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ARE ALL GIMMICKS
FOR INSTANCE, HERE'S THE WORLD'S
SMALLEST IN- STORE DISPLAY.
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OTHER RAPPERS CHECK IN,
BUT THEY DON'T CHECK BUT.

N2DEEP's “Back To The Hotel"
(PCT-5367). Already a Top 10 selling
album and single in San Francisco thanks
to KMEL and WILD 107. Giving N20epth to
THE BOX Houston, B9S and Power 102
Fresno, and Q102 Philly.

From the album "Back To The Hotel”
(PCT/PCD-1427).

Out now on Profile.

HEARD YOU MISSED HIM,
NOW HE MAGKS...

Two years after his debut album
{over 200,000 sold), Ron C is
"Back On The Street” (PCT/PCD-1431)
with the first single and video
"Mary Had A Pimp" (PRO-7370).
Out now. Also on Prafile.

P.S. Look lor DJ Quik's new album
"Way 2 Fomky" on July 20th.

I —— |

This story was prepared by Craig
Rosen in Los Angeles and Jim
Bessman and Janine McAdams in
New York.

LOS ANGELES—Three new star-
studded soundtrack albums offer the
potential of a hit as large as that of
the “Wayne’s World” soundtrack:
“Singles” and “Honeymoon In Ve-
gas” on the Epic Soundtrax imprint
and “Beomerang” on the Arista-dis-
tributed LaFace Records.

While all of these albums are being
released in the same time frame, they

SHANICE

should not compete much with one
another, since each targets a differ-
ent demographic.

“Boomerang,” which was released
July 1, the same day as the Para-
mount film, includes tracks from a di-
verse array of R&B and rap acts, in-
cluding Babyface, PM. Dawn, and
Boyz II Men. It will probably attract
strong interest from R&B fans, who

are also lining up to buy the new Per-
spective/ A&M soundtrack from “Mo’
Money” (Billboard, May 23).
“Honeymoon In Vegas,” set for an
Aug. 11 release, features a variety of
rock and country stars, including
John Mellencamp, Billy Joel, Travis
Tritt, and Trisha Yearwood, inter-
preting Elvis Presley classics. At-
(Continued on page 72)

Sell-Through Milestone Nears
As Studios Ready Hit Parade

B BY SETH GOLDSTEIN

NEW YORK—The second half of
1992 will be a sell-through watershed
for Hollywood’s home video suppli-
ers. As many as 10 box-office heavy-
weights are being tapped for release
at sell-through prices from July

BELGRADE—The musicians of
what used to be Yugoslavia know
all about combat rock, and it’s more
than a Clash record.

Since the out-
break of this coun-
try’s civil war in
June 1991, every-
thing that was an in-
tegral, routine part
of the music scene
has become unfeasi-
ble. That scene en-
compassed 25 years of continuous
rock production, yielding a wide
range of genres and recordings.
The most popular bands—Fish

Yugoslav Givil War Halts
Growth Of Local Music Biz

Chowder and Bajaga & the In-
structors from Belgrade, for ex-
ample, and White Button and Blue
Orchestra from Sa-
rajevo—regularly
did two-month tours
of Yugoslavia cov-
ering around 60
towns, and some of
their albums sold as
many as 500,000
copies. On the eve of
the war, private rec-
ord labels were gaining ground,
working with unknown but prom-
ising bands.

(Continued on page 67)

through November—a record num-
ber for the industry.

Seven have been announced: “The
Great Mouse Detective,” “The Res-
cuers,” and “Beauty And The Beast”
from Disney; “Hook” from Columbia
TriStar; “Wayne’s World” from Para-
mount; “FernGully: The Last Rain
Forest” from FoxVideo; and “Rock-
A-Doodle” from HBO Video. Three
more are considered imminent: “Bee-
thoven” from MCA/Universal and

(Continued on page 77)

Bush, New LAPD Chief,
NRA Assail Body Gount;
Cops To Sell TW Stock

This story was prepared by Chris
Morris in Los Angeles, Greg Retb-
man in Boston, and Bill Holland
in Washington, D.C.

LOS ANGELES—The denunciation
of Body Count’s heavy metal song
“Cop Killer” snowballed further last
week, as President George Bush con-
demned the song during a speech in
New York, new Los Angeles police
chief Willie Williams attacked it be-
fore reporters, and the National Rifle

(Continued on page 71)
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Rock 40 Format
Reappears With
New Approach

EBY ERIC BOEHLERT

NEW YORK—A growing num-
ber of radio stations are again tak-
ing a crack at rock 40, the album
rock/top 40 hybrid that suffered a
setback when its highest-profile
outlet, KQLZ (Pirate Radio) Los
Angeles, faded and, eventually,
switched to album rock in early
1991.

(Continued on page 60)
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Rap Roots: The Story Of Brer Soul

The craftsman earns his keep through his expertise, but the art-
ist invents his job. Aside from being an acclaimed novelist, play-
wright, and film and TV director, Melvin Van Peebles is a record-
ing artist who pioneered the metered musical monologs now re-
ferred to as rap. Before seminal Jamaican DJ King Stitt, dub artist
U Roy, the Last Poets, and Gil Scott-Heron helped draw the map
for the rappers who would follow, Melvin Van Peebles laid the
foundation of the modern rap ethos on Sept. 26, 1968, with the re-
lease of “Brer Soul” (A&M).

Recorded during a series of live sessions in a Manhattan studio
just off 42nd Street, “Brer Soul” consisted of nine narrative vi-
gnettes of the urban African-American experience, or “tunes from
blackness,” as Van Peebles came to call them.

“When [ was growing up in the streets of Chicago, a brer was a
bro, a homeboy,” recalls Van Peebles. “The idea of doing a record
employing the Brer Soul character arose back in 1967, when I re-
turned to this country after living for several years in Holland and
France. From abroad I knew the ferment of the

with a funky, jazz-edged Manhattan combo. Van Peebles’ songs
had titles like “You Can Get Up Before Noon Without Being A
Square,” “Tenth And Greenwich (Women’s House Of Detention),”
“Catch That On The Corner,” and “Lilly Done The Zampoughi
Everytime I Pulled Her Coattail.”

“We got together in a downtown hall to woodshed,” says Van
Peebles. “And I said, ‘I don’t want you to play the music, I want
you to play the words!”

And what words they were, delivered with quaking fury and
dramatic bounce. Each piece lent esprit and episodic form to an
array of inner-city witnesses. A badly rattled Romeo calls to his
Juliet from the sidewalk below her jail-cell window (‘“Make
some kind of sign so I know it’s you, 'cause you so far away’’);
and a lover eulogizes the woman he killed in a jealous rage
(“Towering above me like some African Queen, 'cept for the
flypaper in the ceiling”’).

“In each song, I wanted to describe a part of life rarely

’

seen,” says Van Peebles, so he invested each

civil rights movement, but I was struck when I got
back here that almost none of the black popular or
protest music mirrored the black experience per

*
se.” m“SIn

TO MY EARS

A graduate of Ohio Wesleyan and a former nav-
igator/bombardier in the Strategic Air Command,
Van Peebles had been invited to France by the Cin-
ematique due to several distinguished film shorts
he’d done in San Francisco. While in France, Mel-
vin published five well-received but modest-selling
novels and toiled intermittently as a busker.

“Eventually, after qualifying for a French Di-
rector’s card,” recalls Van Peebles, “I made my
first feature film, a French-language movie called
‘La Permission’ [“Story Of A Three Day Pass”], a
love story about an American soldier and a French
girl. Because of that picture, [ came back here as a
French delegate to the San Francisco Film Festi-
val. My film became the critic’s choice at the festi-
val, but they didn’t know I was an American, let

o

by Timothy Whit

persona with a deep-background dignity that
made it impossible to take the predicaments
lightly. “ ‘Lilly’ was taken from a girl I knew
who was always so quiet, ’til one day we wind
up in the Gramercy Hotel doing the funky mon-
key, and she leaps up in the middle of the bed
and starts dancing! ‘Tenth And Greenwich’
came from my experiences as a broke young
guy sleeping on a park bench across from the
Women’s House of Detention.”

Van Peebles hasn’t been broke for quite a
spell, having done handsomely in the stock mar-
ket. And his many acclaimed Broadway plays
(“Ain’t Supposed To Die A Natural Death,”
“Don’t Play Us Cheap”’), films (‘““Watermelon
Man,” “Sweet Sweetback’s Baadasssss Song”’),
television productions (“Sophisticated Gents”
and the Emmy-winning CBS anti-censorship
special “The Day They Came To Arrest The
Book”) have left him comfortably fulfilled. He

alone black, and that created a furor, because
there were no black directors in the States.”

There were also no black rappers in America at the time—and it
was Van Peebles’ rhythmic spoken-word muse, a guiding spirit
pursued on the boulevards and back alleys of Europe, that the ris-
ing young film maker suddenly ached to reinvoke.

“In my head I've always put music to every tale I've written, and
vice versa, and since nobody in this country was letting folks like
me do what they wanted anyhow, it was all the same creative bat-
tle. People’d say, ‘How can you call these songs?! And I'd just say
my famous phrase, ‘Kiss my black ass!,’ and then press onward.”

Realizing that most of the music industry establishment—from
publishing to A&R—would have great difficulty grasping his no-
tion of taping a gritty spoken-language session backed by a live
band, Van Peebles decided to approach A&M Records, which at the
time had few black artists on its roster.

“I went to A&M because I was smart,” says Van Peebles, grin-
ning sagely. “Any of the other companies I would have gone to
would have assumed, since they had a number of black artists, that
they were niggerologists. But A&M knew something that’s invalu-
able with white people; they knew what they didn’t know! Jerry
Moss was the guy I dealt with, and he was very visionary, very
laidback. He and [Herb] Alpert let me do what I wanted to do.”

Which was to “meticulously” rehearse his melodic soliloquies
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also plans the reissue of most of his eight inimi-
table albums.

The slim, sinewy Melvin remains the same outspoken, effer-
vescent wag he was back in '67, bursting with ideas and playful
self-deprecation. And now, with his 13th novel just completed
and due to be published this fall (“Dirty Pictures,” Simon &
Schuster), Van Peebles is again turning his attention to music.
A preview of new tracks recently co-produced with William
“Spaceman” Patterson—among them the splenetic “No Jus-
tice, No Peace (The White Man Ain’t No Fool),” the tender
“Blinded By Your Stuff,” and richly pulsative rearrangements
of “Lilly Done The Zampoughi” and ‘“My Love Belongs To
You”’—reveal him to be a wily innovator just a step ahead of
Arrested Development.

“My latest stuff is what you would probably call post-hip-hop
or alternative rap,” Van Peebles allows. “Now that people have
gotten into the habit of listening closely to cute things like Kris
Kross or the hard edges of an Ice-T, I figure I can make it as
simple or complex as I please. But modern rap’s subject matter
has gotten too formalized, and I mean to cover the whole spec-
trum of life—not just nookie and confrontational politics. I'm
still a storyteller in the ancient tradition, and any time some-
body says I can’t try something, I just smile and say, ‘Kiss
my—." Well,” he smirks, “I think you know what [ tell 'em.”
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UNINFORMED MEDIA SERVE ICE-T BASHERS™ AIMS

B BY PHYLLIS POLLACK

I first saw Ice-T and his heavy
metal band Body Count perform
about a year ago in Irvine, Calif.,
and I have seen them several times
since. They've played countless
shows, performing “Cop Killer,”
and believe me, at all these shows
(including dates in Houston, where
the police group that launched the
anti-Body Count movement is
based), the police were in the
house.

The “Body Count” album was
released in March, well before the
L.A. riots. Still, none of the police
officers who heard ‘“‘Cop Killer”’ at
the above-mentioned concerts ever
protested the song or the album.
Then, seemingly out of nowhere,
the controversy over the song
erupted in June.

The propaganda campaign
claiming that the album’s avail-
ability is a national crisis started in
Houston, home of both Susan Bak-
er, co-founder with Tipper Gore of
the Parents’ Music Resource Cen-
ter, and her husband, Secretary of
State James Baker (formerly Pres-
ident Bush’s campaign manager).
Previously, both the PMRC and
Focus On The Family (which also
claimed Susan Baker as a board
member at one time) had conduct-
ed a campaign against rap act

N.W.A over its song “Fuck Tha Po-
lice”’; that drive also enlisted the
police and climaxed with an offi-
cial FBI letter to Priority Records,
N.W.A’s label, condemning the
song’s lyrics.

The present campaign against
Ice-T is just as disgraceful as the
FBI's action against N.W.A or its
media disinformation campaigns
against such black leaders as Mar-
tin Luther King Jr. and Malcolm X.
In the case of Ice-T, the Houston
City Council also chimed in and
President Bush and Vice President
Quayle opportunistically jumped
on the issue, guaranteeing that we
would hear about it from a capti-
vated and often uninformed media.
Sixty Congressmen—all but three
of them Republicans—signed a let-
ter to Time Warner denouncing the
album.

As [ write this, Republican L.A.
City Councilwoman and congres-
sional candidate Joan Milke Flo-
res, who introduced the recently
passed motion in the council to re-
quest that Time Warner pull “Cop
Killer” from the Body Count al-
bum, is admitting to a news anchor
that she never listened to the rec-
ord. Unfortunately, most of the
people who write the “hard news”
stories about artists—and many of
those who feed them the “news”—
don’t bother to listen to the rec-

TIRED OF RAP-BASHING

One of the best articles on the per-
spective of rap music in a positive
form was Owen Husney's recent
Commentary (Billboard, June 27),
which stated: ‘‘Listen to the
streets and let all people—all the
people—have a voice.”

I am tired of the endlessly nega-
tive view of hardcore rap music by
the media and the public in gener-
al. Some people choose to sit in
judgment of others who might dif-
fer from the “mainstream,” turn-
ing their backs and placing blame
on certain walks of life. They ex-
cuse their attitude with the notion
that ‘“‘they’re unwilling to help
themselves, so why should we
help?”

The rappers’ views of social
problems, which they have tried
to communicate to the public for
years, have fallen on deaf ears. In-
stead of listening, helping, and ad-
dressing these problems, people
spend too much time asking why.
We have to shock the public into a
recognition of reality or create con-
troversy in order to have our voices
heard. The street-life experiences
of black or Hispanic urban youths
are best expressed by the real-life
experiences of hardcore rap artists,
who tell it like it was, is, and, to
them, always will be.

We live in a see-no-evil, hear-no-
evil, and speak-no-evil society.
The reality is that most people do
not make $50,000 a year and have

an American dream house on a hill
with a white picket fence.

So, if you don’t like the nega-
tive, realistic messages found in
most hardcore rap music, give
hardcore rappers something posi-
tive to rap about. In this day and
age, a positive outlook seems
doubtful.

Juliet M. Grimble-Morris
Assistant to VP, Retail Operations
Tower Records

W. Sacramento, Calif.

DIGNITY IN RAP

The recent Commentary by Mi-
chelle Shocked and Bart Bull on
the L.A. riots and gangster rap-
pers (Billboard, June 20) deserves
careful consideration. On the one
hand, their historical analysis of
racial stereotyping in popular mu-
sic is both thoughtful and valu-
able. [t serves to point out the sig-
nificant impact that various forms
of cultural expression have on
broader social contexts, especially
with respect to ideas of identity
and community values.

However, | wonder whether it is
fair to portray the connection be-
tween the riots and rap as merely
reflecting an updating of prejudi-
cial images created by and/or for
the white consumer. I have not
seen The London Times article to
which Shocked and Bull were re-
sponding, but it does seem that
another interpretation of that con-
nection is possible.

ords they report on, either.

I recently flew to Omaha, Neb.,
to deal with the media covering the
case there against retailers who
had sold 2 Live Crew albums. Re-
porters were being faxed the lyries
to 2 Live Crew and Ice-T songs—
but only carefully chosen, incendi-
ary lines—by fundamentalist
groups. One Omaha reporter
who'd written a front-page story
condemning both artists said her

story wasn’t racially tainted and
told me Ice-T was white. She
claimed she had listened to the
Body Count album but could re-
member only lyrics about “mam-
ma, lighter fluid, and plastic
bags.” She said she “couldn’t re-
member’”’ any references to racism
and other topics that were predom-
inant themes on the album. Clear-
ly, the people who plant Ice-bash-
ing information in the media know
that the vast majority of reporters

‘Certain officials
needed a new
PR campaign’

Phyllis Pollack heads Def Press,
an L.A.-based publicity firm that
has handled groups such as the
Geto Boys and Bytches With
Problems and currently
represents such artists as
Luther Campbell of 2 Live Crew.

don’t know their subject matter,
and they hope the average reader
doesn’t, either.

This well-orchestrated press
campaign against Ice-T didn’t
start until elected officials noticed
that a significant number of white
people had begun expressing dis-
gust with the police and the Rod-
ney King beating verdict in Los
Angeles. It is certainly not news
that there is tension between the
black community
and the police: Any-
one remember the
Black Panthers’
“Off The Pigs’’ cam-
paign?

The mass media
exposed a major
city’s distaste for
the police; more peo-
ple (black and
white) started to
talk louder about the injustices in
the black community; and Bush’s
ratings plummeted after the L.A.
riots. Certain elected officials
needed a new PR campaign. What
the PMRC and the FBI had tried to
hide from white America—what
N.W.A, Ice-T, and other artists
were reporting on—was exposed
when the King verdict and the L.A.
riots became worldwide news, and
the problem could no longer be hid-
den.

Right-wing extremist media pro-
pagandists like talk-show host
Rush Limbaugh (who had just
spent the night at the White
House) attempted to discredit
Ice-T on national radio, saying his
fans are ‘“‘savages and the people
who beat up [L.A. truck driver]
Reginald Denny.” Limbaugh nev-
er used the correct term, “heavy
metal,” to describe Ice’s record; in-
stead, we kept hearing the word
“rap,” along with adjectives that
were supposed to instill fear of rap
and black males in the white com-
munity. Systematically, from the
Ice-bashers in the media (and in
motions filed by the L.A. City
Council and Board of Supervisors),
we hear the term ‘“rap.” Calculat-
edly, Quayle made sure to pitch his
message about Ice-T and Body
Count to the National Assn. of
Talk Show Hosts at their conven-
tion.

The messages on Ice-T’s “Body
Count” must not be censored, lost,
rewritten, or distorted by the me-
dia. Those of us who care about is-
sues concerning freedom of
speech, racism, music, and the
truth must make ourselves heard
by the media, rather than allow
threatened politicians to advance
their agendas by attacking artists.

LETTERS

True, for many artists and lis-
teners, rap is an outlet for their
frustration and anger. But it also
provides for the expression of dig-
nity and self-worth. Striking a bal-
ance between the two contributes
mightily to the power of such rap-
pers as KRS-One, M.C. Lyte, Ice-
T, and many others. In retrospect,
rap’s foreshadowing of the out-
raged response to the Rodney
King verdict came less from the
paranoid fantasy of Uzi-toting
gangstas storming the streets
than from its recurrent message
of cultural isolation and social de-
spair that threaten black commu-
nities every day. However unset-
tling this may be for audiences re-
moved from the hard reality, it is
this aspect of rap that makes it a
vital and important form of mod-
ern communication. I hope that
Shocked and Bull recognize the
distinction.

John C. Hajduk

State University of N.Y. at Buffalo
Department of History

Buffalo, N.Y.

ARTISTS VS. ARTISTS

We are the creators of the “over-
sized doll”’ pictured in a recent
Billboard editorial about a manne-
quin playing a mechanical piano at
New York’s Marriott Marquis Ho-
tel (Billboard, June 6). We are also
the creators of a whole series of
soft sculptures, having made over
2,200 of them to order for use as

decorative accessories in homes
and businesses throughout the
world.

Seeing your response to the ar-
ticle by Robin Meloy Goldsby in
Allegro magazine (published by
Local 802 of the musicians’ union)
gave us pause. We enjoyed the
publicity; but we find it discon-
certing that one group of artists
lays the blame for its discomfort
at the feet (or hands) of others en-
gaged in another art form.

Not one of our characters has
ever before been accused of de-
priving a gainfully employed indi-
vidual of his or her income, as
claimed by Goldsby. She and the
other pianists who previously
played at the Marriott Marquis’
Clock Lounge became superflu-
ous to that management because
of a technological advance. Brain
surgeons are becoming superflu-
ous because gamma radiation
technology is replacing invasive
surgery; we doubt scalpel manu-
facturers’ employees write letters
of protest to hospitals.

Goldsby needs to learn how to
make lemonade when faced with a
plethora of lemons. The prolifera-
tion of keyboard technology is not
going to ebb because of her; in
fact, the need for a greater vari-
ety of programs is going to devel-
op as the cost of automated in-
struments drops and the conver-
sion of existing instruments
grows in hospitality settings and

homes alike. If Goldsby wants her
music heard, she and her col-
leagues might be better served if
they invest their efforts in pursu-
ing the opportunities a new and
burgeoning market may afford
them.

With a character at the key-
board, according to some owners
of our “Maestro,” people recog-
nize the instrument and its elec-
tronic support as an entertain-
ment medium and rein in their
proclivity to use it as an ashtray
or a busboy’s collection point. We
feel our work helps protect the in-
vestment in the instrument by dis-
tracting patrons from the me-
chanics as well as adding whimsy
to the setting. Our work does not
take jobs away from people.

Goldsby and Billboard are still
cursing the darkness instead of
looking for the light switch (tech-
nologically speaking).

The young people who attended
the New Music Seminar at the
Marriott Marquis are probably
keenly aware, not only of the
changes technology is bringing to
the music industry, but also of
how to capitalize on the technolo-
gy and the changes, both existing
and foreseeable. Comparing the
tone of your editorial to the aspi-
rations of young musicians we've
met, their awareness exceeds
yours.

Judy and Lee Maitenfort
South Orange, N.J.
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JUBLE BOX
: WITH SYSTEM

Taken by itself, the Pilz Double Box stands
in a unique position: it has 55 % less poly-
styrol than the conventional double box.
You can take out both CDs directly. Exactly
the same dimensions as the Jewel Box.
Always ready for delivery. But good was
not good enough for us. That's why we
have incorporated the Double Box into a
complete system: with a special material-
and space-saving reusable transport
container for 5000 Pilz Double Boxes.
A fully automatic packaging machine
which packages 7200 CDs in the
Double Box per hour. Inclusive qua-
lity control of CDs, label, packaging
of booklet and inlay card, with stick-
ering and cellowrapping with tear strip.
When will you discover the unique system  7he quick compact system for a
of the Pilz Double Box? Give us a call to ob- 9uick industry double box, container,
packaging machine: Typisch Pilz.
tain your sample and detailed information.

/%

INDUSTRIES

PILZ USA Inc., Gilberto, CA, USA, Tel.: 714/8 58 36 63, Fax: 714/8 583397 - PILZ Compact Disc, KranzbergiMiinchen, GERMANY, Tel.: 08166/ 30215, Fax: 08166/30298
PILZ UK Ltd., London, GREAT BRITAIN, Tel.: 071/371-58 34, Fax: 071/371-5835 - PILZ JAPAN K.K., Tokyo, JAPAN, Tel.: 03 (34 45) 0181, Fax: 03 (34 45) 5101
PILZ ITALIA S.r.l., Bussolengo (VR), ITALY, Tel.: 045/6 7002 40, Fax: 045/6 700241 - PILZ ESPANA S.A., ESPANA, Tel.: 918/2528 39, Fax: 918/252835
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Slower Music-Sales Growth Projected

Survey Also Shows Video Gains Down

B BY DON JEFFREY

NEW YORK—Recorded music sales
in the U.S. are projected to increase
at a lower rate from 1992 through
1996 than in the previous five years
because of decelerating growth in
compact disc sales, according to a re-
cent study.

The survey also indicates that con-
sumer spending on home video will
grow in the next five years at less
than one-half the rate it did from
1986-1991, as the rise in the number
of new VCR households slows down.

Veronis, Suhler & Associates, a
New York investment banking firm
that specializes in the communica-
tions industry, says in its annual fore-
cast that consumer spending on re-
cordings and music video will in-

crease at a 6.3% average annual rate
through 1996, compared with 11% av-
erage yearly growth from 1986-1991.
At the 6.3% compound rate, sales
would total $10.6 billion in 1996, up
from $7.8 billion last year.

Unit sales are projected to increase
at a 4.3% annual rate over the next
five years to 990 million units, com-
pared with a 5.3% yearly rate from
1986-1991. Last year, according to the
Recording Industry Assn. of Ameri-
ca, 801 million units were sold in the
U.S., a decline from the previous
year. In 1991, the average price of a
recording rose 12.3% to $9.78, and
that price increase caused recession-
strapped consumers to buy fewer
records, says Veronis, Suhler.

Through 1996, the study says, the
average retail price of a record will

E BY BILL HOLLAND

WASHINGTON, D.C.—An Oma-
ha District Court judge dismissed
a government lawsuit against two
Omaha record retailers June 30
for selling copies of the ‘‘adult”
stickered version of the 2 Live
Crew’s “Sports Weekend (As Nas-
ty As They Wanna Be Part II)”" to
minors.

Under the agreement worked
out between the two sides, the
court tacked on a proviso that the
stores, “without admitting guilt,”
would take further steps to pre-
vent future sales of the stickered

Omaha Retailers In The Glear
Over Sale Of Crew Album

album to minors and would agree
with the court that the material
“may be harmful to minors.” The
defendants in the suit were two
stores owned by the Albany, N.Y.-
based Trans World Inc. chain and
two stores owned by the local
Pickles chain.

Under Nebraska law, it is illegal
to sell material that could be con-
sidered harmful to minors. The
relevant statute, however, hinges
on a finding that the material in
question is obscene.

Lawyers for both sides claimed
victory. Omaha City Prosecutor

(Continued on page 73)

La. Gov. Vetoes Lyrics Bill

Have Conservatives Struck Out?

WASHINGTON, D.C.—Louisiana
Gov. Edwin Edwards vetoed legis-
lation July 1 that would have made
it a crime for minors to purchase
sound recordings carrying the rec-
ord industry’s voluntary parental
advisory label.

The legislation, sponsored by
Republican lawmaker Ted Haik,
would have imposed fines and jail
terms on retailers who distributed
or sold labeled albums to minors.

It was the only legislation in the
country that would have punished
young consumers who bought al-
bums carrying voluntary advisory
labels, even if they had parental
approval. It was also the only one
that sought out retailers who dis-
tribute or sell labeled product for
fines and jail terms.

Edwards had stated several
times (as early as last year) that he
would veto any such legislation,
but the news came as a relief to a
buoyant Jay Berman, president of
the Recording Industry Assn. of
America.

“Relieved? Yes [ am relieved.
I’ve been waiting, expecting, all
week. [ felt like an expectant fa-
ther.”

Passage of the legislation, said
Berman, would have put into jeop-
ardy the future of the music indus-

try’s voluntary labeling program,
which, ironically, was crafted and
initiated in 1989 as a result of ef-
forts of conservative state law-
makers nationwide, including Lou-
isiana’s Haik, to draft more Draco-
nian measures.
A spokesperson for the National
(Continued on page 77)

rise only 1.9% annually to $10.73. This
year, it adds, “prices for most for-
mats are expected to be reduced” be-
cause of “sensitivity to prices dis-
played by consumers in 1991.”

For the current year, Veronis,
Suhler projects that consumer spend-
ing on music will jump 7.8% to $8.4
billion while unit sales increase 5.5%
to 845 million.

What the survey does not take into
effect are new formats such as the
MiniDisc and digital compact cas-
sette, both of which are scheduled to
debut this fall. The study also ignores
the fact that megahit recordings can
cause a surge in overall music sales,
Its projections are based upon histori-
cal data, including economic fore-
casts and trends in pricing, sales,

(Continued on page 73)

-

&

Platinum Peppers. The Red Hot Chili Peppers receive double-platinum awards
for their Warner Bros. debut album “Blood Sugar Sex Magik.” The album
features the single “Under The Bridge,” which has gone gold and reached No. 1
on Billboard’s Hot 100. The group is scheduled to headline the upcoming
Lollapalooza '92 tour, which begins July 18 and runs through mid-September.
Shown at Warner Bros.’ Los Angeles headquarters, from left, are band member
Anthony Kiedis; album producer Rick Rubin; band member Flea; Warner Bros.
Records chairman of the board Mo Ostin; band member Chad Smith; and the

band’s manager, Lindy Goetz.

P’Gram Diversified Ent. Lives Up To Its Name
Bold PPV, Theater Ventures Among Division’s Moves

B BY MELINDA NEWMAN

NEW YORK—“PolyGram Diversi-
fied Entertainment is PolyGram’s
laboratory for being entrepreneurial
and experimental at the same time,”
says PDE president John Scher.

Eighteen months after its incep-
tion, the division is living up to that
description. Having expanded Poly-
Gram into such areas as merchandis-
ing, theatrical investment, and pay-
per-view television, PDE is now cast-
ing a wider net by exploring
theatrical production and manage-
ment and merchandising co-ventures.

In one of its latest endeavors, PDE
is testing the pay-per-view market
with a movie prior to its theatrical re-
lease. PDE has presented several
PPV events over the last year, includ-
ing a Metropolitan Opera 25th anni-
versary gala and a Guns N’ Roses
concert from Paris, but this marks
the first time a theatrical movie has
premiered on PPV.

“Time Will Tell,” an Island Visual
Arts production about Bob Marley’s
life, has been playing at a Los Ange-
les film house, but otherwise is not
being theatrically released until late
July—after the eight PPV opportuni-
ties are concluded. The first airing,
July 11, signals the beginning of a co-
ordinated campaign that will include
the movie’s September home video

release, a concurrent boxed-set re-
lease, and a Smithsonian Institute ex-
hibition on Marley, Scher says.

The PPV cost will be $9.95, which
is more than double the usual price.
“It’s between an event and a movie,”
Scher says. “We're marketing it as a
way for people to see the film before
they can see it in the theaters. We ex-
pect people to throw parties around it
and invite friends over so that on a
per-customer basis, it’s much less
than going to the movies.”

Other future PPV plans call for a
third edition of “Rock Video Girls,”
the erotic series based on women ap-
pearing in music videos, as well as ex-
pansion into new areas like comedy.
“We tried very hard to convince John-
ny Carson to do an uncensored PPV
the day after the final ‘Tonight
Show,” but we didn’t succeed,” Scher
says. “That’s the perfect example of
what we're going for, other comedi-
ans who don't do live shows often
anymore, like Woody Allen or Steve
Martin.” He also suggests that PDE
might invest in PPV sporting events
such as ice skating or gymnastics.

PDE’s television activities, which
are overseen by PDE VP Jeff Row-
land, are not limited to PPV, Scher
adds. The division is exploring appro-
priate broadcast or cable outlets for a
salute to Frank Zappa taped at the
Ritz in New York earlier this year.

Goldstein Heads Up Billhoard Vid Team

NEW YORK—Seth Goldstein, who
has covered the home video industry
since its infancy, has joined Billboard
as home video edi-
tor.

Goldstein had
been the editor of
the Seth Goldstein
Video Report, a
weekly newslet-
ter. Previously, he
was senior editor
at Twice maga-
zine.

At Billboard, Goldstein heads up a
home video team that includes home
entertainment editor Jim McCul-
laugh, marketing editor Earl Paige,
retail editor Ed Christman, and asso-
ciate marketing editor Paul Verna.
Goldstein, Christman, and Verna are

L0 é

GOLDSTEIN

based in New York; McCullaugh and
Paige are Los Angeles-based. Others
making key contributions in the
home video field at Billboard are
technology editor Susan Nunziata, fi-
nancial editor Don Jeffrey, and Chris
McGowan, who writes the biweekly
Laser Scans column.

Billboard also features the most-
quoted charts of home video sales
and rentals. The magazine’s commit-
ment to the video field will be further
demonstrated in the coming months
through refinements in our coverage
that will make the weekly Home Vid-
€0 section even more timely and com-
plete.

“Seth is a widely respected author-
ity on the home video industry, and
one of the most savvy and thorough
journalists in the home entertain-

ment field,” says Billboard editor in
chief Timothy White. “His expertise
will be an enormous asset to Bill-
board, plus he’ll soon be doing a spe-
cial weekly column on key issues and
the implications of new developments
in home video. We're thrilled he’s
heading up our expanding home vid-
eo department and think our readers
will feel likewise.”

Goldstein began covering home
video at Knowledge Industries Publi-
cations in the "70s. He later helped
start the newsletter Video Week,
where he served as managing editor
from 1979-86.

During his 30-year journalism ca-
reer, Goldstein has worked at numer-
ous other publications, including
Television Digest, where he was se-
nior editor, and Business Week.

An accompanying home video and al-
bum on Verve, Zappa’s original label,
are also planned.

Even when the television experi-
ences have not proven financially
successful as stand-alone ventures,
like the opera gala (which could make
money via a home video), Scher says
they have been learning experi-
ences—in the area of union negotia-
tions for televised productions, for
example.

Such experiences will help with
PDE’s future involvement in Broad-
way plays. PolyGram invested more
than $1 million in “Jelly’s Last Jam,”
the Tony Award-winning musical
based on the life of Jelly Roll Morton.

(Continued on page 77)

P’mount Opens
Gateway For EP
Videos At $9.95

NEW YORK—Going where no stu-
dio has ventured before, Paramount
Home Video has adopted a high-
speed, extended-play duplication
technique for its Gateway line of ti-
tles that carry a suggested list of un-
der $10. It’s the lowest Paramount
has priced any of its feature releases.

The first batch of 14 releases, B
movies ranging from “Omar Khay-
yam” (1957) to “Frankenstein And
The Monster From Hell” (1974), are
brand new to retailers—but that
doesn’t guarantee them acceptance
by video stores that have always
shied away from any tapes not
dubbed in the two-hour mode known
as standard play. Dealers associate
six-hour EP with the poor-quality
playback that was endemic to the for-
mat several years ago.

Moreover, older VCRs that cannot
play EP remain in use, and specialty
outlets say they don’t want to antag-
onize their owners. As a result, the
studios have remained steadfast to
SP. Budget specialists such as Star-
maker Entertainment offer the same
$9.95 titles, dubbed in EP and gener-
ally sold to mass merchants, at $§19.95
in SP for video stores.

Some exceptions exist—LIVE

(Continued on page 77)
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BMG Forms Indie Distribution Unit
New Imprints To Nurture ‘Baby’ Acts

B BY ED CHRISTMAN

NEW YORK—BMG Distribution is
setting up an independent distribu-
tion arm that will handle product by
new and developing acts on labels
owned fully or partially by BMG Mu-
sic.

The new arm, which will be set up
within BMG Distribution, will use a
network of independent distributors
to handle “baby” acts working within
the genres of metal, world, street,
dance, and rap music. Candy Masen-

C’right Renewal Act
Is Law; Home-Taping
Act Still Pending

W BY BILL HOLLAND

WASHINGTON, D.C.—The music in-
dustry’s Copyright Renewal Act was
signed into law June 26 by President
Bush.

The new law provides that song-
writers, publishers, and their heirs
will receive automatic renewal on all
copyrights filed from 1964-77, thus
preventing many songs from slipping
into public domain because of proce-
dural refiling foul-ups.

The law automatically extends the
28-year, first-term copyright for an-
other 47 years, unless another claim
is made to the Copyright Office with-
in a year of the expiration date.

Still awaiting final action on the
Hill is the much-anticipated Audio
Home Taping Bill, which gives ap-
proval to the importation and sale of
consumer digital hardware.

The bill has been passed by the
Senate but still requires final commit-
tee markup on the House side.

Although passage is probable, the
matter is complicated by the existence
of two different versions of the bill
(H.R. 4567, sponsored by Rep. Cardiss
Collins, D-I1L.,, and H.R. 3204, co-spon-
sored by Reps. Jack Brooks, D-Texas,
and William Hughes, D-N.J.)

Passage by the Judiciary Commit-
tee, which handles copyright-related
matters, is most important, and is ex-
pected to bring sign-offs from two
other committees that have looked at
the bills from trade-related perspec-
tives.

Even with approval of other House
committee members expected, the
Judiciary Committee must find time
this month to actually send the bill to
the House floor.

(Continued on page 72)

Two new R&B charts
debut this week.
Terri Rossi describes
the changes ...
see page 19.

gale, formerly director of main-
stream marketing, will head the ef-
fort as director of independent distri-
bution.

As part of the effort, labels that
BMG owns outright or has an equity
stake in—such as Arista, RCA, Zoo,
Imago, Jive, First Warning, Wind-
ham Hill, and Private Music—likely
will create new imprints to release
product through the network, accord-
ing to BMG.

The company’s move into the inde-
pendent distribution arena continues
a trend that has been evolving over

the past couple of years (Billboard,
July 4). Other majors that have rela-
tionships with independent distribu-
tors include Sony Music, which owns
50% of Hollis, N.Y.-based Relativity
Entertainment Distribution; Poly-
Gram, which recently formed an In-
dependent Label Sales division and a
series of baby labels to supply it with
product; and EMI Music, which ac-
quired New York-based Caroline Rec-
ords as part of its purchase of the
Virgin Music Group.
“We are looking for a way to tap
(Continued on page 72)
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Totally Platinum. Columbia recording act Kris Kross receives platinum
awards in New York for the group's debut album, “Totally Krossed Out,”
which has since gone double-platinum. Shown in front, from left, are Chris
Kelly and Chris Smith of Kris Kross. In back, from left, are Sony Music
president Tommy Mottola; producer Jermaine Dupri; Ruffhouse Records CEO
Chris Schwartz; Ruffhouse Records president Joe Nicolo; Columbia Records
president Don lenner; and manager Michael Mauldin.

B BY JEFF CLARK-MEADS

LONDON—In the political and eco-
nomic turmoil of Eastern Europe,
the orderly disintegration of
Czechoslovakia is a bridge over
troubled water for the record com-
panies that operate there.

As the country prepares to follow
its Velvet Revolution with a Velvet
Divorce into two separate nations,
the affiliates of the two major la-
bels trading in the present federal
republic, Sony and BMG, are re-
laxed about the possible conse-
quences of partition.

The process of division into inde-
pendent Czech and Slovak states is

NEW YORK—The Indigo Girls,
Michael Penn, Rick Danko, Garth
Hudson, Peter Holsapple, and Ri-
chie Havens are among the artists
who have donated their voices to a
new single and video calling for
peace in war-torn Yugoslavia and
the rest of the world. (For a descrip-
tion of the music scene in Yugosla-
via, see story, page 1).

The project, which is being dis-
tributed through NBM Records, is
the brainchild of Nenad Bach, a
Croatian recording artist who has
lived in the U.S. for seven years.
Bach was working on a new album
at Bearsville Studios in Bearsville,
N.Y,, when the war between the
Serbians and Croatians erupted. “I
just stopped everything to work on

Majors Appear Unfazed By
GCzechoslovakia’s Split

Groatian Artist Spurs Video
Plea For Peace In Yugosiavia

likely to be a lengthy one, even
though the territory’s political lead-
ers have agreed amicably to go
their separate ways.

“Nobody really knows what's go-
ing to happen,” says Peter Belohla-
vek, head of BMG’s Prague office,
“but even if it becomes two terri-
tories, we would be so close we
would hope to continue selling
across the two countries from
here.”

He points out that distributors
currently cover the whole country;
if the nation divides, he envisions
border restrictions so slight that
they would not interfere with this

(Continued on page 70)

this,” he says.

Bach wrote “Can We Go Higher”
with John Timpane and began en-
listing the aid of musical acquaint-
ances to line up a recording cast.
Actors John Malkovich, Martin
Sheen, Michael York, and Ellen
Burstyn also participated in the pro-
Ject. !

The accompanying video features
the artists performing their parts |
before a black backdrop inter-
spersed with war footage. Both the
single and the clip will be released
during the second week of July.
The video will retail for $9.98, and
the CD or cassette single for $6.98.

Proceeds from the sale of both
formats will go toward humanitar-

(Continued on page 70)

Ron Wood Rolls To Gontinuum For Solo Releases

 BY DEBORAH RUSSELL

LOS ANGELES—Rolling Stones
guitarist Ron Wood will declare his
independence in September when
the Cranford, N.J.-based indepen-
dent Continuum Records releases
his new solo outing, ‘““Slide On
This.”

Continuum, which is just more
than a year old, merged in December
with Best New Music, a New York-
based music marketing firm owned
by Continuum president Tim Brack.
Following that move, the new joint
company went public, which generat-
ed the funds necessary to raise the la-
bel’s profile, says Brack.

“Signing [Wood] is a great thing
for us; it raises our credibility,”
says Brack. “Our strength is in de-
veloping a project and establishing
areal base, as opposed to trying to
make a big hit on the first or sec-
ond record. I think that’s what ap-
pealed to [Wood].”

Brack describes ‘‘Slide On

This,”” the first album under
Wood’s three-album deal, as the
“perfect cross between the Small
Faces and the Stones—very bluesy
and soulful.” In fact, the album
even features Wood’s former
Faces mate Ian McLagen and
Stones drummer Charlie Watts, as
well as the Edge, Joe Elliott, the
Hothouse Flowers, Michael Ka-
men, and more. Wood co-produced
the album with Bernard Fowler.

The album’s debut single,
“Show Me,” is set for early-Au-
gust release. Wood is forming a
live band that will begin touring in
October.

Wood is not the first Rolling
Stone to sign to Continuum. Last
year, the label released “From One
Charlie,”” a Charlie Parker tribute
recorded by Rolling Stones drum-
mer and jazz aficionado Watts,
who also has a three-album deal
with the label. The Watts release is
Continuum’s best-selling title to
date.

In May, Continuum released the
Charlie Watts Quintet album “A
Tribute To Charlie Parker . .. With
Strings.” Brack says the album is
generating the recognition Watts
deserves in jazz circles.

BREAKING CHARLIE WATTS

“We had to work [Watts] basical-
ly as a new artist in the jazz field,”
says Brack. ‘“We had to develop
him as a solo artist, and get behind
the records and work them from
the street up.”

The Best New Music marketing
strategy always has been geared
toward combining radio and retail
promotion into one department,
says Brack. The Continuum staff
has adopted that strategy, and
staffers work both areas simulta-
neously, Brack notes. Best New
Music still exists and continues to
work outside projects on a limited
basis.

Brack currently runs a U.K.-
based Continuum office, with one

other staffer. Label GM/VP
Howie Gabriel heads up the New
Jersey staff of 12.

In addition to the two Rollmg
Stones, the Continuum roster in-
cludes eight artists, including Kid
Rock, the Immaculate Fools, the
Strawberry Zots, and the late Ben-
ny Hill. In June, the label released
a techno compilation titled “This Is
Techno.”

Brack projects the label will re-
lease about eight to 10 albums per
year, and says he would like to see
the roster grow to about 15 or 20
acts. He currently is negotiating a
deal with a film soundtrack label
and recently closed a co-produc-
tion pact with San Francisco-based
Tripindicular Records.

Hollis, N.Y.-based Relativity En-
tertainment Distribution is the la-
bel’s exclusive U.S. distributor. A
number of foreign distributors, in-
cluding the U.K.’s APT Distribu-
tion, handle overseas distribution
on an act-by-act basis, Brack says.
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Nirvana, R.E.M. Hit
4-Million Sales Mark

B BY PAUL GREIN

LOS ANGELES—The top alterna-
tive albums of the past year—Nirva-
na’s “Nevermind” and R.E.M.’s “Out
Of Time’’—were each certified in
June for U.S. sales of 4 million copies
by the Recording Industry Assn. of
America.

Garth Brooks’ 1990 blockbuster,
“No Fences,” topped the 8-million-
sales mark in June, a new record for
a country album. Brooks’ 1991 follow-
up, “Ropin’ The Wind,” currently
stands at 7 million in U.S. sales.

“Metallica” topped the 5-million
mark less than a year after its re-
lease. It is already the best-selling
hard rock/metal album since Guns N’
Roses’ “Appetite For Destruction” (8
million) and Def Leppard’s “Hyste-
ria” (10 million), both of which were
released nearly five years ago.

Kris Kross’ debut album, “Totally
Krossed Out,” topped the 2-million
mark, matching the sales pace of its
smash single, “Jump,” which was

MTV Play Spurs
Return Of Ancient
Temple Of Dog

B BY CARRIE BORZILLO

LOS ANGELES—When Temple
Of The Dog’s self-titled album
was released by A&M Records in
April 1991, it didn’t even crack
The Billboard 200. Now, more
than a year later, MTV has
warmed up to the project and the
album is No. 55 and this week’s
Power Pick.

At the time of Temple Of The
Dog’s initial release, the Seattle
music scene was still largely an
underground phenomenon. Since

(Continued on page 71)

certified double-platinum last month.
Another rap/pop crossover smash,
Sir Mix-A-Lot’s “Baby Got Back,”
was certified platinum in June.

“Wynonna” was certified gold and
platinum simultaneously in June. The
Cure’s “Wish” was also certified at
both levels last month.

Boxed sets by two pop legends
went gold in June. Frank Sinatra’s
“The Capitol Years” and Elton John’s
“To Be Continued . . .,” both of which
were released late in 1990, topped the
250,000-sales mark.

And the Steve Miller Band’s
“Greatest Hits 1974-1978” reached
the 6-million mark, becoming one of
the four best-selling hits compilations
to date. The Eagles’ “Their Greatest
Hits 1971-1975” has sold 12 million;
‘““Aerosmith’s Greatest Hits” and

(Continued on page 73)
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Like A Rolling Stone. Keith Richards, right, stops in to congratulate John

Mooney, center, on his performance at Tramps in New York. Mooney recently
released his Domino debut, “Testimony.” At left is Domino founder/chairman

Rob Fraboni. (Photo: Chuck Pulin)

Giant Offers Taste Of New Medicine Label

Kevin Patrick To Lead Search For ‘Cutting Edge’

B BY CRAIG ROSEN

LOS ANGELES—Giant Records has
launched a new subsidiary, the Medi-
cine label, headed by Kevin Patrick,
formerly an A&R executive with Is-
land and Elektra Records.

Medicine, like Giant, will be distrib-
uted by WEA, and will be funded
through the existing Giant/Warner
Bros. joint venture.

“This isn’t about alternative mu-
sic,” says Irving Azoff, president of
Giant Records. “It’s new cutting-
edge music. We're hoping this be-
comes our Sire. As Sire functions in
the Warner Bros. marketing system,
so will Medicine in Giant’s.”

During his stint at Elektra, Patrick
worked with a number of acts, includ-
ing X, the Georgia Satellites, Guadal-
canal Diary, and the Screaming Blue
Messiahs.

At Island, Patrick’s acts included
the Pogues and Marianne Faithfull,

BPI COMMUNICATIONS. Christine Mi-
not is named senior sales executive
for Radio Track at Broadcast Data
Systems (BDS) in New York. She
was manager of regional rock pro-
motion at Arista.

RECORD COMPANIES. Thomas Kraus is
promoted to president of RCA Spe-
cial Products in New York. He was
senior VP/GM.

Joe Wissert is named senior VP of
West Coast A&R for Elektra Enter-
tainment in Los Angeles. He was an
independent producer in Australia.

Mark Goldstein is promoted to
VP of business affairs for Warner
Bros. Records in Los Angeles. He
was senior director of business af-
fairs.

Julie Greifer Swidler is promoted
to VP of legal affairs and assistant
general counsel for PolyGram Hold-
ing Inc. in New York. She was assis-
tant general counsel.

t

T
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KRAUS

WISSERT

Cynthia Manley is promoted to
VP of A&R administration for Mo-
town Records in Los Angeles. She
was director of A&R administration.

Michael Borofsky is appointed
VP of video production for Sony Mu-
sic in New York. He was producer/
director with Reverse Angle Produc-
tions.

Jody Munday is promoted to VP
of licensing and administration for
Chrysalis Music Group in Los Ange-
les. She was senior director of licens-
ing and administration.

Paul Bishow is promoted to se-

and he was a key player in bringing
Gee Street Records, the home of P.M.
Dawn and Stereo MC’s, into the fold.
He was also instrumental in the
launch of Island’s new independent
rock label, Indigo (Billboard, June
20), and signed its first act, PJ Har-
vey.

“What I want to do is based on the
type of music I liked as a fan,” Pat-
rick says. Rather than focus on any
particular genre, Patrick says he will
seek out “genre creators and genre
leaders that have the respect of the
critics and the respect of the people.”

According to Azoff, the addition of
Patrick fills out the “fourth major
A&R source” for Giant, with Cassan-
dra Mills, president of black music
for the label, handling R&B; Jeff Al-
drich overseeing rock and pop in Los
Angeles; and James Stroud handling
country in Nashville.

“You're kidding yourself if, in this
day and age, you think you don’t

EXECUTIVE TURNTABLE

GOLDSTEIN GREIFER SWIDLER

nior director of artist development
for Capitol Records in Los Angeles.
He was director of artist develop-
ment

Cindy Bressler is promoted to di-
rector of business affairs for Poly-
Gram Records in New York. She
was senior attorney, legal affairs.

EMI Records Group North Ameri-
ca names Dave Gossett and Gary
Harris senior directors of A&R in
New York and Alison Ball-Gabriel
director of A&R, West Coast, in Los
Angeles. They were, respectively,
A&R manager, urban music, East

need specialization for certain acts,”
Azoff says. “It’s really not about mu-
sic types, it’s about approach.”

Patrick will work out of Warner
Bros.” offices in New York and an un-
determined London location. “I love
to work the corridor from the UK. to
the U.S. and I love to find great art-
ists in the U.K. and bring them to the
U.S.,” Patrick says. “That doesn’t
limit us to one type of music, it opens
it up to a lot of things.”

Azoff also stresses that it is impor-
tant for the Los Angeles-based label
to have a presence in New York and
London. “England has always been
an important A&R source,” he says.
“And it's going to become more im-
portant in the future.”

Azoff adds, “Kevin will be a very
important senior executive at the
company. There are very few guys
with his credentials around ... We
have been looking for someone to fill

(Continued on page 71)

Jingle Royalties
Ruled OQutside Of
Gourts’ Realm

B BY SUSAN NUNZIATA

NEW YORK—While ASCAP’s pay-
ments to jingle writers have lately in-
creased by 16%, a federal court judge
here has ruled that they may not seek
further increases outside of the per-
forming rights society’s channels.

ASCAP’s payments to advertising
music composers were raised earlier
this year after the performing rights
society’s Board of Reviews changed
its surveying formula for jingles.
However, in a decision handed down
June 26, Judge William Conner de-
creed that payment disputes between
ASCAP and its jingle-writer mem-
bers are not within the jurisdiction of
federal courts.

Conner’s decision came in response
to a petition filed by jingle composer
Steve Karmen, who sought to change
the weight that jingles receive in
ASCAP’s determination of royalty
distributions. Karmen has composed
a number of well-known jingles, in-
cluding “I Love New York.”

Although the dollar amount re-
ceived by jingle composers has been
increased by ASCAP, jingles contin-
ue to have a weighting factor of 3%;
the increased payments have result-
ed from changes in the surveying
methods.

ASCAP declines to reveal how much
money is generated by jingles and how
much is paid out to jingle writers.

In his petition, Karmen was seek-
ing to have the weight of jingles in-
creased as much as four times, ac-
cording to his attorney, Alan Arrow.

Karmen was trying to obtain a rul-
ing that the “percentage of credit
awarded to jingle composers when
their works were played was too low
and [that] determination of credit
was arbitrary on the part of the
ASCAP survey and distribution com-
mittee,” says Arrow.

Karmen has been pursuing this is-
sue with ASCAP’s Board of Reviews
and Panel of Arbitrators, and in the

(Continued on page 73)

MANLEY BOROFSKY

Coast for Mercury, West Coast di-
rector of A&R for Giant, and manag-
er of A&R, West Coast, for EMI.
Atlantic Records in New York ap-
points Diane Gilmour senior direc-
tor of national press and publicity,
Susan Swan East Coast director of
press and publicity, Michael
Krumper associate director of press
and publicity, and Maria Malta man-
ager of national tour press. They
were, respectively, director of press
and publicity for Atlantic, manager
of press and publicity for Atlantic,
manager at Gold Mountain Enter-

GOSSETT

HARRIS

tainment, and tour publicist at At-
lantic.

Victor Lee is named national di-
rector of dance promotion at Tommy
Boy in New York. He was retail
manager at Strawberries in Boston.

RELATED FIELDS. MTV: Music Televi-
sion in New York promotes Andy
Schuon to senior VP of music pro-
gramming and promotion and John
Cannelli to senior VP of talent and
artist relations. They were, respec-
tively, VP of promotion and VP of
music and talent. (See story, page 34.)

10

wWWW . americanradiohistorv.com

BILLBOARD JULY 11, 1992


www.americanradiohistory.com

Artists & Music

Mega Deal. Executives of Megaforce Entertainment and PolyGram Group
Distribution gather after sealing a deal to have Megaforce distributed through
PGD. Pictured, from left, are Lisa Rothblum, senior VP, legal, PolyGram; Kurt
Eddy, VP of field marketing, PolyGram; Marsha Zazula, president, Megaforce;
David Blaine, VP of sales administration and market research and planning,
PolyGram; Michael Kushner, VP of business affairs, East Coast, PolyGram, Jim
Caparro, executive VP, PGD; Jon Zazula, chairman, Megaforce; and Murray

Richman, CFO, Megaforce.

H BY CHRIS MORRIS

LOS ANGELES—“We hope to do at
least a couple of tours of the States
and Europe,” says FFaith No More
bassist Bill Gould, thereby more or
less encapsulating the marketing
strategy for the San Francisco band’s
new Slash/Reprise album, “Angel
Dust,” which dusted its chart competi-
tion last week, debuting at No. 10 on
The Billboard 200.

Touring wus a key component—
perhaps the main component—in the
platinum-plus success of Faith No
More’s last release, “The Real Thing.”
That album, released in June 1989,
didn’t take off immediately, but the

group’s tour activities—on a triple bill

£

ONE OF THE THINGS that I grew up in New Orle-
ans with,” says Mac Rebennack, “was a real awareness
that the music was handed down to me, freely given to me
by old cats. And they ahvays told me about the cats that
did that for them.”

Rebennack, aka Dr. John, carries on that legacy with
4 joyous celebration of the Crescent City’s music on a won-
derful new Warner Bros. album, “Goin’ Back To New Orle-
ans.” A homecoming of sorts, the disc not only marks the
first time Rebennack has recorded a full album in New Or-
leans, but it brings together a home-

Dr. John Celebrates New Orleans Roots;
Duke Of Warner Bros.; Malloy In Motion

Lewis on “Blue Monday,” in the blues and bruass revamp
of “Goodnight Irene,” and, lastly, in the all-hands finale of
the title track.

Through it all, says Rebennack, he had one thought in
mind—handing down New Orleans music once more. “I
hope that some people enjoy this,” he says of his album,
“but my real hope is that they’ll check into other musie that
came out of there.”

ON THE LINE: Jazz keyboardist, composer, and pro-
ducer George Duke, one of the key

town cast, including the Neville
Brothers, Al Hirt, Pete Fountain,
Red Tyler, and even the eternal
Danny Barker, who played with
Jelly Roll Morton and Louis Arm-
strong in his younger days.

“To me, this is just a record that
would predate the ‘Gumbo’ album I

figures in the jazz-rock fusion boom
of the "70s, has signed with Warner
Bros. Records, according to his
manager, Herb Cohen, and Warner
Bros. president Lenny Waronker.
After work in straight-ahead jazz
with the likes of Cannonball Adder-
ley’s band in the early '70s, Duke

made a long time ago,” says Reben-
nack, referring to his 1972 set on
which he paid tribute to his core in-
fluences: Professor Longhair and
other piano-playving pioneers of New Orleans R&B. On this
album, Mac dug deeper. “I got the oldest stuft that meant
something real personal to me since I was a little kid, songs
like my grandfather used to sing to me.”

The album begins, in fact, where New Orleans music
did—in Congo Square. The striking first track, “Litanie
Des Saints,” is ingpired by an 1850 classical composition
by native Louis Moreau Gottschalk, whose work, in turn,
was influenced by the sound of old slave dunces and Afri-
can chants he heard coming from on Congo Square. On the
disc, above the Nevilles’ spiritual harmonies and string ar-
rangements by Wardell Quezergue, Rebennack draws on
chants from Gris-Gris, Voodoo, African, and Catholic lita-
nies (that mixed in New Orleans as they did no place else)
and also Spanish, I'rench, and African patois in the lyrics.

“It was real important to make |a statement] in the
opening song,” he says. “We did it, and I brought it around
to some of the oldtimers, who got tears in their eyes. It
moved them real deeply, and that macde me feel like we did
something good.”

After more than a year of planning with producer Stew-
art Levine, the sessions for “Goin’ Back To New Orleans”
rolled through the first half of this year at Ultrasonic Stu-
dios. With 18 tracks in all, the album is a greal musical
lesson in history, culture, and community—in the brassy
Mardi Gras march of “My Indian Red,” the swaggering
sexiness of “Milneburg Joys,” the melancholy duet of Re-
bennack and Barker on “I Thought I Heard Buddy Bolden
Say,” in nods to Louis Jordan on “Do You Call That A
Buddy?,” to Professor Longhair on “Fess Up,” to Fats
Domino on “Goin’ Home Tomorrow,” and to Smiley

by Thom Duffy

formed the George Duke Trio with
Jean-Luc Ponty and, later, Billy
Cobham; toured with Frank Zappa
and the Mothers Of Invention;
struek gold with solo dises, including “Reach For It” in
1978; hit the pop top 20 with Stanley Clarke and the single
“Sweet Baby” in 1981, produced Miles Davis’ Grammy-
winning “Tutu” album in 1989; and recently has moved into
TV and film while continuing to produce and record. His
debut dise for Warner Bros. is due this summer.

ON THE BEAT: On the heels of his Hot 100 hit “Any-
thing At All” this spring, RCA’s rising pop/rock star Mitch
Malloy has been out playing acoustic sets on a national
promo tour while RCA launches his follow-up single, the
fervent “Nobody Wins In This War.” Malloy, incidentally,
is represented by Louis Levin, the longtime manager of
Michael Bolton . .. In a tongue-in-cheek tribute to a cer-
tain crew of Irish superstars, Tin Machine offers its live
Victory Music album Aug. 4, titled “Oy Vey, Baby.”

BEAT PICKS: The Beat always wondered what Bob
Merlis, the grand publicity poobah of Warner Bros. Rec-
ords, grooved to in his spare time. And now we know.
Check out “Cajun Party,” featuring artists from Clifton
Chenier to Rockin’ Sidney, and “Zydeco Party,” with acts
from Michael Doucet to Cleveland Crochet, both new
from K-tel International and both compiled by Merlis . ..
From elsewhere on the bayou, Louisiana slide guitarist
Sonny Landreth debuts on Zoo Records with “Outward
Bound” after earning his touring stripes on the road with
the likes of John Hiatt, Chenier, and John Mayall. Man-
aged by Praxis International out of Nashville, Landreth
proves on this disc that he ean shine as a fine and swampy
songwriter as well as a serious slide man.

Faith No More—from left, Jim Martin,
Mike Bordin, Roddy Bottum (seated),
Bill Gould, and Mike Patton—will open
for Guns N’ Roses and Metallica on a
summer stadium tour of the U.S.

with Soundgarden and Voivod, and
opening for Metallica—kept the ball
rolling until the video for the track
“Epic” pushed the album to the top of
the chart in 1990.

Not seeking to mess with success,
I'aith No More will try to stoke excite-
ment for “Angel Dust” with an exten-
sive round of roadwork.

“This band has had a great response
from the fan base that started this
thing out,” says manager Warren
Entner. “We want to start it over.
We're starting it sort of ass-backward

Tour Power Fuels Faith No More

Extensive Roadwork Accompanies New Set

this time, starting with major stadi-
ums . . . but {then] we want to go back
to grunging it out with that interactive
crowd.”

According to Entner, FFaith No
More will spend most of the summer
playing the stadium circuit. The group
began its trek May 16 in Europe,
where it has been supporting Guns N’
Roses on a round of stadium dates on
the continent, in Scandinavia, and in
the UK.

On July 17, the group takes on the
coveted opening slot on the 25-date
Guns N’ Roses-Metallica stadium tour,
which continues through Labor Day.
Entner says these shows will be sup-
plemented during that period by an-
other dozen small theater and ball-
room gigs.

Fuaith No More then embarks on its
own headlining theater tour, hitting
1,500-3,000-seaters from mid-Sep-
tember through late October. On Oct.
28, the band begins a headlining tow
of’ Europe, in venues seating up to
8,000.

The band will take a probably much-
needed break at the Christmas holi-
days, but will begin another U.S. road

(Continued on page 14)

Guns N’ Roses’ E. European
Concerts A Budding Success

B BY HUGH FIELDER

PRAGUE—"0K, you ex-commie bas-
tards, get ready to rock!”

Guns N' Roses’ less than diplomatie
introduction to their show at Prague’s
Strahov Stadium May 20 also marked
the first big-scale foray into Eastern
Europe by a major U.S. band.

The band’s two concerts in Czecho-
slovakia and Hungary May 20-22, part
of a 21-date 13-nation stadium tour of
Europe, were watched by 60,000 fans
in Budapest’s Nep Stadium and 40,000
in Prague. The shows were promoted
by Laszlo Hegedus, of Multimedia.
Also on the bill were Soundgarden and
Faith No More.

Both countries have already seen
major U.K. bands—the Rolling Stones
played in Prague in 1991 to celebrate
the country’s newly restored freedom
from communism, and Budapest wit-
nessed Queen in 1985 for an acclaimed
concert that is available on video.

But the Guns N’ Roses show—uwith

its 200-foot stage, 900-strong light
show, fireworks, inflatables, and video
screens—was the biggest U.S. rock
production to visit Eastern Europe.

It was the band’s idea to include

The numbers proved
that the market is
there and production
of both shawws ran
without a hitch

Czechoslovakia and Hungary in its Eu-
ropean itinerary, according to tour
manager John Reese. “They wanted to
give the kids in those countries a
chance to see them perform.”

The shows also gave GN'R’s man-
agement and production team a chance
to assess first-hand the market for big-

(Continued on page 13)
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Beastie Boys Sued Over Copyright

NEW YORK-—A suit filed in U.S
District Court here against the
Beastie Boys and Capitol Records
charges the band with copyright in-
fringement on its new Capitol al-
bum, “Check Your Head.”

The plaintiffs, Neah Evans and
Miles Kelly, who claim exclusive
copyright for the song “Time For
Livin’,” charge that the Beastie
Boys and Capitol Records recorded
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and released the song on the album
without their permission, and listed
their business, Brooklyn Dust Mu-
sic, as publisher.

The suit states that Evans and
Kelly refused to enter into an agree-
ment effectively transferring to the
Beastie Boys their copyright in the
song, which features lyrics origi-
nally written by Sylvester Stewart
(Sly Stone).

The Beastie Boys’ attorney, Ken-
neth Anderson, says Evans and
Kelly are friends of the band and
were credited under the name
Frontline on the album along with
the Beastie Boys.

Anderson added that the Beastie
Boys had not officially been served
notice of the suit, but “it would come
as a complete surprise under the cir-
cumstances.” BRUCE BUCKLEY

An Afternoon With The Alimans. Dickey Betts, right, and Gregg Aliman, center,
trade acoustic licks during a promotional lunchtime concert at the Lone Star
Roadhouse in New York, while WNEW-FM program director Pat St. John, left, looks
on. The show occurred during the band's recent New York concert stand, which
included a record-setting 10 nights at the Beacon Theatre. Epic Records has released
‘An Evening With The Allman Brothers Band: First Set,” which comes 21 years after
the band’s classic "‘Allman Brothers At Fillmore East” album. The new disc was
largely recorded last December during a four-night homecoming stand in Macon, Ga.
Additional material was taped during shows at the Orpheum Theatre in Boston.
Produced by Tom Dowd, the aibum is dedicated to the late Bill Graham. (Photo:
Chuck Pulin)
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Metaphorically Speaking:
What Lyrics Say—And Mean

IN RECENT WEEKS, some de-
fenders of, or perhaps apologists for,
rap lyrics and rappers who make con-
troversial comments have used the
words “metaphor” or “mindset” to
show that no actual call to violence is
intended; that in metaphorical terms
these lyrics are cries of pain and mir-
ror the mindset of targets of racism.

Though the latest serious dis-
course in the aftermath of Ice-T’s
rock-rap “Cop Killer” and Sister
Souljah’s comments to the press in
the wake of the Los Angeles riots, in
addition to statements in her own

1993 of the National Coalition
For The Homeless, the Washing-
ton, D.C.-based nonprofit federa-
tion of individuals, local service or-
ganizations, and national
organizations. The coalition re-
ceived rights to use the song
“Brother Can You Spare A Dime?”
from The Harburg Foundation, a
nonprofit group that says its aims
are to help alleviate social and eco-
nomic injustices, among other ef-
forts.

IN the rerelease by Sony Special

songs, are Products of
worthy of pub- s “The Beatles
lic debate, the wnrds&MHSIn Live At The
issue raised by Star Club In
Words & Mu- = — Hamburg,

sic is whether Germany
songs with ex- 1962,” the
plosive pas- writers of one
sions have of the songs |

done their job
if they require further elaboration.

In this writer’s view it stretches
the definition of a metaphor to its lim-
its if it’s necessary to explain the use
of metaphors, or figures of speech or
implied comparison, as expressed in
“Cop Killer” or the comments of Ice-
T or Sister Souljah. Anger in itself is
not a metaphor unless it is expressed
in metaphorical terms.

Things get more complicated on
the matter of mindset. It is implied
that a song, whether romantic or po-
litical, represents the creative mind-
set of the character portrayed, as
would the dialog spoken by an actor
or actress. For Ice-T and Sister Soul-
jah, this has great relevance, since
they are the products, in both racial
and geographic terms, of a troubled
landscape. Under public scrutiny,
however, they distance themselves
from their own words by declaring
that they are speaking for others
when under different circumstances
they might well claim that their
words define their own feelings. In
controversial songs that do not
differentiate clearly between the per-
former and the song’s character,
there is little to distinguish the artist
from the role he is playing. In a novel,
musical, play, or film, for instance,
characters who express anger are
part of a mix of differing points of
view.

Perhaps there would be less de-
bate and more understanding of what
rap artists are attempting to say if
their reflection of rage—a legitimate
forum in a creative work—were de-
fined in more clearly symbolic terms,
avoiding conclusions of literal mean-
ing by others that are not intended by
the authors. Otherwise, it’s likely that
allegations of violent intent by rap-
pers followed by a now familiar pat-
tern of defense will continue to add to
further racial tension.

SONG OF THE AGES now a
song of the homeless: “Brother
Can You Spare A Dime?,” the 60-
year-old song, will assist fund-rais-
ing efforts starting in the fall of

by Irv Lichtman

on the disc,
“Nothin’ Shakin’ (But The Leaves
On The Trees),” have apparently
discovered that they had a Beatles
cover, says Fred Stuart, rep for
Diane Charlotte Lampert, one of
the writers along with Eddie Fon-
taine, John Gluck, and Charles
Colacrai. In addition, the original
Eddie Fontaine version of the
song appears on a new Warner
Bros. Special Products release,
“Rock & Roll, Lost Treasures, Vol.
I1.” Crash Craddock had a big
country version two decades ago.
According to Stuart, there are roy-
alties in eserow being held for
Fontaine, who cannot be contac-
ted. The song is published by Arc
Music and publishing firms owned
by Lampert and Colacrai.

WELCOME ON BOARD: John
McKellen, elevated to president
of MCA Music in March, has been
elected to the board of ASCAP. All
other 24 publisher/writers have
been re-elected to new two-year
terms, other than Irwin Robin-
son, new chairman of Famous
Music, represented on the board
by Sid Herman. Robinson had
been on the board as president and
CEO of EMI Music. McKellen
also joins his former boss, Leeds
Levy, on the board. Levy left his
post at MCA Music late last year,
but continues on the board as a
member of Lou Levy Music. Lou
is Leed’s dad, who once owned
Leeds Music, purchased by MCA
Inc. in 1964. And along with the
purchase came McKellen, who had
worked for Leeds Music since
1959. Get it?

PI{INT ON PRINT: The follow-
ing are the best-selling folios from
Cherry Lane Music:

1. Metallica, Metallica

2. Bonnie Raitt, Luck Of The
Draw

3. Guns N’ Roses, Use Your Illu-
sion I

4. Lionel Richie, Back To Front
5. Slaughter, The Wild Life.
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GUNS N’ ROSES’ EASTERN EUROPEAN CONCERTS A BUDDING SUCCESS

(Continued from page 11)

scale rock concerts in the emerging
countries of Eastern Europe. The
numbers proved the market is there
and the stage production of both shows
ran without a hitch.

Any culture gaps between Eastern
and Western Europe were only ex-
posed offstage.

The band’s U.S. tour agent, Alex Ko-
chan, sums it up in saying, “It was a
success creatively for the group, very
much so. It was also a success for the
audience and we showed that kids want
to come and have that experience. Fi-
nancially, it was a preliminary success
in terms of introducing Western cul-
ture on a grand scale.

“When it comes to production, how-
ever, the standards are not yet up to
those of Western Europe. All the local
elements that go into producing a
show—the promoter, the venue man-
agement, the police, the security
—are not yet interrelating properly.
And until those factions learn what
their role is in creating a better pro-
duction then it will continue to be a lit-
tle rocky.”

The band’s production manager,
Dale Skjerseth—of Czechoslovakian
descent—reports no problems at ei-
ther show. “My main concern was the
local crew I would be working with. But
they were top-notch. They were eager
to work and many of them spoke Eng-
lish,” he says. “My other worry was
whether we’d find [on-stage] oxygen

for Axl Rose, but they had it. And, most
important of all, my laundry came
back!”

Logisties coordinator Bob Wain was
responsible for working with the
venue’s security. Having worked with
the Rolling Stones when they played
Prague, he was able to operate from
experience rather than expectations.
“The Czechs were willing and respon-
sive, but they required a lot more su-

‘Most important of
all, my laundry
came back!’

pervision because they haven't yet had
the experience of handling shows of
this type,” he says. “They were eager
to please, although they didn’t always
know how. But Hungary was pretty
straightforward.”

The contrast between Czechoslova-
kia, which is less than two years away
from the most repressive communist
regimes in Eastern Europe, and Hun-
gary, where an increasingly liberal re-
gime had been surreptitiously prac-
ticed since the '70s, was forcefully
brought home to Reese when the
band’s original hotel in Prague can-
celed the booking with less than a week
to go.

“We had to deal with the Czech

travel agency which controls all the ho-
tel rooms in Prague, and 1 was unable
to deal directly with the hotel. But even
when [ did make contact with the man-
ager of the Diplomat Hotel and tried to
convince him to honor the booking by
basically guaranteeing my lite that
nothing would happen, it did no good.
His mind was set in black-and-white.
There were no gray areas.”

So the band had to scramble around
to find alternative accommodation,
eventually landing at the Panorama,
where the antiquated phone system
left the band and entourage pretty
much isolated from the outside world.
They also came up against some of the
hardened attitudes that communism
engendered.

“It didn’t matter to these people how
hard they worked because they got
paid the same anyvway,” explains
Reese. “So nobody would go out of
their way to get anything done. There
was no incentive for them to do so.”

So the restaurant closed an hour
early because the staff went home
early and the band was forced to find
the only 24-hour restaurant in the
city—a topless disco. The only compen-
sation was that Chateaubriand steak
was $9.

Trying to make any price compari-
sons based on the (admittedly artifi-
cial) exchange rate was not easy. There
were complaints in the Czech press
about the ticket price, which, at 280

Raising Kane. BMI recently marked the signing-of 14 writers and producers represented by Kane Productions in Atlanta. “There
is a music explosion taking place in Atlanta,” says Don Perry, president of Kane Productions. “All of our 14 songwriters and
producers have been signed to record companies in the last three months and all are from Atlanta.” Pictured seated, from left, are
Marcus Bonner, songwriter; Harry Warner, assistant VP, BMI; Perry; and manager Ann Broussard. In the middle row, from left, are
Scott Mikell, Kane Productions; Jennifer Dial, songwriter; Schaun O’Neal, songwriter; Antonne Broussard, songwriter; Roberta
Coleman, songwriter; and Rod Marcel, songwriter. In the back row, from left, are Omar Skeete, songwriter; James Richardson Jr.,
songwriter; Rodney Wright, songwriter; Huston Singletary, songwriter; Paul Wright, artist/producer; Timmy Arthur, producer; Mike
Weinstein, producer; and Laurence Tolbert, songwriter.

crowns—a fifth of the average monthly
wage—was the highest ever charged in
the country. But that still represented
only $7 at the official rate of exchange.

Although tour accountant Jerry
Gendron had ensured the band was
paid upfront in U.S. dollars, he had
problems trying to ascertain real costs
in order to make a final settlement.
And he was not helped by the absence
of any receipts, or even a contract be-
tween the promoter and the venue.

“With the magnitude of this produc-
tion and the expenses incurred by the
band, we have got to treat it as a busi-
ness and we have to make promoters
in Eastern Europe treat it in the same
way,” he says. “I think that promoters
are looking to set a rate that bands will
get used to, but it doesn’t necessarily
bear much relation to the real costs.”

There was never any question of
making a profit from the shows in Pra-
gue and Budapest. “It’s more of a
break-even situation,” says Kochan.
“So what happens is that those places
are effectively subsidized by the West-
ern European countries.”

But Kochan believes Eastern Eu-
rope must learn to afford Western
rock’n'roll. “Ultimately they will de-
velop a greater respect for it if’ they
pay for it themselves rather than rely-
ing on the charity of the bands to come
over.”

Not that Guns N’ Roses were look-
ing to make a profit in Eastern Europe.
“Money is not a critical issue with these
guys. They could have played other
places and macle far more money,” says
Reese. “But it’s about providing a prin-
cipled show which is on their own
terms for the kids to enjoy. And I have
to respect the hell out of them for doing
that.”

Both concerts stuck to those princi-
ples, and fans in Prague and Budapest
got the full Guns N’ Roses stadium
show, complete with the tension and
spontaneity that sets the group apart
from all others currently on the
stadium circuit.

In Budapest, where they played with
the additional special-effect lighting of
thunder and a torrential downpour,
they sent the crowd delirious by play-
ing the same Hungarian folk song
Queen had performed seven years ear-
lier.

And the band also got a kick from
both shows. Rose congratulated the
Hungarians on their new-found free-
dom. “I hope it goes well for you,” he
said. And Slash added his own inimita-
ble greeting. “I guess vou guys don’t
know much English, so I'll just say
‘fucking hi!””

ARTISTS
IN CONCERT

MICHAEL JACKSON
Olympic Stadium, Munich

OPINIONS ON THE opening night
of Michael Jackson’s worldwide “Dan-
gerous” tour here June 27 were mixed
backstage, where music industry pro-
fessionals talked earnestly about the
first-night nerves and the need for
more even pacing of the show.

Out in the real world of the stadium
audience, however, 72,000 Germans
had been transported wholesale to the
Planet Bonkers.

Admittedly, Jackson let them off
the hook and perhaps burst his own
bubble too quickly. The entire crowd
had been entranced by the concert’s
opening, an audio/visual assault in-
volving Jackson being forcibly pro-
jected via a hidden trapdoor onto a
stage already burning with dancers,
Wagner, and video images of audience
mayvhem.

But then, after three rockers, the
show slipped into the ballads. Even
though “She’s Out Of My Life” gener-
ated a frisson of emotion, the pace had
dropped too quickly too soon.

Still, the idolizing crowd members
were patient. They stared unswerv-
ingly at the stage until the musical
landscape was filled with monumental
pop architecture: “Bad,” “Thriller,”
“Smooth Criminal,” “Billie Jean,”
“Man In The Mirror,” and, in a climax,
“Black Or White.” There was even
room for a nod to the Jackson 5: “I’ll
Be There” was accompanied by video
images of a young Michael Jackson.

Overall, though, Jackson’s strength
lies in the fact that he is the ultimate
song-and-dance man. If Gene Kelly
had had access to 1992 technology and
musical techniques, likely he too
would have staccatoed across the
stage with giant stage-side screens re-
playing his every whiplash movement.

For Jackson, the songs and the
dance do the talking. He uttered
barely a dozen words all night. But the
bond between his music and his fans
was so great that the atmosphere was
intimate throughout the show.

Ultimately, then, his taciturnity
and any failings in the show’s pacing
were irrelevant. When a man wins
thunderous applause for walking
unremarkably from one side of the
stage to the other, he either has a
very special talent to entertain or
they’re putting something in the
beer here.

JEFF CLARK-MEADS

STANLEY CLARKE

DIGITAL

CC

COMPACT CASSETTE
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TOUR POWER FUELS FAITH NO MORE

(Continued from page 11)

stint. “We’ll continue touring, not
knowing what kind of venues we're go-
ing to go into,” says Entner, who adds
that the group will definitely hit Ja-
pan, Australia, and Latin America in
1993.

Bassist Gould says the touring will
serve to introduce new FNM material
that is not entirely in the funk-metal
groove that predominated on “The
Real Thing.”

“There’s definitely going to be some
gear-shifting going on,” Gould says.
“There’s nothing totally like [Lou
Reed’s noise album] ‘Metal Machine
Music,” but there's some really ugly

| stuff on this record.”

Videos will again be key to the FNM
album campaign. Slash/Reprise is
leading off the record with a clip for
the track “Midlife Crisis,” which de-

buted as an MTV exclusive.

“This is a fairly traditional market-
ing plan,” says Warner Bros. VP of
product management Steve Baker.
“With AOR and alternative, we're
back at the same place again. We're
seeing how that track works.”

Baker says “Small Victory” is
“probably the next video we'll make.
It'll be a very different-looking video.”

This time around, MTV will feature
FNM promotions on “Headbangers
Ball,” “120 Minutes,” and “Hanging
With MTV.” “That was an important
factor in breaking the last record,”
Baker says.

Baker also notes the new album will
be worked heavily by WEA and the
Warner sales office: “Theyre making
sure those national accounts feature
the record.”

Sophie B. Uprising. Sophie B. Hawkins graduates from the Billboard
Heatseekers chart after celebrating the No. 1 status with her new Popular
Uprising T-shirt. Hawkins’ single, “Damn | Wish | Was Your Lover,” is currently
No. 5 on the Billboard Hot 100 Singles chart and No. 40 on the Billboard Hot
Adult Contemporary chart. Her recent album, “Tongues And Tails,” is No. 51
on The Billboard 200. Shown, from left, are Michael Ellis, Billboard director of

charts; Lisa Wolfe, director of national top 40 singles promotion, Columbia;
Geoff Mayfield, Billboard associate director of retail research; Hawkins; and
y
Robin Cecola, Columbia national director of singles promotion, West Coast.
g
. AMUSEMENT BUSINESS®
BOXSCORE ™2™
. . GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Soldier Field June 25-26 $3,116,462 110,670 Metropolitan
Mondrian is as contemporary and STEVE MILLER BAND Chicago $28.50/ $22.50 m::zws JE::r’:::;?ent
creative as the people who enjoy its
amb@nge, Amenltles a(e demgned for the LUCIANO PAVAROTTI Sheffield Arena June 3 $1,544,284 12,145 Harvey Goldsmith
discriminating creative professional, Sheffieid, (809675 British 12,163 Entertainment
whose working day doesn’'t necessarily England ?1’22?3)/ ;'DO' “t“das
r X resents
begin at 9:00 am, or end at 5:00 pm. $118.14/

We realize how hectic your business is. R

We're so sure you'll enjoy your stay at Toes
: 3 GENESIS Montreal May 29 1,505,394 53,000 Donald K. Donald
qu.dnan that nf, for any rea'sorjl, your Olympic ($1.810,338 S pe—
visit is the least bit stressful, we'll give you Stadium Canadian)
H H Montreal $45/ $32.50/
a complimentary massage in our o
Fitness Center!

As a member of the entertainment GRATEFUL DEAD Robert F June 20 $1493,050 57425 Metropolitan
industry, you’ll also receive these special STEVE MILLER BAND Kennedy $26 Entertainment
extras: complimentary breakfast any it el et
hour of the day or night, Starplex
complimentary VCR, CD or cassette R
player use, and 24-hour use of our
comglgte Fitness Center. Thesle s — - ] e E .
amenities are all part of Mondrian’s Stadium $35/ $25 sellout
“Stress-Free Guarantee.” FMOXboroush-

3SS.
Call our NEW 800 number
1 GRATEFUL DEAD Coca-Cola Star June 22-23 $909,70% 39,170 Metropolitan
oday.:
- Lake $24.50/ $22.50 Entertainment
Ask about our Speaal Amphitheatre PACE Concerts
Entertainment Industry Rates - et
the best value in West ' |
yw ]
Holl ood! HARRY CONNICK JR. Chastain Park May 29-30 | $478,844 13,400 Concert 1
Amphitheatre $40.50/ $37/ two Promotions/
Atlanta $30.50/ $20.50 sellouts Southern
Promotions
O1IY OSBOURNE Red Rocks June 23-24 $411,99 18,732 Fey Concert Co.
SLAUGHTER Amphitheatre $22/ $19.80 two
UGLY KID JOE Denver sellouts
NDRIAN
"'\O. IJ l{ ~ . OZZY 0SBOURNE Cow Palace June 13 $302,398 13239 Bill Graham
SLAUGHTER San Francisco $25/ $22.50 seliout Presents
HOTEL DE GRANDE CLASSE UGLYKID JOE
8440 Sunset Boulevard JOHN DENVER Sydney June 2627 | $299.983 12,326 Kevin Jacobsen
West Hollywood, California 90069 gntenainmem ‘(‘wgz.}za) ::,330, Prods.
entre ustralian 0
(213) 650-8999 = {800) 525-8029 Sydney $40 shows, one
seliout
Copyrighted and compiied by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: {615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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Richie In Action. Lionel Richie looks

relaxed as he chats with reporters from
the stage of the Ritz in New York during
his sound check. Richie performed to a
packed house there June § in support
of his current Motown album, “Back To

EPMD Conducting Business Its Own Way

W BY HAVELOCK NELSON

NEW YORK—The members of
EPMD (for Erick and Parrish Making
Dollars) don’t want to be media angels
loved and adored by millions. They’d
rather be hardcore—and consistently
well-paid.

Several hundred thousand loyal fans
have turned their last three albums
(1988’s “Strictly Business” and 1989’s
“Unfinished Business” on Fresh,
1991’s “Business As Usual” on Def
Jam) into chart-topping gold sellers in
spite of the group’s nonimage image.
“I'm satisfied with the same fans I've
had for the last five years,” says Erick
Sermon (aka E-Double E). His partner
Parrish Smith (aka Pee MD) adds, “We
just want to focus on the relationship

To this end, Def Jam will release
EPMD’s fourth album, “Business
Never Personal,” through its distribu-
tor, Sony Music, July 28. “We just did
what we do,” says Smith, who produced
the release with Sermon. The album,
which doesn’t deviate from the loopy,
often amusing basement style devel-
oped on their previous efforts, is being
previewed by the Zapp-influenced sin-
gle “Crossover,” which came out July
2. It advocates creative control as it
admonishes hip-hop sellouts.

“When we came off our last tour, we
began to notice how many so-called
rappers were releasing pop records,”
says Sermon. “These brothers would
be listening to their managers or rec-
ord companies instead of being true to
themselves. And now that hardcore is

Front.” {(Photo: Chuck Pulin)

__we have with our audience.”

coming back, these groups are lost.”

SHE REMINDS US: In the world of R&B, there are
female vocalists who have carved out a particular fantasy
niche, and most are aiming for a new definition of diva:
all-out glamour, good clean sex-appeal, or the haughty
air of a total artiste. This is done in varying degrees, of
course, from the nonchalant beauty of Vanessa Wil-
liams to the Boy Toy image of Tyler Collins to the Total
Woman vibes of Alyson Williams and Phyllis Hyman
to the jazz & blues girl-singer associations of a Milira
or Rhonda Clark. What is rare, however, is a young fe-
male singer with the phat street vibe of a Guy or a Jo-
deci both in look and musical style. Meet Mary J. Blige.
“I wasn’t looking for a

Dynamic Diva: Buzz Builds On Mary Blige

Uptown Artist Turning Heads With ‘Strictly’ Track

Jodeci influence, with DeVante Swing producing some
tracks and one duet with group member K-Ci (other pro-
ducers include Combs, Dave Hall, Mark Morales &
Corey Rooney, and Tony Dofat). Blige has a deep, in-
sinuating voice with all the gospel inflections that runs
consistent with the hip-hop/doo-wop style, enhanced by
multitracking her background vocals. At times her voice
approaches the sweet suppleness of a Caron Wheeler,
at other times the music and her jazzy reflexes recall

early Anita Baker.
Blige says the impact of early success hasn’t hit her
yet. “I'm a little nervous and worried, but not really ex-
cited yet. I'm the type of

deal, T wasn’t looking for
anything! I was just play-
ing around!” protests the
sultry 21-year-old vocalist
from Yonkers, N.Y., who
was signed to Uptown
Records last year by label
chief Andre Harrell and
whose  first  album,
“What’s The 411,” will de-
but in August. “But I
thank God for it,” she
adds.

Blige developed her vo-
cal chops singing in her church choir and in local talent
shows. She ran in the same neighborhoods as Mount
Vernon, N.Y., finds Heavy D., Al B. Sure!, and Kyle
West, other Uptown discoveries. To Blige, it was just
fun. And now suddenly she finds herself with a record
deal and a track on the popular “Strictly Business”
soundtrack. With “You Remind Me,” a pleasant, warm,
summer tune swinging out ahead of the competition,
Blige is sure to become more of household name, and
nothing could make Harrell and senior director of A&R
Sean “Puffy” Combs happier.

“I was handed her project a year and a half ago,” says
Combs. “I went on a mission to create a female artist
that young kids of the hip-hop generation could like . . .
Young black females don’t have young female heroes, so-
meone they could relate to because of the hip-hop beats.
Then the whole concept developed into ‘ghetto avant-
garde,’” a combination of hip-hop beats with soul and jazz
undertones. As we progressed with the album, her voice
started progressing, started reminding people of a
Chaka [Khan] or Anita [Baker] or Sade mixture. Her
voice . .. reminds you of the old quality voices that you
rarely find these days.”

Not one to hedge, Harrell declares: “Mary is going to
be the new queen of hip-hop soul.”

The upcoming album has the unmistakable taint of the

The
Rhythm
and the

Blues

by Janine McAdams

person that talk is talk,
but you can only believe
what you see.”

What Uptown and Blige
are seeing is a top 10 R&B
hit and a great foundation
for a new star.

TAKING A SHOT: Wil-
liam Guest, former mem-
ber of the Pips and cousin
to Gladys Knight, has
established his own label
in Atlanta. Called Guest
Shot Records, the company is owned by Guest along with
a number of investors, and is being distributed by New
Jersey’s Peter Pan Industries. Bobby Massey, a former
member of the O’Jays, serves as president and head of
A&R, with Gene Burleson handling national promotion.
Guest Shot’s first single is a bit of club-oriented rap by
A-Plus, called “Atlanta Madness.” According to head of
publicity William Hunter, the single has been serviced
to about 250 urban stations. The label will sign gospel,
jazz, R&B, and dance.

MORE REISSUE NEWS: Motown Records is re-
evaluating its legendary catalog for a number of new re-
leases, according to Patti Drosins, senior VP of market-
ing. A boxed set titled “Hitsville Vol. 1,” featuring 110
singles from 1959-71, is being planned for an October re-
lease, with a second volume covering 1972-92 to bow
early next year. Two Christmas albums will be reissued
on CD: “The Season For Miracles” by Smokey Robin-
son & the Miracles and a multi-artist collect ion called
“A Motown Christmas.” Drosins says that with Oscar
Fields, Motown’s senior VP of sales and distribution, she
is planning a yearlong program of reissues beginning in
the first quarter of 1993. The label has also hired Mo-
town expert Kerry Manfield as a consultant for catalog
releases.

Other tracks on “Business Never
Personal” further expound on EPMD’s
hardcore principles. “Don’t Play Me
Play The Next Man” delivers a warn-
ing to skeezers. “Boon Dox” reveals
where EPMD comes from, and “Noth-
ing But The Music” brags about what
the act relies on for success. On two
cuts the group freestyles with K-Solo,
Redman, and Das EFX—acts that are
part of EPMD’s Hit Squad production
crew. And there’s yet another chapter
in the saga of that neighborhood female
with “an Anita Baker haircut,” Jane
(“Who Killed Jane”).

Meanwhile, “Headbanger” advises
fans who want to purchase ‘“Business
Never Personal” to “drop by Sam
Goody’s.” This is EPMD'’s contribution
to the battle hip-hop acts wage against
bootleggers. Sermon, who estimates
“Strictly Business” sold an additional
1.5 million units as an unauthorized re-
cording, says, “Confronting vendors in
the streets is dangerous. There’s been
incidents where artists approached
them and guns were drawn. It’s not
worth it; it’s easier just concentrating
on our music and selling as many rec-
ords [through legitimate retailers].
Also, we don’t make that many tape
copies while we’re recording; we pre-
sent all the songs on our album to the
label at one time.”

Donn John, product manager for
Sony Music, RAL division, says sales
expectations are high for “Business
Never Personal.” “We're so excited
about EPMD, we're about to burst,”
she says. “They’re into hardcore, and
our aim is to bring that sound to as
many people as possible.”

To create awareness of the new
EPMD release, Sony Music placed
snipes around Manhattan in time for
the New Music Seminar, June 17-21.
The label will snipe additional cities (in-
cluding Philadelphia, Los Angeles, De-
troit, Dallas, Atlanta, Oakland, Calif.,

San Francisco, and Washington, D.C))
“when the album is about to hit the
streets,” John says. She adds, “The
snipes will be placed in neighborhoods
where the audience is—places like
[New York’s] Harlem and Flatbush,
not just midtown Manhattan and the
Village.”

A clip for “Crossover” was lensed by
director Jim Swaffield, whose credits
include A Tribe Called Quest’s “Scen-
ario” and Lidell Townsell’s “Nu Nu.” It
will be serviced just before the radio
promotion staffs at Sony Music and
RAL go for adds at urban, college, and
dance outlets the second week in July.
“Some alternative stations are also
starting to contact us now,” John says.

At retail, Sony will distribute “busi-
ness cards” containing an 800 number.
“When you call it,” John says, “you will
hear bits of songs from the album as
well as messages from Erick and Par-
rish.” A “full-court press” campaign
and a fall college tour starting in late
August are also among the promotional
tools in Sony Music’s arsenal. “We're
gonna bring EPMD to a wider audi-
ence,” John says.

But as their presence as recording
stars inereases, Smith and Sermon will
be further planning for the down time.
Two years ago, the pair founded the
Hit Squad and Shuma Management,
which handles Atlantic’s K-Solo, RAL’s
Redman, the as-yet-unsigned duo
Knuckleheads, and Das EFX, whose
debut album on Atco/EastWest, “Dead
Serious,” sold past gold and hit No. 1
on the Top R&B Albums chart on the
strength of the No. 1 rap single “They
Want EFX.”

According to Smith, the signing phi-
losophy at the Long Island, N.Y,,
Shuma is “to find artists who have
goals and can stay focused.” He adds,
“We don’t just look for artists who who
can make a def tape. It’s also about
their attitude and mind.”

Third World Gathering. International reggae group Third World drops by world-
famous Sylvia's restaurant in Harlem, N.Y., during a promotional tour to support
its new Mercury album, “Committed.” The group is visited by dance diva CeCe
Peniston and R&B crooner/executive Babyface, who were also dining at Sylvia’s.
From left are Stephen “Cat” Coore, Richard Daley, and William Stewart of Third
World; Peniston; William “Bunny Rugs” Clarke, Third World; Babyface; and
Michael “Ibo” Cooper, Third World.
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R&B Radio Monitor.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 63 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-

referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R&B
Singles chart, which uses playlists, rather than monitored airplay.
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racks moving up the chart with airplay gains. © 1992,
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8|83 AR
23w 2|2 |w
o5 E TITLE o |& | TITLE
| S| % | aRTIST (LABED) S| % | armisT (LaBEL)
HOW ABOUT TONIGHT
* % NO.1 & & I W (MCA)
COME & TALK TO ME — JUMP
1| 1115 JoDECi WPTOWN/MCA) 6 weeks ot No. 1 &) = KRIS KROSS (RUFFHOUSE/COLUMBIA )
YOU REMIND ME BRAINSTORMING
(D)5 |12 MARY J. BLIGE (UPTOWN/MCA ) — | 1 | M. BRAINS (MOTOWN )
HONEY LOVE THEY REMINISCE OVER YOU
3|2 R. KELLY & PUBLIC ANNGUNCEMENT (JIVE ) — | 1 | pETE ROCK & C.L. SMOOTH (ELEKTRA )
GIVING HIM SOMETHING HE . .. YOU KNOW WHAT | LIKE
(@ 6 |11 EN VOGUE (ATCO EASTWEST ) — | 1| EL DEBARGE (WARNER BROS. )
5|3 |9 | KEEP ON WALKIN' @ 1 JUST FOR TONIGHT
CECE PENISTON (A&M ) — VANESSA WILLIAMS (WING/MERCURY )
BABY-BABY-BABY REAL LOVE
(8|6 TLC (LAFACE/ARISTA ) — [ 1 | LoRreNZO (atPHA INTL/PLG )
MR. LOVERMAN BABY GOT BACK
ARIE SHABBA RANKS (EPIC ) — | 1| sirmix-aL0T (DEF AMERICAN/REPRISE )
9|8 THE BEST THINGS IN LIFE ARE FREE — 1 YOU CAN MAKE THE STORY RIGHT
L. VANDROSS/J. JACKSON (PERSPECTIVE ) CHAKA KHAN (WARNER BROS. )
@ 1nlz 'LL BE THERE 47 | — | 11 | SOMETIMES IT'S ONLY LOVE
MARIAH CAREY (COLUMBIA ) LUTHER VANDROSS (EPIC )
MY LOVIN' (YOU'RE NEVER..... DEPEND ON YOU
0715 EN VOGUE (ATCO EASTWEST ) . — | 1 | BEBE & CECE WINANS (CAPITOL )
TENNESSEE FULL TERM LOVE
e ARRESTED DEVELOPMENT (CHRYSALIS) — | 1 | MONE LOVE (GIANT/WaRNER BROS. )
END OF THE ROAD YMPIN'
(22 2 BOYZ Il MEN (MOTOWN ) GO —| 1 BOYZ Il MEN (MOTOWN )
@ 1512 GIVE U MY HEART @ 1 SPRUNG ON ME
BABYFACE (LAFACE/ARISTA ) - CHARLIE WILSON (BON AMI/MCA )
14 | 12 | 15 | LOVE YOU ALL MY LIFETIME @ — 11 NO PLACE LIKE LOVE
CHAKA KHAN (WARNER BROS. ) CHRIS WALKER (PENDULUM/ELEKTRA )
GOODBYE ALONE WITH YOU
B TEVIN CAMPBELL (QWEST/WB) &B—|! TEVIN CAMPBELL (QWEST/WB)
MONEY CAN'T BUY YOU LOVE LA SCHMOOVE
382 RALPH TRESVANT (PERSPECTIVE/A&M ) @ —|1 FU-SCHNICKENS (JIVE )
SE ME DON'T SWEAT THE TECHNIQUE
D3| s MEN AT LARGE (ATCO EASTWEST) (B —| | | Erice. & rakm (MCA)
N SLOW DANCE
18[14]12 L.CL'IESkg?S%L (EPIC) GO —| 1|7 KELLY & PUBLIC ANNOUNCEMENT (JIVE )
HOOL. ME . WISHING ON A STAR
191613 GERALD LEVERT (ATCO EASTWEST ) @ 1| THE COVER GIRLS (EPIC)
ALL WOMAN _ IF YOU FEEL THE NEED
s LISA STANSFIELD (ARISTA ) 1 SHOMARI (MERCURY )
FOREVER IN YOUR EYES __ IS IT GOOD TO YOU
@ 22 | 4 | MINT CONDITION (PERSPECTIVE/A&M ) 1 | TEoov RILEY (SOUL/MCA )
" 4 YOU CAN'T SEE WHAT | CAN SEE
(227 | 6 :;!EEN%ENESSEAATF{CAHT%) — | 1 | HEAVYD. & THE BOYZ (UPTOWN/MCA )
23|21 5 | WARMIT UP 61 | — | 7 | MONEY DON'T MATTER 2 NIGHT
KRIS KROSS (RUFFHOUSE /COLUMBIA ) PRINCE & THE N.P.G. (PAISLEY PARK/WB )
DO UNTO ME
2|9 | SLENT r«?&voqu ) (B — | 1 | KaRYN WHITE (WARNER 8ROS. )
DO IT TO ME _ LIVING FOR YOU
5n1 LIONEL RICHIE (MOTOWN ) ® 1| KISS THE SKY (MOTOWN )
| WANNA LOVE YOU
%(25|6 mgggf;fm}]gf“s — | 1 | JADE (GIANT/REPRISE )
THE WAY t OVE GOES
(@325 g&‘)’g § 23 (Téiﬂfgmsg ) (85| — | 1 | sriaN MCKNIGHT (MERCURY )
NARIO
0|7 gk‘sz EYF)YI(AA'?(;I'OEE%TWEST ) — | 1 | ATRIBE CALLED QUEST (IVE )
? SOMETIMES | RHYME SLOW
| xwzﬁ!a g‘v&%\ (BE!EKTRA ) — [ 1 | RiCE & SMOOTH (RAL/COLUMBIA )
LET’S JUST RUN AWAY
3019115 Sé%?ﬁ&?ﬁ&gﬁn y — [ 1 | JOHNKY GILL (PERSPECTIVE/a8M)
7 DAYS, 7 NIGHTS
BD|— | 1 | #Maes sackson (€PIC) — | 1 | SUE ANNCARWELL (Mca )
— DON'T MAKE ME BEG TONIGHT
32135] 4 gﬁmﬁgﬂ?fmsfm CL D) 70 8 GARY BROWN (CAPITOL )
WE DIDN'T KNOW _ UPTOWN ANTHEM
SeE WHITNEY HOUSTON/S.WONDER (ARISTA ) oy 1 | NAUGHTY BY NATURE (TOMMY BOY )
JUST MY LUCK _ IT'S NOT HARD TO LOVE YOU
3D — | 1 ALYSON WILLIAMS (OBR/COLUMBIA ) @2 1 | ALJarReAU (REPRISE )
MAKE IT HAPPEN 73 |— | 6 | WEGOT A LOVE THANG
D MARIAH CAREY (COLUMBIA ) CECE PENISTON (A&M)
THROUGH THE TEARS
G —|1 ?.;TV'.‘,Q &%ﬁsﬁ%m&s&g — | 1 | MELI'SA MORGAN (PENDULUM/ELEKTRA )
NU NU _ LOVIN’ YOU
e LIDELL TOWNSELL (MERCURY ) @® 1 | SHANICE (MOTOWN)

Billboard/BPI Communications.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

46 7 DAYS, 7 NIGHTS (Maggiestrong, ASCAP/Ensign,
ASCAP/Lane Brane, BMI/Ackee, ASCAP/Toe Knee
Hangs, ASCAP) CPP

60 ALL ABOUT HER (Another Fine Mix, BMI/So So
Smoove, ASCAP/Middletown Sound, ASCAP)

82 ALL 'N' ALL (Virgin, ASCAP/Four Power, ASCAP)

97 ALL OF MY LOVE (Melon Ball, BMI)

42 ALL THE WAY LOVE (Nu Zulu, BMI/Baby Ann,
BMI/Tony Collins, BMI)

91 ALL WOMAN (Big Life, BMI/Careers-BMG, BMI)

13 BABY-BABY-BABY (Kear, BMI/Greenskirt, BMI}

39 BABY GOT BACK (Songs Of PolyGram, BMI/Mix-A-Lot,

BMI)

2 THE BEST THINGS IN LIFE ARE FREE (Flyte Tyme,
ASCAP/Biv 10, ASCAP/Beledat, ASCAP/Rated RT,
ASCAP/Burbank Ptaza, ASCAP/MCA, ASCAP)
WBM/HL

49 BRAINSTORMING (Mike Ten, BMi/Biv Ten, ASCAP)
HL

92 BREAKDOWN (Pac Jam, BM!)

44 CAN | GET WITH YOU TONIGHT? (Chicago Bros.,
BMI/Warner-Tamerlane, BMI)

COME AND GET IT (Stubbs, BMI/Gamble-Huff,
ASCAP)

28 COME & TALK TO ME (EMI April, ASCAP/DeSwing
Mob, ASCAP/Across 110th Street, ASCAP) WBM

83 COMMITTED (Pri, ASCAP/Worlers, ASCAP/Cososa,
ASCAP)

86 DEEP COVER (Sony Tunes, ASCAP/Nuthouse, ASCAP)

23 DEPEND ON YOU (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Benny's Music, BMI/EMI Blackwood,
BMI/Angie & Debbie, BMI)

55 DID YOU PRAY TODAY? (Avid One, ASCAP/Whole
Nine Yards, ASCAP/O’'Hara, BM!/Texas City, BMI)

6 DO IT TO ME (Speeding Bullet, ASCAP) CLM

78 DON'T FORGET ABOUT ME (Maurice Starr, ASCAP)

43 DON'T SWEAT THE TECHNIQUE (EMI Blackwood,

BMI/Eric B & Rakim, ASCAP)
DO UNTO ME (Warner-Tamerlane, BMI/Kings Kid,
BMI/Gimme 1/2, ASCAP/Welbeck, ASCAP/Leftover
Soupped, BMI/ATV, BMI/Ackee, ASCAP/Toe Knee
Hangs, ASCAP)

51 DREAM COME TRUE '92 (Mudslide, BMI/Heavy,
BMI/London, BMI)

18 FOREVER IN YOUR EYES (Flyte Tyme, ASCAP)

53 FULL TERM LOVE (FROM CLASS ACT) (Marley Marl,
ASCAP/MCA, ASCAP/EMI April, ASCAP/Taking Care
0Of Business, BMi/Minder, ASCAP)

61 GET-A-WAY (Phelan, BMI/Dujuan, BMI/Southern
Northern Star, BMI)

40 GIVE U MY HEART (FROM BOOMERANG) (Kear,
BMI/Ensign, BMI/Greenskirt, BMI/Saba Seven, BMI)

8 GIVING HIM SOMETHING HE CAN FEEL (Warner-
Tamerlane, BMI) wBM

87 GOODBYE (Al B. Sure!, ASCAP/Willaire, ASCAP/EM{
April, ASCAP) WBM

98 HELLUVA (Delicious Apple, BMI/Purple, BMI/Fun City,
BMI/Van Gogh's Ear, BMI/Music Corp. Of America,
BMi/Gascline Alley, ASCAP)

79 HO FRAT SWING (Bust-1t, BMI)

16 HONEY LOVE (Willesden, BMI/R.Kelly, BM1)

25 HOW ABOUT TONIGHT (Dujuan, BMI)

63 | ADORE M) AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)

94 (IF LOVING YOU IS WRONG) | DON'T WANT TO BE
RIGHT (irving, BMI) CPP

27 IF YOU FEEL THE NEED (Elm City, ASCAP/Pri,
ASCAP)

11 PLL BE THERE (Jobete, ASCAP/Stone Diamond, BMI)
cpPp

33 | MISS YOU (Harrindur, BMI/Joe Public, BMI} CPP

24 IN THE CLOSET (Mijac, BMI/Warner-Tamerlane,
BMI/Donril, ASCAP/Zomba, ASCAP) wBM

80 IT CAN'T BE FOREVER (EMI, ASCAP/Zomba, ASCAP)

38 IT'S NOT HARD TO LOVE YOU (Gratitude Sky,
ASCAP)

12 FVE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella,
ASCAP/Warner Chappell, ASCAP/Mom & Dad, ASCAP)

66 I'VE GOTTA HAVE IT (Kharatroy, ASCAP/Chrysalis,
ASCAP)

71 | WANT TO BE FREE (THAT'S THE TRUTH)
(Willesden, BMI/A Dish-A-Tunes, BMI)

50 JAM (Mijac, BMI/Warner-Tamerlane, BMI/Rene
Moore, ASCAP/Bruce Swedien, ASCAP/Donril,
ASCAP/Zomba, ASCAP)

67 JOY (Virgin, ASCAP/Jazzie B, ASCAP/Soul Il Soul

Mad, ASCAP)

JUMP AROUND (T-Boy, ASCAP/Soul Assasins, ASCAP)

JUMP (So So Def, ASCAP/EMI April, ASCAP) WBM

JUST FOR TONIGHT (Yellow Elephant, ASCAP/Edward

Grant, ASCAP/Dyad, BMI)

52 JUST MAKE ME THE ONE (Virgin, BMI/Eighth House,
BMi/Boneless, BMI/Cool Banana, ASCAP)

31 JUST MY LUCK (Kear, BMI/Inner Rhythm, BMI/Epic,
BMI/Solar, BMI/Arondale, BMI)

7 KEEP ON WALKIN' (Last Song, ASCAP/Third Coast,
ASCAP)
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Compiled from a national sample of POS (point of sale) equipped retail stores and rack outlets which report
number of units sold to SoundScan, Inc.
Soundfayv
[ ({11
glgls AEIE:
z2|2|aw z|2|e
o5 | % | TITLE o || & | TITLE
E | s[5 arvist asen || % | arTisT asen
— I'VE BEEN SEARCHIN'
* % NO.1 & & - 1| GVEN TONES (e ANt
BABY GOT BACK —
—|1 SIR MIX-A-LOT (DEF AMERICAN/REPRISE ) 3 1 :‘E’A"vy"@';?Hi‘é({mﬁgo‘@%'},ﬁEA )
2 |—| 1 | TENNESSEE 40| — | 1 | INTHE CLOSET
ARRESTED DEVELOPMENT (CHRYSALIS) MICHAEL JACKSON (EPIC )
3 |—1| 1 | COME & TALK TO ME 41— | 1 | DEEP COVER
JODECI (UPTOWN/MCA ) DR. DRE (SOLAR/EPIC )
4 (— | 1 | BABY-BABY-BABY 42 | —| 1 | IF YOU WANT T
TLC (LAFACE/ARISTA ) 2ND Il NONE (PROFILE )
— | 1 | THEY WANT EFX 43 | — | 1 | LIVE AND LEARN
DAS EFX (ATCO EASTWEST) JOE PUBLIC (COLUMBIA )
6 |—| 1 | WARMIT UP 4“4 —11 HOOL ME
KRIS KROSS (RUFFHOUSE/COLUMBIA ) GERALD LEVERT (ATCO EASTWEST )
7 |— | 1 | YOU REMIND ME 45— 1 | NUNU
MARY J. BLIGE (UPTOWN/MCA ) LIDELL TOWNSELL (MERCURY )
8 |—| 1 | MR. LOVERMAN 46 | — | 1 | THE SAGA CONTINUES...
SHABBA RANKS (EPIC ) THE BOYS (MOTOWN )
9 [— |1 [ JumpP 47 |— | 1 | LOVE ME
KRIS KROSS (RUFFHOUSE/COLUMBIA ) TRACIE SPENCER (CAPITOL )
10— 1 | HONEY LOVE 48|—]1 O0DBYE
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) TEVIN CAMPBELL (QWEST/WB)
11 |— | 1 | KEEP ON WALKIN' 49 |—| 1 | WHEN YOU'VE BEEN BLESSED
CECE PENISTON (A&M ) PATTI LABELLE (MCA )
12 {— | 1 | GIVING HIM SOMETHING HE. . 50 | — | 1 | HEAR WHAT | HEAR
EN VOGUE (ATCO EASTWEST ) KILO (WRAP/ICHIBAN )
13 |— | 1 | SOMETIMES | RHYME SLOW 51— 1 | SYMPIN'
NICE & SMOOTH (RAL/COLUMBIA ) BOYZ Il MEN (MOTOWN )
14| —| 1 | THEY REMINISCE OVER YOU 52| —| 1 | BABY HOLD ON TO ME
PETE ROCK & C.L. SMOOTH (ELEKTRA ) GERALD LEVERT (ATCO EASTWEST )
15|— | 1 | I'LL BE THERE 53 | —| 1 | TAKE IT PERSONAL
MARIAH CAREY (COLUMBIA ) GANG STARR (CHRYSALIS/ERG )
16 [— | 1 | THE BEST THINGS IN LIFE ARE FREE 54 | —| 1 | PLEASE DON'T GO
L. VANDROSS/J. JACKSON (PERSPECTIVE) BOYZ Il MEN (MOTOWN )
17 (— | 1 | WISHING ON A STAR 55— | 1 | IF MY HOMIE CALLS
THE COVER GIRLS (EPIC ) 2PAC (INTERSCOPE/ATLANTIC )
18 |— | 1 | WHY ME BABY? 5 |—| 1 | DOO DOO BROWN
KEITH SWEAT (ELEKTRA ) 2 HYPED BROTHERS & A DOG (DECO )
19 |— | 1 | | WANT TO BE FREE 57 |— | 1 | GHETTO RED HOT
TOO SHORT (JIVE ) SUPERCAT (COLUMBIA )
20 |— | 1 | VICTIM OF THE GHETTO 58|—| 1 | XODUS
THE COLLEGE BOYZ (VIRGIN) XCLAN (POLYDOR/PLG )
21 (— | 1 | MY LOVIN' (YOU'RE NEVER.. .) 59 |— | 1 | JUST FOR TONIGHT
EN VOGUE (ATCO EASTWEST ) VANESSA WILLIAMS (WING/MERCURY )
2|—| 1 | POITTOME 60 |— | 1 | DONT SWEAT THE TECHNIQUE
LIONEL RICHIE (MOTOWN ) ERIC B. & RAKIM (MC
23 |— | 1 ( SILENT PRAYER 61— | 1 | WELCOME TO THE GHETTO
SHANICE (MOTOWN ) SPICE 1 (JIVE)
24 | —| 1 | SCENARIO 62 | —| 1 | PEACEFUL JOURNEY
A TRIBE CALLEO QUEST (JIVE ) HEAVY D. & THE BOYZ (UPTOWN/MCA )
25— | 1 | HELLUVA 63 [— | 1 | BREAKIN' MY HEART
BROTHERHOOD CREED (GASOLINE ALLEY) MINT CONDITION (PERSPECTIVE/A&M )
26 |— | 1 | BRAINSTORMING 84 (— { 1 | HO FRAT SWING
M.C. BRAINS (MOTOWN ) HO FRAT HO! (BUST IT)
27 | —| 1 | NEVER SATISFIED 65— 1 | (MISS YOU
GOOD 2 GD (GIANT/REPRISE ) 8 JOE PUBLIC (COLUMBIA )
28| —| 1 | LA SCHMOOVE 66— | 1 | SOWHAT'CHA WANT
FU-SCHNICKENS (JIVE ) BEASTIE BOYS (CAPITOL )
29 |— | 1 | JUMP AROUND 67 |— ( 1 | LOVE YOU ALL MY LIFETIME
HOUSE OF PAIN (TOMMY BOY ) CHAKA KHAN (WARNER BROS. )
30 (— | 1 | BACK TO THE HOTEL 68 | — | 1 | NO SUNSHINE
N2DEEP (PROFILE ) KID FROST (VIRGIN )
31|—| 1 | FULL TERM LOVE 69| —| 1 | USEME
MONIE LOVE (GIANT/WARNER BROS. ) MEN AT LARGE (ATCO EASTWEST )
32 |—| 1 | WANNA ROCK 70 | — | 1 | WHATEVER IT TAKES
LUKE (LUKE/ATLANTIC ) TROOP (ATLANTIC )
33 |—( 1 | UPTOWN ANTHEM 71— 1 | THIN LINE
NAUGHTY BY NATURE (TOMMY BOY ) KID FROST (VIRGIN )
34 |—| 1 | DON'T BE AFRAID 72 |— | 1 | MASTERPIECE
AARON HALL (SOUL/MCA ) ATLANTIC STARR (REPRISE )
35 |— | 1 | AINT 2 PROUD 2 BEG 73 |— | 1 | REMEMBER THE TIME
TLC (LAFACE/ARISTA ) MICHAEL JACKSON (EPIC )
36 |— | 1 | FOREVER IN YOUR EYES 74{— | 1 | THE JAM
MINT CONDITION (PERSPECTIVE/AGM ) SHABBA RANKS FEATURING KRS-1 (EPIC )
37— | 1 | ALL WOMAN 75| — | 1 | IT'S MY CADILLAC
LISA STANSFIELD (ARISTA ) M.C. NAS D (PANDISC )

(O Singles with increasing sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.

n&B Mnln nﬂ:“nn[m m"m 30 LA SCHMOOVE (Willesden, BMI/CPMK, BMI/Jazz 75 THE SAGA CONTINUES... (Buff Man, BMI) 90 VICTIM OF THE GHETTO (Virgin, ASCAP/Rom,
5 mmgnrtbasvc:l:’/g":}aé}LSC;’:?) 56 SCENARIO (Zomba, ASCAP/Jazz Merchant, ASCAP/Black Doors, ASCAP/TJ, ASCAP/Pecot,
— DON'T BE AFRAID — 1S IT GOOD TO YOU L2 ASCAP/New School, ASCAP) ASCAP)
! ! AARON HALL (SOUL/MCA ) HEAVY D. & THE BOYZ (UPTOWN/MCA ) 3 kg\cl:PL/lgalTﬂgc(lobeC‘e. ASCAP/Golden Torch, 34 SCHOOL ME (Trycep, BMI/Ramal, BMI/Willesden, 21 WARM IT UP (EMI April, ASCAP/So So Def,
, ASCAP) CPP BMI) ASCAP/House Of Fun, BMI) WBM
- ; RT — LASTING L .
: . 3&%’8&‘0.%'?p?mawmm, = . %55 TERsRY (EGPIC ?VE 64 LOVE YOU ALL MY LIFETIME (Arabella, BMI/BMG, 84 SENSITIVE LOVER (A.LW., /Ronnie Runs, ASCAP) 32 THE WAY LOVE GOES (Pri, ASCAP/Let's Have Lunch,
LOVE ME STAY ASCAP) 9 SHINE YOUR LIGHT (O Dad, BMI/Professor B., BMI) ASCAP/Rejoice, BMI)
31— 1| o e ncer capiroL ) 16— 1| ST werownmca) 59 MONEY CAN'T BUY YOU LOVE (Fiyte Tyme, 9 SILENT PRAYER (Gratitude Sky, ASCAP Virgin, 20 WE DIDN'T KNOW (Stevland Morris, ASCAP) CPP
4 1 | SOMEBODY LOVES YOU BABY 17 1 | DIAMONDS AND PEARLS 83 fa%ch:P{aR: ‘r:g 'ﬂbﬁiﬁﬁ"( %rba; , :?'Sf' ‘:\ssccf% &t 17 WHATEVER T TAKES (TO MAKE YOU STAY) (Piggy
— — IN (Dandy Ditty's, ASCA 47 SOMEBODY'S BEEN SLEEPIN' IN MY BED (EMI April, Rat, ASCAP)
el A ) i 3 U AT S S ) 5 MR.LOVERMAN (FROM DEEP COVER) (Worldwide, ASCAP/0/B/0 Itseff, ASCAP/Cuddie B, ASCAP/Stick 93 WHAT'S IT TAKE TO PULL A HOTTIE (LIKE YOU) 7
5 | — | 1 | LIVE AND LEARN 18 [— | 1 | THE COMFORT ZONE BMI/Anchor, ASCAP/Gunsmoke, ASCAP/Pow Wow, Funk, ASCAP) (Latin Connection, ASCAP/Macka-Frama-Mama, BMI)
et R L] RANE L NS NG (MERCURID ASCARY 57 SOMETIMES | RHYME SLOW (EM! April 4 WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN)
6 |—| 1 | REMEMBER THE TIME 19— |1 [ HELLUVA 73 MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two ASCAP/Purple Rabbit, ASCAP) (Budsky, BMI/Zuri, BMI/Eat Your Heart Out,
MICHAEL JACKSON (EPIC ) BROTHERHOOD CREED (GASOLINE ALLEY) Tuff-Enuff, BMI/Irving, ASCAP) CPP 62 SPRUNG ON ME (We Fly, BMI) BMI/Gamble-Huff, ASCAP/Henry Sue Mae,
81 NEARER TO YOU (Skyyzoo, ASCAP) 48 STRAWBERRY LETTER 23 (Kidada, BMI/Off The Wall BMI/Mighty Three, BMI/Irving, BMI/Julie Gold, BMI
— IT'S OK. — MOTOWNPHILLY ; ) g 5 rving, BMI/Julie Gold, BMI)
7 1 EBEIEICECE AN ARTON) 20 1 BOYZ Il MEN (MOTOWN ) 10 N:\éﬂ;)SATISFIED (4 Tammy, ASCAP/S.A. Brown, BMI) WBM cPP
AGA ; ASCA 72 SYMPIN' (Diva One, /MCA, /Biv Ten, ASCAP) 68 WHY ME BABY? (Keith Sweat, ASCAP/E/A,
8|—|1|HERELSQL (m'_?m:c) S R Y AL (%fpnou 37 NOBODY BUT YOU (Proper, ASCAP/Strange Motel, 1 TENNESSEE (Arrested Development, BMI/EMI ASCAP/WB, ASCAP/Donril, ASCAP/Zomba, ASCAP/LL
ASCAP/Greg's Groove, ASCAP) Blackwood, BMI) WBM Cool J, ASCAP/Def Jam, ASCAP) WBM
o e i o - B 22 NO PLACE LIKE LOVE (Degroat & Degraat, 19 THEY REMINISCE OVER YOU (TRO.Y) (Ness, Nitty & 58 WISHING ON A STAR (May 12, BMI/Warner-
BMI/Warner-Tamerlane, BMI) WBM Capone, ASCAP/Smooth Flowin’, ASCAP/Pete Rock, Tamertane, BMI)
10 [— [ 1 | ! LOVE YOUR SMILE 23| — | 1 | SUMMERTIME 45 ONE MAN WOMAN (Gratitude Sky, ASCAP/Penzafire, ASCAP) 78 YOU CAN MAKE THE STORY RIGHT (Zomba,
STANICEMOTOWN ) e TR e L ERINCECIED ASCAP) 14 THEY WANT EFX (Straight Out Da Sewer, ASCAP/Public Eye, ASCAP/Goodness, ASCAP)
11 |— | 1 | SAVE THE BEST FOR LAST 24— 1| wiTH You 100 PEACE (Lilbert, BMI) ASCAP/Donna-Dijon, BMI/EMI Blackwood, BMI/Cellar 69 YOU CAN'T SEE WHAT | CAN SEE (EM} April,
L | VANESSA WILLIAMS (WING/MERCURY ) IONYATERRYI(ERICH) 95  PLEASE DON'T GO (Mike Ten, BMI) Addict, BMI/Sewer Slang, BMI) WBM ASCAP/Across 110th Street, ASCAP/E-Z-Duz-It,
12|— |1 | AINT 2 PROUD 2 BEG 2 |—| 1 | SHE'S GOT THAT VIBE 99 PROMISE ME (Blockson, ASCAP/Third Stone, 77 THIS IS THE WAY WE ROLL (Bust-It, BMI) ASCAP/Chad Elliott, ASCAP)
TLC (LAFACE/ARISTA ) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) ASCAP/Warner Chappell, ASCAP/Diva 1, 70  UNCONDITIONAL LOVE (Jodaway, ASCAP/W8, 26 YOU KNOW WHAT | LIKE (Rambush,/MCA, ASCAP)
. . ; ASCAP/Killings, ASCAP) ASCAP) WBM 3 YOU REMIND ME (FROM STRICTLY BUSINESS) (W8,
= ' th ! ) ; d
5 ] 2{:#: s'I,gcA?:‘c'L'émA) 2,",‘53?22&' ‘;;‘,}'2;2“;‘,’2,2::3 ?,Zf::m ‘L",p zeo'.ﬂomm' 41 REAL LOVE (Peljo, BMI/Scottsville, BMI/Walter 76 UPTOWN ANTHEM (T-Boy, ASCAP/Naughty, ASCAP) ASCAP/Stone Jam, ASCAP,/Milteer, ASCAP) WBM
Simmons, BMI) 15 USE ME (Trycep, BMI/Willesden, BMi) 5
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5;[(:Il(]hl SRS
BILLBOARD’S R&B music charts have been the mainstay of the record- ‘
ing industry since the first chart, The Harlem Hit Parade, appeared in Oc- y
tober 1942. Messengers rode uptown on bicycles to 125th Street to get the L
top-selling singles. But for most of the time since the early days, the same
methodology has been used to compile charts: telephoning record stores
and radio stations to obtain ranked lists of their best-selling or most-played 45
singles. In the last couple of years, however, new technologies have oy
emerged that provide ways to get more accurate information. In this issue 43

several changes have taken place as an interim step toward using these new |
technologies for the Hot R&B Singles and Top R&B Albums charts.

o

NEW IN THIS ISSUE is a chart called Top R&B Singles Sales (page - 8 o
18), which for the first time uses SoundScan unit-sales data of R&B singles e
from a selected sample of R&B music stores. SoundScan’s technology uses
point-of-sale computers to read the UPC bar code on each record and thus
keep track of exactly how many units are sold. For singles, this includes
cassette singles, maxicassettes, 12-inch vinyl records, and CD singles (7- .
inch vinyl singles are included if they have UPC bar codes). The sales infor- £ () =
mation from this new chart is not yet being used for the Hot R&DB Singles kY
chart. Billboard’s chart researchers still call 170 accounts each week to get :
their ranked top 30. These lists, along with playlists called in or faxed from
100 radio stations, are weighted and totaled together to compile the Hot
R&B Singles chart.

TR,

ANOTHER NEW FEATURE in this issue is the expansion of the R&B
Monitor chart from 40 to 75 titles. The monitor chart tracks actual airplay
of singles and album cuts at 62 R&B stations. All titles with increases in
gross impressions that rank from 41-75 on the expanded monitor chart en-
ter with a bullet since this is the first week those titles appear on the chart.
Taking this chart together with the new singles sales chart, you can develop
a good picture of how the Hot R&B Singles chart may look in the future.
Why not use this new data now? The radio menitor has been running in
the magazine for the past three months and is proving itself to be very ac-
curate. The new retail unit-sales chart, however, is still very new and
changes are being made to the panel each week. I would like to stress again
that these are test charts and that no changes will be made to the methodo-
logy for the Hot R&B Singles chart until there is a consensus that the new
information better reflects the real development of R&DB musie. At about o)
the same time that the Hot R&B Singles chart is converted, the Top R&B
Albums chart will also convert to the SoundScan methodology. Plans are
also being developed to convert the Hot Rap Singles chart. In addition, we
have added an R&B Recurrent chart for older titles.

WE DO NOT HAVE space to print both the new airplay and sales charts
from BDS and SoundScan, respectively, or the old separate R&B sales and g .

airplay rankings. Although we realize that some readers enjoyed seeing a E0 a1
breakout of the sales and airplay components of the Hot R&B Singles chart,
we have had to discontiune printing those charts effective in this issue. I

will continue to discuss in this column how sales and airplay interact on the
Hot R&B Singles chart. (Clients of the Billboard Information Network can ’/n 0 l’ e ]/’/l e
still access the separate sales and airplay charts.) X P
L
NOW BACK AT THE RANCH: “Tennessee” by Arrested Development

i S .
(Chrysalis) earns the right to the top of the Hot R&B Singles chart. This i
is the first No. 1 R&B single for the newly merged EMI Records Group = e ]/l/ 0 Wl 0 I/t ]/l/ ) a l ]/l/

the remixed

North America. new single,

2 L
’ =

followup to

the top ten

R&B hit joy

3 5 8 5 from the album volume I} just right. 3
ASCAP Celebrates Black Music. R&B songwriters gather to honor and be 5
honored at the recent ASCAP R&B Music Celebration held at Industria in New °
York. Pictured, from left, are Valerie Simpson and Nickolas Ashford; award @ En
winners Tracie Spencer and brother Marty Spencer, John McKellen, president, >
MCA Music Publishing; Gloria Messinger, ASCAP managing director; Morton 1y
Gould, president, ASCAP; and award winners Narada Michael Walden, Maxi °
Priest, Jimmy Jam, and Terry Lewis.
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Billboard

FOR WEEK ENDING JULY 11, 1992

I " I H&B Al B" M s COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
v AND ONE-STOP SALES REPORTS.
50 53 53

6 SUPER CAT COLUMBIA 52435 (9.98 EQ/13.98) DON DADA ‘ 50
g <l 5 = 3 é 51 | 42 | 37 | 35 | HAMMER A 3 CAPITOL 98151 (9.98/15.98) TO0 LEGITTOQUIT | 3
28|28 |55 | €| armst TITLE | 58 52 | 47 | 41 | 9 | BEASTIE BOYS capimoL 98938 (10.98/15.98) CHECK YOUR HEAD | 37
(== 5 2T lnx| 25 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
*kx NO.1 % % % 53 | 50 | 46 | 35 | BLACK SHEEP @ MERCURY 848368 (9.98 EQ/13.98) A WOLF IN SHEEP'S CLOTHING 15
1 1 1 12 | DAS EFX @ ATCO EASTWEST 91827+ (9.98/13.98) N DEAD SERIOUS 1 54 | 52 [ 49 | 51 | BEBE & CECE WINANS @ CAPITOL 92078* (9.98/15.98) DIFFERENT LIFESTYLES 1
2 9 9 13 | KRIS KROSS A 2 RUFFHOUSE 48710*/COLUMBIA (9.98 EQ/13.98) TOTALLY KROSSED OUT 1 55 | 51 [ 48 | 40 | NICE & SMOOTH RAL 47373*/COLUMBIA (9.98 EQ/13.98) AIN'T A DAMN THING CHANGED 29
3 3 3 14 EN VOGUE A ATCO EASTWEST 92121% (10.98/15.98) FUNKY DIVAS 1 56 5 63 18 SOUTH CENTRAL CARTEL G.w.K. 15189/QUALITY (9.98/15.98)  SOUTH CENTRAL MADNESS 51
4 4 4 2 ﬁg!ﬁ%’g‘éﬁ(&%ﬁ%_’&af"NOUNCEMENT [} BORN INTO THE '90'S 3 57 | 58 | 56 7 SHABBA RANKS POwW WOW 7423* (9.98/15.98) MR. MAXIMUM 56
5 5 6 13 @555553512)1gz%ygkgzrgglrg%) 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 5 58 | 54 [ 58 | 8 | KID FROST virGIN 92097* (9.98/13.98) EAST SIDE STORY | 54
6 | 7 | 7 | 17| TLC @ Larace 26003+ARISTA (9.98/13.98) 0O000OHHH..ON THETLCTIP | 6 NEWD | | | AL JARREAU reeris: 26849" (10.98/1598) HEAVEN AND EARTH | 59
7 6 5 55 | JODECI A UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 ﬂ 57 l 59 8 | BYALL MEANS MOTOWN 6344 (9.98/13.98) ITSREAL | 55
8 | 13 | 8 | LIONEL RICHIE MoTowN 6338* (10.98/15.98) BACK TO FRONT | 8 NEWD | 1 | v0-Y0 atco eastwest 92120" 9.98/15.98) BLACK PEARL | 61
9 12 15 10 | SOUNDTRACK SOLAR 75330/EPIC (10.98 EQ/15.98) DEEP COVER 9 62 | 62 | 65 7 TYRONE DAVIS ICHIBAN 1135* (3.98/15.98) SOMETHING’S MIGHTY WRONG 62
0109 11 | CHAKA KHAN WARNER BROS. 26296* (10.98/15.98) THE WOMAN | AM 9 63 | 61 [ 55 | 15 | CHIC waRNER BROS.26394* (10.98/15.98) CHIC-ISM | 39
aD| B | 5 | 3 g&mn MECCA AND THE SOUL BROTHER | 11 64 | 55 | 51 | 20 | LUKE LUk 91830%ATLANTIC (10.98/15.98) | GOT SHIT ON MY MIND | 20
@ 7 | 2 5 KCLAN POLYDOR 13225%/PLG (9,98 EQ/13.98) e 12 72| — 2 KWAME & A NEW BEGINNING ATLANTIC 82356* (9.98/15.98) NASTEE 65
13 9 10 | 31 | MICHAEL JACKSON A * £PIC 45400 (10,98 EQ/15.98) e 1 66 | 65 | 68 11 | BASS PATROL JOEY BOY 3004 (8.98/13.98) THE KINGS OF BASS 63
1| 1 8 36 | GERALD LEVERT @ ATCO EASTWEST 91777+ (10.9/15.98) PRIVATE LINE 1 67 60 | 60 16 | THE HARD BOYS A..I. 4120*/ICHIBAN (8.98/15.98) A-TOWN HARD HEADS 42
15 | 13 | 14 | 17 | FU-SCHNICKENS uive 41472* (9.98/13.98) F.U.- DON'T TAKE IT PERSONAL | 13 68 | 67 | 66 | 36 | 2ND 1 NONE pROFILE 1416 9.98/14.98) 2NDINONE | 26
16 | 15 | 11 | 44 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE | | 89 | 71 | 73 | T | DAVIDSANBORN eLewiRa 61272 (10.98/15.98) UPFRONT | 69
70 | 63 | 69 | 15 | DETROIT'S MOST WANTED TRICKS OF THE TRADE VOL. Il | 58
17 16 16 8 GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14 BRYANT 4126°/ICHIBAN (9.98/15.98)
18 18 18 | 38 | PATTI LABELLE @ MCA 10439 {9.98/13.98) BURNIN' 9 n 75 | 85 | 56 | SHABBA RANKS @ EPIC 47310 (9.98 EQ/13.98) AS RAW AS EVER 1
19 19 20 21 SIR MIX-A-LOT A DEF AMERICAN 26765/REPRISE (9.98/15.98) MACK DADDY 19 @ NEW ) 1 SOUNDTRACK PERSPECTIVE 1004*/A&M (10.98/15.98) MO’ MONEY 12
20 14 12 32 | .LISA STANSFIELD @ ARISTA 18679 (10.98/15.98) REAL LOVE 6 13 13 70 7 KILO WRAP 8110*/ICHIBAN (3.98/15.98) A-TOWN RUSH 67
@ 2 28 19 | CECE PENISTON asm 5381+ (9.98/13.98) FINALLY 21 14 77 76 | 36 | CHRIS WALKER PENDULUM 61136*/ELEKTRA (9.98/15.98) FIRST TIME 32
2 | 2 17 | 32 | TEVIN CAMPBELL @ QwEST 26291 WARNER BROS. (9.98/15.98) TEVIN. 5 %5 [ 64 | 52 10 | MELI'SA MORGAN PENDULUM 61273*/ELEKTRA (9.98/15.98) STILL IN LOVE WITH YOU 38
23| 2 19 | 25 | MINT CONDITION PERSPECTIVE 1001+/A&M (5.98/13.98) MEANT TO BE MINT 13 76 | 69 [ 57 | 10 | RANDY CRAWFORD WARNER BROS. 26736* (10.98/15.98) THROUGH EYES OF LOVE 49
2% 22 23 32 | SHANICE @ MOTOWN 6319+ (9.98/13.98) INNER CHILD 13 n 70 67 16 KID SENSATION NASTYMIX 7101*/ICHIBAN (9.98/15.98) THE POWER OF RHYME 62
(@] 30 | 40 | 4 | MARIAH CAREY coLumsia s2758* 7.98 EQ9.98) MTV UNPLUGGED EP | 25 T8 | 66 | 61 | 39 | BRINCE A T ik ihnos (o 051508 DIAMONDS & PEARLS | 1
27 | 38 | 4 | IHEISLEVBROTHERS FEATURING RONALD ISLEY TRACKS OF LIFE | 26 19 |74 | 7| I | A AN e NG GET FUNKY CREW WERE GOIN OFF | 66
@ 31 | 32 | 10 | SPICE 1 sive 41481+ (9.98/13.98) SPicEl | 27 82 | — | 10 | SISTER SOULIAH EP(C 48713 (9.98 EQ/13.98) 360 DEGREES OF POWER | 78
34 | 47 4 TROOP ATLANTIC 82393* (10.98/15.98) DEEPA 28 81 68 64 15 | POOH-MAN (MC POOH) JIVE 41476 (9.98/13.98) FUNKY AS | WANNA BE 38
29 32 27 20 | GLENN JONES ATLANTIC 82352* (10.98/15.98) HERE 1 GO AGAIN 22 82 79 79 13 POISON CLAN EFFECT 3006*/LUKE (9.98/15.98) POISONOUS MENTALITY 62
30 | 25 | 24 | 58 | BOYZ Il MEN A ¢ MOTOWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 1 83 | 80 | 92 4 | CLUB NOUVEAU JvK 19101%QUALITY (9.98/15.98) A NEW BEGINNING | 80
31 | 26 | 26 | 12 | THE COLLEGE BOYZ viRGIN 91658* (9.98/13.98) RADIO FUSION RADIO | 25 NEWD | | | N2DEEP pROFiLE 1427+ (2.081498) BACK TO THE HOTEL | 84
32 | 29 | 30 | 9 | BROTHERHOOD CREED GASOLINE ALLEY 10574+MCA (9.98/15.98)  BROTHERHOOD CREED | 29 85 | 78 | 74 | 31 | AMG SeLECT 21642" (9.98/15.98) BITCH BETTA HAVE MY MONEY | 20
(33| 36 | 3 | 8 | GEORGE HOWARD GRP 9665* (10.98/15.98) DO | EVER CROSS YOUR MIND | 33 86 | 86 | 82 | 7 | BASSBOY NewTown 2209 (9.98/14.98) IGOTTHE BASS | 82
@D 39 | 43| 7 | GROVER WASHINGTON, JR. COLUMBIA 48530 (10.98 EQ/15.98) NEXTEXIT | 34 % | — | 2 | SHOWBIZ & A.G. LONDON 825309/PLG (6.98 EX9.98) SHOWBIZ&AG. | 87
35 | 38 | 31 18 | JOE PUBLIC coLumsia as628* (0.98 Ev15.08) JOE PUBLIC 23 88 | 76 | 77 | 51 | HEAVY D. & THE BOYZ A UPTOWN 10289/MCA (9.98/13.98) PEACEFUL JOURNEY 5
36 | 28 | 22 | 31 | KEITHSWEAT A ELEKTRA 61216* (10.98/15.98) KEEP IT COMIN' | 1 89 | 8L | 75 | 26 | SOUNDTRACK ® SoUL 10462'/MCA (10.98/15.98) Juice | 3
37 | 33| 29 | 9 | PENTHOUSE PLAYERS CLIQUE RUTHLESS 57181/PRIORITY (9.98/14.98) PAID THE COST | 28 % | 84 | 80 | 22 | DON DIEGO ULTRAX0502 (9.98/15.98 RAzZ | 10
38 | 35 | 25 | 40 | CYPRESS HILL @ RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESSHILL | 4 91 | 83 | 8 | 28 | BOBBY"BLUE" BLAND MALACO 7458 (9.98/15.98) PORTRAIT OF THE BLUES | 50
39 | 37| 33 8 SOUL H SOUL VIRGIN 91771+ (9.98/13.98) VOLUME Il JUST RIGHT 32 NEW ) 1 RAHEEM RAP-A-LOT 57180*/PRIORITY (9.98/14.98) THE INVINCIBLE 92
46 | 62 4 K-SOLO ATLANTIC 82388* (9.98/15.98) TIME'S UP | 40 93 | 87 | 87 13 | CHOICE RAP-A-LOT 57172*/PRIORITY (9.98/14.98) STICK & MOOVE 83
41 41 44 14 M.C. BRAINS MOTOWN 6342+ (9.98/13.98) LOVERS LANE 3l & e e % #ﬂe\még%f%%b%ﬁi%) MR R AT RO e 5
2 | ) 8 MC BREED wRAP 8109+/CHIBAN (9.96/15.98) 20 BELOW 20 95 91 89 14 | GANKSTA N-I-P RAP-A-LOT 57160/PRIORITY (9.98/14.98) THE SOUTH PARK PSYCHO 63
43 | 40 | 34 | 12 | ALYSON WILLIAMS 0BR 45417+/COLUMBIA (9.98 EQ/13.98) ALYSON WiLLIAMS | 31 % | 90 | 95 | 38 | SCARFACE RAPALOT 57167/PRIORITY (9.98/14.98) MR. SCARFACE ISBACK | 13
59 | 78 3 MEN AT LARGE ATCO EASTWEST 92159° (9.98/13.98) MEN AT LARGE M 97 85 | 83 | 60 | LUTHER VANDROSS A EPIC 46789 (10.98 EQ/15.98) POWER OF LOVE 1
45 45 35 20 | 2PAC INTERSCOPE 91767+/ATLANTIC (9.98/13.98) 2PACALYPSE NOW 13 d % 9 28 | JODY WATLEY Mch 10355 (10.98/13.98) AFFAIRS OF THE HEART 21
46 | 28 | 45 7 THE BOYS MOTOWN 6336* (9.98/13.98) THE SAGA CONTINUES. 45 99 | 8 | 72 | 40 | MARIAH CAREY A 3 COLUMBIA 47980 (10.98 EQ/15.98) EMOTIONS 6
NEIERERE E&gﬁ Eégsgg%ﬂgglggg)nsw GET FRESH CREW DOIN' WHAT | GOTTADO | 47 100 [ 96 | 98 | 9 | KATHY SLEDGE EPiC 46851° (9.98 EQ/13.98) HEART | 86
NEWD | | | ERICB. & RAKIM wca 10594 5.9815 98 DONT SWEAT THE TECHNIGUE | 88| Gy T s s s s wock. @ Rexorang sty s, O Amric (RAR) certfcaion (7 e o 500000 urs 4 A4
9 | 5 [ | 9 | areise cautep avest @ e s 0masm o R e e

Blloeerd

Bilbeara
RETALING IF YOU SELL TO OR SERVICE SEATRD

RETAILING

SRECTORY RECORD RETAILERS—READ THIS!  [ie:t

wnc.-\-tti}*pﬂéﬁﬂéﬁ Billboard’s 1992 RECORD RETAILING DIRECTORY is here! This year’s edition has over MUSIC. VIDEG DEALERS
& CHAIN HEAD ’

&
7,000 completely updated record retailing and chain headquarter listings—including phone AN HEADGARIERS

numbers, fax numbers, store buyers, store planners and lots more!
To order your copy call 1-800-223-7524 or 1-201-363-4156.
Or send check or money order for $99 plus $3 shipping ($8 for international orders) to:

Billboard Directories » P.O. Box 2016 - Lakewood, NY 08701
NY, NJ, CA, TN, MA, IL & DC residents please add applicable sales tax.

Order bulk copies for your entire sales staff—Call for special rates!

o
2]
o
T
a
i)

20 BILLBOARD JULY 11, 1932

www americanradiohistorv com


www.americanradiohistory.com

We've got 50,000
buyers to fill them.

ot /

N

i

'S

+ 24

P

N\
}.

- Y PR

Ry . Tyl
-, v Vo R x .')'-'v-w L] 1

@facilities! @ charter Iimo @ hotels!
Vvenues, the- services! services! Out of town

aters, concert halls, Thousands of seats Artists, crew and staff talent can fill a lot of
clubs — 500,000 seats ©ON the move — air- need to get around seats - lobby. room,
to fill every day. lines, buses, vans. town in comfort. restaurants.

Reserve your space in the directory
that helps you fill seats!

Over 16,000 listings: 7.600 artists. 3,780 managers/agents. plus equipment
manufacturers, suppliers, services, more! we're the ultimate reference guide
for recording talent. management, venues, hotels, suppliers. insurance com-
panies, facility equipment manufacturers, services ... everything that's needed
when the show hits the road. So go for SRO — reserve your spdce in the book that
gets you the bookings. Call today:

New York: Los Angeles: Nashville: Europe: Japan:
Ken Karp/ Gary NuelV Lee Ann Pack Christine Chinetti Aki Kaneko
Andy Myers Jon Guynn (615) 321-4240 44-71-323-6686 03-498-4641
(212) 536-5004 (310) 854-5316

AD DEADLINE: 8/7/92 » Publication Date: 10/7/92

1993

INTERNATIONAL
TALENT & TOURING
DIRECTORY

[ ]
BI"Mrd@ 1515 Broadway, New York, NY 10036

R&B

ARTISTS M U S

After one listen to the single you
will Ieorn the secret to gain

POWER

= PF\IDFHTY
e PRIOEMTY
BI"bOOfd@ FOR WEEK ENDING JULY 11, 1992
COMPILED FROM A NATIONAL SAMPLE OF RETAIL
” % - AND ONE-STOP SALES REPORTS.
o8| s8] £ 22| Tme ARTIST
Iz |sSz|J9| = S| LABEL & NUMBER/DISTRIBUTING LABEL
* kA NO.1 * x %
1 1 | 11 | THEY REMINISCE OVER YOU & PETE ROCK &C. L SMOOTH
{C) (T) ELEKTRA 64773 3 weeks at No. |
D] 2 3 g | TAKE IT PERSONAL # GANG STARR
(C) (T) CHRYSALIS 23BA8/ERG
3 | 3 5 g | LASCHMOOVE @ FU-SCHNICKENS
{C) (T) JIVE 42062
4 | s 7 7 | WHY MEBABY?(PT.2) @ KEITH SWEAT FEAT. L.L. COOL J
(M) ELEXTRA 66428*
| 9|53 WARM IT UP @ KRIS KROSS
(C) (M} (T) (X} RUFFHOUSE 74376/COLUMBIA
6 7 6 | 15 | THEY WANT EFX @ DAS EFX
(M) (T) ATCO EASTWEST 96206*
7 8 g | 15 | TENNESSEE @ & ARRESTED DEVELOPMENT
(C) (T) CHRYSALIS 23829%/ERG
8 | 10| 9 7 | DON'T CURSE/YOU CAN'T SEE... @ HEAVY D. & THE BOYZ
(C) {T) UPTOWN 54420/MCA
9 6 4 g | DEEP COVER & DR. DRE
(C) (T} SOLAR 7454 7/EPIC
0| 1 5 | 14 | SOMETIMES | RHYME SLOW @ NICE & SMOOTH
{C} (M) (T) RAL 74167/COLUMBIA
| B |15 s STROBELIGHT HONEY @ BLACK SHEEP
(M) (T} MERCURY 866 869*
@z | -2 DON'T SWEAT THE TECHNIQUE @ ERIC B. & RAKIM
(M) (T} MCA 54369*
@] 2 | 2 | 3 | HOMEGIRL DON'T PLAY DAT # YO-YO
(M) (T) ATCO EASTWEST 96171* ~
14 11 11 13 SCENARIO & A TRIBE CALLED QUEST
(M) {T) JIVE 42056*
BABY GOT BACK @ @ SIR MIX-A-LOT
15 12 10 14 (C) (M} (T) (X) DEF AMERICAN 1894 7/REPRISE
16 | 16 | 19 | 5 | WALKINTO THE SUN  ORGANIZED KONFUSION
(C) (T) HOLLYWOOD 64746
AD| 2 | 5| o | ANT TO BE F...ED WITH & MC BREED
(C) {M) (T) (X) WRAP 105/ICHIBAN
BRONX NIGGA TIM DOG
13 19 21 4 (M) {T) RUFFHOUSE 74300/COLUMBIA @
19 | 15 | 17 | 7 | EXPLANATION OF A PLAYA @ PENTHOUSE PLAYERS CLIQUE
(C) (T} RUTHLESS 701 1/PRIORITY
20 | 14| 14 | g | TRICKWIT AGOOD RAP @ SYLK SMOOV |
(M} (T) PwL AMERICA 865 621*MERCURY
NASTEE & KWAME
@ 23 23 4 (M) (T) ATLANTIC 85871*
@)| n| | 2 | PN THE FUNK & MAIN SOURCE
(C) (T) WILD PITCH 50402/ERG —
@)| | | 2 |uwe AROUND & HOUSE OF PAIN
(M) {T) (X} TOMMY BOY 526*
2 | 26 | 5 | POPPALARGE & ULTRAMAGNETIC MC'S
(M) (T} MERCURY 866 733*
| WANT TO BE FREE # TOO SHORT
@ NEw » 1 {M) (T} JIVE 42068*
VICTIM OF THE GHETTO & THE COLLEGE BOYZ |
% 7 I 13 14 (C) (T) VIRGIN 98635 |
BA T TEL & N2DEEP |
NEWD | 1| | BACKTOTERO ,
28 | 30 | 30 | 3 | UPTOWN ANTHEM/GUARD YOUR... ® NAUGHTY BY NATURE
(M) {T) (X) TOMMY BOY 519~
BUSTIN’ OUT (ON FUNK) # DOUG E. FRESH
2 20 18 iO {C} (T) BUST IT 4481(8 _
JUMP & ® KRIS KROSS
30 18 12 17 (C) (M) (T} (X) RUFFHOUSE 74197/COLUMBIA

O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable
(C) Cassette single availability. (D} CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi
single availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.
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Billboard

FOR WEEK ENDING JULY 11, 1992

HOT DANCE MUSIC

CLUB PLAY MAXI-SINGLES SALES
w | 3o COMPILED FROM A NATIONAL SAMPLE zZ,_ COMPILED FROM A NATIONAL SAMPLE

wxloxlg Gk OF DANCE CLUB PLAYLISTS. wilex|2 | GE OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Twe| 2w 231 ¥F| TITLE ARTIST Tw| 2w |23 | €5 TITLE ARTIST

F2 |33 (2| T8 LAsel & NUMBERDISTRIBUTING LABEL F2 33| 2| 35| Lanel & NUMBERDISTRIBUTING LABEL

* % x NO. 1 % % *x* % NO. 1 x % =
3 6 7 SURRENDER YOURSELF COLUMBIA 74291 1 week at No. 1 ® THE DAOU 1 3 4 14 | THEY WANT EFX (M) (T) ATCO EASTWEST 96206 1 week at No. 1 & DAS £FX

% 4 7 | HELPLESS (I DON'T KNOW WHAT TO DO...) MAXI 863 329/MERCURY URBANIZED/SILVANO 2 1 2 7 | CLUB LONELY (1) EPIC 74282 @ LIL LOUIS & THE WORLD

@ 10| 17 4 RUNAWAY ELEKTRA 66424 ® DEEE-LITE @ 4 7 7 SET ME FREE (T) (x) GREAT JONES 530 615/ISLAND ® CLUBLAND FEATURING ZEMYA HAMILTON

@ 8 15 5 RAIN FALLS VIRGIN 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS @ 5 9 6 MR. LOVERMAN (1) EPIC 74248 © SHABBA RANKS
5 2 1 7 KEEP ON WALKIN' a&M 7382 & CECE PENISTON 5 2 1 16 | BABY GOT BACK (M) (T) (x) DEF AMERICAN 40233/WARNER BROS. @ SIR MIX-A-LOT

@ 11 11 6 MAKE IT ON MY OWN ARISTA 1-2435 ALISON LIMERICK @ 9 24 3 RUNAWAY (T) (x) ELEKTRA 66424 & DEEE-LITE

@ 22 | 38 3 | JUMP SUNSHINE 812 THE MOVEMENT 7 l 10 5 | KEEP ON WALKIN' (1) aam 7382 ® CECE PENISTON

8 7 3 10 | CLUB LONELY ePic 74282 & LiL LOUIS & THE WORLD 10 15 6 DON'T CURSE/YOU CAN'T SEE WHAT | CAN SEE (T) UPTOWN 54428/MCA @ HEAVY D. & THE BOYZ
9 1 4 8 NOTHING CAN STOP US WARNER BROS. 40395 @ SAINT ETIENNE @ 13 | 14 6 | STROBELITE HONEY (M) (T) MERCURY 866 859 & BLACK SHEEP

13 | 14 | 8 | WEIRDO 8EGGARS BANQUET 62264/RCA @ THE CHARLATANS UK 15 | 27 | 4 | JUMP AROUND (1) (x) ToMMy BOY 526 ® HOUSE OF PAIN

D] 20 | 27 | 4 | DROP A BEAT nstinct 240 MOBY AD] 14 | 18 | 5 | RAINFALLS o virein 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS

@ 12 | 16 6 | MIG-29 NEXT PLATEAU 50178 MIG-29 QD] 2 | — | 2 | warMIT uP m rurrrouse 74377/COLUMBIA @ KRIS KROSS

@ 30 | 46 3 PENNIES FROM HEAVEN VIRGIN 96195 & INNER CITY 13 6 6 10 | CRUCIFIED (1) (x) GIANT 40351/WARNER BROS. & ARMY OF LOVERS
14 5 2 9 | SET ME FREE GREAT JONES 530 615/ISLAND ® CLUBLAND FEATURING ZEMYA HAMILTON 17 12 6 | SWEAT DANCE (M) (T) (x) WARNER BROS. 40248 ® KYZE

5 18 23 5 | KNOW BiG BEAT 10049/ATLANTIC NEW ATLANTIC 15 16 16 8 NOTHING CAN STOP US (1) (x) WARNER BROS. 40395 @ SAINT ETIENNE

6| 17| 28 5 | DEEPLY DIPPY CHARISMA 96164 @ RIGHT SAID FRED 23 |2 6 | SHINE ON () (T) ESQUIRE 74326 ® DEGREES OF MOTION FEATURING BIT!
17 9 7 10 | ELEVATION REACT IMPORT G.T.0. 17 | 22 | 28 5 | UPTOWN ANTHEM/GUARD YOUR GRILL (1) TOMMY BOY 519 @ NAUGHTY BY NATURE |
18 19 24 5 GET YOUR BODY! MCA 54374 @ ADAMSKI FEATURING NINA HAGEN B 18 8 3 11 LOVE YOU ALL MY LIFETIME (T) (x) WARNER BROS. 40377 @ CHAKA KHAN

23 35 4 PARA LOS RUMBEE)S ELEKTRA 66421 TITO PUENTE 19 20 20 10 | TENNESSEE (1) CHRYSALIS 23787/ERG @ ARRESTED DEVELOPMENT |

32 | a1 3 | SUNSHINE AND ECSTASY SIRE 40444/WARNER BROS ® TOM TOM CLUB 20 | 25 | 30 7| THEY REMINISCE OVER YOU (T.R.0.Y.) (T) ELEKTRA 66445 @ PETE ROCK & C.L. SMOOTH

@ 2% | 32 4 STROBELITE HONEY MERCURY 866 869 @ BLACK SHEEP @ 30 | 35 4 PENNIES FROM HEAVEN (T) VIRGIN 96195 ® INNER CITY
22 | 16 | 10 9 0 FORTUNA RADIKAL 12299 APOTHEOSIS 22 | 24 | 22 | 11 | TWILIGHT ZONE (T) (X) RADIKAL 12300 ® 2 UNLIMITED

* % * POWER PICK* % % 2 ) 29 | 3 3 THE POWER OF RHYTHM (1) EPIC 74287 & B.G. THE PRINCE OF RAP

@3] 38 | 43 | 3 | MONEY reprist 40302WARNER BROS CAMEO 24)| 28 | 32 | 4 | PARALOS RUMBEROS/RAN KAN KAN (T) ELEKTRA 66421 TITO PUENTE
YR 2 R e T m— B UL 2% | 12 5 14 | MY LOVIN’ (YOU'RE NEVER GONNA GET IT) (M) (T) ATCO EASTWEST 96194 @ EN VOGUE

_@ 47 | — 2 SHINE ON ESQUIRE 74326 ® DEGREES OF MOTION FEATURING BITI * % % POWER PICK* % %

3 | 42 3 | JUMP AROUND rommy 80v 526 © HOUSE OF PAIN 40 | — | 2 | TOO FUNKY (M) () (x) COLUMBIA 74352 ® GEORGE MICHAEL
27 | 21 | 22 | 6 | NOTGONNACHANGE ronraws 506 somercumy ® SWING OUT SISTER @D] 33 | 31 | 5 | 0FORTUNA m ravikaL 12299 APOTHEOSIS
28 | 15 5 9 | SWEAT DANCE waRNER BROS. 40248 ® KYZE 28 | 1l 8 15 | JUMP (M) (T) () RUFFHOUSE 74193/COLUMBIA # KRIS KROSS
29 | 35 | 36 5 | THEY WANT EFX ATCO EASTWEST 96206 ) @ DAS EFX 29 | 19 | 17 7 | LAST TRAIN TO TRANCENTRAL (M) (T) ARISTA 1-2383 & THE KLF
30 | 29 [ 37 | 5 | ENERGY EXPRESS zvx 6653 HYSTERIA 39 | 42 | 3 | SUNSHINE AND ECSTASY (T) (x) SIRE 40444/WARNER BROS. ¢ TOM TOM CLUB

| * % * HOT SHOT DEBUT * * * @ 37 41 3 HELPLESS (I DON'T KNOW WHAT TO DO...) (M) (T) (x) MAX 863 329/MERCURY URBANIZED/SILVANO

i BD| NEWP | 1 | 1T's AFINE DAY aTco enstwesT s6187 ® OPUS il ** *HOT SHOT DEBUT % * %

1 32 [ 37 | 47 [ 3 | THEPOWER OF RHYTHM erc /4257 @ B.G. THE PRINCE OF RAP (32| NEWD | 1| | DON'T SWEAT THE TECHNIQUE ) (1) ca 54369 @ ERIC B. & RAKIM
3| 14 13 10 | IN THE CLOSET EpiC 74267 ® MICHAEL JACKSON 33|29 6 BREATH OF LIFE (T) (x) SIRE 40344/ WARNER BROS ® ERASURE
34 | 28 | N 4 CHANGE YOUR MIND {ONOON 869 709/PLG BEATS INTERNATIONAL 83| — 2 | JUMP (M) (T) SUNSHINE 812 THE MOVEMENT

@ 6 | — | 2 DON'T STOP...PLANET ROCK TOMMY BOY 1052 AFRIKA BAMBAATAA & THE SOUL SONIC FORCE 35 | 18 | 12 | 13 | CLOSER ) (1) MCA 54363 & MR. FINGERS

2 | 4 3 MONEY wax TRAX 9172 ® KMFDM FEATURING CHRISSIE DEWINTER 4| - 2 PLEASE DON'T GO (M) (T) (x) NEXT PLATEAU 50187 & KWS.

@D[ 43 [ — | 2 | NEVER BE ANOTHER ONE acip a2z 532275007 BR0S. COLONEL ABRAMS 3126 | 13 8 | JoY(nvirGiN 96172  SOUL Il SoUL

NEW p> 1 | TENNESSEE CHRYSALIS 23787/ERG ® ARRESTED DEVELOPMENT 38 | 34 | 34 | 15 | COME & TALK TO ME (M) (1) UPTOWN 54354/MCA # JODECI
39| Z 18 9 DIVINE THING B(G LIFE 865 765/MERCURY ® THE SOUP DRAGONS 39 | 38 | 38 5 GET YOUR BODY! (1) MCA 54374 © ADAMSKI FEATURING NINA HAGEN
40 | 26 19 8 LOVE IS A MASTER OF DISGUISE MORE PROTEIN 961 74/CHARISMA EVE GALLAGHER NEW ) 1 | NEED LOVE (T) () GEFFEN 21709 @ OLIVIA NEWTON-JOHN
4D | NEWD | 1 | FREE YOUR MIND STRICTLY RHYTHM 002 IRA LEVI 41 | 31 | 23 | 11 | SOMETIMES | RHYME SLOW (M) (T) RAL 74166/COLUMBIA @ NICE & SMOOTH
42) | NEW D 1 THE HITMAN INTERSCOPE 96168/ATLANTIC AB LOGIC @ 6 | — 2 FRIDAY I'M IN LOVE (x) FICTION 66416/ELEKTRA ® THE CURE
43 | 4 | — | 2 | HIGHER GUERILLA 13859/ R S. CODE MD 43)| 4 2 | HONEY LOVE (1) jive 22063 @ R. KELLY & PUBLIC ANNOUNCEMENT
4 | 8 | — | 2 | WHATEVER U NEED sMASH 865 845/PLG & M. DOC 4)| 48 | — 2 | DROP A BEAT (1) INSTINCT 240 MOBY

NEW ) 1 WHATEVER YOU DREAM GUERILLA 13862/LR.S. REACT 2 RHYTHM 45 | 41 | 36 7 LA SCHMOOVE (1) Jive 42062 ® FU-SCHNICKENS
6 | 45 | 25 8 | FREE YOUR BODY (INJECTED WITH A POISON) SONIC 2003/INSTINCT & PRAGA KHAN 46 | 42 | 40 5 | WHY ME BABY? (M) ELEKTRA 66428 ® KEITH SWEAT
41 4 40 4 BANG s8x 05456/ERG & BLUR 47 27 11 14 | NOW THAT YOU'RE GONE (M) (T) CUTTING 259/ATCO EASTWEST CORINA
48 | 36 | 26 8 MR. RIGHT 111 EAST 0009 & REDD 48 | 45 | 43 9 SCENARIO () (T) JIVE 42056 ® A TRIBE CALLED QUEST
48 [ 1 | 21 11 | TAKE MY ADVICE 1.D. 96191/ATCO EASTWEST & KYM SIMS 49 | 36 19 | 11 | INTHE CLOSET i) (1) () EPIC 74367 ® MICHAEL JACKSON
50 | 33 | 30 5 YOU KEEP HOLDING BACK (LOVE ME) CUTTING 260 SWING 52 50 | 35 | 26 8 (CAN YOU) FEEL THE PASSION (M) (T) (x) BIG LIFE 19751/ERG © BLUE PEARL

C) Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-singte availability. (T) Vinyl maxi-single availability. (X) CD maxi-singte

availability. ® 1992, Billboard/BPI Communications.
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A Little More Stansfield; Erasure Heads For Covers

TURNTABLE TREATS: The tem-
perature is not the only thing that’s
currently heating up, kiddies. Check
out this jammin’ and diverse array of
summer singles. There are a lot of
hidden treasures to be found out
there, so please keep an open mind
(and ear).

Although we wish there was a big-
ger buzz surrounding Lisa Stans-
field’s brilliant “Real Love” album in
the U.S,, it’s good to see Arista has
not abandoned the project. Urban ra-
dio, which was the primary home for
the sterling previous single, “All
Woman,” is being treated to the sub-
tle and rhythmie “A Little More

Red Hot + Funky. George Michael
and model Linda Evangelista celebrate
the release of “Too Funky,” his first
single from Columbia’s “Red Hot +
Dance" album to benefit Red Hot +
Blue, an AlDS-relief organization.
Evangelista appears in the video that
supports the track. Other cuts on the
album include “Supernature’ by
Madonna and *‘Apparently Nothing™ by
Young Disciples. Up next from the
organization is “Red Hot + Rap” and
“Red Hot + Rock,” both of which are
slated for early 1993 release.

Hot Dance Breakouts

Love,” while club jocks are served
house remixes of “Set Your Lovin’
Free.” Louie Vega and Kenny Gon-
zalez have matched the intensity of
her vocal by underscoring it with a
hard bass line and rousing keyboards.
Our only quibble is with the brevity
of the smokin’ “Dubmaster” mix.

Our wish-list of choices for the next
single: “Symptoms Of Loneliness &
Heartache” and “Soul Deep.”

Sly & Lovechild follow their re-
cent club anthem, “Spirit Of Des-
tiny,” with the equally rousing
“Change Of Heart” (Citybeat, U K.).
Eliot Sly continues to be a dazzling
visual presence, and she has honed
her voice into a powerful instrument
that may give Annie Lennox a run
for the money someday. She breathes
depth into a tune that is already
empowered by an instantly memora-
ble chorus. It’s hard to believe this act
is still looking for a deal in the U.S.
Someone please wake up!

New York radio personality John
Robinson continues to mature as a
producer with each single. While we
are still feeling pretty passionate
about his previous release, “Stand By
Your Brother Man” by Bryan, we are
sure you'll be completely worked by
“No Time (For Crying)” by Spring
(Black Rain/Easy Street, New
York). Once again, he weaves a raw,
New Jersey-style bass line with a
hypnotically repetitive hook. We'd
love Spring’s sweet voice to be a bit
more prominent in the mix, but we
admit to nitpicking. Be aware.

Belgian act Fiction follows the cool
“Organomics” with the superior
“Wild Sax” (Groove Kissing, Brus-
sels). Masterminds Andrew Noname
and Mr. Fact merge a loose, conga-
flavored house beat with brassy horns
and dreamy vocal incantations. Also
dandy is the somewhat similar “Dee
Drive” on the flipside.

The oh-so-serious U2 makes a
cheeky twirl onto the dancefloor with
fab house remixes of its new single,
“Even Better Than The Real Thing”
(Island). Paul Oakenfold trans-
forms the cut into a sparkly disco
bauble, dressing Bono’s bravado-
filled vocal with layers of strings, or-
gans, and diva backing vocals—
courtesy of Juliet Roberts. You are
advised to go directly to the “Trance”
mix.

Speaking of Oakenfold, his Lon-
don-based indie label Perfecto Rec-

Yourself” by Jimi Polo. In its origi-
nal form, the track is a slow and shuf-
fling slice of nouveau soul, nicely
showcasing Polo’s stirring, Seal-like
voice. Flip it over, and discover an in-
tense deep-houser that is true to the
song while giving underground jocks
something to sink their teeth into.
Kudos to Frankie Foncett for his

DANGE
TRAX

by Larry Flick

way-cool remixes.

Columbia’s new sister label,
Chaos Records, makes a ballsy bow
with “All Over The World” by dance-
hall act Wailing Souls. Danny Ten-
aglia has tweaked and manipulated
the cut into a spicy house anthem, fu-
eled with a rumbling bass line, jazzy
pianos, and tribal vocal chants.

One of the hotter (and better) rave
records in London at the moment is
“Don't You Want Me” by Felix (Hooj
Choon, U.K.). Requisite harsh synths
are tempered with a retro, Giorgio
Moroder-esque electro-beat that will
work well during both trance/techno
and hi-NRG sets. For a more house-
angled jam, investigate “Yes You
Can” on the B side. Nice congas.

Further solidifying our theory that
disco is continually seeping deeper
into the techno realm is “It’s Just A
Feeling” by Terrorized (KMS, De-
troit). A frenetic beat is the founda-
tion for static synths and plush
strings. Added charm comes from
anonymous female belting. Will work
well in both rave and hi-NRG set-

tings.

Hankering for a dose of iron-
lunged diva-house? Then give “What
Are We Doin’ ” by Dee Dee Simone
(Black China, Lauderhill, Fla.) a
whirl. We're still recoving from her
high-pitched, no-nonsense delivery.
Lenny Dee, Victor Simonelli, and
Ralphie D. have teamed up to create
a gritty garage groove that would
need a bit of gloss in order to woo
mainstream jocks. In its current
form, however, there are several
sturdy mixes for underground spin-
ners to choose from.

If you're tired of hearing from the
same six underground producers,
turn your attention to Bill Marquez
and his act Underground Circuit. He
kicks a hard deep-house groove on “1
Want You” (RJM, New Hyde Park,
N.Y.). The instrumental jam’s butt-
shaking bass line is thick, and is cush-
ioned by jazzy organ fills and wailing
femme vocal bits. A fine effort from
a producer to keep a close eye (and
ear) on.

Glad to hear some regional action is
heating up for Kraze and the just-out
“Voodoo Sun” (Project X, New
York). The track is a sweaty, tribal-
house trip, benefiting greatly from
the use of rea/ drums and traditional
African percussion. Mix into this one
during a funky peak-hour set and
watch the punters squeal and trip!

LONG-PLAYERS: Erasure makes
its Elektra debut in the U.S. with the
much-heralded “Abba-esque,” a fes-
tive four-song EP of covers from the
now-legendary '70s pop group’s cata-
log. Wisely, the duo has steered clear
of clichéd choices such as “Dancing
Queen,” opting instead for “Lay Your
Love On Me,” “S.0.8.,” “Take A
Chance On Me,” and (our personal
fave) “Voulez-Vous.”

Produced by Dave Bascombe, the

set has a sparse, electro-hip sound
that resembles Erasure’s early re-
cordings and wonderfully frames
Andy Bell’s distinctive voice. Most
effective are “Take A Chance On
Me,” with its romping beat and toast-
ing cameo by MC Kinky, and “Vou-
lez-Vous,” a future rave and hi-NRG
smash.

Each cut has been remixed for club
play, but we hear they will likely be
available only on 12-inch promos.
Fortran 5 and Phil Kelsey are
among those who have already
worked on the tracks. Others may be
commissioned shortly.

Members of Chicago’s up-and-com-
ing production team 4 On The Floor
lend a hand to a slammin’ new house
EP, “Black Traxx, Vol. III”” (Night-
club, Chicago). Each cut is textured
with delicious R&B flavors. “Night
Dance” is picking up adds, thanks to
its brain-embedding vocal loops,
while we're voting for the slightly
electro “Dance Forever,” which
changes tempo a la Lil’ Louis’
“French Kiss,” and the seductive
“Doctor’s Housecall.”

On the compilation tip, add these
two to your shopping list: “Tracks
’92” from Strictly Rhythm Records
and “Secret Codes” from NuGroove.
The former set includes previously
unavailable tracks, teetering in vibe
between soulful vocal cuts and deep
instrumentals. First choices should
be “I've Been Watching You” by
Innervision Featuring Brenda
Braxton, “I'm Happy” by In Touch
Featuring Mark Davis, and “De La
Noche” by Spanish Fly.

The latter relies a bit more on
tracks issued over the past year or so.
The vibe is typically obscure and
thoroughly pleasing. Among the high-
lights are “Better Than Sex” by Dee
Gorgeous and “How Many Times” by
DTR.

D.J.Movement
is glad to

present you:

/ \
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Sawyer’s Girls. Curb/Capitol recording act Sawyer Brown celebrates its No.1
record, “Some Girls Do,” written by group member Mark Miller and published by
Zoo Il Music, at a reception hosted by ASCAP. Pictured, from left, are Anna
Scholten and her dad, Jim Scholten of Sawyer Brown; Gregg Hubbard, Sawyer
Brown; Connie Bradley, Southern executive director, ASCAP; and Joe Smyth and
Mark Milter, both of Sawyer Brown.

H BY EDWARD MORRIS

NASHVILLE—Garth Brooks
reigned as the clear favorite of regis-
trants at this yvear’s International
Country Music Fan Fair, according
to a Billboard survey of 467 of the es-
timated 24,000 ticket buyers. Those
polled at the June 8-14 event here
voted Brooks their favorite artist and
his “The Thunder Rolls” as their fa-
vorite video.

(Not all of those polled answered
all the questions posed to them.)

Of the 467 people who filled out the
Billboard questionnaire, 291 said they
were first-time Fan Fair attendees,
and the largest segment—179—was
in the 36-55 age group.

Edward Morris is on vacation. This week's column was
written by Debbie Holley.

WOODSTOCK COUNTRY? Country America maga-
zine is ironing out the schedule for a three-day country-
lifestyle festival—tentatively called “Weekend In The
Country”—to take place next summer in Des Moines,
Iowa, where the Meredith Corp. magazine is based. The
magazine is describing the planned event as “the Wood-
stock of country music.”

Bill Eftink, managing editor of Country America,
confirms, “We do have a festival in the planning for next
year.” There are no firm dates yet. “We’re probably
looking into July now,” says Eftink.

In a recent issue of Inside Media, Bill Kerr, presi-
dent/CEO of Meredith Magazines, described the
planned festival as “a major consumer and broadcast
music event. What we're
doing is viewing country

‘Woodstock Of Country Music’ Planned

ITowa Farm To Be Site Of Next Summer’s Event

Nashville Network.

COUNTRY GOES JAPAN: Japanese country music
ambassador/promoter Charlie Nagatani and Judy
Seale of Refugee Management are working on two
country music festivals this season. “Country Gold IV”
will take place Oct. 18 in Aspecta (located at the buse of
Mt. Aso in Kumamoto). Organizers expect 30,000 atten-
dees for the country/bluegrass event. The Desert Rose
Band, Holly Dunn, and Dwight Yoakam are slated to
play. Also on the talent roster are Jim & Jesse, Michael
Woody, and Charlie Nagatani & the Cannon Balls.
Nagatani and Seale are also launching the “Country
Heart” festival, scheduled to take place Oct. 25 at Asa-
giri Heights at the base of Mt. Fuji in Fujinomiya. This
event is part of the city’s 50th anniversary and the Shizu-
oka Prefectural sightseeing campaign. Contfirmed talent
includes the Forester Sis-
ters, Porter Wagoner,

as a complete franchise.”

Kerr could not be :
reached for additional

comment. as VI e
The festival is to be held

at the 800-acre Living
History Farms, a large
outdoor museum. Eftink
says the venue can facili-
tate large crowds. “For

SCone

————

Doug Kershaw, Nagatani
& the Cannon Balls, and
the Texas Tornados.

Northwest Airlines is
Jjoining the Kumamoto and
Shizuoka Prefectural gov-
ernments as a corporate
sponsor.

BLACK'S WORLD Pre-

some time, we’ve been in-

terested in the country

concert thing and looking for the right opportunity,” he
explains.

The Statler Brothers have been asked to host the Sa-
turday-night show, which would be taped for airing at
a later date on The Nashville Network, a minority part-
ner in Country America magazine. The Statlers cur-
rently host their own show on TNN.

According to Inside Media, the show would air as a 60-
minute special in September 1993 and as part of TNN’s
10th-anniversary celebration.

Eftink says the organizers expect to offer “a headline
act Friday night, an all-day festival Saturday with music
throughout the day, and a headline act in the evening,
and then a conclusion Sunday morning with gospel musie
or something like that. What makes this difterent from
a typical ‘country music’ festival will be the extensive
country activities going on throughout the day—crafts
people, country dancers, and a build-up of performers
starting at noon.”

Inside Media also reports the organizers will seek
sponsors and sell the event with Group W and The

miere: Clint Black’s third

RCA album, “The Hard
Way,” is scheduled to hit the streets July 14. Label offi-
cials refused Billboard’s request for a preview copy and
explained that an exclusive world premiere of the entire
album (scheduled to air Thursday [9]) has been set up
with more than 200 North American country radio sta-
tions. Air times for “Country World Premier,” the show
on which the album is to air, will vary from station to
station—some will take it from satellite, while others will
be serviced with tape. Cassettes of the album include
nine songs, while the CDs feature 10. Black’s first single,
“We Tell Ourselves,” spends its fourth week on the Hot
Country Singles & Tracks chart at No. 16.

NEWS BIT: RCA artist Lorrie Morgan was in New
York recently taping a segment for “Live With Regis
And Kathie Lee.” Upon leaving ABC’s studios, Morgan
went looking for “Something In Red” (the title of her
current single) at Saks Fifth Avenue. The shopping trip
was covered by “Entertainment Tonight” and is schedu-
led to air in July.

Jackson, McEntire Also Rate Highly

All but 24 of the respondents said
they had purchased one album or
more during the past year, with 122
setting the number between one and
five; 119 between six and 10; and 53
between 11 and 15. Ninety-seven said
they had purchased 16 or more al-
bums.

Cassette albums were the pre-
ferred format for 307, while 167 voted
for CDs. Eight liked vinyl best.

Most of the members of the sample
were concertgoers. Only 60 said they
had not attended a coneert within the
year; 228 said they had gone to be-
tween one and five shows; and 81
from six to 10.

Nearly half—220—owned a CD
player, and 441 owned a VCR. Other
related totals: 321 said they preferred
getting their country music via radio,
and 104 preferred it be presented in
videos; 337 had access to videos on
The Nashville Network, 177 on Coun-
try Music Television, and 107 had ac-
cess to neither channel.
Most—292—listened to country mu-
sic chiefly in their homes; 284 in their
cars; and 86 at work.

The largest number of respon-
dents—149—reported an annual fam-
ily income in the $30,000-$50,000
range; 111 were in the less-than-
$30,000 group; 45 were in the $50,000-
$75,000 bracket, and 45 said their in-
come was above $75,000.

Respondents were asked to list
their three favorite country perform-
ers, although some listed fewer. The
question netted the names of 100 se-
parate acts. Here are the top 10, with
the number of votes they got shown
in parentheses:

Garth Brooks (164); Alan Jackson
(131); Reba McEntire (79); Ricky Van
Shelton (59); Travis Tritt (54); Tanya
Tucker (42); Clint Black (40); Vince

Gill (40); Randy Travis (36); and
Marty Stuart (35).

Of the 72 separate music videos
cited as favorites, these were the top
10:

“The Thunder Rolls” (38) and “The
Dance,” Brooks (23); “Is There Life
Out There,” McEntire (22); “Achy
Breaky Heart,” Billy Ray Cyrus (19);
“Anymore,” Tritt (15); “Rockin’
Years,” Dolly Parton and Shelton
(11); “Midnight In Montgomery,”
Jackson (10); “Ain’t Nothing Wrong
With The Radio,” Aaron Tippin (8);
“Love Can Build A Bridge,” the
Judds (8); and “Don’t Rock The Juke-
box,” Jackson (7).

The respondents listed 123 separ-
ate acts they had seen in concert dur-
ing the past year. The top 10, ranked
by the number of respondents who
had seen them, were Tritt (64);
MecEntire (61); Jackson (41); Brooks
(37); Stuart (34); Sawyer Brown (33);
Shelton (33); Tippin (27); Black (27);
and Gill (25).

A portion of the sample—419—also
answered questions about the value
of Fan Fair, the best place to discover
new country artists, their attendance
at dance clubs that play country mu-
sic, and whether they had purchased
a Brooks album within the year.

Of this smaller group, 387 said Fan
Fair was worth the ($75) ticket price;
225 cited radio and 193 TV as the best
places to discover new acts; 178 said
they attended country dance clubs se-
veral times a year and 147 said they
never attend such clubs; 238 of the
419 said they had purchased a Brooks
album during the past year.

Assistance in gathering data for this
article was provided by interns Adele
Parrish, Lisa Morton, and Lance
Sittig.

An Uplifting Golf Team. Members of the “Arista Records Group’’ foursome hold
up their caddy, Brian Prout of the group Diamond Rio, at the fifth annual Music

Row Ladies Golf Tournament and Tupperware Party hosted by ASCAP, TNN, and
Liberty Records at Woodmont Country Club in Nashville. More than 160 female

music executives (most of whom are nongoifers) played in the event, which raised
more than $17,000 for United Cerebral Palsy of Middle Tennessee. Pictured, from
left, are Candace Turner, Merissa Ide, Vanessa Adair, and Cherie Crawford, all of

Arista Records.
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LORNER

by Lynn Shults

TWO IS THE MAGIC NUMBER for Wynonna Judd as “I Saw The Light”
occupies the No. 1 position for the second consecutive week. MCA Nashville
has yet to officially announce the title or the release date of Wynonna'’s next
release. However, among stations programming album tracks, the pulsating
“No One Else On Earth” is getting the most play.

FROM THE HOT COUNTRY SINGLES & TRACKS CHART: The 10 most
active tracks are “I Still Believe In You” (55-39) by Vince Gill; “Boot Scootin’
Boogie” (19-12) by Brooks & Dunn; “Warning Labels” by Doug Stone, which
debuts at No. 48; “The River” (9-3) by Garth Brooks; “We Tell Ourselves”
(21-16) by Clint Black; “If Your Heart Ain’t Busy Tonight” (31-23) by Tanya
Tucker; “I'll Think Of Something” (35-24) by Mark Chesnutt; “I Wouldn’t
Have It Any Other Way” (48-43) by Aaron Tippin; “Could’ve Been Me” (65-
50) by Billy Ray Cyrus; and “Billy The Kid” (15-11) by Billy Dean.

THE FUSION OF radio and TV concepts is alive and well in Athens, Ga,,
at WNGM-TV, which programs country videos daily from 6 a.m.-7 p.m. The
station is a low-powered UHF outlet, but when attached to the surrounding
counties’ cable systems, it reaches almost 900,000 homes in northeast Georgia,
western South Carolina, and southwestern North Carolina. (It should be noted
that TNN is seen throughout this market, but only some of the cable operators
offer CMT.) WNGM began programming country in a two-hour slot in Janu-
ary. It also opened a request line for viewers. Ty Martin, one of TV-34’s video
joeks, says, “People started calling like erazy. We were flabbergasted. Within
a day and a half we went to four hours on the air. Within a week we went
to eight hours a day. We were receiving 75 calls an hour or about 1,000 calls
a day. We had to bring in interns to answer the phones.”

WH_AT DOES WNGM LOOK LIKE? “Basically the video show is strictly
videos,” says Martin. “We do some public-service announcements, but for the
most part I play four sets of videos. I go on the air, tell the viewers what’s
coming up. I play four videos, I come back on and tell them what they saw.
We run eight commereials an hour. We are request-driven. When we do our
top 10, it is the top-10 requested videos for that week.”

AMONG THE MOST requested clips at WNGM are works by artists not
found on mainstream radio, such as the teen group Six Shooters. Veteran star
Ray Stevens is also a favorite; his videos of “It’s Me Again, Margaret,” “Mis-
sissippi Squirrel Revival,” and “The Streak” are heavily requested items. This
type of programming provides more flexibility than standard radio-driven
video formats providing exposure for some of country’s more talented enter-
tainers. Martin says, “We are very heavy on the promotion of artists. If an
artist is in the area, we will put them on the video show with us.” This type
of programming seems to be a throwback to the early development of the
country radio format. Those were the days when characters with names like
“Uncle Hal” were in charge of their own shows. There were no consultants,
s0 everyone had to just figure it out for themselves. Now this sounds exciting.
Anyone care to gamble on a new career?

Sony Lawsuit
Alleges Promo
Plan Fell Thru

NASHVILLE—Sony Music Enter-
tainment has sued a local music com-
pany, its owner, and Haggar Apparel
for failing to purchase 200,000 cas-
sette albums the defendants pur-
portedly ordered for a Christmas pro-
motion.

According to the complaint, filed
May 27 in chancery court, Billy Joe
Johnston, doing business as Young
Musie Group, contracted with CBS
Records’ special products division in

Mareh 1988 to buy “a minimum of

200,000 cassettes” at $1.25 each.
(Sony later purchased CBS Records.)
The cassette album, the complaint
continues, would be made available to
consumers under the title “Haggar
Apparel Company Christmas” and
would be used by the garment manu-
facturer as a promotional item.

Included in compilation album
were eight songs, by Steve & Eydie,
Andy Williams, Julie Andrews, Rob-
ert Goulet, Tony Bennett, Johnny
Mathis, Engelbert Humperdinck, and
the Mormon Tabernacle Choir.

The complaint alleges that “no cas-
settes were ever purchased by the de-
fendants” although “CBS was ready,
willing, and able to supply” the
agreed upon number.

The suit asks for a judgment of

$62,000 against each defendant, plus
attorney fees and expenses.

1992 Country Music

Sourcehook Available

NASHVILLE—Billboard’s 1992
Country Music Sourcebook is now
available. The directory features list-
ings such as country recording art-
ists, managers, booking agents, rec-
ord producers, publishing companies,
concert promoters, venues, radio/
televisior. program suppliers, and ra-
dio stations. Country Music Source-
book sells for $40 and may be pur-
chased by contacting the Lakewood,
N.J., fulfillment center at 800-344-
7119. For those outside the U.S,, dial
908-363-4156.

NEW ON THE CHARTS

Boy Howdy, one of Curb Records’
newest signings, is emerging as
strong competition for existing
country groups. The four-man
band's debut single, “Our Love Was
Meant To Be,” moves from No. 73
to No. 65 in its second week on the
Hot Country Singles & Tracks
chart.

The members of the band, formed
in 1990, are Jeffrey Steele on bass
and lead vocals, brothers Cary and
Larry Park on guitars, and Hugh
Wright on drums. The members cut
their teeth playing the Los Angeles
club circuit. That’s how the group
came together initially. Steele says
the group played a club date to-
gether and “found that the combina-
tion worked really well ... so we
stayed together.”

Steele’s background includes vo-
cal work for producer Pete Ander-
son on the Anderson-penned “Drif-
tin’ Man” number that was included
on the album “A Town South Of
Bakersfield, Vol. 2” (the album is
noted as the second in a series of al-
bums that helped launch Dwight
Yoakam’s career). As a songwriter,
Steele has had several cuts, includ-
ing “Where Fools Are Kings,”
which was recorded by Steve War-
iner.

Cary and Larry Park are the sons
of Ray Park, a noted bluegrass fid-
dler. A connection to Herb Peder-
sen (the Desert Rose band) that
dates back to the Parks’ father’s
band led to Pedersen singing back-
ground vocals on Boy Howdy'’s sin-
gle debut. Cary has played guitar
for Randy Meisner and Rick Rob-
erts.

Wright has been drumming since
he was 15 years old. His resumé in-
cludes performances with a number
of acts, including John Lee Hooker,
and styles that range from jazz to
blues to country.

Boy Howdy’s debut album, titled
“Welcome To Howdywood,” was
produced by Chris Farren. A pre-
view listen to the complete 10-song
collection supports the positive
speculation set forth by the debut
single and video. In fact, the album

surpassed this writer’s expecta-
tion—there wasn’t a bad song in the
lot.

Together, the group’s members
deliver an enthusiastic and uninhib-
ited blend of country and rock mu-
sic. The country elements are ag-
gressively audible, but cloaked in
power-driven rock’n’roll. The couple
of ballads showcase the band’s ver-
satility and add balance to the proj-
ect as a whole.

In terms of image, Boy Howdy
contributes to country’s growing
number of “young hunks.” The
video that accompanies the debut
single serves as an entertaining in-
troduction to the band and its mu-
sic.
The day after the filming of the
video, drummer Wright was ser-
iously injured assisting at the scene
of an automobile accident in Dallas.
A statement of explanation appears
at the end of the video along with a
picture of Wright. The video is ded-
icated to ‘“his heroic effort and
speedy recovery.”

Boy Howdy is managed Alan
Hopper.

DEBBIE HOLLEY

BOY HOWDY: Clockwise from top,
Hugh Wright, Cary Park, Jeffrey
Steele, Larry Park.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist 30 EVERY SECOND (Zomba, ASCAP/0-Tex, BMI)
9 ACES (Cheryl Wheeler, ASCAP/Bughouse. ASCAP) HL 75 FALL (Milihouse, BMI) HL
8 ACHY BREAKY HEART (Millhouse, BMI/Songs Of 51 FAMILIAR GROUND {Makin' It Up. BM!/Sony Cross
PolyGram, BMI} HL Keys, ASCAP) HL
§9  AGAINST THE GRAIN (Slide Bar, ASCAP/Polygram, 32 FIVE O' CLOCK WORLD (Screen Gems-EM! BMI)
ASCAP/Amanda-Lin, ASCAP) HL 53 FROM THE WORD LOVE (Keith Sewell, BMI)
38 ALL IS FAIR IN LOVE AND WAR (Hannah's Eyes, 17 GONE AS A GIRL CAN GET (0-Tex, BMI/MBI,
BMi/Fame, BMI/Babworld, BMI) WBM ASCAP/Max Lane, ASCAP/Fourleaf, ASCAP) HL
25 BACKRDADS {Corner, SOCAN) 19 THE HEART THAT YOU OWN (Coal Dust West, BMi)
11 BILLY THE KID (EMI Biackwood, BMI/Great WBM
Cumberiand, BMI) CPP/HL 34 HOME SWEET HOME (Corey Rock, ASCAP/Sonny King.

36 BLUE RDSE IS (Littte Big Town, BMI/American Made,
BMi/Sony Tree, BMI/Longitude. BMi/Ms. Ducks Ditties,

BMI} HL/WBM BMI} CPP/WBM/HL
12 BOOT SCOOTIN' BOOGIE (Ronnie Dunn. BMI/Alfred 72 HOMETOWN RADIO (David 'N' Will. ASCAP)
Avenue, BMi/Sony Tree, BMI) HL 57 I'D SURRENDER ALL (Sometimes You Win, ASCAP/AIl

68 BUBBA SHOT THE JUKE BOX (EM: Blackwood. Nations. ASCAP/Seventh Son, ASCAP/Mattie Ruth,
BMI/Linde Manor, BMI/Right Key, BMI) WBM ASCAP) WBM

40 CAN'T STOP MYSELF FROM LOVING YOU (Songs Of 14 | FEEL LUCKY (EMI April, ASCAP/Getarealjob
PolyGram, BMU) HL ASCAP/Don Schiitz. ASCAP/Aimo, ASCAP) HL/CPP

31 COME N OUT OF THE PAIN (G.1.D, ASCAP/Dixie Stars, 23 IF YOUR HEART AIN'T BUSY TONIGHT (Edge 0 Woods,
ASCAP/Kinetic Diamond, ASCAP/Moline Valley, ASCAP)

ASCAP/Josh-Nick, ASCAP} HL

71 COME DN OVER TO THE COUNTRY (Bocephus, BMI} cep
cpp 24 I'LL THINK OF SOMETHING (Poiygram Int'l, ASCAP) HL
50 COULD'VE BEEN ME (Englishtown, BMI/Warner- 1 | SAW THE LIGHT (Great Eastern, BMI/Slugge Songs,

Tamerlane, BMY) BMI/Sister Elisabeth, BMI} CPP
42 COWBOY BEAT (Bellamy Brothers. ASCAP) 39 | STILL BELIEVE IN YOU (Benefit. BMI/Inspector

ASCAP/Little Big Town, BMI/American Made, BMI/Brand
New Town, BMI/DId Wolf, BMI/Music Corp. Of America,

Bartow, BMI}
43 | WOULDN'Y HAVE IT ANY OTHER WAY (Acuff-Rose.
BMIi/Telly Larc, ASCAP/Groove Palace, ASCAP) CPP
74 JESUS AND MAMA (Tom Collins, BMI)
47 LOVIN' ALL NIGHT {Sony Cross Keys. ASCAP) HL
§7 MASON OIXON LINE (Pink Pig, BMI}
73 ME AND MY BABY (Scarlet Moon, BMI/Paul And
Jonathan Songs. BMI)

4 MIDNIGHT IN MONTGOMERY (Mattie Ruth.

ASCAP/Seventh Son, ASCAP/Golden Reed, ASCAP) WBM
15 THE NIGHT THE LIGHTS WENT OUT IN GEORGIA (Pix
Russ. ASCAP)

7 NORMA JEAN RILEY (Rasaca Beach, BMI/Warner-
Tameriane, BMI/Dan Truman, BMI/Studio B,
BMI/Mountain Green. BMi) WBM/HL

33 NOTHING SHORT OF DYING (Sony Tree, BMI/Post Oak.
BMI) HL

59 NOWHERE BOUND (Resaca Beach. BMI/Warner-
Tamerlane. BMI/luhe Medders, BMI/Designee, BMI)

37 OLD FLAMES HAVE NEW NAMES (Sony Tree,
BMI/Royzboyz, BMI) HL

65 OUR LOVE WAS MEANT TO BE (Mike Curb, BM/Farren
Curtis, BMIi/Farren Square, ASCAP)

64 THE POWER OF LOVE (Rick Hall, BMI)

3 THE RIVER (Gary Morris, ASCAP/Major Bob,
ASCAP/Mid-Summer, ASCAP) CPP

7 ROCK MY BABY (WB, ASCAP/Stroudavarious, ASCAP)
WBM/CPP

61 ROSALEE (Colgems-EMI. ASCAP/Craig Bickhardt,
ASCAP/MCA, ASCAP/Don Schiitz, ASCAP/Welbeck,
ASCAP/Blue Quill, ASCAP)

27 RUNNIN' BEHIND (New Haven, BMI/MCA. ASCAP) HL

20 SACRED GROUND (David 'N' Will, ASCAP/Sony Cross
Keys, ASCAP) HL

56 SHE YAKES THE SAD OUT OF SATURDAY NIGHT (Tillis,
BMi/Peer Five, BMI)

62 SHE TOOKIT LIKE A MAN (Sony Tree, BMI/New Haven.
BMI/Pulpit Rock, BMI/AMR. ASCAP) HL

63 SHE WROTE THE BOOK (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck,
BMI/Patenrick, BMI)

5 SHIPS THAT DON'T COME IN (Warner-Tamerlane

BMi/Maypop, BMI/Wildcountry, BMI) WBM

29 SOME GIRLS DO (Zoo I), ASCAP)

18 SOMETHING IN RED (Coburn, BM))

§0 SO MUCH LIKE MY DAD (Rightsong, BMI/Chips Moman,
BMI/Attadoe. BMI)

66 STILL GOT A CRUSH DN YOU (Music Corp. Of America.
BMI/Jesse Jo, BMI/Scarlet Moon. BMI) CLM/HL

13 TAKE A LITTLE TRIP (Maypop, BMI/Wildcountry,
BMI/EMI Blackwood, BMI/Wrightchild, BMI)

10 TAKE IT LIKE A MAN (Millhouse, BMI/Songs Of
PolyGram, BMI) HL

55 THAT'S WHAT I'M WORKING ON TONIGHT (Songwriters
Ink, BMI/Lazy Gator. BMI/Texas Wedge
ASCAP/BluwaBoo, ASCAP}

70 THIS OL' HEART (Sony Cross Keys. ASCAP/Miss Dot.
ASCAP)

21 THIS ONE'S GONNA HURT YOU (Songs Of PolyGram
BM\/Tubb’s Bus, BMI} HL

58 TILL I'M HOLDING YOU AGAIN (Julann, ASCAP/Great
Cumberland, BMI/Flawiacter, BMI) CPP

26 THE TIME HAS COME (Zomba, ASCAP/WB. ASCAP/Long
Acre, SESAC) WBM

52 Y00 MUCH (EMI Aprii, ASCAP)

45 TWO-TIMIN' ME (Careers-BMG, BMI/Rita's Cloud Nine,
BMI/Maypop, BMi/Wildcountry, BMI) HL

48  WARNING LABELS (Sony Cross Keys. ASCAP)

16 WE TELL OURSELVES (Howlin' Hits, ASCAP) CPP

35 WHAT KIND OF FOOL DO YOU THINK | AM
(Sheddhouse, ASCAP/Rabinette, ASCAP/Polygram Int'l,
ASCAP) HL

49 WHAT KIND OF LOVE (Sony Tunes, ASCAP/Blue Sky
Rider, BM!/Qrbisongs, ASCAP) HL

6 WHEN IT COMES TO YOU (Straitjiacket, ASCAP/AImo,

ASCAP) CPP

41 WHERE FOREVER BEGINS (MCA. ASCAP) HL

22 THE WOMAN BEFORE ME (Mad Jack, BMi/Bug, ASCAP)
HL

28 A WOMAN LOVES (WB, ASCAP/Rancho Bogardo,
ASCAP/Kinetic Diamond. ASCAP/Edge 0" Woods,
ASCAP) CPP

44 YARD SALE (Major Bob. ASCAP/Jabete, ASCAP) CPP

45 YOU AND FOREVER AND ME (Square West,
ASCAP/Howlin' Hits, ASCAP/Sony Tree, BMI/Edisto
Sound, BMI) CPP/HL

54 YOU 00 MY HEART GOOD (Starstruck Angel,
BMI/Starstruck Writers Group. ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
AWEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS-
REFERENCING EXACT TIMES OF AtRPLAY WITH ARBITRON LISTENER DATA.

SINGLES

FOR EK ENDING JULY 11, 1992
P
x x| @ & % x iz 1g OF
2828|3822 Time ARTIST 28| 28|28 €5{ Time ARTIST
=2 32| ~a| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| A2 | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
x%x* NO.1 % * 40 | 32 | 32 | 12 | CAN'T STOP MYSELF FROM LOVING YOU PATTY LOVELESS
> GORDY.JR..T.BROWN (KOSTAS FOLKVORD; 71
(D| 1| ¢+ | 10| | SAW THE LiGHT 2 weeks atNo. 1 NONNA : - ’ ——
T.BROWN (L. ANGELLE .A.GOLD) (v} CURB 54407/MCA 41 4 40 10 WHERE FOREVER BEGINS & NEAL MCCOY
ROCK MY BABY © SHENANDOAH J.STROUD (7.BRUCE.T.MCHUGH) ATLANTIC ALBUM CUT
@ 4 3 15 | RevinexsTEGAL (B.SPENCER, P WHITLEY.C WRIGHT) (V) RCA 62199 5| o5 6 COWBOY BEAT & THE BELLAMY BROTHERS
THE RIVER GARTH BROOKS H.BELLAMY,D.BELLAMY E SEAY (D.BELLAMY,J BELAND) BELLAMY BROTHERS ALBUM CUT
@DL"9 | o beiig) THERVER o inoons (V) LIBERTY 57763 48 | 63 | 4 | | WOULDN'T HAVE IT ANY OTHER WAY  AARON TIPPIN
4| 3 9 | 12 | MIDNIGHT IN MONTGOMERY # ALAN JACKSON EXCORDY-IRA(AIRAINB1CORRY) (V) RCA 62241
S5.HENDRICKS, K. STEGALL {A.JACKSON,D.SAMPSON) (V) ARISTA 1-2418 4 53 g YARD SALE & SAMMY KERSHAW
SHIPS THAT DON'T COME IN © JOE DIFFIE B.CANNON.N.WILSON (L.BASTIAN,D BLACKWELL) (v) MERCURY 866 754
@ 6 6 13 B.MONTGOMERY,J.SLATE (P.NELSON,D.GIBSON} (v) EPIC 74285 16 59 6 TWO-TIMIN' ME THE REMINGTONS
@ 8 10 13 | WHEN IT COMES TO YOU @ JOHN ANDERSON LM .LEE.J LED (R.MAINEGRA,R YANCEY, . GRIFFIN) (V) 8NA 62276
J.STROUD,J. ANDERSON (M.KNOPFLER) (C) {V) BNA 62235 49 57 4 YOU AND FOREVER AND ME & LITTLE TEXAS
7 2 2 16 NORMA JEAN RILEY DIAMOND RIO J.STROUD,C.DINAPOLL,D.GRAU (P.HOWELL,S HARRIS} (V) WARNER BROS. 18867
M.POWELL,T.DUBQIS (M.POWELL,D. TRUMAN.R. HONEY) (V) ARISTA 1-2407 FERE 19 | LOVIN' ALL NIGHT © RODNEY CROWELL
8 | 5 | 1 | 15 | ACHY BREAKY HEART # BILLY RAY CYRUS J.LEVENTHAL R CROWELL (R CROWELL) (V) COLUMBIA 74250
J.SCAIFE,J.COTTON {D.VON TRESS} () (V) MERCURY 866 522
| 10| 12 | 15 | AcES SUZY BOGGUSS * x *HOT SHOT DEBUT * * *
). BOWEN,S.BOGGUSS (C.WHEELER) (V) LIBERTY 57764 NEW p 1 WARNING LABELS DOUG STONE
1 13 | 15 | TAKEIT LIKE A MAN © MICHELLE WRIGHT D_JOHNSON (K.WILLIAMS,0.TURMAN) V) EPIC 74399
S.BOGARD ,R.GILES {T.HASELDEN) (V) ARISTA 1-2406 5] 75 3 WHAT KIND OF LOVE RODNEY CROWELL
BILLY THE KID * BILLY DEAN L.KLEIN (R.CROWELL, W JENNINGS.R.ORBISON} (C) (v) COLUMBIA 74360
@ 15 16 8 C.HOWARD,T.SHAPIRO (B.DEAN,P.NELSON) (V) SBK 57745/LIBERTY 85 _ 2 COULD'VE BEEN ME & BILLY RAY CYRUS
BOOT SCOOTIN' BOOGIE © BROOKS & DUNN J.SCAIFE.J.COTTON (R NIELSEN,M.POWELL) (v) MERCURY 866 998
@ 19 | 28 8 S.HENDRICKS.D.COOK,B.TANKERSLEY (R.DUNN) (C) (V) ARISTA 1-2432 @ 53 1 165 3 FAMILIAR GROUND  MICHAEL WHITE
@ 16 2 3 TAKE A LITTLE TRIP ALABAMA R.BYRNE,A.SHULMAN (T.LANCASTER,M.WHITE} (V) REPRISE 18881/WARNER BROS.
J.LEO,L.M.LEE ALABAMA (R.ROGERS M.WRIGHT) (V) RCA 62253 @ - - 5 T00 MUCH @ PIRATES OF THE MISSISSIPP]
17 | 19 7 I FEEL 15UCKY . = MARY-CHAP(H;JCCAUF&PE\NT:‘]EF; J.BOWEN R.ALVES (G.CLARK LR PARNELL) LISERTY ALBUM CUT
J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER,D.SCHLIT. V) COLUMBIA 7434 . S i : FROM THE WORD LOVE © RICKY SKAGGS
15 12 14 12 ‘Tl'glREovthl(éI;IAIEI”REE (LBI(R;LiJ'lngSLL\)NENT OUT IN GEORGIA L 4 REB{S (I\\//)I%EL\I;FEBE R.SKAGGS, M MCANALLY (K SEWELL) (V) EPIC 74311
: — - YOU DO MY HEART GOOD & CLEVE IS
21 33 4 V\SIE ;)rEuL(I:_BOLtJ:R(ScEBID\AIcEa _— . CL!\IXTCB%%%}} 4 4 50 11 J.BOWEN,C FRANCIS (T.PADEN,M.LANTRIP) LIBERTY E&ﬁugur
J.STROUD.C.BLACK (C. I RCA -
- THAT'S WHAT I'M WORKING ON TONIGHT @ DIXIANA
17 7 5 13 JGg)uEN%ssrAm&Igh EAAN’:) GET GEOR(%%EI;@% @ 59172 3 B MONTGOMERY (L.WILLIAMS,N.WILLIAMS,M.W.FRANCIS) V) EPIC 74361
- — — SHE TAKES THE SAD QUT OF SATURDAY NIGHT & CLINTON GREGORY
18 | 20 10 RS&MEIIH%&T')N RED ¢ LORRIEVM{?F&?% 62 | — 2 R.PENNINGTON {C.RYLE.B,HENDERSON) (V) STEP ONE 439
" ' I'D SURRENDER ALL RANDY TRAVIS
THE HEART THAT YOU OWN & DWIGHT YOAKAM 51 52 52 15
2| % | 12 | FEERENE () REPRIE 1968 WARNER 5HOS LI s o R noslevs
'M HOLDING YOU AGAIN PIRATE MISSISSIP
20 13 7 18 ?égg)ﬁegegv?y(vgusr K BROOKS) ¢ MCBRIDE %‘v;rh:{& 5}%2 58 5 58 20 J.BOWEN, R ALVES {L.GOTTLIEB,R.ALVES,B.MCCORVEY) (V) LIBERTY 57704
NOWHERE BOUND DIAMOND RIO
@] z | 5 | 5 | [ ONES coNNAHORTVOU  MARTY STUART & TRAVS TRITT NEWD | 1 e B Mo oot
- — - SO MUCH LIKE MY DAD GEORGE STRAIT
2| 14| 8 16 g?&[%%@&ms?&i)ORE ME TRISHA Y(E)AMF%Y\VQE)G% NEW D L | T S0WEN,G.STRAIT (C.MOMAN B .EMMONS) (V) MCA 54439
ROSALEE & STACY DEAN CAMPBELL
(@] 3 | a0 N oy, IONKIT T LRe 3oy % | — 1 2 | swescackmmonoscnmzemmen ¥ cotlman 74357
SHE TOOK IT LIKE A MAN & CONFEDERATE RAILROAD
3% | 4 5 L%R?G'ET'”_',SO?TFERSS;%%THWG SRR Sﬁ&cs;\’\éyag 62 | 61 | 96 | 15 | Sorcuer (P.NELSON.D.MAYO,K.STALEY) ATLANTIC ALBUM CUT
A S RICKY VAN SHELTON _ SHE WROTE THE BOOK & ROB CROSBY
%3 18 7 ?a&%uﬁg&a (C.MAJORS) (V) COLUMBIA 74258 71 2 S HENDRICKS (S BOGARD, R GILES) (V) ARISTA 12443
2% 25 p) 1 THE TIME HAS COME & MARTINA MCBRIDE 64 64 64 15 THE POWER OF LOVE & MATTHEWS, WRIGHT & KING
P.WORLEY,E.SEAY (LWILSON,S LONGACRE) (v) RCA 62215 S.BUCKINGHAM, L STRICKLAND (W ALDRIDGE) (v) COLUMBIA 19069
@ 38 49 4 RUNNIN’ BEHIND @ TRACY LAWRENCE 73 _ 2 OUR LOVE WAS MEANT TO BE & BOY HOWDY
J.STROUD (E.HILL,M.D.SANDERS) ATLANTIC ALBUM CUT C.FARREN (J.STEELE C FARREN) CURB ALBUM CUT
3 | 42 | 7 | AWOMAN LOVES STEVE WARINER 66 | 63 | 60 | 10 | STILL GOT A CRUSH ON YOU & DAVIS DANIEL
S.HENDRICKS, T.DUBOIS (S.BOGARD R.GILES) (V) ARISTA 12426 R.HAFFKINE (D DILLON,P. OVERSTREET) (v) MERCURY 866 822
SOME GIRLS DO & SAWYER BROWN
8| %7 19 R.SCRUGGS,M.MILLER (M MILLER) CURB ALBUM CUT 67 | 50 | & 12 ,’2"{23,?& %!)s(gt‘s)L'NE W WAR:ERDQQ(‘JSSE&[@%
EVERY SECOND COLLIN RAYE
30 | 30 | 25 | 20 | FRUilER HoBBS (W.PERRY.G.SMITH) (V) EPIC 74242 68 | 67 | 66 | 4 E%EE?T(SDHL%BJHE SUKEYEON MARKMSAHAEBSLB\‘MUCE
31 | 27 | 17 | 17 | COME IN OUT OF THE PAIN DOUG STONE 69 | 68 | 69 | 17 | AGAINST THE GRAIN GARTH BROOKS
D.JOHNSON (D.DFRIMMER,F.J.MYERS) (V) EPIC 74259 A.REYNOLDS (B.BOUTON, L CORDLE,C.JACKSON) (v) LIBERTY 44800
FIVE O' CLOCK WORLD HAL KETCHUM OL' HEART & TIM
@ 3 4 7 A.REYNOLDS,J.ROONEY (A.REYNOLDS) (C) CURB 76903 NEW ) 1 Ig"rz%uo (T.MENSY} (V) GIANT 18864/WARNQ’:*EB’\A§5Y-
33 | 29 | 2 | 19 | NOTHING SHORT OF DYING R TR COME ON OVER TO THE COUNTRY ® HANK WILLIAMS, JR.
Z:)RI\OIIVQNS(INTS;' e .‘V;)Vé‘:::fl; B;gsé;?\lag |58 |5 8 B.BECKETT, H.WILLIAMS JR.,J.STROUD (H.WILLIAMS, JR.) (V) CURB 18923/CAPRICORN
34 | 34 |35 ] 10§ 2 aNDISSTROUD (D, ROBBINS.) S SHERRILL,B.OPIERO) (V) GIANT 18982/WARNER BROS. @ NEWD | 1 j-ls?%g?!gr’ga?eﬁp(lvonusn CSBREET% XLVB%L?C*‘EJI
WHAT KIND OF FOOL DO YOU THINK | AM LEE ROY PARNELL : S c
@D w0 | w9 S.HENDRICKS, B.BECKETT (A.CARMICHAEL,G.GRIFFIN) (V) ARISTA 12431 (J3)| NEWD | 1 | MEAND My BABY PAUL OVERSTREET
BLUE ROSE IS T B.BANNISTER,P.OVERSTREET (P.OVERSTREET,P.DAVIS) (V) RCA 62254
36 | 20 | 2 | M| D UOREY.E SEAY (B.DIPIERD,P TILLIS.) BUCKINGHAM) (V) ARISTA 1-2408 w2 — 12 éEBE&ET{-\(NDE &/lem/-[\) e CONFEDERATE lRA'LROé\D
37 | 39 | 36 | 20 | OLD FLAMES HAVE NEW NAMES MARK CHESNUTT ' A2 ATLARTIE ALBUW ST
M.WRIGHT (B.BRADDOCK,R.VAN HOY} (V) MCA 54334 75 69 73 3 FALL & THE OAK RIDGE BOYS
ALL IS FAIR IN LOVE AND WAR RONNIE MILSAP 1.SCAIFE,J.COTTON, THE OAK RIDGE BOYS {D.VON TRESS) (V) RCA 62228
8|33 15 16 R.MILSAP,R.GALBRAITH (T NICHOLS,R BYRNE) (V) RCA 62217
O Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette
*k Kk POWER PICK/AIRPLAY* * % is unavailable. (C) Cassette singie availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
55 _= 2 !’Bsr.elgvlv.k (EEHE!EAL'\QASY)OU . \(/VI)NM%AE 564!1%% (V) Vinyl single availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.
e ——————————————————————
1 — - 1 NEON MOON BROOKS & DUNN 1 MAYBE IT WAS MEMPHIS & PAM TILLIS
S.HENDRICKS,D.COOK (R.DUNN) ARISTA P.WORLEY E.SEAY (M. ANDERSON) ARISTA
2 1 2 PAST THE POINT OF RESCUE @ HAL KETCHUM 15 20 15 16 STICKS AND STONES @ TRACY LAWRENCE
== A.REYNOLDS,J).ROONEY (M. HANLY) CURB J.STROUD (E WEST.R.DILLON) ATLANTIC
3 3 2 THERE AIN'T NOTHIN' WRONG WITH THE RADIO @ AARON TiPPIN 16 12 10 7 BORN COUNTRY ALABAMA
_ £.GORDY,JR. (A.TIPPIN,B.BROCK) RCA J.LEO,L.M,LEE ALABAMA (J SCHWEERS B.HILL) RCA
4 2 2 PAPA LOVED MAMA GARTH BROOKS 17 18 5 3 FIRST TIME FOR EVERYTHING @ LITTLE TEXAS
e A.REYNOLDS (K. WILLIAMS,G.BROOKS) LIBERTY J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL.D.O'BRIEN}) WARNER BRGS.
Y BETTER CLASS OF LOSERS @ RANDY TRAVIS
5 4 1 3 I‘s’%‘},ﬁg (,L(%':E,!'J ngg,:'VlS, — LA\'XE&“%E 18 13 1l 10 7 ¢ kE:;NING (R.TRAVIS. A JACKSON) WARNER BROS.
SOME KIND OF TROUBLE @ TANYA TUCKER TAKE YOUR MEMORY WITH YOU VINCE GILL
6 b i 2 J.CRUTCHFIELD (M.REID,B.MAHER,D.POTTER) LIBERTY 19 16 8 : T;\F;ZW:‘A(EV-GILU ’ MCA
p Li COLLIN RAYE
8RR e e e 11 0] 2|16 e s ;|:0§28L EWIG A oames e
BURN ME DOW| MARTY STUART — NONN
P01 21 | st fon o o TR T e T
9 1 9 | 6 | 10 | R ernaon o mosmins,p.suee & JOHN ANDER O R Wl ARENOLS (0 BUAGHELLp B
0|1 ) 11 g{gg;g (’;OSE'?S%Z‘)DAY LORRIE MORGAN 23 | 21 | 17 | 20 | GCANNON,N WILSON (M.PETERSEN) MERCURY
D'ALLAS - ALAN JACKSON 24 _— 19 2 DON'T GO NEAR THE WATER @ SAMMY KERSHAW
1107 7| SHENDRICKS K STEGALL (AJACKSON K STEGALL) ARISTA zﬁ:nNENgtl-NLg‘\;éON (€ HARTFORD,J.FOSTER) N ”gf(:c(;’g;
12 | 14 | 12 | 15 | AJUKEBOX WITH A COUNTRY SONG @ DOUG STONE 25 | — | — | & | &SKAGGSM.MCANALLY (C.AUSTIN,G.BARNHILL EPIC
DIOHNSON (6 NELSON,RSAMOSET ) EPe_| @ Videocli ailability. R 1 titl hich have already appeared on the top 75 Singles & Tracks chart for 20 ks and have d d
ideaclip aval 1ity. Recurrents are titles whicl ave aiready appeared on the top Ingles racks chart tor WeekKs an ave droppe:
13 8 4 3 g:grqugxg,ﬁ.'gUYBE:?gS&%ERSON) Sl WAiL{’:‘sEi below the top 20. Commercial availability is not indicated on the recurrent chart.
26 BILLBOARD. JULY 11, 1992

www americanradiohistorv.com


www.americanradiohistory.com

Country

ARTISTS & MUSIC

NEW ON
THE CHARTS

In this thickly populated genre of
country music, Columbia Records has
spotted another jewel. His name is
Stacy Dean Campbell and his debut
single, “Rosalee,” debuted at No. 66
on the Hot Country Singles & Tracks
chart last week. It
moves to No. 61 on
the current chart.

Campbell, 24,
was raised in New
Mexico, Texas,
and Oklahoma. He
grew up around
music—his father

CAMPBELL was a quartet
singer and his
brother is a drummer and bass
player. However, being on stage has
not always been Campbell's greatest
desire. Once, his dad had to spank
him to make him get on stage to sing
with his brother, Spencer, at a family
reunion.

He credits Spencer with encourag-
ing him to bring his voice and song-
writing to Nashville (Campbell often
sang around the house and Spencer
always told him he had great pitch).
After high school, Campbell spent
two years attending Central State
Univ. in Edmond, Okla., and perform-
ing with a band called the Nickels.
The group played dance clubs. p|eose contact:

During that period, he began devel-
oping his songwriting skills. At the Robert Pratt 041 649 /798

same time, his brother was working

into the Nashville studio and road fax 041 632 6533

musician network, , or Mark Howes 081 420 1320
Through his brother’s connections,

Campbell’s music fell into the hands fax 081 420 119/

of Judson Spence, who offered to pro- Py

duce some demos for him. Campbell all

gave up an opportunity to join the -3

Oklahoma County Sheriff’s Depart- Ak > :

ment and headed to Nashville to take &

Spence up on his offer.
A short time later, he officially S

made the move to Music City. The B |

thank
U

Yo

and
congratulations
fo

Moress, Nanas, Shea Entertainment
William Morris Agency, Inc.

fourteen cities
fourteen sell outs
for the specialists in
sold out UK tours

five-song demo tape resulting from
the Spence sessions landed Campbell
his first publishing deal at Tree Pub-
lishing in August 1990. Within a cou-
ple of months, Roy Wunsch, presi-
dent Sony Musi¢/Nashville—home of
Columbia and Epic Records—signed
him to record for Columbia.

Listening to the album, one can
easily visualize the elements that
make up Campbell’s likable style. He
cites Marty Robbins, Buddy Holly,
Hank Wiliams Sr., Johnny Cash, and
the Everly Brothers as some of his in-
fluences.

Campbell co-wrote four cuts that
serve as evidence of the lasting im-
pression his mentors made, But small
pieces of the sounds of yesterday illu-
minate throughout the entire album,

The culmination of the old and the
new—Campbell’s own fresh song-
writing skills and sweet tenor vocals
—has created a unique and commer-
cially viable product. His James Dean
good looks only further polish a pack-
age that already shines.

Brent Maher, who produced the
Judds, produced Campbell’s debut al-
bum, titled “Lonesome Wins Again.”
It is scheduled to hit the streets July
14.

Campbell is booked by Buddy Lee
Attractions. He is managed by Allen
Brown. DERRIE HOLLEY
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COMPILED FROM A NATIONAL SAMPLE
s OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan
° L
FOR WEEK ENDING JULY 11, 1992 ™

g g Z 8
:f % % g fA’;;rLIE.LUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSE'I'[FJCD;“TLE § D%) % % g )I:‘A';ILIE.LUMBER/DISTRBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENTY TITLE §
* % * NO. 1T * x % 40 38 38 | 203 | THE JUDDS 4 2 cURS 8318/RCA (9.98/15.98) GREATEST HITS 1
1 1 1 6 BILLY RAY CYRUS MERCURY 510635* (9.98 £0/13.98)  6weeksatNo. 1  SOME GAVE ALL 1 4 4 3 7 SHENANDOAH RCA 66001+ (5.98/13.98) LONG TIME COMIN' 3
2 2 2 42 GARTH BROOKS 4 7 UBERTY 96330+ (10.98/15.98) ROPIN' THE WIND 1 2 9 1 o REBA MCENTIRE & CA 10016 (9.98/15.081 RUMOR HAS IT 7
O] [ O (e ) s R e S SO e B e NOFENCES | 1 43 | 43 | 46 | 26 | GEORGE STRAIT wca 10450+ (9.98/15.98) TEN STRAIT HITS | 7
4 4 4 13 WYNONNA A CURB 10529*MCA (10.98/15.98) WYNONNA 1 5 53 T HANK WILLIAMS, JR. & HANK WILLIAMS - 44
5 | 5 | 5 | 165 | GARTHBROOKS A 3 LIERTY 90897 (9.98/13.98) GARTH BROOKS | 2 e
5 5 BN U Ty e ———— BRAND NEw AN 1 s 45 | 44 | 44 | 17 | LITTLE TEXAS wARNER BROS. 26820" (3.98/13.98) FIRST TIME FOR EVERYTHING | 19
7 . . 59 | ALAN JACKSON & Artsraoesl 0.0812.98 DON'T ROCK THE JUKEBOX 7 46 | 46 | 47 | 42 | THE JUDDS @ CURS 61018*/RCA (9.98/13.98) GREATEST HITS VOL. Il 7
5 | 8 | 9 | 63 | LORRIE MORGAN ® ron 0210 o omma0m e 47 | 45 | 48 | 43 | PATTY LOVELESS McA 10336* (9.98/13.98) UP AGAINST MY HEART | 27
9 | 9 | 8 | 39 | REBAMCENTIRE A wca 10400 (10.9815.98) FOR MY BROKEN HEART | 3 4 | 45 | 50 | 3 | STEVE WARINER afista 1691 (99813 99 | AMREADY | 28
10 | 10 [ 10 | 57 | TRAVIS TRITT A waRNER BROS. 26589 0.9913.98)  IT'S ALL ABOUT TO CHANGE | 2 i () (O o L U T Lo S B ) KILLIN'TIME | 1
" T " R N e T U e e ———— O] el A 50 47 2 9 CONFEDERATE RAILROAD ATLANTIC 82335* (9.98/15.98) CONFEDERATE RAILROAD 36
12 | 12 | 12 | 52 | TRISHA YEARWOOD 4 wc 10207+ 5,811 58) TRISHA YEARWOOD | 2 51 | 53 ] 53 | 131 | VINCEGILL A wcas23z1 (6.98/13.98 BN KE TR T L )
13| 13 | 14 | 57 | DIAMOND RIO ® st so7s® moans0m e R (B2D)| 56 | 55 | 11 | VINCE GILL rca 61130+ 7.98/11 98) I NEVER KNEW LONELY | 51
u | 17 | 20 | JOHN ANDERSON 8na 61029 (99813 98) SEMINOLE WIND 10 93 [ 50 | 45 6 RODNEY CROWELL coLuMBIA 47985¢/SONY (9.98 EQ/13.98) LIFE IS MESSY 30
15 15 13 16 | AARON TIPPIN RcA 61128+ 6.0813 98) READ BETWEEN THE LINES 6 94 | 52 | 52 | 44 | RANDY TRAVIS @ waRNER BROS. 26661+ (9.98/13.98) HIGH LONESOME 3
16 | 18 | 19 | 35 | SUZY BOGGUSS userry 95847+ (0 98/13.98) ACES 16 55 | 51 | 51 12 | SHENANDOAH COoLUMBIA 48885*/SONY (9.98 FC/13.98) GREATEST HITS | 43
20 | 21 | 13 | MARK CHESNUTT uca 10530+ 0.98/15.98 LONGNECKS & SHORT STORIES | 9 56 | S7 | 60 | 9 | MARKCHESNUTT @ mca oosz: (998135e) UeOER RN
18 | 14 | 15 | 10 | GEORGE STRAIT @ wor 10532+ (10.98/15.98 HOLDING MY OWN | 5 57 | 55 | 5 | 5 | MARTINA MCBRIDE Rca 66002+ (9.98/13 98} THE TIME HAS COME | 54
19 16 16 24 SAWYER BROWN CURB 95624* (9.98/13.98) DIRT ROAD 12 69 71 3 NEAL MCCOY ATLANTIC 82396* (9.98/15.98) WHERE FOREVER BEGINS 58
2 % 33 SAMMY KERSHAW MERCURY 510161+ (9 98 c13.08  DON'T GO NEAR THE WATER 18 59 60 57 67 DOLLY PARTON @ COLUMBIA 46882+/SONY (9.98 EQ/13.98) EAGLE WHEN SHE FLIES 1
21 | 19 | 18 | 46 | DOUG STONE ® cric 47357/50NY 9.98 EQ13.98) I THOUGHT IT WAS YOU | 12 65 | 63 | 128 | DAN SEALS ® LiseRTy 48308 7 98/11.98) L
22 | 22 | 22| 68 | VINCEGILL A wca 10140" (9.98/15 98) POCKET FULL OF GOLD | 5 61 | 62 | 56 | 98 | KEITH WHITLEY @ rea 52277 (9.98/13.98) GREATEST HITS | 5
23 23 23 86 DWIGHT YOAKAM @ REPRISE 26344*/ WARNER BROS (9.98/13.98) |F THERE WAS A WAY 7 62 58 61 | 144 | REBA MCENTIRE @ wca 8034+ (10 98/15.98) REBA LIVE 2
% | 2 2 6 MICHELLE WRIGHT ARISTA 18685+ (9.98/13 98) NOW & THEN 20 74 | 69 3 PATSY CLINE HOLLYWOOD RECORDS 462*/IMG (4 98/9 98) AT HER BEST 63
25 | 27 | 25 | 52 | TANYA TUCKER @ LiseRTY 95562+ (9.98/13.98) WHAT DO | DOWITHME | 6 64 | 59 | 59 | 64 | MARTY STUART mca 10106" (9 98/13 98) TEMPTED | 20
26 | 24 | 20 | 19 | HANK WILLIAMS, JR. CURB 26806*/CAPRICORN (9.98/15.98) MAVERICK | 7 65 | 61 | 62 | 65 | BILLY DEAN seK 94302*/LIBERTY (9.98/13 98} YOUNG MAN | 12
28 | 28 | 117 | DOUG STONE @ epic 45303+/50nY (5,98 £0/9.98) DOUG STONE | 12 66 | 67 | 68 | 139 | THE KENTUCKY HEADHUNTERS 4 PICKIN' ON NASHVILLE | 2
28 [ 29 | 35 | 40 | BILLY DEAN sBK 96728*/LIBERTY (9 98/13.98) BILLY DEAN | 28 70 | 70 | 94 | DOLLY PARTON @ coLUMBIA 44384/SONY (5.98 EQ/9 98) WHITE LIMOZEEN 3
29 | 25 | 27 | 40 | COLLIN RAYE @ Epic 47468*/SONY (9.98 £Q/13.98) ALLICANBE | 7 68 | 63 | 65 | 33 | RESTLESS HEART RCA 61041+ (9 98/13.98) THE BEST OF RESTLESS HEART | 25
40 | 33 | 120 | TRAVIS TRITT A WARNER BROS. 26094 (9 98/13 98) COUNTRYCLUB | 3 69 | 64 | 64 | 96 | KATHY MATTEA @ MERCURY 842330* (8.98 EQ/13 98) A COLLECTION OF HITS | 8
@ 35 37 24 | JOE DIFFIE gpic 47477*/SONY (9.98 EQ/13 98) REGULAR JOE 22 70 66 67 43 | CHRIS LEDOUX LiBERTY 96499* (9.98/13 98) WESTERN UNDERGROUND 36
32 | 31|29 9 | MCBRIDE & THE RIDE mca 10540+ {9 98/13.98) SACRED GROUND | 27 @ RE-ENTRY | 109 gjl%&at@%ﬂvﬁs%@@?%% BAND @ SIMPLE MAN 2
33 | 34 | 40 | 86 | CLINT BLACK A 2 Rca 52372 (9.98/13.98) PUT YOURSELF IN MY SHOES 1 PATTY LOVELESS
34 | 37 | 43 | 121 | ALAN JACKSON A ARIsTA 8623 (8 98/13 98) HERE IN THE REAL WORLD | 4 UD)| reavet | 6 | wousiorom ONDOWNTHELINE | 12
- ” ” 59 | MARY-CHAPIN CARPENTER ® SHOOTING STRATGHT N THE DARK n 73 7 | — 4 VARIOUS ARTISTS «-TEL 6005+ (7.98/12 98) TODAY'S BEST COUNTRY 70
COLUMBIA 46077*/SONY (8.98 EQ/13 98) 74 | 71 | 74 | 109 | ALABAMA @ RcA 52108* (3.98/13.98) PASS IT ON DOWN 3
36 30 31 58 RICKY VAN SHELTON A& COLUMBIA 46855*/SONY (9.98 £Q/13.98) BACKROADS 3 SHENANDOAH @
37 | 32 | 32 | 62 | PAMTILLIS @ arisTA 8642* (8.98/13.98) PUT YOURSELF IN MY PLACE | 10 @D)| resmr | 13 R SHE DRI THE ROAD NOT TAKEN 6
B | 5| % | 9% | AABAMA ® rexcicw o omniam AT ST HITS V0L 2 | 0 | e ey o e ) i f s 500000 s 1
9 [ 36 [ a0 [ ot ] TRAcY LAWRENCE v oo om0 S ER s e e e

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

B"m] d ‘I.n c““"t calaln A h“ms SALES REPORTS COLLECTED, COMPILED, AND PROVIOED BY SoundScan
I r ® M  FOR WEEK ENDING JULY 11, 1992 LU

=z =z

0| af| lox|nx ok

£z % g fARB;rJE.LUMBEWDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE £ g 3 % g g :E
1 1 PATSY CLINE A 3 mca 12 (8.98/12.98) 60 weeks at No. 1 GREATEST HITS 60 14 25 RAY STEVENS CURB 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 3
2 4 PATSY CLINE DELUXE 5050/1MG (7.98/9.98) 20 GOLD HITS 31 15 10 | ALABAMA A * Rca 7170 (9.98/13.98) GREATEST HITS 59
3 2 THE CHARLIE DANIELS BAND A EPIC 38795*/SONY (7.98 EQ/11.98) A DECADE OF HITS | 60 16 7 HANK WILLIAMS, JR. A ? CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS 50
4 5 GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS 46 17 21 DOLLY PARTON A Rca 4422 (7.98/11 98) GREATEST HITS 45
5 9 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 60 18 24 | THE JUDDS Rca 2278+ (3.98/No CD) COLLECTOR'S SERIES | 58
6 8 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 55 19 14 | ANNE MURRAY A * LIBERTY 46058+ (7.98/12.98) GREATEST HITS 60
7 3 GEORGE STRAIT A Mca 42035* (7.98/12.98) GREATEST HITS, VOL. 2 60 20 | — | ALABAMA A “ Rca 4229 (7 98/11.98) MOUNTAIN MUSIC 38
8 11 REBA MCENTIRE @ mca 6294 (4.98/11.98) SWEET SIXTEEN 53 21 23 | GEORGE STRAIT A MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY 4
9 13 | THEJUDDS A CURB 5916-1/RCA (7.98/12.98) HEARTLAND 60 22 20 PATTY LOVELESS @ wmca 22223 (4.98/11.98) HONKY TONK ANGEL 38
10 16 | REBA MCENTIRE @ mca 42134 (4.98/11.98) REBA | 40 23 15 | DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 21
11 6 RANDY TRAVIS A ¢ wWARNER BROS. 25568 (9.98/13.98) ALWAYS & FOREVER 60 24 | — | THE JUDDS A CURB 5319/RCA (7.98/12.98) WHY NOT ME | 41
12 12 | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 29 25 19 | KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98/15.98) TWENTY GREATEST HITS %6
13 17 RAY STEVENS mca 5918 (4.98/11.98) GREATEST HITS 3 Catalog albums are older titles which are registering significant sales. ® 1992, Billboard/BP| Communications and SoundScan, Inc.
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"TURNS

JIIGKS AND 4
STONES...
INTO GUl.ﬂ

His GoLD

DEBUT ALBUM CONTAINS

THE #1 HiTs " Sticks And Stones”
wanp Today’s Lonely Fool.”
PrusHISs sINGLE  Runnin’ Behind”
THAT’S CURRENTLY AT

23 IN R&R,

27 IN BiLLBOARD AND

25 IN GAVIN.

PRODUCED BY JAMES STROUD
Music MATTERS MANAGEMENT

ON ATLANTIC...

"CASSETTES AND CompPacCT DiIsScs.
© 1992 Atlantic Recording Corp. A Time Warner Company
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Billboard.

FOR WEEK ENDING JULY 11, 1992

@ Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1

million units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.

*Asterisk indicates vinyl unavailable. ® 1992, Billboard/BPI Communications.

In Memory Of Thomas Whitfield,

19541992

tion of the Rev. James Cleveland’s
famed “Peace Be Still.” “So popular
was the piece that Rev. Cleveland
later adopted Whitfield's version,
saying that Thomas and Vanessa Bell
Armstrong had understood what he
had been trying to say 20 years ear-
lier,” says gospel historian Deborah
Smith-Barney. “He was indeed ahead
of his time.”

Whitfield was a key component of
Detroit's burgeoning gospel commu-
nity in the '80s. His contemporaries in
that community included the Winans,
the Clark Sisters, Armstrong, and
Commissioned. He served as pro-
ducer, arranger, and/or composer on
projects by several prominent artists,
including Shirley Caesar, Edwin
Hawkins, Yolanda Adams, Douglas

GRAMMY NOMINATIONS

As a gospel recording artist, Whit-
field made numerous memorable al-
bums, receiving Grammy nomina-
tions in 1989 for “And They Sang A
Hymn” on Detroit’s Sound Of Gospel
label and in 1990 for “My Faith” on
Benson, his current label.

His current album, titled “Alive &
Satisfied,” was released by Benson in
February. According to Brian
Spears, who managed Whitfield for
the last eight years, “The title came
up in the studio. We were doing some
overdubs. It was supposed to be a live
album recorded in Atlanta, but the
cost of moving the choir was so pro-
hibitive that we convinced the record
company we could create a live set-
ting in a studio environment. So

Artists & Music
= - _
ol Compiled from a national sampie of retail store
g(g|¢ and one-stop sales reports. ] 7 m ||
2 | ¢]g|arRTiST TITLE "
rl-: o~ z LABEL & NUMBER/DISTRIBUTING LABEL
. S s
* % NO. 1 »»
REV. MILTON BRUNSON & THE MPSON COMMUNITY INGER!
1 R WORD 48784‘(/)EPIC S0 1 weeks a;l'Hg ISSMADE ?JP S l l
2 | 2 | 39 | MISSISSIPPI MASS CHOIR  maLACO 6008 GOD GETS THE GLORY l l “He ;]vaq tpqg hthx us; t{«]ﬁt xqetall\ Qushed ;ne olfé, " say: \lﬁ(l
ams, whose “Throug e Storm” was a top-10 gospel hi
3 | 3| 27 | SHIRLEY CAESAR  woro 48785+/Eric  HE'S WORKING IT OUT FOR YOU “He had this knack for finding that last little take in vou.’
? i Whitfield produced Adams' debut, *“Just As I Am Pl
4 | 4| 7 | REV. JAMES MOORE  MALACO 6009 LIVE IN DETROIT by Lisa Collins 19%6.
5 | 6|17 | THOMAS WHITFIELD  enson 2841¢ ALIVE & SATISFIED | | T Before his death, Whitfield had taken part in Warner’s
6 | 5 |27 [ REV. . WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR HE RECENT DEATH of Thomas Whitfield comes star-studded “Handel’'s Messiah” project and was in ne
SAVOY 14804/MALACO I'M GLAD ABOUT IT as a major blow to the gospel music community. His loss  gotiations for a role in Paramount Pictures’ “Leap Of
WEST ANGELES C.0.G.I.C i i ccast 4 s . - i . . aith,” starring Stev artin as : ' ist traveli
7 lol7 e ANGE T T npnvu‘z(thaﬁel% fas.t c;{‘xonvr]x(k.)el‘ l\c/lloud zl\(jxlrg)e:mng ‘C(?l (;mo F'cu}t]hh' ‘\t}c:ul-n%qt?\ e}i\’d?‘rtlllr"'dlg c‘mhe\ d‘niel;:t tr al\ e}.lrlg
HEZE KRR NIRERIEETIOWS DIPICRUSADEIC IOIR .n.le:s:l.t e Edwin Hawkins Music s Seminar, June mt? is choir. Does Whitfield's death mark the end of an
8 |77 BENSON 8535°/A&M FOCUS ON GLORY ZZ:I?h‘ n Oﬁkl“;nd}{ Calif | o = elz& T — 0 P g
. roughout the gospel community, there were trib- Certainly Whitfield was at the top of the list, one of a
9 [8 ]9 [LA MASSCHOIR uiHT 73055+/sPecThA COME AS YOU ARE utes to Whitfield, mostly from gospel announcers, many handful of great producers in a genre where there have
10 | 11 | 65 | NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE of whom dedicated their broadeasts to his memory. A fa- been all too few. Even more, he was one of an even
LSCOT L0 SPECTR, JASH ME vorite choice of the announcers was his most recent re- smaller handful of artists allowed to produce his own ma
11 |18 | 5 | THE RICHARD SMALLWOOD SINGERS  searrow 1283  TESTIMONY lease, the ironically titled “Alive & Satisfied.” terial.
12 | 15| 19 | NICHOLAS  woro as786+/EPIC BacK ToBasics | |  In Detroit, they took time out to remember Whitfield But perhaps the most wonderful thing was that
at the McDonald’s Gospelfest, June 28 at Chene Park Thomas Whitfield could have chosen to produce any-
13 | 12| 51 | SHUN PACE RHODES  savoY 14807*/MALACO HE LIVES Music Theater. Among those who participated were thing. He chose gospel.
14 | 10 | 57 | DOROTHY NORWOOD/N. CALIFORNIA G.M.W.A. MASS CHOIR Bobby Jones & New Life, the Rev. Milton Brunson & E
MALACO 4450 the Thompson Community Singers, the Winans, and LSEWHERE, the Rev. Timothy Wright recently
15 | 13| 51 | BEBE & CECE WINANS ®  sparrow 1257+ DIFFERENT LIFESTYLES Vanessa Bell Armstrong. Whitfield had recently pro- teamed with the Chicago Interdenominational Choir
16 | 17| 5 | THE NEW YORK RESTORATION CHOIR duced four cuts off Armstrong’s upcoming project for for his latest release, “I'm Glad About It.” Within weeks.
SAVOY 14811/MALACO THANK YOU JESUS Jive Records. (Armstrong is reportedly urging Jive to it became one of the top 10 gospel releases in the country.
h-release th Iwhat's th Wright %o glad ? “Glad abou
17 | 14| 9 | WILLIE NEAL JOHNSON & THE NEW KEYNOTES rush-release those cuts.) ) And what’s the Rev. Wright so glad about? “Glad about
MMACACOIGOT0 THE COUNTRY BOY GOES HOME A powerhouse producer, he was known for his flair for  Jesus!” he savs. “And 1 want to share that with people.”
18 | 16 | 47 | YOLANDA ADAMS  TRIBUTE 7901 13/SPECTRA THROUGH THE STORM mixing different genres, bringing gospel into contempo- Wright, who has had three hit records at the same time
rary styles and settings. They called him “The Maestro,” on the gospel charts, is currently enjoying a hard-rock
19 | 20 [ 11 | PONNIE HARPER/NEW JERSEY MASS CHOIR y sty Iis ! . he gosp ts, 1 joying
TRIBUTE 1 160°/SPECTRA HOPE OF THE WORLD ] nickname he earned from work he'd done with artists version of one of hix biggest hits, “Who’s On The Lord’s
20 | 19 | 25 | V--P- MUSIC & ARTS SEMINAR MASS CHOIR Ty — including Aretha Franklin, Shirley Caesar, Edwin Side," now being played in concert by Petra.
LXSCOT 20195/SPECTRA Hawkins, Douglas Miller, and the late Rev. James Wright is known for his versatility, both in recording
21 2243 ;52,’; 3'1 (g/LnEXEchND/ L'Aé&‘.’T’E&'GEEEE’}EEBEOSPEL MESSENGERS Cleveland. and producing. It’s hard to tie hiim down to a single style.
— | A While Whitfield earned two Grammy nominations for In fact, he not only works regularly with his own Ti-
22 | 28 | 17 | ADORATION °N’ PRAYZE 1M 1007+ UL SIS G e T his production of the Whitfield Company, friends say mothy Wright Concert Choir, he actively looks for dif-
JOHN P. KEE he was happiest about the artists whose careers he had ferent cities and artists to broaden his music and inter-
B35 11| 150or o 5specmma CHURCHIN' WITH THE TYSCOT ARTISTS . il :
inspired. Among them: Commissioned’s Fred Ham- pretations. Consequently, the Brooklyn, N.Y.-based
24 | 31| 41 | HELEN BAYLOR  woRD 48781%/EPIC LOOK A LITTLE CLOSER mond, Rudolph Stansfield, Vassal Benford, and Yo- pastor is also becoming a much-in-demand producer as
landa Adams well,
25 (231 9 REV. LAWRENCE THOMISON & THE MUSIC MASS CHOIR
NEW HAVEN 20014+ VER LET GO OF HIS HAND
26 |27 | 11 | WILLIE BANKS  maLacO 449 THE LEGEND LIVES ON
RON WINANS, FAMILY & FRIENDS CHOIR
27 |u|n SELAH 7507*/SPARROW AMILY AND FRIENDS CHOIR VOL. 3 - - -
e s e | \gster Producer Thomas Whitfield, 38, Dies
29 | 26 | 27 | VARIOUS ARTISTS J J
CGI 8530/A&M A TRIBUTE TO JAMES CLEVELAND VOL.1 e .
SIECL oeseeary | Among The Pioneers Of Contemporary Gospel Music
31 | 36| 77 | REV. E. DAVIS, JR./WILMINGTON MASS CHOIR FEAT. REV. D. COLEY B BY LISA COLLINS Miller, Keith Pringle, the Rev. Cleve- Thomas decided that whatever we
L L ULy, D P HE'S PREPARING ME land ;;nd Aretha Fr'anklin In 1987, name this album, the word ‘alive’ had
32 |INEWD ?MH:E(QGO (oG AL AP D L A | DEDICATE MY LIFE LOS ANGELES—Thomas Whit- he served as musical arranger on  to be in it. Then came up with ‘and
field, one of the pioneers of contempo-  Franklin's Arista release “One Lord, satisfied’ because we are satisfied in
33 [ 37| 3 | CARNELL MURRELL & THE NEWORK COMMUNITY CHOIR ! 1 ! ¢ ed” be
SAVOY 14809/MALACO YOU CAN MAKE IT IF YOU TRY rary gospel music, who was nick-  One Faith, One Baptism.” the spirit of the Lord.”
£08p P
34 | 38 | 45 | WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO named both “the master producer of Early on, he became known for his Spears predicts that “Alive &
1AM 74014% CIVERGIBEE. SED ospel” and “the maestro,” died of a  work as a choral arranger, and what  Satisfied” will be “the most successful
gosy , , g
35 | 32| 13 | ALBERTINA WALKER  BENSON 8532%/A&M LIVE heart attack June 21 in Detroit. He  many in gospel called “his fabulous  album that he’s done.” Currently at
36 | 30 | 51 | THE WILLIAMS BROTHERS was 38. keyboardship.” Whitfield began play-  No. 5 on Billboard’s Top Gospel Al-
BLACKBERRY 2203301012/SPECTRA THIS IS YOUR NIGHT Whitfield became one of the gospel  ing organ at Nazarene Baptist bums chart, it is Benson's most suc-
37 | 34| 37 | CHICAGO MASS CHOIR  LigHT 75073%/sPECTRA CALL HIM UP industry’s most sought-after produc-  Church in his native Detroit at the cessful release since the label’s re-en-
ers in the early '80s after producing  age of 10. He landed his first record-  try into black gospel. Already, it has
38 | 39| 33 | COMMISSIONED  genson 2508° e Vanessa Bell Armstrong’s first two  ing contract, with Stax Records, while ~ outsold Whitfield's last album (“My
39 133] 11| WAR ONSIN  uaHT 73077+/5PECTRA THIS IS GOSPEL albums—"“Peace Be Still” and “The  still a teen. (An album made for Stax  Faith”), and has the potential of sur-
; Chosen.” In 1984, he received his first ~ was never released.) passing “Hallelujah Anyhow,” a
40 | 40| 3 | TWINKIE CLARK-TERRELL GRACE 3001+/SPECTRA COMIN' HOME Grammy nomination for his adapta- Sounds Of Gospel release that is his

biggest seller to date,

Whitfield is survived by his mother,
Jacqueline, three brothers, and his
fiancée, Gwendolyn Morton—a fea-
tured soloist with Whitfield’s choir.
He and Morton were to have been
married Oct. 3.

“I really can’t say what his biggest
contribution was, except that he
didn't compromise his music,” says
vounger brother Larry Whitfield,
with whom the star had recorded a
duet on the “My Faith” album. “He
loved the thought of crossing over
and having secular sales, but he did
not want to compromise and leave the
name of Jesus off. There's a song on
his album, ‘In Case You Forgot (His
Name Is Jesus).'”
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by Bob Darden

GRAMMY-WINNING producer/arranger/songwri-
ter/recording artist Michael Omartian can never set-
tle into one thing for long. The first producer to have
No. 1 hits in the *70s, '80s, and '90s, Omartian has
had—and continues to have—his fingers in a lot of
pies. From Steely Dan to Donna Summer to Rod
Stewart to Amy Grant—not to mention his own solo
career—Omartian has achieved almost legendary sta-
tus among his peers for his willingness to work with
a wide variety of artists.

About the only thing he’s rnot doing much of any-
more is touring with a live band.

“It’s funny, but early on in your career, you map out
some plans for the future,” he says. “Then you have
children and everything changes. I really want to be
a parent to my two teenagers. You don’t want to be
gone too much.

“I tend to get called a lot anyway because I can do
a couple of things. But I'm discovering that I'm latch-
ing on more and more to someone who appeals to me
as an artist, rather than from a commercial standpoint.

“In the meantime, I'm not interested in rehearsing
a new band or touring for awhile, especially if it means
showing up in Sweden on July 15 for a rehearsal, then
a couple weeks later somewhere else, and so on.”

In faet, at the moment, Omartian says he’s more in-
clined to work with contemporary Christian artists.
His latest two ventures into that genre—Amy Grant
and First Call’s wonderful “Human Song”—are two
of his best.

“But I don’t necessarily want to produce artists who
only want to sing to the church,” he says. “Those are
two separate venues. Artists who are called to minister
to the church operate under a tremendous number of
parameters musically and lyrically. I prefer to let the
artist’s natural personality shine through that music.”

Omartian says he’s writing more now than in the
past, partly because he’s writing with the artists he pro-
duces.

“This new emphasis on writing is born out of the fact
that there’s a tremendous trend again toward musical-
ity,” he says. “I'm getting a lot of calls from people, in-
cluding young artists, who are into a more musical fash-
ion, instead of music that’s fashionable and trendy. I
was doing a call-in talk show this morning and the lis-
teners were saying, ‘I'm dying to buy something that’s
music!””

Music is one thing Omartian has always had plenty
of. Word Records recently rereleased on CD two long
out-of-print classic solo albums he put out nearly 20
years ago, “Adam Again” and “White Horse.” There’s
also a lot of pressure on Word to rerelease on CD the
two pivotal Imperials albums he produced in the early
’80s, “Priority” and “One More Song For You.”

In the meantime, Omartian’s dance ticket remains
full. In addition to the First Call release, he has either
recently finished or recently begun projects for new-
comer Raymone Carter, new Warner Bros. artist Kurt
Howell, a new Deniece Williams project (along with
David Foster and George Duke), and works by Jas-
mine Guy, Amy Grant, and Gary Chapman.

“Right now I’'m getting back into the essence of
playing—no more computers. It’s time to revive that.

“So, I guess I’m my usual manic self. And amid all
of that I'm working with my son Christopher, who has
turned into quite a drummer. We're going to go into the
studio with his four-piece band, called Conviction.

“Then this summer I'm going back in with Amy
Grant and we're starting all over again.”

| Classicat
KEEPING | |
SCORE (=

by Is Horowitz

BACK IN ACTION: Virgin Classics, now a member
of the EMI Classics family, returns to U.S. retailers
in September under Angel auspices with a catalog
pruned somewhat to reflect current market conditions.

Some 200 Virgin titles had been released here prior
to the label’s recent takeover. Most are expected to
survive the pruning analysis, says Angel VP of sales
Gil Hetherwick.

Virgin Classics will retain label identity under the
EMI Classics umbrella. However, all inventory will be
stickered with numbers compatible with EMI's world-
wide standard, a process currently under way.

There are still more than 130 titles in Virgin’s pool
of unreleased material. These too will be screened for
suitability in the domestic market, says Hetherwick.
He notes special interest in Virgin’s recordings of Eng-
lish music, as well as early music under its Veritas im-
print.

Meanwhile, EMI’'s opera program continues at a
brisk pace, reports Angel VP of A&R Tony Caronia.
Britten’s “Peter Grimes” was recorded last month with
the Covent Garden forces directed by Bernard Hai-
tink. Anthony Rolfe Johnson, Felicity Lott, and
Thomas Allen are starred.

An English version of Tchaikovsky’s “Eugene One-
gin” will be recorded this July by Charles Mackerras
and the Welsh National Orchestra, with Thomas
Hampson, Kiri Te Kanawa, and Neil Rosenshine in
leading roles.

In August, Roger Norrington will direct the Lon-

don Classical Players and a cast headed by baritone
Andreas Schmidt in Mozart’s “Don Giovanni.” That
same month will see an EMI recording of Rossini’s
“Barber of Seville” mounted in Florence with Hamp-
son, Susanne Mentzer, and Samuel Ramey heading
the cast.

And in the can awaiting fall release, notes Caronia,
are new EMI recordings of Saint-Saens’ “Samson et
Dalila” led by Myung Whun Chung, and Berg’s “Lulu”
conducted by Haitink.

CULTURAL SIX-PACK: Kultur Video has released
six videocassettes holding the 1973 series of lectures
Leonard Bernstein gave at Harvard Univ. probing the
origins and development of music. Filmed and origi-
nally telecast under the rubric “The Unanswered Ques-
tion,” the programs include performances by Bernstein
and both the Boston Symphony and the Vienna Phil-
harmonie. )

The release is the first installment in a 16-video li-
censing deal between Kultur and Video Music Educa-
tion, a firm operated by the Bernstein estate.

Upcoming are two documentaries, and eight full-
length concerts with Bernstein conducting such orches-
tras as the New York Philharmonic, Israel Philhar-
monic, London Symphony, and Orchestre National de
France, says Ron Davis, Kultur managing director.
The performances date from the late *70s and early
"80s.

PASSING NOTES: Bridge Records, which has just
released on disc Mahler’s orchestration of Beethoven’s
Ninth Symphony, takes on another novelty this week
when it records a Taneyev arrangement of Tchaikov-
sky’s “Romeo and Juliet Overture” that includes parts
for soprano and tenor.

Peter Tiboris, who has been signed to an “extended”
Bridge contract, conducts the Moscow Radio and Tele-
vision Orchestra. Sessions will also include a taping of

(Continued on page 36)
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= =
Top Gontemporary Ghristian.
g Compiled from a national sample of retai store
E § é and one-stop saies reports.
2 | £] 2| armisT TITLE
Z | & | % | LaBEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * *
1 | 4 |67 | AMY GRANT A3  worD 6907* 29 weeks at No. 1 HEART IN MOTION
2 | 1 |33| CARMAN BENsON 2809 ADDICTED TO JESUS
Il 220 i FOR THE SAKE OF THE CALL
4 6 | 7 | JON GIBSON FRONTLINE 9285* FOREVER FRIENDS
5 | 2 | 89 | MICHAEL W. SMITH ®  reunion cos3+/word GO WEST YOUNG MAN
6 |3|¥ v'v‘a\lgq’:: AELIL-IAEN?EG 4L llt?:!/WARNER BROS. MICHAEL ENGLISH
7 5 | 27 | PETRA  wORD 48859*/EPIC UNSEEN POWER
8 [19] 3 | HiCton ooz mero THE WORLD AS BEST | REMEMBER VOL.2
9 |10 31| KATHY TROCCOLI  REUNION 0725*/WORD PURE ATTRACTION
10 | 9 [ 13 | FIRST CALL DAYSPRING 6325°/WORD HUMAN SONG
11 | 11| 51 | BEBE & CECE WINANS @  SparrOW 1257* DIFFERENT LIFESTYLES
12 | 14| 89 | SANDI PATTI  WORD 48545°/EPIC ANOTHER TIME ANOTHER PLACE
13 | 15| 15| RAY BOLTZ  DiaDEM 2094+/SPECTRA MOMENTS FOR THE HEART
14 | 16| 7 | MARGARET BECKER  srarROW 1354¢ STEPS OF FAITH
15 | 8 | 67 | SUSAN ASHTON  sParrOw 1259* WAKENED BY THE WIND
16 |13 [ 37 | TWILA PARIS starsone 8207 SANCTUARY
17 | 17 | 51 | RICH MULLINS Rreunion oo66+/worD THE WORLD AS BEST | REMEMBER
18 [ 12 [ 89 | D.C. TALK  FOREFRONT 2682*/BENSON NU THANG
19 | 25| 3 | GEOFF MOORE  FOREFRONT 2935°/BENSON A FRIEND LIKE YOU
20 | 20 |307| AMY GRANT A  MYRRH 3900*/WORD THE COLLECTION
21 |[NEWD| DINO  Benson 2912¢ SOMEWHERE IN TIME
22 |NEW)p | ACAPPELLA  WORD 52791°/EPIC ACAPPELLA AMERICA
23 | 18| 5 | THE ALLIES  DAYSPRING 4226*/WORD MAN WITH A MISSION
24 | 24 |139| CARMAN @  BensoN 2588° REVIVAL IN THE LAND
25 | 22| 5 | VARIOUS ARTISTS  sparrOw 1330* CORAM DEO
B |25]5 | St co6lc SAINTS IN PRAISE VOL.II
27 |NEWD| NOVELLA  STARSONG 8248+ A LIQUID EARTH
28 | 21| 15 | LISA BEVILL  virReo 22014/SPARROW MY FREEDOM
29 | 33|11 | AL DENSON  BENSON 2858* THE EXTRA MILE
30 | 26 | 25 | ACAPPELLA  woRD 52790*/€PIC WE HAVE SEEN HIS GLORY
31 NEWD | O et et e SINGERS ONLY TO HIM
32 | 23 | 13 | CINDY MORGAN  worp 9258* REAL LIFE
33 [ 30|39 | GLEN CAMPBELL  NEw HAVEN 2011*/SPECTRA SHOW ME YOUR WAY
34 [ 31| 11| STEVE GREEN  sparrow 1315° HIDE EM' IN YOUR HEART VOL.2
35 | 35| 15 | MAGDALLAN  INTENSE 9098*/FRONTLINE BIG BANG
36 | 36 | 19 { DALLAS HOLM  BENSON 2839* CHAIN OF GRACE
37 | 27 |103| PETRA  worp a85a6*/EPIC BEYOND BELIEF
38 | 37 | 82 | SANDI PATTI  WORD 47739*/EPIC THE FINEST MOMENTS
39 (32| 5 | RHYTHM & NEWS  iMAGE 7 7864*/WORD WORD 2 Y’'ALL
40 | 39|54 | GLAD  eenson 2602 ACAPELLA PROJECT Il

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates viny)
unavailable. © 1992, Billboard/BPI Communications.

Combining the arranging, producing and singing talents
of Keith Lancaster with today's top all vocal groups
Acappella and AVB and the favorite songs of our
country and our heritage, Acappella America goes

well beyond the term “patriotic album.™

Casserte # 701:9336-507. CD # 701-9336-604

Acappella 15 T h e

Produced by Keith Lancaster
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by John Lannert

HANSEL, THE FIFTH BEATLE: Hansel “El Gato”
Martinez—former half of popular singing duo Hansel
Y Rail—may be on the verge of simultaneously crack-
ing both the U.S. Latin and Anglo markets. Martinez’s
Jjust-shipped album, “Latinoamericano,” features five
tracks in Spanish and three in English. What's more,
Sony Discos, for the first time, is backing its veteran
charanguero with a solid game plan consisting of promo-
tional and performance jaunts.

“I like charanga more than anything because I really
feel it,” says Martinez, “and for dancing, charanga is
much better than salsa because it's lighter.” Martinez,
a self-admitted frustrated Beatle, adores ’60s rock as
well. It was during a European tour last year that Mar-
tinez, after soaking up his favorite ’60s sounds one night
in a Parisian club, decided to cut several rock nuggets
that would be buttressed by a thumping backbeat and
Latin percussion. The result was three English-lan-
guage tracks: “I Go To Pieces,” “Love Potion #9,” and
“Black Is Black,” a pounding, Latino-flavored entry be-
ing worked to the Anglo stations by Miami promoter Bo
Crane.

Also noteworthy is Martinez’s leadoff Spanish-lan-
guage single, “Americana Americana,” a humorous, Bea-
tles-esque parable recounting the cultural differences
between a Latin man and an American woman who are
falling in love. The cute paean’s closing verse is worth

at least a Bart Simpson-like “Ay Carumba!”: “If you re-
ally want to make me happy/Instead of honey, Mami, call
me Papi/When we make love.”

On June 26, the witty, upfront Cuban native per-
formed tracks from “Latinoamericano” at Mystique—a
club he co-owns with Ramén Gonzalez—before a hard-
hoofing packed house that roared its delight after hear-
ing “Americana Americana.”

As usual, Martinez, backed by the splendid La Or-
questa Calle Ocho, threw in a spirited ’60s medley,
along with well-known hits “Solo,” “Los Balseros,” “La
Esquina Habanera,” and “Entren Que Caben Mil,” Mar-
tinez’s humorous answer number to El Gran Combo’s
classic “No Hay Cama Pa’ Tanta Gente.”

LOVE IS THE ANSWER: How about KLVE’s (K-
Love) second-place tie in Los Angeles, according to the
latest Arbitrend? KL.VE (3.3-4.6) tied top 40 KIIS, while
KWKW “La Mexicana” fell from a fourth-place tie to
10th place (4.2-3.6). By the way, KLVE became a Bill-
board reporter in June.

CHART NOTES: This week Capito/EMI Latin be-
comes the second label to notch the top three singles on
the Hot Latin Tracks chart for two consecutive weeks.
In January 1991, Sony Discos—then known as CBS Dis-
cos—Ilanded the top three singles in two successive
weeks. Sony remains the only record company to score
Jour consecutive singles at the top of the Latin singles
chart. That singular feat was realized Feb. 2, 1991, when
Ana Gabriel (“Es Demasiado Tarde”), Emmanuel
(“Bella Sefiora”), José Luis Rodriguez (“La Fiesta”),
and Roberto Carlos (“P4jaro Herido”) took over the
first four slots on that week’s chart. Elsewhere, Warner
Discos nabs its first Hot Latin Tracks chart entry with
“La Ola Latina” by Fernando Allende, which comes in
at No. 35.

Billboard.
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MIJARES

The majestlc volce of Mijares gives a modern touch fo the classic
songs of Latin Amerlca In this excellent release that pays tributeto
the diva of Mexico - Marla Felix.

Featuring unlorgettable classics such as “Maria Bonita” and
“Mufer” by Agustin Lara. “Quiza. Quiza. Qulza”. “Ansledad” and
“Piel Caneta”. this album will mark animportant phase not only in
Mijares’ britliant artistic career but also in the history of fatin
music.

CAPTOL/EMI LATIN

“MARIA BONITA”

H4F/H2Y - 42687

ELLA / CUANDO VIVAS CONMIGO / QUE BONITO AMOR / QUIZA,
QUIZA. QUIZA / LA MALAGUERA / ANSIEDAD / PALABRAS O
MUJER / NOCHE DE RONOA / PIEL CANELA / MUJER / LA MEDIA
VUELTA / RETIRADA / AMANECI EN TUS BRAZOS / CUCURAU-
CUCU PALOMA

PANDORA

Following the remarkahle success ol their platinum selting atbum
“Con Amor Eterno”. supersiar pop group Pandora loreseeably
once again strikes platinum with a new concept album featuring
spanisi renditions of amerlcan hits from the 60's and 70's.
Includes the No. 1 singte “Desde EI Oia Que Te Fulste™ (Without
You} and other key tracks Hke “Rezo Una Oracion Por T{" [Say A
Little Prayer) and “Matandome Suavamente™ [Kiiling Me Sollly).

“ILEGAL”

HAF /H2Y-42686

SIFUERA TU{A Bream Come True) / REZ0D UNA ORACION POR Ti
{l Say A Little Prayer} / PUEDE SER GENIAL {Could it Be MaglnA/
DESOE EL DfA QUE TE FUISTE [Without You} / CON UNA PEQUENA
AYUDA {With A Littie Help From My Friends} / MATANDOME
SUAVEMENTE (Kitling Me Soitly} / COMO TU SABES {To Love
Somebody] / POR QUE {Hurt) / PIEORD EL CONTROL fLove will
Keep Us Together)

¥eves LEcorps 1IN

CD’'s. RECORDS & TAPES

140 N.W. 22 Avenue. Miami. Florida 33125
Tel.: (305) 541-6686 / Fax.: (305) 642-2785

TODO EN MUSICA © EVERYTHING YOU NEED IN MUSIC

a
Top Latin Albums.
&
ol ¥ Compiled from a national sample of retail store
E Q ;J and one-stop sales reports.
2|g| O
AHE
|~ || ARTIST TITLE (LABEL & NUMBER/DISTRIBUTING LABEL
1[1]31] LUIS MIGUEL ROMANCE weA LATINA 75805
2|2 (23] ALVARO TORRES NADA SE COMPARA... CAPITOL-EMI LATIN 42537
3|3[33] MAGNETO MAGNETO sonysgos7o
4|4 [63| PANDORA CON AMORETERNO CAPITOL-EMI LATIN 42451
5|5 |17 LOSBUKIS QUIEREME roNOVISA 9040
6 [11] 7| PANDORA ILEGAL CAPITOL-EMILATIN 42686
719|5( MIJARES MARIA BONITA CAPITOL-EMILATIN 42687
8 | 8 |19 RICKY MARTIN RICKY MARTIN SONY 80695
9|6 (7| YOLANDITA MONGE CARA DE ANGEL weALATINA 77467
10/ 7|51 JULIOIGLESIAS CALOR sONY 80763
11112 9| JULIAN VUELA MIIMAGINACION  wea LATINA 758784
12(10 (55| RICARDO MONTANER ULTIMO LUGAR TH.RODVEN 2864
. |13[13/51| GLORIA TREVI TUANGEL DE LA GUARDA ARIOLA 3087/BMG
E 14120 | 3 | VARIOS ARTISTAS DE SUR AMERICA CON AMOR  WEA LATINA 76531
15{16| 5 | RAPHAEL AVE FENIX sony 80767
16(15( 5| CALO PONTE ATENTO CAPITOL-EMILATIN 42667
17| — (15| RUDY LA SCALA PORQUE SERA SONOTONE 1457
18| —| 1 | LOS HISPANOS PASSION sony 80785
19119(35| CAMILO SESTO A LA VOLUNTAD DEL CIELO ARIOLA 3196/BMG
2014 |11| PALOMA SAN BASILIO DE MIL AMORES  CAPITOL-EMI LATIN 42677
21— 48| ALEJANDRA GUZMAN FLOR DE PAPEL FrONOVISA 9010
22(—| 3| FRANCODEVITA ENVIVO 16 DE MARZO sony 80750
23| —| 55| RAUL DIBLASIO BARROCO ariOLA 3107/BMG
24|17 |15| JOSE LUIS RODRIGUEZ PIEL DE HOMBRE soNY 80746
Z.'!flil 23| P.SAN BASILIO/P.DOMINGO POR FIN JUNTOS CAPITOL-EMILATIN 42624
1{3|5| JERRYRIVERA CUENTA CONMIGO DISCOS INTERNATIONAL 80776/SONY
217 (21| TITOROJAS TITOROJAS wmerl 6061
311 FRANKIE RUIZ MI LIBERTAD TH-RODVEN 2946
41 4|15 DOMINGO QUINONES PINTANDO LUNA SONERO 80738/SONY
5|6 |13| LALORODRIGUEZ DE VUELTAEN LA TRAMPA CAPITOLEMI LATIN 42478
6| 2|35 GILBERTO SANTAROSA PERSPECTIVA DISCOS INTERNATIONAL 80689/SONY
7 (5|41 EDDIE SANTIAGO SOY EL MISMO  CAPITOL-EMI LATIN 42296
8|9 |11] ZONAROJA ORQUESTA ZONA ROJA CcANDELA 001
9 (8 [29| ALEXD'CASTRO SOLO THRODVEN 2883
g 10{18 /79| JUAN LUIS GUERRA Y 4.40 BACHATA ROSA KAREN 109/8MG
5 11|17 | 7 | EDGAR JOEL Y SUORQUESTA ENEL TOPE rTP80729/SONY
: 12| 1|19 SOUNDTRACK THE MAMBO KINGS ELEKTRA 961240
a 13(25| 5| GRUPOWAO GRUPO WAQ HeaveN 008
==[14|10]11| ANGELA CARRASCO PIEL CANELA CAPITOL-EMILATIN 42591
g 15|14 |45] TONYVEGA UNO MISMO RMM80641/SONY
E 16|20 16| LA BANDASHOW 100% LATINO RTP80722/SONY
17|—| 1 | MIAMIBAND MIAMI BAND RrTP80768/SONY
18|11(37| TITOPUENTE THE MAMBO KING 100TH LP  RMM 80680/SONY
192311 GRUPONICHE LLEGANDO AL 100%  DISCOS INTERNATIONAL 80712/SONY
206(— | 1| FILARMONICA/SANTO DOMINGO ..J.L. GUERRA GLOBO 80769/SONY
21|22 |31 LOS SABROSOS DEL MERENGUE SIETE VECES MAS... MPl1. 6059
22112|21| LUISENRIQUE UNA HISTORIA DIFERENTE sony 80710
23|15|17| ALEX BUENO COMO NADIE &N 1991/JaN
24116 |17| LIMITE21 YO TE SEGUIRE QUERIENDO mpI. 6047
25/21(28] MILLYY LOS VECINOS FLYING SOLO vQis991
11|39 LAMAFIA ESTAS TOCANDO FUEGO DISCOS INTERNATIONAL 80660/SONY
2| 2|21| LOSTEMERARIOS MIVIDAERES TU AFG SIGMA 3002
315|7 BANDA VALLARTA SHOW TE VES BIEN BUENA FONOVISA 5146
4 (4 |47| ANAGABRIEL MIMEXICO sony 80605
56| 3 ALEJANDRO FERNANDEZ ALEJANDRO FERNANDEZ sony 80770
6| 8[27| LINDARONSTADT MAS CANCIONES ELexTRA 2-61239
71915| SELENAYLOSDINOS ENTRE A MIMUNDO CAPITOL-EMI LATIN 42635
8|7 (37! MAZZ MAZZLIVE-UNA NOCHE JUNTOS CAPITOL-EMILATIN 42549
2| 9| 3|35| BRONCO SALVAJEY TIERNO Fronovisa 3106
/101241 LOSACUARIO LAHIELERA mariTL291
E 11|13 (37| YNDIO ROMANTICAMENTE CAPITOL-EMILATIN 42564
2 12|—| 1 | VICENTE FERNANDEZ QUE DE RARO TIENE DISCOS INT'L 80809/SONY
-4 |13[10|17| INDUSTRIA DELAMOR PARAT| FronoviSA 9037
; 14117 19| EMILIO NAVAIRA UNSUNG HIGHWAYS  CAPITOL-EMI LATIN 42626
©115/15|23| RrOCIO BANQUELLS A MIVIEJO CAPITOLEMILATIN 42620
E 16— 1 LOS CAMINANTES RECUERDOS Luna 1226
= 17|—| 5| FITOOLIVARES CUMBIA CALIENTE &L 2082
18[16( 7 | LOS YONICS VOLVERE A CONQUISTARTE FroNoOviSA 5047
19111|19( BANDA MOVIL LA UNICA FrONOVISA 9033
20| —| 1 { CHALINO SANCHEZ ADIOS ACHALINO musarT 758
21|—| 9| LUCERO LUCERC DE MEXICO ronovisa 9035
22 (19| 3 | ANGELICA MARIA INTERPRETA RANCHERO Y NORTENO sonv 80771
23| —|15| GRUPOVENNUS Y SITE QUIERO maRINTL 271
24|18 11| LOS TERRIBLES DEL NORTE CARRERA DE MUERTE FREDDIE 1582
25|—| 1 | REVOLUCION DE E. ZAPATA REVOLUCION... CAPITOLEMILATIN 42694

(CD) Compact disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. © 1992, Billboard/BPl Communications.
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Boukman Eksperyans’ Songs Of Freedom

Haitian Act’s Music Rife With Political Messages

B BY JOHN LANNERT

NEW YORK—“We are not afraid of
those who would kill innocent peo-
ple,” proclaimed The’odore “Lolo”
Beaubrun Jr., leader of Haitian act
Boukman Eksperyans, during a wee-
hours concert June 20 at the Ritz in
New York.

The 200 or so spectators roared
their approval as Boukman Eksper-
yans exploded into the appropriately
titled “Ke’-M Pa Sote” (“My Heart
Doesn’t Leap [I'm Not Afraid]”), a
rousing anti-establishment anthem
that led to the downfall of Haiti’s mili-
tary strongman Gen. Prosper Avril in
February 1990.

The six-man, four-woman group
has been under government surveil-
lance ever since, save a brief seven-
month period last year when demo-
cratically elected president Jean-Ber-
trand Aristide was in power. Last
Christmas when the Mango Records
act released an anti-government ode,
“Noel Innocent” (“Innocent Christ-
mas’’), the Haitian military regi-
me—headed nominally by provisional
president Joseph Nerette—com-
menced to harass the group.

According to the band’s Montreal-
based manager, Dan Behrman, the
Haitian government began to tap the
group’s phones. Government inform-
ers also were sent to infiltrate the
“lakou,” or commune, where the band
members lived.

Earlier this year when Boukman
Eksperyans attempted to perform a

tribute concert for Beaubrun’s father,
Languishatte—“who is sort of like a
Haitian Bill Cosby,” says Behr-
man—it promptly was met with stiff
government resistance.

CLASH WITH MILITARY

“The band started playing “Lke’-M
Pa Sote,” says Behrman, “and the mi-
litary came with machine guns on
stage and ordered them to stop.

“Lolo right away said, ‘See, look at
what they're trying to do to us.
Where’s the freedom of expression?’
At that point, the audience started
singing the song and these military
guys couldn’t start shooting—there
were 2,500 people singing.”

Formed in the mid-'80s by Beau-
brun, his wife Mimerose, and Eddy
Francois, Boukman Eksperyans was
named after Boukman, an 18th-cen-
tury voudou priest who spearheaded
a rebellion that helped Haiti gain its
independence from France in 1804.

Voudou’s African-based, Zen-style
tenets of universal love and freedom
continued to survive the subsequent
succession of repressive dictator-
ships, primarily through the various
lakous spread out in the peasant
countryside.

The barter-driven lakous, which
would present annual springtime
celebrations called raras, grew to co-
exist—though quite uncomfor-
tably—with the regime in power. In
recent years, the lakou concept has
begun to attract Haiti’s hitherto unin-
terested middle class.
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Beaubrun, 35, remarked during an
interview before the New York show
that the communist canons of lakous
have allowed the Haitian peasantry to
counteract the capitalistic intentions
of the country’s bourgeois elite.

“Lakou is a community where land
cannot be sold, so it bothers the gov-
ernment,” said Beaubrun, “but the
peasants do this so the rich cannot
take everything.

“In a lakou, people work together
and live together, and [the move-
ment] has existed a long time. The
Haitian state has tried to eliminate
lakou as Satanie, dirty, or African.
But is it a Satanic thing or not? No,
it is not.

“What happens is that the lakou
gets into voudou as a way of life, not
as a religion. It’s in voudou where we
find ‘ginen,” which is a state of
mind—a utopia, where there is no
crime, no pollution.”

VOUDOU PRINCIPLES REFLECTED

Boukman’s original voudou princi-
ples were reflected in “Voudou
Adjae,” the group’s 1991 debut al-
bum, which documented Haiti’s de-
forestation and poverty, a well as the
values of traditional Creole culture.

Underpinning the socially aware
lyrics was the group’s singular syn-
thesis of voudou temple melodies,
samba-style rara, and hi-tech Carib-
bean grooves. During its 45-minute
set in New York, the act displayed a
slightly edgier, rock-laced sound as it
scampered through several tracks,
from “Voudou Adjae,” as well as the
buoyant title track from its forthcom-
ing album, “Kalfou Danjere” (“Dan-
gerous Crossroads”)—due out in Sep-
tember.

Due to the American government’s
embargo that prevents Haitian eciti-
zens from securing U.S. visas, Bouk-
man Eksperyans nearly missed its
New York gig. Beaubrun candidly ad-
mitted he is unsure if he will return
to Haiti when the visa expires in Sep-
tember. The band currently is touring
the U.S., Canada, and Europe.

“We might go back to Haiti or we
might stay a bit more after this tour,”
says Beaubrun. “People have asked
me to come to Canada and I say no.
They say, ‘Why not? You are the only
group who does serious, political mu-
sie.”

“And people of Haiti support the
[lakou] movement and the govern-
ment takes us seriously, too. They
know what happened to Gen. Avril.
We do know we are kind of protected
in Haiti; it’s like we’re on a mission.
Now, some people in high society
have entered the movement, people
who didn’t know lakou existed.”

Later this summer, Boukman
Eksperyans will put the finishing tou-
ches on “Kalfou Danjere.” Produced
by Eric Clermontet, the album may

sport a guest appearance by Pink

Floyd’s David Gilmour.

Beaubrun promises that “Kalfou
Danjere” will pack a more potent lyr-
ical and musical punch than “Voudou
Adjae.”

“The lyrics and the musie, in which
we used a lot of drums and technol-
ogy, are more powerful than ‘Voudou
Adjae,” comments Beaubrun. “I hope
it also will be a positive record.”
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Konowitch, Shore Leaving; MJ’s ‘Jam’ Jells Via Human Touch

MOVING ON: Abbey Konowitch,
MTV’s senior VP of music and tal-
ent, is switching jobs and coasts.
Starting in mid-July, he will be
working at Maverick Records, Ma-
donna’s label, in Los Angeles.
There are no details yet on his exact
position. Konowitch had been at
MTYV for more than four years, orig-
inally in talent relations and more
recently in talent development . ..
Also departing the channel is VJ
Pauly Shore, who is dedicating
more time to his other ventures now
that “Encino Man” has proven to be
a moderate success. Though he will
no longer host a daily show, Shore
will appear on the channel from time
to time, an MTV spokesperson an-
ticipates. Ironically, in the current
issue of Rolling Stone, which fea-
tures an interview with Shore, an
MTV rep says there’s no way Shore
would leave the channel that gave
him his start, whereas Shore indi-
cated that might not be the case. It
will be interesting to see whether
Shore can command the attention of
other audiences as well as he has
that of the MTV generation.

JAMMIN‘ WITH MICHAEL:
“Jam,” the fourth video from Mi-
chael Jackson’s “Dangerous” al-
bum, is easily the best of the quar-
tet. There’s no real story, but the
video is a visual feast with fast edits,
crazy angles, and great lighting. The
loosely tied tale deals with different
ways to “jam,” whether it be via mu-
sic or basketball. And who jams bet-
ter in b-ball than Chicago Bull Mi-
chael Jordan? No one, which is
quite obvious by watching him stuff
the ball here. Propaganda director
David Kellogg’s work here is sleek
and polished, but still manages to
retain an urban street feel, so look
for this one to have a long life at
some urban outlets that might have
bypassed Jackson’s earlier clips; a
rap by Heavy D. in the middle, as
well as an appearance by Kris
Kross, will only increase the appeal.

But the real reason the video
works is because Jackson looks
warm, relaxed, confident, and, well

. quite frankly, human. That
wasn’t the case in “Remember The
Time” when he was kissing Iman, or
in “In The Closet,” where he nar-

cissistically cavorted with Naomi
Campbell. “Black Or White” is in a
league of its own because of the im-
mediate controversy that surroun-
ded it. Jackson, who is clearly in his
element here, even has the humor to
spoof the final few censored minutes
of “Black Or White” in the first few
seconds of an addendum to “Jam.”
The song ends, followed by a quick
edit to Jackson dancing alone—
there’s just enough time to think
“Oh no, not again,” before he’s
joined by Jordan for a fun, 90-se-
cond dance lesson where he tries to
teach the basketball player to moon-
walk. Let’s just say Jackson plays
basketball better than Jordan
dances, which isn’t saying much.
Watching Jordan try to mimic Jack-
son’s moves is a delight, made more
so by the obvious good-spirited glee
the pair exhibit.

AND NOW TURNING to the op-
posite end of the spectrum: Also
available from Epic this week and
made for an absolute smidgen of the
cost of MJ’s clip is the new Infec-
tious Grooves video, “You Lie ...

New Titles, Faces At Reorganized MTV

H BY MELINDA NEWMAN

NEW YORK—MTYV has reorgan-
ized its music programming, promo-
tions, and talent teams and has
brought in some new players.

Andy Schuon, who joined MTV as
VP of promotion in April, has been
promoted to senior VP of music pro-
gramming and promotion. Schuon
was previously PD at Los Angeles’
KROQ. He will coordinate the chan-
nel’s overall music strategy with
John Cannelli, who has been pro-
moted from VP of music and talent
to senior VP of talent and artist rela-
tions.

In other changes, Matt Farber,
former VP of music programming, is
now VP of programming/new busi-
ness, and will focus on the network’s
1993 expansion into three channels,
as well as international develop-
ment. In a long-rumored move, Mo-
town VP of artist development Traci
Jordan is joining MTV as VP of mu-
sic and talent July 15. She will be
working with Rick Krim, who holds
the same title. Departing the chan-
nel is Abbey Konowitch, senior VP
of music and talent, who is headed
for Maverick Records in an undis-
closed capacity. His talent-develop-
ment duties will be distributed to
existing staffers.

Schuon will oversee the channel’s

FOR THE RECORD

The video for “Nu Nu” by Mer-
cury act Lidell Townsell & the
MTF was directed by Jim Swaf-
field and produced by Joseph Nar-
delli for New Generation Pictures.
Incorrect information appeared in
a recent Video Track column.

music programming department as
well as the contest and promotion
group. This marks the first time
these sections have fallen under one
domain. “We thought bringing Andy
in was an opportunity to incorporate
music, packaging of weekend stunts,
contests, and promotions—the
things that really matter—under
one guy,” says Judy McGrath,

SCHUON

CANNELLI
MTV’'s senior VP/creative
director.

“This job is similar to a PD job in
that it enables us to develop the mu-
sic as a framework and bring in
other things, like on-air talent and
contests, to deliver the image,”
Schuon says. Noting it is too early to
say what changes he will make,
Schuon says he does not expect the
channel to look “radically different.
It's still going to be MTV.”

For McGrath’s part, she says,
“Andy will be at the helm trying to
figure out where we'll be down the
line. I'd like to see us playing more
music and relying more on music
programming to carry the day.”

That should please labels that
have groused about the amount of
nonmusic programming on the
channel; however, McGrath stops
short of saying there will be fewer
non-music-oriented shows on the
channel. “But I can tell you there
won’t be more,” she says. “The stuff
that we’ve done that’s nonmusie,
such as ‘The Real World," has been

very popular.” No new nonmusic
programs are scheduled to premiere
before the end of the year.

Schuon assumes many of the du-
ties previously held by Farber, who
will shift his focus from day-to-day
planning to the future, although he
will still work with the core pro-
gramming unit. “We’ve sort of done
all the legwork for the new opportu-
nity for the two new channels and
Japan and Sara Levinson [MTV ex-
ecutive VP} has been looking for
someone in programming to further
this.” McGrath says. “This is a
unique opportunity for Matt to take
a giant step forward.”

MTYV has yet to announce what
the formats for the two new chan-
nels will be, although speculation
has been that one will be R&B-
oriented. One of the three channels
will remain broad-based, so that ca-
ble operators that cannot carry all
three will still have a mainstream
music video channel (Billboard, Aug.
10, 1991).

A test of the split channels will be-
gin in January on some California
cable systems, McGrath says.
“We're still negotiating where
they’ll be and I'm not at liberty to
say much else, but we're going to try
to test a couple of ideas and see what
people take to.”

Internationally, Farber will con-
centrate on developing new busi-
ness and working with Tom Hunter,
who coordinates the channel’s global
effort from the U.S.

Although Cannelli has a new title, his
duties remain basically the same as
when he was promoted in April to VP
of music and talent. He will continue to
serve as the channel’s principal liaison
with the record companies and artists,
as well as coordinate channel activities
with Schuon.

And Yo Breath Stank.” The ani-
mated video was directed by Spell-
bound’s Bill Stobaugh, with
assistance from animator Tom Hol-
leran, and Wes Archer, of “The
Simpsons” fame. The black-and-
white animation doesn’t veer far

THIE
eUIE

by Melinda Newman

from the stick-figure kind, but tells
a compelling and amusing story.

While many managers and labels
think a big budget is the way to get
an instant MTV add, that’s not the
thinking of Cliff Burnstein, Infec-
tious Grooves’' manager. While
Burnstein has certainly proven ca-
pable of going with bigger budgets
for other clients such as Def Lep-
pard, this time he thought differ-
ently. “Previously, Infectious
Grooves has only been played on
‘Headbangers Ball,” but we desper-
ately want to get this clip into regu-
lar rotation,” he says. “But there
was no temptation to go spend big
bucks because it doesn’t always
work that way—the more you spend
the better the video. It's more a mat-
ter of going with the best idea;
sometimes that costs a lot, some-
times that costs very little.”

MUSIC CITY NEWS: Flash-
frame Films has expanded its coun-
try division by adding two directors.
The New York-based production
company struck Nashville gold
when it combined director Jack
Cole with such country artists as
Reba McEntire, Travis Tritt, and
K.T. Oslin. Now it’s seeing if it can
ignite even more flames with the ad-

dition of directors Rob Lindsay
(“Familiar Ground,” Michael
White) and Chris Rogers (“Houses
In The Field,” John Gorka). Both
will work under the watchful eye of
Cole, who, like Rogers, lives in
Nashville. Lindsay will remain
based in Los
Angeles.

FIRST-TIMERS:
& Miramar, the Seat-
| tle-based label that
doesn’t concentrate
on the grungy
“Seattle sound,” has
released its first-
ever video single,
for rock trio Symon
Asher, called “Let’s
Live Forever.” Miramar has done
exceedingly well with longform mu-
sic videos, many of which utilize
spacy ambient footage, on its adult
alternative acts such as Tangerine
Dream, Pete Bardens, and Paul
Speer. However, Symon Asher
marks the first act the label has had
signed that stood a chance at broad-
cast play, hence the clip.

THIS WEEK’S COVERAGE is
certainly MTV-heavy, but why stop
now. MTV held a luncheon with rep-
resentatives from all of its interna-
tional outlets recently and it was fas-
cinating to see how each area puts
its own unique spin on the channel,
while keeping the overall MTV
theme intact. It’s staggering to
think that MTV is now in 201 million
homes worldwide. The biggest in-
ternational focuses are returning to
Japan’s airwaves—MTYV has been
off the air for close to a year
there—as well as to remain on the
air in Scandinavian countries. The
contract with Scandinavian carriers,
who are balking at having to pay for
the channel, expired June 30. Nego-
tiations with potential Japanese
partners, as well as with the Scan-
dinavians, are ongoing.

Jumping For Joy. Morgan Creek act 2 Die 4 makes its video debut with a clip that
combines live performance and bungee-jumping. From left, on location at the A.J.
Hackett Bungee Institute in Normandy, France, are band member Simon Kenny;
Morgan Creek'’s Colin Stewart; 2 Die 4's Nick Kenny; director Nigel Dick; and

band members Andy Shaw and Diz.
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i CLIP LIST.

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

|

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

BREAKTHROUGH

*Infectious Grooves, You Lie And...

Michael J , Jam
Olivia Newton-John, | Need Love
Glenn Frey, I've Got Mine

ADDS

€ JITNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network
30 Hours Weekly

2806 Opryland Dr, Nashville, TN
37214

Michael Jackson, Jam

Pete Rock/C.L. Smooth, They...

En Vogue, Giving Him Something . . .
L. Vandross/J. Jackson, The Best...
Father MC, One Night Stand

Neville Brothers, Fly Like An Eagle
Tyler Collins, Just Make Me The One

ADDS

Jetf Chance, Walk Softly On...
Chet Atkins/ Jerry Reed, The Claw

HEAVY

HEAVY

Delbert McClinton, Everytime I...
U2, Even Better Than The Real Thing
EXCLUSIVE FIVE STAR VIDEO
The B-52's, Good Stutf Bruce Springsteen, 57 Channels
*INXS, Heaven Sent
Megadeth, Symphony Of Destruction ARTIST OF THE MONTH
Bifvanaihium Joe Cocker, Love Is Alive
GREATEST HITS

HEAVY

Arrested Development, Tennessee
Tom Cochrane, Life Is A Highway
The Cure, Friday, I'm In Love

Def Leppard, Make Love Like A Man
Guns N’ Roses, November Rain
*Michael Jackson, Jam

Madonna, This Used To Be...
Metallica, Wherever | May Roam
George Michael, Too Funky

Pearl Jam, Even Flow

Red Hot Chili Peppers, Under . ..
Red Hot Chili Peppers, Give It Away
U2, Even Better Than The Real Thing

Michael Bolton, Steel Bars

Mariah Carey, !'ll Be There (Unplugged)
Celine Dion, If You Asked Me To

Elton John, The One

Richard Marx, Take This Heart

George Michael, Too Funky

Vanessa Williams, Just For Tonight

HEAVY

Tom Cochrane, Life Is A Highway
En Vogue, Giving Him Something . ..
k.d. lang, Constant Craving

Annie Lennox, Why

Jon Secada, Just Another Day

WHAT'S NEW

STRESS

Tori Amos, Crucify
Lindsey Bucki Wrong

Tori Amos, Crucify

Black Crowes, Remedy

En Vogue, Giving Him Something . . .
Indigo Girls, Galileo

Kis Kross, Warm It Up

Richard Marx, Take This Heart
Soup Dragons, Divine Thing

Billy Ray Cyrus, Achy Breaky Heart
Enya, Book Of Days

Nicky Holland, Lady Killer

Indigo Girls, Galileo

Santana, Right On

Ringo Starr, Weight Of The World

Michael Jackson, In The Closet

Lionel Richie, Do It To Me

Arrested Development, Tennessee

R. Kelly, Honey Love

Das EFX, They Want EFX (Radio Remix)
Gerald Levert, School Me

Patti LaBelle, When You've Beer....
Mary J. Blige, You Remind Me (Remix)
Mint Condition, Forever In Your Eyes
Shabba Ranks, Mr. Loverman

Good 2 Go, Never Satistied

CeCe Peniston, Keep On Walkin’
Jodeci, Come And Talk To Me

Eugene Wilde, How About Tonight
Hammer, This Is The Way We Roll

The Boys, The Saga Continues

Men At Large, Use Me

Troop, Whatever It Takes

David Black, Nobody But You

Ho Frat Ho, Ho Frat Swing

Michelle Wright, Take It Like A Man
Shenandoah, Rock My Baby

Reba McEntire, The Night The . ..

Joe Diffie, Ships That Don't Come In
Confederate Railroad, She Took . ..
Alan Jackson, Midnight In Montgomery
Martina McBride, The Time Has Come
John Anderson, When it Comes To You
Dwight Yoakam, The Heart That . ..
Dennis Robbins, Home Sweet Home
Neal McCoy, Where Forever Begins
Cleve Francis, You Do My Heart Good
Billy Dean, Billy The Kid

M. Stuart/T. Tritt, This One’s...

Hank Williams, Jr., Come On Over . ..
The Bellamy Brothers, Cowboy Beat
Lorrie Morgan, Something In Red
Brooks & Dunn, Boot Scootin' Boogie
Billy Ray Cyrus, Achy Breaky Heart
Mark Chesnutt, I'll Think Of Something
Aaron Tippin, | Wouldn't Have It ...
Clint Black, We Tell Ourselves

Sammy Kershaw, Yard Sale

Little Texas, You And Forever And Me

MEDIUM

LIGHT

TLC, Baby-Baby-Baby

Freddie Jackson, | Could Use A...
Vanessa Williams, Just For Tonight
Boyz li Men, Sympin’

El DeBarge, You Know What | Like
Alyson Williams, Just My Luck
Tevin Campbell, Strawberry Letter 23

*Bruce Springsteen, 57 Ch
Matthew Sweet, I've Been Waiting

BUZZ BIN

Alice In Chains, Would?

Beastie Boys, So What'cha Want
Faith No More, Midlife Crisis
Shakespear's Sister, Stay

Temple Of The Dog, Hunger Strike

T H E

i HLINON You CoNTRL

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Jody Watley, It All Begins With You
Color Me Badd, Slow Motion
Chris Walker, No Place Like Love
Atlantic Starr, Unconditional Love

Lyle Lovett, She’s Already Made Up . . .
Judy Fields, Eyes Of Love

Live 'N Kickin', You Don't Need . . .
Roger Springer, The Right One Left
Tim O'Brien, One Way Street

Jim Lauderdale, Wake Up Screaming
The Mavericks, Hey Good Lookin’
Steven Curtis Chapman, The Great...
Wayne Newton, The Letter

Ray Stevens, Mississippi...

Steve Vaus, We Must Take...

MEDIUM

ACTIVE

ADDS

Arc Angels, Living In A Dream

Color Me Badd, Slow Motion
Firehouse, Reach For The Sky
Jodeci, Come And Talk To Me (Ver. II)
Elton John, The One

Kiss, | Just Wanna

Annie Lennox, Why

*Me Phi Me, Sad New Day

Nice & Smooth, Sometimes | ... .

Jon Secada, Just Another Day
Slaughter, Real Love

TLC, Baby-Baby-Baby

Tesla, Song And Emotion

Toad The Wet Sprocket, All | Want
“Weird Al" Yankovic, You Don't Love...

Alice In Chains, Would?

Chubb Rock, The Big Man

D4 Quik, Jus Lyke Compton

Father MC, One Night Stand
Helmet, In The Meantime

Kiss, | Just Wanna

Little Shawn, | Made Love

Me Phi Me, Sad New Day

Michael Jackson, Jam

My Life With Thrill Kill Kult, Sex...
Pantera, This Love

Temple Of The Dog, Hunger Strike
Too Short, | Want To Be Free
Troop, Whatever It Takes

L. Vandross/ J, Jackson, The Best...
“Weird Al" Yankovic, You Don't...
XClan, Xodus

COUNTEY MUBIC TBLEVISION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

HEAVY

BOX TOPS

ON

*Heimet, In The Meantime

Material Issue, What Girls Want

*The Men, Church Of Logic, Sin & Love
* DENOTES ADDS

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

A Tribe Called Quest, Scenario
Biily Ray Cyrus, Achy Breaky Heart
Carmen Electra, Go Go Dancer
CeCe Peniston, Keep On Walkin'
Cypress Hill, Hand On The Pump
Das EFX, Mic Checka

Dr, Dre, Deep Cover

En Vogue, Giving Him Something .. .
Eric B & Rakim, Don’t Sweat...
House Of Pain, Jump Around
Jodeci, Come And Talk To Me
Keith Sweat, Why Me Baby?

Kris Kross, Jump

Luke, Breakdown

Mary J. Blige, You Remind Me
Naughty By Nature, Uptown Anthem
Queen, Bohemian Rhapsody

R. Kelly, Honey Love

Shabba Ranks, Mr. Loverman

Sir Mix-A-Lot, Baby Got Back
Super Cat, Ghetto Red Hot

TLC, Baby-Baby-Baby

Alan Jackson, Midnight In Montgomery
Aaron Tippin, | Wouldn't Have It . ..
Billy Dean, Billy The Kid

Brooks & Dunn, Boot Scootin’ Boogie
Clint Black, We Tell Ourselves

Dwight Yoakam, The Heart That . ..
Joe Diffie, Ships That Don’t Come In
John Anderson, When It Comes To You
Lorrie Morgan, Something In Red
Mark Ch I'll Think Of S hil
M. Stuart/T. Tritt, This One's...
*Mary-Chapin Carpenter, | Feel Lucky
Michelle Wright, Take It Like A Man
Reba McEntire, The Night The . . .
The Bellamy Brothers, Cowboy Beat
Tracy Lawrence, Runnin’ Behind

Darryl & Don Ellis, Goodbye Highway
Linda Davis, He Isn't My . ..

Ronna Reeves, What If You're Wrong
Stacy Dean Campbell, Rosalee

Karla Taylor, Little By Little

Michael White, Familiar Ground
Crystal Gayle, Three Good Reasons
Pirates Of The Mississippi, Too Much
Paulette Carlson, The Chain Just Broke
Rob Crosby, She Wrote The Book
The Forester Sisters, | Got A Date
Alabama, Richard Petty Fans

The Oak Ridge Boys, Fall

Aaron Barker, Taste Of Freedom
Dixiana, That's What I'm . ..

Brooks & Sharp, Baby I'm The One
Evangeline, Bayou Boy

Vince Gill, | Still Believe In You

Tim Mensy, This Ol' Heart

Delbert McClinton, Everytime I...

Boy Howdy, Our Love Was Meant To Be
Buck Owens, If You Can't Find...
Tracy Lawrence, Runnin' Behind
Holly Dunn, As Long As You Belong...
Matthews, Wright & King, Mother's...
McBride & The Ride, Going Out Of...

HOT SHOTS

Billy Ray Cyrus, Could've Been Me
Holly Dunn, As Long As You Belong...
Matthews, Wright & King, Mother's...
McBride & The Ride, Going Out Of...
*Suzy Bogguss, Letting Go

Tim Mensy, This O’ Heart

Vince Gill, | Still Believe In You

A
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v ‘Wish SCOYY ROSS
Audio Vision
1 hour weekly

1000 Centerville Turnpike, Virginia
Beach,VA 23463

CURRENT

MEDIUM

AMERICA’S NO. 1 VIDEO

CURRENT

CeCe Peniston, Keep On Walkin'
Tora Tora, Amnesia

Gangstarr, Dwyck

Sting/Eric Clapton, It's Probably Me
Holly Dunn, As Long As You Belong...
Richard Marx, Take This Heart
Levitation, World Around

Crowded House, Weather With You
Hammer, This Is The Way We Roll
360's, Step Outside

En Vogue, Giving Him Something ...
Das EFX, Mic Checka

Saint Etienne, Nothing Can Stop Us
Morrissey, We Hate It .. .

Curve, Horror Head

Najee, | Adore Mi Amore
Kingmaker, Really Scrape The Sky
Temple Of The Dog, Hunger Strike
Elton John, The One

Jodeci, Come And Talk To Me (Ver. If)

4

A
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1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Genesis, Jesus, He Knows Me

L. Vandross/J. Jackson, The Best...
€n Vogue, Giving Him Something ...
Technotronic, Move It

Aaron Barker, Taste Of Freedom

Billy Ray Cyrus, Achy Breaky Heart
Boy Howdy, Our Love Was Meant To Be
Brooks & Sharp, Baby I'm The One
*Chet Atkins/ Jerry Reed, The Claw
Crystal Gayle, Three Good Reasons
Dennis Robbins, Home Sweet Home
Dixiana, That's WhatI'm .. .

*Dolly Parton, Light Of A Clear...
Evangeline, Bayou Boy

Jetf Chance, Walk Softly On...

Jim Lauderdale, Wake Up Screaming
*Kevin Welch, Somethin’ ‘Bout You
Linda Davis, He Isn't My ...

Little Texas, You And Forever And Me
Martina McBride, The Time Has Come
Michael White, Familiar Ground

Neal McCoy, Where Forever Begins
Paulette Carlson, The Chain Just Broke
Pirates Of The Mississippi, Too Much
Ricky Skaggs, From The Word Love
Rob Crosby, She Wrote The Book
Ronna Reeves, What If You're Wrong
Sammy Kershaw, Yard Sale
Shenandoah, Rock My Baby

Stacy Dean Campbell, Rosalee

The Forester Sisters, | Got A Date

The Oak Ridge Boys, Fall

Kathy Troccoli, Everything Changes
John Mellencamp, Now More Than...
Garland Jetfreys, Hait Hail Rock N’ Roll
Arrested Development, Tennessee
Bonnie Raitt, Not The Only One
Jetfrey Gaines, Hero In Me

Midge Ure, Cold Cold Heart

Bryan Adams, Thought I'd Died .. .

Pump It Up

1 hour weekly
5745 Sunset Bivd, Los Angeles,CA
0028

CURRENT

MC Breed, | Ain't To Be Flexed With
N2Deep, Back To The Hotel

Main Source, Fakin' The Funk
Cypress Hill, Real Estate

edidline

Music Comes To The Party—
Republican And Democratic

ROUGHING UP RAP: Rap music,
already a focal point of commentary
after the L.A. civil unrest (The Blitz,
May 16, 23), has now become a media-
genic hot spot in the midst of the '92
presidential campaign, as Bill Clin-
ton publicly castigated Sis-
ter Souljah, and Dan
Quayle and sundry Repub-
lican incumbents blasted
rapper Ice-T’s heavy metal
number “Cop Killer.”

Once again, the music
press was on the case—in
most instances, doing a bet-
ter job of explicating the
real meaning of the public
uproar than conventional
pundits, whose minuscule-
at-best knowledge of con-
temporary black music left
them struggling to com-
prehend the debate.

In a cover story in the June 29 edi-
tion of Newsweek, pop critic John
Leland stated the facts pithily.
“{PJop music careered into national
politics last week,” he wrote. “And it
did so as a stand-in for an inconven-
ient topic that had been looming over
the campaign all along: race. If the
politicians weren’t ready to get dirty
on the subject, the music sure was.
While plain talk about race and real
racial divisions has been absent from
the campaign, it has become the rhe-
torical center of pop music.”

A June 21 Newsday story by
Frank Owen (which, like Leland’s,
took in such related phenomena as
rap publicist Bill Adler’s critique of
an anti-Semitic Nation of Islam tome
[The Blitz, June 27] and Michelle
Shocked’s June 20 Billboard Com-
mentary about rap) arrived at a simi-
lar conclusion. Owen added with dis-
may, “It's a sad commentary that the
debate set off by the L.A. troubles is
taking place on this level. Pop music

STAIRWAY TO HEAVEN
Led Zeppelin Uncensored
By Richard Cole
with Richard Trubo
(HarperCollins, $20)

Warning: This is not a book about
music. This is a book about sex,
drugs, alcohol, money, violence, and
the abuse of power by megalomani-
acs, It is aimed primarily at the audi-
ence that craved the seanier details
in Stephen Davis’ Led Zep tome
“Hammer Of The Gods.”

Co-author Cole is uniquely quali-
fied to dish up the dirt—for 12 years,
from Led Zeppelin’s genesis in 1968
through its disbanding in 1980 with
the death of drummer John Bonham,
he was tour manager for the metal
megagroup. “Tour manager” may not
be the right word, for, by his own tes-

he Blitz

CHRIS MORRIS
pnE i

shouldn’t have to bear this weight.”

A June 30 piece by the Village
Voice's Joe Levy about the Souljah
and Ice-T flaps served as both an ex-
pert piece of music criticism and a
very penetrating exposition on the
decontextualization of those
rappers’ messages by politi-
cians and the media.

Although Levy had little
to say about Souljah’s mu-
sic that was positive, he did
rightly state that the seem-
ingly racist quote from Da-
vid Mills” Washington Post
story about her, quoted by
Clinton in his Rainbow Coa-
lition attack, was indeed
framed in a rioter’s point of
view, not Souljal’s own.
Similarly, Levy noted that
“Cop Killer” (which he
points out was referred to as a “rap
song” in a New York Times headline)
has a distinetly anti-police-brutality
stance, as well as direct references to
the Rodney King incident in L.A.; all
of these facets were neatly expunged
in stories focusing on Quayle's and
the cops’ assault on its purportedly
“anti-police” message. The debate
about the song, Levy wrote, has been
“fueled by ignorance.”

So rap has been invited to a politi-
cal necktie party this election year,
with the press looking on as inter-
ested, uninformed spectators. That,
as most rappers will tell you, is no big
surprise.

]

ONE OF OUR OWN: David Sin-
clair, critic for the Times in London
and editor of Billboard’s Global Music
Pulse column, has a book in the Eng-
lish racks. “Rock On CD: The Essen-
tial Guide” (Kyle Cathie Ltd.) is a
thoughtful, appropriately compact
rundown of the best music on dise.

Although Cole does offer a few per-
sonal details about Zep’s origins, its
tours, and its album-making pro-
cesses, he is largely content to serve
up nearly 400 pages of revolting de-
tails about the band members’ kinkier
sexual tastes, their predilections for
mountains of dope and rivers of
booze, and a multitude of punch-outs,
hotel disturbances, and arrests.

While Cole, a reformed junkie and
aleoholie, attempts to come on peni-
tently in the book’s closing pages, he
clearly relishes every arrogant dis-
play of power flexed by his Zep co-
horts (and the group’s manager, Pe-
ter Grant). He attempts to have it
both ways; “Isn’t all this awful—and
don't you wish you could do it?” is his
apparent message.

“Descent Into The Abyss” might be
a better title for this book. It’s one of

Jodeci, Come And Talk To Me Babyface, Give You My Heart Tim O'Brien, One Way Street Zhigge, Toss It Up timony, Cole served as the band’s  the most vilely sensational books
Jody Watley, It All Begins With You Celine Dion, If You Asked Me To *Tracy Byrd, That's The Thing... Geto Boys, Mind Playing Tricks On Me yn . - 5 g 5 . . ‘o
Brand New Heavies, Dream Come True Wilson Phillips, You Won't See Me Cry * DENOTES ADDS Kid Frost, Thin Line p.I‘OClll e dealer ’ bdbySIttel‘, and about rock ever penned'
hired muscle. CHRIS MORRIS
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NOTES

IT’S SIGNIFICANT that this
year's JVC Jazz Festival in New
York featured tributes to Stan
Getz (newly gone but not forgot-
ten), Buck Clayton (more newly
gone than Getz but not forgot-
ten), John Coltrane (gone a long
time ago but definitely not for-
gotten—ask GRP about this
one), and the ailing Dizzy Gilles-
pie (who isn’t gone but could well
have been, considering the atti-
tude and format attending his
two in absentia shows). Throw
into the mix one live trumpeter
remembering a dead one (Arturo
Sandoval and Clifford Brown—
you figure out who’s who), and
one rebirthed music, born again
by midwife Gerry Mulligan 43
years after its original inception.

Is the concept of retro some-
thing we need to talk about?

Not that these shows were un-
qualified failures (or successes)
merely by virtue of their sub-
jects; many of JVC’s highlights
(and low points) could be found
right there. It’s just that we’ve
come to a place where festival
marketing obviously needs a re-
vivalist edge. The pull of the
past, it seems, in real or glorified
terms, what the music from that
time sounded like, how it made us
feel, sells tickets. Which then
puts us in a precarious spot: Will
jazz festivals of this kind become
theme parks for the deceased?

Maybe they will, in part, and
maybe that’s not a bad thing.

In much the same way that Old
Timers’ Day at the ballpark reaf-
firms the continuity of base-
ball—its history, players, evolu-
tion—in like manner, festival
tributes urge us to revel in the
melancholic afterglow of tradi-
tion. Can a Jon Faddis exist
without pathfinder Dizzy? Ryan
Kisor without Miles? Can to-
day’s jazz heroes carry the jock
straps of their celebrated prede-

by Jeff Levenson

cessors?

Surely, there’s reassurance in
the fact that this music’s present
is very much a product of its
past, and that finally we’ve en-
tered, in show business terms, an
age of recognition—an age that
informs us that Wynton Marsa-
lis is as much a rib from the side
of “Sweets” Edison as from
Louis Armstrong.

There is a downside, however,
to this encomiastic mindset.
When we get too zealous about
displaying myths and their music
(how many times can you hear
“A Night In Tunisia”?), we run
the risk of selling off our now.
We find the music fossilized in a
bank of nostalgia that discour-
ages recognition of contempo-
rary idiomatic developments.
Our values become altered. The
box office tells us that the pres-
ent can’t compete with the past;
jazz’s now doesn’t sell as well as
its then. (Dizzy’s trumpet blow-
out saw a two-thirds house; Dave
Holland’s show, presented at a
smaller venue yet, saw even few-
er customers.)

What to do with all this? Pre-
sumably strike a balance be-
tween the old and the new. Peer
back, look ahead, celebrate the
living, honor the dead, and invite
audiences to determine what mu-
sic moves them the most. It’s a
tactic that George Wein and Fes-
tival Productions successfully
turned to years ago. With the
passing of jazz's golden genera-
tion (occurring at a dispiriting
rate), this strategy of festival
programming is probably more
important than ever. If not just
for the music, then for building
an audience. A fact of life even
the toughest of jazz legends
would understand.

(Next week: JVC observations
and highlights.)

You're A Good Man, Clive Davis

NEW YORK—Arista president Clive Davis became the first music industry executive to be named “Man
of the Year” ky the New York Friars Club, June 12 at the Waldorf-Astoria here. The evening’s highlights
included tributes from actor Roger Moore and film director Francis Ford Coppola; composer Sammy
Cahn’s performance of his song “There’s No Business Like Show Business” (rewritten as “There’s No
Davis Like This Davis”); Kenny G’s performance of his hit “Songbird”; Earry Manilow’s medley of songs
(ircluding one written for the occasion, “Enter Clive”); Aretha Franklin’s renditions of “Everyday Peo-
ple” and “Bridge Over Troubled Water”; and a duet of “That’s What Friends Are For” by Dionne War-
wick and Whitney Houston. A major portion of the evening’s proceeds were donated to AmFAR, a bene-
fit foundation for AIDS research, im Davis’ name.

Enjoying the festivities, from left, are composer Sammy Cahn; recording artists
Barry Manilow and Aretha Franklin; Clive Davis; actor Roger Moore; New York
Friars Club dean Jack Green; and opara singer Anna Moffo.

T o

.

b cnmiS

Clive Davis receives a standing cvation from luminaries on the dais, including
EMI Records Group chairman Charles Koppelman; aticrney Alan Grubman,
senior partner of Grubman Indursky Schindler Geldstein & Clay; Atlantic
Records co-chairman/co-CEQ Doug Moriis; Mr. and Mrs. Sammy Cahn;
television producer Mark Goadsor; event chairman David Tebet; actor Roger
Moore; and New York Friars Club dean Jack Green.

Recording artists Whitney Houston
and Bobby Brown watch the
ceremony.

REPRINTS

For reprints of
advertisements or articles
appearing in Billboard

(minimum of 100)
call
Lydia Mikulko
212-536-5292

KEEPING SCORE

(Continued from page 31)

Taneyev’s Fourth Symphony.

Concert guitarist and Bridge
topper David Starobin, who is pro-
ducer of the Moscow sessions, will
also be in charge when the label re-
cords the Cygnus ensemble in a
Milton Babbitt program later this
month.

Managing director Becky Staro-
bin says Bridge will release 16
new titles this fiscal year, the
heaviest schedule in its 10-year
history. She notes the formation of
a new affiliate in Copenhagen to
market and distribute the label in
the Scandinavian countries.

Film director Francis Ford Coppola
- mak=s a speech in tribute to Clive
Clive Dawvis listens as Kenny G performs his new song, “Forever In Love.” Davis.
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Zucchero Single Is Vid-Only In Italy
P’Gram Has High Hopes For Mktg. Strategy

M BY DAVID STANSFIELD

MILAN—PolyGram Video (Italy)
will carve out a piece of music indus-
try history here when it issues Zuc-
chero’s “L'urlo,” the first commer-
cially available video single. The clip
was made by Phil Joanou, director of
U2's “Rattle & Hum.”

The company emphasizes the song
is not available in any other format.
Chief executive Franco Carcassi be-
lieves the strategy of using just video
as the vehicle for a single has not
been tried before in any other terri-
tory. He comments, “The release is a
kind of market test. The domestic
home video market is now maturing
and we were encouraged by the
amount of prerelease orders, which
totaled around 10,000 pieces.”

The initiative is being watched by
PolyGram International in London
and, if it proves its worth, may be re-

Prince Single
Might Signal
A New Album

LONDON—A hint at a new
Prince album is being dropped as
a result of his current European
tour.

A single, “Sexy M.F.,” is being
released across the continent
Monday (6), to tie in with the 32-
concert round running from May
25 to July 12 (Billboard, July 4).

Warner Bros. European mar-
keting manager Ian Grenfell says,
“Prince was keen to get [the sin-
gle] out to coordinate with the
tour.” The song is not on the cur-
rent album, “Diamonds And
Pearls,” but is included in the live
set. Asked whether that means
the song will be on a future album,
Grenfell replies, “We’re not talk-
ing about that at the moment.”

From Prince’s live renditions, it
appears “Sexy M.F.” stands for
“Sexy Mother-Fucker.” Grenfell
does not think people will be scan-
dalized. “They’re used to him com-
ing up with something outra-
geous,” he says. Certain versions
of the single are unlikely to re-
ceive airplay, though.

The U.K. leg of Prince’s tour
with the New Power Generation
was marked with the release of
another single, “Thunder,” as a
12-inch picture dise only. The re-
cord reached a high of No. 28 on
the official British chart and was
No. 39 last week.

In addition, DJs and other in-
dustry professionals have been
serviced with a 16-track CD com-
pilation of Prince hits as a means
of maximizing airplay. That disc
will not be commercially available.

JEFF CLARK-MEADS

peated in other European territories.
However, the company is aware that
the concept may be applicable only to
Italy, with its moribund singles mar-
ket. It is not planned to issue the
“L'urlo” video outside Italy.
However, retailers in the country
have responded positively to the re-
lease of “L’urlo.” Carmen Taurisano,
manager at Milan’s Ricordi Mega-
store, says, “It’s too early to talk of
sales but I think it’s a great new pro-
motional idea for Zucchero’s new al-
bum and it’s competitively priced.”
According to Taurisano, price is an
important factor in the growing musie
video market. “Last year we had a
promotional campaign with longform
music videos by international talent
priced at around [$14]. It aroused the
curiosity of young consumers with

great success.”

Zucchero’s video single was shot in
France and directed by Joanou. It in-
cludes not only “L'urlo” but also a
short documentary of how the video
was made backed by the music of an-
other new song by the artist. With a
total running time of 15 minutes,
“L’urlo” retails at the equivalent of
approximately $8, marginally more
than a CD single.

“L’urle” is being marketed as a
prelude to Zucchero’s new studio al-
bum, “Miserere,” slated for Sep-
tember release.

Giordano Copparoni, a spokesman
in the marketing department of Mi-
lan’s Virgin Megastore, believes the
“L’urlo” concept is a new idea that
will function well in the market.

and Fritz Rau.

prize, sponsored by Levi’s.

newsline...

‘BEAUTIFUL BOY’ from John Lennon & Yoko Ono’s 1980 album “Double
Fantasy” is currently being used in a Japanese cosmetic company’s TV ads
featuring the song’s subject: Sean Ono Lennon. The 15- and 30-second spots
show the famous couple’s son rinsing his hair with one of the Shiseido firm’s
Dungaree line of male cosmetic products.

GERD LUDWIGS is appointed deputy managing director of European con-
cert promoters Mama Concerts/Lippman & Rau, based in Munich. He was
head of A&R and marketing at BMG Ariola there. Ludwigs and Klaus
Boenisch are deputy MDs to Mama/L&R chief executives Marcel Avram

THIS YEAR'S SILVER CLEF fund-raising lunch, held June 26 in London for
the Nordoff-Robbins Music Therapy Centre, yielded approximately
$480,000, according to the organizers. Def Leppard was presented with the
1992 Silver Clef award, while INXS received the International prize, spon-
sored by HMV, and Right Said Fred was the winner of the Original Talent

THE LATEST EDITION of the biannual Australasian Music Industry Directory
has been published, with 3,500-plus listings of companies and individuals.

Euro Groups Seek Tough Anti-Pirate Tack

W BY JEFF CLARK-MEADS

LONDON—Europe’s music industry
is calling for the establishment of a
Fortress Europe to keep out counter-
feit tapes and dises.

International labels organization
IFPI has joined with other associations
representing more than 2,000 busi-
nesses in asking for better defenses to
stem the influx of illicit products into
the world’s biggest music market.

A coalition representing European
intellectual property industries,
CEDPI, of which IFPI is a member,
wants customs officers to be given in-
creased powers to seize and destroy
counterfeit goods before they are dis-
tributed throughout the 12-nation Eu-
ropean Community.

CEDPI made its call June 22 to coin-
cide with a meeting of the global Cus-
toms Co-Operation Council, which was
discussing the upholding of intellectual
property rights.

CEDPI says the current EC regula-
tion on the importation of counterfeit

products is inadequate because it is
limited to trademarked goods and
gives no protection against items that
infringe other forms of intellectual
property, such as copyright and pat-
ents.

In addition, the organization says,
the regulation places “an onerous bur-
den” on rights holders who have to ne-
gotiate “cumbersome judicial proce-
dures.” Further, customs officers
receive insufficient training in how to
recognize counterfeit produets,
CEDPI argues.

Besides simplified procedures,
CEDPI wants customs authorities to
be required to consult with rights own-
ers when shipments are received from
outside the EC from companies that
are not authorized to import particular
products.

IFPI legal adviser Funkazi Koroye-
Crooks cites Poland, which shares a
border with EC member state Ger-
many, as a prime exporter of counter-
feit music product to the EC and other
nations.

She says, “Polish cassettes flooded
the Czechoslovakian market and con-
tributed more or less entirely to the
rise in the Czechoslovakian piracy rate
in cassettes.” Until a change in the law
in Germany in July 1990, which enabled
IFPI Germany and the German au-
thors’ society GEMA to take effective
action against pirate cassettes from
Poland entering Germany, the unre-
stricted entry of these cassettes had
also caused significant problems there.

“Similar custom regulations in Hun-
gary which were instituted in January
1992 have also made a significant im-
pact on the import of Polish cassettes.

“Although the measures taken by
the Hungarian, Czechoslovakian, and
German customs authorities have been
more or less successful in barring the
Polish cassettes from their markets,
the measures have only diverted the
problem elsewhere—Polish cassettes
for the first time are being reported to
have been found in South Africa and a
number of other African territories in
March this year.”

Clever Pirates In Greek Authorities’ Sights

B BY JOHN CARR

ATHENS—After several years of lax-
ity, Greece’s record companies are
cracking down anew on a sophisticated
audio piracy establishment. Though as
yet hampered by the lack of effective
legislation, the enforcement agencies
believe they can see the prospect of im-
proved legal backing.

Headed now by Warner Music’s Ion
Stamboulis, the Greek IFPI group’s
anti-piracy team has recently concen-
trated its fire in northern Greece, spe-
cifically the large port city of Thessalo-
niki, where a major ring was smashed
in May.

“It was the biggest pirate-cassette
bust of the past five years,” says
BMG’s Greek manager, Miltos Kara-
das.

The Thessaloniki raid netted 57 du-

plicating machines, nearly 10,000 unli-
censed cassettes, and 124,000 pieces of
artwork; both domestic and interna-
tional acts were represented.

The majority of the pirate tapes are
sold on the campuses of Greek
universities and colleges, where police
are banned by law from entering. “Aec-
ademic sanctuary has become a para-
dise for the pirates,” says Karadas,
adding that the phenomenon has been
noted in a number of cities in addition
to the capital, Athens.

Audio piracy is now estimated to to-
tal about 40% of the total Greek cas-
sette market, up markedly in recent
years. (IFPI estimates put annual cas-
sette shipments at about 3 million
units.) Throughout most of the '80s,
Greek courts liberally interpreted the
fraud laws to snare cassette pira-
tes—in the absence of an adequate na-

tional copyright law—and drove down
the incidence of piracy to about 10%.
Then the pirates got smarter.

If duplicating cassettes and their
artwork is fraud, the pirates reasoned,
why not then circumvent the law by
printing “Pirate Copy” on the cassette?

The courts have accepted this as a
legitimate way of avoiding prosecution
under deception laws, and have been
throwing out many fraud charges
brought against the pirates.

They are allowed to go free because
Greece'’s copyright law was passed in
the '30s, 40 years before cassettes and
piracy had been conceived. That situa-
tion, though, could now change.

On June 9, the Greek parliament rat-
ified the Rome convention on copy-
right, and two days later a parliamen-
tary committee started to debate the
outline of more modern copyright law.

Videoarts Japan
Touts New Label

TOKYO—Videoarts Japan has set
up a new record label, One Voice,
specializing in adult contemporary
music. The label’s first three
releases—all recorded in New
York—are “Here, There And Ev-
erywhere” by jazz guitarist Ryo
Kawasaki, “The Moment” by jazz
bassist Yoshio “Chin” Suzuki, and
“Here 1 Am” by pop/jazz vocalist
Kimiko Itoh.

One Voice product will be dis-
tributed in Japan by Polydor,
which already distributes Vid-
eoarts Japan’s video software. Ac-
cording to Videoarts MD Hisao
Ebine, the company has made
unusual—for Japan—deals with
the three artists whereby instead
of receiving advances, they are en-
titled to a share of the profits once
Videoarts recoups its recording
costs.

Ebine says One Voice product
will be exported to East Asian
markets such as Hong Kong, al-
though a licensing deal is being
made with a South Korean record
company. The company also hopes
to find licensees in North America
and Europe.

Meanwhile, Videoarts has
signed licensing deals with former
Steps Ahead leader Mike Main-
ieri's NYC label and with Danish
jazz label Steeplechase.

FOR THE RECORD

A story in last week’s issue on the
launch of the Sony MiniDisc format
in Europe incorrectly stated the
dollar value of German deutsche
marks. The playback-only portable
will sell below $495; the recordable
home deck will sell for about $660;
and blank tapes will be about $9.90.
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Sync Biz Going Swimmingly In Germany

Publishers Are Maximizing Potential Via Ads

W BY WOLFGANG SPAHR

HAMBURG—German music pub-
lishers are seeing double-digit in-
creases in synchronization revenues,
as radio and TV advertising uses
more of their copyrights. The result
is a new focus on the business of
granting syne rights and how best
and most shrewdly to maximize fu-
ture income from them.

“Last year, we noted a considera-
ble income increase for our authors
and publisher colleagues,” reports
Michael Karnstedt, president of Peer
Music’s European operations and
managing director of its German affil-
iate, although he declines to reveal
specifics. The company initiated a
worldwide CD sampler campaign
aimed at ad agencies, and maintains
close general links with the advertis-
ing industry.

Karnstedt continues, “We're care-
ful to watch for exploitation in which
moral rights are in question, or by
one-sided interests—say, political
parties or things which discriminate
against public taste.” Nevertheless,
the executive says he anticipates a
15% sync revenue upturn in the cur-
rent year, “and in the medium term,
we're hoping to develop it into a key
share of our annual gross.”

Peter Schulz, head of Budde Mu-
sik’s legal and business affairs in Ber-
lin, says, “From 1987 to 1989, our
gross revenue was up more than
300%. During 1989 and 1991 the up-
turn was 560%. Independent of the
extra money coming in from sync us-
age, we had excellent record sales as
a direct result of copyright use in ad-
vertising.”

For example, the Budde copyright
“Take My Breath Away” became a
top 10 single in the U.K. after its use
in a major auto advertising campaign.
A TV commercial for a German gaso-
line retailer was similarly successful,
producing a top 20 hit for Fats Dom-

Platinum ‘Power.’ Diana Ross accepts an award for platinum U.K. sales of her

ino’s “I'm Walking.”

Schulz says, “We've often offered
titles for specific advertising product
ranges, but generally failed to gener-
ate business. Ad agencies make their
own choice in picking music content,
not the other way around. But pub-
lishers should carry on with their own
efforts, maybe bringing out collec-
tions of titles aimed at specific themes
and product areas. That could help
the agencies decide.”

At Warner/Chappell, managing di-
rector Ed Heine says he thinks the
use of music in advertising may not
have increased per se, but “German
advertisers have certainly come to
appreciate the value of immediately
recognizable songs.” He adds, “To be
effective, the use of the song should
support the advertiser message. Two
good examples in current use are
‘Night And Day’ for coffee, and ‘Up
Where We Belong’ for an airline.”

GLOBAL GAINS

Heine also notes that the benefits
are not solely derived from German
use. Domestic material—particularly
by Yello and Snap—has generated
significant income from advertising
worldwide.

Jochen Neubauer, head of Siegel
Musik in Munich, sees twin develop-
ments: use of titles already establi-
shed in the catalog, and new material
specifically produced by contract wri-
ters. “But deals can go two ways,” he
comments. “The author can, for a

time, share in sizable advertising rev-
enue, but later lose out on perform-
ance or broadcast income simply
because the music has become too
closely associated with the advertised
product.

“That could prove negative. But we
shouldn’t forget that the commercial
is often the reason a song becomes
popular. If writers don't think their
material is suitable, or they don’t
agree with its use for the product,
then they must have the last word.”

Michael Kudritrzki, of Berlin-
based Edition Intro, has a string of
copyrights used as advertising back-
ground music—one is currently fea-
tured in an orange juice commercial.
The firm keeps agencies informed as
to what is available.

Peter Kirsten, owner of Global Mu-
sic, says TV advertising and jingles
produce “extremely positive results.”
He cites “Eternal Flame,” the Ban-
gles hit, used for Ford Escort cars,
Wanda Jackson’s “Let’s Have A
Party,” linked with Veltins beer, and
the top 10 hit “Welch Ein Tag” (in
which Global has a 50% share) used
to sell Diebels Alt beer.

Global maintains links with 200 ad-
vertising agencies, but Kirsten
stresses, “We closely analyze the im-
age of any product being advertised
to ensure our copyrights aren’t in any
way diminished by their use. I see use
of our music in commercial advertis-
ing as being some 10%-20% of our an-
nual gross in the years ahead.”

MMS In Business With Moscow Firm Biz

M BY WILLEM HOOS

AMSTERDAM-—The Dutch-Ger-
man MMS Group of Companies has
set up a joint venture with Moscow-
based label and management com-
pany Biz Enterprises as a route for

the exchange of music between the
East and West.

The first product to be subject of
the new liaison is the “No Jive” al-
bum by long-serving Scottish rock
band Nazareth. Nazareth has a
worldwide deal with MMS via the
group’s Mausoleum label.

“No Jive” has been available in
various Western European territo-
ries through MMS’ independent dis-
tribution deals since the beginning of
the year and was released in Russia
June 26 on Biz’s Alien label on vinyl
only.

Evert Wilbrink, managing direc-
tor of MMS’ Dutch division, says he
anticipates the next MMS album be-
ing released by Biz will be from
Texan singer/guitarist Pat Mears.
Before the end of the year, he also
envisages further releases for Cana-
dian hard-rock trio Goddo and
American singer/guitarist Paul K.
and his band the Weathermen,

In return, MMS will in September
release a compilation by Russian
hard-rock bands including EST,
Black Obelisk, Black Coffee, and
Round. The albums, released on two
vinyl 12-inchers in Russia, will be is-
sued by Mausoleum as a single CD.
MMS was set up at the beginning of
the year as an amalgamation be-
tween Amsterdam-based Musie

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SOUTH AFRICA; Wedding music has always been a central feature of com-
munal life in rural Africa. Until recently, these gospel-type songs, which
fuse lyrics about love, family, and fertility to the popular rhythms of the
moment, have been sold to narrow niche markets, since each nation or
tribal grouping has its own tradition and taste
in wedding music. But now that the fever for
township disco, reggae, and jive has cooled, it

---------------------

T L 1B e O,
TR seems wedding music may become the Next Big
B e Thing in the traditional pop market. Last year,
] Nani Ntengo, a 19-year-old vocalist who per-

3 enjoyed massive success with her solo debut, a
e wedding song called “Isencane Lengane.” Lead-
sk mem

ing artists including Hugh Masekela and
Brenda Fassie quickly recorded their own ver-
sions of the song and the bandwagon started
rolling. Since then, established township stars
like Mercy Pakela, Lazarus Kgakgudi, and
Babsy Mlangeni, as well as newcomers like Night Beat, have all turned
their hand to wedding music with varying degrees of success.

ARTHUR GOLDSTUCK
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TIBET/AUSTRALIA: According to flautist Nawang Khechog, his music can
advance the cause of world peace. Formerly a Tibetan monk, Khechog
reasons that if wild, exciting music can cause people to get wild and ex-
cited, then his calm, peaceful music ought to help people to relax and
wind down. Khechog composes his music spontaneously, meditating as
he creates. Using a circular breathing style, chanting, and balancing ex-
ercises, his performances are derived from his years spent with exiled
Tibetan monks in India (where the Dalai Lama once granted him an au-
dience). Now resident in Australia, Khechog’s expertise on instruments
from around the world gives his music an astounding variety of sounds
and textures. Aside from the big bamboo flute, he uses Tibetan singing
bowl and long horn trumpet. He also plays the South American clay
okharina, traditional silver flute, the Japanese Shakuhachi flute, Incan
pan pipes, and the Aboriginal didgeridoo. He has released three albums
on his own Tibet label. Further information from Visions of Creative
Peace, 109 W. 28th St., New York, N.Y. 10001; (212) 564-3329.
BARBARA DAVIES

U.K.: With all the ballyhoo surrounding Paul McCartney’s 50th birthday
June 18, and the 25th anniversary of the release of “Sgt. Pepper’s Lonely
Hearts Club Band” (Parlophone), it seems as if the British music scene
is becoming nostalgia-driven to an unhealthy degree. As well as “Sgt.
Pepper” (at No. 6), the charts are stuffed with superannuated rockers,
and in the top 10 alone there are albums by Elton John, Joe Cocker,
Queen, Tom Jones, and Dr. Hook. The rock centerpiece of the country’s
first National Music Day, June 28, was the Wembley Stadium concert
by those old warhorses Eric Clapton and Elton John. There have been
articles in the national press bemoaning the dearth of exciting new acts,
and any pundit with the strength to prop up a bar will tell you they don’t
make bands here the way they used to. And yet there is no shortage of
brilliant tracks on a new compilation, “Precious” (Dino), which features
the best of the current crop of indie/alternative groups. “Weirdo” by the
Charlatans, “Fool's Gold” by the Stone Roses, “Loaded” by Primal
Scream, and “Shine On” by the House Of Love are songs that bear com-
parison with the best of any era. It’s just a shame these acts can't sustain
such quality over the course of an entire album. D.S.

IRELAND: As demonstrated by the country’s for- AR AR
midable presence at this year's New Music Se- : FIR{.
minar in New York, Ireland continues to be a ...~

place where, as one critic put it, doing a stint in | e,
a rock band has become, for the majority of
adults, the new version of
National Service. A promotional-only compila-
tion CD that reached the Pulse, “Music From
Ireland—Breaking Sound Barriers Volume 2”

current EMI album, “The Force Behind The Power.” The presentation was made  Management Silenz and Frankfurt- (unavailable)—holds a mirror to a remarkably

backstage after her recent sellout concert appearances at London’s Wembley
Arena. Shown, from left, are Rupert Perry, president/CEO, EMI Records Group
U.K. and Eire; Ross; Jean-Francois Cecillon, divisional managing director, EMt
Labels; and Mike Andrews, divisional marketing director, EM! Labels.

k4

based Media & Music Services. The
deal with Biz was first discussed at
MIDEM in January.

fecund scene, with particularly enjoyable contri-
butions from Sultans Of Ping F.C. and Katell ;
Keineg & the Stars Of The Sea. n.S.
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Getting Down To Business. Manolo Diaz, PolyGram’s new president—Latin
America, hosts his first Latin American marketing meeting in Madrid, where he
outlined his strategies for Latin repertoire to the assembled managing directors
and other delegates. Shown discussing business at the meeting, from left, are
Diaz; Phonogram rumba artist Antonio Carbonelli; and Carbonelli's manager,

Adrian Vogel.

Piracy Foe Schulze Retires
Had Great Success As GVU Director

HAMBURG—The scourge of Ger-
many’s video pirates has retired.
Gerhard Schulze has stepped down
after seven years as managing di-
rector of industry copyright protec-
tion organization GVU.

In his time with the group,
Schulze and his 20-person team
apprehended 3,000 video pirates,
seized 365,000 illicit cassettes, and
confiscated hundreds of duplicating
machines. In total, Schulze’s activi-
ties led to fines of more than $1.5
million and a large number of prison
sentences being imposed by the

courts.

Operating from Hamburg,
Schulze’s team was regarded as one
of the most efficient in safeguarding
the interests of the international
movie and video industries. As an
acknowledgment of his work on be-
half of American companies, Schulze
has been made an honorary citizen
of Nebraska.

_As a retirement present, his col-
leagues presented him with a skull-
and-crossbones flag removed from
the wall of a pirate’s premises.

WOLFGANG SPAHR

Von Auersherg Is New King Of Red Rooster

MUNICH—Franz von Auersberg, di-
rector of A&R at BMG Ariola Ham-
burg, is to be managing director of Red
Rooster Records, the new joint-ven-
ture company between rock singer Pe-
ter Maffay and BMG Ariola Munich.
“My philosophy has always been to
look for talent,” he says, “to establish
a long-term commitment and develop
the artist. This is where the strength

of an independent label lies.”

The Red Rooster chief adds the firm
will supervise the development of its
roster by handling marketing and pro-
motion; von Auersberg will also over-
see the company’s recording studio.

Maffay is signed to EastWest Rec-
ords in Hamburg, but will switch to
BMG Ariola Munich when his contract
expires at year’s end. ELLIE WEINERT

Koch To Begin Manufacturing DCC Units

VIENNA—Koch International has
signed an agreement with Philips,
allowing Koch to produce 1 million
digital audiocassettes per year at its
facility in Elbigenalp, Austria.
Effective Aug. 1, the deal means
Koch can manufacture its own titles
as well as contract for third-party

business.

Koch says that by the launch of
DCC in September, the company
will be offering 30 titles in the for-
mat, covering classical, pop, and
folk.

MANFRED SCHREIBER

CIC Buys Esselte Video Operating Units

LONDON—CIC Video has confirmed
it has bought the operating entities of
Esselte Video, including offices in Hol-
land, Belgium, Norway, Denmark,
Sweden, and Finland, and a staff of
100. CIC, which distributes Universal
and Paramount in Europe, has licensed
product to Esselte since 1982. With the
acquisition of the operating entities
those rights revert back to the firm.

CIC’s senior VP, Europe, Paul
Miller, says the deal was a logical de-
velopment given Esselte’s intention to
sell its electronic media interests. He
comments, “Eighty percent of their
revenue was through handling CIC, so
it was natural for us to take them on.”
The value of the deal was not disclosed.

CIC has closed the Belgium office.

PETER DEAN

Canada

Concert-ed Efforts By Domestic Acts Lift Biz

Adams, Cochrane Contribute To Bustling Summer Stage

& BY LARRY LeBLANC

TORONTO—Concert dates with U2,
Guns N’ Roses, Metallica, and Elton
John/Erie Clapton, as well as Lollapa-
looza 92, featuring the Red Hot Chili
Peppers, Ministry, Ice Cube, Sound-
garden, the Jesus & Mary Chain, and
Pearl Jam, are certainly hot tickets
here this summer. But national tours of
the country’s two leading domestic
acts, Bryan Adams and Tom Cochrane,
are also contributing to an upbeat
mood among concert promoters, who
limped through last summer.

Other major international acts hit-
ting the boards here this summer in-
clude Harry Connick Jr., Garth
Brooks, Moody Blues, Chicago, Joan
Jett, Hunters And Collectors, and the
Fabulous Thunderbirds. At the same
time, such domestic acts as 54-40, Sue
Medley, Grapes Of Wrath, Lava Hay,
Kim Mitchell, Colin James, Skydig-
gers, Michelle Wright, Prairie Oyster,
Stephen Fearling, and Sons Of Free-
dom, and such heritage rock acts as
Trooper, Helix, B.T.O. (without Randy
Bachman), and a reunited April Wine
are touring extensively. In addition,
MCA Concerts Canada has mounted
the national “Big, Bad N’ Groovy
Tour,” with Bootsauce, Art Bergmann,
Sons Of Freedom, and Sloan and Eye-
MotherEarth alternating, with 20
dates slated in August and September.

“Tt's shaping up to be a great sum-
mer,” says Arthur Fogel, president of
Toronto-based Concert Productions
International. “We didn't have a disas-
trous summer last year, but there
weren’t the stadium shows like this
year. However, there are also a lot of
shows not doing well. The top end of
the business and the baby end of the
business seem to have pretty good sus-
taining ability and excitement, but a lot
of stuff in the middle is just wallowing.
With the recession, people aren’t going
to as many shows. They're spending
their money on the big acts or new
stuff they’re excited about.”

“There’s definitely been a turn-
around from last summer, when con-
sumers completely zipped their wal-
lets,” says Jay Marciano, senior VP of
MCA Concerts Canada. “We're also
going through some shifts. A clear line
has been drawn between classic rock
artists and what this new generation of
children want or are listening to. Those
kids who are rocking hard are listening
to the Red Hot Chili Peppers, Sound-
garden, and Pearl Jam. Next to U2,
Lollapalooza "92 is probably the hottest
concert ticket in the country. Vancou-
ver and Toronto both sold out in 72
hours. We did 30,000 tickets in each
market and probably could have 60,000
or 75,000 in each market.”

“It’s going to be quite a busy sum-
mer,” says Steve Herman, national
tour director of S.F. Feldman & Asso-
ciates, in Vancouver. “We have a rec-
ord number of tours. The boom years
for us seems to be in periods of down-
ward times. At the beginning, it’s bad,
and you get people tightening their
belts, trying to get their credit cards
under control, but once they get that
under control, they look at other forms
of entertaining themselves.”

Capitol-EMI Canada artist Tom
Cochrane, who toured nationally last
fall on the release of his album “Mad

Mad World,” which has sold 700,000
units to date, kicked off his 26-date
tour June 26 in Victoria, British Co-
lumbia. The shows are being presented
by Concert Productions International.
With the group 5440 opening in the
West, Kim Mitchell opening on Ontario
dates, and Sue Medley opening in the
Maritimes, the tour winds up in To-
ronto at the Canadian National Exhibi-
tion Grandstand Aug. 31. “All our Tom
Cochrane dates are doing great,” re-
ports Vinny Cinquemani, president of
The Agency in Toronto. “They’re prac-
tically sold out.”

On weekend dates, from Aug. 14-
Sept. 6, Adams, who recently became
the first Canadian artist to have two al-
bums certified diamond as his current

‘There’s definitely
been a tumaround
from last summer’

A&M album “Waking Up the Neigh-
bours” surpassed the 1-million-sales
mark in Canada, will hit nine outdoor
venues, ranging from 25,000 to 40,000
capacity, on a general-admission bill
that also features the Steve Miller
Band, Extreme, and Arc Angels. Most
of these shows are being promoted by
MCA Concerts Canada.

“It’s really taking a spin on an old
concept,” says MCA’s Marciano.
“We're going to put on an all-day festi-
val event in unique locations with a
great mixture of music, outdoors in an
environment where people can social-
ize and not be tied to a reserved seat.”

“We played those European festivals
and we really like the vibe,” says Ad-
ams’ manager, Bruce Allen. “Also,
when we did those shows {in Canada]
for Music '91, the towns loved it. They
were great events and it was great fun
to play in towns like Revelstroke in the

country. Adams and I believe the [sta-
diums] are not audience- or enter-
tainer-friendly. If you’re going to have
a big event, you have to go outside.”

Following the tour, Adams will
break briefly, attend the MTV Video
Music Awards Sept. 9, and then tour
Mexico, Venezuela, Chile, Argentina,
Brazil, and Peru, before returning to
the U.S. and touring until Christmas.
“We're going to sell some records in
those markets,” predicts Allen. “We're
about 150,000 albums now in Mexico.”

Sizable federal and provincial con-
cert funding in many cities across the
country, as well as “The Great Cana-
dian Party,” presented by Molson
Breweries and MCA Concerts Canada,
in Vancouver; Barrie, Ontario; Ottawa;
and St. John's, Newfoundland, made
July 1, Canada’s 125th birthday, a
blockbuster booking day for The
Agency and S.F. Feldman & Associ-
ates. “July 1 was a big, big day for us,”
says Cinquemani.

“We had 48 bands playing Canada
Day,” says Herman. “There wasn't a
band left I could've booked. Some acts,
like Colin James, Grapes Of Wrath,
Tragically Hip, Sass Jordan, and 5440,
played two cities the same day.”

“Everybody did well on Canada
Day,” says Marciano. “The fans, the
bands, the agents, the promoters. It’s
a great concept of getting everybody
together for a value ticket with great
Canadian lineups.”

However, not everybody had cause
to celebrate on Canada Day. Smaller
agencies as well as alternative or ethnic
bands were mostly shut out of the cele-
brations. “It was dead for us,” says Mi-
chael White, president of the Trick Or
Treat Booking Agency in Pickering,
Ontario. “The big guys snapped all that
money from the government to put on
hoo-hah Canada Days all over the
place. All us small guys didn’t get a sin-
gle act on any of those bills. ”

Billboard's 1992 International Latin Music Buyer's Guide is

HOT!HOTIHOTI!

The 1992 International Latin Music Buyer's Guide is the first & only complete
directory of Latin Music available - listing critical business-to-business information in
the U.S., Mexico, Central America, South America, Spain & Portugal.

Categories include: - Record Labels  Video Companies - Wholesalers - Spanish Language

Radio Stations (U.S.) - Leading Latin Artists - Music Publishers + Cross-listing of Mgrs. &
Complete listing of service organizations including tape duplicators,
CD manufacturers, pressing & mastering facilities, & lots more!|

B ¢ Agents-

1y —

:-: ~  Billboard's 1992 Latin Buyer's Guide is a vital business tool

for anyone involved in the Latin Music industry!
To order your copy of the gremiere edition today
call toll free:1 800 344 7119 or 1 908 363 4156.
Or send check for $50 plus$3 shipping

& handling ($8 for international orders) to
Biliboard Directories, P.0. Box 2016,
Lakewood, NJ 08701
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Retail

TVT Lights Up ‘Broadway’ Campaign

‘Sullivan Years’ Set Targets Theater Fans

W BY PAT HADLER

COLUMBUS, Ohio—To promote
the recently released “The Sullivan
Years: Best Of Broadway,” TVT
Records president Steve Gottlieb
plans to eventually unleash a
$300,000-$500,000 marketing cam-
paign. But initially, he is depending
on word of mouth and point-of-pur-
chase to bring home top sales.

Currently, “we'’re targeting the
Broadway demographic, which is a
very loyal audience,” says Gottlieb.
“But we're relying a great deal on
publicity and word of mouth to gen-
erate sales.”

The package, price-pointed at
$25.98 for two CDs and $18.98 for a
double-cassette, is the latest release
in the planned 25-volume “Sullivan

1 think the audio
quality in sorme
cases Is better than
what’s been
previously available’

Years” collection. All of the record-
ings are previously unreleased live
material taken from “The Ed Sulli-
van Show,” which ran on CBS televi-
sion from 1948-71.

“We priced [the Broadway pack-
age] moderately as we see it as a re-
tail-driven record,” he asserts. “This
package is a home run with the
Broadway customer. Everyone
walking into the record store want-
ing to buy current {Broadway] hits
will likewise snap up this historic
retrospective.”

According to Gottlieb, the approx-
imate $300,000-$500,000 promo-
tional campaign for the entire “Sulli-
van Years” series is accelerating and
will continue through the fall, peak-
ing at Christmas. As the campaign
breaks, other releases in the “Sulli-
van Years” series, including a sec-
ond volume of Broadway musie, will
be featured.

“The focus is making [the “Broad-
way” package] top 20,” he says.
“We’ll be doing promotions step by

step in the next nine months, begin-
ning with aggressive giveaways on
radio.” The label plans to target talk
radio, MOR, easy listening, big-
band, jazz, and public radio stations.

HEAVY PRINT CAMPAIGN

In addition, a heavy print cam-
paign will begin featuring ads with
vintage Al Hirschfeld illustrations
that anchor the album’s CD booklet,
in theater playbills. Future market-
ing plans include giveaways and
cross-promotions with theaters, di-
rect mail, and TV direct response.

TVT has hired New York ad
agency Mad Dogs and Englishmen
to help market the “Broadway”
package, which Gottlieb calls “the
jewel in the crown” of his Sullivan
series. Prior releases in the “Sulli-
van Years” series include “Big Band
All Stars,” “The British Invasion,”
“Louis Armstrong,” and “Happy To-
gether—Sixties Rock.” Another
eight volumes of Sullivan material
are due out within a year.

“In retail, we're going at it both
ways,” Gottlieb says. “We’ve created
a record that’s a wonderful gift item
as well as an essential document for
the serious Broadway follower.”

The label reports an initial ship-
ment of 25,000 copies in wide re-
lease. “It’s done pretty well in the
store,” says Bob Teague, a buyer for
Tower Records’ Lincoln Center lo-
cation in New York. “All the TVT
stuff is great, but the Broadway
CDs have done the best out of the
series. We're moving 10-15 pieces a
week.” The package has also done
well at HMV, moving up to No. 19
at the chain’s East Side store and
No. 20 at the West Side store in
New York, according to Gottlieb.

“We strive and pride ourselves on
our high degree of sell-through,”
says Gottlieb. “That’s why we're
fairly exclusive with the number of
releases we put out and why we
market so heavily to back up those
releases. We put ourselves on the
line every time.”

Part of the budget also includes
co-op dollars for retailers. Special
dumpsters and posters are being
prepared for a full retail promotion.

TVT Records, founded in 1985,
had its first big hit with “Television’s

Great Hits,” a collection of TV
theme songs that later expanded
into four volumes. The label now has
a diverse catalog and artist roster
ranging from rap to alternative rock
to pop, including Nine Inch Nails, an
industrial music band.

Yet it is clear that Gottlieb’s cur-
rent passion is for “The Sullivan
Years.” Once he purchased the
rights to the vast archives of “The
Ed Sullivan Show,” he began culling
through 23 years’ worth of material
to find the best performances.

REELING IN THE YEARS

The “Broadway” package, TVT’s
seventh “Sullivan Years” release,
took more than a year to produce. It
was a painstaking process for Gott-
lieb, who searched through 1,000
hours to find the best material to in-
(Continued on page 45)

Nashville Comes To Ireland. HMV Ireland GM Alan Townsend, left, and HMV
Grafton Street store manager Tim Fraser Harding, right, welcome Warner Bros.
country recording artist Jim Lauderdale to the Grafton Street store. Lauderdale
made an appearance in the store as part of a special Warner Bros. Nashville

showcase in Ireland.

Bits Of Hits Takes Bigger Bite Of Market

B BY TRUDI MILLER

NEW YORK—BIits of Hits Inc., the
New Rochelle, N.Y.-based music
sampling company that allows con-
sumers to hear 30-second snippets of
album tracks via a local phone num-
ber, has expanded its operation to
nine more U.S. cities and Canada, and
has added more services to the phone
line.

For the Canada deal, the company
has licensed its service to Sunrise
Marketing Inc., a Southern Ontario-
based company that operates 27 re-
tail musie stores, most of them in To-
ronto. Explains Sunrise Marketing
co-owner Malcolm Pearlman, “What
we've done is twofold: First, we put
the system into our flagship store,
with 12 in-store telephones, and cus-
tomers can walk in and select which-
ever bits of hits they wish and listen
before they buy in-store. Second, we
also have a dial-in service for anyone
who’s sitting at home.” The number is
a Toronto number and is thus a local
call for anyone in the area. Pearlman
declines to say how much Sunrise is
paying Bits of Hits for the license.

As with the U.S. system (Billboard,
Feb. 2, 1991), callers enter in the cat-

alog number of the album they wish
to sample and hear 30-second snip-
pets of each song from the album.
There are 500 albums on the system,
which is updated monthly. In choos-
ing the albums, Sunrise uses the Bill-
board charts as a guideline, supple-
mented by popular Canadian artists,
Pearlman says. The catalogs are dis-
tributed in the Sunrise Records &
Tapes stores as well as in Jean Ma-
chine, a clothing-store chain operated
by Sunrise Marketing.

Sunrise raises revenue to support
the system by selling advertising on
the line. During a call, an ad is heard
every 90 seconds. Advertisers have
the choice of a “sponsorship” ad,
which is played first and thus heard
by every caller, or a “rotation” ad,
which is one of several that may come
up after 90 seconds.

Pearlman declines to say how much
it costs to place an ad on the system,
but notes that a rotation ad costs just
“literally pennies per listen.” The ad-
vertiser is charged by the number of
calls. Currently, only record labels
have advertised on the system.

“There’s no front-end commitment
—merely payment for the number of
times an advertisement is listened

to,” Pearlman says. “The computer
keeps track of everything that goes
on. We do a weekly printout of the
most-listened-to albums, and we’ve
found that the albums advertised on
the system are the ones most listened
to. So, obviously there’s a very strong
correlation between what’s adver-
tised and what’s listened to.”

Pearlman says he is looking to ex-
pand advertising beyond record la-
bels to other companies, “such as soft
drinks.” He also hopes to work out an
arrangement with daily newspaper
the Toronto Star, which operates a
phone line that gives news and stock
updates. “We're looking to get our
system plugged into that as well,”
Pearlman says. He also hopes to work
with Ticketmaster, promoting up-
coming concerts on the Bits of Hits
line and giving people the option of
switching through to Ticketmaster’s
line. “These are just ideas we're
working on,” he says.

MUSIC DIRECT CONNECTION
In the U.S,, Bits of Hits recently
signed a licensing deal with Music Di-
rect, of Houston, which now has ex-
clusive rights to operate the service in
(Continued on page 45)
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Retail

Abbey Road Paves New Black Music Day;
Universal Meet; Northeast’s New Quarters

ONE-STOP CORNER: After 10
years presiding over Black Musie
Day while at City 1-Stop, Sam Gins-
berg successfully continued the tra-
dition at Abbey Road June 14. “We
had at least 400-500 people,” says
Ginsberg, GM at Abbey Road, the
Santa Ana, Calif.-based one-stop that
acquired City 1-Stop last year. “It
was the 11th year, but the first time
Abbey Road sponsored it. Also, it
was the first time we did it on a Sun-
day. We had it outside, and it was a
beautiful day.”

Ginsberg says the labels and dis-
tribution companies gave tremen-
dous support to this year’s event,
which was held at the Los Angeles
arm of Abbey Road. Among the acts
contributing their time were Lighter
Shade Of Brown, South Central
Cartel, Mellow Man Ace, House Of
Pain, Mint Condition, 3rd Avenue,
Super Cat, Shanice, Ho Frat Ho,
Daddy Freddy, Totally Insane, Kid
Frost, Tyler Collins, Tevin Camp-
bell, W.C. & the Maad Circle,
Brotherhood Creed, and Brian
Knight.

Capitol brought along a snow-
cone machine, according to Gins-
berg, but he didn’t know if it was a
“New Orleans-style” machine (Bill-
board, July 27, 1991).

“What I enjoy most about Black
Music Day is that it has become a
family day,” with accounts, label and
distribution staffers, and Abbey
Road employees bringing along their
families, says Ginsberg.

But more importantly, the event
raised more than $10,000 for the
United Negro College Fund. That
amount allows Abbey Road to hand
out seven scholarships of $1,500,
which supplement monies made
available to students by other funds
and the government.

ON THE EAST COAST, Universal
Record Distributing Corp. hit a
home run with its inaugural conven-
tion, a daylong event held June 23 at
the Rock Lobster restaurant in Phil-
adelphia.

About 500 people attended the
event, including an estimated 150 re-
tailers, with some coming from as far
away as Maine, Indiana, and South
Carolina for the event.

After 37 years in existence, Uni-
versal decided to have a convention
for a number of reasons. “There are
an awful lot of independent retailers
who don’t get the chance to meet and
talk with major-label representa-
tives,” says Bob Perliss, GM at the
Philadelphia-based one-stop. ‘“This
day gives them that opportunity.
Talking directly with label reps helps
to enhance the retailers’ knowledge
of the business.”

From the labels’ point of view, it
gives them direct access to Univer-
sal’'s customers, says Universal VP
Frank Lipsius.

Among the artists performing at
the convention were Shomari, Lo-
renzo, Riverside, Nicky Holland,
Downy Mildew, Dr. Rain, the
Cages, and Mr. Fingers.

The event began in the morning at
Universal, where retailers were

given a tour of the warehouse and
catalogs from many of the major and
independent manufacturers. Also,
Universal executives held discus-
sions on the new formats coming out
and what to do about the elimination
of the longbox.

“It is an educational situation for
the retailers to come to the conven-
tion to talk not only to us and the la-
bel representative, but also to talk to

RETAILID
TRACK 0

by Ed Christman

their peers,” Perliss says. “The basic
thing that we are trying to do is to
get better communication with our
customers.”

IN UPSTATE NEW YORK, North-
east One Stop has moved from Al-
bany to Latham to occupy a new fa-
cility that measures 20,000 square
feet, of which 5,000 will be used for

office space and the remainder for
the warehouse. Previously, North-
east occupied 12,000 square feet.

In a further enhancement of
Northeast’s operation, Lou DelSig-
nore, the one-stop’s owner, says the
company is in the midst of auto-
mating. Already, a new carousel sys-
tem has been installed and by mid-
August, it should be tied into the
company’s computer setup, which it-
self is being enhanced by new hard-
ware.

In another move, Northeast is
making a play to fill the void created
by the demise of Vinyl Vendors, a
Kalamazoo, Mich.-based one-stop
that closed its doors recently. Del-
Signore reports he has hired three
former Vinyl Vendors telemarketers
and rented office space in Kalama-
Z00.

OOPS: Lynne MacKenzie Bor-
tone’s phone number was incor-
rectly listed in the June 20 Billboard.
Bortone, who was laid off due to a re-
structuring at Virgin, covered the
New England region as retail promo-
tion representative. She can be
reached at 508-532-6818.

Bringing ‘Pure Imagination’ To Kids. Elektra Entertainment recording artist
Michael Feinstein visits New York toy store FAO Schwarz, where he signed
autographs and performed songs from his new children’s album, “Pure

Imagination.” Shown, from left, are Jake Ottman, Elektra’s Northeast marketing
coordinator; lan McDermott, FAO Schwarz buyer; Feinstein; Sheldon Michelson,
WEA field sales manager of special products; Steve Heldt, Elektra national sales
director; and Anne Keating, FAO Schwarz director of special events.
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45’s rpm
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Lowest Prices ¢ Great Fills ¢ Same Day Service

CALL 1-800-4-GOTHAM

2324 Haverford Road Ardmore PA 19003

42

wWWW . americanradiohistorv.com

BILLBOARD JULY 11, 1982


www.americanradiohistory.com

ADVERTISEMENT

—
A Lahor of
Love

TWO YEARS AGO. WHEN
the staft' of Walt Disney Records
began work on The Music of
Disney: A Legacy in Song, it
seemed like a simple proposi-
tion: gather the greatest hits of
the Disney music library and
add a companion book.

v

As we delved further into the
Disney musical archives and
gained greater perspective on
the Disney musical heritage,
the project grew. It also became
a labor of love.

The Disney musical library is
so extensive that song selection
was a project unto itself. After
two years of heated debate, pain-
staking research and many
listening sessions a consensus
was reached on those songs that
best chronicle the rich history
of Disney music.

The companion book that accom-
panies the boxed set underwent
the same meticulous develop-
ment process. Facts had to be
checked and double-checked,
original photographs and
Disney animated artwork care-
fully researched and restored.

v

The end result of our labor of
love is 78 songs, over three
hours of the most memorable
music of the 20th century, plus
a special commemorative com-
panion book with over 100 rare
and historical photographs.
The Music of Disney: A
Legacy in Song is a musical
jewel for the upcoming holiday
season and a treasure for all
time.

© DISNEY

Refail

Bassin Runs With Exclusive
Distrib Of DJ Magic Mike EP

EXCLUSIVE: Orlando, Fla.’s Chee-
tah Records, home to the gold-certi-
fied DJ Magic Mike, is “experi
menting with nontraditional distribu-
tion” regarding his new RM Records
EP, “20 Degrees Below Zero.”

For what appears to be a limited
time, Cheetah has given the EP exclu-
sively to Miami-based Bassin Distrib-

GRASSP
ROUTE

by Deborah Russell

utors Inc., a move that is not sitting
well with the label’s other independent
distributors.

“This is very uncommon; [’ve never
run across a situation like this,” says
Select-O-Hits VP Johnny Phillips.
“It's a red flag, a sign that something’s
wrong.”

The title, which is the artist’s first
dalliance with explicit ghetto lyrics,
was released on cassette June 29 and
is due on CD Monday (6). It is D.J
Magic Mike’s first EP and first new
release since the late-1991 full-length
Cheetah album “Ain’t No Doubt About
Ity

Cheetah president Tom Reich says

he turned to Bassin because of a cash-
flow problem. Reich says the problem
was caused by the demise of Lanham,
Md.’s Schwartz Brothers Inc., which
cost Cheetah some $630,000. Because
of that squeeze, Reich asked Bassin to
fund the EP’s initial pressing.

“Our distributors may say, ‘We
would have helped you,”” says Reich.
But he points out that Cheetah distrib-
utors California Record Distributors
and Dallas-based Big State Distri-
buting Corp. are the key players be-
hind the Independent National Dis-
tributors Inec. web, which acquired
SBI’s inventory during a recent bank-
ruptey auction. “They already owe us
money. How long can we support them
if they don’t support us?” he asks.

In addition to the cash-flow prob-
lem, Reich says that with the current
EP, “We are releasing a nontradi-
tional Cheetah product in a nontradi-
tional manner. This is an experiment
with Mike’s first explicit-lyrics release
under a new street logo called ‘RM.’

“A lot of our distributors said,
‘Don’t do [the explicit lyrics],’ but Bas-
sin said, ‘This is great, let’s put it out.
We decided to test the record in our
strongest market before we went with
traditional independent distribution
on a national basis.”

The regional argument is moot,
however, as Bassin’s distribution oper-

(Continued on next page)
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BITS OF HITS EXPANDS

(Continued from puge 41)

Texas cities Houston, Dallas, Austin,
and San Antonio, as well as in St.
Louis, Chicago, Denver, Boulder,
Colo., and San Francisco.

So far, Music Direct has launched
its operation only in Houston, where
it has printed up 100,000 catalogs,
which are distributed through Sound
Warehouse, a Dallas-based chain with
18 outlets in that market. In addition
to advertising the line, Sound Ware-
house fulfills any orders generated
over the phone line, according to Rod-
ney Rainey, Music Direct’s project
manager.

Four local radio stations are also
promoting the phone line. In one in-
stance, Music Direct has been doing
a co-promotion with KZFX (107.5)
that includes giving away a party to
a listener and 150 of his/her friends.
Justice Records, a Houston-based la-
bel, is providing for one of its artists,
Wendi Slayton, to perform at the
party.

In addition, Justice has designed
the catalog for Music Direct, as well
as advertising in it, says Gary Moore,
director of advertising/marketing at
the label.

NEW YORK LINE EXPANDS

The New York Bits of Hits line,
meanwhile, has expanded its range of
services over the past two years. The
company is finalizing a deal with the
New York Post to do a contest for
Bruce Springsteen tickets. “The
reader picks up the Post every day
and finds the keyword of the day.

Then they call the Bits of Hits num-
ber—which runs in the newspaper ad
for the contest—and they’re automat-
ically registered to win tickets,” says
Larry Brenner, a principal of Bits of
Hits. The contest is designed to in-
crease readership of the newspaper,
he says, a8 well as to promote the Bits
of Hits service. Part of the Bits of
Hits catalog will run in the newspaper
ad as well, he says.

In order to enhance advertising
sales of the line, Bits of Hits is asking
callers a lot of questions for market
research, says Brenner. Callers are
asked for their age, sex, and ZIP
code, while the computer automati-
cally tallies the area code, he explains.

Advertisers are charged 20 cents
per call for a sponsorship ad, and 10
cents per call for a rotation ad. All
ads, except those for record labels,
get competitive exclusivity: “If you
call and hear a Nike ad, you won’t also
hear a Reebok ad,” says Brenner,
who declines to give the company’s
annual revenue from the phone lines.

Advertisers can also target the ads
to specific callers, Brenner says. “If
you want your ad to run only to fe-
males 17-34 in a particular ZIP code,
we can do that,” he says.

The phone line used to have an
ordering service, where callers could
be plugged into the BOSE mail-order
service and order the albums by
phone, but that deal expired in Janu-
ary. Brenner says the company is
now looking for a New York retailer
to do fulfillment for the line.

‘THE SULLIVAN YEARS’

(Continued from page 41)

clude. “I'm still singing Broadway
tunes,” he says, laughing. “I can’t
get these songs out of my head.”

To Gottlieb’s regret, some per-
formances could not be used be-
cause of technical problems or be-
cause the artist would not grant
permission. The songs are from a
mixed bag of sources: kinescope,
film, and 2-inch and 1-inch video-
tape.

“I think the audio quality in some
cases is better than what’s been pre-
viously available,” says Gottlieb.
“There’s only one generation be-
tween the original TV master to
what the consumer gets, and we
stayed in the digital domain. There
was a danger of overpolishing it. We
wanted consumers to have the ‘yvou
are there’ feel.”

Included in the recordings are the
original introductions and transi-
tions provided by Ed Sullivan. Some

of the songs featured on the volume
include “Camelot” sung by Richard
Burton, Gertrude Lawrence repris-
ing “Getting To Know You” from
“The King And [,” and “The Impos-
sible Dream” from “Man Of La
Mancha” sung by Richard Kiley.

“These live performances often
catapulted people into stardom
overnight,” says Gottlieb. “There’s
no single media exposure in 1992
that has the same impact as Ed Sul-
livan did in 1958.”

Gottlieb adds, “You can’t come
anywhere close to getting a record
that has so much of Broadway’s
greatest hits. We've created an
essential recording for anyone who
loves Broadway, but it’s also the sin-
gularly most comprehensive retro-
spective of Broadway’s golden years
that any casual listener would re-
gard as that one piece that gives
them a great Broadway collection.”

Bilboard
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7t just wanted to thank you

for all the help you and

Billboard classitied ads have
been in helping us find
applicants. Our ads last year
brought in an endless slew
of resumes and eager
applicants

Joel Gelles
President

| David Alan Schraft
Assistant to the Pres
TVT Records

i nses
“We re very p\eased wntt\‘_\he dre:x: W
ict ult of this ad, &t
L e rde?o be assoc'\a\ed with

very proud ass0
g;\board in this fashiott

Deniis Klainberd

VP Sales ) .
gerklay Alf gervices, NC

"As a direct result of our
classitied ad in Billboard,
we have taken on
additional major retail
chains as clients in both
Canada and the U.S."

Gelles Associates, Inc.

HERE'S WHAT A FEW SATISFIED
ADVERTISERS HAVE T0 SAY...

"The ‘Classified Action
Mart' is an excellent
vehicle for informing your
readetship about our
services.

Jerome Bunke
President
Digital House

NOTHING SUCCEEDS LIKE SUCCESS...
Call Today
TOLL FREE 1-800-223-7524
LOCAL NYC 212-536-5174
FAX YOUR AD 212-536-5351/5236
ASK FOR JEFF SERRETTE

(What retailers are\
saying about Encore:

" “Iprefer Encoretoany ofthe
East coastindependent
distributors.. Their service,
selection and fillare
unsurpassed.”
- E.Thomas, Northhampton, MA

"No other independent
distributor knows music and
thebusiness.. likeEncore.”
-CDCity, Highland Park, IL

"You can'tdo better than
Encore. Period!"
- The Disc Connection, Troy, M

So what do you say?

I>
z%bumrs Inc.

1-800-334-3394
Fax 303-292-6969
The best prices The best service The best compact discs Pw

400 CD BOOKLETS in 2 SQ. FT.!

actual CD’s kept in jewel boxes behind the counter.

« Call or write today for
FREE sample CD See-
Through Browser Pak.

« Perfect for counter or

handy wall display.

= Browser

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior - Chicago, IL 60610
Phone: 312-822/0822 - Tolifree: 800-822/4410

SEND US
YOUR OUTS!

Quts... No-Fills...Whatever you call them, they cost
you money. After all, you can't sell what you don't
have. Put together an order of everything you
haven't received and give us a shot. You'll be
surprised. Here's the introductory offer:

e 5% discount
¢ Free ovemnisht shipping
¢ 100% Return Guarantee

=
—4 VALLEY RECORDS.

NATIONAL SUPPLIER OF DEEP CATALOG.

VALLEY RECORD DISTRIBUTORS
1280 Santa Anita Court / P.O. Box 2057
Woodland, CA 95695
FAX TOLL FREE: 800-999-1794
CALL TOLL FREE: 800-845-8444
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Album Reviews

EDITED BY MELINDA NEWMAN, CHRIS MORRIS5, AND EDWARD MQRRIS

P> SUICIDAL TENDENCIES

The Art Of Rebellion

PRODUCER: Peter Collins

Epic 48864

California quartet’s sixth full-length set
is a stunner, running the gamut from
hardcore metal to swirling rock delivered
on a platter of stunning guitar work.
Production by Collins (Queensryche,
Rush) may be the extra push the band
needs to propel it to the big league. While
oldtimers may scoff at the commerecial
appeal, such tunes as the maniacal-
sounding “I Wasn't Meant To Feel This
Way” or the stream-of-consciousness
“Can’t Stop” will convince fans that the
group’s tendencies are just as suicidal as
they always were.

P> ROGER DALTREY

Rocks In The Head

PRODUCER: Gerard McMahon

Atlantic 82359

Daltrey’s first solo album in nearly five
years finds his voice in fine form,
especially on the yelping “Times
Changed” and ballad “Mirror Mirror.”
First single, “Days Of Light,” which
sounds like Daltrey over a bed of CS&N,
is already getting album rock airplay.
Unfortunately, the material doesn’t
always live up to the vocal performance,
which could ultimately hamper the
project.

Y SONNY LANDRETH

Outward Bound

PRODUCERS: R.S. Field & Sonny Landreth

Z00 11032

Louisiana guitar legend best known for
his work with John Hiatt makes solo
entrance with a satisfying and diverse
album. Spotlight is on Landreth’s
snapping guitar work, but he also boasts
a pleasing voice and some solid writing
chops; support from Hiatt, Sue Medley,
and Marce Lacouture augments trio
format. “When You're Away” and bluesy
“Speak Of The Devil” highlight a notable
collection.

JENNIFER WARNES

The Hunter

PRODUCERS: Jennifer Warnes, C. Roscoe Beck & Elliot
Scheiner

Private Music 82089

Five long years after her acclaimed
Leonard Cohen recital “Famous Blue
Raincoat,” Warnes re-emerges with a
suavely cut collection that should hit an
instant AC bullseye, with pop potential a
sidebar. On hand in the band are Donald
Fagen (who contributes appropriately
Steely Dan-ish “Big Noise, New York”),
Eric Johnson, and Richard Thompson;
singer’s pipes are mellow as ever. “Rock
You Gently” will give the album a strong
sendoff at radio.

% 24-7sPYZ

Strength In Numbers

PRODUCERS: Terry Date; Jimi Hazel; Bruce Caider
EastWest Records 92166

Fourteen-track collection shows off New
York band’s strength in diversity as the
group moves among funk'n’roll, world
music, and soul with complete ease.
“Break The Chains” has the feel of Faith
No More’s “Epic” and could reach similar
heights if pushed properly; “Got It Goin’
On" has a soulful, harmonious slant that
segues into a rap; and “Crime Story” is
the grungy tale of a white cop killing a
black man that won’t win the band any
friends at the police academy. Officers
notwithstanding, latest effort should
continue to increase 24-7’s following.

Y THE SIGHS

What Goes On

PRODUCER: Ed Stasium

Charisma 92110

Alternative band throws in some well-
placed pop curves on a record that
shimmies, swirls, and jangles through 12

cuts without ever sounding too precious.
Harmonies are darn near irresistible on
such numbers as “Make You Cry” and
ultra-poppy “Can’t Refuse Your Love.”
Fans of fellow alternative/pop acts
Jellyfish or the Connells will enjoy
dipping into this project.

Y LISA VALE

And | Love You

PRODUCERS: Humberto Gatica

EastWest 92135

From the first strains of the opening cut,
“Remember,” newcomer Vale exudes an
engaging blend of pop radio poise and
funky, street savvy. Producer Gatica
wisely keeps the tracks crisp and clean,
leaving plenty of room for the singer to
play and develop a distinctive style, With
a strong label push, this project could go
the distance. Lend a close ear to the title
tune, a heartfelt ballad; as well as
Madonna-influenced pop/dance ditty
“Perfect Lover” and the rock-spiced
“Wonderland.”

DOC LAWRENCE

PRODUCERS: Charles Plotkin & Doc Lawrence
Chameleon/Elektra Entertainment 61341
Gruff-voiced singer/songwriter weaves
his own tales of love and life’s woes in a
style that is a weird blend of Tom Waits,
Dr. John, and Van Morrison. Plotkin's
involvement will undoubtedly invoke
comparisons to Springsteen, which aren’t
really valid since there’s no musieal
similarity. The songs that put a spring in
the listener’s step—"Come Dry Your
Eye” and “Do The Right Thing”—will
fare best at radio; the others may take
repeated listenings before sinking in.

PJ HARVEY

Dry

PRODUCERS: Head. PJ Harvey & Robert Ellis
Indigo/l.L.S. 5001

First offering from Island’s new
independent alternative offspring is an
off-kilter, dense collection from British
trio named after female lead singer. Her
voice, which is by turns soothing, wailing
and irritating, is always compelling,
especially on such numbers as “The
Dress,” “Oh My Lover,” and driving
“Sheela-Na-Gig.” First released in
England, the record caused some stir and
could do likewise stateside among
modern rock and college outlets.

KIMM ROGERS

Two Sides

PRODUCER: Matt wallace

Island 512337

Singer/songwriter has developed quite
nicely since her promising 1990 debut,
“Soundtrack Of My Life.” While “Just To
Have Fun,” a cloying look at
homelessness, proves not everyone is cut
out for political soapboxing, Rogers
excels at affairs of the heart, swerving
from the poignant “Nowhere Fast” to the
humorous “Personal Page” with a clever
lyrical hand. Producer Wallace dresses

NE
NOTEW

DENNIS ROBBINS

Man With A Plan

PRODUCERS: Richard Landis, James Stroud

Giant 24458

Rebel-rousing, blue-collar country
music in its purest form. Robbins, a
noted Nashville songwriter (Highway
101’s “Just Say Yes,” Shenandoah’s
“The Church On Cumberland Road,”
Earl Thomas Conley’s “Finally
Friday,” and Garth Brooks’ “Two Of
A Kind ... "), co-wrote each of the
album’s 10 songs. His voecals come
from his soul, and the authenticity of
his country roots is unquestionable.
Production is hot and slick.

W &
ORTHY

her Dolly Parton-meets-Stevie Nicks
voice with tight, guitar-driven
arrangements that should easily do the
trick in luring album rock programmers.

THE HEART THROBS

Jubilee Twist

PRODUCERS: The Heart Thrabs

A&M 5399

U.K. group spearheaded by Rose Carlotti
(whose sister Rachel has jumped ship for
this release) shifts labels and sounds on
second American set. Bruising guitar
noise of first album is here transmuted
into dreamier, keyboard-oriented rock;
while original fans may bemoan a slight
softening of group’s approach, tracks like
“Tiny Feet,” “Hooligan,” and potent CIiff
Brigden-produced “Bright Green Day”
could still enliven modern rock venues.

JAMES McMURTRY

Candyland

PRODUCER: Mike Wanchic

Columbia 46911

Texas singer/songwriter’s musical skew
remains virtually unchanged on
sophomore album. Executive producer
John Mellencamp (who co-produces one
track here) again loans his band for
leathery backup of MeMurtry's
somewhat literary tunes; front man
continues his conversational vocal style.
Leadoff “Where’s Johnny” and “Hands
Like Rain,” both of which sport rocking
arrangements, are strongest selections
for album rockers.

Y JOE HENRY

Short Man’s Room

PRODUCER: Joe Henry

Mammoth 0037

Singer/songwriter who produced two
unsung but memorable solo albums for
A&M moves to indie label for another
outstanding collection. Here Henry is
backed up by the fine Minresota
country/rock group the Jayhawks, who
bring a glow to leader’s introspective
tunes, Title cut, “Good Fortune,”
“Stations,” and “One Shoe On” all show
off Henry’s poignant songeraft and
understated vocal style. Modern rockers
and album rockers, take note.

Y THE TROGGS

Athens Andover

PRODUCER: Larry Page

Rhino 71064

An import gem gets stateside release,
and should bring smiles to fans of the old
English Invasion group and modern rock
legions alike. Raw-voiced singer Reg
Presley and his mates share the stage
with Peter Buck, Mike Mills, and Bill
Berry of R.E.M. (and group’s frequent
cohort Peter Holsapple) on an album that
effectively mixes acoustic and electric
backings. “Crazy Annie” (penned by
Chip Taylor, author of the big Troggs hit
“Wild Thing”), “Tuned Into Love,” and
“Déja Vu” will all ring chords with
listeners.

* RODGERS & HAMMERSTEIN—OPENING
NIGHT

Hollywood Bowl Orchestra

John Mauceri

PRODUCER: Tommy Krasker

Philips 434932

Though not a word is spoken, the words of
Oscar Hammerstein will come readily to
mind in this collection of originally
presented overtures and suites from shows
and film and TV efforts blessed with R&H
songs. Among the first-recording treats is
the overture from “Allegro,” indicating the
score of this mild 1947 Broadway success
has great beauty.

P> VARIOUS ARTISTS

Mo’ Money Original Motion Picture Soundtrack
PRODUCERS: Jimmy Jam & Terry Lewis, others
A&M 28968

Box-office performance of the

forthcoming Damon Wayans comedy
(dialog snippets are included here) will
affect shelf life of this soundtrack, but set
delivers the goods by itself. “The Best
Things In Life Are Free,” the Luther
Vandross/Janet Jackson/Bell Biv
DeVoe/Ralph Tresvant group effort, is a
strong leader for the project, but tracks
by Johnny Gill, Color Me Badd, Public
Enemy, Caron Wheeler, and Big Daddy
Kane supply worthy backup.

P> SHOMARI

Every Day Has A Sun

PRODUCERS: Various

Mercury

Sleek-sounding trio has already had
success with first single “If You Feel The
Need” and there are other likely chart
contenders, including “Are You Ready”
and “Let It Be Me.” Does the world
really need another new-jack-based,
stylish, trendy act? Sure, especially when
it’s delivered as appealingly as it is here.

Y THE DELLS

| Salute You

PRODUCERS: Various

Zoo 11023

Chicago soul veterans work in a Philly
groove as they celebrate their 40th
anniversary. Since most of the
production chores here are handled by
Kenny Gamble and Leon Huff, album re-
creates the team’s lush "70s-vintage
sound, with some impassioned singing by
the long-lived quintet heating up the
tunes. Ballads like “Oh My Love” and “I
Can’t Help Myself” will give classic R&B
lovers a tingle.

DANCE

P> LiL’ LOUIS & THE WORLD

Journey With The Lonely

PRODUCER: Lil" Louis

Epic 47058

Chicago-based composer and producer,
who turned clubland upside down a few
vears ago with “French Kiss,” resurfaces
with a sterling sophomore set. Lushly
arranged R&B-flavored housers are
tempered with softer, jazz ballads. Odds
of establishing a firm radio base are
increasing, given the early airplay the
No. 1 dance smash “Club Lonely” is
getting. Louis’ matured sense of melody
and groove is complemented by a pair of
fine singers: Joi Cardwell and Stephanie
MecKay. Other solid singles prospeects
include the horn-rimmed “Saved My
Life” and the seductive, easy-paced “Do
U Luv Me.”

JAZZ

P> HUGH MASEKELA

Beatin’ Aroun De Bush

PRODUCER: Richard Druz

Novus 63136

Veteran South African trumpeter
returns with another transcontinental
contemporary jazz/pop foray that offers
further evidence the world music
movement has finally caught up to
Masekela, and not the other way around.
Album highlights include the pretty,
down-tempo “Polina,” as well as the more
Afro-oriented tunes “Languta” and
“Sekinjalo.” Continuing along the same
lines that brought him fame in 1968 with
“Grazin’ In The Grass,” Masekela also
offers light-jazz covers of top-10 hits from
two different Jacksons: Michael's “Rock
With You” and Joe's “Steppin’ Out.”

McCOY TYNER BIG BAND

The Turning Point

PRODUCER: Jean-Francois Deiber

Birdology 513163

Tyner leads a 15-piece unit that is equally
at home with the pianist’s Coltrane-isms
(“Passion Dance”) or straight-ahead
Ellingtonia (“In A Sentimental Mood”).
Swinging playing all the way around,
with especially excellent contributions

from trombonist Steve Turre, tenorists
John Stubblefield and Junior Cook, and
sopranoist/flutist Doug Harris.

P> JOHNNY CANALES & LOS HURACANES DEL
NORTE

You Got It

PRODUCERS: Johnny Canales & Los Huracanes Del Norte
WEA Latina 90107

While album sales for Canales’ perky
label debut are sure to be helped by his
weekly television program, the bottom
line is that “You Got It"—Canales’
trademark TV tag line—is a catchy
norteno-based effort jammed with achy,
breaky tales of fractured love affairs.
Canales also is in fine crying-time form
as he slides mournfully from quick-
steppin’ numbers such as “Bontoncito De
Carino” to melancholy parables
“Tenemos Que Sufrir” and “Mis Mejores
Anos.”

Y CLAUDIO BAGLION/

Oltre

PRODUCER: none listed

Sony Discos 80787

Curiously, only three tracks on this
smart 10-song pop/rock set are sung in
Spanish, but this Italian
singer/songwriter more than
compensates by imbuing elimactic,
Italian-language love narratives with an
expressive, raspy-voiced delivery often
reminiscent of Dyango or Sergio Dalma.
The seductive, Italian-language tune
“Mille Giorni Di Te E Di Me” is a
standout track, along with Spanish-
language numbers “Yo, Del Mar” and
“Nosotros No.”

COUNTRY

P> MARY-CHAPIN CARPENTER

Come On Come On

PRODUCERS: John Jennings, Mary-Chapin Carpenter
Columbia 48881

With passionate artistry, Carpenter
continues up the avenue of progressive
and intellectual country music. Again,
she takes the crown as one of country
music’s most creative women, showcasing
a finely tuned singing, producing, and
songwriting act. Carpenter wrote/co-
wrote 10 numbers on this 12-song
collection of picturesque pleasure. Listen
for “The Hard Way,” “Not Too Much To
Ask” (a duet with Joe Diffie), “He Thinks
He'll Keep Her,” “Only A Dream,” and “I
Feel Lucky.”

CLASSICAL

PROKOFIEV: SYMPHONY NO. 5; LIEUTENANT
KUJE SUITE

Schmidt, Berlin Philharmonic, Ozawa

Deutsche Grammophon 435 029

Not many have heard, or perhaps are
even aware of, the vocal parts in the
original score of two of the “Kije”
movements, later fully orchestrated by
the composer himself. The element of
novelty then, in idiomatic performances
by baritone Andreas Schmidt, set this
entry apart from the many that crowd
the catalog. Novelty apart, Ozawa and
the orchestra turn in absorbing readings
of both symphony and suite.

BEETHOVEN: CELLO SONATAS (COMPLETE)
Pieter Wispelwey, Paul Komen

Channel Classics CCS 3592

An interesting performance that lets the
music spin its course simply, but with
cumulative effect. The sound is true and
clear; the period instruments played with
impressive command. But any quick fix via
lush sound production is eschewed as the
artists reach for more fundamental values.
They succeed admirably and the two-dise
set can be expected to find enthusiastic
favor with connoisseur listeners.

SPOTLIGHT: Predicted to hit top 10 on its appropriate genre's chart or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased
albums and compilation records of special artistic, archival, and commercial interest. PICKS (p) : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which
the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Melinda Newman, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 9107
Wiishire Blvd., Beverly Hills, Calif. 90210. Send country and gospel albums to Edward Morris, Biltboard, 49 Music Square W., Nashville, Tenn. 37203.
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Perot Fuels ‘Instant Publishing’ Craze

Turner, MPI,

B BY PAUL VERNA
and JIM McCULLAUGH

NEW YORK-—Although Ross Perot
has yet to officially announce his presi-
dential run, he is already a political
star thanks to such video suppliers as
Turner Home Entertainment, MPI
Home Video, and Vestron Video that
have featured him in documentaries
and interviews in the latest wave of “in-
stant-publishing” programs.

Meanwhile, Worldvision Home
Video has just issued the television
miniseries “On Wings Of Eagles,” a
dramatization of Perot’s rescue of
Electronic Data Systems employees
held captive in Iran.

MPI, which scored with a video on
General Norman Schwarzkopf shipped
in March 1991, expects its newly re-
leased “A Conversation With Ross
Perot” to sell up to 200,000 copies, pro-
vided Perot remains in the public spot-
light until at least Election Day, ac-
cording to MPI CEO Waleed Ali.

If the Perot tape hits that mark, it
will surpass the Schwarzkopf pro-
gram—which Ali says has sold 135,000
units—as MPTI’s biggest-selling title.

In the “Conversation” video, the pu-
tative candidate discusses his views on
education, economices, and the like with
journalist Sue Ann Taylor. According
to Ali, the $19.98 tape, approximately
75 minutes in length, has already ship-
ped some 72,000 units in its first three
weeks of release.

MPI will also rush-release a Perot
interview with ABC-TV news anchor
Peter Jennings that aired June 29, ac-
companied by a call-in segment follow-
ing the special. In all, the program
should run about 2 hours, according
to Ali.

“The way it works is the master is
overnighted to us on the day of the pro-
gram and then the duplicator gets it,”
he says. ‘“We start taking orders on the
day after the show, and within three or
four days we have copies available.” Ali
adds that the cover art is prepared
ahead of the release.

Turner’s CNN Video unit—formed a
year ago for the specific purpose of re-

Video publishing
is very much
being ahead
of the garne’

leasing quick-turnaround cassettes on
such international events as the break-
up of the Soviet Union and the Gulf
War—will throw its hat into the ring
July 15 with the release of a one-hour
tape called “Perot,” according to
Turner Home Entertainment execu-
tive VP Steve Chamberlain,

“We've gone to great lengths to do
an original video,” says Chamberlain of
the $19.98 video, which is narrated by
CNN anchor Catherine Crier. CNN
employs a five-member staff dedicated
to producing original videos, supported
by an extensive research team.

Of the estimated 25,000 units of
“Perot” CNN expects to move, 50%
will come from mass merchants, 20%
from specialty stores, 20% from cata-
logs, and the rest from bookstores, ac-
cording to Chamberlain.

Vestron's Perot pitch is “Ross Perot:
Straight Talk,” a one-hour interview
with David Frost interspersed with ad-

Gorilla Theater. Turner Home Entertainment celebrates the 60th-anniversary
release of “King Kong” at New York’s Empire State Building. From left are Martin
Weinstein, senior VP, sales and marketing, THE; a Fay Wray stand-in; and Steve
Chamberlain, executive VP, THE. The big ape is King Kong (see story, next page).

Vestron Enter Video Race

ditional footage. Originally aired on
PBS in April, the production became
available through LIVE Home Video
June 10 at $12.98 suggested list.

Taking advantage of Perotmania,
Worldvision is pushing “On Wings Of
Eagles,” based on the Ken Follet novel
about Perot’s rescue of two American
executives in an Iranian jail. Starring
Burt Lancaster and Richard Crenna,
“Kagles” was previously available only
as a rental release. It is now available
at $14.98.

The Perot titles are the latest exam-
ple of an instant-publishing phenome-
non that has snowballed in the past two
years with the success of Gulf War-re-
lated tapes and similar high-interest
programming.

However, Strand Home Video, which
made a splash with a Saddam Hussein

(Continued on next page)

H BY JIM McCULLAUGH

LOS ANGELES—Paramount Home
Video has locked in Nestle Food Co.
as a U.S, promotional partner as part
of a multimillion-dollar marketing
campaign behind the direct-to-sell-
through release of “Wayne’s World.”

The studio had already announced
the $120 million box-office-grossing
title as an Aug. 12 release at a sug-
gested list of $24.95. With Nestle on
board, consumers will receive a $5 re-
bate with proofs of purchase from
any combination of Hostess, Doritos,
O’Ryans, or Fritos products and the
cassette itself.

The rebate offer is slated to appear
in English only on more than 20 mil-
lion single-serve packs of Nestle

Nestle Sweetens ‘Wayne’s World’
Promo Picture With $5 Rebate

foodstuffs distributed to retail outlets
from Sept. 1 through Oct. 31. The re-
bate offer will expire Dec. 31.

At the same time, the studio has
put together a major advertising and
promotional eampaign on the title in
Canada that features an extensive
tie-in with Hostess Frito-Lay.

Alan Perper, Paramount VP of
marketing, says the scope of the pro-
gram should generate about 1 billion
consumer impressions in the U.S.
alone.

Perper says, “The demos on this
project, primarily 12-25, are special.
This is absolutely a young person’s
product. To that extent we have tried
to put together partners in the U.S.
and Canada which are geared toward

(Continued on page 51)

Imageware Develops Its Photo-Booth Biz

B BY EARL PAIGE

LOS ANGELES—San Diego-based
Imageware wants to make photo vend-
ing picture-perfect. Its line of F/X
booths, which ties in closely with movie
and musie stars, is being promoted to
video and musie stores but could be ex-
tended to include other entertainment
outlets.

The Imageware booth allows a cus-
tomer to pose with the cast of “Star
Trek,” for example, to produce a $5 re-
tail-price souvenir photo postcard cost-
ing the store $2.50, says Bob Kerrigan,
marketing VP.

Attempting to enlarge its movie, mu-
sie, and television focus, Imageware
participated for the first time at the an-
nual licensing show in New York in
what Kerrigan describes as a “mission
to see that the digital imaging industry
is one stressing ethical business tac-
ties” and not ripping off artists through
unlicensed products.

Imageware will not divulge its cost
to license “Star Trek” characters be-
cause a deal with Paramount is still be-
ing negotiated that could allow the ven-
dor to shoot scenes on the movie lot.
Kerrigan is critical of competitors who
he claims ‘““have no arrangements
whatsoever, use stock footage they ob-
tain, and just hope no one brings ac-
tions against them.” Kerrigan adds,
“We can put you in the bar on the
‘Cheers’ set but not with Ted Danson.
He wants too much money” for his im-
age.

Imageware initially has targeted
amusement locations for the installa-
tion of about 70 of its $25,000 machines.
Sites include Knott’s Berry Farm,
Buena Park, Calif.; West Edmonton
Shopping Mall, Alberta, Canada; Falls
Street Fairs, Niagara Falls; Magic
Mountain, Valenecia, Calif.; Sea World,
San Diego; Excalibur Hotel & Casino,
Las Vegas, where there is already a
unit at the airport; and Santa Cruz

Beach Boardwalk, Santa Cruz, Calif.

In an effort to penetrate that mar-
ket, Imageware made its debut at the
International Council of Shopping Cen-
ters annual Spring Convention.
Imageware typically works out leasing
arrangements with stores and opera-
tors for the machines. Kerrigan claims
“payback is within four to five months”
after outright purchase, assuming suf-
ficient customer traffic.

F/X uses electronic digital technol-

ogy and an electronic photo printer,
dismissing the picture of old-style
photo booths with film chains and
developing solutions. Customers who
enter the 84-by-66-by-37-inch booth in-
teract with a computer. They direct
their own portrait by touching the
video monitor screen and selecting the
most attractive pose, which can be seen
and altered before the camera clicks.
The machine says “thank you” when
the picture is taken.

b
GoT ’EM!
Presenting award-winning children’s stories on video:
Maurice Sendak’s all-time classic Where the Wild
Things Are, Madeline’s Rescue - starring every little
girl’s favorite heroine - and the ever popular

Mike Mulligan and bis Steam Shovel, along with five
other beloved stories produced by Children’s Cerl/

Wood KnappVideo

5900 Wilshire Blvd.
Los Angeles, CA 90036
(800)521-2666
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Home Video

Turner Thinking Big For ‘Kong’ Promo

B BY SETH GOLDSTEIN

NEW YORK—Turner Home En-
tertainment and four partners are
celebrating the 60th anniversary of
“King Kong,” which is being repack-
aged for release in mid-September.
Sharing in the $5 million promotion
are Universal Electronics, Delta
Airlines, the New York Hilton and
Towers hotel and New York City,
where the eighth wonder of the
world made its last stand atop the
Empire State Building.

Universal, which manufactures a

line of remote-control devices, is the
biggest contributor and receives the
lead position in the on-cassette spots
that precede the movie. According
to national sales manager Richard
Tyler, who attended THE’s press
conference in New York last week,
Universal plans to spend $3 million
on broadcast and print to advertise
the “Kong” connection.

Turner Broadcast Systems’ five
cable networks—CNN, Headline
News, TBT, TBS SuperStation, and
SportSouth—are high on the list of
TV beneficiaries including ABC,

PEROT VIDEOS

(Continued from preceding page)

profile and followed it with Operation
Desert Storm videos, passed on Perot.
“We were looking at a Ross Perot tape,
but there are several of them out there
now. You have to_be very much on your
toes. Video publishing is very much be-
ing ahead of the game. If you wait a few
weeks to see what happens, you can get
beaten,” says Strand VP of marketing
Nick Cregor.

He adds that Strand declined to re-
lease a video on the Los Angeles riots
because “it would have been in bad
taste.”

Turner also has passed up opportun-
ities. “The interesting thing about our
company is we don’t do everything,”
says Chamberlain. “We didn’t do the
William Kennedy Smith trial, we didn’t
do the Clarence Thomas hearings. This
company has gone to great lengths to
establish the credibility of CNN, First,

we are a news-gathering company, and
that’s where the priority lies. We're not
going to do subject matter that wan-
ders on the sensational side.”

Sports videos, with releases timed to
take advantage of the hoopla surround-
ing regularly scheduled playoffs and
championship series, is one area in
which measured growth has taken
place. CBS/Fox Video delivered videos
on the Winter Olympics, the Duke vic-
tory in the NCAA Basketball tourna-
ment, and the Chicago Bulls NBA
championship.

Sal Scamardo, CBS/Fox director of
program promotions and public rela-
tions, says sales numbers “have gone
up considerably. But we've also gotten
better at it by communicating the in-
formation to the accounts way out in
advance. We've got that down to a
science.”

CBS, NBC, Arts & Entertainment,
Discovery, MTV, and ESPN. The
campaign is twice the size of any-
thing Universal has done since the
company was launched in 1986.

Universal has enlisted its 15-per-
son sales force, covering the same
mass-merchant accounts THE
wants to reach with its $16.98 ver-
sion. Toy stores are among the out-
lets being solicited. “They’re big-
time interested,” says executive VP
Steve Chamberlain, thanks to a gim-
mick built into the box art. Stickers
will suggest, “To hear Kong roar,
press his chest.” Customers who
purchase the cassette and Univer-
sal’s least expensive controller, the
$29.95 model, qualify for a $5, proof-
of-purchase rebate.

Chamberlain estimates the open-
ing shipment of the $16.98 “Kong”
at 150,000-200,000 cassettes and the
gift pack at 30,000. Probably 80% of
the total will be in color and 20% in
the original black-and-white, contin-
uing a trend for action-adventure ti-
tles drawn from Turner’s RKO li-
brary.

The latest in a series of suppliers,
THE regularly sells about 30,000
copies a year of “Kong.” Many of the
older editions were done on the
cheap. “We've restored the dignity
of the film,” Chamberlain maintains.

THE stands to benefit from other
anniversaries. As owner of the
MGM library, it gets a cut of the rev-
enues from expected sales of 1 mil-
lion copies of 50-year-old “Casa-
blanca,” now in release, and “2001,”
due to celebrate its 25th birthday in
1993.

_VIDEOD PEOPLE

Maria LaMagra is promoted to VP of publicity at MCA/Universal Home Video,
Los Angeles. She had heen director of publicity.

Steven Feldstein is promoted to director, public relations, for Buena Vista

LaMAGRA

Home Video, Los Angeles. He had been public relations man-
ager. At the same time, Jim Beaumont, formerly a district
sales manager, has been promoted to the position of Western
regional sales manager for Buena Vista Home Video.

Eric A. Peterson has joined Kultur International/White Star
Video as Western regional manager, based in Bellflower, Calif.
Peterson has a sales and marketing background with Pickwick
4 International, K-tel, Navarre, and Lieberman Enterprises.

Steve Merrill is appointed product manager of sports and fit-
nesss at PolyGram Video, New York. He was marketing director at Image Point
Productions’ broadeast commerecial division in Chicago.

Dean Goldfarb, formerly president of Complete Entertainment, has joined Pa-
cific Media Entertainment, a home video production and distribution company

based in Chatsworth, Calif.

Deirdre Donahue, formerly director of domestic marketing, is promoted to VP
of domestic marketing at Vision International, Los Angeles.

Susannah L. Jeffers is appointed VP of business and legal affairs at J2 Commun-
ications/National Lampoon, Los Angeles. She had been director, business and le-

gal affairs, for MCEG Inc.

Herb Dorfman joins PPI Entertainment/Parade Video as VP of national sales.
He had been VP of sales, East, for Orion Home Video.

Shep Gordon, co-chairman of Alive Films and president of Alive Enterprises, is
named to the board of Action Pay Per View. Home video pioneer Andre Blay is
chairman of Action, formed two years ago by president and COO Rick Blume.

Joseph D. Lisaius, former VP of marketing for Academy Entertainment, forms
Lisaius Marketing, based in Burlington, Vt., to develop marketing campaigns for

film and video.

Bryan Curtis, formerly video buyer at Waldenbooks, is now director of marketing
for Rutledge Hill Press, a book publisher hased in Nashville.

A CLASSIC APPROACH: Melvin
Jahn, manager of Tower Classics in
Berkeley, Calif., has no trouble
stocking his extensive children’s sec-
tion, since he follows one clear and
simple guideline. “I bring in stuff [
enjoy, and would want my own kids
to have, if I had kids,” he says.

Tower Classics, part of the Tower
chain, attracts an educated, upscale
customer “who wants someone who
can tell them what’s good, and why,”
says Jahn—who fits the bill. A long-
time, avid collector of children’s
books, Jahn discovered the Rabbit
Ears video line “by mistake” while
browsing in Tower Video two years
ago. “I checked them all out, and
then decided to see and hear every-
thing in children’s video,” he says.
Jahn brought Rabbit Ears into
Tower Classics, then got hip to
Strand/VCI’s “Thomas The Tank
Engine” series.

Now, the kid-vid section fills 16
feet of shelving, encompassing 30-40
titles; there are “a couple of hundred
pieces, including a lot of stuff people
don’t know about,” according to
Jahn. “Like the BBC’s ‘Rupert’ ser-
ies, it’s aimed at ages 1 through 5,
one of the hardest groups to find vid-
eos for.” A children’s endcap is a ma-
jor merchandising tool, one that
Jahn changes twice a week. “We
might do a ‘Dr. Seuss Through The

Years’ display,” says Jahn of the
popular Random House line, “or
cross-promote Bantam audio, video,
and books.” Tower Classics has a line
of 50-100 children’s audio titles.
Before Jahn began beefing up the
section, the Tower Classics’ chil-
dren’s video consisted primarily of
classic titles like “Peter And The
Wolf” and “Carnival Of Ani-
mals”—and, in fact, Jahn has high
expectations for “Beethoven Lives
Upstairs,” a new video recently re-
leased by Classical Kids/The Chil-
dren’s Group, distributed by BMG.
“It will be phenomenal,” he predicts.

DISNEY PROMO: Consumers who
purchase any $12.99 Disney or
Buena Vista Home Video title can
mail in a store coupon—redeemable
for a free 2-liter bottle of either
Coca-Cola Classic or Sprite—
between June 19 and Sept. 30. The
mail-in certificate is available inside
$12.99 titles, which include Sing-
Along Songs, Cartoon Classics, Mini-
Classics, TaleSpin, Rescue Rangers,
The New Adventures Of Winnie The
Pooh, DuckTales, Sebastian, Dino-
saurs, and Rocky & Bullwinkle. The
tenth and latest title in the Sing-
Along series—Disney’s top-selling
$12.99 product line—is “Be Our
Guest,” featuring that song and the
Oscar-winning title tune from

“Beauty And The Beast.”

Disney’s animated movie “The
Great Mouse Detective” comes to
home video July 17 at $24.99, and a
new video line featuring Alvin & the
Chipmunks is scheduled to debut
Sept. 11 on Buena Vista Home Video.

RABBIT NEWS: In May, Child’s
Play reported that Rabbit Ears was

by Moira McCormick

negotiating for distribution of a new
Bible-tales series, “The Greatest
Stories Ever Told.” Rincon Chil-
dren’s Entertainment/BMG Kidz
landed the account, handling audio
and video (a first for the line). The
series debuts July 28 with “The Sa-
vior Is Born” (told by Morgan Free-
man, music by the U.K.’s Christ
Church Cathedral Choir) and “Noah
And The Ark” (Kelly McGillis, Paul
Winter Consort); 11 more titles will
follow. Rincon’s initial marketing
plans include a 48-piece shelf-shipper

Kid Vid Is Growing Presence At Tower Classics; Disney Promo

floor display.

Also this month, Rabbit Ears’ new
13-title American Heroes and Leg-
ends series takes a bow with “Brer
Rabbit And Boss Lion” (Danny
Glover, Dr. John), and “Davy Crock-
ett” (Nicolas Cage, David Brom-
berg). Plus, Columbia TriStar Home
Video is repricing and repromoting
Rabbit Ears’ original Storybook
Classies line beginning July 29.
Fourteen titles, formerly $14.95, are
now $9.95, including “Peter Rabbit”
(Mery! Streep, Lyle Mays) and
“Thumbelina” (Kelly McGillis, Mark
Isham).

MORE RINCON: The aforemen-
tioned Rincon Children’s Entertain-
ment is making available to retailers
a 48-piece prepackaged self-shipper
floor display, in the shape of a large,
colorful toy soldier, to house its four-
title Christmas line. Those titles are
the aforementioned “The Savior Is
Born,” “Santa And The Tooth Fair-
ies,” “Santa’s First Christmas,” and
the lovely “The Angel And The Sol-
dier Boy” (which takes considerable
liberties with Peter Collington’s cap-
tivating picture book, yet—aided by
a haunting score from Clannad—re-
tains every bit of its magic). Sugges-
ted retail for each is $12.98; street
date is Sept. 29.

QUALITY TAKES A BOW: The
Coalition for Quality Children’s
Video, profiled in this column in
March, premieres its initial collection
of award-winning children’s videos
Aug. 15. The Kids First! collection
bows at the Barnes & Noble super-
store in Minneapolis’ Mall of Amer-
ica, and on Aug. 22 will be available
at the Barnes & Noble superstore at
the Carle Place Mall in Long Island,
N.Y. Other Barnes & Noble stores
will carry the collection starting this
fall.

The grouping of 15 titles, priced at
$14.95 each, is aimed at kids 5-12; all
have won awards from Parents’
Choice, the American Library Assn.,
Action For Children’s Television,
and other organizations. Each car-
ries a Kids First! sticker. Included in
the collection are titles by Lightyear
Entertainment (distributed by
BMG), Children’s Circle (Weston,
Conn.), Smarty Pants (Lakewood,
Ohio), and KidVidz (Newton, Mass.).

Nationally, the collection will be
available to consumers through its
own catalog, produced by Chicago-
based direct-mail company Facets
Multimedia. The 50-title catalog
launches in July at the Video Soft-
ware Dealers Assn. convention.

Jackie Stasi contributed to this col-
wmn.
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‘Juice’ Packs A Powerful Message

F_

This biweekly column is provided
as a guide through the wilderness of
unfamiliar feature video titles.

e “Juice” (1992), Paramount
Home Video, prebooks Tuesday (7).

One of the problems with most
propaganda films is that they preach
to the previously converted. People
who saw “JFK” were already predis-
posed toward conspiracy theories, just
as those who see Spike Lee films gen-
erally already believe in racial equal-
ity. Which is why this film could have
done a lot of good. It tells the story of
the devastating effect that a gun has
upon four black teens on the street.
The ad campaign showed them with a
glamorous-looking gun, which would
have suckered in those who think that
guns are glamorous, only for them to
find a film that’s one of the most effec-
tive and well-done pieces of anti-gun
propaganda ever made. The script is
thoughtful and provocative, the per-
formances all completely convincing.
But misguided moral guardians com-
plained about the gun, and it was sub-
sequently removed from all print ads.
This made the film, which is actually
about a gun, look meaningless. It also

Home Video

by Michael Dare

films actually deserve the title master-
piece. This is one of them. See it with
“Name Of The Rose.”

+ “Barbarian Queen II: The
Empress Strikes Back” (1989),
LIVE Home Video, prebooks
Wednesday (8).

In a brilliant variation on the old
“big-breasted women saved from un-
speakable evil by musclemen who
can’t act” routine, this film tells the
tale of unspeakable women saved from
evil musclemen by big-breasted
women who can’t act. After Princess
Athalia is stripped of her power by her
villainous brother, she joins a gang of
female rebels who cavort about the
woods in skimpy leather outfits. Mud
wrestling and scenery chewing ensue.

Leigh, Jason Patric, and especially
Gregg Allman. But it all does little to
disguise the fact that it's basically just
another right-wing, just-say-no, anti-
drug diatribe. See it with “The Man
With The Golden Arm.”

¢ “Fortunes Of War” (1991),
CBS/Fox, available now.

A professor and his wife, played
by Kenneth Branagh and his wife
Emma Thompson, do their best to
ignore WWII while living in the Bal-
ties in 1939. This is a veddy British
study of ennui in crisis that miracu-
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When it comes to teaching youngsters how
to read, General Foods has never been at a loss for
words. Or at aloss for inspired literacy programs.

Their Reading Rocket workshop, for example,
has been instrumental in instilling a real fondness
and desire for reading in primary school children.

In addition, their
Partners in Change,
Jello Jigglers program,
Star Serve, Maxwell
House Learning Center,
and involvement with
Literacy Volunteers of
Westchester County

have greatly impacted

the literacy problem

as a whole. Recognizing the importance of com-
munity service in the workplace, General Foods has
supported programs like these since 1958.

This is the kind of corporate activism that the
Points of Light Foundation hopes to promote. The
Foundation is an independent, non-profit organi-
zation founded in 1990 to encourage community
service. Like General Foods and other businesses

that promote public service, we are committed to
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solving serious social problems on a local level,

with innovative solutions.

And even though employees are often re-

quired to give time to these social programs

during working hours, companies have reported

only positive effects on their businesses, such

as enhanced em-

ployee self-esteem

and morale, and

improved leader-

ship and teamwork.

With the partici-

pation and support

of our nation’s busi-

nesses, we know

that real progress
can be made in solving local social problems (as
General Foods has demonstrated).

To learn more about corporate involvement in
community service, please call the Points of Light
Foundation at 1-800-888-7700. You're probably well
aware of how desperately your community needs
your help. There’s no need to spell it out for you.

“ POINTS OF LIGHT Ad

F O U N D AT I ON
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NESTLE SWEETENS ‘WAYNE’S WORLD’ PROMO PICTURE

(Continued from page 47)

those demographics.”

Perper says research indicates there
is a 95% awareness factor of the movie
among 12-30-year-olds; 33% of all 12-
30-year-olds, or 23.5 million, have seen
the movie; 10% of all inales 12-17 years
old have seen the movie three times or
more; one-third of the target audience
indicate they will pur chdse the cassette
as a gift; four out of 10 “Wayne’s
World” purchasers intend to buy more
than one cassette; and the combined

personal and family spending power of

12-20-year-olds is $82 billion.

“The research speaks to a potential
audience that really hasn't been tapped
in our business before,” says Perper.
“Typically, many direct-to-sell-through
titles have a wider demographic or ap-
peal to kids. This is a unique title as far
as the demographics are concerned.
We're in uncharted waters.”

The movie has also spawned a mil-
lion-selling soundtrack on the Reprise
label that hit the No. 1 position on The
Billboard 200. This week the sound-
track is at No. 60.

Paramount will use TV, radio, and
print to plug the title.

In the prime-time and syndicated
TV show mix are spots on “The
Arsenio Hall Show,” “Saturday Night
Live,” “Married ... With Children,”
“Fresh Prince Of Bel Air,” “The Simp-
sons,” “In Living Color,” “Young Indi-
ana Jones,” “Beverly Hills, 90210,” and
“Star Trek: The Next Genemtlon -
MTV will be used heavily. Print vehi-
cles will include Rolling Stone, Spin,
Premiere, and People.

The first stage of advertising will be-
gin prior to street date and run past it.
A second stage takes place in Sep-
tember, while a third rolls out before

Christmas.

A 25-city radio promotion is also be-
ing put together with consumers eligi-
ble to win copies of the movie,
“Wayne's World” caps, and a grand
prize of an all-expenses-paid trip to
New York to see a taping of “Saturday
Night Live.”

When consumers send in proof of

purchase {rom five Butterfinger candy
bars or five Butterfinger ice cream
bars, and fromn one “Wayne’s World”
tape, they can get a “Wayne's World”
cap, a $12 value, for only $5.

Nestle will promote the offer in Au-
gust and September with tags on its
Butterfinger TV and print ads, as well
as on in-store point-of-purchase mate-
rial in about 10,000 outlets. In turn,
Paramount will cross-promote the of-
fer on video store product displiys.
The offer will expire next Jan. 31.

Billboard«
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