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XCLAN'S NEW VANGLORIOUS
ALBUM XODUS WITH SALES OVER
400,000 UNITS. FEATURING THE HIT
SINGLES “FIRE AND EARTH" AND
“XOoDus"
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... the critically acclaimed aibum from
an exciting new talent, featuring the first
single

"“The Way Love Goes”
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With this album, Brian unleashes a
rainbow of emotions that you'll
remember—from a voice you won't
forget . ..

THE TIME IS RIGHT FOR
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Retailers Angry Over GD Box Rehates
Say WEA, PolyGram Programs Fall Short

B BY PAUL VERNA

NEW YORK—Music retailers across
America are sounding a chorus of
discontent over the CD-packaging re-
bate policies announced last week by
WEA Corp. and PolyGram Group
Distribution.

While merchants applaud those
two companies for taking the lead in
providing some relief from the costs

necessitated by the impending transi-
tion from longbox CD packaging to
the jewel-box format, they assail
WEA and PGD for falling way short
of their expectations.

Furthermore, WEA’s announce-
ment of a six-cent wholesale price in-
crease to $10.30 on $15.98 CDs—
which was made in the letter an-
nouncing the rebate—has rankled re-
tailers, with one calling it “a candy-

Quayle, Gongressmen, L.A.
Pols Join ‘Gop Killer’ Posse

This story was prepared by Chris
Morris in Los Angeles, Bill Holland
in Washington, D.C., Charlene Orr
in Dallas, and Paul Verna and Ed
Christman in New York.

LOS ANGELES—The crossfire sur-
rounding the song “Cop Killer” by
rapper Ice-T’s thrash metal band
Body Count continued last week. Mir-
roring Vice President Dan Quayle’s
condemnation of the song, 60 Con-
gressmen sent a letter to Time
Warner Inc., parent of Sire/Warner
Bros. Records, expressing “outrage”

JAZZ

| AT THE CROSSROADS

FOLLOWS PAGE 40

‘Pro Audio & Light’
Show In Singapore

PAGE 43

over the song, but Time Warner pres-
ident and co-CEO Gerald M. Levin
emphatically vowed that his company
would not remove “Cop Killer” from
the market.

(Continued on page 83)

coated pill.”

In a letter to its accounts dated
June 19, WEA announced a 22.5-cent
rebate on all CDs (excluding singles
configurations) purchased between

DROZ

June 29, 1992, and March 31, 1993.
The rebate will be applied to all pur-
chases during this peried, but will be
given to retailers at the time they re-
turn unsold product.

PGD’s policy, which began June 25
and runs through May 24, 1993, con-
sists of a 25-cent credit on all front-

(Continued on page 76)

B BY BILL HOLLAND

WASHINGTON, D.C.—The Voice
of America, which is celebrating its
50th year of broadcasting, claims to
be the best-known
and most-listened-to
radio service in the
world, surpassing
even the BBC’s over-
seas service.

“I think people
are just more inter-
ested in the United
States,” says retired
White House and State Department
VOA correspondent Philomena

Jury.

100 Million Gan’t Be Wrong
As VOA Celebrates Its 50th

Most Americans do not know
much about the VOA because it
doesn’t broadcast stateside. It
beams its shortwave, midwave
(AM) and new FM programs to
about 100 million lis-
teners (which can
easily double when,
for example, an esti-
mated 100 million in
China alone listened
in during the student
rebellion that led
to the Tiananmen
Square massacre).

It not only broadcasts its 24-hour
English-language programs, but

(Continued on page 70)
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2 L.A. Stations
Sweep Billhoard
Radio Noms

B BY PHYLLIS STARK

NEW YORK—Two Los Angeles
stations, top 40 KIIS and AC-for-
matted KBIG, have swept the
nominations for this year’s Bill-
board Radio Awards. Both sta-
tions are nominated in all five sta-
tion categories: best station, best
program/operations director, best
music director, best promotion/

(Continued on page 69)
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NOW & THEN

Her stunning new album fcaturing the Top 10 hit “Take I't Like A Man"
and her next single “One Time Around.” On Tour Thmugh October.
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THE ONE

"~ MCA-10614

The Most Anticipated Album Of His Career
Featuring The Hit Single And Video “The One” mcicssuzs)

And “Runaway Train” Featuring Eric Clapton vcicssisz)

music by ELTON JOHN < lyrics by TAUPIN ¢ produced by CHRIS THOMAS

SHIPPING GOLD BY RETAIL DEMAND

ON TOUR THIS SUMMER
Atlanta Toronto Denver Cincinnati Landover
Charlotie Nerw York St. Louis Chicago Philadelphia

Raleigh Houston Indianapolis Pittsburgh Syracuse
Cuyahoga Falls Los Angeles Nashville Mansfield

MCA
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Harrison Live: Here Gomes The Fun

To paraphrase a certain celebrated Liverpool songwriter: Had he
come another day, it might not have been like this. But George
Harrison’s return to concert touring after a 17-year hiatus has
proven well worth the wait, as demonstrated by the forthcoming
“George Harrison/Live In Japan” (Dark Horse/Warner Bros.), a
true listening event and an indispensable document from one of
rock’s most reluctant superstars.

His long absence from the road allows one to approach George’s
considerable body of work from a fresh perspective. It has also giv-
en him the freedom to rethink his repertoire.

“Even my older songs are new for me, because I've never per-
formed them!” says Harrison, relaxed and reminiscing at his Friar
Park estate in Henley-on-Thames outside London. “With the excep-
tion of my ‘Dark Horse’ tour in 1974 and a couple of shows like the
[1971] Bangladesh benefit, where I would always have to do ‘Here
Comes The Sun,” most of my songs I've never done before in con-
cert.”

Recorded with Eric Clapton and his seasoned

and so forth. After that, nothing could be as difficult!”

Once the crack ensemble hit Japan, it swiftly eclipsed his fondest
hopes. Consequently, “George Harrison/Live In Japan” is that rar-
est of contemporary artifacts—a bona fide concert transcription
whose content often surpasses the originals. The vibrant ambient
sound by engineer John Harris was achieved without any postpro-
duction sweetening beyond an impeccable mix, and the track-to-
track flow benefits from the tight pacing of the actual program.
And, whether swapping arpeggios with George or taking flight
alone, Clapton’s fret-fraying filigrees represent a new peak in his
guitar oratory.

The passion on display is scintillating rather than solemn, with
Harrison slipping a George Bush swipe into “Taxman” and a “Hey
Jude” refrain into “Isn’t It A Pity,” and peppering the rest of the
proceedings with witty asides. “Although we didn’t want to do the
songs exactly like the record,” says George, “we wanted to do
them in the spirit of the records. Even ‘Something’—I think that’s

much better than the studio record, and it gives

road band over the course of a dozen Osaka and
Tokyo dates from Dec. 1-17, 1991, the two-CD, 19-
track “Live InJapan” collection brims with materi-
al spanning Harrison’s Beatles-era classics (“Tax-
man,” “Piggies”), numerous early solo hits (“My
Sweet Lord,” “What Is Life,” “Give Me Love [Give
Me Peace On Earth]”), and later chart successes
(“All Those Years Ago,” “Got My Mind Set On
You”).

The decision to resume his performing career
was a difficult one for Harrison. “The idea of tour-
ing was so distant to me,” says George, “and if
you don’t ever do something, it becomes a mys-
tery. I mean, how many years can you think about
doing it?” Eventually, however, Clapton convinced
him by “very generously” offering to back him up.

Thus committed, Harrison compiled 30-odd
songs as possibilities for Clapton’s band, and cas-
sette copies were presented to the support troops.

usic

TO MYEARS

by Tothy White

me goose bumps—chicken-skin—every time the
solos come and Eric follows me!”

As Harrison himself replays ‘Live In Japan” at
home, the now-preserved experience continues to
trigger a stream of memories.

“They all say that ‘Something’ was inspired by
Patti [Boyd Harrison, later remarried to Clapton]
but it wasn’t really,” George confides with an imp-
ish chortle. “She was my wife at the time, but
when I wrote that I had Ray Charles in my head. I
always imagined Ray singing it, and eventually he
did record it. There was a period of time when that
became a Muzak tune; you'd hear it in elevators,
and I started feeling a bit embarrassed, but now
I’'m back into it and so happy to have written it.

“Sinatra was doing it for years,” he notes slyly,
“so now I always think of Frank Sinatra when I'm
doing it. In fact, I've got that in the live version:
‘Stick around Jack, it may show.””

Rehearsal time was booked at rural Bray Studios
in Windsor, England, and the musicians gathered
there on Nov. 4, 1991.

“Before we ever went to rehearsal,” says Harrison, “I decided ‘1
Want To Tell You’ would make a good opener. And ‘If I Needed
Someone’ was one that the Beatles actually did in Japan at the Bu-
dokan in 1966. And of course Eric played on ‘Devil’s Radio,” ‘Cloud
Nine,” and ‘While My Guitar Gently Weeps, so they were perfect
ones to do live.”

Yet the Harrison canon is not a quick study. “My songs aren’t
that simple to play,” Harrison admits almost sheepishly. “They’ve
got a lot of chords and a lot of little parts which are very integral.
‘All Those Years Ago’ has all the synth sounds, the slide parts, the
counter-melodies, and the ‘shoo-bop shoo-ba’ in the backing. Unless
you get them rehearsed, you're just fooling yourself,” he says with
a laugh, “and you might as well do ‘Roll Over Beethoven™” (Ulti-
mately, Harrison employed that very tune as an unbridled finale).

Meantime, requests had been mounting from various associates
for access to the closed-door practice sessions. “I didn’t want peo-
ple coming and going all the time,” says Harrison, “so I said, ‘OK,
on the last day, November 24, we'll invite all our friends.” And so
we had this audience of some TV actors, musician friends like Jim
Capaldi and Steve Winwood, and family, and the osteopath’s wife,
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Another thing that shows is the renewed vigor
of Harrison’s vocals since he resolved to quit
smoking last June.

“I’'m singing much better than I ever sang on those old records,”
he states bluntly. “One of the reasons to do the tour was I needed
to get out of the rut of being a smoker. I knew if I was ever to sing
again live, I had to stop. I did breathing exercises to catch up.”

While George ponders the logistics of a possible late-September
“touring lark in the States, England, Europe, and eventually Aus-
tralia” with Clapton’s outfit, he’s writing songs for his next studio
effort, producing some tracks for veteran English rocker Joe (“It
Only Took A Minute”) Brown and relishing the comprehensive reis-
sue of his entire Apple/Capitol and Dark Horse/Warner Bros. solo
catalogs; “Wonderwall Music”—the inaugural (Nov. 1, 1968) solo
Beatle record—is due in stores Tuesday (30).

As for “George Harrison/Live In Japan,” it will be released July
14, with a five-track sampler shipping to radio this week. And will
George be performing in your town? Well, as the man himself has
put it: ““Carve your number on my wall and maybe you will get a
call from me.”

“Although I'm older now than I've ever been,” he quips, “I've
got more energy and I feel much better than I've felt for 25 years.
It’s funny how life goes, isn't it?”
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PUBLICISTS TREAT BLACK PRESS UNFAIRLY

Last To Get Invites, Tickets, Access

B BY GERRIE E. SUMMERS

As Black Music Month draws to a
close, it seems ironic that, while the
black music press is being recognized
for its help in the exposure and sup-
port of black artists, it is usually for-
gotten during the other 11 months of
the year.

The late Elliot Horne once wrote a
Billboard Commentary on publicists,
likening them to Rodney Danger-
fields of the industry. I agree publici-
ty is often a thankless job, considered
by some to be the bottom rung at rec-
ord companies—but try being a black
music journalist.

In general, the print media sits a
few rungs below television and radio;
only a choice few publications are
considered large enough (in circula-
tion and prestige) to receive the same
royal treatment. When it comes to
major events and exclusives, R&B
magazines, as well as smaller publi-
cations, are usually the last in line.

The black press has been given nu-
merous beatings through the years,
resulting from the unfair practices of
record companies and public relations
firms, and some of the blows have
been quite low. This year’s post-
Grammy label parties, for example,
were bashes in more ways than one.
They were a bash to the head, a slap
in the face, and a kick in the butt. Ac-
cording to attendees, few blacks
were to be seen at some of the par-
ties, except for company executives
and black entertainers, who were fine
for adding glitter. One publicist ad-
mitted that, at one party, attended by
only a scattering of black execs and
artists, the club didn’t even want the
blacks to come in the front door! Is
this 19927

For those who found themselves
among the uninvited, the excuse was

the same: “They cut my list in half.”
That part is believable, although it's
also an eye-opening way to find out
how low you are on a publicist’s list.

The disregard for the black press is
fostered by the record and publicity
companies, and it is not just the black
press that feels this racial bias. I sat
in a publicist’s office one day and lis-
tened as she lamented over the num-

ber of press tickets available for a
white rap group’s show. After re-
questing 40 tickets, she said, she’d
gotten only half that many from the
act’s label. A white employee sug-
gested an easy way to solve the prob-
lem: cut out some of the black publi-
cations. And this for a white rap
group trying desperately to get over
with a black audience? The same
group that was shoved down the
black press’s throat before pop suc-
cess arrived?

Another time, a publicist was tell-
ing me in her office that the pop mu-
sic division of her company treated
the R&B division like dirt. As if to
stress her point, someone from the
pop department walked in and asked
her to cross off any of “her people”—
meaning non-essential R&B press
members—who didn’t really need
tickets to a concert by a white “soul”
singer. The woman read off a couple
of names she didn’t know, as if only
the black media that the pop division

The following is part of an occa-
stonal series of articles by Bill-
board readers outside the enter-
tainment industry.

This must truly be the season for
pop culture critiques. Still, it is rath-
er disappointing to see such talented
individuals as Michelle Shocked and
Bart Bull joining the “I hate gangsta
rap’’ bandwagon, as evidenced in
their June 20 Commentary.

Their main complaint seems to be
that these rappers are making a
profit selling a distorted view of
black life to a primarily white audi-
ence. On the face of it, it is tempting
to say, “So what?” Most popular mu-
sic of the 20th century originated in
black culture before ‘“‘graduating”
into the mainstream. The unique
thing about rap is that it has re-
mained a mainly black vehicle. But,
while this may shed light on the hos-
tile reaction it has received in some
quarters, it is beside the point.

Rap mixes inspiration from a vari-
ety of sources with musical and rhe-

torical flourishes. Political rap, espe-
cially, exaggerates various experi-
ences or reactions for effect. It is not
meant to be taken literally. Pop cul-
ture, however, is much like a fun-
house mirror: It exaggerates and
distorts, yes, but does that mean
there is not something “real” here
that is worthy of being recognized?
The feelings of frustration and, yes,
hostility, reflected in much rap are
often all too real.

1 am a middle-class, 20-something
black male. I am relatively well-ad-
justed and harbor no particularly vi-
olent revenge fantasies against
whites, Asians, other blacks, gays,
or any group you care to name. I do
not live in Los Angeles, but close to
Washington, D.C. Now, Shocked and
Bull may feel that, because they live
closer to South Central L.A., they
can better speak to how things “real-
ly” are. However, if one happens to
reside in black skin within America,
there are certain situations to which
one becomes accustomed.

I am fortunate. My relations with

‘Some publicists
seem to look down
on black writers’

Gerrie E. Summers, the former
editor of Word Up! magazine,
contributes free-lance pieces to
Billboard, Rappages, Essence,
and The New York Daily News,
among other publications.

recognizes are important.

After working for a pop music pub-
lication, I've also found that press
parties given for even new white art-
ists are much better than those for a
new black artist. The R&B publicist
is given a laughable budget to work
with; the artist is given an embar-
rassingly meager introduction; and
the journalists eat cheese and drink
vinegar wine.

For those who say
this is due to bleak
economic times, open
your eyes. This has
been going on for
years. This is not to
say black artists are
never given decent
parties. Some R&B
publicists have
thrown remarkable
luncheons and soirees, but usually
these have been for artists that, the
company believes, will cross over to
pop or at least make the expenditure
worthwhile.

Now let’s consider what happens
once the black artist achieves pop
success. When black artists start at-
tracting the attention of the main-
stream, they are split between the
pop and R&B publicity departments,
with the R&B publicists getting the
shaft. Thus they are unable to accom-
modate most of the black press, usu-
ally causing a rift between the publi-
cist and black press members.

I once attended a party for an R&B
singer who the company suddenly de-
cided to take pop. The pop depart-
ment had taken over the party, to the
publicist’s dismay, and the results
were reflected in the low number of
black press members present. The
artist ended up receiving very little
mainstream coverage. Guess who the
label had to come back to?

VOICES CARRY

police officers are generally cordial,
though I have several law-abiding
friends who have not been as lucky.
Like any black male, I am of course
viewed warily by many passersby on
the street. These things happen, and
yeah, they can become damned frus-
trating. Ice Cube does not speak for
me, nor, for the most part, does he
necessarily speak fo me. However,
he can speak to a universal form of
demonization that many black males
do feel, regardless of class.
Secondly, it disturbs me that Mi-
chelle Shocked, of all people, should
be criticizing pop artists who choose
to convey strong sentiments in a par-
ticular manner, using particular im-
agery. Shocked chose to make her
own point about aggressive resis-
tance on the cover of her “Short
Sharp Shocked” album. As pictured
on that cover, a struggling, protest-
ing Shocked is being held rather
forcibly by a police officer. Appar-
ently, it is fine for the Shockeds of
the pop world to aggressively dis-
play their defiance of “the system,”

That a company would desire cov-
erage in a publication with a large cir-
culation is understandable, and black
artists deserve this visibility. But it's
interesting that the publication’s size
doesn’t matter when the label 1s try-
ing to break a new artist. How many
artists can we name that were forced
on us initially and then, after fame
came, were no longer available? How
many white artists can we name that
used us to gain R&B authenticity and
were later unavailable to us?

I have often been annoyed by the
ineptitude and condescension of cer-
tain publicists. What would a main-
stream writer do, for instance, if a
publicist took a month to send out a
simple bio, or if he or she was cut off
the freebie list because the publicist
didn’t like an article?

While there are many white publi-
cists who have helped me, there are
some who seem to look down upon
black journalists and think they can
treat us in any manner they see fit.
Quite often, the black press is ha-
rassed by artists and publicists alike
over negative reviews and stories, be-
cause we are not supposed to write
anything negative or speak our
minds. If we criticize them, we're os-
tracized. If we cater to them, we get
no respect.

It is amazing that an industry that
thrives on something that can be so
beautiful, comforting, and inspiring
as music can cause such grief to the
black press. It is also ironic that the
major labels make billions of dollars
from black music and yet are so rac-
ist. Meanwhile, it is the artist who
suffers through all of this—and the
ones who suffer most are the young
artists who will probably not get sup-
port from Rolling Stone.

LETTERS

IN PRAISE OF VIRGIN

GM Roger Holdrege and market-
ing manager Denise Pizzini, for-
merly of Virgin Classics, deserve
a great deal more than just a
blurb in an article (Billboard,
June 13). I observed their work
and their accomplishments dur-
ing my time as a Virgin intern
last summer.

Virgin Classics distinguished
itself by having a single purpose:
To keep classical music alive and
well. The label did so not by hold-
ing out for cream-of-the-crop art-
ists (although it did contract Sir
Yehudi Menuhin at one time),
but by searching for younger
“up-and-coming” artists and en-
sembles, selling high-quality re-
cordings (all of Virgin’s product
was completely digital), and cre-
ating crossover marketing cam-
paigns.

Holdrege’s crossover thrust in
the U.S. was illustrated by his
creation of Virgin Variations, a
separate label aimed at 18-30-
year-olds. Variations became suc-
cessful with artists like pianist
Richard Kastle (who toured with
Jay Leno last year and also ap-
peared on ‘“The Tonight Show”)
and the Greene String Quartet.

If EMI is trying to eliminate re-
dundancies, it should not worry
about Virgin Classics. The label
is singular in nature and an asset
to Virgin Records.

I consider it a privilege to have
worked for Roger and Denise and
to have been an employee of Vir-
gin before EMI’s takeover. Now
that I have graduated and am
looking for a job, I find it ironic
and outrageous that these two
outstanding executives are in the
same boat as [ am.

Mary-Elizabeth Sullivan
Elizabeth, N.J.

but it is wrong for N.W.A to do so.
Shocked can rail about the abuses
women receive in society, but Ice
Cube should not vent his anger.
Such efforts are casually dismissed
by Bull and Shocked as “bullshit.”

I suppose Shocked and Bull feel
they do us all a great service by dig-
ging up insulting “coon” imagery to
demean black artists who choose to
express themselves in a manner dif-
ferent from hers. The conclusion
that I am forced to draw from this
editorial “BullShock” is that black
people must always present their
music in a manner that will not prove
a “discredit” to their race. Thus, they
should self-censor themselves lest
they accidentally ply images that
may be a stereotype.

Meanwhile, questions of musical
“veracity”’ or societal exploitation
are rarely major considerations for
white musicians who freely draw
upon the entire world for musical in-
spiration. (Paul Simon, Peter Gabri-
el, and Sting are good examples.) On
Shocked’s own latest release, the

“Arkansas traveler” forays down
South to indulge her blues muse be-
fore she heads over to the Emerald
Island to collaborate with another
oppressed people—the Irish.

I again wonder if antagonism to-
ward rap arises because it has yet to
be completely absorbed and homoge-
nized by the majority culture—as
other forms of black musical expres-
sion of the 20th century have been.
Evidently, the lesson we must draw
from Shocked’s and Bull’s piece is
that certain minority culture atti-
tudes and musical styles are worthy
of acclamation—but only after ma-
jority appropriation. How sad, then,
that gangster rap will not be treated
to Shocked’s experimentation on her
next album.

I am sorry that Schocked needed
to resort to this hypocritical editorial
soapbox when she usually gets her
point across so much better—just
letting her music do the talking.

Robert A. George
Annapolis, MD
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Labels Try Higher-Quality Cassettes

Aim To Increase Format’s Longevity

B BY SUSAN NUNZIATA

NEW YORK—As the debuts of the
digital compact cassette and the Mini-
Disc draw closer, some record compa-
nies are looking to new, higher-priced
tape formulations to improve the
quality of the music cassette in hopes
of increasing that format’s longevity.

WEA Corp., which has been manu-
facturing all of its cassette product
using the DIGalog digital master pro-
cess, has begun to employ a new co-
balt tape for most of its releases, ac-
cording to Joseph Vayda, senior VP of
WEA Manufacturing, Olyphant, Pa.

Sony Music’s Columbia Magnetics
division, which supplies duplicating
tape for the company, is developing a
new cobalt tape and plans to intro-
duce it in the first quarter of 1993.
Bob Myers, VP of operations at Sony
Music, based in Carrollton, Ga., says
that, by the end of next year, all new
releases will be duplicated on cobalt
using a digital master system, and
that the cobalt will eventually replace
the standard ferric tape for all Sony
product.

BMG has been using a digital mas-

ter system for about two years and
began releasing product under the
DIGalog banner three months ago.
Now it is evaluating the new formu-
lations and expects to make a deci-
sion within the next three months, ac-
cording to Lou Vaccarelli, VP of pro-
duction with RCA.

“In general, people are starting to
see what it’s going to cost for DCC
duplication and realizing that it's go-
ing to be a while before DCC and MD
get cranking,” says Doug Booth, na-
tional industrial sales manager at
TDK Electronics Corp., Gardenia,
Calif. “Meanwhile, for just pennies,
you can upgrade your tape and really
put out a spectacular product.”

However, not all of the major rec-
ord companies are embracing the
new tapes.

CEMA has no plans to begin using
the new formulations, according to
president Russ Bach. “We find we're
in very good shape with the quality of
the product we're putting out right
now, which is ferric oxide,” says
Bach. ““At this point, we don’t feel
there is enough of an upside to move
to the added expense of new tapes.

LIVE Gets $20 Mil Advance
From WEA Home Video Pact

B BY JIM McCULLAUGH

LOS ANGELES—LIVE Entertain-

ment Inc. has received a $20 million

cash advance from WEA, the result

of a multiyear home video distribu-

tion agreement between the two com-
anies.

LIVE CEO David A. Mount con-
firmed the receipt of funds for the fi-
nancially struggling company here
June 23 at an annual meeting of
shareholders. The advance is recoup-
able over the three-year life of the
agreement.

At the same time, Mount also an-
nounced the resignation of Alan J.
Hirschfield as acting chairman and a
member of the board of directors.

In a prepared statement, LIVE
said the resignation “reflects his
[Hirschfield’s] views regarding his

BMG, Fox Leap
Into Deal For New
Soundtrack Lahel

NEW YORK—BMG and 20th Centu-
ry Fox have formed Fox Records, a
new joint venture that will release
movie and television soundtracks be-
fore moving on to individual artist
signings.

The multiyear, worldwide deal
calls for up to 20 annual releases to
move through BMG’s distribution
system. Additionally, BMG’s wholly
owned labels, RCA, Arista, and Zoo,
will assist in the marketing of the
projects until Fox Records is able to
assume that function, according to
Trish Heimers, BMG VP of communi-
cations.

This is not the first time the two en-
tities have worked together; 20th
Century Fox operated a label more

(Continued on page 83)

availability to contribute to the previ-
ously announced restructuring pro-
cess of the company.”

No replacement, either as a direc-
tor or as acting chairman, has been
named yet. Hirschfield’s term would
have extended to the 1995 annual
meeting.

Hirschfield had been the acting
chairman since November 1991 and a
director since November 1989. He
was on leave of absence from Werth-
eim Schroder & Co., an investment
banking firm, where he has served as
managing director. He is also the co-
CEO of the Financial News Network.

The purpose of the stockholders
meeting was to vote on the election of
new directors and ratify the selection
of Ernst & Young as independent au-
ditors of the company for the fiscal

(Continued on page 85)

We're going to stay with what we've
got unless it's proven that we move
down with quality when everybody
else moves up.”

According to Jim Caparro, execu-
tive VP of PolyGram Group Distribu-
tion, the company is concentrating
primarily on DCC. “That, we believe,
is going to be the next true, real im-
provement to the evolution of the cas-
sette,” he says. “And now that we're
close to the actual consumer intro-
duction, all of our energy and efforts
are going to be toward the successful
launch and ultimate consumer accep-
tance of DCC.”

Larry Schnapf, director of manu-
facturing, quality control, and pur-
chasing at PolyGram Group Distribu-
tion, says the company currently puts
out about 75% of its cassette releases
on chromium dioxide tape.

Executives at Uni Distribution
were unavailable for comment. How-
ever, an informed source says the
company is not expected to begin us-
ing the new formulations.

The new analog tapes are designed
to better handle the demands of digi-

(Continued on page 85)

B BY MELINDA NEWMAN

NEW YORK—The rumored world-
wide record deal between RCA and
ZZ Top has been completed, with
the first of five albums expected
from the trio next spring, according
to the label.

RCA would not comment on spe-
cifics, but according to sources, the
basic deal is worth at least $30 mil-
lion; however, sales incentives and
royalties could ultimately boost it to
between $45 million and $50 million.
Sources indicate the band will re-
ceive an advance of $5 million per
album, as well as a $5 million sign-
ing bonus. The band’s royalty rate
is said to be 20%, which is considera-
bly higher than ZZ Top received at
Warner Bros., its label home for
close to 20 years.

The deal, which was negotiated
by ZZ Top attorneys John Branca
and Stuart Silfen, also includes hef-
ty video allowances for each album,
as well as a budget for a live con-
cert video longform. After the dura-

ZZ Top To Show Its Legs
At RGA In $30 Mil Deal

ZZ T0P

tion of the contract, ownership of
the masters and videos reverts back
to the band.

“On a pure record deal, it’s proba-
bly close to one of the richest in the
industry,” says a source. “If you
look at Madonna’s or Michael Jack-
son’s deals, that figure also includ-
ed books, films, and publishing, in
addition to the music.”

Several labels had been bidding
on the band, but negotiations ulti-
mately came down to Warner Bros.
and RCA (Billboard, May 9).

RCA president Joe Galante has

(Continued on page 87)

Welcome Bach. CEMA Distribution president Russ Bach is named as this
year's honoree for Neil Bogart Memorial Fund, a division of the T.J. Martell
Foundation. Bach will be honored at this year's fundraising gala, to be held Nov.
7 at Santa Monica Airport’s Barker Hangar. The Bogart Labs are dedicated to
the research of pediatric leukemia, cancer and AIDS. Shown at the Bogart
Foundation's annual volunteer kick-off breakfast, from left: Geffen president Ed
Rosenblatt, last year's honoree; Mary Elien Bach; Russ Bach; Joyce Bogart
Trabuius, co-founder of the Neil Bogart Memorial Fund; Frederic Gaines, Esq.,
president of the Fund; Capitol-EMI Music president/CEO Joe Smith, a member
of the T.J. Martell Foundation's board of directors; and Rikki Rosen, who hosted
the breakfast along with her husband, Ticketmaster CEO Fred Rosen.

NEW YORK—Eric Boehlert has
joined Billboard in the new position
of radio features editor.

Boehlert is the newest member of
the Billboard radio team. Heading
up the team is Phyllis Stark, who re-
cently was promoted to radio editor.
Also new to the crew is Carrie Bor-
zillo, who will be reporting on radio
from Billboard’s Los Angeles office.
Stark and Boehlert are based in
New York.

“Boehlert is a welcome addition to
the team and will be a major part of
Billboard’s increased emphasis on
radio feature stories,” Stark says.
“He possesses the kind of in-depth
knowledge and understanding of the
radio business that will enhance our
commitment to quality reporting.

“Billboard’s new radio team will
continue to provide breaking news,
programming trends, and informa-

Boehlert Joins Blllhoard Radio Team

R
BOEHLERT

STARK

tion vital to running a successful
station. We will also be focusing on
the more colorful, behind-the-scenes
aspects of the industry that make
radio so compelling—not just for the
people it employs—but for its casual
listeners as well,” she says.

“Radio is an indispensible compo-
nent of the music industry, firing
the listening public’s imagination in
a wholly unique manner,” says Bill-
board editor in chief Timothy White.
“The inner workings and creative di-

mension of the radio business are
seriously under-reported. With
Phyllis Stark at the helm and Eric
Boehlert and Carrie Borzillo on
board, we have a dynamic new con-
centration of writing strength, expe-
rience, and focused enthusiasm in
our radio section, assuring our read-
ers of the finest coverage anywhere
in the "90s. Expect great journalism
and a lot of surprises.”

Although he will be specializing in
feature articles at Billboard, Boeh-
lert also will be involved in news
coverage and will contribute to the
weekly Vox Jox page. He also will
write the biweekly Promotions &
Marketing column.

Boehlert comes to Billboard from
the trade publication Inside Media,
where he covered the national radio
beat. Previously, he was a reporter
at News Inc.

Top 40 Pioneer
Rick Sklar Dies
After Surgery

B BY ERIC BOEHLERT

NEW YORK—Top 40 programming
pioneer Rick Sklar died unexpectedly
June 22 following a routine operation
at New York’s Roosevelt Hospital.
He was 62 years old.

Sklar gained industry prominence
during a highly successful run as PD
at WABC New York from 1962 to
1971. He later seved as VP of pro-
gramming for ABC Radio, wrote a
book, “Rocking America: How The
All-Hit Radio Stations Took Over,”
formed Sklar Communications, and,
at the time of his death, served as a
VP for Interep Radio Store, a New
York sales and marketing firm.

During his stretch at WABC, par-
ticularly from 1962 to 1968, the sta-
tion served as a national model for
the burgeoning “all-hit” format. Th2
station became the most-listened-tn i~
the country with 6 million weekly lis-
teners—a number unsurpassed
since—and helped launch the careers
of such popular personalities as
“Cousin” Brucie Morrow, Dan In-
gram, and Ron Lundy.

Pointing to Sklar’s history of good
health, as well as his recent running
of the New York City marathon, col-
leagues expressed shock at the news
of his death. Friends say Sklar had
complained for more than a year
about a pain in his foot and finally de-
cided to have elective surgery to re-
lieve the discomfort. Sklar apparent-
ly died from complications from the
out-patient surgery. Following an au-
topsy performed by the New York
City Medical Examiner’s Office, the
cause of death is under investiga-
tion.

Sklar is best remembered for his
innovation and creativity. “Every sta-
tion that plays contemporary music is
borrowing from Rick Sklar,” says
Morrow. “Rick was the original inno-

(Continued on page 76)
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NMS Termed ‘Smaller, More Useful’
Next Nirvana On Minds Of A&R Execs

This story was compiled by Thom
Duffy from staff reports

NEW YORK—With registration
limited and the number of panels
scaled back 25%, the 13th annual
New Music Seminar provided a
somewhat less frenzied setting than
the NMS events of the previous few
years for discussions, debates, deal-
making, and general schmoozing.
NMS co-founder Tommy Silver-
man, CEO of Tommy Boy Records,
described this year’s seminar, held
June 17-21 at the Marriott Marquis
Hotel here, as “purposely smaller,
less intimidating, and hopefully
more useful for everybody.” Re-
sponding to concerns about over-

crowding at recent seminars, NMS
limited attendance to 7,500 and an-
nounced the conference was sold out
on its fourth day.

But NMS has continued to be most
useful as a crash course in the music
business for scores of aspiring art-
ists, independent entrepreneurs, and
attendees from abroad. Internation-
al registration peaked this year, ac-
counting for 30% of the total atten-
dance, says Silverman. Although
fewer internationally focused pan-
els were offered, non-U.S. execu-
tives were present in many of the
discussion groups and ‘“Agenda
Latina,” a series of Latin musiec
showcases and seminars co-spon-
sored by the Spanish Society of

Majors Increasingly Letting
Indies Take It To The Street

This story was prepared by Debo-
rah Russell and Craig Rosen in
Los Angeles and Ken Terry in
New York.

LOS ANGELES—In their quest to
break new acts in a crowded mar-
ketplace, the major record labels
are increasingly relying on inde-
pendent distribution as an alter-

WB Nashville,
Exec Named In
Sex-Harass Suit

B BY EDWARD MORRIS

NASHVILLE—Nancy Solinski, a 10-
year employee at Warner Bros. Rec-
ords’ Nashville division, has sued the
label and its artist relations director,
alleging sexual harassment. Her suit,
filed June 22 in Chancery Court here,
asks for compensatory damages of
$500,000 and punitive damages of
$250,000.

In her complaint against George
Briner and Warner Bros., Solinski,
the label’s national in-house market-
ing director, describes an alleged pat-
tern of harassment that she says
dates back to Dec. 19, 1990, four days
after Briner transferred to Nashville
from his post with Warner Bros. in
Chicago.

Following a “work-related social
function” that evening, the complaint
says, Solinski accepted Briner’s offer
to drive her to her home. When they
arrived, the complaint continues,
“Briner unzipped his pants and pulled
the plaintiff toward him” and “indi-
cated [she] should perform oral sex
on him.”

Solinski says she repulsed the ad-
vances, concluded they were alcohol-
driven, and decided such an incident

(Continued on page 83)

nate route to reach the consumer
while cutting artist development
costs.

More and more record compa-
nies are getting into the act. RCA
is planning to inject some product
into the indie pipeline through Me-
chanic Records, with which it has a
joint-venture distribution deal. At-
lantic has put out several singles
and a dance compilation through
its independently distributed Big
Beat subsidiary. And Island, which
has long operated indie imprints,
just launched an independent rock
offshoot, Indigo Records.

Meanwhile, PolyGram has
formed an Independent Label
Sales (ILS) unit to handle certain
titles from its imprints. Warner
Bros. placed Naughty By Nature
with its wholly owned, indepen-
dently distributed label, Tommy
Boy. And Sony Music, which owns
half of Relativity Entertainment
Distribution, is considering using
the indie distributor for some of its
titles.

“Nowadays, it’s difficult to get
radio and video exposure, and
there’s a glut of product,” says
Rich Kudolla, senior VP of sales at
Sony’s Columbia label. “You really
have to go down to the street. [In-
dependent distributors] reach a
consumer we don’t always get to.”

Kudolla confirms that Columbia
will put some of its future product
through RED, although he de-
clines to specify titles.

RED recently had dramatic suc-
cess with Ugly Kid Joe’s platinum-
certified debut EP, “As Ugly As
They Wanna Be,” which was re-
leased on Mercury’s alternative
Star Dog imprint. Mercury used
RED to establish a positive sales
history and a devoted fan base to
lay the groundwork for its upcom-
ing album release on Mercury
through PolyGram Distribution.

But Larry Stessel, senior VP/GM

(Continued on page 50)

Authors, Composers & Publishers
(SGAE).

Celebrating the roles of both cre-
ativity and commerce in the music in-
dustry, NMS opened with the pre-
sentation of the Joel Webber
Awards for Excellence in Music &
Business to Bruce Pavitt and Jona-
than Poneman of Seattle’s influen-
tial Sub Pop Records, and to Michael
Shalett and Michael Fine, chief exec-
utives of SoundScan, whose point-of-
sale data is used in some of the Bill-
board charts.

The seminar began against the
backdrop of a boycott threatened
against Time Warner by police
groups angry over the Body Count

(Continued on page 86)

Genesis At Giants. Atlantic recording group Genesis celebrates with label
executives backstage at Giants Stadium in East Rutherford, N.J., where the band
piayed two shows as part of the North American leg of its “We Can't Dance World
Tour '92.” The band’s 17th album, “We Can’t Dance,” has gone double-platinum
and yielded the hit singles “No Son Of Mine, “i Can't Dance,” and “Hold On My
Heart.” Shown, from left, are Atlantic senior VP Tunc Erim; Mike Rutherford,
Genesis; Atlantic co-chairman/co-CEO Ahmet M. Ertegun; Genesis manager Tony
Smith; Tony Banks, Genesis; Atlantic co-chairman/co-CEQ Doug Morris; Phil
Collins, Genesis; and Atlantic vice chairman/CFO Mel Lewinter.

TOKYO—An advisory council to Ja-
pan’s Cultural Affairs Agency has
set preliminary guidelines regard-
ing the collection and allocation of
digital recording royalties, which
will likely be introduced in Japan in
January 1993.

The Confederation for the Home
Taping Problem, comprised of rep-
resentatives of rights holders, hard-
ware and software manufacturers,
academics and consumers, has
agreed that royalties will be levied
on digital audiotape, MiniDisc, and
digital compact cassette machines.

Japan Gouncil Plans Digital Royalties

The three rights-holders groups
represented in the confederation—
the Japanese Society for Rights of
Authors, Composers and Publishers
(JASRAC), the Recording Industry
Assn. of Japan (RIAJ), and the Ja-
pan Council of Performers’ Organi-
zations (Geidankyo)—will form a
new body to collect digital home tap-
ing royalties from makers and im-
porters of hardware and blank digi-
tal recording media. The exact royal-
ty rate has yet to be set.

Under the terms of the prelimi-
nary agreement, JASRAC will take

36% of the total compensation
amount for distribution to its mem-
bers, while the RIAJ and Geidankyo
will each take 32%. In addition, the
three bodies will set aside an as-yet
undetermined percentage of their
royalties to fund the activities of the
Copyright Research and Informa-
tion Center.

Copyright holders are reportedly
asking that 1,500 yen ($11.81) be
charged for every digital recording
device and 30 yen (24 cents) for each
blank digital tape sold.

STEVE McCLURE

Peter Allen, Singer/Writer, Dead At 48

Composer Of Major Hits Enjoyed Fame As Showman

B BY IRV LICHTMAN

NEW YORK—Peter Allen, the sing-
er/songwriter whose biggest songs
were hits by others, but who enjoyed
a successful career as a stage and
cabaret personality, died June 18 of
an AIDS-related illness. He was 48.

Allen was born in Tenterfield, Aus-
tralia, which was featured in the title
of his first album, “Tenterfield Sad-
dler,” released by the Metromedia la-
bel in the early *70s.

He had only one Hot 100 hit, “Fly
Away,” which reached No. 92 in 1981.
But, starting in the mid-"70s, his mel-
odies, usually with lyrics by Carole
Bayer Sager, were the stuff of big
chart success.

In 1974, Olivia Newton-John
achieved stardom with her No. 1
MCA recording of “I Honestly Love
You” (lyrics by Jeff Barry); in 1978,
Melissa Manchester’s “Don’t Cry Out
Loud,” with words by Sager, hit No.
10 on the Arista label; a year later,
“I’"d Rather Leave While I'm In
Love” reached No. 38 for Rita Coo-
lidge, Allen’s label mate at A&M.

His biggest success by far was
“Arthur’s Theme (Best That You Can
Do)” by Christopher Cross, which hit

No. 1 in 1981 on Warner Bros. and
earned Oscars for Allen, Sager,
Cross, and Burt Bacharach for best
song. It was written for the hit film
“Arthur.”

Although Frank Sinatra and many
others either recorded his songs or
made them a part of their on-stage
acts, Allen himself was the prime ve-
hicle for most of his material, creat-
ing cabaret or concert favorites by
dint of his dynamic stage presence.
On stage, Allen was glitzy on one

hand, poignantly moving on the oth-
er, when he sat down at the piano to
perform a song such as ‘““‘Quiet
Please! (There’s A Lady On Stage),”
which he wrote with Sager. The song
is said to be a tribute to Judy Gar-
land, who is credited with discovering
Allen in Hong Kong when he was
part of a duo (Allen was at one time
married to Garland’s daughter, Liza
Minnelli).
Other Allen favorites include his
(Continued on page 76)

B BY GREG REIBMAN

BOSTON—A free outdoor concert
here, which was attended by an es-
timated 20,000 persons, erupted in
violence June 18 shortly after police
stopped the music, due to unruly
behavior in the crowd. At least 20
people were injured, 24 were arrest-
ed, and neighboring stores were
iooted in the ensuing melee.

The concert was the first of three
planned “Free Summer Jam” con-

Free Boston Goncert A Stage For Violence

certs sponsored by Boston top 40
WZOU-FM.

Only four of the scheduled acts—
Meli'sa Morgan, Giggles, Laura
Enea, and Mr. Big—actually ap-
peared at the City Hall Plaza con-
cert before the event was halted.
Six canceled acts—Stacy Earl, M.C.
Brains, Arrested Development, Col-
lege Boyz, A Tribe Called Quest,
and Kim Syms—performed at an
impromptu concert at the

(Continued on page 85)
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First-Half Goncert Biz
Booms 34% Over 1991

NEW YORK—Confirming that the
concert business is rebounding
from its dismal performance in
1991, Amusement Business has re-
ported that its Top 25 Boxscore
grosses for the first six months of
1992 are up 34% in world markets
tracked by the publication.

Amusement Business, Bill-
board’s sister publication based in
Nashville, says the Top 25 Box-
score grosses for Dec. 9, 1991,
through June 8, 1992, totaled
$45,802,383, an increase of
$11,587,251 over the first half of
1991.

Further, the tally notes that at-
tendance at the top 25 shows in-

Clapton, Daltrey
Top Slate Of
July Releases

B BY LARRY FLICK

NEW YORK—The July album-re-
lease slate is dominated by rock-ori-
ented titles, with Eric Clapton and
Roger Daltrey leading the way.

Other key sets are issued by Clint
Black, Megadeth, Motorhead, Sonic
Youth, DJ Quik, and EPMD, while
the soundtrack to the film “Buffy
The Vampire Slayer” has a glittery
cast of artists.

On July 28, Clapton delivers “Un-
plugged” on Warner Bros. The album
documents a recent live acoustic gig
in London. Among the tracks includ-
ed are ‘“Before You Accuse Me,”
“Tears In Heaven,” and “Layla.” The
title will be supported by a longform
home video release, and a 10-city U.S.
concert tour with Elton John this
summer.

Daltrey breaks an extended record-
ing silence with “Rocks In The Head”
(Atlantic, July 28). The album was re-

(Continued on page 54)

creased nearly 8%, from 7,642,387
to 8,305,088 ticket buyers.

The top-grossing artist during
the first six months of the year has
been Neil Diamond, with 10 sellout
shows at the Sydney Entertain-
ment Centre in Australia in April
and May, which grossed $3,682,208.
Ten of the 25 top-grossing concerts
during the first half of 1992 oc-
curred outside the U.S.

The increase in concert atten-
dance is attributed to the touring of
established acts such as Diamond,
Eric Clapton, U2, and Genesis and
is expected to continue through the
summer on the strength of tours by
Bruce Springsteen, Jimmy Buffett,
the Cure, John Mellencamp, and
others.

Bottom Line Blues. Virgin U.S. Label Group president Phil Quartararo, center,
congratulates recording artists John Hammond, left, and Pops Staples on their
performances at Point Blank/Charisma’s recent blues show at the Bottom Line
in New York. During the show, Staples was joined by his musical family, the
Staples Singers. Staples’ current album is “Peace To The Neighborhood™’;
Hammond's latest is “Got Love If You Want It.”

B BY TRUDI MILLER

NEW YORK—Seventeen Warner
Music Group videos will have their
world premieres during the Olympic
games, ensuring an estimated 60
million viewers. A different video
will premiere each night of the
Olympics.

The videos are part of “Medals &
Music,” a cross-promotion between
Warner Music Group, NBC Sports,
and Coca-Cola. The other facets of
the promotion are a CD/cassette
giveaway, a series of seven develop-
ing-artist sampler cassettes that can
be ordered by mail, and the release
of Warner Bros.” “Barcelona Gold”
album.

Additionally, Adweek reports that
Coca-Cola, via McCann-Erickson/
New York, is close to a deal that
would see Randy Travis and Natalie
Cole doing 15-second introductions

Wamer Ties Video Dehuts To Olympics

60 Million Estimated Viewers To See 17 New Clips

to a series of 60-second Coke TV
commercials that will air through-
out the Olympics. However, Randy
Donaldson, VP of public relations
for Coca-Cola USA, says he is un-
aware of any such plan.

The promotion will be publicized
with TV commerecials, featuring Rod
Stewart in a cameo; a 100-market ra-
dio campaign; in-store displays; ex-
tensive print advertising; and in-
serts in Coca-Cola packaging.

Each video will be themed to an
Olympic event taking place the day
of the broadcast. The video for Eric
Clapton’s song ‘“Wonderful To-
night,” for example, will be broad-
cast on the eve of the competition
for women’s individual all-around
gymnast. Part of the video was
shown as a “work-in-progress” at
the press conference here announc-
ing the promotion; it featured a fe-
male gymnast preparing for the

event.

“We see this as a unique and pow-
erful opportunity to showcase our
artists’ music to people who aren’t
regular listeners,” said Jordan Rost,
Warner Music Group VP of market-
ing, at the June 22 press conference.

Regarding the songs, Warner Mu-
sic Group spokeswoman Margaret
Wade says, “Some of the songs are
new; some have been rewritten with
new lyrics; some are not new but the
video is new.”

For the CD/cassette giveaway, 20
million award certificates have been
placed at random under the caps of
specially marked two- and three-liter
bottles of Coke and inside Coca-Cola
multipacks. The odds of winning
are one in 10 for the multipacks and
one in 20 for the bottles. There are
three six-song volumes to choose
from; winners can select by mail

(Continued on page 77)

RECORD COMPANIES. Gordon Bossin is
appointed COO of Vee-Jay Records in
Cornwall Bridge, Conn. He was VP
of marketing and sales for Vestron
Video and Lightning Video.

Capitol Records promotes Keith
Thompson to director of artist de-
velopment in Los Angeles and
Frank Murray to director of East
Coast crossover promotion in New
York. They were, respectively, as-
sociate director of artist develop-
ment and director of dance promo-
tion.

Tim Hyde is promoted to director
of alternative promotion for Mercury
Records in New York. He was man-
ager of alternative promotion.

Michelle Shore is promoted to al-
ternative promotion director of Gef-
fen Records in Los Angeles. She was
associate director of alternative and
metal promotion.

Howie Miura is named alternative
promotion and marketing director for

BOSSIN

THOMPSON

Island Records’ independent labels—
Mango, Great Jones, 4th & B'way,
and Indigo—in Los Angeles. He was
alternative promotion manager for
PolyGram Label Group.

Harold McCoy is promoted to VP
of finance/CFO for Windham Hill in
Los Angeles. He was finance/ac-
counting director.

Harvey Rosen is named East re-
gional sales manager at Miramar in
Seattle. He was VP of sales and mar-
keting for Landmark.

Michael Scott is appointed VP/op-
erations director for Moonroof Rec-

HYDE SHORE

ords in New York. He was VP/GM of
Best Performances.

Michelle Andersen is promoted to
promotion manager for The Welk
Music Group in Los Angeles. She was
promotion coordinator.

DISTRIBUTION. Bill Frohlich is pro-
moted to New England branch man-
ager for Sony Music Distribution in
Lexington, Mass. He was sales man-
ager, Mid-Atlantic branch.

Rick Kerkow is promoted to Min-
neapolis branch manager for Sight &
Sound Distributors. He was key ac-

EXECUTIVE TURNTABLE :

MIURA FROHLICH

counts representative.

PUBLISHING. John Andrucci is pro-
moted to director of the film sound-
track division of EMI Music Publish-
ing in Los Angeles. He was manager
of film and TV music.

Melissa Ruderman is named West
Coast professional manager of
Chrysalis Music Group in Los Ange-
les. She was production coordinator
for Visages Photo.

RELATED FIELDS. Howard Handler is
appointed senior VP of marketing for

GCEMA Buys Laurie
Catalog, Pacts For
Hi/Gream Distrib

B BY CRAIG ROSEN

LOS ANGELES—CEMA Special
Markets has purchased the Laurie
Records catalog and signed a long-
term pact to handle Hi Records’ Hi/
Cream catalog. CEMA representa-
tives say the moves will help fill the
void left by Rhino Records’ recent
defection to WEA Distribution.

The acquired material will be re-
leased on a new CEMA-distributed
midline label, which will be chris-
tened after the name clears the reg-
istration office, says Eli Okun, VP/
GM of CEMA Special Markets.

“There’s no doubt that there was a
void left by Rhino’s departure,” says
Russ Bach, president of CEMA Dis-
tribution. “With these acquisitions
we do fill that void and provide more
catalog to take out to the custom-
ers.”

The Laurie deal gives CEMA Spe-
cial Markets the worldwide rights to
all masters recorded for the label be-
fore 1976. This will allow EMI Music
companies to package the material
in various international markets.
CEMA does not own the Laurie
name or logo, but can use the name
in its album titles.

The Laurie Records catalog in-
cludes recordings by Dion, Dion &
the Belmonts, the Chiffons, the Roy-
al Guardsmen, the Mystics, and oth-
ers.

According to Ron Bollon, VP and
owner of the Laurie Group, which
operates several small labels, the de-
cision to sell off the catalog is part of
the company’s effort to focus more
on current product. “The dollars we
get from [the deal] will be used to ex-
pand our frontline product,” he says.

The Hi/Cream catalog, which had
been licensed to MCA/Motown since
the early 1980s, includes material by
Ann Peebles, Ace Cannon, the Bill
Black Combo, and others. Also in-
cluded is material Al Green recorded
for Hi Records, which is licensed to

(Continued on page 77)

ANDRUCCI

HANDLER

MTV: Music Television in New York.
He was VP of marketing for Broad-
way Video Entertainment.

Neil Jacobsen is named VP of tal-
ent acquisition for MCA Concerts in
Los Angeles. He was a senior agent
at Triad Artists.

Nicky Lee is appointed manager of
marketing services for PolyGram
Video in New York. She was a mar-
keting assistant.

Dave Conrad is promoted to VP/
plant manager for Denon Digital In-
dustries in Madison, Ga. He was
plant manager.

10

wWwWw . americanradiohistorv.com

BILLBOARD JULY 4, 1992


www.americanradiohistory.com

z  LIVETHIS SUMMER!... INSELECT GITIES
= COAST-T0-COAST! JULY 5 AUGUST 25, 192

Budweiser
salutes the bi
T _Winner’s at the
I.(lfln MUSIC

All dates and artists sub|ect to chcmge

We salute their recent achievements at the 1992 Latin Music Awards!
g Al Juan Luis Guerra Y 4.40 Ana Gahriel

gé%;éﬁﬂsmp Tropical /Salsa Category Regional Mexican Division Pop Category

e Group of the Year e female Artist of the Year e Female Artist of the Year
o Album of the Year “Bachata Rosa” o Album of the Year “Mi Mexico” @ Song of the Year “Cosas Del Amor”

Join us in congratulating two of the most popular acts around!

© 1992 ANHEUSER-BUSCH, INC. BREWERS OF BUDWEISER® BEER e ST. LOUIS, MO



www.americanradiohistory.com

Artists & Music

B-52’s Continue To Strut Their Stuff

New Set, Tour Follow In Wake Of Wilson’s Exit

B BY PAUL VERNA

NEW YORK—Riddle: They're or-
ganized, yet they know the ways of
chaos; they have a mean sting, but
deep down they're full of sweetness;
and their arrival—which almost in-
variably occurs in summertime—is
always presaged by a buzz. What are
they?

They're the Bees. of course, the B-
52’s, back with heaps of “Good Stuff,”
their new Warner Bros. album com-
ing three years after the astronomi-
cally successful “Cosmic Thing” al-
bum, which has sold more than 3
million copies.

Following the departure of vocalist
Cindy Wilson, the remaining trio of

The B-52's—from left, Fred Schneider,
Kate Pierson, and Keith
Strickland—have recruited Julee
Cruise to replace Cindy Wilson on the
group’s upcoming tour.

singers Kate Pierson and Fred
Schneider and multi-instrumentalist
Keith Strickland was forced to rein-
vent itself on every level: writing, re-
hearsing, recording, and touring.

“It was really a puzzle,” says Pier-
son of Wilson’s departure. “Cindy had
been saying since the ‘Cosmic Thing’
tour that she wanted to leave and
move back to Georgia to be closer to
her family, so it forced us to change
and try different configurations—
sort of erack the code. So we just jam-
med and, as it turned out, there was
more of a dialog between Fred and 1.”

Strickland, who generates most of
the band’s musical ideas in his home
studio and records basic tracks for
Pierson and Schneider to improvise
over in rehearsal, tailored his ap-
proach to the new format.

Strickland savs, “On this album I
started paring down what I put on
tape, not getting too many sounds on
there, because I find that it really in-
hibits Kate and Fred. If there’s too
much in there then all the space is
filled up and you just want to sit back
and listen.”

Pierson filled the void left by Wil-
son’s absence by double-tracking har-
monies on most of her vocals with the
expectation that someone would be
hired to perform those parts on stage.
Indeed, the 13-52’s have just an-
nounced that singer Julee Cruise will

Arc Angels A Divine Blend
Of Veteran Blues Rockers

M BY CHRIS MORRIS

LOS ANGELES—Any band that in-
cludes two Austin, Texas, guitar phen-
oms and the rhythm section for the late
Stevie Ray Vaughan has “prefab su-
pergroup” written all over it.

But Charlie Sexton of the Arc An-
gels says his partnership with fellow
axe man Doyle Bramhall IT in the Gef-
fen Records group came about in the
most casual fashion imaginable.

“I'm in my little studio, and I'm re-
ally serious about the writing thing.”
Sexton explains. “Doyle was around,
and I said, ‘Hey man, we should really
get together and do some writing.” So
we just got together and kinda
clicked.”

Both Sexton, a former teen wizard
who has recorded two solo albums for
MCA, and Bramhall, who played side

by side with Jimmie Vaughan in the
IFabulous Thunderbirds (and who is
signed to a solo development deal with
Geffen), are rocking guitarists in the
blues-based Austin tradition. So a
hookup with hassist Tommy Shannon
and drummer Chris “Whipper” Layton
of Double Trouble seemed natural to
the guitarists.

“To me, I thought it was a good thing
to do to keep these guyvs together,”
Sexton says. “And it was a good thing
for the band—that’s why it all hap-
pened so fast.

“It was completely a fluke,” Sexton
continues. “We were just going to get
together and play gigs, and people dug
it, and two weeks later companies were
calling. If we were going to be looking
for a deal, we’d probably still be beat-
ing the street.”

(Continved on next page)
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“WORLD’S BEST UNSIGNED FUNK ROCK BAND”
Inquiries to Robert Dorne, Esq. (310) 478-0877
11301 West Olympic # 545, West Los Angeles, CA 90064

join the band for the tour, which be-
gins in mid-August and is expected to
run through the end of the year.

Early signs for the album are good.
The title cut has already made waves
at top 40 and modern rock stations,
entering the Hot 100 chart at No. 59
and rising to a bulleted No. 45 in its
second week, while the video for the
song has been added on MTV in ex-
clusive rotation.

“Good Stuft” is loaded with other
singles possibilities, particularly “Is
That You Mo-Dean?,” which teatures
what the band calls an “intergalactie
choir” of friends; “Hot Pants Explo-
sion,” a salacious duet about “the lon-
gest legs in the shortest pants”; “Tell
It Like It T-I-Ig,” which was inspired
by the brassy Esther Sanford from
the "70s sitcom “Sanford And Son”;
and “Revolution Earth,” a “psyche-
delic awareness vibe” whose lyries
were written by longtime band collab-
orator Robert Waldrop.

Despite the band’s new lineup and

In The Name Of Justice. For an upcoming fall release titled "“Strike A Deep Chord:
Blues Guitars For the Homeless,” on Justice Records, an all-star cast gathered
recently at RPM Studios in New York to record “Brother Can You Spare A Dime” and
“America The Beautiful,” with partial proceeds to benefit the National Coalition for the
Homeless. Pictured in the front row, from left, are Justice Records president Randall
Jamail and Odetta. In back row from left are guitarist John Campbell, Dr. John,
drummer Will Calhoun of Living Colour, and bassist Rufus Reid.

(Continued on next page)

WHO'S THAT VOICE? One of the most promising new
vocalists on the pop scene has hit No. 1 on the Billboard
Hot 100—and yet you may not know his name.

In recent weeks, I keep hearing the same question about
Mariah Carey’s current chart-topping version of the
Jackson 5 hit “I'll Be There.” Who is singing that great
solo on the track?

His name is Trey Lorenz—as Mariah softly notes betore
this voung newcomer briefly steals the spotlight on the sin-
gle. But her introduction is easy to miss. Lorenz’s vocal
talent is not.

Trey Lorenz’s Voice Carries Mariah Hit;
Press Backs Utensil;

Sweet’s ‘Inside’ Qut

dian Film Musie Of Vijaya Anand,” released on David
Byrne’s world beat label Luaka Bop, the Sire/Warner
Bros. imprint plans the release this summer of “Dancing
Is Beautiful,” four dance remixes inspired by composer
Anand’s music from artists including Deee-Lite, Rudy
Tambala of A.R. Kane, and Nightmares On Wax. The
“Dance Raja Dance” disc debuted last week on the World
Music Albums chart ... Former Scandal vocalist Patty
Smyth duets with Don Henley on “Sometimes Love Ain’t
Enough” from her forthcoming MCA debut, produced by
Roy Bittan.

Signed by Sony Music president
Tommy Mottola, Lorenz is cur-
rently working on his debut disc, due
on Epic Records, where associate
A&R director Lee Dannay reports
this South Carolina native—"from
an old-fashioned, singing-in-the-
church kind of family”—is in the stu-

LIFE AFTER THE MAJORS:
The Samples, the reggae/rock quar-
tet from Colorado that released a
debut disc last year on Arista Rec-
ords, has since left the label and sig-
ned with W.A.R. (What Are Rec-
ords), a new indie operation founded

die with Carey, Keith Thomas, and
Walter Afanasieff producing. Look
for a star-bound arrival in the fall.

CELEBRATION: Mick Jagger leads a lineup of artists
celebrating Britain's National Music Day Sunday (28) in
a program he initiated with former arts minister Tim Ren-
ton. Among other events, Jagger will play at a celebration
of the blues at Hammersmith Odeon with Ron Wood, the
Charlie Watts Quartet, Gary Moore & his Midnight
Blues Band, and Pop Staples ... Meanwhile, Jagger has
been in Los Angeles’ Oceanway Studios recently recording
with Det’ American act the Red Devils.

BEAT PICKS: While the bass player and drummer dug
into sort of a driving-post-punk-grunge groove, the guitar-
ist sunk to the floor of the Manhattan rehearsal studio, flat
on his back, his head nearly inside his Marshall amp, trip-
ping off warm waves of riffs both cacophonous and glori-
ous. As the jam reached a peak, the small crowd in the
room burst into applause. Along with its musical might,
this trio, dubbed Utensil, ought to have no problem build-
ing a press buzz. The band boasts Columbia/Kaos publicity
ace Jim Merlis on bass, jowrnalist Michael Azerrad on
drums, and the inimitable Ira Robbins, editor of the Trou-
ser Press record guide, on guitar . . . In the wake of strong
critical reception for “Dance Raja Dance: The South In-

by Thom Duffy

by Rob Gordon, former A&R exec
for EMI Records. “The Samples are
one of several emerging bands who
tour constantly—and profitab-
ly—but cannot be pigeonholed at radic and therefore
should not be on a major label,” says W.A.R. press and
marketing exec Jim Lewi. With a 6,000-member fan club
building its buzz, Lewi reports the band has moved 15,000
copies of its current release through indie channels in the
past six weeks... The Beyond is signed to Harvest/
EMI U.K,, where its album “Crawl” hit the top 75. But
when it came to breaking through in the U.S., the band
opted for a deal with the street-savvy U.S. affiliate of Con-
tinuum Records, which is marketing it through Relativity
Entertainment Distribution. After playing the New Music¢
Seminar, the band is due back in the U.S. for a promo tour
later this summer.

SWEET HISTORY: You know an artist is breaking
through when his back catalog is released by a record label
that previously dropped him. Columbia Records’ Legacy
line has reissued the 1986 debut album “Inside” from
Matthew Sweet, whose current Zoo Records album “Girl-
friend” topped Billboard’s Heatseekers chart before crack-
ing The Billboard 200. On the heels of a new single, “T've
Been Waiting,” Sweet is opening on the Indigo Girls’ cur-
rent tour.
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Deals: Erasure Goes Mute/Elektra;
L.R.S. Inks Non-Fiction In Co-Pact

Erasure has signed with Mute/Elektra Entertainment, according to an an-
nouncement from Elektra chairman Bob Krasnow. The duo of Vince
Clarke and Andy Bell have enjoyed top 20 hits with “Chains Of Love” and
“A Little Respect” while signed to Sire Records in the U.S. Its first
Mute/Elektra dise, a tribute EP to Abba titled “Abba-esque,” has debuted
at No. 1 on the Music Week chart in Britain, prior to its release here June
26 ... Non-Fiction from Grand Slamm Records to I.R.S. in a joint-label
venture. The act’s sophomore dise, “In The Know,” will arrive in August
from Grand Slamm/L.R.S. ... U.K.’s Creation Records act Adorable has sig-
ned with SBK, while its label mates the Boo Radleys, have inked a deal
with Columbia ... Captain America has nabbed a U.S. deal—but lost use
of its band name. The group has signed with Atlantie for all territories out-
side the U.K. but has been forced by Marvel Comies to abandon the moniker
with which it enjoyed two top-five indie chart singles back home. The band
will be known as Eugenius.

Worth To Sony For Tour Planning

Responding to the renewed importance of tour coordination in artist devel-
opment (Billboard, April 25), Sony Music senior VP Michele Anthony has
appointed Missy Worth to the new post of VP of talent development, based
in Los Angeles. Worth will work with each of the Sony Music labels to coor-
dinate marketing efforts and tours. Worth was previously VP of talent ac-
quisitions for MCA Concerts.

Williams Heading Monterey Nville Unit

Buck Williams, a founding partner of Frontier Booking International,
has joined Monterey Artists as head of the booking agency’s Nashville divi-
sion. “With Buck Williams joining us, we are reaffirming our commitment
to Nashville as a diverse music community,” says Dan Weiner, co-founder
of Monterey with partner Fred Bohlander. For Williams, who began his
music career at the Paragon Agency in Macon, Ga., from 1975-79, the move
is a return to his Southern roots. He joined Ian Copeland in 1980 at F.B.1,,
which merged earlier this year with the InterTalent agency. Monterey’s
artists include Aerosmith, Bonnie Raitt, k.d. lang, Highway 101, and Lyle
Lovett.

‘League’ Soundtrack Scores Standards

The upcoming Columbia Records soundtrack of the Penny Marshall film
“A League Of Their Own,” starring Tom Hanks, Geena Davis, Lori Petty,
and Madonna, offers pop standards of the '30s and "40s, sung by artists in-
cluding Billy Joel, James Taylor, the Manhattan Transfer, Art Garfun-
kel, and Carole King. The film will be promoted at ballparks nationwide
in a tie-in with Major League Baseball and will be featured in a half-hour
HBO special to air during July. The soundtrack arrives Tuesday (30).

Tours: Sabbath; Lemonheads; Miller

The reunited Black Sabbath, featuring Terry ‘“Geezer” Butler, Ronnie
James Dio, Tony [ommi, and Vinny Appice, opened a world tour June 23
in Rio de Janeiro as Warner Bros. releases the group’s new dise, “Dehuman-
izer,” Tuesday (30). The revived group already has enjoyed an album-rock
hit this spring with the track “Time Machine” from the multiplatinum
“Wayne’s World” soundtrack. “TV Crimes” is the lead single from the new
set. A U.S. tour will begin July 24 in Miami ... The Lemonheads launch
a North American tour Wednesday (1) in Providence, R.I., in support of
their sophomore Atlantic disc “It’s A Shame About Ray,” as the title track
and first single from the set climbs the Modern Roek Tracks chart and MTV
adds a clip of the tune to “120 Minutes” ... Steve Miller begins his “Lost
Cities” tour with support act Curtis Salgado July 5 at the Pacific Amphithe-
ater, Los Angeles ... The Black Crowes, riding the worldwide success of
their sophomore Def American disc “The Southern Harmony & Musical
Companion,” have opened their 1992-93 world tour with four sold-out dates
in Tokyo and will launch the U.S. leg of their tour July 24 in Minneapolis,
where two shows sold-out in an hour each ... The Rollins Band, fronted
by the singular Henry Rollins, opened a seven-week U.S. tour June 15 in
Houston as radio receives “Tearing,” the new single from the Rollins Band
album “The End Of Silence.” Rollins (that’s Henry, not the band) also plans
select spoken-word performances this summer . .. Bob Weir and Rob Was-
serman are supported on their summer shed tour, their third annual outing
together, by Bruce Cockburn and Michelle Shocked, who will open for
Weir & Wasserman then join the two for a set-closing jam in what’s been
dubbed the “Searing The Children Tour.” Weir & Wasserman are also re-
cording their first album together, produced by Don Was, with material
penned with the late Willie Dixon, Chris Whitley, Michael Penn,
Shocked, and others ... Aboriginal singer/songwriter Archie Roach, who
makes his U.S. recording debut with “Charcoal Lane” on High Tone Rec-
ords, opens a tour July 17 at the Vancouver Folk Festival.

H BY THOM DUFFY

NEW YORK—Neil Schon’s latest
musical journey began by chance, as
plans to produce a pair of rocking
brothers from L.A. led to a commit-
ment to join a new band, Hardline,
on MCA Records.

“It was just something that hap-
pened on a fluke and the whole band
came together,” recalls the guitarist,
whose platinum credits include al-
bums with Journey, Santana, and,
most recently, Bad English.

“Takin’ Me Down,” the first radio
track from Hardline’s debut disc,
“Double Eclipse,” has bulleted onto
the Album Rock Tracks chart and
the band is due to begin a tour later
this month with chart-topping act
Mr. Big.

“We're definitely turning some
heads,” says Schon. “And this is def-
initely a summer record.”

For Schon, however, Hardline
was born in the winter of his discon-
tent with Bad English, as that group
inereasingly was urged to record
pop/rock material by outside wri-
ters. “Nobody seemed very happy in
that situation,” he says. “Musically,
I was getting frustrated because I
believe a real band is a band that
writes its own material.” And Hard-
line does, in a driving arena-rock
style, with no apologies.

Schon Takes Hardline With New Band

Production Duties Lead To Him Joining MCA Act

Schon’s involvement began with a
tape he received of singer Johnny
Gioeli and guitarist Joey Gioeli, who
had established their band Brunette
on the L.A. scene.

“He was just going to produce
them,” says Herbie Herbert,
Schon’s longtime manager. “But [
said, ‘Listen to your playing [on the
demo]. How could I ever be satisfied
with anyone else? ”

MCA ON THE LINE

After recruiting former Bad Eng-
lish drummer Deen Castronovo and
bassist Todd Jensen from David Lee
Roth’s band, Hardline was signed by
MCA executive VP of A&R Paul At-
kinson. “We did all the demos on a
little Tascam and that’s basically
what Paul heard,” says Schon, who
adds that joining MCA was like com-
ing back home, as he reunited with
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Hardline men-wbers, from left, are Joey
Gioeli, Deen Castronovo, Johnny
Gioeli, Neil Schon, and Todd Jensen.

former Columbia Records execu-
tives including MCA chairman Al
Teller, whom he knew during Jour-
ney’s heyday. Herbert adds, “I saw
[MCA] having success with [album-
rock bands] Trixter and Steelheart”
and the label choice seemed ideal.

Even before “Double Eclipse” had
been released, Hardline was invited
by Schon’s friends in Van Halen this
spring to open a fill-in date outside
Detroit on Van Halen’s arena tour.
“We test-drove it in front of 20,000
people without a record out,” says
Schon. And the band got called back
for an encore.

From a management standpoint,
Herbert says bands such as Hard-
line and his fellow client the Storm
are disproving the commonly held
belief that album-rock airplay does
not translate into album sales.

“Neil Schon feels he has a divine
right to platinum,” quips veteran
manager Bill Thompson, who is co-
representing Hardline with Her-
bert. “He’s like a rock’n'roll Mozart;
he was a child prodigy at 15.

“We're extremely excited about
this album,” continues Thompson,
who notes Hardline has already built
a buzz in both Japan and European
markets through BMG/MCA Inter-
national. “We want this thing to de-
velop on its own grounds, which will
make for a longer life.”

B-52’s CONTINUE TO STRUT THEIR STUFF

(Continued from preceding page)

new approach, its current record
mines the same vein that supplied the
lifeblood of “Cosmic Thing”: irresisti-
bly upbeat dance songs about love,
sex, space travel, fashion, and the
earth’s frail eco-system.

Similarities between “Cosmic
Thing” and “Good Stuff” are not sur-
prising given that the same two vet-
eran producers—Don Was and Nile
Rodgers—worked on both albums.

Schneider says, “When it was time
to do this album, I think it was just
natural that we chose both of them
because it was such a good experience
and the results were so good.”

He adds, “Even though they’re two
different types of producers there’s a
cohesiveness there because they both
come from a band background. They
wanted to capture us the best way
possible and enhance it a little bit, so
it was great.”

While Pierson acknowledges some
parallels between the two records,
she says, “We definitely didn’t set out
to do another ‘Cosmic Thing.” We still
had this creative urge when we fin-
ished ‘Cosmic Thing’ and we had
more to say, so it was natural that we
continue where we left off. I think
there was a feeling of continuity, but
in my mind, this album is quite differ-
ent in a lot of ways. Sonically, I think
it takes a leap forward.”

THE BIRDS AND THE B'S
Perhaps the most adventurous
composition on “Good Stuff” is Strick-
land’s instrumental “The World’s
Green Laughter,” which features “vo-
cal”’ samples of a bobolink and a

green-tailed towhee as well as what is
probably the first-ever recorded per-
cussion track by a red-bellied wood-
pecker.

The birds reflect the B-52’s long-
standing commitment to the defense
of animal rights and the environment,
as well as the fight against AIDS,
which in 1985 claimed Wilson’s
brother Ricky, a founding member of
the band. Indeed, the group has dedi-
cated this album to “all of our broth-
ers and sisters who are living with
HIV.”

The Bees are already planning to
take their social activism on the road

ARC ANGELS
(Continued from preceding page)

The Arc Angels were ultimately sig-
ned to Geffen by A&R executive Gary
Gersh, who had also introduced Sexton
to the band’s producer, Little Steven
Van Zandt, three years ago.

“I always say that he knew,” Sexton
says, adding, with a laugh, “I don’t
know exactly what he knew, but I knew
he knew something. I just really felt he
was the guy to make the first record
for this band, just because of his dispo-
sition, producing-wise. He’s not over-
powering, he doesn’t put his stamp on
it, he loves bands, he’s great with ar-
rangements.”

The band’s first track, “Living In A
Dream,” has slowly scaled Billboard’s
Album Rock Tracks chart, and the al-
bum has hit No. 1 on the Heatseekers
albums chart. The group is currently
supporting the album with a club tour.

with them when they launch their
tour later this summer. Pierson says
the group Concerts for the Environ-
ment will hand out pamphlets at the
shows, and such organizations as
Greenpeace and People for the Ethi-
cal Treatment of Animals might also
participate. Benefit concerts, always
a cornerstone of the group’s proactive
disposition, will figure into the plan.

The tour will feature, in addition to
Cruise, Dan Hickey on drums, Sue
Hadjopoulos on percussion and vo-
cals, and longtime collaborators
Tracy Wormworth on bass and Pat
Irwin on keyboards, guitar, and vo-
cals.

The group will play mostly shed-
size venues with the Violent Femmes
opening, but some arena dates are in
the works as well.
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P’Gram Profile: Cornish Aims‘
To Increase U.S. Presence

THE MANDATE: PolyGram
Music Publishing Group presi-
dent and CEO Colin Cornish, the
Australian publishing veteran who
took up his duties in Los Angeles
earlier this year, has both a corpo-
rate and personal mandate for big
growth—but he's reasonable
about it.

“I’d say we're probably No. 3
among music publishers in Amer-
ica, but let’s face it, the difference
between us and Nos. 1 and 2 are
hundreds of millions of dollars.
We'll be staying No. 3 for some-

tural harbingers of spring in New .

York has been the Sunday and
Monday performances of Maurice
Levine’s “Lyrics And Lyricists”
series at the 92nd Street YMCA.
Levine put several out on his own
label, but now he and producer
Richard Seader have made a deal
with Hugh Fordin’s DRG label to
make even more of the events, now
totaling 80, available on CD.
DRG's summer schedule ineludes
“An Evening” with Johnny Mer-
cer, Alan Jay Lerner, Jerry Her-
man, Sammy Cahn, Sheldon

time to come, Harnick,
but I'm out to - John Kander
increase mar- wnrds& and Fred
ket share.” Ebb, and
That being ) . E.Y. Har-
so, Cornish lﬁi_'r_ 00 ??JE burg. Later
aims to estab- !FEF_FFEFTE-IE'EiT IETErET on, look for
lish the “most Stephen
proficient, ichtman Sondheim,
well-man- by Irv Lichtm Dorothy

aged music publishing operation in
the States, one that is creatively
appealing to talent. With all the re-
sources of a multinational opera-
tion, we can cope with anyone we
sign.”

Cornish says his corporate man-
date, from worldwide publishing
chief David Hockman, is to lift the
company’s U.S. profile so it can
provide the worldwide operation
with more U.S. repertoire, a re-
sponsibility of creative VP Mike
Sandoval. With a bit of competi-
tive spirit, Cornish wants to give
PolyGram’s U.K. operation “a run
for the money.”

While Cornish is a beneficiary of
the worldwide U2 signing and an
administration deal with INXS, re-
cent U.S.-based acts now in the

| PolyGram Music fold include the

Beastie Boys, k.d. lang, and new
bands Body Count and American
Music Club. Also, the Jimmy
Webb catalog has also been ac-
quired by the company.

Cornish notes that during the
week of June 13, the company had
publishing deals for songs on five
of the top 10 albums, with cuts by
a wide spectrum of talent, includ-
ing Billy Ray Cyrus, Garth
Brooks, the Black Crowes, Pearl
Jam, and Sir Mix-A-Lot.

Having moved from Burbank,
Calif., to larger quarters more cen-
tral to the Los Angeles music com-
munity—the former home of
Almo/Irving Musie—Cornish
says the Los Angeles and New
York staff of 50 is likely to “creep
up a bit,” with a catalog exploita-
tion staffer in both Los Angeles
and New York to be added soon.

As to his new homebase, Cor-
nish notes, “Nothing has surprised
me in the months I've been here.
After all, I've made at least 50 vis-
its to the States in the last 20
years.”

THEIR WORDS, THEIR Music:
For years, one of the bright cul-

Fields., and Arthur Schwartz.
The most recent event is the just-
concluded tribute to the Broadway
and film songs of composer Je-
rome Kern. In addition to the ar-
chival treat of hearing writers do
their own material, many songs
are sung by leading lights of the
New York cabaret scene. Fordin
says he also may get home video
rights to 16 studio-shot videos fea-
turing writers who've appeared at
the “Y.”

JAZZING IT UP: Miss Music, a
co-venture in New York between
Ervin Litkei, president of Aurora
Records, and Ethel Gabriel, pres-
ident of Dunhill Music, has ac-
quired the Tuckle Day Music jazz
catalog of composer/arranger
Mark Kirk. Kirk’'s works and ar-
rangements have been performed
by such artists as Phil Woods,
Gary Burton, and the Dave Bru-
beck Quartet and are used in col-
lege courses. As a saxist, Kirk has
played with Ray Charles, Tony
Bennett, Betty Carter, Art
Blakey, and as the leader of his
own quartet. He also teaches jazz
composing and arranging at
Rutgers Univ, Also, Litkei and
Gabriel plan to release the Mark
Kirk Jazz Quartet’s CD “Laven-
der Mist” on their newly formed
JazzMania label. Kirk will act as
a consultant and supervisor for the
label.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Hal Leonard Publications:

1. Anthrax, Attack Of The Killer
B’s

2. Judds Greatest Hits, Vol. 2

3. Reba Mc¢Entire, For My Bro-
ken Heart

4. Willie Dixon, Master Blues
Composer

5. Robert Johnson, At The Cross-
roads.
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Ephraim Lewis’ Music More Than Skin-Deep

B BY DAVID NATHAN

LOS ANGELES—The subject of a
major campaign aimed at launching
him internationally, British-born
Ephraim Lewis describes the music on
“Skin,” his Elektra Entertainment de-
but dise, as “subtle vet deep with an
ethereal quality ... but with sub-
stance.”

While media pundits have compared
Lewis with other U.K. acts like Sade
and Seal, the singer/songwriter’s style
is distinetive. He cites a range of artists
from Joni Mitchell to Curtis Mayfield
as early musical influences. “Actually,
I started singing gospel when 1 was

ADVERTISEMENT
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real young, just like a lot of black art-
ists in the States,” he says.

Lewis, who hails from Wolverhamp-
ton, England, was working in a local
Kentucky Fried Chicken store when a
high school teacher
recommended he
work as a backup
singer in a local
studio. Subse-
quently, he began
working at a Shef-
field studio, where
he met musical
partner Jonathan
Quaramby, who co-
wrote eight tracks and co-produced
Lewis’ debut Elektra album. “Between
us, we have a whole potpourri of musi-
cal tastes,” says Lewis. “He’s heavily
into jazz, while I brought a soul-gospel
element to the music.”

While shopping a deal, Lewis
worked at a London gas station.
Through Sheffield studio owner Kevin
Bacon, who co-produced the album,
Lewis’ demo tape landed in the hands
of Annie Roseberry, Elektra’s U.K.
A&R executive. A live audition of the
song “Summer Lightning” convinced
Roseberry, who in turn sent Lewis’
demo to Elektra chairman Bob Kras-
now: Lewis was signed to a worldwide
deal last fall.

David Bither, senior VP/GM at

single “It Can’t Be Forever” going to
urban, AC, top 40, and alternative ra-
dio at one time, he says, “We made a
statement to the industry.” Lewis was
in the U.S. for an initial round of spe-
cial listening parties to introduce him
to retail, radio, and press personnel in
May.

Lewis says he was “gob-
smacked”—a British-ism for “speech-
less”—at getting his record deal and
admits his musie is “slightly outside”
the work of such well-known British
acts as Soul II Soul and Mica Paris.
Making mention of specific tracks on
“Skin,” Lewis notes the title cut came
“out of my teenage years, when | felt
particularly vulnerable; ‘Rules For
Life’ is about how rules can stop people
from achieving their goals and dreams;
‘Mortal Seed’ refers to a situation
where my girlfriend went thro