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LLOOK INSIDE...

COLIMBIA

Guitarists Nick Webb and Greg
Carmichael, better known as Acoustic
Alchemy, have created a body of work
that is both highly identifiable and
original. Acoustic Alchemy kick-off

thair extensive US tour with the
release of their new recording—

“THE NEW EDGE" on GRP Records—
Compact Discs and Cassettes.

‘Sisters’ Raise
Their Voices
With Hit Impact

M BY JANINE McADAMS

NEW YORK—R&B newcomers
Sisters With Voices are emerging

SISTERS WITH VOICES

from the pack of En Vogue-in-
spired female groups to gain pop
attention with their second single,
“I'm So Into You.”
This week, SWV’s single reaches
(Continued on page 132)

Imprints Boom With Smaller Staffs
Major-Label Links Guide Mktg., Sales

M BY CRAIG ROSEN
and MELINDA NEWMAN

LOS ANGELES—AIthough few of
the 14 major-affiliated labels
launched in 1989-91 have been suc-
cessful, more than 25 major-affiliated
imprints have started up in the last
year.

However, the new crop seems to
have learned from the failures of
some of its predecessors. In most
cases, the labels function only as im-
prints, with limited staffing. Most
promotion and marketing functions
are handled by their parent labels.

In the last two weeks, GRP and
MCA announced the creation of
MCA/GRP, a New York-based adult-
oriented pop label, while Derek Shul-
man announced he will head a new
Giant-distributed label (Billboard,
March 6).

Sony’s Tri-Star imprint, headed by
Bob Buziak, also was launched in
February, only nine months after
Sony launched Chaos. While Chaos

has a limited promotion staff, Tri-
Star has yet to announce its staffing
plans.

The new labels from 1989-91 have
even spun off imprints. Giant, which
bowed in 1991, has spawned the Shul-

E]mn

man venture; its film music label, Big
Screen; and the alternative Medicine
label.

Def American has started rap im-
print Ill, the techno-oriented Wht
Lbls, and has plans to launch One, a
joint venture between Def American
president Rick Rubin and performer
Henry Rollins. Although One was ini-
tially slated to become a CD-reissue

KEI

RECO

imprint, it now may also serve as
home to new acts Rubin and Rollins
find.

Even I.R.S. Records, which last
year was downsized, has created a
new label. On March 1, chairman
Miles Copeland announced the cre-
ation of Shock Therapy, a joint ven-
ture between L.LR.S. and Nick Turner,
a former member of the Lords Of
The New Church.

Turner, who will head Shock Ther-
apy, says, “We aren’t going to come
out like Hollywood Records and
spend millions recording albums. We
are going to record inexpensively and
sign bands that have a great story
that will get the public interested in
them, so we won’t have to hire pro-
motion men and spend a million
bucks.”

Shock Therapy’s first signing is
the Genitorturers, a Florida act that
has been known to include body-
piercing in its stage show. The band’s
debut album is due in May.

(Continued on page 121)

NEW RELEASE PUWS TAKE Bﬂ/lﬂ LESS TRAVELED

@ BY CARRIE BORZILLO

LOS ANGELES—Four new re-
leases are seeking to enhance tradi-
tional sales strategies by means of
alternative marketing plans that in-
volve the Target chain of discount
department stores, the Home Shop-
ping Network, and classified ads in
major consumer magazines.

Impact/MCA recording artist
Joey Lawrence and Reunion/RCA’s
Michael W. Smith are both involved
with Target promotions. Additional-
ly, toll-free numbers are being used
to sell albums by Crybaby Records’
LitL Willie and DGC’s Half Way
Home. In additon, LitL Willie will be
featured in a three-hour video seg-
ment to air on the Home Shopping
Network this summer.

JOEY LAWRENCE MICHAEL W. SMITH

MCA Records began the first
phase of its extensive marketing
plan to introduce Lawrence’s self-ti-
tled debut release on Impact/MCA
in January. Lawrence, who plays
Joey Russo on the popular NBC sit-
com “Blossom,” went on an eight-
market radio promotion tour weeks
prior to doing in-stores at the Tar-
get chain, which has about 500
stores. The album debuted at No. 5
on the Heatseekers chart and at No.
146 on The Billboard 200 (Billboard,
March 6). This week, it is at No. 2

LITL WILLIE HALF WAY HOME
with a bullet on the Heatseekers
chart and has reached No. 122 with
a bullet on The Billboard 200.

“Joey has an existing relationship
with Target through ‘Blossom,””
says MCA senior VP of marketing
Randy Miller. “In the past, he's
brought in several thousand people
to the store. We just took it to the
next level to help launch the album
and introduce Joey as a recording
artist.”

The plan calls for Lawrence to do
five weekends of in-store appear-

ances in 16 markets, which began
Feb. 26. In those markets, Target
will be equipped with posters, hats,
and T-shirts, with signs promoting
the sale-priced CDs and cassettes.
Target will also give away 80,000
calendar posters and will promote
each in-store with heavy print, ra-
dio, and television spots. After the
(Continued on page 132)
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"CLEARLY ONE

BAND THAT CAN

ANIMALS WITH
HUMAN INTELLIGENCE

Their Arista debut album.

HIT TO ALL FIELDS
WITH POWER.
THEIR GREATEST
WORK YET."

DAVID WILD
Senjor Writer, ROLLING STONE

Featuring the
powerful lead track

3

"RIGHT BY YOUR SIDE."
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* SINGLE WHITE FEMALE = COLUMBIA TRISTAR HOME VIDEO

WEA Reduces Wholesale Prices On CDs

But Elevates 328 Albums To $15.98 List

This story was prepared by Ed Christ-
man and Pawl Verna in New York and
Edward Morris 1n Nashville.

NEW YORK—In a move that some ac-
counts consider a double-edged sword,
WEA has announced a wholesale price re-
duction on CDs coupled with a price re-
structuring of its catalog that appears to
result in an overall increase in prices to
consumers.

The price reduction apparently is in re-
sponse to account requests that they re-
ceive some of the savings from the planned
April 1 elimination of the longbox. In a Feb.
26 letter to accounts, WEA states that its
CD lines list-priced at $9.98, $11.98, $13.98,
and $15.98 will be reduced by 12 cents April
1 to a wholesale boxlot cost of $6.28, $7.75,
$9.03, and $10.18. WEA’s $16.98 CD line
was reduced by 21 cents to $10.67, while its
$17.98 CD line was reduced by 19 cents to
$11.34.

On the other hand, WEA has moved 360
albums to higher-priced CD lines while
shifting 102 other albums to lower-priced
CD lines.

WEA president Henry Droz declines to

Alliance Goes For
An Encore After
"90 Bassin Buyout

NEW YORK—The Alliance Entertainment
Corp., which acquired Bassin Distributors
in late 1990, continues its powerful thrust
into the music wholesaling business with
the purchase of Encore Distributors Inc.

Even though Alliance says Bassin Dis-
tributors and Encore will be operated sepa-
rately, observers speculate that bringing
the two companies under the same roof
lays the foundation for the eventual forma-
tion of a national independent distribution
network. In addition to its Miami headquar-
ters, Bassin has salespeople in New York
and Dallas, while Encore, in addition to
Denver, has sales staff in Atlanta, Dallas,
and on the West Coast.

Joseph Bianco, chairman of the New
York-based Alliance Entertainment, de-
clines to comment, while Jerry Bassin,
president of Bassin Distributors, empha-
sizes that his company and Denver-

(Continued on page 120)

their often-humorous origins.

PPV GOES TO THE MOVIES

Having achieved success in the world of sports, pay-per-view is
trying to flex its muscle in the theatrical arena. And consumers
willing to give the format a try may just find a price break. Price
reductions, and sundry other ways to tempt potential custom-
ers, was on the tip of PPV industryites’ tongues at the recent
Paul Kagan meet. Earl Paige was there.
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specify the overall impact of the price re-
duction and revision. Nor would Droz com-
ment on whether the 12-cent price redue-
tion was related to the longbox rebate.

Most observers say that overall the
WEA price restructuring appears to for-
malize a trend that has been unfolding
since the summer: the move to the $15.98
list price as the main price point (Billboard,
Aug. 22, 1992). Of the 360 price increases
announced by WEA, 328 were for albums
moving from $13.98 to $15.98.

Account reaction to the moves was
mixed. Says Howard Appelbaum, execu-
tive VP at 37-unit, Beltsville, Md.-based
Kemp Mill Music, “The idea of lowering
the cost price and making retail margins
better is fantastic. If one were to criticize
[that move], one would say it doesn’t go far
enough, but—as my father would say—it’s
better than a poke in the eye with a dull
stick.”

Industry observers estimate that the ma-

(Continued on page 120)

NEW YORK—Billboard’s retail reporting
team is coming soon to a store near you!

Effective next week, Billboard is mak-
ing a number of changes that will boost its
coverage of music and home entertain-
ment retailing.

Leading the charge is Ed Christman,
who is promoted to senior retail editor.
And joining Christman on the retail team
is Don Jeffrey, who becomes associate re-
tail editor. Others on staff who regularly
contribute to Billboard’s retail coverage
include Earl Paige, marketing editor; Paul
Verna, associate marketing editor; Chris
Morris, senior talent writer and author of
the Declarations Of Independents column;
as well as home video editor Seth Gold-
stein and home entertainment editor Jim
MecCullaugh.

This beefed-up retail team will now
have more space for its coverage as the re-
tail section is expanded by a full page each
week.

Enlarging the section will enable Bill-
board to better serve its readers by boost-
ing coverage of independent retailers and
small chains. To that end, Billboard’s re-
tail team will be taking to the road to visit
and report on retailers and distributors—
large and small—in markets throughout
the U.S.

“This is a pathbreaking era in terms of
music retail and the home entertainment
marketplace,” says Billboard editor in
chief Timothy White, “and Billboard is in-
tent on augmenting and diversifying our
historic commitment to coverage in this
area. At the same time, Billboard never

Billhoard’s Retail Goverage
On Brink Of Major Expansion

wants to lose the intimate dimension in
chronicling the strides and experiences of
the savvy independents and the small
chains—which have long been been an in-
dispensible source of street-level innova-
tion and professional heart.

“At its best, retail is a world of fresh
ideas, entrepreneurial daring, and dynamic
resourcefulness, and our own retailing re-
porting team, expertly led by senior retail
editor Ed Christman and further strength-

e '§\ : ﬁ :

CHRISTMAN JEFFREY

ened by associate retail editor Don Jeffrey,
will match and reflect that passion for sell-
ing. As the "90s unfold, Billboard is deter-
mined to provide retail news and feature
writing that remains second to none.”

Christman joined Billboard in Septem-
ber 1989 as retail editor. He had been se-
nior editor of Shopping Centers Today, a
trade publication for the International
Council of Shopping Centers.

Jeffrey has been Billboard’s financial
correspondent since May 1989. His previ-
ous journalism experience includes five
years as financial editor and senior editor
with the trade magazine Nation’s Restau-
rant News.

— THIS WEEK IN BILLBOARD

RADIO STATIONS ANSWER THE CALL

Before Howard Stern and local marketing agreements, radio-
station owners kept busy conjuring up creative call letters for
their outiets. Phyliis Stark looks at station names, and uncovers
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Handleman Recoups Lost Income
Racker Rebounds After Disney Move

EBY SETH GOLDSTEIN

NEW YORK—Handleman Co. thinks-

it is learning there’s life after Disney.
The Troy, Mich.-based rackjobber
lost a large chunk of its video reve-
nues when K mart, its biggest cus-
tomer, decided to buy direct from the
studio. Disney is the dominant force
in sell-through, with sales of $800 mil-
lion in 1992 (Billboard, Dec. 26).

K mart’s decision cost Handleman
about 60% of its Disney volume. But,
according to senior VP of finance
Louis Kircos, Handleman recovered
most of that lost income in its third
quarter, which ended Jan. 31, and
should close the gap entirely later in
1993. “We would certainly expect
growth in video sales beginning in
the first quarter in fiscal 1994,” he
says.

Sell-through volume for Nov. 1 to
Jan. 31 dipped to $103.5 million, 2%
below the comparable period a year
ago, when Handleman shipped Dis-
ney’s “Fantasia,” its last significant

K mart title. The mass merchant by-
passed Handleman to get “Beauty
And The Beast,” a 20-million-unit
best seller that arrived at retail in
late October.

Nevertheless, the results were an
improvement over the 3.5% decline in
the second quarter. And “if you ex-
clude Disney,” says Kircos, Handle-
man's video business actually in-
creased 10% in comparable third
quarters. Most Wall Street analysts
and program suppliers agree Handle-
man has been successful in recouping
sales, although there are some
doubts about long-term prospects, es-
pecially if other studios take the di-
rect route. “They had to do pretty
well to be down just 2%-3%,"” says Jo-
sephthal, Lyon & Ross’ Dennis McAF
pine. “It’s not a bad number.”

The key to Handleman’s renewed
growth is the commitment of K mart
and other chains to expand music and
video floor space and inventory in as
many of stores as qualify for the in-
crease, “totally independent of Dis-

Secada Leads Latin Noms
Following Grammy Win

HBY JOHN LANNERT

MIAMI—Jon Secada, who last month
won a Grammy for best Latin pop
performance, has snared five nomi-
nations to lead other hopefuls for the
fifth annual “Premio Lo Nuestro A
La Musica Latina,” the Latin Music
Awards.

Grammy nominee Luis Miguel and
hot Tejano act La Mafia snagged
four nominations each. Earning three
nods apiece were Los Temerarios, Se-
lena, Bronco, Olga Tan6n, Juan Luis
Guerra Y 4.40, Ana Gabriel, and Lin-
da Ronstadt, herself a winner of two
Latin music Grammys.

“Premio Lo Nuestro”—co-present-
ed by Billboard and Spanish-lan-
guage network Univision—will take
place May 20 at the James L. Knight
Center here. Univision will telecast
the event live to the U.S. and Latin
America. Here is the list of nominees:
e Pop album of the year: ‘“‘Ro-
mance,” Luis Miguel; “Jon Secada,”
Jon Secada; “Magneto,” Magneto;
“Nada Se Compara Contigo,” Alvaro
Torres; “Ilegal,” Pandora.

e Male artist of the year, pop: Luis
Miguel, Chayanne, Jon Secada, Ricar-
do Montaner.

e Female artist of the year, pop: Glo-
ria Trevi, Ana Gabriel, Daniela
Romo, Paulina Rubio.

e Pop group of the year: Los Bukis,
Pandora, H20, Magneto.

o New pop artist of the year: Jon Se-
cada, Cristian, Paulina Rubio, Ba-
chata Magic.

e Pop song of the year: “Eviden-
cias,” Ana Gabriel; “No Sé Ta,” Luis
Miguel; “Angel,” Jon Secada; “Cas-
tillo Azul,” Ricardo Montaner; “El
Centro De Mi Coraz6n,” Chayanne.

o Regional Mexican album of the
year: “Mi Vida Eres T4,” Los Temer-
arios; “Alejandro Ferndndez,” Ale-
jandro Fernandez; “Estds Tocando
Fuego,” La Mafia; “Que De Raro
Tiene,” Vicente Ferndndez; “Entre A
Mi Mundo,” Selena.

o Male artist of the year, regional
Mexican: Alejandro Ferndndez, Vi-
cente Ferndndez, Emilioc Navaira,

Flaco Jiménez.

o Female artist of the year, regional

Mexican: Ana Gabriel, Linda Ron-

stadt, Selena, Lucero.

o Regional Mexican group of the

year: La Mafia, Mazz, Los Temerar-

ios, Bronco.

o New regional Mexican artist of

the year: Banda Machos, Alejandro

Ferndndez, Banda Vallarta Show,

Zeus.

o Regional Mexican song of the
(Continued on page 121)

ney’s move,” Kircos claims. Sources
believe Handleman is spending up-
ward of $10,000 per location, an un-
avoidable drag on margins. Net in-
come for the first nine months of fis-
cal 1993 was 3.8%, versus 4% the
previous year; third-quarter results
showed a slight improvement, with
net increasing to 4.2% from 3.9%.

So far, Handleman has converted
200 locations and will add 300 more
beginning in April. Kircos estimates
“possibly half” of K mart’s 2,700-plus
outlets, accounting for most of the
conversions, are eligible.

Handleman, though, has to clear
another obstacle before video is fully
on track again. It is counting on the
studios’ catalog titles to fill the addi-
tional space, in support of direct-to-

(Continued on page 132)

H BY DOMINIC PRIDE

LONDON—PolyGram’s North
American operations made a strong
contribution to PolyGram’s sales
and profits in 1992, despite the costs
of purchasing new film and CD
manufacturing businesses.

Last year, North American oper-
ations comprised 22% of Poly-
Gram's sales, up from 17% in 1991,
and contributed 7% of profits, a
sharp increase from the previous
year's 2% climb in profits. The com-
pany’s North American operations
broke even in 1991 for the first time
in four years. Last year, Europe
contributed 57% of the company’s
overall sales and represented 71%

PolyGram’s N. American
Biz Bolsters Bottom Line

of overall profits.

PolyGram’s net profits were up
13% from over 1991 to $279.6 million
(506 million Dutch Guilders), while
sales rose 5% to $3.65 billion (6.6 bil-
lion guilders) last year. Operating
profits were up 7% to $435.9 million
(789 million guilders) in 1992.

Nearly half of PolyGram’s sales
increases stemmed from new North
American businesses, including the
Kings’ Mountain CD plant in North
Carolina, which it acquired from the
disbanded Philips/DuPont Optical
company, the purchase of a 51%
stake in Hollywood film production
company Interscope, and the pur-
chase of its outstanding 51% share

(Continued on page 121)

BRI

Derek’s New Label. Derek Shulman, center, is president of a new, as-yet-
unnamed label under the auspices of the Warner Bros.-distributed Giant
Records. Shown congratulating Shulman, formerly chairman of Atco Records,
are Warner Bros. Records board chairman Mo Ostin, left, and Giant Records

owner Irving Azoff.

Copyright Reform Act May Upgrade Register
Bill Would Drop Royalty Tribunal In Favor Of Panel

E BY BILL HOLLAND

WASHINGTON, D.C.—The pending
comprehensive Copyright Reform
Act, the subject of House subcommit-
tee hearings March 3 and 4, could sig-
nificantly upgrade the authority of
the Register of Copyrights by mak-
ing the position a Presidential ap-
pointment.

The bill seeks to eliminate the
Copyright Royalty Tribunal, replac-
ing it with an ad hoc arbitration panel
within the Copyright Office, and
would eliminate the requirement for
registration copies of copyrighted
material to be filed with the Library
of Congress (Billboard, Feb. 27).

The chairmen of the Senate and
House Judiciary subcommittees with
intellectual property jurisdiction in-
troduced companion bills (3.373 and
H.R. 897) for copyright reform, and
Senate subcommittee hearings will
follow this spring.

In his introduction of H.R. 897,
House Intellectual Property Subcom-
mitee chairman Bill Hughes, D-N.J.,
called the tribunal “broke and unnec-
essary.”

Edward J. Damich and Bruce D.
Goodman, two of the three tribunal
commissioners, have stated they
agree the body should be eliminated.
CRT chairman Cindy S. Daub’s de-

fense of the group on March 3 turned
into fodder for those wishing to dis-
band the tribunal after she accused
Goodman of doing private work on
tribunal time.

The current Register of Copy-
rights, Ralph Oman, opposes all of
the changes, and testified that elimi-
nating the CRT and replacing it with
an arbitration panel within the Copy-
right Office would not save U.S. tax-
payers’ money.

He also testified that the Regis-
ter’s current authority and prestige
would not be increased by the Presi-

U.K. Lahels Lose Broadcast

HBY THOM DUFFY
and MIKE McGEEVER

LONDON—Record companies in
the U.K. have been dealt a major
blow in their bid to boost the
broadcast royalty payments they
receive from commercial radio sta-
tions.

A March 2 ruling by the Copy-
right Tribunal rejected a bid by
Phonographic Performance Ltd.,
which collects broadcast royalties
on behalf of British record compa-
nies, to increase rates to as much

dential appointee shift, and that the
Copyright Office has “grave con-
cerns” over what the elimination of
two major incentives for registration
would have on deposits at the giant
national library.

In overseas nations that have
adopted a no-registration policy, the
countries have had to initiate private
registries to keep tabs of copyrighted
material, Oman said. No other nation
has a national library with the hold-
ings on the scale of the Library of
Congress, which contains about 3 mil-

(Continued on page 131)

as 15% of all broadcast revenue.
The current rate is 4%-7T% of a sta-
tion’s net advertising income.

The decision was the result of an
action brought by the Assn. of In-
dependent Radio Contractors to
set new broadcast royalty rates
for 79 commercial radio compa-
nies.

In its 63-page ruling, the tribu-
nal set the new standard broadcast
royalty rate payable to PPL at 5%.
For the first time, however, the
royalty rate will be based on net
broadcasting revenue, including

Retailers Relate
Post-Grammy Rise
In Winners’ Sales

HBY PAUL VERNA
and EDWARD MORRIS

NEW YORK-—For one who played
“Unplugged,” Eric Clapton generat-
ed more sales electricity following his
Feb. 24 Grammy sweep than any art-
ist since Bonnie Raitt’s coup three
years ago, according to retail execu-
tives and to his chart performance
this week.

Sales of the guitarist’s award-win-
ning, quadruple-platinum ‘‘Un-
plugged” album—which he didn’t
want to release because he felt it
would never sell—have risen as much
as sixfold in some chains in the after-
math of the Grammy telecast. The al-
bum also climbs to No. 1 on The Bill-
board 200 this week, ending Whitney
Houston’s 13-week chart reign with
the “Bodyguard” soundtrack.

Roy Burkhert, buyer for the 35-
unit Harmony House chain in Troy,
Mich., says, “Eric Clapton was unbe-
lievable [for us]. We had five to six
times the sales of the pre-Grammy
numbers.”

Similarly, Lou Fogelman, president
of the 91-unit, Los Angeles-based Mu-
sic Plus chain, says Clapton’s sales
“almost quadrupled from the previ-
ous week” and is by far the chain’s
top seller. “It’s a major increase even
for Grammy week,” he adds.

Howard Appelbaum, executive VP
at 37-store Beltsville, Md.-based
Kemp Mill Music, says, “The Gram-

(Continued on page 131)

Royalty Bid

income from sponsorship, barter,
and contra deals for the first time,
as well as advertising revenue.
The rate for stations with net
broadcasting revenue between
$1.02 million and $525,000 will drop
to 3%, and 2% for those with net in-
come below $525,000. The royalties
are retroactive to April 1, 1991.
The total operating profit of the
commercial U.K. radio industry in
1990-91 was approximately $11 mil-
lion, at current exchange rates,
with Capital Radio and the London
(Continued on page 131)
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FEELS LIKE RAIN

Zg

12 1991 Blues guitar legend Buddy Guy released
his first new recording in over a decade.

His searing guitar and soul stirring vocals
propelled “Damn Right I’ve Got The Blues™ to a
Grammy Award and sales over 600,000 units
worldwide making it one of the hest selling
albums by a blues artist in history. Now in ‘93,
Buddy returns with 11 tunes of classic blues, R&
news and Rock & Roll shoes. An album that is
destined to become a classic .

-

o

Featuring special guests: John Mayall,
' o) Q Paul Rodgers and Travis Tritt

N - - " .
«Iiiclades the first single and video

S

: =“Some Kind Of Wonderful”
featuring Paul Rodgers

See Buddy on

Saturday Night Live 3/20
Lene 4/13

Coming soon Arsenio

and Letterm:
shurgh. PA « 3/5 Detroit, MI « 346-3/B NARY: Convention « e AR
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nd, ME « 3/18 New York. NY - 3 /19 Buntington, NY «
‘ago « 3/25 Hollywood. €A « 3728 Cincinnati. OH Coming April 6

ghkeepsie. NY The new album from

Py RI. 4'6 Northammsion, MA ¢« 1/~ Alexandria, 1 the BI JOF;“ le:yal‘l
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Putting Technology To Good Use

B BY MICHAEL P. SCHULHOF

Excerpted from a Feb. 23 address to the
Los Angeles World Affairs Council.

Globalization and technology are the two
most important driving forces affecting
change in our industry. The last few years
have seen geopolitical upheavals, and
changes in politics and business that sur-
pass all the drama of the preceding de-
cades. One of the driving forces behind
these changes is technology.

But, advanced technology is of question-
able value unless it serves a higher pur-
pose. It must contribute to bringing the
world closer together, to breaking down
cultural barriers. These are goals that can’t
be achieved by technology alone. They can
only be achieved by people using the tools
technology provides.

The entertainment industry is in a
unigue position to use consumer electron-
ics, movies, and music in an interactive way
that expands global markets and touches
people’s lives. Like it or not, this will be the
only way large entertainment companies
can survive in the coming century.

Three types of companies have emerged
and will continue to emerge in the next cen-
tury: those created and driven by entrepre-
neurs, those with a strong specialty niche,
and global companies.

For any company to build on its success,
it must constantly adapt, restructure, and
actually reinvent itself. As the entertain-
ment industry becomes truly globalized,
we are embracing technology that will fun-
damentally change the way entertainment
is experienced.

American music is a wildly popular export
and, in the coming years, companies can’t
just push out a stream of exports from their
home market to the rest of the world. That

CHART DEBATE

I'd like to contradict letter-writer Jim San-
chez (Billboard, Feb. 20), who states R&B-
oriented songs have taken over the Hot 100
because of top 40/rhythm stations. In the
Top Singles Sales (Feb. 20), 28 of the 30 top-
selling singles are R&B/rap-oriented
songs.

Since sales play a big factor on the Hot
100, this is the main reason they are in the
top 10. There are only 33 top 40/rhythm
stations, compared with 78 top 40 stations.
So obviously, the reason non-R&B singles
are not making it to the top 10 is because
they are not selling as big as R&B/rap sin-
gles.

Thus, top 40/rhythm stations should
stay on the radio panel. Since this type of
music is what people are buying, this
makes a top 40/rhythm station a “true” top
40 station.

Carlos Siliceo
Houston

USED CDS HELP NEW SALES

In the debate over whether sales of used
CDs in traditional retail outlets harm our
industry, several points have been
missed and should be considered before
the six major labels take any action on
this issue.

one-way export mentality will virtually
guarantee a protectionist backlash.
President Clinton has declared that
America must become more competitive in
world markets. We have to understand and
develop strategies for local markets, and
produce product in those markets. But un-
derstanding the global forces at play in the
entertainment industry is just a part. The
other star driving growth is technology.

‘Technology must
contribute to
bringing the world
closer together’
Michael P. Schulhof is
vice chairman, Sony

USA, and president of
Sony Software Corp.

There has always been a significant
amount of technology behind the entertain-
ment scenes. Digital audio, computeriza-
tion, and new signal processing techniques
have recently given record companies new
options.

During the next few years, computer
and communications technology will make
the audience more active participants in the
entertainment experience.

In a foreseeable example, perhaps you're
in your car listening to Michael Jackson or
Michael Bolton on the radio. You like the
song; you take your pocket-sized personal
digital assistant, push a few buttons or
give it spoken commands to connect to a
database that displays all the artists’ al-
bums. Find the album you want; tap the
screen of your personal communicator; the
transaction will be charged to your credit
card; and a retailer will have your album
delivered to your home.

Have the major labels considered the
many ways in which the presence of used
CDs in traditional outlets actually stimu-
lates sales of new CDs? I cannot count
how often a customer has entered one of
our stores to purchase a specific title
used and, when finding we do not have it
used, buys the title new. Nor can I count
how many customers come in to buy
used CDs and end up buying a new CD
they saw on display, heard in the store,
or auditioned in our listening bars.

We intentionally place used CDs at the
back of the store so customers must
walk by all the new product. [There are
also] customers who trade in old CDs to
buy new ones and would not otherwise
have had the money for the purchase.

The six major labels should have fore-
sight enough to realize that used CDs
can actually stimulate new sales and
tthey should support all of the dealers
who pay their bills and promote their
product. [The labels] are responsible for
giving the biggest boost in history to
used CD sales by raising the retail price
of most new titles to $15.98.

Carl Singmaster

President

Manifest Discs & Tapes Inc.
Columbia, S.C.

This kind of interactive communication
has been possible for several years, but
only with specialized connections and
equipment.

In another example of what the future
holds, going to a movie will be like visiting
an electronic theme park. The movie might
very well be broadcast onto a movie-sized
high-definition television screen from a sat-
ellite 25,000 miles up or through a fiber-op-
tic link. You won’t just see the movie, you'll
feel it, play it, ride it. This expanded experi-
ence will come through interactive video
games, electronic rides, and video prod-
ucts. You'll be able to affect the outcome of
some movies through an interactive sys-
tem that gives the audience choices. There
are already several theaters in the country
showing Interfilm movies. Right now, the
films only run about 20 minutes, but the
depth of the experience seems to outweigh
the brevity of the movie.

When you leave the theater, you'll also
have the option of buying interactive video
games based on the movie theme and char-
acters. And as the interactive video game
market grows, you are going to see fea-
ture-length motion pictures produced spe-
cifically for that market, just as some films
are now produced for television or home
video.

There are other changes going on right
now that will dramatically change the way
we enjoy music in the years ahead, such as
digital cable radio, digital videotape, and
digital laserdiscs.

New technology is moving to a common
technical language that lets companies
making communications hardware and
those providing networking services work
together. The added intelligence and the
compatibility it brings will create what is
essentially one unlimited worldwide elec-
tronic marketplace.

DEFENDING ‘ROMEOQ’

How can Edward Morris justify saying (in
“Nashville Scene,” Billboard, Feb. 20) that
Ms. Parton’s video “Romeo” would lessen
her star quality? Yes, the “primary pur-
pose” of the video is to sell the single; how-
ever, Morris made no mention that the pro-
ceeds from this video and single will be do-
nated to the Red Cross.

Had this video been geared toward the
male gender, would he have made such an
issue over its content? We have yet to see a
review In your column cutting down a vid-
eo such as “The Whiskey Ain't Workin’”
by Travis Tritt and Marty Stuart or Saw-
yer Brown's “Some Girls Do.” Parton is
not the first in this industry to be aggres-
sive toward the opposite sex and most like-
ly won’t be the last.

If Morris’ interest lies in the degrading
of the sexes, his target should have been
“Hee Haw.”

Country music and its artists are ex-
panding in all aspects. Perhaps in the fu-
ture its critics should not be as close-mind-
ed when reviewing country’s vast new di-
mensions.

Scott A. Clark
Kendall Scott
KT-93 Radio
Bloomington, ind.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Ice Records’ Garibbean Exposure Grows

UK. Label Team

B BY HAVELOCK NELSON

NEW YORK—In a marriage de-
signed to bring greater North Ameri-
can attention to calypso and soca mu-
sic, the U.K.-based Ice Records has
entered an exclusive distribution ar-
rangement with RAS Records, Wash-
ington, D.C., for CD and cassette re-
leases of its titles.

Ice’s vinyl product will be handled
by Brooklyn's VP Records. VP Rec-
ords specializes in marketing vinyl,
which still prospers in the Caribbean
community.

Under the agreements, which run
for three years, Ice maintains artistic
control of its output, according to the
company.

Ice, whose founder and president is
recording artist Eddy Grant (“Walk-
ing On Sunshine,” “Electric Ave-
nue”), is swiftly becoming one of the
premier calypso labels in the world.
Its recent talent acquisitions include
veteran performers the Mighty Spar-
row and Calypso Rose, and young
two-time Trinidadian carnival road-
march winner (1991 and 1992) Su-
perblue.

RAS (for Real Authentic Sound),
meanwhile, is credited with success-
fully marketing and breaking such
reggae artists as Yellowman, Black
Uhuru, and Gregory Isaacs in the
’80s. Its founder and president is
Gary Himelfarb, known also as Doc-
tor Dread.

In a prepared statement, Grant
said, ‘1 have followed RAS’ progress
over the years and seen the success
Doctor Dread has had in spearhead-
ing the popularity of reggae in Amer-
ica. I know in my heart that soca has
the same opportunity to achieve
great popularity in North America,
but there has never been the proper
commitment to marketing these art-
ists and their music.”

The first releases through the new
partnership include three recently
shipped recordings: Sparrow (“‘Danc-
ing Shoes”), Superblue (“Bacchanal
Time”), and Roaring Lion, an 84-year-
old calypso legend who last recorded
in 1957 (“Roaring Loud, Standing
Proud”). Later this month, three sets
sets of Caribbean Classics by Spar-
row (titled “Vol. 1,” “Vol. 2, and

GEMA Hopes New
Label Has Right
Stuff For Oldies

B BY DEBORAH RUSSELL

LOS ANGELES—CEMA Special
Markets is betting it is the right
time to launch The Right Stuff, its
new midline reissue label featur-
ing music from the '50s through
the "80s.
The label, set to bow April 20,
(Continued on page 123)

I

SUPERBLUE

“Vol. 3”) and the compilation set “16
Carnival Hits” (which features cuts
by Lord Kitchner, Sparrow, David
Rudder, and others) will arrive in the
U.S.

Future releases in the Caribbean
Classics series will include sets by
Lord Nelson, Lord Melody, Lord
Byrner, Lord Funny, Lord Pretender,
Calypso Rose, King Fighters, King
Solomon Shadow, Arrow, Duke, Mae-
stro, Dictator, the Fitz Vaughn Brian
Orchestra, the Cyril Diaz orchestra,
and ‘““all of the major Trinidadian
steel bands,” according to Ice CEO
Mike Dolan.

S WithS For Distrbon

ROARING LION

Having licensed a number of art-
ists to labels such as Sire and EMI
over the years, Dolan believes calyp-
so and soca cannot be properly han-
dled by mainstream distributors. ‘“To
exploit it, the music requires special-
ist marketing,” he says. “You can't
just plug it into an existing system.”

Himelfarb agrees. “We're tight
with a lot of the ethnic stores; we deal
with them on their level, not requir-
ing them to be approved by Dunn &
Bradstreet or file things like credit
applications,” he says.

However, he adds that the compa-

(Continued on page 52)

Rollin’ Along. Imago artist Henry Rollins chats with Imago president Terry Ellis
and his wife Daniele backstage after one of Rollins’ two sold-out spoken-word
performances at New York's Continental Club at Irving Plaza. Rollins will be on
tour through May in support of his latest release, “The Boxed Life.” Shown from
left, are, Richard Bishop, Rollins’ manager; Rollins; and Daniele and Terry Ellis.

@ BY TRUDI MILLER

NEW YORK—Independent rock
group Come’s debut album
“11:11,” a dark, Wlistering evoca-
tion of torment and loneliness that
is gaining popularity both here
and abroad, belies the friendly,
down-to-earth attitude of lead
singer Thalia Zedek.

“It’s not the kind of thing peo-
ple will say to your face. But
sometimes when people meet us,
they’'re surprised. They’'ll say,
‘Hey, you smile! You like to joke
around!” "’ says Zedek.

With the album released in the
U.S. on Matador last autumn,
Come’s snarling yet melodic sound
has already earned a devoted fol-
lowing on both sides of the Atlan-
tic. The album has sold about
20,000 copies in the States, “which
is very good for an indie band,”
says Matador distribution/adver-
tising manager Johan Kugelberg,
“It’s like going gold or platinum to
a major label.”

In the U.K., the album was re-
leased in the fall on Placebo Rec-

Hear Come'’s Thalia Zedek
With Take On Indie Rock

ords, a subsidiary of Beggars Ban-
quet, and has sold several thou-
sand copies there. Come has just
returned from a European tour of
1500-seat venues that included
two sold-out concerts in London,
several shows in Germany, Hol-
land, Belgium, Switzerland, Den-

o T
¥

COME

mark, and Sweden, and a seven-
date tour of England as opening
band for Dinosaur Jr.

The reaction to Come in the
U.K. has been “phenomenal. The
phone hasn’t stopped ringing,”
says lan McLaren, who runs the
Placebo label. “Everyone’s really

(Continued on page 126)

Shedding Light On Radio Call Letters

Stations Spell Out Tradition

@ BY PHYLLIS STARK

NEW YORK—In Garrison Keil-
lor’s 1991 book “WLT: A Radio Ro-
mance,” the call letters of the sta-
tion in the title stood for “with let-
tuce and tomato’’ because its
founders owned a sandwich shop.
Although “WLT” was fictional,
there are plenty of real-life sta-
tions with equally colorful call let-
ter histories. The story behind
“WLT” is surprisingly typical of
the way stations were named in ra-
dio’s early days.

Although the station never used
this as an on-air positioner, WATD
[now WMSX] Brockton, Mass.,
stood for “at the dump,” the loca-
tion of the station’s transmitter

EG Rental Rights Directive Gets Thumbs Up

@ BY DOMINIC PRIDE

LONDON—Rights holders have giv-
en a cautious thumbs-up to the Euro-
pean Community’s directive on rental
and lending rights, the first piece of
EC legislation dealing with music-re-
lated rights issues.

The bill obliges all 12 EC member
states to enact legislation giving au-
thors, composers, artists and record
producers the right to control rental
and lending of sound carriers and to
receive a portion of any monies
gained from rental.

Since the bill was passed, EC

rights bodies have acted to soothe
U.S. producers’ fears that their full
rights would be neglected under the
new laws.

Concern had earlier been ex-
pressed that individual member
states could treat the rights of pro-
ducers as neighboring rights rather
than as authors’ rights, and that pro-
tection would be given only where re-
ciprocal treaties existed between a
national government and the U.S.
(Billboard, Oct. 31, 1992).

However, it seems likely that the
rights of U.S. producers will be of-
fered “national treatment” from EC

member states, particularly those that
ratified the Berne Convention, say in-
dustry observers. That means their
rights would be protected as if they
were nationals of an EC member state.
“In my view, the U.S. has nothing to
fear” comments Jean-Loup Tournier,
chief executive of France’s authors’
society, SACEM, and president of GE-
SAC, the pan-European lobbying
group composed of rights societies.
The EC’s directive on audio rental
turned the last corner on its tortuous
journey through the community’s
legislative process when it received
(Continued on page 123)

site.

In researching call letter his-
tories, it becomes apparent that
most fall into five broad group-
ings. They are stations named af-
ter their owners, those named for
their market, city of license, or dial
position, those which represent a
characteristic of the region they
serve, those with a religious mean-
ing, and those which represent the
station’s format. But there are
plenty of others with quirky
names representing everything
from slogans to animals.

Sadly, the meanings of some call
letter origins have simply been
lost to history, such as KFKF [now
KBLV] Bellevue, Wash., which
stood for ‘“‘keep feeding Kemper
Freedman.”

LADY BIRD JAMZ

The most well-known examples
of stations named for the business-
es which owned them are WSM
Nashville and Chicago stations
WLS and WGN. WSM, owned by
an insurance company, stood for
“we shield millions.” WLS stood
for “world’s largest store,”’ the
slogan of its original owner, Sears
Roebuck & Co. WGN stood for
“world’s greatest newspaper,” the
slogan of the co-owned Chicago
Tribune.

KLBJ Austin, Tex., which is cel-
ebrating it 20th anniversary as
‘“Austin’s rock’ this year, is
owned and operated by former

(Continued on page 117)
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Buckingham’s Out Of The Cradle Again
Lines Up Dates With 10-Piece Tour Band

@ BY CHRIS MORRIS

LOS ANGELES—Warner Bros. is
optimistic that a tour by singer/gui-
tarist Lindsey Buckingham’s 10-piece
band will ignite fresh sales of Buck-
ingham’s much-lauded 1992 Reprise
album “Out Of The Cradle.”

The group, which performed two
shows at the Coach House in San
Juan Capistrano, Calif., in December
and a concert at the Wiltern Theatre
here last month, launches the month-
long first leg of a national tour of

clubs and medium-sized halls Monday
(8) in Solana Beach, Calif.

On Tuesday (9),
the Buckingham
band will be show-
cased on the half-
hour VH1 show
“Center Stage’’;
an hourlong ver-
sion of the broad-
cast, co-produced
by the cable net-
work and PBS and
taped live at WTTW-TV in Chicago,

BUCKINGHAM

‘Tonight Show’ Nixes Shahha
Following Anti-Gay Remarks

B BY JANINE McADAMS

NEW YORK—Shabba Ranks, the
first dancehall artist to reach No. 1
on the R&B chart and a 1993 Gram-
my winner for his album “X-Tra Na-
ked” (Epic), is taking it on the chin in
response to anti-gay comments he
made on a British television show in
December.

A scheduled March 3 appearance
on “The Tonight Show With Jay
Leno” was canceled by NBC March 2
after a viewing of the Jamaican
star’s December appearance on the
BBC program “The Word.” On the
BBC show, Ranks was asked to com-

ment on the tune “Boom Boom Bye
Bye” by fellow reggae artist Buju
Banton, which promotes the killing of
homosexuals.

Ranks reportedly replied that Ban-
ton was ‘“‘definitely right” and re-
ferred to the Bible, adding that “if
you forfeit the laws of God Almighty,
you deserve crucifixion.”

NBC staff was informed of Ranks’
comments on “The Word” by the Gay
and Lesbian Alliance Against Defa-
mation, the group that forced Banton
to account for his lyrics. GLAAD ac-
tively protests all media outlets that
promote Ranks’ work without ad-

(Continued on page 121)

GLAPTON, WHO, BLIGE LEAD PLATINUM POSSE

@ BY CHRIS MORRIS

LOS ANGELES—Eric Clapton,
“Aladdin,” Mary J. Blige, and the
Who topped the list of multiplatinum
certifications from the Recording In-
dustry Assn. of America for the gen-
erally sluggish month of February.

On the label side, the good news
belonged to MCA and Uni Distribu-
tion, which had the lion’s share of the
month’s certifications.

Hot on the heels of guitarist/sing-
er Clapton’s sextuple-Grammy tri-
umph Feb. 24 (Billboard, March 6),
the RIAA certified his Duck/Re-
prise/Warner Bros. album “Un-
plugged” for sales of 4 million.

The fast-selling soundtrack for
Walt Disney’s animated hit “Aladdin”
topped the 2-million sales plateau last
month. “A Whole New World,” the
Columbia single by Regina Belle and

(Continued on page 120)

BILLBOARD. Ed Christman is promoted
to senior retail editor at Billboard in
New York. He was retail editor (see
story, page 9). Peter Cronin is
named associate country music editor
for Billboard in Nashville. He was de-
velopments editor at Musician.

RECORD COMPANIES. Inigo Zabala is
promoted to deputy managing direc-
tor of Warner Music Spain in Madrid.
He was marketing manager.

RCA Records in N.Y. names Ken-
ny Ortiz VP of A&R, black music,
and Mary Linda Moore director of
black music publicity. They were, re-
spectively, senior director of A&R,
rap and black music, for RCA, and ac-
count executive with The Terrie Wil-
liams Agency. Also, RCA promotes
Mike Wilson to national director of
field promotion in Nashville and
Ginger McFadden to Southwest re-
gional promotion manager in Dallas.
They were, respectively, Southwest

ORTIZ

regional promotion manager and Ga-
vin secondary promotion representa-
tive.

Elektra Entertainment in New
York appoints Brian Landau nation-
al director of album promotion, sec-
ondaries, Andy Dean national direc-
tor of adult rock promotion, and Jes-
sica Harley national director of rock
promotion. They were, respectively,
regional director for Elektra in San
Francisco, national director of rock
promotion for Imago, and VP of rock
promotion at radio promotion firm
AIM Marketing.

will be aired on the public broadcast-
ing network later this spring.

Westwood One aired 90 minutes
culled from the group’s Dec. 10 and
11 Coach House performances (Buck-
ingham’s first-ever live solo shows)
on its Feb. 27 “Superstar Concert Se-
ries” broadcast.

Although two singles from “Out
Of The Cradle” failed to chart last
year, the company will release a
third, “Don’t Look Down,” within the
month to coincide with the tour.

Says Buckingham of the tour,
“Best-case scenario is that we might
pump life into the record, and this is
basically what [Warner president]
Lenny [Waronker] and Warner Bros.
would like to do. I think it’s to their
credit that they're even willing to do
that at this point, because it would be
just as easy for them to say, ‘Yeah,
go out and do the [tour] leg, and then
make another album.””

While “Out Of The Cradle” won

(Continued on page 133)
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Kudos For Carter. ASCAP president Morton Gould, left, presents the society's
“Duke” Award to jazz great Benny Carter. Named for Duke Ellington, the award
honors outstanding contributions to music. Past recipients include Cab Calloway,
Dizzy Gillespie, and Ornette Coleman. The presentation was made at ASCAP's
recent annual West Coast membership meeting.

Korea Pressured On Pirates
U.S. Trade Reps Cite Label Goals

B BY MIKE LEVIN

SEOQOUL—Piracy was high on the list
of foreign commerce issues discussed
when representatives of the South
Korean government held a weeklong
meeting with U.S. trade officials and
private sector executives in Washing-
ton in late February.

With Korea’s burgeoning economy
and increased standard of living, the
nation is no longer on the lower eco-
nomic rung of Asian nations. U.S.
record industry observers note that,
if Korea wishes to be successful in
further growth, the country’s copy-
right protection and enforcement pol-
icy must be upgraded.

Major international record compa-
nies, locked in a two-year battle with
Asia’s most-sheltered pirates, are
now awaiting South Korean legisla-

ks‘*b&

DEAN

LANDAU

Bill Pfordresher is named national
director of CHR promotion for Zoo
Entertainment in L.A. He was VP of
pop promotion for Curb Records.

Maribel Schumacher is appointed
marketing director of the Latin divi-
sion of Warner Music International in
New York. She was producer of Ra-
dio & Musica/Agenda Latina.

DISTRIBUTION. PolyGram Group Distri-
bution in New York promotes Nancy
Lombardo to national director of sin-
gle sales and Betsy Grant to director
of sales and marketing, independent

tion that would protect their reper-
toire from illegal copies and licens-
ees.

“In about two months, the situa-
tion [in Korea] will be completely dif-
ferent. But I can’t get into details be-
cause of current negotiations,” says
J.C. Giouw, Asian director of the
IFPI, who will hold meetings with
U.S. and European Community offi-
cials during the next two weeks be-
fore traveling to Seoul. “A decision to
resolve current intellectual property
disputes has been initiated by the
new governments in America and
Korea,” he says.

Any new laws would be enforce-
ment statutes for intellectual proper-
ty laws that Korea already has in
place. The main goal for foreign rec-
ord executives is twofold.

(Continued on page 131)

EXECUTIVE TURNTABLE

HARLEY GRANT

label sales. They were, respectively,
singles sales specialist at PGD’s Bos-
ton branch, and director of singles
sales and black music sales.

Bob Morelli is promoted to direc-
tor of independent distribution and
ventured labels in the marketing de-
partment of BMG Distribution in
New York. He was director of sales,
special markets and ventured labels
in the sales department.

Rod Linnum is promoted to direc-
tor of distributed lines for Uni Distri-
bution Corp. in Los Angeles. He was
Los Angeles branch manager.

Uni Has Prez
Again With
Burms Promotion

H BY CRAIG ROSEN

LOS ANGELES—For only the sec-
ond time in its history, Uni Distri-
_ bution Corp. has
a president, as
John Burns is
| promoted from
| executive VP.
The move, an-
nounced by Al
Teller, chairman
of the MCA Mu-
sic Entertain-
ment Group, fol-
lows what is claimed to be 10 con-
(Continued on page 132)

BURNS

MORELL}

RELATED FIELDS. Wherehouse Enter-
tainment in Torrance, Calif., has re-
structured in merchandising func-
tions and named Joseph Haley VP of
consumer electronics and accessories
procurement, George Rogers VP of
music and video procurement, and
Jim Dobbe VP of merchandise allo-
cation and field product manage-
ment. They were, respectively, divi-
sional VP of consumer electronics for
Carter, Hawley, Hale department
stores, VP of video for Wherehouse,
and VP of sale products for Where-
house.
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they’ll buy It.

The @station is a revolutionary in-store What’s more, the @station will reduce
music previewing system which allows cus-  returns, increase customer satisfaction, and
tomers to listen to selections from over provide your salespeople with all the infor-
30,000 albums, without removing the pack- mation they need to help them sell.
aging. It can promote new product, breathe To find out how placing @stations in your
new life into old hits, and expose listeners to  store can help you sell more music, call

musical styles they can’t hear on the radio.  intouch at 1-800-777-6560.

Visit @ntouch at NARM. March 6.7 and 8. at Booth 330.
See the future of music retailing: Its name is the @ station:

www americanradiohistorv com


www.americanradiohistory.com

KENNY G
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THE FASTEST SELLING
ALBUM OF His CAREER...

NOW... TRIPLE PLATINUM
IN THE U.S. ALONE!
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FeaTURING
THE FIRST MULTL.FORMAT
SMASH HIT "FOREVER IN LOVE"

JUST THE BEGINNING OF AN
UNPARALLELED SUCCESS STORY
FROM THE #1 INSTRUMENTAL
ARTIST OF OUR TIME
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SOUND ECONOMICS

When bands appear with the A-man, records sell. Because no one gives acts
such a prominent platform. Or a more eager audience. That's why retailers have
named THE ARSENIO HALL SHOW the #1 late-night talk show.” If you're looking to

kR
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move albums and concert tickets, Arsenio can be the instrument of your success. :*‘ '*.*

W7\
*Source: Macey Lipman Marketing; Retailers’ survey of television airplay and album sales. ®
© 1993 by Paramount Pictures Al rights reserved.

A Paramoum Communications Comgany
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Depeche Has Faith In New Mode
Gospel, Metal Tones Tint Synth Sound

B BY LARRY FLICK

NEW YORK—Being in Depeche Mode
means never having to say you're sorry
for refusing to compromise.

While other bands might feel pres-
sured to make lightning strike twice in
the wake of a multiplatinum album like
Depeche Mode'’s 1990 “Violator,” the
Sire/WB act turned a deaf ear on label
pleas to work rapidly by taking a three-
year break from industry bustle before
issuing the new “Songs Of Faith & De-
votion.”

“We're at a point where we would
not even entertain the notion of a label
coming into the picture and telling us
what and when to do something,” says
band member Alan Wilder. “That
might sound like we're chuffed with
ourselves, but the reality is that the
music has to come naturally. You can’t
force creativity—and you can’t apolo-
gize for taking the time necessary to

make an album right.”

Part of the ereative process included
long, luxurious studio stints in Madrid
and Hamburg, and hashing out mate-
rial with co-producer Flood, who is still
basking in kudos for his work on U2’s
“Achtung Baby.” The result is a stellar
10-song collection that melds the
band’s familiar synth-rooted angst-pop
with previously unexplored elements of
gospel, baroque, and heavy metal.
Overall, the March 23 release has an
intricate, live texture, with arrange-
ments that are fleshed out by the use
of instruments other than keyboards.

Diehard fans will be pleased by typi-
cal Depeche Mode fare such as “Walk-
ing In My Shoes” and “In Your Room,”
though they will also be initially jolted
by the sweeping, 28-piece string sec-
tion on “One Caress” and the searing
guitar attack on the first single, “I Feel
You.” As always, primary songwriter
Martin Gore’s penchant for complex

4

DEPECHE MODE: Alan wilder, Martin Gore, David Gahan, and Andy Fletcher.

Nanci Griffith’s ‘Voices’
Speaks For ‘Lost Generation’

& BY RICK CLARK

MEMPHIS—“All of these songs have
a real] special place in my heart. They
speak of something dear to me in my
musical and personal growth,” states
Nanci Griffith, concerning her Elektra
debut “Other Voices, Other Rooms,”
released earlier this month.

The album, which is a musical love
letter to the folk music tradition, fea-
tures readings of songs penned by such
artists as Bob Dylan, Buddy Mondlock,
Townes Van Zandt, Tom Paxton, Gor-
don Lightfoot, Kate Wolf, Woody
Guthrie, and others. A virtual who’s
who of artists lent support, including
Odetta, John Prine, Dylan, Indigo

NANCI GRIFFITH

Girls, Bela Fleck, Iris DeMent, Chet
Atkins, John Gorka, John Hartford,
Emmylou Harris, Leo Kottke, Arlo
Guthrie, and Guy Clark.

“Nanci feels that she is part of a tra-
dition and that she has been a receiver.
Now she is in the position to be a
giver,” remarks producer Jim Rooney,
who has produced two other Griffith al-
bums, including the Grammy-nomi-
nated “Last Of The True Believers.”
“This is Nanei’s 10th album in 15 years,
and I think she felt it was a good time
to thank these people for touching her.
She hopes that one of the results will
be that people will go listen to the
Weavers, Woody Guthrie, or John
Prine, or anvone else represented on
this album.”

The “Other Voices, Other Rooms”
genesis happened at a 1992 New Year’s
gathering, when Griffith and Harris
began discussing the work of late song-
writer Wolf.

“She was a great spiritual and inspi-
rational writer,” says Griffith, “and we
felt there were a lot of songs getting
lost, written by her and many other
artists who needed to be heard. My
generation of folk singers is basically
the lost generation, mainly because
there hasn't been a folk revival since
the mid-"60s of any large commercial
value,” Griffith adds. “A number of
years ago, sormeone at a record label or

(Continued on page 26)

melodies and dark lyrics is at the core
of every track.

“We only want to change and sur-
prise people,” Wilder says. “But it’s
never change for change’s sake. The
only way this band could carry on after
all of this time is to continually chal-
lenge our direction. Otherwise, [the
music] would become routine and bor-
mg'"

Another of Depeche Mode’s methods
of staying fresh is pursuing assorted
outside projects. In the interim be-
tween ‘“Violator” and the new album,
Wilder released a critically acclaimed
album by his side band, Recoil, and
produced material for Nitzer Ebb.
Gore and singer David Gahan laid
fairly low, while Andy Fletcher started

Dust Bowl. Johnny Clegg & Savuka wrap up recording “Heat, Dust & Dreams,”
the band’s new Capitol record, set for release April 12. In addition to Don Was,
who produced the single, “These Days,” the album was produced by Hilton
Rosenthal and Bobby Summerfield. Shown, from left, are Tim Devine, VP of A&
R for Capitol; Was; and Clegg.

(Continued on page 28)

UP AND COMING: We're swinging to a western
beat following a trip to L.A. for the Grammys and
R&B Foundation ceremonies. Among the tidbits we
found out about new releases were: Gloria Estefan
will likely have two new records and sell-through vid-
eos on Epic out by the end of the year. According to
her husband Emilio, she is working on a Latin album
resulting from a television special featuring her and
other Cuban musicians, including Tito Puente and
mambo creator Cachao. The summer album likely will
be followed by a year-end release

Gloria Days; Raitt Writing New Material;
New Koz For Celebration; Mechanic Line

right] . .. Commenting on a penchant for perfection-
ism shared with Michael Jackson, engineering hon-
oree Bruce Swedien remarked, “If it were up to Mi-
chael and us, we'd still be pumping the vocals on
‘Thriller’” ... Best-rock-male-vocal-performance
nominee Tom Cochrane said he wouldn't have felt
worthy winning in his category considering the compe-
tition, which included winner Eric Clapton. “ ‘Life Is
A Highway’ wouldn’t have been written without
‘Layla’ or ‘Disraeli Gears.” Every single one of the

guys in this category, like Spring-

of her performance on VH1/PBS’
“Center Stage” live concert pro-
gram, which will air in March.
First single from the latter proj-
ect will be her remake of Mel
Carter’s “Hold Me, Thrill Me,
Kiss Me ...” ... Bonnie Raitt is
writing material for her next Ca-

\ t#he

biAl

steen, Seger, Peter Gabriel, were
my influences. I would have felt
silly winning” . .. Melissa Ether-
idge, reflecting on the thin field in
her winning category, best female
rock performance: “We just had
enough to make it a category this
year ... I hope there’s not as

pitol album, which she will begin
recording late in the summer with
producer Don Was ... John
Hiatt is working on a new album
with producer Matt Wallace. The summer A&M re-
lease is edgy and sparse, with members of School Of
Fish and Wire Train playing on the tracks . . . Paddy
Moloney of the Chieftains, says the group’s next
Christmas album will feature guest shots by a diverse
slate of artists including Tom Jones, Frank Zappa,
Mark Knopfler, John Prine, and Carlene Carter . . .
U2is in Ireland working on an EP of new material that
will be released in Europe to whip up excitement prior
to the band’s stadium tour there this summer. No word
on whether Island will release the EP stateside . . . As
daytime drama “General Hospital” gears up to cele-
brate its 30th anniversary, it plans to introduce a new
theme song written by Capitol saxophonist Dave Koz
and his brother Jeff. A slower version of the theme,
titled “Faces Of The Heart,” will appear on Koz's new
June album.

GRAMMY REDUX: Peter Gabriel, who won the
award for best shortform music video, said he is still
pursuing his dream of building a multimedia, interac-
tive park. Gabriel, who has been working on the proj-
ect for several years, said he is considering sites in
Barcelona and France. On the topic of a Genesis reun-
ion, he noted, “I still see the Genesis guys from time
to time. We have no plans to do anything together, but
I wouldn't rule it out. It probably wouldn’t be an al-
bum, but there may be some project that [would be

by Melinda Newman

much trouble in years to come. 1
thought Sass Jordan should have
been nominated, but it’s a strange
academy” ... Multiple nominee
Lyle Lovett said of his role as a deranged baker in Ro-
bert Altman’s film “Short Cuts”: “I actually had to
talk in this movie, so it was really scary” ... In the
“Who-says-classical-musicians-are-stuffy” category,
chorus director Vance George, cited as a winner in the
obscure category of best performance of a choral work,
jokingly referred to the piece for which he was cited,
Carl Orff’s “Carmina Burana”: “We lovingly call it
‘Carmina Banana.’” George added his group, the SFS
Chorus, had been tabbed for an appearance in the hit
Whoopi Goldberg vehicle “Sister Act,” but “we were
written out of the film” . . . Queried about the possibil-
ity of a movie career, Anthony Kiedis of the Red Hot
Chili Peppers remarked, “People want you to play a
"70s stoner in a beach movie or something like that.”

THIS & THAT: The first two releases to come from
Mechanic Records via its (relatively) new joint ven-
ture with RCA/BMG will be a rerelease of Murder
Inc’s self-titled album. The second will be the new al-
bum from Seattle grunge band Tad, which has signed
a deal with Mechanic via a special arrangement with
Sub Pop. An upcoming EP will be worked by both la-
bels as a transition prior to the June release date . ..
Television kicked off its first U.S. tour in 14 years
Feb. 26 in Philadelphia ... Guitarist Adrian Legg
starts a club tour March 22.
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Mouth Music Adds African Grooves To Its Chops On ‘Mo-DV’

B BY DREW WHEELER

NEW YORK-—When Scotland’s
Mouth Music wedded ancient Gaelic
melodies with percussive synthesiz-
ers on its 1991 self-titled Rykodisc
debut, it seemed like an odd stylistic
coupling. Yet the album shot to No.
1 on the World Music Albums chart.
The group is hoping its second re-
lease, “Mo-Di,” can do it again.

Martin Swan, a producer of Gae-
lic-language programs for Scottish
TV, founded Mouth Music as a
means to revitalize Gaelic folk with
spare, offbeat, synthesized arrange-
ments. Comprised mainly of Swan
and vocalist Talitha Mackenzie, the
group’s “Mouth Music” was origi-
nally released on the British indie
Triple Earth Records and licensed
to Ryko for the U.S. and Canada.

For “Mo-Di,” not only has the
act’s lineup expanded, so has its mu-
sical vision.

As Mouth Music began its first
tour, Mackenzie left to host a Gaelic
cooking TV show and Swan hired
Jackie Joyce, a Scotswoman of
Ghanaian descent. “A lot of people
had talked about what we did as be-
ing some sort of Gaelic/African
crossover,” he comments, “It ap-
pealed to me to have a Scottish/Afri-
can crossover representing it.” Na-
tive Gaelic speaker Michaela Rowan
was hired as the second voice, along

with bassist Quee MacArthur and
percussionist James Mackintosh.

The Mouth Music touring band
recorded “Mo-Di” in mid-1992, tak-
ing, according to Swan, “a lot of time
off to go and play and to actually
write the songs.” Although much of
“Mo-Di” is Gaelic-based, there are
quite a few original songs written or
co-written by Swan, The new Mouth
Music creates thick, bass-heavy
grooves, with a stronger tilt toward
African tonalities and instruments.
For Swan, “It’s got the sound in it
that I have come to like through
playing on stages and seeing audi-
ences get up and dance.”

The strategy for moving the first
album was, “Just get it heard,” ac-
cording to Rykodisc director of mar-
keting John Hammond. The debut
received airplay on National Public
Radio and various college stations.
Help from an indie promotion firm
and exposure via a Ryko sampler ul-
timately boosted sales to around
30,000 units.

As to whether the new Mouth Mu-
sic sound will be problematic for old
fans, Hammond replies: “I've cer-
tainly heard that opinion expressed
and there are a few minds that we're
gonna have to change about the rea-
son why the record sounds like this
and not like the first album. But I
really believe that everybody who
likes that album will like this album

as well, will appreciate that the band
is taking off from that place and
moving into these other directions.
And we're really basing a marketing
plan on that idea . .. The band is in
a pretty good place where they have
a solid core audience.”

“One of the things about this al-
bum was that it keeps doors open for
the future,” says Swan, adding that
“there’s plenty of suggestions of this

album on the first album.”

After the Scottish release of “Mo-
Di,” Swan visited the HMV store in
his hometown. There, he found his
first album in the Folk bin and his
second stocked in Rock. As Swan
sees it, “People who browse a lot in
the world music section would be
quite likely to be interested in this
album because it does its own
browsing through the world music

MOUTH MUSIC: Jackie Joyce, Martin Swan, and Michaela Rowan.

section.”

Despite possible genre-confusion,
Hammond sees retail opportunites.
“Being No. 1 on the world chart ob-
viously gives you entree into more
retail areas . .. I would imagine out-
of-the-box, our stronger action will
be more in the world musie realm,
but I'm excited to not have to be lim-
ited to that.”

At radio, Hammond says, there’s
room to build on the audience crea-
ted by NPR and college play. “One
doesn’t speak very often of the fa-
mous ‘world music/mainstream
crossover,”” he admits, “but that’s a
lot of what this record’s about.”
Hammond also cites the growing
adult alternative format as fertile
ground for Mouth Music. “KGSR in
Austin, for instance, [was] actually
able to play the last record,” he ex-
plains, “They were probably one of
the few commercial stations in the
country that did, but did great with
it ... Those guys have immediately
jumped on the new record.”

And with “Mo-Di,” the TV-skilled
Swan comes full circle with the pro-
duction of the first Mouth Music vid-
eoclip, although the song that will
aeccompany it is still undetermined.
Although Hammond doesn’t see
many video outlets for them, he cites
in-store video play as providing an-
other sales boost.
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Those aren't tears of joy, Mr. Big Rock Star. Your fans are hurt by the
selfish use of inferior cassette tapes.

Why blow money in the studio by going off and recording on a
damestore cassette? Duplicate your next release on TDK Pro SA Cobalt
tepe. TDK'’s Professional Super Avilyn Ccbalt formulation perfectly
complements today’s most advanced digial bin duplicating systems. In

GET SERIOUS

&TDK

wwWwW americanradiohistorv com

tests, nine out of ten audio engineers couldn’t hear any difference between
TDK and CD.
Put it on TDK. Or you're gonna have to buy a lot of Kieenex, buddy.
Have your people call our people. Denise Fioretti in New York at
1-800-TDK-TAPE, Mark Stockley in Chicago at 1-800-323-1559, or Dean
Peterson in Los Angeles at 1-800-PLAY-TDK.
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TRAVIS TRITT
TRISHA YEARWOOD
LITTLE TEXAS
The Pyramid
Memphis

THE 1993 Budweiser Rock 'n” Coun-
try Tour featuring Travis Tritt, Trisha
Yearwood, and Little Texas got off to
a promising start, selling out 15,500
seats at the Pyramid here.

Headliner Tritt kicked his show off
with the kind of surreal patriotism
found only in country musie, this time
in the form of an opening video of
George Jones singing “The Star-Span-
gled Banner.” As the song built toward
its climactic end, a light was shined on
stage to reveal Tritt harmonizing with
Jones. As the crowd erupted with
whooping, hollering, and applause,
Tritt took over the lead vocal, as Jones
saluted this rising country star. All this
while red, white, and blue stage lights
bathed the arena.

No momentum was lost as Tritt be-
gan working the audience, tossing gui-
tar picks and dancing around on “Put
Some Drive In Your Country,” a hard-
charging rave-up that owed more to
Lynyrd Skynyrd and Bob Seger than
Jones. Tritt revved things even higher
with “T-R-0-U-B-L-E,” the title track
of his latest album, while the chart-top-
ping ballad, “Can I Trust You With My
Heart,” struck a resonant chord with
many in the audience, who sang along.

Throughout his set, Tritt kept draw-
ing on the Everyman themes of the
working grind and the need to be
somebody. His letter-perfect sendup of
Seger’s “Night Moves,” part of the
show’s well-delivered acoustic section,
encapsulated the spirit of the night.

Although the likable Tritt would do
well to realize he’s already won his au-
dience over without having to take pot
shots at “rap shit” or drawing on hokey
“old outlaw” bravado, throughout the
night the entertainer showed why he’s
one of country’s hottest acts.

Yearwood preceded Tritt with a
pleasant but relatively lifeless-sound-
ing set. Though she has been heralded
as one who draws from the tradition of
early Ronstadt, Yearwood clearly
lacked the fire and resonance of that
artist’s better work. It also seemed
that Yearwood would connect more
with an audience in cozier settings, as
the Pyramid seemed to overwhelm her.
There were some highlights during her
set, however, particularly “My Baby
Thinks He’s a Train,” “Devil In Dis-
guise,”” and a spirited version of
“Wrong Side Of Memphis.”

Partially stealing Yearwood’s thun-
der was energetic opener Little Texas,
whose winning stage manner and rock-
hair-band looks found immediate favor
with a huge segment of the female au-
dience. Many people already seemed to
know by heart songs from the band’s
recently released debut. By the time

they tore into a version of Willie
Dixon’s “You Can’t Judge a Book By
Its Cover,” the Pyramid was a sea of
Bic lighters.

The high level of quick, seamless set
changes, sound and lighting mix, and
overall stage orchestrations provided a
textbook example of concert profes-
sionalism.

Another very welcome element of
this show was the dramatic improve-
ment in the Pyramid’s acoustics,

thanks to $750,000 in new sound baf-
fling. This event was the first concert
testing of the new sonic improvements,
and like the show, it was a clear suc-
cess. RICK CLARK

SHONEN KNIFE
The Roxy Theatre
West Hollywood, Cualif.

PEPPY PUNK-POP was the order of
the night Feb. 8, as the longtime alter-

native-rock cult item from Japan
played a rare L.A. date before an ador-
ing crowd; it was the first of two show-
case gigs that evening.

The all-girl Shonen Knife—guitarist
Nuaoko Yamano, bassist Michie Naka-
tani, and drummer Atsuko Yamano,
Naoko’s sister—has been performing
for more than a decade. In recent
years. American indie compilations, a
tribute album of Knife covers by alter-

(Continued on page 30)

NANCI GRIFFITH’S NEW ‘VOICES’ SPEAKS FOR ‘LOST GENERATION’

(Continued from page 21)

chain of radio stations decided that folk
was not commercially viable. I say to
hell with that. We all know that folk
sounds just fine on the radio and it has
sold very well in every revival that it
has had.”

Over the years, Griffith has backed
up her assertions of the music’s appeal
be selling out sizable venues in major
markets, domestically and overseas.

“Nanci is a tremendous artist live,”
says manager Ken Levitan of Vector
Management. “Last time she played
Symphony Hall in Boston, where she
drew 7,500 with just her and a guitar.
She’s doing three nights at the Royal
Albert Hall in London in late May and
we are doing Carnegie Hall March 25,
where we have invited a number of the
guests who performed on the record.”

Griffith kicks off a major-market
tour March 15 in Nashville at the Tenn-

essee Performing Arts Center, and will
wrap up April 28 in Austin before head-
ing for Europe. Clark and DeMent will
be regular guests throughout the do-
mestic stint.

For Griffith, who financed the proj-
ect after leaving MCA, Elektra seemed
like the most logical place to go, in part
because of its folk heritage, ongoing
marketing resourcefulness, and Elek-
tra senior VP of A&R Steve Ralbovsky,
who had pursued her over the years
during his various tenures at other la-
bels.

“I’ve been a fan for around 10
vears, from the early Philo Rec-
ords,” says Ralbovsky. “I thought
the idea of expressing this musical
continuum, through other people’s
songs, had a timely and classical
feel.”

The first single, “Speed Of The

Sound Of Loneliness,” is being ser-
viced to adult-alternative radio, se-
lect AC stations, and certain country
radio outlets via the recently reacti-
vated Asylum Records in Nashville.

A video of “Speed Of The Sound
Of Loneliness,” directed by Rocky
Schenck of DNA Productions, has
been completed with anticipation
that VH1 will echo the support it has
provided Griffith in the past.

“If someone told me 10 years ago
I would be selling out three nights
at Royal Albert Hall on this tour,
and playing Carnegie for my third
time, I would not have believed
them,” says Griffith, laughing. “I
had been led to expect that folk mu-
sic just wasn’t it, but here it is. Let’s
have a new revival and give ears to
all of these great American artists
we have that aren’t getting heard.”

Many hotels are so large,
you could get lost in them. We suppose the

same could be said of our towels.

. . N
in Chicago, (708)678-4488. %/A\\é

In a world where bigger is usually considered better, we at Hotel Sofitel would
like to remind you that true contentment is most often found in the smallest of

details. A big, plush bath towel. Owerstuffed chairs as beautiful as they are

comfortable. And a staff thats trained to accomplish nothing less than the
impossible. Plus, music venues, fine shops and restaurants are nearby. In Los
Angeles, were at La Cienega and Bewerly boulevards. In Chicago, we’re
next to O’Hare and the Rosemont Horizon. In Minneapolis, we’re close to
Paisley Park, The Met and Target Center. For reservations in Los Angeles,
you can simply call us at (310) 278-5444. n Minneapolis, (612) 835-1900. And

Hotel Sofitel well ikeep your towel fluffed.

Los Angeles - Chicago
Minneapolis
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RECEIVING THERAPY?

If the musical melange of metal, techno,
and pop of Belfast trio Therapy? were
to be analyzed by a psychiatrist, the
group might be diagnosed as having
multiple personalities.

On its debut A&M album, “Nurse,”
which graced retail outlets in January,
Therapy? fuses grunge guitar stylings
with pulsating dance beats and melodies
in songs that probe at some of the
band’s favorite subjects: people’s
obsessions with death, sex, and violence.

“We always take a piss at
humankind,” says vocalist and guitarist
Andy Cairns. “No matter who you are,
if you're a painter or the President,
you're still fucked up.”

Getting its diverse blend of musie
heard by skeptical ears presented
somewhat of a struggle in itself. “With
our music, no one could ever figure it
out,” says Cairns. “They once put us on
a gig supporting a heavy-metal band
and then dropped us when we showed
up because we didn’t have long hair.”
Another time, a Therapy? date at an
indie club was canceled because “they
didn’t want any metal bands.”

After building a fan base in Ireland
and putting out a mini-LP on their own
Multifuckingnational label, Cairns,
drummer/vocalist Fyfe Ewing, and
bassist Michael McKeegan ventured to
England and landed a deal with indie
Wiija Records for two releases.

“You really have to go over to
England to let people know you exist,”
says Cairns. “When people think of
Irish musie they think of U2, the
Waterboys, or fiddley-dee folk music.
Their perception is colored before they
hear you.”

Brad Pollak, product manager at
A&M, believes Therapy?’s diversity is a
boon, and the label has been promoting
“Nurse” to a variety of audiences.
“Because of the potentially large
audience Therapy? could have, you've
got to make sure you cover all the
bases,” he says.

To connect with Therapy?’s fan base,
A&M engineered a promotion in 100
mom-and-pop outlets during the month
of February in which shoppers could

(Continued on page 30)

DEPECHE MODE

(Continued from page 21)

a family and opened a pub in London.

“The time just sort of flew by,”
Fletcher says. “Starting over again
was pretty weird at first. But it was
nice to learn that we still got on well,
and that being a band named Depeche
Mode was still inspiring to us.”

Part of that inspiration comes from
defining each band member’s role, and
playing to their strengths. “We’ve be-
come like a small, insulated commu-
nity,” Wilder says. “Martin writes the
songs, while David adds his creative
bits and sings. Andy has taken the lead

on a managerial level, and I'm heavily
focused on production. Bringing Flood
into the project was a little difficult at
first, but ultimately quite exciting. It
was like penetrating a tightly sealed
box.”

With “Songs Of Faith & Devotion”
complete and ready to hit retail, the
wheels of promotion are about to whisk
the band off into the world of pressing-
the-flesh and touring—something it is
approaching with a little trepidation.

“Releasing an album is kind of like
putting everything else in your life on

SCENE FOUR:

*09

“SUITE
SAVER”

Le Dufy Suite

PAUL POLAR TO PRISCILLA:  Wow, what a great place! We just
checked in and already they are bringing us complimentary ice!

800-253-7997
1000 WESTMOUNT DRIVE
WEST HOLLYWOOD
CALIFORNIA 90069

*Offer based on availability.
Tax and gratuity not included.

hold for a year or so,” says Fletcher.
“You are giving yourself wholly to the
cause of bringing your music to peo-
ple—and that can be intimidating.”

Wilder agrees, but is looking for-
ward to experiencing “the incompara-
ble energy of going onstage and play-
ing. The break has been long enough to
make me miss it.”

While the band eyes a road jaunt
that may begin late spring/early
summer, “I Feel You” is enjoying a
healthy life at radio and club levels.
Though Warner Bros. had planned
on working the track at alternative
and dance formats only, top 40 re-
sponse has been strong enough to
instigate a concentrated pop push.
In fact, the single has just starting
climbing the Hot 100.

“I Feel You” is also bolstered by
a stylish black-and-white videoclip
by noted photographer/director
Anton Corbijn, and cutting-edge re-
mixes by the band, Brian Eno, Mark
Stent, and Renegade Soundwave.
Other bands bristle at the idea of
someone tinkering with their fin-
shed productions, but Depeche
Mode apparently welcome the fresh
perspective.

“It’s a freeing experience for us,”
Wilder says. “I’'m constantly com-
pelled by the different ways other
people interpret our music. I also
think, or at least hope, that it’s re-
freshing to the listener to hear a
song go through different personali-
ties and moods. It certainly helps us
to see that our final production of a
song is not always the final word. It
keeps us on our toes.”

“Escape to the city within the city. . .West Hollywood, California”

PUBLICITY
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Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

CLEVELAND: Levert might have to make room on the local soul turf due
to competition from a winsome new group called Spoyled. The brainchild
of Cleveland cousins Sean Singleton and Jarrod Bunch, Spoyled came
together late last year to record “Angel/My Love Don’t Come Easy,” its
first single on Showcase Records, at Midtown Recording, the down-
town facility responsible for numerous tracks by LeVert, the Rude Boys,
| and Men At Large. Singleton manages Spoyled, while Bunch, who is a
fullback for the New York Giants,
markets the band. “I wanted to do .
my own thing,” says Singleton, v s ) ? ﬁ
who moved back to his Cleveland ' A4 NS
home from Atlanta in 1990. “It - 22 '
took me about two, two-and-a-half s :
years to form Spoyled. I had a lot - ¥
of auditions, and finally narrowed
it down to five little girls,” ages 10
to 14. They are Tanya “Tango”
Scruggs; Joii Tate; Chaun “Q.T.”
Spears; Cheri “Ms. Finesse”
Dennis, whose father writes the material; and Megan ‘“Babygirl”
Jones. All attend Cleveland-area junior high and high schools. The girls
made their first “appearance” around Christmas when their image sur-
faced on 22 billboards all over the Cleveland area. The idea was to gener-
ate hometown support, says Singleton. “The concept is five little young
ladies, real cool, laidback,” he says. “Young kids are what’s hot,” says
Bunch. “These girls are going to be a female Boyz II Men,” Singleton
says. “A baby En Vogue,” says Bunch.

SPOYLED

CARLO WOLFF

PHILADELPHIA: The Philadelphia Music Alliance will induct its 1993
Walk of Fame honorees April 2. The plaque unveiling will take place at
the Merriam Theater at the Univ. of The Arts, with a gala to follow later
in the day. The Alliance was founded in 1986 as a community-based, not-
for-profit organization that would highlight the city’s musical heritage
via its induction ceremonies, operation of a Speakers Bureau, and a Mu-
sic In The Schools program. This year’s Walk of Fame honorees are
songwriters/producers/label executives Kenneth Gamble & Leon Huff;
record producer Thom Bell, blue-eyed soul duo Daryl Hall & John
Oates; jazz artists and composers Percy, Jimmy & Tootie Heath; and
Cameo/Parkway Records co-founder Bernie Lowe. Posthumous
awards are being given to singer/actress Molly Picon and pianist Ru-
dolf Serkin. This year also marks the debut of the broadcast-artist Walk
of Fame. Inductees are Jerry Blavat, who began his career as a dancer
on “American Bandstand”; “950 Club” hosts Joe Grady & Ed Hurst;
Doug “Jocko” Henderson Sr., the first DJ ever to broadcast in two ci-
ties at the same time; radio personality Hy Lit; DJ Sid Mark, who is
known for playing Frank Sinatra for more than 36 years; Joe Niagara,
the first person to broadcast more than six decades in one city; and Geor-
gie Woods, who was seminal in paving the way for black radio in Phila-
delphia.

MELINDA NEWMAN

KISSIMMEE, Fia.: Clang was the big winner at the 1992 Florida Jammy
Awards, held in February to honor the best of last year’s music. The
band nabbed prizes for best pop band and best independent release,
West region, at the awards, which are coordinated by Florida music mag-
azine Jam Entertainment News. Among the other awards were enter-
tainer of the year, Marilyn Man-
son; best original band, Deeforce;
best rock band, Urok; best island
band; Souler Eclipse; best coun-
try band, Crazy Heart; best soul/
rap band, Sucka Punch; best
hard-edge band, Meatlocker; best
alternative band, Alter Ego; best
cover band, Webbed Feet; best
jazz band; Sha-Shanty; best metal
band, Smashmouth; best blues
band, Roach Thompson Blues
Band; and best variety band, De-
loris Telescope. In addition to
Clang, Romeo’s Bleeding and the
Goods won kudos for best inde-
pendent release for their respec-
tive regions. The ceremony closed JamFest weekend, which saw more
than 50 Florida bands showcase at five Orlando clubs for two nights prior
to the awards. M.N.
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SOUTH BY SOUTHWEST

(Continued from puge 24)

probably do a Friday-night rave
there,” says Meyers. “We've got a
team of German DJs coming in—it’ll
be kind of like ‘Sprockets’ gone to
Texas.” Another popular SXSW
hangout, La Zona Rosa, has ex-
panded its capacity to 1,000.

Some 420 acts are showcasing this
year, up slightly from 1992’s total of
413. “We have the fewest number of
repeat performers this time,” says
Meyers, who notes, “Seventy-five
percent of the acts didn’t play last
year. In 1992, that figure was 40%.”

Fifty percent of these performers
are unsigned, 40% are on independ-
ent labels, and 10% on mujors,
Meyers adds. Label acts include Ro-
byn Hitchcock, Eleventh Dream
Day, Grant Lee Buffalo, and Blue
Rodeo; prominent indie performers
include Continental Drifters, the
Drovers, Freedy Johnston, and
Cowboy Mouth.

New to the SXSW showecase this
year is a spoken-word showcase
March 18, featuring Hitchcock,
Exene Cervenka, and others.

For the first time in two years, a
children’s musie showcase has been
scheduled, March 20 at La Zona
Rosua. Featured artists include
Nashville’'s Katherine Dines and au-
thor/musician Andy Ehrenfeld.

Meyers notes many of the acous-
tic performances at SXSW 92 were
taped direct to DAT and have been
compiled on a 14-cut CD called
“Live From SXSW Vol 1.” The com-
plimentary CD will be placed in reg-
istration packages. “We'll do one ev-
ery year if it goes over well,” says
Meyers.

Managing director Swenson says
that along with the spoken-word
segment, SXSW '93’s 60-plus panels
also include first-time sessions on
techno-trance music and the Nordic
music scene. Also new this year is
“The Label Dilemma,” in which the
issue of whether an independent or
a major label will work best for a
breaking band is to be discussed.
Panelists include David Lowery of
Cracker, Sugar's Bob Mould, and
Jay FFaires of Mammoth Records.
Another first-time panel concerns
the Austin scene, called “The Little
Town With The Big Guest List.”

This year’s SXSW will open with
the annual charity golf tournament
March 17. R.E.M.'s Mike Mills,
Asleep At The Wheel’s Ray Benson,
and Huey Lewis are honorary hosts
of the event, says Meyers.

That evening, SXSW’s annual
kickoff event, the Austin Music
Awards, will be held at Palmer Au-
ditorium.
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(Continued from page 28)

THERAPY?: Fyfe Ewing, Michael
McKeegan, and Andy Cairns.

listen to a cassette featuring three
tracks from “Nurse” at counterside
stations. The listeners could then call an
800 number and report their favorite
track. Pollak says the label heard from
about 500 callers, whose names were
entered into a drawing. IFirst prize is
$500; 50 runners-up receive a four-cut
“Teethgrinder” EP and a T-shirt.
Therapy? begins a two-week tour of
U.S. clubs March 31 in Boston before
hooking up with Helmet and Jesus
Lizard for a swing through other major
markets. Pollak says the label will be
aggressively promoting the hand in
each city it hits, with local radio and
video exposure and counter displays in
music stores and skate shops on the

agenda. “We want to let all the folks
know they’re coming to town,” he says.
The members of Therapy? have had
a hand in making all the marketing and
promotion:l decisions. They were
responsible for selecting first single
“Teethgrinder,” as well as helping
develop the concept for the video and
the cover art on the album and single.
“The way we look at it, we never want
to blame anybody for what happens to
Therapy?,” says Cairns. “We want to be
able to say it was our idea if it was a bad
move.” CATHERINE APPLEFELD

ZEP CREAMS’ DREAM

(Go ahead and laugh at the name and the
(Continued on page 32)

ARTISTS IN CONCERT

(Continued from page 26)

native bands, and the championship of

such modern-rock lights as Thurston

Moore of Sonic Youth, Kurt Cobain of

Nirvana, and Steve McDonald of Redd
Kross have helped create a devoted,

even idolatrous following among the

U.S. punk cognoscenti.

The band has finally issued its first

major-label, all-English recording,
“Let’s Knife,” on Virgin.
In concert, Shonen Knife’s wound-up

Ramones-like playing, its charming
lightweight songs chirped in deliriously

mangled English, and the ever-cheery
demeanor of the band members had its

audience bouncing around in parox-
ysms of bliss. Never mind that the
group’s material is as nutritious as cot-
ton candy—it’s that tasty, too.

The band ran down many of the old
numbers rerecorded in English for
“Let’s Knife.” Among the most winning
tunes were “Flying Jelly Attack”
(about the joys of consuming jelly
beans), “Riding On The Rocket” (about
space travel), and “Twist Barbie”
(about identifying with the flaxen-
maned Mattel doll). In one of the
night’s most entertaining surprises,
drummer Yamano essayed Ringo

i
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Starr’s vocal role on a cover of the Bea-
tles’ “Boys.”

The group treated the capacity audi-
ence to a wildly applauded version of
its tribute to its U.S. sponsors, “Redd
Kross.” In all, the evening left the im-
pression that Shonen Knife is one
sharp act. CHRIS MORRIS

ANTENNA
INSANE JANE
CBGB, New York

LIKE BLONDIE BEFORE it, In-
sane Jane boasts a strong, spotlight-
grabbing singer who could easily use
her band’s moniker as a pseudonym.

Singularly named Yellow, who leads
the Sky Records’ quartet, makes the
most of a limited, albeit highly theatri-
cal voice, and an assortment of dervish
moves that would make Pearl Jam’s
Eddie Vedder proud. The combination
can be mighty compelling (“Hate” and
“I Won't Stand,” both passionate calls
for female empowerment, were hard to
resist), or equally off-putting (her his-
trionics completely overpowered the
melody of “Empress Of Pop”). Either
way, Yellow proved the adage that
what matters is the singer, not the
song.

In contrast, Antenna, which features
ex-Blake Babies guitarist/vocalist John
Strohm and drummer Freda Love, has
learned to fill a room without a central
focus (namely former Blake Babies
front woman Juliana Hatfield). Their
heady psych-pop—which bears little
resemblance to the Blukes’ coy coed-
speak—lacked immediately identifiable
character, but the contrast between
bassist Jake Smith’s crunching three-
minute riff-fests and Strohm’s effects-
heavy soundscapes was quite bracing.

Over the course of a lengthy set
that touched on their 1992 Mammoth
Records’ debut, “Sway,” as well as
more diffuse material from the just-
released “Hideout,” the Indiana-
based trio (augmented at this show by
f2d Ackerson, guitarist of Minneapo-
lis’ 27 Various) generated plenty of
noise. But the set’s high point, an ex-
uberant cover of Spacemen 3’s cover
of Red Crayola’s “Transparent Radi-
ation,” revealed the overly polite na-
ture of Strohm’s own compositions.
They’ve got the idea, but Antenna huas
a little way to go before they are
members—rather than not-so-secret
admirers—of rock’s total-destruc-
tion-to-your-mind brigade.

DAVID SPRAGUE

MPL Catalogs Repertoire,
Loesser’s Greater Works

FHOM A TO Z: From writers
Harold Arlen to Hy Zaret, with
rock’n’rollers Buddy Holly, Janis
Ian, and Bob Crewe in between,
MPL Communications has a rich
catalog of songs, not to mention
tunes by its owner, Paul McCart-
ney. After more than a year’s work,
the company has put together a
catalog of 1,000 of its top songs, a
compendium of 500 pages with an
encyclopedic layout containing sec-
tions by listing, decade, by song-
writer, and by category, as well as
cover artists and chart listings for
most of the

R&H. WB CONCERT TIES:
Warner Bros. Publications now
represents the Rodgers & Hammer-
stein Concert Library in the U.S.
and Canada, while Warner/Chap-
pell U.K. will handle the R&H con-
cert library there. Previous reps, re-
spectively, were G. Schirmer and
Boosey & Hawkes. Both the R&H
and Warner catalogs contain more
than eight decades of stage, film, and
TV scores.

DEAL: The folks at Carlin Music
Publishing in London must have

Songs.
And to
carry the

theme over to
aural pleas-
ures, the

liked what
they heard
when Deon-

dra Watson
brought in
Dublin band
Engine Alley.

company has
also produced
the first of a
series of 2-CD promotional pack-
ages, which carry the theme of
“MPL’s Treasury Of Songs,” high-
lighting various catalogs. The de-
but set offers 40 full-length cuts
from the MPL-owned Frank Mu-
sic catalog, naturally centering (28
tracks in all) on the works of the
man who gave birth to the com-
pany, Frank Loesser. Also repre-
sented are Meredith Willson,
Hoagy Carmichael, the afore-
mentioned Iun and Hugh Martin,
and Ralph Blane, among others.
There is rare material, including a
jazzy novelty by Loesser called
“Bloop Bleep,” which was never
performed in a film or show; it is
performed to comic perfection
here by Danny Kaye; Brook Ben-
ton’s rich rendition of “My Dar-
ling, My Darling,” a Loesser
beauty from “Where’s Charley?,”
and a breezy duet by Steve Law-
rence & Eydie Gorme on “No
Two People” from “Hans Christian
Andersen” (yes, another Loesser
item). Other MPL Communica-
tions’ catalogs, such as E.H, Mor-
ris and Harwin Musie, promise
further CD riches from golden-era
pop writers. The second package,
due later this vear, is a “Rock’n’
Roll Classics” CD. Trade folks can
get copies of the catalog and CD at
MPL Communications offices in
New York and London.

KARAOKE SOURCE Licensing:
SESAC, the performing rights
group recently acquired by Fred-
die Gershon and Stephen Swid,
among others, has made an agree-
ment with Daiichi Kosho, the big
producer of karaoke software, for
direct licensing of SESAC music at
the source so, as Gershon puts it,
SESAC writers and publishers can
collect money wherever the physi-
cal location of mobile karaoke
equipment. In other moves, SE-
SAC is taking over the entire
fourth floor of the Hit Faectory
building in Manhattan, while ex-
ploring new West Coast headquar-
ters.

by Irv Lichtman

They not only
signed  the
group but
brought in Watson as creative man- |
ager. Actually, she was in the family,
having come from sister company
Freddie Bienstock Enterprises in
New York, where she was profes-
sional manager.

PRINT GUYS IN PERSON: “All
That’s New And Fit To Print” is the
theme of a panel discussion spon-
sored by the Assn. of Independent
Music Publishers March 16 at the
Lone Star Roadhouse in New York.
Moderated by Williamson Music
president Maxyne Lang, the panel
will consist of CPP-Belwin’s Sandy
Feldstein; Hal Leonard Publica-
tions’ Keith Mardak; Warner Bros.
Publications’ Jay Morgenstern;
and Cherry Lane Music’s Peter
Primont. For more info, call 212-
682-6113. Other meetings are being
planned on song-plugging (April 14),
preservation of old music (May), and
tax problems of publishing (June).

ABOUT TIME—AGAIN: Bill-
board’s own Jim Beloff recently
published, via Hal Leonard PPubli-
cations, a collection of 30 venerable
oldies called “Jumpin’ Jim’s Ukulele
Favorites.” Hal Leonard national
sales manager Larry Morton says
that since its introduction at the Na-
tional Assn. of Music Merchants
meet in Los Angeles last January,
it's been selling beyond the natural
environs of Hawaii or, stateside, Ari-
zona and Florida. “. .. it’s really
been universal. From what we're
hearing, the key seems to be that it’s
been many many years since any-
body’s done a ukulele book,” Leon-
ard says.

PIIINT ON PRINT: The following
are best-selling folios from Cherry
Lane Music:

1. Joe Satriani, The Extremist

2. Ugly Kid Joe, America’s Least
Wanted

3. Metallica, Complete—Boxed Set
4. Guns N’ Roses, Use Your Illusion
11

5. Metallica, Metallica.
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Milan Entertainment, Inc.
Congratulates

MARK ISHAM

On His Academy Award Nomination For

BEST ORIGINAL SCORE
‘A RIVER RUNS THROUGH I'T”

Composed & Produced by Mark Isham
Source Music Produced by Stephan R. Goldman

Auvailable on Milan CD's and Casseties
Distributed by BMG Music
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CONGRATULATIONS
1O “6" GRAMMY WINNER ERIC CLAPTON
FROM.ALL OF US AT SHAPE INC.

ALBUM OF THE YEAR:
ERiC CIAPTON’S
“UNPLUGGED"

WAS RELEASED ON

THE SHAPE MARK 10,
AUDIO CASSETTE

ARTIST DEVELOPMENTS

(Continued from page 30)

often-loopy lyries. But take the musie
seriously.

That’s the message from Deep Jimi &
the Zep Creams, an Ieelandic quartet
that wears its influences on its sleeve,
from Jimmy Page and Jimi Hendrix-
style riffs to vocals that sound more
than a little like Robert Plant.

“It’s very obvious in ow music where
our favorite influences are trom,” says
bassist/kevboardist Bjorn Arnason.
“But I don’t think we're copying
anything or stealing. And we’re not
intentionally making fun of anybody.
We spend a lot of time practicing in the
garage and listening to that kind of
musie, because they were all the best
instrumental musicians around.”

Deep Jimi's four musicians hail from
a stiall town 30 miles outside of
Revkjavik, Iceland's capital. Now in
their early 20s, thev've plaved together
since they were 16.

Pandora, as they called themselves in
Iceland, made a decent living playing
original songs. Following the example of
tusion band Mezzoforte and altermative
rockers the Sugarcubes, the band left
ITceland in 1991, moving to New York.
But first they changed their name.

“People were always telling us we
sounded like or were obviously
influenced by Deep Purple, .Jimi
Hendrix, Led Zeppelin. So we thought.
‘Why not just say that in the name,
which would be kind of humorous.””

In New York, the band found
manager Peter Ciaceia and producer
Kramer, who's overseen albums hy
King Migsile and his own band,
Bongwater. Deep Jimi's two
independent EPs, including a live
recording done at CBGB's, persuaded
EastWest Records to take a look.

“We went and saw them live, which
1s where a band like that obviously has
to make it or break it,” says Steve
Kleinberg, EastWest’s director of
marketing. “And living up to their name
of course came to mind. Thev had to be
able to play live very well as well as
have good songs, and we felt they had
both.”

! Kleinberg doesn't view the band as
a novelty or a parody act, despite the
Tor PERFORMERS DESERVE ToP PERFORMANCE! B e e T g
uilding blocks happened to be Deep
4 Purple, Jimi Hendrix. Led Zeppelin,
and Cream. I don’t think anybody’s
Rty going to apologize for that,”
&5 Kleinberg says.
EastWest is initially pitching the
5 record, released I'eb. 16, to college
¥ radio. The band is prepping to tour
% the club circuit from Boston to
Washington “about a hundred
times,” says Kleinberg. No video is
™ planned.
b} . A Kleinberg hasn’t vet settled on
\g/ E RE IN GOQD COMPANY AND ?PROUD OF IT particular marketing or advertising
£ Y slogans. But considering the band's
‘. . : ‘ name. he says. “something will come
] up that will probably he tongue-in-
o -= cheek.”
[ L PETER B. KING
L
SHAPE Inc.
" Biddeford Industrial Park
Biddeford,:Méine 04005 S.F o 2
Tel. 207/282-6155. ‘ 4 2o
FAX 207/283-9130 : w1
3 : The Mark 10 Advantags * Pi 7 i of I
EQEESEE DEEP JIMI & THE ZEP CREAMS:
] iy o Julius Gudmundsson, Bjorn Arnason,
e i* e X . Thor, and Siggi Eybrg.
2o BILLBOARD MARCH 13, 1993
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FIRST ACT'G‘
The Pale
CAFE Jan.26 - Feb.7, 1993

Label: A & M / Polydor K K.
Album: Here's one we made earlie

BILLBOARD Photo by M. Fujita

\ A totally new entertainment complex designed
a to parallel the efforts of Billboard Manazine,
breaking new and developing artists to the world.
OPENED

DECEMBER 12,

1992.

*
acr(D

Slumlords
Feb.9 - Feb.21, 1993
Label: Toshibo EMI
Album: Hor-Dee-Harhar
Photo by W. Hames

The music industry is borderless

and Japan is the world's 2nd

largest music market. Cafe

Billboard lets new acts penetrate

this major market first. Artists
accepted here will no doubt gain
acceptance worldwide. The day

has come when international acts
breakout of Tokyo - at Cafe Billboard.

Open /6:00 PM - Midnight. Closed / Mondays. 13-3 Kaigan 1-chome, BAY VIEW TAKESHIBA 2fl., Minato-ku, Tokyo 105 Ph. 03-3436-6181
For more information : SCAN U.S.A. Ph. 213-386-6709 Fax. 213-386-8811 / SCAN JAPAN Ph. 03-5442-2135, Fax. 03-5442-2139
wwWwW americanradiohistorv com
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Big, Indeed. Giant's Big
Head Todd & the Monsters get
off to a monstrous start. Their
home base, Denver, and
Chicago, where two album
stations are playing the band,
are the Monsters’ biggest
markets to date, but sales also
show in Seattle, Kansas City,
St. Louis, Cincinnati,
Indianapolis, Tucson, and
Lincoln and Omaha, Neb.

WELCOME TO ORLANDO: As the National Assn. of Record-
ing Merchandisers gathers March 6-9 in the Magic Kingdom for
its annual confab, you’ll probably notice the assembled label and
distribution execs buzzing with renewed enthusiasm about some-
thing that has long been an important staple. One of the music
business’ most tired catch phrases—“New artists are the life-
blood of our industry”—suddenly sounds less
clichéd than it has in years past.

Although ’93 began with an unusually strong ’7

Big Head Todd & The Monsters, Sister Sweetly

Clean Start. A knee injury
short-circuited a prerelease
promotional tour that RCA
planned for Martha Wash'’s
debut album, but the veteran
session singer still manages a
successful launch. She lands
at No. 8 on Heatseekers and
No. 42 on Top R&B Albums,
she’s the top Heatseeker in
the Middle Atlantic, and ranks
No. 2 in the South Atlantic.

play at NARM, either during the majors’ product presentations
or at other showcases. During the Sony pitch, you'll hear Chaos
act the Inclined, an adventurous power trio whose sound has
Bobby Colomby, senior VP of creative development for Sony Mu-
sic, grinning and raving. Monday’s store managers party, hosted

REGIONAL HEATSEEKERS #1's

MOUNTAIN ‘

crop of first-quarter albums by big-name tal-

ents, the common theme that seems to have all
labels jazzed are their rookies’ prospects.

Earlier this year, WEA president Henry
Droz told Billboard his company was genuinely
excited to see that fledgling aets such as Silk,
Stone Temple Pilots, Lemonheads, Dream
Theater, and Jade were able to start showing
sales momentum during the crowded fourth
quarter, when superstars tend to rule the
roost.

But the enthusiasm labels are showing for
their new and developing acts goes beyond tan-
gible chart performances, and extends to the
fact that the industry has new tools—Broad-
cast Data Systems and SoundScan—that help
identify the artists who are beginning to
bloom. And that’s a vital component when it
comes to nurturing the artist-development process. The informa-
tion offered by these systems has not only enhanced the credibil-
ity of Billboard’s charts, but has also aided the labels in their
battles to win airplay, shelf space, tour slots, and television expo-
sure for their fresh faces.

A year-and-a-half ago, Billboard launched Popular Uprisings
with the idea that—Dby reporting artists’ legitimate success stor-
ies—this page could serve as another vital weapon in those bat-
tles. So, as another NARM convention goes through its paces,
we say again that Popular Uprisings cannot fulfill its mission
without input.

(

ARTISTS’ AGENDA: Look for several Heatseeker types to

Infectious Grooves,

NORTHEAST
Belly, Star

School’s Out. “Human
Cannonball,” the new School
Of Fish set, bows at No. 16 on
Heatseekers. The Los Angeles-
based band’s self-titled debut
peaked at No. 3 on
Heatseekers during a 16-week
run, and reached as high as No.
142 during its seven-week stay
on The Biliboard 200. The new
title is a top-25 Heatseeker in
six of the eight regions.

this year by Peaches Records & Tapes, will see Silvertone's
Buddy Guy, Capitol’s Charles & Eddie, A&M’s Gin Blossoms,
and Chameleon’s Sonia Dada join Warner Bros. star Chris
Isaak for acoustic sets. That same night, at another party, Capi-
tol’s Blind Melon will share the stage with Lenny Kravitz and
World Party.

JACKYL HOWLS: The longest run at No.
1 in Heatseekers history is over, as Jackyl
i Jjumps to No. 99 on The Billboard 200. The

EAST NORTH CENTRAL
E__ Bad Boys Blue, Bad Boys Blue

AN

WEST NORTH CENTRAL

=

o

MIDDLE ATLANTIC
Martha Wash, Martha Wash_

Atlanta rock act spent nine weeks in the top
Heatseeker slot, more than twice the num-
ber of weeks claimed by any other act.

BIG DEBUTS: Giant is buzzing about
first-week activity scored by Big Head

1(_ [ Big Head Todd & The Monsters, Sister Sweelty
3 L LIS Wi it e e |

¢

PACIFIC

SOUTH ATLANTIC
Duice, Dazzey Duks

Todd & the Monsters (Popular Uprisings,
March 6) and, although the Denver-Boul-
der market contributed mightily to its
chart launch, the Colorado trio’s sales ac-
tion was not confined to its home state. Chi-

SOUTH CENTRAL
Mark Collie_. N_la_rk_ColIie

THE REGIOCNAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Big Head Todd/Monsters, Sister Sweetly
Joey Lawrence, Joey Lawrence
dada, Puzzie
Mark Collie, Mark Colhe
Infectious Grooves, Sarsippius’ Ark
Jayhawks, Hollywood Town Hall
Firehose, Mr. Machinery Operator
Belly, Star
McBride & The Ride, Sacred Ground
Jude Cole, Start The Car

MIDDLE ATLANTIC
. Martha Wash, Martha Wash
infectious Grooves, Sarsippius’ Ark
Black 47, Black 47
Young Black Teenagers, Dead Enz Kidz.
dada, Puzzle
Joey Lawrence, Joey Lawrence
Goo Goo Dolls, Superstar Car Wash
Brian May, Back To The Light
Sacred Reich, Independent
10. Positive K, Skifls Dat Pay Da Bills

cComNP LA WNE
CENOOEWN

—

cago and several other Midwestern cities
also contributed. The album came in at No.
13 at the Streetside web, which has clusters
of stores in St. Louis and Kansas City; No.
35 at the Sound Warehouse (without the aid
of the chain’s mighty Sound Check pro-
gram); and No. 47 at Wherehouse. The Monsters also landed in
the top 20 at one-stops Abbey Road and RTI. They debut at No.
4 on Heatseekers and at No. 139 on The Billboard 200 . .. You'll
also hear vibrant cheers at RCA over the street-date perform-
ance shown by vocal vet Martha Wash, who bows at No. 8 on
Heatseekers, No. 42 on Top R&B Albums, and No. 169 on The
Billboard 200. Her “Give It To You” video is on MTV’s “The
Grind” and two BET programs, and the album is featured in ad
programs at Musicland, Trans World Music Corp., Super Club,
Strawberries, National Record Mart, and other chains.

Popular Uprisings is prepared by Geoff Mayfield with assist-
unce from Brett Atwood and Roger Fitton.

sitLsoarbp's H E AT S E E K E R §S AvLeum cHART
| |5, | SRRESTRRATSERISE SRR S A e e s
- . ¢ C Billbo . IS, nd the artist’s subsequent albums are

% E 3 g g é C’&’:‘E"L‘ET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} TITLE =?‘T‘§?’Iaait|§|by':6h Iblz'tbou?”pspaai{ho?h;h;g‘aiztsstes;z;sgcaqfaig..©A”1a9‘ggrn§iﬁngyg/gg'%gpn(r::tﬁ?g?ig:g €O Phstensk ndicates il LP
* % * NO.1 % * % 21 22 36 | 2 UNLIMITED RADIKAL 15407 */CRITIQUE (9.98/13.98) GET READY
@ 2 2 INFECTIOUS GROOVES EPIC 53131*(10.98 EQ/15.98) 1 week at No. 1 SARSIPPIUS’ ARK @ — 1 FIREHOSE COLUMBIA 53208" (9.98 £Q/13.98) MR. MACHINERY OPERATOR
@ 5 2 JOEY LAWRENCE 1MPACT 10659+/MCA (9.98/15.98) JOEY LAWRENCE 23 13 3 JELLYFISH CHARISMA 86459</VIRGIN (9.98/15.98) SPILT MILK
3 3 7 DUICE TMR 71000+/BELLMARK {9.98/15.98) DAZZEY DUKS 2 |2 4 SUNSCREEM coLuMBIA 53449* (6.98 EQ/9.98) 03
@ — 1 BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486*/WB (9.98/15.98) SISTER SWEETLY 25 21 19 RADNEY FOSTER ariSTA 18713 (9.98/13.98) DEL RIO, TX 1959
(5) 8 4 | BELLY SIRE/REPRISE 45187 “WARNER BROS. (7.98/11.98) STAR 26 | 18 | 4 | GIN BLOSSOMS A&M 5103+ (9.98/13.98) NEW MISERABLE EXPERIENCE
6 | 4 | 15 | DADAIRS 13141 7.99/11.98) PUZZLE (21) — | 1 | ROBYN HITCHCOCK & THE EGYPTIANS AtM 0064+ (9.98/13.98) RESPECT
L 8 | MARK COLLIE wca 10658° (9.98/15.98) MARK COLLIE 28 | 23 | 19 | JUDE COLE REPRISE 26898*WARNER BROS. (9.98/15.98) START THE CAR
@ — | L | MARTHA WASH Rea 66052+ (9.98/15.98) MARTHA WASH 29 | 19 | 25 | SUGAR RYKODISC 10239* (10.98/15.98) COPPER BLUE
SN et TS MINGRIREE Sfeq (Ol 0 o) S AT (IO 30 | 29 | 12 | UNDERGROUND KINGZ oG e 415021vE (9.9813.98) TOO HARD TO SWALLOW
10 9 10 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 31 2 2 KING MISSILE ATLANTIC 824597746 (10.98/15.98) HAPPY HOUR
11 10 15 | BASS OUTLAWS NEWTOWN 2210* (9.98/13.98) ILLEGAL BASS 32 | 25 | 46 | ARC ANGELS ooc 240650erren 9313 98 e
:Z ; :ALCI:BNRTQE :;AHNEC::;O:;A:;'TZZ?ZBM338) T GR(/;:S\I: 33 | 32 | 63 | TECHMASTER P.E.B. NEWTOWN 2208* (9.98/15.98) BASS COMPUTER
14 1 6 JAYHAWKS OEF AMERICAN/REPRISE 26829*/WARNER BROS. (9.98/15.98) HOLLYWOOD TOWN HALL 3 % 3 WHITE ZOMBIE ctrren 244607mCh (9.9513.98) oSOy A LRSS
@ — 1 SACRED REICH HOLLYwOOD 61369+ ELEKTRA (10981598 INDEPENDENT @ — 1 GOO GOO DOLLS METAL BLADE 45206*/WARNER BROS. (9.98/15.98) SUPERSTAR CAR WASH
@ — L | SCHOOL OF FISH cApiToL 98930+ ©.98/13.98) HUMAN CANNONBALL 36 | 31 6 | GIBSON/MILLER BAND Epic 52980+ (9.98 £0/13.98) WHERE THERE'S SMOKE
17 15 1 BRIAN MAY HOLLYWOOD 61404+ELEKTRA (10.98/15.98) BACK TO THE LIGHT 37 | 26 15 | KOOL G RAP & D.J. POLO cOLD CHILLIN 5001+ (10.98/16.98) LIVE AND LET DIE
(18 2 | 4 | STEREO MC'S oee streerisians 140617710 (.98 E013.98) CONNECTED 38 | 30 | 20 | 1Z2Y STRADLIN AND THE JU JU HOUNDS GEFFEN 24450 (10,98/15.98) 1ZZY STRADLIN
19 | 12 | 18 | SHAWN COLVIN coLumsia 47122+ (10.98 E/15.98) FAT CITY 33 | 27 | 2 | BLACK 47 s8¢ 809716RG (6.98/10.98) BLACK 47
20 | 16 | 4 | YOUNG BLACK TEENAGERS souL 10733+MCA (9.98/1598) DEAD ENZ KIDZ DOIN' LIFETIME... — | 1 | BAD BOYS BLUE z0011055" (9.98/13.98) BAD BOYS BLUE
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FOR WEEK ENDING MARCH 13, 1993

n & B R d . M . I
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 67 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
x x
AR 8|3
z|Fla 2|2
o |5 | & | TITLE 0|5 | & | TITLE
I | | £ | ARTIST (LABEL/DISTRIBUTING LABEL) I | < | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
NEVER DO YOU WRONG
* % NO.1 ®* & 38136 7 | MO ey
DON'T WALK AWAY 1 WILL ALWAYS LOVE YOU
(D} 2 |17 | Jape cianT/repRISE) 2 weeks at No. 1 39|35 |18 | LWiLL A HOUSTON (ARISTA)
2 | 1|17 | GET AWAY 40 | 38 | 13 | RELEASE ME
BOBBY BROWN (MCA) MIKI HOWARD (GIANT/REPRISE)
FREAK ME GIVE IT TO YOU
(33 |10 SILK (KEIA/ELEKTRA) 48 | 6 | MARTHA WASH (RCA)
@ 4|15 I'M EVERY WOMAN 1 YOU’RE THE LOVE OF MY LIFE
WHITNEY HOUSTON (ARISTA) — SYBIL (NEXT PLATEAU/LONDON/PLG)
@ 7 |10 I'M SO INTO YOU 43 {42 | 13 | 1T MUST BE LOVE
SWV (RCA) GOOD GIRLS (MOTOWN)
COMFORTER LOSE CONTROL
ORUL SHAI (GASOLINE ALLEY/MCA) 66 | 4 | SiK (KEIA/ELEKTRA)
| HAVE NOTHING DAZZEY DUKS
(D)9 | 8 WHITNEY HOUSTON (ARISTA) 49 | 11 | SUICE (TMR/BELLMARK)
REMINISCE PHOTOGRAPH OF MARY
oa(Co e MARY J. BLIGE (UPTOWN/MCA) 50| 6 | rrev LORENZ (EPIC)
SWEET THING DITTY
s MARY J. BLIGE (UPTOWN/MCA) 61 | 2 | BAPERBOY (NEXT PLATEAU/FFRR/PLG)
1309 HIP HOP HOORAY 48 | 45 | 11 | SAVING FOREVER FOR YOU
NAUGHTY BY NATURE (TOMMY BOY) SHANICE (GIANT/REPRISE)
MR. WENDAL WELCOME TO MY LOVE
QD) 12 | 18 ARRESTED DEVELOPMENT (CHRYSALIS) 59 | 5 | RACHELLE FERRELL (MANHATTAN)
NUTHIN' BUT A “G” THANG IT HURTS ME
2[18 | 8 DR. DRE (DEATH ROW/INTERSCOPE} (50)[ 54 | 13 JACCI MCGHEE (MCA)
DEDICATED DROP IT ON THE ONE
319 8 R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) (BD) %6 | 3 B. BROWN POSSE (MCA)
HERE WE GO AGAIN' NO RHYME, NO REASON
Wi PORTRAIT (CAPITOL) (52)| 53 | 19 GEORGE DUKE (WARNER BROS.)
151519 UALITY TIME §3 151 | 3 | TYPICAL REASONS
1FIVE (JIVE) PRINCE MARKIE DEE (COLUMBIA)
16 | 11 | 10 | LOVE MAKES NO SENSE 54 |44 | 16 | CONFUSED
ALEXANDER O'NEAL (TABU/A&M) TEVIN CAMPBELL (QWEST/WARNER BROS.)
17 | 17 | 26 | BABY I'M FOR REAL/NATURAL. .. 55 | 47 | 19 | EVERYTHING’S GONNA BE ALRIGHT
AFTER 7 (VIRGIN) FATHER M.C. (UPTOWN/MCA)
GIVE IT UP, TURN IT LOOSE BABY BE MINE
] EN VOGUE (EASTWEST) —|1 BLACKSTREET (MCA)
SO ALONE TELLIN' ME STORIES
24 | 11| MEN AT LARGE (EASTWEST) (5D)] 63 | 3 | pic BuB EASTWESD)
20 | 14 | 12 | REBIRTH OF SLICK 58 |57 | 19 | ALL RIGHT NOW
DIGABLE PLANETS (PENDULUM/ELEKTRA) PATTILABELLE (MCA)
21|21 | 7 | HAT 2 DA BACK 59 |41 | 14 | ME & MRS. JONES
TLC (LAFACE/ARISTA) FREDDIE JACKSON (CAPITOL)
@ 22|18 HAPPY DAYS 60 | 55 | 19 | ALL DAY, ALL NIGHT
SILK (KEIA/ELEKTRA) STEPHANIE MILLS (MCA)
KISS Of LIFE 1 CAN'T STAND THE PAIN
& il SADE (EPIC) | 1 | LORENZO (ALPHA INTERNATIONAL/PLG)
HONEY DIP INFORMER
3915 | porTRAIT (CAPITOL) 651 7 | snow (EASTWEST)
@ 30| 4 GOOD OL’ DAYS 63 |58 (18 | DAMNU
LEVERT (ATLANTIC) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
26 |26 | 17 | 1GOT A MAN 64 | 60 | 20 | HEY LOVE (CAN | HAVE A WORD)
POSITIVE K (ISLAND/PLG) MR. LEE/R. KELLY (JIVE)
SWEETON U GANGSTA BITCH
@29 | 5 LO-KEY? (PERSPECTIVE/A&M) 67 170 APACHE (TOMMY BOY)
28 | 27 { 17 | MAKE LOVE 2 ME 66 {62 | 3 | TIME 4 SUM AKSION
LORENZO (ALPHA INT'L/PLG) REDMAN (RAL/CHAOS/COLUMBIA)
29 | 25 | 13 | CRAZY LOVE 67 | 64 | 11 | A WHOLE NEW WORLD
CECE PENISTON {A&M) P. BRYSON/R. BELLE (COLUMBIA)
SHOOP SHOOP GOOD 4 WE
(3D 31 | 12 MICHAEL COOPER (REPRISE) 72 | 3 | GINFLUENCE (EASTWEST)
@ 33| 4 IF { CGHILD 69 |68 | 9 | IT'SA SHAME
REGINA BELLE (COLUMBIA) KRIS KRDSS (RUFFHOUSE/COLUMBIA)
@ 0 4 IT WAS A GOOD DAY 70 1 70 | 2 | CAN'T GET ANY HARDER
ICE CUBE (PRIORITY) JAMES BROWN (SCOTTI BROS.)
CAN HE LOVE U LIKE THiS BORN 2 B.R.EE.D.
(3] 46 | 5 AFTER 7 (VIRGIN) (D] — | 1 | fiomie ove (WARNER BROS)
LOVE NO LIMIT iN OUR LOVE
| MARY J. BUGE (UPTOWN/MCA) @)73 2 CARON WHEELER (EMI/ERG)
@ 43 4 iT'S ALRIGHT @ 1 1 SHOULD HAVE LOVED YOU
CHANTE MOORE (SILAS/MCA) - CHUCKII BOOKER (ATLANTIC)
LOVE THANG NEVER BEFORE
(3637 | 7 INTRO (ATLANTIC) 75 | 2 | SIMPLE PLEASURES (REPRISE)
37132 |14 | MURDER SHE WROTE @ 19 SOMETHING IN COMMON
CHAKA DEMUS & PLIERS (MANGO/ISLAND) i BOBBY BROWN (MCA)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPI Communications.
1|2 | 2 | LOVE SHOULDA BROUGHT YOU ... 13 | ALONE WITH YOU
TONI BRAXTON (LAFACE/ARISTA) TEVIN CAMPBELL (QWEST/WB)
2112 !1GOTATHANG 4 YA! 15 |14 | 11 | REAL LOVE
LO-KEY? (PERSPECTIVE/A&M) MARY J. BLIGE (UPTOWN/MCA)
3 |—| 1 | GAMES 16 | 15 | 8 | PEOPLE EVERYDAY
CHUCK(I BOOKER (ATLANTIC) ARRESTED DEVELOPMENT (CHRYSALIS)
{4 | 3|2 | LOVE'S TAKEN OVER 17 112 | 3 | SLOW AND SEXY
CHANTE MOORE (SILAS/MCA) SHABBA RANKS/JOHNNY GILL (EPICY
5|4 | 2 |IF1EVERFALL IN LOVE 18 [ 17 | 19 | BABY-BABY-BABY
SHAI (GASOLINE ALLEY/MCA) TLC (LAFACE/ARISTA)
619 |2 |Awisee 19 | 22 | 23 | COME & TALK TO ME
CHRISTOPHER WILLIAMS (UPTOWN/MCA) JODECI (UPTOWN/MCA)
7|5 |3 | RUMP SHAKER 20 | 16 | 8 | INSIDE THAT | CRIED
WRECKX-N-EFFECT (MCA) CECE PENISTON (A&M)
8 |— | 1 | NO ORDINARY LOVE 21|19 |20 | 'VE BEEN SEARCHIN®
SADE (EPIC) GLENN JONES (ATLANTIC)
9|6 |4 | GOOD ENOUGH 2 |18| 5 | FLEX
BOBBY BROWN (MCA) MAD COBRA (COLUMBIA)
10 | 7 | 10 | THERE U GO 23— | 1 | RIGHT HERE
JOHNNY GILL (LAFACE/ARISTA) SWV (RCA)
11| 8 | 10 | AINT NOBODY LIKE YOU 24 | 20 | 31 | MY LOVIN’ (YOU'RE NEVER...)
MIKI HOWARD (GIANT/REPRISE) EN VOGUE (EASTWEST)
12 | 11 | 12 | END OF THE ROAD 25|23 | 31 | REMEMBER THE TIME
BOYZ l§ MEN (BIV 10/MOTOWN) MICHAEL JACKSON (EPIC)
13 (10 | 6 | WHAT ABOUT YOUR FRIENDS Recurrents are titles which have appeared on the Monitor
TLC (LAFACE/ARISTA) for 20 weeks and have dropped below the top 20.
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TITLE (Publisher - Licensing Org.) Sheet Music Dist.
7 (Controversy,/WB, ASCAP/Budget,/Bug,BMI) WBM
ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again,
BMI/Music Corp. Of America, BM1)

ALL | SEE (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM
ALL RIGHT NOW (Whole Nine Yards,/Avid

One, ASCAP/Mizmo, BMI/Casadida, ASCAP/EMI
Virgin,/Designee Of Kenneth Karlin, BM]/Fabby
Minny ASCAP)

BABY BE MINE (FROM CB4) (Zomba, BMI/Donril,
ASCAP/Street Rose, ASCAP)

BABY I'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP) CPP

BORN 2 BR.EED. (MCA, ASCAP/Controversy,
ASCAP/WB, ASCAP/Michael Anthony, ASCAP)

CAN HE LOVE U LIKE THIS (Greenskirt,/Kear,BMI)
CHECK IT OUT (Rushtown, ASCAP)

COMFORTER (Music Corp. Of America, BMI/Gasotine
Alley, ASCAP) HL

CONFUSED (Willaire, ASCAP/AI B. Sure!, ASCAP/EM}
April, ASCAP/Across 110th Street, ASCAP) WBM
CRAZY LOVE (By George You've Got It, BMI/O'Hara,
BMI/Music Corp. Of America, BMI/IDG, ASCAP) HL
CROOKED OFFICER (N-The Water, ASCAP/EMI
Blackwood, BMI/Straight Cash, BMI)

DAMN U (Controversy, ASCAP/WB, ASCAP) WBM
DAZZEY DUKS (Gigilo Chez, BMI/Aivert, BMI}
DEDICATED (Willesden, BMI/R Kelly, BMI) CPP
DITTY (Next Plateau, ASCAP/Cisum Ludes,
ASCAP/Saja, BMI/Troutman, BMI}

DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

DROP IT ON THE ONE (Legrones, BMI/Jammin’
Penguins, BMI/MCA, ASCAP/Bobby Brown, ASCAP)
EVERYTHING'S GONNA BE ALRIGHT (EMI

April, /Across 110th Street, /Father M.C.,
ASCAP/Music Corp. Of America, BMI/Second
Generation Rooney Tunes,/EMI Blackwood, /Flow
Tech, BMI) HL/WBM

FOREVER IN LOVE (Kenny G, BMI/EMI Blackwood,
BMI/Kuzu, BMI)

FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Saints Alive, BM1) WBM

FUNKY CHILO (Marly Marl, ASCAP/EMI April, ASCAP)
GAMES (Count Chuckula,/Trycep,/Black Satin,/Big
Giant,/Warner-Tamerlane,/Willesden, BM{) WBM/CPP
GANGSTA BITCH (Forked Tongue, ASCAP)

GET AWAY (Zomba,/Donril,/WB,/B Funk,/Polygram
Int'l,/Toe Knee Hangs, /MCA,/Bobby Brown ASCAP)
CPP/WBM/HL

GET THE POINT (Rags To Riches, BMI/C.EB.,
BM1/Gotd Forever, BM1)

GIVE IT TO YOU (Bam Jams, BMi/Warner-Tamerlane,
BMI/Interscope Pearl, BMI)

GIVE IT UP, TURN IT LOOSE (Two Tutt-Enuff,
BMI/Irving, BMI) CPP

GOOD 4 WE (More Cut, BMI)

GOOD ENOUGH (Kear, BMi/Greenskirt, BMI)

GOOD OL' DAYS (Trycep, BMi/Willesden, BMI} CPP
HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wokie, ASCAP/Keith Sweat, ASCAP) WBM
HAT 2 DA BACK (EMI, ASCAP/D.ARP.,
ASCAP/Longitude, BM1/Music Corp. Of America, BM1)
WBM

HEAL THE WORLD (Mijac, BMI/Warnes-Tamerlane,
BMI) WBM

HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4,
ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete,
ASCAP/Black Bull, ASCAP/Doll Face, BMI}
CPP/HL/WBM

HEY LOVE (CAN | HAVE A WORD) (Zomba,
ASCAP/Jobete, ASCAP/Black Bull, ASCAP) CPP

HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)
HONEY DIP (WB, ASCAP/O/B/0 Itself, ASCAP/Unit 4,
ASCAF/Hee Bee Dooinit, ASCAP)

| CAN'T STAND THE PAIN (Peljo, BMI/Walter
Simmons, BMI)

IF | COULD (WB, ASCAP/Spinning Platinum,
ASCAP/EMI Blackwood, BMI/ATV, BMI/Music

Corp. Of America, BMI)

IF | EVER FALL IN LOVE (Gasoline Alley, BMI/Music
Corp. Of America, BMI)

IF YOU EVER LOVED SOMEONE AND LOST (Julorae,
BMI)

1 GOT A MAN (Step Up Front, BMI/Conducive,
BMI/Rhythm Planet, BMI/Bigone, ASCAP) CPP

| GOT A THANG 4 YA! (New Perspective, ASCAP)

| HAVE NOTHING (Warner-Tamerlane,/One Four
Three,/Linda’s Boys, BMI)} WBM

I'M EVERY WOMAN (Nick-0-Val, ASCAP) CPP

I'M SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMI/Interscope Pearl, BMI) WBM
INFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP)

Billboard.

FOR WEEK ENDING MARCH 13, 1993

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
T
5153 AEIE
2| F|w [ 2| w0
w |k | & | TITLE o |4 | & | TITLE
I | < | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | < | $ | ARTIST (LABEL/DISTRIBUTING LABEL)
7
** NO.T * & 38 (38 14} 7 \CE & THE NP (PAISLEY PARK/WE)
1|1 |6 | NUTHIN'BUT A “G" THANG 39 | 34 | 22 | LOVE SHOULDA BROUGHT YOU ...
DR. DRE (DEATH ROW/INTERSCOPE/AG) TONI BRAXTON (LAFACE/ARISTA)
@ 162 FREAK ME 40 | 33 | 21 | GOOD ENOUGH
SILK (KEIA,’ELEKTRA) BOBBY BROWN (MCA)
3|2 | 6 | HIPHOP HOORAY al 1 GOOD OL’ DAYS
NAUGHTY BY NATURE (TOMMY BOY) - LEVERT (ATLANTIC)
I'M SO INTO YOU FOREVER IN LOVE
(&) 7| 7| swireay 48 | 11 | KENNY G (ARISTA)
@ 519 INFORMER @ 52 | 4 SHOOP SHOOP (NEVER STOP ...)
SNOW (EASTWEST/AG) MICHAEL COOPER (REPRISE)
6| 4 15| |GOT AMAN 37 | 14 | IN THE STILL OF THE NITE
POSITIVE K (ISLAND/PLG) BOYZ Il MEN (MOTOWN)
@ 1017 DITTY 45 | 42 | 12 | WHO'S THE MAN?
PAPERBOY (NEXT PLATEAU/FFRR) HEAVY D. & THE BOYZ (UPTOWN/MCA)
8 | 3 |17 | | WILL ALWAYS LOVE YOU 46 | 43 | 16 | REMINISCE
WHITNEY HOUSTON (ARISTA) MARY J. BLIGE (UPTOWN/MCA)
9 | 6 | 14 | REBIRTH OF SLICK 47 139 |17 | ALLISEE
DIGABLE PLANETS (PENDULUM/ELEKTRA) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
10| 8 |11 | MR. WENDAL 48 [ 45| 8 | TAP THE BOTTLE
ARRESTED DEVELOPMENT (CHRYSALIS) YOUNG BLACK TEENAGERS (SOUL/MCA)
® 1218 SO ALONE 49 | 47 | 5 | LOVE MAKES NO SENSE
MEN AT LARGE (EASTWEST/AG) ALEXANDER O'NEAL (TABU/A&M)
(12| 14 | 6 | SOMFORTER 50 | 36 | 19 | BABY 'M FOR REAL/NATURAL ..
SHAI (GASOLINE ALLEY/MCA) AFTER 7 (VIRGIN)
DON'T WALK AWAY FUNKY CHILD
1SR\ T JADE (GIANT/REPRISE) (5D 63 | 3 | [GRDS OF UNDERGROUND (PENDULUM)
1 IT WAS A GOOD DAY @ 1 LOVE ME OR LEAVE ME ALONE
== ICE CUBE (PRIORITY) 13 BRAND NUBIAN (ELEKTRA)
15|11 | 7 | 'M EVERY WOMAN 53 |53 | 18 | PUNKS JUMP UP TO GET ...
WHITNEY HOUSTON (ARISTA) BRAND NUBIAN (ELEKTRA)
16 | 15 | 18 | DAZZEY DUKS 54 (55|11 | CHECK IT OUT
DUICE (TMR/BELLMARK) GRAND PUBA (ELEKTRA)
@ 3|2 | HAVE NOTHING 55 | 49 | 20 | LOVE'S TAKEN OVER
WHITNEY HOUSTON (ARISTA) CHANTE MOORE (SILAS/MCA)
18 | 13 | 13 | A WHOLE NEW WORLD 56 | 51 | 17 | MAKE LOVE 2 ME
P. BRYSON/R. BELLE (COLUMBIA) LORENZO (ALPHA INT'L/PLG)
19 (18 | 4 | HAT 2 DA BACK 57 [ 56 | 20 | NO ORDINARY LOVE
TLC (LAFACE/ARISTA) SADE (EPIC)
GET AWAY LOVE IS
a8 BOBBY BROWN (MCA) 70 | 2 | V WILLIAMS/B. MCKNIGHT (GIANT)
EVERYTHING'S GONNA BE ALRIGHT IF I COULD
Al REb{lY FATHER M.C. (UPTOWN/MCA) — | 1 | ReGINA BELLE (COLUMBIA)
22|21 | 13 | GANGSTA BITCH 58 | 25 | GAMES
APACHE (TOMMY BOY) CHUCKII BOOKER (ATLANTIC/AG)
23 1 24 | 26 | RUMP SHAKER 61 | 60 | 27 | WHAT ABOUT YOUR FRIENDS
WRECKX-N-EFFECT (MCA) TLC (LAFACE/ARISTA)
24 125 |11 | MURDER SHE WROTE 62 | 50 | 19 | SAVING FOREVER FOR YOU
CHAKA DEMUS & PLIERS (MANGO) SHANICE (GIANT/RE PRISE/WB)
25|29 | 6 | WHO GOT THE PROPS 63|69 | 6 | IT'SASHAME
BLACK MOON (NERVOUS) KRIS KROSS (RUFFHOUSE/COLUMBIA)
26 | 20 | 22 | HERE WE GO AGAIN! 64 |68 |21 | PICKIT UP
PORTRAIT (CAPITOL) HOME TEAM (LUKE)
@ 4|3 CROOKED OFFICER 6559 |12 | DAMNU
GETO BOYS (RAP-A-LOT/PRIORITY) PRINCE (PAISLEY PARK/WARNER BROS.)
28122115 UALITY TIME 66 (65| 3 | GIVEIT TO YOU
\-FIVE (JIVE) MARTHA WASH (RCA)
29 (30| 5 | DEDICATED 67 | 46 | 17 | HEY LOVE (CAN | HAVE A WORD)
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) MR. LEE/R. KELLY (JIVE)
30 | 23 22 | IFIEVER FALL IN LOVE 68 |71 | 2 | TIME 4 SUM AKSION
SHAI (GASOLINE ALLEY/MCA) REDMAN (RAL/CHAOS/COLUMBIA)
31|27 | 3 | SWEET THING 69 | 67 | 12 | HOMIES
MARY J. BLIGE (UPTOWN/MCA) A LIGHTER SHADE OF BROWN (PUMP)
@ 4| 4 THROW YA GUNZ 70 [ 57 | 13 | GIVE IT UP, TURN iT LOOSE
ONYX (CHAQS/COLUMBIA) EN VOGUE (EASTWEST/AG)
33|32 | 6 | KNOCK-N-BOOTS 71 [ 54 | 21 | SLOW AND SEXY
WRECKX-N-EFFECT (MCA) SHABBA RANKS/JOHNNY GILL (EPIC)
34 (28 [ 22 | 1 GOT A THANG 4 YA! 72 173 | 17 | RIGHT HERE
LO-KEY? (PERSPECTIVE/A&M) SWV (RCA)
HEAL THE WORLD 2 | WIGGLE WIGGLE
(35)] 40 | 11 | micriaer JACKSON (EPIC) B2 DISCO RICK AND THE WOLFPACK (LUKE)
36 (35| 7 | ITHURTS ME 7472 | 4 | IF1 WAS AKING
JACCI MCGHEE (MCA) EDDIE MURPHY (MOTOWN)
HAPPY DAYS HONEY DIP
ST JECI I SILK (KEIA/ELEKTRA) @] —| ! PORTRAIT (CAPITOL)

IN OUR LOVE (Orange Tree, BMI/EMI Blacl L
BMi/Rub, BMI)

IN THE STILL OF THE NITE (FROM THE JACKSONS)
(Liee, BMI) HL

| SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckula, BM1)

IT HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM
IT MUST BE LOVE (Careers-BMG, BMI/Hudnall,
BMI/In Flight, ASCAP)

IT'S ALRIGHT (EM! Blackwood, BMI/Chante’ 7,
BMI/Getfen, ASCAP/MCA, ASCAP) WBM

IT'S A SHAME (So So Def, ASCAP/Artistic Control,
ASCAP/Saja, BMI/EMI Aprit, ASCAP)

IT'S GONNA BE A LOVELY DAY (Unichappell,
BMI/Golden Withers, ASCAP) HL

IT WAS A GOOD DAY (Gangsta Boogie,
ASCAP/Brittlesse, ASCAP/EMI April, ASCAP/Bovina,
ASCAP) HL

| WAS A KING (Eddie Murphy, ASCAP/Rayclo,
ASCAP/Perfect Ten, ASCAP/Pushy, ASCAP/Dub Plate,
BMI/Aunt Hilda, ASCAP/Zomba, BMI) CPP

| WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP
KEEP TOUCHING ME (Kharatroy, ASCAP/B Black,
ASCAP/Chrysalis, ASCAP)

KISS OF LIFE (Angel, ASCAP/Silver Angel,
ASCAP/Playhard, ASCAP)

KNOCK-N-BOOTS (EMI April,/Abdur
Rahman,/Zomba,/Donril,/Tadej, ASCAP) WBM/CPP
LOVE MAKES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE SHOULDA BROUGHT YOU HOME (Saba
Seven,/Kear,/Ensign,/Greenskirt, BMI} CPP

LOVE’'S TAKEN OVER (EMI Blackwood, BMI/Chante’

() Singles with increasing sales. © 1993, Biliboard/BPI Communications and SoundScan, Inc.

52

7, BMI/EMI April, ASCAP) WBM

LOVE THANG (Frabensha,/MCA,/Frank
Nitty,/Velie,/Ness, Nitty & Capone, /Warner
Bros.,/Geffen,/Edie Brickell, ASCAP) WBM

ME & MRS_JONES (Warner-Tamerlane, BMI) WBM
MR. WENDAL (EMI Blackwood, BMI/Arrested
Development, BMI) WBM

MURDER SHE WROTE (Isiand, BMI/ixat, BMI) HL
MUSCLE GRIP (Sony Songs, BMI/Zomba, ASCAP/Aunt
Hilda, ASCAP/Songs Of PolyGram,/Ixat, BMI)CPP
NEVER BEFORE (Vangerrod, ASCAP)

NEVER DO YOU WRONG (MCA,/Geffen ASCAP/Music
Corp. Of America,/Geffen Again,/Duboc,
BMI/Rodsongs,/Almo, ASCAP)CPP

NO RHYME, NO REASON (Mycenae, ASCAP)

NUTHIN' BUT A G THANG (Ain't Nuthin’ Goin’ On But
Fu-ckin’, ASCAP)

ONE MORE CHANCE (EM!, ASCAP/Maxi, PRS)
PHOTOGRAPH OF MARY (EMI Aprit, ASCAP/November
Nights, ASCAP)

QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP
REBIRTH OF SLICK (Wide Grooves,/Gliro, BMI)
RELEASE ME (Coffey, Nettlesbey, BMI)

REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness,
Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM
RUMP SHAKER (EMI April,/D. Wynn,/Zomba,/Abdur
Rahman,/MCA,ASCAP) WBM/CPP

SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM
SEND FOR ME (Lijersrika, BMI/Mercy Kersey,
BMi/Irving, BMI)

SHOOP SHOOP (Norcal Atianta, BMI)

95

10

74

a5

69

SISTA SISTA (Funky Network, ASCAP/Wave Bye Bye,
ASCAP/Out Time, ASCAP)

S0 ALONE (Trycep,/Ramal,/Willesden, BMI)CPP
SWEET ON U (New Perspective, ASCAP)

SWEET THING (MCA, ASCAP) HL

TAP THE BOTTLE (Disco Breaks From The
Motheriand, ASCAP)

TELLIN' ME STORIES (Big Herb's, BMI/Down Low,
BMi/Davone Ravone Lee, BMI)

THE THINGS THAT WE ALL DO FOR LOVE (Virgin,
ASCAP)

THROW YA GUNZ (Harris Onyx, ASCAP/111 Posse,
ASCAP/IMJ, ASCAP)

TIME 4 SUM AKSION (Funky Noble, ASCAP/MCA,
ASCAP/Cypress Hill, ASCAP/Saja, BMI/Troutman,
BMI/BMG, BMI)

TYPICAL REASONS (EMI Blackwood, BMI/Flow Tech,
BMI/Music Corp. Of America, BMI/Second Generation
Rooney Tunes, BMI)

WELCOME TO MY LOVE (Aural Elixir, ASCAP/Rosalie,
ASCAP/Mycenae, ASCAP/Feel The Beat, BMI/Stone
Diamond, BMI) CPP

WHO GOT THE PROPS (Target Practice,
ASCAP/Misam, ASCAP)

A WHOLE NEW WORLD (ALADDIN'S THEME)
(Wonderland, BMI/Walt Disney, ASCAP) HL

WHO'S THE MAN? (EMI April,/Across 110th Street,/E-
1-Duz-It, ASCAP/Tony Dofat, BMI) WBM

YOU'RE THE LOVE OF MY LIFE (Sweetman,
BMI/Careers-BMG, BMI/Next Piateau, ASCAP)
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a COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
BI | I m rd ® AND PROVIDED BY  SoundScan
FOR WEEK ENDING MARCH 13, 1993 ™ IIIII"
50 [ 44 | 43 | 31 | HOUSE OF PAIN @ ToMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16
z =z
xlox|e 3 = . g @ 52 | 61 | 33 | MARIAH CAREY A COLUMBIA 52758 (7.98 EQ/9.98) MTV UNPLUGGED EP 16
Iz % B i § 3 % ‘L\ARB:LIET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)T'TLE § § @ 0.7 ER_VANESSAWILLIAMS A WING 843522/ ERGURY (10 98 €15 98) LE{COMEORTIZONE L
*%x%x NO.1 % % % @ n | — 2 B-LEGIT THE SAVAGE SIC WID IT 712" (9.98/15.98) TRYIN' TO GET A BUCK 53

@ 69 o 2 NAUGHTY BY NATURE ToMMY BOY 1069+ (9.98/14.98) e vt 19 NAUGHTY 11! 1 61 58 20 RACHELLE FERRELL MANHATTAN 93769*/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
2 1 1 1 DR. DRE DEATH ROW/ANTERSCOPE 57128/PRIORITY (10.98/15.98) THE CHRONIC 1 55 49 4 15 | KOOL G RAP & D.J. POLO COLD CHILLIN' 5001* (10.98/16.98) LIVE AND LET DIE 18
3 9 3 o I — LOSE CONTROL 2 56 | 55 | 50 | 17 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DABILLS | 50
4 3 7 15 | SOUNDTRACK A 7 ARISTA 18599° (10.98/15.98) THE BODYGUARD 1 @ 62 | 54 14 | STEPHANIE MILLS MCA 10690 (10.98/15.98) SOMETHING REAL | 22
5 4 — 2 2PAC INTERSCOPE 92209*/AG (9.98/15.98) STRICTLY 4 MY NL.G.G.A.Z..... 4 58 | 56 | 49 | 32 | LORENZO APHAINTERNATIONAL 781000+/PLG (9.98 EQ/13.98) LORENZO | 24
8 6 4 15 KENNY G A ° ARISTA 18646+ (10.98/15.98) BREATHLESS 2 59 54 4 16 PATT! LABELLE MCA 10691+ (10.98/15.98) PATTI LABELLE LIVE! 18

@ 10| 6] ® ‘c‘ﬁpsgﬂsﬂz)x32%%%8?9%5%9‘8)2 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF 3 67 | 48 | 22 | COMPTON'S MOST WANTED ORPHEUS 52984 /EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY | 20
8 5 5 ) EEIr(\I;DAUBLbEA PGII-AAl'ftlEE{EKTRA — 'REACHIN’ (A NEW REFUTATION OF TIME AND SPACE) 5 61 57 56 45 SPICE 1 TRIAD 41481*/JIVE (9.98/13.98) SPICE 1 14
9 7 6 10 | SHAIA GASOLINE ALLEY 10762/MCA (9.98/15.98) IF | EVER FALL IN LOVE 3 62 | 64 | 68 4 MICHAEL COOPER REPRISE 26686*/WARNER BROS. (9.98/15.98) GET CLOSER 62
10 8 7 17 | SADE A EPic 53178° (10.98 EQ15.98) LOVE DELUXE 2 63 | 51 55 | 36 | N2DEEP PROFILE 1427+ (9.98/14.98) BACK TO THE HOTEL 29

@ m n 18 o Moo =TSO U 1 73 64 24 MIKI HOWARD GIANT/REPRISE 24452*/WARNER 8ROS. (9.98/15.98) FEMME FATALE 7
12 | 9 | 8 | 31 | MARYJ. BLIGE A2 UPTOWN 10681 MCA (9.98/15.98) WHATS THE 4117 | 1 S50 = ) 5 ISl JODECHA™In SN OIS ENola8iT 3 56) OEER 7 Lo
13 12 12 64 | MICHAEL JACKSON A 5 EPIC 45400 (10 98 EQ/15.98) DANGEROUS 1 86 o 6 7| R O (A 7 e ) = i

8 | — 7 = e A E———————— PASSION " 67 53 59 75 | CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
= 5 T el icE CUBE . cmonivi 57185 1o Ba 60 T I 68 72 80 34 | BRIAN MCKNIGHT MERCURY 848605* (9.98 EQ/13.98) BRIAN MCKNIGHT 20
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Bibsen 1993 1
RECORD f you service record retailers or sell them your products - this is the directory
RETA'UNG for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-

D‘RECTORY A date listing of full line record stores - featuring major chains and independents.
§

MUSIC/ VIDEQ DEALERS
AND CHAIN o o B g :
HEADQUARTERS ‘ plus updates on over 60% of prior listings. With so many changes in the market-

This all-important 3rd edition is a must - containing hundreds of new listings

place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-223-7524 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special vates!
BDRD0106
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Pharcyde, Da Youngstas Liven Up N.Y. Gig

LIVE SQUAD: New York Live, the
monthly showcase series at The City
nightelub in Manhattan, has become
one of the hangouts in the front line
of this town’s hip-hop/R&B industry.
When not devoted to performances, it
rocks to anthems like “Nuthin’ But A
‘G’ Thang,” ragga-funk fusions, and
new-jack swing. On Feb. 23, the WEA
labels lent several of their artists to
the series. Kam, who fuses socio-po-
litical observations with zingy
funk’n’soul on his debut album, “Neva
Again,” held his own there despite not
being widely known to New Yorkers.
But it was the Pharcyde and Da
Youngstas who stood out.

When the Pharcyde stormed the
stage, the group looked absolutely
happy to be there—that was fresh!
And Da Youngstas arrived with

Billboards

.
&
i

m
RAP
Column .

by Havelock Nelson

shaved heads, tenement walks, rug-
ged rhymes, and other allusions to
hardboy attitude. These teenage
(ages 14 to 16) brothers in skin as well
as in blood have quite a buzz going for
their second album, “The Aftermath,”
which is scheduled to ship April 20. It
was produced by DJ Premier, Mar-
ley Marl, Pete Rock, Beatnuts,
Treach & Kaygee (from Naughty By
Nature), and Qu’ran, of the group.
First single “Crewz Pop” (one of the

FOR WEEK ENDING MARCH 13, 1993

" R s- I

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

g AND ONE-STOP SALES REPORTS.
P 3 B - s
2|2l 28]| ¢ TITLE ARTIST
E |§I <_(: |§I o g z E) LABEL & NUMBER/DISTRIBUTING LABEL
* xx NO. 1T * %
D) 2 P 5 | NUTHIN' BUT A "G* THANG @ DR. DRE
{C) (M) {T} DEATH ROW/INTERSCOPE 53819/PRIORITY 1 week at No. 1
9 1 1 | 13 | INFORMER ® SNOW
(C) (M) (T) EASTWEST 98471
3| 1 9 § | THROW YOUR GUNZ @ ONYX
(M} (T) RAL/CHAOS 74766*/COLUMBIA
@] 4 8 5 | HIP HOP HOORAY @ NAUGHTY BY NATURE
{M) (T} {(X) TOMMY BOY 554*
5 3 5 9 | WHO'S THE MAN? @ HEAVY D. & THE BOYZ
(C) (M) (T} {X) UPTOWN 54543/MCA
6 5 3 | 13 | REBIRTH OF SLICK (COOL LIKE DAT) & DIGABLE PLANETS
(C) (M) (T) PENDULUM 64674/ELEKTRA
7 9 | 11 | g | FREEDOM GOT AN A.K. @ DA LENCH MOB
(M) (T) EASTWEST 96090*/AG
8 11 14 3 YABADABADOO & CHUBB ROCK
(M) (T) SELECT 66349*/ELEKTRA
(9| 14 | 18 | 4 | TIMEASUM AKSION @ REDMAN
(M} (T} RAL/CHAOS 74794*/COLUMBIA
0] 12| 17| 4 | MURDER SHE WROTE @ CHAKA DEMUS & PLIERS

(C) {T) MANGO 530 131/ISLAND

1 3 4 9 MR, WENDAL

(C) (D) (T) CHRYSALIS 24810/ERG

¢ ARRESTED DEVELOPMENT

EVERYTHING’S GONNA BE ALRIGHT
(©) (M) (T) {X) UPTOWN 54523/MCA

¢ FATHER M.C.

CHECK IT OUT

13 15 15 6 {C) (T) ELEXTRA 64671

@ GRAND PUBA

7 | 20 | 5 | GETTHE POINT ¢ CEB.
(C) (M) (T) RUFFHOUSE 74884/COLUMBIA
1® IT'S A SHAME ® KRIS KROSS

(M) (T) RUFFHOUSE 74836*/COLUMBIA

V.S.0.P @ ABOVE THE LAW
16 19 & 3 (M) RUTHLESS 40601 */REPRISE
GANGSTA BITCH @ APACHE
1 13 12 10 {M) (T) (X) TOMMY BOY 541+
) GOT A MAN @ POSITIVE K
18 16 13 7 (C) (T) ISLAND 864 305/PLG
97 | 27 | 3 | FUNKY LEMONADE @ CHI-ALI
{C) (T) VIOLATOR 1137/RELATIVITY
30 | — | 2 [ FUNKYCHILD @ LORDS OF THE UNDERGROUND
(M) (T} PENDULUM 66330*/ELEKTRA
CROOKED OFFICER @ GETO BOYS
@ NEW ’ 1 {C) (T) RAP-A-LOT 53818
@D| 2 | 8 | 3 | FLIPDASCRIPT @ DAKING &1
{C) (M) (T) {X) ROWDY 5002/ARISTA
(@3)| 2% | — | 2 | BREAKER1/9 ® COMMON SENSE
(C) (T) RELATIVITY 1139
29 | — | 2 | GETTINITON © SHAWNIE RANKS
(C) {T) ATLANTIC 87399
2% 10 7 10 TAP THE BOTTLE @ YOUNG BLACK TEENAGERS
(C) (M) (1) SOUL 54535/MCA
NEWD | 1 | SALLYGOTAONE.. @ DIAMOND/PSYCHOTIC NEUROTICS
(C) {T) CHEMISTRY 864 850/MERCURY
BORN 2 B.R.E.E.D. @ MONIE LOVE
@ NEW ’ 1 (C) (M) {T) WARNER BROS. 018691
RAKIN’ IN THE DOUGH @ ZHIGGE
2 23 24 3 (C) (T) POLYDOR 861 011*/PLG
DITTY ® @ PAPERBOY
2 20 2 8 (C) (M) (T) (X} NEXT PLATEAU/FFRR 350 012
30 | 25 | — | 2 | TYPEWRITER @ LOUIE RANKIN

(C) (T) {X) MESA/BLUEMOON 74433

() Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. {D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.

two Naughty cuts), shipped to radio
March 5 and hits retail racks Thurs-
day (11).

But back to the show. Much of the
crowd at The City came to see the re-
turn of beatnik-style B-boys the Jun-
gle Brothers, whose first album in
more than two years ships June 8.
The JBs had typified Afrocentric rap
with fresh ideas, and although their
new tracks sounded cool at the gig,
their raps came off as dated. A listen
to their advance cassette, though,
showed otherwise. Afrika Baby
Bambaataa and Mike G. are still ir-
resistible, irrepresible, and most
down.

AND NOW, A SHORT LIST of
some things I've been entertaining
myself with lately:

1. Beatnuts, “Intoxicated Demons”
(Relativity). Lyrically and sonically,
Beatnuts got a lot goin’ on. They ap-
ply confidence, playfulness, and con-
sistency to the tracks on this EP,
which arrives April 20. It operates on
the vibe-flow principle, mating lithe
jazz with heavy beats sure to move
feet and snap necks. The group’s face-
front debut single, “Reign Of The
Tech,” ships March 23.

2. Capital Tax, “The Swoll Package”
(Primate/MCA). On the evidence of
this intricately layered debut album,
which drops late next month, these
Oakland, Calif., homeboys—their
sound belies their place of resi-
dence—are an act to watch. In the
set’s lead cut, “Mista Wonka,” rough-
voiced TMD conversates to a limp
schlong (“Mista Wonka please do me
a favor ... so I can serve a girl just
like a waiter”) as typically fly funk
with jazzy overtones boom-booms by.
My man’s imagination stretches fur-
ther than a groove and a climax,
though. For instance, “Givin’ It Back”
takes up community responsibility
and first single “I Can’t Believe It,”
out this week, details the goings-on
(prostitution, drug abuse, alcoholism)
in a dysfunctional family.

3. Art Of Origin, “Unration-Al" (Il
Def American). This crew ascribes to
some dark spiritual philosophy I'm
not too sure about. What I do know
is that the group spews furiously and
unleashes some brutal flava on this
densely constructed single that rocks.

RAP WRAP: Ras Baraka and Ke-
(Continued on puge 43)

RHYTHM & BLUES

(Continued from page 35)

tary of LaFace Records, “Now your
[production] price has doubled! “I'm
not interested in producing any but my
own artists now,” said Reid, adding
that next up on LaFace are albums by
Braxton (“we had to rush to put the al-
bum together after she hit with the Ba-
byface duet, and then we had to push
her back to finish Babyface's project”),
and 14-year-old vocalist Usher Ray-
mond in the second quarter ... Dis-
playing an untapped talent, Skip
“D.J.” Miller, senior VP of black mu-
sic for RCA, was in the booth at Tatou
pumping out "70s hits for the crowd,
including beaming RCA president Joe
Galante.

TERRI ROSSI’S

VTN
SLLIION

NOW THAT ALL the facts are in, “19 Naughty II1” by Naughty By Nature
(Tommy Boy) leaps to the No. 1 position on the Top R&B Albums chart. Last
week, it eased onto the chart at No. 69 from sales to the public prior to the
official street date. On The Billboard 200, Naughty scored higher than all-time
pop favorites Van Halen and Duran Duran.

HOTLAN TA IS TURNING OUT to be an appropriate nickname for one of
the South’s favorite cities. Bobby Brown, L.A. Reid, and Babyface have set
a standard for artists who become successful entrepreneurs. Keith Sweat’s
new label, Keia, which is also based in Atlanta, has spawned a No. 1 hit. Sales
and airplay combined increased 70% to catapult “Freak Me” by Silk up from
No. 8. The album, “Lose Control,” slides slightly, but airplay on the title cut
shows an increase of 67% on the R&B Radio Monitor. Joe Morrow, VP of
urban marketing/promotion for Elektra Records: This one’s for you!

MESSAGES IN THE MUSIC: “So Alone” by Men At Large (EastWest)
is now a top 10 single in its 16th week. It took a while to develop solid radio
play, in part because its message is about the passing of group member David
Tolliver’s mother. Writers Gerald Levert and Edwin “Tony” Nicholas
crafted a poignant and touching song. It has crossed to the Hot 100. Another
EastWest record with a real-life slant is “Telling Me Stories” by Big Bub.
Big Bub is trying to get his girlfriend off drugs and she keeps telling him all
manner of stories about why she won’t get help. Rick Nuhn, national director
of promotion/West Coast operations manager, states, “It takes a long time for
people to accept these kinds of messages in contemporary music, because they
are so emotionally loaded. But once the audience truly listens, they react the
way the writers and the performers of these songs intended.,”

1

THE FLOOR” by Johnny Gill (Motown) is scheduled for release during
the first week of May. However, KMJQ Houston played the single during the
weekend of Feb. 29-March 1. Ron Atkins, PD of KMJQ, was on the air and
introduced Gill’s song as a test. He told listeners Houston is one of Gill’s favor-
ite cities and that KMJQ is his favorite station, that Gill wanted KMJQ's listen
ers to test it for him, and that the record would not be out for a couple of
months. Atkins said he would let Gill know how the record tested. “I don't
want to hurt anybody, and that’s why I took it off the air after the request
came from Motown,” says Atkins. “For one, there’s no product in the market,
and Motown will have a marketing plan to go along with the release as they
always do, and we don’t want to screw that up . . . Radio needs to be fun again,
and sometimes you need to do things that are spontaneous.” Atkins reports
the results were 95% positive.

NARM has long been viewed by black independent record store owners as
an organization that caters only to chains with hundreds of outlets. But now
more black owners attend NARM’s annual meeting and benefit from the pres-
entations and interaction with its members. Most of this year’s black indie
owners have successful stores, some of them with multiple outlets, and most
are now computerized. We hope many of NARM'’s newest participants will find
good information and improved retailing methods, which will allow NARM to
represent all music retailers.

—— e
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2| || TITLE 2 Z; u | TITLE
= | 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) = [ 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
1 (20| 2 | LOVE ME OR LEAVE ME ALONE 14 | 24 | 2 | SUNNY WEATHER LOVER

BRAND NUBIAN (ELEKTRA) DIONNE WARWICK (ARISTA)
214 |5 | THERE FROM THE START 15| — | 1 | DOWN WITH THE KING
LADEEZ 1ST (RCA) RUN-DM.C. (PROFILE)
3 110| 3 | SOMETHING ON THE INSIDE 16 | 17 | 7 | RAKIN' IN THE DOUGH
VANESSA BELL ARMSTRONG (JIVE) ZHIGGE (POLYDOR/PLG)
41142 CLOSE 17 | 16 | 4 | RAINY DAYS AND MONDAYS
DINA CARROLL (A&M) BENET (EMI/ERG)
5|7 |4 |LOVEIS 18 | 23 | 2 | PLASTIC
V. WILLIAMS/B. MCKNIGHT (GIANT) P.M. DAWN (GEE STREET/ISLAND/PLG)
6 |—|1 | LoTs oF LoviN 19|—11 | BREAKER 1/9
PETE ROCK & C.L. SMOOTH (ELEKTRA) COMMON SENSE (RELATIVITY)
7 | 8| 3 | CANT GET ANY HARDER 20| — | 2 | GIVEIT UP
JAMES BROWN (SCOTTI BROS.) TROOP (ATLANTIC)
8 (19| 2 | coLp DiGGIN' GIRLS 2a|—|1]Aworm
MC NAS-D & DJ FRED (PANDISC) ARTZ & KRAFTZ (COLUMBIA)
9 |12 | 6 | SALLY GOT A ONE TRACK MIND 2|—| 1 | HOW I'M COMIN'
DIAMOND & THE NEUROTICS (CHEMISTRY) L.L. COOL J (DEF JAM/COLUMBIA)
10— 1 | WITH YOU 23115 | 6 | SWEAT MY DAZZY DUKES
AZ-1 (SCOTTI BROS.) THE REPO CREW (PANDISC)
11 | 18 | 14 | GIMME WHAT YOU GOT! 24| —| 1 | V GET WRECKED
FM (AVENUE) TIM DOG (COLUMBIA)
12 |11 | 6 | THIS ONE'S FOR YOU 25|13 | 7 | IF 1 WERE YOU
JOE PUBLIC (COLUMBIA) WAILING SOULS (CHAQS/COLUMBIA)
13|— |1 [ WRECKX SHOP Bubbling Under lists the top 25 singles under No. 100
WRECKXNEEFECTIMER) which have not yet charted.
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Grammy Glitter: Glapton, Other
Winners Gaught In Trumph

LOS ANGELES—Eric Clapton swept the 35th annual Grammy Awards,
taking six honors at the ceremony, held Feb. 24 at the Shrine Auditori-
um here. The other big winner was “Beauty And The Beast,” with five
awards. The ceremony was highlighted by performances by Clapton, Pe-
ter Gabriel, Arturo Sandoval & the GRP All-Stars, the L.A. Master Cho-
rale, a duet by Tony Bennett and Natalie Cole, and a team-up of the Red
Hot Chili Peppers with George Clinton & the P-Funk All-Stars. (Photos:
Glenn Waggner/BPI)

“This puts to rest another rumor ... Me and Janet are two
difterent people,” quipped Michael Jackson, who was
honored with a Grammy Legend Award.

In an emotional acceptance, Eric Clapton thanked his
young son, who died in an accident two years ago and for
whom Clapton wrote “Tears In keaven” as a tribute.

Arrested Development celebrated being named best new artist. The tand’s
“Tennessee” was also named best rap performance by a duo or group.

Asice from taking the R&B group vocal award, “End Of
The Road” was also named best R&B song. Shown
accepting the award, from left, are songwriters Daryl
Simmons, Babyface, and L.A. Reid.

Pater Gabriel accepted the Grammy for best shortform
music video for “Digging In The Dirt.”

The Red Hot Chili Peppers joked around after winning the best hard-rock
performance Grammy for “Give It Away.”

Daniel Lanois, shown here, was named nonclassical

producer of the year with his partner, Brian Eno. In a tie,
The Grammy for best female rock performance went to ) the same award was given to the team of L.A. Reid and
Melissa Etheridge’s “Ain’t it Heavy.” Boyz Il Men won R&B group vocal of the year for “End Of The Road.” Babyface.
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Bowie Jumps Into Action; Boy Krazy Flexes Muscle

TURNTABLE TREATS: After stir-
ring up a bit of commotion several
weeks ago with the cryptically titled
“Pallas Athena,” David Bowie twirls
onto the dancefloor using his own name
on “Jump They Say” (Savage), an
equally slammin’ co-production with
occasional Chic-ster Nile Rodgers.

The original version of the song is a
beefy chunk o’ funk, with snaky guitars
weaving around a thick bass line and
Bowie’s assertive, guru-like vocals.
Jae-E, Leftfield, and Meat Beat Man-
ifesto tweak and pull at the arrange-
ment, taking it in several interesting
directions. DJs likely will favor Left-
field’s rapid, trance/NRG rendering,
while Jae-E’s mix has alternative/hip-
hop possibilities.

This first peek into the “Black Tie
White Noise” album also has another
Meat Beat mix of “Pallas Athena.”
Overall, a solid package from an artist
who clearly has not lost his sense of
musical adventure.

Wall Of Sound (aka Mood 11 Swing
producers Lem Springsteen and Jon
Ciafone) follow last year’s smokin’
“Penetration” with the more song-ori-
ented “Critical (If You Only Knew)”
(EightBall, New York). This time, the
duo builds a plush R&B-flavored house
tune around Gerald Lathan’s urgent
baritone belting. The groove is rugged
enough to pass muster with the most
discerning underground DJ, and yet it
is more easily accessible to a broader
audience than the act’s past efforts. We
hear the major-label folks have begun
to line up behind this one with pen in
hand. A wise idea; we detect the germ
of a viable act worth developing here.

We're pleased the ever-active Epic
dance department has chosen to launch
its third compilation album, “Are You
Ready To Dance?,” with “Sweet Lull-
aby” by Deep Forest. Import hounds
will remember this delightful world-
beat/club gem from last year, when
Jam El Mar’s original production
snuck onto underground sets. A nice
range of remixes ensures across-the-
board U.S. play, starting with an entic-
ing house-spiced “Round The World”
mix from Pete Arden (who also pro-
duces and mixes under the name
Edgewise), and including Tony Gar-
cia’s trance-vibed “Q-Bass” dub and
two invigorating tribal versions by the
increasingly popular DJ Digit & DJ
EFX.

By the way, “Are You Ready To
Dance?” has several other tasty jams.
Among them are David Morales’
smokin’ mix of “Feels So High” by
Des’ree, “I'm Rushing” by Bump, and
“Blackout” by Apollo 440.

On the instrumental tip, Scan
swings hard with a fun self-titled cut on
Jungle Sounds in New York. The meat
of this bright tribal-house jam is in
samples from Konk’s “Love Attack”
and a flute solo by Paul Shapiro
(whose fluid tones fueled Frankie
Knuckles’ No. 1 hit, ‘“The Whistle
Song”). Will deservedly benefit from
clubland’s ongoing fascination with tra-
ditional African rhythms.

Images of Ultra Nate are bound to
crowd your brain two minutes into
“Love Can’t Wait,” by Subterranean
Mascots (E-SA, Miami), a spare, deep-

by Larry Flick

houser with spiraling keyboards and an
unidentified female vocal that will
haunt you with its yearning quality. By
the fourth mix, this hypnotic track will
have whisked you away on a romantic
disco journey that you will want to take
over and over again. A buried treasure
that must be found.

Oddly named diva Skee W. (her real
moniker is Michelle Weeks), who
grabbed our attention in 1992 with
“Burn,” is back with nifty double-A-
side single, “Hey” b/w “Get That Down
Pat” (Dance Baby!, New York). Her
voice is maturing at a nice pace, show-
ing flashes of R&B prowess in addition
to standard hit-the-roof screaming.
Partner Dean Landew gives the
singer plenty of room to play by keep-
ing the song structure loose and the
bass line firm. Either track is a house
DJ’s delight. Go for at least one of 'em.

Toronto-headquartered Contra-
band Records takes its maiden voyage

o Danee
Bredkouls
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

into garage waters with the impressive
“Illegal EP,” a five-cut set that de-
pends heavily on muscular grooves and
imaginative female vocal loops. Al-
though the creators momentarily re-
main a mystery, we are fairly confident
this record will find an ardent following
in cities such as New York and Chi-
cago, where R&B-splashed jams reign
supreme. Drop the needle on “C’mon”
and “You Know That” first, and then
let your body wander.

It can't be easy to carve out a niche
as an artist in your own right when
you're first flirtation with the public
has been in the shadow of Madonna.
Lately, Donna DeLory has been work-

ing hard to parlay solid notices as one
of La M’s “Blond Ambition” backing
singers into solo success—with mixed
results. However, “Just A Dream,” the
second single from her self-titled MCA
debut, may be the break she’s waiting
for. DeLory is convincingly cast as an
pixie-ish pop/dance ingenue within a
bouncy, Cathy Dennis-like ditty, ably
remixed by Justin Strauss. It is a good
programming choice for both main-
stream sets and crossover radio. Just
one pitfall: The song was co-written
and co-produced by the “Erotic” one
herself. Oh well . ..

Glad to see the Wee-Papa Girls
back in circulation after a lengthy
break between releases. “We Are The
Girls” (Brothers, U.K.) is a joyful mix-
ture of dancehall, hip-hop, and house
ingredients. As always, the Girls spew
quick’n’clever rhymes that are offset
by a hand-clappin’, sing-along chorus.
Producers Colin Peter and Carl Ward
keep the beats rock-hard, laying mixes
that are ripe for radio, but will also fill
dancefloors. The act is no longer signed
to Jive in the States, and needs a nur-
turing home here. Any takers?

ALBUM TRACKS: It’s funny how
long it takes for some records to find
their way from clubs onto radio air-
waves. It's been nearly two years since
Boy Krazy was the darling of pop and
NRG circles with the wildly catchy
“That’s What Love Can Do,” and it is
just now climbing the Hot 100! Thanks
to Next Plateau, the British female
quartet is plying its wares in the U.S.
with a candy-sweet album of guilty
pleasures that “hip” folks would be
loathe to acknowledge (though we can
already hear them humming the melo-
dies behind locked doors).

Produced by Stock & Waterman,
the tunes swerve back and forth be-
tween kitschy girl-group chirping and
the PWL posse’s familiar disco stomp-
ing. NRG jocks will find infectious
romps like “Just Like A Dream,” “All
You Have To Do,” and “Different
Class” essential playlist adds. Giddy
good fun.

Some of Germany’s best techno and
trance acts get their due on “The Point
Of No Return,” a collection of singles
from Frankfurt’s ground-breaking
Harthouse label catalog. Forget melo-
dies and screaming divas, this is bare-
bones, machinelike stuff, intended only
for the most avid, hard-headed rave en-
thusiast. Far more interesting than
most techno compilations circulaing
right now, choice cuts include the dark
and spooky “Butch” by Futurhythm,
and the hypnotic, sound-effect-filled
“Quicksand” by Spicelab.

TID-BEATS: Contrary to rampant
rumors over the past few weeks, RCA
dance/crossover department head Mi-
chelle Santosuosso is not leaving the
label for the highly coveted music di-
rector’s gig at KMEL San Francisco.
Instead, she is beginning to test her
A&R chops on several upcoming label
releases. Among them are Take That’s
cover of the Tavares classic “It Only
Takes A Minute,” with remixes by
Tommy Musto, and Danny Tenag-
lia’s revamping of the Rappination &

Kym Mazelle single “Love Me The
Right Way” ... Speaking of remixes,
David Morales has added his special
touch to Michelle Ayers’ acclaimed
Emotive cut, “Respect.” This record is
even stronger now. Get on it ... Mark
Aug. 23-26 on your calendar as the con-

firmed dates for the third annual In-
ternational DJ Expo at the Universal
City Hilton & Towers in Los Angeles.
The confab will address various issues
facing mobile and club DJs. Call Testa
Communications in Port Washington,
N.Y., for more information.

A Jumpin’ Party. Ahmerst club siren Kiki, center, strikes a pose with Columbia
rap duo Kris Kross at a recent industry bash. The young men currently are in the
studio recording the follow-up to their megasuccessful debut, “Totally Krossed
Out.” Meanwhile, Kiki is stomping along the club circuit in support of her hip-hop-
spiced cover of the disco classic “More More More.”

LONDON—Underground sam-
pling act Shut Up & Dance has
been served with a High Court in-
junction, requiring it to cease
pressing and distributing records
containing samples.

Label heads Carl Hyman and
Philip Johnson (aka club DJs/pro-
ducers Smiley and P.J.) have been
named defendants in the action.

Ten publishers, including Ron-
dor, Virgin, Warner/Chappell,
EMI, and BMG, filed the writ in
London’s High Court in October
1992. The Music Publishers Assn.
subsidiary MCPS orchestrated ac-
tion against the label.

The publishers charge the label
has infringed copyrights by sam-
pling compositions by Euryth-
mics, Terence Trent D’Arby,
Prince, Kate Bush, and Suzanne
Vega, among others. The writ al-
leges that the samples were used
in numerous Shut Up & Dance re-
leases, including “Let’s Go
Crazy,” “Lambourghini,” “Fuck
The Legal Stations,” and “Derek
Went Mad.”

MCPS legal adviser Nick Koun-
oupias says the association did not
initially pursue action against the

Court Order Puts Stop
To Shut Up & Dance Cuts

label because Hyman and Johnson
allegedly said they would cooper-
ate with the publishers’ wishes.

“We spent a lot of time showing
them how to fill in the forms for
these samples,” says Kounoupias.

However, Hyman and Johnson
were later quoted in the trade
press as saying they would not
comply with MCPS’ requests.

At this point, no one has offered
a defense in behalf of the label or
Hyman and Johnson in the action,
and no one representing them was
present at a Feb. 11 court hearing.

Besides ordering them to stop
their activities, the court order
also provides for an enquiry into
how much the publishers are due
in damages. Shut Up & Dance was
also ordered to turn over all copies
of recordings with illegal samples
in their possession.

Neither Hyman nor Johnson
was available for comment by
press time.

Kounoupias says this action is
not part of an overall war on sam-
pling: “We have always said we
are not opposed to sampling, pro-
vided the samples are cleared and
paid for.” DOMINIC PRIDE
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(Continued from puge 40)

vin Powell are writer-poets with ties
to the hip-hop community. Powell (the
black-crit clique’s cool ghetto bastard)
gave props to Digable Planets in the
Feb. 18 issue of Rolling Stone and
wrote about Naughty By Nature in the
preview issue of Vibe last summer;
Baraka (son of writer Amiri and poet-
ess Amini) has contributed articles to
The Source. Harlem River Press just
published “In The Tradition: An An-
thology Of Young Black Writers,”
which Powell and Baraka edited. The
book costs 14 duckets and engages

with poetry and fiction that is erudite
and down . . . Director Marty Thomas
has lensed 4 clip for MC Ren’s brilliant
post-L.A.-uprising song “Mayday On
The Frontline,” which Solid Produc-
tions produced . . . After Rufthouse act
Cypress Hill spoke about marijuana
last vear, a trailerload of rappers took
heart. Weed got a lift in hip-hop cul-
ture’s pantheon of symbols, a fact not
missed by the editors of High Times.
The cover of the magazine’'s March
1993 issue shows Redman lighting a
blunt (a weed-filled cigar) and wearing

a red wool cap emblazoned with a
green cannibus leaf. Inside, there’s the
story of the blunt and features on pro-
marijuana performers Brand Nubian,
on Elektra, and Gang Starr, on Chrys-
alis ... N.Y. indie TVT Records, which
gives Modern English its voice and
also is home to Nine Inch Nails, is
launching a rap-musie arm, Blunt Re-
cordings. Its first signing, Shah Liv,
was last heard on the Sly & Robbie al-
bum *“Silent Assassin,” which also fea-
tured KRS-ONE and Queen Latifah.
Shah’s album is due next month.
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“What A Woman Wants,” is for White’s first single.

Another Country. New RCA artist Lari White takes a break during her video shoot
in Rome to visit with some of the local children who worked as extras. The video,

o M BY EDWARD MORRIS

NASHVILLE—The mushrooming
popularity of Fan Fair—which sold out
this year in early February—is a good
indication of country music’s robust
health. But the success has led to some
bruised feelings among veteran partic-
ipants as well.

Already complaints have surfaced
about the shortage of fan club hooths
for lesser-known acts who had been
accommodated before; and some re-
porters who were accredited to cover
earlier Fan Fairs have been denied
press credentials for the June 7-13 fes-
tival at the Tennessee State Fair-
grounds here.

Fan registration is cut off when it
reaches approximately 24,000. This
year’s fairgoers will pay $75 for 35

COUNTRY’S CLASSIEST CROONER: In spite of
the rough-and-tumble image so many of its male art-
ists have cultivated, country music has also been
graced by a fair number of “gentlemen” performers
down through the years. There was “Gentleman”’
Jim Reeves, of course, and Sonny James, “The South-
ern Gentleman,” and the always dapper and witty
Marty Robbins. But none of these radiated quite the

class and elegance of Eddie Arnold. From early in his

career through the mid-’50s, Arnold touted himself

(with some historical accuracy) as “The Tennessee

Plowboy.” But his rich,

mellow vocals and genius

with ballads put him in .

the same league as Bing

Crosby, Perry Como, NaShVIIIG

and the other great pop

singers of the day. By the N

’60s, Arnold was dressing m

in a tux, becoming a fix-

ture on network televi-

sion, and performing in ™

front of symphony or-

chestras—all the while

turning out an astound-

ing string of country hits. Estimates are that he had

sold a total of 70 million albums by the end of the '70s.
On March 2, RCA Records gave Arnold a party at

the Country Music Hall of Fame (where his name has

been enshrined since 1966). Its purpose was to cele-

brate his nearly 50 years with the label and to intro-

duce his latest album, “Last Of The Love Song Sing-

ers.” The two-CD—"“Then” and “Now”—set does not

convey the full sweep of Arnold’s career—after all,

there are only 27 songs to represent his 145 chart hits;

but it does contain most of his classic pieces, from

“Cattle Call” to “Make The World Go Away.” And it

is adorned by a lightly annotated booklet with lots of

show-biz pictures from the singer’s own collection. The

genteel hype of the title notwithstanding, Arnold is not

the last of the love song singers. He's just an im-

mensely important one. His songs evoke a distant and

sweeter time, when love songs were more of quest

than conquest.

MAKING THE ROUNDS: The renowned Wembley
Festival in England will be revived this year, after a
long hiatus, by promoters Ros Sice and Paul Hesketh

Gentlemen Prefer Ballads: Arnold Honored
Wembley Fest Returns; Music City Awards Set

by Edward Morris

of B-Sharp Productions in Derby. Formerly held on
Easter weekend, the new Wembley is set for Sept. 18.
Among the acts already signed to perform at the festi-
val are Emmylou Harris, Travis Tritt, Trisha Year-
wood, Little Texas, and Jim Lauderdale. Trisha
Walker International, of Nashville, is the event’s pro-
ducer and coordinator ... Hank Williams Jr. begins
his national tour April 2 in East Lansing, Mich. His
supporting artists on the tour are Aaron Tippin and
Lee Roy Parnell ... Pam Tillis joined Kenny G,
Dionne Warwick, Curtis Stigers, Peabo Bryson, and
Babyface in singing the
classic “Lean On Me” at

Arista  Records’ pre-
Grammy party in Los
Angeles . .. Steve War-

iner says he’s glad to be
back in the hills of Tenn-
essee following a couple
of harrowing experiences
in New York. The Arista
artist was shooting an al-
bum cover nearby the
World Trade Center
when someone bombed it.
The next day, he and his wife were forced to flee Penn
Station because of a bomb threat.

Rounder Records reports that Alison Krauss’ re-
cent Grammy-winning album, “Every Time You Say
Goodbye,” was its bestseller for 1992, with more than
100,000 units shipped . .. South Plains College, in Le-
velland, Texas, will dedicate its Red Stewart Produc-
tion Studio Monday (8). It is named in honor of the co-
writer of “Tennessee Waltz,” who has recently per-
formed and recorded at the college . . . Two songs from
Robert Earl Keen’s new Sugar Hill album, “A Bigger
Piece Of Sky,” are set for the soundtrack of the new
Peter Bogdanovich movie “The Thing Called Love”
... Joe Diffie gave laidoff workers free admission to
his recent concert in Wichita, Kan., a city hard hit by
Jjob cutbacks at Boeing ... The country-music musical
“Pump Boys And Dinettes” will begin an extented run
in Branson, Mo., March 31.

MARK YOUR CALENDAR: The Music City News
Country Songwriters Awards will be broadcast live at
9 p.m. ET Tuesday (9) on The Nashville Network.

(Continued on mext puge)

hours of concerts by top country art-
ists, plus admission to on-site exhibit
halls, one ticket each to the Opryland
USA theme park, the Country Music
Hall Of Fame, and Ryman Auditorium,
and two meals.

Teresa George, public information
director for the Country Music Assn.,
which co-sponsors the event with the
Grand Ole Opry, says that more people
are wanting access. “I know that there
are a lot of new artists who are having
success on radio and in record sales
now applying for booths who never ap-
plied before.”

The CMA has already sent letters of
rejection to several applicants for
booths, explaining that, in addition to
having to deal with more suitors, it is
cutting out 50 booth spaces this year to
relieve overcrowding.

“I've heard from a lot of the lesser-
known artists—some who’ve had a
booth for a long time—who have lost
them this year and have already re-
ceived their letters [of rejection],” says
Loudilla Johnson, a founder of the In-
ternational Fan Club Organization,
which acts as a clearing house for indi-
vidual fam clubs. “There’s a whole long
list of people who had been there be-
fore, some as long as six years.”

George says the press list for Fan

= Country Boom Fans Fair Flames
) But Event’s Growth Leads To Griping

Fair has also gotten unwieldy: “Last
year, we had over 600 press people—
that’s just the amount we credentialed.
And we are getting even more requests
this year than we did last. So we are
having to be more restrictive.”

She says CMA representatives will
meet with publicists “in a few weeks”
to get their advice on which reporters
to accredit.

John Edwards, who publishes the
50,000-circulation monthly Country
Sounds, says he has been denied a
booth and a press pass, even though he
had both last year. “I got no explana-
tion,” Edwards says, “other than ‘We
have too many already. We have to
take care of our local press first.”

Although the CMA has a tentative
schedule of when the label shows will
take place this year, George says the
acts who will perform on the shows
have not yet been selected. Tower Rec-
ords will again set up and operate an
on-site record and merchandise store
for the duration of the fair.

Johnson says Marty Stuart will
headline the annual IFCO Show, the
fair’s last major concert. Sharing the
bill are Great Plains, Neal McCoy, Rob
Croshy, Clinton Gregory, Ronna
Reeves, and Joy White. Others will be
added to the roster.

‘Nashville Record Review’ Switches To CD

NASHVILLE—Beginning with its
April 3-4 edition, “The Nashville Rec-
ord Review” will be serviced to client
stations on CD instead of vinyl. The
weekly countdown series is hosted by
entertainment reporters Lorianne
Crook and Charlie Chase, who also
host the nightly entertainment news
program “Crook & Chase” on The
Nashville Network.

“Record Review” plays and com-
ments on the 40 top country singles
each week in a four-hour program.

Each hour includes six minutes of
network advertising and six of local
spots. The program is cross-promo-
ted on The Nashville Network and
Country Music Television and is pro-
duced by TNNR, a service jointly
owned by Group W Satellite Commu-
nications and Gaylord Entertain-
ment.

Currently, “The Nashville Record
Review” is syndicated on 295 stations
in the U.S,, a gain of 91 outlets since
January 1991.

Cruising With CMT. The members of McBride & the Ride swing by to celebrate
the launch of Country Music Television’s “Saturday Nite Dance Ranch.” Taking
in the scene, from left, are Bob Baker, CMT’s director of operations; Terry
McBride; Billy Thomas; and Ray Herndon.
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Farm Aid VI Sets Location, Lineup

| GOUNTRY
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by Lynn Shults

MAKE IT THREE CONSECUTIVE WEEKS FOR “What Part Of No,”
by Lorrie Morgan, to rest atop Billboard’s Hot Country Singles & Tracks
chart. Morgan and Wynonna Judd are the only women to accomplish this feat
in the past two years. Wynonna did it twice with “I Saw The Light” and “No
I One Else On Earth.” Reba McEntire and Trisha Yearwood have each scored

No. 1s that held the position for two weeks during *91 and '92.

THE MOST ACTIVE SINGLE TRACK on this week’s chart is “You Say
You Will” (58-43), by Trisha Yearwood. Tracks also making major gains are
“Alibis” (41-28), by Tracy Lawrence; “She Don’t Know She’s Beautiful” (31-
21), by Sammy Kershaw; “Tonight I Climbed The Wall” (28-20), by Alan
Jackson; “Heartland” (8-2), by George Strait; “The Heart Won't Lie” (24-
17), by Reba McEntire & Vince Gill; “Hearts Are Gonna Roll” (35-27), by
Hal Ketchum; “Should've Been A Cowboy” (69-54), by Toby Keith; “Tender
Moment” (59-47), by Lee Roy Parnell; and “Alright Already” (64-53); by
Larry Stewart.

THREE ALBUMS debut on Top Country Albums. Top new entry is “Hard
Workin' Man” (3), by Brooks & Dunn, followed by “Slow Dancing With The
Moon” (10), by Dolly Parton, and Kentucky Headhunters’ “Rave On” (27).

ALBUMS SHOWING increases in sales activity are “Read Between The
Lines” (39-32), by Aaron Tippin; “I Still Believe In You” (9-8), by Vince Gill;
“Come On Come On” (7-7), by Mary-Chapin Carpenter; “It’s All About To
Change” (44-41), by Travis Tritt; and “Life’s A Dance” (24-23), by John Mi-
chael Montgomery.

WHAT DO ALL THESE NUMBERS REALLY MEAN? That is a valid
question for most of the registrants at this year’s Country Radio Seminar in
Nashville. Hi-tech evaluation is becoming more of a player as individuals seek
to gain not only a competitive edge but useful knowledge as well. Side arenas
to the seminar are the software and data junkies peddling their wares, and
the private meetings between radio consultants and their clients and labels
and their promotion staffs. If you get caught up in this environment, you start
feeling everything is moving at hyper-speed. The truth is, it almost is changing
that fast. In listening to Gary Donohue (Donohue Research & Marketing)
speak out about his latest data, several things became evident—particularly
when you factor in that I had just returned from the Grammys.

THE COUNTRY FORMAT IS AN ISLAND. It does not look for the pop
world to generate any products for its use. The country music industry is sol-
vent within its own boundaries. This is nothing new. What is new is all the
attention it is now getting due to its recent success. As the research of the
format becomes more sophisticated, we will see changes take place. Exactly
what these changes will be is not clear. What is clear is they will be generated
by people. The human element is the most important factor in the format’s
growth. The creative minds of both radio and the recording industry will be
the ones to ultimately determine the format’s fate. Those with laser-beam in-
tuition will absorb all the data but, in the end, they will go with what feels
best to them. Creativity is the key to the future of country music.

NASHVILLE—The Nashville Net-
work will televise live eight hours of
Farm Aid VI, which will be held
April 24 at Cyclone Stadium in
Ames, Iowa.

Performing at this year's benefit
to aid American family farmers are
Willie Nelson, John Mellencamp,
and Neil Young, who founded the
charity, Paul Simon, Travis Tritt,
Marty Stuart, Tammy Wynette,
Ricky Van Shelton, John Conlee,
Delbert MeClinton, El Dorado,
Alice In Chains, Soundgarden, the
Charlie Daniels Band, Don Was
with Ringo Starr, Levon Helm,
Bryan Adams, Jonell Mosser,
Dwight Yoakam, Jay Hawks, the Pi-
pefitters with Lou Diamond Phil-
lips, and the Highwaymen (Nelson,
Johnny Cash, Waylon Jennings, and
Kris Kristofferson).

Hosting the event will be Ro-
seanne and Tom Arnold, Yakoff

NASHVILLE SCENE

(Continued from preceding page)

Scheduled performers are Billy Ray
Cyrus, Brooks & Dunn, Lorrie Mor-
gan, Marty Stuart, Alan Jackson,
Vince Gill, Billy Dean, Ricky Van
Shelton, and Tammy Wynette, who
will lead a tribute to the late singer/
songwriter Roger Miller ... Lynyrd
Skynyrd, Travis Tritt, Charlie Dan-
iels, Confederate Railroad, and 38
Special will perform during the inau-
gural “Freebird Festival,” Saturday
(13) at the Naval Air Station in Jack-
sonville, Fla., to raise funds for the
Ronnie Van Zant Memorial Park ...
Opryland USA will stage an Easter
musical—“Easter In Song And
Story”—April 1-14 at the Grand Ole
Opry House ... The second annual
Crossroads Cross-Cultural Music Ex-
position will be held April 156-17 in
Memphis.

SIGNINGS: Randy Travis to Crea-
tive Artists Agency for exclusive repre-
sentation ... Exile to the Bobby Ro-
berts Co. for booking . . . Ian Moore to
Capricorn Records . . . The Gibsons to
SOA Records ... Darlene Austin to a
songwriting deal with Cimarron River
Songs.

Smirnoff, Phillips, and Williams &
Ree.

TNN, which has telecast every
Farm Aid benefit but one, will air
this year’s show from 4 p.m. to mid-
night, EST. Earlier editions of
Farm Aid were held in Champaign,
Ill., Austin, Texas, Lincoln, Neb.,

Indianapolis, and Irving, Texas.

Since its founding in 1985, Farm
Aid has made grants of more than
$10.5 million to more than 100 farm
groups, hotlines, churches, and serv-
ice organizations in 43 states.

Farm Aid’s offices are in Cam-
bridge, Mass.

Tin Path South Brings Out
Songwriting Contingency

NASHVILLE—Christopher Cross,
Hugh Prestwood, Wendy Waldman,
J.D. Souther, Townes Van Zandt, and
Rodney Crowell are among the more
than 60 top songwriters who will per-
form at the newly established Tin Pan
South festival March 8-14 here. The
event, which is open to the public, is
sponsored by the Nashville Songwrit-
ers Assn., International.

The first show will be held at 8 p.m.
Monday (8) at the Tennessee Per-
forming Arts Center. Cross, Wald-
man, Crowell, Souther, Karla Bonoff,
Even Stevens, Barrett Strong, Steve
Dorff, Dennis Morgan, and Richard
Leigh will perform. Tickets are $15
each and are available from Ticket-
master.

The showcases will move to Nash-
ville’s top clubs Tuesday (9) through
Thursday (11). Tickets for these per-
formances are $10 per night or $25
for all three nights.

Here is the lineup:

Tuesday: Diamond-N-The-Ruff: (6-
8 p.m.) Peter Rowan, Townes Van
Zandt, Robert Earl Keen; Bluebird
Cafe: (8:30 p.m.-midnight) Wendy
Waldman, Brad Parker, Ronnie Cox,
Jenny Yates, Jimmy Dale Gilmore,
Jim Photoglo; Douglas Corner Cafe:
((:30-midnight) John Kilzer, Jeff Fin-
lin, Barry Coffing, Raul Malo; 12th &
Porter: (9:30-finish) Keith Sykes,
Todd Snider, Marcus Hummon, and
Greg Barnhill.

Wednesday: Bluebird Cafe: (6-7:30
p.m.) Thom Schuyler, Fred Knobloch,
Craig Bickhardt, (7:30-9 p.m.) Gene
Pistilli, (9:30 p.m.-finish), Pat
McLaughlin, Scott Miller, Tony

Arata, Mark Germino, George
McCorkle, Malcolm Holeomb, Jimmy
Stewart; Douglas Corner Cafe: (6:30-
9 p.m.) Russell Smith, Kathy Louvin,
Mark Irwin, Bernie Nelson, (9:30
p.m.-finish) Gary Burr, Rob Crosby,
Marc Beeson, Angela Kaset, Rick
Bowles; 12th & Porter: (7-9:30 p.m.)
Hugh Prestwood, Keith Stegall,
Charlie Peacock, James Dean Hicks,
Randy Van Warmer, John Ims, (9:30-
finish) the Delevantes, Jeff Black;
Ace Of Clubs: (10 p.m.-finish) Gary
Nicholson, Sonny Landreth, Terry
Anderson.

Thursday: Douglas Corner Cafe:
(6-8 p.m.) Radio Free Nashville; Dia-
mond-N-The-Ruff: (6-8 p.m.) Tim Ni-
chols, Zack Turner, Richard Kane,
Casey Kelly, Josh Whitmore; 12th &
Porter: (7:30-9:30 p.m.) Stewart Har-
ris, Collin Wade Monk, Jeff Skorik;
Ace Of Clubs: (9:30-finish) Alex Har-
vey.

Organizers say additional songwrit-
ers will probably make “guest appear-
ances” during each of the showcases.

On Thursday, there will be a Tin
Pan South Spring Golf Classic held at
Hermitage Golf Course. Already
scheduled to play are Darrell Royal,
Keith Stegall, Allen Shamblin, Lewis
Anderson, and John Vezner.

The song festival concludes with
the annual NSAT Spring Symposium,
March 12-14 at Loews Vanderbilt
Plaza. On Saturday evening (13),
NSAI will hold its annual achieve-
ment dinner, during which the mem-
bership-voted top song, songwriter,
and songwriter/artist are announced.

EDWARD MORRIS

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

60 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/
Seven Angels. BMI/Madwomen, BMI)

28 ALIBIS (Sony Tree, BMI/Thanxamiflion, BMI) HL

12 ALL THESE YEARS (Beginner, ASCAP) WBM

53 ALRIGHT ALREADY (Colins Court, ASCAP/).B. Rudd.
BMI)

52 BEST MISTAKES | EVER MADE (Longitude, BMI/Mike
Curb, BM WBM

64 BIG HEART (Nocturnal Eclipse, BMi/Union County, BMI/
BrahmSongs & Careers-BMG, BMI/Young World, BMI)
H

L

37 BOOM! IT WAS OVER (EMI April, ASCAP/JKids, ASCAP/
EMI Blackwood, BMI/Okay Then, BMI} WBM

25 BORN TO LOVE YOU (BMG, ASCAP/ludy Judy Judy,
ASCAP/Sony Tree, BMI) HL

70 BROKEN HEARTLAND (Warner-Tamerlane, BMI/Top
Down, BMI/Sony Tunes, ASCAP}

55 CADILLAC RANCH (Great Cumbertand, BMI/Diamond
Struck, BMI) CPP

22 CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/
Post Oak, BMI/Edisto Sound, BMI) HL

58 THE CHANGE (Rancho Bogardo. ASCAP/Edge O’ Woods,
ASCAP/Kinetic Diamond, ASCAP/Rancho Bogardo.
ASCAP/WB, ASCAP)

13 CHEAP WHISKEY (Sony Tree, BMI/Paulding County,

67

—
~ e

27
17

45
41

56
59
32
61
63

BMI/Polygram, ASCAP/Amanda-Lin, ASCAP} HL

DRIVE SOUTH (Lillybilly, BMI/Bug, BMI) HL
EVERYTHING COMES DOWN TO MONEY AND LOVE
(MCA, ASCAP/Emerald River, ASCAP/Music Corp. Of
America, BMI) HL

HARD WAY TO MAKE AN EASY LIVIN' (Bellamy Bros.,
ASCAP/BMG, ASCAP)

HARD WORKIN' MAN (Sony Tree, BM!) HL
HEARTLAND (Warner-Tamerlane, ASCAP/Nocturnal
Eclipse, BMI/WB, ASCAP/John Bettis, ASCAP) WBM
HEARTS ARE GONNA ROLL (Foreshadow, BMI/Songs Of
PolyGram, BMI/Virgin Timber, BMI) HL

THE HEART WON'T LIE (Moonwindow, ASCAP/Donna
Weiss, BMI)

HIGH ON A MOUNTAIN TOP (Midstream, BMI)

HIGH ROLLIN' (Nocturnal Eclipse, BMI/Union County,
BMI/BrahmSongs & Careers-BMG, BMI) HL

HONKY TONKIN' FOOL (O-Tex, BMi}

HONKY TONK WALKIN' (Polygram Int'l, ASCAP/Mama
Effie's, ASCAP/Songs Of PolyGram, BMI/Tractor Tracks,
BMI) HL

I'D RATHER MISS YOU (Square West, ASCAP/Howlin’
Hits, ASCAP) CPP

IF | HAD A CHAETIN' HEART (PolyGram International
Tunes, SESAC/Songs Of PolyGram, BMI)

| LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/

Taste Auction, BMI)
30 IN A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/
Gary Burr, ASCAP/Sony Tree, BMI) HL
75 IN THE BLOOD (MCA, ASCAP/Little Big Town, BMI/
American Made, BMI/Alabama Band. ASCAP} HL/WBM
8 IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
August, ASCAP/Murrah, BMI) CPP
7 | WANT YOU BAD (AND THAT AIN'T GOOD) (Hartan
Howard, BMI/Tree, BMI) HL
72 | WILL STAND BY YOU {Famous, ASCAP/Bob Corbin,
ASCAP) CPP
68 JUST AS | AM (Sony Tree, BMI/Sony Cross Keys, ASCAP)
9 JUST ONE NIGHT (Songs Of PolyGram. BMI/Songs Of
McBride, BMI} HL
15 LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/
Beartooth, BMI/Don Schlitz, ASCAP/AImo, ASCAP)
WBM/CPP
35 LEAVIN'S BEEN A LONG TIME COMIN® (Shenandoah’s,
ASCAP/Ark, ASCAP/Judy Judy Judy. ASCAP/Four Of A
Kind, BMI) HL
36 LET GO OF THE STONE (Irving, BM!/Hardtoscratch.
BMI/WB. ASCAP/Two Sons, ASCAP) WBM/CPP
11 LET THAT PONY RUN {Sony Cross Keys, ASCAP) HL
38 LIKE A RIVER TO THE SEA (Steve Wariner, BMI/Irving,
BMI) CPP
57 LOOK AT YOU GIRL (Wyoming Brand. BMI)
33 LOOK HEART, NO HANDS (MCA, ASCAP) HL
65 LOOK WHO'S NEEDING WHO (Almarie, BMI/Milistone,
ASCAP)
42 MADE FOR LOVIN' YOU (Sony Tree. BMI) HL

24 MENDING FENCES (WB, ASCAP) WBM

29 MY BLUE ANGEL (Acuft-Rose, BMI/Sony Cross Keys,
ASCAP/BMG Songs, ASCAP/Mickey Hiter, ASCAP) HL/
cpPp

23 MY STRONGEST WEAKNESS (Kentucky Sweetheart,
BMI/Almo, ASCAP/Brio Blues, ASCAP) CPP

66 NOBODY LOVES YOU WHEN YOU'RE FREE (Maypop.
BMI/Wildcountry. BMI/Careers-BMG, BMI/Rita's Cloud
Nine, BMI) WBM/HL

18 NOBODY WINS (Polygram, ASCAP/St. Julien, ASCAP/
Mighty Nice, BMI) HL

39 NOW | PRAY FOR RAIN (Screen Gems-EMI, BMI/
Zomba, ASCAP) WBM/CPP

13 OL" COUNTRY (EMI April, ASCAP/K-Mark, ASCAP) WBM

3 ONCE UPON A LIFETIME (Zomba, ASCAP/Dixe Stars,
ASCAP) HL/CPP

S PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman,
BMI/Warner-Tamerlane. BMI) CLM/WBM

19 QUEEN OF MEMPHIS (Nocturnal Echpse. BMI/Union
County, BM\/Tillis, BMI)

49 ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz, BMI/
Posey, BMI}

34 ROMEO (Velvet Apple, BMI) CPP

21 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram,
ASCAP/Ranger Bob, ASCAP/Careers-BMG. BMI} HL

16 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram,
BMI/Sly Dog, BMI/HotDogGone, BMI) HL

54 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram,
BMI/Tokeco, BMI)

69 SOMEBODY LIKE THAT

(Stonebrook,  SESAC/

Meadowgreen, ASCAP)

51 SOMEONE TO GIVE MY LOVE TO (Polygram Int'l,
ASCAP) HL

26 STANDING KNEE DEEP IN A RIVER (DYING OF THRIST}

(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI) HL

74 STARTIN' OVER BLUES (Acuff-Rose, BMI) CPP

44 TAKE T BACK (Fever Pitch, BMI)

4] TENDER MOMENT (Polygram Intl. ASCAP/R-Bar-P.
ASCAP/De Burgo, ASCAP/New Songs. ASCAP/Mama
Guitar, ASCAP)

20 TONIGHT | CLIMBED THE WALL {Mattie Ruth, ASCAP/
Seventh Son. ASCAP) WBM

31 TOO BUSY BEING IN LOVE (Gary Morris. ASCAP/MCA,
ASCAP/Gary Burr, ASCAP) HL

11 T-R-0-U-B-L-E (Sony Tree, BMI) HL

50 TRUE CONFESSIONS (Songs Of PolyGram. BMI/Hank's
Cadillac, BMI) HL

6 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood,
BMI/Coburn, BMI) HL

40 WALKAWAY JOE (Warner-Tamertane, BMI/Warner-
Refuge, BMI/Patrick Joseph, BMI) WBM

43 WHAT A WOMAN WANTS (LaSongs, Ascap/Almo,
ASCAP/Taste Auction, BMI) CPP

1 WHAT PART OF NO (Zomba, ASCAP/D-Tex, BMI} CPP

10 WHEN MY SHIP COMES IN (Howlin’ Hits, ASCAP) CPP

46 WHY BABY WHY (Trio, BMI/Fort Knox, BMI) HL

43 YOU SAY YOU WILL (BMG, ASCAP/EMI April, ASCAP/

Ides Of March, ASCAP}
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
u BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
® &'I'n Acl(s A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING MARCH 13, 1993
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1 SCAIFE.J.CDTTON (B.R.CYRUS, T.SHEL TON,B.CANNON} (C) (v) MERCURY 864 778 N.LARKIN,H.SHEDD (T KEITH) (V) MERCURY 864 342
20 | 33 | 4 | THEHEART WON'T LIE # REBA MCENTIRE & VINCE GILL 55 | 50 | 47 | 19 | CADILLAC RANCH ® CHRIS LEDOUX
T BROWN,R.MCENTIRE (K.CARNES,D.T.WEISS) (V) MCA 54599 J.BOWEN,J.CRUTCHFIELD (C.WATERS,C JONES) (V) LIBERTY 56787
NOBODY WINS & RADNEY FOSTER HONKY TONKIN' FOOL @ DOUG SUPERNAW
2 26 8 S.FISHELL R.FOSTER (R.FOSTER K.RICHEY) (V) ARISTA 1-2512 5 5 4 R.LANDIS (A.BARKER) (V) BNA 62432
19 10 2 17 QUEEN OF MEMPHIS 4 CONFEDERATE RAILROAD 57 55 60 4 LOOK AT YOU GIRL & CHRIS LEDOUX
B.BECKETT (D.GIBSON,K.LOLVIN) (V) ATLANTC 87404 J.BOWEN.J.CRUTCHFIELD (L.ROSS) (V) LIBERTY 44915
TONIGHT | CLIMBED THE WALL @ ALAN JACKSON
8| 37 6 K.STEGALL,S.HENDRICKS (A.JACKSON) (V) ARISTA 1-2514 60 | 75 3 .S'..E‘OEG/S#QE‘ILGEE(S.BOGART,R.GILES) MICH%)I;E';Q/FIIEQE
@ 31 39 5 SHE DON’T KNOW SHE'S BEAUTIFUL & SAMMY KERSHAW 59 54 56 4 HONKY TONK WALKIN’ & THE KENTUCKY HEADHUNTERS
B.CANNON,N.WILSON (B.MCDILL.P.HARRISON) (C) (v) MERCURY 864 854 THE KENTUCKY HEADHUNTERS (THE KENTUCKY HEADHUNTERS) (©) (v) MERCURY 864 808
CAN | TRUST YOU WITH MY HEART @ TRAVIS TRITT
22 |16 | 7 | 15 | SorowN (TIRITT.SHARRIS (v) WARNER BROS. 18669 * x * HOT SHOT DEBUT * % %
NA AIN'T THAT LONELY YET DWIGHT YOAKAM
23 12 b 15 MaYRosv:/rNR (SE‘UGDE,?ATR!III)EAKNESS (C) (V) CURB 51’1\‘5?6’\/‘MCA NEW D 1 P.ANDERSON (KOSTAS,J.HOUSE) (V) WARNER BROS. 18590
MENDING FENCES @ RESTLESS HEART B
25 | 28 | 8 | | FORESTLESS HEART (A.BYRD.LROBINSON) MA(;)KR((E:A Osﬁllz NEW D 1 !:FH‘!)V‘;‘AARE (@_E&Eﬁ{m}t‘g@gT * RICKmBIEYRw\iL%QMECGﬁ
27 | 34 | 7 | BORNTOLOVE YOU A EVERYTHING COMES DOWN TO MONEY AND LOVE @ HANK WILLIAMS, JR.
@ D.COOK {M.COLLIE.D-COOK C.RAINS) DL 62 | B4 | 4 | 5 BECKETT..STROUD.HWILLIAMSJR. (D.LOGGINS.G.SCRIVENOR) (V) CURB/CAPRICORN 18614/ WARNER BROS.
* % * AIRPOWER * * NEWD | 1 | !LOVE THE WAY YOU LOVE ME @ JOHN MICHAEL MONTGOMERY
3 | 32 | 8 | STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) @ KATHY MATTEA D JOHNSON (V.SHAW.C CANNON) (© V) ATLANTIC 87371
B.MAHER (B.JONES,B.MCDILL.D.LEE) (V) MERCURY 864 810 64 61 58 18 BIG HEABT @ GIBSON/MILLER BAND
D.JOHNSON (D.GIBSON,B.MILLER,F.WELLER) (C) (V) EPIC 74739
* % * AIRPOWER * * %
LOOK WHO'S NEEDING WHO @ CLINTON GREGORY
@ 35 | 46 4 | HEARTS ARE GONNA ROLL HAL KETCHUM 67 | — | 2 | RPENNINGTON (© GREGORY.R LARDISON K GRANTT) (V) STEP ONE 457
A.REYNOLDS,J.ROONEY (H.KETCHUM,R.SCAIFE} CURB ALBUM CUT :
66 57 54 6 NOBODY LOVES YOU WHEN YOU'RE FREE @ THE REMINGTONS
* % * AIRPOWER * % % . . L.M.LEE (R.MAINEGRA,R.YANCEY,J GRIFFIN) | (V) BNA 62431
@ TRACY LAWRENCE HARD WAY TO MAKE AN EASY LIVIN' @ THE BELLAMY BROTHERS
41 51 4 ﬂ?l%hso (R.BOUDREAUX) ATLANTIC ALBUM CUT NEW D ! H.BELLAMY,D.BELLAMY (H.BELLAMY,D.BELLAMY,J. BELAND) (V) BELLAMY BROTHERS 9108/INTERSOUND
JUST AS | AM RICKY VAN SHELTON
MY BLUE ANGEL * % % AIRPOWER * * % ST DT NEW D 1 J.BUCKINGHAM (L.BOONE,P.NELSON) (V) COLUMBIA 74896
34 38 7 SOMEBODY LIKE THAT GLEN CAMPBELL
E£.GORDY,JR. (A.TIPPIN,K.WILLIAMS,P.DOUGLAS) (V) RCA 62430 69 66 | 71 8 TCRUTCHFIELD (L.BRYANT G.THURMAN) UEERTIAE MICTT
IN A WEEK OR TWO ¢ DIAMOND RIO BROKEN HEARTLAND @ ZACA CREEK
S 2 17 | M.POWELLT DUBOIS ULHOUSE.G.BURR) WIARISTA 1-2457 NEW ) 1 J.STROUD,G.SMITH (B.LABOUNTY.S.LORBER) GIANT ALBUM CUT/WARNER BROS.
31 30 24 19 TOO BUSY BEING IN LOVE & DOUG STONE T-R-0-U-B-L-E © TRAVIS TRITT
?g’;":_?_:g;"'&v:';:igt . LIT('\;)LEE?S(;-\GSI 85 |70 6 | GRowN U.CHESNUT WARNER BROS. ALBUM CUT
@ 40 | 8 | 7 | | STROUD.C.DINAPOLLD.GRAU (P HOWELLD OBRIEN) (V) WARNER BROS. 18668 72 | 68 | 67 | 14 | ) WILLSTAND BY YOU ¢ CORBIN/HANNER
LOOK HEART, NO HANDS © RANDY TRAVIS H.SHEDD,J SCAIFE.J.COTTON,CORBIN.HANNER (B.CORBIN) MERCURY ALBUM CUT
33 3 a 17 K.LEHNING (T.BRUCE.R.SMITH) (V) WARNER BROS. 18709 73 70 62 15 CHEAP WHISKEY ¢ MARTINA MCBRIDE
ROMED © DOLLY PARTON & FRIENDS P.WORLEY,E.SFAY (E.GORDYJR.,J.RUSHING) (V) RCA 62398
39 43 5 S.BUCKINGHAM,D.PARTON (D.PARTON) (C) (V) COLUMBIA 74876 74 73 65 13 STARTIN' OVER BLUES & JOE DIFFIE
LEAVIN'S BEEN A LONG TIME COMIN’ © SHENANDOAH B.MONTGOMERY.J. SLATE (LWILLIAMS,5.D.SHAFER) (V) EPIC 74796
35 | 22 | 15 | 16 | 2 oYRNE K STEGALL (M.MCGUIRE.C.CRAIG.S. DAILEY) (V) RCA 62397 75 | 71 | 69 | 12 | INTHE BLOOD ¢ ROB CROSBY
LET GO OF THE STONE JOHN ANDERSON S.HENDRICKS (M.SANDERS,B.DIPIERO.J. JARRARD) (V) ARISTA 1-2481
%6 | 23 12 16 J.STROUD, J.ANDERSON (M.D.BARNES.M.T.BARNES) (V) BNA 62410 o ) . ] . e wnich
y * ELLIS ORRALL Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records whic
3| 26§ 21 18 gs&&h;&‘l’géi&\gf&imo (R.E.ORRALL,B.LLOYD) ROBERT (V) RCA 62335 (a(t:t)agm 1500 deter:tionslfogilthe f(urDs)t grge._ 0| Vudeq::li;;_li;ai(lint;ilgy. C;talog n_urr_1be|r is f°A'| cs_?sen(e.rii\r}.glei or vinyl if Icasse_tltebisI una;\\//z;il\;ablel. |
assette single availability. single availability. assette maxi-single availabihity. inyl maxi-single availability. inyl single
46 48 4 SL.L}EEDQNCFE(IS\,ITED'?J;)% ;Is-.l-\’vER?NEEé) STE(L/)EA;’,\QQ,BJ.’;‘ES availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
1 1 1 4 LIFE'S A DANCE 9 JOHN MICHAEL MONTGOMERY 5 TWO SPARROWS (N A HURRICANE 4 TANYA TUCKER
D.JOHNSON (A.SHAMBLIN,S.SESKIN) ATLANTIC J.CRUTCHFIELD (M,A,SPRINGER) LIBERTY
2 2 o 2 DON'T LETGOULR LO\SIE S')TART SLIPPIN' AWAY @ VINCE Gh/I\I(EI/; 15 14 9 8 \R"vlf\ATN(I:J}Ié (M[[::SHAPIRO I @ LORRIE MORGBP’\J\A
T.BROWN (V.GILL,P.WASNER ) i 6.
LOST AND FOUND ¢ BROOKS & DUNN
3 3 — 2 E%ﬁ‘g‘{’g§ﬁ?a‘3}zﬂ?§8{,§(§gﬁ“E LI GARTH Bsg&% 16 12 10 b S HENDRICKS D.COOK (D.COOK,K.BRODKS) ARISTA
iF 1 DIDN'T HAVE YOU @ RANDY TRAVIS
4 — | — 1 gﬁb&me”w (5.LONGACRE,R GILES) LIGIERALI SHOELELSD‘; 17 7 14 11 | K" EFNING (5.EWING M.D.BARNES) WARNER BROS.
LOVE'S GOT A HOLD ON YOU ALAN JACKSON
s 141218 | oot Soorens e |0 M e sttt ton comerman S PATILLS
¢ HAL KETCHUM
6 b 3 5 AS\.Lr:ERvENl(;LOD\g,EJ.ROONEv (H.KETCHUM,G.BURR) CURB & 15 16 10 P.WORLEY,E.SEAY ‘?-HARTFORD) ARISTA
P R 1 | SHES GO(T THE SRH{RT?RMV(Q)ND 1 GOT THE BLUES) ® ALAN JACrRSIé)TI\A 20| 19| 12 9 é%ﬁﬁg Pé\ﬂglgoﬁggmgg CHELLARD) @ BILLY DESP;BI:
K.STEGALL (A.JACKSON,R. TRAVI . A i R
. . JUST CALL ME LONESOME ¢ RADNEY FOSTER
8 5 5 5 : 'Lvé(:'t ,G {’Elé'}%im%%%’;&m%ﬁxﬁmm A ALABA,'?‘%Q 21 18 7 ) S.FISHELL,R.FOSTER (R.FOSTER.G.DUCAS) ARISTA
PP s = | FEEL LUCKY © MARY-CHAPIN CARPENTER
9 10 7 11 | NOONE ELSE ON EARTH SRUIONNA 2 | A 3 22 | | JENNINGS M.C.CARPENTER (M.C.CARPENTER.D.SCHLITZ) COLUMBIA
T.BROWN (S.LORBER,$.HARR!S.J.COLUCCI} CURB L STILL BELIEVE IN YoU PR
BOOT SCOOTIN’ BOOGIE # BROOKS & DUNN 23| — | 2] 15
0] 7 11 | 23 | 5 ENDRICKS,D.COOK B.TANKERSLEY (R.DUNN) ARISTA Lgf‘("'ws"";éfbtg’g:’S) PNETIEET, CY:SQ
1 g 8 9 EVEN THECMAN IN THt;: MOON 1S CRYIN’ ® MARK CO%\AL(I:/E 24 | 20 | 20 | 30 | §SChire).COTTON (O.VON TRESS) MERCURY
D.COUK (M.COLLIE,D.COOK
: FRIENDS IN LOW PLACES GARTH BROOKS
12 | 13 | 13 | 11 | SEMINOLEWIND @@ anbersons e 25 | — | — | 8 | AREYNOLDS (D.BLACKWELLB.LED) UBERTY
E;URN OINS DOWN - CLINT BLACK @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singies & Tracks chart for 20 weeks and have dropped
13 8 4 5 J.STROUD,C.BLACK (C_BLACK, H.NICHOLAS, F MILLER) RCA below the top 20. Commercial availability is not indicated on the recurrent chart,
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CABIN FEVER MUSIC
MOURNS THE LOSS
OF OUR FRIEND
AND ARTIST
TOY CALDWELL
1947-1993
WE SEND OUR REGRETS
AND SYMPATHY
TO HIS FAMILY,
FRIENDS AND FANS.

CABINAFEVER NAVARRE

OOOOOOOOOOO
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Billboard.

FOR WEEK ENDING MARCH 13, 1993

TOP GOUNTRY ALBUMS.

PROVIDED BY  SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

g g g g
¥ x o) 5 E > x o) 25 =
) @ 5
2 | 5| £ € | ARTIST TITLE | 2 2| % | 2| ¢ | aRmsT TITLE | 2
= 3 « 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) d = 9 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
*xx NO.1 * x & 40 | 36 | 33 [ 27 | COLLIN RAYE @ tpiC 48983+/SONY (9.98 £Q/13.98) IN THIS LIFE 10
1 1 4] | BILLY.RAY CYRUS A 5 MERCURY 510635" (10.98 €0/15.98) 25 weeks at No. 1 SOME GAVE ALL 1 4 | 43 | 92 | TRAVIS TRITT A 2 WARNER BROS, 26589+ (5.98/13.98) IT'S ALL ABOUT TO CHANGE 2
* (10. b IT'S YOUR CALL 2
2 g i i REESIMCERIRE Aniichjooydiodalogs) 42 | 34 31 28 | SOUNDTRACK @ cpiC SOUNDTRAX 52845%/SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4
( : )| NEW 1 BROOKS & DUNN ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 3
" 43 37 35 29 | RICKY VAN SHELTON @ coLumBia 52753%/SONY (10.98 EX/15.98) GREATEST HITS PLUS 9
4 3 3 23 | GARTH BROOKS A 5 UBERTY 98743* (10.98/16.98) THE CHASE
44 41 41 34 MARTY STUART @ MCA 10596* (9.98/13.98) THIS ONE'S GONNA HURT YOU 12
5 4 4 8! BROOKS & DUNN A 2 ARISTA 18658* (9.98/13,98) BRAND NEW MAN 3
45 45 48 98 | LORRIE MORGAN A RCA 30210* (9.98/13.98) SOMETHING IN RED 8
6 5 5 24 | GEORGE STRAIT A 2 MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3
@ : 5 35 | MARY-CHAPIN CARPENTER A e 6 46 | 40 | 40 | 18 | GEORGE JONES Mca 10652* (9.98/15.98) WALLS CAN FALL | 24
i COLUMBIARES0 K/ SON VIS 8TE /I 5708) - = TG ; 47 | 42 | 39 | 24 | RANDY TRAVIS @ wARNER BROS. 45044* (10.98/15.98) GREATEST HITS, vOL. 1 | 14
VINCE GILL A MCA 10630* (10.98/15.98) | STILL BELIEVE IN YOU
48 43 44 75 | BILLY DEAN @ sBK 96728%UBERTY (3.98/13.98) BILLY DEAN 22
9 6 6 48 | WYNONNA A 2 CURB 10529-/MCA (10.98/15.98) WYNONNA 1
49 | 46 | 46 | 152 | DOUG STONE A EPIC 45303+/SONY (5.98 EQ/9.98) DOUG STONE 12
NEWD | | | DOLLY PARTON columeia 53190° (1098 Ea/is.98) SLOW DANCING WITH THE MOON | 10 i
50 | 48 | 49 44 | MCBRIDE & THE RIDE wmca 10540* (9.98/13.98) SACRED GROUND 27
1 8 8 129 | GARTH BROOKS A ° LIBERTY 93866+ (3.98/13.98) NO FENCES 1
51 47 45 | 103 | VINCE GILL & sica 10140* (9.98/15.98) POCKET FULL OF GOLD 5
lnr|le|la A";g?é@ﬁ'fig':&‘ls o A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE} | 6 i
= — 52 | 43 | 47 68 | SAMMY KERSHAW @ MERCURY 5101617 (9.98 £0/13.98) DON'T GO NEAR THE WATER 17
13 10 11 i GARTH BROOKS A ° LBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1 @
56 59 6 TRACY LAWRENCE @ c " 98/13. AND
14 | 1l | 10 | 5 | JOHN ANDERSON & sna 61026 0.98138) SEMINOLE WIND | 10 2 AP AT gD USSP SUCN g 1
15 13 13 29 | ALABAMA ® rca 65000+ (5.98/15.98) AMERICAN PRIDE 1 54 53 55 21 KATHY MATTEA MERCURY 512567+ (9.98 EQ/13.98) LONESOME STANDARI_)_TIME 43
16 | 14 | 15 | 21 | TANYA TUCKER @ Lerty sass7 (10.98/15.98) CAN'T RUN FROM YOURSELF | 12 55 | 90 | 51 | 87 | TRISHA YEARWOOD A wca 10297 (9.98/15.98) __ TRISHAYEARWOOD | 2
17 | 15 | 14 | 5 | BILLY DEAN s3k 98947+/LIBERTY (10.98/15 98) FIRE IN THE DARK | 14 5 | 54 | 53 | 27 | GARTH BROOKS A * LBERTY 98742 (9.98/15.98) BEYOND THE SEASON | 2
18 7 16 2 ?HLH\’IJ!LP}N%5‘2?0%'2215(“9”38’?;/?3’98) CHIPMUNKS IN LOW PLACES 6 57 52 52 | 92 | DIAMOND RIO @ ARISTA 8673* (9.98/13.98) DIAMOND RI0 13
19 19 19 28 | TRAVIS TRITT @ WARNER BROS. 45048* (10.98/15.98) T-R-0-U-B-L-E 6 2 L ol 70 | SUZY BOGGUSS @ LiBERTY 95847- (2.9813.98) e 5
20 16 18 | 200 | GARTH BROOKS & * i8Ry 90897+ (9.9/13.98) GARTH BROOKS 2 59 55 | 54 | 121 | DWIGHT YOAKAM @ REPRISE 26344~/WARNER BROS. (9.98/13.98) [F THERE WAS A WAY 7
7 *(9.98/13.
7 18 7 21 LORRIE MORGAN 81 66007+ (5.98/13.98) WATCH ME 17 60 5 58 16 RADNEY FOSTER ARISTA 18713* (9.98/13.98) DEL RIO, TX 1959 50
2 21 22 44 ET?S\::E%ZEQ?LE g%g.gggD CONFEDERATE RAILROAD 21 61 58 56 81 HAL KETCHUM @ CuRrs 77450* (9.98/13.98) PAST THE POINT OF RESCUE 6
@3] 2 | 32 | 16 | JOHN MICHAEL MONTGOMERY aruantic s2420mac @ 98n598)  LIFE'S A DANCE | 23 62 | S2L 5 S WDl SHTESTST oo eRioee) TODAY'S HOT COUNTRY | 0
20 | 20 | 20 | 24 | RANDY TRAVIS @ warner 8Ros. 45045+ (1098/15.98) GREATEST HITS, VOL. 2 | 20 63 | 59 | 57 | 238 | THE JUDDS A 2 CURS 8318 /RCA (9.98/15.98) GREATESTHITS | 1
25 | 22 | 21 | 26 | TRISHAYEARWOOD @ MCA 10641 (9.98/15.98 HEARTS IN ARMOR | 12 64 | 60 | 63 | 136 | ALAN JACKSON A ARISTA 8623 (39813 98) HERE IN THE REAL WORLD | 4
26 | 23 | 27 | 9 | ALAN JACKSON & 2 arista ses1- (9.98/13.98) DON'T ROCK THE JUKEBOX | 2 70 | 66 | 34 | HANK WILLIANS, JR. & HANK WILLIAMS THE BEST OF HANK & HANK | 44
(2| NEWD | | | THE KENTUCKY HEADHUNTERS WERCURY 12568" (9.98 EQ/15.98 RAVEON! | 27 8 | 63 | 62 | 124 | MARY-CHAPIN CARPENTER @ SHOOTING STRAIGHT IN THE DARK | 11
CHRIS LEDOUX @ : -
2 25 25 31 LIBERTY 98818* (9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 9 67 61 60 73 | ALABAMA @ grca 61040 (9.98/13.98) GREATEST HITS VOL. 2 10
29 | 27 | 28 | 33 | CLINTBLACKA RCA 66003 (10.9815.98) THE HARD WAY | 2 72 | 73 | 44 | LITTLE TEXAS warneR 8R0S, 26820" (9.98/13.98) FIRST TIME FOR EVERYTHING | 19
30 28 30 48 | MARK CHESNUTT @ MCA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9 69 65 | 68 75 | COLLIN RAYE @ £iC 474687/SONY (9,98 FQ/13.98) ALL | CAN BE 7
ki 26 23 27 SAWYER BROWN curs 77574+ (9.98/2.‘98) CAFE ON THE CORNER 23 70 67 67 129 REBA MCENTIRE A MCA 10016 (9.98/15.98) RUMOR HAS IT 2
- (9. L READ BETWEEN THE LINES 6
(82)] 33 | 42 | 51 | AARON TIPPIN @ scasiizs- (9951359 71| 66 | 65 | 87 | TANYA TUCKER & userry asss2r (9.913.98) WHAT DO | DO WITH ME | 6
33 | 31 37 22 | PAM TILLIS ARISTA 18649+ (9.98/13.98) HOMEWARD LOOKING ANGEL 23 7 1 77 BBl TRAVIS TRITT & vissnen anos. 25094+ 8 owiao OUNTRTCLUB 3
WARN b 4* (9. R
kl] 29 24 74 | REBA MCENTIRE A 2 MCA 10400* (10.98/15.98) FOR MY BROKEN HEART 3 - B 5 = KETCHUM Sheepyps 8
CURB 77581" (9.98/13.98)
35 30 29 18 DIAMOND R1O ARISTA 18656* (9.98/13.98) CLOSE TO THE EDGE 24
74 73 72 4 VINCE GILL rca 61130* (7.98/11.98) | NEVER KNEW LONELY 47
36 33 34 21 | SUZY BOGGUSS LBERTY 98585* (9.98/15.98) VOICES IN THE WIND 31 = =
p 5 % 20 | RESTLESS HEART rc o BIG IRON HORSES 2 75 68 | 69 5, GIBSON/MILLER BAND &piC 52980 (9.98 £Q/13.98) WHERE THERE'S SMOKE 66 J
RCA 66049* (9.98/15.9 -
D Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
38 38 38 8 MARK COLLIE MCA 10658* (9.98/15.98) MARK COLLIE 38 certification for sales of 1 million units, with multimillion sellers indicated by a numerat following the symbol. Most atbums available on cassette and
CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all
39 32 26 29 DOUG STONE EpiC 52436*/SONY (9.98 EQ/13.98) FROM THE HEART 19 other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications, and SoundScan, inc.

Bilboard. Top Gountry Gatalog Albums..

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Sl‘otljridis‘i‘alri

FOR WEEK ENDING MARCH 13, 1993

=z =z
x| X 2 E o i — é 2 E
(é, g & g {\AIZELIELUMBER/DmmaunNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) T H % £ 3 5 S g
1 1 PATSY CLINE A “ MCA 12 (7.98/12.98) 91 weeks at No. 1 GREATEST HITS | 95 14 17 | GEORGE STRAIT A ? MCA 5667 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 93
2 7 ALVIN & THE CHIPMUNKS CHIPMUNK 53435*/SONY (7,98 EQ/11.98) URBAN CHIPMUNK 3 15 14 | REBA MCENTIRE @ MCA 6294 (4.98/11.98) SWEET SIXTEEN 83
3 5 RAY STEVENS @ MCA 5918+ (4.98/11.98) GREATEST HITS | 40 16 15 | HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 82
4 2 THE CHARLIE DANIELS BAND A EPIC 38795%/SONY (7.98 EQ/11.98) A DECADE OF HITS | 95 17 18 | REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA | 69
5 4 REBA MCENTIRE A MCA 4979 (7.98/12.98) GREATEST HITS | 93 18 16 | DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 52
[ 3 DOLLY PARTON A RCA 4422 (7.98/11.98) GREATEST HITS | 78 19 | 22 | GEORGE STRAIT A MCA5913(4.98/11.98) OCEAN FRONT PROPERTY | 72
7 8 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 94 20 19 | DOLLY PARTON RcA 6338 (3.98/9.98) COLLECTOR'S SERIES 4
8 6 PATSY CLINE DELUXE 5050%/IMG (4.98/8.98) 20 GOLD HITS 3 21 | — | K.D. LANG SIRE 25724*/WARNER BROS. (9.98/13.98) SHADOWLAND 1
9 9 GEORGE JONES @ EPIC 407767/SONY (5.98 EQ/9.98) SUPER HITS | 80 22 | 20 | ALABAMA A ¢ RCA 4229 (7.98/11.98) MOUNTAIN MUSIC | 65
10 10 | GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 | 95 23 | 21 | ANNE MURRAY A * LIBERTY 46058 (7.98/12.98) GREATEST HITS | 94
11 11 RAY STEVENS CURB 77312" (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 35 24 23 | DAVID ALLAN COE coLUM8iA 35627+/SONY (5.98 EQ/9.98) GREATEST HITS 14
12 12 | ALABAMA A 3 RCA 7170 (9.98/13.98) GREATEST HITS | 94 25 | — | LYLE LOVETT @ CURB 42263/MCA (9.98/13.98) LYLE LOVETT & HIS LARGE BAND 2
13 13 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 84 Catalog albums are older titles which are registering significant sales. ©® 1993, Billboard/BP! Communications and SoundScan, Inc.
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Artists & Music

Grammy Grief For Hispanic Acts

NAME DROPPING: In the past 14
years, Sheena Easton, Los Lobos,
Cal Tjader, Vikki Carr, José Feli-
ciano, Clare Fischer, and Lani Hall
all have won Grammys in various Latin
genres. What do they all have in com-

mon? Name recognition among the
members of the National Academy of
Recording Arts & Sciences.
Unhappily, the vast majority of the
NARAS fraternity who vote for the
Grammy winners in the Latin catego-
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ries possess scant musical knowledge
of the Latin recording artists them-
selves. So, these esteemed contributors
to recorded art select nominees—most
of whom enjoy significant Anglo chart
penetration—who they know. Such vot-
ing for well-known names lends new
meaning to the time-honored adage
“familiarity breeds contempt.”

Fact is, one of the easiest ways for
an artist with an Anglo market pres-
ence to snare a Grammy is to record an
album in Spanish. Witness, for exam-
ple, Linda Ronstadt, who, by winning
kudos for best tropical album (“Fre-
nesi”) and best Mexican-American al-
bum (“Mds Canciones”), became the
first artist ever to notch two trophies
in the Latin category in the same year.

by John Lannert

The veteran Elektra songstress has
now scored three Latin Grammys to go
along with her five other Grammy tro-
phies that came from the pop or coun-
try fields. By contrast, Ronstadt's fel-
low nominees owned no similar profile
in the non-Latino arena, thus ensuring
their defeat at the Grammy polls.

And how about SBK-Capitol/EMI
Latin artist Jon Secada, whose “Otro
Dia M4s Sin Verte” won a Grammy for
best Latin pop album, knocking off,
among others, Luis Miguel’s mega-
smash “Romance” (WEA Latina).

By virtue of his huge pop hits “Just
Another Day” and “Do You Believe In
Love?,” Secada could not lose and Mi-
guel could not win. Tellingly, Miguel’s
only Grammy came in 1985, when “Me
Gustas Tal Como Eres” won for best
Mexican-American performance. “Me
Gustas” was a duet Miguel recorded
with—'ello!—Easton.

This discourse is not designed to
downgrade the commendable Grammy
accomplishments of Ronstadt or Se-
cada. Rather, it is an effort to help un-
derscore the notion that Latino
Grammy nominees who compete
against Anglo-exposed Grammy coun-
terparts stand little chance of snagging
the award.

Still, changes could gradually come if
those involved in the creative process
of recording Spanish-language music
would join NARAS. Otherwise, Hi-
spanic acts must find a way to break
the Anglo market, so they can win a
Grammy in a Latin category.

MONTANER? FOUR-GET IT: By
hitting No. 1 this week, “Piel Adentro”
becomes the second consecutive single
by Ricardo Montaner to top the Hot
Latin Tracks in only four weeks. The
charismatic Rodven crooner is the only
artist ever to achieve such a feat.

F OOD FOR THOUGHT: In an unu-

| sual promotional move—at least for

Brazil—all concertgoers who will at-
tend Midnight Oil’s five Brazilian
shows in March are requested to do-
nate a can of food or a nonperishable
food item at the gate. All donations will
benefit nonprofit organizations for the

(Continued on next page)
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2 WKS.
AGO

WKS. ON
CHART

COMPILED FROM NATIONAL LATIN
RADIO AIRPLAY REPORTS.

ARTIST TITLE

LABEL/DISTRIBUTING LABEL

A% % NO. 1 * o %
PIEL ADENTRO

3 | 8 | 4 | RICARDO MONTANER
RODVEN 1 week at No. 1
1 | 1 | 13| JONSECADA CREE EN NUESTRO AMOR
SBK/CAPITOL-EMI LATIN
CHAYANNE EXXTASIS

SONY LATIN/SONY

EDNITA NAZARIO TRES DESEOS

CAPITOL-EM| LATIN
5 | LAMAFIA
SONY DISCOS/SONY

13 | JUAN LUIS GUERRAY 4.40
KAREN/BMG

ME ESTOY ENAMORANDO

4 EL COSTO DE LA VIDA

EERCHEICICNE

BRAULIO CRONICA DE UN VIEJO AMOR
SONY LATIN/SONY
g | 16 | 5 | DANIELA ROMO ATAME A TU VIDA
CAPITOL-EMI LATIN
1 | 13| 4 | ANAGABRIEL TODAVIA TENEMOS TIEMPO
SONY LATIN/SONY
15 | 29 | 3 | VICTOR vICTOR ASI ES MI AMOR
SONY TROPICAL/SONY
m 12| 11| 8 | VICENTE FERNANDEZ LA FIESTA
SONY DISCOS/SONY
12| 13| 4 | crisTIAN SOLO DAME UNA NOCHE
MELODY/FONOVISA
PANDORA PIERDO EL CONTROL
13 7 19 4 CAPITOL-EMI LATIN
LOS BUKIS VIENDOLO BIEN
14 16 14 8 FONOVISA
@®| w | — | 2 | TONYVEGA DONDE ESTAS?
RMM/SONY
25 | 26 | 5 | PEPEAGUILAR RECUERDAME BONITO
MUSART/BALBOA
* * * POWER TRACKX % %
@D| 2 | — | 2 | PAULINARUBIO ABRIENDO LAS PUERTAS AL AMOR
CAPITOL-EMI LATIN
JOSE JOSE ®40Y20
18 10 5 16 ARIOLA/BMG
19| 13 10| 8 | GEORGE LAMOND BABY CREO EN Tl
SONY LATIN/SONY
MYRIAM HERNANDEZ SE ME FUE
20 21 27 4 WEA LATINA E
LUCERO VELETA
@ 3 - 2 FONOVISA
@)| | — | 2 | EMMANUEL Y AHORA SE ME PASAN
SONY LATIN/SONY
PAULINA RUBIO * MO
23 9 4 16 CAPITOL-EMI LATIN
MARISELA TE DEVUELVO TU APELLIDO
2| 2| 21| 12| MARISEL
JERRY RIVERA UNA EN UN MILLON
25 24 22 7 SONY TROPICAL/SONY
MARIA CONCHITA ALONSO PROMESAS
26 23 32 3 SONY LATIN/SONY
LOS FUGITIVOS ESTA CARTA
7| 18] 18| 6 | LISF
31 | _ | 2 | EDDIE SANTIAGO VIVO PARA TI
CAPITOL-EMI LATIN
* % *HOT SHOT DEBUT ® * %
BRONCO AQUI NOMAS
@ NEW > 1 FONOVISA &
BRONCO ADORO
30 36 25 17 FONOVISA
JOSE FELICIANO SOY ALEGRE
@ 38 34 3 CAPITOL-EMI LATIN
ALVARO TORRES ME ARREPIENTO DE QUERERTE
@ NEw ’ l CAPITOL-EMI LATIN
GLORIA TREVI N CERR
3 | 19 ] 12 | 17 | GLORIA @ CON LOS 0J0S ADOS
BANDA MACHOS LA SECRETARIA
NEw ’ l FONOVISA
WILFRIDO VARGAS EL BAILE DEL PERRITO
@ NEw ’ 1 RODVEN
SE
NEWD | 1 | JOSEI0SE S
JULIO IGLESIAS @ ESOS AMORES
37 37 28 7 SONY LATIN/SONY
XUXA QUE COSA BUENA
38 32 30 7 GLOBO/BMG
LISA M SUBEME EL RADIO
39 3 36 7 SONY TROPICAL/SONY.
) 34 37 10 :((c!é\vfgﬁ QUE SUBA LA TEMPERATURA

() Records with the greatest airplay gains this week. @ Videoclip availability. © 1993, Biliboard/BPI

Communications.
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LATIN NOTAS

(Continued from preceding page)

homeless. Midnight Oil’s jaunt is being
promoted by Water Brothers Produc-
tions, which is co-sponsoring the food
drive with MTV Brasil.

RELEASE UPDATE: Celia Cruz’s
much-anticipated RMM/Sony release
“Azicar Negra” hits retail Tuesday (9)
... Just out on Arhoolie is Beto Villa’s
“Father Of The Tejano Orquesta,”
which contains Villa’s original record-
ings cut between 1947 and 1954 . . . Ste-
vie B has just released a ballad single
“Quiereme Por Vida” on Miami-based
imprint Secret Records ... Hacienda
Records has shipped “Sabra Dios,” by
Henry Balderrama, who recently
signed with the Tejano label ... Chi-
cano pop/soul outfit Tierra, whose ro-
mantic ode “Together” hit No. 18 on
the Hot 100 in 1980, has released

“Tierra Tonight” on Los Angeles label
Thump Records. The album contains
two Spanish-language tracks, “Gema”
and “El Dulece Hogar” ... “Cuando
Pienso En Ti” b/w “Too Funky,” from
Puerto Rican rap act 3-2 Get Funky,
has been shipped on Soho Sounds/
Sony. The single is being serviced to
Puerto Rico and Central America, with
a March shipment to selected stateside
Spanish-language stations.

MISCELLANEA: Epic’s Gloria
Estefan is scheduled to appear March
23 on VH1's “Center Stage Un-
plugged,” where she will perform two
tracks from her upcoming Spanish-lan-
guage album, due out in May or June
... Salvador, Bahia, will be the site of
the inaugural National Authors’ Rights
Seminar, slated for March 15 and 16.

The event is being organized by Rio de
Janeiro-based entertainment attorney
Nehemias Gueiros Jr. ... PolyGram
has inked veteran brother/sister vocal
duo Pimpinela. Its label debut is set
for this summer ... Ifigo Zabala has
been appointed deputy managing di-
rector at Warner Music Spain. Za-
bala—an original member of fine pop
act La Union—previously was the
company’s marketing manager. Else-
where, Warner Music International
has tapped Maribel Schumacher to
fill the newly created post of marketing
director, Latin division. She most re-
cently was the producer of Radio &
Musica’s Agenda Latina ... NVS-TV,
a national music video pool located in
Anaheim, Calif,, is looking for videos
for new video programs the firm is as-
sembling. All reels will be returned.
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Top Jazz Albums.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL
T T e

THIS WEEK
2 WKS. AGO

WEEKS
ON CHART

[ COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

TITLE

TONY BENNETT  COLUMBIA 52965*

o
~o
(%3

*x % NO. 1 *xx %

1 week at No. 1
PERFECTLY FRANK

13 HARRY CONNICK, JR. ®  COLUMBIA 53172*

—

25

6 | 3 | WYNTON MARSALIS  columera 53324+
CITI MOVEMENT
3 | 17 | DAVID BENOIT  Gre 9687
LETTER TO EVAN
MIKE STERN  aTLANTIC 82419*

STANDARDS

ABBEY LINCOLN-  vERVE 513 574"

DEVIL'S GOT YOUR TONGUE

BILLY TAYLOR  GRp 9692+

DR.T

JACKIE MCLEAN  ANTILLES 517075*/VERVE

DIZZY GILLESPIE  TELARC 83316*

__RHYTHM OF THE EARTH _

TO BIRD WITH LOVE

JOE HENDERSON  veRvE 517 674*

SO NEAR, SO FAR

BRANFORD MARSALIS
COLUMBIA 46083*

| HEARD YOU TWICE THE FIRST TIME

8- Je]- |- [l - E]- [

JOHNNY GRIFFIN  ANTILLES 512 604 4VERVE

DANCE OF PASSION

CHARLIE HADEN QUARTET WEST

—
w
oo
N
(=]

The World's # 1 Inde}ljendent Jazz Label

now availab

INDI

e through

Independent National Distributors, Inc.

ALL U.S. JAZZ RADIO CHARTS

Coming Soon The Soundtrack From

'"The Devil's Toothgick"

On Kudu Records & CTI Video

LaserDisc

CTI/KUDU RECORDS 88 University Place New York NY 10003
Phone (212) 645-9302 Fax (212) 727-0415

David Bean,

President

David Grossman, VP Sales & Marketing

VERVE 513 078*
HAUNTED HEART
1411 GERI ALLEN  BLUE NOTE 99493+/CAPITOL
MAROONS
NEW JOHN SCOFIELD QUARTET  BLUE NOTE 99586 */CAPITOL
WHAT WE DO

LOU RAWLS  MANHATTAN 99548*/CAPITOL

PORTRAIT OF THE BLUES

MARCUS ROBERTS  NOvUS 63149+/RCA

IF 1 COULD BE WITH YOU

JIMMY SCOTT  RHINO 71059%/ATLANTIC

EEEe
2

LOST & FOUND

7 | CHARLES FAMBROUGH  cri 79484

—
w
=
w

THE CHARMER

2|3 HENRY THREADGILL AXI6M514258'/ISLAND

TOO MUCH SUGAR FOR A DIME

BILLY CHILDS  wiNDHAM HILL JAZZ 10144*

PORTRAIT OF A PLAYER

FRANK MORGAN  ANTILLES 512 570*/VERVE

YOU MUST BELIEVE IN SPRING

SIREIE

BOB MINTZER BIG BAND  DMP 433*/ALLEGRO

DEPARTURE

TERENCE BLANCHARD
40 ACRES AND A MULE 53190*/COLUMBIA

MALCOLM X THE ORIGINAL

7 | TITO PUENTE  TROPIJAZZ 80879+*/SONY DISCOS

LIVE AT THE VILLAGE GATE

TOP CONTEMPORARY JAZZ ALBUMS..

Kk k NO. 1 & & &

1 | 13| KENNY G ARISTA 18646° 9 weeks at No. 1
| BREATHLESS
4 | 7 | RICHARD ELLIOT  MANHATTAN 98946°/CAPITOL
| SOUL EMBRACE
3 | 5 | YELLOWJACKETS cre g6so:
[ 9] LIKE A RIVER
2 | 21| GEORGE DUKE  warnER ros. 45026*
[<1] SNAPSHOT
8 [ 15 FATTBURGER  SIN-DROME 1805*
ON A ROLL
9|13 KEVYN LETTAU v 2016+
SIMPLE LIFE
7 | 15| STEPS AHEAD v 6001+
YIN - YANG

NORMAN BROWN  moJAzZ 7000+/MOTOWN

JUST BETWEEN US

RONNIE LAWS  par 2015

DEEP SOUL

MACEO PARKER  verve 517 197+

LIFE ON PLANET GROOVE

KIRK WHALUM  coLumBia 46931*

CACHE

VERVE FORECAST 514 198"

gl [e]-T- o] |- BB -

171 3 | INCOGNITO

TRIBES, VIBES & SCRIBES

77| THE RIPPINGTONS  Grp 9681"

—
)
—
—

WEEKEND IN MONACO

3 | NELSON RANGELL  GRrp 9695-

~
%]

TRUEST HEART

31 PAT METHENY  GeFrEN 24468

—
o
—
o

SECRET STORY

3 SPECIAL EFX  GRP 9690~

COLLECTION

He
~
~
—

RAMSEY LEWIS  Gre g68s

IVORY PYRAMID

BOB JAMES/EARL KLUGH

18 [ 13|27 WARNER BROS. 26939* oo
19 |14]21 THE BRECKER BROTHERS ]
GRP 9684* THE RETURN OF THE BRECKER BROTHERS
20 |18] 7 KEIKO MATSUL  WHITE CAT 77701</UNITY
CHERRY BLOSSOM
21 16143 DAVID SANBORN  ELEKTRA 61272%

UPFRONT

@ NEWp | RAY OBIEDO  winDHAM HILL JAZZ 10142" STICKS & STONES
@ 2 [ 5 ALEX MURZYN  kaMmEl 7005+ CROSS CURRENTS
NEW) STEVE LAURY  DENON 75283"/ALLEGRO KEEPIN' THE FAITH

2% |20 1 7 | VITAL INFORMATION  MANHATTAN 998637/CAPITOL EASIER DONE THAN SAID

() Atbums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. & RIAA certification for sales of 1 million units with each additional million
indicated by a numberal foilowing the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl

unavailable. © 1993, Billboard/BPI Communications.
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Top Classical Albums.

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE SALES REPORTS.

*.. accomplished
a n d TITLE ARTIST
fascinating” N AN

THIS WEEK
2 WKS. AGO
WKS. ON CHART

1 4|l m GORECKI: SYMPHONY NO. 3  NONESUCH 79282* 1 week at No. 1
UPSHAW, LONDON SINFONIETTA (ZINMAN)
IF YOU LOVE ME  LONDON 4362672*
—THE NEW YORK TIMES 2 || CECILIA BARTOLI
3 2113 TOUS LES MATINS DU MONDE  VALOIS V4640*/HARMONIA MUNDI
JORDI SAVALL
4 3|45 BAROQUE DUET  SONY CLASSICAL SK 46672*
KATHLEEN BATTLE, WYNTON MARSALIS
5 6 | 129 IN CONCERTA  LONDON 430433.2*
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
6 5 |27 KATHLEEN BATTLE AT CARNEGIE HALL oG 435440*
KATHLEEN BATTLE
7 8| 13 OPERA'S GREATEST MOMENTS  RcA 61440*
VARIOUS ARTISTS
8 7119 HOROWITZ: DISCOVERED TREASURES  SONY CLASSICAL SK48093*
VLADIMIR HOROWITZ
9 g |23 SHOSTAKOVICH: 24 PRELUDES & FUGUES  E£cm 437189-2*

KEITH JARRETT

438 150-2/4

ROSSINI HEROINES  LONDON 436075*
10 | 1z2] 8 CECILIA BARTOLI
AMORE  LONDON 436719-2*
1 in|z LUCIANO PAVAROTTI
12 | 0|17 IT AIN'T NECESSARILY SO EMmI CLASSICS 54576*
NADJA SALERNO-SONNENBERG
ENCORE!  SONY CLASSICAL SK52568*
13167 MIDORI
M 14 | 15| 3 AN ENGLISH LADYMASS  HARMONIA MUNDI {FRANCE) 907080*
goes ANONYMOUS FOUR
15 | 14| 53 PIECES OF AFRICA  NONESUCH 79275-2*
strai ht KRONOS QUARTET
Ig 16 | 15|17 BRAHMS: CELLO SONATAS  SONY CLASSICAL 48191*
YO-YO MA, EMANUEL AX
to a 17 | 18| 3 BEETHOVEN: VIOLIN CONCERTO  EMI CLASSICS 54574*
KENNEDY, NDR SYMPHONY (TENNSTEDT)
I - t y 18 |NEWD PHILIP GLASS: LOW SYMPHONY  POINT MUSIC 4381502*/PHILIPS
]S ener S BROOKLYN PHILHARMONIC (DAVIES)

o 19 |13 17 THE LAST RECITAL FOR ISRAEL  RCA09026611604*
heart ARTUR RUBINSTEIN
° 20 | 1719 BACH: SONATAS  RCA 09026612742*
KEITH JARRETT, MICHALA PETRI
—ENTERTAINMENT 91 | 21| 3 | AMERICAN ORIGINALS oG a3seea2-
W EMERSON STRING QUARTET
EEKLY 22 | 20| 57| THE BACHALBUM  obcaze737°
KATHLEEN BATTLE, ITZHAK PERLMAN
23 |13l s BRAHMS: SEXTETS  SONY CLASSICAL 45820*

VARIOUS ARTISTS

NEW ) FAURE: PIANO QUARTETS  SONY CLASSICAL 48066*
AX/STERN/LAREDO/YO-YO MA

(]
-

25 | 51 MOZART: ARIAS  LONDON 430513*

CECILIA BARTOLI

TOP CROSSOVER ALBUMS .

% * NO.1 % %

o

<
me,
=}

60
<
o
s
p

]
. & 1 3103 ILLUSIONS  LONDON 4367202* 1 week at No. 1
from the music of ;
E 2 1121 THE KING AND | PHILIPS 4380072*
8 HOLLYWOOD BOWL ORCHESTRA (MAUCERI)
. ° & 3 2 |55 HUSH  SONY MASTERWORKS SK 48177*
H YO-YO MA/BOBBY MCFERRIN
aVI OW] ( ‘:E: 4 5|5 THE JULIET LETTERS  wARNER BROS. 45180*
2 ELVIS COSTELLO AND BRODSKY QUARTET
E 5 4|17 AMERICAN DREAMER: THE SONGS OF STEPHEN FOSTER ANGEL 54621+
an 2 THOMAS HAMPSON
& DIVA!  siLva AMERICA $SD 1007+
. k! 6 |6 |4 LESLEY GARRETT
Z' 7 0|7 THE IMPRESSIONISTS  wINDHAM HILL 1116*
3 VARIOUS ARTISTS
3 8 | 7|21 | SYMPHONIC TANGO  tELDEC 9031769974"
g ETTORE STRATTA
;‘3 9 8 |g THE ART OF BAWDY SONGS  DORIAN 90155%/ALLEGRO
. . & THE BALTIMORE CONSORT
] GALWAY AT THE MOVIES  Rrca61326-2*
The BrOOkI)’n Phllharl | IOnIC 10 |NEWD JAMES GALWAY
. ° 11913 MAGIC: KIRI SINGS MICHEL LEGRAND  TELDEC 73285*
ennis nussell bavies
STANDING ROOM ONLY  rcae1370-2*
+ conductor 22| ey rDLEY
AMERICAN PIANO CLASSICS  TELARC 80112*
13 |NEWD CINCINNATI POPS (KUNZEL)
14 |12 DARK EYES  PHILIPS 4340802*

DMITRI HVOROSTOVSKY

i PoLyGram
J | 15 | 14| 3 | BROADWAY SHOWSTOPPERS  anGEL 54586
available on (D and cassette Ciassics FH—= LONDON SINFONIETTA (MCGLINN)

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification
m U s 1 C & Jar for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albums
available on cassette and CD. *Asterisk indicates vinyl unavailable. @ 1993, Billboard/BPt Communications.
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RECORDS

INT 2055 2

The definite LIVE Albsm by
JOHN LURIE & THE LOUNGE LIZARDS:
Live in Berlin Vol. |

ralph lowner
paul mccandless
glen moore
trlok gurt

A4 oy S, NMevars Al Foreinr
'

INT 2073 2

OREGON "Always, Never, And Forever”
“Deep, Masterful, Complex, Melodic..."
OREGON'S 20th ANNIVERSARY ALBUM

INTUITION Records
Phone: (212) 473 6044

Member of NAIRIDY

» PE ALEAD

NYC 8001-2

STEPS AHEAD "YIN-YANE"
FEATURING: MIKE MAINIERI, BENDIK
STEVE SMITN, RACHEL 1., JBF ANDREWS

NYC 6002-2

o'
MIKE MAINIERI “WANDERLUST
FEATURING: MIKE BRECKER, STEVE KHAN,

PETER ERSKINE & TONY LEVIN
BONUS TRACK "PEP'S™ WITH RANDY BRECKER

NYC 6003-2

B 7
TACHARY BREAUX- “*GROOVIN
INCLUDES: ""WHERE I3 THE LOVE"

“IMPRESSIONS'"
""THINKING OF ALEXIS"

Artists & Music

by Jeff Levenson

cALL LETTERS, K-E-Y-S: One of radio’s most engag-
ing jazz programs has been “Piano Jazz,” produced by
South Carolina Educational Radio, hosted by Marian
McPartland, and heard on more than 200 stations affili-
ated with the National Public Radio network. Now in
its 16th year, the show has McPartland to thank for its
success; aside from being a formidable player (she’s
been on the scene for nearly 50 years now), she’s a deft
interviewer as well. Not surprisingly, her insider’s de-
meanor puts guests at ease. They take to her and talk to
her, revealing more of themselves and their inner work-
ings than they might in other interview situations. More-
over, they illustrate their points with performance, and
she duets with many of them.

In response to numerous requests for “back broad-
casts,” Jazz Alliance Records (distributed by Concord)
has agreed to issue a series of these award-winning
shows. The first release features guest Dave Bru-
beck—28 minutes of conversation coupled with 36 min-
utes of music. The label promises more releases soon;
there are 300-plus tapes in the archives awaiting review.

MORE ABOUT DAVE: Jazz Alliance isn’t the only la-
bel that’s got Brubeck on the brain. Columbia/Legacy
has just issued a four-CD box, “Dave Brubeck: Time
Signatures,” which spans the years 1946 through 1991,
and which showcases his extraordinary relationships
with numerous jazzmen, including long-standing quar-
tet mates Paul Desmond, Joe Morello, and Eugene
Wright. For me, Brubeck’s best material evokes the op-

timism and innocence of the '50s better than any other
music. Forget that Happy Days nonsense; this is the pe-
riod’s true soundtrack.

KISS YOUR AXE? JUST GIVE ME THE CD, THANK
YOU: Guitarist Al Di Meola, whose “Kiss My Axe”
showed strongly in various guitar-zine polls last year
(going head to head with Pat Metheny’s “Secret Story”
and John Scofield’s “Grace Under Pressure”), has em-
barked on a tour of the States and South America. A vid-
eo, perhaps, in Uruguay’s Montevideo? Could be. He’ll
be there, March 21.

DISTILLING (DISPERSING) SPIRITS: During 1992,
Cognac Hennessy awarded nearly $100,000 to new jazz
artists vying for glory in the brand’s jazz search compe-
tition, held in seven cities. A number of those finalists
scored record deals: Vladimir Shafranov (Jazz Alli-
ance), Straight Ahead (Atlantic), and Lello Molinari
and Frank Carlberg (Accurate) among them. The Hen-
nessy folks are set to do it again, although this year's
competition—slated for April—will take place in four
cities only: Detroit, New York, Washington, D.C., and
Chicago.

NO ONE’S WATCHING (JUST THE PLANET):
Though the lead time we require around here might
make the following appear late, I offer it to you anyway,
a post-Grammys question, inspired by this year’s tele-
cast:

Does anyone care that video-desperate pop stars
prancing around in diapers and wedding dresses render
our industry the entertainment equivalent of Vince Me-
Mahon’s World Wrestling Federation? (Overheard, a
major record executive to a wide-eyed young musician:
“I like what you got, kid. But gimme more of that Hay-
stacks Calhoun thing. Overalls, pitch fork, country-boy-
goes-apeshit, eats people. You do that, we make you a
winner.”)
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by Is Horowitz

MIXED MESSAGE: NARAS members of the classi-
cal persuasion are always bitching about the short
shrift their music gets on the Grammy Awards tele-
cast. But this time, producers of the show had a great
idea. Why not tack on a soul version of Handel’s “Hal-
lelujah Chorus” to a straight reading conducted by
Boston Baroque director and Grammy nominee Mar-
tin Pearlman? Hopefully the segue would be complet-
ed before itchy fingers tuned to another channel.

It may have been good show-biz. But once again, it
bared fears that more than a token nod to classical
music might drive away viewers and advertisers.

Unfortunately, they’'re probably right. If top rat-
ings and dollars are the measure there’s little room on
the telecast for classics, or any other minority music,
for that matter. Concerned members of the Recording
Academy, and NARAS itself, have reluctantly con-
cluded that a separate Grammy show dedicated to
classical music, along with jazz and perhaps show mu-
sic, is the only way to insure reasonable exposure.

There’s hope, finally, that such a telecast may be
launched next year. The CBS network has reportedly
agreed in principle, and it is now thought more likely
that needed third-party sponsorship will be secured.

With fingers crossed, we proceed to the traditional
Grammy summary.

Of the 20 labels that shared classical nominations this
year, only four survived the final balloting. Deutsche
Grammophon, London, and Sony Classical each won
three Grammys; Koch International captured two. As

expected, big names, some no longer with us, dominated
the awards—Leonard Bernstein, Vladimir Horowitz,
Georg Solti, Yo-Yo Ma, Kathleen Battle.

GOING ON RECORD: At least three labels will be re-
cording the Chicago Symphony Orchestra next season.
Performances of the Brahms Symphonies Nos. 2 and 4
by music director Daniel Barenboim will be captured
live by Erato, as will Schoenberg’s Five Pieces for Or-
chestra, Verkirte Nacht,” and the choral piece “Friede
auf Erden.” A set of Wagner overtures will be recorded
In session.

Former CSO music director Georg Solti will record
Haydn’s oratorio “The Creation” for London. He will
also cut several Stravinsky works—“The Card Game,”
“Petrushka,” and the Symphony in Three Movements,
and he’ll complete his recorded Bruckner cycle with the
First Symphony.

DG sessions with Pierre Boulez will find the CSO re-
cording Bartok’s Piano Concertos Nos. 1 & 3 with Krys-
tian Zimerman as soloist, his Divertimento for Strings,
“Hungarian Sketches” and “Bluebeard’s Castle.” Also
on the Boulez schedule is Stravinsky’s “Scherzo fantas-
tique.”

PIAN O FORTE: MusicMasters, which signed multirec-
ord agreements last year with violinist Shlomo Mintz
and pianist Vladimir Feltsman, has added four key-
board artists to its roster—John Browning, Misha
Dichter, Rudolf Firkusny, and Cecile Licad.

It is part of a program initated by MM president Jef-
frey Nissim to compete more directly with major labels
in name talent.

Under the new, nonexclusive deals, Browning, who
premiered the Barber Piano Concerto more than 30
years ago, will record the composer’s complete piano
music. An all-Brahms disc will launch Dichter’s associa-
tion with MM. Late Schubert sonatas will engage the at-
tention of Firkusny initially, and Licad’s first for the la-
bel will be a Chopin set.

K-tel Begins
New Imprint Era

LOS ANGELES—Minneapolis-based
K-tel International, best known for
its television marketing of oldies com-
pilations, is taking aim at retail with
its new Era Records imprint.

The company uses the name and
atomic-age logo of the L.A.-based la-
bel founded in 1955 by Herb Newman
and Lew Bedell. According to Era di-
rector Steve Wilson, K-tel purchased
Era’s assets in the mid-"70s, and
kicked off its new Era epoch last
month.

Four of the first Era releases—
“Gypsy” and “In the Garden” by for-
mer Whisky A Go Go house band
Gypsy and ‘‘Distortion” and “$100
Fine” by garage rockers the Litter—
were previously released last year on
the K-tel label.

The other initial Era releases are
“Aztec Two-Step,” a straight reissue
of the group’s 1972 Elektra debut;
“Evil Woman—The Best Of Crow,” a
compilation of the Minneapolis band’s
work for the local Amaret label; “San
Francisco Girls (Return Of The Na-
tive)—The Best Of Fever Tree,”’ a
collection of the Houston psychedelic
group’s Uni material; and straight re-
issues of albums originally on Minne-
apolis” Waterhouse Records by gui-
tarists Roy Buchanan (“My Babe”)
and Mike Bloomfield (“Living In The
Fast Lane”).

This month, Era will issue a compi-
lation by the local blues’n’boogie unit
the Lamont Cranston Band, three
Mink DeVille titles first released on
Capitol, and Doucette’s Mushroom al-
bum “Mama Let Him Play.” The la-
bel will follow in late April with com-
pilations by original Era artists Gogi
Grant, the Castells, Dorsey Burnette,
and Jewel Akens.

Wilson admits that the obscure na-
ture of some titles will probably limit
the audience for Era releases, with
reissue sales of “under 50,000 units”
in a best-case scenario.

“We're not going to sell a zillion
copies of these things,” he says.
“There aren’t any gold records here.”

CHRIS MORRIS

ICE RECORDS

(Continued from page 14)

ny has a network of indie distribu-
tors that can place the music in big
chains such as Tower, Wherehouse,
and Musicland, “which can give it
increased availability and legitima-
cy, taking it out of the ethnic do-
main.”

RAS and Ice’s other plans to ex-
pose its soca and calypso titles in-
clude having release/listening par-
ties in New York, Washington,
D.C,, and possibly Los Angeles; ex-
posing artists via video, television,
and radio (mostly college and non-
commercial stations with world mu-
sic shows), and tapping them into a
touring circuit. “We’ll market our
performers using conventional,
mainstream strategies, the way we
would with a pop or rock act,” says
Dolan, “but we’ll also take advan-
tage of the natural base that exists,
building from there too.”
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Getting No Static On Channel Z

Christian Video Satellite Network Debuts

M BY DEBORAH RUSSELL

LOS ANGELES—The contemporary
Christian music marketplace added a vi-
tal piece to its own puzzle this month
with the satellite debut of the Z Music
network.

The 24-hour music video service,
headquartered in Lake Helen, Fla.,
bowed March 1 on satellite transponder
24, Satcom 4. Its potential audience, ac-
cording to a recent Gallup poll, com-
prises at least 50.5 million adult Chris-
tian music buyers. Annual sales of
Christian music reached $500 million in
1990, triple the figure from 1980.

“We're going after this exploding
market,” says John Roos, Z Music’s ex-
ecutive VP of marketing. He currently
is negotiating a number of cable deals.

“The industry has grown without any
help; we're trying to marshall all these
people together and take it to the next
level,” Roos says.

Industry leaders unanimously believe
a 24-hour network is the one element
missing from the contemporary Chris-
tian music picture. But their optimism
is mixed with healthy skepticism.

“The [contemporary Christian] in-
dustry has been waiting with bated
breath for a huge outlet like this to
come along,” says Craig Bann, video
promotions manager at Nashville’s
Aristo Media. “This could be the MTV
of their marketplace. But the labels are
going to have to get behind this. It’s
time to put up or shut up.”

Aristo promotes videos from Word,
Forefront, Benson, Sparrow, Reunion,
Frontline, Starsong, and Pakaderm. It
generally promotes three or four Chris-
tian clips at a time, Bann says.

“The Christian marketplace simply
doesn’t deliver the videos that the secu-
lar market does,” he says, noting it
could be difficult for Z Music to find

enough quality clips to fill 24 hours of
time. “I've worked with a number of
shows that had very high expectations
who found out later they just didn’t
have the material to keep it fresh.”

But with limited exposure from small
cable systems and about 30 broadeast
shows, the labels have been hard-
pressed to justify big-budget clips
backed with consistent service and pro-
motion, he says.

Billboard reports the half-hour play-
list of “Lightmusic,” which produces
five shows weekly for The Family Chan-
nel cable network.

“People are ready for a positive net-
work,” says Lightmusic producer Tom
Green, whose library includes some 800
clips. “The question of Z Music’s suc-
cess will depend on the cable systems
who sign up.”

Greg Crutcher, a director with Nash-
ville-based Tune Town Films, says he
hopes the network succeeds in eliminat-
ing stereotypes about Christian music.

“People think the music is con-
strained by some creative lack or moral
restraint, like it can’t be ‘cool,” ” he says.

Actually, the Christian metal of Paka-
derm Records act Guardian was “cool”
enough to make it onto the playlist at
MTV, notes Pakaderm producer Dino
Elefante.

Elefante says Z Music can work as
long as it doesn't look like “a Christian
‘Wayne’s World.””

“MTV always has looked like some-
thing teenagers would let into their
rooms,” he says.

Z Music is following MTV'’s lead in
dayparting its schedule to meet the
needs of its diverse demographic. At
least 40 minutes per hour will feature
music, says Roos; the network currently
has about 200 clips.

“This is not a showpiece for us,” says
Roos. “It’s for the artists, and the music

videos. There will be no preaching.”

There will be programs like “E-Z,”
an easy-listening show for the 25-49,
mostly female demographic. A sample
playlist includes Sandi Patti, the Win-
ans, Take 6, and Twila Paris.

In the early evening, the focus turns
to “Rock And Rap,” with an eye toward
the 12-24 demo. Videos by D.C. Talk,
Petra, and White Cross would be in-
cluded here.

Prime time is for “Z Tunes,” a hits
format designed to appeal to the view-
ers between 18 and 34. The show incor-
porates such best sellers as Michael W.
Smith, Amy Grant, DeGarmo & Key,
and Chapman. The schedule then ro-
tates back into “Rock And Rap.”

Sunday mornings are the showcase
for “Praises,” a worship-oriented pro-
gram with clips by choirs and quartets,
drawing on influences from gospel to
contemporary Christian. Clips by Glad,
Truth Commissioned, and Harvest will
be mixed with live performances.

Special features -include “Artist
Choice,” which is hosted and pro-
grammed by leading contemporary
Christian acts, and “Z Buzz,” a news/
feature segment. “Raz” is another pro-
gram during which the network’s “ZJs”
will phone Christian radio DJs and
speak live on the air about their local
markets, music, and movements.

In addition, direct marketing is a key
component in the programming mix,
says Roos. The network will allow view-
ers the chance to purchase by phone au-
dio and video products, shirts, caps, and
collectibles. The direct marketing arm,
it is hoped, will generate the revenue
necessary for the network to secure its
spot in the cable universe.

Z Music is spreading the word via a
grass-roots marketing campaign, tar-
geting churches, Christian youth
groups, and Christian press and radio.

LOS ANGELES

e Marty Thomas directed MC
Ren’s video “Mayday On The Front
Line,” the debut track from the MCA
soundtrack to the film “CB4.” Bruce
Spears produced the Panic Films
shoot.

 Director Alastair Coppen is the
eye behind Widespread Panic’s video
“Wondering.” Tony Shiff produced

PRODUCTION NOTES

the Capricorn/Warner Bros. shoot.

* Troop’s “Give It Up” clip is a
Mark Freedman production directed
by Bill Aylward. Bryan Greenberg di-
rected photography on the Atlantic
clip. Joseph Sassone produced.

¢ Sean Alquist directed Riverside’s
new Sire/Warner Bros. video, “Cinna-
mon Eyes,” with producer Mark
Meyers.

Love & Kisses. John Gorka’s new High Street/Windham Hill video “When She
Kisses Me" is a Rainmaker Productions clip directed by Wayne Miller. Pictured
performing on location in Austin, Texas, from left, are Roy Rogers, John Gorka, Cliff

Eberhardt, and Rolland Denny.

* Valentine Saloon’s new Pipeline
Records video, “Smothered In Daisy,”
is a Mitas Touch production directed
by George Mitas. Dan Sallinger pro-
duced.

* Nitrate Films’ Kim Watson di-
rected Al Jarreau’s new “What You Do
To Me” video with producer Matthew
Pomerans. Arturo Smith directed
photography on the Warner Bros. clip.

NEW YORK

 Big Bub’s latest Atlantic clip, “Tel-
lin’ Me Stories,” is a GPA Films pro-
duction directed by Milcho. Michael
Begasse produced, and Hubert Tac-
zanowski directed photography.

« Jesse Peretz directed Come’s new
Matador video, “Submerge.” Eliot
Rockett directed photography on the
Nitrate Films shoot.

NASHVILLE

* DNA director Rocky Schenck
directed Nanci Griffith’s new Elek-
tra video, “Speed Of The Sound Of
Loneliness,” featuring John Prine.
Lisa Rinzler directed photography
on the shoot and Bruce Coleman
produced.

‘Bohemia After Dark’ Lights
Up E. European TV Screens

BOHEMIAN BROADCAST: Port-
land, Ore.-based “Bohemia After
Dark” is going international this week
through a pact with the Polish TV pro-
duction company Uni Vision.

Up to this point, 10-year-old “Bohe-
mia After Dark” has been carried on
Portland Fox affiliate KPDX and
Seattle independent KTZZ. It is exec-
utive-produced by Siouxsie Crawford
and Jeff Crawford of Portland’s Mod-
ern Media Productions.

For the first time, viewers in Po-
land, Russia, Ukraine, Bialorus,
Litwa, and Lotwa will see music vid-
eos—10 hours of English-language
programming per month—provided
by the Crawfords.

“It’s a terrific opportu-
nity to be the first in this
market,” says Siouxsie
Crawford. “These people
are 20 years behind and
they’re ready for a music
video show.”

The average “Bohemia
After Dark” playlist can
run the gamut from Ween
to Miles Davis, from Les
Paul & Mary Ford to Dis-
posable Heroes Of Hi-
phoprisy. Clips from Soul
Asylum, Alice In Chains,
Dinosaur Jr., Neil Young,

THIE
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Tritt’s manager, Ken Kragen, and
Flashframe’s Len Epand produced
the special. Gordon Minard directed
photography. Documentary coverage
was facilitated by Aspen’s Free-
wheelin’ Films.

VHI HAS JUMPED INTO the exer-
cise industry, with a daily aerobics
and calisthenics show hosted by Ford
supermodel Rachel Hunter (aka Mrs.
Rod Stewart). “Body By VH1” de-
buted March 1, and runs at 7 a.m. and
noon. The half-hour workout show is
backed with music from the VH1 hit-
list, and features exercise routines
choreographed by National Aerobics
Championship medalist
Chuck Gemme.

I WANT MY NARM TV:
ABC Late Night Enter-
tainment goes behind the
scenes at the National
Assn. of Recording Mer-
chandisers convention
March 6-9 in Orlando, Fla.,
and will air footage from
the convention during its
“Spring Break Rave” spe-
cial set for April 3. R&B
singer Jeffrey Osborne will
act as the network’s man-
on-the-scene, conducting

and Sonic Youth often ap- ~ NSNS interviews with artists and
pear in the diverse, alter- by Deborah  industry leaders.
native mix. Russell

The overseas version of
the show initially will be
limited to those clips for
which the Crawfords can obtain for-
eign licensing rights.

“We're knee-deep in muddling
through international licensing right
now,” Siouxsie Crawford says, noting
the show currently holds licensing
agreements with about eight labels.

Uni Vision, represented in the U.S.
by Time After Time International
Inc., last year licensed “Wheel Of For-
tune” for broadcast in a number of
Eastern European markets.

“One of the main objectives and in-
terests of this company is the promo-
tion of Anglo-American music in East-
ern Europe,” says Uni Vision’s Pawel
Hanczakowski. “We are excited
about the venture and look forward to
a long and prosperous relationship.”

COUNTRY ROCKER Travis Tritt
pays tribute to disabled veterans in
the forthcoming TNN special “Travis
Tritt: A Celebration—A Musical Trib-
ute To The Spirit Of The Disabled
American Veteran.”

The hourlong special, premiering
April 5, features Tritt and pals Marty
Stuart and Mark O’Connor perform-
ing during the DAV’s annual week-
long rehabilitation event last April.

The show combines concert footage
with documentary segments and in-

terviews with the veterans. Jack Cole

of Flashframe Films directed the
special; he also shot Tritt’s video
“Anymore” last year, in which the art-
ist portrayed an embittered wheel-
chair-bound veteran working through
his pain with help from a fellow DAV.

MORE MUSIC: St. Pe-
tersburg, Fla.'s MOR Mu-
: sic TV has signed up with
some 200 independent cable operators
around the nation, following a compre-
hensive direct-mail and trade adver-
tising campaign, encouraging the
mom-and-pop operators to carry the
unscrambled, free basic service. In ad-
dition, the network, which launched
Sept. 1, also is now being carried by
Fairfax, Va.'s Media General Cable,
which reaches about 200,000 subscrib-
ers. MOR is broadcast in digital
stereo and allows viewers to order au-
dio and video product through a toll-
free number.

MTV NEWS: Gerry Laybourne re-
cently was appointed vice chairman of
MTYV Networks and continues in her
role as president of Nickelodeon. She
will be working closely with MTV Net-
works chairman/CEO Tom Freston
to improve the structure and effi-
ciency of the company’s business oper-
ations ... MTV VJ Adam Curry has
renewed his contract, marking his
sixth year with the network. He'll be
hosting the “Top 20 Video Count-
down” and “MTV’s Most Wanted.”

REEL NEWS: Director Ralph Zi-
man has joined London’s M-Ocean
Pictures for U.K. representation. He
has directed clips for the Catherine
Wheel, Iron Maiden, House Of Love,
and Wasp ... L.A.-based Power
Films signed director David Dobkin
... Director Chris Applebaum signed
to N.Y.-based Little Caesar Produc-
tions ... L.A.’s Maddhatter Films
has signed director John Kahn.
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st CLIP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oidies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

ADDS

Michaei Jackson, Heal The World
Whitney Houston, | Have Nothing
Def Leppard, Tonight

Prince & The N.P.G., The Morning...
Eric Clapton, Running On Faith
P.M. Dawn, Plastic

Monie Love, Born To BR.EE.D.
Boy George, The Crying Game
Green Jeilo, Three Little Pigs
Masters Of Reality, She Got Me

Eric Clapton, Running On Faith

Elton John, Simple Life

Boy George, The Crying Game

Prince & The N.P.G., The Morning...
Nanci Griffith, Speed Of The Sound . ..
Carole King, Lay Down My Life

A |

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

ADDS

FIVE STAR VIDEO

Paul McCartney, Hope Of Deliverence

After 7, Can He Love You Like This?
Kenny G, Forever In Love

Stephanie Mills, Never Do You Wrong
Vanessa Williams, Love Is

€ ITNN

THE NASHVILLE NETWORK«

The Heart of Country
The Nashville Network

30 hours weekly
2806 Opryland Dr, Nashville,TN
37214

HEAVY

ADDS

ARTIST OF THE MONTH

EXCLUSIVE

Sting, If | Ever Lose My Faith

Coverdale Page, Pride And Joy
Depeche Mode, | Feel You

GREATEST HITS

Naughty By Nature, Hip Hop Hooray
Or. Dre, Nuthin’ But A “G" Thang
Bobby Brown, Get Away

Digabie Planets, Rebirth Of Slick

HEAVY

Arrested Deveiopment, Mr. Wendal
Bon Jovi, Bed Of Roses

Ouran Duran, Ordinary World
Madonna, Bad Girl

Megadeth, Sweating Bullets
Naughty By Nature, Hip Hop Hooray
Snow, The Informer

Spin Doctors, Two Princes

Ugly Kid Joe, Cats In The Cradle

P. Bryson/R. Belie, A Whole New World
Gloria Estefan, | See Your Smile
Whitney Houston, I'm Every Woman
Kenny G, Forever In Love

Madonna, Bad Girl

HEAVY

Duran Duran, Ordinary World
Annie Lennox, Little Bird

Jon Secada, Angel

Vanessa Williams, Love Is

WHAT'S NEW

BUZZ BIN

Belly, Feed The Tree

Neneh Cherry, Buddy X

Digable Planets, Rebirth Of Slick
Soul Asylum, Black Gold

Stereo MC'S, Connected

STRESS

10,000 Maniacs, Candy Everybody. . .
Alice In Chains, Rooster

Def Leppard, Tonight

Dr. Dre, Nuthin’ But A "G" Thang
Faith No More, Easy

Whitney Houston, | Have Nothing
INXS, Beautiful Girl

Michael Jackson, Heal The World
Jeremy Jordan, Right Kind Of Love
Lenny Kravitz, Are You Gonna Go. . .
Living Colour, Leave It Alone
R.E.M., Man On The Moon

Sting, If | Ever Lose My Faith

10,000 Maniacs, Candy Everybody. ..
Dina Carroll, So Close

Mary-Chapin Carpenter, Passionate. . .
Clannad, Harry's Game

Leonard Cohen, Closing Time

Go West, What You Won't Do For Love
Wendy Moten, Come In Out Of. . .
Vanessa Paradis, Be My Baby

Sade, Kiss Of Life

Neil Young, Unknown Legend

Whitney H I'm Every Woman
Arrested Development, Mr. Wendal
Positive K, | Got A Man

En Vogue, Give It Up, Turn It Loose
Alexander O'Neal, Love Makes No. . .
Shai, Comforter

SWV, I'm So Into You

Jade, Don't Walk Away

Men At Large, So Alone

R. Kelly, Dedicated

TLC, Hat 2 Da Back

CeCe Peniston, Crazy Love
Michael Cooper, Shoop Shoop
Sade, Kiss Of Life

Snow, The Informer

Hi-Five, Quality Time

Chante Moore, It's Alright

Portrait, Honey Dip

Travis Tritt, T-R-0-U-B-L-E

George Jones, Wrong's What | Do Best
John Michael Montgomery, | Love . ..
Larry Stewart, Alright Already

HEAVY

MEDIUM

T M E

[

Continuous programming
12000 Biscayne Blvd, Miami,FL
331381

Jacci McGhee, It Hurts Me

LeVert, Good OI' Days

Miki Howard, Release Me

Rachelle Ferrell, Welcome To My Love
Shabba Ranks, Muscie Grip

Trey Lorenz, Photograph Of Mary

ADDS

ACTIVE

Boy George, The Crying Game

Eric Clapton, Running On Faith
Flotsam And Jetsam, Wading
Through...

Jade, Don't Walk Away

Jackyl, Down On Me

Joey Lawrence, Nothin' My Love. . .
Paperboy, Ditty

Portrait, Here We Go Again
Positive K, | Got A Man

Prince & The N.P.G., The Morning...
Shai, Comforter

Sitk, Freak Me

SWV, I'm So Into You

TLC, Hat 2 Da Back

Neil Young, Unknown Legend

Flavor Unit, Roll Wit The Flava
Green Jello, Anarchy in The U.K.
Mark Wood, Monkeybats
Megadeth, Sweating Bullets
Mitsou, Heading West

Run D.M.C., Down With The King
Trends Of Culture, Off & On

COUNTRY MUIIC TRLAVINION.

Continuous programming
2806 Opryland Dr, Nashville, TN
37214

Clint Black, When My Ship Comes in
Suzy Bogguss, Drive South
Mary-Chapin Carpenter, Passionate. . .
Mark Chesnutt, OF Country
Confederate Railroad, Queen Of . . .
Bitlty Ray Cyrus, She's Not Cryin'. . .
Billy Dean, Tryin' To Hide . ..

Brooks & Dunn, Hard Workin’ Man
Diamond Rio, in A Week Or Two
Radney Foster, Nobody Wins

Alan Jackson, Tonight | Climbed. . .
Tracy Lawrence, Alibis

Kathy Mattea, Standing Knee Deep . . .
McBride & The Ride, Just One Night
Reba McEntire/Vince Gill, The Heart...
Dotly Parton & Friends, Romeo

Collin Raye, | Want You Bad

Restless Heart, Mending Fences
Sawyer Brown, All These Years
Shenandoah, Leavin's Been Along . ..
George Strait, Heartland

Tanya Tucker, It's A Little Too . ..

Pam Tillis, Let That Pony Run

MEDIUM

HEAVY

BOX TOPS

ON

Ali Dee, Who's Da Flava

Animal Bag, Everybody

Black 47, Funky Ceili

Blind Melon, Tones Of Home
Dinosaur Jr., Start Choppin’
Drivin' N Cryin’, Turn it Up Or Turn...
Green Jello, Three Little Pigs
Denis Leary, Asshole

Monie Love, Born To B.R.€.E.D.
Masters Of Reality, She Got Me
Ned’s Atomic Dustbin, Walking. . .
P.M. Dawn, Plastic

Keith Richards, Eileen

RuPaul, Supermodet

Run D.M.C., Down With The King
Sunscreem, Love U More

The The, Dogs Of Lust

B

WWOR

One hour weekly
216 W Ohio, Chicago,IL 60610

Gloria Estefan, Megamix

Apache, Gangsta Bitch

Brand Nubian, Love Me Or Leave. . .
Chi Ali, Funky Lemonade

Common Sense, Breaker 1/9

Denis Leary, Asshole

Eazy-E, Neighborhood Snyper

Eazy E, Only If You Want It

Geto Boys, Crooked Officer

Green Jello, Three Little Pigs

Half Pint, One Leg Up

Ice-T, Gotta Lotta Love

Ice Cube, It Was A Good Day

Jade, Don't Walk Away

JCD And The Dawg LB., Get Naked
Kam, Peace Treaty

Luke, You & Me

Madonna, Bad Girt

Men At Large, So Alone

Naughty By Nature, Hip Hop Hooray
Onyx, Throw Your-Guns In The Air
Paperboy, Ditty

Pete Rock/CL Smooth, Lots Of Lovin'
Prime Minister Pete Nice, Rat Bastard
Rodney O & Joe Cooley, You Don't. ..
RuPaul, Supermode!

Shai, Comforter

Snow, The Informer

SWV, I'm S0 Into You

TLC. Hat 2 Da Back

Whitney Houston, I'm Every Woman
Whitney Houston, | will Always Love...

Alan Jackson, Tonight | Climbed. . .
Billy Dean, Tryin' To Hide . .

Billy Ray Cyrus, She's Not Cryin'. . .
Brooks & Dunn, Hard Workin' Man
Clint Black, When My Ship Comes in
Collin Raye, | Want You Bad

George Strait, Heartiand

Kathy Mattea, Standing Knee Deep . ..
Mark Chesnutt, OI' Country

Mark Collie, Born To Love You
Mary-Chapin Carpenter, Passionate. . .
Pam Tillis, Let That Pony Run

Radney Foster, Nobody Wins

Reba McEntire/Vince Gill, The Heart...
Restless Heart, Mending Fences
*Robert Ellis Orrall, A Little Bit Of...
Sawyer Brown, All These Years

Tanya Tucker, It's A Little Too. . .

HOT SHOTS

Billy Burnette, Tangled Up In Texas
Tracy Byrd, Someone To Give My. ..
Stacy Dean Campbell, Poor Man's Rose
Mark Collie, Born To Love You

Skip Ewing, Losing You Is New To Me
Clinton Gregory, Look Who's Needing...
John Gorka, When She Kisses Me

Toby Keith, Should've Been A Cowboy
Kentucky Headhunters, Honky Tonk. . .
Chris LeDoux, Look At You Girl

Little Texas, I'd Rather Miss You
Ronnie McDowell, Yippy-Ti-Yi-Yo
Palomino Road, Why Baby Why

Lee Roy Parnell, Tender Moment
Kenny Rogers, Wandering Man

Lisa Stewart, Drive Time

Doug Supernaw, Honky Tonkin' Fool
Aaron Tippin, My Blue Angel

Shania Twain, What Made You Say That
Rick Vincent, Best Mistakes | Ever . ..
Joy White, True Confessions

Lari White, what A Woman Wants

Hank Williams, Jr., Everything. . .

Zaca Creek, Broken Heartland

Dolly Parton & Friends, Romeo

*John Brannen, Moonlight & Magnolias
John Gorka, When She Kisses Me

John Michael Montgomery, | Love . ..
Larry Stewart, Alright Already

Lee Roy Parnell, Tender Moment
*Lorrie Morgan, | Guess You Had To. ..
Shania Twain, What Made You Say That
Tracy Lawrence, Alibis

Travis Tritt, T-R-O-U-B-L-€

MEDIUM

AMERICA’S NO. 1 VIDEQ

Dr. Dre, Nuthin' But A "G" Thang

CURRENT

Goo Goo Dolls, We Are The Normal
Bash & Pop, Loose Ends

Alice In Chains, Rooster

Sout Asylum, Black Gold

Silverfish, Big Bad Baby

Jeltyfish, The Ghost At Number One
Daniel Ash, Here She Comes

Lenny Kravitz, Are You Gonna Go. . .
Dinosaur Jr., Start Choppin'

Belly, Feed The Tree

Sunscreem, Love U More

Stereo MC'S, Connected

Rage Against The Machine, Killing. . .
Judybats, Being Simple
Hammerbox, Hole

4 Non Blondes, What's Up

S5

One hour weekly
330 Bob Hope Dr, Burbank,CA 91523

Aaron Tippin, My Blue Angel

Charlie Daniels, America, | Believe. . .
Chris LeDoux, Look At You Girl

Clinton Gregory, Look Who's Needing...
Doug Supernaw, Honky Tonkin’ Fool
Dude Mowrey, Maybe You Were. . .
George Jones, Wrong's What | Do Best
Guy Clark, Boats To Build

Joy White, True Confessions

Kenny Rogers, Wandering Man
Kentucky Headhunters, Honky Tonk. . .
Lari White, What A Woman Wants
Littie Texas, I'd Rather Miss You

Lisa Stewart, Drive Time

McBride & The Ride, Just One Night

P ino Road, Why Baby Why

CURRENT

Ricky Lynn Gregg, If | Had A. ..
Sh doah, Leavin's Been A Long . . .

Michael Jackson, Heal The World
Peter Gabriel, Digging In The Dirt
Eric Clapton, Tears in Heaven
Digable Planets, Rebirth Of Slick
Whitney Houston, I'm Every Woman
TLC, Baby Baby Baby

Pebbles, Giving You The Benefit
Joey Lawrence, Nothin' My Love. . .

Suzy Bogguss, Drive South

The Bellamy Brothers, Hard Way To. . .
Remingtons, Nobody Loves You...
Toby Keith, Should've Been A Cowboy
Tracy Byrd, Someone To Give My. . .
Wylie & The Wild West, Doctor My ..
Zaca Creek, Broken Heartland
*DENOTES ADDS

Lighimunic

Five 1/2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

CURRENT

Carman, Serve The Lord

Nicholas, Yield Not

Two Hearts, Miracles

Kenny G, Forever In Love

Petra, Sight Unseen

Steven Curtis Chapman, Great...
White Heart, Unchain

Eric Champion, Resolution Time
Young Disciples, Apparently Nothing
Carman, 1955

Deleon, More

Donnie iris, Love Is Like Like A Rock
Mannheim Steamroller, Morning
Millions & Millions, Help Somebody
King's X, Black Flag

The Stand, In Three Days

Petra, Who Is On The Lord's Side
Jan Hammer, Seeds

New JB's, James’ World

Harry Connick, Jr., Stardust
10,000 Maniacs, Candy Everybody...

W [ ] [ ]
edidline.
Vibe-rations: Rap-Flavored
Mag Gets Down, Staffs Up

# BY ERIC BOEHLERT

TIME WARNER, after ending its tu-
multuous relationship with Ice-T, is
back swimming in the turbulent waters
of rap. Vibe, the hip-hop magazine
bankrolled by TW and Quincy Jones
and whose test issue hit newsstands
last fall, finally has been given the go-
ahead. The next issue will be out in
September with a guaranteed circula-
tion of 100,000.

A TW spokesperson says well-docu-
mented run-ins with activists attacking
the media giant for irresponsibly back-
ing rap acts did not play a role in decid-
ing Vibe’s fate. Editor-in-chief Jonat-
han Van Meter concurs.

The editor is in the process of filling
out his staff, which will eventually
number 22. Many of the top editors are
back from the test issue. Also on board
is writer/poet Kevin Powell, best
known. for his living arrangements on
MTV’s “The Real World.”

Van Meter says the magazine will
continue the path laid out by the test
issue, although some tinkering—re-
views moved to the back of the book?—
may be done. He concedes last fall’s
Vibe, under pressure to succeed with
its one-shot chance, may have come
across as more of a “catalog than a
magazine.” Future issues will not come
crammed with as much edit.

On the business side, John Rollins,

LES PAUL: AN
AMERICAN ORIGINAL
By Mary Alice Shaughnessy
(William Morrow & Co., $25)

As Les Paul drops himself onto a
stool most weeks for his Monday-
night gig at Fat Tuesday’s in Man-
hattan, a heavy air of history tramps
down the stairs with the arriving
faithful and presses up against the
walls of a room that is roughly the
size of a guitar pick. That’s Les Paul.
Then he is playing, and the time is
emphatically now; the reverent are,
quite respectfully, blown away.

This is what they mean by living
legend.

Mary Alice Shaughnessy’s biogra-
phy—as well crafted as it is wel-
come—goes a long way toward but-
tressing the legendary end of that
human equation, filling in the gaps in

what for many is a two-word story.

Of course, they are two powerful
words: electric guitar.

“I have people come up to me and
say, you're areal person?!,” Paul has
said, more often than not with a
wink. “You’re not just a guitar?”

From the days of Rhubarb Red,
Paul’s hillybilly persona, to the
years with wife/musical partner
Mary Ford and now the nights at
Fat Tuesday’s, Shaughnessy traces
Paul’s personal and musical evolu-

Spin’s VP/director of advertising and
six-year vet, will join as Vibe’s pub-
lisher. He is looking to the music indus-
try to be Vibe’s backbone advertiser,
followed by consumer electronics and
other lifestyle products.

If Vibe is able to mine the niche audi-
ence of readers with hip-hop sensibil-
ity, but who are not necessarily hard-
core rap fans, “the magazine has
enormous potential,” says Brett
Wright, Uptown Records’ marketing
director. “It could be the Vogue of hip-
hop,” he adds.

On the downside, he notes Vibe may
be able to get $6,000 an ad from major
advertisers, such as Pepsi, but record
companies may shy away from that
hefty price tag. “That’s the entire
budget for some of our acts,” he says,
laughing.

NASHVILLE NOW: ADWEEK
magazine editors, taking into account
ad revenue and circulation gains, as
well as industry buzz, recently dubbed
Country America the nation’s hottest
magazine. The lifestyle and music mag-
azine easily outpaced high-profile run-
ners-up such as Entertainment
Weekly and Vanity Fair.

1

ENGLAND’S DREAMING, Sex
Pistols, Punk Rock & Beyond” (St.
Martin’s Press), by Jon Savage, took
first-place honors in the 1992 Ralph J.
Gleason Music Book Awards.

tion, a sort of what makes Lester
strum. Along the way, the People
magazine staff writer, through myr-
iad interviews with family, friends,
and musical partners and careful re-
search that sometimes contradicts
Paul’s own remembrances, de-
scribes the triumph of chart-topping
singles like “How High The Moon”;
tragedy (including a crippling car
accident; when asked how he
wanted his shattered strumming
arm permanently set, Paul said,
“Just point it toward my belly but-
ton so I can play”); and a bitter
breakup with his wife.

Above all, she describes an almost
compulsive drive.

The boy who took apart anything
mechanical just to see how it worked
(“Don’t you touch that!” was a famil-
iar refrain among his family and
friends) became what Shaughnessy
calls “a space-age sculptor of
sound,” revolutionizing the way mu-
sic is made, through his musician’s
need to get some other, different,
new sound, Thus: the refined solid-
body electric guitar, eight-track re-
cording, overdubbing, close-miking.

The musician eventually influ-
enced countless players; the tin-
kerer, even more. And he continues
still, Shaughnessy notes, making
music and living history.

MARILYN A. GILLEN
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A ‘World Party’ Party. The newly opened AIR Studios in Hampstead was the
site of a listening party for the upcoming album “BANG!” from Ensign/
Chrysalis act World Party, fronted by Karl Wallinger. The album is due for
worldwide release in late April. Shown in front row, from left, are Wallinger; Jane
Berk, marketing VP of EMI Records Group North America; and Nigel Grainge,
managing director of Ensign. Pictured in the rear, from left, are Chris Hill, head
of A&R for Ensign; and Roy Eldridge, managing director of Chrysalis Records

U.K.

Labels Unite Divided Market

New Bands, Scenes Emerge In Balkans

B BY PETAR JANJATOVIC

BELGRADE—With the state-run
record companies in the former Yu-
goslavian republics of Serbia and
Montenegro all but silenced by inter-
national trade sanctions, several
young, agile, private record compan-
ies have come to the rescue of a new
generation of bands here.

These bands, isolated by war not
only from the rest of the world but
other regions of their homeland, are
making rock’n’roll under the block-
ade, showing little respect for author-
ity but much faith in their own indi-
vidual musical styles. Acts such as
Dza Ili Bu, the Directors, Bad Musi-
cians’ Kids and Punishment To The
Ears are forging a new rock scene in
Belgrade.

“Fast Bands of Serbia,” a four-day
festival of rock videos and live per-
formances staged recently at Bel-
grade’s Youth Centre, gave a good
overview of these emerging new

‘Bodyguard,” Madonna Score In Japan

@ BY STEVE McCLURE

TOKYO—The soundtrack of “The
Bodyguard” triumphed in the inter-
national category at Japan’s seventh
annual Gold Disc awards, grabbing
the top-album accolade on the basis
of 638,000 units sold in 1992. Whit-
ney Houston’s “I Will Always Love
You” was the top foreign single, with
sales of 118,000 copies. Both are
BMG Victor releases here and have
since outstripped their 1992 sales as
“The Bodyguard” bandwagon con-
tinues to roll (Billboard, Feb. 27).

The Gold Disc awards, inaugura-
ted in 1987, are based on sales fig-
ures compiled by the Recording In-
dustry Assn. of Japan and will be
presented at a ceremony Wednes-
day (10) here. They cover the year
Jan. 21, 1992, to Jan. 20, 1993.

Also in the international category,
Madonna (Warner Music Japan)

won the RIAJ’s artist-of-the-year
prize. However, the scale of the win
for Japanese artist of the year, pop
duo Chage & Aska, illustrates the
huge gulf between domestic and for-
eign artists. Madonna triumphed for
sales of 844 million yen ($6.5 mil-
lion), while Chage & Aska won in
recognition of sales totaling 14.6 bil-
lion yen ($112.5 million).

TWO-TRICK PONY

It is the second time Chage &
Aska have won the award. In 1992,
the Pony Canyon pair stayed on top
of the heap on the strength of two
hit albums, “Super Best [I” and
“Guys,” a collection of new material.

The Gold Disc for the year’s top-
selling domestic single went to
“Kimi Ga Iru Dake De” (All [ Need
Is You Beside Me) by Kome Kome
Club (Sony Music Entertainment),
which racked up sales of 2.7 million

units. Another Sony act, Dreams
Come True, picked up the album-of-
the-year honors for selling 3.02 mil-
lion copies of “The Swinging Star.”
With sales of more than 3.15 million
units, “The Swinging Star” is Ja-
pan’s all-time best-selling album.

The new-artist prize in the domes-
tic section went to Sony’s Masatoshi
Ono, who sold 1.7 billion yen ($13.14
million) worth of records, while
among overseas artists, Canada’s
Holly Cole (T'oshiba-EMI) came out
on top with sales totaling 274 million
yen ($2.11 million).

Top music videos were “Tour 1991
Birth” by Sony’s Yutaka Ozaki, who
died last spring, in the domestic cat-
egory. Guns N’ Roses’ “Use Your I1-
lusion World Tour 1992 In Tokyo”
(MCA Vietor) won in the foreign
section.

B BY EMMANUEL LEGRAND

PARIS—Guessing who will be the
next Minister of Culture after this
month’s general elections has become
a favorite pastime of professionals in
the communications business here.

Polls for the elections, to be held
March 21 and 28, forecast a decline
of the socialist vote and a rise in the
two leading conservative parties
RPR and UDF, so much that a con-
servative coalition victory seems cer-
tain.

The only uncertainty is the size of
the victory, and Paris is buzzing with
rumors about who will land appoint-

Industry Recounts Lang Ministry

ments.

Jack Lang, the colorful Minister of
Culture and Communications, will be
a hard act to follow, even though
many are now criticizing his policy.
Lang was minister from 1981-86 and
from 1989 to the present.

From an artistic standpoint,
Lang’s open-door policy has gone a
long way to secure media attention
and artists’ recognition. He started
his rule with a clear anti-American
mandate and ended it by offering
medals to almost any American art-
ist, film maker, or writer who hap-
pened to visit France.

One of Lang’s most visible moves

in the music field was the appoint-
ment in 1989 of the then 27-year old
Bruno Lion as his adviser and assist-
ant, in charge of popular music, jazz,
and “variété,” or nonserious, music.
Lion has been a link between the in-
dustry and the ministry.

Jean-Loup Tournier, president of
performing rights society SACEM,
paid tribute to Lang at MIDEM this
year, saying that “whenever we
needed him, Lang was there.”

Yet sometimes he was all too pres-
ent, attracting eriticism for wanting
to be seen with the latest acts. Critics
also blame him for having supported

(Continued on page 61)

bands. For the past two years, these
acts have been taken under the wing
of a Television Serbia program called
“Afirmator,” allowing many of them
to make their own videos. The festival
offered a chronological presentation
of film and videoclips from the mid-
’60s to the present, then turned the
stage over to the upcoming local
bands.

Recently, the biggest state-run rec-
ord company, PGP RTB, released a
single by the veteran Serbian band
Galija, containing its versions of a
song by the Croatian band Film and
one by the band Index from Sarajevo.
The single was seen as a symbolic ef-
fort at musical bridge-building but
also was one of the few recent re-
leases by PGP RTB.

However, the new private record
labels are much faster and more effi-
cient than the state-run companies,
which lumbered for years under a bu-
reaucratic machine certain to quash
anything remotely creative. Not sur-
prisingly then, Sorabia Disc and
Carlo Records, the two most active
private companies, have signed the
cream of the crop from the “Fast
Bands of Serbia” festival.

Carlo Records took the initiative
with its release of “Hey Sailors,” the
debut album from Dza Ili Bu. The
band’s modern rock is spiced with
irony, as evidenced by liner notes that
say the band was the winner of the
Split 91 Music Festival, the Croatian
equivalent of the Eurovision Song
Contest, a festival that was never
held because of the war. Carlo also
has signed the Directors, known for a
raspy punk sound laced with ska riffs
and brass accents. The title song from
the group’s album, “You'll Be Sweep-
ing The Streets,” predicts a new occu-
pation for Communists after their
fall, while the name of the band itself
is an ironic jab at Communist and So-
cialist company directors who for so
many years in Yugoslavia symbolized
power and corruption.

With the release of bands such as
Eva Braun and Instant Karma, both

drawing on the sound of ’60s rock,
Carlo Records shows it does not in-
tend to limit itself to any one genre.

Sorabia Records, in the Serbian
town of Nils, has issued a debut rec-
ord called “Good Day” by Belgrade’s
most promising band, Bad Musicians’
Kids. Sappy and attractive, with a
strong brass section and funky gui-
tar, the band has become a top favor-
ite. But its intricate arrangements
and rich sound do not drown out its
politically symbolic lyrics, sung in a
mix of Serbian, Croatian, Slovenian,
and Russian.

Sorabia also strikes the right bal-
ance with a Belgrade trio called Pun-
ishment To The Ears. Its debut cas-
sette, “Under The Earth,” is a deft
compilation of Hendrix-style improvi-
sations and guitar effects and the
rawness of punk. A kind of Eastern
European answer to Nirvana, Pun-
ishment To The Ears is a great
bridge between the music of the past
and present. At the big outdoor festi-
val held late last August in the East
Serbian town of Zajecar, before a
crowd of more than 15,000—most
heavy-metal fans—the group won the
vote of both the jury and the audience
as the best band of the three-day
event.

Sorabia’s catalog also includes the
debut record of Baal, whose members
are only about 20 years old but whose
sound draws from acts such as Sisters
Of Mercy and the influence of Byzan-
tine music tradition. Baal is artfully
moving toward the sound of “ambi-
ence” and rich, thoughtful instrumen-
tals.

Another new independent label,
RAM Records, has released a live CD
recording of reggae act Del Arno
Band and jazz pianist Misa Krstic.

Meanwhile, PGP RTB is either not
using its plants or leasing them out.
The availability of repertoire from
Western labels has been altogether
halted by embargoes against Serbia
and, with few exceptions, the com-
pany is producing no Yugoslav rec-

(Continued on page 61)

Blockbuster Mapping Out
Goal For Growth In Spain

B BY HOWELL LLEWELLYN

MADRID—BIlockbuster Entertain-
ment, the U.S. video chain that late
last year acquired half of Virgin Re-
tail Europe in a joint venture, is to in-
vest more than $26 million in setting
up 60 new video stores in Spain dur-
ing the next three years.

The move was announced Feb. 24
by Jorge Castro, the managing direc-
tor of Video Invest Espanola.

Video Invest Espanola and Euro-
Four are Blockbuster’s franchise
companies in Spain. Their plan is to
open 20 stores a year by 1995, Castro
explained. Through them, Block-
buster already controls six outlets, all

based in Madrid, and will open the
seventh in April before moving on to
Barcelona, where Spain’s only Virgin
Retail Megastore is located.

Castro says Blockbuster wants a
20% share of the Spanish video rental
and sell-through market by 1995,
which will mean a turnover of be-
tween $50 million and $70 million.
Eighty percent of this will come from
rentals, and 20% from sell-through,
he says.

The Spanish video market is cur-
rently worth some $350 million with
about 6,000 outlets. Castro says
Blockbuster has 40,000 members
alone at its six stores, and hopes to
have 700,000 by 1995.
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4th Annual International

Latin Music Conference
Shaping the Future of Latin Music

Running in conjunction with Univision/Billboard’s
Premio Lo Nuestro A La Musica Latina

May 18, 19, & 20, 1993
Hyatt Regency Miami

Tuesday, May 18th
Opening Evening Showcase
presented by: Manny Records, Mesa/Bluemoon Records,
Rodven Records, WEA International

Wednesday, May 19th
Special Keynote Address
Latin Music and Television -"T he 90’s "
Music Video:"Do We Still Need Them'?
Billboard Radio Chart:"T he Future of the Hot Latin Tracks"
Evening Cocktail Reception & Showcase

Thursday, May 20th
Artists’ Business Affairs:” Who Should Handle Your Artist'?
Retail Chart: "The Future of the Top Latin Album Chart"
Premio Lo Nuestro A La Musica Latina - James L. Knight Center

OTHER ATTRACTIONS TO BE ANNOUNCED

Billboard is proud to host our 4th Annual Latin Music Conference. The support and expertise of
Latin music professionals have made it possible for us to once again bring you this vital and importantseminar.

For More Information -
Angela Rodriguez (305) 441-7976
Melissa Subatch (212)536-7218

’-----------—---—--———————_—————-

Conference Cost $195.00 pre-registration (before April 30th) $225.00 - Pre-Registration ( by May 10th)
Please make checks payable to Billboard, To pay by credit card please call the above contact number.
Send payment to: Melissa Subatch, Billboard Magazine, 1515 Broadway, NY,NY 10036

Name: Title:
Company: Telephone:
Address: State: Country: Zip:

For over nighters: Special Hyatt Regency Miami Hotel Rate - $85.00 a night
For Reservations call: (305) 358-1234

(Please state that you will be attending the Billboard Latin Music Conference)

www americanradiohistorv com


www.americanradiohistory.com

International

Germany’s MPA
Grosses Up

B BY WOLFGANG SPAHR

HAMBURG—Members of Ger-
many’s Music Publishers Assn.
upped their turnover by almost 3%
last year, says the organization.

MPA’s 430 members grossed
some $330 million, with sales of
sheet music reaching $97 million.

Dr. Hans-Henning Wittgen, man-
aging director of the German MPA,
says, “Most of the members of the
MPA are mostly small- to medium-
sized firms. Due to the pressure
from international competition, con-
centration is steadily increasing. Ap-
proximately 15 companies represent
about 70% of popular music titles.”

The outlook for 1993 is little bet-
ter, with most publishers expecting
levels of business similar to those in
1992. However, 27% of publishers
expected to have an increase in
sales.

Sheet music and songbooks repre- |

sent a share of 29% of publishing,
with remaining revenues coming
from mechanical, performing, and
synchronization fees.

Wittgen reports, “Germany is a
strong export country for exports of
classical music literature.”

FIMI Puts Italian Industry Membership At 80%

B BY DAVID STANSFIELD

MILAN—The record industry feder-
ation, FIMI, set up by Italy’s five ma-
jors following their split with national
IFPI organization AFI, now claims to
represent 80% of the industry here.
This follows the decision by key indie
labels such as DDD, CAM, Baby,
Nuova Carisch, and the Walt Disney
company to join its ranks.

FIMI is backed by BMG, Poly-
Gram, EMI, Sony, and Warner, and
has about 14 members. AFI has ap-
proximately 160 members, including
Virgin, Ricordi, and RTI Music.
About half of the group’s members
are entitled to vote in association af-
fairs

FIMI’s claim of market dominance
will be tested by 1992 statistics, when
those are issued. AFI president
Guido Rignano told Billboard re-
cently, “Both AFI and FIMI have
their own statistics, so we’ll have to
add one on top of the other.”

Franco Reali, FIMI president and
managing director of BMG Italy,
expresses surprise at that comment.
“What Rignano says is completely
new to me. But we have nothing
against exchanging figures. The thing
AFT will realize, however, is that
FIMI does have 80% of the total mar-
ket.” That original claim was based on
1991 AF1T statistics.

In its annual roundup of 1991 world

markets, IFFPI reported Italy to have
trade deliveries worth $695 million at
retail. That included revenues from
shipments of 19.8 million CDs, 24.8
million cassettes, and 9.2 million LPs.

If the two organizations do pool
their figures, it is unclear whether

‘One of the rules of
IFPI is there should
be recognition of
only one group’

they’ll be accepted as “official.” AFT’s
Rignano has acknowledged that
many industry professionals no
longer view that group as represent-
ing the Italian industry. Reali asked
whether FIMI now has that mantle,
responds, “I don’t think that one ex-
ists so far. One of the rules of IFPI
is that there should be recognition of
only one [group] in each territory. We
have, however, formalized our re-
quest [to be recognized by IFPI] and
are waiting.”

IFPI director of operations Mike
Edwards confirms the organization
has received an application from
FIMI. Admission is an IFPI council
decision, he says, and it is being con-
sidered at present. “The basis for rec-
ognition is that an organization be

sufficiently representative of the re-
cording industry in a given country,”
adds Edwards.

FIMI kept a low profile when it
was first formed last summer, but at
the end of last year, it released a
statement in an attempt to clarify
reasons for the majors’ split from
AFI. FIMI claimed the AFI bylaws
had been in force for more than 10
years without amendment, despite
various changes that have occurred
within the association during that
time. It is also contended that “the
disorderly growth of the number of
associate [companies] had, in particu-
lar, created a disproportion among
the associates themselves, to the dis-
advantage of those who had originally
financed the organization.”

FIMI maintained that several
attemps in 1990 and 1991 to amend
the AFI bylaws had proved impossi-
ble, despite work with its members
and presidents.

FIMTI’s Reali is keen to stress that
the difference between the two or-
ganizations is one of attitude. But he
does admit that a major rift exists.
AFT’s Rignano had claimed it would
team up with FIMI on major issues
such as piracy, bootlegging, and copy-
right, and although Reali doesn’t rule
out the possibility, he counters,
“What Rignano says is not the reality.
We may reach some agreement in the
future to work together on the main

issues, but it’s difficult to understand
his position. Some AFI member com-
panies, for example, are selling boot-
legs.”

Meanwhile, FIMI is proceeding
with its main objectives of market de-
velopment, rights protection, the con-
tinued development of domestic tal-
ent in international markets, and
further promotion of classical and op-
eratic musie.

“In the past, we were all more in-

(Continued on page 61)

Verstrynge Exit Felt
In Pub Community

B BY MICHAEL LEAHY

BRUSSELS—The European copy-
right community has expressed regret
at the departure of the Belgian-based
Jean-Francois Verstrynge from his
post as division chief of DG I1I, the de-
partment that deals with copyright is-
sues (Billboard, March 6).
Verstrynge was behind the commu-
nity’s most vigorous attempts to har-
monize legislation within Europe. His
past achievements include the rental
right directive of 1992, as well as work
on terms of protection, cable and sat-
ellite, and private copying, which are
still under discussion.
(Continued on page 62)

GARY TALLENT DUANE EDDY a.m.o.
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GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

BALKAN REGION: Goran Bregovié has written the score for Yugoslav di-
rector Emir Kusturica’s first American movie, “Arizona Dream.” To coin-
cide with the film’s premiere, PolyGram Music has issued a 10-track CD
of the original score, recorded in Belgrade, Paris, and New York. As
leader of the Sarajevo-based band Bijelo Dugme, Bregovié boasts a ca-
reer of nearly 20 years as the most successful rock musician of the former
Yugoslavian republics. The bulk of his earlier work was destroyed in Sar-
ajevo by the war, but with the help of Iggy Pop, Bregovi¢ managed to
recycle some of his old rock themes for the “Arizona Dream” soundtrack.
More interesting are the numbers that tap into the marvelous old folk mo-
tifs of Macedonia, Bosnia, and Serbia—translucent, gentle arrangements
that feature the original instruments and players of the region. The
sounds of pipes, accordion, and the Boban Markevié¢ Trumpet Band
blend smoothly with those of modern electronic instruments to produce
a refreshing and original amalgam. Add the vocal contributions of the Bje-
lasnica Mountain Female Choir and the Radio Belgrade Choir, along
with soloists Zdravko Colié and Johnny Depp, and the result is a splendid
and authentic evocation of the folk-singing tra-
dition made famous in Europe by the female
trio Bulgarka. PETAR JANJATOVIC

JAMAICA: Shinehead, the English-born pio-
neer in the art of fusing Jamaican dancehall
reggae and American rap, celebrates his mul-
ticultural background with his new single, “Ja-
maican In New York.” Taken from his album
“Sidewalk University” (Elektra), the song in-
corporates the melody and some of the words
of Sting’s “Englishman In New York.” Shin-
ehead’s version was one of the most popular
numbers performed at the launch of his album
at Godfather’s nightclub in Kingston.
MAUREEN SHERIDAN

EGYPT: Ali Alhaggar, known for his commitment te pure Arab sounds and
traditional instruments (Billboard, Feb. 22, 1992), has turned to jazz and
western classical for inspiration for his latest recording, “Tigeesh Nieesh”
(Rocky Records). But in a market already swamped by youth music imi-
tating popular western sounds, Alhaggar has continued to resist commer-
cial pressures, and the result is a mixed musical marriage with no losers.
Drawing on smooth Arabic melodies and using the sound of the violin to
add a distinctive Persian dimension to numbers such as “Ahu Dallisaar,”
the album is a bold and innovative work that is still a faithful reflection
of the Egyptian character. Alhaggar remains virtually the only star in the
country who does not own his own record label, but the respect he com-
mands for his originality, artistic ability, and idealism is surely compensa-
tion enough for his lack of business acumen. MUHAMMAD HIJAZI

FRANCE: A new record label called Hopi Mesa (distributed by New Rose)
has been launched with the aim of showcasing instrumental music by a
new generation of composers/performers currently making their mark.
The results have already proved impressive with the release of three al-
bums: the soundtrack to the movie “La Révolte Des Enfants” by René
Aubry, a versatile composer whose work has been used in advertising,
movies, ballet, and TV; “De Anima” by Jean-Philippe Goude, an eclectic
pianist and composer of many TV themes; and “Amour-Légende” by
Henry Torgue and Serge Houpin, a collection of music composed for
John Claude Gallotta’s ballets. This new wave of artists has built bridges
between classical and contemporary musie, producing work that is rich
and complex, yet appealing to a large audience. EMMANUEL LEGRAND

NEW ZEALAND: Singer Annie Crummer, whose debut album, “Language”
(Warner), sailed into the top 10 earlier this year, has received a clutch of
nominations for the annual music awards to be held April 5. In addition
to a nod for top female vocalist, she is up for single of the year for her
gold-certified “See What Love Can Do” and for Polynesian album of the
year for “Language,” a nomination reflecting the strong cross-cultural ap-
peal of the album, which features some lyrics sung in the Cook Island
Maori language. Crummer and producer Nigel Stone are also nominated
in the producer-of-the-year category for “See What
Love Can Do.” For Crummer, such acknowledgment
has long been deserved. Both as a solo star and as a
member of the popular group When The Cats Away
(along with Margaret Urlich, now enjoying success with
her second solo album), she has consistently captivated
audiences with her rich, high, and powerful soul voice.
GRAHAM REID

International

Korean Gov’t Begins Anti-Piracy Drive
‘Legal’ Pirates Thought To Be Industry’s Bad Egg

H BY BYUNG HOO SUH

SEOUL—The government has be-
gun its drive to fight piracy and to
improve the protection provided by
the country’s intellectual property
laws (see story, page 59). The Minis-
try of Culture has made public a
number of measures and regula-
tions to be used in this effort.

“The scope of the new measures
may well be called epoch-making in
that they seek the total recall of the
illegal U.S. repertoire licenses,” con-
tends IFPI Korea manager Kim
Seh Won. These licenses allowed lo-
cal firms to manufacture and market
product featuring international rep-
ertoire, to the dismay and anger of
the multinational labels.

Such Korean companies have
been asked to “surrender” lists of ti-
tles released in this manner, and

been warned that such activities are
not permitted. “The re-examination
of the repertoire in dispute is aimed
at ferreting out fraudulent practices
committed by the legally registered
local companies,” says Park Nam
Suk of the international A&R de-
partment of Jigu Records.

“Formerly, the Ministry of Cul-
ture has been the only government
agency that gives the green light to
release a new record,” Park contin-
ues. “And the Korean Public Per-
formance Ethics Committee’s job
has been to [review] the content of
the repertoire as a moral watch-
dog.”

According to Yoo Kul Ho, director
of the ethics committee, the Korean
Phonograph Assn. is now being
given “additional rights and respon-
sibilities in reviewing and recheck-
ing the legality of every licensing

agreement for international reper-
toire.”

At EMI/Kemongsa, marketing
executive Lee Kang Yul adds,
“Korea’s rampant piracy problem is
unique. It is presumably practiced
more by the legally registered com-
panies than the elusive pirates. Only
a handful of such ‘untouchables’
have brought a bad name to an oth-
erwise wholesome Korean music in-
dustry. The trick is very simple: Get
a document for a false licensing
agreement, or fabricate one. Submit
it to the authorities. Go ahead and
release a record.”

Lee notes that, at first, the Kor-
ean industry did view the arrival of
foreign firms as a disturbing devel-
opment. Now, he says, local compan-
ies have begun to understand that a
few “legal pirates” have become an

(Continued on page 61)

PolyGram Dealt Blow In Stones Case

H BY MIKE HENNESSEY

BERLIN—Tchibo, the German cof-
fee retail chain, has successfully ap-
pealed an interim injunction ordering
the company to cease distribution of
a four-CD package of pre-1966 Decca
recordings by the Rolling Stones
(Billboard, Feb. 20).

The injunction was initially granted
to PolyGram Dec. 7, after lawyers
representing the multinational
claimed the repertoire was protected
under Article 7 of the Rome Treaty,
which prohibits discrimination be-
tween the nationals of member states.

Describing the Feb. 23 district
court decision here as a temporary
setback, PolyGram legal adviser
Burkhard Rochlitz, said, “We will
maintain our proceedings against
Techibo and intend to claim in court
that Article 7 takes precedence over
German copyright law, which grants
a 50-year protection period to Ger-
man nationals but not to foreign na-
tionals.” As the German law stands at
present, protection to producers is
granted for only 25 years after fixa-
tion of a sound recording. On this ba-
sis, Tchibo is claiming the Rolling
Stones repertoire is now in the public
domain.

In a parallel case, Tchibo was due
to face further court action March 4
over a four-CD set of Beatles record-
ings. A temporary injunction was
granted Feb. 5 by the Frankfurt Re-
gional Court to lawyers acting on be-
half of Paul McCartney (Billboard,
March 6).

Despite the injunction, Tchibo was
reported to be continuing to sell the
CDs, but, according to Donald Val-
bert, an EMI legal adviser, the viola-
tion of the injunction has now ceased.

“We have no idea just how much of
this product has been sold,” says Val-
bert, “but we do know that no me-
chanical royalties have been paid,
since GEMA [the German authors’
society] has not licensed this reper-
toire. The problem is that the German
courts are sitting on the fence in this
matter, waiting for [a decision in an-

other case]. While this is still pending,
considerable advantage is being
taken of the unclear situation in Ger-
many. We are now pressing the Euro-
pean Court to make a ruling as soon
as possible in order to end this dam-
aging uncertainty.”

Adds Rochlitz, “It is particularly

unfortunate at this time that German
courts are making judgments which
involve discrimination against for-
eigners. A decision on Article 7 by the
European Court of Justice becomes

increasingly urgent.”
The CDs are produced by a Berlin
(Continued on page 61)

Ex-Nuke Plant Makes Music

Russians Swap Arms For CDs

B BY WILLEM HOOS

JEKATERINBURG, Russia—A
former atomic weapons supplier is
the location of Russia’s third CD
plant, which started production mid-
January.

The Ural Electromechanical Plant,
some 1,100 miles north of Moscow,
used to supply components for Rus-
sia’s nuclear arsenal, but with the end
of the cold war and the advent of a
market economy in the former Soviet
Union, it has diversified into other ac-
tivities to safeguard its 10,000-strong
labor force.

CDs are the latest addition to the
diverse product pallete of the Jeka-
terinburg (formerly Sverdlovsk)
plant. It produces goods ranging
from simple automatic coffee makers
to advanced opthalmology equip-
ment.

Dutch company ODME delivered
the CD plant, which included two Mk-
IIT Monoliners and ancillary equip-
ment. ODME also trained managers
and operators.

The plant has been built with
money from the plant’s owner and su-
pervisor, the Russian ministry of Nu-
clear Energy, which has invested $12
million in the project. No foreign cap-
ital is involved.

Managing director of the factory is
Valery Savin, a chemistry graduate
who recently visited the Netherlands
to find out more about CD manufac-
turing and marketing.

According to ODME’s project man-
ager, Nanno van Slageren, the Rus-
sians will do their utmost to avoid CD
piracy. Savin and the Russian Minis-
try of Nuclear Energy have informed
the newly formed Russian IFPI
group about the plant and have asked
for measures preventing piracy in the
plant.

The factory claims it will cater only
to the Russian market. Van Slageren
expects that in a few years’ time some
50 million CDs will be sold in the
former Soviet Union.

IFPI says it is aware of the plant,
and has not received any negative re-
ports about it. However, IFPI direc-
tor of operations Mike Edwards
points to the absence of any meaning-
ful copyright legislation in the coun-
try as a potential problem.

“The same problem also exists in
Russia as anywhere else, namely that
there are too many plants chasing too
few legitimate orders.”

According to ODME, employees at
the plant will receive a monthly salary
of some $60, which, says plant direc-
tor Savin, “means we can realize very
competitive prices in the interna-
tional CD business.”

It is expected that by the end of the
year the Jekaterinburg plant will be
able to manufacture laserdises. Video
recorders are already assembled at
the plant under a joint venture with
Philips, which supplies components
from Austria.
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14 | 10 | THE LOVE I LOST WEST END featuring SYBIL Pwi | 14 | 15 | K.D,LANG INGENUE Sire 8 | RE | ERIC CLAPTON UNPLUGGED warneR
SANCTUARY 15 | 11 | SIMPLY RED STARS eastwest
15 | 11 | RUBY TUESDAY ROD STEWART wARNER BROS 16 | 7 | ENVOGUE FUNKY DIVAS EASTWEST AMERICA >R gﬁ?&&tﬁg‘ TBI:;/ASRIEL/:\N DAS SONORAS
16 | 18 | INYOUR CARE TASMIN ARCHER ewi 17 | 8 | ARRESTED DEVELOPMENT 3 YEARS, 5MONTHS | 10 | 10 | MIKE OLDFIELD TUBULAR BELLS Il wea
17 | 9 | 1WILL ALWAYS LOVE YOU WHITNEY HOUSTON AND 2 DAYS N THE LIFE OF ... cooLTEMPO
ARISTA 18 | 18 | TASMIN ARCHER GREAT EXPECTATIONS emi
18 |NEW/| RE:EVDLUTION THE SHAMEN ONE LITTLE INDIAN 15 | NEW] LIVING COLOUR STAIN tpic CANADA (e Record) 2/22/93
19 | 22 | TOOK MY LOVE BIZARRE INC featuring ANGIE 20 | NEW{ POISON NATIVE TONGUE capiToL THIS | LAST
BROWN winvL soLuTion 21 | 10 | THE CULT PURE CULT BEGGARS BANQUET week (week| SINGLES
20 | 12 | ORDINARY WORLD DURAN DURAN PaRLOPHONE 22 | 12 | DAVID ZINMAN/LONDON SINFONIETTA GORECKI 1 5 | HIP HOP HOORAY NAUGHTY BY NATURE isea
21 | 37 CONSTANT CRAVING K.D. LANG sire SYMPHONY NO.3 ELEKTRA NONESUCH TOMMY BOY
22 {NEW| 1PUT A SPELL ON YOU BYRAN FERRY virGin 23 | 38 | RAGE AGAINST THE MACHINE RAGE AGAINST 2 | 3 | AWHOLE NEW WORLD PEABO BRYSON &
23 | 29 | THIS TIME DINA CARROLL A&M THE MACHINE epic REGINA BELLE COLUMBIA'SONY
24 | 16 | HOW CAN I LOVE YDU MORE? (REMIXES) M- 24 {NEW!| VAN HALEN LIVE: RIGHT HERE, RIGHT NOW 3 | 10 | BED OF ROSES BON JOVI MERCURV/PGD
PEOPLE  deCONSTRUCTIONIRCA WARNER 4 4 MR. WENDAL ARRESTED DEVELOPMENT
25 | 27 | KILLING IN THE NAME RAGE AGAINST THE 25 |NEW{ RADIOHEAD PABLO HONEY PARLOPHONE CHRYSALIS/ICEMA
MACHINE epic 26 | 16 | THE BELOVED CONSCIENCE eastwesT 5 |NEW| INFORMER SNOW ast wEST
26 | 17 | THE SIDEWINDER SLEEPS TONITE REM warNER | 27 |NEW| LEO SAYER ALL THE BEST cHRysALs 6 | 6 | INTHESTILL OF THENIGHT BOYZ Il MEN motowns
BROS 28 | 17 | PETER GABRIEL US ReaL WORLD 7 | 1 | FLEX MAD COBRA COLUMBIASONY
27 | 30 | IN THE STILL OF THE NITE(’'LL REMEMBER) 29 | 22 | NIRVANA NEVERMIND pac 8 | 2 | DEEPER AND DEEPER MADONNA SIREWEA
BOYZ Il MEN woTown 30 | 19 | SISTER SLEDGE THE VERY BEST OF SISTER 9 |NEwW| ORDINARY WORLD DURAN DURAN caPrioLcEMa
28 |NEW| ALL ABOUT EVE MARXMAN TALKIN LOUD SLEDGE ATLANTIC 10 [NEW(| MAN ON THE MOON R.E.M. WARNER BROS./MWEA
gg NZEIW :‘vs’é’;[’::;:; "‘?Ykifmfsaﬂs\%s X 31 | 21 | MICK JAGGER WANDERING SPIRIT ATLANTIC ALBUMS
EAST WEST 32 | 20 | THE SHAMEN BOSS DRUM ONE LITTLE INDIAN
31 | 38 | FOR WHAT IT'S WORTH QUI 3 mca 33 | 30 | CHER CHER'S GREATEST HITS: 1965-1992 cerren ; é ::?é%ﬁ:?g:‘stjs,\‘;ESGBGOE%Y(:E:;ZSW’ETSWBMG
32 14 STAIRWAY TO HEAVEN ROLF HARRIS veRTIGO 34 27 BELLY STAR 4ap 5 3 LEONARD COHEN THE FUTURE COLUMBIASONY
33 23 GROUND LEVEL STEREQ MC'S GEE STREET/4TH+ 35 |NEw| THE AUTEURS NEW WAVE Wur F - HARVEST MOON NEIL YOUNG REPRISEMEA
B 36 | 25 | ERASURE POP! THE FIRST 20 HITS mute B . | BARENAKED LADIES GORDON RCABNG
34 | 26 OPEN YOUR MIND USURA deCONSTRUCTION/RCA 37 | 28 SHAKESPEARS SISTER HORMONALLY YOURS z 2 THES RAGICATIVITAR E U U CON PUET EY
35 [NEW | SHE HITS ME THSi 4 Pofr us cowam . S onoaN kil Moy
36 | 19 | EXTERMINATE! SNAP featuring NIKI HARIS arisTA | 38 | 24 | SNAP THE MADMAN'S RETURN LOGI/ARISTA
STNE) GE NAQ AT MARTHAA ooy 39 | 29 | GENESIS LIVE-THE WAY WE WALKVOL. 2 vren | © | 7 | REM. AUTOMATIC FOR THE PEOPLE wamen
REPRISE NEW | NAUGHTY BY NATURE 19 NAUGHTY Il BiG uF
39 |NEw | THE BOTTLE THE CHRISTIANS rsiano 40 € 9 | 8 ?Emkm FAMILY FARE THEE WELL LOVE caprfoy
40 | 33 | N.Y.C.{CAN YOU BELIEVE THIS CITY?) CHARLES 72 | 9 | BONJOVI KEEP THE FAITH mercurvreo
& EDDIE capoL 10 | 10 | MICK JAGGER WANDERING SPIRIT ATLANTIGWEA

Hits Of The World is compiled at BilIboard/LD;don by Julie Boodhoo. Contact 71-323-6686, fax 71-323-2314/2316
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International

LABELS UNITE DIVIDED MARKET

(Continued from page 56)

ords.

“I thought music knew no frontiers,
but it is simply being prevented from
reaching us,” says Stanko Terzic, di-
rector of the company for the past 15
years. “This company has been col-
laborating with PolyGram and other
international record companies for 30
years and music fans here are used to
being kept up-to-date with what’s go-
ing on in the world. We've always
tried to make sure they are informed
about all quality events in the fields
of rock, pop, jazz, and classical music,
but now the sanctions have put an end
to all this by banning cooperation and
making it impossible for us to pay for
licenses.

“Young audiences are the biggest
losers, and I hope the sanctions will
be alleviated in the field of culture,”
says Terzic. “For years we held the
rights for Eastern Europe and as
such were free propagators of West-
ern music. Although we’re a small
company, I think we have done a lot
to bring together people from differ-
ent countries. But now all this has
stopped.”

When foreign capital can again flow
into the region, Terzic hopes that
PGP RTB can step up CD production.
“I'm also optimistic about reviving
the market throughout what used to
be Yugoslavia. Apart from the fact
that it is in our common interest, obvi-

FIMI PUTS INDUSTRY MEMBERSHIP AT 80%

(Continued from puge 58)

volved [within AFI] in difficult discus-
sions about events like the San Remo
Song Festival,” says Reali, implying
that other, strategic matters did not
receive their due attention—a short-
coming for which the BMG president
says the all majors were responsible.
“I pushed the issues of piracy, copy-
right laws, and the system of distribu-
tion, but they were never resolved.
These issues are important for the
development of the Italian market.”
Reali adds that he believes the situ-
ation is changing with the arrival of a
new generation of industry execu-
tives. “Stefano Senardi is president at

PolyGram, and Gerolamo Caccia Do-
minioni is managing director at CGD,
so suddenly people like EMI's Ro-
berto Citterio and I are becoming the
oldest. Also, independent companies
like DDD and Baby Records don’t
want to be involved in daily discus-
sions when it’s not a question of an as-
sociation issue, but one involving sin-
gle companies. That is the difference
between AFI and FIMI.”

FIMI has scheduled a press confer-
ence in Milan March 15, but no fur-
ther details were available by press
time.

ously the music, emotions, and affini-
ties of young people [throughout the
former Yugoslavian republics] are the
same.”

Accordingly, the state-run com-
pany recently released the single by
Galija, in a gesture of unity. But the
label also has issued the 10th album
by a band called Electric Orgasm ti-
tled “Balkan Horror Rock: Sex,
Drugs, Violence And Fear.” The al-
bum is inspired, in more than just
name, by what people in these former
Yugoslavian republics have been liv-
ing through. A listener should not be
surprised by the album’s dedication
“to all our friends in Zagreb, Ljubl-
jana, and Sarajevo, with whom we are
out of touch.” In this part of the
world, not even rock music can pass
unscathed by ugly reality.

POLYGRAM DEALT BLOW IN STONES CASE

(Continued from page 59)

company, Magna Tontraeger, and
bear the stamp of Sonopress, the Ger-
man CD plant owned by BMG. So far
168,000 of the four-CD boxed sets
have been produced.

Herman Heemeyer, sales director
of Sonopress, acknowledges the com-
pany manufactured between 50% and
60% of the total production of the
Beatles and Stones packages ordered
by Magna Tontrager Produktions
GmbH, Berlin, in April last year.

“I must admit, when I saw the or-
der on my return from the Easter
break, I was a little surprised,” he
says. “But we accepted the commis-
sion for very good reasons.

“First of all,” he continues, “Magna
is a highly reputable company which
has been established for 15 or 20
years. We were reassured in writing
that the musical rights for duplication

were acquired according to regula-
tions. Secondly, we were released
from any liability claims from third
parties.

“Thirdly,” Heemeyer says, “Magna
has a manufacturing contract with
GEMA. And, fourthly, Sonopress and
Magna have a relationship built on
mutual trust.”

Asked about the reaction of Sono-
press after it was learned that the
repertoire was the subject of legal ac-
tions by EMI and PolyGram, Heem-
eyer says, “As soon as we heard this,
we contacted the companies and ex-
plained our position. Much to our re-
gret, the situation has escalated to le-
gal actions. We hope that within the
very near future the musical rights
situation in Europe will be clearly de-
fined.”

KOREAN GOV’T BEGINS ANTI-PIRACY DRIVE

(Continued from puge 59)

even greater problem, one which se-
verely damages the industry’s im-
age.

As to complaints that the multina-
tionals are being shut out of the
market by the local wholesalers’
pricing practices, Park Nam Suk
disagrees. “The price war is not en-
gineered by the local wholesalers. If
there is any, it’s a price war between
pirates and multinationals.”

Park adds that with increasingly
frequent tours of Korea by top inter-
national artists, releases by the mul-
tinationals are outselling local rep-
ertoire titles six to four, and
sometimes at a higher price. For in-
stance, he says, the soundtrack al-
bum to “The Bodyguard” has sold
850,000 copies here, making Korea
the fourth-largest market world-
wide for this release.

JACK LANG

(Continued from page 56)

a rap act called Supreme NTM (with
NTM standing for “Nick Ta Mere,” or
Fuck Your Mother).

More seriously, others have ques-
tioned the need for a government to
show interest in a field that relied
heavily on market forces. Some observ-
ers note, in Lang’s defense, that he
never tried to create an “official” musi-
cal style, and has never attempted to
interfere in the creative process.

Lang will be better remembered as
the man who gave artists, performers,
publishers, and producers the Copy-
right Law of 1985, now known as the
“Lang Law.” It created a blank-tape
levy to balance the devastating effects
of home taping, and it introduced
neighboring rights to be paid by music
users, including broadecasters, clubs,
and public places using music.

The latter part has been met with
great resistance, and some radio sta-
tions, notably FM station NRJ, have
fought the collection of royalties.

Yet the 1985 law is unanimously con-
sidered by the industry to be one of the

greatest advances in its field. Last year
alone it generated an estimated extra
260 million-290 million French francs(
$46.4 million-$51.8 million). It has had
a significant effect on shaping Euro-
pean Community legislation.

Lang has also tried to introduce new
venues, such as the Zenith 3,000-5,000
seat concert halls, financed partly by
state subsidies. The first were opened
in Paris with Montpellier following a
year later. Two new ones opened in
Toulon and Pau last year, with another
four due this year.

In 1985, Lang created the Fonds de
Soutien, which regrouped promoters
and the ministry of culture in a strue-
ture managing funds coming from a tax
on concert tickets. The Fonds went to-
wards modernizing venues.

Export also started to be a hot issue
in Lang’s time. The French Music Office
in N.Y. was opened two years ago to
promote French productions in the U.S.

Independent labels have also received
support through a fund which has dis-
tributed 8 million francs to 47 labels.
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Canada

Cable Royalties Likely
For Canadian Composers

B BY LARRY LEBLANC

TORONTO—Music composers and
publishers are close to receiving cable
royalties for the first time with the pas-
sage by the House of Commons of the
government-backed Bill C-88 Feb. 18.

The bill, an amendment to the Copy-
right Act, must still pass in the Senate
(and is expected to do so swiftly) and re-
ceive royal assent.

Its major significance to creators is
that it amends the definition of a musi-
cal work in the Copyright Act, which
has remained unchanged since its enact-
ment in 1924.

As a result of the redefinition, the So-
ciety of Composers, Authors and Music
Publishers of Canada, which lobbied
federal legislators and the Department
of Communications for the bill, would be
legally permitted to seek tariffs from
the Copyright Board for musical works
on nonbroadcast radio and television
services delivered to subseribers by ca-
ble systems. Nonbroadcast services are
signals distributed through cable sys-
tems that do not originate from off-air
broadcasters.

“It'll be millions of dollars [in royalty
payments] before it shakes out,” pre-
dicts Paul Spurgeon, SOCAN’s in-house
legal counsel.

SOCAN had sought the legislative
amendment to correct a drafting over-
sight in Phase I of the Copyright Revi-

-sions in 1988, which has allowed the ca-

ble industry to refrain from paying
music copyright royalties for the trans-
mission of music contained on such non-
broadeast services as MuchMusice, YTV,
First Choice, and the Nashville Net-
work.

The reason songwriters and publish-
ers have never been able to earn royal-
ties from cable systems for this type of
programming is due to a musical work
being defined in the Copyright Act “as
any combination of melody and har-
mony or either of them printed, reduced
to writing or otherwise graphically pro-
duced or reproduced.”

The Canadian Cable Television Assn.
has argued that its members, which
service about 80% of Canadian homes,
did not have to compensate creators be-
cause they are not transmitting a writ-
ten version of the work, as defined in
the act. Radio and television broad-
casters had not disputed the intent of
the law and have been paying royalties.

Under Bill C-88, a musical work

would be defined in the Copyright Act
as “any work of music or musical com-
position, with or without worts.”

SOCAN and the CCTA have been
battling in court since 1990, when the
performing-rights organizations PRO-
CAN and CAPAC (which merged in
1990 to become SOCAN) proposed tar-
iffs to the Copyright Board that would
apply to nonbroadcast services deliv-
ered hy cable systems.

However, the CCTA went to the Fed-
eral Court Trial Division, requesting
that the court prohibit the Copyright
Board from hearing the matter on the
basis that the law did not create liability
on cable systems for the use of music.

In a 1991 decision, the Federal Court
Trial refused to grant a prohibition or-
der to prevent the Copyright Board
from considering the proposed SOCAN
tariff. That was upheld by the Federal
Court of Appeal in a Jan. 5, 1993, deci-
sion.

Attempts over the years to amend the
Copyright Act in its entirety have re-
peatedly failed and have resulted in cop-
vright irregularities.

In 1988, a series of sweeping amend-
ments through Bill C-60 (also known as
Phase 1) were intended to clarify the
musical-work issue but failed to do so.

“This should have been dealt with in
Phase I but, because of an oversight, it
wasn't,” says Michael Rock, GM of SO-
CAN. “The government’s intent was to
insure that cable paid, but that didnt
happen because of leaving the anti-
quated definition of a musical work on
the books.”

A 1989 amendment, Bill C-2, introcdu-
ced the right of communication by tele-
communication. It not only applies to
copyright works that are retransmitted
by cable systems (distant signals that
are already available over the air) but
also to works that are transmitted by
them. While defining a creator’s right to
receive payment for originating signals
by cable for the first time, the amend-
ment did not address the musical-work
issue because the federal government
intended to deal with it in Phase IT of
Copyright Revisions, which would also
address such key music industry issues
as neighboring rights and rental rights.

Phase II was to follow soon after
Phase I revisions, but it has been re-
peatedly postponed. Now, with Prime
Minister Brian Mulroney’s recent resig-
nation and a national election set for
this year, its future is further clouded.

VERSTRYNGE EXIT

(Continued from page 58)

In addition, Verstrynge repre-
sented the community at the GATT
talks, ensuring intellectual property
matters were hrought to the fore.

He has been promoted to general
secretary to the council of the Com-
mission.

“He wus absolutely engrossed in his
field,” comments Francoise Avalange.
who handles European affairs for
French authors rights society SACD.
“We can only hope that his successor
is as dedicated.”

The move is untimely: In addition to
the directives already in the pipeline,
a fundamental definition of authorship

for specific rights is being debated. “It
is a fantastically complex discussion,”
notes Philippe Kern, 1FPI’s director
of European affairs.

No successor had been appointed by
press time, and Verstrynge’s depar-
ture is not expected to put an immedi-
ate hold on the progress of legislation.

However, Verstrynge was person-
ally responsible not only for producing
the draft directives, but also ensuring
their smooth passage through the dif-
ferent stages of the E.C. legislature.

His in-depth knowledge of the is-
sues is likely to be the greatest loss,
say observers.
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| CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billbourd, 1515 Broad-
way, New York, N.Y. 10036.

MARCH

March 2-6, 8th Annual Winter Music Con-
ference & DJ/Nightclub Expo, Fontainebleau
Hilton Resort and Spa, Miami Beach, Fla. 305-
563-4444.

March 3-6, 24th Annual Country Radio
Seminar, presented by Country Radio Broad-
casters Inc., Opryland Hotel & Convention Center,
Nashville. 615-327-4487.

March 5-7, Fifth International Live Music
Conference, SAS Portman Hotel, London. Rob
Hollingsworth, 011-44-71-359-9000.

March 6-9, 35th Annual NARM Convention,
Marriott's Orlando World Center, Orlando, Fla.
609-596-2221.

March 8, American Latin Music Assn.
(ALMA) Latin Music Showcase, Marriott's
Orlando World Center, Orlando, Fla. Bill Velez,
212-830-2573.

March 9, Seventh Annual Soul Train
Awards, Shrine Auditorium, Los Angefes. 310-
858-8232.

March 10-14, 23rd Annual ITA Seminar, Ari-
zona Biltmore, Phoenix. Henry Brief, 212-643-
0620.

March 11, National Assn. of Black-Owned
Broadcasters  (NABOB)  Communications
Award Dinner, Sheraton Washington Hotel,
Washington, D.C. 202-463-8970.

March 11-13, Western Conference of Col-
lege Broadcasters, San Jose State Univ., San
Jose, Calif. 401-863-2225.

March 12, Tejano Music Awards, San
Antonio Convention Center, San Antonio, Texas.
512-377-0588.

March 13, “Get To Know The Music Busi-
ness,” workshop presented by Huntingdon Street
Music, The Mandell Theater, Philadelphia, Pa.
800-821-9834.

March 16-19, Audio Engineering Society
Convention, location to be announced, Berlin.
212-661-8528.

March 17-19, Image World—The Govern-
ment Show, Featuring Video Expo and the
CAMMP Show, presented by Knowledge Publica-
tions, Sheraton Washington, Washington, D.C.
914-328-9157.

March 17-21, South By Southwest Music
and Media Conference, Austin Convention Cen-
ter, Austin, Texas. 512-467-7979.

March 18, The First Billboard Billie Awards,
Puck Building, New York. 212-536-5019.

March 19-20, Marketing Opportunities in
Black Entertainment Mid-Year Symposium,
Fairmont Hotel, Chicago. 312-324-5200.

March 19-21, The Record’s Music Canada
Conference and Awards, Harbor Council, Tor-
onto. 416-533-9417.

March 20-21, MusicCan '93 and Canadian
Music Exposition '93, Westin Harbour Castle,
Toronto, Ontario, Canada. 416-533-9417.

March 21, 22nd Annual Juno Awards,
0’Keefe Centre, Toronto, Ontario, Canada. 416-
485-3135.

March 22-24, Sponsor’s Return, 10th annual
event marketing seminar presented by Interna-
tional Events Group, Chicago Hilton and Towers,
Chicago. 312-944-172].

March 23, “The Business Of Entertainment:
The Big Picture,” third annual conference on
the state of the entertainment industry, co-spon-
sored by Wertheim Schroder investment bank
and Variety, Pierre Hotel, New York. 212-492-
6082.

March 26-2/, Current Legal Issues in the
Music Industry and Annual Meeting of the
American Bar Assn. Forum on the Entertain-
menta nd Sports Industries, Lansdowne Re-

sort, Washington, D.C. 312-988-5900.

March 26-27, Music and Entertainment In-
dustry Educators’ Assn. National Conference,
Belmont Univ., Nashville. Robert Mulioy, 615-
385-4504.

March 27, American Jewish Committee’s
1993 Music-Video Division Human Relations
Award Dinner-Dance, honoring john H. Marma-
duke, president/CEQ of Western Merchandisers
Inc. and Hastings Books, Music & Video Inc.,
Grand Hyatt, New York. Lenny Myron, 212-751-
4000 x338.

March 28-April 1, Gospel Music Week,
Stouffer Hotel and Nashville Convention Center,
Nashville. Debra Atkins, 615-327-3747.

March 30, “Everything You Need To Know
About Music Sampling,” forum presented by
Music Career Services, Eighth Ave. Studios, New
York. 212-860-2082.

APRIL

April 1, Gospel Music Assn. Dove Awards
Show, Tennessee Performing Arts Center-Jack-
son Hall, Nashville. 615-327-3747.

April 1-3, Independent Music Festival, New
York Univ., New York. 212-998-4999.

April 13, “Patents, Copyrights and Trade-
markes—How To Protect Your Work,” semi-
nar presented by entertainment lawyer Wallace
Collins and the Learning Annex, New York. 212-
570-6500.

April 14, 1993 Gold Medal Gala of the Inter-
national Radio & Television Society, honoring
William Morris Agency chairman Lou Weiss, Wal-
dorf-Astoria, New York. 212-867-6650.

April 14, “Song Plugging—How To Get Your
Song Recorded And Played,” presented by the
Ass. of Independent Music Publishers, Lone Star
Roadhouse, New York. 212-682-6113.

April 16-19, Broadcast Education Assn.
38th Annual Convention, Las Vegas Convention
Center, Las Vegas, Nev. Louisa Nielsen, 202-
429-5354.

April 17, T.J. Martell Foundation Humani-
tarian Award Dinner, Hilton Hotel, New York.
212-245-1818.

April 18-22, National Assn. of Broadcasters
Convention, Las Vegas Convention Center, Las
Vegas, Nev. 202-429-5300.

April 18-22, CDISC-4, fourth annual compact
disc-interactive software conference, Newport

Marriott Hotel, Newport Beach, Calif. 310-444-
6600.

April 22-25, Impact Gonference, Bally’s Park
Place, Atlantic City. 215-646-8001.

MAY

May 1-4, National Assn. of Video Distribu-
tors Annual Convention, Hyatt Grand Champi-
ons Hotel, Palm Springs, Calif. 202-872-8545.

May 6-8, Second Annual Music Row Indus-
try Summit, Maxwell House Hotel, Nashville,
Tenn. 615-269-7073.

May 9-12, Food Marketing Institute Show,
McCormick Place, Chicago, lll. 202-452-8444.

May 11, Academy of Country Music Awards,
Universal Amphitheatre, Los Angeles. 213-462-
2351.

May 12-16, NAIRD Convention, Hyatt Re-
gency, Crystal City, Va. 609-482-8999.

May 18-20, Billboard Latin Music Confer-
ence, Downtown Hyatt, Miami, Fla. Melissa Su-
batch, 212-536-5018.

May 20, Billboard/Univision Latin Music
Awards, James L. Knight Center, Miami, Fla.
Melissa Subatch, 212-536-5018.

Back To The Future. Industry executives gather for a panel discussion on
“Entertainment In The 21st Century,” presented by the B’nai B'rith Music and
Performing Arts Unit at Sutton Place Synogogue in New York. The panelists, from
left, were Joseph Annechino, VP of merchandising and business development,
Orion Home Video; moderator Barry Hirschberg, VP of the B'nai B'rith Music and
Performing Arts Unit and president of Hirschberg Productions; Mickey Gensler,
retail consultant and president of the Music and Performing Arts Unit; Bruce
Maimen, producer of the “Scott And Todd" morning show on WPLJ New York;
and Joe Serino, editor, Interactive Update.

| LIFELINES

J

BIRTHS

Girl, Yasmin Lauren, to Robert and
Margo Bolland, Jan. 8 in Hilversum,
Holland. He is a composer and pro-
ducer whose credits include Faleo’s
“Rock Me Amadeus,” Status Quo’s “In
The Army Now,” and Samantha Fox’s
“Love House.” He is also co-managing
director of Bolland Companies Hol-
land.

Boy, Bradley Adam, to Charles Ro-
senkrantz and Rochelle Friedman,
Jan. 8 in Florida. She is VP/managing
editor of Country Music Magazine, a
publication she has worked at for 17
years. She also served as a free-lance
writer/producer of weekly country mu-
sic countdown shows for Unistar (for-
merly United Stations).

GOOD WORKS

Girl, Rivka Nichols, to Dan and Sarah
Rappoport, Jan. 20 in New York. He
is East Coast account manager for
CEMA Special Markets.

Girl, Delaney Dyer, to Delbert
McClinton and Wendy Goldstein,
Feb. 25 in Nashville. He is a Grammy-
winning Curb recording artist. She is
a personal manager.

MARRIAGES
Hank Meyer to Ellen Fitton, Feb. 20
in Tappan, N.Y. He is studio manager
for BMG Studios. She is an assistant
engineer with Sony Classical.

DEATHS
James R. McCallum, 48, of a brain tu-
mor, Jan. 18 in New York. McCallum
was publisher of Musical America In-

FOR VICTIMS OF WAR: Croa-
tian rock artist Nenad Bach has
penned a song, “Can We Go
Higher?,” which calls attention to
the plight of victims of the war in
Bosnia. With a $14.95 donation to
the International Rescue Commit-
tee, each caller will receive a record-
ing of the song, released through
Rockworld Records. The number
to call is 900-40-PEACE. Artists in-
clude Martin Sheen, Indigo Girls,
Richie Havens, John Malkovich,
Rick Danko, Garth Hudson of the
Band, Ellen Burstyn, Michael
York, Johnny Farina, Michael
Penn, and Peter Holsapple. For
more info, call Jane Blemenfeld or
Jennifer Singer at In-Media Pub-
licity at 212-242-7700.

FOR VICTIMS OF FLOODS: Gui-
tarist Carlos Santana will partici-
pate in a 30-second public-service
announcement appealing for dona-

tions for Tijuana Flood Victims.
Produced in English and Spanish on
both audio and video, the PSAs are
the result of the flood’s devastation,
which has left more than 35 people
dead, many missing, and nearly
10,000 homeless in the city of Ti-
juana. Damage is estimated at $30
million. Radio or TV stations wish-
ing to air the announcemnts can con-
tact Bob Zimmerman at World
Emergency Relief, 2630 E. Beyer
Blvd., San Ysidro, Calif., 92073, or
phone 619-428-6830 or fax 619-428-
3719. For more info, call Susan
Stewart at Jensen Communcia-
tions, 916-823-5962.

FOR LIFEbeat: The band Jass
Trambone raised $124 for the Los
Angeles chapter of LIFEbeat, the
music industry AIDS service organ-
ization, in a beneift performance
held Feb. 5 in L.A.

A CHEERFUL PRESENCE:
The Atlantic Group is donating the
flowers from its post-Grammy party
at The Monkey Bar in Los Angeles
to the Midway Hospital AIDS Unit,
Southern California Center for Im-
mune Suppressions.

SCREENING FOR FOOD: Min-
neapolis-based Deep Debt Produc-
tions, in cooperation with Let It Be
Records, among other local groups,
planned a special March 5 screening
of the docmentary, “Of Manage-
ment And Modern Rock: The De-
mise Of KJ104, Rock Of The '90s,”
to benefit the Sharing and Caring
Food Shelf. A canned food donation
is required for entry. After the
screening, there was a discussion of
modern-rock radio in the Twin Ci-
ties with a chance to meet air per-
sonalities and local musicians.

ternational Directory of the Perform-
ing Arts. He joined Musical America in
1982 as associate publisher and adver-
tising director for the annual directory
and the bimonthly magazine, and be-
came publisher in 1990. The magazine
folded in 1992. Prior to joining Musical
America, MeCallum held positions at
Columbia Artists Management and
Herbert Barrett Management.

Harold Barlow, 77, of cardio-pulmo-
nary arrest brought on by sepsis, Feb.
15 in Long Island, N.Y. Barlow wrote
many songs, including “The Things I
Love,” recorded by Dizzy Gillespie,
Miles Davis, and others; “I've Got
Tears in My Ears,” a novelty song used
in sketches by Lucille Ball and Dean
Martin; “Mama”; “You Talk Too
Much”; “The Things I Love”; “My
Foolish Heart and [’; and many others.
He also authored the reference works
“A Dictionary Of Musical Themes” and
“A Dictionary Of Opera and Song
Themes.” A violinist, he played in or-
chestras under Arthur Fiedler and Fa-
bien Sevitzky. An expert on plagiarism
issues, he was often retained to do re-
search and testify on behalf of artists,
motion picture studios, and music pub-
lishers. He is survived by his wife Sara,
son Steven, daughters Peggy Puccio
and Pamelo Barlow, six granchildren,
and seven great-grandchildren.

Leonard Rakliff, 69, cause of death
unconfirmed, Feb. 24 in Philadelphia.
Rakliff was senior VP of Universal
Record Distributing Corp. A pioneer in
the wholesale music business in the
U.S., he was longtime GM of Universal,
and directed its growth from a regional
distributor to a national one-stop.

FOR THE RECORD

In a Feb. 20 Billboard Report,
AEI Music Network Inc. was re-
ported to have 700,000 customers.
The correct number of customers is
70,000.
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INDUSTRY CREATIVES SHOW THEIR TRUE COLORS...

Billooard

1993 \
INTERNATIONAL
BILLIE'AWARDS

Tle first competition of its
kind, The Billie Awards will be
 presented to creative departments and
- advertising agencies, toacknowledge and
celebrate the best advertising for music
and home entertainment.

With almost 800 entries — response has
been tremendous!!

The finalists for each category will be
announced in Billboard’s March 6th
Issue.

e e oo

NOW SAVE THIS DATE - The

awards ceremony, to be held at the
Puck Building, NYC, ison March 18
from 6-9pm and will be hosted by
World Famousartist LeRoy Neiman.

This promises to be one of the most
prestigious and exciting events
in the industry!

Call The Billie Awards Hot-line for ticket
reservations and information,

212-536-5019.
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HomeVideo

BILLBOARD'S VIDEO NEWSWEEKLY

PICTURE
THIS.

By Seth Goldstein

ONE MORE TIME: A.C. Nielsen
is taking another crack at expand-
ing the collection and sales of home
video data. A while back, Nielsen
Home Video Index gave up its
lengthy effort to convince the stu-
dios to purchase rental information
generated by the newly installed
peoplemeters. Hollywood balked at
the price.

Now, NHVI has shifted its focus
to sell-through, offering data on
how often and how many cassettes
are bought. The cost, according to
VP/product manager Paul Lind-
strom, should be “relatively low”
because video is part of a packaged-
good analysis that has drawn cli-
ents from “five, 10, or 15 industries,
not five, 10, or 15 companies.” Niel-
sen has employed the service for
two years in some 40,000 homes;
participants wave a scanning wand
over each purchase, transmitting
UPC data to a hand-held computer
that downloads its contents to a
Nielsen mainframe.

Lindstrom hopes to take the con-
cept to the studios this spring and
to start providing analyses to cli-
ents later this year. The service
spotlights consumer activity in the
context of their overall purchases.
But there’s a chance it may not fly.
“The data that I've seen so far has
been pretty preliminary,” Lind-
strom cautions. “If it doesn't track
well, we won't do it.”

Nielsen, which tried and
dropped a POS system similar to
VideoScan in the early '80s, has re-
turned to retail measurements
courtesy of the Blockbuster-CBS
“Hot Pix” program (Billboard,
March 6). His job, says Lindstrom,
will be to validate Blockbuster’s
own information on rental turns.
“Our function isn’t that major.”

LOWER, LOWER: Rincon Chil-
dren’s Entertainment will knock a
few more bucks off suggested list
when it introduces a line of $5.98 li-
censed product in July. Thus far,
prices have been in the $10-$12
range, no different than the compe-
tition. “It’s the reality of the world,”
says Rincon president Ralph King,
who is looking for a small edge in
a kid-vid market “absolutely
flooded” with look-alike releases.
Rincon is dubbing titles in high-
speed SP.
King figures there are “so many
(Continued on page 68)
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PPV Takes New Stab At Movies

Older Features Could Be The Ticket

B BY EARL PAIGE

LOS ANGELES—Pay-per-view,
which has carved a niche in sport
and music special events, is trying
once again to do the same with mov-
ies. Studio release windows always
give home video the edge on new re-
leases, so PPV services have shifted
their efforts to pricing of older fea-
tures.

The change in direction was a per-
vasive theme at the annual Paul Ka-
gan Seminar Feb. 17-18 at Ma Mai-
son Sofitel Hotel here. Until
recently, PPV ticket prices have re-
mained high, averaging $4.35 in
1992, down from $4.48 in 1987, ac-
cording to Kagan analysts Larry
Gerbrandt and Bill Marchetti.

Moreover, Gerbrandt noted a new
consumer survey study of 6,500
households that rated 50 products
and services with poultry “as the
best buy in the country, followed by
video rentals.” PPV ranks “dead
last” behind hospital service. “Peo-
ple would rather go to the hospital
than order a PPV,” Gerbrandt
added.

Awaiting Liftoff. Michael Jordan has
his feet on the ground (almost), while
CBS/Fox Video hopes to soar with
sales of its latest paean to the
basketball great. This one is called
“Michael Jordan Air Time” and
includes behind-the-scenes footage
of his 1991-92 season with the
Chicago Bulls and time spent with
Dream Team-mates at the Summer
Olympics in Barcelona.

One answer is to outprice the
competition. Western Communica-
tions in Ventura County, Calif., for
example, has pegged movies at
$2.95 with buy rates jumping from
60% to 97%.

The panel, however, suggested
lower prices may not be the answer.

Eric Frankel, senior VP of mar-
keting, pay TV, cable, and network
features, for Warner Bros., said the
fee discounts are another attempt to
treat the symptoms rather than find
a cure for the fundamental problems
that have been ‘“stalling” PPV,
These include more logical schedul-
ing, more operators willing to go up
to three or more channels, and in-
creases in addressable penetration.

“We can’t even convince 70% of
the cable industry to be addressa-
ble,” he said.

Pushed by Gerbrandt to predict a
price reduction, Frankel said that
will depend on how rapidly multiple
channels take off. That could make
the difference.

“If the multichannel concept is
employed, we will see prices go
down. They will probably end up
around $3.50, and when I rent in
New York at Blockbuster it costs me
$4.29 ... and, even in my wife's
hometown outside Milwaukee, at
Blockbuster it cost us at least $3.29.
I've never seen these $1 rentals.”

Indicating more familiarity with
lower PPV prices were two panelists
whose services are now promoting
movies at 99 cents—Jim English,
senior VP of programming at
Viewer’s Choice, and Hugh Panero,
president of Request TV.

Studios “have agreed to 99-cent
‘nevers,” ” said English, referring to
promotions aimed at viewers who
have yet to purchase movies and one
test at $2.99 in 2 million homes. But
he maintained studios generally are
sticking to their minimums at $2 and
that cable operators are having to
take more “out of their pockets” on
such promotions.

English strongly disagreed with
Kagan’s scenario giving PPV a pric-
ing edge: “Blockbuster is three
nights for $3, they're not $4.50 and
$5, so if anything, we've got to go the
other way.” He commented, “The
unknown to all of this” is whether
budget PPV *“gets anyone new to
come in or do you just get the exist-
ing 30% user base buying more fre-
quently.” The latter is “not neces-
sarily the answer at this point,”
English said.

At Request, Panero said price has
been adjusted down from “$4.95 to

$3.95 s0 we can be more competitive
with Blockbuster hoping volume
makes up for the loss in revenue.”
Meanwhile, PPV has to change its
strategy from defensive to offensive
“to be more competitive with home
video,” said Panero. “We have to
look at the video store offering lots
of choice and lots of convenience.”

The challenge is to prove “we of-
fer more value” in competition with
video stores that have delivered
home entertainment for 12 years,
according to Frankel. As yet, he
charged, PPV does a poor job pro-
moting itself.

Panero contrasted PPV and pay
TV with services like HBO and
Showtime enjoying ‘“enormous
amounts of advertising and promo-
tional dollars that really don’t exist
right now in PPV,” and asked
whether it will “eome of out operator
margin or studio margin or some-
thing they can do together. Every-
body is very defensive. Studios have
a problem because if they get too ag-
gressive [in PPV] they take a lot of
heat from home video, which is their

(Continned on next puge)

Public Funding
For Films Irks
Mail Houses

W BY SETH GOLDSTEIN

NEW YORK—Video mail-order
houses, which survive on the sales
of old movies in the public domain,
have a beef. They claim they're los-
ing access to titles that have been
preserved with the help of public
funds.

In testimony submitted to the
National Film Preservation Board
of the Library of Congress, which
met Feb. 12 in Los Angeles, a
group called the Committee for
Film Preservation and Public Ac-
cess said agreements meant to
save thousands of features give the
studios full control over their use.
“At all archives, many films are
preserved, stored, and cataloged
with federal funds and no support
from the copyright owner,” accord-
ing to the committee’s 15-page
statement. “Not only do the stu-
dios have exclusive access to the

(Continued on next page)

SALES THAT ARE
ALMOST SINFUL.

Former church secretal:y turned PLAYBOY cover girl
Jessica Hahn is now hotter than ever in the debut
title in Playboy’s Celebrity Centerfold series. This one’s going
to be so hot, your sales figures will be positively wicked.

< 1993 Playboy. All Rights Reserved.
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L0S ANGELES—This is the kind
of news independent retailers like
to hear: Renting movies is rated
the most enjoyable and most cost-
effective way to watch them, ac-
cording to a national survey re-
leased during the January Con-
sumer Electronics Show in Las
Vegas.

Rentals beat out other couch-po-
tato favorites, including cable or
direct-satellite delivery, commer-
cial TV, theaters, cassette and la-
serdisc purchases, and PPV.

The survey, conducted Dec. 10-
14, 1992, was commissioned by the
Electronics Industries Assn. and
based upon telephone responses
from 1,000 adults. Some 36% of re-
spondents picked rentals, followed

Movie Viewers Prefer
Rentals, Survey Says

by cable/satellite (22%), TV (16%}),
theaters (16%}), purchases (5%, and
PPV (2%).

They were also asked to rate each
method for its entertainment value
compared with the money spent.
Rentals, rated a good value by 65%
of the sample, again came out on
top. Purchases were second at 38%,
one point ahead of theaters (37%),
followed by cable premium services
(32%) and PPV (9%).

EIA estimates 76% of families
rent movies, up seven points from
69% in 1991. Of those who do rent,
69% said they borrow at least two
cassettes a month. By contrast, only
37% of the sample make two or
more theatrical trips a month.

JIM McCULLAUGH

PUBLIC FUNDING FOR FILMS IRKS MAIL HOUSES

(Continued from preceding page)

preservation material, but they re-
ceive all income from its exploitation.”

The studios meter out titles on cas-
sette to take advantage of “the VCR
revolution, which has seen the release
of the most popular classics for home
viewing,” said the committee. Its solu-
tion: “All public funding of film pres-
ervation should be contingent on even-
tual public access to the preserved
films.”

“We would like to see the subject
brought up to the studios at some
point,” says Greg Luce, an unofficial
committee spokesman, whose Sinister
Cinema, Medford, Ore., has been a
major mail-order source for PD titles.
“It would be good to see the studios
voluntarily step back. It would be a
very noble gesture considering all the
money the American public has put
in.” Luce claims the testimony got a
sympathetic hearing from the Library
of Congress’ Winston Tabb, a board
member.

At present, however, the LC is a
sore spot, says journalist and film his-
torian Ed Hulse. He complains about
“an incredible boondoggle mentality.
Huge amounts of public money go to
the LC. This testimony is a wakeup
call to these people.” As one example,
the National Endowment of the Arts
has awarded more than $13 million to-
ward “film and video preservation ac-
tivities,” the committee noted.

320 VIDEQS IN 2 sq. feet!

@ of counter, umll__!. fipor displays

DRawa

EHIC

an wesl
Chicaga. lilin
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1t said the problem extends beyond
taxpayer-supported preservation.
“The copyright owners have shown ev-
ery indication that once the 75-year
copyright terms expire, they will pre-
pare revised versions that qualify for
new copyrights, and the originals will
be withdrawn from circulation.”

Exhibit A to the committee is the
1940 “Fantasia,” which Disney has
said will vanish forever once it pre-
pares a new edition. “Public domain is
not going to lead to the widespread
availability of the great films,” the
committee argues. “Instead, it will be
the cause of the disappearance of
these motion pictures in their original
versions.” Paramount also collected
criticism.

The committee lists seven movies
Gary Cooper made for the studio from
1927-46 that have been preserved at
public expense but “are currently una-
vailable to the public in their original
or restored form.” Titles include some
well-known releases, such as “A Fare-
well To Arms,” “Meet John Doe,” and
“For Whom The Bell Tolls” as well as
the early “Children Of Divorce” and
“One Sunday Afternoon.”

Columbia Pictures, it notes, bought
up many libraries for TV distribution.
Most of the their contents “are al-
ready in the public domain,” but “[b]
eing preserved with Federal funds,
these are orphan films.” Warner Bros.
and Turner Entertainment, which
owns the RKO Pictures library, were
also criticized for limiting access.

NEW STAB AT MOVIES

(Continued from preceding page)

biggest client.”

And cable operators who push get
heat from HBO and Showtime. “It’s
a very tough business,” he said.

Stephen Rockabrand, VP of pay
TV and ancillary markets at Para-
mount Pictures, told the audience
his studio is the only one as yet with
variable pricing for PPV. He won-
dered how operators can charge
“$4.95 for a movie that grossed $3
million and the same price for one
grossing $120 million.”

Billboarde

FOR WEEK ENDING MARCH 13, 1993

Top Video Rentals

5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
X = 5
gla | =z
=3 1 © 58| w
2|lq | ¢ TITLE Copyright Owner, Principal 58 | £
[ B3 Manufacturer, Catalog Number Performers ~c o«
* % & NO. 1 % % %
1 N . Bridget Fonda
1 4 SINGLE WHITE FEMALE Columbia TriStar Home Video 51433 Jennifer Jason Leigh 1992 R
2 | 2| 3 | UNLAWFUL ENTRY FoxVideo 1977 ATl 1992 | R
Ray Liotta
Universal City Studios Meryl Streep
3 | 5 | 2 | DEATHBECOMES HER MCA/Universal Home Video 81279 Goldie Hawn il
Universal City Studios John Lithgow
4 3 5 RAISING CAIN MCA/Universal Home Video 81285 Lolita Davidovich el :
5 7 3 MO’ MONEY Columbia TriStar Home Video 51313-5 Damon Wayans 1992 R
6 | 26 | 2 | ALEAGUE OF THEIR OWN Columbia TriStar Home Video 51223-5  1om Hanks 1992 | e
Geena Davis
Universal City Studios Steve Martin
7| 6 | 10 | HOUSESITTER MCA/Universal Home Video 81280 Goldie Hawn LR I
Paramount Pictures Eddie Murphy
8 4 9 EOOMERARE Paramount Home Video 32717 Robin Givens B :
Paramount Pictures Harrison Ford
9 8 " LATRICICAMES Paramount Home Video 32530 Anne Archer e i
10| 9 8 HONEY, | BLEW UP THE KID Walt Disney Home Video 1371 Rick Moranis 1992 | PG
Hollywood Pictures Melanie Griffith
11 | 11 | 6 | ASTRANGER AMONG US Hollywood Home Video e 1992 | PG-13
12 10 | 5 | DIGGSTOWN MGM/UA Home Video M902692 RIS 1992 | R
Louis Gossett Jr.
Warner Bros. Inc. Mel Gibson
13 12 3 LETHAL WEAPON 3 Warner Home Video 12475 Danny Glover kil i
Touchstone Pictures .
14 | 13| 5 | 3NINJAS T Victor Wong 1992 | PG
Touchstone Pictures Whoopi Goldberg
15 1 16 cli 30 Touchstone Home Video 1452 Harvey Keitel 2 e
Carolco Home Video Jean-Claude van Damme
16 | 15 | 12 | UNIVERSAL SOLDIER Live Home Video 69032 Dolph Lundgren kit [
17| 22 | 21 | MY COUSIN VINNY FoxVideo 1876 Sl 1992 | R
Marisa Tomei
Universal City Studios Tom Cruise
18 | 19 15 FAR AND AWAY MCA/Universal Home Video 81287 Nicole Kidman LGS
. Alec Baldwin
19 | 20 | 10 | PRELUDE TO AKISS FoxVideo 1971 Mog Ryan 1992 | PG-13
20 | 16 | 9 | BUFFY THE VAMPIRE SLAYER FoxVideo 1972 WIEISTELENTD 1992 | PG-13
Luke Perry
New Line Home Video Drew Barrymore
21| 18| 9 | POISON IVY Columbia TriStar Home Video 76033 Tom Skerritt ke L
22| 17 | 5 | MAN TROUBLE FoxVideo 1976 AT 1992 | P613
Ellen Barkin
Carolco Home Video Michael Douglas
3 15 LB, 5 Live Home Video 63015 Sharon Stone e i
24| 23| 2 | THE WATERDANCE Columbia TriStar Home Video 91243 freoe Snipes 1992 | R
Warner Bros. Inc.
25 | NEW D> | SOUTH CENTRAL S Glenn Plummer 1992 | R
B Warner Bros. Inc. Richard Thomas
26| 25 | 2 | STEPHENKING'SIT Warner Home Video 12198 John Ritter el L
i New Line Home Video
21| 2 7 TWIN PEAKS: FIRE WALK WITH ME Columbia TriStar Home Video 75843 Kyle MacLachlan 1992 R
Te 5 James Spader
28 | 30 | 5 | STORYVILLE Columbia TriStar Home Video 92903 Joanne Whalley-Kilmer | 1992 | R
New Line Home Video Helena Bonham Carter
29 | 38 | 3 | WHERE ANGELS FEAR TO TREAD Columbia TriStar Home Video 75703 Judy Davis 1992 | PG
Morgan Creek Productions Inc. John Ritter
30| 2 1 STEVRIUNED Warner Home Video 12595 Pam Dawber K2 i
Paramount Pictures Kim Basinger
3 NEWD | COOL WORLD Paramount Home Video Gabriel Byrne LB (R
New Line Home Video Larry Fishburne
32| 3 16 143 (e0} 1 Columbia TriStar Home Video 75593 Jeff Goldblum b i
New Line Home Video James Caan
33 | NEW P> | HONEYMOON IN VEGAS Columbia TriStar Home Video Nicholas Cage R (e
34 | 32 | 18 | THE CUTTING EDGE MGM/UA Home Video M302315 AR ST 1992 | po
Moira Kelly
35| 39 | 18 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 191 | 6
Universal City Studios Robert Redford
36 | NEW P | SNEAKERS MCA/Universal Home Video 81276 Dan Aykroyd iz i
37| 29 | 2 | MOM AND DAD SAVE THE WORLD HBO Video 90743 fleniGany 1992 | PG
Jeffrey Jones
Cinetel Films, Inc. Sean Astin
38131 6 A2 2L ZDEVAZLIZR O Columbia TriStar Home Video 92883 Lara Flynn L2z i
39 | NEWD> | ALIEN INTRUDER PM Home Video 232 e Caulfield 1992 | R
Tracy Scoggins
New Line Home Video Gena Rowlands
40 | 35 | 12 | NIGHT ON EARTH Columbia TriStar Home Video 75633 Winona Ryder EEB L

@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retait for theatrically released programs, or of at least
25,000 units and $1 million at suggested retail for nontheatrical titles. ©ITA piatinum certication for a minimum sale of 250,000 units or

a dollar volume of $18 million at retail for theatrically released programs, and of at teast, 50,000 units and $2 million at suggested retait for

nontheatrical titles. © 1993, Billboard/BPI Communications.
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U.K. High Court
Lays Vid Trade
Group To Rest

LONDON-—The Video Trade Assn.,
at one time the only retail body for
independent stores in the U.K,, has
been laid to rest in the Companies
Court of the High Court of Justice,
which granted a Custom and Excise
petition to close the association for
failing to pay a 25,000 pound (about
$37,500) value-added tax bill.

Alarm bells were rung in May
1992 when the VTA hud to resign its
seat on the Video Standards Council
for being unable to pay its 10,000
pound ($15,000) subscription.

The VTA, operational for 10
years, was particularly effective in
providing legal assistance for inde-
pendent stores during the “nasties
witch hunt” of the mid-'80s, when
police raids on video stores and
court proceedings were being car-
ried out with shop owners in the
dark.

Since the Video Recordings Act of
1984 and the introduction of the
Assn. of Video Retailers—a new
body, helmed by active video store
owners—membership of the VTA
dwindled. A licensing deal with com-
puter games manufacturer Sega,
which tied rentals to VTA member-
ship, wasn’t sufficient to keep the as-
sociation alive.

PETER DEAN

Hog Wild. David Crosby poses with a
vintage road warrior in Cabin Fever
Entertainment’s hog homage, “Harley
Davidson: The American Motorcycle.”
He's one of several celebrities,

including Peter Fonda of “Easy Rider"”

fame, featured on the tape.

Looking for a Back Issue of
BILLBOARD?
To purchase, call
800-669-1002
or
614-382-3322
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HIALLYL i DMLY BEHICHAL
~ AUTHCRIZED HARLEY-DAVIDSEN Vineo

Kiek start your sales with the Haslew-
Davidson video everyone can affarc

This officially authorized Harley-Davidson
filmds ready -o thrill moio-cycle fars who
own one, ride one, or just want cne!

Get ready for sales success

inthis star-pzcked

cycle celebrasion!

“Great! There’s
never been a
meforcycle fi

likethis...”
— Willie G. Davidson,
grandson of Harley-David=of
ounder Wil iam A. Davidzor

L L“L—'L—' -?-u-

T2 eewma mm— wue '4

Create aninstant proxit
center! 6,12 & 24 pack
dlsp|ays a./allable

TEXA REEETLAVEH WO TGO E P - 555

AVW ameri

The Hafley® lover’s official v deo - the
rerfdelvehicle to capture the heart of
milligng of Harley-Davidson tans and

riotoscycle enthusiasts everywhere!

» Harley-Davidson has never been more
popular than right now!

Co-hested by nearly a dozen of today’s
rost popular stars, includinc Harley
gwne-s James Caan, David Croshy,
Peter Fonda, Larry Hagman, Wynonna
Judd, Judd Nelson, Lou Reed, Travis
Teitt and Dwight Yoakam!

pIo
THE ONLY OFFICIAL MITHIIHIZEB i

THE AMERICAN MOTORCYCLE

JﬂM‘s CM"
gaui CROSEY
PETER FANDA
LARAY HAGHAT
WYNGNNR JUBD
Juop HiLSON
198 REED
TRAWS TRITT
pwigHT YORKAM

NO SOOI AT IO
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» Released to capitalize on the highly-
publicized 90#h year celebration of The
Motor Companmy!

Harley-Davidson: The American

Motorcycle features:

- Never-before-seen footage of the
world’s first motorcycle.

~ Movie highlights starring The Marx
Brothers, Steve McQueen, Dennis
Hopper and others!

- The definitive history of the motor-
cycle and am unprecedented look at
its evolution.

- Hot soundtrack with original theme
music by Rabby Krieger of The Doors
and classic songs from Lynyrd Skynyrd,
Steppenwolf, The Spencer Bavis
Group with Steve Winwood and more.

- Great interv ews, rare clips, photos,
and archival film footage.

— And much more!

$1 ges

Running Time: Apgrox. 73 Minutes
Not Rated/Color/Item No. CF890
ISBN#: 1-56202-830-1/UPC#: 0 32621 08903 4

Street Date: Apsil 21, 1993
Drder Close Date: Aprii 5, 1993

*Prices may vary in Canada
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CABINOIFEVER®
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> 1993 Art and Design CabinFaver Entartainmen! Inc.
Al Rights Reserved.
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Video Previews

EDITED BY

MUSIC

Faith No More, “Video
Croissant,” Warner Reprise
Video, 45 minutes, $16.98.
The fluffy pastry pictured on
the cover art isn’t the only
thing that's tasty about this
second longform offering from
Faith No More. A handful of
videoclips from songs spanning
the alternative act’s
burgeoning career—from the
multiplatinum “The Real
Thing” to the latest album,
“Angel Dust"—are sprinkled
with interview segments from
MTV and live footage from a
concert in Brazil. For the
perfect side dish, sample
FNM's new EP on Slash/
Reprise/WB.

CATHERINE APPLEFELD

Brecker Brothers, “Return
Of The Brecker Brothers,”
GRP Video (212-245-7033), 60
minutes, $19.98.
Lensed by Larry Jordan, who
has made quite a name for
himself as the electricity
behind John Mellencamp’s and
Mariah Carey’s “Unplugged”
and Bruce Springsteen’s
“Plugged” projects, this live-
performance video finds
Brecker Brothers Michael and
Randy in exquisite form. A
theater in the Olympie city of
Barcelona is the setting for the
signature jazz/funk-spiced
musical selections featured
here, which also can be found
on the act’s companion album.
Backed by an able band that
includes Dennis Chambers and
Mike Stern, the Breckers
sweep through such highlights
as the Grammy-nominated
“Above And Below,” “Song
For Barry,” and “Inside Out.”
Casual interviews round out
the proceedings. All in all, a
very welcome return.

C.A.

“Winter Wolf,” Miramar
Productions/BMG Video
(206-284-4700), 30 minutes,
$1.1.98.

Third release in Miramar/
BMG's fabulous Legends
series is a touching and
educational tale of how people
can learn to love and respect
creatures of the wild—and
each other—rather than loathe
them. Young Callie, who is half
Native Ameriecan, is the first to
spot a pack of wolves on the
outskirts of the Pacific
Northwest town where she
lives. Despite hearing
skepticism from the town's
farmers, who want to trap the
wolves and drive them away,
Callie talks to a preservationist
who explains that these wolves
are the first to come back to
the area in more than 50 years.
And a chat with her

grandmother reveals the
important role wolves play in
her Native American heritage.
Filmed in Roslyn, Wash., home
to television series “Northern
Exposure,” this story offers
beautiful footage of wolves
filmed in the wild and an
equally beautiful message.
C.A.

“Bump: My First Video,”
Strand, 30 minutes, $9.98.
Best of Strand’s “British
Invasion” is this excellent
animation for the very young.
Bump, an elephant with
perenially bandaged head,
faces six little problems—
backward-growing flowers, a
river monster, how to catch a
cloud, ete.—with a little help
from his friends. And their
solutions are so sweet, silly,
and ultimately sensible that
they could live in the Hundred
Acre Woods. Perfectly
designed for little ones in art,
language, and music,“Bump”
holds appeal for adults as well
in its special sense of humor.
Algo a lot of fun and
educational is “Mr. Men In The
Great Alphabet Hunt.”
Beware, however, of the Roald
Dahl releases—"Dirty Beasts™
has animals eating children
and “chewing the pieces nice
and slow,” and “Revolting
Rhymes” is even worse, with
such unconscionable images as
a child beating and Little Red
Riding Hood holding a
handgun. CATHERINE CELLA

“Thomas, Percy And The
Dragon & Other Stories,”
Strand Video, 37 minutes,
$12.98.
Has Thomas run out of steam?
In this, the tank engine's
eighth release, most of the
stories are slight or muddled.
The title animation is a happy
exception, with Thomas taking
on a mysterious load at the
harbor and Percy learning
we're all afraid at some time.
“A Scarf For Percy” also
delights with snow scenes and
slapstick sure to tickle young
funny bones. Diehard Thomas
fans should still enjoy the tape.
New fans would be better off
with any earlier releases—
especially “James Learns A
Lesson,” “Thomas Gets
Bumped,” and the premiere,
“Thomas Gets Tricked.”

C.C

“The Banana Slugs String
Band,” Split Image, 37
minutes, $16.95.

Mother Earth has a new ally
on video with this concert-cum-
music-video tape from the
“Slugs.” Like their natural

CATHERINE

APPLEFELD

counterparts, the band is
surrounded by redwoods on

stage. And by tape’s end, they -

becone trees as they exhort
their young audience to sing
and dance “I'm A Tree.” Other
songs extol marshlands as
ducks go “Butts Up” to eat, tide
pools in a colorful on-location
music vid, and the food chain in
“Dirt Made My Lunch.”
Composed of former science
teachers, the band knows the
best education is entertaining.
So it serves up its eco message
in upbeat, clap-along tunes. The
kids on video are having fun—
so should kids viewing the tape
at home or in school. C.C.

HEALTH/FITNESS

“Christy Lane’s Sweating To
Country Vol. 1,” Let’s Do It
Productions/Simitar
Entertainment, 40 minutes,
$9.95.

S, oo
v 2

Those who choose to
participate in this thorough
workout will heave an early
sigh of relief upon discovering
that aerobicizer Christy Lane
is, in fact, not clad in the
miniskirt and cowboy boots
pictured on the cover while
leading her class. The
proceedings, however, are
country through and
through—from the twangy-
tinged Kelly Hughes Band
perched on a balcony behind
exercise class to the cutoff
shorts and belts worn by
participants to the
incorporation of fun line
dances such as the Achy
Breaky into the routine. Lane
proves an adept motivator,
coaxing and cheering her
following through the dance
portion and the floor exercises
that round off the program.
C.A.

DOCUMENTARY

“Pole To Pole,” A&E Home
Video, 400 minutes, $69.95.
This rugged, four-volume
adventure takes comic writer/
actor Michael Palin from the
North Pole, south along
longitude 30 degrees east, to
the South Pole. The viewer is
treated to an array of cultures,
temperatures, and scenery, as
well as Palin’s unique brand of
wit and humor. This unusual
journey lasted more than five
months, covering more than
23,000 miles and passing
through 17 countries. In
volume one, the expedition
begins at the North Pole, and
continues through Russia.
Volume two takes the team to
Greece, through Cyprus, and

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, Billboard, 1515
Broadway, New York, N.Y. 10036.

on to the most dangerous trip
thus far—2,000 miles of the
Nile river. Volume three finds
Palin on the trail to Nairobi,
across the Equator, and into
Africa. In volume four, Palin
must reach Cape Town by a
certain titne in order to catch
the once-a-year boat to
Antarctica. This handsomely
packaged program will appeal
to a wide audience, and is
perfect for gift-giving or
collecting. MARC GIAQUINTO

MADE-FQR-TY

“The Twilight Zone: Volume
13 and 14,” CBS Video, 50
minutes each, $12.98 each.
Best-known of the four 1959-62
“Twilight Zone” installments
featured in latest pair of two-
episode tapes is “The Hitch-
Hiker,” from 1960, starring
Inger Stevens. Driving cross-
country too fast for her own
good, a N.Y. department store
buyer experiences—as series
host/creator Rod Serling
intones—"a minor incident on
Highway 11 in Pennsylvania
perhaps to be filed under
accidents you walk away
from.” Perhaps not. Indelibly
fearful story is paired with
another memorable gripper,
“The Sixteen Millimeter
Shrine,” with Ida Lupino as an
aging movie queen unable to
quit the “blank tomb of an
empty projection screen.”
Both segments of Vol. 14 take
place in past eras and involve
chilling coffin-side encounters,
as well as familiar faces like
Lee Marvin and Edgar
Buchanan. JIM BESSMAN

INSTRUCTIONAL

“Love-N-Giggles: Fun Under
One,” THAI Inc. (800-
TICKLE-U), 30 minutes,
$19.99.

Created by a new mom of
triplets, this video is billed as
“your at-home play class.”
About a dozen mini-activities
are set to songs and rhymes for
parent-infant pairs to do
together. Best cuts are the title
dance-along tune, “The Wheels
On The Bus,” with its built-in
movement fun, and “Peas,
Please, And More Bananas,” a
muisc video to give baby a
break midway. While some
production elements could be
improved, “Fun Under One”
well fills a void in parenting
videos. Whereas most focus on
infant care, safety, and
development, this video shows
new parents how to play with
their babies. And play, of
course, Is as developmental
and bond-enhancing as it is
fun. A great way to help
parents take their first step,
tape also comes with songsheet
and Giggleball. C.C.
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Top Music Videos.
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- = Compiled from a national sample of retail store sales reports.
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1 [ 1| 15 | METALLIC ceeamansment 20145 Metalica L |suss
208 |2 g:ifg::ﬁfa e - Eric Clapton tF {1998
SRR e Guns V' Roses 1 |uss
4 |7 |15 ';:xgramwdm“oossgss_3 Billy Ray Cyrus LF |19.95
51165 E;iiﬁz?;btszm“o% Green Jello LF |16.98
6 | 5 | 19 [em varosaoossssra v2 LF 1085
dBE Kiss LF |1ass
8 |REENTRY mluorv?alre‘::dtzf)nRS;?/Enlerprises49009 Michasltieckson DA R
96 |3 I:Liﬁf:f:$£§§°"s . Garth Brooks LF (2498
10 2 {13 ::Jgn"z:i'sfizs';g%m" Michael Bolton LF |19.98
I B A e e e Jan Hammer LF J10ss
12112 | 3 :gzr;:ﬁ::sz:oiggzs Erasure LF [19.98
13| 2| 9 | & Voun bt oo sonah Guns N Roses 1 fisss
14 (20| 9 l:f:xr;ﬁg:: ;g;“ The Smiths LF |19.98
15|10 9 :lcl-\lle(r;\t(:rEp?seslgvmglsz Bruce Springsteen LF |19.98
16 | NEWD> I;iygrl;g!s:ONE EARTHIAEEAIR Mother Love Bone LF [14.95
1717 (7 I»\-RlligonEmenainmemso346-3 Glerle ST
18|13 [ 15 gxt::":‘vﬁg:g?fs. Queensryche LF |19.98
19|21 3 x:‘:sgg:g:xgwm Faith No More LF (1698
20 |15 | 21 [2000000mH N THEVEO TP 1 s [
21|11 |15 ;xi:ggrefge_"gg;v MUSIC HALL Liza Minnelli LF |19.98
2| | s [WELcoMEBRCK cron ety s
28| | s [SSYouR Lusion T awsrrses | 1 [ios
24 |19 | 29 ?m’;mmevmols”g_?’ Annie Lennox LF 1498
25 | 10 [ 13 | A1EAR MO AHALE VoL 2 s [
26|23 s ::gifiﬁi‘::;zgm NWA LF |19.98
27 | NEW | LIVE: RIGHT HERE, RIGHT NOW Van Halen LF |2938
28 | NEWp{ [ e ETTERS vsComted e | 1 |59
2 | [ 1 [oUNoATONS FORUM SLAMEEKEND N uusprins | 1
0| [ [uewren sooarey | s [

O RIAA gold cert. for sales of 25,000 units for video singles; @ RIAA gold cert. for sales of 50,000 units for SF or
LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert. for sales of
100,000 units for SF or LF videos; O RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1,
1991; & RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to Aprit 1, 1991. LF long-form.
SF Short-form. VS Video single. ©® 1993, Billboard/BPI Communications.
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duplicators, [that] their prices can be a

little flexible,”

$1.25 per finished cassette. Neverthe-

less, he adds, *

a hell of a lot of money.” Shipments are
pegged at about 100,000 tapes a month.

PENNEY’S

Penney has selected three children’s

labels for its
isn’t Disney
sources.

The winners:

“Sesame Str

“Barney,” and Strand Home Video’s

THIS

‘om page 65)

“Thomas The Tank Engine &
Friends,” created by Britt Allcroft.
Disney was passed over, we're told,
largely because its availability on the
market has cut margins to the vanish-
ing point. Penney, which tested “Tho-
mas” all last year, began taking the
Strand line in March.

Strand considers the deal worth “an
order of magnitude” in sales, which
showed a three-fold increase in 1992.
Penney will have ample time to exploit
the “Thomas” catalog since Strand
plans to add just one new title in 1993
to the eight currently available.

which could translate to

‘We're not going to make

FROM HEAVEN: J.C.

chain—and one of them
, according to trade

Random House’s
‘eet,” Lyons Group’s
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Home VideoI

| " VIDEO PEOPLE |

Michael Olivieri is named executive VP of Fox Lorber Associates and GM
of its home video division. Olivieri, out of the business for several years, had
been founder and president of Forum Home Video after serving as sales
and marketing VP at Vestron Video.

Brian Wood, senior VP of Columbia House Video, is one of four honorees
of the 1993 Vision Fund of America annual awards banquet, May 6 in New
York. The others: Atushi (Herb) Matsumoto, president of Maxell Corp.
of Ameriea, and Alex Geisler and Herbert Bass, co-chairmen of the board
of Unitel Video.

Martin Weinstein, formerly of Turner Home Entertain-
ment, is named executive VP of GoodTimes Home Video’s
new rental venture.

T
- Philip Kent is appointed to the newly created position of
= president of Turner Home Entertainment, which includes
‘ 'm‘,. home video, publishing, licensing and merchandising, and
E new media.
WEINSTE!N

Thomas Hawkins is named VP/general counsel, Block-
buster Kntertainment.

Appointments at Academy Entertainment: Brian Kandler to VP of acquisi-
tions and business affairs; Susan Luksik to executive director; and David
Bryant to director of operations.

Gene Moriarty joins The Maier Group as sales VP, a new post. Steven Bul-
zoni is appointed national key accounts manager.

Jay Barack is named regional video director in Burbank, Calif., for Uni Dis-
tribution, succeeding Barbara Schmitt, now based in Atlanta.

Steven Jarmus is promoted to senior VP, international, and David Shiba
to senior VP of finance at MCA Home Entertainment Group. Evan Fong
is advanced to publicity director, MCA/Universal Home Video.

VIDEO AT NARM: Audio and
video still seem to be coming to-
gether, despite the 2-year-old sepa-
ration of the National Assn. of Re-
cording Merchandisers and Video
Software Dealers Assn.

VSDA was sponsored by NARM
since its 1982 inception, and later be-

sharing administrative staff and
headquarters in Marlton, N.J.

Now, there’s renewed speculation
about the relationship between the
two groups, sparked by the decision
to hold the VSDA spring board con-
clave immediately prior to NARM’s
March 6-9 meet at the Marriott
Orlando World Center in Florida.

VSDA had no such presence last
year in New Orleans or in 1991 in
San Francisco. During that period,
VSDA hired its tirst executive VP to
head the administrative staff, sev-
ered its relationship with NARM,
and moved into its own quarters in
Moorestown, N.J.

Why the appearance in Orlando?
“It’s pure coincidence,” says one
VSDA director. “We were looking
for a warm site, not New York or
Chicago. Our spring meeting is the
only one where spouses are invited,
though this is not paid for by VSDA.
So we wanted a vacation-type site.”
| Even the Philadelphia area was
L

came affiliated with it by way of

discussed as a venue, because of the
proximity of VSDA’s administrative
office. Meanwhile, VSDA is still at-
tempting to iron out the details of its
recently announced move to Los
Angeles.

“If NARM figured in at all, it
came down to whether our meeting
would be the first of March or late
March,” says the board source. “Be-

STORE
MONITOR

by Earl Paige

cause some of our directors do have
to attend NARM, we made it right
before their convention. We are not
holding any joint meeting with the
NARM board. There is no official
joint business.”

Some speculators contend that
NARM is gaining in video presence
because of the enormous role its
members have in sell-through.
Moreover, audio and video conflu-
ence is dictated by moves such as
Blockbuster’s acquisition of The
Music Plus and Sound Warehouse.

Still more convergence is seen in
music chains’ developments of sell-

Retailers Rethink NARM/VSDA Split

through video wings, such as Music-
land Group’s Suncoast Motion
Picture Co. and the Saturday Mat-
inee division of Trans World Music.

For the first time, three directors
at NARM, including retiring presi-
dent Arnie Bernstein, work at com-
panies that have VSDA board mem-
bers—Musicland, Blockbuster, and
Handleman Co. (Bernstein, in an
interview elsewhere in this issue,
speaks to the growing influence of
video at NARM).

One source at a NARM-member
company, who doubts the two
groups will meld, sees the split along
sell-through and rental lines. “Las
Vegas is the rental show; we don’t
even attend,” says this buyer from a
large music-oriented chain, describ-
ing VSDA'’s annual conclave.

This line of thought is strength-
ened by the decline of rental at some
combo chains. Musicland recently
closed down a rental operation it has
maintained in West Coast stores
since 1986.

“I don’t buy all this remerger talk,
ot it all becoming one trade group
again, or of any kind of split like
rental and sales,” says another
source. “Take out the seven or so big
sell-through titles, ‘Beauty And The
Beast,” and so forth. These are the

(Continued on page 73)

ficleo Of His Career!

imon:

BOriAL The Right'Ti

7/
A 11 0-minute retrospective of his career, spcnning the eorly doys Wi'hy?hG/rkael right through his 1992 tour
9 L

.

of South Africa: Includes interviews With lGme Michoels of “Soturdoy

.

featuring

The Sound Of Silence

ive’ and comedian Steve Mortin.

Bridge Over Troubled Water

Me And Julio Down By The School Yard - Still Crazy After All These Years

Hearts And Bones
plus 14 more!

Available Now On VHS And laser Dise from \\ orner Reprise Video.

You Can Call Me Al * The Obvious Child

9

me

6/3-38344

- Amovican
‘-2) MASIERS
MTM TRiten-wnet

©1993 Warner Reprise Video
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Top Video Sales

I
é:_c COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
~ I
E P ; Te
|2 |9 5% | w | 8F
2 % | ¢ TITLE Copyright Owner, Principal 52 .E =
=S = Manufacturer, Catalog Number Performers s x | &3
* %k x NO. 1 % %
1 1 18 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G | 2499
Touchstone Pictures Whoopi Goldberg
2 2 16 SISTER ACT Touchstone Home Video 1452 Harvey Keitel el i LR
3 | 3 | 47 | 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 | G | 2499
4| 4|2 gg"&n%ﬁn’&%w SHAPE YOUR GoodTimes Home Video 7032 Cindy Crawford 1992 | R | 19.99
Fried Green Tomatoes Productions Kathy Bate_s
5 | 10| 3 | FRIED GREEN TOMATOES MCA/Universal Home Video 81228 Jessica Tandy LRI |Gt (L
Universal City Studios Charles Grodin
6 7 &z BEETHOVEN MCA/Universal Home Video 81222 Bonnie Hunt IRI |G
. Piayboy Home Video . .
T | 6 | 6 | PLAYBOY: SEXY LINGERIE V Uni Dist. Corp, PBYO727 Various Artists 1993 | NR | 19.95
8 5 4 THE MUPPET MOVIE Walt Disney Home Video The Muppets 1979 G 2299
. . Warner Bros. Inc.
9 | 8 | 5 | JFK: DIRECTOR'S CUT Warner Lo 10614 Kevin Costner 1991 | R | 2098
f Miramar Images Inc.
10 | 11 14 BEYOND THE MIND’S EYE A BMG Video 7233380018-3 Jan Hammer 1992 | NR | 19.98
SPORTS ILLUSTRATED'S 1993 Kathy Ireland
11 | NEW ) SWIMSUIT VIDEO HBO Video 90847 Cee A 1993 [ MR | 1295
12 | 13 | 4 | BARNEY IN CONCERT The Lyon's Group Various Artists 1992 | NR | 1495
i CBS/Fox Video
13 | 12 | 11 | CHERFITNESS: BODY CONFIDENCE T Cher 1992 | NR | 1998
. Playboy Home Video . .
14 | 14 | 6 | PLAYBOY: EROTIC FANTASIES II Uni Dist. Corp. PBY0728 Various Artists 1993 | NR | 1995
15| 9 | 92 | CASABLANCA (50TH ANNIV.) MGM/UA Home Video 302609 T 192 | MR | 2498
ngrid Bergman
Warner Bros. inc. Michael Keaton
16 | 19 | 19 | BATMAN RETURNS eyt IR Doy DoV 1992 | PG-13 | 24.98
17 | 17 | 32 | THE GREAT MOUSE DETECTIVE Walt Disney Home Video 1360 Animated 1986 G | 249
) Maureen O'Hara
18 | RE-ENTRY | HOW GREEN WAS MY VALLEY FoxVideo 1037 Walter Pidgeon 1941 | NR [ 1998
19 | 18 | 23 | THE RESCUERS Walt Disney Home Video 1399 Animated 1977 G 2499
20 | 25 2 23325¥ER’\£AGICAL MUSICAL The Lyon’s Group Various Artists 1992 | NR | 1495
PLAYBOY: ULTIMATE SENSUAL Playboy Home Video ] )
21| 20| 6 MASSAGE Uni Dist. Corp. PBY0709 Various Artists 1993 | NR | 2995
THE ROCKY HORROR PICTURE ) Tim Curry
22| | 2 SHOW FoxVideo 1974 e 1975 | R | 1998
. Carolco Home Video A. Schwarzenegger
23 | 21 | 36 | TERMINATOR 2: JUDGMENT DAY s [ e e e 191 | R | 1998
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video ) )
24 | 2% | 19 CALENDAR Uni Dist. Corp. PBV0720 Various Artists 1992 | NR [ 1995
25| 15 | 14 ﬁngﬁm&[’ L A 3 A e e e T Metallica 1902 | R | 3098
' . Gregory Peck
26 | 39 | 3 | GENTLEMEN'S AGREEMENT FoxVideo 1077 Dorathy MoGuire 1947 | MR | 1998
27 | 16 | 4 | SWEATIN' TO THE OLDIES 2 GoodTimes Home Video 9304 Richard Simmons 1993 | NR | 1999
28 | 34 | 9 $L(:EH3$§'§"M°NS: SWEATIN'TO . rer Home Video 616 Richard Simmons 190 | W[ 1998
29 | 22 | 23 | ERIC CLAPTON: UNPLUGGED ® Warner Reprise Video 38311 Eric Clapton 1992 | MR | 1998
30 | RE-ENTRY | ROCK WITH BARNEY The Lyon's Group Animated 1992 | MR | 1495
. Godfrey Cambridge
31 | NEW D> | COTTON COMES TO HARLEM MGM/UA Home Video 203079 Raymond ot Jacoues | 1970 | R | 1495
32 | 27 | 64 | FANTASIA Walt Disney Home Video 1132 Animated 1940 | G | 2499
33| 40 | 3 | BARNEY GOES TO SCHOOL The Lyon's Group Various Artists 1992 | N[ 1495
Z00 Records
34 | NEWD> | GREEN JELLO: CEREAL KILLER R T (e Green Jello 1993 | NR | 16.98
35| 29| 2% ;ﬁmfouR"gT'"THE LB FoxVideo 5594 Animated 1992 | G | 2498
36 | 23 | 2 | THE GREAT MUPPET CAPER Walt Disney Home Video The Muppets 1981 | G | 2299
y Paramount Pictures Mike Myers
31| 32 | 29 | WAYNE'S WORLD Paramount Home Video 32706 Dana Carvey Loz JRC Sl pedds
g Playboy Home Video . .
38 | 36 | 16 | PLAYBOY'S PLAYMATE BLOOPERS Uri Dist. Corp, PBYO718 Various Artists 1992 | MR | 1195
39 | NEW D> | ABS OF STEEL WITH TAMILEE WEBB  The Maier Group TMG132 Tamilee Webb 1992 | NR | 9.9
PLAYBOY: BEST OF VIDEO Playboy Home Video ) :
40 | RE-ENTRY CALENDAR Uni Dist. Corp, PBY0724 Various Artists 1992 | MR | 1995

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 mullion in sales at suggested
retail. @®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at
retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1993, Biliboard/BPI Communications.
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Experience Music’s Superstars Performing
The Best Of Queen Only On Video. ;.

"...a stunning iribute that set
the whole world rocking.”

~The London Daily Mior

5
.t =
zFREDDIE
-

MERCURY
TRIBUTE CONCERT

FEATURING

David Bowie Metallica
Roger Daltrey George Michael
John Deacon Liza Minnelli
Def Leppard Robert Plant
Extreme Mick Ronson
Guns N’ Roses Seal
lan Hunter Lisa Stansfield
Elton John Elizabeth Taylor
Annie Lennox Roger Taylor

Brian May Paul Young

Features music from the upcoming Hollywood Records
release, Greorgz Michael And Queen “FIVE LIVE”

Artist royalties and label profits from the sale
of the Freddie Mercury Tribute Concert
videocassette will be donated to the
Mercury Phoenix Trust to benefit AIDS charities.
id é“\

Running Timez Agprox. 175 Minutes/Color/Not Rated?Hi-Fi Stereo/Stock #1780/UPC #7-17951-780-03-4/Suggested Retail Price $19.99

Prebook: March 30
I Distributed by Buena Vista Fome Video, Burbank, CA 91521. Printed in U.S.A. [ﬁ.[[['ﬂ'UI
NAAD: API‘II 23 ©1993 QM Productions Ltd. ander exclusive license to Hollywooc Records. © Buena Vista Pictuves Distribution, Inc.
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6 Titles Join Criterion Collection; ‘Vegas,’ ‘Trespass’ Enter

A FEW GOOD DISCS: Voyager will
launch Criterion Collection special
editions of six notable Hollywood films
day-and-date with their regular tape
and disc releases.

Due in May is Robert Redford’s “A
River Runs Through It” (widescreen,
CLV/CAV, extras, $99.95), with direc-
tor Redford’s commentary on one
track. “A Few Good Men” (wide, CLV/
CAV, $99.95), Louis Malle’s “Damage”
(wide, $49.95), Francis Ford Coppola’s
“Bram Stoker’s Dracula” (wide, CAV,
extras, $124.95), and James Ivory’s
“Howard’s End” (wide, CLV/CAV,
$99.95) are all set for June.

Coming this month: the much-antici-

Billboards

pated expanded version of Robert
Altman’s “The Player” (wide, CLV/
CAV, $99.95), with audio commentary
by Altman, interviews with 20 screen-
writers, and various deleted celebrity
cameos.

IMAGE is releasing “Honeymoon
In Vegas” with Nicolas Cage
($34.99) this spring, along with the
following $39.99 titles: Alan
Pakula’s “Consenting Adults” with
Kevin Kline and Mary Elizabeth
Mastrantonio, “Mr. Saturday
Night” with Billy Crystal, the ac-
claimed “Mediterraneo,” and the
regular edition of “The Player.”

MCA will bow the Walter Hill action
tale “Trespass’ (wide or pan-scan,
$34.98) May 12. William Sadler, Bill
Paxton, Ice T, and Ice Cube make up
the inharmonious mixture of greedy
gold hunters and urban crime lords.
Also set for late spring are “The Public
Eye” (wide or pan-scan, $34.98) with
Joe Pesci as a pesky tabloid photogra-
pher; “Dr. Giggles” (wide or pan-scan,
$34.98); “Winning” (1969, wide, $39.98)
with Paul Newman; “Brides Of Dra-
cula” (1960, $34.98) with Peter Cush-
ing; the Dashiell Hammett thriller
“The Glass Key” (1942, side 2 CAV,
$34.98) with Alan Ladd and Veronica
Lake; and Don Knotts’ “The Shakiest

FOR WEEK ENDING MARCH 13, 1993

LASER
SCANS.

by Chris McGowan
Gun In The West” (1967, wide, $34.98).

WARNER REPRISE has just re-
leased two new pop laserdises: “Chi-
cago: And The Band Played On”
($29.98) and “Van Halen Live: Right
Here, Right Now” ($34.98). Due in
March are “Elvis Costello And The
Brodsky Quartet: The Juliet Letters”
($29.98) and “Ray Charles: The Genius
Of Soul” ($29.98).

IMAGE reported a loss for the third

have been packaged in gatefold covers,
with centerfold photos of the models
inside.

PIONEER ARTISTS has launched
“Guns N’ Roses: Use Your Illusion I &
11" (four sides, 180 mins., $39.95),
which features the band in concert in
Tokyo in 1992. For music of a more
mellow sort, A*Vision offers “Elton
John: Live World Tour 1992” ($29.98),
in which the singer/songwriter per-
forms his greatest hits in Barcelona.

POLYGRAM has two $29.95 discs for
football fans: “Most Memorable Mo-
ments In Super Bowl History,” with 52
minutes of highlights ranging from Joe
Namath to Joe Montana, and “NFL
Rocks,” which has 44 minutes of action

™ choreographed to tunes by Bon Jovi,
quarter that ended Dec. 31. Its net  Elton John, and Robert Palmer.
sales for that period were $16.6 million, C
with a net loss of $876,000, as compared OLLECTOR’S CORNER: The Pio-
" with sales of $19.5 million and a net in- neer Special Edition boxed set of
T come of $861,000 in the same quarter “Rambling Rose” (1991, wide, side 3
a year ago. Net sales for the nine CAV, extras, $74.95) is a splendid de-
<3 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. - months ended Dec. 31 were $43.3 mil-  luxe presentation of the Martha Cool-
NI - 58| | 32| lion, as compared with $42.1 million for  idge film, which features Laura Dern,
2|3 |g% TITLE Copyright Owner, Principal 52| £ | ¥%| the same period in 1991. Robert Duvall, Diane Ladd, and John
Tl |35 Manufacturer, Catalog Number Performers > x | 3 M Heard. Director Coolidge’s running
*x*x NO. 1T x %% ULTIMEDIA NEWS: Sega has commentary about the movie can be
Tom Hank about a dozen titles now available for  heard on an audio track.
1 | NEWD | ALEAGUE OF THEIR OWN Columbia TriStar Home Video 51226 Goona aD’;;s 1992 | PG | 3995 [ its Sega CD player, which has achieved Columbia TriStar’s special edition
e e erd! Stroo impressive sales since launching last  of “A League Of Their Own” (wide, ex-
2 |NEWD | DEATH BECOMES HER e e Ty b 1992 | P6-13 | 3498 | November (Billboard, Jan. 16). “Make  tras, $49.95) showcases Penny Mar-
T My Video: Marky Mark And The shall’s baseball saga, which stars Tom
3 ] 4 | 3 | SINGLE WHITE FEMALE Columbia TriStar Home Video 51438 062 TonCa Leigh |1%2| R |33 | Funky Bunch” ($64.99) gives fans a  Hanks, Geena Davis, and Madonna; the
s Elohe chance to create music videos for three  disc includes the 30-minute PBS docu-
4 | 2| 9 | LETHAL WEAPON 3 Warner Home Video 12475 Danny Glover 1992 | R | 298| Marky Mark songs, using assorted mentary that inspired the movie. In
- - - - running footage and abundant special ~ Columbia TriStar’s widescreen edition
Universal City Studios John Lithgow y = " " " " n
5 | 7 | 3 | RAISING CAIN MCA/Universal Home Video 41285 Lolita Davidovich 1992 | R | 3498 | effects. And “Night Trap” ($59.99) is  of “The Waterdance” ($34.98), Eric
Touchstone Pictures Whoopi Goldberg an interactive live-action title that re-  Stoltz, Wesley Snipes, and William
61 3| 7| sisTERACT Image Entertainment 1452 Harvey Keitel AL R sembles a combination of suspense  Forsythe are three paraplegics strug-
Paramount Pictures Harrison Ford game and slumber party. gling to recover, and resume their
1 I RO B L2 Pioneer LDCA, Inc. 32530 Anne Archer L2 P lives.
AR Carolco Home Video Michael Douglas I I LAYBOY ON DISC: Image re- Image has two new deluxe lgser edi-
Pioneer LDCA, Inc. LD69015 Sharon Stone ' cently bowed “Playboy: The Best Of tions. The two-headed Pushmi-Pullyu
MONTY PYTHON AND THE HOLY L ) Sexy Lingerie” and “Playboy: The can be found in the beloved film musi-
1975 | PG | 49.98 ; i, S “ i1 -
| 1| 7| Graw USRI John Cleese Best Of Wet & Wild.” Each title is  cal “Dr. Dolittle” (1966, wide, $69.98),
10 | 22 | 3 | MO’ MONEY Columbia TriStar Home Video 51316~ Damon Wayans 1992 | & |es | 32999 and in the CAV format, which  which is based on the Hugh Lofting
allows viewers to watch the programs  book, stars Rex Harrison, and has mu-
Paramount Pictures Eddie Murphy at diffe}'gnt speeds or framfe-by-frame. sic by Leslie Bnct}sse, and choreogra-
1116 | 9 | BOOMERANG Pioneer LDCA, Inc. 32717 Robin Givens 1992 | R 13495\ n addition, these single-disc releases (Continued on next page)
FoxVideo Sigourney Weaver
12 8 9 ALIEN 3 Image Entertainment 5593 Charles Dutton B E LR
i Carolco Home Video A. Schwarzenegger
13 | 13 | 63 | TERMINATOR 2: JUDGMENT DAY e e L 1991 | R | 2995 THE ( 3’1 !! f REP RTER T
. Warner Bros. Inc. ) o ® op
14 | RE-ENTRY | JFK: DIRECTOR'S CUT Warner Home Video 35574 Kevin Costner 1991 R |149.98
15| 5 | g | THE ROCKY HORROR PICTURE FoxVideo Tim Curry o | & | s WEEKLY MOVIE GROSSES
SHOW Image Entertainment 1974 Richard O'Brien ' NoYor =y
MGM/UA Home Video James Woods SCRNS  WKS GROSS
16 | 12 | 3 | DIGGSTOWN Pioneer LDCA, Inc. ML102692 Louis Gossett Jr. 1992 R 28 s WEEKEND  PERSCAN  IN TO DATE
PP J— WEEK  PICTURE/(STUDIO) GROSS ($)  AVG(S) REL )
B }
171 10 | 9 | UNIVERSAL SOLDIER Pioneer LDCA, Inc. LD69032 Damme 1992 | RS 1 Falling Down 8724452 1220 — 8724452
- - - Warner Bros.) 7,151
Universal City Studios Al - R 39,98 (
18 | 24 | 8 | SCARFACEA MCAUniversal Home Video 41473 Pacino 1983 ' 2 Groundhog Day 7607.615 1,742 2 36,368,890
: Pesc (Columbia) 4,367
19 | RE-ENTRY | MY COUSIN VINNY Foxvideo Joe | . 1992 | R | 3098
Image Entertainment 1876 MarisaNomel 3 Homeward Bound 5,949,729 1,798 3 23,585,467
20 | NEWD> | LOONEY TUNES AFTER DARK Warner Bros. Inc. s Animated 1993 | W[ 3098 (RN )
4 The Crying Game 4,917,120 985 13 28,034,360
. 'Miramax) 4,992
21 | NEW D> | LOONEY TUNES CURTAIN CALLS Warner Bros. Inc. Animated 1993 | MR | 3498 0 :
Warner Home Video 12586 5 Sommersby 4,142,931 1,762 3 33,498,962
Warner Bros. Inc. Michael Keaton g (Warner Bros.) 2,351
22 | 15 | 19 | BATMAN RETURNS el e I Danny Devito 1992 | PG-13 | 39.98 :
T T City Stodh Steve Mart 6 Aladdin 3,879,296 1,717 14 184,200,162
niversa I ualos eve Martin Vst 2,259
23| 17 | 9 | HOUSESITTER MCA/Universal Home Video 41280 Goldie Hawn Lk R - fJBue"a lea) e
. - , , ntamed Heart
Universal City Studios Tom Cruise ' ! ; ' '
%41 15 FAR AND AWAY MCA/Universal Home Video 81287 Nicole Kidman iR lian) | €2 (MGM) 2331
- 8 Scent of A Woman 2,489,760 1,248 9 45,017,039
25 | 18 | 57 | RAIDERS OF THE LOST ARK 'E;g:g‘e‘r";_’gc":tﬁ{gsl376 Harrison Ford 1981 | PG | 2495 (Universal) 1995
®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 mitlion at suggested retail for theatrically released programs, 9 A&my of D/arkness 2,274,285 11'2315 1 7,800,345
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. ©I1TA platinum certication for a minimum sale of 250,000 (Universal) f
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 10 A Few Good Men 1,922,151 1278 11 129,462,655
at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications. (Columbia) 1504 ¥
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Home Video I

Warner’s Tears Of Joy
Studio Nabs ‘Crying Game’ Vid

M BY SETH GOLDSTEIN

NEW YORK—Warner Home Video
should be “Crying” all the way to the
bank this year (Billboard, March 6).

It reportedly has acquired cassette
rights to “The Crying Game,” the Mir-
amax feature that received six Acad-
emy Award nominations, including
best actor, supporting actor, and direc-
tor. In addition, another Miramax nom-
inee, “Passion Fish,” is thought to be
going to Columbia TriStar Home
Video,

“The Crying Game” is part of a
package of eight Miramax titles that
had gone begging until the movie regis-
tered as a critical and commercial suc-
cess. One reason was the price tag:
Miramax is said to have opened bid-
ding for “The Crying Game” alone at
$4 million, Warner, which should rack

up rental sales of several hundred
thousand cassettes for Oscar favorite
“The Unforgiven,” wouldn’t comment
on the deal, and Miramax executives
were unavailable at deadline.

The Miramax title won't reach the
same level as the Clint Eastwood
western, but the numbers should to-
tal a respectable 125,000-150,000
units, worth about $8 million whole-
sale, according to sources. “The Cry-
ing Game” could get a further boost
from the release of Boy George’s ren-
dition of the title song from the
soundtrack on SBK Records.

Warner is among the few studios
without ties to the independent pro-
ducer, which has released through
HBO Video, Paramount, and Disney.
“Miramax has exclusive deals with
evervone,” one home video executive
says wryly.

B BY PETER DEAN

LONDON—The decline in the
U.K.’s video rental habit is only
marginal and not as apocalyptic as
some observers suggest, according
to the annual Consumer Monitor
report commissioned by the British
Videogram Assn. In fact, satellite
reception, although still the main
threat to video in the U.K., appears
to have reached a plateau.

The figures show 36% of adults
owning a VCR borrow less fre-
quently than they did a year ago,
compared with 21% who rent more
often. About 5% no longer rent.
The market consists of 29.86 mil-
lion people, of which 26.69 million
are adult renters. More than 80%
rent cassettes at an average rate of
2.89 times a month. Teenagers rent

U.K. Vid Rental Sees Silver Lining

more videos than does any other
age group. The 16-19-year-old co-
hort borrows at a rate of 3.28 times
a month.

Those who have upped their

Consurmners cite
word of mouth,
trailers as influences
in title selection

renting frequency have done so be-
cause of “poor quality of TV,” a bet-
ter selection of films available to
rent, and increasing access to a
VCR, according to the BVA, All the
renting age groups use their re-
corders for time-shifting TV pro-

grams three times more than they
use them to view rental tapes.

Choosing a title within the store
is most influenced by trailers on
other tapes and favorable word-of-
mouth. Thirty-one percent enter
the store with a specific release in
mind, but only 8% of respondents
were able to rent a title of their
choice the last time they tried.

There’s room for improvement in
educating the public about release
windows, the report suggests. Less
than half of the survey sample un-
derstand that movies arrive on cas-
sette before they're screened via
satellite, which has leapt from 14%
to 23% of VCR households. Even
heavy renters, it was found, are
confused about order of appear-
ance.

STORE MONITOR

(Continued from puge 69)

heavily advertised mass-merchan-
diser-type titles. If you look at sell-
through without these kinds of big ti-
tles, then it’s a specialty business,
very broad selection, more like the
VSDA membership.”

S&S SHAPES UP: Sight & Sound
Distributors is encouraging video
specialty retailers to emphasize sell-
through. Lynn Petersen, public rela-
tions coordinator, points to a fitness
product promotion under way as an
example.

The wholesaler’s Marquee member
stores will feature an offer to consum-
ers of a free three-month subscription
to Shape magazine upon purchase of
any of 12 titles in the promotion.

KEEPING PACE: S&S isn’t the
only wholesaler finding exercise vid-
eos hot. ETD at its Denver Branch
hosted Jennie Garth, television star
and new entry into the fitness video
market, along with 3,000 enthusiastic
fans at a King Sooper store and an-
other 1,000 at a Pace outlet.
According to Ted Sarandos,
branch manager, authorities were
skeptical at first about beefing up se-
curity. “In Arvada [Colo.], they have
this funny law: No uniformed security
unless it's the police,” says Sarandos.
“I tried to explain that Garth drew
1,700 on a stormy Saturday over in
L.A. at a Music Plus, and that’s
Hollywood, kind of jaded when it

comes to this sort of thing. So as it
drew near time for the event, they
had to get the fire department and ev-
erybody, finally about 27 officers.”

In-store events for wholesale club
outlets are now part of the expanding
sell-through market, says Karla
Kent, buyer for the 117-store Pace
web. “We had Jennie appear in the
back of the warehouse portion and
worked people around the sides, out
of the high traffic aisles,” Kent notes.

“We didn’t advertise it at all, but
[top 40] KS104 had it on the air all
week with a ‘Beverly Hills, 90210
jacket giveaway that ETD helped set
up,” says Kent. Pace sold the $19.98
list title at $11.49.

IT’S IN THE BOOK: The Audio
Publishers Assn. counts among its
friends and boosters the VSDA and
the many video outlets handling
books on tape, according to Beth
Baxter, editor of the trade group’s
newsletter. “A year ago, we walked
the show in Las Vegas, but this time
we will have an exhibit,” says Baxter,
also an executive with Buckingham
Classics.

New exposure for audio books is
very much in APA’s plans. The associ-
ation made its first exhibit recently at
the Winter Consumer Electronics
Show and will have more presence at
NARM, too.

That audio books are a relatively
new phenomenon is seen in recent

LASER SCANS

(Continued from preceding puge)

phy by Herbert Ross. Meanwhile, “In-
vaders From Mars” (1953, side 2 CAV,
extras, $49.99) is William Menzies' tale
of a Martian invasion of a small Amer-
ican town. The disc includes an alter-
nate ending, alternate footage, and
production stills.

Voyager’s “The Burmese Harp”
(1956, $49.95), directed by Kon
Ichikawa, was one of the noteworthy
Japanese films of the "50s that brought
world attention to that country’s ci-
nema. At the end of World War 11, a
Japanese corporal in Burma under-
takes a solitary spiritual journey that

leads him to renounce militarism and
his past.

Don’t miss Image’s “Pathfinder”
(1988, $39.99), a superb and vivid ad-
venture film set in the icy snows-
capes of Lapland. One quibble: it
should have been letterboxed. Im-
age’s “Stranger Among Us” (wide,
$39.99) does have its original aspect
ratio, but that’s not enough to make
this curious Sidney Lumet detective
story work. The setting of a Hassi-
dic community is fascinating, but
Melanie Griffith is totally miscast as
a tough-talking cop.

APA statistics. Of 33 member pub-
lishers, 18 started operations in the
late '80s, three began in 1990, and
three more in 1991. There are 14 non-
voting affiliates, as well, and a contin-
uing product flow is assured. APA es-
timates 1,400 titles were planned for
1992, adding to the 10,000 already
available from member firms. The
trend toward unabridged versions,
making for larger editions and more
tapes, seems assured.

RENTAL REVOLUTION: More
video outlets are extending rental pe-
riods for catalog, according to reports
drifting out of the Laennec Group
meeting Feb. 21 and 22 in Denver.
One price plan is the so-called “555”
scheme, “five movies for $5 for five
days,” says Herb Wiener, among the
more prominent video industry atten-
dees.

According to Wiener and others,
the two-day conclave spent hours
sharing concepts and ideas. “It was
small enough so that you didn’t have
to break up into groups,” says Tom
Warren, owner of Video Hut in
North Carolina, another attendee.

Warren, however, doesn’t favor
rental plans that lower the perceived
value of the service. “It’s all we can do
to keep our price up now. How do you
explain these discounts to the cus-
tomer?” Warren points especially to
the Music Plus 49-cent rentals on the
West Coast. Tower Video has also
advertised selected rentals at 49
cents.

“I would much rather see a rebate-
type plan along the lines of car manu-
facturers. Or rent two and get one
free. That way, the value is not
lowered in the customer’s percep-
tion,” Warren contends.

However, Wiener, co-owner of
Home Video Plus Music/Discount
Entertainment in Texas, says cus-
tomers have always understood the
concept of midweek bargain rates de-
signed to increase traffic. Wiener
says the $5 plan is a way “to move cat-
alog that just sits there week in and
week out, earning no money whatso-
ever.”

As for Laennec Group, Wiener says
the organization spawned gossip, be-

cause four VSDA board members at-
tended. “It’s nothing even remotely
near competing with VSDA—it’s an-
other concept,” he notes. Wiener says
at one point there was a spirited de-
bate about Rentrak, the rental reve-
nue-sharing plan. “A lot of things like
this came up that you would never get
into at a VSDA meeting.”

A total of 53 attendees from 29
video stores and chains attended. At-
tendance was spread geographically,
too, from Warren on the East Coast
to Jim Salzer, another prominent
VSDA, leader from Ventura, Calif.

PIRACY PUSH: Raids and seizures
across Texas and in Puerto Rico high-
lighted recent Motion Picture Assn.
of America anti-piracy operations.
Two Saginaw, Texas, sites were
D&K Video, 1029 Saginaw Blvd., and
K&K Video, 101 E. McLeroy. In Dal-
las, Inter Video, 1007 S. Walton
Walker, and #1 Video, 3040 N.
Buckner Blvd., were nailed.

Other Texas actions: Azle Video,
450 Main, Azle; J&B Video, 213
Smythe St., Bowie; Movies To Go,
710 Sheppard Road, Burkburnette;
Video Gallery, 2540 Old Denton,
Carrollton; King Video, 300 W. Gra-
vis, San Diego; Target Video, 4408
Prescott, Corpus Christi; and King
Video, 614 S. Reynolds, Alice.

Puerto Rico sites: Super Video Mi
Sitio, Calle Munoz Rivera No. 41,
Juncos; Las Cumbre Video, Avenido
Emiliano Pol 262, Rio Piedras; Video
Met’s, Centro Comercia. Guaynabo;
J.R. Video Club, Calle Robles No. M-
13, Villa Turab, Caquas; Fantasty
Video, Bo Puente Carr 119, Camuy;
and Toita Video Club, Carr 14 KM
65.5, Cayey.

In New York, authorities and
MPAA investigators conducted
sweeps of street vendors in Manhat-
tan, Brooklyn, and the Bronx. Also hit
in New York: Video Mall, 102-55
Queens Blvd., Forest Hills, and
Hollywood Video, 3722 103rd St.

In California: A lab at 4007 Cu-
dahy. Huntington Park; Video 4 U,
318 W. Beverly Blvd., Montebello;
Videoland, 916 Sutter, San
Francisco; US Video, 2811 Story
Road, San Jose; Video M, 1543 Amar

Road. West Covina; and Olympic
Video, 2561 W. Olympic Blvd., Los
Angeles.

In Florida: Action Video, 3202
49th St. N., St. Petersburg, and Gi-
ant Video, 578 E. 4th Ave., Hialeah.
In Massachusetts: Video Den, 27
Bennington Dr.. East Boston, and
Broadway Video. 137 Broadway, So-
merville. In New Jersey: Sami’s
Video, 321 Verona Ave., Newark;
street vendors at the Columbus Flea
Market in Columbus and at the Cow-
town Flea Market. Woodstown. In
Pennsylvania: Venture Video, 1588
Haines Road, Levittown; West Coast
Video, 923 South St., Philadelphia;
and Metro Video, 2561 S. 61st St.,
Philadelphia.

Raids were also conducted at Tay-
lor Super Video, 25211 Van Born
Rd., Taylor, Mich., and Camp Wash-
ington Video, 2863 Colerain Ave.,
Cincinnati.

RAIDS UP IN '92: The war on video
piracy shows some progress, at least
in the number of criminal charges
filed in 1992. The total was up 75%,
says MPAA. There was a correspond-
ing 66% increase in number of convic-
tions, and a 39% gain in the number
of suspected pirates who voluntarily
surrendered alleged copies.

MPAA shows 404 cases involving
civil or criminal actions and the sei-
zure of 204,580 videocassettes, includ-
ing 16,000 tapes seized in 168 volun-
tary forfeiture actions. The total
value of seizures is placed at $12 mil-
lion.

Last year, 222 people were charged
with either federal or state criminal vi-
olations; 152 were convicted. In 1991,
the totals were 126 charged and 91 con-
victed. MPAA investigators were also
involved in 26 cases of alleged theft of
signals from cable or satellite systems.

The second-largest alleged counter-
feiting operation was snuffed out in
Suffolk County, N.Y., last October, re-
sulting in seizure of 5,587 cassettes and
90 VCRs; 16 persons were arrested.
There were subsequent raids on 15
stores, three residences, and a dupli-
cating facility.
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Oun 00 9 310 Hudson St. Hackensack, NJ 07601 Typesetting & Layout, 2-Color 0-Card Information Package " Phone:
S t——— dighictizg 8009557271  HAsMeusimes 314 531 4644 Fax. 314 531 4646

We Don't Look Good.

Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

State of the art mastering, replication, 10000000000000000000000 500 cnls - 81 '995
and duplication services for the HBLANK TAPE & ACCESSORIES : | — St. Louis MO 63103
W«(M@ discriminafing producer. HWidest Selection Anywhere! cgchttﬁi‘!\v;t?nf:llltléggl:%‘ailt‘:ﬂggsl DISC MAKERS
L §%

Typesetting & Layout, FULL COLOR Front &
oA '%;ﬁUJONkENJIONc.- Tray Card, Jewel Box & Shrink-Wrap Casse"e & .CD
31 udson St. Hackensack, 7601 f
1-439-9130 Fax 201439-17 MGnU GCl’UI‘Ing |

Call For Free Catalog L,-
(800) 355-4400 =
@ 1roscriraL ¥

AR AL

5008000000000 00

)68 66088 8«

EVERYTHING

707 WELSH ROAD HORSHAN, PA 19044 : e . EGrophic Design® [ r;y ey, |
xxxxxxxxx!xxxxxxxxxxxn"'l"&l‘! cn ne' s 395 FRCEomi.ei Pochong' 500 CDS |
Your DAT master digitally transferred Mojor Label Quality * with
to a Compact Disc: Money Back Guarantee * | Bg\A/ incart
o . ' Up 10 25 minutes - 1t CO, $95; extras, 875 gallliasay Fortow | in rwo;r;gercé REN AND
S 4] Up to B3 Minutes - 18t CD, $125; extras, $105 . ewel box
ihe ~ P E) 0 hl '4 U to 74 minutes - 151 €D, $175; extras, $150 FREE FullColor Catalog: | | 51790 STIMPY
Presidential hon 1-800-468-9353 | -
————ee '\ th S». i
Econom 8 N Call For Our Complete c:]talng R A g CALL
)iy b 0 \ a |
CD* Packa o BoAiITAS T4l 7EUR?BADJS%% LES KIPPEL
S R Varick Street, New York, NY 1001
* Clinton Discount Uik 0 e = (212) 226-0401 FAX (212) 966-0456 BUSINESS (718) 258 0009

xxx 500 CD’'s - $1099  * xx OPPORTUNITIES

Complete (From your 1630): Glassmaster - Free Layout & Design - i -
2 Color Label Printing - Protective (Safe Packing) Vinyl Sleeve Faychedelia aanvv Metal - Pﬁnk . .umdmm “nas -]
*** Convertible to our 1 Color CD Package anytime: (from your Camera-Ready Art): R LU iila Rs EASY MO N EY 3 mo‘l:c,:glngststrg—';f S el
1Color -2 Page Booklet and Traycard, Jewelbox and Shrinkwrap (including Composite Negs) add $399.00. ] RECORD ANUIFA IR ; “Deletions, Overstocke”  ™MPORT &
1 Color Rear Cards for Presidential Package including Typesetting add $100.00 2 DA » T " : ‘l $500-$1,500 a week stuffing 3 $74 Albany Shaker Road s‘_
Rain© 738 Berkeley Street * Santa Monica, (4 90404 i — ; envelopes. Send SASE. to: R
n L 3 [ 1 RANO( Lokey Enterprises z° (518) 783-6753 FAX o
Records & €assettes (310) 829-0355 * (310) 829-3476  Fax (310) 828-8765 RCA 18 W, State St., Ste 35 g e Mieperiemarll &
ROVE A AT, ON 4 Athens, OH 45701 H Major Label Closeouts and Overstocks §

o RLISNPpU] « MED .+ PeBBoly « DIUOCIIDAT .« ADUE] .
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FORSALE [ HELP WANTED [ HELP WANTED COMPUTERS

T Tel. (718) 3320343
M Fax (718) 332-0447
EBIETEERLYERE
For all your Tapes, CD’s,
12” & Singles Needs

WACKY
NARM SPECIAL

® Al $5.98 12" ® 39.98 Tapes
$3.49 $5.85

® Cassette singles @ $15.98 CD's
$1.95 $10.35

Kenny G “Breathless” CD $9.99
Largest selection

Minj mini disc & DCC ~ j&id
Ui aisisos ces
= $9.99
Preorder your new LL Cool J tapes & CD's now.
Tapes $5.95 CD’s $9.99
These prices in effect 3/8 - 3/12/93 only.
All prices per box lot only.

Mention this ad to secure these prices.
3672 Nostrand Avenue - Brooklyn. New York 11229

SOUTH FLORIDA MUSIC &
VIDEO CHAIN IS SEEKING A
STORE MANAGER WHO
POSSESSES A STRONG
BACKGROUND IN
CUSTOMER SERVICE,
COMMUNICATION, STAFF

DEVELOPMENT AND LOSS
PREVENTION, EXPERIENCE
IS A MUST.
25-30K
Send resume to:

P.O. Box 171661
Hialeah, Florida 33017-1661

WAX TRAX SEEKS LABEL MANAGER

Chicago based label
requires experienced
professional to oversee
day-to-day operations
ranging from label
administration, business
affairs, and marketing
management to finance.
Send resumes to:

Box #8049
Billboard Magazine
1515 Broadway
New York, NY 10036

R&E MASTERS FOR SALE
AL

50
INDEPENDENT OVERRUNS
ALL VINYL 12 INCHES $1.00
ALL CASSETTE SINGLES .50

CALL BEN BETWEEN B8 TO &
AT
T17-455-4742
717-450-5645

RETAIL-WHOLESALE-EXPORT

LATEST SELECTION ON
RECORDS TAPES AND CD'S,
TURNTABLES, MIXERS, DJ
EQUIPMENT

127 - §3.99 - §4.44

LPS - TAPES - $6.99 - §7.99
CD'S - §7.99 - $11.99

MAIL ORDERS 550.00 MINIMUM

CALL OR FAX
ROCK & SOUL ELECTRONICS, INC.
PH (212) 695-3953-4
FAX (212) 564-5358

HIGH LEVEL
SALES EXECUTIVE

National video, audio and computer
software manufacturer, looking for high
level sales executive with experience in
marketing and promotional programs to
mass merchant retailers. Experience in
managing sales in excess of $60 million, a
plus. Must be aggresswve and organized for
this excellent opportunity with fast growing
company. Relocation necessary to
Southeast headquarters. Excellent
compensation includes base salary,
overrides and bonus. Send resume and
salary requirements to

Box 8045 e Billboard Magazine
1515 Broadway ® New York, NY 10036

Record label seeks the following
positions in NYC offices:

National Sales Director

Promotion Director

College & Alternative Promotion
Manager

Fax resumes directly to (212) 221-3304

HEY D.J.!

ARE YOU ENERGETIC, OUTGOING,
ENTERTAINING, KNOWLEDGEABLE
ABOUT COUNTRY MUSIC, AND
POSSESS A MAGNETIC
PERSONALITY? THE FASTEST
GROWING COMPANY IN THE
COUNTRY AND WESTERN
NIGHTCLUB ENTERTAINMENT
INDUSTRY IS SEEKING QUALIFIED
D.J.’s. PLEASE SEND A 90 MINUTE
DEMO TAPE W/VOICE OVERS AND
RESUME TO:

ECI MANAGEMENT
2390 EAST CAMELBACK SUITE 216
PHOENIX, ARIZONA 85016
Attn: Management Development

NATIONAL DANCE PROMOTION MANAGER
Los Angeles based label seeks highly
motivated individual currently or recently
working in a similar position at a record label.
Radio & club promotion background &
marketing skills necessary. Please send
detailed cover letter/resume & salary
requirements to:
Box #8047 e Billboard Magazine
1515 Broadway ¢ New York, NY 10036

FACTORY DIRECT

o CD JEWELBOX STORAGE
CABINETS. In Stock Now, No
Waiting. Choice of colors, 2 sizes.
2 drawer, 570 capacity, $208
3 drawer, 855 Capacity, $272
Prices INCLUDE locks. Textured
steel construction.

e CD JEWELBOX SHELF, 2-TIER.
Gridwall, Slatwall, Pegboard. 8
facings, capacity 64. 25" long,
double tier. Black, white, grey.
Adjustable dividers. “Flip-thru”
browsing. Use for CD-ROM too.

Architectural Merchandising Floor
Plans at no cost or obligation.

e JEWELBOX OR LONG BOX
COMPACT DISC DISPLAYERS

o AUDIO CASSETTE DISPLAYERS

o LASER DISC DISPLAYERS

e VIDEO CASSETTE DISPLAYERS

o ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS
Stocked in Chicago, Baltimore,

Los Angeles and London, England

Free 100 Page Color Catalog

1-800-433-3543
Ask for Ken Cohen
Fax: 213-624-9022

Advanced
inventory
control systems
for record stores.

RecordTrak
800-942-3008

Trak Systems
Wallingford, CT
203-265-3440
Fax 203°269°3930
(Canada) 604-564-4118

(> )
g'iﬂ_Music Software Inc

*Cost effective POS solutions
for your retail stores
Single-User and Multi-user systems
Extensive ABBEY ROAD Database
* WEEKLY UPDATE service
One-Stog)/Distributor software
* SOUNDSCAN reporting available
Music Software Inc.
151 Mineola Avenue,
Roslyn Heights, N.Y. 11577

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, NJ 08691 0020

TALENT

O SST MUSIC COMPARNY

A&R, artist development, management, more...
The industry’s Number One
connection in the upper-Midwest.
1818 North Griffin Street
Bismarck, ND 58501-1545

READY TO
MAKE A MOVE?

Growing, aggressive New York
based independent label with major
distnbution seeks promotion director
with black radio background
Position has wide latitude for an
individual who wants to make a
difference. Send resume and cover
letter with salary requirements to
Box #8048
Billboard Magazine
1515 Broadway
New York, NY 10036

KEY PROJECT
COORDINATOR

Major independent label needs
extremely organized person to
monitor and expedite marketing
plan initiatives for key new releases
and high profile projects.
Coordinator would interface with all
department heads and be involved
with audio and video releases. The
ideal candidate would be willing to
do the legwork and followthrough
required to make marketing plans
succeed. Casual working
environment, excellent benefits,
salary commensurate with
experience. Send resume and
salary requirements to:
Box #8052
Billboard Magazine
1515 Broadway
New York, NY 10036

ESP-DISK’, LTD.
ZYX SHIPS 100 ESP ROCK & JAZZ CO'S

The entre ESP-DISK' catalog of 100 rock
and jazz CDs is now available from ESP's
worldwide, licensee, ZYX Music, through its
distributors and importers in all countries
The program includes previously
unreleased masters from the ESP archives
of psychedelic rock, including funk
primordial punk, folk and dance music, the
best kept secrets in American music from
the 1960's and 1970's

Look for the BOOTS AND ROOTS rock
compilation CD (ESP 1111) which was
produced in 1993 by ESP artist Austin
Grasmere (CROMAGNON ESP 2001) and
programmed by Tom Klatt, music consultant
of ZYX Music

For further information, contact: ESP-DISK’
PO Box 3968, Kingston, NY 12401. Tel
(914) 857 7120, FAX (914) 657 2861

ZYX Distributors, 72 Otis St., W, Babylon,
NY 11704. Tel: (516) 253-0800, FAX (516)
253 0128. ZYX Music. Benzstrasse, 6295
Merenberg, Germany. Tel: 49-6471-50550
FAX 49-6471-50599.

NOVELTIES

MASTER PRODUCTIONS
RECORDING STUDIO
307 South Missouri St.
Weslaco, Texas 78596

is looking for Mariache Groups,
that will play in lounges, public
dances, weddings, parties, and
churches. The company offers
$550.00 per person per week.
The job will cover Texas, and
Chicago, lll. This is temporary
for one year. If interested
please call (210) 968-5777.

BPI, PARENT COMPANY
OF BILLBOARD MAGAZINE,
IS LOOKING FOR AN
EXECUTIVE TO OVERSEE
THE ADVERTISING SALES
OF A NEW MUSIC/RADIO
PUBLICATION. IF YOU ARE
HIGHLY MOTIVATED AND
HAVE EXTENSIVE MUSIC
INDUSTRY EXPERIENCE,
PLEASE SEND DETAILED
COVER LETTER/RESUME
AND SALARY
REQUIREMENTS TO:

Box 5 - BB
5055 Wilshire Blvd.
7th Floor
Los Angeles, CA 90036

PRODUCT MANAGER

Product Manager position available for
exceptional, results oriented candidate. with
strong background in alternative music to
oversee all aspects of product development.
Financial management as well as creative skills
required. NY Based. Send resumes to:
Box #8050 ® Billboard Magazine
1515 Broadway ®New York, NY 10036

ROCK & ROLL MERCHANDISE
The greatest variety of hicensed product around!
Same day shipping/"'no-minimums"*
POSTERS, T-SHIRTS (over 700 styles), PATCHES,
TATTOOS, JEWELRY - WE HAVE IT ALLY
1-800-248-2238 Dealers Only!
ZMACHARS POSTERS, INC.

7911 N.W. 72 AVE., SUITE 102
MEDLEY, FL 33166
(305) 888-2238 FAX: (305) 888-1924
Service is our #1 Goal!

k (516)625-6660  (516)625-6693 FAX

o

With over 11 years experience and 3,500
POS systems installed worldwide, count on
Bonafide for the best computerized solution
for your music, video and book stores.

J

(818) 999-9888

Headquarter Contol
Automaric Reordering
Purchase Forecasting
On-Sale & Promotions
24 Hr/365 Day Support

< L L L L

YSL COMPUTER SYSTEMS
MEAN MORE PROFIT!

Call or fax today to see why YSL is undeni-
ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ years of music and video in
dustry experience into our computer systems
to help make your business more profitable

YOUNG SYSTEMS UMITED  Phane (404) 449-0338
Fax (404) 840-9723
Australio: (08) 338-2477
6185 Buford Hwy Ste C-100, Norcross, Ga 30071

NATIONAL SALES MANAGER
Los Angeles based label seeks self-starter
currently or recently working in a similar
position. Experienced in dealing with major &
independent distribution, one stops and
national retail chains. Music sales background.
financial and management skills a must. Please
send detailed cover letter & resume to:

Box # 8046 e Billboard Magazine
1515 Broadway ® New York, NY 10036

ROCK T-SHIRTS
* OVER 100 STYLES
* TOP ROCK ARTISTS
* LICENSED DESIGNS
* FREE CATALOG

NICEMAN MERCHANDISING
1-800-279-2545
DEALERS ONLY

TEACHER/INSTRUCTOR WANTED TO
TEACH HIGH VOLUME, NO MONEY
DOWN REAL ESTATE SEMINARS IN
YOUR AREA. YOU HAVE SEEN THEM
ON T.V. — NOW DO THEM IN PERSON.
30K+ MONTHLY COMMISSIONS
POSSIBLE. CALL (208) 375-4473 OR
(208) 375-4679 FOR DETAILS.

POSITIONS WANTED

MUSICWARE the

PO Sitive Choice

Complete POS and Inventory
Control Systems for the
Record Retailer.

Compatible with all major databases.
SoundScan reporting.
Electronic Ordering.

Musicware USA M

0 5811 Creedmoor Rd. |Saxony House
= Sulte 245 Easthampnott, Cruchassbir]
= Raloigh, NC 27612 |Sussex, England

(919) 833-55633 PO18 QJY
Fax (919) 833-1900 [(0243) 775419
Fax (0243) 776327

COLLEGE GRADUATE. B.A. MUSIC
INDUSTRY DEGREE, HIGHLY MOTIVATED,
DESIRES CAREER OPPORTUNITY.
SUCCESSFULLY FULFILLED INTERNSHIP
WITH NATIONALLY KNOWN RECORD
COMPANY. PUBLIC RELATIONS
BACKGROUND AND GREAT EAR FOR
TALENT.

Box #8051 e Billboard Magazine
1515 Broadway ® New York, NY 10036

PROFESSIONAL

SERVICES

MUSIC PUBLISHING ADMINISTRATOR
AVAILABLE: All Contracts, clearances (BMI
& ASCAP), Copyrights, Royalties Administra-
tion. Fast work, reasonable Rates. Call Lot
'O Music (818) 702-7692.

(Continued on page 76)
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WANTED TO BUY

SMITH-ALSTER

AND COMPANY

LIQUIDATION
(CONSULTANTS

SERVING YOUR INDUSTRY
WITH DISCRETION
AND CONFIDENTIALITY.

[REAL ESTATE TOTHESTARS

REAL ESTATE RATES
RATE: $59
Roseanne Amorello (800) 223-7524/(212) 536-5173 (NYS)
IN CA: Kimberly Wood ¢ PGR: (213) 963-8320

PALM BEACH, FLORIDA

o R

- Bankruptcics

- Consolidations
- Liquidations

- Overstocks

Serving Manufacturers, Wholesalers,
Distributors and Retailers.

WE BUY BRAND NAME
MERCHANDISE

* Audio Books » Vidco Games

« Consumer Electronics  » Computers

* Videos * Compact Discs
» Laser Discs » Cassetees

SMITH-ALSTER

AND COMPANY

- Warehouse
Clean-outs

- Barter of Aged
Receivables

o “

MAGNIFICENT OCEANFRONT REGENCY
This newly constructed home features 6,500 Square Feet of
beauufully detailed living space and an exciting pool area with a
Jacuzzi and Cabana, all accessed by twin stairways amid gorgeous
landscaping. The gracious living room has high ceilings as does the
dining room. There are four bedrooms and four and one-half
baths, while staff quarters include two rooms with bath. A
generous kitchen boasts an ocean view. (H-2676)

For more information, call Mel Kane, 407-842-8596

DALLAS
(214) 915-0054
Fax (214) 915-0056

NEW YORK
(516) 420-8300

Fax (516) 420-8455

“We are cash buyers of un-
wanted LP’s, Cassettes or
CD’s.” No quantity is too
large or small. We pay the
freight. Call:

Mzt A Gotcdrea Lox

407-655-8600

(609) 890-6000.

TAPES

PROFESSIONAL RECORDING SUPPLIES
CUSTOM AUDIO/VIDED CASSETTES

° TDK VIDEOQ CASSETTES * DATS * AMPEX MASTER-
ING TAPE * SPLICING TAPE * EMPTY REELS & BOXES
" INSERT CARDS * NORELCO & SOFT POLY BOXES

* ENDLESS CASSETTES * C-O's "BASF & MAGNETIC
MEDIA AUDIO CASSETTE TAPE (PANCAKES)
* CELEBRATING OUR 25TH YEAR
DON'T DELAY CALL TODAY FOR OUR FREE
CATALOG AND PRICE LIST!

* AUDIO/VIDEO ALBUMS * CASSETTE LABELS |

ANDOL AUDIO PROD., INC.
4212 14th AVENUE « BROOKLYN, NY 11219
1-800-221-6578 FAX (718) 853-2589
516-212 CALL 718-435-7322

MON.-FRI.-GAM TO 5PM
VISA/MASTERCARD ACCEPTED

INCREASE PROFITS

BY REDUCING THEFT!

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE &
CD SECURITY PRODUCTS

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR

SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE

HOPKINSVILLE, KY 42240
1-800-922-6287
502/885-8088

PALM BEACH'S PREMIER REAL ESTATE nnoxﬁl
219 WORTH AVENUE

Fax 407-832-8051

Austin, Texas La‘ndmark

Perched upon a cliff overlooking Lake
Austin and the city, this unique, 4 story brick
home/office/retail building is a jewel in the
crown of the city. The combination of
central location, quality, high visability yet
privacy with greenbelt and waterfront can
never be duplicated in Austin. Over 4,000
sq. ft. mahogany, solid walnut, marble,
granite, etched glass Dragon sky light, 3
pireplaces, roof top garden and limestone
fern grotto makes this $888,000 designer's
showplace. Call for video.
Joan Curtis, Realtor
512-453-4444

o e i A A e e e i ek e e ook
PALM BEACH LUXURIOUS LAKE FRONT 4
ESTATE. 16,500 SQ. FT. IN MAIN HOUSE.

W SEPARATE NAUTILUS GYM, GUEST

y¢ HOUSE. SEPARATE OFFICE PAVILLION.

AUTHENTIC JAPANESE GARDEN, A
REAL DREAM HOUSE. DEEP WATER
s DOCK FOR LARGE BOAT. ROOM FOR
TENNIS COURT.

% 2% % % % % %

Monique Matheson 4

e e i e e e e i e i e e i e e i

SANTA BARBARA, CA
**RECORDING STUDIO**
FOR SALE OR LEASE
Tired of the city? Try this 8 yr. old Studio
w/exec. ofcCs., security, parking, ameni-
ties & rm. for expansion. Up to 6,360 sf
+ mezzanine. W/w.o. 24 trk. equip. pkg.
90 min. from L.A. Flex. terms; lease all or
part of bldg. SBA fin. avail. for purchase

inCluding real estate,
ELENA ANDERSON (805) 966-7266
EARTH INVESTMENT CO.

FABULOUS HOME - over 4400
sq.ft. in prestigious Agoura Hills, CA.
(close to Malibu). PROFESSIONAL
RECORDING STUDIO incl isolation
booth and private entrance. $739,000
Agts: Sherri Karp (818) 706-1645
Bonnie Rubin (818) 889-0168

COMMERCIAL

PROPERTIES

$$ MAKER HOTEL/CLUB
Hip, singles music scene. 70 rms,
busy nightclub/bar. In top, ski & sum-
mer resort, upstate N.Y. Major record
parties held here. Hot for promos.
Only $2 mil. & eager. Many more, Ig. &
small.

Broker (914) 658 9940

professionals.

REACH FOR THE STARS!
BILLBOARD'S “REAL ESTATE TO THE STARS” gets your ads for residential, com-
mercial and studio properties on the desks of the world’s music and entertainment

Nearly 40% of our readership maintain 2 or more homes. 60% have residences val-
ued at $500,000 to $1 million plus. They're all-star performers.
Call ROSEANNE AMORELLO at 800-223-7524
to place your ad and watch the stars come out!

If you service record retailers or sell thzm vour produces
- this is tke directory for you!

The 1993 Record Retailing Directory is she cnly,
comblete, fully up-:o-date listing of full line record srores
- fea:uring major chains and ir.dependents.

This all-important 3rd edition i3 a must - containing
hundreds of new liszings plus apdates 5n cver 6(%

of prior L:stings:

* Over 7,500 comprehensive l:stings g ve yoa individaal
store name, owner, address, phorie & fax rumbers, stcrz
buyers, s:ore planners and more!

* Index >y store name, state & page nurmber for

easy reference.

NEW! e Genres of music specialization (Jazz. Classical
R&B) included in the store listings when available.

You get all the inforvnation in a concise, ezsy to read
fornzat that's simple to use and fits in your briefcase.

Witk so many changes in the marketplace this year, tae
1993 RRD is an essential reference tool. Order now zt
last year's price - just $99! (Plus 83 shippicg & handling,
$8 fcr invernational orders).

To o=der your copy call 1-800-222-7524 or
1-908-363-4156.

Or send check or moeney order with this ac to:
BILLBOARD DIRECTIORIES, P.Q. Box 2016,
Lakewood, NJ 08701

NY, NJ,CA, TN, MA, IL, PA, & D.C. resicents
please add applicable sales tzx.

Order Lulk copies for your entive sales staff ard
maréeting team - call for special rates!’

BDRD2505

76

www americanradiohistorv com

BILLBCARD MARCH 13, 1993


www.americanradiohistory.com

NARM 93

A BILLBOARD SUPERSECTION

ILLUSTRATION BY MORGAN PICKARD

AMAVW americanradiohisto om


www.americanradiohistory.com

DCC.

The new cassette

that plays and records
digital sound without
making your existing
cassette collection

obsolete!

PRESENTING everything you’ve
ever wanted in a music medium.
Digital Compact Cassette is the
long-awaited recordable digital
medium from Philips, the company
that invented both the cassette
and the compact disc.

CARRERAS

':.IIII-“L‘.J:.II

pAVARGTTI
ptiierl

MEHTA

Vi akh
a(lm’c‘em()n&

TMUSICE
FedeniiAgOSI!

FLAWLESS DIGITAL SOUND

DCC uses the latest digital technology to record and play back
up to 120 minutes of full-range music on a standard-sized
cassette. DCC features the sound you’re used to hearing

from a digital source...crystal clear, without a trace of hiss

or distortion.

PORTABILITY

DCC is the most rugged portable medium yet. It's the only way
to enjoy true digital sound without wobble, distortion or
mistracking as you jog, run or ski to your heart's content. It's
also the only way to experience pothole-proof digital sound in
your car. Portable DCC players will be available this summer.

www americanradiohistorv com
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PLAYS ALL CASSETTES

Stepping up to DCC will not mean shelving your entire
collection of conventional cassettes. In addition to playing
and recording digital sound, all DCC players are designed
to play standard cassettes, chrome cassettes, metal cassettes,
and cassettes recorded with Dolby B and C noise reduction.
A new state-of-the-art medium that doesn’t make everything
else obsolete...now that's a miracle!

DCC. HOW TO HEAR THE FUTURE WITHOUT GIVING UP THE PAST.

THE DCC EVOLUTION BEGINS!

All of these artists and hundreds more are now
available on prerecorded DCC: Bryan Adams,

Bon Jovi, Boyz Il Men, Jose Carreras, Robert Cray,
Billy Ray Cyrus, Cathy Dennis, Placido Domingo,
Drivin-N-Cryin, Extreme, Shirley Horn, | Musici,
Herbert von Karajan, The King and I, Yevgeny Kissin,
Bob Marley, Kathy Mattea, John Mellencamp,

Van Morrison, Luciano Pavarotti, P.M. Dawn,

Lionel Richie, Shakespear’s Sister, Sting, U2,

Suzanne Vega, Vanessa Williams. Bl

e

COMPACT CASSETTE

© 1993 PolyGram Records, Inc.
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ha takes you strai
to the top of the ¢

Storage Systems [F)§

[ ]

Exciting design plus eye-catching The hottest pricing in the industry.

packaging make Alpha’s full line of =% TFaster turns. Bigger profits. Single-source
plastic storage products for CDs, cassettes JEES=S . reliability. No wonder our line-up is hot!
and VHS tapes a smash hit with your NS ERI Call now for details that will send your
customers. - ——

_ COT® storage program soaring.
Consumer Products, 330 South Wood Street, East Canton, Obio 44330, 800-442-5742
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Top Music Chains By Store Count

o o <3

& 32 2 &3
= g L>)w Em gw 22 g
CHAIN 2. L. 0 20 %o Zo 8
LOCATION Bg 3¢ 8z 32 w8 92 38 g 2
(STORE NAMES) PS =8 Sk 53 £ 35 85 8 =
THE MUSICLAND GROUP 884 761 0 884 884 150 O 30 50

Minneapolis, Minn.
(Musicland, Sam Goody, On Cue, Media Play. The company also runs Suncoast Motion
Picture, a 251-unit, video-sell-through-only chain not included in the total store count.)

TARGET STORES INC. 508 12 0 508 508 2 508 0 O
Minneapolis, Minn.

(Target. The company is a discount department-store chain that buys for and operates its
own music department.)

TRANS WORLD MUSIC CORP. 502 364 17 502 502 70 325 12 12
Albany, N.Y.

(Record Town, Tape World, Coconuts, other logos. Not included in the store total is
Saturday Matinee, an 84-unit, video-sell-through-only chain owned by Trans World and 52

leased departments run for Montgomery Ward, K mart and other retailers.

CAMELOT MUSIC 328 305 0O 328 328 215 O 0 0
North Canton, Ohio

(Camelot Music, Camelot Music Superstore, Spectrum. The total doesn't include 26 stores
Camelot bought from Hasting's early in 1993))

WHEREHOUSE ENTERTAINMENT INC. 315 52 259 315 310 40 315 3 O
Torrance, Calif.
(The Wherehouse, Leopold, Odyssey, Rocky Mountain Records)

SUPER CLUB MUSIC CORP. 286 152 89 286 286 33 10 14 21
Atlanta, Ga.

(Record Bar, Tracks, Turtle's, Rhythm & Views)

BLOCKBUSTER MUSIC 237 2 216 237 216 88 0 15 15

Fort Lauderdale, Fla.
(Music Plus, Sound Warehouse)

WEE THREE RECORD SHOPS INC. 169 146 0 169 169 O 0 0 0
Philadelphia, Pa.
(Wee Three Records, Wall To Wall Sound & Video, Mother's, Listening Booth, Record World,

Square Circle, The Wall)

STRAWBERRIES INC. 138 11 7 138 138 15 0 25 30

Milford, Mass.
(Strawberries, Waxie Maxie's)

HASTINGS BOOKS, MUSIC & VIDEO INC. 128 53 82 85 128 10 82 O O
Amarillo, Texas
(Hasting's Books, Music & Video; Hasting's Books & Music; Hasting's Music. Total includes the 26

stores Hasting's sold to Camelot in early 1993.)

DISC JOCKEY 127 123 0 127 127 12 O 0o 1
Owensboro, Ky.

(Disc Jockey)

BEST BUY CO. 112 2 1 112 112 6 112 0 112
Bloomington, Minn.

(Best Buy Superstores)

NATIONAL RECORD MART 101 86 5 101 101 12 O 0 37
Carnegie, Pa.

(National Record Mart, NRM Music, Oasis Music & Video, Waves Music)

TOWER RECORDS/VIDEO 76 0 66 76 76 76 5 70 76

West Sacramento, Calif,

(Tower Records, Tower Video)

(The company also owns 4 stores in the UK., 1 in Tiawan, 14 in Japan, 15 book stores, 3
galleries and 3 off-price outlet stores, which are not included in the total.)

CENTRAL SOUTH MUSIC SALES,INC. 73 60 0 73 O 0 0 0 0
Nashville, Tenn,
(Sound Shop, Music 4 Less)

SPEC'S MUSIC & MOVIES 63 63 44 O 2 2
Miami, Fla.

(Spec’s Music & Movies)

15 38 63

NOBODY BEATS THE wiZ 52 0 0 52
Carteret, N.J.
(Nobody Beats The Wiz)

52 39 52 52 52

KEMP MILL MUSIC 37 4 0o 37 0 0 o 37 37
Beltsville, Md.

(Kemp Mill Music)

HARMONY HOUSE 34 5 0 34 0 0 0 8 10
RECORDS & TAPES INC.

Troy, Mich.

(Harmony House Records & Tapes)

(Continued on page 82)
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Chain Growth '92: Malls Saturated,
Electronics Invading, And Wee Three’s

Not So Wee

By Ed Christman

EW YORK—The reces-
sion finally took its toll on
the music industry, as mu-
sic chains posted the low-
est annual store growth
rate since Billboard be-
gan tracking store counts in 1986.
For 1992, music chains (defined as
owning five or more stores) had a net
store growth of 1.04 percent, closing
out the year with 4,685 outlets. The
store growth rate has stumbled con-
siderably from the heady days of
1989, when music chains posted their
largest annual growth rate (10.1 per-
cent} in the history of the Billboard
survey. The industry’'s chain store
growth rate was 3.03 percent in
1990 and 3.7 percent in 1991.
Wee Three, which acquired most
of the Record World chain and 20
National Record Mart stores during
1992, posted the largest growth
among chains, both in net store count
gain and in growth rate. The Phila-
delphia-based company, which is
owned by British merchant W. H.
Smith, closed the year with 169
stores, which represents a net gain of
83 outlets or a 96.5 percent growth
rate from the previous year.
Minnie Growth
Minneapolis was a hub for most of
the store growth posted in the sur-
vey. Of the 208-store net gain post-
ed by music chains surveyed, three
Minneapolis-based chains—The Mu-
sicland Group, Target and Best
Buy—accounted for 152 of them,
with respective net gains of 69, 45
and 38. Accordingly, the three

chains were ranked second, third and
fourth in net store gains.

Of those three chains, Target and
Best Buy are not music specialty re-
tailers like most of the other chains
surveyed. Target, ranked as the sec-
ond-largest chain in store count with
508 outlets, is a discount depart-
ment-store chain, but it is included in

Of the 208-store net gain posted
by music chains surveyed, three
Minneapolis-based chains—the
Musicland Group, Target
and Best Buy—accounted for
152 of them.

the survey because it buys music di-
rect from the majors.

Best Buy, along with Carteret,
N.J.-based Nobody Beats The Wiz
and Cambridge, Mass.-based Lech-
mere, represents part of an invasion
into music by electronics chains. in-
deed, Best Buy and Nobody Beats
The Wiz are among the fastest-
growing music merchants. Best Buy
grew 51.4 percent over the previous
year, in terms of total outlets, while
The Wiz posted a 48.6 percent
growth rate. A new entry in the sur-
vey this year from the electronics
sector is Circuit City, which could be
among the largest music merchants
by the time next year's survey comes
out. So far, Circuit City has added
music and video to 11 of its 250

stores.

On the other hand, Musicland is
the preeminent specialty outlet with
a total of 884 music outlets. Its net
gain of 69 new stores represents an
8.5 percent increase over the previ-
ous year's total. The other large spe-
cialty chain is Albany, N.Y.-based
Trans World Music Corp., which
grew by 18 outlets for a 3.7 percent
growth rate.

Pruning Portfolios

Like most of the large chains sur-
veyed, both webs opened far more
new stores than their net gains repre-
sent, But both companies have been
aggressively pruning underperform-
ing outlets from their portfolios. In
addition, both Musicland and Trans
World run video-sell-through-only
chains, which are not included in
their store totals. Musicland owns
the 251-unit Suncoast Motion Picture
Co., while Trans World runs the 84-
unit Saturday Matinee. Moreover,
Trans World also has 52 leased de-
partments, an area that is growing
for the company. Last year, Billboard
stopped counting leased depart-
ments in store totals because the
business appeared to be in decline.

The other chain posting a double-
digit increase in total outlets in 1992
was Camelot Music, which closed
out the year with 328 stores, up 21
units from the previous year. On Jan.
4, the chain closed a deal for 26
Hasting's outlets, which will be in-
cluded in next year’s survey.

In other aspects of the survey, en-

(Continued on page 82)
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Chains
Continued from page 81

closed mall outlets decreased slight-
ly as a percentage of total outlets.
Enclosed malls are saturated with
music outlets, while that retail seg-
ment in general is beginning to lose
its luster. The convergence of both
factors spurred music chains to look
for locations on the street in urban
areas and in strip centers in the sub-
urbs.

In calculating data for its survey,
Billboard collects information from
chains with five or more stores. But
because of space considerations,
only webs with 10 or more outlets
are listed. All data is as of Dec. 31,
1992.

Good Goods: Games & Minidiscs

This year's survey turned up some
changes inside the store as well. De-
cember marked the launching of new
software carriers in the MiniDisc and
Digital Compact Cassette. As of
Dec. 31, 605 outlets were carrying
MiniDisc, while 311 outlets carried
DCC.

For the first time, Billboard asked
chains about CD/ROM, CD-I and
other interactive media and found
that 299 chains are carrying that
type of product line. Laser Karaoke
appears to be on the downswing
among music chains. Last year, 385
outlets carried it, but this year's sur-
vey found 276 stores carrying it.

Rental outlets continue a slow de-
cline among music chains. Of the
4,685 stores represented in the sur-
vey, 836 rent movies, down from last
year's 206 outlets.

The product line that appears to
be gaining the most acceptance in-
side music outlets is computer and
video games. That segment grew by
41 percent, to 1,476 outlets. How-
ever, only seven chains appear to
make up most of that total.

Meanwhile, music video was in all
but 88 of the outlets represented in
the survey, while theatrical and spe-
cial-interest video was carried by
4,223 outlets. B

THE EXPECTATIONS OF CHAIRMAN
YOUNG: A Different Kind Of NARM
And A Call To “Remember What We

Are All About”

By Earl Paige

rom the time it opens with a

big splashy magician act to

when it closes with the

awards show, this year's

music-chain gala will have

more pizzazz and glitz than
any annual National Assn. of Re-
cording Merchandisers shindig in re-
cent memory.

"In recent years there's been lots
of focus on technology, even this
year with mini-disc and DCC and all
the other electronic things,"' says
Scott Young, convention chairman,
who explains how NARM devoted
time as well to the phaseout of the
compact disc longbox and the need
to have software imprinted with an
anti-shoplifting signal.

“"All these things have to do with
the tangibles of our business, and we
need to remember once in a while
that what we really are all about is
selling emotions, feelings, art, enter-
tainment and magic. We need to re-
member what we're in business for. It
isn't because of plastic and vinyl and
aluminum.”’

This year's convention March 6 to
9, the 35th annual for the trade
group, is at the Marriott Orlando
World Center in the Florida vacation
mecca.

According to Young, president of
West Coast—based Wherehouse En-
tertainment, *'At a place like Orlan-
do, where it's fun to begin with,"’ the
idea of a different kind of NARM is
all the more appropriate. In this vein,
NARM is gearing entertainment to
the whole family, including one pro-
gram headed by children's favorite

Top Music Chains By Store Count Continued from page 81

ROSE RECORDS 33 0 0 12 0 14 O 6 6
Chicago, Ill.
(Rose Records. Total does not include 5 leased departments run for Montgomery Ward.)

THE RECORD SHOP INC. 30 29 0 30 30 O 0 0o 0
Sausalito, Calif.

(The Record Shop)

SOUND DISK-TRIBUTORS INC. 25 0 0 25 O 5 0 25 8
St. Louis, Mo.

(Streetside Records, Streetside Discs & Cassettes, Penny Lane Records)

LECHMERE 23 19 0 23 23 23 23 23 23
Woburn, Mass.

(Lechmere)

PEACHES MUSIC & VIDEO 21 O 0 21 21 10 O 4 16
Miramar, Fla.

(Peaches Music & Video)

THE FLIP SIDE INC. 21 2 1 21 O 0 0 0 0

Arlington Heights, IlI.
(The Flip Side)

MUSIC CITY RECORD DISTRIBUTION 17 O 0 17 © 0 0 0 O
Nashville, Tenn.
(Cat's Compact Discs & Cassettes)

PEGASUS MUSIC & VIDEO INC. 17 7 8 17 17 9 8 0 5
Layton, Utah
(Pegasus Music & Video)

THE RECORD EXCHANGE OF

ROANOKE, INC. 14 0 0 14 0O o] o] o 0
Charlotte, N.C.

(The Record Exchange)

RECORD THEATRE INC. 14 1 4 14 14 14 0 14 14
Buffalo, N.Y.

(Record Theatre, Record Theatre Video)

STARSHIP MUSIC INC. 14 5 5 14 14 © 0 o o

Norcross, Ga.
(Starship Records & Tapes, Starship Music & Movies)

MUSIC BIZ ENTERPRISES INC. 14 © 0 14 O 2 0 4 4
St. Louis

(Music Vision, Music Biz. Total does not include 4 stores that license the chain’s logo.)
JR'S MUSIC SHOPS OF HAWAII 14 5 0 14 14 © 0 o 2

Honolulu, Hawaii
(House Of Music, JR's Music Shops)

CAVAGES INC. 13 13 0 13 13 4 0 [V ¢]
Buffalo, N.Y.
(Cavages, Crazy Charlie)

ONE-STOP RECORD HOUSE INC. 13 11 0 13 © 0 0 0 O
Atlanta, Ga.
(Peppermint Records & Tapes)

Shari Lewis.

Although Young emphasizes music,
some vendors have let it be known
that the convention for them is one of
positioning sell-through video in a
showcase for the major chains. In this
sense, home video -couldn't have a
more promising atmosphere than all
the Hollywood hoopla surrounding
Orlando.

With Blockbuster Entertainment,
the world’s largest home video retail
player, now moving aggressively into
music through dramatic acquisitions
and technological forays like custom-
made CDs, the video and audio nex-
us expands even more at this year's
show.

(Continued on page 106)

RECORD EXPRESS 13 0 0 13 5 3 0 5 5
South Windsor, Conn.
(Record Express)

ENTERTAINMENT ENTERPRISES 12 2 2 12 2 0 2 0 O
Carmel, Ind.

(Karma Records, Boogie Records. Total does not include an estimated 11 stores that
license the chain’s logo.)

RECORD DEN 12 11 0 12 O 2 0 o 3
Cleveland, Ohio

(Record Den, Music Box. Total does not include 3 leased departments run for McCrory's
and Newberry's.)

RECORD GIANT INC. 11 O 0 11 o 0 0 0 O
Amsterdam, N.Y.
(Record Giant)

CIRCUIT CITY 11 0 o 11 O 0 11 0 6
Richmond, Va.

(Circuit City, Impulse)

TEMPO MUSIC & VIDEO 10 0 10 10 10 10 O 2 0

Chatsworth, Calif.
(Tempo Records & Tapes, Nickelodeon)

ALWIK RECORDS INC. 10 5 0 10 10 O o] 3 3
Elizabeth, N.J.
(Alwik Records Inc.)

MICHIGAN WHERE HOUSE RECORDS 10 ©O 0O 10 O o] o]
Lansing, Mich.
(Michigan Where House Records)

10 10

Source: Billboard Survey. All data as of Dec. 31, 1992. Some data is based on Billboard
estimates.

IRoy, You- Mex Weth (Coust.
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Keynoter Jan Timmer On Formats,
Futures & Philips

By Ken Terry

EW YORK—For Philips
president Jan Timmer, the
keynote speaker at this
year's NARM convention,
the occasion will be a
kind of homecoming.

"l have some good memories of
past appearances [at NARM], and
I'm looking forward to seeing some
of my friends there,”" he says, adding
that his keynoter will address ‘‘the
relationship between technology
and new music.”’

Timmer knows a great deal not
only about technology, but also
about the music business. From 1983
to 1987, he was president and CEO
of PolyGram International, a subsid-
iary of Netherlands-based Philips
Electronics N.V. Although he has
since risen in the Philips hierarchy,
becoming head of the consumer
electronics division in 1987 and
president of the whole company in
1990, he is still proud of his achieve-
ments in the music industry.

Timmer, 60, helped spearhead the
industry's switch to CD, which has
been the basis for its prosperity dur-
ing the past decade. In 1986, when
the success of the CD was already
becoming apparent, Timmer told an
audience of NARM attendees that
the new format would become the
dominant sound carrier and that it
would spawn a family of optical
products.

Both of his predictions have come
true. CD sales have surpassed cas-
sette and LP volume in most ad-
vanced countries, and such products
as CD-Interactive and CD-ROM are
offering consumers new multimedia
possibilities. While CD Video never

caught on, combi-players that ac-
commodate auvdio CDs and laser-
discs have breathed new life into the
videodisc market.

"'It's always nice in life to be
proved right sometimes," Timmer re-
marks.

Ironically, in another part of his
1986 speech, Timmer cautioned the
industry against embracing digital
audiotape too quickly. Back then, he
and other label executives were con-
cerned that a premature DAT launch
could nip the incipient CD bonanza
in the bud. But today, with the CD

firmly implanted in the marketplace,
Philips and PolyGram are vigorously
promoting their latest product, the
digital compact cassette. Asked how
he views the initial progress of DCC,

Timmer says he is '
aged."”

"'"We always wanted to put a gen-
vine quality product on the market,
and when | read the reviews about
DCC, I'm very proud of our achieve-
ment."

At the same time, he sticks by his
early '80s prediction that the CD
“‘will be around long into the next

'very encour-

century. It will eventually be re-
placed by something we don’t know
yet, but it will be hard to beat the
sound quality of the CD. it will be
able to stand the test of time."

The overwhelming success of CDs
has been a boon for hardware manu-
facturer Philips, which co-developed
the optical-disc system with Sony.
Philips, which also developed DCC
and CD-I, is one of the preeminent
technology companies in the home
entertainment field; it is also the
leading consumer electronics firm in
Europe.

In addition, Philips has become a
major player in the music and video
retailing field. In March 1991, it pur-
chased a controlling share in Super
Club, a Belgian company that,
through its Super Club U.S. subsid-
iary, now runs about 500 stores in
this country. Among them are the
outlets that used to comprise the Re-
cord Bar and Turtles record retail
chains as well as the VideoTowne
and MovieTime video chains.

Video-rental giant Blockbuster, in
which Philips holds a minority inter-
est, has been eyeing Super Club as a
possible addition to its burgeoning
retail empire. But, while Super Club
(now wholly owned by Philips) has
had financial problems, Timmer de-
nies that Philips wants to sell the
company. "We have an interest in
Blockbuster, and we own Super
Club," he says. ''We are happy with
that situation and have no interest in
changing it."

On the new-technology front, Phil-
ips is facing competition for CD-I
from other new multimedia products,
and for DCC from Sony's recently
launched MiniDisc system. But Tim-
mer says he is not concerned about
either challenge.

Regarding CD-I, he says, '‘There
have always been many ideas about
multimedia, and the challenge is to
get from idea to reality. We are very
encouraged by the response we are
getting in the market, and in time CD-
| will find its place in the market. We
have always emphasized the fact
that you can play both CD and CD-|
on one machine, which we feel is a

user-friendly feature.’

DCC and MD, both of which offer
digital recording capability, were ini-
tially targeted at different market
niches: DCC was supposed to ap-
peal to the home user, while MD was
seen as a portable product. Some
MD manufacturers, however, recent-
ly have announced they will make
home decks, and both Philips and
Panasonic are planning portable
DCC players.

Nevertheless, Timmer denies that
this is a competitive situation. "'l nev-
er look at MiniDisc in those terms,"
he explains. "'In my view, it's a differ-
ent product for a different consumer
category. | don't see direct competi-
tion between the two carriers.”

Timmer also believes that the
downward trend in worldwide indus-
try unit sales for the past two years is
only a temporary deviation. '‘After
this very long period of aggressive
growth, we must realize the rate of
growth will slow down until we find
new areas where we can make up for
it," he says. Among the geographi-
cal areas where he foresees future
business expansion are China and
Eastern Europe.

The Philips president has much ex-
perience with such faraway places.
In 1963, 11 years after joining Phil-
ips, he was named manager of its op-
eration in Ethiopia. In 1968, he re-
turned to the Netherlands to lead
Philips' Regional Bureau Tropical Af-
rica. In 1970, Timmer moved to the
Corporate Staff Bureau, of which he
was appointed director in 1973. He
became head of Philips’ activities in
South Africa in 1977. From there, he
jumped to the PolyGram Group Man-
agement team in 1981. Two years
later, he was named president of
PolyGram.

How does it feel to run Philips, a
huge industrial conglomerate, after
being head of PolyGram?

Timmer laughs, then says, ""Well,
it's much larger but not as much fun.
I'm not unhappy, but | sometimes
have fond and nostalgic memories of
my days in the music business.”” B

COAST MANUFACTURING COMPANY ¢ 200 CORPORATE BOULEVARD SOUTH » YONKERS, NY 10701
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Talent
Continued from page 85

Chunguitos. However, rather than fol-
lowing directly in their brothers' foot-

steps, they've made the flamenco
house sound their trademark, working
with Spain's top flamenco house pro-
ducer, Raul Orellana. Videos are a big
part of this sister act, and Azucar Mo-
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reno receives heavy airplay on Euro-
pean MTV. Their 1992 album, ""Ojos
Negros," is a lively addition to the
genre they've helped promote.

Chris Isaak

His music evokes sweeping panoramas
of open plains, endless skies and dark,
compelling sensuality. San Franciscan
Chris Isaak’s the veteran of four al-
bums, but most people know him for
the smash single ""Wicked Game"'
from his 1990 album, '"“Heart Shaped
World."

Isaak, who grew up listening to
country music, early Sun sessions and
crooners like Dean Martin and Bing
Crosby, fought on an amateur boxing
team and worked as a film studio tour
guide in Japan before deciding to pur-
sue singing. The sudden takeoff of
"Wicked Game'' thrust a totally sur-
prised Isaak into the spotlight, sending
him off on an impromptu whirlwind
schedule of tour dates around the
world.

An actor who's had a part in the
"Twin Peaks'' movie and a starring
role in Bertolucci's ‘‘little Buddha,"
Isaak is back with the Reprise release
"'San Francisco Days,’" featuring his
band Silvertone,
Tom Brumley of the
Desert Rose Band
playing melancholy
steel guitar, and the
single ""Can't Do A
Thing To Stop Me."
Charles & Eddie
Old enough to have
grown up on soul
greats like Marvin
Gaye, James Brown
and Ray Charles,
yet young enough
to dive headlong
into the hardcore
technological world
of samples and
looping, Charles &
Eddie strive to re-
tain the warmth and immediacy of soul
music while adding modern technolog-
ical flourishes.

Charles Pettigrew and native Cali-
fornian Eddie Chacon met on a New
York subway, only to find out they
were recording demos at the same stu-
dio. Soon the two were working out

(Continued on page 90)

Chris Isaak

Arnie Bernstein

Valvable Input From NARM's Outgoing President

By Earl Paige

(Marketing editor Paige interviewed
Bernstein earlier this month.)

Ithough the National
Assn. of Recording Mer-
chandisers is U.S.-
based, its mission for the
future is globally in-
spired, as the world be-
comes one marketplace for prere-
corded home entertainment.

That's the direction, as NARM
celebrates its 35th year, seen by Ar-
nie Bernstein after his year at the
helm—a year that has culminated in
the first joint meeting of the Ameri-
cans and their European counter-
part, the British Assn. of Recording
Dealers.

Regarding his
turn at NARM's
tiller as one of
the most eventful
years ever, Bern-
stein, president of
the Musicland
Group's store divi-
sion, sees the
short-range goal
of a worldwide re-
lease date for al-
bums as one of the
first signs that the
global market-
place has arrived.
Another step is
electronic-articles
surveillance, or
shoplifting prevention, as the theft-
warning signal becomes implanted
when the goods are made. And still
further along on the time line, but
not all that far off, is the download-
ing of all prerecorded music and vid-
eo on a digital basis.

While all the global village plans
sound futuristic, much of what is dis-

cussed these days is off-the-shelf
available. Certainly, it's a fact of
life that NARM member firms such as
Musicland Group, with eight units in
the U.K., operate internationally,
while chains from foreign shores
continue to set up shop in the U.S.
Most recently, Virgin Retail threw
down a gauntlet in Los Angeles.

A 10-year veteran at Musicland,
Bernstein inherited such issues as the
lyrics-content land mine, the com-
pact disc refixturing era, and whole-
salers jumping the gun a little in the
case of U.S. one-stops with ambi-
tious visions of a single, borderless
world market. In a wide-ranging
Q & A on the eve of his trip to ex-
plore globalization with the British
group, Bernstein considers that he's
leaving his successor a couple of
very hot potatoes as well.
BILLBOARD: Do we want a world-
wide street date? We have had
some problems in the U.S. with one-
stops breaking street date—al-
though, as you say, that's not strictly
a NARM problem. But there is the
pure logistics...

Arnie Bernstein: | think it is in the
coordinating. You can work out all
those details. They have certainly
done it. Disney did it with "‘Fantasia”
worldwide. This whole thing is just
really an understanding on our part
and on BARD's part to try to under-
stand the world market a little better.
With release schedules, we have a
way where we try to standardize it.
BB: EAS source-tagging is another
point of discussion.
AB: We don't know whether they
want to have it all processed, be-
cause most of the people there in
the U.K. operate small shops where
inventory is not live. Does it make a
(Continued on page 104)
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Magic’s In The Music And The
Music’s In These

All-star Talent Set To Entertain Conventioneers

(This listing of performers was accu-
rate as of press time, and may not re-
flect later additions or substitutions.)

By Dana Mayer

he 35th annual NARM con-
vention's roster of artists
showcases the music in-
dustry's diversity and
strength—from performers
who have scored big in sev-
erol crossover categories to those
who are success stories in healthy
niche markets. The sheer variety and
talent of these artists highlights some-
thing that most NARM members al-
ready believe—that the power of mu-
sic will prevail in these tumultuous
times.
Christopher Hart
Magician Christopher Hart may have
the most famous hands in the movie
biz. That's because he starred as
Thing, the handsomest family member
of a gaggle of gruesome relatives in
the hit film “The Addams Family."

A continuing love affair with magic
began for Hart at age 11, when he
first viewed the Bill Bixby series
Magician'' on television. Hart went on
to work as a salesman at the re

nowned Hollywood Magic Shop and |

as an apprentice at the Magic Castle,
an esteemed L.A. private club and

hired him as a junior magician. The
Academy of Magical Arts has nominat
ed Hart as Stage Magician of the
Year.
Lvther Vandross
After a musical career spanning more
than 20 years, Vandross continues to
be one of a rare breed: a true super-
star, gifted as a singer, songwriter,
producer and creator of lavish concert
spectacles

In the 10 years spanning 1981 to
1991 alone, Vandross scored five
platinum and three double-platinum al-
bums, and all but one peaked at No. 1
on the R&B charts. Then there's Van
dross' 18 Top 10 R&B singles, includ
ing ‘‘She Won't Talk To Me," "“Treat
You Right'' and ‘'Power Of Love/love
Power." The latter earned Vandross a
Grammy for Best R&B Song; he's been
feted with two other Grammys, for
Best R&B Vocal Performance. He's
written and produced for the soul di-
vas he worshiped as a child: Aretha
Franklin, Diana Ross, Dionne Warwick

“The [

Pauling Rubio

Vandross inked a long-term solo re-
cording contract with Epicin 1981. His
first album, ‘‘Never Too Much,”’
peaked at No. 1 on the R&B charts,
and by 1989 his singles were going
Top 10 in the pop charts as well, proof
of his wide appeal as a genuine cross-
over artist.

As of this writing, Vandross, with Ja-
net Jackson, is nominated for a 1992
Grammy for the Top 10 Pop—and
No. 1 R&B—duet, ""The Best Things In
Life Are Free." ''Love Me Again,’
Vandross' new album, is slated for a
spring release.

Las Chicas Del Can

With song titles like ‘'Fuego, Fuego
{Fire, Fire),”" ""Fiebre {Fever)"" and "'Ex-
plosivo,"" Las Chicas Del Can (The Girl
Group) brings new meaning to the
word sizzle.

The first all-female merengue group
in their native Dominican Republic and
possibly the world, the foursome was
formed in 1983, when renowned mer-
enguero Wilfredo Vargas gathered a
group of women to socialize and ex-
change personal histories. True pio-
neers, Las Chicas have opened up new
boundaries in the interpretation of
merengue, putting their own trademark
gloss on that well-loved style of music,
and have played an integral part in
spreading Dominican popular music to
many corners of the globe.

Barrio Boyzz
These five biIingual Boyzz take their

name from the rough New York City
neighborhoods where they were
raised. Freddy Correa, Louie Morrero,
Robert Vargas, Angelo (Angel} Ra-
mirez, Jr., and David Daville mix liberal
doses of attitude and street smarts into
their debut album, *'Crazy Coolin’," a
unique fusion of Latin, hip-hop, bilin-
gual rap, R&B and pop. Shepherded
by their manager Joe Jacket, the
Boyzz live by the fraternal principles of
brotherhood and perseverance, keep-
ing the music and group togetherness
uppermost in their minds.

A chance meeting with Charles Kop-
pelman, EMI Records Group CEO, al-
lowed the Boyzz a once-in-a-lifetime
chance to belt out a few of their tunes
a cappella right in the CEQ's office. A
few lawyers and signed papers later,
the Boyzz had a contract. Enter Jack-
et's fraternal principles, designed to
turn the Boyzz' patterns of street-
learned misbehavior into goal-direct-
ed success. The Barrio Boyzz em-
barked on a U.S. promo tour of junior
high and high schools—both enter-
taining and setting an example—and
their first single, "“Muy Suavemente,”
made the Billboard Latin charts. Keep-
ing true to their roots, the Barrio Boyzz
shot the video for "Muy Suavemente'
in the barrio of New York City and
made both English and Spanish ver-
sions.

Paulina Rubio

Paulina Rubio is known throughout the
Latin music world as ‘‘La Chica Dor-
ada" (The Golden Girl) for her long
blonde hair. ‘‘La Chica Dorada'’ is

also the title of her debut album. Rubio
signed in June '92 to EMI Capitol de
Mexico, and her catchy single ‘‘Mio
{Mine})'" went gold in that country. *‘la
Chica Dorada,"' bearing the U.S. Cap-
itol/EMI Latin imprint, has been high
on the U.S. Latin charts for weeks.

The 21-year-old daughter of Mexi-
co's famed soap opera star Susana
Dosamantes, Rubio until recently
played the villainess Andrea on Mexi-
co's popular soap opera ‘'Baila Con-
migo (Dance With Me)."" When the se-
ries ended, Rubio made personal and
TV appearances round Mexico. She's
slated to do the same in the U.S. and
Puerto Rico this month.

Azucar Moreno

In English, Azucar Moreno simply
means '‘Brown Sugar.” Encarna and
Toni Salazar are two beautiful Spanish
gypsy sisters who specialize in the hy-
brid Euro-dance sound called flamen-
co house. Signed to Sony Spain and
Sony Discos in the U.S., the duo creat-
ed Europe-wide interest in 1988 when
the single "“Aungue Me Falte El Aire
(Breathless)” placed on the German
dance charts. The sisters went on to
place fifth in the Eurovision Song Con-
test with their hit "'Bandido,"" the title
cut on their next album. The song also
went to No. 3 on Biltboard’s Latin
charts.

With several popular albums al-
ready out, Azucar Moreno continues
to be a hitmaking presence. The sis-
ters' success is truly a family affair—
their brothers are the top flamenco act

(Continued on page 86)
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showcase. Hart's work eventually |
gained the attention of magician ex- |
traordinaire David Coppertield, who |
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ALPHA'S (D750 displays jewel
boxes in current fixtures without
the worry of thefl.

ALPHA

ALPHA ENTERPRISES, INC.
1-800-442-5742

» Fits existing fixtures

o 6" x 12" patented design

* Compatible with all EAS. systems

» Optional EAS. Clip (sold separately)
keeps EA.S. security tags permanently in
place and inaccessible to the customer

» Available in clear

nam?

NARM Nuggets:
Awards Update,

ARM AHOY! As Billboard hits the
newsstands March 6, the entire retail,
wholesale, and distribution communi-
ty will be in Orlando, Fla., for the
kickoff of the annual National Assn.
of Recording Merchandisers con-
vention, which will run through Tues-
day (9). And in the words of Alan
Meltzer, president of Bethel, Conn.-
based Titus Oaks Cos., “It wouldn’t
be a NARM convention without a
good controversy.”

This year’s convention could serve
as a forum for a number of possible
flashpoints, including used CDs, the
packaging rebate, and the difficulties
encountered in the transition away
from the longbox. But the overriding
issue that appears to be emerging for
this convention is whether a univer-
sal electronic article surveillance tag
can become a reality. Far from being
controversial—although some EAS
manufacturers might feel other-
wise—merchandisers eagerly await
that answer. NARM was expected to
make a decision on this last week, but
postponed it until March 4—beyond
press time—thus heightening the

Restrictions Apply, Void Where Prohibited.

SoundScan

Become A CD One
Stop/SoundScan Reporter
and we’ll pay you $5,000

to computerize.
Already Computerized?
You can still cash in!

Call The CD One Stop/SoundScan
Reporters’ Hotline For More
Information Today

800-388-8889 ext.457

CD One Stop/SoundScan Reporters-
Because The Lifeblood Of The
Music Industry Flows Through The
Veins Of Independent Retail.®

EAS Issues,
Gandid Gamera

drama.

Merchants are looking forward to
this decision because it will allow
them to plan more efficiently for the
store of the future—one free not only
from longboxes but from plastic
keepers, too. In effect, a universal
source tag will allow them to rethink
the store and how they can get the
most dramatic impact from merchan-
dising product, without worrying

RETAIL
TRACK !

by Ed Christman

about security.

Even though the trade association |

has yet to announce a decision, both
The New York Times and the Wall
Street Journal have done a number of
articles on this, saying that Sensor-
matic’s acousto-magnetic technology
is getting the nod.

If the trade association truly has
reached a decision—look in the Bill-
board Bulletin column, which goes to
bed three days later than Retail
Track—expect much of the dialog at
the convention to focus on how
source tagging can be implemented.

I.ATE NARM NEWS: NARM has
announced the Beach Boys (Brother
Records/Navarre) and Jon Secada
(SBK/EMI Records Group) will host
the annual Best Sellers awards. Se-
cada will present awards in 13 cate-
gories as part of NARM Scholarship
Foundation Dinner Sunday (7), while
the Beach Boys will hand out 13
awards at the banquet, which con-
cludes the convention Tuesday (9) . . .
Also, Kennedy, host of MTV’s “Al-
ternative Nation,” will serve as MC
at the store managers’ bash, which
will be hosted by Peaches Entertain-
ment at its Orlando outlet. Peaches is
calling the store managers’ bash
“NARM Unplugged,” since it will
highlight live acts.

FINALLY, everybody get ready to
wear your Sunday-best clothing, just
in case someone with a camera comes
up to you and asks if you want to be
on national TV. It turns out ABC
Late Night Entertainment will be in
Florida during the NARM convention
filming a 90-minute “Spring Break
Rave” segment, which is set to air
April 3. As part of that show, ABC
has decided to stop at the convention
to film the proceedings. According to
a NARM press release, recording art-
ist Jeffrey Osborne will be ABC's
“on the scene reporter,” conducting
interviews with artists, industry per-
sonalities, and NARM members, as
well as showing some artist perfor-
mances and behind-the-scenes activi-

ty.

ADVERTISEMENT

KIDS
W

Plumbers
Save World!

Lire As wE kNOW IT
is in jeopardy when an evil
tyrant from a parallel dinosaur
dimension sets out to merge his
reptile kingdom with ours

and the only ones who can stop
him are the world’s best-known
Brooklyn plumbers, Mario and
Luigi — the Super Mario Bros.

Using their plumbing expertise
and their aerial sneakers, the |
Super Mario Bros. dodge !
deadly fireballs, battle crazed
carnivores and escape from

vicious piranha plants to save
the world from destruction.

Inspired by the worldwide
popularity of the phenomenally |
successful Nintendo® video
games, the motion picture
version of Super Mario Bros. |
stars Academy Award-nominee
Bob Hoskins as Mario and
Dennis Hopper as King Koopa.
the evil tyrannosaurus rex. |

Boys can relive the thrills, i
chills and spills of this exciting
movie in Walt Disney Records’
all-new audio souvenir product |
shipping April 27th. Itincludes: |

e Action-packed Story
Cassette with original cast
voices and sound effects
from the film

* 3-D, glow-in-the-dark Poster

e Wild, reptilian 3-D Glasses |

Plug up leaky sales with the

most popular video game
characters in history!
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RECORDS

© DISNEY
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1ce Man Merchandising has the hottest new

music printed on the best quality cotton tee

shirts, sweats and long-sleeve. Featuring such
artists as REM,, Pearl Jam, Alice In Chains, Helmet,
Clint Black, NWA, Brooks And Dunn, The Black
Crowes and more,
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Talent
Continued from page 86

songs together. Their debut album,
1992's ““Duophonic," launched the
single "“Would 1 lie To You," which
scored big on the Billboard Hot 100.
Their second single, ""NYC,"" was built
around a Buffalo Springfield riff. Some
cuts on "‘Duophonic' were co-written
with Brits The Boilerhouse {Chaka
Khan, Chic, Pop Will Eat Itself), and
mixes by clubsters Youth (P.M. Dawnj),
Joe *'The Butcher'' Nicolo (Kris Kross)
and others are featured.

Gin Blossoms

The Tempe, Ariz., Gin Blossoms' brand
of wry, folk-tinged rock has caused a
stir among album rock, alternative and
college listeners. Catchy, hook-laden
and full of twangy guitars, the band's
sound has been likened to that of Tom
Petty, R.E.M. and even the Byrds.

Back in the days before they signed
with their current label, A&M, the Gin
Blossoms had the distinction of being
the only unsigned band on the MTV-
aired CMJ awards show. The Gin
Blossoms put out their own indie al-
bum, ““Dusted," in 1989, and in 1991
released an A&M EP, "'Up And Crum-
bling."" Their singles ‘‘Allison Road"
and ""Mrs. Rita" became hummable ra-
dio mantras for the alternative set. The
group built a growing following by
playing colleges and opening dates
for Toad The Wet Sprocket, Del Amitri
and the Neville Brothers. ““Hey Jeal-
ousy,'" from their recorded-in-Mem-
phis album, "New Miserable Experi-
ence,”’ is a long-running CMJ favorite.
The Gin Blossoms are in the midst of
their "Shut Up And Smoke'' tour of
college campuses and college-related
venues.

Sonia Dada

Sonia Dada ain't a ‘‘she,'" it's a
“they''—and all male. The eight-mem-
ber band from the heart of Chicago is
multi-ethnic and multi-talented and
combines multiple genres. Rock, soul,
gospel, jozz, R&B, even tinges of
rap—all co-mingle in Sonia Dada’s
spirited, gutsy, groovy sound. Sonia
Dada songwriter/guitarist/record pro-
ducer Daniel Laszlo first encountered
fellow Dadaists Sam Hogan, Paris De-
lane and Michael Scott singing gospel
harmonies under a Burger King sign in
a Chicago subway station. He brought
them together with friends—guitarist
David Resnik, drummer Hank Guaglian-
one and bassist Erik Scott; keyboardist
Chris ""Hambone' Cameron joined
shortly afterwards.

Sonia Dada's lyrics can also be
multi-dimensional. The album's opener,
"“We Treat Each Other Cruel,’ at first
appears to be about a failed romance
but turns out to also question why peo-
ple of different faiths, colors and cul-
tures can't get along. The group's first
disc is out on Chameleon Records.
Buddy Guy
A legend for over three decades, Bud-
dy Guy is known for his wailing blues
guitar and wild licks.

Guy left his Lettsworth, La., birth-
place for Chicago in the late 1950s

Neir A% ?

and first gained notoriety in the Chica-
go blues clubs as a sideman to the likes
of Muddy Waters and Howlin' Wolf.
He went on to record a series of epic

sessions for Chess Records in the '60s
and became an international star,
touring the U.S., Europe, Africa and

(Continued on page 94)
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A technological knockout...thz MD is an
immense leap info a new world of affordable,
portable, recordable high-idelity.

Al Fasoldt,

FANFARE,

Nov/Dec, 1992

How good is the sound of he MD?
This critic, frankly, couldn’t tell the difference
between it and o CD...
Steve Morse,
BOSTON GLOBE,
December 9, 1992

[MD] sounds terrific. In mobile use there’s
little way to tell the difference between MD
and CD. .. You want something
magnificently digital, modestly dimensioned,
marvelously designed and musiaolly dynamitz.
MiniDisc answers your call.

Rich Warren,

CHICAGO TRIBUNE,

December 11, 1992

MiniDisc lived up to [it's] promise of
'near-CD sound quality’ and ecse of use. ..
I couldn’t tell MD and CD sources
apart in quick switching. ..
Jonathan Takiff
PHILADELPHIA DAILY NEWS,
‘February, 1993

MD. ... is a better format. . . we see real
value in every respect, from its convenience,
longevity and its compactness_ to its sound
quality and its future multimedia potentiol.
Robert Heiblim,
Denon America, as quoted in AUDIO WEEX,
November 23, 1992

... .Retailers are generally morz enthusiastiz
about MD — Eased on its optical disc format,
portability and durabiliry. ..

Ken Ryan,

HED,

February 8, 1993

....MiniDisc clearly was the more populor of
the two formats among manufacturers.
Marty Levine,

DIGITAL TECHNOLOGY REPORT, WCES Issue,
Jonuary 25, 1993

We think MD is a winrer, ..
Cliff Roth,
DEALERSCOPE MERCHANDISING,
January, 1993

MiniDisc represents an important new
recording and playback medium. .. i- makes
a tape-based system sound
like an 8-track for the 90's.

Tom Jung,

DmpP

A significant technological breakthrough —
not a rework of arcane hardware.
It just sounds great!
George Massenburg,
6M.L

For years, all of us sound purists have been
awaiting the medium to replace cassattes. ..
| believe the MiniDisc will do just that.
Denny Purcel|
GEORGETOWN MASTERS

The best format since Thomas A. Edison.
Bob Krasnow,
ELEKTRA ENTERTAINMENT

MD combines the best quality and corvenience
aspects of the CD with the portability and
recordability of the cassette. Imesistible.
Don Rose,

RYKODISC

| must tell you how excited | am about this
new format. My intuition tells me at the
MiniDisc is going fo be as big on the tonsumer
~ market as the Compact Disc before long.
Jerry Stine,
CAPRICCIO/DELTA MUSIC

MiniDisc is a leading technology poduct
for the "90s. Sales have been and
continue to be terrfic. In fact,
sales have outstripped supply. ..

Ed Hart,

NOBODY BEATS THE WiZ

All of the advantages of the Compact Disc,
along with recordability
and portability. . . a winner!
Doug Weinstein,
EBER ELECTRONICS

Customers have embraced the [MD. format
quicker than we anficipated. . . Ir fatt,
demand still exceeds supply. .
Michael Blumberg,

SOUND ADVICE

We comrpletely believe in MiniDisc and its
future as the medium for music an the go,
and our zustomers mrust agree because our
initial skipments we-e a complete sel-out.
Shelley Miller
UNITED AUDIO CENTERS

MD has so much of what our customers are
looking “or — rock=olid portabilty, digital
recordability, and tremendous sex appeal!
MD is on2 of those davelopments that reallv
puts the fun badk in this business!
Noah Hzrschman,
TWEETER, ETC

HARDWARE INNOVATION OF THE YEAR
(D REVIEW,
January, 1993

BLUE RIB3ON AWARD
i,
December, 1992

If an MD vead ever skips while you're driving,
you probably won’t cere because your air beg
will be pressed against your face. . .
| happen to think tat MD is an awesome
tecnology. .. MD is here to stay,
and 10 years from now, there’s no telling
how huge it might be.

Ken C. Pohlmann,

CAR STEREQ REVIEW,

Jan/keb, 1993

1993 DESIGN AND ENGINEERING AWARD
POPULAR MECHANICS.
January, 1993

| was ab'e to do an 4/B test of the sound cf

the (D. ... with that of the recorded MiniDisc

version .. | honesty could not cetect any
differences in sound quality or musical textuse.
One day vas enough to convince me that the

MiniDisc is the portcble music carrier of the

future — and the future is 1ow!
Len Feldman,
AJDIO,
February, 1993

The MD system directy addresses nany of te
well known probleme of the analcg cassette,
including durability and sound quality. ..
made possible by some of tha most
foscinating and exciting technical nnovatiors
since the development of the compact disc
David Ranada,

STERED REVIEW,

Mardh, 1993

....The ergonomic verdizt: amazing. The sonic
verdict: pretty domn good. . .on its own
merits MiniDisc is  <tortling creation. ..

For everyday musical enjoyment,
especially in demandingly portable wse,
MD is tough to match.

Dan Kimia,

(D REVIEW,

April, 1993

....Mter looking at the lase- writable disc and
fondling the [MD] unit fa- o few minutes,
| had to hove one.
It is just one of those things you must own. ..
Roger Nichels,
fq,
Februar,, 1993

The MD format is not desigied to replote the
CD. Rather, it is an attempt to expand the
applications, and cenvenience, of the
highidelity digital sound awailable from CD. ..
In fact, in the long history of audio, few
products have so radically changed the rules,
and opened so many new possibilities. . .
Ken C Pehlmann,

STEREQ REVEW,

March, 1993

1992 DISCOVER AWARD
FOR TECHNOLOGICAL INNOVATION-
SOUND CATEGORY
DISCaVEr,
1992

THE NEW STATEOFHHE-ART IN
PERSONAL MUSIC ENTERTAINMENT
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Talent
Continued from page 90

Australia. Guy's work was largely un-
der-recorded, or not recorded particu-
larly well, until recently, when he
signed to Silvertone Records. ''Damn
Right I've Got The Blues,"" recorded in
1991 with guests Jeff Beck, Eric Clap-
ton, Mark Knopfler and The Memphis
Horns, entered Billboard's Heat-
seekers chart at No. 2. That same
year, for the second year running, Guy
was honored as Entertainer of the
Year and as Top Instrumentalist at the
annual W.C. Handy National Blues
Music Awards in Memphis. Guy's new
Silvertone release, '‘Feels Like Rain,"
features guest spots by Bonnie Raitt,
Travis Tritt, Paul Rodgers and John
Mayall and showcases Guy at his blis-
tering, bluesy best.

Lenny Kravitz

He's either a '60s throwback, a '90s
visionary or both. Heavy on refer-
ences to Philly soul and Beatle-esque
psychedelia, the dreadlocked creator
of ""Llet Love Rule' and "'Mama Said"
speaks to a whole new young wild-
eyed generation.

The son of NBC-TV producer Sy
Kravitz and actress Roxie Roker, Kra-
vitz grew up in a family composed of
many cultures: white and Jewish, black
and Christian. Ultimately, his ability to
shift between worlds ollowed Kravitz
to make his retro sound fresh for the
'90s and to produce records for artists
whose music and image differ sharply
from his own. To date, Kravitz has pro-
duced cuts on the “'Superfly II'" sound-
track, featuring Curtis Mayfield, Ma-
donna's No. 1 hit "Justify My Love"
and French siren Vanessa Paradis' No.
1 debut album.

Worid Party

Enigmatic Karl Wallinger is the man
behind World Party. In tact, World
Party is really songwriter/musician
Wallinger plus an ever-expanding-
and-contracting nucleus of players
who accompany him in the studio and
on stage.

A former member of the seminal Irish
band The Waterboys, Wallinger re-
leased the first World Party album,
‘'Private Revolution,"" in the fall of
1986. "'Private Revolution' yielded a
popular single, “'Ship Of Fools,""
whose basic message was one of im-
pending apocalypse, couched in a
strange melody and delivered in Wal-
linger's compelling, nasal twang. An
oddity produced smack in the middle
of the go-go '80s, ''Private Revolu-
tion' came across as a clarion call for
listeners to wake up and look at their
inner selves and at the state of the out-
side world.

A successful Euro/American tour
and three years later came World Par-
ty's ““Goodbye Jumbo." The second
album expanded (and expounded)
upon the same themes as the first, wo-
ven in and out of Wallinger and com-
pany’s work on keyboards, guitars,
drums and vocals. World Party will re-
lease a third album this spring; like its
predecessors, it's sure to get listeners
dancing and thinking in the same beat.
Blind Melon
This is one new band for whom the

buzz just keeps getting bigger and big-
ger. Blind Melon has been touring
heavily in the past year and landed a
coveted opening slot on MTV's “'120
Minutes'" tour. Before Blind Melon's
album was finished, MTV viewers were
already familiar with the band due to
the heavy rotation play of its ''Dear
Old Dad" video. With stylistic refer-
ences to everyone from Jane's Addic-
tion to Led Zeppelin to smatterings of
Southern-rock jams, Blind Melon's mu-
sic appeals to fans of each respective
camp.

Sequestering themselves for a time
in North Carolina allowed vocalist
Shannon Hoon, guitarists Rogers Ste-
vens and Christopher Thorn, bassist
Brad Smith and drummer Glen Graham
to work on songs unperturbed, away
from city distractions. Raves for the
Blind Melon debut album, produced by
Rick Parasher (Pearl Jam, Temple Of
The Dog), did not mark this fledgling
band's first brush with celebrity. The
band was deluged with attention be-
fore they'd even made their album,
due to vocalist Shannon Hoon singing
in Guns N' Roses' "'Don't Cry"' video
and doing backing tracks for GNR's
“Use Your lllusion.”" (Hoon's from the
same Indiana town as Axl Rose.} In ad-
dition, Blind Melon had garnered a
rep for being a great live act.

John Berry

Any denizen of the Athens, Ga., musi-
cal hotbed will surely recognize John
Berry's name. A presence on this col-
lege town's scene for close to eight
years, Berry packs the house every
time he plays a gig.

A veteran of six self-made albums
recorded over the past 12 years, Berry
recently inked a deal with Nashville-
based Liberty Records. A country artist
with just an edge of the West Coast
'70s pop sound, Berry has opened for
such top-name performers as Kenny
Rogers, The Oak Ridge Boys, Randy
Travis, The Judds, The Dirt Band and
Alabama. A successful "'Star Search
'92"" contestant and a two-time winner
of the Marlboro Country Music Com-
petition {'87, '88), Berry is poised to
bring his music to an even wider gudi-
ence. His first Liberty release is due
this spring.

Suzy Bogguss

Suzy Bogguss can put a country spin
on just about any song. Her fourth Lib-
erty Records release, ‘‘Voices In The
Wind,"" even features a countrified
jazz number, ‘‘Eat at Joe's."

An adventurer who's always had a
love for music and for the road, Bog-
guss left her native lllinois after col-
lege, determined to make her way in
the world by her guitar and her wits.
She traveled through Colorado, Wyo-
ming and Montana and found herself
in a vast variety of situations as a solo
performer. Ultimately, her experience
on the road led to the depth and ver-
satility of her present work.

"“Voices In The Wind,"" co-pro-
duced with the legendary Jimmy Bow-
en, showcases Bogguss in many
moods. It ranges from the serious,
pensive "'In The Day"' (co-written with
her husband Doug Crider), about a
couple lost in an alcoholic haze to the
upbeat, rock-tinged '"'Lovin’ A Hurri-

MAGICAL MERCHANDISER MYSTERY TEST

BY EARL PAIGE
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Best Buy Co., Minneapolis

The Flip Side, Palatine, Ill.
HMYV USA, New York

Harmony House, Troy, Mich.

K mart, Detroit
Kemp Mill Music, Beltsville, Md.

Peaches Music & Video, Miramar, Fla.

The Record Shop, Sausalito, Calif.
Spec’s Music & Movies, Miami

Target Stores, Minneapolis
nee; others, Albany, N.Y.

Virgin Retail, Los Angeles

Knaw yaur music retailing? Here's a chance ta test yaurself. Reading up, dawn, farward, backward and diaganally, try ta find the nomes
af 20 retail chains and their headquarter cities. Chains and cities always link up an @ camman letter (as shawn in Flipside/Palatine belaw).
But beware: Nat every chain listed belaw appears an the grid, and same appear withaut their headquarters. Where na name is in play,
the ward NARM (ar a partian af it) is spelled aut. Helpful hint: Chains are lacated an the grid raughly in praximity ta their pasitian on a
U.S. map {Peaches, for example, is in the Sautheast). The salutian appears elsewhere in this special).
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(Note: Chains are found on the grid under both their corporate identity and the individual chain

Blockbuster Entertainment, Music Plus; Sound Warehouse, Ft. Lauderdale, Fla.
Camelot Music, Spectrum Audio-Video, N. Canton, Ohio
Central South Music Sales, Sound Shop; Music 4 Less, Nashville

Hastings Books, Music & Video, Amarillo, Texas

Live Specialty Retail Group, Strawberries Records, Tapes & Compact Discs; Waxie Maxie's, Milford, Mass.
Musicland Group, Musicland; Sam Goody; Discount Records; Suncoast Motion Picture Co.; Minneapolis
National Record Mart, NRM Music; Oasis Music & Video; Waves Music; Pitesburgh

W. H. Smith, Wee Three Record Shops; Record World; Philadelphia

Super Club Music Corp., Turtle’s Music & Video; Record Bar; Tracks, Atlanta
Trans World Music Corp., Coconuts; Record Town; Tape World; Great American Music; Good Vibrations; Saturday Mati-
Tower Records/Video, Sacramento, Calif.

Waxworks, Disc Jockey; Music Express; Owensboro, Ky.
Wherehouse Entertainment, Wherehouse, Torrance, Calif.
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cane'' (with The Dirt Band backing her).
Bogguss still spends long stretches on
the road these days, but it's now crys-
tal clear that she's found a home in the
country music community.
Charlie Daniels

Charlie Daniels began his career as
a songwriter and Nashville session
player in the 1960s. The Charlie Dan-
iels Band first burst into national prom-
inence in the '70s with such hits as
“The South's Gonna Do It Again'' and
"“Devil Went Down To Georgia,''
which earned Charlie Daniels the Best
Country Vocal Grammy. The 1980s
saw the Charlie Daniels Band usher in
an era of patriotism and political opin-
ion in their music, with "'In America,"
Daniel's response to the 1980 Iran
hostage crisis, and "'Still In Saigon,"' a
cover of Dan Daley's poignant rocker
about the scars of the Vietnam War.

In 1990 Daniels found himself in the
center of controversy with his No. 2
country album ‘‘Simple Man," whose
title single's protagonist called for the
lynching of drug dealers and slow
deaths by gators and snakes for mur-
derers, child abusers and rapists. After
a spin around the talk show circuit ex-
plaining himself, Daniels released the
band's first holiday album and 1991's
""Renegade.' This spring finds the
Charlie Daniels band playing their just-
out single, ‘'America, | Believe In
You," and anticipating the imminent
release of their first Liberty Records al-
bum.

Billy Dean

He's been on the country music scene
a mere three years, but Billy Dean's al-
ready one of country's best-loved art-
ists. The singer/songwriter of the No.
1 country hit "'Somewhere In My Bro-

ken Heart," Dean was named 1992's
Top New Male Vocalist by the Acade-
my of Country Music, and the song
took Song of the Year.

Now Dean's back on the charts
again, with "“Tryin' To Hide A Fire In
The Dark," a hooky, slide-guitar tale
of a man who's already got one ro-
mantic partner but up and falls in {ove
with someone else. The hit's off his
third album, the appropriately titled
Liberty Records release ‘'Fire In The
Dark." The Florida native was a finalist
in the Wrangler Star Search competi-
tion at the start of his career. He went
against the advice of the finals judges
at the Grand Ole Opry, though, and
put off moving to Nashville until after
he had garnered extensive touring ex-
perience up and down Florida's Gulf
Coast. Once he made the move, Dean

{Continued on page 102)
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e PHILIPS
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HOW MANY
“FIRSTS"

CAN YOU EXPECT
FROM YOUR
SUPPLIER OF
DCC CASSETTES?

With Philips you can be sure
of all the relevant Firsts in Audio.
In the 60's Philips invented the
Compact Cassette, in the 80's the
Compact Disc and in the 90's the
new Digital Compact Cassette.
Philips Magnetic Media now offers
you the real important "Firsts” in
know-how and production of DCC
cassettes:
"First” in know-how, due to direct
access to the hard- and software
industry
"First" in experience of production of
finished products, know-how in loa-
ding and packaging
"First” in reliability and flexibility in pro-
duction and deliveries
"First" in technical advice at our R+D
and service level.

So if you are looking for a supplier of
DCC casset:

DIGITAL tes, look at
dcc Philips first.
Today and

COMPACT CASSETTE  tomorrow!

Philips Magnetic Media.
The "First" one to talk to.

gi‘“/@'(:all or fax:

Philips Magnetic Media International,
Gutheil-Schoder-Gasse 10,

A-1100 Vienna, Austria

Tel.: (+43 1) 60101 - 4923 or 4926
Fax: (+43 1) 60101 - 4988
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Sing In The New Year With
Sound Choice® Karaoke CD's

Sound Choice Accompaniment Tracks: 800-326-1894 « FAX 704-889-9768
Also Available Through: Valley Record Distributors: 800-845-8444
WM One-Stop: 800-727-9605 * Central South Music Sales: 800-251-3052
In Canada Contact Rumark Distributors: 416-660-7499 « FAX 416-660-0468
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Tough Talk Topics

Jewels, Clubs, Tagging Top List Of Likely Convention Subjects

By Paul Verna

EW YORK—Retailers are
approaching the 35th
Annual National Assn. of
Recording Merchandis-
ers with a sense of resig-
nation. They are re-
signed to the belief that the conver-
sion to the jewel box packaging
standard, scheduled to begin April
1, will create a merchandising night-
mare; resigned to having their pleas
for lower CD prices all but ignored;
resigned to accommodating new
sound carriers, even though they do
not sense sufficient demand for
them; and resigned to face the pos-

YOUR OUTS!
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Quts... No-Fills...Whatever you call them, they cost
you money. After all, you can't sell what you don't
have. Put together an order of everything you
haven't received and give us a shot. You'll be

surprised. Here's the introductory offer:
e 5% discount
e Free overnight shipping
e 100% Return Guarantee

VALLEY RECORDS.
NATIONAL SUPPLIER OF DEEP CATALOG.

VALLEY RECORD DISTRIBUTORS
1280 Santa Anita Court / P.O. Box 2057
Woodland, CA 95695
FAX TOLL FREE: 800-999-1794
CALL TOLL FREE: 800-845-8444
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sibility that NARM's source-tagging
project might not bear fruit.

The biggest headache of all, ac-
cording to an informal survey con-
ducted five weeks before the March
6-9 gathering, is the imminent down-
sizing of the standard CD package
from the é-by-12-inch longbox to
the jewel box. The result will be in-
creased labor costs, higher pilfer-
age risks, and—in the case of every
major chain contacted by Bill-
board—a costly plastic keeper for
every disc in the store.

Because dealers know the con-
version is inevitable, they are not
approaching the convention with a
fighting agenda, as they have had
reason to do in years past. Rather,
they are blasé about the 35th annu-
al event.

"“There's nothing that we save for
NARM,"" says Dick Odette, VP of
purchasing, audio, for Minneapolis-
based Musicland, which operates
more than 800 music stores and
more than 200 video sell-through
outlets. “We don't prepare a huge
NARM agenda,'' he adds. '"We
meet with people all year-round."

Carl Rosenbaum, president of Flip
Side Records in Chicago, shares
Odette's disposition. '"We don't
really have a big agenda,'* he says.
"l spoke up in all the board meet-
ings, talking about keepers, talking
about what we need from the manu-
facturers for the [packaging] con-
version. None of it matters, so it's a
waste of time."'

Rosenbaum, Odette, and most
others are resorting to keepers, at
least for the interim. The plastic
devices, while they protect mer-
chandise from theft, are considered
costly (about 50 cents per unit, de-
pending on type and quantity} and
labor-intensive.

Due to the uncertainty on source-
tagging, most retailers say they are
moving to keepers, on an interim ba-
sis. For instance, Darrell Baldwin,
president and CEO of Super Club
N.A. in Dallas, calls keepers '‘a
stopgap measure'' as the chain ex-
periments with different ways to
merchandise and handle the security
issue. Baldwin says that when Super
Club Music Corp. finally determines
which is the best way to merchan-
dise product, it will likely change "‘a
lot of the things about how you dis-
play the product.”” For example, |
would think you would wind up with
much more facings. Also, now, a lot
of selling is enhanced by posters

and flats, but when jewel-box-only
merchandising becomes a reality,
the product will sell itself,"” he says.
"“In addition, jewel-box-only mer-
chandising gives merchants the ca-
pability of carrying additional prod-
uct in the same space. | don't think it
will double, but maybe stores will
carry 20 to 30 percent more units."'

In the meantime, some retailers
fear that their presence will deter
impulse buying and detract from the
aesthetic presentation of the store.
Flip Side's Rosenbaum says, ""Keep-
ers are going to hurt impulse sales
and knock out browsing. They're
going to hurt business for whatever
amount of time it takes consumers to
get used to them, if they ever do."

Because of these drawbacks,
many retailers plan to avoid using
keepers in all their stores. At De-
troit-based Harmony House, VP of
marketing and purchasing Chuck
Papke says he will experiment with
jewel-box-only fixtures in a few of
the chain's 34 stores, at the risk of
losing a large percentage of mer-

chandise to shoplifters. 'l suspect
the shrinkage rate will go up,"" he
says.

Others, like West Sacramento,
Calif.—based Tower Records, have
indicated a willingness to avoid the
keepers altogether and stock the
jewel boxes alone, at the risk of in-
curring dangerously high shrinkage.

Nevertheless, the majority of the
U.S. retail base will be armed with
keepers, at least until the NARM
board, the six majors and the four
leading suppliers of electronic-arti-
cle surveillance (EAS) systems for the
music industry can agree on a stan-
dard technology to tag prerecorded
music and video products at the
point of manufacture. If that source-
tagging standard can be achieved,
then retailers can look forward to
the day when every piece of prod-
uct, regardless of its format, will
arrive at their stores loaded with a
security tag that will be concealed,
remotely deactivatable and virtually
impossible to defeat.

Even in such a best-case scenario,
however, at least 18 months will
pass before such a security assem-
bly line is in place, and many diffi-
cult decisions will have to be made
along the way. For one, someone is
going to have to pay for source tag-
ging; will it be the retailers, the man-
ufacturers or bothe Who will de-
cide? Knowing the music industry’s

(Continued on page 98)
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‘ MSIHG THE HITS

World's Largest Catalog

Over 6,000 songs, from
1900 thru 1992.

Every artist, and major song
of the 20th Century is now
available in professional
background tracks for
sing-along fun!

Offer vour custcmers the best selection of
Karaoke Sing-Alcng tapes and Compact Discs
now available. Simply call or fax the nos.
below. . .and place your opening crder. You
can have a Karaoke Section running in less than

ten days!

Catalogs/Postes and Window Displays
provided.

New releases every month. Over 1000 albums
to choose from. We can select an in tia' order
of best sellers to start your service.
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"We are experiencing 4-6
tums per year!”
- Ernie Taylor, Trax, Calif,

“We’ve seen aur sales double since
installing these units. We have
four in our stores!”

- Richard Turk, Colony Records, N.Y.

Now carried by: Tower e Camelot ® Sound
Wherehouse ® Spec’s Music ® Pzaches ®
Music & Art Cencers e Lechmere ® Fortunoff's
e Disc Jockey ® Sam Ash e and thousands of
other knowledgeable dealers.

D ANNY.

A 430

Pictured is one of our many displays
5" w x 67" h. It holds 800 Pocket Songs.
Wealsoof'er 4" v x 6% h, holding 640 albums.

Header Sign as shown, is included. Easy to
Assemble.
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We also ofer 3 Carousels, a floor mocel holding
240 units, and two counter top units, holding
120 and 60 units each. Catalogs ard Posters
are provided with each order at no charge.

All product is 100% Exchangeable!!

To order: Call 1-800 NOW SING
669-7464

Ask for J=ff, Matt or Jennifer.

Get these hat items in for the Holidays! p ,{! 0 1 W 50 Executiva Blvd., Elmsford, N.Y. 10523
YOU S

INE THE AITS Phone: 914 592-1188 Fax: 914 592-2751

Member of
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WHAT DO

ALL THESE

ARTISTS
 HAVE IN
COMMON?

Phil Collins * Steve Winwood

.Eric Clepten‘- Prince °'-Ma,do;nnaw
,DdVld Lee Roth s
Neil Young e Travis*Trltt ‘Metallica

Y
)

George Harrison =
Randy Tr'avrg ’ Qha‘ka Khan ¢ Genesis
ZZ Top» The Grateful Dead

Dire Straits + REM « Pete Townshend
B- 52 S AmLa Baker ¢ k d. lang -

Red Hot Ch||| Peppers Chlcago
Emmylou-_Harrlsw Hank Williams, Jr.
Co'lleée"Bo;ys » Quezn » Jimi Hendrix
Whitesnake * Sir Mix-A-Lot
Yanni + Cinderella « Btack Sabbath
Alice Cooper * Natalie Colas 0

*And many more!

 THE SHAPE MARK 10 ALDIO CASSETTEM
OFCOURSE o

Top artists ‘deserve top quality, Only
the SHAPE MARK 10 Cassette, with its
patented independent bridge, delivers
the kind of performance that makes it
the standard of excellence inkhe
industry today. Don't scttle for any-
thing less.
Mark 10 advantage.

Available in custom'colors, unloaded or loaded.
1-8G0-MARK TEN (1-800-627-5836) <

Make sure you ‘have the

y 5. : \g'_r

= | 1@ 4

SHAP=
¢ A %

“We're in good company ‘

“and proud of it. 7.
&

SHAPE Inc. |

Biddeford Industrial Park
Biddeford, Maine
Tel..207/282-6155

FAX 207/283-9130

NEIrAY

Tough Talk
Continued from page 96

shabby track record for consensus
building, these obstacles are liable
to derail the source-tagging initia-
tive even if a technological break-
through occurs.

Consequently, NARM-goers can
expect to hear plenty about EAS at
this convention, at next year's, and

| probably at the one after that.

While the various sides debate the
packaging and security issues, other
topics are likely to come up in public
speeches and private meetings.

Chief among these is the perenni-
al issue of CD pricing. While many
labels—including 1.R.S., Capitol,
Columbia, Zoo, Virgin, Sire, MCA
and Geffen—have experimented
with low prices for baby acts, ma-
jors have generally raised prices in
the past year. The previously un-
precedented $16.98 list for CDs
was used in the past year on record-
ings by such superstar artists as
Garth Brooks, Prince and Madonna,
and the $15.98 CD list—once the
province of superstar acts—became
the norm for all but developing acts.

Odette says of pricing, "'l think
you'll have discussion like you ai-
ways do, and that'll be the end of
it.

Adds Rosenbaum, “*Pricing is go-
ing up, and we're still talking about
it going down. It's a big issue, and
there's going to be a lot of conver-
sation about it."’

Another bete noir of retail is record
clubs and other forms of direct-sell
ing of music. In the view of retailers,
the majors’ attitude toward the clubs
is best exemplified by the tenor of
last fall's NARM Wholesalers Con-
ference, at which BMG Direct Mar-
keting attempted to prove that di-
rect marketing promotes retail sales.
For the most part, retailers don't buy
that logic, and they are bound to
keep pressing the manufacturers on
this point. And for their part, manu-
facturers will continue to look for
ways to sell directly to the consum-
er. (Time-Warner recently an
nounced that it is developing an
electronic superhighway that could
be used to directly download music
into the home.)

In general, retailers don't like
competing with direct marketing ef-
forts, but if they must, they say it
should be done on a level playing
field, particularly concerning price.

At the same time, another compo-
nent of the price issue likely will be
discussed—the buying and selling of
used CDs, which trade at lower
prices than new product, by some
major chains. Label and distribution
executives probably will use NARM
to try to discourage other retailers
from entering that business. B

Assistance in preparing this story was
provided by Ed Christman,
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Exec VP Horovitz On Tagging,
Configurations & The Changing
Environs Of Retail

By Pavul Verna

EW YORK—The Nation-
al Assn. of Recording
Merchandisers' execu-
tive VP, Pam Horovitz,
has devoted most of her
time in the past year to
helping the music retail industry
adopt a technological standard that
would allow record manufacturers
to tag prerecorded media at the
point of manufacture.

"I've spent the bulk of my time on
that topic,'' says Horovitz, referring
to the source-tagging experiment
that has just been completed by an
independent testing fab and will
now undergo a lengthy review pro-
cess by the participating suppliers,
NARM retailers and the six major
music manufacturers {see separate
story).

Asked whether EAS will be the
biggest topic at NARM's March 3-6
convention in Orlando, Fla., Horo-
vitz says, ''Clearly, no matter what
happens—recommendation or no."

If NARM's experiment succeeds,
music retailers will be the first indus-
try to put source-tagging into effect
on a mass basis. Consequently,
NARM could serve as an example to
other retail industries that have
been trying to source tag for years.

However, Horovitz takes excep-
tion to the view that '‘as NARM
goes so goes all of retail."

She says, '""NARM ‘has been a
pioneer in creating the most logical
process for evaluating the possibili-
ties and hopefully making a recom-
mendation. However, it's not neces-
sarily sure that what makes sense for
American record and video retailers
necessarily translates to other retail
situations. One of the things that
gives us an edge is the limited num-
ber of vendors. Also, the product
we're looking to protect—even
though there are different configu-
rations—is all relatively the same."’

Other store environments have a
broad spectrum of products to pro-
tect. Comparatively, the music in-
dustry has ‘‘fewer hurdles with which
to contend.”

As the source-tagging effort pro-
gresses, Horovitz has plenty of oth-
er matters to attend to. One of
these is the emergence of the Philips
Digital Compact Cassette and the
Sony MiniDisc.

‘‘Record dealers have been deal-

ing with configuration shifts for the
last 10 years," Horovitz says. "'It's
encouraging that the hardware side
of business is continuing to develop
new delivery systems for retailers to
sell.

“In terms of new configurations,”’
she continues, ‘‘stores are going to
look like hell for two years anyway.
The more important question is the
new technologies in terms of new
delivery systems. How will stores
fook five, 10 years from now? How
will music be delivered to consum-
erse’’

That question, though long-term,
is increasingly critical to all members
of the music industry, from the manu-
facturer to the one-stop to the rack-
jobber to the retailer.

"We've devoted a lot of time to
looking at new delivery systems,
asking people to think about how
that's going to change the face of
retail,”” says Horovitz. "My sense is
that there certainly will be some
conveniences that on-line delivery
will provide but there will be certain
things that it can't.”

For instance, Horovitz cites the
in-store autograph session as one of
the many activities that electronic
retail will not accommodate. ‘'l
don’t know how you do an electron-
ic autograph section, an electronic
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shared experience of browsing and
shopping,'' she says. "'Electronic
browsing is just not the same as be-
ing there, having videos playing in
the store and a clerk who's knowl-
edgeable, or having your friend with
you saying, ‘Oh, have you checked
this out?2""”

However, Horovitz acknowl-
edges that the ''face of retail will
change'' and that NARM's role as a
trade association "will be to help
our membership manage that
change intelligently—to expand the
scope of our dialogue past simply
those people involved in the deliv-
ery of records, tapes and CDs to in-
clude people who make the music,
people who are international copy-
right holders, people who have a
scope on the merchandising of music
past what happens in the record
store."’

That may be a broad and ambi-
tious agenda, but it's the only one
that NARM can adopt at this point,
given that direct delivery systems
are still a thing of the future, she
says. Until the installed base is in
place to accept music over the
wire—whether it be a coaxial, fiber
optic or phone cable—no one will
know exactly how record stores will
be affected by direct-selling.

"It everybody looks to establish-
ing dialogue that ends up in a win-
win situation, | see us being a happy
and thriving industry 10 years from
now, but clearly one that will have
changed," says Horovitz. ‘‘Part of
what NARM is trying to do this year
and in the coming year is to keep
the information flow coming about
the developments and keep the
analysis coming."’

(Horovitz was interviewed before
Time Warner announced a test ot a
video-on-demand system in Orlando
that will also be able to offer music,
and another project in which the ca-
ble company, in conjunction with a
joint venture between the Warner
Music Group and Sony Software
Corp., will enter the digital audio
broadcasting business.)

In order to ensure that NARM's
“‘dialogue’’ reflects the increasingly
international orientation of the mu-
sic business, the trade group has just
formed an alliance with its British
counterpart, the British Assn. of Rec-
ord Dealers. According to NARM
communications director Jim Donio,
NARM and BARD will seek to “‘es-
tablish a more global connection
between NARM and the other
[countries’] trade groups.'' The
move makes sense, since retailers in
different countries face a lot of the
same issues.

Another topic on Horovitz's list is
the perennial threat of restrictive
legislation. Donio says, ‘‘The legis-
lative arena continues to be a hot-
bed of activity. Now that every-
body's back—Congress, the State
Houses—Ilegislative battles will be
cropping up again locally, state-
wide and federally.” B

FINDING THE WAY
TO MIORE MUSIC SALES HAD
ITS SHARE OF DETOURS.

\
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Today's music buyer can be 15 or 50, wear jeans or suits. They can
love country or alternative. Their music purchases can be influenced by
radio. TV, movies, magazines, friends, or family. The problem is they
frequently come into your store knowing only part of the name of a
group, song, or artist. And if you can't identify it, they can't buy it.

With the variety of music available today, no matter how
knowledgeable you and your sales people are, you can't possibly keep
track of everything.

Hundreds of retailers and hundreds of thousands of customers
have found the efficient answer to this problem. MUZE.

With MUZE, you don’t have to spend hours thumbing your way
through cumbersome, often inaccurate and out of date catalogs or
music encyclopedias, because everything you need to know is right at
your fingertips.

MUZE's unique interactive software allows your customers to zero
in on exactly what they came to buy, even if they only have a fragment
of information about the performing artist, musical category, or part of a
song title.

MUZE is what customer service is all about - a comprehensive
guide to domestically available CD's, cassettes, Mini Discs, DCC's and
music videos. Say someone wants the 60’s version of “Dock Of The
Bay" instead of Michael Bolton's version, MUZE not only lets them
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The ultimate mind for music.

35 Broadway, Brooklyn, New York 11211.(718) 486-8788. (800) 935-4848.

track down the specific recording by Otis Redding, it also points out
renditions by Al Jarreau and Waylon Jennings.

Connect MUZE directly to your POS system, and it can guide
customers to the exact location of a disc, indicate how many pieces are
currently in stock, and create printed or electronic special orders. MUZE
is based on a completely upgradeable
electronic platform.

Wherever Muze is installed,
customers and staff alike line up to use
it, then meet at the cash registers.
Because Muze makes it easy to name
your own tune.

For more information write or call
us at 800-935-4848.

Be sure to see Muze at
NARM in Orlando, March 6-8
at Exhihit Booth 308.

Or arrange to visit the
Muze Suite by contact Gary
Geller through the Marriott
World Center Operator.
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Talent
Continued from page 94

sang jingles and backup for various es-
tablished acts and penned songs re-
corded by the Oak Ridge Boys, Lles
Taylor and Shelly West. “Somewhere
In My Broken Heart’' was almost “‘the
hit that got away"' for Billy Dean. [t
was first recorded by Randy Travis,
who hadn't yet released it when Dean
signed a publishing deal with EMI Muy-

sic and a recording contract with SBK
records. "'Somewhere In My Broken
teart” was Dean’s secord single. The
story is the stutf country legends are
made of.

Steven Curtis Chapman

While many other pop parformers his
cge are praising life's excesses, Ste-
ven Curtis Chapman has chosen a dif-
ferent route. The twenty-something
singer/songwriter uses the teachings
of Christianity as h's main source of in-

spiration. A bright star on the contem-
porary Christian music scene, Chap-
man is the winner ot 1992's Grammy
for Best Pop Gospel Album, '‘For The
Sake Of The Call.” His Sparrow Rec-
ords follow-up release, ''The Great
Adventure,’" features pop-music num-
bers—gravelly voice, twangy guitars,
et al—eoch inspired by a New Testa-
ment verse. There's also a New Testa-
ment-insnired rap song featuring Toby
McKeehan of D.C. Talk. As of this
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writing, "‘The Great Adventure'' has
been nominated for a Grammy in the
Best Pop Gospel category.

A three-time recipient of the Gospel
Music Association's Songwriter of the
Year Dove Award and two-time winner
of the GMA’s Dove Award for Artist of
the Year, Chapman has also received
an unprecedented 10 Dove Award
nominations. In addition to his own
songs, Chapman also has penned
tunes for the likes of Glen Campbell,
The Imperials, Sandi Patti and White
Heart. For this young native of Padu-
cah, Ky., armed with his guitar and his
faith, life has been a great adventure
indeed.
Poorboys

Side Burns on bass—gives the blue-
grass treatment to such soul greats as
"Unchained Melody,"” “Walkin' The
Dog" and "My Girl."" They also do a
mean version of "‘ltchy Twitchy Spot,"’
their pathos-filled precursor to that Bil-
ly Ray Cyrus song.

Run C&W's MCA Nashville debut
album, “Into The Twangy-First Centu-
ry,"" was produced by four men the
quadruplets happened to meet at
Nashville's Bluebird Cafe: Russell
Smith, former lead singer of the Amaz-
ing Rhythm Aces and writer of country
hits *Old School" by John Conlee and
"“Keep It Between The Llines'' by
Ricky Van Shelton; Bernie Leadon, for-
mer Eagle and pro-

The four Poorboys
take rock 'n' roll’s
traditional attitude
of slightly snide in-
subordination to
heart. Llyrics like
"‘Hey Man, get off
my back,"" neatly
sum up The Poor-
boys' philosophy. A
spin of the ""Pardon
Me'" CD reveals
roots firmly planted
in '70s rock and
R&B. Echoes of
the Black Crowes
abound, and at
times The Poorboys
manage to sound
like Scottish rockers Del Amitri. With
the single "'Guilty’' cruising around the
upper regions of the Billboard album
rock tracks chart, The Poorboys are liv-
ing examples of a group of music-lovin’
small-town guys who've managed to
turn their rock 'n' roll dreams into a
major-label reality.
Gibson/Miller Band
Take some great ol' honky-tonk
rhythms, high-octane rock 'n’ roll ener-
gy, deft songwriting and up-to-the-
minute studio technology. Throw in
some exotic, unusual steel guitar play-
ing, some rock 'n' roll guitar riffin’, a
couple of well-seasoned songwriters
and a few of country's most in-demand
players. Sounds like it could be a reci-
pe for some overcooked country rock
supergroup, but the Gibson/Miller
Band's raw, often humorous approach
whisks that notion away in a single spin
of “"Where There's Smoke,"" their Epic
Records debut album.
Singer/guitarist Dave Gibson is a
songwriter with a string of No. 1 coun-
try hits, including Alabama's *‘Jukebox
In My Mind"" and Tanya Tucker's “If It
Don't Come Easy'"; lead guitarist/vo-
calist Blue Miller's written for Bob
Seger, has written an Emmy Award-
winning ABC-TV documentary theme,
and has done extensive work with
Isaac Hayes' touring band. Together
with country veterans bassist/vocalist
Bryan Grassmeyer, drummer Steve
Grossman and steel guitarist Mike
Daly, they make up the Gibson/Miller
band. Their first single, "'Big Heart,"" is
a rollicking country number, while oth-
er songs, like the rip roarin' ""Texas
Tattoo'' and the ballad *'An Offer Her
Heart Can't Refuse," show off the
Gibson/Miller Band's many facets.
Run C&W
"Sweet soul music the way God in-
tended it to be played—bluegrass
style," is how Run C&W lead singer
Rug Burns defines the band's version of
R&B (rhythm and bluegrass). This band
of non-identical quadruplets—Rug on
guitar and lead vocals; Crashen Burns
on banjo, mandolin, and dobro; G. W.
“"Wash'" Burns on washboard; and

Buddy uy

ducer of Michelle
Shocked's recent
album; Vince Me-
lamed, keyboardist
for Dan Fogelberg,
Jimmy Buffett and
Bob Dylan and writ-
er of ""Walkaway
Joe'' by Trisha
Yearwood; and Jim
Photoglo, bassist
for Dan Fogelberg,
solo '80s pop artist
and writer of "‘Fi-
shin' In The Dark"’
by the Dirt Band
and '‘Honky Tonk
Heart'' by Highway
101.

Lisa Stewart

Llisa Stewart made her first public ap-
pearance in church at age 6, singing
along with a record of "'Jesus, | Heard
You Had A Big House." Now little
girls with singing aspirations of their
own can sing along to Stewart's BNA
Entertainment debut, "'Llisa Stewart.”’

The classic country interpretations
on her debut album are reminiscent of
the phrasing of Patsy Cline, and in fact
Stewart counted Cline as one of her
first musical influences while growing
up in the small burg of Louisville, Miss.
It wasn't until Stewart attended Nash-
ville's Belmont University on a classical
singing scholarship that she began
performing regularly. Stints as a jingle
and demo singer, a summer as a singer
and dancer at Opryland and work with
several Nashville jazz and R&B outfits
gave lisa a diverse range of musical
experience. Still, she chose country
because of its unpretentious qualities
and simple meaningful lyrics. With her
debut album, produced by Richard
Landis (Juice Newton, Lorrie Morgan,
Vince Gill), Llisa brings the old-time
country style into the present.

Shari Lewis

The creator of the sheepishly charming
puppet Lamb Chop and her cloth co-
horts, Charlie Horse and Hush Puppy,
Shari Lewis is an accomplished actress,
producer, orchestra conductor, re-
cording artist, ventriloquist, puppeteer
and author. The recipient of seven Em-
mys, a Peabody award, the John F.
Kennedy Center Award for Excellence
and Creativity, two American Video
Conference Awards and the Action for
Children's Television Award, Lewis re-
cently won the California Children’s
Video award for her A&M Home Vid-
eo '"'Lamb Chop In The Land Of No
Manners."'

In three decades of performing,
lewis has entertained oodles of audi-
ences, ranging from kids at home sing-
ing gleefully along to her recordings to
four command performances for the
Queen of England to several White
House appearances. Though best
known for her TV antics featuring the
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whimsical escapades of her puppet
sidekicks, the prolific Lewis has written
51 children's books, created 15 home
videos and produced numerous audio
recordings. Lewis is currently at work
on the second season of her Emmy
Award-winning children's television se-
ries, '‘Lamb Chop's Play-Along."

The Beach Boys

After more than 30 years in the hearts
and minds of America’'s pop music lov-
ers, the Beach Boys still get around.
The creators of the quintessential Cali-
fornia sound, the Beach Boys continue
to make 120 appearances annually,
playing to sold-out audiences around
the world. Last year they attended the
Earth Summit in Rio, which resulted in
Eyes on the Earth, a worldwide plan to
equip environmental groups with video
cameras as a means of getting their
stories seen and heard. The year 1992
also saw the Beach Boys release
““‘Summer In Paradise’ on their own la-
bel, Brother Entertainment, distributed
by Navarre Corporation.

Kathy Mattea

What West Virginia—born Kathy Mat-
tea does is sing—pure and simple,
wrapping her voice around each bal-
lad or upbeat, infusing each song with
the kind of emotion that can only be
culled from the human voice soaring in
flight while grounded to the soul.

With eight Mercury Nashville al-
bums under her belt, two Female Vo
calist of the Year awards from the
Country Music Association and a
Grammy to boot, Mattea has relied
primarily on her talent as a singer and
the strength of her material {written by
others, but chosen with great care} to
carry the day. Her latest release,
1992's "'Llonesome Standard Time,"
mixing humor and heartfelt sentiment,
includes the Top 10 country title cut
and the recent single “‘Standing Knee
Deep In A River (Dying of Thirst)."" It's a
return to more familiar territory after
1991's “"Time Passes By,” which more
directly explored the Scottish "'roots
music'' from which country is derived.
(Despite its seemingly obscure subject
matter, ‘'Time Passes By'' is nearing
gold status.) Mattea performed at the
Tennessee Inaugural Ball in Washing-
ton, D.C., and is currently spearhead-
ing the ""Red Hot + Country' record-
ing project, one in a musical series
designed to raise money for AIDS re
search.

Bon Jovi

After a four-year recording hiatus, the
namesake band of honey-haired Jer-
seyite Jon Bon Jovi (a.k.a. Bongiovi)
returned late last year with “Keep The
Faith,”" the group’s first album since the
extremely platinum {9 million sold
worldwide) “New Jersey.”” During the
two-year break from touring with band
members Richie Sambora, David Bry
an, Tico Torres and Alec John Such,
Jon Bon Jovi recorded the soundtrack
album for “Young Guns Il,”" along with
fellow hired guns Jeff Beck, Elton John,
Little Richard, Danny Kortchmar and
Kenny Aronoff. A hit single, “‘Blaze Of
Glory,”" resulted, kindling the pop
charts and shooting to No. 1. Guitarist
Richie Sambora and keyboardist David
Bryan also embarked on solo projects
during this time off.

Billed as a matured and mellowed
follow-up to ""New Jersey' and the
group's other recordings—‘'Bon
Jovi,'"" "“7800° Fahrenheit'' and ‘‘Slip-
pery When Wet''—the '‘Keep The
Faith'' title could be interpreted as a
comment on the band's getting back
together after a long time apart. In
any case, the band's trademark pow-
erful, soft-metal-tinged sound is back
in glorified force. @
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Continued from page 86

difference to them? Is it something
for the world?

BB: Just as EAS could be standard-
ized, so might product identifica-
tion, right?

AB: There are going to be certain
talks about a universal bar code.
That is one of the subjects.

BB: And the new configurations?
The MD and DCC?

AB: Yes, how they view that in En-
gland. There is going to be a discus-
sion on direct marketing, how it is
handled in the United States and
how it is handled in the U.K.—And
just a general overview on digital
delivery, where we think it is head-
ing.

BB: Of course, the idea of global-
ization means the lyrics-content
question and product stickering be-
comes worldwide.

AB: We would like to get their feel-
ings, and we will talk about what is

(4

IN REFIXTURIN
NERATES!

Nova has served the needs of music retailers since 1981.

To the best of our knowledge we are the only One-Stop

passing on the manufacturers’ packaging discounts as actual
rebates. Our rebate program allows our customers the flexability
to refixture their stores, purchase the Alpha Security Keepers or

simply use the rebate as they see fit. If you are looking for a

One-Stop to serve your needs please call the number below.

1-800-476-

NOVA
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happening in the United States on
explicit and offensive lyrics and the
law.

BB: Also of worldwide interest is pi-
racy, right?

AB: Obviously, certain countries
have more of a piracy problem. We
are really talking about the whole
economic community of Europe. Pi-
racy in some of those countries is
very large, you know—50 percent
ot the sales is black market.

BB: In terms of progress during your
term, EAS has really moved along,
hasn't ite

AB: They have been testing now
with independent laboratories, and
all the main EAS manufacturers have
signed the cross-license agree-
ments. We originally thought we
would have it by December. We are
hopeful of having the Loss Preven-
tion Committee on NARM make a
recommendation to the manufactur-
ers, to the labels, and maybe have
something by the convention. It is
not in stone.

BB: Are you trying to have EAS sig-
nals implanted in video, or is it strict-
ly a music implantation?

BB: Right now they are testing all
the different media.

BB: Even though the so-called liber-
al side prevailed with the election of
President Clinton, NARM hasn't
grown complacent on the obscenity
front, has it2

BB: There are some positive things. |
don't think it is obviously all correct-
ed. There are still people that will

want it. | think this administration will
again try to help industry do its own
self-policing.

BB: Some have speculated that with
Tipper Gore part of the new major-
ity in Washington, it could have in-
fluence in that the vice president’s
wite first tought on the issue.

AB: Not really. In the Parents Music
Resource thing, their goal was to la-
bel music so that the parents would
know that there is something explicit
in it. And when we standardized that
and did that, the PMRC basically
said, ""OK, we have done it.’

BB: Scott Young, in leading the con-
vention committee, stresses that this
year you will explore social issues
and social responsibility and have
artists talk about all these issues. It
would appear you are sensitive to
what parents are concerned about.
AB: They may want to have a differ-
ent type of rating like the movie the-
aters, but basically we put on a
warning sticker. They got that. Tip-
per Gore doesn't believe the an-
swer is legislation. In one sense, |
think the PMRC were with us in Loui-
siana. And so in that sense the in-
dustry worked with the PMRC. |
don't know if they are totally satis-
fied, but they may think there should
be one stronger set for certain al-
bums. | don't know. | can't speak for
them. But those are the ones that
really do cause the problems.

BB: Just as you got handed a couple
or so hot potatoes, it looks like the
end of the longbox and the era of

SOLUTION TO MAGICAL MERCHANDISER MYSTERY TEST
NAR‘ONARMNARM:\M:»MKNARLSNARM
N ARITINARMNAD Y;"I,-L‘NIMNA R MNX$ WT
Ii_A_RZN!NHARMN/:’{I;’UNP SIN AN A R MEANON
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N A R MN A RIATHEI/N A |L||C|H T[T ORTEDHLKT
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Count the number of words you located and find your position on the chain-store chain:
20 President Clinton may want your advice on turning around the economy.
15-19 Top-grade retailer

10-14 Store clerk

0-9 You might want to consider other career options.
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MADE IN U.S.A.

merchandising in jewel box is some- ’ ' =

thing you will pass on. 7 ~
AB: We have to live through this

transition, the difficulty of presenta- . \
tion in all of our stores is a reality—

as to how we present the product,

how we display it, how we keep it .

exciting—because the size of the
graphic is obviously much smaller.
The largest thing in the store is just
the front of that 5§ '/5-by-6 CD, un-
less we do some other things to ex-

e —— ] Laserline continués to set the pace

BB: Then your wholesale and rack

A g in compact disc and audio cassette

AB: The orderly transition in our

§Torelsbdoes 1nc|:de how. T(; r?cgive StOrage prOdUCts, FrOm the
jewel box only. For a period ot time, X 0 . m .
o réztcgilrég Cf;:; s \r:riﬁﬁsvrﬁic;::é I BVO/UTIOHHI'}/ Fi //,UD/SC wallet with

in longbox? soft-touch foam, thermal insulation

AB: Yes. And so you have a transi-

tion problem from the beginning of andautomated disc beWS/ng,

April until August.

BB: This refixturing of stores for the t‘OTheh/gh-CapaCIty t‘OW&rs —

jewel box was one of NARM's larg-

est challenges during your tenure. Laserllne product‘s de/lver

AB: | think the biggest thing that

happened—and this is the first time . functlonallm Contemporaly sty//ng’

that it happened in the United

States—is that the decision was ele- qua//‘t}/ Constructlon andpackag/ng

vated beyond the individual distribu-

tion company presidents, and it - | [
went to their bosses. | think, as diffi- thatlumps Oﬁ:the She/f And that
cult as it's been, we did work out— H H

the labels and the manufacturers— means 3lump /ny()ursales

some ways to help the retailers con- hm

vert their stores and/or fixtures to 3ndpr0f/ts

this new configuration. Obviously,
there were some loud cries about it .
not being enough or not covering . .
nearly all the costs, but there was a Many StOfage COmpan/ES hHVB tfled
gesture. And so it has been a tough .
year that way. | think the nex! tough to copy our success—butonly |
part is living through this change. | . . .
T 0 Do D oL e Laserline delivers the storage
have to work with it. .
BB: There has been rather persistent prOdUCts Consumers buy most
talk that, because NARM firms are
becoming so involved in video sell-
through, NARM conventions and . ’ .
concerns might seriously overlap Laserline. The Art of Organization.
those of the Video Software Deal-
ers Assn,, the organization NARM
originally sponsored. Do you see .
this? . i
AB: | don't think so. NARM is a mu-
sic organization, and | think it will
stay a music organization. And most
of our companies are the retailers,
the wholesalers. Obviously, they
have a huge stake in the music busi-
ness and so that is going to be the
main thrust, no matter what. Most of
them have started to and do carry

v Than i oy VEDA s o 4045 CLIPPER COURT

really. The VSDA is certainly the BAYS/DEBUS/NESSPARK

much stronger ‘‘rent-tailer."’ But FREMONT, CAL/FORN/A 94538 G
el e i CA 510.659.8222 QUTSIDE CA 800.323.8222 e
PR M D s o FAX 510.659.8260 ' . .

through as well. The video studios
will be at NARM, but it will be more
low-key. It won't be the front thing )
like at VSDA. The main thrust of g
NARM and the NARM conventions
will be music. l
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Chairman Young
Continued from page 82

The emphasis on creativity over
technology does not seem to repre-
sent any deep concern by NARM
that recent shows have gone lack-
ing—though some hint that the 2,800
attendees in San Francisco two years
ago may represent a modern mark to
shoot tor this year. Expectations
were for 2,000 a year ago in New
Orleans, and the attendance hit a
surprising 2,500.

Executive VP Pam Horovitz and

dance registrations,
Young.

Determined to avoid schedule
problems before they happen,
NARM now commits ""four and five
years out,”” according to Young, who
notes that Orlando became a pick
some years back. In turning more to
music and magic, Young and the
NARM committee are hoping such
acts as Bon Jovi, Kathy Mattea and
Luther Vandross will stress how they
approach their artistry. Indeed, one
session, led by Tommy Silverman of
Tommy Boy Records, will feature acts

according to

Communications Director Jim Donio
are ecstatic about advance atten-

discussing ''music and social respon-
sibility,”” major issues that have im-

You Know The Rest, Now Try The Best!
Your full line, full service one-stop

*90,000 Titles * Same Day i
Shipping * P.O.P Material a
*Excellent Pricing ¢ Great Fills!

We Have Imports! SOUTHWEST
Toll Free 800-275-4799 WHOLESALE

Ph 713-681-0629
4240 Lockefield Houston, Texas 77092 Fax 681-3037

Service Is Our #1 Priority records & tapes

IF YOU WERE ALWAYS LOOKING FOR A PROFESSIONAL
CONTACT FROM ITALY, AT LAST IT'S NOW AVAILABLE!

F*.fl'.v -hv
CAN OFFER TO YOU!

= POP MUSIC = DANCE
* DRIGINAL SOUNDTRACKS
* PROGRESSIVE ROCK » JAZZ
* COMPLETE OPERAS + CLASSICAL » VIDEDS
* LONG PLAYING NOT AVAILABLE
|in your country)
* SPECIAL EDITION'S BOX SETS = STOCKS

23/F = 50018 FIREMZE - SCAMDICC] = ITALY

THE MOST IMPORTANT RELEASES ON:

ITALIAN MUSIC

Phone 0039 55 750834
Fax 0039 55 755107

HARMONY MUSIC » Via del Padule

pact on their own personal oeuvre.
These include AIDS, sexism, racism,
gay/lesbian rights and environmental
awareness.

Although NARM has tussled for
the past couple of years with the of-
ten shrill clamor over lyrics and the
warning sticker issue, Young says
"there is no indication” of anything
like a demonstration or some poten-
tially disruptive effort around the
convention hotel aimed at the ob-
scenity issue.

One potentially sensitive issue on
the agenda in Orlando explores the
ramifications of the new Americans
with Disabilities Act and how stores
and headquarter buildings must com-
ply with new stiff regulations.

Even if attendance doesn’t hit an
all-time high, the business mood of
delegates likely will, according to all
indications. While sales are still
problematical on several fronts, cor-
ridor gossip will find attendees
deeply engrossed over the implica-
tions of how Blockbuster's purchase
of chains Music Plus and Sound
Warehouse has increased the poten-
tial value of so many NARM-member
webs.

No one is more able to gauge the
appreciation in value than Young
himself, since Wherehouse was the
subject of a Wall Street investment
play. Indeed, the exigencies sur-
rounding his own chain’s destiny kept
Young from accepting previous
NARM overtures. ''Because of the
business transactions with the com-
pany the past couple of years, I've
had to turn down [responsibility like
convention chair]. | didn't want to do
it unless | could do it right,”" says
Young, whose firm is now on a na-
tional growth charter under Merrill
Lynch.

On one point, Young is clear—
that being convention chairperson in-
volves teamwork. ''Pam and the
whole staff are so supportive,” he
summarizes. l

THE CD SEARCH AND SAMPLE SYSTEM '

The First Product to...

« Offer music buyers in-store
Compuier Music Sampling
as well as sampling by Phone

« Allow up 1o 12 people to In-

stantly sample up o 10,000
albums,in-store or by the phone

v Allow scarching lor music by
Artist, Title, Category or even
Song Tide Lyrics an then in-
stantly Listen 10 the selection!

Sampling-Booth® & Tower®

Rentember...

Sampling-Sells-Music"

« Provide a Customer Re-
ceipt Print Out showing
Price, Upc code, Prod
Number & even location

Y Provide an casily format-
able Report Generator to
show system activity

v Allow the store owners Lo

quickly maintain and up-

date their own Database
with NO Monthly Fees!

(813)748-3243

Seeus atNARM. . .March 6-9!
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES -
g g REPORTS COLLECTED, COMPILZD, AND PROVIDED BY SoundSc:in O
25| 58| ARTIST I omme | ¢35
EZ| S2 | LABEL& NUMBERDISTRIBUTING LABEL (SUG. LIST PRICE) l l § 5
* * & NO. 1T * x %
ERIC CLAPTON A3 TIME PIECES - THE BEST OF ERIC CLAPTON
1 1 POLYDOR 825382 (7.98 EQ/11.98) 33 weeks at No. 1 95
ENYA A? WATERMARK
2 5 REPRISE 26774*/WARNER BROS. (10.98/15.98) 72
B80B MARLEY AND THE WAILERS A ? LEGEND
3 4 TUFF GONG/ISLAND 846210 /PLG (9.98/16.98) 84
JOURNEY A * JOURNEY'S GREATEST HITS
4 3 COLUMBIA 44493 (9.98 EQ/15.98) 95
MICHAEL JACKSON A 2! THRILLER
5 2 EPIC 38112* (9.98 EQ/15.98) 7
MEAT LOAF A7 BAT OUT OF HELL
6 7 CLEVELAND INT'L 34974 /EPIC (5.98 £Q/9.98) 95
JAMES TAYLOR A ¢ GREATEST HITS
1 8 WARNER BROS. 3113 (7.98/11.98) 95
THE EAGLES A 2 GREATEST HITS 1971-1975
8 6 ELEKTRA 105 (7.98/11.98) %
JIMMY BUFFETT A? SONGS YOU KNOW BY HEART
9 11 MCA 5633 {7.98/11.98) 95
METALLICA A3 ...AND JUSTICE FOR ALL
10 9 ELEKTRA 60812* (9.98/15.98) 86
STEVE MILLER BAND A ¢ GREATEST HITS
11 10 | cAPITOL 46101~ (7.98/11.98) 95
ELTON JOHN @ GREATEST HITS
12 13 POLYDOR 512532*/PLG (7.98/11.98) 89
METALLICA A2 RIDE THE LIGHTNING
13 12 ELEKTRA 60396 (9.98/13.98) 80
MICHAEL JACKSON A& BAD
14 21 EPIC 40600+ (9.98 £Q/15.98) 3
PINK FLOYD A 8 THE WALL
15 14 | coLumBia 36183 (15.98 EQ/31.98) 95
AEROSMITH A ¢ GREATEST HITS
16 17 | coLumBia 36865+ (5.98 EQ/9.98) 93
METALLICA A2 MASTER OF PUPPETS
17 15 ELEKTRA 60439* (9.98/13.98) 81
GUNS N’ ROSES A° APPETITE FOR DESTRUCTION
18 16 GEFFEN 24148 (9.98/15.98) 95
THE EAGLES @ GREATEST HITS VOL. 2
19 18 ELEKTRA 60205* (7.98/11.98) 93
ENYA @ ENYA
20 25 | ATLANTIC 81842+/AG (7.98/11.98) 50
BON JOVI A9 SLIPPERY WHEN WET
21 26 | MERCURY 830264* (7.98 EQ/11.98 35
PINK FLOYD A 'z DARK SIDE OF THE MOON
2 20 | CAPITOL 46001 (9.98/15.98) 35
THE DOORS A BEST OF THE DOORS
23 19 | ELEKTRA 60345* (12.98/19.98) 84
AS THE JOSHUA TREE
24 | 22 | ISLAND 842298/PLG (9.98/16.98) 63
DEF LEPPARD A 0 HYSTERIA
25 28 | MERCURY 830675" (10.98 E/15.98) 85
ELTON JOHN GREATEST HITS 1976-1986
26 | 29 | wca 10693+ (7.98/12.98) 14
FLEETWOOD MAC A GREATEST HITS
21 | 24 | WARNER BROS. 25801+ (9.98/15.98) 74
JIMI HENDRIX A 2 SMASH HITS
28 27 REPRISE 2276/WARNER BROS. (7.98/11.98) 40
CREEDENCE CLEARWATER REVIVAL CHRONICLES vOL. 1
29 37 FANTASY 2 (11.98/18.98) 7
PATSY CLINE A4 REATEST HITS
30 33 MCA 12 (4.98/10.98) 6 95
ALVIN & THE CHIPMUNKS URBAN CHIPMUNK
31 — | CHIPMUNK 53435*/SONY (7.98 EQ/21.98) 1
BILLY JOEL & * GREATEST HITS VOL. I & Il
32 | 23 | coLumBiA 40121* (11.98 EQ/28.98) 95
THE BEATLES A8 SGT. PEPPER'S LONELY HEARTS CLUB BAND
33 32 | cAPITOL 46442 (9.98/15.98) 28
RIGHTEOUS BROTHERS A BEST OF RIGHTEOUS BROTHERS
34 | 34 | curB77381*(6.98/10.98) 92
METALLICA A KILL 'EM ALL
35 35 ELEKTRA 60766* (9.98/13.98) 55
JANIS JOPLIN A ? GREATEST HITS
36 [ 31 | cowumsi32168* (5.98 EQ/9.98) %4
LYNYRD SKYNYRD @ BEST - SKYNYRD'S INNYRDS
ki 47 MCA 42293* (7.98/12.98) 13
MICHAEL JACKSON OFF THE WALL
38 30 EPIC 35745* (7.98 EQ/11.98) 3
CHICAGO A GREATEST HITS 1982-1989
39 38 REPRISE 26080/WARNER BROS. (9.98/15.98) 86
SOUNDTRACK A 7 FOOTLOOSE
40 42 COLUMBIA 39242 (5.98 EQ/9.98) 10
BEASTIE BOYS A ¢ LICENSED TO ILL
41 40 DEF JAM 40238*/COLUMBIA (7.98 E/11.98) 33
KENNY G A2 LIVE
42 | 36 | ARISTA8613*(13.98/16.98) 17
ELVIS PRESLEY A OLDEN RECORDS
43 43 | RCA5196*(7.98/11.98) 6 ¢ 22
MARVIN GAYE EVERY GREAT MOTOWN HIT
4 4 MOTOWN 6058* (7.98/11.98) 10
THE BEATLES A° ABBEY ROAD
45 39 | caPiTOL 46446* (9.98/15.98) 19
LED ZEPPELIN A © LED ZEPPELIN IV
46 41 ATLANTIC 19129/AG (7.98/11.98) 91
RAY STEVENS @ GREATEST HITS
47 | — | MCAS5918*(7.98/11.98) 6
ERIC CLAPTON SLOWHAND
48 | — | POLYDOR 23276%/PLG (7.98/11.98) 1
U2a WAR
49 49 ISLAND 811148* (7.98 EQ/11.98) 27
PAUL SIMON A® GRACELAND
50 | — | WARNERBROS. 25447 (9.98/15.98) 21

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl LP
unavailable. Suggested price is for cassette and CD. Equivalent prices (indicated by EQ), for labels that
do not issue list prices, are projected from wholesale prices. ® 1993, Billboard/BPI Communications,
and SoundScan Inc.
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Album Reviews

EDITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS

P> LIVING COLOUR

Stain

PRODUCERS: Ron Saint Germain & Living Colour

Epic 52780

This great band just got greater, thanks to
a new bassist, a new producer, and a
monstrous album filled with hard, focused,
accessible rockers delivered with heaps of
passion and chops. Foremost among a
bounty of choice cuts are album opener “Go
Away”; first single “Leave It Alone™;
“Nothingness,” a sparse, midtempo
meditation unlike anything the group has
done before; “This Little Pig,” an explosive
track loaded with references to the Rodney
King beating; “Auslidnder,” a furious rocker
inspired by German xenophobia; and “Bi,”
an irresistibly catchy sketch of how tangled
relations between bisexual lovers can get. A
must for album rockers, modern rockers,
and college outlets.

P> ENUFF ZNUFF

Animals With Human Intelligence

PRODUCERS: Donnie Vie & Chip Znuff

Arista 18587

Two years since its last release, Chicago
rock quartet led by vocalist Vie and bassist
Znuff re-emerges on a new label with a solid
batch of songs that could produce a long-
overdue rock-radio breakthrough. Wearing
influences ranging from the Beatles to
Badfinger to Cheap Trick to younger pop/
metal practitioners, the band blazes on lead
single “Right By Your Side,” a power ballad;
album-opener “Superstitious,” which
showcases band's harder side and guitarist
Derek Frigo’s sharp playing; and such
tracks as “Innocence,” “Black Rain,” “One
Step Closer,” and “Master Of Pain.”
Massive support from label and from loyal,
eager fan base bodes well.

Yk THE AUTEURS

New Wave

PRODUCERS: Phil Vinall & Luke Haines

Caroline 1735

Hoity-toity French moniker and back-dated
title shouldn’t put modern rockers off from
this engaging album from this U.K. trio.
Songs are elliptical but well-crafted both
lyrically and melodically; front man Haines
delivers them in a somewhat Bowie-like
moan. Consistency is high, so pick at will;
“Show Girl,” “American Guitars,” “Junk
Shop Clothes,” and “Valet Parking” are
standouts.

fIREHOSE

Mr. Machinery Operator

PRODUCER: J Mascis

Columbia 53208

Uncompromisingly alternative California
rockers and onetime Minutemen are
fortified by the production noise of Dinosaur
Jr. Mascis, who lends an extra measure of
rawness on the group’s third outing for the
label. Album demands to be heard as a
package, but it does have its salient
moments, particularly lead single “Blaze”
(optimal for adventurous modern rockers)
and tracks “Herded Into Pools” and
“Rocket Sled/Fuel Tank.”

INFECTIOUS GROOVES

Sarsippius’ Ark {Limited Edition)

PRODUCERS: Various

Epic 53131

Terminally funky outfit led by Suicidal
Tendencies’ Mike Muir and Robert Trujillo
surfaces with—of all things—a Noah's Ark
coneept album, consisting of “two of
everything”: two live cuts, two demos, two
outtakes from the first record, two new
songs by one production team, two new
songs by another, two covers, ete. The
entire package is consistently satisfying—a
high-octane hybrid of funk and rock with
some rap and punk thrown in. Alternative
and college outfits will have plenty to pick
from, beginning with lead single “These
Freaks Are Here To Party” and excellent
covers of “Fame” and “The Immigrant
Song.”

BOY KRAZY

PRODUCERS: Various

Next Plateau/London 828 403

New York femme foursome's calling card is
its ability to sing cutesy pop ditties in
harmony; it helps also that its debut album
is written and produced by the Stock and
Waterman (and Aitken) hit machine, which
proves its mettle again with the lead single
here, the pop/R&B hit “That’s What Love
Can Do.” Other tracks—“On A Wing And A
Prayer,” “Just Like A Dream Come True,”
to name a couple—are made of the same
stuff and accordingly hold plenty of airplay
promise.

CHRIS THOMAS

Simple

PRODUCERS: Chris Thomas & Bruce Bromberg

Hightone 8043

Louisiana-born son of bluesman Tabby
Thomas continues to subsume his musical
roots in a pop-conscious format. Blues and
Hendrix-oriented rock form the bedrock of
singer-guitarist Thomas’ music, which also
flashes a bright social consciousness at
certain junctures. Fine new album kicks off
with a biting cover of Bob Marley’s “War”;
title cut and “Whatever Happened To The
Revolution” are also exemplary entries.

THE PLEASURE BARONS

Live In Las Vegas

PRODUCERS: Mark Linett & Country Dick Montana
Hightone 8044

Mammoth ad-hoe band of roots-minded,
slightly loony Southern California musicians
has a good ole time on live set (not cut in
the gambler’s hitching post, by the way).
Dave Alvin, who contributes a high-voltage
version of “Gangster Of Love,” plays
musical straight man to the Beat Farmers’
irrepressible basso profundo Montana, who
is his usual leering self, and from
professional maniac Mojo Nixon, comes,
among other things, a marathon 11-minute
“Elvis Is Everywhere.” For raunch fans and
clinical psychologists with a sense of humor.

DANCE

THE BELOVED

Conscience

PRODUCER: Jon Marsh & Helena Marsh

Atlantic 82457

Pared down to Marsh and his wife, English
outfit re-emerges with a melodic, elub-
oriented record that marks a shift from the
guitar to the sequencer as the driving
instrument. Lead single “Sweet
Harmony”—indicative of the new vibe—will
lend itself equally to club play and modern-
rock airwaves. Other choice selections are
“Celebrate Your Life” and “Let The Music
Take You”—both dance cuts reminiscent of
mideareer Depeche Mode—and ballads
“You've Got Me Thinking” and “1000 Years
From Today.”

P> ACOUSTIC ALCHEMY

The New Edge

PRODUCER: Steven Jones

GRP 9698

Newest contemporary jazz foray from
guitarists/songwriters Nick Webb and Greg
Carmichael expands on their enjoyable,
well-wrought pop/jazz/folk synthesis.
Highlights in sweetly classic AA style
include the stately “Oceans Apart,” the
delicate, acoustic “Slow Ride Home,” and
the finely etched “London Skyline.”
Expanding their stylistic horizons are the
dub-edged “The Notting Hill Two-Step,” the
flamenco flourishes of “Santa Cafe,” and the
light Latin touch of “Until Always.”

LOUNGE LIZARDS

Live In Berlin 1991 Vol. 1

PRODUCER: John Lurie

Intuition 2055

Originally viewed as a post-no-wave goof on
jazz, saxophonist/thespian Lurie’s group (a
nonet here) has metamorphosed into an
interesting proposition that combines

SPOTLIGHT

POISON

Native Tongue
PRODUCER: Richie Zito
Capitol 98961

L.A. pop metallurgists try harder on
latest studio effort, which introduces
new guitarist Richie Kotzen. Questions
of originality are somewhat beside the
point with this band, which lifts
extensively from metal history
throughout; but it’s hard to complain,
since group's expressive palette has
greater breadth than on previous
releases. Ballad “Stand” has warmed
up project at album radio (similarly
styled “Theatre Of The Soul” is
another strong offering in like vein);
“The Scream” and “Body Talk” come
on like airwave-ready rockers.

boppish tendencies with elements of
serialist composition. Although set peters
out near the end, early going serves some
brittle compositions and convineing solo and
ensemble work. A little out for
conservative jazzers, but worthy of a sip by
modern rockers who are swingingly
inclined.

LOU RAWLS

Portrait Of The Blues

PRODUCERS: Michael Cuscuna & Billy Vera

Manhattan 99548

The veteran vocalist continues in the vein of
recent albums, on a set composed of
smoothly sung blues and R&B standards.
Roster of guests should pull a crowd: Joe
Williams, Junior Wells, Buddy Guy, Hank
Crawford, and Joe Lovano are among those
sitting in, and Crawford and Benny Golson
supply arrangements. Rawls has a warm
way with both ballads and boogie,
guaranteeing friendly response at both jazz
and R&B outposts.

STEVE LAURY

Keepin’ The Faith

PRODUCER: Steve Laury

Denon 75283

Gleaming set from this highly airplayable
contemporary jazz guitarist was composed
and arranged by Laury with multi-
instrumentalist Ron Satterfield, whose
wordless vocals are an occasional
embellishment. Standout tracks include the
bright “Steppin’ In,” the sweetly poignant
“Qctober,” the strong, well-wrought
“Revelation,” and the dreamy, midtempo
“Astoria.”

WORLD MUSIC

* NUSRAT FATEH ALI KHAN & PARTY

Devotional And Love Songs

PRODUCER: none listed

Real World 2300

Khan, the Pakistani vocal master of the Sufi
form known as qawwali, is heard in
undiluted form on this choral work.
Rhapsodic, hypnotic religious and secular
works receive spine-tingling treatment from
Khan, plus a choir that includes members of
his family, backed by mandolin and tabla.
Those familiar with this brilliant singer only
through recent Westernized works will
experience a revelation.

P> CELIA CRUZ

Aziicar Negra

PRODUCERS: Oscar Gémez, Emilio Estefan

RMM/Sony 80985

Beloved Cuban “Queen Of Salsa” runs
through a gamut of tasty tropical rhythms
that convincingly demonstrate her vocal
versatility—and might even land her a long-
awaited hit album. First single
“Sazén"—produced by Emilio Estefan with
vocal support from Gloria Estefan and Jon
Secada—“Pasaporte Latinoamericano,” and
“Ochun Con Chango” are sizzling chart
contenders, along with slower-tempoed
entries “Bolero, Bolero” and “Te Busco.”

* MARIACHI VARGAS DE TECALITLAN

Their First Recordings 1937-1947

PRODUCERS: Various

Arhoolie Folklyric 7015

Archival label outdoes itself on this
sparkling 24-song compendium of galloping
sons and rancheras from “The World’s
Greatest Mariachi.” The sound restoration
of original 78s is superb, not to mention
Jonathan Clark’s informative liner notes on
the history of mariachi.

P> ROBERT ELLIS ORRALL

Flying Colors

PRODUCERS: Steve Marcantonio, Robert Ellis Orrall, Josh
Leo

RCA 66090

Former pop singer Orrall brings
considerable energy and charm to this
collection of original songs. Best cuts: “I'm
Learning As You Go,” “A Little Bit Of Her
Love,” and the title tune.

X KATY MOFFATT

The Greatest Show On Earth

PRODUCERS: Katy Moffatt, Tom Russelt

Philo 1148

Moffatt is absolutely irresistible in her
spare and folkish recounting of life’s under-
reported dramas. All the songs ring loudly
with truth, but the best ones are “Born With
A Broken Wing,” “Better Let Her Run,”
“Billy Collins,” and “The Evangeline Hotel.”

GARNET MIMMS

The Best Of Garnet Mimms—Cry Baby
COMPILATION PRODUCER: Ron Furmanek

EMI 80183

Early soul man is best known for the title
track, which went No. 1 R&B and No. 4
pop in 1963; Janis Joplin cut a memorable
cover. But Mimms was a prolific gospel-
oriented singer who waxed a number of
other sharp tracks under the mentorship
of producer Jerry Ragavoy; excellent
compilation at hand brings together the
big hit and 24 other R&B goodies. (Now
will somebody step up with a reissue
devoted to Ragavoy’s other great protégé,
Howard Tate?) Supersoulerific.

VARIOUS ARTISTS

The Original Mambo Kings—An Introduction To Afro-
Cubop

COMPILATION PRODUCER: Max Salazar

Verve 314 513 876

The contents of this exemplary
compilation probably had a good deal to do
with inspiring Oscar Hijuelos’ novel “The
Mambo Kings Play Songs Of Love.”
Contained herein are 13 seminal 1948-54
Afro-Cuban jazz excursions, most of them
featuring band leader Machito and his
musical director Mario Bauza. Contents
run the gamut from early Cubano big
bands to later American adaptations of
the sound, featuring Flip Phillips, Charlie
Parker, and Dizzy Gillespie. Beyond their
great historic importance, these sides will
get you mamboing around the living room!

* ROBERT EARL KEEN

A Bigger Piece Of Sky

PRODUCER: Garry Velletri

Sugar Hill 1037

Keen delivers his quirky tales with a laconic,
conversational, and eminently listenable
voice. Two cuts—*“Daddy Had A Buick” and
“Corpus Christi Bay”—will be on the
soundtrack of Peter Bogdanovich’s
upcoming movie, “The Thing Called Love.”

vk BELA FLECK & TONY TRISCHKA
Solo Banjo Works

PRODUCERS: none listed
Rounder 0247

Fleck and Trischka are two of the most
inventive banjoists alive, proof of which
abounds in this assemblage of 25 solo
numbers and two duets. The album offers
samples of a wide variety of styles.

Y RANDY HOUSTON

Keepin’ The New West Wild

PRODUCER: Randy Houston

Outside Circle 42592

Houston plows the same thematic ground as
Chris LeDoux: modern life with a western
setting. Firm vocals and minimalist
production. Contact: 800-824-8426.

Y LARRY KEYES

Larry Keyes

PRODUCER: Cliffie Stone

Showdown SD1112

Backed by such all-star pickers as John
Jorgensen, Jay Dee Manness, Curtis Stene,
and Cactus Moser, Keyes vividly appraises
the kaleidoscopic country life of the "90s.
Contact: P.0. Box 9698. Fresno, Calif.
93793-9698.

STEVE EARLE

Essential Steve Earle

PRODUCERS: Tony Brown, Emory Gordy Jr., Richard Bennett
MCA 10749

A gathering of the country-rocker’s best
and best-known hits, including “Guitar
Town” and “Copperhead Road.”

JOHN STEWART

John Stewart: American Originals

PRODUCERS: Various

Capitol 80091

Twenty of Stewart’s most heralded hits,
including a few from his Kingston Trio days.

HOYT AXTON

Hoyt Axton: American Originals

PRODUCER: Todd Everett

Capitol 99920

Sixteen of Axton’s self-penned songs, plus
four others. Includes “Never Been To Spain,”
“Joy To The World,” and *“The Pusher.”

CLASSICAL

P> GLASS: 'LOW’ SYMPHONY

Brooklyn Philhammonic Orchestra, Davies

Point 438 150 (Philips)

Free settings by Philip Glass of music by
David Bowie and Brian Eno that are bound
to attract an audience reaching far beyend
normal “classical” boundaries. The
melodies, or fragments thereof, are
skillfully developed, easily assimilated, and
supported by pulsating accompaniment that
soothes and occasionally excites. Strong
radio play is likely, particularly of the furst
movement. The Philips promotional crew is
mounting a power drive behind the entry.

* BERG: VIOLIN CONCERTO

RIHM: TIME CHANT

Anne-Sophie Mutter, Violin; Chicago Symphony
Orchestra, Levine

Deutsche Grammophon 437 093

Recent recordings of the Berg Concerto,
and more to come, are directing wider
attention to a work that has so far largely
been the province of specialists. The current
crop of fiddle virtuosos finds it a rewarding
piece and none brings it more authority than
Mutter. The recorded sound, too, is
impressive, and Levine's idiomatic authority
total. The Rihm piece, dedicated to the
soloist, is more subtle in expression and
asks greater listener participation than it’s
likely to enjoy early on.

SPOTLIGHT: Predicted to be a significant success on The Billboard 200 or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased
albums and compilation records of special artistic, archival, ana commercial interest. PICKS (p) : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which
the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Biliboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire
Blvd., Los Angeles, Calif. 90036. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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Indie distributors

are playing by new rules

by Deborah Russell

n the universe of indepen-

dent distribution, it could be

said that change is the only

thing that remains the same.

The past few years have

seen an ongoing transition in

what once was a territorial
industry, defined by geo-

. graphic boundaries and a set
of specific (albeit unwritten)

rules. Some boundaries still exist,
and a number of regional distributors
continue to thrive. But other long-
standing players, such as Lanham,
Md.-based Schwartz Bros. and

Pennsauken, N.J.-based Richman
Bros., have disappeared from the
landscape altogether, while a number
of industry leaders push to create a
national playing field.

In 1991, Tower Records parent
MTS Inc. bought the San Rafael,
Calif.-based Bayside Record
Distributing Co., electing to have
that distributor service Tower stores
nationwide with the labels it carries.
The acquisition stirred a great deal of
anxiety in the industry. Distributors
and labels felt their own power base
diminish, and feared other retailers

would encroach on the business
before long.

No other retailer has since seen the
merit of owning its own distributor-
ship, and it now appears Tower will
soon disengage itself from that situa-
tion. Sources indicate that Bayside
may soon become a member of the
new REP Sales Inc. web created by
Cambridge, Mass.-based Rounder
Records Distribution, Minneapolis-
based East Side Digital, and
Lynnwood, Wash.-based Precision
Sound.

At the same time, a number of

leading one-stops—particularly
Bethel, Conn.-based CD One Stop—
are trying their hand at independent
distribution. CD One Stop president
Alan Meltzer opened Titus Oaks
Distribution last April and continues
to expand into new territories in the
west and southeast regions of the
country.

And now that home video giant
Blockbuster Entertainment has
entered the music retailing picture,
acquiring such chains as Sound
Warehouse and Show Industries, the
independent distribution network
will be forced to evolve accordingly,
say industry leaders.

“I don’t think the race is over by a
long shot,” says Encore Distributors
Inc. president Toby Knobel. “In gen-
eral, I think you’ll find in 1993 at
least as many changes as occurred in
1992.”

Denver-based Encore has under-
gone some changes of its own in the
past year. Once content to serve a
national account base by telephone
from its Colorado headquarters, the
firm is now hiring a field staff and
plans to open some sales offices in key
regions around the country. A Los
Angeles branch was established in
late 1992.

Geography has always been inte-
gral to the business of independent
distribution, and it appears its impor-
tance will intensify as nationally ori-
ented distributors jockey to enhance
their service to labels and retailers.

Burt Goldstein, president of Long
Island, N.Y.-based Landmark

Distributors Inc., says he has added
staffers in Arlington, Texas, and is
enhancing Landmark’s presence in
Florida and New York.

The disappearance of Schwartz
Bros. and Richman Bros. in the past
year pushed a number of distributors
into the mid-Atlantic territory and
other regions once serviced by those
regional distributors. The REP web
has amplified its coverage there and
has added sales people in the Ohio
Valley. In addition, REP has opened
an Atlanta branch office, with three
people working the southeastern
marketplace.

REP’s plan, says Rounder GM
Duncan Browne, is to enhance the
sales coverage of each of the regional
distribution companies in its respec-
tive territories, with the ultimate
prospect of bringing the individual
units together.

“Our goal is to have as much
national coverage as possible,” says
Browne. REP’s individual members
will continue to distribute their own
labels, and the units will work togeth-
er when labels are held in common.

The strategy is similar to that prac-
ticed by the Independent National
Distributors Inc. (INDI) web, which
is anchored by such regional players
as Dallas-based Big State
Distributing Inc., San Fernando,
Calif.-based California Record
Distributors, and Secaucus, N.J.-
based Malverne Distribution Inc.

INDI’s goal in 1993 is to sign more
labels for exclusive national distribu-

Continued on page 1-24
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Where are the

star labels of tomorrow?

Pl

by Ed Christman

here are the Prioritys,
Tommy Boys, Profiles,
Luke Records and Sub
Pops of tomorrow? That
is a question that some
players in the indepen-
dent sector are ponder-
ing.

- While a number of
new labels like Cheetah
and Rap-A-Lot have

emerged to enjoy a certain degree of

success in the last few years, execu-
tives like Profile’s Cory Robbins and

Tommy Boy’s Tom Silverman are

worried that there is a void in the

marketplace that is not being filled

by new, vibrant labels. That void,
they say, could ultimately hurt the
long-term interests of the indepen-
dent sector.

Other observers, such as INDI’s
George Hocott, however, dismiss
those concerns as nonsense, saying
that the indie segment is as healthy
as it has ever been. Still others sug-
gest that the business is cyclical and
that, while the industry may not rec-
ognize it now, a number of indepen-
dent labels eventually will emerge
from the pack to move to the fore-
front of the business.

But those who worry about the
long-term viability of the indie sector

o

Profile’s Cory Robbins: Where are the entrepreneurs?

cite a number of factors that they say
could be stifling the growth of baby
labels. Chief among those factors is
that the majors are now willing to
take chances on all kinds of music
that they normally wouldn’t have
touched until it was established by
the indies. Also, the majors have
stepped up their efforts to form deals
with indies, often while those labels
are still in their incubation period.
Another possible reason for con-
cern, some say, is that a number of
the major indie distributors are prun-
ing their portfolios, getting rid of
weaker labels to concentrate on
stronger, established imprints. Such

an approach, observers say, could
result in healthier labels and distrib-
ution companies on a short-term
basis, but at the expense of long-term
growth.

Whatever the reason, Robbins,
president of New York-based Profile
Records, asks, “Where is that new
wave of mid-20-year-olds with an
entrepreneurial spirit to fill the void?
It’s been at least 10 years since
Profile, Tommy Boy, Select, Next
Plateau, and [the now defunct|
Sleeping Bag and Streetwise labels
started up, while Priority was started
up three or four years after them.”

Since then, Robbins suggests,

artists and producers who couldn’t
get a deal may have started labels.
But he adds that those people are not
in the label business for the long
haul. “I think it is bad that there
aren’t more entrepreneurs out there.
In order for the business to remain
healthy, there has to be more labels
that succeed out of nowhere.”

But Steve Gottlieb, president of
New York-based TVT, says that the
marketplace has changed in ways
that may offset the emergence of new
labels. For example, “one of the
things that have changed is that you
have bands like Nine Inch Nails
going platinum without radio play.”
Both majors and independent labels
are trying to capitalize on that phe-
nomenon, and as a result, Gottlieb
says, “I think there is more risk capi-
tal available |for signing artists].
There are a lot of companies out
there snapping up talent.” With that
aggressive mindset on the part of
both indies and majors, there is less
top-flight talent available upon which
a new label can be built, he suggests.

That aggressiveness extends to
new scenes as well, Gottlieb says.
“The minute that some city develops
a local scene, everyone is all over it
before a label can be formed to docu-
ment it,” he explains.

Robbins agrees. “I think the
biggest reason [new labels aren’t
emerging]| is the music. There is no
secret kind of music that the major
labels are not into now. Ten years
ago, with the exception of Kurtis
Blow, the majors didn’t want rap
music. The majors left rap to the
indies for four or five years. Then
when Run DMC got big, that made
the majors get more aggressive.”

Continued on page 1-33
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Some established artists

opt for an indie label

by Paul Verna

0 major or to indie: That
is the question facing
artists at crossroads in
their careers, when they
need to decide whether
they’d rather be big fish
in a small pond or small
fish in a big sea.
- An indie will typically
afford them ample cre-
ative freedom but little in the way of
recording, video, or touring budgets.
By contrast, a major will have deep-
er pockets but might make creative
demands that the artist might find
unpalatable. Furthermore, an artist
of less-than-superstar caliber is
liable to receive low priority at a
major.

Marvin Etzioni, co-founder of
Geffen recording act Lone Justice,
says he opted for an independent
label for his solo albums because he
wanted to retain full responsibility
for his career.

“An artist has to take 100%
responsibility for the art that he or
she produces,” he says. “You can’t
blame the A&R guy, you can’t blame
the manager, you can’t blame the
booking agency. You can’t blame
anybody. If you happen to listen to
them and they steer you in the
wrong direction, you’ve given them
the wheel and you’re no longer the
driver. Any artist who does that is
not doing themselves any justice.”

Marvin (who now uses his first
name only) is signed to Culver City,
Calif.-based indie Restless Records,
which recently released his solo
effort “Bone.”

Some artists go full circle, from
indie to major to indie. For example,
Husker Du founder Bob Mould
recorded with SST and Warner
Bros. with that seminal Minneapolis
post-punk outfit, then moved to
Virgin Records for two solo efforts,
and has since reverted to the indie
camp with his band, Sugar, which
last year released the impressively
successful “Copper Blue” album on
Salem, Mass.-based Rykodisc.

Ryko’s director of marketing,
John Hammond, says, “Obviously,
what we see as the advantage of
signing with this label as opposed to
somebody bigger is a degree of com-
mitment that you may not get from
a major. When we take on an artist

of Mould’s stature, they're assured
of real primary treatment that isn’t
going to go away after a month or
after the next six records come out.”

Ryko has also issued albums by
Nils Lofgren and Jerry Jeff Walker,
two artists whom Hammond says
“have been in a lot of places over the
years. I don’t think it would be
unfair to say they kind of got chewed
up and spat out.”

Hammond adds, “We don’t try to
pigeonhole people and tell them
what they have to provide us for the
next album. We’re very happy for
artists that have a real vision, and
we want them to stay true to that
vision. We're music fans here.”

Another group that went from
indie to major back to indie is the
Golden Palominos, an experimen-
tal/alternative rock collective front-
ed by drummer Anton Fier. The
group released its first four albums
on New York-based Celluloid
Records, then moved to Virgin, and
has since signed with Restless.

Fier’s war stories of the group’s
trajectory suggest that working with

rtists lucky
enough
to have
a choice
can expect

to make
sacrifices
in either case.

an indie has its risks. He says of the
Celluloid years, “It was the worst
experience of my life. I signed with
Celluloid at a very young age, with-
out an attorney. Now I wish that
stuff would vanish from the face of
the earth.”

The label was operated for a time
by industry veteran John
Matarazzo, who was indicted two
years ago by a New Jersey grand
jury on 52 counts of conspiracy,
theft, misconduct, and passing bad
checks. Fier says he was one of
Matarazzo’s victims.

“I thought that after working
with Celluloid for five years things
could only get better,”’ he says.
Consequently, Fier signed with
Virgin sister label Charisma Records
for the band’s fifth release.

However, Fier found Charisma-
/Virgin to be uninterested in the
band’s creative identity. “They
wanted that record because |R.E.M.
front man| Michael Stipe was the
vocalist on one track,” he says. “I
thought they’d at least be more sub-
tle in communicating that to me, but
they weren’t. They paid a lot of
money [to record] that album and
sold nothing. They just pushed the
track with Stipe as far as it would go
and then killed it. It was a tremen-
dous waste of time.”

Fier adds, “When you’re talking
about a major and large sums of
money, everyone that you’re dealing
with is going to have an opinion with
various degrees of power of enforc-
ing that opinion.”

Fier’s contract with Restless
allows him a maximum degree of
creative latitude. “I looked at other
indies,”” he says, “and it seemed that
Restless just wanted to work with

Clockwise from top: Bob Mould
{center) and his band, Sugar,
now on Rkykodisc; Marvin,
who went sclo on Restless;
and Ronnie Wood, who records
for Continuum.

me with whatever I gave them. They
didn’t even want to hear any demos.

“If my records sell,” he continues,
“then that’s great; if they don’t sell,
that’s great toe. I just want to make
records the way I hear them, and
now I can do that.”

Fier admits that recording for an
indie has its limitations, however.
“You have to give up certain things
to get that kind of freedom, most of
which is an adequate recording bud-
get. It’s a tradeoff either way.”

He also admits that superstar
artists can enjoy the same level of
freedom from a major that most
indie artists are allowed, with mam-
moth recording and video budgets to
boot.

While there is no pattern to the
progression of artists from major to
indie, an increasing number of
artists are using indies as a home to

their solo or side projects. For
instance, guitar icons Steve Howe of
Yes and Asia, Steve Vai of
Whitesnake, and Peter Frampton
(once of Humble Pie) all chose
Hollis, N.Y.-based indie Relativity
Records for their solo efforts.

Similarly, members of two of the
greatest rock’n’roll bands of all
time, the Beatles and the Rolling
Stones, now record for indies: Ringo
Starr recently issued a successful
album on Los Angeles indie Private
Music, while Ronnie Wood and
Charlie Watts both record for
Cranford, N.J.-based Continuum
Records; Wood’s album has been a
phenomenal success.

Indies can also serve as conduits
for the catalogs of artists who are
still active on other labels, major or
otherwise. For instance, Rykodisc
used its vast experience mining the
Frank Zappa catalog to market
David Bowie’s back material, which
the label acquired in 1989. Ryko
issued the enormously successful
“Sound + Vision” boxed set that
year, followed by reissues of all of
the artist’s albums over the contract
period.

Ryko also recently reissued Pete
Townshend’s first solo album, “Who
Came First”’; the former Who gui-
tarist currently records for Atco
Records.

An obvious category of artists for
independent labels are those who
have been out of the spotlight for
many years, like John Sebastian and
John Stewart, both of whom have
new albums out on Newton, N.J.-
based Shanachie Entertainment.
Sebastian was the author of the
“Welcome Back Kotter’’ theme,
while Stewart penned the late *70s
top 40 hit “Gold.”

Another act that fits this descrip-
tion is the Beach Boys, who recently
released their “Summer In
Paradise” album on their own label,
Brother Entertainment, which is
distributed by Navarre Corp.,
Brooklyn Park, Minn. m
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“I laughed so hard
snots came out of my nose.”

—Howard Stern

“After experiencing the Jerky Boys you’ll
need new underwear... skid marks, skid
marks, skid marks. The best reaction to
anything we’ve ever played.”

—Mark Parenteau, WBCN, MA.

“You’ll laugh your ass off.”

—Chuck Lee, Warehouse Entertainment, CA.

“One step further into wackyland.”
—~Gary Gutmann, Northeast One Stop, NY.

GeT BreTT Were,
Lsaw! 1L Dow'T Negd

To TAck To You,
Jerky!

“I may never answer the phone again.”
—Jeff Wilson, Rolling Stone Records, IL.

“Truly Demented.”
—Buddy Richards, Universal One Stop, PA.

“Hilarious.”
—Bob Huber, Big Apple Distributors, NY.

Select Recordse+ Distributed By Atlantic Reco-ding Coro. * A Time Warner Company
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Major labels tap the indie pipeline

to hit ‘tastemaker’ stores

by Ken Terry

en years after most of
the branch-distribution
operations dropped or
de-emphasized their
smaller accounts, leav-
ing them to be serviced
by one-stops, the majors
are again vying for the
- attentions of the mom-

and-pop  retailers.
That’s because these single-store
operations are now seen as the best
means to start “street” and “alterna-
tive” records that generally don’t get
much radio airplay.

But how does a major reach the
“tastemaker” stores that specialize in
new music? For many labels, the
answer is to go through independent
distributors, which have continued
servicing these accounts all along.
Here are the highlights:

PolyGram’s Independent Label
Sales (ILS) division uses a lineup of
indie distributors that handle Island’s
4th & B’way and Mango labels;
London’s FFRR and External labels;
Next Plateau (via its London distribu-
tion deal); Polydor’s Coheiba rock
imprint; and Mercury’s Fader (dance)
and Stardog (rock) labels. Stardog
had a big hit last year with the Ugly
Kid Joe EP, which was distributed by
Relativity Entertainment Dist-
ribution (RED) before ILS was
created.

BMG has also set up an indepen-
dent distribution arm to handle prod-
uct by 