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ORIGINAL SOUNDTRACE &

LINCOLN &

ECORRING

Angel Records presents Lincoln, the
memorable soundtrack from the mini-
series airing on December 26th & 27th.
Set against America’s Civil War, the music
by Alan Menken, 4-time Oscar wirmer,
traces the extraordinary journey of
Abraham Lincoin. The sweeping musical
themes and the words of Lincoln, as
delivered by Jason Robards, efoquently
capture the essence of America’s greatest
president.

Angel Records, ABC and Alfred A. Knopf,
publishers of the accompanying p-ctorial
book, bring you the Holiday event of the
season: Lincoin, available Nov. 12.

theDarling Buck

W

touching people everywhere.
a sensual mix of ethereal vocals and
grinding guitars. “erotica,”
the darling buds’ latest seduction,
features please yourself,
the first single and video.
no plans for a book...

produced by stephen street.
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Madonna Mania Surges Via Album, Book
Savvy Artist Pushing Limits Of Exposure

This story was prepared by Craig
Rosen in Los Angeles and Paul Ver-
na and Thom Duffy in N.Y.

LOS ANGELES—With the release
of her latest album and an explicit
photo book, Madonna is proving once
again that “Ero-
tica’” and ‘“‘Sex”’
sell. However, it
remains to be seen
what long-term ef-
fect Madonna's
latest exploits will
have on an artist
who has made a
career of pushing
the limits of pop

Ao/

MADONNA

culture.

This week, “Erotica” enters The
Billboard 200 at No. 2, with sales only
slightly behind those of Garth
Brooks’ “The Chase.” The Maverick/
Sire/Warner Bros. album has been
buoyed, at least partially, by the con-
troversy and media frenzy surround-
ing “Sex,” a 128-page tome shot by
photographer Steven Meisel. The

book features the pop star in various
stages of undress acting out bond-
age, lesbian, group-sex, and sadomas-
ochistic fantasies.

Observers both in and outside of
the music industry say Madonna’s
“Sex”-ploits probably won't alienate
her following. In fact, they may even
expand it. Others, however, say the
latest chapter in her career may leave

Madonna overexposed, both literally
and figuratively.

Ultimately, most agree, it will be
the music on “Erotica” that will ei-
ther help or hurt Madonna as a pop
star.

“Madonna is a very shrewd busi-
nesswoman, and she knows her audi-
ence better than anyone else,” says

(Continued on page 90)

Musically Diverse En Vogue
Is Very Much En Demand

B BY JANINE MCADAMS

NEW YORK—The guitars scream
and the bass threatens in a syncopat-
ed head-banging rhythm, and four
fierce females wail, “Before you can
read me you've got to learn how to
see me ...” That’s the tag line of En
Vogue’s “Free Your Mind,” the third
top 10 single from the group’s

B BY PAUL VERNA

| NEW YORK—Despite two consec-
utive record-breaking sales months
in September and October, Poly-
Gram Group Distribution has let go
at least 14 employees in its New
York headquarters and its nine
branches, according to PGD presi-
dent Jim Caparro. These cuts are
being described as part of a world-
wide strategy to re-evaluate Poly-
Gram’s operating structure.
Caparro and Eric Kronfeld, COO
of PolyGram Holding Inc., heatedly

PGD Lets Go 14 Staffers,
Denies Any Further Guts

deny widespread rumors within the
company that 100-180 firings are in
the offing, most of them at PGD’s
distribution facility in Indianapolis,
which will be consolidated under
one roof once a new, 36-acre site is
completed (Billboard, Sept. 5).
Kronfeld, who runs the day-to-
day U.S. operations of PolyGram,
says the domestic distribution cut-
backs are based on a global strate-
gy developed at PolyGram’s man-
agers’ meeting in June in Berlin.
None of PolyGram’s top interna-
(Continued on page 80)

“Funky Divas” album.
How the pop and R&B audiences
have seen En Vogue up to this time

EN VOGUE

may be challenged by this hard-driv-
ing rock track. Nevertheless, the pop-
ular vocal quartet has no intention of
abandoning the highly charged
R&B/hip-hop stylings that have gen-
erated its mass appeal and platinum-
plus sales for its two full-length al-
bums.

Not since the Motown Sound of the
’60s has an R&B-based girl group
captured the collective pop imagina-
tion like En Vogue. With astonishing
vocal harmonies, slick high-fashion
look, diverse musical styling, and sul-

(Continued on page 37)

DCGC Begins
Its American
Invasion

HBY SUSAN NUNZIATA

NEW YORK—The digital com-
pact cassette system was intro-
duced into the U.S. market with
the shipment of Matsushita’s
DCC decks to retailers in the U.S.
beginning Oct. 22. The company,
which says the recorders are
available at 200 stores nationwide,
held a formal market introduction
of its $1,000 Technics unit here on

(Continued on page 89)
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GREAT MUSIC. GREAT MOVIES. GREAT MEMORIES.

13 classic movie themes composed and conducted
by John Barry, winner of 5 Academy Awards

and 4 Grammy Awards.

All-new digital recordings performed by The Royal
Philharmonic Orchestra, including selections

from “Midnight Cowboy,” “Out Of Africa,” “Dances
With Wolves,” “Body Heat,” “Born Free,”
“Somewhere In Time,” “Chaplin,” and more.

In-store November 10.
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Steve Martland: Glassical Iconoclast

English composer-conductor Steve Martland is out to intrude on
the prejudices of the classical realm, to tamper with its neat sense
of time and space, to meddle with its proprieties, to interrupt its
aloof decorum and stilted traditions, and to interpose a new, con-
trapuntal democracy of sound and sensation.

In purely musical terms, Martland’s approach could be likened to
hocket, a medieval technique in which the melodic line is broken
into alluring fragments by means of short rests. The ringing effect
is simultaneously spasmodic and precise, and Martland’s contem-
porary application of it is best heard on “Principia,” an almost jazz-
pop percolation of saxophones, trombones, electric violin, flugel-
horn, and a conventional rock rhythm section that can be found on
his new British album, “Crossing The Border” (Factory).

As the title would indicate, “Crossing The Border” exemplifies
Martland’s intense concern with the social role of the creative act,
as well as his determination to expand the classical audience be-
yond the confines of a privileged elite. And, while the five original
pieces on “Crossing The Border” betray a rhyth-

gland for about two years except amongst my students!”

But all that has rapidly changed for Martland. He recently drew
raves for his conducting of the BBC Symphony at London’s Royal
Festival Hall in a performance of his own 1983 masterstroke, ‘“Babi
Yar” (Martland’s sole work for large orchestra), whose gripping
evocation of the horrors of that Nazi death camp outside Kiev was
broadcast on BBC’s Radio 3 on Sept. 27.

Martland, 33, is now writing a BBCcommissioned piece called
“Patrol,” which will be premiered this month by the Britten Quar-
tet. There will also be a December performance by Steve’s band of
a series of six Martland-arranged Mozart opera arias that are the
centerpiece of “Wolfgang,” his second new Factory album of 1992.

But how did this combative outlander (an amateur body-
builder and outspoken socialist who’s been known to conduct in
a T-shirt and army fatigues) manage to penetrate the classical
establishment without succumbing to respectability? And by
what route did he get himself signed to Factory Records, that

upstart bastion of Joy Division, New Order,

mic bias and a range of instruments more typical
of popular music, they also boast a dynamic blus-
ter that mixes baroque orchestration with richly
tonal rule-breaking. Imagine a harmonious colli-
sion of the airy splendor of Purcell and the metri-
cal complexity of Aaron Copland, with the influ-
ence of minimalists like Steve Reich and Terry Ril-
ey thrown in for—quite literally—good measure.

If this sounds like anti-romantic classicism with
a curious Stateside tilt, Martland figures that’s
just about right.

“I think my music is very American,” says the
Liverpool-bred Steve with a lilting chuckle. “ ‘Prin-
cipia’ reminds me of driving in America and honk-
ing your horn on a busy street. As with the title
piece of the record, it's got this jazzy, aggressive
American optimism that’s a bit like Copland, al-
though the string section does seem very English
to a lot of ears, because everybody associates Eng-
land with string music.”

by Timothy White

Happy Mondays, and the cream of Manchester

&
pop?
“Well, that’s a strange story,” assures Mart-
land, one of two sons born to a Liverpool carpen-

TO MY EARS

ter and his wife, a worker in a local clothing fac-
tory. “I discovered music and the piano when I
was a boy in school, and I guess the first thing I
learned to play on keyboards was ‘Moonlight So-
nata.’ Liverpool is a port city, and I love ships, so
my father’s plan was that at 16 I would go into
the Navy like my uncle had. But I rebelled and
stayed at school to study music. The fact that my
parents weren’t remotely supportive made it
more of a necessity.”

After graduating from Liverpool Univ., Mart-
land was accepted at Cambridge to study compo-
sition under Alexander Goehr. Still rebelling, he
soon elected to move on to the Netherlands to
work with Dutch post-minimalist composer Lou-
is Andriessen (best-known for his controversial

Martland wryly refers to the English classical
world as “institutionalized mausoleum orchestras” and “symphony
concerts where nobody comes out whistling.” In contrast, portions
of “Crossing The Border” were originally performed to highly ani-
mated audiences and critical acclaim in settings as unpretentious
as the Old Town Hall in Gdansk, Poland, and the Cafe de Unie in
Rotterdam. And when it came time to record the album, Martland
chose to do it at Eurythmics’ Church Studios in the Crouch End
section of London, using his own roughly 12-piece classical group,
the Steve Martland Band. Consequently, “Crossing The Border”
has an aural candescence and crackling pep closer to what could be
called classical roll than any prim concerto form.

“The Eurythmics’ studio, which is really a reconstructed church
hall, has got the most perfect acoustics for strings,” says Mart-
land, “and that’s why it sounds so fantastic. Plus, the band is so
enthusiastic and dedicated; they’ve been together for two years, on
and off, but since ‘Crossing The Border’ they want to do more.”

Isn’t it unusual for a classical composer to have his own band?

“In England, yes,” says Martland with a laugh, “but not in
America. Steve Reich had to have his own band back 20 years ago
because nobody performed his work. Now the practice is very
much a feature of the new classical music being written, with peo-
ple forming their own ensembles; it’s like a theater director or a
playwright having a resident company. I hadn’t been played in En-
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“De Staat,” available in CD in the U.S. on the
Nonesuch label). Afterward, Martland shunned the classical ca-
reer treadmill to work with the postpunk Test Department, the
Loose Tubes jazz orchestra, and ex-Communards singer Sarah
Jane Morris, for whom he created the “Glad Day” song cycle.
His signing to Factory Records in 1989 occurred via a chance
meeting with label executive Tony Wilson, who agreed (“‘with-
out ever hearing my music!”) to record a performance of ‘“Babi
Yar” in Holland that February by the Resident Orchestra of the
Hague.

Martland is currently completing a television documentary on
Louis Andriessen for the BBC, and then plans more of the
“cross-fertilization” common to his composing. “What I do,”
Martland explains, “is a crossover—although I hate that word—
between formal classical composing, the instruments of common
jazz, the rhythms and amplified sonorities of rock—and even the
‘bop-bop-bop’ hocketing I first heard when Andriessen brought
his own band called Hoketus to Liverpool University.

“The process sounds intellectual, but I hope the results are al-
ways down-to-earth and inviting, particularly to the young CD-
buying public that doesn’t usually go to the symphony. I want to
disrupt conventional ideas of classical music, create a new word-
of-mouth following that’s very like rock’s core audience, and,”
he laughs, “maybe leave some listeners whistling!”
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ELECTRONIC DELIVERY WILL C

M BY JOHN MARMADUKE

(This article was adapted from a
speech given Oct. 12 at the annual
retailers’ conference of the Na-
tional Assn. of Recording Mer-
chandisers.)

As a result of rapid technological de-
velopments in computer software,
consumer electronics, cable, and tele-
communications, a revolution is
brewing in the delivery of entertain-
ment and information. We retailers
must prepare ourselves for this revo-
lution so that we can deal with it
when it comes.

If you don’t think the upcoming
changes in entertainment delivery
methods will change our trade, just
look at what technology has done to
the creation of music. Our industry
started out recording performing art-
ists. By the ’60s, it became apparent
that the process of recording the art-
ist had changed the art itself. Labels
began to sign recording artists in-
stead of performers. The pianist
Glenn Gould went so far as to claim
his art was the recording; subse-
quently, he declined to perform.

Today we have the ultimate multi-
media project: Madonna’s new audio
release, “Erotica,” is being buoyed
by the simultaneous release of a book
with a sampler CD and, of course, the
music video. About all she has over-

looked is an “R”-rated video game °

and cookbook.

Let’s go back to 1982, when the CD
was introduced. If you knew then
what you know now, what would you

have done differently? How would
the NARM retailers committee have
addressed that technology to maxi-
mize the benefit to retailers, whole-
salers, distributors, and labels?

Had we been planning for this wel-
come event and realized its impact on
catalog sales, we would have has-
tened the advent of midlines; the la-
bels would have given additional dat-
ing on catalog to encourage broader
retailer assortment; and larger retail

stores would have been built. In addi-
tion, the CD invited the re-emergence
of the listening booth as a way to ex-
pose our customer to the increasingly
diverse recordings on the market. To
encourage store auditioning, distribu-
tion companies would have sold audi-
tion CD units at cost to retailers.
Only now, 10 years after the intro-
duction of the CD, is there a large su-
perstore in every metro market. Only
in the last two years have the super-
stores entered into the arena where
most Americans shop: the malls and
discount stores. And audition sta-
tions have gained their deserved
place in multimedia stores fairly re-
cently. So we're about eight years

‘We must seize
retail’s advantages
and improve them’
John Marmaduke is
president/CEO of Hasting’s

Books, Music and Video and
Western Merchandising.

late in completely addressing the
ramifications of CD technology. But
we still haven’t addressed the fact
that, once our product becomes digi-
tal, it is transferrable over a variety
of delivery systems.

In the ’90s, we will see competing
delivery systems that offer specific
advantages and disadvantages in
comparison to our retail shopping en-
vironment. The primary competitors
for delivery of our products to the
consumer are satel-
lite and cable.

Sky Cable, Hughes
Communications,
NBC Cablevision
News Corp., and Sky
Picks have all entered
the direct-broadcast-
satellite (DBS) busi-
ness, which has been
“just around the cor-
ner” for 12 years. On
the plus side, DBS is wireless and not
regulated too heavily; but it is a diffi-
cult medium in which to charge for
services and track piracy; it is hard to
provide interactive service on DBS,
and it is a poor local medium.

Cable television is the only ubiqui-
tous local broad-band network in
America today. The development of
optical fiber and digital compression
will expand the carrying capacity of
cable from 75 channels to hundreds
with two-way capability. With the ad-
dition of a converter box/PC in the
home, consumers could make high-
quality recordings interactively onto
MiniDiscs and DCC tapes.

The upgrading of cable systems,

however, will require an enormous
upfront capital investment. The cost
to wire half the homes in the U.S.
with fiber optics will exceed $150 bil-
lion and take 15 years. A less expen-
sive hybrid system using fiber-optic
trunks to coaxial nodes could affor-
dably reach 5 million homes in target
neighborhoods by 1995.

Richard Simon, an analyst with
Goldman, Sachs, says, “The encr-
mous potential for additional reve-
nues from movies on demand deliv-
ered via cable will drive a distribution
system upgrade that in turn will seed
a rapid evolution in the telecommuni-
cations industry and broaden the ap-
plication of PCs and computer soft-
ware, which will lead to new program
formats and a host of services.”

The new-program format is where
audio on demand will enter the home
via cable.

If we're going to prevent our mar-
ket from shrinking, we must seize re-
tail’s strategic advantages and im-
prove them, leveraging new business
with what we do best.

To begin with, we should improve
our selection to compete with the new
delivery services. Second, we should
improve information to the consum-
er, including bio sheets for inclusion
in display and other information in-
serts.

Manufacturers could develop a Re-
tail Auditioning Allowance to encour-
age previews at retail listening sta-
tions of secondary new releases. Dis-
tributors could ship a promotional
copy with each box lot or greater of
the initial shipment.

HANGE RETAILING

Some other ideas:

e Improve store ambiance to high-
light the pleasurable aspects of
browsing for music;

e Give customers access to data re-
trieval systems so they can inform
themselves better than any clerk
could inform them;

o Streamline the cost of distribu-
tion and marketing to keep our prod-
ucts value-priced and worth a drive;

e Encourage more in-store appear-
ances and concerts by artists.

Will the record store of tomorrow
become the motion picture theater of
today? I hope not, and our artists
should pray it not be the case. Even
though Madonna can reach more
homes in the future via cable and re-
ceive additional revenues, would
there be a Madonna without the net-
work of retail stores willing to stock
and expose an album by an unknown
artist on a small label? We know the
answer to that question, but I'm
afraid many of the decision makers
of copyright-owning companies do
not. Our opportunity to grow togeth-
er will only be as good as our ability
to communicate. Currently the retail
community has no dialog with the de-
cision-makers. This must change.

In the history of the entertainment
business, some have always feared
that any new technology would sup-
plant the older technology. That fear
has been unjustified. But every new
technology has made the prior tech-

. nologies change. Television did not

kill radio; it changed radio. Digital-de-
livery systems will not kill retail, but
they will change retail.

WORLD TRAGEDIES
The tragic devastation and hunger
in Sarajevo has finally produced a
powerful, awful image to rally the
western world against continued vi-
olence in the Balkans: two mur-
dered, orphan children, killed on a
bus by snipers. The West, however,
has yet to raise its collective voice
against the equally tragic violence
in Somalia, where 5,000 children are
dying of starvation every day.

World Hunger Year, the still-vi-
tal organization started by the late
singer/songwriter Harry Chapin, is
striving to make hunger alleviation
a prime issue in this U.S. Presiden-
tial campaign. Moreover, it is strug-
gling to call attention to starvation
wherever it occurs and whomever it
affects, and is fighting to encour-
age emergency relief efforts in situ-
ations in which delay means death
to thousands of children and adults.

The music industry has rallied to
the cause of hunger alleviation in
very big ways in the past. WHY
and other organizations like it are
again in desperate need of support
from all quarters of our industry,
and invite the inquiries of all inter-
ested individuals and companies as
to how they can help.

The massive ‘““We Are The
World” efforts need not be repeat-

ed in order to accomplish great
strides against famine in Africa and
starvation in Bosnia. Organizations
are already in place to translate mu-
sic industry compassion and energy
into progress against hunger: our
job is to support them.

In the words of Harry Chapin, it
is well within the power of our in-
dustry to help make this world “a
better place to be”—we have only
to motivate ourselves to do so.

Charles J. Sanders
World Hunger Year
New York

SELLING MUSIC VIDEO

In response to your article “Music
Video’s Fortunes In Decline” (Bill-
board, Oct. 17), the claim that the
music video format is in a slight lull
is misleading. According to the arti-
cle, product glut and pricing are the
primary reasons for the lull. But
the most obvious reasons for the
format’s poor sales were not listed.
They are as follows:

e Display. Look at the average
mall store music video display (if
you can find it). It is usually about
5-by-8-feet—far less than that for
CDs— and all you see are the music
videos’ spines. Music video needs
more space, and they should be
cross-merchandised with audio

LETTERS

product. Music-video product
should also be featured within the
common ‘“hot spot” area.

¢ Selection. To count the number
of independent and lesser-label mu-
sic-video titles in the average mall
store, you won’t need more than 10
fingers. Proper inventory spread is
the key to music-video sales.

o Sales staff. Here’s a true-life
story: I walk into a mall store be-
longing to a large chain. It has an
average music-video selection for a
mall store. I noticed no stock on the
No. 1 music video on the Billboard
chart, Queen’s “We Will Rock
You.” I ask the salesman if he has
any stock on this. He’s never even
heard of it. Sales staff must be
trained to sell and understand the
product.

Music video is the newest format
in the music industry. Retail outlets
that make their product visible,
have a knowledgeable sales staff,
and stock interesting product will
have tremendous success with mu-
sic video.

Edward Seaman

Sales Manager

Music Video Distributors Inc.
Norristown, Pa.

RONSON REISSUE OYERDUE
The ailing "70s rock legend Mick

Ronson is making a comeback of
sorts, having appeared at the Fred-
die Mercury fund-raiser, having
produced the critically acclaimed
Morrissey LP, and seeing cover ver-
sions of his material by acts like
Def Leppard. It seems amazing
that RCA/BMG has not seen fit to
rerelease his two '70s solo albums,
“Slaughter On 10th Avenue” and
“Play Don't Worry.”

The same is true of Ronson’s fel-
low artist Cherry Vanilla, now the
darling of the techno dance scene.
Both of RCA’s Vanilla albums,
“Bad Girl” and “Venus D'Vinyl,”
continue to gather dust instead of
seeing new life in the CD market.
RCA, do the right thing.

Jimi LaLumia
Record Connection
Lake Ronkonkoma, N.Y.

A COLUMN OF THEIR OWN
I read Irv Lichtman’s column,
“Words & Music,” with pleasure
and interest. We songwriters and
publishers are so often overshad-
owed by the glitz and glamour of
the performers in this business.
Luckily, we now have a little col-
umn of our own . ..

Thanks for your informative and
entertaining column, and keep that
spotlight trained on our little corner

of the world!
Alex Forbes
Platinum Plateau
New York

MOVEMENT BY MAJORS

My recent Commentary on the mul-
tinational record companies’ role in
Australia (Billboard, Sept. 5) was an
edited version of a much longer pa-
per that I delivered to the Interna-
tional Assn. of Entertainment Law-
yers’ annual meeting at MIDEM in
January.

The thrust of the speech was
aimed at international business af-
fairs departments to allow their lo-
cal offices more flexibility in con-
tract structures, particularly in re-
spect of the placement of
Australian artists outside of the
multinational network of compa-
nies in foreign markets. Since I de-
livered that speech, there has been
movement by a number of Austra-
lian majors in this area.

It should also be pointed out that
the Australian majors have begun
to address the issue of a royalty
flow-through to artists to allow
them to survive in the development
stages of their careers.

Warren Cross
Surry Hills, NSW
Australia
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Blockhuster Follows Manifest Destiny
Plans More Worldwide Vid, Music Expansion

W BY KEN TERRY
and PAUL VERNA

NEW YORK—As it passes the 3,000-
store mark, Blockbuster Entertain-
ment is setting its sights on further
worldwide expansion in video, music,
and other forms of home entertain-
ment.

Fully one-third of its video stores
are now outside the U.S,, and Block-
buster aims to have 2,000 video out-
lets abroad by 1994, according to
company chairman and CEO H.
Wayne Huizenga. In this country, he
notes, Blockbuster plans to add at
least 1,000 video units to its current
2,000 stores, which account for about
15% of the U.S. rental industry. Thus,
in the video arena alone, Blockbuster
may be running as many as 5,000 out-
lets within a few years.

It also has big plans for the music
retailing business, which it recently
entered by agreeing to buy the Sound
Warehouse and Music Plus chains
(Billboard, Oct. 31). “We want to get
our share of the market,” says Hui-
zenga. “We don’t have a numerical
target, but we want to move along,
both here and internationally.”

As previously reported, Blockbust-

er would be interested in acquiring
the Dallas-based Super Club chain, if
it were for sale. Huizenga says, how-
ever, that no talks are now going on
with Super Club owner Philips, which
is an investor in Blockbuster.

Meanwhile, Blockbuster plans to
start music operations in other coun-
tries. “All the markets we've looked
at for the video side are good mar-
kets for the music side,” says Joe
Baczko, Blockbuster’s president and
COO0.

Outside the U.S., the company has
video stores in Australia, Austria,
Canada, Chile, England, Guam, Ja-
pan, Mexico, Puerto Rico, Spain, and
Venezuela, and it is eyeing more mar-
kets in Europe and the Pacific Rim
area.

INNOVATIONS PROMISED

In this country, Blockbuster wants
to be an innovator in music retailing.
“We believe the [music] industry
needs some change, at least in the
U.S.,” says Blockbuster vice chair-
man Steve Berrard. “Large stores—
category killers—are what the mar-
ket needs.”

Berrard says Blockbuster plans to
pattern future music outlets after the

Grocery Gonfah Showcases
Home Video For First Time

W BY SETH GOLDSTEIN

NEW ORLEANS—Talk about cul-
ture shock. Hollywood’s home video
suppliers, used to the crowds and
glitz of the Video Software Dealers
Assn. conventions in Las Vegas,
found neither last week during the
Food Marketing Institute’s general
merchandise, health and beauty care
(GM/HBC) conference. Actual retail-
ers were hard to find on a muted
show floor.

The seven exhibiting majors—Par-
amount, Fox, Buena Vista, Warner,
LIVE, Columbia TriStar, and
MCA/Universal—also suffered from
sticker shock as they tried to drum
up revenues among cautious super-
market executives. They ponied up
$11,000 each to support a 4,000-
square-foot display of three model
video stores for supermarkets. FMI,
which bore the brunt of the expense,
had originally asked $20,000 apiece;
but, given the low turnout, most pro-
gram suppliers in New Orleans
thought it was wasted money at half
the price.

At this conference, FMI’'s third
showcase for nongrocery products,
home video had a place on the show
floor and on the seminar schedule for
the first time. For some of the suppli-
ers and distributors that took exhibit
space, it may have been the last. Al-
though FMI posted a 22% increase
over 1991 to 2,127 registrants, exhibi-
tors of all stripes seem to agree the
number of store managers walking
the New Orleans Convention Center
aisles fell below what FMI had pre-
dicted. Many attributed the gain re-
ported by FMI to home video staffers
who spent the better part of three
days talking to each other.

“I wouldn’t say we're pleased with
the number of retailers,” said LIVE
Home Video senior VP David Bishop.
“This is bad news,” complained

James Ulsamer, VP of distributor
Baker & Taylor Video. “This is a ma-
jor disappointment.” But Ulsamer
and others did note the quality of the
contacts that were made, represent-
ing dozens to hundreds of stores. It's
a consolation prize worth grabbing,
according to FMI show organizer Bri-
an Tully, who thought the studios
would eventually appreciate the dif-
ference between GM/HBC and mom-
and-pop VSDA. He anticipated a re-
turn engagement in Dallas next year
but wasn’t sure the model stores
would be repeated.

Some exhibitors were equally up-
beat. Budget specialist Starmaker
Entertainment, based in Eatontown,
N.J., claims its pitch of an under-§10
children’s line, including a four-tape

(Continued on page 85)

HMV and Virgin megastores in Eu-
rope, which carry broad selections of
musie, video, and such ancillary prod-
ucts as accessories and electronic
equipment.

Noting the company was im-
pressed by Sound Warehouse be-
cause of the size of its stores (about
12,000 square feet), Berrard says he
also sees the possibility of opening
20,000-square-footers, as well as all-
around home-entertainment centers
of up to 30,000 square feet.

Huizenga adds that units of 10,000
15,000 square feet would be ‘“bread
and butter” in most markets, but that
larger stores could be opened in some
places.

Baczko observes the average
Blockbuster store today is 6,500
square feet and that 10,000 square
feet would be the next threshold” for
the company’s video stores. With
Blockbuster giving more attention to
sell-through product, as well as CD-I,
multimedia, and books on tape, he
says, ‘“The pressure on us is to make
larger stores.”

All of Blockbuster’s music stores
will eventually bear the company
name, says Huizenga. This makes

(Continued on page 91)

NEW YORK—Phil Collins will host
the third annual Billboard Musie
Awards Dec. 9. To be broadcast live
for the first time, the show will take
place at the 6,000-seat Universal
Amphitheater in Universal City,
Calif.

The two previous years’ shows
were taped live
at the Barker
Hangar in Santa
Monica and aired
on Fox-TV about
a week later.

The two-hour
show, set to air
at 8 p.m. EST on
the Fox-TV net-
work, will open
with a performance by Genesis.
Live performances by U2, Kris
Kross, and Arrested Development
will also be featured during the
event, which will be broadcast live
in the Eastern and Central time
zones. In order to reach prime-time
audiences nationwide, a tape of the
show will be shown at 8 p.m. in the
Mountain and Pacific zones, accord-

COLLINS

Collins To Host Live
B’hoard Awards B’cast

ing to Fox.

“A live show always has more im-
pact to the viewer and, I think, to
the industry,” says Sam Holds-
worth, one of the show’s executive
producers. “It’s more exciting to
watch. Another consideration is
that you get more energy out of
your performances and out of ev-
erybody that’s on the show because
of the live situation.”

The live broadcast, combined
with a different venue, poses some
new challenges for the production
company, Flattery Yukich Inc.

“Barker was basically an open
environment for us to do what we
would with,” says producer Paul
Flattery. “Universal is a prescribed
stage and the PAs are built in front
of the stage. Our challenge is to
bring the show out from the stage.
We are attempting to build out the
stage well in front of proscenium.
We have a lot of challenges techni-
cally to make the show look as
great as it has in the hangar.”

Flattery adds that the prestige

(Continued on page 91)

Flutist Seals Deal. BMG Classics president Guenter Hensler congratulates
renowned flutist James Gaiway on the renewal of his recording contract with
BMG Classics. Galway has been an exclusive RCA Victor Red Seal recording
artist since 1975. His current album is an all-Bach disc. Shown backstage after
Galway's recent performance at Lincoln Center’s Avery Fisher Hall in New York,
from left, are Steve Vining, senior director, sales & marketing, RCA Victor;
James Glicker, VP of marketing, BMG Classics; Galway, Hensler; Andreas
Schess|, director of artist development, BMG Classics; and Andre Becker,
director of marketing, RCA Victor Red Seal U.S.

German Gourt Grants Injunction Against Retailer
Prohibits Sale Of Allegedly Bootleg Beatles CD Set

W BY MIKE HENNESSEY

FRANKFURT—For the first time a
German court has invoked the non-
discrimination section of the Treaty
of Rome, Article 7, as the basis for
granting an interim injunction
against a distributor of alleged boot-
leg records.

The regional court served the in-
junction on the coffee retail chain
Tchibo, prohibiting the sale of a four-
CD set of Beatles recordings (“The
Beatles: Limited Edition”) and or-
dered the seizure and destruction of
the entire stock. Additional grounds
for the decision, the court held, were
the unauthorized use of photographs
of the Beatles and the Beatles logo.

German copyright law grants no
protection to foreign artists against
the sale of unauthorized recordings if

the performances occur in countries
that have not ratified the Rome Con-
vention. However, Article 7 of the
Rome Treaty prohibits discrimination
between nationals of the member
states and, on this basis, the German
group of the IFPI is arguing that the
protection German law gives to its
national artists must be extended to
those of the other 11 member states
(Billboard, Aug. 8).

Commenting on the court’s deci-
sion, Martin Schaefer, legal adviser
to the German IFPI group, says,
“This is a most encouraging develop-
ment and suggests that the court
could have been influenced by the re-
cent decision of the German govern-
ment to support the application of Ar-
ticle 7 and give the people of all EC
member states the same protection
as is enjoyed by German nationals.”

(Billboard, Sept. 26).

The case against Tchibo, brought
by EMI Electrola, concerned record-
ings made by the Beatles between
1962 and 1965. EMI Electrola,
through its lawyer Dr. Ulrich Korn-
meier, submitted that the use of the
recordings, the cover photographs
and the Beatles logo had not been au-
thorized by the company, “which re-
mains the sole owner of the licensing
rights to the entire Beatles catalog in
Germany.”

According to EMI-Electrola legal
adviser Donald Valbert, the CDs
were manufactured by Sonopress,
the Bertelsmann pressing plant in
Guetersloh, and licensed by GEMA.
The order reportedly came from a
small Berlin company, Magna Ton-
traeger Produktions GmbH, for

(Continued on page 91)

BMG: Stats Say
Record Clubs
Help Retail Sales

B BY DON JEFFREY

NEW YORK—Calling for an end to
hostilities between record clubs and
music retailers, BMG Direct, the
record-club arm of Bertelsmann
Music Group, says that research it
commissioned shows that club mem-
bership stimulates buying of music
from retail stores. But retailers are
not ready to call a truce.

According to the survey of 2,000
people across the country, 20% of
club members said they had gone to
a record store to buy a recording
they had first seen advertised by a
record club; so had 16% of former
members and 14% of respondents
who never belonged to a club.

Moreover, the study says that
club members purchased an aver-
age of 11.3 CDs from retail outlets
during six months of membership,
compared with 9.1 CDs bought from
the club itself during that time. It
also indicates that former club
members bought more from retail
(13.2 CDs in six months after giving
up membership) than they did be-
fore joining the club (12.1 CDs in the
six months before membership).

Worth Linen, president and CEO
of BMG Direct, says, “Record-club
advertising reaches people who
won’t join a club, who then go to a
store to buy stuff they see adver-
tised. Also, it seems that joining a
club activates dormant record buy-
ers. In a sense, people who join a
club are coming back into the music
marketplace.”

But retailers generally believe
that record clubs, in such introduc-
tory offers as eight CDs for the
price of one, are siphoning off store
sales and negatively affecting the
perceived value of recordings.

(Continued on page 90)
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German Acts Sing Out Against Hate

Campaign Takes ‘Pro-Foreigner’ Stance

M BY ELLIE WEINERT

MUNICH—Leading German rock
musicians are participating in a na-
tionwide campaign to counter the
anti-immigrant mood evident in some
quarters of the country. They include
Marius Mueller-Westernhagen, Peter
Maffay, Udo Lindenberg, and BAP’s
Wolfgang Niedecken.

3 Top Players
Departing Virgin
Management Team

LONDON—Virgin Music Group, a
company known for the stability of
its senior management team, is to
lose three top executives.

Set to depart before the end of the
year are group founding partner and
director Simon Draper and former
Ten Records managing director Jere-
my Lascelles, along with Ten head of
A&R Mick Clark. In addition, Virgin
International managing director Jon
Webster has announced he will be
leaving the company at Christmas af-
ter a 17-year association with Virgin
(Billboard, Oct. 24).

Webster, who intends to work as
an industry consultant, has made it
known that his departure is for pure-
ly personal and family reasons, and
Virgin spokesman Jeremy Silver
states that none of the resignations
are related to one other.

“These are just inevitable, evolu-
tionary changes. People in this busi-
ness often change jobs,” he says.

It is unclear how much the sale of
Virgin to EMI earlier this year influ-
enced those changes. However,
Draper has been gradually moving
away from the frontline since leaving
his post as managing director of the

(Continued on page 91)

Under a German slogan that
means “Help Instead Of Beating,”
the campaign has been launched by
the Ministry of the Interior, in con-
junction with the fanzine Musik Ex-
press/Sounds. Its visual centerpiece
adapts the cover of the Beatles’
“Help!” album and depicts the four
German rockers in the same pose.

Joining them are 200 artists of all
types, ranging from schlager to punk
acts, who are lending their names
and signatures to the pro-foreigner
effort. All will be featured in a two-
page advertisement to appear in the
November and December issues of
fanzines Pop-Rocky and Maedchen,
as well as Musik Express/Sounds.
Meanwhile, daily newspapers across
Germany have reported on the cam-
paign, as has popular magazine
Stern.

“Anything which can counter the
current mood, especially of juveniles
in the former GDR, is essential,”
says Gerd Gebhardt, managing direc-
tor of WEA Musik, Westernhagen's
label. “Artists as prominent people
have [communication] possibilities
which ordinary citizens lack. I also
believe that everyone has to ensure
right-wing radical tendencies do not
stand a chance.”

Juergen Otterstein, managing di-
rector of EastWest Records, com-
ments, “I'm convinced that communi-
cation is the only way to motivate
people and that artists can get things
rolling if they publicize their motives.
However, there is a question whether
the audience reached by musicians
and artists isn’t already ‘converted’—
and also whether communication is
most effective through an advertis-
ing campaign. I can think of more im-
mediate and effective signals and ap-
peals.”

Since Germany started experienc-
ing an upsurge of anti-foreigner riots
in the former East Germany last
year, many prominent people—in-
cluding actors, sports figures, broad-

casters, musicians, and politicans—
have spoken up in a print media cam-
paign tagged ‘“Ich bin ein Aus-
laender” (I am a foreigner), patterned
after the late President John F. Ken-
nedy’s famous Berlin speech, “Ich
bin ein Berliner.” In Berlin last year,
a rock concert with the same mes-
sage was held with such acts as Era-
sure, Alison Moyet, and Plan B.

LABEL SUPPORT
Goetz Kiso, managing director of
Polydor Records, endorses the
“Help!” campaign, saying, “Artists
have great influence and also political
credibility, especially for youngsters.
Hostility toward foreigners is espe-
cially depressing for our industry,
and [ believe that upon close exami-
nation, one would find that it refers
to aggression by a minority of people
against a specific phenomenon [those
(Continued on page 85)

Tori Comes To Town. Atlantic’'s Tori Amos is congratulated by label mate
Marc Cohn on her two sold-out performances at New York's Town Hall, part of
the second U.S. leg of her headlining tour in support of her album “Little
Earthquakes.” In November, Amos heads to Australia for a series of concerts.
Her next single, “Winter,” is scheduled for release in late November.

Ganadian Act Barenaked Ladies Exposed

Quintet’s Sire Debut Follows Hometown Hoopla

B BY LARRY LeBLANC

TORONTO—By any gauge, the 4-
year-old acoustic Canadian quintet
Barenaked Ladies has had a terrific
year.

The Ladies’ debut Sire album,
“Gordon,” released July 28, has sold
310,000 copies in Canada—triple-plat-
inum in this country. Boosted by a hit
single, “Enid,” it reigned as the top
album on The Record’s retail chart
for eight weeks before being bumped
off by Eric Clapton’s “Unplugged.”

This year began with news that the
band had been prohibited from per-
forming in a city-sponsored New
Year’s Eve concert here because
Mayor June Rowlands considered its
name sexist. This sent the Canadian
media into a tizzy of activity, result-

BARENAKED LADIES

ing in national coverage that made
the five-man group a household name
throughout the country.

The previous summer, the band
had released a five-song demo,
“Barenaked Ladies,” featuring such
original songs as “Be My Yoko Ono,”
“Brian Wilson,” and “I'm In Love

B BY MELINDA NEWMAN

NEW YORK—Hot on the heels of
Columbia Records’ Oct. 16 Madison
Square Garden tribute to Bob Dy-
lan, the record label is releasing
“Good As I Been To You,” the sing-
er/songwriter’s first solo acoustic
recording in 28 years.

While Columbia president Don
Ienner says “it’s a coincidence” that
the Tuesday (3) release follows the
concert so closely, he notes the Jabel
intends to take advantage of the at-
tention Dylan has received of late.

The album, recorded live by Dylan
with no overdubs, features the sing-
er accompanying himself on guitar
and harmonica while he runs
through 13 traditional folk and blues
numbers.

Ienner says he had an inkling Dy-
lan intended to do the album, but
that it wasn't a reality until “three
months  ago,
when his repre-
sentative handed
me the acoustic
album at a sales
meeting in Toron-
to.”” Similar to
other Dylan proj-
ects, the record is
being released as
it was turned in.
“We never question his creativity,
ever,” Ienner says. “What he gives
us, he gives us. No changes are ever
made to the records.”

The characteristically laconic Dy-
lan says this about the album: “Don-
nie suggested me making this rec-

ord years ago. It just took a while to
organize getting the songs togeth-
er.”

Given the paucity of information
about “Good As I Been To You,” Dy-
lan fans have taken it upon them-
selves to begin researching the
songs on the album and trading in-
formation. The Usenet Computer
Network has a Dylan file, which Dy-
lanophiles have been using to com-
murnicate a treasure trove of minuti-
ae about the material.

Among the more interesting fac-
toids to surface is that many of the
songs have direct ties to Dylan’s
past. For example, traditional folk
song “Sittin’ On Top Of The World”
can also be found on a 1962 album
called “Three Kings And A Queen.”
That version was recorded by Big

Dylan Travels Acoustic Route On Latest Album

Joe Williams and features a young
Dylan on harmonica. “Diamond Joe”
appeared on Ramblin’ Jack Elliot’s
self-titled 1964 album. Although he
didn't perform on that cut, Dylan
plays harmonica on the same rec-
ord’s cover of ‘“Will The Circle Be
Unbroken” under the pseudonym
Tedham Porter. ““Arthur McBride” is
a Celtic anti-recruitment song that
Dylan learned some years ago from
Paul Brady. Brady first recorded it
on a 1974 album he made with Andy
Irvine.

Columbia hopes such fan interest
translates into album sales. Accord-
ing to Ienner and Jay Krugman, Co-
lumbia’s VP of marketing, East
Coast, the singer’s back catalog is
moving swiftly and his concerts are

(Continued on page 85)

With A McDonald’s Girl.” It didn’t at-
tract much attention when it first
came out; but, after the flap over the
New Year's Eve concert, the EP
made Canadian musical history by
selling 85,000 copies. Meanwhile, the
band’s version of Bruce Cockburn’s
“Lover In A Dangerous Time,” from
Intrepid Records’ Cockburn tribute
album, “Kick At The Darkness,” also
achieved extensive album rock air-
play.

The recipient of a $100,000 talent
grant by alternative rock station
CFNY here, the Ladies spent three
weeks in March recording tracks for
“Gordon’’ at Le Studio in Morin
Heights, Quebec, with veteran Cana-
dian producer Michael-Phillip
Wojewoda. In May, after being court-

(Continued on page 65)

Gountry Legend
Roger Miller Dies

NASHVILLE—Country songwriting
and performing legend Roger Miller
died of cancer Oct. 25 in Los Angeles.
Miller, who was
56, was diagnosed
as having the dis-
ease less than one
year ago.

A humorist as
well as a guitarist
and vocalist,
Miller’s often nov-
el compositions
transcended musi-
cal categories. Several of his releases
topped both the country and pop
charts. His biggest crossover hit,
“King Of The Road,” spent 12 weeks
on Billboard’s Hot 100 Singles chart,
peaking at No. 4 in February 1965.

(Continued on page 35)

MILLER
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The ‘Longs’ & ‘Shorts’

Of Genesis’

M BY SUSAN NUNZIATA

NEW YORK—Continuing its history
of unusual marketing approaches,
Genesis is taking a two-pronged tac-
tic with the introduction of its first
live project in 10 years. The release
will coincide with three television
broadcasts featuring the band over
the next six weeks.

The Atlantic Records release,
culled from the band’s recent “We
Can’t Dance” world tour, will be is-
sued in two parts. The first album,
due Nov. 17, is dubbed “Volume One:
The Shorts,” and will feature hit
songs, while the second, “Volume
Two: The Longs,” contains some of
the group’s longer, more eclectic
numbers and carries a mid-January
street date.

Comments Doug Morris, cochair-
man/co-CEO of Atlantic Records,
“Genesis enjoys the unusual status
of having maintained their core, al-
bum-oriented fan base, while at the
same time dramatically expanding
their audience. The forthcoming
unique release of two separate live al-
bums underscores this rare quality,
with one album serving as a live col-
lection of their greatest singles, and
the second volume emphasizing the
band’s more ‘progressive’ side.”

The economy was also a big factor
in choosing the dual approach, ac-
cording to band manager Tony Smith
of Hit & Run Management. “Because
of the current economic climate, we
were against the idea of doing a dou-
ble set. We thought that was a big
gulp for fans to take; it would turn
out to be an expensive item,” says
Smith.

In keeping with these consider-
ations, Atlantic is planning to heavily
discount “Volume Two,” which will be
available for a limited period from
Jan. 19-April 30, 1993. There will be no
special discount on the first album.

To increase awareness of the sec-
ond part of the project, ‘“Volume
One” will include a mock-CD listing
information about it, including re-

RECORD COMPANIES. EMI Records
Group North America in New York
names Joel Cherry VP of business
affairs and Deborah Dugan senior
director of business affairs. They
were, respectively, a partner in the
Atlanta-based law firm Katz, Cherry,
Smith & Cohen, and director of busi-
ness affairs at SBK.

Mary Burke is named VP of plan-
ning for MCA Music Entertainment
Group in Los Angeles. She was corpo-
rate director of planning for MCA Inc.

Sergio Rozenblat is named man-
aging director of WEA Latina in Bur-
bank, Calif. He was an attorney and
head of his own firm.

RCA Records names Kathi Moore
national director of black music pro-
motion in New York and Alison Ball-
Gabriel senior director of A&R, West
Coast, in Los Angeles. They were, re-
spectively, national director of mar-
keting at Arista and director of A&R,
West Coast, for EMI.

Live Set

lease date and song titles.

A considerable amount of televi-
sion exposure for the band surrounds
the release of “The Shorts.” Two one-
hour specials on Fox-TV are sched-
uled to air Nov. 14 and Dec. 5 featur-
ing footage from six November per-
formances by Genesis at Earl’s
Court, London.

Additionally, on Dec. 9, Genesis is
slated to perform on the Billboard
Music Awards broadcast on Fox. And
on Nov. 16, the band is scheduled to
play the Prince’s Trust benefit at the
Royal Albert Hall.

(Continued on page 80)

The Platinum Crowes. Members of Def American recording group the Black
Crowes receive platinum albums commemorating sales of “The Southern
Harmony And Musical Companion.” The presentation was held at a party in the
group’s honor at Yamashiro Restaurant in Beverly Hills, Calif. Shown, from ieft,
are band members Marc Ford and Eddie Hawrysch; manager Pete Angelus;
band members Chris Robinson, Rich Robinson, Steve Gorman, and Johnny
Colt; and Def American Recordings GM Mark Di Dia.

Lahels Embrace Entertainment Promotions
Turning To Tie-Ins, Direct Response, Panelists Say

M BY EARL PAIGE
and JIM McCULLAUGH

LOS ANGELES—Entertainment
marketing—encompassing premi-
ums and tie-ins to direct response and
tour support—is continuing to make
inroads at music companies.

Recent dramatic evidence of the
movement beyond traditional retail-
ing was the large-scale Summer
Olympics partnership among Warner
Bros., Coca-Cola, and NBC Networks
that involved free distribution in 1
million retail outlets of 6 million CDs
and 1.6 million cassettes featuring 18
acts.

Such promotions and how they are
put together drew heightened inter-
est from a large contingent of record
company registrants at the fourth an-
nual EPM Entertainment Marketing
Conference Oct. 25-27 here at the
Universal Hilton & Towers.

According to the organizers, the
annual event drew several hundred
key executives from the film, record,
video, consumer goods, and market
research areas.

“We definitely have more people
here than other years,” said Frank

EXECUTIVE TURNTABLE

CHERRY

DUGAN

Howard Gorbis is named market-
ing director, West Coast, for Sony
Classical in Los Angeles. He was a
sales representative for Sony Music’s
Los Angeles branch.

Gerry Courtney is promoted to di-
rector of national accounts for Poly-
Gram Classics & Jazz in Philadelphia.
He was regional manager for the mid-
Atlantic and Minnesota branches.

Jim McNeil is appointed director
of alternative promotion for Atco/
EastWest Records in New York. He
was national college radio manager
at RCA Records.

LoVerne, VP of promotions, Warner
Music Group. “Frankly, we over-
looked this area. We were licensing
our music to others so we could see
the possibilities and the growth. Now
we're fully staffed.”

Patricia Drosins, senior VP of mar-
keting at Motown, said, “There are
just more promotions going on. La-

bels can no longer ignore the possibil-
ities that are out there for forming
partnerships such as with McDon-
ald’s, the movies, services that can all
be tied in, and sponsorships such as
with AT&T.”
Candace Bond, director of strate-
gic planning, Motown, said she sees
(Continued on page 80)

LOS ANGELES—Philips Interac-
tive Media of America plans to re-
lease a CD-I title with rock super-
star act U2 next year.

The title is expected to be one of
several involving music superstars
that will be released next year in an
effort to attract more consumers to
the newer hardware/software for-
mat.

CD-I players, which run CD-I pro-
grams on a TV set, are celebrating
their first-year anniversary at re-
tail.

Brief details of the U2 disc were
made here during a Philips press

U2 TO GRAGE PHILIPS CD-I TITLE IN "93

conference Oct. 27 in conjunction
with the second annual CD-I Pub-
lishing & Developers’ Conference &
Exposition at the Westin Bonaven-
ture Hotel. The four-day event at-
tracted some 1,000 attendees.

“We see mainstream music as a
critical programming component
for CD-1,” says Ann E. Kronen,
PIMA VP of product development,
who added that PIMA is not only in
negotiations with U2, but with oth-
er superstar acts as well.

“It’s not just a question of us
seeking them out,” she said, “but

(Continued on page 85)

MOORE

BURKE

Tommy Nappi is promoted to na-
tional manager of dance/crossover
promotion for Mercury Records in
New York. He was New York local
promotion manager.

Jim Merlis is named manager of
alternative publicity at Columbia
Records in New York. He was alter-
native music publicist at SBK/EMI.

Lesley Pitts is named director of
media relations for LaFace Records
in New York. She will also handle me-
dia chores for Dallas Austin’s newly
formed label Rowdy Records. She
was senior account executive at Set

Red-Letter Nov.
Releases Include
BBD, EMF, Bon Jovi

B BY LARRY FLICK

NEW YORK—The pace of the holi-
day music-buying season will ac-
celerate in November as Bon Jovi,
Bell Biv DeVoe, EMF, Harry Con-
nick Jr., and Bob Dylan issue new
albums.

A heaping dose of boxed retro-
spectives, greatest-hits compila-
tions, and live sets by superstar
acts Fleetwood Mac, Pink Floyd,
Barry Manilow, Gloria Estefan,
Liza Minnelli, Patti LaBelle, and
Genesis will also be served.

On Tuesday (3), Bon Jovi re-
unites after a four-year break
from recording with “Keep The
Faith”” (Jambco/Mercury). The

ob Rock-produced opus follows
the band’s multiplatinum “New
Jersey” album, as well as solo ef-
forts by Jon Bon Jovi and Richie
Sambora. The title cut is already
making noise at top 40 and album-
rock radio. The band is currently
preparing for a world tour, which
will be launched in early 1993 (see
story, page 16).

Bell Biv DeVoe swings back into
action Nov. 17 with its second post-
New Edition project, ‘““‘Hootie
Mack’ (MCA). The trio handled a
large portion of production respon-
sibilities, with assistance from hip-
hop luminaries Dr. Freeze and
Spyderman. Urban and pop pro-
grammers have just been serviced
with the first single, “Gangsta.”

Alternative rockers EMF follow
last year’s double-platinum debut,
“Schubert Dip,” Tuesday (3) with
“Stigma”’ (EMI/ERG). The set,
which was preceded by the mod-
ern-rock radio hit “They’re Here,”
is said to take a harder, more di-
rect rock’n’roll approach this time.
EMF will play several small club
showcases in December in prepa-
ration for a full-length tour begin-
ning in January.

Connick displays his prodigious

(Continued on page 89)

GORBIS

BALL-GABRIEL

To Run Public Relations.

Shawn Rhea is appointed manager
of national publicity for Jive Records
in New York. She was a publicist at
Orchid Communications.

Melissa Dragich is named manag-
er of national media at Def American
in Los Angeles. She was national
publicity coordinator for Relativity.

Tommy Boy in New York appoints
Jamieson Grillo manager of college
radio and rap promotion. He was na-
tional director of college promotions
at PWL America Records and Wea-
sel Marketing.

I
BT

UTSUNOMIYA

COURTNEY

David Bean is named president of
CTI Records and Video in New York.
He was head of his own music and
video consulting firm and managing
partner of Kit Parker Video.

PUBLISHING. Kaz Utsunomiya is ap-
pointed president of EMI-Virgin Mu-
sic Publishing in Los Angeles. He
was president of Virgin Music Pub-
lishing.

Debbie Atkins is promoted to exec-
utive director of music publishing for
Word Music in Nashville. She was
creative director.

BILLBOARD NOVEMBER 7, 1992

www americanradiohistorv com

13


www.americanradiohistory.com

 Kufomanc 70R THE PEOPLE

/

—— _REM
\

PHCHAEL BOUGICN

UNFORGETTABLE -

LILERYLES g ¥ J '

I 4"

EBLE“?'%. -

W >

&

T A
:qji)/;;

+

- T 1992 &I)‘ly Corperation oi Fmeﬁca,All-rghts'resenfea Sony and MiniDisc logos are trademarks of Sony.



www.americanradiohistory.com

ke B soiiiE

& lu|.)lon 'qq‘ pluggzed

HARRYCONNICKUIR

BLITZ OF HITS.

Major record labzls are releasing their hottest titles
on MiniDisc. That’s because Icading artists, producers and
engineers havz lauded its phenomenal sound. Which is why

yvou shou:d have plenty of MiniDisc titles on hand.



www.americanradiohistory.com

Artists & Music

Bon Jovi Blazes Back Into Public Eye
Mercury Puts Its Faith In Clever Mktg. Plans

M BY MELINDA NEWMAN

NEW YORK—In the four years since
Bon Jovi released the quintuple-plati-
num “New .Jersey” album—wvhile new-
comers like Nirvana and Garth Brooks
have taken up occupancy at the top of
the pop charts—band leader Jon Bon
Jovi has spent the time “going to the
grocery store, going to do my laundry
... realizing that you don’t press nine
to get an outside line in your own
house.”

He's also recorded the Oscar-nomi-

nated, double-platinum “‘Blaze Of

Glory” soundtrack for “Young Guns
I1”; founded his own label, Jambco; and
produced such artists as Billy Falcon
and Aldo Novo. But he viewed such ac-
tivity as a slow withdrawal process
from more than eight vears of nonstop
action with Bon Jovi that had resulted
in four albums and subsequent world
tours, and worldwide album sales of
more than 30 million records and left

him and the band with a bad case of

battle fatigue.
“When we left the ‘New Jersey tour,
no one disliked each other, no one said,

‘Hey, vou're fired, I quit,” but no one
even said goodbve to each other. We
were so burnt that we didn’t know what
the future held. We knew it was going
to be a long time oft and it’s not until
now that I know why: We were just
part of a machine and the machine was
out making money, and Jesus, yvou get
caught up in that and it’ll kill you.”

With the release of its {ifth album,
“Keep The I'aith,” which hits the street
Tuesday (3), the band has trimmed the
machine: via a much publicized split
with former manager Doe MeGhee (the
band is now self-managed with the aid
of a few consultants) and the altering
of other husiness relations. “Losing my
manager, my agents. my lawvers; we
got rid of all of it und we got back to
what matters, which is the five of us.”

The five remains the original hand
members, Bon Jovi, guitarist Richie
Sambora, bassist Alec John Such, key-
boardist David Brvan, and drummer
Tico Torres. Also remuining is the
band’s label, Mercury, although many
of the key players have changed since
the band’s last album.

Accordingly, the label has put to-

Robert Palmer Is Now
Living On Standards Time

B BY PAUL SEXTON

LONDON—“A veryv expensive singing
lesson” is how Robert Palmer de-
seribes “Ridin’ High,” his new EMI al-
bum of pop and blues standards from
the Tin Pan Alley era.

But when it comes to expectations
for the album, Palmer opts for a real-
ism bordering on pessimism. “It’s not
going to get any radio play in America,
let’s face it. There’s no format for it,”
he says. “I'm thinking to myself, ‘I'm
doing this and nobody’s going to get to
hear it."”

Luckily, Palmer’s record company
takes a much more positive stance on
the project, although admitting it is not
expecting radio to lead the way.

EMTI senior product manager Steve
Davis says, “The basis of the plan
doesn’t necessarily include a top 40 hit.
We tend to think that the album’s ap-
peal could streteh alot further than his
traditional fans into the Natalie Cole,
Harry Connick Jr. area.”

ROBERT PALMER

The 16-track set, produced by vet-
eran Miles Davis, Count Basie, and
Tony Bennett alumnus Teo Macero,
will therefore be holstered by a series
of select, high-profile concerts in major
cities, commencing at the Royal Albert
Hall here Nov. 17 and 18, with as-vet-
unconiirmed dates in New York, Chi-
cago, San Franeisco, and Los Angeles
in February. Palmer also commis-
sioned a H0-minute film of the album,
directed by Julian Caidan, who made
the promo clip for his 1985 U.K. top 10
hit “She Mukes My Day.” The film will
air on British TV in the new vear.

“It's presented like a musical but I'm
not an actor, I'm just singing the
songs,” Palmer says. “I suspect people
will either love it or loathe it. I can’t see
there being any middle ground about
it

Palmer will be accompanied at the
Albert Hall shows by the BBC’s Radio
2 Big Band. “I'm going to do some ver-
sions of my old songs that would fall
into this mode that [the album’s ar-
ranger and conductor| Clare Fischer
has arranged in this style with the or-
chestra.”

Palmer admits that by being so bold
4s to tackle classies such as “(Love Is)
The Tender Trap,” “Love Me Or Leave
Me,” and the album’s first single,
“Witcheratt,” he is declaring open sea-
son for criticisms of cash-ins and crea-
tive constipation. “I don’t think that'll
be the worst of it,” he says. “I did my
best not to make this record for a thou-
sand reasons, but try as I might, 1
couldn’t not do it. 1 guess I'm going to
have to stand the slings and arrows.”

“|These songs| are alimost sacro-
sanct and some of them, particularly
the current single, is so directly asso-
ciated with Sinatra that unless 1 felt
that I'd re-illuminated it, there

(Coutinued on next page)

gether a marketing plan with plenty of
“bells and whistles™ to announce the
first Bon Jovi album of the "90s, savs
Mercury president Ed Eckstine.
Among the plans are a worldwide MTV
special, a promo tour that will touch 20
countries, and a tie-in with several
sports teams in the Northeast.

On Oct. 25, the band taped a concert
for MTV that included acoustic and
electric versions of Bon Jovi hits, new
selections, and cover tunes. The 90-
minute special debuted on MTV Oct. 29
and was simulcast on 117 radio stations
via the Album Radio Network; it will

(Continued on next puge)

Bon Jovi has signed a long-term exclusive merchandising agreement with
Toronto-based Brockum. The merchandiser presented the group with special
jackets during Bon Jovi’s recent club gig in Toronto to promote its new album.
From left are band members Alec John Such and Jon Bon Jovi; Brockum
president Norman Perry; and band members Tico Torres, Richie Sambora, and
David Bryan.

YOURS FOR THE ASKING: A few weeks ago. we
caught Paul Schrader’s latest movie, “Light Sleeper,” a
disturbing tale about a drug dealer played by Susan Sar-
andon and her courier, Willem Dafoe. Hardly the teel-
good tlick of the year, the film hasn’t made much of a dent
and will probably be headed for home video by the time
this is printed. But the music in the movie, created by Mi-
chael Been, grabbed us from the opening credits and has
stayed in our minds, though there is no soundtrack availa-
ble. Been, who hooked up with Schrader via their mutual
firiend Martin Scorsese, is the voice

Sung But Unsigned: Call & MacColl;
Plus: B’hoard’s Guide & Pony Rides

Ullman a few years ago.

TICA TIME: It’s been 10 years in the making, but we hear
that Donald Fagen’s long-awaited follow-up to “Night{ly”
will be released in February. According to our source, the
album, “Teahouse On The Tracks,” is “a prognostic’s jour-
ney into the future.” Among the tunes on the Walter
Becker-produced project are “Tomorrow’s Girl,” “Florida
Room,” “Dunes,” and “Teahouse.”

WE DIDN'T THINK TWICE:

behind the Call, a rock band that’s
been bounced from Mercury to
Elektra to, most recently, MCA.
Despite modest hits, “The Walls
Came Down,” “T Still Believe,” and
1991 album rock hit, “Let The Day
Begin,” the Call has no eurrent out-
let for its meaningful, melodic music.

Thanks to everyone who called to
tell us we goofed last week when we
said Erie Clapton performed “If
Not For You” at the Bob Dylan
tribute. Of course he didn’t: George
Harrison plaved that song, while
Clapton selected “Don’t Think
Twice.” It's nice to know folks are

The movie’s main theme, the sen-
sual. atmospherie “World On Fire,”
could be this year’s “Wicked Game”
given the right push (and of course
a label home). Been says he has a dozen tunes, including
an alternate version of “World On Fire” that he's shopping
to labels. “We're talking to some record companies. When
we send them the new stuft, thev're kind of confused. They
ask, ‘Is this new Call stuff or is Michael Been going solo?’
And the answer is, it doesn’t really matter. That gets into
the realm of what it’s been like: The first question is ‘How
do we market it?” The music is the last thing to come up.”
Been says he knew a movie soundtrack was contingent
upon the film’s success, so he’s not surprised that a record
wasn't released, but he’s confident the movie tunes and the
other new material will reach the publie. “I think someone
will come calling. We'll probably release it as Michael
Been, or it could be the Cull, even though it’s quite differ-
ent from our other stuff. But what’s in a name?”

YOURS FOR THE ASKING, PART II: Another top-
notch artist without a recording home is Kirsty MacColl,
whom we caught at the Bottom Line last week in her sec-
ond-ever U.S. appearance. After releasing two irrepressi-
bly catchy albums, “Kite” and “Electric Landlady” on
Charisma here in the U.S.. MacColl was dropped by her
British label, Charisma parent Virgin, and ergo, domesti-
cally as well. From stage, she quipped, “Last night, one
of my old record companies tried to electrocute me purely
to sell my back catalog.” But, like Been, she showed she’s
got plenty of good new music ahead of her. MacColl, who
owes as much to Brenda Lee as she does to LuLu, wowed
the crowd with a Cockney accent that’s as broad as her
vocal range. Among the best of the new tunes were the top-
ical “Don’t Go Home,” “Soho Square On My Birthday,”
and “Big Boy On A Saturday Night,” about “weekend arm-
chair Nazis.” She encored with one of her finest songs,
“They Don’t Know,” which was a big hit for Tracey

by Melinda Newman

reading so closely.

AND NOW, AWORD FROM OUR
Sponsors: The 1993 edition of Bill-
board’s International Talent & Touring Directory is hot
oft' the presses. The 230-page directory contains listings
for artists, manager, agents, promoters, venues, equip-
ment companies, and other vendors, and hotels. The price
is 70 plus $3 for domestic shipping and $& for overseas
delivery. To order, call 800-344-7119, or in New Jersey, call
908-363-4156.

THIS AND THAT: You can't keep a good horse down:
That famed Asbury Park, N.J., club the Stone Pony re-
opened Oct. 22 with performances by more than 10 bands,
including Mr. Reality, the Whirling Dervishes, and Fire-
tribe ... Carly Simon, Judy Collins, Maurecen McGo-
vern, the Roches, and Phoebe Snow were among the fe-
males lending their voices Oct. 26 to record an anthem for
New York’s Oct. 28 Torchlight Parade for Clinton/Gore
and Democratic Vietory '92 .. . Diana Ross will appear in
an upcoming Dec. 4 PPV concert. “Diana Ross Live . .. The
Lady Sings” is being presented by PolyGram Diversified
Entertainment and will be distributed for $19.95 . . . Bela
Fleck & the Flecktones, Warner Bros.” indescribable
Jjazz, funk, fusion, pop, R&B outfit whose latest “U.F.O.
TOFU” has taken up residence near the top of the Top
Contemporary Jazz Albhums chart, hits New York next
week with five different shows at five different venues,
Nov. 9-13. The music makeup of the concerts will be re-
flected by the genre of the club such as the countrified
Lone Star Roadhouse and jazz haven The Blue Note . . .
“Can We Go Higher,” the benefit song written by Croatian
artist Nenad Bach, and touted in these pages back in Sep-
tember, has been picked up for distribution by Rockworld,
a new Sony-distributed label. The single features the In-
digo Girls, Michael Penn, Martin Sheen, John Malko-
vich, members of the Band, and other celebs.
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M BY CRAIG ROSEN

LOS ANGELES—Def American
executive Mike Bone is convinced
Dan Baird’s current album rock hit
“I Love You Period” is the rock
equivalent of “Achy Breaky Heart.”
But don't let that confuse you; the
former voice of the Georgia Satel-
lites is no Billy Ray Cyrus.

“That Mike, he’s something, ain’t
he?” Baird laughs, before admitting
he has a love/hate relationship with
“I Love You Period.”

Baird says, “Terry {Anderson]
wrote that song and I went, ‘That’s
dumb. That’s me.” It's a great little
story. I forgot it the first time I
heard it.”

“I Love You Period,” a rollicking
Southern pop delight, brings to
mind another song about student/
teacher love, Rockpile’s 1980 cut
“Teacher Teacher.”

“Well, Nick [Lowe] stole from
the best, so we may as well steal
from him,” Baird says. “I think
there should be a new phrase called
Nick Lowe-ing. You are only work-
ing with 12 notes, 4/4 time, and the
English language, for God’s sake,

how original can you get?”

Baird’s Def American debut,
“Love Songs For The Hearing Im-
paired,” marks the first recording
by the singer/guitarist since the
Georgia Satellites called it quits in
1990. The band was best known for
the 1986 single “Keep Your Hands
To Yourself,” which climbed to No.
2 on the Hot 100 in late 1986.

“I developed a very shitty atti-
tude about the band,” Baird admits.
“So one morning I woke up and
fired myself. We were together for

DAN BAIRD

Baird Begins Solo Orhit With Def American Debut

10 years and we weren't able to in-
spire each other anymore. It’s like
any relationship that starts getting
too old. There was just certain
things that started getting lacka-
daisical.” (Ex-Satellites guitarist
Rick Richards is now a member of
Izzy Stradlin & the Ju Ju Hounds.)

It was Baird’s old friend, another
Satellites member, Brendan
O’Brien, who introduced him to Def
American head Rick Rubin. “I
asked for a job as a talent scout,”
Baird recalls. “And he said, ‘No, but
would you like to go make records?’
I said, ‘Oh, OK.””

O’Brien, who produced and con-
tributes guitar, background vocals,
and keyboards to “Love Songs,” is
not the only former Satellites mem-
ber on the album: both drummer
Mauro Magellan, who played with
the band during its run on Elektra
Records, and Keith Christopher,
the band’s original bass player, ap-
pear on the record.

“They're just old Atlanta buds,”
Baird says. “If I was a hip guy and
lived in an urban world, they would
be posse, but here they are just old
friends.”

Def American sent Baird out on
the road in August to drum up ad-
vance interest at album rock radio
and selected retail outlets. Bone
says, “We hit 36 cities from Chicago
to Texas and up to Boston and
down to Atlanta.”

The label also serviced the single
to radio stations in a package that
resembled an elementary school
composition book. A videoclip of the
song was recently completed.

Baird’s association with Def
American marks a reunion of sorts
between the singer and Bone, the
onetime VP of promotion and mar-
keting at Elektra, who played an in-
strumental part in the band’s sign-
ing with the label.

“I spent a lot of time on the road
with the Satellites, and Dan was the
rational factor in that band,” Bone
says.

Baird plans to hit the road again
sometime in late fall or winter.
Rather than headlining clubs,
Baird would like to grab a support
slot. “I'd like to open for someone
in my peer group. There are old
men out there,” he says. “Neil
Young, are you listening?”

SEAP Gives Labels
Education In Mktg.
Music In Schools

M BY CARRIE BORZILLO

LOS ANGELES—Capitol Records,
Zoo Entertainment, RCA, Motown,
and Scotti Bros. have signed marketing
agreements with a Los Angeles-based
firm that introduces music to elemen-
tary, middle, and high school students
in Southern California.

School Entertainment & Activities
Program will market new releases to
students through a simulated radio
network called KDION: The School
Radio Network. SEAP also operates
Joining Academics With Music (JAM),
a 17-year-old series of miniconcerts at
Southern California schools (Billboard,
June 13).

The artists covered by the new mar-
keting agreements include Capitol’s
Portrait; Zoo’s Voices, African Unity,
and Rastine; RCA's Antonio Hart,
S.W.V., and Latin Side Of Soul; Mo-
town’s the Jacksons; and Scotti Bros.’
May May and Voice Of The City.

SEAP was negotiating a deal with
Mercury Records at press time for

(Continued on page 20)

BON JOVI BLAZES BACK INTO THE PUBLIC EYE WITH NEW MERCURY ALBUM

(Continued from preceding page)

air on MTV outlets worldwide over the
next two weeks.

“When you think of rock bands on
MTV during the ’80s, Bon Jovi is one
of the first names to come off your
lips,” says Eckstine. “They were so
synonymous with the format; what bet-
ter place to kick off the new venture
than the scene of past crimes.”

Mercury is also running seasonlong
cross-promotions with the New York
Giants, New York Knicks, Boston Cel-
tics, Philadelphia 76ers, New Jersey
Nets, and New York Rangers. Though
the specifics of each arrangement vary,
the promotion involves coupon ads run-
ning in each team’s home game pro-
gram that patrons can redeem at des-
ignated retailers for $2 off “Keep The
Faith.” Additionally, customers can
enter a contest at the record store to
win ticket and backstage passes for up-
coming tour dates, says John Maz-
zacco, Mercury’s senior director of
marketing. Among the participating
retailers are Strawberry’s, New Jer-
sey’s Alwilk Records, Tower Records,
and J&R Music World.

Many of the teams are also playing
the band’s videos during games and us-
ing albums as premiums for contests.

Starting Nov. 20, Mercury begins a
six-week promotion with 50 Loews
Movie Theater locations. “Everyone
who purchases a ticket at one of these
locations gets a redeemable coupon
that’s $2 off the record,” says Maz-
zacco. Moreover, selected movies play-
ing at those theaters, including “Home
Alone 2,” “Bodyguard,” and “Dracula,”
will be preceded by a 90-second Bon
Jovi video.

Mercury also hopes to drive fans into
retail outlets via a mailing to the 16,000
members of the Bon Jovi fan club that
includes a letter from the band and 20
coupons good for $2 off the new record
at participating Musicland stores.

Upon entering retail outlets, custom-

ers will be greeted with a multitude of
Bon Jovi displays, including double-si-
ded posters, hanging banners, header
cards, and reflecting 3D dioramas that
can be used as a mobile, counter piece,
or window display.

KEEP THE FAITH

Purchasers of the new album, pro-
duced by Bob Rock, will find a more
mature sound evidenced primarily
through lyries that address social is-
sues and adult themes.

“The band has evolved over the
course of four years and if the record
is reflective of a bit of that maturity,
then God bless it,” Eckstine says. “I
think sometimes bands attempt to re-
create their youth and the buzz that
got everyone excited when they first
came on the scene, but they’ve matured
as a unit and as writers.”

The maturity is seen in the first sin-
gle, the title track, which was written
by Bon Jovi, Sambora, and Desmond
Child. For Bon Jovi, much of the lyrie
was inspired by a cross-country motor-
cycle trip. “I don’t understand preju-
dice. I don’t understand racism. I don’t
understand trickle-down economics. I
don’t appreciate why people can't get
along and why in the "90s, we have pol-
iticians who are still doing things be-
hind all our backs,” Bon Jovi says.
“You just see a lot of rotten things out
there, but by writing a song like ‘Keep
The Faith,’ I think you can take two
points of view. One is to continue on
this collision course with ‘me, me, me’
or do something, do anything, to make
it a little better. It’s Richie’s title. I had
the first two verses done, shit, before
I pulled the notebook out. I couldn’t
have written that song four or five
years ago; I didn't have the ideals that
I have now.”

That cross-country trip also inspired
such tunes as “Dry County” a nine-
minute narrative based on Texas work-

ers he met, with whom he realized he
had plenty in common. “During that
period of my life, I was trying to truly
redefine, let’s say define, who I was,
and to tell you the truth, I didn’t know.
Being on that trip and going to a place
like [Texas] and meeting those people,
we connected with this disillusionment
that these guys are down there digging
for oil and looking for that pot of gold
and I was looking for everything to
work out and be happy with the band
and none of that was working either. So
that whole gray period in my life, I
truly did sit out and just ... drink the

day away to get to tomorrow. Fortu-
nately, I said to myself, whoa, this is
going nowhere fast. You better start
thinking about a future here and some
songs and get back.”

Ultimately, Bon Jovi came to terms
with the band’s success, and keeping
in mind something Queen’s Brian May
told him long ago, has gained some
needed perspective. “Brian said,
‘Don’t go through this with blinders
on. Take the time to enjoy it and see
it, because if you don’t and it’s over,
you’ll never know what happened. You
were just out there working to make

ROBERT PALMER IS LIVING ON STANDARDS TIME

(Continued from preceding page)

wouldn’t have been much point in doing
it ... It didn’t have anything to do with
wanting to sing like Sinatra. If it came
to that, I wouldn't, for instance, touch
his version of ‘Autumn Leaves.” Why
bother? 1t’s perfect.”

The idea for “Ridin’ High” germi-
nated as long ago as 1985. “It started
out as a sort of dabbling thing,” he
says. “I've sung tenor rock’n’roll and
R&B all my life, since I was 15. That's
a very physical sort of thing, and when
I started to sing these songs which I
knew so well in my head, not specifi-
cally but the kind of thing I was
brought up listening to—Nat King
Cole, Lena Horne, Billie Holiday—it
was like a brand-new gig. As a 5-year-
old, I would hear them and obviously 1
had no idea of the emotional content
behind them, and then as a 42-year-old
I'm looking for a way to express feel-
ings through music that go with my
age, my understanding, that have more
irony, more humor, more tenderness
that you ecan’t really include in
rock’n’roll.”

The album also includes two new
Palmer compositions, “Aeroplane” and

“Chance”—the latter featuring his re-
cording debut as a pianist—and a new
arrangement of “Want You More”
from his 1983 album “Pride.” There are
also guest roles for legendary guitarist
Johnny Winter on “Hard Head” and
duet vocals by Carnie Wilson on “Baby
It’s Cold Outside.”

“That was a trip,” recalls Palmer. “I
bumped into Wilson Phillips on the
road a lot, mostly doing TVs, and Car-
nie’s a gas, great fun to be around. I
was wondering who I was going to sing
‘Baby It’s Cold Outside’ with. It got to
the point where I was halfway through
finishing the mixing of the album and
I still hadn't finished the tune. I was
having lunch before I went to the stu-
dio (in Milan] and looked out of the win-
dow, and there they were, checking in
to the hotel. Carnie said, ‘I've got four
hours tomorrow afternoon before we
leave for Vienna.’ I said, ‘I’ll see you in
the studio.””

The ever-productive and versatile
Palmer is already well-advanced with
his next rock-oriented album, which
he'll start recording in early 1993. “I've
only ever felt twice making records

someone else commission.”” Bon Jovi
adds that after a series of surprise
club dates to preview the album,
“There’s an energy within the band
now that hasn’t been there since be-
fore [1986's] ‘Slippery When Wet,” but
what’s so magic about it now is that no
matter what curve ball you throw us
now, we've seen it ... And now, if
‘Keep The Faith’ isn’t commercially
successful, we had a blast at those
clubs this week and I truly believe in
my heart of hearts, we could do 150
club shows and love it and go. hey,
that was great, that’s what it’s about.”

that I had a real big song,” he says.
“One of them was ‘Johnny And Mary.’
The other was ‘Addicted To Love,” and
I've got a new one now that I feel the
same way about. It’s really something,
sort of a metal ballad ... like ‘She
Makes My Day’ played by Megadeth.”

PUBLICITY
PRINTS

LIEGracned ON Meavy GIos Stock
BLACK & WHITE 8 X10's

800 - $70.00 1000 - $95.00
COLOR
1000 - $396.00
Above Prices nclude Typesetting & Freight
Send 8xi0 Photo - Check or M.0.

* A&
Fult Color & B/W Posters
Composites - Cards - Other Sizes

sy
Send For Catalog & Samples

i PICTURES

1867 E. Floriga, Oept. B8
springfieid, MO 65803
1417 869-9433 Or B69-3456

BILLBOARD NOVEMBER 7, 1992

wwWwW americanradiohistorv com

17


www.americanradiohistory.com

In the November
issue of MUSICIAN. ..
Bruce Springsteen dis-
mantles his heroic myth. We
drive around
| beorgia with

a big big noise. 10,000
Maniacs come out of the
woods. A&R men tell
when you're just too old
to get signed. Charlie

RETAILERS TO STOCK MUSICIAN
OR FOR INFORMATION ON OUR
IN-STORE CD SAMPLER PROGRAM
PLEASE CALL 1-800-999-9988.

Arrested Development. 1zzy
Stradlin tells his version of the
Guns N Roses story. The Bottom Line hosts

Songwriter Symposium. Dave Mustalne makes

Waits philosophizes about touch aml feel, and
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Erasure plays ABBA. Nothing but the music ...

Artists & Music

Royalty Pain Can Arise
Over Non-Artist Creations

WRITER’S (ROYALTY) BLOCK:
Controlled-composition clauses allow
record company discounts off the
statutory mechanical rate on songs
written by the artist. But there are
instances where an artist may do one
or more songs he has not created.
What then?

Entertainment attorney Stewart
Levy of the New York law firm of Ei-
senberg Tanchum & Levy addresses
this question for readers of Words &
Music—and it ain’t a happy tale:

“What happens when an artist
writes only four out of a total of 12

song, therefore, while ostensibly hav-
ing a 50% ownership in a new song,
in reality receives over 70% of the li-
censing fee!

“The situation gets worse if the
sampled song is released as a single
and appears in three versions on that
single (radio, original, and instru-
mental versions). If the record com-
pany pays a maximum of two times
the controlled composition rate for
singles (i.e,, 9.4 cents), but the pub-
lisher of the sampled work insists on
being paid for three separate usages
3 x 3.125, or 9.375 cents) the result

songs on an al- is that the art-
bum? If the ist, although
record com- wnrds&M“S|c owning 50% of
pany has the song, re-
agreed to pay ceives virtu-
mechanical ally no pub-
royalties lishing money.
ll)gsed on only “Thus, a

songs, 2 statutory rate
there is only by Irv Lichtman set by the

47 cents available for the record com-
pany to pay for the cost of licenses
per album—the controlled composi-
tion rate being 75% of the statutory
rate of 6.25 cents x 10.

“Yet the publishers of the eight
noncontrolled songs can insist on full
statutory rates being paid to them.
That insistence would require 50
cents (6.25 cents x 8) to be paid to
these publishers per album. From
where is the 3 cent shortfall made
up? The answer is clear—the record-
ing artist. It is he who must, out of
his own royalties, pay the publisher
of the noncontrolled compositions.

“To add insult to injury, the me-
chanical royalties increase as sales
increase, so that the recording art-
ist’s liability to the publisher in-
creases with every record sold. And
what of the four songs written by the
artist which appear on the album?
The answer is simple—the record
company’s allotment for mechanical
license fees has been exhausted and
the artist/writer/publisher has, in ef-
fect, not only received no publishing
income from sales of his album con-
taining songs written by him, but he
is paying out of his own pocket other
publishers for the right to record
their songs, payment of which in-
crease with sales.

“This bizarre situation also occurs
when rappers sample songs for inclu-
sion in the rapper’s own songs. In
this case the rapper may be required
to share his copyright ownership in a
song written by him with the pub-
lisher of a song sampled in the rap-
per’s composition. This leads to the
situation of the rapper receiving from
his record company a controlled rate
for the mechanical license of his song
(i.e., 4.7 cents) while the publisher of
the sampled song insists on payment
at the full statutory rate (6.25 cents).

“If the publisher of the sampled
song receives 50% ownership in the
new song, he will receive 3.125 cents
a unit licensing fee (% of 6.25 cents),
leaving the rapper with only 1.575
cents a unit as his share of the licens-
ing fee.

“The publisher of the sampled

Copyright Royalty Tribunal designed
to provide publishers and writers
with a certain amount of competition
and protection has been, by the na-
ture of the record business, totally
transmuted into a situation whereby
the writer often gets little or no in-
come.”

13

BASICALLY, I see New York as
a huge isolation booth with many
small isolation booths built inside it,”
says writer Randi Michaels, founder
of the Songwriters Circle, which
showcases new and established
writer-in-the-round shows at New
York’s Bitter End every other Mon-
day night (the next evening is that of
Nov. 9). “I am just trying to break
down some of those walls.” As she is
setting up residence in Nashville, she
says she has been “impressed with
the supportive atmosphere [there]
for songwriters.”

LET’S PUT ON A SHOW: The
ASCAP Foundation has set its 14th
annual Musical Theatre Workshop
over a 10-week period starting in
mid-December at the society’s head-
quarters in New York. Again pre-
sided over by composer Charles
Strouse, the Monday gatherings
present works-in-progress, as deter-
mined by submissions of resumés and
four-song demo cassettes to Michael
Kerker at the society’s New York
HQ. Deadline is Nov. 15. For more
info, call 212-621-6234.

HAPPY 10TH: Songplugger, the
U.K.-based monthly that gives pub-
lishers and writers leads on record-
ing dates, is celebrating its 10th anni-
versary. Its editor is David Stark.

PRINT ON PRINT: The following
are the best-selling folios from CPP/
Belwin:

1. Garth Brooks, Beyond The Sea-
son

2. B.B. King, Blues Master 11

3. Spinal Tap, Break Like The Wind |
4. Garth Brooks, Best Of For Easy
Piano

5. Commitments, Volume 2.

18

www americanradiohistorv com

BILLBOARD NOVEMBER 7, 1992


www.americanradiohistory.com

e ™
- - %

It's not a hit until it's a hit in

Bilbeare

“When I first beard that I was No.I on
_; the BILLBOARD WORLD MUSIC CHART, with
| 'LOGOZO’ I bad just come back to Paris from a |

show in Italy. I was in the kitchen cooking my

‘gambo’, a traditional dish from my
country, Benin. I jumped up and down

and said to myself, ‘What a wonderful world!’”

|
|

Angelique Kidjo, 1992
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Artists & Music

Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

NEW YORK: Driven by hardcore techno beats, quirky samples, and distorted/
industrial vocals, rave act Moses On Acid blends some of contemporary dance
music’s most brutal elements into a sound that contains both addictive
rhythms and meaningful lyries. “The thing I love about techno is thut you can
let yourself go and have a good time dancing, while industrial has vocals and
lyries with some actual content and meaning to them,” says vocalist/kevboard-
ist Brian “Fast” Leiser. Since its formation last fall, Moses On Acid’s potent
sound has quickly earned it shows at clubs such as the Limelight, the Tunnel,
and the Ritz, as well as an opening gig for the Shamen and Utah Saints. The
band has relied almost exclusively on the success of its live shows to build
a following, which is now beginning to include label types: The hand has been
approached by a handful of record company executives in the last month alone.
With the recent release of its self-titled, self-produced EP and un appearance
at the CMJ Music Marathon scheduled for Halloween night at the Palladium,
Moses On Acid seems to be on quite a trip. BRUCE BUCKLEY

PITTSBURGH: At a recent Rusted Root benefit at local coffeehouse Luciano’s,
one fan fell to his knees and serenely banged his head against the hardwood
floor. “He does that every show,” said roadie Shawn McIntyre. The rest of
the tie-dyed crowd of 90 who packed
the small space merely hopped and
hooted—trom the very first note.
Many of the coed sextant’s shows are
benefits, but its concern for causes
doesn't stop there: Guitarist/lead
singer Michael Glabicki once fasted
for a month to protest Department of
Defense research by Carnegie-Mel-
lon Univ. Rusted Root formed in
1990, winning in the best-new-band
category at the In Pittsburgh Music Awards that year. In 1991, it placed
second in the Graffiti Rock Challenge. Its first full-length record, “Cruel
Sun,” was to be feted at an Oct. 30 release party at the 500-seat Graffiti. The
group, which features an acoustic guitarist, electric bassist, drummer, two per-
cussionists, and percussion/flute/harmonica player who whip up a firestorm of
rhythm, chanting, and coyote howls—says labels including Mercury,
Hollywood, Capricorn, Zoo, and Shanachie have been nibbling. While local
erities call the musie world beat, drummer Jim Donovan prefers “primal ag-
gressive acoustic music”—i.e.: acoustic music you cun boogie to. PETER B. KING

RUSTED ROOT

ST. LOUIS: Cicero’s, the Italian restaurant upstairs, will send down scrump-
tious pizzas, but Cicero’s Basement Bar is best known as the place where
local original music bands get their start. Uncle Tupelo, 3 Merry Widows,
and Pale Divine have all earned tenure on the small stage with the low beam
before signing national recording contracts. Michelle Shocked came to Ci-
cero’s to work on some music with the Tupes for her latest album. Touring
acts including Peter Case, the Sextants, and the Connells have filled the
place recently, while regular passer-through Trout Fishing In America has
built a following at the 200-capacity club. Such attention to both the local and
national scene is what earned Cicero’s Basement Bar the designation of best
place to hear alternative music recently by readers of local weekly The River-
front Times, says manager Mark Benson. Among the new bunds striking a
chord there is Small Ball Paul, the latest St. Louis band to showcase for a
national A&R interest in the homey confines. BRLAN Q. NEWCOMB

BOSTON: Country music is no longer banned in Boston with the recent opening
of Silverado, the city’s tirst contemporary country music elub. Due to the lack
of country music radio here, Boston was a longtime holdout, but Carl Chris-
tian and Robert Stickney—who converted the former uptown disco the Roxy
into the 1,300-person-capacity club—
have changed that. Thursday
through Saturday, Silverado will fea-
ture local country acts, ‘‘Achy
Breaky” dance lessons, and the club’s
own Silverado dancers. Once the con-
cept catches on, Christian says he’'ll
book national country acts too. Chris-
tian knows it won't be easy convert-
ing Boston bluebloods into country
tans, s0 he’s instructed Silverado D.Js
to mix country currents with top 40
between acts. While his nervousness is understandable, the mix of Marky
Mark and Madonna with Mary-Chapin Carpenter and Mark Chesnutt drew
grumblings from closet country fans on opening night Sept. 17. Said one bolo-
tied patron: “If they're gonna eat the bull, why be afraid of the tail?”

GREG REIBMAN

SILVERADO

Let Them Eat Cake. Capitol Records
president and CEO Hale Milgrim cuts a
cake commemorating the 30th
anniversary of the Beatles’ release of
“Love Me Do” during a party held at
Capitol Tower.

MUSIC IN SCHOOLS

(Continued from puge 17)

four of the label’s urbun acts.

SEAP president DeVoux “Dion” L.
Grant says labels are focusing on ur-
ban or jazz acts, but he feels his con-
pany’s activities can benetfit all kinds of
music.

The “radio network,” which debuted
May 12, is actually @ 60-90-minute ac-
tivity during school hours in which a
KDION D.J spins records, provides
background information on the artists
and the record labels, and encourages
students to request the songs they like
al radio.

Participating labels pay SEAP to
play their music on KDION and/or
have the artist perform at a JAM
event. The fees range from $300 to
thousands of dollars, depending on the
number ol shows and how many of the
label’s artists are included.

“Our DJ is out there to sell that mu-
sic,” says Grant. “We're helping out ra-
dio by providing them with research
and we're giving record companies a
way to develop new acts.”

Marvin Robinson, VI’ of the R&DB
music division at Zoo, says the pro-
gram is an effective marketing tool:
“This campaign helps to generate retail
sales. And, it’s cost-effective, because
you're going directly to the consumer
with vour product.”

Z00o paid approximately $18,000 for
SEAP’s services and it is paying off,

tobinson says. The suales of “Yeah,
Yeah, Yeah,” a single by Zoo act
Voices, doubled after the Sept. 1 cam-
paign began, he sayvs. Prior to the cam-
paign, 25,000 units of the single were
sold.

Capitol Records urban marketing di-
rector Michael White says, “The bene-
fit here is we're taking |the music] to
the ones who react the most—the
kids.” The marketing etfort for Por-
trait reached 24 schools—and 24,000
students—in a six-week period.

KDION’s playlist also includes art-
ists on labels that have not signed deals
with SEAP. Grant savs this gives the
labels a chance to test the program and
expose the students to a wider variety
of music. However, the program tends
to focus on the artists who record for
the labels that have signed agreements
with SEAP.

AMUSEMENT BUSINESS®

GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
NEIL DIAMOND America West Oct. 15-17 $1,305,700 52,228 Eric/Chandler Ltd
Arena $25 seflout
Phoenix
ELTON JOHN Palace of Oct. 16-17 $1,177,583 41,319 Cellar Door Prods.
Auburn Hills $28.50 sellout
Auburn Hills,
Mich.
U2 Texas Stadium Oct. 16 $1,144,500 39514 PACE Concerts
PUBLIC ENEMY Irving, Texas $30 sellout Stone City
BIG AUDIO DYNAMITE 1l Attractions
ELTON JOHN Carrier Dome Sept. 26 $1,017,203 39,082 Ron Delsener
Syracuse Univ. $26.50 seltout Enterprises
Syracuse, N.Y.
THE MUSIC OF ANDREW Chicago Theatre Oct. 20-25 $961,308 22,695 Jam Prods.
LLOYD WEBBER Chicago $75/ $42.50/ 29,792 PACE Concerts
FEATURING MICHAEL $27.50/ $17.50
CRAWFORD
u2 Astrodome Oct. 14 $925,560 31,884 PACE Concerts
PUBLIC ENEMY Houston $30 35,000 Stone City
BIG AUDIO DYNAMITE I Attractions
NEIL DIAMOND Seattle Center Qct. 20-21 $726,650 29,066 Eric/Chandler Ltd.
Coliseum $25 sellout
Seattle
LUCIANO PAVAROTT! San Diego Oct. 22 $668,505 10,105 The Rudas
Sports Arena $175/ 815 14,276 Theatrical
San Diego Organization
£LTON JOHN Cynthia Woods 0Oct. 20-21 $561,517 20,434 PACE Concerts
Mitchell Pavition $37.50/ $28.50 sellout
The Woodlands,
Texas
LIZA MINNELLI Circle Star Oct. 22-26 $469,201 14,006 in-house
Theatre $33.50 18,565
San Carlos
Calif.

Copyrighted and compiled by Amusement Business, a publication of 82| Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

From Frankie Lymon in the *50's to Tevin Campbell in the ‘905,
pop history has produced a long fine of terrific boy singers.

“A grea friggin’ record!” —Rick Upton, KHTK

“Phones have exploded since day one!” ~Michael Martin, WILD-107
“The hottest thing since sliced breod!”~Greg Head, KBXX

Voices. They're young enough to think of Kris Kross s ofder men.
And gifted enough to take their place in the chorts.

m[HT[HTHIHM[HT L

Now it's the girls' turn. Voices first single, “Yeah, Yeah, Yeah!,”
is 0 top 15 R&B smash, ond pre-orders for the girls' Just The
Beginning. . . olhum have clready exceeded 100,000 units.
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Ferrell Fares Well. Capitol
artist Rachelle Ferrell boasts
an incredible six-and-a-half
octave range. Ferrell’s self-
titled debut album enters the
Heatseekers chart this week
at No. 39, with strong support
from the East North Central
region. The single, ** 'Til You
Come Back To Me,” is
currently top 20 on the Hot
R&B Singles chart.

TOP DOG: It's an Izzy week again. Izzy Stradlin & the Ju
Ju Hounds hold on to the No. 1 spot for the second week in
a row, though the band backtracks 102-113 on The Billboard
200.

The big mover on this week’s Heatseekers chart is Utah
Saints, who leap 36-19, with an impressive 64% sales increase.
The techno-trixters are helped by the Buzz
Bin exposure of their “Something Good” clip
on MTV.

This week’s highest entry belongs to Capi-

‘ 1 MOUNTAIN
Saigon Kick, Lizard

Lo-Key? Climbs. From Kansas
City, Mo., comes the street funk
sound of Lo-Key?. Top 10
Heatseekers sales in five
regions have put these five
young men just a heartbeat
away from breaking into The
Billboard 200. The album marks
a strong showing for Perspec-
tive Records, the label led by producers Jimmy Jam and Terry
Lewis. On the strength of the current single, *'| Got A Thang 4 Ya,”
the group currently ranks No. 9 on Heatseekers.

added by MTV.
KEMP THRILL: And the winner is ... Motown’s Kiss The

Sky. In September, in the Kemp Mill Music Line program, which
is tied to the Kemp Mill Music web’s Airborn program for devel-

REGIONAL HEATSEEKERS #1 '3

NORTHEAST
| zzy Stadkin & Ju Ju Hounds, Lzzy Stradin & Ju Ju Hounds

No Sir. The contemporary
country duo of Darryl & Don
Ellis shows a slight increase in
sales this week, though their
Heatseekers chart position
goes down 29-30. These two
twentysomething brothers
from Beaver Falls, Pa., have
come a long way since their
days as a local club band in
Nashville. Their Epic debut is
titled “No Sir.”

oping artists, the Motown act was sampled by more callers than
were any of the other nine artists. Kiss The Sky led with 24%
of the 6,768 samples that callers ordered, followed by Epic’s Spin
Doctors (14%), Fontana/Mercury’s House Of Love (10.6%), and
Virgin's After 7 (9.3%).

The Kemp Mill Music Line allows Kemp consumers to call and
hear samples of the 10 albums that are in-
cluded each month in its in-store Airborn
campaign.

tol soulster act Portrait, which comes in at
No. 28 with its self-titled debut. This four-
man band is racking up strong sales in the Pa-
cific region, as the single, “Here We Go
Again,” continues to climb the Hot R&B Sin-
gles chart,

Latin rap act Lighter Shade Of Brown de-
buts at a strong No. 32 with its second re-
lease, “Hip Hop Locos.” The set incorporates
samples from War and Smokey Robinson.

PROGRESS REPORTS: Relativity has set
up a promotion with 200 independently owned
stores for Overwhelming Colorfast, during
which time the band’s debut will be displayed
in a special countertop piece. Ultralow sale
pricing for the campaign, which ties in with
Colorfast’s seven-week swing with the Ramones and Social Dis-
tortion, will be $6.99 for CDs and $4.99 for cassettes. Among
the participating stores are Aron’s (Los Angeles), Kim’s Under-
ground (New York), Vintage Vinyl (Fords, N.J.), Everybody’s
Records (Cincinnati), and Home Of The Hits (Buffalo, N.Y.) ...
Me Phi Me is heading back on the road, playing the first of four
West Coast dates in Seattle Wednesday (4). He'll then go on to
play one show in Denver and make three stops in Texas. RCA
says his new single, “Black Sunshine,” scooped up early adds
from eight top 40 stations. The label says airplay from KPRW
(Power 106) Los Angeles has stirred sales for both the album
and the single in the L.A. market. The video for that song, which
is a continuation of Me’s “Sad New Day” clip, has just been
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|A Lighter Shade Of Brown, Hip Hop Locos

EAST NORTH CENTRAL |
. Saigon Kick, Lizard
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WEST NORTH CENTRAL

" MIDDLE ATLANTIC
| Izzy Stradin & Ju Ju Hounds, zzy Stradin & Ju Ju Hounds

ROOTING INTERESTS: If you could
wave a magic wand and create greater
awareness for an up-and-coming musical
talent, who would you help? Popular Upris-
ings posed that question to three experts
out in the retail trenches, and here’s what

Saigon Kick, Lizard =

SOUTH ATLANTIC
Trey Lorenz, Trey Lorenz

1 we got.

Wherehouse buyer Bob Bell, who is
known almost as much for his knowledge of
music as he is for his dry sense of humor,
says he is pulling for Soul Asylum, A&M’s

N TN

~ SOUTH CENTRAL k,u

__l_ngney Foster, Del Rif:_, X 1_959
THE REGICNAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
Saigon Kick, Lizard
Jackyl. Jackyl
\zzy Stradiin, 1zzy Stradiin
K.W.S., Please Don't Go
Radney Foster, Del Rio TX-1959
A Lighter Shade Of Brown, Hip Hop Locos
Charles & Eddie, Duophonic
MC Serch, Return Of The Product
Techmaster P.E.B., Bass Computer
10. Bass Patrol, Kings Of Bass

NORTHEAST
fzzy Stradlin, 1zzy Stradiin
Sugar, Copper Blue
Saigon Kick, Lizard
K.W.S., Please Don't Go
Trey Lorenz, Trey Lorenz
MC Serch, Return Of The Product
Charles & Eddie, Duophonic
Soul Asylum, Grave Dancers Union
Screaming Trees, Sweet Oblivien
The Movement, The Movement
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Gin Blossoms, and Capitol’s Television.
“These artists are my major obsessions in
life,” says Bell. “Soul Asylum’s ‘Grave
Dancers Union’ is the best rock record this
year.”

At Mizell’s, the respected family-run en-
terprise in Miami, buyer Cheryl Mizell roots for Viscayne’s Dee
Dee Wilde and Perspective’s Lo-Key?. She opines that Lo-Key?
is “one of the most versatile acts around. They rap, dance, and
jump all over the place.” Mizell adds that its members are also
“great crooners.”

Wayne McLeoud, the assistant manager at the Crazy
Rhythms store in Montclair, N.J., is cheering on Screaming
Trees, whom he hails as “the black sheep of Seattle bands,” along
with Atlantic R&B act Ten City and Miramar power trio Simon
Asher.

Popular Uprisings is prepared by Geoff Mayfield und Brett
Atwood with assistance from Roger Fitton.
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Krush Groove. New Perspective Records act Krush wraps up its first video shoot,
for the single “Let's Get Together.” Shown, from left, are Nico Beyer, video
producer; Christy and Ashley of Krush; Jimmy Jam, Flyte Tyme Productions,
Perspective Records; Angela, Krush; Kevin Fleming, VP/GM, Perspective

Records; and Tim Grace, manager.

B BY CRAIG ROSEN

LOS ANGELES—Soundtrack al-
bums featuring R&B acts are among
the most commercially viable, but of-
ten include potential legal problems
as unauthorized samples become an
even greater target for litigation once
the music is used in a hit {ilm.

That was the consensus reached at
the California Copyright Confer-
ence’s panel Oct. 20 at the Sports-
men’s Lodge here, titled “Movies
With Soul: The R&B Soundtrack Al-
bum.”

Raoul Roach, senior VP of A&R for
MCA Records’ black music division,
who was among the featured panel-
ists. said the rise of R& B soundtracks

BLACK CHERRY: Take another look at Neneh Cherry.
The American R&B market had mixed feelings, some view-
ing her as a European pop diva pretending to urban street
hardness while others felt she was hip-hop’s next progres-
sion. Cherry’s second album on Virgin, “Homebrew,” is
worth your time (Billboard, Oct. 31). Older, wiser, and even
more self-aware than she was when “Raw Like Sushi” sold
2 million copies in 1988, Cherry incorporates hip-hop, rock,
and an insouciant vocal/rap style for a strong, engaging
statement. She manages to preach without sounding maud-
lin, as on “I Ain’t Gone Under Yet,” a testament to the
strength of black women; to rip cute and arrogant rhymes
without sounding trite, as

I(.:herry Making Statements Thru Music

Plus: Funkadelic Squabble; Booker’s ‘Wiild’ Thing

societies BM1, ASCAP, and the Harry Fox Agency, in-
structing them not to pay out shares directly to the writers
but to send those shares to a Bridgeport Music office in
Switzerland. No comment was available on the matter
from Boladian.

As to the copyright-infringement suit (Billboard, Sept.
19), Ramond Spruell, president of the association, says
not all of the recording artists and labels (62 artists in all)
named as defendants have yet been served, although Sony,
MCA, WEA, and Capitol have been. Also, contrary to what
was reported in Billboard, the BRE ad announcing the
Assn. of Parliament/Funkadelic Members was meant to

notify producers, A&R peo-

she does to brilliant effect
rhyming with Guru of
Gang Starr (which pro-
duced this rippling piano-
riff hip-hop groove as well
as the jazz-influenced slow
burn of “Gone Under™); to
chastise a philandering
husband on “Buddy X,” a
rhythmic antidote to
“0.P.P.” that oozes funky
flavor; and to stand up for
love and sex education in a
rock/hip-hop hybrid duet
with R.E.M.'s Michael Stipe and the production team of
Trout (Johnny Dollar & Cameron McVey) on “Trout.”
This is territory that few other black females of the mod-
ern era have been able to traverse. The first single,
“Money Love,” a rap/rocker on the almighty dollar, is go-
ing the pop-radio route. Urban programmers should give
a spin to “Sassy,” “I Ain’t Gone Under Yet,” or the gently
lamenting “Peace In Mind.”

The
Rhythm
and the

Blues

TOO FUNKY: Further developments have surfaced in
the squabble between the Assn. of Parliament/Funkade-
lic Members and Bridgeport Music. As reported (Bill-
board, Sept. 19), the association’s Nene Montes is chal-
lenging Bridgeport owner Armen Boladian’s ownership
claim on dozens ot Parliament/Funkadelic compositions via
a massive copyright-infringement suit filed in late August
in a Los Angeles district court. A summary judgment hear-
ing has been scheduled for Monday (2).

The association further charges that Boladian has never
paid out writers shares on the material he claims to own—
not to George Clinton, Bootsy Collins, Bernie Worrell,
Eddie Hazel, or any contributing members of Parliament/
Funkadelic. Among documents the association recently
filed with the court in a separate motion are copies of
letters from Warner/Chappell Musie, which administers
the Bridgeport-held Clinton catalog, to performing rights

by Janine McAdams

ple, and the industry that
the copyrights to the Par-
liament/Funkadelic catalog
were under dispute and not
to locate other P-Funk
alumni.

CHUCK CHILLS OUT:
Slowly but surely, Chuckii
Booker has been creeping
up on us. While his top-five
single “Games” gains on
playlists, so has his second
Atlantic album, “Niice N’
Wiild,” bulleting into the top 20 of the Top R&B Albums
chart. The album is a polished collection of percussion-
heavy R&B with hooky choruses and breaks. Thanks to
natural talent and the enhancements of technology,
Booker is capable of doing just about anything with his
voice as he forges a bridge between driving *70s funk and
torward-looking '90s technoswing. With Booker produc-
ing, writing or co-writing, and doing all the performing,
“Niice N’ Wiild” sounds like an album by a man who lives
alone in the studio, jamming away happily, especially on
the nutty atomic funk rollercoaster “I Giit Around,” the
splashy spoken intro to the smooth “Deep C Diiver,” and
on his paean to J.B.-styled funk on the three-part “Soul
Triilogy” (on which he attains the contemporary nastiness
of Prince). This busy writer/producer, who two years ago
served as musical director for Janet Jackson's “Rhythm
Nation 1814" tour, has a number of artists on his produc-
tion schedule: Lalah Hathaway on Virgin; Vesta and
Barry White, both on A&M; saxophonist Gerald
Albright on Atlantic; and C.J. Anthony for Black Dot
Records. He has also just completed a funky new theme
song for the popular HBO series “Tales F'rom The Crypt”
called “The Crypt Jam,” to be released as part of the Big
Screen Records album “Music From ‘Tales From The
Crypt.’”

(Continued on page 26)

reflects a change in movie-making.
“Today’s movies are reflecting expe-
riences going on in the community,
and music is a big part of that experi-
ence,” he said.

Later, Roach, who was the music
and soundtrack supervisor for “Boyz
N The Hood” and “Malcolm X,” said
“the stories that come out of raps are
the same stories in the films.”

However, Bob Holmes, executive
VP, Sony Picture Entertainment Mu-
sic Group, who was involved in the
soundtracks for “The Big Chill,” “Mo’
Money,” and “Boyvz N The Hood,”
was quick to point out that samples
featured in rap songs can “create a
big problem for a motion picture stu-
dio” and “really threaten the distribu-
tion of a picture.”

Holmes went on to note that the
use ol unauthorized samples in a suc-
cessful film could set off a series of
lawsuits. A publishing company or
composer whose material was used
without permission would likely sue
the film studio first because it has the
deepest financial pockets, then the
studio would in turn sue the publisher
that provided the track for use in the
film. Finally, the publisher would
likely sue the songwriter, Holmes
said.

“If vou have ever worked on a com-
pilation soundtrack album, you know
it’s almost like going to war,” Holmes
said. He pointed out that clearances
from up to 40 different songwriters
and music publishers and more than
a dozen record labels are often re-
quired when compiling a soundtrack
album that includes sampled mate-
rial. “To try to clear all that is an un-
believable task,” he added. “And
you're always working against a
deadline.”

However, if all the proper clearances
are secured, R&B soundtracks—many
of' which feature rap tracks that include
samples—can be big moneymakers for
the record company and can help pull
people in at box office.

Motown senior VP of sales Oscar

Soundtracks: Great Potential, But . . .
R&B Panel Warns Of Legal Dangers Posed

Fields, noting Giant's success with
Color Me Badd on the “New Jack City”
soundtrack, pointed out that sound-
tracks are an excellent tool to intro-
duce new artists, as well as a vehicle to
give additional exposure to already es-
tablished acts. And, “often after the
movie is gone, the album still sells,” he
said.

Roach noted that the music’s appeal
also influences sales at the box office.
“A lot of movies have musical stars in
them,” he said, pointing to Ice-T’s role
in “New Jack City,” and the forthcom-
ing John Singleton film “Poetic .Jus-
tice,” which stars Tupac Amaru Shakur
and Janet Jackson. “The dynamic en-
ergy of hip-hop drives a lot of these
movies,” he said.

While each panelist mentioned the
positive cross-promotional aspects of
films and their soundtrack albums,
Fields said when the synergy involves
the film and record arms of the sume
large corporation, the marriage doesn’t
always work. “Each has their own
agenda,” he said. For example, Fields
recounted how a film studio took its ra-
dio advertisements to a top 40 station
instead of an urban outlet. The urban
station, convineced it was the same
“company,” retaliated by pulling the la-
bel's records, although the label didn’t
have anything to do with the film stu-
dio’s radio spots.

“You do what works for the record
company, and they do what is best for
them, and you hope that there is some
common ground,” Fields said.

Roach added that it is advantageous
to have the big-budget film studio be-
hind an artist. “[But] you need to learn
from each other,” he said. Roach said
that often record companies have more
experience In marketing to the African-
American community than the {ilm stu-
dios do.

Holmes noted that movies made by
African-American film makers usually
contain dance or party scenes in which
music is used. “Is this manipulation?”
he asked. “I don’t think so. It’s the real
experience.”

George Duke Puts On His
Artist’s Hat For WB Debut

H BY DAVID NATHAN

LOS ANGELES—As a successful
producer, George Duke’s name has
graced the R&B charts on a consis-
tent basis since
the early '80s via
recordings by a
slew of artists,
including Jeffrey
Osborne, Den-
iece Williams,
Dianne Reeves,
Al Jarreau, and
Phil Perry. As a
master musician
and recording artist in his own right,
multitalented Duke has cut close to
two dozen albums, the last three for
Elektra.

Almost as a direct result of the

DUKE

constant demand for his services as
a hitmaker for others, Duke says he
had no immediate plans to make an-
other solo album after his Elektra
deal ended in 1990. “It was only
when [chairman] Mo Ostin at
Warner Bros. approached me after
a gig at the Montreux Jazz Festival
last vear that I considered recording
again,” says Duke.

Speaking from his Le Gonks West
studio in Hollywood, Duke says,
“When I talked [to Ostin], I was ac-
tually more interested in a produc-
tion agreement with a label to bring
in acts than making a new album
myself. T told him that if I were to
do that, I'd commit the cardinal sin:
I'd make a total jazz record with a
trio and sax player!”

(Continued on page 28)
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
14-ALL-4-1 (Mike Ten, BMI/Biv Ten, ASCAP/K Wales,
ASCAP/MCA, ASCAP)

360 DEGREES (WHAT GOES AROUND) (Rushtown,
ASCAP)

AIN'T NOBODY LIKE YOU (Virgin, BMI/Butfalo Music
Factory, BMI)

ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again,
BMI/Music Corp. Of America, BMI)

ALL | SEE (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP)

ALL RIGHT NOW (Whole Nine Yards, ASCAP/Avid One,
ASCAP/Mizmo, BMI/Casadida, ASCAP/EMI Virgin,
BMi/Designee Of Kenneth Karlin, BMI/Fabby Minny,
ASCAP)

ALONE WITH YOU (Al B. Sure!, ASCAP/Willaire,
ASCAP/EMI April, ASCAP) HL/WBM

BABY I'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP)

BACK TO THE HOTEL (Promuse, BMI/Deep Groove,
BMI/Vouges, BMI)

BLACK PEARL (Street Knowledge, ASCAP/Down Low,
BMI)

THE BLOOD (Benny's Music, BMI/EMI Blackwood,
BMI/Rhett Rhyme, ASCAP/BMG, ASCAP/Pitchford,
BMI/Bust-It, BMI)

BLOW YOUR MIND (Funky Noble, BMI/Takin' Care Of
Business, BMI)

CAN | TOUCH YOU (Three Boys From Newark,
ASCAP)

CAN YOU HANDLE IT (Trycep, BMI/Willesden, BMI)
CLEAN UP MAN (N-The Water, ASCAP)

CLEVER (Maestro B., ASCAP/Sony Tunes,
ASCAP/BMG, ASCAP/Think Loud, ASCAP/Mermaid's
Cave, ASCAP)

END OF THE ROAD (FROM BOOMERANG) (Kear,
BMI|/Ensign, BMI/Greenskirt, BMI) CPP

EVER SO CLEAR (N-The Water, ASCAP)

EVERYBODY KNEW BUT ME (Def Jam, ASCAP)

EX GIRL TO NEXT GIRL (EMI April, ASCAP/Gifted
Pearl, ASCAP) WBM

THE FINAL FRONTIER (Ruthiess Attack,
ASCAP/Microphone Matia, ASCAP)

FLEX (Aunt Hilda, ASCAP/Zomba, ASCAP/Shadows
Int'l, BMI)

FREE YOUR MIND (Two Tuff-Enuff, BM!/Sony Songs,
BMI/Irving, BMI) CPP

GAMES (Count Chuckula, BMI/Trycep, BMI/Black
Satin, BMI/Big Giant, BMI/Warner-Tamerlane, BMI)
GIMME WHATCHA GOT (B Funk, ASCAP)

GO AHEAD AND CRY Trycep,/Willesden,
/Ramal,/Cleveland's Own,/Rude News, BMI}
GOODBYE MY LOVE (P, ASCAP/Let's Have Lunch,
ASCAP/Rejoice, BMI)

GOOD ENOUGH (Kear, BM)/Greenskirt, BMI)

GOOD THANG (Luella, ASCAP/Demtwinzz, ASCAP/EMI
April, ASCAP)

UROOVIN' IN THE MIDNIGHT (Def Mix, ASCAP/EMI,
8. /Maxi, BMI/Virgin, ASCAP/Gunsmoke,
ASCAF,®ow Wow, ASCAP) WBM

HAPPY DAYS (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Woh.:ter, ASCAP)

HAZY SHADE &< CRIMINAL (Def American,
BMI/Bring The M.i"e, BMI)

HELL OF A SITUATI'N (Stanton's Gold, BMI/April
Joy. BMI)

HERE IT COMES (Def Jai..» ASCAP/Mind Squad,
ASCAP/Totally Mental, ASCs ®)

HERE WE GO AGAIN (Jobete, nCAP/Black Bull,
ASCAP/Doll Face, 8MI/Stone Dian nd, BMI/Unit 4,
ASCAP)

HEY LOVE (CAN | HAVE A WORD) (Zo. "ba,
ASCAP/Jobete, ASCAP/Black Bull, ASCAr*

HUMPIN' AROUND (Kear, BMI/Greenskirt, MI/MCA,
ASCAP/Bobby Brown, ASCAP/Stylz, ASCAP) IL

| ADORE YOU (FROM MO' MONEY) (Flyte Tym.'
ASCAP/Burbank Plaza, ASCAP/EMI, BMI/Orang Tree,
BMI) WBM

1 COULD USE A LITTLE LOVE (RIGHT NOW) (W8,
/Heritage Hill,/Zomba,/Jo Skin, ASCAP) WBM

'D DIE WITHOUT YOU (MCA, ASCAP) HL

1 DON'T MIND (Down Low,/Davone Ravone Lee,8M )
IF | EVER FALL IN LOVE (Gasoline Aliey, BMI)

1 GOT A THANG 4 YA (New Perspective, ASCAP)

'M GONNA BE YOUR LOVER (TONIGHT) (Zomba,
ASCAP)

| MISSED THE BUS (So So Def, ASCAP/Fergell,
BMI/Sunset Plaza, BMI/EMI April, ASCAP) WBM

I'M OVERJOYED (Gimme 1/2, ASCAP/Leftover
Soupped, BMI/ATV, BMI/Welbeck, ASCAP)

I'M STILL WAITING (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP) WBM

INSIDE THAT | CRIED (Urban Tracks, BMI/Mainlot,
BMi/Donyolo, BMI)

IT'S ALRIGHT (FROM SOUTH CENTRAL) (Buff Man,
BM1I/Screw Box, BMI/Fat Hat, BMI)

IT'S A MAN'S, MAN'S, MAN’S WORLD (Clamike,
BMI/Dynatone, BMI/Unichappell, BMI)

I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella,
ASCAP/Wamer Chappell, ASCAP/Mom & Dad, ASCAP)
'VE BEEN WATCHIN' (Harrindur, BMI/Joe Public,
BMi/Bonedome, BMI/Ensign, BMI) CPP

1 WANNA LOVE YOU (FROM CLASS ACT) (WB,
ASCAP/Gradington, ASCAP/MCA, ASCAP/Warner-
Tamerlane, ASCAP/Music Corp. Of America, BMI)
HL/WBM

1 WANT TO LOVE YOU DOWN (Keith
Sweat,/E/A./WB,/Wokster, ASCAP) WBM

1 WANT (All Nations, ASCAP/Donesha’s, ASCAP/Music
Corp. Of America, BMI/Bright Light, BMI/Babytace;
BMI/Nuttin’ Butt Cuttin’, BMI/MCA, BMI)

JUMP -AROUND (T-Boy, ASCAP/Soul Assasins,
ASCAP/MCA, ASCAP)

JUST CALL-ME (John Barnes 11, BMI)

KICKIN' IT (D.A.R.P., ASCAP/Diva One, ASCAP/Polish,
ASCAP/EMI April, ASCAP). WBM

LET IT BE ME (SAY YOU LOVE ME) (EIm City,
ASCAP/Potygram Int'l, ASCAP)

LET'S GET CLOSER (Norcal Atlanta, BMI)

LIFT YOUR HEAD AND SMILE (Sweetness, BMI)
LOST IN THE STORM (ADRA, BMI/Getaloadoffatso,
BMI/Trakmasterz, BMI/Tisaka, ASCAP/MCA, ASCAP)
LOVE SHOULDA BROUGHT YOU HOME (Saba Seven,
BMI/Kear, BMI/Ensign, BMI/Greenskirt, BMI)
LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EM] April, ASCAP) WBM

MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Walter
Simmons, BM{)

MY KINDA GIRL (Trycep, BMI/Willesden, BMI)
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FOR WEEK ENDING NOVEMBER 7, 1992

Compiled from a national sub-sample o S (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot R&B Singles Chart, which
uses ranked reports of best-selling singles, rather than the unit counts used on this chart. ndScan
wiitin
AFE AEE
z|3F|w 2| 3|w
o |y § TITLE o5 |5 | TITLE
£ 1 S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL)
BABY GOT BACK
* % NO.1 % & bl Bl Rl B i St AMERICAN/REPRISE )
RUMP SHAKER U
(D] 1| B | WREGKNEFFECT (MCA) 3weeksatto. 1| [3D)] 49 | 14 5&?&'&'&%&'3& )
@ 5104 IF | EVER FALL IN LOVE 40 139 | 5 | LOST IN THE STORM
SHA! (GASOLINE ALLEY/MCA ) CHUBB ROCK (SELECT/ELEKTRA)
3 | 2 |15 | END OF THE ROAD 41 {37 ] 6 | | MISSED THE BUS
BOYZ Il MEN (BIV 10/MOTOWN ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
PEOPLE EVERYDAY INSIDE THAT I CRIED
i e ARRESTED DEVELOPMENT (CHRYSALIS ) @) 475 CECE PENISTON (A&M )
5| 4 |18 | JUMP AROUND 43 | 42 | 6 | YEAH, YEAH, YEAH!
HOUSE OF PAIN (TOMMY BOY ) VOICES (Z00)
@ 613 SLOW AND SEXY 44 [ 34 [ 11 | ONE NITE STAND
SHABBA RANKS (EPIC ) FATHER M.C. (UPTOWN/MCA )
I’D DIE WITHOUT YOU TRIPPIN' OUT
(D[ 13 | 6 | P, DAWN (GEE STREET/LAFACE/ARISTA) 52| 4 | PRINCE MARKIE DEE (COLUMBIA)
BACK TO THE HOTEL WARM IT UP
8 | 18 | NaoEEP (PROFILE ) 51 | 18 | kRis KROSS (RUFFHOUSE/COLUMBIA )
@ 109 FLEX 47 | 43 | 18 | GIVING HIM SOMETHING HE ... .
MAD COBRA (COLUMBIA ) EN VOGUE (ATCO EASTWEST/AG )
10| 9 | 9 | WHAT ABOUT YOUR FRIENDS 48 | 46 | 18 | THEY WANT EFX
TLC (LAFACE/ARISTA ) DAS EFX (ATCO EASTWEST/AG )
REAL LOVE EX GIRL TO THE NEXT GIRL
Ty = MARY J. BLIGE (UPTOWN/MCA ) 56 | 9 | GANG STARR (CHRYSALIS/ERG )
RIGHT NOW | WANT TO LOVE YOU DOWN
T2 AL B. SURE! (WARNER BROS. ) G0)] 55 | 3 KEITH SWEAT (ELEKTRA )
SLOW DANCE (HEY MR. DJ BLOW YOUR MIND
g B R.KELLY & PUBLIC ANNOUNCEMENT (JIVE ) GD| 57| 7 REDMAN (RAL/CHAOS/COLUMBIA )
GAMES COME & TALK TO ME
14 1 7 | CHUCKII BOOKER (ATLANTIC/AG ) (5259 | 18 JODECI (UPTOWN/MCA )
(15)] 26 | 2 | NOORDINARY LOVE 53|44 |14 | 1-4-ALL4-1
SADE (EPIC ) EAST COAST FAMILY (BIV 10/MOTOWN )
HUMPIN’ AROUND WHERE THEY AT
17 | 13 | BoBBY BROWN (MCA) (5D — |15 D.J. JIMI (AVENUE )
17 | 15 | 13 | SHE'S PLAYING HARD TO GET 55133 (10 | KICKIN'IT
HI-FIVE (JIVE ) I AFTER 7 (VIRGIN)
SWEET NOVEMBER MR. LOVERMAN
19| 8 | TROOP (ATLANTIC/AG ) %5018 SHABBA RANKS (EPIC )
19116 | 14 | | WANNA LOVE YOU 57 153 | 10 | LOVIN' YOU
JADE (GIANT/REPRISE/WARNER BROS. ) SHANICE (MOTOWN )
20 |18 | 11 | ALONE WITH YOU 58 [ 54 [ 17 | JUS LYKE COMPTON
TEVIN CAMPBELL (QWEST/WB ) DJ QUIK (PROFILE )
FOREVER LOVE SAVING FOREVER FOR YOU
@23 4 COLOR ME BADD (GIANT/REPRISE /WB ) — [ 1 | SHANICE (GIANT/REPRISE/WB )
CROSSOVER 1 COULD USE A LITTLE LOVE
2 [ 20 16 EPMD (RAL/CHAOS/COLUMBIA ) o e i FREDDIE JACKSON (CAPITOL )
FREE YOUR MIND BABY I'M FOR REAL
(@) 278 EN VOGUE (ATCO EASTWEST/AG ) — [ ! | AFTER 7 (VIRGIN)
WOULD I LIE TO YOU? EVER SO CLEAR
24 | 8 | CraRLES & EDDIE (CAPITOL) S [fGiy BUSHWICK BILL (RAP-A-LOT/PRIORITY )
LOVE SHOULDA BROUGHT YOU . .. HOT SEX
()31 ) 4 TONI BRAXTON (LAFACE/ARISTA ) (6] 63 | 8 A TRIBE CALLED QUEST (JIVE )
HERE WE GO AGAIN IT'S MY CADILLAC
(26)(32 | 4 | FGRTRAIT GAPITOL) (68)[ 64 | 16 | mcNAS.D % D) FRED (PANDISC )
360 DEGREES (WHAT GOES ... IN THE TRUNK
ol s | GRAND PUBA (ELEKTRA ) ) ()75 | 4 TOO SHORT (JIVE )
28 (22 | 4 | MY NAME IS PRINCE 66 | 62 | 18 | GHETTO RED HOT
PRINCE & THE N.P.G. (PAISLEY PARK/WB ) SUPER CAT (COLUMBIA )
29128 | 5 | SOMEONE TO HOLD 67 | 58 | 18 | WELCOME TO THE GHETTO
TREY LORENZ (EPIC ) SPICE 1 (TRIAD/JIVE )
HERE IT COMES STRAIGHTEN IT OUT
A MC SERCH (DEF JAM/CHAOS/COLUMBIA ) 68 | 4 | PETE ROCK & C.L SMOOTH (ELEKTRA)
1 GOT A LOVE THANG 4 YA! LOVE'S TAKEN OVER
21 e [ LO-KEY? (PERSPECTIVE/A&M ) 74| 2 | CHANTE MOORE (SILAS/MCA )
@ 3| 8 AIN'T NOBODY LIKE YOU 70 [ 60 | 18 | I'VE BEEN SEARCHIN'
MIKI HOWARD (GIANT/REPRISE/W8 ) GLENN JONES (ATLANTIC/AG )
33 (29|18 | BABY-BABY-BABY 73|17 THE BEST THINGS IN LIFE ARE FREE
TLC (LAFACE/ARISTA ) L. VANDROSS/J. JACKSON (PERSPECTIVE )
@ 45 4 YOU GOTTA BELIEVE 72 |66 | 5 | TRUE FUSCHNICK
MARKY MARK (INTERSCOPE /AG ) FU-SCHNICKENS (JIVE )
GOOD ENOUGH TRUE TO THE GAME
(3538 | 3 BOBBY BROWN (MCA ) ool il ICE CUBE (PRIORITY )
@ 0|6 WORK TO DO 74 171 | 18 | THEY REMINISCE OVER YOU
VANESSA WILLIAMS (WING/MERCURY ) PETE ROCK & C.L. SMOOTH (ELEKTRA )
37 |35 |18 | YOU REMIND ME @ |2 SOMETHING GOOD
MARY J. BLIGE (UPTOWN/MCA ) U.GK. (JIVE)

") Singles with increasing sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
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MY NAME IS PRINCE (NPG,/WB, ASCAP) WBM

NICE "N’ SLEAZY (P-Blast, ASCAP/Zomba, ASCAP)
NO ORDINARY LOVE (Angel, ASCAP/Silver Angel,
ASCAP/Playhard, ASCAP)

NO-RHYME, NO REASON (Mycenae, ASCAP)

ONE NITE STAND (EMI April, ASCAP/Across 110th
Street, ASCAP/Father M.C., ASCAP/WB, ASCAP/Frank
Nitty, ASCAP/Joe's Songs, ASCAP) WBM

YNLY WANT TO-BE WITH YOU (Gerard Video, BMI)

| EOPLE EVERYDAY (EMI Blackwood, BMI/Arrested

[ svelopment, BMI) WBM

P CK IT UP (Zig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac
Jg n, BMI)"'WBM

RLAL LOVE (Music Corp. Of America, BMI/Second

Ge seration Rooney Tunes, BMI) HL

RE 'OSSESSED LOVE (Spectrum One, BMI)

RIG {T HERE (Bam Jams, BMI)

RIGL T NOW (Al B. Sure!, ASCAP/Willarie, ASCAP/EMI
Aprii, ASCAP/Across 110th Street, ASCAP) HL/WBM
RUME SHAKER (EM!I April, ASCAP/D. Wynn,

ASCAl /Zomba, ASCAP/Abdur Rahman, ASCAP) WBM
SAVINU; FOREVER FOR YOU (Reaisongs, ASCAP) WBM
SHE'S {'LAYING HARD TO GET (Zomba, ASCAP/RHO,
ASCAP) CPP

SLOW A1D SEXY (Flyte Tyme, ASCAP/Sony Songs,
BMI/Zom 3a, ASCAP/Aunt Hilda, ASCAP/Songs Of
PolyGram, BMI/Ixat, BMI) HL/WBM

SLOW DAIICE (HEY MR. DJ) (Willesden, BMI/R Kelly,
BMI/Zomb ), ASCAP/310 Jammin’, ASCAP)

SOMEONE TO HOLD (M Carey, BMI/Sony Songs,
BMI/WB, / SCAP/Wallyworld, ASCAP) WBM
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32
90

87

SOMETHING SPECIAL (Color It Funky, ASCAP)

S0 WHAT! (Avante Garde, ASCAP)

STAND BY MY WOMAN (ATV, BMI/Leftover Soupped,
BMI/Music Corp. Of America, BMI/Welbeck,
ASCAP/Gimme 1/2, ASCAP/MCA, ASCAP/Baby Ann,
ASCAP/Nu Zulu, BMt)

STRAIGHTEN T OUT (Ness, Nitty & Capone,
ASCAP/Smooth: Flowin’, ASCAP/Pete Rock, ASCAP)
SWEET NOVEMBER (Kear, BMI/Sony Epic/Solar, BMt)
TiL YOU-COME BACK TO ME (Warner-Tamerlane,
ASCAP/Kings ‘Kid, -BMI/Faithful Works, BMI/Mizmo,
BMI/EMI Blackwood, BMi/Steve Harvey, ASCAP)
WBM

TRIPPIN OUT (Flow Tech, BMI/EMI Blackwood,
BMI/Music Corp. Of America, BMI/Second Generation
Rooney Tunes, BMI) WBM

TRUST IN ME (Full Swing, ASCAP/AACI, ASCAP)
WHAT ABOUT YOUR FRIENDS (D.A.R.P., ASCAP/Diva
One, BMI/Pebbitone, ASCAP/Tizbiz, ASCAP)

WHERE DO WE GO (Pleasure, ASCAP)

WHO'S LOVIN' YOU (Jobete, ASCAP)

WORK TO DO (Ronnie Runs, ASCAP/EMI April,
ASCAP/Bovina, ASCAP)

WOULDN'T CHANGE A THING (Motown, BMI/Love
Jones, ASCAP/Carlotta, ASCAP/Chilean Swing,
ASCAP/Virgin, ASCAP/Miles Of Music, ASCAP)
YEAH, YEAH, YEAR! (Voices, BMI)

YOU CAN MAKE THE STORY RIGHT (Zomba,
ASCAP/Public Eye, ASCAP/Goodness, ASCAP)

YOU ME (Trycep, BMI/Willesden, BMI)

uptcs-54506

\ <A
the debut single on uptown records
from his forthcoming album

produced by the hitmakers

for maynes entertainment
executive producers: andre harrell,
rich for rich entertainment, inc.
and james earl jones

direction: rich mangement
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE

I n I H&B AlB“MS AND ONE-STOP SALES REPORTS.

MC REN A RUTHLESS 53802/PRIORITY (6.98/9.98}

KIZZ MY BLACK AZZ 10

Z
” 5,_ e 51 46 | 45 14 | DAVID BLACK BUST iT 98015+ (9.98/13.98) LOVIN' AIN'T EASY 41

x x | @ . x =
24|58 (38| €| ARTIST TITLE | 3 (52| 72 | — | 2 | RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9.98/13.98) RACHELLE FERRELL | 52

=53 5 2|z | 2O LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o o
* %% NO. 1 % * % @ 70 | 80 3 PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMBIA 48686 (9.98 EV15.98) FREE 53
@ 2 2 9 BOBBY BROWN A MCA 10417 (10.98/15.98) ) e BOBBY 1 63 62 5 EVERETTE HARP MANHATTAN 96242*/CAPITOL (9.98/15.98) EVERETTE HARP 54
2 1 1 | 1 | 13| MARY . BLIGE & UPTOWN 10681-MCA (5.5915.581 WHATSTHE 8117 | 1 (G| 74 | 89 | 3 | SUCCESS-N-EFFECT umosasi13vicHiBan 9.98/16.98)  DRIVE-BY OF UH REVOLUTIONIST | 55
ARRESTED DEVELOPMENT A 56 | 62 | 67 61 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 1

3 3 4 | 30 | ARRESTED DEVELOTMENTA 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 3
4 4 3 17 | SOUNDTRACK A LAFACE 26006+/ARISTA (10.98/15.98) BOOMERANG 1 79 86 3 NORMAN BROWN MO0JAZZ 7000+/MOTOWN (9.98/13.98) JUST BETWEEN US 57
@] s 18 5 | AL B. SURE! WARNER BROS. 26573+ (10.98/15.98) SEXY VERSUS 5 75 | 91 3 | GEORGE DUKE WARNER BROS. 45026* (10.98/15.98) SNAPSHOT | 58
6 | 5 | 5 | 38 | TLCA LaFACE 26003%ARISTA (9.98/13.98) O00000HHH...ON THETLCTIP | 3 59 | 49 | 46 | 15 | MILES DAVIS WARNER BROS. 26936* (10.98/15.98) Doo-BOP | 28
DA LENCH MOB 60 50 53 ] ART PORTER VERVE FORECAST 51187 7*/VERVE (9.98 EQ/13.98) POCKET CITY 50
@ 9 16 5 STREET KNOWLEDGE/ATCO EASTWEST 92206*/AG (9.98/13.98) GUERILLAS IN THA MIST 7

8 6 3 39 ﬁvg‘ﬁﬁkg.‘;g"g%,?'g'gs"”NOUNCEMENT ® BORN INTO THE '90's 3 61 | 53 | 57 | 24 | TYRONE DAVIS ICHIBAN 1135* (9.98/15.98) SOMETHING'S MIGHTY WRONG | 53
9 7 7 11 | FREDDIE JACKSON CAPITOL 96859+ (10.98/15.98) TIME FOR LOVE 7 62 | 61 | 55 | 20 | MEN AT LARGE ATCO EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE | 24
10 | 12 | 13 | 9 | AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME | 10 63 | 54 | 51 | 53 | GERALD LEVERT @ ATCO EASTWEST 91777"/AG (10.98/15.98) PRIVATE LINE 1
11 [ 10 [ 12 | 6 | PUBLIC ENEMY DEF Jam 53014/cOLUMBIA (10.98 EQ/15.98) GREATEST MISSES | 10 S - - A G GIKIDNICETT D oo/t FRESH KID ICE IS THE CHINAMAN | 56
3 9 11 | HLFIVE sve 21272 (109871598 TG 9 93 | — | 2 | BIG BUB ATCO EASTWEST 92180%/AG (9.98/15.98) COMIN® ATCHA | 65

HERE | GO AGAIN 22
STUNTS, BLUNTS & HIP HOP 67

GLENN JONES ATLANTIC 82352*/AG (10.98/15.98)

DIAMOND AND THE PSYCHOTIC NEUROTICS
CHEMISTRY 513934*/MERCURY (9.98 EQ/13.98)

ERIC B. & RAKIM MCA 10594 (9.98/15.98)

WHUT? THEE ALBUM 13 L & ;0 337
FEMME FATALE 14 8 !
68 | 58 | 52 | 18
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REDMAN RAL/CHAOS 52967/COLUMBIA (9.98 EQ/13.98)
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MIKI HOWARD GIANT/REPRISE 24452*/WARNER BROS. (9.98/15.98)

DON'T SWEAT THE TECHNIQUE 9

11 8 13 | EPMD @ RAUCHAOS 52848/COLUMBIA (10.98 EQ/15.98) BUSINESS NEVER PERSONAL 5 - 5 5
4 0 5 JIMMY CLIFF JRS 35808* (9.98/13.98) BREAKOUT 6
14 11 31 EN VOGUE A ATCO EASTWEST 92121%/AG (10.98/15.98) FUNKY DiVAS 1 L 0
26 | — | 2 | PRINCE AND THE NEW POWER GENERATION & 70 | 60 | 58 | 7 | ZHIGGE POLYDOR 513241%/PLG (9.98/13.98) ZHIGGE | 55
PAISLEY PARK 45037*/WARNER BROS. (10.98/15.98)
21 2% 4 SHABBA RANKS EPIC 52464* (9,98 EQ/13.98) X-TRA NAKED 18 n 67 59 57 | CYPRESS HILL @ RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
22 | 33 | 4 | BUSHWICK BILL RAP-A-LOT 57189*/PRIORITY (9.98/15.98) LITTLE BIG MAN | 19 72 | 66 | Bl | 25 | MCBREED wRAP BI09ICHIBAN (9.98/15.98) 20BELOW | 40
15 10 18 | SOUNDTRACK A PERSPECTIVE 1004/A&M (10.98/15.98) MO’ MONEY 2 13 | 51 48 28 | CHAKA KHAN WARNER BROS. 26296* (10.98/15.98) THE WOMAN | AM 9
74 | 69 | 68 6 BOBBY CALDWELL SIN-DROME 8893* (9.98/15.98) STUCK ON YOU 68
24 31 5 CHUCKI BOOKER ATLANTIC 82410%/AG (9.98/15.98) NIICE N' WIILD 21
% = 7 VAD COBRA HARD TO WET. EASY T0 DRY - - 75 68 | 63 12 | TOTALLY iNSANE IN-A-MINUTE 7700* (9.98/14.98) DIRECT FROM THE BACKSTREET 61
COLUMBIA 52751 (9.98 EQ/13.98) B
16 77 79 4 RONNY JORDAN 4TH & BROADWAY 444047*/1SLAND (9.98 EQ/15.98) ANTIDOTE 76
17 15 12 | EAST COAST FAMILY BIV 10 6352*/MOTOWN (9.98/13.98) EAST COAST FAMILY VOLUME ONE 12
n 73 74 4 LITTLE MILTON MALACO 7465 (9.98/16.98) STRUGGLIN’ LADY 73
18 17 30 | KRIS KROSS A 3 RUFFHOUSE 48710*/COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT 1 N > i — =
EW HOME LUKE 120 (9.98/15.98) VIA SATELLITE FROM SATURN
32 44 4 COMPTON'S MOST WANTED ORPHEUS 52984+/EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY 25
19 57 49 25 | GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14
29 24 7 CHUBB ROCK SELECT 61299/ELEKTRA (9.98/15.98) | GOTTA GET MINE YO! 24 2 |1 70 P KSTONE 5 =
- BRYANT 4127*/ICHIBAN (9.98/15.98) 6.0.1.
27 20 72 | JODECI A 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1
30 | 28 | 6 | WILLIE D rap.A-LOT 57188/PRIORITY (9.98/15.98) I'M GOIN' OUT LIKA SOLDIER | 28 81 | 65 | 4 | 1l | QUADFORCE ATTITUDE 14002+ (5.98/14.98) FEEL THE REAL BASS | 47
29 20 18 15 | T00 SHORT @ /e 41467 (10.98/15.98) T 1 82 | 82 78 75 | BOYZ It MEN A * MOTOWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 1
0 | 23 | 19 | 27 | SPICE 1 tRiAD a14817avE 0.9913.98) T 18 83 | 8 [ — | 2 | SHOWBIZ & A.G. LONDON 828334/PLG (9.98 EQ/13.98) RUNAWAY SLAVE | 83
3 S o 84 85 85 26 | BROTHERHOOD CREED GASOLINE ALLEY 10574*/MCA (9.98/15.98) BROTHERHOOD CREED 29
TROOP ATLA 2393*/AG (10.98/15.98) DEEPA
D e R R B ATLANTIC 823937/AG 110,58 85 | 80 | 81 | 9 | CLARENCE CARTER HAVE YOU MET CLARENCE CARTER..YET? | 73

ICHIBAN 1141* (9.98/15.98)
LUKE LUKE 118* (10.98/15.98)
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RETURN OF THE PRODUCT 30
BRIAN MCKNIGHT 20

MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 EQ/15.98)

8 | 8 [ 87 | 37
87 | 76 | 64 | 38

| GOT SHIT ON MY MIND 20
MACK DADDY 19
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BRIAN MCKNIGHT MERCURY 848605* (3.98 EQ/13.98)

SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26765/ WARNER BROS. (9.98/15.98)

* i LORENZO 24

34 36 32 14 | LORENZO ALPHA INTERNATIONAL 781000*/PLG (9.98 EQ/13.98) NEW D 1 IL';‘KEE %2%%59 gg% THE 2 LIVE CREW'S GREATEST HITS %
@ 48 71 3 CHANTE MOORE SILAS 10605/MCA (9.98/15.98) PRECIOUS 35 =
6 37 3 | 49 | TEVIN CAMPBELL @ Qwest 26201 wa SRS, (9.98/15.98) ST 5 89 81 66 12 | CHARLIE WILSON BON AMI 10587*/MCA (9.98/15.98) YOU TURN MY LIFE AROUND 42
1™ RNER BROS. (9. B EVLUENL
3 | 2 79 | DAS EFX @ ATCO EASTWEST 91827746 (.98113.98) e 1 90 | 89 | 88 17 | DENISE LASALLE MALACO 7464 (9.98/15.98) LOVE ME RIGHT 73
38 38 35 36 | CECE PENISTON @ AgM 5381+ (9.98/13.98) FINALLY 13 91 84 65 18 | AL JARREAU REPRISE 26849*WARNER BROS. (10.98/15.98) HEAVEN AND EARTH 30
59 | — | 2 | LO-KEY? eerspecTIvE 1003+/PLG (9.98/13.98) WHERE DEY AT? | 39 92 | 86 | 75 | 48 | MICHAEL JACKSON A * EPIC 45400 (10.98 EQ/15.98) DANGEROUS 1
JOHNNIE TAYLOR

40 | 35 | 25 | 14 | DJQUIK ® PROFILE 1230 (10.98/15.98) WAY 2 FONKY | 13 93 | 94 | 9 | 4 | Maiacorées Gonisos THE BEST OF JOHNNIE TAYLOR...ON MALACOVOL. 1 | 93
94 | 92 | 94 | 28 | POISON CLAN LUKE 3006* (9.98/15.98) POISONOUS MENTALITY 62

4 | 40 | 39 18 | N2DEEP PROFILE 1427* (9.98/14.98) BACK TO THE HOTEL 29

95 | 83 | 69 7
96 | 96 | — | 2

UNBREAKABLE 69
SIDEWALK UNIVERSITY 96
KEEP IT COMIN’ 1

DON-E GEE STREET/ISLAND 512725*PLG (9.98/13.98)

HOUSE OF PAIN 19
DON DADA 37
MECCA AND THE SOUL BROTHER 7
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HOUSE OF PAIN @ TOMMY BOY 1056 (10.98/15.98)

SHINEHEAD ELEKTRA 61139 (10.98/15.98)
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SUPER CAT COLUMBIA 52435 (9.98 EQ/13.98)

PETE ROCK & C.L. SMOOTH 97 [ 99 | 99 | 48
ELEKTRA 60948* (10.98/15.98)

LX]
4

98 | 97 | 100 | 16 FURIOUS BASS 71
GRAND PUBA ELEKTRA 61314 (10.98/15.98) REEL TOREEL | 45

99 95 | 84 29 RADIO FUSION RADIO 25
47
48

KEITH SWEAT A ELEKTRA 61216* (10.98/15.98)

w
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w
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DJ FURY ON TOP 9011 (9.98/15.98)
THE COLLEGE BOYZ VIRGIN 86225* (9.98/13.98)

52 72 3 TREY LORENZ EPIC 47840* (9.98 EQ/13.98) TREY LORENZ 46
' 100 | NEWD | 1 100

43 40 9 CLOSE TO YOU 34
D Albums with the greatest sales gains this week. @ Recording tndustry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
4 4 16 JUST AN ILLUSION /4] certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
2 5 3 13 RUDE HOUSE 33 and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BM(_S labels, are suggested lists. Tape prices marked EQ,
and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard/BP1 Communications.

PUBLICITY CO.

We are the experds you or your

INSANE POETRY NASTYMIX 7108*/ICHIBAN (9.98/16.98) GRIM REALITY

FATHER M.C. UPTOWN 10542/MCA (9.98/15.98)

NAJEE EMI 99400*/ERG (10.98/15.98)

RUDE BOYS ATLANTIC 82401*/AG (9.98/15.98)

THE RHYTHM AND THE BLUES

(Continued from page 22)

artists nead o make your career
asuccess. We glve you the
visibility you need, specializing in
RAP, R&B, DANCE, GOSPEL, and
REGGAE music.

DO BELIEVE THE HYPE!!

Call Now (718) 443-4535
Fax (718) 574-9774

for more information

MOTOWN OPENS THE VAULTS:
In what is being touted as the “ultimate
boxed set,” Motown plans a Tuesday
(3) release for “Hitsville U.S.A.—The
Motown Singles Collection.” The first
release from the Motown Masters Se-
ries, this collection features 104 tunes
from 1959-71—the years when Motown
was still Detroit-based. The four-CD/
cassette package will be accompanied
by a 68-page booklet featuring rare
photos and memorabilia. This set fea-
tures Barrett Strong, Mary Wells,

Gladys Knight & the Pips, the Su-
premes, Marvin Gaye, Stevie Won-
der, Kim Weston, Rare Earth, and
many more. With retrospectives and
reissues faring so well in the baby-
boomer market, Motown is wisely ex-
ploiting the value of its catalog.

STUFF: New Los Angeles-based la-
bel Inderoc gets into the game with the
radio-friendly gloss of “Deception” by
Rick Hart ... Capitol’'s Manhattan
Records division scored with a recent
New York showcase of saxman Ever-

ette Harp and vocalist Rachelle Fer-
rell at B. Smith’s. Harp gave a tight,
vibrant set featuring work from his
popular self-titled album, while Ferrell
got the audience juiced with her emo-
tive jazz vocal style and piano playing
via tracks from her own eponymous
set. While the pair have just completed
their run of club dates together, each
will set out on yet another tour jaunt
separately ... We were saddened to
hear of the recent passing of publicity
man Bob Payne. Payne had been inde-
pendent for the last year or so; before

that he was R&B publicity rep for
EMI, and before that, for Columbia. ..
Natori lingerie is one of the more up-
scale lines carried in stores. Warner
Bros. Records has tied in with Natori
to promote Al B. Sure!’s current “Sexy
Versus” album. A consumer contest
involving key radio outlets nationwide
has been launched, with winners to re-
ceive lace lingerie, a CD, and “sexy
verses” written and signed by Sure!
himself. Sure! was also the subject of
BET’s “An Al B. Special: The Man &
His Music,” which premiered Oct. 23.
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R&B Radio Monitor.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 65 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-

referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R&B
Singles chart, which uses piaylists, rather than monitored airplay.

R&B

ARTISTS & MUSIC

AERE: AELE:
2|3 |a E SRS
o |5 | 2| TITLE oo | 2| TmE
,]_: 5 ; ARTIST (LABEL/DISTRIBUTING LABEL) E < \; ARTIST (LABEL/DISTRIBUTING LABEL)
YOU CAN MAKE THE STORY RIGHT
L 4 No' 1 * * 2pa7e CHAKA KHAN (WARNER BROS. )
PEOPLE EVERYDAY 4 weeks at No. 1
1|1 18] srgesten mvELomENrﬁsfSASS) 39385 L!Y%NJWE%L(?&ETYRT;‘ DOWN
REAL LOVE RIGHT HERE
2 215 MARY J. BLIGE (UPTOWN/MCA ) 46 | 5 SWV (RCA )
(3| 3 | 10| WHAT ABOUT YOUR FRIENDS 41(41{ 4 | GROOVIN' IN THE MIDNIGHT
TLC (LAFACE/ARISTA ) MAXI PRIEST (CHARISMA/VIRGIN )
LOVE SHOULDA BROUGHT YOU . .. SOMETHING IN COMMON
@ 6 [13 TONI BRAXTON (LAFACE/ARISTA ) 44 8 BOBBY BROWN (MCA )
(5) 8 | 5 | IFIEVERFALLIN LOVE (@3] 52 | 2 | N THE STILL OF THE NIGHT
SHA| (GASOLINE ALLEY/MCA) BOYZ W MEN (MOTOWN )
(6| 7 | 19 | END OF THE ROAD 84|42 | 3 | WHAT'S THE 4117
BOYZ IV MEN (BIV 10/MOTOWN ) MARY J. BLIGE (UPTOWN/MCA )
SLOW DANCE (HEY MR. DJ HEY LOVE (CAN | HAVE A WORD
7 4mfpie R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) 582 MR. LEE (JIVé) )
8 | 5 |18 | ALONE WITH YOU 46 | 45 [ 11 | YESTERDAY
TEVIN CAMPBELL (QWEST/WB) EN VOGUE (ATCO EASTWEST )
(910 | 5 | GAMES 47|49 | 9 | YEAH, YEAH, YEAH!
CHUCKII BOOKER (ATLANTIC ) VOICES (Z00 )
10 | 9 |15 | SHE'S PLAYING HARD TO GET 48 |53 | 8 | 'TIL YOU COME BACK TO ME
HI-FIVE (JIVE ) RACHELLE FERRELL {MANHATTAN )
11|11 |13 | SWEET NOVEMBER 49 | 48 | 13 | ONE NITE STAND
TROOP (ATLANTIC ) FATHER M.C. (UPTOWN/MCA )
RIGHT NOW 50 | 43 | 13 | CAN YOU HANDLE IT
@ 12| 12 | ALBSURE WARNER BROS ) CERALD.LEVERT (ATCO EASTWEST) BMI Meets The MJQ The Modern Jazz Quartet celebratln its 40th anniversary, is honored by BMI and the Con ressmnal
ORK WHERE DO WE GO g 2
WORK TO DO
(3| 3] 0 P s WG RCRT) (BD)| 64 | 2 | Sis PLEASURES (REPRISE ) Elallgk Cau\c/l;s wt:h 7 sgic:l perlfotr_mancgr\ilnd recs‘pnon durltr;g ths cau(;i;s anrjjual JaLzz Ilssue.s Eorum, From left are Charlie
15| o | RUMP SHAKER 52 5117 | 1 misseD THE BUS eldman, writer/publisher relations, , and MJQ members Percy Heath, John Lewis, Milt Jackson, and Connie Kay.
WRECKX-N-EFFECT (MCA ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
(15)] 19 | 12 | AINT NOBODY LIKE YOu 53|50 | 6 | LIFT YOUR HEAD AND SMILE
MIKI HOWARD (GIANT/REPRISE ) SPECIAL GENERATION (BUST IT)
SLOW AND SEXY I'M OVERJOYED
20 | 5 | SHABBA RANKS (EPIC) (38| 59 | 5 | NONA GAYE (THIRD STONE/ATLANTIC ) GEORGE DUKE PUTS ON HIS ART'S'I]"S HAT AGA' N
GOOD ENOUGH PICK IT UP : -
(AD)] 17 | 8 | goBaY BROWN (MCA) (59 61 | 2 | {iome TEAM (LUKE) (Continued from page 22)
INSIDE THAT | CRIED YOU ME = 5 i : . S 7T — g . at are 200
IEYpIeTho) INSIREVHARICRIT 56 (47| 8 | YOU ME @ (ATCOEASTWEST) Duke signed with the label“\nth cut CD to NAC stations, Ndl ner focusing on venues that are 300
19 |16 | 19 | GIVE UMY HEART e erlonT the proviso that he would have “total ~ Bros. began sending copies of 1,500-seaters.
BABYEACE /T BRAXTON (LAFACE/ARISTA) | [OD| 57 | 5 | PRINCE MARKIE DEE (COLUMBIA) creative autonomy, so I can’t blame  “Snapshot” to jazz and NAC for- “I've played some club dates in
(20)| 2 | 8 | BABY I'M FOR REAL/NATURAL. .. 58 |54 | 6 | LOST IN THE STORM anyone else for what I do,” and de- mats. According to Randall Ken- Japan but my last big road stint
AFTER 7 (VIRGIN ) CHUBB ROCK (SELECT ) 2 o o . o ¥ ol . - e
 EREWEGE TR LT cided to postpone the all-jazz album  nedy, national marketing director, here was a 10-month tour with Stan-
(D[ 25 | 6 | porTRAIT (CAPITOL) 73| 2 | GERALD ALSTON (MOTOWN ) in favor of “Snapshot,” his recently jazz & progressive music, “We've  ley Clarke when ‘Sweet Baby' came
22|21 | 3 | NOORDINARY LOVE 60 | 56 | 17 | JUMP AROUN released Warner debut. believed from the get-go that this is  out in 1981,” says Duke. “It’s a
SADEERC) HOOSEIORBAIN “0"‘"‘" CIO7) “No Rhyme, No Reason,” the ini- the kind of album that defines cress-  grass-roots kind of thing. The thrust
THERE U G IT'S ALRIGHT il ] " ) oat op 0t s . , .G e . e That?
(@) 24 | 12 | THERE UG eace/amisTa) s 63,3 | TS ALRIGHY  oitwooneAsics tial single from the set, featuring  over, one that appeats to a n,tunhez is getting out there to play.' That’s
UK NO RHYME. NO REASON Duke on lead vocals, was serviced to  of [different] radio formats.” Ken- the reason I got into the business in
27| 7 | mAD coBRa ccOLUMBIA) — | 1 | GEORGE DUKE (WARNER BROS ) urban stations in mid-September, nedy notes that Duke is a key artist  the first place. When you come to
25 | 22 | 14 | HUMPIN' AROUND (63)| | 1 | ALLDAY, ALL NIGHT according to Chris Jonz, national  in “Fall Fashions,” a fourtk-quarter  the shows, if what I'm doing sounds
BOBBY BROWN (MCA ) STEPHANIE MILLS (MCA) i ' - . R . e " x . . -
e R T promotion director at Warner Bros.” Warner marketing campaign that  just like the album, something’s
(26|30 | 15 | JopEc! UPTOWN/MCA) 70 | 4 | WILLIE D (RAP-A-LOT/PRIORITY ) jazz & progressive music division, features merchandising kits and  wrong. We'll be expanding upon the
27|29 [ 17 | 1cOULD USE A LITTLE LOVE ... | 1 MN U and is picking up steam on Bill- sampler discs for in-store play. songs, we'll be expressing ourselves
FREDDIE JACKSON (CAPITOL) PRINCE & THE N.PG. (PAISLEY PARK/WB ) board’s Hot R&B Singles chart. “1 In support of the label's efforts, musically.”
3] 9 | LSO A TN A ham) Lok [ QUALITY TIME almost didn’t include it on the al- Duke is embarking on his first ma- Warner Bros. plans a second sin-
29|28 | 12 | 1 ADORE YOU 67 62 | 5 | MY NAME IS PRINCE bum,” says Duke, “because I wasn’t  jor club tour since 1979 with a  gle and a video for the cut “Fame,”
CARON WHEELER (PERSPECTIVE ) PRINCE & THE N.P.G. (PAISLEY PARK/WB ) satisfied with the vocals. I got a call  Thursday (5) kickof! date in Hous-  which features an all-star cast with
302318 5%‘{\?&%&%%&% i 9;{‘1%&'%'2&?8%“ from Warner when I was at Mon- ton. The six-week trek will take mostly artists Duke has produced,
treux in June telling me they were Duke and a guartet of musicians to  including Osborne, Williams, Perry
SOMEONE T0 HOLD 69 | 67 | 18 | WISHING ON A STAR : SHng o : g ’ p D
(D) 31 | 9 | TRev LoReNZ @EPIC) THE COVER GIRLS (EPIC ) leaning toward it as first single and  New York, Los Angeles. Dallas, and Howard Hewett. Duke adds
(32)| 40 | 13 | YD DIE WITHGUT YOU 70 |69 | 9 | 360 DEGREES (WHAT GOES ... ) 1 said, ‘You got to be kidding.”” Atlanta, Chicago. Detroit, San that he’s allotting more time for pro-
EVADAWNI(GEE(STREET) CATACERARISTAN GRAND PUBA (ELEKTRA) After servicing an advance three-  Francisco, and Washington, D.C., motion for “Snapshot” than on any
MONEY CAN'T BUY YOU LOVE STRAIGHTEN IT OUT o ! ; ]
3| 34|19 | N TrEovanT (PERSPECTIVE/ABM ) L1665 | ol s L SMOOTH (ELEKTRA) solo project he has done in the past
: 10 years
34 (35|13 | KICKIN'IT T BLOW YOUR MIND years. )
AFTER 7 (VIRGIN) 2 | REDMAN (RAL/CHAOS ) “I just get so wrapped up in the
LOVE'S TAKEN OVER EVERYTHING'S GONNA BE ALRIGHT studio.” s: e w 3
(35 36 | 6 | CHANTE MOORE (SILAS/MCA ) (@3] — | 1 | FATHER MC. (UPTOWN/MCA) stu(tlo,t Sf‘ysl Dlul\e, “:Ofse u])CI;)‘mmg
yojects include work for a Disney
ALL | SEE FREE YOUR MIND projects .. >
(@8] 39 | 4 | AL e wiiiams wprownmea) | | 78] 3 [ B | ERVOGUE (ATOO EASTWEST) special for the Pediatric AIDS Proj-
37 (32|17 | MYKINDAGIRL 7560 6 m:«g‘gx&ﬂ\%mw US NOW ect and a gospel-flavored sound-
~ IR TG track for “Leap Of Faith,” a new
(O Tracks moving up the chart with airplay gains. 92, Billboard/BPI Communications. movie stan'ing Debra Winger and
R&B RADIO IlEI:IIIlIIENT MONITOR e
Aside from his own product, Duke
1|2 |2 | KEEP ON WALKIN' 14 18 | REMEMBER THE TIME is currently represented on the R&
EECE PENSTOR(ASM) MICHAEL JACKSONERIC) B charts with music from three new
s BABY-BABY-BABY LOVE YOU ALL MY LIFETIME =y - L .
- L Re (LAFACE/ARISTA ) 15§52 CHAKA KHAN (WARNER BROS. ) artists., Silas Records Chd'nte
3|12 | IVE BEEN SEARCHIN' 16 113 | 18 | BABY HOLD ON TO ME Moore. Rachelle Ferrell on Capitol,
GLENN JONES (ATLANTIC ) GERALD LEVERT (ATCO EASTWEST ) and Manhattzln/Blue NOte sS4aX man
YOU REMIND ME BREAKIN' MY HEART . arp (si e’
4 3 4 MARY J. BLIGE (UPTOWN/MCA ) 1722|118 MINT CONDITION (PERSPECTIVE/A&M ) E V%I ettt.e }{dl p (Slgnsg t;)t Dtl}ll\el\s
5|4 |5 | COME & TALK TO ME 18 | 25 | 18 | HERE I GO AGAIN phocuetion C(_)mpany). nf DALY
JODECI (UPTOWN/MCA ) GLENN JONES (ATLANTIC ) 1 only got into production when
6 | 5 | 5 | THE BEST THINGS IN LIFE ARE FREE | |19 |16 | 13 | PLEASE DON'T GO disco began taking over in the late
L. VANDROSS/J. JACKSON (PERSPECTIVE ) BOYZ II MEN (MOTOWN ) *70s as an alternate way of earning
E
GIVING HIM SOMETHING HE ... - WHEN YOU'VE BEEN BLESSED . T :
1 Jioagi® EN VOGUE (ATCO EASTWEST ) = U | AT WABELLE (MCA) a living!” Duke says, and laughs.
8 |7 | 5 | MR LOVERMAN 21|21 |14 | AIN'T 2 PROUD 2 BEG
SHABBA RANKS (EPIC ) TLC (LAFACE/ARISTA )
g [ § |13 | MY LOVIN' (YOU'RE NEVER .. .) 22|17 | 18 | DON'T BE AFRAID
EN VOGUE (ATCO EASTWEST ) AARON HALL (SOUL/MCA ) WE CAN SELL YOUH PROPEH"
10| 9|6 | TENNESSEE ) 23|20 | 6 | SILENT PRAYER ‘ ;
ARRESTED DEVELOPMENT (CHRYSALIS ) SHANICE(MOTOWNT) Tribal Jazz. At New York's Sorcerer studio, Blue Note saxophonist Grng Osby, 25% ?f gg{)(’)egggfts 0;’/1” hQI:UeS val(;
HONEY LOVE KEEP IT COMIN' ued a b (o} million an
11{10 |10 | HONEVLOVE ~ ncement eyl | 23 |18 |18 | KGR aWeA? CLkTRa) right, take;ltg? gut frorfn recording tracks for his upcoming album release with more. “Real Estate to the Stars"
a i i i : >
12 111 |11 | coopeYE 25 |—| 1 | FOREVER IN YOUR EYES producer i eed of Jive rap group A Tnpe Called Quest. Shaheed is one reaches this affluent market.
TEVIN CAMPBELL (QWEST/WB ) MINT CONDITION (PERSPECTIVE/A&M ) of several hip-hop producers who is contirbuting to the as-yet-untitled a.bum, due Call: Roseanne Amorelio
13112 | 18 | § LOVE YOUR SMILE Recurrents are titles which have appeared on the Monitor early next year. y N .
SHANICE (MOTOWN ) for 20 weeks and have dropped below the top 20. s i iNa00) 252528 Billboand
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Ready to go to radio
From the album
Radio Fusion Radio

S %, o
© 1992 Virgin Records America, Inc.‘V}/T" ( ." '.

Billboards

FOR WEEK ENDING NOVEMBER 7, 1992

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

5. AND ONE-STOP SALES REPORTS.
ed| 58 g o| €% TmLe ARTIST
F L [
E2(32|2| 25| weee NUMBER/DISTRIBUTING LABEL
* % NO.1T > x %
3 4 7 BLOW YOUR MIND ¢ REDMAN
(M) (T} RALICHAOS 4755*/COLUMBIA 1 week at No. |
@ 4 5 6 LOST IN THE STORM & CHUBB ROCK
(C) (T) SELECT 647 16*/ELEKTRA
3 1 3 10 EVER SO CLEAR @ BUSHWICK BILL
(M) RAP-A-LOT 53807 */PRIORITY
@ 6 10 5 RUMP SHAKER ® WRECKX-N-EFFECT
(C} (M) (T) MCA 54388
5 7 6 8 EX GIRL TO THE NEXT GIRL ® GANG STARR
(C) (T} (X) CHRYSALIS 50405/ERG
6 2 1 1 HERE IT COMES/BACK TO THE GRILL & MC SERCH
(C) (M) (T} DEF JAM/ICHAOS 744 14/COLUMBIA
@ 11 12 5 BEST KEPT SECRET @ DIAMOND & PSYCHOTIC NEUROTICS
(C) (T) PWL AMERICA 863 334/MERCURY
8 5 2 12 360 DEGREES (WHAT GOES AROUND) & GRAND PUBA
(C) (M) (T) ELEKTRA 64708
9 10 1 6 CLEAN UP MAN ® WILLIED
(M) {T) RAP-A-LOT 53806*/PRIORITY
13 15 5 TRIPPIN’ OUT @ PRINCE MARKIE DEE & SOUL CONVENTION
(C) (M) (T) COLUMBIA 74379
1 3 3 11 PEOPLE EVERYDAY @ © ARRESTED DEVELOPMENT
(C} (T) CHRYSALIS 50397/ERG
@ 15 20 4 HAZY SHADE OF CRIMINAL & PUBLIC ENEMY
(M) (T) (X) DEF JAM 74487 */CHAOS
13 12 14 6 LATIN LINGO & CYPRESS HILL
(M) (T) 0 RUFFHOUSE 74478*/COLUMBIA
14 14 16 5 1 MISSED THE BUS @ KRIS KROSS
(€) (1) RUFFHOUSE 74498/COLUMBIA
18 21 3 STRAIGHTEN IT OUT # PETE ROCK & C.L. SMOOTH
(C) (T ELEKTRA 64711
29 22 4 HOOD TOOK ME UNDER & COMPTON'S MOST WANTED
(C) {T) ORPHEUS 74448/EPIC
@ 23 23 4 BLACK PEARL * YO-YO
(C) (M) (T) ATCO EASTWEST 98494/AG
19 25 3 NOT GONNA BE ABLETO DO IT & DOUBLE XX POSSE
(C) {M) (T) B(G BEAT 10076
2 17 5 PSYCHO @ LORDS OF THE UNDERGROUND
(M) (T) PENDULUM 66383 */ELEKTRA
20 q 7 9 TOSS IT UP & ZHIGGE
(M) (T) POLYDOR 865 861*/PLG
@ 25 % 4 TRUE FUSCHNICK ® FU-SCHNICKENS
(€) (1) (X) JIVE 42079
@ 2% | — 2 TAKE IT EZ & COMMON SENSE
(M) (T) (X) RELATIVITY 1134*
23 17 13 8 AIN'T TOO MUCH WORRIED & MC BREED
(C} (T) WRAP 11&/ICHIBAN
28 | — ) FLEX & MAD COBRA
(C) (M) {T) COLUMBIA 74373
PICK IT UP & HOME TEAM
@ NEW ) ! (M) {T) LUKE 454+
WE IN THERE & BDP
2% 2 2 3 (€} {T) JIVE 42071
THE FINAL FRONTIER & MC REN
a 2 18 i (C) {T) PRIORITY 53810
MIC CHECKA @ DAS EFX
28 16 9 13 (M) (T) ATCO EASTWEST 96159*/AG
IN THE TRUNK @ TOO SHORT
NEW ) ! (C) (T) JIVE 42073
30 27 | 2 15 CROSSOVER & EPMD

{C) (M) (T) (X) RAL/CHAQS 74173/COLUMBIA

O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of Amenica (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. * Astensk indicates catalog number 1s for cassette maxi-single; cassette single
unavailable. (C} Cassette single availabihity. (D) CD single availability. (M) Cassette maxi-single availability.

{T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1992, Biliboard/BP! Communications.

Controversy Explodes Over Buju’s ‘Boom’;
Rock Steady Going Strong; Elliot’s Press

IN A SURPRISING development,
19-year-old dancehall stylist Buju
Banton made the front page of the
New York Post Oct. 24. The tabloid’s
headline roared “HATE MUSIC,” re-
ferring to Banton’s cool-rocking cult
hit “Boom Bye Bye.”

A page 5 article revealed that the
artist’s single (released five months
ago on the small Jamaican indie
Shang Records and distributed in the
States by VP Records in Jamaica,
N.Y.) has been condemned by two
gay organizations for recommending
shooting “faggots ... in the head.”
The Gay & Lesbian Alliance Against
Defamation (GLAAD) and Gay Men
of African Descent also criticized
New York radio stations WBLS and
WRKS for playing the record on their
Sunday-evening reggae mix shows.
The urban outlets have since pulled
“Boom Bye Bye” from their playlists.

Banton was unavailable for com-
ment by press time, and the PDs of
both BLS and Kiss didn’t return
phone calls. On Oct. 26, Banton and
Mercury Records, which recently
signed Banton, released a statement
about the imbroglio. In it, Banton, 19,
says: “I do not advocate violence
against anyone and it was never my
intention to incite violent acts with
‘Boom Bye Bye.” However . .. I do not
condone homosexuality as this life-
style runs contrary to my religious
beliefs.” Banton also says homopho-
bia is part of the Caribbean culture,

GLAAD spokesman Donald
Suggs, who says, “We're not happy
with the apology,” met with Mercury
Oct. 27 to collaborate on radio PSAs
against gay-bashing. The PSAs will
be produced by Mercury with
GLAAD and GMAD and may feature
Mercury artists (but not Banton).
“Mercury has really taken the high
road as the first label to stand up and
address this issue,” says Suggs.

The uproar over “Boom Bye Bye,”
limited thus far to New York, comes
at a time when dancehall music is on
the verge of breaking out of the un-
derground and into the mainstream.

L

by Havelock Nelson

A number of major labels have been
investing in the genre, including Epic
Records, which has gold-selling,
Grammy-winning artist Shabba
Ranks. And dancehall tracks like
“Flex” (Mad Cobra) and “Ghetto Red
Hot” (Super Cat) are the jams that
get audiences at rap shows aroused
during intermission. “The timing of
this controversy is definitely interest-
ing,” says Karen Mason, director of
marketing at Atco/EastWest, who is
Jamaican. “We've gotta watch this
thing.”

Banton isn’t the first dancehall per-
former to denounce the gay lifestyle.
The sentiment has been a part of the
genre from the beginning.

“I don’t agree with it—a lot of my
friends are gay,” says Blosette Kit-
son, VP of A&R at Island Records,
who is also Jamaican. “But music is
all about expression, and gay people
just aren't accepted in Jamaican cul-
ture. That's reality.”

GLAAD’s Suggs, who is black, says
he became aware of “Boom Bye Bye”
when one of the organization’s mem-
bers brought it to his attention. He in
turn had its Jamaican patois trans-
lated into “standard English” (which,
some say, is a biased interpretation)
and issued a statement to the press.
“This is some of the most blatant ho-
mophobia I've ever heard,” he says of
the song, adding, “I do not believe for
a minute that all Jamaicans are hate-
filled bigots, and Banton has to take
responsibility and not try to blame his
lyrics on his background.”

Kitson recently recruited Banton
to record three cuts for a compilation
disc she put together on Island. “Bo-

AHARD RAP

T0 THE HEAD.

Tha follow-up to their Gold first
single, Crossover. From the
already-Gold album,

BUSINESS NEVER PERSONAL,"
with guest bangs by

REDMAN and K-SOLD.
K-Sl k

Manageme

el .

ICHADE v et

,” inspired by a Jamaican dance
ze, is one of the Banton cuts.

TOGETHER FOR 15 years, hip-hop
collective the Rock Steady Crew is
still going strong with more than 100
members and divisions in London,
Italy, France, San Francisco, Los
Angeles, and New York. Three of its
members, Crazy Legs, Mr. Wiggles,
and Ken Swift, have choreographed
a dance concert that will be presented
Jan. 22 and 23 at Theatre De Surins
in France. The concert will be execu-
ted by a troupe of 10 and will feature
eight theatrical pieces, including
“Concrete Jungle,” about oppression
and police brutality, and “Moments
In Motion,” which interweaves Egyp-
tian themes.

This follows Rock Steady DJs Mix-
master Mike, DJ Q-Bert, and DJ
Apollo winning this year’s DMC
World Championship as a team (three
guys on four turntables) and some
Rock Steady dancers’ participation in
two PBS programs: “Dance In Amer-
ica: Everybody Dance,” which won a
Peabody award and took third place
in the resolutely anti-American Mon-
treaux Festival, and “Great Perform-
ances—20th Anniversary Special,”
where their hip-hop segment ap-
peared among presentations by the
likes of Bernadette Peters, Mikhail
Baryshnikov, and Twyla Tharp. “I
wanted to show that hip-hop is an
artform that really must be re-
spected,” says Margaret Selby, pro-
ducer of the Great Performances seg-
ment. It will repeat on PBS March 5.
“Everybody Dance Now” will repeat
May 5.

Crazy Legs attributes the longev-
ity and sustained vitality of the Rock
Steady Crew to “just staying true to
hip-hop and having that certain flavor
that stands out.”

THE JAM: A hip-hop trade maga-
zine called Elliot’s Journal will be
available later this month via direct
mail and at Tower Records and
Tower Books nationwide. Mike
Elliot is its publisher with E/A/R
Publishing and Francell Entertain-
ment. A press handout reports a pro-
jected monthly circulation of “over
15,000 industry constituents” . . . Kilo
is the name of a fly female rhymer set
to debut next year on Jive. Will she
take out Def Jam gangstress MC the
Boss (whose next single will be the
Def Jef-produced “Deep™)? ... No
Concept has a diggedy-dope flip
style, but no gimmicks. Its debut sin-
gle on Fang Records is “Homie The
Clown” b/w “Help Us We're Dope”
... Jamal-SKki is a phat chatter, but
he’s extremely slow in the studio. His
long-awaited single on Ruffhouse/Co-
lumbia is the confrontational and cul-
turally specific “A Piece Of Reality,”
which criticizes racial injustice as it
dismisses the likes of President
Bush, David Duke, and Ronald Rea-
gan. In one line he rips, “There’s no
time to waste and there’s no time to
sleep/It’s time feh revolution/mek we
take it to the street!” . . . “Pick It Up,”
currently bulleted on Billboard’s Hot
R&B Singles chart, is Luke Records’
latest hit. The track is by Hometeam.
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ARTISTS & MUSIC

An Inner City Man Enters The Reese Project

KEVIN SAUNDERSON is currently
making dance music history, and most
people are probably not even conscious
of it.

With the release of “Faith, Hope &
Clarity,” the Giant recording debut of
his new group, the Reese Project,
Saunderson has become the first artist
to lead two major-label acts to the top
of Billboard’s dance charts. Although it
is not unusual for a producer to be the
focal point of singles on an assortment
of indie labels, this multitalented De-
troit native has taken that concept to
the next level.

He says it all actually happened by
accident. After being locked into the
neo-electro sound of Virgin duo Inner
City, Saunderson found himself hun-
gry to explore sounds that did not fit
into the Inner City concept.

“There are so many different styles
of music that excite me,” he says. “To
pigeonhole myself would have been
musically dishonest, and completely
frustrating.”

The song “Direct Me,” a club jam

with a richer R&B vibe than past re-
leases, started out as a creative explo-
ration—one that captured the interest
of DJs throughout the UK. and Eur-
ope. Before Saunderson knew it, he
was putting together songs with his
wife (and songwriter), Ann.

“I thought it would be good to take
three or four people and do a project
with them,” he says. “Something
richer, more urban, but definitely born
out of the clubs.”

The resulting album, “Faith, Hope &
Clarity,” is a well-focused and song-ori-
ented collection that pumps hard beats
while showcasing several intriguing
new vocalists. Terence FM proves
himself a star-in-the-making on “I Be-
lieve,” a slammin’, gospel-tinged an-
them, while Rachel Kapp and LaTrece
both exude mucho diva potential on a
number of cuts.

Providing stark cortrast is Inner
City’s current “Praise,” an album that
digs deep into the techno realm with
raw grooves, complex melodies, and
singer Paris Grey’s distinctive alto.

UNIQUEIVIOSICACORER

U We have compleéte selection of all LS. mujor & indie label 127

OUR TOP INDEPENDENT HOUSE HITS ON 12 INCH

HOUSE OF GYPSIES - SAMBA - MOONROOF
MARTHA WASH - CARRY ON - RCA (BI1.G.)
CYNTHIA M - EVERYTHING I DO - STRICTLY RHYTHM
THE CORAL WAY CHIEFS - RELEASE MYSELF - MURK
WORLD WIDE TRIBE - GOOD LIFE - REY D
VIL-N-X - WHAT CHA GONNA DO - ISLAND NOYZE
FELLOWS - PLAY ALL CUTS-EP - HI BIAS
KEY CHOICE - REJOICE - MOVIN
UBQ PROJECT -PHASE II - NCL
OSCAR G. FROM MURK PROD. PRESENTS TILT - ON MY MIND/YEAH - ONE
CHILD OF SLAN FEAT. CHARIES GRAY - ALWAYS SAY EVER - EIGHTBALL
280 WEST - SCATTERED DREAMS - KAL
IN-SYNC - RAVE THANG - NERVOUS
SUB URBAN SOUL - DOMYTHING - SUB URBAN
DEEP VOYAGE - I FEEL LOVE - DIRECT HIT
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NEW
RELEASE!

~FABEL OF THE WEEK

2°)

NORTY COTTO PRESENTS: “BLACK BISHOP” - MRLP 55008
EDDIE S. “BASS MOVES” - MRLP 55006
DJ. CASANOVA "CASANOVA'S NINTH E MINOR”
(STOMP) - MRS50021
UPSTRYD "THIS IS OUR LAND" -

o NEW LABELS — SEND YOUR CASSETTES |
: AND TEST PRESSINGS — ATTN: DONNA

MRS50018

CALL FOR FREE CA 1
Listing oll new records & tithes
i A ——————

118 Denlon Ave.
New Hyde Park, ! 11040
FAX(516)T41-3584

TEL{516)2%4-5%00
(ROOY92-901 1 joulside N.Y.5.)

YR FULL LINE
SUPPLIER

@URO %EA'.

"MELODY'S RETURN"
IS A DIVISION OF:

\‘ﬂ(}* Wy
o A\, <

TRAX

by Larry Flick

That set has already spawned several
major club hits, including the current
smash “Follow Your Heart.”

“The music I make under the Inner
City banner is so close to my heart, be-
cause it's the place where I feel free to
try things that are not necessarily go-
ing to be accepted by the mainstream,”
he says. “I used to worry about having
pop crossovers with Inner City, but
that’s not very productive. That group
has a good place in dance music; we're
viewed as being unique and special. I
like that.”

Inner City has often been several
steps ahead of major dance trends.
Early hits like “Good Life” and “Big
Fun” were prototypes for Techno-
tronic’s “Pump Up The Jam,” among
other acidic, synth-heavy housers.

With both acts in full swing at the
moment, Saunderson is carry a heavy
workload with an astonishingly light-
hearted attitude. Giant is stoking up
for the imminent release of “I Believe,”
which sports remixes by Mike “Hit-
man’’ Wilson, Carl Craig, and Saun-
derson, while Virgin is contemplating
several Inner City cuts for the future.
Since Grey is in the throes of pending
motherhood, Saunderson and his
Reese Project singers are doing select
gigs around the U.S. And if that’s not
enough, he is also endeavoring to in-
crease his visibilty as a producer and
remixer of outside projects.

“I want to bring the house sound
closer to R&B radio, where it can get
some real support,” he says. “The dif-
ference between one of my projects
and other people’s is that when we go
out to do shows or videos, we do it to-
gether. We're making the most of this
time in our lives.”

THE SINGLE LIFE: While New
York’s E-Legal Records continues to
promote “Too Much For Me” by Ro-
bert Owens, import-conscious jocks
are already beginning to nuzzle up to
the singer’s next track, “Gotta Work,”
an equally potent garage affair on Lon-
don’s Freetown Records. Once again,
that one-of-a-kind voice darts and
swerves around a muscular bass line
and dark, haunting layers of keyboards
he produced himself. Four juicy re-
mixes by Owens and Ian Tregoing add
programming potential to this treat.
EightBall Records (New York) is
ready to fills dancefloors (again) with
two fierce singles. The first is “Good-
bye” by Joi Caldwell, a lush deep-
houser that is framed by jazzy trum-
pets. Caldwell has warmed hearts as
the featured vocalist on recent hits by
Li’l Louis, and proves herself as a
styvlist to be reckoned here. This one
could become a true classic over time.
The gem from the label is “Always
Say Ever” by Child Of San, another
horn-rimmed workout. This time, a
spare deep-house foundation is embel-

| lished with male vocalist incantations

A Showing Of ‘Faith.” Kevin Saunderson, left, celebrates the release of “Faith,

Hope & Clarity,” the debut album by his latest act, the Reese Project. The set

is preceded by two club smashes, “Direct Me” and “The Color Of Love,"” with

| Believe" poised as the next single. The act is currently touring the U.S. Pictured
with Saunderson is producer Tony Humphries.

and unusual piano effects. Perfect for

twirling into the daylight. TID-BEATS: Consider this an A&R

Several months ago, we discovered a
buried treasure in the form of
“Higher” by Nu-Girl Posse. Since
then, RCA Records has picked up the
track and refashioned it with three im-
pressive remixes that are more beat-
savvy without sacrificing the song or
Kelly Barretto’s lovely vocals. DJ
Greyboy thrills us with an insinuating
tribal version, while Marc “MK” Kin-
chen works a trendy house sound.

“Higher” is the first single from the
label with its new Uncle Jack’s logo.
The intention is to create a more
street-oriented environment for its de-
velopmental acts at club and hip-hop
levels. Future Uncle Jack’s releases
are still to be determined.
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alert—Brothers In Rhythm have left
Island Records. The UK. act, which
features producers/musicians Steve
Anderson and Dave Seaman, and diva
Charvoni, are currently locked away
in the studio, working on material for
an album that should be ready in early
1993. Among the completed cuts is
“Forever And A Day,” a festive, peak-
hour gem that cozes with hit potential
.. Also now available for label picking
is Li'l Louis. The Chicago artist has
been dropped from Epic Records after
two critically lauded albums. His most
recent set, the brilliant “Journey Into
The Lonely,” yielded two smash hits,
“Club Lonely” and “Saved My Life.”
Louis will likely continue to issue rec-
ords through London/FFRR in the
U.K. and Europe . .. One of the hot ru-
mors on the street right now is that
Chicago’s Smash Records is on the
verge of folding. Sources at Smash say
the label should be around for at least
another year, while others connected to
the situation speculate that Smash
(Continued on puage 32)

Hot Dance Breakouts
CLUB PLAY

1. | NEED YOU SPACE MASTER zvx

. THEY’'RE HERE EMF £m

. EASY WAY OUT PRAISE GIANT

. THE MESSAGE 49ERS GREAT JONES

. TRIPPIN' OUT PRINCE MARKIE DEE
COLUMBIA

MAXI-SINGLES SALES

1. LOVE CAN MOVE MOUNTAINS
CELINE DION epic

2. SOUL FREEDOM (FREE YOUR SOUL)
DEGREES OF MOTION £SQUIRE

3. Vf’g!;‘LOW YOUR HEART INNER CITY

4. SO MUCH LOVE MALAIKA asm
5. LEASH CALLED LOVE THE
SUGARCUBES eLEKTRA

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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FOR WEEK ENDING NOV. 7, 1992

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wE|loxlg 3 = OF DANCE CLUB PLAYLISTS. wElox|g g 5 OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Zh|en |G| €F| TITLE ARTIST Tw 2w |z XE| TITLE ARTIST
FZ |32 | Q2| S| (ABEL & NUMBERDISTRIBUTING LABEL =% |33 |~ | TO LABEL & NUMBER/DISTRIBUTING LABEL
*xx NO. 1T * x % *xx NO. 1T * x %
1 1 3 7 STINKIN’ THINKIN' ELEKTRA 66363 2 weeks at No. 1 ®HAPPY MONDAYS 3 4 8 SAVED MY LIFE (v) (M EPIC 74410 1 week al No. 1 LIL LOUIS & THE WORLD
2 2 8 SAVED MY LIFE EPIC 74410 LIL LOUIS & THE WORLD % 4 8 7 SESAME’S TREET (M) (T) () PYROTECH 10082/AG ® SMARTE'S |
@ 3 9 6 | SAMBA FREEZE 50019 HOUSE OF GYPSIES 3 2 2 14 | RHYTHM IS A DANCER (M) (1) ARISTA 1-2445 ® SNAP
O 13 | 6 | EVAPOR-8 virGIN 12599 ® ALTERN 8 4 1 1 12 | LSI(LOVE SEX INTELLIGENCE) (T) (X) EPIC 74401 @ THE SHAMEN
@ 9 21 4 FOLLOW YOUR HEART VIRGIN 12613 ® INNER CITY 5 5 6 8 REAL LOVE (M) (T) (X) UPTOWN 54456/MCA © MARY J. BLIGE
6 10| 17 5 SO MUCH LOVE AgM 0071 MALAIKA _@ | 8 i 1316 RUMP SHAKER (M) (T) MCA 54389 © WRECKX-N-EFFECT
] 15 | 28 4 ARE YOU READY TO FLY? gpiC 74729 ® ROZALLA (z)_ 7 10 7 WORK TO DO (T) (X) WING 863 541/MERCURY © VANESSA WILLIAMS
8 14 6 WORK TO DO WING 863 541/MERCURY © VANESSA WILLIAMS 11 14 4 ARE YOU READY TO FLY? (T) (x) EPIC 74729 ® ROZALLA
9 7 12 8 FREE LOVE WARNER BROS. 40529 JULIET ROBERTS 9 6 9 8 YOU LIED TO ME (M) (T) (X) POLYDOR 863 453/PLG & CATHY DENNIS
10 4 1 9 HYPNOTIZED GREAT JONES 530 617/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON 12 1 6 BLOW YOUR MIND (M) (T) RAL/CHAOS 74424/COLUMBIA ® REDMAN
(D] 25 [ 46 | 3 | cARRYON reae23e7 MARTHA WASH 11 | 9 [ 12 | 6 | FREEYOUR MIND (M) (T) (X) ATCO EASTWEST 96128/AG # EN VOGUE
12 | 16 | 19 6 YOU LIED TO ME POLYDOR 863 453/PLG __® CATHY DENNIS @ a | — 12 SLOW AND SEXY (M) (T) (X) EPIC 74742 © SHABBA RANKS (FEATURING JOHNNY GILL)
@ 21 | M 3 WHAT ABOUT THIS LOVE? MCA 54485 MR. FINGERS 13 15| 2 6 HEART (T) EPIC 74464 KATHY SLEDGE
14 | 12| 5 10 | KEEP IT COMIN' (DANCE TILL YOU CAN'T. . . ) COLUMBIA 74431 @ C+C MUSIC FACTORY 14 | 10 | 7 11 | THE COLOUR OF LOVE (T) (X) GIANT 40401/WARNER BROS. THE REESE PROJECT/RACHEL KAPP
@ 46 | — [ 2 | EROTICA MAVERICK/SIRE 40585/WARNER BROS. © MADONNA 15 | 13 3 15 | THE HITMAN (M) (T) INTERSCOPE 96168/AG © AB LOGIC
_16 5 4 8 GROOVY BEAT GUERILLA 13865/1.R.S D.OP. | 21 24 7 HOUSE OF MAGIC (M) (T) (X) CHEETAH 9511 @ D.J. MAGIC MIKE
17 18 | 22 6 I'LL KEEP HOLDIN' ON ACTIVE 66385/ELEKTRA DSK 17 19 | 22 5 SAMBA (M) () FREEZE 50019 HOUSE OF GYPSIES
27 | 43 | 3 | SOUL FREEDOM (FREE YOUR SOUL) ESQUIRE 74336 DEGREES OF MOTION FEATURING BITI 22 | 28 | 4 | OBSESSION (T)(X) GIANT 40545/WARNER BROS. ® ARMY OF LOVERS
19 | 19 | 26 6 TIMEBOMB TOMMY BOY 540 808 STATE 19 | 14 5 10 | HUMPIN’ AROUND (M) (T) (X) MCA 54343 ¢ BOBBY BROWN
24 | 36 4 PEACE & LOVE INC. TOMMY BOY 544/WARNER BROS. ® INFORMATION SOCIETY 28 | 37 3 PEACE & LOVE INC. (M) (T) (X) TOMMY BOY 544/WARNER BROS. & INFORMATION SOCIETY
A |11 6 10 | PEOPLE EVERYDAY CHRYSALIS 19756/ERG ® ARRESTED DEVELOPMENT . * % * POWER PICK* * %
* % *x POWER PICK* % % @ 25 | 48 3 YOU GOTTA BELIEVE (M) (T) INTERSCOPE 98492/AG © MARKY MARK & THE FUNKY BUNCH
@) 2 |« 3 | UNDERSTAND THIS GROOVE RcA 62371 SOUND FACTORY @2)] 23 | 36 | 4 | WHAT ABOUT THIS LOVE? () (T) 00 MCA 54485 MR. FINGERS
23 28 | 45 | 3 | SESAME'S TREET pyroTECH 10082/ATLANTIC @ SMART E'S 23 | 20 | 18 | 12 | PEOPLE EVERYDAY (T) CHRYSALIS 19756/ERG © ARRESTED DEVELOPMENT
2| 31 1 39 | 3 | TRUE FUSCHNICK Jive 42078 @ FU-S<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>