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Drivin-N-Cryin SMOKE (314 514 319 2/4)

Over the course of five albums, DRIVIN-
N-CRYIN have developed into one of the
country’s finest straight-ahead rock bands.
SMOKE follows their gold release, 1991’s
Fly Me Courageous, an album full of solid
AOR, Altenative and MTV tracks.
SMOKE presents an increasingly hard-
edged sound for DRIVIN-N-CRYIN, while
maintaining the intelligent, conscientious
lyrics they're known for. Featuring “Turn It
Up Or Tum It Off.” Available February 23
on Island compact discs and cassettes.

1SCAND

Time Warner Breaks New Gable Ground

On-Demand Video Set For Late 93 Test

EBY KEN TERRY

NEW YORK—The just-announced
plan of Time Warner to provide on-de-
mand, electronic home delivery of
movies will undoubtedly affect the
future of home-entertainment retail-
ing. But retailers are not too alarmed
about the prospect, partly because
they are diversifying their product
lines; they also see potential prob-
lems in the cost structure of the new
system.

Time Warner's new “full-service”

MTV To Beam
24-Hour Ghannel
To Latin America

@ BY JOHN LANNERT

MIAMI—MTYV is moving into the
Latin American market in October
with a 24-hour channel that will
transmit Spanish- and English-lan-
guage videos.

The new network, which will
reach an estimated 3 million cable
households, is expected to open up
a heretofore dormant market for
Spanish-language videos.

MTV Latin America will likely
transmit via satellite from Miami
to a viewing area covering Mexico,
Central America, the Caribbean,
and South America, save the Por-
tuguese-speaking Brazil. In addi-
tion, the channel will be offered to
U.S. cable companies.

Although MTV Latin America is
the sixth MTV network estab-
lished by parent company Viacom
International Inc., it marks the
first new network established by
the firm without a partner. The
other Viacom channels are MTV

(Continued on page 25)

cable system, which was unveiled at
a Jan. 26 press briefing here, will al-
low virtually unlimited video-on-de-
mand. The network is scheduled to be
operational in a portion of Time
Warner’s Orlando, Fla., cable system
by the end of 1993 and will roll out na-
tionally thereaf-
ter.

While only 4,000
customers will re-
ceive ‘‘full-ser-
vice”’ cable early
next year, the Or-
lando system
serves about
500,000 custom-
ers, and Time
Warner Cable reaches about 7 million
homes in 36 states.

Meanwhile, Denver-based Tele-
Communications Inc., the nation’s
largest cable operator, with 10 million

(Continued on page 72)

MORGADO

Enters Cable Radio Venture With Sony

H 3Y PAUL VERNA

NEW YORK—Time Warner Cable
and a partnership between the
Warner Music Group and Sony Soft-
ware Corp. have entered into a joint
venture with Digital Cable Radio As-
sociates that could
revolutionize the
way music is
broadcast to the
home and the way
artists are promot-
ed.

Under the ven-
ture, the Warner
Music Group and
Sony—in a 50/50
deal—will license their music for
broadcast over the digital cable ser-
vice. In addition, Time Warner Cable,
the nation’s second largest cable sys-
tem, has become an affiliate of the
service and will begin offering it as

SCHULHOF

@ BY JANINE McADAMS

NEW YORK—By grafting the
mindset and live riffs of the cool
jazz era onto a
youthful hip-hop
style, new Pendu-
lum Records act Di-
gable Planets is *
finding that its
sound has a surpris- .-
ingly broad-based
appeal. The group is
taking the rap,
R&B, and Hot 100
charts by storm
with its first single release, “Re-
birth Of Slick (Cool Like Dat).”
The single, from the group’s up-

Planets Probe Rap Frontier
‘Digable’ Debut Jazzes Up Genre

DIGABLE PLANETS

coming ‘‘Reachin’ (A New Refuta-
ticn Of Time And Space)”’ album,
due Feb. 9 on the Elektra-distrib-
uted Pendulum label, has reached
No. 1 on the Hot
Rap Singles chart
and climbed 10
spots to No. 20 on
the Hot 100 chart.
\ “Rebirth Of Slick”
has also reached
. No. 11 on the Hot
R&B Singles chart
and moved 29-24 on
the Top 40 Rhythm-
Crossover airplay
chart.
Released in late November,
(Continued on page 81)

an option to subscribers in 1994.

The Warner/Sony venture and
Time Warner Cable have taken un-
specified minority equity interests in
Hatboro, Pa.-based Digital Cable Ra-
dio Associates. Combined, the compa-
nies constitute a “significant owner-
ship position” in DCR and represent
a “refinancing” of the compary, ac-
cording to Warner Music Group
chairman Robert Morgado, who de-
clined to give details of the agree-
ment.

Morgado says the formation of this
alliance virtually levels the playing
field in digital audio cable, leaving
two players—DCR and Los Angeles-
based Digital Music Express—rough-
ly equal in size and vying for the po-
tentially lucrative digital cable mar-
ket.

Time Warner Cable will try to help
DCR increase its potential subscriber

(Continued on page 80)

NMPA Owns 50%
0f New Pan-Euro
Licensing Group

@BY DOMINIC PRIDE

CANNES—The National Music Pub-
lishers Assn. has taken a 50% stake in
the planned pan-European central li-
censing organization now being as-
sembled by U.K.’s Mechanical Copy-
right Protection Society, lending sup-
port to a venture that has met with
opposition from European rights so-
cieties.

Unless the various European soci-
eties cooperate fully on addressing Ii-
censing issues within the next few
weeks, MCPS will begin putting its
European Music Rights Organisation
plans into action, according to Frans

(Continued on page 72)

GLOBAL MUSIC PULSE

Celtic Heart's Range
Of Irish/Scottish Acts
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[ DREAMS | -

“We were in a botel in London when Michael
Bivins of Bell Biv DeVoe - who discovered us -
called our road manager and told bim to use the |
speaker phone and get all of us in one room
togetber. We were tryirg to figure ous what we
bad done wrong this tine. Then Micnael told us
about breaking Elvis' record for a No. 1 single

BILLBOARD'S HGT 100 with 'End of the Road.'

by being the longest at No. 1 (13 weeks!) on ‘
We were thrilled!!” |
|
|

%
It's not a hit until it's a hit in

Bilbears
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No. 1 IN BILLBOARD

VOLUME 105 . NO. 6
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66
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Sting: Inside The Sumner’s Tale

Among all living creatures, only human beings are endowed with a
sense of humor, and their worthiest attribute may be the will to
laugh at themselves.

“You’re supposed to have a smile on your face—or I do, any-
way—after you hear this record,” says Sting of “Ten Summoner’s
Tales” (A&M, due March 9), confiding that his sixth solo album is
“mostly a series of musical jokes.” Yet this is levity with a sense of
heritage as well as humanity. “What interests me about songwrit-
ing is that there is some kind of lineage between the tradition of
songwriting and the tradition of storytelling.”

Hence, the lighthearted template for Sting’s latest release is one
of the most cherished strokes of rhyme and whimsy in the English
literary tradition, “The Canterbury Tales,” which medieval poet
Geoffrey Chaucer wrote between 1386 and 1399. In Chaucer’s time,
the practice of making pilgrimages to holy shrines was a popular
and unusually egalitarian practice that brought together citizens
from every station of medieval life, whether noblemen, peasants,
or those of the midtier civil and religious services,
such as friars and summoners. It was the sum-

faith in, so the song doesn’t. It’s very uplifting when you get to the
chorus, but 1 don’t state whether it'’s God, self-acceptance or ro-
mantic love that I'm optimistic about.

“I think a lot of ghosts were exorcized on my previous re-
cord,” he notes, referring to “The Soul Cages,” which was
dedicated to the memory of his late father. “That album was
very personal, confessional, and therapeutic in terms of fac-
ing death and loss. But 1 guess you could say the therapy
worked, because now I have a new sense of freedom, a desire
to move on and make songs solely intended as entertainments,
designed to amuse.”

Hearkening back again to Chaucer, Sting aimed to concoct
what the author of “The Canterbury Tales” had called “some
comedy,” a phrase that six centuries ago meant a narrative
poem in the common tongue with a pleasurable conclusion.

While Sting could never be accused of resembling in aspect
Chaucer’s own Summoner, whose features are described as so
pockmarked they frightened small children,
the singer’s startling wit is equal to that of his

moner’s job to notify citizens of impending civil or
ecclesiastical court appearances. As one of Chau-
cer’s pithy wayfarers puts it in “The Friar’s Tale™:
“ A summoner’s one who runs about the nation/
Dealing out summonses for fornication.”

“Yeah, he’s a rascal, basically,” laughs Sting,
aka Gordon Sumner, “and if you didn’t want to go
to court, you just paid the summoner. In England
at this time, everyone wanted to earn blessings
and indulgences by making pilgrimages, but both
the church and civil societies would also sell these
blessings. The more basic joke at work here is that
this is actually where my surname came from!
Over the centuries summoner became sumner.

“The stories in ‘The Canterbury Tales” are ro-
mantic, bawdy, funny, sad, and the characters tell
them in different styles. I think my record is a lot
like that. It's a mixed bag of character sketches
connected only by the journey it took to complete

TO MY EARS

v imnthv White

fictive namesake as he skewers the false piety
of our world in other new songs like the hilari-
ously theatrical “Saint Augustine In Hell” or
the hard-rocking ‘““Heavy Cloud No Rain.”
Throughout the record’s varied array of musi-
cal character studies, royal astrologers and
witcheraft-reliant farmers do their best to redi-
rect the forces of fate, but the only power that
prevails is sincere faith in the mystery of one’s
own potential.

Though Sting insists ‘“Ten Summoner’s
Tales” is a ““traveler’s rag bag of tunes” it ac-
tually is his most uniformly engaging effort
yet at conjoining dramatic musicality and sonic
storycraft. Simply by recognizing the depth la-
tent in the patterns of ordinary ritual—how
the suits of common playing cards are derived
from the turbulent symbology of the tarot
(“spades are swords . . . clubs are weapons . . .

them, meaning that for the first time in my solo
work the songs—which actually number eleven—are simply a rec-
ord of my labors over a particular period.”

Just as Chaucer’s “Tales” were the fruits of a picaresque career
as a courtier/clerk for the royal houses of King Edward III and
Richard 1I (whose company he was privileged to entertain by read-
ing aloud, versifying, and singing in the vernacular English), so
former school teacher Gordon Sumner has found his calling as a
worldly wise chronicler of the social commerce of his own era. And
since last April, Sting’s been conceiving and recording his music in
the chapel-like vaulted dining room of his Tudor country home in
Wiltshire (once owned by a noble in the army of King Charles I).

A visit there last summer found the bass-playing laird laboring
over the final touches of the first single from “Ten Summoner’s
Tales,” the gliding, gorgeously sung “If I Ever Lose My Faith In
You.” As a pale pastoral sun spilled in through the stained glass
windows, co-producer Hugh Padgham and Sting stood at a porta-
ble sound board and tinkered with the track’s imposing knell,
bringing a chapel-like warmth to the cathedral-sized sound.

“That song is interesting,” Sting now reflects, “because while
it’s very easy to define what one may have lost faith in—and you
can list them: governments, the church, all the things you’re sup-
posed to have as crutches in our society that have proved to be
fake—] found that it’s not so easy to define what you still kave

CATALOG SONGS FIND NEW LIFE

Ever wonder how catalog songs are reborn? In a new feature,
"“They're Playing My Song,” Billboard will ook at all those
chestnuts that enjoy second lives as hit songs, album tracks,
soundtrack cuts, and ad jingles. The debut instaliment traces
the route of “Live And Let Die”” from Paul and Linda McCartney
oldie to Guns N’ Roses’ Grammy nominee. Page 15

PEOPLE ARE TALKING ABOUT N/T

The baby-boom demographic is increasingly turning its atten-
tion to news/talk radio. Eric Boehlert examines the fall Arbitron
ratings, and explores the impact of the N/T trend. Page 65
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THIS WEEK IN BILLBOARD s

diamonds mean money”’)—he constructs a be-
dazzlingly handsome ballad about the intrinsic specialness of
love on “Shape Of My Heart.” Within the innate poker of the
track itself, plucked acoustic guitar, chromatic harmonica,
delicate drums, cello, and Sting’s imploring vocal comprise a
masterly wager on the power of control versus the sweetness
of probabilities. The effect is so subtly euphonic it must be
heard to be believed.

“We all know that the shape of the heart on the playing card
is not the actual dimensions of the human heart,”” says Sting.
“And yet we gamble all the time as if things really are that
neat and precise and familiar. On this album, I've looked
around at the most normal things in my life: the cowboy movie
on my TV, the golden fields of barley beyond my house, and
tried to see the subtle stories within them. Yet on the record’s
final song, ‘Epilogue (Nothing 'Bout Me)’, I say you can
search them all and still not know anything about me, the sto-
ryteller.

“But maybe that’s not true, because being whimsical is an
essential part of my personality and my own searching. I want
to be a good pilgrim on the road to Canterbury, but I want to
ignore all the signposts along the way. As I quote him on the
album, St. Augustine had a prayer for all the rascal summon-
ers of the world: ‘God, make me pure, but not yet!””
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EG Directive Affects U.S. Firms

B BY TONY MORRIS

The European Community Council’s Nov.
19 directive on authors rights establishes
important protections for authors, per-
formers, and producers of films and sound
recordings throughout the European com-
munity. These provisions are of material
significance to Americans operating in the
entertainment industry.

The directive specifically recognizes
rental and lending rights. As a result, the
gray area of legal interpretation in certain
EC member states that has encouraged un-
authorized rental of sound devices without
payment to owners and performers should
disappear.

The directive also has other ramifica-
tions. Following its implementation in EC
member states, individual authors and
composers and those whose performances
are exploited via audio and audio-visual de-
vices will be granted “unwaivable rights to
equitable remuneration” from such exploi-
tation.

The music industry and its advisers are
already coming to terms with the inevitable
amendments to standard contracts that
will be required and the impact of the new
income streams that will be created. Pub-
lishers, record companies, and collection so-
cieties are assessing the complexity and
cost of establishing systems to account for
the new income streams.

The directive also provides for Communi-

BEFUDDLED BY CHARTS

As a longtime subscriber of Billboard
magazine, I am writing to you to ex-
press my befuddlement about the air-
play charts used to determine the Hot
100 singles chart. More specifically, I
am confused about the nature of the re-
lationship of the overall Top 40 radio
monitor chart to both the Top 40/main-
stream and Top 40/rhythm crossover
airplay charts.

One confusing aspect about the inter-
play among the charts is that it is appar-
ently possible for a single to be bulleted
on both the mainstream and rhythm-
crossover charts yet somehow remain
unbulleted on the overall airplay chart.

Another source of confusion is that
the mainstream chart and the rhythm-
crossover chart appear to have approxi-
mately the same amount of influence in
determining a record’s position on the
overall airplay chart, despite the fact
that almost three times as many radio
stations are monitored for the main-
stream chart than for the rhythm-cross-
over chart.

It is a shame that Billboard has gone
through the trouble and expense to pro-
vide new airplay charts without fully
explaining how the charts relate to the
overall airplay chart. I am hopeful that
such an explanation will be forthcoming
in a future issue.

William Richards
Knoxville, Tenn.

Michael Ellis, Associate Publisher, re-
sponds: The top 40/mainstream and
top 40/rhythm-crossover charts are

ty-wide recognition of a further series of
rights that have been collectively described
as “neighboring rights”: the right of per-
formers to prohibit unauthorized broad-
casting, communication to the public, and
reproduction of their performances; the
right of film and record producers to pro-
hibit direct or indirect reproduction of de-

‘The directive
provides for
recognition of
neighboring
rights’

Tony Morris heads the
Media & Entertainment
Group of London law

firm, Cameron Markby
Hewitt.

vices containing their work; and the right
of broadcasters to prohibit transmission
and reproduction of broadcasts.

It remains to be seen how the European
Court will construe the extent to which ex-
clusive control will be exercised over the
“distribution right” in the context of the
Treaty of Rome’s prohibition of contractu-
al provisions that inhibit the free move-
ment of goods within the EC. This uncer-
tainty is not made any clearer by the direc-
tive’s provision that member states may
provide for “compulsory licenses” only to
the extent to which they are compatible
with the Treaty of Rome.

The effect of the directive on U.S. per-
formers and those exploiting performances
should not be underestimated. It is a long-
established principle of EC law that citi-
zens and organizations domiciled in other
parts of the world, including the U.S,, are
bound by EC law with respect to their ac-
tivities in member states. Accordingly, in
terms of exploiting the work of contracted
performers and composers in the EC, U.S.
companies and organizations will necessar-
ily have to ensure that their Community-
based subsidiaries, associates, and licens-
ees make the necessary arrangements for
recognition and protection of the new
rights, as well as implement systems to ac-
count for the right to equitable remunera-
tion from sales of sound carriers.

In introducing and recognizing these
rights, the directive specifically acknowl-
edges the problems of piracy and implicitly
recognizes the desirability of protecting
creators by providing them income from
the use of new technologies.

Notwithstanding the current political
differences among EC member states, all
of them will inevitably ratify the Maas-
tricht Treaty in one form or another. With
other nations knocking on the door for en-
try, the influence of the EC will extend into
all areas of business activity. Nowhere is
the effect being felt more than in the enter-
tainment industry, where the introduction
of new regulations and legislation contin-
ues unabated.

LETTERS

compiled by counting the number of
detections, or plays, that a record re-
cetves each week from the stations that
are monitored for each chart. Bullets
are earned by an increase in total
number of plays.

These charts are not used to compile
the Hot 100. The Hot 100 is a combina-
tion of data on the Top 40 Radio Moni-
tor, additional playlists gathered
Jrom small-market radio stations,
and singles sales supplied by Sound-
Scan. The Monitor is compiled by
counting the number of gross impres-
sions, not detections, a record receives
Srom the full panel of 128 top 40 sta-
tions monitored by Broadcast Data
Systems. All of the reporters from the
top 40/mainstream and top 40/
rhythm charts also are used for the
Top 40 Radio Monitor chart, plus ad-
ditional top 40 stations that do not fit
in either of the narrow “sub-formats”
of mainstream or rhythm.

Bullets are earned on the Monitor
by an increase in gross impressions.
Because the 33 top 40/rhythm-cross-
over stations collectively have almost
the same total audience size as the 79
top 40/mainstream stations, their col-
lective influence on the Top 40 Radio
Monitor, which counts the number of
people hearing a record (i.e., gross im-
pressions) is about equal.

‘THE CONSUMER IS KING’

“The consumer is king”’ should be the
battle cry for all who rightfully prosper
in the music business. Yet Jay Berman’s
commentary, “Digital Delivery Systems

Threaten Music Biz"” (Dec. 26, 1992) ig-
nores that fundamental precept. Just as
the film industry initially viewed the ad-
vent of television and home video as
threats, some in the music industry ap-
pear to be ‘“‘circling the wagons” to pro-
tect the status quo against perceived
evils inherent in new technologies.

As the founders of a new music-ori-
ented multimedia company, we don’t
deny that copyright laws have to catch
up with technological innovation. But,
contrary to the thrust of Berman’s ar-
gument, we view digital delivery and
other emerging technologies as a boon
to the music industry, precisely because
they serve the consumer.

Fundamental changes are at hand.
The displacement of retail music stores
will inevitably occur. Digital technology
will ultimately become an efficient dis-
tribution mechanism, supplanting to-
day’s Draconian and costly system. As a
result, consumer purchases will be data-
based, allowing for more cost-effective
marketing of new releases and back cat-
alog. Digital delivery will increase sales
by reaching into the homes of the pas-
sive buyers who infrequently visit re-
cord stores today, as well as provide the
consumer greater access to new talent.

We look upon this new, technological-
ly-enhanced world of digital delivery,
video compression, interactive televi-
sion and other innovations with great
excitement, not with fear.

Ira Victor

Joe Salinaro

Tirage Performances & Multimedia Inc.
San Francisco, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Harp and Sax. Capitol/Manhattan recording artist Everette Harp, left, jams with
President Bill Clinton at the Arkansas ball during the inauguration ceremonies. The
two did a sax duet of “Mama Don't Dance.” Harp's self-titled album debut came
out last year; his single “More Than You'll Ever Know” is due out Feb. 1.

Blockbuster Tries Supply Side
Acquires 35% Stake In Republic Studio

This story was prepared by Seth
Goldstein in New York and Jim
McCullaugh and Earl Paige in La
Jolla, Calif

NEW YORK—BIlockbuster, continu-
ing its sprint into all phases of the en-
tertainment industry, has covered
the distance between its Florida
headquarters and Hollywood.

Operating these days at the rate of
an announcement a week, the chain
revealed it is acquiring a 35% stake in
Los Angeles-based Republic Pic-
tures—a major theatrical, TV, and
home video independent—for $25 mil-
lion and two seats on an eight-mem-
ber board.

When the deal is concluded in June,
Blockbuster will become the first re-
tailer with a major stake in program
production and acquisition, a position
that bothers some of the competition.

VSDA Following The Studios To Hollywood

Trade Group Plans To Relocate After Vegas Confab

@ BY JIM McCULLAUGH
and EARL PAIGE

LLA JOLLA, Calif.—The Video Soft-
ware Dealers Assn. is dropping its
New Jersey address in favor of Los
Angeles.

Its move to Hollywood reflects the
influence of executive VP Don Ro-
senberg, who has fully weaned
VSDA from its parent, the National
Assn. of Record Merchandisers. The
relocation wasn't unexpected: All of
the studios, including 20th Century
Fox and Orion Pictures, and several
independents such as Academy En-
tertainment have taken their home
video operations west.

The transition will begin after
VSDA'’s July national convention in
Las Vegas, according to Rosenberg.
He says the move was agreed to by
the board of directors, which met dur-
ing the annual Regional Leaders Con-
ference, Jan. 22-25 at La Jolla’s Sher-
aton Torrey Pines resort.

Rosenberg, a former distribution
and program executive who came on
board before VSDA’s national con-
vention in 1991, is based in Los Ange-
les. He has been splitting his time be-
tween VSDA headquarters in Moor-
estown, N.J., a suburb of
Philadelphia, and the West Coast. No
site in Los Angeles has been selected,
he added.

Relocation and severance packages

will be offered to VSDA'’s staff of 21,
but how many will make the move
isn’t known. “We will be sitting down
and discussing it in the next few
weeks,” said Rosenberg.

At a press conference here, Rosen-
berg and several board members,
among them Suncoast Motion Pic-
ture Co. president Gary Ross, empha-
sized the move would significantly re-
duce travel expenditures. Rosenberg
also noted that the VSDA-owned
building in Moorestown, N.J., will
probably be sold or leased in an ef-
fort to “turn it into a positive.”

Trade observers said they were not
surprised by the VSDA decision. A
decade ago VSDA, then under the di-
rection of NARM, received board ap-
proval to move to California from
Marlton, N.J. More recently, VSDA
has been looking to establish a broad-
er West Coast presence under Rosen-
berg.

When the move was first contem-
plated, NARM/VSDA was headed by
veteran trade executive Dan Davis,
who followed longtime NARM ad-
ministrator Joe Cohen to the post.

Despite the split with NARM, sev-
eral sources point to the continuity
between the two trade groups, for
years represented by NARM veter-
ans Russ Solomon and Lou Fogel-
man, who also served on the VSDA
board since the group’s inception.
Solomon is founder and head of the

Pizza Hut, VSDA Join Forces
For Gross-Promotion Test

LA JOLLA, Calif —The Video Soft-
ware Dealer’s Assn. and Pizza Hut
are betting Americans want their piz-
za and videos to go.

In a regional test scheduled for Ne-
braska, the trade group and the fast-
food chain have joined forces in what
could develop into a rollout to 7,000
Pizza Hut outlets, says VSDA execu-
tive VP Don Rosenberg. Attendees
at the Jan. 22-25 Regional Leaders
Conference in this San Diego beach
resort, where the cross-promotion
was announced, were bullish about
the trial, which runs from Jan. 25

through the end of February. It rep-
resents the first major VSDA thrust
in a 19-point video awareness and
marketing program adopted by the
trade group at its annual convention
in July.

More than 90 video stores and
some 90 Pizza Huts are participating
in the greater Omaha, Lincoln, and
North Platte, Neb., markets. When
customers purchase any pizza, they
receive a coupon entitling them to
one free video rental. The coupon is
contained in an eight-page Pizza Hut

(Continued on page 80)

Tower Records/Tower Video empire,
and Fogelman is one of the founders
of Music Plus, recently acquired by
Blockbuster Entertainment.

VSDA has maintained continuity
through board appointees from
NARM members, among them: Ross,
whose company is part of the Musi-
cland Group; and Arnie Bernstein,
president of Musicland Group’s store
division, the current president of
NARM. Another VSDA board ap-
pointee is Steven Berrard, vice chair-
man of Blockbuster. Mark Siegel, an
executive with Blockbuster subsidiary
Music Plus, is on the NARM board.

Bernstein anticipates the two orga-
nizations will keep playing comple-
mentary roles. “NARM is a music or-
ganization,” says Bernstein, reached
after the VSDA conference. “I think
it will stay a music organization.” Of
the NARM companies, he says,
“Most do carry video, and in most
cases it is sell-through. That is why
[VSDA] spun off, really.” He adds,
“The studios will be at NARM but it
will be more low key. It won’t be the
front thing like at VSDA.”

“It’s disconcerting when the big keep
getting bigger,” says Tower Video
VP John Thrasher.

In the past month, Blockbuster has
made waves with forays into video
and CD on-demand services (Bill-
board, Jan. 30 and Jan. 23), following
its year-end ventures into music re-
tailing (Billboard, Nov. 28). “I'm un-
comfortable about Blockbuster get-
ting into every aspect of the home en-
tertainment business,” said a chapter
president of the Video Software
Dealers Assn., which held its annual
Leadership Conference in La Jolla,
Calif., Jan. 22-25, days after the an-
nouncement.

The immediate concern of retailers
and the smaller home video suppliers
is that Blockbuster will receive exclu-
sives on some or all of Republic’s new
releases and its library of 1,400 fea-
tures, including “High Noon,” “The
Quiet Man,” ““The Bells Of St.
Mary’s,” and about 2,000 TV epi-
sodes. That’s been the subject of
phone calls to Republic Home Video
executive VP Steven Beeks, who
says he’s told retailers, “the way we
do business with Blockbuster doesn’t
change. Blockbuster will maintain an

arm’s-length relationship.”

It’s been an effective response,
Beeks claims, to what he describes as
“Blockbuster paranoia.” He calls the
stock purchase “a strategic invest-
ment” that will “strengthen [home
video] for everyone” because it al-
lows Republic to bankroll more and
better-quality product. The money
“will be used in every area of the
business.” Republic chairman Rus-
sell Goldsmith will use the $25 million
to eliminate current debt, enabling
Republic to tap into a strengthened
line of credit.

In addition, Goldsmith adds,
“Blockbuster has a terrific sense of
the home video marketplace, what
with a computer database of 30 mil-
lion consumers.”

Blockbuster’s Wally Knief com-
ments, “We're getting our toe in the
programming business. Obviously
we're interested in Republic’s excel-
lent library.”

Republic’s releases rang up 1992
home video sales of $42 million, the
fifth consecutive year of 40% growth,
according to Beeks, and “we’re look-
ing to do that again” through 1995.

(Continued on page 72)

@ BY DEBBIE HOLLEY

NASHVILLE—Bruce Hinton has
been promoted to the newly created
position of chairman, MCA Rec-
ords/Nashville, and Tony Brown
has been promoted to president of
the label, Billboard has learned ex-
clusively. Brown, who had been ex-
ecutive VP and head of A&R for
the label, follows Hinton into the
presidency. The promotions, which
follow weeks of rumors that Brown
might leave MCA, are effective im-
mediately.

Last year, domestic sales for
MCA/Nashville broke all label rec-
ords and were in the neighborhood
of $125 million. It is speculated that

Hinton, Brown Elevated
At MCA Records/ Nashwlle

HINTON

MCA’s domestic sales overall were
as high as $350 million.

According to Al Teller, chairman,
MCA Music Entertainment Group,
the Nashville unit accounted for at
least one-third of the company’s
U.S. sales last year, “which is sig-
nificantly higher than the overall in-

(Continued on page 75)

Five Get New Edit Posts At Billhoard

NEW YORK—Billboard has made a
number of major changes in the
New York editorial staff, effective
with this issue.

Key among the changes is the
promotion of Susan Nunziata to
news editor, Nunziata, who joined
Billboard in 1989 as pro audio/tech-
nology editor, will direct all news
gathering efforts of the U.S. edito-
rial staff. She also will compile the
weekly Commentary page.

Nunziata succeeds Ken Terry,
formerly senior news editor, who
will now be senior news correspon-
dent, with an emphasis on feature
reporting and special projects like
Billboard Reports.

Marilyn Gillen succeeds Nunziata
as pro audio editor and will be re-
sponsible for all coverage of record-
ing technology, recording studios
and personnel, live sound reinforce-
ment, and the duplication and repli-
cation industries. Gillen, who was

NUNZIATA

GILLEN

senior copy editor, joined Billboard
in 1989. She will also continue as
books and entertainment reviews
editor for the Medialine.

“These important promotions and
transitions accentuate the wealth of
developing talent within our own
ranks,” says editor in chief Timothy
White, “and they reflect the fo-
cused use of those abilities to aid in
the comprehensive evolution of Bill-
board that I initiated two years ago.
Susan is an experienced staff editor
who has covered all aspects of the
industry for our publication—in-

cluding authoring our very first
Billboard Report in 1991—while
also gaining an unusual degree of
sophisticated insight into how cre-
ative product is recorded and manu-
factured. Marilyn has a great deal
of knowledge regarding the nuts
and bolts of our news-gathering,
and this keen attention to detail will
serve her well on her new beat. And,
these changes enable Ken Terry to
resume his first love, which is in-
depth reporting. All in all, these
moves should make for an even
stronger and more energetic editori-
al team as Billboard enters the mid-
90s.”

There also are two appointments at
the copy desk: Catherine Applefeld,
who joined Billboard as copy editor in
1990, succeeds Gillen as senior copy
editor; she will also continue as editor
of the Video Previews column. And
Barbara Davies moves from editorial
assistant to copy editor.
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MIDEM Expels 2 On Copyright Charges
Alleged Infringers: Netherlands, U.K. Firms

W BY DOMINIC PRIDE

CANNES—Two alleged infringers
of copyright were expelled from the
MIDEM convention here after days
of speculation about the organiza-
tion’s intentions. The delay jeopar-
dized the fair’s reputation as a show-
case for legitimate business, say in-
dustry observers.

Sound Solutions, based in the
Netherlands, and U.K. compilations
company Tring International left the
exhibition Jan. 26, its third day.

The expulsions came after three of

Harry Palmerﬁ
To Key Post
At Relativity

W BY JANINE McADAMS

NEW YORK—Independent label
Relativity Records, recording
home to guitar virtuosi Joe Sa-
triani and Steve Vai, has appoint-
ed Harry Palm-
er as the label’s
executive
VP/GM.

Palmer, who
assumed the
newly created
post Jan. 11, is
based at the
company’s Hol-
lis, N.Y., head-
quarters and oversees all facets
of the label’s day-to-day opera-
tions with an emphasis on market-
ing, sales, and promotion. He re-
ports directly to the company’s
president, Barry Kobrin.

In addition to its label opera-
tion, Relativity Entertainment
also runs a distribution company
that independently distributes
more than 30 labels, and Kobrin
says the label specifically needed
someone to handle day-to-day op-
erations. “I couldn’t continue
overseeing every aspect of the
company; I wanted to separate
the label from the distribution,”
he says.

“We've come so far so quickly,”
says Kobrin, adding that the label
grossed about $57 million in sales
for 1992, a 15% increase over 1991.
“We're about 160 staff people in
all, and the label comprises
around 60 people. We've reached a
point where I felt that we needed
somebody who’s been through the
wars and been extremely success-
ful, someone who was used to an
independent but had experience at
a major, too.”

Palmer, who previously spent
three years at Atco Records,
where he served as GM and then
president, says he was attracted

(Continued on page 76)

PALMER

Europe’s mechanical rights societies
made representations to MIDEM Or-
ganisation chief executive Xavier
Roy concerning a promotional CD is-
sued by Sound Solutions at the show.
The company, part of the Phonomatic
Group, admitted it did not hold a valid
license for the compilation, despite its
being marked with the imprint of
Germany’s rights body, GEMA.
Sound Solutions was one of the
largest advertisers at the show, with
its name and logo emblazoned on
identity tags and promotional cases
given to registrants, and ads placed

Warner, Geffen Try Lower

W BY CRAIG ROSEN

LOS ANGELES—Warner Bros. and
Geffen are the latest labels to jump
on the variable-pricing bandwagon
with special low-priced releases for
selected developing new acts.

‘““Slo-Blo,”” the debut album by
Geffen’s DGC/Ecstatic Peace! act
Cell, was released Jan. 5 with a sug-
gested list price of $11.98 for CD
and $7.98 for cassette. The title
sports a sticker notifying consum-
ers of its “lo lo price.”

Warner Bros. will enter the vari-
able-pricing arena Tuesday (2) with
“Star,” the Sire/Reprise debut from
Belly, and on Feb. 9 with “Purea-
funalia,” the Reprise debut album
by Pure. Both titles will carry a sug-
gested list of $11.99 for CD and
$7.99 for cassette.

According to Geffen sales staffer
Ray Farrell, the label has yet to
make specific plans to issue another
title at the low price, but he has re-
ceived positive feedback on the Cell
release.

Geffen is also getting a show of
support from Uni Distribution on
the move. “We're behind Geffen
100%,” says Abbe Frank, senior di-
rector of product at Uni. “If it
works, we will encourage other la-
bels to do the same on similar proj-
ects.”

While various labels, including
Columbia, Zoo, Capitol, and Virgin,
have experimented with lower sug-
gested list-prices for selected new
artists (Billboard, Sept. 26), I.R.S.
Records is the only label that looks
to have a hit on its hands using the
strategy. ‘‘Puzzle,” the debut album
from dada, moves from No. 138 to
No. 111 on The Billboard 200, fueled
by the modern-rock hit “Dizz Knee-
Land.”

“The pricing by itself couldn’t
have made the difference,” says
Barbara Bolan, GM of [.R.S. Rec-
ords. “But it is certainly a valuable
part of what is happening now.”

Bolan notes this isn’t the first
time L.R.S. has experimented with
variable pricing. Back in the early
'80s, when the label was distributed
by A&M, it offered “Murmur,”
R.E.M’s first full-length album, at
a special low price.

in several trade papers, including MI-
DEM’s organ, MIDEM News. The
high profile of Sound Solutions re-
portedly annoyed many of the exhibi-
tion’s senior members, who made
their views known to MIDEM.

On Dec. 24 Sound Solutions was
one of 11 Phonomatic-owned compa-
nies ordered by Dutch courts to cease
manufacturing and distribution of its
material after a dispute with the
country’s rights body, STEMRA. The
society is alleging unpaid royalties,
and Phonomatic’s appeal will be

(Continued on page 19)

I.R.S. plans to use the approach
again for the March 9 release of the
debut album by Slaughterhouse 5.

Bolan warns the strategy is cost-
ly and everyone, from the acts to
managers and retail buyers, “has to
be hip” for the concept to work.

“It’s not something to be taken
lightly,” she says. “We make less
money, and it could add up to
$100,000 in lost revenues or redi-
rected marketing dollars.”

Some managers applaud the
move. Laurie Mercer, who manages

A Stone Alone. Atlantic recording artist Mick Jagger, center, visits the
label’s New York headquarters to discuss plans for the upcoming release of
his first solo album for the tabel, “Wandering Spirit.”” The album is due out
Feb. 9 and includes the single “Sweet Thing.” With Jagger are Atlantic co-
chairman/co-CEQO Doug Morris, left, and co-chairman/co-CEQ Ahmet
Ertegun.

Price For Bahy Acts

Pure, says he’s delighted Warner
Bros. is testing the strategy with
his act. ““As a consumer, I buy three
or four things when I go to a store
and if something is a little cheaper
and looks cool, I'll pick it up,” Mer-
cer says.

Warner Bros. sales VP Charlie
Springer concurs: “I still consider
myself a consumer and if I'm shop-
ping and something looks interest-
ing at a low sale point, I might give
it a shot.”

Warner Bros. senior VP/director

of sales Lou Dennis notes the label
will treat the Belly and Pure albums
as regular releases, with a full pro-
motional push for radio and video
airplay.

“People aren’t going to buy them
just because they have a lower
price,” Dennis says. “If they hear a
song on the radio or see a video on
MTV, and the album has a lower
price, then maybe they will be more
apt to pick them up, but I don’t
think the lower price alone will do
it.”

Anthony Assumes New Role At Sony

N BY IRV LICHTMAN

NEW YORK—Now formally adding
a day-to-day administrative role to
her creative duties, new Sony Music
executive VP Michele Anthony says
it's old home week to her.

Anthony, formerly senior VP of
Sony Music, says
that because of
her previous expe-
rience as an art-
ist’s lawyer, “I've
always been
hands-on, whether
dealing with rec-
ord companies,
managers, or mer-
chandisers.”

Anthony, who joined Sony Music in
1990, fills a job function formerly
held by Mel Ilberman, who left the
post last year to run Sony Music’s in-
ternational section out of New York.

Anthony, who continues to report
to Sony Music president Tommy Mot-
tola in New York, says that during
her three years at Sony, “We've
turned the corner in terms of restruc-
turing and negative perceptions
about our ability to replenish our res-
ervoir of talent. We finally have a
management team in place with a
like-minded philosophy: making us an
A&R-driven company.”

“It’s an exciting time for the indus-
try,” Anthony adds. “It has a diversi-
ty of talent that the public is willing
to listen to, from reggae to rap to
metal to pop.

“Importantly for us, we’ve been

ANTHONY

able, by design, to break new artists
and sell a lot of records without nec-
essarily going to radio. With great
emphasis on touring and working re-
tail, we’ve had circumstances where
retail has been forcing radio to get on
some acts. We sold 4 million Pearl
Jam albums without a singles release
to radio.”

As senior VP, Anthony is credited
with establishing and managing Sony
Music’s regional A&R offices around
the country. In her new post, she will
continue to oversee talent and tour-
ing development, the company’s in-
volvement in family entertainment,
and other projects. On the creative
end, she has played, according to a

Sony statement, a “pivotal role” in se-
curing deals with Alice In Chains,
Pearl Jam, Aerosmith, Chris Whitley,
and for the “Singles” soundtrack.

Before coming to Sony Music, An-
thony, the daughter of famed artist
manager Dee Anthony, was a part-
ner in the entertainment law firm of
Manatt, Phelps, Rothenberg & Phil-
lips, with a client roster that included
Guns N' Roses, Ozzy Osbourne,
Soundgarden, Mother Love Bone, the
Sugarcubes, the Pixies, and Sub Pop
Records.

“We've really turned CBS Records
into Sony Music” is the way Anthony
assesses the results of her efforts
and that of others at the company.

M BY LISA COLLINS

LOS ANGELES—Thomas A. Dor-
sey, a gifted pianist and composer
who began his musical career play-
ing the blues in saloons and dance-
halls and went on to become “the
father of gospel musie,” died Jan.
23 in his Chicago home. He was 93.

Dorsey composed more than
1,000 songs, which were performed
by the likes of Elvis Presley, Red
Foley, Shirley Caesar, and Tennes-

Thomas A. Dorsey Dies;
‘Father Of Gospel Music’

see Ernie Ford. His best-known
gospel tune, “Precious Lord, Take
My Hand,” was made famous by
Mahalia Jackson (who once toured
with Dorsey), and has been trans-
lated into more than 50 languages.
Other classics include “Peace In
The Valley,” “If I Could Hear My
Mother Pray,” and “ Search Me,
Lord.”
Dorsey was born July 1, 1899, in
Villa Rica, Ga., the son of a Baptist
(Continued on page 80)
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Michael Jackson Gops 3 Top Prizes

Wows American Music Awards Crowd

B BY CRAIG ROSEN

LOS ANGELES—The self-pro-
claimed “King Of Pop” was king of
the 20th annual American Music
Awards, as Michael Jackson took
home three awards and wowed the
crowd with an opening performance
Jan. 25 at the Shrine Auditorium
here. The show was telecast on
ABC-TV.

Jackson received the favorite al-
bum award in the pop/rock field for
“Dangerous” and the favorite single
in the soul/R&B category for “Re-
member The Time.”

Jackson was also presented with
the first International Artist
Award—in recognition of his world-
wide record sales, sellout tours, and
humanitarian efforts—by his friend
Elizabeth Taylor, who noted that in

Top-Sellers Top The List
Of Feb. Album Launches

B BY LARRY FLICK

NEW YORK—Living Colour, Van
Halen, Mick Jagger, Dolly Parton,
and Paul McCartney lead the brigade
of top-selling acts issuing new al-
bums in February.

Other key releases will be deliv-
ered by Brooks & Dunn, Poison, and
Duran Duran. Also, with this being
Black History Month, major-label ur-
ban departments are swinging into
action with urban and hip-hop re-
leases by such notables as Regina
Belle, Alexander O’Neal, Caron
Wheeler, Eddie Murphy, and Shai.

On Feb. 23, Living Colour hits the
boards with “Stain,” its third collec-
tion on Epic. This is the New York-

based band’s first album in three
years, and its first with bassist Doug
Wimbish. Album-rock radio is about
to be serviced with the emphasis
track, “Leave It Alone,” which is ac-
companied by a music video directed
by Kevin Kerslake (Nirvana, Faith
No More). Living Colour is expected
to begin a world tour in the spring.
Van Halen’s first-ever live set,
“Right Here Right Now,” is in stores
Feb. 23. The Warner Bros. album is a
selection of performances from tours
dating as far back as 1986, up to last
year. The band will hit the road in
support of the set in April. The first
single is a reading of the Who's
“Won’t Get Fooled Again.” A long-
(Continued on page 75)

the future the award will be named
for Jackson.

But Jackson was not the only multi-
ple winner of the night: Fellow Sony
Music artists Michael Bolton, Mariah
Carey, Pearl Jam, and Kris Kross also
took two awards each, giving Sony 10
of the 25 regular awards. Other dou-
ble winners were Boyz II Men, Billy
Ray Cyrus, and Reba McEntire.

Bolton beat out Bryan Adams,
Grammy favorite Eric Clapton, and
Jackson as favorite male pop/rock
artist, and triumphed over Carey and
Genesis as favorite adult contempo-
rary artist.

Carey took the honors for favorite
female pop/rock artist, over Amy
Grant, Bonnie Raitt, and Vanessa
Williams; and her “MTV Unplugged”
EP was named favorite adult contem-
porary album.

Boyz II Men’s record-breaking
“End Of The Road” was named fa-
vorite pop/rock single, and the quar-
tet took the honors as favorite soul/
R&B band, duo, or group.

Pearl Jam was named favorite new
artist in the pop/rock and heavy met-
al/hard rock fields, while pint-sized
rappers Kris Kross took the favorite
new artist nods in the soul/R&B and
rap/hip-hop categories.

On the country front, Billy Ray Cy-
rus scored favorite single for “Achy
Breaky Heart” and favorite new art-
ist. While accepting the former

(Continued on page 81)

B BY CARRIE BORZILLO

LOS ANGELES—Two of today’s
most popular artists—Michael Jack-
son and Garth Brooks—are using
Super Bowl XXVII as a launching
pad for projects intended to better
the lives of children.

Jackson is set to introduce the
Heal L.A. project during his perfor-
mance at the Super Bowl halftime

Superstars Jackson,

Brooks Using Super Bowl To Aid Children

show at the Rose Bowl in Pasadena,
Calif., Sunday (31).

Jackson’s year-old Heal The
World Foundation and the Interna-
tional Youth Foundation have
teamed to address the needs of dis-
advantaged children in the U.S.
through the national program, Heal
Our Children, which includes Heal
L.A.

The new organization, established

to aid riot-ravaged areas, will in-
clude drug education and preven-
tion, immunization, and mentoring
by such groups as Big Brothers/Big
Sisters.

Former President Jimmy Carter
will co-chair Heal Our Children with
Jackson.

In lieu of paying Jackson for his
halftime performance, the National

(Continued on page 56)

RECORD COMPANIES. Brad Hunt is
named executive VP/GM of Holly-
wood Records in Burbank, Calif. He
was senior VP/GM of Elektra.

EMI Records Group in New York
promotes Fred Davis to executive
VP and Ken Lane to senior VP of
promotion. They were, respectively,
senior VP of A&R, and VP of promo-
tion.

Del Costello is promoted to execu-
tive VP/GM for DCC Compact Clas-
sics in Los Angeles. He was VP of
product development.

James F. Lightstone is promoted
to VP/senior counsel for Sony Music
Entertainment in New York. He was
senior counsel.

Kim Buie is appointed VP of A&R
for Liberty Records in Nashville.
She was VP of A&R at Island.

Liam Toner is named head of
marketing for Philips Classics in
London. He was marketing consul-
tant to Virgin Retail Asia Pacific.

HUNT

Jan Teifeld-Krum is named direc-
tor of pop promotion at MCA Rec-
ords in Universal City, Calif. She
was regional promotion director at
Impact Records.

Larry Weintraub is promoted to
director of artist development at
A&M Records in Los Angeles. He
was manager of artist development.

Dale Turner is promoted to direc-
tor of national country promotion
for RCA Records in Nashville. He
was regional promotion manager.

Hugo Burnham is appointed di-
rector of A&R at Qwest Records in

:'fi

COSTELLO

Los Angeles. He was director of
A&R at the Imago Recording Co.

Jim Neill is appointed national
promotion director for Rhino Rec-
ords in Santa Monica, Calif. He was
national promotion director for Ry-
kodisc.

PUBLISHING. Jerry Crutchfield is
named president of MCA Music Pub-
lishing/Nashville. He was executive
VP of Liberty Records. Martin In-
gestrom is named GM of MCA Mu-
sic Publishing’s new office in Stock-
holm, Sweden. He was VP of Air

Success Certificate. Priority Records president Bryan Turner, left, receives a
plagque from Billboard honoring the chart-topping debuts that Ice Cube’s “Death
Certificate” made on The Billboard 200 and Top R&B Albums. It is the first rap
title to enter The Billboard 200 at No. 1 and the first album to debut on both
charts at No. 1 since Stevie Wonder's 1976 release, “‘Songs In The Key Of
Life.” Making the presentation is Geoff Mayfield, Billboard’s associate director of

retail research.

Revamped Zoo Focusing On
Street-Level Marketing

@ BY CHRIS MORRIS

LOS ANGELES—Zoo Entertain-
ment president Lou Maglia, citing a
“pivotal point” in the life of his nearly
3-year-old label, is reorganizing the
company to build up a street-oriented
promotion and marketing team.

The restructuring began in earnest
the week after the Jan. 6-12 conven-
tion of Zoo's distributor BMG in Los
Angeles.

Gone from the L.A.-based label are
senior VP/GM George Gerrity and
associate director of AOR promotion
Amy Grosser. These positions will
not be refilled.

Former VP of sales and marketing

EXECUTIVE TURNTABLE

LIGHTSTONE

Music Scandinavian. (See story, page
31.)

Oscar Mendoza is appointed
managing director of BMG Music
Publishing in Mexico. He was di-
rector of A&R for BMG Ariola
Mexico.

Kevin Hall is appointed creative
manager for urban music for Poly-
Gram Music Publishing in Los An-
geles. He was an artist manager.

Mary Beth Roberts is named
creative director, standard cata-
log, for Famous Music Publishing
in New York. She was the founder

Jayne Simon has been elevated to se-
nior VP of marketing. Simon will
head a bolstered team that will in-
clude a yet-to-be-hired VP of sales,
who Maglia says will probably be
based in New York.

The company is also establishing
the new position of regional sales and
marketing manager. Gigi Costas has
been hired in that capacity on the
West Coast, while the East Coast
managerial position is yet to be filled.

Reflecting a roster heavy with
modern rock acts, Zoo has hired Lisa
Cristiano as national alternative pro-
motion manager and Matthew Mar-
shall as national alternative market-

(Continued on page 81)

CRUTCHFIELD INGESTROM

of High Standards Unlimited.

Ivan Alvarez is appointed mem-
bership manager for ASCAP in
New York. He will be responsible
for signing new writer and pub-
lisher members with an emphasis
on the Latin music field. He was an
attorney with the firm of Feinman
& Krasilovsky.

Rock Stamberg is promoted to
creative services coordinator at
Cherry Lane Music Publishing in
Port Chester, N.Y. He was adver-
tising and promotion manager for
the company’s print division.
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Costello Project Has Strings Attached
New Album Features Brodsky Quartet

B BY JIM BESSMAN
NEW YORK—His previous collabo-
ration with Paul McCartney notwith-
standing, Elvis Costello’s new album,
“The Juliet Letters,” may be his most
ambitious and risky challenge yet.

Credited to the Brodsky Quartet
and Costello, the new Warner Bros.
release finds the singer/songwriter/
guitarist this time vocalizing only, his
accompaniment being the esteemed
British classical string quartet com-
posed of Michael Thomas and Ian
Belton, violins; Paul Cassidy, viola;
and Jacqueline Thomas, cello. But
Costello takes great pains to point
out that the Brodskys are no mere
backup group—nor is this his vain
attempt to bridge the highbrow mar-
ket.

“I don’t mean to belabor this, but
I really feel passionately about this
record,” he says, choosing his words
carefully. “Understand that neither
is it a ‘serious’ gesture on my part,
nor is it a erass move by the Quartet
to gain a commercial reward from a
staged event in the classical world.
We've both entered into [the collabo-
ration] very wholeheartedly and,

therefore, emotionally and spiritu-
ally. It every bit equals anything I've
ever undertaken and is in no way a
side issue.”

Nor is “The Juliet Letters” any-
thing less than a full collaboration
between the two parties. “Some peo-
ple are determined to imagine that
this is all my idea—which isn’t the
case—or that art music is off limits
to a writer like myself. Others have
found it difficult accepting that the
same person who wrote songs like
‘Hurry Down Doomsday’ or
‘Couldn’t Call It Unexpected’ [from
Costello’s preceding 1991 album
“Mighty Like A Rose”] is the same
person who wrote ‘The Juliet
Letters.” But I can’t answer that.”

What answer there is, of course, is
found in the creative process. The
jomnt venture followed Costello’s at-
tendance at the Quartet’s 1989 Lon-
don performances of Shostakovich’s
string quartets, and his subsequent
discovery that Quartet members had
attended his London concerts as
well.

Work on the effort hegan in No-
vember 1991, and was titled after a
newspaper account of a professor

The Sun Is Finally Rising On
New Masters Of Reality Set

B BY CHRIS MORRIS

LOS ANGELES—Whatever the last
five years have been for Masters Of
Reality, they haven’t been uneventful.

The Buffalo, N.Y.-bred, now L.A.-
based hard rock band’s debut album
was released on two different labels.
Two founding members of the group
departed, and a new lead guitarist split
before a second album was completed.

| .:A‘

MASTERS OF REALITY: Ginger
Baker, Googe, and Chris Goss.

And said second album took nearly two
vears to complete,

But this protracted saga reaches its
climax with the Feb. 9 release of Mas-
ters’ “Sunrise On The Sufferbus.”

Guitarist/vocalist Chris Goss says of
his group’s current pact with Chrysalis
(the band’s third label in five years),
“We needed a rock’n’roll record com-
pany, whatever that means—someone
who could put a lot of muscle behind
the album in the rock world. Delicious
Vinyl was a street label.”

Delicious purchased Masters’ self-ti-
tled 1988 debut from Def American,
the company operated by the record’s
producer, Rick Rubin, and rereleased
it in 1990. Goss says that despite the
band’s departure, he remains close to
Delicious’ owners, Matt Dike and Mike
Ross.

“I love Matt and Mike, and I still am
doing work for them right now,” Goss
Says.

Work on “Sufferbus” began two
years ago with a reconstituted lineup of

(Continued on page 19)

New York Voices

SHURE "

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS
...WORLDWIDE

who had been secretly answering
letters addressed to “Juliet Capulet.”
“The Juliet Letters,” then, takes the
form of 20 letters written by various
fictitious correspondents, covering a
variety of real-life concerns. As ex-
amples, there’s an obsessive love let-
ter, a suicide note, a political com-
ment, and a soldier’s missive from
the front.

“It’s not a narrative cycle but a se-
quence,” continues Costello. “Every-
body still dreads the return of the
‘concept record,” but the letter for-
mat allowed us to develop characters
we might have otherwise not arrived
at.

“Inevitably, people will concen-
trate at first on the most structured
and immediate songs, like ‘Jacksons,
Monk And Rowe’ or ‘Romeo’s Se-

(Continued on next page)

Elvis Costello, center, confers with members of The Brodsky Quartet, his
collaborators on “The Juliet Letters.”

WHAT’S IN A NAME: As we forecast in our year-
end column, we knew as the year progressed we'd dis-
cover some musical gem from 1992 that we'd over-
looked, but we didn’t expect it to happen so fast. We
completely ignored them at first based on their stupid
name, but now we just can’t get enough of Barenaked
Ladies. The male quintet’s debut, “Gordon,” has gone
quadruple-platinum in its native Canada, and with
good reason. The 15-track CD features some of the
most clever and catchy songs we've heard in quite
some time. The band combines

Barenaked Truth: The Ladies Are Terrific:
Lend An Ear To Starclub, Vigilantes Of Love

From the sparkle of first single “Hard To Get” to the
dreamy hypnotic swirl of “Forever,” Starciub should
get major attention from modern rock formats.

Also ear-catching is “Killing Floor,” the second al-
bum from Georgia duo Vigilantes Of Love. Produced
by R.E.M.’s Pete Buck, the band, and the late Mark
Heard, the effort is a delightful, mainly acoustic blend
of rock and country that recalls Drivin-N-Cryin and
Joe Ely. The songs are intimately and cleanly produ-
ced in a way that never overshadows songwriter/

singer Bill Mallonee’s gentle in-

the harmonies of the Beautiful
South, the jazzy, bouncy pop of
the Housemartins, and the
quirkiness of They Might Be Gi-
ants. Trying to pigeonhole the
music doesn’t do the album jus-
tice, but this seems like a well
adult contemporary, modern

tensity. Similar to the pair’s first
record, “Jugular,” “Killing Floor”
was released on Heard’s label,
Fingerprint, last summer. It has
now been picked up by Sky Rec-
ords for wider distribution.

BOSTON BLUES: House Of

rock, and college stations could
dip deep into.

With a wink and a nod, the
band sums up the music industry
in “Box Set,” then turns around and delivers a beauti-
ful paean to love with a twist on “Wrap Your Arms
Around Me.” It wistfully looks back on geeky high
school days with “Grade Nine” and forward with “If
I Had $1000000.”

On Warner Bros. Canada north of the border, the
act is signed to Sire/Warner Bros. in the U.S. Re-
leased here last fall, “Gordon” barely made a ripple in
the stateside musical pool, but we're happy to report
that Warner Bros. has decided to push the record big-
time in 1993. “It’s become a priority for us,” says a la-
bel spokesman. “After the first of the year, we took
stock of what’s happening with the band in Canada and
we're hot on them. [Sire president] Seymour Stein has
been behind them all the time and now we're trying
to bring it home.” The label has just finished a video
for “Brian Wilson” and will also be pushing the track
at radio. Part of the plans also includes live appear-
ances on television, where Warner believes the band
comes across best.

COMING UP: Two other albums caught our atten-
tion recently. F'irst among them is the self-titled debut
from Starclub on Island/PLG to be released later this
month. The British quartet has got its powerpop
chords, jangly guitars, and ringing harmonies down
pat. Taking snippets of Squeeze, Free, and Paul
Young, it weaves them through its own distinet sound.

by Melinda Newman

Blues, the new Boston blues club
run by former Hard Rock Cafe
proprietor Isaac Tigrett, has
kicked off its first fund-raiser:
gathering money toward erecting a statue of the late
Albert King in Memphis. A King tribute, held, appro-
priately enough, on Martin Luther King Day, fea-
tured musicians including Peter Wolf, Ronnie Earl,
Papa Chubby, and Luther “Guitar Jr.”” Johnson
playing songs, often on King’s own famous Flying V
guitar, associated with the artist and swapping stories
about their memories of the guitar hero. The event
raised $7,000 of the proposed $30,000 needed to con-
struct the monument.

THIS AND THAT: Billy Joel is working with producer
Danny Kortchmar on his new album. The pair is work-
ing with engineer Niko Bolas in a studio in Joel’s native
Long Island, N.Y. No word on a release date . .. Sting
is making plans for his annual Rainforest benefit at New
York’s Carnegie Hall. Among those supposedly playing
the March date is Luciano Pavarotti . . . The second leg
of Emerson, Lake & Palmer’s first world tour in 15
years hit the U.S. Jan. 28 in Burlington, Vt. ... Izzy
Stradlin & the JuJu Hounds start their U.S. tour Feb.
8 in Las Vegas. Opening is fellow Geffen act My Little
Funhouse. . . . Touring in support of an album that’s not
out until March, Epic group Arcade kicked off a club
outing Jan. 29 in Fresno, Calif.

Assistance in prepuring this column was provided by
Greg Reibman in Boston.
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E BY JIM BESSMAN

NEW YORK—Take a centuries-old
ethnic voeal tradition, mix it with con-
temporary recording and editing
techniques, and behold “From Bul-
garia With Love,” the Mesa/Blue-
moon debut album from popular
world music artists Le Mystére Des
Voix Bulgares.

And while the sample-heavy,
techno-influenced set seems like an
extraordinary stretch for the gaily-

Choir Sends Pop Debut, “With Love’

costumed, world-renowned Bulgarian
women'’s choir, it’s largely a response
to outside demand for samplings of
the group’s previous folk-based re-
cordings.

“The choir’s been asked for years
by pop groups for use of samples of
their songs,” says Le Mystére’s pro-
ducer, Vladimir Ivanoff. “So basically,
our idea was to turn it around a little
and not only sample ourselves, but
sample different contemporary musi-
cal styles as well.”

LE MYSTERE DES VOIX BULGARES

“From Bulgaria With Love,” then,
contains new choir recordings as well
as samples from previous and future
ones, including a more traditional al-
bum due in the fall. It’s actually being
referred to as “the pop album,” and is
stickered thusly at retail so as not to
confuse fans of the group’s earlier
world music successes, including “Le
Mystére Des Voix Bulgares” volumes
one through three, and the more re-
cent “Cathedral Concert.”

But the new “pop album” also
applies the Bulgarian voices to vari-
ous world pop music styles and styl-
ists. As Ivanoff explains, lead track
“Pipppero” is a “typieal Italian out-
door disco” tune, which features the
comie Italian rock act Elio & E Le
Storie Tese and borrows from numer-
ous sources, including the guitar intro
to the Beatles’ “I Feel Fine.” The al-
bum opens with the English version
and ends with an Italian one. Accord-
ing to Mesa/Bluemoon president Jim
Snowden, a campy “Fellini meets
Monty Python” video has been made
for the English version.

“Voyage” and “Bulgarian Rhap-
sody,” Ivanoff adds, owe more to
“modern German discotheque musie,”

(Continued on next page)

| ARTISTS IN CONCERT __

TRIP SHAKESPEARE
Mississippt Nights
St. Louis

MIDWEST FAVORITE AND
Minneapolis-based Trip Shake-
speare played to a half-house at
Mississippi Nights with all the furor
and aplomb of a hemecoming. The
unorthodox, entertaining perform-
ance bridged '60s pop/psychedelic in-
fluences, an alternative flair for
otherworldliness, and the best tradi-
tion of guitar/hook-based rock.

A warmth rose as an obvious fa-
miliarity with “Turtledove,” “Lulu,”
and “Bachelorette” permeated the
faithful erowd. Drummer Elaine
Harris stood as she created a solid,
if uniquely played, rhythmic core for
John Munson’s more fluid fretless
bass lines. Brothers Matt and Dan
Wilson traded lead guitar lines in a
spirited and engaging display of
emotion and technique. The three
males switched off on lead and har-
mony vocals, providing a nice variety
along with a necessary consistency.

Formerly on A&M, the currently
unsigned band didn’t hesitate to in-
troduce new material, including a
fine pop number with the promise
that “I'll be your satellite.” Matt Wil-

O ——— e —
NEW ELVIS COSTELLO PROJECT HAS STRINGS ATTACHED

(Continued from preceding page)

ance,’” Costello continues. “I hope
they won’t shy away from the darker
ones. You can't listen for two minutes
or channel-hop and expect to get
anything from it. It's more like a
good collection of short stories.”
Though everyone was fully involved
in the music and lyrics, Costello, being
the practiced wordsmith, assumed a
lead editorial role. He also learned
proper music notation, so as to commu-
nicate his musical ideas to the Quartet
with greater intelligence than his cus-
tomary “plunk on the piano” composi-

tional method.

“With five people composing the
same piece of music at the same time,
it was completely different from any-
thing I've ever done,” says Michael
Thomas. “It would have been easier for
Elvis to go away and write a song, and
one of us to go away and write another,
but we decided early on to make it a
five-way collaboration, for better or
worse.”

All also shared in the arrangements,
though the Quartet was better suited
to translate them according to the

THEYRE
FLAYING
MY SONG

“Live And Let Die,”
written by Paul and Linda
McCartney, was originally
recorded by Wings in 1973.
It also was featured in the

1973 James Bond film of
the same name. In 1991, it
was recorded by Guns N’
Roses for the group’s “Use
Your Ilusion I album on
Geffen Records. EVAN
LAMBERG, VP creative,
East Coast, EMI Music
Publishing, explains why
GN'R chose the song.

Edited By Debbie Holley

Guns N’ Roses’ decision to record “Live
And Let Die” did not stem from a publish-
ing company “pitch.” Rather, according to
Evan Lamberg, “{GN’R] just cut it. It’s not
like they sought out permission to do this
thing and got Paul McCartney’s blessing or
anyone else’s,” nor did they have to. He
cites the compulsory license as the reason
why. “When a song is going to be recorded
for commercial release for the first time—
and only for the first time—the publisher
retains the right to designate which aet can
record the number. Once a song is out com-
mercially, anyone can cut the song without
permission. All they have to do is call the
publisher and the Harry Fox Agency, and
the publisher is compelled to give them a li-
cense. As long as the melody or lyrics go
unchanged, nothing can prevent a record-
ing aceording to copyright law. ‘Live And
Let Die’ is something about which AxI said,
‘T have to [record] this. This is my life sum-
med up in these lyrics.

GN'R’s “Live And Let Die” is nominated
for a Grammy in the best hard rock per-
formance category. The song is published
by MPL Communications Inc. (ASCAP)
and EMI Unart Catalog Inc. (BMI), and
administered by EMI Music Publishing.

99

technical limits of their instruments.

The quartet format, he further
notes, brings out the pieces’ “smaller
meanings” through the often subtle re-
lationships between his voice and the
string combinations.

“You enter quite a different world,
which is hard to convey with all that
‘noise’ going on in rock’n’roll—which is
vital to my life, but not in these kinds
of songs.”

Costello now hopes that “The Juliet
Letters” will appeal beyond the artists’
combined audience.

“Some people may perceive that I've
run up against a brick wall or taken a
turn too far,” he says. “But I think
that’s wrong, mainly because we aren’t
trying to combine genres, but create
something new.”

Adds Thomas, “This is a big risk for
Elvis because he’s so well-known, but
it’s a risk for us also because a majority
of our work comes from classical con-
cert promoters, who can be quite snob-
bish. But we're very proud of what we
did, and it was really very easy work-
ing with Elvis because he’s so knowl-
edgeable about classical music. We
don’t know if people will like it, but we
think it’s a worthy piece of work, and
that should be enough.

Due to scheduling difficulties, Cos-
tello and the Brodsky Quartet, who
have performed “The Juliet Letters” in
England, will perform the album in
America only in Los Angeles, San
Francisco, Boston, and New York,
March 14-18. Costello reports that a
film combining the work’s performance
and background has been shown in
England and may be distributed in the
U.S. as well.

Costello also salutes Warner Bros.
for its “very bold” support of the proj-
ect. Not only was release of “The Juliet
Letters” made separate from his pop
album deal, but the label is giving him

extra time to turn in his next pop dise,
a “favorite songs” collection of covers
titled “Kojak Variety.”

To support the album, Warner Bros.
has serviced album rock with the entire
record, as well as a six-song sampler of
suggested tracks. Though radio sta-
tions are free to play any of the tracks,
the label is stressing “Jacksons, Monk
And Rowe.”

son revealed a penchant for sponta-
neous epic poetry with lengthy but
humorous intros to “Jill Can Drive”
and the seductively memorable “The
Slacks.”

During “Your Mouth,” a particu-
larly twisted Grateful Dead-like
shuffle, the three guitarists put down
their instruments to join Harris in
pounding out a tribal beat. One by
one, they returned to build the song
to a frenzied jam. “Snow Day,” a per-
fect inspiration for winter laziness,
treated the band’s spirited fans to a
picture of life in their hometown. Al-
together, this lively set more than li-
ved up to the audience’s high expec-
tations.

BRIAN Q. NEWCOMB

BRENDA KAHN
The Knitting Factory
New York

WHILE BRENDA KAHN'’S Jan.
5 gig was full of the carefree ama-
(Continued on next page)
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CONGRATULATIONS
to these
GRAMMY NOMINEES!
The National Academy of Recording Arts & Sciences (NARAS)
has honored as finalists in the 35th annual Grammy Awards:

"Prof." KEITH JOHNSON
for Amold Overtures (RR-48)
Malcolm Amold / London Philharmonic Orchestra
"Best Engineered Recording, Classical"

ROBERT FARNON
for "Lush Life"
from the Eileen Farrell album It ’s Over (RR-46)
"Best Instrumental Arrangement
Accompanying Vocal(s)"

e
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ARTISTS IN CONCERT

(Continued from preceding puge)

teurishness to be expected from the
Brooklyn, N.Y.-based fringe anti-
folkie, it also had the portent of an
exciting new face poised for a break-
through.

Opening with “In Indiana” from
her Chaos/Sony debut album, “Epi-
phany In Brooklyn,” the spontane-
ous gamine—whose solo acoustic
guitar delivery is actually as much
punk rock as anti-folk—wasted no
time endearing herself to her parti-
san crowd by complaining about an
“unsightly” overlong guitar string,
then attempting origami on the ex-
cess wire. This led to an admission
of uncertainty over what to wear
(she had on a totally unstylish, leggy

floral-pattern dress) and a pause to
gather her unruly long curly brown
hair into a ponytail. Fifteen minutes
into the set, she apologized for hav-
ing “fucked up the set list already,”
then sang a new “love song” called
“Guillotine.”

Hardly romantic, Kahn’s love
songs approach Elvis Costello’s in
facility of phrase and sneering cyni-
cism; when she did a new song writ-
ten about her last affair, the tune re-
vealed that the relationship had
lasted only three days. And when
she turned down requests for “My
Lover,” it was because “I hate that
fuckin’ song,” even though Chaos is
set to release a new hip-hop version.

Her other album material showed
a Dylanesque eye for downhearted
Lower East Side barflies and simi-
lar types observed during Kahn's
wanderings around the world. An-
grily strumming her guitar, she let
what might have been a sweet sing-
ing voice crack as if in spite of her-
self. The overall presentation might
have been a total bummer if she
weren't having so much fun.

Kahn will continue performing
solo on a college tour along with fel-
low soloists Peter Himmelman and
Darden Smith. Chaos, meanwhile,
will soon release her indie album
“Goldfish Don’t Talk Back.”

JIM BESSMAN
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Amcricais.looking towards ;
indcpendents now more than ever

_for music that’s fresh and vital. In
its annual spotlight, Billboard reports
On 'thc gmwmg 1mgy‘act- !

ABILLBOARD SPO-

Attention Indies:
is the issuc to promote your
comniitment to independent music.
Your ad will reach those radm and
rctail markets crucial to your future
success, as well as over 200,000
readers worldwide whe'turn to
Billboard each week.

- Thi

NASH LLE Lee Ann Pack 615- 321 -4294

CHOIR SENDS POP DEBUT, ‘WITH LOVE’

(Continued from preceding page)

while “Guns And Paprica” toys with
hard rock as the title plays off Guns N’
Roses. Likewise, “Sofia Sound Ma-
chine” approximates a Balkanized
Miami Sound Machine, while “The Bal-
canic” is likened more to a fusion jazz
sound. “Plovdiv,” which is being serv-
iced to dance pools along with “Sofia
Sound Machine,” is hi-NRG-techno all
the way.

All this might seem a bit much for a
group whose international reputation
is founded on the “mysterious” reso-
nating female choral singing of ethnic
melodies. But tour manager Helmut
Jansen, of Le Mystere’'s German Jaro
Records label, points out that its mate-
rial, despite Bulgarian folkloric roots
extending back to the Middle Ages, has
always been artfully “arranged” by
contemporary Bulgarian composers.

Still, the sound is exotic enough to
attract the fascination of audiences and
other artists, says Ivanoff. “The sam-
pling of ethnic sounds is now in vogue,

as a means of adding spice to contem-
porary dance musie.”

Due to the hi-tech production val-
ues and assorted collaborators and
instrumental guests, Le Mystere
will not tour behind “the pop al-
bum.” Rather, it will perform its
regular repertoire this year
throughout Europe, with U.S. dates
not likely until next year. Ivanoff
says that “Mysteres,” the group’s
next album, will be released in the
fall and revert to the acoustic/tradi-
tional mode, tracing Bulgarian mu-
sic over the last 700 years.

“This is more of a fun album,”
says Snowden of “the pop album.”
“Purists might look at it and say,
‘Hmmm. I'm very familiar with the
choir, and I don’t like this?” But
we're not trying to appeal to those
people, but to a younger crowd. But
I don’t think there will be more than
one of these [pop albums]. The girls
Jjust wanted to get their ya-yas out!”

—~n AMUSEMENT BUSINESS®
S c GROSSES
Attendance

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PRESIDENTIAL GALA: Capital Centre Jan. 19 $17,037,000 18,534 Presidential
BARBRA STREISAND Landover, Md. **** GROSS sellout Inaugural
MICHAEL JACKSON, RECORD Committee
MICHAEL BOLTON $3,125/ $1,000/
BARRY MANILOW, BILL $750/ $100
COSBY, ARETHA FRANKLIN
& MANY OTHERS
B0BBY BROWN The Summit Jan. 17 $279,851 11,832 AH. Enterprises
SHABBA RANKS Houston $25/ $22.50 15,000
e
MARY ). BUGE
TESLA ARCO Arena Dec. 31 $255,315 10,153 Bill Graham
SAIGON XICK Sacramento, $25 10,500 Presents
ATOMIC CIRCUS Calif.
ALABAMA Coliseum, Jan. 23 $240,093 12,978 Keith Fowler
DIAMOND RIO Charleston Civic $18.50 seliout Promotions
MICHELLE WRIGHT Center

Charleston,

W.va.
ALABAMA Coliseum, Jan, 22 $174,603 9,438 Keith Fowler
DIAMOND RIO Roancke Civic $18.50 seflout Promotions
MICHELLE WRIGHT Center

Roanoke, Va.
PRIMUS Bill Graham Dec. 31 $169,405 8,500 Bill Graham
MR.BUNGLE Civic Auditorium $22/ $19.93 sellout Presents
THE MELVINS San Francisco
SAWYER BROWN Tacoma Dome Jan. 24 $156,499 7,709 Jack Roberts Co.
MARK CHESNUTT Tacoma, Wash. $21.50 8341
CHRIS LEDOUX
BOBBY BROWN Coliseum, Dec. 29 $151,614 7,201 AH. Enterprises
SHABBA RANKS Charleston Civic $22.50 9513
e Center
MARY ). BLIGE Charleston,

W.va.
BEASTIE BOYS Michigan State Dec. 31 $118,150 5,000 Cellar Door Prods.
SOUL ASYLUM Fair Coliseum $24.50/ $21.50 seliout Ritual Inc.

Detroit
ALABAMA Viking Hall Civic Jan. 24 $108,207 5,849 Keith Fowler
O1AMOND RiO Center $18.50 seflout Promotions
MICHELLE WRIGHT Bristol, Tenn.
Copyrighted and compiled by Amusement Business, a publication of BPl Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (61 5)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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THANKS A MILLION PLUS!

MARTIN LAWRENCE

5 SOLD-OUT SHOWS ON THE WORLD'S GREATEST STAGE!

Our thanks ‘o Martin Lawrence and everyone who helped make his engagement
at Radio C ty® a success, especially Bill Branca, Michael Hubbard,
Alyce Carew, “opper Carew, Helene Klotzman, Dennis Heffernan, Richard Silverman,
Nick Litrenta, Nina Jacobs, David Gardner, Jodi Oates and
Richard Klotzman

RADIO CITY MUSIC HALL PRODUCTIONS

Scott Sanders Ec Micone

RADIO CITY M

CELEBRATING (4@ SPECTACULAR YEARS Only at Rockefeller Center
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R EPORT O N N E W A

I N G ARTISTS

Snow Storm. Snow, the
newest star of the emerging
dancehall scene, gets off to a
fast start with his EastWest
debut. The much-ballyhooed
album, “12 inches Of Snow,”
bypasses the Heatseekers
chart by entering The Billboard
200 at No. 84, the chart’s
highest debut. The raggamuffin
rapper’s “Informer” is getting
play on MTV.

ONE MORE: Add another graduate to the 1993 honor roll as
country rookie John Michael Montgomery bids farewell to the
Heatseekers chart by making a 36-25 jump on the Top Country
Albums chart. Montgomery's charge has been paced by the song
“Life’s A Dance,” which peaked at No. 4 on Hot Country Singles
& Tracks.
Montgomery is 1993’s ninth Heatseeker

grad and the first of those nine to emerge from r{
Nashville's ranks. Artists graduate from Heat- il
seekers by reaching the top half of The Bill-

MOUNTAIN

Cliffs Climbing. Cliffs Of
Dooneen, a Boston-based
Irish band, is getting an
orchestrated push from
Critique and BMG. The label
got the January release of the
Cliffs’ “Undertow” off the
ground with a multichain push
in Boston. During the album’s
first week out, eight stations
added leadoff track “Holy
Man.”

IMPORTED: Will Vanessa Paradis be the Sophie B. Hawkins
of 19937 In 1992, Hawkins impressed Popular Uprisings by snag-
ging major ink in Interview and Bazaar plus a visit to “The To-
night Show” before her album had even been released. Paradis,

REGIONAL HEATSEEKERS #1's

NORTHEAST
Screaming Trees, Sweet Oblivion

Crossing The

Pond. Vanessa Paradis, a 19-
year-old singer, actress, and
model, has been a star in her
native France since age 14.
PLG hopes to spread her
celebrity stateside with her first
English-language album, a
self-titled Polydor project that
was produced by Lenny
Kravitz. She is courting top 40
radio with “Be My Baby.”

a 19-year-old French celebrity who released her first English-
language album in October, has compiled her own impressive col-
lection of press clippings in the last few months.

The singer, who also models and acts, was featured in the Sep-
tember issues of Esquire, Interview, Elle, Spin, and Seventeen,
and the October issues of Vanity Fair, Us, and Details. Paradis,
who is featured in ads for Chanel’s Coco,
also attracted ink in the July Elle.

Paradis’ album, produced by Lenny Kra-
vitz, has a certain ’60s-inspired sound. To

board 200, the top 25 of Top R&B Albums or
Top Country Albums, or the top five of one of
our other popular-format charts.

NINE FOR FOUR: For the fourth week in
a row, the top nine Heatseeker albums all ap-
pear on The Billboard 200. The No. 10 Heat-
seeker, acid-tongued comic Denis Leary,
misses the cut this week by fewer than 50
units, and thus seems a cinch to hit the big

EAST NORTH CENTRAL
Ja_ck_y!, Jackyl

A N

e

F

<

MIDDLE ATLANTIC

increase awareness of the project, Poly-
Gram Label Group sent out an industry
mailing containing a four-song cassette
sampler and a portfolio of her recent press
clips.

Only time will tell whether Paradis can

WEST NORTH CENTRAL |

i dada, Puzzle

mimic the top five success scored by Haw-

_Jochyl, Jcky

S

Fi SOUTH ATLANTIC
i Duice, Dazzey Duks

kins’ single, “Damn, 1 Wish 1 Was Your
Lover.” In the meantime, PLG is working
“Be My Baby” at top 40 radio, and reported

chart next week. PACIFIC R e
| | A Lighter Shade Of Brown, Hip Hop Locos l\ l V (
N VIEW: Developing artists continue to e o | -

make the rounds on late-night television. Pos-

itive K and recent Heatseeker grad Silk hit

“The Arsenio Hall Show” Jan. 20, while Vir-

gin’s Immature booked a Jan. 29 slot with

Arsenio. “The Tonight Show With Jay Leno” hosted RCA’s
Mitch Malloy Jan. 27. And not long after his stop on “Tonight,”
RCA’s Me Phi Me made a Jan. 19 stop on “Late Night With
David Letterman” ... Denis Leary’s face is already a familiar
sight on MTV, and it will be seen there even more since the chan-
nel added his “Asshole” clip. Also joining the MTV lineup: recent
Heatseeker grad Jade, new EastWest reggae rapper Snow, Pen-
dulum/Elektra’s Digable Planets, and Positive K . .. Speaking
of Positive K, his “I Got A Man” was the No. 10 requested video
at pay-per-view The Box for the week ending Jan. 22, and the
song is making tracks on radio, too. Broadcast Data Systems
shows that 60 R&B stations are on the track, as are 39 top 40
stations.

SOUTH CENTRAL
Confederate Railroad, Confederate Railroa‘d‘)

e e

THE REGIONAL ROUNDUEPF

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTHEAST
Shawn Colvin, Fat City Screaming Trees, Sweet QOblivion
Mark Collie, Mark Collie Shawn Colvin, Fat City
dada, Puzzle
Positive K, Skills Dat Pay Da Biils
tzzy Stradlin, Izzy Stradlin
Arc Angels, Arc Angels
Sugar, Copper Blue
The Jayhawks, Hollywood Town Hall
Jackyl, Jackyl
Dan Baird, Love Songs For The Hearing...

Jackyl, Jackyl

dada, Puzzle

Utah Saints, Utah Saints

A Lighter Shade Of Brown, Hip Hop Locos
C Railroad, C. ate Railroad

Bass Outlaws, Illegal Bass
Screaming Trees, Sweet Oblivion
Gin Blossoms, New Miserable Experience

CORXINMN LW
O RIS Sle

._
=
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that, at press time, more than 20 stations
have added the song.

WORKING IT FROM THE OUTSIDE:

Giant’s Xtra Large is blazing new trails to

garner exposure for its album, “Now I Eat

Them.” The band entered an agreement
with Samick, in which 100 guitars have been made available for
various promotional giveaways. The Samick pact also had Xtra
Large play eight showcases during the recent National Assn. of
Music Merchants convention in Orange County, Calif.

During the weekend of Jan. 23-24, Xtra Large played the Ac-
tion Sportswear Convention in San Diego. The band—whose
members hail from the ranks of Infectious Grooves, Big Drill
Car, Gherkin Raucous, and the Vandals—has also been play-
ing venues in San Francisco, Las Vegas, Phoenix, Portland, Seat-
tle, San Diego, and Orange County.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Brett Atwood and Roger Fitton.

CH A BT

COMPILED FOR WEEK ENDING FEB. 6, 1993 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I II'.“ top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
~ «]° o COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are
‘é’ m > W e § ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP
=2 |1S52|25 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is unavailable. Albums with the greatest sales gains. © 1993, Billboard/BPI Communications.
* %% NO. 1 * x % 21 18 17 | TREY LORENZ tpic 47840 (9,98 EY/13.99) TREY LORENZ
1 1 | 24 | JACKYL GEFFeN 24489" (9.98/13.98) 5 weeks at No. 1 JACKYL 22 | 21 | 20 | SUGAR RYKODISC 10239* (10.98/15.98) COPPER BLUE
(2| 3 | 10 | DADA irs. 13101+ 7381138 puzzte | (23] 2 | 9 | MARY KATE & ASHLEY OLSEN 200m ExpRESS 35016+/8MG KOZ 9.9813.98) BROTHER FOR SALE
3 4 39 | CONFEDERATE RAILROAD ATLANTIC 82335*/AG (9.98/15.98) CONFEDERATE RAILROAD 24 19 68 | CURTIS STIGERS ARISTA 18660* (9.98/13.98) CURTIS STIGERS
@ 7 20 | SCREAMING TREES Eepic 48996 (.98 EQ/13.98) SWEET OBLIVION @ 30 | 14 | JUDE COLE REPRISE 26898*WARNER BROS. (9.98/15.98) START THE CAR
5 | 5 | 13 | SHAWN COLVIN coLumbia 47122" (10.98 EQ/15.98) FAT CITY 31 | 58 | TECHMASTER P.E.B. NEWTOWN 2208" (9.98/15.98) BASS COMPUTER
(6D 8 | 10 | BASS OUTLAWS newrown 2210° (9.5813.99 ILLEGAL BASS 21 | 24 | 9 | LEE ROY PARNELL ARISTA 18684* (9.98/13.98) LOVE WITHOUT MERCY
T | 6 | 7 | UTAH SAINTS LONDON 28374+/PLG (9.98 EQ/13.98) NS 28 | 28 | 14 | RADNEY FOSTER aRisTA 18713 (9.98/13.98) DEL RIO, TX 1959
9 | 3 | MARK COLLIE wca10658® 9.99/1595) MARK COLLIE 29 | 29 | 25 | MARTINA MCBRIDE Rca 66002+ (9.98113.98) THE TIME HAS COME
@ 4 ) DUICE TR 71000+/BELLMARK (9.98/15.98) S e o 1 THE JAYHAWKS DEF AMERICAN/REPRISE 26829*/WARNER BROS. (9.98/15.98) HOLLYWOOD TOWN HALL
*{10. t N RE ER
23 2 DENIS LEARY a&M 0055+ (10.98/15.98) 0 CURE FOR CANC @ - 1 BASS 305 oMK 41260" (5.98/16.98 DIGITAL BASS
NLIMITED v (9. L GET READY
U B L RADIKAL 1SR0THICRINAUE (5.9803.58) (32) 40 | 14 | ALIGHTER SHADE OF BROWN PUMP 191 14%QUALITY (5 98/14.98) HIP HOP LOCOS
(12| 25 | 5 | POSITIVE K istanp 51405716 (.98 E/13.98) SKILLS DAT PAY DA BILLS
33 35 7 UNDERGROUND KINGZ BIG TIME 41502*JIVE (9.98/13.98) TOO HARD TO SWALLOW
13 13 9 PARIS sCARFACE 100 (10.98/16.98) SLEEPING WITH THE ENEMY
4| 4 15 | THE MOVEMENT SUNSHINE 18261*ARISTA (6.98/9.98) THE MOVEMENT
14 16 10 DAN BAIRD DEF AMERICAN 26999*WB (9.98/15.98)  LOVE SONGS FOR THE HEARING IMPAIRED 5 ;
35 7 PRIMUS INTERSCOPE 91659*/AG (9.98/13.98) AILING THE SEAS OF CHEESE
15 | 12 | 33 | MCBRIDE & THE RIDE wmca 10540* (9.98/13.98) SACRED GROUND e [995TRE 85 S SEAS O
8 SS (9. :
16 | 15 | 41 | ARC ANGELS DGC 24465/GEFFEN (9.98/13.98) ARC ANGELS 3 40 | BASS BOY NEWTOWN 2209+ (9.98/14.98) | GOT THE BASS
17 | 14 | 19 | CHARLES & EDDIE capimoL 97150* 9.98/13.98) DUOPHONIC | |GD)| — | 1 | TISHA CAMPBELL caprroL 92875+ 058115 95 TISHA
18 | 17 | 10 | KOOL G RAP & D.J. POLO COLD CHILLIN' 5001 (10.98/16.98) LIVE AND LET DIE 38 | 27 | 33 | SASSJORDAN wPACT 10524+/MCA (9.98/15.98) RACINE
19 | 11 | 15 | 1ZZY STRADLIN AND THE JU JU HOUNDS GEFFEN 24490+ (10.98/15.98) 1ZZY STRADLIN 38 | 32 [ 21 | MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT
20 | 20 | 13 | MOODSWINGS Amisia 18619+ (0.98/15.98 MOODFOOD — | 1 | GENE LOVES JEZEBEL savact 60210* (10.58/15.98) HEAVENLY BODIES
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Zombha: Record Revenues,

ZOM(BA) YEAR: For Zomba Mu-
sic, the music publishing unit of
Clive Calder’s Zomba Enterprises,
there is no resting on its laurels;
1992 was a year in which it generat-
ed record revenues in net-publish-
ers’-share, according to David
Renzer, who runs the operation for
North America out of New York.
Besides a surge of charted
songs—the company associates it-
self with 12 Grammy nominations
this year— Renzer reports that the
company doubled its income on syn-
chronization deals stemming from
usage in fea-

12 Grammy Nominations

10-song album, along with four
penned by Nelson on her own. Addi-
tionally, the comfort level extended
to the studio, too, leading to Nelson
handling the producer chores as
well.

In other deals, Renzer recently
added to the Zomba roster the fol-
lowing writer/artist attractions:
Supercat, a dancehall/reggae act
on Columbia; Positive K, a rap art-
ist who has major chart action
with “I Got A Man” on PolyGram/
PLG; Horace Brown, a new Up-
town/MCA artist; Joe Thomas, de-
veloped by

ture films,
TV and jin-
gles (Renzer
says he is not
at liberty to
make dollar

Zomba and
recently
signed by Ed
Eckstine and
Dave Mec-
Pherson to

figures pub-
lic).

The Gram-
my nominations include three of the
major awards centering on ‘“Con-
stant Craving” by k.d. lang and
Zomba writer Ben Mink: song of
the year; record of the year (k.d.
lang), album of the year (“Ingenue”
by k.d. lang).

Among dozens of charted songs,
it is interesting to note, only 11 are
releases on Zomba Music’s sister la-
bel, Jive; the publisher’s success
stretches far beyond its own in-
house commitments.

A further reflection of its indus-
try clout is that Zomba Music held
the No. 5 spot in Billboard’s 1992
year-end wrap-up of Hot 100 Sin-
gles Publishers; Nos. 3 and 5, re-
spectively, for its BMI affiliate
Willesden Music and Zomba itself,
an ASCAP firm; and No. 4 for
Willesden among R&B publishers.

Renzer notes that his company’s
country charting has been consis-
tent enough to warrant expansion
in Nashville, where it moved to a
new building that also houses a new
24-track studio. Renzer also plans
to bring in another professional
manager in Nashville, where the
appointee will work under Nash-
ville chief Mike Hollandsworth,
who joined the company 3 '/, years
ago after a stint with Dick James
Music there. Zomba Music and
Willesden are currently charting
with such acts as Tracy Lawrence,
Lorrie Morgan, Alabama,
Wyonna Judd, Collin Raye, Sam-
my Kershaw, Alan Jackson,
Kathy Mattea, Doug Stone, Billy
Dean, and Diamond Rio.

As for the future, Renzer reports
a number of new writer/artist
deals. A somewhat unusual team-
ing stems from signings last year
that have realized a new Angela
Bofill album on Jive, “I Wanna
Love Somebody.” Renzer brought
Bofill, signed to Zomba last year,
and new pactee Eve Nelson togeth-
er for song collaborations, which
had two important consequences.
As writers, they were comfortable
with each other and the result was
co-authorship of four songs on the

by Irv Lichtman

Mercury Re-
cords; Sonic
Youth, an al-
ternative act on Geffen Records;
and Babes In Toyland, an act on
Reprise Records that is currently
touring with Faith No More.

SONDHEIM ADMN. DEAL: Ste-
phen Sondheim, the premiere
Broadway songwriter, has made a
worldwide administration deal with
Warner/Chappell Music for his
company, Rilting Music. Sondheim
was previously represented by the
David Geffen publishing unit. Rilt-
ing, formed 18 years ago, contains
such Sondheim works as “Into The
Woods,” “Assassins,” and his three
songs from “Dick Tracy.” Rilting’s
day-to-day operations are headed
by Paul McKibbins, who was pre-
viously associated with Tommy
Valando Publishing Group, which
publishes Sondheim’s earlier
scores, such as ‘“Company’’ and
“Follies.”

A MOST UNHAPPY FELLA:
Robert Page claims copyright in-
fringement on a twin-piano score of
Frank Loesser’s “The Most Happy
Fella” used in a successful revival
of the show last year and on an
RCA Victor cast album. In U.S.
District Court in New York, Page
says RCA Victor parent BMG, The
Shubert Organization, and Lin-
coln Theatre have failed to pay him
for his work, which was written
with Loesser’s approval in 1959 and
copyrighted by Page in 1979. His ac-
tion demands a judgment of $3.50
for each recording sold by the label
and $10,000 a week on the run of
the show from Feb. 1, 1992 to July
6, 1992, among other claims.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Metallica, Metallica Complete
(Boxed Set)

2. Guns N’ Roses, Use Your Illu-
sion I

3. Ugly Kid Joe, America’s Least
Wanted

4. Bonnie Raitt, Luck Of The Draw
5. Roxette, Tourism

I — T — | S L] B S ¥ T
MIDEM EXPELS 2 ON COPYRIGHT CHARGES

(Continued from page 10)

heard in February. STEMRA'’s group
manager, legal and business affairs,
Sylvia Brandsteder, says the society
is “delighted that Phonomatic had to
leave” but she expressed regrets that
the stand was left intact with the
company’s name on it.

In addition, one of the Phonomatic
companies, Boogaard, now dormant,
was the subject of a long-running
Dutch court case over alleged in-
fringement of copyright.

Tring International and its sister
company, Long Island Music, are cur-
rently the subject of two court cases,
one from Island Records in the U.K.
and another from MCA Records Inc.
and MCA Records Ltd. in the UK.
The second writ, filed in London’s
High Court Jan. 18, alleges breach of
MCA’s copyright over Chess mas-
ters. ’

Tring International’s lawyer, Nigel
Davis, said MIDEM’s request for
Tring to leave ‘“was not necessarily
connected with either suit.” Tring
complied with MIDEM’s request and
struck the stand completely, al-
though, says Davis, ‘“We contend
that there is no justification for MI-
DEM'’s action.”

On the fourth day of the show ru-
mors were circulating that MIDEM
was about to take further action
against exhibitors. Such stories were
fueled by very real fears that product
on some stands was in breach of oth-
er exhibitors’ copyrights. One anti-pi-
racy expert suggested a figure of up
to 30% of all repertoire on one stand
infringed on record companies’ and
possibly authors’ rights.

IFPI’s director general, Nic Gar-
nett, told Billboard: “A lot of mem-
bers were expressing concern about
what they have seen on the stands. If
MIDEM wants to remain a showcase
for the legitimate business, it's got to
address some of the problems which
have surfaced.”

Garnett also said that IFPI would
be prepared to assist in addressing
the problem if asked by MIDEM.

COMPLIED WITH GEMA?
Phonomatic group managing direc-
tor Wilhelm Mittrich justified Sound
Solutions’ issuing of an unlicensed
CD. “We complied with GEMA’s in-
structions and offered to pay them in

Arfists & Music
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advance,” he said. “They didn’t get
back to us within 20 days of the appli-
cation. It is quite customary that rec-
ord companies start manufacturing
after application. GEMA usually
takes two to three months to issue an
invoice and a license. A record compa-
ny should not be punished for the in-
efficiency of collection societies.”

One record company executive con-
firmed that it was normal for major
record labels to manufacture and
ship before a license is granted, but
only because they are covered by
blanket agreements. Phonomatic is
not covered by such a deal.

PRESSING QUESTION

The Sound Solutions CD was
marked “made in Holland” although
Phonomatic’s legal adviser, Ian Haf-
fey, said the disc was pressed in Swit-
zerland. “Because of the injunction
preventing us manufacturing in Hol-
land, we shipped the glass master to
Switzerland even though it said
‘made in Holland.””

Phonomatic announced a deal at

last year’s MIDEM with Sony Music
Special Products, paying $1.3 million
for rights to market and distribute
Readers Digest CDs and other prod-
ucts in Europe. However, the deal
has been terminated following a dis-
pute with Sony, says Mittrich.

The Sony Deal aroused concern at
the time it was signed, mainly be-
cause of Mittrich’s involvement in a
1987 court case over Elvis Presley
CD imports. In this case Mittrich
claimed the material was in the public
domain in one EC territory and it
could circulate freely in the communi-
ty. Dutch courts eventually ruled
that local copyright terms of protec-
tion would prevail over EC laws on
freedom of movement of goods.

Mittrich has also attempted to join
IFPI through its Norwegian national
group. After buying and merging
wholesalers, Mittrich is claiming
some 40% of the market. However,
Phonomatic claims IFPI has not is-
sued the application forms on re-
quest.

CANNES—Janet Jackson, who is
due this spring to release her first
album under her new deal with
EMI Musicowned Virgin Records,
has signed an agreement with EMI
Music Publishing for all territories
outside North America,

The deal was reported by Peter
Eeichardt, managing director of
EMI Music Publishing U.K. and VP
for international aequisitions, at
EMI Publishing’s company-wide
meeting of managing directors dur-
ing MIDEM here.

Outside of North America, Jack-
son’s publiching was previously
handled by MCA Music. In the USs.
and Canada, she has published on
her own.

EMI Music Publishing ‘chairman
Martin Bandier commented: ‘“Be-
cause she is now signed to one of

Janet Jackson Inks Deal
With EMI Publishing

our affiliated companies, [ felt it in-
cumbent upon us to be a big part of
what we hope will be the success
story of 1993, This is one of those
rare opportunities to be involved
with a superstar artist on a label
now distributed under the EMI um-
brella.”

Bandier characterized the multi-
year agreement with the mult-plat-
inum artist as “very substantial,”
but terms were not disclosed. He
noted that EMI alzo represents pro-
ducers /writers Jimmy Jam and
Terry Lewis, who are expected once
more to collaborate heavily with
Jackson on her next disc. A title and
releaze date have not yet been set.

The agreement, says Bandier, ia
for Jackson’s songwriting as of
Jan. 1, 1998, and back catalog as
previous deals expire. THOM DUFFY

MASTERS OF REALITY

(Continued from page 14)

Goss, original bassist Googe, and
new members, drummer Ginger Bak-
er and guitarist Daniel Rey, follow-
ing the departure of guitarist Tim
Harrington and drummer Vinnie Lu-
dovico. Sessions for the record began
in February 1991, but Rey, also a not-
ed producer, departed in the midst of
recording.

“We cut all the drum tracks in the
first three weeks, and proceeded to
do overdubs for the next year-and-a-
half,” Goss says with a laugh.

“There are two or three things on
the album that are the way they were
when Daniel was in the band—Roll-
ing Green’ and ‘100 Years,'” he con-
tinues. “Then the rest I went in and
resang, and I redid all the guitars.”

Goss expresses satisfaction with
the pared-down, still vaguely psyche-

delic sound offered by the three-piece
Masters on “Sufferbus”: “It’s a pro-
gression. It’s simpler—just little
songs.”

He also is happy with the band’s al-
liance with recent Rock and Roll Hall
of Fame inductee Baker (who contrib-
utes vocals on “T.U.S.A.,” a recita-
tion that recalls his work on Cream’s
“Pressed Rat And Warthog”).

“T met Ginger at a barbecue at one
of his polo partners’ house,” Goss re-
calls. “A week later we got together
and jammed, and that was it. We
knew it was happening.”

Goss says he expects that the band
will tour in the late spring, but no
dates or venues have been finalized
yet.

The new album’s first single, “She
Got Me,” has already been serviced

to modern rock, college, and metal ra-
dio. A video for the track has been
shot by Casey Niccoli, who directed
the much-lauded clip for “Been
Caught Stealin’”” for her husband
Perry Farrell’s former band, Jane’s
Addiction.

“‘Been Caught Stealin’’ was my
favorite video of all time,” Goss says.
“I saw this reel from her, and I said,
‘Let’s get a treatment from her.” It
was the only treatment that made me
laugh.”

Of the video, he says, “It’s a Mexi-
can soap opera, with tacos flying
around and stuff.”

A video has also been created for
the short, eerie track “Bicycle.” Says
Goss, “We just animated the cover
art for the album, basically. It’s a
really creepy little piece of work.”
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I's A Mobb Thang. DJ Premier of Gang Starr fame gives a hand productionwise
with the debut set from 4th & B'way act Mobb Deep. The group’s first single is
“Peer Pressure” b/w “For The Nonbelievers.”” The album, titled “‘Juvenile Hell,”
is due in March. Shown, from left, are DJ Premier and Mobb Deep’s Prodigy and

Havoc.

M BY HAVELOCK NELSON

With their funky first single “Check
Da Back Pack,” Rough House Sur-
vivers have become the latest crew
from New Rochelle, N.Y., to storm
the gates of rap stardom. This Rela-
tivity Records quartet of MC Bert,
JB, Kev Smooth, and DJ Swinn is fol-
lowing the lead of Brand Nubian, and
the groups have a sound that’s lyri-
cally and sonically similar.

“We hear that a lot,” says Kev. “All
we do is laugh and smile. It’s funny to
us because we grew up with them
and, I guess, some things rub off.”

“Check Da Back Pack” was re-
leased in early November, and is cur-
rently bulleted on Billboard’s Hot
Rap Singles chart for the third week.
The track mixes orchestral riffs with
a soulful groove. Moreover, it weaves

Arrested

SHORT TAKES: We're running a bit behind, and news
items are multiplying faster than performers at the Jan.
20 Clinton inaugural festivities!

L.A. DREAMS: Hollywood favorite Whoopi Goldberg
won the top honors at the 25th annual NAACP Image
Awards Jan. 16 at the Pasadena (Calif.) Civic Audito-
rium. “Sister Act” won as outstanding motion picture,

Whoogi Wows ’Em At Image Awards

evelopment, Winans Among Other Honorees

Biggie Smalls & Third Eye. But David Esterson of Andi-
Bird Management in Whittier, Calif., says his artist is 14-
year-old white rapper Biggy Smallz, and the two should
not be confused. According to Esterson, his Biggy Smallz
has released one single, “My Weekend,” and has also rec-
orded “I Like Black Women Too.”

ALL POINTS BULLETIN: In Atlanta, folks are settling
down at the phenomenally

and Goldberg as outstand-

ing motion-picture ac-

ton was honored Tor ms The
Rhythm

and the

Blues .

role in “Mississippi Ma-
sala.” Winners in the re-
cording categories: Out-
standing new artist,
Arrested Development;
gospel artist, BeBe &
CeCe Winans; jazz artist,
Wynton Marsalis; rap
group, Arrested Develop-
ment; world music artist,
Shabba Ranks; male artist, Stevie Wonder; female art-
ist, Vanessa Williams; vocal group, Boyz II Men; music
video, Michael Jackson’s “Black Or White”; and album,
“Boomerang” soundtrack ... Peabo Bryson, Mary J.
Blige, En Vogue, Patti LaBelle, Gladys Knight, Run
D.M.C., Shabba Ranks, TLC, and Natalie Cole were
among the presenters at the 20th annual American Mu-
sic Awards, which were set to air Jan. 25. Among those
who were slated to perform from the ranks of R&B/pop:
Michael Jackson, Boyz IT Men, Kris Kross, and co-host
Bobby Brown . .. L.A'’s favorite throwdown, R&B Live,
is hitting the road with its first R&B Live/USO Mediterra-
nean Tour 1993, Jan. 28-Feb. 11. The first of six shows in
Turkey on Monday (1) will feature Sheila E., Michael
Cooper, and Meli’'sa Morgan, backed by the L.A. All
Stars, a nine-piece band that includes Earth, Wind & Fire
members Verdine White and Al McKay. The tour will
visit several installations in Italy as well. The trek will be
taped for broadcast by BET ... Looking for an L.A. hot
spot/eatery? Alonzo Brown, now VP of film/TV for Up-
town Entertainment out on the MCA lot, has opened the
Pyramid restaurant in Beverly Hills. From what he tells
me, it sounds like soul food with sass and style, from the
Egyptian murals on the walls to items like “Black Caesar”
salad on the menu ... Who's who? At Bad Boy Entertain-
ment, honcho Sean “Puffy” Combs is grooming the act

by Janine McAdams

successful LaFace Records
after LaMont Boles, exec-
utive VP/GM, resigned ear-
lier this month to pursue
other interests. Boles over-
saw the successful promo-
tion and marketing of baby
acts Damian Dame, TLC,
and the “Boomerang” proj-
ect. We spoke Jan. 13, the
day he resigned. “I was
brought down to Atlanta to
turn the company around
and put it on the map and make it a place where artists
and execs would want to come,” Boles said. “They feel like
I have done the job. There is a lot left to be done in direct-
ing the company, but there’s a lot left I want to do with
me.” As to whether the break with co-presidents L.A. Reid
and Kenny Babyface Edmonds is amicable, Boles reports:
“We're still like brothers. The success we have enjoyed was
4s a team, no one can ever take from me” . . . Orlando, Fla.-
based Cheetah Records celehrated its fifth year as an inde-
pendent by releasing two new albums Jan. 22 by the label’s
co-founder and best-selling artist, the prolific D.J. Magic
Mike. Both “Bass: The Final Frontier” and “This Is How
It Should Be Done” will be double albums. Magic Mike has
already garnered three gold albums ... Not just another
music conference, the Marketing Opportunities In Black
Entertainment (MOBE) meet is a two-day advanced enter-
tainment symposium scheduled for March 19-20 in Chi-
cago. Among the topics: marketing through music, apparel
marketing, retail marketing, video release tie-ins, and al-
ternatives in sports marketing. Speakers and presenters
include representatives of Columbia Pictures, TriStar Pic-
tures, Def Jam, Warner Bros. Television, 40 Acres & A
Mule Film Works, Motown, RCA, McDonald’s Corp., and
the NBA. Call Yvette and Kofi Moyo at Resource Associ-
ates International in Chicago for information.
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ROUGH HOUSE SURVIVERS

a thoughtful message into frisky
verses. “We want to persuade kids to
go to school—to get that knowledge
and not carry guns, ’cause school’s
not a place for violence,” says Kev.
Since its debut, Rough House Sur-
vivers have gained the respect of
street and underground audiences.
And two weeks after “Check Da Back
Pack” bum-rushed the earholes of
those listeners, the kicking, breathing
album “Straight From The Soul”
arrived. According to Peter Kang,
Relativity’s director of urban A&R
and marketing, 45,000 units of the ti-
tle were shipped; it has been selling
at the rate of 1,000 a week. “We saw
an explosion of sales in New Rochelle
and nearby Mount Vernon,” he says.
On the album, Rough House Sur-
vivers speak about themselves, girls,
and weed. And they kick Afro-con-
scious science. “But mostly we do fun-
loving stuff,” says Kev, noting that
Rough House Survivers bring lots of
flavors to their jams. “Some lyrics are
smooth; some are hardcore; some are
on the R&B/commercialized tip, and,
sometimes, the reggae tip,” he adds.
Except for “Stick Da Butt Out,” su-
pervised by Grand Puba Maxwell,
who also makes a cameo, “Straight
From The Soul” was produced by
Tony Dofat (Heavy D. & the Boyz,
Mary J. Blige). “We were gonna start
out with Puba; he was gonna put us

Rough House Survivers Check In
Crew’s Debut Is ‘Fun-Loving’ Affair

on,” says Kev. “But he got busy and we
couldn’t wait. That’s when we hooked
up with Greg Troutman and started
making demos with Tony Dofat [Trout-
man’s business partner in TD Hype
Productions]. When things started
happening for us, we ran into Puba. He
said he wanted to do a track. So we
hooked up a date and time and did it.”

The group wasn’t shopped to many
labels. It came to the attention of Hol-
lis, N.Y.-based Relativity two years
ago, when Troutman met the label’s na-
tional sales director, Karene Anderson,
on a plane ride back to New York from
the Jack The Rapper meet in Atlanta.
“We became very interested in work-
ing with the group, especially because
of Tony Dofat’s production, which was
slamming,” says Kang.

The flippy ‘“We Come To Get
Wreck” features Sadat X from Brand
Nubian, while one verse in the laid-
back, jazzy “Can U Dig It” spotlights
Pete Rock’s rapper C.L. Smooth.
Other tracks are “On A Trip,” “On The
Flex,” and “So! Survivors We Can
Rhyme.”

Following a buzz from exposure on
Kid Capri’s daily afternoon mix show
on WBLS New York, the next single
from “Straight From The Soul” will be
the rugged “Rough House.” Kang
promises that a promotional video for
the cut will capture Rough House Sur-
vivers in the midst of a genuine heef
with rivals, whose drug-dealing busi-
ness was disturbed by the two-day
shoot.

The previous clip for “Check Da
Back Pack” has never aired on MTV.
“When we went to them, things started
changing at ‘Yo!’” Kang says. “We
kinda got lost in the shuftle.” But it hit
on local shows like New York’s “Video
Music Box” and BET’s “Video Vibra-
tions” and “Rap City” programs. It
also managed to become a top 15 re-
quest at The Box.

P S §

Sisters With Songs. ASCAP members SWV (Sisters With Voices) are greeted
by ASCAP staffers at Sweetwater’s in New York. The RCA Records signees are
promoting their debut album, “It's About Time.”” From left are attorney David
Chickadel; Jonathan Love and Audra Washington, ASCAP; Coko, Taj, and Lelee
of SWV; Dwayne Alexander, ASCAP; and attorney Michael Panteloni.
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“Precious is the title
of Charté Moore's
awesome debut album,
and the word
also describes the stunningly
attractive lady's inherent talent.
This is no ‘fast food muzak’
from yet another
dance music singer
— it's ‘real music’,
performed with style
and a whole lot of soul.”

— Blues & Soul

(ClHANTLE M@dRE:

S & (T

- - . - < A
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THE NEXT HIT
FROM HER DEBUT ALBUM
PRECIOUS

MCA/Z/0-10605

PRODUCED ABD ARRANGED BY
VASSAL BENFORD
FOR PALM TR=E PRODUCTIONS

ACOUSTIC PIAND BY GEORGE DUKE

LEAD VOCAL €0-PRODUCED BY
LOUIL 3ILAS, JR.

VOCAL ARRANGEMENT AND MELODY BY
CHANTE MOORE
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James Brown Is R&B Foundation’s 1992 Lifetime Achiever

NEW YORK—The Rhythm & Blues
Foundation has an exciting lineup of
awards recipients for its fourth annual
Pioneer Awards. James Brown is to be
the foundation’s lifetime achievement
honoree at the presentation, which will
take place on the West Coast for the
first time, Feb. 25 at Los Angeles’ Pal-
ace Theatre.

The Rhythm & Blues Foundation
honors men and women who created or
influenced R&B music from the '40s-
’60s, giving awards and cash prizes.
This year, the foundation plans to

award more than $190,000 to nine out-
standing individuals and two groups.
This year’s Pioneer Award recipi-
ents: Hadda Brooks, dubbed “Queen Of
The Boogie,” who was the first black
performer to have her own weekly TV
variety show; Solomon Burke, the great
king of rock’n’soul who serenaded fans
with “Cry To Me” and “Everybody
Needs Somebody To Love”; Dave
Clark, a pioneer in black record promo-
tion, who worked the records of artists
like Louis Armstrong, Billie Holiday,
Mabhalia Jackson, and Nat King Cole.

Floyd Dixon, a ’50s star who thrilled
with his rambunctious “Tight Skirts,”
“Redhead N Cadillae,” and “Tired,
Broke, And Busted”; Lowell Fulson, an
innovator in Southern blues and R&B,
who worked with Ivory Joe Hunter,
Hot Lips Page, and Clifton Chenier,
and recorded hits “Everyday 1 Have
The Blues” and “Tramp”; Erskine
Hawkins, swing band leader and jazz
trumpet virtuoso; Wilson Pickett,
whose tenure at Stax was filled with
great soul hits like “In The Midnight
Hour” and “Mustang Sally.”

Carla Thomas, daughter of Pioneer
Award recipient Rufus Thomas, who
scored a string of hits like “Let Me Be
Good To You” and “B-A-B-Y,” on Stax;
Jimmy Witherspoon, R&B bass vocalist
with classic tunes like “Ain’t Nobody’s
Business” and “When The Evening Sun
Goes Down”; Little Anthony & the Im-
perials, led by the singular vocalist
Anthony Gourdine, who ruled airwaves
in the ’50s with “Tears On My Pillow,”
“Shimmy Shimmy Ko-Ko-Bop,” and
“Hurt So Bad”; Martha & the Vandel-
las, who helped crystallize the girl-

group formula at Motown by scoring
with “Dancing In The Street,” “No-
where To Run,” and “Heat Wave.”
Even more exciting is the Ray
Charles Lifetime Achievement Award
recipient. Often called the hardest-work-
ing man in show biz, godfather of soul
James Brown will receive the honor.
Brown, who first charted nationally in
1956 with “Please, Please, Please,” has
the longest string of top 10 R&B-
charted hits, and is still recording.
Bonnie Raitt hosts, with a number of
guest presenters. JANINE McADAMS
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TERRI ROSSI'S

RECORD SALES HAVE BEGUN to turn around following the post-Christ-
mas slump. This week’s bullets on the SoundScan singles chart are based on
a 20% increase in sales, which produced one backward bullet. “Mr. Wendal”
by Arrested Development (Chrysalis) increased by almost 24%, yet is pushed
back 6-8. New singles by Dr. Dre and Naughty By Nature made excellent
debuts, at No. 11 and No. 2, respectively, following their first week of commer
cial availability.

Dr. Dre’s “Nuthin’ But A ‘G’ Thang” (Death Row) qualifies as Power Pick/
Sales single on the Hot R&B Singles chart. With a 26% increase in monitored
airplay, it advances 67-28. “Hip Hop Hooray” by Naughty by Nature (Tommy
Boy) sprints up the R&B Singles chart 65-12. Its upward movement is aided
by a 46% increase in monitored airplay. Even though the weekly sales of “I
Will Always Love You” by Whitney Houston (Arista) are diminishing, its total
this week is still more than twice that of “Hip Hop Hooray",

MORE SALES NEWS: On the Top R&B Albums chart, “The Chronic,” by
Dr. Dre, displaces the soundtrack from “The Bodyguard” (Arista) as the No.
1 R&B album. Often, charts compiled with the new SoundScan sales data show
new records debuting high on the chart and in following weeks slowly dropping
down the chart. Therefore, this No. 1 follows an unusual pattern, but it proves
that it is possible to sustain sales growth and move up the chart to the No.
1 position.

The highest album debut, “12 Inches Of Snow,” is by Canadian dancehall-
reggae artist Snow, who raps and sings. It enters at No. 26. Snow’s name
comes from the dancehall club circuit in Toronto. Jamaican clubgoers and
other Jamaican dancehall artists would call out to him to freestyle on the mike,
and since they did not know his name, they assigned the apt nickname.

BACK TO THE HOT R&B SINGLES CHART: Last week’s Hot Shot De-
but, “Ditty” by Paperboy (Next Plateaw/FFRR), drops back on the chart due
to a decrease in sales. This record exploded recently, creating a tremendous
demand. Once stock levels even out, “Ditty” should turn around on the chart
in coming weeks.

ALL THE WAY: Two records continue to forge their way to the top
of the singles chart. “Quality Time” by Hi-Five (Jive) moves 4-3, making
its strongest gain in monitored airplay. “Don’t Walk Away” by Jade (Gi-
ant) leap-frogs “Quality” 5-2, with a strong thrust from sales activity.
“Don’t Walk Away” has made great strides each week, but it could take
a couple of weeks to dethrone Whitney Houston’s “I Will Always Love
You,” which is in its 10th week at No. 1 and could hold that spot for a
couple more weeks. Its point total is a little less than twice that of “Don’t
Walk Away.” Houston’s “I'm Every Woman” is finding radio and sales
success, but “Love You” continues to be the popular favorite,

1]

COMFORTE R” by Shai (Gasoline Alley) makes a strong move in its
third week on the Hot R&B Singles chart. It had an excellent first week
of sales, entered the SoundSecan singles chart at No. 36, and with a 33%
increase in BDS Monitored airplay, it bounds 58-35. The effect of the
performance of this single, along with the singles by Dr. Dre and
Naughty By Nature, keeps a number of records in place in the 30s and
40s, despite reasonably good gains,

—
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MTV EXPANSION

(Continued from page 1)

Music Television, MTV Europe,
MTYV Japan, MTV Brazil, and MTV
Asia.

The target audience for MTV
Latin America is actually double
the number of cable homes that
were in Europe five years ago
when MTV Europe was launched,
according to MTV, which esti-
mates there are now 42 million ca-
ble households in Europe.

MTV has been in Brazil since
1990, but its only previous excur-
sion into Spanish-speaking Latin
America began five years ago
when the one-hour, Spanish-lan-
guage music video program “MTV
Internacional’”’ was launched.
“MTV Internacional”’ currently
can be seen on broadcast stations
in Latin America, as well as on the
U.S. Spanish-language network
Telemundo.

Because of a lack of outlets, Lat-
in video projects have been at a
low ebb, but Sara Levinson, execu-
tive VP, MTV Music Television, ex-
pects MTV’s presence will boost
music video productions. “MTV
sees its role as being a real cata-
lyst for increasing production of
music videos,” she says. “We find
when we go into a territory, if
there isn’t sufficient video produc-
tion, then not too long after we've
launched, when there’s an outlet
for it, production follows. It’s not a
chicken-and-egg thing. The egg is
MTYV and the chicken is the music
video production that follows.”

Levinson notes, ‘“‘By having a
pan-Latin service, it makes eco-
nomic sense [for record compa-
nies] to produce videos that will go
into rotation more than once a
week and it will be seen outside of
the [home] territory.”

No Spanish-language musical
blend has been scripted for MTV
Latin America, according to Levin-
son. The channel will be tailored to
appeal to the region’s cultural in-
terests and tastes, she notes, and
will somewhat resemble “MTV In-
ternacional.” In the past, that pro-
gram has featured pan-Latin icons
such as pop crooner Luis Miguel
and merengue singer/ songwriter
Juan Luis Guerra, as well as video-
savvy, pop/rock acts exemplified
by Soda Stereo and Maldita Vecin-
dad, while its English-language
fare has leaned toward pop, dance,
and rap acts.

An improving Latin American
economy and familiarity with the
region helped solidify the compa-
ny’s decision to expand into South
America, according to Levinson.
“The economy has changed and
you're seeing growth in cable and
satellite distribution,” she says.
“When we started programming
to Latin America over five years
ago, we realized that there was a
growing popularity of MTV on a
worldwide basis and realized that
the only way to get into Latin
America at the time was with a
one-hour syndicated program.”’

The company plans to continue
offering “MTV Internacional,” “if
broadcast stations are still inter-
ested in carrying it,” says Levin-
son. “The program itself has been
met with tremendous popularity
the last few years. So what this
showed us is that we really do
have high visibility in Latin Ameri-
ca and a very strong demand for
the channel. One hour isn’t
enough.”

RUNAWAY SLAVES

{(BOOTY MISSION)

THE Ho's
AT?

Billboard s

FOR WEEK ENDING FEBRUARY 6, 1993

H R s- I

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

5. AND ONE-STOP SALES REPORTS.
x| x| .
28| 24 | 23| €£| TITLE ARTIST
2| 52| «wZ| TS| (ABEL & NUMBER/DISTRIBUTING LABEL

* 4% NO.1T % % %
REBIRTH OF SLICK (COOL LIKE DAT)

(C) (T) ELEKTRA 64687

4 MR. WENDAL & ARRESTED DEVELOPMENT

{C) (D) {T} CHRYSALIS 24810/ERG

4 WHO'S THE MAN? & HEAVY D. & THE BOYZ

{C) (M) (T) (X) UPTOWN 54543/MCA

® YOUNG BLACK TEENAGERS

D 2|3 |s © DIGABLE PLANETS
{C} (M) (T) PENDULUM 6467 4/ELEKTRA 1 week at No. 1
9 | 1| 1 | 12| 1GOTAMAN ® POSITIVE K
| {C) (T) ISLAND 864 305/PLG
3 5 6 10 STRAIGHT OUT THE SEWER @ DAS EFX
(C) (M) (T) (X) ATCO EASTWEST 98465/AG
4 | 14 | 5 | 11 | LETTERMAN ® K-SOLO
(M) (T) ATLANTIC 85803*/AG
@ 6 | 7 8 EVERYTHING’S GONNA BE ALRIGHT & FATHER M.C.
(C) (M) (T) (X) UPTOWN 54523/MCA
(®)| s | 10| s | INFORMER * SNOW
{C) (M) (T) ATCO EASTWEST 98471
7 3 2 13 PUNKS JUMP UP TO GET BEAT DOWN & BRAND NUBIAN
1|13

TAP THE BOTTLE
10 | 15 | 5 | (¢ow m souL 54535mch
H GANGSTA BITCH & APACHE
uuu 5 (M) (T) (X) TOMMY BOY 541+
(A2)| 18 | 22 | 5 | HALFTIME * NASTY NAS
(M) (T} RUFFHOUSE 7477 7*/COLUMBIA
3| 15| 16| 7 | HOMIES ® A LIGHTER SHADE OF BROWN
| (C) {T) (X) PUMP 19134/QUALITY
14 g 8 9 FAT POCKETS & SHOWBIZ & A.G.

{C) (T) PAYDAY/LONDON 869 930/PLG

WICKED ¢ [CE CUBE
RON R 4 12| e oo prioRITY 53813° -
1 | 12 | 11 | g | HEAD BANGER * EPMD
(M) (T) (X) RALCHAOS 74700*/COLUMBIA 3
17 16 21 10 DEM NO WORRY WE & SUPER CAT
(C) (M) (T) {(X) COLUMBIA 74720
18 20 2 4 CHECK DA BACKPACK & ROUGH HOUSE SURVIVERS

(C) (T) RELATIVITY 1140
3 FREEDOM GOT AN AK.
(M) (T) ATCO EASTWEST 96090%/AG

RUMP SHAKER A
(C) (M) (T) MCA 54388

@ DA LENCH MOB |

& WRECKX-N-EFFECT

FLEX ® © MAD COBRA
21 19 9 15 (C) (M) {T) (X) COLUMBIA 74373
@ 29 o 2 A.D.AM. & XCLAN
{C) (T) POLYDOR 861 088/PLG
@) z | 8| 3 | 85S0UTH ® Y'ALL SO STUPID
(C) (M) (T) (X) ROWDY 75444/ARISTA
THROW YOUR GUNZ ® ONYX
NEw ’ 1 (M) (T)OJMJ/RAL 74766*/COLUMBIA 0
@ T 2 | 3 | DITTY & PAPERBOY
(C) (M) (T} (X) NEXT PLATEAU/FFRR 350 012
CHECK IT OU *
NEw ’ 1 (C) () ELED!IR}?G"‘G}I GRAND PUBA
YABADABADOO # CHUBB ROCK
@ NE[w ’ 1 {M) (T) SELECT 66349*/ELEKTRA
PICK IT UP * HOME TEAM
BB |18 M) ke asa
| GET WRECK @ HEATHER B.
NEw ’ 1 M) (T) ELEKTRACSS334'

NOT GONNA BE ABLE TO DO IT & DOUBLE XX POSSE

30| 24| 19| 16

O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 million units.
Catalog no. 1s for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X} CD maxi-single availability. © 1993, Billboard/BPI Communications.

(C) (M) (T) BIG BEAT 10076

BILLBOARD FEBRUARY 6, 1993

wwWwW americanradiohistorv com

25


www.americanradiohistory.com

Dance

ARTISTS & MUSIC

Bowie’s Chameleon Act Can’t Hide New Smgle

WHO 'S THAT MAN?: A mystery
record, bearing only the name Pallas
Athena, has begun to leak into the
U.S. from the U.K. No information to
discern, just a tasty tribal/trance
groove, awash with jazz-inflected sax
lines.

A little investigation reveals that
the track is actually the creation of
chameleon rocker David Bowie and
Nile Rodgers, and Bowie is among
the sax players featured. The 12-inch
white-label, which has mixes by Jack
Dangerous of Meat Beat Manifesto,
was leaked onto the street by the
U.K. branch of Arista, and is ru-
mored to be the flipside to “Jump,”
Bowie's first Savage U.S. single in
April. A tull-fledged stateside club
campaign is said to be in the works.
Naturally, no one at Savage will con-
firm or deny any of this.

RUPAUL

Of course, we're pleased that Bowie
is so clearly intrigued and inspired by
club culture, and chose to at least mo-
mentarily embrace it as a part of his
ever-evolving persona. However, it
would have been mutually beneficial
for his name to appear somewhere on
the actual record. Our community is

in dire need of the vocal support of

artists with such stature in the pop
mainstream. It's not enough to glean
a bit of hipness without giving some-
thing back.

Either way, this is a highly potent
track that DJs are justifiably clamor-

ing for. If you spot one, snatch it im-
mediately.

FLIP YOUR WIG: Some trends are
just too deep to consider. For exam-
ple, take the flood of “drag disco”
tracks that are fast descending upon
poor, unsuspecting DJs. The ingredi-
ents are simple: Take a house or ga-
rage beat, add a finger-snappin’ fe-
male impersonator with talent for
nasty “bitch-talk,” and you're ready
for action.

Needless to say, some of these cuts
work better than others. What it all
boils down to, though, is not the
strength of the groove, but rather the
depth of dish each vocalist serves.
Twirling at the top of the heap is Ru-
Paul, whose Tommy Boy single “Su-
permodel (You Better Work!)” is a
bonafide club hit—thanks, in part, to
several smokin’ new remixes by DJ
Digit & DJ EFX—and is showing
healthy signs of pop crossover. The
New York-based performer is cur-
rently dividing her time between a
U.S. club tour, and recording her first
album. Word has it that she is taking
a serious stab at vocalizing. Some-
thing for the up-and-comers to strive
toward.

Next is “Get Her” by The Ride
Committee Featuring Roxy (E-Le-
gal, New York), which is easily the
best of the bunch. Though the track
is not yet out commercially, bootleg
tapes are a hot commodity in most
major cities around the country. Sev-
eral majors are sniffing around this
one for a possible deal; a wise choice,
especially given Junior Vasquez's
slammin’ remix. And as for Roxy, she
is way too many things, slicing up the
competition with a ruthless line like,
“Lll vip out her eyes and put thewi in
the punchbow!” And that’s the print-
able stuff.

Chicago producer/remixer Ralphie
Rosario is the man behind the now-
notorious Byrd Bardot, who strikes a
pose somewhere between Eartha
Kitt and Charo. On the fun “Quenta-
gious,” (DJ World, Chicago) a new
one that is starting to garner much-
deserved play, Bardot gives fever to
anyone bold enough to step in her
path, while an insinuating bassline
envelops smooth synths and a memo-
rable hook. Any of the four versions
will do just fine. Pick one.

Less interesting, but worth a spin
or two are “Miss Honey” by Moi
Renee (Project X, New York), and
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by Larry Flick

“Work It Girlfriend” by Jack & Jill

Featuring DaWaane (Strictly
Rhythm, New York). The former is
heavy on throaty raps, while the lat-
ter places more emphasis on a worka-
ble garage groove than anything else.

THE SINGLE LIFE: The under-
rated Boys Own Productions posse
in the U.K. issues what may be its
long-awaited first mainstream hit,
“Strong” by the Black Science Or-
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

chestra. Rich R&B inflections inter-
mingle with an irresistible tribal un-
dercurrent and brassy disco horn
fills. The track is mostly instrumen-
tal, wisely passing on the temptation
to clutter the arrangement with un-
necessary vocal loops and samples.
Over the course of three enticing
mixes, fine playing takes precedence
over studio tricks. Single of the week.
Annie Lennox takes a dive into
house and techno waters with a trio
of imaginative remixes of her new sin-
gle, “Little Bird” (Arista). Todd
Terry’s House Of Gypsies turns the
pop ditty into a lively, peak-hour ga-
rage workout, replete with a bassline
that sneaks up the spine. Utah Saints
and N-Joi each take the song into
rave terrain, with mixed results. The
problem is that the song itself is not
really tough enough to hold up
against the harsh attack of techno.
With ample remix assistance from
Brothers In Rhythm, urban belter
Alexander O’'Neal saunters back
onto dancefloors with “Love Makes
No Sense” (Tabu), a percolating jack-
swinger that has been transformed
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All The Rave Los Angeles-based techno indie Crap Records has been building a

strong rave following with a string of sturdy 12-inch singles. Label president Randy
Sills, center, with partner Roger LaRocque, left, celebrate the release of Middle

Finger's second single,

“It's Gonna Be A Brighter Day.” Next from the label is “Nasty

Groove” by Automatic Eyes, which is due out next month. Also pictured is Rick
Squillante, director of national dance music promotion, Virgin Records.

into a rousing house anthem. His rich
voice is surrounded by a rush of disco
strings and gospel-spiced organ de-
signed to fuel peak-hour programs.
You know, O’Neal sounds so comfy in
a house setting, we can'’t help wonder-
ing why he doesn’t just go ahead and
record a club jam from scratch. Re-
gardless, a track not to be missed.

After a successful run on import,
Scottish band Finitribe takes on
stateside DJs with “Forevergreen”
(Epic), a complex jam that deftly in-
terweaves techno aggression and sof-
ter trance tones. A boatload of vocal
samples and loops seep into an urgent
beat, while a memorable hook swirls
about. Track is equipped with six
sturdy remixes (most notably Justin
Robertson’s dreamy, cinematic “For-
everegocentric Dub”) that DJs at
most formats should find hard to re-
sist. A promising peek into the act’s
upcoming debut album, “An Unex-
pected Groovy Treat.”

Renegade alternative/club clique
Consolidated dips one more time
into its brilliant “Play More Music”
set, and pulls out “Crackhouse,” a
scathing diatribe on the current state
of race relations. The already slam-
min’ hip-hop album version is given
further depth by Tim Simenon of
Bomb The Bass fame, who gives the
groove a brutally raw militaristic
edge. Not a bum mix in the bunch. So
just drop the needle, and let it work.

Not long after winning the hearts
of underground pundits on the East
Coast, “*‘Some Lovin’ " by Liberty
City, has moved from the small Murk
label to Tribal America. Danny Ten-
aglia reconstructs this deep-house
romp with a more complex and hyp-
notic hand. Newcomers to the track
should, however, take a moment to
delve into the deliciously spare origi-
nal rendering. An enticing package
that begs for your immediate ap-
proval.

Former Soul II Soul chanteuse
Caron Wheeler previews her second
EMI solo album, “Beach Of The War
Goddess,” with “In Our Love,” a
sleaze-speed hip-hop/dance jam that

wisely places much emphasis on her
delicious alto. Keen ears may detect
a similarity to Mary J. Blige’s hits,
“Reminisce” and “Real
Love”—particularly on Jermaine
Dupri’s extended remix. A fine way
to start an evening.

A CALL FOR UNITY: Dutch
techno/house act Fierce Ruling Diva
has launched “House Against Hate,”
a multi-faceted campaign against rac-
ism in the European club community.

According to Matt E. Silver, the
group’s manager, the project was
triggered by a recent spate of anti-
Semitic outbursts during raves in
Rotterdam, Holland. “We need to let
the kids in the clubs know that this is
not acceptable behavior. It has noth-
ing to do with what we see as being
the philosophy of dance music, which
is peace and unity.”

An eight-track two-record set of
the same name is being readied for
late February release on the Benelux
Hypercycle label. A stateside home
for the project is still in the works. In
addition to Fierce Ruling Diva, con-
firmed participants are DJ Dano &
The Peace Foundation, DJ
Prophet, Human Resource, Char-
ley Casanova, Sequential, First
Contact, and DJ Paradise.

Also on the agenda is the “House
Against Hate Dance-athon” on Feb.
26. On that day, clubs throughout
Europe will host parties to raise con-
sciousness on this issue, and generate
money to support several anti-racism
groups. A similar event is being con-
sidered for the U.S.

BIRTH PATROL: Hearty congrats
to former Billboard dance chart
manager Karen Fulgenzio and
Crazy Rhythms store manager
Frank Balesteri on the birth of their
daughter, Zoe Angelika, on Jan. 22.
Also, producer/remixer Eric and
Gianna Kupper on the birth of their
daughter, Zoe Chiara, on Jan. 6.
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FOR WEEK ENDING FEB. 6, 1993

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
w | Be COMPILED FROM A NATIONAL SAMPLE z,_ COMPILED FROM A NATIONAL SAMPLE

wElexle |k OF DANCE CLUB PLAYLISTS. wi|loxle | gk OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Zu|oW (G| €E| TITLE ARTIST Fh|lw (28| €% TITLE ARTIST

T2 |52 | Q2| 23| |asEL & NUMBERDISTRIBUTING LABEL F2| 32| 2| 0| LaBEL & NUMBERDISTRIBUTING LABEL

. *x % NO. 1 * x % *x x NO. 1 * % %
1 2 3 10 | DON'T YOU WANT ME PYROTECH 10081/ATLANTIC 1weekatNo. 1 FELIX FEATURING JOMANDA 1 1 2 5 DEEPER AND DEEPER (M) (T) (X) MAVERICK/SIRE 40722/WARNER BROS. 2 weeks at No. 1 @ MADONNA
8 3 4 9 | GONNA GET BACK TO YOU ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD @ 3 4 9 | SHAMROCKS AND SHENANIGANS (M) (T) (x) TOMMY BOY 543 ® HOUSE OF PAIN
3 4 5 8 | 1GOT MY EDUCATION a&M 8077 UNCANNY ALLIANCE 3 2 1 10 | 1T°S GONNA BE A LOVELY DAY (M) (T) () ARISTA 1-2485 ® THE S.0.U.L. S.Y.ST.EM.

@] s 7 8 | ALWAYS viRGIN 12625 MK FEATURING ALANA @] s 9 9 | SUPERMODEL (YOU BETTER WORK)/HOUSE OF LOVE (M) (T) (x) TOMMY BOY 542 ® RUPAUL
5 1 2 8 DEEPER AND DEEPER MAVERICK/SIRE 40722/WARNER BROS. & MADONNA @ 6 14 5 REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66369/ELEKTRA ® DIGABLE PLANETS
6 7 9 9 SUPERMODEL (YOU BETTER WORK) TOMMY BOY 542 & RUPAUL @ 7 11 7 GANGSTA BITCH (M) (T) (X) TOMMY BOY 541 & APACHE

@ 11 11 5 SUNSHINE AND LOVE ELEKTRA 66345 HAPPY MONDAYS 7 5 8 8 REMINISCE (M) (T: (X) UPTOWN 54525/MCA ® MARY J. BLIGE
8 10 10 8 NEXT IS THE E INSTINCT 247 MOBY 12 | 21 4 INFORMER (M) (T) ATCO EASTWEST 96112/AG & SNOW
9 6 1 11 I'M GONNA GET YOU COLUMBIA 74490 @ BIZARRE INC FEATURING ANGIE BROWN 9 9 12 10 EVERYTHING'S GONNA BE ALRIGHT (M) (T) (X} UPTOWN 54524/MCA @ FATHER M.C.

12 | 31 4 MR. WENDAL CHRYSALIS 24805/ERG ® ARRESTED DEVELOPMENT 10 8 13 5 7 (M) (T) (X) PAISLEY PARK 40574/WARNER BROS. @ PRINCE & THE N.P.G.

@ 13 ] 21 5 | BRUTAL-8-E VIRGIN 12642 @ ALTERN 8 ap] a | 2 4 | IF YOU WANT MY LOVE (HERE IT IS) (M) (T} EPIC 74835 THE COVER GIRLS

@ 18 | 34 5 LOVE IS EVERYWHERE NOVAMUTE 113 GT.0. @ 18 17 5 | GOT MY EDUCATION (T) (X) A&M 8077 UNCANNY ALLIANCE

@ 29 | 48 3 I'M EVERY WOMAN ARiSTA PROMO & WHITNEY HOUSTON 13 15 18 10 | DON'T YOU WANT ME (W) (T} (X) PYROTECH 10081/AG FELIX FEATURING JOMANDA

21 35 4 THING GOIN' ON SIRE 40639/WARNER BROS. BETTY BOO m 17 20 9 I'M GONNA GET YOU (M) (T) (x) COLUMBIA 74490 @ BIZARRE INC FEATURING ANGIE BROWN

Q51| 17 | 24 | 5 | HOW DOES IT FEEL? FrRR 350 013/LONDON @ ELECTROSET 15 | 19 | 19 | 9 | SYMPHONY (w (T L.D. 62421/RCA DONELL RUSH
16 9 [ [} PUSSYCAT MEOW ELEKTRA 66331 DEEE-LITE 16 22 23 13 UNDERSTAND THIS GROOVE (1) (x) RCA 62371 SOUND FACTORY

17 | 15 | 22 | 7 | GET UP(MOVE BOY MOVE) INTERSCOPE 96096/ATLANTIC AB LOGIC 17)| 23 | 24 | 7 | GET UP (MOVE BOY MOVE) (M) (T) INTERSCOPE 96096/4G AB LOGIC

18)| 23 | 39 | 4 | LET ME BE YOUR UNDERWEAR FFRF 350 016/LONDON ® CLUB 69 18)] 37 | — | 2 | GETAWAY 0 (T MCA54512 @ BOBBY BROWN

1 33 | — | 2 | LOVE UMORE coLumsia 74807 @ SUNSCREEM 19)| 28 | 47 | 3 | PHOTOGRAPH OF MARY (M) (T) EPIC 74782 @ TREY LORENZ

20 | 19| 27 5 THE MUSIC IS MOVIN' RADIKAL 12358 FARGETTA 20 | 14 7 10 | IF 1 EVER FALL IN LOVE (M) (T) (X) GASOLINE ALLEY 54546/MCA ® SHAI

@ 27 | 15 3 | PUSH THE FEELING ON GREAT JONES 530 620/ISLAND. NIGHTCRAWLERS 2 |l 8 | GONNA GET BACK TO YOU (T) ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD

22 11 0 11 WHAT ABOUT YOUR FRIENDS (M) (T) (X) LAFACE 24033/ARISTA & TLC

@ | 2 | GET AWAY mca 54512 * % x POWER PICK* * % © BOBEY BROWN 23 |10 | 3 13 | LOVE CAN MOVE MOUNTAINS (1) EPiC 74378 @ CELINE DION

24 25 29 5 TEMPLE OF DREAMS (T) (X) DEF AMERICAN 40655/WARNER BROS. MESSIAH

23 8 8 12 | IT'S GONNA BE A LOVELY DAY ARISTA 1-2485 @ THE S.0.U.L. S.YS.T.EM. %5 16 10 ROk TRt rE e

24 | 14|15 7 | SHAMROCKS AND SHENANIGANS TOMMY BOY 543 ® HOUSE OF PAIN % | 13 6 T VARTHA WASH

25 | 24 | 29 7 LIVING IN ECSTASY QUALITY 19133 BKS

726 | 20 | 23 | 7 | JusTus swicrLy RevTHM ao7 JOEY WASHINGTON FEATURING THE MENS CLUB * % * POWER PiCKk* * %

@ 33 | 45 3 WHO'S THE MAN? (M) (T) (x) UPTOWN 54545/MCA & HEAVY D. & THE BOYZ

@D 35 | — | 2 | 1FYOU WANT MY LOVE (HERE IT IS) epic 74825 THE COVER GIRLS

37 | — 2 FEEL LIKE SINGIN' NERVOUS 864 905/MERCURY SANDY B. 28 | 21 16 12 | HERE WE GO AGAIN! (1) CAPITOL 15887 & PORTRAIT

29 | 28 | 33 7 BINGO SUNSHINE 2502/ARISTA @ THE MOVEMENT 31 | 34 3 DITTY (M) (T} (X) NEXT PLATEAU/FFRR 350 012 & PAPERBOY
30 36 1% 1 LONELY FADER 920 501L/MERCURY VAZZY 30 35 3 BINGO (M) (T) SUNSHINE 2502/ARISTA @ THE MOVEMENT
@ 41 | 48 3 DJAPANA HOLLYWOOD 66358/ELEKTRA YOTHU YINDI QD] 32 | % J SEEEDIMITIEIRICTCALGENGS ECRRNEAN
@‘ 5 ) 9 [ STILL WANT YA GUERILLA 13878/ RS, OUTER MIND 32|27 | R 4 MR. WENDAL (T) CHRYSALIS 24805/ERG & ARRESTED DEVELOPMENT
3 16 T B 10 FRUIT OF LOVE SONC 20 16/NSTINGT - e SICRUERD —C_) | — 2 LET ME BE YOUR UNDERWEAR () FFRR 350 016/LONDON @ CLUB 69
34 7 12 12 TREECLOIE e SPAC?MASTER _¢> 36 — 2 TAP THE BOTTLE (M} {T) SOUL 54536/MCA @ YOUNG BLACK TEENAGERS
735 | 25 | 18 | 11 | EASY WAY OUT GiNT 40536/WARNER BROS. PRAISE 35 | 34 | 31| 3 | WALKAWAY () 1) visE 272/CUTTING el
736 | 30 | 38 | 5 | HERE WE GO AGAIN! CAPITOL 15887 @ PORTRAIT * * * HOT SHOT DEBUT * x %

GD| a7 | — | 2 | NusH xreme 002 T NUSH NEW p> 1 | LOVE U MORE () (T) (x} COLUMBIA 74807 © SUNSCREEM
38 | 32 19 11 | DUELLING TECHNO 700 14065 POOD, BHUD ‘N’ PFLUG 1| 42 | 40 4 DON'T WALK AWAY (M) (T) (X) GIANT 40669/WARNER BROS. ® JADE
39 | 39 30 9 JOY PERSPECTIVE 8069/A8M SOUNDS OF BLACKNESS 8| 38 | 4 3 PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
40 31 17 14 RUMP SHAKER McA 54389 @ WRECKX-N-EFFECT 39 39 42 3 HOW DOES IT FEEL? (M) (T) (X) FFRR 350 013/LONDON @ ELECTROSET

* % * HOT SHOT DEBUT * * * 40 | 26 15 9 GIVE IT UP, TURN IT LOOSE (M) (T) (X) ATCO EASTWEST 96091/AG & EN VOGUE

NEW ) 1 PHOTOGRAPH OF MARY £piC 74782 @& TREY LORENZ NEW ) 1 GIVE 'EM WHAT YOU GOT (T) SAVAGE 50023 @ YB
42 43 28 10 | DEM NO WORRY WE COLUMBIA 74449 @ SUPER CAT 42 44 43 3 WHO GOT THE PROPS (1) NERVOUS 20026 @ BLACK MOON
43 40 20 9 | MUST INCREASE MY BUST CAROLINE 2525 LORDS OF ACID 43 0 | — 2 MURDER SHE WROTE (T) MANGO 530 131 @ CHAKA DEMUS & PLIERS

NEWD | | | TAP THE BOTTLE sout 54536/MCh @ YOUNG BLACK TEENAGERS 44 | 43 [ 36 | 7 | PICKITUP o Luke asa @ HOME TEAM
45 | 26 [ 14 | 13 | LOVE CAN MOVE MOUNTAINS EPIC 74378 @ CELINE DION NEW ) 1 NOT GONNA BE ABLE TO DO IT (M) (T) BIG BEAT 10076/AG - © DOUBLE XX POSSE

NEW ) 1 MINDSTREAM MUTE 66343/ELEKTRA & MEAT BEAT MANIFESTO %6 | & | 32 | 15 | SLOW AND SEXY () (T (x) EPIC 74742 ® SHABBA RANKS (FEATURING JORNNY GILL)
47) | NEW D> 1 UNIQUE TRIBAL AMERICA 13879/ R S DANUBE DANCE NEW ) 1 SUNSHINE AND LOVE (7) ELEKTRA 66345 HAPPY MONDAYS
48 42 L37 10 | THE MESSAGE WARNER BROS. 40534 SOFIA SHINAS 48 48 37 14 FLEX (M) (T) (X) COLUMBIA 74390 & MAD COBRA

_ NEW ) 1 REBIRTH OF SLICK (COOL LIKE DAT) PENDULUM 6636%/ELEKTRA ® DIGABLE PLANETS | | 49 | 29 | 26 8 PUSSYCAT MEOW (T) ELEKTRA 66331 DEEE-LITE
50 | 38 | 16 | 13 | THEY'RE HERE EMI 56256/ERG ® EMF 50 ( 46 | 30 | 11 | PUNKSJUMP UP TO GET BEAT DOWN (T) ELEKTRA 66365 © BRAND NUBIAN

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. © 1993, Billboard/BPI Communications.

IF YOU SELL TO OR SERVICE
RECORD RETAILERS—READ THIS!

Billboard's 1992 RECORD RETAILING DIRECTORY is here! This year's edition has over
7,000 completely updated record retailing and chain headquarter listings—inciuding phone

numbers, fax numbers, store buyers, store planners and lots more!
To order your copy call 1-800-344-7119 or 1-908-363-4156.
Or send check or money order for $99 plus $3 shipping ($8 for international orders) to:

Billboard Directories « P.O. Box 2016 « Lakewood, NJ 08701
NY, NJ, CA, TN, MA, IL & DC residents please add applicable sales tax

Order bulk copies for your entire sales staff—Call for special rates!
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NASHVILLE—Scotti Bros. Rec-
ords, of Santa Monica, Calif., will
issue several albums of songs that
first appeared on Nashville’s his-
toric Hickory Records. The first
album, “Best Of Hickory Records
Vol. I,” will be released in March,
and Vol. 1T will hit the shelves in
April.

Future albums will concentrate
on such artists as Don Gibson,
Ernie Ashworth, and Wilma Lee &
Stoney Cooper, says a spokes-
woman for Scotti Bros.

Owned by Acuff-Rose Publish-
ing (now a division of Opryland
Music), Hickory operated in the
U.S. from the mid-'60s until the

Hickory Records Songs Returning
Scotti Bros. Issuing Best-Of Albums

late '70s, primarily as a label for
songwriters. It still functions in
some overseas markets.

Acts that appear on the first two
volumes include the Coopers, Gib-
son, Ashworth, Glenn Barber, Jim
Chesnut, Bob Gallion, June Webb,
Roy Acuff, Margie Bowes, Don
Everly, and Lorrie Morgan. (Mor-
gan, now a platinum seller, first
charted on Hickory in 1979.)

After Scotti Bros. reissues Hick-
ory’s prime country catalog, it ex-
pects to do the same for the label’s
pop hits.

Dorrit Walsh, a New York-
based songwriter, will provide
liner notes for the series.

Bluegrass Vet Stanley Doubles Up

2-Disc Set Boasts Wealth Of Star Partners

B BY EDWARD MORRIS

NASHVILLE—When bluegrass titan
Ralph Stanley issued the call for guest
singing partners for his new album,
there was no shortage of volunteers.
In fact, so many stars signed on for
the project that it ultimately bur-
geoned into the just-released double-
album, “Saturday Night & Sunday
Morning.”

Dick Freeland produced the collec-
tion for his Freeland Recording Co. la-
bel, based in Asbury, W.Va. California
Record Distributors, a division of the
INDI network, is distributing the al-
bum.

Among fans of traditional blue-

grass, the 65-year-old Stanley has few
peers as a vocalist. He is also widely
respected as a stylist by artists out-

WAIL TO THE CHIEF: Songwriter and sage Cliffie
Stone phoned us the other day in a state of advanced
angst, lamenting that country music was thoroughly snub-
bed during the recent Inaugural bacchanal. We—as do all
people of good ears—share Mr. Stone’s distress at this
grievous slight. Although our enthusiasm for the George
Bush administration was muted to the level of a silent
scream, we did appreciate his imperial flacking of our hum-
ble format. But what now? Will President Clinton’s inex-

dream that we shall one
day hear the tunes of Boots —

N h 'll

SCQM

petitive and infantile lyrics.
That should buy us some
up, we'll list here, as a service to that vast herd that for-
ages on music trivia, what the No. 1 country tunes were

plicable passion for pop doggerel slowly erode the towering
base country music has built for itself? Dare we even
Randolph coruscating
from the First Sax? We can
only hope and, in the mean-

time, gently suggest that
| our songwriters twn their

labors to the crafting of re-

time. T™

Ironieally, it was avowed

Bush supporter Randy

Travis who had the No. 1

country song (“Look Heart, No Hands”) the week Clinton

changed addresses. And since we've brought the subject

during earlier inauguration weeks: Rodney Crowell’s

“She’s Crazy For Leaving” (Bush, 1989); Alabama’s

“(There’s A) Fire In The Night” (Ronald Reagan, 1985);
| Dolly Parton’s “9 To 5” (Reagan, 1981); and Conway

Twitty’s “I Can't Believe She Gives It All To Me” (Jimmy
Carter, 1977).
MAKING THE ROUNDS: In a survey conducted for
Country Music magazine, Simmons Market Research
looked into what other products the buyers of country al-
bums most favor. The study says that a country consumer
is 2-2'/2 times more likely to purchase Memorex audiotapes,
Chevy trucks, British Sterling cologne, Slim Fast diet aid,
Diet Cherry RC Cola, and Cool Ranch Doritos than non-
country consumers. In all, the study listed 75 products that
enjoyed particular appeal for country fans, ranging from
Lee’s Famous Recipe Chicken at the high end and Vander-
bilt perfume at the low . .. “Crook & Chase” reporter, pro-
ducer, and occasional anchor John Davis has left that show
to open RedDog Productions in Nashville. It is described

| Presidential Transition: Country To Pop

Clinton Inauguration Unveils The New Order

by Edward Morris

as “a full-service television and radio production com-
pany.” Davis has also signed on to host the nationally syn
dicated TV series “America’s New Country,” which runs
in 96 markets . .. Talent seeking to perform at the Dallas
Fan Jam (Billboard, Jan. 30) may pitch to Susan Collier
at Gurley & Co., Nashville, or Jolene Mercer at Mercer
& Assocs., Dallas ... Sam Lovullo, producer of “Hee
Haw,” earned a trophy for his achievements at the Mid-
South Emmy Awards Jan. 9 ... Ricky Tripp is the grand-
prize winner of the 1992 True Value/GMC Truck Country
Showdown. His prizes include $50,000 in cash, a truck, and
a recording contract with
BNA Entertainment ...
Melissa Hambrick, for-
merly with AristoMedia,
has joined Intersound In-
ternational in Atlanta as di-
rector of press and public-
ity.

In its wrap-up of activity
for 1992, Country Music
Television reports that it
added a total of 237 videos
to its playlist, a jump of
nine from the number
added in 1991. MCA Records had the most adds, with 29.
followed by Mercury, 24; Liberty, 22; Warner Bros., 20;
Arista, 18; RCA, 17; Epic, 17; Curb, 15; Columbia, 12;
Atlantic, 10; BNA, 7; Giant, 6; and all other labels, 40.
Scene Three produced the most videos, 37; followed by
Planet, 23; Studio, 17; Pecos, 15; Flashframe, 13; Bill
Young, 11; Deaton Flanigen, 10; and others with fewer ti-
tles.

Renfro Valley Entertainment, in Renfro Valley, Ky., will
stage one of its most ambitious concert series to date this
year, beginning with an April 18 show with Patty Love-
less, and concluding Nov. 14 with performances by Con-
way Twitly. Other acts scheduled for the series include
Steve Wariner, Collin Raye, Ronnie McDowell, and Don
Williams. Each act will perform two concerts.

MARK YOUR CALENDAR: ASCAP’s 12th annual
Country Songwriters’ Workshop begins March 18 at the
society’s Nashville offices. It will meet from 7-9 p.m. on six
consecutive Thursdays. Songwriter Steve Bogard will host
the sessions.

SIGNINGS: Karen Staley to an exclusive writing and

joint publishing venture with Little Big Town Music.

side the genre. His infinitely mourn-
ful, dirge-like moans make Bill Mon-
roe’s characteristic “high lonesome”
sounds seem comparatively festive.

Stanley’s singing partners on the
31-song set include such country mu-
sic luminaries as his onetime band
member Ricky Skaggs, Dwight Yo-
akam, Emmylou Harris, George
Jones, Vince Gill, Tom T. Hall, and
Patty Loveless, as well as bluegrass
stalwarts Monroe, Alison Krauss,
Jimmy Martin, Judy Marshall, Char-
lie Waller, Larry Sparks, and Charlie
Sizemore,

As the title suggests, “Saturday
Night & Sunday Morning” is a combi-
nation of secular and sacred songs,
most of them standards. Highlights
include “Down Where The River
Bends” and “Miner’s Prayer” (both
with Yoakam), “All I Ever Loved Was
You” (with Skaggs), “Wonderful
World Outside” (with Jones), “Angel
Band” (with Jones and Gill), and “The
Water Lilly” (with Hall and Marshall).

“Both of us had something of a
much more limited scope in mind,”
Freeland says, recalling how the al-
bum originated while he and Stanley
were meeting at a restaurant in
Abingdon, Va. “I wanted to do a proj-
ect with one, or perhaps two guests on
it. I guess he had the same thing in
mind.”

Stanley subsequently went to Nash-
ville to perform on The Nashville Net-
work’s “American Music Shop” with
Yoakam, Harris, and Loveless. Hartis,
whom Freeland knew from her early
days as a singer at the Red Fox in
Washington, D.C., was an early choice
for the album.

“It hit me then,” Freeland contin-
ues, “if we're going to do this, why
don’t we? So I just went up and re-
newed acquaintances with Emmylou

and asked her if she would be inter-
ested. She said sure. At the same time,
I thought Dwight and Patty are here,
why not [approach them]? It came out
of meetings at that show and just sort
of mushroomed and went on from
there.”

The album was recorded in Nash-
ville last year in a series of sessions
between May and October.

Freeland, who founded the legend-
ary Rebel Records label, has had a
long association with Stanley, stretch-
ing back to the '60s, when Stanley and
his brother Carter recorded for Rebel.
After operating the label for 20 years,
Freeland sold it in 1979.

Mike Kelly, who is promoting the
album, says several activities are al-
ready under way. One cut, still to be
chosen, will be included on the Feb. 22
CDX collection of country singles to
be mailed to more than 2,100 radio sta-
tions. According to Freeland, the cut
will be either “Wonderful World Out-
side” or “The Water Lilly.”

On April 3, Stanley will play an in-
door bluegrass festival in Fairfax, Va.,
which is being co-promoted by
WAMU-FM, Washington, D.C. Ticket
buyers will be given chances to win co-
pies of the album.

Features on the package are also in
the works, Kelly adds, for ABC Radio,
National Public Radio’s “Morning
Edition,” and “Newsweek.” A Japan-
ese record club has added the album
to its offerings.

The usually taciturn Stanley says he
is “real proud” of the way the album
turned out. He notes that Bob Dylan
was initially interested in being a part
of the project but that their schedules
couldn’t be reconciled. “We could have
got some more acts, I think, but, actu-
ally, we filled up all the spaces.”

Warner/Reprise Nashville
Reports 92 Revenue Jump

NASHVILLE—The Warner/Reprise
Nashville division reports that its rev-
enues for 1992 were 20% above those
of the year before. Company officials
cite a number of reasons for the jump,
including gold and platinum albums
from Randy Travis, Travis Tritt,
Kenny Rogers, Dwight Yoakam, and
Take 6, as well as heavy activity in
home video and catalog titles.

“Warner/Reprise had one of its
best years ever in Music City,” VP/
GM Eddie Reeves said in a prepared
statement. In addition to superstar
sales, Reeves pointed out, “Little
Texas also contributed to the bottom
line, and don’t forget that even
though Hank Williams Jr. has signed
with Capricorn Records, he’s still a
part of the Warner family through
our distribution agreement with Ca-
pricorn.”

The label’s active catalog sellers in-
cluded John Anderson, Emmylou
Harris, Conway Twitty, and the For-

ester Sisters. Reeves noted that
Warner Bros.’s country presence
dates back only to 1974 and thus has
a relatively “young catalog” to draw
from.

Travis Tritt’s new “T-R-0-U-B-L-
E” album has been certified gold, as
has his home video package, “It’'s All
About To Change.”

Upcoming Warner and Warner-
distributed product includes albums
from Yoakam, Williams, Beth Nielsen
Chapman, Little Texas, Mark
0’Connor, Take 6, Holly Dunn, Mi-
chael Martin Murphey, and Dan
Seals. There is also a new Travis Tritt
home video in the pipeline called
“Celebration: A Musical Tribute To
The Spirit Of The Disabled American
Veteran.”

The company is preparing a boxed
set to showcase Emmylou Harris’ 20
years with the label, and its Warner
Western division will release six more
albums in 1993.
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HOT GOUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

FOR EK ENDING FEB. 6, 1993
x x| ¢ 8 R x x| ¢ 5 b
285829192 Time ARTIST 2822828 22| e ARTIS
I 33|32(33 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2|32| 2| 25| rropucer sonewrITER) LABEL & NUMBER/OISTRIBUTING LABEL
WHEN MY SHIP COMES IN @ CLINT BLACK
*x*x NO. 1 x % % 51 70 4 J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) (V) RCA 62429
@ 2 5 14 | TOO BUSY BEING IN LOVE 1 weeks at No. 1 & DOUG STONE
D.JOHNSON {(V.SHAW,G .BURR) (V) EPIC 74761 48 56 3 NOBODY WINS & RADNEY FOSTER
TOOK NEART. NO HANDS © RANDY TRAVIS S.FISHELL,R.FOSTER (R.FOSTER K_RICHEY) (V) ARISTA 1-2512
2 ! ! 12| KUErNING T BRUCE RSMITH) (V) WARNER BROS. 18709 9| a4 8 START(';ION‘EQVER BELUES . ¢ JOE DIFFIE
@ ; " 10| CAN 1 TRUST YOU WITH MY HEART © TRAVIS TRITT B.MONTGOMERY,J.SLATE {L_WILLIAMS,S.D.SHAFER) ) (V) EPIC 7479
G.BROWN (T.TRITT.S.HARRIS) (V) WARNER BROS. 18669 43 3] 13 19 ANYWHERE BUT HERE & SAMMY KERSHAW
@ 9 12 12 | IN A WEEK OR TWO @ DIAMOND RIO B.CANNON,N.WILSON (B.CANNON,J.$.SHERRILL,B.DIPIERO} (V) MERCURY B64 316
M.POWELL,T.DUBOIS (J.HOUSE,G.BURR) (V) ARISTA 1-2457 44 45 10 CHEAP WHISKEY ¢ MARTINA MCBRIDE
5 5 7 16 | WILD MAN @ RICKY VAN SHELTON P.WORLEY,E SEAY (E.GORDY.JR.,J. RUSHING) (V) RCA 62398
S.BUCKINGHAM (3.LONGACRE R.GILES) (v) COLUMBIA 74731 65 3 MENDING FENCES @ RESTLESS HEART
@ 7 9 12 TAKE IT BACK & REBA MCENTISRE 50 J.LEQ.RESTLESS HEART (A.BYRD,J.ROBINSON) (V) RCA 62419
T.BROWN.R.MCENTIRE (K.JACKSON) (V) MCA 54544
STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) & KATHY MATTEA
7 4 6 19 LIFE'S L:‘ DAQNCE S sEskn ¢ JOHN MlCHAELMA?q’T\ngGSMME&E 49 60 3 B.MAHER (B JONES,B.MCDILL,D.LEE) (V) MERCURY 864 810
D.JOHNSON (A.SHAMBLIN,S SESK
. SOMEBODY PAINTS THE WALL TRACY LAWRENCE
8 3 2 14 | WALKAWAY JOE @ TRISHA YEARWOOD 4 3 19 18 J.STROUD (E.KAHANEK N.LARKIN, T.SMITH,C.BROWDER) ATLANTIC ALBUM CUT
G.FUNDIS (V. MELAMED,G.BARNHILL) (V) MCA 54495
(9)| 13| 16 | 10 | MY STRONGEST WEAKNESS WYNONNA * % * HOT SHOT DEBUT * % »
T.BROWN (N.JUDD,M.REID) (v) CURB 54516/MCA
= LEARNING TO LIVE AGAIN ARTH BROOKS
12 | 14 | 12 | QUEEN OF MEMPHIS « CONFEDERATE RaiLRoaD | |(48)| NEW D> | 1 | LEARNING TO LIVE AGA GARTH BROOKS
B.BECKETT (D.GIBSON,K.LOUVIN) (V) ATLANTIC 87404
| WILL STAND BY YOU & CORBIN/HANNER
LET GO OF THE STONE JOHN ANDERSON (49)| 53 | 50 | 9
@ 15 115 |1 | FSiRoUD.S-ANDERSON (M.D. BARNES.M.T.BARNES) (V) BNA 62410 . T;‘;z‘);':’;;;'S;LO':'%OORZ';';:;‘NZ::;;ORB'N) M(;E%JRRVG?ELE;L(J)MNCEST
St ; . .
@ 14 17 10 P&W&gg&gt‘ss AT A SLﬂ\%LEEOR%ngSe% 0 | 47 3% 7 E.GORDY.JR. (B.YATES,F.DYCUS,K.K PHILLIPS) (V) MCA 54470
(A3)| 16 | 2 | 8 | WHATPART OF NO LORRIE MORGAN ()| 55 | 52 | 9 | BEST MISTAKES | EVER MADE @ RICK VINCENT
R.LANDIS {W.PERRY,G.SMITH) (V) BNA 62414 W.WALDMAN (R.VINCENT) CURS ALBUM CUT
SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS WHAT WERE YOU THINKIN' LITTLE TEXAS
5 J g 17 | Rrewoios (K.BLAZY G BROOKS) S ‘V\’(E;Eg;g?;’;’: 2| 48| B 18 J.STROUD,C.DINAPOLI,D.GRAU (C.DINAPQLI,P.HOWELL,D.O'BRIEN, B.SEALS) (V) WARNER BROS. 18741
19 | 2 ALL THESE YEARS S IN THE BLOOD ® ROB CROSBY
@ s 1 ?;CVT:\:;'G‘?'S hlleIIL:)EER (: gICRA;AIL:)THE DARK :Lgli:"YBlg'é;U’\I 8| 52| 48 ! S.HENDRICKS (M.SANDERS,B.DIPIERO,J. JARRARD) (V) ARISTA 1-2481
171 20 | 8 | JFOWEN,B.DEAN (B.0EAN.T.NICHOLS) (V) SBK 56804/LIBERTY 63 | — | 2 ECOO%':("M'(QOESQ/DEC(VM?K% . A4 Mﬁam&%&%ﬂ%
WANT YOU BAD (AND THAT AIN'T GOOD @ COLLIN RAYE - E — =
AD| 20 | 2 | 10 | LVANTYOUBAD G : () EPIC 74786 55 | 54 | 51 | 7 | GOLDEN YEARS HOLLY DUNN
A ; PASSIONATE KISSES © MARY-CHAPIN CARPENTER H.DUNN,P.WORLEY,E.SEAY (S HOGIN,G.PETERS) WARNER BROS. PROMO SINGLE
JJENNINGS.M.C.CARPENTER (L. WILLIAMS) (V) COLUMBIA 74795 56 57 54 6 IF | COULD STOP LOVIN' YOU @ CURTIS WRIGHT
R 1 17 | DON'T LET OUR LOVE START SLIPPIN' AWAY @ VINCE GILL J.STROUD,LPETERZELL (C.WRIGHT,B.SPENCER R E.ORRALL) LIBERTY ALBUM CUT
T.BROWN (V.GILL,P.WASNER} (V) MCA 54489 @ NEW ) 1 HARD WORKIN' MAN & BROOKS & DUNN
22 | 26 | 13 | JUST ONE NIGHT ¢ MCBRIDE & THE RIDE D.COOK,S.HENDRICKS (R.DUNN) (V) ARISTA 12513
S.GIBSON, T.BROWN (T.MCBRIDE) (C) (V) MCA 54494 58 | 46 | 4 | 12 | CALL HOME © MIKE REID
@ 21 | 27 | 11 | LEAVIN'S BEEN A LONG TIME COMIN’ ¢ SHENANDOAH P.BUNETTA,R.CHUDACOFF (M.REID.T.SEALS) (V) COLUMBIA 74771
R.BYRNE,K.STEGALL (M. MCGUIRE,C.CRAIG,S.DAILEY) (V) RCA 62397 65 2 I'D RATHER MISS YOU @ LITTLE TEXAS
2 18 21 14 CADILLAC RANCH @ CHRIS LEDOUX B 1.STROUD.C.OINAPOLI.D.GRAU (P.HOWELL,D.Q'BRIEN) (V) WARNER BROS. 18668
J.BOWEN,J.CRUTCHFIELD (C.WATERS,C.JONES) (V) LIBERTY 56787 POOR MAN'S ROSE @ STACY DEAN CAMPBELL
@ 2 31 7 ONCE UPON A LIFETIME ALABAMA 60 58 61 7 B.MAHER (S.D.CAMPBELL,B.OWSLEY, ;. SPENCE) (V) COLUMBIA 74803
J.LEO,L.M.LEE, ALABAMA (G.BAKER,F.J.MYERS) (V) RCA 62428 NESOIEE DT —
BOOM! IT WAS OVER # ROBERT ELLIS ORRALL 61 | 56 | 49 | 20 ¢ KAT
7138 |1 s_MARCANTON|0,R.E.(?RVRALL.J.LEO (R.E.ORRALL,B.LLOYD) (V) RCA 62335 : B.MAHER (J.RUSHING L.CORDLE) (V) MERCURY 868 343
WHY BABY WHY & PALOMINO ROAD
@ 8| 3 9 Eé?ﬂq?#Tﬁn'g'v?w;ﬁéyo,{%fwam) MARH MS;Lé/stag b4 | 68 4 C.HOWARD, K FOLLESE, T.MCHUGH {G.JONES D.EDWARDS) LIBERTY PROMO SINGLE
WHER’M | GONNA LIVE? @ BILLY RAY CYRUS
* % * AIRPOWER * * % GEORGE STRAIT 8 | 60 | 62| 17 J.SCAIFE,J.COT‘I’OE(B,R,CVRUS,C,CVRUS) (V) MERCURY 864 502
(26)| 33 | 47 | 6 | HEARTLAND A MY BLUE ANGEL ® AARON TIPPIN
LEROWR (. DORFFLBEITIS) LMCASA563 N 2 £.GORDY,JR. (A.TIPPIN,K. WILLIAMS, P.DOUGLAS) (V) RCA 62430
* % * AIRPOWER * % x 65 | 62 | 63 | 16 | SUSPICIOUS MINDS (FROM "HONEYMOON IN VEGAS") @ DWIGHT YOAKAM
@ | @ 6 LET THAT PONY RUN & PAM TILLIS P.ANDERSON (M.JAMES) (V) EPIC 74753
P WORLEY,E SEAY (G.PETERS) (G (V) ARISTA 1-2506 & | 6l P 8 gvM,,é Ag(b |E E‘A% DOJ,_; m ﬁsN W?_ENEI, y PBEIRAR c/t}(
*x *A|RPOWER ool Sbl\:EBdDY Lvll.(é TH)AT GLEN CAAMPBELL
37 | 43 6 SHRE:G?#(QB‘LB%YN HARDIN ¢ MARK %’i&g\&gg 68 | 73 3| TerutcheElD (LBRYANT G.THURMAN) LIBERTY ALBUM CUT
i HE WOULD BE SIXTEEN & MICHELLE WRIGHT
29 11 8 18 Is._gé{q%rxggggglex(EDBFE;MMER.M.RED) @ LEE 381;;’?5{\!5% 68 5 46 15 S.BOGARD(,':.GILESS(;.COLUCCI.C,BLACK,A.ROBERTS) (V) ARISTA 12480
" TRUE CONFESSIONS € JOY WHITE
301 25| 18] 16 E?TEG?\L?&IAL&“SENBR‘}KI\#S‘)“ LR AL 2 A AL(':/\,’\ARJ@T%T_SZS%’! 69 | — | 2 | B.CHANCEY.PWORLEY (KOSTASM STUAR) (V) COLUMBIA 74845
NOBODY LOVES YOU WHEN YOU'RE FREE & THE REMINGTONS
31 26 11 20 igsergolfoosx,%oomv (H.KETCHUM,G.BURR) A HAI@)}%%EE*;}ZJM NEW ) 1 L.M.LEE (R.MAINEGRA,R.YANCEY,J.GRIFFIN) (V) BNA 62431
@ 45 | 59 4 IT'S A LITTLE TOO LATE & TANYA TUCKER 1| n 75 3 IDLE HANDS & TIM RYAN
J.CRUTCHFIELD (P.TERRY,R.MURRAH) LIBERTY ALBUM CUT R.LANDIS {(R.NIELSEN) (V) BNA 62413
| CROSS MY HEART ¢ GEORGE STRAIT
38 | 30 | 29 | 19 | 1 6RoWNG.STRAIT (5.DORFF.EKAD (V) MCA 54478 72 1 66 | 65 | 20 %’;’&m&%ﬁ%mse& IMETTEEET) N CUNT?V’;‘S?EE%ESEZ
BURN ONE DOWN CLINT BLACK
Sl B B I J.STROUD,C.BLACKO(C,BLACK.H.NICHOLAS.F.MILLER) (V) RCA 62337 @ NEW ) 1 IgfgégrlJEE%éM,gEPJ/IC':sE),wALL A'}C\)’\AR{?T??_SZ?”
E THE CRADLE OF LOVE @ DEBORAH ALLEN . e :
@) 0 | w0 | 1 | SRS Tt iaR = OF LOVE som s chmiacins || 4 | 67 [ o [ 6 | THOSHIPS THAT PASSRD IN THE MOONLIGHT o e e T
'S NOT CRYIN’ ANYMORE BILLY RAY CYRUS - — -
42 57 4 JS_Q:EIFE,J.COTTON (B.R.CYRUS.T.SHELTON,B.CANNON) (C) MERCURY 864 778 15 70 67 15 STANDING ON THE PROMISES LIONEL CARTWRIGHT
E 13 | BIG HEART © GIBSON/MILLER BAND 8.BECKETT (L.CARTWRIGHT A SHAMBLIN) (V) MCA 54514
D.JOHNSON (D.GIBSON.B.MILLER,F WELLER) (©) (V) EPIC 74739 O e ) i detect N s week dless of chart movement. A et 1o thos S5 which
racks snowing an increase In detections over the previous week, regardless of chart movement. Airpower awarded to € records whi
38 32 32 20 Tég&gﬁégsgm%RmeéRHURRICANE M Tl}ut@%'{{,%’égg attain 1500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavallable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. ( V) Vinyl single
39 35 34 20 JI,Pgo.th,‘MﬁE?,l/;’LRAg\vM/geryr\?U%QERR:}M'\,V?;QAIE‘Q)IHV) .(\ﬁlﬁg?é%é availability. (X) CD maxi-single availability. © 1993, Billboard/BPl Communications.
1 2 2 6 NO ONE ELSE ON EARTH & WYNONNA 4 LORD HAVE MERCY ON THE WORKING MAN @ TRAVIS TRITT
T.BROWN (S.LORBER,S.HARRIS.J.COLUCC)) CURB G.BROWN (KOSTAS} WARNER BROS.
J ACHY BREAKY HEART @ BILLY RAY CYRUS
2 l 1 4 Eiggxﬁﬁi&ﬁ?,é.'ég&f MOON IS CRYIN & VARK COLLIE 15 15 16 | 25 | |SCAIFE.J.COTTON (D.VON TRESS) MERCURY
L 4 | FEEL LUCKY @ MARY-CHAPIN CARPENTER
3 — | — 1 's'%gowczsfglcjgo?( (D.COOK,K.BROOKS) BRODKS & DL{NT,: 16 16 7 17 | ) JENNINGS 14.C.CARPENTER (M.C.CARPENTER.D.SCHLITZ) ‘ COLEI(’)\‘LUMBIA
IN THIS LIFE RAYE
4 3 3 3 &&L%t‘s (MI'.ESHAPIRO,G.BURR) @ LORRIE MOR%/?J: 17 14 1 8 &FU?EIS,JQSBZSE(EA\}REESID,A.SHAMBLIN) — BL;ZE
. ® BROOKS & DUNN E TELL OUR
5 ! 6 18 SB.SEJDgﬁ:ggE!yOOBI(%?S&II\IEKERSLEY (R.DUNN) ARISTA i 18 15 14 i»:fr(::lé%%'-‘\“ (C.BLACK,H.NICHOLAS) T BOGGLTEQ
4 | 5 | 6 | SeraoiDaNDIASON ANDERSON & JOHN ANDERSRA DR N LS LEGHEN B00GUSS (D SIDER L ) B
T HADN'T BEEN YOU @ BILLY DEAN 2
! 5 4 4 :fHO"V‘VE\EST.SHAPIRO (T.SHAPIRO,R.HELLARD) SBK Ay 0 | 12 | srownw.GiL)Biarvs) ~ OMCA
8 8 ! 5 SH%KEJ?E sAle((;cAEA;?rEoERD) ¢ PAM L';L,SLTIE A |0 — | 2B :gyn%g(!? IKA?MIIJSER (M.MILLER) SAWYER BRCUWR’;
P.WORLEY,E.SEAY (C. ;
9 6 | — | 2 | MR i.Brcson,s.LemARE) & RESTLESS A 2| | 2] 8] Sk (EB'E'}:LN""I‘)D'SANDERS’ ¢ e s
P Y = ALAN JACKSON 23 | — | — g COULD'VE BEEN ME @ BILLY RAY CYRUS
10 | 10 9 g EOVESISOTHOLDIONVOU J.SCAIFE.J COTTON (R.NIELSEN.M.POWELL) MERCURY
S.HENDRICKS,S.STEGALL (K.STEGALL.C.CHAMBERLAIN! ARISTA BILLY THE KID P STIE T
3 | g | IF1DIDN'THAVE YOU @ RANDY TRAVIS W | — | — | B | ciowarn1sHapro m.oean eSO SBK
1 9 K.LEHNING (S.EWING,M.D.BARNES) WARNER BROS. SESUERONANA T e
12|12 13 6 JUST CALL ME LONESOME ® RADNEY FOSTER 25 | 21 | 24 | 12 | GRECKETT (D.B.MAYOL).D.HICKS) il
S.FISHELL,R.FOSTER (R FOSTER.G.DUCAS) ARISTA
BUBBA SHOT THE JUKE BOX MARK CHESNUTT ® Videoclip avaitability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 11 10 b M.WRIGHT (D.LINDE) MCA below the top 20. Commercial availability is not indicated on the recurrent chart.
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Country

Crutchfield Is Back On Top At MCA Music Publishing/N'ville

NASHVILLE—Jerry Crutchfield has
returned to his old post as head of
MCA Music Publishing/Nashville.
Crutchfield was with MCA for more
than 25 years prior to leaving in 1989
to take a vice presidency at Capitol/
Nashville (now Liberty Records). He
recently resigned his post as executive
VP at Liberty.

“I think my going back represents
the new, aggressive stance MCA’s tak-
ing in revitalizing its publishing opera-
tion,” Crutchfield says. When he re-
turns to the office full-time in mid-
February, Crutchfield says he will be-
gin looking for aecquisitions and the
signing of some “real blue-chip writers
to supplement the existing roster.”

Additionally, he notes, “We will be
critiquing the staff and bolstering our
muscle a little bit.”

Crutchfield confirms that Stephen

Day, who has been running the com-
pany, will stay on as VP/GM.

Although Crutehfield stops short of
saying he “monitored” MCA activity
while he was at Liberty, he does admit
he has been “aware of the way things
have gone—and right now, they’re not
doing too badly.” He alludes to the
company’s recent hits for Randy Tra-
vis (*“Look Heart, No Hands”) and
Doug Stone (“Too Busy Being In
Love”).

Crutehfield, who produces Liberty
artists Tanya Tucker and Chris Le-
Doux, says it was his decision to leave
Liberty. “During the past several
months, I'd had some serious dialog
with other record labels. I was also en-
tertaining one of several proposals for
a joint-venture publishing company. I
was very glad that I had those options.
It was only in the latter stages of deci-

COUNTRY

v i Aok Aok

™

by Lynn Shults

REACHING NO. 1 FOR the third time is Doug Stone with “Too Busy Being
In Love” (2-1). Stone debuted in March 1990 with “I'd Be Better Off In A
Pine Box,” peaking at No. 4. He has now charted nine consecutive singles in-
side the top 10. The track is the second single from his “From The Heart”
album and was co-written by Victoria Shaw and Gary Burr and produced
by Doug Johnson.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “When My Ship Comes In” (5140) by Clint Black. Also showing strong
gains are “Learning To Live Again” (debut-48) by Garth Brooks; “It’s A Lit-
tle Too Late” (45-32) by Tanya Tucker; “Heartland” (33-26) by George Strait;
“In A Week Or Two” (94) by Diamond Rio; “Let That Pony Run” (34-27)
by Pam Tillis; “Hard Workin’ Man” (debut-57) by Brooks & Dunn; “She’s
Not Cryin’ Anymore” (42-36) by Billy Ray Cyrus; “Ol’ Country” (37-28) by
Mark Chesnutt; and “Nobody Wins” (48-41) by Radney Foster.

NEW ARTISTS CONTINUE to make strides on the Top Country Albums
chart. In a week where sales were continuing to spiral downward, two albums
were showing gains. “Life’s A Dance” (36-25) by John Michael Montgomery
and “Mark Collie” (50-43). Other albums holding their own against the typical
January slowdown are “Big Iron Horses” (34-28) by Restless Heart; “Confed-
erate Railroad” (42-36); and “Cafe On The Corner” (38-34) by Sawyer
Brown.

“Some Gave All” by Billy Ray Cyrus not only held on to the No. 1 position,
but also increased its lead, by 12%, over “The Chase” (2-2), by Garth Brooks.
What makes the situation so interesting is that both have single tracks that
will be fighting their way up the charts. Billboard’s Hot Country Singles &
§ Tracks chart will be telling you what is happening at radio while the Top Coun-
try Albums chart will be tabulating consumer purchases.

WORD OF MOUTH: It is amazing how fast a buzz can spread when the
song is right. The latest example is the release of “Romeo,” by Dolly Parton.
“Romeo” is an event record. It features Parton, along with Mary-Chapin Car-
penter, Kathy Mattea, Pam Tillis, Tanya Tucker, and Billy Ray Cyrus. The
track was rush-released to radio this past week, two weeks in front of its orig-
inally scheduled Feb. 8 release date. The accompanying video is scheduled to
premiere Feb. 17 on Cyrus’ ABC-TV special. Parton’s album, “Dancing With
The Moon,” will be released Feb 23. In releasing the track to radio stations
early, three weeks in front of the video, Sony is going against the grain of
what has become an accepted industry practice of obtaining video exposure
first—“Romeo” will be exclusively entrusted to radio’s PDs, MDs, and consult-
ants for three weeks. With its tongue-in-cheek gender humor, the track could
also prove to be a political football. One play on WSIX Nashville generated
phone calls, some negative, says station PD Doug Baker. “It’s a fun thing,
it’s unique,” he says. “Up until the last few years artists couldn’t have done
something like this. This record will be the target of a lot of research.” Mean-
while, we'll just have to wait to see the video.

sion-making that I was contacted by
MCA.”

The new job, he says, will enable him
to continue to produce his current Lib-
erty acts, plus take on new ones from
other labels. “It really enhances my
overall effectiveness at MCA Music.”

On the matter of acquisitions,
Crutchfield concedes that there are
few major independents in Nashville
left to buy. “But there are certainly
some budding situations on the hori-

zon,” he asserts, “and I intend to take
a very close look at that within the next
few weeks. When you have a period of
acquisition like we've gone through in
the last seven or eight years, when ev-
erything gets bought up, then it be-
comes more fertile ground for [new] in-
dependent operations.”

Crutchfield explains that he will
likely prune as well as add to MCA'’s
writing staff. “I don’t want to plant any
negative seeds with anybody, but the

reality is that we will have to assess
and evaluate what’s going on right now.
It’s a foregone conclusion that we are
going to be looking for suecessful writ-
ers who feel that an association with
MCA Music will be in their best inter-
est.”

Currently, MCA has 12 staff writers,
including Gary Burr, Russell Smith (of
the new MCA Records group, Run
C&W), and Dan Truman (of Arista’s

Diamond Rio).

EDWARD MORRIS
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43

51
37

24
54

34
2

58

44

12
55

57
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68
25
33
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59
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39

53
32
17
49
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48
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41

28
23

18
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TITLE {Publisher

ALL THESE YEARS (Beginner, ASCAP) WBM
ANYWHERE BUT HERE (Pri, ASCAP/Buddy Cannon,
ASCAP/Little Big Town, BMI/American Made, BMI/Brand
New Town, BMI/0Id Wolf, BMI/Music Corp. Of America,
BMI) WBM/HL

BEST MISTAKES | EVER MADE {Longitude. BMI/Mike
Curb, BMI) WBM

BIG HEART (Nocturnal Echpse, BMi/Union County, BMI/
BrahmSongs & Careers-BMG, BM{/Young World, BMI)
HL

Licensing Org.} Sheet Music Dist

BOOM! IT WAS OVER (EMI April, ASCAP/JKids, ASCAP/
EMI Blackwood, BMI/Okay Then, BMI) WBM

BORN TO LOVE YOU (BMG, ASCAP/udy Judy Judy,
ASCAP/Sony Tree, BMI)

BURN ONE DOWN (Not Listed) CPP

CADILLAC RANCH (Great Cumberland. BMI/Diamond
Struck, BMI) CPP

CALL HOME (BMG, ASCAP/WB, ASCAP/Two Sons.
ASCAP) HL/WBM

CAN | TRUST YOU WITH MY HEART (Sony Tree. BMI/
Post Oak, BMI/Edisto Sound. BMI) HL

CHEAP WHISKEY (Sony Tree, BMI/Paulding County,
BMI/Polygram, ASCAP/Amanda-Lin, ASCAP) HL

DON'T LET OUR LOVE START SLIPPIN' AWAY (Benefit.
BMI/Foreshadow, BMI/Uncle Pete, BMI) CLM/WBM
DRIVE SOUTH (Lillybilly, BMI/Bug, BMD)

GOLDEN YEARS {Sony Tree, BMI/Gold Line, ASCAP) HL/
WBM

HARD WORKIN' MAN {Sony Tree, BMI)

HEARTLAND (Warner-Tamerlane, ASCAP/Nocturnal
Eclipse, BMI/WB, ASCAP/John Bettis, ASCAP)

HE WOULD BE SIXTEEN (EMI Apnl, ASCAP/Heartland
Express, ASCAP/Five Bar-B, ASCAP/Sony Cross Keys,
ASCAP/My Lady, ASCAP/Walmik, ASCAP} HL/WBM
HIGH ON A MOUNTAIN TOP (Midstream, BMI)

| CROSS MY HEART (Warner-Elektra-Asylum. BMI/
Dorff, BMI/Zena, ASCAP} WBM/CPP

IDLE HANDS (Englishtown, BMI)

1 DON'T NEED YOUR ROCKIN' CHAIR (16 Stars, BMI/
Warner, SESAC/Noreale, SESAC/Dyinda Jam, SESAC/
Texas Wedge, ASCAP) HL/WBM

I'D RATHER MISS YOU (Square West, ASCAP/Howlin'
Hits, ASCAP)

IF | COULD STOP LOVIN' YOU (Dawid 'N' Will, ASCAP/
WB, ASCAP/Two Sons, ASCAP/BMG. ASCAP/Z Kids.
ASCAP) WBM/HL

I'M IN A HURRY (AND DON'T KNOW WHY) (Murrah,
BMI/VanWarmer, ASCAP) CPP

IN A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/
Gary Burr, ASCAP/Sony Tree, BMI) HL

IN THE BLOOD (MCA, ASCAP/Little Big Town, BMI/
American Made, BMI/Alabama Band, ASCAP} HL/WBM
IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
August, ASCAP/Murrah, BMI)

| WANT YOU BAD (AND THAT AIN'T GOOD) (Harlan
Howard, BMi/Tree, BMI) HL

1 WILL STAND BY YOU (Famous, ASCAP/Bob Corbin,
ASCAP) CPP

JUST ONE NIGHT (Songs Ot PolyGram, BMI/Songs Of
McBride, BMI) HL

LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/
Beartooth, BMI/Don Schlitz, ASCAP/Almo, ASCAP)
LEAVIN'S BEEN A LONG TIME COMIN' (Shenandoah’s,
ASCAP/Ark, ASCAP/judy Judy Judy. ASCAP/Four Of A
Kind, BMI) HL

LET GO OF THE STONE (lrving, BMI/Hardtoscratch,
BMI/WB, ASCAP/Two Sons, ASCAP) WBM/CPP

LET THAT PONY RUN (Sony Cross Keys, ASCAP) HL
LIFE'S A DANCE (Hayes Street, ASCAP/AImo, ASCAP/
Love This Town, ASCAP) WBM/CPP

LONESOME STANDARD TIME (EMI April, ASCAP/The
0ld Professor's Music, ASCAP/BMG Songs, ASCAP/
Mighty Chord, ASCAP) WBM/HL

LOOK HEART, NO HANDS (MCA. ASCAP) HL

LOVE WITHOUT MERCY (Polygram, ASCAP/Lodge Hall,
ASCAP/BMG, ASCAP) HL

MENDING FENCES (WB, ASCAP)

MY BLUE ANGEL (Acuff-Rose, BMI/Sony Cross Keys,
ASCAP/BMG Songs, ASCAP/Mickey Hiter, ASCAP)

MY STRONGEST WEAKNESS (Kentucky Sweetheart,
BMI/AImo, ASCAP/Brio Blues, ASCAP) CPP

NOBODY LOVES YOU WHEN YOU'RE FREE (Maypop,
BMI/Wildcountry, BMI/Careers-BMG, BMI/Rita’s Cloud
Nine, BMI)

NOBODY WINS (Polygram, ASCAP/St. Julien, ASCAP/
Mighty Nice, BMI)

OL' COUNTRY (EMI April, ASCAP/K-Mark, ASCAP) WBM
ONCE UPON A LIFETIME (Zomba, ASCAP/Dixie Stars,
ASCAP) HL/CPP

PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman,
BMI/Warner-Tamerlane, BMI) CLM/WBM

POOR MAN'S ROSE {(Sony Tree, BMI/Coupe Oeville,
BMI/Sony Songs, BMI) HL

QUEEN OF MEMPHIS {Nocturnal Eclipse, BMI/Union
County, BMI/Tillis, BMI)

35
30

36
67
47
14
46

15

42

31
65

ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz. BMI/
Posey. BMI}
SHE'S GOT THE RHYTHM (AND 1 GOT THE BLUES)

D e

(Mattie Ruth, ASCAP/Severth Son, ASCAP/Sometimes 16
You Win, ASCAP/AIl Nations, ASCAP) WBM

SHE'S NOT CRYIN' ANYMORE (Pri Songs. BMI/Sty Dog, 14
BMI/Pri, ASCAP/Buddy Cannon, ASCAP} HL
SOMEBODY LIKE THAT  (Stonebrook.
Meadowgreen, ASCAP)

SOMEBDDY PAINTS THE WALL (Lust-4-Fun, ASCAP/

Zomba, ASCAP/Joyna, ASCAP/Noted, ASCAP) CPP 66
SOMEWHERE OTHER THAN THE NIGHT (Sophie’s

Choice, BMI/Majar Bob, ASCAP/No Fences, ASCAP) CPP 13
STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) 52
(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger

Bob, ASCAP/Songs Of PolyGram, BMI) 40
STANDING ON THE PROMISES (Warner-Tamerlane, 63
BMI/Long Run, BMI/Aimo, ASCAP/Hayes Street, ASCAP/

SESAC/ 38
8

Allen Shumblin, ASCAP) WBM/CPP 12
STARTIN' OVER BLUES (Acutf-Rose, BMI) CPP

SURE LOVE (Foreshadow, BMI/Songs Of PolyGram, 62
BMI/MCA, ASCAP/Gary Burr, ASCAP) CLM/HL 5

SUSPICIOUS MINDS (FROM HONEYMOON IN YEGAS)
{Screen Gems-EMI, BMI) WBM

TAKE IT BACK (Fever Pitch, BMI)

TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
Seventh Son, ASCAP)

TOO BUSY BEING IN LOVE {Gary Morris, ASCAP/MCA,
ASCAP/Gary Burr, ASCAP) HL

TRUE CONFESSIONS (Songs Of PolyGram. BMI/Hank's
Cadillac, BMI)

TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood,
BMI/Coburn, BMI) HL

TWO SHIPS THAT PASSED IN THE MOONLIGHT
{Careers, BMI) HL

TWO SPARROWS IN A HURRICANE (Murrah. BMI) CPP
WALKAWAY JOE (Warner-Tamerlane, BMI/Warner-
Refuge. BMI/Patrick Joseph, BMI) WBM

WHAT KIND OF MAN (Golden Reed. ASCAP/Little
General, BMI/Clanon, BMP

WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI) CPP
WHAT WERE YOU THINKIN' (Square West, ASCAP/
Howlin' Hits, ASCAP) CPP

WHEN MY SHIP COMES IN (Howlin' Hits, ASCAP)
WHER'M | GONNA LIVE? (Pri, BMI/Sly Dog. BMI/Pr.
ASCAP/Music Express, ASCAP) HL

WHO NEEDS IT (Movieville, BMI/Careers-BMG, BMI/
Monk Family, BMI) HL

WHY BABY WHY (Trio. BMI/Fort Knox, BMI) HL

WILD MAN (WB., ASCAP/Long Acre, SESAC/Great
Cumberland, BMI/Diamond Struck, BMI/Patenrick, BMI)
WBM/CPP

&
Marnielt

Residence
Inn

NASHVILLE - AIRPORT

WE’RE

THEY’RE NOT

We've got a

$59.00

rate for CRS Registrants!

e All Suites with fully equipped kitchens

and fireplaces

e Complimentary breakfast

e Free airport transport
¢ 3 miles to Opryland

FOR RESERVATIONS, CALL:

615-889-8600
Code CRS

HOT!

HOT
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Billboard.

FOR WEEK ENDING FEB. 6, 1993

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY SoundScan
T1HIL
™

= =
I z % z
slalg|é = sl z|g|d =
w
1228 AN g
2| 5| £ | ¢ | ARTIST TITLE | = @ | 5| £ | €| ARTIST TITLE | =
= < ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 3 ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* %k % NO. 1 *x x % 40 | 39 | 34 | 17 | PAM TILLIS ARiSTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL | 23
1 1 2 36 BILLY RAY CYRLIS A ® MERCURY 510635* (9.98 EQ/13.98) 20 weeks at No. 1 SOME GAVE ALL 1 a1 37 38 147 | DOUG STONE @ €pic 45303+/50n (5.98 EQ/5.98) DOUG STONE 12
! ! |
O L (T THE CHASE 42 | 40 | 35 | 63 | SAMMY KERSHAW ® wercURY 510161+ (.98 £w13.958) DON'T GO NEAR THE WATER | 17
g . ! CALL 3 1
SO N e e R AR 50 | 72 | 3 | MARK COLLIE mca 10658+ (5.0815.98) MARK COLLIE | 43
4 4 4 19 | GEORGE STRAIT A MCA 10651* (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3 4 | 48 | 45 | 23 | MARTY STUART mon 10596+ 0.9813.98) T s T
5 | 5 | 5 | 76 | BROOKS & DUNN A 2 arisTa 18658* (9.98/13.98) BRAND NEW MAN | 3 —
i o 45 | 45 | 43 | 87 | TRAVIS TRITT A2 warner oros. 26589° 0.9813.98  IT'S ALL ABOUT TO CHANGE | 2
6 9 12 43 | WYNONNA A 2 CURB 10529*/MCA {10.98/15.98) WYNONNA 1
46 47 49 82 TRISHA YEARWOOD A McA 10297+ (9.98/15.98) TRISHA YEARWOOD 2
1 10 11 | 124 | GARTH BROOKS A ° LiBERTY 93866* (9.98/13.98) NO FENCES 1
Ly 43 44 61 TRACY LAWRENCE @ ATLANTIC 82326*/AG (9.98/13.98) STICKS AND STONES 10
8 7 7 21 VINCE GILL A mCA 10630* (10.98/15.98) I STILL BELIEVE IN YOU 3
48 16 47 8/ DIAMOND RIO @ ARiSTA 8673* (9.98/13.98) DIAMOND RIO 13
9 11 9 72 | GARTH BROOKS A ® LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1 . o =
9 48 SUZY BOGGUSS @ LIBERTY 95847+ (9.98/13.98) ACES 15
0| 8 | 6 | 16 | ALANJACKSONA = A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 6
RN AREE A 50 | 49 | 48 | 93 | LORRIE MORGAN A RcA 30210* (9.98/13.98) SOMETHING INRED | 8
ALVIN & THE CHIPMUNKS @ s
1|6 | 10| 17 | Cipmunk 53006%S0NY (9.98 EQ13.98) CHIPMUNKS IN LOW PLACES | 6 (B1)| 55 | 59 | 76 | HAL KETCHUM @ curs 77450+ (9.9813.58) PAST THE POINT OF RESCUE | 6
12 13 13 50 | JOHN ANDERSON A BNA 61029* (9.98/13.98) SEMINOLE WIND 10 52 52 57 18 HAL KETCHUM CURB 77581* (5.98/13.98) SURE LOVE 36
MARY-CHAPIN CARPENTER A
B 151200} 30 | 0 haa aass1sony (6,98 EQ/13.98) COME ON COMEON | 6 53 | 60 | 63 | 39 | MCBRIDE & THE RIDE wmcA 10540 (9.98/13.98) SACRED GROUND | 27
14 | 14 | 14 | 21 | TRISHA YEARWOOD @ mcA 10641+ (9.98/15.98) HEARTS IN ARMOR | 12 54 | 58 | 62 | 16 | KATHY MATTEA MERCURY 512567+ (9.98 EQ/13.98) LONESOME STANDARD TIME | 43
15 | 16 | 16 | 16 | TANYA TUCKER @ LIBERTY 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF | 12 55 | 51 | 51 | 98 | VINCE GILL A MCA 10140 (9.98/15.98) POCKET FULL OF GOLD | 5
16 | 18 | 19 | 24 | ALABAMA @ RcA66044* (9.98/15.98) AMERICAN PRIDE | 11 5 | 57 | 58 | 116 | DWIGHT YOAKAM @ RepRise 26304+ WARNER BROS. (9.98/13.98) IF THERE WAS A WAY | 7
17 19 17 | 195 | GARTH BROOKS A 3 LIBERTY 90897* (9.98/13.98) GARTH BROOKS 2 57 56 56 | 233 | THE JUDDS A 2 curs 8318 /RcA (9.98/15.98) GREATEST HITS 1
L I Ui SRR 58 | 53 | 52 | 12 | VARIOUS ARTISTS ket 6063 (7.9812.98) TODAY'S HOT COUNTRY | 50
19 | 21 | 21 | 16 | LORRIE MORGAN BNa 66047" (9.98/13.98) LWL 59 | 61 | 55 | 46 | AARON TIPPIN @ Rca 61129+ (9.98/13.98) READ BETWEEN THE LINES | 6
20 22 22 19 RANDY TRAVIS WARNER BROS. 45045* (10.98/15.98) GREATEST HITS, VOL. 2 20 60 2 60 82 | TANYA TUCKER A LIBERTY 95562+ (©.98/13.98) WHAT DO | DO WITH ME 6
21 23 25 23 | SOUNDTRACK @ £PiC SOUNDTRAX 52845%/SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4 61 59 53 29 | HANK W||_L|AMSQV8)JR' & HANK WILLIAMS THE BEST OF HANK & HANK m
CURB 77552* (6.98/9.
22 26 31 26 | CHRIS LEDOUX LIBERTY 98818+ (9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 9 62 68 & 68 | ALABAMA @ ron 61000+ 5.915.98) e e T 10
23 12 8 22 | GARTH BROOKS A 2 (IBERTY 98742 (9.98/15.98) BEYOND THE SEASON 2 6 o P 5 | coLLin RAYE_. e 47968t (0 98 £ 12 981 IR -
| * B B
24 20 18 28 | CLINT BLACK A RCA 66003* (10.98/15.98) THE HARD WAY 2 . o 75 | 113 | MARY-CHAPIN CARPENTER ® .
m * SHOOTING STRAIGHT IN THE DARK
@ 36 | 42 11 | JOHN MICHAEL MONTGOMERY ATLANTIC 82420%/AG (9.98/15.98) LIFE'S A DANCE 25 COLUMBIA 46077*/SONY (8.98 EQ/13.98)
26 29 32 24 | DOUG STONE EPIC 52436*/SONY (9.98 EQ/13.98) FROM THE HEART 19 65 65 64 | 151 | ALAN JACKSON A ARISTA 8623 (8.99/13.99) HERE IN THE REAL WORLD 4
27 | 2 | 28 | 13 | DIAMOND RO arista 18656+ 0.58113.98) CLOSE TO THE EDGE | 24 66 | 66 | 70 | 35 | MICHELLE WRIGHT aRisTA 18685° (9.98/13.98) NOW & THEN | 20
3 | 37 15 | RESTLESS HEART Rrca 66049 (9.98/15.98) BIG IRON HORSES 28 67 0| — 5 LEE ROY PARNELL ARISTA 18684 (9.98/13.98) LOVE WITHOUT MERCY 67
29 | 27 | 30 | 24 | RICKY VAN SHELTON @ COLUMBIA 52753+/50NY (10.98 £¥15,98) GREATEST HITS PLUS | 9 REENTRY | 11 | RRDONEYFOSTER DELRIO, TX 1959 | 50
30 25 24 13 GEORGE JONES MCA 10652~ (9.98/15.98) WALLS CAN FALL 24 69 72 68 | 124 | REBA MCENTIRE A MCA 10016 (9.98/15.98) RUMOR HAS IT 2
3 28 26 89 ALAN JACKSON A 2 ARISTA 8681+ (9.98/13.98) DON'T ROCK THE JUKEBOX 2 10 73 | — | 48 | SAWYER BROWN cuRB 95624* (9.98/13.98) DIRT ROAD 12
32 | 30 | 29 | 69 | REBA MCENTIRE A 2 MCA 10400* (10.98/16.98) FOR MY BROKEN HEART 3 71 | 67 | 61 | 40 | VINCE GILL Rca 61130 (7.98/11.98) | NEVER KNEW LONELY | 47
33 32 36 22 | COLLIN RAYE EPIC 48983*/SONY (9.98 EQ/13.98) IN THIS LIFE 10 @ MARTINA MCBRIDE |
38 | 40 | 22 | SAWYER BROWN curs 77574+ 9.9813.98) CAFE ON THE CORNER | 34 RERIRY | % | son oo o surss) THE TIME HAS COME | 9
—— 73 | 71 | 67 | 150 | TRAVIS TRITT A wARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3
3 3 39 43 | MARK CHESNUTT MmCA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9 = 7 % | LTTLE TEXAS FRST TIME FOR EVERYTAING B
— WARNER BROS. 26820* (9.98/13.98)
42 | 46 | 39 | CONFEDERATE RAILROAD CONFEDERATE RAILROAD | 36 CLINT s
= (79)| Re-ENTRY | 194 BLACK A - KILLIN' TIME | 1
37 | 35 | 33 | 70 | BILLY DEAN Sk 96728*LIBERTY (9.98/13.98) BILLY DEAN | 22 Bt s
(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
38 |3 a 19 | RANDY TRAVIS @ wARNER BROS. 45044 (10.98/15.98) GREATEST HITS, VOL. 1 14 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and
19 41 4 16 SUZY BOGGUSS LIBERTY 98585+ (9.98/15.98) VOICES IN THE WIND 31 CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all

other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

Bilboord. Top Gountry Gatalog A

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

h“ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
™  FOR WEEK ENDING FEBRUARY 6, 1993 100N

0¥ |5 éé e e ég

Fg g £ IL'\A':!LI ELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE :3 = g S 3
1 1 PATSY CLINE A * mMcA 12(4.98/10.98) 87 weeks at No. 1 GREATEST HITS | 90 14 18 | ALABAMA A 3 Rca 7170 (9.98/13.98) GREATEST HITS | 89
2 2 THE CHARLIE DANIELS BAND A EPic 38795*/SONY (7.98 EQ/11.98) A DECADE OF HITS | 90 15 16 | GEORGE STRAIT A McCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY | 67
3 5 RAY STEVENS @ MCA 5918+ (4.98/11.98) GREATEST HITS | 35 16 19 | ANNE MURRAY A LIBERTY 46058* (7.98/12.98) GREATEST HITS | 89
4 3 PATSY CLINE DELUXE 5050*/1MG (7.98/9.98) 20 GOLD HITS | 61 17 13 | THE JUDDS A CURB 5916/RCA (7.98/12.98) HEARTLAND | 83
5 4 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GiLL | 89 18 14 | REBA MCENTIRE @ mcCA 42134 (4.98/11.98) REBA | 64
6 12 | DOLLY PARTON A RCA4422(7.98/11.98) GREATEST HITS | 73 19 23 | HANK WILLIAMS, JR. A ? CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 77
7 10 | REBA MCENTIRE A MCA 2789 (7.98/12.98) GREATEST HITS | 88 20 | 24 | DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 47
8 9 GEORGE STRAIT A mcCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 90 21 17 | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 51
9 8 GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS | 75 22 | 21 DOLLY PARTON @ coLUMBIA 44384/SONY (5.98 EQ/9.98) WHITE LIMOZEEN 3
10 7 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 79 23 22 | ALABAMA A * Rca 4229 (7.98/11.98) MOUNTAIN MUSIC | 60
11 6 RAY STEVENS curs 77312+ (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 30 24 | — | DAVID ALLAN COE coLumBIA 35627*/SONY (5.98 £Q/9.98) GREATEST HITS 9
12 11 REBA MCENTIRE @ mca 6294 (4.98/11.98) SWEET SIXTEEN 78 25 | — | KENNY ROGERS REPRISE 26711*WARNER BROS. (7.98/11.98) 20 GREAT YEARS 9
13 15 | GEORGE STRAIT A 2 mCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 83 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPi Communications and SoundScan, Inc.
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Billboard.

FOR WEEK ENDING FEBRUARY 6, 1993

Top Gospel Albums.

Artists & Music

5 % Compiled from a national sample of retail store
é 2 g and one-stop sales reports. 7 % L
; %’ 2 ARTIST TITLE 1 ”
EE o~ z LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
1 | 1|15 [ JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403°/SPECTRA 9 weeks at No. WE WALK BY FAITH
2 2 | 29 | DARYL COLEY  sparrOw 1234* WHEN THE MUSIC STOPS
3 | 3 |13 | GEORGIA MASS CHOIR  savoy 7102 I SING BECAUSE I'M HAPPY .
| REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS - .
4 |+ |m WORD 48784*/EPIC MY MIND IS MADE UP by Lisa Collins
5 | 5 | 23| THE ANOINTED PACE SISTERS  SAvOY 14812*/MALACO U KNOW ‘A
MELVIN WILLIAMS MAJOR COUP FOR ATLANTA” is what Mayor
6 6|1 BLACKBERRY 2203301211/SPECTRA IN LIVING COLOR - “LIVE" Maynard Jackson is calling the formal announcement of
7 | 8 | 37 | REV. JAMES MOORE  maLaco 6000 LIVE IN DETROIT plans for Bobby Jones to relocate to that city both the tap-
ing of his popular TV series “Bobby Jones Gospel” and his
8 |11 15| CHICAGO MASS CHOIR LigHT 750769*/spECTRa  HE THAT BELIEVETH biannual “Gospel Explosion.” Atlanta officials have rolled
9 | 15| 5 | REV. CLAY EVANS  savor 7106+/maLaco I'M GOING THROUGH out the red carpet for Jones and project a $13 million boon
L to the local economy from the weeklong event (to be held
10 | 9 |57 ?AEXY L;gmﬁ:&cmCAGo 'NTERDENOM'NAT'ONA gfig Eggb’} T Feb. 9-13 this year). Jones is expecting more than 24,000
11 | 10| 37 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR for the first Atlanta “Explosion. N
BENSON 8535°/A&M FOCUS ON GLORY Those attending the seminars at the Atlanta Civie Cen-
12 | 14| 35 | THE RICHARD SMALLWOOD SINGERS  sarrow 1283  TESTIMONY ter will have the unparalleled opportunity to see and hear
the likes of Hezekiah Walker, O’Landa Draper & the As-
13 |13 | 69 | MISSISSIPPI MASS CHOIR  maiaco 6008 GOD GETS THE GLORY sociates, John . Kee, Milton Brunson, Vickie Winans,

the Gospel Keynotes, the Anointed Pace Sisters, Henry
Porter & the West Coast Center, Darvl Coley, Sandra
Crouch, and James Moore.

Additionally, a “Remember When Night” will feature a
number of gospel pioneers, including the Clara Ward
Singers.

Even though “Bobby Jones Gospel” airs three times
weekly on Black Entertainment Television, and he fre-
quently performs live around the country, Jones also {inds
time to be the driving force behind BET’s “Video Gospel.”

As gospel’s No. 1 TV entity, Jones will flex his muscle
even more this year with plans to launch a third show, com-
bining interviews, talk, and music.

And, if that’s not enough, BET has finallv given Jones

]

the green light to host a Bobby Jones Gospel awards show,
currently set to tape this summer, with an eye toward na-
tional syndication.

lN OBSERVANCE OF African-American History Month,
the Smithsonian National Conference on African-American
Gospel Scholarship will be held Thursday (4) through Sa-
turday (6) in Washington D.C.

In the early "70s, Dr. Bernice Johnson Reagon, founder
and then director of the Smithsonian’s program in Black
American Culture, and Pearl Williams-Jones organized
the nation’s first team of scholars to research and document
those composers who ereated and published classic gospel
musie.

The conference is organized as a report on the current
status of gospel music scholarship and seeks to provide a
forum for the exploration of new areas and questions in re-
search and pedagogy. This year’s conference is dedicated
to the late Pear]l Williams-Jones—who once described gos-
pel music as “a crystallization of the Black aesthetic, a syn-
thesis of West African and Afro-American music, dance, po-
etry, oratory, and drama.”

The Smithsonian Institution Press publication “We’ll Un-
derstand It Better By And By: African-American Pioneer-
ing Gospel Composers” will be officially released during the
three-day confab.

QUICK SHOTS: Billboard’s annual gospel roundup issue
is set for April 3 ... Setting the record straight: Jan, 23
was the recording, not the velease, date of the Mississippi
Mass Choir’s next live recording ... And make way for
Whitney! Whitney Houston’s stirring rendition of “Yes,
Jesus Loves Me” from “The Bodyguard” soundtrack has
become one of the most-added singles to gospel playlists
across the country. But then, if you've heard the song, you
know why.

147115 VARIOUS ARTISTS

REPRISE 26980*/WB HANDEL'S MESSIAH A SOULFUL CELEBRATION
15 | 12 | 47 | THOMAS WHITFIELD  BENSON 2841°/A&M ALIVE & SATISFIED
16 |17 | 13 | CALVIN BERNARD RHONE ccis14161111/specTra IT'S IN THE PRAISE
17 | 18 | 57 | SHIRLEY CAESAR  worp 48785+/epic  HE'S WORKING IT OUT FOR YOU
18 | 16 | 15 | MARVIN WINANS  SELaH 7509°/SPARROW PERFECTING CHURCH
19 | 25 | 21 | REV. ERNEST DAVIS, JR’S WILMINGTON CHESTER MASS CHOIR

| AR 10180 STAND_STILL UNTIL HIS WILL IS CLEAR

20 | 219 RUBY TERRY

MALACO 4455+ “LIVE" WITH THE SOUTHWEST LOUISIANA MASS CHOIR
21 (31| 7 | TM MASS YOUTH CHOIR ™ 2001+ SEND YOUR ANNOINTING
22 2039 WILLIE NEAL JOHNSON & THE NEW KEYNOTES

MALACO 6010 THE COUNTRY BOY GOES HOME
23 | 26|13 REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR

FAITH 1992¢ THERE IS A FOUNTAIN
24 19_‘ 25 | FLORIDA MASS CHOIR  maALACO 6011 NOW, | CAN SEE
25 | 21| 19 | BEAU WILLIAMS  LiGHT 730806*/SPECTRA LOVE

26 | 28 | 35 THE NEW YORK RESTORATION CHOIR

SAVOY 14811/MALACO THANK YOU JESUS
27 | 23| 19 | SANDRA CROUCH  sparrow 1325+ WITH ALL MY HEART
28 3519 MISSISSIPPI CHILDREN'S CHOIR

MALACO 4454°* CHILDREN OF THE KING
29 (27| 21 | VARIOUS ARTISTS  cGl0004+/A&M SALUTE TO THE CARAVANS
30 | 29| 29 | THE JACKSON SOUTHERNAIRES waLaco 6012 LIVE AND ANOINTED
31 [ 24|77 | YOLANDA ADAMS  TRIBUTE 0946%/SPECTRA THROUGH THE STORM

FSZ 34 | 21 | JAMES BIGNON & DELIVERANCE  ar 10181 USE ME

33 | 3321 | BEN TANKARD  TRIBUTE 2000*/SPECTRA KEYS TO LIFE
34 32| 7 | HEAVEN SENT  cai0038+/AaM KEEP LOVE ALIVE
35 |30/ 19 THE GOSPEL MUSIC WORKSHOP OF AMERICA

SAVOY 7105*/MALACO LIVE FROM SALT LAKE CITY
36 |[NEWD | GREATER VICTORY TEMPLE  woRD 53176*/EPIC HOLD ON
37 [RE-ENTRY| REV. PAUL JONES  purt 001 | WON'T COMPLAIN
38 [38] 3 KEITH DOBBINS AND THE RESURECTION MASS CHOIR

TRIBUTE 3643*/SPECTRA FILL ME
39 (NEWD | PH FACTOR  wORD 53175*/EPIC PH FACTOR
40 | 36 | 49 | NICHOLAS  COMMAND/WORD 48786%/EPIC BACK TO BASICS

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A& RIAA certification for sales of 1
million units with each additional miilion indicated by a numeral following the symbol: Al albums available on cassette and CD.

*Asterisk indicates vinyl unavailable. © 1993, Billboard/BPI Communications.
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Talkin' & Talkin'
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About

Dawkins & Dawkins
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BENSON 44

AIRTO181

USE ME

Order Today .

REV. ERNEST DAVIS, JR.

[ o Wilmington Chester Mass Choir

This Billboard charted
hit is a follow-up to
their Stellar Award

Winning Album

"He’s Preparing Me”.

AVAILABLE ON CD. CASS. & VIDEO > |

Former director of |
Georgia Mass Choir & g
delivers back to back

Billboard charted hits

featuring his new choir

"Deliverance”!
« AVAILABLE ON CD & CASSETTE

Manutfactured & Distributed By: ATLANTA INTERNATIONAL RECORD, CO.

. through your Local Distributor
OrCall Us . ..

'S

- STAND STILL-

REV. ERNEST DAVIS, JR'S
§ Wilmington Chester Mass Choir

Stand Stitl (Unail His Will Is Clear)
AIR10180

.at 1-800-669-9669 NAIRD
C——————e

34

wwwW americanradiohistorv com

BILLBOARD FEBRUARY 6, 1993


www.americanradiohistory.com

FOR WEEK ENDING FEBRUARY 6, 1993

Artists & Music 2>

Top Contemporary Christian.
1 & Compiled from a national sample of retal store
< [ 3]3 and one-stop sales reports.
It < | z
£ |s|8
songs under some record executive’s watehful theologi- § § g &’:;TEI‘UMBER B TEGITALCEL L
cal eye. A lot of the things I've written lately don’t fit
into a ‘Christian context.” And the wonderful thing is, * & NO. 1 »
‘Just One Dance’ is selling like mad!” 1 | 1| 9 |D.C. TALK FOREFRONT 3002°/STARSONG 3 weeks at No. 1 FREE AT LAST
“Selling like mad,” of course, is a relative thing. But
Medema routinely moves 10,000-20,000 units with no air- 2 | 2 | 21 | MICHAEL W. SMITH ®  Reunion 0071+/woro  CHANGE YOUR WORLD
play or promotion—just his nonstop touring schedule. 3 | 3 | 29| STEVEN CURTIS CHAPMAN  searrow 1328° GREAT ADVENTURE
by Bob Darden “QOur concerts are going great, we're not in debt any- '
more, and there’s a real sense of freedom about what I 4 | 5| 9 | STEVE GREEN SPARROW 1348+ HYMNS: A PORTRAIT OF CHRIST
K ) _ do,” h(_e says. _“Sure, I would still love_distrlbution by a 5 | 6 | 11| BRYAN DUNCAN  myerH 6953+/WORD MERCY
EN MEDEMA IS TO PIANO what Phil Keaggy is real distribution company, but there isn’t the sense of
to guitar: technical brilliance, coupled with unabashed panic there was before. I'm domg 170 concerts a year, 6 | 7| 7 | TWILA PARIS  STARSONG 8252° HEART THAT KNOWS YOU
passion. It’s that passion, alas, that has kept the blind so I'm working at capacity now.” 7 |14 |17 | WAYNE WATSON  oavserivg 232+ woro HOW TIME FLIES
pianist from a much wider audience. Medema gets pas- Medema says his tours now incorporate the widest va-
sionate about things that make Fundamentalists and riety of venues he’s ever played. Small local churches, 8 | 8 |15| 4 HIM BseNson 2960 THE BASICS OF LIFE
charismatics uncomfortable: hunger, AIDS, justice. corporate gigs, conventions, colleges and high schools
. e . ! ! o MICHAEL ENGLISH AR 104+/sparRROW  MICHAEL ENGLISH
The end result is that one of the finest singers/song- and “little prayeyr breakfasts for Moody Broadcasting” 3 (e L e e
writers/pianists in the industry is once again without ma- are among his stops. Also, Medema’s 1992 performance 10 | 21| 3 | OUT OF THE GRAY  sparrow 1344 SHAPE OF GRACE
jor-label distribution. in support of the Americans of Disability Act, on a TV CARMAN . ADDICTED TO JESUS
No problem. Medema formed his awn Brier Patch Mu-  special for America’s Disability Channel, played in 30 njujes e
sic label and has continued to release musically compel- markets, including New York. “Most of my sales—60% 12 | 12| 97 | AMY GRANT A3  MYRRH 6907*/WORD HEART IN MOTION
ling CDs and cassettes. The latest three releases from to 70%—come from my live appearances although we're
. i - . ! AMY G| 0 HOME FOR CHRISTMAS
Medema are the song-oriented “Just One Dance,” the fi-  building a good mailing list off my newsletter,” Medema 13415 SRR
ery instrumental album “One Good Tune Deserves An-  says. | 14 | 13| 19 | MICHAEL CARD  sParrOW 1321° THE WORD: RECAPTURING
other,” and the young-people-oriented “Kiddin’ Medema, as one of the first artists to write about— S
- o T 3 P AN . A OF MERCY
Around.” All are superb. and later visit—countries like Nicaragua and Haiti, is | 15 | 9 | 29| SUSAN ASHTON _sarow 1327 MGt
“With ‘Just One Dance,’ I wanted to do something T still writing politically aware, lyrically biting songs, | 16 | 16 | 29 | RON KENOLY  inTEGRITY 0aas/sParrow LIFT HIM UP WITH RON KENOLY
had control over,” Medema says. “I didn’t want to have though he’s writing “about a number of typical midlife
to talk to a bunch of instrumentalists and try ta convey themes right now,” he says. “I'm not writing as many | 17 | 20| 29 | WHITE HEART STARSONG 8247 =3 NN
my ideas to them. I wanted it my way. And since I do ‘angry young man, justice’ things—although they're still I 18 | 26| 11 | PETRA  starsone 8266° PETRAPHONICS
better work when I sing to people, we pulled a bunch of very important to me. Mostly they’re about personal re- = )
people into a hall for two nights and I sang the things lationships, about how to deal with a cultur: that’s so 191|112, Ju45ct RAYIBOLTZ  joisoen20547/E7ECTRA HGMENTSIAOR THE hERRT
I've been working on lately. I didn’t have any songs with  radically changing,” he says. “And I'm writing about the | 20 | 24|11 | WHITE CROSS  STARSONG 8249° HIGH GEAR
‘Jesus jargon’ in them. They were about life and people, loss of dreams, disillusionment, and the fact that it 21 VARIOUS ARTISTS
experience and feelings. doesn’t seem like people really do believe much in any- 15 11| ner ALLIANCE 26980*/SPARROW HANDEL'S MESSIAH A SOULFUL. . .
“When it was over we felt like it sounded pretty good  thing anymore, and the fact that we've got to hang on 22 [ 19| 13| NEWSBOYS  starsone e251- NOT ASHAMED
. it also felt good not to have the limitations of writing to hope.’
23 | 33 |335| AMY GRANT A MYRRH 3900*/WORD THE COLLECTION
24 |29 11 JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403°/SPECTRA WE WALK BY FAITH
25 31|57 | PETRA  DAYSPRING 48859*/WORD UNSEEN POWER
26 | 28| 23 | RAY BOLTZ  WORD 52991 SEASONS CHANGE
27 17 | 17 | CARMAN  EVERLAND 9345°/WORD YO KiDS
28 | 22 [119| MICHAEL W. SMITH @  Reunion 0063*/worD GO WEST YOUNG MAN
" " , STEVEN CURTIS CHAPMAN
Mercy” erexssao , - 29 | 34]103| 3\cow 1200 FOR THE SAKE OF THE CALL
The new release by Bryan Duncan, _ = RICH MULLINS
fueled by a 150 OOg fanb d I 30 Re-ENTRY) 2100 Vo072 woro THE WORLD AS BEST | REMEMBER VOL 2
MCIENDY ARi RN \ W ™ 3] |[REENTRY| GEOFF MOORE  FOREFRONT 2935+/BENSON A FRIEND LIKE YOU
relentles; th?ll;rlng,(;'S headed fog b " 32 |NEWD» | IMPERIALS  STARSONG 8259° STIR IT UP
g‘e tOp 2 . boca; 'S . Ch 33 | 36| 19 | CARMAN MINISTRIES  STARSONG 8250° HIGH PRAISES VOLUME 2
ontemporary ristizn art." 34 | 35| 27 | VERN JACKSON 78N 00O1* HIGHER THAN I'VE EVER BEEN
35 [RE-ENTRY| PRAY FOR RAIN  viREO 22027/SPARROW PRAY FOR RAIN
The newsingle
Al 36 132 | 3 | GLEN CAMPBELL  NEw HAVEN 200214°/SPECTRA WINGS OF VICTORY
LOVE I AKE S 37 | 30| 17 | MICHAEL CARD  spaRrow 1296* PROMISE
VARIOUS ARTISTS
/ I I ME s 38 |NEWD | o o 2as7- MASTER PIECES/CLASSIC SONGS MADE NEW
39 [ 37|35 | JON GIBSON  FRONTLINE 9285° FOREVER FRIENDS
Already #1 at A/C and THR 40 |40 | 21 | DARYL COLEY  searrow 1234° WHEN THE MUSIC STOPS

Contemporary Christizn radio.

BRYAN

Solid-state, high-fidelity,
blue-eyed soul.

Now Available On Word/Epic.

Produced by Da

Personal ManagBffient: Ray Ware Artist Mamagement
“Epic” Reg. US. Pat. & Tm. Off. Marca R=gistrada.

£= is a trademark of S50 v Music Entgrta\mcm Inz./

© 1993 Word, lncorpormd

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums availabte on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1993, Billboard/BP! Communications.

Reflection Sound Studios

would like to thank and congratulate

John P. Kee &

New Life Community Choir

for letting us participate in the success of the #1 Gospel Album

“We Walk By Faith”

Charlotte, N.C.
(704) 377-4596
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by John Lannert

RODVEN GOES SOLO: With SonoRodven buying out
TH’s 50% portion of U.S. affiliate TH-Rodven, the Ameri-
can company—as expected—has officially trimmed its
name to Rodven.

“And it’s more than that,” adds José Martinez. “TH in
Venezuela will continue to license product from Rociven in
the U.S,, and Rodven will continue to license product from
TH in Venezuela. It was a very friendly decision.”

Name trimming notwithstanding, Rodven is expanding
everywhere else, opening new offices this year in Mexico,
Argentina, and Chile. A Spain-based operation is being con-
sidered for 1994.

According to Martinez, the Mexican subsidiary—headed
up by former Sony Mexico president Fernando Hernan-
dez—will begin operation April 1. The Argentinian and Chi-
lean branches will be opened later in the year.

“In Mexico,” he says, “Fernando is putting together a
complete staff. In Fernando we have a man with 25 years
in the record industry. He worked with EMI, successfully
opened BMG, was briefly with PolyGram, and then with
Sony. He is well-liked and respected by the industry and
we hope to make this step a successful one in a short period
of time.

“We estimate,” continues Martinez, “we’ll have a distribu-
tion agreement by Feb. 15. Nevertheless, Melody has done
such a good job with [Ricardo] Montaner’s ‘Los Hijos Del
Sol’ that we’re going to continue with them on this record.”

When asked why Rodven has decided to spread its wings
internationally, Martinez replies that “an independent com-
pany like ours—perhaps the biggest independent company
in all of America—needs to have its own representatives so
that we can accommodate our artists. Up to now we have
no complaints about our licensees,” he adds. “But it’s evident
that if we want to develop new artists, it will take us longer
if we don’t have our own people to take command. Rodven |
is a serious company. We have 70% of the Venezuelan mar-
ket, which is something very serious.”

Rodven already owns 10% of the market in Colombia,
where an office was estabished in 1990. Martinez expects to
reach 12%-14% in 1993. He declined to speculate how well
Rodven would do in Mexico, but he is sure which artists he
would prioritize for that market.

“Kiara, Karina, and Los Fantasmas Del Caribe are im-
portant for us,” says Martinez. “There are going to be oth-
ers, as well. And after all, we are going to push strongly our
tropical product in Mexico, where we know there is a strong
market for this music.”

MOTOWN DISCOS? Not in the near future. But Karen
Sherlock, senior VP of Motown Intl, is eyeing a possible
re-entry into the U.S. Latin market. (Remember Motown
Latino?) A lot may depend on the sales performance of a
Spanish-language compilation package Sherlock is assem-
bling with Motown staffer Greta McCall.

“Greta and I got together,” remembers Sherlock, “and I
said before we start putting propositions and proposals to-
gether [for a label], why don’t we work on this album project
together and then from there sit down and evaluate it and
make decisions as far as where we're going to go.”

Included on the record are Spanish-language versions of
Boyz II Men’s “End Of The Road” and Andrew Logan’s
“All Because Of You,” along with entries from Stevie Won-

(Continued on next page)
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TTH-1986 Jossie Esteban y La Patrulla 15
return with their hot merengue beat in
"Seguimos Haciendo Historia". The latest re-
lease from the Puerto Rico-based group
smokes from start to finish. The first single,
"Muchacho Vamos a Beber", continues the
legacy of their past hits such as "El Tigueron”
and "El Moreno”.

a
Top Latin Albums.
&
= < Compiled from a national sample of retail store
é 2 <Z) and one-stop sales reports.
2|y |0
2lx|g
F|o | 3] ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1[(1]29| JONSECADA A JON SECADA sBK 98845/CAPITOL-EMI LATIN
22| 7| ANAGABRIEL THE BEST GLOBO 80871/SONY
349 RICARDO MONTANER LOSHIJOS DEL SOL RODVEN 2995
43|27 CRISTIAN AGUA NUEVA WMELODY 9056/FONOVISA
55|61 LUISMIGUEL ® ROMANCE wEALATINA 75805
6 112|53| ALVARO TORRES NADA SE COMPARA. .. CAPITOLEMI LATIN 42537
7|6 |9 | PAULINARUBIO LA CHICA DORADA CAPITOL-EMILATIN 42750
8 [11]25| CHAYANNE PROVOCAME SONY LATIN 80831/SONY
9 (15| 7 | GLORIATREVI ME SIENTO TAN SOLA AROLA 3391/8BMG
10; 8 (37| PANDORA ILEGAL CAPITOL-EMI LATIN 42686
1177 |17| GIPSY KINGS LIVE ELEKTRA 61390
12|10 7 | JOSEJOSE 40Y 20 ARIOLA 3442/BMG
@ |13[19|17| RICHARD CLAYDERMAN AMERICA LATINA... QUALITY 19123/RODVEN
E 141315 JON SECADA OTRO DIA MAS SIN VERTE S8k 80646/CAPITOL-EMI LATIN
15]18 | 11| EDNITA NAZARIO METAMORFOSIS CAPITOL-EMILATIN 42709
16 (21| 5| DANIELA ROMO MIL COLORES CAPITOLEMI LATIN 80767
17|14 {35| MIJARES MARIA BONITA CAPITOLEMI LATIN 42687
18|16 |47 | LOS BUKIS QUIEREME FronoviSa 9040
19| —|[ 3 | ALEXBUENO TERNURAS Jan 80899/SONY
20(20 | 33| JOSE LUIS RODRIGUEZ PIEL DE HOMBRE  SONY LATIN BO746/SONY
21— | 5| BRAULIO ENTREELAMOR Y ELDESEQ SONYLATIN 80866/SONY
22| 9 |29| ANAGABRIEL SILUETA SONYLATIN 80818/SONY
23122| 3 | FRANCO SIMONE EL COMICO BiSCAYNE EUROPA 39501/ WEA LATINA
24{—| 1| MARISELA ADIOS AMOR ARIOLA 3351/BMG
2517 (35| JULIO IGLESIAS CALOR SONY LATIN 80763/SONY
11|35 JERRYRIVERA CUENTA CONMIGO SONY TROPICAL 80776/SONY
2| 2|5| JUANLUISGUERRAY 4.40 AREITO KAREN 3456/BMG
3|—| 5| REYRUIZ REYRUIZ S$ONYTROPICAL 80848/SONY
4 13[9| TONYVEGA APARENTEMENTE RMM 80915/SONY
5 (22|11| LOS SABROSOS DEL MERENGUE SIN FRONTERA wMr. 6076
6| 4|11| GILBERTO SANTAROSA A DOS TIEMPOS... SONY TROPICAL 80895/SONY
7 |123|15| INDIA LLEGO LA INDIA VIA EDDIE PALMIERI  SOHO SOUNDS 80864/SONY
8 |13{17| LINDARONSTADT FRENESI| ELekTRA 61383
9|7 |29 OLGATANON SOLA weaLATINA 77478
g 10| 8 | 5| COCOBAND EL AROLLADOR KkuBANEY 325
5 11/10|19] CANA BRAVA NO ME FALTES NUNCA PLATANO 5002
~_[12| 6 |25| OSCARD'LEON EL REY DE LOS SONEROS soNERO 80823/SONY
5 13|18 (31| FRANKIE RUIZ MILIBERTAD RODVEN 2946
== 14| 5 [19| KID POWER POSSE LOS NENES DE LA MEDICINA PRIME 3399/8MG
% 15| — (13| RUBEN BLADES AMORY CONTROL SONY TROPICAL 80839/SONY
f£116[17{15| ANTHONY SANTOS ANTHONY SANTOS  pLaTANo 5001
17| 9 |29 ROKABANDA LAROKA Jan748
18/ —! 1 | LUISENRIQUE ENVIVO GLOBO 80927/SONY
1911{35| GRUPO NICHE LLEGANDO AL 100% SONY TROPICAL 80712/SONY
20(—| 3 | ELGENERAL EL PODER DE NEw CREATION 3433/BMG
21|21 JUNIOR GONZALEZ EN SUTIEMPO ... SIEMPRE J&N 80898/SONY
22|—| 1 | JOSE ALBERTO LLEGOLAHORA RMM 80897/SONY
23|19/15( XAVIER PARA SIEMPRE CAPITOL-EMI LATIN 42665
24| —149| TITOROJAS TITO ROJAS mPL 6061
25|—| 1| VICOC. SABOREALO PRIME 3455/BMG
11|33 SELENA ENTRE AMIMUNDO CAPITOL-EMILATIN 42635
2|2 |31| VICENTE FERNANDEZ QUE DE RARO TIENE SONY DISCOS 80809/SONY
3|3 ]33] ALEJANDRO FERNANDEZ A.FERNANDEZ SoNYDISCOS B0770/SONY
4 (6|9 BANDA MACHOS CON SANGRE DE INDIO ronovisa 9069
5|7 |5| ALVARO TORRES HOMENAJE A MEXICO CAPITOLEMILATIN 42758
6| 5|19| BANDA VALLARTA SHOW ESA CHICA ME VACILA FONOVISA 9058
7|4[25| MAZZ LOHAREPORTI CAPITOLEMILATIN 42593
8|8 |21| BANDA MACHOS CASIMIRA ronoviSA 5161
2|9 |13(11| BRONCO POREL MUNDO ronovisa 3032
a 10|10 9| LAMAFIA AHORAY SIEMPRE SONY DISCOS 80925/SONY
E 11|11 11| TEXAS TORNADOS HANGIN' ON BY A THREAD waRNER 45058
E (12! —| 9| JOANSEBASTIAN BANDIDOS DE AMORES MuUSART 843/8ALBOA
= | 13|—| 1| FITOOLIVARES 15EXITOS FrONOVISA 9068
S 14| 9 (25| FLACOJIMENEZ PARTNERS warner 26822
S 115(20| 3 | JUAN VALENTIN QUE LASTIMA  CAPITOL-EMI LATIN 42760
E 16| —| 1| LOSREHENES LOSREHENES FONOVISA 9060
[E= 17123(35| GRUPOVENNUS Y SITE QUIERO MarRINTL 271
1812{29| LOSACUARIO LAS MISMAS PIEDRAS MARINT'L 304
19(25| 13| TIERRA TEJANABAND PRENDE EL RADIO RODVEN 2969
20§14 (51| LOS TEMERARIOS MIVIDAERES TU AFG SIGMA 3002
21|17 |75 ANAGABRIEL MIMEXICO sONYDISCOS 80605/SONY
22|19({11| GRUPO ZEUS MARCHATE AFG sIGMA 007
23|18 19| LOS HURACANES DEL NORTE CON NUEVOS... SONY DISCOS 80847/SONY
24 (22| 49| EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOL-EMI LATIN 42626
25|—| 9| BANDAR-15 COMO TUDECIDAS Disa1438

© Recording Industry Assn. Of America (RIAA) certification for'sales of 500,000 units. A RIAA certification

for sales of 1 million units. © 1993, Billboard/BP! Communications.
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Lizandro Meza
El Gool

vevy \‘ .

TTH-1983 The King of Colombian Cumbia
Lisandro Meza, latest production is his first
for TTH Records. The album is filled with
cumbia's bouncy and danceable beatand also
includes Meza's first punta, "Guayabita
Madura”, the first single for the album. For
those who areunfamiliar with Lisandro Meza's
music this product will provide a fine intro-
duction.

PeEves PECOrDS INC.
CD’s, RECORDS & TAPES

140 N.W. 22 AVENUE, MIAMI, FLORIDA 33125
Tel.: (305) 541-6686 / Fax.: (305) 642-2785

TODO EN MUSICA o EVERYTHING YOU NEED IN MUSIC
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Give It Away. Lift Discplay Inc.’s jewel-box-only CD fixtures are shown here in

a recent MTV promotion called “MTV Gives Away The Store.” The winner of the
contest received 10,000 CDs and $10,000 in cash. The giveaway, which ran from
Nov. 16-Dec. 21, was co-sponsored by Lift, Pepsi, Levi’s, and TDK.

Source-Tag Contenders Square Off
Checkpoint, Sensormatic In High-Stakes Fight

H BY PAUL VERNA

NEW YORK—The four-way battle to
establish a standard technology for
source-tagging of music and video mer-
chandise has escalated into a full-scale
war between the two largest contend-
ers, Thorofare, N.J.-based Checkpoint
and Sensormatic Electronics Corp.,
based in Deerfield Beach, Fla.

The conflict arose from a Checkpoint
advertisement that first appeared in
the Jan. 9 issue of Billboard. Under the
headline “Magnetism can make music
... and break it,” Checkpoint claimed
“acousto-magnetic EAS [electronic-ar-
ticle surveillance] deactivation technol-
ogy distorts [the] audio quality” of au-
dio and videotapes. It cited new studies
by Franklin Research and Madison
Research to support its position.

The ad comes at a time when the Na-
tional Assn. of Recording Merchan-
disers is on the verge of announcing
the results of a comprehensive study it
has commissioned from APEL Labs to
establish a source-tagging standard.
According to NARM executive VP
Pam Horovitz, the test results will be
announced by mid-February—a delay
from the original scheduled completion
date of late December.

Sensormatic reacted swiftly to
Checkpoint’s campaign, filing suit
against its rival for false and mislead-
ing advertising. In an action filed Jan.
8 in U.S. District Court for the South-
ern District of Florida, Sensormatie
seeks more than $35 million in dam-
ages.

Both in the lawsuit and in interviews
with Billboard, Sensormatic executives

CONVENTION CAPSULES

The following is a round-up of events
from the BMG Distribution conven-
tion, which was held Jan. 6-11 at the
Beverly Hilton in Los Angeles.

AND THE ENVELOPE PLEASE:
At BMG Distribution’s 1993 Con-
vention in Beverly Hills, Calif., the
company awarded its branch-of-the-
year honors to the Chicago branch.
Awards were presented to branch
manager Nate Wolk, sales manager
Chris Biehl-Bala, sales manager
Rick Shedd, marketing manager
Bob Garbarini, sales reps Don
Jones, Jim Wheeler, Terry Dono-
van, Ann Annunziata, Carol Chase,
and Debra Murray, singles coordi-
nator Karen Ross, PDC Ella Bram-
well, FMR Elisa Leon, FMR Todd
Helm, PDC Michael Kaufman,
PDC Heidi Wendorff, sales assist-
ants Pamela Hayes, Cheryl Fask,
Karen Swing, and Dawn Moeller,
and Carol Cizek of the mailroom.

In presenting the awards, BMG
Distribution president Pete Jones,
senior VP of sales Rick Cohen, and
senior VP of marketing Rick
Bleiweiss reminded Wolk that he
had bet his branch that he would

shave his entire head if they won. One
of the troika called out to the audi-
ence and asked, “Is there a barber in
the house?” To the surprise of no one,
except possibly Wolk, there was, in-
deed, a barber in the house. Nonethe-
less, Wolk did not welsh on his bet
and his head was shaved in front of
the 400 attendees.

EARLIER IN THE convention the
company presented its Lightbulb
Awards for outstanding achievement
in creative thinking to the following:
sales rep Gene Wilcox, sales rep Don
Cleary, product development coordi-
nator Jeff Dodes, field marketing
representative Rhoda Lawrence,
PDC Naney Nelson, FMR Wendy
Peters, PDC Ella Bramwell, PDC
Michael Kaufman, branch manager
Jerry Silhan, branch manager Curt
Swedlow, PDC Lisa Sessions, Tom
Brissendon of operations, sales rep
Roger Moore, FMR Ed Bunker,
sales rep Danielle Wagner, sales rep
Nancy Flynn, and PDC Sonya Diaz.

THE PROMISED WATER: As has
become a tradition at the convention,
BMG Distribution president Pete

Jones showed the importance of ev-
ery BMG staffer by embarking on the
task of naming every individual in the
company, relying solely on his mem-
ory. If he missed anvone, he promised
staffers would have the opportunity
to dunk him in a dunking pool, which
was unveiled in the back of the room.
When he successfully completed the
task of naming everyone in the room,
he asked, “How am I doing?” Some-
one responded, “You're going down,
Pete.” But upon closer examination,
the few they alleged he missed were
mere technicalities. For instance,
someone pointed out that he hadn’t
mentioned Frosty—Gary Noftz’
mascot. Jones, noting that the audi-
ence unjustly smelled blood, agreed
to sit on the seat of the dunking pool,
which could be triggered by a thrown
baseball hitting the target of a lever.
But he shrewdly picked someone
without much experience playing
baseball to have the chance to dunk
him—Michael Dornemann, chair-
man and CEO of the Bertelsmann
Music Group. Alas, Dornemann was
up to the task, hitting the lever on his
fifth try, dunking the tuxedo-clad
Jones. While Jones was still in the

water, one quick-witted wag ran up to
a reporter and said he could see next
week’s Billboard headline—"Dorne-
mann Dumps Jones.”

THE YEAR OF THE RICK: The
BMG Distribution convention had
quite a number of spectacles, but
quite possibly the show-stopper was
when Rick Cohen, senior VP of sales,
and Rick Bleiweiss, senior VP of mar-
keting, rode into the ballroom on a
pair of horses to kick off a sales pro-
motion contest. The two later con-
fided, probably to the relief of the as-
sembled, that they tried to get the
hotel to allow them to ride in on an el-
ephant. In a video explaining how the
promotion—“Huge Hits, Outrageous
Opportunities”—came about, which
was played before they made their
dynamic entrance, the duo sat astride
an elephant ... The convention car-
ries the theme “Esse Optimus,”
which means “to be the best.” A sub-
theme might have been the conven-
tion of the Ricks, as practically every-
thing from clubs’ marquees to the
convention ID badges reminded all
about the abundances of Ricks who

(Continued on next page)

question the validity of the studies
cited by Checkpoint. Sensormatic pres-
ident and CEO Ronald G. Assaf says,
“Madison Research is a two- or three-
man operation headed by an ex-Sen-
sormatic employee with whom we were
in litigation for 2% years.” He adds,
“Can you make a deactivation method
cause a problem? Depending on how
vou structure the test, sure.”

Although Checkpoint did not men-
tion Sensormatic by name in the ad, the
acousto-magnetic technology it re-
ferred to is proprietary to Sensorma-
tie. Furthermore, the Franklin and
Madison studies tested Checkpoint’s
systems against only Sensormatic’s,
excluding 3M and Knogo, the other two
EAS suppliers participating in the
NARM/APEL test.

Asked why Sensormatic was singled
out, Checkpoint director of business
development David Shoemaker says,
“Based on the NARM criteria, the only
two companies that have technologies
that can compete effectively are Sen-
sormatic and Checkpoint. Also, most
magnetic pads [used for deactivation]
are similar.”

Checkpoint is defending its studies
and making them available to the in-
dustry. Representatives from the com-
pany were distributing copies of the
two studies at the National Retail Fed-
eration trade show, held Jan. 16-19 at
the New York Hilton.

Checkpoint president and CEO AE.
Wolf stands by his company’s ad. He
says, “We don't like to use negative
tactics, but this is a war.”

HIGH STAKES

At stake in that “war” is the lucra-
tive store-security business, which
promises to boom in April, when the
music industry converts from its cur-
rent longbox CD packaging standard
to the more compact and more theft-
prone jewel box. Additionally, the
emergence of new, smaller configura-
tions like Sony’s MiniDisc and Philips’
digital compact cassette warrants a

reassessment of store security.
Currently, the majority of music re-
tailers use microwave systems, accord-
ing to NARM’s Horovitz. Though
many such systems are in place, they
are not fit for source-tagging under
NARM s eriteria, since microwave tags
(Continued on page 52)
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Congratulations to
Barbara Hendricks
(the other Arkansan)
on her performance at the
Presidential Inauguration

Look for her new album
Operetta Arias

coming in March
(CDC-54626)

Also available:
Barbara Hendricks Sings Spirituals (CDC-47026) |
Mozart Arias (CDC49283) 1
Fauré: Bonne Chanson (CDC-49841) '
Sacred Songs (CDC-54098)
Strauss: Lieder (CDC54381)

Miss Hendricks will be appearing:
March 28 - San Francisco, CA
March 28 - Vancouver, BC
March 30 - Fort Worth, TX
April 1 - Hanover, NH
April 4 - Louisville, KY
April 15, 17 & 18 - Miami, FL

Artists & Music

Ulassical
KEEPING
SCORE

by Is Horowitz

FOCUS ON CLASSICS: Grammy Day approaches and
the classical community winces again as it fears polite
but marginal exposure on the awards telecast. And sup-
port for a stand-alone Grammy show devoted to c¢lassical
music, jazz, and perhaps show music continues to elude
NARAS planners.

So we look with some special interest, and some envy,
at a new British-based classical awards project that
seemed able to put it all together with relative dispatch:
financial backing, support {rom artists and labels, and a
major public concert and awards ceremony taped for
later showing on TV.

The International Classical Music Awards was
mounted by TV producer Ultan Guilfoyle, with the sup-
port of his firm Stella Pictures, hi-fi manufacturer Ken-
wood, U.K. newspaper the Independent, and BBC Music
Magazine. The venue for the awards ceremony Jan. 8
was Birmingham’s Symphony Hall. Musical events and
artistic achievement other than new recordings were
folded into the award procedure.

Among those who attended to pick up ICMA citations,
some of whom also performed, were Placido Domingo,
John Eliot Gardiner and the Monteverdi Choir, the
Alban Berg Quartet, John Corigliano, Andras Schiff,
and Evelyn Glennie. The orchestra at the event was the
BBC Philharmonic, conducted by Yan PPascal Tortelier.

“Best-of-year” awards also went to Cheryl Studer,
Nikolaus Harnoncourt, the Vienna Philharmonic,
Les Arts Florissants, and Bryn Terfel. Chosen as rec-
ord of the year was Strauss’ “Die Frau ohne Schatten”

on Decca/London, conducted by Sir Georg Solti.

WORDS AND MUSIC: Last week’s performances of
the Shostakovich Symphony No. 13, inspired by Yevgeny
Yevtushenko’s poem “Babi Yar,” were recorded live by
Kurt Masur and the New York Philharmonic. What’s
more, the poet himself recited some of his works during
the concert, and they will appear on the disc as well. It
was all part of the continuing recording program Masur
and the NYPO have undertaken for Teldec.

Recordings planned for the 1993-94 season include
Bruckner’s Symphony No. 4, Liszt’'s “Mazeppa,” Jana-
cek’s Sinfonietta, and Brahms’ “Tragic Overture” and
Symphony No. 4. All are to be recorded live. Teldec is
now in the third year of a six-year deal with the orchestra
calling for a minimum of 32 CDs.

DOUBLING UP: Philips will work both sicdes of the rep-
ertoire aisle when the “Low” Symphony, a collaborative
work by David Bowie and Philip Glass, hits the market
in February. It’s the first release on the label's Point im-
print that will be pitched aggressively to classical radio,
says Marlissa Monroe, Philips promotion executive.

On the more conventional classical side, Philips has
signed soprano Sylvia McNair to an exclusive contract
for solo recording. Her first disc under the new arrange-
ment, a set of Handel cantatas and Mozart’s florid so-
prano showcase, “Exsultate, Jubilate,” will be released
early next year. John Eliot Gardiner conducts the
English Baroque Soloists.

PASSING NOTES: Pianist Ivo Pogorelich is the recip-
ient of this year’s Ambassador Award for Excellence. In
addition to his stature as a performing artist, the award
recognizes Pogorelich’s educational activities and his
work with young people.

Jayy
BIUE
NOTES

by Jeff Levenson

IT WOULD BE NICE TO REPORT that the hippest
backstage moment occurring at the Capitol Centre in
Landover, Md., on the night of Jan. 19 had something
to do with jazz, something to do with the jazzmen invited
to help Bill Clinton celebrate his ascension to power:
Herbie Hancock, Wayne Shorter, Ron Carter, The-
lonious Monk Jr., Wynton Marsalis, Al Grey, Grover
Washington, Illinois Jacquet, Clark Terry.

Presidential galas haven’t always been kind to our mu-
si¢, unless you count those faceless, big band moments—
routinely ritualized-—when power-elite types trip down
memory lane, gliding blissfully to the feel-good strains
of “In The Mood,” convinced that this thing called “jazz”
isn’t o bad after all.

Yep, it would be great for jazz to pat itself on the back,
to take some credit for having provided /e moment
worth remembering on this televised Presidential Gala.

Sorry, maybe in '96. Here it is: Little Richard is sit-
ting in the dressing room, having just done his part (with
Chuck Berry, Stephen Stills, Max Weinberg, and oth-
ers) during the program'’s tribute to rock’n’roll, a jam
that exhibited as much pizzazz as week-old egg salad.
He’s enraptured by what he sees on the large-screen
monitor before him: Michael Jackson, lip-svneing, go-
ing through short-hand dance motions that have to be
viewed as Cliff’s Notes versions of his once-remarkable
choreography. Richard is attentive, faseinated. sold on
the spectacle of this young entertainer. He turns from
the screen, to a journalist sitting beside him, and with
a pleading curiosity exelaims, “What’s wrong with that

boy’s skin, anyway?”

Thank you, Mr. Richard, Secretary of Mascara.
Inquiring minds want to know . . .

Cut to the adjoining corridors. This is no mere gather-
ing of luminaries: Barbra Streisand is bossing everyone
around, not just occupying the space she moves through,
but altering it; Jack Nicholson, in contrast, isn't direct-
ing a thing; Michael Bolton is virtually begging people
to notice, in fact penetrate, his unapproachable airs (he
resembles Chelsea Clinton when viewed from the rear);
Anjelica Houston merely looks radiant, like a Picasso
woman; and Secret Service men are talking into their
cufflinks.

Back to our juzzmen's dressing room: Tennessee Bill
Cosby walks in, sees brassman Terry, and immediately
takes him on, mumbles-style:

“Beelza-beyza inunmford hrummfah ...

“Oh yeah?” Terry replies, “phramdah viddie-voo vin-
ohza mrrumdane ...

“Ptagfu?”

“Ptagfa. yoursell. Sass sass brhummfass ptagfa hum
diddlebam and,” Terry adds, smelling the kill, “youwr sis-
ter too!”

The cats erack up.

So maybe the broadeast producers did dis jazz by in-
terrupting the all-stars’ homage, “One More For Diz,” |
fading down on Wynton’s solo and up on some lame tes-
timonial from Clinton’s math teacher or whoever; and
maybe the television audience didn’t really get that the
upturned trumpet Coshy was holding close to his heart
belonged to someone whose music and laughter informs
us all.

You can't have everyvthing. The new occupant of 1600
Pennsylvania Avenue (who claims to know Jacquet’s
“Flyin’ Home” sax solo by heart) has already told jazz,
in effect, “Mi casu es su casa.” For that, let’s breathe
a sigh of relief. It’s been a long time coming.
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Music Video

ARTISTS & MUSIC

MVA Plans To Get Active In 93

Aggressive Agenda Includes ‘Watchdog’ Role

B BY DEBORAH RUSSELL

LOS ANGELES—The Music Video
Assn. board, meeting for the first
time in 1993, set an aggressive
agenda designed in part to raise the
organization’s profile in the coming
year.

“We've always had great ideas, but
it’s been hard to stabilize and act on
them,” says Sharon Steinbach, MVA
president. But with the hiring of exec-
utive director Jill Karagezian last
year, the “MVA is getting very fo-
cused,” says Steinbach.

One key to that focus is the MVA’s
decision to take a stand as an industry
watchdog or mouthpiece, she says.

“We won't act as a lobby group, but
in certain, objective situations we
could lobby on behalf of someone
against something that is wrong or
has a negative impact on the indus-
try,” says Steinbach.

The MVA is creating an outline of
specific types of situations in which it
would intervene on behalf of the in-
dustry, such as instances of misrepre-
sentation or illegal use of videos. She
also says the organization would get
involved when it perceived censorship
or racism in activities pertaining to its
members.

Another major step for the MVA

this year is its move to launch some
industry-oriented research, executed
on behalf of the group by university
students around the country.

The MVA has created a list of 10 is-
sues relevant to its membership,
including the influence of music video
on record sales, the closed-captioning
of music video, the politics of music
video, launching a video show, and
launching a video production com-
pany. The research will be compiled
and made available to MVA mem-
bers.

Tom Frantz, the faculty director at
“Fox Traxx,” a student video show
produced at the Univ. of Wisconsin,
has agreed to launch an independent
study project with his students, be-
ginning with the current semester.

Frantz sees the link to the MVA as
an ideal way to broaden his students’
perspective of music video as a busi-
ness. “This helps them to think about
the practical side of the industry and
to understand what they’ll need to
know when they’re done here.”

In addition, a group of students and
marketing professors at Middle
Tennessee State Univ. plans to em-
bark on a project this year, and MVA
board member Kathy Blaylock, of
Dallas Music Videos, hopes to create
a prograrmn in the music and video pro-

gram at the Art Institute of Dallas.

The MVA also hopes to enhance its
profile in the music industry by creat-
ing a more concentrated presence at
the New Music Seminar and other in-
dustry events. Steinbach says the
group will work to encourage various
organizations to offer discounts to
MVA members who wish to attend
conferences or advertise in their pub-
lications and directories.

Steinbach says the group also is
working to provide other cost-saving
incentives to members, and hopes to
institute discount offers in association
with businesses related to music
video. Ideally, the MVA would give
members a card that would entitle
them to reduced rates at duplicating
houses, video rental stores, etc.

Other MVA priorities this year in-
clude the redesign of the group’s me-
dia kit and membership directory, the
creation of an electronic press kit,
alignment with a charity, and the es-
tablishment of a music video industry
database and press archive housed at
a leading university.

The MVA membership comprises
about 150 individual companies,
with representation from the record
labels, and video press, production,
promotion, and programming are-
nas.

PRODUCTION NOTES

LOS ANGELES

* Nitrate Films director Peter Dar-
ley Miller reeled Stephanie Mills’ new
MCA clip, “Never Do You Wrong.”
Dave Phillips directed photography;
Ken Fox produced.

In addition, Nitrate director Julien
Temple is the eye behind Dan Baird's
Def American video, “The One T Am.”
Vance Burberry directed photogra-
phy; William Coleman produced.

* Markus Blunder directed Mi-
chael W. Smith’s RCA video, “Some-
body Love Me,” for Spellbound/Prim-

o s

No Trespassing. 900 Frames director Guy Guillet directs Gang Starr’s Guru in

itive. Joe Charbanic produced. Mean-
while, Spellbound/Primitive director
Chris Hafner shot Arcade’s new Epic
clip, “Nothin’ To Lose,” with producer
Douglas Johnson.

» Satellite Films director Peter
Care shot Suzanne Vega's latest A&M
clip, “When Heroes Go Down.” Paul
Laufer directed photography on the
performance clip; David Thorn pro-
duced.

NEW YORK
* Portfolio Artists Network di-

the group’s “Gotta Get Over (Taking Loot)"” video, shot on location in Harlem and
the Manhattan west-side piers. Guillet combined original footage shot against
warehouses, burned out buildings, and smoldering ruins with clips from the film

“Trespass,” starring Ice-T and Ice Cube.

rector Marcus Nispel and executive
producer Anouk Frankel recently
reeled a batch of clips for Lisa
Stansfield, Martha Wash, and Dina
Caroll. Stansfield’s “Someday”
comes from the Arista film sound-
track to “The Bodyguard”; Wash’s
RCA clip, “Give It To You,” was shot
on location in the Prospect Park
Boathouse; and Caroll’s A&M video,
“So Close,” features a performance
at the Apollo Theater.

NASHVILLE

* Studio Productions director
Jim May is the eye behind Hank
Williams Jr.’s Capricorn clip,
“Everything Comes Down To
Money And Love.” Joan French
produced; Capricorn’s Marcia Be-
verly executive produced.

In addition, Studio’s Roger Pis-
tole directed Stacy Dean Camp-
bell’s Sony/Columbia clip, “A Poor
Man’s Rose.” Clarke Gallivan pro-
duced, while James Carlson super-
vised for Sony Music.

OTHER CITIES

* Warner Bros. artist Michael
Martin Murphey directed his own
video, “Dancing With A Memory,”
on location in Clouderoft, N.M. Bob
Burwell produced the shoot for
Wildfire Productions.

« Phillip Kates directed the Tor-
onto-based video, “Does Love Not
Open Your Eyes,” for Reprise artist
Kurt Howell. William Cranor pro-
duced the clip for LTB Produc-
tions. Doug Koch was cinematogra-
pher.

WB Taps Regional Shows
To Tout 4 Longform Vids

FLASH FLOOD: Warner Bros. is
mining the regional video pipeline to
promote its current ‘“‘Flashback
Four” campaign, touting aloums and
longform video releases by the Talk-
ing Heads, the Sex Pistols, the
Smiths, and Erasure.

The label bought advertising time
on regional video shows in 12 major
markets, including “Outrageous”
(Brockton, Mass.), “Dallas Music
Videos” (Dallas), “JBTV” (Chicago),
“The Music Machine” (Belleville,
N.J.), “Panic” (Eugene, Ore.), and
“California Music Channel,” (Oak-
land, Calif.).

“It’s the first time we'’ve done an
across-the-board run with
this many shows at one
time,” says Wendy Grif-
fiths, associate director of
national video promotion.

Video, radio, and clubs
are tied together in this
multi-faceted cross-pro-
motional blitz. Warner
Bros. created promotional
CDs of hits and rarities by
each “Flashback Four”
act for club/radio play,
while Rockamerica
reeled 30-second ad spots
for broadcast and promo-
tional video compilations

for club/video play. messssssssss  sey Buckingham (March

The label is providing 9), and Keith Richards
these special products— by Deborah (March 16). Gloria Este-
plus posters, CDs, and Russell fan and Sade are inked for

longform videos—for con-

test giveaways at the

video, radio, and club level. And, ra-
dio and video programmers are pro-
moting special “Flashback Four”
club nights, giving away tickets to
various events that begin Feb. 8. The
entire promotion covers 28 markets.

Griffiths reports that Warner
Bros. is researching ad rates at a
number of outlets in all genres to fur-
ther its financial support of regional
video programming.

“We're trying to get our advertis-
ing department to start including re-
gional shows in their ad schedules, as
well as getting a budget so we can
buy time directly from the video pro-
motion department,” she says.

STAY TUNED: That’s all we can
say about NBC'’s “Friday Night Vid-
eos,” which has backed off the con-
cept of cutting clips into one-minute
edits, but continues to experiment
with its format.

Gary Considine, senior VP and ex-
ecutive in charge of production at
NBC Productions, is rethinking his
strategy to liven up the one-hour
show. The latest incarnation seems to
include fewer clips than ever (only
four full videos were programmed on
the last show), while it adds more live
performances culled from the “To-
night” show to the mix.

“It’s my opinion that the ‘Tonight’
show produces the best music in
terms of live performance on TV,”
says Considine, who oversees the Jay
Leno program. “ ‘Friday Night Vid-
eos’ could never duplicate that qual-

THE
EYE

ity in terms of the limited budget we
have.”

These latest moves continue to
confound some label representatives
who fail to see the point of broadcast-
ing recycled footage in a slot that
once exposed fresh video product.
“What is he offering to the viewer
that hasn’t been seen before?” asks
Steve Leeds, PLG’s director of alter-
native radio/video, who notes his label
will be “re-evaluating” its relation-
ship to the show.

“If they only play a few videos with
some footage from the ‘Tonight’
show, then it’s not really a video
show,” adds Allison Bandier, EMI’s
manager of national video
promotion. “It’s more of a
publicity thing.”

VALENTINES from
Bolton: VH1’s “Center
Stage” concert series pre-
mieres Feb. 14 with a Mi-
chael Bolton gig, featur-
ing the artist’s first-ever
duet with Percy Sledge on
“When A Man Loves A
Woman.” The Bolton in-
stallment is followed by the
“Center Stage” premieres
of Neil Young (Feb. 23),
k.d. lang (March 2), Lind-

the future.

SHORT TAKES: Propaganda
Films has named Kate Miller to the
new position of director’s representa-
tive for the music video division.
She’ll work with head of music video
Alex Melnyk.

DO YOU SEE What I See? MCA is
touting its new Flotsam And Jetsam
clip, “Wading Through The Dark-
ness,” as an “inventive new interac-
tive” video. But we have to question
whether adjusting the brightness
control on the TV set can be defined
as “interacting” with the clip.

Doom Inc. director Thomas P.
Mignone combined a performance
and conceptual treatment of the
“wading through the darkness”
theme by overlapping imagery that
can only be fully viewed by tampering
with one’s TV. It’s an intriguing exer-
cise—sort of like watching two videos
at the same time—and does look
pretty stylish. “Inventive?” Defi-
nitely. “Interactive?” Not quite.

ON THE SIMPLICITY TIP: Eye
caught “Wonder,” the new video
from Restless act Giant Sand, and
fell completely in love with all of the
characters in the rollicking, no-
frills treatment of this folksy,
acoustic-oriented rocker. Still pho-
tographer/artist Laura Levine di-
rected the striking, black-and-
white clip, set in a dusty, desert lo-
cale, and each shot is so artfully de-
signed, it’s like watching a photo es-
say come to life.
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Bilboard. ™1 IP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

TELEVERON"

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

A |

Black Entertainment Television
14 hours daily
1899 9th St NE, Washington,DC
20018

ADDS

Ugly Kid Joe, Cat's In The Cradle
Digable Planets, Rebirth Of Slick
Jade, Don't Walk Away

Positive K, | Got A Man

Snow, Informer

Saigon Kick, All | Want

Ned's Atomic Dustbin, Walking. ..
Denis Leary, Asshole

Peter Gabriel, Steam

10,000 Maniacs, Candy Everybody. ..
Debbie Gibson, Losin' Myself

Wendy Moten, Come In Qut Of. ..
Praise, Easy Way Out

Keith Richards, Eileen

ADDS

Arrested Development, Mr. Wendal
Positive K, | Got A Man
R. Kelly, Dedicated

HEAVY

FIVE STAR VIDEQ

Mick Jager, Sweet Thing

ARTIST OF THE MONTH

Prince & The N.P.G., 7

GREATEST HITS

EXCLUSIVE

Duran Duran, Ordinary World
Peter Gabriel, Steam

Guns N’ Roses, Garden Of Eden
Megadeth, Sweating Bullets
Poison, Stand

Ugly Kid Joe, Cat's In The Cradle

P. Bryson/R. Belle, A Whole New World
Gloria Estefan, Megamix

Whitney Houston, I'm Every Woman
Kenny G, Forever In Love

Madonna, Deeper And Deeper

HEAVY

Celine Dion, Love Can Move Mountains
En Vogue, Give It Up, Turn It Loose
k.d. lang, Miss Chatelaine

Annie Lennox, Little Bird

Paul McCartney, Hope Ot Deliverence
Sade, No Ordinary Love

HEAVY

WHAT'S NEW

Arrested Development, Mr. Wendal
Black Crowes, Sometimes Salvation
Bobby Brown, Get Away

Bon Jovi, Bed Of Roses

En Vogue, Give It Up, Turn it Loose
Prince & The N.P.G., 7

R.E.M., Man On The Moon

Shanice, Saving Forever For You
Spin Doctors, Two Princes

Peter Cetera/C. Khan, Feels Like...
Mary-Chapin Carpenter, Passionate. . .
Clannad, Harry's Game

Jon Secada, Angel

Patty Smyth, No Mistakes

Shai, It | Ever Fall In Love

Whitney Houston, | Will Always Love. ..
Wreckx-N-Effect, Rump Shaker
TLC, What About Your Friends
Boyz Il Men, End Of The Road
Hi-Five, Quality Time

TLC, Baby-Baby-Baby

Jodeci, Come And Talk To Me

Mary J. Blige, Real Love

Bobby Brown, Good Enough

Toni Braxton, Love Should Have.. ..
R. Kelly, Slow Dance

Kris Kross, It's A Shame

ice Cube, Wicked

Mary J. Blige, Reminisce

Kris Kross, The Way Of The Rhyme
Portrait, Here We Go Again

Chante Moore, Love's Taken Over
Jodeci, Gotta Love

Black Moon, Who Got The Props
After 7, Baby I'm For Real

Jade, Don't Walk Away

Naughty By Nature, Hip Hop Hooray
Silk, Happy Days

Trey Lorenz, Photograph Of Mary

THE NASHVILLE NETWORK«
The Heart of Country

The Nashville Network
30 hours weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

Brooks & Dunn, Hard Workin' Man
Toby Keith, Should Have Been. ..
Aaron Tippin, My Blue Angel

HEAVY

MEDIUM

BUZZ BIN

Digable Planets, Rebirth Of Slick
Jesus Jones, The Devil You Know
Stone Temple Pilots, Sex Type Thing

T H E

MASSRC THYAON 7 CONTIO

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Alexander O'Neal, Love Makes No. . .
Bobby Brown, Get Away

CeCe Peniston, Crazy Love

Digable Planets, Rebirth Of Slick

En Vogue, Give It Up, Turn It Loose
Freddie Jackson, Me And Mrs. Jones
P. Bryson/R. Belle, A Whole New World
Sade, No Ordinary Love

TLC, Hat 2 Da Back

Tisha Campbell, Push

ADDS

STRESS

Cathy Dennis, Irresistible

Chi Ali, Funky Lemonade
Cutty Ranks, Living Condition
Fleetwood Mac, Paper Doll

10,000 Maniacs, Candy Everybody. . .
Def Leppard, Stand Up

Dream Theater, Pull Me Under
Extreme, Stop The Worid

Whitney Houston, I'm Every Woman
The Jayhawks, Waiting For The Sun
Mick Jagger, Sweet Thing
Lemonheads, Mrs. Robinson

Soul Asylum, Somebody To Shove

ACTIVE

Alice In Chains, Angry Chair

Jude Cole, Tell The Truth

dada, Dizz Knee Land

Dr. Dre, Nuthin® But A “G" Thang
Jeremy Jordan, Right Kind Of Love

INXS, Beautiful Girl

Jon Secada, Angel

Kam, Peace Treaty

Mad Cobra, Dead End Street
Michael Cooper, Shoop Shoop

Mick Jagger, Sweet Thing

Monie Love, Born 2 B.R.EE.D.

Rude Boys, Go Ahead And Cry
Shonen Knife, Riding On The Rocket
Spin Doctors, Two Princes
Starciub, Hard To Get

Stereo MC's, Connected

Uncanny Alliance, | Got My Education
Vanessa Paradis, Be My Baby
Wendy Moten, Come In Qut Of. ..
Whitney Houston, I'm Every Woman

COUNTRAY MUBIC TRLEVISION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

Suzy Bogguss, Drive South
Mary-Chapin Carpenter, Passionate...
Contederate Railroad, Queen Of . ..
Rob Crosby, In The Blood

Billy Dean, Tryin' To Hide . ..
Diamond Rio, In A Week Or Two

Joe Diffie, Startin’ Over Blues

Chris LeDoux, Cadillac Ranch

Kathy Mattea, Standing Knee Deep . ..
McBride & The Ride, Just One Night
Reba McEntire, Take It Back

John Michael Montgomery, Life's A ...
Robert Ellis Orrall, Boom! It Was Over
Lee Roy Parnell, Love Without Mercy
Collin Raye, | Want You Bad

Ricky Van Shelton, Wild Man

Sawyer Brown, All These Years
Shenandoah, Leavin's Been A Long . ..
Doug Stone, | Was Too Busy . . .

Pam Tillis, Let That Pony Run

Randy Travis, Look Heart, No Hands
Travis Tritt, Can | Trust. ..

Trisha Yearwood, Walkaway Joe

MEDIUM

HEAVY

BOX TOPS

Apache, Gangsta Bitch
Bobby Brown, Get Away

Naughty By Nature, Hip Hop Hooray
Ned’s Atomic Dustbin, Walking. . .
The Poorboys, Guilty

Positive K, | Got A Man

RuPaul, Supermodel

Saigon Kick, All | Want

Snow, Informer

Billy Dean, Tryin' To Hide . . .
*Brooks & Dunn, Hard Workin' Man
Chris Ledoux, Cadillac Ranch
Confederate Raiiroad, Queen Of . ..
Diamond Rio, In A Week Or Two
Doug Stone, Too Busy Being in Love
Dwight Yoakam, Suspicious Minds
John Michael Montgomery, Life'sA. ..
Lee Roy Parnell, Love Without Mercy
Randy Travis, Look Heart, No Hands
Reba McEntire, Take It Back

Ricky Van Shelton, Wild Man
Sawyer Brown, All These Years

AMERICA’S NO. 1 VIDEO

Dr. Dre, Nuthin' But A "G" Thang

Annie Lennox, Little Bird Common Sense, Breaker 1/9 Suzy Bogguss, Drive South
Pgul McCartney, Hope Of Deliverence Eazy E, Only If You Want [t Trazis Tritt, Can | Trust. ..
Nine inch Nails, Wish Geto Boys, Damn, !t Feels Good . . .
Portrait, Here We Go Again Half Pint, One Leg Up HOT SHOTS
Suzanne Vega, 99,9F ice Cube, It Was A Good Day Billy Ray Cyrus, She's Not Cryin'...
Jade, Don't Walk Away George Strait, Heartland
Kris Kross, It's A Shame Joy White, True Confessions
Luke, You & Me . Kathy Mattea, Standing Knee Deep ...
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The Remingtons, Nobody Loves You...
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Tim Ryan, Idle Hands

George Strait, Heartland

Tanya Tucker, It's A Little Too . . .

Rick Vincent, Best Mistakes | Ever . ..
Lari White, What A Woman Wants
Hank Williams, Jr., Everything Comes...
Curtis Wright, If | Could Stop...
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The The, Dogs Of Lust

Dinosaur Jr., Start Choppin’
Mudhoney, Blinding Sun

10,000 Maniacs, Candy Everybody. . .

En Vogue, Give It Up, Turn It Loose
INXS, Beautitul Girl

Keith Richards, Eileen

Metallica, Sad But True

Extreme, Stop The World

Guns N’ Roses, Yesterdays

Patty Smyth, No Mistakes

Whitney Houston, | Will Always Love. . .
Restless Heart, When She Cries
Shai, if i Ever Fall In Love
S.0.U.L.S.YS.T.EM., It's Gonna Be...

*Aaron Tippin, Blue Angel

Billy Burnette, Tangled Up In Texas
*Clinton Gregory, Look Who's...
Collin Raye, | Want You Bad
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Deborah Allen, Rock Me
Gibson/Miller Band, Big Heart

Hal Ketchum, Sure Love

Joe Diffie, Startin’ Over Blues
Kentucky Headhunters, Honky Tonk...
Little Texas, I'd Rather Miss You
Mark Collie, Born To Love You
Martina McBride, Cheap Whiskey
McBride & The Ride, Just One Night
Mike Reid, Call Home

Palomino Road, Why Baby Why

Rick Vincent, Best Mistakes | Ever . ..
Rob Crosby, In The Blood

Robert Ellis Orrall, Boom! It Was Over
Sammy Kershaw, Anywhere But Here
Shenandoah, Leavin's Been A Long . . .
*Skip Ewing, Losing You Is New To Me
Stacy Dean Campbell, Poor Man's Rose
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Signal Hill Dr, Wall,PA 15148

CURRENT

Wayne Watson, Long Arm Of The Lord
Wayne Watson, It's Time

John Gurka, Houses In The Field

Mike Reid, Walk On Faith

Bruce Cockburn, Great Big Love
4Him, A Man You Could

Tom Green, | Believe

10,000 Maniacs, Trouble Me

Michael Kelly Blanchard, Daddy Cut...
innocence Mission, Wonder Of Birds
Tony Melendez, Bed By The Window
DeGarmo & Key, Family Reunion

Mike & The Mechanics, Living Years
Michael Card, So Many Books
DeGarmo And Key, Medly

Michael Kelly Blanchard, Constrained...
Julio Iglesias, Starry Starry Night
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Writers Nominated For
Work In Boxes & Books

M BY ERIC BOEHLERT

NEW PRINT: For those who have
not had a chance to wade through the
nominees in all 69 categories for the
35th annual Grammy Awards, let’s
fast-forward to category No. 68—best
album notes. Interestingly, three of
the five tapped are for work done on
rock or blues packages:

* Will Friedwald and Dick Katz,
for “The Complete Capitol Recordings
Of The Nat King Cole Trio” (Mosaic).

* Dave Marsh, Jerry Wexler, Da-
vid Ritz, Thulani Davis, Ahmet
Ertegun, Tom Dowd, and Arif Mar-
din, for “Queen Of Soul—The Atlantic
Records (Aretha Franklin)” (Rhino).

* Peter Guralnick, for “Elvis The
King Of Rock "N’ Roll—The Complete
50’s Masters” (RCA).

* Pete Welding and Lawrence
Cohn, for “Roots N’ Blues: The Ret-
rospective” (Legacy/Columbia).

*Robert Kimball and Richard M.
Sudhalter, for “You're The Top: Cole
Porter In The 1930’s” (Koch Interna-
tional Classics).

It’s clear that the continued prolif-
eration of boxed sets and the fact that
extensive album notes have become an
important marketing tool have opened
to rock scribes the prestigious
NARAS category once dominated by
jazz and classical music writers.

From 1980 to 1990, just two of the
11 winners—Peter Guralnick, for
“Sam Cooke Live At The Harlem
Square Club, 1963” (RCA), and
Anthony DeCurtis, for “Crossroads
(Eric Clapton)” (Polydor)—were con-
nected with rock or pop projects.

BLACK AND BLUE: THE LIFE AND
LYRICS OF ANDY RAZAF
By Barry Singer
(Schirmer Books, $28)

“All biographies, at bottom, are stories
of detection,” writes Barry Singer in his
masterful new study of an overlooked
American treasure. “It is hard to con-
ceive of a biography more in need of a
detective’s art than an account of
Andrea Razafkeriefo . ..”

The mystery is the case of the disap-
pearing black lyricist, an immense tal-
ent who turned out hundreds of popular
songs, including landmarks like “Ain’t
Misbehavin’,” “In The Mood,” “Memor-
ies Of You,” and “Honeysuckle Rose,”
yet never got free from a sticky cloud
of anonymity. That obscurity, no less
vexing a mystery to Razaf himself, is at
the crux of his story, a “haunting re-
frain” to his musical life.

The rousing chorus of that life,
evoked by Singer with the perfect pitch

HONORED: In other trophy news,
BMI, in conjunction with New York
Univ. and Rolling Stone, announced
the nominees for the Ralph J. Glea-
son Music Book Awards. They in-
clude:

* “A Satisfied Mind: The Country
Life Of Porter Wagoner,” by Steve
Eng (Rutledge Hill Press).

* “The Big Wheel: Rock & Roll And
Roadside Attractions,” by Bruce Tho-
mas (Faber & Faber)

* “Bill Graham Presents: My Life
Inside Rock And Out,” by Bill Gra-
ham and Robert Greenfield (Double-
day).

* “Bluesland: Portraits Of Twelve
Major American Blues Masters,” ed-
ited by Pete Welding and Toby
Byron (Dutton).

* “Dino: Living High In The Dirty
Business Of Dreams,” by Nick
Tosches (Doubleday).

* “England’s Dreaming: Anarchy,
Sex Pistols, Punk Rock And Beyond,”
by Jon Savage (St. Martin’s).

* “From Cakewalks to Concert
Halls: An Illustrated History of Amer-
ican Popular Music From 1895 To
1930,” by Thomas L. Morgan and
William Barlow (Elliot & Clark).

* “] Was A Teenage Sex Pistol,” by
Glen Matlock and Pete Silverton
(Faber & Faber).

* “Keith Richards: The Biography,”
by Victor Bockris (Poseidon Press).

* “Woman With Guitar: Memphis
Minnie’s Blues,” by Paul and Beth
Garon (Da Capo).

Winners will be announced in
March.

It is also the plink-plinking of pianos
spilling out from every open window on
Tin Pan Alley, and the midtown fast-
talk of Broadway money men, angling
for a hit and, occasionally, being snuffed
out in one when things went awry.

It is against this vivid backdrop that
Andy Razafs story unfolds: the first
song sold, in 1913, at 17; the divine
teaming with Thomas “Fats” Waller, an
irrepressible musician who would come
to overshadow his songwriting partner;
Broadway musicals in the heyday of
African-American revues; music-pub-
lishing (mis)adventures; and then ...
the cloud settled in.

Who dunnit? Racism certainly dealt
the heaviest blow, Singer shows, an af-
front Razaf threw back in the face of
white Broadway audiences with the
electrifying “Black And Blue,” written
under the gun (literally) and cleverly
turned into protest. Generic greed also
is suspect, as is the undeniable bril-
liance of his writing collaborators.

Belly, Save The Trees Reba McEntire, Take It Back The Remingtons, Nobody Loves You... Carman, 1955 P sto H - g

R.EM., Man On The Moon Alan Jackson, She’s Got The Rhythm Tim Ryan, Idle Hands Michael W. Smith, | Will Be Here . .. of a natural story teller, is the exuber But nothmg,' finally, could obscure

Paul Weller, Into Tomorrow Vince Gill, Don’t Let Our Love . . . *Toby Keith, Should Have Been... Michael }e": Blan'::halrd, Trvuvckledr's... ant voice of Harlem in the ’20s—alive  the late creator’s creations, which exist

Stereo MC’s, Connected Trisha Yearwood, Walkaway Joe Trisha Yearwood, Walkaway Joe Michael Jackson, Heal The Worl 1 _ s . ious .

INXS, Beautiful Girl Portrait, Here We Go Again Vince Gill, Don't Let Our Love . .. Paul McCartney, Put It There with now-legendary musicians, vaude-  as a glorious testament to the talent of

Sonic Youth, Youth Against Facism Hi-Five, Quality Time Wylie & The Wild West, Doctor My... IR‘a,Iy Boll.z, Thank You ville theaters, and, later, Prohibition- Andy Razaf.

King Missile, Detachable Penis Mary J. Blige, Reminisce $Zaca Creek, Broken Heartland ylon Lefevre, invincible Love H ain- 3

Daniel Ash, She Gets Control After 7, Baby I'm For Real * DENOTES ADDS 10,000 Maniacs, These Are Days era speakeasies where the entertain And so, too, does this book.

ment was as high-voltage as the hooch. MARILYN A. GILLEN
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28, Hilversum; Phone: 31 35 24 31 37.

NEW ZEALAND —Graham Reid, 19 Stott Avenue,
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French Revenues Up, Units Down In "92

B BY EMMANUEL LEGRAND

CANNES-—The French prerecorded
music market grew by 3.5% in revenues
last year, but declined by 4.5% in total
units. Europe’s third-largest market
(after Germany and the U.K.), France
is the first major territory to report its
1992 results.

According to statistics revealed dur-
ing MIDEM by trade organization
SNEP, the wholesale value of industry
shipments was 5.8 billion francs (about

$1.1 billion, at a U.S. equivalent of $.19
per frane). By configuration, the 1992
shipments were:

e CD albums: 70.6 million units worth
4.2 billion franes ($798 million), up 8.1%
and 10.4%, respectively, compared to
1991.

e Cassette albums: 31.9 million units
worth 993.2 million francs ($188.7 mil-
lion), down 14.7% and 9.3%, respec-
tively. ’

 Vinyl LPs: 204,400 units worth 5.3
million franes ($1 million), down 84%

and 86%, respectively.
* Total albums: 102.8 million units
worth 5.4 billion franes ($1 billion),
down 1.2% and up 4.3%, respectively.
» CD singles: 5 million units worth
111.1 million francs ($21.1 million), up
147.7% and 99.9%, respectively.
* Music video (tape and video disc): 1.4
million units worth 118.5 million francs
($22.5 million), down 2.4% and up 0.4%,
respectively.

Total industry shipments in all con-
figurations amounted to 119.4 million

Major Indie Copyright Entity Formed

CANNES—A giant independent mu-
sic copyright administration society
was born at MIDEM, with the Lon-
don-based publisher Leosong agree-
ing to merge with Nashville-based
Copyright Management.

Together with Leosong’s Austra-
lian company, Leosong Pty., based in
Sydney, the combined operation will
administer more than 200,000 copy-
rights.

The deal, signed here Jan. 25, will
involve both companies merging op-
erations, and will enable them to li-
cense copyrights as one entity in each
country.

Copyright Music International, as
the new company will be known, is in
the major league of rights adminis-

trators. Representing some 3,000
publishers, authors, and composers, it
boasts a significant slice of Anglo-
American repertoire.

The combined catalogs are a quar-
ter the size of the world leader, EMI
Musie Publishing, which claims to
have more than 800,000 works. The
tie-up is seen here as being closely re-
lated to the EMRO European me-
chaniecal rights initiative being pro-
posed by the U.S. National Music
Publishers Assn. and U.K. mechani-
cals body MCPS.

EMRO is aiming to bypass conti-
nental European mechanicals socie-
ties, which it claims are charging
needlessly high commission charges.
Leosong chairman Tim Hollier says

the merged operation would now be
looking at its options for mechanical
licensing in Europe: “We will make
no moves in Europe until we have
considered the proposal made by
EMRO.”

Hollier says EMRO poses signifi-
cant questions that need to be ad-
dressed. “It’s totally wrong that song-
writers can't join EMRO,” he tells
Billboard.

CMI aims to consolidate its opera-
tions in Europe soon. Says CMI pres-
ident Terry Smith, “This will give us
the ability to represent our clients
globally and to coordinate the sys-
tems and management capability to
act as one piece in European central
licensing.”

Digital Delivery Sparks Discussion

H BY THOM DUFFY

CANNES-—The rise of digital music
delivery systems and the impact the
new technology will have on every
facet of the music industry stirred hot
debate and discussion at the 27th an-
nual MIDEM conference here.

The prospect of consumers receiv-
ing CD-quality musie into their
homes through digital delivery prom-
ises to blur traditional distinctions be-
tween transmissions by broadcasters
and distribution and sale of music
product by record labels.

“The issue is fundamental to the fu-
ture of the recording industry,” says
Nic Garnett, director general of
IFPI, the international music indus-
try trade organization. “It raises a lot
of very difficult problems from a legal
point of view.”

Garnett noted that questions of
how creators of musical works and re-
cordings can control their use by dig-
ital systems, in their various configu-
rations, and how they will be
compensated for that use are far from
resolution on a worldwide scale.

THE FUTURE IS NOW

Yet the future has arrived, with the
demonstration in London Jan. 21 of
the Digital Music Express service
(DMX), which will offer consumers
24-hour access to 30 channels of CD-
quality music.

Jerry Rubinstein, chairman and
CEO of International Cablecasting

Technologies Inc., the parent com-
pany of the DMX service, has said he
is eager to work with the Recording
Industry Assn. of America to estab-
lish the protection and revenue struc-
tures the music industry requires
(Billboard, Jan. 30).

But broadcast representatives at
MIDEM, looking at the future of dig-
ital audio broadcasting, questioned
whether they can or should foot the
bill with some new system of royalties
for digital transmission. Brian West,
president of the Assn. of European
Radio Stations, AER, says the broad-
cast industry worldwide must be far
more aware and active as digital sys-
tems spark new copyright battles.

For traditional broadcasters, the

arrival of DMX and similar systems
will create a significant challenge in
the view of another industry leader,
Maurice Oberstein, executive VP of
PolyGram International and chair-
man of the British Phonographic In-
dustry. “Digital delivery will test ra-
dio’s creativity phenomenally,” he
says, noting radio’s ability to mix mu-
sic delivery with “personality, per-
spective, background, and a sense of
community.”

Further, says Oberstein, the new
technology calls for the record and
radio industries to work together
more, not less, in the music market-
place of the future. “If we don’t hang
together,” he quipped, “surely, we
will hang separately.”

2 Picked For ’93 Polar Prize

Academy Honors Dizzy, Lutoslawski

CANNES—The late American jazz pi-
oneer Dizzy Gillespie and Polish classi-
cal composer Witold Lutoslawski will
share the 1993 Polar Music Prize, con-
ceived as a counterpart to the Nobel
Prize in the arts, bestowed by the
Royal Swedish Academy of Music.

In an announcement at MIDEM by
academy trustee Gunnar Petri, manag-
ing director of the Swedish performing
rights society STIM, Gillespie and Lu-
toslawski were named for their “signif-

icant achievements” in musical culture.
A simultaneous announcement was
made at the academy in Stockholm.
The Polar Music Prize was created
and endowed in 1939 by a donation of
$7.6 million from Stig Anderson, man-
ager and lyricist for the Swedish su-
pergroup Abba and founder of Polar
Records International AB, which was
purchased in 1989 by PolyGram. He re-

mains managing director of Sweden |
(Continued on page 45) |

units (down 4.5%) worth 5.8 billion
franes ($1.1 billion). The CD accounted
for 73.8% of total shipments by value;
the cassette’s share was 22.5% and vi-
nyl was 1.6%; video music took 2%.

Total shipments of singles (CD, cas-
sette, vinyl) came to 15.2 million units,
down 22.1%. However, the CD single’s
unit surge of 147%, compared to 1991,
is seen as one of the major break-
throughs for the French industry.
Alongside the CD single’s 5 million
units were the two-track cassette’s 4.2
million units and vinyl’s 5.9 million
units.

In terms of repertoire, the SNEP fig-
ures show that domestic artists’ share
has declined from 43.6% to 39.9% (in
revenues), while international artists
have increased their share from 45.5%
in 1991 to 49.8% last year. Classical
repertoire’s share was virtually unchan-
ged, at 10.4% for 1992 (it was 10.8% in
1991). SNEP notes that the figure for
French repertiore “is the lowest seen
since the introduction of this statistic”
several years back.

SNEP officials blame the poor condi-
tion of domestic repertoire to the lack
of support from France’s leading FM
networks and the absence of a music
TV channel.

Globally, says SNEP president Gilles
Paire, “The market shows limited
growth compared to the previous years.
This is due to the attitude of consumers
and to the general climate, which has
been rather morose in France. We an-
ticipate stagnation of the market in
1993, or worse, a decrease.”

Paire says one of the good signs seen
in 1992 was the launching of the two-
track CD.

In a platform unveiled at MIDEM,
SNEP called urgently for a music chan-
nel, and asked for broadcasting author-
ity to have radio stations meet their re-
quirements for French repertoire.
SNEP also announced the launching of
an export office.
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Proposed Greek Copyright Bill Earns Kudos

Extends Authors Rights, Boasts Pirate Penalties

M BY JOHN CARR

ATHENS—Greece’s recording art-
ists and musicians stand to benefit
substantially from a new bill on the
protection of intellectual property.

Within weeks the national parlia-
ment is expected to pass a bill, which
will extend authors rights to 70
years and make piracy punishable
by up to five years in prison.

The Greek legislature is in the
process of debating sections of the
copyright bill, which will supersede
the 70-year-old current laws and
bring Greece into line with the
Berne Convention on Intellectual
property, the Rome Convention on
Neighbouring Rights, and anticipa-
ted European Community direc-
tives.

It is also expected to deal deci-
sively with cassette piracy, which
has re-emerged in recent years.
New measures will also enact penal-
ties for video and computer software

piracy.

Writers and visual artists are also
expected to benefit from the copy-
right bill, which is the result of two
years’ work by a commission headed
by law professor George Kouman-
tos. “The commission’s guiding prin-
ciple is to best and most effectively
protect creative artists” says Kou-
mantos.

The bill also places Greece’s col-
lecting society, AEPI, under close
state supervision. Without a watch-
dog to supervise its activities, it has
been battered with constant but
unproven accusations of corruption.
AEPI is also locked in a battle with
the main TV stations over rights
payments.

Current copyright protection in
Greece is seriously inadequate for
modern needs, being based on a
1920 law that has been amended 26
times and has been described by
Koumantos as “a rag full of holes,”
with pirates using the holes to make

huge sums of money from artists.

Koumantos says he expects the
underground audio- and videocas-
sette piracy ring to lobby parlia-
ment to block legislation. “When the
bill is being debated,” says Kouman-
tos, “all creative people will have to
mass in front of the parliament
building and demand its passage.”

The Greek recording business has
generally favored the passage of a
modern copyright law, and rejects
Koumantos’ implied accusations of
acting as owners, rather than re-
spectful exploiters of intellectual
property. However, it has failed to
lobby effectively for a new law, de-
spite serious losses from cassette pi-
racy.

The new law would for the first
time protect neighboring rights. At
present, nightelub operators and
performers earn huge profits from
infringing others’ copyrights. Radio
and TV stations still do not pay
royalties for airing an artist’s work.

BMG Maintains Hold On German Chart

M BY WOLFGANG SPAHR

HAMBURG—The record labels dis-
tributed by Bertelsmann Music
Group continued to command the
largest share of the 1992 album chart
in Germany, the world’s third-lar-
gest music market, according to the
year-end results published by the
German trade paper Der Musik-
markt.

The BMG-distributed labels—
BMG Ariola, MCA, and Virgin—held
a 28.02% share of the album chart, up
from 21.87% in 1991. The PolyGram-
distributed labels—Phonogram, Po-
lydor, Polystar, and Metronome—
took an 18.38% share, down from
21.05% in 1991. The Warner labels—
WEA and EastWest—accounted for
a 16.77% share, down from 22.01% in
1991. Next came the EMI Electrola
labels—EMI Germany and Elec-
trola—with a 15.09% share, down
from 17.45% the previous year.

The balance of the album chart
shares were claimed by individual

New Chart Show Hitting

M BY KAl ROGER OTTESEN
and KEN NEPTUNE

STOCKHOLM—Nordic acts are
expected to receive a boost from the
first pan-Seandinavian chart, to be
launched this month on TV.

Swedish cable channel Z-TV,
based on music and youth-oriented
programming, will air a weekly half-
hour show based on the 20-title
chart. The listing is based on sales
from Denmark, Norway, and Swe-
den.

The aim is to promote local acts to
a demographic similar to MTV’s
viewers, says Z-TV project manager
and music producer Bonnie de
Souza. “We want to produce a good

record labels, led by Sony Music with
14.82%, up from 11.55% in 1991.

A ranking of the top 10 individual
labels by album chart share saw
Sony in the top spot, followed by
BMG Ariola with 13.98% (15.39% in
1991); WEA with 11.46% (16.62% in
1991); EMI Germany with 10.05%
(9.8% in 1991); Phonogram with
7.16% (6.45% in 1991); MCA with
7.07% (whose sales were not sepa-
rately reported for 1991); Virgin with
6.97% (6.48% in 1991); Polydor with
6.03% (7.04% in 1991); EastWest
with 5.31% (5.39% in 1991), and Elec-
trola with 5.04% (7.65% in 1991). The
remaining chart shares were divided
among, in decreasing order, Poly-
star, Metronome, Intercord, Edel,
Zyx, Arcade, Koch, Rough Trade,
DA Music, SPV, Bellaphon, Dino,
Semaphore, and Eurostar.

The top 10 albums in 1992 on the
Musikmarkt chart were “We Can’t
Dance” by Genesis on Virgin; “Grea-
test Hits 2” by Queen on Parlophone;
“Dangerous” by Michael Jackson on

chart show which gives more expo-
sure to Scandinavian artists,” she
says.

The show will have a potential au-
dience of 2 million viewers in Swe-
den, and talks are under way to link
up with Danish and Norwegian TV.

Sales reports will come from the
top 10 retail outlets in each terri-
tory. These include: The Megastore
and Next Stop Records in Stockh-
olm, CD-Akademiet, Amadeus, and
Innova Musikk in Oslo, and Street
Dance, Music Market, and HMV in
Copenhagen.

De Souza says the sales reports
from the stores will give a good idea
of what singles are most popular.
“We'll continue to do that until we

Epic; “JaJa” by Marius Muller-Wes-
ternhagen on Warner; “Use Your 1l-
lusion II” by Guns N’ Roses on Gef-
fen; “Stars” by Simply Red on
EastWest; “Nevermind” by Nirvana
on Geffen; “Greatest Hits 1” by
Queen on Parlophone; “Use Your II-
lusion I” by Guns N’ Roses on Gef-
fen; and the “Kuschelrock V” (compi-
lation) on Columbia.

The top 10 music videos in 1992 in
Germany, according to Musikmarkt,
were “Greatest Flix 2” by Queen on
EMI; “The Videos” by Roxette on
Electrola; “Greatest Flix” by Queen
on EMI; “Greatest Hits” by ZZ Top
on Warner Music Video; “Gold-Grea-
test Hits” by Abba on PolyGram
Video; “Live At Wembley” by Queen
on EMI; “A History” by Genesis on
VVL; “Live At Donington” by AC/
DC on Warner Music Vision;
“Unplugged” by Eric Clapton on
Warner Music Vision; and “The
Wall” by Pink Floyd on PolyGram
Video.

Swedish TV

can get the most accurate figures.
Most of the stores involved are com-
puterized so we feel this will give us
an accurate assessment.”

Discussions are under way with
Norwegian and Danish TV outlets
to air the show, according to Z-TV
GM Thomas Hedberg, although this
is unlikely to happen before next
year.

According to Staffan Bergquist,
Z-TV program director, “ ‘Skandin-
avia-listan’’s format is based on ex-
posure of current music videos. It
will not feature live performances or
guests.”

The show will be presented by
former MTV-Europe VJ Maiken
Wexo.

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SOUTH AFRICA: Mango Groove is a highly visual troupe comprising 10
instrumental and vocal performers and a squad of young dancers. By
combining the ’40s township jive rhythm called kwela with '80s pop and
Jazz fusion, these performers have already introduced white South Africa
to another side of the culture first exposed by Johnny Clegg and his two
Zulu folk/mbaqanga rock bands, Juluka and Savuka. Now, Mango
Groove has taken its role as cultural matchmaker a step further by per-
forming at an open-air amphitheatre in Johannesburg with the 75-piece,
National Symphony Orchestra, better known for its services to classi-
cal culture. The event was an appropriate sequel to a previous grand
cultural experiment by Mango Groove: a specially choreographed per-
formance with the Hong Kong Ballet. According to the group’s founder,
John Leyden, “Mango Groove has always been about the spirit of musi-
cal eclecticism and a free exchange of ideas. We see this as a very natural
part of the process.” ARTHUR GOLDSTUCK

IRELAND/SCOTLAND: The disproportionately high amount of musical tal-
ent per head of population which has emerged from these countries on
the U.K.’s Celtic fringe has long been obvious. But in case anyone had
missed it, the point is driven home by a new multi-artist compilation ti-
tled “Celtic Heart” (RCA). Featuring a broad sweep of the best Irish
and Scottish acts to have emerged in the last 10 years or so, it includes
songs by rock acts like Hothouse Flowers (“Don’t Go”), Sinead
O’Connor (“My Special Child”), and Deacon Blue (“Fergus Sings The
Blues”) alongside more traditional offerings by Capercaillie (“Coisich
A Ruin”), Runrig (“Abhaiin An Sluiagh”), and Christy Moore (“The
Voyage”). But what of U2? Apart from the Bono/Clannad collaboration,
“In A Lifetime,” the region’s most famous musical export of all is conspic-
uous by its absence. D.S.

GERMANY: Video killed the radio star, according to the Buggles song,
but TV themes are creating a whole lot of new ones. The multi-artist
soundtrack album of the ARD TV series “Sterne Des
Siidens” (Southern Stars; on the Metronome label),
has enjoyed several weeks of chart action, while actor/
singer Mark Keller, who stars in the series, has now
entered the singles chart with the program’s theme
song, “Bel Ami.” Keller’s self-titled debut is sched-
uled for release on Metronome later this month. Also
resident in the album chart is the soundtrack of the
ZDF TV series “Freunde Fuers Leben” (Friends For
Life), while the show’s theme song, “You Never Walk
Alone” (Eurostar), is a top 20 hit. The number was written, produced,
and sung by Mathou, who has just released his own solo album,
“Friends.” Another performer reaping the rewards of TV soundtrack ex-
posure is Bo Anderson, whose recording of “Mitten Ins Herz” (Straight
To The Heart), is the theme to the highly successful RTL TV soap opera
“Gute Zeiten, Schlechte Zeiten” (Good Times, Bad Times). Anderson,
who is currently featured as special guest on Tony Christie’s national
concert tour, has just released her debut album, “Gefuehle” (Feelings),
produced by singer Bernie Paul. ELLIE WEINERT

NEW ZEALAND: Split Enz, the country’s most successful musical export
until the group’s demise in 1984, will be reuniting to play a five-date con-
cert tour, starting March 13 in Christchurch and finishing at the Super-
top in Auckland, March 20. The dates follow an upsurge of activity sur-
rounding the band, including last year’s 270-page
biography of the group, “Stranger Than Fiction,” writ-
ten by former bassist Mike Chunn; a video documen-
tary to be screened this month; and two boxed sets
(comprising all 10 of the band’s albums plus “Oddz And
Endz” and “Rare Endz"”) released on Mushroom Rec-
ords in January. A consistently intriguing and tuneful
band, Split Enz was renowned for using bizarre stage
costumes and make-up, and served as the launching
pad for the solo careers of singer/writer Tim Finn and his brother Neil
Finn (mainstay of Crowded House). GRAHAM REID

NETHERLANDS: “Hjuvi, A Rhapsody In Time,” the latest album by cele-
brated pop group the Nits, has been labeled as “a meeting of classical
and popular music.” It features the Netherlands Symphony Orchestra,
conducted by Jan Stulen, and tells the story of an 11-year-old boy wan-
dering around a big house. Each time he opens a door he experiences
a different facet of time. Robert-Jan Stips, vocalist/keyboardist of the
Nits and a former conservatory student, says all sorts of musical influ-
ences can be heard in the composition, ranging from Zappa to Ravel.
WILLEM HOOS
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Time in a bottle.

A great song is new forever.

And music Jsers know that the hit songs of any decade
are the hit sangs of every decade.

The power of music— to reach, to influence, to touch—
is indeed timeless. And with EMI Music Publishing’s new
Professional Compact Disc Library, that power is in your
hands. Now and always.

EMI has music’s richest song catalogue and controls
thousands of the century’s classic hit copyrights. Now
we've put the best of them together in one CD package—
a virtual treasure trove of more than 900 vintage songs—
designed specifically for music users like you.

But there’s much more inside the world of EMI. Our
Music Services staff offers a more comprehensive range

EMI

of assistance and expertise than any other music publisher—
from needle-in-a-haystack song searches to custom cas-
settes to original master acquisitions to third-party rights
clearances from record labels and co-publishers.

Deal or no deal, our materials and services never cost
a cent.

S0, if you license music and don't have the industry’s
most popular and user-friendly research tools, you can order
yours today.

Soon you'll see why more agencies and advertisers look to
one publisher, time after time, to achieve their music goals.

Because when it comes to songs, it's as easy as EMI.

To request the EMI CD Library:
Fax Cara Trimboli at 212.956.0121, or call 212.492.1223.
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International

Germany’s Echo Awards Expand Scope

@ BY WOLFGANG SPAHR

HAMBURG—Composers and lyricists
are to be included in this year’s Echo
Prize, the German music industry
awards.

Three new categories are included in
the awards: pop composer of the year,
classical composer of the year, and lyr-
icist of the year.

Hans Wilfred Sikorski, VP of the
Assn. of German Music Publishers,
pointed out that composers produced
the “raw material for hit records.”

The awards will take place March 15
in Berlin, under the patronage of Ger-
man parliamentary president Rita
Suessmuth. The organizer of the event,
the German Phono Academy, will do-
nate DM100,000 ($62,500) to AIDS
charities on the occasion of the awards.

Suessmuth said, “This generous do-
nation shows the commitment and the
high degree of responsibility for soci-
ety as a whole from the artist, music
business, and the German Phono Acad-
emy.”

Gerd Gebhardt, Phono Academy
president, said the awards underlined
the need for a return to national crea-
tivity, a factor that would help Ger-
many on the international scene: “Only
competition in the international mar-
ketplace secures the highest standards
on a national level.”

Referring to the music business’ re-
cent protests against racism, Gebhardt
also pointed out that success interna-
tionally is sometimes only possible be-
cause of a multicultural society at
home. As it is the cultural and educa-
tional institution of the music economy,

Gebhardt also feels the academy
should be committed to such a multi-
cultural society.

With this aspect in mind, an award
will be given for male and female na-
tional artists with the most success
abroad, based on chart placings in ma-
jor markets including the U.S,, UK,
Japan, France, and Italy.

Other key Echo awards include male
and female artists of the year, and
group of the year in rock, pop, folk mu-
sic, and schlager. Awards are given on
the basis of chart placings in the top
100 in the year to Feb. 28.

An Echo will also be given for the
best national producer, best newcomer,
lifetime achievement award for a na-
tional artist, video of the year, trade
partner of the year, and best market-
ing performance.

he Iegendﬁ

Billboard celebrates the opening of the new Air

Studios with a March 6th special. Air Studios has

been a major presence on the international music
scene for more than 20 years. This impressive
track record will be continued with Air's move
from the Oxford Street site to Lyndhurst Hall.

Under the chairmanship of George Martin, it will

be the world’s most advanced multi-media record-
ing complex, accommodating not only classical
and contemporary music recording, but also the

staging of live TV events, concerts, and AGM’s.

Join Billboard in congratulating Air Studios!

Issue Date: March 6
Ad Close: February 16

Europe: Pat Rod Jennings 44-71-323-6686
USA: Ken Karp, East Coast (212) 563-5017
Gary Nuell, West Coast (213) 525-2300
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Stars Light The Night At
MIDEM’s Tribute To Gaye

CANNES—For a number of years,
after leaving the Motown roster, and
before his final triumph on the Hot
100, with “Sexual Healing” in 1982,
Marvin Gaye was an American
abroad, living as an expatriate in Bel-
gium.

It was fitting, then, that the 27th
MIDEM conference here, as an in-
ternational music gathering, should
be the setting Jan. 24 for an all-star
tribute to Gaye.

And because Gaye’s songs of sen-
suality and passion were laced with
lines of sorrow and so-
cial awareness, it also
was entirely appropriate
that the concert in
Cannes’ Palais des Fes-
tivals, and a gala dinner
afterward, were also a
fund-raiser for AIDS re-
search.

Hosted by KIIS-FM
Los Angeles personality
Rick Dees, the concert
was broadcast live in
Spain and Germany and
is set for syndication by
Unique Broadcasting in
France, Switzerland, the
Czech republic, and
elsewhere. Plans for a
re-broadcast in the U.S. have not
been announced.

Even if the full-house crowd, stiffly
dressed for the black-tie dinner to
follow, never seemed to break a
sweat, musical soul flowed from the
stage of the Palais. Interspersed with
video footage of Gaye himself were
heartfelt performances by his daugh-
ter, Nona Gaye, singing “Pride And
Joy”; Chaka Khan with a funkified
“Ain’t That Peculiar”; Hamlish
Stuart, who took on “I Heard It
Through The Grapevine”; and many
more.

A 30-piece orchestra, led by Vince
Mendoza, wrapped the songs in the
arrangements they demanded—real
strings and horns!'—and Leon Ware,
who co-produced Gaye, welcomed
back many of the musicians who
played all those nights on the road
with the late singer—James Gadson
on drums, Chuck Rainey on bass,
Wah Wah Watson on guitar, and
Clarence McDonald on keyboards.

The Pointer Sisters’ rendition of
“Mercy, Mercy Me” was a reminder
that Gaye saw environmentalism as
an issue for pop music to address,
well before it was fashionable. Instru-
mentally dazzling sets by George
Duke and Stanley Jordan high-
lighted the links between blues, jazz,
and Gaye’s soul. Ashford & Simpson
introduced Al Jarreau and Randy
Crawford, El DeBarge, and Chante
Moore to sing some of the classic du-
ets they wrote for Gaye and his lead-
ing ladies, but reserved for them-
selves the glory of “You're All I Need
To Get By” and “Ain’t No Mountain
High Enough.” Best of all was the re-
alization, raised by the younger art-
ists like jazz vocalist Omar, the
group Galiano, and the hip-hop doo-
wop of Shai, that Gaye’s soulful leg-
acy has reached a new generation.

3

HOME &
ABROAD

by Thom Duffy

The MIDEM organization an-
nounced that the Gaye tribute raised
1 million francs ($186,000) for AIDS
research.

UNDER THE LEADERSHIP of
MIDEM artistic director Cathy Bit-
ton, for whom the Marvin Gaye trib-
ute was a personal dream during the
past several years, the array of live
performances at the conference has
grown in the realms of classical, jazz,
and pop. For any one attendee, only
a sampling was possible . . . EMI Mu-
sic Publishing and the
EMI Records Group in
1992 at MIDEM intro-
duced a promising
young Cuban-American
singer at its annual gala
showcase. One year
later, Jon Secada re-
turned after having
achieved international
chart success to sing
again in Cannes ... Ar-
rested Development,
which opened the EMI
concert with a hip-hop
set rich in Afro-cultural
passion and power, may
well be the only band
from Atlanta to receive a
nomination for a Brit Award in the
U.K., a tribute to its own interna-
tional achievements this past year. ..
For U.S. listeners, however, Tasmin
Archer was the EMI star to watch
rise at MIDEM this year. The pride
of EMI Records U.K., Archer has
climbed the charts all over Europe in
recent months with her single,
“Sleeping Satellite,” and her MI-
DEM performance, accompanied
solely by piano and acoustic guitar,
was as impressive as it was under-
stated. Archer’s aptly titled debut
dise, “Great Expectations,” is due for
U.S. release late this winter ... “I
didn’t know what to expect,” said
Australia’s Wendy Matthews after a
well-received set at the Martinez Ho-
tel, the site of many of MIDEM’s
strongest rock’n’roll showcases.
Matthews, playing on a bill of
EastWest, Anxious, and RooArt Ree-
ords acts, echoed the thoughts of
many artists from other lands play-
ing to an industry-heavy crowd who
might—or might not—understand a
word they were singing ... Any lan-
guage barrier did not faze Italy’s
Amedeo Minghi, whose bold, grand,
romantic pop stands a good chance of
crossing borders. Minghi and female
vocalist Viktor Lazlo performed
their single duet, “Vattene Amore,”
which is set for release in four ver-
sions: Italian, Spanish, French, and
English. (Lyrics for the latter were
translated by Billboard’s Italian cor-
respondent, David Stansfield) . ..
Rap in French with a reggae-tinged
rhythm had audiences bouncing and
bopping to Massilia Sound System,
hip-hop by way of Marseille. The
three-man group also was part of a
tour of Southern France, including
Cannes, organized around MIDEM
by the French radio show “Pollen”

(Continued on next page)

44

www americanradiohietorv com

BILLBOARD FEBRUARY 6, 1993



www.americanradiohistory.com

International

MIDEM NOTES

EXPORT MUSIC Australia, that
country’s music industry-owned mar-
keting arm, is following its 1992 U.S.
showease effort (“Wizards of 0z”)
with a Pacific Rim drive this year. A
series of concerts is being planned un-
der EMA auspices in Tokyo, Osaka,
Seoul, and other cities in November.
Artist selection procedures are being
formulated now, according to EMA
chairman Chris Gilbey. The show-
cases will coincide with the “Cele-
brate Australia” initiative planned by
the government in Japan. Gilbey also
announced that EMA has begun a
market research project aimed at ac-
cumulating information about South-
east Asian markets’ potential for Aus-
tralian artists and repertoire.

HOME & ABROAD

(Continued from preceding page)

... Tender Trap, signed to France’s
Musidise label, served up exception-
ally tuneful rock’n’roll with the
slightest honky-tonk edge. Also
finding a home in France on Musi-
dise are the Shoulders, from Austin,
Texas, whose blend of Texas story-
telling and howling, frantic rock
have made them one of the buzz
bands of recent South By Southwest
conferences in their hometown ...
Home & Abroad closed its stint of
showcase-hopping with a soul-satis-
fying taste of home at the “Red Hot
Texas Blues Revue,” staged by the
Texas Music Assn. The bill featured
guitarist Tab Benoit, singer/harpist
Gary Primich, singer/guitarist Sue
Foley, and blues wonder woman
Lou-Ann Barton. As headliner,
Barton has never sounded sharper
as she growled blues tunes like she
had lived every line. Foley is not
only perhaps the best young female
blues guitarist around today but, as
her own set showed, a considerable
songwriter as well. By the close of
the showcase, these Texans in
France had turned a hotel ballroom
on the Riviera into something like a
rockin’ roadhouse back home.

Information may be sent to Thom
Duffy, Billboard, 23 Ridgmount
Street, 3rd Floor, London, WCIE
7AH or faxed to 71-323-2314.

'93 POLAR MUSIC PRIZE WINNERS

(Continued from page 41)

Music AB and Polar Records.

Petri described Lutoslawski as a
classical composer and conductor who
was a “figurehead in the cultural life of
his country and the whole world.” He
deseribed Gillespie as a pioneer in a
“powerful” genre of jazz which chan-
ged 20th century music.

“They represented traditions which
converged,” said Petri, adding that,
prior to Gillespie’s death last month,
the two men had expressed eagerness
to meet when the prize is presented
May 18 in Stockholm by King Carl XVI
Gustav of Sweden.

Gillespie will be represented at the
awards ceremony by his musical heir,

GERMAN INDEPENDENT
Intercord has signed new licensing
deals with Mute Records in Britain
and Profile Records in the U.S. Both
are renewals of existing arrange-
ments, says the Stuttgart-based com-
pany’s managing director, Herbert
Kollish, who also notes that the Pro-
file deal calls for the German indie to
import and market finished product,
rather than manufacture locally.

CELEBRATED RECORD pro-
ducer George Martin was honored by
Cannes Mayor Michel Mouillot at a
special luncheon held at his official
residence. The producer was at MI-
DEM talking up the new Chrysalis/
AIR studios at Lyndhurst Hall in the
U.K. Chrysalis Group chairman Chris

Eurovision Contest

B BY KEN STEWART

DUBLIN—Millstreet—a tiny Irish
village with one hotel and 1,500 inhab-
itants—is the unlikely location for the
1993 Eurovision Song Contest.

For the first time in the contest’s
38-year history, the show will come
from a rural area. But Millstreet is
far from being a one-horse town. As
many as 1,250 horses and 40,000 spee-
tators attend twice-yearly interna-
tional show-jumping events at the 50-
acre Green Glens Equestrian center.

Ireland has a soft spot for the con-
test, having won Eurovision in 1970,
1980, 1987, and 1992. Previously Dub-
lin has hosted the contest when it is
in Ireland.

Its location outside the capital is a
coup for the Cork-Kerry Eurovision
Support Group, which approached
state broadcaster RTE last May after
Linda Martin won in Sweden with
“Why Me?” penned by former lrish

Wright was on hand at the Cannes oe-
casion, along with BPI chairman
Maurice Oberstein; the head of
Wright's new label/publishing arm,
Steve Lewis; and other industry nota-
bles.

MCA MUSIC Publishing is expand-
ing into Seandinavia with the opening
of its own branch office in Stockholm.
The company’s international senior
VP, John Brands, made the an-
nouncement in Cannes, and
named Martin Ingerstrom as the
unit’s GM. U.K. CD producer Nimbus
Manufacturing has opened a new
European sales office in Amsterdam,
under Tim Smithies, who was inter-
national marketing manager at Nim-
bus Records.

Takes Rural Route

Eurovision winner Johnny Logan.

Loecal businessman Noel C. Dug-
gan offered the use of the Green
Glens arena free of charge.

“RTE is sticking its neck out,”
admitted director general Joe Barry,
“but with two-thirds of the population
of the country outside Dublin, we are
conscious that we are actively pro-
moting regional development on a
European scale.”

Although often derided for being
hopelessly out of touch with contem-
porary music, the contest continues
to attract massive TV audiences in
Ireland. It is also seen as a launching
pad for new songwriters, although it
does not attract many rock writers
because of its image.

But Eurovision in 1988 helped pro-
mote one of Ireland’s more recent
success stories, the Hothouse Flow-
ers, when a video, “Travelog,” showed
them performing “Don’t Go” in vari-
ous competing countries.

Sound Idea Gets Second Chance In U.K.

B BY DOMINIC PRIDE

LONDON—Christmas will come
early for retailers in the northern
English town of Sheffield, although
the calendar will tell them it's still
only Easter.

Wynton Marsalis, and representatives
from ASCAP, who nominated Gillespie
for the award. Each winner receives
$150,000.

Nominations for the Polar Music
Prize are made by the international
performing rights organizations,
including STIM and CISAC, the Inter-
national Confederations of Authors’
Societies, of which it is a part, and by
representatives of IFPI.

In 1992, the prize was presented to
Paul McCartney, who donated the
award money to a Liverpool hospital
and the campaign to create a school for
the performing arts in Britain.

THOM DUFFY

Starting April 5, Sheffield, at the
heart of England’s oldest county,
Yorkshire, will be the host to Sound
City, a six-day celebration of music.

For retailers, this means a boost
they rarely experience outside the
festive season. Last year’s event in
Norwich saw sales in some outlets in-
crease by 50% over than the same
week in the previous year.

While the increase in music sales is
a welcome bonus, the key aim of
Sound City is to bring a focus of mu-
sic and the music business to a differ-
ent city outside the capital each year.
This year the project is a cooperation
between national broadcaster Radio
1, the U.K. record industry body BPI,
the Musicians Union, and Sheffield
City Council.

More than 30 hours of live music
from new and established acts will be
broadcast live from the city. Local
musicians will be given prominence
through daytime appearances in the
city center and limited radio cover-
age.

Canada

Adams Taps Asian Market
After 19 Months On Tour

B BY LARRY LEBLANC

TORONTO—AImost 19 months after
starting his “Waking Up The Neigh-
bours” tour, Bryan Adams has now
headed to Southeast Asia to wave the
banner for his A&M album of the same
name.

“Southeast Asia is one of the biggest
growth-potential markets in the
world,” says Jay Durgan, VP of A&M
Records International.

“Their economies are growing quite
rapidly and PolyGram and its compan-
ies enjoy at least a 25% net market
share. Bryan will be the first big inter-
national artist we have that has toured
through there.”

Dates include Taipei, Taiwan (Jan.
29 and 30); Seoul, Korea (Feb. 2); Ban-
gkok, Thailand (Feb. 4); Singapore
(Feb. 6); Tokyo (Feb. 8); Hong Kong
(Feb. 10 and 11); Manila, Philippines
(Feb. 13 and 14); and Kuala Lumpur,
Malaysia (Feb. 16).

Although 7 million copies of Adams’
1985 “Reckless” album were sold
worldwide, it wasn't until “Waking Up
The Neighbours,” powered by the hit
movie-theme ballad “(Everything I Do)
1 Do It For You,” and followup singles
such as “Can’t Stop This Thing We
Started,” “There Will Never Be An-
other Tonight,” and “Thought I'd Died
And Gone To Heaven,” that the singer
caught the ears of so many foreign lis-
teners. Ironically, his 1987 album “Into
The Fire” sold a disappointing 3 million
units on release.

“Bryan’s a world figure today,”
claims Durgan. “ ‘Waking Up The
Neighbours’ has put him there. The
single [‘I Do It For You'] certainly
drove [the album], because we sold 4
million units in the first three months
of its release.

AROUND THE WORLD

Adams’ “Waking Up The Neigh-
bours” tour, which kicked off in Mann-
heim, Germany, in June 1991, has since
taken the singer to 25 countries. The
album, released in November 1991, has
sold 10 million copies worldwide—3
million units in the U.S. and 1.2 million
units here. It has done particularly well
in Germany (double platinum),
England (double platinum), Australia
(four-times platinum), and Belgium
(triple platintinum).

Despite the hefty international sales,
Adams’ manager, Bruce Allen, is ada-
mant there are more sales to catch. “I
don’t think we've done a good enough
job in Australia,” he says. “We could
still do a lot of work in South America,
Italy, and in Europe, especially in real
secondary places, which we'll probably
pick up this summer in one-offs.”

For his international outlook today,
Allen credits Adams opening the Euro-
pean part of Tina Turner’s Private
Dancer Tour in 1985. “The Tina tour
was an eye-opener,” he says. “It was
unbelievable how many dates she did.
It was shocking to me there could be
that many shows. Now Bryan must
have done 20 dates this time out in Ger-
many.”

Prior to the release of “Waking Up
The Neighbours,” Allen met in London
with Alain Levy, president/CEO Poly-
Gram International, and David Munns,

VP/pop manager, PolyGram Interna-
tional, to formulate the aloum'’s launch.
The PolyGram reps sought Allen’s as-
surance that Adams would tour exten-
sively on behalf of the album, particu-
larly throughout Europe and in
Southeast Asia.

“I knew if I gave [PolyGram] the
dates, gave them the record, they had
the strategy and were going to maxi-
mize it,” says Allen.

If PolyGram was intent on making
“Waking Up The Neighbours” a big
seller worldwide, Adams’ recording of
“(Everything I Do) I Do It For You,”
accelerated the process. The single do-
minated charts worldwide even before
the release of “Waking Up The Neigh-
bours,” and opened the doors to world
markets for the singer.

In all, “I Do It For You” has sold an
estimated 8 million copies and topped
charts in 16 countries. “We were never
able to capitalize on that song [in album
sales] because the album followed it so
late—six or eight weeks later,” says
Allen. “However, isn’t it lucky people
couldn’t get anything, so that the single
sold a ton?”

For Adams’ jaunts in international
territories, Allen came to rely on Dur-
gan’s expertise. “It’s a real simple for-
mula,” says Durgan. “What I do is fol-
low in front of [Adams] and set it up.
He goes on tour, and then I follow up
to make sure the marketing is there.”

SPANISH VERSION

To capitalize in the Spanish market-
place, Durgan suggested that Adams
record a Spanish version, done phonet-
ically, of “(Everything I Do).” “We mo-
ved 120,000 copies of the album as a di-
rect result of his recording in Spanish,”
Durgan says.

In discussing highlights of his
lengthy tour, Adams doesn’t hesitate
when recalling one. “Certainly, the
most memorable moment was playing
Wembley Stadium [Nov. 6, 1991],
where ‘Live Aid’ was done, and where
the Freddie Mercury concert was
done,” he says. “It was just so special.”

“Turkey was a bit of a shock,” says
Allen. “It was the first foreign stadium
show ever in Istanbul [July 28, 1992].
To see the audience sing every word,
every single word, was unbelievable.”

“People showed their appreciation
by lighting sparklers,” adds Adams.
“On our [PolyGram] home video, dur-
ing ‘Do 1 Have To Say The Words?,’
you can see how excited the audience
was.”

For further American dates,
Adams, nominated for a Grammy in
the best male rock vocal category
for “There Will Never Be Another
Tonight,” is scheduled for three
weeks of college dates in April, plus
appearances at Farm Aid and the
Rain Forest charity benefit at Car-
negie Hall in March.

Adams also suggests there is the
possibility of a “greatest hits” album
being on retail shelves by year’s
end. “It depends on whether I can
get my act together to do it,” he
says. “It has to be something extra,
maybe with more tracks or the pack-
age being really nice. I want to make
sure it’s presented in the right way.”
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SINGLES

I WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

WOULD | LIE TO YOU? CHARLES & EDDIE capitoL
HEAL THE WORLD MICHAEL JACKSON eric
EXTERMINATE SNAP Locic

DUR DUR D'ETRE BEBE! JORDY coLumBia

DON'T YOU WANT ME FELIX deCONSTRUCTION
MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT BLow upP

IT WILL MAKE ME CRAZY FELIX deCONSTRUCTION
HOUSE OF LOVE EAST 17 LONDON

I'M EASY/BE AGGRESSIVE (LIVE) FAITH NO
MORE sLasH

ALBUMS

SOUNDTRACK THE BODYGUARD aRisTA

ABBA GOLD roLar

GENESIS THE WAY WE WALK VOL.2 viraiN
R.E.M. AUTOMATIC FOR THE PEOPLE wARNER BROS
GENESIS THE WAY WE WALK VOL.I virGIN
FREDDIE MERCURY THE FREDDIE MERCURY
ALBUM PARLOPHONE

MICHAEL JACKSON DANGEROUS eric

ERIC CLAPTON UNPLUGGED reprISE

CHER CHER'S GREATEST HITS 1965-1992 GEFFEN
DIE FANTASTISCHEN 4 4 GEWINNT coLugia

AUSTRALIA (austratian Record Industry Assn.) 1/31/93

THIS | LAST
WEEK | WEEK
1 1
2 2
3 3
4 4
5 5
6 6
7 8
8 7
9 11
10 | NEW
1 1
2 2
3 | NEW
4 3
5 5
6 4
7 6
8 9
9 8
10 | NEW
THIS | LAST
WEEK | WEEK
1 1
2 2
3 | NEW
4 4
5 3
6 6
7 5]
8 7
9 8
10 9
11 10
12 | 14
13 | 10
14 | 11
15 | 16
16 | 15
17 | 17
18 | 19
19 | 13
20 | NEW
1 2
2 1
3 3
4 5
5 4
6 10
7 6
8 8
9 11
10 | 14
11 7
12 | 13
13 9
14 | 15
15 12
16 | NEW
17 18
18 | 20
20 | NEW

SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA/BMG

YOU DON'T TREAT ME NO GOOD SONIA DADA
FESTIVAL

HOW DO YOU TALK TO AN ANGEL THE HEIGHTS
EMI

DECEMBER 1963 (OH WHAT A NIGHT) THE FOUR
SEASONS sony

END OF THE ROAD BOYZ Il MEN MOTOWN/POLYDOR
NOVEMBER RAIN GUNS N ROSES GEFFENBMG
WOULD I LIE YOU CHARLES & EDDIE capimouEmi
ACCIDENTLY KELLY STREET FRENTE wHiTE/
FESTIVAL

TEQUILA A.L.T. & THE LOST CIVILIZATION waRNER
JUMP THE MOVEMENT BMG

PEOPLE EVERYDAY ARRESTED DEVELOPMENT
CHRYSALIS/EMI

IN YOUR ROOM TONI PEAREN MUSHROOM/FESTIVAL
THE DAY YOU WENT AWAY WENDY MATTHEWS
rooART/WARNER

SWEAT IT QUT JIMMY BARNES MUSHROOM/FESTIVAL
HAPPY BIRTHDAY HELEN EP THINGS OF STONE
& WOOD coiumBIASONY

DEEPER AND DEEPER MADONNA SiREWARNER
EBENEEZER GOODE THE SHAMEN UBERATION
FESTIVAL

JUMP AROUND HOUSE OF PAIN LIBERATION/FESTIVAL
ACHY BREAKY HEART BILLY RAY CYRUS mMERCURY/
PHONOGRAM

LAYLA ERIC CLAPTON waRNER

ALBUMS

SOUNDTRACK THE BODYGUARD arisTABMG

THE TWELFTH MAN STILL THE 12TH MAN emi
ERIC CLAPTON UNPLUGGED waRNER BROS

BOYZ Il MEN COOLEYHIGHHARMONY MOTOWN/
POLYDOR

MICHAEL BOLTON TIMELESS (THE CLASSICS)
COLUMBIA/SONY

GUNS N' ROSES USE YOUR ILLUSION | GEFFENBMG
FRENTE MARVIN THE ALBUM WHITE/FESTIVAL
SOUNDTRACK SISTER ACT LIBERATION/FESTIVAL
GUNS N'ROSES USE YOUR ILLUSION Il GEFFEN/BMG
ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS
AND 2 DAYS IN THE LIFE OF.. CHRYSALISEMI

ABBA GOLD POLYDOR/POLYGRAM

WENDY MATTHEWS LILY ro0ART/WARNER

JOE COCKER THE ESSENTIAL COLLECTION em:
SONIA DADA SONIA DADA rEsTIVAL

SIMPLE MINDS GLITTERING PRIZE 81-92 virGIN/
EMI

GUNS N' ROSES APPETITE FOR DESTRUCTION
GEF/BMG

BILLY RAY CYRUS SOME GAVE ALL MERCURY/
PHONOGRAM

MADONNA EROTICA SIREWARNER
THE BEACH BOYS SUMMER DREAMS Emi
DEEP FOREST DEEP FOREST cousony

o~

17
18
19

20

7
11

8
NEW
17
9

13
12
10
18
NEW
15
20

19

POW WOW REGAGNER LES PLAINES...
POLYGRAM

GENESIS THE WAY WE WALK VOL.1 viraiN
JACQUES DUTRONC DUTRONC AU CASINO sony/
COLUMBIA

DIDIER BARBELIVIEN VENDEE 93 TALAR/SONY
GENESIS THE WAY WE WALK VOL.2 virGIN

NOIR DESIR TOSTAKY POLYGRAM

JEAN-MARC THIBAULT DES CHANSONS PLEIN LE
COEUR sonv/pPL

JULIEN CLERC UTILE wvirGIN

SADE LOVE DELUXE sonvieriC

ROCH VOISINE EUROPE TOUR (L'EMOTION) om/
8MG

VANESSA PARADIS VANESSA PARADIS REMARK/
POLYGRAM

HELENE HELENE assmc

AC/DC LIVE (DOUBLE ALBUM) caRRERE
VANGELIS 1492 CONQUEST OF PARADISE
CARRERE

MICHEL SARDOU LE GRAND REVEIL sonv/TREMA

REMARK/

SWEDEN e 1/27/93

THIS
WEEK

1

BWN - SN pWN

-
Sw®ENOG

LAST
WEEK

1

NEW

SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
BMG

GOLD EAST 17 LONDON

WOULD 1 LIE TO YOU CHARLES & EDDIE capimoL
STONE ME INTO THE GROOVE ATOMIC SWING
SONET

HOUSE OF LOVE EAST 17 LONDON

IT WILL MAKE ME CRAZY FELIX rca

ALL THAT SHE WANTS ACE OF BASE emi

STEP IT UP STEREO MC'S BMG

RUN TO YOU RAGE soner

END OF THE ROAD BOYZ Il MEN motown

ALBUMS

SOUNDTRACK THE BODYGUARD arista
VARIOUS ARTISTS ABSOLUTE MUSIC 14 va
ABBA GOLD roLar

VARIOUS ARTISTS RADIO CITY LOVE SONGS
COLUMBIA

PETER LEMARC DET FINNS INGET BATTRE nNmw
CHER GREATEST HITS 1965-1992 Gerren
LEONARD COHEN THE FUTURE coLumBiA
R.E.M. AUTOMATIC FOR THE PEOPLE warNER
BON JOVI KEEP THE FAITH MERCURY
METALLICA METALLICA poLY

NETHERLANDS (stichting Nederlandse 40) 1/22/93

GERMANY (0er Musikmarkt) 1/19/93

THIS | LAST
WEEK | WEEK

1 &}
2 1
3 2
4
5
7
6
14
8
NEwW
12
16

10
9

4
5
6
7
8
9

10

11

12

13

14

15

15

SINGLES

1 WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

WOULD | LIE TO YOU CHARLES & EDDIE capitoL
MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT BLow uP

HEAL THE WORLD MICHAEL JACKSON epic

DIE DA !7! FANTASTISCHEN VIER columsia
HOUSE OF LOVE EAST 17 METRONOME

T WILL MAKE ME CRAZY FELIX deCONSTRUCTION
EXTERMINATE SNAP trocic

KEEP THE FAITH BON JOVI MERCURY

SASCHA TOTEN HOSEN wvirGIN

ROCK WITH YOU INNER CIRCLE wea

OPEN SESAME LEILA K coma

BE MY BABY VANESSA PARADIS POLYDOR
DON'T YOU WANT ME FELIX deCONSTRUCTION
SLEEPING SATELLITE TASMIN ARCHER em

16 YOU NEVER WALK ALONE MATHOU rurostar 3 | 1 | SOUNDTRACK THE BODYGUARD smaiviCTOR
17 11 SWEAT (A LA LALA LA LONG) INNER CIRCLE wia | 4 |NEw| EBI OKUDA ABE NISHIKAWA TEJIMA UNICORN
18 17 DRIVE R.E.M. WARNER BROS SONY
19 13 END OF THE ROAD BOYZ Il MEN MOTOWN 5 2 KYOSUKE HIMURO MEMORIES OF BLUE TosHiBA/
20 | 20 | NOVEMBER RAIN GUNS N'ROSES Geffen Em
ALBUMS 6 | 3 gor:::AMS COME TRUE THE SWINGING STAR epc/
1| 1 | SOUNDTRACK THE BODYGUARD srista 7 | 4 | MIKIIMAI FLOW INTO SPACE FoR LiFe
2 | NEW| GENESIS THE WAY WE WALK VOL.2 virein 8 | 5 | THECHECKERS THE CHECKERS ronvicANYON
3 | 5 | FANTASTISCHEN VIER 4 GEWINNT coLumsia 9 | & | BZ FRIENDS sucmoons
4 2 ABBA GOLD poLysTAR
1
5 | 4 | GENESIS THE WAY WE WALK VOL.1 viroin O TNEW] NAEYOUKI A LEAF son
6 | 3 | BONJOVI KEEP THE FAITH mercuRy FRANCE (Nieisen/Europe 1) 1/19/93
7 | 6 | R.EM. AUTOMATIC FOR THE PEOPLE warNeR BROS s | tasT
3 | 14 | SOUNETRACK SISTERACT v WEEK | WeEk| - SINGLES
AR DANGE:S’LS o 1 1 | DUR DUR D'ETRE BEBE! JORDY COLUMBIASONY
ARG e 'A o 2 | 2 | HEAL THE WORLD MICHAEL JACKSON sonvieric
HAN 3 | 5 | IWILL ALWAYS LOVE YOU WHITNEY HOUSTON
12 | 16 | CHARLES & EDDIE DUOPHONIC capitou RCABIG
13 | 7 | FREDDIE MERCURY THE FREDDIE MERCURY 4 | 8 | DON'TYOUWANT ME FELIX roasuc
ALBUM PARLOPHONE
14 |NEW| MANFRED MANN'S EARTH BAND BLINDED BY S 3| G MARIES DE VENDEE ANAIS ET DIDIER
THE LIGHT ARcADE
15 | 13 | VAYACON DIOS TIME FLIES ewc/roia ‘75 171 ::2 tfg:'éﬁ 332?'2:‘;%3%8@’ 3&%&5 S
16 11 ROXETTE TOURISM ELECTROLA POLYGRAM
17 | 12 | JOECOCKER THE BEST OF JOE COCKER cAPITOL 8 | 9 | BECAUSE THE NIGHT CO.RO rourcram
L v R OCICERGREATES TN S e 9 | 4 | POURL'AMOUR D'UN GARCON HELENE eams
19 | 15 | GUNS N'ROSES USE YOUR ILLUSION Il Gerren 10 | 12 | MORE AND MORE CAPTAIN HOLLYWOOD
20 19 QUEEN GREATEST HITS 2 PARLOPHONE PROJECT POLYGRAM
11 | 13 | QUE MON COEUR LACHE MYLENE FARMER
i POLYGRAM/POLYDOR
JAPAN vusic Labo) 2/1/93 12 |NEW| DESLARMES ET DES MAUX LES INFIDELES trema/
THIS | LAST SONY
WEEK | Week | SINGLES 13 | 6 | IRONLION ZION BOB MARLEY ISLAND/POLYGRAM
1 1 | MOTTO TSUYOKU DAKISHIMETANARA WANDS 14 | 15 | DAS BOOT/I WANNA BE A KENNEDY U 96
TOSHIBA/EMI POLYGRAM/POLYDOR
2 | 3 | KISS ME KYOSUKE HIMURO TosHiBNEM! 15 | 16 | I SUFFIRA D’'UN SIGNE FREDERICKS GOLDMAN
3 2 | SEKAIJUNO DAREYORIKITTO MIHO NAKAYAMA & JONES cOLUMBIASONY
WANDS «ING 16 10 NOTHING ELSE MATTERS METALLICA pOLYGRAM/
4 |NEW| DANCE, DANCE, DANCE. TAKASHI UTSUNOMIYA PHONOGRAM
EPIC/SONY 17 | 17 | THE WORLD IS STONE CYNDI LAUPER Epicisony
5 | 5 | | WILL ALWAYS LOVE YOU WHITNEY HOUSTON 18 | 19 | NOVEMBER RAIN GUNS N' ROSES GeFren
BMGNVICTOR 19 14 {T'S MY LIFE DR ALBAN ARIOLA/BMG
6 | 4 | BYEFORNOW T-BOLAN zan 20 |NEW| SHE'S LIKE THE WIND PATRICK SWAYZE BMo
7 | 7 | BOKUNARABA KOKONIIRU JUNICHI INAGAK! ALBUMS
FUN HOUSE
1 { 4 | SOUNDTRACK THE BODYGUARD RCABMG
O[S I LT (e 7 2 | 1 | GOLDMAN JONES FREDERICKS SUR SCENE sonv
9 | 8 | NANIMO IENAKUTE NATSU J-WALK wmeLDAC T
10 {NEW | MURUI OSHIRIGA YURUSENAL KAN poLYDOR 3 3 JORDY POCHETTE SURPRISE sony
ALBUMS 4 2 MICHAEL JACKSON DANGEROUS Eric/sony
1 |NEW| PRINCESS PRINCESS BEE BEEP sonv 5 | 6 | JEAN-PHILIPPE & MODENAS AUDIN OCARINA
2 |NEW| MIHO NAKAYAMA DRAMATIC SONGS xinG SONY/DELPHINE
[ | [ |
© 1993, Billboard/BPI Communications (Music Week/ © CIN/compiled by Gallup)
THIS | LAST THIS | LAST
WEEK | WEEK| SINGLES WEEK |WEEK| ALBUMS
1 | 1 | (WILL ALWAYS LOVE YOU WHITNEY HOUSTON 1 1 | GENESIS THE WAY WE WALK VOL. 2 vIRGIN
ARISTA 2 |NEW| DINA CARROLL SO CLOSE Atm
2 2 EXTERMINATE! SNAP featuring NIKi HARIS arista 3 3 R.E.M. AUTOMATIC FOR THE PEOPLE wWARNER BROS.
3 5 THE LOVE | LOST WEST END featuring SYBIL pwi 4 4 ARRESTED DEVELOPMENT 3 YEARS,5 MONTHS
4 [NEW| NOLIMIT 2 UNLIMITED pwL AND 2 DAYS IN THE LIFE cooLtempo
5 | 7 | WE ARE FAMILY ('93 MIXES) SISTER SLEDGE § | 2 | THE STEREO MC'S CONNECTED 4TH+Bway
ATLANTIC 6 | 5 | TAKE THAT TAKE THAT AND PARTY rca
6 3 I’M EASY/BE AGGRESSIVE FAITH NO MORE stasH 7 6 THE SHAMEN BOSS DRUM ONE LITTLE INDIAN
7 | 8 | OPEN YOUR MIND USURA deCONSTRUCTION 8 | 7 | CHER CHER'S GREATEST HITS:1965-1992 Gerren
8 | 9 | SWEET HARMONY THE BELOVED east wesT 9 | 9 | GENESIS THE WAY WE WALK VOL.1 wiroiN
9 | 6 | MR. WENDAL/REVOLUTION ARRESTED 10 | 21 | PETER GABRIEL US ReALWORLD
DEVELOPMENT coourempo 11 | 11 | ERASURE POP! THE FIRST 20 HITS muTE
10 | 4 | COULD IT BE MAGIC TAKE THAT rca 12 | 19 | BON JOVI KEEP THE FAITH jamaco
11 |NEW| ORDINARY WORLD DURAN DURAN PARLOPHONE 13 13 ABBA GOLD POLYDOR
12 | NEw| OEEP EAST 17 tonpon 14 | 10 | GLORIA ESTEFAN GREATEST HITS epic
13 | 22 | BED OF ROSES BON JOVI ameco 15 | 12 | SIMPLE MINDS GLITTERING PRIZE 81/92 wirGiN
14 I NEW| INDEPENDENCE LULU pome 16 | 8 | CATHY DENNIS INTO THE SKYLINE poLvoor
15 | NEW| SHE SELLS SANCTUARY (MCMXCIH REMIXES) 17 |NEW| B MEX APPOLONIA usion ciry
THE CULT BEGGARS BANQUET
18 |NEW| ELVIS ULIET LETTERS
16 | 10 | STEAM PETER GABRIEL ReALWoRLD ELVIS COSTELLO THE J WARNER
17 15 WHAT YOU WON'T DO FOR LOVE GO WEST 19 16 SIMPLY RED STARS EAST WEST
CHRYSALIS
20 | 35 | BARRINGTON UNG/J KELLY
18 11 PHOREVER PEOPLE THE SHAMEN ONE LITTLEINDIAN MORSE VOL 3 ':,r;g,l;‘o 2 NIl
19 |NEW| HEAVEN IS DEF LEPPARD BLUDGEON RIFFOLA 21 | 15 | LIONEL RICHIE BACK TO FRONT MOTOWN
20 |NEW | START CHOPPIN DINOSAUR JR BLANCO Y NEGRO 22 20 ERIC CLAPTON UNPLUGGED puck
21 18 HOPE OF DELIVERANCE PAUL McCARTNEY 23 14 NIRVANA INCESTICIDE GEFFEN
PARLOPHONE
24 | 18 | MICHAEL BOLTON SSICS
22 | NEW| HIP HOP HOORAY NAUGHTY BY NATURE 8iG LFE R TIMELESS (THE CLA )
23 31 OPEN SESAME LEILA K pOLYDOR 25 22 NIRVANA NEVERMIND pac
24 | 35 | LOVE ME THE RIGHT WAY RAPINATION/KYM 26 | 26 | THE PRODIGY EXPERIENCE xt
MAZELLE 10GIGARISTA
27 |NEW| DAVID ZINMAN GORECK! SYMPHONY NO.
25 | 17 | IT'S GONNA BE A LOVELY DAY SOUL SYSTEM w o R NO.3
ARISTA
28 | 17 | THE CARPENTERS ONLY YESTERDAY
26 |NEW| LOVE MAKES NO SENSE ALEXANDER O'NEAL 29 | 31 | ANNIE LENNOX DIVA rca Aam
TABU/AZM
27 | 14 | WOULD I LiE TO YOU? CHARLES & EDDIE caprrot g‘l’ gg m:‘: RTZDE'SQPTNS /va(zfs O GEAere
28 | 12 | HEAL THE WORLD MICHAEL JACKSON epic
32 | 25 | MICHAEL JACKSON DANGEROUS epic
29 | 16 | ARRANGED MARRIAGE APACHE INDIAN isiAnD SR e
30 [NEW| IF | CAN'T CHANGE YOUR MIND SUGAR CREATION ATUANTC
S el | U UL S 20U o) CLiT 34 | 24 | THE FREDDIE MERCURY ALBUM FREDDIE
32 | 13 | AFTERALL THE FRANK AND WALTERS SETANTAGO! MERCURY  PARLOPHONE
DISCS
35 | NEW{ HARRY CONNICK JR 25 coiumeia
33 | 25 | DOGS OF LUST THE THE ercc 36 | 28 | CHARLES & EDDIE DUOPHONIC capiToL
34 | 30 | OUT OF SPACE THE PRODIGY xt 37 | 32 | U2 ACHTUNG BABY tstanp
35 |NEW| THINGS CAN ONLY GET BETTER D:REAM WAGNET | 33 | 29 | ED STARINK SYNTHESIZER GOLD ARcAGE
36 | 36 :‘FEXVRSWTWN EP TIME FREQUENCY mTernaL 39 | 36 | CHRISREA GOD'S GREAT BANANA SKIN EasTweST
37 |NEW| REVIVAL MARTINE GIRAULT Fe SORER AL LT (O [TV
38 |NEW| PHOTOGRAPH OF MARY TREY LORENZ epic
39 | 28 | SOMEDAY (I'M COMING BACK) LISA STANSFIELD
ARISTA
40 | 26 | WOMANKIND LITTLE ANGELS PoLvoor

THIS
WEEK
1

2
3

—-
SwoNaGa &

W N =

—-
SweNOO s

LAST
WEEK
1

2
4

SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

WOULD | LIE TO YOU CHARLES & EDDIE capitor
TOM TRAUBERT'S BLUES ROD STEWART wARNER
BROS

LIKE THE WAY | DO (LIVE) MELISSA ETHERIDGE
ISLAND

ROCK WITH YOU INNER CIRCLE wea
EXTERMINATE SNAP Lock

OUT OF SPACE THE PRODIGY T0RSO

I'M GONNA GET YOU BIZARRE INC torso

IF { EVER FALL IN LOVE SHAI mca

DUR DUR D’ETRE BEBE! JORDY cotumsia
ALBUMS

SOUNDTRACK THE BODYGUARD arisTA

LIONEL RICHIE BACK TO FRONT motown

RENE FROGER SWEET HELLO'S & SAD
GOODBYES oino

PAUL DE LEEUW VAN U WIL IK ZINGEN varaGRAM
ERIC CLAPTON UNPLUGGED RrePRISE

GENESIS THE WAY WE WALK VOL.2 virRGIN
ABBA GOLD poLyoor

GOLDEN EARRING THE NAKED TRUTH coLumBiA
VAYA CON DIOS TIME FLIES arioLA

JOE COCKER THE BEST OF JOE COCKER cariToL

CANADA (e Record) 1/18/93 ‘

THIS | LAST
WEEK | WEEK
1 3
2 7
3 |2
4 | 4
5 1
6 | 6
7 | s
8 |NEW
9 | NEW
10 | NEW
1 1
2 | 2
3 | 4
4 | 3
5 5
6 | 10
7 ({9
8 | 7
9 [NEW
10l 8

SINGLES

DEEPER AND DEEPER MADONNA sire/wea
FLEX MAD COBRA COLUMBIASSONY

SLOW & SEXY SHABBA RANKS epic/sony
GANGSTA BELL BIV DEVOE Mcauni

HOW DO YOU TALK TO AN ANGEL THE HEIGHTS
CAPTOL/CEMA

TO LOVE SOMEBODY MICHAEL BOLTON cotumsiv
SONY

KEEP THE FAITH BON JOVI MERCURY/PGD

A WHOLE NEW WORLD PEABO BRYSON &
REGINA BELLE coLumBiasOny

MR. WENDAL ARRESTED DEVELOPMENT
CHRYSALISICEMA

IF | EVER FALL IN LOVE SHAI mcaun
ALBUMS

VARIOUS ARTISTS THE BODYGUARD ARISTA/BMG
ERIC CLAPTON UNPLUGGED REPRISEWEA
BARENAKED LADIES GORDON rcABMG

THE TRAGICALLY HIP FULLY COMPLETELY wmca/
UNI

R.E.M. AUTOMATIC FOR THE PEOPLE warNER
BROS/WEA

HARVEST MOON NEIL YOUNG RepRISEWEA

TEN PEARL JAM EPIC ASSOCIATED/SONY

VARIOUS ARTISTS DANCE MIX 92 quaLiTy
LEONARD COHEN THE FUTURE cOLUMBIA/SONY
QUEEN GREATEST HITS HOLLYWOOD/WEA

Hits Of The World is compiled at Billboard/London by Julie Boodhoo. Contact 71-323-6686, fax 71-323-2314/2316.
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Artists & Music

LATIN NOTAS

(Continued from preceding page)

der, Smokey Robinson, Jermaine
Jackson, and José Feliciano—a
former signee with Motown Latino.
Sherlock hopes to release the unique
compendium this summer in all Latin
American territories. The leadoff single

is expected to be “End Of The Road,”
which Boyz H Men is cutting in late Fe-
bruary with producer K.C. Porter.

PORTER FINDS (Social) Security:
Speaking of K.C. Porter, the ever-busy

BASSIN DISTRIBUTORS
| DISCOS COMPACTOS a VIDEOLASER a CASSETTES a ACCESSORIOS

PRODUCTOS PROFESIONALES a CASSETTES SINGLES a VIDEOS
POSTERS/AFICHES A CAMISETAS Y MUCHO MAS!

iLLAMENOS HOY! TOoLL FREE: 800-329-7664 OR 305-621-0070

MAS DE 1,000,000 DE DISCOS COMPACTOS EN EXISTENCIAS
DE SELLOS MAYORES E INDEPENDIENTES!

4 DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA E INTERNACIONAL.

4 PERSOMNAL DE VENTAS BILINGUE Y EXPERTO EN LA MATERIA.
4 VALUADO COMO EL DISTRIBUIDOR ONE-STOP #1 POR LA REVISTA BILLBOARD.

FAX: 305-621-0465 + 15959 N.W. I5TH AVE.. MIAMI, FL 33169

WHY DOES THE LARGEST NATIONAL
ONE-STOP ON THE WEST COAST HAVE
SUCH A SMALL AD?

Why don't you ask the One-Stops with the large ads why their
prices are up to 5% higher than Abbey Rocd's everyday prices?

Abbey Road Distributors

Orange County  Los Aingeles « Atianta
800-827-N77 - 800-795-6874 » 800-758-6710

Compact Discs.Cossettes.LaserDiscs.Video.Accessories

MANHATTAN LATIN MUSIC DIST.
DISCOS COMPACTOS © VIDEOS ® CASSETTES  ACCESSORIOS

iLLAMENOS HOY !
Toll Free:-800 745-4509

N  FAX -212-563-4847
¥ TEL -212-563-4508
MIA -305-591-7684
FAX -305-477-0789

E‘S
§
’ 471 W. 42 ST. NY, NY. 10036

Ay A
DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA

ergg.f -

H L DISTRIBUTORS,
INC,

6340 5.W. 12 Street
Miami, Florida 33145

* Camplete Inventory
of Latin Music:
CO » Casseltes » 127
Music Videos

= Knowledgezhle
Szles Reps

s Fully Compiterized

# |nventario Completo de
Musica Latina:
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Local:

producer is working on an album proj-
ect for Gasa’s Spanish rockers Seguri-
dad Social—and still marveling about
how well Jon Bon Jovi sang “Cama De
Rosas,” the Spanish-language cover of
“Bed Of Roses,” now scurrying up the
Hot 100.

“His accent is great,” says Porter,
“and I really think it has the potential
to be a strong single in South America,
because it sounds great and feels great.
“I mean, I even told him that he sings
better in Spanish ... I don’t know how
he took it.”

Porter is equally jazzed about Segur-
idad Social’s album, which he hazily de-
seribes as “the new Santana, U2, or
something like that. The main thing is
that their sound is really international.”

Manager Miguel Jiménez concurs
and adds that the group's fifth album
will reflect the diversity of the band’s
sound.

“José Manuel, the singer, likes to
say that what they do is a ‘rock cock-
tail, ” says Jiménez. “Add rock, blues,
ballads, reggae, and everything that
has been represented by the personal-
ity of a group that has been together for
eight years.

“We want to do good music to enter-
tain people, be they Latino or a person
from the Anglo culture who may find
something interesting in this music.”

Jiménez expects WEA to distribute
the record—due out this spring—but
only if the company is enthusiastic
about the product.

Porter, meantime, is still pondering
what to do with Renato, whom he
signed to his production company. A
singer/songwriter from the Jon Secada
school, Renato just finished up his al-
bum debut—and remains label-less.

“I'm trying to figure out what’s the
best situation to get into,” says Porter.

FIESTA EN MIAMI: Ral Alarcon,
president of Spanish Broadcasting Sys-
tem, is launching a fifth Spanish-lan-
guage FM in Miami Feb. 7. The new
FM, dubbed “Stereo Fiesta,” will offer
tropical music from the Caribbean and
Central America. The 60,000-watt sta-
tion, slated to eventually go to 100,000
watts, will cover Dade and Monroe
counties and Cuba.

SALSA VALENTINE: RMM head
honcho Ralph Mercado premieres his
“Salsa International Valentine Show”
Feb. 14 at New York’s Madison Square
Garden. Among the salsa notables set
to perform are RMM'’s Oscar )’Leon
and Orquesta De La Luz, along with
Sony Tropical acts Jerry Rivera, Luis
Enrique, and Grupo Niche. Kubaney’s
white-hot merengue outfit Cocoband
and WSKQ air personality Polito Vega
round out this strong lineup.

M ISCELLANEA: Sony Brasil’s frevo
king Moraes Moreira, co-author of the
immortal Carnaval tune “Festa Do In-
terior;” is slated to headline Brazil Car-
naval ‘93, Feb. 20 at the Hollywood Pal-
ladium ... New York record pool
Discos Latino is presenting its inaugu-
ral National Latin Musie Seminar April
21-24 in New York ... Trumpeter ex-
traordinaire Charley Sepulveda has
released “Algo Nuestro” on Verve/Po-
lyGram . . . British & International Art-
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Philips Denies Super Club’s For Sale

WHILE THE rumor mill is hard
at work speculating about which of
the industry powerhouses will ulti-
mately buy Super Club N.A., with
most of the betting on Blockbuster
Entertainment, there is just one
more factor to figure into the equa-
tion: Super Club parent Philips
says it ain’t selling.

Jan Timmer, president of the gi-
ant Dutch company, denied to Bill-
board’s Ken Terry that the U.S.
chains are for sale. That could break
the heart of Fort Lauderdale, Fla.-
based Blockbuster, which has been
sending flowers to Philips almost on
a weekly basis through the press.

“[Philips] has an interest in Block-
buster, and we own Super Club,”
notes Timmer. “We are happy with
that situation and have no interest
in changing it,” he said.

That appears to represent a turn-
around in Philips’ thinking. Last
year, sources say, executives at
most major chains were informally
approached to see if they would be
interested in buying Super Club,
which in the U.S. operates Super
Club Music Corp., with some 280
units, and Super Club Video Corp.,
with about 180. But those chains
subsequently said there was never
any follow-up from Philips.

On the other hand, maybe Philips
has returned to its initial stance that
led it to first invest in Super Club:

SoundScan

Become A CD One
Stop/SoundScan Reporter
and we’ll pay you $5,000
to computerize.

Already Computerized?
You can still cash in!

Call The CD One Stop/SoundScan
Reporters’ Hotline For More
Information Today

800-386-8889 ext.a57

CD One Stop/SoundScan Re nrters-

Because The Lifeblood Of

Music Industry Flows Thrungh The
-Veins Of Independent Retail.®

controlling the flow of product from
the manufacturer into the hands of
the consumer.

Although Timmer says Super
Club isn’t for sale, some observers
who watch the Dallas-based com-
pany closely remain skeptical. One
says that if Philips intends to keep
Super Club, it better get moving in
boosting the company’s stature.
Currently, the chain’s value is dete-
riorating, thanks to a wave of defec-
tions caused by the company’s hith-
erto uncertain future.

Also, at a time when other chains
are getting very aggressive, if Super

RETAILJE
TRACK

by Ed Christman

Club is to remain competitive, it
likely will need a cash infusion from
Philips to allow it to play on a level
playing field, observers say. Stay
tuned.

SPEAKING OF Timmer, he will
give the keynote address at the up-
coming annual convention of the Na-
tional Assn. of Recording Mer-
chandisers, which will be held
March 6-9 in Orlando, Fla. ... And
while we are in Florida, let’s get
back to the subject of Blockbuster.
Sources say the company is search-
ing for a top music chain operations
executive to help run Blockbuster
Music. Blockbuster spokesman
Wally Knief says the chain doesn’t
discuss internal personnel matters.

MEDIA PLAYS WELL: The Mu-
sicland Group was in town recently
to meet with Wall Street analysts,
and told them that the chain will roll
out about 10 more Media Play out-
lets in the coming year. Jack Eug-
ster, chairman, CEO, and president
of the Minneapolis-based chain, con-
firms that but adds that the com-
pany still has only one outlet of the
concept open and that it is still in the
testing phase. Based on comments
made by Musicland executives at
the meeting, analysts say Media
Play, a 40,000-square-foot mega-
store encompassing music, books,
video, computer games, and other
entertainment software, likely will
do about $8 million a store, on an an-
nual basis.

As for On Cue, Musicland’s other
new concept, Eugster says there are
currently 13 outlets operating under
that logo, and that the company will
move more cautiously in testing On
Cue, opening a couple more stores
this year.

ON THE MOVE: Mike Worthing-
ton, formerly national account rep
with Relativity Entertainment
Distribution, is now at Atlantic
Records as national sales manager/
progressive music. Steve Vining,
formerly director of marketing and
sales at BMG Classics, has been
upped to VP of marketing and sales.
Also in the BMG family, Tom White
is newly anointed VP of sales and
product development at RCA Nash-
ville. In New York, Bryan Mechu-
tan, previously with TVT, has
joined Roadrunner Records as a
sales manager.

CONVENTION CAPSULES

(Continued from preceding page)
populate BMG Distribution.

HALLELUJAH: The convention
featured performances by more than
50 acts but quite possibly one of the
finest was delivered by a nonper-
former—Private Music VP of sales
and marketing Steve Macon, who
out-Steve Martin'ed Steve Martin as
he lampooned the comedian’s current
movie, “Leap Of Faith.” In the role of
the Rev. Who Loves You, Babe, Ma-
con turned the convention into a full-
blown gospel revival. It's rumored
that the performance will be released
to the home video market but, until
that happens, Billboard will provide a
small sample to hold the reader over.
Macon, or rather the Rev. Who Loves
You, Babe, closed his segment by be-
seeching the Lord to: “Give us the
strength to scrounge for every order
when there is no open to buy. The

strength to return my phone calls for
I control the ad budget, and the
strength and fortitude to lose those
returns for at least another 30 days.
Ask not for deep discounts . . . nor for
extended dating for they are the tools
of the devil. Nor let us not fall victim
to the crutch of these tools for we are
the best distribution company in the
business.”

SALES TOOLS: During the Zoo
Entertainment product presenta-
tion, Jayne Simon, VP of sales,
pointed out the merits of using T-
shirts to create a buzz on a band. She
said heavy metal outfit Tool will be
following up its debut EP for the label
with a long-player that will be out
soon. She pointed out that the band
now has a strong identity in the rock
underground and that the album had

(Continued on page 50)
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A Thing
of Beauty...

... 1S AJOY FOREVER.

At least that’s what they say.
And based on the incredible
and continuing success of our
complete lineup of Beauty
and the Beast audio products,
we totally agree.

v

For example, we've started a
beauty of a new year with 7
Grammy nominations for the
Beauty and the Beast sound-
track, including Album of the
Year, Record of the Year

and Song of the Year!

v

And now, for the first time
ever, the Beauty and the
Beast Read-Along is available
in an individual book-and-tape
format as part of the $6.98
Read-Along catalog! It
features:

¢ Original cast voices

e Music from the film

» The hit song “Be Our

Guest”

v

We’re celebrating our new
catalog addition by including
it in the 1993 Spring Castle
Promotion. What better way
to show off a thing of true
sell-through beauty!

v

So keep a close watch on
your Beauty and the Beast
audio inventory levels and
make sure to order plenty of
the new Beauty and the Beast
individual Read-Along today.
We think you’ll agree that all
our beauties will be a sales
joy for 1993-and beyond!

© DISNEY
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Singles Give Rise To Interest
In Punk-Tinged Austin Bands

SMELL THE VINYL: Will won-
ders never cease? In the Feb. 4 issue
of Rolling Stone, writer Michael
Azerrad holds forth on the glories of
7-inch vinyl singles. The writer
quotes Nick Hill of Singles Only La-
bel (the brainchild of Sugar’s Bob
Mould): “Singles are the new punk
rock.”

Wow. DI thought it was the old
punk rock, too. While the 7-inch phe-

{ nomenon has been stoked of late by
high-profile releases by SOL and Sub

Pop, among others, indie singles have
been gushing forth, seemingly in an
unabated tlow, since punk’s first hey-
day in the late '70s.

All of this leads us to a recent com-
munique from the anarchic indie label

DRCLARATIONS
S
INDRPENDENTS. g

by Chris Morris

Rise Records from Austin, Texas,
which is attempting to make a case
for punk-oriented rock musicians in a
town that has been bagged and tag-
ged by the national press.

As a missive enclosed with a stack
of singles by Austin-based groups
puts it, “Austin is also a great deal
more than that tired Stevie Ray, Jim-
mie Dale, singer/songwriter cliche
that lamos like the ‘Austin Chronicle’
continually drag around . . . yeah, that
stuff is all well and good, but a hell of
a lot more goes on in the clubs that
the local press is too stuffed on barB-
que to go out and see; or the bands
go on past the writer’s bedtime, ete.
Which is why you got this box.”

In addition to Rise’s own product,
the label sent along singles from a
number of other fresh-faced Austin
labels. Truth be told, the Rise product
is the best, and the best-packaged
(limited editions, red vinyl, dayglo
covers, art by label partner/under-
ground artist Frank Kozik). Their
Jesus Christ Superfly release, “Big
Shit,” is packed with full-frontal atti-
tude, but the single by Bellingham,
Wash.’s Mono Men is the real
stormer. The Men's “I'm Hangin’”

betrays the heavy influence of Roky
Erickson, while the B side is a cover
of the Young Fresh Fellows’ “Teen
Dogs In Trouble,” with guest vocals
by the Fellows’ Scott McCaughey.

Another Austin-based pick comes
courtesy of Undone Records: The
three-track clear-vinyl Johnboy EP
“CalYx” boasts grinding postindus-
trial noise that rattles the fillings.
“The Waltons” it ain’t.

The other 7-inchers in the Rise
package, by Baloonatic (Fluffer
Records), Pocket Fishrmen (Over-
andout), and Stretford (Plan B Rec-
ords), aren’t as compelling or distinc:
tive, but collectively these releases
offer evidence that a noisy rock’n’roll
scene is a-brewing in Austin that {lies
in the face of some cast-in-stone pre-
conceptions about the town.

More power to ’em; hopefully some
of this homegrown mania will be on
display during March’s South By
Southwest  Music  Conference
(though, given Rise’s low opinion of
the Austin Chronicle, which runs the
conference, I’'m not holding my
breath about any prospective show-
cases).

ERRATA: DI erred slightly in the
year-end (Dec. 26) column. Meat
Puppets did not actually sue its ex-la-
bel SST Records; the band filed a
counter-complaint against the im-
print after SST sued the group in fed-
eral court in L.A. last February.

FLAG WAVING: Let’s face it,
Twin/Tone act ZuZu’s Petals is at a
distinet disadvantage when it comes
to establishing an identity of its own.
The band is an all-female trio, leav-
ing it open to unwelcome comparisons
to so-called “riot grrrl” groups. And
the band hails from Minneapolis,
which during the ’80s was a fertile
(Continued on next page)
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CONVENTION CAPSULES

(Continued from page 48)

been set up nicely, thanks to wide-
spread distribution of the band’s T-
shirt, which features a drawing of a
wrench. “So the next time your label’s
financial [watchdog] questions a T-
shirt expense, point to the success” of
the Tool campaign. The presentation
included a performance by Philip
Bailey and a preview of demos of
songs that might appear on the next
Matthew Sweet album.

That night, Zoo hosted a showcase
at the Hollywood Moguls club, where
Green Jell6 and Flowerhead wowed
the assembled in a setting duplicating
the Venice Beach boardwalk, right
down to a fire-eater and a contraption
nobody knew the name of, but which
some referred to as a zero-gravity-
gyro-machine. Among the souls brave
enough to try out the ride were Can-
dace Masengale and, of course,
Jones.

THE HITMAN WARMETH: Prod-
uct presentations by Clive Davis,
president of Arista, are legendary for
any number of reasons, foremost of
which is that the label subsequently
delivers the goods, in the form of hit
records, from songs featured during
the session. But in addition to the pos-
sibility of hearing tomorrow’s poten-
tial hit records, listeners can gener-
ally expect the following
characteristics from a Davis presen-
tation: It is serious business and undi-
vided attention is required from all
participants; songs will be repeated;
alternate versions of songs might be
played; many, many hours will be
spent in the room; and the room will
be cold enough to chill a six-pack.
This year’s presentation had many
of those characteristics, but it also
added some new tones. The presenta-
tion began with some-
one’s—presumably Davis’'—tongue in
his cheek, as BMG Distribution staff-
ers, entering the room where it was
held, were given blue blankets, with
a large Arista logo inscribed in it.
With Arista currently the hottest it

has ever been in its history, Davis and
label staffers were warmly received
by BMG staffers.

During the presentation, Davis
played many songs, which he de-
scribed as potential hits. Judging by
the gleeful reaction that met many of
the songs, BMG staffers apparently
agreed, because the mood of the room
turned from upbeat to a full-blown
celebration. Near the end of the pre-
sentation, during the second playing
of Whitney Houston’s “I'm Every
Woman” from “The Bodyguard”
soundtrack, Davis invited BMG to
come up on stage and dance. About 40
people did, two of whom took the long
way around the room, carrying the
Arista blanket as a giant banner. At
that point, the room resembled a fi-
nale to a George M. Cohan musical.

When all was said and done six
hours later, 47 songs, including re-
peats and 11 tunes MC’d by Arista
Nashville head honcho Tim DuBois,
were played in their entirety.

During Dubois’ segment, he noted
that the label’s Nashville division had
sold nearly 13 million records in its
nearly three-year history. In prefac-
ing a song from new signee Dude
Mowrey, he noted, “A little over a
vear ago, [Mike] Dungan [VP of
sales and marketing] slapped a tape
on my desk and said, listen to this,
and I reacted the same way I react to
everything he puts on my desk—it
was ignored. About two months later
a radio guy mentions Dude Mowrey
to me, and I recognized it as the same
tape that Dungan gave me.” At the
time Mowrey was on another label,
but he said that now that Arista had
signed the artist, it is its job to help
Mowrey realize his full potential.

TALKING NUMBERS: In between
knockout performances by Spice 1
and Angela Bofill that made the Jive
presentation a big success, Barry
Weiss, senior VP/GM, played tracks
from a number of upcoming albums
the labels have big hopes for, includ-

DECLARATIONS OF INDEPENDENTS

(Continued from preceding page)

breeding ground for such alternative
rock monsters as the now-defunct
Replacements and the currently hot
Soul Asylum (both of which recorded
for Twin/Tone at the start of their ca-
reers).

Of any possible riot grrrl tag, gui-
tarist/vocalist Laurie Lindeen says,
“We're a little different from that
phenomenon, because we’re not part
of that group. The only thing we have
in common is gender, and maybe
some beliefs . . . We have a lot in com-
mon with them, we’re just not in-
volved with the whole movement.”

About the Minneapolis scene, Lin-
deen says, “There’s a million bands
here. We've known those guys for 10
years. Socially they're people we
hung with, and musically they're huge
influences.”

She notes that it’s not as easy to be
a part of the Minneapolis music circle
these days: “A lot of people have a
chip on their shoulder, because
they’re not in the spotlight anymore.

“It’s a tough town to play,” she
adds. “I think maybe the toughest in
the country. Everybody’s really

jaded, and thinking back on the glory
days.”

All that said, ZuZu’s Petals’ debut
album, “When No One’s Looking”
(distributed by Restless), deserves
attention on its own unique merits.
Lindeen, bassist/vocalist Coleen
Elwood, and drummer Linda Pit-
mon play with plenty of heat and atti-
tude (though, unlike their riotous sis-
ters, they're not afraid to wield an
acoustic guitar occasionally), and
original songs like “God Cries” and
“How Long” display equal quotients
of melody and guts.

“What we want to do is entertain
ourselves, more than anything,” Lin-
deen says. “Live, we're a lot more
raunchy than the record sounds.”

Budding fans will have ample op-
portunities to catch the Petals live
over the next few months. The trio
leaves for Europe this week for a two-
week stint. In March, the band begins
a West Coast swing that will end at
the annual South By Southwest Mu-
sic Conference; in April and May, it
will play dates in the East and South-
east.

ing Billy Ocean, D.J. Jazzy Jeff &
the Fresh Prince, Menace Two So-
ciety, and Buddy Guy, who will have
an album on the label’s Silvertone im-
print. Weiss also reminded BMG
staffers that Jive/Silvertone is one of
the more successful in the company’s
portfolio when he said that the label
had released 18 albums during the
year, with each averaging sales of
about 300,000 . .. In the Imago prod-
uct presentation, label president
Terry Ellis indicated that the com-
pany was complementing its develop-
ing-artists stable by signing estab-
lished acts like Aimee Mann,
formerly of Til Tuesday, and Pere
Ubu. The previous night, the label
sponsored a well-received showcase,
featuring performances by Henry
Rollins, Boneclub, and Suzanne
Rhatigan....In the Windham Hill
presentation, label president Anne

Robinson turned the podium over to
Ray Lynch, who recently signed to
the label. Lynch told the distribution
company about how his career began,
with him and his wife selling product
out of his house. Due to that experi-
ence, he told them he really appreei-
ated the role distribution plays in get-
ting his music to his fans.

NIPPER’S IN THE HOUSE: RCA
also hit paydirt with its showcase fea-
turing RCA Nashville artist Lari
White, BNA artist Doug Supernaw,
and RCA star Bruce Hornsby. Dur-
ing his performance, Supernaw, who
is stone country, told BMG staffers,
“I have good news and bad news. The
good news is, I think we can sell a lot
of country music. The bad news is,
there is absolutely no crossover po-
tential.” Later that night, Martha
Wash wowed them back at the hotel

in a room that had been transformed
into the “Doghouse,” replete with
such appropriate decorations as bis-
cuit-shaped chocolate-chip cookies.
Earlier that day, the RCA product
presentation was a convention high-
light. Besides featuring numerous
live performances, the presentation
was MC’d by comedienne Judy Ten-
uta. She was very funny, but also too
raunchy to be quoted in a respectable
trade journal, probably to the relief of
Bleiweiss, Masengale, and Dallas
branch manager Darrell Booth, who
found themselves plucked from the
audience to participate in some of her
anties. When questioned by Bill-
board, Tom White, VP of sales and
product development at RCA Nash-
ville, declined to take credit for Ten-
uta’s selections from the audience.

CONGRATULATIONS
STRUNZ & FArRAH
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“BEST WORLD MUSIC RECORDING”
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NARM R 1993

A BILLBOARD SPOTLIGHT

In 1993, NARM's 35th anniversary theme |GG JE DATE: MARCH 13
is “Anyway you look at it, music is magic”.
AD CLOSE: FEBRUARY 16

And every year, to find the best coverage
of the NARM convention, 200,000 readers
worldwide turn to the pages of Billboard.

East: Nancy Bowman 212-536-5272

Hot features will include: emerchandising Ken Piotrowski 212-536-5223

without the longbox etop chains by store
count erefixturing ¢DCC & Mini Disc
ean interview with NARM'’s President
Bernstein ethe NARM convention sched-
ule ea guide to Orlando record stores and
other great city sites!

West: Jon Guynn 213-525-2306
Jodie LeVitus 213-525-2304

South: Lee Ann Pack 615-321-4294

" . . Midwest: Ken Karp 212-536-5017
Nothing up our sleeve, just a jampacked

issue with hot editorial, and worldwide

circulation International:

Pat Rod Jennings 44-71-323-6686

Bonus Distribution at the NARM
convention in Qrlando 3/6-9.

Don’t miss your chance to be amongst all
the players in the industry.

Billbearel

Retail

cannot be deactivated or reactivated
remotely. Furthermore, they are easily
defeated by body shielding and
through the use of foil-lined bags.

Therefore, the only commercially
available systems that meet NARM’s
EAS criteria are radiofrequency (RF)
and magnetic systems.

THE COS. AND THEIR SYSTEMS

Checkpoint is the only one of the
four NARM participants committed to
one technology, i.e., RF, while the oth-
ers specialize in magnetic-based sys-
tems but also sell RF, microwave, and
others.

Because of Checkpoint’s commit-
ment to RF technology at the exclusion
of other systems, it has the most to lose
if NARM recommends a system other
than RF. The other companies, be-
cause of their stake in the different
technologies, would be in better stand-
ing if NARM were to forgo magnetics.

Checkpoint is testing its Condor sys-
tems, an RF device with a scanning
range of 6 feet; Checkpoint’s other
leading RF system is the QS 2000,
which can detect up to 3 feet between
pedestals. NARM’s criteria set space
between pedestals at 6 feet. Up until
recently, the space between pedestals
was a big issue because most malls dis-
allowed visible security systems. But
shopping-center owners have relaxed
their demands on that issue, observers
say.

Among Checkpoint’s music and
video industry clientele are Trans
World, Target, and Handleman.

Sensormatic markets the Ultrae
Max and ProeMax systems, both
acousto-magnetic systems that can
cover a range of up to 9 feet. The com-
pany has also developed a floor-based
variant of the Ultra*max system that
doesn’t require pedestals and offers
virtually unlimited scanning range.

Sensormatic’s key accounts in music
and video are Musicland, Blockbuster,
Camelot, Tower, Wherehouse, Spec’s,
Super Club, the new Virgin superstore
in L.A., and the HMV and Virgin me-
gastores in Europe.

Ironically, despite Sensormatic’s ad-
versarial relationship with Checkpoint,
the two companies are multimillion-
dollar business partners in the form of

Checkpoint’s RF system, right, used
here in an entertainment software
store, and Sensormatic’s prototype
Ultra*Max floor system, below, in a
Musicland location.

' SOURCE-TAG CONTENDERS SQUARE OFF

| (Continued from page 47)

a venture whereby Sensormatic buys
RF systems from Checkpoint and dis-
tributes them in Europe.

St. Paul, Minn.-based 3M is counting
on the Quadratag system, which em-
ploys a tiny tag that goes directly on
the disc or tape. Bob Dreger, 3M’s
market development manager, says
the ability to tag the product itself
rather than the package is the com-
pany’s greatest selling point in the
quest for a source-tagging standard.

Similarly, Hauppauge, N.Y.-based
Knogo markets a magnetic system that
reads a strip that can go directly on the
disc or tape, according to Bill Ogg, the
company’s commercial director.

However, NARM’s Horovitz says
that particular feature is not erucial.
She says, “The main goal is to make
the tag inaccessible,” whether that’s
accomplished by tagging the tray card,
the space between the card and the
back insert, or the disc itself.

3M counts Sound Warehouse, Music
Plus, Harmony House, Peaches, and
the LIVE Specialty Retail Group
among its clients; Knogo supplies the
former Record World stores—most of
which are now owned by Wee Three—
and the Circuit City chain.

NARM TEST DELAYED

While the two giants slug it out in
court, the APEL test is moving for-
ward, albeit behind schedule. While
NARM had said last year it would an-
nounce results of the study by the end
of December, the deadline has been ex-
tended until mid-February.

“It makes much more sense to blow
our schedule than to hurry the test re-
sults,” says Horovitz.

Before source-tagging can begin, the
test results must be reviewed by the
security companies, the NARM EAS
committee, the NARM board, and the
six major music manufacturers, ac-
cording to Horovitz.

The entire review process could take
months, and implementation of source-
tagging—if it occurs at all—may not
begin until late 1994, she adds.
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Album Reviews

EDITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS

Y ROLLINS

The Boxed Life

PRODUCER: None listed

Imago/2.13.61 21009

Rollins Band vocalist Henry Rollins vents
his spleen on two-CD set of highly
listenable and wickedly humorous spoken-
word performances. Whether he’s
attacking Edie Brickell and Bono,
discussing jet lag and condom use, or
merely deseribing his misadventures on the
endless rock’n’roll road, Rollins is a
consistently savage and funny observer. So
funny, in fact, that the set’s two-hour-plus
playing time flies by quickly.

Y SHONEN KNIFE

Let's Knife

PRODUCERS: Shonen Knife

Virgin 86638

Loopy and lovable Japanese all-female trio,
a major cult item among such modern
rockers as Nirvana and Sonic Youth, makes
its major-label debut with this deliciously
daffy album. Combo of punk-pop energy
and seriously mangled pidgin-English
lyrics makes for an intoxicating draught;
the uninitiated can get behind Knife
favorites like (these song titles are real)
“Bear Up Bison,” “Tortoise Brand Pot
Serubbing Cleaner’s Therne (Sea Turtle),”
or the inimitable “Twist Barbie.”

* VANILLA TRAINWRECK

Sounding To Try Like You

PRODUCERS: Mr. Colson & Vanilla Trainwreck

Mammoth 0044

North Carolina four-piece is on to its own
game, judging from the album title—but
this group doesn’t really sound much like
anybody else. Throttled vocals of Greg
Elkins, scorched-earth two-guitar assault,
and an array of wrenching tempo and
melodic changes give up surprises at every
turn, “Waint,” “Jangarene,” and “Safer

NEW &
NOTEWORTHY

YOUNG DISCIPLES

Road To Freedom

PRODUCERS: Young Disciples & Demus

Talkin' Loud/Mercury 514080

It’s been roughly a year and a half since
this groove clique warmed clubs
throughout much of the world with this
stellar debut and the wildly contagious
hit “Apparently Nothin’.” Finally
available domestically, set easily stands
the test of time, thanks to clever, well-
crafted tunes that are steeped in retro-
funk and R&B sensibilities. Producers/
players Femi Williams and Marco
Nelson are the anchors for a rotating
lineup of singers and rappers—most
notably Carleen Anderson (daughter of
Bobby Byrd and Vicky Anderson),
whose gospel-tinged delivery fuels radio-
friendly jams like “Get Yourself
Together” and “As We Come (To Be).”

WES MONTGOMERY

The Complete Riverside Recordings

REISSUE PRODUCER: Orrin Keepnews

Riverside 4408

Guitarist Montgomery thumbed his way
into the jazz history books with his unique,
self-taught style; this 12-CD retrospective
compiles all his groundbreaking work for
Riverside from 1959-63, and incorporates
much previously unissued material. In the
days before his Creed Taylor-produced
hits, Montgomery was recorded in a
variety of settings, ranging from trios to
string-laden sessions. The artist is heard
both in the context of his own groups and
in co-leadership situations with
Cannonball Adderley, George Shearing,
and Milt Jackson. Superlative stuff, and a
typically well-executed boxed set tribute
from Fantasy.

Than Zero,” among others, highlight a very
convincing sendoff.

Y DIONNE WARWICK

Friends Can Be Lovers

PRODUCERS: Various

Arista 18682

Sterling set of R&B-spiced pop ballads is led
by the glorious “Sunny Weather Lovers,”
the much-ballyhooed reunion of La Warwick
with legendary tunesmiths Hal David and
Burt Bacharach—who have not worked
together in 20 years. Though that could
have created a tough standard to match,
remainder of album is equally potent.
Brighter moments include a hit-bound duet
with Whitney Houston, “Love Will Find A
Way,” and the title track, a shimmering
retro-soul effort that has harmonies by label
mate Lisa Stansfield. Icing on the cake is
Warwick's assured reading of Sting’s
“Fragile,” which she successfully
transforms into a moody torch song.

HALF WAY HOME

PRODUCERS: tim Mitchell & Chris “Hoover" Rankin

DGC 24390

Live-in-the-studio debut from L.A. blues/
rock outfit seethes with unadulterated
rock’n’roll energy. Singer Jennifer Barry’s
potent pipes are the highpoint, though she
does rely a it much on Joplinesque
histrionics. Of the dozen solid originals
recorded here, those most worthy of album-
rock consideration are “Built For Fools,”
“Push On,” “Look Around Yourself,” and
“You're So Essential.”

STARCLUB

PRODUCER: Chris Hughes

Island 314.514 320

U.K. foursome is off to a somewhat uneven
but generally tuneful start with its
American debut. The sound here is fairly
dead-ahead melodic rock that works a
pocket between album and alternative
orientations. Some of the songs are hooky
enough to land radio play—*“Hard To Get,”
“Let Your Hair Down,” “Call My Name,”
and “Bad Machine” are especially
airworthy.

SLOAN

Smeared

PRODUCERS: Sloan & Terry Pulliam

DGC 24498

Canadian quartet logs in with a highly
compelling debut with keen modern rock
possibilities. Guitar-driven unit sports a
sound not dissimilar from that of sundry
English shoe-gazers, but a clever lyrical
sense sets them apart from the pack.
“Underwhelmed” and “Take It In” make
excellent starters for radio.

GENE LOVES JEZEBEL

Heavenly Bodies

PRODUCER: Peter Walsh

Savage 74785-50210

Regrouped Brit alternative combo’s newest
offering—first on Savage—should content
those who embraced such earlier hits as
“Heartache” and “Desire.” Having already
cracked the modern-rock chart with
“Josephina” (released on a recent EP), band
is now ready to attack with such airplay
potentials as “Wild Horse,” “Break The
Chain,” and “Sweet Sweet Rain.”

FASTBACKS

Ziicker

PRODUCER: Kurt Bloch

Sub Pop 184b

Led by Young Fresh Fellow Bloch, these
Seattle underground denizens have been
toiling for 13 years without attracting more
than a cult following and critical raves. New
effort—second on Sub Pop, following recent
compilation “The Question Is
No"—showecases band’s penchant for
accelerated pop gems in the mold of the
Ramones and the Buzzcocks. Though every
cut achieves melodic perfection and is worth
a listen, “Believe Me Never,” “Hung On A
Bad Peg,” “When I'm Old,” and cover of
Bee Gees’ “Please Read Me” give a good
sampling.

J.

We Are The Majority

PRODUCER: Ran Jak

A&M 31451 7710

Rapper from the former East Germany
made headlines last fall when his politically
charged debut album was released in
Europe. While the record’s appeal in the
U.S. remains to be proven—/J. assails
fascism and the new political order in
unified Germany—tracks like “Keep The
Promise” and “Born On The Wrong Side Of
Town” tackle universal urban themes and
successfully incorporate elements of rap,
rock, funk, and pop.

THE ROSEMARYS

Providence

PRODUCERS: Drew Waters & the Rosemarys
Tripindicular/Continuum 19301

San Francisco-based psychedelic pop
quintet produces an interesting set, buzzing
with sharp vocal harmonies and droning
guitars. Best of a dense but tuneful bunch
are the hooky “Spiritualized,” the rhapsodice
“Collide,” the incessant “Wake Me Up,”
and the psychedelicized title cut.

THE BEST OF MISSION:IMPOSSIBLE—THEN AND
NOW

PRODUCER: Mark Banning

GNP Crescendo 8029

Your mission, should you choose to accept
it, is this: Obtain a copy of this recording by
calling 213-656-2614. Listen to the first half,
which contains the Lalo Schifrin-composed
musie for the popular detective series,
including the memorable main title. Then
play the second half, consisting of John E.
Davis’ themes for the new “Mission” show.
(You'll note that the latter is inspired by
and faithful to the original.) Also note
interview with Peter Graves and live
recording of the “Mission” theme with
Schifrin conducting the Israeli
Philharmonic. Burn this note after you read
it.

JOHN McGLINN

Broadway Showstoppers

PRODUCER: Simon Woods

Broadway Angel 754586

Conductor/musicologist McGlinn is the
master of original intent when it comes to
portraying Broadway songs of the past. He
is back with another charming package of
familiar and rare songs by the masters, i.e.,
Gershwin, Kern, Hammerstein, Arthur
Schwartz. By using original theater
orchestrations, he and his “repertory” cast
of singers peel off layers upon layers of pop
interpretations down through the years to
reveal why they were in shows in the first
place.

R &B

GENE RICE

PRODUCERS: Various

RCA 66053

Singer/songwriter’'s deep and smoky voice
and impeccable Philly-style presentation
will elicit comparisons to Teddy
Pendergrass. He flows like lava on teasing
up-tempo fare like “Let Me Show You” and
“I Fell In Love” and swings on ballads like
current single “Come A Little Closer” and
“Let Me Do You Right.” Notably, he puts
a "90s spin on the Barry White nugget “I'm
Gonna Love You Just A Little Bit More
Babe.” Production by the Trevel posse,
Chuckii Booker, and Stan Sheppard &
Jimmy Varner gives the package hooks.
Rice’s combination of relative youth and
adult-leaning music makes him unusual
among a pack of homeboy crooners, but he
shouldn’t be overlooked.

ANGELA BOFILL

| Wanna Love Somebody

PRODUCERS: Eve Nelson

Jive 41510

After a few albums on which she played the
R&B diva, Bofill returns on a new label with
a crisply produced album that showcases
her strength: Latin/jazz/R&B/pop blended

into a sound that fits her soaring tones and
rounded phrasing to a T. Album shimmers
with the yearning slow swing of the title
tune, the happy funk of “Te Amo,” the
affecting pop anthem “Heavenly Love,” and
the R&B/jazz standout duet with
saxophonist Kirk Whalum, “Always A Part
Of Me.” A must for Bofill fans.

DANCE

SUNSCREEM

0,

PRODUCERS: Sunscreem

Columbia 53449

Appeal of this live-playing techno unit from
England stretches beyond the boundaries
of the rave scene, as evidenced by its
success in the U.K. with such hits as
“Perfect Motion” and “Love U More.” Both
of those cuts are included on this long-
awaited full-length debut, the latter having
already captured measurable club play
stateside. Two more previous U.K. singles,
“Walk On” and “Pressure,” also appear on
the album, along with a host of other
airplay-worthy techno-pop originals.

P> NELSON RANGELL

Truest Heart

PRODUCERS: various

GRP 9695

Versatile reedman Rangell stretches out
in a variety of enjoyable, highly
airplayable contemporary jazz settings.
Highlights of a very consistent set
include the dramatie, flavorful changes of
“World Traveler,” the funky dance beats
of “Livin’ The Life,” the jazzy R&B licks
of “Runaway,” and the soulful
downtempo beauty of tracks “Ajla” and
“I Can't Make You Love Me” (the latter
previously recorded by Bonnie Raitt).

P> YELLOWJACKETS

Like A River

PRODUCERS: Yellowjackets

GRP 9689

Album title suggests musical content of
latest opus from prolifie, Grammy-
winning jazz quartet: fluidity in a natural
setting. Founders Russell Ferrante and
Jimmy Haslip (keys and bass) and newer
members Bob Mintzer (sax) and William
Kennedy (drums) find themselves at
home in a more traditional mode than
they have previously operated in as a
band. “Man Facing North,” “Suenos,”
and “1998” are among the most flavorful
cuts on an album that straddles all areas
of jazz and flirts with pop and AC.

BILLY CHILDS

Portrait Of A Player

PRODUCERS: Billy Childs & Andy Narell

Windham Hill Jazz 10144

On his fourth Windham Hill opus, pianist
Childs, backed by bassist Tony Dumas
and drummer Billy Kilson, displays the
same deft touch and incessant lyricism
heard on previous releases. While past
efforts have accentuated Childs’ own
compositions, current release finds him
plumbing other artists’ works. Sterling
readings of standards and numbers
associated with John Coltrane, Cedar
Walton, and Bill Evans highlight this
altogether listenable entry.

BILLY TAYLOR

Dr.T

PRODUCER: Billy Taylor

GRP 9692

Taylor may be known as well today as a
jazz educator, writer, and ambassador as
he is a player; this very tasty set, his first
for GRP, should rectify the situation. His
dense, idea-filled piano is heard in a trio
format, with baritonist Gerry Mulligan
sitting in on three tracks. Mixture of
standards and original compositions is
performed with brio, and shines new
light on this singularly gifted
keyboardist’s considerable skills.

JOHNNY GRIFFIN QUARTET + 3

Dance Of Passion

PRODUCER: John Snyder

Antilies 314 512 604

Veteran tenorist continues to impress with
his latest offering, a septet session in which
his core quartet is augmented by tuba
player Dave Bargeorn, French horn player
John Clark, and trombonist Steve Turre.
Resultant album, the majority of which is
well-arranged versions of bluesy Griffin
originals, will find easy favor with straight-
ahead listeners.

HENRY THREADGILL

Too Much Sugar For A Dime

PRODUCERS: Bill Laswell & Henry Threadgill

Axiom 314 514 258

Altoist Threadgill offers an exotic blend
with two different bands—a combo
including French horn, drums, doubled
guitars and tubas, and a larger ensemble
emphasizing violins, percussion, and
vocalists. Invigorating avant-garde fusion,
with its extended compositions and
demanding changes, won't get much radio
action, but will certainly provoke fans of left-
field instrumental work.

LATIN

P> GUILLERMO DAVILA

Por Amarte Tanto

PRODUCERS: Miguel Blasco, J. Ramén Fldrez

Rodven 2990

Soap-opera heartthrob from Venezuela
reignites his musical career with a smart,
pop/rock album spotlighting his earnest,
raspy-voiced delivery matched with Flérez's
urgent love yarns. Stylish and diverse,
album’s organic musical arrangements—
rare for Latin market—also impress,
particularly on ballad title track, pulsating
pop/rocker “La Cancién Con La Que Nos
Enamoramos,” and gorgeous tropical entry
“La Mala Vida.”

Y SODA STEREO

Dynamo

PRODUCER: Not Listed

Sony Latin 80953

From start to finish, the latest effort from
this consistently superb Argentinian trio
boasts a brilliant splash of jangly guitar, a
menacing bottom range, and the aching
delivery of front man Gustavo Cerati.
Pounding, atmospheric opener “Secuencia
Inicial,” chugging dancefloor entry
“Nuestra Fe,” and choppy-grooved, rock cut
“Camaleén” highlight this generous 55-
minute set.

CLASSICAL

P> BEETHOVEN: VIOLIN CONCERTO

Nigel Kennedy, Violin; North German Radio Orchestra,
Tennstedt

EMI Classics CDC 54574

There is some remarkably fine playing here,
including a moving account of the concerto’s
second movement. But there are also
extravagant indulgences that might distract
even Kennedy’s most fervent admirers.
There are also occasional lapses in
intonation and execution that might easily
have been corrected had Kennedy not opted
to deliver a “real live” recording, as the
package boasts on its back cover. Two Bach
solo encores are offered, as is a complete
track of tuning and applause.

BACH: COMPLETE SUITES FOR SOLO CELLO
(GUITAR VERSION)

Kazuhito Yamashita, Guitar

Crown Classics CRCC-7003

As those who know Yamashita’s recordings
on RCA Red Seal are aware, his technical
command of the guitar is rivaled by few. But
there is also a solid musical base to his
playing, especially noteworthy in these
demanding works. The transcriptions are
the guitarist’s own, and transfer beautifully
to the instrument. One of a series of
Yamashita’s Japanese recordings (including
lots more Bach) brought in and marketed by
Allegro Imports.

SPOTLIGHT: Predicted to be a significant success on The Biliboard 200 or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased
albums and compilation records of special artistic, archival, and commercial interest. PICKS (p») : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which
the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire
Blvd., Los Angeles, Calif. 90036. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn, 37203.
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AUDIO TRACK

NEW YORK

CALLIOPE STUDIOS opened its new facility in the penthouse of 424 West 33rd
Street in Manhattan. The complex, designed and built for Calliope, features four
24-track studios, 48-track mixing, digital editing, a MIDI suite, and 16 mm film/
video production. Recent Calliope remix projects include music by En Vogue, Red
Hot Chili Peppers, David Bowie, and Vanessa Williams. Grand Puba was in pro-
ducing tracks for RCA act Two Kings And A Cipher in Studio A. Arts and Craft
worked on its debut for Columbia, Dave Ogrin was at the desk on both projects.
Juan Luis Guerra recorded several orchestral songs for his new album in Studio
A at Clinton. Ed Rak engineered using the Neve 8078 and Dolby SR. Troy Hal-
derson assisted. Jose Molina conducted, while Rak and Halderson sequenced,
edited, and mastered the album on the studio’s Dyaxis digital editing system in
Studio B. The album, “Arieto,” is slated for release on Karen Records. Producer
Ira Antelis had Bobby Brown in recording overdubs on a Budweiser commercial
in Studio A. Danny Lawrence engineered at the Neve with Derrick Garrett as-
sisting. Halderson recorded a radio interview between Donnie Simpson, Black En-
tertainment’s “Video Soul” host, and Brown for broadcast later this year.

LOS ANGELES

STUDIO MASTERS had producer David Foster in working on an upcoming
project by Barbra Streisand for Sony Music. Dave Reizas engineered, assisted
by Thomas Mahn. MCA act Mary J. Blige was in working on the mix of a song
for an upcoming soundtrack album. Ky Griffin and Ike Lee produced, with Ro-
bert Brown at the board.

Fantasy had producer Erik Jacobsen in mixing tracks by Chris Isaak in Studio
B. Mark Needham engineered, assisted by Vince Wojno. Denzil Foster and
Thomas McElroy were in tracking and overdubbing their project, “Something
For The People.” Steve Counter, Michael Semanick, and Wojno engineered.
Foster and McElroy worked on overdubs in Studio B with En Vogue. Geffen act
Tyketto worked on overdubs and mixes in Studios C and D. Kevin Elson produ-
ced, with Tom Size at the board.

Brooklyn Recording Studio had Proper Grounds in completing its debut al-
bum for Maverick Records. Bill Dooley mixed the project, which features Sand-
man and guitarist Danny Saber.

NASHVILLE

SOUNDSTAGE HAD PRODUCERS Jimmy Bowen and Clyde Brooks in re-
cording tracks on Charlie Floyd for his upcoming Liberty album. Bob Bullock
engineered, assisted by Brian Hardin.

Brooks and co-producer Harold Shedd worked on tracks by Mercury’s Ronna
Reeves at the Music Mill. Jim Cotton and Joe Scaife engineered. Graham
Smith assisted.

Sound Emporium had the Trio, Jerry Douglas, Edgar Meyer, and Russ Bar-
enberg, in working on self-produced tracks for a Sugar Hill album. Bill Vorndick
engineered. Tracy Nelson was in with producer Tommy Goldsmith working on
album tracks for Rounder Records. Gary Laney engineered. Producer Garth
Fundis mixed Dean Dillon’s upcoming Atlantic album with engineer Dave Sinko.

OTHER CITIES

WARNER BROS. ACT Faith No More was in Different Fur Recording, San
Francisco, recording and mixing new tracks for an upcoming single release. Matt
Wallace produced and engineered, assisted by Nancy Scharlau.

At Studio A, Dearborn Heights, Mich., gospel acts Witness and Vickie Winans
put down vocal tracks for a compilation album to be released on CGI Records.
Gloster Williams produced, with Eric Morgeson at the board. Ed Marx as-
sisted. Garrett Street cut tracks for his album debut. Street produced, with
Randy Poole at the board, assisted by Marx. Country artist Jim Freeman cut
and digitally mixed tracks for an upcoming self-produced debut release. Morgeson
was at the controls with assistant Nathan Sutter.

Baby Animals were in Bearsville Sound Studios, Bearsville, N.Y., and Com-
pass Point Studios, Nassau, Bahamas, working on tracks with producer Ed Sta-
sium for the Imago Recording Co. Paul Hammingson engineered.

The Musicplex in Atlanta had Columbia/Sony artist Peabo Bryson in working
on new material for his next release. Dwight Watkins, Keith Rawls, and Marc
Freeman produced, with David Norman at the board. Rap artist Baby Grace,
aka April Brooks, was in with producer/engineer Anthony “Jenko” Jenkins com-
pleting tracks for her debut album, titled “The Life Of A Shake Bootie Queen.”
The project is slated for release in April. Loose Light Records’ R&B act Nathan
Jackson tracked and mixed the single “It’s Over,” with Jenkins co-writing and
producing.

Sigma Sound, Philadelphia, had the Wooten Bros. in tracking their second re-
lease. Bunny Sigler produced four cuts, while Gary Wooten produced the re-
maining numbers. Michael Tarsia and John Anthony completed the tracking,
assisted by Andy Starr, Paul Rinis, and Al Dickinson.

Material for Audio Track should be sent to Debbie Holley, Billboard, Fifth Floor,
49 Music Square W., Nashville, Tenn. 37203.

Optimism On Display At NAMM

Winter Meet Attendees Upbeat About Future

H BY JIM PAUL

ANAHEIM, Calif—The 1993 winter
National Assn. of Music Merchants
convention, held Jan. 15-18 at the re-
cently remodeled Anaheim Convention
Center here, was the largest in NAMM
history, using every available square
foot of exhibition space in the conven-
tion center. The meet also was abuzz
with a spirit of optimism that had been
severely lacking in recent years.

Despite torrential rains that fell vir-
tually nonstop all four days, the show
floor was densely packed with the usual
contrasting array of conservative busi-
ness-suited executives, casually
dressed showgoers, and leather-jack-
eted, purple-haired rockers. According
to sources at NAMM, there were 797
exhibitors, who used more than 380,000
square feet of space and served an esti-
mated 45,000 attendees. The exhibition
space also included the new hall “E,”
which added an additional 150,000
square feet of space.

A definite sense of optimism about
the future pervaded the show floor,
which stood out in contrast to 1991’s
show, held against the backdrop of the
Persian Gulf crisis, and last year’s
meet, which came on the heels of one
of the worst periods of recession for
the pro audio business.

While many manufacturers dis-
played new designs in music produc-
tion equipment, two dominant themes
were clear at the show. The first was
the so-called “format war” between
manufacturers of small, inexpensive

multitrack digital recording systems.
Companies such as Alesis, Yamaha,
Tascam, and Fostex displayed their
tape-based systems, with all but Fos-
tex and Alesis having proprietary and
incompatible formats. The Alesis and
Fostex systems are based on S-VHS
tape, while Tascam’s uses Hi-8mm and
Yamaha'’s uses the manufacturer’s own
proprietary tape format.

Meanwhile Roland, Studer, Anatek,
Digidesign, Turtle Beach, and a host of
other manufacturers were touting the
virtues of their hard-disc-based re-
cording systems, some working and
some still in the prototype stage. [t was
not. readily apparent which hard-disc
format was most popular, nor did there
appear to be a “winner” of the tape-
based digital recording format war.

Most industry observers maintained
a “wait and see” attitude, noting that
time often produces either a break-
through in cooperation, i.e., a standard,
or else one format wins out through at-
trition, often to the dismay of manufac-
turers and the delight of end users.

The second pervasive and seemingly
“hot” topic on the show floor among
professional audio attendees was com-
puter control of professional audio
equipment, particularly power amplifi-
ers. The three largest manufacturers
of power amplifiers—Crown, Crest,
and QSC—all have or are developing
proprietary, incompatible computer
systems that provide a high degree of
control of their products and will, if uti-
lized properly, control other related
equipment such as digital signal proc-

essing gear and even lighting systems.

One software company, Lone Wolf,
is developing a software/hardware
produect that, according to the com-
pany, operates as a third-party operat-
ing system that can interface and work
together with all three of the systems
from Crown, Crest, and QSC.

The immensely complicated techni-
cal and political issues in this area were
also addressed during NAMM in a
meeting held by a working group from
the Audio Engineering Society. The
group is seeking to establish a generic
standard for this type of computer con-
trol in the spirit of the MIDI specifica-
tion for musical instruments which re-
volutionized that area almost
overnight.

Again, there did not appear to be a
clear “winner” or “loser” in the com-
puter-control arena, but if the high level
of interest and competition here was
any indication, work on these products
continues at a frantic pace and there ap-
pears to be progress being made.

A number of engineers and techni-
cians in the live-sound touring industry
noted that adoption of a standard will be
a huge step in the move toward com-
puter-controlled audio systems. This de-
velopment could lead to very large and
complex sound systems and production
facilities where every component in the
system communicates with every other
component to maximize performance
and audio quality. Those who stand to
benefit directly from such a develop-
ment are waiting with a sense of great
anticipation for this standard.

Atari Bows Digital-Audio-Ready Computer

On-Board Signal Processing Available For Effects

B BY CARRIE BORZILLO

LOS ANGELES—Atari Corp. intro-
duced the Atari Falcon030 digital-au-
dio-ready computer Jan. 15 during
the National Assn. of Music Mer-
chants convention, Jan. 15-18 in
Anaheim, Calif.

The Falcon030 is designed to re-
cord and play back up to eight inde-
pendent channels of 16-bit stereo dig-
ital audio directly to the disc at
sample rates up to 50kHz, according
to Atari. The computer is also inher-
ently ready for integrated sequenc-
ing. According to the company, it is
possible to assemble an eight-track
digital hard-disc recorder based on
the Falcon030 for under $400 per
track.

On-board digital signal processing
is available to add effects during
hard-disc recording and playback,
synthesize sounds, or perform com-
plex signal processing such as speech
synthesis and instrument modeling.

In addition, musicians can use the
computer to create music videos with
digital audio, animation, graphics,
and genlocked special effects with
more than 250,000 colors to choose
from. According to Atari, most other
systems have 65,000 colors available
simultaneously.

The Falcon030 is currently shipping
to dealers at a suggested list price of
$799 for the 1 Megabyte model and
$1,299 for the 4 Meg/65 Meg hard-drive
configuration.

The computer recently had its debut
in Europe, where it had “an incredible
response,” says James Grunke, the
company’s corporate director, interna-
tional music markets. “Atari is fortu-
nate to have the mature software base
from which to launch this product.”

Grunke says some of the software
for the Falcon030 includes Steinberg/
Jones’ “Cubase Audio” combined with
Yamaha’s CBX-D5 running with the
Atari frontline. Other software prod-
ucts are from Digital F/X, D2D Sys-
tems, Barefoot, and Oktal.

“Musicians can do MIDI applica-
tions with CPU, digital audio record-
ing, playback, and editing with SDMA
Sound Engine, synchronized graphic
events with the Blitter chip, RAM-
based synthesizer or audio effects
packages running on DSP all at once,”
says Grunke.

The Falcon030 is also compatible
with existing computer platforms.
“Atari is the chameleon of computers,”
says Grunke. “There are hardware up-
grades that allow you to emulate Mac-
intosh and MS-DOS environments and
allow users to choose software from the

existing huge libraries.”

The main applications are digital au-
dio recording and editing packages,
MIDI sequencing, notation, algorith-
mic composers, patch editing and li-
brarian software, and alternative
MIDI controlling.

Yamaha showcased its new CBX-D5,
which is being used with the Falcon030,
at NAMM as well. The hard-disc re-
corder will ship in April and have a sug-
gested retail price of about $3,000. A
stand-alone unit, the hard disc will be
compatible with virtually any com-
puter, including Atari, Macintosh, and
Windows 3.1-compatible computers.

For software, it includes Mark of the
Unicorn’s “Digital Performer” for
Macintosh computers and Steinberg/
Jones’ “Cubase Audio” for Atari and
Windows 3.1 compatible computers.

The CBX-D5 is a four-track hard-
disc recording system with two-
track simultaneous recording and
four-track CD-quality playback. As
a standard SCSI device, it can be
connected with up to six additional
hard drives, according to the com-
pany.

Yamaha also presented a stage
monitor version of its new PM4000
mixing console, and a new series of
four live production mixing con-
soles.
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STUDIO ACTI

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING JANUARY 30,1993)

™

CATEGORY HOT 100 R&B COUNTRY DANCE-CLUB | MODERN ROCK
TITLE | WILL ALWAYS | WILL ALWAYS LOOK HEART,NO I'M GONNA GET THE DEVIL YOU
Artist/ LOVE YOU LOVE YOU HANDS YOU KNOW
Producer Whitney Houston/ Whitney Houston/ Randy Travis/ Bizarre Inc.Feat. Jesus Jonzs/
(Label) D.Foster D.Foster K.Lehning Angie Brown/ Warne Livesky

(Arista) (Arista) (Warner Bros.) A.Scott & Bizarre (SBK)
Inc.
(Columbia)
RECORDING ARTISAN ARTISAN NIGHTINGALE COMFORT'S THINK
STUDIO(S) RECORDER/ RECORDER/ (Nashville) PLACE (London,
Engineer(s) HIT FACTORY/ HIT FACTORY/ Joey Boganr (London, ENGLAND)
DEVONSHIRE DEVONSHIRE ENGLAND) Richard Norris
(Miami,N.Y,LA) | (Miami,NY LA) Alan Scott
Bill Schnee ] Bill Schnee
Dave Reitzas Dave Reitzas
Peter J. Yianilos | Peter J. Yianilos
RECORDING SSL 4000 G i SSL 4000 G Helios SSL 4000E DDA AMR 24
CONSOLE(S) Neve VR Neve VR G Computer
MULTITRACK/ | MCI JH24/Sony MCI JH24/Sony Studer 800 Sony 3324/ Otari MTR90L!
2-TRACK 3348 3348 Studer A800
RECCRDER(S)
(Noise Reduction)
STUDIO Yamaha NS10 Yamaha NS10 Tannoy Yamaha NS10 Custom Quested/
MONITOR(S) | Yamaha KS10
MASTER TAPE | Ampex 499/467 | Ampex 499/467 3M 996 Sony 1610,DAT Ampex 456
MIXDOWN OCEANWAY OCEANWAY MORNINGSTAR COMFORT'S MASTER ROCK
STUDIO(S) (Los Angeles) (Los Angeles) (Hendersenville, PLACE (London,
Engineer(s) Dave Reitzas Dave Reitzas TN) (London, ENGLAND)
! Kyle Lehning ENGLAND) Mike “Spike”Drake
l 7 Alan Scott
CONSOLE(S) Neve 8038 Neve 8038 DDA AMR24 SSL 4000E SSL 4000E
G Computer
MULTITRACK/ | Sony 75 ES DAT Sony 75 ES DAT Otari 901l Studer A800 Studer A800
2-TRACK
RECORDER(S)
(Noise Reduction)
STUDIO Mastering Lab Yamaha NS10 Yamaha NS10 Yamaha NS10 Yamaha NS10
MONITOR(S) Yamaha NS10 Mastering Lab Tannoy
MASTER TAPE | 3M DAT 3M DAT Ampex 456 Ampex 456 Sony 1610
DAT
MASTERING STERLING STERLING MASTERING LAB THE EXCHANGE TOWNHOUSE
(ALEUM) SOUND SOUND Doug Sax lan Cooper
Engineer George Marino George Marino
PRIMARY CD DmI DMI WEA Sony Capitol
REPLICATOR Manufacturing Manufacturing Manufacturing
(ALBUM)
PRIMARY TAPE | HTM/Sonopress HTM/Sonopress WEA Sony Capitol
DUPLICATOR Manufacturing Manufacturing Manufacturing
(ALBUM)

® 1993, Billboard/BPi Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation.

MORE ALBUMS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER

Ampex Recording Media Corporation -

AMPEX

A MASTER OF ENGINEERING

401 Broaduy, M.S. 2202 B]

- Redwood City, California 94063

(415) 367-3809

SPOTLIGHTS

Choosing tape is a critical
aspect in the creation of audio
and video product. As new mas-
tering and duplication processes
are developed, expectations are
created. Billboard reports on the
cutting edge technologies, includ-
ing DCC and Mini Disc. Be a part
of this important industry feature.

East & Midwest: Ken Karp 212-536-5017
West: Gary Nuell 213-525-2302

Bonus Distribution at ITR, Phoenix, 3/10-3/14.
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

FEBRUARY

Feb. 1-5, Image World West Fea-
turing Video Expo and The Cammp
Show, presented by Knowledge In-
dustry Publications, San Jose Con-
vention Center, San Jose, Calif. 914-
328-9157.

Feb. 3-7, Tenth Annual Pollack
Media Group Programming/Man-
agement Conference, J.W. Marriott,
Century City, Calif. Carol Holt, 310-
459-8556.

Feb. 4-7, Third Annual Mid-
America Music Conference, Fea-
turing Detroit/Midwest A&R
Showcase, presented by the Chicago
chapter of NARAS, Premiere Night-
club, Sterling Heights, Mich. 313-296-
8051.

Feb. 4-6, Radio & Music 1993
Convention, LAX Marriott, Los
Angeles. Alfredo Alonso, 813-877-
6615.

Feb. 4-7, Managing Sales Confer-
ence ’93, sponsored by the Radio Ad-
vertising Bureau, Loews Anatole Ho-
tel, Dallas. Gail Steffens, 800-722-
7355.

Feb. 6, American Latin Music
Assn. (ALMA) Second Annual
Membership Meeting, LAX Mar-
riott, Los Angeles. Bill Velez, 212-
830-2573.

Feb. 8-12, 1993 Toy Fair, The Ja-
vitz Center, New York. 212-216-2000.

Feb. 10-14, Urban Network
Power Jam 4, LAX Marriott, Los

Angeles. 818-843-5800.

Feb. 11-13, Gavin Seminar, Wes-
tin St. Francis, San Francisco. 415-
495-1990.

Feb. 13-16, National Religious
Broadcasters Convention, Los
Angeles Convention Center. 703-330-
7000.

Feb. 18-20, Third Annual Hip-
Hop Music Conference, sponsored
by The Cultural Initiative Inc.,
Howard Univ., Washington, D.C. 202-
667-8384.

Feb. 18-21, 13th Annual Perform-
ance Summit Conference, Buena
Vista Palace, Orlando, Fla. 817-338-
9444.

Feb. 20, MusiCares Person of the
Year Gala, Beverly Hilton Hotel,
Los Angeles. Paula Jeffries, 213-849-
1313.

Feb. 24, 35th Annual Grammy
Awards, Shrine Auditorium, Los
Angeles. 213-849-1313.

Feb. 25-28, Southeast Music
Eighth Annual Conference, Don
Shula’s Hotel Athletic Club-Golf Re-
sort, Miami Lakes, Fla. Kathy
Edwards, 305-623-7711.

MARCH

March 2-6, 8th Annual Winter
Music Conference & DJ/Nightclub
Expo, Fontainebleau Hilton Resort
and Spa, Miami Beach, Fla. 305-563-
4444.

March 3-6, 24th Annual Country
Radio Seminar, presented by Coun-
try Radio Broadcasters Inc., Opry-
land Hotel & Convention Center,
Nashville. 615-327-4487.

March 4, Ninth Songwriter Show-
case, presented by the Songwriters’

JACKSON, BROOKS LAUNCHING BENEFITS

(Continued from page 12)

Football League donated a 30-second
spot for Heal The World and Heal
L.A. The NFL and Frito-Lay, the
sponsor of the halftime show, also do-
nated $100,000 each to Heal The
World.

Jackson has donated all the pro-
ceeds from the sale of the “Heal The
World” single and video to Heal L.A.

“President Clinton has called on all
of us to recognize that we need each
other and must care for one another
and help inspire us to develop this
unique effort for children,” Jackson
said at a recent press conference in
Los Angeles. “To make a real differ-
ence, we must all care and commit to
be part of the solution.”

In its first year, Heal L.A. plans to
immunize 15,000 children; implement
drug prevention and education curric-
ulum in L.A. schools; and establish
3,000 new mentoring programs, in as-
sociation with local organizations.

Meanwhile, country superstar
Brooks is donating all proceeds from
his two sold-out Jan. 29 concerts at
the Great Western Forum to help
fund a new educational and recrea-
tional facility for children in South
Central Los Angeles.

The project, Youth Education
Town, is also funded by the NFL, as
part of its Super Bowl XXVII commu-
nity relations program, and the
United Way of Greater Los Angeles.

The 20,000-square foot facility, lo-
cated at the Gateway Plaza in Comp-
ton, Calif., will be completed this
spring and managed by the Watts/
Willowbrook Boys and Girls Club.

Brooks is donating the $720,000
from ticket sales, plus all of the pro-
ceeds from merchandising and con-
cessions. If the amount does not equal
$1 million, Brooks says he will make
up the difference.

“A young lady asked me why I was
here and I said, ‘Because it deals with
two of my favorite things. It deals
with education and it deals with
youth,”” Brooks said at a press con-
ference.

“Youth, undeniably, is the future,”
he continued. “But education is the
greatest thing [not because] of what
it brings, but what is gets rid of. It
gets rid of a thing called ignorance,
which I feel is probably what makes
up things like racism and discrimina-
tion and prejudice.”

The Comptoen facility will be di-
vided into four areas—a library, a
classroom, a physical conditioning
room, and a recreational field named
after Brooks.

Several companies and organiza-
tions have donated materials to the
facility. For instance, Sony Elec-
tronic Publishing has donated inter-
active software and CD-ROM hard-
ware.

Hall of Fame and the National Acad-
emy of Popular Music, Lone Star
Roadhouse, New York. Bob Leone,
212-319-1444.

March 5-7, Fifth International
Live Music Conference, SAS Port-
man Hotel, London. Rob Hollings-
worth, 011-44-71-359-9000.

March 6-9, 35th Annual NARM
Convention, Marriott’s Orlando
World Center, Orlando, Fla. 609-596-
2221.

March 8, American Latin Music
Assn. (ALMA) Latin Music Show-
case, Marriott’s Orlando World Cen-
ter, Orlando, Fla. Bill Velez, 212-830-
2573.

March 9, Seventh Annual Soul
Train Awards, Shrine Auditorium,
Los Angeles. 310-858-8232.

March 10-14, 23rd Annual ITA
Seminar, Arizona Biltmore, Phoenix.
Henry Brief, 212-643-0620.

Cheers for Charytin. Charytin, the star of Miami weekly variety show ‘:Charytin

Internacional,” signs an exclusive recording contract with Sony Latin. Her first
release will be the single **Corazon de Acero” (“Heart Of Steel”), from her
upcoming album, “Sutil” (“Subtle”). Shown, from left, are Sony Discos president
Frank Welzer; Charytin; Sony Discos VP of marketing George Zamora; and Sony

Discos VP of A&R Angel Carrasco.

LIFELINES

BIRTHS
Girl, Dakota Rose, to Charlie Wood
and Emily Aguilar, Dec. 18 in Los
Angeles. He is road manager for the
Johnny Rivers Band. She is program-
ming assistant at KROQ Los Angeles.

Girl, Natasha Alyssa, to Cliff and Ivis
Ford, Dec. 24 in Coral Springs, Fla. He
is afternoon drive DJ at WRBD-AM
Fort Lauderdale, and owner of Ford
Bros. Productions.

Girl, Katherine Tory, to Gary and
Dixie Harrison, Jan. 12 in Nashville.
He is a songwriter for Patrick Joseph
Windswept Pacific Music.

Boy, Walter Baker Bridgforth, to Wal-
ter Bridgforth Jr. and Anita Baker,
Jan. 19 in Detroit. She is a Grammy
Award-winning singer/songwriter.

Boy, Julian Clifton, to Reggie and Les-
lie Lucas, Jan. 24 in Jersey City, N.J.
He is a Grammy Award-winning pro-
ducer and songwriter best known for
producing Madonna, Stephanie Mills,
and Nick Seotti. The Lucas family also
owns Quantum Sound Studios in Jer-
sey City.

Girl, Talia Claire Robertson, to Tho-
mas Dolby and Kathleen Beller, Jan.

25 in Los Angeles. He is a Giant Rec-
ords recording artist.

MARRIAGES
Anton David Divis to Debbie Hall,
Jan. 30 in Cedar Grove, N.J. He is a
freelance songwriter/drummer/percus-
sionist. She is VP of promotions and
marketing at Ritual Records in New
York.

DEATHS

Andrea Accardo-Vlasak, 40, of com-
plications from a brain tumor, Deec. 29
in La Jolla, Calif. A 17-year music in-
dustry veteran, Accardo-Vlasak had
been with HK Management for the last
nine years. Previously, she worked at
A&M Records, I.R.S. Records, Levin-
son Associates, and for attorney Jay
Cooper. She is survived by her hus-
band, Steve Vlasak of FMI, her par-
ents, and her sister. Donations in her
name may be sent to: Regents of
UCLA, c¢/o Dr. Keith Black, 74-140
CHS, Division of Neurosurgery,
UCLA Medical Center, Los Angeles,
Calif. 90024.

Nigel Thomas, 44, of a heart attack,
Jan. 9 in Gloucestershire, England.
Thomas began his management career
in the ’60s. Over the years his clients
included Alexis Korner, Long John

GOOD WORKS

TEEN REWARDS: New York enter-
tainment organizations are giving away
tickets to various events in a program
called “Ticketmaster’s Teen Incentive
Program” (TIP), which rewards teens
who stay in school. Among the donors
is concert promoter Ron Delsener En-
terprises. For more info, call Dan
Flesher/Joe Carella at 212-489-6900.

THE PROFITS from “Our Time Will
Soon Go By,” a solo album by Larry
Victor, a performer who died of AIDS
complications, will be donated to
Broadway Cares/Equity Fights
AIDS and The Village AIDS Pro-

gram. The album, recorded live at
Eighty-Eights in New York, was pro-
duced by Brian Gari for the Original
Cast label, and is not a recording of
Victor’s performance in Gari’s off-
Broadway revue, “A Hard Time To Be
Single,” as was printed last week. For
more info, call Gari at 212-799-2592

AIDS AID: The Elton John AIDS
Foundation has received a $250,000
donation from King World. Roger and
Michael King presented John with a
check prior to his concert at King
World’s NATPE convention event in
San Francisco Jan. 26.

Baldry’s Steampacket, Joe Cocker,
Kiki Dee, Saxon, Morrissey, and the
Kinks. In the '70s, he acted as Euro-
pean representative for J.J. Cale, Leon
Russell, and Freddy King. He was also
chairman of MEND, which benefits
community homes for people with
learning disabilities and mental illness.
He is survived by his wife, Pauline, and
children, Sheridan and Charlotte. Do-
nations may be made to: MEND,
Wincheombe House, Cheltenham
Street78, Gloucestershire, England
GL52 2NA.

John Kennedy, 31, of complications
from AIDS, Jan. 9 in Detroit. Kennedy
was manager of Harmony House store
No. 18 in Wonderland Mall, Livonia,
Mich. He was also lead singer of local
band the Bronco Sisters. He is survi-
ved by his longtime companion, Mark
Dunitz; his parents, Robert and
Thelma Kennedy; his sisters, Marilyn
Ryan, Theresa Zella, Jeanne Frigge,
and Kathleen Comerford; and broth-
ers, Robert Jr., Patrick, and Michael.

Edward S. Barsky, 67, of a heart at-
tack, Jan. 19 in Pacific Palisades, Calif.
A music industry executive for more
than four decades, Barsky began his
career in Philadelphia as a record store
clerk. He soon started his own busi-
ness, Edward S. Barsky Distributors,
which grew into one of the most suc-
cessful companies of its kind. In the
early ’60s, Barsky served in major
marketing positions at Living Lan-
guage, Liberty, Tetragrammaton, and
Applause Records, and later became a
founding partner in Kester Marketing.
He is survived by his wife, Minerva
(“Cookie”), daughters Cathy Krieg-
stein and Karen Minderhout, son Ste-
ven, and grandsons Joshua Kriegstein
and Cory Minderhout.

Thomas A. Dorsey, 93, of natural
causes, Jan. 23 in Chicago. Dorsey, a
pianist and composer, was known as
“the father of gospel music.” (See
story, page 10.)

Send information to Lifelines, ¢/o Bill-
board, 1515 Broadway, 39th Floor,
New York, N.Y. 10036, within six
weeks of the event.
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Ccrurk | Goldstar Takes Bite Of Grocery Biz ' Home vid hi
B ome Vid Hits
[ ° ° b [ - y -
MHIS. Finds Niche In Children’s Programming Lift *92 Profits
By Seth Goldstein H BY SETH GOLDSTEIN calls, with 250,000 fully returnable co-  Jungle Book,” and is trying to con-
pies of “Spiderman,” “The Incredible clude one with Starmaker Entertain- For Paramount
N[DI—T]I}-]M.-‘J..\}D: Blockbuster NEW YORK—Goldstar Video, based Hulk,” and “Captain America,” plus ment, a New Jersey neighbor, for a
is enamurad of the idea of pro- in Freehold, N.J., has grafted chil-  “all kinds of merchandise.” Goldstar ~ mix of children’s titles and movies al- M BY DON JEFFREY
dueing: 04 in-ztore (Billboard, dren’s programming onto supermar-  (not related to the Korean hardware ready available in video stores.
Jan, 23). 2o might be other re- ket displays to create a tidy little busi- manufacturer) learned the error of its He figures to move more than 1 mil- NEW YORK—With several hit
tailers. Musicland 1=n't. ness that president Ron Goldsmith  ways. lion units of the 12-part “Learning video releases on its books, Para-
Chatrmian Jack Eugsler says thinks will be worth 5 million-7 million “We went back to original game Can Be Fun” series from AIMS Me- mount Communications reports
Musicland tried the Personics cassettes this year. plan” of appealing to the 2-to-10-year  dia. Licensors can’t help being satis- that operating profit from enter-
on-demand zvstem and found Groceries aren’t everyone’s cup of  age group, says Goldsmith. After los-  fied, Goldsmith says, pointing to Ran- tainment units soared 322% in the
consumer intereat tailed off tea in sell-through—GoodTimes Home  ing $750,000 in 1991, the company  dom House, which received in the first year ended Oct. 31 to $279.6 million,
murkedly after-a fast start: “It Video, for one, has limited interest—  made $500,000 last year, and expected ~ year well in excess of its “seven-fig- from $66.2 million the year before.
wasn't eonsistently high” Eug- but suppliers like Goldstar are benton  to do even better on 1993 revenues ure” annual guarantee. Net profit for the entire company
ater now doubte Lhe concept creating a niche for themselves, pri- projected at anywhere from $15 mil- The company wants to expand be- rose 114% to $261.4 million from
wonld “maximize values to the marily with kid vid. Patience is a vir-  lion-$25 million. Last year, he shipped ~ yond the grocery trade, which ac- $122.2 million.
mugic eompanies. We would not tue: The food chains have been moving 1.5 million units of the company’s Lit-  counts for 90% of 1992 revenues. Gold- But revenues were up only nine-
feel raal good” if the labels went into home video with all deliberate tle Red Schoolhouse Learning Center  smith hopes to get the figure down to tenths of 1% to $4.26 billion from
that rants. speed. brand of tapes to about 7,000 stores. 65%-70% this vear as distribution wid- $3.89 billion. Analysts say the com-
Blockhuster’s Soundsational The Food Marketing Institute con- This year, Goldstar expects to have ens from the limited number of video pany’s film slate was not as strong
(it will be renamed) should re- vention in New Orleans last fall was a 12,000 outlets handling Schoolhouse  outlets carrying his titles. “Our big- as it was the year before.
crive a retail test [afer this year. rude awakening to the Hollywood folk  and eight other displays, including the  gest problem,” he adds, is overcoming In home video, the New York-
IBM hasn't been officially named who thought they’d draw a crowd of Cinema House movie collection of the space devoted to major sell- based publishing and entertain-
as Blockbuster’s partner in the buyers just by showing up. It didn’t  about 18 titles priced at $7 and a dis-  through titles. Goldstar will also try its ment company scored hits with
an-femand voncure, but zoon will happen. Instead, as Goldsmith found, play of classic rock'n'roll audiocas- first direct-response tape in 1993, “Wayne's World,” “Ghost,” “Star
he, Richard Allen, co-founder of chain executives are a finicky bunch—  settes and CDs. “Hip-Hop Aerobics,” priced at $19.95; Trek VI,” “Naked Gun 2 '/2,” and
Suundsativnal and now its chief and so are their customers. In 1991, The company took half a ballroom  it's expected to retail later at $9.99, “The Addams Family.”
technologist, has moved from Goldstar tried a Marvel Comics pack-  for its exhibit at the fourth annual including a water bottle for parched Despite the results, Paramount
Englewood, Ohio, to an IBM of- age that, he acknowledges, “almost  Assn. of Retail Marketing Services exercisers. had no titles in Billboard’s 1992
fice near Blockbuster’s Fort put us out of business.” convention, held last month in Chicago These channels of distribution re- (Continued on page 61)
Lauderdale, Fla., headquarters. Goldsmith discovered the teenage in conjunction with the International (Continued on page 61)
David Lundeen, who oversees target audience doesn’t spend much  Houseware Show. Like FMI, the
Suundsational for Blockbuster, time or money in supermarkets, even  crowd was small but select—Gold-

cluims CI blanks are available in when prices were dropped to $1.99 per  smith estimates he saw 70%-80% of

bulk for $3 apiecé. “Next year, it tape. By the end of the year, “we knew  the supermarket industry. Total at- S A w o N D E R F U L

will b 2, and the year after, $1.” we were in big trouble,” Goldsmith re-  tendance was about 400, slightly ahead

Lundeen says stores would in- _ of 1992, says ARMS spokesman S
ventory the labels’ CD packag- : ; - George Meredith. E R I E s oo

ing, avoiding the CDs them- There were six video suppliers A LL H IGH LY

selves. “A 10-cent item is easier among the two dozen or so exhibitors,

to carry than a $10 item.” among them Best Film & Video, Good- R E c o M M E N D E D I

Times (represented by Promotion Dy- Jo / Siegel
BRdu.'r NEW WORLD: To- namics), Simon Marketing, and e vrege
morrow's voming, and -better United American V.ideo. The pickipgs Wood Knapp Video is proud to announce
sooner than later, says West were good, according to Goldsmith, . . . . .
Coust Entertainment, once who claims, “We did about $10 million four new titles in this classic series.

at the show.” Of the competition, only
Simon Marketing is in the same
league, he says.

The list will grow, but slowly. Good-
Times senior VP Jeff Baker considers
supermarkets a far better venue for
rental than for sales of anything other
than major titles. He’s not sure
whether the company will continue
participating in ARMS.

Goldstar, which grossed about $7.5
million last year, has revamped its B
product line to emphasize titles li- Maurice Sendak’s  The Ugly Duckling and  The Pigs’ Wedding ~ The Robert McCloskey

censed from a variety of COpyI'.ight Really Rosie other Classic Fairytales  and other Stories Library
holders. Random House has provided

three series, “Sesame Street,” “The
Berenstain Bears.” and “Dr. Seuss™; Buy the Rosie 4 Pack and get a FREE stuffed Wild Thing doll!!
y Rosie 4 Pack Catalog #2033, Offer Expires 3/10/93

Weat Coast Video, The chain, a
distant second in size o Block-
hister, wants “a store of Lomun-
row that will be much more than
# rental store,” savs VP Steven
Apple. “TL will e an entertain-
ment compilex.”

That includes everylhing now
in stock plas audio, games, vir-
tual reality, cte.. all grouped in
severdl “stores within a store.”
West Coast hopes 07 have a
12,000-2quare-foot prototype in |
operation in Lthe Philadelphia
areq later as “a living and grow-
ing retail laboratary,” he says. :
“We'd like to be ready by the | Gojgstar Video says response to “The

Roben McClogkey

CO CcO

A s

fall.” Little Red Schoolhouse” puts the J2 Communications, the “Mother
The loeation under considerd- | g permarket display at the head of its Goose™ collection, and puppeteer " Distributed by
tion was onee a West Coast stOre; | giace. As the backbone of projected  Snari Lewis’ “Things For Kids To Do” / ood Knapp Video
it will be the company’s f]r%t record sales this year, “Schoolhouse”  Video and 'boo%g 5900 Wilshive Boulevard Los Angeles, CA 90036 800-521-2666
(Cratied an page 52) may deserve a gold star as well. .Goldsmlth recently co_ncluded deals Produced by Children’s Circle® Home Video
with Strand for three episodes of “The
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I Home Video

LOCAL EVENTS GAIN: Regional
Video Software Dealers Assn. chap-
ters can continue to anticipate suc-
cessful local shows, according to
Wayne Mogel, president of the New
England Chapter and manager of
Star Video’s Hopkinton, Mass.,
branch. The key is following certain
guidelines and then establishing a
tradition, he says.

Acknowledging that several VSDA
chapters are struggling, Mogel says,
“I guess ours is one of the most pro-
gressive. We are planning our third
seminar at Bentley College. VSDA
nationally is

Local VSDA Groups Follow
Guidelines To Solid Shows

1,000-mile radius, it can be success-
ful. But again, you're back to the
problem of chapters not having
enough people.”

STORES ADD PIZZA: The affinity
between home video and food items
continues, though not as feverishly as
a few years back. This is the view of
Martin Zbosnik, who along with
wife, Sheila, are expanding their sub-
urban Atlanta store.

“Right now, I have the pizza baked
right on premises. We have our own
ovens. But we do not have a sit-down
area for eating.

looking to our
chapter as a
model.”

The all-day
event at Bent-

STORE |
MONITOR

That will come
when we add a
third level,”
says Sheila. The
pizza addition is

ley in Waltham,
Mass., drew 400
a year ago and
the chapter expects 550 registrants
at the Aug. 26 affair.

Another annual VSDA local event
that has a lot going for it occurs each
August at Myrtle Beach, S.C., ac-
cording to Sheila Zbosnik, co-owner
of Home Video, a Duluth, Ga., store.

Myrtle Beach combines three
chapters from Georgia and the Caro-
linas, and has exhibits, seminars, and
entertainment, says Zbosnik, also a
national director of VSDA. This
year’s gala will be Aug. 21-22, held, as
usual, at the Hilton.

According to Zbosnik, Mogul, and
other chapter activists, once an event
is established it’s a tradition. The key
is getting past the second year.

The whole topic of local shows will
be examined in depth at the regional
leadership conference this year, ac-
cording to executive VP Don Rosen-
berg. Members meet Jan. 22-25 at
Sheraton Grand Torrey Pines, La
Jolla, Calif.

Reflecting on developments before
he joined VSDA, Rosenberg says
there was resentment and dismay
once the national group began run-
ning local shows. “What ended up
was some of the ones that were really
good became mediocre.”

The whole problem developed be-
cause “people who were trying to put
on shows didn't know how to do it,”
Rosenberg observes. “They waited
too long, they didn’t think of certain
things,” he says, noting VSDA has a
checklist that needs to be followed.

Meanwhile, the “nature of the busi-
ness has changed. If you go back to
5 or 6 years ago, there were ware-
house sales every weekend in home
video. There aren’t any now,” says
Rosenberg, who stresses that
changes also affect planning local
trade events.

VSDA members still are interested
in regional events, “but they want to
go to a really big show and the local
shows just mayhe are not quite
enough,” says Rosenberg. He's still
mystified about one last June, in Ore-
gon, that fizzled (Billboard, Jan. 23).

“If you put a good program to-
gether, have the right atmosphere,
and are not trying to draw from a

by Earl Paige

called Pizza On
Location, “to
give it all that
movie feel,” she says.

The 8,000-square-foot. Zbosnik
store is “right around the corner”
from a Blockbuster, but Sheila says,
“We are very well-established.” The
Zbosniks have been in business since
1982 and the store has been at its
present site since 1987.

“We stress that we are local peo-
ple, we live in the county, we are in-
volved constantly in community ef-
forts,” says Sheila Zbosnik of a
strategy to ward off competition.

The efforts to diversify have found
the Zbosniks looking at music. “But
we ended up taking it out. It just
wasn’t doing it,” she says, adding
that audio books are “something we
are looking at seriously. We've just
heard so many say they don’t per-
form.”

SPEC‘S ADDS SIGNS: Barry
Erra, who comes from distributor
Baker & Taylor Video, is hoping to
turn around rental at the Miami-
based Spec’s Music & Movies web.
Spec’s offers rental in 43 of its 63 out-
lets.

As buyer, Erra is looking at a new
signage array. One idea is shelf talk-
ers “that can be customized. This
way, it will read ‘Spec’s recommends,’
and so forth. These are plastic and in
bright colors. The idea is to promote
catalog rental, remind customers of
great movies they may have missed,
or will like now that they have seen
something similar.”

MAKING THE CUT: Sweep-
stakes contests continue to propel
rental titles, with a lot of action on
the movie “The Cutting Edge,” ac-
cording to George Feltenstein,
MGM/UA Home Video senior VP/
GM.

Retailers Holly Caldwell and
John McMullen from Tinseltown
Video, Silverdale, Wash., took away
tickets to the 1993 all-star NHL
game in Canada.

Stores winning skates:
Adventureland Video, Mt. Pleasant,
Iowa; All That Video, Visalia, Calif.;
CC Entertainments, Sullivan, Mo.;

(Continued on page 62)

Billboards

FOR WEEK ENDING FEBRUARY 6, 1993

:x; COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
T
5082
=z 2 O ‘s 2 a0
2 % @ TITLE Copyright Owner, Principal =3 | £
F|3 B Manufacturer, Catalog Number Performers =& &
* % % NO.1T % % %
Paramount Pictures Eddie Murphy
1 : 4 Gl 3 Paramount Home Video 32717 Robin Givens 1392 .
Warner Bros. Inc. Mel Gibson
2 2 8 LETHAL WEAPON 3 Warner Home Video 12475 Danny Glover LRk g
Universal City Studios Steve Martin
3 4 5 O MCA/Universal Home Video 81280 Goldie Hawn 1932 1 PG
4 Paramount Pictures Harrison Ford
3 S PATRIOT GAMES Paramount Home Video 32530 Anne Archer 1332 i
5 7 3 HONEY, | BLEW UP THE KID Walt Disney Home Video 1371 Rick Moranis 1992 | PG
Touchstone Pictures Whoopi Goldberg
§ 5 1l SISTER ACT Touchstone Home Video 1452 Harvey Keitel 1392 PG
7 Carolco Home Video Jean-Claude van Damme
8§ | 7 | UNIVERSAL SOLDIER Live Home Video 69032 Dolph Lundgren L
8 | 6 | 4 | BUFFY THE VAMPIRE SLAYER FoxVideo 1972 N 1992 | PG-13
Luke Perry
Carolco Home Video Michael Douglas
9 10 14 BASIC INSTINCT Live Home Video 69015 Sharon Stone LRk i
10 | 12 | 5 | PRELUDE TO AKISS FoxVideo 1971 Q‘:; S;L‘:‘W‘” 1992 | PG-13
Universal City Studios Tom Cruise
| 1 9 10 AL LV MCA/Universal Home Video 81287 Nicole Kidman L) [t
| New Line Home Video Drew Barrymore
12| 13 4 Ll S Columbia TriStar Home Video 76033 Tom Skerritt 1992 | AR
13 | 14 | 16 | MY COUSIN VINNY FoxVideo 1876 SoCiesci 1992 | R
Marisa Tomei
Hollywood Pictures Melanie Griffith
14 | NEW D> | A STRANGER AMONG US Hollywood Home Video Er 1992 | PG-13
. Sigourney Weaver
15| 11 | 10 | ALIEN3 FoxVideo 5593 ol 1992 | R
Morgan Creek Productions inc. John Ritter
16 | 18 2 STAY TUNED Warner Home Video 12595 Pam Dawber LA S
17| 15 | 13 | THE cuTTiNG EDGE MGM/UA Home Video M902315 II\DA.oBi}aS}\:V:IT;ey 1992 | PG
i New Line Home Video
18 | 21 2 TWIN PEAKS: FIRE WALK WITH ME Columbia TriStar Home Video 75843 Kyle Maclachlan 1992 R
New Line Home Video Larry Fishburne
Blviun 2135E 1 Columbia TriStar Home Video 75593 Jeff Goldblum LRl i
Hollywood Pictures Sean Astin
2016 10 2, LI Hollywood Home Video 1383 Brendan Fraser Loy s
21 | 24 | 14 | THUNDERHEART Columbia TriStar Home Video 70693 & Kilmer 1992 | R
Fred ward
22 | 27 | 7 | AMIDNIGHT CLEAR Columbia TriStar Home Video 92833 Peter Berg 1992 | PG
Kevin Dillon
2 New Line Home Video Gena Rowlands
3|3 | 7 | NIGHT ON EARTH Columbia TriStar Home Video 75633 Winona Ryder 1992 | R
Touchstone Pictures John Ritter
!
24| 4 NOISES OFF! Touchstone Home Video 1359 Carol Burnett e (S0
Fried Green Tomatoes Productions Kathy Bates
% 6|2 A2 AL AR L (02 MCA/Universal Home Video 81228 Jessica Tandy el (L
26 | 19 | 13 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G
Warner Bros. Inc. N0
21| 20 | 4 | cLassAcT sy R P Kid 'N Play 1992 | PG-13
2 Universal City Studios Charles Grodin
8| 2 v BEETHOVEN MCA/Universal Home Video 81222 Bonnie Hunt Lol
29 Cinetel Films, Inc. Sean Astin
NEWD> | WHERE THE DAY TAKES YOU Columbia TriStar Home Video 92883 Lara Flynn LK i
30 | 36 Miramax Home Video Jeremy Irons _
. LY Paramount Home Video 15124 Theresa Russell SRl (e
Warner Bros. Inc. Richard Gere
31128 | 21 FINAL ANALYSIS Warner Home Video 12243 Kim Basinger Ll i
32 ( 29| 10 | cITY OF Joy Columbia TriStar Home Video 70683 Ratrckwayze 1992 | PG-13
Pauline Collins
Orion Pictures Ray Liotta
8|2 S CLIIE S Orion Home Video 10019 Kiefer Sutherland LRk i
34 | 30 2 CHRISTOPHER COLUMBUS: THE Warner Bros. Inc. Tom Selieck 1 G
DISCOVERY Warner Home Video 12592 Rachel Ward it [lE3E
35| 37 | 3 | DELTA HEAT i pnthonyiEdwards
Academy Entertainment 1515 Lance Henriksen 1992 R
Playboy Home Video . )
36 | 32 | 5 | INSIDE OUT 4 Uni Dist. Corp, PBV0725 Various Artists 1992 | AR
Warner Bros. Inc. . Michael Keaton
37| 26 | 13 | BATMAN RETURNS Warner Home Video 15000 Danny DeVito 1992 | PG-13
38 | 4 3 IMB Universal City Studios Matthew Broderick
0 RLCLILSC MCA/Universal Home Video 81137 Heidi Kiing AR
3 Hollywood Pictures Sean Connery
9% |2 RERIE Hollywood Home Video 1358 Lorraine Bracco LR Rk
Hollywood Pictures Dolly Parton
40 | 3 15 STRAIGHT TALK Hollywood Home Video 1449 James Woods 1992 i

@®11A gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatricall
25,000 units and $1 million at suggested retail for nontheatrical tities.
a dollar volume of $18 million at retail for theatrically released

nontheatrical titles. © 1993, Billboard/BPI Communications.

r reta y released programs, or of at least
<O ITA platinum certication for a minimum sale of 250,000 units or

programs, and of at least, 50,000 units and $2 million at suggested retail for
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Billboards

FOR WEEK ENDING FEBRUARY 6, 1993

E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS I f{ [l H ‘ ” ” | ” H [ | l |
« | x| 5 i
o ll:.l-‘ = E @
uBJ 2 o - @ s @8 =
3 @
2z |g| rme { "WENT ETH CENTORY FOX STUDID CLASSIC FOR MARCH
= T Manufacturer, Catalog Number Performers 2 | 2 [ a3 .
*x*x NO. T * x %
1 1 13 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G | 2499
Touchstone Pictures Whoopi Goldberg .
2| 2| 11| SISTERACT Touchstone Home Video 1452 Harvey Keitel 12027 e | Mominated for § A:ademy Awards“,
3| 4 | 16| SNDY CRAWFORD/SHAPE YOUR GoodTimes Home Video 7032 Cindy Crawford 1992 | MR | 19.99 Otto Preminger’s “brilliant...extraordinary”
4 Universal City Studios Charles Grodin 1Hollywood Reparter) mystery thriller stars
3 | 17 | BEETHOVEN : ! ‘ 1991 | PG-13 | 2498
MCA/Universal Home Video 81222 Bonnie Hunt )A\IA ANDREWS 152 detective WhO fll“S
; Humphrey Bogart
9 | 6 | 87 | CASABLANCA (50TH ANNIV.) MGM/UA Home Video 302609 Ingrid Borgman 1942 | NR | 2498 under the Spell of the woman
Warner Bros. inc, Michael Keaton GENE TIERNEY) w hei
6 | 5 | 14 | BATMAN RETURNS oy T s E— e 1992 | p6-13 | 2498 ( E : EY) whose murder he is
7 | 7 | 42 | 101 DALMATIANS walt Disney Home Video 1263 Animated 1961 | G | 249 Mgy, CLIFTON WEBB and
alt Disney Home Video nimate . . g
VINCENT PRICE co-star in this stylish
Fay Wray - " 5
8 10 | 18 | KING KONG (60TH ANNIV.) Turner Home Entertainment 6281 Robert Armstrong 1933 | NR | 16.98 renowned e.(an:ple Of 1940’5 fllm Noir.
98|17 gng\zocm RORRORIEICTURE FoxVideo 1974 ;ii?hngr%'Brien 1975 | R | 1998
o ACAELY &
10 | 9 | 45 | HOME ALONE FoxVideo 1866 e G 1990 | PG | 2498 A }wﬂ AWRD® WINNER
Bes< Zinematcg-aphy
) Ptayboy Home Video . g ekl - Q
11 | NEW D> | PLAYBOY: SEXY LINGERIE V Uni Dist. Corp, PBVO727 Various Artists 1993 | MR | 1995 o Inc udes original theatrical trailer
. 1 ~
12| 20 | 6 | CHERFITNESS: BODY CONFIDENCE  roor o de0 Cher 1992 | NR | 19.98 * Perect for sa.e or rental
Amblin Entertainment Dustin Hoffman
1315 | 27 | wook ] Columbia TriStar Home Video 70603 Robin Williams 1S M Tentigt Century Fox 2resents
. Carolco Home Video A. Schwarzenegger CENEHIEREEY o DAN? ANDREWE
14 | 13 | 31 | TERMINATOR 2: JUDGMENT DAY s ol deé 8952 i 1991 | R | 1998 AR s
15 | 11 | 14 | FLAYBOY 1993 VIDEO PLAYMATE - Ftare e oav0720 Various Artists 1992 | WR | 1995 \ancent Frice « Judit Andesson
5 o‘ tp't —— #dbptec Ba the Novel oy Yera Caspasy
N aramoun ictures ke Myers
16 18 2% WAYNE'S WORLD Paramount Home Video 32706 Dana Carvey 1330MIECR3 | 235 ?ﬂ:ﬂy]w Dm;la';: R
* ue: Ecfienstein anc Betty Reirhandt
17 | 12 | 21 | FERNGULLY...THE LAST FoxVideo 6594 Animated 1992 | ¢ |2 et zrd Direckd
07IC PREMINGER
18| 16| 9 QE?Q&.ACNAD AHALF INTHELIFEOF ¢\ Fntertainment 40148 Metallica 1992 | W | 3498 ¥
’ Miramar Images Inc
19 | 14 | 9 | BEYOND THE MIND'S EYE A D e e Jan Hammer 1992 | NR | 1998
y Piayboy Home Video .
20 | 17 | 11 | PLAYBOY'S PLAYMATE BLOOPERS Ust Dist. Corp, PBVO718 Various Artists 1992 | NR | 1195
21 | 19 | 18 | THE RESCUERS Walt Disney Home Video 1399 Animated 1977 | G | 2099
: Playboy Home Video ) .
22 | NEW)> | PLAYBOY: EROTIC FANTASIES II Uni Dist. Corp. PBVO728 Various Artists 1993 | NR | 1995
23 | 21 | 13 | U2: ACHTUNG BABY PolyGram Video 446085557-3 U2 1992 | NR | 1995
24 | 38 | 18 | ERIC CLAPTON: UNPLUGGED @ Warner Reprise Video 38311 Eric Clapton 1992 | NR | 1998
29| 26 | 59 | FANTASIA Walt Disney Home Video 1132 Animated 1940 | G | 2499
Geffen Video '
26 | 30 | 3 | USE YOUR ILLUSION: PARTS | & It Uni Dist. Corp. 39525 Guns N’ Roses 1992 | NR | 3498
27 | 23 | 25 | STAR WARS TRILOGY FoxVideo 0609 Mark Hamill 1990 | PG | 99.98
Harrison Ford
. ~layboy Home Video . .
28 | 22 | 10 | PLAYBOY: BEST OF WET & WILD Uni Dist. Corp. PBV0723 Various Artists 1992 | NR | 1995
X Playboy Home Video )
29| 33 10 PLAYBOY: BEST OF SEXY LINGERIE Uni Dist. Corp. PBY0722 Various Artists 1992 | NR {1995
30 | reewey | RICHARD SIMMONS: SWEATIN'TO  warer Home Video 616 Richard Simmons | 1990 | NR | 1998
31| 32| 2 | KATHY SMITH'S STEP WORKOUT FoxVideo (Media) MO32901 Kathy Smith 1992 | NR | 1998
PLAYBOY: ULTIMATE SENSUAL Playboy Home Video .
32 | NEWD | \iisshce Uni Dist. Corp. PBVO709 Various Artists 1993 J1 W [2995
3 ' Playboy Home Video .
33 | RE-ENTRY | PLAYBOY'S EROTIC FANTASIES Uni Diat. Corp. PBVO712 Various Artists 1992 | MR {1995
34 | 34 | 7 | THIS IS MICHAEL BOLTON SMV Enterprises 19V-49159 Michael Bolton 1992 | NR | 1998 “””] :lHSS”}S 3 Hm ]]HH ”H[S
39| 25 | 2 | THE AMAZING COLOSSAL MAN Columbia TriStar Home Video 60897 Glen Langan 1957 | NR | 995 Cavalcade #1809 - Winner 1933
How Greer Was My Valley #1037 . Winner 1941
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A biweekly guide to lesser-known
rental-priced video titles.

“Mistress’ (1992), R, LIVE Home
Video, prebooks Feb. 23.

Marvin Landisman (Robert
Wuhl) is a director/screenwriter re-
duced to making instructional vid-
eos when down-and-out producer
Jack Roth (Martin Landau) calls
him with big plans for Marvin’s
years-old script. Marvin and Jack
meet with three potential investors
(Eli Wallach, Danny Aiello, and Ro-
bert De Niro), who are willing to
buy into the film only if the female
lead role is handed to their respec-
tive mistresses (Tuesday Knight,
Jean Smart, and Sheryl Lee Ralph).
Marvin’s entanglements with the
mistress-toting investors wreak

Billboard

LUES

W HEEILTER

havoc on his beloved script—as does
Stuart Stratland (Jace Alexander), a
delightfully dim Hollywood whiz-
kid. With wildly funny perform-
ances from De Niro and Lee Ralph,
as well as deftly understated comic
turns from Wuhl, Landau, and
Smart, “Mistress” is a sharp satire
on Hollywood that got lost in all the
attention garnered by the better-
known “The Player.”

“Time Runner’ (1992), not yet
rated, New Line Home Video, pre-
books Feb. 23.

In 2022, an invading alien army is
using the Earth for death-ray target
practice, prompting rugged space-
guy Mark Hamill to flee his doomed
space station and accidentally slip

(Continued on next page)
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Video Previe

EDITED BY CATHERINE APPLEFELD

Shabba Ranks, “Naked And
Ready,” Sony Music Video,
50 minutes, $14.98.

Shabba Ranks, who has
become the toast of the
dancehall reggae community
lately, brings much of the
“Jamaica, no problem” attitude
to video life in his first
longform. The fact that there
currently is a warrant for his
arrest in Jamaica does not
seem to daunt the Epic
recording artist, who provides
happy introductions to each of
the eight clips here, many of
which are unedited and depict
women in various states of
undress shaking their booties.
Maxi Priest, KRS-ONE, and
Johnny Gill join the party in
one clip each, with Gill
providing extra heat on “Slow
And Sexy.”

CATHERINE APPLEFELD

Tom Paxton, “In Concert,”
Shanachie Entertainment, 55
minutes, $19.95.

Master songwriter Paxton, who
provided the folk music
community with two anthems in
“Ramblin’ Boy” and “The Last
Thing On My Mind,” offers his
deliciously satirical slices of
Americana in this performance,
taped last year in Ohio. With
songs ranging from “I Am
Changing My Name To
Chrysler” to “Hand Me Down
My Jogging Shoes,” Paxton
takes aim at many issues close
to home, among them
corruption in the government.
CA.

“Les IPaul: Living Legend Of
The Electric Guitar,” BMG
Video, 68 minutes, $19.98.

The genius of the founding
father of the electrie guitar as
an inventor and a country, jazz,
and pop musician is explored
here. A brief but comprehensive
retrospective, including archival
photographs and footage from
the television show he and
former wife Mary Ford taped
from their New Jersey home,
starts off the program, and is
followed by performance
footage of the Les Paul Trio.
Taped live at New York
watering hole Fat Tuesday's,
where the trio still convenes

every Monday night, the
concert includes such morsels
as “How High The Moon,”
“Sweet Georgia Brown,”
“Somewhere Over The
Rainbow,” and “Chicago Hotel
Story.” Well-deserved and well-
executed. CA.

CHILDREN'S

“Jazz Time Tale,” *“African
Story Magic,” Family Home
Entertainment/LIVE, 30
minutes each, $9.98, $12.98,
respectively.
In time for Black History
Month, Family Home
Entertainment releases two of
its best. “Jazz Time Tale”
relates the story of two girls’
interracial friendship, sparked
by a mutual interest in the
young Fats Waller’s musie.
Narrated by Ruby Dee, the
video’s animation is beautifully
written and drawn in pen-and-
ink on watercolor. Emmy
award-winning Michael Sporn
even manages to animate a
silent film in this cirea 1919
story. The live-action “African
Story Magic” shows a boy
discovering his roots in a half-
dozen folk tales. Kwaku steps
through the door of imagination
and into a world of stories about
courage, pride, and freedom.
The storytelling is mesmerizing,
and the end unifying as children
of all colors learn that “in the
land of imagination, all hearts
are the same color.”
CATHERINE CELLA

“Rip Van Winkle,” Rabbit
Ears/Uni, 30 minutes, $9.95.
Washington Irving’s tale of The
Big Sleep is the latest entry in
Rabbit Ears’ American Heroes
and Legends line. Wonderfully
read by Anjelica Huston in
suitably unhurried tones, the
video also benefits from
amusing artwork by Rick
Meyerowitz and fine music from
Jay Ungar and Molly Mason,
composers for PBS’ “The Civil
War.” The story, of course,
centers on the “lazy” Dutchman
harrangued by his wife yet
beloved by villagers for his
storytelling. And what a story
Rip tells after his 20-year nap—
of meeting Henry Hudson and
company in the woods, playing
at ninepins and drinking an ale
too strong for Van Winkle.
Despite its sometimes advanced
vocabulary, this video was loved
by our young previewers, who
asked to watch it again and
again. Good storytelling,
apparently, never goes to sleep.
C.C.

HEALTH/FITNESS

“No More Headaches,”
Xenejenex Productions/Wood
Knapp Video, 37 minutes,
$24.95.

Hosted with reassuring

u"‘..‘,
AT

bedside manner by Dr. Alan
Xenakis, “No More
Headaches” describes the
three basic headache types
(stress, migraine, and
cluster), as well as their
treatment and prevention.
Nonmedicinal approaches to
headaches, such as a
regulated diet and sleep, are
explored, as is the stress-
reduction technique known
as biofeedback. (Viewers are
also treated to periodic
displays of headache-
sufferer artwork, with its
agonizingly contorted, skull-
splitting imagery.) At times,
“No More Headaches”
resembles a video support-
group for the afflicted,
focusing on the importance
of a doctor and loved ones
who believe that your
headaches aren’t just “all in
your head.” Although

" possibly providing grist for

the headache-hypochondriac
mill, this video may make
headache sufferers more
aware of the treatments
available for this common—
yet still somewhat
mysterious—ailment.

DREW WHEELER

“Taking Control Of
Depression: Mending
The Mind,” Xenejenex
Productions/Wood Knapp
Video, 30 minutes,

$24.95.

This video does much to
comfort sufferers of
depression by assuring them
that, like most other
illnesses, it can be treated
and, often, cured. A brief
introduction by actor Ed
Asner assures viewers that
afflicted people need not
suffer alone. Then, through a
series of interviews with
recovering patients, doctors,
and therapists, host Dr. Alan
Xenakis discloses the various
types of depression, along
with their symptoms. While
the debate over if, when, and
how often doctors should
prescribe drugs to depressed
people continues in the
medical community,
Xenakis clearly advocates
medication in concert with
therapy as the best means
to abate this illness. He thus
describes some of the more
commonly used medications,
as well as offering tips on
how to find a suitable
therapist and untangling
some of the jargon that's
often batted about
concerning depression.

C.A.

DOCUMENTARY

“CIA: The Secret Files,”
A&E Home Video, 200
minutes, $59.95.

This four-volume set is a
comprehensive look into
what may now be the world’s
most powerful secret
organization, the U.S,
Central Intelligence Agency.
This engrossing profile is
based on the much acelaimed
book “The Agency” by John
Ranelagh, who also served as
writer for this series.
Included are interviews with
former CIA directors
William Colby, Admiral
Stanfield Turner, and
Richard Helms, current CIA
director Robert Gates, and
many others. The agency’s
involvement in the Vietnam
war, the Cuban invasion, and
the covert war in Nicaragua
are examined, as is the
agency’s future role in the
post-Cold War world. This
fascinating collection
captures all of the drama and
intrigue of international
politics and provides the
viewer with a penetrating
view into the shadowy world
of espionage.

MARC GIAQUINTO

INSTRUCTIONAL

“Ask Doctor Spock,
Yolume 1,” 58 minutes,
**Ask Doctor Spock,
Volume 2,” 52 minutes,
Blue Plate Productions
(800-423-9500), $19.95 each,
$29.95 for both.

Dr. Benjamin Spock’s books
are second only to the Bible
in sales—no wonder his word
is considered gospel in child
rearing. And now that gospel
has spread to video in two
volumes, “Baby Care” and
“Child Care.” The good
doctor makes a bright and
genial host, fielding
questions from parents of the
new baby boom. Volume One
covers a dozen topics,
everything from breast-
feeding and crying to sleep
problems and daycare.
Volume 2 includes such
health basics as eating and
sleeping, and extends to the
developmental areas of
speech and discipline. Both
videos are excellent and well-
produced, with a natural flow
of discussion from particular
problems to general advice.
Overall effect is one of a
house call from the doctor
who helped raise virtually all
of us. C.C.

Video Previews is a weekly look at new tities at sell-through prices.
Send review copies to Catherine Applefeld, Billboard, 1515
Broadway, New York, N.Y. 10036.
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BBC Tops Disney In U.K.

Catalog Sales Lift Market Share

B BY PETER DEAN

LONDON—Disney, step aside. BBC
Video was the top U.K. sell-through
supplier last year, according to the an-
nual Gallup report, generating the hig-
hest sales and the largest market
share.

What was particularly pleasing was
the company achieving top position in
units and value, says Tony Greenwood,
director of the home entertainment di-
vision of BBC Enterprises. “By getting
both it means that we beat the budget
distributors like Video Collection and
PolyGram—we moved more units at
full price. We're also very pleased to
have beaten Buena Vista on value
terms.”

Greenwood approximates BBC
Video’s turnover at 30 million pounds
(about $46.5 million) for 1992, selling
more than 5 million units. Market

share was 10.2% even though the com-
pany didn’t have a title in the top 30
best-sellers of the year. This is attribu-
ted to the strength of the BBC catalog,
which accounted for more than 100 of
the year’s 1,000 best-selling titles.

Gallup’s figures, however, don't ac-
count for some 20% of the sell-through
market, mainly non-traditional outlets,
like supermarkets, where Disney be-
lieves it achieves large sales. “Cinder-
ella” was top seller of the year, al-
though Buena Vista was pushed into
fourth position on market share with
8.2%. Last year it was the No. 1 sell-
through performer with eight of the
top 10 best-sellers.

The performance of BBC Video is
further proof of the value of secondary
rights for BBC programming. Video
contributes approximately 25% of BBC
Enterprises’ overall revenues, accord-

(Continued on next page)

PARAMOUNT PROFITS LIFTED

(Continued from puge 57

year-end listings of the top 10 videos,
either sales or rentals. And, according
to Billboard's calculations, the supplier
fell to sixth place in home video market
share for all of 1992, to 7.1% with esti-
mated revenues of $375 million. The
year before, it placed fifth with $380
million in revenues for an 8% share.
Although the company took in an es-
timated $75 million in revenues from
shipments of 5.2 million videocassettes
of “Wayne's World” to the sell-through
market, retail sources report that Par-
amount will have to credit retailers for
returns equal to its 20% maximum,
which would amount to about $15 mil-

FOR THE RECORD

Pacific Arts Video marketing coor-
dinator Elizabeth Forte’s name was
misspelled in the Jan. 30 issue.

lion to the studio.

For the first quarter, which ends
Sunday (31), analysts are making cau-
tious projections. Keith Benjamin of
Ladenburg. Thalmann says, “I'm look-
ing for breakeven results. There are
not too many exciting titles in the film-
inventory category.”

In the fourth quarter of the last fis-
cal year, Paramount saw net profit rise
21.7% to $101.4 million, from $83.3 mil-
lion in the same period the year before.
Revenues increased three-tenths of
1%, to $1.2 billion from $1.16 billion.

Paramount’s net profit for the year
and quarter would have been higher if
not for an $8.8 million after-tax charge
against earnings in the fourth quarter,
for the early redemption of high-inter-
est debt. Paramount says it plans to
continue its “program to reduce
higher-cost debt and strengthen the
balance sheet.”

MARQUEE VALUES

(Continued from preceding page)

through a crevice in time to the
simpler days of 1992. Although
some SF fans will be disappointed
with another futuristic movie that
cheaps it out by moving the action to
the present day, “Time Runner”
tells an interesting story about Ha-
mill's battle with alien infiltrators
(on Earth decades before the inva-
sion) and even has fun with its time-
travel theme (Hamill gets to watch
his own birth). The familiar faces of
B stalwarts Brion James and Rae
Dawn Chong may catch viewers’
eyes, as will the reasonably convine-
ing war-of-the-worlds special ef-
fects.

“RBebe’s Kids” (1992), PG-13, Par-
amount Home Video, prebooks
Feb. 18.

The stand-up comedy routines of
the late Robin Harris are the basis
for this feature-length cartoon. The
animated Harris tries to romance
lovely Jamika by treating her and
her son to a day at Fun World, a
creepily Orwellian theme park. The
hitch: Harris must take along the in-
corrigible children of Jamika's
friend Bebe. Bebe's kids run amok,
foil the park's FBI-like security
staff, and actually foment a kiddie-
revolt that threatens Fun World it-
self. While the three hellions create
memorable scenes of cartoon vio-
lence, “Bebe’s Kids” makes serious
points about the suspicion that often
greets blacks at “white” facilities
and the bleak home life that made
Bebe's kids so full of mischief in the
first place. 'Toon heads should be
alerted to this clever, well-animated,
and very funny movie, which is pre-
ceded by the take-no-prisoners
comic short “The Itsy Bitsy Spider.”

*Candyman” (1992), R, Columbia
TriStar Home Video, prebooks
Feb. 23.

The Candyman is a grisly “urban
legend,” a hook-handed murderer
who appears when his name is called
five times into a mirror. Repeated

for generations by one jittery kid to
the next, the Candyman story
arouses the fear that keeps him
alive—and killing. Virginia Madsen
and Kasi Lemmons are grad stu-
dents who follow the Candyman leg-
end to Chicago’s crime-ridden Ca-
brini Green projects, where the
residents view him as no legend at
all. Enticingly played by Tony Todd,
the mesmerizing Candyman is more
than eager to prove his existence to
the curious Madsen. This truly
creepy Clive Barker horror story is
notable for its dollops of gore and
unsettling swarms of bees. It should
match the successes of other Barker
genre hits “Nightbreed” and the
“Hellraiser” series.

“My Samurai” (1992), R, Imperial
Entertainment, prebooks Feb. 22,

Tae Kwon Do student Peter
MecCrea (John Kallo) stumbles onto
a murder victim—and the murder-
ers. He flees the killers, along with
his dad’s secretary (Lynne Hart)
and his “samurai”—really his in-
structor Young Park (Julian Lee).
When Young Park battles the bad
guys, he engages each in an elabo-
rately choreographed kickboxing
duel. (After the 20th fists-of-fury
bout, you start to wonder what
they've got against just shooting
each other.) Despite its “Karate
Kid” intimations, this is essentially a
chase movie ending with a predicta-
ble dose of inner growth for every-
body. What'’s not predictable—and
what could help “My Samurai” find
an audience—is the quiet manner of
martial-arts hero Lee, who eschews
the tough-guy stance and sadistie
one-liners that action heroes seem
to find indispensable.

“*The Unnamable Il: The State-
ment Of Randolph Carter™ (1992),
R, Prism Pictures, prebooks Feb.
18.

You'd think that if they couldn’t
name it, they wouldn’'t make a se-
quel of it, but here comes yet an-

other fright film supposedly culled
from the writings of H.P. Lovecraft.
Tied to Lovecraft by the slimmest
spider-silk, “The Unnamable I1”
tells of a carnivorous demon stalk-
ing the small town of Arkham, Mass.
Demon-hunter Mark Kinsey Ste-
phenson and antiquities professor
John Rhys-Davies drive the crea-
ture from the innocent waif it had
possessed for 300 years—Ileaving
behind a conveniently naked woman
(Maria Ford). Naturally, this
doesn’t stop the recently evicted de-
mon from carving up the remaining
characters. With sporadically amus-
ing dialog, this film could appeal to
those genre fans intelligent enough
to know that blood and nudity doth
not a horror movie make—but who
are just bored enough to watch it
anyway.

GOLDSTAR VIDEO

v

(Continued from page 57

quire less tender loving care than do
groceries, where Goldstar does every-
thing including the advertising me-
chanicals. “It has to be a no-brainer,”
Goldsmith explains. Supermarkets, he
adds, “are never limited by money,
they're limited by space,” and some-
times that means fighting their wish to
put Goldstar displays near existing
video departments. Goldstar wants
separate exposure.

The company goes direct to ac-
counts. “We don’t deal with distribu-
tors,” says Goldsmith. “I dont like
them, I don't trust them, and I don’t
need them.” That attitude will apply
as well to the discount chains now
testing the Goldstar line, including
Bradlees and Pace Warehouse.
Goldsmith sees the mass merchants
eventually grabbing a 20% share of
his business. The Christmas season,
which can account for 25% of yearly
sales, determined startups. “We
have to get our toe in for '93,” he
says. “We have to find out what di-
rection to take.”

TOYLAN D, TOYLAND: A multitude
of children’s video and audio compan-
ies are exhibiting at this year’s Amer-
ican International Toy Fair, Feb. 12-
17 at the Javits Center in New York.
Here's a preview of what to expect,
video-wise, while browsing through
the aisles.

Warner Bros., exhibiting under the
auspices of joint venture partner Mu-
sic For Little People, Redway, Calif.,
is debuting its new Peter, Paul &
Mary children’s album/video/TV spe-
cial, “Peter, Paul & Mommy, Too.”
The veteran folk trio will be in attend-
ance at the booth, says Warner Bros.
spokesperson Alisse Kingsley. The
1978 release, “Peter, Paul & Mommy,”
remains one of the most popular chil-
dren’s albums ever, having sold more
than half a million copies, according to
Kingsley. The new 90-minute home
video ($19.98) is a tape of the PBS TV
special that will air in March. “There's
a lot of interaction with kids,” says

Kingsley of the “PP&M, Too" video.
Street date, along with the 51-minute
audio, is March 9...

Sony Kids' Video is showing two
new titles in its My First Activity
Video series, titled “My First Musical
Instrument Video” and “My First
Ecology Video” (each $14.98). Accord-
ing to spokesperson Grace Szwagu-
linsky, Sony is also debuting a new se-
ries from U.K. publisher Dorling
Kindersley (which also produces the
My First Activity series), called See
How They Grow. Four titles (50 min-
utes, $9.98 each), featuring “Pets,”
“Farm Animals,” “Minicreatures,”
and “Wild Animals” from birth to ma-
turity, will hit stores in late June. Also
due in June is a two-title animated se-
ries, “King Arthur and the Knights of
Justice,” currently on TV, “Mattel is
doing action figurines for the series,”
says Szwagulinsky, who notes, “We're
celebrating our first anniversary at
Toy Fair. This year, our second, we'll

be doing more projects with licensed
character tie-ins,” such as the “King
Arthur” series and the Beach Boys’
mascot bears through Camp Califor-
nia (Billboard, Jan. 23)...

Discovery Music, Van Nuys, Calif,,

[ ¥

by Moira McCormick

a joint venture with BMG Kidz, is
bowing its new video division at Toy
Fair, according to VP of marketing
Kym Pahoundis. Flagship label artist
Joanie Bartels unveils the first title in
her Simply Magic family home video
series; her Magic audio series is a

Kids’ Music & Vid Companies Preview 93 Toy Fair Wares

multi-million seller. Titled “Simply
Magic Episode One: The Rainy Day
Adventure,” it consists of a storyline
interspersed with six music videos.
Pahoundis says a clip-only reel is be-
ing readied for retail instore play.
Street date is April 6. Pahoundis says
cassettes from Discovery artists Den-
nis Hysom and Bethie are due in the
first half of 1993...

The Children’s Group, Toronto,
distributed by BMG Kidz, will be fo-
cusing on its Classical Kids series,
particularly its award-winning “Beet-
hoven Lives Upstairs.” Spokesperson
Holly-Ann Franchi notes it has sold
best in record retail chains like HMV,
Tower, and Musicland. Classical
Kids’ next video/audio project, she
says, will feature Tchai-
kovsky...Lightyear Entertainment
(New York), also distributed by BMG
Kidz, is introducing its new Rosen-
shontz title, “Teddy Bears’ Jambo-
ree,” says spokesperson Alise Kredi-

tor. It's a concert video recorded at
the fourth annual Teddy Bears’ Picnic
on Boston Common, featuring 15 fa-
vorites from the pioneering tot-rock
duo. “It’s the first Rosenshontz video
to be produced start to finish by
Lightyear,” she says. Street date is
April 27...

A&M will be showing its newest
video, released in 1992 but never seen
before at Toy Fair. All four “Lamb
Chop’s Play-Along” titles ($9.95 each)
were certified gold as of mid-De-
cember, says director of children’s
product Regina Kelland, who claims
the title, “Action Songs,” is on its way
to platinum. “We get to talk for the
first time to the toy retailers who have
been selling our product,” adds Kel-
land. That product includes “Linda
Arnold’s World of Make Believe,”
“Sharon, Lois & Bram Sing A to Z,”
and Bill Harley’s “Who Made This
Mess?”

(Continued on next puge)
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PICTURE THIS

(Continued from page 57)

wholly owned outlet since the chain
went franchise. West Coast is ap-
pointing product managers for each
segment, while seeking help from
suppliers. “We've spoken to people”
such as Image Entertainment, says
Apple. “We're looking for our ven-
dors to experiment.”

None of this comes at the expense
of franchisees, who won't be forced
into geographic competition, he has-
tens to add.

REVERSAL OF FORTUNE:
Rentrak has won a reversal of the
late-1992 jury decision in Oregon
that said the pay-per-transaction
provider was operating in violation
of the state’s Franchise Act. Ren-
trak has never acted as a franchisor,
and the old ruling could have forced
significant business changes.

The challenge originated when
Rentrak repossessed PPT inventory
from Video 94, San Marcos, Calif.,
after its auditors were refused ac-

Billboard.

cess to financial records.

BUNNY HAPPY: GoodTimes Home
Video has landed one of the last re-
maining prestige kid-vid properties,
Beatrix Potter’s “Peter Rabbit,” a li-

censed character celebrating its 100th
birthday. The production budget for
the six-part animated series is $10 mil-
lion, shared with Family Channel,
which has the cable rights. GoodTimes
will street the first two titles March 15
at a suggested list of $19.95.

BBC TOPS DISNEY IN UK.

(Continued from preceding page)

ing to industry sources, with books,
CDs, and character merchandising also
proving their worth. Eighteen months
ago BBC Enterprises set up The Net-
work, a company that handles pan-
European character merchandising
rights for BBC product.

Following the success of BBC En-
terprises in the U.K. and the opening
of a Paris office a year ago, the com-
pany is set to establish itself in at least
three more European territories. Ger-
many should be up and running this
spring, followed by Italy and Spain by
the end of the vear.

“Traditionally, BBC Enterprises
sells programs to broadeasters but af-
ter our experience of exploiting sec-
ondary rights in the UK., it’s our in-
tention to replicate that overseas
without getting too stupid—after all,
we have two broadcasting channels in
the U.K.,” says Greenwood.

BBC Enterprises has brought in
Stephen Muirhead as European direc-
tor for BBC Enterprises International,
4 new post designed to oversee the ex-
pansion. He was with Technicolor and
Hanna-Barbera, where he set up of-
fices in the U.K., France, and Italy.

FOR WEEK ENDING FEBRUARY 6, 1993

CHILD’S PLAY

(Continued from preceding page)

Price Stern Sloan, Los Angeles, will
be showing the most recent video titles
in its multi-million-selling Wee Sing
video/audio/book series, “Wee Sing In
The Marvelous Musical Mansion.” A
favorite Wee Sing character, Silly
Whim from “Wee Sing In Sillyville,”
will appear at the booth, and there will
be periodic giveaways of the seven-title
Wee Sing video library, says product
manager Liz Stahler. The eighth title
is due by VSDA convention time...

Rincon Children’s Entertainment,
Westlake Village, Calif., a joint venture
with BMG Kidz, will be exhibiting in
the toy building, not the convention
center, according to director of mar-
keting Rob Gold. The company will be
showing the Rabbit Ears, Rowayton,
Conn., Bible series, “The Greatest
Stories Ever Told,” which it distrib-
utes, as well as a wealth of new video
product from its DIC Toon-Time Video
line, licensed from major cartoon pro-
ducer DIC. Gold says new titles include
episodes of “WishKid,” “Hammer-
man,” “Hulk Hogan,” “Pro Stars,”
“Captain N: The Game Master,”
“Swamp Thing,” “G.1. Joe,” and “The

Littles.” There will be new Spanish ti-
tles from DIC, previously released in
English...

LIVE Home Video’s Family Home
Entertainment imprint will be focus-
ing on a basketful of $12.98 Easter ti-
tles, including new titles “Will Vinton’s
Claymation Easter,” “Little Sister
Rabbit,” “Thumpkin and the Easter
Bunnies,” and “Follow That Bunny.”
All have a March 3 street date. Spokes-
person Natalie Anderson says FHE is
also re-promoting nine Easter titles
from last year, including Danny Kaye’s
original “Here Comes Peter Cotton-
tail”...

Wood Knapp Video, Los Angeles,
will be exhibiting the dozen titles it has
released from the excellent Children’s
Circle catalog. Wood Knapp acquired
the catalog, which consists of filmed
versions of classic children’s literature,
in 1992, lowering list price from $19.95
to $14.95. Spokesperson Jenny Roelle
says the newest Children’s Circle titles
at Toy Fair will be “Maurice Sendak’s
Really Rosie,” “The Pigs’ Wedding and
Other Stories,” “The Ugly Duckling
and Other Classie Fairytales,” and
“The Robert McCloskey Library” (re-
lease date for all is March 10).

R —— e ——— —
Bogner Entertainment Inc., Sher-
= = h T
(s(‘.(l;:(t),R(Ed'qulgLNlTp5§) man Oaks, Calif,, is showing its new
" ‘ontaniea jrom page o¢ made-for-video title “Peter Cottontail:
= Cinema Video, Washington, Mo.; How He Got His Hop!” (30 minutes,
Econo-Foods, Dubuque, Iowa; Four  $14.95). BED’s 10th video is the latest
Compiled from a national sample of retail Compiled from a national sample of retail Star Video, Nitro, W.Va.; Home Vision  in its “Holiday Classics” series. Presi-
< § store sales reports. To < § store sales reports. B, Video, Waterville, Maine; J & O Video,  dent Jonathan Bogner says the Peter
Y5 SE 78 5 %E gé Lodi, Calif.; Mr. Movies, Maple Grove,  Cottontail character is under license
- X S<| TITLE ) ¥y 2 ES S| TITLE ) 233 Minn.; Pic-A-Flick Video, Henderson-  from Warner Bros.; a plush toy line is
= | ~ [35| Program Supplier, Catalog Number » 3 = | ~ |35| Program Supplier, Catalog Number #2| ville, N.C,; Sam’s Video Entertain- also available from toy manufacturer
ment, Ft. Worth; Schunck Markets, St.  Applause. “Peter Cottontail” features
HEGREATIUNAI_ SPUHTS ™ HEAI_TH AND FITNESS ™ Louis; Spectrum Home Entertain-  the puppets of Jim Gamble, master
ment, Ashland, Ohio; The New Release,  puppeteer for the Los Angeles Music
& NO.1 * » & NO.1 v » Denison, Texas; Unique Video, San  Center. BEI's four-title “Musical Clas-
1] 1 |31 |NBADREAM TEAM 14.98 1| 1 |15 [ CINDY CRAWFORD/SHAPE YOUR BODY 1990| Diego; Video Club US.A., Ashtabula, sies For Children” series also featured
FoxVideo (CBS/Fox) 5616 WORKOUT GoodTimes Home Video 7032 Ohio; Video Connection, Carnegie, Gamble's puppets; Gamble’s “Intro-
9 | 2 [23 | NFL ROCKS 19.95 2 | 2 | 11 | CHERFITNESS: BODY CONFIDENCE 1998| Okla;; Video Exchange, Marshfield,  duction To Puppet Making” won a Par-
PolyGram Video 085379-3 FoxVideo (CBS/Fox) 2677 Wis.; Video Express, Newberry, Mich.;  ents’ Choice Gold Award for BEL
3 | 4 |6 | NBA SUPERSTARS 14.98 3 | 6 [127 | RICHARD SIMMONS: SWEATIN' TO THE 998| Video Outlet, Rockford, Ill.; Video
FoxVideo (CBS/Fox) 2288 OLDIES O Warner Home Video 616 Plus, Red Wing, Minn.; Video Update, Please address all correspondence,
4 | 3 | 7 |HIDDEN NFLII: THE LOCKER ROOM TAPES | (qq; 4 | 4 |31 | KATHY SMITH'S STEP WORKOUT 1998) Albert Lea, Minn.; Video Vault, De-  review copies, ete. to Moira McCor-
PolyGram Video 4400854973 FoxVideo (Media) MO32901 Sota, Mo.; and West Coast Video, Pitts-  nmiick, 1209 Sherwin #801, Chicago, 111,
aE unl 5|2 | Bppmereen e vaso s e i
11 |01 MICHAEL JORDAN’S PLAYGROUND 19.98 61519 JANE FONDA’S STEP AEROBIC WORKOUT 24.98
FoxVideo (CBS/Fox) 2858 . A*Vision Entertainment 3-50333 :
THE NFL'S GREATEST RIVALRIES BUNS OF STEEL 4 WITH TAMILEE WEBB
7 INEWD| L ram Video 4400854933 199517 113 ) 21 | 71e Maier Group TMG137 e T
NFL CRUNCH COURSE AM/PM CALLANETICS “E EPORTERQ op
8 115|124 oo Gram Video 1995 1 8 1 7 | 9 | mCA/Universal Home Video 81258 e
9 | 9 |56 | MAGIC JOHNSON: PUT MAGIC IN YOUR GAME | o0 g | 9 |53 |BUNS OF STEEL 3 WITH TAMILEE WEBB - WEEKLY MOVIE GROSSES
FoxVideo (CBS/Fox) : The Maier Group TMG131 .
NO. OF TOTAL
NFL COUNTRY ABS OF STEEL 2 WITH TAMILEE WEBB
10| 7 | 7 poyGram Video 4402854913 19950110 10} 41 | 1 Ppoier Group TMG1 33 il I WEEKEND  Pomoeon T e
NBA SUPERSTARS 2 ANGELA LANSBURY: POSITIVE MOVES LS I G0 RV (I EL S
11 REENTRY) 0 Video (CBS/Fox) 5558 1698 111 | 14 1137 | oo Knapp Video WK1016 LR — TR LT
addin /438, ; ,942,
12 | 18 | 65 | MAGIC JOHNSON: ALWAYS SHOWTIME 1998| |12 8 | 68 |BUNS OF STEEL 2: STEP WORKOUT T (Buena Vista) 3250
FoxVideo (CBS/Fox) 3189 . The Maier Group TMG116 . 4
2 A Few Good Men 6,125,660 2,100 5 109,126,937
MICHAEL JORDAN: COME FLY WITH ME ¢ DIXIE CARTER'S UNWORKOUT 5 ' ' ' ' '
13 | 16 168 | N (B P 2173 1998 113 |12 | 3 | \Mca/Universal Home Video 81416 L (Columbia) 2917
) 3 Alive 5,909,826 1,235 1 16,218,421
NBA COMMEMORATIVE VIDEO COLLECTION CHERFITNESS: A NEW ATTITUDE " v ' v v v
14 | 14| 11| oo, Video (CBS/Fox) 5624 998 |14116 |57 | £ Video (CBS/Fox) 2576 L (Buena Vista) 4,785
20 | 16 | NFL'S GREATEST HITS 1995| [ 15|11 | 93 [ BUNS OF STEEL WITH GREG SMITHEY 999 4 Scent of A Woman 4,745,865 1244 3 22,791,639
15 PolyGram Video ) The Maier Group TMG111 ) (Universal) 3815
16| 13 | 7 |PROFOOTBALL'S HOTTEST CHEERLEADERS |}qq5 16 | 15 | 41 | ABS OF STEEL WITH TAMILEE WEBB e 5 Used People 4,381,753 876 5 7,092,646
PolyGram Video 4400854853 ) The Maier Group TMG132 "’ (20th Century Fox) 5,002
HISTORY OF THE NBA CALLANETICS O 6 Nowhere To Run 4,305,712 1,776 1 13,713,282
171101 31 | o video (CBS/Fox) 2857 1998 | 17 RE-ENTRY| \ica /Universal Home Video 80429 29 (Columbia) 2424
TALK OF THE NFL MARILU HENNER'S DANCEROBICS 7 Aspen Extr 3,342,613 1455 — 3.342.61
185 |11 PolyGram Video 085381-3 i 18|19 |11 Barr Entertainment 11208 19.95 (555;-,3 ngTe o 2:297 342,519
NFL GOES MOTOWN JANE FONDA'S LIGHT AEROBIC WORKOUT
191715 ) ) 19.95 19 [RE-ENTRY N 29.98 8 The Bodyguard 3,066,948 1,540 8 106,193,789
PolyGram Video 440085489-3 Warner Home Video 652 (Warner Bros.) 1.992
LARRY BIRD: A BASKETBALL LEGEND ARMS AND ABS OF STEEL "
20| 8 |85 | £ Video (CBS/Fox) 3191 1998) 120118 | 5 |74\ er Group TMG142 9.95 9 Body of Evidence 3,023,275 2050 1 11,567,247
(MGM) 1,475
L ITA gold certification f: le of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 million at
suggest%:i r(-::t(;il'fz’cran'(()):thzratsraicgloﬁtles. <o ITAUSIIatir?;m c(e)ni;i(‘:'ation foor saler(r;fI éosno.oo% Jnits or a dollar volume of $ 18 million at retail for theatrically released 10 Forever Young 2,294,381 1,461 5 48,321,900
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. © 1993 Billboard/BP! Communications. (Warner Bros.) 1,570

62

www.americanradiohistorv.com

BILLBOARD FEBRUARY 6, 1993


www.americanradiohistory.com

CALL TOLL FREE
1-800-223-7524

Regular Classified: $4.50 per word, minimum order: $90.00

DISPLAY CLASSIFIED:
17 - 1 INSERTION
1" - 4 INSERTIONS
17 - 12 INSERTIONS
17 - 26 INSERTIONS
1" - B2 INSERTIONS
REVERSE ADVERTISEMENT: $15.00
POSITION WANTED: $60.00 PER COLUMN INCH
BOX NUMBER: $10.00

$126.00 PER
116.00 PER
110.00 PER
103.00 PER
85.00 PER

Billboard Classified Action Mart

1993 Coupon

Call Jeff Serrette NY State - 212/536-5174 ¢ Outside NY State - toll free 800/223-7524
Billboard Classified ® 1515 Broadway ¢ New York, NY 10036

**REAL ESTATE TO THE STARS**

For advertising information call Roseanne Amorello
1(800) 223-7524 - in NY (212) 536-5173 ¢ NY OFFICE FAX # (212) 536-5351
In CA - Kimberly Wood (213) 963-8320 e FAX # (818) 503-4723

FAX YOUR AD
212-536-5351

Real Estate To The Stars
$59.00 per inch

SERVICES SERVICES SERVICES SERVICES [FORSALE |

THOUSAND CD's &

THOUSAND CASSETTES

P@”@E PACKAGE
coLoR

srop MILLM

A DERFUL DEAL

- REORDER -
99
1000 CD's & 1000 CASSETTES ”2899

CO’s FROM YOUR 1630 - INCLUDING: orassSMASTER
« 1 COLOS PRINTING ON CD * BOOKLET » TRAY CARD
FROM YOUR FINISHED ART » JEWEL DOX + SHRINK WRAP

CASSETTES FROM YOUR DAT OR TAPE - INCLUDING:

COMPLETE
500
500

. CUSTOM
S

1000 each CASS and CD $2999

FROM YOUR 1630 & FOUR COLOR FILM
MAJOR LABEL QUALITY

RECORD PROMOTION

EXPERIENCE! EXCELLENCE! 25 YRS.!
Working All Leading National Charts.
“One Of The Foremost
Names in Music Promotion”

RCI Records Inc., 1-800-737-9752
4815 Trousdale Dr., Nashville, TN 37220
616-833-2052 » FAX 615-833-2101

SERVICE
N

CASSETTES $ 599
COMPACT DISCS $1699

(" "Audiophile
Quality"...

PHONE: (80D) 423-2936
FAX: (B18) 569-3718
BURBANK, CALIFORNIA

RUNNING MASTER + LABE) PLATE » BLACK IMPRINT
ON CASSETTE +1000 | COLOR INSERTCARDS FROM
YOUR FINESHED ART + NORELCO BOX » SHRINK WRAP

RAINBO RECORDS &

CASSETTES
1738 BERKELEY STREE) * SANTA MONICA, CA 90404

(30) 820-3476 (310) 629-0355  FAX: (310) 826:8765

Since
1939

Best Services Unlimited

Cassette Duplication - Compact Disc Replication
‘Record Pressing « Video Duplication
Complete Art Dept. - Digital Editing

1000/1600 1000 1000

20-

We Don't Look Good.

State of te art rastering, replication,

N

318 Hudsen St. Fackensack, NJ 07601
-489-9180 ¢ Fax: 201-489-1771

500 CD's - $1,995

Complete Package with Graphics!
Everything included - All Mastering,
Custom Layout 2-Color Front Card &.

Tray Card, Label Typesetting,
Jewel Box & Shrink-Wrap

Sound Good,

and duplication services for the
diseriminating producer.

500 Cassettes - $695

Complete Package with Graphics!
Everything included - Mastering, Test

=.TRUTONE INC.

Cassette Albums Compact Disc Cass EP's
Compact Disc $2370.00 $999.00
$3199.00 - 60 min
500 300 1000
Cassette EP's 12 inch singles Posters (full color)
$795.00 $739.00 18 x 24 * $600.00

AN Prices Include Pre-Mastering(1630), Mastering, Labe! Printing.
& Pamel Full Golor Front and B/W Back J-Card and CD Sooklet Printing + Retail
Ready Sheink Wrap From You Composite Film

Cassette Prices Include Chrome Tape
Design Tepesetting & Film Services Available / Digital Editing Services

For Excellence in Sound Make The Best Choice
7727 Oakport St. » Oakland CA. 94621
1-800-627-7365 ° . wnui

Cassette, 2-Color 0-Card with'Custom
Layout, Label Typesetting/
Printing, & Shrink-Wrap

500 12" Vinyl - $965
Compiete 12" Single Package

Everything included -DITM Mastesing, Test
Pressing, Label Typesetting/Printing, Black
or White Die-Cut Jacket. & Shrink-Wrap.

Reference CD's - $125
COMPLETE CD AND CASSETTE - p S
= BLANK TAPE & ACCESSORIES . individual CO's made from your
r=yr=y, PRODCTION = i\Mdm Selection Anywhere! 4 E Digital or Analog Master Tape
' -'-,_.' ] ”:-” ,C’ i~ E Call For Free Catalog . :
Lo Ce rany 2z | g (800) 35574400 & : BEST PLACE o All Your Audio
212-333-5950 | (@/RosTymAaL &= H | ==———= Production Needs
MASTERlNG REPUCAT'ON xl);‘;:txli'xlxo?x":f"x‘:.l’l‘x";‘:‘x;lxxﬁ!‘lH

PRINTING TOTAL PACKAGING
POSTERS GRAPHIC DESIGN STUDIO

® GCompact Discs

PERSONALIZED EXPERT SERVICE

330 WEST 58TH ST. NEW YORK, N.Y. 10019

"FOR THOSE WHO HEAR THE
DIFFERENCE" '

|

Superior quality ;
video duplication |

" COMPACT DISCS
REAL-TIME CASSETTES

duplicated on the largest KABA System

(214) 630-2957
@ Crystal Clear Sound

Low-Cost Packages,
Fast Turnaround.

e (assettes

Finest European Equpment.

e 12" Vinyl %}

Mastering & Pressing
Cleanest, Hottest 12° Vinyl!

in the Southwest.

‘Quick turnaround, low prices!
IasterCagd and Visa accepted

® Graphics

Computer layout, typeseting,

4502 Don Orwe, Dallas, Texas 75247 |

services no one
can Copy.

High speed JVC-licensed e Fast turnaround
Affordable pricing ¢ Million copy capabilities
All formats & standards

1-800-VHS-DUPE

or (212) 399-6090

“UJTUNE

Duplicators
A Division of Future Network, Inc.

DISC MMAKERS

oo okl Gucly > | with cail For our Complete Catalog

ney Bock Guarontee B&W inserts . . I

Call Today For Our | In fwo piece with New, Low PP'C“‘g.
FREE Full Color Catalog: jewel box E ——ﬁ_pir— WEI'—DL
1-800-468-9353 ‘1790 EUROPADISK;LTD:

color separation and printing.

® Digital Mastering
Studios

Neve Digital EQ, Sony Digital
Editing. Major Label Mastering.

Cassette & CD
Manufacturing

FREE Grophic Design *
Camprlzzae IPca:f:;;gez . 500 CDS |

75 Varick Street, New York, NY 10013

1328 N. 4ta St., Phila., PA 19122

215-232-4140 FAX: 215-236-7763

= (212) 226-4401 FAX(212) 966-0456)

bl

sychedslia - Heavyv Metal « Punk * Jazz * Blues - R&B

Campus Records

—=

wholesale Distributor of
“Deletions /Overstocks” "™PORT
874 Albsny Shaker Road
Latham. NY 12110 EXPORTY
1518) 783.6698

{518) 783-6753 FAX

For a Unique Blend of Independent and
Major Label Closeouts and Overstocks
- SHISNPUL - MWD - e¥SBey . O1u0iI3913 . SouNQ -

hrash © Moise + New Age .

"r_‘

. ]

. sap|Q - dog

- wjo3

.09

® PRO AUDIO/VIDEO

* REAL TIME DUPEICATION
o ACHDEOS ’%ouwaxoa INSERTS s

- STATE OF THE ART E
LYREG SYSTEM SOMRLETEL RN $79 9

FOR HISPEED DUPLICATION  MAJOR LABEL QUALITY
. BLANK TAPES & ACCESSORIES PRINTING / PACKAGING

1000 CD 08 DUPLIGATION
PACKAGE $ 1 999 LOWEST PRICES

FREE CATALOG! 1-800-365-TAPE(8273)

Custom Loaded
Cassette Blanks

utilizing
MAXELL XLI! HIGH BIAS TAPE
or your choice of
AMPEX, AGFA, BASF PREMIUM TAPE

(( of 100 cassettes.

- -
ﬁ{( ((Mé&’g
| . == TRUTONE INC.
310 Hudson St. Hackensack, NJ 07601
201-489-9180 Fax: 201-489-1771

FOR SALE
MIXING CONSOLE
Soundcraft TS24 40 channels, 96 Inputs.
Fully automated with uptown moving Faders
and IBM 386 computer. Approx. $85K.

Contact Steve Berry at
(818) 886 5950

Any length up to C-96
rushed to you in minimum runs

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S
TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
MIAMI, FL 33166

Phone: (305) 591-2188
Fax : (305) 591-7210

DEALERS
ONLY

Operating Supplies
Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Retail-level packaging:Does LP's. Videos, CD’s,
Cassettes & more. Easy Operaton. 329895 complete
The CD Sealer™
Stop taping! Stop stapling! Seal btister paks
cleanly and efficiently. Complete system, $229.95.

Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties - Books & Mags

Performance Dist.
2 Oak St. POB 0156

New Brunswick N) 08903-0156

Tel: (908)545-3004 Fax (908)545-6054

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For iree catalog call (609) 890 6000.
FAX: 1609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, N) 08691 0020

Advanced
inventory
control systems
for record stores.

RecordTrak
800-942-3008

Trak Systems
Wallingford, CT
203-265-3440
Fax 2032693930
{Canada) 604-564-4118

YSL COMPUTER SYSTEMS
MEAN MORE PROFIT!

Call or fax today to see why YSL is undeni
ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ years of music and video in-
dusrry experience info our computer systems
to help make your business more profitable

YOUNG SYSTEMS LUMITED  Phone (404} 449-0338
Fax (404) 840-9723
Australia; (08) 338-2477
6185 Buford Hwy Ste C-100; Norcross, Ga 30071

MUSICWARE the

POSitive Choice

Complete POS and Inventory
Control Systems for the
Record Retailer.

The million-plus, song-tite Phonolog
Select database & SoundScan
reporting available.

USA

M Europe
5811 Cteedmoor Rd.

Saxony House

—‘—=—_._.’ Suite 245 Easthampnett, Chichester|
=y, Raleigh, NC 27612 | Sussex. England
= (919) 833-5533 PO18 OJY

=~ Fax (910) 833-1900 |(0243) 775418

Fax (0243) 776327

" <
E‘S‘ Music Software In?

*Cost effective POS solutions
for your retail stores
Single-User and Multi-user systems
Extensive ABBEY ROAD Database
* WEEKLY UPDATE service
One-Stop/Distributor software
* SOUNDSCAN reporting available
Music Software Inc.
151 Mineola Averue,
Rostyn Heights, NY. 1577

K(516)625-6660 (516)625-6693 FAX

(Continued on page 64)
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PROGRESSIVE COMPACT DISC
MANUFACTURER IS LOOKING
FOR AN EXPERIENCED SALES
MANAGER TO HANDLE US
SALES EFFORTS. CANDIDATES
MUST POSSESS FIVE YEARS EN
TERTAINMENT AND BUSINESS
SALES MANAGEMENT EXPERI-
ENCE, EXCELLENT VERBAL AND
WRITTEN SKILLS, TRADE SHOW
SALES EXPERIENCE AND MEDIA
PLANNING BACKGROUND. SEND
RESUME TO
Box #8026
Billboard Magazine
1515 Broadway
New York, NY 10036

PRODUCT MANAGER
Rapidly expanding East Coast label is
looking for an experienced Product Man-
ager with strong marketing and sales
background to oversee all aspects of
product development. Salary commen-
surate with experience.

Box 8031, Billboard Classified,
1515 Broadway, New York, NY 10036

Libanls, GA 30058
(RRENAEE -, 12

24 Wour Damofnhs |
(4043} 782-24B5-Ext. 12,

TALENT

LOOKING FOR A RECORD DEAL?
STOP GUESSING
CALL AG.P. CALL
(ARTIST GUIDANCE & PROMOTION)
(313) 204-5071
P.0. BOX 66216
ROSEVILLE, MI 48066

FIXTURES

FACTORY DIRECT
* JEWELBOX OR LONG BOX
COMPACT DISC DISPLAYERS
* AUDIO CASSETTE DISPLAYERS
* LASER DISC DISPLAYERS
* VIDEO CASSETTE DISPLAYERS
* ELECTRONIC ARTICLE SUR-
VEILLANCE SYSTEMS

Architectural Merchandising Floor Plans at no
cost or obligation.

Free 100 Page Color Catalog
1-800-433-3543
Ask for Ken Cohen

Stocked in Chicago, Baltimore, Los Angeles
And London, England
Fax: 213-624-9022

NOVELTIES

NATIONAL SALES MANAGER
The leader in retail security and mer-
chandising products for the audio/vid-
eo industry is seeking a sales manag-
er to service music retailers and dis-
tributors. Candidate should be
experienced in music retailing/loss
prevention/EAS. Our dynamic compa-
ny is seeking an aggressive individual
who wants to grow with us. National
travel and relocation to our midwest
headquarters are required. Send re-
sumes in confidence to:

Alpha Enterprises, Inc.

330 South Wood Street

East Canton, OH 44730
Attn: Mark Roberts

A CAPPELLA AUDITIONS
9TH HARMONY SWEEPSTAKES [A
CAPPELLA FESTIVAL] A CAPPELLA
[GROUPS] ALL STYLES, UP TO SEP-
TETS NATIONAL SHOWCASE/COM-
PETITION. CASH & PRIZES REGION-
ALS FEB-APRIL, FINALS MAY1 IN SAN
FRANCISCO FOR MORE INFO:

(707) 664-9550

NASHVILLE
CPA/BUSINESS MANAGER
Major business management firm consider-
ing opening a Nashville office. We are look-
ing for a CPA/Business Manager with some

clients. Piease respond to:
P.O. Box 3367
Beverly Hills, CA 90212 0367
Attn: R. Feldstein

TourAccountants

who want to get
off the road.
Row Delsemer Enlerprises Is loaking

for st experienced Tour Accoaniant. Call
12121 2497773, M-F, 10am-Bpm. Ask for Pasda,

SALES
East Coast label seeks a charismatic
leader to manage sales staff. Strong an-
alytic, financial, management in addition
to sales and music background. Send re-
sumes to:
Box #8014 e Billboard Magazine

1515 Broadway ¢ New York, NY 10036

POSTERS o POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK 'N' ROLL e PiN-UPS  SPORTS e
CARS » FLOCKED ¢ DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL Toll Free 1-800-221-6730
(in N.Y. 718-441-5500)

‘u‘\xy ENTERPRISES, INC.
132-05 ATLANTIC AVE..
RICHMOND HILL, N.Y. 11418

DEALERS ONLY

BUSINESS

OPPORTUNITIES

SAN FRANCISCO MULTIMEDIA COM-
PANY SEEKS $500K EQUITY INVEST-
MENT FOR UNIQUE INTERACTIVE
HOME ENTERTAINMENT CONSUMER
PROFILE PRODUCT. ONLY COMPANY
PROVIDING DAILY DEMOGRAPHIC
INFORMATION ON BOTH HOME EN-
TERTAINMENT PRODUCTS AND
CONSUMERS FOR USE BY HOLLY-
WOOD—ELECTRONICS MANUFAC-
TURERS—MARKET RESEARCH
FIRMS—RETAILERS, ETC.
CALL PETER SCHNIEDER
415-956-9278

ROCK & ROLL MERCHANDISE
The greatest variety of licensed product around!
Same day shipping/*'no-minimums”
POSTERS, T-SHIRTS (over 700 styles), PATCHES,
TATTOOS, JEWELRY - WE HAVE IT ALL!
1-800-248-2238 Dealers Only!
ZMACHARS POSTERS, INC.

7911 N.W. 72 AVE,, SUITE 102
MEDLEY, FL 33166
(305) 888-2238 FAX: (305) 888-1924
Service is our #1 Goal!

WANTED TO BUY

WANTED
CD's and tapes urgently needed. Quality titles
only at discount prices. We buy bankruptcies,
overstocks, promotions, etc. Please fax list of ti-
tles, availability and pricing.
WORLDWIDE FACTORY LIQUIDATORS
Fax 314-447-9012 Tele: 314-447-9015

PROFESSIONAL

SERVICES

Check Qut Qur Recording Studio
Get a video tape on READY OR NOT

Studio and
$25 off

your first session. Send $20 to:
Ready Or Not Studio (Video Dept.)

410 Saint Nicholas Ave. # 18E
New York, N.Y. 10027

ESP-DISK, LTD.

Is owned and administered
solely by
FLAVIA STOLLMAN.

The company was trans-
ferred to her by her hus-
band, Bernard Stollman, in
1981 when he left the com-
pany for government law.
Flavia Stollman has li-
cenced the ESP jazz and
rock catalogs for CD manu-
facture and worldwide dis-
tribution by ZYX Music, a
German company.

REAL ESTATE
TOTHESTHARS

A’e‘/

Hotel de Ville

No wonder we named
it “The Dream”.

This charming 80 split-
level suite hotel offers all
the comforts and personal
attention you would find in
a traditional country inn.

Amenities:

* Remote control television

* Fireplace

< Multi-line telephone

< swimming pool

e mineral water spa

< indoor parking

« Kitchenettes

* in- suite dining and
poolside dining

* complementary fresh fruit
& beverage upon arrival

8822 Cynthia Street
West Hollywood, CA 90069
(310) 854-1114
(800) 424-4443
FAX (310) 657-2623

|RERLESTATE

TOTHESTARS

REAL ESTATE RATES
RATE: $59
Roseanne Amorello (800) 223-7524/(212) 536-5173 (NYS)
IN CA: Kimberly Wood ¢ PGR: (213) 963-8320

Mgt

407-588-7799

MEDITERRANEAN LAKEFRONT ESTATE
This exclusive estate lies on 1.6 secluded acres of gated property
including a 1/3 acre garden with authentic Chinese teahouse and
370 feet of lakefront with dock. The main house blends European
and Oriental design with 16,000 sq. ft. all with state of the art
refinements. A custom pool, total spa and seperate Middle Eastern

pool house completes the perfect setting for outdoor living
(H-2343) Monique Matheson, 407-582-2987.

PA.I.M BEACH'S PREMIER REAL ESTATE BROKER

2875 S. OCEAN BOULEVARD
Fax 407-547-1394

LITCHFIELD COUNTY RETREAT
Contemporary 8 ac. wooded privacy.
3 br/2.5 bath. Gourmet kitchen, cath.
ceilings, hot tub rm, decks, plus 3 rm.
office suite. 2 hrs. from Sardi's. Near
skiing, lakes, Tanglewood. $350,000.

(203) 379-2296

AVAILABLE
' FOR LOCATION
~ SHOOTING

FABULOUS TRIPLEX
HI-RISE PENTHOUSE

360° spectacular views of NY Skylines,

Ruver, Bridges, etc. 10 balcontes, 2 enor-

mous terraces {2000 sq.ft. exteriors)

3 BR's, 3 112 baths, library, din m, wet bar,

fireplace, gourmet kitch. (5000sq.t. interiors)
HEATED INDOOR POOL

calk P. CERTILMAN (212)308-9526

0] R 2 e e
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SOMETHING TERRIBLE HAPPENS
WHEN YOU DON'T ADVERTISE . ..

NOTHING . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

Billboard Directories are what you might call
Basic Tools. They are, in fact, the main
sources of vital information for the entire
Entertainment Industry.

Billboard's annual directorles are constantly
in use, year after year, and people who rely
on them know how important they are in do-
Ing business effectively.

Order any one or all of the directorles today!t

International Talent & Touring Directory —
The source for U.S. and international talent,
booking agencies, facilities, services and prod-
ucts. Used by everyone who buys and books
talent—promotes and manages tours.

International Buyer's Guide — The World-
wide Music and Video Business-to-Business Di-
rectory. Listings include name, address, phone
number and marketing information of record
companies, music publishers, distributors, ac-
cessory manufacturers and suppliers. Also
manufacturers and wholesalers of hardware,
software and accessories for Compact Disc,
Video Disc, Video Cassettes and Video Games.

Country Music Sourcebook — Radio stations,
performing artists, booking agents, personal
managers, recording companies and more.

International Recording Equipment and Stu-
dio Directory — Up-to-date statistics on pro-
fessional recording equipment, recording stu-
dios, recording studio equipment usage.

Tape Disc Directory — for the Record, Audio
& Video Tape Industries. Professional services
and supplies for record and video manufactur-
ers, audio and video tape manufacturers, video

program suppliers and buyers, video music pro-
ducers and production facilities.

Call: Jeff Serrette
1-800-223-7524 (Out of State)
212-536-5174 (Local)

Ask for prices ..
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Texas Bound. On a recent visit to Houston, Michael Penn stopped by KLOL,
where he got a chance to soak up the Texas sun. Pictured, from left, are RCA
local promotion manager Andy Kemp, KLOL PD Ted Edwards, Penn, KLOL MD
Patty Martin, keyboardist Patrick Warren, and (kneeling) RCA director of national
album rock promotion Tony Gates.

Fall Arbs Indicate News/Talk Surge

Baby Boomers May Switch From Music

® BY ERIC BOEHLERT

NEW YORK—News/talk stations,
which have doubled in number over
the last five years, may be on the
verge of a fruitful ratings run.

Programmers say that as a tidal
wave of baby boomers begin to
wean themselves off music and
tune into more news and informa-
tion, N/T stations will benefit.
Judging from the fall Arbitron
book, that renaissance may have al-
ready begun.

N/T outlets in Los Angeles (KFI),
Chicago (WLS), San Diego (KSDO),
Pittsburgh (KDKA), Portland, Ore.
(KXL-AM), Providence, R.I.
(WHJJ), Buffalo, N.Y. (WGR), and

FGC Adopts New Rules Banning Indecencv
On Commercial Radio From 6 a.m.-Midnight

E BY BILL HOLLAND

WASHINGTON, D.C.—The FCC has
adopted new regulations prohibiting
the broadcast of indecent program-
ming on commercial stations between
6 a.m. and midnight.

The Jan. 22 announcement also pro-
hibits noncommercial stations that go
off the air between 10 p.m. and mid-
night from broadcasting any such pro-
gramming from 6 a.m. to 10 p.m.

The new rule stems from require-
ments in an amendment of the Public
Telecommunications Act of 1992,
passed by Congress. It goes into ef-
fect Feb. 22.

The current “safe harbor” hours
rule enforced by the Commission al-
lowed indecent programming to be
broadeast from 8 p.m. to 6 am. An
earlier FCC 24-hour ban, also man-
dated by Congress, was struck down
by federal courts.

In its action, the FCC denied a re-
quest by broadcasters and First
Amendment groups for a stay of the
present rule, which is almost sure to
trigger yet another court test of the
Congressionally mandated rule.

FCC AWAITS WHITE HOUSE NEWS

At deadline, there was still no word
from the White House or the Com-
mission on the announcement of an
acting chairman nor the nomination
of a Democrat to fill the chairman’s
seat of departed Republican Al Sikes
or the commissioner’s seat of depart-
ed commissioner Sherrie Marshall.

“They said they were going back to
the White House to get some an-
swers for us,” says an FCC senior
staffer about the Clinton Administra-
tion liaisons who visited the still-
chairman-less FCC.

The FCC hasn’t ground to a halt,
however. “We’re doing OK,” says
Alan McKie, deputy managing direc-
tor. “The Communications Act gives
the Commission authority to conduct
business in the absence of a chair-
man.”

McKie notes that “the staff has
been given substantial delegated au-

thority,” but adds that “the commis-
sioners would prefer that the White
House would appoint an acting chair-
man.”

Beyond the day-to-day business,
however, there are policy matters
that only a new chairman can direct.

McKie says he doesn’t know when
the White House will heed the tug on
the sleeve of the liaisons who visited
the Commission office. “They said
they’re working on it, but I haven't
heard anything. Better sooner than
later; we have a commission meeting

WASHINGTON

ROUNDUP.

scheduled for early February to deal
with some policy matters,” he says.

Additionally, FCC staffers haven’t
been given the word on when to bid
goodbye to a number of noncareer
employees (Bush Administration car-
ryovers) at the Commission.

NAB’S FRITTS ZAPS SATELLITE DAB

National Assn. of Broadcasters
president Eddie Fritts ripped into the
FCC and DAB satellite companies
again as the commission prepared to
rule on applications by at least four
new entrepreneurs that have filed
competing applications, following the
lead of Satellite CD Radio.

Fritts warns that if the FCC OK’s
experimental Satellite DAB networks
with 30-60 new channels in each mar-
ket, the Commission “risks destroy-
ing the system of local radio broad-
casting that is the envy of the world.”

New applications by Loral, Primos-
phere, American Mobile Satellite
Corp., and Digital Satellite Broad-
casting Corp. have NAB staffers
even more concerned that the FCC
might put traditional radio, with its
slow start-up in-band system, on the
DAB back burner by allowing satel-
lite companies to start up a brand-
new service.

The applications by the entrepre-

neurs have not yet been put on public
notice, where they will be most cer-
tainly challenged by the NAB.

Also, the NAB, according to a
spokesperson, planned to file opposi-
tion comments Jan. 29 as the FCC be-
gins its rulemaking procedure on dig-
ital service.

MAKE THAT TOWER SAFE—OR ELSE

On Jan. 22, the FCC announced
that seven radio stations had been
fined for tower and transmitter viola-
tions. More fines are forthcoming,
say commission officials.

The FCC field staff, in a campaign
to improve radio tower safety, recent-
ly visited 534 station towers nation-
wide where paint and lighting condi-
tions were closely examined. As a re-
sult, more than 90 violation notices,
ranging from fines in the thousands
of dollars to warning letters, were pre-
pared. In addition, more than 1,000 “in-
formation letters” were sent to licens-
ees and FCC staffers also made a
large number of phone calls to tower
owners and station engineers to advise
them of Commission rules.

There is a follow-up survey and re-
port in the works that will help for-
mulate upcoming FCC actions later
on this year.

NAACP PETITIONS DENIED

The FCC has denied petitions by
the NAACP to reconsider its deci-
sions on renewing the licenses of Pi-
nellas Broadcasting’s WLVU-AM-FM
Tampa, Fla. The company will still
have to pay the commission $18,000
for violations of its equal opportunity
rules, however.

In another EEO case, over the ob-
jections of the NAACP, the FCC once
again OK’d its December decision to
grant the renewal of Malrite’s
WHK/WMMS Cleveland.

The Commission also upheld its
December decision to assess a
$15,000 fine and a short term renewal
term to Gulf Media’s WGUL-AM-FM
Tampa for violating EEO rules.

West Palm Beach, Fla. (WBZT),
among others, all equaled or sur-
passed their best 12-plus book in
more than three years. Some sta-
tions went even further. WXYT De-
troit enjoyed its best fall book in 10
years, and San Francisco’s venera-
ble KGO posted its highest 12-plus
numbers in 13 years and its second-
best in 21 years.

Music-based PDs often say the
fortunes of their formats are close-
ly tied to the quality of available
product. The same is essentially
true at N/T stations, since they too
live and die on cyclical “product’:
namely newsworthy events.

“Any time something pops up in
the news [like] the Gulf war, more
people come to N/T stations and
time-spent-listening increases,”
points out Michael Packer, PD at
WXYT Detreit.

Clearly the news event that
powered N/T last autumn was the
'92 election. Programmers are quick
to note that more listeners keyed
into the Clinton-Bush-Perot runoff
than any other campaign in recent
memory. Many N/T managers cred-
it the free-speaking Texas billion-
aire Ross Perot for keeping the
sparks flying and tapping into con-
cerns and interests that attracted a
whole block of formerly silent
Americans, ones who previously sat
out elections and the radio chatter
that accompanies them.

“Ross Perot kept the fires burn-
ing,” says Kelly Wheeler, director
of operations at KSDO San Diego.
“He was extremely important.”

In fact, of the N/T station suc-
cesses listed above, the '92 election
propelled nearly all of them past
their winter '91 book—the so-called
“Gulf Book”—as well as their fall
'88 campaign book.

Between November 1988 and No-
vember 1992, programmers say, the
N/T product has improved dramati-
cally, hosts have become more con-
temporary, and listener demograph-
ics couldn’t be better.

Packer at WXYT says his station
does far fewer interviews with au-
thors and instead opts for more spe-
cific, topic-related programs. Refer-
ring to the reigning king and queen
of early-morning television coffee
talk chatter, Packer says, ‘“We've
gone from ‘Regis And Kathie Lee’
to a cross between ‘Nightline’ and
‘Hard Copy.””

It’s those topics and the “tremen-

dous interest and appetite for cur-
rent events as popular culture” that
are now driving the talk portion of
N/T, says Michael Harrison, eve-
ning talk host on WTIC-AM Hart-
ford, Conn., as well as editor and
publisher of the format newsletter,
“Talkers.”

Current events require current
hosts, and no one better personifies
the new N/T attitude than Rush
Limbaugh. Not only has Limbaugh
become the ratings anchor for
countless success stories (WBZT
West Palm Beach picked up the con-
servative self-promoter one year
ago and promptly went from a 0.5 to
a 2.1, 12-plus), but he has also ush-
ered in a new listening pattern
among the all-important baby boom-
ers. “They suddenly feel it's OK to
listen to talk,” says Wheeler in San
Diego. And, as GMs have realized
over the last few years, as baby
boomers go, so go their formats.

According to the U.S. Census Bu-
reau and its 1990 tally, the average
age of an American is 32.9. That’s
up from 30.7 in 1980 and 28.1 in
1970, meaning baby boomers contin-
ue inching toward what Lorna Glad-
stone, PD at Chicago’s WGN, calls
the N/T “point of entry’: 33-35
years old.

“We all like musie, but at some
point we want to feed the mind as
well,” says John McConnell, KGO
San Francisco’s PD, alluding to the
theory behind thirtysomethings’
jump down the dial to news and in-
formation outlets. “By my way of
thinking, N/T is the best forum to
exchange ideas and learn new
things.”

“There’s a whole generation of
baby boomers splitting up their time
between music and information sta-
tions,” echoes Packer in Detroit.

The plan as always, says WGN’s
Gladstone, is to land listeners in
their thirties and keep them for de-
cades. The fact that there are more
30-year-olds now than ever before in
this century represents an enor-
mous potential for N/T growth.

Broadcasters who saw the bell
curve of baby boom listeners ap-
proaching, as well as those attract-
ed to the falling cost of picking up
quality N/T satellite programming,
have been busy establishing N/T
stations. Since 1988, the number o
commercial outlets has nearly dou-
bled from 330 to more than 600, ac-
cording to the M Street Journal.

Foreigner At Home. After performing on the syndicated program *‘Love From
Electric Ladyland,” members of Foreigner hung out with the show’s host and
WNEW New York PD Pat St. John. Pictured, from left, are Mark Schulman, Mick
Jones, St. John, Atlantic Records rep Steve Ellis, and Lou Gramm.
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SEMINAR

(W The 1903 Gavin Seminar
The Premiere Radio Music Industry Event 0f The Year

February 11,12 & 13

Thursday, Friday & Saturday
The Westin St. Francis Hotel, San Francisco

Gavin Registration Hotline: 415-495-8684

Full Seminar Registration Before Fehruary 1: $295.00
After February 1, Or At The Door; $335.00

GAVIN SEMINAR '93 AGENDA

Thursday, February 11

10:00AM Grand Ballroom THIRD ANNUAL RAP JUKEBOX JURY
11:20AM Grand Ballroom RECORD POOLS: THE POWER OF POOLS
12:40PM Grand Ballroom THE OVERCROWDED RAP MARKET
1:55PM Grand Ballroom EXAMINING REGIONAL FLAVA
2.00PM Elizabethan A&B COLLEGE ALTERNATIVE SESSION
3:00PM Colonial Room TOP 40 SMALL/MEDIUM MARKETS SESSION
3:00PM California West JAZZ/ADULT ALTERNATIVE MEETING WITH
WYNTON MARSALIS
4:30PM Grand Ballroom UNDERSTANDING RAP TRADES
5:00PM Colonial Room ALTERNATIVE ARTIST SESSION
5:.55PM Grand Ballroom OPEN MIC RAP MEETING
5:30PM California West LIBERTY RECORDS SHOWCASE WITH
BILLY JOE WALKER, JR., PRESTON REED, JOHN JARVIS,
ROY ROGERS and more!
6:00PM St. Francis Room GAVIN COUNTRY KICK-OFF COCKTAIL CELEBRATION
10:00PM Colonial Room GAVIN “UNPLUGGED” CONCERT
10:00PM Borgia Room COLUMBIA JAZZ PRESENTS: KIRK WHALUM
11:00PM California West JVC MUSIC PRESENTS TOM COSTER AND FRIENDS,
GRP PRESENTS NELSON RANGELL

Friday, February 12

9:00AM Colonial Room TOP 40 FORMAT BREAKFAST
9:30AM California West JAZZ JUKEBOX JURY
10:00AM-3:00PM Borgia Room NO HOST AIR CHECK & MUSIC AUDITION
LISTENING POST
10:30AM Elizabethan C&D ALTERNATIVE SESSION:
OWNERSHIP & PROGRAMMING
12:00 Noon Colonial Room JEFF McCLUSKEY & ASSOC.
PRESENTS JOE CALHOON
12:00 Noon California West URBAN LUNCHEON/WOMEN IN
BLACK MUSIC & MEDIA
3:00PM Theatre On The Square KEYNOTE EVENT:
SPALDING GRAY PERFORMING GRAY’S ANATOMY
6:00PM Grand Ballroom/Colonial & Borgia Rooms/Italian Foyer
THE GAVIN COCKTAIL PARTY
8:30PM Elizabethan A&B COUNTRY BANQUET
10:30PM Borgia Room EMI RECORDS GROUP PRESENTS WENDY MOTEN
11:00PM California West WARNER BROS. JAZZ NITE
INTRODUCING JOSHUA REDMAN
11:00PM Colonial Room CAPRICORN RECORDS PRESENTS 311,
GIANT RECORDS PRESENTS BIG HEAD TODD AND THE MONSTERS

Saturday, February 13

9:00AM California West COUNTRY FORMAT SESSION
9:00AM Georgian Room ADULT CONTEMPORARY FORMAT
10:00AM-3:00PM Borgia Room NO HOST AIRCHECK & MUSIC AUDITION
' LISTENING POST
11:00AM Colonial Room TOP 40 SESSION FEATURING PAUL DREW
11:00AM /talian Foyer JAZZ/ADULT ALTERNATIVE OPEN SESSION
12:00 Noon California West COUNTRY ARTIST SHOWCASE LUNCHEON
12:00 Noon Elizabethan A,B,C,D COMMERCIAL ALTERNATIVE RADIO AND
RECORDS WORK SYMPOSIUM
1:00PM /talian Foyer COLLEGE ALTERNATIVE BREAKOUT SESSION
1:01PM Colonial Room MUSIC DIRECTOR 101
2:00PM Georgian Room COMMERCIAL ADULT/ALTERNATIVE SESSION
3:00PM California West WOMEN IN MUSIC & MEDIA
3:00PM /talian Foyer URBAN & TOP 40 CROSSOVER
5:30PM Grand Ballroom 1993 GAVIN SEMINAR AWARDS DINNER
9:30PM Borgia Room MESA BLUEMOON PRESENTS WILLIE AND LOBO
10:00PM California West VERVE POLYGRAM JAZZ PRESENTS
JOE HENDERSON, TRILOKA RECORDS PRESENTS JEFF BEAL,
PLUS FEATURING A SPECIAL RCA/NOVUS PERFORMANCE

GAVIN RAP FORUM ’93
Thursday, February 11

Special Low Price Thursday Only 3ates:
Pre-Registration Before February 1: $150.00
After February 1 Or At The Door: §175.00
Full Format Rap Sessions All Day! Meetings Start Promptly At 10:00AM

bavin Goes Back To The Theater For The Keynote Event!

SPALDING GRAY
Appearing at Theatre On The Square on Post Strest

¥ February 12

Where The Cultural Elite Meet...

SEMINAR

INCREASED SECURITY ENFORCED. BADGE REQUIRED FOR ENTRY TO ALL MEETINGS AND SHOWCASES.

WWW.americanradiohistorv.com
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Bl"bOOI’CI@ FOR WEEK ENDING FEBRUARY 6, 1993

Hot Adult Contemporary.

COMPILED FROM A NATIONAL

- <o é = SAMPLE OF RADIOQ PLAYLISTS
28| 28| 28| €| TME ARTIST
2| 32| x| 5| LABEL & NUMBER/DISTRIBUTING LABEL

*x % NO. 1T * x %

1 1 1 12 A WHOLE NEW WORLD & PEABO BRYSON & REGINA BELLE
COLUMBIA 74751 3 weeks at No. 1
2 | 2 | 2 | 15 | WHEN SHE CRIES # RESTLESS HEART
RCA 62412
(3)| 7 | 9 | 12 | FOREVERIN LOVE ® KENNY G
ARISTA 1-2482
4 | 3 | 3 | 13 | ! WILLALWAYS LOVE YOU & WHITNEY HOUSTON
ARISTA 1-2490 — !
NEVER A TIME GENESIS
5 4 4 15 ATLANTIC 87411
(6)| 6 | 7 | 1 | FAITHFUL & GO WEST
EMI 5041 l/ERG
7 5 6 17 FEELS LIKE HEAVEN @ PETER CETERA WITH CHAKA KHAN
WARNER BROS. 18651
(8)| 10 | 12 | 7 | NOMISTAKES ® PATTY SMYTH
MCA 54554
9 8 5 17 THE LAST SONG @ ELTON JOHN
MCA 54510
HEAL THE WORLD & MICHAEL JACKSON
10 9 10 10 EPIC 74790
@AD)| 12 | 13 | 12 | LOVE CAN MOVE MOUNTAINS © CELINE DION
EPIC 74337
1221 11| 8 | 18| TOLOVE SOMEBODY # MICHAEL BOLTON
COLUMBIA 74733
14 | 17 | § | 'RRESISTIBLE @ CATHY DENNIS
o POLYDOR 861 210/PLG
NO ORDINARY LOVE & SADE
16 16 13 EPIC 74734
DO YOU BELIEVE IN US ¢ JON SECADA
15 13 11 20 SBK 50408/ERG
17 | 20 | 9 | 'NTHESTILL OF THE NITE BOYZ Il MEN
MOTOWN 2193
(AD)| 19 | 21 | s | ALLATONCE BONNIE RAITT
CAPITOL ALBUM CUT .
18| 18| 19 | 13 | DOES LOVE NOT OPEN YOUR EYES @ KURT HOWELL
REPRISE ALBUM CUT
25 29 5 REACH OUT (I'LL BE THERE) MICHAEL BOLTON
COLUMBIA ALBUM CUT
NGEL @ JON SECAD
27 45 3 SBK 50406/ERG 0 A
21 | 15 | 14 | 17 | CHAINS AROUND MY HEART @ RICHARD MARX
CAPITOL 44848
Q@D)| 2 | 26 | 7 | TELL THE TRUTH ® JUDE COLE
REPRISE 18673
23 | 22 | 27 | g | NOT GONNA CHANGE ® SWING OUT SISTER
FONTANA ALBUM CUT/MERCURY
IN THIS LIFE @ COLLIN RAYE
24 21 25 10 EPIC 74791
* * * HOT SHOT DEBUT * * %
SIMPLE LIFE ELTON JOHN
@ NEw ’ 1 MCA ALBUM CUT
* * * POWER PICK* ® %
47 o 5 HOPE OF DELIVERANCE & PAUL MCCARTNEY
CAPITOL 44904
@ 33 37 4 COME IN OUT OF THE RAIN & WENDY MOTEN
EMI 504 17/ERG
31 | 4 | 3 | 'MEVERY WOMAN # WHITNEY HOUSTON
ARISTA 1-2519
32 36 3 ORDINARY WORLD & DURAN DURAN
CAPITOL 44908

2% 28 28 SOMETIMES LOVE JUST AIN'T ENOUGH & PATTY SMYTH

©w
(=3
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Peter Newman
KING-FM Seattle

lT IS GENERALLY N/T stations that cite elections and
wars as forces driving good ratings, but classical KING-
FM Seattle PD Peter Newman says those very factors
have helped his station achieve remarkably high ratings
for the format. In the fall Arbitron book, KING-FM was
seventh in the market overall, having jumped 3.2-4.6 from
the summer.

“Oddly enough I think we benefited from it being a polit-
ical year,” Newman says. ‘“We're being inundated with so
much hype and stress that we were considered by our lis-
teners as an 0asis in a noisy political environment. We also
saw this during the Gulf war.”

One major programming change that did occur during
the fall book was the removal of all syndicated program-
ming from the lineup. KING’s regular evening syndicated
slot was replaced with an interesting alternative—live mu-
sic. Newman installed a grand piano in the studio and be-
gan inviting local musicians up to perform.

Newman cites two reasons for the change. First, he
says, “we regain control of our progranmming,” which had
been lost to syndicated fare. Second, “playing local musie
and having people in our studios you can hear in public
does a really nice job of bonding with the listeners.”

In addition to dropping syndicated programming, an-
other fall book change was the addition of a jingle package
that Newman describes as “very weird.”

Using the voice of Newman’s wife to stand out from the
all-male air staff, the jingles juxtapose liners with sound
bites from “Star Trek,” “Leave It To Beaver,” and “It's
A Wonderful Life.”

Newman says the new jingles serve three purposes:
keeping things fun, making it clear to the audience that the
station is not taking itself too seriously, and breaking down
the stereotypes of what a classical station is.

Musically, Newman’s work is never done. “We're always
playing with our playlist,” he says. “We're always trying
to get a better handle on what works musically and what
flows well.”

Here’s a recent three-hour midday set: Mozart, “Piano
Concerto No. 18" (Ashkenazy); Bach/Frankenpohl, “5
Fugues From ‘Art of the Fugue’ ” (Canadian Brass); Cop-
land, “Clarinet Concerto” (Blount/Davies); Dello Joio,
“Lyric Fantasies” (Elaine/Amos); Schickele, “Grand So-

other classical music stations,” he says. “We can be very
colloquial . .. but also speak with some knowledge about
the composers.”

KING attracts an audience that is evenly split between
traditional core classical music listeners who “eriticize us
because we play the wrong performances of Beethoven so-
natas,” and those who just like classical music but “don’t
have the faintest idea of what they are listening to or care,”
says Newman.

If KING was just targeted at the first group, Newman
savs, “we’d be about a 2.5 station.” So the trick to maintain-
ing the balance is to “talk out of both sides of our mouth.
tell the core ‘we love and respect you’ and also tell the
fringe that ‘you don’t have to have a degree from Juilliard,
it’s just important that you like what you hear.””

Although different dayparts tend to target one or the
other group, Newman says for the most part the station
is always “weaving down the center of the street. Our posi-
tion is we want both and I think it is possible to program
a radio station that does that.

The lighthearted morning show, targeted at the casual
classical fan, includes a daily weather forecast based on the
number of seagulls and pigeons on the Denny’s sign across
the street from the station.

Promotionally, KING does what Newman calls the
“standard classical music stuff; we tend to own just about
every concert in the city. You can’t go to a concert without
seeing our logo attached to the program. [And] we're al-
ways doing [on-air] contesting.”

He is selective about contests, however, noting that “we
don’t take everything that goes through the door. [We] try
really hard not to sound like ‘let’s make a deal’ of the air.
If we give things away we want it to be high quality and
suitable to our format.”

A Seattle native, Newman has spent his entire career
in the market, beginning in the early "70s at the Univ. of
Washington’s KCMU. He moved on to public station
KUOW as an announcer before joining the now-defunct
classical station KXA. He joined KING-FM more than 15
years ago as morning man. In 1980 he was put in charge
of operations, overseeing production and syndication, and
was upped to PD in 1985.

The station, owned for years by the Bullitt family, has

SBK 50415/ERG

) Records with the greatest airplay gains this week. @ Videoclip availability. © 1993, Billboard/BP)
Communications.

MCA 54403
nata for an Awful Lot of Winds & Percussion” (Schickele); achieved an odd sort of status in the market over its 40-
31 | 20 | 15 | 17 | ALWAYS TOMORROW  GLORIA ESTEFAN Mendelsson, “Symphony No. 1” (Masur); Stamitz, “Flute  year history. “We’re a commerecial radio station but at the
32 | 23 | 23 | 22 | WALKING ON BROKEN GLASS @ ANNIE LENNOX Concerto In G” (Rampal & Kudo); Beethoven, “12 Contre- same time treated like a beloved public institution,” New-
:‘Rs'sgé 12052 ST e danses” (Thomas); and Schubert, “3 Piano Pieces” (Schiff). man says. “It makes making changes difficult sometimes,
(33)| NEWD | ! £l 748\29UR LUkl AN 1 Newman says the station is typical musically of other but there is an enormous amount of good will for what the
38 | 39 3 | WALK ON THE OCEAN & TOAD THE WET SPROCKET classical outlets. “If you look at our playlist, it’s probably Bullitts have done. It was their intention to keep classical
COLUMBIA 74706 not all that different from most other classical station play- music alive on the radio in Seattle, (and] they've really
@ 36 | 43 | 4 yu%a%ﬁ‘ﬁg%gxe ON EARTH * WYNONNA lists. [But] our announcing style is uniquely different from done it in a class-act kind of way.” PHYLLIS STARK
| WILL BE HERE FOR YOU & MICHAEL W. SMITH
3 f 30 ﬂ il 22 _REUNION 19139/GEFFEN _
50 . ) PASSIONATE KISSES & MARY-CHAPIN CARPENTER
COLUMBIA 74795
18 37 — 6 HAVE | TOLD YOU LATELY ROD STEWART
WARNER BROS. ALBUM CUT
LIGHTS * RNEY
w [ w5 [0S, o~ CI) Storage
SOMEBODY LOVE ME & MICHAEL W. SMITH
NEw } ' REUNION 62465/RCA Cabinet
a1 | 39 | 38 | g | SOULDRIFTER LINDSEY BUCKINGHAM
REPRISE ALBUM CUT
42 | 29 | 22 | 18 | HOW DO YOU TALK TO AN ANGEL @ THE HEIGHTS ® Holds 840 CD’s in
CAPITOL 44
NOW OR NEVER KENNY LOGGINS iC j
@ | 53 | 1 | 1 | NOWORNEVER i plastic jewelboxes
44 | a1 | 33 | 25 | WOULDILIETO YOU? @ CHARLES & EDDIE e Holds 1800 CD’s on
CAPITOL 44
LOVE IS VANESSA WILLIAMS & BRIAN MCKNIGHT i
NEWD | | | LOVEIS ._ register cards
RESTLESS HEART & PETER CETERA [ ]
4 | 40 | 35 | 33 | RESTLESS HEAR 3 lockable drawers
TAKE THIS HEART & RICHARD MARX =
41 | 45 | 42 | 35 | TAKETHIS ) ® A stackable space
TRUE EMOTION JENNIFER WARNES i i
48 46 44 7 PRIVATE MUSIC ALBUM CUT SaVlng unlt ConStrUCted
49 | 48 | a5 | o | STARDUST # HARRY CONNICK, JR. of steel and aluminum
COLUMBIA ALBUM CUT N
50 | 28 | 18 | 12 | FLESH & BLOOD @ WILSON PHILLIPS ® 4ft. x 2 ft. x 2 ft.

LIFT DISCPLAY, INC.

ph. 201-945-8700 ® Fax 201-945-9548
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 95 album rock stations are
electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.
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B’cast Vet Larry King Gets A Day Joh

LOS ANGELES—At 9-years-old,
Larry Zeiger was the type of kid who
had to know why the mailman wanted
to deliver mail or why the bus driver
drove a bus.

Fifty years later, Zeiger, now known
as Larry King, still wants to know
what makes people tick, except now it’s
people like Bill Clinton, Frank Sina-
tra, and Ross Perot.

“I still have that curiosity,” King
says. “It’s still there every night. When
I go in [the studio] tonight and that
light goes on, I'm interested in that
guest. I'm genuinely interested in their
accomplishments.”

King says his fascination with radio
began when he was 5, listening to radio
greats Arthur Godfrey and Red Bar-
ber.

“It’s hard to describe,” says King. “I
just had a fascination with the radio
and, when television came, a fascina-
tion with TV. I loved communicating. I
was the kind of kid who just loved ask-
ing questions.”

King has had no formal broadcast

SYNDICATION.

< < e\ ¢ ~ | TRACK TITLE ARTIST
2| 02| 2| 2G| ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL
* %% NO.1 x x %
1 1 1 16 STAND UP (KICK LOVE INTO MOTION) & DEF LEPPARD
ADRENALIZE MERCURY
@ 18 . 2 DON'T TEAR ME UP MICK JAGGER
WANDERING SPIRIT ATLANTIC
3 9 9 13 | TOO MANY WAYS TO FALL ARC ANGELS
ARC ANGELS DGC/GEFFEN
4 3 6 8 MISTER PLEASE DAMN YANKEES
DON'T TREAD WARNER BROS.
@ 5 8 7 IN BLOOM & NIRVANA
NEVERMIND DGC/GEFFEN
@ 13 2 3 TWO PRINCES @ SPIN DOCTORS
POCKET FULL OF KRYPTONITE EPIC ASSOCIATED/EPIC
@ 11 30 3 SOMETIMES SALVATION & THE BLACK CROWES
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN/REPRISE
8 15 7 BLACK PEARL JAM
TEN EPIC
STEAM & PETER GABRIEL
9 4 3 14 us GEFFEN
10 g 9 7 STOP THE WORLD & EXTREME
iil SIDES TO EVERY STORY ASM
1 10 12 g PULL ME UNDER & DREAM THEATER
IMAGES AND WORDS ATCO EASTWEST
12 6 4 1 IGNORELAND R.E.M.
AUTOMATIC FOR THE PEQPLE WARNER BROS.
13 7 5 14 SAY HELLO 2 HEAVEN TEMPLE OF THE DOG
TEMPLE OF THE DOG A&M
14 12 13 g NEARLY LOST YOU & SCREAMING TREES
SWEET OBLIVION EPIC
@ 16 29 6 SOMEBODY TO SHOVE © SOUL ASYLUM
GRAVE DANCERS UNION COLUMBIA
16 15 17 1 ALL | WANT ® SAIGON KICK
THE LIZARD THIRD STONE/ATLANTIC
17 14 10 18 HOTEL ILLNESS E BLACK CROWES
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN/REPRISE
27 | — 2 STAND & POISON
NATIVE TONGUE CAPITOL
20 21 8 IT COMES AROUND JUDE COLE
START THE CAR REPRISE
21 2 5 WAITING FOR THE SUN & THE JAYHAWKS
HOLLYWOOD TOWN HALL DEF AMERICAN/REPRISE
* % X AIRPOWER * * %
@ 31 _ 2 MAN ON THE MOON & REM.
AUTOMATIC FOR THE PEOPLE WARNER BROS.
SAD BUT TRUE ¢ METALLICA
2 7 18 10 METALLICA ELEKTRA
@ 2 25 8 OLD ROSE MOTEL GREAT WHITE
PSYCHO CITY CAPITOL
* % * AIRPOWER % % %
% 10 3 THE ONE | AM DAN BAIRD
LOVE SONGS FOR THE HEARING IMPAIRED DEF AMERICAN/REPRISE
@)| % | — | 2 | EILEEN ® KEITH RICHARDS
MAIN OFFENDER VIRGIN
2 22 11 18 | JIMMY OLSEN’S BLUES # SPIN DOCTORS
POCKET FULL OF KRYPTONITE EPIC ASSOCIATED/EPIC
27 25 2 6 SEX TYPE THING & STONE TEMPLE PILOTS
CORE ATLANTIC
& POORBOYS
281 19]16 )| 8 EA%I)%HAE HOLLYWOOD
WICKED AS IT SEEMS & KEITH RICHARDS
29 27 14 15 M_AISOFFENDER VIRGIN
* % * FLASHMAKER * * %
NEW ) 1 SOMEBODY KNOCKIN’ @ 1ZZY STRADLIN/JU JU HOUNDS
1ZZY STRADLIN AND THE JU JU HOUNDS GEFFEN
IN THE CRADLE & UGLY KID JOE
@ NEW ) ! EmeTmScA‘s LEAST WANTED STARDOG/MERCURY
@ 38 ] . 2 BED OF ROSES & BON JOVI
KEEP THE FAITH JAMBCO/MERCURY
HEART OF AN ANGEL THE JEFF HEALEY BAND
@ NEW ) ! FEEL THIS 6 ARISTA
RETURN TO SERENITY TESTAMENT
NEW ) : THE Rll‘#UAL R ATLANTIC
35 29 27 18 | TIME AFTER TIME & 0ZZY OSBOURNE
NO MORE TEARS EPIC ASSOCIATED/EPIC
LD OF THE TRIUMPH
3 30 3 3 (E:D’.(‘}IE o? EOXCESS ciy VICTORY/PLG
37 37 13 16 SHUFFLE IT ALL @ 1ZZY STRADLIN AND THE JU JU HOUNDS
1ZZ¥ STRADLIN AND THE JU JU HOUNDS GEFFEN
18 35 . 2 ANGRY CHAIR ® ALICE IN CHAINS
DIRT COLUMBIA
RIVE & R.EM.
3 82 28 19 EUTOMATIC FOR THE PEOPLE WARNER BROS.
40 34 . 2 SWEET THING ¢ MICK JAGGER
WANDERING SPIRIT ATLANTIC

by Carrie Borzillo

training. He got his first big break in
radio in 1957, at age 23, when he landed
a job at the 250-watt WAHR Miami. In
1960, he hosted a morning talk show
from Pumpernik’s Restaurant for
WIOD Miami. He was also the host of
an interview show on WTVJ-TV
Miami.

Eight years ago he began the
“Larry King Live” show on CNN,

With 35 years of radio experience, 32
years of television, and five books to his
credit, King says he wouldn’t trade
places with anyone.

It is with mixed emotions that King
moves his overnight show to days be-
ginning Monday (1), the 15th anniver-
sary of the first syndicated talk show,

I have mixed emotions.

“I could have said no,” continues
King, “but [Westwood One] came to
me, I had two years to go on my con-
tract, and they offered me more
[money] to con-
sider doing days.”

WWI1 says the
daytime show is
starting with ap-
proximately 270
stations, although
clearing major-
market affiliates
continues to be a
problem for the
network. The King overnight show
aired on approximately 360 outlets.

When his contract expires in two
years, it remains to be seen whether
King will continue to work in radio.
“Certainly I can leave radio,” he says.
“I'm doing very well on television and
it’s only one hour a day. But I like
working.”

Billboards

KING

‘HOWARD STERN [S NOT FUNNY’

King has some strong opinions about
some of the other well-known radio
personalities, particularly Howard
Stern and Rush Limbaugh.

When asked about Stern’s success,
King says anyone with talent can do
the shock-style broadcasting that
Stern practices, including himself.

“Jackie Gleason told me once, ‘If I
went on TV on a Saturday night at 9
p.m. and showed an attractive couple
having intercourse, it would win the
time slot.”

“He makes my daughter laugh,” con-
tinues King. “It’s not funny to me. I'm
not a prude. Lenny Bruce was funny.
Howard Stern is not funny. Gleason
called it cheap laughs.”

Regardless of how he feels about
Stern, King says there will always be
a place for the self-proclaimed “king of
all media.”

(Continued on page 71)
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Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND

= COLLEGE RADIO AIRPLAY REPORTS.
x| _x<|2 Sls
fu| QW] 33| 2| TITLE ARTIST
F2| 32| «2| S| ABUMTITLE 0F AN LABEL/DISTRIBUTING LABEL
* %% NO.1 % % %

1 1 4 THE DEVIL YOU KNOW 3weeksatNo. 1 @ JESUS JONES
PERVERSE SBK/ERG

4 4 7 ORDINARY WORLD & DURAN DURAN

DURAN DURAN CAPITOL

2 3 4 MAN ON THE MOON & R.EM.
AUTOMATIC FOR THE PEOPLE WARNER BROS.

6 15 3 DOGS OF LUST & THE THE

DUSK EPIC

3 7 10 LOVE U MORE & SUNSCREEM

03 COLUMBIA

5 | 8 | 10 | CANDY EVERYBODY WANTS 10,000 MANIACS
OUR TIME IN EDEN ELEKTRA

| — | 2 | FEED THETREE ® BELLY
STAR SIRE/REPRISE

8 | 10 | 10 | TWO WORLDS COLLIDE ® INSPIRAL CARPETS
REVENGE OF THE GOLDFISH MUTE/ELEKTRA

13 | — | 2 | connecTeD ¢ STEREO MC'S
CONNECTED GEE STREET/ISLAND/PLG

2 | 3 | BLACK GOLD SOUL ASYLUM

GRAVE DANCERS UNION COLUMBIA

15 | 14 | 4 | BEAUTIFULGIRL ® INX