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1
THE WORLD’S FAVOSITE TENOR,
LUCIANO PAVAROTTI, TEAMS UP
WITH POP SUPERSTARS IN A
UNIQUE LIVE CONCERT. HEAR
PAVAROTTI SING UNFORGETTABLE
DUETS WITH STING, ZUCCHERC! &
DALLA WITH NEW PERFORMANCES
OF HIT SONGS BY THE NEVILLE
BROTHERS, AARON NEVILLE,
SUZANNE VEGA, MIKE OLDFIELD,
BRIAN MAY, BOB GELDOF, PATRICIA
KAAS & MICHAEL KAMEN. CD AND
HOME VIDEO EXPLCDING AT RETAIL

EVERYWHERE. AVAI_ABLE SOON ON
CASSETTE AND LASZR DISC.

Shamrock, Malrite
Merger Nets A
Top 5 Radio Co.

M BY PHYLLIS STARK

NEW YORK—When the dust set-
tles on the merger between Sham-
rock Broadcasting and Malrite
Communicatiors, Shamrock, the |
surviving entity, will be the fifth-
largest radio broadcasting entity
in the country, with 21 major-mar-
ket stations.

The stock-for-stock merger, val-
ued in excess of $300 million, was
announced March 11 but had been
expected since last December,
when word of the negotiations
first leaked. It is the second-larg-
est deal in radio history, eclipsed

(Continued on page 93)

Sony, Wherehouse
Top Honorees In
1st Billie Awards

NEW YORK-—Sony Music and
Wherehouse Entartainment were the
big winners in Eillboard’s inaugural
Billie Awards competition. The
awards, which were presented March
18 at a ceremony here, are the first to
recognize outstznding achievement
in the marketing of music, video, and

(Continued on page 93)
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Samuel G. Freedman
Praises Wilson Bros.

See Page 41

M BY ELLIE WEINERT

MUNICH—Youthful musidans with
rock-rebel attitudes are brmging re-
newed popularity to a centuries-old
German musical style by t-ansform-
ing it into a modern melting pot of in-
fluences that include rock, jazz, coun-
try, and punk.

Traditional southern German
volksmusik (literally ‘““the music of
the people”) has always been a popu-
lar long-term seller, appealing mainly
to an older audience and qaietly col-
lecting gold and platinum albums
over the years without ever entering
the official charts.

In 1982, a volksmusik toom was
ushered in by BMG Ariola act Naab-
tal Duo, which went platinum with
the single “Patronae Bavana” (Latin
for patron saint of Bavarias. A wave
of commercial releases and a pletho-
ra of TV shows for the genre fol-
lowed.

Characterized by simple. singable

VON GOISERN HAINDLING

melodies sung in unison or two-part
harmony, traditional volksmusik is
played on instruments such as Alpen-

horn, violin harmonica, accordion,
and Hackbrett, a triangular string in-
strument plucked like a zither. Songs
usually feature a strong rhythmic el-
ement that goes with a dance such as
a polka, Landler, or Schuplatter.

In the last decade, however, the
German population has suffered
something of an overkill of the music,
which went hand-in-hand with a boom
in schlager, or traditional ballads.
From its fresh, traditional sound of a

(Continued on page 85)

Video Shelves Go Bare As
Blizzard Slams South & East

This story was prevared by Ed
Christman in Neu York, Earl
Paige in Los Angeles. and Eduard
Morris in Neshville.

@ BY MELINDA NEWMAN

NEW YORK—A machine-gunfire
rap delivered by Steven Tyler fol-
lowed by a quick
sample of “Walk
This Way” unleash-
es “Get A Grip,”
Aerosmith’s first
studio album in
four years.

The April 20 re-
lease, the band’s
next-to-last for
Geffen, takes a
harder rock stance
than 1987’s triple-platinum “Perma-

Aerosmith Roars Into "90s
With Harder Guitar Sound

AEROSMITH

nent VacaZion” or 1989 s quadruple-
platinum ‘Pump” w.thout sacrific-
ing any of th2 comme-cial momen-
tum achieved by its pradecessors.
“I liked tae
songs on ‘Pump’
and ‘Permanent
Vacation,” but I f2it
that tie edge was
missing,” says gui-
tarist Joe Perry.
“We wanted to get
back o what the
band is all about;
to a nore guitar-
orient=d sound. It
(Centinued on page 83)

NEW YORK—The ferocious blizzard
that ripped through the eastern half
of the U.S. March 12-14 proved to be
a brief windfall for video rental out-
lets, but was a total downfall for the
weekend’s music business.

What some in the media are calling
the storm of the century set more
than weather records as consumers
along the East Coast hoarded enough
video rental titles to last them
throughout the weekend. On the oth-
er hand, the music industry lost mil-
lions of dollars in revenue as hun-
dreds of record stores were forced to
close. Fortunately, both music and
video merchants are reporting little
in the way of structural damage to
stores.

On the video rental side, merchants
say their shelves were nearly bare
come Friday evening, thanks to
weather forecasts that drove custom-
ers into the stores looking for movies.
Ultimately, the storm proved so bad
that shelves stayed bare as renters
found it impossible to return movies
on time. Some chains, such as Block-
buster of New Jersey, forgave late
charges, in consideration of the
storm.

(Continued on page 84)
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Belly’s ‘Star’ Rises To
No. 1 On Heatseekers
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The first album in nearly three years. Happy ever after from the start.

E © 1993 Reprise Records. Jack,thar car was clean
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Emilio Estefan To Key Billhoard Latin Meet
Two Awards Shows, Tribute To Gould Planned

H BY JOHN LANNERT

MIAMI—Emilio Estefan, producer/
manager of wife Gloria Estefan, and re-
cent Grammy-winner Jon Secada, will
keynote Billboard’s fourth annual Inter-
national Latin Music Conference, to be
held May 18-20 at the James L. Knight
Center here.

The conference will feature Billboard’s
annual “Premio Lo Nuestro A La Musica
Latina”—the Latin Music Awards—and a
second awards ceremony, ASCAP’s inau-
gural “El Premio ASCAP,” which will
honor publishers and ASCAP-member
songwriters based on their performances
on Billboard’s Hot Latin Tracks survey
(see story below).

At the conference, Billboard also will
honor ASCAP president Morton Gould
for his contributions to the Latin music
market.

Estefan’s May 19 keynote address
will focus on the growing popularity of
Spanish-language music in non-Hispanic
markets around the world. “I am pleased
to be able to participate in a conference of
this magnitude,” says Estefan.

Billboard’s 1992 Latin Music Confer-
ence in Las Vegas drew a record-break-
ing 350 attendees.

This year, the conference—the lon-
gest-running confab in the U.S. Hispan-

ASCAP To Hold
Awards Based On
Hot Latin Tracks

MIAMI—ASCAP is launching its first Lat-
in music awards program, ‘““El Premio
ASCAP,” with a ceremony on May 19 dur-
ing Billboard’s annual International Latin
Music Conference May 18-20 here.

The awards program, based on Bill-
board’s Hot Latin Tracks chart, will fete
ASCAP’s top Hispanic writers and publish-
ers In five musical genres: pop, tropical, re-
gional Mexican, Tejano, and rap. Two win-
ners will be selected in each category, and
trophies also will be handed out for pub-
lisher of the year, songwriter of the year,
and song of the year.

ASCAP president Morton Gould—ar-
ranger, performer, and composer of nu-

(Continued on page 84)

on pages 56-61.
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ic music industry—will oper with an
evening showcase featuring breaking
artists from WEA Latina, Capizol/EMI
Latin, Rodven, Mesa, and Perspective
Records, the label operated by famed
producer/songwriting team Jimmy Jam
and Terry Lewis. Acts confirmed to ap-
pear at the showcase thus far are WEA
Latina’s wacky Mexican rock juartet
Café Tacuba; Mesa’s recent Grammy
nominee Strunz & Farah; and Perspec-
tive’s 17 year-old singer/songwriter,
Bobby Ross Avila.

Estefan’s May 19 keynote w:ll be fol-
lowed by a full day of panels. Felipe Ro-
driguez, president of Globo Internation-
al Network, and Nely Galdn of HBO
Tropix are confirmed for a panel on Lat-
in music’s relationship with television.
Barbara Corcoran, executive producer,
MTYV Internacional; Al Zamora, VP pro-
motion, Sony Discos Inc.; anc Delroy
Cowan, president, Caribbean Satellite
Network, will participate in a music vid-

€o panel.

A third panel covering Billboard’s
Hot Latin Tracks chart will feature
Marty Feely, president of Broadcast
Data Systems.

Also on May 19, Sony Discos will
sponsor an evening cocktail reception
and showcase.

On May 20 there will be two panel dis-
cussions. The first will cover artists’ busi-
ness affairs. Confirmed panelists are Peter
Lopez, partner in Lépez & Gonzilez law
firm (moderator), and artist business man-
ager Gerri Leonard. A second panel on Bill-
board’s Latin albums chart will feature
SoundScan CEO Michael Fine.

The conference will be capped off May
20 by “Premio Lo Nuestro A La Musica La-
tina.” The awards will be broadcast live by
Univision to the U.S. and Latin America.

For further information about the con-
ference, contact Melissa Subatch at 212-
536-5018 or Angela Rodriquez at 305448
2011.

H BY GLENN A. BAKER
SYDNEY—Australia’s 1989 blank-tape
levy, incorporated into the country’s copy-
right act, has been overturned by the High
Court in a challenge brought by the Aus-
tralian Tape Manufacturers Assr.

Industry observers fear that the deci-
sion will allow Australia to fall behind the
U.S. and Europe in copyright protection.

Under the 1989 legislation, a blank-tape
royalty was to have been administered by
the Private Audio Copyright Collection So-
ciety but was never put in place because
of the High Court challenge.

The court voted 4-3 in ATMA's favor on
the issue of whether the levy was, in fact,
a tax improperly collected by the Private
Audio Copyright Collection Society. The
Australian constitution stipulates that a
tax can be collected only by the govern-
ment. The ruling followed a trial of the
case in March 1992,

The adoption of the blank-tape lavy in
1989 came after a decade of lobbying by
the Australian Record Industry Assn.,

High Gourt In Australia
Kills Blank-Tape Royalty

and its unexpected rejection by the High
Court has been greeted by anger and dis-
may in the music industry here, particular-
ly in the wake of the passage in the U.S. of
the Audio Home Recording Act last Octo-
ber.

“It’s a very disappointing result,” says
lan James, GM of Mushroom Musie, part
of one of Australia’s leading independent
music companies, the Mushroom Group.
“The Americans have just enacted similar
legislation, and the Europeans have had it
for years. We were pleased that we were
firally catching up with them [in copy-
right protection], but this is going to put
us seriously behind the rest of the world.”

IFPI reports that it is closely examining
the copyright implications of the decision.

ARIA executive director Emmanuel
Candi says the association plans to consult
with the Australian attorney general
about an appeal of the court’s ruling. He
eckoes the feeling of disappointment over
the decision. “We have put in 10 years and
hundreds of thousands of dollars into

(Continued on page 85)
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MAKING TRACKS AT SOUL TRAIN
An appearance by the recently ubiquitous Michael Jackson,
crutches in tow, put the heart into this year’s Soul Train Music
Awards in Los Angeles, which, according to roving reporter Jan-
ine McAdams, lacked a bit of the glitz and glimmer that have
characterized the ceremony in years past.

MAKING A SPLASH AT NARM

Disney World provided an appropriate backdrop to an animated
National Assn. of Recording Merchandisers convention, held
last week in Florida, with the used-CD business, jewel-box-only
merchandising, and new inroads in the censorship battle
among the hot topics being bandied about among the music-
industry crowd. Billboard's wrap-up of the convention, which
also includes reports on the growing children's music business
and direct distribution in the independent realm, can be found
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Nimbus Seeks Support For Video CD
Firm Needs Films For Full-Motion Discs

W BY SETH GOLDSTEIN

NEW YORK—Media entrepreneurs
come and go, Hollywood’s here to
stay. That’s the reality facing a
company like Nimbus Technology
and Engineering, which needs the
movies to make a go of its 5-inch,
full-motion video compact discs
(Billboard, Feb. 20).

Nimbus describes the product as
an amalgam of available technolo-

gies, capable of delivering picture
quality better than VHS. More impor-
tant, its CDs can be played on any
machines equipped with digital out-
put—worldwide, 35 million-40 million
of the 100 million units in place, Nim-
bus calculates. The players would re-
quire a decoder estimated to cost
$200 to $300, but eventually a chip
could be built in at a fraction of this
cost. Studios are expected to pay the
$100 a minute program encoding

W BY DON JEFFREY

NEW YORK—Rhino Home Video
has ended its distribution deal with
Uni and signed on for three years
with A*Vision Entertainment, the
home video subsidiary of the Atlan-
tic Recording Group, which also dis-
tributes Rhino Records.

Rhino’s 300-title home video li-
brary, which now includes foreign
films as well as musical perfor-
mances, children’s product, and spe-
clal-interest video, will be handled
by A*Vision as of March 29.

Arny Schorr, VP/GM of Rhino
Home Video, says, “One of the

Rhino Vid Splits With Uni,
Forms 3-Year A’Vision Pact

problems we had as as a company
was that we did not have all our
sales under one roof. Audio and vid-
eo were split.”

John Burns, president of Uni Dis-
tribution Corp., characterizes the
parting with Rhino as amicable.
Burns says, “They had all their oth-
er stuff with Atlantic and so they
asked to be let out of their deal.”
The Rhino/Uni pact expires Friday
(26).

Rhino is the second video imprint
Uni has lost this year: Mystic Fire
ended its deal with Pacific Arts, a
Uni-distributed label, in February.

(Continued on page 89)

Time Warner

NEW YORK-—Still searching for
strategic partners to help pay down
its huge debt, Time Warner Inc. is re-
portedly calling on the telephone
company.

Although both corporations are
saying “no comment,” New York-
based Time Warner and Englewood,
Colo.-based U S West Inc. are report-
ed to be talking about a possible part-
nership. U S West is the telephone
company that provides service to cus-
tomers in 14 Western and Midwest-
ern states.

The most likely combination for
the two would be cable television.
Time Warner, the second-largest ca-
ble operator in the U.S. and a leading
cable programmer with its Home
Box Office subsidiary, has an-
nounced it is installing a fiber-optic
“electronic superhighway” near Or-
lando, Fla., that will bring video on
demand and a variety of other inter-
active services into the home. (Bill-
board, Feb. 6). The telephone compa-
nies are competing with the cable op-
erators over the right to provide
these new interactive services to con-
sumers.

There are precedents for a combi-
nation between Time Warner and U S
West, or any of the other six Baby
Bells in the U.S. U S West is involved
in what it terms a “cooperative ef-
fort” with the nation’s biggest cable
operator, Tele-Communications Inc.,
and with telecommunications giant
American Telephone & Telegraph
Co., in a 500-channel test of video on
demand in the Denver area. And U S
West and Time Warner are already
partners in Europe, providing cable
services in Hungary and Sweden.

Steve Lang, spokesperson for U S
West, says his company had a total of

costs, which Nimbus considers mini-
mal when compared with existing po-
tential demand. And, best of all, it
claims its approach allows the movie
makers to take advantage of ready-
to-go FMV, priced at $10-$20 for one
or two-disc sets while other, perhaps
better, systems gestate.

Earlier this month, Nimbus set up
shop at the Sheraton Universal in Los
Angeles, demonstrating FMV for the
first time to the studio’s U.S. home
video executives. European staffers
got a glimpse at the earlier MIDEM
convention in Cannes, and helped set
up the home office meetings, says
communications manager Philip
Moss. By March 17, Moss reports,
Nimbus had received “a high level of
interest” from Disney and Warner
and awaited visits from Columbia
TriStar, MCA/Universal, Paramount,
and FoxVideo.

It is only the first step in what
promises to be a lengthy process of
show-and-tell. “We didn’t come here
to walk away with letters of intent,”
Moss acknowledges. “We're perfect-
ly happy to know they’re interested.”
Nimbus expects to make a return vis-
it in June, this time armed with a wid-
er range of samples of full-motion
video than are available thus far.

Hollywood visitors were treated to
FMVs of Bon Jovi and Pink Floyd se-
lections, but not the trailer for “How-
ard’s End,” which had been shown at
Nimbus’ previous stop, the 23rd ITA

(Continued on page 89)

Calls On Telephone Firm

nearly 1 million cable subscribers
worldwide in January.

The Time Warner/U S West specu-
lation, which arose in a Wall Street
Journal article, has revived talk on
Wall Street about the entertainment
company’s frustrating efforts to find
strategic partners. In 1991, Time
Warner signed up the Japanese com-
panies Itochu Corp. and Toshiba

Corp., which invested a total of $1 bil-
lion to acquire 12.5% of Time Warner
Entertainment, a subsidiary that con-
tains the cable operations, HBO, and
the Warner Bros. film and television
units. (The Warner Music Group is
not included in the partnership.) Time
Warner said it was looking for other
partners, possibly in Europe, but

(Continued on page 84)

Billhoard Earns Honor In
Business Press Gompetition

NEW YORK—Billboard has been awarded a certificate of merit by the
American Business Press in its annual Jesse H. Neal competition, which
recognizes outstanding editorial achievements in business journalism.

Billboard was honored for three articles that appeared as part of its on-
going cover feature, “The Billboard Report.” The three winning articles
were “Cui Jian’s Rock Resonates In Hearts Of
China’s Youth” by former Hong Kong correspon-
dent Hans Ebert in the May 2, 1992, issue; “Coun-
try Music Is Striking [A] Chord With Gay Com-
munity” by dance music editor Larry Flick and
former assistant country music editor Debbie
Holley (July 25, 1992); and “African-Americans
Striving To Break Classical Barriers” by corre-
spondent Terry Barnes (Oct. 24, 1992). In addition
to the authors of the three pieces, the certificate
named Ken Terry, then Billboard’s senior news editor.

“It’s a great honor for Billboard and its editorial staffers to receive this
highly prestigious award,” says Billboard editor in chief Timothy White.
“When the ongoing Billboard Report series was created in 1991, it was in-
tended to provide our writers with a special forum for their finest feature
reporting. Since that time, we've published dozens of Billboard Reports,
many of which have been admired, quoted, and commented upon elsewhere
in the domestic and international press, as well as having a considerable
impact on the issues and fields that they directly addressed. It’s thrilling to
know that the Neal Awards judges thought as much of Billboard’s uncom-
monly hardworking editorial talent as Billboard does.”

Jan’s Plans. Virgin Records recording artist Janet Jackson, center, discusses
plans for her upcoming album with Ken Berry, chairman/CEOQ of Virgin Music
Group Worldwide, and Nancy Berry, executive VP of Virgin Music Group
Worldwide. Jackson's Virgin debut is scheduled for release in May.

Subscriher, Ad Revenues
Augment BET Sales, Profits

NEW YORK—Double-digit gains in
advertising and subscriber revenues
for the Black Entertainment Network
cable channel have resulted in signifi-
cant increases in quarterly sales and
profits for BET Holdings Inc.

The good numbers also have boost-
ed the Washington, D.C.-based com-
pany’s shares to a 52-week high of
$18.50 on the New York Stock Ex-
change, indicating the volatility of
the stock after it went public in No-
vember 1991 has subsided.

BET is a cable programmer that
targets a mostly young and black au-
dience. According to its annual report
for fiscal 1992, 64% of the program-
ming is music video. The next highest
category, at 27%, is other entertain-
ment.

For the second fiscal quarter,
which ended Jan. 31, BET reports net
profit rose 14.2% to $3.3 million from
$2.9 million the year before. Reve-
nues jumped 20.2% to $18 million
from $15 million.

The company’s advertising reve-
nues rose 19.8% in the quarter to
$10.2 million. They come from nation-
al advertising spots, direct response
advertising (800 and 900 numbers),
and infomercials.

Alan Nichols, executive VP/CFO,
says, “We’'ve had national spot
strength throughout the recession.
More and more companies are target-
ing the black consumer market and
we're the most efficient way of tar-
geting that market.”

Subsecriber revenues increased 21%
to $7.7 million. According to Nielsen
figures, BET has 35 million subscrib-
ers.

“Subscription growth is about
600,000. That’s a good rate for them,”
says Ken Goldman, securities analyst
with Bear, Stearns & Co. “Things ap-
pear to be improving for them across
all fronts.”

BET also publishes two magazines
aimed at black consumers, YSB and
Emerge. Although revenues are up,
both are startups that continue to
book losses.

The company’s operating cash flow
(earnings before interest and tax pay-
ments and noncash amortization and
depreciation charges) rose 30.2% to

$13.8 million from $10.6 million. Nich-
ols says longterm debt is $14 million
and shareholders’ equity is about $70
million.

Although BET is not a cable opera-
tor, it counts as investors the two big-
gest U.S. operators; Tele-Communi-
cations Inc. owns 18% of BET and
Time Warner Inc. owns 16%.

BET went public at $17 a share.
The stock quickly shot up to a high of
$26 on investors’ enthusiasm for ca-
ble companies. But concerns about
management and disappointing earn-
ings caused the shares to plummet to
a low of $12 before beginning their
climb back up to the current 12-
month high.

For the six months that ended Jan.
31, net profit rose 19.5% to $6.2 mil-
lion while revenues rose 25.2% to
$35.3 million. DON JEFFREY

RIAA Domestic
Anti-Piracy Plan
Is Paying Off

W BY BILL HOLLAND

WASHINGTON, D.C.—The domestic
anti-piracy efforts of the Recording
Industry Assn. of America are mak-
ing a greater impact on manufactur-
ers of bogus product, especially in
the Northeast. Year-end statistics
show 100% gains over last year’s hall-
mark year in raids, confiscations, and
seizures.

Largely due to greater communica-
tion between local retailers and law-
enforcement officials who are now
more familiar with RIAA programs,
the days when pirates profited with
little hassle from law enforcement
are drawing to a close, say RIAA of-
ficials. More and more, seizures, big
fines, and jail terms are realities.

Total seizures of counterfeit/pirate
cassettes in 1992 leaped from
1,401,163 to 2,548,030 pieces—and
that does not include 32 million con-
fiscated labels and 165,000 cassettes

(Continued on page 40)
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the new album and sirgle

Every so often an artist comes along that takes everyone by surprise. With an altum that debuted at #2 in the
U.K. charts (going gcld in it’s first two weeks!). a video in rotation on BET % VH-", = radio success story at Gavin,
R&R and Urban Network ard upcoming appearances in everything from Elle, Request and Intervisw to Arsenio
and ABC’s In Concert--it’s safe to say that Dina Carroll- will surgrise ard amaze with her world-class soul.
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Censorship Vs. Censure-ship

B BY WILLIAM H. HOGEBOOM

Last year’'s controversy involving Ice-T,
Time Warner, and various national police
organizations was but the latest episode in
a series of public controversies that have
included Howard Stern, Robert Mapple-
thorpe, 2 Live Crew, and many others. The
media tend to present these situations as
conflicts between free expression and cen-
sorship, but they’ve got it wrong. The issue
in each case is really about the setting of
limits.

All societies recognize and establish lim-
its on what is said, what is written, what is
done. This is the only way that large
groups of people can live together in any
sense of harmony. True, these limits are al-
ways changing, but that change is not al-
ways linear. Rather, it reflects the pendu-
lum of social values, forever swinging back
and forth between more and less restric-
tive.

During the ’60s, the whole idea of limits
in society came under broad attack. Much
of the media echoed the cry of the young
and the hip—that the rest of society is too
uptight and must loosen up. What then be-
gan as a retreat from the limits of the day
quickly became a rout.

In recent years the pendulum has begun
to swing back, away from the preoccupa-
tion with individual rights. This is reflected
in a range of recent trends from U.S. Su-
preme Court decisions to the emphasis in
last year’s Presidential campaign by Bill
Clinton and Al Gore on communitarian val-
ues.

The defenders of Ice-T dnd others claim
that these individuals have a right to free
expression. Yet, in any society a balance
must be maintained between such rights of
individuals and the rights of the communi-
ty as a whole. As any American schoolchild
has learned when studying the U.S. Bill of
Rights, none of these rights is absolute.
Freedom of speech, the press, religion, as-
sembly are all limited. In fact, the U.S. Con-

HOT 100 DEBATE CONTINUES

In his letter regarding the glut of R&B/
rap singles on the Hot 100 (Billboard,
March 13), Carlos Siliceo points out that
huge sales attribute to the constancy of
R&B/rap singles in the top 10, despite the
fact that less than half of the reporting
radio panel is urban-oriented.

It has always been my understanding
that the Hot 100 is computed by combin-
ing a song’s airplay figures with its sales
figures. If these two factors are weighted
equally, how can a song that receives vir-
tually no top 40 airplay top the Hot 100
based on sales figures alone? And, if
sales and airplay are not weighted equal-
ly, shouldn’t they be?

I currently listen to three top 40 sta-
tions in the Baltimore-Washington area,
including WRQX, which is a reporting
station for the Hot 100. To this day, I
have never heard Dr. Dre, Sir Mix-A-Lot,
or even Silk played on any of these sta-
tions. From where is this airplay coming
if fewer than 50% of the radio panel is
geared toward that type of music?

According to Michael Ellis, the new ra-

stitution is itself a limiting document. It
created a limited central government con-
sisting of branches that limit each other’s
power.

Many public commentators today have
an obsession with the First Amendment,
but it is not the whole Constitution. Nor is
it a separate entity unconnected to other
rights and responsibilities. More often than
not, First Amendment questions have to be

‘No one has the
right to hide
behind the First
Amendment to
avoid the heat of
opposition’

William H, Hogeboom is
an adjunct history

professor at Dowling
College, N.Y.

considered in the context of a larger pic-
ture of rights and responsibilities.

Also, the fact that a wide variety of ideas
can be expressed in our society does not
mean they are all equally valid. Too many
people believe that supporting freedom of
expression means accepting, without judg-
ment, all forms and content of free expres-
sion. As author Garry Wills has pointed
out, “The whole idea of free speech is not
to make certain ideas exempt from criti-
cism but to expose them to it.” There is a
difference between censure and censor-
ship. We have every right, perhaps even
the obligation, to censure ideas we do not
approve of, While someone may have the
right to express a disturbing idea, he does
not have the right to hide behind the First
Amendment to avoid the heat of opposi-
tion. Limits in any society are the result of
continuing dialog concerning what is and is
not acceptable.

In 1990, at the Mapplethorpe exhibit trial
in Cincinnati and the 2 Live Crew trial in
Miami, prosecutors put it directly to both
juries that they were setting the limits for

their communities. In both cases, however,
the juries evaded this responsibility and de-
ferred to the testimony of defense experts
in art and music by returning acquittals.

Defenders of Ice-T, Robert Mapple-
thorpe, Howard Stern, and others often
claim that society needs such people who
express unpopular views. But at the same
time, society also needs people like Tipper
Gore, who spoke out against rock lyrics;
Terry Rakolta, who spoke out against the
content of certain TV sitcoms; and Dan
Quayle, who spoke out against Holly-
wood’s and TV’s values, to name a few.

What is ironic is that many who defend
Ice-T and others against what they claim is
censorship can quickly become censors
themselves when they say Gore, Rakolta,
or representatives of police organizations
have no right to object. The fact of the mat-
ter is that today it takes more courage to
be a Tipper Gore than an Ice-T, in view of
the tendency of so many figures in the me-
dia and entertainment world to become “a
herd of independent minds” when they de-
fend one kind of free expression and con-
emn others.

In spite of the fact that Ice-T and others
have such media support, they frequently
complain about the “chilling effect” upon
their freedom of expression created by crit-
ics. One can only hope so! What they call a
chilling effect is what was traditionally
called self-restraint, and that is what limits
are all about. In the final analysis, govern-
ments and laws cannot really set and en-
force limits—they must be internalized to
function best.

No, we don’t have to worry about chil-
ling effects. In fact, we need more confron-
tations such as those between Ice-T and the
police organizations, the FCC and Howard
Stern, and the Mapplethorpe and 2 Live
Crew trials. In this way, both sides get to
talk and the public becomes better in-
formed, and that’s good. Out of this comes
a clearer definition of what the limits of
American society will be in the '90s.

dio panel is suposed to balance rock music

with R&B music in compiling the Hot 100.

If this is the case, why is there still such
an imbalance?

Mark Doddington

Laurel, Md.

HOT 100 PART TWO

Jim Sanchez captured the heart of the
subject when he complained of the lack of
variety on the Hot 100 chart. It is obvious
that rhythm/crossover has taken control
of this chart. I have a problem with these
stations reporting to the Hot 100 when
they are urban stations and should report
to the R&B Singles chart.

I believe Billboard did the right thing
by creating a crossover chart when these
stations embraced the dance music that
mainstream top 40 wouldn’t play. It
seems today’s top 40 stations embrace
the crossover music rhythm/crossover
refuses to play. Today’s crossover sta-
tions are very much R&B/rap driven.

You need to re-examine each of these
stations and include all top 40-leaning sta-
tions in the album-rock, country, modern-

rock, and AC categories in reporting your
Hot 100 chart.
Mark Dobsin
Avenel, N.J.

Michael Ellis, associate publisher, re-
sponds: The sales points used for the
Hot 100 chart are dominated by rap
and R&B records, because those genres
dominate actual singles sales in the
US. as measured by SoundScan (see
Top Singles Sales chart, page 67). A
song that recetves virtually no top 40
airplay cannot top the Hot 100; howev-
er, a record that reaches the top five on
either the sales or airplay chart alone
will usually amass enough points to be
top 20 on the overall Hot 100 chart. As
for the radio airplay side of the Hot
100, as stated in my response to a letter
in the Feb. 20 issue, we are considering
significantly broadening the radio re-
porting panel to include monitored
airplay from stations in all current-
based formats: top 40, R&B, country,
adult contemporary, album rock, and
modern rock.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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L.et Nana Mouskour@
treat you to the movies.

It's always a treat to hear Nana’s beautiful voice, and this time she’s singing 15 favorite movie

themes, accompanied by a full orchestra conducted and arranged hy Michel Legrand.
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1993 Falling In Love Again U.S. Tour

4/22/93 Anaheim, CA; 4/23 Los Angeles, CA,;
4/24 San Francisco, CA; 4/25 Seattle,WA;
4/27 Cupertino, CA; 4/28 Sun City, AZ;

4/29 Salt Lake City, UT; 4/30-5/1 Las Vegas, NV,
5/03 Boston, MA; 5/06 Cleveland, OH;

5/07 New York City; 5/08 Buffalo, NY;

5/09 Detroit, MI; 5/12 St. Louis, MO;

5/13 Chicago, IL; 5/15 Westbury, NY;

5/16 Devon, PA; 5/17 Wash.,D.C.;

5/19 Dallas, TX; 5/20 Houston, TX;

5/21 New Orleans, LA; 5/22 Ft.Lauderdale, FL,
5/23 Tampa, FL.

PHILIPS

© 1993 PolyGram Records, Inc.

With special guest Harry Belafcnte
on “How Do You Keep the Music
Playing” and “Beauly and

the Beast”.
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Irene Cara Awarded $1.5M
In Suit Versus Network Label

*+ MUSIC VIDEO

German Act Gets ‘Fabulous’ Reaction
Rappers Rescue Genre From Novelty Status

M BY ELLIE WEINERT

MUNICH—In a country where rap
has been relegated primarily to the
ranks of novelty records, live appear-
ances by Die Fantastischen Vier (the
Fabulous Four), Germany’s hottest
new rap act, are drawing wild crowds
of teens the likes of which have not
been seen since John, Paul, George,
and Ringo played Hamburg’s Star
Club.

The four-piece Sony Music act
from Stuttgart has captured the na-
tion’s “zeitgeist,” the mood of the
times, with tongue-in-cheek German
lyrics that reach out to teenagers.
Safe sex, racism, and dating, with a
portion of streetwise attitude, are the
ingredients that have helped make
the band hot property in their native

Westemhagen
Shows Versatility
At German Echoes

B BY DOMINIC PRIDE

BERLIN—Warner Music artist Mari-
us Mueller-Westernhagen stole the
show at Germany’s second annual
Echo Awards ceremony, picking up
three awards for best national male
artist, German producer of the year,
and for most successful video,
(¢7+1"1

Westernhagen’s most recent al-
bum, “Jaja,” sold more than 1.5 mil-
lion units and was on top of Germa-
ny’s charts for 12 weeks.

The Echoes, held March 15 at Ber-
lin’'s Wintergarten cabaret theater,
are organized by the German Phono
Academy. Awards are given to art-
ists on the basis of sales recorded by
industry federation BPW, while oth-
er prizes for the industry are award-
ed by juries made up from the Ger-
man record business.

Logic Records act Snap picked up
two awards, one for German single
of the year for “Rythm Is A Dancer”
and the other for the most succesful
national act abroad.

Genesis made the trip across from
London to accept its prize for best in-
ternational group, and the joint Gene-
sis/Volkswagen marketing campaign
won an Echo for best marketing of
the year.

Among other recipients were An-
nie Lennox (BMG), best international
female artist; Michael Jackson (Epic),
best international male artist; Die
Fantastischen Vier (Sony), best new-
comer (see story, this page); Sandra
(Virgin) best national female artist;
Die Prinzen (Hansa), best national
rock/pop act; and Kastelruther Spat-
zen (Koch).

Although only in their second year,
the long-term target of the awards is
to give the local market more media
attention and to spur on sales, says

(Continued on page 93)
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DIE FANTASTISCHEN VIER

Germany.

Last year’s smash “Die Da!?!” (“Is
It Her Over There?”), the classic
teenage tale of two boys dating the
same girl, became one of the fastest-
selling German-language singles of

all time. The song, off the band’s sec-
ond album, “Vier Gewinnt” (“Four
Wins”’), went gold (250,000 units)
shortly after its release last August.
Meanwhile, “Vier Gewinnt” has sold
600,000 units, qualifying for platinum
status. “Die Dal!?!” peaked at No. 3
on the German singles chart Nov. 16
and is at No. 44 this week.

Although the band has made no
concessions to the English language,
its videoclip for “Die Da!?!” has been
receiving more than 18 plays per
week in active rotation on MTV Eu-
rope. The video channel wields a
strong influence on the German mar-
ket and has introduced the band to
other European markets.

“We played it because the band had
something fresh and new,”’ says
(Continued on page 84)
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A Blossoming Career. Actor Joey Lawrence, who co-stars in the popular TV
show "‘Blossom,” is congratulated after signing an exclusive recording contract
with Impact/MCA Records. Lawrence wrote 10 of the 12 songs on his self-titled
debut album, which features the single “Nothin’ My Love Can't Fix.” Shown,
from left, are Impact Records president Jeff Sydney and senior VP of A&R
Randy Nicklaus; Lawrence; and MCA Records president Richard Palmese.

B BY DEBORAH RUSSELL

LOS ANGELES—Irene Cara, who
rose to stardom in the early '80s
through such musical films as
“Fame” and “Flashdance,” was
awarded 8$1.5
million by a jury
as a result of her
8-year-old
breach-of-con-
tract suit against
Al Coury’s Net-
work Records.
Cara’s suit,
originally filed in
February 1985 in
L.A. County Superior Court, was
settled Feb. 11.

CARA

Cara signed a recording deal with
RSO Records in 1980, when Coury
was president/CEOQO of the label.
Soon after signing the deal, Cara
landed a starring role in “Fame”
and sang the Academy Award-win-
ning theme song for the film.

It was at that point, Cara’s origi-
nal complaint alleged, that Coury
assumed ‘‘a position of trust and
confidence with respect to Cara, be-
coming her talent agent, personal
manager, career counselor, and ‘fa-
ther figure’ in connection with con-
trol and development of her musical
recording career.”

The complaint alleged that in ear-
ly 1981, Coury advised Cara he was

(Continued on page 84)

Native American Label
Soars Into Its Fifth Year

W BY TRUDI MILLER

NEW YORK—SOAR Corp., the Na-
tive American music company that
Tom Bee founded in 1988 with a
truck full of cassettes, a “‘garage
with one little desk, and a little
Clark Kent typewriter,” is now a
corporation with four subsidiary la-
bels, a distribution deal with Koch
International, a publishing arm, a
24-track studio, and a presence in
major record chains.

“My goal in founding the label
was to introduce the world to Na-
tive American music,” says Bee. “I
wanted to make people realize that
Native Americans aren’t just a
myth or a part of history—that
we're very much alive and have our

Wamer To Hold Artists’ Digital Royalties

Would Claim Monies As Reserves Against Advances

M BY PAUL VERNA
and IRV LICHTMAN

NEW YORK—As distribution of
digital audio royalties continues to
shake out following passage of the
Audio Home Recording Act last
October, at least one major-label
group is trying to claim these roy-
alties as reserves against ad-
vances.

Billboard has learned that the
Warner Music Group has estab-
lished a policy of attempting to col-
lect its artists’ digital-home-taping
royalties in behalf of the artists.
The Warner Music Group’s attor-
neys decline to comment about the
apparent policy.

However, a portion of a Warner
label contract obtained by Bill-
board contains a provision relating
to digital royalties stating that the
undersigned “hereby agrees that

[the label] shall have the right to
collect all such royalties that be-
come payable to [the] artist.” Ac-
cording to the contract, the label
would then credit the artist’s ac-
count “with an amount equal to
such artist royalties so collected
by it.”

What this translates to, accord-
ing to industry attorneys, is that
artists would see the money only if
their royalty accounts are re-
couped. Since most artists work
against unrecouped accounts, they
would not be likely to see any mon-
ies under such a contract, say
these lawyers.

Ironically, industry observers
had predicted upon passage of the
Audio Home Recording Act that
labels might try to get their newly
signed artists to cross-collateral-
ize advances against home-taping
royalties (Billboard, Oct. 17, 1992).

So far, Warner seems to be the
only major company to have done
so. The other majors are not
known to have such policies in
place, though one is rumored to be
planning a move similar to
Warner’s. Representatives from
the other five majors could not be
reached for comment by press
time.

Reaction among artist attorneys
and managers was generally an-
tagonistic, though low-keyed.
Some say it runs counter to the in-
tent of the home-taping law—i.e.,
to establish a royalty fund exclu-
sively for artists—and pledge to
fight it. Others don’t see it as a big
threat, particularly since the for-
mats in question—MiniDisc, digi-
tal compact cassette, and DAT—
are in their infancy.

Industry attorneys Marc Jacob-

(Continued on page 89)

own music. But it was hard to find
major-label interest. Very few
stores carried this music, and if
they did, it was in the back of the
room, bottom of the shelf. Blow off
the dust.”

Bee began by selling cassettes
out of the back of his truck in the
Four Corners area of the U.S.—Ari-
zona, New Mexico, Colorado, and
Utah—at trading posts, bookstores,
gift shops, and art galleries. “We
went after nontraditional areas
where we knew we could sell our
product and used them to build a
strong foundation,” says Bee, who
formerly led his own Motown rock
band, XIT, has written songs for
the Jackson 5, and performed with
Smokey Robinson.

At the 1991 National Assn. of In-
dependent Record Distributors con-
vention, Bee met Michael Koch of
Koch International, who expressed
interest in distributing SOAR’s re-
leases. “He said, ‘I only want quali-

(Continued on page 88)

Australian Label
Signs U.S. Deal
With Atlantic

NEW YORK—Australian label
rooArt Records has entered an
extensive licensing deal with
Atlantic Records in the U.S. Un-
der the terms of the agreement,
Atlantic will manufacture, dis-
tribute, and market the rooArt
roster in the U.S. during the
next two years.

The labels’ first joint projects
will be late-spring releases by
popular Aussie acts Wendy

(Continued on page 84)
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Artists & Music

Rhino Moving Forward Via
Label For Established Acts

E BY CARRIE BORZILLO

LOS ANGELES—Rhino Records has
created a new imprint, Forward, for
established contemporary artists.
Like Rhino, Forward will be distribut-

ed by Atlantic

™ ) Records.
The first three
Forward releases
B ——— will be Beauso-

leil’s ‘‘La Danse
De La Vie” (April
20), Todd Rundgren’s “No World Or-
der” (July 15), and an as-yet-untitled
fall release by NRBQ.

Rhino VP/A&R Gary Stewart says
the label is geared toward estab-
lished artists with a substantial fan
base, but who don’t have the gold- or
platinum-selling status that major la-
bels are accustomed to targeting.

“What I see is some [major labels]
making large gestures with expen-
sive videos and with some artists it
works well,” says Stewart. “Howev-
er, some artists are best served by
lower budgets applied a little more
carefully and in a grass roots way.”

Stewart says Forward will bridge
the gap between a major and an inde-
pendent label, which, he says, do min-

F O R WARD

imal marketing.

Rhino recently folded its new-act-
oriented RN A label and Stewart says
one of the reasons for that move was
the imprint's difficulty in competing
with the majors.

Although there are no specific
plans, Stewart says some of RNA’s
artists may end up on Forward. For
now, he says, Forward plans to sign a
few more artists this year and re-
lease a possible fourth album in addi-
tion to the aforementioned releases.

Rhino VP/marketing Chris Tobey
says, “Rhino is a marketing-driven
company. We'll be working very hard
to go to the consumer that we feel will
be interested in this music and will be
going to nontraditional outlets.”

Tobey says releases and artists will
be promoted at various festivals,
such as the Chicago Blues Festival,
the Newport Folk Festival, and the
Jazz and Heritage Festival in New
Orleans. In addition, product will be
sold through catalogs and advertised
with toll-free numbers in specialized
publications.

According to Tobey, no new staff-
ers are expected to be hired. Existing
Rhino personnel will be responsible
for Forward as well.

Disney, Children’s Net Serious About Series

LOS ANGELES—Walt Disney Rec-
ords is teaming with the new Chil-
dren’s Satellite Network to create
a weekly series for Radio AAHS,
the Minneapolis-based network’s
syndicated children’s format. It
has long been rumored that Dis-
ney was looking to get involved in
children’s radio.

“Disney Read-Along Storytime
Theatre On Radio AAHS” will de-
but with a 20-minute show April
12. The series will feature an
abridged version of an original sto-
ry, songs, and scoring from Disney
films, such as “Beauty And The
Beast,” ““Aladdin,” and others.

The show will air at 12:30 p.m.
(Central Time) Tuesdays with a re-

peat at 7 p.m. (CT) Thursdays.

Each read-along story currently
is available from Walt Disney Rec-
ords’ Storyteller Series, which can
be purchased at the Target chain of
discount department stores and var-
ious other retail outlets.

Target has committed to two
spots per show (four spots a week)
for the first month. In addition,
Target will provide in-store dis-
plays supporting Disney’s book
and tape read-along catalog, which
includes the Storyteller Series.
The in-store signage will direct
customers to Disney product and
will highlight the titles that are
aired on Radio AAHS.

CARRIE BORZILLO

BILLBOARD. Cynthia Cooper is ap-
pointed sponsorship and promotion
director for Billboard Entertainment
Marketing in New York. She was
project coordinator at Gold Mountain
Entertainment.

RECORD COMPANIES. Zoo Entertainment
in Los Angeles names Candy Masen-
gale VP of sales, Matt Marshall
manager of alternative marketing,
and Lisa Cristiano manager of alter-
native promotion. They were, respec-
tively, director of independent distri-
bution for the BMG Independent
Group, manager of A&R administra-
tion for Zoo, and Northeast promo-
tion and marketing representative,
alternative department, at Atlantic.

Fran DeFeo is promoted to direc-
tor of East Coast publicity at Colum-
bia Records in New York. She was
associate director of publicity.

MCA Records in New York pro-
motes Paul Barrette to East Coast

B sl

COOPER MASENGALE

promotion director and Larry Jacob-
son to associate director of recording
administration in Los Angeles. They
were, respectively, regional promo-
tion manager in Boston, and manag-
er of recording administration.

Melissa Sibbison is promoted to di-
rector of business and legal affairs at
Warner Music International in New
York. She was manager of business
and legal affairs.

Geffen Records in Los Angeles
promotes Tracy Skelly to AC/NAC/
jazz promotion director and Ted Volk
to alternative promotion director.

E BY DEBORAH RUSSELL

LOS ANGELES—Robert De
Niro’s newly formed Tribeca Mu-
sic (Billboard, March 20) will bow
this fall with the movie sound-
track to the actor’s forthcoming
film “A Bronx Tale.”

The New York-based imprint,
which will be distributed by Epic
Soundtrax, is an extension of De
Niro’s 4-year-old film and TV pro-
duction company, Tribeca. Former
Columbia marketing executive
Phil Sandhaus has been named ex-
ecutive VP of the operation.

“Having our own [label] will
just make it easier to get the most
for our movies,” says Jane Rosen-
thal, co-founder of Tribeca. “So
many of our projects are music-
driven.”

Rosenthal says Tribeca Music
actively will seek to acquire and

Triheca Tale: De Niro Label To Bow In Fall

distribute soundtracks from films
produced by companies other than
Tribeca. In addition, the imprint
will produce original soundtracks
for outside film companies.

Tribeca Music will have access
to the Sony Music catalog and art-
ist roster, but Rosenthal says it
will not restrict itself to Sony
alone. ‘““We prefer to mine the
Sony catalog, but that will not al-
ways suit the needs of the pic-
ture,” she says.

Also, Tribeca Music will sign re-
cording artists to create albums
that are not necessarily sound-
tracks, she says.

Rosenthal projects the company
will release about three albums in
its first year, but she says it is too
early to give a specific release
schedule.

Information regarding staff ap-
pointments, acquisitions, and art-

ist signings will be announced lat-
er, says Rosenthal.

Epic Soundtrax will offer cre-
ative support on Tribeca Music ti-
tles, and will be responsible for
the sales, promotion, marketing,
and distribution of the company’s
releases, according to Sony Music
president Tommy Mottola.

“Tribeca is in a unique situa-
tion,” Mottola says. “De Niro and
Rosenthal are like magnets and,
through their relationships and
credibility, they can attract talent
to do production deals for films
and TV shows, and as a result, we
could get those soundtracks.
There’s a tremendous amount of
potential to this situation.”

De Niro directed and co-stars in
“A Bronx Tale,” set in the New
York borough in the '60s. The mu-
sic of Dion is featured on the doo-
wop/rock’n’roll-oriented album.

Speak Of The Devlins. Members of Irish recording group the Devlins chat with
Capitol Records president/CEO Hale Milgrim backstage at Infiniti in West
Hollywood. The band’s upcoming album, *'Drift,” is due out on Capitol April 20
and features the single *| Knew That.”” Shown, from left, are bassist Peter
Devlin; Milgrim; drummer Sean Devitt; and vocalist/guitarist Colin Devlin.

DEFEO BARRETTE

They were, respectively, AC promo-
tion manager and field promotion
representative in Boston.

Paul Orescan is named VP of mar-
keting and promotion for I.R.S. Rec-
ords in Los Angeles. He was presi-
dent of I.R.S. in Canada.

Fred Feldman is promoted to di-
rector of promotion and marketing at
Profile Records in New York. He was
media manager.

Ruben Aprile is named managing
director for PolyGram Argentina. He
was regional A&R and marketing di-
rector in Argentina for EMI Music

EXECUTIVE TURNTABLE

SKELLY

Latin America and, simultaneously,
was acting managing director for
EMI’s affiliate in Mexico.

Chris Wheat is promoted to asso-
ciate director, publicity, at RCA Rec-
ords, in N.Y. He was manager of pub-
licity.

Joel Amsterdam is promoted to as-
sociate director of press and artist de-
velopment, West Coast for Elektra
Entertainment in Los Angeles. He
was manager, West Coast.

PUBLISHING. Esther Burns is promot-
ed to director of option administra-

Peter Gronin
Joins Billhoard
Nashville Staff

NEW YORK—Peter Cronin has
joined the Billboard staff in Nashville
as associate country music editor.
Cronin moves to the staff after
seven years at Musician magazine,
where he served
most recently as
developments edi-
tor. At Musician,
Cronin distin-
guished himself
with feature sto-
ries on such art-
ists as Elvis Pres-
ley, Vince Gill,
Nanci Griffith,
Nils Lofgren, and Tanita Tikaram.
“Peter Cronin is a fine writer and
reporter with an enormous amount of
enthusiasm for Nashville and country
music, having spent increased
(Continued on page 83)

CRONIN

FELDMAN

ORESCAN

tion/print agreements at Warner/
Chappell Music in Los Angeles. She
was paralegal in the legal and busi-
ness affairs department.

Doreen Ringer is promoted to as-
sistant VP, film/TV relations, for
BMI in L.A. She was senior director.

Robyn Roseman is named creative
director for Famous Music Publishing
in L.A. She was an artist manager.

RELATED FIELDS. Hal Willis is named
VP/GM, worldwide for Country Mu-
sic Television in Nashville. He was on
the company’s board of directors.
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First Bowie Set In 6 Years Is Black-Tie Event

B BY MELINDA NEWMAN

NEW YORK—Like any prospec-
tive bridegroom, David Bowie may
have had prewedding jitters, but his
recent marriage to fashion model
Iman also led to a burst of creativity.

Poised to release his first solo al-
bum in six years April 6 on Savage
Records, Bowie used material writ-
ten for his wedding as the center-
piece of “Black Tie White Noise.”

“One of the bedrocks of the album
came out of writing the music for the
church [wedding|,” Bowie says.
“That opened up a watershed of my
impressions of what’s happened to
me and my wife over the last few
vears, and it became stuff that I
needed to record. I think a lot of it
deals with relationships, and a lot of
questioning. It’s not being negative,
but not looking just at the positive,”
he says.

While his union with Iman lent
much of the creative spirit to the al-
bum, his partnership with co-pro-
ducer Nile Rodgers provided conti-
nuity. The two hadn’t worked
together as a production team since
1983’s platinum “Let’s Dance.” “It
wasn’t like we were rushing to do

‘Let’s Dance 2, but we didn't con-
sciously go into not doing ‘Let’s
Dance,’ either,” savs Bowie.

Titles aside, much of the music
does bring in dance elements, as
both Bowie and Rodgers were inter-
ested in the idea of taking that genre
to another level. “Like me, Nile also
felt that something was missing in
present house music, a certain me-
lodic influence that isn’t apparent.
We had such similar ideas, it was ob-

DAVID BOWIE

Never Enuff: Band Resurfaces
With New Label, New Member

B BY PAUL VERNA

NEW YORK—In the two years since
the release of its last album, Chicago
rock quartet Enuff Znuf{ has switched
to a new label, changed publishing
companies, and replaced its old drum-
mer with a new one.

While such upheaval might have se-
riously hurt other bands, Enuff Znuff
emerged with its songwriting intact
and its chops undiminished.

The band’s new album, “Animals
With Human Intelligence,” released
March 9 on Arista, picks up where its
previous release—‘“Strength,” on
Atco—left off. Singer Donnie Vie con-
tinues to tune his sharp, melodic tenor
to the band’s hard, musically tight ar-
rangements. With bright harmonies
thrown into the mix, the final result
sounds something like the *60s and "70s

stalwarts the band cites as its primary
influences: the Beatles, Cheap Trick,
and Badfinger.

However, a preference for hard-rock
licks and an image as rock’n’roll bad
boys have pigeonholed Enuff Znuff as
a heavy metal band.

“We're not really a heavy metal
band,” says Vie, taking pains to dispel
the myth. “It’s weird that we’re in all
those metal magazines, ‘cause we're re-
ally not a metal band, unless you refer
to that as plugging your guitar in
through a Marshall amp and turning it
up to 10, which we do. But as far as the
grunge and the anger and stuff like
that, we don’t do any of that.”

The band’s bass player and name-
sake, Chip Znuff, agrees, adding that
he and Vie are showcasing the band’s
songwriting by performing as an

(Continued on puge 19)

ENUFF ZNUFF: Ricky Parent, Chip Znuff, Donnie Vie, and Derek Frigo.

vious [we should work together].”

However, the album is far from a
dance album. Although it incorpo-
rates the genre, “Black Tie White
Noise” blends funk, jazz, pop, rock,
dance, and soul to create some of
Bowie’s most accessible music in
vears.

Bowie combines seemingly dispa-
rate musical idioms in the same way
that trumpeter Lester Bowie
orchestrated his groundbreaking
outfit, the Art Ensemble Of Chi-
cago. So it seemed a perfect fit to
bring in Lester Bowie to appear on
the album. “Lester doesn't articu-
late about how and why he puts his
material together, but I got the feel-
ing that he sees it the same way as
I do,” Bowie says. “He just seemed
like 2 natural to be here. Nile and I
only booked Lester for one song and

it just escalated to five or six be-
cause he’s just so much fun.”

The two Bowies even have fun
trading horn licks, with Bowie—Da-
vid, that is—blowing on saxophone.
Though not noted for his sax prow-
ess (“I'm told I have the technique
of Bill Clinton, but I believe I play
with the enthusiasm of Coltrane”),
Bowie says, “I'm very pleased I'm
playing around with it here. It’s all
electronically treated on the album;
no one else is doing that with it.”

The music addresses such serious
subjects as the L.A. riots on the title
track—a duet with Al B. Sure!—
and his brother’s suicide (“Jump
They Say™); however, Bowie’s wick-
edly sly humor permeates many of
the tracks, whether by sneaking in
samples of his own music or through
clever word play. “I do see the

lighter side of things, especially my-
self,” he says. “When you've had red
hair and no eyebrows, you have to
have a sense of humor.”

Alight spirit also invades a pair of
inspired covers, Morrissey’s “I
Know It’s Gonna Happen Some-
day,” which Bowie says is his imita-
tion of Morrissey imitating him; and
a completely transformed version of
Cream’s “I Feel Free,” featuring
guitarist Mick Ronson from Bowie’s
Ziggy Stardust days. “I remember
the first time we did ‘I Feel Free’
was in 1972, and Roxy Music sup-
ported us. And I was so thrilled I
was doing a Cream song in sparkly
clothes.”

Hardly caught in a 20-year-old
time warp, Bowie keeps a keen eye
on the current music scene. “There’s

(Continued on page 18)

IT’S CALLED ARTIST DEVELOPMENT. Check it
out. Label package tours are sprouting up all over the
place. Sony Music has undertaken a college tour with
Epic artist Peter Himmelman and Columbia artists
Darden Smith and Brenda Kahn. Though the North-
eastern blizzard made traveling rough going at the tour’s
outset, the “All Strung Out” acoustic outing is back on
track and on the road into April.

Also on the road is Mercury Records’ Hip-Hop Col-
lege Tour, which features Diamond (of the Psychotic
Neurotics), Nefertiti, Dougie

Package Tours Sprout This Spring;
EMI Offers 65 Minutes Of Oblivion

THIS & THAT: Arrested Development will release
its “MTV Unplugged” album Tuesday (23) via Chrysa-
lis/EMI Records Group. Can “The Best of ‘Un-
plugged’” be far behind? We bet not ... Maybe it's
just me, but it seems a little weird that the April 3 Pa-
sadena Rose Bowl Fun-D Fest, which just made a big
deal about dumping Shabba Ranks from its concert
line-up because of his anti-gay comments (Billboard,
March 20), is now announcing that it will have Nazi SS
officer Heinrich Himmler’s car on display as part of

Dee, and Yaggfu Front. In addi-
tion to performing for free, the art-
ists ure speaking to high school and
college students about their experi-
ences (Billboard, Feb. 27).
Upcoming is Imago’s 15-city
road show with Pere Ubu, Bone-
club, and Orangutang, which

i

Joe Ely’s first art exhibit of his
“Continuous Tone Color Images”
(are those anything like paint-
ings?) runs through March 31 at
the Laguna Gloria Art Musuem
Satellite Shop in Austin, Texas.

the event’s ancillary auto show . . .

SEEMS LIKE YESTERDAY:

starts in May. The outings will in-
clude sideshow performers, similar
to those on Lollapalooza.

Though each tour had a different
genesis, the goal is the same: to convert new fans. For
Sony, the idea was to take the three club regulars di-
rectly to campuses. “The intent is to get some artists
who don’t necessarily have any direct means of exposure
on a university level into these colleges,” says Diarmuid
Quinn, Columbia’s West Coast VP of marketing. “Some
of these college radio stations are too left of center for
any of these acts.” Each college determines the admis-
sion price, but it’s usually no more than $3.

A second goal of the Sony Music tour, as with the
other two, is to take the artists directly to radio, retail,
and branch outlets in the targeted markets. While it’s
still too early to gauge the results, Quinn says he thinks
Sony will package more such outings.

For Imago, the tour is a way of helping create an im-
age of the still-fledgling label, as well as expose nascent
artists who are too new to latch on to a opening spot on
a major tour. “Given the economic climate where a tour’s
opening act is expected to sell tickets along with the
headliner, our tour is a chance to get meaningful expo-
sure for a couple of our newer acts and to give more tour
support for our headliner,” says Imago’s Sandy
Sawotka. Average ticket price for the Imago extrava-
ganza is $12.

With Mercury, the idea was to create an event by
bringing in several artists, rather than each individually.
Similar to the Imago tour, special T-shirts have been de-
signed for the Mercury Hip-Hop tour, which has an-
nounced that any profits from merchandise sales will go
to charity.

by Melinda Newman

And it practically was. But EMI
Records Group, which this week
releases “Living In Oblivion—
The '80s Greatest Hits,” doesn’t
seem to care.

This 18-track “oldies” package crystallizes a mo-
ment in time—however recent—and features such
“classics” as Talk Talk’s “Talk Talk,” Total Coelo’s
“l Eat Cannibals,” and Kajagoogoo’s “Too Shy.”
Hardcore "80s fans will be delighted at the inclusion of
the Vapors’ “Turning Japanese,” the Stray Cats’
“(She’s) Sexy + 17,” and Thomas Dolby’s “She
Blinded Me With Science.” And the package wouldn’t
be complete without Kim Wilde’s “Kids In America,”
Re-Flex’s “Politics Of Dancing,” and Naked Eyes’
cover of “Always Something There To Remind Me.”

The campaign for “Oblivion” takes a tongue-in-
cheek approach to push these “10 miserable years cap-
tured in 65 wonderful minutes,” but Bruce Harris, di-
rector of catulog development and marketing for the
EMI Records Group, is confident the package will find
its audience.

“It’s not the trend of trends, exactly, but it does ad-
dress an interest that the consumer definitely has,” he
says. “This material hasn’t worn thin for several rea-
sons ... For one, it’s not that old; and it was never
around long enough to latch onto in the first place.”

“Living In Oblivion” is set to hit stores Tuesday (23),
and the label is promoting the release to alternative
and college radio. Two subsequent volumes are sched-
uled for fall and early next year.

Assistance in preparing this column was provided by
Deborah Russell in Los Angeles.
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Artists & Music

Suit Limits Disney’s Rights
Restricts Film Music Use To Video

l BY FRED KIRBY

NEW YORK—The Walt Disney Co.
has the right to use music from its two
earliest animated features in videos—
but not in TV advertising and promo-
tions, a federal district court jury ruled
here March 5.

Affected was the music from “Snow
White And The Seven Dwarfs” and

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808
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“Pinocchio.”

George Berger of Phillips, Nizer,
Benjamin, Krim & Ballon, attorney for
plaintiff Bourne Music, said a decision
on whether to appeal would depend on
discussions with his client and the op-
posing counsel.

Jurors, who got the case from Judge
Louis L. Stanton the previous after-
noon, ruled that Bourne had given Dis-
ney the video rights but not the adver-
tising rights, including such
commercials as those for Disneyland
and Disney World.

Beebe Bourne, GM of Bourne Music
and daughter of its founders, the late
Saul Bourne (nee Bornstein) and his
wife, Bonnie, was the plaintiff’s princi-
pal witness during the 11-day trial,
while Peter Nolan, Disney’s VP and
counsel, was Disney’s main court
spokesman.

Beebe Bourne testified that Disney
did not have a music publishing opera-
tion in the late ’30s, so it contracted
with Irving Berlin Inc., Bourne’s pred-
ecessor, to publish the music from the
two films. The Berlin firm had pub-
lished the music from several Disney
short subjects through a 1933 agree-
ment.

Bourne said video and TV advertis-
ing rights were not then contemplated,
while Nolan countered that copyrights
for ads were obtained as film copy-
rights. In questioning by Disney attor-
ney Sanford M. Litvack, Nolan ex-
plained that videos of films were, in
fact, films.

In his summation March 4, Litvack
said the relationship between Disney
and Bourne had not been questioned
for some 50 years, until Beebe Bourne
took charge after her mother became
incapacitated.

Bourne attorney Berger, in his sum-
mation, said that the rights had been
questioned by Bourne from time to
time but that no formal action was
taken until the suit in question was fi-
led in 1991. He accused Nolan of “try-
ing to turn motion pictures into vid-
€0s.”

Although much of the testimony cov-
ered Disney TV programming, film
trailers, and singalongs featuring the
music, the case centered on videos and
TV ads.

The question of damages, which
were not part of the trial, will be de-
cided by trial or agreement.
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Past Sounds Strike Chord
With Present Songwriters

FROM DANCE TO MELODY:
That each older generation bemoans
cultural losses of its own youth has
been documented by songwriters.
The latest is a new song on Michael
Feinstein’s new album, “Forever”
(Elektra), called “Whatever Hap-
pened To Melody.” Written by Cyn-
thia Johnson and Ray Jessel, the
song not only wonders about “who
stole the poetry,” but decries the loss
of romantic love and cultural heroes
of the past. There was no dearth of
tunes in the golden era of pop music,
s0 back then writers gently com-
mented  on

Coffey and Jon Nettlesbey, known
collectively as Mercenary Produc-
tions. They've penned hits for Keith
Washington and Howard Hewett
... Watch Music has been formed in
Toronto as a worldwide joint venture
with MCA Music for the production
and development of new Canadian
talent. Ross Munro, who operates
the Watch label, heads the company,
and Cameron Carpenter, MCA Mu-
sic director of A&R, will act as liaison
... Craig Moore, the country music
writer/singer, has signed a publishing
agreement with N.Y.-based PT Mu-
sic, a SESAC

why certain
dance styles
and other soci-
etal mores lost
favor. In 1914,
a Jerome
Kern/Harry

affiliate.
Moore previ-
ously was
associated
with Kris
Publishing in

B. Smith song
from “The Girl
From Utah” wondered, “Why Don’t
They Dance The Polka Anymore?” As
the sound of rock began to dominate
the airwaves, Irving Berlin, in his
1962 musical, “Mr. President,” re-
quested, “Let’s Go Back To The
Waltz.” Easily the most familiar song
of this type is Charles Strouse and
Lee Adams’ “Those Were The Days,”
which served as a jaunty “conserva-
tive” backdrop to Archie Bunker’s
ravings on “All In The Family.” Back
to the Feinstein album, it’s worth-
while to note one of its other new
songs is “Soon,” from a new animated
film, “Thumbelina.” The song, written
by Barry Manilow, Bruce Sussman,
and Jack Feldman, is lovely in both
music and words.

ASCAP’S TWO NEW NAMES: In
ASCAP board elections, EMI Music
chairman/CEQ Martin Bandier re-
places Buddy Killen, a member of
the board for the past decade, while
John Cacavas fills a writer slot open
because of the January death of lyri-
cist Sammy Cahn. Otherwise, the 12-
writer and 12-publisher board re-
mains the same for the next two-year
term, beginning April 1. Re-elected
writer members are Morton Gould,
Stanley Adams, Marilyn Bergman,
Cy Coleman, Hal David, Arthur Ha-
milton, Wayland Holyfield, Burton
Lane, Johnny Mandel, Jack
Beeson, and Stephen Paulus. Re-
elected publisher members are Leon
Brettler, Dean Kay, Leeds Levy,
John McKellen, Jay Morgenstern,
Ralph Peer II, Irwin Robinson, and
Lester Sill.

DEALS: Warner/Chappell Music
has signed hit writer/producers L.A.
Reid and Daryl Simmons to global
co-publishing agreements. The sepa-
rate deals include their entire back
catalog as well as future works.
Warner/Chappell chairman/CEO Les
Bider notes that his company has had
an arrangement with Reid and Sim-
mons outside the U.S. for the past
seven years ... Giant Publishing
has signed a worldwide co-publishing
deal with writers/producers Terry

by Irv Lichtman

Nashville,
with several
releases on the
Kim-Pat label . . . Actor David Keith
is 2 member of BMI after teaming on
two songs: the theme song for the de-
funct NBC series “Flesh And Blood,”
written with Leon Russell, and “Two
Roads,” penned with Gregg Allman.
Keith is preparing to tape “Trailer
Park” for CBS, for which he will col-
laborate on the theme song with Lyle
Lovett. His publishing affiliation is
Diamond Back Music.

THE ALIAS OF FRANNE:
Writer Franne Golde has been in
the music business for almost 20
years and has apparently taken with
good humor the misspellings of both
her first and last names—Richard
Rodgers, no matter the depth and
length of his fame, often had only the
‘d’ in his last name to contend with.
Golde, in noting a recent Words &
Musie goof on the subject, has col-
lected some of the variations on her
name. They’ve included Franny
Gold, Franne Gold, Frannie Gold,
Franny Goldy, Franny Golde,
Franne Goldie and Frannie Goldie.
Golde, a Virgin Music writer, has
got it right in recent years with
“Even If My Heart Would Break,”
currently on the “Bodyguard” and
Kenny G album smashes and “I Be-
long To You” by Whitney Houston
and “Night Shift” by the Commo-
dores. She also has songs on upcom-
ing releases by Alexander O’Neal,
Penny Ford, Cheryl “Pepsii”’ Ri-
ley, and Elisa Fiorillo.

BETTER YET: Last week’s item
on the total sales of albums contain-
ing Interscope Songs should have
stated sales of 65,000 were for a sin-
gle week’s period.

PRINT ON PRINT: The following
are the best-selling folios from CPP-
Belwin Inc.:

1. Extreme, III Sides To Every
Story

2. Gloria Estefan, Greatest Hits

3. En Vogue, Funky Divas

4. Garth Brooks, Best Of

5. Little Texas, First Time For Ev-
erything.
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BACK AS BLACK

“People never got the other stage
name,” says Frank Black, the one-time
Pixies front man, formerly known as
Black Francis, explaining why he opted
to release his self-titled March 9 solo
debut under the new name Frank
Black.

“They kept calling me Charles
Francis or Black Thompson,” he says.
“They couldn't just accept that Black is
the first name and Francis was the
second name, so I said, ‘Serew it. I'm
going to twist it and come out with
something new that is a little more
direct.’”

Black also opted not to use his real
name—Charles Thompson— because
it “basically doesn’t look good on a
marquee,” he adds. “Plus I didn’t want
people to think, ‘this is my solo record,
this is more intimate, and more
sensitive.””

While “Frank Black” may not be
more “sensitive” than his work with
the Pixies, he admits the sound is “a
little grander, little slicker, and a little
more polished.”

The 4AD/Elektra album originally
began as a collection of cover songs.
Pixies producer Gil Norton suggested
Thompson work with one-time Captain
Beetheart sideman Eric Drew
Feldman, “but by the time we did it, it
was a year later and I had a bunch of
songs [written].” The album does
include one cover: a disco-style
rendition of the Beach Boys rarity
“Hang On To Your Ego.”

“Managers tend to scream at you if
you do covers because they think you
are pissing away good money that you
could be earning for yourself,” says
Black. “[But] it's a way of saying
thanks and putting a little money in
[the artist’s] pocket, hopefully.”

First single, “Los Angeles,” which
Black says is not about the riots, will
be worked at college and modern-rock
radio. John Linnell of They Might Be
Giants, who plays saxophone on the
album, directed the video for the track.

While there may not be any other
covers on the album, Black does pay
tribute of sorts to other artists. “I
Heard Ramona Sing” is a cleverly
disguised love song to punk forefathers
the Ramones, which includes the
refrain, “I hope if someone retires/
They pull another Menudo.”

“Their thing is defined enough that
if they kept sort of in their own camp,
they could replace themselves,” he
says. “I can see when Joey Ramone is
finally this silver white fox on stage and
he decides, ‘I'm going to step down.’
Then he goes down into the stage, and

(Continued on page 20)

FRANK BLACK
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Metallica, En Vogue Grah Bammies |

B BY ROBIN TOLLESON

SAN FRANCISCO—Metallica and En
Vogue were the big winners at the 1993
Bay Area Music Awards (Bammies),
held March 8 at the newly
named Bill Graham Civie Auditorium.
Voted on by readers of BAM magazine,
the awards honor artists and indus-
tryites in 20 different categories.
Among the presenters and performers
were Carlos Santana, Dirty Dozen
Brass Band, 4 Non Blondes, Midnight
Voices, Gregg Allman, Joe and Jen-
nifer Montana, Eddie Money, John Fo-
gerty, Mr. Big, Narada Michae] Wal-
den, Tony Williams, and Father Guido
Sarducci. Proceeds from the event
went to local organizations Communi-
ties In Schools, The Freedom Founda-
tion, and Blue Bear School of American
Music.

'WOMEN IN MUSIC

The complete list of winners:

QOutstanding album: “Harvest
Moon,” Neil Young.

Outstanding debut album: “Big-
ger, Better, Faster, More,” 4 Non
Blondes.

Outstanding independent album
or EP: “Slanted And Enchanted,”
Pavement.

Outstanding jazz album: “Lush
Life,” Joe Henderson.

Outstanding blues album: “I Was
Warned,” Robert Cray.

Outstanding urban/contemporary
album or EP: “Funky Divas,” En
Vogue.

Outstanding metal album: “The
Ritual,” Testament.

Qutstanding song: “To Be With
You,” Mr. Big.

Outstanding group: Metallica.

Outstanding male vocalist: Sainmy

Hagar.

Outstanding female vocalist: En
Vogue.

Outstanding guitarist: Kirk Ham-
mett (Metallica).

Outstanding bassist: Jason New-
sted (Metallica).

Outstanding drummer/percussion-
ist: Lars Ulrich (Metallica).

Outstanding keyboardist/syn-
thesist: Roddy Bottum (Faith No
More).

Qutstanding reeds/brass: Clar-
ence Clemons.

Musician of the year: Carlos
Santana.

Club band of the year: Over-
whelming Colorfast.

Arthur M. Sohcot Award: Wavy
Gravy.

Bill Graham Lifetime Achieve-
ment Award: Ali Akbar Khan.

& HOME

r-

ENTERTAINMENT
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It the April 24 issuie, Billboard's attention is turned
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Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

PITTSBURGH: The band is called Out Of The Blue, and that’s where it came
from to win the 1993 Graffiti Bud Light Rock Challenge. A nine-member
band that recalls the Allman Brothers, Santana, and the Grateful Dead, the
group hails from State College, Pa., a 2/-hour drive from Pittsburgh. Fifteen
other bands—many more familiar to Pittsburgh audiences—performed in the
competition. In the March 5 finals, Qut Of The Blue beat Thickhead Grin,
an underground crunch-howl-wah garage outfit; Seventh House, whose smart
lyries and considerable funk/metal chops bring to mind a blue-eyed Living
Colour; and a brand-new rock band called Rust. Out Of The Blue wins 60
hourss of studio time, 1,000 copies of the resulting full-length CD/cassette, and
distribution through the National Record Mart chain. Meanwhile, the band
is readying a five-song demo for release by the end of March. Out Of The
Blue’s seven men and two women, ages 17 to 24, have performed mostly covers
in their vear together at State College. They hadn’t played a full set of origi-
nals until the Feb. 12 rock challenge semifinals. “It’s just strange that we
would come ot of our environment and play music that we really weren't ac-
cepted for, considering we were a cover band,” said bassist Mike Speranzo.
“This is pretty strong evidence that we're doing the right thing with our orig-
inals and we should continue.” The Gratfiti nightclub has hosted a rock chal-
lenge for seven years, with performers including popular Pittsburgh groups
such as the Affordable Floors, Chill Factor International, and Rusted
Root. PETER B. KING

SYRACUSE: No one can be a rock star forever, unless of course, you're undead,
as the members of Dracula Jones claim to be. Over the past three years, Dra-
cula Jones has sought solace from the doomed existence of immortality
through its powerful sound, while garnering itself significant attention from
fans, critics, and radio stations across the state. As the name suggests, Dracula
Jones’ sound mixes dark, brooding melodies with familiar blues, rock, and
metal convention. Guitarist Edmond Ordez provides the gothic tinges, some-
times wielding a violin bow; while bassist Scott Schimpff and drummer Lee
Waters lay down solid, heavy
grooves. The deep walil of singer/gui-
tarist Jeff Jones rounds out a sound
he says remsembles “new age red-
neck.” “We're not interested in poli-
tics; we're interested in people,” he
explains. “I’'m like the restless man of
the '90s: T don’t know what I want to
do, who I want to do it with, and why
those people don’t want to do it with
me. It's a matter of finding ourselves
in the musie. But we realize if we
weren't doing this, we’d all be fixing
cars or tarring roofs for a living.”
Jones and Ordez started working to-
gether in the spring of 90, recruited
a bassist and drummer, since re-
placed, and took to the local club cir-
cuit. With a retooled lineup that in-
cludes Schimpff and Waters, the
band’s strong live show has earned it a significant fan base from Buffalo to
Binghampton to Albany, while here at home it consistently packs local clubs
with more than 500 sweaty fans. Many fans showed their devotion by starting
up a Dracula Jones fanzine called “The Impaler,” which has a circulation of
more than 1,200. Last fall, the band decided to invade the studio and recorded
a potent four-song EP, “Speak.” The set has sold 2,000 copies in three months
and has garnered the band airplay at college and alternative stations across
the state. In light of Dracula Jones’ success, several record labels recently
have been bitten by the infectious band, and the Jones hope one will soon be
ready to join their flock for eternity. BRUCE BUCKLEY

DRACULA JONES

BOSTON: Bobby Brown is the top nominee for the Pepsi Boston Music
Awards, to be held April 7 at the Wang Center for the Performing Arts.
Brown nabbed 10 nominations, closely followed by Charles & Eddie, with
nine. Lemonheads and Extreme both landed eight mentions. Public balloting
for winners in more than 45 categories is conducted through The Boston
Globe and Strawberries Music and Video. The awards also highlight Bos-
ton’s active local scene. Among the bands up for local rock band are Chuckle-
head, Cliffs Of Dooneen, Concussion Ensemble, Heretix, Mighty Mighty
Bosstones, and 360’s. Groups competing for local hard-rock band are Big
Catholic Guilt, Cobalt 60, the Fighting Cocks, Flesh, Seka, and Stomp
Box. Vying for new local rock band are Gigolo Aunts, Letters To Cleo, Mor-
phine, Orangutang, Sidewalk Gallery, Swirlies, and the Trojan Ponies. Up
for new folk/acoustic act are Catie Curtis, Melissa Ferrick, Laurie Geltman,
Patty Griffin, Jim Infantino, Barbara Kessler, and Ellis Paul.

MELINDA NEWMAN
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DAVID BOWIE

(Continued from page 12)

no way I can’t admit that I'm an ab-
solute music fan. Fortunately, I've

| never gotten to the point where I
feel blase about it. This week, my fa-
vorite new act is Suede. I'm not be-
ing immodest when I say they lean
heavily toward my work, but that
has no bearing on [my d#ffection for
them]; there are a number of bands
that have leanings toward me that I
wouldn’t mention.”

Not only does Bowie watch the
music; he watches the industry. Al-
though he does have a staff to assist
him, “I haven’t had a manager since
1976,” he says. “I discovered that if
I was going to have financial sol-
vency, I'd have to look after myself.
It’s simply a question of saying no or
yes if you want to do something. Ev-
erything else managers tell you they
have to do is bullshit to qualify them
for taking their 15%.”

So when it came time to switch to
a new label, Bowie knew what he
was seeking. “I was looking for the
same thing that attracts me to any
company: that I'm given the artistic
latitude that I require.”

Bowie seems completely un-

daunted by BMG-distributed Sav-

t h{ TJ Martell Foundation age’s relative lack of commercial

'] success. “They haven't had me yet,”

N he says archly. “And I can’t take
[y away from BMG’s expertise.”
|a_'ﬁ cancer and AIDS research And if Savage chairman David
4 . Mimran has his way, Bowie will “ab-
J 4 ® R solutely be the artist to break Sav-
Flﬂ“a rian awar inner age wide open. If I had one artist to
' represent what I think Savage is all
about, it's David,” he says. “He’s ev-
erything that I could use to describe
Savage.”
To go along with an album “that
is very rich, with a lot of different in-
L up fluences,” Mimran says the label has
in honor of . . ! designed a multifaceted marketing
e - plan.

(BT 4 e x

*.

The campaign starts with the re-
lease of the first single, “Jump They

Y‘ | I I n : Say,” which is being worked to the
. W 't dance community with special re-

mixes as well as to album rock, alter-
native, and adult alternative radio.
] | - | “We think the momentum will just
satur‘day evening apr11 17, 1993 : b ’ build as people play it,” says Savage
i : GM/VP of marketing and promotion
Gordon Anderson. “By the middle of
: % April, we feel CHR will be able to
new ?S/OY‘k hilton acl():eptitasahit.”

Savage is linking with Miami-
based interactive music video chan-
nel The Box to propel the video for
“Jump They Say.” It is sending out
V.I.P. cards to key retailers and ra-
dio programmers allowing them to
request the clip twice on The Box
for free.

Other promotions include produc-
ing a limited-edition package with a
series of different works of art,
which will be available for special re-
tail and radio promotions. Savage
has also prepared a radio special to
premiere the album the weekend of

) April 8. The radio promotion also in-
for more informa t‘lg n cludes a March 29 appearance on
Rockline.
At retail, Anderson says a televi-
call, 212. 24 51818 sion, print, and radio ad campaign
will run through June. Additionally,
\ Savage hopes its two electronic
&1 \ . press kits will receive retail play
% / " & along with the music video. A series
®ide J of point-of-purchase materials and
posters also have been manufac-
tured.
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PRINCE & THE NEW POWER
GENERATION
Sunrise Musical Theatre
Sunrise, Fla.

“Y

'ALL AIN'T gonna let us get out
of here, are you?” Prince said, deep
into the visually stunning, gut-throb-
bing Broadway-style affair that
marked the kickoff of his latest U.S.
tour.

The diminutive singer, who played
here March 8-9, emerged to the thump-
ing “My Name Is Prince,” garbed in a
dandy’s suit of neon blue, orange, and
yellow, his face obscured behind gold
chains dangling from an orange cop’s
cap and his feet stuffed into high heels.

The 4,084 tickets for the opening
night’s show were snapped up in eight
minutes, indicating just how much
Prince had been missed on U.S. soil.
Compensation for the long absence
meant 135 minutes of relentless, in-

your-face rhythm crunch from Prince
and the New Power Generation. The
band proved to be a versatile outfit that
gracefully shifted from funk to rock to
rap and back, jolting with neo-sym-
phonic chord splashes and dizzying,
speedy riffs thrown into more familiar
groove terrain.

The evening included several visu-
ally striking elements as well, among
them the inventive pirouetting, sword
balancing, roller skating, and erotic
aerobics of a new dancing discovery,
21-year-old Mayte; elaborate staging
that boasted a reporter-pursuing-the-
star sketch and a sheiks-chasing-Prin-
cess Mayte number; avant-garde chor-
eography of an ensemble that ex-
panded to 18 performers; and a hit
parade that stretched from the old
apocalyptic party song, “1999,” to the
new one, “7.”

The boundless energy and irrepress-
ible sexual charisma for the first set

fueled the nasty live incarnations of
“Sexy M.F.,” the swaying lilt of the
reggae-punched “Blue Light,” and a
never-before-heard “Peach” that had
the Gumby-limbed singer slipping into
come-on mood, cooing and screaming
about “the kind of girl you want to
teach.”

The second set featured an audience-
friendlier string of hits, including
“Kiss,” “Scandalous,” “Gett Off,”
“Cream,” and a euphoric “Purple

Rain” that had fans flicking Bics and
waving arms. PHILIP BOOTH

SAOE
Universal Ampkhitheater
Unwversal City. Calif.

IN TWO back-to-back sold-out con-
certs as part of a 17-city North Ameri-
can tour, U K. band Sade, led by name-
sake Sade Adu, convincingly proved
that its four-year hiatus from record-

ing and performing hasn’t diminished
either its musical skills or its ability to
please.

Lead singer Adu’s recognizable vo-
cals remain the focal point, while the
group’s stylish sound is the work of
Paul Denman (bass), Andrew Hale
(keyboards), and Stuart Matthewman
(guitars and sax). A strong five-person
unit provided additional musical sup-
port during the two-hour set.

(Continued on next page)

NEVER ENUFF: BAND BACK WITH NEW LABEL, NEW MEMBER

(Continued from page 12)

acoustic duo on a promotional tour.
Speaking of the songs on the album,
Znuff says, “We didn’t step over the
foul line on the writing. The record is
very melodic but played aggressively.
We're not freaking our fans out, if they
dug old Enuff Znuff, they’ll dig this.”
Old Enuff Znuff featured drummer
Vie Foxx, who recently departed to join
Vince Neil's new band. He was re-
placed by Ricky Parent, who will join

“When you produce, you get so close,
you lose your objectivity, so it’s good to
get an outside guy with fresh ears. It
was important that we got a big-league
guy who's totally objective.”

Enter Richie Zito. The famed studio
man—whose latest effort is Poison’s
“Native Tongue” album—was hired to
rework four tracks, including first sin-
gle and power ballad “Right By Your
Side,” and probable follow-ups “Inno-

going to turn it upside down, between
press, radio, and local video outlets.”
The label’'s goal, according to
Rovner, is to “refamiliarize” Enuff
Znuff to its fans and introduce the
band to an audience that can appreci-
ate it for its songs, not for its un-
founded reputation as a metal band.
Following the acoustic shows and
planned appearances on Howard
Stern’s syndicated radio talk show and

AMUSEMENT BUSINESS® the band on its upcoming tour. cence” and “One Step Closer To You.” “Late Night With David Letterman,”
Original guitarist Derek Frigo is still Other cuts include revved-up opener  the group will embark on a major tour
TOP 10 CONCERT on hoard, playing with so much sizzle “Superstitious,” Beatles-esque “Black  as the opening act, says Rovner.
BOXSCOR GROSSES that it’s no wonder some people have  Rain,” and thought-provoking “Mar- A video has been shot for “Right By
confused the band with a metal act. ianne Lost Her Baby.” Your Side,” and others will follow as
Gross Attendance Vie and Znuff—along with Phil Bon- Arista and the band hope label sup-  necessary, according to Rovner.
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter anno—originally produced “Animals.”  port will propel it toward its first major Enuff Znuff is wasting no time wait-
NETALLICA Sports Palace Feb. 25. $3.562734 101,722 Ocesa However, as the project unfolded, the  hit. Arista senior VP Jack Rovner says, ing around for things to happen,
Mexico City 27, March (11,004,475 104,460, band felt it would benefit from a vet- “There’s going to be alot of grass-roots  though. It already has recorded six
12 ;'5‘3"3/":2"‘:’7) i’,“’gws eran producer who would bring in  marketing that we’re going to have to  songs for its next album, which Vie and
four fresh ears to the project, says Znuff. do. When we go into a market, we're  Znuff say will be called “Tweaked.”
sellouts
ELTON JOHN Sydney March 4- $2,085,746 73,044 Duet Prods.
Entertainment 6.8:9,11-12 (32,958,506 77,000,
Centre Australian) seven
Sydney $45.50 shows,
five
sellouts ;
- s D escribing why the Westwood Marquis ri
BARRY MANLOW Radio City March27 | $1360750 32,661 Radio City Music escCri ]I’]g W y e estwooq vial quls T'1Ses
Music Hall $60/ $40/ $35/ 34,944, six Hall Prods. o
New York $30 shows, .
two » wr
-1 above all the other luxury hotels in L.A.
GRATEFUL DEAD Rosemont March 9- $1,172,633 48,356 Metropolitan lS llke trylng tO deSCI‘lbe llOW \701,1 felt
Horizon 1 $25 three Entertainment .
Rosemont, Il sellouts Jam Prods. 9 5
when vou heard 70’s music was back.
v
NEIL DIAMOND Orlando Argna Feb. 18-19, $1,076,075 $25 43,043 Ogden Presents
Orlando 2 three American Concerts
Centroplex seliouts E . } 711 l 1 d 0
Orondo, P xcept with us, you'll have only good times
NEXL DUAMOND Miami Arena Feb.21-22 | $804,300 32,112 Ogden Presents 1‘0 relnemb er A_nd IlO One Wl” aSk VOH
Miami $25 two Cellar Door = o
seliouts Concerts . @ . 9
the Iyrics to “Disco Inferno.
NEIL DIAMOND North Feb. 28- $564,925 2597 Ogden Presents *
Charleston March 1 $25 two
Coliseum sellouts
North
Charleston STy The Westwood Marquis has long been the pool seen in “Pretty Wonian™. Very avail-
favored by most every major recording artist able private poolside cabanas with phones. A
NEL DIAMOND The Sun Dome Feb. 2425 | $546525 21,861 Ogden Presents who has a session or gig in La La land. Maybe complete spa and health club. Legendary din-
Univ. of South $25 two American Concerts i _— L isal . ] d itl h Ertes in the Dyn R d
Florida sellouts )ecallse every rooms is a tuxurious suite. ing with the Lrtes in the Dynasty hoom. under
Tampa, Fla. They've been the scene of many an after the gazeho in the Garden Court, or al fresco,
Grammy party. Maybe yours is next. Or, poolside at the Cafe Perroquet. 24 hour room
SALSA INTERMACIONAL: Madison Square  Feb. 14 $537.99%9 16477 in-house hecause compact disc systems are always service from the cuisine of all three. And some
mm ﬁ::je\;‘ork gg/ o R available for your listening pleasure. (Bring pretty famous musical entertainment of our
your own CDs or dig into f B own in the lounge. Hotel?
our library.) Other notes: (']/ GSfu'O()(lﬂ](H'(jlt (B] More like a second home.
GRATEFUL DEAD Richfield March 14 $437374 17,852 Metropolitan . (&
Coliseum $24.50 sellout Entertainment drinks and schmooze by HOTEL ANO GARDENS
Richfield, Ohio Belkin Prods.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Where You belong.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
930 Hilgard Avenue, Los Angeles, CA 90024 (Next doar to Beverly Hills and Santa Monica), Telephone: (310) 208-8765

BILLBOARD MARCH 27, 1993 19

wwwW americanradiohistorv com


www.americanradiohistory.com

Artists & Music

ARTISTS IN CONCERT

(Continued from preceding page)

From the opening nuber, the sensu-
ous “Sweetest Taboo,” to the second
encore, the plaintive “Jezebel,” the
band could do no wrong. By selecting
songs from its four albums that allowed
for a variation in tempo, the group
created a powerful musical momentum
that lasted throughout the evening.

While the focus was on selections
from “Love Deluxe,” Sade’s current
platinum album, the band satisfied a
highly supportive audience by also
including previous hits.

Adu’s vocal artistry and heen sense
of interpretation mark her as one of
contemporary music’s most distinctive
stylists. While midtempo tunes like
“Paradise,” “Stronger Than Pride,”
“Kiss Of Life,” and “Hang On To Your
Love” gave her an opportunity to
groove with her musical eplleagues,
Adu excelled on ballads like “Haunt,
Me” and the poignant “Like A Tattoo.”
Her stark, heart-wrenching reading of
“Pearls,” about a woman starving in
Somalia, a standout on the group’s lat-

11

Dwight Yoakam
Michelle Shocked
The Meat Puppets
Anthony Crawford

Steve Forbert
Blue Rodeo

k.d. lang &
Roy Orbison

Thelonius Monster

Jackson Browne
Rosie Flores
George Highfill
Black Velvet Band
Steve Pryor Band

Tommy Conwell &
The Young Bumblers

Martin Stephenson
& The Daintees

A Town South of
Bakersfield,
Volumes | & 11
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b BARBARA HEIN (818) 567-0040
223 WEST ALAMEDA, SUITE 101, BURBANK, CA 91502

est CD, was easily one of the evening’s
highlights. Over the 19-song set, Adu’s
warm vocal presence proved as strong
live as on album.

As evocative mood-makers, the band
has few peers: A tasteful set and su-
perb use of lighting simply enhanced
tunes like “No Ordinary Love,” “Feel
No Pain,” the still-strong “Smooth Op-
erator,” and “Is It A Crime,” a gem in
the group’s burgeoning repertoire.

DAVID NATHAN

ARC ANGELS
POORBOYS
Ommi New Daisy Theater
Memphis

MEMPHL\ GOT a solid dose of no-
nonsense rockn’roll on this very com-
patible double-billing. Are Angels, the
evening’s headliners, backed up their
Austin, Texas, pedigree with a show

that provided a textbook lesson in
group dynamics and chemistry. The
set, which opened up with “Paradise
Cafe,” a standout track from their solid
selftitled Geffen debut, featured a
number of dazzling lead guitar work-
outs between Doyle Bramhall and
Charlie Sexton. Highlights included
the funky workout “Good Time,”
“Spanish Moon” with its heavy Jimi
Hendrix-inspired psychedelic blues,
“Sent By Angels,” and “Carry Me On.”
All this was more than amply sup-
ported by the unshakable rhythm sec-
tion of bassist Tommy Shannon and
drummer Chris Layton. Besides origi-
nals, Arc Angels performed great ver-
sions of John Lee Hooker’s “Dimples,”
Hendrix’s “Angel,” and the John
Mayall chestnut “Looking Back.”

The Poorboys kicked the night off
with an energetic set, featuring the
bulk of their Hollywood Records debut

“Pardon Me.” Stylistically, the band’s
thunderous delivery treads the line be-
tween Black Crowes anglo-Southern
rock and Replacements-style garage
crunch. What Poorboys lacked in chops
they more than compensated for in ex-
uberance and dramatic stage presence.
Even though lead singer/guitarist Den-
nis Hill was an appealing frontman, it
was lead guitarist Rik Sanchez’s Joe
Perry-meets-Dave-Davies delivery and
bassist Joey hillipy (with his ga-
lamphing clodhoppers, torn jeans, and
looks reminiseent of Jefferson Air-
plane’s Jack Casady) who really com-
manded attention.

Local radio evidently had predispo-
sed the audience toward the band—
many sang along. Particularly strong
performances were the single “Guilty,”
the driving “Can't Get Back,” “Shine,”
and the anthemic “The Last Time.”

RICK CLARK

ARTIST DEVELOPMENTS

(Continued from page 15)

the new Joey Ramone comes on
stage—someone that he has selected
personally.”

In a nod to Iggy Pop, on “Ten
Percenter,” Black sings, “I'm just
trying to be a guy who's hailing from
Ann Arbor.”

While the Pixies have hroken up,
Black doesn’t completely rule out the
possibility that the band could record
again. He’s surprised the news has
generated so much interest.

“Bands break up and bands sort of
fizzle out,” he says. “We're just some
:crawny little indie band and I'm
flattered sometimes, but sometimes
people really treat me as if I'm in some
smaller version of the Beatles or
something.” CRAIG ROSEN

'SKINS MAKE THE GRADE

“It’s like having a baby and sending it
off to school. Sometimes it comes back
with Bs, and sometimes Ds and F's.” So
says Nick Burton, guitarist and
vocalist of U.K. quintet the
Candyskins, waxing philosophical
about the sales potential of the band’s
new DGC/Geffen album, “Fun?,”
released last month.

If Burton sounds more like an
experienced parent than an aspiring
pop star it may be because he and
fellow Candyskins Nick Cope, Mark
Cope, Karl Shale, and John Halliday
learned some important lessons after
the release of their label debut, 1991’s
“Space I'm In.”

The biggest reality check for the
band members came when they
decided to launch “Space” themselves
in England, independent of DGC,
which handled the album in all other
territories.

“We thought it would be so cool to
do it ourselves,” says Burton. “Well, we
were so independent [in England| that
we were independent from the general
public. We're much more well-known in
America. We're still trying to find our
audience |in the UK.].”

With “Fun?.” the band is leaving the
promotional plans to DGC. Says
Robert Smith, the label’s head of
marketing, “There are already a lot of
Candyskins fans out there and we plan
to build and build on that.”

Plans include a tour to hit either
clubs or larger venues in conjunction

with another act. “Their product
doesn’t contain a lot of studio
manipulation, and they do really well
for themselves playing live anywhere,”
Smith says.

Similar to first single “Wembley,” a
guitar-and-drum propelled ode to
feelings as overwhelming as the famed
British venue that is getting plenty of
play on modern-rock radio, the rest of
“Fun?” pumps a harder, more ethereal
groove than the previous effort, an
effect Burton explains was intentional.
“What can I say? It’s these post-
Nirvana days,” he says, laughing.

Ironically, the Candyskins’ harder
edpe was achieved in a serene old barn-

turned-studio in Wales, which the band
and producer Pat Collier selected as
the recording site for “Fun?”

“We'd wanted to do it in America,”
says Burton, “but in retrospect, I think
this was much better. What you need
to record is absolutely no distractions,
and that’s what we had.”

Besides, the countryside has its
other attractions. The day the
Candyskins were supposed to
showcase for the label in L.A. last May
was the same day the riots broke out
there. “At least you don’t get shot in
Wales,” says Burton. “The most that

can happen is you'll get bitten by a
horse.”

CATHERINE APPLEFELD

THE CANDYSKINS: Mark Cope, John Halliday, Nick Burton, Karl Shale, and

Nick Cope.

Now available by popular demand

full-length CD, cassette and video featuring

“Three
Little Pigs”

as played on MTW and THE BOX

= 125,000 plus advance orders
for the Cereal Killer Soundtrack

* Over 75.000 "Green Jelld Suxx” CD 5 sold

= Over 30,000 videos sold

« Top 5 on The Box and Billboard's Music vVideo Charts

« Number one seiling video at "National Record Mart,
“Wee Three” and "Strawberries”

"Music Plus,

mfmmmnm PAcs s

TOUR DATES:

Fri. Apr. 2
Sat Apr.3
Sun. Apr4
Tue. Apr. 6
Thu. Apr. 8
Frl. Apr. 9
Sat. Apr. 10
sun. Apr. 11
Mon. Apr. 12
wed. Apr. 14
Thu. Apr. 15
Fri. Apr, 16
Sat. Apr. 17
Sun. Apr. 18
Mon. Apr. 19
Tue. Apr. 20
wed. Apr. 21
Thu. Apr. 22
Fri. Apr. 23
Sat. Apr. 24
Sun. Apr. 25

Portland, OR
Seattle. WA
Vancouver, BC
Denver, CO
Omaha, NE
Kansas City, KS
St. Louis, MO
Minneapolis, MN
Green Bay, Wi
Columbus, OH
Detroit, Mt
Cinclnnati, OH
Cleveland, OH
Toronto, Ontario
Buffaio, NY
pittsburgh, PA
Rochester, NY
New Britain, CT
Hadley, MA

Hyannis, MA
New York, NY
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Gangs All Hear. Usually,
when the Crips and Bloods are
mentioned in headlines, the
topic is street violence, but
members of both gangs have
gotten ink lately for the rap
album “Bangin On Wax.” The
title bypasses Heatseekers by
debuting at No. 24 on Top
R&B Albums in its first week of
release. It also enters The
Billboard 200 at No. 154.

BELLY FULL: A 9% sales increase over the previous week
moves Belly to the top of the Heatseekers pile. It is the second
week in a row the group has seen a gain in the 8%-9% range,
and the momentum moves its “Star” up 28 places—to No. 115—
on The Billboard 200.

Belly’s “Feed The Tree,” which had a three-week reign atop
Billboard’s Modern Rock Tracks chart, is in
Buzz Bin rotation on MTV.

In Stereo. British import
Stereo MC’s are getting a
boost in the U.S., thanks to
Buzz Bin rotation on MTV—
and airplay from more than 50
radio stations—for the title
track from the group’s new
“Connected.” The MC’s
played during PolyGram's
presentation at the National
Assn. of Recording
Merchandisers.

Good” reached No. 1. It seems that while there, the band heard
a John Coltrane recording—not an elevator-music rendition of
one of his songs, but Coltrane himself—while visiting a Mel-
bourne shopping center. Laszlo says one of his band mates said,
“Our music is big here, the women are beautiful, and they play

REGIOMNAL HEATSEEKERS #1153

ON THE TUBE: A March 9 appearance on

| MOUNTAIN i ;
 Big Head Todd & The Monsters, Sister Sweetly | ‘

NORTHEAST
Frank Black, Fronk Black

Better, Faster. A slow-but-
steady build brought 4 Non
Blondes to last week’s
Heatseekers chart. This week,
a 17% sales increase moves
the band 21-15. Radio-driven
sales push the guartet to No.
3 among Heatseekers in the
Mountain and West North
Central regions; it's also top
10 in heavily populated Middle
Atlantic and Pacific regions.

John Coltrane in the mall. Why should I go home?”

OUT: MCA’s Flotsam & Jetsam are touring with new Mega-
force act Nudeswirl. The 21-date swing started March 17 in Las
Vegas and winds up April 11 in Athens, Ga. ... Col. Bruce
Hampton & the Aquarium Rescue Unit started 18 dates in Fe-
bruary on a tour that extends through the
last week of March. The Unit’s second Ca-
pricorn album comes in May ... Sacred
= Reich is opening for Pantera during a

“The Arsenio Hall Show” pushes Sunscreem
7-5 on Heatseekers, while moving its album up
40 places, to No. 141, on The Billboard 200.
Sales increased by 18% over the prior week . . .
The Samples, the one-time Arista group that
now records for independently distributed
W.A.R?, has booked a March 30 stop on “The
Tonight Show With Jay Leno.” The label says
the Colorado-based band is in demand on the
college concert circuit . .. Metal Blade’s Can-
nibal Corpse was featured on a February edi- I‘

tion of “A Current Affair.” The bloody rockers || B-legit The

al

EAST NORTH CENTRAL
Frur_t_k_ _I_quck. Fraonk Blaci

o

monthlong tour that started at the begin-
ning of March ... Def American’s Jay-
hawks snagged a slot at the Farm Aid VI
concert, set for April 24 at Ames, lowa’s

S

WEST NORTH CENTRAL )

MIDDLE ATLANTIC
Overkill, | Hear Black

Cyclone Stadium. Farm Aid will be cable-
cast by The Nashville Network . . . 311 was

,

. set to start a tour March 19. The band

| Big Head Todd & The Monsters, Sister Sweely |
I

Savage, Tryin' To Get A Buck

SOUTH ATLANTIC
Duice, Dazzey Duks

starts with California and Colorado dates
this month, and Capricorn says more dates
will be added shortly ... Every U.S. state
except Alaska and Hawaii, plus some Cana-

PACIFIC " \

started a U.S. tour last month that extends L
through the end of March . .. Blood & Crips,

whose novel rap project bypasses Heatseekers

with a high debut on Top R&B Albums, talked

about their album on the March 9 airing of
Maury Povich’s syndicated talk show. The Bloods & Crips title
also has drawn ink from USA Today, the Los Angeles Times,
and consumer mag Rap Pages.

NO PLACE LIKE HOME: Chameleor/Elektra’s Sonia Dada,
one of the bands that played the “Unplugged” store managers’
bash at an Orlando Peaches store during the National Assn. of
Recording Merchandisers confab (see Retail Track, page 58),
also scores some tube time, hitting “Live With Regis & Kathie
Lee” Monday (22).

While at NARM, Sonia Dada guitarist Daniel Laszlo shared
a priceless story with Popular Uprisings about the band’s recent
trip to Australia, where the single “You Don’t Treat Me No

SOUTH CENTRAL
Sunscreem, 03

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

SOUTH CENTRAL
Sunscreem, 03
Duice, Dazzey Duks
Underground Kingz, Too Hard To Swallow
Mark Collie, Mark Collie
McBride & The Ride, Sacred Ground
Bass Outlaws, lilegal Bass
Buddy Guy, Feels Like Rain
Frank Black, Frank Black
Radney Foster, Del Rio, TX 1959

PACIFIC
B-Legit The Savage, Tryin' To Get A Buck
Infectious Grooves, Sarsippius’ Ark
Clannad, anam
Stereo MC's, Connected
Belly, Star
Frank Black, Frank Black
Sunscreem, 03
The Pharcyde, Bizarre Ride Il The Pharcyde
4 Non Blondes, Bigger, Better, Faster...!

SCOoENPUMAWNE
SComNaMEwN -

—-

Positive K, Skills Dat Pay Da Bills

—-

Clannad, Anam

dian stops. That’s the itinerary for Colum-
bia’s fIREHOSE, which promises to hit
“every state reachable via Econoline van.”
The “48 state "cuda bake tour "93” rolls out
Thursday (25).

UN CUMMON: In the March 6 issue, rapper Common Sense
became the first Relativity artist to appear on Billboard’s Top
R&B Albums chart. This week, his “Can I Borrow A Dollar”
ranks No. 85 in its fourth week on that list, while his “Breaker
1/9” jumps 22-18, with a bullet, on Hot Rap Singles.

To ensure sales growth, Relativity has the album in ad pro-
grams at Trans World Music Corp. stores in Chicago, Florida,
and the Carolinas; at the Philadelphia-based Wee Three chain,
at Sound Warehouse’s Chicago stores, Kemp Mill Music in
Washington, D.C., and at Houston’s Southwest Wholesale.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Brett Atwood and Roger Fitton.
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‘Train’ Awards Lack Polish
But Jackson Adds Drama

SOUL STREET: Back belatedly
to New York from sunny L.A,,
thanks to the worst snowstorm in
recent history, and glowing with
news and tidbits from our trip.

This year’s Soul Train Musie
Awards lacked some of the spit and
polish, vim and vigor of last year’s
slickly produced show, but you can’t
dismiss the total drama of Michael
Jackson, suddenly a “real person,”
showing up on crutches and per-
forming—nay, smoking!—from a
chair. As actress Sheryl Lee Ralph
professed in the press room when
asked about a hello hug she received
from the King

tertainer-of-the-year award, was
elated to get some belated recogni-
tion. “We’re so shocked because
we're so used to not winning,” de-
clared Terry Ellis. “To be nomi-
nated is so great. It’s a major shock
any time we win.” The group has
since picked up an award at the Bay
Area Music Awards (Bammies).
The funky divas revealed they will
star in their own Fox-TV special . . .
While presenting an award, Ice-T
gave an on-air shout out to the truce
by the Bloods and the Crips, mem-
bers of which have gone into the
studio to record a rap album on

Quality Rec-

of Pop: “He’s

ords. Back-

such a man
now!”

If the show
was missing
last year’s en-
ergy, the at-

stage, Ice-T
was more em-
phatic. “Right
now there’s a
gang truce in
Los Angeles,

mosphere in
the press room
backstage at
the Shrine Auditorium was down-
right lackluster. Either we found
the artists presented too boring as
a group or we had been inundated
with publicity tidbits about them for
far too long. I mean, what do music
journalists have to ask presenters
like Holly Robinson or Jamie Fox?
And hey, what’s with the super-
elitism and nastiness at the after-
parties? I received a ticket for the
gold party at Glam Slam, but no
VIP button, which was a require-
ment for entry. Even with a bor-
rowed button, my entrance was
barred by goonlike bodyguards who
let homeboys in and shoved every-
one else back. This is not right, not
fair, and not necessary. Organizers
of the Soul Train postparties must
take heed: The after-events are as
much a part of the main awards pro-
gram as the postparties at the
Grammys, and by making them un-
pleasant, stressful, and downright
dangerous, you do a disservice to
the industry and to the awards.
Anyway, here’s some of what we
were able to glean from the fashion
parade of winners and presenters
backstage: Two-time winner Mary
J. Blige, who has developed a repu-
tation among the press as some-
thing of a nightmare, was beyond
thrilled by her win as best new art-
ist. “I thought it would be Arrested
Development, because they were
cleaning up,” she gasped. “I'm
thankful. I just thank God.” Asked
to what she attributes her success,
she said, “I think just being me got
me where I am.” Up next? “More
hard work” . . . The fabulous Chaka
Khan revealed she is currently re-
cording both a contemporary album
and a set of jazz pieces. She em-
barked on a brief tour of clubs
March 19. .. En Vogue, which sang
a show-stopping medley of "70s hits
after picking up the Soul Train en-

by Janine McAdams

and it hasn’t
gotten any
publicity,” he
said. “There’s been more brothers
of mine killed in that gang war than
in any foreign war. I think people
have to stop acting like these are
Jjust some kids playing. There were
over 800 murders last year in the
streets of Los Angeles, and it’s the
most important thing that happened
in my life; it’s my charity” ... Best-
Jjazz-album winner Najee says he’ll
be going out on tour with bassist
Stanley Clarke and guitarist Larry
Carlton as a band ... Dr. Dre is
working on production for the next
Michel’le album and Snoop Doggy
Dog’s debut ... Raoul Roach, de-
parted from the A&R VP slot at
MCA, soon to be in New York, is
writing a documentary on his sister
Maxine’s group, the Uptown
String Quartet ... Catching Up:
Timmy Regisford just signed on as
senior A&R VP at Atlantic, Scott
Folks is in the VP/GM chair at La-
Face, Darryl Clark has left the Lee
Solters Agency.

STAR TIME: Luminaries from
the world of entertainment and
sports gathered March 10 on
Hollywood Boulevard for the unveil-
ing of the 1,978th star on the Walk
Of Fame, this time presented to
producers Jimmy Jam and Terry
Lewis. Johnny Grant, the honor-
ary mayor of Hollywood, hosted the
event, which drew superstar atten-
dees Quincy Jones, Janet Jackson,
and Magic Johnson, and read a
proclamation naming Jam & Lewis
Day in Hollywood.

At the luncheon that followed at
Campanile, it was a celebration of
friends and family, with Lewis’ wife,
Karyn White, and their new baby;
Clarence Avant; Morris Day; Jer-
ome Benton; producers Tony
Haynes, Denzil Foster, the Char-
acters, and L.A. Reid & Babyface

(Continued on page 27)
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TERRI ROSSI'S

NEITHER RAIN NOR SLEET: There’s lots of excitement on the Top
R&B Albums chart this week. “Till Death Do Us Part” by the Geto Boys
(Rap-A-Lot) makes a grand debut. This is the second time, since the album
chart began using SoundSecan sales information, that an album has debuted
at No. 1. The first was “The Predator” by Ice Cube (Priority), which also
entered The Billboard 200 at No. 1. Two albums debuted at No. 2: “The Body-
guard” soundtrack (Arista) and “The Chronic” by Dr. Dre (Death Row). The
next single, “Six Feet Deep,” reportedly is getting play from the album (we
should see monitored results next week). The Geto Boys seem to be at their
best when telling vivid tales of street life, such as on “Mind Playing Tricks
On Me,” from their previous album, “We Can't Be Stopped.” “Six Feet Deep”
talks down the senseless street killings, even between best friends, over drugs,
jewelry, and almost anything for that matter. If the Geto Boys aren’t careful,
they’re gonna ruin their bad reputation!

DOUBLE YOUR PLEASURE: Two new albums by the same artist make
strong debuts. This is definitely a first on the R&B albums chart. “This Is
How It Should Be Done” debuts at No. 51 and “Bass: The Final Frontier™
enters at No. 35. Cheetah Records’ owner and artist, D.J. Magic Mike, ex-
plains his strategy: “My reason for doing two albums is because I had two
veins that T wanted to go after at one time. ‘This is How It Should Be Done’
is for the street listeners. ‘Bass: The Final Frontier’ was done for the bass-
heads, my core fans. The two albums were done at the same time because
everyone said that it couldn’t be done. About a year ago Bruce Springsteen
did it, but nobody thought it could be done by a rap artist. I had to prove
them wrong."

BOASTIN’ AND BANGIN": The themes of early rap records usually cen-
tered on one DJ boasting he/she was better than another. Frequently, the rap-
pers actually called each other out. Legendary rivals have banded together
to create a new battlefield. “Bangin On Wax” (Dangerous/Pump) was recorded
by members of the Bloods & Crips. One side is the Blood side and the other
is the Crips side. Members of both gangs got together to record the title song.
It enters the album chart at No. 24.

SINGLES ACTION: In spite of the exciting debuts on the albums chart,
there is some evidence the blizzard of '93 did affect record sales. There are
fewer bullets this week on the Hot R&B Singles chart than in any week since
we have been printing it. However, radio increases made it possible for many
records to maintain bullets ... At the top of the chart, “Freak Me” by Silk
(Keia) gains in sales and radio points and retains its bullet for the third week.
It has a commanding lead over “Nuthin’ But A ‘G’ Thang” by Dr. Dre (Death
Row), which is losing points. “I'm So Into You” by SWV (RCA) will probably
benefit from a Teddy Riley remix, which should arrive at radio this week, but
the point spread to the top of the chart is significant.

POWER PICKS: Run-D.M.C’’s new single, “Down With The King” (Pro-
file), earns this week’s sales award. And they said rap wouldn’t last! “Every
Little Thing U Do” by Christopher Williams (Uptown) makes a huge leap,
94-58, from an incredible radio surge and earns the Power Pick/Airplay
honors.

-

HOT R&B
SINGLES ..

BUBBLING UNDER.

8|3 8|5
z (%9 AR
2 |4 | TITLE 2 B4 | TITLE
<
= | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) =1 < | ® | ARTIST (LABEL/DISTRIBUTING LABEL)
1 (17 | 2 | DOLLY MY BABY 14 [ 13| 4 | PLASTIC
SUPER CAT (COLUMBIA) P.M. DAWN (GEE STREET/ISLAND/PLG)
2 | 4 | 4 | GOLD DIGGIN' GIRLS 15 1 | | DON'T WANNA CRY
MC NAS-D & DJ FRED (PANDISC) AL B. SURE! (WARNER BROS.)
3|19 |3 |ALLOFIT 16 |— | 1 | IF ONLY YOU KNEW
ARTZ & KRAFTZ (COLUMBIA) DONELL RUSH (RCA)
412112 OVE ME DOWN 17 |—| 1 | A SONG FOR YOU
TISHA (CAPITOL) RAY CHARLES (WARNER BROS.)
51111 3 { HOW I'M COMIN' 18 | 22 | 4 | SUNNY WEATHER LOVER
LL. COOL J (DEF JAM/COLUMBIA) DIONNE WARWICK (ARISTA)
GIVE IT UP TICK TOCK
I TROOP (ATLANTIC) e KILO (WRAP/ICHIBAN)
7 |15] 2 | REMEMBER WHO YOU ARE 20|16 | 5 | HOLLER IF YA HEAR ME
NORMAN CONNORS (MOJAZZ/MOTOWN) 2PAC (INTERSCOPE/ATLANTIC)
8 | — | 1 | KNOCKIN' DA BOOTS 21 [— | 1 | JEEP ASS NIGUH
H-TOWN (LUKE) MASTA ACE INC. (DELICIOUS VINYL)
9 |12 | 2 | GIVE HIM A LOVE HE CAN FEEL 2|—]1 CLOUDY WITH A CHANCE OF TEARS
TENE WILLIAMS (PENDULUM/ELEKTRA) VOICES (200
10| 7 | 9 | RAKIN' IN THE DOUGH 23 |—| 1 | RESPECT DUE
ZHIGGE (POLYDOR/PLG) DADDY FREDDY (CHRYSALIS/ERG)
11{—]|1 | TAKEA DIP 24| 2 | 7 | THERE FROM THE START
HIGHLAND PLACE MOBSTERS (LAFACE) LADEEZ 1ST (RCA)
12 |19 | 2 | HOW FAST FOREVER GOES 25|23 | 3 | | GET WRECKED
HOWARD HEWETT (ELEKTRA) TiM DOG (COLUMBIA)
13 (14 | 3 | BREAKER 1/9 Bubbling Under lists the top 25 singles under No. 100
coﬂ"m" SENSE (RELATIVITY) which have not yet charted
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
7 (Controversy,/WB, ASCAP/Budget,/Bug,BMi) WBM
BABY BE MINE (FROM CB4) (Zomba, BMI/Donril,
ASCAP/Street Rose, ASCAP) CPP

BABY I'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP) CPP

BORN 2 B.R.EE.D. (MCA,/Controversy,/WB,/Michael
Anthony, ASCAP)WBM/HL

CAN HE LOVE U LIKE THIS (Greenskirt, BMI/Kear,
BMI/Sony Songs, BMI)

CAN'T GET ANY HARDER (Virgin, ASCAP/Cole, ASCAP
/Clivilles, ASCAP/Duranman, ASCAP/Leaders Of The
New School, BMI)

COMFORTER (Music Corp. Of America, BMI/Gasoline
Alley, ASCAP) HL

CONFUSED (Willaire, ASCAP/Al B. Sure!, ASCAP/EMI
April, ASCAP/Across 110th Street, ASCAP) WBM
CRAZY LOVE (By George You've Got it, BMI/O'Hara,
BMI/Music Corp. Of America, BMI/IDG, ASCAP) HL
CROOKED OFFICER (N-The Water, ASCAP/EMI
Blackwood, BMI/Straight Cash, BMI)

DAMN U (Controversy, ASCAP/WB, ASCAP) WBM
DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI)
DEDICATED (Willesden, BMI/R.Kelly, BMI) CPP
DITTY (Next Plateau, ASCAP/Cisum Ludes,
ASCAP/Saja, BMI/Troutman, BMI)

DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

DOWN WITH THE KING (Protoons, ASCAP/Rush
Groove, ASCAP/Smooth Flowin', ASCAP/Pete Rock,
ASCAP/EMI U, ASCAP) CPP

DROP IT ON THE ONE (Legrones, BMI/Jammin’
Penguins, BMI/MCA, ASCAP/Bobby Brown, ASCAP)
EVERY LITTLE THING U DO (Babydon,/EMI April,/KG
Blunt,/Zomba,/Isaya He's Funky, ASCAP)
EVERYTHING'S GONNA BE ALRIGHT (EMI April,
/Across 110th Street,/Father M.C.LASCAP/Music
Corp. Of America, BMI/Second Generation Rooney
Tunes, BMI/EM! Blackwood, BMi/Flow Tech, BMI)
HL/WBM

FOREVER IN LOVE (Kenny G, BMI/EMi Blackwood,
BMI/Kuzu, BMI) HL

FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Saints Alive, BMI) WBM

FUNKY CHILD (Marly Marl, ASCAP/EMI April, ASCAP)
GAMES (Count Chuckula, BMI/Trycep, BMI/Black
Satin, BMI/Big Giant, BMI/Warner-Tamerlane,
BMI/Willesden, BMI) WBM/CPP

GANGSTA BITCH (Forked Tongue, ASCAP)

GET AWAY (Zomba,/Donril,/WB,/B Funk,/Polygram
Int'l,/Toe Knee Hangs, /MCA,/Bobby Brown,ASCAP)
CPP/WBM/HL

GIVE IT TO YOU (Bam Jams, BMI/Warner-Tamerlane,
BMI/Interscope Pearl, BMI} WBM

GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff,
8Mi/Irving, BMI) CPP

GOOD 4 WE (More Cut, BMI)

GOOD OL' DAYS (Trycep, BMI/Willesden, BMI) CPP
HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wokie, ASCAP/Keith Sweat, ASCAP) WBM
HAT 2 DA BACK (EMI, ASCAP/D.AR.P.,
ASCAP/Longitude, BMI/Music Corp. Of America, BMI)
WBM

HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane,
BMI) WBM

HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4,

ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete,
ASCAP/Black Bull, ASCAP/Doll Face, BMI)
CPP/HL/WBM

HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)

HONEY DIP (WB, ASCAP/O/B/0 Itself, ASCAP/Unit 4,

ASCAP/Hee Bee Dooinit, ASCAP)

t CAN'T STAND THE PAIN (Peljo, BMI/Walter
Simmons, BMI)

{F § COULD (WB, ASCAP/Spinning Platinum,
ASCAP/EMI Blackwood, BMI/ATV, BMI/Music

Corp. Of America, BMI)

{F | EVER FALL N LOVE (Gasoline Alley, BMI/Music
Corp. Of America, BMI)

IF YOU EVER LOVED SOMEONE AND LOST (Julorae,
BMI)

| GOT A MAN (Step Up Front, BMI/Conducive,
BMI/Rhythm Planet, BMI/Bigone, ASCAP) CPP

1 GOT A THANG 4 YA! (New Perspective, ASCAP)

| HAVE NOTHING (Warner-Tamerlane,/One Four
Three,/Linda’s Boys,BMI) WBM

I'M EVERY WOMAN (Nick-O-val, ASCAP) CPP

I'M SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMI/Interscope Pearl, BMI) WBM
INFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP)

IN OUR LOVE (Orange Tree, BMI/EMI Blackwood,
BMI1/Rub, BMI)

IN THE STILL OF THE NITE (Llee, BMI) HL

| SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckuia, BMI)

IT HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM
IT MUST BE LOVE (Careers-BMG, BMI/Hudnall,
BMI/In Flight, ASCAP)

IT'S ALRIGHT (EMI Blackwood, BMI/Chante’ 7,
BMI1/Geffen, ASCAP/MCA, ASCAP) WBM

IT'S A SHAME (So So Def, ASCAP/Artistic Control,
ASCAP/Saja, BMI/EMI April, ASCAP)

IT WAS A GOOD DAY (Gangsta Boogie, ASCAP/WB,
ASCAP) HL

| WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP
KISS OF LIFE (Angel, ASCAP/Silver Angel,
ASCAP/Playhard, ASCAP) HL

KNOCK-N-BOOTS (EMI April,/Abdur
Rahman,/Zomba,/Donril,/Tadej, ASCAP) WBM/CPP
LOTS OF LOVIN (Ness, Nitty & Capone,
ASCAP/Smooth Flowin', ASCAP/Pete Rock, ASCAP)
LOVE DON'T LOVE YOU (Two Tuff-Enuff,/Irving,BMI)
LOVE 1S (WB,/Pressmancherry,/N.Y.M.,/Warner-
Tamerlane,/Pressmancherryblossom,
ASCAP/Chekerman,BMI1)

LOVE MAXES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE ME OR LEAVE ME ALONE (Def Jam, ASCAP)
LOVE SHOULDA BROUGHT YOU HOME (Saba
Seven,/Kear,/Ensign,/Greenskirt, /Sony Songs, BMI)
CPP

LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

LOVE THANG (Frabensha,/MCA,/Frank
Nitty,/Velle,/Ness, Nitty & Capone, /Warner
Bros.,/Geffen,/Edie Brickell, ASCAP) WBM

MARY, MARY (Zomba, ASCAP/4MW, ASCAP)
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Compiled from a national sub-sample 07 (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is “used in the Hot R&B Singles chart.
i
AEE 583
z ([T |w z|(=|e
o|5%| S| TITLE o |5 | 5| TITLE
Z | 2| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | ARTIST (LABEL/OISTRIBUTING LABEL)
OVE IS
* % NO.1 * & 49 | 4 | | WILLIAMS/B. MCKNIGHT (GIANT)
FREAK ME TAP THE BOTTLE
(D) 2 | 4 SIEK (KEIA/ELEKTRA) 1 week at No. 1 e YOUNG BLACK TEENAGERS (SOUL/MCA)
2 | 1| 8 | NUTHIN' BUT A “G" THANG 40 |30 | 5 | CROOKED OFFICER
DR. DRE (DEATH ROW/INTERSCOPE/AG) GETO BOYS (RAP-A-LOT/PRIORITY)
3| 4 [11 | INFORMER 41|37 |24 | IF1 EVER FALL IN LOVE
SNOW (EASTWEST/AG) SHA! (GASOLINE ALLEY/MCA)
@ 5|g I'M SO INTO YOU 42 | 45 | 8 | KNOCK-NBOOTS
SWV (RCA) WRECKX-N-EFFECT (MCA)
5 | 3 | 8 | HIP HOP HOORAY 43 | 44 | 24 | LOVE SHOULDA BROUGHT YOU ...
NAUGHTY BY NATURE (TOMMY BOY) TONI BRAXTON (LAFACE/ARISTA)
@ 1212 DOWN WITH THE KING 44 | 39 [ 24 | 1 GOT A THANG 4 YA!
RUN-D.M.C. (PROFILE) LO-KEY? (PERSPECTIVE/A&M)
7 17| 3| ITWASAGOOD DAY 45|51 | 3 | LOVE ME OR LEAVE ME ALONE
ICE CUBE (PRIORITY) BRAND NUBIAN (ELEKTRA)
DITTY IF | COULD
SR PAPERBOY (NEXT PLATEAU/FFRR) 60 | 3 | ReGINA BELLE (COLUMBIA)
1 GOT A MAN WRECKX SHOP
M POSITIVE K (ISLAND/PLG) 65 | 2 | WRECKX-N-EFFECT (MCA)
COMFORTER TYPICAL REASONS
e SHAI (GASOLINE ALLEY/MCA) 62 | 2 | PRINCE MARKIE DEE (COLUMBIA)
11 | 8 |10 | SOALONE 49 (40|17 UALITY TIME
MEN AT LARGE (EASTWEST/AG) I-FIVE (JIVE)
12 | 11 | 13 | MR. WENDAL 50 | 38 [ 18 | HAPPY DAYS
ARRESTED DEVELOPMENT (CHRYSALIS) SILK (KEIA/ELEKTRA)
13 | 14 | 16 | REBIRTH OF SLICK 51 | 46 | 23 | GOOD ENOUGH
DIGABLE PLANE TS (PENDULUM/ELEKTRA) BOBBY BROWN (MCA)
DAZZEY DUKS HONEY DIP
S DUICE (TMR/BELLMARK) (5283 3 PORTRAIT (CAPITOL)
15|13 | 13 | DON'T WALK AWAY §3 | 47 | 16.| IN THE STILL OF THE NITE
JADE (GIANT/REPRISE) BOYZ Il MEN (MOTOWN)
16 | 15 | 19 | | WILL ALWAYS LOVE YOU 54 |64 | 2 | SWEETONU
WHITNEY HOUSTON (ARISTA) LO-KEY? (PERSPECTIVE/A&M)
I'M EVERY WOMAN | CAN'T STAND THE PAIN
M WHITNEY HOUSOTON (ARISTA) & —| ! LORENZO (ALPHA INT'L/PLG)
18 | 18 | 4 | | HAVE NOTHING 56 (61 [ 3 | CANHE LOVE U LIKE THIS
WHITNEY HOUSTON (ARISTA) AFTER 7 (VIRGIN,
HAT 2 DA BACK ALL | SEE
913(6 TLC (LAFACE/ARISTA) ol CHRISTOPHER WILLIAMS (UPTOWN/MCA)
A WHOLE NEW WORLD WHO'S THE MAN?
eI P. BRYSON/R. BELLE (COLUMBIA) 8% 1 HEAVY D. & THE BOYZ (UPTOWN/MCA)
GET AWA LOTS OF LOVIN'
e BOBBY Bngn (MCA) s PETE ROCK & C.L. SMOOTH (ELEKTRA)
22 |22 | 19 | EVERYTHING'S GONNA BE ALRIGHT | | 60 | 55 | 7 | LOVE MAKES NO SENSE
FATHER M.C. (UPTCOWN/MCA) ALEXANDER O'NEAL (TABU/A&M)
23 | 23 | 15 | GANGSTA BITCH 61 (59 [ 13 | CHECK IT OUT
APACHE (TOMMY BOY) GRAND PUBA (ELEKTRA)
FUNKY CHILD GAMES
41| 5 | [GROS OF UNDERGROUND (PENDULUM) e CHUCKII BOOKER (ATLANTIC/AG)
25|24 | 3 | GOOD OL’ DAYS 63 | 52 | 18 | REMINISCE
LEVERT (ATLANTIC) MARY J. BLIGE (UPTOWN/MCA)
WHO GOT THE PROPS KiSS OF LIFE
e BLACK MOON (NERVOUS) — [ 1 | sapE €piey
THROW YA GUNZ 4 | MUSCLE GRIP
e ONYX (CHAOS/COLUMBIA) D SHABBA RANKS (EPIC)
DEDICATED 66 LOVE'S TAKEN OVER
e\ R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) & CHANTE MOORE (SILAS/MCA)
R SHE WR! SALLY GOT A ONE TRACK MIND
32513 (':‘Hlﬂ;? EEM?JS & P1_|E()RgE(MANGo) —|1 DIAMOND & THE NEUROTICS (CHEMISTRY)
30 | 35 | 28 | RUMP SHAKER 68 | 56 [ 20 | PUNKS JUMP UP TO GET ...
WRECKX-N-EFFECT (MCA) BRAND NUBIAN (ELEKTRA)
SWEET THING WHAT ABOUT YOUR FRIENDS
3112815 MARY J. BLIGE (UPTOWN/MCA) — | 28 | Tic (AFACE/ARISTA)
32|34 | 6 | SHOOP SHOOP (NEVER STOP...) 70 [ 53 | 21 | BABY I'M FOR REAL/NATURAL ...
i MICHAEL COOPER (REPRISE) AFTER 7 (VIRGIN)
FOI VI TIME 4 SUM AKSION
SIS KEI::JEYVGE 5&%%8 E @—|3 REDMAN (RAL/CHAOS/COLUMBIA)
IT HURTS ME 72 (57| 5 | GIVEITTO YOU
S JACCI MCGHEE (MCA) MARTHA WASH (RCA)
351{33 | 13 | HEAL THE WORLD 73 | 68 | 22 | NO ORDINARY LOVE
MICHAEL JACKSON (EPIC) SADE (EPIC)
) IT’S ALRIGHT
36 | 29 | 24 | HERE WE GO AGAIN! — | 1 | CHANTE MOORE (SILAS/MCA)
7 HOMIES
37|42 |16 PRINCE & THE N.P.G. (PAISLEY PARK/WB) @ — | 13 | ALIGHTER SHADE OF BROWN (PUMP)

(O Singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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ME & MRS. JONES (Warner-Tamerlane, BMI) WBM
MR. WENDAL (EMI Blackwood, BMi/Arrested
Development, BMI) WBM

MURDER SHE WROTE (Island, BMI/txat, BMI) HL
MUSCLE GRIP (Sony Songs, BMI/Zomba,/AuntHilda,
ASCAP/Songs Of PolyGram,/Ixat, BMI)CPP

NEVER BEFORE (Vangerrod, ASCAP)

NEVER DO YOU WRONG (MCA,/Geffen, ASCAP/Music
Corp. Of America, BM)/Geffen
Again,/Duboc,BMI/Rodsongs,/Almo,ASCAP)CPP
NUTHIN' BUT A G THANG (Ain't Nuthin’ Goin' On But
Fu-ckin', ASCAP/Sony Songs, BMI)

ONE MORE CHANCE (EMI, ASCAP/Maxi, PRS)

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI)

PHOTOGRAPH OF MARY (EMI April, ASCAP/November
Nights, ASCAP)

QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP
REBIRTH OF SLICK (Wide Grooves,/Gliro, BMI)
RELEASE ME (Coffey, Nettlesbey, BMI/Big Giant,
BMI/Warner-Tamerlane, BMI)

REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness,
Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM
RUMP SHAKER (EMI April,/D. Wynn,/Zomba,/Abdur
Rahman,/MCA, ASCAP) WBM/CPP

SALLY GOT A ONE TRACK MIND (Dusty Fingers,
BMI/All Jams, BMI/Terrace, BMI/Soul Cap, ASCAP)
SEND FOR ME (Lijersrika, BMI/Mercy Kersey,
BMI/Irving, BMI) CPP

SHDOP SHOOP (Norcal Atlanta,/Warner-
Tamerlane,/Playfull BMI)

70

I

7

e I8 & B

$0 ALONE (Trycep,/Ramal,/Willesden, BMI)CPP

S0 CLOSE (Polygram Int'l, ASCAP/MCA, ASCAP)
SOMETHING ON THE INSIDE (Zomba, ASCAP)
SWEET ON U (New Perspective, ASCAP)

SWEET THING (MCA, ASCAP) HL

TAP THE BOTTLE (Disco Breaks From The
Motherland, ASCAP)

TELLIN' ME STORIES (Big Herh's, BMI/Down Low,
BMi/Davone Ravone Lee, BMI)

THE THINGS THAT WE ALL DO FOR LOVE (Virgin,
ASCAP)

THROW YA GUNZ (Harris Onyx,/111 Posse,/JMJ,
ASCAP)

TIME 4 SUM AKSION (Funky Noble,/MCA,/Cypress
Hill, ASCAP/Saja, BMI/Troutman,BMI/BMG, BMI)
TYPICAL REASONS (EMI Blackwood, BMI/Flow Tech,
BMI/Music Corp. Of America, BMi/Second Generation
Rooney Tunes, BMI)

WELCOME TO MY LOVE (Aural
Elixir,/Rosalie,/Mycenae, ASCAP/Feel The Beat,/Stone
Diamond, BMI) CPP

WHO GOT THE PROPS (Target Practice,
ASCAP/Misam, ASCAP)

A WHOLE NEW WORLD (ALADDIN'S THEME)
(Wonderland, BM1/Walt Disney, ASCAP) HL

WITH YOU (Full Swing, ASCAP/AACI, ASCAP)
WRECKX SHOP (EMI April, ASCAP/Abdur Rahman,
ASCAP/Zomba, ASCAP/Donril, ASCAP/Tadej, ASCAP)
YOU'RE THE LOVE OF MY LIFE (Sweetman,
BMIi/Careers-BMG, BMI/Next Plateau, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY  SoundScan
1] LI
™
0 24

5 43 | 40 SHABBA RANKS @ £PIC 52464 (9.98 EQ/13 98) X-TRANAKED | 11
. e g e § @ NEW ) 1 D.J. MAGIC MIKE MAGIC 9411*/CDG (9.98/15.98) THIS IS HOW IT SHOULD BE DONE 51
g E % g (% § g :I(:) CQILIELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD;”TLE 5 ? @ 59 h & RACHELLE FERRELL MANHATTAN 93769°/CAPITOL (9.98/13.98) RACHELLE FERRELL &
xxx NO. 1 % * * 53 | 47 | & 18 | UNDERGROUND KINGZ BIG TIME 41502*/JIVE (9.98/13.98) TOO HARD TO SWALLOW 37
@D 1 | GETOBOYS rap-4-Lo7 57191*/PRIORITY (10.98/16.98) 1 week attvo. 1 TILL DEATH DO US PART | 1 a0 P BT L S S P e R LG T e
2 5 5 TR I e e ———————————— THE CHRONIC 1 55 52 49 50 | KRIS KROSS A * RUFFHOUSE 48710*/COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT 1
3 3 3 7 T T oHp—————— R LT 2 56 51 58 34 LORENZO ALPHA INTERNATIONAL 781000%/PLG (9.98 EQ/13.98) LORENZO 24
4 1 1 2 e I e e —— OET0 1 57 | 50 | 50 [ 33 | HOUSE OF PAIN @ ToMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16
5 1 1 TR e e T Ty e — e 1 63 79 11 THE PHARCYDE DELICIOUS VINYL 92222/AG {9.98/15.98) BIZARRE RIDE Il THE PHARCYDE 58
5 5 5 TR T —— TS 2 59 | 54 | 73 9 JACCI MCGHEE MCA 10291 (9.98/15.98) . JACCI MCGHEE 54
7 9 3 5 Eg&aﬁh% Eﬁnﬂ;mug.w REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5 8| — | 3 NAJEE EMI 99400*/ERG (10.98/15.98) : JUST AN ILLUSION 25
8 7 7 50 é}?&gﬁsﬂ%ngg\!/EE'ﬁgregg/rgs‘sf 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 3 61 | 66 | 67 | 77 | CYPRESS HILL A RUFFHOUSE 47689/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
9 10 10 19 | SADE A ePiC 53178 (10.98 EQ/15.98) LOVE DELUXE 2 62 | 56 | 6l 47 | SPICE 1 TRIAD 41481*/JIVE (9.98/13.98) SPICE 1 14
10 1 1| 20 | swv reasso7er 0.98/13.98) IT'S ABOUT TIME 10 63 | 57 | 65 | 92 | JODECI A 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1
T 5 5 R T ———— | EVER FALL IN LOVE 64 55 56 13 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 50
5 1z 12 73 | MARY 1. BLIGE & 2 UPTONN 10681VCA 9.9815.98) WHATS THE 4117 1 65 64 62 6 MICHAEL COOPER REPRISE 26686 *WARNER BROS. (9.98/15.98) GET CLOSER 62
66 | 70 | 68 [ 36 | BRIAN MCKNIGHT MERCURY 848605 (9.98 EQ/13.98) BRIAN MCKNIGHT 20
13 8 5 4 2PAC INTERSCOPE 92209*/AG (9.98/15.98) STRICTLY 4 MY N..G.G.A.Z..... 4 p= 5 P 2 | NZDEEP rrOFIE 1427+ 5 510 981 BACK 10 THE HOTEL p”
:: i: i; 686 . :::x:SJT::TS;:O:;Z::;:2:)038 e 2 |NCH:’\‘0(;ESRNOOU; 115 73 72 25 | DA LENCH MOB STREET KNOWLEDGE/EASTWEST 92206+/AG (9.98/13.98) GUERILLAS IN THA MIST 4
69 | 58 | 52 | 81 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 1
16 | 13} 15 | 18 | ICECUBEA PRORIY57185 (10981558 THE PREDATOR 1 90 | 82 | 10 | BIG BUB EASTWEST 92180+/AG (9.98/15.98) COMIN' ATCHA | 30
@ 21 — 2 SOUNDTRACK MCA 10758 (9.98/15.98) CB4 17
18 16 1 4 e ET T Loy ———— ey 18 n 71 64 | 26 | MIKI HOWARD GIANT/REPRISE 24452+/WARNER BROS. (9.98/15.98) FEMME FATALE 7
19 7 16 | 29 | BOBBY BROWN A 2 wea 10017 (105871598 e 1 @ 85 | 86 | 25 | AL B. SURE! wARNER BROS. 26973+ (10.98/15.98) SEXY VERSUS 2
20 | 18 | 18 | 4 | KAM STREET KNOWLEDGE/EASTWEST 92208+/AG (9.98/15.98) NEVAAGAIN | 18 13 | 65 | 51 | 35 | MARIAH CAREY A ? COLUMBIA 52758 (7.98 EQ9.98) HIUNGENCGEDIEE
14 62 57 16 | STEPHANIE MILLS MCA 10690 (10.98/15.98) SOMETHING REAL 22
gl el 4 L L LR AL AR, DA R R e T ) CHANGES 12 @ 95 97 24 | BUSHWICK BILL RAP-A-LOT 57189%PRIORITY (9.98/15.98) LITTLE BIG MAN 15
2 | 19 | 2 | Sl | ENVOGUEA® eASTWEST 9212174 1098/15.98) FUNKY DIVAS | 1 78 | 8L | 25 | CHUCKI BOOKER ATLANTIC 824107AG (9.98/15.98) NICEN WILD | 13
) e ) 2 NCIENIEINODRER VBTe p I PRECIOUS 20 n 69 66 18 | BASS OUTLAWS NEWTOWN 2210* (9.98/13.98) ILLEGAL BASS 48
NEW) . BLOODS & CRIPS DANGEROUSPUMP 191 38/QUALITY (9 98/13 98) BANGIN ON wix | 24 78 | 60 [ 60 | 24 | COMPTON'S MOST WANTED ORPHEUS 52984 +/EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY | 20
¢ s | B R B L D G O O e SIS S R ) BOOMERANG | 1 79 | 53 | 48 | 18 | GETOBOYS RaP-ALOT 57183"PRIORITY (9.98/1598)  GETO BOY'S THE BEST UNCUT DOPE | 31
SO0 110 230 S EAREREOVINEniars o O e NN R 8 | 99 | 9 | PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMBIA 48686 (9.98 EQ/15.98) FREE | 47
4 L% 13 154 | TLCA® LAPACE 26000 ARSTA I9.98/15.98) 000000HHH..ONTHETLCTIP } 3 81 | 61 | 55 | 17 | KOOL G RAP & D.J. POLO COLD CHILLIN' 5001* (10.98/16.98) LIVE AND LETDIE | 18
2|21 6 il G L L oD WE TRUST ! 82 | 77 | 69 | 239 | FATHER M.C. UPTOWN 10542/MCA (9.98/15.98) CLOSE TO YOU 34
2 | B | 2 | 17 | JADE GANTREPRE 24466 WARNER BROS. 9.915.99) JADE TO THE MAX o 83 | 79 | 84 | 35 | TOO SHORT @ JIVE 41467 (10.98/15.98) SHORTY THE PIMP 11
30 | 33 33 | 36 | MEN AT LARGE EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE 24 AR PRI T e ——— — W
O e P T ) 2 A AL 1S AT TN RS 85 | 74 | 70 | 4 | COMMON SENSE ReLATIVITY 1084 (9.98/14.98) CAN | BORROW A DOLLAR | 70
32 | 25 27 6 ABOVE THE LAW RUTHLESS/GIANT 2447 7*WARNER BROS. (10.98/15.98) BLACK MAFIA LIFE 6. 8% | 75 76 3 VANESSA BELL ARMSTRONG JIVE 41468 .98/13.98) SOMETHING ON THE INSIDE 75
33 | 34 | 3L | 95 | BOYZIIMEN A ° MOTOWN 6320° (998/13.98) e T8 e 87 | 72 | 78 | 31 | HIFIVE ave 41474+ 10.981598) KEEP ITGOIN'ON | 9
34 | 8| 2 5 | ALEXANDER O’NEAL TABU 9501*/A8M (10.98/15.98) LOVE MAKES NO SENSE 18 88 | 88 | 91 | 38 E&Tﬁgﬁ%&'ﬁ g: 8’&%43/?"599%]“ MECCA AND THE SOUL BROTHER 7
@5 | NEWD | 1 | D.J MAGIC MIKE waGC 54137606 (9.9815.98) BASS: THE FINAL FRONTIER | 35 89 | 81 | 85 | 3 | CARON WHEELER €M 97879%/€RG (10.98/15.98) BEACH OF THE WAR GODDESS | 81
36 | 30 | 22 | 5 | APACHE ToMMY BOY 1068* (9.98/14.98) APACHE AINTSHIT | 15 90 | 87 | 89 [ 19 | DIAMOND AND THE PSYCHOTIC NEUROTICS STUNTS, BLUNTS & HIP HOP | 47
37 | 32 | 30 | 16 | WRECKX-N-EFFECT A MCA 10566 (9.98/15.98) HARD OR SMOOTH 6 AR : TOUNG BLACH TEE N o T R m
381 37 [ 34 19 | PORTRAIT CAPITOL 93496 (9.98/13.98) PORTRAIT 16 SOUL 758 RI5A19.00115.98)
1 | 23 | 29 | AFTER 7 viom s6300 (081398 L I s 92 | 91 | 80 | 18 | D.J. JIMI AVENUE 9105* (9.98/14.98) Irsam | 57
MERERR Eﬁéf‘sﬁ%ﬂw%‘;?mﬁgfg@ (?52'555’,‘978'9" s & 3 93 | 84 | 74 5 ANGELA BOFILL JIVE 41510* (9.98/13.98) | WANNA LOVE SOMEBODY | 51
94 | 8% | 77 69 | TEVIN CAMPBELL @ QWEST 26291/ WARNER BROS. (9.98/15.98) T.EV.LN. 5
41 | 41 | 53 | 4 | B-LEGIT THE SAVAGE SIC WiD IT 712* (9.98/15.98) TRYIN' TOGET ABUCK | 4l 95 | 68 | 59 | 18 | PATTI LABELLE Mca 10691+ (10.98/15.98) PATTI LABELLE LIVE! | 18
2 14 | 8 4 | KIRK WHALUM COLUMBIA 46931+ (10.98 EQ/15.98) CACHE | 42 96 | 97 | 92 | 56 | SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26765/WARNER BROS. (9.98/15.98) MACK DADDY | 19
43 | 36 | 36 | 13 | EAZYE @ RUTHLESS 538I5/PRIORITY (4.98/6.98) 5150 HOME 4 THASICK | 15 97 | 83 | 75 | 27 | MAD COBRA coLUMBIA 52751 (9.98 £C/13.98) HARD TO WET, EASY TODRY | 17
49 46 23 | GEORGE DUKE WARNER BROS. 45026* (10.98/15.98) SNAPSHOT 36 RE-ENTRY 5 R.E'-Ih;;NZ?ESSEOO' 0 981098 A LESSON TO BE LEARNED 85
45 39 41 23 REDMAN RAL/CHAOS 52967/COLUMBIA (9.98 EQ/13.98) WHUT? THEE ALBUM 5 99 92 | - g T FEDERAL 80
46 | 42 | 38 | 22 | LO-KEY? PERSPECTIVE 1003*/A8M (9.98/13.98) WHERE DEY AT? | 18 @00 | reenty | 4 Lﬁ»ﬁoﬁﬁfn‘ss 0581598 DEATH CERTIFICATE 1
N R T I e soRN WO THE 505 | 3 -
48 | 46 | 39 | 9 | DUICE e 71000vmELARK 5 98/15.98) DAY DUKS | 6 | G e e o e o o e
8 [ %[5 [ 7 [ overee oo asmnen _ THATRIELN aLauw [ 17 | 270 O St et vt st g s, 7 C0 pries o WEA o O el e sgled i, o s mared

RECORD
RETAILING
DIRECTORY

ADEC DEALTRS

BN CHAR
HERDCUART

lf you service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents,
This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 20106, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entive staff and marketing team- call for special rates!
BDRDO106
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ARTISTS & MUSIC

Rap Duo Leaves Competitors In Dust;
Saxman Adds Street ‘Lifestyle’ To Jazz

BACK TO THE GRILL: The evi-
dence is being scattered. What with
loose parts from 3rd Bass and
EPMD and a steady stream of Nice
& Smooth conflict rumors, one could
conclude rap duos are an endangered
species over at Def Jam/RAL. As 3rd
Bass defectors Prime Minister Pete
Nice & Daddy Rich prepare to drop
their debut album, “Dust To Dust,”
concerned observers are wondering
how long this latest pairing on Rus-
sell Simmons’ legendary label will
last.

If they can stand strong together,
Rich & Nice definitely have a future.
On “Dust To Dust,” due late next
month, the team has crafted densely
knit tracks strung together with soul
grooves, hip-hop kick, and big-band
blast. The album’s beats are as insist-
ent as a jackhammer, and its sampled
bits sparkle through the mixes like
stolen precious gems.

Lyrically, Nice represents gang-
sterology and braggadocio that
mostly engages. On “3 Blind Mice,”
he weaves a lucid morality tale. In
“Verbals” and “Lumberjack,” he
makes amusing allusions to that en-
during Hanna-Barbera animated se-
ries, “The Flintstones.”

The album’s first single is “Rat
Bastard,” which debuted commer-
cially last December. A video by di-
rector Brett Ratner brings the
song’s brutal imagery to life. The clip
opens with Nice re-creating a scene
from the motion picture “The Un-
touchables.” After delivering a
speech about baseball, he bashes in
the skull of a self-minded associate
who resembles M.C. Serch, from 3rd
Bass. Even with its disclaimer (“This
film is fictional ... "), the impression
one gets is Nice is giving vent to frus-
trations brought on by his relation-
ship with Serch. For a moment, 3rd
Bass’ private bickerings appear to
have driven Nice to go berserk in
public.

WITH ITS BUBBLING MESH of

Column. M

by Havelock Nelson

samples, turntable cuts, and live in-
strumentation, Greg Osby’s “3-D
Lifestyles” (Blue Note) reaches fur-
ther into the jazz-rap realm than any-
thing before it. The key to the rec-
ord’s appeal is the fact that Osby isn’t
a rapper but a jazz terrorist, a post-
mod saxman who ain’t afraid to let his
jeans sag over his butt. His melodic
lines conjure up the rhythmic din and
color of the contemporary street, and
on cuts like “God Man Cometh” and
first single “Mr. Gutterman,” he ex-
plores a new style he has dubbed
street jazz. “I'm like an instrumental
rapper,” he says. The album’s Jeep
beats will cold knock you out, but its
criss-crossing intricacy will also grip
and rip. Producers on “3-D Life-
styles” are Ali Shaheed, from A
Tribe Called Quest; Eric Sadler, of
the Bomb Squad; and Philadelphia
rap crew 100 X, which also performs
rhymes on much of set. The street
date for “Mr. Gutterman” is Tuesday

(23). “3-D Lifestyles” arrives May 4.

FLIP DA SCRIPT: Ultramagnetic
MCs recently signed with Wild Pitch
Records. This influential but under-
rated quartet has begun collaborating
in the studio with several producers
and will release a single in early May.
In July, they’ll drop an album ...
Speaking of Wild Pitch, it’s now using
a mail campaign to help stir a buzz for
another of its new signings. Last
week, the label shipped a postcard
showing the backs of two urban-out-
fitted young men on one side and a
multiple-choice quiz (“WHERE ARE
THESE GUYS GOING?”) on the
other. Wild Pitch will service the
2,000 recipients of this tease two
more times, before revealing the
identity of the fledgling act ...
PHAT, tke line of clothing master-
minded by Russell Simmons, debuts
commercially Tuesday (23). The de-
signs will be available at PHAT
Farm, 129 Prince St. in Manhattan.
Simmons’ partner in PHAT is fashion
entrepreneur Marc Bugatta ... Af-
ter being dark for seven years, Bronx
nightclub The Fever was set to reo-
pen March 19. Invited guests were to
include Russell Simmons, L.L. Cool
J, Run-D.M.C,, Red Alert, Naughty
By Nature, and others.
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& Daryl Simmons. A&M CEO/pres-
ident Al Cafaro, who had also partic-
ipated in the unveiling of the star,
introduced a toast by Avant. Others
on hand: Perspective’s Sharon
Heyward and Kevin Fleming;
A&M’s Jerry Moss, Herb Alpert,
Miller London, Iris Perkins, and
Don Eason; promoter Al Haymon;
Benny Medina; and Pebbles.

EAR TO THE BEAT: Gangstarr’s
Guru hits big with the fabulously fla-

-

Rhythm Section. Honorees and presenters of the fourth annual Rhy.thm & Blues Foundations’ Pioneer Awards gather

vorful “Jazzmatazz,” his compilation
of collaborations with jazzmen Don-
ald Byrd, Branford Marsalis, Ron-
nie Jordan, Lonnie Liston Smith,
Roy Ayers, Courtney Pine, N'Dea
Davenport (of Brand New Heavies),
and Carlene Anderson . .. The Black
Rock Coalition is sponsoring a panel
called *“Music In Cinema: The Low-
down On Film Soundtracks,” Tues-
day (23) at the Musicians’ Union, Lo-
cal 892 (322 W. 48th St.) in New York.

backstage at a pre-awards press party at the Hollywood Palace. Shown, from left, are presenter Don Henley; co-host Bonnie
Raitt; co-host (and former Pioneer Award winner) Ruth Brown; honorees Wilson Pickett, Martha Reeves, and Lowell Fulson;
and Suzan E. Jenkins, executive director of the Rhythm & Blues Foundation.

5. AND ONE-STOP SALES REPORTS.
28| B g 2|85 Tme ARTIST
Fz| 92| 82| 25| LaBEL & NUMBERDISTRIBUTING LABEL
*xx NO.1 * x
1 1 1 7 NUTHIN’ BUT A "G" THANG & DR. DRE
(C) (M) (T) DEATH ROW/INTERSCOPE 53819/PRIORITY 3 weeks at No. 1
@ 9 3 8 THROW YOUR GUNZ & ONYX
(M) (T) RAL/CHAOS 74766*/COLUMBIA -
3 3 4 7 HiP HOP HOORAY & NAUGHTY BY NATURE
(M) (T} (X) TOMMY BOY 554*
4 5 9 6 TIME 4 SUM AKSION & REDMAN
(M) (T) RAL/CHAOS 74794*/COLUMBIA
@ 7 10 5 MURDER SHE WROTE & CHAKA DEMUS & PLIERS
(C) {T) MANGO 530 131/ISLAND
@ 10 14 7 GET THE POINT ¢ C.EB.
(C) (M) (T) RUFFHOUSE 74884/COLUMBIA
7 4 2 15 INFORMER @ SNOW
(C) (M) (T EASTWEST 98471
8 6 3 8 YABADABADOO ¢ CHUBB ROCK
(M) (T) SELECT 66349*/ELEKTRA
@ 12 16 5 V.S.0.P @ ABOVE THE LAW
g (M) RUTHLESS 40601 */REPRISE
14 20 4 FUNKY CHILD & LORDS OF THE UNDERGROUND
| (M) (T) PENDULUM 66330*/ELEKTRA
@ 15 | 21 3 CROOKED OFFICER & GETO BOYS
(C) (T) RAP-A-LOT 53818/PRIORITY

REBIRTH OF SLICK (COOL LIKE DAT)

© DIGABLE PLANETS

12 1 _8 e 6 15 (C) (M) (T) PENDULUM 64674/ELEKTRA
13 11 15 6 IT’'S A SHAME & KRIS KROSS
(M) {T) RUFFHOUSE 74836*/COLUMBIA
17 % 3 SALLY GOT A ONE TRACK MIND & DIAMOND/NEUROTICS
(C) (T} CHEMISTRY 864 850/MERCURY o
@ 30 2 IT WAS A GOOD DAY ¢ ICE CUBE
{C) (T) PRIORITY 53817 .
21 27 3 BORN 2 B.R.E.E.D. & MONIE LOVE
| {C) (M) (T) (X} WARNER BROS. 18691

& SHAWNIE RANKS

{M) (T) EASTWEST 96090*/AG

GETTIN IT ON
1 19 24 4 (C) (T) ATLANTIC 87399
BREAKER 1/9 @ COMMON SENSE
22 23 1 4 (C) (M) RELnT.VIT/Y 1139 i
w | 9 | 5 | 11 | wHO'S THE MAN? @ HEAVY D. & THE BOYZ
R (C) (M} (T) {X) UPTOWN 54543/MCA 1
FLIP DA SCRIPT @ DAKING & |
20 18 22 5 (C) (M) (T) {X) RO Y 5002/ARISTA
|(ZD| NEWD | 1 | DOWN WITH THE KING @ RUN-D.V.C.
L L
CHECK IT OUT @ GRAND PUBA
2 13 l 13 8 (C) (T) ELEKTRA 64671 _ J
@] 2 | 5 | 1GET WRECKED * TIM DOG
| N _(M)_ (T) (X) RUFFHOUSE 74857'/’:_0' UMBIA
PEA ® KAM
NEWD | 1 | B T pros:
TYPICAL REASONS @ PRINCE MARKIE DEE
@ NEw ’ 1 (C) (M) '.T_) COLUMBIA 74865 =
n [ [ s [L0TAMM,,,
LOVE ME OR LEAVE ME ALONE @ BRAND NUBIAN |
@ NEw ’ 1 {C} (M) (T) ELEKTRA 64661 1
GANGSTA BITCH ® APACHE
28 5 1_7 12 (M) (T) (X) TOMMY BOY 541°
2 | 16| 7 | 10 | FREEDOM GOT AN AK. @ DA LENCH MOB

DITTY @
(C) (M) (T) (X) NEXT PLATEAU/FFRR 350 012

30 : 27 | 29 | 10

& PAPERBOY

J

() Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million umits.
Catalog no. 1s for cassette single. *Astensk indicates catalog number 1s for cassette maxi-single; cassette single
unavallable. (C) Cassette single availability. (D) CD single availability, (M) Cassette maxi-single availability
(T) Vinyl maxi-single availability. {(X) CD maxi-single availability. € 1993, Billboard/BPI Communications.
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Estefan Fills Dance Card; Acts Bare Their Soul

BACK IN THE MIX: Gloria Este-
fan is out to prove that you can go
home again.

After a steady stream of success-
ful ballads during the past several
years, few seem to recall the Epic
artist’s late-’"80s tenure as a club si-
ren, belting out such Latin-disco
gems as “Dr. Beat” and “Conga.” Al-
though she is free to enjoy her
comfy niche at top 40 radio, Estefan
says she is itchy for a twirl back onto
the dancefloor—thus, the release of
the 12-inch single “Go Away.”

“I think the general perception of
me as an artist recently has been
colored by the fact that I've had hits
with the ballads on my albums. But
the truth is that I've never stopped
recording dance music. It would be
so limiting and dull for me to only
make one type of record. I'm hoping
that this single will remind people of
my roots.”

Here’s a slice of history: Estefan
and her band, Miami Sound Ma-
chine, were originally signed to
Sony Discos as a Latin act. Despite
an ardent regional club following
here, the group was not picked up
by Epic until after it was embraced

Epic artist Gloria Estefan took a break
from recording her forthcoming
Spanish-language album to promote
her new club single, "Go Away,"” at a
barbeque held during the recent Winter
Music Conference in Miami Beach.
Pictured, from left, are Michele Levan,
manager of dance promotion, Epic;
Frank Ceraolo, director of dance
music, Epic; and Estefan.

by British dance pundits and was a
hot item among import hounds.
Ultimately, “Go Away” is not only
a reminder of Estefan’s past, but
also a clear illustration of her broad-
ening future as a writer and per-
former. The traditional salsa flavor
that has dominated her previous up-
tempo tunes is evident, but it is tem-
pered with savvy house elements.
Also, Estefan’s vocal is easily her
most relaxed and playful to date.
Naturally, these days an artist
needs more than a strong song to
generate an across-the-board club
hit. Enter producer/remixer
Tommy Musto, whose stellar dubs
create a necessary underground

mood. Musto was also on hand to re-
construct Estefan’s 1992 single,
“Live For Loving You.”

“It helps so much to have input
from people who are able to be in
constant touch with what’s going on
in the clubs on a daily basis,” Este-
fan says. “It’s fascinating to see how
they interpret songs in remixes.”

While the wheels of promotion
spin behind “Go Away,” Estefan is
back in the studio, recording a tradi-
tional Latin album for autumn re-
lease. We hear several cuts will be
accessible to club formats.

SOUL DEEP: Last month, Bill-
board printed a report on the influx
and popularity of British soul acts
such as D-Influence and Young
Disciples in the States. Since then,
we've been deluged with a slew of
tapes and records by cool new acts
in search of U.S. deals. Not surpris-
ingly, Jamaican club mainstay Noel
McKoy’s stirring baritone is voice
behind two of the more intriguing
acts.

First, he joins his sister, Junete,
and brothers, Robin and Cornell,
for the sterling “Full Circle” (Right
Track, U.K.), an album they rec-
orded under the McKoy family
name. You can easily hear the influ-
ence of early Marvin Gaye and
Donald Byrd records on the silky
ballad “What Are We Gonna Do,”
and on the percussive and funky
lead single, “Fight.” Lightly spirit-
ual and uplifting lyrics, the set’s fo-
cal point, are delivered with layers
of harmonies and gritty lead vocals.

Noel McKoy also lends his talents
to “Supernatural Feeling,” the
fourth album by the James Taylor
Quartet. Adventurous, import-
smart spinners will remember late-
"80s jazz/funk treasures such as “Do
Your Own Thing” and “Get Organi-
sed.” The addition of McKoy gives
the normally instrumental band
much-needed mainstream viability.
Tracks like the house-inflected “We
Need Each Other” and the wrig-
gling, midtempo “Got To Get To
Know You" are ready to redefine
the boundaries of urban radio. And
management by the powerful Big
Life posse doesn’t hurt, either.

Finally, the Dodge City Produc-
tions clique packs a serious punch
with “Unleash Your Love” and “As
Long As We're Around,” two de-
lightful singles available via Island/
i1th & Bway’s U.K. branch. Besides
the fact that both songs have an un-
usually complex groove construction
and catchy melodies, the major sell-
ing-point of this act is singer Ghida
de Palma, who comes across as a
hybrid of Mary J. Blige, Caron
Wheeler, and Chaka Khan. An al-
bum is in the works, and we are
breathlessly awaiting Island’s deci-
sion regarding its future in the U.S.

Actually, all of these projects are
worthy of club and urban attention
in the U.S. All that’s required is a re-
mix or two, and a willingness and
commitment to break out of the
mold of mediocrity so many U.S. la-
bels dwell in. Just because some

by Larry Flick

programmers are used to a tired old

sound does not mean labels
shouldn’t make an effort to try
something new and out-of-the-ordi-
nary.

SHAKIN’ BAKER: Dance music
legend Arthur Baker is not quite
ready to rest on his laurels. Besides
opening a luxurious new studio in
New Jersey, he has a busy agenda
of recording projects.

Top priority is a new (and still
unnamed) band that will be fronted
by a charismatic unknown vocalist,
Romel Henry. According to Baker,
the act’s first album will straddle the
fence dividing clubland and radio by
exploring a variety of house, hip-
hop, and jazz vibes. A deal with
BMG International is in place,
though he will start seeking a U.S.
home upon completion of recording.

One of Baker’s other side groups,

iy Dance
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Breakouts: Titles with future chart potentiai,

based on club play or sales reported this week

Brooklyn Funk Essentials, will
also issue new music shortly. He's
teamed up with U.K. writer/pro-
ducer Lati Krunlund for a urban-
ized album that has guest appear-
ances by Maceo Parker and Paul
Shapiro. Baker plans to announce a
U.S. label situation for this one
shortly.

Finally, Baker is at the executive-
production helm of Al Green’s pop
comeback album. He has produced
half of the collection himself, and is
supervising contributions by Fine
Young Cannibals and U2’s Bono
and the Edge. Another BMG Inter-
national signing, the rumor mill is

churning with word that Arista is
this close to picking up the project
for the States.

Is anyone else out of breath?
Whew!

THE SINGLE LIFE: Miami’s
Murk Boys (aka Ralph Falcon and
Oscar Gaetan) continue to build a
rich catalog of powerful mixes and
productions with “Tumbe” by Tito
Valdez (Irma, New York), a virtu-
ally flawless blend of dark house and
Latin influences.

As always, they keep arrange-
ments deceptively simple, zeroing in
on a few interesting song or vocal el-
ements and spreading them out over
three or four mixes—as opposed to
blowing an entire creative wad on
one primary mix. This ultimately
holds the DJ’s and listener’s interest
for a longer period of time. With
that in mind, each of the versions in-
cluded here are essential program-
ming choices—though we can’t help
citing “Oscar G’s Dope Dub” as a
fave.

Aren’t you just dying for another
slice of diva-house? We thought so.
Have a nibble on “Square "Em Up,”
by Showbud with Lori Perry (Ele-
phant, Los Angeles). Perry ably
works the lower register of her voice
to fine effect, while Showbud sur-
rounds her with a muscular deep-
house bass line and fluffy disco
strings. A cool underground entry
that would have a shot at more
mainstream play with a fleshier
(read: poppy) remix.

With the increasing DJ interest in
his debut effort, “One More Chance”
(available through the Hot Tracks
remix service), Los Angeles-based
Jeff Johnson is poised to become
the first bona fide star to rise from

the hi-NRG community in years.
The Chris Cox production is a
catchy, pop-glossed ditty with the
kind of relaxed vocal NRG DJs reg-
ularly subscribe to. A harder-edged
remix will be needed to make the
crossover onto more mainstream
pop/house formats.

TID-BEATS: If you long for the
days of '80s acts like Kajagoogoo
and Kim Wilde, you can’t miss “Liv-
ing In Oblivion” (EMI), an 18-song
trip down memory lane. Retro club
DJs will revel in guilty pleasures
such as “Turning Japanese” by the
Vapors, “I Eat Cannibals” by Total
Coelo, and “Chant No. 1” by Span-
dau Ballet ... Speaking of oldies,
fans of the Commodores should
look for the band’s club-smart re-
working of its classic “Brick House”
(SBR, Minneapolis). It pumps ...
Congrats to RCA for putting the
original E-Smoove house version of
“Symphony” on Donell Rush’s up-
coming debut album, “Coming &
Going.” Also, the label has decided
to give his new single, “If Only You
Knew,” a house remix ... Felix
should have no trouble increasing
the momentum started by his recent
hit, “Don’t You Want Me,” with the
onset of “One” (deConstruction,
U.K.), a smokin’ six-cut EP. Test
pressings already have generated
DJ interest in the fun, tempo-shift-
ing “Fastslow,” with its Euro-disco
trance leanings. Also noteworthy is
the house-inflected “Fools In Love”
and “You Gotta Work.” Felix is
signed to RCA for a U.S. album, and
the label has yet to decide whether
it will issue this EP, or wait for the
full-length set to be completed.

Kylie Goes Global. Kylie Minogue has inked a new worldwide recording contract
with BMG, which will see the singer’s upcoming releases on Imago in the States,
Mushroom in Australia, and deConstruction through RCA for the rest of the world.
Minogue’s first album under the new deal is due this autumn. Gathered for the
signing, from left, are Pete Hadfield, co-managing director, deConstruction; Terry
Ellis, president, Imago; Minogue; Jeremy Marsh, managing director of RCA U.K.;
and Keith Blackhurst, co-managing director, deConstruction.
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Billboard
| Q.
FOR WEEK ENDING MARCH 27, 1993 ™
CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wElox|e : = OF DANCE CLUB PLAYLISTS. wx|lox|g 3 = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
2u|2ou |2 LE| TITLE ARTIST ZFuleu | 23| 2% | TTLE ARTIST
2|32 | ~F | 25| LaBEL & NUMBER/DISTRIBUTING LABEL FZ2|32| w2 | S| (aBEL & NUMBERDISTRIBUTING LABEL
* %% NO. 1 * % *xxx NO.1T * x %
1 1 2 9 LOVE U MORE COLUMBIA 74807 2 weeks at No. 1 @®SUNSCREEM 3 4 11 | INFORMER (M) (T) EASTWEST 96112/AG 1 week at No. 1 ® SNOW
)] 3 7 | GIVE IT TO YOU Rca 62434 ® MARTHA WASH % 4 5 4 | 1'M EVERY WOMAN (M) (T} (X) ARISTA 1-2520 ® WHITNEY HOUSTON
3 6 8 7 IT'S MY LIFE ARISTA 1-2492 ® DR. ALBAN @ 5 6 6 GIVE IT TO YOU (T) (x) RCA 62434 © MARTHA WASH
@ 9 21 4 LITTLE BIRD ARISTA 1-2522 © ANNIE LENNOX 4 1 2 9 GET AWAY (M) (T) (X) MCA 54512 & BOBBY BROWN
@ 12 | 22 5 BRIGHTER DAYS CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE 5 2 1 7 HIP HOP HOORAY (M) (T) () TOMMY BOY 554 & NAUGHTY BY NATURE
@ 10 14 6 | GUILTY OF LOVE DEF AMERICAN 40725 WARNER BROS. D.O. 6 8 9 7 NUTHIN' BUT A “G" THANG (M) (T) DEATH ROW 5381 9/INTERSCOPE # DR. DRE
1 8 9 8 UNIQUE TRIBAL AMERICA 13879/LR.S. DANUBE DANCE ] 9 13 9 TAP THE BOTTLE (M) (T) SOUL 54536/MCA ® YOUNG BLACK TEENAGERS
8 2 1 10 | I'M EVERY WOMAN aRISTA 1-2520 ® WHITNEY HOUSTON 8 7 3 12 | REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS
@ 19 25 5 BORN 2 B.R.E.E.D. WARNER BROS. 40641 @ MONIE LOVE @ 11 14 6 THING GOIN’ ON (T) (X) SIRE 4063%/WARNER BROS BETTY BOO
14 15 6 HIP HOP HOORAY TOMMY BOY 554 @ NAUGHTY BY NATURE 16 26 | FEEL YOU (M) (T) (X) SIRE 4076 7/WARNER BROS. & DEPECHE MODE
@ 16 16 6 FOREVERGREEN EPIC 74433 @ FINITRIBE @ 20 27 4 LITTLE BIRD (M) (T) (X) ARISTA 1.2522 @ ANNIE LENNOX
(D] 22 | 5 | 4 | sHOW ME LOVE eic sear 10110atianTic ROBIN S. A2 17 | 19 | 8 | LOVEU MORE m  coLumsia 74807 - @ SUNSCREEM
13 5 5 4 FEEL LIKE SINGIN' NERVOUS 864 905/MERCURY SANDY B. 13 6 7 10 PHOTOGRAPH OF MARY (M) (T) EPIC 74782 @ TREY LORENZ
14 4 3 9 GET AWAY MCA 54512 @ BOBBY BROWN 14 14 18 7 1 GOT A MAN (T) ISLAND 864 305/PLG @ POSITIVE K
15 T 10 | PUSH THE FEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS @ 18 | 21 FEEL LIKE SINGIN' (T) NERVOUS 864 905/MERCURY SANDY B.
16 13 6 16 | SUPERMODEL (YOU BETTER WORK) TOMMY BOY J4_2 @ RUPAUL 16 10 8 16 SUPERMODEL (YOU BETTER WORK)/HOUSE OF LOVE (M) (1) (x) TOMMY BOY 542 @ RUPAUL
17 11 13 8 PHOTOGRAPH OF MARY EPIC 74782 & TREY LORENZ 1 15 20 6 KNOCK-N-BOOTS (M) (T) (X) MCA 54583 @ WRECKX-N-EFFECT
31 44 3 TOOK MY LOVE COLUMBIA 74862 T -Q BIZARRE INC FEATURING ANGIE BROWN— 18 12 10 16 "M GONNA GET YOU (M) (T) (X) COLUMBIA 74490 @ BIZARRE INC FEATURING ANGIE BROWN
19 18|17 7 | WE CAN MAKE IT STRICTLY RHYTHM 12100 SOLE FUSION 36 - 2 | FAITH (IN THE POWER OF LOVE) (T} (x} EPIC 74887 ROZALLA
30 41 3 1 FEEL YOU SIRE 40767/ WARNER BROS & DEPECHE MODE @ 24 25 5 EVERYBODY GET ON UP (T} (X) PAISLEY PARK 40593/WARNER BRCS @ CARMEN ELECTRA
@ 2% | 37 4 BOSS DRUM EpIC 74898 © THE SHAMEN @ 21 | 36 3 BORN 2 B.R.E.E.D. (T) (X} WARNER BROS. 40641 © MONIE LOVE
@D] 2 | 3 [ 4 | ENOY LIFE eiomTBaLL 9207 ® WAVE * x * POWER PICKX % %
| 23 | 20 | 12 | 11 | THING GOIN' ON SIRE 40639/WARNER BROS o __BETTY BOO @ 32 ] 35 3 SHOW ME LOVE (M) (T) BIG BEAT 10110/AG ROBIN S.
4 | 24 | 28 | 6 | INFORMER EASTWEST 96112/ATLANTIC @ SNOW_| @ 30 [ 37 | 3 | 1m's MY LIFE (o0 ARiSTA 12492 @ DR. ALBAN
@ 27 (315 NUTHIN' BUT A "G" THANG DEATH ROW 53B19/INTERSCOPE o 4 DR.DRE 31 34 3 FOREVERGREEN (T) (X) EPIC 74433 & FINITRIBE
%6 | 17|10 9 | IF YOU WANT MY LOVE (HERE 1T IS) £pIC 74835 THE COVER GIRLS 25 | 23 | 23 | 10 | DITTY o (T 00 NEXT PLATEAUFFRR 350 012 ® PAPERBOY
* % * POWER PICK* % % 26 26 | 24 11 DON'T WALK AWAY (M) (T) (X) GIANT 40669/ WARNER BROS. @ JADE
36 | 45 3 | CAN'T GET ANY HARDER SCOTTI BROS. 75352 JAMES BROWN 21 | 8 | 9 3 HAT 2 DA BACK (M) (T) (X) LAFACE 2-4046/ARISTA & TLC
34 | 47 | 3 | FAITH (N THE POWER OF LOVE) epiC 74887 ROZALLA 34 | 38 | 3 | I'MSOINTO YOU (T ReA 62452 - @ swv
33 | 39 4 | WANNA BE SOMEONE ATLANTIC 85791 CLUBZ 29 | 29 | 33 4 THROW YA GUNZ (M) (T) RALCHAOS 74766/COLUMBIA ® ONYX
30 | 21 | 20 | 8 | REBIRTHOF SLICK (COOL LIKE DAT) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS (GO 38 [ — [ 2 | rMRAVING w0 amsTa 12525 VESEINES
31 23 23 12 LOVE IS EVERYWHERE NOVAMUTE 113 G.T.0. @ 40 2 CAN'T GET ANY HARDER (T} (x) SCOTTI BROS. 75352 JAMES BROWN
32 | 15 | 11 [ 11 | MR WENDAL cHrysaLis 24805rG @ ARRESTED DEVELOPMENT 32 133 | 32 5 | TIME 4 SUM AKSION (M) (T) RALCHAOS 74794/COLUMBIA © REDMAN
33 | 29 | 27 | 8 | TAP THE BOTTLE souL sessemca ® YOUNG BLACK TEENAGERS | |33 | 25 | 16 | 10 | SPEED (M 0o STRICTLY HYPE 106 ALPHA TEAM
34) | 39 _ ) NO LIMIT RADIKAL 12389/CRITIQUE © 2 UNLIMITED 342 17 | 14 | GANGSTA BITCH (M) (T) (x) TOMMY BOY 541 ® APACHE
9)| 44 | — | 2 | JAMAICAN IN NEW YORK ELEKTRA 66339 @ SHINEHEAD * % *HOT SHOT DEBUT* * %
36)| 4 2 | EVERYBODY GET ON UP PAISLEY PARK 40693/WARNER BROS ® CARMEN ELECTRA (35| NEWP | 1 | Bow wow WOW () 0 iMmoRTAL 74852/EPIC @ FUNKDOOBIEST
31 | 25 | 18 | 9 | NUSH xTREME 002 NUSH 39 | 44 | 3 | PHANTOM OF THE OPERA (T} (X) ZvX 6677 HARAJUKU
*x*HOT SHOT DEBUT xx % 3 13 11 11 {F YOU WANT MY LOVE (HERE IT IS) (M) (T) EPIC 74835 THE COVER GIRLS
NEW ) 1 | 1CAN'T GET NO SLEEP CUTTING 273 MASTERS AT WORK FEATURING INDIA @ 43 | — | 2 | FUNKY CHILD (M) (T) PENDULUM 66330/ELEKTRA o @ LORDS OF THE UNDERGROUND
36 | — | 2 | GO ONMOVE srctLy rHvinm 12128 REEL 2 REAL FEATURING MAD STUNTMAN 39 | 37 | 28 | 10 | WHO GOT THE PROPS (1) NERVOUS 20026 @ BLACK MOON
NEW ) 1 INDEPENDENCE $BK 19777/ERG & LULY 40 44 41 3 BRIGHTER DAYS (T} CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE
41 37 33 7 UNDERSTAND THIS GROOVE CHINA IMPORT FRANKE 10 | WHO'S THE MAN? (M) (T} (X} UPTOWN 54545/MCA @ HEAVY D. & THE BOYZ
a2 | 42 | @3 4 | OUT OF SPACE ELEKTRA 66347 " @ THE PRODIGY 1 | 1CAN'T GET NO SLEEP (M) (T) CUTTING 273 MASTERS AT WORK FEATURING INDIA
NEW ) 1 L.S.D. BOLD! 2001 T THE TRIPP 6 CONNECTED (T) GEE STREET/ISLAND 864 393/PLG @ STEREO MC'S
NEW p 1 PALLAS ATHENA ARISTA IMPORT PALLAS ATHENA 1 DOWN WITH THE KING (M) (T) (X) PROFILE 7391 ® RUN-D.M.C.
45 | 40 [ 40 8 | MINDSTREAM MUTE 6634 3/ELEKTRA - ® MEAT BEAT MANIFESTO 16 | SHAMROCKS AND SHENANIGANS (M) (T) (X} TOMMY BOY 543 _ #HOUSE OF PAIN
NEW ) 1 | LOVE MAKES NO SENSE TABU 7707/A&M ® ALEXANDER O'NEAL NEW ) 1 | IF YOU BELIEVE (1) 1.D. 1016/RCA CHANTAY SAVAGE
_47 35 32 9 | STILL WANT YA GUERILLA 13878/I.R.S OUTER MIND 47 22 12 10 BINGO (M) (T) SUNSHINE 2502/ARISTA & THE MOVEMENT
48 32 24 12 | SUNSHINE AND LOVE ELEKTRA 66345 o HAPPY MONDAYS 48 19 15 7 MUSCLE GRIP (1) EPIC 74806 @ SHABBA RANKS
49 47 46 6 COME RAIN COME SHINE GREAT JONES 530 621/1SLAND  CLUBLAND FEATURING ZEMYA HAMILTON 49 45 42 10 PUSH THE FEELING ON (M) {T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
50 43 30 11 LET ME BE YOUR UNDERWEAR FFRR 350 016/LONDON & CLUB 69 50 47 39 14 | GET UP (MOVE BOY MOVE) (M) (T) INTERSCOPE 96096/AG @ AB LOGIC

O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-singie if cassette is unavaitable. On sales chart: (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (X} CD maxi-
single availability. © 1993, Billboard/BPI Communications.

WH u I s IT{.Iust Ask Your Customers}

THE NEW 12", CD-5 AND MAXI-CASSETTE FROM MICHAEL JACKSON.
The 12" & CO-5 include the sought after re-working of the classic “Beat It" by Moby.

“Wanna Be Startin' Somethin’.” ==

Bpic Wi

The 7" vinyl & maxi-cassette include the Brother In Rhythm remin of the club gem K %‘
' | .

IN -STHHE q!ﬁ- Enszathas Pradecar Mickeed JacksenPraduced by Michasd Jackson vl IE Baiirell

“lpic® Beg. U5, Bt & Tm, OH, Marce Begadrada B2 iv d tradenark of Bosy Busic Esletaivien 110D T8 MU Prodictises I
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Canada Growing Fond Of Homegrown Country

@l BY LARRY LeBLANC

TORONTO—With the opening of the
city’s first country FM radio outlet
here and a bounty of top-notch domes-
tic album releases recently, music in-
dustry figures here are bullish about
the future of Canadian country music.

“There’s certainly a great aware-
ness of country here,” says manager
Allan Kates, who handles Prairie Oys-
ter, Cassandra Vasik, and Sylvia Ty-
son. “[Industry] people are reading
the trades and are seeing what's going
on in both America and in Canada, and
the Canadian consumer is taking Can-
adian artists seriously. Prairie Oyster
and Michelle Wright are both plati-
num [100,000 units] acts. They have
also had some very major American
exposure, including being on TNN and
CMT, which are both strong in this
country.”

Among the veteran artists releasing
albums since the start of the year are
George Fox (Warner Music Canada),
Joan Kennedy (MCA), Anita Perras
(Savannah), Vasik (Epic), the Johner
Brothers (Sceptre), and Terry Kelly
(Gun). Additionally, there have also
been impressive debuts by such new-
comers as Jim Witter (fre), Vern
Cherchoo (Dark Light Music), and
Jennifer Gibson (T.S. Records). Mean-
while, Canadian country program-
mers still are heavily airing cuts from
1992 albums by the Rankin Family
(Capitol), Ian Tyson (Stony Plain),
Tracey Prescott & Lonesome Daddy
(Columbia), Patricia Conroy (WEA),
Rita MacNeil (Virgin), Sylvia Tyson
(Sony), Gary Fjellgaard (Savannah),
and Don Neilson (Einstein Brothers).

“We've had two years’ worth of re-
ally good CanCon [Canadian-content]
records, but in the last year it’s been

exceptionally good,” says media strat-
egist Dave Charles, president of the
Joint Communications Corp.

“With CanCon, there’s never been a
rhyme or reason to releases until re-
cently, when the major companies got
involved,” says Bill Anderson, pro-
gram director at AM country station
CKYC here.

Canadian country broadcasters, op-
erating with a government-regulated
30% domestic-content requirement
since the 70s, have rarely had diffi-
culty in achieving that quota although
the supply often has been madden-
ingly erratic. The reason for the un-
even supply is that after the ’60s,
when RCA, Capitol, and Columbia had
extensive domestic country rosters,
major labels blatantly ignored the do-
mestic country market—preferring to
invest in pop and rock acts. Even to-
day, despite a renewed interest in do-

MAESTRO: The movers of Music City and Music Row
met for breakfast at ASCAP’s headquarters on March
16 to hear about the hopes and promises inherent in
Nashville’s fledgling Leonard Bernstein Center For
Education Through The Arts. Essentially, the Center’s
goal will be to demonstrate that the various arts are cen-
tral rather than peripheral to learning.

Bernstein, who died in 1990, chose Nashville as the
place to test his ideas about education, and the center
was officially established in the city last year by a joint
effort of the Bernstein Education Through The Arts

Fund and the Nashville
Institute For The Arts. =
Nashville

center and prepare the
community for the fund
drive that will follow, its
backers will hold a “gala
inaugural” April 29-May 1
in Nashville. Among the
celebs who will be in town
to support the effort will ™
be newsman Peter Jen-
nings and actress Lauren
Bacall, both of whom are
on the center’s national advisory council, as well as au-
thors John Naisbitt and Charles Fowler. There will, in
addition, be a series of presentations and panel discus-
sions and a concert by Mike Reid.

Scene Three has already produced a short but elo-
quent video to answer questions about and build enthusi-
asm for the center. In the video, Bacall speaks of Bern-
stein’s “passion for education,” and Jennings observes
that “in all he did, Leonard Bernstein taught.”

To draw attention to the
———

SMOKED: The management of the Grand Ole Opry
has fired the two junior members of the late Roy Acuff’s
Smoky Meuntain Boys, leaving only Bashful Brother
Oswald (Pete Kirby) and Charlie Collins to carry on
the King’s legacy, and effectively bringing his legendary
band to an end. Gone are fiddler Dan Kelly and banjoist
Larry McNeely. Kirby and Collins say they feared the
breakup was coming with Acuff gone. “They took our
parking place, they took our dressing room, and they let
two of our boys go,” Kirby summarizes. “I wished they’d
kept us together,” Collins laments. He and Kirby will
now perform on the Opry as “Oswald & Charlie.” “Any-
where we [Smoky Mountain Boys] played,” Collins con-

Bernstein Center Sets Date For Gala
Smoky Mtn. Boys Whittled To Oswald & Charlie

by Edward Morris

tinues, “Acuff always built us up. Seemed like he was
proud of us.”

MOTHER OF ALL DATES: This year’s Country Mu-
sic Assn. Awards Show will be broadcast live at 9 p.m.,
Eastern time, Sept. 29 on CBS-TV.

MAKING THE ROUNDS: Jim Beam is launching a
Country Music Talent Search that will culminate in the
winner performing on the Jim Beam Country Caravan,
currently headlined by Lucinda Williams. Artists com-
pete by submitting audio
tapes of their perform-
ances to the liquor com-
pany’s screening commit-
tee before July 31. Five
finalists will be selected
and flown to Nashville to
vie for the grand prize . ..
The Shock Ink public rela-
tions firm has opened a
Nashville office with
Nancy Russell and Janie
Osborne as reps. Clients
include Mary-Chapin
Carpenter, Lucinda Williams, Collin Raye, Travis
Tritt, Trisha Yearwood, and Lynyrd Skynyrd.

Scheduled to perform May 11 on the Academy Of
Country Music Awards Show on NBC-TV are Alabama,
John Anderson, Suzy Bogguss, Garth Brooks, Brooks
& Dunn, Mary-Chapin Carpenter, Billy Dean, Vince
Gill, Alan Jackson, Kenny Loggins, Patty Loveless,
Delbert McClinton, Doug Stone, Travis Tritt, Tanya
Tucker, Wynonna, Reba McEntire, and George
Strait. There will also be taped performances by new-
comer nominees Confederate Railroad, Billy Ray
Cyrus, Great Plains, Tracy Lawrence, Little Texas,
Martina McBride, Collin Raye, Joy White, and Mi-
chelle Wright.

MARK YOUR CALENDAR: The sixth annual Johnny
Russell Homecoming Celebration will be held in Moorh-
ead, Miss. Proceeds will go toward providing scholar-
ships for students at Delta Community College ... The
third annual City Of Hope Celebrity All-Star Softball
Challenge & Concert will be held June 6 in Nashville at
Greer Stadium. Confirmed to appear at the event are
Clint Black, Mark Collie, Billy Ray Cyrus, Sammy
Kershaw, Little Texas, and McBride & the Ride.

mestic country by the majors, the
overwhelming method of releasing
country singles is via independent
compilations issued by such compan-
ies as RDR, Hillerest, Altair, Saddle-
stone, and Bookshop. Albums, even
those released by the majors, have un-
til very recently tended to be a series
of previously issued singles.

Renewed interest in Canadian coun-
try began in the late '80s, after the
U.S. signings of k.d. lang & the Re-
clines (Sire), Prairie Oyster (BMG),
and Wright (Arista), as well as the do-
mestic signing of Alberta’s Fox

(Warner Music Canada). More re-
cently, the overnight success of folksy
singer Vasik, who used to record on
the Einstein Brothers label and is now
signed to Epic, distributed by Sony
Music Canada, has focused attention

on homegrown country talent.
Although lang has since branched
away from country music, a quasi-star
system has emerged in Canada in re-
cent years. Canadian broadcasters,
which once dumped CanCon country
records in off-peak hours or relegated
them to ultralight rotations, have be-
(Continued on page 54)

New Vision For Brooks’ ‘Free’
Video In Heavy Rotation On CMT

NASHVILLE—Five months after his
single “We Shall Be Free” peaked at
No. 12 on the Hot Country Singles &
Tracks chart, Garth Brooks is looking
to his music video version of the song
to further its message of tolerance.

NBC-TV debuted the video just
prior to Brooks’ performance of the na-
tional anthem at this year’s Super
Bowl. And now, Country Music Televi-
sion has added the video in heavy rota-
tion.

Stephanie Davis and Brooks wrote
the song following last year’s riots in
Los Angeles, and Liberty Records re-
leased it as the first single from
Brooks’ fifth album, “The Chase.”

“We Shall Be Free” is the first music
video Brooks has released since early
1991, when The Nashville Network and
Country Music Television—claiming
fears of controversy—refused to air
“The Thunder Rolls,” his clip that fea-
tures scenes of domestic violence.

To illustrate a world that is in tur-
moil and in need of greater tolerance
among its inhabitants, “We Shall Be
Free” uses vivid news footage of war,
famine, riots, and natural and human-
made disasters.

Interspersing the footage with pleas
for harmony, self-esteem, and under-
standing are Paula Abdul, Troy Aik-
man, Burt Bacharach, Harry Bela-
fonte, Michael Bolton, John Elway,
Boomer Esiason, Whoopi Goldberg,
Amy Grant, Julio Iglesias, Bernie Ko-
sar, Jay Leno, Marlee Matlin, Reba
McEntire, Warren Moon, Eddie Mur-
phy, Martina Navratilova, Craig T.
Nelson, Gen. Colin Powell, Joan Riv-
ers, Michael W. Smith, Patrick Swayze,
Elizabeth Taylor, Lily Tomlin, and
Kristi Yamaguchi.

In addition to programming the
video five times a day during its first
week, CMT also ran notices prior to
each showing to alert viewers the video
was coming up.

The single was the lowest-charting
one of Brooks’ career, coming in four
places lower on the charts than his first
effort, “Much Too Young (To Feel This
Damn Old).” Some observers specu-
lated the song’s relatively low ranking
was radio’s reaction to its liberal mes-
sage; but others argued it was the
song’s gospel sound that caused it to
die an early death on the charts.

EDWARD MORRIS

‘Country Takes Manhattan’
Dates Set, Lineup Pending

NASHVILLE-—Most of the talent
has been lined up for “Country Takes
Manhattan,” although the sponsors
have not yet released the official ros-
ter. Jointly produced by Radio City
Music Hall Productions and talent
manager Ken Kragen, the event will
run from May 14-22 and feature per-
formances at various New York lo-
cales by Dolly Parton, Clint Black,
Wynonna, Willie Nelson, Travis Tritt,
Trisha Yearwood, Marty Stuart, Lit-
tle Texas, Sammy Kershaw, and pos-
sibly others.

The Nashville Network will also tie
into the event with various program-
ming. “Crook & Chase,” TNN’s hour-
long weeknight news magazine, will
air live from the American Festival
Cafe in Rockefeller Plaza, May 17-21.

Other programs are still being
worked out.

Parton will open the event May 14
at Carnegie Hall, and Nelson (possi-
bly with an assist from Bob Dylan and
other friends) will close the affair
with a May 22 show at Radio City Mu-
sic Hall. Also, Tritt, Yearwood, and
Little Texas are booked into Radio
City that weekend as part of the Bud-
weiser Rock’N'Country tour. Clint
Black and Wynonna will play Radio
City May 18 and 19. Stuart and Ker-
shaw are set for shows at the Beacon
Theatre on May 17.

Early plans called for a perform-
ance by a major country act in Cen-
tral Park, but there are as yet not de-
tails on whether this will materialize.

EDWARD MORRIS
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by Lynn Shults

TOPPING THE SINGLES chart for the seventh time is Clint Black, with
“When My Ship Comes In.” The track is Black’s first No. 1 from his album
“The Hard Way.” The song was co-written by Black and his longtime cohort
Hayden Nicholas and co-produced by Black and James Stroud. Changes
have been taking place during the past two years in Black’s career, but now
things seem to have settled down. Black and Wynonna Judd will be co-head
lining 95 dates this year, beginning April 16 in Tueson, Ariz. Wynonna’s lead
single, “Tell Me Why,” from the album by the same name, hits radio this week.
The album will be available at retail May 11. The combination of these two
high-profile artists should make their “Black And Wy” tour one of the most
visible on the '93 schedule. The stage has been designed by Mark Howard
and Mike Swinford. Lighting for the show is being designed by Peter Morse.
Morse has created lighting for the likes of Michael Bolton, Dolly Parton,
and Michael Jackson. Also, Black will continue his affiliation with Miller Lite.

THE 10 MOST ACTIVE titles on the Hot Country Singles & Tracks chart
are “I Love The Way You Love Me” (563-41), by John Michael Montgomery;
“Ain’t That Lonely Yet” (45-37), by Dwight Yoakam; “Honky Tonk Attitude”
(63-53), by Joe Diffie; “Made For Lovin’ You” (33-25), by Doug Stone; “T-
R-0-U-B-L-E” (71-57), by Travis Tritt; “Tender Moment” (40-34), by Lee
Roy Parnell; “Learning To Live Again” (8-5) by Garth Brooks; “When My
Ship Comes In” (5-1), by Clint Black; “Now I Pray For Rain” (36-29), by Neal
MecCoy; and “You Say You Will” (31-24), by Trisha Yearwood.

NEW ALBUM RELEASES BY established artists are the big news on the
Top Country Albums chart. The top new entry is “Alibis,” by Tracy Lawrence
(which debuts at No. 7), followed by “Haunted Heart” (26), by Sammy Ker-
shaw; “Out Of Left Field” (33), by Hank Williams Jr.; and “The Wheel” (37),
by Rosanne Cash. All of the albums also debut on The Billboard 200.

SEVERE WEATHER IN the East and Southeast greatly affected the retail
market last weekend. Next week’s sales are likely to be affected as well. The
only album showing a gain in sales over the previous week is “Read Between
The Lines” (25-25), by Aaron Tippin. Albums also successfully weathering
the storm are “Life’s A Dance” (23-20), by John Michael Montgomery; “Home-
ward Looking Angel” (32-28), by Pam Tillis; “Watch Me” (19-17), by Lorrie
Morgan; and “Longnecks & Short Stories” (30-30), by Mark Chesnutt.

COMEDY IS TREKKING around the fringes of the country radio format
in strange and mysterious ways. Humor is usually delegated to morning- and
afternoon-drive-time talent and not programming content. Jerry Clower and
Ray Stevens have been the most successful country humorists—Clower with
his storytelling and Stevens with his writing and performing flair. Video expo-
sure via CMT and TNN has been invaluable for recent efforts by the Geezins-
law Brothers and Run C&W. Debuting at No. 70 on this week’s Hot Country
Singles & Tracks chart is “Garth Brooks Has Ruined My Life” by Tim Wil-
son. BDS information tells us WKKX St. Louis; WKMF Flint, Mich.; KRPM
Seattle; WRKZ Harrisburg, Pa.; WGAR Cleveland; and 25 other monitored
stations believe in a good dose of humor.

- Songwriters Take The Nashville Spotlight

Two Events Name ‘I Believe In You’ Song Of Year

NASHVILLE—Songwriters took
the spotlight here recently as the ob-
ject of two award functions: the Music
City News Country Songwriters
Awards show, broadcast live March 9
on The Nashville Network, and the
Nashville Songwriters Assn. Interna-
tional Songwriter Achievement
Awards, presented at a dinner March
13.

Vince Gill and his co-writer John
Barlow Jarvis were lauded at both af-
fairs, winning the Music City News
song-of-the-year honor for “I Still Be-
lieve In You” and an NSAI citation
for the same song. “I Still Believe In
You” has also earned a Grammy.

The NSAI awards were conferred
in the following categories to the fol-
lowing composers:

Country: “Achy Breaky Heart,
Don Von Tress; “Billy The Kid,” Billy
Dean, Paul Nelson; “Boot Scootin’
Boogie,” Ronnie Dunn; “Bubba Shot
The Jukebox,” Dennis Linde; “I
Don’t Need Your Rockin’ Chair,”
Billy Yates, Frank Dycus, Kerry
Kurt Phillips; “I Feel Lucky,” Mary-
Chapin Carpenter, Don Schlitz; “I
Still Believe In You,” Gill, Jarvis;
“I’'m In A Hurry (And Don’t Know
Why),” Roger Murrah, Randy Van-
Warmer.

Also “Jesus And Mama,” Danny
Mayo, James Dean Hicks; “Maybe It
Was Memphis,” Michael Anderson;
“Midnight In Montgomery,” Alan
Jackson, Don Sampson; “Seminole
Wind,” John Anderson; “She Is His
Only Need,” Dave Loggins; “Ships
That Don’t Come In,” Paul Nelson,
Dave Gibson; “Something In Red,”
Angela Kaset; “Straight Tequila
Night,” Kent Robbins, Debbie Hupp;
“The Greatest Man I Never Knew,”
Richard Leigh, Layng Martine Jr.;
“There Ain’t Nothin’ Wrong With
The Radio,” Aaron Tippin, Buddy
Brock; “Two Sparrows In A Hurri-
cane,” Mark Alan Springer; and
“Walkaway Joe,” Vince Melamed,
Greg Barnhill.

Top 40/Pop: “I Can’t Make You
Love Me,” Mike Reid, Alan Shamblin;
“Achy Breaky Heart” and “When She
Cries,” Marc Beeson, Sonny Lemaire.

Adult Contemporary: “I Still Be-
lieve In You,” “When She Cries,” and
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“I Will Always Love You,” Dolly Par-
ton.

Urban Contemporary: “Save The
Best For Last,” Wendy Waldman,
Jonathan Lind, Phil Galdston; “Just
For Tonight,” Keith Thomas, Cynthia
Weil; and “I Will Always Love You.”

Rock: “She Takes My Breath
Away,” Dennis Morgan, Eddie
Money, Monti Byrom, Gary Broh-
man, Mark Tanner; “Tears In
Heaven,” Eric Clapton, Will Jen-
nings; “Every Time I Roll The Dice,”
Max D. Barnes, Troy Seals.

Gospel: “The Great Adventure,”
Steven Curtis Chapman, Geoff

Moore; “He Never Changes,” Don
Koch, Mark Harris; “Last Train,” Ja-
mie Cramer, Steven Patrick, Andy
Robbins, Terry Russell, Scott Soder-
strom, David Zaffior; “Wish You
Were Here,” Michael C. Williams;
and “Through The Storm,” V. Mi-
chael McKay.

Overall winners were:

Songwriter/Artist of of the year:
Garth Brooks, Alan Jackson (tie).

Songwriter of the year: Gary
Burr, Susan Longacre (tie).

Song of the year: “Achy Breaky
Heart.”

Lari (pronounced “Laurie”)
White has been impeccably sys-
tematic in her pursuit of stardom.
It is a trait now paying off in the
strong chart showing of her first
RCA Records single, “What A
Woman
Wants,” No.
45 with a bul-
let this week
on the Hot
Country Sin-
gles & Tracks
chart.

A native of
Dunedin, Fla.,
White got an

early start in show biz, singing in
| a trio with her parents. (She was
four at the time.) While her ear-
liest experience was in singing
gospel music, she was surrounded
at home by music of all sorts: “We
had classical records and atonal
modern musie,” she recalls, “right
next to Ray Charles and John
Denver.”

As she grew older, White added
writing to her other musical inter-
ests. Her high school experi-
ences—which included perform-
ing in rock bands—were
sufficiently impressive to earn her
a full academic scholarship to the

WHITE

NEW ON THE CHARTS

Univ. of Miami—where she ma-
jored in music engineering and
voice. During college, she says she
performed all kinds of musical ma-
terial: “I even sang salsa sessions
and did a Toyota Corolla commer-
cial in Spanish.”

In 1988, White journeyed to
Music City to compete in The
Nashville Network’s “You Can Be
A Star” show. She won first prize,
which included a singles contract
with Capitol Records. “Flying
Above The Rain,” her first and
only single for the label, earned
White some regional attention,
but fell short of launching her ca-
reer.

Still, she stayed in Nashville,
writing for Ronnie Milsap’s pub-
lishing company, taking acting les-
sons, and performing in local thea-
ter productions. In 1991, Rodney
Crowell hired her as a backup
singer for his summer tour. A few
months later, she signed with
RCA, and Crowell agreed to pro-
duce her first aloum. The album,
“Lead Me Not,” will be released
April 27.

Lari White is managed by Wil-
liam N. Carter, Nashville, and
booked by the William Morris
agency.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org) Sheet Music Dist

S8 IF | HAD A CHEATIN' HEART (PolyGram International
Tunes, SESAC/Songs Of PolyGram, BMI) HL

41 | LOVE THE WAY YOU LOVE ME (Gary Morns, ASCAP/
Taste Auction, BMI}

ASCAP)

LOVE ON THE LOOSE, HEART ON THE RUN (Songs Ot
PolyGram. BMI/Millhouse. BMI)

25 MADE FOR LOYIN' YOU {Sony Tree. BMI) HL
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47 SOMEONE TO GIVE MY LOVE TO (Polygram int’,
ASCAP) HL

22 STANDING KNEE DEEP IN A RIVER (DYING OF THIRST)
(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger

64 EVERYTHING COMES DOWN TO MONEY AND LOVE 39 IN A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/ 16 MENDING FENCES (WB, ASCAP) WBM Bob. ASCAP/Songs Of PolyGram. BMI) HL

37 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/ (MCA, ASCAP/Emerald River. ASCAP/Music Corp Of Gary Burr. ASCAP/Sony Tree, BMI) HL 20 MY BLUE ANGEL (Acuff-Rose, BMI/Sony Cross Keys 49 TAKE IT BACK (Fever Pitch, BMI)
Seven Angels, BMI/Madwomen. BMI/Sony Tree. BMI) HL America, BMI} HL 2 IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of ASCAP/BMG Songs. ASCAP/Mickey Hiter, ASCAP) HL/ 34 TENDER MOMENT (Polygram Int'l. ASCAP/R-Bar-P,
15 ALIBIS (Sony Tree, BMI/Thanxamillion. BMI) HL 70 GARTH BROOKS HAS RUINED MY LIFE {Brother Bul!'s, August. ASCAP/Murrah, BMI) CPP CPP ASCAP/De Burgo, ASCAP/New Songs. ASCAP/Mama
32 ALL THESE YEARS (Beginner. ASCAP) WBM ASCAP/Wilson & Dipetta, ASCAP) 21 | WANT YOU BAD (AND THAT AIN'T GOOD)} (Harlan 42 MY STRONGEST WEAKNESS (Kentucky Sweetheart, Guitar, ASCAP) HL
40 ALRIGHT ALREADY (Collins Court, ASCAP/) B. Rudd, 62 HARD WAY TO MAKE AN EASY LIVIN' (Bellamy Bros Howard. BMI/Tree, BMI) HL BMI/Aimo. ASCAP/Brio Blues. ASCAP) CPP 17 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
BMI) CPP ASCAP/BMG, ASCAP) HL S1 JUSTAS | AM (Sony Tree, BMI/Sony Cross Keys. ASCAP) 12 NOBODY WINS (Polygram, ASCAP/St Julten, ASCAP; Seventh Son, ASCAP) WBM
73 AMERICA. | BELIEVE IN YOU (Cabin Fever. BMI/Miss 7 HARD WORKIN' MAN (Sony Tree. BMI) HL HL Mighty Nice, BMI) HL 61 TROUBLE ON THE LINE (Zoo Il, ASCAP/Club Zoo, BMI)
Hazel, BMI) 71 HEARTACHE {(Naked Snake. ASCAP) 26 JUST ONE NIGHT (Songs Of PolyGram., BMI/Songs Of 29 NOW | PRAY FOR RAIN :Screen Gems-EMI. BMI 57 T-R-0-U-B-L-E (Sony Tree, BMI) HL
68 BIG HEART {Nocturnal Eclipse, BMI/Union County, BMI/ 3 HEARTLAND (Warner-Tamerlane, ASCAP/Nocturnal McBnde. BMI) HL Zomba, ASCAP) WBM/CPP 46 TRUE CONFESSIONS (Songs Of PolyGram, BMI/Hank's
BrahmSongs & Careers-BMG. BMI(/Young World, BMI} Eclipse, BMI/WB, ASCAP/John Bettis. ASCAP) WBM 5 LEARNING TO LIVE AGAIN (EMI Blackwoad. BMI/ 6 0L COUNTRY (EMI April, ASGAP/K-Mark, ASCAP) WBM Cadillac, BMI) HL
HL 18 HEARTS ARE GONNA ROLL (Foreshadow. BMI/Sangs 0f Beartooth. BMI/Don Schitz, ASCAP/Amo, ASCAP) 9 ONCE UPON A LIFETIME (Zomba. ASCAP/Omie Stars. 31 TRYIN TO HIDE A FIRE IN THE DARK (EMI Blackwood.
43 BOOM! IT WAS OVER (EMI Apnd. ASCAP/IKids. ASCAP/ PolyGram, BMI/Virgin Timber. BMI) HL WBM/CPP ASCAP) HL/CPP BMI/Caburn. BMI) HL
EMI Blackwood, BMI/Okay Then, BMI) WBM 11 THE HEART WON'T LIE (Moonwindow, ASCAP/Donna 50 LEAVIN'S BEEN A LONG TIME COMIN' (Shenandoah’s, 8 PASSIONATE KISSES (Lucy Jones. BMI/Nomad-Naoman, 45 WHAT A WOMAN WANTS (LaSongs. Ascap/Almo.
19 BORN TO LOVE YOU (BMG, ASCAP/Judy Judy Judy, Wesss, BMI) ASCAP/Ark, ASCAP/ludy Judy Judy. ASCAP/Four Of A BMI/Warner-Tamerlane, BMII CLM/WBM ASCAP/Taste Auction, BMI) CPP
ASCAP/Sony Tree, BMI} HL 60 HIGH ON A MOUNTAIN TOP {Midstream, BMI) Kind, BMI) HL 30 QUEEN OF MEMPHIS (Nacturnal Eclipse. BMIfUnion 74 WHAT MADE YOU SAY THAT (Millhouse, BMI/Songs Of
75 BROKEN HEARTLAND (Warner-Tamertane, BMI/Top 33 HIGH ROLLIN' {Nocturnal Eclipse. BMI/Umion County. 48 LET GO OF THE STONE (Irving, BMI/Hardtoscratch, County. BMI/Tilis, BMI) PolyGram, BMI}
Oown, BMI(/Sony Tunes. ASCAP) HL BMI/BrahmSongs & Careers-BMG. BMI) HL BMI/WB, ASCAP/Two Sons, ASCAP) WBM/CPP 63 ROCK ME {IN THE CRADLE OF LOVE) (Royzboyz. BMI/ 13 WHAT PART OF NO (Zomba. ASCAP/0-Tex. BMI) CPP
35 CAN | TRUST YOU WITH MY HEART (Sony Tree. BMI/ 53 HONKY TONK ATTITUDE (Sony Tree, BMI/Songwriters 4 LET THAT PONY RUN (Sony Cross Keys, ASCAP) HL Posey, BMI} 1 WHEN MY SHIP COMES IN (Howhn' Hits, ASCAP) CPP
Post Oak, BMI/Edisto Sound. BMI) HL Ink, BMI/Regular Joe. BMI) 36 LIKE A RIVER TO THE SEA (Steve Wanner, BMI/Irving. 27 ROMEO (Velvet Apple, BMI) CPP 52 WHY BABY WHY (Trio, BMI/Fort Knox, BMI) HL
56 THE CHANGE (Rancho Bogardo, ASCAP/Edge O' Waods. 55 HONKY TONKIN' FDOL {O-Tex. BMI) BMI CPP 14 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram, 65 WRONG'S WHAT | DO BEST (Songs Of PolyGram, BMI/
ASCAP/Kinetic Diamond. ASCAP/Ranche Bogardo, 66 HONKY TONK WALKIN' {Polygram Int'l, ASCAP/Mama 59 A LITTLE BIT OF HER LOVE (EMI Aprl, ASCAP/JKids. ASCAP/Ranger Bob, ASCAF/Careers-BMG, BMI) HL Young World, BMI)
ASCAP/WB, ASCAP) CPP tffie's, ASCAP/Songs Of PolyGram. BMi/Tractor Tracks, ASCAP/Zomba, ASCAP) 10 SHE'S NOT CRYIN' ANYMCRE {Songs Of PolyGram, 24 YOU SAY YOU WILL (BMG, ASCAP/EMI Apnl, ASCAP/

28 DRIVE SOUTH (Lillybilly, BMI/Bug, BMI HL
72 DRIVE TIME (Polygram Int'l, ASCAP/Kicklighter. ASCAP/
Brian's Dream, ASCAP)

BMI) HL
I'D RATHER MISS YOU (Sguare West, ASCAP/Howtin’
Hits. ASCAP) CPP

54 LOOK AT YOU GIRL (Wyoming Brand, BMI)
38 LOOK HEART, NO HANDS (MCA, ASCAP) HL
67 LOOK WHO'S NEEDING WHO (Aimarie. BMI/Millstone,

BMI/Sly Dog, BMI/HotDogGone, BMI) HL
SHOULD'VE BEEN A COWBOY (Songs Of PolySram,
BMI/Tokeco, BMI) HL

4

=

Ides Of March, ASCAP) HL
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COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS GOLLECTED, COMPILED, AND
PROVIDED BY SoundScan
LI
™

i g g S
& = x ) & [=
i 51 89 % i A T 14 %
12158 sl |£]15]2)8 :
E I z 4 ARTIST TITLE < %’ I z @ ARTIST TITLE <
= g ~ T | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* % * NO.1 x % % 40 | 33 | 31 | 29 | SAWYER BROWN CURB 77574* (9.98/13.98) CAFE ON THE CORNER | 23
1 1 1 43 BILLY RAY CYRUS A S MERCURY 510635* (10.98 EG/15.98) 27 weeks at No. 1| SOME GAVE ALL 1 41 38 20 2 COLLIN RAYE ® £ric 48983-50nY (9,98 013,981 IN THIS LIFE 10
2 2 3 3 BROOKS & DUNN ARISTA 18716* (10.98/15.98) HARD WORKIN' MAN 2 -
42 37 41 94 | TRAVIS TRITT A ? WARNER BROS 26589+ (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2
3 3 2 13 REBA MCENTIRE A MCA 10673+ (10.98/15.98) IT'S YOUR CALL 2
43 | 39 | 43 | 31 RICKY VAN SHELTON @ COLUMBIA 52753+/SONY (10 98 EQ/15.98) GREATEST HITS PLUS 9
4 4 10 3 DOLLY PARTON coLUMBIA 53199~ (10.98 £/15.98) SLOW DANCING WITH THE MOON 4
44 | 41 39 31 | DOUG STONE €pIC 52436+/SONY (9.98 EQ/13.98) FROM THE HEART 19
5 5 4 25 | GARTH BROOKS A 5 (IBERTY 98743 (10.98/16.98) THE CHASE 1
45 40 36 23 SUZY BOGGUSS (9. ! N
6§ | 6 | 5 | 8 | BROOKS & DUNN A 2 arisa 18658+ (9.98/13.98) BRAND NEW MAN | 3 LIBERTY 985857 (9.98/15.98) VOICES IN THE WIND | 31
@ NEW D 1 TRACY LAWRENCE ATLANTIC 8248346 (9.98/15.98) ALIBIS 7 46 4 46 20 | GEORGE JONES Mca 10652+ (9.98/15.98) WALLS CAN FALL 24
8 | 7 | 6 | 26 | GEORGE STRAIT A7 wca1065: (109815.0  PURE COUNTRY (SOUNDTRACK) | 3 41 | 47 | 48 | 77 | BILLY DEAN @ 53k 96728*/LIBERTY (9.98/13.98) BILLY DEAN | 22
MARY-CHAPIN CARPENTER A 48 42 35 20 | DIAMOND RIO ARISTA 18656+ (9.98/13 98) CLOSE TO THE EDGE 24
9 3 7 37 COME ON COME ON 6
COLUMBIA 48881*/SONY (9.98 EQ/13.98)
10| 9 | 8 | 28 | VINCEGILL A Mca 10630* (109815 98) I STILL BELIEVE INYOU | 3 I O ST e
50 50 47 26 RANDY TRAVIS @ WARNER BROS. 45044* (10.98/15.98) GREATEST HITS, VOL. 1 14
11 10 9 50 | WYNONNA A ? CURB 10529*/MCA (10.98/15.98) WYNONNA 1
12 11 11 131 GARTH BROOKS A ° LISERTY 93866 (9.98/13.98) NO FENCES 1 51 15 45 100 LORRIE MORGAN A RCA 30210* (9.98/13.98) SOMETHING IN RED 8
13| 12 | 12 | 25 | ALANJACKSONA e A T L e 52 | 46 | 54 | 23 | KATHY MATTEA MERCURY 512567" (9.98 EQ/15.98) LONESOME STANDARD TIME | 43
14 13 13 79 GARTH BROOKS A ° LIBFRTY 96330" (10.98/15.98) ROPIN' THE WIND 1 53 48 44 36 MARTY STUART @ Mca 10596* (5.98/13.98) THIS ONE'S GONNA HURT YOU 12
15 14 14 57 | JOHN ANDERSON A BNA 61029+ (9.98/13.98] SEMINOLE WIND 10 54 | 49 51 | 105 | VINCE GILL A MCA 10140 (9.98/15 98) POCKET FULL OF GOLD 5
16 15 1 15 | 31 | ALABAMA @ rca 66044+ (9.98/15.98) AMERICAN PRIDE 11 55 | 52 | 53 | 68 | TRACY LAWRENCE @ ATLANTIC 82326*/AG (9.98/13.98) STICKS AND STONES 10
AD| 19 | 21 | 23 | LORRIE MORGAN bn 66047° (99813 98) WATCHME | 17 56 | 53 | 49 | 15 | DOUG STONE & tpic 25303+/50nY (5.98 £/9.98) DOUG STONE | 12
ALVIN & THE CHIPMUNKS ® 57 | 55 | 60 | 18 | RADNEY FOSTER *(9.98/13. RIO, TX
18 18 18] 24 | Cipuun 53006*/SONY (9.98 E/13.98) CHIPMUNKS IN LOW PLACES 6 ARISTA 187137 (5.95713.58) DEL RIO, TX 1959 2
19 | 16 | 17 | 7 | BILLY DEAN sBK 98047+/LIBERTY (10.98/15.98) FIRE IN THE DARK | 14 98 | 51 | 50 | 46 | MCBRIDE & THE RIDE McA 10540" (9 98/13 98) SACRED GROUND | 27
23 | 23 | 18 | JOHN MICHAEL MONTGOMERY ATLANTIC 82420*/AG (9.98/15 98) LIFE'S A DANCE | 20 59 | 54 | 52 | 70 | SAMMY KERSHAW @ MERCURY 510161* (9.98 €13 98 DON'T GO NEAR THE WATER 17
271 17 19 30 | TRAVIS TRITT A wARNER BROS. 45048* (10.98/15.98) T-R-0-U-B-L-E 6 60 56 55 89 TRISHA YEARWOOD A McA 10297 (9.98/15 98) TRISHA YEARWOOD 2
22 | 20 | 16 | 23 | TANYA TUCKER @ LiBERTY 98987* (10.98/15.98) CAN'T RUN FROM YOURSELF 12 61 | 59 | 59 [ 123 | DWIGHT YOAKAM @ RePRiSE 26344*WARNER BROS. (9.98/13.98) IF THERE WAS A WAY 7
23 | 21 | 20 | 202 | GARTH BROOKS A * LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 62 | 58 | 57 | 94 | DIAMOND RIO @ arisTa 8673+ (9.98/13.98) DIAMOND RIO 13
2 2 27 3 THE KENTUCKY HEADHUNTERS MERCURY 12568* (9.98 EQ/15.98) RAVE ON! 2 63 57 58 72 SUZY BOGGUSS @ LiserTy 95847+ (9.98/13.98) ACES 15
25 | 32 | 53 | AARON TIPPIN ® Rea61129° (9.98/13.98) READ BETWEEN THE LINES | 6 66 | 68 | 46 | LITTLE TEXAS WARNER BROS. 26820* (9.98/13.98) FIRST TIME FOR EVERYTHING | 19
NEWD | | | SAMMY KERSHAW weRcuRy 14352+ (9.98 EQ15.98) HAUNTED HEART | 26 65 | 63 | 62 | 19 | VARIOUS ARTISTS kret 6063 (7.98/12 98) TODAY'S HOT COUNTRY | 50
4 CONFEDERATE RAILROAD CONFEDERATE 21 -
012 | 2| k| s 9.9815.98) RAILROAD 66 | 64 | 66 | 126 | MARY-CHAPIN CARPENTER & SHOOTING STRAIGHT IN THE DARK | 11
32 [ 33 | 24 | PAM TILLIS arista 18640* (9.98/13.98) HOMEWARD LOOKING ANGEL | 23 -
ERSIEDOUS 67 61 56 29 | GARTH BROOKS A ? LIBERTY 98742+ (9 98/15 98) BEYOND THE SEASON 2
2 7 28 33 WHATCHA DO WITH A COWBOY 9
9 7 LIBERTY 98818* (9.98/13.98) GO 68 60 61 83 HAL KETCHUM @ curs 77450 (9 98/13.98) PAST THE POINT OF RESCUE 6
i ! T
30 30 30 50 MARK CHESNUTT @ mca 10530~ (9.98/15.98) LONGNECKS & SHORT STORIES 9 69 65 6 158 | ALAN JACKSON & ARista 8623 G.08/13.98) HERE IN THE REAL WORLD 4
31 28 25 28 | TRISHA YEARWOOD @ mca 10641* (9.98/15.98) HEARTS IN ARMOR 12 70 7 73 7 HAL KETCHUM CURB 77581+ (9 98/13.98) SURE LOVE 36
32 26 26 96 | ALAN JACKSON A 2 ARISTA 8681+ (9.98/13.98) DON'T ROCK THE JUKEBOX 2 " = ” m - I
VINCE GILL Rca 61130* (7.98/11.98) I NEVER KNEW LONELY
@ NEW D 1 yueegl/gAr‘JAr!ulclalf?LAAIg'zsz'swv}xRNER BROS. (10.98/15.98) OUT OF LEFT FIELD 3
— . 12 67 71 89 TANYA TUCKER A UBERTY 95562* (9.98/13.98) WHAT DO | DO WITH ME 6
BLACK A RCA 66003+ (10.98/15.98) THE HARD WAY 2
i J & ENCEEI RCA 56007 (1058715 13 62 63 | 240 | THE JUDDS A 2 CURB 8318 /RCA (9.98/15.98) GREATEST HITS 1
35 29 24 26 RANDY TRAVIS @ wARNER BROS. 45045~ (10.98/15.98) GREATEST HITS, VOL. 2 20
74 70 67 75 | ALABAMA @ Rca 61040 (9.98/13.98) GREATEST HITS VOL. 2 10
36 | 34 | 42 | 30 | SOUNDTRACK @ EPiC SOUNDTRAX 52845%/SONY (10.98 z0/15 98) HONEYMOON IN VEGAS 4
75 75 69 77 | COLLIN RAYE @ £piC 47468+/SONY (9.98 EQ/13.98) ALL | CAN BE 7
@ NEW ) 1 | ROSANNE CASH coLumBiA 52729 (9 98 EQ/15.98) THE WHEEL | 37
C) Alburms with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
38 36 34 76 REBA MCENTIRE A 2 Mca 10400* {10.98/15.98) FOR MY BROKEN HEART 3 certification for sales of 1 milfion units, with multimiliion sellers indicated by a numeral foliowing the symbol. Most albums available on cassette and
CD. *Astenisk indicates vinyl unavalable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all
39 35 37 22 RESTLESS HEART RcA 66049+ (9.98/15 98) BIG IRON HORSES 21 other CDs, are equivalent prices, which are projected from wholesale prices. @ 1993, Billboard/BP) Communications, and SoundScan, Inc.
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ums SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SounaScan
™ LI

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

FOR WEEK ENDING MARCH 27, 1993

XX § Bl |oX|es é &
£g 3 s C‘«%ELIELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE $5 £ ] E 3
1 2 PATSY CLINE A ¢ MCa 12 (7.98/12.98) 92 weeks at No. 1 GREATEST HITS | 97 14 15 | REBA MCENTIRE @ McA 6294 (4.98/11.98) SWEET SIXTEEN 85
2 1 ALVIN & THE CHIPMUNKS CHIPMUNK 53435*/SONY (7.98 £EQ/11.98) URBAN CHIPMUNK 5 15 16 DWIGHT YOAKAM @ REPRISE 259089/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FORAHIT | 54
3 6 REBA MCENTIRE A MCA 4979 (7.98/12.98) GREATEST HITS | 95 16 14 | HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 84
4 3 DOLLY PARTON A RcA 4422 (7.98/11.98) GREATEST HITS 80 17 17 GEORGE STRAIT A 2 McA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 95
5 5 RAY STEVENS @ MCA 5918* (4.98/11.98) GREATEST HITS | 42 18 19 DOLLY PARTON RcA 6338* (3.98/9.98) COLLECTOR'S SERIES 6
6 7 GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS | 82 19 18 | REBA MCENTIRE A Mch 42134 (4.98/11.98) REBA | 71
1 9 PATSY CLINE DELUXE 5050*/IMG (4.98/8.98) 20 GOLD HITS 5 20 | 20 | GEORGE STRAIT A MCA5913(4.98/11.98) OCEAN FRONT PROPERTY | 74
8 8 VINCE GILL ® RCA 9814 (4.98/9.98) BEST OF VINCE GILL | 96 21 | — | KENNY ROGERS REPRISE 26711*WARNER BROS. (7.98/11.98) 20 GREAT YEARS 10
9 11 | RAY STEVENS CURrB 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 37 22 | 24 | THE JUDDS Rca 2278 (3.98/No CD) COLLECTOR'S SERIES | 76
10 10 | GEORGE STRAIT A mca 42035* (7.98/12.98) GREATEST HITS, vOL.2 | 97 23 | 23 | ALABAMA A “ RCA 4229 (7.98/11.98) MOUNTAIN MUSIC | 67
1 4 THE CHARLIE DANIELS BAND A E€PiC 38795*/SONY (7.98 £Q/11.98) A DECADE OF HITS | 97 24 | — | MARY-CHAPIN CARPENTER COLUMBIA 44228*/SONY (7.98 EQ/11.98) STATE OF THE HEART 3
12 12 ALABAMA A ? RCA 7170 (9.98/13.98) GREATEST HITS 96 25 — | THE BELLAMY BROTHERS CcURB 2146*MCA (4.98/11.98) GREATEST HITS vOL. lll 3

13 13 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 86 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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PolyGram Latina Takes Fresh Approach;
‘Hot Salsa Ignites Latenght Miami Sets

VIEW FROM THE TOP: Many in-
dustry seers and a few armchair
economists—otherwise known as
record executives—enjoy chanting
hosannas to that long-standing bril-
liant up-and-comer known as Latin
America. They will collectively point
to the region’s (record-friendly)
young demographics, lower import
tariffs, and political stability, and
pronounce confidently that Latin
America’s time has at long last fi-
nally come.

Alain Levy, president and CEO
of PolyGram International, does not
cotton to such chatter. Levy, who
last year created PolyGram’s Latin
division, PolyGram America Latina,
asserted that artists—not economie
reports—will make or break the
Miami-based Latin division.

by John Lannert

“I might tell the financial analyst
that we see great gross in Latin
America, therefore we set up an of-
fice in Miami,” said Levy. “But
that’s not the way I feel.

“I feel that there’s great potential
and you shouldn’t forget that I'm
French and probably I see the world
in a bit of a different way than some
of my colleagues. I'm a great be-
liever of multiculture ... and it’s a
pity that we have not been present

H L DISTRIBUTORS,
INC,

6940 5.W. 12 Street
Miami, Florida 33145

* Complete Inventory
Latin Music:
CD = Casselles » 127
Music Videos
= Knowledgeable
Sales Reps

* Fully Comiputerized

= |nventario Completo de
Musica Latina: i
CO » Cassettes ® 12
Video Musicales
s Personal Bilingte para
Atender Sus Ordenes
¢ Completamente
Computarizado
Local: 305-262-7711. Ask ltar Gloria
or Call Toll Free: 1-800-780-7712
Fax: 3052616143
WE ARE A SERVICE QRIENTED COMPANY

i SONOTONE = MUSICAL PROD.

E' OD OD DE LA DISTRIBUIDORA MAS
g STED  GRANDE EN EL MUNDO

___N\'—_CES TE
TOLL FREE: 800-329-7664

OR 305-621-0070/FAX: 621-0465
ASK FOR RAUL

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
ACCESSORIOS, VIDEOS Y MUCHO MAS!

KUBANEY % Foy

VSINO g

= NIVI/ING 2

O3

Nuestro Servicio No Se Puede Comparar
Le ofrecemos 5% descuento en su primera orden y

servicio de flete de segundo dia gratis. Llamenos hoy
mismo para mas informacion y reciba su catalago gratis.

e Con Buenos Precios
¢ Personal Bilingue Para Servirle Mejor

¢ Especiales Cada Semana Y
SOUTHWEST

: e Amplio Surtido y Mucho Mas
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
v | B RADIO AIRPLAY REPORTS.
i I 5|2 ol u%
2 ARTIST TITLE
z5|25[ 22| 53| vorosmoumme s
* % NO.1 * x %
@ 1 1 6 RICARDO MONTANER PIEL ADENTRO
RODVEN 3 weeks at No. 1
LA MAFIA # ME ESTOY ENAMORANDO
[in Latin America]. I'm sure there’s @ S 5 7 | sony oiscosison
HAYANNE EXXTASIS
rgnraekaet at: )lrepr;‘tor?:ilsdesl tr}?atn \(:zte‘iglol;::%etto : : : i EONY LATINSONY
el EDNITA NAZARIO TRES DESEO
ter than the others at exporting it. 4 4 4 8 | capmoLemiATY SEOS
“What I know,” he continued, “is |(§)| ¢ | 7 | 7 | BRAULIO # CRONICA DE UN VIEJO AMOR
that without a Latin American of- SONY LATINSONY
\ b 6 | 3| 2 | 15 | JONSECADA CREE EN NUESTRO AMOR
fice, we're not exploiting enough our SBK/CAPITOL-EMI LATIN
international repertoire in terms of 7 9 9 6 é\orm &#&%LEL TODAVIA TENEMOS TIEMPO
c_oordmatmg tours .and“ having com- ] ; ] ;| DANIELA ROMO ATAME A TU VIDA
mon marketing policy. CAPITOL-EMI LATIN
In Miami Beach, for PolyGram (9)| 12 | 12 | ¢ | CRISTIAN SOLO DAME UNA NOCHE
e e 2:8?.‘/;0:%5;0 ABRIENDO LAS PUERTAS AL AMOR
March 11, Levy stated with avuncu- 10 | 10 | 17 | 4 | COoNoLem LA
lar firmness that PolyGram’s Latin 1| 8 | 10| 5 | VICTORVICTOR ® ASIES M1 AMOR
division under the leadership of SONY TROPICAL/SONY
{ i i i PEPE AGUILAR RECUERDAME BONITO
a1 Fopanie D5, [y 218 1T | budeii -
merica—an S
. . LUCERO VELETA
“You know, I find the [Latin] @ 7 | 21 | 4 | SeiGowronovisa
3 JOSE JOSE ESO NOMAS
(Continued on page 40) 18136 | 3 AgOLNBSG
PANDORA PIERDO EL CONTROL
15 14 13 6 CAAP#OL EMI LATIN
c .t I MI Lat. 16 10 6 15 i;l\{alérveln-nu's GUERRA Y 4.40 & EL COSTO DE LA VIDA
apl 0 In @D| 21 | 20 | § | MYRIAM HERNANDEZ SE ME FUE
WEA LATINA
Again Sizzles TSR
3| — 2 ALVARO TORRES TE DEJO LIBRE
- CAPITOL-EMI LATIN
M
At Tejano Awards [ [» ]z« Temms —— vwowsowersn
VICENTE FERNANDEZ LA FIESTA
20 13 11 10 SOISY DISCOS/SONY
M BY RAMIRO BURR 21| 19 | 14 | 10 | LOS BUKIS VIENDOLO BIEN
FONOVISA
SAN ANTONIO—For the third con- * % *HOT SHOT DEBUT * x %
secutive year, Capito/EMI Latin—led @ NEWD) | 1 }‘.F%S TEMERARICS PERDONAME
by Grammy nominee Emilio Navaira
and Selena—dominated the TejanoMu-  |(23)| 29 | 29 | 3 | BRONCO AQUI NOMAS
sic Awards, held March 12 at the Con- 24 | 16| 15 | 4 | TONYVEGA DONDE ESTAS?
vention Center Arena here. RMM/SONY
Capitol triumphed in 11 out of 13cat- | 25 | 25 | 35 | 3 | WILFRIDO VARGAS L S0l (A
egories, with Navaira snagging four ™ 7™ ™17 7T " | MARIA CONCHITA ALONSO ® PROMESAS
prizes and Selena notching three. Label SONY LATINSONY
mates Mazz and David Lee Garza nab-  |(27)| 31 R - MIENTRAS VIVAS
bed two trophies each. The awards pro- 7 ™1™ ™1™ ™™ 71" ALVARO TORRES ME ARREPIENTO DE QUERERTE
gram, hosted by Texas Tornados CAPITOL-EMI LATIN
crooner Freddie Fender and Holly 3 | — | 2 | ALEXBUENO QUIEREME
Dunn, was broadcast live for the first
Ur 5 B BANDA MACHOS LA SECRETARIA
time via satellite to 32 markets in the 38 | 3 | 3 | ronovisa
Southwest U.S. and California. BD)| 3 | — | 2 | GUILLERMO DAVILA POR AMARTE TANTO
Not all labels and artists participated z°°"EN . o0
in this year’s ceremony, however. Capi- |(32)| NEWD | 1 = o
tol's unprecedented 13-for-13 perform- (33| NEWp | 1| | OLGA TANON UNA MUJER ROTA
ance in 1992 prompted four record com- L(ZATITS
panies—Sony Discos Inc., Freddie NEW) | 1 | RICARDO ARJONA MUJERES
Records, Fonovisa, and Rodven—to [ [ 0 [ 14 | 5 | GEORGE LAMOND BABY CREO EN TI
pull out of the awards, citing perceived SONY LATIN/SONY
procedural improprieties. To date, how- | 36 | 27 | 30 | 19 | BRONCO ADORO
ever, none of the labels has provided [0, "[",, [ 3 | 4 | EDDIE SANTIAGO VIVO PARA TI
any evidence to back the claim. = CAPITOL-EMI LATIN
Five acts were inducted into the Te- | 38 | 35 | 31 | 5 | JOSEFELICIANO SO e
Jano Music Hall of Fame at the TMA's - 17, ™97 717 17 "I mARISELA TE DEVUELVO TU APELLIDO
annual Hall of Fame Dance, held March ARIOLYVBMG
13 at the Freeman Coliseum here: Car- | 40 | 33 | — | 4 | MAZZ POPURRI DE BOLEROS

los Guzmén, Gilbert Rodriguez, Roy
Montelongo, Santiago Jiménez Sr., and
Juan Sifuentes, the latter two of which
were honored posthumously.

Here is a list of the winners:
Most promising band: Culturas.
Song of the year: “Lo Voy A Hacer Por Ti."
Single of the year: “Lo Voy A Hacer Por Ti."
Male entertainer: Emilio Navaira.
Male vocalist: Emilio Navaira.
Female entertainer: Selena.
Female vocalist: Selena.
Yocal duo: Emilio and Raill Navaira.
Afbum, orchestra: “‘Entre A Mi Mundo,” Seiena.

() Records with the greatest airplay gains this week. # Videoclip availability. © 1993, Billboard/BPI

Communications.

‘F)”E}B‘R‘E Selectlon 33
LRTINA. jLatn

LATIN MUSIC DISTRIBUTOR

~eoantill e

\J

Album, conjunto-progressive: “Unsung High-
' Llame Gratis 800-275-4799 WHOLKESALE :Iabfm Er::;zn,\g‘-ltari;itional- “Right On Trach. 7626 MIRAMAR ROAD - SUITE 3600 + SAN DIEGO - CALIFORNIA 92126
Ph 713-681-0629 La Tropa F. ’ ’ * Knowledgaable Latin Service Reps. PHONE (619) 695-8863
4240 Lockefield - Houston, Texas 77092 - Fax 681-3037 Tejano country: “She's Not Alone,” David Lee by e l”""fndc“"’m’:'s‘”d FAX (619) 695-3768
|__Serv:c|o Es Nuestra PI’IOI’Idad Numero Uno. | g;:fjban ST R * 100% Retums* ( on recommended products)  TOLL FREE :  1-800-74-LATIN
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Jegy
BLUE
NOTES

by Jeff Levenson

lT’S ONLY A ONE-MEASURE RIFF, sampled from
a late-'70s Art Blakey record, but it could mean a whole
lot of money, exposure, and prestige to its composer,
James Williams. Williams, former Jazz Messenger and
one of jazz's most respected pianists, has had the good
fortune of having his tune “Searchin’” metamorphose
into the Digable Planets’ hit single “Rebirth Of Slick
(Cool Like Dat).”

The group, composed of bohemian hip(hop)sters
whose first album respectfully plumbed the creative
wellspring of jazz (including samples from Lonnie Lis-
ton Smith, Eddie Harris, Sonny Rollins, and Joe Sam-
ple), honed Williams” simple horn hook into a warm, cut-
ting-edge release that may be the most convincing fusion
of jazz and rap to date. For the composer of “Searchin’,”
whose own issue, “James Williams Meets The Saxo-
phone Masters,” has just been released by DIW/Colum-
bia, this musical turn of events comes completely out of
the blue.

“I guess I just fell into it,” he admits, recognizing the
irony of having his past become his present. “The group
contacted me and sent me a cassette. They didn’t just
want my permission. It seemed they wanted my ap-
proval. I definitely got the impression that if I didn’t like
what they did, they would have gone in a different direc-
tion. Well, I heard it, and I dug it.

“The truth is, I don’t have one rap CD in my house,”
he adds. “In fact, I was just on my way to a record store.
There’s one CD I know will be in my possession any min-
ute now.”

THE BLUES AIN'T A BAD THING: Without the
blues, of course, none of this exists—not rap, not jazz,
not popular music as we know it. No secret there. The
blues as a distinct form, however, is gaining a foothold
among jazzers who are basing their projects on its foun-
dational place in music. Branford Marsalis and his
Grammy-winning album, “I Heard You Twice The First
Time” (best jazz instrumental performance), which fea-
tured the likes of B.B. King, Linda Hopkins, and John
Lee Hooker, is good evidence of that.

Now we hear singer Lou Rawls (who has always de-
fied easy categorization) is about to issue 4 new Manhat-
tan release, “Portrait Of The Blues,” which takes a re-
verse tack. Not only does it feature contributions from
stalwart bluesmen such as Buddy Guy, Junior Wells,
and Joe Williams, it taps the jazz/R&B side of life via
help from Benny Golson, Lionel Hampton, Joe Lo-
vano, Plas Johnson, David ‘“Fathead” Newman, Hank
Crawford, and Jimmy Knepper.

THE BLUES, CONT’'D: Verve, which is becoming
known as the label that routinely takes sagging careers
and revives them, Cinderella-style (Stan Getz, Abbey
Lincoln, Betty Carter, Joe Henderson, et al.), has an-
nounced plans to launch a blues line sometime in May.
Three discs are scheduled: “Flyin’ High” by guitarist
Johnny Copeland (with guests Newman and Crawford);
“I'm Ready” by multi-instrumentalist Lucky Peterson
(with help from Illinois Jacquet); and “It’s A Sin To Be
Rich” by Lightnin’ Hopkins and big band (including the
ubiquitous Hooker).

Gitanes, the French tobacco company that has funded
a good number of Verve’s projects, will do the same here.
Expect the Gitanes imprint on the albums’ cover art.

A Classical
KEEPING
SCORE

by Is Horowitz

PROMOTING CLASSICS: The National Assn. of Re-
cording Merchandisers is preparing a 60-page binder as
a sales aid for retailers handling classical product. Some
25 members of the association’s Classical Advisory Com-
mittee met in Orlando, Fla., March 10, a day after the
NARM convention closed, to review a draft and to dis-
cuss other ways of promoting classical music.

The NARM Guide to Classical Music will comprise
separate sections devoted to musical terminology, com-
posers, instruments, opera, etc., to provide basic infor-
mation for store clerks and retailers with little classical
experience.

Written under the direction of NARM staffers Jim
Donio and Holly Rosum, the guide is expected to be
ready for distribution in May.

Committee members were asked to prepare articles
on classical topics for use in NARM’s Sounding Board,
as a way to give classics a higher industry profile.

New subcommittees will also undertake research proj-
ects to develop a better profile of the industry, and to
explore ways to promote classics to the publie. The full
committee is expected to meet again in June.

The March 10 meet, called by NARM executive direc-
tor Pam Horovitz, was chaired by Richard Plummer-
Raphael of Valley Records. Jim Rose, of Rose Records,
was named committee chairman for the coming vear.

GOING ON RECORD: Spring recording sessions at

Telare start with a sprinkle in March, but blossom luxu-
riantly in April.

In mid-March, Empire Brass takes on a program of
Mozart transcriptions, with the label’s Elaine Martone
as producer. But the pace quickens next month, starting
with sessions in Swansea, Wales, devoted to Gilbert &
Sullivan’s “Pirates of Penzance.” Charles Mackerras
conducts the Welsh National Opera forces, and James
Mallinson will produce.

Another early May project will find the Cincinnati
Symphony Orchestra under music director Jesus Lo-
pez-Cobos engaged in a Respighi package that will in-
clude his “Church Windows,” along with more fre-
quently recorded titles. Producer will be Robert Woods.

Telare president Woods, who has been cutting back on
self-assigned production chores as corporate duties
mount, will be in charge later in the month when Yoel
Levi and the Atlanta Symphony record Ravel’s “Daph-
nis et Chloe.” While microphones are set, the orchestra
will complete a set of Rossini overtures, begun earlier.

Judith Sherman will be the producer when the Cleve-
land Quartet continues its traversal of the Beethoven
Quartets, with titles from Op. 18 and 59 scheduled.
Venue is Mechanics Hall, in Worcester, Mass.

CORRECTION: Michael Haas has indeed moved over
to Sony Classical from British Decea, but not as a re-
placement for Olympia Gineri, former international di-
rector of A&R, as reported here in error last week. Lat-
ter post has been filled by Ervin R. Veg, longtime Sony
Classical exec most recently headquartered in Paris.
Haas joins SC as producer. Apologies to all concerned.

PASSING NOTES: Texas composer Mark Schultz is
winner of this vear’s Rudolf Nissim Award with “The
Sun, Split Like Spun Glass,” a work for soprano and
chamber orchestra set to poems by Marianne Moore.
The ASCAP competition attracted 181 entries.
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Top Classical Albums.
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CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
8 7115 OPERA’'S GREATEST MOMENTS  Rrca 61440
VARIOUS ARTISTS
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YO-YO MA, EMANUEL AX
16 | 12| 19 IT AIN'T NECESSARILY SO EMI CLASSICS 54576°
NADJA SALERNO-SONNENBERG
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Black 47 Gets Real On “Ceil’ Clip
Chaotic Pub Setting Offers Slice Of Life

B BY DEBORAH RUSSELL

LOS ANGELES—Thanks to the mir-
acle of music video, millions of people
can experience—vicariously, that is—
the claustrophic frenzy inspired by a
performance of Black 47.

That was a key goal director George
Seminara set for himself when he
agreed to shoot “Funky Ceili,” the
New York-based Irish rock band’s de-
but video for SBK/EMI Records
Group. After all, the Flashframe Films
director often found himself in the
very crowd he would later film for the
“Funky Ceili” clip.

“T wanted to capture the real Black
47, says Seminara, who was intro-
duced to the group by perennial punk
rocker Joey Ramone. “All of their
songs are stories. I wanted to show
[lead singer/songwriter Larry Kir-
wan] as your typical Irish storyteller
telling the bartender his tale, and then
capture the band performing against
the frenzy of the fans.”

“Funky Ceili,” from the band’s new
“Fire Of Freedom” album, is set to an

Black 47’s Larry Kirwan signals to the crowd that he had “two choices™ during

Irish jig in 6/4 time and chronicles the
adventures of a roguish musician
driven out of Ireland by his pregnant
lover’s irate father. Seminara and Kir-
wan decided to shoot most of the foot-
age in black and white, casting exag-
gerated characters to portray the
bartender and the father.

“We wanted that '50s comedy feel,
we were going for the Italian freak
show thing,” says Seminara. “We did
our best to keep all the pretty people
away from the front of the stage. We
went for the real faces.”

“Real” is the operative word in des-
eribing this clip. Shooting on a budget
of $25,000, Seminara and producer
George Wieser kept the production as
simple as possible. They shot Black 47
performing in Paddy Reilly’s, the New
York pub where the band still plays
two nights a week, and “cast” the ex-
tras by sending invitations to the
band’s mailing list.

More unintended realism leaked
into the production, as the pub stayed
open for business (they couldn’t pay to
close it down) and the “extras” got in-

the video shoot for “Funky Ceili.” (Photo: Bob Gruen)

creasingly drunk as the shoot wore on.

“My assistant director, David Cox,
lost his voice from yelling louder than
the crowd all night,” says Wieser. “But
we definitely captured some authentic
ambience.”

That authenticity came as a real
boon to the actor—another Black 47
fan—who volunteered his services to
portray the bartender in the shoot,
says Seminara.

“People were tipping him all
night; he said he made more money
that day than he does on his regular
job.”

Seminara was not so fortunate
(“Even I volunteered on thut
budget”), but he describes “Funky
Ceili” as a “labor of love and one of
the most pleasurable experiences
I've ever had.”

Flashframe’s Wieser, who agreed
to shoot the low-budget clip because
Black 47 is “my Irish brethren,”
says the limited funds simply forced
the 10-person crew to be creative
under pressure.

“It’s a run-and-gun situation,” he
notes. “If anything goes wrong,
you're kind of left with your butt
hanging out. You have to make sure
everything works perfectly the first
time.”

The crew began the one-day shoot
on location at Kirwan's own Soho
loft apartment, where it designed
one corner to resemble Ireland, and
another to double for the Bronx.
Once they reeled the conceptual vig-
nettes, it was off to Paddy Reilly’s,
where Seminara shot the rollicking
action using a single camera.

Seminara tweaked the film in
postproduction to add a grainy qual-
ity that lent a hardness to the per-
formance and brought out the
band’s rocking edge.

“They’re a band, not actors,” says
Seminara. “Their whole thing is
about making music. I felt they were
best represented by keeping true to
who they are.”

PRODUCTION NOTES

LOS ANGELES

* Tycoon director Jeff Stein is the
eye behind Poison’s new Capitol video,
“Until You Suffer Some (Fire And
Ice).” Steve Fredriksz produced the
shoot.

* Andy Morahan is the eye behind
Page/Coverdale’s new Geffen outing
“Pride & Joy.” Daniel Pearl directed
photography; Warren Hewlett pro-
duced. In addition, Black Dog director
Jake Scott is working on R.E.M.’s
“Everybody Hurts” for Warner Bros.

* Original Video's Jon Reiss di-
rected “Jezebel” for Maverick Rec-
ords’ act Proper Grounds. Adam Stern
produced. Reiss and Stern also di-
rected and produced Mind Bomb's new
Mereury clip, “Do You Want Some.” In
addition, Original Video director Chris
Painter reeled Dream Theater’s
Atlantic video “Take The Time"” with
producer Mark Kalbfeld.

* Riverside’s Sire video “Cinnamon
Eyes” is an E Squared production di-

rected by Sean Alquist and co-pro-
duced by Mark Meyers and Greg
Everage.

NEW YORK

* Eric Meyerson of 900 Frames di-
rected Intro’s debut Atlantie video
“Love Thang.” David Daniels directed
photography; Marc Smerling pro-
duced. 900 Frames director Marcus
Raboy recently reeled P.M. Dawn’s
“Plastie,” for Gee Street/Island. Bob
Lechterman directed photography
and Jeanne Muller produced.

* Perry Films' Hart Perry directed
Dirty Looks’ new Rockworld video,
“Five Easy Pieces,” with producer
Dana Heinz.

* Pamela Birkhead is the eye be-
hind Brokin Englis klik's Wild Pitch
video “Hard Core Beats.” Matt Cole
produced.

NASHVILLE
* Scene Three’s John Lloyd Miller

directed Marty Stuart’s MCA clip
“Hey Baby.” Marc Ball directed pho-
tography; Anne Grace produced.

* Picture Vision’s Jon Small di-
rected and produced Reba McEntire
and Vince Gill's MCA duet “The Heart
Won't Lie.”

OTHER CITIES

* 0il Factory director Richard
Heslop shot Paul McCartney’s latest
Capitol clip, “Biker Like An Icon,” on
location in London and Nevada. Peter
Lawrence and Polly Tapson pro-
duced. London also was the site for
Faith No More’s video cover of the
Commodores’ “Easy.” 0Oil Factory’s
Barry Maguire directed and Robert
Grant produced for London Records.

* Bill Ward directed the Poster Chil-
dren’s new Sire clip, “Clock Street.”
Amy Ward produced the Chicago-based
shoot through eMotion Pictures in as-
sociation with Black Dog Films.

MTV Euro

pe Tackles

Racism With Unity Forum

FREE YOUR MIND: Neo-Nazism
and ethnic cleansing are just two
subjects MTV Europe will explore
in the controversial April 9 news fo-
rum “The Unity Weekend.”

European viewers spanning 43
million households in 32 territories
will be able to participate in the live
special, which tackles racism in its
most subtle and extreme forms.
MTV Europe news editor Steve
Blame will host a studio debate,
featuring a panel of celebrities, ex-
perts, and everyday people. A live
audience and callers from across the
continent will have a chance to ex-
press their views, as well.

“It’s a little risky,” says
MTV Europe CEO Bill
Roedy, who notes the
network has actively pro-
vided a platform for pro-
social campaigns since its
inception. “But we've de-
cided to take this on.”

In other news at MTV
Europe: Roedy reports
summer could see the re-
lease of the first compila-
tion album featuring
“MTV Europe’s Greatest
Hits.” The network is ne-
gotiating a label deal and
may release albums in
various musical genres.

I WANT MY FTV: The
influence of acclaimed
film director Francis
Ford Coppola could well
infiltrate the programming mix at
VHI1 sometime in the near future.
Coppola’s pal, VHI1 president Ed
Bennett, says he is so fascinated by
the director’s creative drive that he
may set aside a chunk of time for
Coppola to do with as he pleases.

SPEAKING OF VHI1: The net-
work helped raise more than $1 mil-
lion for the Cystic Fibrosis Founda-
tion during its annual Celebrity Ski
event, co-sponsored by American
Airlines.

During the past eight years, VH1
and American Airlines have raised
more than $3.5 million for the CCF.

Highlights from the event, held
March 5-8 in Squaw Valley, Calif.,
will be broadecast March 27 and 28
during the special program “High
Noone,” hosted by the network’s
Peter Noone. Featured guests—
and accomplished skiers—include
Carole King, Curtis Stigers, Mi-
chael Bolton, and Kenny G, among
others.

FOR YOUR INFORMATION:
L.A.-based production company
FYI is diversifying its production
base and opening its doors to new
directors, says the company’s Paul
Flattery.

He and partner Jim Yukich are
working on a Willie Nelson TV spe-
cial set to air on CBS in May. In ad-
dition to music videos, the pair has
reeled more than 30 TV specials in
the past five years.

THE
€J

by Deborah
Russell

Yukich is directing the forthcom-
ing Nelson special; Flattery is pro-
ducing with Brad Turell. Nelson’s
manager Mark Rothbaum and
Stan Brooks of Once Upon A Time
are executive producers.

Yukich also has pacted to direct a
feature with Imperial Films.

COOPERATION: Kevin Ferd,
producer/director at Newark, N.J.-
based ‘“Power Play,” and Tom So-
deur, executive producer of Man-
chester, N.H.-based “New Music
Now,”” have combined their re-
sources to produce a monthly pro-
gram that will reach their combined
audience of an estimated 9
million viewers in 10
states.

Ferd and Sodeur will
program, edit, and direct
“Power Play Presents
New Music Now,” which
will run in half-hour and
hour segments beginning
in April. They'll also con-
1 tinue to produce their own
programs independently,
but the joint operation of-
fers increased clout and
coverage for both pro-
grammers, Ferd says.

“We're negotiating time
buys together and enter-
ing promotions as one
whole group of numbers,”
he says, noting fellow pro-
grammers should follow
his lead via the loosely
knit Independent Music Video
Assn. “My goal has been to cooper-
ate, communicate, and educate so
we can take this business to the next
level.”

ASPIRING DIRECTORS take
note: MTYV is sponsoring a video
competition in which contestants
submit videos for the Michael
Jackson track “Who Is It.” Dead-
line is March 31. Three winners will
spend a weekend at Jackson’s home,
and the grand-prize winner will re-
ceive a $10,000 “director’s fee,” and
the chance to direct a video for an
Epic act.

REEL NEWS: Diane Valensky is
a new member of the Geffen video
promotion team. She works with
Kimberly Knoller and is the label
contact for local programmers ...
Gia DeSantis, formerly the host of
the now-defunet and Billboard-
award-winning “Request Video,” is
doing overnights at KROQ, L.A’s
hippest alternative radio outlet.

L.A.-based Propaganda Films
has signed Philippe Angers, Paul
Boyd, and Lance Staedler to its di-
rectors’ roster ... Maddhatter
Films has signed directors George
Bloom and Luis Marciano. Lanette
Phillips is their representative ...
Randy Sosin has joined L.A.-based
the End as executive producer ...
L.A.-based Satellite Films has
signed Nick Egan and Pam Thomas
to its directors’ roster.
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MARCH 20, 1993

Bilboord. ™) ID LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

THEVIRON

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

X

Black Entertainment Television

14 hours daity
1899 9th St NE. Washington,DC
20018

ADDS

David Bowie, Jump They Say

Carmen Electra, Everybody Get On Up
Peter Gabriel, Blood Of Eden

Whitney F { Have Nothing

Michael Jackson, Who Is It?

Van Halen, Dreams

Guns N’ Roses, Dead Horse
Whitney Houston, | Have Nothing
Black Crowes, Bad Luck . ..

LL Cool J, How I'm Coming
Tasmin Archer, Sleeping Satellite
Vanessa Williams, Love Is

ADDS

FIVE STAR VIDEQ

Clannad, Harry's Game

ARTIST OF THE MONTH

Sting, If | Ever Lose My Faith

Silk, Freak Me

Christopher Williams, Every . ..
Sybil, You're The Love Of My Life
Ramsey Lewis, People Make . . .
Ray Charles, A Song For You
Chuckii Booker, | Shoutd Have. . .
Dina Carroll, So Close

George Duke, Fame

Neneh Cherry, Buddy X

€ ITNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network

30 hours weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

GREATEST HITS

HEAVY

EXCLUSIVE

Black Crowes, Bad Luck . . .
Guns N’ Roses, Dead Horse
Van Halen, Dreams

Elton John, Simple Life

Eric Clapton, Running On Faith
Duran Duran, Ordinary World
Gloria Estefan, | See Your Smile
Whitney Houston, I'm Every Woman
Kenny G, Forever In Love

Madonna, Bad Girl

HEAVY

HEAVY

Arrested Development, Mr. Wendal
Bon Jovi, Bed Of Roses

Coverdale Page, Pride And Joy

Def Leppard, Tonight

Duran Duran, Ordinary World
Whitney Houston, | Have Nothing
Naughty By Nature, Hip Hop Hooray
Snow, Informer

Spin Doctors, Two Princes

Ugly Kid Joe, Cats in The Cradle

Bon Jovi, Bed Of Roses

Vanessa Williams, Love Is

Boy George, The Crying Game

Go West, what You Won't Do For Love
Paul McCartney, Hope Of Deliverence
Prince & The N.P.G., The Morning...
Jon Secada, Angel

WHAT'S NEW

10,000 Maniacs, Candy Everybody...
Dina Carroll, So Close

Shawn Colvin, | Don’t Know Why
Nanci Griffith, Speed Of The Sound . . .
Carole King, Lay Down My Life

Wendy Moten, Come In Qut Of. .
Sade, Kiss Of Life

Michael W. Smith, Somebody Love Me
Neil Young, Unknown Legend

Dr. Dre, Nuthin’ But A “G" Thang
Naughty By Nature, Hip Hop Hooray
Bobby Brown, Get Away

Digable Planets, Rebirth Of Slick
Whitney Houston, I'm Every Woman
Arrested Development, Mr. Wendal
Positive K, | Got A Man

Alexander O’Neal, Loye Makes No...
SWV, I'm So into You

Shai, Comforter

Men At Large, So Alone

R. Kelly, Dedicated

TLC, Hat 2 Da Back

Michael Cooper, Shoop Shoop
Sade, Kiss Of Life

En Vogue, Give It Up, Turn tt Loose
Snow, informer

Jade, Don't Walk Away

Jacci McGhee, It Hurts Me
Rachelle Ferretl, Welcome To My Love
Chante Moore, It's Alright

Portrait, Honey Dip

Garth Brooks, We Shall Be Free

Joe Diffie, Honky Tonk Attitude
Cleve Francis, Walkin’

Sammy Kershaw, Haunted Heart
Lorrie Morgan, | Guess You Had To. . .
Paul Overstreet, Take Another Run

HEAVY

MEDIUM

BUZZ BIN

Belly, Feed The Tree

Neneh Cherry, Buddy X

Digable Planets, Rebirth Of Slick
Soul Asylum, Black Gold

Stereo MC'S, Connected

T H E

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

After 7, Can He Love You Like This?
D-Influence, Good 4 We

Kenny G, Forever In Love

LeVert, Good OI' Days

Miki Howard, Release Me

Shabba Ranks, Muscle Grip

Trey Lorenz, Photograph Of Mary
Vanessa Williams, Love Is

STRESS

ADDS

10,000 Maniacs, Candy Everybody...
Alice In Chains, Rooster

Depeche Mode, | Feel You

Dr. Dre, Nuthin’ But A “G" Thang
Michael Jackson, Who Is it?

Jade, Don't Walk Away

Lenny Kravitz, Are You Gonna Go. . .
Living Colour, Leave It Alone

R.E.M., Man On The Moon

Sting, If | Ever Lose My Faith

Candyskins, Wembley

Christopher Williams, Every .. .

Da Youngsta's, Crewz Pop

David Bowie, Jump They Say
H-Town, Knockin' Da Boots

The Pharcyde, Passin’ Me By

Sacred Reich, Independent
Sha'dasious, I'ma Put My Thing Down
Take That, It Only Takes A Minute

COUNTAY MULIC TELAVINION.

Continuous programming
2806 Opryland Dr, Nashville, TN
37214

Clint Black, When My Ship Comes in
Suzy Bogguss, Drive South

Brooks & Dunn, Hard Workin' Man
Mary-Chapin Carpenter, Passionate...
Mark Chesnutt, OI' Country

Mark Collie, Born To Love You

Billy Ray Cyrus. She's Not Cryin'...
Billy Dean, Tryin' To Hide . . .

Radney Foster, Nobody Wins

Alan Jackson, Tonight | Climbed. . .
Tracy Lawrence, Alibis

Kathy Mattea, Standing Knee Deep . . .
McBride & The Ride, Just One Night
Reba McEntire/V. Gill, The Heart. . .
Dolly Parton & Friends, Romeo
Collin Raye, | Want You Bad

Restless Heart, Mending Fences
Shenandoah, Leavin's Been A Long . . .
George Strait, Heartland

Pam Tillis, Let That Pony Run

Aaron Tippin, My Blue Angel

Travis Tritt, T-R-0-U-B-L-E

Tanya Tucker, It's A Little Too . .

HEAVY

MEDIUM

BOX TOPS

ACTIVE

Tasmin Archer, Sleeping Satellite
Boy George, The Crying Game

Eric Clapton, Running On Faith
Flotsam And Jetsam, Wading. . .
INXS, Beautiful Girl

Jackyl, Down On Me

Joey Lawrence, Nothin' My Love. . .
LL Cool J, How I'm Coming
Paperboy, Ditty

Positive K, | Got A Man

Prince & The N.P.G., The Morning...
Shai, Comforter

Sitk, Freak Me

Stone Temple Pilots, Piush
Sunscreem, Love U More

SWV, I'm So Into You

TLC, Hat 2 Da Back

Bl

WWOR

One hour weekly
216 W Ohio, Chicago,IL 60610

2 Live Crew, Mega Mix

Apache, Gangsta Bitch

Boy George, The Crying Game
Carmen Electra, Everybody Get On Up
Common Sense, Breaker 1/9
Compton's Most Wanted, Def Wish i
Denis Leary, Asshole

Dolly Parton & Friends, Romeo
Duice, Dazzey Duks

Eazy E, Only If You Want It

Flavor Unit, Roll Wit The Flava

Geto Boys, Damn It Feels . ..

Green Jello, Three Little Pigs

Ice Cube, It Was A Good Day

Luke, You & Me

Men At Large, So Alone

Naughty By Nature, Hip Hop Hooray
Onyx, Throw Your Guns In The Air
Paperboy, Ditty

Prime Minister Pete Nice, Rat Bastard
Run D.M.C., Down With The King
RuPaul, Supermodel

Shai, Comforter

Sitk, Freak Me

Snow, Informer

SWV, I'm So Into You

TLC, Hat 2 Da Back

Whitney Houston, I'm Every Woman

Aaron Tippin, My Blue Angel

Alan Jackson, Tonight ) Climbed...
Billy Ray Cyrus, She's Not Cryin'...
Brooks & Dunn. Hard Workin’ Man
Clint Black, When My Ship Comes in
Dolly Parton & Friends, Romeo
*Garth Brooks, We Shall Be Free
George Strait, Heartland

Kathy Mattea, Standing Knee Deep . . .
Mark Chesnutt, O' Country

Mark Collie, Born To Love You
Mary-Chapin Carpenter, Passionate..
Pam Tillis, Let That Pony Run
Radney Foster, Nobody Wins

Reba McEntire/V. Gill, The Heart...
Restless Heart, Mending Fences
*Suzy Bogguss, Heartache

Tanya Tucker, It's A Little Too . . .
Tracy Lawrence, Alibis

HOT SHOTS

Joe Diffie, Honky Tonk Attitude

John Michael Montgomery, | Love . ..
Larry Stewart, Alright Already

Lorrie Morgan, | Guess You Had To...
Marty Stuart, Hey Baby

*Patty Loveless, Blame It On. . .

Paul Overstreet, Take Another Run
Pearl River, Fool To Fall

Robert Ellis Orrall, A Little Bit Of. . .
Travis Tritt, T-R-0-U-B-L-E

Billy Burnette, Tangled Up In Texas
Tracy Byrd, Someone To Give My. . .
Stacy Dean Campbell, Poor Man's Rose
Clinton Gregory, Look Who's Needing...
John Gorka, When She Kisses Me
Ricky Lynn Gregg, !f I Had A Cheatin'...
Toby Keith, Should've Been A Cowboy
Kentucky Headhunters, Honky Tonk...
George Jones, Wrong's What | Do Best
Chris LeDoux, Look At You Girl

Littie Texas, I'd Rather Miss You

John Michael Montgomery, | Love . ..
Robert Ellis Orrall, A Little Bit Of. . .
Lee Roy Parnell, Tender Moment

Larry Stewart, Alright Already

Lisa Stewart, Drive Time

Doug Supernaw, Honky Tonkin' Fool
Shania Twain, What Made You Say That
Joy White, True Confessions

Lari White, What A Woman Wants
Hank Williams, Jr., Everything

Comes. ..

Zaca Creek, Broken Heartiand

MEDIUM

AMERICA'S NO. 1 VIDEQ

or. Dre, Nuthin’ But A “G" Thang

CURRENT

Goo Goo Dolls, We Are The Normal
Bare Naked Ladies, Be My Yoko Ono
Uitra Vivid Scene, Biood & Thunder
Pure, Blast

Daniel Ash, Here She Comes
Tragically Hip, Courage

Stereo MC'S, Connected

Depeche Mode, | Feel You

EBN, Psychoactive Drugs

Siiverfish, Big Bad Baby

Rage Against The Machine, Killing. . .
Pooh Sticks, World Is Turning On
The The, Dogs Of Lust

Jesus Jones, The Devil You Know
Yello, Jungle Bill

Sonic Youth, Sugar Kane

Low Pop Suicide, Kiss Your Lips

_ @5;%@

One hour weekly
330 Bob Hope Dr, Burbank,CA 91523

CURRENT

Naughty By Nature, Hip Hop Hooray
R.E.M., Man On The Moon

Jade, Don't Walk Away

Jeremy Jordan, Right Kind Of Love
Peabo Bryson/Regina Belle, A Whole...
Go West, What You Won't Do For Love
Positive K, | Got A Man

Def Leppard, Tonight

Boy George, The Crying Game

B. Brown Posse, Drop It On The One

Charlie Daniels, America, | Believe...
Chris LeDoux, Look At You Girl

Cieve Francis, Walkin'

Clinton Gregory, Look Who's Needing. ..
*Deborah Allen, If You're Not Gonna...
*Doug Stone, Made For Loving You
Doug Supernaw, Honky Tonkin’ Fool
Dude Mowrey, Maybe You Were. .
George Jones, Wrong's What | Do Best
Guy Clark, Boats To Build

John Brannen, Moonlight & Magnolias
John Gorka, When She Kisses Me

Joy White, True Confessions

Lari White, What A Woman Wants
*Larry Boone, Get In Line

Lee Roy Parnell, Tender Moment

Lisa Stewart, Drive Time

Little Texas, I'd Rather Miss You
*Marty Brown, It Must Be Rain

Ricky Lynn Gregg, If | Had A Cheatin'...
Sammy Kershaw, Haunted Heart
Sawyer Brown, All These Years

Shania Twain, What Made You Say That
The Beliamy Brothers, Hard Way To. . .
*Tim Ryan, Love On The Rocks

Toby Keith, Should've Been A Cowboy
Tracy Byrd, Someone To Give My. ..
*DENOTES ADDS

Lighimunic
Five 1/2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

CURRENT

Corbin/Hammer, | Wil Stand By You
Eric Clapton, Tears In Heaven
Newsboys, Kingdom Man

Ed DeGarmo, Something About That...
Hammer, Do Not Pass

Russ Taff, I'm Not Alone

Mannheim Steamroller, Morning
Amy Grant, Lead Me On

Denise Graves, Give Thanks

Bruce Cockburn, Great Big Love

Mid South, You Were At The End
Restless Heart, When She Cries

Billy Dean, Only Here
Corbin/Hammer, Lord | Hope
Carman, Serve The Lord

Two Hearts, Miracles

Petra, Sight Unseen

White Heart, Unchain

Young Disciples, Apparently Nothing

BILLBOARD SPOTLIGHTS

From compilations to concerts, longform music video
continues to carve out its share of the home
entertainment market. In our annual spotlight,
Billboard documents the current state, and takes a look
at the players and the future of this fourth configuration.
If you are a player in the music video market, this
annual special is the place to make it known, especially
to those home video retailers, who rely on our

spotlight as an annual buyer's guide!

ISSUE DATE: MAY 1
AD CLOSE: APRIL 6

LA: Jodie Le Vitus 213-525-2304
NY: Norm Berkowitz 212-536-5016
MIDWEST: Ken Karp 212-536-5017
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Corhijn Has Depeche’s
(Sh)utter Faith & Devotion

H BY ERIC BOEHLERT

SHUTTER: In 1979, Anton Cor-
bijn bought a copy of Joy Division’s
“Unknown Pleasures” and soon left
his home in Holland, headed for
London to pursue his career as a
photographer. “Music is my inspira-
tion,” he explains.

Today, Corbijn’s work is instantly
recognizable, particularly in the
rock world. Thanks to his portraits
of and album art for U2, R.E.M,,
Bryan Ferry, Nick Cave, and
countless others, Corbijn is among
the most successful rock photogra-
phers of his generation.

His darkly textured photos (and
those of copycats) are seen every-
where, particularly in Details,
where subscribers would be for-
given for mistaking Corbijn for a
magazine staffer.

Now, thanks to his relationship
with the members of Depeche
Mode, Corbijn finds himself in a
uniquely powerful position. A posi-
tion some magazine editors find un-
settling.

Essentially, for the Tuesday (23)
release of the band’s “Songs Of
Faith & Devotion” album, every vis-
ual image—photo, video, album
package, T-shirt—will be the work
of Corbijn, the band’s self-titled
“yisual information supplier.”

He says the agreement has
evolved since he first met the band
members in 1986 (“I was reluctant
to work with them; I felt they were
wimps”) and that it’s simply a verbal
one, nothing signed. “Very English,”
he notes. As time passed, the band
began using fewer photographers
and directors, and soon, it was using
only Corbijn.

If Depeche Mode wants to use an-

other, they're free to, he says. “But
they trust me.” Plus, with the cur-
rent setup, band members know
how Corbijn’s photos will turn out,
and are forced to sit through far
fewer photo sessions.

Corbijn suggests that as fans read
less and less about bands (“they look
at the pictures”), his job of creating
a consistent image becomes more
important.

However, his association with the
band does not sit well with some
magazine editors who want to put
Depeche Mode on their cover but
are forced to use the Corbijn photos,
or none at all.

His portraits of the band appear
on the April covers of Details, Re-
quest, and Pulse! Keith Moerer,
editor of Request, bemoans a loss of
editorial control in the take-it-or-
leave-it approach.

“I'm happy with the photos—we
can't afford to set up our own Anton
Corbijn shoot—but I'm not thrilled
by the method which we had to get
them. A certain amount of control is
lost by the editors.”

He’s also concerned that the mag-
azine’s April issue will look too much
like the competition, particularly on
the newsstand, where single-copy
sales determine monthly success
and failure.

For his part, Corbijn stresses his
lock on Depeche Mode “wasn’t a big
scheme for me to do it all. It just
happened.”

COOL: Those 65 episodes of *“Bea-
vis And Butt-Head” that MTV has
on order can’t come soon enough.
The two lovable head bangers likely
will return this summer. In the
meantime, frog baseball, anyone?

o i sceccn

CB4
Directed by Tamra Davis
(Universal Pictures)

Just when it seemed everybody—
writers, artists, fans, label execs,
and politicians—was taking hip-hop
way too seriously, “CB4” comes
along to good-naturedly skewer
them dll.

Starring Chris Rock from “Satur-
day Night Live” and co-written by
Billboard alum Nelson George,
“CB4” chronicles the mythical out-
law rap group of the same name.

The film opens with white-bread,
supersensitive Chris Elliot trying
to piece together his “rapumen-
tary” on CB4, the massively suc-
cessful gangsta rap act that, accord-
ing to its bio, formed while locked
up in cell block four. Through inter-
views and flashbacks, though, we
soon discover that CB4’s players
are creations of their time. Seems

CB4 is actually made up of clean-
cut, middle-class kids looking for a
schtick.

Thanks to its prison fatigues and
blood-soaked lyrics, CB4 soon ex-
plodes as a player in the world of
hip-hop, a world “CB4” shows no
mercy.

From the fast-talking president
of Trust-Us Productions to the
Afrocentric single “Black Man”
(“T’'m a black man' I'm a black man!
I'm a black man!”), all are razzed.
Among the posse of real-world "hop-
pers making cameos are Ice-T, Ice
Cube, Eazy-E, and Flavor Flav.

As for the musie, suffice to say
CB4 raps as well as Spinal Tap
rocks. Footage of CB4’s live shows
recalls most closely the splendor of
“This Is Spinal Tap,” particularly
when inflated props start falling
from the ceiling in twos during the
censor-busting *“Sweat Of My
Balls.” ERIC BOEHLERT

COUNTERFEIT/PIRATE
CASSETTE SEIZURES

Ex-Parte Program

Street Vendor Alert Program
All Other Raids

Cassettes In-process
Counterfeit Labels

TOTALS

BOOTLEG SEIZURES
LP

Caisettes

CDs

Video (music related)

TOTALS
ACTIONS TAKEN

Cases Opened

Arrests/Indictments

Sight Seizures (without the
necessity of a search warrant)

Guilty Pleas/Convictions

Civil Suits Filed

Ex Parte Civil Defendants

Judgments/Settlements

**Program commenced August 1990

Search Warrants/Consent Searches

Source: Recording Industry Assn. of America

1992 Anti-Piracy Statistics

1988 1989 1990 1991 1992

NA NA 19,847 78,385 232,035

NA NA NA 52,240 115,896

912,099 932,220 1,056,900 1,270,538 2,200,099

113,750 202,000 264,568 102,852 165,610

7,643,500 19,880,125 16,081,791 18,617,770 32,377,125
912,099* 932,220* 1,076,747* 1,401,163* 2,548,030*

4,948 29,615 49,972 18,214 2,667

1,851 5,271 2,360 1,001 4,719

15 38,766 152,466 36,857 16,213

6,690 388 1,589 3,000 4,458

13,504 74,040 206,387 59,072 28,057

967 910 1,225 1,301 972

74 130 178 112 116

154 147 254 283 224

181 150 192 570 1,423

28 60 91 102 128

3 31 3 5 3

NA NA 57** 108 140

1 14 68 1 6

*Does not include labels and cassettes in process

RIAA SAYS U.S. PIRATES HAD A VERY TOUGH YEAR IN 1992

(Continued from page 4)
in-process, which indicates a far
greater capacity for manufacturing
bogus product.

Criminal raids on production faci-
lities more than doubled, taking out
29 operations, compared with 12 in
1991.

Field-sight seizures not requiring
search warrants jumped from 570 to
1,423, and the number of ex-parte
civil defendants swelled from 108 to
240.

Through the RIAA’s ex-parte
program, which serves as a vehicle
for the confiscation of counterfeit
tapes without prior notice, there was
a 200% increase, from 78,385 pieces
to 232,035, which included civil ac-
tions against manufacturers and
major distributors.

Indictments stayed level, but the
bounty of manufacturer booty

mushroomed as street vendor tips
and local law enforcement investiga-
tions produced closings of major
manufactruring plants.

Northeast pirate activity is
deemed the worst in the country,
and the RIAA focused much of its
energy on vendors and manufactur-
ers there—38.5% of the total num-
ber of confiscated product was
seized in the New York area alone,
due largely to raids on seven manu-
facturers and 15 major distributors.

RIAA’s Steve D’Onofrio, execu-
tive VP and director of anti-piracy,
says the posting of increases reflects
the smooth operation of RIAA pro-
grams.

These include the deployment of
tougher state anti-piracy statutes,
which bring violators to trial and to
jail quicker, the street vendor alert

program, and an overall increasing
familiarity with these and other in-
dustry programs among retailers
and law enforcement officials across
the country.

Also helpful, the RIAA says, is the
successful regionalization of indus-
try efforts, especially full-time anti-
piracy lawyers in the field.

At the bottom line, the payoff is a
quicker seizure of product and a
larger number of pirate manufactur-
ers going to jail—some of them on
first offenses.

“We're now going to focus the de-
velopments we've made on efforts in
the West,” says D’Onofrio. “In Cali-
fornia, for example, a lot of the [bo-
gus goods] is at flea markets. In
Eastern cities, vendors set up on the
street, often near or right in front of
shops.”

LATIN NOTAS

(Continued from puge 35)

charts ... in Billboard pretty bor-
ing,” said Levy in a Hitchcock-dry
tone. “In fact, I'd like to see new
names in it. That's what Manolo is
supposed to do: Get some new
names in there. I've seen the same
names [ saw 10 years ago. They are
people with great talent, I have no
problem with that, but I'd like to see
some new names pop up and then
work it outside and maybe cross it
over.

“I mean, we just did Bon Jovi in
Spanish. Well, maybe in five vears’
time we’ll have somebody who can
do it the other way in English, be-
cause yoU'll have a fantastic ballad
that would translate well in
English.”

Asked what he thought about the
artistic quality of the music coming
out of Latin America, Levy an-
swered: “I don’t care, as long as it
sells millions in each country. That
means that people want it. A hit in
Argentina is as important as a hit in
America, because it pleases people
in that market. I won't pass a value
judgment, because I'm not qualified

»

to.

Such a laissez-faire perspective
would have done Adam Smith
proud.

PREMIO LO NUESTRO: Four
artists already have been confirmed
to appear on “Premio Lo Nuestro,”
set to air May 20 on Univision:
BMG’s Gloria Trevi, WEA Latina’s
Café Tacuba, Capito/EMI Latin’s
Angela Carrasco, and Sony Tropi-
cal’'s Gilberto Santa Rosa.

MERCURY BOWS: Sony Discos
is shipping Daniela Mercury’s label
premiere, “O Canto Da Cidade,” Tu-
esday (23). Mercury, still the hottest
artist in Brazil, is booked to make
her U.S. concert debut April 14 at
the Ritz in New York.

THE FAB FOUR: It was pure
salsa heaven March 13 at the Air-
port Hilton in Miami when “Premio
Lo Nuestro” nominees Tito Rojas,

Jerry Rivera, Frankie Ruiz, and
Santa Rosa played consecutive wee-
hour sets at Club Mystique and a
nearby ballroom. Amazingly, all
four acts rotated from the dancery
to the ballroom with nary a lengthy
between-set respite.

At the ballroom, MP’s Rojas
kicked off the festivities with a rol-
licking set capped off with his 1992
hit “Condéname A Tu Amor.” Sony
Tropical’s Rivera followed up with a
crowd-pleasing outing jammed with
material from his platinum-plus al-
bum “Cuenta Conmigo.”

But the quadruple-header took a
quantum leap when Rodven's ace
salsero Ruiz turned in a scorching
set, highlighted by a searing vocal
descarga among Ruiz and El Gran
Combo’s standout soneros Jerry
Rivas and Charlie Aponte.

Sony Tropical’s Santa Rosa
seemed hard pressed to follow Ruiz,
but the amiable Puerto Rican
crooner was up to the task, finishing
off with a raucous merengue medley
that began with the standard “El
Bombén De Elena.”
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GOSPEL

A BILLBOARD SPECIAL

EXPANDED SECTION

Singing Praise: Wilson Brothers Transcend Odds

B BY SAMUEL G. FREEDMAN

NEW YORK—On a Sunday morning
several weeks ago, after the sermon
had ended and before the tithing
would begin, Eli Wilson Jr. lowered
his fingers to the organ and lifted his
voice into song. He was delivering
“Wake Up, Everybody,” once Teddy
Pendergrass’ hit, to the 1,400 wor-
shipers at St. Paul Community Bap-
tist Church in Brooklyn, N.Y., trans-
forming pop song into praise song.

As the first verse closed, Wilson
looked toward the tenor section of the
choir. A slender man with a nearly
shaven head moved gracefully to the
microphone. There he closed his eyes,
as if transported, and poured forth a
voice precisely one octave above Wil-
son’s.

It was a finely honed skill, this vo-
cal choreography, one Darryl Wilson
had first learned as the youngest
member of his family’s gospel group.
But in that moment, more than one
sort of harmony was being achieved
by the two brothers. They were re-
pairing the traditional rift between
the spiritual and secular realms of
African-American music. And they
were reconnecting two lives that once
seemed to have parted, not merely
into arenas as different as nightclub
and sanctuary but into two irreconcil-
able destinies.

As the children of a pastor, Eli and
Darryl Wilson must have appreciated
the almost biblical dimensions of their
lives. They were, for a time, Jacob
and Esau, Cain and Abel, the prodigal
son wasting his gifts far afield and the
diligent sibling never venturing from
home. Eli was the father’s eldest and
namesake, nearly as eager to practice
as to please. Darryl was the youngest,
for whom talent came easy, too easy,
so easy he nearly squandered it to
freebase cocaine.

Now, after estrangement and re-
conciliation, the brothers have arri-
ved in a season of promise. Eli—
whose first gospel album, “God’s
Word Shall Stand Forevermore,”
sold a respectable 8,500 units and
earned substantial radio airplay—is
preparing to record its successor.
And Darryl—on the strength of a
high finish in the Apollo Theater’s
1991 amateur-of-the-year competi-
tion—is singing soul ballads regularly
in Manhattan clubs and shopping
around a demo produced by Steven
Kroon of Luther Vandross’ band.

“It feels like what I've always
dreamed for,” Darryl says of the
brothers’ situation. “Eli's someone
T've always looked up to. And it’s like,
when he grew up and left home, there
was something missing. In the music

and in the family. All the spark was
just gone. And now to be back, pretty
much in sync ...” He hardly needs to
finish the sentence.

The saga started in Macedonia
Baptist Church in New Orleans, pas-
tored by an erstwhile truck driver
and stevedore named Eli Wilson Sr.
Even more than in most black
churches, music suffused Macedonia.
Eli Sr. had sung in gospel quartets
through his youth and young man-
hood, and he had met his wife,
Thelma, when her all-female choir

A

who was inclined to inform a disso-
nant choir, “I hear something foreign.
Whoever is near it, shoot it.”

In the household, too, Eli obeyed.
He eschewed tobacco and liquor and
late hours. He earned A’s in school
and found time, after his homework,
to wax the floors and polish the furni-
ture, all for the glory of hearing his
parents marvel, “Look what June
did.”

The sole stricture he could not
honor was his mother’s demareation
between the Lord’s music and Sa-

h :
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came out, I wouldn’t take compli-
ments well. I thought people were
just being polite. And I prayed a lot.
Because all I could think about was
rejection.”

Such fears hardly grazed young
Darryl’s consciousness. The baby of
the family, 12 years younger than Eli,
he remembers music as being “some-
thing I didn’t have to learn frem any-
body.” He never studied theory, or
even knew how to sight-read, until Eli
taught him several years ago. He rou-
tinely cut piano lessons. And being

Darryl Wilson, left, and older brother Eli, at the piano, make a joyful noise. (Photo: Charles Lewis)

performed at his church.

At the age of 3, Eli Jr., known to
everyone as “June,” performed his
first solo, standing atop the collection
table to warble “I Thank The Lord.”
Instantly, he came into demand, sing-
ing in the churches where his father
gave guest sermons, competing in
contests at the longshoremen’s hall,
and ultimately leading the Wilson
family’s gospel group on radio broad-
casts hosted by the locally famous
Doctor Daddy-O.

In his own mind, however, Eli was
no prodigy. He carefully cultivated
his talent, studying piano with a local
taskmaster known as Miss Chris and
learning Giuseppe Verdi and Thomas
Dorsey from a strict but visionary
high school teacher, Edwin Hogan,

tan’s. Of Sam Cooke, one of the first
artists to cross over from gospel to
pop, she sighed, “He can’t be saved.”
Yet her own adored firstborn was
finding influences as varied as James
Cleveland, Richard Wagner, and
Jimmy Smith. Those catholic tastes,
far from making Eli feel enriched, left
him with an abiding crisis of confi-
dence.

“When I look back on it now,” says
Eli, who is 45, “T always felt different.
My gospel music was not like anyone
else’s—the get-down, hard-driving,
all-the-time music. Even after I made
my record, I thought it wouldn’t sue-
ceed commercially for the same rea-
son. I'm comparative, and my differ-
ence, I felt, was inferior musically, a
deficiency. When the record first

voted both an All-City basketball
player and “Mister Superlative” of
his high school did little to temper his
arrogance.

When Darryl’s high school basket-
ball coach found him smoking mari-
juana, however, the athletic scholar-
ship offers vanished and the
trajectory changed. Darryl bounced
through a few local colleges, held
some menial jobs, and gravitated to-
ward cocaine. His singing voice grew
hoarse and crackly, the range shrink-
ing from three octaves to one.

Thelma Wilson implored Eli to
speak to his brother, and Eli, teach-
ing music at a high school in Roches-
ter, N.Y., tried, even bringing Darryl
upstate to visit—but all his inquiries
evoked from their object was a la-

conic, “Yeah, yeah, all right, OK.”

But those words hid an inexpressi-
ble admiration. “Eli was my idol,”
Darryl says now. “It was difficult for
him to realize how I felt because we
didn't talk a whole lot. But I remem-
ber that when he left for seminary, I
cried.”

Rapprochement and redemption
came in stages, and with anguish. In
late 1983, Eli Wilson Sr. died of a
heart attack. During the funeral serv-
ice, his eldest son spoke. Later in the
service, the Wilson children gathered
to sing “Then My Lord Will Carry Me
Home,” a favorite of Eli Sr. and a
piece that afforded each child a solo.
Darryl’s came at the end of the sec-
ond verse, and as he sang about
grace, the unearned and unmerited
love from the divine, he started to
sob.

“I felt like Eli’s example had shown
me how spiritually weak I was,” Dar-
ryl recalls, “and how spiritually
empty.”

Still, nearly four more years of in-
dulgence passed before Darryl and
his siblings traveled to Brooklyn for
a reunion concert at St. Paul Commu-
nity Baptist Church, where Eli had
become the music minister in 1983,
working under his college classmate
and friend, Pastor Johnny Ray
Youngblood. The sermon that day,
given by a guest preacher, Reverend
Kenneth Ulmer, pondered all the
ways a person can teach. It “con-
vieted” Darryl, in church parlance,
made him reconsider all his father’s
rules and proverbs as forms of loving
instruction. Suddenly, old phrases
such as “Take a licking and keep on
ticking” sounded profound.

Darryl doubled over in tears, and
he did not stir for 45 minutes. That af-
ternoon, he renounced drugs and
drink. He returned to New Orleans
only long enough to pack his belong-
ings to return to Brooklyn. He lived
with Eli for nearly a year, and
learned from his brother all the musi-
cal technique he had once scorned.
He found a sequence of jobs in New
York City government, and he
courted and married a fellow member
of the St. Paul choir.

“It was scary in the beginning,” Eli
remembers. “Darryl would say he
looked up to me, and I'd think, ‘Look
up to what? But I felt I didn’t have
a choice. He’s up here. He needs help.
I gotta give him what I can.”

Reunited, both brothers saw their
careers take form. Eli raised $27,000
from investors in the St. Paul congre-
gation to record his maiden album in
the summer of 1989. For all his self-
doubt, he wrote, arranged, and pro-

(Continued on page 46)
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Gospel

Broadening Circle Of Acts & Labels Is Spreading The Gospel

B BY LISA COLLINS

LOS ANGELES—Fresh faces, a
heightened level of spiritually in-
spired messages, and exciting, ener-
gizing rhythms and tempos that have
God’s people shouling all over the
country. That’s gospel music 1993,
with secular interest, across-the-
board acceptance, and higher gross
receipts among the factors driving its
continued growth and popularity way
up.

With the last five or more years
serving as an incubation period of
sorts, gospel’s popularity is near full-
blown. Projects such as Paramount’s
“Leap Of Faith” soundtrack have pro-
vided more broad-based opportuni-
ties for visibility, while also serving to
open the doors to other venues. So,
too, have television and video. In the
words of one industry analyst, “televi-
sion and video is saying we need to
look better, and 1 think that’s catch-
ing on.”

Gospel TV host Bobby Jones has
benefited from its appeal firsthand.
His ““‘Bobby Jones Gospel” show,
which is broadcast over Black Knter-
tainment Television. has made him a
mujor player. Savs Jones, “The influ-
ence of television has been tremen-
dous. It’s already caused changes in
how people dress—how they perform,
how the music is being packaged and
even a unifying of gospel artists, one
with another.”

[Us a unity that has powered a new
trend toward studio collaborations
while leading to a heightened commu-
nication between between gospel art-
ists relative to creative joint-ventur-
ing and co-production efforts. Efforts
that paid off big last year for compan-
ies such as CGI, whose tribute to
James Cleveland scored high marks
with gospel buyers, and John P. Kee’s
“Churchin” With Tyscot Artists.”

However. the last year has also
brought its share of setbacks.

“What we won't see are the custom
labels that symbolized gospel’s
growth in the last vear, and with the
recent business collapse of Spectra
Distribution, sales figures are not ex-
pected to be us high,” savs June
Mhoon, president of I AM Records.
“That doesn’t mean that gospel has
lost its appeal to consumers, mer-

chandisers, and lately secular labels
But with labels like Tysecot and T11b—
ute out of the mainstream and smaller
custom labels like Blackberry and
Sweet Rain unable to finance manu-
facturing and obtain distribution, it’s
going to affect the business.”

With hard lessons, such as the fate
of Spectra, gospel is coming to recon-
cile its business shortcomings and
wising up. Many labels have tabled
costly expansions, as white-knuekled
executives play a wait-und-see game
hoping for more stabilization in the
marketplace, and seeing which of the
varied trends pays off.

“We're also seeing 1 movement to-
ward more control in the distribution
arena,” says Juandolvn Stokes. A&R
director of black gospel at ATR Ree-
ords, who doubles as a gospel an-
nouncer.

companies have done their own distri-
bution, and now vou have a ot of ma-
jor companies that are taking over

Gospel success stories like Eebe and
CeCe Winans, above, have helped
pave the way for new talent such as
John P. Kee, left, and Yolanda Adams.

“Over the years. a lot of

smaller companies and taking gospel
on a higher level where the music can
be purchased on a much broader
level.”

Mhoon most recently launched
Unity Distribution, a company that is
trving to capitalize on the void left by
Spectra. “Spectra was a major player.
On a husiness level everybody’s play-
ing it safe for a minute. Maybe by the
third quarter, things will start to look
4 lot better,” she savs.

Milton Biggham, who heads up the
gospel division at Savoy Records, dis-
agrees. “From where we sit, sales are
going to be good. The market may
have just gotten a little smaller, but
things look great. The times that we
live in are dictating the growing popu-
larity of gospel and the need on the
part of so many for deliverance. Gos-
pel music offers that.”

STRETCHING BOUNDARIES

Creatively speaking, those like in-
dustry player Vieki Muaek-Latail-
lade.say it offers a great deal more. “1
think we're going to have a lot motre
experimental gospel. More and more
youth are getting more involved in
gospel, and with the secular over-
tones, we're seeing a whole new breed
of Thomas Dorseys that are stretch-
ing its bounds.” Mack-Lataillade
should know. She. too, will be stretch-
ing its bounds with her own recently
launched label, GospoCentric. The
new label will test its appeal next

month with the debut of Tri City
Choir and producer/director Donald
Lawrence, both touted among gos-
pel’s hot new talents.

Fact is, 1993 will be a year of fresh
faces and new blood. There seems to
be “a changing of the guard in terms
of new artists,” sayvs Biggham.
“Names like New York Restoration
Choir and Donnie McClurkin, Shun
Pace Rhodes, Yolanda Adams . ..
John P. Kee. There are so many new
young people who can sing so well.
Plus, artists are becoming more in-
volved with productions, and there’s
more of a hands-on approach and
strategies in a market.”

Yet for all its fusion and fresh
blood, gospel has come full circle.
“We're known for traditional musie,”
notes Biggham, “und we've just put
out an album we consider to be more
traditional than most [by Rev. Clay
Evans|. We had no idea the response
we would get. Particularly, since it
featured some of the older names, like
Cleophus Robinson, and this album is
doing fantastically—well beyond our
expectations.

“There is 2 move back toward tra-
ditional gospel music, but more im-
portantly, a move back to churceh and
anything that’s associated with
church musie, hence traditional mu-
sie.”

Stokes is one insider who feels it is
about time. “Contemporary is never

(Continued on paye 46)
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In The Wings, Christian Music Readies For The Spotlight

B BY BOB DARDEN

WACO, Texas—There are some indi-
cations that contemporary Christian
music turned the corner in 1992, hoth
in terms of visibility and accessibility.

And if that’s indeed the case, then
1993 could well mark the year that
CCM turned the corner in terms of
sales as well.

After 20 years of struggling with the
widespread perception that contempo-
rary Christian is some sort of sweet lit-
tle sub-genre, specialty music to be rel-
egated to bins between bluegrass and
polka, it is possible that CCM could fi-
nally be The Next Big Thing.

The grounds for that level optimism
stem, in part, from the events of the
last few months of 1992. During that
time, Sparrow Records signed a distri-
bution agreement with Liberty/EMI,
Word Inc. was purchased by Thomas
Nelson Publishers, and Reunion Rec-
ords inked a deal with BMG.,

On the eve of Sparrow joining the
CEMA family, Liberty Records boss
Jimmy Bowen talked matter-of-factly
about how he believed in the days
ahead that contemporary Christian
music would explode into the market-
place—much like country music has in
recent years. And, added one CEMA
exec, “Sparrow is the best company
we've ever bought. Usually we buy
companies that need some fixing. Spar-
row doesn’t need any fixing.”

One reason Bowen and others in the

industry don’t think they’re blowing
holy smoke: More contemporary
Christian product will available more
places than ever before.

In the past, most CCM product has
been available only through religious
bookstores, while most professed
Christians have never even been in a

SUSAN ASHTON

religious hookstore. But the new wave
of distribution deals will mean that
Christians—who shop in mainstream
retail outlets in the same percentages
as their unchurched brethren accord-
ing to studies commissioned by the
Christian record companies them-
selves—will be able to find the latest
releases by Carman, Petra, Twila Pa-

ris, Steven Curtis Chapman, and oth-
ers in their neighborhood Targets,
Wal-Marts, K marts, Tower Records,
and Sound Warehouses.

According to Tom Gruen, a Christian
Bookstore Assn. consultant, the num-
ber of CBA stores is decreasing, and in
light of the new distribution deals, re-
maining Christian bookstores are go-
ing to have to do a better job of mar-
keting contemporary Christian
product to survive.

It Wal-Mart has a giant display fea-
turing Amy Grant or Susan Ashton and
offers their latest releases at a better
price, the mom-and-pop religious book-
store will be forced to compete. Though
they’ve never had to compete with the
likes of Target for customers before,
increased competition in the past has
either forced small retailers out of
business o1 macde them better.

The increased presence of such art-
ists and acts such as Michael W. Smith
and 4Him in the CD bins of the mass
retailers reporting to the SoundScan
sales-tracking service means a greater
presence of those artists in The Bill-
board 200. One exec at Geften Records
has said that if even the top 200 reli-
gious bookstores were on the SoundS-
can system, Carman, Steven Curtis
Chapman, Petra, and others would
have already charted—and Amy Grant
and Michael W. Smith would really be-
ing seeing some action.

Country music was in a similar posi-
tion five years ago. How many rock

DJs had heard of Garth Brooks before
he went to No. 1 on The Billboard 200?

Billy Ray Hearn, president and CEO
of Sparrow, says that in any given
town, when you couple Christiar art-
ists’ increased presence in the major
retail outlets with major acts like DC

STEVEN CURTIS CHAPMAN

Talk and Sandi Patti playing dates in
halls holding 10,000-20,000 people,
you'll see radio jump aboard the band-
wagon.

Again, the example of country music
is instructive here. What happened
when country became cool was that a
host of local radio stations that had
been losing money changed their for-
mats to country music. With few nota-
ble exceptions. radio always follows the
trends. Compare the total number of
country stations now in the market-
place to the number of other formats:
2,526 to 8,530, as recorded by the M-
Street Radio Directory. Ongoing re-
porting in Billbcard shows the number
of country stations has risen signifi-
cantly during the past five years.

When artists receive radio exposure,
a cycle of interest/sales/exposure is ac-
celerated. Common sense dictates that
when more stations play the music of
a particular format—be it country or
contemporary Christian—that creates
more demand in the big retailers for
product. With the bigger demand, Wal-
Mart and Target began devoting more
space to Randy Travis, Garth Brooks,
and George Strait. The same could con-
ceivably happen with a Michael W.
Smith or a Michael English.

Privately, several industry execs still
cite radio as one of two weak links in
a scenario projecting the rise of con-
temporary Christian muste. But, 1if the
product does become more visible and

(Continued on page 46)
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IN THE WINGS, CHRISTIAN MUSIC READIES FOR THE SPOTLIGHT

(Continued from page 44)

more available, as sales and demand in-
crease, some say they believe new ra-
dio stations will rush in to meet listener
demand.

Even a quick scan of the ratings
service information published in Bill-
board reveals that few contemporary
Christian-formatted radio stations in
the U.S have any competition. Fewer
still chart more than a point or two on
the various rating services.

In the past, better stations have
driven nonprofessional stations out of
the market. For Christian music to
prosper as a whole, industry insiders
say that the AM station struggling to
be something to all listeners will need
to be replaced—with a better,
stronger, more tightly formatted CCM
radio station, a la KLTY in Dallas.

The other weak link, of course, ap-
pears to be television exposure. Still,
there is no 24-hour, widely aired Chris-
tian counterpart to TNN or CMT. The
group closest to filling that bill is Z-TV,
which on March 1 launched 24-hour
programming of Christian music.

Z-TV secured satellite transponder
24 on Satcom C4 and will be available
free of charge and in the clear. The sta-
tion will not air any preaching pro-
grams or ask for donations. The catch,
naturally, is how many of the 12,000 ca-
ble systems will add the Lake Helen,
Fla.-based network in a time of already
tight channel availability?

The news hasn’t all been good in re-
cent days, nor are all the projections
rosy. With the increased marketing
clout and exposure available to the lar-
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gest CCM labels through their new dis-
tribution deals with the secular giants,
the smaller labels may have to work
harder to keep up. The bankruptey of
Spectra Distribution was another blow
to the indies. Many lost hundreds of
thousands of dollars.

In the past, Star Song’s Stan Moser
has said that throughout its history,
contemporary Christian music has un-
dergone periodic winnowings or purg-
ings where the ill-financed and bloated
alike are shaken out or trimmed down.
It’s not that there shouldn’t be any new
or smaller labels—new product coming
out each month from R.E X., Frontline,
and ForeFront is living proof that
there should be. But some have sug-
gested the cost of entry into this mar-

ket is too low, and perhaps the fall of
Spectra will mean only the strongest
and the best of the smaller independ-
ents will survive.

Will the explosive growth of contem-
porary Christian begin in 1993? No one
knows. Mass marketers like K mart
and Target are only now testing the
waters with inspirational product. For
example, if Susan Ashton does well in
controlled tests of 200 K marts, Spar-
row believes (with the help of CEMA
distribution channels) that her product
will be made available in all 4,000
stores. And when something of that
magnitude happens, things have a way
of snowballing. Ask Garth Brooks.

Hearn says, “We've got to prove this
as we go. We don’t want to make a big

splash and then fail. Studies have
shown that the people are out there—
we've only just now found out how to
deliver the product they want to them.
We're smart enough now, and we've
got the money now to solve the prob-
lem. That just wasn’t the case even a
couple of years ago.”

Jimmy Bowen believes it, and he did
the same thing with Garth Brooks. And
again, judging from the fact that sev-
eral mainstream labels have invested
heavily in deals with contemporary
Christian labels, apparently so do
Bowen'’s counterparts at a half-dozen
major mainstream record labels.

The year 1993 will prove whether
lightning can strike twice.

BROADENING CIRCLE OF ACTS & LABELS IS SPREADING THE GOSPEL

(Continued from page 43)

going to lose its place, but traditional
music is rising,” maintains Stokes.
“Last year, many thought traditional
was going to go on the back burner so
to speak, but not so.

“For a time, people came into gos-
pel thinking they could make instant
money with contemporary gospel,”
she continues, “but while BeBe &
CeCe did a wonderful job with their
music careers, it’s not going to hap-
pen for everybody in that way, and I
think people are beginning to see
that. They're also seeing that within

the realm of gospel music, the spec-
trum of fusion is great. We're seeing
more and more artists find out who
they are, and they have to know their
potential and their limitation and
abide within that and perfect what
they have,” Stokes adds.

“The marketplace has just gone
back to church,” says Mignon Lewis,
who serves as national promotion and
marketing director for Light Rec-
ords. “If the Winans came out now in
this climate, I'm not so sure they
would get anyplace.”

In fact, choirs continue to reign.
“1993 is going to be a year of choirs
again,” Biggham affirms. “Choirs
represent so much an integral part of
the marketplace in terms of buyers of
gospel music. And it’s easy to see
why, when you consider their impact
on other choirs in church on Sunday
mornings. That’s the edge they have
on smaller groups. It's such a major
portion of gospel music that happens
in America. Because it happens in the
church, and that’s the home of the
choir.”

SINGING PRAISE: WILSON BROTHERS TRANSCEND ODDS

(Continued from page 41)

duced all the material, and played vir-
tually every backing track on a vari-
ety of keyboards.

“God’s Word Shall Stand Forever-
more” received steady play on such
stations as KISS-FM New York,
WWDJ in northern New Jersey, and
WYLD New Orleans. It also earned
Eli gigs opening for gospel star
Tommy Whitfield and motivational
speaker Les Brown, as well as a spot
on a bill including Tramaine Hawkins
and Darryl Coley at the 1990 Na-
tional Religious Broadcasters conven-
tion. The recording also repaid its fi-
nancial backers.

After two years of summoning the
courage, Darryl entered the music
market in 1991, auditioning for the
Apollo Theater’s renowned “Amateur
Night” with the Johnny Gill love song
“My, My, My.” He made the cut, only
to discover as he waited in the thea-
ter's “green room” on contest night,
that another contestant covering the
same song had been hooted offstage.

Darryl, though, finished second,
won the next level of battle, the “Win-
ners Show Off,” and ultimately placed
fifth of 41 performers in the amateur-
of-the-year competition. He attracted
the advocacy of Ralph Cooper, the
Amateur Night MC and a man instru-
mental in music careers stretching
back to Billie Holiday’s. Cooper lined
up shows for Darryl in Avery Fisher
Hall and the Marriott Marquis. Those
led to other dates and to a demo over-
seen by Steven Kroon.

The songs may be nominally
worldly, but for Darryl, none of them
contradict the spirituals he shares ev-
ery Sunday with his brother.

“What I've learned at St. Paul,” he

says, “is that there’s no such thing as
‘the Devil’'s music’ and ‘the Lord’s
music.” It's what the lyrics say. Some-
thing positive. Nothing about being
violent. The categories don't matter.
Because God loves music.”

Sanmuel G. Freedman is the author of
a book about Saint Paul Community
Baptist Church called “Upon This
Rock,” published by HarperCollins.

JcWW

RECORDS

Two of the leading labels
in Gospel Music

PALTA @
RECORDS 3

QUARTETS-SERMONS-CHOIRS

Featuring outstanding artists, such as:

INEZ ANDREWS/BLIND BOYS OF ALABAMA/REV. W. LEO DANIELS/
BLIND BOYS OF MISSISSIPPI/REV. CLAY EVANS/REV. C.L. FRANKLIN/
ERNEST FRANKLIN/CLARENCE FOUNTAIN/DOROTHY NORWOOD/
HARMONIZING FOUR/REV. WILLIE MORGANFIELD/SOUL SISTERS/
SOUTHEAST INSPIRATIONAL CHOIR/THE VIOLINAIRES/

REV. JASPER WILLIAMS

and coming soon on cassette and CD

The Brooklyn All-Stars

Yolanda Adams
And many more of your favorite gospel artists.

Jewel and Paula Records
Call toll free 1-800-446-2865
P.O. Box 1125 Shreveport,La. 71163-1125
Fax 318-227-0304

Contact your nearest distributor or One-Stop shop
or call: 1-800-446-2865
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International

Way To Go! Mandawuy Yunupingu, lead singer of Hollywoéd Reco;ds group

Yothu Yindi, cheers after being named Australian of the Year by Australian Prime
Minister Paul Keating during the celebration of National Australia Day. The award
is given by The National Australia Day Council.

Unit Sales Drop
In ltalian Mkt.

B BY DAVID STANSFIELD

MILAN—Despite a 4.89% reve-
nue rise for prerecorded sales last
year, the total number of units
sold dropped slightly from 1991’s
tally of 58.5 million to 55.3 million,
according to statistics from music
industry trade magazine Musica E
Dischi.

The net value of industry ship-
ments in 1992 was $396.5 million
(621.9 billion lire), taking into ac-
count dealer discounts, returns,
and taxes. Musica E Dischi com-
piles the figures from direct con-
tacts with record companies, and
not through a trade association.

While the magazine’s figures
are not official as far as global la-
bel group IFPI status is con-
cerned, they are considered accu-
rate by the domestic music
industry, now divided by different
allegiances to the long-established
AFI and the breakaway FIMI,
formed last year by five dissatis-
fied multinationals (Billboard,
Mar. 13).

Key trends in the market were:
* CD sales up from 20.6 million to
25.2 million units.

* Cassettes were down by 7.8% to
22.4 million units.

* LP sales tumbled by 60% to fin-
ish at 3.4 million units while sin-
gles (including the 12-inch vinyl
format) dropped 15.6% to 4.3 mil-
lion units.

Domestic pop music took a
48.4% share of total sales, netting
$192 million. International pop ac-
counted for 44.1% ($174.7 million)
and classical music 7.5%.

Musica E Dischi lists the major
companies as having approxi-

(Continued on page 54)

Holland Hit

B BY WILLEM HOOS

AMSTERDAM—Holland is being
flooded with illegal compilation
CDs, which authorities suspect are
being pressed in Eastern Europe.

The CDs, which feature recent
national and international hit sin-
gles, are being sold through nontra-
ditional outlets such as gas stations,
barber shops, and canteens.

Many bear the stamp of Holland’s
mechanical rights society
STEMRA, although STEMRA has
not granted a license for these prod-
ucts.

Ger Welbers, head of the anti-pi-
racy department at STEMRA, says
the source of the product has not
been confirmed, but he has “strong
indications” the discs are being
pressed in Eastern Europe or the
former Soviet Union.

Two types of compilations are on

Brit Awards Promos Stoke

LONDON—Retail promotions and
media exposure linked to the 1993
Brit Awards accounted for more
than 400,000 additional U.K. album
sales in a 17-day period following
the Feb. 16 show, according to fig-
ures compiled by Gallup and re-
ported by the British Phonographic
Industry.

“The fact that there was a whole
new focus of marketing surrounding
the event is an extremely important
factor for the future,” says Lisa
Anderson, executive producer of the
Brit Awards.

Brit performers including k.d.
lang and award winners such as
newcomer Tasmin Archer were
among those whose albums jumped
on the British charts after the award
show.

BMG, EMI Focus On French Labels

Roster & Repertoire Are Keys To Growth

B BY PHILIPPE CROCQ

PARIS—Some labels are fighting
the recession with investment in-
stead of retrenchment. BMG
France has reactivated the Vogue
label, whose repertoire it acquired
last year, and EMI is boosting the
profile of the Chrysalis label.

EMI France managing director
Gilbert Ohayon says he is eager to
restore creative vitality to Chrysalis
in France with an emphasis on do-
mestic repertoire. “I believe very
strongly that a collection of small,
dedicated, autonomous teams within
a big multinational like EMI is still
the most effective way