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NEW EURO MECHANICAL RATE SET

Deal Includes Concessions On DCC, MD

ADVERTISEMENTS

THE MOOD IS
BREAKING EVERYWHERE

MOODFOOD BY

Ca
The Definitive
: Collection

A phenomenal 3-volume
collection spanning

¢ Earth, Wind & Fire’s brilliant career.
The 3-CD or Cassette deluxe boxed

set includes 55 tracks, over 200

minutes of their greatest hits, live

recordings, previously unreleased

songs, rare B-sides, plus a deluxe

48-page booklet.

Also withess
“The Eternal Vision,”
on home video.

LET YOUR SPIRIT
SOAR.

coLumBa WL, ﬁ@ﬁl

£

“THE ETERNAL DANCE” :

HBY MIKE HENNESSEY

PARIS—After protracted negotia-
tions that broke down in July, the
rights societies of 16 European coun-

David Fine, right, IFPI chairman, helped
negotiate the royalty pact with BIEM,
which made concessions on new digital
formats. Dire Straits, led by Mark
Knopfler, left, objects to those
CONCessIons.

tries represented by BIEM have
struck a new mechanical royalty deal
with the recording industry. The new
mechanical rate, which takes effect
Thursday (1), is 9.306% of the dealer

price, down slightly from the previ-
ous rate of 9.504%.

The agreement, covering a four-
year term, was reached at a meeting
here between small delegations from
BIEM and the IFPI, the international
record trade group, just before the
BIEM general assembly held in Se-
ville, Spain, Sept. 14-15. Negotiations,
in fact, continued by fax and tele-
phone during the BIEM meeting.

IFPI chairman David Fine con-

firms the agreement, while noting
that final details are still being
worked out. He declines further com-
ment until a joint communique is pre-
pared.

The recession-hit European record
industry also won a concession from
BIEM on the new digital compact
cassette and MiniDisc formats. Me-
chanicals payable on the new config-
urations for the period to Dec. 21,

(Continued on page 87)

Congress Poised To Approve
Audio Home Recording Act

M BY BILL HOLLAND

WASHINGTON, D.C.—The House
of Representatives brought Ameri-
can consumers and the music and
hardware industries a big step closer
to a projected digital music future

@ BY PETER DEAN

LONDON—In Germany, the home
video releases of ‘‘RoboCop,”’
“Rambo,” and “The Running Man”
are treated exactly
the same as hardcore
porno titles. They
cannot be advertised,
and stores that stock
them must black out
their windows and
deny entry to anyone
under the age of 18.

German suppliers
will cut a film by 10 minutes, if nec-
essary, to get the “l16-or-over” rat-

European Video Gensors
Disagree Across Borders

ing that will help place their prod-
uct in established retail chains. Ap-
proximately 2,400 videos are
prohibited to under-18 renters in
Germany; as a result, it is common
to find two versions
of the same film.
Cross the border
into the Netherlands,
however, and there
is no video censor-
ship. Occasionally,
video distributor
body NVPI will up-
grade a film like
“State Of Grace” from a “12” to a
(Continued on page 73)

Sept. 22 by passing the Audio Home
Recording Act of 1992.

Regarded as a noncontroversial
measure on Capitol Hill, the legisla-
tion was passed without need of a
floor vote under a “suspension of the
rules” parliamentary procedure.

At press time, the revised measure
had been sent to the Senate for ap-
proval. Officials from almost all Sen-
ate and House committees dealing
with the measure said they expect
quick Senate passage.

However, one Senate insider gave
voice to an unlikely but potential end-

(Continued on page 87)

IN THE NEWS

Racks See Glut Of
‘Wayne's World’ Videos

PAGE 6

Billhoard Bows
2 New Top 40
Airplay Gharts

NEW YORK—Billboard intro-
duces two new top 40 radio air-
play charts beginning in this is-
sue, both of which will serve as
the qualifying charts for the AIR
Competition, which shifts to Bill-
board effective with this week’s
charts (Billboard, Sept. 19).
The two new monitored airplay
charts are being introduced in re-
(Continued on page 76)
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liherman Takes Role As Sony Int’l Chief
Summer To Hunt For New Global Markets

EBY ADAM WHITE

LONDON—Bob Summer has relinquished
his six-year presidency of Sony Music In-
ternational for a post as corporate execu-
tive VP for Sony Music Entertainment.
Mel Ilberman, formerly executive VP of
Sony Music U.S,, has taken over as acting
president of the international unit and will
begin a search for a successor to Summer.
Ilberman also becomes corporate execu-
tive VP for Sony Music Entertainment, re-
porting to chairman Mi-
chael Schulhof; previ-
ously, he reported to
Sony Music U.S. presi-
dent Tommy Mottola. II-
berman’s prior duties—
which included responsi-
bility for the day-to-day
operations of the U.S.
company—will be divid-
ed among its senior ex-

SUMMER

ecutives.

According to a company statement, Sum-
mer “will be responsible for developing
new business opportuni-
ties in areas of the
world where Sony Mu-
sic Entertainment is not
presently represented.
He will also represent
the corporation on vari-
ous international gov-
ernment and trade coun-
cils.”

The top-level changes
follow a realignment of Sony Music Inter-
national’s European management struc-
ture and the departure of several senior ex-
ecutives during the last year. Meanwhile,
the division’s market share has been under
severe pressure from competitors, particu-
larly in Europe, where it has declined from
previous peaks.

ILBERMAN

THIS WEEK IN BILLBOARD

R.E.M.’s ‘AUTOMATIC’ RESPONSE
I R.E.M.’s latest album is sure to open the eyes of those expect-
ing a rollicking, full-blown follow-up to its last project. Band
member Mike Mills tells Melinda Newman why the group opted
for a more understated, mostly acoustic sound.

CANADIAN COUNTRY COUPS

Michelle Wright was in the spotlight at the Canadian Country
Music Awards, which also bestowed top accolades on lan Ty-
son and Prairie Oyster. Larry LeBlanc reports on the winners

and the staging of the awards show.

Ilberman, however, disputes claims that
the company is no longer the leading play-
er internationally. “From the figures I've
seen, we've slipped a little in some mar-
kets, and in others, we haven’t,” he says.
“I'm thrilled with our position, and from
what I can see, we're number one.” As for
organizational changes and executive de-
partures over the past year, Ilberman com-
ments, “Look, this is the music business.”

Asked why the changes—including the
appointment of an interim international

head, rather than a long-term successor—
were considered necessary, Ilberman de-
fers the question to Schulhof. “You’d have
to ask him,” he says. “But I know he felt
Bob could make a great contribution in
these other areas. Make no mistake, this
company is taking very aggressive posi-
tions in terms of growth and expansion

worldwide.”
Through a spokesperson, Schulhof said
the executive changes were prompted by
(Continued on page 76)

M BY CHRIS MORRIS

LOS ANGELES—Reheating the debate
about controversial lyrics he helped spark
with his remarks about Body Count’s
“Cop Killer,” Vice President Dan Quayle
attacked Interscope Records rapper 2Pac
and Interscope’s parent, Time Warner, at
a campaign stop Sept. 22 in Houston.

Blasting Interscope’s release of 2Pac’s
album ‘“2Pacalypse Now” as “irresponsi-
ble,” Quayle asked the label to withdraw
the record. The family of a slain Texas
lawman claims in a recently filed lawsuit
that 2Pac’s lyrics incited the policeman’s
murder (Billboard, Sept. 19).

Meanwhile, Time Warner continued to
take belated heat over the “Cop Killer”
wrangle as Chrysler Corp. chose not to re-
new a multimillion-dollar advertising deal
with the company, citing the Body Count
song as one of the reasons for its decision.

In the midst of these new developments,

Quayle’s 2Pac/Interscope Attack
Puts New Heat On Time Wamer

it was announced that a Time Warner-
funded television symposium inspired by
the “Cop Killer” furor will be broadecast
nationally on PBS in December.

Interscope is distributed by At-
co/EastWest Records, part of Time
Warner’'s Warner Music Group. Sire Re-
cords, which released the Body Count al-
bum, is also a Time Warner company.

A lawsuit filed in August against In-
terscope and 2Pac (whose real name is Tu-
pac Amaru Shakur) by the family of slain
Texas police trooper Bill Davidson alleges
that the track “Soulja’s Story,” included
on “2Pacalypse Now,” provoked David-
son’s murder.

Vice President Quayle met with David-
son’s 21-year-old daughter Kimberly while
in Houston, where he later made his re-
marks.

Using nearly the same language he
used in an attack on “Cop Killer” at a con-

(Continued on page 86)
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SPINNING OUT WORLD STUDIO GROUP

Pro audio industry veteran Chris Stone is sitting on top of the
World, his new recording studio booking agency. Susan Nun-
ziata reports on the operation of the international organization
and its hand-picked client list.

TAKING STOCK AT WHEREHOUSE

Expansion was the buzzword at Wherehouse Entertainment’s
recent convention in Los Angeles, where chief Scott Young de-
tailed an aggressive plan for the chain under new owner Merrill
Lynch. Ed Christman was there

URBAN AC NAMES ITS TUNE
Unlike many other radio genres, the rising urban AC format
changes its tune from market to market. Phyllis Stark reports on
this phenomenon,
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Sell-Thru ‘World’ Not Gompletely Rosy

Dealers Contemplate Over-Large Shipments

EBY SETH GOLDSTEIN

NEW YORK—Sell-through is not
working for every studio or every ti-
tle in a second half crowded with un-
der-$25 movies.

Mass merchants have done well
with “Hook,” “FernGully,” and “The
Great Mouse Detective,” and expect
strong results from fall entries such
as ‘“Beethoven” and “Beauty And
The Beast.” But many are having
their doubts about Paramount’s
“Wayne’s World,” which reached
stores in mid-August at $24.95 sug-
gested list.

Although “Wayne’s World” is No.
1 for the sixth week in a row on Bill-
board’s Top Video Sales chart, trade
sources say over-large shipments of
the title are creating problems in the
field.

In addition, these sources suggest
Warner Home Video’s “Batman Re-
turns,” due Oct. 21, will be an under-
achiever at 3 million4 million units,
fewer than one-half the shipments of
“Batman” in 1989. Acknowledging a
tight market, the studio reportedly
will accept the lower number rather
than force quotas on wholesalers
who are finding it more and more dif-
ficult to get them filled.

At the same time, wholesalers are
under pressure to boost their credit
lines to cover the increased sell-
through volume. The studios, Disney
in particular, “are asking for a higher
level of security,” says one distribu-
tor—one more reason to question
quotas.

“Wayne’s World” may be a caution-
ary tale of what happens when studio
goals are met. Paramount shipped 5.2
million copies and expected to be tak-
ing re-orders by Thanksgiving. In
fact, while the title is renting well,
sales to consumers are only 25%-30%
of the total, well below expectations,
distributors and rackjobbers claim.

One major chain has already
thrown in the towel. Minneapolis-
based Target, which buys video prod-
uct direct through its Jetco subsid-
iary, last week repriced the title to
$9.99.

“It’s a stiff,” says a Target spokes-
man. “We ended up selling some-
where around 30%. We are grossly
overstocked.” With no improvement
in sight, he adds, “It’s best to take
our markdown right now. This thing
is not going to get better with age.”

Other retailers may want to stay
competitive with Target. “Think

what Wal-Mart and K mart will do
with the product,” a program suppli-
er suggests. Says another Hollywood
executive, who believes Paramount
still has time to rekindle demand: “I'd
be pissed about a mass merchant
dropping the price.”

Paramount Home Video executive
VP Eric Doctorow acknowledges
some of the 13 titles arriving this sea-
son are weaker than others, “but it’s
really too early” to give any a final
grade, he says. The studio will be ad-
vertising the title through the end of
the year. “This is not about running a
sprint,” says a Paramount source.
“It’s about running a marathon.”

Merrill Kirsch, president of Dart
Distributing in Minneapolis, agrees.
“We still have the entire fourth quar-
ter to sell it,” he says, although he ad-
mits his sales are running behind pro-
jections on the title.

Speculation abounds over the rea-
sons for the slow start. Some now con-
sider “Wayne’s World” a poor choice

for sell-through, despite its $122 mil-
lion take at the box office. “The prob-
lem was not anything the supplier, the
distributor or the retailer did wrong,”
notes Tim Shannahan, president of
Video Products Distributors. “We
have plenty of inventory should any-
one want to reorder,” he adds wryly.

Others maintain Paramount de-
manded too much of retail. Dart
bought more copies “than we normal-
ly would,” Kirsch comments. “We
were asked to by the studio.” Target
says its purchase was “really their
number. And when we asked the stu-
dio to help us out, their help was far
short of what was truly necessary.”
Paramount, Target maintains, would
not significantly loosen its 20% re-
turns ceiling.

To many rackjobbers and retailers
attending NARM’s annual wholesal-
er conference, held last week in New-
port Beach, Calif., Paramount’s re-
sponse indicates old Hollywood hab-

(Continued on page 74)

Triple-Platinum ‘Dance.’ Atlantic recording group Genesis is presented with
triple-platinum plaques for sales of the “We Can’t Dance” album. Shown in back
row, from left, are Genesis manager Tony Smith; Atlantic co-chairman/co-CEO
Doug Morris; Genesis member Mike Rutherford; touring band members Daryl
Stuermer and Chester Thompson; Atlantic senior VP/GM Val Azzoli; and
Atlantic VP of artist tour development Perry Cooper. In front row, from lefi, are
Atlantic vice chairman/CFO Mel Lewinter; Genesis members Tony Banks and
Phil Collins; and Atlantic co-chairman/co-CEO Ahmet Ertegun.

P’Gram Plans Retailer Incentives On 1st DGG Titles

H BY PAUL VERNA

NEW YORK—When PolyGram
Group Distribution sales reps solicit
their accounts in early October on the
industry’s first digital compact cas-
sette titles, they will offer incentives
designed to give retailers a better
profit margin than they enjoy on the
similarly priced compact disc.

“We're going to be very aggressive
with our terms of sale on DCC,” says
PGD president Jim Caparro. “We will
offer a 9% discount, six months dat-
ing, and 100% guarantee” on the digi-
tal tapes, which will carry a $15.98
suggested list price.

PolyGram will also supply “an as-
sortment of point-of-purchase materi-
als” to promote DCC and distinguish
it from its similar-looking analog
counterpart, according to Caparro.

The DCC hardware rollout is ex-
pected to occur in November in only a
handful of cities, and PolyGram plans
its solicitation accordingly. Caparro
says Philips will introduce DCC units
in New York, Los Angeles, and Chica-
go, while Matsushita will bow play-
ers in those three cities plus Atlanta,
Boston, Detroit, Hartford, Conn., Mi-
ami, Minneapolis, Philadelphia, San
Francisco, and Washington, D.C. In
addition, Tandy Corp. already has in-

troduced its own DCC unit (see story,
this page).

Caparro says, “Obviously, we need
to be in step with the cities that are
going to have hardware, which is go-
ing to restrict our customer participa-
tion to those cities.”

Chain retailers surveyed by Bill-
board express near unanimous sup-
port for the launch of DCC, many
saying they will stock all of the ap-
proximately 500 initial titles in select

stores and fewer units in other loca-
tions. PolyGram-distributed acts ac-
count for about 125 of the titles.

Russ Solomon, founder and presi-
dent of West Sacramento, Calif.-
based Tower Records, says, “We'll
stock DCC in limited quantities at
first, and if it begins to develop we’ll
roll with the punch. It’ll be easy to ac-
commodate.”

“I guess we plan on stocking DCC
in limited quantities,” echoes Randy

B BY SUSAN NUNZIATA

NEW YORK-—Tandy became the
first manufacturer to offer digital
compact cassette hardware in the
U.S. Sept. 17 when it opened its new
Incredible Universe store in a sub-
urb of Portland, Ore.

The Tandy introduction came the
same day that Philips was revealing
its plans to bring digital compact
cassette hardware and software to
the U.S. in November (Billboard,
Sept. 26). Meanwhile, Matsushita
has announced that its Technics di-
vision will begin marketing the con-

TANDY OFFERS 1ST DCC UNIT IN U.S.

figuration in late October in about
12 cities.

The Tandy DCC home deck, man-
ufactured by the company in the
U.S. under license from Philips, will
also be carried in a second Incredible
Universe outlet slated to open Oct. 1
in Arlington, Texas. The Tandy deck
has a suggested list price of $700,
which is $100 lower than Philips’ an-
nounced price for its unit.

Sources say that at least four
decks were sold in the store’s first
four days of business. Approximate-
ly 45,000 customers visited the store

(Continued on page 74)

Roger Ames To Succeed Oberstein At PolyGram U.K.

B BY ADAM WHITE

LONDON—PolyGram is planning
to put its market-leading British
companies in the hands of an A&R-
experienced chief executive for the
first time. Roger Ames, currently
managing director (and part-owner)
of London Records, will succeed
Maurice Oberstein as chairman/
CEO of PolyGram U.K. at the end of
this year.

Oberstein, who turned 64 Sept.
26, will retire from the British com-
pany in December but will continue
as part of PolyGram International’s
senior management team. He will
maintain his current responsibility
for the Australian and New Zealand
affiliates and, starting Jan. 1, is to

supervise the Canadian operations
on behalf of PolyGram president/
CEO Alain Levy. He will also advise
Ames.

The “retirement” of Oberstein
has been expected for some time,
and he began telling colleagues last
week—typically, ahead of the offi-
cial announcement—that Ames
would take over. PolyGram has no
mandatory retirement age; it is nor-
mally between 60 and 65, subject to
individual contract.

London Records, part of Poly-
Gram in the U.K., is a contemporary
music label unrelated to the classi-
cal imprint operated by PolyGram
U.S. Under Ames, the company has
earned a strong reputation for tal-
ent development with such acts as

Fine Young Cannibals, Banana-
rama, Bronski Beat, Jimmy Somer-
ville, and Shakespear’s Sister.

Ames has been managing direc-
tor of London since 1983. He and
Tracy Bennett co-own the label with
PolyGram, and other staffers are
thought to hold equity. PolyGram
spokeswoman Amanda Whitwell de-
clined to disclose its stake in Lon-
don, but the firm’s 1989 share-issue
prospectus indicated it held 49% at
that time.

Ames is expected to maintain a
share in the label but reportedly has
employment contract provisions to
avoid any potential conflict of inter-
est in his new post. Meanwhile,
sources say Ames will appoint Lon-
don GM Colin Bell as his successor.

PolyGram U.K. has prospered un-
der American-born Oberstein since
he was appointed chairman seven
years ago, after 20 years at CBS
Records. Its market share increased
from 15% in 1985 to approximately
24% last year, and Oberstein’s color-
ful, blunt business style—and col-
lection of hats—helped shape the
company’s personality.

“Obie,”” as he is known, also
serves as chairman of the British
Phonographic Industry in a two-
year term that expires next sum-
mer. He is expected to stay in office
until then. Visiting New York at
press time for what was thought to
be his “when I'm 64" birthday par-
ty, Oberstein could not be reached
for comment; neither could Ames.

Davis, VP at St. Louis-based Street-
side Records, a 26-store chain. “We’ll
probably have representation on all
titles at some 30%-40% of our stores.
In the other stores we’ll just have su-
perstar product.”

He adds, “We're looking forward
to DCC; it's the right configuration
move because of its backward com-
patibility.”

Similarly, Al Wilson, VP of pur-
chasing at Strawberries, based in Mil-
ford, Mass., says, “We feel that DCC
has the potential to be a viable config-
uration. We are not taking it lightly;
we are trying to educate not only our-
selves but our people in the stores
about it as a configuration. We're go-
ing to take it as seriously as the la-
bels take it.”

(Continued on page 74)

Analog Glitches
Held Up DCG Bow,
Philips Says

B BY JEFF CLARK-MEADS

EINDHOVEN, Netherlands—The
delay in introducing the digital com-
pact cassette system was caused by
problems with analog tapes rather
than with the new digital technology.

Production at Philips’ factory in
Sagamihara, Japan, was halted when
the opening and closing mechanism
of the tape tray on the DCC300 play-
er failed to work correctly.

Wim Wielens, managing director
of Philips Consumer Electronics’ au-
dio division, says this was caused by
small variations in different brands
of analog cassettes. The DCC300 ac-
cepted all DCC tapes without prob-
lems, he states, but could not correct-
ly accommodate all types of the 20-
year-old analog version.

The problem has now been correct-
ed, he says.

DCC players are touted as being
backward-compatible; that is, they
will play back existing analog soft-
ware as well as DCC tapes.

Wielens comments, “In the early

(Continued on page 35)
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THE GOVT. DID GRACK DOWN ON ‘GOP KILLER

B BY MONICA McCABE

The sweeping statements in Owen
Sloane’s Commentary, “Label Lyr-
ic Stands Don’t Harm Free
Speech” (Billboard, Sept. 12), are
misleading and inimical to the prin-
ciples of free speech embodied in
the First Amendment. The blithe
conclusion that ‘“neither the First
Amendment nor the principles of
free speech has anything to do
with the controversy” concerning
Body Count’s song “Cop Killer”
ignores the very essence of how
the controversy surrounding “Cop
Killer” arose.

While the Commentary is cor-
rect in noting that there must be
some sort of state (i.e., govern-
ment) action to invoke the First
Amendment, the analysis is flawed
because it fails to provide any
meaningful discussion of the term
“state action.” The mere fact that
the Commentary dispenses with
the issue in one sentence—al-
though the Supreme Court has
wrestled with the issue over and
over—exemplifies the limited
scope of the article.

Apparently, Sloane has forgot-
ten that the call to boycott the
song and other Time Warner prod-
ucts and services, as well as the
pressure on retailers not to sell
Body Count’s self-titled album,
originated with public officials,
civil servants, governmental orga-
nizations, and other groups com-
prised of ‘“state actors.”

Among those who either con-
demned the song or encouraged

others not to buy or sell the Body
Count album were Vice President
Dan Quayle, 60 U.S. Congressmen,
Alabama Gov. Guy Hunt, New
York Gov. Mario Cuomo, the Los
Angeles City Council, the Los An-
geles County Board of Supervi-
sors, and various others, including
local and national police and sher-
iffs’ associations. The actions of
such organizations and individuals
are cloaked with the authority of
the state so as to subject their ac-
tions to constitutional restrictions,
including the First Amendment.

In fact, the Supreme Court has
held that the activities of private
persons may be so linked with gov-
ernmental activities that they em-
body state action under the U.S.
Constitution. For instance, in Lom-
bard v. Louisiana (1963), the Su-
preme Court found “state action”
where private store owners used
state trespass laws to discriminate
against sit-in demonstrators, be-
cause city officials had condemned
sit-ins and had stated the city
would enforce the trespass laws
prior to the demonstration.

Of course, not all conduct of
state actors is subject to constitu-
tional scrutiny; otherwise, the con-
titutional rights of those individ-
uals would be abridged. Thus, pri-
vate criticism of “Cop Killer” by
state actors would not constitute
““state action.”” But when such
state actors create a massive and
coercive public campaign against
an artist’s work, their actions are
tantamount to “state action.”

Realizing that an outright ban

on “Cop Killer” or other, similar
songs would be defeated in the
courts, the state actors have care-
fully tailored their actions so as to
have the effect of a ban without
the attendant constitutional scruti-
ny. For instance, the L.A. County
Board approved a motion to send a
letter to Time Warner condemning
the song instead of issuing a call

for the song’s withdrawal, as the
Board’s original motion had pro-
posed. And, whereas Congress did
not pass a law regarding ‘“Cop
Killer,” 60 of its members vehe-
mently denounced the song in a
joint letter to Time Warner.

In addition, Gov. Hunt did not is-
sue an executive order preventing
retailers from selling the Body
Count album; but, in a public
speech while surrounded by scores
of police officers, he compared
“Cop Killer” to the statements of
Adolf Hitler and requested that re-
tailers stop selling the album.
Likewise, Commonwealth Attor-
ney Paul Ebert of Prince William
County, Va., did not call for the ar-
rest of Body Count leader Ice-T,
but he did ask retailers to remove

‘The state actors’
sanctions have had
the desired effect’

Monica McCabe is an
entertainment litigation
attorney with the New York
firm of Reid & Priest.

the album from their shelves.

Without actually passing a law
forbidding the sale of “Cop Killer”
or calling for the arrest of Ice-T or
Time Warner executives, these
state actors have directly inflicted
social, political, and economic
sanctions on the artist, the compa-
ny, and its affiliates in a manner
that no privately acting individual
would ever achieve.

The state actors’
sanctions have had
their desired effect.
Super Club Music
Inc., for example,
pulled the album
from its 300 stores
in 19 states as a re-
sult of statements
from Gov. Hunt and
police officers. In
addition, more than 1,000 other
record outlets yanked the album
from their shelves. Finally, Ice-T
himself “voluntarily” removed the
song from the album after he and
Time Warner were bombarded by a
carefully orchestrated campaign
perpetrated by state actors. In-
deed, Ice-T’s new song, ‘“‘Ice Moth-
er F---T,” explains the intense
pressure various public officials
exerted on him and Time Warner
to pull the song.

The lesson is clear: Why bother
with the hassles of enacting laws
prohibiting free speech when state
actors can achieve the same result
by devising campaigns that cir-
cumvent the whole process?

One of the fundamental princi-
ples underlying the First Amend-

ment is the right to freely criticize
state actors and the government
itself. It is ironic that state actors,
previously charged with protect-
ing constitutional rights, would
compromise that charge by seek-
ing to silence a song that con-
demns their fellow state actors
(i.e., policemen). One cannot help
but wonder whether such fierce
energy would have been mustered
against a song that condemned Af-
rican Americans, Asians, gays, or
other minority groups.

Finally, Sloane’s broad general-
izations about the limits of free
speech, including his brief mention
of pornography and ‘““fighting
words,”” are curious. Not all
speech in these two categories is
unprotected by the First Amend-
ment. In Terminiello v. City of Chi-
cago (1940), for example, the Su-
preme Court reversed the convic-
tion of a man who had uttered
“fighting words,” noting that ‘“‘a
function of free speech under our
system of government is to invite
dispute. It may indeed best serve
its high purpose when it induces a
condition of unrest, creates dissat-
isfaction with conditions as they
are, or even stirs people to anger

The right to use profanity in po-
litical speech was also upheld in
the “f— the draft” case, Cohen v.
Calif. (1971). It is a shame that the
critics of “Cop Killer”” have forgot-
ten what the Supreme Court said
in that case: “It is ... often true
that one man’s vulgarity is anoth-
er’s lyric.”

DOG BITES MAN?

The article titled “Some Exhibi-
tors Question VSDA Meet’s Ef-
fectiveness” (Billboard, Sept. 12)
had the wrong headline. It should
have been called “Two Unnamed
Sources Question VSDA Meet’s
Effectiveness Despite Opinion
Of Most Other Exhibitors.”

How did this nonstory ever get
into the pages of a major publica-
tion like Billboard? I can assure
you that “some exhibitors’’ have
questioned the effectiveness of
every convention, conference, or
trade show ever held; likewise,
many dogs have bitten many
men. However, few publications
find the space to print articles
about such unremarkable events.
What made these exhibitor
gripes so special that you felt the
need to devote an entire article to
them more than a month after
the show ended?

Several details in the article
provided a distorted view of the
convention. First, you failed to
identify a connection between
the exhibitors and their com-
plaints, despite the fact that dif-
ferent types of exhibitors have
different objectives at the show.
Studios obviously approach the
show differently than do comput-
L

er software companies, which ap-
proach it differently than pop-
corn suppliers, etc. Nevertheless,
your article gave the impression
that the sources spoke for all
classes of exhibitors.

One of the sources is quoted as
saying, “We were a bit disap-
pointed by the quality and quan-
tity of walk-by traffic ...” Al-
though attendance did drop from
12,500 to 11,100 this year, every
exhibitor we spoke with told us
that the quality of the attendees
at this year’s show was vastly
improved in terms of both their
attitude and their ability to com-
mit financial resources on behalf
of the companies they represent-
ed.

An unnamed studio executive
stated, “VSDA idiotically put on
seminar after seminar about how
to computerize. That’s only prop-
ping up the weak sisters of our
industry.” First, VSDA present-
ed only one seminar on comput-
ers that ran only twice during the
convention. Second, most of the
attendees at the seminar had al-
ready computerized: some were
looking to upgrade their system,
and others were there to learn
how to use their current systems
more effectively. Third, the

LETTERS

“weak sisters’”’ of the industry
didn’t attend the show. Finally,
most of the seminars are present-
ed for the benefit of our retailer
attendees, not studio executives.
We acknowledge that our con-
vention is far from perfect. In
fact, as I mentioned in the article,
we hope to make improvements
in structure and programming at
next year’s show. However, the
fact is, the vast majority of the
exhibitors we spoke with were
gratified with many of the same
elements that your ‘“‘unnamed
sources’’ found reasons to com-
plain about.
Don Rosenberg
Executive VP
Video Software Dealers Assn.
Moorestown, N.J.

Billboard replies: The article on
reaction to the VSDA conven-
tion offered a balance between
exhibitors who were satisfied
with the show and those who
weren’t. Far more people than
“two unnamed sources’ were
interviewed for the piece, and
both Rosenberg and VSDA pres-
ident Brad Burnside were
quoted in the story. As for the
charge that we presented a ‘‘dis-
torted view of the convention”

by not speaking with popcorn
vendors, we would suggest that
if the major rental and sell-
through video suppliers did not
participate, there wouldn’t be
any food vendors or computer
software firms at the VSDA
show. Finally, our research in-
dicates that some important
video companties are taking a
serious look at how much bene-
fit they derive from the conven-
tion. While writing about that
may cast the VSDA in a less-
than-glowing light, it is never-
theless a topic that deserves to
be aired in Billboard.

‘INHUMANE PRACTICE’
Thank you for reporting news of
30-day job notices perpetrated on
some urban promotion persons in
Eric Boehlert’s fine article (Bill-
board, Sept. 19). As a former ra-
dio programmer (KFRC and
KI1IS) and a former leading inde-
pendent promotion person with
deep ties to the music industry
for more than 25 years, I am out-
raged and appalled by this inhu-
mane practice.

The industry has distinguished
itself as a potent force for good
in many areas of charitable work.

But there are those who would
characterize our business as be-
ing populated by slugs in human
skins. The 30-day-notice policy
panders to, supports, and even
inspires the smarmy behavior
that generates this kind of disre-
pute.

The promotion executive who
engages in issuing 30-day notices
dishonors himself or herself.
Clearly, such insensitive and
heavy-handed tactics create un-
reasonable stresses for the pro-
motion person who struggles dai-
ly in an atmosphere of ever-esca-
lating competition. I salute Lynn
Tolliver and other PDs who chal-
lenge this practice.

The greatest lesson for these
promotion executives is that hu-
mans always respond with great-
er productivity when they are
valued, listened to, and nurtured.
Motivating employees through
fear and intimidation is not only
cruel and counterproductive, it is
sluglike. As we approach a new
century and a new millennium,
shouldn’t we strive for better?

Carol Archer

Director of Creative Services
Sin-Drome Records
Hollywood, Calif.
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Brooks’ ‘Chase’ Off To Fast Start

Chains Say New Set Beating Top Sellers

B BY DEBBIE HOLLEY

NASHVILLE—Will Garth Brooks be
the one to break Billy Ray Cyrus’
heart and topple him from The Bill-
board 200 chart’s No. 1 throne, on
which he has been so comfortably po-
sitioned for 17 weeks?

Chains across the nation report
strong first-day sales activity on
Brooks’ fourth album, “The Chase,”
which hit the streets Tuesday (22).
While some claim it is too early to
present real numbers, most said
Brooks’ first-day sales compare fa-
vorably to his previous releases as
well as to those of other hit titles cur-
rently available. Point-of-sale data
was not available by press time; “The
Chase” will debut on next week’s al-
bum charts.

Tower Records president Russ Sol-
omon says one of his Sacramento,
Calif., stores sold 500 copies during a
morning promotion—a feat he calls
“pretty terrific.”

Doug Smith, senior buyer at 100-
store National Record Mart, based in
Pittsburgh, says the new Brooks set
sold 1,200 units chainwide in its first
day, matching the weeklong perfor-
mance of the chain’s No. 1 seller the
previous week, Eric Clapton’s “Un-
plugged.”

At 33-store Harmony House in De-
troit, Brooks’ new release also out-
paced Clapton’s sales mark for the
prior week in its first day in the
stores, according to president Bill

Thom.

Randy Davis, VP at 26-outlet
Streetside Records in St. Louis, says,
“Our stores are reordering it almost
immediately, so it’s doing even better
than we expected—certainly better
than ‘Beyond The Season,”” Brooks’
recently released Christmas album.

Lew Garrett, VP of purchasing for
the 324-store Camelot chain, says, “It

would appear that Garth’s fan base is
as dedicated and ready to buy his
new album as ever.” Garrett, who
says he sent out more of this title ini-
tially than he has of any other title
this year, reports a good number of
call-in orders for additional units af-
ter the first day. “I think this will do
very well not only the first week out,

(Continued on page 88)

He’s ‘The One.’ MCA Records executives recently threw a party for Elton John
at Los Angeles’ Cicada Restaurant to celebrate the platinum success of his
Jatest album, “The One,” and his current sold-out national concert tour. The
album reached the top 10 of The Billboard 200 and featured the top 10 single
“The One.” Shown, from left, are John Reid, Elton John’s manager; Richard
Palmese, president, MCA Records; Al Teller, chairman, MCA Music
Entertainment Group; Elton John; songwriter Bernie Taupin; and Sid Sheinberg,

president, MCA Inc.

LIFEbheat Founder Caviano Dies Of AIDS

Talent Agent Organized Major Benefit Concerts

@ BY TRUDI MILLER

NEW YORK—Bob Caviano, a veter-
an talent agent and founder of the
music industry AIDS relief organiza-
tion LIFEbeat, died Sept. 22 of AIDS-
related causes at St. Luke’s Roose-
velt Hospital in New York City. He
was 42 years old.

Born and raised in New York, Ca-
viano was involved in the music in-
dustry for more than two decades. In
the early "70s he was a booking agent
at ATI, moving to APA later in the
decade. He then went on to book acts
at ICM and Famous Artists, before
striking out on his own in the early
’80s by founding Bob Caviano Enter-

Popular Uprisings
Has A New Home

Popular Uprisings, Billboard’s
weekly national report on new
and developing artists, is moving
to a new home. The page, which
includes the Heatseekers Album
Chart, will appear in the Artists
& Music section, effective this
week (see page 18).

prises, where he specialized in man-
aging and booking R&B and dance
artists. Over the course of his career,
Caviano managed such artists as
Grace Jones,
Gwen Guthrie, the
Village People,
and KC & the Sun-
shine Band.

But Caviano
will be best re-
membered for his
tireless fund-rais-
ing efforts for
AIDS benefit proj-
ects. In the '80s, his promotional ef-
forts helped raise more than $1 mil-
lion for such groups as the Gay
Men’s Health Crisis, the People With
AIDS Coalition, ACT UP, and the
AIDS hospice Bailey House. Among
his projects were a Grace Jones con-
cert that raised funds for ACT UP
New York, and memorials for artist
Keith Haring and club promoter
Steve Cohn at New York’s Palladium.

In November 1990, Caviano was di-
agnosed with AIDS. In a Dec. 14,
1991, Billboard Commentary, he
called for the formation of a music in-
dustry AIDS organization. He wrote,
“The music community—and we are
a community—is long overdue in re-
sponding to the AIDS epidemic ...

CAVIANO

Everybody needs support in his or
her biggest time of need. It is impor-
tant that we try to preserve our own
community, because the void this
scourge has created will eventually
grow to be overwhelming.”

In April, Caviano formed just such
an organization, LIFEbeat. In addi-
tion to raising money for AIDS re-
search, LIFEbeat serves as a referral
service, providing information and
assistance in obtaining medicine,
food, insurance, doctors, and other
necessities. Says Ray Caviano, Bob’s
twin brother and the national promo-
tion director for MicMac Records:
“Bob wanted LIFEbeat to be a
hands-on, tangible service. Research
is important too, but if you have
AIDS, you need real answers to keep
living your life. LIFEbeat’s toll-free
number was a lifeline for a lot of peo-
ple.”

Among LIFEbeat fund-raising ef-
forts have been a June 8 concert at
Roseland featuring the Pet Shop
Boys and Salt-N-Pepa; a “Monster
Party” rave at Webster Hall with 20
DJs; and a “Divas Fight AIDS” event
at the Palladium. LIFEbeat has also
accompanied Concrete Blonde’s cur-
rent tour, manning information ta-
bles and talking to concertgoers. The

(Continued on page 74)
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B BY EARL PAIGE
and ED CHRISTMAN

NEWPORT BEACH, Calif. —The
nation’s leading one-stops are work-
ing closely together on the problem
of street-date violations, they said
at the just concluded National
Assn. of Recording Merchandisers
Wholesalers Conference here (Sept.
18-23). But they argued that the
smaller retailers whom they service
are not the only culprits; record re-
tail chains and mass merchants vio-
Jate the labels’ street dates, too.
NARM, which recently had a se-
cret-shopper service check on 17
New York independent retailers
(Billboard, Sept. 19), plans to extend
its investigation to monitoring the
chains and mass merchants, accord-
ing to Pam Horovitz, executive di-
rector of the trade group. But it is

One-Stops Implicate Chains
In Street-Date Violations

the one-stops that have been threat-
ened with the cutoff of early-ship-
ment privileges by some majors.

Many one-stops complained they
are being treated unfairly on the is-
sue, since most one-stops abide by
street date.

“The problem is not in this room,
it's those who are not here,” com-
plained Bruce Ogilvie, president of
Santa Ana, Calif.-based Abbey
Road Distributors, at a one-stop
session here.

When someone shouted during
the meeting that rackjobbers are vi-
olators, too, Sony Music Distribu-
tion president Paul Smith agreed.
“There was a violation on Garth
[Brooks] in one instance and some
of the 1,700 Wal-Marts reportedly
broke [street date]. But those kinds
of violations we can immediately

(Continued on page 74)

In Wake Of Charisma Guts
Comes Virgin’s Vernon Yard

B BY CHRIS MORRIS

LOS ANGELES—Days after Charis-
ma Records was folded into the Vir-
gin Records infrastructure, Virgin
announced the creation of Vernon
Yard, an alternative-oriented label
with a “small, focused roster’”’ to be
headed by Keith Wood, president of
Virgin’s Caroline Records subsidiary.

The formation of the new label,
which Wood says will have a bare-
bones staff, was to have been official-
ly announced in two months, but iron-
ically came to light amid the second
staff slashing in three months at Vir-
gin Records America and its sister la-
bel Charisma.

Charisma, whose staff was heavily
pared when 135 Virgin employees—
55 of them at the U.S. labels—were
let go following the June 1 purchase
of Virgin by Thorn-EMI (Billboard,
June 13), became the second imprint
in a week to undergo a consolidation.
On Sept. 15, Geffen Records an-
nounced that its promotion staff and
that of its subsidiary DGC Records
would be united (Billboard, Sept. 26).

The latest round of cuts, which hit
both Virgin and Charisma, saw ap-
proximately 24 employees either re-
ceiving pink-slips or resigning.

Wood acknowledges the irony of
announcing a new label as bodies are
falling elsewhere at the parent com-
pany, but adds that Vernon Yard was
in the works for the past three or
four months and “was put together
in a way that was isolated from the
current developments at Virgin and
Charisma.”

Alluding to the title of the Sex Pis-
tols’ first album, originally issued in
the U.K. by Virgin, Wood says, “If
Vernon Yard is going to have a work-
ing manifesto, it’s going to be less

bollocks and more pistols.”

He says he envisioned Vernon Yard
as an alternative to so-called “small”
start-up labels with “big staffs, large
offices, and grand pianos hanging
from the ceiling. The spirit and ethic
of [Vernon Yard] is counter to all
that.”

Virgin will supply promotion, mar-
keting, legal, distribution, and back-
office functions for the new label.

Initially, the New York-based label

(Continued on page 74)

A Matter Of Trust:
Billy Joel Suing
Former Lawyers

B BY MELINDA NEWMAN

NEW YORK—Billy Joel has filed
a $90 million lawsuit against his
former attorney Allen Grubman,
Grubman’s law firm, and his part-
ners, Arthur Indursky and Paul
Schindler, alleging they commit-
ted fraud, malpractice, and breach
of contract against the artist.
Papers filed Sept. 23 in New
York Supreme Court by Joel’s at-
torney, Leonard Marks, claim that
“from the onset of their attorney-
client relationship” in 1980, the
defendants “entered into repeated
secret and unlawful transactions
with [former Joel manager] Frank
Weber and his companies which
were deliberately concealed from
Joel’”” and which ultimately
caused considerable financial
(Continued on page 86)
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With Its “Patented Indepen®

Bridge” Delivers The Kind Of Performance That
Makes It Absolutely The Standard of Excellence In The Industry Today. Hands Down.

Why The Shape Mark 10
Is The Best.

The Shere Mark 10 is the only cassette with a
patented independent Eridge. This bridge
stabilizes the tape path and maintains the most
accurate, stable, and ccnsistent azimuth in the
industry. Low values of azimuth error translate
into rich, “ull frequency response.

In fact, Siandard Tage Laboratories, producers
of critical alignment tapes for studios worldwidz,
will use nathing but a Shape Mark 10. And

if that's 1ot enough, yoL've probably been
listening 1o countless artists on the Mark 10

and didn': even know it.

US Patent Number RE 32,447, D 280,815

Paterted Independent Bridge

All The Music, All The Time,
Today Or A Year From Now.

With all the energy being spent on new tage
technology (Digalog, etc.) it just doesn't make
sense to use anything less than the Shape
Mark 10. Your retailers, customers and fans
deserve nothing less.

The Shape Mark 10 is available in a variety of
custom colors, unloaded or loaded.

For additional information on the Mark 10 or any
of our other products, please call our Mark 10
Tech Information hotline 1-800-MARK-TEN
(1-800-627-5836).

We're committed to excellence.

SHAPE Inc.
Biddeford Industrial Park
Biddeford, Maine 04005
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Majors Taking New Interest
In Oldies Singles On GD-5

H BY CRAIG ROSEN

LOS ANGELES—Despite the failure
of oldies singles on the ill-fated CD-3
configuration, 2 number of major la-
bels have re-entered the oldies CD
single business with 5-inch dises.

WEA-distributed labels quietly re-
leased 32 oldies CD singles titles in
June. Capitol will enter the market
with the Oct. 5 release of the Beatles’
“Love Me Do,” while Sony’s Legacy
imprint also has plans to bow CD sin-
gles in the near future.

The two-track WEA CDs, issued
under the “Backtrax” name, include
hit singles by such diverse artists as
Depeche Mode, Madonna, Prince, the
Black Crowes, the B-52’s, Faith No
More, Van Halen, Frank Sinatra, Los
Lobos, and Rod Stewart on Warner
Bros.; the Beach Boys, the Doors, the
Eagles, Warren Zevon, Anita Baker,
and Queen on Elektra Entertain-
ment; and Led Zeppelin, Phil Collins,
and En Vogue on Atlantic.

The Beatles CD single on Capitol
features three tracks—an early ver-
sion of “Love Me Do,” the familiar hit
version of the song, and its original B
side, “P.S. I Love You.” The disec,
which will be packaged in a jewel
box, will be priced in the $6.98 range,
and is tied in to a promotional cam-
paign marking the 30th anniversary
of the recording debut of the Beatles
(see related story, page 49).

In addition to the “Love Me Do”
CD single, Capitol will release “The
Beatles CD Singles Box” Nov. 17.
The collection, priced at approximate-
ly $170, will feature all 22 Beatles sin-
gles packaged in 5-inch sleeves with
the original artwork. The artwork
will also be displayed on the actual
dises. The release of the “Singles
Box” follows an EP boxed set issued
earlier this year.

Although the Beatles EP compact
discs have not been issued separate-
ly, Clark Duval, Capitol senior direc-
tor of artist and catalog development,
acknowledges there have been dis-
cussions about releasing all of the
Beatles singles titles as individual 5

inch CDs. A few years back, Capitol
issued all of the Beatles singles on
CD-3 and cassette single.

In addition to the Beatles CD sin-
gle, CEMA national manager of sin-
gles sales Sue Snyder says CEMA-
distributed labels plan to issue oldies
CD singles by the end of the year.
“The oldies cassette singles didn’t do
very well,” she says. “[But] our re-
search on WEA's [oldies CD singles]
releases has shown if it is the right ti-
tle, it will sell.

“We don’t really have any hesita-
tion releasing older music on the CD
single format,” Snyder adds. Howev-
er, she says CEMA will likely release
its titles in groups of 12. “WEA
seemed to overwhelm [retailers],”
Snyder says.

Although Legacy offers no definite
word on CD single releases, tentative

(Continued on page 86)
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Hot Record. A&M recording artist Suzanne Vega, left, visits A&M president Al
Cafaro while in L.A. to shoot a video for “99.9 F*,” the second single from her
album of the same name. Her current single, “Blood Makes Noise,” has
reached the top five of Billboard’s Modern Rock Tracks chart.

Madonna, R.E.M. Power Heavy Release Slate

Sade, Prince, Kenny G Also Among October Crowd

B BY LARRY FLICK

NEW YORK--Madonna, R.EM.,
Sade, Prince, and Kenny G are at the
top of a lengthy list of powerhouse
acts that will duke it out for radio
play and consumer bucks in October
with new albums.

Other key artists issuing new mu-
sic this month include Alan Jackson,
Alannah Myles, Neneh Cherry, Ex-
posé, Robert Palmer, and Howard
Hewett. Also on tap are boxed retro-
spectives by Bob Marley and Hank
Williams Jr.

On Oct. 20, Madonna christens
Maverick Records, her new Warner
Bros.-distributed label, with “Ero-
tica,” which is her first full-length al-
bum since 1989’s multiplatinum “Like
A Prayer.” The controversial singer
co-wrote and co-produced the set with
“Vogue” collaborator Shep Pettibone
and Andre Bettis. The title track hits
the street Oct. 13.

BILLBOARD. Billboard names Jane
Ranzman director of marketing in
New York and Brett Atwood chart
department assistant in Los Angeles.
They were, respectively, director of
marketing for Working Woman mag-
azine, and contributing editor of Hits
magazine. Additionally, Billboard re-
search supervisor Roger Fitton as-
sumes additional duties as chart man-
ager for adult alternative (new age
and world music), and video chart
manager Marc Zubatkin assumes
the additional title of chart manager,
classical musie, both in New York.

RECORD COMPANIES. Mel Ilberman is
promoted to corporate executive VP
of Sony Music Entertainment in New
York and president of Sony Music In-
ternational. He was executive VP of
Sony Music (see story, page 5). Addi-
tionally, Sony Music Entertainment
promotes Robert Summer to corpo-
rate executive VP and names Bud

E

ROACH

HOWEY

Howey senior VP/chief information
officer. They were, respectively, pres-
ident of Sony Music International
and partner in Price Waterhouse’s
management consultant group.

Roger Ames is named chairman/
CEO of PolyGram U.K. in London.
He was managing director of London
Records. (See story, page 6.)

Tony Fernandes is promoted to
managing director of Warner Music
Malaysia. He was GM. Gerolamo
Caccia Dominioni is named acting
managing director of CGD Records
in Italy. He retains his title of deputy

R.E.M. swings back into action
Oct. 6 with “Automatic For The Peo-
ple” (Warner Bros.). Produced by the
band with Scott Litt, the album is
said to boast several lush, orchestrat-
ed ballads. One such song, “Drive,”
has just been shipped to alternative
and album-rock radio, with a top 40
push planned for early November.

Jazz/soul siren Sade resurfaces
Oct. 20 with “Love Deluxe” (Epic),
the long-awaited follow-up to 1988’s
“Stronger Than Pride,” which sold
more than 2 million copies. The singer
produced the eight-song set, which is
said to be more urban/dance-oriented
than past efforts. “No Ordinary
Love” will be worked at R&B radio
starting Oct. 13, with a pop and club
push planned for later in the month.
A US. tour is being eyed for early
1993.

Recently appointed Warner Bros.
VP of A&R Prince maintains his po-
sition as one of the most prolific art-

EXECUTIVE TURNTABLE J

MOSS

MAYNE

president of Warner Music Italy.

Raoul Roach is appointed senior
VP of A&R, black music division, for
MCA Records in Los Angeles. He
was VP of A&R for Qwest Records.

Bill Mayne is promoted to VP of
promotion for Warner/Reprise Rec-
ords in Nashville. He was national
promotion director.

Karen Moss is promoted to VP of
publicity for Warner Bros. Records in
New York. She was publicity direc-
tor.

Pat Berry is promoted to VP of
sales and marketing for Windham

ists in pop music with a new album
Oct. 13. Bearing a graphic symbol
as its title, the set is another col-
laboration with his band, the New
Power Generation, and is a concep-
tual rock opera. The first single,
“My Name Is Prince,” goes to radio
Tuesday (29).

On Oct. 27, platinum saxophonist/
composer Kenny G ends a two-year
break from recording with “One
Breath” (Arista). The mostly instru-
mental collection will be preceded by
the single “Forever In Love,” which
goes to pop and AC radio Oct. 13.

Arista country star Jackson un-
veils “A Lot About Living (And A Lit-
tle About Love)” Oct. 9. He will pre-
miere “She’s Got The Rhythm,” the
first single, on the Country Music
Assn. Awards telecast Wednesday
(30). An extensive U.S. tour is in the
offing.

Canadian rocker Myles will try to

(Continued on page 86)

4-Minute TV
Spot Touts New
Prince Release

B BY DEBORAH RUSSELL

LOS ANGELES—Prince is back on
the cutting edge, starring in a four-
minute ‘“‘commercial”’ to promote the
Oct. 13 release of his new Paisley
Park/Warner Bros. album, the title
for which melds the traditional sym-
bols denoting male and female.

The entire commercial currently is
airing on The Box. The piece includes
concert footage and video vignettes
from such new album tracks as “My
Name Is Prince,” “Continental,”
“The Max,” and “7.” Unreleased clips
from the album ‘“Diamonds &
Pearls,” such as “Strollin’,” “Willing
And Able,” and “Call The Law,” are
featured as well.

“The commercial is more of a mini-
documentary,” says Jill Willis, execu-
tive VP at Paisley Park Enterprises.
“As always, Prince has a theme to
this album; he describes it as a rock
soap opera.”

The Box is running the four-min-
ute commercial as a paid advertise-
ment six times per day through Oct.
7. Unlike traditional album advertis-
ing, the spot is not tagged to any spe-
cific retailer. And after Oct. 7, the
commercial will be treated as a regu-
lar video selection, to be programmed
by The Box’s viewers.

Paisley Park is editing a 30-second
version of the commercial for broad-
cast on MTV and BET. The ad, which
should begin airing shortly after
press time, will run about 20 times
per week on each outlet for several
weeks, says Willis.

Paisley Park will provide label field
sales representatives with copies of
the 30-second commercial to custom-
ize ads for local retail/co-op advertis-
ing, says Willis.

After Oct. 7, The Box likely will
use the 30-second edit as a promotion
for the four-minute video, she says.

Prince plans to reel videos for all 16
tracks on the new album; the initial
clip, “My Name Is Prince,” debuts

(Continued on page 88)

BERRY
Hill Records in Palo Alto, Calif. He
was national sales director.

Arista Records in New York
names Matthew Cesarano VP of
strategic planning. He was VP of fi-
nance/CFO for Chrysalis.

Zoo Entertainment names Joan
Scott national urban promotion direc-
tor in Los Angeles and Bil Collins re-
gional promotion manager in Dallas.
They were, respectively, West Coast
regional promotion director for Mo-
town and Southwest regional promo-
tion director for Atlantic.

Eric Lowenhar is appointed na-

CESARANO

KRASSNER

CLARK-MEADS

tional marketing manager for Denon
Records in New York. He was classi-
cal and adult alternative charts man-
ager for Billboard.

RELATED FIELDS. Michael Krassner is
promoted to chief operating officer
for Winterland Productions in San
Francisco. He was executive VP.

Jeff Clark-Meads is appointed di-
rector of press and public relations at
the British Phonographic Industry in
London, effective Nov. 2. He is cur-
rently Billboard’s European news edi-
tor.
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DREAMS
[ into |

REALITY

 “During the five weeks that 'Save The
Best For Last' stayed at No. 1 on
BILLBOARD's HOT 100, I was out of the
corntry on my Eiwropean Tour and it was
a jantastic feeling going from country to
corntry while the record stayed No. 1 in
the U.S.. I loved the experience and |

hope I get a chance to feel it again!

Veanessa Willians, 1992
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R.E.M. Thinking Small On New Set

Inward-Looking Songs Pilot ‘Automatic’

B BY MELINDA NEWMAN

NEW YORK—“You can plan a ree-
ord until your ears bleed but, ulti-
mately, it takes on a life of its own.”
savs R.E.M. bassist Mike Mills, de-
scribing the making of “Automatic
For The People,” the quartet’s follow-

up to the triple-platinum “Out Of

Time.”

As the Athens, Ga., band hegan
writing songs for “Automatic,” rock-
ers seemed to be developing. How-
ever, as the tunes evolved, they be-
came darker, slower, and mostly
acoustic. The end result is an ex-
tremely intimate, understated album.

“This isn’t a conscious effort to be
small,” Mills savs. “But when we
looked at the songs we’d written and
the ones Michael [Stipe] had put
words to, they were more inward.”

“In many ways, this album is more
of a total piece than many they've
made,” says Karin Berg, Warner
Bros. East Coast VP of A&R. “But 1
don’t think it was a seli-conscious ef-
fort either. They don’t go, ‘We're
R.E.M.; what should we do after the
last record?"”

The album opens with “Drive,” an

ominous tale of alienation that is en-
hanced by haunting string orchestra-
tion. On “Everybody Hurts,” Stipe
tries to tatk someone out of commit-
ting suicide. “Sweetness Follows”
deals with losing loved ones and mov-
ing on.

“It’s a little melancholy, but all the
songs about dark things have a hope-
ful message,” Mills says. “|The lis-
tener| shouldn’t walk away with down
feelings, but they probably won’t
walk away with a bounce in their step
either.”

Other selections include “Monty

R.E.M. Shown, from left, are Michael
Stipe, Peter Buck, Mike Mills, and Bill
Berry.

Bad Company Is Off To A
Good Start With “Trouble’

W BY CHRIS MORRIS

LOS ANGELES—*“Here Comes Trou-
ble” may be the title of Bad Company’s
new album, but so far it’s been any-
thing but bad news for the resurgent
veteran group.

“Here Comes Trouble” kicked off
with a No. 1 entry on Billboard’s Al-
bum Rock Tracks chart, “How About
That.” The song is currently climbing
the Hot 100 Singles chart, last week

are Mick Ralphs, Brian Howe and
Simon Kirke.

standing at No. 67 with a bullet.

The new album is the follow-up to
the platinum-plus “Holy Water.” The
1990 set spawned the top 20 song “If
You Needed Somebody,” the group's
biggest hit since its early-'70s heyday,
when “Can’t Get Enough” and “Feel
Like Makin’ Love” both went top 10.

The reborn fortune of Bad Company
is a source of obvious satisfaction to
drummer Simon Kirke, who co-
founded the hand in 1973 with former
I'ree mate Paul Rodgers, Mott The
Hoople guitavist Mick Ralphs, and
King Crimson bassist Boz Burrell. (Ex-
Ted Nugent vocalist Brian Howe re-
placed Rodgers when the group re-
formed in 1986 after its breakup in
1984; Burrell left the band at that
point.)

Kirke says, “We’ve had a second
round on the carousel. Now we're get-
ting the kids of our original fans com-
ing to our shows.”

The group, which starts a U.S. tour
Oct. 15 in Fort Myers, Fla., will proba-

(Continued on puge 17)

Got A Deal,” about actor Montgo-
mery Cliff (“Michael met a guy who
took photographs during the shooting
of *The Misfits" and that led him to
write the song,” Mills savs), and likely
second single “The Sidewinder Sleeps
Tonight,” a catchy, occasionally
whimsical offering that finds Stipe
seeking “A can of beans, some black-
eved peas, some Nescale on ice, a
candy bar, a falling star, or a reading
from Dr. Seuss.” The dreamlike “Star
Me Kitten” was originally called
“Fuck Me Kitten,” as stated in the
song’s lyries, but the band opted to
change the cover title to avoid getting

Sarah Smiles. Arista artist Sarah McLachlan greets label honchos following a
show at New York's Symphony Space. From left are Robert Wieger, director of
product management; executive VP/GM Roy Lott; VP of artist development
Richard Sanders; label president Clive Davis; Graham Hatch, national director of
alternative promotion; McLachlan; VP of East Coast A&R Richard Sweret; Terry
McBride, Nettwork Records president and Mclachlan’s manager; senior VP Jack
Rovner; national director of publicity Jonathan Grevatt, Marty Diamond and
Wayne Forte, both from International Talent Group; and Cathryn Swan, senior
director of national publicity.

/ SHURE'®

The microphones
the professionals
stand behind.

THE SOUND °
OF THE PROFESSIONALS"
...WORLDWIDE

Ed Kowalczyk
of Live

(Continued on page 17)

THE ROCK AND ROLL Hall of Fame has announced
the inductees for its eighth annual ceremony (Billboard,
Sept. 26). Though all of the nominees are deserving, we
were a little surprised to see CCR get the nod before
the Grateful Dead, and the Doors before Velvet Under-
ground. It will be interesting to watch just how many
times individual artists get inducted as part of a unit. For
example, Eric Clapton, who is a sure bet as a solo artist
as soon as he's eligible, will already have been inducted
twice, as a member of the Yardbirds last year and as
a member of Cream in January. Of

Rock Hall Reverie; Politics Of Bop (harvey);
Benefit-ial Info; Free-Speech Offenders

phitheater, objected to people camping out during the
event. However, lack of legitimate star acts could have
played a part as well. Now, the Red Dawn 92 concert,
a three-day October benefit for the American Indian
College Fund, has been rescheduled for May 1993, alleg-
edly in order to give prospective sponsors more time to
coordinate their efforts. We hate to be a wet blanket, but
maybe organizers aren’t putting quite the thought they
should be into planning mega-events; ultimately, it only
hurts the deserving cause and participating artists if co-

ordinators throw a benefit and no-

course, the larger issue is, will
there ever be an actual building
where people can go and pay hom-
age to the inductees, or will the din-
ners just go on endlessly with no
building in sight? It's incompre-
hensible that when the first dinner
was held in 19%6, anyone thought

body comes. While we applaud and
admire anyone who tries to pitch in
and lend a helping hand, a multiday
festival might be a bit grandiose
for any cause. Several artists are
managing to make their point with-
out planning overly ambitious
events. For example, Wynonna re-

that six yvears later ground would
still not be hroken. According to a
story in the September issue of GQ
by Steve Pond, ground-breaking
will now take place April 2, 1993, with « proposed open-
ing during summer 1995. Sources in the story also allege
that should Cleveland not raise its share of the $65 mil-
lion building cost hy vear’s end, the Hall of Fame organ-
izers may start looking elsewhere. Hall of Fame execu-
tive director Suzan Evans could not confirm the April
2 ground-breaking; however, she says architects are
working toward completing construction drawings by
then. As far as seeking a new city. Iovans says, “The gov-
ernor of Ohio and the mayor of Cleveland remain confi-
dent that the money will be raised. I think we're really
bound not to consider looking elsewhere at this point.”

BUT HOW DO THEY FEEL about the Capital Gains
Tax? After (George Bush elected not to participate in the
first scheduled Presidential debate with Bill Clinton
slated for Sept. 22 at Michigan State Univ., alternative/
world-beat band Bop (harvey) found a place on the plat-
form. The group, which formed on the East Lansing
campus in 1984, opened for Clinton, who held a rally in
place of the debate. Each of the seven band members
wore a T-shirt embossed with an issue they felt Bush has
neglected. The septet also managed to plug its new al-
hum, “Gitche Gumee To Me,” which was released Sept.
15 by Hard Ticket Entertainment.

GOOD INTENTIONS: Are we noticing a trend? First,
the First Earth Pledge Concert, slated for Sept. 3-6,
was canceled. Official word was the event, which sought
to promote the importance of the International Earth
Summit, was canceled because the New Jersey commu-
nity surrounding the Waterloo Village, an outdoor am-

by Melinda Newman

cently played two Texas dates that
were bought out by Texaco Oil. Be-
cause of time constraints, there
were remaining tickets. The ducats
were offered to the public for a $5 donation to the Red
Cross’ Hurricane Relief fund; more than $13,000 was
raised. On the same {ront, Gloria Estefan attracted at-
tention to Hurricane Andrew’s devastation by lending
on-site support in South Florida (she’s also donated
$25,000 to the Red Cross and is helping spearhead a ben-
efit concert) . .. On a lighter note, we thought we’d seen
henefits for evervthing—we were wrong. New York’s
famed Lone Star Roadhouse is the site of a two-night
benefit to raise money to pay the vet bills for club mascot
Tommy the cat, who had a nasty run-in with a car. Now
that’s one we can really sink our claws into.

HI’]‘ LIST: The American Civil Liberties Union has
named its honorees—and we use that term loosely—for
“1992 Arts Censors Of The Year.” The government offi-
cials and private individuals picked by the civil rights or-
ganization were selected for showing “exceptional disre-
gard for the First Amendment values of freedom of
speech and artistic expression.” Among those cited are
Rev. Donald Wildmon, head of the American Family
Assn., who has relentlessly protested against movies and
television programs he feels have an anti-Christian bias;
Omaha City Councilman Steve IExon and Omaha For
Decency. which conducted a sting of local record stores
and alleged that several were selling the stickered 2 Live
Crew’s “Sports Weekend” to minors: the Washington
State Legislature and Gov. Booth Gardner for passing
the state’s “Erotic Music” bill; and the pair of Oliver
North and Jack Thompson, who led much of the fight
aguainst Time Warner for distributing Body Count’s
“Cop Killer.”
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W BY MELINDA NEWMAN

NEW YORK—When Rolling
Stones guitarist Ronnie Wood de-
cided to make “Slide On This,” his
first solo record in a decade, he was
hardly a Stone alone.

In addition to co-producer/writer/
vocalist Bernard Fowler, Wood re-
ceived help from fellow Stone Char-
lie Watts, as well as U2's The Edge,
Def Leppard’s Joe Elliott, Commit-
ments saxophonist Feilim Gormley,
and Hothouse Flowers.

The Continuum Records’ Sept, 15
release showcases Wood’s fluid gui-
tar work through a variety of blues
rock numbers, as well as some
sprightly instrumentals.

Fowler, who was a backing vocal-

ist with the Stones throughout the
Steel Wheels and Urban Jungle
tours, and Wood found their song
styles compatible. Before long they
were finishing tunes together that
neither one had been able to com-
plete alone. “A lot of these songs
have been eating on me for years
and a lot of them have been eating
on Bernard for years,” Wood says.
The pair completed several of each
other’s tunes for the album, as well
as starting some from seratch, Addi-
tionally, they threw in a few songs
by ather writers whom they both ad-
mired.

“Bernard made it all happen for
me; he pulled evervthing together,”
Wood says. “I had all these loose
ends and he had loads of loose ends,

Warner/Chappell Bash Marks
The Changing Of The Seasons

BMI officials joined in counting down the last days of summer with Warner/
Chappell Aug. 25 at W/C’s New York offices. From left are Del Bryant, senior VP,
performing rights, BMI; Warner/Chappell chairman/CEQ Les Bider; BMI CEQ
Frances Preston; Rick Shoemaker, senior VP, creative, Warner/Chappell; Charlie
Feldman, VP, writer/publisher relations, BMI; and Warner/Chappell’'s Jocelyn
Cooper, director of creative services, and Kenny MacPherson, VP, creative.

Among the songwriters and producers joining Warner/Chappell’s Rick
Shoemaker and Les Bider, second and third from right, at the festivities, from
left, are Susan Handleson, Garland Jeffreys, Suzanne Vega, Kenny
MacPherson (Warner/Chappell), Steve Jordan, and Jenni Muldaur.

Several A&R reps from record companies also checked out the proceedings.
From left are David Novick, RCA; Kenny MacPherson, Warner/Chappell; Fred
Davis, EMI Records Group; Ken Friedman, PolyGram Publishing; Jocelyn
Cooper, Warner/Chappell; and Columbia's Michael Galleli.

X
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Ronnie Wood Gathers Moss For New Solo Album

and we were still buzzing from the
touring, so we decided the time was
right to do this album.”

“Slide On This" was recorded over
a five-month period in Dublin,
where Wood has lived for the past
few vears.

Though it has been some time
since Wood has sung lead vocals, he
needed no prodding. “I just needed
a good tutor,” he says. “I saw the
way Bernard worked with Mick.
He's s0 adaptable and I thought he'd
get behind me and make me sound
like I should sound.”

Fowler says the trick was “get-
ting Ronnie to sing at the right time
of day, the earlier the better. It was
also a matter of telling him when to
stop and go. I think his vocal phras-
ing on thiz album is brilliant.”

As far as Wood's guitar play, “The
guitar is always happening,” Fowler
says, “It's just a matter of when
Ronnie wants to do it, because
morning or night, that guitar’s al-
ways right.”

Wood and Fowler recorded the al-
bum on their own before they
started shopping it to labels. Contin-
uum had already expressed interest,
but at first Wood was hesitant. “We
had Continuum in reserve and |
tended to think of them as security,
but I would still go with a major la-
bel.” Wood says. “But as we got
nearer and nearer to the end, I was
thinking, these guys are still very
enthusiastic, maybe it's best not to
look any further.”

Wood also liked how Continuum
was treating Watts, who had signed
a olo deal with the Cranford, N.J.-
based label. “Also, | can ring [Con-
tinuum president] Tim Brack up in
the middle of the night and bug him,
whereas with all the majors, vou
lose the guy—he's in a meeting or
he's on holiday or something.”

In addition to Watts, Wood says
his other Stones band mates have all
given the project their blessings.
“As Charlie was on the record any-
way, he gave good reports to Mick,
Keith, and Bill, and they've all
wished me luck with it and they've
all been very nice. Mick's shown a
lot of interest in hearing the album
and was going to help me get a deal
as well, but I'd already gotten one
with Continuum.™

Wood’s album will be competing
with new fall solo dises from both

Jagger and Richards. Regardless of

how it fares against that competition
as well as other releases, Wood is
thrilled with the outcome. *It would
be lovely for it to be a real success,
but I didn't do it for that. I did it to
get my idea of the best that I can do
today and all these other ideas off
my chest.” he says.

Wood is now in the process of lin-
ing up a band for a fall tour, booked
by International Talent Group.
Watts will play on selected dates. At
least 15 U.S. stops are scheduled,

ACTIONNART

The results are fast. The
reach 1s vast. And the call is
free! To place a Billboard
Classified ad. call Jeff
Serrette at (800) 223-7524.

PUBLICITY

PRINTS

Umagranned On Meavy Closs Stock
BLACK & WHITE 8 X 10's
500 - $70.00 1000 - $85.00
COLOR
1000 - $396.00
Above Prices InClude Typesetting & Freight
Send 8x10 Photo - Check or M.O.

kR
Fult Color & B/W Posters

but time is limited hecause Wood
has a date with the rest of the
Stones in early 1993, “The *Slide On
This’ stuff will take us up to Christ-
mas and after that I've been offered
Japan. It's a very tempting offer, | | COMPOsites - Cards - Other Sizes

h}:lt I might }}]m\'e to ;ze;t back with send mc,g;ﬁ,;‘ samples
the Stones; they come first anvway

... I'm speaking for myself on this L PICIT[IRES
record, but with the Stones, it's an ' 1867 E. Florida, Dept. BB

ettt ale cont flim it S$pringfieid, MO 65803
institution. It h"d]h() great fun, it al- (@17 8699433 OF 869 8456
ways has been.

Looking for the fastest way to reach talent and touring professionals worldwide?

Get Biflhoard's 1393 International
Talent & Touring Directory!

® The ultimate International reference guide for

recording talent, agents, management, venues,

clubs, hotels, suppliers, insurance companies,
facility equipment, services and more!

& Toorder send $70 plus $3 S&H ($8 for
Internatlonal orders) to: Billboard Directories,
Dept. BOTT4180, P.0. Box 2016, Lakewood, NJ
08701, Please add appropriate sales tax
inNY, NJ, CA, TN, MA, PA, IL, & OC
For faster service call toll-free
1-800-233-7524 (outside NY),
In NY 212-536-5174 or 1-800-344-7119
(outside NJ), in NJ 908-363-4156 BOTT4160

SCENE TWO: Le Dufy Lobby

TOM TORT TO ROGER: Relax, we've arranged to have
your favorite suite stocked with imported carrot juice.
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WHO DO YOU HAVE TO BE
TO JOIN ASCAP?

Membership in the American Society of Composers,
Authors & Publishers is open to any writer or publisher
who meets the following requirements:

Writers: Any composer or author of a copyrighted musi-
cal composition who has written one or more regularly
published or commercially recorded works. Any compos-
er or author of a copyrighted musial composition who
does not meet the above requirement may be elected as
an associate member.

Publishers: Any person, firm, corporation or partnership
actively engaged in the music publishing business whose
musical puglicotions have been used or distributed on a
commercial scale, and who assumes the
financial risk involved in the normal publica-
tion of musical works.

ASCAP 1 Lincoln Plaza, New York, NY 10023 Cls

% voice

MUSIC
ASCAP
New York  Nashville Los Angeles .
(212} 621:6000  {615) 7425000 (213} 88377000
Chicago Puerto Rico

g London
(312) 5279775  011-44-71-973-006%9  (809) 725-1688

Artists & Music

ARTIST
DEVELOPMENTS

' NARAS ¢
35 Years of
Excellence

BILLBOARD'S NOVEMBER 14TH ISSUE
WILL CONTAIN THE FIRST EVER BEHIND
THE SCENES LOOK AT ONE OF THE
INDUSTRY'S MOST CREATIVE AND
INNOVATIVE ORGAMIZATIONS, THE
NATIONAL ACADEMY OF RECORDING ARTS
AND SCIENCES. NARAS HAS EVOLVED

FROM SIMPLY PRESENTING THE INDUSTRY'S

MOST PRESTIGIOUS AWARD, THE GRAMMYS,
TO BECOMING A DYNAMIC FORCE
IN THE MUSIC INDUSTRY.

CELEBRATE NARAS’ OUTSTANDING
ACCOMPLISHMENTS IN THIS IMPORTANT
ANNIVERSARY SPECIAL!

|lSSUE DATE:NOVEMBER 14

AD CLOSE:OCTOBER 20

JON GUYNN 213 525-2306

Billboard

BRAVOS FOR BAHA MEN

To the uninformed ear, it appears that
seminal world-beat act Baha Men have
made a compromising bid for
mainstream approval with their Big
Beat/Atlantic debut, “Junkanoo!"—a
notion that raises the ire of band leader
Igiah Taylor.

“The reality is that people all over
the world now have a greater
understanding of our culture and
music; they feel free and willing to
embrace it,” he says. “The fact is that
many of the songs on this album are
years old, and have not been changed
to meet American standards. To
change these songs would be to change
much of who we are as people.”

“Junkanoo!” is named after the
annual Bahamian carnival and is
inspired by music integral to the
celebration. Insinuating songs such as
“Island Boy,” “Home Sweet Home,”
and “Gin & Coconut Water” balance
danceable grooves with optimistic
lyrics. The album remains true to the
roots of Junkanoo music with
arrangements that are propelled
exclusively by traditional African
percussion instruments like fire-heated
goat-skin drums.

Taylor says the album is intended
not only to convey the carefree nature
of the carnival, but to also offer a
reminder of “how jovful life itself
should be. When people appreciate
Junkanoo music, they find the inner
freedom to savor the fun and beautitul
moments of life.”

First single “Back To The Island”
was penned by noted Bahamian music
writers Ronnie Butler and Eddie Rolle.
Butler makes a vocal cameo on the
track, which Taylor refers to as “a
treat and an honor. I would like to see
this song become successful if only to
introduce these talented men to people
in the mainstream.”

The first phase of marketing Baha
Men to the U.S. includes promoting a
Tommy D. dance remix of “Back To
The Island” to clubs and erossover
radio. The 12-inch, along with a video
directed by film actress Glenne
Headly, has begun picking up exposure
in venues in the Midwest and on the
East Coast. The band has already
played a number of gigs and summer
festivals in the U.S. recently, with
plans for a full-scale tour tentatively
slated for later this vear.

“Seeing us live is to experience our
music to the fullest,” Taylor says. “We
break down the invisible wall dividing
band and audience and throw a big
party. It takes yvou to another
dimension.” LARRY FLICK

BAHA MEN

THE WAR IN EUROPE: The over-
seas battle between record compan-
ies and publishers over the issue of
artists making mechanical royalty
coneessions on the new DCC and MD
digital technologies appears to have
had little repercussion in the U.S.
Not that some entertainment law-
vers and music publishers here aren’t
a little concerned about what’s taking
place over there; it's just that they
tell Words & Music that in a perusal
of recent artist label contracts they

| do not detect a trend in that direc-

tion. (However, there is a concern
about conces-

_Mecha—hical Concessions Not
Yet Issue In U.S. Digital Bow

IN A CONTINUING litigation, U.S,
district court judge Louis L. Stan-
ton in New York has denied a motion
by Bourne Co. for monetary sanc-
tions against Walt Disney Co.,
among others, for failing to respond
to Bourne’s discovery requests. In
the action, Bourne claims Disney
used some of its copyrights in com-
mercial ways that violated terms of a
longstanding agreement between the
two companies on Disney’s use of
Bourne-controlled copyrights asso-
ciated with classic Disney features.
Stanton’s denial Sept. 17 followed an
Aug. 6 deci-

sions already
in place for
general artist
royalties.)

Wordss-Music
N it

sion by the

ited Bourne's
preliminary

royalty-rate discount problems that
do not burden their European coun-
terparts—the controlled-composition

1 clause.

It should be noted that there were
no concessions by publishers a dec-
ade ago when the compact disc was
launched.

Are U.S. publishers and their art-
ist/writer stables secure about it all?
As one entertainment lawyer puts it,
“I'm just surprised that mechanical
royalty concessions haven't hit us
vet.”

‘

LION' SLEEPS EASIER: A U.S.
district court judge in New York has
affirmed an arbitration panel's deci-
sion last February that the authors of
the Tokens’ 1961 smash “The Lion
Sleeps Tonight” have renewal rights
to the song, including its underlying
music, even though they are not the
authors of the melody, which is copy-
righted by another publisher under
two different titles,

The complications began when
“Lion” writers George David Weiss,
Luigi Creatore, and the late Hugo
Peretti exercised renewal rights to
the song, which employed a melody
credited to a South African writer
named Solomon Linda. The song,

I known originally as “Mbube” and,

later, ‘“Wimoweh,” was published by
Folkways Music. Folkways pro-
tested the use of its copyrighted mel-
ody, and the “Lion” writers agreed to
assign publishing rights to the song
from a publishing company owned by
the Tokens to Folkways. However,
when the song came up for renewal
in 1990, Folkwayvs held that the writ-
ers had no rights to the underlying
music. In agreeing with the arbitra
tion panel’s ruling, Judge John F.

| Keenan held by precedent, contrary

to Folkways' contention, that the
panel did not exceed its authority by
making an award that did not recog-
nize Folkways' infringement claims
to the underlying works. “Lion” is in
the catalog of Abilene Music, a firm
owned by Weiss.

Of course. AR P e injunction to
the U.S. music !h'l—F_FFF Al the song “Lit
publishing tle  Wooden
community by Irv Lichtman Head in a
has its own sing-along for-

mat on video with printed lyrics, or
with additional lyrics. He denied a
similar injunction on “When You
Wish Upon A Star” and “Heigh Ho.”
With “Wooden Head,” Stanton held
that, contrary to the use of “When
You Wish Upon A Star” and “Heigh
Ho,” Bourne had demonstrated likeli
hood of success on the merits of its
claim that the right to print lyrics of
the songs appears to rest exclusively
with Bowrne. ., . I find no bad faith
on Disney's part and no grounds for
the imposition of sanctions , , ., Stan-
ton said.

PLAY IT AGAIN, HAL: Hal Leon-
ard Publishing Corp., the musie
print giant that likes to think of mass
market ways to exploit its print
rights, has added another item to ap-
peal to the likes of mass merchants
like K mart, Wal-Mart, Target,
Sears, Toys ‘R’ Us, Macy's, ete. It
centers on an electronic keyboard for
kids called Xylotone that'’s packaged
with color-coded songbooks. At
$14.95 list each, the first nine titles
include five with Disney songs, with
a 10th, featuring material from the
new Disney feature “Aladdin,” due in
November after the film’s debut.
“And there are even more ideas to
come,” says president Keith Mar-
dak. Previous ideas put to market
are Recorder Fun and Sing Along
Fun! (with sing-along tapes, a lyrie/
coloring book and Crayola Crayons).
As for the Xylotone product, a Hal
Leonard spokesperson says, “We're
manufacturing all we can.” Hal Leon-
ard will make a rare appearance at a
NARM convention in Florida next
year with exhibits of all of its product
lines, including the $14.95 kiddie line.

PRINT ON PRINT: The following |

are the best-selling folios from CPP-

Belwin;

. Garth Brooks, Best Of

. Tom Petty, Guitar Anthology

. Bruce Springsteen, Lucky Town

. Bruce Springsteen, Human Touch
Melissa Etheridge, Never

nough.

O
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R.E.M. THINKING SMALL ON NEW, INWARD-LOOKING ALBUM

(Continued from page 14)

a parental advisory sticker. “The
‘Star’ stands for ‘Fuck,” but it doesn’t
bother me to call it ‘Star Me Kitten,"”
Mills says. “The way I was brought
up, I didn’t think we needed to make
some kind of statement by having
‘fuck’ on the cover.”

The only song that looks outside of
R.E.M.’s immediate sphere is the
driving “Ignoreland,” a scathing po-
litical indictment. “The song is a dia-
tribe against 12 yvears of Reagan/
Bush rule and against the American
public¢ for not knowing who they're
voting for in national and local elec-
tions,” Mills says.

While the original idea was to bring
in several guests to appear on the rec-
ord, ultimately, the majority of tracks
feature only the four band members.
The exceptions are the cuts with
string orchestration arranged by Led
Zeppelin’s John Paul Jones. “To me,
he was the obvious choice,” Mills
says. “We called him up and sent him
the music and he put orchestral ar-
rangements down on four songs.”
Knox Chandler from Psychedelic
Furs plays cello on two tracks and co-

producer Scott Litt adds harmonica.

While Warner Bros. was contem-
plating “Drive” and “Sidewinder” for
first singles, the band pushed for
“Drive,” which it felt was more repre-
sentative of the album. The track was
serviced to alternative and album
rock stations Sept. 17. It will go to top
40 radio Oct. 8, two days after the al-
bum is released.

“Drive’ does set a tone,” savs
Berg. “If it didn’t come out first,
maybe it would never come out as a
single because you can't necessarily
go back to that song. It's more dra-
matic than a lot of the things they've
done; it has an ominous, foreboding
quality.”

Despite the album'’s sparse tones,
Berg believes the record could defi-
nitely vield some hits. However, she
freely admits that “radio viability is
not generally R.E.M.'s purpose when
they make a record. In hindsight,
‘Losing My Religion’ was a smash hit,
but in the beginning many people
would have had a lot of doubts about
that song. What the band does is
make the records they want to make.”

In keeping with the album’s “qui-
eter” tone, Berg says R.E.M. wanted
to release the record with as little fan-
fare as possible. “The band didn’t
want to talk about the album before
the record’s release, they just wanted
it to come out,” she says. “Unfortu-
nately, they’re too big a band. You
can't just put an R.E.M. album out
quietly. No one will allow that to hap-
pen; in that case, you're trying to con-
trive something and it becomes a big-
ger mystery than it's meant to be.”

Much to Mills’ dismay, the band is
also too big not to do a video. Al-
though R.E.M. won a slew of MTV
awards last vear for its “Losing My

BAD COMPANY IS OFF TO

(Continued from puge 14)

bly support “Here Comes Trouble”
with the same extensive touring it did
behind “Holy Water.” According to
Kirke, the band did a total of 203 shows
on that road trip, paired with Damn
Yankees.

Kirke acknowledges it isn't as easy
for veterans of 18 years of road work
to hit the tour circuit as it once was:

Religion” video and has made a clip
for “Drive,” the whole process leaves
Mills cold. “I think most videos are
pointless and stupid,” he says. “I per-
sonally despise videos; that you can't
do a single without a video is absurd.
The connection between video and
music is too cozy right now.” He adds,
“I'm very sorely tempted to say that
this is the last album we'll do a video
for, but I can’t say that, it’s not a uni-
lateral decision.”

“The problem is that in 1992, it's
very difficult to get exposure for a
record only by radio play,” savs Berg.
“There are too many records and so
many labels. If you failed to bring an

R.E.M. album to the notice of the
public, vou'd be doing the record it-
self a disservice. That's why the band
makes videos,”

Similar to “Out Of Time,” “Auto-
matic” will get no exposure from tour-
ing. “We're not ready to go back out,”
says Mills. “We're going to wait until
after the next record, so we could ten-
tatively go out in 1994. If we do that,
we'll have three records that have
never been played on the road. It's
not so much that we're tired of play-
ing the old songs, it's more that to go
out. vou have to be 100% mentally
ready; if not, vou're cheating every-
body.”

A GOOD START WITH ITS NEW ALBUM

from the 1986 album “IFame And For-
tune”) and a two-track CD single and
cassette single (with “How About
That™ and “Brokenhearted™).

Unusually, the maxi-single is housed
in a 6-by-12 longbox. “We wanted re-
tailers to stock the C'D single in the al-
bum bin,” Kleinberg explains.

With its release. “Here Comes Trou-

card’s going to help us in terms of who
we market to in the future.” He adds
that another plus of the card campaign
is its interactive aspect: “[Fans] feel
that by sending the card back, they're
involved with their band.”

Another “direct and targeted” as-
pect of the campaign, according to
Kleinberg, ties in to ticket sales: Con-

; AMU S EMENT BU S INE S S ® “Because we're all family men now,  ble” will also play a crucial role in mar-  sumers who buy concert seats for up-
| there is that aspect where we have to ket research for the band: Each copy  coming Bad Company shows will re-
I TOP 10 CONCERT say farewell for a time to the families  of the C'D and cassette in the entire ceive, in the return envelope from
Al Boxs‘ :ORE OP 10 CONC ... But this is what we do. to be honest, ~ 400,000-unit first run will carry a  Ticketmaster, a flier containing de-
x =] GROSSES and once we get out there, we love it. hounce-back card. tails about “Here Comes Trouble”
Gross . “It’s a foregone conclusion that if “That will hopefully result in a con-  and Bad Company’s available catalog
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter vou don’t tour, especially in these sumer profile,” Kleinberg savs. “The  albums.
v2 Foxboro Aug. 20, $4,427,100 148,736 Tea Party Prods. pressing times, your records won't —
PRIMUS Stadium 22.23 $30 sellout sell.”
a:::gi;%:mossor Foxboro, Mass. Bad Company, which was tagged
with the “supergroup” handle at its I BIG 7 ESSENTIAL
genesis in the early "70s, has picked up
ELTON JOHN/ERIC Dodger Stadium ~ Aug. 29-30 | $3422520 99,453 Avalon Attractions a new member for the forthcoming REFEHENOE
guunq::nﬁsks Los Angeles §75/335 J20 178 tour who may again spur the use of the GUIDES
handle—ex-Foreigner bassist Rick £
Wills.
2 Veterans Sept. 2-3 $2,691,880 88,684 Electric Factory Kirke explains, “Lou Gramm has re- 1. International Buyer’s Guide: The worldwide music & video busi-
;:‘SI:(;’SSABLE HEROES OF ﬁ:f"‘l':;'pma $40/330 T B joined [Foreigner] and there was a bit ness to business directory jampacked with record & video co's, music
HIPHOPRISY of a shakeup, and Rick didn't want to publishers, distributors & more.
be a part of it. He's been a mate of 2. International Talent & Touring Directory: The source for US &
2 World Must S e oY S — lr;)ﬁlu\llllf<l>)ll;;:29:g:e +o- It was just a Intl" talent, booking agencies, facilities, services & products.
PUBLIC ENEMY Theatre 16,18 $32.50/ $25 seltout Corp. ature B30 T - . dad i :
BIG AUDIO DYNAMITE I Tinley Park, Ill But bring up the antique term “su- 2. ngogr:j:rﬁta"'ng tg';e?g;y.‘ %etalIetqolnformatlo?hondg%usands o
pergroup” and Kirke reacts cautiously. indep MUSIC,SIDIES e Speralin S depes e
0 Camp Randal St 13 $1,868.400 Py e Is pose vou could tag'us with that 4. International Tape/Disc Directory: All the info on professional |
BIG AUDIO DYNAMITE Il Stadium $30 sellout Frank Prods. category,” he says. “But I'm very wary services & supplies for the audio/video tape/disc industry.
DISPOSABLE HEROES OF Univ. of Cellar Door Prods. " the ‘supergroun —it e : ) . .
HIPHOPRISY Wisconsin et of the term *supergroup™—it could be a 5. Country Music Sourcebook: Lists personal managers, booking
Madison, Wis. very quick trip Lo now here. Unless il agents, performing artists, country music radio stations & more!
can come up with the goods, you face ) . ) T
very quickly.” 6. International Recording Equipment & Studio Directory: All
GUNSN'ROSES/METALLICA |  Foxboro Sept 11 $1,402,335 51,038 Tea Party Prods. Judging from the immediate re- the facts on professional recording equipment, studios & equipment
FAITH NO MORE Stadium $21.50 sellout " - usage.
Foxboro, Mass. sponse to “How About That,” Bad
Company has again “come up with the 7. International Latin Music Buyer’s Guide: The essential tool for
" e s prpwy o : goods,” but Atco/EastWest has left lit- finding business contacts in the latin music marketplace.
Busch Memorial ept. 389, 48, ontemporary T3 70 e 5 , s Ja =
4G AUDIO DYNAMITE [ Stadium §30 sellout Prods. :le tl‘; Rl‘]’ ‘;):he‘m‘el‘ l(: i;;“tht‘] i‘k‘”l‘g(b For fastest service call 1-800-344-7119,
DISPOSABLE HEROES OF St. Loui yoad f: ASe and n ' track rec- 5
, . in NJ 1-908-363-4156
HIPHOPRISY ord.
“The general thrust in 1992 market- 5 — i
i o traek 1Ly ail completed coupon to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701
GUNSN'ROSES/METALLICA | Extrbition Sept.13 | $1,332917 29,888 Concert Prods. ing is to gret a track out at radio as soon i P i
FAITH NO MORE Stadium (51,621,360 sellout International as possible,” says Steve Kleinberg, VP Name Company
Toronto ‘C;;';%"“) of marketing for the label. Adiross .
’ To that end, “How About That” was Sidhaliire
L ¢ Zjgnatu
released to radio six weeks before the . ‘ =
GUNS N ROSES/METALLICA | Hubert H. Sept. 15 $1,190,530 43,292 Jam Prods. Sept. 22 street date for “Here Comes Check for § enclosed.  Charge:[JVisa _IMC () AMX
FAITH NO MORE Humphrey $21.50 sellout Company 7 Trouble.” Ciard # Exp Date _
Metrodome X : . . Please add $3 per directory for S&H, add $8 for international orders BDQP5314
Minneapolis We thought that by the time this al- Add applicable e Y, NJ, GA. Tr\f MA,IL&DC.  ©
htum }‘]ilt the stores, lthel'e \;‘(:11}1{(1] h_elsul)— #copies Amount
stantial consumer demand,” Kleinberg ’ p—
LOLLAPALDOZA It Irvine Meadows ~ Sept.11- | $1,190,040 45,000 Avalon Attractions :1‘\\ < e 1992 Internationat Buyer's Guide (8044-7) $75
RED HOT CHILI PEPPERS Amphitheatre 13 $29/ $24 sellout ey . , R — 1992 International Talent & Touring Directory (8042-0) $67
MINISTRY, iCE CUBE, Irvine, Calif. Atco/EastWest has also made the R )
SOUNDGARDEN . ) . vop I, —— 1992 Record Retailing Directory (8052-8) $99
single available in three different con- ; R
JESUS & MARY CHAIN, fiourations == e el — 1992 International Tape/Disc Directory (8054-4) $35
PEARL JAM, LUSH igurations—a five-track CD) maxi-sin- B ——— oo T (BEEEE) 95
gle (which includes the album track — SUNIYIMUSICISOUIES oo.( ) ’
Copyrighted and compiled by Amusement Business, a publication of BP{ Communications, “Brokenhearted.” the non-LP track —_— —— 1992 International Recording Equipment & Studio Directory (8043-9) $37
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)- “ | e om0 D i i i ' i e
327-1575. For research information and pricing, call Laura Strob, (615)-321-4254. No Smoke Without A Fire,” “If You ——  ~—— 1992International Latin Music Buyer's Guide (8058-7) $50
Needed Somebody,” and the title cut — o |
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What Is Hipno? Los Angeles-
bred trio the Movement
features drummer and
turntablist Richard “Humpty”
Visson, who created and hosts
“Power Tools,” the weekly
techno show on KPRW (Power
106) L.A. The group’s “Jump”
reached No. 1 on Billboard's
Hot Dance Music club chart
and stands at No. 67 this week
on Hot 100 Singles.

P()MP AND CIRCUMSTANCE: This week, instead of a cap
and gown, the week’s sole graduate wears a hard hat, as Helmet
leaves the Heatseekers pack after a four-week run at No. 1. The
hard-edged Interscope rookie—which was pursued in a much
publicized bidding war—leaves Heatseekers with a 101-94 move
on The Billboard 200. Fueled by MTV’s Buzz Bin, the band sees
a 12% gain in sales over the previous week.

Artists are graduated from Heatseekers g
when any career album makes the top half of
The Billboard 200, the top 25 of Top Country |

Saigon Kick, Lizard

Singles Scene. Add
Screaming Trees to the long
list of bands breaking out of
the bustling Seattle scene,
but this is no overnight
success story. “Sweet
Oblivion,” which bullets at No.
14 on Heatseekers, is the 14th
set released by the band or its
individual members. The
movie “Singles” is the key to
the new album'’s fast start.

Lewis until his album breaks through. Elektra is trying to hook
an appearance in the next few weeks on one of the major late-
night shows, and if that happens, showecase dates in L.A. and
New York are planned to follow. In the meantime, with more

REGIONAL HEATSEEKERS #1

MOUNTAIN [ M
| L.

Albums or Top R&B Albums, or the top five
of one of the other popular-format album
charts.

NEW TOPPER: Rap is always a hot com-
modity on the Heatseekers chart, and the lat-
est evidence of that comes from Geto Boys
member Willie D., whose solo effort “I'm Goin’
Out Lika Soldier,” marches in at No. 1 in its
first week on the street. At the same time, the
title bows at No. 128 on The Billboard 200.

It is worth noting that the first No. 1 act on
Heatseekers, in last year’s Oct. 26 issue, was
Geto Boys’ “Scarface.”

NEWPORT NEWS: Popular Uprisings

joined Billboard’s delegation at the National

Assn. of Recording Merchandisers’ Sept. 18-23 Wholesalers Con-
ference in Newport Beach, Calif., and, as you might expect, found
several of the label execs assembled there were excited about
the prospects of some of their up-and-coming artists. Among the
success stories that are brewing:

« Ira Derfler, sales director at LR.S., is jazzed that da da has
landed heavy rotation, and strong phone reaction, with its “Dizz
Knee Land” track at Los Angeles rocker KLOS—details the sta-
tion confirms. The band’s album, “Puzzle,” carries the CEMA
developing-act cassette list of $7.98, with an $11.98 equivalent on
the compact disc.

« Elektra senior VP of sales and distribution Kenny Hamlin
vows that his label won't stop working smooth vocalist Ephraim
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NORTHEAST
MC Serch, Return Of The Product
e

No Lie. A copy of Marvin
Gaye's “Trouble Man,”
mentioned in the lyric of one of
Charles & Eddie’s songs, was
the seed that brought this New
York duo together when the two
met at a subway station. The
pair’s catchy “Would | Lie To
You” jumps 68-59 on Hot R&B
Singles. Album sales are
strongest in the Northeast and
South Atlantic.

than 100 pop stations airing his “Drowning In Your Eyes” single,
Lewis’ “Skin” album sees a 256% sales gain this week.

* Quality Records president Russ Regan and his crew are confi-
dent Lighter Shade Of Brown will rack up big numbers with
its next Pump album, “Hip Hop Locos,” due Tuesday (29). More
than 10 major-market stations added Shade’s lead single “Spill
The Rhyme” before Quality’s promotion
staff went for airplay. The group’s previous
set had a 25-week run on Heatseekers, and
spent four weeks on The Billboard 200.

q EAST NORTH CENTRAL
Wiliie D., I'm Goi_n' Out Lika Soldier

_'\\3 ,_

WEST NORTH CENTRAL

Y

MIDDLE ATLANTIC
MC Serch, Refum Of The Product

* Trumpeter Wallace Roney spent much
of the summer traveling with Herbie Han-
cock, Wayne Shorter, Ron Carter, and
Tony Williams in a critically acclaimed se-
ries of concerts honoring jazz legend Miles
Davis; the troop also appeared on “The To-
night Show” during that tour. The expo-

Saigon Kick, Lizard

N

" PACIFIC

‘}/_ssoum ATLANTIC
MC Serch, Return Of The Producr

sure has Muse president Joe Fields excited
— about “Seth Air,” a new Roney set that hits
stores in the next week or so.
i * Ed Locke, the chief at Nastymix, raves

Proper Dos, Mexican Power

SOUTH CENTRAL
Wiliie D., I'm (_§0|_n Out Lika Soldier

..k,,u

THE REGIONAL ROUNDUF

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Proper Dos, Mexican Power
The Movement, The Movement
Hardline, Double Echpse
MC Serch, Return Of The Product
Rozalla, Everybody's Free
Screaming Trees, Sweet Oblivion
Rodney O - Joe Cooley, F**K NEW YORK
Cause & Effect, Another Minute
L7, Bricks Are Heavy
Arc Angels, Arc Angels

SOUTH CENTRAL
1. Willie D, 'm Goin’ Qut Ltka Soldier
Confederate Railroad, Confederate Railroad
Everette Harp, Everette Harp
Saigon Kick, Lizard
McBride & The Ride. Sacred Ground
Sass Jordan, Racine
Arc Angels, Arc Angels
Ron C, Back On The Street
Bass Boy. | Got The Bass
10. Techmaster P.E.B., Bass Computer
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about early radio action on rap act Insane

Poetry, whose “Grim Reality” album was

scheduled to hit stores the weekend of

Sept. 25-27. Locke says Poetry’s “How Ya

Gonna Reason With A Psycho” has re-

ceived unexpected support from commer-
cial radio stations, including KPRW (Power 106) Los Angeles
and KMEL San Francisco. He says radio has also been strong
in Detroit and in some southern Texas markets. The act has
fetehed good ink from the press, including rap mag The Source.
* The buzz on Overwhelming Colorfast is giving Relativity rea-
son to smile, says VP of sales Marc Offenbach. The latest devel-
opment in Colorfast’s favor is a slot on an impending tour with
the Ramones and Social Distortion. The swing starts Oct. 7 in
Seattle. So far, 27 dates have heen scheduled, and Offenbach
says more are on the way.

Popular Uprisings Is prepared by Geoff Mayfield with assist-
ance from Brett Atwood, Silvio Pietroluongo, and Roger Fitton.

ALBUM G o "

COMPILED FOR WEEK ENDING OCT. 3,

1992 FROM A NATIONAL SoundScan

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100

z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, l l llll I of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five of any other
x A= COMPILED, AND PROVIDED BY Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are immediately
%’ [ 7 e % ARTIST TITLE ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is unavailable.
FZ| 33| 25| (ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Albums with the greatest sales gains. © 1992, Billboard/BPI Communications.
x* %% NO.1 % % % 21 15 50 PRIMUS INTERSCOPE 91659 */ATLANTIC (9.98/13.98) SAILING THE SEAS OF CHEESE
1) — | 1 | WILLIE D Rap-A-LoT 57188+/PRIORITY (9.98/15.98)  LweekatNo.1  I'M GOIN' OUT LIKA SOLDIER 22 | 23 | 19 | HARDLINE wica 10586 (9.98/13.98) DOUBLE ECLIPSE
(2) 3 | 16 | SAIGON KICK THIRD STONE 92158*/ATLANTIC (10.98/15.98) LIZARD 23 | 26 | 5 | DJFURYonTOP9011*(8.98/14.98) FURIOUS BASS
3 2 3 MC SERCH DEF JAM 52964/CHAOS (9.98 EQ/15.98) RETURN OF THE PRODUCT 24 | 20 14 | SUPER CAT coLumaia 52435 (9.98/13.98) DON DADA
(4) 5 | 21 | CONFEDERATE RAILROAD ATUANTIC 82335 (9.98/15.98) CONFEDERATE RAILROAD | |(25)] — | 1 | CHARLES & EDDIE capitor 97150 9.98/13.98) DUOPHONIC
5 | 6 | 15 | SASSJORDAN IMPACT 105244/Ch (9.98/15.98) RACINE 1 | MAD COBRA cotumeia 52751 (9.98 EQ13.98) HARD TO WET, EASY TO DRY
6 7 23 | ARC ANGELS DGC 24465/GEFFEN (9.98/13.98) ARC ANGELS 27 | 2 12 | RON C PROFILE 1431+ (9.98/15.98) BACK ON THE STREET
Il | 21 | MCBRIDE & THE RIDE wch 54356" (9.9813.98) SACRED GROUND 28 | 27 | 32 | CAUSE & EFFECT src 110197200 (2.98/13.98) ANOTHER MINUTE
8 | 9 | 13 | 2UNLIMITED rADIKAL 15407 /CRITIOUE (9.98/13 95) G IH N 29 | 28 | 8 | LEMONHEADS ariantic 52397+ 7 9811 98) IT'S A SHAME ABOUT RAY
9 4 40 | TECHMASTER P.E.B. NEwTOWN 2208* (9.98/15.98) BASS COMPUTER 30 | 21 | 23 | CRACKER viRain 86264« (9.9/13.98) CRACKER
10 10 22 | BASS BOY NEWTOWN 2209* (9.98/14.98) | GOT THE BASS 31 2 10 ME PHI ME ren 61096 .08/15.981 ONE
g BRICKS ARE HEAVY
1 8 22 | L7 SLASH Z6784"MWARNER BROS 9981395 S @ 4 UTAH SAINTS LONDON 869843*/PLG (6.98 EQ/9.98) SOMETHING GOOD
* (9.98/13. JACKYL
(A2) 12 | 6 | JACKYL cerrenzasss- 0981399 33 | 25 | 10 | ROZALLA rpicsos97 (998 e13.98) EVERYBODY'S FREE
13 14 23 | BASS PATROL JoEY BOY 3004 (8 98/13 98) THE KINGS OF BASS
1 | GEORGE LAMOND Columsin 28917+ (9.98 FQ/13.98) IN MY LIFE
19 | 2 | SCREAMING TREES epic 45996 (.98 F0/13.98) SWEET OBLIVION o T3 T | SmASHING POMPHINS —
1 CAROLINE 1705* (9.98/13.98)
15 17 17 MARTINA MCBRIDE Rca 66002* (9 98/13.98) THE TIME HAS COME
- 1 LORDS OF ACID ¢ * (9.98/14.98) LUST
— 1 THE MOVEMENT SUNSHINE 18261%/ARISTA (6.98/9.98) THE MOVEMENT AROLINE 25137 9.98/14.98
TRA (9. ! TRA THIE
@ 91 1 JUDE COLE RepRiSE 26895 (9.98/15.98) START THE CAR 31 30 21 BLUES VELER &M 15373 (9.98/13.98) VELERS & VES
18 | 16 | 4 | EVERETTE HARP MANHATTAN 96242*CAPITOL (9.98/15.98) EVERETTE HARP 38 | 32 | 21 | POISON CLAN LUKE 3006" (9.58/16.98) POISONOUS MENTALITY
19 | 18 2 SUGAR RYKODISC 10239+ (10.98/15.98) COPPER BLUE 39 | 34 4 DJ MADNESS AND DR. BOOM panpisc 8818 (9.98/16.98) ULTIMATE BASS TRAX VOLUME ONE
20 | 13 | 50 | CURTIS STIGERS ARiSTA 18660" (9.98/13.98) CURTIS STIGERS 40 | 38 2 | FRESH KID ICE LUKE 3007+ (3.98/13.98) FRESH KID ICE IS THE CHINAMAN
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Jarreau Station. Artist Al Jarreau makes an appearance on “Soul Train.” Shown
on the set, from left, are Patrick Rains, Jarreau’s manager; Jarreau; Carolyn Baker,
Warner Bros. promotion; Don Cornelius, host and producer, “Soul Train”; and

Ray Harris, senior VP, black music, Warner Bros.

B BY JANINE McADAMS

NEW YORK—For a while it seemed
that seminal hip-hop/R&B band Full
Force had filtered down to half-
strength in the past year in terms of its
musical presence. Having been behind
the board as producers tor Cheryl Pep-
sii Riley, Ex-Girlfriend, and others,
and then having appeared in two
“House Party” films, those crazy guvs
from Brooklyn had not put out an al-
bum since 1989’s “Smoove.”

“This industry is so ever-changing
and new people are always coming on
board with new-isms and all kind of
things,” explauins member Paul
Anthony about the perception that the
band was “over.” “Then they say,

AFRO(‘ENTI\’IC SOUNDS: A new young saxophonist
named Rastine breaks out with his own debut, “Afrodi-
siac,” on Zoo Records. Signed to Zoo through Don Mizell
Productions, Rastine hlows a funky, buzzy, totally sponta-
neous tenor and soprano sax through familiar territory—
Steely Dan’s “Peg,” Simply Red’s “Holding Back The
Years,” Miles Davis’ “Milestones,” John Coltrane's “A
Love Supreme,” Sade’s “Nothing Can Come Between Us,”
Bob Marley’s “So Much Trouble In The World” and “Nat-
ural Mystic,” Dexter Wansel & Cynthia Biggs’ composi-
tion “Nights Over Egypt,” and Salif Keita’s “Kuma” and
“Karifa.” The one Rastine original is the title track.
Mizell, who was a jazz

Rastine Attracts Attention With ‘Afrodisiac’

Z00 Records Saxist Puts New Twist On Covers

Campbell and Chris Whitley; B.B. King; Alyson Wil-
liams and Chris Walker; Freddie Jackson and Najee;
Grover Washington, Gerald Levert, Regina Belle, and
Lalah Hathaway; Dr. John and the Dirty Dozen Brass
Band; and iddie Palmieri with Ruben Blades’ Seis De
Solar. The series had earmarked $1 from each concert
ticket sold for the Hurricane Andrew disaster-relief effort
and will also donate $1,000 to local homeless organizations
in each of the five major tour cities.

TAI{E NOTE: The Simon Carter Musicians Emergency
Fund has been formed in Atlanta to benefit musicians in
need (Carter was a juzz

and world music consultant
to Virgin until recently,
says, “I wanted to find a
young plaver that was a
monster player and nobody
knew him. Rastine has
toured with the Gap Band
and En Vogue, and knows
a lot of juzz people. He was
a class mate of [percussion-
ist] Ndugu and |keyboard-
ist] Patrice Rushen. He’s a
fresh voice.” “Afrodisiae,”
co-produced by Mizell and
Rastine, is already getting some radio exposure due to the
songs’ fumiliurity. “We wanted to {ind really cool tunes that
hud been big records—the Marley, some world music stuff
from Salif Keita, with a lot of variety and continuity,” sayvs
Mizell. “I did this show called ‘Afrocentric’ on public radio,
and I designed the record like T did my show. I used « lot
of radio prograumming ideas, and now I'm getting a strong
response to the record as a whole.”

Mizell has also signed progressive rap group African
Unity (formerly on A&M) to Zoo through a pact made with
the label's Lou Maglia. The group’s first single, already
released, is “When Will It Stop?,” which discusses societal
ills over an original rhythm track full of funky horn blasts
and hectic scratching. The tune is co-produced by Rustine
and African Unity and leads off the album “The Book Of
African Unity Vol. I: Out Of The Flames.”

The
Rhythm
and the

Blues

THE BENSON & HEDGES Blues & Rhythm club and
concert series is presenting more than 50 top jazz, blues,
and R&D artists in 12 cities through five concert and 84
club dates. The club tour runs for five weeks starting Tues-
day (29) and travels to 12 cities, culminating with five ma-
Jjor-headliner concerts: Detroit, Nov. 6; Atlanta, Nov. 7;
New York, Nov. 10; Chicago, Nov. 12; and Cincinnati, Nov.
15. Among the various artist packages set to appear are
Will Downing and Marion Meadows; hluesmen John

by Janine McAdams

player who died in May).
The first benefit takes
place Oct. & at Ruperts and
will feature, among others,
Peabo Bryson, Theresa
Hightower, Carol Black-
mon, Northside, and Cur-
tis Mayfield. The event
will also feature a silent
auetion. All monies go the
fund, which provides mone-
tary assistance to musi-
cians and their families in
times of death, disability, or
dire medical need. Call Fiona Bloom at 404-255-9217 . . .
The NAACP’s Image Awards program, now in its 25th
vear, has instituted for the first time an office of submis-
sions, which has a computerized system to handle entries,
which are due Oct. 7. The muster list o' nominees will be
mailed to 350 jurors Oct. 10. The Image Awards will be
taped in mid-January 1993. Belma Johnson has been
named director of the new office, located at the Playboy
Foundation Group Headquarters in Beverly Hills, Calif.

STUFF: Speaking of tours, Andre Harrell, president of
Uptown Entertainment, has announced the Forever My
Lady/Uptown Parade Of Stars tour, which kicked off Sept.
17 in Memphis. The tour hits 14 other cities with Uptown
artists Jodeci, Mary J. Blige, and Father M.C., with
Heavy D. & the Boyz and Christopher Williams to be
added later in the fall ... A new series of Rock The Vote
PSAs have been filmed in riot-torn South Central Los
Angeles by director Eric Meza. They feature Eazy E,
Heuvy D., Ed Lover, Hi-C, and the Disposable Heroes Of
Hiphoprisy . . . Columbia’s reggae dancehall artists Super
Cat and Cobra have tapped into the same market that el-
evated Shabba Ranks, and are selling well. P.S., There’s
a greal story on Super Cat in the premiere issue of Quincy
Jones’ Vibe magazine (which abounds with great stories).

‘Hiimm, we haven't heard from them
in a while. They must be just doing
movies now. They're just doing movies
and producing.” Not so.”

But now Full Force is back out in
front of the mikes with “Don’t Sleep,”
its first album for Capitol after a ten-
ure with Colubia. Led off by the hec-
tie single “Quickie.” which has climbed
into the top 30 of the Hot R&B Singles
chart, the album carries their unique
concept—a heavily hip-hop-influenced,
club-oriented act that includes searing
R&B ballads and message-laden lyr-
ies—into the "Y0s.

“We're back to doing what we do
best, which is not sticking to one for-
mula that’s worked over the vears,”
savs Buby Gerry. “We just [took] what
we did with ‘Alice’ [*I Want You Just
IFor Me,” I'ull Foree's first hit] on the
first album, which was the molding of

jazz and hip-hop influences and rap and

scratehing, and we're back to that.”

Adds Paul Anthony: “Keeping in
niind that we were one of the first orig-
inal hip-hop bands, it's only fitting that
we return to the forefront with this al-
bum.”

With production by the band, with
some co-production by Tyrice Jones
and Mike Mosbe, the album—in stores
since Aug. 31—includes classic-sound-
ing ballads like “Your Place Or Mine”
and “Physical Commitment,” as well as
a cover of the Prince-penned “Girl”;
the funk-laden “After All This Time
(Ain’t Tt Great To Be Black)” with
James Brown sideman Bobby Byrd; a
cover of disco hit “My Love Is Free”
in updated style; and smooth contem-
porary R&B fare like “If It’s Cool Wit-
cha Baby” and “Wait Til I Get Home”,
hip-hop styled “Go Wit The Flo”; and
the club-oriented sermon of the title
track.

“The concept behind the album und
that track, ‘Don’t Sleep,” is that it’s
been a street term for a while and you
can take that any which way: Don't
sleep on Full Force, on religion, poli-
tics, people vou’re looking at, relation-

Hip-Hop Act Back In Full Force

‘Don’t Sleep’ Set Defies Categorization

ships,” explains Gerry.

Since the group formed in 1985 with
brothers Bowlegged Lou. Paul
Anthony, and B-Fine and their cousins
Curt-T-T, Shy Shy, and Baby Gerry,
Full Force has persisted in writing
tunes, producing, and promoting their
diverse characters. Their publishing
catalog includes such fare as the Lisa
Liza & Cult Jam co-hits “I Wonder If
I Take You Home,” “All Cried Out,”
“Lost In Emotion,” and “Head To
Toe.” as well as Chervl Pepsii Riley's
“Thanks For My Child” and their own
“Alice” and "All In My Mind.” They
produced UTFO's “Roxanne Roxanne”
and James Brown’s “Static” and “I'm
Real.” Full Force has also produced
Kurtis Blow, Samantha Fox, and girl
group Ex-Girltriend on their own
Forceful Records. Bowlegged Lou siys
that with their publishing deal with
Zomba up for renewal this vear, theyv
may consider other offers.

In the meantime, the group has
Forceful Enterprises to consider. The
company includes management, pro-
duction, and their own label, estab-
lished in 1990 and distributed through
Warner Bros. In 1993, Forceful will re-
lease another Ex-Girlfriend project, a
solo album for former UTFO front man
Dr. Ice, and singer Riley's first album
for Forceful. Other projects and pro-
ductions are in the works, while the
group members keep an eve on an-
other film project with producing/di-
recting team Reginald & Warrington
Hudlin.

Second single will be *Nice N Easy,”
which will likelv be serviced to urban
radio Oct. 12, according to Barbara
Lewis, Capitol’s VP of R&B promotion.

Savs Lou: “Black radio has been be-
hind us for the most part. Shy Shy says
‘except for our hometown,’ but we have
faith in New York and they’ll be there
tor us. We feel they will come to the
party now that we've changed |“Nice
N Sleazy”] to ‘Nice N Easy. That’'s my
tavorite track.”

Gang Starr Sheds Light On
Its Style, Surroundings

M BY HAVELOCK NELSON

NEW YORK—Gang Starr named its
latest album on Chrysalis “Daily Oper-
ation” because “rap music is a lifestyle
and also it business for us,” sayvs Keith
Elam (Keith E., aka the G.U.R.U.), the
rapper in this two-man crew from
Brooklyn, N.Y. “It’s our 9 to 5. It’s the
means by which we pay rent.”

“IThe name] Gang Starr represents
street knowledge, intellect, and spiritu-
ality,” explains Chris Martin (DJ Pre-
mier). Elam adds, “Those three things
are what people need to survive in an
urban environment.”

Gang Starr is celebrated for its pio-
neering use of jazz samples in hip-hop,
but according to Martin, Gang Starr’s
mating of cool bop and hard hop was
not a conscious effort. He says he ven-

tured into using jazz loops out of bore-
dom and adds the “new jazz” tag does
not really apply.

“As much as we respect jazz musi-
cians and recognize that their artform
is similar to ours, this is just another
era,” he continues. “Yeuah, our music
has a juzzy feel to it, but at the same
time, it’s rugged. It’s hardcore rap.”

Elam, however, is about to record a
genuine jazz album that will feature
such performers as Courtney Pine,
Ron Carter, Brantord Marsalis, Ronny
Jordan, Galiano, and, possibly, the
Brand New Heavies and will probably
appeal to an older audience. There are
plans to make the project the subject
of a documentary.

In August, Gang Starr was hired hy
WWOR-TV New York to write a song

(Continued on next page)
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GANG STARR

(Continued from preceding puge)

for its one-hour investigative news spe-
cial about inner-city crime called
“Crime Chronicles.” The group then
made a video for the tune, titled
“Wrongs Of Da World,” which ap-
peared at the beginning and end of the
program.

Over the next few months, a number
of Gang Starr studio productions and
remixes will be unveiled. Among the
crew's clients are Neneh Cherry,
Heavy D., Too Short, Soul 1T Soul, Mob
Deep, and Dream Warriors.

On “Daily Operation,” which was re-
leased last April, Elam weaves reality
rhymes (what he has called “facalities,”
facts about reality) devoid of cartoon
violence, political posing, and locker-
room misogvny. “The whole essence of
Gang Starr is to show that we don’t
need guns and stuff like that to be
real,” offers Elam. Over Martin’s raw
tracks of doom and boom, Elam’s voice
flows calmly, with an icy tone that’s
somewhat reminiscent of Eric B.'s rap-
per, Rakim.

“Gang Starr is a group of re«! rap
artists,” says Lindsey Williams, senior
director of rap music at EMI Records
Group North America. “Our marketing
plan for them this time was to help ex-
pand their audience while keeping
them what they are.”

The duo’s first single, “Take It Per-
sonal,” became a No. 1 entry on Bill-
board’s Hot Rap Singles chart. Its vid-
eoclip reached the top five at The Box
and on “Yo! MTV Raps.” On BET’s
“Rap City,” it peaked at No. 2.

“Dwyck,” the B side to “Take It Per-
sonal” featuring the Def Jam duo Nice
& Smooth, became a hit as well. “You
couldn’t go anywhere in places from
New York to L.A. to down South with-
out hearing it,” says Williams. He adds,
“As I saw ‘Take It Personal’ dying, I
thought I should take advantage of
‘Dwyek,’ even though it wasn’t on the
album. What 1 did was make a cheap
$14,000 video for it before going into
‘Ex Girl To Next Girl,” which was al-
ways going to be the single.”

The “Dwyck” clip, which was lensed
by Keith Ward (TLC’s “Baby-Baby-
Baby”) and showeased Gang Starr in a
B-boy-player mode, helped Chrysalis
set things for “Ex Girl” as it recast
Gang Starr’s homeboy-on-the-range
image. Says Williams, “The video
prompted more females to get into this
street group that a lot of males have
been loving ... [The song] will give
Gang Starr its first big radio base.”
Early supporters of the cut include
WBLS and WRKS in New York,
WZAK Cleveland, KMJQ@ Houston,
KMEL San Francisco, and WPGC
Washington, D.C.

“Daily Operation,” which has sold
upward of 300,000 units, follows two
previous Gang Starr sets: 1989's “No
More Mr. Nice Guy,” which spawned
the top 40 U.K. smash “Jazz Thing”
and the underground hit “Manifest”;
and the 1991 Chrysalis debut “Step In
The Arena,” which launched “Just To
Get A Rep,” “Who’s Gonna Take The
Weight,” “Lovesick,” and the title
track into the top five on the Hot Rap
Singles chart. These projects, like the
new one, displayed a jazz feel and style.
Then, in 1990, Gang Starr recorded the
seminal jazz-rap track “Jazz Music”
(Columbia), which paid tribute to jazz
pioneers and played over the closing
credits in Spike Lee's “Mo’ Better
Blues.”

TERRI ROSSI'S

RVIEM
SIGTION

AT THE TOP: Two records on the Jive label reign at the top of the Hot
R&B Singles chart. “Slow Dance (Hey Mr. D.J),” by R. Kelly & Public An-
nouncement, easily moves to No. 1 with reports from 101 of the panel’s 104
radio reporters. It ranks No. 1 in retail points. Next in line is “She’s Playing
Hard To Get,” by Hi-Five, also with reports from 101 stations. No. 1 reports
are registered at 13 stations, including WDAS Philadelphia; WJBT Jackson-
ville, Fla.; and KTAA Fresno, Calif. It is positioned well to make two in a row
for the label. “Alone With You” by Tevin Campbell wreaks havoc in the top
five, pushing “People Everyday” by Arrested Development (Chrysalis) back-
ward despite making strong point gains, especially from radio. “People” has
reports from 91 stations. It is No. 1 at WZAK Cleveland and is top-five at
14 stations. “Alone With You” forges 7-4, with reports from 103 stations. It
has No. 1 reports from six stations, including KKDA-FM Dallas, WEDR
Miami, and WJLB Detroit. Another record, “I'm Still Waiting,” by Jodeci
(Uptown), gains both radio and retail points but still gets forced back. It shows
upward movement at 66 of its 100 reporters and is top-five at 15 stations.

‘

FREE YOUR MIND’ by En Vogue (Atco-EastWest) gains seven stations,
including WBLS New York, WAMO Pittsburgh, and KMJM St. Louis. Of the
70 stations playing this song, most are playing the urban remix. WRKS New
York has chosen to play the original version, guitar and all. Toya Beasley,
music director at the station, says, “This record is just like ‘Black Or White’
and ‘Dirty Diana’ by Michael Jackson, and also like ‘Black Cat’ by Janet
Jackson—it falls in the same vein. We get quite a few requests from listeners,
although it is not overwhelming, but it is a reaction song. [Our listeners] need
to hear the words, they fit right in with the times. I like the song and I think
that urban radio can play this version.” “Free” moves up 44-30, fueled also
by 15 new retail reports.

THE ONE WHO REALLY LOVES YOU: When Mary Wells died last July,
she left behind not only a musical legacy as the first star of Motown, but four
children as well: Cecil Jr., 24; Stacy, 23; Harry, 17; and Sugar, 6. Family
friends are rallying to raise money for the care of the younger siblings, who
are still of school age and under the guardianship of their older sister and
brother. Contributions may be sent to the Mary Wells Fund, P.O. Box 45167,
Los Angeles, Calif. 90045 (tax ID #954384629).

MAKE YOUR ADVERTISING WORK FOR YpU!

ISSUE DATE: NOV. 28 * AD CLOSE: NOV. 3
DAYS 'TIL CLOSING
CONTACT: KEN PIOTROWSKI (212)536-5223
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 63 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
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AEIE: e
2| % |0 2l 2|w
o |5 | &S| TITLE o |5 | & | TITLE
I | < | ¥ | ARTIST (LABEL) | S| % | arTisT (LABEY
I'D DIE WITHOUT YOU
* & NO.1 & 40 | 8 | PM DAWN (GEE STREET/LAFACE/ARISTA )
END OF THE ROAD 11 weeks at No. 1 1-4-ALL4-1
11|14 BOYZ Il MEN (BIV 10/MOTOWN ) ) EAST COAST FAMILY (BIV 10/MOTOWN )
@ 3 |10 | REAL LOVE 40 | 34 | 10 | CROSSOVER
MARY J. BLIGE (UPTOWN/MCA ) EPMD (RAL/CHAOS )
PEOPLE EVERYDAY ONE NITE STAND
@ 6 | 9 | ARRESTED DEVELOPMENT (CHRYSALIS ) 4| 8 | FatHer M.C. (UPTOWN/MCA y
SHE'S PLAYING HARD TO GET RUMP SHAKER
Sz HI-FIVE (JIVE ) 54| 4 | WRECKXN-EFFECT (MCA)
5| 4 |13 | SLOW DANCE (HEY MR. DJ @ 43| 4 | SOMEONE TO HOLD
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) TREY LORENZ (EP(C )
ALONE WITH YOU FLEX
6 7 |13 TEVIN CAMPBELL (QWEST/WB ) 69 | 2 | mapcoBra (COLUMBIA )
7|5 |18 | BABY-BABY-BABY 45 |39 [ 13 | THROUGH THE TEARS
| TLC (LAFACE/ARISTA) MELI'SA MORGAN (PENDULUM/ELEKTRA )
11 | g | HUMPIN' AROUND 46 {37 | 12 | JUMP ARQUND
BOBBY BROWN (MCA ) HOUSE OF PAIN (TOMMY BOY )
KEEP ON WALKIN' 1 GOT A THANG 4 YA!
S CECE PENISTON (A&M ) 53| 4 | lowev (PERSPECTIVE/A&M )
10 | 8 | 14 | GIVE U MY HEART 48 | 46 | 16 | FOREVER IN YOUR EYES
BABYFACE/T. BRAXTON (LAFACE/ARISTA ) MINT CONDITION (PERSPECTIVE/A&M )
11 | 10 | 24 | YOU REMIND ME 49 | 42 | 4 | YEAH, YEAH, YEAH!
MARY J. BLIGE (UPTOWN/MCA ) VOICES (200)
12 | 12 | 14 | MONEY CAN'T BUY YOU LOVE (50)( 62 | 3 GOOD ENOUGH
RALPH TRESVANT (PERSPECTIVE/A&M ) BOBBY BROWN (MCA )
15 {13 | ' WANNA LOVE YOU 51 51 | 3 | FREE YOUR MIND
JADE (GIANT/REPRISE ) EN VOGUE (ATCO EASTWEST )
MY KINDA GIRL | MISSED THE BUS
16 | 12 | gupe BoYS (ATLANTIC) (52)59 | 2 KRIS KROSS (RUFFHOUSE/COLUMBIA )
(15) 28 | 5 | WHAT ABOUT YOUR FRIENDS 53 (48 | 13 | THE WAY LOVE GOES
TLC (LAFACE/ARISTA ) BRIAN MCKNIGHT (MERCURY )
16 [ 13 [ 27 | COME & TALK TO ME (58 61 | 3 YOU ME
JODECI (UPTOWN/MCA ) MEN AT LARGE (ATCO EASTWEST)
SWEET NOVEMBER I'LL BE THERE
aAD 2 | 8 TROOP (ATLANTIC ) (55)[ 64 | 19 MARIAH CAREY (COLUMBIA )
18 | 17 | 18 | I'VE BEEN SEARCHIN’ 56 |50 | 16 | WHEN YOU'VE BEEN BLESSED
GLENN JONES (ATLANTIC ) PATTI LABELLE (MCA )
19 |14 | 12 | COULD USE A LITTLE LOVE . .. (5D 58 | 7 BACK TO THE HOTEL
FREDDIE JACKSON (CAPITOL ) N2DEEP (PROFILE )
(2| 24 | 8 LOVE SHOULDA BROUGHT YOU . .. | 1 | LIFT YOUR HEAD AND SMILE
TONI BRAXTON (LAFACE/ARISTA ) SPECIAL GENERATION (BUST IT)
(@|21| 7 RIGHT NOW 59 [ 49 | 10 | MIC CHECKA
AL B. SURE! (WARNER BROS. ) DAS EFX (ATCO EASTWEST )
KICKIN' IT 'TIL YOU COME BACK TO ME
2|88 AFTER 7 (VIRGIN ) 74 | 3 | RACHELLE FERRELL (MANHATTAN)
GAMES LOVE'S TAKEN OVER
(@] B3 | 3 | crucki’BookeR @TLANTIC) — | 1 | CHANTE MOCRE (siLAS/MCA )
26 | 13 | YOU CAN MAKE THE STORY RIGHT 62 | 55 | 13 | REAL LOVE
CHAKA KHAN (WARNER BROS. ) LORENZO (ALPHA INT'L/PLG )
25 [ 25 | 20 | THE BEST THINGS IN LIFE ARE FREE | | 63 | 47 [ 13 | JAM
L. VANDROSS/J. JACKSON (PERSPECTIVE ) MICHAEL JACKSON (EPIC )
()| 27 | 7 AIN'T NOBODY LIKE YOU 64 |63 | 4 | 360 DEGREES (WHAT GOES . ..)
MIKI HOWARD (GIANT/REPRISE ) GRAND PUBA (ELEKTRA )
27 |22 1 7 | 1 ADORE YOU 65160 |11 | COMMITTED
CARON WHEELER (PERSPECTIVE ) THIRD WORLD (MERCURY )
31 | 7 | THEREU GO 66 | 65 | 19 | THEY WANT EFX
JOHNNY GILL (LAFACE/ARISTA ) DAS EFX (ATCOEASTWEST )
29 {19 | 20 | MR. LOVERMAN 67 73| 5 | LOVIN' YOU
SHABBA RANKS (EPIC ) SHANICE (MOTOWN )
WORK TO DO LOST IN THE STORM
(30)] 36 | 5 | VANESSA WILLIAMS (WING/MERCURY ) — | ! | GHuBB ROCK (SELECT )
31|29 |10 | I'M STILL WAITING __| 1 | AIN'T NO STOPPIN' US NOW
JODECH (UPTOWN/MCA ) MIKE DAVIS (JIVE )
32130 | 3 | SOMETHING IN COMMON 70 |52 | 17 | WARMIT UP
BOBBY BROWN (MCA ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
YESTERDAY UICKIE
EEIL EN VOGUE (ATCO EASTWEST ) oy gJLL FORCE (CAPITOL )
32 | 8 | CAN YOU HANDLE IT 72|67 | 9 | OON'T WANNA LOVE YOU
GERALD LEVERT (ATCO EASTWEST ) SHANICE (LAFACE/ARISTA )
56 | 3 | BABY M FOR REAL (13 | | HERE WE GO AGAIN!
AFTER 7 (VIRGIN ) ] = PORTRAIT (CAPITOL )
36 |35 |13 | WISHING ON A STAR 74 171 | 17 | NEVER SATISFIED
THE COVER GIRLS (EPIC ) GOOD 2 GO (GIANT/REPRISE )
INSIDE THAT | CRIED SEX ON THE BEACH
D415 CECE PENISTON (A&M) (@75 5 TRUTH INC. (INTERSCOPE/ATLANTIC )
(O Tracks moving up the chart with airplay gains. © 1992, Billboard/BPi Communications.
1|11 3 | GIVING HIM SOMETHING HE ... 14 (1313
EN VOGUE (ATCO EASTWEST ) BEBE & CECE WINANS (CAPITOL )
2 | 2|5 | HONEY LOVE 15|14 | 8 { PLEASE DON'T GO
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) BOYZ 1l MEN (MOTOWN )
3 |— | 1 | TENNESSEE 16 | 12 | 13 | KEEP IT COMIN’
ARRESTED DEVELOPMENT (CHRYSALIS ) KEITH SWEAT (ELEKTRA )
4 [ 3 |7 | LOVE YOU ALL MY LIFETIME 17 [ 16 { 12 | WHY ME BABY?
CHAKA KHAN (WARNER BROS. ) KEITH SWEAT (ELEKTRA )
514 | 8 | MYLOVIN' (YOU'RE NEVER, ..) 18 | 9 |12 | MAKE iT HAPPEN
EN VOGUE (ATCO EASTWEST ) MARIAH CAREY (COLUMBIA )
6|5 |6 | GOODBYE 19 | 20 { 12 | ALL WOMAN
TEVIN CAMPBELL (QWEST/WB ) LISA STANSFIELD (ARISTA )
7 | 6 | 13 | REMEMBER THE TIME 20 | 17 | 13 | BREAKIN' MY HEART
MICHAEL JACKSON (EPIC ) MINT CONDITION (PERSPECTIVE/A&M )
8 | 8 |13 | | LOVE YOUR SMILE 21|18 8 | JumpP
SHANICE (MOTOWN ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
9 | 7 |13 | BABY HOLD ON TO ME 22 | — | 11 | LIVE AND LEARN
GERALD LEVERT (ATCO EASTWEST ) JOE PUBLIC (COLUMBIA )
10 [ 11 | 13 | DON'T BE AFRAID 2321 |13 | LOVE ME
AARON HALL (SOUL/MCA ) TRACIE SPENCER (CAPITOL )
11110(5 O0L ME 24 | 23 | 11 | SAVE THE BEST FOR LAST
GERALD LEVERT (ATCO EASTWEST ) VANESSA WILLIAMS (WING/MERCURY )
12 [— | 1 | SILENT PRAYER 25|19 | 13 | SOMEBODY LOVES YOU BABY
SHANICE (MOTOWN ) PATTI LABELLE (MCA )
13 [ 15 | 13 | HERE 1 GO AGAIN Recurrents are tities which have appeared on the Monit.
GLENN_JONES (ATLANTIC ) for 20 weeks and have dropped below the top 20.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
14-ALL4-1 (Mike Ten, BMI/Biv Ten, ASCAP/K Wales,
ASCAP)

360 DEGREES (WHAT GOES ARGUND) (Rushtown,
ASCAP)

AFTER HOURS (Island, ASCAP)

AIN'T NOBODY LIKE YOU (Virgin, BMI/Buffalo Music
Factory, BMI)

AINT NO STOPPIN’ US NOW (Warner-Tamerlane,
BMI/Longitude, BMI)

ALONE WITH YOU (Al B. Sure!, ASCAP/Willaire,
ASCAP/EMI April, ASCAP)

ANOTHER CHANCE (Rambush, ASCAP/MCA, ASCAP)
BABY-BABY-BABY (Kear, BM1/Greenskirt, BMI)
BACK TO THE HOTEL (Promuse, BMI/Deep Groove,
BMI/Vouges, BMI)

BLACK PEARL (Street Knowledge, ASCAP/Down Low,
BMI)

BLUE ANGEL (Gratitude Sky, ASCAP)

BREAKDOWN (Pac Jam, BM{) WBM

BREAKOUT (Lilbert, BMI)

CAN YOU HANDLE IT (Trycep, BMi/Willesden, BMI)
COME QUT AND PLAY (Anutha, BMI/JRR, BMI)
COME & TALK TO ME (EMI April, ASCAP/DeSwing
Mob, ASCAP/Across 110th Street, ASCAP) WBM
COMMITTED (Pri, ASCAP/Worlers, ASCAP/Cososa,
ASCAP)

CROSSOVER (Paricken, ASCAP)

DEEP SEA SO BLUE (Pillage, BMI)

THE DOO-BOP SONG (Jazz Horn, BMI/Warner-
Tamerlane, BMI/Bee Mo Easy, ASCAP/EMI April,
ASCAP)

DROWNING IN YOUR EYES (EMI April, ASCAP) WBM
END OF THE ROAD (FROM BOOMERANG) (Kear,
BMi/Ensign, BMI/Greenskirt, BMI) CPP

EVER SO CLEAR (N-The Water, ASCAP)

EX GIRL TO NEXT GIRL (EM! April, ASCAP/Gifted
Pearl, ASCAP)

FLEX (Aunt Hilda, ASCAP/Zomba, ASCAP/Shadows,
BMI)

FREE YOUR MIND (Two Tuff-Enuff, BMI/Sony Songs,
BMI/Irving, BMI) CPP

GAMES (Count Chuckula, BMI/Trycep, BMI/Black
Satin, BMI/Big Giant, BM|/Warner-Tamerlane, BMI)
GET TA KNOW YA BETTA (Down Low, BMI/Marsha
Mack's, BMI}

GIVE U MY HEART (FROM BOOMERANG) (Kear,
BMI/Ensign, BMI/Greenskirt, BMI/Saba Seven, BMI)
CPP

GIVING HIM SOMETHING HE CAN FEEL (Warner-
Tamerlane, BMI) WBM

HERE WE GO AGAIN (We Be Doin’ It, ASCAP/Warner
Chappell, ASCAP)

HUMPIN' AROUND (Kear, BM!/Greenskirt, BM|/MCA,
ASCAP/Bobby Brown, ASCAP/Stylz, ASCAP) HL

| ADORE YOU (FROM MO’ MONEY) (Flyte Tyme,
ASCAP/Burbank Ptaza, ASCAP/EMI, BMI/Orange Tree,
BMI) WBM

1 COULD USE A LITTLE LOVE (RIGHT NOW) (WB,
ASCAP/Heritage Hill, ASCAP/Zomba, ASCAP/Jo Skin,
ASCAP) WBM

I'D DIE WITHOUT YOU (FROM BOOMERANG) (MCA,
ASCAP) HL

1 GOT A THANG 4 YA (New Perspective, ASCAP)

| MISSED THE BUS (So So Def, ASCAP/Fergell,
BMi/Sunset Plaza, BMI)

I'M OVERJOYED (Gimme 1/2, ASCAP/Leftover
Soupped, BMI/ATV, BMI/Welbeck, ASCAP}

I'M STILL WAITING (EMI Aprit, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP) WBM

INSIDE THAT I CRIED (Urban Tracks, BM!/Mainlot,
BMI/Donyolo, BMI)

IS THAT THE WAY (Said, ASCAP)

IT'S MY NATURE (Strange Motel,/Proper ASCAP)
I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella,
ASCAP/Warner Chappell, ASCAP/Mom & Dad, ASCAP)
I'VE BEEN WATCHIN' (Harrindur, BM!I/Joe Public,
BMI/Bonedome, BMI/Ensign, BMI)

| WANNA LOVE YOU (FROM CLASS ACT) (WB,
ASCAP/Gradington, ASCAP/MCA, ASCAP/Warner-
Tamerlane, ASCAP/Music Corp. Of America, BMI}
HL/WBM

| WANT TO LOVE YOU DOWN (Keith Sweat,
ASCAP/E/A, ASCAP/WB, ASCAP/Wokster, ASCAP)
JUMP AROUND (T-Boy, ASCAP/Soul Assasins, ASCAP)
JUS LYKE COMPTON (Protoons, ASCAP/Way 2 Quik,
ASCAP)

JUST CALL ME (John Barnes IIl, BMf)

KEEP ON WALKIN' (Last Song,/Third Coast ASCAP)
KICKIN' IT (D.A.R.P., ASCAP/Diva One, ASCAP/Polish,
ASCAP/EMI April, ASCAP)

LET'S GET CLOSER (Norcal Atlanta, BMI)

LET’S GET TO IT (Tom Sturges, ASCAP/Chrysalis,
ASCAP/Warner-Tamerlane, BMI/One Day I'm Going To
Make It, BMI} WBM

LIFT YOUR HEAD AND SMILE (Sweetness, BMI}

A LITTLE MORE LOVE (Big Life, BMI/Careers-BMG,
BMI)

LOST IN THE STORM (ADRA, BMI/Getaloadoffatso,
BMI/Trakmasterz, BMI/Tisaka, ASCAP/MCA, ASCAP)
LOVE MAKES THE WORLD GO ROUND (Jago,
ASCAP/Polygram, ASCAP)

LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP)

LOVIN’ YOU (Dickiebird, BMI/Warner-Tamerlane, BMI)
MIC CHECKA (Straight Out Da Sewer, ASCAP/EMI
April, ASCAP/Cellar Addict, ASCAP/Sewar Slang,
ASCAP/EMI Blackwood, BMI/Christopher Charity,
BMI/Derek Lynch, BMI) wWBM

MONEY CAN'T BUY YOU LOVE (FROM MO’ MONEY)
(Flyte Tyme, /Rated RT./Burbank Plaza,ASCAP) WBM
MUST BE REAL LOVE (ATV, BMi/Leftover Soupped,
BMI/Music Corp. Of America, BMI/Welbeck,
ASCAP/Gimme 1/2, ASCAP/MCA, ASCAP/Full Keel,
ASCAP/Must Be Marvelous, ASCAP) WBM

MY KINDA GIRL (Trycep, BMI/Willesden, BMI)

OH MY LOVE (Gamble-Huff, ASCAP)

ONE NITE STAND (EM!I April, ASCAP/Across 110th
Street, ASCAP/Father M.C., ASCAP/WB, ASCAP/Frank
Nitty, ASCAP/Joe’s Songs, ASCAP) WBM

PEOPLE EVERYDAY (EMI Blackwood, BMI/Arrested
Development, BMI) wBM

PICK IT UP (Zig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac
Jam, BMI)

QUICKIE (P-Blast, ASCAP/Zomba, ASCAP/Doc Ice,
BMI/Willesden, BMI)

REAL LOVE (Peljo, BMI/Scottsville, BMI/Walter
Simmons, BM1)

REAL LOVE (Music Corp. Of America, BMI/Second
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ElE|8 E|l2|3
|2 |lw z2|F|o
o |5 | & | TITLE o |5 | &5 TITLE
I|<|% | arTisT (LABEL Z [ < | % | arTisT (LaBEL)
GIVE U MY HEART
* & NO.1 * & A 6z BABYFACE/T. BRAXTON (LAFACE/ARISTA )
END OF THE ROAD 9 weeks at No. 1 I'VE BEEN SEARCHIN'
1|1 [10 govzy MEN (BIV 10/MOTOWN ) 3313313 GLENN JONES (ATLANTIC )
2| 2 | 8 | PEOPLE EVERYDAY 40 |37 | 9 | MIC CHECKA
ARRESTED DEVELOPMENT (CHRYSALIS ) DAS EFX (ATCO EASTWEST ) N
313 [13] JUMP AROUND 41 |40 [ 11 | IT'S MY CADILLAC
| HOUSE OF PAIN (TOMMY BOY ) MC NAS-D & DJ FRED (PANDISC )
4 | 4 | 8 | REALLOVE 42 |39 | 8 | BREAKDOWN
MARY J. BLIGE (UPTOWN/MCA ) LUKE (LUKE )
5| 6 | 8 | SLOWDANCE (HEY MR.DJ 43 | 34 [ 10 | SEXY MF
R.KELLY & PUBLIC ANNOUNCEMENT (JIVE ) PRINCE & THE N.P.G. (PAISLEY PARK/WB )
()]s |13 BACK TO THE HOTEL 44 (43| 5 | KICKIN'IT
N2DEEP (PROFILE ) AFTER 7 (VIRGIN )
HUMPIN' AROUND AIN'T NOBODY LIKE YOU
ViTLE BOBBY BROWN (MCA ) 351 3 | miki HOWARD (GIANT/REPRISE )
8 | 5 |13 | BABY-BABY-BABY 46 [ 42 | 11 | THE DOO-BOP SONG
TLC (LAFACE/ARISTA ) MILES DAVIS (WARNER BROS., )
9 |11 | 8 | SHE'S PLAYING HARD TO GET 47 | 44 | 13 | GHETTO RED HOT
HI-FIVE (JIVE ) SUPER CAT (COLUMBHA )
10| 9 |11 | CROSSOVER 48 149 | 9 | YM STILL WAITING
EPMD (RAL/CHAOS ) JODECH (UPTOWN/MCA )
RIGHT NOW HERE IT COMES
(D 13| 6 AL B. SURE! (WARNER BROS. ) 52 | 6 | mCsercH (RAL/CHAOS )
(i(30| 3 RUMP SHAKER 50 | 31 [ 13 | KEEP ON WALKIN'
WRECKX-N-EFFECT (MCA ) CECE PENISTON (A&M )
YOU REMIND ME BLOW YOUR MIND
13112113 MARY ). BLIGE (UPTOWN/MCA ) (5D 58 | 2 REDMAN (RAL/CHAOS )
BABY GOT BACK HOT SEX
8]10413 SIR MIX-A-LOT (DEF AMERICAN/REPRISE ) (52)[53 | 3 A TRIBE CALLED QUEST (JIVE )
15|16 | 4 WHAT ABOUT YOUR FRIENDS (5 1 | 'MISSED THE BUS
TLC (LAFACE/ARISTA ) - KRIS KROSS (RUFFHOUSE/COLUMBIA )
16 |14 | 6 | ALONE WITH YOU 54 (38 | 9 | HOLLYWOOD PARADOX
TEVIN CAMPBELL (QWEST/WB) THE COLLEGE BOYZ (VIRGIN )
| WANNA LOVE YOU LOVIN' YOU
D] 18| 8 JADE (GIANT/REPRISE ) (5562 | 5 SHANICE (MOTOWN )
EVER SO CLEAR WHERE THEY AT
181216 BUSHWICK BILL (RAP-A-LOT/PRIORITY ) (36 66 | 11 D.J. JIM) (AVENUE )
19|23 | 9 | 360 DEGREES (WHAT GOES ...} 57 | 46 | 13 | THE BEST THINGS IN LIFE ARE FREE
GRAND PUBA (ELEKTRA ) B L. VANDROSS/ J. JACKSON (PERSPECTIVE )
20 | 15 | 13 | GIVING HIM SOMETHING HE ... 58 | 47 | 11 | MONEY CAN'T BUY YOU LOVE
EN VOGUE (ATCO EASTWEST) RALPH TRESVANT (PERSPECTIVE/A&M )
JUS LYKE COMPTON EX GIRL TO THE NEXT GIRL
ey e DJ QUIK (PROFILE ) 67 | 4 | GANG STARR (CHRYSALIS/ERG )
22|19 |13 | WARM IT UP 60 | 48 (10 | JAM
KRIS KROSS (RUFFHOUSE/COLUMBIA ) MICHAEL JACKSON (EPIC )
MR. LOVERMAN | ADORE YOU
O ENE SHABBA RANKS (EPIC ) 73 | 2 | CARON WHEELER (PERSPECTIVE/A&M )
1-4-ALL-4-1 YEAH, YEAH, YEAH!
Zipsy 3 EAST COAST FAMILY (BIV 1 0/MOTOWN ) — | ! | voices (200)
E & TALK TO ME THE WAY LOVE GOES
BN 13 Jcc%'E‘cs (UPTOI;:(N /MCA ) (63[ 69| 9 BRIAN MCKNIGHT (MERCURY )
26 | 26 [ 10 | 1COULD USE A LITTLE LOVE 64 [ 56 | 8 | REAL LOVE )
FREDDIE JACKSON (CAPITOL ) LORENZO (ALPHA INT'L/PLG )
27 | 22 | 13 | THEY WANT EFX 6559 (13 | Jump
DAS EFX (ATCO EASTWEST ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
28 | 27 | 6 | ONE NITE STAND 66 | 71 | 5 | MY KINDA GIRL
FATHER M.C. (UPTOWN/MCA ) RUDE BOYS (ATLANTIC )
()] 35| 3 FREE YOUR MIND 67 | 54 | 13 | HONEY LOVE
EN VOGUE (ATCO EASTWEST ) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE )
FLEX WORK TO DO
@ 41| 4 MAD COBRA (COLUMBIA ) @ —11 VANESSA WILLIAMS (WING/MERCURY )
1 | 'D DIE WITHOUT YOU 69 (61 | 3 | COMMITTED
== P.M. DAWN (GEE STREET/LAFACE/ARISTA ) THIRD WORLD (MERCURY )
THEY REMINISCE OVER YOU LATIN LINGO
b ] PETEROCK & CL. smc?om (ELEKTRA ) — 1_ | CYPRESS HILL (RUFFHOUSE/COLUMBIA )
45 | 3 | SWEET NOVEMBER 71|57 | 13 | | WANT TO BE FREE
TROOP (ATLANTIC ) TOO SHORT (JIVE )
(30| 68 | 2 GAMES 72172 | 2 | TRUE FUSCHNICK
CHUCKII BOOKER (ATLANTIC ), FU-SCHNICKENS (JIVE )
WELCOME TO THE GHETT! 4 | CLEAN UP MAN
5 ?2 I SPICE 1 (TRIAD/JIVE ) o et WILLIE D. (RAP-A-LOT/PRIORITY )
36 |29 | 13 | WISHING ON A STAR 74 1 60 | 13 | SILENT PRAYER
THE COVER GIRLS (EPIC ) SHANICE (MOTOWN )
(G| 50 | 3 WOULD | LIE TO YOU? 75|74 | 3 | YOU CAN MAKE THE STORY RIGHT
CHARLES & EDDIE (CAPITOL ) CHAKA KHAN (WARNER BROS. )

(O Singles with increasing sales. © 1992, Billboard/BPI Communications and SoundScan. Inc.
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Generation Rooney Tunes, BMI) HL

RIGHT HERE (Bam Jams, BMI)

RIGHT NOW (Al B. Sure!, ASCAP/Willarie, ASCAP/EMI
April, ASCAP/Across 110th Street, ASCAP) HL

ROOM 252 (Virgin Songs, BMI/R.D. Britt,
BMI/Shockiee, BMI)

RUMP SHAKER (EMI April, ASCAP/D. Wynn,
ASCAP/Zomba, ASCAP/Abdur Rahman, ASCAP)

SEX ON THE BEACH (Warner-Tamerlane, BMi/Chicago
Bros., BMI/Cheryl Are You Listening, ASCAP) WBM
SHE’S PLAYING HARD TO GET (Zomba, ASCAP/RHO,
ASCAP) CPP

SKEEZA (Sons Of K-oss, ASCAP)

SLOW DANCE (HEY MR. DJ) (Willesden, BMI/R Kelly,
BMI|/Zomba, ASCAP/310 Jammin’, ASCAP)
SOMEONE TO HOLD (M Carey, BMI/Sony Songs,
BMI/WB, ASCAP/Wallyworid, ASCAP) WBM

STAND BY MY WOMAN (ATV, BMI/Leftover Soupped,
BMI/Music Corp. Of America, BMI/Weibeck,
ASCAP/Gimme 1/2, ASCAP/MCA, ASCAP/Baby Ann,
ASCAP/Nu Zuiu, BMI)

SWEET NOVEMBER (Kear, BMI)

TEAR IT UP (ON OUR WORST BEHAVIOR) (FROM
BEBE'S KIDS) (Famous, ASCAP/Big H,
ASCAP/Teaspoon, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/So So Def, ASCAP/EMI April,
ASCAP/Ensign, BMI/Suga Wuga, BMI) CPP

THREE'S A CROWD (Nato/Visions-USA, ASCAP)
THROUGH THE TEARS (Captain Z, ASCAP/MCA,
ASCAP/Joymel-EMI, ASCAP)

TIL YOU COME BACK TO ME (Warner-Tamertane,

R

ASCAP/Kings Kid, BMI/Faithful Works, BMI/Mizmo,
BMI/EMI Blackwood, BMI/Steve Harvey, ASCAP)
WBM

TOSS IT UP (Salaam Remi,/Zhigge Ears, ASCAP)
TOUCH YOU THERE (Leorose, BMI/Too Smooth,
BMI/Armacien, BMI)

TRIPPIN OUT (Flow Tech, BMI/EMI Blackwood,
BMIi/Music Corp. Of America, BMI/Second Generation
Rooney Tunes, BMI) WBM

TRY MY LOVE (Stone Jam, ASCAP/Ness, Nitty &
Capone, ASCAP/WB, ASCAP/African Love, BMI)
WARM IT UP (EMI April, ASCAP/So So Def,
ASCAP/House Of Fun, BMI) WBM

THE WAY LOVE GOES (Pri, ASCAP/Let’s Have Lunch,
ASCAP/Rejoice, BMI)

WELCOME TO THE GHETTO (Wiliesden,
BMI/Amirakami, BMI/Jobete, ASCAP/Flyte Tyme,
ASCAP/Avant Garde, ASCAP) WBM/CPP

WHAT ABOUT YOUR FRIENDS (D.A.R.P., ASCAP/Diva
One, BMI/Pebbitone, ASCAP/ Tizbiz, ASCAP)

WHEN YOU LOVE SOMEBODY (Zomba, ASCAP/Good
Singie, ASCAP/AImo, ASCAP) CPP

WORK T0 DO (Ronnie Runs, ASCAP)

WOULD | LIE TO YOU? (Virgin, BMI)

YEAH, YEAH, YEAH! (Voices, BMI)

YOU CAN MAKE THE STORY RIGHT (Zomba,
ASCAP/Public Eye, ASCAP/Goodness, ASCAP)

YOU ME (Trycep, BMI/Wiliesden, BMI)

YOU REMIND ME (FROM STRICTLY BUSINESS) (WB,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP) WBM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

| r ®
FOR WEEK ENDING OCT. 3, 1992 ™
48 | 53 | ¥4

Billseard.

ECORD
RETALING
DIRECTORY

MUSIC/VDEO DEA!
& CHAIN HEADQU

IF YOU SELL TO OR SERVICE
RECORD RETAILERS—READ THIS!

Billboard’s 1992 RECORD RETAILING DIRECTCRY is here! This year’s edition has over
7,000 completely updated record retailing and chain headquarter listings—including phone

numbers, fax numbers, store buyers, store planners and lots more!
To order your copy call 1-800-223-7524 or 1-201-363-4156.

Or send check or money order for $99 plus $3 shipping ($8 for international orders) to:
Billboard Directories « P.O. Box 2016 « Lakewood, NJ 08701

NY, NJ, CA, TN, MA, IL & DC residents please add applicable sales tax.

Order bulk copies for your entire sales staff—Call for special rates!

6 QUAD FORCE ATTITUDE 14002* (9 98/14.98) FEEL THE REAL BASS 48
z THE BRAND NEW HEAVIES .
» % [ 8 49 L 52 b DELICIQUS VINYL 921 78*/ATLANTIC (9,98/13,98) HEAVY RHYME EXPERIENCE: VOL. 1 49
X > .
owlHH|E gl¢ % ARTIST TITLE E 2 NEW ) ! | PUBLIC ENEMY DEF JAM 53014/CHAOS (10.98 EQ/15.98) GREATEST MISSES | 50
E2132|J2] 25| (aseL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
T o T s GBD| 67 | — | 2 | MADCOBRA coLUMBIA 52751 (9.98 EQ/13.98) HARD TO WET, EASY TODRY | 51
i 52 45 41 3 | MICHAEL JACKSON A ® EPIC 45400 (10
@ ? 3 8 MARY J. BLIGE UPTOWN 10681 */MCA (9.98/15.98) 1 week at No. 1 WHAT'S THE 4117 1 i AR DALY DANGEROUS 1
53 58 53 20 MC BREED wRAP 8109*/ICHIBAN (9.98/15.98) 20 BELOW 40
2 1 1 12 SOUNDTRACK A LAFACE 26006*/ARISTA (10.98/15.98) BOOMERANG 1
@ : 5 ; === —— Ep— 4 54 52 51 8 THIRD WORLD MERCURY 510279+ (9.98 £Q/13.98) COMMITTED 51
Y BR MCA 10417 {10.98/15.98)
S RESIEDIDEVEIOFMENT & 4 55 49 44 22 SOUNDTRACK SOLAR 75330/EPIC (10.98 EQ/15.98) DEEP COVER 9
3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . .
J ) . 25 | CRRYSALIS 219257/ERG (998/13.8 56 | 47 | 42 | 16 | MARIAH CAREY A COLUMBIA 52758~ (7.98 EQ/9.98) MTV UNPLUGGED EP 16
5 6 4 29 | TLC A LAFACE 26003*/ARISTA (9.98/13.98) OOOO00HHH...ON THE TLC TIP 3 57 | 54 | 48 ] DAVID BLACK BUST IT 98015- (9.98/13.98) LOVIN' AIN'T EASY | 43
6 7 6 8 | EPMD RAL 52848/CHAOS (10.98 EQ/15.98) BUSINESS NEVER PERSONAL b 58 | 55 | 58 | 52 | CYPRESS HILL @ RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13 98) CYPRESS HILL 4
R. KELLY & PUBLIC ANNOUNCEMENT @ 'gQ’ LEY BROTHERS FEATURING
T | 8 | 7 | 34 licuiaeoroanaon BORN INTO THE '90'S | 3 59 | 481 | 35 | 16 | JHEISLERBROTHERS FEATURING RONALDISLEY TRACKS OF LIFE | 19
8 3 i 13 SOUNDTRACK A PERSPECTIVE 1004*/A&M (10.98/15 98) MO MONEY 2 60 57 50 44 LISA STANSFIELD @ ARISTA 18679 (10.98/15.98) REAL LOVE 6
9 g 9 | 26 | ENVOGUE A ATCO EASTWEST 921217 (10.98/15.98) FUNKY DIVAS 1 65 | 56 | 13 | TYRONE DAVIS iCHIBAN 1135+ (9.98/15.98) SOMETHING'S MIGHTY WRONG | 55
11 | 15 | 6 | FREDDIE JACKSON CAPITOL 96859" (10.98/15.98) TIME FOR LOVE | 10 62 | 61 | 67 | 7 | TOTALLY INSANE in-AMINUTE 7700 (9.98/14.98) DIRECT FROM THE BACKSTREET | 61
11 | 10 | 10 | 25 | KRIS KROSS A ® RUFFHOUSE 48710*/COLUMBIA (10,98 EQ/15 98) TOTALLY KROSSED OUT | 1 63 | 60 | 55 | 29 | FU-SCHNICKENS JIve 41472" (9.98/13.98) F.U- DON'T TAKE IT PERSONAL | 13
64 56 | 49 19 | GROVER WASHINGTON, JR. COLUMBIA 48530 (10.98 EQ/15.98) NEXT EXIT 26
12 13 12 10 | TOO SHORT @ JivE 41467 (10.98/15.98) SHORTY THE PIMP 11 V)
71 82 4 ART PORTER VERVE FORECAST 511877*/VERVE (9.98 £0/13.98) POCKET CITY 65
13 12 11 24 DAS EFX @ ATCO EASTWEST 91827* (9.98/13.98) DEAD SERIOUS 1
p 7 m 66 62 70 32 | LUKE LUKE 118* (1098/15.98) | GOT SHIT ON MY MIND 20
1 15 16 SPICE 1 TRIAD 41481 +/JiVE (9,98/13.98) SPICE 1
67 59 60 24 | THE COLLEGE BOYZ VIRGIN 86225 (9.98/13.98) RADIO FUSION RADIO 25
@ 17 21 7 EAST COAST FAMILY BV 10 6352*/MOTOWN (9.98/13.98) EAST COAST FAMILY VOLUME ONE 15 8 | 2 ZHIGGE POLYDOR 5132417716 (9.98/13.08) Moo 68
16 | 14| 13 | 8 | DJQUIKPROFILE 1430° (1098/1598) WAY2FONKY | 13 69 | 69 | 64 | 22 | MELI'SA MORGAN PENDULUM 612737/ELEKTRA (9 98/15.98) STILL IN LOVEWITHYOU | 38
A| 20 | 6 | HI-FIVE JIvE 41474 (10.98/15 98) KEEP IT GOIN' ON 17 70 | 66 | 65 | 56 | VANESSA WILLIAMS A WING 843522/MERCURY (10,98 EQ/15.98) THE COMFORT ZONE 1
18 | 18 | 18 | 67 | JODECI A UPTOWN 10198/MCA (9.98/13 98) FOREVER MY LADY | 1 71 | B4 | 62 | 70 | BOYZII MEN A * moTowN 6320+ (9.98/13.98) COOLEVHIGHHARMONY | 1
19 | 16 | 14 | 12 | MCREN A RUTHLESS 53802/PRIORITY (6.96/19.98) KIZZ MY BLACK AZZ | 10 @2 79 | 80 | 5 | HIGHLAND PLACE MOBSTERS LAFACE 26004 -/ARISTA (9.98/13.98) 1746DCGA30035 | 72
33 | 61 | 4 | AFTER 7 viRciN86349- (@ 98/13.98) TAKIN' MY TIME | 20 (3] 76 || BL.) -4 | GLARENCE CARIER HAVE YOU MET CLARENCE CARTER..YET? | 73
21 | 22 | 24 | 11 | BRIAN MCKNIGHT MERCURY 848605- (.98 £Q/13.98) BRIAN MCKNIGHT | 21 74 | 72 | 66 | 21 | BROTHERHOOD CREED GASOLINE ALLEY 10574*/MCA (9.98/1598)  BROTHERHOOD CREED | 29
2 19 17 15 E&IE;}%S&& (Cl.oL.gglllwsog%TH MECCA AND THE SOUL BROTHER 7 75 74 72 50 PATTI LABELLE @ MCA 10439 (9.98/13.98) BURNIN' 9
= — = 6 | 73| 71 9 ME PHI ME RCA 610367 (9.98 13.98) ONE | 71
23 21 22 8 HOUSE OF PAIN TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 19
A a P ” o @D 84 | 83 | 23 | POISON CLAN LUKE 3006* (9 98/15.98] POISONOUS MENTALITY | 62
HABBA RANKS £PIC 52443 (9.98 EQ/13.98) H -VOL.
~ 18 77 84 5 CRIMINAL NATION NASTYMIX 7107*ICHIBAN (9.98/15.98) TROUBLE IN THE HOOD 77
25 26 29 9 LORENZO ALPHA INTERNATIONAL 781000°/PLG (9.98 EQ/13.98) LORENZO 25 o | 2 T e ur e e T 7
% a7 a 16 | TROOP ATLANTIC 82393 (10.98/15.98) DEERA o 80 70 68 10 RON C PROFILE 1431+ (9.98/15.98) BACK ON THE STREET 58
i 23 23 23 CHAKA KHAN WARNER BRDS. 26296 (10.98/15.98) THE WOMAN | AM 9 81 75 5 3 | JOEPUBLIC colleh iGeos: B BENTI5S: QL PUBLIC 23
28 | 28 | 28 | 10 | MILES DAVIS WARNER BROS. 26938 (10.98/15.98) DOO-BOP 28 92 | 89 3 A STIR O A O e EToN, a2
29 | 29 | 26 | 31 | CECEPENISTON @ AgM 5381*(9.98/13.98) FINALLY | 13 83 | 68 | 63 | 44 | SHANICE ® MOTOWN 6319* (9.98/13.98) INNER CHILD | 13
30 | 32 | 34 | 44 | TEVIN CAMPBELL @ QWEST 26291*/WARNER BROS. (9.98/15.98) TEVIN. 5 84 | 78 | 76 | 43 | KEITH SWEAT A ELEKTRA 612167 (10.98/15.98) KEEP IT COMIN' 1
31 | 25 | 19 | 13 | ERICB. & RAKIM MCA 10594 (9.98/15.98) DON'T SWEAT THE TECHNIQUE 9 % | — 2 DON-E GEE STREET/ISLAND 512725*/PLG (9.98/13.98) UNBREAKABLE | 85
32 | 30 | 31 | 13 | N2DEEP pROFILE 1427+ (9.98114.98) BACK TO THE HOTEL | 30 86 | 80 | 86 | 1l | DJFURYONTOP90I1(998/15.98) FURIOUS BASS | 71
AR A I o RUDE HOUSE | 33 NEWD | | | WILLIE D. RaP-A-LOT 57188/PRIORITY (9.98/15.98) M GOIN' OUT LIKA SOLDIER | 87
88 95 10 | MR. FINGERS MCA 10571 (9.98/15 98 67
39 59 4 FATHER M.C. UPTOWN 10542/MCA (9.98/15.98) CLOSE TO YOU 34 £ MGATIDS 7l i8] JATRODUCTION
89 83 69 13 YO-YO ATCO EASTWEST 92120+ (9.98/15.98) BLACK PEARL 32
B[ 63 | — | 2 | CHUBBROCK SELECT 61299/ELEKTRA (9.98/15 98) | GOTTA GET MINE YO! | 35 S o o — T
. INTERSCOPE 91763*/ATLANTIC (9.98/13.98) H INC.
36 31 30 11 NAJEE EMI 99400+/ERG (10.98/15.98) JUST AN ILLUSION 25
91 87 73 20 SOUL I} SOUL VIRGIN 86251+ (9.98/13.98) VOLUME 1l JUST RIGHT 32
BD| 43 | 78 | 3 | MCSERCH DEF Jam 52964/CHAOS (9 98 E/15.98) RETURN OF THE PRODUCT | 37 ST - - =
NISE LASALLE MALACO 7464 (9.98/15.98) LOV RIGHT
s i W Sl L SCRERICATCRvanle SRl e DON DADA < 93 90 75 9 HO FRAT HO! BUST IT 95384* (9.98/13.98) HO FRAT HO! 63
: 4* (9. B )
DAILY 4
39§42 §43 L 80 1) GANGISTARRICHRISANS 2U010/ERGIE: 5813 R gl el ML 94 | 85 | 78 | 24 | ALYSON WILLIAMS OBR 45417+COLUMBIA (9.98 EQ/13.98) ALYSON WILLIAMS | 31
40 | 38 | 37 | 13 | AL JARREAU REPRISE 26849 (10.98/15.98) HEAVEN AND EARTH | 30 NEW p 1 BOBBY CALDWELL SIN-DROME 8893+ (9 98/15 98) STUCKONYOU | 95
41 | 41 46 | 48 | GERALD LEVERT @ ATCO EASTWEST 91777+ (10.98/15.98) PRIVATE LINE 1 NEW ) 1 MIKI HOWARD GIANT 24452~/REPRISE (9.98/15.98) FEMME FATALE 9%
42 20 38 15 MEN AT LARGE ATCO EASTWEST 92159 (9.98/13.98) MEN AT LARGE 24 97 93 91 28 | THE HARD BOYS A.E.I 4120%/ICHIBAN (8.98/15.98) A-TOWN HARD HEADS 42
43 | 46 | 47 | 7 | CHARLIE WILSON BON AWl 105877/MCA (9.98/15.98) YOU TURN MY LIFE AROUND | 43 98 | 94 | 92 | 26 | M.C. BRAINS vOTOWN 6342 (9.98/13.98) LOVERS LANE | 31
44 | 35 | 32 | 18 | XCLAN POLYDOR 513225+/PLG (9.98 EQ/13.98) xopus | 11 9 | 81 | 77 | 16 | K-SOLOATLANTIC 82388 (9.98/15.98 TIMESUP | 36
100 | 97 99 23 | BASS PATROL JOEY BOY 3004 (8.98/13 98) THE KINGS OF BASS 63
45 44 39 32 | GLENN JONES ATLANTIC 82352 (10.98/15.98) HERE | GO AGAIN 22 E 8 K
. " C) Albums with the greatest sales gains this week. @ Recording Industry Assn Of America (RIAA) certification for sales of 500,000 units. A RIAA
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Newsmakers

Sony Music

Sony Music Distribhutes Sales Awards

TORONTO—Scany Music’s distribution, marketing, and promotion staffs came together Aug.
26-29 at the Westin Harbour Castle Hotel here for the annual Sony Music Distribution mar-
keting meetings. Highlights included presentation of awards for outstanding sales achieve-
ment and live performances by Shabba Ranks, Soul Asylum, Donovan, Regina Belle, Shawn
Colvin, Kirk Whalum, and many other Sony artists.

Grammy-winning reggae star Shabba Ranks is congratuiated after his
performance at the closing ceremoniss. Shown, from left, are Paul Smith,
president, Sony Music Distribution; Richard Griffiths, president, Epic Associated/
executive VP, Epic; Tommy Mottola, president, Sony Music; Ranks; Hank
Caldwell, senior VP of black music, Epic; and Dave Glew, president, Epic.

The staff of the Mid-Central branch
cheers as branch manager Jim Hawn,
right, accepts the award for Sony
Music distributor of the year on behalf
of the branch.

Members of Epic Associated group Rage Against The Machine socialize after
performing at the conference. Shown, from left, are Michael Goidstone, VP of
A&R, Epic Associated; Warren Entner, the group’s manager; Dave Glew,
president, Epic; Richard Griffiths, president, Epic Associated/executive VP, Epic;
band members Zack de la Rocha, Timmy C, and Brad Wilk; Tommy Mottola,
president, Sony Music; band member Tom Morello; and Paul Smith, president,
Sony Music Distribution.

Sony Nashville artist Collin Raye chats with executives after performing at the
conference. Shown, from left, are Tommy Mottola, president, Sony Music; Raye;
Roy Wunsch, president, Sony Nashville; and Paul Smith, praesident, Sony Music
Distribution.

“All | Want” at the Sony Music convention. Shown, from left, are Paul Smith,
president, Sony Music Distribution; Chris Blake, manager; Tommy Mottola,
president, Sony Music; band members Glen Phillips and Todd Nichols; Don
lenner, president, Columbia Records; and band members Randy Guss and Dean
Dinning.

Joe Carroll of the Mid-Central branch
receives the award for Epic Records
Sony usic local promotion manager of the year.

After performing at the conference, members of Columbia group Soul Asylum
discuss their upcoming album, “Grave Dancers Union.” Shown, from left, are i ]
band member Dan Murphy; Don lenner, president, Columbia Records; band Sony Music Entertainment chairman Jim Burruss is named Columbia P-O-P local promotion manager of the year.

member Dave Pirner; Kim White of Addis Weschier Management; band Michael P. Schuthof, left, discusses Shown, from left, are Rich Kudolla, VP of sales, Columbia; Don lenner,
members Grant Young and Karl Mueller; Tommy Mottola, president, Sony business with Sony Music Canada president, Columbia; Eddis Fugh, senior VP of black music promotion, Columbia;
Music; and Paul Smith, president, Sony Music Distribution. president Paul Burger. Burruss; and Burt Baumgartrier, senior VP of promotion, Columbia
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Dance

ARTISTS & MUSIC

Orchestra 7 Leads Album Alert; Getting ‘Excited’

ALTHOUGH there is no denying
that dance music continues to rely
more on singles action than album
sales, we have been struck by the re-
cent influx of sturdy long-players
born out of clubland. The notable
common denominator of these sets is
they are not merely a few singles pad-
ded by filler: They stand tall as com-
plete pieces of work. Even the compi-
lations are better conceived and more
consistent than in the past. Could be
the start of a lovely new trend.

At the top of the heap is “Liquid
Paradise” by Orchestra 7 (SoHo
Sounds), the latest act masterminded
by exalted producer/remixer Roger
S. With the aid of Latin siren Kat-
hee’s seductive purrs and groans, he
has created a set of complex deep-
house jams that is similar in concept
to classic long-players by Cerrone
and the Salsoul Orchestra. Not re-
ally for mainstream minds, cuts like
“A Fantasy,” “Love In D-Minor (Part
2),” and “Baseline” will heat up un-
derground programs with ease. Will
further solidify Roger’s stature as a
producer, and hopefully provide
SoHo Sounds with a much-deserved
hit.

After being dormant on the club tip
for a while, Jive Records steps back
into the arena with “Voodoo Soul,” a
plush, R&B-anchored album by U.K.
duo YoYo Honey. Exotic beauty
Anita Jarrett has an equally gor-
geous voice that’s often reminiscent
of Caron Wheeler. She’s comple-
mented by partner Mani Shoniwa’s
well-crafted, jazz-spiced composi-
tions. Ex-Chimes member Michael
Peden fleshes out Shoniwa’s ideas
with rich, shuffling rhythms and ca-
ressing strings. The first single,
“Groove On,” has already clicked with
DJs abroad and is now poised for
late-night play here. Also primed for
release are the title track, which

takes the vibe of Soul II Soul’s
“Keep On Walkin’” to a new level,
and the deliciously retro “Don’t Come
To Leave.” A virtually flawless debut.

Although producer/songwriter
Steve Hillage is better known in col-
lege radio circles for his work with
the now-defunct rock band Gong,
he’s now slowly starting to win fans in
clubs under the guise of 777. On his
sterling Caroline debut album of the
same name, Hillage has assembled a
glittery cast of collaborators, includ-
ing the Orb’s Alex Paterson, Der-
rick May, Paul Oakenfold, and
Youth, to concoct techno and deep-
house tracks that are far more com-
plex and adventurous than most of us
are used to. Besides “Altitude,” a cult
fave featuring vocals by Ultra Nate,
there is a nearly bottomless bag of
possible singles to choose from. Our
picks are the urban-ized “Strange
Quotations” (which has a silky vocal
by the long-absent Ulo Rowe), and
the rave-friendly “Dog” at the top of
the list. An enriching aural experi-
ence.

Italo-house act the 49ers return to
the States with “Playing With My
Heart” (Great Jones), an album that
creatively surpasses their fine 1991
eponymous set. New permanent front
woman Anne-Marie Smith gives the
act an essential depth—both vocally
and visually. Among the bright spots
are “Walking Down” and “Every
Beat Of My Heart,” on which she
belts as if her life depended on it.
Tragically, “Got To Be Free” got lost
in the shuffle not long ago. We pre-
dict, however, that Kenny Gonzalez
and Louie Vega’s smokin’ remixes of
“The Message” will rise above the
competitive ranks.

Freestyle diehards have recently
begun to feast on “Hands Off,” the
full-length debut by Laissez Faire
(Metropolitan, Newark, N.J.)—and
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TRAX

by Larry Flick

with good reason. Here we have a set
that flies in the face of folks who re-
gard the genre as second-rate, if not
creatively dead. Primarily produced
by Joey Gold, “Hands Off” overflows
with slammin’ jams that lock conta-
gious hooks into kinetic grooves.
Added pleasure comes from the fact
that the group, identified only as
Marlo, Gina, and Jennifer, delivers
potential club and radio hits such as
“To Be In Your Arms,” “Tuesday’s
Gone,” and “After The Lovin’,” with
full and assured voices. A pure de-
light.

Arista drops a pair of EPs worth
investigating. The first is “Jump” by
Los Angeles-based hip-hop/techno
act the Movement. Rapper Hazze,
DJ Richard “Humpty” Vision, and
keyboardist A.J. Mora combine their
talents for seven caustic cuts that flirt
with pop radio by glossing each of
them with catchy melodies. Best of
the bunch is the ragga-flavored “Tell
Tu Mama.”

Next is “Moodfood” by Mood-
swings, aka London duo J.F.T. Hood
and Grant Showbiz. Here, new-age
ambiance softens edgy electro beats.
Import-savvy DJs already know
“Spiritual High,” featuring Chrissie
Hynde, which is a little more than a
year old, though “Skinthieves,” with a
guitar solo by Jeff Beck, is a new and
notable track.

On the compilation front, Caroline
and acclaimed Belgian Antler-Sub-
way Records join forces for “Techno
Mancer,” one of the best albums of its
kind in months. Familiar cuts such as
“Rough Sex” by Lords Of Acid and
“Running Out Of Time” by Digital
Orgasm are balanced by lesser-
knowns like “Free The World” by
Oliver Adams and “Jungle People”
by Zafari. The true allure of “Techno
Mancer,” the first in a series of com-
pilations coming from the two labels,
is that it swerves away from paint-by-
numbers music and mines new and in-
teresting territory.

With “Respect For France,”
FNAC Music offers an eye-opening
glimpse into French dance music. Ga-

rage, house, and techno are repre-
sented with fine tracks by Laurent
Garnier (“Storm”), Beckie Bell
(“Movin’ Up”), and Deepside (“Shud-
der”). Could do the trick in generat-
ing some much-needed credibility for
the country’s club scene.

THE SINGLE LIFE: Single-of-the-
week honors go to Mike Pickering
and his fab act, M-People, for “Ex-
cited” (Arista, U.K.)—yet another in
an ever-growing string of brilliant ef-
forts. As in the past, he lays a sturdy
house foundation, covering it with an
appetizing blend of retro-soul/disco
influences, and memorable melodies.
An instant smash, “Excited” comes in
four markedly different mixes, cater-
ing to both pop and underground pro-
grammers. If only a U.S. major would
finally get a clue and give Pickering
a deal.

Steve Anderson and Dave Sea-
man, aka Brothers In Rhythm, mo-
mentarily pause from recording their
first album for Island to drop “The
Mighty Ming!” (Stress, U.K.) under
the moniker Brothers Love Dubs.
The track is an invigorating hard-
houser, etched with a understated
techno flavor. Tough enough to click
along the underground, although
Anderson and Seaman’s natural pop
intuition bleeds into the cut and ren-
ders it bright enough for mainstream
play. Don’t miss the equally potent
and loopy “Right Up There Forever”
on the flip side.

New York’s E-Legal Records ap-
pears to have another smash on its
hands with “Tumblin’ Down” by Her-
mann. Possessing a distinctive bari-
tone and a gift for jazz-scatting, the
singer glides atop a percolating deep-
house groove with considerable multi-
format potential. MK, Funky Felix,
and Jim “Bonzai” Caruso (who gets
our vote as this season’s most promis-
ing new producer/remixer) contribute
strong mixes—any of which could be
edited down for crossover radio play.
Keep an eye (and ear) on this one.

Venturing off into a different direc-
tion, we warmly recommend ‘“Sweet
Lullaby” by Deep Forest (Columbia,
Germany), a soothing, down-tempo
gem that merges elements of hip-hop,
world-beat, and new-age music. A
softly chanted chorus is a cushion for
a haunting African incantation that
serves as the lead vocal. Jam El Mar
weaves three lovely, early-a.m. re-
mixes, which will appeal to DJs who

embraced “Sadeness” by Enigma last
year.

TID-BEATS: We're relieved that the
merging of Virgin and Charisma has
not resulted in any dance department
dismissals. Instead, Virgin’s Rick
Squillante has been upped to national
director of dance music, while Cha-
risma’s Peter Albertelli has been na-
med East Coast dance promotion man-
ager. They’ll combine efforts on
current releases by MK, Altern §,
Neneh Cherry, Inner City, Definition
Of Sound, Ryuichi Sakamoto, and
the More Protein U.K. label roster . . .
Latin club vixen India twirls back to
her roots for “Llego La India” (Sony
Discos), a collaboration with Grammy-
winning producer/pianist Eddie Pal-
mieri. She sounds at home amid tradi-
tional salsa and merengue arrange-
ments. An inspired outing that could
lure a whole new audience to the genre.

Hot Dance Breakouts

CLUB PLAY

A LITTLE LOVE AURRA saLsouL

PEACE & LOVE INC. INFORMATION
SOCIETY tommy BOY

REAL LOVE MARY J. BLIGE upTOowN
SEE THE DAY ANN CONSUELO BiG BeAT|

J'II\"FE(UE FUSCHNICK FU-SCHNICKENS

nhw N

MAXI-SINGLES SALES

SAMBA HOUSE OF GYPSIES FreEzE
STRAIGHTEN IT OUT PETE ROCK &
C.L. SMOOTH eLexTRA

LATINO LINGO CYPRESS HILL
RUFFHOUSE

TIMEBOMB 808 STATE TomMMY BOY
HAZY SHADE OF CRIMINAL PUBLIC
ENEMY Der Jam

mh w N

Breakouts: Titles with future chart potential,

based on club play or sales reported this week.

o

TOP 40 « DANCE « ROCK
COUNTRY ¢ DJ-IN-A-BOX
ALTERNATIVE

Available to Nightclubs, Bars, Hotels, Restaurants
and Retail Qutlets Nationwide.

For Information Call: (201) 450-1400

PROMOVISION

Promotional Music Videos

HITS !
1L2-INC
PLAY LIST

O LEE MARROM' D0 YOU WANT ME REMDCS2) HOUSE

ODOUBLE YOU  we ALL NEED LOVE RemiX: woust |

11
H
5

O OLMPIA COME O, COME ON RENIN) s
O MARMALADE i pace

PROGRESSIVE HOUSE

OUNITY 3 THE AGE BF LOVE SUTE TRance |

O JAM JAM-GIRLS  (1UST WANNA HAVE FUN) LEE MARROW PROD HOUSERAP

° RAY  BAKER STREET HOUSE
OGYPSY & QUEEN Gerivmo acTion HINKG
OKAM JOYCE  wHILE YOU SEE A CHANGE House |

OFTHE CREATOR N THE CicReH
OFOLTZ NAMIDIA NavDia
OGHOSTNOTE LovE 43D DREAVS
OMAGDALEINE voL caxno HINRG
OJTCOMPANY  (ovE TExDE cLus
ODUB coioms ous
OQUASIMODO 1250 1.0vixG You s
OX SIMBLE feat, TZY. A. rea v o
O50% onsession

(OPURE SILK STANDING BY YOUR SIDF
OSWEET PIECES LoNiEY DancE

TECHND

UNDERGROUND

AMBIENT HOUSE.

TRIBAL HOUSE

GARAGH

TECHNO HOUSE

PLANG HOUSE
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Billboard.

FOR WEEK ENDING OCT. 3, 1992

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wiloxl2e |5k OF DANCE CLUB PLAYLISTS. P j = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Tw|2w |23 | XS | TITLE ARTIST Tu | 2w | 23| T | TITLE ARTIST
FE32 |k |20 LABEL & NUMBER/DISTRIBUTING LABEL =EE 3% | |20 LABEL & NUMBER/DISTRIBUTING LABEL
* % * NO. 1 * x % * x x NO. 1 % % %
@ 3 6 6 THE COLOUR OF LOVE GIANT 40401/ WARNER BROS. 1 week at No. 1 THE REESE PROJECT/RACHEL KAPP 1 1 1 6 EVERYBODY'S FREE (TO FEEL GOOD) (1) (x) EPIC 74444 4 weeks at No. 1 OROZALLA
2 2 3 9 MY PEACE OF HEAVEN ATCO EASTWEST 96153/ATLANTIC TEN CITY @ 3 3 5 HUMPIN' AROUND (M) (T} (X) MCA 54343 ¢ BOBBY BROWN
@ 5 9 5 KEEP IT COMIN' (DANCE TILL YOU CAN'T. . . } COLUMBIA 74431 @ C+C MUSIC FACTORY @ 4 6 10 | THE HITMAN (M) (T) INTERSCOPE 96 168/ATLANTIC ¢ AB LOGIC
4 1 5 9 YOU GOTTA BELIEVE (ATOMIC SLIDE) INVASION 36009 FIERCE RULING DIVA 4 2 2 14 | JUMP! (M) (T) SUNSHINE 1-2456/ARISTA @ THE MOVEMENT
5 1 2 7 EVERYBODY'S FREE (TO FEEL GOOD) EPiC 74444 @ ROZALLA @ 6 7 7 LSI (LOVE SEX INTELLIGENCE) (1) (x) EPIC 74401 @ THE SHAMEN
@ 7 10 7 WE CAN MAKE IT RELATVITY 1131 TRACIE DAVES 6 5 5 9 RHYTHM IS A DANCER (M (T) ARISTA 1-2445 ® SNAP
7 8 12 8 FEELING GOOD EMOTIVE 728 JAMES HOWARD @ li 11 8 DISAPPOINTED (T) (x) WARNER BROS. 40562 ® ELECTRONIC
8 6 1 10 | LSI(LOVE SEX INTELLIGENCE) EPIC 74401 ® THE SHAMEN 8 9 14 6 THE COLOUR OF LOVE (T) (x) GIANT 40401/WARNER BROS. THE REESE PROJECT/RACHEL KAPP
9 10 16 6 REAL COOL WORLD WARNER BROS 40575 @ DAVID BOWIE 9 8 13 7 MY PEACE OF HEAVEN (1) ATCO EASTWEST 96153/ATLANTIC TEN CITY
13 | 20 6 DISAPPOINTED WARNER BROS. 40562 ® ELECTRONIC 10 12 16 7 PEOPLE EVERYDAY (1) CHRYSALIS 19756/ERG ® ARRESTED DEVELOPMENT
@ 15 21 5 SOMETHING GOOD LONDON 869 843/PLG @ UTAH SAINTS 1 13 17 5 KEEP IT COMIN’ {DANCE TILL YOU CAN'T. ..} (M) {T) (X) COLUMBIA 74431 @ C+C MUSIC FACTORY
AD| 17 | 8 | 5 | PEOPLE EVERYDAY crrysaus 19756/RG © ARRESTED DEVELOPMENT @D 13 [ 41 | 3 [ saveo my LIFE wwm epic 7aa10 LIL LOUIS & THE WORLD
A3)| 18 | 24 | 4 | HYPNOTIZED crear JonEs 530 617/15LaND CLUBLAND FEATURING ZEMYA HAMILTON 13 | 10 | 10 | 9 | MIC CHECKA (M) (T) ATCO EASTWEST 96159/ATLANTIC @ DAS EFX
27 39 3 GROOVY BEAT GUERILLA 13865/ R.S. D.O.P. 14 20 5 FREE LOVE (1) (x) WARNER BROS 40529 JULIET ROBERTS
@ 22 25 ] HUMPIN' AROUND MCA 54343 ® BOBBY BROWN @ 15 26 3 REAL LOVE (M) (T) (X) UPTOWN 54456/MCA © MARY J. BLIGE
30 | 46 3 SAVED MY LIFE EPIC 74410 LIL LOUIS & THE WORLD 16 11 4 16 | JUMP AROUND (M) (T) (x) TOMMY BOY 526 ® HOUSE OF PAIN
17 | 20 | 26 5 | BELIEVE IN YOU NETTWERK 13864/L.R.S. THE FINAL CUT 17 16 | 22 5 ONE NITE STAND (M) (T) (X) UPTOWN 54446/MCA ¢ FATHER M.C.
23 | 32 | 4 | LOOKTO THE FUTURE MUTE 66395/ELEKTRA @ FORTRAN 5 FEATURING LARRY GRAHAM 25 | 32 | 3 | YOULIED TO ME () (T (x) POLYDOR 863 453/PLG @ CATHY DENNIS
19 9 11 8 ALL OVER THE WORLD CHAOS 74292 & WAILING SOULS 27 | — 2 WORK TO DO (T) WING 863 54 1/MERCURY ® VANESSA WILLIAMS
2 | 2| 31 6 SET YOUR LOVING FREE ARISTA 1-2451 LISA STANSFIELD 4129 4 HYPNOTIZED (T) (x) GREAT JONES 530 617/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON
@ 33 48 3 TAKE A CHANCE ON ME MUTE PROMO/EL EKTRA @ ERASURE 21 23 21 6 360 DEGREES (WHAT GOES AROUND) (M) (T) ELEKTRA 66405 @ GRAND PUBA
@ 3] 37 4 FUCK YOU SBK 19764/6RG OTTORONGO @ 31 | — 2 REAL COOL WORLD (T) (x) WARNER BROS. 40575 @ DAVID BOWIE
23 | 12 | 4 [ 11 | THEBEST THINGS IN LIFE... PERSPECTIVE 7406/48M @ LUTHER VANDROSS & JANET JACKSON B | 17 | 15 | 12 | IT'S AFINE DAY () (1) ATCO EASTWEST 96 187/ATLANTIC $ OPUS I
24 | 28 | 3 5 PACIFIC SYMPHONY SONIC 2008/INSTINCT TRANSFORMER 2 * * * POWER PICK* % %
25 |19 | 8 9 | HARDCORE HEAVEN FeRR 350 003/LONDON @ DJ SEDUCTION 35 | — | 2 | PUMP THAT BODY (M) (1) EPIC 74369 STEVIE B
26 32| 36 4 DILDO 7vx 6655 ® INTERACTIVE 25 | 29 34 14 | PLEASE DON'T GO (M) (T) (x NEXT PLATEAU 50187 ®KWS.
2 14 14 8 MASS OF EMOTION sAVAGE 50013 MOCCA SOUL 26 18 18 10 | CROSSOVER (m) (1) (x) RAL 74172/CHAOS ® EPMD
39 | 49 3 OBSESSION GIANT 40545/WARNER BROS @ ARMY OF LOVERS 21 1 2% | 23 8 WHERE DOES THAT LEAVE LOVE (M) (T} () COLUMBIA 74405 ¢ GEORGE LAMOND
29 | 5 |19 11 | BURNING CHARISMA 12600 MK FEATURING ALANA 28 | 32 | ¥ 4 THE MUSIC'S GOT ME (T} (x) 2YX 6659 ® BASS BUMPERS
* % *x POWER PICK* * % 4 — 2 HOT SEX (M) (T} (x) JIVE 42094 @ A TRIBE CALLED QUEST
% | — 2 STINKIN' THINKIN? ELEKTRA 66363 ® HAPPY MONDAYS 39 | 43 4 SOMETHING GOOD (1) LONDON 869 843/PLG ® UTAH SAINTS
@ 36 44 3 FREE LOVE WARNER BROS. 40529 JULIET ROBERTS 31 28 19 7 BABY-BABY-BABY (M) (T) LAFACE 1-4032/ARISTA ®TLC
32 | 11 | 7 | 12 | RHYTHM IS A DANCER ARISTA 1.2445 @ SNAP * % * HOT SHOT DEBUT * » %
B8 3 | STYLOPHONIA RADIKAL 12308 TWO LITTLE BOYS NEW ) 1 HEART (1) EPIC 74464 KATHY SLEDGE
34 | 29 | 27 | 7 | EVEN BETTER THAN THE REAL THING ISLAND 864 281/P1G *u2 33 | 22 | 12 | 12 | GET WITH U ) (1) MERCURY 864 081 @ LIDELL TOWNSELL & M.T.F.
35 26 18 12 | GET WITH U MERCURY 864 081 @ LIDELL TOWNSELL & M.TF. 34 | 33 33 5 MASS OF EMOTION (T} SAVAGE 50013 MOCCA SOUL
36 | 34 | 30 | 8 | EVERYBODY IN THE PLACE ELEKTRA 66411 @ THE PRODIGY 35 | 38 | 40 | 10 | EVEN BETTER THAN THE REAL THING (T) (X) ISLAND 864 281/PLG o2
31 | 16 | 13 | 12 | YOUR LOVE WARNER BROS. 40393 @ CHIC 41 | — | 2 | SESAME'S TREET (M) (1) () BIG BEAT 10082/ATLANTIC ® SMART E'S
* * *x HOT SHOT DEBUT * x % @ NEW ) 1 FREE YOUR MIND (T) (X} ATCO EASTWEST 96128/ATLANTIC ® EN VOGUE
NEWD | | | TIMEBOMB Tommy 80 540 808 STATE 22 | — | 2 | HOUSE OF MAGIC ta) 1) 00 cHeETAH 9511 © D.J. MAGIC MIKE
NEWD | | | HEART eric 70464 g NEWD | | | BLOW YOUR MIND vy (1) RaL 74424/CHAOS ® REDMAN
40 | 21 15 | 11 | JaM epic 74334 © MICHAEL JACKSON a0 | 21 9 18 | STROBELITE HONEY (M) (T) MERCURY 866 869 ® BLACK SHEEP
4 9 | — 9 CROSSOVER RAL 74172/CHAOS © EPMD 41 36 39 5 SHE'S PLAYING HARD TO GET (1) JIVE 42066 ® HI-FIVE
42 | 35 | 28 7 WORKAHOLIC RADIKAL 12322 © 2 UNLIMITED 42 | 37 | 36 7 BACK TO THE HOTEL (1) PROFILE 7367 & N2DEEP
NEW p 1 EVAPOR-8 VIRGIN 12599 @ ALTERN 8 43 34 27 12 | YOU REMIND ME (T) UPTOWN 54447 MCA @ MARY J. BLIGE
44 | 45 ] 45 | 4 | ALTITUDE caroune promo 777 FEATURING ULTRA NATE NEWD | 1 | RUMP SHAKER ) (1) MCA 54389 ® WRECKX-N-EFFECT
NEW p 1 WORK TO DO WING 863 54 /MERCURY ® VANESSA WILLIAMS 45 30 | 25 6 MOVE THIS (T) SBK 19765/ERG @ TECHNOTRONIC FEATURING YA KID K
NEW ) 1 | LET ME GO coLumsia 74451 142 NEW ) 1 | PSYCHO (M) (1) PENDULUM 663B3/ELEKTRA ® LORDS OF THE UNDERGROUND
NEWD | | | samsa rrecze soolo HOUSE OF GYPSIES NEW D | | | HE SAID SHE SAID () CUTTING 264 GIGGLES
NEW ) I | HOUSE OF MAGIC CHEETAH 9511 ® D.J. MAGIC MIKE NEW ) I | ALL OVER THE WORLD (M) (T} (x) CHAOS 74292 ® WAILING SOULS
NEWP | | | YOU LIED TO ME POLYDOR 863 453/PLG @ CATHY DENNIS 49 | 20 | 8 | 10 | JAM ) n o EPIC 74334 @ MICHAEL JACKSON
NEW ) 1 I'LL KEEP HOLDIN' ON ACTIVE 66385/ELEKTRA DSK 50 | 45 | — | 2 | TRUE FUSCHNICK (1) (x JIVE 42078 @ FU-SCHNICKENS

C) Titles with the greatest sales or club play increases this week. ® Videochp availability.

availabity. © 1992, Billboard/BPI Communications.
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Catalog number 1s for cassette maxi-single, or viny) maxi-single if cassette 1s unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single
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In the past, rankings for the World Of County Music
year-end charts have been determined by accumulating
weekly chart rankings according to a pre-set point scale
for each chart. Since we now have actual unit sales data
from SoundScan and gross impressions airplay data from
BDS available on a weekly basis, we are now using the fol-
lowing methodology:

Album categories are deterniined by accumulating the
total number of units sold each week. Singles categories
will be determined by accumulating the total number of
gross impressions registered each week.

Duc to the difficulty of combining albun sales data with
singles airplay data, combined album and singles catego-
ries are still determined by the old system of using weekly
chart rankings with a fixed number of points assigned to
each position on the weekly singles and albums charts.

Wynonna; Tracy Lawrence; Garth Brooks

TOP ARTISTS
ALBUMS AND SINGLES

Pos.—ARTIST (No. of charted albums & singles) Label

TOP ALBUMS

Pos.~TITLE—Artist—Label

TOP SINGLES LABELS

Pos.—LABEL {No. of charted singles)

1-GARTH BROOKS (10) Liberty 1-ROPIN' THE WIND—Garth Brooks—Liberty 1-MCA (51)

2-REBA MENTIRE (8) MCA 2-NO FENCES—Garth Brooks—Liberty 2-ARISTA (31)
3-ALAN JACKSON (8) Arista 3-SOME GAVE ALL—Billy Ray Cyrus—Mercury 3-RCA (42)

4-TRAVIS TRITT (9) Warner Bros., (1) MCA 4-GARTH BROOKS—Garth Brooks—Liberty 4-LIBERTY (35)
5_VINCE GILL (6) MCA, (1) RCA 5_FOR MY BROKEN HEART—Reba McEntire—MCA 5EPIC (30)

6-DOUG STONE (7) Epic 6-IT'S ALL ABOUT TO CHANGE—Travis Tritt—Warner Bros. 6-WARNER BROS. (25)
7-GEORGE STRAIT (9) MCA 7—WYNONNA—Wynonna—Curb 7-CURB {21)

8-DON'T ROCK THE JUKEBOX—Alan Jackson—Arista
9-TRISHA YEARWOOD—Trisha Yeorwood—MCA
10—-POCKET FULL OF GOLD—Vince Gill—MCA

8—CLINT BLACK (7) RCA
9-TRISHA YEARWOOD (6) MCA
10-BROOKS & DUNN (5) Arista

8-COLUMBIA (30)
9-MERCURY (18)
10-BNA (10)

TOP DISTRIBUTING LABELS

TOP NEW ARTISTS TOP SINGLES ALBUMS & SINGLES
Category—ARTIST (No. of charted singles & albums) Label Pos.—TITLE—Artist—Label Pos.—LABEL (No. of charted albums & singles)
New Male—TRACY LAWRENCE (4) Atlantic 1-ACHY BREAKY HEART—Billy Ray Cyrus—Mercury 1-MCA (79)

New Female—WYNONNA (4) Curb 2-1S THERE LIFE OUT THERE?—Rebo McEntire—MCA 2-RCA (69)
New Group—LITTLE TEXAS (4) Warner Bros. 3-WHAT SHE'S DOING NOW—=Garth Brooks—Liberty 3-LIBERTY (59)
4-DALLAS—Alon Jackson—Arista 4-SONY (28)

5-LOVE, ME—Collin Raye—Epic
61 SAW THE LIGHT—Wynonna—Curb
7-NEON MOON—Brooks & Dunn—Arista

5-ARISTA (40)
6-WARNER BROS. (55)
7-MERCURY (27)

8—A JUKEBOX WITH A COUNTRY SON—Doug Stone—Epic 8-CURB {20)
9—SOME GIRLS DO—Sawyer Brawn—Curb 9—ATLANTIC (17)
10-BETTER CLASS OF LOSERS—Randy Travis—Warner Bros. 10-BNA (12)

TOP LABELS TOP ALBUM
LR ALBUMS & SINGLES DISTRIBUTING LABELS
Pos.—ARTIST (No. of charted olbums) Label Pos.—LABEL (No. of charted albums & singles) Pos.—LABEL (No. of charted albums)
1-GARTH BROOKS (3) Liberty 1-MCA (73) 1-LIBERTY (19)
2-BILLY RAY CYRUS (1) Mercury 2-RCA (65) 2-MCA (23)
3-REBA McENTIRE (3) MCA 3-LIBERTY (52) 3-RCA (26)
4-TRAVIS TRITT (3) Warner Bros. 4-ARISTA (40) 4-SONY (28)
5—-ALAN JACKSON (2) Aristo 5—CURB (36) 5-MERCURY (9)
6-VINCE GILL (2) MCA, (1) RCA 6-WARNER BROS. (36) 6-WARNER BROS. (18)
7—CLINT BLACK (3) RCA 7-EPIC (42) 7-ARISTA (9)
8-THE JUDDS (3) Curb 8-COLUMBIA (45) 8-CURB (8)
9_WYNONNA (1) Curb 9_MERCURY (27) 9_ATLANTIC (4)
10-TRISHA YEARWOOD (1) MCA 10-ATLANTIC (17) 10-BNA (2)

TOP SINGLES
DISTRIBUTING LABELS

Pos—~LABEL (No. of charted singles)

TOP ALBUM LABELS

Pos.—LABEL (No. of charted albums)

TOP SINGLES ARTISTS

Pos—ARTIST (No. of charted singles) Label

1-GARTH BROOKS {7) Liberty 1-LIBERTY (17) 1-MCA (56)
2-ALAN JACKSON (6) Arista 2-MCA (22) 2-ARISTA (31)
3-BROOKS & DUNN (4) Arista 3-RCA (23) 3-RCA (43)
4-MARK CHESNUTT (5) MCA 4-MERCURY (9) 4-LIBERTY (40)
5—REBA MCENTIRE (5) MCA 5-CURB {15) 5-WARNER BROS. (37)
6-DOUG STONE {4) Epic 6ARISTA (9) 6-EPIC (30)
7-TRAVIS TRITT (6) Warner Bros, (1) MCA 7-WARNER BROS. {11) 7-COLUMBIA (30)
8-ALABAMA (4) RCA 8-COLUMBIA (15) 8-CURB (12)
9-TANYA TUCKER (4) Liberty 9-EPIC (12) 9-MERCURY (18)
10-TRISHA YEARWOOD (5) MCA 10-REPRISE (5) 10-BNA {10)

oo SRS S S e

WORLD OF COUNT™Y MUSIC

TOP PUBLISHERS

Pos.—PUBLISHER (No. of charted singles)
1-SONY TREE, BMI {29)

2-SONY CROSS KEYS, ASCAP (21)
3-SONGS OF POLYGRAM, BMI {13)
4-WB, ASCAP (20)
5-WARNER-TAMERLANE, BMI (19)
6-200 11, ASCAP (3)
7-ACUFF-ROSE, BMI (10)
8-MAYPOP, BMI (10)

9-MCA, ASCAP (14)

10-EMI APRIL, ASCAP (13)

TOP PUBLISHING
CORPORATIONS

Pos.—PUBLISHING CORPORATION (No. of charted singles)
1-SONY MUSIC GROUP (52)
2-EMI MUSIC (47)
3-WARNER/CHAPPELL MUSIC (48)
4-POLYGRAM MUSIC (29)
5_IRVING/ALMO MUSIC (21)
6-HOWLIN' HITS MUSIC (7)
7-OPRYLAND GROUP (10)
8-MCA MUSIC (18)

9.-MAYPOP MUSIC (10)
10-SEVENTH SON MUSIC (7)

Films, Television, Product Endorsemcnt

Country Stars Capitalize
On A Powerful Surge
In Popularity As Their

Music Takes The Whole
Country By Storm

By Edward Morris

ainstream America has always
been receptive to country music
and musicians—in small, suitably

packaged doses. Eddie Arnold, Hank Wil-
liams, Jimmy Dean, Tennessee Ernie Ford,
Roger Miller, Johnny Cash, Flatt & Scruggs,
Glen Campbell, Tammy Wynette, Lynn
Anderson, Roy Clark, Kenny Rogers, Lor-
etta Lynn, Willie Nelson, Charlie Daniels,
Dolly Parton, Barbara Mandrell, Gary Mor-
ris, the Judds, Dwight Yoakam, Randy Tra-
vis and Reba McEntire are among the doz-
ens of acts who managed to reach beyond
the core country audiences with their music,
personalities and acting skills.

But it took Garth Brooks’ massive record
sales in 1991 to really focus the nation’s at-
tention on the power and variety of country
music. From the time Brooks” “Ropin” The
Wind” entered The Billboard 200 albums
chart at No. I last September (dislodging
Metallica), the top entertainment story for
months to come would be the popularity of
country music. And it would be based on sta-
tistics—not hope or hype.

“Ropin’ The Wind” has by now sold more
than 7 million copies—more than the com-
bined sales of Guns N’ Roses’ two “Use Your
[1lusion™ albums and almost double the
number of sales for Michael Jackson’s **Dan-
gerous.” Brooks’ first two albums have total
sales of more than 11 million, and his Christ-
mas album, “Beyond The Season,” released
in August, had advance orders of around 1.3

(Continued on page WOCM-4)
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Overseas
(Continued from page WOCM-4)

Liberty has set up an international department headed by
Cindy Wilson, with Marty Craighead as international VP, 71 told
Cindy not to come in here and expect (o turn this around in a
vear.” Bowen reveals. “We set up a three-year plan. and in those
three vears we hope to have three acts with some credibility in
Eurcpe.” Other targets are Australia, New Zealand and Japan.
Bowen believes in playing up the artists and not the genve: “The
only way you're going to happen in Enrope is to be artists, not
hillbillies. If vou say "hillbilly’ or ‘country.” vou put a negative on
1.

A commitment from artist and management is imperative for
cracking the global market, says Bruce Hinton. president ot MCA
Records/Nashville. He received that commitment from Trisha
Ycearwood, and she'll receive major campaign backing. George

WORLD OF COUNTRY MUSIC

Strait and Reba McEntire have also worked the European market
with snccess. “Country music doesn’t transcend cultures, so you
have (o take 1t on a pure music basis,” comments Hinton.

No Golf Or Stetsons

Citing stereotype problems, Tonv Powell. managing director
of MCA Records U K, notes that the major goal 1s to “persuade
radio and TV that these acts should be taken seriously and are
not just twangy-guitar, Stetson-hat people.” Three acts who have
done so with resultant British success are Steve Earle, Nancy Grif-
fith and Lyle Lovett.

RCA, which has named Brenna Davenport-Leigh 1o serve as
liaison for the Nashville roster nuernationally, i1s working such
acts as Clint Black, K. T. Oslin, Don Williams, Lorrie Morgan,
Restless Heart and Matiaca Berg. PolyGram is punching through

with Billy Rav Cyrus, who is hitting international chants.

The Country Music Association’s plans include indusiry semu-
nars and a 1993 board meeting in Frankfurt, a London semmar
and an expanded thrust from the Nashwille office. “Country mu-
sic’s ability to grow in the next century is directly proportional
to our abihty to impact the worldwide marketplace,” states CMA
exceutive direcior Ed Benson, who cites another benetit: “The
international marketplace could help level out the peaks and val-
leys in the American marketplace.”

Commiiment remains the operative word. One European label
executive bemoans, “1 want to get behind some artists who, when
they come over here, have a nussion other than shopping or play-
ing goll.” ®

Travis Tr

Loot Scootin’ Boogie

Now That Country’s Big Business, Top Stars Are Watching Bottom

Lines, Cash Flows & Financial Futures As Never Before

By Debbie Holley

ASHVILLE—Business managers, financial planners

and accountants report expectations of long-term -

nancial security lor the chari-topping. business-savvy
country artists ol the *90s. They sav the stercotypical wealthy-to-
day-broke-tomorrow artist who spends his earnimgs as quickly as
they’re made is a dying breed. Today. lew big-lcague country art-
ists are without # business manager or inancial planner, and
they are educating themselves about the challenges ofbeing busi-
ness people.

While the renewed health of country music has come it the
lorm ol more record sales. greater concert attendance, expanded
marketing opporamities and more country hsteners. theve is
also a greater number ol artists competing tor consumer dollars.
“l s like the environment lor sports plavers, where they have
a carcer for X amount ol years because of physical require-
ments,” says Kerrv O'Neil of O'Neil, Hagaman & Co., a firm tha
works exclusivelv in the entertainment business. “Here, thevire
realizing then career may only last X amaount of vears because
ol the compentive environment.”

Lynn Link, a tax consuliant with Deloine & Touche, says,
“We're seemg more and more long-range plannimg. Arusts are
seeking ways to make their finances work tor them. Once a finan-
cial plan is designed, artists wilk monitor their royalty statements
more closelv, while keeping a close eye on costs associated with
music and video production as well as the various other expenscs
thev encounter with touring and merchandising. All of these ¢l-
ements aftect the artist’s botom line.”

Houses, Boats & Blooming Roses

Additionally, arnists are taking on more financial decision-
making responsibilities. while seeking wills. educational funds.
rerirement plans and insurance coverage for themselves, thei
bands and crews. “You see them acting more responsibly.” says
O'Neil, “"buying their house for cash. putting money away lor
future purposes with a much higher rate of savings (han was typ-
il eight to 10 years ago. Artists are understanding their busi
ness and handhng it better.”

tine grooming their clients toward systematic record-keeping
and consultimg them i areas ranging from b-uyin,gT versus rent-
ing cquipment to purchasing a home, from insurance plans (o
recording agreements. “Uluniuely.” savs Mary Ann McCready
ol Flood, Bumsread. McCready & Sayles, Inc., a financial and

and taxes.

Testaurant.

retirement plans.

il vour income exceeds $2000.

-Spend less money than you make.

Flood, Bumstead, McCready & Sayles, Inc. offer the following financial planning tips:
—Be wary of a financial planner who is i the business of sclling you products.
—No one works harder 10 accumuliate your money than you do. Your dollars need to be working just as hard 1o fight inflation

~No one cares more about your money than you do. Be involved in your own retirement planning.
—The real competition in retirement planiing is the new car dealership, the appliance showroom, the clothier, the favorite

—The enemics of vetiremnent planning are inflation, time, Congress, Social Scenrity’s false sense of security, company-sponsored

—1[ you have Schedule C income, ask your tax advisor about a SEP or a KEOGH retirement plan.
~If neither vou nor your spouse is eligible tor a company retirement program, you qualify for a deductible IRA contribution

~Don’t buy annuitics without checking the insurance company’s financial statements and asking about any surrender charges.
—Don’t try to achieve investment returns in excess of what experience tells us is prudent.

—Any investments (or debts) will double in the number of years obtained by dividing 72 by the rate of return.

—Keep debt within the hounds of what vou can pay if things do not go as well as you expect.

—The chances of success are very reduced for one who is debt-laden.

Planners and business managers are spending a great deal ol

business management firm in Nashville, “the decision 1s the cli-
ent’s. We explam the advantages and disadvantages and let them
decaide.”

Because of potential mcome swings associated with the public's
change in musical interests, entertainers operate in a high-risk
business with high levels ol uncertamty. Proper planming early
in a career, however, can help those in the music industry avoid
financial straims later.

Years ago, entertainers would spend more money than they
made “in order to keep then inage up,” explains Link. "Man
ol them assumed they would always have the same level of in-
come rolling m.”

McCready savs the reins snll have to be pulled i a livde.
“When an artist starts 1o gain in popularity and sees a net form
ing below the ughtrope thev've been walking financially, v's a

real casy time 1o go buy thar new car and the new house. send
Mom and Dad money, buy Mom and Dad a house and get (hat
hoat thev've always wanted.

“There has ro be a plan. We have 10 assume the window ol suc
cess is going 10 be limited, so we try 10 guide our clients 1oward
a strong financial foundation i a relauvely short period ot time.”

Generally, sav managers, high-risk businesses call tor couser-
valive investment practices—as opposed to those used with cli-
enms who maimtaim a steady meome tlow. “Usuallyv. we recom-
mend assets be invested fairly conservatively.” adds McCready.
“and in those areas that are likely to gencrare enough mcome
to support a client’s lifestyle even after the bloon is off the rose.”

Fat City Story

Discussing some of the stars today who are in financial trouble,
McCready says. “Even it they had been working with a no-
brainer financial planner who said. *Okay. let's pay all the taxes
you owe and put everything else in a passbook account.” thev'd
be in tat city. Often. stars are attacked by the many unscrupulous
silesinen who come along and say, ‘Hey. for every dollar you put
in this, you're going 1o make 10." Some are of the mindsct that
believes i the possibility of an overmght success story with in-
vestiments. A lot ol thewr Lives are like that!”

Most managers/planners agree that there are basically tour
graduating steps toward sustaining income for an entertainment
client: basic budget, emergency cash reserves, foundation invest-
mments and the higher risk mvestments. Once the paperwork is
in place. adds Link, they “recommend covering basic budgets
and emergency cash reserves hirst.” Emergency reserves can be
cash that covers up 1o 12 months. but preferably no less than

{Continued on page WOCM-8)
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Loot
{Continued from page WOCM-6)

three, of personal expenses—accessible income put in no-risk,
short-term, easy-to-reach investments.

Clients are advised according to individual needs and desires.
Once an artist moves to the third step, investments commonly
include—but are not limited to—FDIC insured CDs, high-grade
municipal bonds, high-grade corporate bonds and treasury bills.
When the level of income can sustain all basic needs and invest-
ments, an artist may have the latitude to move to tier number
four—longer-term investments such as equity market, real estate
and other areas of higher risk.

WORLD OF COUNTRY MUSIC

During the early stages of an artist’s career, some personal
managers say a large percentage of the income should be reinv-
ested into the artist. Others say the decision must be made on
a case-by-case basis. According to Ken Kragen, reinvesting
money back into the career is “one of the tricks of [his) approach
to management. It goes into advertising, promotion, stage
shows, wardrobe and consultants.” Kragen manages Kenny
Rogers, Travis Tritt and Trisha Yearwood.

“We try to help them decide when to invest in certain areas,”
adds McCready, “and when to put it back into the live show or

build that expensive set or purchase that other bus.”

As an added source of royalty income, merchandising is being
emphasized more than ever, say business managers. Merchan-
dising includes income from tour sales, licensing to retail and
wholesale, product endorsements and 900 numbers. It can equal
and, in some cases, surpass live-performance revenue.

Financial planning is not only necessary to support a successful
operation day-to-day, it can help those in the entertainment
business maintain a financially sound lifestyle well beyond the
peak of one’s career. &

Garth’s Books

The Numbers Behind The Billion-Dollar Man

By Debbie Holley

ASHVILLE—Financially, it can be assumed that

Garth Brooks’ hat runneth over. It is also safe 1o con-

clude that he has had and continues to have a Garth-
gantuan impact on the entertainment business since the re-
lease of his debut album in April 1989. Moderate estimates in-
dicate Brooks has generated more than a half-billion dollars
for the industry, from concerts to merchandise, and from rec-
ord and video sales to music publishing and songwriting.

When Billboard contacted Brooks’ co-manager Bob Doyle
seeking the dollar figure the superstar has grossed across-the-
board for the duration of his career, Doyle opted to remain
silent. So, we set out to test the half-billion dollar estimate. We
took a conservative look at Brooks many pools of income
through the eyes of numerous industry insiders who spoke
candidly on the condition they remain anonymous.

We determined Brooks’ gross record sales at $275,730,000.
To arrive there, we used 21-million records (not including his
newly-released Christmas album or his fourth album, “The
Chase”). With a 65/35 CD to cassette ratio for country product
(as the industry advised), we applied the ratio to 14-million
units and used $13.98 and $9.98 CD and cassette retail prices.
The remaining 7-million units were multiplied by the third al-
bum’s $15.98 and $10.98 prices.

Remember, the above figures do not reflect foreign sales.
Additionally, 2.1 million copies of his Christmas album ship-
ped, and at presstime, orders for “The Chase” were at 3.7 mil-
lion units.

Brooks’ career has scen the release of two longform videos:
“Garth Brooks™ and "This Is Garth Brooks,” both of which
remain on Billboard's Top Music Videos chart. The first one
retailed at $14.95 and is said (o have sold 440,000 copies. The
other one, priced at $24.98, has moved more than 450,000
units, according to a Liberty Records source. That tallies to
$16,819,000.

By the end of 1992, Brooks is expected to have grossed $50
million at the box office. He played 175 dates his first year,
250 dates his second, and has 78 dates on the books this year
(he started his tour in June following a five-month sabbatical).
Using modest numbers—a $15 ticket price (this year’s is $17)
multiplied by a 7,000-seat venue figure (some are as high as
27,500, some were as low as 1,500) mulaplied by 450 dates (ac-
tual figure is 503 through Dec. 1992)—we total $47,250,000.

Shirts To Wal-Mart

In the area of merchandise, Brooks has been fruitful. We
were told the average purchase is $9 per person, and one in-
sider says Brooks has performed before approximately 10 mil-
lion people during his three years. That rounds out to $90 mil-
lion, a figure the same insider says is conservative and is
probably about $35 million shy of the actual figure. In case the
brain has become weary from all of this accounting, we're talk-
ing $125 million.

Brooks’ retail merchandise and licensing, which started late
last year, was trumpeted at well over $10 million. That 1n-
cludes T-shirts and sweat shirts placed in stores such as Wal-
Mart and K-Mart. Nashville-based NGI (New Generation Inc.)
took over Brooks' retail and licensing in June of this vear.
Elaina Gustat, owner of NGI, refused to disclose numbers,
adding that she really had none to disclose. *'I have been doing
his licensing and retail as of June 1. [ started shipping shirts
around the second week in August.” Initially, Winterland
handled Brooks’ retail and licensing.

NGI fulfills mail orders generated by a toll-free number—
which appears in Brooks’ The Believer magazine and is featured
on his (900) fan-information line—. NGI also operates a small
retail business where one can purchase Brooks’ tour merchan-
dise.

The Believer is Brooks' alternative to what became an over-
whelming fan club. According to Tami Rose, editor of the pub-
lication, alt fan club information was pulled from Brooks’ mu-
sic packaging nearly a year ago. “We sent everyone a check
back and they got to keep all of the fan-club paraphernalia.

At iiserican Country Coungl
iy Coungghiim,
we love 10 her from cur fans,

AN R Pelbie

R —

Garth Brooks and ABC Radio’s Bob K;ngsley

Then we reorganized.” Currently, The Believer has more than
20,000 members who paid $10 (U.S)) and $15 (outside U.S.)
to subscribe to the quarterly publication. With no breakdown
available, we multiplied the membership by $10. The total is
$200,000.

900-Get-Garth

Music publishing and writer performance royalties were
probably most difficult and near impossible to calculate. Fif-
teen of Brooks’ records have charted on Billboard’s charts—
nine of those were No. I's. Using a combined writer/publisher
income of $100,000 for a No. 1 country record and $60,000
fora Top 10, we totaled $1,260,000. Bear in mind those figures
are for country radio play and don’t retlect performance royal-
ties {rom other formats, the variety of other performance in-
come sources or foreign royaltes. Publishers and writers col-
lect for print and synchronization as well.

According to two sources, Brooks’ NBC television special
brought in about $1 millien, not including dollars generated
by sponsors and other advertsing.

Figures could not be obtained for the amount that Brooks’
(900) number—1-900-Get Garth—has generated.

Totaling the highlighted figures, we arrive at $480,009,000.
Factoring in the amounts we were unable to obtain, along with
adjustments for our modest numbers, it is casy to conclude
that country music’s white knight has generated well over a
half-billion dollars.

How does one reach this level in such a short amount of
time? Through strategic planning and goal setting, savs co-
manager Dovle. “Garth is reflective of the types of people we
see making the decisions in entertainment today,” explains
Dovle. “He is educated, he participates and he has a real un-
derstanding of what he needs to do in order to help everyone
else do their job—from in-stores to warchouse visits. Tle has
slowly buitt a network of people.”

“Garth is very much in control of his career,” says Joe Har-
ris, Brooks’ agent at Buddy Lee from day one. “Ie’s the do-
sest thing to a perfect act I've come in contact with.” Harris
savs Brooks isn't motivated by money on the road. “The mar-
ket is his motivator. He works evervthing from coliseums to
fairs. Garth is concerned with getting to all of the people and
he'll wade in mud or play in the rain to do it.”

Dovle says Brooks thinks beyond a hit record and tries to
impact people’s lives “in terms of making them think some-

thing or feel something that maybe they’ve never thought or
felt before. Garth has worked extremely hard. He has earned
everything he has.”

Discussing Brooks’ future, Doyle says the next major goal
is ““to develop the international market. We hope to do some
touring there next year and plan some media stops as well.”
Dovle says the NBC special is being used as a tool for breaking
Brooks internationally. “It is being aired throughout Europe,
now.” he allows. “One interesting phenomenon, internation-
ally, is Spain. Spain, in the last few months, has sold 25,000
albums.”

Movie options haven’t been explored yet, according to

Doyle. “*We had some goals to accomplish prior to doing that.”
As for product endorsements and sponsorships, he says “al-
though we've had some wonderful offers, we just haven't been
approached by the right one yet.”
If he maintains his existing pace, perhaps one day we'll see
Brooks™ face on a dollar bill or a postage stamp. ASCAP’s
Shelby Kennedy sums up the Garth phenomenon: “If he isn't
careful, Garth is going 10 end up with his own book in the Bi-
ble. “The book of Garth.™ If all goes well, this time next year,
Brooks might just have the whole world in his hat. @

Country Employs Video To Promote
The Music, Fire Up Public Interest And
Spotlight Stars

By Bob Paxman

n artist’s manager once observed that music videos

were “'a great way to tour the country in four minutes.”

At the time, the reference pointed strictly to national
television, namely TNN and CMT. In current marketing
schemes, though, videos are becoming the carry-on luggage
of artist promotion, portable and fundamental enough to
transport anywhere. Videos now go club-hopping, make the
{Continued on page WOCM-10)
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Video
{Continued from page WOCM-8)

rounds ol local television and as-
sume well-defined positions in retail
store chains. As their impact grows,
so does their selling capabihty. Label
and management teams arc begin-
ning o use the medium to promote
not only the act, but also such related
activities as concert tours, dance con-
tests and club performances.

The boom 1s most evident at dance
clubs and local video shows, accord-
ing to Jefl Walker, president of Aris-
toMedia, a video-marketing com-
pany in Nashville. " We actually do
several club promotions, and we're

using clubs as an additional area of

exposure lor new acts especially,”
Walker says. “Clubs are doing all
sorts of things 1o create a mystique
about an artist, like *Sing Along With
The Video' contests. If an artist is
scheduled to do a concert in town, a
club will often promote it with the
artist’s current video or cross-pro-
mote with a local radio station.”
Adds Walker, with more than a himt
ol enthusiasm, “The clubs are an ex-
citing area in which 1o break acis
with video.”

Two Reels And Tripled Clientele

Bob Huntington, marketing di-
rector for the Milwaukee-based
Wolfram videco service, shares
Walker’s conviction. In slightly more

than a year's time, the number of

reels the company produces for its
club clientele has nearly tripled.

Brooks & Dunn

“We're seeing the biggest impact
with counuy videos,” says Hunting-
ton. ““The majority of our new busi-
ness is in the country-oriented clubs,
which have really blossomed. We
used to do a new country reel about
cvery two or three months; now, we
do a new two-hour recl every
month.” Obviously, that leads (o
more opportunities for promotions,
even outside of the country market-
place.

“We participated [with AristoMe-
dia] in the all-ime classic club pro-
motion carlier this year, a nation-
wide dance contest using Billy Ray
Cyrus’ ‘Achy Breaky Heart’ video,”
reports Huntington. “The reaction
was incredible, and 1 think that con-
test partly helped put Billy Ray on

the [Billboard 200 album| chart. And
now, Brooks & Dunn have moved
over 10 other charts with ‘Boot
Scootin’ Boogie.” which means that
some of these Top 40 clubs may have
to start plaving a little move variety.
The charts will reflect 1. That's go-
ing to change music and video pro-
motions drastically.”
Cable Voids And New Avenues
Country clips stand to gain the
most from club exposure, says Hunt-
ington, if only tor lack of a television
allernative in some markets: “Every
city 1s pretty much MTV-saturated,
but there are lots of markets that
don’t have TNN or CMT. That’s one
reason videos are having a greater
effect in the clubs, parucularly the
{Continued on page WOCM-12)

lexibility and professionalism have

made the Charlotte Coliseum the
South’s premier concert arena. Wnether
you choose to play to a large crowd or a
more intimate audience, the Charlotte
Coliseum allows you to enjoy the excite-
ment of a full house!

Our new intricate draping system
and wide variety of stages creates just the
right setting and acoustical environment
for your performance and your audi-
ence. Combine the aesthetics with first-
class accommodations, a professional,
experienced staff, and a location just five
minutes from major interstates, hotels
and Charlotte/Douglas International
Airport. It all adds up to a countrv music
concert date that can’t miss.

Put the Charlotte Coliseum on your
next tour, and see why we’re the South’s
number one hit!

Charlotte Coliseum

P.O. Box 669247, Charlotte, NC 282669247
704/3574700
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Golumbia and Epic

Longratulate Our Nominees

FEMALE VOCALIST
OF THE YEAR

Mary-Chapin
Carpenter

SINGLE OF THE YEAR

I Feel Lucky
'SONG OF THE YEAR
Down At The
Twist & Shout
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Collin Raye
SINGLE OF THE YEAR
Love, Me

SONG OF THE YEAR

Love,Me

Skip Ewing, Max T. Barnes
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VOCAL EVENT
OF THE YEAR

lammy
Wynette

with Kandy Travis

VOCAL DUO
OF THE YEAR

- Sweethearts

of the Rodeo

-
Tl

MALE VOCALIST
OF THE YEAR

Joe Diffie

LIVING LEGEND AWARD

Willie Nelson,
Ray Price

Sony Music /
Nashville
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Management: Bruce Allen

Video
{Continued from page WOCM-10)

ones in rural settings.”

Regional and local country-video programs also fill the cable
void in many cities, sharing the promotonal load with a tor-
merly strange bedfellow: radio. “About 40 regional shows huave
direct tie-ins with radio,” says Walker, citiug entries such as
those produced by KNIX in Phocnix and WMZQ oy Washing-
ton, D.C. “A lot of these shows are ranked No. | in their time
slots. They've really built up a dedicated audicnce. Artsts can
appear on them to ue in with a club or concert appearance.
In many ways, the regionals are responsible for the big up-
surge in country music, because they air on broadcast afliliates
or local indepedents. No market is 100 percent wired for ca-
ble. So for some audiences, this is their opportunity to watch
country videos.” Distribution to those outlets is ¢ssential to the
overall developmental plan, Walker stresses.

Further avenues remain for videos to reach their promo-
tional potential. The next logical step calls for even more ag-
aressive narketing techniques. “We're looking at putting vid-
eos in fast-food chains, on airplanes and in movie theaters,”
explains Walker. “Retail Stores like K mart and Wal-Mart al-
ready have their own in-house video system [Selavision] for
selling records and other merchandise. So we're definitely get-
ting more marketing-oriented with videos. When vou sec new
acts like Brooks & Dunn going platinum, or Billy Rav Cyrus
going triple platinum. you know that videos are really impact-
ing the business.” L]

Label and management teams are
using video to promote not only the
act, but such related activities as
tours, dance contests and club dates.

Ricky Van Shelton, Video Of The Year Winner At TNN Music City
Awards.
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PRODUCED BY JAMES STROUD
MusicC MATTERS MANAGEMENT

TO ALL THE FOLKS IN RADIO, RETAIL
AND AT TNN AND CMT FOR HELPING
TO TURN ME INTO BiLLBOARD’S 1992
BEST NEwW MALE ARTIST.

AND THANKS TO EVERYONE
ELSE WHO HELPED TURN

STICKS AND STONES ...

INTO CERTIFIED GOLD AND

“Sticks And Stones,”
“Today's Lonely Fool" s
"Runnin’ Behind”" \nvo #1 HiTs.

AND STAY TUNED ON SEPTEMBER 28
FOR THE DEBUT OF THE FOURTH SINGLE
“SOMEBODY PAINTS THE WALL"

'_‘ ) L!I"EANTIC

GROUP

©1992 Atantic Recording Corp. A Time Warner Company
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Billboard 48

2 IRADIOLS

WITH BOB KINGSLEY

Thank You

To all our friends in Country Radio who helped us win our
Sixth Consecutive Billboard Award for ,
Network/Syndicated Weekly National Country Music Program of the Year,
Thank You...from all of us at American Country Countdown!

COUNTRY

e

WITH BOB KINGSLEY

ABC Watermark

For more information contact Barbara Silber at 212-456-5644.
Outside the U.S., call Radio Express at 1-213-850-1003.

SABC RADIO NETWORKS

www americanradiohistorv com
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Country Musics
First New Traditionalist

Continues To Corve
His Tradition

"INGOLD

Seminole Wind
500, 000 +

....

Congratulations,
Johbn!

». Your Friends
¥ at BNA

Say
e

.........

Coming Nov. 10
— ‘ ™ 2 S, ] i ] ( 4 = =
e B'RAN A oo Seminole Wind Seminole Wind

Manggement:

BNA ENT=RTAINMENT

e Video Hit Package BNA #61029
(BNA-66105-3)
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Columbus
idn’t discover
this Country.

KDALE

THEATRE

5
S
=
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Nice Man Merchandising has the hottest new Country printed on
the best quality cotton tee shirts, sweats and long-sleeve. Featuring
such country artists as Clint Black, Carlene Carter, Highway 101,
Lorrie Morgan, Rodney Crowell, Lyle Lovett, Shenandoah and more.

COUNTRY W

 Nashville’s "90s Gold Rush

A Passel Of LA., N.Y. Emigres Hits Music
City Seeking Greener Pastures

By Jay Orr

n recent years, Nashville's thriving music industry has at-
I tracted new talent the way a lottery winner attracts old

friends. From both coasts and pomts in between, music pro-
fessionals come looking for jobs, for a better quality of life and for
more affordable real estate. “Armies of those people are showing
up luely,” songwriter Fred Koller says of the influx.

“I'd say, il you haven’t bought a house, buy one now because
i’s going to end up being pretty crowded here,” says singer-song-
writer Beth Nielsen Chapman. "L.A. and New York are really dif-
ferent aumospherces tor raising a family. This is the last sane, crea-
tive frontier.”

Many recent arrivals agree with Chapman. Four Seasons
founder, Bob Gaudio—who’s produced Frank Sinatra, Neil Dia-
mond, Marvin Gaye and Diana Ross, among others—first visited
Nashiville to do some songwriting. “It reminded me of the energy
that was in New York at the Brill Building in the late '50s and
carly '60s,” says Gaudio. *You just stay n a creative frame of mind
in this town. No hassles—like L.A. had become for me. I had real
difticulty gerting to and from projects.” Gaudio and his wife mo-
ved 10 Nashville in February. In additon to writing songs, he has
produced Canadian country singer George Fox since his armival.

LA. Exits

Gary Tallent, an independent producer and longtime bassist
with Bruce Springsteen’s E Sireet Band, relocated to Nashville in
1989. “It was time (o get away from New York City and all that
hoopla,” he says. "It scemed like there was a lot going on here:
a lot of good studios, a lot of goad players, a lot of music heing
made.”

Warner Bros. publicist Mary Hyde arrived in July from Edmon-
ton, Alberta, where she and her husband, Malcolm Kerr, worked
for k.d. lang. Betore that, Hyde lived in New York and worked
often in L.A. “I thought this was the perfect place to bring up my
children and (o work, 1o have a career and a home life,” she says.
“I put off having children until I was 30 so I could have them in

(Continued on page WOCM-18)
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