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CLANNAD

ANAM (82409)
Thanks to the latest Voikswagen
campaign, which featurss ""Harry’s
Game,” (featured in the movie Patriof
Games) scores of folks have been
flocking to record stores to find “The
Volkswagen Song”. Of course, there's
more to "ANAM” than just “Harry’s
Game" including “You're The One” and
“In A Lifetime” (Maire's duet with Bono).
And Fahrvergnigen had nothing to do
with that.
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Old Is Gold For Nirvana, Spin Doctors
‘Real’ Follow- Up Discs Are Due In Spring

B BY CRAIG ROSEN

LOS ANGELES—Nirvana and Spin
Doctors have new albums charting
on The Billboard 200, but they are not
the “official” follow-ups to the qua-
druple-platinum “Nevermind” and
gold “Pocket Full Of Kryptonite.”
Nirvana's “Incesticide,” on DGC, is
currently No. 50 on The Billboard
200, while Spin Doctors’ “Homebelly
Groove . .. Live,” on Epic Associated,
sits at No. 194. Both albums were re-
leased late last year and include ma-

NIRVANA

terial recorded prior to the bands’
commercial breakthroughs.
The independent Sub Pop Records,

Blockbuster May Bust Out
Customized-GD Technology

@ BY SETH GOLDSTEIN

"Rave On!!" In-Store February 23rd
Featuring the hot new sngle “Honks Tonk
Walkin' "

So Step On it.

Nashville
a PolyGram company

NEW YORK—Blockbuster Enter-
tainment may begin offering an on-
demand CD option at a few of its
stores sometime this year, using pat-
ented technology developed by
Soundsational, an Englewood, Ohio-
based company it acquired 2'/, years
ago. If the concept catches hold, cus-
tomers might also be lining up to du-
plicate their favorite programs for a
variety of playback formats.

“Ultimately, this could be used for
video games, computer software, and
movies on cassette,” says Blockbust-
er spokesman Wally Knief. “The goal
would be to have this in every store;
music first, of course. And we will li-
cense it to others.”

The concept of creating customized
music software in-store recalls the
custom-cassette taping system devel-
oped by Redwood City, Calif.-based
Personics. While a number of retail
chains tried that system, Personics
pulled its machines out of stores two
years ago after filing for bankruptey.

In-store tests of the Soundsational
system could get under way in the
second half 1993, according to Block-

buster vice-chairman Steve Berrard,
who expects to have a prototype in
the next several months. Video will
not be part of the early trials, Ber-
rard says, because of the time it
takes to duplicate a two-hour movie

(Continued on page 82)

Nirvana’s original label, once planned
to release an album of Nirvana rar-
ities called “Cash Cow,” according to
published reports. Sub Pop never re-
leased such an album, but DGC em-
ployed the same concept under a dif-
ferent title.

Geffen Records’ head of market-
ing, Robert Smith, says “Incesticide”
was released at Nirvana's request
and is not a calculated move to cash
in on the fast-rising band’s success.
He instead characterizes it as an art-
ist-development tool to further estab-
lish the band’s credibility and to give
newly converted fans a glimpse into
its history. A spokesperson for the
band confirms Smith’s claim.

Epic Records’ head of marketing,
John Doelp, says similar ideas
prompted the release of “Homebelly
Groove.”

Meanwhile, despite the recent re-
leases of “Incesticide” and “Home-
belly Groove,” DGC and Epic contin-
ue to work singles and videoclips
from “Nevermind” and “Pocket Full
Of Kryptonite.” Nirvana’s “In

(Continued on page 93)

Shanachie Marks Stellar Year
Foray Into R&B, Dancehall Pays Oﬂ”

H BY JANINE McCADAMS

NEW YORK—Shanachie Entertain-
ment Co., the Newton, N.J.-based in-
dependent label, reports it has
chalked up its most successful year
to date.

What distinguished 1992 from pre-
vious years is that Shanachie, known
primarily as a purveyor of world mu-
sic, expanded into such commercial
areas as dancehall and R&B. It added
a Soul Of Rhythm & Blues series,
signed on a new album by dancehall
star Cutty Ranks, and recorded a jazz
fusion outfit called the Connection,
featuring former members of the

FAN

O'YABA CUTTY RANKS
Dixie Dregs and the Pat Metheny
Group.

These ventures into R&B, cutting-
edge dancehall, and fusion represent
further diversification of Shanachie.
Established in 1974 by Richard Nev-

(Continued on page 21)
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Rhino Series
Harks Back To
The Punk Era

B BY DEBORAH RUSSELL

LOS ANGELES—Rhino Records
mines new territory in a nine-vol-
ume overview of late-"70s and ear-
ly-’80s punk,
power-pop, and
new-wave mu-
sic, due out this
month  and
next. Not only
s this series
the first major
multi-artist ret- r A0 |
rospective on  JOHNNY ROTTEN
this period, but
the lion’s share of the material
featured here has never before
(Continued on page 83)

5 Latin Nations
To ‘Stamp’ Out
Bogus Goods

l BY ENOR PAIANO

SAQ PAULOQ, Brazil—In an effort
to stem the rising tide of piracy,
five record industry associations
from Brazil, Argentina, Para-
guay, Uruguay, and Chile have
agreed to use a hologram to iden-
tify authorized cassette tapes.
The overall cost of the project,
including the manufacture of 20
million holograms, is about
$300,000. Each country’s expense
is proportional to its market share
in the overall region, where about
25 million cassettes are sold annu-
ally. Brazil, Argentina, and Chile
(Continued on page 90)

POPULAR « UPRISINGS

Stone Temple Pilots Fly
To Heatseekers Summit
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ANOTHER CLASSIC
FroMm JoHN BARRY
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THE ORIGINAL MOTION PICTURE SOUNDTRACK.
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JOHN BARRY

Featuring the music of 5-time
Academy Award and 4-time
Grammy Award-winner
John Barry.

Plus Robert Downey, Jr.’s
performance of the Chaplin
classic “Smile,” recorded
especially for this album.
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LLOOSE

DESTINED FOR

GOLD

FREL

YOUR MIND

CERTIZIED

GOLD

GRAMMY
AWARDS

NOMINATIONS

BEST FE&B PERFORMANCE BY
A GROUP: FUNKY DIVAS

BEST ROCK PERFORMANCE BY
A GRGUP: FREE YOUR MIND

BEST SHORT FORM VIDEO:
FREE YOUR MIND

BEST R&B SONG: MY LOVIN'

FEATURED
ARTIST
PRESIDENTIAL
INAUGURAL BALL

FOX TELEVISION
SPECIAL

(FEBRUARY)

IS THERE ANYTHING

THESE WOMEN

CAN'T DO?

- USA TODAY

SOUL TRAIN ENTERTAINER
OF THE YEAR
(SAMMY DAVIS, JR. AWARD)

AMERICAN MUSIC AWARDS
NOMINATIONS
FAVORITE. GROUP (SOUL/R&B)
FAVORITE ALBUM (SOUL/R&B):FUNKY DIVAS

NAACP IMAGE AWARDS
NOMINATIONS
OUTSTANDING VOCAL GROUP
OUTSTANDING MUSICZ VIDEO: MY LOVIN'
OUTSTANDING ALBUM: FUNKY DIVAS

GIVING HIM

SOMETHING HE CAN

FELL

CERTIFIED

-4

q' /

LOVIN

(YOU'RE NEVER GONNA GET IT)
CERTIFIED
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THE SEXY SOUL SINGIN’ SENSATION
FROM NEW JACK CITY
WHO LEFT YOU “DREAMIN’”
MAKES HIS UPTOWN DEBUT

UPT-10751

FEATURING 04” yd)w»cmcs-szﬁos

cH .9 Fee PRODUCED BY DEVANTE SWING

FOR SWING MOB PRODUCTIONS; INC.
EXECUTIVE PRODUCERS:
ANDRE HARRELL AND CHRISTOPHER WILLIAMS
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Hardware Launches Set Up MD-DCC Battle

= THE BILLBOARD 200 = J o Y
cmeswsoszoo - of Similarly Targeted Products Unveiled At CES
ADULT ALTERNATIVE / NEW AGE 61 EBY SUSAN NUNZIATA as a portable, playback-only MD unit set  vide MD information to consumers in a
% SHEPHERD MOONS » ENYA = REPRISE for April/May availability at $500. number of national markets. The seminars,
LAS VEGAS—The introduction of play- to be run by audio expert and writer Len
ADULT ALT’IIEIS?(;’I\IIG\;I'(ID\FIFERQ&IDORLD mMusic 611 back-only portable digital compact cassette TOWER DCC PROMOTION Feldman, will begin next month.
BOB MARLEY * TUFF Go“ﬂG units from Panasonic/Technics and Philips, The consensus at the show was that a Sony will also launch a national radio
T and announcements of home MD decks by great deal of promotion is still required to  campaign for MD in the spring, although
o CONTEMt?R'EQgrAgHR'ST'AN 370 Sony, Sanyo, and Denon are the first signs  raise consumer awareness of the new au-  no details on this are yet available. In addi-
D.C. TALK » FOREFRONT of the head-to-head competition that will dio formats. tion, the company has installed MD demon-
P occur later this year between the propo- Toward this end, Panasonic/Technics stration kiosks in 1,000 hardware and soft-
COUNTRY 32| nents of DCC and MiniDisc. Many of the  kicked off a joint promotional campaign  ware retail outlets.
A e CHASE PTGAR T BROOKSTSTTITRRTY new products were on display at the Win-  with Tower Records on the eve of the
L GOSPEL ter Consumer Electronics Show, held here show. Over the following 60 days, the hard- DCC GROUP MEETS
B + WE WALK BY FAITH 36| Jan.7-10. ware manufacturer said, it would install At a Jan. 8 meeting, the DCC Group of
u JOHN P.KEE /NEW LIFE COMMUNITY CHOIR = rvscot Thus far, DCC has been available only ~ DCC information and listening centers in ~ America discussed educational efforts “at
M HEATSEERETS for the home market, while MD product aboyt 30 of thg W. Sacramento, Calif.-based the.g'rass-roo.ts level,” accord'ing to group
S T b g 191 has been strictly portable. Both camps ear-  chain’s 76 audio stores. chairman Emiel Petro_ne, who is also execu-
lier claimed they were aiming at different On the MD front, Audio and Stereo Re-  tive VP, DCC marketing, for Philips Inter-
LATIN 7 POP market niches. yiew magazines and Sony are co-sponsor- active Media. The group is plannning to
I Sz e S T T 34 The Panasonic DCC portable is due on  ing a series of educational seminars to pro- (Continued on page 82)
the market in August for a list price of
$550, the same as Sony’s play-only MD
~ CUE:,'T‘:E(':,,::JGQQ?;L%kEIRzl_‘:Z%‘WOPM 34| unit. Specific U.S. marketing plans for the - - N ~
Philips portable were not revealed, al- u tlp e e Ia- nteract‘ve Ie
LATIN / REGIONAL / SALSA A ghough. th‘;] s i’fz ‘{’333“3 li“t“* . .
* ENTRE A M MUNDO = SELENA * CAPITOL EMILATIN uced in the second half o , also at G t N F t v 300 PI
$550 list.
R&B ‘ Meanwhile, Matsushita, Panasonic’s par- e s ew oma s la ’ oneer
+ THE BODYGUARD = SOUNDTRACK ® ARISTA 22}  ent company, announced plans to introduce M BY SUSAN NUNZIATA 3DO technology offers advances in ef-
the portable DCC unit in Japan in June, and JIM McCULLAUGH fects, color, and animation that are said to
= THE HOT 100 = with initial monthly production set at be beyond those of any other CD-ROM for-
\;’/ F“ I‘;"'\JLE ;‘h"‘ggg%’h‘f_ ZRO;JTA 84 10,000 units, Philips will follow with a por- LAS VEGAS—The multimedia field got  mat. The interactive multiplayer will play
table unit in Japan in July priced at 60,000 more complicated with the announcement musie CDs, photo CDs, and specially devel-
ADULT CONTEMPORARY yen ($480); that model is also being manu-  of two new formats—3DO’s interactive  oped CD-ROMs with full-motion video.
P A e 76]  ‘tactured by Matsushita on an OEM basis.  multiplayer and Pioneer’s LaserActive—at Matsushita and AT&T will be develop-
Roughly 2,500 units per month will be man- the Winter Consumer Electronics Show ing, manufacturing, and marketing the
. Loockgggt\‘%mmos 30l ufactured for the Japanese market. Jan. 7-10 here. Meanwhile, developers like ~ 3DO hardware, and MCA/Universal is re-
P STy Mo neres On Jan. 11, following the CES show,  Sega and Philips are mining the music in-  portedly setting up an interactive studio in
Sony announced its first MD entry into the dustry for software ideas and have the first quarter of 1993. The movie compa-
DA*I\ffAEG g Nﬁkgg Y':)'L-JAY 28 home market with a “mini-component” launched several new artist-related titles. ny is planning an interactive version of the
BIZARRE INC./ANGIE BROWN = COLUMBIA home deck due to be released in Japan on The new 3DO and Pioneer technologies  upcoming Steven Spielberg film “Jurassic
Feb. 1. The deck will fit the company’s line  enter a still-emerging multimedia market ~ Park” and also plans to develop other inter-
DANSIETSI Gm';gﬂgkfyso:f“Es 28l of “mini” home stereo equipment, a line of  that is already awash in incompatible for- active titles, according to 3DO.
THE 5.0.U.L. S.Y.5.T.E.M = ARISTA compact components, but will not be com- mats, inciuding CD-ROM drives that oper- MCA/Universal executives were un-
T patible with full-sized stereo gear. Sony is ate on various computer and videogame available for comment by press time.
LATIN 35] expected to announce U.S. marketing plans  platforms and two stand-alone systems, Time Warner and MCA/Universal have
% CASTILLO AZUL = RICARDO MONTANER ® THRODVEN I 9 e a q
for the home unit in New York Jan. 26. CD-Interactive from Philips and VIS from  also contributed some material to a 3DO
R&B Sanyo is planning to bring a home MD  Tandy. “content library” of video, music, photo-
% 1 WILL ALWAYS LOVE YOU 24] recorder to the market in the second half of The 3DO Company of San Mateo, Calif., graphs, and printed material, most of
WHITNEY HOUSTON = ARISTA 1993, and Denon America presented a  a new partnership venture that includes ~ which has been culled from independent
R&B RADIO MONITOR home “mini” MD unit at CES, although it ~ Matsushita, Time Warner, AT&T, and Elec-  video producers, said Robert Faber, VP of
* | WILL ALWAYS LOVE YOU 25| declined to reveal market plans. tronic Arts, received significant attention sales and marketing at the firm. This li-
WHITNEY HOUSTON = AziSiA Car DCC and MD players will also hit  at the convention. brary will be available for use by 3DO soft-
R&B SINGLES SALES ' the market in 1993. Panasonic is planning The company has designed a new multi-  ware licensees under the company’s rather
* | WILL ALWAYS LOVE YOU 25] to introduce an autosound unit in August, media format that will initially be imple- unusual licensing setup.
WHITNEY HOUSTON = ARISTA although pricing on that product has yet to mented in a stand-alone, CD-based, interac- To encourage development of hardware,
RAP be announced, while Philips says it will tive multiplayer. Due out in the fall, the 3DO will provide free licensing and “finan-
% [ GOT A MAN = POSITIVE K » (SLAND 26| bring its autosound unit to market later in  system will retail for $700. A network ver-  cial incentives” to manufacturers, while
the year. Sony’s $980 MD car player willbe  sion of the system, which can be used to  charging software developers a royalty of
ROCK/ALBUM ROCK TRACKS available next month, and Sanyo intro-  provide interactive cable services, is to be  $3 for each disc sold. Software for 3DO can
rISTANDIDI [KICQUOVENINTOIVOTION) 78]  duced a $1,000 in-dash MD changer, as well  introduced in 1994. (Continued on page 82)
DEF LEPPARD = MERCURY
ROCK / MODERN ROCK TRACKS 78 THIS WEEK IN BILLBOARD
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@ BY DON JEFFREY

NEW YORK—Entertainment
stocks, on balance, pleased inves-
tors and industry executives in
1992. Share prices of 40 show-biz
companies rose an average of 15%
from the year before, according to a
Billboard survey.

That compares favorably with in-
creases in overall stock market
measures last year. The Dow Jones
Industrial Average of 30 blue-chip
stocks advanced only 4.17%, while
Standard & Poor’s index of the 500
largest stocks rose 4.46%. But the
Nasdaq Composite, which mea-
sures the performance of mostly
smaller, over-the-counter stocks,
jumped 15.45% in the year.

Billboard’s sample included 23
stocks whose prices increased and
17 that declined. The companies are
the manufacturers, distributors,
and retailers of recorded music,
home video and their accessories,
and the cable, network, and local ra-
dio broadcasters of music.

The stock with the biggest per-

'92 Show-Biz Stocks Up;
Share Gain Averages 15%

centage gain was in Acclaim Enter-
tainment Inc., a small, Oyster Bay,
N.Y.-based marketer and distribu-
tor of interactive home entertain-
ment such as video games. The
company dramatically increased the
number of software titles it re-
leased last year and scored strong
gains in revenues and profits. The
stock soared 292% in over-the-
counter trading and closed at
$18.125 a share Dec. 31.

The biggest nosedive came
from R-Tek Corp., a Winnepeg,
Manitoba-based company that
owns the independent Quality
Records label. R-Tek’s German
subsidiary suffered financial
hemorrhage, which resulted in a
bankruptey filing in Europe and
huge writeoffs. The stock, which
began trading in 1991, plummet-
ed 93.5% and closed at 50 cents
per share over the counter.

Of the major firms whose stocks
are listed on the New York Stock
Exchange, the biggest gainer was
News Corp. Ltd., a Sydney, Aus-

(Continued on page 69)

Time Wamer Sells
$1 Bil In Bonds To
Tum Profit Comer

NEW YORK—In a potent example
of corporations’ eagerness to refi-
nance the large debts they took on
in the '80s, Time Warner Inc. has
sold $1 billion worth of bonds in or-
der to redeem some of the pre-
ferred stock whose costly divi-
dends have caused the company to
report continuing net losses.

In the third quarter, which end-
ed Sept. 30, the New York-based
parent of Warner Music Group and
Warner Home Video would have
posted a $6 million net profit if it
had not paid out $158 million in
preferred stock dividends; for the
first nine months last year, the
profit would have been $18 million.

Wall Street analysts estimate
that Time Warner could save more
than $50 million in annual tax and
interest payments after the new
bonds are used to redeem the pre-
ferred stock. Interest on bonds is
tax-deductible; preferred divi-
dends are not.

Keith Benjamin, analyst with
Ladenburg, Thalmann, says, “It’s
another step in the process Time
Warner’s undergoing to firm up
the balance sheet. It’s a positive
step.”

The company declined to con-
firm the estimated-savings figure,
saying it had not decided when or
how much of the stock will be re-
purchased.

Time Warner has two classes of
preferred, which were issued in
connection with the $14 billion
merger of Time Inc. and Warner
Communications Inc. in 1989. They
have a total value of about $6.5 bil-
lion. Series C pays an 8.75% cash
dividend; Series D, called pay-in-
kind, has an 11% rate and pays in-
vestors more preferred shares.
Analysts say the PIKs are likely to

(Continued on page 93)

Trans World Orders ‘Dances’ To Go

Retailer Buys Up McDonald’s Video Copies

@ BY PAUL VERNA

NEW YORK—If you saw someone
walking out of a Detroit-area Mc-
Donald’s carrying a quarter-
pounder with cheese and scores of
“Dances With Wolves” videos dur-
ing Christmas week, he or she was
probably a Trans World employee
acting on orders from higher-ups,
according to a Trans World manag-
er and several other industry
sources.

While Trans World’s corporate
office did not return repeated calls
on this topic, one Trans World
store manager, in a letter to Bill-
board, outlined the scheme where-
by the chain obtained bulk quanti-
ties of the Orion Home Video title,
which is not available at a sell-
through price except through Me-
Donald’s (Billboard, Jan. 9).

“The fact is, early in the Christ-
mas week, [Trans World] issued a
‘call-out’ for store managers to . ..
go to McDonald’s and purchase a
predetermined number of videos
at $7.99, return to the store, and
sticker [them] at $14.99,” writes
the manager.

The Nominations Are In. NARAS president Michael Greene, right, announces
the nominations for the 35th annual Grammy Awards at a press conference at
the Universal Hilton in Los Angeles. The other press conference co-hosts, from
left, are recording artist Lindsey Buckingham; recording artist Natalie Cole,
MusiCares’ Person of the Year for NARAS’ Feb. 20 fund-raising gala; Gary
Shandling, host of the 35th annual Grammy Awards; and recording artist Melissa
Etheridge. The Grammys will be presented Feb. 24 at the Shrine Auditorium in
Los Angeles. (The Grammy nominations in the classical categories appear on
page 33; all other nominees were listed in the Jan. 16 issue of Billboard.)

Contacted by Billboard, this
source added that each manager
was instructed to purchase any-
where from 20 to 100 copies of
“Dances.”

“You'’d go into the store and say,
‘I'd like a quarter-pounder with
cheese and 40 copies of ‘Dances
With Wolves,” ”” says the manager,
who requested anonymity. Asked
where the order came from, the
source says, “I don’t know. They
were smart enough not to put it in
a written memo. It was a word-of-
mouth thing.”

Another Detroit-area Trans
World manager concurs with the
account of the first one, saying
McDonald’s ““didn’t limit the num-
ber of copies. I’ve never run across
something like this. It’s the first
time we’ve bought product from
anyone other than a vendor.”

The second manager adds that
Musicland and K mart stores pro-
cured their copies of “Dances” the
same way—an observation corrob-
orated by other industry sources.
However, representatives at those
companies were not available for
comment by press time.

A prominent Detroit-area retail
executive told Billboard he was
aware of the Trans World maneu-
ver. “It’s all over the street,” he
says. This executive adds he hasn’t
heard of any other retailer buying
mass quantities of “Dances.”

Trans World executives had ear-
lier declined to reveal the source of
the “Dances’” tapes, which were
spotted at Trans World stores dur-
ing the holiday season.

DIFFERENT STORIES

Orion and McDonald’s execu-
tives offered slightly contradic-
tory accounts of the structure of
the “Dances” promotion.

Orion senior VP Herb Dorfman
says, “The basic promotion, as it
was designed, was that, if you
bought a sandwich for two bucks,
you were able to buy a copy of
‘Dances With Wolves’ for $7.99. It
was designed for consumers to en-
joy the benefit of owning the mov-
ie. If there were violations to that
basic outline, then there were vio-
lations. How extensive they were,
I can’t tell you. If a manager was

(Continued on page 82)

Hot-Selling Video Titles
Continue Feeding Rental Fire

NEW YORK—Best-selling video ti-
tles continue to do what they do best:
fuel rentals.

The latest data from Alexander &
Associates, the New York-based re-
search firm, indicate that four of the
biggest sell-through titles in the
fourth quarter of 1992, “Beauty And
The Beast,” “Sister Act,” “Beetho-
ven,” and “Batman Returns,” also
finished among the top five rental re-
leases. The only outsider: “Basic In-
stinet,” with a list price of $99.95.

“It just goes to prove that a sell-
through release is very beneficial to
the rental market,” says Alexander’s
Amy Innerfield. The same pattern as-
serted itself in 1991 when “Robin
Hood: Prince Of Thieves,” “Home
Alone,” and a repriced ‘““Ghost”’

Big Brit Names Add ‘Buzz’ To Awards Show

Clapton, John, Lennox, Others Aid International Boost

@ BY DOMINIC PRIDE

LONDON—Hopes of a much-need-
ed international boost for British
music are accompanying this
year’s Brit awards, to be held Feb.
16 here. Overseas sales of the 90-
minute telecast are being handled
for the first time by Radio Vision
International, the U.S.-based syn-
dicator.

The nominations, announced
Jan. 11, reflect the near-royalty
status of some established art-
ists—including Eric Clapton, Elton
John, Annie Lennox, and Phil Col-
lins—but also include newcomers
such as the Orb, Tasmin Archer,
Take That, and Dina Carroll. Len-
nox and her “Diva” album are up
for four awards, as is Shake-
spear’s Sister. Rod Stewart will re-
ceive a lifetime achievement
award.

U.K. retailers are also hoping
the sales spinoff from the awards
ceremony—televised the following
night—will surpass last year’s
success. The British Assn. of Rec-
ord Dealers estimates the extra
sales push from the 1992 Brits was
in the region of 300,000 album
units, while the PolyGram TV ad-
vertised Brits compilation alone
sold 140,000 copies.

This year, BARD members will
have Brits point-of-sale merchan-
dise in some 2,000 stores, and asso-
ciation secretary general Bob Lew-
is hopes the sales window will “put
the buzz back into the market.”

On an international level, the
British Phonographic Industry
(which organizes and funds the
Brits) is hoping for greater inter-
national recognition for the cere-
mony as a showcase for British
music. Executive producer Lisa

Anderson confirms that TV syndi-
cation in the U.S. for the Brits re-
mains a long-term goal: “We're
still a couple of years away from
being able to sell the show in the
U.S. where competition on prime-
time networks is almost cut-
throat,”” she says. The 1993 pro-
gram is being produced by Initial
Film & Television, with director
Gavin Taylor.

Anderson adds the job of mar-
keting the show abroad has been
made easier by releasing informa-
tion about the show’s featured art-
ists, without making the winners
known.

The Brits have undergone a to-
tal revamp in the last two years,
with Anderson coordinating the
show and the previous organizer/
presenter Jonathan King depart-
ing. It has a new venue in Lon-

(Continued on page 92)

climbed to the top of the rental heap.

Sell-through last year was good for
the business as a whole. Innerfield
estimates rentals accounted for $11.2
billion of a total retail market of
slightly over $17 billion, up from
$14.8 billion in 1991; sell-through’s
share was $5.8 billion. It marked the
second consecutive year of growth
for sell-through, which finished 1990
at $3.7 billion—and the third consecu-
tive year that rental has stalled at
about $11 billion.

Innerfield attributes the flatness to
a 20-cent decline in average rental
rates, while the number of transac-
tions rose 11.2% to 4.55 billion in 1992.
“That’s what accounts for the differ-
ence,” she adds. With a strong re-
lease schedule, fourth-quarter trans-
actions showed a gain of 26.6% to 1.2
billion.

During the same period, purchases
were up 41.9% to 144.7 million, says
Alexander, and ended the year with
386.8 million cassettes in consumers’
hands, a jump of 33.1% over 1991.
How many of those tapes were on
shelves for more than a year—part of
the so-called ““overhang”—isn’t
known.

$6.99 LIST FOR SELL-THROUGH

At least one supplier, Best Film &
Video in Woodland Hills, Calif., is
taking advantage of the sell-through
surge to lower the price of 70 of its
weakest titles to $6.99 suggested list
from $10-$15.

President Roy Winnick, who hopes
to move an additional 1 million units,
wants to create “a catalog market”
for mass merchants devoting more
and more space to relatively few hit
releases and the best of the studios’
catalog product. “If you don’t do
something” to boost breadth of copy,
says Winnick, “there are going to be
bras in that section.”

SETH GOLDSTEIN
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SONY MuUSIC PROUDLY SALUTES OUR ARTISTS
ON THEIR 1993 GRAMMY AWARD NOMINATIONS.

SOPHIE B. HAWKINS EDDIE VEDDER
VLADIMIR HOROWITZ PUBLIC ENEMY WAILING SOULS
BABYFACE JULIO IGLESIAS SHABBA RANKS GROVER WASHINGTON, JR.
JEFF BECK INDIGO GIRLS RAPHAEL ROGER WATERS
TONY BENNETT MICHAEL JACKSON JOSE LUIS RODRIGUEZ JOHN WILLIAMS
RUBEN BLADES KRIS KROSS PETE SEEGER NANCY WILSON
PEABO BRYSON L.L. CooL J THE SPEERS
T BONE BURNETT CHO-LIANG LIN BRUCE SPRINGSTEEN
SHIRLEY CAESAR TREY LORENZ JSAAC STERN
MARIAH CAREY YO-YO MA MICHAEL TILSON THOMAS
WALTER AFANASIEFF MARY-CHAPIN CARPENTER  LORIN MAAZEL LUTHER VANDROSS
TOSHIKO AKIYOSHI JAZZ BRUCE CARROLL BRANFORD MARSALIS STEVIE RAY VAUGHAN
ORCHESTRA LAWRENCE COHN WYNTON MARSALIS AND DOUBLE TROUBLE
ALICE IN CHAINS DON DEVITO GEORGE MICHAEL
ALVIN & THE CHIPMUNKS  JOE DIFFIE ALISON MOYET
JEFF AMENT CELINE DION Youssou N’DOUR
CHET ATKINS AL GREEN PEARL JAM

EMANUEL AX PETRA

THANK YOU FOR THE MOST NOMINATIONS IN OUR HISTORY.
SONY MuUsIC ENTERTAINMENT INC.

© 1993 Sony Music Entertainment Inc.
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U.S. Songwriters Fight Uphill Battle

B BY MICHAEL F. SUKIN

If you look outside the borders of the Unit-
ed States, the world of authors’ and com-
posers’ rights is undergoing a dynamic evo-
lution and, in some ways, a revolution. Eu-
rope is “harmonizing”: It is looking at the
copyright and related laws of European
Community nations with the intention of
unifying them into one body of law and one
legal philosophy. The Far East, by and
large, enjoyed little or no copyright law un-
til recently. But the enactment of these
laws presents a unique opportunity. It is up
to authors and composers to take advan-
tage of it.

In America, songwriters lobby Congress
on copyright issues. In Europe, it is gener-
ally thought that authors and composers
do not need their own lobby. In English,
the word is copyright. In most European
languages, it is author’s rights. This is not
just a language difference—it reflects a
real difference of outlook and concept.
Originally, English copyright was a right
to copy. It was a commercial right. It was
not an author’s right; it was a publisher’s
right to make books.

What might seem like a small difference
makes all the difference. Historically, Eu-
rope and countries influenced by European
culture have looked at the author’s right as
just that—a right. In contrast, Britain and
nations whose laws have developed under
its influence have looked upon copyright at
least partly as a trade issue, with the U.S.
taking this philosophy the furthest. Now
much of the world is re-evaluating itself.
The Europeans are looking at their various
countries’ laws and trying to pick those
that seem to work the best and to be the
fairest.

The countries of the Far East are creat-
ing a body of law that never existed before;
they have the opportunity to bring law and

MAGAZINE NEVER BETTER
I have been reading Billboard for more
than 20 years now, and I don’t think the
magazine has ever been better. I'm tre-
mendously impressed with the surge in
music-related articles, in addition to the
coverage of the business side of the music
business. The music reviews are more hon-
est and direct than ever before, and the
overall coverage of current trends and
news is top-rate. Add in the SoundScan and
BDS reports, and you have built an out-
standing publication that has more to offer

than ever before.

Larry Stessel
Senior VP/GM
Mercury Records
New York

ELMORE COMES ALIVE

Allow me to congratulate Timothy White
on his article “Elmore James: The Slide Is
Crying” (Billboard, Music To My Ears, July
25, 1992). It damn sure is crying, like ba-
bies in wet diapers, because when I read
your article I called my band the Mid-
nighters and told them, “We’re going to
the studio tomorrow to cut ‘The Sky Is Cry-
ing’ for our new album ‘Naked In The
Rain.’” And we did it just the way we've
been doing it for the last five years. One

fairness out of chaos. The Pacific Rim has a
world of models to choose from, including
Japan, which has always attempted to
bridge the gap between commercial and ar-
tistic interests, and Australia, which, al-
though it adopted a copyright law modeled
after the British one, has shown a mind of
its own when it comes to artistic rights.
Focus for the moment on our nearest
and most abundant musical trading part-
ner, Europe. The majority of U.S. rights in-

‘The majority of

is now coming
from abroad’

Michael F. Sukin is an
entertainment business
attorney practicing in

come is now coming from outside the U.S.,
and the bulk of that is from Europe. So,
clearly, American creators should want to
participate fully in the authors’ rights and
incomes so cherished in Europe and so ab-
sent at home.

Here, we have to kill ourselves to get
protections that are considered a natural
right in Europe. The recent passage of the
U.S. “renewal” bill, which protects works
from falling into the public domain if not
renewed, resulted from a major effort in
Congress to protect rights holders from
the deleterious effects of something that
was originally put in place to protect cre-
ators but went astray; by and large, that
procedure had never been a practice any-
where else in the world. The digital audio
taping bill? What a fight ... and all to get
something that already exists in many oth-
er countries in more extensive forms.

The Europeans sit and watch this exer-
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