONQUISTARTE ronovisa 9047
e 17| 23|43| V.FERNANDEZ/R. AYALA ARRIBAELNORTE... SONY 80628
18|25| 7 | LUCERO LUCERO DE MEXICO FroNoviSA 9039
19(13| 5 | LOS TIGRES DEL NORTE CON SENTIMIENTO Y SABOR ronovisa 9044
20[17] 5| LOS CARDENALES DE NUEVO LEON CARDENALES.. Fronovisa 9035
21/— | 8 | BANDAR-15 BANDAR-15 omisa397
22(19] 9 | LOS ACUARIO LAS MISMAS PIEDRAS MARINTL 304
23!16|13| LASOMBRA INTOCABLE roNoOvisa3021
24(22131| JUAN VALENTIN CUANDO LOS HOMBRES... CAPITOL-EMILATIN 1555
25|—| 1| RAMON AYALA ME SACAS DE ONDA FREDDIE 009

(CD) Compact disc available. ® Recording Industry Assn. Of America (RIAA) certification for saies of
500,000 units. A RIAA certification for sales of 1 million units. © 1992, Biliboard/BPI Communications.

LA SALSA DE HOY

This double album compilation includes 20 tracks by saisa
music's biggest superstars singing their most recent hifs.

Songs like “Tu No Le Amas Le Temes™ by Luis Enrique. "Lo
Mio Es Amor~ by Tony Vega. "Lo Que Esta Pa'Ti" by Willy
Chirino, “Casi Te Envidio™ by Andy Montaiiez, “Liuvia” by
Eddie Santiago. are just a few of the mega-hits included in this
album. This album has the makings of one of the year's best.

GXC-COT-80782

TU NO LE AMAS LE TEMES - Luis Enrigue / TU ERES E{ HOMBRE
-Orguestadetaluz /L0 MIOES AMOR - Tony Vega / ESA NINA - Jerry
Rivera/ NOPOORAS ESCAPAR OE MI - willie Gonzalez / LLUVIA - Eddie
Santiago / SONAMBULO - Tito Nieves / LO QUE ESTA PA'TI - Witly
Chirino / CASI TE ENVIDIO - Andy Montanez / SUEND CONTIGO - Jose
Alberto "El Canario” / PEROONAME - Gilberto Santa Rosa / OESNUOATE
MUJER - Frankle Rulz / NUESTRO SUENO - Grupo Niche / QUE SE
SIENTA - Oscar 0'Leon / MORENA LINOA - Anthony Cruz / PORQUE TE
AMO - Nino Segarra / VEN OEVORAME OTRA VEZ - Lalo Rodriguez /
SIEMPRE SERE - Tito Rojas / LOBO OOMESTICAOO - Tommy Olivencia /

AGUEL VIEJO MOTEL - David Pabon ® o

RECORDS

CD's. RECORDS & TAPES

JERRY RIVERA
“Cuenta Conmigo”

After the overwhelming success of his album “Abriendo
Puertas” which has obtained two nominations. “Tropical
Atbum of the Year™ and “Singer of the Year™ in the tropical
salsa category of this year's prestigious Lo Nuestro™ awards
to be held on May 14th.this young and explosive salsa singer
releases his latest album titled “Cuenta Conmigo™ {Count On
Me). Thefirst single released "Casi Un Hechizo " is presently
receiving heavy airplay in the U.S. and Puerto Rico.
Reknowned composers such as Jorge Luis Piloto. Ricardo
Montaner. Omar Allanno. Cuco Pena, Domingo Quifones and
Jerry's magnificent innovative style will. without a doubt
make “Cuenta Conmigo™ another award winning album for
this teenage superstar.

DCC-CDZ-80776

CASI UN HECHIZO / AMORES COMO EL NUESTRO / A TI MI NENA / ME

ESTOY MURIENDO OF AMOR / E5 PRINCIPE OF LA CIUDAD / UNA EN

UN MILLON / AMOR O COLEGIO / CHIQUILLA / CUENTA CONMIGO /

ME ESTOY ENAMORANDD .
<

140 N.W. 22 Avenue. Miami. Florida 33125
Tel.: {305) 541-6686 / fax.: (305) 642-2785

TODO EN MUSICA @ EVERYTHING YOU NEED IN MUSIC
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| Classicat
KEEPING
SCORE

ten’s arrangement of Gay’s “Beggar’s Opera,” as well
as Britten’s own “Gloriana,” a selection of Michael Ny-
man film scores, and that ever fresh Baroque staple,
“Messiah.”

Billboards

FOR WEEK ENDING JUNE 13, 1992

Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN

%5 RADIO AIRPLAY REPORTS.
o 55l ol 9E| armis .
== @ 28| ¥ ARTIST TITLE
T2 2232335/ laseuosriBuring LaseL
x* %% NO. 1 * x %
TORERO

JOSE LUIS RODRIGUEZ Y JULIO IGLESIAS
SONY 1 week at No. 1

SELENA Y ALVARO TORRES & BUENOS AMIGOS

NOT FOR PROFIT: New World Records has developed | |21 1 | 3 | 10 | Serciium
a multicultural course on American music to be taught | [(3)| 5 | & | 6 | PANDORA ¢ DESDE EL DIA QUE TE FUISTE
by Is H. b on the high. school level. Pilot vex"sions have already 4 ) | 16 | LUIS MIGUEL & NO SE TU
y Is Horowttz been tested in several New York schools. VEA LATINA
The not-for-profit label, founded in 1975 with help 5 | 4 | & | 8 [ QAN SHEFFRISIRIERR
MUSICAL CONSTELLATION: By design, Argo, the from the Rockefeller Foundation, continues an active re- (8)| 1 | 1 | 5 | JoNsECADA © OTRO DIA MAS SIN VERTE
London Records imprint revived in 1990, concerns itself  lease program, with 15-18 new titles issued annually. Fo- CAPITOL-EM) LATIN
almost entirely with British and American music. Within  cus is on American music of diverse genres it considers h | G | o | [EGAIEOSIBEKIS EL CELOSO
that ample mandate executive producer Andrew Cor- neglected by commercial companies. GLORIA ESTEFAN Y PLACIDO DOMINGO HASTA AMARTE
nall continues to find fresh repertoire, some of which Somewhat more than half of New World's operating X 8 | 12| 5 | sow
challenges traditional classical definitions, even as he oc-  expenses comes from sales revenues, with the balance 9| 6| 5 | 13 @#g&gﬂﬂ#ﬁ‘\sco # SUSPIROS
casionally touches down on some very familiar territory. made up from government and corporate contributions. LINDA RONSTADT PERFIDIA
Wherever possible, London marketing execs attempt  Retail sales are supplemented by a subscriber list of 10| 7 7| 10 ] eaea
to group this eclectic pool into related release clusters, some 350 libraries and educational institutions. In addi- * % * POWER TRACKX % %
notes Steve Winn, recently named director of promotion  tion, NW claims active sales in more than 20 countries in @ 5 | | 2 | MUARES & MARIA BONITA
& product management. Europe and the Far East. (IO IV
Argo’s May release, for instance, was devoted to con- 121 111 11| 16 | LAMAFIA @ ESTAS TOCANDO FUEGO
temporary British composers. This month the theme is PLUPERFECT: Wayne Wadhams, head of Fledgling Eg??gﬁggmmusom PERO TE VAS A ARREPENTIR
opera, with Robert Moran’s “Desert of Roses” and a  label Boston Skyline, reports a licerising deal with Capi- @D 19 | 3 | 3| OO
first complete recording of Michael Balfe’s “The Bohe-  tol Records to reiss;e on CD the vintage Leopold Sto- TR EDGAR JOEL # HECHIZO DE LUNA
mian Girl” on tap. In August it will be English titles, in-  kowski recording of Holst’s “The Planets” with the Los
cluding works by Delius and Elgar. A mostly American  Angeles Philharmonic. 15| 9 | 8 | 17 | LOS TEMERARIOS Al
release is being readied for October, with an Alan Fein- Wadhams says he’s also in discussion with PolyGram 6 | 16 | 19 | 4 | LUIS MIGUEL MUCHO CORAZON
berg disc and a chamber music package of works by Da-  to return to CD currency several other choice recordings WEA LATINA
vid Byrne, Michael Torke, John Lurie, and Moran, from the '60s. Among these he cites a set of Praetorius 17| 18 | 15 | 8 | FALOMASAN BASILIO sl
played by the Balanescu Quartet. dances on Archiv conducted by Fritz Neumeier, and ti- 18| 17| 24 | g | RICARDOMONTANER  EN EL ULTIMO LUGAR DEL MUNDO
In the can, but yet unscheduled, are pieces by Aaron tles on Argo performed by harpist Marisa Robles. TLRIDVEN
Jay Kernis and Peter Maxwell Davies. 19| 20 | 20 | 6 2;,3” RERIIY IR e eI
Argo recording sessions this spring add Bernstein's PASSING NOTES: Deutsche Grammophon artist 2% 2 | JULIO IGLESIAS MILONGA SENTIMENTAL
“Age of Anxiety” with the New World Symphony con- Anne-Sophie Mutter will record the Berg Violin Con- Son
gucted by lc\;'lichael Tilson Thomas; another Feinberg al-  certo with James Levine and the Chicago Symphony lat- a1l n ?O':e GABRIEL SIN PROBLEMAS
um, and Gorecki's “Beatus Vir,” with the Czech Phil-  er this month, along with the violin concerto by contem- =
harmonic conducted by John Nelson. porary German composer Wolfgang Rihm. Latter will 2| 2 90'195““ B Y eI HERRANDE o
R(;bert Beaser’s Piano Concerto will be recorded in  be a disc premiere. @3)| 3 | 3] 4 YOLANDITA MONGE SOBREVIVIRE
the fall with Pamela Mia Paul as soloist and Dennis Mutter will be spending lots of time in the States dur- T
Russell Davies conducting the American Contemporary  ing upcoming months. Concerto appearances at Mostly 34 2 fn%‘f;lxo DURCALAJUAN GiBRIEL e
Orchestra. Mozart in New York and at the Tanglewood Festi- 25| 13| 6 | 18 | LOSBUKIS MI MAYOR NECESIDAD
Other upcoming Argo sessions will be devoted to Brit- (Continued on page 63) wlalzals LZ(;E:&:GRES ST B G
g
27 2 10 16 g\gﬁ?NETO & PARA SIEMPRE
LATIN NOTAS * x * HOT SHOT DEBUT x * %
(Continued from preceding page) NEWD | 1| | ALEJANDRO FERNANDEZ NECESITO OLVIDARLA
ship his forthcoming Sony Discos al-  riety-show hostess Charytin, recent- Mexican tour in May with an appear- | 28 | 7 L M —— i BUSERIETAI)
bum “Que De Raro Tienes” June 23. ly signed to Sony, is being repack- ance on the aforementioned “Festival 3% | 26 | 4 | DYANGO ALTA MAREA
Ana Gabriel’s upcoming Sony album aged as a demure balladeer, accord-  Acapulco '92.”” The band’s latest al- IR
“Silueta” is due July 26. Emmanuel's  ing to Angel Carrasco, label VP of  bum is titled “Nuevo Pequefio Catd- | 31 | 23 | 27 | 7 | LOURDES ROBLES SONANDO CONTIGO
latest effort, “Ese Soy Yo”——wyitten A&R ... Capitol/EMI Latin’s Mazz logo De Seres Y Estares”. .. Super G| NEwWD | 1 | LUIS ENRIQUE LUCIA
and produced by WEA Latina’s and Pablo Ruiz are expected to ship saxman Ernie Watts’ latest CTI ef- SONY
Glenn Monroig—is expected to hit new product in late June/early July. fort, “Afoxé,” was cut with WEA La- 33 | 28 | 35 | 4 | THETRIPLETS LA ESPERANZA
retail in late June. Albums from llan  New albums by label mates José Fe-  tina’s Brazilian giant Gilberto Gil . .. RO AT NS
Chester and Hansel also are due out liciano and Ednita Nazario are slat-  Club DJs likely will jump on the 3 | 32 | 38| 3 | brovscos
j}n lJ une. S%hedultgd to be released in  ed for August release. Also, Capitol’'s  “dance mix” of Latin Side Of Soul’s 35 | 38 | —| 2 | BRONCO CUATRO CABALLOS
uly are albums from Rubén Blades, marvelous rock act from Spain—El current RCA 12-inch single, “Latino
H20, and Que Pasa. Flamboyant va-  Ultimo De La Fila—capped off its Mambo (Latin Swing).” The killer NEWD | | | MW BAND ROl OEREY
tumbao-style break in the middle 37 | 30 { 30 | 7 | NATUSHA @ TU LA TIENES QUE PAGAR
needs to be stretched out, though. w | n 5] s ROBERTO CARLOS ADONDE ANDARAS PALOMA
SONY
cHART NOTE: In a very unusual 29 | 31 | 22 | 14 | INDUSTRIA DEL AMOR ENAMORADO DE TUS 0JOS
chart occurrence this week, “Buenos EoNOY 54 —
Amigos” (Selena Y Alvaro Torres) 4 | 3% | 39| 8 AIZ%{((:)E\!?F?)NOV«SA LLORAR

H L DISTRIBUTO»F}S,

6940 S. W, 12 Street
Miami, Florida 33145

" Inventario Completd de

Musica Latina:
CO o Cassettes ® 12"

Video Musicales
® Personal Bilingie para
Atender Sus Ordenes

¢ Completamente
Computarizado

e Complete Inventory
of Latin Music: ,
CO @ Cassettes ® 12~
Music Videos

e Knowledgeable
Sales Reps

¢ Fully Computerized

Local: 305-262-7711. Ask for Gloria
or Call Toll Free: 1-800-780-7712
Fax: 305-261-65143

WE ARE A SERVICE ORIENTED COMPANY

gained more than twice the amount
of points needed to maintain its bullet
but is overtaken by “Torero” (José
Luis Rodriguez/Julio Iglesias),
which scored even more points,
shooting from No. 3to No. 1. As a re-
sult, “Buenos Amigos” moves down
from No. 1 to No. 2 but has a bullet.

SPECIAL NOTES: Grievously un-
mentioned in the recent coverage of
Billboard’s third annual Latin Music
Conference was the fine keynote ad-
dress delivered by IFPI's Mexican
representative, Gabriel Abaroa, who
spoke about the integration of vari-
ous Hispanic markets into one mega-
market covering both North and
South America.

D Records with the greatest airplay and sales gains this week. @Videoclip availability. Chart is compited weekly,
but appears in the magazine bi-weekly. © 1992, Billboard/BPI Communications.

FUERRE.
LRTINA.

LATIN MUSIC DISTRIBUTOR

7626 MIRAMAR ROAD * SUITE 3600 * SAN DIEGO * CALIFORNIA 92126

ba— : BestPr:I:;s e‘guarafrteed PHONE (619) 695-8863
o All Merchandise Bar-Coded b O
B e ey et Cards TOLL FREE:  1-800-74-LATIN

« Great Selection of Major
Brands:
CBS, RCA,Capitol Latino,
Wea, Fonovisa, Fania,
Sonotone and many more

b,
(1)
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Music Row Summit Probes Video-Radio Synergy

NASHVILLE—When music video
first burst onto the scene more than 10
years ago, there was fear it would can-
nibalize radio’s audience, but now the
general consensus is that the twa me-
dia contribute to each other's success,
At least that was the thinking during
the “Video Vs. Radio: Strange Bedfel-
lows?” panel at the Music Row Indus-
try Summit, held here May 14-16.

“Radio was leery of video at first be-
cause it was going into uncharted terri-
tory, but now people watch videos and
then get into their car and turn the ra-
dio to thecountry station [so they can
hear a song they first saw an televi-
sion],” said Kevin O’'Neal, PD at WSM
Nashville.

More than other genres, country has
intertwined video and radio. Several
dozen local country music video shows
are sponsored by a local radio station
or have a local radio station personality
hosting the program.

FMTV, a Birmingham, Ala.-based
production company, produces music
video programs for local television sta-
tions that are hosted by area radio per-
sonalities. “I've been tied in with radio
since 1983,” said FMTV owrer Mike
Ousley. “Usually, I sign a radio station
and then see the local TV stations and
pitch the program directors. I've never
had a radio station turn me down.”
Country is such a strong market that
FMTV will begin concentrating solely

on shows for that format in July (Bill-
board, May 30).

Similarly, Country Music Television
has established a cross-promotion pro-
gram with 60 radio stations across the
country.

CMT promotes radio stations by air-
ing their logos and call letters 30 times
per month every other month. In re-
turn, the radio stations promote CMT
in their local markets by talking about
videos for songs they are playing on
the air. “We also ask them to say what
cable system CMT is on so if someone
listening is on a cable system that
doesn’t offer CMT, they can call and
request it,” said Dawn Gardenhour,
CMT’s promotion manager. The idea,
she continued, is to shew the country
audience that “we're working together
with radio. They aren’t the competi-
tion, VH-1 and MTV are.”

Both Ousley and Al Wyntor, host of
The Nashville Network’s “Video AM”
program, commented on video’s effect
on country music’s demographics. “Be-
cause of video, the demos for country
music have expanded,” Ousley said. “It
used to be 35-54 years old; now it’s 18-
34 years old.” Wyntor noted that
“Video PM,” an afternoon-drive-time
TNN program, is the top-rated show
among 18-34-year-olds on the channel.

However, coexistence between radio
and video is still uneasy in some mar-
kets, according to Mark Cantrell, bet-

ter known as DJ Johnny Outlaw on
WSTH Columbus, Ga., and host of a
weekly music video show.

“Being affiliated with a radio station
helps a video show tremendously,” said
Cantrell. “But the local radio owners
don’t necessarily appreciate TV. If
ours sees a sponsor that they don’t
have on radio, they wonder why.” In
fact, the radio station owner does not
allow cross-promotion between the
video show and radio station.

MELINDA NEWMAN

VIDEO PROGRAMMERS’ ROLE IN
BREAKING ARTISTS EXPANDING

Whether or not label chiefs recog-
nize the fact, music videos have become
an essential element in developing art-
ists and selling records. That was the
consensus of music video panelists dur-
ing a panel on programmers’ impact on
breaking new acts.

Michael Harnett, president and pro-
ducer of JBTV, Chicago, asserted that
most people 18 and under say they do
not listen to radio: “They get their in-
formation [on musie] from friends and
watching videos.” He said a lot of label
executives started their careers at ra-
dio and are thus predisposed toward
according that medium more impor-
tance than it merits. He observed that
Nirvana sold a million albums before
the group was played on radio.

George Rodrigues, producer and VJ

for WNGM in Athens, Ga., reported
that video alone has made Six Shooter
an important act. A youthful country
group on Curb Records, Six Shooter
has yet to achieve significant radio
play. Even so, Rodrigues said, the
group recently filled a 1,500-seat club
in his area, while an additional 500
were turned away, for a concert pub-
licized by the channel.

The ascendance of video as a promo-
tional tool is so inevitable, said Larry
Guzy, producer of “ET Video,” Bur-
bank, Calif., that “all we have to do is
wait for it to happen.”

Harnett argued that “it’s a mistake
[for labels] not to do a video for every
single” and complained that labels
spend huge sums on videos for estab-
lished acts while spending compara-
tively little on videos for new acts.

Tracy Storey, manager of program-
ming for Country Music Television,
said 70% of the network’s playlist is de-
voted to new and developing acts. “In
1991,” she continued, “we played vid-
eos by 18 new acts, seven of which went
to No. 1.”

However, not all genres are using
the music video medium as effectively
as they could. Tom Green, producer
and host of “Light Music,” Wall, Pa., a
show that features Christian and “pos-
itive-message” videos, contended that
some Christian labels still “don’t have
a clue” about the use and potential of

videos, adding that even some major
Christian music acts turn out sub-
standard videos.

EDWARD MORRIS

COUNTRY VIDS VS. POP;
PERCEPTION VS. REALITY

For years, the perception of country
videos has been that they are inferior
to pop clips because the average
budget is less than half that of top 40
videos. Separating the myth from the
reality was the goal of a May 15 panel
featuring producers, directors, and
programmers called “Are Country
Videos As Good As Pop Videos?”

“It’s a hard comparison to make,”
said director Jack Cole of Flashframe
Films. “But in general, are country
clips as good as they could be? Not by
a long shot.”

Like the other producers and direc-
tors on the panel, Cole felt a higher
buclget usually means a higher-quality
clip just because the production com-
pany has more options.

“The country marketplace has done
well with the budget and perimeters
we have,” said producer Mary Mat-
thews of Studio Productions. “It’s very
‘hard with a $35,000-$40,000 budget to
come up with something that matches
the pop market people are trying to
compare us with.”

Programmers on the panel felt

(Continued on page 40)
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’

Billboard. THE

CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

Lionel Richie, Do It To Me

1\

AWaa\

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ JTNN

THE NASHVILLE NETWORK «
The Heart of Coursry
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

Lorrie Morgan, Something In Red
Ricky Skaggs, From The Word Love
Paulette Carlson, The Chain Just Broke
Rob Crosby, She Wrote The Book

The Forester Sisters, | Got A Date
Aaron Tippin, | Wouldn't Have lt .. .
Alab Richard Petty Fans

HEAVY

Black Crowes, Remedy

Genesis, Hold On My Heart
Nirvana, Come As You Are

Pear| Jam, Even Flow

Queen, We Are The Champions
Red Hot Chili Peppers, Under . ..
Bruce Springsteen, Better Days

Michael Bolton, Steel Bars
Celine Dion, !f You Asked Me

En Vogue, My Lovin'

Genesis, Hold On My Heart
Amy Grant, | Will Remember You
Michael Jackson, In The Closet

HEAVY

STRESS

Bryan Adams, Touch The Hand
Arrested Development, Tennessee
Tom Cochrane, Life Is A Highway
En Vogue, My Lovin'

Sophie B. Hawkins, Damn . ..
Michael Jackson, In The Closet
Annie Lennox, Why

Mr. Big, Just Take My Heart

Vince Neil, You're Invited . ..

Ozzy Osbourne, Road To Nowhere
Shakespear’s Sister, Stay

Sir Mix-A-Lot, Baby Got Back
Soundgarden, Rusty Cage

Soup Dragons, Divine Thing
*Temple Of The Dog, Hunger Strike
U2, One (Vers IIt)

Van Halen, Right Now

Wilson Phillips, You Won't See Me Cry

Tom Cochrane, Life Is A Highway
Sophie B. Hawkins, Damn . . .
Queen, These Are The Days . ..
Jon Secada, Just Another Day
Bruce Springsteen, Better Days
Vanessa Williams, Just For Tonight

WHAT'S NEW

EXCLUSIVE N_eville Brolhgrs. Fly Like An Eagle
*The B-52’s, Good Stuff :-:m:?eg(?uckmglhm- Ww,r;ﬁ ADDS
Mariah Carey, I'll Be There (Unplugged) urlis Stigers, sleeping With... "
The Cure, Friday, I'm In Love FIVECTARVIDED Jodeci, Come And Talk To Me
Def Leppard, Make Love Like A Man
Faith No More, Midlife Crisis Ephraim Lewis, It Can't Be Forever
Guns N’ Roses, November Rain
*Kris Kross, Warm It Up ARTIST OF THE MONTH HEAVY
Metallica, Wherever | May Roam Wilson Phillips, You Won't See Me Cry Tracie Spencer, Love Me

Chaka Khan, Love You All My Lifetime
GREATEST HITS Kris Kross, Jump

R. Kelly, Honey Love

Alyson Williams, You Can't Have . . .

En Vogue, My Lovin'

Gerald Levert, School Me

Michael Jackson, In The Closet

Meli'sa Morgan, Still In Love With You
Arrested Development, Tennessee
Das EFX, They Want EFX (Radio Remix)}
Lionel Richie, Do It To Me

Prince, Money Don't Matter 2 Night
Mint Condition, Forever In Your Eyes
Damian Dame, Gotta Learn My Rhythm
Soul Il Soul, Joy

The Boys, The Saga Continues

The isley Brothers, Sensitive Lover
Lisa Stansfield, All Woman

Tori Amos, Crucify

Tracy Chapman, Bang Bang Bang
Enya, Book Of Days

Garland Jeffries, The Answer

k.d. Lang, Constant Craving

Annie Lennax, Why

Ottmar Leibert, Reaching Out 2 U
Lyle Lovett, She's Already Made Up . . .
Richard Marx, Take This Heart
Simply Red. For Your Babies

Ringo Starr, Weight Of The World
Sting/Eric Clapton, It's Probably Me

H , This Is The Way We Roll

HEAVY

MEDIUM

Dan Seals, Mason Dixon Line

McBride & The Ride, Sacred Ground
Rodney Crowell, Lovin' All Night
Michelle Wright, Take It Like A Man
Shenancoah, Rock My Baby

Reba McEntire, The Night The . ..
Billy Ray Cyrus, Achy Breaky Heart
Joe Diffie, Ships That Don't Come In
Confederate Railroad, She Took . . .
Alan Jackson, Midnight in Montgomery
Martina McBride, The Time Has Come
John Anderson, When It Comes To You
Dwight Yoakam, The Heart That . ..
Matthews, Wright & King, Power . ..
Dennis Robbins, Home Sweet Home
Davis Daniel, Still Got A Crush On You
Neal McCoy, Where Forever Begins
Cleve Francis, You Do My Heart Good
Billy Dean, Billy The Kid

M. Stuart/T. Tritt, This One's...

Hank Williams, Jr., Come On Over . ..

BUZZ BIN

Beastie Boys, So What'cha Want
Faith No More, Midlife Crisis
XTC, The Baliad Of Peter Pumpkinhead

ACTIVE

T H E

s g vOm YO ConTIL

Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

Nice & Smooth, Sometimes | . ..
Ho Frat Ho, Ho Frat Swing

Shabba Ranks, Mr. Loverman
Heavy D. & The Boyz, Don't Curse
CeCe Peniston, Keep On Walkin'
Vanessa Williams, Just For Tonight
Doug E. Fresh, Bustin' Out
Everette Harp, Let's Wait Awhile

The Bell Brothers, Cowboy Beat

LIGHT

*A Tribe Called Quest, Scenario
Tori Amos, Crucify

Arc Angels, Living In A Dream
Army Of Lovers, Crucified

Lindsey Buckingham, Wrong
Concrete Blonde, Someday?
*EMF, Getting Through

Firehouse, Reach For The Sky
Sass Jordan, Make You A Believer
Richard Marx, Take This Heart
Midi, Maxi & Efti, Bad Bad Boys
Sting/Eric Clapton, It's Probably Me
Toad The Wet Sprocket, All | Want

ADDS

COUNTRY MUEIC TELEVISION.

ON

Alice Cooper, Feed My Frankenstein
Bitly Ray Cyrus, Achy Breaky Heart
CeCe Peniston, Keep On Walkin'
Clubland, Set Me Free

Concrete Blonde, Someday?
Diamond D, | Need You Tonight

El DeBarge, You Know What | Like
Ephraim Lewis, It Can't Be Forever
Hardline, Takin' Me Down

Jeffrey Gaines, Hero In Me

Joe Public, | Miss You

K-Solo, | Can't Hold It Back

Kid Frost, Thin Line

Kwame & A New Beginning, Nastee
Lindsey Buckingham, Wrong

Lisa Stansfield, Time To Make...
Luke, Breakdown

Afghan Whigs, Conjure Me

Jeffrey Gaines, Hero In Me

*Lynch Mob, Tangied In The Web
*Spinal Tap, The Majesty Of Rock
Matthew Sweet, I've Been Waiting
Teenage Fanclub, What You Do To Me
* DENOTES ADDS

Manic Street Preachers, Slash...

MC Lyte, Eyes Are The Soul

Nubian M.0.B., Far Way To Go

Saigon Kick, Hostile Youth
Salt-N-Pepa, Expression '92

Skinny Puppy, Killing Game

Stephen Wynne, Drag

Toad The Wet Sprocket, All | Want
True Culture, Rude Boys Come To Play
W.C. & Maad Circle, Ghetto...

Conti programming
2806 Opryland Dr, Nashville,TN
37214

The Mavericks, Hey Good Lookin’
Jessica Boucher, What A Friday . . .
Rosie Flores, Blue Highway

Six Shooter, Steppin’ Stone

Mario Martin, It Takes A Lotta Heart
Glen Campbell, Rock-A-Doodle

Lyle Lovett, She's Aiready Made Up . ..
Judy Fields, Eyes Of Love

Live ‘N Kickin’, You Don't Need . . .

MEDIUM

HEAVY

Alan Jackson, Midnight n Montgomery
Bitly Dean, Billy The Kid

Billy Ray Cyrus, Achy Breaky Heart
Clint Black, We Tell Ourselves

Dan Seals, Mason Dixon Line

Dennis Robbins, Home Sweet Home
Dwight Yoakam, The Heart That . ..
Joe Diffie, Ships That Don't Come In
John Anderson, When It Comes To You
Lorrie Morgan, Something In Red -
Martina McBride, The Time Has Come
McBride & The Ride, Sacred Ground
Michelle Wright, Take It Like A Man
Reba McEntire, The Night The . ..
Rodney Crowett, Lovin' All Night
Shenandoah, Rock My Baby

Deanna Cox, Texas Sidestep

Lionel Cartwright, Family Tree

Marie Osmond, True Love Never ... .
Roger Springer, The Right One Left
Wayne Newton, The Letter

Anne Murray, | Can See Arkansas
Darryl & Don Ellis, Goodbye Highway
Linda Davis, He Isn't My . ..

Tim O'Brien, One Way Street

Ronna Reeves, What If You're Wrong
Special People, Fair Shake

Stacy Dean Campbell, Rosalee

Karla Taylor, Little By Little

Michael White, Familiar Ground
Sammy Kershaw, Yard Sale

Mark Ch I'll Think Of Sc hing
Crystal Gayle, Three Good Reasons
Brooks & Dunn, Boot Scootin’ Boogie
Little Texas, You And Forever And Me
Pirates Of The Mississippi, Too Much

HOT SHOTS

Five 1/2-hour shows weekly
1000 Laurei Oak, Voorhees,NJ
08043

BOX TOPS

B Angie B, Class Act

Das EFX, They Want EFX

Dr. Dre, Deep Cover

House Of Pain, Jump Around
Jodeci, Come And Talk To Me
Keith Sweat, Why Me Baby?
Kris Kross, Jump

Naughty By Nature, Uptown Anthem
Queen, Bohemian Rhapsody
R. Kelly, Honey Love

Shabba Ranks, Mr. Loverman
Yo Yo, Homegirl Don't Play Dat

*Aaron Barker, Taste Of Freedom
Aaron Tippin, { Wouldn't Have It . ..
Brooks & Dunn, Boot Scootin’ Boogie
*Dixiana, That's What I'm ...

Linda Davis, He Isn't My .. .

Mark Chesnutt, I'll Think Of Something
M. Stuart/T. Tritt, This One's...
Paulette Carlson, The Chain Just Broke
*Stacy Dean Campbell, Rosalee

The Bellamy Brothers, Cowboy Beat
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Audio Vision

1 hour weekly
1000 Centerville Turnpike, Virginia
Beach,VA 23463

CURRENT

CURRENT

AMERICA'S NO. 1 VIDEO

MEDIUM

MC Breed, | Ain't To Be Flexed
Slowdive, The Ballet Of Sister Sue
Yo Yo, Homegirl Don't Play Dat
L 7, Pretend We're Dead

Enya, Book Of Days

The Outfieid, Closer To Me

Patti LaBeile, When You've...
Jodeci, Come And Talk To Me
Roy Orbison, | Drove All Night
Stephen Wynne, Drag

Beastie Boys, So What'cha Want

Sir Mix-A-Lot, Baby Got Back

*Brooks & Sharp, Baby I'm The One
Cleve Francis, You Do My Heart Good
Crystal Gayle, Three Good Reasons
Darryl & Don Ellis, Goodbye Highway
Davis Daniel, Stilt Got A Crush On You
Hank Witliams, Jr., Come On Over ... .
*Jim Lauderdale, Wake Up Screaming
Little Texas, You And Forever And Me
Live 'N Kickin’, You Don't Need . . .
Marie Osmond, True Love Never . ..
Matthews, Wright & King, Power ...
Michael White, Familiar Ground

Neal McCoy, Where Forever Begins

Roxette, Church Of Your Heart
Roxette, Joyride

BeBe & CeCe Winans, It's Okay
BeBe & CeCe Winans, Different...
Tom Cochrane, Life Is A Highway
Holly Cole Trio, Calling You

BeBe & CeCe Winans, I'll Take...
Stevie Wonder, Fun Day

Amy Grant, Good For Me

John Mellencamp, Now More . ..
BeBe & CeCe Winans, Addictive Love

Pump It Up

1 hour weekly
5745 Sunset Bivd, Los Angeles,CA
90028

T .
edidine
CD/Book Tie-Ins Among
Upcoming Pub Offerings

ABA ANTICS: The most popular
promo item at the 1992 American
Booksellers Assn. Convention (held
May 23-26 in the Anaheim Conven-
tion Center in Anaheim, Calif.)
appeared to be ared fez emblazoned
with a picture of Alfred E. New-
man. Which proves that while ABA
conventioneers may be more liter-
ate than most, they can act just as
silly as the average Shriner.

Silliness aside, the ABA gave pub-
lishers around the country a chance
to show their wares for the
fall/winter book season, and stops at
some 35 booths indicated
that a cornucopia of music
titles will be coming for the
Christmas season.

A number of these books
will be coming with built-in
CD tie-ins. Warner Books’
“Madonna Erotica” will
be offered with a CD sin-
gle (as if the lavish $50
book’s shots of the semi-

The Blitz

Strange Films”) will range from
tropical-music maestro Martin
Denny to spoken-word innovator
Ken Nordine.

By far the most heavily promoted
music title on view at the ABA was
Doubleday’s “Bill Graham Pre-
sents,” the promoter’s posthumous
autobiography, penned with Robert
Greenfield. The publisher hyped
the fall release with bound advance
copies (which were all snapped up
within three hours) and laminated
“backstage passes” featuring the
cover art.

While most of the mer-
chandise on display was
between covers, at least
one software manufac-
turer made a major incur-
sion: Philips Interactive
Media was pushing its CD-
I's at a hardware-equipped
booth.

BEHIND THE BOARD:

clad superstar aren’t 5 Hal Leonard Books and
enough of an inducement Mix magazine have joined
to buy). HarperColling’ CHRIS MORRIS forces to publish “Musie
“Ferrington Guitars,” » S Producers,” a collection of

handsome book devoted to

the custom luthier, will also come
with a CD that will include perform-
ances by such well-known Ferring-
ton owners as Elvis Costello, Ry
Cooder, David Hidalgo of Los Lo-
bos, David Lindley, Albert Lee,
and Richard Thompson. Louisiana
State Univ. Press will publish a spe-
cial edition of its “Cajun Music And
Zydeco” with a companion CD of
source music.

San Francisco’s feisty, wacky Re-
Search Publications is also prepar-
ing a pair of CDs, to be sold sep-
arately, to accompany its two-
volume February 1993 title “Incred-
ibly Strange Music.” Interview sub-
jects in the books (a melodic sequel
of sorts to the company’s wild and
woolly salute to the world’s most ex-
treme B movies, “Incredibly

CHICAGO SOUL
By Robert Pruter
(Univ. of Illinots, paperback, $21.95)

The only flaw of this wonderful book is
also its greatest attribute.

“Chicago Soul” is organized semi-
chronologically, with chapters devoted
to the labels that helped put the city on
the musical map. In an effort to be
comprehensive in scope, Goldmine
R&B editor Pruter disproportionately
slights the heavyweights to devote
space to practically everybody who
ever cut a soul record in Chicago.

interviews originally pub-
lished in the studio-oriented mag.
Interviewees include Walter Afan-
asieff, Dave Edmunds, Bruce
Fairbairn, Roy Halee, Daniel Lan-
ois, Bill Laswell, Jeff Lynne,
George Martin, Hugh Padgham,
Phil Ramone, Rick Rubin, and
Don Was, among others.

TONY TOPPERS: All-American
musicals scored big at the May 31
Tony Awards. The Gershwins’
“Crazy For You” won as best musi-
cal; Gregory Hines was feted for his
leading role in the Jelly Roll Mor-
ton extravaganza “Jelly’s Last
Jam”; and Frank Loesser’s “Guys
And Dolls” won as best revival. It
looks like England’s days of Tony
domination are over for the mo-
ment.

nick’s “Sweet Soul Music.” In that
tome, Guralnick forged vibrant profiles
of the greats of Southern soul, as well
as an in-depth look at the labels and
studios that contributed to the genre.
Unlike “Sweet Soul Music,” which
managed to capture the sou of Gural-
nick’s subjects, Pruter’s book practi-
cally reads like an encyclopedia. Thus,
“Chicago Soul” would have been much
more fulfilling if it had been organized
alphabetically. That way, the myriad
references to important figures like
Curtis Mayfield, Jerry Butler, or pro-
ducer and label executive Carl Davis

Skinny Puppy, Killing Game 1 hour weekly Pirates Of The Mississippi, Too Much i of a revealin ina- could he collected and pre-
UK Bassheads, Is There Anybody There | BBB 7th Ave, NY,NY 10106 Ricky Skaggs, From The Word Love CORRENT _So, instead of a g examina have each been p
CeCe Peniston, Keep On Walkin CURRENT Rob Crosby, She Wrote The 8ook tion of someone like Etta James, Pru-  sented in a much more coherent man-
Sting/Eric Clapton, |t's Probably Me Roger Springer, The Right One Left DJ Jazzy Jeff, Summertime ter’s coverage of her career totals some ner.
Bryan Adams, Touch The Hand Prince, 1999 (Live) Ronna Reeves, What If You're Wrong Heavy D. & The Boyz, Don't Curse . . 5 “Chi B
Boyz li Men, Sympin’ Ain't Easy Prince, Purple Rain (Live) Sammy Kershaw, Yané Sale Yo Yo, Homegirl Dgn'( Play Dat two-and-a-half pages spread through- Having said all that, “Chicago Soul
House Of Pain, Jump Around Prince, Diamonds & Pearls (Live) Sawyer Brown, Some Girls Do Chubb Rock, The Big Man o o g 3 n
Celine Dion, If You Asked Me Prince, Baby I'm A Star (Live) The Forester Sisters, | Got A Date Main Source, Fakin’ The Funk out the bOOk’ Wh.ll e an obscure act like ShOl,lld set the I' eqord Stralght. e tha:t
Iron Maiden, Be Quick Or Be Dead Prince, Take Me With You (Live) ‘Theo()ak Ridge Boys, Fall DJ Ja‘z:zy Jeff, Things Thaé U Do the Starlets merits three pages. city’s soul music industry, which until
Ozzy Osbourne, Road To Nowhere Prince, Willing And Able Tim O’Brien, One Way Street True Culture, Rude Boys Come To Play inin i 3 bee i e
Stevie Ray Vaughan, Little Wing Prince, Money Don’t Matter 2 Night * DENOTES ADDS W.C. & Maad Circle, Ghetto... . Any book exam g soul meWtably now has ,n,ShOItChanged in the his
invites comparisons with Peter Gural- tory of rock’n’roll. ED CHRISTMAN
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Artists & Music

MUSIC ROW INDUSTRY SUMMIT

(Continued from page 38)

that, overall, country videos have
shown steady improvement over the
last few years. “The biggest change in
country videos is that the clips now
have a lot more artist imaging rather
than scenes in the field,” said Lois
Ruben of VH-1.

“Country videos tend to have a cer-
tain style,” agreed Kadima Levadi of
Rowe Video Jukebox. “They tend to
get closer to the artist in day-to-day-
life kind of situations than other for-
mats.”

From quality, the panel segued
into control and who has it on the
video shoot. Cole, who is known for
his elaborate, storytelling clips, said,
“A music video is a single person's vi-
sion; it’s not a bureaucratic vote. A di-
rector has to earn the right to have
the creative control.” However, Mat-
thews disagreed. “The thing is the
artist has to look at the clip five years

from now and still like the way they
look. It’s a collaborative process.”

Director Sherman Halsey agreed
with Matthews. “There has been a
lot of artist involvement on my
clips,” he said. “The three clips we
did for the Kentucky Headhunters
were almost documentaries. To get
that on film, vou have to get into the
artist’s head.”

Despite the differing opinions, ev-
eryone on the panel agreed on what
did not work. “Regardless of the
budget, a video does not succeed if
the artist looks uncomfortable,” said
Ruben.

Cole went so far as to suggest that
a performer who is boring “perhaps
shouldn’t be making clips. Shoving
someone in front of a camera to
make a clip just to fulfill a contrac-
tual obligation does no one any
good.” MN.

VIDED TRACK

LOS ANGELES

VANESSA WILLIAMS’ new video
“Just For Tonight” is an A+ R Group
production directed by Jim Evans.
David Cameron produced the Mer-
cury Records shoot.

Nitrate Films director Gore Ver-
binski recently directed Radioactive
Cats’ “Bed Of Roses” video for
Warner Bros. The performance-
oriented clip reveals the “true na-
ture” of the wholesome, all-American
girl. Catherine Smith produced.
Smith also produced “Don’t Make Me
Wait” by the Boston International/
Hollywood act Classic Example.
Kim Watson directed the shoot, us-
ing Unilux and strobe lights to add
dramatic highlights to the perform-
ance, dance, and surreal conceptual
footage.

s«*"’
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From the publishers of HOLLYWOOD REPORTER, ADWEEK, BACK STAGE / SHOOT,
BILLBOARD MAGAZINE and... THE PRODUCER’S MASTERGUIDE !

\ -

THE EXCLUSIVE MANUAL
ENCOMPASSING THE WORLD OF PRODUCTION!

@ THE INTERNATIONAL PRODUCTION MANUAL FOR THE MOTION PICTURE, BROADCAST-
TELEVISION, COMMERCIALS, CABLE & VIDEOTAPE INDUSTRIES IN THE UNITED STATES, CANADA,
THE CARIBBEAN ISLANDS, THE UNITED KINGDOM, ISRAEL, MEXICO, AUSTRALIA, NEW ZEALAND, AUSTRIA,

NORWAY, THE PHILIPPINES AND MORE.
@ PUBLISHED & UPDATED ANNUALLY SINCE 1979.

@ OVER 400 PAGES (8%" X 11") ON “EVERYTHING YOU NEED TO KNOW” THROUGHOUT ALL MAJOR PRODUCTION CENTERS,

NATIONALLY & INTERNATIONALLY, FEATURING:

@ PROFESSIONAL INFORMATION on Insurance, Completion-
Bond, Distribution, Copyright Registration, etc.

& PRODUCTION INFORMATION, Logistics, shooting-permit
procedures, contacts, rules and regulations.

@ UNIONS & GUILDS, Latest & Updated contracts, wage-
scales and working conditions, for all types and scopes of

productions in film and videotape.

ad agencies.

@® MAJOR AWARDS INFORMATION and Nomination
procedures: Oscar, Emmy & Cannes.

& PRODUCTION DIRECTORY — most comprehensive, with
over 30,000 listings in more than 200 categories.

@ COMMERCIALS PRODUCTION — AICP, AICE & ITS
standard working guidelines and bidding procedures with the

...and MUCH MORE!!!

THE ONLY PERIODICAL OF ITS KIND...

ENDORSED BY TOP GOVERNMENT, CITY, UNION & GUILD OFFICIALS, THE ACADEMY OF MOTION PICTURE ARTS AND
SCIENCES AND LEADERS OF THE MOTION PICTURE ANO TELEVISION INDUSTRIES!
e >
___ copies of THE PRODUCER’S MASTERGUIDE 1992 (12th Edition}).
Price: US $98.95 + $6.95 shipping in the U.S. & Canada (+ applicable Sales Tax in the U.S.) ® Abroad: US $128.95

{7 Express shipping: U.S. + $35 ® Foreign: + $45 e ("] 2nd-Day (U.S. only): + $18

For Fast Delivery Call: (212) 465-8889 OR Fax (212) 465-8880

Please send

PAID BY: [ Check / Money Order (payabie to The Producer’s Masterguide).
[JVISA; [TMASTERCARD; [ DINERS CLUB; [J AMERICAN EXPRESS
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[ |
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.‘Masmcam.
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NEW YORK

THE new Warner Bros. video by the
B-52’s, “Good Stuff,” is a Portfolio
Artists Network production directed
by Marcus Nispel. Crescenzo No-
tarile directed photography on the
shoot, set at the Broadway Studio in
Astoria, and Lorraine Williams pro-
duced. Anouk Frankel executive-
produced.

Hex Films director Kevin Bray is
the eye behind Black Sheep’s new
Mercury video, “Strobelight Honey,”
shot on location at the Brooklyn
Bridge, on 42nd Street, and in the Vil-
lage club Astors. Bray matches the
group’s street-smart lyrics with
whimsical footage. Gina Harrell pro-
duced.

Oil Factory director Jim Swaf-
field directed the coquettish new
video “Nu Nu” for Mercury’s Lidell
Townsell & the MTF. Joe Nardelli
produced.

OTHER CITIES

SCENE THREE director John
Lloyd Miller recently directed the
Marty Stuart/Travis Tritt duet
“This One’s Gonna Hurt You” for

MCA. The Nashville-based shoot
evokes the mood of a black-and-white
documentary, and includes behind-
the-scenes footage of the two country
stars. Marc Ball directed photogra-
phy and produced.

Members of Morgan Creek’s 2 Die
{ bungee-jump through their debut
video, “You Got What It Takes,” di-
rected by Nigel Dick. The clip, set in
Normandy, France, features shots
lensed by special cameras affixed to
the jumpers’ shoes and helmets.

Mary Matthews and Steve Boyle
co-directed Karla Taylor’s new
Curb video, “Little By Little,” for
Studio Productions. Harold Jar-
boe directed photography on the
Nashville-based shoot. Matthews
produced.

Portfolio Artists Network direc-
tor Nico Beyer shot “I'm Not Gonna
Change” for Fontana Records’
Swing Out Sister. The Paris-based
video was produced by Anouk Fran-
kel.

Oil Factory’s Pedro Romhanyi
directed Del Amitri’s “Always The
Last To Know” for A&M. The Lon-
don-based black-and-white video
makes clever use of projection com-
bined with bluescreen.

BRIT TRADE BACKS CLASSICAL AWARDS

(Continued from puge 12)

panies and retailers.

At present, the BPI is involved in
classical honors as part of its annual,
televised British Record Industry
Awards event. While no formal deci-
sion has been made over classical
music’s continued participation
there, it is likely the organization’s
full effort will now be concentrated
on the new Gramophone ceremony.

BPI classical committee chairman
Rupert Perry comments, “From the
BPI’s point of view, we have realized
that the classical awards do not re-
ally fit into the Brits show.”

He continues, “We're now going
to have a proper format for recog-
nizing classical product and classical
artists. This is just the start of what
I hope will become a worldwide, rec-
ognized event each year.”

Perry, president and CEO of
EMI Records Group, U.K. and Eire,
is open-minded about the future of
the event. Asked whether it will
eventually be televised, he says,
“Who knows? It’s possible. I've been
to Grammys that weren’t televised,
and the Brits weren’t televised at
first.”

He says the organizers are not
trying to make this the premier in-
ternational event, nor is it a re-
sponse to NARAS’ announced inter-
est in establishing a new, televised
awards show for classical music,
jazz, Broadway shows, and perhaps
world music.

According to NARAS president
Michael Greene, the recording acad-
emy hopes to mount the first such
event in early summer 1993, while
continuing to include the above cate-
gories in the regular Grammy show,
which is usually held in February.
CBS-TV is committed to the con-
cept, he says, but NARAS needs to
find a corporate sponsor or a “con-
sortium of musical entities” to cover
the production costs.

RETAIL PARTICIPATION

The Gramophone awards will be
presented Oct. 2 at London’s Dorch-
ester Hotel; as in the past, they will
be decided by a panel of the maga-
zine’s reviewers. Additionally,
BARD will use its information re-
sources to determine the best-sel-
ling album.

Historically, the bulk of the
awards have involved the selection
of the top work in a number of classi-
cal categories and the choosing of a
record of the year from among that
number.

This year, to help the marketing
focus, five awards will be singled
out: record of the year, artist of the
year, best-selling album, young art-
ist, and the lifetime achievement
honor. A short list of five candidates
for record of the year will be publi-
shed in advance of the ceremony.

BARD chairman Brian McLaugh-
lin says U.K. retailers are discussing
how they will promote the Gramo-
phone award-winning albums and
artists in store. As an organization,
he hopes there will be a uniform dis-
play package available, and he is ea-
ger to see individual retailers go fur-
ther by mounting additional
marketing initiatives.

He admits, though, “Those addi-
tional things cost money.” Speaking
as managing director of HMV UK.,
he says his group is prepared to
spend that money.

MecLaughlin does not believe the
new-look awards will result in a sud-
den explosion of classical sales;
rather, he envisages a “drip, drip,
drip” effect. However, he and all in-
volved in the Gramophone project
believe there is a vast untapped po-
tential for classical material.

Assistance in preparing this story
was provided by Ken Terry in New
York.
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Newsmakers

EMI Music Executlves Artists Gather At Marketing Conference

Mingling at the gala dinner, from left,
are Simon LeBon of Capitol group
Duran Duran and his wife, Yasmin;
Jim Fifield, president/CED, EMI
Music; Chrysalis artist Billy Idol;
Charles Koppelman, chairman/CEO,
EM! Records Group North America;
and David Gilmour of Pink Floyd.

It's the battle of the saxes, featuring,
from left, Blue Note’s Joe Lovano;
EMI's Najee; Manhattan's Everette
Harp; Manhattan/Capitol's Dave Koz;
and Manhattan’s Richard Elliot.

Chrysalis artist Sinead O'Connor
performs during the gala dinner.

=M1 Music president/CEO Jim Fifieid,

center, talks shop with members of
BEMI act the Pet Shop Boys—Neil
Tennant, left, and Chris Lowe.

Capitol Records president Hale
Milgrim, left, chats with Capitol artist
Tom Cochrane.

Enjoying the festivities, from left, are
EMI Electrola artist Herbert
Gronemeyer; Theresa Santisi,
axecutive VP/GM, EMI Records
Group North America; Helmut Fest,
ragional managing director, EMI
Electrola (Germany, Austria,
Switzertand); and Miles Copeland,
chairman, I.R.S. Records.

EMI artist Robert Palmer, left,
discusses business with Joe Smith,

EILLBOARD JUNE 13, 1992

president/CEOQO, Capitol-EMI Music.

NEW YORK—EMI Music World-
wide held its A&R/marketing con-
ference May 4-7 at the Macklowe
Hotel here. Highlights included pre-
sentations by the EMI Music divi-
sions; a meeting and video presenta-
tion by Liberty Records star Garth
Brooks; and performances by Ar-
rested Development, Jesus Jones,
Concrete Blonde, Tom Cochrane,
Smithereens, Quireboys, Jon Se-
cada, Holly Cole, Rachelle Ferrell,
and classical performers Barto,
Hampson and Antonson. The week
was capped with a gala dinner fea-
turing a surprise a cappella perfor-
mance by Sinead O’Connor.

I.R.S. chairman Miles Copeland, left,
meets with artists from his label. Fram
left are Concrete Bionde’s James
Mankey and Johnette Napolitino, and
artist Vinx.

EMI Music president/CEOQ Jim Fifield,
center, talks with Capitol artist Freddie
Jackson, left, and EMI artist Najee.

Capitol artists Tina Turner and Bob
Seger joke at the party.

Chrysalis artist Sinead O'Connor,
second from right, mingles with SBK
group Wilson Phillips. From left are
Wendy Wilson, Carnie Wiilson, and
Chynna Phillips.

Liberty Records star Garth Brooks
introduces his video of concert and
interview footage ta an audience of
European EMI Music executives.

Socializing at the dinner, from left, are
David Gilmour of Pink Floyd; Rupert
Perry, managing director, EMI
Records U.K.; and David Coverdale,
founding bar of Whitesnake.

Chrysalis artist Billy idol, left, admires the dinner of Chynna Phillips, a member of
SBK trio Wilson Phillips. Looking on is Charles Koppsalman, chairman/CEO, EMI

Records Group North America.
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Infemational

S. African Promoters Under Fire

Have To Answer For Tour Debacles

@ BY ARTHUR GOLDSTUCK

JOHANNESBURG—South Afri-
can concert promoters are still
smarting over fiascos involving in-
ternational tours. Protests during
Paul Simon’s visit and the curious
self-destruction of the Public Ene-
my tour have not helped create
confidence in their abilities to han-
dle major tours.

The general feeling in the local
industry is that the cancellation of
the Public Enemy tour was a bless-
ing in disguise. Observers point
out that tickets were being sold for
venues that had not been booked;
backing bands that had also not
been booked were included on the
bills; and the concert program was
drastically trimmed days before
the band was due to arrive.

It has been alleged that the local
promoter’s claims of foreign inves-
tors backing the tour had no sub-
stance—that he was relying on ad-
vance ticket sales to provide work-
ing capital for the production costs
of the tour.

The tour’s production head,
Chris de Vries, confirmed that
preparations were inadequate be-
cause they could not go ahead with
certain aspects while “waiting for
money from the promoter.”

It was impossible to contact pro-

moter Brian X in the wake of the
tour cancellation, but a spokesman
for his company, Shabazz Promo-
tions, insisted the tour would take
place in October. It is believed
Public Enemy is also still keen to
tour South Africa.

Such setbacks may well keep
South Africa in the tour wilder-
ness for a little longer, but foreign
artists remain keen to establish
contacts and at least their music
here. Two major acts flew in over
the weekend of May 23-24 for pro-
motional visits. Randy Crawford
arrived with her current Warner
Bros. album, “Through The Eyes
Of Love,” tucked under her arm.
After refusing numerous invita-
tions to perform here, she an-
nounced she was finally ready.
The singer was planning a tour of
Africa in October, and would try to
include South Africa in her itiner-
ary, she said.

Crawford is popular in both

white and black markets in South
Africa, and is playlisted on pop sta-
tions across the various ethnic di-
vides.

On May 24, Australian band In-
decent Obsession arrived for its
own weeklong promotional tour.
With solid appeal in the white mar-
ket, it concentrated on pop radio
and TV exposure.

The two acts touched down in
the midst of a flurry of foreign TV
actors arriving for charity work or
to promote shows that had been
bought by local stations. And
while the string of celebrity faces
flashing across local TV screens
provides South Africans with an
aura of normality, the cultural
boycott has, in fact, not yet been
effectively broken.

Music industry sources say a
major American star has agreed to
tour, but they are making sure no
strings are left untied before they
make their announcements.

Welcome To The Festival. Alligator Records president Bruce Iglauer
celebrates the label’s new Australasian licensing deal with executives from
Festival Records, Sydney. Shown in front row, from left, are Festival managing
director Bill Eeg; artist Lil’ Ed Williams; Iglauer; and Festival A&R director Kerry
FitzGerald. In back row, from left, are Peter Hebbes, managing director of
Festival’s publishing division; and Festival executives Stephen Hale, John
Kiddle, and Martyn Smith.

French Albums Ghart Gomputerizes

@ BY EMMANUEL LEGRAND

PARIS—Computer technology has
been introduced to the French al-
bums chart for the first time, en-
abling the listing to move to a week-

THE MEGASTORE in Hong Kong is reported to be in trading difficulties, but
CEO Sam Ho refutes rumors of major problems. He attributes lack of
sales to the overall retail slump, while acknowledging the outlet will give
up selling audio and video hardware.

MCA RECORDS INTERNATIONAL has kicked off a pan-European marketing
drive for Kim Wilde’s new album, “Love Is.” It involves consumer print
and poster advertising, retail displays, and an extensive series of personal
appearances across the region by Wilde.

SONY MUSIC AUSTRALIA is distributing Volition, the label home of Falling
Joys, Swordfish, and Single Gun Theory. The deal follows the launch of
Sony’s own alternative music imprint, Raw, earlier this year, and its selec-
tive distribution ties with Melbourne’s Shock Records.

TOSHIBA-EMI PRESIDENT Takeshi Okkotsu was recently named chairman of
the Recording Industry Assn. of Japan, replacing outgoing chairman No-
boru Takayama. Named as deputy chairmen were Sony Music Entertain-
ment (Japan) president Shugo Matsuo, BMG Victor president Osamu
Sato, and Pony Canyon president Akira Ijichi.

THE GERMAN,/DUTCH independent MMS Group has switched U.K. distribu-
tion to London’s Posh Entertainment through TBD. The change affects
such labels as Silenz, Waylo, Mausoleum, MMS, and Cooltunes.

VIRGIN RETAIL is planning to open three new stores in Japan this year, in-
cluding an outlet in Kyoto July 18. It will offer approximately 10,000
square feet of trading space. In December, the chain will unveil a store in
Tokyo’s Shibuya district, competing there with HMV and Tower sites.

U.K. MINISTER FOR TRADE Edward Leigh is among guests expected at a din-
ner for the IFPI board in London Tuesday (9), on the eve of the trade
group’s council meeting. Another minister, Robert Key, will keynote the

ly instead of a fortnightly cycle
from this month.

Sales are now recorded on com-
puter terminals in 100 stores across
the country, a system that has re-
placed the old handwritten accounts
that had been criticized as inaccu-
rate.

The changes have been intro-
duced by Top No. 1, the subsidiary
of radio station Europe 1 that com-
piles the charts. So far, the new sys-
tem is used only for the albums
chart, although the company says it
will be applied to the weekly singles
listing before the end of the year.

The revamped chart does not yet,
though, have the backing of record
company trade association SNEP.
The body decided to stop supporting
the charts in February last year af-
ter complaining that the methodolo-
gy was not accurate enough. SNEP
pressed Top No. 1 to modernize pro-
cedures.

A SNEP spokesman says now
that the record industry is waiting
to see how effective are the
changes; he concedes, though, that
they are ‘““a step in the right direc-
tion.”” He adds, “On a technical
standpoint, they have made a lot of
progress. We are now waiting for

Top No. 1 to come up with a definite
proposal and I don’t see any reasons
why we shouldn’t back it.”

The charts are financed by Eu-
rope 1 and pay-TV channel Canal +.
They decided to create the listings
eight years ago as a means of estab-
lishing accurate information on
sales performances.

Top No. 1 GM Jacques Clement
says the new system has permitted
an increase in the number of stores
returning data. The 100 outlets on
the chart panel “represent the di-
versity of France’s retail struc-
ture,” according to Clement. He
adds that the list of participating
stores will remain secret.

Not participating is the FNAC
chain, which accounts for 25% of the
recorded music market, and Virgin
Retail’s three megastores. The com-
panies currently have scanning sys-
tems that are not compatible with
Top No. 1’s equipment.

The introduction of computers
has radically reduced the time re-
quired to compile the charts. Infor-
mation gathered up to close of busi-
ness on Saturday is published the
following Tuesday. Previously, it
was three weeks from collation of
data to publication.

Tape Firms Bemoan Spain’s Levy Plan
Say They Will Not Be Able To Pay

W BY HOWELL LLEWELLYN

MADRID—The 25 companies that
manufacture and import blank au-
dio- and videotape into Spain are
saying they will not be able to meet
levy payments proposed in amend-
ments to the country’s 1987 copy-

parliament, impose small royalties
on tapes and hardware (Billboard,
March 28) and will be backdated to
July 1989.

Jorge Miguel, president of the
tape companies’ trade association,
ANFIMA, says the accumulated
backlog of levy payments is about

New U.K. Award
Promises To Peg
Album A-List

B BY JEFF CLARK-MEADS

LONDON—The British record-
buying public will be told offi-
cially July 138 exactly which al-
bums it should be taking home.

it is then that the 10 titles
shortlisted for the inaugural
Mercury Music Prize will be an-
nounced. According to one of the
project’s instigators, Virgin Rec-
ords international managing di-
rector Jon Webster, “We're say-
ing to them: If you are looking
for quality in music and you
don’t know what to buy, take a
look at this. These are 10 red-hot
albums.”

The Mercury Music Prize,
sponsored by telephone company
Mercury Communications and
unconnected with former Queen
singer Freddie Mercury, is
unique in the U.K.'s panoply of
honors for pop and rock records.
Other awards are based on sales
or, as with the Brits, on a deci-
sion by an industry academy.

Now, for the first time, honors
will be determined by a panel of
judges independent of the music
industry. Chaired by critic and
academic Simon Frith, the panel
consists of broadcasters and
journalists.

The prize is open to any album
released by a British or Irish art-
ist in the 12 months to June 30
this year. Webster says the ef-
fective winners ate those short-
listed; he considers the album of
the year chosen from their num-

session Wednesday (10). right law. $200 million, while the sector’s an- ber as of less significance than
The amendments will, if approved nual revenues are less than $160 (Continued on next page)
by the senate, the upper house of (Continued on page 44)
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International

Australia Is Abuzz With New GD Manufacturing Plant Activity

B BY ADAM WHITE

SYDNEY—Three compact disc
plants are scheduled to open in Aus-
tralia over the next nine months, two
financed by multinationals and the
third by an independent consortium.

In September, EMI Music Austra-
lia expects test pressings from its
new CD factory at Silverwater, west
of Sydney. The facility will incorpo-
rate the latest Monoline equipment,
and eventually be capable of produc-
ing 20 million CDs a year, according
to David Snell, managing director of
EMT’s affiliate here.

Australian Compact Disc Manufac-

turers (ACD) also debuts in Septem- |

ber, with an Adelaide plant capable of
an initial yield of 4 million CDs a
year, featuring Uniline equipment.

Early in 1993, Sony Music Austra-
lia is expected to open its new CD fa-
cility. Last year, the company ex-
pressed doubts about the investment,
citing potential market disruption if
the Prices Surveillance Authority rec-
ommendations on copyright law
changes went ahead (Billboard, Aug.
24, 1991). That issue remains unre-
solved, but Sony apparently feels op- |
timistic enough to greenlight the $15
miltion factory expenditure.

At EMI, Snell says the first stage
of its plant will cost about $3.75 mil-
lion, and that the Thorn-EMI board
has approved the outlay. Production
will feed the multinational’s Austra-
lian and New Zealand needs, and may
also be able to supply some affiliates
in Asia. At present, the EMI facility
in Swindon, England, supplies ap-
prox1mabely two-thirds of the compa-
ny’s requirements in Australasia.

Snell comments, “Our decision, and
that of Sony, to invest in CD manu-
facturing here does reaffirm that
Australia, although a minor market
by virtue of population size, is impor-
tant for international repertoire.” In
addition, he acknowledges, it is hard

NEW U.K. AWARD

(Continued from preceding page)

the overall promotion.

Webster says the idea is based on
an old campaign by the U.K.’s book
industry that projected “‘the 10 best
authors in Britain.”” He states,
“That got me buying books again.
We hope this will get people buying
records. It's no good having a ge-
neric campaign if you don’t tell peo-
ple what records to buy.”

An easy analogy for the Mercury
Music Prize is the Booker Prize for

to maintain sufficient CD inventory
“with a 10,000-mile supply line” from
abroad. There were, for example,
problems fulfilling local demand for
Queen product in the aftermath of
Freddie Mercury’s death.

The EMI executive notes that CD
player penetration here is around the
70% mark. Last year, member firms
of the Australian Recording Industry
Assn. shipped 19.3 million CD albums
and 1.3 million CD singles to the
trade, up by 41% and 423%, respec-

tively, on 1990 figures. Ironically,
Snell says, the Christmas discount
war among major retailers has has-
tened the switch by consumers to CD
from cassette. “It was a blessing in
disguise,” he observes.

In addition, Snell confirms the in-
creasing viability of the CD single in
Australia. “The configuration is
starting to become a powerful influ-
ence,” he says, adding that given the
volatility of demand for singles, a lo-
cal supply source is more vital.

On one matter, Snell declines com-
ment: industry rumors that the EMI
CD factory is—or will become—a
joint venture with Warner Music.
Similarly, Warner executives have
nothing to say on the subject.

The new independent plant, ACD,
is being backed to the tune of around
$5 million by four industry profes-
sionals with backgrounds in artist
management, songwriting and com-
position, music teaching, and retail
management. One partner is an in-

ventor with global patents in plastics
and audio technology.

The principal executive is Noel
Forth, who serves as ACD general
manager and was once a founding
member of Australian rock band Ver-
tical Hold. The facility is housed in a
110-year-old church adjacent to Ade-
laide’s Entertainment Centre. Expan-
sion beyond the one Uniline 2000 sys-
tem is planned for early 1993, and
ACD will also establish in-house mas-
tering facilities.

'
l

literature. “Sales of the winning |

book have been known to jump by
60%,” says Webster.

He adds that a sampler album of
tracks from the shortlisted titles
will be released in August prior to
the winner being announced.

The prize is intended to be equally
accessible to labels of all sizes.
Nominations can be submitted by
virtually anyone involved in the mu-
sic industry. The first three nomina-
tions received by the organizers
were ‘““Doppelganger” by Curve
(Anxious Records), “Mind Adven-
tures” by Des’ree (Dusted Sound/
Sony), and “Achtung Baby” by U2
(Island).

1992 INTERNATIONAL LATIN MUSIC BUYER'S GUIDE

FIRST. As the latin music industry explodes on the scene Billboard is there — glvm% you the
inside information on this electrified marketplace in the brand new 1992 LATIN MUSI

BUYER’S GUIDE!

FOREMOST. BILLBOARD’s vast reaching network of contacts gives you the only complete
directory of latin music available — chock full of exclusive listings not available in any other

directory.

FASCINATING. Published in English, the international language of the music industry,
Billboard’s 1992 Lahn Music Buyer’s Guide is your key to the latin music industry. Crackling
with information, its a veritable “yellow pages” of latin music contacts — listing critical business
to business information in the U.S., Mexico, Central America, South America, Spain and Portugal

including:
*Record labels

*Video companies
*Spanish language radio stations

(U.S.)
Wholesalers

*Music publishers
Leading Latin artists

BILLBOARD'S 1992 LATIN MUSIC BUYERS GUIDE
1S A VITAL BUSINESS TOOL FOR ANYONE

AND EVERYONE INVOLVED IN THE

LATIN MUSIC INDUSTRY.

Cross-listings of managers

& agents

eComplete listing of service
organizations including Tape
Duplication and CD
Manufacturing Plants.

gRE
¢ s GU‘

M\
\'\
‘\' s\G u\l

“ M 550 p\“ _\\l\as
oV 03‘° N

(\9 a“
53 o« \e (Ca(d

BDLD 0592

BILLBOARD JUNE 13, 1992

www americanradiohistorvy com

43


www.americanradiohistory.com

Intfernational

TAPE FIRMS BEMOAN SPAIN’S LEVY PLAN

(Continued from page 42)

million. He says his member compa-
nies could not afford “the supposed
harm that domestic recording does
to the rights of authors, artists, and
producers.”

His arguments have been at-
tacked by Spanish record and video
company trade body AFYVE. Direc-
tor Carlos Grande says, “The manu-
facturers have only themselves to
blame.

“Under the original 1987 law,
they were required to negotiate the

amount of the levy by July 1989.
They refused to do so, and this year
the government was forced to set
an amount. The modification in the
law is the fault of their own maneu-
vering to avoid paying.”

To ease the tape manufacturers’
burden, the ruling socialist party
says it will present a further amend-
ment when the bill reaches the sen-
ate. It wants the back-dated debt,
which, at the proposed new levy
rates, it calculates at $170 million, to

HOT! HOT! HOT!
. : T i

Billboard, the leader in reporting and
charting the Latin music market breaks new
ground with the first-ever 1992
INTERNATIONAL LATIN MUSIC BUYER'S GUIDE.

A unique advertising opportunity for your
company, product, service or talent -- The
1992 International Latin Music Buyer's Guide

will be devoured by the influentials in this

market throughout the world!!

Listings include record labels, wholesalers,
musiC publishers, artists, managers, agents
and Spanish language radio stations,.
Covering the USA, Mexico, Central and
South America, Spain and Portugal -
CRITICAL BUSINESS LISTINGS NOT AVAILABLE
IN ANY OTHER DIRECTORY.

PUBLICATION DATE: JULY 22
EXTENDED AD DEADLINE: JUNE 8

LA/MARV FISHER/310-859-5314
FLORIDA/ANGELA RODRIGUEZ/305-448-2011
SPAIN/CHRISTINE CHINETTI/44-71-323-6686

be renegotiated between the manu-
facturers and the record and video
companies. In other words, reduced.
The 1987 law laid down the princi-
ple of the software and hardware
levy, but did not specify an amount.
The levies approved by Spain’s con-
gress, the lower house, April 29 are
small: 30 cents per blank audiocas-
sette, 50 cents per videotape, $1 per
cassette recorder, and $11 per VCR.
But Miguel says, “This means
that if 1991 sales are maintained,
Spanish consumers will have to pay
[$70 million] more this year.” He
adds that ANFIMA would appeal
the law as unconstitutional.
AFYVE'’s Grande says a study
carried out for his group by the
Nielsen Institute showed that 122.3
million hours of music a year are re-
corded by home-tapers in Spain.
“And yet, the 1991 sales in Spain of
prerecorded music totaled 35.6 mil-
lion hours,” Grande says. “That is,
about four times fewer hours of mu-
sic is sold than is recorded.”
Meanwhile, Spanish video retail-
ers have reported a turnaround in
fortune after two bad years during
which the number of outlets and to-
tal income more than halved.
Alfredo Garcia Iglesias, president
of the Spanish Federation of Video
Outlet Assns. (FEAV), says, “We
are coming out of the cataclysm,
from a crisis that very nearly
knocked us out; but we have taken
the blows and we're still standing.”
The “cataclysm” was the nation-
wide introduction of private TV in
1989-90. The increase from two
state channels to up to six public
and private stations, with the resul-
tant rise in the number of movies on
TV, has led in the past two years to
the close of more than 5,000 of
11,000 video outlets.

ar 3

Love In Europe. Chrysalis and EMI
executives help Britain’s Carter The
Unstoppable Sex Machine launch its
new Chrysalis release, “1992—The
Love Album,” at the mini-European
model village in Brussels, the capital
of the European Economic
Community. Shown, from left, are
Adrian Boss, the band’s manager;
Rupert Perry, president/CEO, EMI
Records Group U.K. and Eire; band
members Fruitbat and Jim-Bob; and
John Williams, A&R director of
Chrysalis Records U.K.

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

ITALY: In an effort to nurture the ethnic spirit in Italian music, the multi-
talented star Pino Daniele (singer, guitarist, writer, producer) has
launched his own label, Freeland. “My aim is to fuse the European, Med-
iterranean, African, and Arab influences that are embedded in the cul-
tural roots of Italian music,” he explains. The first three albums re-
leased on Freeland are mainly instrumental but not, Daniele insists, new
age. “Living In Percussion” by drummer/percussionist Rosario Jer-
mano unleashes Turkish and African influences. A more Mediterranean
flavor is evident in pianist Mario Rosini’s album “ Mediterraneo Cen-
trale,” while Italian/Swedish guitarist Lutte Berg combines North Eu-
ropean, Latin, and Eastern music cultures to great effect on his album
“Mountain’s Breath.” All three albums were produced by Daniele, who
also plays guitar on “Mediterraneo Centrale” and ““ Living In Percus-
sion.” Daniele does not rule out the option of using vocalists on future
Freeland releases, as long as they capture that all-important ethnic feel.

DAVID STANSFIELD

JAPAN: The avant-garde is alive and well here, as anyone who's ever seen
a butoh dance performance will tell you. Butoh is an underground
dance/performance movement with a distinct emphasis on the extreme

and the bizarre. In music as well, some artists
« are still prepared to take risks, witness the new
album by pianist Takashi Kako. “Apocalypse”’
(Escalier/Epic) is a collection of starkly beauti-
ful solo piano pieces that may grate on some
ears at first but that bear repeated listening. The
« album grew out of a collaboration between Kako
+ and Brazilian dancer Ismael Ivo that was origi-
nally staged in 1989 under the direction of Ushio
Amagetsu of the Sankaijuku butoh troupe. Ti-
tles such as “Empty Trance”” and “Wind In Wa-
ter” give an idea of the music’s cerebral, spacy
flavor, but it is not ambient noodling—Kako is
an accomplished pianist whose approach can be traced to classical train-
ing with such masters as Olivier Messiaen. STEVE McCLURE

FRANCE/PERU: Blessed with one of the greatest voices of her time, Yma
Sumac sold millions of records in the '50s and ’60s, thanks to a unique
style that combined songs from her native Peru with the big-band ar-
rangements of Hollywood. Born in Peru in 1927 and now resident in Los
Angeles, the diva broke a long silence with a trip to France to perform at
the music festival in Bourges last month. Her extraordinary voice might
have lost some of its five-octave range, but not its power and exquisite
quality. She gave of her best during the ballads, especially an old lullaby
sung in quechua (the language of the Andes). Unfortunately, her hastily
organized eight-piece band was underrehearsed and the flavor of some
of her repertoire was too “American.” Sumac’s return to favour in
France owes much to a name check in the hit single “Joe Le Taxi” by
Vanessa Paradis. EMMANUEL LEGRAND

INDIA: The ban on liquor advertising here has turned out to be a boon for
classical music. Forced to promote their vintage brand of whisky in oth-
er ways, the manufacturer McDowells has collaborated with the Gramco
label in marketing two SiX-Cassette SetS . pwevrvversrevereerevesve
of music, one by Western composers ;| g i 650
such as Bach, Mozart, and Beethoven, E * 2
the other exploring Indian classical mu-

sic. The latter set lives up to its “Vintage E
Virtuoso” title with rare and long-un- 3}
available works by artists like Ustad Ha- "
fiz Ali Khan (sarod), Ustad Ahmedjan RrR
Thirakwa (tabla), Ustad Ali Ahmed
Hussain (shenai), Pandit Pannala ®
Ghosh (flute), and Pandit Ravi Shankar (sitar), among many others.
Gramco obtained some of this long-lost music from the archives of the
government-owned radio station All-India Radio. JERRY D'SOUZA

U.K.: Although he sounds unnervingly like Stevie Wonder, the signs are
that Done, a 21-year-old newcomer from South London, could be an in-
ternational soul star in the making. No expense was spared in promoting
his debut single, “Love Makes The World Go Round” (4th & B’way), and
the song has cracked the top 20 with ease. A gifted singer, writer, and
multi-instrumentalist, he has the talent to go far—once he finds his own
voice . . . Another rising star of British R&B is Ephraim Lewis, who is
often compared to Seal, but whose gruff, sultry performance on his de-
but single, “It Can’t Be Forever” (Elektra), is actually closer in spirit
and tone to the great Sly Stone. D.S.
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SKETCH OF HEART JUNICHI INAGAKI FuN HOUSE
SUPER BEST II CHAGE & ASKA PONY CANYON
GORGEOUS ZOO FoR LIFE

JUNANASAINO CHIZU YUTAKA OZAKI sony
B.G.B.G.B. THE BUBBLE GUM BROTHERS
EPIC/SONY

HUMAN MULTI-MAX TOSHIBA EMI

FEAR OF THE DARK IRON MAIDEN TOSHIBAEMI
KAIKISEN YUTAKA OZAKI Sony

FRAN CE (Nieisen/Europe 1) 6/2/92
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SINGLES

JOY FRANCOIS FELDMAN PHONOGRAM/POLYGRAM
SMELLS LIKE TEEN SPIRIT NIRVANA BMG/GEFFEN
SUZETTE DANY BRILLANT wea

YOU TEN SHARP coLUMBIA/SONY

THE SHOW MUST GO ON QUEEN PARLOPHONE/EMI
DON'T LET THE SUN GO DOWN ON ME GEORGE
MICHAEL & ELTON JOHN sonv/epiC

IMPLORA JEAN PHILLIPE AUDIN & DIEGO
MODENA DELPHINE

CAROLINE M.C. SOLAAR POLYGRAM/POLYDDR

1 LOVE YOUR SMILE SHANICE POLYGRAM/POLYDOR
AVEC TES YEUX PRETTY FACE ROCH VOISINE Rca
IN THE CLOSET MICHAEL JACKSON sonyepic

TU MANQUES FREDERICKS, GOLDMAN & JONES
EPIC

BEYOND MY CONTROL MYLENE FARMER poOLYDOR
(I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY &
JENNIFER WARNES rca

1990 JEAN LELOUP wmD

UN POETE DISPARU FANNY Emi

YOU SHOWED ME SALT-N-PEPA tin

NIGHT CALLS JOE COCKER Emi

1 CAN'T DANCE GENESIS virGIN

LAID SO LOW (TEARS ROLL DOWN) TEARS FOR
FEARS FONTANA

ALBUMS

NIRVANA NEVERMIND GEFFENBMG

SARDOU LE BAC G SONY/TREMA

GENESIS WE CAN'T DANCE virGiN

MICHAEL JACKSON DANGEROUS &pic/sony

JEAN PHILLIPE AUDIN & DIEGO MODENA
OCARINA DELPHINE/SONY
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EUROCHART HOT 100 5552 MUSIC 18 | 15 | WHY ANNIE LENNOX Rrca
& MEDIA 19 |NEW| IT'S A FINE DAY OPUS IIl eastwesT
THIS | 1AST 20 |NEw| EVERY TIME WE TOUCH MAGGIE REILLY
week |WEEk| SINGLES ELECTROLA
1 2 | RHYTHM IS A DANCER SNAP LoGic ALBUMS
2 1 TO BE WITH YOU MR. BIG atLantic 1 1 CHRIS DE BURGH POWER OF TEN asm
3 6 JUMP KRIS KROSS RUFF HOUSE 2 2 WESTERNHAGEN JAJA WARNER BROS
4 3 YOU TEN SHARP coLumgia 3 3 QUEEN GREATEST HITS Il PARLOPHONE
5 5 PLEASE DON'T GO K.W.S. NETWORK 4 4 2Z TOP GREATEST HITS WARNER BROS
6 13 KNOCKIN' ON HEAVEN'S DOOR GUNS N’ ROSES 5 5 GENESIS WE CAN'T DANCE VIRGIN
GEFFEN 6 7 ANNIE LENNOX DIVA Rca
7 | 4 | DASBOOT U9 poLvoor 7 | 6 | BRUCE SPRINGSTEEN HUMAN TOUCH coLumsia
8 9 | STAY SHAKESPEARS SISTER Lonpon 8 | 12 | RIGHT SAID FRED UP reRcoRrD
9 |NEW| IT'S MY LIFE DR. ALBAN swemix 9 | 11 | SISTERS OF MERCY SOME GIRLS WANDER BY
10 |NEW| RAVING I'M RAVING SHUT UP AND DANCE MISTAKE  MERCIFUL
#/PETER BOUNCER SHUT UP AND DANCE 10 9 MR. BIG LEAN INTO IT ATLANTIC
ALBUMS 11 | 10 | DEF LEPPARD ADRENALIZE MERCURY
1 1 | QUEEN GREATEST HITS Il PARLOPHONE 12 | 20 | SNAP THE MADMAN'S RETURN L0Gic
2 | 10 | IRON MAIDEN FEAR OF THE DARK emi 13 | 8 | THE CURE WISH ricrion
3 3 | ZZTOP GREATEST HITS waRNER 8ROS 14 | 19 | RED HOT CHILI PEPPERS BLOOD SUGAR SEX
4 2 BRUCE SPRINGSTEEN HUMAN TOUCH coLumsia MAGIK WARNER BROS
5 4 | ANNIE LENNOX DIVA rca 15 | 13 | TRACY CHAPMAN MATTERS OF THE HEART
6 6 DEF LEPPARD ADRENALZE BLUDGEON RIFFOLA ELEKTRA
7 8 CHRIS DE BURGH POWER OF TEN AsM 16 | 17 QUEEN GREATEST HITS PARLOPHONE
8 9 | THE CURE WISH ricTion 17 | 16 | CURTIS STIGERS CURTIS STIGERS ARisTA
9 5 | GENESIS WE CAN'T DANCE VIRGIN 18 | 14 | SIMPLY RED STARS EASTWESI
10 7 SIMPLY RED STARS €ASTWEST 19 | NEW | HOWARD CARPENDALE MIT VIEL, VIEL HERZ
POLYGRAM
20 | 15 | IRON MAIDEN FEAR OF THE DARK Emi
AUSTRALIA (Australian Record Industry Assn.) 6/7/92 jAPAN (Music Labo) 6/1/92
THIS T THIS T
WEEK vlfzn SINGLES WEEK vﬁn SINGLES
1 2 | ONEINAMILLION EUPHORIA Emi 1 1 KIMIGA IRUDAKEDE KOME KOME CLUB sony
2 1 | TOBEWITH YOU MR. BIG waRNER 2 2 | ITSUMADEMO KAWARANU AIWO TETSURO ODA
3 4 | TAKE IT FROM ME GIRLFRIEND BMG BMGNVICTOR
4 9 THAT WORD (L.O.V.E.) ROCKMELONS 3 4 HEYATO WAISHATSUTO WATASHI ERI
MUSHROOM/FESTIVAL HIRAMATSU PONY CANYON
5 5 STAY SHAKESPEARS SISTER POLYDOR/POLYGRAM 4 |NEW] URAHARA SHIZUKA KUDO PONY CANYON
6 3 UNDER THE BRIDGE RED HOT CHILI PEPPERS 5 |NEW | BLUE MOON STONE CHECKERS PoNY cANYON
WARNER 6 |NEW| PILOTNINARITAKUTE PRINCESS PRINCESS sony
7 20 JUMP KRIS KROSS COLUMBIA/SONY 7 3 NATSUDANE TUBE sony
8 | 15 | ORDINARY ANGELS (CLUNK EP) FRENTE rEsTivaL 8 5 | | LOVE YOU YUTAKA OZAKI sony
9 8 | JAMES BROWN IS DEAD L.A. STYLE smc E] 9 | HAGAYUI KUCHIBIRU MARIKO TAKAHASHI
10 | 7 | WAYOQUT WEST JAMES BLUNDELL & JAMES VICTOR
REYNE Em 10 | 6 | KOIWO SHIYOYO YEAH! YEAH! LINDBERG Tokuma
11 | 6 | INTHECLOSET MICHAEL JACKSON EPIC/sONY JAPAN
12 | 11 | NOTHING ELSE MATTERS METALLICA ALBUMS
PHONOGRAM/POLYGRAM 1 |[NIW/| LINDBERG LINDBERG TOKUMA JAPAN
13 | 12 | SUCK MY KISS RED HOT CHILI PEPPERS waRNER 2 1 HOUNETSUENO AKASHI YUTAKA OZAK! sony
14 | 13 | DJAPANA (GAPIRRI MIX) YOTHU YINDI
MUSHROOM/FESTIVAL
15 | 18 | MISTADOBALINA DEL THA FUNKEE
HOMOSAPIEN wWARNER
16 | NEW| TWILIGHT ZONE 2 UNLIMITED LIBERATION/FESTIVAL
17 | 19 | THE BEST/RIVER DEEP, MOUNTAIN HIGH TINA
TURNER/JIMMY BARNES MUSHROOM/FESTIVAL
18 10 BE MY BABY TEEN QUEENS PHONOGRAM/POLYGRAM
19 14 ALIVE PEARL JAM EPIC/SONY sliasT
20 16 SKIN TO SKIN MELISSA PHONOGRAM/POLYGRAM week |week|  SINGLES
ALBUMS 1 1 PLEASE DON'T GO KWS NETWORK
DL MgseLcamurono PERROMS MNOREW | 2 | 4 | e S KOSS romse
3 EVERYTHING U KID JOE MERCURY
2 2 ?DELL';ASLASmND Ul 2(EER TR il 4 3 | KNOCKIN' ON HEAVEN'S DOOR GUNS N' ROSES
GEFFEN
3 3 s&%&%;m;l PEPPERS BLOOD SUGAR SEX 5 | 10 | HAZARD RICHARD MARX cariToL
4 4 JAMES BLUNDELL THIS ROAD £mi 6 8 FRIDAY, I'M IN LOVE THE CURE FICTION
5 |NEW| KISS REVENGE PHONOGRAM/POLYGRAM 7 7 | ONARAGGATIP SL2 x
6 6 | YOTHU YINDI THE TRIBAL VOICE ALBUM 8 6 | MY LOVIN' EN VOGUE EASTWEST
MUSHROOM/FESTIVAL 9 |NEW| SOMETHING GOOD UTAH SAINTS ftr
7 [NEW| 2ZTOP GREATEST HITS wARNER 10 [NEW| MIDLIFE CRISIS FAITH NO MORE stash
8 5 | MIDNIGHT OIL SCREAM IN BLUE coLumBIASONY 11 [ 9 | IDON'TCARE SHAKESPEARS SISTER LonpoN
9 9 | SMOKIE GREATEST HITS sma 12 | 15 | BACK TO THE OLD SCHOOL BASSHEADS
10 | 7 | ANTHONY WARLOW ON THE BOARDS PrOLYGRAM 1eCONSTRUCTION
11 | 11 | IRON MAIDEN FEAR OF THE DARK tmi 13 |NEW| THE ONE ELTON JOHN aam
12 |NEW| PAUL YOUNG FROM TIME TO TIME COLUMBIASONY 14 | 11 | KEEP ON WALKIN' CECE PENISTON a&m
13 | 8 | DIESEL HEPFIDELITY CHRYSALISEMI 15 | 2 | RAVING I'MRAVING SHUT UP AND DANCE/PETER
14 | 10 | THE CURE WISH EASTWESTWARNER BOUNCER SHUT UP AND DANCE
15 | 16 | BABY ANIMALS BABY ANIMALS iMAGO/BMG 16 [NEW([ IT ONLY TAKES A MINUTE TAKE THAT Rrca
16 | 12 | JIMMY BARNES SOUL DEEP MUSHROOM/FESTIVAL 17 |NEW | KARMADROME/EAT ME DRINK ME POP WILL EAT
17 | 13 | DEF LEPPARD ADRENALIZE PHONOGRAM/POLYGRAM ITSELF Rrca
18 | 20 PEARL JAM TEN EPIC/SONY 18 | 14 15 YEARS (EP) THE LEVELLERS cHina
19 | 14 | PRINCE & THE N.P.G. DIAMONDS & PEARLS 19 | 12 [ HANG ON IN THERE BABY CURIOSITY rca
WARNER 20 19 YOU WON'T SEE ME CRY WILSON PHILLIPS sBk
20 15 SIMPLY RED STARS EASTWEST/WARNER 21 13 WORKAHOLIC 2 UNLIMITED PwL CONTINENTAL
22 | 22 | PAPUA NEW GUINEA THE FUTURE SOUND OF
GERMANY (Der Musikmarkt) 5/26/92 LONDON JUMPIN' AND PUMPIN'
23 | 16 | BEAUTY AND THE BEAST CELINE DION & PEABO
THIS | LAST BRYSON eric
week| Week|  SINGLES 24 |NEW| DON'T YOU WORRY 'BOUT A THING INCOGNITO
1 1 RHYTHM IS A DANCER SNAP L0GIC TALKIN LOUD
2 | 3 | JUMP KRIS KROSS columBiasony 25 | 21 | DEEPLY DIPPY RIGHT SAID FRED Tug
3 | 2 | TOBEWITHYOU MR.BIG artaniic 26 | 18 | LOVE MAKES THE WORLD GO ROUND DON E 4T+
4 4 JIVE CONNIE CONNIE FRANCIS roLYDOR & B'WAY
5 5 DREAM A LITTLE DREAM OF ME THE MAMAS & 27 |NEW| FEED MY FRANKENSTEIN ALICE COOPER epic
THE PAPAS wca 28 |NEW| SET YOUR LOVING FREE LISA STANSFIELD aRisTA
SO BN AR S R (e 29 | 29 | ERNIE (THE FASTEST MILKMAN IN THE WEST)
7 9 | IT'S MY LIFE DR. ALBAN L0GIC/BMG BENNY HILL em:
8 10 | TEMPLE OF LOVE (1992} SISTERS OF MERCY 30 | 17 ALWAYS THE LAST TO KNOW DEL AMITRI &M
LIRS 31 | 36 | ONE REASON WHY CRAIG MCLACHLAN epi
9 7 WELCH EIN TAG MARIO JORDAN BMG/ARIOLA 32 27 EVERGLADE L7 Stask
10 | 12 | GOD GAVEROCK & ROLL TOYOU Il KISS erstwist | 33 | new | PRECIOUS ANNIE LENNOX rea
11| 13 | MISTADOBALINA DEL THA FUNKEE 34 |NEW| IBELIEVE IN MIRACLES THE PASADENAS
—— COLUMBIA
12 | 14| UNDER THEBRIDGE RED HOT CHILI PEPPERS 35 |NEW| BALLROOM BLITZ TIA CARRERE REPRISE
13 | 8 | DON'T TALK, JUST KISS RIGHT SAID FRED ecow | 36 | 26 | JUST TAKE MY HEART MR. BIG arantic
I ERCORD 37 [NEW| THE WORLD IS STONE CYNDI LAUPER Epic
14 16 NOTHING ELSE MATTERS METALLICA 38 |NEW/| SENSE THE LIGHTNING SEEDS viriN
VERTIGO/PHONOGRAM 39 [MNEW [ | WANT YOU NEAR ME TINA TURNER aRisTA
15 | 11 | DASBOOT U96 roLvDOR 40 | 23 | YOU’RE ALL THAT MATTERS TO ME CURTI3
16 |NEW| IN THE CLOSET MICHAEL JACKSON epic/sony STIGERS arisTA
17 | 18 | DEEPLY DIPPY RIGHT SAID FRED i0£aL

U.K.

LIONEL RICHIE BACK TO FRONT moTown
QUEEN LIVE AT WEMBLEY 1986 PARLOPHONE
MICHAEL BALL MICHAEL BALL poLYDOR
RIGHT SAID FRED UP 1us

SIMPLY RED STARS EASTWEST

SHAKESPEARS SISTER HORMONALLY YOURS
LONDON

ALEXANDER O'NEAL THIS THING CALLED LOVE-
GREATEST HITS 1ABU

ANNIE LENNOX DIVA Rrca

SQUEEZE GREATEST HITS Agm

SOUNDTRACK THE COMMITMENTS Mca

GUNS N’ ROSES USE YOUR ILLUSION Hl GEFFEn
LISA STANSFIELD REAL LOVE arista

THE BLACK CROWES THE SOUTHERN HARMONY
AND MUSICAL COMPANION DEF AMERICAN

THE CURE WISH FcTion

MADNESS DIVINE MADNESS virRGIN

ZZ TOP GREATEST HITS WARNER 8ROS

IRON MAIDEN FEAR OF THE DARK em
EXTREME EXTREME Il PORNOGRAFFITTI a&m
CURTIS STIGERS CURTIS STIGERS ARisTA
GUNS N’ ROSES USE YOUR ILLUSION | GEFFEN
QUEEN GREATEST HITS Il PaRLOPHONE
NATALIE COLE UNFORGETTABLE ELexTRA
GENESIS WE CAN'T DANCE viRGIN

CARTER THE UNSTOPPABLE SEX MACHINE
1992-THE LOVE ALBUM cHRYSALIS

CHRIS DE BURGH POWER OF TEN a&Mm
EN VOGUE FUNKY DIVAS EASTWEST

TEARS FOR FEARS TEARS ROLL DOWN
(GREATEST HITS 82-92) FonTANA

NIRVANA NEVERMIND occ

MARIAH CAREY EMOTIONS columsia
SOUNDTRACK THE COMMITMENTS VOL. 2 mca
DEF LEPPARD ADRENALIZE BLUDGEON RIFFOLA
U2 ACHTUNG BABY istanp

CECE PENISTON FINALLY aam

TINA TURNER SIMPLY THE BEST capitoL
K.D. LANG INGENUE sire

MICHAEL JACKSON DANGEROUS Epic

KIM WILDE LOVE IS mca

SOUL 11 SOUL VOLUME Il JUST RIGHT TEn
QUEEN GREATEST HITS PARLOPHONE

FRANKIE VALLI/THE FOUR SEASONS THE VERY
BEST OF ... FLYING/POLYGRAM

10 SOUNDTRACK DIRTY DANCING RcaBMG
11 8 FRANCOIS FELDMAN MAGIC BOUL'VARD
PHONOGRAM/POLYGRAM
12 10 TEN SHARP UNDER THE WATER-LINE
COLUMBIA/SONY
13 14 SIMPLY RED STARS EaSTwEST
14 16 JEAN-JACQUES GOLDMAN FREDERICKS,
GOLDMAN & JONES CDLUMBIASONY
15 13 PATRICK BRUEL SI CE SOIR rcaBMG
16 15 JOHNNY HALLYDAY CA NE CHANGE PAS UN
HOMME PHONOGRAM/POLYGRAM
17 |NEW| LES INCONNUS BOULVERSIFIANT sony
18 12 FREDERIC FRANCOIS JE NE TE SUFFIS PAS
TREMA/SONY
19 |NEW| ROCH VOISINE HELENE 8mG
20 18 DEF LEPPARD ADRENALIZE POLYGRAM/PHONOGRAM
ITALY (Musica e Dischi) 6/1/92
THIS T
WEEK VI;‘ESEK SINGLES
1 1 WHY ANNIE LENNOX Rrca
2 2 PIPPERO ELIO E LE STORIA TESE HukapaN
3 4 RHYTHM IS A DANCER SNAP arioLa
4 |NEW | BETTER DAYS BRUCE SPRINGSTEEN coLumsia
5 ) NON AMARMI ALEANDRO BALDI & FRANCESCA
ALOTTA RiCORD!
6 3 ONE U2 istanD
7 8 Cl VUOLE UN FISICO BESTIALE LUCA CARBONI
RCA
8 |NEW | AMITHE SAME GIRL SWING OUT SISTER FONTANA
9 6 LAID SO LOW TEARS FOR FEARS FONTANA
10 9 LA FORZA DELLA VITA PAOLO VALLESI sucar
ALBUMS
1 1 ANNIE LENNOX DIVA Rca
2 |NEW| QUEEN LIVE AT WEMBLEY 1986 PARLOPHONE
3 3 AMEDEO MINGHI | RICORDI DEL CUORE FonIT
CETRA
4 2 LUCA CARBONI CARBON! rca
5 5 TEARS FOR FEARS TEARS ROLL DOWN
(GREATEST HITS 82-92) FONTANA
6 4 LITFIBA SOGNO RIBELLE cep
7 9 IRON MAIDEN FEAR OF THE DARK emi
8 6 BRUCE SPRINGSTEEN HUMAN TOUCH coLumsia
9 8 TRACY CHAPMAN MATTERS OF THE HEART
ELEKTRA
10 7 THE CURE WISH POLYDOR
SPAIN (vearvve) 523/92
THIS | LAST
week (week | SINGLES
1 1 PLEASE DON'T GO DOUBLE YOU BLANCO Y NEGRO
2 2 FINE DAY OPUS 3 warNER
3 3 DE QUE ME SIRVE LLORAR O.B.K. BLANCO Y NEGRO
4 4 QUIMICA C.BAYO AREIMP
5 5 TWILIGHT ZONE 2 UNLIMITED BLANCO Y NEGRO
6 6 RHYTHM IS A DANCER SNAP sMG/ARIOLA
7 |NEW/| DEJAME COMERTE O.B.K. BLANCO Y NEGRO
8 10 ARE YOU READY TO FLY ROZALLA BLANCO Y NEGRO
9 |NEW/| | LOVE YOUR SMILE SHANICE rOLYGRAM
10 |NEW| A DEEPER LOVE CLIVILLES & COLE cas/sony
ALBUMS
1 i JULIO IGLESIAS CALOR cBs/SoNY
2 2 JOAQUIN SABINA FISICA Y QUIMICA BMG/ARIOLA
3 3 JOAN MANUEL SERRAT UTOPIA ama/ARIOLA
4 6 SERGIO DALMA ADIVINA €D MUSICALES
5 4 QUEEN GREATEST HITS Il emi
6 5 LA UNION TREN DE LARGO RECORRIDO waRNER
7 7 PRESUNTOS IMPLICADOS SER DE AGUA waRNER
8 NEW | LUZ CASAL A CONTRA LUZ HiSPavOx
9 9 BRUCE SPRINGSTEEN HUMAN TOUCH cBs/sONY
10 8 DIRE STRAITS ON EVERY STREET POLYGRAM

CANADA (7he Record) 5/18/92

THIS | LAST
WEEK | WEEK
1 3
2 2
3 4
4 6
5 7
6 8
7 &
8 | NEW
9 [ NEW
10 9
1 1
2 2
3 8
4 4
5 5
6 6
7 9
8 7
9 3
10 10

SINGLES

JUMP KRIS KROSS COLUMBIA'SONY

TEARS IN HEAVEN ERIC CLAPTON REPRISEWEA
LET'S GET ROCKED DEF LEPPARD VERTIGO/PLG
ONE U2 ISLAND/GEFFEN
SMELLS LIKE NIRVANA
SCOTTI BROS /SCOTTI BROS
HAZARD RICHARD MARX capitoucapiToL

BEAUTY AND THE BEAST CELINE DION & PEABO
BRYSON coLUMBIA/SONY

LIVE AND LEARN JOE PUBLIC coLumBIASONY

IF YOU ASKED ME TO CELINE DION ELEKTRAWEA
NOTHING ELSE MATTERS METALLICA ELEKTRAWEA

ALBUMS

QUEEN CLASSIC QUEEN HOLLYWOODWEA

DEF LEPPARD ADRENALIZE vERTIGO/PLG

BLACK CROWES THE SOUTHERN HARMONY AND
MUSIC COMPANION  DEF AMERICANWE A

2Z TOP GREATEST HITS waRNER BROS WER

U2 ACHTUNG BABY ISLAND/A&GM

TOM COCHRANE MAD MAD WORLD capitoucapiTOL
KRIS KROSS TOTALLY KROSSED OUT
COLUMBIA/SONY

CELINE DION CELINE DION COLUMBIA/SONY
NIRVANA NEVERMIND pGC/OGC

ANNIE LENNOX DIVA RcaBMG

“WEIRD AL” YANKOVIC
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International

Echo Awards Gelebrate German Music

German music was the focus at the Echo Awards, held May 18 at Flora Hall in Cologne (Billboard, May 30). Among the
500 guests who attended, from left, were Erwin Bach, divisional managing director, EMI Germany; Udo Lange, managing
director, Virgin Records Germany; Helmut Fest, managing director, EMI Electrola; Richard Lyttelton, president, EMI
Classics; Brian May of Queen; Jim Fifield, CEO, EMI Music Worldwide; EMI artist Herbert Gronemeyer, who won the Echo
for national male artist; Anne-Sophie Mutter, Echo winner for national classical artist, who records for EMI, PolyGram
Klassik, and Sony; Roger Taylor of Queen; Jim Beach, manager of Queen; and Peter Ende, managing director, EMI Music

Publishing, continental Europe.

German music publishers socialize at
the awards ceremony. Shown, from
left, are Peter Ende of EMI and his
wife; Michael Karnstedt of Peer; and
Gabriele Schulze-Spahr of Warner/
Chappell.

Writer/producer Michael Cretu, left,
and writer/producer Harold
Faltermeyer chat at the Echo Awards.

Former BMG president Monti
Lueftner, who presented some of the
evening’'s awards, enjoys the
festivities.

Phono-Akademie chairman Gerd
Gebhardt makes a presentation.

The Scorpions and friends celebrate
the group’s Echo award for being the
best-selling German group on the
international music market.

Marius Muller-Westernhagen receives
the Echo award for best-selling video
from MTV Europe VJ Kristiane

Backer.

Udo Lindenberg received the Echo
lifetime achievement award. The
singer has had a chart career
spanning 20 years.

Canada

Wright Takes Latest Single
To Top Of Gountry Ghart

B BY LARRY LeBLANC

TORONTO—Singer Michelie Wright
started off the first week of June
with “Take It Like A Man,” the lead
single from her second Arista album,
“Now & Then,” topping The Record’s
country chart. That makes Wright
only the second Canadian artist to ac-
complish the feat in the chart’s nine-
year history; Anne Murray was the
first with “Now And Forever (You
And Me)” six years ago.

Wright’s single holds the No. 19 po-
sition on Billboard’s Hot Country Sin-
gles & Tracks chart. Her new album,
produced by Rick Giles and Steve Bo-
gard, the team that recorded her Aris-
ta debut, was released May 22 in the
U.S., and debuted at No. 59 with a bul-
let on the June 6 Top Country Albums
chart.

Although she is now based in
Nashville, Wright's chart triumphs
are cheered throughout the Canadian
country music community because
she’s perceived as a product of the
Canadian star-making system. In
1986, she won the CJBX London, On-
tario, “Country Roads Talent
Search.” That led to her recording
the singles “1 Want To Count On
You”’ and “New Fool At An Old
Game” on manager Brian Ferriman’s
independent Savannah label. Then,
with money provided by friends and
funding from the Foundation to As-
sist Canadian Talent on Record, the
Canada-only “Do Right By Me” al-
bum was released. It included several
Canadian hits.

By 1991, Wright swept three Cana-
dian Country Music Assn. awards;
hosted the CBC-TV televised “Bud
Country Talent Search Finals”; and
completed ‘“Michelle,” a one-hour
CBC-TV solo special to be broadcast
this October.

In the past 18 months, Wright has
opened for Randy Travis, Alabama,
the Nitty Gritty Dirt Band, Mark
Chesnutt, Steve Wariner, Joe Diffie,
and Rickie Van Shelton, and did al-
most 50 concerts with Kenny Rogers.
She is booked by Steve Dahl of Mon-
terey Artists in Nashville and Vinny
Cinquemani of The Agency in Toronto.

“We've done 42 states in the past
18 months,” says Ferriman, who, like
his client, also has a home in Nash-
ville and retains permanent residence
here. “Michelle’s also headlining
more shows now in Canada.”

Wright's profile is larger in Canada
than in the U.S. but, says Ferriman,
“We're starting to see some tremen-
dous gains in America. We're close to
100,000 pieces with the new album,
which is darn good because she’s still
considered a new artist there. In Can-
ada, she’s already got 10 singles in
‘gold’ at radio and we're at 34,000
pieces. Although we’re presently
working both Canada and the U.S,,
we're also interested in the interna-
tional potential of Michelle’s career.
She’s just played in the U.K. and has
offers to do dates in Holland.”

One of the factors aiding Wright's
U.S. breakthrough was Ferriman’s
decision to move part of his Savannah
management and label operations
into the U.S. In October 1991, he
opened offices on 17th Avenue in

Nashville, which, with wife Sue as
comptroller and Dawn Costigan as
manager of client services, directly
handles the management of Wright,
Gary Fjellgaard, and One Horse
Blue, and co-manages Joel Feeney.
(The Savannah office in Toronto—
with GM Bill Carruthers and Sylvia
Mason, manager of client services—
oversees the activities of acts Good
Brothers and Anita Perras, as well as
the Savannah label, which is distrib-
uted by Warner Music Canada Ltd.)

Ferriman says the proximity to
Nashville’s key country decision-
makers has greatly benefited
Wright’s career. “Arista, for exam-
ple, is available for consultations on a
daily basis and it's a lot more immedi-
ate and personable than it was by
phone,” he notes. “Tim DuBois [se-
nior VP/GM of Arista Records], Alan
Butler [VP of artist development and
national promotion], and Mike Dun-
gan [senior director of marketing and
sales] have done a great job in moti-
vating the company.”

Another key factor contributing to
Wright's success was her teaming in
1985 with veteran Nashville-based
songwriters Giles and Bogard.

Giles first heard Wright at an out-
door music festival in Maxville, On-
tario. He and Bogard invited Wright
and Ferriman to Nashville to record
some new demos. Eventually, the
two coaxed DuBois into flying to To-
ronto to see Wright perform at The
Diamond club in May 1989. DuBois
offered Wright a deal with Arista’s
new country division.

“We weren’t looking to get into
production and we weren’t interested
in coming up with songs specifically
for an artist like her,” claims Bogard.
“However, we both felt Michelle was
so good and she was also at a stage in
her career which was perfect for us.”

Despite the strong show of support
for Wright by Arista in the U.S,, Fer-
riman says the role of the label’s dis-
tributor here has been a key in pro-
viding momentum for the singer.
“BMG Canada, and [president] Bob
Jamieson in particular, have made an
enormous contribution to Michelle’s
career. One key move was assigning
Ken Bain to head country radio pro-
motion for the label. For ‘Take It Like
A Man,” promotion was beating up
radio in a fashion that country radio
isn’t used to in Canada and it paid div-
idends.”

For my terrific and
successful 12 years with

CAPITOL RECORDS

(1951-1960 and 1975-1977),

| thank GLENN
WALLICHS, HAL COOK,
DICK LINKE, MARGARET

WHITING, AL COURY, &
all the great Capitol artists
for believing in me. Great

times! Congratulations
CAPITOL!
Don Ovens

46

www americanradiohistorv com

BILLBOARD JUNE 13, 1992


www.americanradiohistory.com

A BILLBOARD ADVERTISING SUPPLEMENT



www.americanradiohistory.com

'

By Paul Grein

ifty years have passed since that war-torn summnier when

the Cardinals and Yankees were heading for pen-
nants...when Bette Davis lit up the screen in “Now, Voyager”
and Jimmy Cagney high-stepped through “Yankee Doodle
Dandy”...when hits by Glenn Miller, Benny Goodman and
Harry James gave radio listeners
moments of escape from the sobering
war bulletins coming out of the Philip-
pines, Midway Island and Guadalca-
nal...and when an upstart Hollywood-
based record company, Capitol, dared
to take on the long-established, Man-
hattan-headquartered Big Three:
Columbia, RCA-Victor and Decca.

Capitol issued its first platter on 78
rpm shellac in June 1942: Paul White-
man’s New Yorker Hotel Orchestra
performing *“The General Jumped At
Dawn” b/w “1 Found A New Baby.”

How did it do? Let’s just say it was
no “U Can’t Touch This.”

Capitol had much better luck with
two other early releases: Johnny Mer-
cer’s “Strip Polka” and Ireddy Slack’s
“Cow Cow Boogie.” By September,
both had reached Billboard’s Top 10.

Still, Capitol was hardly home free.
Two months after the label’s official launch, the American
Federation of Musicians forced an industry-wide ban on
recording, on the grounds that records were killing off job
oppeortunities for musicians. A wartime shortage of shellac also
seemed to spell disaster for the fledgling label.

“In the beginning, it looked hopeless,” Glenn Wallichs con-
ceded in a late-'50s interview. “The war was starting and you
couldn’t get raw mater-

Pianist Freddy Slack hit the Top
10 in September, 1942,

survive. Paul Weston, the renowned arranger and producer
who would later join Capitol as music director, remembers, 1
don’t think anybody took it too seriously. There wasn’t any
rush of artists from other companies to try and get on Capitol.

I rememberalot of people said it would last a couple of

months.”

But fate wason Capitol’sside.
“Everything that should have held us
back, worked for us,” Mercer remem-
bered in 1967. “The war and even the
musicians strike only made our little
company better known and more
quickly recognized....Due to the short-
age of other labels, we got heard a lot.
We could do nothing wrong.”

their out-of-the-box success when they
picked up their copy of Down Beat on
the morning of July 15, 1942, “New
Capitol Records Splendid” was the
headline of reviewer Mike Levin’s
appraisal ofthe new labeland its
maiden batch of releases. “The record
situation is upped considerably this
week, but not with any thanks to the
Big Three,” wrote Levin. “They are so
busy with occupational jitters...that
they've paid very litde attention to the business of making and
selling records. The same is not true on the coast. There,
Johnny Mercer, Glenn Wallichs of the famed Music City store
at Sunset and Vine, and Buddy DeSylva, production chief for
Paramount, have organized a new record company, with
labels printed as *Capitol Records.”’

“Their first records, reviewed below, are excellent. Surface
noise and record mater-

ials...My partners and
co-founders, Johnny
Mercerand Buddy
DeSylva, were worried,
but we made our deci-
sion—to go ahead any-
way.”’ Atleastthe
three founders had “day
jobs™ to go back to. Mer-
cer was one of the coun-
try’stop composers,
with four songs on the
1942 Hit Parade (""Tan-
gerine,” “Blues In The
Night,” “Skylark” and
““I Remember You’’).
DeSylva—who put up
the $10,000 seed money
thatgotCapitolon its
feet—was a successful
songwriter and the executive producer of Paramount Pictures.
Wallichs was the founder of Wallichs’ Music City, the ahead-
of-its-time “super store” at the corner of Sunset and Vine,
which consolidated records, radios, sheet music and custom-
recording facilities.

Few in the music industry gave Capitol much of a chance to

Capitol founders, from left: Johnny Mercer,
Glenn Wallichs, Buddy DeSylva

ials are far better than
the general output. The
choice is good, with the
obvious necessary con-
cesstons to commercial-
ism. What gets me
though is that with ever-
ybody else in the busi-
ness pulling in the shut-
ters,theseguysare
setting sail full of drive
and confidence that they
can make a go of it.”

Mercer spoke of that
optimismin his 1967
essay. “We forged ahead
withtheundaunted
enthusiasmofyoung
men to whom nothing is
impossible,” he wrote.
“It was a busy, happy time__It takes me back with great nostal-
gia to those days, when we were swinging and our hearts were
voung and gay.”

Young-At-Heart
Capitol’s great success in the "40s can also be measured by
{Continued on page C-4}

I remember an early premeotion idea that helped break the Beatles in the USA.
They spent 55,000 to get people like Janet Leigh and other celebrities of the

time to dress up in Beatle wigs. This was the first major publicity we recelved
over there, and it seemed to do the trick! Cheers.

—Paul McCartney

Capitol executives had prootfof

Hale Milgrim,
President, Capitol Records

t’s simply through the good
fortunes of fate that | should have
the privilege to be the president of
Capitol Records at the time of its
50th anniversary. Having said that, 1|
must point out that in many ways |
grew up with Capitol Records. We
were both born and raised in Los
Angeles and driven by the love and
continual pursuit of great music.

| used to drive past the Tower with
my family and think about how

incredibly different this was from

anything else on the L.A. skyline;
there was a magic and mystique that
exuded from this flying saucer of an
office building. At a young age, |
would tie up the listening booths at
Wallichs’ Music City on the corner of
Hollywood and Vine. | had no idea
that this musical paradise had any
relation to that space-age structure
up the street.

The day | assumed the role as
Capitol’s president marked the first
time | had ever set foot in the
Tower. Soon after, | came to learn
that one of the label’s founders was
none other than Glenn Wallichs, who
owned that store from my childhood.

I had an obvious connection to this

(Continued on page C-4)
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Unbelievably,
we find that when first we met,
you were even younger than we
are now. Time has dealt kindly :
with both of us - and we're still
in stock ! So for this and much

more we offer you warmth,

affection and goodwill

Capitol on your '
fiftieth birthday.



www.americanradiohistory.com

il

band.

mentioned how pleased he was wi
been installed in his car.

FT (AT REEDS N bIVING

apitol Records was the outcome of Mrs. Johnny Mer-
cer’s quest for the perfect birthday gift for her hus-

In 1935, Ginger Mercer was talking to composer Harry
Warren, one of her husband’s frequent collaborators, and he
a radio that had recently

Perfect! A car radio it would be. Mrs. Mercer got the
address from Warren and brought her husband’s car to a lit-

tle shop on Ivar Street in Hollywood, where she met the
installer, Glenn Wallichs.

The present was a big hit. Johnny Mercer later came in
himself and went on to become a steady customer—and a
good friend—of Wallichs. The two men started talking shop,
sharing their observations and complaints about the music
business. Mercer argued that recor(;)
presented at their best; Wallichs had gripes of his own about
prevailing merchandising and distribution policies.

The result of their conversations was inevitable: Why not
start a record company of their own? And so, in the winter of
1941, the idea for Capitol was born. —PAUL GREIN

ing artists were seldom

SO FAR {Continued from page C-2)

the esprit de corps among the artists,
producers and stafters who worked
there.

Paul Weston remembers, “Through
1948, Capitol was like family. We
would finish at NBC and come across
the street and go up in the office and
hang around, and everybody knew
everybody else. There were very few
interoffice arguments. I mean, it was a
very nice operation—if you can use
that word, and maybe it’s the proper
word. Every night when you’d go
down to record, you'd have a wonder-
ful group of friends and great players.
You looked forward to making the
records.”

The late Mike Maitland, who joined
Capitol just after World War 11 and
went on to become president of Warn-
er Bros. and MCA Records, said the
secret to Capitol’s success in the '40s
was that the staff was unencumbered
by old ways of thinking.

““Mostofus, fortunately, didn’t
have the burden of a decade of experi-
ence in the record business,” he wrote
ina 1967 essay. “The prevalent moods
were ‘what if” and ‘why not?’ rather
than ‘but...” and ‘well, seven years
ago...” If the idea made sense, it went
into effect immediately, and that
meant right now, not next Friday, not
after it cleared legal, not after it went
through the accounting department
or the board of directors.”

Inthe’50s,Capitolhitasolid
groove of commercial and artistic suc-
cess. Nat King Cole and Frank Sinatra
set a new standard for pop singing,
Les Paul & Mary Ford pioneered
overdubbing in a long string of hits,
Jackie Gleason recorded a series of
romantic ‘mood music” albums, Ten-
nessee Ernie Ford recorded a string of
best-selling albums of gospel hymns,
and Capitol became the premier label
for soundtracks and original-cast
albums.

Between 1954 and 1958, Capitol’s
annual sales more than tripled. In the
same period, its number ofalbum
releases more than quadrupled. At
one heady pointin late 1955 and early
1956, Capitol had four out of five No.
1 hits.

Itwasasif Rodgers & Hammer-
stein’s “Whistle A Happy Tune,” from
Capitol’s chart-topping “The King
And I"” soundtrack, had become the
company’s official theme song.

“Capitol was the hottest and the sort
of creme de la creme, if you will, of
American record companies,’” says
Don Zimmermann, who rose through

The Standard Setter:
Frank Sinatra

Nat King Cole’s Trio

Best Of Jazz And Pop: Peggy Lee

the ranks to become president of the
label in the mid-"70s.

“Capitol was the class company,”
concurs Al Coury, who joined Capitol
in the late *50s and served as senior
VP of promotion in the’70s. “We
were considered the new, young com-
pany from California. We were the
innovators in album cover design and
in servicing records to radio stations.

We were always in the foreground of

developing new ways to expose our
musicand to work closer with the
retailers. We were the young, aggres-
sive company in those days.”

In January 1955, Electric & Musical
Indusiries, Lid. (EMI) purchased a
controlling interest in Capitol for $8.5
million. The sale was the first record-
business bombshell of 1955, a year

that would also see the emergence of

rock 'n’ roll—a music that would chal-
lenge the existing pop-music order
that Capitol by then epitomized.

In 1956, Capitol responded to the
rock n’ roll explosion by signing Gene
Vincent, who had one of the seminal
rock hits, “Be-Bop-A-Lula.” The com-
pany also hit big with Johnny Otis,
who recorded “Willie And The Hand

Jive.”

But Capitol was still far better-
known for the timeless, high-tone pop
of Sinatra and Cole. Even company
insiders acknowledge that Capitol was
painfully slow to come to terms with
rock 'n’ roll.

Al Coury sees several reasons for
Capitol’s early indifterence—perhaps
even antipathy—to rock: “Capitol had
a distinguished A&R statt of the likes
ofthe Dave Cavanaughsand the
Voyle Gilmores,” he notes. *“They
came out of thatbig-band era, and
they were brilliant at what they did.
When it came to recording Peggy Lee
or Stan Kenton or Frank Sinatra, they
were able to put the best of jazz and
pop together. But they knew nothing
about—and looked down upon—rock
'n’ rollers. They didn’t like the music
and they couldn’t relate to it.

“Avery, very big psychological
change had to take place at Capitol
and many of the other majors to con-
vert them over to rock 'n’ roll.”

A Change Is Gonna Come

That change began in the mid-"60s
with the success of the Beatles and the
Beach Boys. Between them, the two
groups released 26 gold albums in the
’60s, more than all other Capitol art-
ists combined.

Finally, Capitol was on the boards

{Continued on page C-30)

1 hope Capitol never loses the soul of its founders, those such as Glenn Wallichs,
Johnny Mercer, Buddy DeSylva, Jim Conkling, Dave Cavanaugh, Alan Livingston
and many wonderful men and women who followed. They truly had the interest
of the artist at heart. As one of the first founding artists, | believe they are the
reason for its great success. It will never hurt to look back at them.

—Peggy Lee

MILGRIM  (Continued from page C-2)
man. | had spent my real growth
years in the industry working in
record stores, selling and marketing
music. | received great pleasure out
of “turning people on’’ to new
sounds, and this was apparently a
pursuit shared by Wallichs, who
encouraged visitors to make use of
the listening booths in his shop.

| am exiremely proud to be a part
of Capitol’s heritage, which has
included some of the most influential
artists of the past five decades:
Frank Sinatra, Nat King Cole, Peggy
Lee, the Beatles, the Beach Boys, The
Band, Bob Seger, Tina Turner, Bonnie
Raitt, Hammer and so many others.

However, like the presidents before

me, | am not satisfied to sit back
and revel in the successes of the
past. This is a vibrant, dynamic
company staffed by many of the most
dedicated and talented employees in
the music business. Together, we look
forward to breaking new acts and
bringing established artists to higher
and higher levels of success.
During this, Capitol’s golden
anniversary, we proudly reflect on the
label’s outstanding history...while we
actively move ahead to create the
legends that will be celebrated at the
company’s 100th anniversary!
Hale Milgrim

President, Capitol Records =
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