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ADVERTISEMENTS

Soaring with a kaleidoscopic variety of
songs and a bold, full sound, Apolie 18
finds the band’s acclaimed song-wriing
reaching a new peak. THEY MIGHT BE
GIANTS begin a 100-date U.S. tourin
May. Street date: March 24.

On Elektra. 61257-2/4
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BILLBOARD PRESENTS
The 4th Annual Lo Nuestro
A LaMusica Latina

"The Most Tmportant
Latin Tssue of
the Year!"

ISSUE DATE: MAY 16
AD CLOSE: APRIL 21
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Aaron Tippin is charging up the charts
with “There Ain’t Nothin’ Wrong With The
Radio,” the first single from his newest
RCA Nashville release, Read Between
The Lines. This young man is creating
exciternent at all levels—retail, radio,
media—and stands ready to join the ranks
of country's best!! On tour in 1392

IT'S NOT A HIT
UNTIL IT'S A
HIT IN

BILLBOARD! |
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Sorting Out The Virgin/EMI Deal
Changes Are Likely In U.S.

This story was prepared by Adam
White and Jeff Clark-Meads in Lon-
don, Chris Morris in Los Angeles,
Steve McClure in Tokyo, and Ken
Terry in New York.

LONDON—The sale of the Virgin
Music Group to Thorn-EMI for $957

Billhoard Giving
Pop Uprisings Stars
Shirt Off Our Back

NEW YORK—Frem now on, when-
ever the nation’s new and developing
artists hit No. 1 on Billboard’s Heat-
seekers Albums chart, the manner of
their dress will be the banner of their
achievement—thanks to the introduc-
tion of Billboard’s Popular Uprisings

~NoN

Bilboary

BACK

Billsoard.

FRONT

T-shirts.

To date, T-shirts have already been
presented to Qwest/Warner Bros. re-
cording artist Tevin Campbell and
the members of Epic’s Social Distor-
tion, acts that have held the top Heat-

(Continued on page 144)
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SEE PAGE 36

million may lead to a realignment of
its U.S. operation and a partial con-
solidation of Virgin’s music publish-
ing division with that of EMI. What-
ever changes are contemplated, how-
ever, cannot take place until the
transaction is cleared by the Europe-
an Commission, which could take up
to five months to act.

The victory of EMI over its closest
competitor in the bidding, BMG,
came after the breakdown of elev-
enth-hour talks between BMG and
Fujisankei, which currently owns
25% of Virgin. According to Harry
Kaneko, GM for corporate develop-
ment at Fujisankei music subsidiary
Pony Canyon, the Japanese compa-
ny’s contract with Virgin allowed it
to match EMI’s bid, with or without a
partner, but Fujisankei finally decid-
ed to sell its stake instead.

Asked about press reports of bids
from Matsushita, which owns MCA,

Operation

and the Walt Disney Co., Virgin
founder and majority owner Richard
Branson replies, “Some parties at-
tempted to persuade their head of-
fices. David Geffen wanted to per-
suade Matsushita, and BMG wanted
to persuade Bertelsmann. We had
one or two other discussions; Disney
was one.”

In the end, Branson says, ‘“Thorn
came through with what we wanted
all round. Some others were close—
BMG got closest.” He adds, though,
“I very much wanted to be involved
with EMI.” Sources contend Branson
was concerned over how a German
acquisition of Virgin would play in
the British popular press.

He had the option of accepting
Thorn-EMT’s offer either in its shares
or cash. “It was exactly the same
deal either way,” he says. “My gut
feeling was to take shares, but in the

(Continued on page 133)

‘Pay-To-Play’
Gausing Int’l

B BY PAUL VERNA

NEW YORK—The controversial
policy known as ‘“pay-to-play”’—
whereby promoters and booking
agents charge rock
bands an advance
fee for the privilege
of showeasing in cer-
tain clubs—is gain-
ing ground in Los
Angeles, New York,
and the UK., accord-
ing to sources famil-
iar with the music
scenes in those markets.

The practice has been assailed at
the grass-roots level for years, par-
ticularly in Los Angeles, where

Glub Gambit
Gontroversy

307%-40% of the rock clubs use pay-
to-play, according to Tom Farrell,
rock nightlife editor at Music Con-
nection. Now, however, opposition
to it has taken on international mo-
mentum thanks to a
remark made by U2
lead singer Bono in a
recent interview
with the BBC's Ra-
dio One. Bono said
pay-to-play is “bol-
locks” and compared
it with national or in-
ternational acts pay-
ing promoters exorbitant sums for
a slot on a tour.
The artist’s comment is reverber-
(Continued on page 33)

Vid-Mkt. Glout
Not Film Focus

M BY PAUL SWEETING

NEW YORK—Beginning last De-
cember, consumers across Ameri-
ca began popping their eagerly
rented copies of “Terminator 2:
Judgment Day” into their VCRs
and settling back into their couch-
es for an evening of state-of-the-
art bang-bang, courtesy of Arnold
Schwarzenegger.

With more than 700,000 rental
copies in circulation, Carolco Pic-
tures’ “T2” will almost certainly
end up generating more total vid-

(Continued on page 54)

IN THE NEWS

Philips Offers To Buy
Rest Of Super Club

PAGE 9
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[ HOT 100 SINGLES
# SAVE THE BEST FOR LAST
| VANESSA WILLIAMS

THE BILLBOARD 200
# ROPIN' THE WIND
GARTH BROOKS
i HOT R&B SINGLES
# DIAMONDS AND PEARLS
| PRINCE& THENPG.
TOP R&B ALBUNS
# DANGEROUS
MICHAEL JACKSON
HOT COUNTRY SINGLES
# DALLAS
ALAN JACKSON
TOP COUNTRY ALBUMS
# ROPIN' THE WIND
GARTHBROOKS
HOT DANCE CLUB PLAY
# CHIC MYSTIQUE
| GHiC
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. |
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(ARISTA) |
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(LIBERTY) |

o (WARNER BROS).
HOT DANCE SALES
# REMEMBER THE TIME
MICHAEL JACKSON
TOP VIDEO SALES
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_ (WALT DISNEY HOME VIDEO)
| TOP VIDEO RENTALS
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In just the past two years, _has accumulated a list of

achievements that would make any veteran band
proud... over 2,000,000 units of the debut album STICK IT TO YA and over 1,000,000 8,

singles have been sold.
Their live EP, STICK IT LIVE, and their first full-length home video, FROM THE
BEGINNING, both went Gold. They played more than 300 concert dates in major
arenas across the country and have had four #1 MTV videos! That.was Chapter One...

- -7 Now get ready for Chapter Two...

: Campaign Highlights
. Simuitanenus release of Cassette/CD/Home Video
* 14 song CD/12 song Cassette/75 minute Home Video
® Two minute Home Video trailer available
e “TheWild Life”, The first track to AOR - Add date 4/13
® Massive MTV exposure begins prior to release including -
“Headbangars” special, “Like We Care” special, MTV “Most Wanted™ and mnré;
* Extensive P.0.P. available NOW -
30 day “countdown to in store” calendar/ Two sided banner/
Giant door poster/2x3 personality poster/Flats/
Counter display to hold CD/Cassette/Home Video
® MTYV teaser and release spots
* Consumer print campaign in... Rip/Metal Edge/Hit Parader/Circus/Faces . .
® Major press coverage i

® National tour this year
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Produced by Dana Strum and .’
” . ; ; by £ = o S Mark Slaughter
Chlysalls. . . e : s ¥ LY RN - - Management: Budd Car for
© 1992 Chrysalis Records : F2/21911 é g ‘ Carr/ Sharpe Entertainment
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Philips Proposes Super Glub Buyout
Deal Conditioned On Restructuring Of Debt

EBY ED CHRISTMAN
and MARC MAES

NEW YORK—Philips, the Dutch electron-
ics giant that owns 51% of the financially
troubled Super Club N.V, is proposing to
buy the remaining 49% of the retailer, on
the condition that bondholders and banks
first restructure the $630 million or so in
debt it owes them.

Simultaneously, Belgium-based Super
Club N.V., which owns 500 video and music
stores in the U.S., announced it lost about
$125 million in the nine-month period ended
Dec. 31, 1991, due to high interest pay-
ments and costs associated with a corpo-
rate restructuring,

Meanwhile, in the U.S., Atlanta-based
Super Club Music Corp., which runs 295
stores under the logos of Record Bar and
Turtle’s, experienced a cash-flow problem

Schwartz Hands Vid
Accounts To Ingram

B BY EARL PAIGE
and JiM McCULLAUGH

LOS ANGELES—Schwartz Bros. Inc., the
venerable wholesaler founded in 1946, has
turned over its home video distribution
business to Ingram Entertainment, as the
Lanham, Md.-based firm fights to stave off
bankruptey.

At press time, the future of the audio
portion of Schwartz Bros., a pioneer in in-
dependent label distribution, remained
cloudy, with the company continuing to ne-
gotiate with its bank, according to Jim
Schwartz, president of SBI.

The crisis at the cash-strapped SBI was

(Continued on page 145)

MEET OUR ARTIST: JOHN MARTINEZ

The cover illustration for this issue was created exclusively for
Billboard by John Martinez. Martinez's work
includes posters and commemorative prints

in late January that forced the chain to ask
the six majors for extra time on payments
due for product bought for the holiday sell-
ing season, acknowledges Darrell Baldwin,
president of Dallas-based Super Club N.A.
But he adds that the extra dating allows
Super Club Music to remain financially
sound.

In Europe, Philips spokesman Ben
Geerts says, “The first aim is to conclude
an arrangement with both the banks and
the bondholders, because they must be

aware of certain financial sacrifices.”
According to The Wall Street Journal,
Super Club owes banks about $418 million
and bondholders about $216 million.
Financial sources speculate that Super
Club’s banks and bondholders will be asked
to forgive some of the company’s debt, or
Philips will threaten to place the company
in receivership, the European equivalent of
bankruptey. If they agree to restructure
the debt to Philips’ satisfaction, the Dutch
(Continued on page 145)

B BY BILL HOLLAND

Following is the second in a two-part
series about the nationwide fight
against piracy of sound recordings.

WASHINGTON, D.C.—Without the
anti-piracy campaigns mounted by the
Recording Industry Assn. of America
over the years, the marketplace for bo-
gus product would be virtually wide
open and unimpeded. But, despite the
best efforts of the RIAA anti-piracy
unit—criss-crossing the country to lec-
ture, lobby, cajole, and assist police and
district attorneys and form retailer out-
reach programs—the industry is still los-
ing an estimated $400 million a year to pi-
rates.

So what do record label executives, re-
tailers, and law enforcement officials
think about the domestic problem of

Anti-Piracy Pundits Gite Need For
More Local, Grass-Roots Attention

RIAA anti-piracy team’s efforts to con-
trol it?

Those retailers who are aware of the
RIAA’s programs say they believe the
unit is doing as well as it can. But most
believe the fight against piracy—at least
in the analog cassette format—is a war
that cannot be completely won.

Why not? Anti-piracy advocates cite
the lack of grass-roots, label-by-label in-
volvement, which they say could trans-
late into greater local law enforcement
awareness and action.

Most affected by piracy, they note, are
black and Hispanic product.

Henry Droz, president of WEA, calls
the piracy issue “a war.” He says he has
suggested at RIAA board meetings that
individual record companies initiate their
own anti-piracy efforts, WEA has done
so at branch offices in New York and At-
lanta, efforts that have paid off with ma-

for the Newport Jazz Festival and the New
Orleans Jazz & Heritage Festival, among
various musical special events. He created
numerous pieces for the New York City Op-
era and for the past two years has been
working with the Metropolitan Opera Guild.

Martinez currently operates his own graphic design firm, J. and

M. Martinez Ltd., in New York.

retailers there about their experiences.

OH 43305-2011. 1-800-669-1002.

OPERA AIMS TO REIGN IN SPAIN

Opera is fast becoming music for the masses in Spain, where
upcoming mega-events featuring superstar artists are sure to
spur the process. Howell Llewellyn sets the scene. Page 20

CASE STUDY OF JEWEL BOX IN CANADA
Now that the U.S. is headed for jewel-box-size CD packaging,
those contemplating a longboxless world might want to exam-
ine the situation in Canada, where jewel boxes have been the
standard since 1988. Larry LeBlanc talks to manufacturers and

PARTY TIME AT THE GRAMMYS

Feeling festive? Then stop by some Grammy parties. Page 60
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Retailers’ Record-Glub
Plight Falls On Deaf Ears

W BY ED CHRISTMAN

NEW YORK—While retailers say
they plan to once again press home
complaints about the marketing tac-
tics of record clubs to labels at this
year’'s NARM convention, they ap-
pear to be on the verge of losing ev-
ery concession they won at last
year’s meeting.

The Capitol-EMI family says it is
involved in negotiations to rejoin the
BMG and Columbia House record
clubs, while Geffen says it, too, may
head in that direction.

At last year’s National Assn. of
Recording Merchandisers’ conven-
tion in San Francisco, merchants
were loud and united in their com-
plaints against the record clubs’ mar-
keting tactics, which they said hurt
the perceived value of CDs. Record
clubs use attractive offers like “eight
CDs for a penny” to entice consum-
ers to join.

As a result of retailers’ complaints,
many label executives said they were
sympathetic and would reconsider
their stance on record clubs. But only
Geffen and the labels in the Capitol-
EMI family pulled out of the clubs.

In making those moves, executives
in both camps said they expected
merchants to reciprocate by support-
ing their product in stores. But exec-
utives with those labels say they
have been disappointed by the retail-
ers’ response.

Eddie Gilreath, Geffen head of
sales, says, “In trying to be sympa-
thetic to and understand the needs of
our accounts, we decided to not re-
new our contracts and pull out of the

record clubs. But in doing so, we said
to the retailers, ‘If we are going to
take this hit, which amounts to mil-
lions of dollars, we want [retailers] to
respond in kind by insuring that our
product will be better represented
and have a stronger presentation in
[your] stores.” ”

Over the last five months, Geffen
has checked stores very carefully and
has not found signs that retailers are
making any additional effort on the
label’s behalf, he says.

“We weren’t looking for miracles,”
Gilreath says. “We didn’t want any-
one to triple their orders. But if they
had 25 line items, maybe stretch that
to 35. Or if they carry one unit on cat-
alog titles, then maybe they could
carry two copies on some of them.”

But Geffen did not find any signs
that retailers were minimally sup-
porting the label, “let alone doing
what I just outlined,” he adds. “It’s
very disappointing to walk into a
store and find one or no titles of Don
Henley, Peter Gabriel, or Aerosmith,
and they have very strong catalogs.”

Despite its disappointment, Geffen
is not yet at the point where the Capi-
tol-EMI labels are. “We still think
there is an opportunity here to work
with retailers,” Gilreath says.

Geffen plans to have ‘“additional
conversations with retailers and if we
find that we can’t get the catalog sup-
port that we wanted, then we will go
back in [the clubs],” he adds.

At Capitol-EMI, CEMA president
Russ Bach confirms the company is
negotiating with the record clubs.
“Initially, there was a lot of activity

(Continued on page 126)

W BY BILL HOLLAND

WASHINGTON, D.C.—The FCC
voted March 12 to allow a single ra-
dio licensee to own up to 30 AM and
30 FM stations. The current limit is
12 AMs and 12 FMs.

The FCC also voted to relax its
duopoly rule, which allots only one
AM and one FM per owner in each
market. A single operator in a smnall
market (one to 15 stations) would be
allowed to own as many as one AM
and two FMs in that market. Own-
ership limits in a small-end medium
market (15-30 stations) would be
two AMs and two FMS, in a large-
end medium market (30-40 outlets),
three AMs and two FMs, and in a
large market (40 or more stations),
three AMs and three FMs.

All the increases are subject,
however, to a listenership cap of
25% of a market, except in markets
with fewer than 15 outlets. In addi-
tion, the FCC plans to review the
ownership rules next year.

Facing congressional pressure on
ownership limits, the FCC also
tightened its rules on time-broker-
age deals (also known as local mar-
keting agreements, or LMAs). It
now requires all stations entering
LMA agreements to file documents
with the commission explaining the
details. The FCC also limited siinul-
casting of stations entering LMAs

FGC Raises Ownership Cap
Also Votes To Relax Duopoly Rules

to 25% of their total programming.
Further, a station will not be per-
mitted to time-broker another local
station that it could not own under
the revised ownership rules.

The only commissioner not to
vote in favor of the changes was
William Barrett, who abstained
with reservations.

The FCC actions follow a March
11 hearing at which Senate Commu-
nications Subcommittee members
had included the ownership-
changes issue in a hearing initially
scheduled to discuss an AM stereo
standard.

FCC chairman Alfred Sikes told
the senators changes were needed
in radio rules because of a faltering
economy and new competitive me-
dia. He said these factors had pro-
duced a situation in which “more
than half of all radio stations are
currently in the red.”

He also said expanded ownership
limits would help minorities, but
several legislators, including Sen.
Ernest Hollings, D-S.C,, did not buy
the argument.

Rep. John Dingell, D.-Mich.,
chairman of the Commerce Com-
mittee, and Rep. Ed Markey, D.-
Mass., chairman of the Communica-
tions Subcommittee, have also told
Sikes they will not support total ab-
olition of the rules because smaller
broadcasters might be harmed.

He’s Got Culture. RIAA president Jason Berman, left, presents the 19th Cultural
Award to Ralph Oman, register of copyrights, at a gala dinner in Washington, D.C.
The event was attended by more than 1,500 music industry executives and
government officials, including 120 congressional members. The highlight of the
evening was a performance by multi-Grammy-winner Natalie Cole.

BMG Credits Local Acts As
Int’l Share Rises To 15%

W BY KEN TERRY

NEW YORK—BMG International’s
world market share (excluding the
U.S)) rose to 15% of units sold last
year from 13.4% in 1990, the company
says. Altogether, the division moved
about 170 million units in 1991.

While acknowledging that the addi-
tion of MCA/Geffen to its distribu-
tion pipeline was a factor in the up-
swing, BMG International president/
CEO Rudi Gassner stresses the
growth in his company’s sales of local
material.

Gassner freely admits that “our
weakness is in English-speaking rep-
ertoire. But I think sometimes what
is overlooked is how important local
repertoire is for a multinational com-
pany. Obviously, in the long term, we
want to have both at the success level
we desire.”

Of BMG International’s $1.6 billion
in sales in 1991, approximately $1 bil-
lion, says Gassner, came from Eu-
rope, with the other $600 million
evenly divided between the Asia-Pa-
cific and Latin American regions. (In-
cluding the U.S., BMG is said to be a
$2.5 billion-a-year company.)

Gassner attaches great importance
to BMG’s growth in Japan, where
1991 sales rose 56.5% to 9.71 million

units, compared with an industry-
wide increase of only 4%. Although
he says BMG is still No. 4 or No. 5 in
that market, he claims BMG’s mar-
ket share has doubled in Japan since
it started its own company there
three years ago.

In France, he says, the success of
local acts such as Patrick Bruel and
Rock Voisine helped boost BMG’s
sales by 26.9% to 11.12 million units
last year. Now established as the na-
tion’s third-largest record company
(after PolyGram and Sony), BMG
France has also become profitable,
says Gassner, whereas it was losing
money a few years ago when BMG
took over from RCA.

He also cites Scandinavia as a ma-
jor contributor to BMG’s success.
“When [BMG] took over, Scandinavia
was on a license basis,” he recalls.
“[RCA] didn’t have their own compa-
nies ... Four years ago we set up
Scandinavian companies, and they’ve
established themselves as No. 2 in
the market. It’s a combination of lo-
cal repertoire and the exploitation of
international repertoire.”

Last year, BMG says, its sales in
Denmark soared 93.2% to 1.03 million
units. The story was the same in Nor-
way, up 81.7% to 1.35 million units,

(Continued on page 133)

Sony Maximizing
Upcoming Rollout
Of Its Mini Disc

W BY SUSAN NUNZIATA

NEW YORK—Sony Corp. is on
schedule with its new recordable mini
disc format and expects to resolve
key issues, such as packaging, within
the next 30-60 days, according to com-
pany executives.

Sources close to Sony say the prod-
uct will be launched in the first week
of November. Multiple units are ex-
pected to be available, including some
or all of the following: a portable rec-
ord/playback unit, an in-dash car ste-
reo, a boom-box style portable, and a
mini-component home stereo model.

The portable, Walkman-style rec-
ord/playback model is the company’s
primary focus, and sources say it will
list in the $400-$500 retail price range.
In addition, a second generation of
product, slated for introduction in
1993, could include a diminutive play-
back-only portable.

Sony is working with several pack-
aging proposals for prerecorded soft-
ware and plans to discuss these when
it presents a prototype MD unit at
this week’s convention of the Nation-
al Assn. of Recording Merchandisers
in New Orleans, according to Bob
Sherwood, VP of sound technology
marketing with Sony Software Corp.

“The whole packaging issue is un-
der serious discussion, and that will
all be decided within the next 30-60
days at the most,” says Tommy Mot-
tola, president of Sony Music.

One packaging prototype is a 3.5
inch plastic jewel box in which the 2.5-
inch disc floats on a slightly raised
platform. The box would include a
booklet for graphies and information,
like the CD jewel box.

“It’'s a great package, it looks un-
like anything else that's out there,
and we're trying to find out if it will
fit the marketplace based on fixtur-
ing, based on the ability to see the
product itself, and all the other crite-
ria,” says Sherwood. “And we’ve
asked a lot of packagers of recorded
product to participate in coming up
with a package as well.”

Sony Music plans to release 300-
500 titles at the time of MD’s hard-
ware launch, according to Mottola.

Other major labels have expressed
varying degrees of support for the
MD format, including EMI, Warner
Music Group, BMG, Virgin Records,
and Geffen Records. By press time,
Philips-owned PolyGram and Matsu-

(Continued on page 126)

Ganadian Porn Ruling Yields Gonfusion

@ BY LARRY LeBLANC

TORONTO—The Supreme Court of
Canada has upheld the constitutional-
ity of a federal law that protects cer-
tain types of sexually explicit materi-
al. However, in attempting to clarify
what material is protected by the law,
the court appears to have left much
open to local interpretation, accord-
ing to retailers and law enforcement
officials.

In a 90 decision, the court upheld
the obscenity provision in Section 163
of the Canadian Criminal Code as
constitutional. The court moved to
clarify the law by stressing that non-
violent sexually explicit material that
is neither degrading nor dehumaniz-

ing is not prohibited. The court said
the law also protects sexually explicit
material that has scientific, artistic,
or literary merit.

The Feb. 27 ruling, written by Jus-
tice John Sopinka, states that depic-
tions of explicit sex between adults
are not in themselves obscene. How-
ever, the court also ruled that Parlia-
ment was acting within its power in
outlawing material that could con-
tribute to violence against women.

The decision by Canada’s top court
dealt with the appeal by Donald V.
Butler, owner of Avenue Video Bou-
tique in Winnipeg, Manitoba, of a
conviction on eight obscenity counts.
Butler was charged in August 1987
with 173 counts of selling obscene

tapes, or possessing them for the
purpose of distribution.

His conviction was upheld on all
counts by the Manitoba Court of Ap-
peals in a 3-2 decision.

Butler appealed to the high court
on the grounds that the material was
protected by the guarantee of free-
dom of expression in the Canadian
Charter of Rights and Freedoms,
which came into effect in 1982.

In its ruling, the high court set out
several tests for lower courts to use
in determining what generally consti-
tutes the undue exploitation of sex:

© The portrayal of sex coupled with
violence.

o Exploitive sex that degrades or

(Continued on page 63)
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Innovative Marketing Is Key To Success

KEEP SELL-THROUGH GROWING

EBY JACK PETRIK

Of all the businesses I have had the
opportunity to manage in my career,
I cannot think of another that has
challenged me quite like home video.
Not only because of its fast-paced
evolution, but also due to its unpre-
dictable nature.

In what other business can you ask
10 industry mavens their advice on
how to market a title and receive 10
completely different answers? The
truth is, we are still defining and re-
defining the marketing methods that
propel consumers to buy our product.
It is our challenge, as entrepreneurs
of this nascent industry, to ride the
crest of this unpredictability, to take
risks and to seize opportunities.

The sell-through sector has
emerged as a driving force in shaping
the industry’s pioneering nature. It
will meet or exceed rental in 1992 or
1993 and, according to certain re-
ports, constitutes a $4 billion domes-
tic business—huge by any standards.
What was once the exclusive domain
of feature films is now open to every
imaginable category, including exer-
cise, how-to, music, children’s, fine
arts, and current-events videos. The
size of the sell-through market is
shown by the fact that Turner Home
Entertainment last year moved
500,000 units of its Gulf War video se-
ries—a number comparable with that
shipped on the largest rental titles.

That series, along with MPI’s “De-
sert Storm” series and documenta-
ries like Pacific Arts’ “Civil War,”
have shown the potential for informa-
tion-based video product. These and
other special-interest projects are in-
triguing because they were not obvi-
ous “home-run” ideas. They were sol-
idly conceived, but, in true pioneer
fashion, it was the marketing that ig-
nited consumer interest. Experimen-
tation with such elements as packag-
ing, distribution, direct response, and
pricing transformed them into not
only feasible but lucrative franchises.

With these innovative marketing
efforts came the major commitment
from retailers such as Blockbuster,
large grocery store chains, and mass

merchants that enhanced sell-
through inventory with in-store focus
and promotion—a clear-cut break
from the past.

So where do we go from here?
Many opportunities lie ahead. Suppli-
ers, for instance, have before them a
growing number of unconventional
distribution outlets to take advan-

victory’

Entertainment.

tage of: Grocery stores, bookstores,
mail-order houses, catalogs, and su-
permarkets are just a few of them.
Strategic alliances overseas can be
cultivated when possible. Distribu-
tion to these offshore markets will be
increasingly lucrative as the world
market grows.

Suppliers can package product
with broad-based appeal in mind. The
presentation of home video is begin-
ning to parallel the packaging of oth-
er products such as books, maga-
zines, and drug and beauty items.
Merchandising and promotion of the
product are also becoming more so-
phisticated. Shelf-talkers, floor dis-
plays, and eye-catching racks are be-
coming more commonplace, as are
multifaceted cross-promotions com-
bining home video with TV and film.

Programming for the burgeoning
sell-through category must stand the
test of time. It should be enlighten-
ing, entertaining, and worth owning.
The makers of sell-through software
will continue to emulate the publish-
ing industry as they further distin-
guish the product in order to satisfy
consumer needs.

Collectible video titles, for in-
stance, resemble the hardcover book
with its long shelf life. They are the
coffee-table editions of the industry.
Perishable products, such as home
video’s foray into current-events pub-

‘The strong
emergence of the
sell-through genre
is truly an industry

Jack Petrik is president
of Turner Home

lishing and heavy-metal magazines,
imitate the paperback book, immedi-
ately satisfying the viewer’s urgent
appetite for information.

Turner’s success with the Gulf
War series has encouraged us to pro-
duce new titles examining such topics
as the Russian coup, the 50th anni-
versary of Pearl Harbor, and signifi-
cant news stories and
milestones of the past
year. Each title has
its distinct purpose
and price point, but
all serve as thought-
provoking education-
al devices, offering
analyses and insight
instead of merely re-
cycling television pro-
gramming.

But the best-engineered program-
ming ideas can be all for naught if
one does not know the audience. The
Clarence Thomas confirmation hear-
ings, for instance, garnered sky-high
TV ratings, but would not necessarily
make for a salable home video.

The strong emergence of sell-
through is truly an industry victory.
But this is only the beginning, as the
coming decade will be one of great
change and challenge for the busi-
ness and the sell-through supplier.

Now that the possibilities are being
realized, home video companies must
act to keep up sell-through’s momen-
tum and give consumers reason to
continue to buy videos—to make pur-
chasing a good experience. First, sup-
pliers must follow the consummate
business adage—to provide quality
product at a fair price. Information is
valuable, and people will pay for it if
they receive decent value in return.

Secondly, we must continue to
learn from other industries, such as
publishing and recording. Home vid-
eo is an outgrowth of its well-estab-
lished brethren and can derive many
ideas and opportunities from them.

The VCR now holds more potential
than we could ever imagine. We must
venture into uncharted territory, em-
brace creative challenges, and keep
in mind that in the grand scheme of
things, we still have a long way to go.

! Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
| of Billboard or its management. Contributions should be submitted to Com-

mentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.

CONSUMER-FRIENDLY PACKAGE

Now that the Recording Industry
Assn. of America has announced its
members’ plans to use environmen-
tally friendly CD packaging early
next year, I would hope that they
will now focus on another area that
needs examination—a consumer-
friendly package.

As a consumer of recordings for
more than 30 years and an avid con-
temporary music fan, I wish the
RIAA would examine the omission
of important information from CD
packaging. I now fear that what
will be better for the environment
may lead record companies to skimp
on the contents of CDs.

While I find it incredible that per-
formers still produce new releases
with less than 50 (sometimes even
40) minutes of music, I find it even
less credible that the individual
song and album recording time is
absent from the exterior and interi-
or of the package. I understand that
there are limitations due to the com-
pact configuration of the disc, but
truth in packaging would certainly
be a benefit to consumers.

Furthermore, with individual CDs
allowing for 70 minutes of music,
perhaps there should be a sliding
price scale for discs, according to
length. A CD with 30-35 minutes of
music, like the early Beatles record-
ings, should not be priced at the
same level as discs with 50-60 min-
utes of music. With the cost of ev-
erything constantly inflating, it
would be a welcome surprise to see
recordings sold at levels equal to
their contents.

Neil S. Friedman
Brooklyn, N.Y.

NIX TO ROBIN HOOD STRATEGY

In reference to Richard Warren’s
letter in the Feb. 29 issue of Bill-
board, it amazes me that anyone can
try to justify stealing by saying ei-
ther that they’re poor, so it’s OK, or
that the person they’re stealing
from is rich, so it’s OK.

Warren refers to Nina Ossoff as
a “struggling songwriter,” yet at
the end of the end of the letter says
he does not want to be “subsidizing
wealthy members of the industry.”

The point Warren misses is that

THINK ABOUT INTERAGTIVE MUSIC RIGHTS NOW

LETTERS

H BY ANDREW S. ZUCKER

We are all used to thinking of our own specialty
within the entertainment industry—be it film, tele-
vision, or recording—as separate from the other
areas. The time for this attitude may soon pass,
however, as interactive entertainment breaks
down these practical, yet artificial boundaries.

The advent of interactive technologies, such as
virtual reality, will bring upon us many new ways
to exploit our music, film, and television-related
productions. Untold fortunes may be reaped by di-
rect use of interactive technology or in the cre-
ation of additional ancillary markets.

Equal to the potential boon of this new technolo-
gy will be the possibly nightmarish problem of
fairly dividing the income produced by virtue of
said exploitation in proportion to the contributors’
contributions. Many individuals and companies will

be big winners while others will lose out because
they were unable to recognize and protect the value
of interactive entertainment rights early on.

Artists of every nature could again be the big
losers as companies that offer them employment
acquire interactive rights for little or no compensa-
tion as part of a blanket grant of rights or in some
other way. (How often have we lawyers seen that
language: “. .. in all media now known or hereaf-
ter discovered ...” or “... to the extent permitted
by the applicable guild”?)

Likewise, U.S. companies may lose big as for-
eign investors purchase catalogs, take over pro-
duction and distribution, and otherwise assume
control of untapped ancillary markets while failing
to observe an obligation to pay royalties to their
U.S. counterparts. (If you thought colorization of
motion pictures was expluitative, you may not
have seen anything yet!)

We do not have sufficiently definite terminology
in our written contracts to identify, protect, or ap-
portion these rights, nor have our government rep-
resentatives—with the exception of Sen. Al Gore,
D-Tenn.—recognized the need to protect these in-
terests through legislation.

Let’s wake up to the value of the “interactive”
potential of our existing catalogs and libraries. Re-
serve those rights. Define those terms.

Twenty years from now, when we don’t simply
“watch a movie” but instead are active partici-
pants in digitalized versions of “old” motion pic-
tures of the '90s, the value of what is being sug-
gested here will be readily apparent.

Andrew S. Zucker is an entertainment attorney
in Century City, Calif., and founder of the
Academy of Interactive Entertainment Arts
and Sciences.

songwriters (both struggling and
“wealthy’’) are being deprived of
earnings to which they are entitled.
It is not up to any of us to decide
that anyone is wealthy enough, and
that usurping their royalties is
therefore justified.

I might also suggest that not all
home-tapers are people of modest
means, as Warren indicates. Some
just do not realize they are stealing
someone else’s livelihood.

Joan Schulman

VP, Administration & Licensing
PolyGram/Island Music Publishing
Burbank, Calif.

ARTISTS, WAKE UP!

I am sure there will be a lot of re-
sponses to “Prime Time Live” s
recent exposé on sexual harass-
ment in the music industry. The re-
action I would like to see is that of
artists on the labels who employ
the accused. So many musicians
are currently involved in social
causes and ardently declare their
‘“political correctness,” but will
they say they don’t want men who
victimize women working their
records?

Will artists who work so hard to
save the world’s environment,
such as Don Henley and Sting, re-
fuse to let their labels hire Marko
Babineau to work their records?
How about successful women per-
formers such as Madonna and Ja-
net Jackson? Will all the artists
performing at Farm Aid this year
care as much about the secretaries
who work at their labels as they do
about farmers they have never
met?

The music industry has done so
much to help so many causes that
it is an embarrassment that sexual
harassment is considered so ram-
pant in the industry that it war-
rants network news coverage.
World-renowned musicians en-
courage us to vote, recycle, and
join the fight against AIDS,
among other things. I encourage
them to pay a little more attention
to how the business of working
their records is done. Their influ-
ence could make a difference.

Annie Fort
New York

SOCIAL ANGST
It has been said that the waves of
social angst and ire crest on the
shores of popular musie, and a
glance at the charts in recent
months reveals a startling com-
mentary on the frenetic '90s.
Consider the numerous appear-
ances of the word “rush’ over the
past eight months: Paula Abdul’s
“Rush Rush,” Big Audio Dyna-
mite IT’s ‘““Rush,’” Luther Van-
dross’ ““The Rush,” Richard
Marx’s “Rush Street,” Eric Clap-
ton’s “Rush” soundtrack, and, of
course, “Roll The Bones” by Rush.
The societal significance and im-
pact of this pop phenomenon re-
mains a mystery ... but it sure
beats the heck out of ‘““Feelin’
Groovy’’!
William Simpson
Los Angeles
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Cole Takes 2 Soul Train Trophies;
Color Me Badd Has Good Night, Too

@ BY JANINE MCADAMS

LOS ANGELES—Natalie Cole, who
scored five Grammy awards for her
“Unforgettable” album, received two
Soul Train Music Awards March 10 at
the sixth annual ceremonies held at
the Shrine Auditorium here.

Cole, who did not attend but taped
an acceptance speech for the pro-
gram, won in the categories of best
R&B/soul album of the year, female,
and, surprisingly, best jazz album.
She had been nominated in four cate-
gories.

Cole was not the only dual winner.
Color Me Badd, which was nominated
for two Grammy awards, took home
two Soul Train awards for “I Wanna
Sex You Up”: best R&B/soul song of
the year and best R&B/soul single
by a group, band, or duo. The Giant
Records act, nominated in three Soul
Train categories, beat out heavy com-
petition, including Boyz II Men, Jo-
deci, Sounds Of Blackness, and BeBe
& CeCe Winans.

The most exciting moments of the
awards—which were founded by
“Soul Train” producer and host Don
Cornelius to honor the best in R&B,
jazz, gospel, and rap—belonged to
special honorees Janet Jackson, who
received the prestigious Sammy Da-
vis Jr. Award as entertainer of the
year, and Prince, who was given the
Heritage Award for career achieve-
ment. The presentations were en-
hanced by video montages of their
music and videoclips.

Jackson, who is the second mem-
ber of her famous family to receive
this award, after her brother Michael
(who was the inaugural recipient),
congratulated presenter John Single-
ton on his two Academy Award nomi-
nations as she took the podium.
Thanking producers Jimmy Jam &
Terry Lewis, her fans, and Cornelius,
Jackson commented, “It’s truly an

honor to receive such a prestigious
award. Sammy Davis Jr. inspired me
from the very beginning.” Jackson
was named entertainer of the year
for the inspiring messages contained
in “Rhythm Nation 1814,” its sales
success, its many successful videos,
and her sellout tour.
The presentation of the Heritage
(Continued on page 144)

Gold Debut. Atlantic recording artist Marc Cohn, who recently won the Grammy
award for best new artist, is presented with a gold album, signifying sales of
500,000 units of his self-titled debut. Shown, from left, are Atlantic co-chairman/
co-CEO Ahmet Ertegun; Atlantic senior VP Tunc Erim; Cohn; Perry Watts
Russell of M.F.C. Management; Atlantic co-chairman/co-CEQ Doug Morris; and
Atlantic vice chairman/CFO Mel Lewinter.

Sony Makes Export Policy Grystal Glear

@ BY ED CHRISTMAN

NEW YORK—In a new crackdown
on one-stops exporting product out-
side of the U.S., Sony Music Distribu-
tion has reaffirmed its policy by serv-
ing notice to wholesalers about the
consequences of violating its policy.
While Sony officials decline to com-

Windham Hill
Founder Launches
Spoken-Word Label

NEW YORK—Will Ackerman,
founder and chairman of Windham
Hill Records, has launched a new la-
bel, Gang of Seven.

The label, based in Mill Valley,
Calif., will release recorded mono-
logs, essays, and reminiscences from
such personalities as Academy
Award-winning screenwriter Barry
Morrow, naturalist/writer Peter
Matthiessen, cartoonist Lynda Barry,
radio personality Tom Bodett, come-
dienne Nora Dunn, and journalist
Richard B. Stolley.

“I'm trying to avoid the term ‘spo-

(Continued on page 145)

ment, sources say the distributor has
warned Pacific Coast One Stop in
Chatsworth, Calif., and Win Records
& Video in Elmhurst, N.Y., about
shipping product outside the U.S.
Some suggest the companies were
merely warned, while others believe
both were put on hold, meaning they
would no longer have purchasing
privileges. Whichever it was, Sony is
telling other one-stops it caught Pa-
cific and Win and will not tolerate vio-
lations of its policy on exports.

Win president Sam Weiss says,
“The rumors are not warranted be-
cause we haven't been put on hold.”
He declines to comment further. Pa-
cific Coast issued an unsigned state-
ment saying, “We understand Sony’s
policy, and we plan to continue to
abide by it.”

Last year, Sony and other distribu-
tors issued policies on exporting out-
side the U.S. Most sources say the
policies were really aimed at product
going to Europe and that the majors
continue to close their eyes to ship-
ments heading for Japan.

Initially, most one-stops abided by
rules on exporting. But they gradual-
ly began testing them, first sending
nonparallel product to Europe and
then shipping catalog product.

Things apparently began to heat

up when executives of several major
one-stops, including CD One Stop in
Bethel, Conn., Bassin Distributors in
Miami, and Win, went to the MIDEM
convention. At the time, executives at
those companies said they were go-
ing to MIDEM for their independent
distribution businesses.

One-stop operators say the majors
do not have a legal leg to stand on in
their fight to stop exports. But on a
practical basis, they say, the majors
can make their lives miserable with
late shipments and other tactics.

@ BY EDWARD MORRIS

NASHVILLE—In a case that gets
more curious by the day, BMG Mu-
sic—the parent of RCA Records—
has filed a suit against Clint Black
in U.S. District Court here, asking
the court to confirm that Black is le-
gally bound to the label for at least
six more albums.

According to the complaint, filed
March 9, Black’s representatives
have notified BMG/RCA that he
does not consider the two separate
contracts he signed at the begin-
ning of his association with the la-

BMG Suit Says Glint Black
Is Still Bound To Label

bel in 1988 as binding.

Currently, Black is RCA’s best-
selling country act. His first two al-
bums—*‘Killin’ Time” and “Put
Yourself In My Shoes”—have each
been certified double-platinum.

The original contract calls for the
initial album, plus the right to seven
consecutive options for additonal al-
bums. Black’s third RCA album is
scheduled for a September release.

Still a mystery is Black’s sudden
departure in January from manag-
er Bill Ham, whose BH Associates
signed Black to the label on May 2,

(Continued on page 137)

Sire Revives Blue Horizon

Logo For New,

@ BY CRAIG ROSEN

LOS ANGELES—Sire Records has
reactivated Blue Horizon Records to
serve as a home for new and catalog
soul, country, jazz, and blues titles.

The first title on the revived im-
print will be “Pictures And Paint-
ings” by Charlie Rich, set for April 14
release. The effort marks the first al-
bum from the country singer in more
than a decade. During the "70s, the
singer, known as “the Silver Fox,”
scored a number of country-pop
crossover hits, including ‘“Behind
Closed Doors” and “The Most Beauti-
ful Girl.”

“Sweet Soul Music,” a collection of
Southern soul singles inspired by the
forthcoming Peter Guralnick-penned
book of the same title, will follow
May 12.

Sire president Seymour Stein and
VP/A&R Joe McEwen will oversee
the revived label. No additional staff-
ing is planned, and titles issued on
the imprint will sport both the Sire
and original Blue Horizon logos.

“The music released on Sire/Blue
Horizon will be bound in a spirit and
sensibility directly connected to the
heart of early soul, rock’n’roll, coun-
try, jazz, and blues,” Stein said in a
statement. “The A&R direction of the

Gatalog Sets

label will, for the most part, be deter-
mined by Joe McEwen, who as a fan,
collector, writer, disc jockey, and ar-
chivist is tied, heart and soul, to this
music.”

According to McEwen, Blue Hori-
zon was resurrected to “differentiate
a select group [of releases] from

(Continued on page 126)

PLG Enters Exclusive
Production & Distrib
Deal With Alpha Label

NEW YORK—The PolyGram Label
Group has inked an exclusive produc-
tion and distribution agreement with
Alpha International Records.

Under the deal, all future releases
from the Philadelphia-based label will
go through PolyGram Group Distri-
bution. Not every project, however,
will be handled by the PLG market-
ing and promotion staff.

According to Rick Dobbis, presi-
dent of PLG, the labels will be “work-
ing [together] on those projects that
we mutually agree upon as we would
any other project from the label

(Continued on page 144)

#@BY ADAM WHITE

LONDON—Paul McCartney is per-
sonally pitching for the foundation
of a music school in his hometown.

The proposed Liverpool Institute
for the Performing Arts (LIPA) re-
quires at least $20 million to get
started. To help raise that money,
McCartney spoke at a Feb. 21 lun-
cheon in London attended by more
than two dozen leading U.K. music
publishers. Also present was EMI

McGartney Pitching Liverpool School

Music president/CEQ Jim Fifield.

McCartney has already put mon-
ey where his roots are, recently
pledging to the LIPA campaign
more than $40,000 from his music
publishing income. Earlier this year,
he gave half of his $175,000 win-
nings from the Polar Music Prize
(Billboard, Feb. 15) to the fund-rais-
ing effort.

Individual or corporate donors
have covenant options ranging from
about $87 (“Your name on a seat”) to

$8,700 or more, which gains the giv-
er identification in the would-be
school’s entrance hall.

Plans for the school were an-
nounced almost two years ago,
when McCartney made an initial ap-
proach to various music industry in-
terests. Donors since then have in-
cluded Apple Corps, BMI, ASCAP,
ICM, BMG, Virgin Records, and
Sony Music.

If it proceeds, the facility will

(Continued on page 137)
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COMMITMENT OPENS THE DOOR.

AMY GRANT HAD TIME
FOR 4 HIT SINGLES SO FAR
FROM AN ALBUM THAT KEEPS ON
GIVING.

TRIPLE-PLATINUM

PLATINUM IN FOUR WEEKS

TIMELY GROOVES MEET PURE
SOUL ENERGY AND PUT IT ALL
INTO PERSPECTIVE.

BUILDING WITH THE HIT
““BREAKIN’ MY HEART (PRETTY
BROWN EYES)*

A R

BRYAN ADAMS MADE
TIME FOR THE BIGGESY SINGLE
OF THE YEAR, A SOLD-OUT
WORLDWIDE TOUR AND A GREAT
ALBUM, DEEP IN HITS.

e~ 1o 7T

7 NILLION

THEIR TIME HAS ARRIVED LIKE
AN ANGRY SUN. JUST ASK
TOURMATES GUNS NP ROSES AND
SKID ROow, OR LOOK IN MTV’s
BuzzBIN.

MAKES
TIMELESS MUSIC WITHOUT
FORMULAS. PERFECT MUSIC
FOR A POPULAR WORLL.

LAUNCHING NOW

DEL AMITRI 3REAKS
DOWN TIME INTO A SERIES OF
MEMORABLE MOMENTS WITH A
SINGULAR COLLECTION OF
CATCHY SONGS.

TITLE, COMING SCON

STOPS TIME WITH A VOICE THAT
WALKS WITH ANGELS AND AN
ALBUM OF TRULY GOLDEN
MuUsIC.

TOPPED THE CHARTS IN RECORD
TIME, AND TOPPED OFF THAT
SUCCESS WITH AN ALBUM FULL OF
THE FRESHEST HIT SOUNDS
AROUND.

FINALLY, THE SMASH GOLD
SINGLE

FINALLY, THE DEBUT ALBUM
APPROACHING GOLD

WRAPS
TIME AROUND HER FINGER AND
BRINGS IT HOME WITH AN
ALBUM AS ELEGANT AND SASSY
AS SHE IS.

BUILDING

GUN WIPES TIME OFF THE
MAP AND REPLACES IT WITH A
ROAR OF YOUTHFUL EXCESS,
SCOTTISH-MADE FOR FUN.

ALLUS, NEW ALBUM
ROCKIN’ SOON

©1992 A&M RECORDS. INC. ALL RIGHTS RESERVED.
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Spain Is Spurring Opera To Mass-Appeal Status

B BY HOWELL LLEWELLYN

MADRID—Spanish soprano Mont-
serrat Caballe could well set a new
world record this year for sales of re-
corded opera with her double com-
pact disc “The Eternal Caballe”
(BMG/RCA), which by late February
had sold nearly 60,000 copies in Spain
since its late-November release and
moved 15,000 copies in its first two
weeks in France.

The two hours of singing were re-
corded last year in the U.K. with the
English Chamber Orchestra and the
Philharmonia Orchestra. “The Eter-
nal Caballe” was launched across Eu-
rope March 2, including in the UK,
and is scheduled for April release in
the U.S. and Japan.

Caballe, 58, is set for an extraordi-

nary year, with concerts in Hong
Kong, France, Greece, London, Swit-
zerland, Italy, Colombia, the U.S.,
Canada, Germany, Portugal, and Ja-
pan. But her assault is merely the
spearhead of a Spanish-led popular-
ization of opera that will gain mo-
mentum at the Barcelona Summer
Olympics and the Seville Expo ’92
World Exposition—and which has al-
ready led to verbal clashes among
Spain’s opera stars.

The Barcelona-born soprano is to
star alongside the men responsible
for bringing opera to the masses
since the late '80s—fellow Catalonian
Jose Carreras, Madrid-born Placido
Domingo, and Italy’s Luciano Pavar-
otti—at an Aug. 14 special in Liver-
pool, England, being presented by ex-
Beatle Paul McCartney and broad-

Goncrete Blonde Lightens Up,
And Shows A Harder Edge

HBY JIM BESSMAN

NEW YORK—Concrete Blonde sin-
ger/songwriter Johnette Napolitano
is the first to admit her songs have
been anything but lighthearted.

“I tried not to be as dismal,” she
says, speaking of the group’s latest
album, “Walking In London,” on
L.R.S. Records.

“I got a letter from a guy whose
friend thinks all my music is suicide
music, and that’s not the case,” she
says. ‘“Before, yes. But I've made a
conscious effort to surround myself
with uplifting things. I've had
enough disturbing things in my life.”

Like a near-fatal bout of salmonel-
la a year ago, after which Napolitano
began taking better care of herself.
But not troubling in the slightest was
the apparition she claims inspired the
album’s lead track and first single,
“Ghost Of A Texas Ladies’ Man,”
which has reached the top 10 on the
Modern Rock Tracks chart.

According to Napolitano, I.R.S.
would have preferred-a ‘“‘son of
‘Joey,”” she says, referring to the
group’s ballad hit from its previous
album, “Bloodletting.”

“Everybody wanted another mid-
tempo pop gem—which we buried

(Continued on page 22)

Metallica Lands 4 Bammies
At Bay Area Music Awards

W BY ROBIN TOLLESON

SAN FRANCISCO—Metallica
scored big with four Bammies, and
Huey Lewis & the News pocketed
two, while upcoming acts such as
Disposable Heroes Of Hiphoprisy,
Sister Double Happiness, and Joe
Louis Walker provided live spark to
this year’s Bay Area Music Awards
show, which was dedicated to the late
Bill Graham.

Paul Kantner’s new Starship repre-
sented the “old guard” of San Fran-

cisco rock with Jack Casady prowling
the stage and a Grace Slick sound-
alike, Darby Gould. Neal Schon, Sam-
my Hagar, and Denny Carmassi dug
in on an impromptu version of Led
Zeppelin’s “Rock And Roll.” Other
performers included Chris Isaak (re-
cipient of the most screams from fe-
males in the house), Damn Yankees,
Steve Miller, Huey Lewis & the
News, the Gospel Hummingbirds,
and Santana.
After winning a second straight
(Continued on page 22)

cast live across the world.

But her prize events will be the
opening and closing ceremonies of
the Barcelona Olympics on July 25
and Aug. 9, respectively. Just to give
an idea of the kind of year Caballe
has ahead, and what this will likely
mean for opera CD sales, the latter
ceremony comes just five days before
the Liverpool extravaganza and
three days after a Barcelona concert
in front of the Spanish and Swedish
royal families. All televised, of
course.

More telling in terms of opera’s im-
minent full conversion as music for
the masses is the fact that Carreras
has been appointed musical director
for the Barcelona Olympics, while
Domingo has a similar two-year post
worth $1 million at Seville.

Carreras is the man who made a
miraculous recovery from leukemia

and set the scene for massive open-
air opera shows with a comeback con-
cert in Barcelona in July 1986, attend-
ed by 150,000 people. Both he and Do-
mingo have complete control over
who they ask to take part in their cer-
emonies, and this is leading to un-
seemly bickering in opera circles.

The Barcelona Olympics’ opening
ceremony will be something of an op-
era orgy, with no fewer than six
Spanish stars singing. Tenors Car-
reras and Domingo and sopranos Ca-
balle and Teresa Berganza will be
joined by Juan Pons and Jaime Ara-
gall.

AN OPERATIC FEUD
But the exclusion by Carreras of
popular Spanish tenor Alfredo Kraus
has led to a bitter row that grabbed
Spanish newspaper headlines for
weeks and kept readers intrigued

across Europe.

An angry Canary Island-born
Kraus, 64, described the omission as
“a declaration of war” and hinted at
future vengeance. In addition, he
mocked the ceremony by revealing it
would be prerecorded and that the six
opera performers would be miming
to a medley consisting of two-minute
segments.

Kraus’ feud with Carreras goes
back to the famous 1990 World Cup
soccer match concert by Carreras,
Domingo, and Pavarotti at Rome’s
Terme di Caracalla, which Kraus dis-
missed as “not opera.” Carreras ex-
plained that Kraus had not been invit-
ed to the Barcelona ceremony by stat-
ing, “It is well known that he has
systematically declared his reluc-
tance to take part in mass events be-
fore such a large audience. Respect-

(Continued on page 57)

Gotta Lovett: Lyle On The Little Things;

Alice Cooper

SHURE"

The microphones
the professionals
stand behind.

THE SOUND

OF THE PROFESSIONALS®
 WORLDWIDE

I.ONGTIME FANS of Lyle Lovett, who returns with
his fourth MCA album, “Joshua Judges Ruth,” March
31, will notice certain recurring images in the songwrit-
er’s uniquely skewed tunes: broken hearts, dead bodies,
and great cooking.

“Besides just trying to be funny,” says Lovett of his
Texas tongue-incheek style, “I enjoy not writing about
the Big Picture. I enjoy writing about the small things,
everyday things, and very basic human emotions and
needs—like being hungry.”

Lovett has done so with increas-

Belladona Bolts; Thompson’s Request

March 25 at the Paramount Theater in Austin, Texas,
and will tentatively include five nights between April 28
May 3, at the Bottom Line in New York and four shows,
May 69, at the Roxy in L.A.

oN THE BEAT: Singer Joey Belladona and Anthrax
have parted ways, right on the heels of the band’s recent
big signing with Elektra Entertainment. A reason for
the move has not been given but Crazed Management in
Manalapan, N.J., has issued an open call for interested
vocalists to send a tape, bio, photo,

ing popularity in a career that be-
gan with a debut album on
Curb/MCA Nashville in 1986 and
has since moved to MCA's pop divi-
sion as wider audiences became hip
to his mix of folk, blues, country,
western swing, and sharp lyrics.
“The record company was al-

! and/or video . .. No one received a
| louder or longer ovation at this
year’s Rock and Roll Hall of Fame
induction dinner than Johnny
Cash. The reasons why are clear
on Columbia Records’ new three-
CD Legacy boxed set ‘“The Essen-
| tial Johnny Cash: 1955-1983,” a 75

ways supportive,” says Lovett. “In
Nashville, never once did they say,
‘Do eight of your weird songs and
do two that will get you on the radio.’” MCA plans a
multiformat promotion for “Joshua Judges Ruth.”

“I wanted to do something that would seem like a nat-
ural progression,” he says of this album. “One of the
things I didn’t want to do was something that would be
perceived as ‘a big L.A. record.””

However, Lovett did tap some top Los Angeles talent,
including co-producer George Massenberg, bassist Le-
land Sklar (who played on Lovett’s preceding “Large
Band” album), and drummer Russ Kunkel. And a host
of notable guests are featured: Rickie Lee Jones, Em-
mylou Harris, Leo Kottke, Sir Harry Bowen and
“Sweet Pea” Atkinson of Was (Not Was), and fellow
writer Willis Alan Ramsey.

Joining Lovett and Massenburg as co-producer is ar-
ranger Billy Williams. But it was the meticulous Mas-
senburg, whom Lovett met while working on the “Dea-
dicated” tribute album, whose co-production creates a
sense of intimacy and sonic detail that mirrors the al-
bum’s songwriting perfectly.

“I never have a succinct answer when somebody asks,
‘Well, what do you call your music?’ ” admits Lovett.
“My blues songs are no more blues songs than my coun-
try songs are country songs.” (One tune here, “She’s
Leaving Me Because She Really Wants To,” typifies Lo-
vett’s take on country.) “I'm not writing real jazz songs
any more than I'm writing real country songs.”

But there is real talent behind all of his work.

“I feel lucky,” he says, “in that I've been able to draw
from these really traditional sources and apply my point
of view.”

Lovett plans an acoustic club tour that will open

by Thom Duffy

track portrait of the Man in Black,
who bridged the worlds of country,
blues, gospel, folk, and rock’n’roll.
In store: March 24 ... Guns N’ Roses are set to an-
nounce a string of spring U.S. arena shows and plans
for summer stadium dates. Metallica has been talking
about a co-bill with GN’R ., , “The Irish are nothing if
not verbal; they're great poets,” notes Monica Lynch,
president of Tommy Boy Records, explaining the la-
bel’s St. Patrick’s Day launch Tuesday (17) of Irish rap
act House Of Pain. The trio of Everlast, D.J. Lethal,
and Danny Boy bow with “Jump Around” and the
“House Of Pain Anthem” going out on a kelly green
cassette single ... “Richard, please play — read the
fill-in-the-blank paper slips left out for fans at the Bot-
tom Line in New York as Capitol Records artist Richard
Thompson played an all-request show, picking audience
choices out of a bucket . . . Jah Wobble duets with Sin-
ead O’Connor on “Visions Of You,” the first single
from the Atlantic Records disc “Rising Above Bedlam”
from Wobble’s Invaders Of The Heart.

SIGNINGS: Hiisker Dii co-founder Bob Mould to Ry-
kodisc as a solo artist . .. L.A. grunge rock act Failure,
which has scored college airplay with two indie singles,
to Slash Records. A summer disc is planned . .. Former
Georgia Satellites front man Dan Baird to Def Ameri-
can, with a solo debut due this summer, preceded by the
single “I Love You Period,” a rock and blues and gram-
matical treat . .. Singer Jane Olivor to Triad Artists , ,
Young Turk to Virgin Records with A&R exec Aaron
Jacoves arranging the deal. . . Big Guitars From Mem-
phis to SBK Records ... The Apostles to the William
Morris Agency. The Southern California band has a rec-
ord deal with PLG label Victory Musie.
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Any alternative to the jewel box will only go down in the i
business journals as another marketing blunder a la the 3" /

CD single, New Coca Cola, the IBM Peanut’s keyboard, just to ol ! ;
name a few. The primary reason for the success of the CD is ’ s - T #
the consumer. Pecple are willing to pay the money for a

qua‘l‘ity product such as the Compact Disc and part of this
quality is the jewel box. If the jewel box is replaced with
a paperboard alternative, a significant portion of this

(D]gality is lost ard so is the appeal of purchasing a Compact fe
isc.

As an avid consumer of Compact Discs, I will personally

refuse to purchase any CDs that do not come in a jewel case 2 ‘ » :
and will strongly suggest to my friends that they do the 4 ! 50
Same. If logic dces not prove to be loud enough, dollars
should do thé trick. .

e t4 - b‘) a "

Jumes E. Diaz, Santa Clara, CA

VIAYBE 1 [
3 E The issue of

eft vs. package size is also a red herring: h: i
the ming: merchants have long been selling music
\Vh:l:{?:'z Compact cassette format, which is much smaller than a shrink wrapped jeweliox. "
Working ?;rxred. the same reusablg plastic frame technology that has worked for casseties and is
tiong] da_‘ms\l;?d CDs can be apphed 1o new releases in a shrink wrapped jewel box. The addi-
WMiug B anal the lqngbox 1S necessary to offer a larger visual appeal are incorrect. CD stores
’ other civilized countries manage just fine without the longbox. '
rdbe mw — P . ;.;
\W. Neff, Castro Valley
1 Support the plashic jewel box as
fhe best way Yo protect ¢Cps. T
: -+
recently purchased The Gratefol Deads

WILL CHANGE (o "¢Vt na asipak and

s already frayed and dirty. I
probably buy a plastic jewe! boy £or
the CDs and Hhrow +he Adi1gi - pak away
(So much £or the environment ) Se s)rrong,
'S my dhistike for the dig; -pak  twat
L will ne longer purcnaise any €D inat

Comes in one . 3 -~

"’ " Douwg Albrecht, Wayne. NJ
SR
y ..

» x /2SO 045 .—';2/4
/ v
A{ can [jbm/cfn?‘t& jou_ )5 Thet L ootk
archasing  a ch’ w1 She £ i,
PRVt Boen PuRCHas NG ‘ I,r ey 3, 3 S0 The Eeofad
CW‘@PC,T— Discs ForR Sevens YerRs 7 /¢S S JAR /’lQ./C(.S‘# ) S rﬂr@’lxyﬁ ,%

4

AND HAVE Atuurys ConN<1DeReD Trie i il on e oves The evagteepended by

N[V
QBE) Al i~ iz O . owlk /
X INTESRAT PART o -F”T-QUA’LIT}, 0 X ‘N7 d £ 2 \7 MI.YS“C&{ﬂL

urch, /

/ NAV\TT— TO [ ass

AN You ?0\{{ ﬁ@,;—m

_ G- s
RECORD ComPANY Arreriers DUMP Ter
JEWETL o . .-

of I } G _
FERMANENCE of 1 MeDium . | am p— R e
oy @4 & oo ugene C. Barva, Forest Hills, NY . '
(PASED AT WeA's fun v Proraes o -
THEIR ¢ z
«C)D.L.L(,r)\} T‘H{ NE&E OF CCOLO&% 0f the 400+ CDs I have collected over the years, all of them
- . * are now kept in jewelboxes. I have taken razor in hand and cut
HAT 1§ A ef\—NSPA{QQ\/T— FALSE oD Up the cardboard jokes to use for the artwork. I have used my
W Lo B . computer to make labels, both front and back. I have done
NS E}X. Mu;]‘*@o BMTTHE JCL‘Q«/L evrything I can to protect my CDs in the best way pPossible - in a
7 L <in f 4 jewelbox. Cardboard doesn't cut it, so I cut the cardboard.
T UsT" s ™Y R ey ot
. e . “ s _ . o aimo
fames F - Dowthitr. Cohanbus, OH ﬁ?.- :_.,‘_ prow ; | Semel

It’s time to face the music. Because while you in the record industry are trying to decide
which CD case is best, we're getting thousands of responses like these from people who
have already made up their minds. The jewel box is the consumer’s favorite. Case closed.

J‘l.[

FOR MORE INFORMATION ABOUT JAM. PLEASE CALL 1-800-882-4]AM, OR WRITE: JAM, P.O. BOX 1278, OLD CHELSEA STATION., NEW YORK., NY 10011
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AMUSEMENT BUSINESS®
=) BOXSCORE ™z
. 4 GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
NEIL DIAMOND Rosemont Feb.24-27 | $1622263 71389 Ogden Presents
Horizon $25/$19.50 seliout
Rosemont, 11l
NEIL DIAMOND Target Center Feb. 18-20 $1,242,582 55311 Ogden Presents
Minneapolis $25/%22.50/ seliout
$19.50
Capricorn’s New Zoo. The signing of Zoo—featuring drummer Mick Fleetwood, singer Bekka Bramlett, and guitarist Billy
Thorpe—was announced in Nashville by Capricorn Records president Phil Walden. The group, which has signed with Triad GRATEFUL DEAD The Omni Arena  March 1.3 | $1.028,105 51,482 Metropolitan
Artists for booking, pians a May release for its debut album. The band also includes guitarist Gregg Wright, keyboardist Brett Atlanta $23.50 sellout Entertainment
Tuggle, and bassist Tom Lilly. Pictured, from left, are Jeff Cook, VP of promotion, Capricorn; Walden; Thorpe; Bramlett; Warner g:’:;‘t‘m y
Bros. Records president Mo Ostin; Fleetwood; Don Schmitzerle, VP/GM, Capricorn; and Dennis Dunstan, Wel-Dun Southern
Management. Promotions
NEIL DIAMOND Market Square March 4-5 $785,242 48 Ogden Presents
Arena $25/$19.50 sefiout
METALLICA LANDS 4 BAMMIES AT BAY AREA MUSIC AWARDS e ool
(Continued from page 20)
. . 3y Py as rs 1 Tiate H
bassist award, Primus’ Lee Claypool ~ boycott of the label. 0 i male voca Sshella E. T hampton Woch56 | SeAL5T8 P T ——
reiterated his remark from last year. Here is a list of the winners: Outstanding guitarist: Carlos Santana. Coliseum $23.50 saliout Metropolitan
<1 still think Rob Wasserman Outstanding album: “Metallica,” Metallica. g“}s}a"‘jf"l bassist: 1‘9/5 Claypool (?f‘ml:i ul Hampton, Va. Entertainment
should’ve gotten it, but what the g;t::"d'"g debut album: “The Storm,” The 0 o etalloa). -
hell!” Saxman Johnny Colla of the  Qutstanding independent album or EP: “Jerry ~ Outstanding keyboardist/synthesist: Gregg
News used his acceptance speech to  Garcia/David Grisman,” Jerry Garcia/David ~ Allman. o Charlotte Mschly $569,650 2.7% CellagiDoorlBrodss
remember the late tenor giant Stan Grisman. Outstanding reeds/brass player: Johnny Colla THE PIXIES Coliseum $25 sellout
G 5 giant Outstanding jazz album: “Dream,” Tuck & Pat-  (Huey Lewis & the News). . Charlotte, N.C.
etz. Father Guido _Sarducm and . Bay Area musician of the year: Chris Isaak.
MTV’s Downtown Julie Brown were  Qutstanding blues album: “Mr. Lucky,” John ~ Bay Area club band of the year: Sister Double
MCs, and presenters included Ted Lee Hoo];er. ban/ g:%ﬁ"'fisfi-ﬁm Achievement Award: (renamed ENGELBERT HUMPERDINCK | Fox Theatre Feb. 5-9 $324,331 16,154 Brass Ring Prods.
_ Outstanding urban/contemporary alb or . A5, . g Detroit 7.50,/$32.50, 22,500
Nugent, June Lockhart, former Mon EP: “Too Legg'it To Quit,” Haml::er. ¥ album the Bill Graham Lifetime Achievement Award): e 30/ sﬁa /
kee Peter Tork, Digital Underground,  guistanding metal album: “Metallica.” Charles Brown.
and John Fogerty, who hijacked the  Outstanding song: “Enter Sandman,” Metallica. élrt'rur M. Sochot Award: Haight Ashbury Free
microphone for several minutes to Outstanding group: Hue.y e Athe e e RUSH The Omni Arena March 4 $309,569 13,966 Beaver Prods.
nail his former employers at Fantasy gf;l‘;‘;‘)‘“d'““ male vocalist: Sammy Hagar (Van PRIMUS Atlanta $29/ $21.50 sellout
Records, going so far as to call for a '
. RUSH Miami Arena Feb. 28 $295,428 12,364 Fantasma Prods.
(Continued from page 20) PRIMUS Miami $35/ $22.50 sellout
way on the second side,” she says, re-
. (13 f’ "
A HIT WITH THE HITMAKERS, || s o Somsiar’s e et oo [ 3 [
o cut on side two of the cassette. “But Worcester $27.50/$2250  sellout
we consciously started the record Worcester,
with something harder-edged, to s
show our audience something differ- Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
ent right away.” Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
Napolitano—with guitarist Jim 327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

310/855-8888 «

LERMITAGE HGTELS

Mankey and drummer Harry Rusha-
koff—will tour Europe in the sum-
mer before doing shows in the U.S.
this fall.

FOR THE RECORD

Despite negotiations with man-
ager Frank Dileo, Cher has an-
nounced she is not using Dileo as
a consultant, as reported in the
March 14 Billboard. Cher was er-
roneously included in a list of Di-
Leo clients provided to Billboard.

PUBLICITY

PRINTS

Lithographed On Heavy Closs Stock
BLACK & WHITE 8 10's
500 - $70.00 1000 - $95.00
COLOR
1000 - $396.00
Above Prices Incluge Typesetting & Freignt
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THE BLACK BOX THE BUSINESS HAS BEEN

WAITING FOR!
PLAY [T IN LA, BY PHONE........ RECORD I'T IN NI'W YORK
I Way-- PLAY SONGS DIRECT BY PHOXNT
WITH EXCELLENT QUALITY
2 Way-- RECORD FROM PHONE TO TAPE.....
LISTEN DIRECT THRU SPEAKERS
“Lean’t bebhieve this copy was made over 7.000 miles., s o REAT
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IT'S UNANIMOUS!
RGR Readels'_ljoll
American Music Awards

Performance Magazine
Pollstar

They All Agree

&
Trisha
Yearwood

Is
Country
Music's
New
Artist
Oof
The

Year
L

MCA
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gene loves jezebel

dannii

mocca soul
medicine men
westworid
roxus

the believers
2 lost sons

homeboy, hippie and
a funky dredd

QsP

black bizarre
soho

dirty harry
young blood

Savage Records Ltd.
152 West 57th Street. New York, New York 10019
Tel: 212.262.1540 Fax: 212.262.1627
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# A
play March 22-30 dates in New Jer- 2. Manah Carey, Emotions ) o
sey, Massachusetts, Rhode [sland, 3. Enya, Shepherd Moons '
Pennsylvania, Virginfa, and Geor- 4. Scorpions, Crazy World
gia. During the first week in April, 5. Robert Johnson, At The Cross-

Shar e the Dream ol & world Ir e from cancer | leukemix and AIDS! Give gener  ously to the T 1. Martell Foundation's 1992 canpaign T
they’ll be in Ohio, Ontario, Michi- roads Advertisement
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B BY GERRIE SUMMERS

NEW YORK—It has been two and a
half years since Skyy released its
first Atlantic album, “Start Of A Ro-
mance,” which spawned two No. 1
R&B singles, the title track and
“Real Love.” Now the Brooklyn,
N.Y.-based group is back, prefacing
its new album, “Nearer To You,”
with the radio-friendly single “Up
And Over (Stronger And Better),”
currently climbing the Hot R&B Sin-
gles chart.

According to lead vocalist, produc-
er, and group founder Solomon Rob-
erts Jr., that two vears was no vaca-

State Of The Arts. 40 Acres & A Mule Musicworks act State Of Art performed
at the Black Filmmakers Hall of Fame brunch, Feb. 23 in Oakland, Calif. The
event was sponsored by Sony Music Entertainment Inc. BFHF celebrates the
history and contributions made by African Americans to the art of film. Shown,
from left, are actress Joie Lee; Norma Wright and Raymond Jones of State Of
Art; and Demmette Guidry, West Coast national director, album promotion,
Columbia Records.

O A, 5 AR AR e L
Billboard Spotlights
Barry White.. ,

A 20 Year Refrospective.

Trend-setter, love doctor and ballad singer,
Barry White is the most successful smrooth
talker in the music industry. As he embarks
upon a European tour on his 20th anniversary,
Billboard waxes nostalgic about his past

hits and speaks proudly about his future.

Join us in this special tribute

to the man with the voice. ..

ssue Date: May 9
Ad Close: April 14

For ad details call:

LA / Jodie Le Vitus 310 #859 #5313

NY / Andy Myers 212 9536 #5272
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tion. The group toured for a year and
a half in support of the last album
and worked on outside projects in al-
dition to preparing the next release.
“Tt seems with every album, no mat-
ter how much you’ve written ahecd
of time, when it comes down to it, the
whole concept starts to change,” he
says. “It usually started with one
good song and you take it from there.
It was an ongoing evolution of direc-
tion, styles, and material.”

This go-round, Roberts and lonz-
time Skyy producer Randy Muller
placed the focus on “good songs” and
“sultry” ballads. The tracks are “not
Just grooves,” says Roberts. “We got
more into ballads this time and that
can be attributed to the success we
had with ‘Real Love.””

For “Nearer To You,” Skvy’s ninth
album, producers Troy Taylor and
Charles Ferrar were enlisted to pro-
duce the up-tempo anthem “Skyy’s
The Limit,” while Martin Van Block-
son was engaged to produce “That’s
The Way.” “We seem to keep develop-
ing [lead vocalist Denise Dunningz-
Crawford’s| style even over varied
types of material and varied produc-
ers,” says Roberts. ‘“‘She’s really
sounding like a seasoned veteran. No
matter what she sings, it has a per-
sonality she brings to it.”

Initial reaction to “Up And Over”
is strong, contirms Richard Nash, se-

Skyy High: Band Back With New Set
Album Puts Focus On ‘Sultry’ Ballads

nior VP of promotion and marketing.
“Coming out of the box, the response
at radio has been overwhelmingly
strong,” he says, adding that there
was some concern over the group’s
two-year absence. But with “Start Of
A Romance” apparently still clear in
the audience’s mind, the new single is
“like a voice that they’ve missed on
the radio,” he continues. “Retail is
very encouraged that, off the re-
sponse of this first single and the con-
sistency of the album, this is going to
be a major sales item for them going
into the spring and summer. We feel
we have a hit record in the making.”

Atlantic decided not to go with a
video for the first release, opting in-
stead to get the group “prepared and
rehearsed,” says Nash. “We thought
the timing was not quite right there
in terms of getting them set up, in-
stead of rushing and doing a video
that was not representative of what
we wanted to develop for their im-
age.

“I doubt that not having a video on
this first single is really hurting us,
because the chart moves and the re-
sponse of radio to date has been fan-
tastie,” he continues.

The group’s longevity and reputa-
tion also helps, he says: “They're one
of the few self-contained groups
that's been able to stay together and

(Continued on page 33)

NEW ON
THE CHARTS

Debuting on the Hot Rap Singles
chart last month with “It’s So
Good It’s Bad” was rap outfit
True Culture, signed to Cardiac
Records. Featuring MCs Papa EZ
Mike and Young Dread and DJs
Merlin Monroe and Spook Blunts,
the group has a definite Jamaican-
roots influence that True Culture
is intent on promoting.

“True Culture is a very power-
ful name. We didn’t just throw it
together for a rap group,” says
Papa EZ Mike, aka Michael Por-
ter. “We're from Jamaica trans-
planted to America, but we w:ll
never lose our culture. And we're
true to ourselves.” The point is
driven home on the group’s debut
album, “Rude Boys Come To
Play,” on which it creates tracks
ranging in mood and style from
ragamuffin reggae to new-age

TRUE CULTURE: Papa EZ Mike, left,
and Young Dread.

soul to street-style hip-hop.

The group came together
through chance meetings at early-
"80s DJ battles between neighbor-
ing White Plains and the Bronx,
N.Y., where Young Dread and EZ
Mike were raised, respectively.
The group was signed by Cardiac
A&R chief Bobby Ghossen.

Cathy Jacobson, president of
Cardiac, feels the diverse cultural
appeal of True Culture is what
makes it unique. “They have one
foot so firmly in each world [of
reggae and hip-hop]: They’ll talk
or rap and just slip into patois,”
she says. “They have a real sense
of whimsy, and they’re two of the
most charismatic people you’d
want to meet.”

A video for “It’'s So Good It’s
Bad” was shot by Classic Con-
cepts, which will also produce its
next video, for the album’s title
track. Jacobson says she plans to
release that single after “It’s So
Good” has peaked (it is in its fifth
week on the Hot Rap Singles
chart). Meanwhile, True Culture is
getting video play on BET and
“Video Music Box.”

The group has also been active
at junior and senior high schools,
and recently served as the chaper-
one for 40 Connecticut schoolchil-
dren on a tour of the Apollo The-
ater and the surrounding Harlem,
N.Y., neighborhood.

The album “Rude Boys Come
To Play” was released the week of
March 2. JANINE McADAMS
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ALL IS WELL THAT ENDS AT NO. 1: The “King of Pop,” Michael
Jackson, reigned for two weeks at No. 1, with “Remember The Time”
(Epic). Now it’s the “Purple One's” turn, as “Diamonds And Pearls” (Pais-
ley Park) hits the mark. But it wasn't easy. It's possible that after black
radio didn’t respond well to “Black Or White” the Epic staff fought with a
vengeance to hold “Remember” at the top of the chart as long as promo-
tionally possible. As a result, the Warner Bros. staff had to pace “Dia-
monds” with care, only to fight like gladiators to get it to No. 1 this week. It
has reports from 99 stations, including 29 No. 1 reports, of which 13 have
held for two weeks or more. “Remember” falls to No. 2 on the chart, but
holds on to the No. 1 radio rank, with reports from 100 stations and No. 1
reports from 33.

WHO’S UP NEXT: “Somebody Loves You” by Patti LaBelle (MCA) has
reports from 99 stations and is battling to hold its position ahead of two
strong records. “Somebody” ranks No. 3 in both radio and retail. It has
developed strong playlist positions and has No. 1 reports from 18 stations,
including WBLS New York, WVEE Atlanta, WJLB and WMXD, both in
Detroit, and KJLH Los Angeles. It also has top five reports from 60 other
stations. “Save The Best For Last” by Vanessa Williams (Wing) gets its
first No. 1 report, from KMJJ Shreveport, La. It has reports from the en-
tire panel, inzluding 52 top five reports. “Ain’t 2 Proud 2 Beg” by TLC (La-
Face) continues its drive up the chart, making tremendous retail gains. It
has reports from 79 stations, gaining WJMI Jackson, Miss. Three stations
list it at No. 4: WILD Boston; WLWZ Greenville, S.C.; and WIKS New
Bern, N.C. It is No. 5 at WJHM Orlando, Fla., and is top 10 at 27 stations.

HADIO REDESIGN: This week, WYLD-FM New Orleans changes its re-
porting methodology to reflect actual airplay of records, giving no consid-
eration to sales, listener requests, or call-out research, as is the industry
standard for list compilation. This will align the WYLD-FM list with the
monitored airplay data obtained from Broadcast Data Systems. Watch this
page in upcoming weeks for an R&B radio-monitored chart—the transition
is beginning. Thanks to music director Steven Ross for taking the lead!

DOUBLE THE PLEASURE: In the midst of the demise of the 7-inch vinyl
single, two Motown recording acts have singles newly released in this con-
figuration. Boyz Il Men offer “Please Don’t Go” backed with “Uuh Ahh.”
Shanice’s “I'm Cryin’” is backed with “I Love Your Smile.” “Don’t Go,”
this week’s Hot Shot Debut, enters the chart with 43 stations. “I'm Cryin’”
moves 46-36. It has reports from 82 stations, gaining eight, including
WAMO Pittsburgh; WQOK Raleigh, N.C.; and WWDM Columbia, S.C.

IT AIN’T OVER 'TIL . .. “Dark And Lovely” by Barry White featuring
Isaac Hayes (A&M) moves up without a bullet, inspite of six station adds:
It is on a total of 61 stations. “Better Together” by Johnny Mathis with
Regina Belle (Columbia) makes a 10-point advance on the chart. It has re-
ports from 41 stations, gaining KQXL and WXOK, both in Baton Rouge,
La., and WKKV Milwaukee.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

19 REPORTERS 29 REPORTERS 52 REPORTERS 100 REPORTERS
| DREAM | DREAM
JERMAINE JACKSON LA FACE 6 12 20 38 39
COME AND TALK TO ME
JODECI upTown 4 11 21 36 40
HONEY LOVE
R. KELLY sve 4 11 21 36 37
TAKE ME BACK TO. ..
KATHY SLEDGE epic 4 9 17 30 31
PLEASE DON'T GO
BOYZ Il MEN MOTOWN 5 6 18 29 43
THE FEELING | GET
BY ALL MEANS mMoTowN 1 8 14 23 23
SOMETIMES IT'S ONLY LOVE
LUTHER VANDROSS epic 2 6 9 17 72
LOVE OR THE SINGLE LIFE
MODEST FOK ATCO EASTWEST 2 4 11 17 41
CAN'T HAVE MY MAN
ALYSON WILLIAMS o8r 4 6 5 15 72
WALKIN' THE DOG
KARYN WHITE waRNER BROS 1 6 8 15 52

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BI"bOOId. ® 1992, Billboard/BP| Communications.

FOR WEEK ENDING MARCH 21, 1992

Hot R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.

SALES : AIRPLAY :
e 22 | <l x 2
£828  miTLE ARTIST 28| |ZE[28| mimLEe ARTIST (68
1 [ 3 | DIAMONDS AND PEARLS PRINCE AND THE N.PG. | 1 1 [ 1 | REMEMBER THE TIME MICHAEL JACKSON | 2
2 | 2 | REMEMBER THE TIME MICHAEL JACKSON | 2 2 | 2 | DIAMONDS AND PEARLS PRINCE AND THE NPG. | 1
3 | 4 | SOMEBODY LOVES YOU BABY PATTI LABELLE | 3 3 | 3 | SOMEBODY LOVES YOU BABY PATTI LABELLE | 3
4 | 5 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 4 4 | 6 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 4
5 | 1 | BREAKIN' MY HEART MINT CONDITION | § 5 | 4 | BREAKIN' MY HEART MINT CONDITION | 5
6 | 6 | AIN'T 2 PROUD 2 BEG TLC | 6 6 | 7 | HERE | GO AGAIN GLENN JONES | 7
7 | 8 | POOR GEORGIE MC LYTE | 14 7 | 9 | MASTERPIECE ATLANTIC STARR | 8
8 | 14 | MASTERPIECE ATLANTIC.STARR | 8 8 |10 | TAKE TIME CHRIS WALKER [ 9
9 | 12 | OOCHIE COOCHIE M.C. BRAINS | 18 9 |12 | TESTIFY SOUNDS OF BLACKNESS | 15
10 | 13 | HERE | GO AGAIN GLENN JONES | 7 10 | 15 | DON'T BE AFRAID AARON HALL |11
11| 9 | EVERLASTING LOVE TONY TERRY | 10 11 | 11 | WHEN YOU GET RIGHT DOWN TO IT PHYLLIS HYMAN | 13
12| 7 | BABY HOLD ON TO ME GERALD LEVERT | 12 12 |13 | IT'S OK. BEBE & CECE WINANS | 16
13 | 10 | EVERYTHING'S GONNA BE ALRIGHT NAUGHTY BY NATURE | 20 13 | 14 | AIN'T 2 PROUD 2 BEG TLC | 6
14 | 21 | DON'T BE AFRAID AARON HALL | 11 14 | 5 | EVERLASTING LOVE TONY TERRY | 10
15 | 17 | WHEN YOU GET RIGHT DOWN TO IT PHYLLIS HYMAN | 13 15 | 16 | LIVE AND LEARN JOE PUBLIC | 17
16 | 16 | TAKE TIME CHRIS WALKER | 9 16 | 8 | BABY HOLD ON TO ME GERALD LEVERT [ 12
17 [ 11 | SHE'S GOT THAT VIBE R. KELLY | 25 17 [ 21 | WHY ME BABY? KEITH SWEAT | 21
18 | 22 | TESTIFY SOUNDS OF BLACKNESS | 15 18 | 22 | GOODBYE TEVIN CAMPBELL | 22
19 | 24 | THE CHOICE IS YOURS BLACK SHEEP | 24 19 | 17 | EVERCHANGING TIMES ARETHA FRANKLIN | 19
20 | 28 | LIVE AND LEARN JOE PUBLIC } 17 20 | 23 | MAKE IT HAPPEN MARIAH CAREY | 27
21|26 | IT'S O.K. BEBE & CECE WINANS | 16 21 | 24 | DO NOT PASS ME BY HAMMER | 23
22 | 25 | EVERCHANGING TIMES ARETHA FRANKLIN | 19 22 | 28 | UP AND OVER (STRONGER AND BETTER) SKYY |31
23 |15 | STAY JODEC! | 30 23 | 31 | LOVE ME TRACIE SPENCER | 33
24 [ 20 | JUICE (KNOW THE LEDGE) ERIC B. & RAKIM | 40 24 | 27 | WHEN YOU LOVE SOMEBODY KEITH WASHINGTON | 32
25 | 29 | HELLUVA BROTHERHOOD CREED | 28 25 | 32 | ALL WOMAN LISA STANSFIELD | 26
26 | 19 | SHUT EM DOWN PUBLIC ENEMY | 37 26 | 25 | SMILE TIM OWENS | 34
27 | 33 | ALL WOMAN LISA STANSFIELD | 26 27 | 34 | I'M CRYIN' SHANICE | 36
28 | 18 | UUH AHH BOYZ Il MEN | 38 28 | 18 | POOR GEORGIE MC LYTE | 14
29 | 30 | DARK AND LOVELY BARRY WHITE & ISAAC HAYES | 29 29 | 36 | DARK AND LOVELY BARRY WHITE & ISAAC HAYES | 29
30 | 40 | DO NOT PASS ME BY HAMMER | 23 30 | — | SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS | 43
31 | — | WHY ME BABY? KEITH SWEAT | 21 31 |40 | LET'S GET SMOOTH CALLOWAY | 42
32 | — | GOODBYE TEVIN CAMPBELL | 22 32 | 39 | THE CHOICE IS YOURS BLACK SHEEP | 24
33 | 37 | NO NOSE JOB DIGITAL UNDERGROUND | 35 33 [ 37 | HELLUVA BROTHERHQOD CREED | 28
34|32 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 57 34 | — | TAKE ME BACK ROGER | 41
35 | 31 | MAKE YA BODY MOVE THE CHILL DEAL BOYZ | 55 35 | — | TEARS OF JOY CHERRELLE | 39
36 | 35 | MISTADOBALINA DEL THA FUNKEE HOMOSAPIEN | 58 36 | — | I'M THE ONE YOU NEED JODY WATLEY | 44
37 | — | 1| WANNA ROCK LUKE | 49 37 | — | NO NOSE JOB DIGITAL UNDERGROUND | 35
38 | — | MAKE IT HAPPEN MARIAH CAREY | 27 38 | — | CAN'T HAVE MY MAN ALYSON WILLIAMS | 51
39 (27 | LATIFAH'S HAD IT UP 2 HERE QUEEN LATIFAH | 65 39 [30 | STAY JODECI | 30
40 | — | WHEN YOU LOVE SOMEBODY KEITH WASHINGTON | 32 40 | — | EMOTIONAL VIOLENCE CAMEO | 47
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TITLE (Publisher - Licensing Org.) Sheet Music Dist.

AIN'T 2 PROUD 2 BEG (D.A.R.P., ASCAP/Diva One,
BMI/Pebbitone, ASCAP/Tizbiz, ASCAP)

ALL NIGHT ALL DAY (Inter Coastal,/Pac Jam,BMI)
ALL WOMAN (Big Life, BMI/Careers-BMG, BMI)

..A NICE TIME FOR LOVIN’ (Sony Tunes, ASCAP/Pic
& Choose, ASCAP/Towntoons, ASCAP)

BABY HOLD ON TO ME (Trycep,/Ramal,/Willesden,
BMI)

BETTER TOGETHER (All My Children, ASCAP/MCA,
ASCAP/Smoobie, ASCAP)

THE BLUES COME OVER ME (Music Corp. Of America,
BMI/Blue Ballet, BMI/Blue Sky Rider, BMI)
BREAKIN’ MY HEART (Flyte Tyme, ASCAP) WBM
BRENDA'S GOT A BABY (GLG Two, BMI)

CAN'T HAVE MY MAN (Al B. Sure!, ASCAP/Lanoma,
ASCAP/EMI April, ASCAP/Kevin Dean, ASCAP)
CAN'T LET GO (M Carey, BMI/WB,
ASCAP/Wallyworld, ASCAP/Sony Songs, BMI) WBM
CHIC MYSTIQUE (Tommy Jymi, BMI/Warner Chappell,
ASCAP/Bernard Edwards, ASCAP/WB, ASCAP)

THE CHOICE 1S YOURS (Peep Bo, ASCAP/Pri, ASCAP)
COME & TALK TO ME (Not Listed)

DARK AND LOVELY (Seven Songs, BMI)

A DEEPER LOVE (Chappell & Co., ASCAP)
DIAMONDS AND PEARLS (Controversy, ASCAP/WB,
ASCAP) WBM

DO NOT PASS ME BY (Bust-It, BMI/SRF, ASCAP)
DON'T BE AFRAID (Shocklee, BMI/Nasty Man,
ASCAP)

DON'T MAKE ME BEG TONIGHT (EMI April,
ASCAP/0/B/0 Itself, ASCAP/Cuddie B, ASCAP/JKD,
ASCAP)

D00 DOO BROWN (Future Sights And Sounds, BMI)
DO YOU WANT IT RIGHT NOW (Virgin, ASCAP)
EMOTIONAL VIOLENCE (Better In Black, ASCAP)
EVERCHANGING TIMES (New Hidden Valley,
ASCAP/Carole Bayer Sager, BMI/EMI April,
ASCAP/U.A., ASCAP/EMI Blackwood, BMI/United
Lion, BMI) WBM

EVERLASTING LOVE (Sun Face, ASCAP/Shaman
Drum, BMI/EMI Blackwood, BMI)

EVERYTHING'S GONNA BE ALRIGHT (Naughty,
ASCAP/Island, BMI)

GOODBYE (Al B. Surel, ASCAP/Willaire, ASCAP/EMI
April, ASCAP)

HELLUVA {Delicious Apple, BMI/Purple, BMI/Fun City,
BMI/Van Gogh's Ear, BMI/Music Corp. Of America,
BMI/Gasoline Alley, ASCAP)

HERE | GO AGAIN (Luella, ASCAP)

HONEY LOVE (Willesden, BMI/R.Kelly, BMI}

HONEY (Bust-It, BmI)

HDOPS OF FIRE (Wild Pink, ASCAP/Squeak-A-Mouse,
ASCAP/Bird Wins, ASCAP/Sony Tunes, ASCAP)

HOW TO FLOW (Nice & Smooth, ASCAP)

| DREAM, | DREAM (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

IF U WERE MINE (Brothers Street, ASCAP/Rhapsodies
And Melodies, ASCAP/Kickin Down Doors, ASCAP)
IF YOU DON'T SAY (ADRA, BMI/You Got Me,
BMI/Jazz E Jazz, BMI/Hittage,
ASCAP/Kraztertainment, ASCAP)

| LOVE YOUR FACE (Jechol,/EMI April ASCAP)

7
3
LX)
16

a9
98

81
L]

76

67
2

| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude
Sky, ASCAP) CPP
I'M CRYIN' (Gratitude Sky, ASCAP/Shanice 4 U,

4 SAVE THE BEST FOR LAST (Longitude, BMI/Moon &
Stars, BMI/Virgin Songs, BMI/Big Mystique,
BMI/Kazzoom, ASCAP/Polygram Int'l, ASCAP) WBM

ASCAP) CPP 65 SECRETS OF THE HEART (Avid One, ASCAP/Zip Your
I'M THE ONE YOU NEED (Rightsong, BMI/Def Mix, Lip, ASCAP/Whole Nine Yards, ASCAP)

ASCAP/Alex Shantzis, ASCAP/EMI April, ASCAP) 64 SHE JUST CAN'T HELP IT (F.C.A./Hurt ASCAP)

IT'S 0.X. (Sony Tunes, ASCAP/Yellow Eiephant, 25 SHE'S GOT THAT VIBE (Willesden, BMI/R.Kelly,
ASCAP/Benny's Music, BMI/EM! Blackwood, BMI} BMI/Zomba, ASCAP/Barjosha, BMI)

| WANNA ROCK (Pac Jam, BMI) 37 SHUT EM DOWN (Def American, BMI)

| WANT YOU (Rightsong, BMI/EMI April, 34 SMILE (Virgin, ASCAP)

ASCAP/Uttrawave, ASCAP) WBM

THE JAM (Aunt Hilda, BMI/BDP, ASCAP/Pai Joey,
ASCAP/Jahmanie, ASCAP)

JUICE (KNOW THE LEDGE) (EMI Blackwood, BMI/Eric
B & Rakim, ASCAP) WBM 3
JUST AS | AM (Famous, ASCAP/Tena Clark,
ASCAP/Booty One Shoe, ASCAP/WB, ASCAP/Kodeco,
ASCAP/Prim & Proper, ASCAP) WBM/CPP

KEEP IT COMIN’ (Harrindur, BMI/Joe Public,
BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Ensign, BMI) WBM/CPP

LATIFAN'S HAD IT UP 2 HERE (T-Boy, ASCAP/Queen
Latifah, ASCAP/Naughty, ASCAP)

LET'S GET SMDOTH (Epic,/Solar,/Calloco, /S.Beck,/K-
Rob,/Screen Gems-EMI,BMI)

LET'S STAY TOGETHER (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP)

LIVE AND LEARN (Harrindur, BMI/Joe Public,

100 SO INTENSE (Bok, BMI/Stone & Muffin, BMI/Geffen

Again, BMI/Pure Delight, BMI/Harrinder,

BMI/Gratitude Sky, ASCAP/Ensign, BMI/Randy

Michelle, BMI) CPP

SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT

1S) (Gamble-Huff, ASCAP/Henry Sue Mae, BMI/Tajai,

BMI/Mighty Three, BMI) WBM

SOMETIMES IT'S ONLY LOVE (EMI April,

ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)

STAY (EM!I April, ASCAP/DeSwing Mob, ASCAP) WBM

STRAIGKT FROM MY HEART (WB, ASCAP/Heritage

Hill, ASCAP/Sony Tunes, ASCAP/Porter Carroll-Jr.,

ASCAP/DQ, ASCAP) WBM

SUPERFICIAL LOVE (Today's Crucial, BMI/Warner-

Tamerlane, BMI/Me And My Boy, BMI)

93 TAKE ME BACK TO LOVE AGAIN (Tocep, BMI/Jumpin’
Off, BMI/Dream Dealers, ASCAP/BMG, ASCAP/Virgin
Music)

&8

BMI/Noisneta, BMI/Ensign, BMI) CPP 41 TAKE ME BACK (Troutman’s, BMI/Saja, BMi/WB,
LOST IN THE NIGHT (Dyad, BMI/Ensign, BMI) CPP ASCAP/Gamson, ASCAP)

LOVE ME {Modem Science, ASCAP) 9 TAKE TIME (CCW, ASCAP/Rogli, ASCAP)

LOVE OR THE SINGLE LIFE (Blockson, ASCAP/Third 39 TEARS OF JOY (MCA, ASCAP/Music Corp. Of America,
Stone, ASCAP/Warner Chappell, ASCAP/Diva |, BMI/Bayjun Beat, BMI}

ASCAP/Killings, ASCAP) 57 TELL ME WHAT YOU WANT ME TO DO (Gratitude
THE LOVER IN YOU (AZASCAP/Cold Chillin’, Sky, ASCAP/Tevin Campbell, ASCAP) CPP
ASCAP/WB, ASCAP) 15 TESTIFY (Flyte Tyme, ASCAP) WBM

LOVE WAS NEVER (LIKE THIS) (Campbell-Trinity, 60 THINKIN' BACK (Me Good, ASCAP/Azmah Eel,

ASCAP/End Of The Day, ASCAP/WB, ASCAP)
MAKE IT HAPPEN (M Carey, BMI/Virgin, ASCAP/Cole-

ASCAP/Nubian Beat, ASCAP/Kharatroy,
ASCAP/Chrysalis, ASCAP)

Clivilles, ASCAP/Sony Songs, BMI) 71 TURN YOU ON (Livies Boys, BMI)

MAKE YA BODY MOVE (All Nations, ASCAP/Silver 31 UP AND OVER (STRONGER AND BETTER) (One
Cloud, ASCAP/Trolley, ASCAP) Toone, ASCAP)

MASTERPIECE (Kenny Nolan, ASCAP) CPP 38 UUH AHH (Mike Ten,/MCA, BMI/Biv Ten, ASCAP)
(MEANWHILE) BACK AT THE RANCH (Another Fine 66 WALKIN' THE DOG (Warner-Tameriane, ASCAP/Kings

Mix, BMI/S0 So Smoove,/Middletown Sound ASCAP)
MISTADOBALINA (Street Knowledge, BMI/Gangsta

Kid, BMI/Ensign, BMI/Lane Brane, BMI/Flyte Tyme,
ASCAP/Ackee, ASCAP/Toe Knee, ASCAP)

Boogie, ASCAP/WB, ASCAP/Unichappell, BMI) 97 THE WAY | FEEL ABOUT YOU (Warner-Tamerlane,

MY HEART BELONGS TO YOU (Human Rhythm, BMI/Kings Kid, BMI/Writing Staff, ASCAP/Gimme
BMI/ATV, BMI) 1/2, ASCAP/Welbeck, ASCAP/Leftover Soupped,

NO NOSE JOB (GLC Two, BMI/Pubhowyalike, ASCAP/ATY, BMI) WBM

BMI/Willesden, BMI) 45 WE GOT A LOVE THANG (Last Song, ASCAP/Third
ONE TO GROW ON (Frozen Soap, ASCAP/Fruits Of Coast, ASCAP)

Nature, ASCAP) 13 WHEN YOU GET RIGHT DOWN TO IT (All My Children,
OOCHIE COOCHIE (Mike Ten, BMI/Biv Ten, ASCAP) ASCAP)

PAPER DOLL (MCA, ASCAP) 32 WHEN YOU LOVE SOMEBODY (EMI April,

PEACEFUL JOURNEY (EMI April, ASCAP/Across 110th

Street, ASCAP/E-Z-Duz-It, ASCAP)

PLEASE DON'T GO (Mike Ten, BMI) 21
POOR GEORGIE (Top Billin', ASCAP/MCA,

ASCAP/Must Rock, BMI/Worldwide, BMi/Hudmar,

ASCAP) 62
REMEMBER THE TIME (Donril, ASCAP/Zomba,

ASCAP/Mijac, BMI/Warner-Tamerlane, BMI/WB,

ASCAP/B Funk, ASCAP) WBM

ASCAP/K. Stewart, ASCAP/Toe Knee, ASCAP/Ackee,
ASCAP/Lane Brane, BM|/Ensign, BMI) CPP

WHY ME BABY? (Keith Sweat, ASCAP/E/A,
ASCAP/WB, ASCAP/Donril, ASCAP/Zomba,
ASCAP/LL Cool J, ASCAP/Def Jam, ASCAP)

YOU DON'T KNOW (SOMEBODY TELL ME) (CE,
ASCAP/AACI, ASCAP/Acid Jazz, ASCAP)

YOU SHOWED ME (Trickson, BMI)

BILLBOARD MARCH 21, 1992

www americanradiohistorvy com

31


www.americanradiohistory.com

Billooard

FOR WEEK ENDING MAR. 21, 1992

MSTM

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

TOP R&B ALBU

15 D-NICE JIVE 41466* (9.98) TO THE RESCUE 27
pd
. <le %_ e . 2 51 | 47 41 35 | HEAVY D. & THE BOYZ @ UPTOWN 10289*/MCA (9.98) PEACEFUL JOURNEY 5
¥ [ 1e] ) =
Zh|len |28 x| ARTIST TITLE | =¥
T2 | 32|32 25| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) ool 52 | 50 | 45 | 42 | CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THEONE | 13
*%x%x NO. 1 % % % 53 52 57 60 | TONY TERRY EPIC 45015 (9.98 EQ) TONY TERRY 35
1 1 1 | 15 | MICHAEL JACKSON A * EPIC 45400 (10.98 EQ) 9 weeks at No. 1 DANGEROUS | 1 57 | 59 | 12 | BOBBY "BLUE" BLAND MALACO 7458 (9 98) PORTRAIT OF THEBLUES | 54
2 | 2 | 2 | 20 | GERALD LEVERT @ ATCO EASTWEST 91777" (10.98) PRIVATELINE | 2 61 | 72 | 38 | NATALIE COLE A * ELEKTRA61049 (13 98) UNFORGETTABLE | 5
@ 7 10 19 | HAMMER 4 3 capiToL 98151 (9.98) 700 LEGIT TO QUIT 3 56 51 52 | 40 | SHABBA RANKS @ EPIC 47310 (9.98 EQ) AS RAW AS EVER 1
4 1 3 1 3 | 10 | SOUNDTRACK @ souL 104627/MCA (10.98) JUICE | 3 GD| 76 | — | 2 | J0E PUBLIC corumsiaass2s 398 €0 JOEPUBLIC | 57
5 | 4 | 4 | 39 | JODECIA UPTOWN 10198/MCA (3.98) FOREVER MY LADY | 1 718 |3 fgﬁi:&”;i;i’g;w S38 1519:08) FINALLY | 98
PRINCE AND THEN.P.G. A ° 59 | 60 66 | 20 ; | KNOW IT'S WRONG, BUT | JUST CAN'T DO RIGHT 59
b b b 23 PAISLEY PARK 25379*/WARNER BROS. (9.98) DIAMONDS & PEARLS 1 60 56 60 MALACO 7460 (9.98)
1 9 8 24 CYPRESS HILL RUFFHOUSE 47889/COLUMBIA (9.98 EQ} CYPRESS HILL 7 11 BUSTIDOWNIERRFCTiS00:1I0ElIERE) [ASTYBITCHICHARTEREY 56
8 3 5 15 | KEITH SWEAT A ELEKIRA 61216 (10.98) KEEP IT COMIN' 1 61 59 68 13 | AUDREY WHEELER EAR CANOY 31002 (9.98) I'M YOURS TONIGHT 59
M. DAWN @
9 5 7 16 | TEVIN CAMPBELL @ QWEST 26291*/WARNER BROS. (9.98) TEV.IN 5 62 | 53 53 | 20 | GeesTReeTiSAND 510276+PLG (0,98 Q) OF THE HEART, OF THE SOUL & OF THE CROSS 23
10 | 10 | 9 | 42 | BOYZI MENA 2 worowns 6320 .98 SoONEVCINARNON | T 65 | 69 | 30 | OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED | 31
@ 1 1 2 T — BURNIN | 11 64 64 63 77 TRACIE SPENCER cAPITOL 92153 (9.98) MAKE THE DIFFERENCE 38
65 5 0 22 ) .
12 | 12 | 13 | 28 | VANESSA WILLIAMS wiNG 843522/VERCURY (9.98 EQ) THE COMFORT ZONE | 12 2Ly 2 FOUR LAY WARNERIBROST 26656 (5198) FOURPLAY | 16
66 | 6 e . ] .
13 13 15 9 MINT CONDITION PERSPECTIVE 1001%/A&M (9.98) MEANT TO BE MINT 13 3 % 3% CETOIBONS 4, RARA,DIE7IS LARIDRITHG 98) WEICANTIBEISTORFED d
18 | 14 | 14 ] 16 | SHANICE motown 6319- ©.98 —— | 67 | 68 | 58 | 23 | PETE ROCK AND C.L. SMOOTH ELEKTRA 61175 (6.98) ALL SOULED OUT | 53
15 6 16 T T ——— T — AN 15 81 2 SOUTH CENTRAL CARTEL PUMP 15189/QUALITY (9.98) SOUTH CENTRAL MADNESS 68
1% 5 12 1720 B MARIAH CAREY & colGaim 83950 (1098 EQ) EMOTIONS 6 69 71 65 18 | BIG DADDY KANE COLD CHILLIN' 26715/REPRISE (9.98) PRINCE OF DARKNESS 25
4 .
R. KELLY & PUBLIC ANNOUNCEMENT o T0 | 74 | 67 | 20 | ERIC GABLE ORPHEUS 47927/EPIC (9.98) CAN'T WAIT TO GET YOU HOME 44
@ 17 20 6 JIVE 41469- (9.98) BORN INTO THE '90'S 7
18 | 18 | 17 | 16 | LISA STANSFIELD @ ARISTA 18679" (10.98) REALLOVE | 17 71 | 54 | 56 | 47 | KEITH WASHINGTON @ QWEST 26528-/WARNER BROS. (9.98) MAKE TIME FOR LOVE 1
19 | 19 | 18 | 23 | ATRIBE CALLED QUEST @ JivE 1418* (9.98) LOW END THEORY | 13 (D| NEWP | | | CHERRELLE 1asy o05aew 999) THE WOMAN | AW | ]2
21 | 30 | 8 | 2PAC INTERSCOPE 91767%/ATLANTIC (9.98) 2PACALYPSE NOW | 20 13 | 75 | 78 | 6 | ASSAULT & BATTERY ATTITUDE 14001* (8.98) ASSAULT & BATTERY | 73
e 74 | 78 | 84 | 21 | WCETHE MAAD CIRCLE AIN'T A DAMN THANG CHANGED | 52
@ 26 31 § SIR MIX-A-LOT DEF AMERICAN 26765/REPRISE (9.98) MACK DADDY 21 S
@ I 20 1 LUKE LUK 91830 e . n 75 70 64 32 JENNIFER HOLLIDAY ARISTA 18578* (9.98) I’M ON YOUR SIDE 29
LUKE */ATLANTIC (10. e
2 | 20 | 2z ™ e e otsso oo BITCH BETTA HAVE oY MONEY | 20 NEW ) 1 FU-SCHNICKENS JIVE 41472* (9.98) F.U.- DON'T TAKE IT PERSONAL | 76
ELE i
A o B h Prviies VAR e O T 10 11 66 70 | 39 | PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THE RAIN 1
PIR 11006*/Z00 (9.98)
18 73 76 50 M.C. BREED & D.F.C. 5.D.E.G. 4103/ICHIBAN (9,98} M.C. BREED & D.F.C. 38
25 24 26 24 MC LYTE FIRST PRIORITY 91731+/ATLANTIC (10.98) ACT LIKE YOU KNOW 14
% 7 2 7 PUBLIC ENEMY A& e M e S AL 1 19 77 71 28 JIBRI WISE ONE EAR CANDY 31000 (9.98) JIBRI WISE ONE 34
DEF JAM 47374/COLUMBIA {10.98 EQ) . 99 o 2 ;’HEPCHIIB.L/DEAL BOYZ HIP HOP AIN'T NOTHIN’ BUT A PARTY 80
21 | 27 | 25 | 35 | BEBE & CECE WINANS @ CAPITOL 52078+ (5.98) DIFFERENT LIFESTYLES | 1 LG L187/G0ALTY6.20)
28 25 19 18 ICE CUBE A PRIORITY 57155 (9.98) DEATH CERTIFICATE i 81 79 74 40 STEVIE WONDER @ MOTOWN 6291* (10.98) MUSIC FROM "JUNGLE FEVER" 1
THE BRAND NEW HEAVIES
29 29 27 27 NAUGHTY BY NATURE A TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE 10 82 67 62 48 DELICIOUS VINYL 846874/PLG (3.98 EQ) THE BRAND NEW HEAVIES 17
30 | 32 | 36 | 18 | ATLANTIC STARR REPRISE 26545+ (5.98) LOVE CRAZY | 30 83 | 84 | 89 4 | B.B.KING MCA 10295* (9.98) THERE IS ALWAYS ONE MORE TIME | 83
31 | 31 | 29 | 20 | 2ND Il NONE PROFILE 1416 ©.98) 2ND IINONE | 26 84 4 82 1. 83 | 8 I| \DON DIEGO uTRAX0502(5.98) Razz | 82
@ 38 18 4 B L oE T e s L Iy 85 89 81 21 BOBBY RUSH URGENT 4117/ICHIBAN (9.98) I AIN'T STUDDIN’ YOU 69
: 86 86 - 2 WHISTLE SELECT 61252/ELEKTRA (9.98 '
33 | 33 | 33 | 44 | LUTHER VANDROSS A EPIC 46789 (10.98 EQ) POWER OF LOVE | 1 7 - el 2 GEr THEIOVE 1| §8¢
8 80 73 5 GLADYS KNIGHT mMca 10329+ (9.98} 00D W
34 28 23 12 | JODY WATLEY MCA 10355 (10.98) AFFAIRS OF THE HEART 21 : L & EPEN L
8 91 95 52 TYRONE DAVIS ICHIBAN 1103 (9.98 I'LL ALWAYS LOVE
(35)| 39 | 43 | 42 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL | 4 R c o) ACEON ...
89 90 86 8 TECHMASTER P.E.B. NEWTOWN 2208* (9.98) BASS COMPUTER 83
% Z; 3 221 BARRY WZITiA:M;;77;9'98) PUSTE:IE ”; voouz MCDE( 387 90 | 83 | 75 | 21 | THEZLIVECREW g SPORTSWEEKEND (AS NASTYAS THEY WANNABEPARTI) | 19
— BOOGIE DOWN PRODUCTIONS JiveE 41470~ (9.98) AND VIOLEN
38, || 34 || 32 [Q7A] 1D IMAGICMIKE &IMCIMADNESS AIN'T NO DOUBT ABOUT IT | 31 91 | 8 | 80 | 5 | DEEHARVEY MOTOWN 6330~ (9.98) JUSTAS 1AM | 80
39 | 37 | 38 | 22 | SCARFACE RAPALOTS57167PRIORITY (9.98) MR. SCARFACE ISBACK | 13 | 92 | 95 | 92 | 3 | HI-CFEATURING TONY A SKANLESS 61235+ WARNER BROS. (9.98) SKANLESS | 92 |
40 43 47 17 U.M.C."S WiLD PITCH 97544/ERG (9.98) FRUITS OF NATURE 40 93 92 91 3 D.J. LAZ PANDISC 8817 (3.98) D.J. LAZ 91
46 46 20 | CHRIS WALKER PENDULUM 61136+/ELEKTRA (9.98) FIRST TIME 32 9 88 Ik 8 MACIBANDIUCIRAXI0203]1508) Lt AREACIDEAT L
42 | 40 | 35 | 24 | NICE & SMOOTH RAL 47373+COLUMBIA (9.98 Q) AIN'T A DAMN THING CHANGED | 29 9 | 9 | 9 | 27 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PUREPOVERTY | 23
43 | 46 | 44 | 32 | COLOR ME BADD A 7 GiANT 24428 /REPRISE (2.98) CMB 10 9% | 69 | 6l 14 | TONE-LOC DELICIOUS VINYL 510609/PLG (9.98) COOL HAND LOC | 46
44 | 36 | 28 | 25 | KARYN WHITE @ WARNER BROS. 26320" (10.98) RITUAL OF LOVE | 7 97 | 58 | 54 | 12 | MAXI PRIEST CHARISMA 91804" (1098) BESTOFME | 45
45 5 2 7 e O A e PENICILLIN ON WAX 34 98 %8 | — 2 CLIVILLES & COLE COLUMBIA 48840* (10.98 EQ) GREATEST REMIXES VOL. 1 98
NEW ) 1 T Ty S—— O R o0 TS T 1T % 99 94 82 23 ALEX BUGNON ORPHEUS 91611*EPIC (9.98 EQ) 107 DEGREES IN THE SHADE 74
47 | 48 | 51 | 20 | DIGITAL UNDERGROUND Tommy BOY 1045 (9 98) SONS OF THEP | 23 100 | 97 | 97 | 18 | ROGER REPRISE 26524 (3.98) BRIDGING THE GAP_| 45
48 41 37 2% QUEEN LATIFAH TOMMY BOY 1035 (9.98) NATURE OF A SISTA' 32 (@) Albums with the greatest sales gains this week. [ ] Recording Industry Assn. Of America (RIAA) certification for sales of 500,0QO units.
DEL THA FUNKEE HOMOSAPIEN A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
49 49 19 8 ELEKTRA 61133 (9.98) | WISH MY BROTHER GEORGE WAS HERE 49 on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by £Q), for labels
= that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BP! Communications.

THE RHYTHM AND THE BLUES

(Continued from page 29)

and talent ... Two GRP recording
acts were also in top form at L.A.
gigs last month. Patti Austin, who
easily combines vocal prowess with
humor, covered a good deal of musi-
cal territory at the Strand during a
two-day stint there, including cuts
from her “Carry On” album. Label
mate Carl Anderson, whose vocal
dexterity puts him in a league with
many of his more popular peers,
previewed material from his upcom-
ing “Fantasy Hotel” album at the

Santa Monica venue At My Place.
Judging from the material, the new
album should help him expand his
R&B/quiet storm audience.

STUFF: Hammer launches his Too
Legit World Tour April 1 in Hamp-
ton, Va. Also on the tour will be
Grammy winners Boayz I1 Men, Jo-
deci, and Oaktown’s 3.5.7 ... Fox
TV censors held up an appearance
by LaFace trio TLC on the outra-
geous comedy show “In Living Col-

or” in order to re-evaluate the lyrics
of the group’s current hit, “Ain’t 2
Proud 2 Beg.” Representatives of
the show had already asked the
group members to nix one of their
trademark fashion accessories,
packaged condoms, when they were
due to tape the show Jan. 31. Ironi-
cally enough, Fox was the first net-
work to air condom commercials.
TLC was asked to alter its lyrics to
tape a segment Feb. 21 ... All 12
members of the Winans family are

gearing up for an all-family tour
that includes Mom & Pop Winans,
BeBe & CeCe Winans, Vickie Win-
ans, Daniel Winans, the Winans
(brothers Marvin, Carvin, Michael,
and Ronald), as well as Angie &
Debbie Winans (who are currently
recording their duo album). This in-
credible show begins March 28 in
Washington, D.C., and will visit 35
more U.S. cities before heading to
Europe . .. Jackie Rhinehart is no
longer VP, artist development,

rhythm & black music, at Mercury
... R&B trombone legend Fred
Wesley increases his reputation as a
Jjazz player with his Antilles release
“Comme Ci Comme Ca.” This is
real, swinging, trad jazz featuring
longtime J.B.’s band mate Maceo
Parker on alto sax. It has the loose,
live feel of watching a club date.

Assistance in preparing this col-
umn was provided by David Na-
than in Los Angeles.
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Heroes Of Decency. 4th & B'way recording act Disposable Heroes Of
Hiphoprisy held a press conference last month in San Francisco to heighten

awareness against gay-bashing, the topic of its single, “‘Language Of Violence.”

Shown, from left, are Michael Franti, Hiphoprisy; film maker Marlon Riggs,
director of “Tongues Untied"”; Rono Tse, Hiphoprisy; Barbara Cameron,
executive director, Community United Against Violence; and Namane
Mohlabane and Neico Slater of the Oakland Men's Project. Hiphoprisy's debut
album, “Hiphoprisy Is The Greatest Luxury,” shipped March 9.

Billboard

FOR WEEK ENDING MARCH 21, 1992

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

z
x | @ =
2y |29 €| TITLE ARTIST
I:E = 5 l; o~ g = E:) LABEL & NUMBER/DISTRIBUTING LABEL
%% NO.1 % x %
1| 1| 2| o | OOCHIE CoOCHIE @ M.C. BRAINS
) (T MOTOWN 2146 2 weeks at No. 1
(D] 3 | 4 | 7 | SHUT'EM DOWN @ PUBLIC ENEMY
{CD) (M) (T) DEF JAM 74165*/COLUMBIA
3| 2 | 1 | 10| POOR GEORGIE @ MC LYTE
(C} (T) FIRST PRIORITY 4-98638/ATLANTIC
(M| s | 9|5 | ™HEMAM @ SHABBA RANKS FEATURING KRS-1
(C) (T) EPIC 34-74069
()| 5 | 6 | 8 | FIRE&EARTH @ X-CLAN
(C) (T} POLYDOR 865 082/PLG
6 | 8 | 8 | 12 | MISTADOBALINA @ DEL THA FUNKEE HOMOSAPIEN
{C) {T) ELEKTRA 64826-4 ]
(1| s | 1 | 8 | THEINTLZONE COASTER # LEADERS OF THE NEW SCHOOL
(C) (T) ELEKTRA 64828-4
11 | 12 | g | RING THE ALARM @ FU-SCHNICKENS
(C) (M) (T) JIVE 42020
(9)| 12 | 10 | g | EVERYTHING'S GONNA BE ALRIGHT ® NAUGHTY BY NATURE
(CD) (M) (T) TOMMY BOY 999+
10| 2 | 3 | 14 | THECHOICE IS YOURS @ BLACK SHEEP
{M) (T) MERCURY 366 087*
AD| 4 | 17| ¢ | STEPTOME * TIM DOG
{C) {T} RUFFHOUSE 38-74150/COLUMBIA
D) 15 | 0 | 4 | JVICE (kNOW THE LEDGE) @ ERIC B. & RAKIM
(C) SOUL 54333/MCA
13 10| 11 | 10 | ONE TIME'S GOT No CASE @ SIR MIX-A-LOT
(CD) (M) (T) DEF AMERICAN 4-40221*/REPRISE
19 21 4 | WANNA ROCK @ LUKE
(C) (M) (T) LUKE 4-96214/ATLANTIC
@ 22 2% 3 ONE TO GROW ON & U.M.C'S
(C) (T) WILD PITCH 50387/ERG
DUCK DOWN ® BOP
ls 16 19 5 (CD) (M) {T) JIVE 42021*
JIGGABLE PIE * AMG
17 18 3 4 (C) (M) (T) SELECT 4-62382
18| 13 ] 15 | § | RETURN OF THE FUNKY MAN @ LORD FINESSE
(M) (T) GIANT 4-4C277*/REPRISE
19 7 5 11 HOW TO FLOW @ NICE & SMOOTH
(C) {T) RAL 38-78087/COLUMBIA
25 | _ | 2 | HELLUVA © BROTHERHOOD CREED
(C) (M) (T} GASOLINE ALLEY 54350/MCA
91| 17 | 7 | 24 | THE PHUNCKY FEEL ONE/HOW i COULD. .. & CYPRESS HILL
(C) (T) RUFFHOUSE 38-73930/COLUMBIA
@2)| 27 | — | 2 | HAND ON THE PUMP @ CYPRESS HILL
(C} (M) (T) RUFFHOUSE 38-74105/COLUMBIA
IT'S SO GOOD, IT'S BAD @ TRUE CULTURE
23 24 22 5 (M) (T) CARDIAC 4017* . . .
24 | 21 | 15 | 10 | LATIFAH'S HAD IT UP 2 HERE @ QUEEN (ATIFAH
{CD} (M) (T) TOMMY BOY 506*
STEADY MOBBIN' & ICE CUBE
25 20 13 14 {C) PRIORITY 7247 .
BRENDA'S GOT A BABY/IF MY HOMIE CALLS ® 2PAC
NEw ’ 1 {M) INTERSCOPE 4-95212'/ATLN(ITIC 5
91| 29 | — | 2 | AGEAIN'T NOTHIN'BUT A # @ CHI-ALI
{C) (T) RELAT)VITY 1088-4 )
28 | 30 2 | NONOSE JoB @ DIGITAL UNDERGROUND
(CD) (M} (T) TOMMY BOY 513*
JumP ® KRIS KROSS
NEw ’ 1 (C) {T) RUFFHOUSK. 38-74197/COLUMBIA
U GOTTA DEAL WIT DIS SOUTH CENTRAL CARTEL
NEw ’ 1 (CY(T) C.W.K. 15190/PUMP

() Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of

America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.

(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. © 1992, Billboard/BP| Communications.

Arfists & Music

PAY-TO-PLAY PRACTICE IS GAINING GROUND IN CLUBS

(Continued from page 5)

ating across Britain, where Musi-
cians’ Union career officer Horace
Trubridge says, “The industry’s atti-
tude was that only crap bands deal
with pay-to-play. After the comment
from Bono last week, the perspective
has changed. Every band, big or
small, at some point or another is
faced with pay-to-play.”

Trubridge recently mounted a cam-
paign against the policy by distribut-
ing stickers that say “Pay-to-play?
No way” to area venues that do not
employ the practice. He estimates
that pay-to-play, which has mush-
roomed in the past year, affects
roughly half of all London clubs with
capacities of up to 400, plus several of
the larger venues. He adds that Brit-
ain’s “pay-to-play scandal isn’t just
based in London. Manchester, Leeds,
Sheflield, they’ve all got their pay-to-
play venues.”

Trubridge acknowledges that his
crusade is “almost a personal cam-
paign,” since few of the rock musi-
cians victimized by pay-to-play are
members of the union.

Similarly, John Glasel, president of
the American Federation of Musi-
cians’ New York chapter, says, “A lot
of the younger rock musicians don’t
bother joining our union until they've
gotten a couple of steps up and made
some recordings, or at least played in
the clubs where we have contracts.
There’s nothing much that we can do
for them.”

Still, efforts are under way to tack-
le the problem in this country. The
National Academy of Recording Arts
and Sciences has formed a rock panel
that will address pay-to-play, among
other issues (Billboard, March 14).

PAY-TO-PLAY DEALS

In a typical pay-to-play deal, a band
is required to purchase a fixed num-
ber of tickets from a promoter, which
the band then resells at whatever
price it sees fit. While some acts man-
age to resell the tickets at a profit,
most either break even or lose mon-
ey. As one musician explains it, sell-
ing the tickets for a profit is some-
times unrealistic, since inevitably one
of the other bands on the bill can af-
ford to undercut the rest by selling at
cost, either because it does not care

about the money or because it is so
desperate to play that it will eat the
cost.

Some promoters employ variations
of the policy. For instance, they
might demand a deposit from a band
to cover equipment costs, or they
might charge supporting bands when
a nationally known act is headlining
the bill.

UNFAIRNESS ALLEGED

‘Every band, big or
small, at some point
or another is faced
with pay-to-play’

Those opposed to the policy say it
is unfair to bands that do not have
the financial resources or the follow-
ing to support it. The sum required
for a booking under the system
ranges from 50 pounds ($86) at the
Mean Fiddler pubs in London to up to
$1,200 at some of the Sunset Strip
clubs in L.A., according to sources.

Says Robert Kelley, drummer and
singer for L.A. band Frontier Theory,
“Pay-to-play is not only financial dis-
crimination, but it also forces the art-
ist to become a concert promoter.
Most bands do that, anyway, by mak-
ing fliers, but it really relinquishes
the responsibility of the club to do
that sort of thing.”

Detractors also charge that pay-to-
play results in uneven bookings,
since promoters who operate under
the policy are often more concerned
about getting their money than about
auditioning the bands for their musi-
cal appeal.

Furthermore, musicians say pay-
to-play hampers their ability to reach
fans whom they do not know person-
ally. Says John Tardino, bassist for
New York-based band Hit And Run,
“Say there’s 500 people that like you
and you don’t know them. They only
come down when they see your name
in an ad. You can’t get in touch with
them.”

In extreme cases, pay-to-play has
resulted in bands’ equipment being

SKYY HIGH: BAND BACK WITH NEW SET

(Continued from page 28)

continue to develop and evolve as a
unit over the last decade.”

Roberts jokes that he tried to con-
vince the group to give up recording.
“I tried to bribe them to leave; I
threatened them to leave,” he says.
“They all ganged up on me.” Though
Skyy has undergone a few personnel
changes over the years, the group
still consists of the six original mem-
bers: Roberts, bassist Gerald Lebon,
guitarist Annibal “Boochie” Sierra,
and sibling vocalists Dunning-Craw-

FOR THE RECORD

An item in the March 14 issue
provided the wrong label affili-
ation for Pops Staples. He is on
the Point Blank/Charisma label.

ford, Dolores Dunning-Milligan, and
Bonnie Dunning-Barrio.

Skyy has managed to record an im-
pressive string of hits, beginning dur-
ing its tenure at Salsoul from 1979 to
1985: “Here’s To You,” “Call Me,”
“Let’s Celebrate,” and “Giving It (To
You)” on Capitol. Now, 12 years after
the group’s first charted record, Rob-
erts is somewhat stunned that Skyy
is still going strong. “I think down
the list of all the other bands that we
had toured with five to 10 years ago,
and they’re not here,” he says. “The
few that are here have new members
or have streamlined down to maybe
three people as opposed to eight or
nine.”

“You've got to have a passion for
what you do in order to hang in this
long,” says Dunning-Crawford. “If
you don’t like some part of it, it's not
worth doing.”

confiscated when they were unable
to meet payments required of them.
Several Los Angeles-based observers
say this has happened at the Whisky
A Go Go and the Roxy, two Sunset
Strip clubs that make the most exten-
sive use of pay-to-play. Calls placed
to the owner of those two venues
were not returned.

PAY-TO-PLAY PROPONENTS

Proponents of pay-to-play counter
that the policy is a necessary evil
forced upon them by such factors as
a surplus of bands competing for rel-
atively few bookings, the rising costs
of putting on a show, and a lingering
recession.

Furthermore, pay-to-play promot-
ers argue that the policy provides an
effective way of separating bands
that have their act together from
those that are disorganized or simply
not very good.

“The bands that are out selling
tickets, those are the ones to me that
are the better bands,” says Joe Gal-
lagher, manager and booking agent
at Gazzarri’s, a Los Angeles club that
does pay-to-play on Friday and Satur-
day nights. He notes that some bands
“have a minimum of 200 tickets come
through the door, and they’re gener-
ating plenty of interest from the la-
bels. They pay for their rehearsals.
They do it as a business. They do it
smart.”

Similarly, New York-based Ava
Electris of Hot Rock Promotions
says, “The market is oversaturated
with wannabes. The ones that can’t
cut the mustard are the ones that are
griping. The winners who are coming
out with $400, $500, and have the in-
dustry love them, they never com-
plain.”

Electris, who books nights at Spo
Dee O Dee, says, “Fifty percent of
the bands that sell tickets make mon-
ey. Twenty-five percent make a lot of
money—like $300, $400. Twenty per-
cent break even, and the last 5% lose
money.”

Another New York-based promot-
er, Suéave, who is currently booking
the Rock Bar in New Haven, Conn.,
says he uses bands’ fees to cover his
costs. “A full-page ad in [local music
paper] the East Coast Rocker costs
$800. Radio spots cost me $2,000. To
print passes and do it properly costs
$500. To rent a room and equipment
costs about $700. So what happens
when the door does $100? I'm not out
to rip anybody off. I'm just out to sur-
vive in a business that’s not doing
well,” he says.

Suéave adds that he charges only
bands that open for national headlin-
ers, who are not drawing like they
once did. “The days are over when
you had Twisted Sister in the room
and 1,000 people would show up,” he
says. “It’s a sad state of affairs.
Rock’n’roll isn’t what it used to be.”

LA. PAVED THE WAY

Suéave and other New York-based
promoters say they adopted pay-to-
play policies after they saw how ef-
fective they were in Los Angeles. The
practice has not reached massive pro-
portions here, though. It is practiced
by a few promoters in New York and
its surrounding areas, but the major-

ity of clubs here do not use it.
(Continued on page 54)
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HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE

wi|lox|g 3 = OF DANCE CLUB PLAYLISTS. wxloxle Z = OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Zhlow|z8{€$ | TITLE ARTIST Zh|ow |23 2% TITLE ARTIST

F2 |32 |~ | 5] LABEL & NUMBERDISTRIBUTING LABEL FZ|32 |~ | 25| LaBEL & NUMBERDISTRIBUTING LABEL

**xx NO.1 *x x % * *x % NO.1 * % %
3 7 CHIC MYSTIQUE WARNER BROS. 0-40225 1 week at No. 1 ® CHIC 1 5 3 REMEMBER THE TIME EPiC 74201 2 weeks at No. 1 ®MICHAEL JACKSON
% 5 6 | JUSTIFIED AND ANCIENT ARISTA 2403-1 © THE KLF FEATURING TAMMY WYNETTE 2 2 1 7 | WEGOT A LOVE THANG AsM 75021 7328-1 © CECE PENISTON

@ 9 15 4 | DON'T LOSE THE MAGIC ARISTA 2412:1 SHAWN CHRISTOPHER J 6 12 5 | VIBEOLOGY CAPTIVE 0-96107VIRGIN © PAULA ABDUL

@ 16 | 30 3 REMEMBER THE TIME EpiC 74201 © MICHAEL JACKSON 4 10 | 14 6 | JUSTIFIED AND ANCIENT ARISTA 2403-1 ® THE KLF FEATURING TAMMY WYNETTE

@ 12 | 19 5 | MOIRA JANE'S CAFE CARDIAC 3-4023 © DEFINITION OF SOUND 5 4 6 10 | ONLY LOVE CAN BREAK YOUR HEART WARNER BROS. 0-40196 @ ST. ETIENNE
6 3 1 8 WE GOT A LOVE THANG A&M 75021 7328-1 @ CECE PENISTON @ 9 13 6 AIN'T 2 PROUD 2 BEG LAFACE 4009-1/ARISTA & TLC

@ 10 14 6 THE TRUE MEANING OF LOVE BIG BEAT 0-10034/ATLANTIC JOMANDA 7 8 9 6 PAPER DOLL GEE STREET/ISLAND 422866 375-1/PLG & P.M. DAWN

14 25 4 MAKE IT MINE EPIC 74241 THE SHAMEN 13 17 4 CHIC MYSTIQUE WARNER BROS. 0-40225 @ CHIC
9 8 11 8 L.S.D. IS THE BOMB MAJIl 9109/CHEETAH @ RADIOACTIVE GOLDFISH 9 3 2 11 PRIDE (IN THE NAME OF LOVEY A DEEPER LOVE COLUMBIA 44-74135 @ CLIVILLES & COLE
10 6 10 | 9 | PRIDE (IN THE NAME OF LOVE} COLUMBIA 44-74135 @ CLIVILLES & COLE 171 3 3 | NU NU MERCURY 866 4451  LIDELL TOWNSELL
1 1 2 9 COMIN’ ON STRONG MUTE 0-6647 1/ELEKTRA DESIYA 11 5 3 14 I'M TOO SEXY CHARISMA 0-96256 @ RIGHT SAID FRED
127 9 9 | DO YOU WANT IT RIGHT NOW ESQUIRE 74321-1 DEGREES OF MOTION 12 | 11 | 8 | 10 | STAY UPTOWN 54285/MCA @ JODECI

A3)| 15 | 20 | 5 | TESTIFY perspecTive 28968 1710-1/A8M ® SOUNDS OF BLACKNESS (A3)] 15 [ 20 | 8 | DO YOU WANT IT RIGHT NOW EsauiRe 74321-1 DEGREES OF MOTION
14 | 19 | 22 | 6 | LOVE DESIRE swasH 865 271-1PLG D'BORA 18 | 27 | 4 | MAKE IT MINE epic 74241 THE SHAMEN

5)| 22 1 29 | 5 | LOSING YOU savace 54348McA SGH-MOCCASOUL 15 | 16 | 19 | 9 | DEEPER FFRR 869637 ILONDON SUSAN CLARK

A6)| 32 | 45 | 3 | NUNUmercURY 866 225-1 © LIDELL TOWNSELL 19 | 23 | 6 | GOOD FRIEND Epic 74157 PARIS RED
17 5 i 11 DEEPER FFRR 869 637-1/LONDON SUSAN CLARK 17 7 4 14 HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND © CLUBLAND

31 | 37 3 INDEPENDENT WOMAN CAPITOL V- 15803 ADEVA 18 | 12 7 10 | COMIN' ON STRONG MUTE 0-66471/ELEKTRA DESIYA
19 18 18 6 GO INSTINCT 237 MOBY 2129 4 NEVER SAY NEVER FEVER 44-74144/COLUMBIA ® LISETTE MELENDEZ
20 | 21 | 12 | 11 | BLACK OR WHITE epic 74099 & MICHAEL JACKSON 20 | 14 [ 10 | 11 | EVERYTHING'S GONNA BE ALRIGHT TOMMY BOY 999 © NAUGHTY BY NATURE

* % x POWER PICK* % % 21 20 25 6 THE TRUE MEANING OF LOVE BIG BEAT O-10034/ATLANTIC JOMANDA

@ 33 — 2 HEAR THE MUSIC E-LEGAL 6209 GYPSYMEN * % * POWER PICK* % %

(@2)| 29 | 35 | 4 | SHUT EM DOWN DEF JAM 44-74165/COLUMBIA @ PUBLIC ENEMY (22)| 29 | 47 | 3 | THE CHOICE IS YOURS MERCURY 866 087-1 @ BLACK SHEEP

@ 21 | 32 5 PLANET LOVE BEGGARS BANQUET 62187-1/RCA THE DYLANS @ 27 | 3B 3 TESTIFY PERSPECTIVE 28968 1710- 1/A&M ® SOUNDS OF BLACKNESS
24 20 17 7 WE CAN DO IT (WAKE UP) EMOTIVE 715 JAMES HOWARD 24 22 22 11 WHAT GOES AROUND COMES AROUND CUTTING 256 GIGGLES
25 11 7 9 RUBB IT IN INVASION PROMO FIERCE RULING DIVA 25 21 16 20 | JAMES BROWN IS DEAD WATTS 714/ARISTA L.A. STYLE

39 | M 3 KILLER SIRE 0-40230/WARNER BROS. ® SEAL 28 | 36 4 | GO INSTINCT 237 MOBY
27 | 28 | 13 | 10 | FEAR (OF THE UNKNOWN) GEFFEN 21702 @ SIOUXSIE AND THE BANSHEES 21 | 26 | 31 | 6 | OOCHIE COOCHIE MOTOWN 4813-1 ® M.C. BRAINS
28 2 2% 7 COLD SMASH 865 525-1/PLG LATOUR 34 18 3 LIFT EVERY VOICE (TAKE ME AWAY) COLUMBIA 44-74131 MASS ORDER
29 | 23 | 23 | 7 | THE MUSIC IS RIGHT RCA 62154-1 MUSTO & BONES FEATURING DINA AND 1.C.0. 23 | 32 | 40 | 4 | FRIENDSHIP TURNSTYLE O-10040/ATLANTIC SABRINA JOHNSTON
3] 43 | — | 2 | VIBEOLOGY captive 0-96107ViRGIN ® PAULA ABDUL 40 | — 1 2 MOIRA JANE'S CAFE CARDIAC 3-4023 ® DEFINITION OF SOUND

@ 11 _ 2 RAVING MADD CRAP 001 MIDDLE FINGER @ A | — 2 HEAR THE MUSIC E-LEGAL 6209 GYPSYMEN
32 17 6 11 | A DEEPER LOVE COLUMBIA 44-74135 ® CLIVILLES & COLE * * *HOT SHOT DEBUTXx % %

@ 47 - 2 THE CHOICE IS YOURS MERCURY 866 087-1 @ BLACK SHEEP @ NEW D) 1 DON’T LOSE THE MAGIC ARISTA 2412-1 SHAWN CHRISTOPHER
4 |38 | & 4 | EUPHORIA QuARK 033 EUPHORIA 33 33| 3 7 | SHUT EM DOWN DEF JAM 44-74165/COLUMBIA ©® PUBLIC ENEMY
3% ) 3% | 4 7 BUTT NAKED TURNSTYLE 0-96251/ATLANTIC CHARM | 3|1 9 | DIRECT ME GIANT 0-40307/WARNER BROS. REESE PROJECT
36 30 | 31 5 FRIENDSHIP TURNSTYLE O-10D40/ATLANTIC SABRINA JOHNSTON @ NEW D) 1 O ARTHUR BAKER FEATURING NIKEETA
37 | 37 | 39 | 4 | PAPER DOLL GFF STREET/SLAND 422866 375-1/7LG SR 36 | 38 | 37 | 5 | YOU SHOWED ME next pLaTeau 50165 @ SALT-N-PEPA

* * * HOT SHOT DEBUT* * % 37 25 | 24 9 LATIFAH'S HAD IT UP 2 HERE TOMMY BOY 506 © QUEEN LATIFAH

NEWD | | | I'MTHE ONE YOU NEED vca 54278 @ JODY WATLEY 48 | — | 2 | HELLUVA GASOLINE ALLEY 54349/MCA @ BROTHERHOOD CREED
39|25 | 28 6 BODY MEDUSA GUERILLA V-13846/L.R.S. SUPEREAL 39 | 35 | 26 | 10 | MINDFLUX RCcA62162-1 ® N-JOI
4 | 40 | 38 4 JAMES BROWN IS STILL ALIVE WATTS 715/ARS HOLY NOISE 0 | 8 | — 2 PRECIOUS UPSTAIRS 102 SPANISH FLY

NEW D> 1 1.0.U. RCA 62207-1 ARTHUR BAKER FEATURING NIKEETA NEW ) 1 NO NOSE JOB TOMMY BOY 513 # DIGITAL UNDERGROUND
42 | 45 | — | 2 | WINDOW PANE RELATIVITY 1086-1 ® THE REAL PEOPLE 2 | & l 34 | 7 | NOCTURNE COLUMBIA44-74139 ® 199
43)| 46 | — | 2 | GET OFF JivE 420461 MR. LEE NEW ) 1 LOSING YOU SAVAGE 54348/MCA SGH-MOCCASOUL
4)| NEW) 1 | STATE OF SHOCK cAPITOL v-15813 REVENGE NEW p> 1 | KILLER SIRE 0-40230/WARNER BROS. © SEAL

NEW ’ 1 NEVER SAY NEVER FEVER 44-74144/COLUMBIA @ LISETTE MELENDEZ 45 39 42 4 LET'S STAY TOGETHER MCA 54288 & GUY

NEW D 1 LOVE STORM STRICTLY RHYTHM 001 CYNTHIA M. 46 | 46 | — | 2 | DUCK DOWN JivE 42021-1 © BOOGIE DOWN PRODUCTIONS
47 28 21 11 NOCTURNE COLUMBIA 44-74139 & 799 47 37 32 6 GET READY FOR THIS RADIKAL 12261 @ 2 UNLIMITED
48 13 8 12 ONLY LOVE CAN BREAK YOUR HEART WARNER BROS 0-40196 @ ST. ETIENNE 48 30 18 9 BUTT NAKED TURNSTYLE 0-96251/ATLANTIC CHARM
49 35 33 11 DIRECT ME GIANT 0-40307/WARNER BROS. REESE PROJECT 49 31 15 12 KEEP IT COMIN’ ELEKTRA 0-66475 @ KEITH SWEAT
50 | 34 | 27 | 12 | RANKAN KAN (FROM "THE MAMBO KINGS") ELEKTRA PROMO TITO PUENTE 50 | 45 | 44 5 | SHE'S GOT THAT VIBE JIVE 42026-1 @ R. KELLY & PUBLIC ANNOUNCEMENT

(O Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1992, Billboard/BPI Communications.
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There Was A British Singer Named Limerick . . .

IT’S BEEN A LONG and tough road
to the U.S. for Alison Limerick.

Despite having delivered one of the
most popular club anthems of 1991
with “Where Love Lives,” the British
vocalist has had a hard time getting
subsequent singles released here.

Although Limerick is signed to
Arista in the U.K., the label’s U.S.
counterpart has been extremely slow
in making a commitment to her. In
fact, there was a period of several
months late last year during which ru-
mors of a move to RCA ran rampant.

No one at Arista would comment
for the record regarding this matter,
other than a source who says, “The
label has been carefully considering
the potential of this project in the
States.”

While her U.S. label situation con-
tinued to be vague, Limerick dented
the European dance charts last fall
with “Come Back For Real Love,” a
visionary collaboration with Arthur
Baker. Since then, the singer has
completed her first album. Produced
by Steve Anderson, better known as
one half of Brothers In Rhythm, the
still-untitled set is a delicious blend of
R&B-driven house, funk, and jazz-in-
fused pop. Its first single, “Make It
On My Own,” charged into the UK.
pop charts two weeks ago at No. 19,
rendering it Limerick’s most success-
ful release to date. Both “Come Back
For Real Love” and “Make It On My
Own” have gotten tons of club play
here on import.

With all of the groundwork laid,
and increasing demand from U.S.
jocks, Arista has finally agreed to is-
sue the project here. Tony Humph-
ries’ fine remixes of “Make It On My
Own” are scheduled for release in the
coming weeks.

Limerick is undaunted by the twists
and tangles she has had to endure in
order to get her music issued here.

“You have to be resilient and have
faith in what you have to offer when
you're in this business,” she says.
“You can’t take everything personal-
ly. It will drive you mad.”

Putting her philosophies aside,
Limerick notes that she is still awe-
struck by the warm response her sin-
gles have met—particularly the uni-
versal kudos bestowed upon “Where

Hot Dance Breakouts
CLUB PLAY

1. LIFT EVERY VOICE (TAKE ME AWAY)
MASS ORDER coLumsia

2. VOGUE KMFDM wax TRAX

3. 1GOT A HOLD ON YOU MAURICE
JOSHUA 10.

4. BABY GOT BACK SIR MIX-A-LOT per
AMERICAN

5. (CAN YOU) FEEL THE PASSION BLUE
PEARL 8iG LIFE

12" SINGLES SALES

1. DON'T TALK JUST KISS RIGHT SAID
FRED cHARISMA

2. BABY GOT BACK SIR MiX-A-LOT per
AMERICAN

3. ONE U2 istanp
4. INDEPENDENT WOMAN ADEVA
CAPITOL

5. GOT TO GET AWAY OFF SHORE
FEATURING JOCELYN BROWN eric

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Love Lives.”

“At first, I was so stunned by the
way people reacted that it felt unre-
al,” she says. “Even after all of this
time, I don’t think I've been struck
with the full weight of how big this
song was in the clubs.”

Limerick started her career as a
dancer, eventually shifting her focus
onto singing. After several years of
toiling away on the musical-theater

DANGE | 22

TRAX v

by Larry Flick

circuit, she wound up as a busy ses-
sion vocalist, adding her pipes to hits
by the Style Council, among others.
She remembers cutting “Where Love
Lives” with producer and songwriter
Lati Kronlund, and thinking little of
it.

“I just went in and sang the song
with absolutely no expectations of
where it might lead,” Limerick re-
calls. “In fact, I had almost forgotten
about the track when I got a call say-
ing [Arista] wanted to sign me up.”

As Limerick ponders a future that
will be filled with a long stream of
live performances and promotion, she
is by turns soothed and exhilarated
by the results of her first album.

“I am a fan of singers, in the truest
sense of the word,” she says. “And I
hope that this album will prove to
people that I am a singer capable of
handling many different genres.
Sure, I have a long way to go before I
can view myself among those I
adore—but I am on the way. Every
day I work a little bit harder, and I
move closer toward reaching my full
potential. The challenge is a thrill.”

THE SINGLE LIFE: Deep-hougse
denizens should be aware of “Any-
thing Goes” by diva-in-waiting Spice
(Nightclub, Chicago). Produced by
Edward Crosby, the track is fueled
with a muscular bass line and seduc-
tive vocals. Each of the four varied
remixes have the juice to pack dance-
floors. We're particularly drawn to
the first mix on the B side, with its
nasty rap and piercing keyboard fills.
Heavy sigh.

As top 40 radio continues to mull
over “Walk Away” by “Little” Louie
Vega & Marc Anthony, clubs are be-
ing serviced with a kinetic houser,
“Masters At Work” (Atlantic), from
the duo’s debut album, “When The
Night Is Over.” Tito Puente adds
some spicy salsa percussion breaks to
the “One Take” mix, making it an es-
sential peak-hour addition. For some-
thing a bit smoother, go for the jazzy
“Masters Dub.”

One of the hotter jams spreading
throughout the underground hard-
house scene in the England at the
moment is TC’s “1991 Berry”’ (Union
City, U.K.). Not nearly as scattered
and frenetic as music of this ilk is be-
coming, this highly imaginative track
takes us on a moody trip that is pro-

pelled by swirling, spacey synth lines.
Mainstream-minded spinners should
opt for the vocalized, poppish “Clas-
sic Mix,” while the “Fratty Mix” pro-
vides a hypnotic twirl into daylight
hours.

Add “Makes Me Holler” (Project
X, New York) by Variation to the
ever-increasing list of acts combining
spiritual lyries with a house beat.
Brooklyn, N.Y.-bred Marc Coleman
and Robin Wilson deliver rich and
soulful vocals within an arrangement
rife with disco-fied strings and subtle
funk guitars. Incredibly moving.

Remember Sparks? Well, they’re
hitting the comeback trail in a big
way with ‘“National Crime Aware-
ness Week,” a properly quirky,
techno-colored workout. Empowered
with clever lyries sung from the per-
spective of a criminal, this track
would fit nicely in pop and alternative
sets. Though the act is still shopping
for a label deal, you can get a copy of
the single from P.K. Productions in
Moorpark, Calif.

Although he’s not yet old enough
to get into a nightclub, 17-year-old
keyboard wiz Mark Ryan, aka Tem-
perance, has put together (with the

aid of producer Michael Ova, that is)
a six-song EP with the juice to fill
most dancefloors upon impact. Each
cut on “Phantasy” (Hi-Bias, Toronto)
could easily click with both house and
hi-NRG programmers. Highlights in-
clude “Losing Touch,” an optimistic,
pop-splashed kicker, and “Purity,” a
softer, more ambiant mind trip.

TID-BEATS: It looks like it is going
to be a Deee-Lite-ful summer. The
trend-setting trio is currently finish-
ing up its second album for Elektra,
“Infinity Within,” which should drop
in June. A still-to-be announced sin-
gle is slated for early May. Word has
it that the overall vibe of the project
is more hardcore dance, and will be
framed by a pair of psychedelic/soul
ballads. Guest musicians include Sa-
toshi Tomeii on keyboards and
Bootsy Collins, who toured with the
act last year. The most intriguing ti-
tles on the album are likely to be a
safe-sex ditty, “Rubber Lover,” and
“I Dreamt I Fell Through A Hole In
The Ozone Layer” ... Claudia Cu-
seta has left Stardust Promotions to
concentrate on operating her increas-
ingly hot Maxi Records in New

Offering An Altern-8-tive. Network U.K. recording act Altern-8 celebrated the
release of its new single, “Evapor-8,” at a bash in London recently. The techno
twosome is rumored to be very close to signing on with a major label in the U.S.
Aithough details are being kept under wraps for the moment, Joey Beltram has
already been commissioned to remix several of the act’s import hits for
stateside release.

York. Actually, she is expanding the
company to include an independent
club promotion wing. By the by, be
on the lookout for the next groovy
Maxi release, “Chain Me To The
Beat” by Soul Verite ... Frankie
Knuckles has been tapped by Hot 97
New York to spin for the “All-Night
House Party” on Saturdays . . . Carol
Cooper, who signed Mass Order and
Midi Maxi & Efti to Columbia, has
left her post as national director of
A&R, black music, at the label to be-
come senior VP of A&R for Soho
Sounds, a new label owned by
RMM/Sony in New York. Her first
signing is “Love Is The Message” by
Orchestra 7, the latest creation of re-
mixer/producer Roger S. . .. Remem-
ber Kon Kan and its hit “I Beg Your
Pardon”? The act’s founder, Barry
Harris, says the group will resurface
shortly with a new lineup and a new
alternative/dance sound. In the
meantime, the Toronto-based musi-
cian/producer is shopping his first
solo single, “Coursing Through My
Veins,” a pop-flavored techno track,
via Between The Ears Productions
in New York.

HEARTY CONGRATS to Cardiac
Records president Cathy Jacobson,
who gave birth to a boy March 6. She
and her husband, Pat Monaco,
VP/GM of independent label sales,
PolyGram Group Distribution, have
named their son Jake, who weighs in
at 9 pounds.

SHHHHH ... If you think Michael
Jackson’s current hit, “Remember
The Time” (Epic), is fierce, just wait
until the club remixes of his next sin-
gle, “In The Closet,” drop in April.
Everything is still pending MJ’s ap-
proval, so we can’t spill too much—
except to say two of our fave postpro-
ducers are involved and the results
will blow you away!

€ FIDELFATTI “Backgroove” vol. 1

HITS! !: (DRAVE BOYS Volume 1
PLAY LIST B THE MODELS Good Time
GARAGE (P2ASTEROID FEAT. EVA JOY Joke fo Win TECHNO HOUSE

TECHND RAVE
TECHNO HOUSE

€) JAMES HOWARD We Can Do It GARAGE (P)DEE-VISION Waltin’ for you TECHNOC HOUSE
€ GOGAMAGOGA Bekisia TECHNO {[)SOPHIE The Only Reason HI-NRG
OEMIXRANYA Excited TECHNG {BTENSION You Got Me Going Crazy HI-NRG
@ BENVENUTO Tochno Town TECHNO {[DDOUBLE YOU? Please Don't Go HOUSE
@ SIGMA TIBET Motor TECHNO (D)SALLY DAY Take Me To The Top HOUSE
@ WEST BAM Le! Your Self Go TECHNO €PXIM MARTIN Welcome To My Heaven HOUSE
©F. & 1. 505 Nocts Aeterna TECHNO (©)MAGIC MARMALABE Do /f Now HOUSE
€ ARKANOID Do You Say Yeah TECHNO €)J. & B. ORCHESTRA Black Magic Woman HOUSE

78/A MECENATE, MILAN ITALY- T 2.58012071 - FAX 2.5064675/55400364

MPORTS> NEW
FOR ALL YOUR HOT

LDIARD [DEBEaT
17 DAY RECORES & 095

PLUS ALL BLACK-URBAN PRODUCT
-—-._._

WRITE, lFAX or CALL-

1574 SOUNDS

[I=TNEN R L, T L L NI
215 EB4ELEFOOD AVEME ENGLEWOOD, NJ 07631

TEL 901568-0040 20 FAX. 901\568-25%9

.

YOR WORLDWDE DANCGE AND URBAN
DISTRIBOTOR

EXCLUSIVE LABELS INCLUDE:

DANCERLOOR, TRANSMAT, EGHO USA, HANGMAN
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Dance

ARTISTS & MUSIC

UROPEAN
DISGOTHEQUE "92

The Leading Edge On The Dance Floor

B BY DOM FOULSHAM

LONDON—The organizers of this
year's SIB International Exhibition
of Equipment and Technology for
Discotheques and Dance-halls are
counting on the 10th annual event to
be enlivened by a healthy increase in
first-time visitors and such hot topics
as European market harmonization.

SIB 92 will be held March 22-25 at
the Rimini Trade Fair Centre in Rimi-
ni, Italy. As in previous years, SIB is
organized by the Rimini Trade Fair
Corp., in collaboration with SILB, the
Italian Dance-hall Owners Syndicate,
which itself is a member of FEDO,
the European Discotheque and
Dance-hall Federation.

As with much of the world music
trade, the European dance music in-
dustry has been hurt by the continu-
ing global recession. So, while SIB
appears to be weathering the eco-
nomic frost, a major topic of discus-
sion for many at this year’s show is
likely to be the dreaded R-word.

Despite the gloom, there is cause
for optimism. The combination of
SIB’s 10th anniversary and the long-
awaited European-wide trade harmo-
nization that comes in 1993 has fo-
cused considerable attention on Ita-
ly’s largest annual music fair. It is
perhaps unsurprising, therefore, that
trade fair organizer and GM Iginio
Bonatti is bullish about the prospects
for the '92 show.

“Despite the economic climate,” he
says, “last year’s attendance figures
set an all-time record [6% up over the
previous edition], and one which at
the time seemed hard to beat. I think
that bears out just how vast a ‘public’
SIB has,” he argues.

End-of-show figures for last year
revealed that more than 17,000 visi-
tors came to the exhibition, though as
Bonatti points out, the figures in-
clude attendees to MAGIS, the Exhi-

bition for Equipment and Technology
for Theatres, Cinemas and Entertain-
ment Venues. MAGIS was held con-
currently with SIB through last year;
it now is a biennial event.

REASONS TO BE CHEERFUL
“The influx of foreign trade visi-
tors [last year] was very significant,”
says Bonatti. He is keen to point out

A SPECIAL
BILLBOARD
PREVIEW

OF ITALY’S
DANCE MUSIC
SPECTACULAR

that last year, club owners and man-
agers, technicians, DJs and Vs, ar-
chitects and designers, installers,
agents, and even impresarios arrived
from more than 50 countries in Eu-
rope, North and South America, Asia,
and Africa.

As with the previous year, Bonatti
expects to see this year's attendance
boosted by new trade members from
markets undergoing expansion in the
entertainment and amusement fields.

In particular, Bonatti expects con-
siderable growth in the next five
years in sectors like Eastern Europe
and East Asia.

Indeed, Bonatti reports an increase
in exhibitors booked for this year’s
SIB. He notes that Rimini’s large
Hall F—previously used by MAGIS
exhibitors—is completely booked in
addition to the usual exhibition space.

SPECIAL EVENTS PLANNED
As befits all 10th-birthday parties,

the organizers will be adding events
to the Italian club technologies expo.
“Pioneer” awards will be made to
companies that have supported the
show every year from its outset. The
regulars can expect an inaugural
cocktail party with live entertainment.

APIAD, the Assn. of Italian Disco-
theque and Theatre Equipment Man-
ufacturers, is expected to have a high
profile at Rimini this year.

Says chairman Nicola Ticozzi: ‘“We
have two stands at SIB "92—one with
a hospitality suite—with a substan-
tial amount of documentation on the
association and the members served
up,” he says, adding, “with local Ital-
ian food, of course.”

Ticozzi continues: “For this 10th
anniversary, in collaboration with
ICE, the Italian Foreign Trade Insti-
tute, we’ve organized a number of
foreign trade delegations and trade
members and journalists have been
invited from the U.S,, Canada, Vene-
zuela, Hungary, and Czechoslovakia.
We've got quite a few from the Far
East this year, including Indonesia
and even Thailand.”

At present, ARTICK (lighting con-
trol equipment), CTM (pro audio
equipment), FAL (lighting and ef-
fects lighting), GUFRAM (club seat-
ing), and TECNITRON are among
the members of APIAD that will be
on hand this year.

Among the most obvious trends
for this year’s show, intelligent
“scanner type” lighting should con-
tinue to be the hot topic. Laser simu-
lators are also finding favor with an
increasing number of Western Euro-
pean venues.

In addition, a great deal of atten-
tion will be paid to the mobility as-
pects of disco lighting effects with a
number of manufacturers offering
“product firsts” with lighter, more
compact and rugged equipment for

(Continued on page 39)

Nikita's current single, | Need You,” on Irma Records has just been remixed by Joey Negro.

Tommy Mic, left, and Sabrina Gandolfi are fronting a new Sony/Italy act named
Sake Stabs, whose music combines elements of house, rap, and pop.

Artists Grab A Piece
Of Rimini’s Spotlight

% BY LARRY FLICK

NEW YORK—The SIB Internation-
al Exhibition of Equipment & Tech-
nology for Discotheques and Dance-
halls is well-established as the glob-
al music industry’s leading annual
trade show for club hardware and
lighting manufacturers. Now it is
broadening its scope to include rec-
ord companies and artists.

When the confab kicks off on
March 22 at the Rimini Trade Fair
Centre, about a half-dozen Italian-
based dance music labels plan on op-
erating booths in the exhibition
area. Additionally, SIB will host a
series of artist showcases.

Label executives say that SIB
provides an opportunity to meet and
network with club owners. It also
helps them stay up to date with the
latest innovations in DJ technology.

“There is great value in being
able to shake hands with the people
who operate the discotheques in
which our artists perform,” says.
Mario Nicoletti, manager of A&R at
Naples-based Flying Records. “It
puts a face to a name for both par-
ties involved.”

Others note that SIB has the po-
tential to expand its reach to include
more music-oriented issues.

“I think there is a great desire
among most labels for a full-fledged
music convention in Europe similar
to the New Music Seminar in the
U.S.,” says Roberto Zanetti, presi-
dent of Massa-based Robyx Produc-
tions and DWA Records. “Having

an opportunity to get together and
talk about music with the people
who run discotheques is beneficial
not only to our business, but to the
artists we represent.”
Leading the way in label partici-
(Continued on page 40)

Kipper is having international club
success with his current Irma single,
“Living The Nightlife.”
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Tracking The Trends Across Europe: A Guide To 6 Music Markets

EBY DOM FOULSHAM

LONDON—As the 10th annual SIB
International Exhibition of Equip-
ment and Technology for Disco-
theques and Dance-halls approaches,
Billboard takes a look at the latest
trends in six European dance-music
markets.

BENELUX

The predominant Dutch club is the
Roxy in Amsterdam, playing all sorts
of house and deep house, excluding
hardcore techo (which the Dutch call
“gabber”). Other popular haunts in-
clude Night Town in Rotterdam,
playing a harder-edged house to a
large (2,500) crowd. The best lighting
can be found at The Palace in Zaan-
dam, with a mix of house and com-
mercial garage.

The market is best known as home
of the “new beat” and lately a harder-
edged techno sound. That said, the
hardbeat crowd is now being chal-
lenged by Germany. Chart entry is
more often than not through the na-
tional BRT Top 30.

Key Belgian labels include ARS,
with its more prominent HitHouse
subsidiary, which has a total of ap-
proximately 30 techno and acid art-
ists on its rosters.

Ghent-based R&S is headed by the
ubiquitous Renaat Van de Rapeliere;
acts include CJ Bolland, Outlander,
and Beltram.

Other active labels include Mikke
House and Atom (of Antwerp) for
what the Europeans call “Hard
Trance” and experimental dance.

Holland is an increasingly active
territory with key labels IMC, Think,

and CNR. The new beat influence is
now less obvious. Last year saw Lon-
don-based PWL Continental success-
fully chart “Get Ready For This,” a
Belgian act picked up by Dutch dance
label group and distributor Toco In-
ternational, which first released the
pop-techno workout through its Bite
subsidiary. New Jersey-based Radi-
kal has licensed this and other tracks,
including “Dutch Hardbeats,” a com-
pilation of IMC-licensed product.

FRANCE

A good percentage of active
French clubs are, not surprisingly,
based in the cosmopolitan capital. Up-
front Paris clubs include Sherazade,
with its mix of funky jazz and gener-
ally underground vibeology. In the
red-light district, Follie-Pigalles of-
fers up a mix of house, hip-house, and

hip-hop, in a haunt favored by the
Paris music industry.

France continues to be introspec-
tive in its tastes, with techno still in
its underground infancy. Neverthe-
less, large techno gigs are planned
for the spring.

Paris-based Happy Music Records
has had considerable success with its
dance-rap outfit Benny B, which out-
sold Technotronic in France. Scorpio
is another general dance label with
artists including Le Dormeur, while
another, Carrere, has domestic re-
leases from hi-NRG artists including
Roslyn Clarke.

GERMANY
The principal clubs in Europe’s big-
gest music market include the Tarm
Center in Bochum, playing a broad
mix with a commercial edge; Dorian
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Gray in Frankfurt, with DJs DJ Dag
and Thorsten Fenslau playing techno
house and garage rotations; and
Schloss Neuschanstein in Cologne,
where DJs Walid Sarwar and Oliver
Merlyn Heydt host a blend of acid
jazz, hip-hop, and jazz house.

According to DMC Germany, the
Tarm Center can claim the crown for
the best club lighting.

Strangely, there is no national
dance chart except industry maga-
zine Der MusikMarkt's chart, which,
according to German industry
sources, is causing crossover prob-
lems for dance acts with its complex
airplay/sales chart split.

The Low Spirit label of Berlin is
home for acts that include WestBam,
DJ Dick, and BUG.

Key techno labels include Hype in
Frankfurt, with acts that include
Twin EQ and Carlos Perron, and
BMWW in Berlin.

Sony has successfully broken the
“major dance” market with its Dance
Pool arm. Bertelsmann’s BMG Ariola
is licensing U.S. product in Europe.

ITALY

Traditionally, Italy has a seasonal
club nightlife, with tourists account-
ing for a large proportion of club-
goers.

Haunts to flaunt include Matmos,
with DJs Andrea Germolotto, Luca
Colombo, and Ralf spinning together
U.S. underground flavors of garage,
deep house, tribal, and rare disco. An-
other venue, which opened in 1990, is
Cocorico, based in Riccione, playing
techno and hardcore spun by Cirillo
and Stefano Brat. The latter also will
be the site of DMC Italy’s first Italian
Dance Convention in late March.

This is still a market heavily in-
volved with the ‘Italo piano
stormers.” But there is an increasing
trend toward exporting Italo-house,
especially to Spain and the UK., as
the rest of Northern Europe goes
more techno.

Dance crossover is helped by RAI
TV as well as the numerous local ra-
dio stations.

By far the most successful label is
Media Records, which has licensed
East Side Beat’s “Ride Like The
Wind” to numerous territories, in-
cluding the U.S. via London.

(Continued on next page)
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SIB PREVIEW

(Continued from page 36)

the increasingly popular go-any-
where “mobile rave” addicts.

Lighting control equipment also ap-
pears high on the agenda, with com-
puters putting the control of an entire
show’s lighting, special effects, and
video at a single visitor’s fingertips.

A large contingent is also booked
for the pro-audio market stands, with
the catalog showing a particularly
high proportion of rugged and dura-
ble P.A. options, as venue managers
look toward long-term durability as a
means to recession-busting.

SEMINARS EYE THE FUTURE

As always, SIB will be hosting a
number of seminars. “Architecture
Of The Night,” chaired by Guiseppe
Bonazzoli of the magazine Disco And
Dancing, and Jerry Gilbert, editorial
director of the disco industry maga-
zine Disco Club and Leisure Interna-
tional, will look at future trends and
areas of development for discotheque
design

Disco Club and Leisure Interna-
tional will also be running a seminar
titled “Striving For Partnerships And
Common Standards After 1992.” As
the title suggests, this session will
deal with the attempts by manufac-
turers to harmonize existing stan-
dards on equipment, safety, and oper-
ational guidelines within the Europe-
an dance venues market. The
seminar is also set to discuss what
steps need to be taken to establish a
worldwide standard.

TRACKING TRENDS

(Continued from preceding page)

Other labels include Flying Rec-
ords, Italy’s largest independent
dance distributor, with acts including
Korda, Joy Salinas, and Digital Boy.

SPAIN

Influential upfront clubs include
Pacha in Madrid, with a blend of ga-
rage, house, and chart music; Joy in
Tenerife, playing house, R&B, and
commercial; Up and Down in Barcelo-
na, techno and funk; Amnesia in 1bi-
za, Euro-disco house and techno; and
Honky Tong in Madrid, playing a
spectrum of sounds from pop-rock,
live music, ’60s, "70s, and soul.

Europe’s fastest-growing economy
is increasingly looking toward the
U.K. and Italy, with a preference for
Italo house and Latin groove.

Despite this, the home market’s
preference for its own product
hinders international acts from
breaking through.

Key labels are Blanco Y Negro and
Area International.

SWEDEN

Despite Sweden’s having a small
club population—centered in Stock-
holm—Iabels such as Swemix have
achieved considerable success else-
where in Europe. BTECH has li-
censed its star act, Clubland, to the
U.S. via 4th & B’way. Swemix has
worldwide licensing deals with BMG
(including the U.S)) for its hot acts Da
Yeene, Dr. Alban, and garage soul-
stress Gladys.

Other labels include Radium with
the Stonefunkers, a heavy funk out-
fit that has spawned Papa Dee, a big
Swedish raga artist.

e
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ARTISTS GRAB A PIECE OF RIMINI'S SPOTLIGHT

(Continued from page 36)

pation will be Media Records in Ron-
cadelle. The company is on a roll
lately, having had several interna-
tional dance music hits, including
global dance-chart smash ‘“We
Gotta Do It” by DJ Professor and
Francesco Zappala, and most re-
cently “Kiss Me (Don’t Be Afraid)”’
by Love Quartet.

Among the Media artists to be
showcased are Zappala, Capella,
and Shafty.

At SIB, Media will be touting its
new subsidiary, Heartbeat Records,
with a showcase that will feature
greatly its seven-act, deep-house
roster.

Another of the large dance labels
actively involved in SIB this year is
the newly formed Time Group.

Based in Brescia, the Time Group
houses six small subsidiary labels:
Time Records, Italian Style, Line
Music, MGM, In/Out, and Down-
town. Two of its artists, Jinny and
James Howard, will be showcased.

[ronically, both artists were born
in the U.S. Jinny had international
success in 1991 with “Keep Warm,”
and is creating a buzz in Europe, the
U.K., and on import in the U.S. with
the just-released “Never Give Up.”
Howard was licensed to Time by
New York independent label Emo-
tive, and will be performing his un-
derground house hit, “We Can Do It
(Wake Up).”

Irma Records is the only label
participating in SIB with headquar-
ters in both Italy and the U.S. (in
Bologna and New York, respective-
ly). Irma will showcase two acts: Be
Noir and Double Dee. Be Noir is a
club DJ/producer/musician who
sparked heavy import play in state-
side clubs last year with “Give Me

Double Dee’s lead singer, Donato, left, will be performing the Irma recording
act’s new single, “‘Hey You,” at an SIB showcase. Media’s Capella, right,
continues to work as a club DJ in Brescia, despite his growing success as a

recording artist. His most recent hit was *

Everybody.”

Your Love.” Double Dee went even
further with “Found Love” on Epie,
which reached No. 1 on the Bill-
board Club Play chart in late 1990.
Double Dee’s self-titled debut al-
bum is a hit in [taly and the U.K.

Other Irma acts that are current-
ly getting considerable club play are
Nikita with “I Need You,” and Kip-
per with “Living The Nightlife.”

For Robyx Productions/DWA
Records, SIB coincides with the re-
lease of two high-priority 12-inch
singles from the company: “Going
Back” by Willy Morales, and a cover
of the K.C. & the Sunshine Band
classic “Please Don’t Go” by Dou-
ble You. Both acts are slated to per-
form.

Although Flying Records is not
exclusively a dance music label, it is
currently having success in the U.S.

and European techno markets with
two acts that will be showcased.
Digital Boy will preview its debut
album, “Futuristic,” with its Euro-
pean hit single, “1-2-3 Acid” by Digi-
tal Boy. Popular Dutch act Human
Resource will offer tunes from its
forthcoming double album, ‘“Domi-
nating The World.”

Sony/Italy act Sake Stabs, which
has just released its self-titled debut
album in Europe, will be showcased.
Among the tracks the act is expect-
ed to perform are the techno-rave
“Havoc” and garage-oriented “Ev-
erybody Dance.”

Finally, ACV recording artist and
club DJ Leo Anibaldi will be at SIB
promoting his just-released, four-
song EP, which is starting to click
with U.S. DJs on import.
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SAME, TIRED OLD SHIT ISN’T GOING TO FLY ANY MORE. 1992 IS THE TIME TO
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THE NEW MUSIC SEMINAR OFFERS THE OPPORTUNITY TO DO ALL THREE.

PLAN NOW AND MAKE A DIFFERENCE.
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Port Melbourne. VIC 3207, Australia
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Record Attendance At Radio Seminar
More Music, Pared-Down Panels Mark Meet

B BY EDWARD MORRIS

NASHVILLE—It was more music
and less talk for the record-break-
ing total of 1,705 registrants at
this year’s Country Radio Semi-
nar, held March 4-7 at the Opry-
land Hotel here. The balance was
tipped by a drop in the number of
panel discussions and a rise in the
number of artists and labels clam-
oring for attention.

This year, the Country Music
Assn. abandoned its long-running
MIPS (Music Industry Profession-
al Seminars) part of the seminar,
allowing for a considerably more
casual schedule.

Attendance this year topped last
year’s by nearly 500 registrants
and broke the record of 1,414, set
in 1990, by nearly 300. There was
also a jump in the number of exhib-
itors and entertainment parlors
(showcase rooms larger than the
normal suites).

Some speculated that the high
attendance came partly from the
announcement months ago that
Garth Brooks would be the Super
Faces Show act. The Thursday
night show at the Roy Acuff The-
ater at Opryland turned into a sore

Pat Alger To
Answer At SGA
Ask-A-Pro Date

NASHVILLE—Singer and song-
writer Pat Alger will be guest
speaker at the Songwriters
Guild Foundation’s Ask-A-Pro
session, March 25.

In the past year, Alger has co-
written hit songs for Garth
Brooks, Trisha Yearwood, Mark
Collie, Kathy Mattea, and Hal
Ketchum. Among his writing
credits are “The Thunder Rolls”
and “Unanswered Prayers.”

Alger’s own album, “True
Love And Other Short Stories,”
was released last year on Sugar
Hill Records.

The session will be held at 7
p.m. at the Guild’s office on 16th
Avenue, South. It is free for
members and $2 for nonmem-
bers.

point for seminar organizers when
several hundred ticket-holders
were denied entry to the over-
crowded venue.

A number of factors were at
work, according to seminar
spokesman Jeff Walker. Brooks
had chosen the theater over the
nearby and much-larger Grand Ole
Opry House, the site of last year’s
show, in order to give a more inti-
mate performance. Consequently,
only 1,515 seats were available for
registrants, plus the management,
artist, band, and sponsor guests.

Furthermore, Walker notes,
“For years, based on our registra-
tion count, we've had from a 40%
to 50% no-show rate for that event.
Even though people have tickets
for it, they don’t show up. What
happened this year is that if people
didn’t go, they gave their tickets
away to other people who wanted
to go. It was almost 100%.”

There were also unconfirmed ru-
mors that several radio stations
had used their registration tickets
or had bought additional tickets to
the show to give away for promo-
tions,

“We got a list of the people left
outside,” says Walker, “‘and if
they’ll send in their tickets, we’ll
give them a refund [of §15, the
cost of the ticket.]”

The number of entertainment
parlors, which the CRS allocates
by drawings, rose from seven to 10
this year. And the total of exhibi-
tors grew from 35 to 48. A record
360 radio stations were on hand for
the artist-taping sessions, during
which acts tape IDs and promos.

In bidding for radio’s attention,
labels are establishing and locking
in showcase situations around the
seminar. For the first time this
year, Warner Bros. held a pre-sem-
inar showcase and party in con-
junction with radio station WSM’s
listener appreciation concert. The
label spent approximately $65,000
on this event alone, a tab that in-
cluded bringing in more than 100
key radio reps a day early. RCA
has long sponsored a lavish, by-in-
vitation-only cruise and showcase
for 500-or-so radio figures on
Opryland’s showboat. And MCA
Records has locked in the right to
broadcast its music videos
throughout the seminar on the
Opryland Hotel’s closed-circuit
system (Billboard, March 7).

“The seminar is a set agenda,”

CMA, CMT Host NARM Country-Format Session

NASHVILLE—The Country Mu-
sic Assn. and Country Music Tele-
vision will present a program on
the country format Sunday (15) at
the National Assn. of Recording
Merchandisers’ convention in New
Orleans.

Activities will begin with a panel
discussion on the state of country
music by Bob Baker, CMT’s direc-
tor of operations; Tony Brown, ex-
ecutive VP and head of A&R, MCA

Records; Joe Mansfield, VP of
marketing and sales, Liberty Rec-
ords; Tony Conway, president of
Buddy Lee Attractions; and Lon
Helton, Nashville bureau chief of
Radio & Records. Dick Gary, head
of the Gary Group, will be modera-
tor.

A sampling of CMT’s video pro-
gramming and a performance by
the Kentucky Headhunters will
follow the panel.

Walker responds, ‘“‘and if people
want to build things around it,
that’s up to them. We have rules
that things need to be done on
Opryland property, and all the la-
bels have signed off on that.”
Cabin Fever Music, Greenwich,
Conn., made a quiet entry as a re-
cord label by distributing its ad-
vance CDs of Toy Caldwell’s new
album in the registration kits.
Willie Nelson accepted the semi-
nar’s annual Humanitarian Award
via satellite from Las Vegas.
Walker says that traditionally
about 58% of the seminar regis-
trants are from radio stations, 20%
are from radio-related businesses,
and the remainder from the music
industry.
(More CRS coverage, see page

Garth Br_tn;ks, Alan Jackson
Top List For ACM Awards

NASHVILLE—With five nomi-
nations each, Garth Brooks and
Alan Jackson are up for the most
trophies at next month’s Acade-
my Of Country Music Awards
Show. Winners will be an-
nounced during the NBC-TV
broadcast of the ceremonies,
April 29, from Universal Amphi-
theater in Los Angeles. Clint
Black, Lorrie Morgan, and Trav-
is Tritt will host the event.
Brooks, who earned six ACM
honors last year, is now in the
running for the entertainer,
male vocalist, and single record
of the year awards, as well as
having two nominations in the al-
bum of the year category. Jack-

son is contending for the enter-
tainer, male vocalist, single, al-
bum, and song of the year.

Here is a complete list of nomi-
nees in the 11 divisions whose
winners will be announced dur-
ing the special:

Entertainer of the year: Garth
Brooks, Alan Jackson, Clint
Black, Reba McEntire, Randy
Travis.

Female vocalist: Mary-Chapin
Carpenter, Reba McEntire, Lor-
rie Morgan, Pam Tillis, Tanya
Tucker.

Male vocalist: Clint Black,
Garth Brooks, Alan Jackson,
Doug Stone,Vince Gill.

(Continued on page 47)

123.)

(This week’s column was written by Edward Morris
and Debbie Holley.)

RADIO DAYS: Like Fan Fair and Country Music
Week, the Country Radio Seminar becomes a force of
nature as it sweeps through town. This year, the winds
blew stronger—and longer—than usual, beginning with
the Warner Bros./WSM showcase at the Grand Ole
Opry House on Tuesday evening, the day before the
seminar officially opened March 4. The radio station

Talkin’ Radio: GRS '92 A Soaring Success

Showcases, Meet ’N’ Greet Sessions Set Festive Tone

Lionel Cartwright, Marty Stuart, McBride & the Ride,
and surprise guest Jimmy Buffett. Atlantic Records de-
signed its parlor with an “Atlantic City” gambling

theme. Karen Tobin and Martin Delray performed.
One of the hot spots throughout the event was the
Unistar suite, where registrants flocked for glimpses of
and songs by the Remingtons, the Mavericks, Billy Bur-
nette, Deborah Allen, Rafe Van Hoy, Little Texas, and
Garth Brooks. Brooks drew such a throng for the Su-
per Faces Show that a reported 500 ticket holders were
turned away from the Roy

more than 100 radio reps
early for the event. Ken-
ny Rogers hosted the
show, which featured per-
formances by Travis
Tritt, Dan Seals, Mark
O’Connor & the New
Nashville Cats, Molly &

used the event as a listen-
er-appreciation promotion,

Nashville
SCene

and the label brought in

Acuff Theater at Opry-
land. The lucky ones inside
heard him introduce some
new songs and announce
he and wife Sandy have
discovered the new addi-
tion to the family will be a
daughter.

Powerful as she was to
start with, Trisha Year-

the Heymakers, Little
Texas (which would ap-
pear later in the week on the New Faces Show), Michael
White, Billy Burnette, DeAnna Cox, and Live 'N
Kickin’. Little Texas and Seals were particularly crowd-
pleasing, and newcomer Cox dazzled her share.

For the opening cocktail party Wednesday, CRS orga-
nizers set up meet-and-greet sectors to make it easier
for registrants and press to seek out specific acts.
Among the dozens of artists on hand, BNA Entertain-
ment’s John Anderson and MCA’s Mavericks looked
especially joyous. It was the first glimpse of CRS mad-
ness for the Miami-based Mavericks; and Anderson, a
“New Faces” alumnus from 1979, was revelling in his
first No. 1 hit (“Straight Tequila Night”) since 1983. Fol-
lowing the cocktail party, Arista Records invited all the
folks over to a bash and showcase at the Opryland golf
course club. Singer Lee Roy Parnell hosted.

On Thursday morning, the seminar staged a spectacu-
lar opening ceremony with Alabama and the U.S. Army
Band. The Osborne Brothers, the bluegrass duo which
made the song “Rocky Top” famous, joined in with a
blues unit of the Army Band for a driving cross-format
version of the song. Alabama’s lead singer, Randy
Owen, demonstrated his spell-binding charm by going
into the audience to shake hands with registrants as he
sang some of the group’s hits. MCA’s entertainment
parlor was so packed Thursday evening that guards had
to regulate the crowd flow. Those who got in got to hear

wood keeps getting bet-
ter, a point clearly evident
in her performance at Friday’s ASCAP luncheon, where
she earned a standing ovation. Chart-topping Diamond
Rio opened the festivities. Epic, Liberty, and Mercury
hosted entertainment parlors on Friday evening. Steve
Wariner “sold out” the ABC parlor the same evening
and then some. RCA launched its annual cruise down
the Cumberland on the General Jackson showboat. This
year’s showcase acts were Aaron Tippin and Martina
McBride. Poised and in charge, McBride brought the
well-fed and slightly jaded boat people to their feet with
her impassioned reading of “A Woman Knows.”

The Saturday luncheon, sponsored by the Canadian
Country Music Assn., spotlighted Prairie Oyster and
Michelle Wright.

If there was a clear show-stealer at Saturday night’s
New Faces, it was Pam Tillis, who described herself to
the crowd as the “token babe” on the otherwise all-male
lineup. The other faces, all of whom acquitted them-
selves well—and in some cases memorably—were Clin-
ton Gregory (the only artist on an indie label and the
winner of a standing ovation), Eddie London, Hal Ket-
chum, McBride & the Ride, Little Texas, Brooks &
Dunn, Sammy Kershaw, Collin Raye (another stand-
ing “0”), and Tracy Lawrence.

CRS ’92 will be remembered not just as one of the
best-attended but also as one of the most music-saturat-
ed conventions in the organization’s history.
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| ““Stands out in the mix, sounds like no I\ ;| “éreat harmomes, great sound and you
one else...” | can dance to it! I like this record.”

Randy Carroll

Richard Ryan
KAJA, San Antonio, TX

KSAN, San Francisco, CA ‘

‘‘Pexfect for today’s country audlence &
gives an added dimension to our sound...
a bang-up record for us. Our #1 record
this week.”
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John Saville
WWYZ, Hartford, CT

“Redefinmg the breadth depth and w1dth S T‘?hg re an exciting new act. Faster Gun’is

of today’s new country. ” & getting great response from our listeners.”

Gary McCartie S - Jim DuBois
WMZQ, Washu\glon DC »i L KEEY, Minneapolis, MN

» ’ ‘“Faster Gun hits the mark for today’s
contemporary country sound. We’ve been
getting good response on this one.”

Debbie Turpin
KSOP, Salt Lake City, UT

HEER WHHT M.L THE TALK IS RBOUT'
The debut release featuring their hit single ‘‘Faster Gun.”’
Produced by award winners Brent Maher & Don Potter.

Doyle/Lewis Management (615) 329-9447 Columbia Records (615) 742-4321 Buddy Lee Attractions (615) 244-4336
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COMPILED FROM A NATIONAL SAMPLE
. OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan
® |
FOR WEEK ENDING MAR. 21, 1992 ™
_ i l
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x x o [} = x x o [+ |
W L (G [%2] Ll ud (&) 177}
¢1¢12|8 g 15| 2|8 £
@ | | £ | ¢ | ARTIST TILE | 2 2 | % | | ¢ | ARTIST TITLE | £
= 5 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) & T 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* 4+ NO. 1 * % % 40 42 4] 20 | STEVE WARINER ARISTA 18691* (9.98) | AM READY 28
B * L
1 1 ) 26 | GARTH BROOKS A ® LIBERTY 96330* (10.98) 26 weeks at No. 1 ROPIN' THE WIND 1 a 39 10 7 MARK CHESNUTT @ moa 10032+ (0 981 100 COLD AT HOME 12
2 2 2 78 ARTH BROOKS A 7 LIBERTY 93866* (9.98) NO FENCES 1
6 HBERTY * 42 | 43 | 39 | 27 | PATTY LOVELESS wca 10336* 9.98) UP AGAINST MY HEART | 27
3 3 3 149 | GARTH BROOKS A 3 LIBERTY 90897 (9.98) GARTH BROOKS 2
R 43 45 42 17 RESTLESS HEART Rrca 61041* (9.98) THE BEST OF RESTLESS HEART | 25
4 4 4 23 REBA MCENTIRE A mca 10400* (9.98) FOR MY BROKEN HEART 3 i
44 41 38 51 DOLLY PARTON @ cOLUMBIA 46882*/SONY (9.98 EQ) EAGLE WHEN SHE FLIES 1
5 5 5 41 TRAVIS TRITT A WARNER BROS. 4-26589* (9.98) IT'S ALL ABOUT TO CHANGE 2
51 | 52 | 24 | BILLY DEAN S8k 4-96728+/LIBERTY (9.58) BILLY DEAN | 34
6 6 6 52 | VINCE GILL A mca 10140* (3.98) POCKET FULL OF GOLD 5 e - 5 ” EMMYLOU HARRIS & THE NASH RAMBLERS A THE FYIAN "
(I| 10 | 11 | 3 | HANK WILLIAMS, JR. curs 26806+/CAPRICORN (9.98) MAVERICK | 7 REPRISE 26664'/WARNER BROS. (10.98)
KEI (9.
9 | 9 | 36 | TANYATUCKER ustrryossez- a.s8) WHAT DO | DO WITH ME | 8 s L TH WHITLEY @ Ronsz277- (5.98) Tl L [
9 [ 7 [ 7 | 4| aLanIacKSONA mistasssi- @ DON'T ROCK THE JUKEBOX | 2 48 | 48| 53 | % | KEITHWHITLEY reaise 0.99 KENTUCKY BLUEBIRD | 45
13 15 2 JOHN ANDERSON o 61020+ ©.08) SEMINOLE WIND 10 49 53 44 15 | KENNY ROGERS REPRISE 26740*/WARNER BROS. (9.98) BACK HOME AGAIN l 42
50 50 54 77 | THE JUDDS @ CURB 52070*/RCA (9.98) LOVE CAN BUILD A BRIDGE 5
11 8 8 36 TRISHA YEARWOOD @ mch 10297+ (9.98) TRISHA YEARWOOD 2
R 1 52 48 | 12 REBA ® (8.
12 | 11 | 3 | 73 | MARY-CHAPIN CARPENTER SHOOTING STRAIGHT IN THE DARK | 11 S 8 MCENTIRE @ vch o34 @99 NS T
(8.98 FQ)
52 47 56 | 101 | DOUG STONE @ ePiC 45303*/SONY (8.98 £Q) DOUG STONE 12
13 15 13 24 COLLIN RAYE Eric 47468*/SONY (9.98) ALL | CAN BE 7 THE KENTUCKY HEADHUNTERS &
14 ] 12 | 10| 46 | PAMTILLIS aristassaz- 898 PUT YOURSELF IN MY PLACE | 10 B8 | 8118 ercury 38701 898 r0 PICKIN' ON NASHVILLE | 2
15 | 16 | 14 | 15 | TRACY LAWRENCE ATLANTIC 82326* (9.98) STICKS AND STONES | 12 62 | 65 | 48 | MARTY STUART mca 10106 (5.98) TEMPTED | 20
16 | 14 | 12 | 10 | GEORGE STRAIT wca 10450 (9.28) TEN STRAITHITS | 7 | 55 | 57 | 58 | 112 | DAN SEALS uieRry 48308 (4.98) THEBEST | 7 |
17 | 17 | 16 | 47 | LORRIE MORGAN @ Rca 30210-4° (9.98) SOMETHING INRED | 10 % | 55 | 62 | 49 | BILLY DEAN s8k 94302¢/LIBERTY (9.98) YOUNG MAN | 12
31 32 17 SAMMY KERSHAW MERCURY 510161* (9.98 EQ) DON'T GO NEAR THE WATER 18 57 56 68 56 AARON TIPPIN Rrca 2374 (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23
21 | 31 | 30 | HAL KETCHUM cure 77450" (9.98) PAST THE POINT OF RESCUE | 19 58 | 58 | 64 | 17 | DAVIS DANIEL MeRCURY 848291 (9.98 EQ) FIGHTING FIRE WITH FIRE | 58
20 | 27 | 8 | SAWYER BROWN curs 95624+ (.98) DIRT ROAD | 20 59 | 46 | 45 | 50 | KATHY MATTEA MERCURY 846 975 (9.98) TIME PASSES BY | 9
@ NEW ’ 1 LITTLE TEXAS WARNER BROS. 26820* (9.08) FIRST TIME FOR EVERYTHING 91 60 60 60 22 PIRATES OF THE MISSISSIPP! LiBERTY 95798* (9.98) WALK THE PLANK 39
22 | 19 | 18 | 26 | THE JUDDS @ CURB 61018%RCA (9.98) GREATESTHITSVOL. Il | 7 61 | 54 [ 50 | 23 | ROY ROGERS Rca 3024 (10.98) TRIBUTE | 17
23 | 18 | 17 | 70 | CLINT BLACK A 2 RCA52372(9.98) PUT YOURSELF IN MY SHOES 1 62 | 63 | 55 5 | THE REMINGTONS BNA 61045+ (9.98) BLUE FRONTIER 55
THE KENTUCKY HEADHUNTERS @
24 22 21 78 REBA MCENTIRE A MCA 10016 (9.98) RUMOR HAS IT 2 63 59 51 48 MERCURY 848054 (9.98 EQ) ELECTRIC BARNYARD 3
25 | 25 | 19 | 19 | SUZY BOGGUSS LiBRTY 95847" (9.98) ACES | 19 64 | 64 | 61 | 80 | KATHY MATTEA @ wMERCURY 842330* (8.9€ EQ) A COLLECTION OF HITS | 8
26 | 30 | 25 | 104 | TRAVISTRITT A WARNER BROS. 26094* (9.98) COUNTRY CLUB 3 65 | 61 | 59 | 93 | ALABAMA @ rca s2108* 9.98) PASS IT ON DOWN 3
21 | 24| 20 | 22 | ALABAMA RcA61040° 9.98) GREATESTHITSVOL. 2 | 10 6 | 65 | 57 | 21 | GEORGE JONES mcA 10398" (5.98) AND ALONG CAME JONES | 22
28 | 29 | 30 | 70 | DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98) IF THERE WAS A WAY 7 67 | 656 | — | 66 | K.T. OSLIN @ rca 52365+ (9.98) LOVE IN A SMALLTOWN 5
® : *(9. HIGH LONESOME 3
29 28 26 | 28 | RANDY TRAVIS @ WARNER BROS. 26661* (9.98) RE-ENTRY | 129 cRJEJ'r(stxzﬁ':z?/?o%T?g’: ;) LOVING PROOF )
30 26 | 23 | 42 | RICKY VAN SHELTON A COLUMBIA 46855*/SONY (9.98 EQ) BACKROADS 3 :
69 70 74 | 112 | RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS Il 1
O R e el NSO 70 | 69 | 63 | 144 | LORRIE MORGAN @ rcn 9594 (9.98) LEAVE THE LIGHTON | 6
32 23 22 8 JOE DIFFIE tpic 47477+ (9.98) REGULAR JOE 22
n 67 70 | 120 | SHENANDOAH @ COLUMBIA 44468*/SONY (8.98 EQ) THE ROAD NOT TAKEN 6
33 32 28 | 187 | THE JUDDS A 2 CURB 8318 /RCA (9.98) GREATEST HITS 1
12 12 66 78 DOLLY PARTON @ coLUMBIA 44384/SONY (8.98 EQ) WHITE LIMOZEEN 3
34 | 33 29 30 | DOUG STONE EPic 47357*/SONY (9.98 EQ) | THOUGHT IT WAS YOU 12 !
13 71 71 94 | THE CHARLIE DANIELS BAND @ EPiC 45316/SONY (8.98 EQ) SIMPLE MAN | 2
(@5)| 40 | 47 | 30 | BROOKS & DUNN arista 18658° (5.99) BRAND NEW MAN | 15 SFATES OF THE WISSISSIFR |
3 | 36 | 35 | 115 | VINCE GILL A mca 42321 (3.98) WHEN [ CALL YOUR NAME | 2 74| 68 | BT | B 1 oceryoasssr 0w PIRATES OF THE MISSISSIPPI | 12
37 | 35 | 33 | 105 | ALAN JACKSON A ArisTA 8623 (8.98) HERE IN THE REAL WORLD | 4 73 | 72 | 58 | PAUL OVERSTREET Rca 2459 (9.98) HEROES | U/
' () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 | 37 | 37 | 149 | CLINT BLACK A 2 Rca 9668 (9.98) KILLIN'TIME | 1 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels
38 36 3 50 GEORGE STRAIT A Mca 10204* (9.98) CHILL OF AN EARLY FALL 4 that do not issue list prices, are projected from wholesale prices. ©® 1992, Billboard/BPI Communications and SoundScan, Inc.

Bilboard. Top Gountry Gatalog Albums.
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£% g S C\';!IFELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE :3 £ 3 E £5
1 1 PATSY CLINE A ° MCA 12(8.98) 44 weeks at No. 1 GREATESTHITS | 44 14 13 | PATSY CLINE DELUXE 7887/IMG (7.98) 20 GOLD HITS 16
2 3 THE CHARLIE DANIELS BAND A EPiC 38795*/SONY (6.98 EQ) A DECADE OF HITS 44 15 16 ALABAMA A * RCA 7170 (8.98) GREATEST HITS 43
3 2 GEORGE STRAIT A MCA 42035 (8.98) GREATEST HITS, VOL. 2 | 44 16 15 | GEORGE JONES @ EPiC 20776*/SONY (9.98 EQ) SUPER HITS | 30
4 4 ANNE MURRAY A ® LIBERTY 46058 (7.98) GREATEST HITS 44 17 17 GEORGE STRAIT A McA 42114 (8.98) IF YOU AIN'T LOVIN’ YOU AIN'T LIVIN' 39
5 6 RANDY TRAVIS A ¢ WARNER BROS. 25568 (8.98) ALWAYS & FOREVER | 44 18 14 | REBA MCENTIRE A mca2789(8.98) GREATEST HITS | 44
6 8 GEORGE STRAIT A 2 mca 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 44 19 19 THE JUDDS Rrca 2278-4* (3.98) COLLECTOR'S SERIES 42
7 7 ALABAMA A 3 RCA 4939 (8.98) ROLLON | 39 20 | 23 | HANK WILLIAMS, JR. A CURB 25834/ WARNER BROS. (9.98) GREATEST HITS Ill 15
8 9 VINCE GILL RCA 9814-4R* (4.98) BEST OF VINCE GILL | 44 21 20 | DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98) JUST LOOKIN' FOR A HIT 7
9 10 RICKY VAN SHELTON A COLUMBIA 40602*/SONY (6.98 EQ) WILD EYED DREAM 13 22 22 GEORGE STRAIT A MCA5913 (8.98) OCEAN FRONT PROPERTY 34
10 5 THE JUDDS A CURB 5916-1/RCA (8.98) HEARTLAND | 44 23 | 21 | KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS | 44
11 11 REBA MCENTIRE @ mca 6294 (9.98) SWEET SIXTEEN 37 24 | — | PATTY LOVELESS @ wmch 42223 (8.98) HONKY TONK ANGEL | 27
12 18 | HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98) GREATEST HITS | 34 25 24 | THE JUDDS A CURB 5319/RCA (8.98) WHY NOT ME | 33
13 12 REBA MCENTIRE @ mCh 42134 (8.98) REBA 24 Catatog albums are older titles which are registering significant sales. ® 1992, Billboard/BPI Communications and SoundScan, inc.
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HE NORMALTOWN FLYERS
)NNA REEVES
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COMPILED FROM A NATIONAL SAMPLE OF MONITORED

FOR WEEK ENDING MAR. 21, 1992 COUNTRY RADIO BY BROADCAST DATA SYSTEMS.
F3 =z
x x| & = = x o2 N = =
ey | 2829 €2 TiTLe ARTIST 28| 28| 28| €1 TMLE ARTIST
EE| 35|32 25| probucer sonewRITER) LABEL & NUMBER/DISTRIBUTING LABEL T2 35| 32| 35| propucer SoNGwRITER) LABEL & NUMBER/DISTRIBUTING LABEL
FIRST TIME FOR EVERYTHING @ LITTLE TEXAS
* % & NO. 1 % x 4 | 8 7 J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 7-19024
(D)| 2 | 3 | 1 | DALLAS 1 week at No. 1 ALAN JACKSON
S, HENDRICKS,K.STEGALL (A.JACKSON,K.STEGALL) (V) ARISTA 1-2385 41 41 11 FASTER GUN ¢ GREAT PLAINS
BORN COUNTRY ALABAMA B.MAHER,D.PGTTER (J.SUNDRUD,G.BURR) (V) COLUMBIA 38-74137
@ 3 b 111 70 L MLEE ALABAMA U.SCHWEERS.B.HILL) (V) RCA 62168 42 | 32 | 30 | 16 | TURN THAT RADIO ON RONNIE MILSAP
R.MILSAP,R.GALBRAITH (A JORDAN,P.DAVIS) (V) RCA 62104-7
@ 6 10 9 IS THERE LIFE OUT THERE © REBA MCENTIRE
T.BROWN R MCENTIRE (S.LONGACRE,R GILES) (V) MCA 7-54319 * % * POWER PICK/AIRPLAY * % %
@ 4 4 15 EXCEPT FOR MONDAY LORRIE MORGAN 61 66 6 PAPA LOVED MAMA GARTH BROOKS
R.LANDIS (R.NIELSEN) (V) RCA 62105 A.REYNOLDS (K. WILLIAMS,G. BROOKS) LIBERTY ALBUM CUT
STRAIGHT TEQUILA NIGHT & JOHN ANDERSON
3 1 2 14 1 JSTROUD.J ANDERSON (K ROBEINS,D.HUPP) (V) BNA 61029-7 45 | 50 | 6 RP_'F:SJ\;INRGLTJOBI\‘Y(-T.E&YNIT.SEALS) ¢ CL”\(‘(;(()V'}‘S?E%%(&EO@;
9 | 1 SHE IS HIS ONLY NEED LU AFTER THE LIGHTS GO OUT RICKY VAN SHELTON
@ 6 | Terown w.105ans) (UICOREYESE 320/MCA 451 39 | 29 | 17 | SRuckINGHAM (W.MCPHERSON) (v} COLUMBIA 38-74101
€D 14 | 12 | ONLY THE WIND @ BILLY DEAN TILL I'M HOLDING YOU AGAIN PIRATES OF THE MISSISSIPPI
- C.HOWARD. T.SHAPIRO (T.SHAPIRO C.JONES) SBK PRO-79503/LIBERTY 49 | 53 4 J.BOWEN,R.ALVES (L.GOTTLIEB,R.ALVES,B.MCCORVEY) LIBERTY PRG 79146/CAPITOL
1 | 12 | WHAT SHE'S DOING NOW GARTH BROOKS LOVIN’ ALL NIGHT ® RODNEY CROWELL
J : A.REYNOLDS (P.ALGER,G BROOKS) LIBERTY PRO 79009 o7 | 88 3 J.LEVENTHAL.R.CROWELL (R.CROWELL) (v) COLUMBIA 34-74250
IT ONLY HURTS WHEN | CRY ¢ DWIGHT YOAKAM
@ V| 15 ] 14 1 5 NDeRSON (D.YOAKAM RMILLER) (V) REPRISE 4-19148/WARNER BROS. 51 | % 6 I'__&?ééh&é‘%\_{ﬁlx%g;&mggwy EYES C.LOSED) ®THE R(F—vwm%z%:‘_é
IO \ LA AE T FAMILIAR PAIN RESTLESS HEART
15| 16 | 12 | Joowen.s.B0GGUSS (N GRIFFITH.T RUSSELL LIBERTY PRO-79052 58 | 60 4 J LEO.L.M LEE {6.L ONGACRE.W.ALDRIDGE) Sl ot
@D] 1 | 12 | 8 | TAKE YOUR MEMORY WITH YOU VINCE GILL 50 | 38 | 24 | 10 | LOVESICK BLUES GEORGE STRAIT
T.BROWN (V.GILL) (V) MCA 7-54282 1 BOWEN,G.STRAIT (I MILLS,C.FRIEND) (V) MCA 7-54318
IS IT COLD IN HERE @ JOE DIFFIE
217 7| 16 | BMONTGOMERY.JSLATE (D.MORRISON.J DIFFIE K PHILLIPS) (V) EPIC 34-74123 510888 %_SQ’OEES?‘K%TLA?YE'&E‘JVTWILUAMS) M B(\E'Bm/glsg\;
13| 8 5 | 14 | BETTER CLASS OF LOSERS ¢ RANDY TRAVIS @ 54 | sg | 5 | WAITIN' FOR THE DEAL TO GO DOWN @ DIXIANA
K.LEHNING (R.TRAVIS,A. JACKSON) (v) WARNER BROS. 7-19069 8 MONTGOMERY, J.SLATE (B FISCHER.C.BLACK,A.ROBERTS) (CD) (V) EPIC 34-74221
16 | 17 | 12 | JEALOUS BONE @ PATTY LOVELESS 53 | 42 | 36 | 11 | HARD DAYS AND HONKY TONK NIGHTS EARL THOMAS CONLEY
E.GORDY,JR., T.BROWN (R.GILES,S.BOGART) (CD) (V) MCA 54271 LM.LEE.J.LED {£.T.CONLEY.R SCRUGGS) iR i oTe
SOME KIND OF TROUBLE @ TANYA TUCKER
@ a1 6 J.CRUTCHFIELD (M.REID,B MAHER,D POTTER) LIBERTY PRO 79132 % | 99 5 ;E&;&%&BBECKW (J.VARSOS. R SMITH) S R(()\)() ER/,\S'?PZE‘%%
20 21 14 | SOMEBODY'S DOIN' ME RIGHT KEITH WHITLEY 55 56 54 7 HOTEL WHISKEY ® HANK WILLIAMS, JR.
B.MEVIS,G.FUNDIS (J.F. KNOBLOCH P OVERSTREET D.TYLER! (V) RCA 62166-7 B.BECKETT,H.WILLIAMS.JR..J. STROUD (H.WILLIAMS JR.} (v) CURB 7-19023/CAPRICORN
@ 19 2% 7 THE TIPS OF MY FINGERS @ STEVE WARINER 56 57 49 9p | I'LL STOP LOVING YOU @ MIKE REID
S HENDRICKS, T DUBOIS (B.ANDERSON) (V) ARISTA 1-2393 S.BUCKINGHAM (M.REID.R.BYRNE) (V) COLUMBIA 38-74102
18 | 20 | 14 | SAMEOL' LOVE ® RICKY SKAGGS 57 | 46 | 37 | 16 | VLL START WITH YOU @ PAULETTE CARLSON
R SKAGGS.M.MCANALLY (C.AUSTIN,G BARNHILL) (C) (CD) (V) EPIC 34-74147 J.BOWEN,P.CARLSON (P.CARLSON,T.SHAPIRO.C.WATERS) LIBERTY PRO 79974
26 | 35 | 5 | THERE AIN'T NOTHIN' WRONG WITH THE RADIO @ AARON TIPPIN 62 | 72 | 3 | NOTHING SHORT OF DYING TRAVIS TRITT
E.GORDY JR. (A.TIPPIN,B.BROCK) (V) RCA 62181-7 G.BROWN (T.TRITT) (V) WARNER BROS 7-18984
BURN ME DOWN MARTY STUART SACRED GROUND & MCBRIDE & THE RIDE
B % 7 R.BENNETT,T.BROWN (E.MILLER) (V) MCA 7-54253 n| = 2 $.GIBSON, T.BROWN (V.RUST,K.BROOKS) (V) MCA 7-54356
TODAY'S LONELY FOOL & TRACY LAWRENCE
@ % |3 7 1.STROUD (K.BEARD,S.P.DAVIS) ATLANTIC PRO 4348 RO * x * HOT SHOT DEBUT * * % N e
@ 22 | 23 | 11 | BABY, I'M MISSING YOU HIGHWAY 101 NEW D L | 5BUCKINGHAM (C.MAIORS) ) COLUMBIA 38-74258
P WORLEY,E.SEAY (S.SESKIN.N.MONTGOMERY) (V) WARNER BROS. 7-19043 COUNTRY RORD TR
IT WAS MEMPHIS ® PAM TILLIS 61 48 16 9
BB IM\A//\OYRBLEEY,E.SEAY (M.ANDERSON) (C) (CD) (V) ARISTA 1-2371 ;IBIL'Jlg{N\:IHI:X:I(';-S\’;A\I':*E(;PEAR\KIJ:'EZCR\:;;SSY) oW "Vr’wc::fr"’:z“sgigfi
'S WHAT | LIKE ABOUT YOU ¢ TRISHA YEARWOOD 62 53 51 8 i ' ' ' '
24 128 |1 g.llzIUAN-EIg(J.HADLEY,IK.WELCH,W WILSON) (v) MCA 7-54270 f_g\EI\ESCI(L;A:l:IN (CECROSA) O(E)LAI;\L/AENTFI;ZBN7(EJI3;
@ 35 40 6 PAST THE POINT OF RESCUE @ HAL KETCHUM 63 59 52 10 J.BOWEN,C.FRANCIS (B.GRAHAM,G CASTLEBERRY) LIBERTY PRO 79810
A REYNOLDS, J.ROONEY (M.HANLY) CURB PRO 098 G R TR
34 | 39 4 | OLD FLAMES HAVE NEW NAMES MARK CHESNUTT NEW ) 1 D.JOHNSON (D.DFRIMMER F.J.MYERS) (V) EPIC 34-74259
Lo PEALEOO R TIEE L0 MR T 54530 THE MORE | LEARN (THE LESS | UNDERSTAND ABOUT LOVE) ¢ RONNA REEVES
@ 37 | a2 5 | NEON MOON BROOKS & DUNN 65 | 75 3 | 11.SHEDD,C.BROOKS (5.DEAN.K.STALEY) (C) (V) MERCURY 866 380-4
S HENDRICKS.D.COOK (R.DUNN) (V) ARISTA 1-2409 WHAT KIND OF FOOL CONEL CARTWRIGHT
28 24 19 19 A JUKEBOX WITH A COUNTRY SONG @ DOUG STONE 66 60 55 19 H.STINSON. E.SEAY (L.CARTWRIGHT) (V) MCA 54237
D.JOHNSON (G.NELSON.R SAMOSET ) (CD) (V) EPIC 34-74089 BILLY CANT READ < PAULOVERSTREET
36 | 38 g | WORKING WOMAN ROB CROSBY 731 — | 2 | GBANNISTER.P.OVERSTREET (P.OVERSTREET J.MICHAEL) (V) RCA 62193.7
S.HENDRICKS,T,DUBOIS (R.CROSBY,W.ROBINSON,T.DUBQIS} (V) ARISTA 1-2397 TR (e el S0 JoF ROVAL
0 | 27 | 31 12 | FIGHTING FIRE WITH FIRE ® DAVIS DANIEL NEW ) 1 R.HALL (5.EWING,M.T BARNES) ATLANTIC PRO 4428
R.HAFFKINE (M. WHITE,C.R.WHITE) (V) MERCURY 866 132-7
69 64 72 3 NOTHIN' TO DO (AND ALL NIGHT TO DO IT) @ BILLY BURNETTE
3 17 13 17 {F YOU WANT TO FIND LOVE KENNY ROGERS D.MALLOY (B.BURNETTE.R VAN HOY.D.ALLEN) (V) WARNER BROS. 7-19042
J.E NORMAN, E.PRESTIDGE (S.EWING,M.D.BARNES.K.ROGERS) (V) REPRISE 7-19080/WARNER BROS. IT DON'T TAKE A LOT MARK COLLIE
@ 33 | 34 | 14 | PROFESSIONAL FOOL & MICHAEL WHITE .m URRE 3 | D..0HNSON.T.BROWN (M.COLLIE.L SHELL) (V) MCA 7-54224
R.BYRNE,A.SCHULMAN (M.WHITE) (C) {V) REPRISE 4-19128/WARNER BROS.
- AGAINST THE GRAIN GARTH BROOKS
33 29 | 26 | 18 T?CEU%EL %E»LQEE LMILLER G HUBBARD) * SAWCYU%E P%*g?;/gs"\é @ NEWD | 1 | 5 NoibS B BOUTONL CORDLE.CIACKSON) LIBERTY ALBUM CUT
R.SCRUGGS.M. . G. i
IF 1 COULD BOTTLE THIS UP ¢ PAUL OVERSTREET
34 | 31 | 28 | 20 | STICKS AN gfggﬁg&) * TR(@F%&\Q%@%’;‘%% 72 | 66 | 64 | 18 | g aanNKiiSTER.P.OVERSTREET (P.OVERSTREET.D.DILLON) (V) RCA 62106
J.STROUD (E.WEST,R. i
v SHE LOVED A LOT IN HER TIME ©® GEORGE JONES
35 | 30 | 22 | 18 | THE WHISKEY AIN'T WORKIN' ® TRAVIS TRITT WITH MARTY STUART 73 I O | O e i D B A TG T A N
G.BROWN (R.SCAIFE M.STUART) (V) WARNER BROS. 7-19087 SOWERBOOTS AT
| 2 | 15 | 18 | MAMAONT FORGET TO PRAY FOR ME eomomprg | 7472 | |2 | EOMERES,
M.J POWELL,T.DUBOIS L. L.CORDEL
= : WHAT'LL YOU DO ABOUT ME THE FORESTER SISTERS
@D| w0 | 45 | 7 | DONT GO NEAR THE WATER ® SAMMY KERSHAW 15| 74 | — | 2 | R5yRNEASCHULMAN (D.UINDE) v) WARNER BROS, 7-15047
B.CANNON,N.WILSON (C.HARTFORD J.FOSTER) {v) MERCURY 866 324-7
.@ BROWN ) o . N ) : )
47 62 3 SOME GIRLS DO ® SAWYER O Records moving up the chart with airplay gains this week. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette
CROcC M R MR CORBIRROVD200ITIBERTY is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-nch vinyl single
50 61 4 EVERY SECOND COLLIN RAYE availability. (V) 7-inch vinyl single availabity. © 1992, Billboard/BP| Communications.
J.FULLER,J.HOBBS (W.PERRY,G.SMITH) (V) EPIC 34-74242

Licensing agreements
and details upon request.

ATTENTION PERSONAL MANAGERS

Have your Country Artist(s) become a part of a
massive marketing and merchandising campaign.
SUPER COUNTRY MUSIC TRADING CARDS

43,200,000 CARDS TO BE MANUFACTURED IN THE FIRST SERIES.

SUPER Country Music Trading Cards, a division of Tennyson Enterprises Inc., Ottumwa, lowa
Nasbville Operations—RICHARD COLANZI - 102 TWIN OAKS DR., NASHVILLE, TN 37211 TEL. 615-333:2775 FAX 615-244-7004
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AR TIS IS & oMALS F.C

GARTH BROOKS, ALAN JACKSON TOP RUNNERS IN ACM AWARDS

GOUNTRY

1 8. 2.0.0.0.0.0.0 8

by Lynn Shults

NO. 1 FOR THE FOURTH time on the Hot Country Singles & Tracks
chart is Alan Jackson with “Dallas” (2-1). The song was co-written by
Jackson and Keith Stegall, produced by Stegall and Scott Hendricks. It
is also Jackson’s fourth straight No. 1.

INSIDE THE TOP 10: Dwight Yoakam’s “It Only Hurts When I Cry”
leaps from No. 14 to No. 9. in its 16th week on the chart. Top 10 tracks
continuing to make gains are Wynonna's “She Is His Only Need,” mov-
ing from No. 9 to No. 6, and Reba McEntire’s “Is There Life Out
There,” climbing from No. 6 to No. 3.

THE MOST ACTIVE TRACK this week is Aaron Tippin’s “There Ain’t
Nothin’ Wrong With The Radio” (26-19). Tracks also showing strong ac-
tivity are Garth Brooks’ “Papa Loved Mama” (61-43); Hal. Ketchum’s
“Past The Point Of Rescue” (35-25); Brooks & Dunn’s “Neon Moon”
(37-27); and “0ld Flames Have New Names” (34-26) by Mark Chesnutt.

THE TOP COUNTRY ALBUMS CHART reflects strong sales for
“Maverick” (10-7) by Hank Williams Jr.; “What Do I Do With Me” (9-8)
by Tanya Tucker; and John Anderson’s “Seminole Wind” (13-10). Al-
bums also showing significant retail activity are Sammy Kershaw’s
“Don’t Go Near The Water” (31-18); Hal Ketchum’s “Past The Point Of
Rescue” (21-19); and Little Texas’ “Little Texas,” debuting at No. 21.

MORE FROM THE COUNTRY CLUB SCENE: The more one listens to
club owners and managers talk about their music mix, demographics,
promotions, and radio tie-ins, the more it crosses one’s mind that this
club subculture might be on the leading edge of a new radio format.
Most clubs say the music mix is 70% country and 30% classic rock. Some
clubs are also mixing in current dance tracks by contemporary artists.
Some mix in big-band music for customers who like ballroom dancing.
And some feature nothing but country music. The one thing they all
have in common is that the clubs are geared to a combination of country
music and dancing. For the most part, the dances are not the southern/
mountain dances, like square dancing, clogging, the buck-and-wing, etc.
The spotlight for these clubs are the dances of the Southwest. The four
mainstays are the line dances, the two-step, the waltz, and the schot-
tische. What sets this music apart from traditional country music is the
beat. This “western beat” sits slightly on top of a shuffle beat and is a
derivative of western swing, a fusion of country and big-band swing.
The recipe also includes seasoning from blues and southern rock.

HADIO PERSONALITIES play an important role at most clubs. How-
ever, the club controls what music will be played. Even in situations
where live remote broadcasts are involved, the music is selected by both
the station’s MD and the club. Marie Ranson of the Dallas Bull in Tam-
pa, Fla., says, “We select our music.” But she also credits customers
who request certain songs for lines dances, such as ZZ Top’s “La
Grange.” In Tulsa, Okla., Dallas Country’s Steve Kitchell says that
among his patrons, “there is more crossover [in musical taste] than [
have ever seen. We are getting a lot more of the contemporary crowd.”
Why is this happening? “It’s the new artists and the new music,” says
Kitchell. And the “western beat” just keeps dancing along.

(Continued from page 432)

Warner Bros.; “Shameless,” Garth
Brooks, Allen Reynolds, Capitol
Nashville; “She’s In Love With The
Boy,” Trisha Yearwood, Garth Fun-
dis, MCA; “Where Are You Now,”
Clint Black, James Stroud, RCA.

Album: “Backroads,” Ricky Van
Shelton, produced by Steve Bucking-
ham for Columbia Records; ‘“Don’t
Rock The Jukebox,” Alan Jackson,
Scott Hendicks, and Keith Stegall,
Arista; “It’s All About To Change,”
Travis Tritt, Gregg Brown, Warner
Bros.; “No Fences” and “Ropin’ The
Wind,” Garth Brooks, Allen Reyn-
olds, Capitol Nashville.

Song: “Don’t Rock The Jukebox,”
Alan Jackson, written by Alan Jack-
son, Roger Murrah, and Keith Ste-
gall and published by Mattie Ruth,
Seventh Sun, Tom Collins, and Mur-

Vocal group: Alabama, Diamond
Rio, Highway 101, Kentucky Head-
hunters, Shenandoah.

Vocal duet: Brooks & Dunn, the
Judds, Dolly Parton & Ricky Van
Shelton, Roy Rogers & Clint Black,
Travis Tritt & Marty Stuart.

New female vocalist: Paulette
Carlson, Ronna Reeves, Trisha
Yearwood.

New male vocalist; Mark Ches-
nutt, Billy Dean, Joe Diffie.

New vocal group or duet: Brooks
& Dunn, Diamond Rio, McBride &
the Ride.

Single record: “Don’t Rock The
Jukebox,” Alan Jackson, produced
by Scott Hendricks and Keith Ste-
gall for Arista Records; “Here’s A
Quarter (Call Someone Who
Cares),” Travis Tritt, Gregg Brown,

rah; “Down At The Twist And
Shout,” recorded and written by
Mary-Chapin Carpenter, EMI April,
Getarealjob; ‘“Here’s A Quarter
(Call Someone Who Cares),” record-
ed and written by Travis Tritt, Sony
Tree, Post Oak; ‘“Pocket Full Of
Gold,” Vince Gill, Gill and Brian Alls-
miler, Benefit; “Somewhere In My
Broken Heart,” Billy Dean, Dean
and Richard Leigh, EMI Blackwood,
EMI April, Lion-Hearted.

In addition to the above, awards
will be given for best country video,
instrumentalists, band, radio sta-
tion, DJ, and country night club.

The Academy will also present its
annual Pioneer award to a figure
who has had a long-range and sig-
nificant impact in country music,

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

4

o

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AFTER THE LIGHTS GO QUT (Songs Of PolyGram,
BMI) HL

BMI/WB, ASCAP/Two Secns, ASCAP)
IS {T COLD IN HERE (Texas Wedge,

71 AGAINST THE GRAIN (Slide Bar, ASCAP/Polygram, ASCAP/Songwriters Ink, BMI/Danny Boy,
ASCAP/Amanda-Lin, ASCAP) BMI/Forrest Hills, BMI) CPP
22 BABY, I'M MISSING YOU (Love This Town, 3 IS THERE LIFE OUT THERE (W.B.M., SESAC/Long
ASCAP/Diamond Dog, ASCAP) WBM Acre, SESAC/Edge O' Woods, ASCAP/Kinetic
60 BACKROADS (Corner, SOCAN) Diamond, ASCAP) WBM
13 BETTER CLASS OF LOSERS (Sometimes You Win, 70 IT DON'T TAKE A LOT (Ha-Deb, ASCAP/Pier Five,
ASCAP/AIl Nations, ASCAP/Seventh Son, BMI)
ASCAP/Mattie Ruth, ASCAP) WBM S 1T ONLY HURTS WHEN | CRY (Coal Dust West,
67 BILLY CAN'T READ (Scarlet Moon, BMI/Fifty Grand, BMI/Adam Taylor, BMI) WBM
BMI) 14 JEALOUS BONE (Edge O' Woods, ASCAP/Kinetic
2 BORN COUNTRY (Collins Court, ASCAP) CPP Diamond, ASCAP/WB, ASCAP/Rancho Bogardo,
20 BURN ME DOWN (Warner-Eiektra-Asylum, ASCAP) WBM/CPP
BMI/Vidor, BMI) WBM 28 A JUKEBOX WITH A COUNTRY SONG (Warner-
64 COME IN OUT OF THE PAIN (G.1.D., ASCAP/Dixie Tamerlane, BMI/Mister Charlie, BMI/WB,
Stars, ASCAP/Josh-Nick, ASCAP) ASCAP/Samosonian, ASCAP) WBM
61 COUNTRY ROAD (Velvet Apple, BMI/Irving, 63 LOVE LIGHT (Gien Campbell, BMI)
BM1I/Gary Scruggs, BMi) CPP 51 LOVER NOT A FIGHTER (Of Music, ASCAP/Sony
1 DALLAS (Mattie Ruth, ASCAP/Seventh Son, Cross Keys, ASCAP/Evanlee, ASCAP) HL
ASCAP/Warner-Tamertane, BMI) WBM 50 LOVESICK BLUES (Mills Music, ASCAP) CPP
33 THE DIRT ROAD (Zoo |{, ASCAP/Myrt & Chuck's 47 LOVIN’ ALL NIGHT (Sony Tunes, ASCAP) CPP
Boy, ASCAP) 36 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five,
37 DON'T GO NEAR THE WATER (Sony Tree, BMI/Kentucky Thunder, ASCAP)
BMI/Bteamus, BMI/Willesden, BMI) HL 23 MAYBE IT WAS MEMPHIS (Atlantic, BMI/First
39 EVERY SECOND (Zomba, ASCAP/O-Tex, BMI) Release, BMI/Caditlac Pink, BMI) HL
4 EXCEPT FOR MONDAY (Englishtowne, BMI) 65 THE MORE | LEARN (THE LESS | UNDERSTAND
49 FAMILIAR PAIN (W.B.M., SESAC/Long Acre, ABOUT LOVE) (Tom Collins, BMI/Amra, BMI)
SESAC/Rick Hall, ASCAP) WBM 27 NEON MOON (Sony Tree, BMI) HL
41 FASTER GUN (Red Quill, BMI/Moraine, BMI/MCA, 58 NOTHING SHORT OF DYING (Sony Tree, BMI/Post
ASCAP/Sony Tree, BMI) HL Qak, BMI)
30 FIGHTING FIRE WITH FIRE (Makin' Songs, 69 NOTHIN' TO DO (AND ALL NIGHT TO DO IT) (Billy
ASCAP/Song Box, ASCAP) Beau, ASCAP/Chrysalis, ASCAP/Posey, BMI/Sail
40 FIRST TIME FOR EVERYTHING (Howlin’ Hits, Away, BMI) CLM
ASCAP/Square West, ASCAP) CPP 26 OLD FLAMES HAVE NEW NAMES (Sony Tree,
53 HARD DAYS AND HONKY TONK NIGHTS (Etc., BMI/Rockin'R, ASCAP) HL
/Jagged Edge,/Warner-Tamerlane,ASCAP) WBM 7 ONLY THE WIND (Edge Q' Woods, ASCAP/Moline
55 HOTEL WHISKEY (Bocephus, BMI) CPP Valley, ASCAP/Kinetic Diamond, ASCAP) CPP
48 | COULD LOVE YOU (WITH MY EYES CLOSED) 10 OUTBOUND PLANE (Wing And Wheel, BMI/Irving,
(Maypop, BMi/Rita's Cioud Nine, BMI) WBM ASCAP) CPP
72 IF 1 COULD BOTTLE THIS UP (Scarlet Moon, 43 PAPA LOVED MAMA (Sony Cross Keys, ASCAP/Major
BMI/Necturnal Eclipse, BMI) CLM Bob, ASCAP) HL
31 IF YOU WANT TO FIND LOVE (Acuff-Rose, 25 PAST THE POINT OF RESCUE (Beann Eadair,
BMI/Irving, BMI/Heartscratch, BM1) CPP BMI/Stainless, BMI/Foreshadow, BMI) CLM
57 I'LL START WITH YOU (Polly Girl, BMI/Edge 0" 44  PLAY, RUBY, PLAY (Warner-Tamerlane, ASCAP/WB,
Woods, ASCAP/Kinetic Diamond, ASCAP/Moiine ASCAP/Two Sons, ASCAP) WBM
Valley, ASCAP) CPP 74 POWER TOOLS (Ray Stevens, BMI)
I'LL STOP LOVING YOU (Almo, ASCAP/Brio Blues, 32 PROFESSIONAL FOOL (Catch The Boat, ASCAP)
ASCAP/Fame, BMI/Bobworld, BMI) CPP 54 THE ROCK (WB, ASCAP/Patrix Janus, ASCAP/MCA,

I'M OKAY (AND GETTIN' BETTER) (Acuff-Rose,

ASCAP) HL/WBM

59

18

73

1

24

19

4%

21

42

52

5

3

62

SACRED GROUND (David 'N' Will, ASCAP/Sony Cross
Keys, ASCAP)

SAME OL' LOVE (Warner-Refuge, ASCAP/Blowing
Rock, BMI) wBM

SHE IS HIS ONLY NEED (MCA, ASCAP/Emerald
River, ASCAP) HL

SHE LOVED A LOT IN HER TIME (Sony Tree,
BMI/Thanxamiilion, BMI/Sony Cross Keys, ASCAP)
HL

SOMEBODY’S DOIN' ME RIGHT (Colgems-EMI,
ASCAP/BMG, ASCAP/Sharp Circle, ASCAP/Screen
Gems-EMI, BMI/Scarlet Moon, BMI/Careers-BMG,
BMI) CLM/HL/WBM

SOME GIRLS DO (Zoo |1, ASCAP)

SOME KIND OF TROUBLE (Atmo, ASCAP/Brio,
ASCAP/Welbeck, ASCAP/Blue Quill, ASCAP/Sheep In
Tow, BMI) HL/CPP

STICKS AND STONES (JMV, ASCAP)

STRAIGHT TEQUILA NIGHT (Irving, BMI/Colter Bay,
BMI/Dixie Stars, ASCAP) HL/CPP

TAKE YOUR MEMORY WITH YOU (Benefit, BMI)
WBM

THAT'S WHAT | LIKE ABOUT YOU (Sony Tree,
BMI/Sony Cross Keys, ASCAP) HL

THERE AINT NOTHIN' WRONG WITH THE RADIO
(Acuff-Rose, BMI) CPP

TILL I'M HOLDING YOU AGAIN (Julann,
ASCAP/Great Cumberiand,/Flawfactor, BMI} CPP
THE TIPS OF MY FINGERS (Sony Tree,
BM!/Champion, BMI) HL

TODAY'S LONELY FOOL (Golden Reed, ASCAP/Loggy
Bayou, ASCAP) WBM

TURN THAT RADIO ON (BMG Songs, ASCAP/Paul
And jonathan Songs, BM1) HL

WAITIN' FOR THE DEAL TO GO DOWN (Bobby
Fischer, ASCAP/Chappell & Co., ASCAP/Serenity
Manor, ASCAP/MCA, ASCAP) HL

WHAT KIND OF FOOL (Warner-Tamerlane, BM!/Long
Run, BMI) WBM

WHAT'LL YOU DO ABOUT ME (Combine, ASCAP/EMI
Blackwood, BM1)

WHAT SHE'S DOING NOW (Bait And Beer,
ASCAP/Forerunner, ASCAP/Major Bob, ASCAP/Mid-
Summer, ASCAP) CLM/CPP

THE WHISKEY AIN'T WORKIN' (Songs Of PolyGram,
BMI1/Partner, BM!) HL

WHO, WHAT, WHERE, WHEN, WHY, HOW (Honest To
Goodness, BM!)

WORKING WOMAN (Courtland, BMi/Alabama Band,
ASCAP/WB, ASCAP/Tim DuBois, ASCAP) WBM

HOT

COUNTRY RECURRENTS

1 1 1 3 LOVE, ME ® COLLIN RAYE 14 15 | WHERE ARE YOU NOW CLINT BLACK
J.FULLER.J.HOBBS (S.EWING,M.T BARNES) EPIC J.STROUD (C.BLACK,H.NICHOLAS) RCA
2 2 2 4 CADILLAC STYLE © SAMMY KERSHAW 15 | 22 | 20 | 25 | DON'T ROCK THE JUKEBOX ® ALAN JACKSON
B.CANNON,N.WILSON (M.PETERSEN) MERCURY S.HENDRICKS K.STEGALL (A.JACKSON,R.MURRAH, K.STEGALL) ARISTA
3 3 3 4 MY NEXT BROKEN HEART ® BROOKS & DUNN 6 | 14 1 18 | LEAP OF FAITH ® LIONEL CARTWRIGHT
S.HENDRICKS, D.COOK (D.COOK,R.DUNN K.BROOKS) ARISTA B.BECKETT,T.BROWN (L.CARTWRIGHT) MCA
4 5 4 3 YOU CAN DEPEND ON ME RESTLESS HEART 171 25 | 2 16 | MIRROR MIRROR © DIAMOND RIO
J.LEO,LM.LEE (R.ROGERS,J.GRIFFIN) RCA M.J.POWELL.T.DUBOIS (B.DIPIERO,J.JARRARD,M.SANDERS) ARISTA
A S GARTH BROOKS SMALL TOWN SATURDAY NIGHT ® HAL KETCHUM
5 4 5 3 i_’g‘a",’iﬁhff (B.JOEL) LIBERTY 18 | 20 | 21 | 25 | 3 REVNOLDS..ROONEY (PALGERH.DEVITO) _CURB_|
(WITHOUT YOU) WHAT DO | DO WITH ME TANYA TUCKER HERE'S A QUARTER (CALL SOMEONE WHO CARES) @ TRAVIS TRITT
8 / 6 4 J.CRUTCHFIELD (R.PORTER,L.D.LEWIS,D.CHAMBERLAIN) LIBERTY 13 12 | B | 2 | Gerownoirm WARNER BROS.
SOMEDAY ® ALAN JACKSON
7 5 8 8 GAE:OM\,?,?S‘TR”T‘ 1.COLUCEH < L’E\QYJ&L’;@ 20 19 16 10 | < ENDRICKSK.STEGALL (AJACKSON.| MCBRIDE) ARISTA
BRAND NEW MAN ® BROOKS & DUNN
8 10 7 4 f‘gsowmlg":ﬂggﬁﬁng(EL‘.\,?J,GBER’K.PALMER) e MCENT,";ZE 2 16 | 22 | 20 | 5/ ieNDRICKSD.COOK (D.COOK,R.DUNN,K.BROOKS) ARISTA
FRIENDS IN LOW PLACES GARTH BROOKS
9 6 9 7 %ggg‘w‘;wgu M.D.BARNES) OUE: (iﬂ'kk 22 | 23 | — | 60 | 4 RevnGLDS (DBLACKWELLBLER) LIBERTY
, 3 NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE
1013 |12} 2 2':5&,,'3"( JLI%F WITH THE BOY @ TRISHA YEARW%%DA 23 | — | — | 12 | 5 iONTGOMERY.J.SLATE (LWILSON..DIFFIE) - EPIC
; ; T IT WAS YOU © DOUG STONE
DOWN AT THE TWIST AND SHOUT @ MARY-CHAPIN CARPENTER 24 | — | — (Wil | THOUGH
1] 8 | 14 ] 22 | e CARPENTER.LIENNINGS (M.C.CARPENTER) COLUMBIA %%?i%%gﬂs.;.‘;:ZRLRE'SON) ST CHESNEJ?‘?
LEAVE HIM OUT OF THIS ©® STEVE WARINER 25 | 24 19 17
12 | 11 | 10 | 6 | HeNDRICKS.T DUBOIS (W ALDRIDGE.S LONGACRE) ARISTA : L M R G T (B KENNERMWRIGHT) M |
THE CHILL OF AN EARLY FALL = GEORGE STRAIT @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
B 17 15 3 J.BOWEN,G.STRAIT {G.DANIEL,G.PETERS) MCA below the top 20. Commercial availability is not indicated on the recurrent chart.
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LOS ANGELES—U.K -based Silva
Screen Records Ltd. has launched a
U.S. record label and personal man-
agement firm based in New York
and headed by Yusuf “Joe” Gandhi.

Gandhi, formerly a senior agent
at the Famous Artists Agency, will
run Silva Screen Records America
Inc. and Silva-Gandhi Associates.

The record label will specialize in
film and TV soundtracks; it already
has released titles under the Prime
Time, Silva America, and Silva Trea-
sury imprints. Westbury, N.Y.-
based Koch International is distrib-
uting.

“This is a highly specialized busi-
ness, and we always remain true to
the original instrumentation,” Gan-
dhi says. “We basically cater to mu-

U.K.’s Silva Screen Bows U.S. Lahel

sicians, students, and audiophiles.”

The Prime Time label recently re-
leased “Quantum Leap TV Hits 1”
and “Doogie Howser M.D. TV Hits
2” as well as “TV Music Of Mike
Post.”

Silva America has issued the orig-
inal soundtrack album to “Double
Impact” and the original cast album
of the Cole Porter musical “A Swell
Party.” Silva Treasury debuts this
month with “Godfather Suite” by
Nina Rota.

New-age-oriented soundtrack ti-
tles due from Silva America include
Yanni’s “Heart Of Midnight,” Mark
Isham’s “The Hitcher,” and Tanger-
ine Dream’s “The Park Is Mine.”

In addition, Silva America will
mine the Silva Screen Records U.K.

catalog for domestic reissues.
March sees the Silva America re-
lease of Lesley Garrett’s Silva
Screen UK. title “Diva! A Soprano
At The Movies.”

In addition to directing the Silva
Screen Records release schedule,
Gandhi will oversee the Silva-Gan-
dhi Associates management firm,
The client roster currently includes
Next Plateau artist Sybil, Poetic
Groove/Interscope’s Powerule, and
producers Chris Bertolotti and Sur-
esh Shottam, among others.

U.K.-based Silva Screen Ltd. was
formed in 1984 by Reynold D’Silva
and James Fitzpatrick. The Silva
Screen catalog includes more than
100 soundtrack albums.

DEBORAH RUSSELL

Antilles Cuts Island Tie, Links With Verve

LOS ANGELES—Antilles Records
has severed its ties with Island and
has formed an alliance with Verve
Records, the jazz label group of Poly-
Gram Classics and Jazz. Antilles ti-
tles will continue to be distributed
through PolyGram Group Distribu-
tion.

Under the new deal, Antilles titles
will use the Verve marketing and
promotion staffs for future releases.

Antilles VP Brian Bacchus says
the split with Island was “amiable.”

“Island had no real structure for
jazz marketing,” Bacchus says. “I sat
down with [Island founder] Chris

Blackwell to find a better way to plug
into the PGD machinery. We realized
we would be best served by going to
PolyGram’s own jazz division.”

The PolyGram Classics and Jazz
department includes 15 staffers, with
specialists covering A&R, product de-
velopment/management, catalog de-
velopment, publicity, and promotion.
The label group is the umbrella for
several Verve labels, as well as ECM,
Deutsche Grammaphon, Philips, and
London. The labels all go through
PGD.

The move to Verve brings Bacchus
back to PolyGram Classics and Jazz,

| Classical
KEEPING

where he worked as a promotion
manager and director of jazz A&R
prior to moving to Island and Antilles
about 18 months ago. Bacchus now
reports to Richard Seidel, VP of the
Verve group. The Antilles label joins
the Forecast, World, and EmArcy im-
prints in the Verve family.

The Antilles roster has some 12 ac-
tive artists, including Frank Morgan,
Courtney Pine, Johnny Griffin, and
the Tough Young Tenors.

March releases include Randy
Weston’s “The Spirits Of Our Ances-
tors” and Fred Wesley’s “Comme Ci
Comme Ca.” DEBORAH RUSSELL
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Wen says 30 additional albums a year are projected.
Stateside distribution is by Koch.

Famous Artists Hits Miami
Branch Will Tap Hispanic Market

M BY JOHN LANNERT

MIAMI—In a bid to gain a foot-
hold in the Hispanic concert mar-
ket, Famous Artists Agency has
established a branch office in Mi-
ami.

Company president Jerry Ade
says the Miami office, which be-
gins operation this week, will be
run by entertainment attorney Da-
vid Bercuson and veteran record
executive Juan Estevez—both of
whom have long track records in
the Hispanic music industry.

Bercuson and Estevez currently
operate Biscayne Europa, a Miami-
based record label whose roster
contains both Hispanic and non-
Hispanic acts. Overseeing the Mi-
ami office from Famous’ head-
quarters in New York will be Da-
vid Zedeck, VP of the international
division.

Ade says he has been eyeing the
Latin concert arena for a long
time, adding that he now believes
the timing is right to enter the
market. “There’s an opportunity
to represent Latin artists with the
same kind of fight and zeal that
Anglo artists are represented,”
says Ade, “and I think that Fa-
mous would like to be the company
to do it.”

Though non-Latino acts will be
signed out of the Miami office, the
primary target is Hispanic artists
unable to obtain national and inter-

-national representation.

“We're not just representing the
artist in America,” asserts Ade,

“but on a global basis. Fifty per-
cent of our dollar volume is over-
seas. Now South America has
shown growing strength ... for
Anglo bands. The Latin bands
have always been massive down
there, and there’s never been any
representation of any significance
at all.”

Among the acts currently signed
to Famous are NKOTB, C&C Mu-
sic Factory, Patti LaBelle, Peabo
Bryson, Shabba Ranks, CeCe Win-
ans, and De La Soul.

Mambo And The Mayor. Recording
artist Tito Puente, left, presents New
York Mayor David N. Dinkins with an
autographed copy of his 100th album,
“The Mambo King." In recognition of
Puente’s achievements, the Mayor
proclaimed Feb. 15, 1992, Tito Puente
Day in New York. (Photo: Edward
Reed)

SCORE

by Is Horowitz

STRINGS ATTACHED: Biddulph Recordings, one of
the many historical resissue labels feeding product into
the retail pipeline, is giving increasing attention to new
recordings. And it's no wonder that these projects focus
on violin musie, the central interest of the label, a subsid-
iary of the Peter Biddulph violin dealership in London.

The label has already won special attention from fid-
dle buffs with its recent release of a new Ruggiero
Ricci CD of the Brahms Violin Concerto that contains
no fewer than 15 different first-movement cadenzas,
any one of which may be punched in to be heard in its
proper place in the score.

Now being edited and groomed for spring release are
two newly recorded CDs by Aaron Rosand, whose most
recent prior albums were issued under the Audiofon im-
print. One holds the complete Brahms Hungarian
Dances, and the other a collection of Baroque works.

Eric Wen, Biddulph A&R chief and coordinator, says
a new album by young Russian violinist Maxim Ven-
gerov is also in preparation. Among other artists he
cites as being considered for new projects is Arnold
Steinhardt, first violinist of the Guarneri Quartet.

Still, reissues of recordings by noted past violinists,
chamber groups, and more recently pianists remain the
label’s top agenda item. Suitable pressings come from a
network of collectors, says Wen, with transfers engi-
neered by a number of specialists, most notably Ward
Marston, of Philadelphia.

The Biddulph catalog currently holds 60 CD titles.

cATALOG REVIVAL: Moss Music Group launches a
new VoxBox subseries, Vox Legends, this month with a
two-CD package of 1950-era recordings by pianist Miec-
zyslaw Horszowski. The artist, who is celebrating his
100th birthday this year, is still active at the keyboard.

Like so much of the label’s output, the recordings of
three Beethoven sonatas, including the “Hammerkla-
vier,” come from the vast stockpile produced during the
reign of the late Vox founder, George Mendelssohn.

Other Legends artist packages in preparation include
sets by cellist Gaspar Cassado, a program of opera tran-
scriptions by pianist Louis Kentner; Jascha Horenstein
conducting Bruckner and Liszt, and pianist Guiomar
Novaes, with Otto Klemperer conducting, in readings
of Schumann and Chopin piano concertos.

Among others considered for inclusion in the new line
are pianists Vlado Perlemuter, Gyorgy Sandor, and
Lili Kraus, says Siso Gandara, MMG A&R executive.

There are now 70 active CD titles in the VoxBox se-
ries. Another 40 or 50 are slated to be released during
the year, says the label’s national sales director, Martin
Basart. He sees a VoxBox repackaging potential of “at
least 250 more” sets. Basic dealer price of the two-disc
packages is $6.50.

BACK TO THE MINES: (Repeated because of a pro-
duction error last week.) Peter Munves, ace repackager
with the touch of gold when it comes to squeezing out
revenue from deep, and recent, catalog, left his post at
Sony Classical Feb. 28. After a short holiday he takes his
talents elsewhere. Having already mined the Sony and
RCA Red Seal vaults, only Angel/EMI and the Poly-
Gram group remain with the depth of catalog worthy of
his attention. Munves remained mum, but word at press
time has PolyGram Classics as his new home.
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Top Latin Albums.

=
= % Comptled from a national sample of retail store
é e Lz) and one-stop sales reports.
2¢O
2131¢
Fle 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1[1([15| LUISMIGUEL ROMANCE wEa LATINA 75805
2| 3]47{ PANDORA CONAMORETERNO CaAPITDL-EMILATIN 42451
312 |17| MAGNETO MAGNETO sony 80670
4 6|7 | ALVARO TORRES NADA SE COMPARA... CAPITOL-EMi LATIN 42537
5|4 (39| RICARDO MONTANER ULTIMO LUGAR TH.RODVEN 2864
6|8 7| P.SANBASILIO/P.DOMINGO POR FIN JUNTOS CAPITOL-EMI LATIN 42624
7|—| 1| LOSBUKIS QUIEREME FONOVISA 9040
8 (9|9 | LUISANGEL DEL CORAZON DEL HOMBRE DISCOS INT'L 80678/SONY
9| 5(35 GLORIATREVI TUANGELDE LA GUARDA ARIOLA 3087/BMG
10 14| 3 | RICKY MARTIN RICKY MARTIN sonY 80695
11| 7 | 7 | JOSELUIS RODRIGUEZ EL PUMA ENRITMO DiSCOS INTLL 80711/SONY
12|10 38| ALEJANDRA GUZMAN FLOR DE PAPEL FONOVISA 9010
o |13[11]13| CAMILOSESTO A LAVOLUNTAD DELCIELO ARIOLA 3196/BMG
E 14|17 |41 | DANIELAROMO AMADA MAS QUE NUNCA CAPITOL-EMI LATIN 42489
15|16 (20| PROYECTOM ARDE QUE ME QUEMAS CaPITOLEMI LATIN 42529
16]19{33| VIKKICARR COSAS DEL AMOR soNY 80635
1713{31| GARIBALDI QUE TE LA PONGO TH-ROOVEN 2792
18 (12| 45| RAULDIBLASIO BARROCO aRiOLA 3107/BMG
19|21 (11| ROBERTO CARLOS SUPERHEROE DISCOS INTERNATIONAL 80696/SONY
20(22| 3| NAOMI TOCAMELA sonY 80603
21|20|50| EDNITA NAZARIO LO QUE SON LAS COSAS CAPITOL-EMI LATIN 42394
22|—{26| AZUCAR MORENO MAMBO son 80633
23124 (69| ANA GABRIEL ENVIVO sony8g3o03
24(18|15| LOURDES ROBLES DEFINITIVAMENTE sonY 80693
25|—| 18| YOLANDITA MIS CANCIONES PREFERIDAS - 2 SONY 80655
1|1 |19| GILBERTO SANTA ROSA PERSPECTIVA DISCOS INTERNATIONAL 80689/SONY
2|6 (5| LUISENRIQUE UNA HISTORIA DIFERENTE sony 80710
315({5| TITOROJAS TITOROJAS mri 6061
412 (31 TONYVEGA UNO MISMO RmMm80641/SONY
5(4|2]1| TITOPUENTE THE MAMBO KING 100THLP RMM 80680/SONY
6| 3|25 EDDIESANTIAGO SOY EL MISMO caPTOL-EMILATIN 42296
7|8 |24 ELGENERAL MUEVELO Rca 3190/BMG
8|7 (63| JUANLUIS GUERRAY 4.40 BACHATA ROSA KAREN 109/BMG
9 /23| 3| RUBEN BLADES THE BEST GLOBO 80718/SONY
g 10|20 13| ALEXD'CASTRO SOLO tH-RODVEN 2883
5 11|—| 1 | LABANDASHOW 100% LATINO RtP80722/SONY
: 12({ 9 | 7 | LOS HERMANOS ROSARIO INSUPERABLES kaRren 1402/BMG
a 13(1437| WILLY CHIRINO OXIGENO DISCOS INTERNATIONAL 80600/SONY
= 14|13| 3 | SOUNDTRACK THE MAMBO KINGS ELEKTRA 961240
e |15]17 31| NINOSEGARRA ENTRE LA ESPADA Y LAPARED mPr. 6050
E 16 (11| 9| JOYCEESTEBAN EL TIGUERON RriTMo 021
17|15(37| TONO ROSARIO ATADO A Tl PRIME 1013/BMG
18|16 9 | VICOC. HISPANIC SOUL PRIME 430/BMG
19/10/15| LOS SABROSOS DEL MERENGUE SIETE VECES MAS... MPI1.6059
20119| 5| GLENN MONROIG UNA VEZ MAS WEALATINA 75775
21|—| 1 | ALEXBUENO COMO NADIE J&an1991/J&N
22|18|59| JERRY RIVERA ABRIENDO PUERTAS DISCOS INTERNATIONAL 80426/SONY
23|12| 11| VARIOS ARTISTAS MEREN-RAP PRIME 3229/BMG
24 |—|12| MILLYY LOS VECINOS FLYING SOLO vQ1991
25| —|1 LIMITE 21 YO TE SEGUIRE QUERIENDO m.p1. 6047
1]|2123] LAMAFIA ESTAS TOCANDO FUEGO DISCOS INTERNATIONAL 80660/SONY
2(1]5]| LOSTEMERARIOS MiVIDAERES TU AfGSIGMA 3002
313 (21| MAZZ MAZZLIVE-UNA NOCHE JUNTOS CAPITOL-EMI LATIN 42549
4|6 |31| ANAGABRIEL MIMEXICO sonY 80605
5|5 11| LINDARONSTADT MAS CANCIONES ELEKTRA 2-61239
6|4 (19 BRONCO SALVAJEY TIERNO Fronovisa 3106
7{—| 1| INDUSTRIADEL AMOR PARATI ronovisas037
8 |11|25| LOS ACUARIO LA HIELERA maRINTL 291
ZE|9(9|7| ROCIOBANQUELLS AMIVIEJO CAPITOL-EMILATIN 42620
a 10|18| 3 | GRUPOVENNUS Y SITE QUIERQO MARINTL 271
2S(11] 8 21| YNDIO ROMANTICAMENTE caprroLem Latazses
2 12(17| 3 | EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOL-EMI LATIN 42626
-d (13]|14|23| LOS CAMINANTES DOSCARTASY UNAFLOR wuNa1215
3 /14(20| 3| BANDAMOVIL LAUNICA ronovisa 5033
1515 31| V.FERNANDEZ/R. AYALA ARRIBA EL NORTE ... sony 80628
EB 16 (13| 3 | LOS TERRIBLES DEL NORTE CARRERA DE MUERTE FREDDIE 1582
o= 17| 7 | 11| GRUPO LIBERACION ENTRE NUVES ronNOvISA 3011
18 (— |67 | SELENAYLOSDINOS VEN CONMIGO CAPITOL-EMILATIN 42359
19|21|19| TIERRATEJANA BAND TIME TO CELEBRATE THRODVEN 2900
20)]—| 1| CARLOS Y JOSE CARLOSY JOSE Fronovisa 5094
21— | 1| LASOMBRA INTOCABLE roNovisa 3021
22|16 |17 LAFIEBRE NOCURE CAPITOLEMI LATIN 42585
23| —| 2 | MISTERCHIVO LA CHICA DE LAESQUINA FoNOVISA 8879
24| —| 7 | LITTLEJOE 16 DE SEPTIEMBRE DISCOS INTERNATIONAL 80619/SONY
251—| 3 | LOS RIELEROS DEL NORTE A TODA MAQUINA oty 7101

Artists & Music

by John Lannert

CAPITOL/EMI LATIN’S LUCKY 13: And make
that a perfect 13 for 13 as Capitol/EMI Latin acts com-
pleted a phenomenal sweep of each category during
the Tejano Music Awards, held March 6 at the Con-
vention Center Arena in San Antonio, Texas. Mazz led
the Capitol pack with six kudos. Granted, Capitol art-
ists occupied an impressive 23 of 39 nominee slots, but
to emerge triumphant in every category is truly amaz-
ing. But not surprising: Capitol won 11 of 12 catego-
ries in last year’s awards program.

The awards show itself was a pleasant, three-hour
affair interrupted by a brief intermission and spiced
by Paul Rodriguez’s incessant barrage of hilarious,
Chicano-based one-liners. But the three-hour
postawards musical program—headlined by Mazz,
Emilio Navaira, and Manny Music’s Shelly Lares—
was too long, prompting most of the sellout crowd of
14,000 to head to the exits.

In other Tejano news, Capitol’s Navaira—who won
three TMA trophies himself—has just been signed to
the William Morris Agency. Navaira is being man-
aged by Nashville-based Refugee Management,
which also handles Holly Dunn and the Texas Torna-
dos. Look for Navaira to open upcoming dates for
Dunn and the Tornados . .. Luis Silva, Sony Discos’
local promotion manager in San Antonio, is the only
Tejano artist to be nominated all 12 years. He has won

11 TMAs, seven for songwriter of the year and four
for song of the year.

SELENA’S GOOD FRIEND ALVARO TORRES:
When Capitol’s gifted balladeer/songwriter Alvaro
Torres crooned “Buenos Amigos” with Tejano label
mate Selena during the TMAs, it marked the first time
a non-Tejano artist had performed on the TMAs.
“Buenos Amigos,” an evocative love ballad penned by
Torres, is being used by the label to launch Selena into
non-Tejano Hispanic markets.

Likewise Torres, whose lovely romantic ode “Nada
Se Compara Contigo” recently sat atop Billboard’s
Hot Latin Tracks survey for two weeks, is trying to
expand his own career horizons. Long recognized as a
top songwriter (he has authored hit singles for Myr-
iam Hernandez and Marisela), the Honduran native
now is trying to build his image as a recording artist.

“It’s a barrier I want to break,” says Torres, ‘“but
it’s going to take time and effort.” Torres’ plans for
the near term include a promotional trip to Puerto
Rico and Venezuela, two markets where the friendly
performer says he has yet to make a dent.

OFF THE BEATEN PATH, but not off the beat are
several recently released albums and 12-inch singles
that may not hit Hispanic radio, but nonetheless merit
attention: “Sonido Basico” (Discos MM) by the Basics
is a strong lyrical package anchored by throbbing Tex-
Mex grooves. Miguel Mateos’ Ariola/BMG effort
“Kryptonica” boasts another powerful batch of acces-
sible pop/rock love songs. Proyecto Uno’s throbbing
club track “Brinca” (Biscayne Europa) currently is
breaking in Anglo and Hispanic clubs. Likewise, Latin
Science’s chunky, funk entry “Da Me La Fama”
(Ruffhouse/Columbia), mixed by Skip Drinkwater.

(CD) Compact disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. ©® 1992, Billboard/BPI Communications.

EDGAR JOEL Y SU ORQ.
Canta ANTHONY COLON

Edgar Joel Orchestra with super star singer Anthony Colon wlif jeave you
spellbound with their hit satsa single “"HECHIZO DE LUNA™ (Bewitched by the
moonj from their debut album “EN EL TOPE™ (Dn Top). This album includes
special guest appearance on guitar by Luis Enrique. salsa’s hoftest star on
the track “ME ACORDARE DE TI"

EDGAR JOEL Y SU ORQ.
Canta ANTHONY COLON

“EN EL TOPE™

DIL-DIC-CD-80729
HECHIZO DE LUNA / LOCA POR Mi / SHOWER ME WITH YOUR
LOVE / UN ESPEJISMO / YA SOY TUYO 