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NEWSPAPER

s Europe Picks Up The Gountry Beat
| Identity Is Built Vla Cable Shows, Tours

This story was prepared by Domi-
nic Pride in London, Wolfgang
Spahr in Haomburg, and Ken Stew-
art in Dublin.

LONDON—With the introduction
this year of two new country music
video channels on cable and a new-
found willingness among country art-
ists to tour Europe, the climate may
be improving for country music on
the continent (See Global Music
Pulse, page 42).

DUNN

GILL

Germany and most of continental
Europe generally have remained im-
mune to the charms of mainstream

Sony Pub Unit Establishes
New Vigor In Market Share

EBY IRV LICHTMAN

NEW YORK—Sony Music Publish-
ing is forecasting a domestic market
share of 4% in 1993, just four years
after the company was formed from
virtually ground zero.

This forecast comes from Marvin
Cohn, selected 2/, years ago to di-
rect the U.S. resurrection of the for-
mer CBS Songs, in effect revived as
Sony Music Publishing.

CBS Inc., before it sold its music
assets to Sony, decided to sell off its
publishing assets to SBK in Novem-
ber 1986. At the time, CBS’ interests
in publishing stood among the top
five worldwide. In domestic terms,
Cohn says Sony Music Publishing’s
standing now ranks in the top 10. Its
international business will be en-

>~ ‘Devotion’
: Propels
Depeche
Mode

PAGE 6

hanced in 1995 when it gains global
rights to one of its early acquisitions,
Tree International, from EMI Music

(Continued on page 85)

country artists. Attempts to intro-
duce Nashville’s finest to a popula-
tion hungry for Anglo-American rock
and pop have been met with a luke-
warm response, and often derision.

However, there is hope among
some industry observers that a new
generation of younger, more cosmo-
politan country artists such as k.d.
lang and Suzy Bogguss, who are will-
ing to leave the confines of the U.S.
to tour in Europe, will improve the
genre’s popularity. Meanwhile, rec-
ord companies are realizing the vast
potential of their country catalogs,
and looking for wider exploitation of
the recordings, videos and promotion-
al expertise in which their Nashville-
based subsidiaries have already in-
vested.

But, perhaps most instrumental in
the genre’s future European growth,
country music videos channels have
arrived. Country Music Television

(Continued on page 75)

EBY THOM DUFFY

LONDON—As the rock opera
“Tommy” makes its official debut
April 22 as a Broadway production,
Pete Townshend is
ready with his en-
core.

Townshend’s new
solo album, “Psycho-
Derelict,” set for
June 15 release on
Atlantic Records and
its sister labels
worldwide, expands
the idea of the rock
concept album, just
as “Tommy”’ did nearly 25 years

Townshend’s ‘Tommy’ Encore:
‘PsychoDerelict’ Expands Rock

TOWNSHEND

ago. Combining rock’n’roll with the
dialog of a radio drama, the album
reflects both Townshend's increas-
ing interest in theater and his con-
tinued vitality as a rock songwriter.
It promises to be his
most successful solo
album to date.

In an recent inter-
view at his riverside
recording studio just
outside of London,
prior to departing
for preview perfor-
mances of “Tommy”
in New York, Town-
shend reflected on
(Continued on page 81)

IN THE NEWS

Roadrunner Returns
To RED; Forgoes WEA
Indie Distrib. Plans
LIVE Gets New Life
With ‘Crying Game’
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Banda Machos
Takes Old Sound
To New Heights

EBY ERIC BOEHLERT

NEW YORK—They may go un-
recognized at most American
record stores, but the 11 mem-
bers of Banda Machos, who hail

BANDA MACHOS

from Villa Corona in Jalisco,
Mexico, make up one of the most
popular Latin music acts today
and are helping change the face
of contemporary Mexican music
on both sides of the border with
their wildly popular banda

(Continued on page 15)

Industry Stocks
Outperform Dow

W BY DON JEFFREY

NEW YORK—The stocks of enter-
tainment companies outperformed
most other industries in the first
quarter as consumer spending on
music and video has begun to pick up
and advertising dollars have in-
creased.

A Billboard sample of 47 compa-
nies shows that their stock prices in-
creased 9.05% on average from Jan. 1
through March 31, the last day of the
first fiscal quarter. By comparison,
the Dow Jones Industrial Average of

(Continued on page 84)

GLOBAL MUSIC PULSE

General Levy's Ragga
Star Rises In The U.K.
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Wynonna’s Searching ‘Tell Me Why’

www americanradiohietorv com

* THE BODYGUARD = SOUNDTRACK * ARisTA 59 The only way to cure loneliness is to defeat the dread of being elevates this dour outlook to near-devotional degree. That “Father
alone. Yet this fear often can’t be conquered without facing a sepa- Sun,” “Only Love,” “Is It Over Yet,” and “I Just Drove By” are as
ADULT ALTERNATIVE / NEW AGE 53 ration from all things familiar. lovely as any country hymns you’ll heat this year is no alleviation
* SHEPHERD MOONS = ENYA = REPRISE Such dilemmas retain a special poignance when expressed in of the sadness and soul-vexed searching they detail.
country music, whose cultural ethics are as old as the pioneer life “We've forgotten where we come from,” says Wynonna, “and
e MTEEE,QAP&,{A%%RLD e 53| that produced them—whether the frontiers to be crossed lay in the the song ‘I Just Drove By’ really hit me right between the ears
VARIOUS ARTISTS » THE RELAXATION COMPANY Scottish Highlands, across an Irish moor, or upon the hostile seas when I first heard it, because I thought, ‘My God, I've done that.’
between Britain and southern Appalachia. live about 5 miles from the home that mom and I and my sister
; CONTENESTER RCLISRAT) 36|  “Ifeltlike I was leaving home but still going back for meals and  Ashley lived in when we first moved to Nashville. Whenever I'm
D.C. TALK » FOREFRONT laundry,” says singer Wynonna Judd with a laugh, alluding to her having a real bad, emotionally weird day, I go by this house and I
P self-titled solo debut of 1992. “With this second record, I'm a little sit there and think back to when it was just the three of us togeth-
+ SOME GAVE ALCL%E:NE?YY S 28 more adventuresome,” she assures, describing ‘“Tell Me Why,” her er, to find out why I am the way I am. I don’t write yet; I'm still
A subsequent effort on MCA, due May 11, as well as the traditions trying to dress myself, but I choose songs because they affect me.”
L GOSPEL from whence her music springs. “My solo records are chapters in And this kind of material, borne of pitched battles of the self,
B * WE WALK BY FAITH 37 my life; they’re very autobiographical in terms of what I've been runs as deep in Western culture as the poems of William Dunbar
JOHN P.KEE /NEW LIFE COMMUNITY CHOIR = TvscoT | through,” she adds, by way of acknowledging her former status as and Robert Burns. Whether shaped by Scottish Presbyterianisn,
M HEATSEEKERS ‘ one-half of the Judds, the hugely successful mother-and-daughter Puritan dissent, or the Calvinist pessimism that cast a noble pall
s % CONNECTED = STEREO MC'S = GEE STREET/ISLAND 16| country vocal duo that dissolved after parent Nao- upon their marginal status, many of the immi-
mi’s forced retirement due to a rare, incurable & grants who gravitated to the American South in
LATIN / POP strain of hepatitis. . m“SIc the 17th, 18th, and 19th centuries brought with
% JON SECADA * JON SECADA » sax 32 “Every decision I ever made in my life was a them a secular sort of plainsorig that warned of
team effort, since my mom and I did everything the perils of freedom from care. Youthful indepen-
together,” explains Wynonna “and orchestrating dence is a sorrowful state as adjudged in the an-
* cugmg':Aﬂ%“.?g@':k!@fﬁﬁmm 32} mom’s professional funeral so to speak, the fare- TO MY EARS cient British “forsaken maiden” folk balladry of
well tour [in 1991}, was devastating to me. I'm 28, “Trooper And Maid,” “The Nightingale,” “Apron
LATIN 7 REGIONAL /7 MEXICAN but I feel like I'm 18. Right now I'm starting to Strings,” “A Fair Beauty Bride,” “Pretty Polly,”
* ENTRE A MI MUNDO » SELENA » CAPITOL EMMATIN 32}  feel my rebirth; I'm starting to understand what and other lyric predecessors of the tragic “Barba-
it's like to be alone.” ra Allen.”
R&B It is the rudiments of that emerging comprehen- When the blue minor sevenths of “Here We Go
e A e e 22} sion that color every song on “Tell Me Why,” with 'Round The Mulberry Bush” and the Scottish
: each probative experiment in personal autonomy “Cradle Song” combined with African idioms to
« THE HOT 100 = \7 4 having both familial and historical antecedents. produce seminal Southern shouts like “Get Along
* INFORMER ® SNOW » EASTWEST Born, like her mother, in Ashland, Ky., which Home, Cindy” (a cautionary tale of an overly pre-
straddles Boyd and Greenup counties in the Appa- cocious young girl), the folk evolution of the Amer-
ADULT C?T&EEPORARY 7 lachian Mountains of northeastern Kentucky, ican country blues became as frank as the civil and
VANESSA WILLIAMS & BRIAN MCKNIGHT ® GIanT Wynonna is a product of a broken home. Neither spiritual conflicts it reflected.
- f she nor her mother—whose parents divorced as & H In recent decades, the poverty, upheaval, and so-
y THES;R';'I/'SKT LE 30 she turned 30—has known an upbringing un- bv Tmmthv White cial uncertainty that bedeviled much of the Ameri-
REBA MCENTIRE & VINCE GILL ® McA ‘ touched by emotional turmoil. Wynonna'’s high can South has come to permeate the entire nation.
and plaintive leads, plus the mournful edge of Naomi’s contralto At the same time, the hybrid vulnerability of the narrative song-
DANCE / CLUB PLAY 25 harmonies, on such Judd laments as “Change Of Heart” and “Mr. making traditions of this region have slowly come to epitomize the
EYEORWIZEREED. AMONIEICOVENeT WARTERERDS Pain” (each authored by Naomi) were electrifying on-stage alloys unwanted isolation felt by much of our citizenry. The bare candor
of youthful trust and the scar tissue of experience, i.e., the Judds in Wynonna's cover of Karla Bonoff’s “Tell Me Why,” in which a
DANCE / MAXI-SINGLES SALES 25| always embodied the aggrieved generational travails of their mu-  bystander frets over having too much time on her hands and heart,
PAGEHIT TONGUL MARNLESNASE ™ Bel sic. For Wynonna's latest solo record, her mother presented her cannot fail to strike a chord in a society that can no longer see itself
LATIN ; with the conspicuously knowing verses for the song “That Was in its daily mechanisms.
* ME ESTOY ENAMORANDO 34 Yesterday,” which her daughter describes as being about “the “Just recently, for the second time, I took my Harley out and
LA MAFIA ® SONY DISCOS hell” her mother went through with her second husband during cruised to this secret, secluded place about 40 minutes from my
their courtship: “She threw him out like 40 times or something . .. new house,” says Wynonna. “It overlooks some water, and no one
b ,\'}E&_BS,LK . ien 20 she would put his clothes in a garbage bag and throw them out in knew where I was. It was a sunny day, the water was very, very
the yard . . . but she loved him so much that she hung in there, and musical, and it was so quiet you could almost hear your heart beat-
now of course they’re married.” ing. If everybody had a hiding place where they could sit, and
R&f F,?E?K[L'? l\ggN::AOR 21 Such torment and disarray have long been the grist for country scream if they liked, we’d all be better off.”
songwriting, but they are also grounded in the punishing social or- Why did she ride there?
R&B SINGLES SALES | thodoxies of pioneer America, in which young people would fre- “I was preparing, psyching myself to go back on the road,
* FREAK ME = SILK ® KEI 21}  quently pass immediately from the crib to the plow or its hard- to cross that frontier again. I'm not really thrilled about com-
scrabble equivalent. Those uncushioned by sure family cohesion ing back out into this crazy world when I’m so safe at home.
RAP lacked the calm moral judgment that allows a balanced diet of ro- But I'm learning that the problem with this country is also the
* TIME 4 SUM AKSION = REDMAN # RAL/CHAGS 23 mance and duty, responsibility and impulsive pleasure. Wynonna's problem with ourselves. Solitude is fine, but when you’re lone-
first release had a number of guilt- and regret-ridden supplications, ly, that’s because you're separated from you. Like I sing in the
ROCK /7 ALBUM ROCK TRACKS including “When I Reach The Place I'm Goin’ ” and “My Strongest song, it’s ‘only love’ of who we really are that can get us to the
* LIVIN' ON THE EDGE » AEROSMITH = GEFFEN 70} Weakness” (written by Naomi and Mike Reid) but the new record other shore.”
ROCK / MODERN ROCK TRACKS ol —— 8 THIS WEEK IN BILLBOARD I
* | FEEL YOU = DEPECHE MODE = SIRe |
TOP 40 AIRPLAY / MAINSTREAM 78 | ICE-T'S NEW SET A KILLER Album Reviews 52  Hot 100 Singles Spotlight 75
* TWO PRINCES * SPIN DOCTORS * eric ‘ | After being freed from Warner Music and getting his Priority’s  Artists & Music 7  In The Spirit 37
TOP 40 AIRPLAY / RHYTHM-CROSSOVER i | straight (the label, that is), Ice-T is back in your living room with ~ Between The Bullets 85  International 40
* FREAK ME = SILK = KEIA 78 ““Home Invasion,” a self-professed message of black rage  The Billboard Bulietin 86  Jazz/Blue Notes 31
aimed squarely at white suburbia. Havelock Nelson reports on  Box Office 63  Latin Notas 32
NP ,m'rq%m)g""o“ 7271 | the message and marketing of the new album. Page 19  Boxscore 1 ;‘::i':::e gg
WHITNEY HOUSTON = ARiSTA 44
" KID-VID TAKES IMPORTANT STEPS g g6 Music Video 38
Jgg&;’;‘ﬂ'ifﬂ s?:;fvfn 77 Baby talk is not cheap in the home video sector. Two lucrative  cpiid's Play 51  Popular Uprisings 16
kid-vid lines, Warner Reprise’s “Kidsongs” and Backyard Pro-  (¢)assical /Keeping Score 35 Pro Audio 64
T = TOP VIDEO SALES = - ductions’ “Babysongs” are in the news this week. As Paul Ver- o | jst 39 R&B 18
o e s na reports, “Kidsongs” has seen boffo sales figures and ap-  commentary 5 Radio 69
P HEALTH & FITNESS pears poised for more growth. And Seth Goldstein discovers  country og  They're Playing My Song 11
* CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT 63 that Backyard founder Amy Weintraub is taking steps to bring Dance Trax 24 Retally 46
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Symbholic Gestures Aren’t Enough

M BY JASON BERMAN

I recently read a Los Angeles Times ar-
ticle alerting readers to the danger that
we may be losing the meaning behind
the red ribbon as a symbol of AIDS
awareness.

As an example, the reporter pointed
out celebrities who don red ribbons at
televised events to demonstrate their
concern over AIDS, but then fail to ex-
plain the reason for the ribbon, or to say
a few words that might educate even
one among millions of viewers. The arti-
cle went on to suggest that sometimes
we hide behind symbols, using them to
skirt our real responsibility—a personal
commitment to what that symbol stands
for.

The article hit home for me. As this
year’s honoree and spokesperson for
the T.J. Martell Foundation for Leuke-
mia, Cancer and AIDS Research, I have
assumed the role of educator, advocate,
and fund-raiser for this life-giving orga-
nization. With the fund-raising frenzy
building as the April 17 gala dinner ap-
proaches, I find myself wondering more
and more, what is it all about?

From any vantage point, the musiec
and entertainment industry truly is one
of the most generous. Over the years,
we have dedicated ourselves to an in-
credible array of important charities
that run the gamut from saving the rain
forest, to children’s health, to voter reg-
istration. These are all causes express-
ing the needs and concerns of the indi-
viduals that make up our industry.

But is that enough? Are we really do-
ing all we can when we write a check to
a charitable organization? Or do we

sometimes let that check disconnect us
from why we are giving and what it
really means? If the check is merely a
gesture without thought or emotion,
then giving is merely symbolic and not a
true measure of caring.

The real issue is how one connects to
a cause or a charity. Think long and
hard about the purpose of the organiza-
tion, what it personally means to you,

‘After you've
mailed the
check, don’t
forget the
charity’

Jason Berman is
president of the
Recording Industry
Assn. of America.

the effect it has or could have on your
life and the lives around you. Think
about the impact of its absence if the or-
ganization was no longer able to carry
on its work. Make your commitment to a
cause more than another tax write-off
or a payback to a friend.

And the next time you sit down to
write a check to a worthy organization,
think about how that organization ex-
presses the needs and concerns of the
individuals that make up your company,
your family, or your friends. After
you’ve mailed the check, don’t forget
about the charity. Keep talking about it.
Persuade your friends, your peers, oth-
er industry leaders to get involved. Ad-
vocate its mission, educate someone
about its cause.

If your charity of choice is the City of

Hope, explain to a friend the organiza-
tion’s philosophy that health is a human
right and the ability to pay is not a crite-
rion for admittance to the medical cen-
ter. Describe to a co-worker how the
Nordoff-Robbins Music Therapy Clinic
uses music therapy to treat disabled
children. If you know someone in need,
tell them about the Gay Men’s Health
Crisis’ buddy program for people with
AIDS who are in need of companionship
and help around the house. If a friend
tells you about a musician who's seen
better days, call that musician and tell
them about MusiCares’ financial assis-
tance grant program and their insur-
ance plan or refer them to the Rhythm
and Blues Foundation. And if someone’s
loved one receives a frightening diagno-
sis, suggest they contact the T.J. Mar-
tell Foundation for an opinion from doc-
tors doing innovative research in leuke-
mia, cancer and AIDS. All this requires
spending a little personal time, for
many of us a commodity more precious
than money, but in that way you will be
making a real difference.

We represent one of the most visible,
successful antd powerful industries in
the United States and consequently at-
tract a great deal of attention from the
press and the public. This attention also
brings with it the opportunity to influ-
ence a great many people. As members
of the music and entertainment indus-
try, we are constantly called upon by
worthy charitable organizations to give
funds. But don’t forget how much more
you can do. So, the next time you wear
that red ribbon, that Rock The Vote pin,
or that Save The Rain Forest T-shirt,
stop and tell someone why.

ARTISTS SHOULD TAKE HEED
My commendation to Billboard for the Com-
mentary article by William H. Hogeboom
(Billboard, March 27). His analysis and com-
ments or the public controversies involving
Ice-T, 2 Live Crew, Howard Stern, and Map-
plethorpe were intelligent, fair, and very
much to the point. I just hope that the likes
of the so-called artists mentioned have read
it and taken heed of the fact that “in any so-
ciety a balance must be maintained between
such rights of individuals and the rights of
the community as a whole.”
I would like to see more articles in Bill-
board regarding the above subject.
George Duning (ASCAP)
Borrego Springs, Calif.

FORCED CENSURESHIP IS CENSORSHIP
William H. Hogeboom is quite correct that
freedom of speech includes the right to ob-
ject vigorously to the speech of another
person. Tipper Gore, Terry Rakolta, Dan
Quayle, and William H. Hogeboom do in-
deed have the right to express their opin-
ions critical of the artistic expression of
others and to posit that, in their opinion, so-
ciety might be better off if some things did
not get expressed.

However, this right of censure stops
when it turns into the use of coercive force
to prevent somebody else from exercising

LETTERS

his or her own freedom of speech. A prose-
cutor wha brings legal proceedings against
somebody for “obscene’ speech, a jury
that convicts such a person, or a govern-
ment agency that imposes fines on radio
stations for the content of their programs
are not merely private citizens using their
free-speech rights to censure somebody
with whom they disagree. They are acting
with the force of the government to sup-
press the speech of others. This is censor-
ship, not censure-ship.
Daniel Tobias
Shreveport, La.

INDUSTRY IRONIES OVER USED CDs

I find it ironic that your cover story was
about major music distributors trying to
eliminate the “cancer” of the used-CD busi-
ness (Billboard, March 20) when on page
six another article revealed figures stating
that retail sales of new CDs have never
been better. Yet another article says Sony
and WEA have decided to raise prices on
many titles to an outrageous $15.98.

CD prices are out of control, and heavy-
purchasing consumers like me are tired of
paying too much for music. We are staying
away from major retailers and are getting
better value on music by purchasing used
CDs for about $10 instead of the standard
$13 to $16. Even mail-order clubs and indie

mail-order catalogs have become a pretty
good deal. Additionally, consumers are less
willing to take a chance on purchasing CDs
by artists with whom they have little famil-
iarity when the financial risk of possible
disappointment is so high.

Big distributors should stop complaining
and being so greedy, or the used-CD mar-
ket will only continue to grow, if not at ma-
jor retailers then at the local neighborhood
used-CD shop. If CD sales are so healthy,
why not give the consumer a break?

Marlena Schwarz
New York

VINYL IS LAND OF NO RETURN

In response to Sindy Hawke's letter (Bill-
board, March 20) requesting vinyl produc-
tion be continued and placed back on store
shelves, I would like to note that, as a deal-
er who still stocks country 45s, I am dis-
couraged by the no-return policy of distrib-
utors on 45 singles.

I cannot continue to pay them about
$1.50 for vinyl that I sell for $2.49 when I
have to “eat” the defects. What little profit
I make on them goes out the window.

Let’s face it, vinyl is final.

Joe Campbell

Owner

Taking Home The Hits
Alexander City, Ala.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions oftered here are not necessarily those of Billboard of its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Depeche Mode’s Modus Operandi
Band Meets Challenge Of Mass Success

B BY CRAIG ROSEN

LOS ANGELES—Last week’s entry
of Depeche Mode’s “Songs Of Faith
And Devotion” at No. 1 on The Bill-
board 200 is the latest stage in a text-
book case of how an alternative act
grows from cult status to mass suc-
cess.

The British band, which has built
immense popularity over the last few
years, continually has challenged its
audience, even as it has grown with
each release and tour.

“Songs” also has been well-re-
ceived in other countries. It entered
at No. 1 on the U.K. and German
charts, and No. 2 in Sweden and on
Music & Media’s Eurochart.

Although ‘““Songs” drops to No. 6
on The Billboard 200 this week, the
album is not likely to plummet. It
reached the top spot without a hit sin-
gle, and probably will receive a boost
when Sire/Reprise releases “Walking
In My Shoes” April 27.

“I Feel You,” the first single, has a
heavy, metallic guitar sound, and left
several top 40 programmers cold. It
peaked at No. 37 on the Hot 100 Sin-
gles chart March 13.

Top 40 KIIS Los Angeles PD Jeff
Wyatt says, “It’s done fairly decent
on requests, but my sense is that it
isn’t mass appeal.”

At top 40 KRBE Houston, PD
Steve Wyrostok says he is playing
the track, but only after 7 p.m. “We
weren’t sure if that was the right
track to play around the clock, and
certainly we wanted to play them
around the clock, because they are so
big here.”

Wyrostok’s solution was to add
“Walking In My Shoes,” which is
more reminiscent of the band’s earli-
er hits.

According to Broadcast Data Sys-

‘Gompleat’ Fab 4
To Be Released
On Interactive CD

B BY JiM McCULLAUGH
AND SETH GOLDSTEIN

LOS ANGELES—“The Compleat
Beatles” is going multimedia.

The 1982 documentary and subse-
quent video release from MGM/UA
Home Video—considered by many to
be a defining work on the Fab Four—
will be released this fall as a CD-
ROM for both Macintosh and PC
computers from Compton’s NewMe-
dia.

The Carlsbad, Calif.-based develop-
er and distributor of education and in-
formation software officially
launched “Compleat” March 31 at the
Intermedia '93 Conference in San
Jose, Calif. It is the second Beatles ti-
tle to be the basis of an interactive
multimedia consumer product. Voy-
ager, based in Santa Monica, Calif.,
has just shipped an interactive ver-
sion of the 1964 movie “A Hard Day’s
Night” on CD-ROM for MacIntosh,
at a suggested list of $39.95.

They’re worlds apart, says Tom
McGrew, Compton’s NewMedia VP
of sales and marketing. McGrew de-
scribes his project as “an interactive
media experience,” not just a begin-

(Continued on page 58)

tems, KRBE played the track—also
garnering play on top 40 WENZ
Cleveland and KWOD Sacramento,
Calif.—39 times March 30-April 6.

“I look at ‘I Feel You’ like “The Fly’
by U2,” Wyrostok adds. “It’s more
music for the sake of music, rather
than being commercial.”

Depeche Mode's Andrew Fletcher
explains why the band decided to go
with the more abrasive track first:
“Since we had been away for so long,
we wanted to come back with a track
that sort of created an impression.
People react to that track. They may
not like it or they may love it. It
makes a statement . . . If we released
a more commercial track first, there

is a danger that people might say,
‘Oh, here they are again with the
same old stuff.””

While top 40 radio’s support has
been tentative, MTV has gotten be-
hind the act, giving more support to
“I Feel You” than it had for any of
the band’s previous clips, says VP of
talent Rick Krim. The video, directed
by Anton Corbijn, is in stress rota-
tion.

“Visually and musically it struck a
nice chord,” Krim says. “They have
come out very aggressively, and it
seems to have paid off.”

Krim says MTV Europe has a
“Rockumentary” on the band cur-

(Continued on page 84)

A Tour Of Mt. Sinai. Touring Mt. Sinai Medical Center in New York, from left,

o

are Floyd Glinert, chairman of the T.J. Martell Foundation’s board of directors;
Rita Berman and her husband, RIAA president Jay Berman; who'is this year's
T.J. Martell honoree; and Dr. James Holland, scientific director of the
Foundation. Proceeds from hit year’s Humanitarian Award dinner Saturday (17)
in New York will fund ongoing leukemia, cancer, and AIDS research.

In L.A., Officers’ Trial Keeps Retailers On Edge

B BY EARL PAIGE

LOS ANGELES—Retailers here
are nervously awaiting the out-
come of the second trial of the offi-
cers accused of beating motorist
Rodney King. Most are tight-
lipped about their preparations for
the verdict, which could come as
soon as April 9 or 10.

Typically cautious is Bruce
Jesse, VP of advertising and sales
promotion at Wherehouse Enter-
tainment, the largest locally based
chain.

“I’m not sure what all our plans
are or if I knew them I could di-
vulge them,” Jesse says. “Our
store operations people handled
themselves well last time when we
didn’t have any warning or much

notice and we expect this time we
will have our contingency plans
well in hand and the organization
will be even more responsive to po-
tential problems.”

Many store managers are count-
ing on advance warning of the ver-
dict from law-enforcement offi-
cials before it is publicized in the
media, say several retail execu-
tives.

Even store operators on the pe-
riphery of tense neighborhoods
are nervous because of the likeli-
hood a curfew could cause a rush
of customers. “We have had only
two days that were better than
during the riots,” says the manag-
er of one video chain operation.
“People were out of control, rent-
ing anything we had, and remem-

LOS ANGELES—LIVE Home
Video has walked out of the
Chapter 11 intensive-care unit
and restaked its claim as the
leading independent supplier
with the acquisition of Mira-
max’s “The Crying Game,” the
most-talked-about movie in the-
atrical release. Cassettes should
ship late in the third quarter.

It had been widely rumored
that Warner Home Video would
gain rights to the title, but appar-
ently the company dropped out of
discussions several week ago. A
Warner source had no comment.
Several other suitors also were
said to be vying for the feature.
LIVE pulled it off in part be-
cause it shipped 100,000 copies of
another Miramax title, ‘‘Reser-
voir Dogs,”” which had limited
big-screen exposure.

Insiders say LIVE probably
can move between 200,000-
300,000 tapes. “It’s an unusual
situation,” says one industry ob-
server. ‘“‘By the time a film
makes it to a best-picture nomi-
nation, the home video rights are
lodged somewhere. Miramax
really believed in that film. When
it first came out, it was perceived
as a small-release film. After the
groundswell started, the more
valuable the home video rights

LIVE’s Back In The Game
With ‘Crying Game’ Deal

became. Miramax correctly gam-
bled on that. The film has per-
formed and will perform also on
home video.”

Propelled by recent Academy
Awards show exposure, the mov-
ie has just climbed over the $50
million box-office mark for North
America. It earned six nomina-
tions, and won one for best
screenplay.

According to LIVE Entertain-
ment’s president/CEO, David
Mount, the Miramax agreement
is a “joint-distribution and pro-
duction venture,” giving LIVE
Home Video exclusive distribu-
tion rights to several Miramax
projects, including ‘““Mother’s
Boys,” “The Piano,” “Ruby Cai-
ro,”” and “King Of The Wind,”
which will appear on the Family
Home Entertainment children’s
label. Miramax, in turn, takes on
some LIVE features for theatri-
cal distribution such as “Tom
And Jerry—The Movie,” slated
for summer release.

“It’s a multifilm package,”
says Mount. “We’ve announced
certain specific films and we’re
trying to finalize some other
films which we will announce at a
later date. The most significant
one, obviously, is ‘The Crying

(Continued on page 83)

ber, we closed at 6 p.m. each day
because of the curfew.”

Another video store manager,
fearful his outlet is in a dangerous
area, says, “‘Frankly, I'm scared.”
He feels if the store closes too
soon it can trigger violent re-
sponse in the neighborhood ‘““and
yet we can’t agsk our people to stay
around and risk not getting out in

time.”

As for other precautions, he
says, ‘“We have a general insur-
ance policy, not for individual
stores, so the value of the inven-
tory is not that critical. There is no
way we can protect the store,” he
says.

The major concern, most firms

- (Continued on page 83)

Ingram’s U.K. Arm Merges
With Distribution Giant TBD

B BY PETER DEAN

LONDON—Ingram Entertainment,
the Nashville-based video distributor
accustomed to catching small fish in
the U.S., has been swallowed by a
bigger fish in the U.K. According to
terms of an agreement reached April
2, Ingram’s British arm is merging
with market leader Terry Blood Dis-
tribution, the subsidiary of John Men-
zies (U.K.) Ltd.

TBD, with Ingram holding a minor-
ity share and a seat on the board, still
will be run by the existing manage-
ment team under managing director
Norman Smith. Ingram will partici-
pate in profits worth a projected 2
million pounds (about $3.5 million)
during the next four years, after
which the deal likely will be re-evalu-
lated, according to Smith. There also
has been an undisclosed financial
transaction.

Ingram’s entire stock and sales
force will be retained and moved
from its North West London head-
quarters—once the home of high-fly-
ing distributor Parkfield Enterprises,
which crashed in 1990—to TBD’s

Staffordshire base. Together, the two
businesses will have 15%-16% of the
video rental business, about one-half
Ingram’s U.S. market share of 30%.
TBD’s video and book distribution
business currently has sales of 150
million pounds ($225 million); In-
gram’s revenues are 20 million-25 mil-
lion pounds ($30 million-$37 million).

Smith says the move was a merg-
ing of interests as much as a major
acquiring a smaller competitor.
“We're well established in the UK.
and there’s only so much cake to go
around,” he comments. “It was a
long hard slog to take us on head to
head—but their business interests in
the U.S. are very similar to ours in
the UK.”

TBD thinks Ingram, which concen-
trates on video rental and sell-
through releases, will attract publish-
ers that already do business with par-
ent Ingram Industries, a major U.S.
book wholesaler. “Part of the reason
for the deal was looking at mutually
beneficial projects. TBD also runs To-
tal Book Distribution which is a 30
million pound ($40 million) book

(Continued on page 83)

Japanese Video Business Stumbles In "92

M BY STEVE McCLURE

TOKYO—The video business took
a turn for the worse in Japan in
1992. Video software shipments to-
taled 51.63 million units, down
0.5% from 1991, and were worth
274.05 billion yen ($2.11 billion), a
decline of 7.1%, according to statis-
tics recently released by the Japan
Video Assn.

The results are mainly due to
the weak state of the karaoke busi-
ness, which has been hard hit by
reduced business-related enter-

tainment spending.

Production of full-length video
discs fell 6.6% to 22.72 million units
and was worth 117 billion yen ($902
million), down 13.4% from 1991.

Production of standard-size vid-
eocassettes was up 4.3% to 27.54
million units, but the format fell
2% to 154.99 billion yen ($1.2 bil-
lion) in terms of shipment value.
(The exchange rate used is 129.67
yen to the U.S. dollar, the average
rate prevailing in 1992, according
to the Bank of Tokyo).

(Continued on page 68)
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Lahor Of Loveless: Patty Poised For Stardom

B BY PETER CRONIN

NASHVILLE—With a new home
at the Epic Nashville label, a
strong new management team,
and the April 20 release of her lat-
est album, “Only What I Feel,”
Patty Loveless is finally poised to
claim her title as the top female
singer of traditional country mu-
sic.

But, for the Kentucky-born vo-
calist, getting to this point has
been a bumpy ride that included

Ghapman Scores
Six Citations
At Dove Awards

B BY LISA COLLINS

NASHVILLE—With seven nom-
inations, Sparrow artist Steven
Curtis Chapman was the odds-on
favorite going into the 24th an-
nual Dove Awards, held April 1
here. So there
was little sur-
prise as his
name was
called again
and again.
Chapman

pocketed a to-
tal of six
awards, in-
cluding artist

CHAPMAN

of the year.

Chapman’s Dove sweep comes
on the heels of “The Great Ad-
venture,” his most recent album.
Released last June, “The Great
Adventure” spent 12 weeks at
the top of Billboard’s contempo-
rary Christian chart and recently
earned him a Grammy for best
pop gospel album.

“Thanks for not getting tired
of my songs and of me,” said
Chapman, who was also named
songwriter of the year for the
fifth consecutive time. “The
Great Adventure” earned song
of the year.

(Continued on page 37)

emergency surgery on her vocal
cords last October.

“This is a criti-
cal time in Pat-
ty’s career be-
cause, from a
business stand-
point and a physi-
cal standpoint,
she’s getting a
second chance,”
says Emory
Gordy, Loveless’
husband and longtime producer.

LOVELESS

He has been with her through the
ups and downs of a career that
has seen her come frustratingly
close to the superstardom most
Nashville insiders feel she de-
serves.

After seven years and six al-
bums with MCA Nashville, Love-
less found herself surrounded at
the label by bigger-selling female
artists Trisha Yearwood, Wyn-
onna, and Reba McEntire, and in
late summer of 92 asked to be re-
leased from her contract.

“We spent a lot of time on mar-
keting plans for Patty,” says MCA
Nashville President Tony Brown,
“but we weren’t counting on three
of the biggest female break-
throughs to come at the same time
she was putting an album out.”

Brown says he let his ‘“‘heart
side” overrule his “‘company side”
and released Loveless from her
contract.

Until June 1990, Loveless was
managed by her brother, Roger Ra-

(Continued on page 27)

Mercury Launches Street-Smart Promotion
Campaign Touts Greta, X, Bosstones, Mind Bomb

B BY DEBORAH RUSSELL

LOS ANGELES—Two years ago,
Mercury Records embarked on a
“progressive aggressive” A&R cam-
paign to redefine itself in the alterna-
tive landscape of the '90s.

The fruits of that campaign are
coming to the fore this month, as a
slate of new releases by Greta, X, the
Mighty Mighty Bosstones, and Mind
Bomb hits the streets. Marketing ef-
forts to support the titles are as alter-
native as the music itself, as Mercury
uses 7- and 10-inch vinyl singles and
limited-edition EPs to introduce its
new roster to retail.

“We're getting back to the progres-
sive cutting edge of what this compa-
ny had been about for many years,”
says Bob Skoro, senior VP of A&R.
“We've got a staff of young, musical-
ly oriented talent scouts who live the
music and are helping us to redirect
our course into the 90s.”

Treading into the alternative mar-
ketplace presents its own set of chal-
lenges for the Mercury marketing
staff, says Larry Stessel, senior VP/
GM. He recently completed a tour of
the PGD sales branches, meeting
with college sales representatives
and visiting with cutting-edge retail
accounts.

“Twenty years ago, it was cool to
like a band as long as your parents
weren’t into it,” he says. “Now kids
want to be into a band no one knows
about.”

Funneling product into the hands
of such a consumer is tricky, Stessel

. i X
THE MIGHTY MIGHTY BOSSTONES

says, and Mercury is hoping to over-
come its corporate image with a num-
ber of tactics more commonly associ-
ated with the independent sector.

For instance, on Tuesday (13), the
label will release the first of four 7-
inch singles by L.A.-based rock act
Greta, whose debut album is set to
bow in September. Greta’s “Rocking
Chair”’ launches the singles cam-
paign, which will see the release of a
new vinyl single (and promotional
CD) every six weeks throughout the
summer.

“We want to make the music as
collectible as possible,” says Stes-
sel. The label will work the sin-
gles—which actually are the
band’s original demos—at college
and alternative radio and retail
outlets. In addition, Mercury will
sponsor giveaways and contests at
key alternative accounts. Creating
a sense of urgency among consum-
ers is integral to Mercury’s sales
strategy, says Stessel.

On April 26, a limited-edition

Philippines Vows G’Right Enforcement

WASHINGTON, D.C.—Specifics of
the April 6 trade agreement between
the Philippines and the U.S. show
that U.S. efforts to get commitments
from the copyright-lax country have
paid off on both enforcement and de-
terrent fronts.

Details of the agreement show the
Philippine government not only will
put teeth in its enforcement laws by
increasing fines—now simply a cost
of doing bogus business—and in-
creasing jail terms for major viola-
tors (in some cases six-fold), but also
will commit prosecutors to targeting

more enforcement actions through
the amended deterrent laws.

Further, the Philippines, long on
the U.S. Trade Representative’s list
of “priority-watch countries” and po-
tentially subject to U.S. trade sanc-
tions, has pledged to join the interna-
tional Berne copyright convention, a
step toward bringing it into compli-
ance with the intellectual property
protection standards of other signa-
tory countries.

[In a separate development, the
U.S. received assurances that Taiwan
would step up copyright enforce-

ment. See story, page 68.]

Because the Philippines also is a
transshipment point for illicit goods
from the United Arab Emirates and
other nations where piracy thrives,
the government has pledged to crack
down on the pirates through tougher,
updated customs guidelines.

For the U.S. record industry, the
agreement also signals a commit-
ment to an extension of copyright
protection for works to 50 years.

The Philippine government has
placed a high priority on increasing

(Continued on page 84)

CD-5 by X will set the stage for its
June 8 album release, ‘““Hey
Zeus!,”” the band’s first album in
four years. Stessel projects the
limited-edition CD-5, which fea-
tures “Country At War”’ and a
number of unreleased B sides, will
‘‘/disappear within a few weeks.
It’s just a one-shot thing to grease
the rails.”

In March, the label embarked on
a similar campaign to set the stage
for the Mighty Mighty Bosstones’
major-label album debut, which
hits the streets May 18. Several
weeks ago, Mercury released
14,000 units of a six-song, live EP
to tease consumers prior to the
full-length album release of “Ska-
Core: The Devil And More.”

“I] love the EP,” Stessel says.
“It’s a good way to go with newer
bands and allows you to get four
or five tracks out there immediate-
ly. It’s an ideal and inexpensive
method to create some noise.”

At the same time, Mercury is
working Mind Bomb’s 10-inch vi-
nyl single, which features several
mixes of the track “Do You Need
Some.”” The label is using the
March release to generate club

(Continued on page 81)

TV Eyes
Rap For
Ratings

B BY CRAIG ROSEN

LOS ANGELES—Television pro-
ducers are betting the chart suc-
cess of rap artists will translate
into ratings success, even when
the musicians are cast in nonmusi-
cal roles.

Fox Broadcasting Co. recently
announced plans for pilots star-
ring Hammer
and Queen La- S
tifah. Hammer ~ ® hiu
is set to por- Ao
tray a high } .
school teacher
in what a Fox
executive calls
“sort of an ur-
ban, edgy ‘Wel-
come Back
Kotter,” ”, while Latifah has been
tapped to be one of four women in
“My Girls,” which Fox bills as an
African-American ‘‘Designing
Women.”

If those pilots are turned into
series, Hammer and Latifah will
join the Fresh Prince as rap stars
that have bridged the gap be-
tween MTV and episodic televi-
sion.

In addition, Tone Loc, who
plays a recurring role on Fox’s
“Roc,” has committed to star in a
drama in development by CBS
and Warner Bros. Television. The
series, tentatively titled “L.A.
187,” will feature the gravel-
voiced rapper as an undercover
police officer.

It remains to be seen if the add-
ed nonmusic TV exposure will be
detrimental or beneficial to the
performers’ music careers.

According to Jive senior VP/

(Continued on page 35)

LATIFAH

Levert’s Leverage. Gerald Levert, center, celebrates the Heatseekers chart-
topping status of his EastWest solo album, “Private Line,” with a visit to
Billboard’s New York office. He is joined by his band mates in the Atlantic
recording act Levert. They display special Popular Uprisings and Billboard T-
shirts. Shown, from left, are Marc Gordon, Levert; Terri Rossi, director of
operations/R&B Music Group, Billboard; Gerald Levert; Michael Ellis, associate
publisher, Billboard; and Sean Levert, Levert. (Photo: Chuck Pulin)
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Jerry Wexler Documents
His Rich History In Music

B BY CHRIS MORRIS

LOS ANGELES—When legendary
producer and former Atlantic Rec-
ords executive Jerry Wexler was
contemplating the writing of his
memoirs, he sought out stage and
film director Elia Kazan, whose
autobiography
“A Life” Wexler
admired greatly.

“I spoke to him
a couple of times,
before I sat down
to it,” Wexler re-
calls. “‘I said,
‘What can you
tell me?’ He said,
‘Tell the truth,
but keep the names of married
women out of it.” ”

Wexler remained true to Ka-
zan’s advice. The record man’s
‘“Rhythm And The Blues,’’ co-
authored by David Ritz and set for
publication May 27 by Alfred A.
Knopf, is candid to a fault—and
those married women’s names are
nowhere to be found.

Wexler’s anecdotal book takes
its title from a new handle for the
outmoded term ‘‘race records”
that he coined as a writer for Bill-
board in the late '40s. It focuses on
almost half a century in the music
business, during which Wexler,
who was a partner at Atlantic
from 1953-75, produced many of
R&B’s most storied performers,
including Ray Charles, Aretha
Franklin, Solomon Burke, Wilson
Pickett, the Drifters, Big Joe
Turner, Ruth Brown, and Chuck
Willis.

After his departure from Atlan-
tic (where he also produced Willie
Nelson, Dusty Springfield, Dr.
John, and Cher, among many oth-
ers), Wexler signed the B-52’s and
Dire Straits as a Warner Bros.
A&R executive, and produced such
artists as Bob Dylan, Carlos San-
tana, Sanford/Townshend, and Al-
len Toussaint. The book surveys

WEXLER

his career through his most recent
production, Etta James’ ‘““The
Right Time,” which was released
by Elektra last year.

The idea for a book about
Wexler’s rich history in American
popular music was long in gesta-
tion, according to his Knopf editor
and longtime friend Gary Fisket-
jon: “He and I have been batting it
around as long as we’ve known
each other, which is about 10
years.”

The project started in earnest
after journalist Pete Hamill and
music writer Stanley Booth both
suggested a Wexler book to Fis-
ketjon. But, Wexler admits, the
writing wasn’t easy.

‘“Blocked is not the word,” he
says. ‘“You're blocked when you

(Continued on page 85)

Intelligent Pet Tricks. Members of Arista recording group Enuff Znuff
socialize with David Letterman backstage after appearing on his TV show, on
which they performed songs from their new album, *‘Animals With Human
Intelligence.” Shown, from left, are Will Lee of Letterman’s band; Chip Znuff
and Donnie Vie of Enuff Znuff; Letterman; and Derek Frigo of Enuff Znuff.

Lander To Helm New BPI Music Group

NEW YORK—RBillboard publisher
Howard Lander has been named
executive VP of BPI Communica-
tions and will be responsible for
the company’s newly formed Mu-
sic Group of magazines.

The new Music Group consists
of Billboard, Amusement Busi-
ness, Musician,
the Amsterdam-
based Music &
Media, and BPI’s
recent startup,
Airplay Monitor.

“Forming a
group to further
develop, inte-
grate, and opti-
mize the natural
synergies that exist among our
music titles makes sense,” says
Gerald S. Hobbs, president/CEO
of BPI Communications. ‘“What
makes it possible is the leadership
that Howard Lander will provide.
He will be in the flow, not remote.
Howard has the skills to build

LANDER

RECORD COMPANIES. Alan Newham is
named senior VP and CFO for EMI
Records Group North America in
New York. He was a partner with in-
ternational accounting firm Ernst &
Young. (See story, this page.)

Michael Kuhn is appointed execu-
tive VP and member of the board of
management of PolyGram N.V. in
Los Angeles. He was senior VP of
PolyGram and retains his title of
president of PolyGram Filmed Enter-
tainment.

Motown Records in Los Angeles
promotes Michael Mitchell to senior
VP of communications and product
development and James Cochran to
senior VP of R&B promotion. They
were, respectively, VP of communica-
tions and VP of R&B promotion.

Dante Ross is promoted to VP of
A&R for Elektra Entertainment in
New York. He was director of A&R.

Deborah Newman is promoted to
VP of programming/electronic me-

MITCHELL

KUHN

dia for Sony Music in New York. She
was VP of programming and market-
ing for Sony Music Video Enter-
prises.

Marty Maidenberg is promoted to
director of marketing for Mercury
Records in New York. He was public-
ity manager.

Mercury Nashville names John
Grady national sales director and
promotes Buddy Cannon to director
of A&R. They were, respectively, na-
tional director of field marketing for
Capitol, and manager of A&R for
Mercury Nashville.

teamwork and cooperation that
will enable the talented people in
this new group to invent additional
products and services for our mu-
sic constituents.”

Airplay Monitor, which provides
readers with the most precise top
40 airplay information anywhere,
has been another successful
launch for BPI, doubling from
eight pages in its initial Jan. 16 is-
sue to 16 pages with the upcoming
April 23 issue. It soon will be
joined by Country Airplay Moni-
tor, which is being planned for a
July introduction; R&B and album
rock monitors will follow in Octo-
ber.

Lander, who joined BPI in 1973,
had been a BPI senior VP. He con-
tinues as publisher of Billboard,
the company’s flagship publica-
tion.

Along with Lander, Bob Dowl-
ing has been promoted to execu-
tive VP of BPI. Dowling, publisher
and editor-in-chief of The Holly-

EXECUTIVE TURNTABLE

ROSS

COCHRAN

Mike Maska is promoted to nation-
al sales director for Geffen Records
in New York. He was Northeast re-
gional sales manager.

Gwen Franklin is appointed senior
director of artist development, black
music, for RCA Records in New
York. She was VP of marketing for
the Rhythm and Black Music Group
at Mercury Records.

Anne Sarosdy is named director of
promotion for Liberty Records in
Nashville. She was director of nation-
al radio promotion for Narada Pro-
ductions.

wood Reporter, adds Back Stage
to his responsibilities. He also will
be in charge of a new title, Back
Stage West, which is to be
launched in July.

BPI's AdWeek Group of maga-
zines also has been reorganized
under group publisher/executive
VP John Babcock Jr., who adds re-
sponsibility for SHOOT, the com-
mercial production trade weekly.
Babcock currently oversees Ad-
Week, BrandWeek, MediaWeek,
and Marketing Computers.

BPI Communications, a private-
ly held company, includes 19 publi-
cations and 36 directories that
reach nearly 2 million readers
worldwide. Its Broadcast Data
Systems monitors 950 radio and
TV stations in 86 markets. The BPI
Entertainment Wire reaches an
audience of 120 million. Additional-
ly, the company has two book pub-
lishing units for arts, design, and
entertainment.

g4

NEWMAN

GRP Records in New York pro-
motes Duke DuBois to senior direc-
tor of national jazz promotion, Debo-
rah Lewow to senior director of na-
tional NAC promotion, and Erica
Linderholm to director of national
promotion, special markets. They
were, respectively, director of jazz
promotion, director of NAC promo-
tion, and manager of national promo-
tion.

MAIDENBERG

DISTRIBUTION. Jeff Traintime is pro-
moted to senior director of catalog
and release information for Uni Dis-

Alan Newham
Gets CFO Stripes
At EMI Records

NEW YORK—Although Alan New-
ham was just hired by EMI Records
Group North America as its new
CFO, he has been intimately involved
with the company’s growth through
acquisitions for the past five years.
As a partner in
the international
accounting firm
Ernst & Young,
the 37-year-old Ox-
ford graduate
headed the audits
of EMI Music and
advised it on the

buyouts of SBK NEWHAM
Entertainment

World in 1988 and Virgin Records
last year.

In an interview, the new senior
VP—who will be in charge of finance
and administration in North America
for the labels EMI, SBK, Chrysalis,
Capitol, Liberty, Angel, Blue Note/
Manhattan, EMI Music Canada, and
Capitol/EMI Latin, and the manufac-
turing and distribution unit CEMA—
said, “I'd be surprised if we see acqui-
sitions of this size in the future,” re-
ferring to SBK and Virgin, “but I'm
sure we’ll continue to look for oppor-
tunities in niche markets.” He cited
EMI Music’s purchase last year of
the Christian label Sparrow Records.

Asked about the challenges he
faces, Newham singled out “making
sense of all that new data available™:
that is, the accurate sales informa-
tion from SoundScan and the airplay
results from Broadcast Data Sys-
tems. ‘“We have the ability to be a lot
smarter,” he said.

He also mentioned investments in
new computer systems and the con-
tinued search for greater efficiencies
in distribution. One such cost efficien-
cy has been achieved, he said: “In
North America we have successfully
integrated Virgin into the distribu-
tion and manufacturing system.”

Newham will be based in New
York and report to executive VP/GM
Terri Santisi. DON JEFFREY

GRADY MASKA

tribution Corp. in Los Angeles. He
was director of catalog and release
information.

RELATED FIELDS. The New Music Semi-
nar in New York appoints Nat Rew
GM, Rich Shupe director of market-
ing, Dave Lory director of the New
Music Nights Festival, and Margo
Core director of panels. They were,
respectively, comptroller of NMS,
publisher of Reflex magazine, direc-
tor of panels for NMS, and national
director of A&R at Mercury Records.
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Acts, Stores
Link To Raise
Funds For AIDS

B BY CARRIE BORZILLO

LOS ANGELES—Members of the
Lemonheads, Toad The Wet Sprock-
et, Beastie Boys, Sonic Youth, and
others will be giving out kisses and
autographs in exchange for dona-
tions to LIFEbeat at its “Counter-
Aid” fundraiser May 22 in L.A., New
York, and Nashville.

The second annual event puts art-
ists behind the counter at record
stores to disseminate information
about AIDS and to help collect contri-
butions that will go to educating and
assisting people in the music industry
who are HIV positive. LIFEbeat also
grants money to AIDS organizations
nationwide.

Other celebrities involved in the
event include MTV personalities Ken-
nedy, John Norris, and Steve Isaacs,
and artists Barry Manilow, P.M.
Dawn, Freedom Williams, Dramar-
ama, Dave Koz, L7, Susanna Hoffs,
and Carne and Wendy Wilson.

In addition, Billy Idol, Paula Abdul,
Arrested Development, and Natalie
Merchant from 10,000 Maniacs have
done publicity shots that will be re-
leased weekly to trade and consumer
publications.

LIFEbeat executive director Timo-
thy Rosta says approximately 10-15
stores each in L.A. and New York,
and one outlet in Nashville, will host

(Continued on page 78)

Lollapalooza Sets
Lineup, Names Acts
For ‘Second Stage’

NEW YORK—A fter months of spec-
ulation, Lollapalooza has officially
announced the lineup for this year’s
summer extravaganza, which kicks
off June 18 in Vancouver.

Scheduled to perform on the main
stage, in order of appearance, are
Rage Against The Machine (Epic),
Babes In Toyland (WB), Front 242
(Epic), Arrested Development (Chrys-
alis), Fishbone (Columbia), Dinosaur
Jr. (Sire/WB), Alice In Chains (Co-
lumbia), and Primus (Interscope). Be-
cause of previous commitments,
Babes In Toyland will play only the
first half of the tour. They will be re-
placed by Zoo Records act Tool start-
ing July 16. (Billboard, April 10).

Lollapalooza 93, booked by the
William Morris Agency, also will fea-
ture an expanded second stage. Eight
bands, which will be joined by local
acts at each stop, will headline the
second stage for approximately 10
dates each. Signed to appear are A
Lighter Shade Of Brown (Pump/
Quality), Cell (Ecstatic Peace/DGC),
Mercury Rev (Columbia), Mosquito
(Snowflake Records), Mutabaruka
(Shanachie), Sebadoh (SubPop), Tsu-
nami (Simple Machine), and Unrest
(Teen Beat/4AD). Tool will headline
the second stage for the first half of
the tour until it replaces Babes In
Toyland on the main stage.

MELINDA NEWMAN
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Kinks Reach New Heights On ‘Phobia’

Tour, TV Stints Accompany Columbia Debut

B BY RANDALL BEACH

NEW HAVEN, Conn—After a year of
delays and studio tinkering, the Kinks
are set to deliver their first album of
the "90s.

Titled “Phobia”—a recurring theme
in the oeuvre of Kinks’ lyricist Ray Da-
vies—the record will be accompanied
by a U.S. tour, three videos, and multi-

ple TV appearances, all part of an am-
bitious marketing strategy launched by
Columbia Records, the group’s new la-
bel.

“Phobia” lands in record stores
Tuesday (13). And according to Jay
Krugman, Columbia’s East Coast VP
of marketing, the band’s tour is tenta-
tively set to begin in the Northwest
U.S. in mid-to-late June.

THE KINKS: Ray Davies, left, with band member and brother Dave Davies.

Arcade’s Current Status
Is No Cinderella Story

B BY CARRIE BORZILLO

LOS ANGELES—"“It’s such a lume
thing that some people refer to us by
our old bands,” says Arcade vocalist
Stephen Pearcy. “[Our pasts] don’t
make a shit of difference. This is not a
part two of either band, it’s a whole
new package.”

Former Ratt vocalist Pearcy, along

ARCADE: Fred Coury, Donny
Syracuse, Stephen Pearcy, Michael
Andrews, and Frankie Wilsex.

with band mate and former Cinderella
drummer Fred Coury, are among the
flood of hard-rock musicians who have
left their multiplatinum bands in the
last two years to explore fresh musical
territory.

Pearcy and Coury first met in the
late ’80s in Germany while on the
“Monsters Of Rock” tour. Coury later
moved in with Pearcy in L.A. and be-
gan the one-off band, P.I.G. (Partners
In Grime). A few months later, they
both decided to leave their bands and
last March they recruited I'rankie Wil-
sex (guitar) and Michael Andrews
(bass) from L.A. and Donny Syracuse
(guitar) from Philadelphia.

Arcade’s self-titled debut album for
Epic was released April 6. Meanwhile,
the single “Nothin’ To Lose” has been
heating up rock radio.

As Pearcy suggested, both he and
Coury do have something thev'd like to
lose—their pasts. They would both like
for people to see them as Arcade, and
not as the former members of Ratt and
Cinderella.

(Continued on page 14)
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Mike Edwards of
Jesus Jones

“The Kinks have been out of the
mainstream and the marketplace for a
while,” Krugman acknowledges.
“That’s why we released the EP ‘Did
Ya’ in late 1991. We wanted to bridge
the gap between the band’s last release
for MCA and our involvement to let
people know that the Kinks are [now]
on Columbia.”

Despite the fragmented musical
market, Krugman 1s not concerned
about where the Kinks “fit” 29 years
after their first album. “The Kinks

(Continued on page 36)

Lou’s Buddy. Lou Reed, left, shows off his guitar skills during a gig by Buddy
Guy, right. Reed joined Guy on stage at New York's Bottom Line. (Photo:
Chuck Pulin).

DONALD FAGEN isn't the only ex-Steely Dan member
with a new album coming out (Billboard, April 3). Walter
Becker is hard at work in his Maui studio recording his
first-ever solo record, to be released on Giant Records.

Becker, who hasn't recorded since Steely Dan’s last al-
bum in 1980, was spurred on by producing other artists’
albums, particularly Rickie Lee Jones’ 1989 “Flying Cow-
boys.” “I became interested in the songwriting process
again; it inspired me,” he says. “I also figured I'd be able
to spend more time at home with my family, and I had a
desire to be my own boss.”

Becker Reels In Years With Solo Effort;
New Release To Aid Victoria Williams

and bassist Fima Ephron.

The still-untitled record marks the first time Becker
sings lead vocals—a prospect that grows less daunting as
the project proceeds. “I came to grips that I'd do it myself
and that I wouldn’t he able to execute with the power and
precision that really good singers can, but I'd make up for
that with enthusiasm and my flair for having a good time.
I think it will be fine; I don’t really have any alternative.”
Becker is hoping for a late-1993 release.

SWEET CHARITY: Several

The record reunites Becker with
Giant label head Irving Azoff, who
managed Steely Dan during his
Frontline Management days.
“Donald was working with Irving on
the ‘New York Rock & Soul Revue,’
and he generously touted the tape to
Irving, who called me up and said,

artists—including Pearl Jam,
Lou Reed, Michael Penn, Soul
Asylum, Giant Sand, Michelle
Shocked, and Matthew Sweet—
are recording tunes by Victoria
Williams for “Sweet Relief,” a
Thirsty Ear/Chaos/Columbia
project that will benefit singer/

‘Let’s do it,” just as 1 wus getting
ready to shop this thing around to a
few cherished friends. I didn’t want
to get too involved in any business
thing. T was hoping someone would see the point and sign
me.

“I've always had great experiences with Irving,” Becker
continues. “He takes the challenges of working with crea-
tive people in stride, and you never have to dread calling
him and saying the worst. At one point, he renegotiated
our ABC Records deal that included a tour. Tickets were
already on sale, but after the very first rehearsal, we told
him we were canceling. And his unforgettable response
was, ‘I'm kind of glad [you're canceling] because the tickets
sold out so fast, I'm convinced you didn’t need to tour any-
way.”

Ironically, a tour that is proceeding as scheduled may
delay Becker in finishing the record. Steely Dan is prepar-
ing to tour in August with Fagen and Becker pertforming
old band material as well as each doing new solo tunes. Ide-
ally, though admittedly unlikely, Becker says he'll be
through recording by June when he begins getting ready
for Steely Dan’s tour. “It I haven’t finished my record by
June, I'd need a break anyway,” he says. “And then I could
come back to the studio after the tour and not like anything
[I've already done] and start over.”

Though Steely Dan was notorious for its recording fas-
tidiousness, Becker says working as a producer of jazz al-
bums has increased his studio speed (“Not that any of that
did me any good with Donald’s album,” he quips.) “I've
learned you have to temper your desire to make something
perfect with some awareness of what's practical.”

Becker penned all the songs on the new album, co-writ-
ing some with guitarist Dean Parks as well as with Fagen.
“The ones I wrote with Donald were basically rewrites of
songs that we’d never finished or that we'd done a long
time ago,” he says. In addition to Parks, other musicians
backing Becker include Windham Hill keyboardist John
Beasley, and three members of Windham Hill act the Lost
Tribe: drummer Ben Perowski, guitarist Adam Rogers,

by Melinda Newman

songwriter Williams, who is suf-
fering from multiple sclerosis.
Many of the acts already have par-
ticipated in fund-raising concerts
for Williams, who has no insurance. In addition to aid-
ing Williams, money raised from the June release will
go to the Sweet Relief Musicians Trust, which Williams
has established to help other artists who need financial
assistance for medical crises. Although unconfirmed, '
also expected to participate is Neil Young, who may
record with members of R.E.M.

THIS & THAT: Elektra Entertainment has parted
ways with Sara Hickman and Yngwie Malmsteen.
The label has signed dancehall artist Red Fox, as well
as Hash, a new band composed up of alumni from
White Trash (which remains on the label) ... The In-
digo Girls kicked off their “Ten-Dollar Tour” April 4,
which takes the Epic duo back to the clubs they first |
appeared in years ago, but this time with a full band
and tickets for ... you guessed it, $10. Starting April
20, the pair ditches the band and starts an acoustic col-
lege tour that will run through mid-May ... Saxophon-
ist Candy Dulfer has switched from Aristato RCA ...
Janis Ian has signed with Morgan Creek Records ...
Survivor has re-formed, with original guitarist/’key-
boardist Jim Peterik, guitarist Frankie Sullivan, and
lead singer Dave Bickler (who sang that fateful hit
“Eye Of The Tiger.”). Scotti Bros. will release its up-
coming album . . . Elektra and Epic Records will jointly
work the upcoming Gloria Estefan single, “Go Away.”
The singer is signed to Epic, while the song appears on
Elektra’s soundtrack for the new Whoopi Goldberg/
Ted Danson movie “Made In America” ... Mesa/Blue
Moon Recordings has launched the “Mystical Truth
Tour” featuring three of its artists, Black Uhuru,
Louie Rankin, and Andrew Tosh ... Jack Lang,
France’s minister of culture from 1981 until earlier this
vear, will deliver the keynote speech at this .July’s New
Music Seminar.
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Destruction,”

% ﬂ s
Sloan Rangers P.F. Sloan, writer of such hits as “Secret Agent Man” and "“Eve Of

is working on his first album of new material in more than 20 years.
The project was recorded at Triad Studios outside of Seattle. In the studio, standing

from left, are producer Bruce Jay Paskow, engineer “‘Larz” Nefzger, and Sloan.
Seated is executive producer Barry Gruber. (Photo: Don Merrell).

AMUSEMENT BUSINESS®
BOXSCORE ™ st
GROSSES
Attendance
ARTIST(S) Venue Date(s) Tlcket Price(s) Capacity Promoter
GRATEHJ{DEAD Nassau March 31- $2,142 816 82,416 Metropolitan
Veterans April 2, 4-5 $26 five Entertanment
Memonal seltouts
Coliseum
Uniondale, N.Y
METALLICA Sydney March $791,560 192 Michael Coppel
Entertanment 2131, (81,122,782 £1.000 Presents
Centre Apnil 1 Austratian) Ihree
Sydney $45.50 shows,
two
seliouts
PRIMCE B TIGNEVIPWER Radio City March 24- $620,495 17,188 Radio City Music
GIRERATHOH Music Hall 26 $507 $35/ $30 three Hall Prods
New York seliouts
VAYA CON DiOS | Hallenstadion April 1-2 $586,658 25,000 Free & Virgin
| Zunich (875,000 francs) two Agency
$35 sellouts Good News Prods
GUNS ' ROSES | Entish March 30 $553,565 21,308 Perryscope
BRIAN MAY Columbia Place (§692,510 23,000 Concert Prods
Stadium Canadian) Concert Prods.
Vancouver $32.50 International
Donald K. Donald
Prods
UM W ROSES | Coliseum March 28 $410,5% 17,341 Perryscope
RN WY | Edmonton {$510822 seflaut Concert Prods
Northlands Canadian) Concert Prods
Edmonton $29.50 International
Alberta Donald K. Donald
Prods
GUNS N ROSES Winmipeg Arena March 24 $397,188 15,744 Perryscope
DEADBEAY Winnipeg, ($493,308 sellout Concert Prods
HOMIYRIDOMNERS Wanitoba Canadian) Nite OQut
$45.50/ $29.50 Entertainment
Concert Prods.
International
Donald K. Donald
Prods
SADE Sunrise Musical April 1 $322,353 11,038 Cellar Door
Theatre $35.50/ $27.50 11,567 Concerts
Sunrise, Fla. three
shows
PRINCE & THE NEW POWER Maple Leaf March 30 $318,122 12,730 Concert Prods
GENERATION Gardens ($397,970 sellout International
Toronto Canadian)
$40/ $30
GUNS N’ ROSES Saskatchewan March 27 $315,964 12677 Nite Qut
BRIAN MAY Place ($393,091 sellout Entertainment
Saskatoon Canadian) Perryscope
Saskatchewan $45/ $29.50 Concert Prods
Concert Prods
International
Donald K. Donaid
Prods
Copyrighted and compiled by Amusement Business, a publication ot BPI Communications,
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

Dina CGarroll
Puts Her Soul
Into A&M Dehut

B BY PAUL SEXTON

LONDON—Dina Carroll, the only
female newcomer to place three sin-
gles on the British top 20 last year, is
now trving her fortunes in the U.S.
Carroll’'s debut album, “So Close,”
released in the U.S. by A&M last
month, already has won plaudits in
the U.K. as one of the most authenti-
cally soulful debut
of recent times.
Not only has it

spawned three
hits in “Ain’t No
Man,” “Special

Kind Of Love,”
and the title track,
the album itself
debuted on the
British chart at
No. 2 and recently offered up a fourth
top 30 single, “This Time.” Sales of
the album are now close to 150,000
units in the U.K.

The 24-year-old singer, born to an
American father and an English
mother, has matured fast since
emerging two years ago as part of a
group called Quartz, which hit the top
10 with a remake of Carole King’s
“It's Too Late.” Now, Carroll, who
co-wrote all but two songs on the al-
bum with producer Nigel Lewis,
stresses she is striving for a musical
blend of soulful siren, pop vocalist,
and dance diva.

“My career stemmed from dance. I
did dance music since the age of 16,”
she says, “and I didn’t want to kick it
in the face.” Hence the appearance on
the album of in-demand mixer C.J.
Mackintosh and the inclusion of “Spe-
cial Kind Of Love,” written for Car-
roll by Robert Clivilles and David
Cole, marking the first time the
C&C production pair had worked
with a British artist.

A&M has released the ballad “So
Close” as the first U.S. single to pop,
AC, and R&B radio. So far, it has
made the biggest inroads at R&B,
where it is approaching the top half of
Billboard’s Hot R&B Singles chart.
Says Carroll, “I think the reason they
chose that single is that they didn’t
want to launch me as a dance act.”

A&M president/CEO Al Cafaro
says the U.S. company has had a
hands-on approach in Carroll’s devel-

(Continued on page 23)

CARROLL

THEYRE
FLAYING
MYSONG

Songwriter’s
songuwriter Willie
Nelson scored a big
hit in 1978 with
“Stardust,” an
album of pop
standards. He talks
about the version of
Paul Simon’s
“Graceland’ from
his new “Across The
Borderline” album,
which also is
composed mainly of
songs made famous

by other people. didn’t.”

Edited By Peter Cronin

“I don’t care if you're Irving Berlin or
Hank Williams, you can’t continually write
one hit song after another. But I'm always
a little apprehensive when I do a cover
song. 1 did a cover of Ray Charles’ ‘Geor-
gia,’ and that took a lot of thmkmg It’s al-
most a no-win situation ;
because everyone com-
pares what you do to the
big hit. ‘Graceland’ is a lit-
tle different. Paul [Si-
mon] called me years be-
fore his version had come
out and told me that he
had written a song and
wanted me to listen to it.
He sent me a tape, and 1
said ‘Yeah, it’s great,” but it didn’t really
seem like a song for me. Then, years later,
after he had recorded it, Paul called me
again and said, ‘Have you thought of doing
‘Graceland? So T listened again and said,
‘Well, Paul Simon really wants me to do this
song. He must be on a mission from God or
something.’ I took it into the studio, and
once I started singing the song and reading
the lyrics, it hit me what a great song this
really was. Being a songwriter, 1 should
have known that from the beginning, but I

NELSON

“Graceland” is published by Paul Simon
Music (BMI).
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| Tom Waits Sues

Publishers Over
Foreign TV Spots

LOS ANGELES—Tom Waits, who in
1990 won a large judgment against ad-
vertisers who appropriated his vocal
style in a sound-alike commercial, has
sued his musie publishers, charging
they licensed his material for use in
foreign TV spots without his contractu-
ally dictated consent.

In a suit filed March 29 in Superior
Court here, Waits claims that Third
Story Music, operated by brothers
Martin and Herb Cohen, violated a
1980 amendment of his exclusive 1977
songwriting agreement with the com-
pany.

According to Waits’ action, the 1980
amendment to his writing contract
states that Third Story “may not grant
the rights to use a composition in com-
mercials . .. or grand [sic] rights with-
out [Waits’] consent unless the agree-
ment granting such rights provides for
gross payments in excess of $50,000.”

The suit says this agreement has
been breached by Third Story’s licens-
ing of Waits’ song “Heartattack And
Vine” for a new Levi’s jeans commer-
cial in the UK. and his composition
“Ruby’s Arm’s” for Williams' Gel spots
aired in France.

The Levi’s commercial features
Screamin’ Jay Hawkins’ rendition of
the song, which entered Music Week’s
UK. singles chart at No. 42 last week.

Stating the Cohens knew he was
“adamantly opposed to the unconsen-
ted use of his compositions in commer-
cials,” Waits seeks a court declaration
prohibiting the use of his songs in ads
without his permission, and court
costs.

In 1990, the singer/songwriter won
$2.5 million in his federal suit against
Frito-Lay Inc. and its ad agency, which
had used a Waits sound-alike in an ad
for its Salsa Rio Doritos chips (Bill-
board, May 19, 1990). The judgment
was upheld on appeal.

CHRIS MORRIS
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WORD ON ROBERT WARD

hard to believe, but guitarist

Parish’s Poetry Recalled;

1990, he had returned to Dayton from
his current home in Dry Branch, Ga.,

Ohio Plavers.
Ward's highly original style inspired

BMG Buys Hiatt Catalog ::

IRASCIBLE CHARM: Mitchell
Parish, who died March 31, had a
charming irascibility that belied a
man of great warmth and humor. His
talent, of course, was in public view
for more than 60 vears. His body of
work as a lyricist with a lush sense of
imagery is Tin Pan Alley at its best
and, some might say, its most poetic
(i.e., “Stardust,” “Sophisticated
Lady,” “Stars Fell On Alabama”). His
friend, fellow songwriter and some-
time collaborator Gerald Marks,
says he lost one of his “dearest
{riends. There are stories you can tell
about a person

ues Hiatt’s ties to BMG, which
started in 198Y. Since then, his songs
h:ive been covered by such aets as
Paula Abdul, Ronnie Milsap, Bon-
nie Raitt, Iggy Pop, the Dirt Band,
Earl Thomas Conley. Jeff Healey,
and Joan Baez. BMG Music presi-
dent Nick Firth did not disclose the
purchase price. Hiatt is now complet-
ing his fourth album for A&M Rec-
ords for June release.

PACIFIC Across Atlantic: Wind-
swepl Pacifi¢ Entertainment, the
music publishing operation run by
Evan Medow

that are some-
times half
good, half bad.
Not Mitch. |
don’t know of
one thing any-

WordsseMusic

in Los
Angeles, has
opened a Lon-
don office,
with Bob
Grace named

one has said
against him.”

Marks, who
turns 93 this October, recalls the time
he made Parish a victim of one of his
own routines. During an appearance,
with Parish in the audience, Marks
said he had received permission to
look at the Library of Congress song
files after testifying on the Hill on be-
halt’ of songwriters. “I discovered
Miteh’s first song. It was written with
I'rancis Scott Key.” Marks then pro-
ceeded to sing one of the Parish-Key
“collaborations,” a4 War of 1812 “vie-
tory song.” It was called “When The
Girls Take Off Their Pants,” a refer-
ence Lo wartime work that required
wormen to hide their skirts.

As a staffer at Mills Music, Par-
ish’s first of two longtime publishing
affiliations—the other was Robbins
Music—Stanley Mills, son of leg-
endary publisher Jack Mills, remem-
bers Parish as always ready to write
lyries to foreign hits that Mills Music
subpublished, such as “Mademoiselle
De Puaris,” “All My L ove, ” and
“Hands Across The Table.” Adds
Mills. who now operates his own com-
pany, September Music, “Whether
he was writing a lyric for a foreign
song or a Leroy Anderson instru-
mental, he was always willing to
change the lvrics, if requested to do
so. He might have debated the point
with you, but he would usually do as
requested and had no ego problem in
that respect.”

Stan Martin, program director of
WQEW New York, knew Parish and
played many of his hits while Martin
was at WNEW New York, whose
MOR programming was taken over
by WQEW. “He wus a lyrical poet
who painted vivid word pictures,”
says Martin. He and Jonathan
Schwartz plan on-air Parish tributes.

BMG BUYS HIATT CATALOG:
BMG Music Publishing has pur-
chased writer/artist John Hiatt's
Lillybilly Musie, while also re-sign-
ing an exclusive co-publishing agree-
ment with the eompany. The new
BMG catalog spans Hiatt’s career
from 1979-89 with such songs as “An-
gel Eyes,” “A Thing Called Love,”
and “Drive South.” The deal contin-

by Irv Lichtman

managing di-
rector. Grace
joins the
setup, known as Windswept Ltd.,
from independent U.K. publisher
Empire Music, which he co-founded
in 1985 with Derek Green of China
Records. According to Medow, Wind-
swept Ltd. will take a catalog of its
songs previously administered by
Warner/Chappell, effective July 1.
In addition, the new irm will admin-
ister Empire Music in the UK., and
Grace will continue to service Empire
writers. The existing agreements be-
tween Empire and PolyGram for the
world outside of the U.K. and Japan
remain in place. while China Records
publishing interests stay within the
Empire orbit. Windswept Pacific re-
ports to a unit, Fujipacific, of Ja-
pan’s Fujisankei Communications.

AI{BITI{ATION DECISION
Stands: The U.S. Court of Appeals
for the Second Circuit has let stand
a lower district court’s ruling that an
arbitration panel did not exceed its

authority in granting the authors of

“The Lion Sleeps Tonight,” the 1961
hit by the Tokens, the song’s renewal
term against claims by Folkways
Music. During the song’s first 28-
vear term, which ended in 1989, its
writers, George David Weiss and
Luigt and Hugo Peretti, made a deul
with Folkways, which had claimed
that “Lion’s” underlving melody was
that of a Folkways copyright,
“Wimoweh.” Folkways’ claim to the
arbitration panel, denied by the ap-
peals court, was that the arbitrators
could not determine that Folkways no
longer eould bring forward copyright-
infringement charges on “The Lion
Sleeps Tonight” after the authors re-
trieved the renewal rights from IFolk-
ways. An appeal to the U.S. Supreme
Court is unlikely.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Ugly Kid Joe, America’s Least
Wanted

2. Metallica, Metallica

3. Satriani, The Extremist

4. Metallica, Complete Boxed Set

5. Guns N’ Roses, Use Your Illusion.

Robert Ward no longer ouns a
Magnatone amplifier, the fabled piece
of equipment with which the musician
developed his signature sound.

“In certain cities I play in, they have
me one, but they won’t give me one,”
Ward says. “My own Magnatone, 1
playved it ’til it caught afire. It got a
vibrato on it I never heard on another
one.”

Ward’s gnarled, throaty Magnatone
sound was {irst heard on the Falcons’
“I Found A Love,” the 1962 R&B hit
that helped introduce the group’s lead
singer, Wilson Pickett, to the world.
The guitarist. who was based in
Dayton, Ohio, at the time, went on to
found the Ohio Untouchables, who
later became the funk hit machine the

a legion of guitarists; Lonnie Mack, his
best-known acolyte, adopted the
Magnatone as his
own amp of choice.

Today, after a
long ubsence from
the music scene,
Ward’s career has
been reborn on
New Orleans’
Black Top
Records; the label
has just released
“Rhythm Of The People,” a sequel to
“FFear No Evil,” the eritically acclaimed
1991 album that reintroduced the
singer/guitarist to the world.

It was only by chance that Ward re-
emerged after years in obscurity. In

WARD

in an attempt to reassemble the
original Ohio Untouchables. The
attempt tailed: “You forget to play the
blues, you better go back and study a
bit,” Ward says of his experience with
his ex-band mates. But he learned from
local guitar dealer Dave Hussong that
Black Top’s Hammond Seott wanted to
make a record with him.

When Ward and the label owner
finally met, the guitarist savs, Scott
“handed me two crisp $100 bills and
said, “This is for all vour troubles, tryin’
to get the Ohio Untouchables
together.”’

Ward will tour only sparingly behind
“Rhythm Of The People,” using pick-
up bands in Austin and New Orleans

(Continued on next puge)
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(Continued from preceding puge)

this month (at engagements that also
will feature his wife Roberta) and
another group for an upcoming tour of
England, Ireland, and Scotland.

Finding good musicians in Georgia
has slowed down Ward’s touring
capabilities: “I need me a band close
with me,” Ward explains. “I have to
send for the musicians out of Ohio, but
that’s too far away fromme ... I'm
puttin’ a rhythm section together, [but]
I need me a drummer.”

Remaining close to home, Ward says
he plans to open a retail outlet of his
own. “I got me a little place to sell my
records, 'cause you can't buy 'em in
[nearby] Macon,” he says.

Ward also maintains a vigorous
hometown career as a gospel
performer; a couple of his original
gospel compositions appear on
“Rhythm Of The People.”

Ward says most music fans in his
locale are unaware of his heady early
career in R&B. “They only know me
around here as gospel,” he says. “I'm
only catching on in R&B. I intend to
make a whole gospel cassette next.”

CHRIS MORRIS

BUFFALO ROAMING
The fact that Grant Lee Phillips, front
man of the similarly named Grant Lee
Buffalo, went to film school shouldn’t
surprise those who have heard
“Fuzzy,” the Los Angeles trio’s Slash
Records debut.

There are filmic references in three

of the album’s 11 tracks, including
“Stars N’ Stripes,” in which Phillips
sings, “Got you on the Handycam/Fits
in my hand.”

Phillips even describes the
songwriting process in cinematic
terms: “For me, writing songs is sort
of like making films without any
cameras. I think of things visually.”

Grant Lee Buffalo’s lyvries indeed do
inspire visions, particularly the album’s
first single “Jupiter And Teardrop,”
the tale of a pair of down-on-their-luck
lovers in which Phillips fails to reveal
the outcome. “I left room for a sequel
on that one,” he says.

Another track, “America Snoring,”
refers to the L.A. riots with the lyries,
“The tanks came rolling down Sunset
Blvd.” Phillips says the track iz “about
a people being deprived of their
rights—privacy, opinion, and voice.”

The trio rose from the ashes of Shiva
Burlesque, which released two
independent labels in the late '80s,
before falling apart. Phillips, drummer
Joey Peters, and bassist/producer Paul
Kimble all were members of the L.A.-
based group at one time or another.

After exploring a number of
different styles under different
monikers, the band finally settled on a
hypnotic and haunting mix of folk and
glam rock. At the suggestion of an
acquaintance, the band sent a demo to

30b Mould’s Singles Only Label, which
issued a 7-inch single of “Fuzzy” before
(Continued on page 36)

ARCADE’S CURRENT STATUS NO CINDERELLA STORY

(Continued from page 10)

“That was the '80s and this is the
0s,” says Pearcy. “Some fans will ask
us to play old stuff, but we’re never
gonna do it. Those days are over with.
We've started from scratch and want
to introduce ourselves as Arcade.”

IEpic West Coast VP of marketing
Steve Finczig concurs. “This is a new
band. Even though [Pearcy and Coury]
are known, we didn’t want to rely on
that. We want them to have their own
identity.”

As part of Epic’s “awareness plan,”
Arcade embarked on a club tour in
February before the album was re-
leased to create a fan base. To set up
the tour, Epic and Scoop Marketing
took TicketMaster’s mailing list and
sent out a two-song cassette and a
questionnaire to 20,000 people in 20
markets to {ind out where Arcade’s po-
tential core audiences were.

The questionnaires asked about buy-
ing habits, favorite bands, clubs, record
stores, and whether the person would
like to see Arcade. Einczig says the la-
bel got a 5% return and sent out con-
cert tickets to those who asked for
them.

“This helped us see if we reached the
right consumers and helped to create
a buzz for the new band,” he says. “One
thing we didn’t expect was, as opposed
to us going to radio, in several markets
they came to our local [promotion] peo-
ple asking about Arcade.”

Epic also sent Arcade on a promo-
tional tour, hitting radio and branch
personnel, and sent advance CDs to ra-
dio. The band just got off a monthlong
tour supporting Bon Jovi.

Even after selling millions of albums
and touring stadiums with their previ-
ous bands, Pearcy and Coury don’t

seem to mind starting over again.

“It’s hard work. but we love what
we're doing. The most exciting part is
that it’s something that Stephen and I
molded,” says Coury, who didn’t write
or exercise any authority in his previ-
ous band. “It was more of a dictator-
ship then, now I'm in more of a band.”

Pearcy says, “We wanted to get on
the road as soon as possible to get in
people’s faces. The response was great.
People were moshing. That’s never
happened before. Fred and [ were just
freaking!”

Neither seem to worried about
achieving the commercial success they
are used to.

“Hey, I'm already satisfied because
I had everything to do with production
and writing,” adds Coury. “This is fill-
ing a void that’s there now. And, I'm
able to play how I want to.”

gl
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PREMIO LO NUESTRO
A LA MUSICA LATINA

In conjunction with Billboard’s Latin Music
Conference, Billboard and Univision present
Premio Lo Nuestro A La Musica Latina, the
annual Latin awards ceremony (Miami,
May 18-20). Thisis the Latin Music event of
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Program Guide for this very special event.
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MEXICAN BANDA MUSIC PAVES NEW PATH IN AMERICAN MARKET

(Continued from page 1)

songs.

By no means inventors of the
genre—festive banda music has
been played for more than 100
years in the Mexican country-
side—Banda Machos is nonethe-
less the most successful banda act
today and has helped cultivate the
current wave of interest in the mu-
sic. By updating banda’s tradition-
al sound, the band has hooked a
whole new generation of young
fans.

The effects of Banda Machos’
success, along with the ever-grow-
ing number of banda performers,
are increasingly being felt in the
U.S., where a steady stream of
fans in California, Chicago, and
New York are snatching up rec-
ords, packing concerts, creating
new dances, and helping rewrite
radio ratings record books. Next
month, Banda Machos brings its
brand of exuberant dance music to
America with its first nationwide
tour.

Meanwhile, the energetic music
is being credited by some for spur-
ring a cultural shift among some
Mexicans in the U.S.

Dismissed by some as a fad
when it appeared in its updated
form five years ago, banda music
today is a surging force in Mexican
music. “‘Banda is the biggest seller
in all our warehouses. Anything in
connection with it sells,” reports
Juan Flores, warehouse manager
for Disco Azteca, the Latin music
retail chain based in Stockton,
Calif.

Disco Azteca stores began mov-
ing banda records in 1988 but with-
in the last 18 months, thanks to an
avalanche of new banda sounds,
sales have shot upward.

Of all the acts, Flores says Ban-
da Machos, with its two releases,
“Casimira” and “Con Sangre De
Indio,” have been No. 1, selling
100,000 records in Disco Azteca
outlets alone. According to Flores,
that sales pace puts the band on
the level of Los Bukis, the Mexican
musical institution that has been
massively popular for 17 years.
Both of Banda Machos’ albums re-
main entrenched in the top 20 of
Billboard’s Top Latin Albums/Re-
gional Mexican chart.

Other banda acts enjoying popu-
larity are Vaqueros Musicales,
Banda Kampesino, and Banda Va-
llarta Show.

Like any craze, banda also has
created a full-fledged bandwagon
among once-disinterested artists.
Sensing an unusual passion among
fans, performers who two years
ago wouldn’t have considered re-
cording a banda album or song (it’s
dismissed by some as hillbilly mu-
sic) now are issuing banda sounds
of their own. Flores points to sing-
er Jorge Muiiiz, whose last record

Fito Paez
is an ACE
in the hole
at inaugural
Argentinian awards
... See page 34

PACIFIC
OCEAN

GULF
OF
MEXICO

was salsa and who now is promot-
ing a banda one, the equivalent of
Def Leppard putting out a record
of show tunes. “So many bandas,”
sighs Flores.

00M-PA-PA STREAK

Historically, Mexican villagers
in the Pacific coastal state of Sina-
loa would gather in the town
square after church and listen to
banda (or tambora, as it's also
called). Devoid of vocals, the mu-
sic, with its signature tuba and
row of festive horns, often sound-
ed strangely German, as if the mu-
sicians had been practicing in
Frankfurt beer halls. The music’s
‘“oom-pa-pa’’ streak did in fact
come from Germans: German
farmers who settled in regions of
Mexico during the 19th century.

The music remained essentially
traditional and ceremonial until
the last decade, when vocals were
added, tubas replaced by bass gui-
tars, and saxophones added into
the mix. “It’s much more sophisti-
cated now,” says Valentin Ve-
lasco, president of Los Angeles’
Balboa Records. As banda modern-
ized, Mexico’s youth culture took
notice.

Six years ago during the the an-
nual graduation festivities at Uni-
versidad Autonoma de Guadalaja-
ra, in Guadalajara, Mexico, stu-
dents who traditionally put on
lavish and overtly American-style
parties, opted instead for banda
bands. ‘““We should have seen it
coming then,” says Guillermo
Prince, PD at KLOK San Jose,
Calif.

In the late '80s, banda music be-
gan to be recorded in earnest by
Mexican labels such as Musart and
Musivisa. It remained largely ig-
nored in America, though, where
an estimated 70% of this country’s
Hispanic population of 25 million
share Mexican heritage. Without
retail distribution, fans in the U.S.
were forced to swap tapes that
were brought across the border
from Mexico.

‘“Last year, a client of ours men-
tioned to my sales manager a prod-
uct people were coming in and ask-
ing for it but was not released in
the U.S.,” says Guillermo Santiso,
executive VP of Fonavisa Records,
a major player in American His-
panic music. The product in ques-

tion was Banda Machos. Santiso
quickly discovered Fonavisa had a
U.S. distribution agreement with
the band’s Mexican label, MCM,
and soon released Banda Machos’
“Casimira’’ in America.

Through the spring of 1992 the
record sold modestly well. Then

‘Banda is the
biggest seller in
all our warehouses.
Anything in
connection
with it sells’

television and radio came along
and catapulted it. Fonavisa, which
is owned by the Mexican television
giant Televisa, ran five weeks’
worth of Banda Machos network
spots on Televisa’s co-owned
American network, Univision.
Sales shot upward.

KLAX ADOPTS BANDA MACHOS

On August first, KSKQ-FM Los
Angeles and its blend of romantic
international hits flipped over-
night to KLAX (‘“La Equis,” or
“The X’’), adopting a more dis-
tinctly rural Mexican sound and
embracing Banda Machos as one
of its own. “Casimira’” soon sold
300,000 copies in America, or tri-
ple-platinum, according to Latin
music standards in America.

KLAX programs a mix of banda,
tropical, ballads, and mariachi
songs. But it has been banda, as
well as the station’s street-smart,
on-air style (unusual by Spanish
radio standards) that’s caught lis-
teners’ imagination. A flood of
new listeners quickly launched the
station into the ratings strato-
sphere, propelling KLAX past 19
others to become the No. 1-rated
station in Los Angeles. At a time
when top 20 market stations cele-
brate a 0.5 ratings increase,
KLAX’s move from 2.0 to 5.2 in the
fall 1992 book was truly historic.
And according to the latest, be-
tween-book information from Ar-
bitron, the station has continued to
expand its audience during the
winter months.

Up the coast, northern Califor-
nia AM Spanish station KLOK re-
cently flipped to 70% banda.and
has doubled its ratings, 1.2-2.3.

Since the KLAX-led eruption,
banda continued to swell in popu-
larity in California and began to
find a home in other Hispanic com-
munities.

This May, when Banda Machos
arrives in America, it will play a
free KLAX concert outside at the
Los Angeles Sports Arena. The
show is expected to draw ‘“‘at least
100,000,” according to KLAX PD
Alfredo Rodriguez. Few who have
watched the station’s explosion
doubt Rodriguez’s crowd size esti-
mate.

Beyond the borders of Califor-
nia, banda music continues to gain
followers, too. Chicago’s burgeon-
ing Mexican population hears
some banda on WIND and tries out
dances at Mario’s Ballroom. (Ban-
da Machos is expected to draw
15,000 when it hits town, says one
local promoter.) And in New York
City, where Dominican and Puetro
Rican sounds traditionally domi-
nate within the Hispanic communi-
ty, promoters last year filled the
Roseland Ballroom to capacity
when several thousand fans paid
$40 each to hear a night of banda
music.

BANDA BLACKOUT

Banda is not for everyone,
though. Interestingly, in Texas,
where the polka/cumbia sounds of
Tejano music reigns, banda has
been slow to take hold. Rudy Ro-
cha, PD at Tejano powerhouse
KXTN San Antonio, explains his
banda blackout by saying the Pa-
cific coastal music would not ap-
peal to his audience of third- and
fourth-generation, bilingual His-
panics, many of whom point to
Mexico’s Gulf Coast region as
their ancestral homeland.

For those first- and second-gen-
eration fans in California and the
Southwest, though, the music is
helping change the shape of cul-
tural loyalites, particularly among
the young. It is common for immi-
grants of all types to cling to their
native songs upon arrival in Amer-

ica. When more comfortable with
the English language, they soon
jump to mainstream rock and pop
radio. That’s one reason Spanish
radio has traditionally had few
young listeners. The updated ban-
da sound, combined with a more
youthful presentation from sta-
tions like KLAX, is helping to
change that by attracting scores
of young listeners who in the past
shunned Mexican music.

According to KLAX’s Rodri-
guez, the station has taken large
chunks of its new-found audience
from crosstown top 40 KIIS and
top 40/rhythm-crossover KPWR.
Abel de Luna, who's been promot-
ing Mexican clubs’and bands in
America for more than 20 years,
reports that for the first time some
of his acts—the banda acts—are
playing at local Los Angeles
schools. “That is a miracle,” he
says, stressing that in the past
youngsters were ashamed of Mexi-
can music. ‘“Now they are proud.”

Inside L.A.-area clubs such as de
Luna’s Los Palacios (the palaces),
the entire banda phenomena is on
display. There, “La Quebradita”
and other banda dances are updat-
ed by couples dressed in boots and
cowboy hats. Teens, new to the
club, fill up a special alchohol-free
area. And, according to de Luna,
even some young toughs coming
to the club'dre dressed not as ““cho-
los,” (gang members), but as ‘‘va-
queros’ (cowboys). Some cholos
have even been seen cruising
around the streets of Los Angeles
in their low-riders, blasting not
rap, but banda.

It's that interest from the young
that has radio and record execu-
tives convinced banda is not a fad
but an established power for years
to come. De Luna, who manages
both banda and nonbanda acts,
agrees. ‘I have three daughters:
20, 17, and 13. They never paid any
attention to my [bands]. Now [with
banda], they ask about my groups
and tell me what to record. It is in-
credible what is happening.”

Assistance in preparing this sto-
ry was provided by John Lannert
in Miami and Paul Verna.

RECORDING STUDIO EQUIPMENT

BMG / RCA

Steinway Pianos 9' & 7'
Neumann & Senn. Mics
SSL (Auto) Console — Sony Console (Auto)
Otari 24 Track
Neve / Tele / UREI Compr. — Neve 1081 EQ

Music & Office Equipment / Steel Shelving / Gobos / Mic Stands
Platforms / Speakers / PA Systems

Auction Wednesday April 21 at 10 AM
Previews April 14, 15, 19 at 10 AM

110 West 44th Street, 4th floor
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Young Blood. Young Black
Teenagers are not black, but
they are selling. Airplay for
“Tap The Bottle” in New York
City, Chicago, Los Angeles,
San Francisco, Detroit, and
Indianapolis have opened up
sales pockets. YBT just
finished a promotional tour
and are about to do a slate of
concerts in the Southeast and
Southwest.

OFF AND ON: A high debut on Top R&B Albums moves rapper
Ant Banks off of Heatseekers after a short one-week stay. Banks,
who entered The Billboard 200 last week at No. 146, roars on to
the R&B list at No. 22, a debut that moves him out of the Heat-
seeker pack. And, Banks continues to collect dividends on The
Billboard 200, where he moves to No. 123 with a 20% sales gain
over the previous week.

Artists are removed from Heatseekers when
any career album moves into the top half of The [
Billboard 200, the top 25 of Top Country Al-

Blossoms Grow. “Mrs. Rita” is Gin Blossoms’ current rock-
radio track, but A&M says a previous song, “Hey Jealousy,” is
stirring sales in some key markets.

doesn’t want you to hear.”

At any rate, Royal Oak, N.Y., native Tom Limbaugh and his
album already have fetched coverage in such upstate New York
papers as the Poughkeepsie Journal, The Oakland Press, and
Middletown’s Times Herald Record.

REGIONAL HEATSEEKERS #1°'s

MOUNTAIN 8

NORTHEAST |
The Jerky Boys, The J_e_l!<y Boys

On Target. Tasmin Archer will
visit the U.S. at the end of April
and beginning of May, playing
showcases in New York, Los
Angeles, Chicago, and Dallas.
She’ll also be seen on one of
the late-night talks shows
during that time frame. Her
biggest sales to date are in the
Middle Atlantic, South Atlantic,
and East North Central
regions.

SWINGING: Moodswings’ J.F.T Hood and Grant Showbiz
came across the Atlantic for a U.S. promotional tour on behalf of
their debut Arista album. The itinerary concentrated on markets
in New York and Florida, and included a unique stop in the Tampa
Bay area. The entire Moodswings album was featured in an April
2 laser light show at Bradenton’s Bishop
Planetarium, and Arista tied the event with
a sales campaign at bay-area Spec's Music
) & Video stores. The chain reports Moodsw-

bums or Top R&B Albums, or the top five of one
of our other popular-format album charts.

AGAIN: Stereo MC'’s hold a third week at No.
1 on Heatseekers. After seeing impressive sales
gains in the previous two weeks, the MC’s post
a small gain of less than 1%. But, that modest
increase is enough to push the UK. band up
three places, to No. 113, on The Billboard 200.

The MC’s main competition next week will
come from 4 Non Blondes, who are rolling. A -
5% gain stands between No. 1 and No. 2 on |

Stereo MC's, Connected

EAST NORTH CENTRAL
4 Non Blondes, Bigger, Better Faster, More!

A N

WEST NORTH CENTRAL

i

e

MIDDLE ATLANTIC
The Jerky Boys, The Jerky Boys
LAk i |

ings saw a significant sales jump in its Bra-
denton location.

Efforts are being made to have Moodsw-
ings’ music featured at other U.S. planetari-
ums ... Positive K sees a 12% increase,
which pushes him 114 on Heatseekers and
196-168 on The Billboard 200. K’s “I Got A

| ‘-.|4 Non Blondes, Bigger, Better, Foster, More!

PACIFIC |

'| N

=3

Heatseekers; the Non Blondes see a 10% sales
gain, which moves them 136-117 on The Bill-
board 200.

WHAT‘S IN A NAME? In the case of Tom

Limbaugh, plenty. Seems the alternative musician, who leads tne
Tom Limbaugh Band on indie label Classified Records, is getting
ink for the fact that he is a distant relative—something like a fifth
cousin once removed—of Rush Limbaugh, the ultraconservative
TV and radio talk-show host whom liberals love to hate. Just to
make sure that the familial connection isn’t lost on consumers, the
Limbaugh Band titled its release “Dear Uncle Rush: Social, Moral
And Patriotic Songs.”

Publicity for the album, set for April 22 release, capitalizes on
the fact that Tom Limbaugh’s politics lean much to the left of Rush
Limbaugh’s views. Among the catch phrases that Classified has
used to tout the project: “Tom can't pick his relatives, but he sure
can pick the guitar” and “Here’s the album Rush Limbaugh

Bl L e A RDE TS

SOUTH CENTRAL
ce, Doy Dus

A

THE REGIONAL ROUNDUP

SOUTH ATLANTIC |

| [ -
\ _ Duice, Dazzey

Al |

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
. 4 Non Blondes, Bigger Better Faster More!
Duice, Dazzey Duks
The Pharcyde, Bizarre Ride 1l The Pharcyde
Gin Blassoms, New Miserable Experience
Positive K, Skills Dat Pay Da Bills
Stereo MC's, Connected
Buddy Guy. Feels Like Rain
Bad Boys Blue, Bad Boys Blue
Big Head Todd/Mansters, Sister Sweetly
. Butthale Surfers, Independent worm..

SOUTH ATLANTIC
Duice, Dazzey Duks
95 South, Quad City Knock
Stereo MC's, Connected
Widespread Panic, Everyday
The Pharcyde, Bizarre Ride Il The Pharcyde
4 Neon Blondes, Bigger Better Faster More!
Sunscreem, 03
Martha Wash, Martha wash
Positive K, Skills Dat Pay Da Bills
Tasmin Archer, Great Expectations

cvmNpw AW~
COMNOVPWNT

—
—

HEATSGSTETETKETR RS stoun

Man” is being used in a Coca-Cola TV com-
mercial.
Duks R )

OAD WORK: Columbia’s Cireus Of
Power and Chrysalis’ Masters Of Reality
have hooked opening slots on the current
Alice In Chains tour, which is making its
way through 11 Western and Midwest mar-
kets. The first week of April saw Circus
headlining its own dates in Phoenix, Denver,
Salt Lake City, and two Washington markets and, on March 31,
the band hosted MTV’s “Headbangers Ball” . . . Several Roadrun-
ner acts are running the road. Disincarnate is touring practically
nonstop through May, while that month will see Deicide traveling
with Dismember and Vader. Biohazard, which started a run of
dates with Sick Of It All in late February, played its last concert
with Sick April 8, but Biohazard still has April dates remaining
in four New York markets and in Connecticut. And, Obituary and
Fear Factory are packaged together for a tour that includes 39
April and May dates in South, Micwest, and East Coast markets.

Popdar Uprisings is prepared by Geoff Muyfield with assistance
from Roger Fitton and Brett Atwood.

CHART

COMPILED FOR WEEK ENDING APRIL 17, 1993 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I Il I I Il top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
~ « ! 9K COMPILED, AND PROVIDED BY of any other Billboard atbum chart. When an album reaches any of these levels, the album and the artist’s subsequent albums are
% Blow|g < | ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP
Ez |32 2S5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is unavailable. Albums with the greatest sales gains. © 1993, Billboard/BPI Communications.
*x x x NO. 1 * x % 21 25 6 MARTHA WASH RC 66052+ 19.98/15.98) MARTHA WASH
1 1 9 STEREQ MC'S GEE STREET/SLAND 14061*/PLG (9.98 FQ/13.98) 3 weeks at No. 1 CONNECTED 2 |2 4 | OVERKILL ATLANTIC 82476%/AG (10.98/15.98) | HEAR BLACK
2 3 5 4 NON BLONDES INTERSCOPE 92112+/AG (9.98/13.98) BIGGER, BETTER, FASTER, MORE! 23 16 7 INFECTIOUS GROOVES tpic 53131% (10.98 EQ/15.98) SARSIPPIUS' ARK
3 2 12 DUICE TMR 71000*/BELLMARK (9.98/15.98) DAZZEY DUKS 29 2 RAGE AGAINST THE MACHINE eric 52959+ (9.98 EQ/13.98) RAGE AGAINST THE MACHINE
@ 11 15 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 25 | 23 | 23 | SHAWN COLVIN coLumBiA 47122* (10.98 EQ/15.98) FAT CITY
(5 ) 12 | 5 | THE PHARCYDE beLicious vinvt 522224486 (9.98/15.98) BIZARRE RIDE || THE PHARCYDE % | 15 | 30 | SCREAMING TREES cric 4906 (9.98 £0/13.98) SWEET OBLIVION
6 4 9 | SUNSCREEM coLumBIA 53449 (6.98 EQ/9.98) 03 21 | 27 | 41 | 2 UNLIMITED RADIKAL 15407+/CRITIQUE (9.98/13.98) GET READY
Z 1) — 1 THE JERKY BOYS SELECT 61495/ATLANTIC (10.98/15.98) THE JERKY BOYS Il 1 NANA MOUSKOURI PHILIPS 14467+ (10.98/15.98) FALLING IN LOVE AGAIN. .
BN /G I S OB DREERSIESE R eyl INDEPENDENT WORM SALOON 29 | 30 | 8 | WHITE ZOMBIE cerren 2aac07nich (9.93/15.98 LA SEXORCISTO: DEVIL MUSIC VOL. 1
0 ) R B o) AR AR el T e GEEE IEEE 30)) — | 1 | PRINCE MARKIE DEE/SOUL CONVENTION SOUL CONVENTION 48686/COLUMBIA (298 Ey15.98) FREE
10 13 6 BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486*/WB (9.98/15.98) SISTER SWEETLY 1 3 1 LA STYLE Amista 18718 (9,983,081 LA STYLE
1 F BLACK 4.4, “ I FRANK BLACK
! : 4 RANK £AD BLABTIELERTRA (1059715 98 32 36 5 BOY KRAZY NEXT PLATEAU/LONDON 28403*/PLG (9 98/13.98) BOY KRAZY
12) » 9 YOUNG BLACK TEENAGERS souL 10733*McA (9.98/15.98) DEAD ENZ KIDZ DOIN' LIFETIME...
33 35 5 RACHELLE FERRELL MANHATTAN 937694/CAPITOL (9.98/13.98) RACHELLE FERRELL
13 18 20 BASS OUTLAWS NEWTOWN 2210 (9.98/13.98) ILLEGAL BASS — -
34 34 51 ARC ANGELS 0GC 24465/GEFFEN (9,98/13.98) ARC ANGELS
4 2 9 GIN BLOSSOMS agm 5403+ (9.98/13.98) NEW MISERABLE EXPERIENCE % ;
35 DANIEL LANOIS waRNE 5 = (10.98/15. THE BEAUTY
15 | 19 | 2 | TASMIN ARCHER stk 80134ERG (109815 98) GREAT EXPECTATIONS VARNER BROS. 450307 (10.96/15.95) FOR OF WYNONA
1 *(9.98/13.
16 14 20 DADA | RS 13141% (7.98/11.98) PUZZLE 36 3 49 MCBRIDE & THE RIDE mMca 10540 (9.98/13.98) SACRED GROUND
17 8 7 BLACK 47 58K 80686+/6RG (9.98/15.98) FIRE OF FREEDOM 3 | 8 9 BRIAN MAY HOLLYWOOD 61404 /ELEKTRA (10.98/15.98) BACK TO THE LIGHT
18 20 24 RADNEY FOSTER ARISTA 18713+ (9.98/13.98) DEL RIO, TX 1959 38 32 8 JELLYFISH CHARISMA 86459*/VIRGIN (9.98/15.98) SPILT MILK
19 17 13 | MARK COLLIE wca 10658 (9.98/15.98) MARK COLLIE 39) — 1 WALTER BEASLEY vERrvE 125924/MERCURY (9.98 EQ/13.98) INTIMACY
20 | 10 2 WIDESPREAD PANIC CAPRICORN 42013*/WARNER BROS. (9.98/15.98) EVERYDAY 40 | 40 3 FLOTSAM & JETSAM wica 10678 (9.98/15 98) CUATRO
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' STILL GOING

Q Puzzle album sales over 250,000 Top 5 on Billboard's New Artist Chart for over 3 months.
o Two Top 20 New Rock Hits with "DIZZ KNEE LAND" and "DIM." On The New Rock Charts for 5 months. "DIZZ KNEE LAND" has been a crossover CHR and AOR hit.
Q "Here Today, Gone Tomorrow" New Rock DPRO at radio April 19.
© "Dorina" AOR DPRO at radio April 26.
Q Continued great press exposure that started with Rolling Stone, Spin, Musician and an Arsenio Hall appearance.
Q Non-Stop club touring in America since last September.

2.
Q ON TOUR WITH « 1/(/(1(/ North American dates begin April 30 through June 22.
Sun Francisco, Seattle, Vancouver, Costa Mesa, Los Angeles, Salt Lake City, Denver, Dallus, Houston, New Orleans, Memphis,

Atlanta, Charlotte, Richmond, Toronto, Montreal, Boston, New York, Detroit, St. Louis, Minneapolis, Milwaukee

Management: HIT & RUN o Wally Versen, Paddy Spinks and John Arnison ﬁ

www americanradiohictorv com
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the new single from

MECCA AND THE 0UL BROTHER

Producers: D] Pete Rock £ Nevelle Hodge
Co-Producer: C.L. Smooth
Executive Producers: D] Eddie F. for Untouchables Entertainment
& Mr. Dante Ross

=
L 2

Elektra

On Elektra Compact Discs and ElflaTog" Cassettes

© 1993 Elektra Entertainment, a division of Warner Communications Inc. A Time Warner Company

R&B

ARTISTS & MUSIC

Tasting A Classic Sample-r;
Mercury Prepares The Funk

SMOOTH SAILING: The world of
music known as contemporary juzz
has some fascinating offerings of late.
First up is the incomparable Joe
Sample’s new album, “Invitation”
(Warner Bros.). Moving {rom his
movre familiar fusion-based style to a
unique and gentle reading of classics,
this prolific keyboardist employs
strings for such tunes as “House Is
Not A Home,” “Come Rain Or Come
Shine,” “Stormy Weather,” and
‘Mood Indigo.” You've never heard
them performed quite this way be-
fore . .. Also on Warner Bros., guitar-
ist Earl Klugh goes Sample one step
further: On
“Sounds & Vi-

the Supreme Court of New York. At
issue in the breach-of-contract suit is
Ferrell's ulleged failure to render ac-
countings, pay royalties, or advise the
duo of more than $100,000 in “per-
formance opportunities.”

Bruce Jackson, attorney for the
plaintiffs, says that Rock & Smooth
are seeking to terminate their con-
tracts, which include a production as
well as management agreement. No
dollar amount has been set for dam-
ages until an audit is completed.
Jackson expects to reach a fair settle-
ment by the time this item is pub-
lished.

However,

Jonathan Lieb-

sions, Vol. 2” The

the Earl Klugh _—
Trio (with GGene Rhythm

man of Parcher
& Hayes, attor-
ney for Ferrell,

Dunlap on and the | says, “We be- |
drums and lieve that the
R a1 p h Blues .. claims are with- |
Armstrong on = out any basis
bass) teams up by Janine McAdams and that if this

with the Royal

Philharmonie Orchestra to perform
soundtrack tunes like “Goldfinger,”
“Barefoot In The Park,” and “Love
Theme From ‘The Carpetbaggers’.”
Much as we love Klugh's magic fin-
gers on Lhe guitar, this package
edges dangerously close to easy lis-
tening ... Architect of such classics
as “You Are My Starship” and pro-
ducer of such vocalists as Phyllis Hy-
man, Michael Henderson, and Jean
Carne, Norman Connors returns
with his first album in vears on Mo-
town's newly formed MoJazz imprint,
with the album “Remember Who You
Are.” Fans of his previous albums are
not likely to be disappointed, because
Connors uses the same orchestra-
tions and format of using various
singers. Featuring Hyman on the
lead track, Angela Bofill, frequent
session singer Spencer Harrison,
Eve Cornelious, and Denise
Stewart, the album bubbles along
through juzzy tracks, R&B movers,
and ballads with some preat featured
players like Bobby Lyle, Paul Jack-
son Jr.,, Marion Meadows, Stanley
Clarke, Ray Parker Jr., Patrice Ru-
shen, and Kirk Whalum. Highlights
are “I Can't Wait To See You Again,”
featuring Stewart: Herbie Han-
cock’s “Tell Me A Bedtime Story”
featuring Cornelious; and the Col-
Lrane tune “Naima” . .. Quiet storm
and jazz programmers, give the new
album by Ray Obiedo, “Sticks &
Stones” (Windham Hill/BMG) a spin.
With tunes like “Brasiliero,” “Ie-
manjz,” and the lilting title track, this
guitarist/kevboardist hrings a Latin
tinge to contemporary jazz that will
stil your Caribbean roots.

TOUCHABL]‘), AFTER ALL?
Elektra rap duo Pete Rock & C.L.
Smooth filed suit March 22 against
their manager, Edward O. Ferrell
(better known as producer D.J.
Eddie F) of Untouchables Music, in

matter is liti-
gated to a conclusion, we are confi-
dent that we will prevail.”

Rock & Smooth have fared well,
first with their 1991 EP “All Souled
Out,” followed by their current re-
lease, “Mecca & The Soul Brother.

D.J. Eddie I is member/producer
of Uptown Records act Heavy D. &
the Boyz, whose fourth album, “Blue
Funk,” has been certified gold.

HEAVY MAKES YOU HAPPY:
Freakazoids. get ready! Mercury
Records and its Chronicles catalog
division are preparing to release the
Ifunk Essentials Series, which in-
cludes the two-CD “I’arliament:
Tear The Roof Off (1974-1980),"
which features 12-inch versions of
“Flaghlight” and “Aquaboogie,” and a
live version of “Let’s Take It To The
Stage™; “"Con Funk Shun: The Best
Of" single CD featuring “Ffun,” “Too
Tight,” “Shake And Dance With Me,”
and more; ‘Kool & The Gang: Best
Of (1969-76),” featuring their classics
like “Funky Stuft,” “Jungle Boogie”
“Hollywood Swinging” and “"Who's
Gonna Take The Weight” (no “Cele-
bration” here!). Also to come are
compilations of Cameo and the Bar-
Kays. The series is due May 1%, and
is previewed by a various-artist com-
pilation called “IFunky Stuft.”

BEATS & PIECES: Capitol record-
ing act Portrait is involved in a spe-
cial promotion hatched by the AET
Music Network and JW/Jeans West
men's clothing store called “Pictwre
Yoursell’ In Hawaii," geared toward
high school students. Winners re-
ceive a trip to L.A. to meet the group,
then a five-day stay in Waikiki. AE]L
Music Network has placed special
promo countertop displays and is
running the group’s videos through-
out the 475-store chain. Fust Times
magazine has put the quartet on its

(Continued on puge 2.3)
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Billboard.

FOR WEF.K ENDING APRIL 17, 1993

] ] ]
) hdlllo monitor
™

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 66 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

AHE | AEE ]
F(E|w glE|G
g |5 | £ | TITLE w || & | TITLE
Z | % | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z [ 2 | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
| b =
r | YOU'RE THE LOVE OF MY LIFE
* % NO.1 * % (3739 |6 | SYBIL (NEXT PLATEAU/LONDON/PLG) |
k- FREAK ME | CAN'T STAND THE PAIN
L1115 | six (KEIA/ELEKTFIA; 5 weeks at No. 1 @ _40 | 6 LORENZO (ALPHA INTERNATIONAL/PLG)
I'M SO INTO YOU DOWN WITH THE KING
24 2 |15 | swyreny [%03{46 | 5 | RUNOMC. (PROFILE)
@ 5 |16 SO ALONE 4|37 7 | oivry
MEN AT LARGE (EASTWEST) PAPERBOY (NEXT PLATEAU/FFRR/PLG)
4 | 3 |13 | | HAVE NOTHING d_E) 4308 TELLIN’ ME STORIES
WHITNEY HOUSTON (ARISTA) | |42 BIG BUB (EASTWEST)
576 |22 DON'T WALK AWAY 43 |41 | 5 | MARY, MARY
153 6 |22 | jaDE @ant/RePRISE) | HIFIVE (JIVE)
6 | 4 |16 | comroRTER a4 |42 | 8 | TYPICAL REASONS
SHA (GASOLINE ALLEY/MCA) PRINCE MARKIE DEE (COLUMBIA)
! )
| DEDICATED | SHOULD HAVE LOVED YOU
K77 8 |13 | Rixeily & PusLic ANNOUNCEMENT (JIVE) (4574 47 | 6 | CRUCKI BOOKER (ATLANTIC)
SWEET THING TS ONE WOMAN
bl B i (UPTOWN/MCA) 1461149 | 3 | JanE (@NT/REPRISE)
I'M EVERY WOMAN A ABC-123
o Il Gl B et (ARISTA) FATH 74 | 2 | (evirr ATianTicy
@ 113 NUTHIN' BUT A "G" THANG 148 | 44 | 18 | CRAZY LOVE
DR. ORE (DEATH ROW/INTERSCOPE) | CECE PENISTON (A&M)
HIP HOP HOORAY g INFORMER
] et | NAUGHTY BY NATURE (TOMMY BOY) 149150 |12 | snow (EASTWEST)
12 |13 | 23 | MR. WENDAL 50 |48 | 4 | LET ME BE THE ONE
| ARRESTED DEVELOPMENT (CHRYSALIS) INTRO (ATLANTIC)
T
l KISS OF LIFE 3| SEND FOR ME
_13 14111 SADE (EPIC) (.5_1: 5 GERALD ALSTON (MOTOWN)
GET AWAY 2 |52 | 1 DAZZEY DUKS
W10 |22 | B own (MCA) 52 |52 |16 | D bt ARk -
(154 15 | 1 SWEET ON U 53 |45 | 10 | WELCOME TO MY LOVE
157 0 | Loev? (PERSPECTIVE/ABM) RACHELLE FERRELL (MANHATTAN)
HONEY DIP B THE THINGS THAT WE ALL DO. .
163117 [ 10 | forTRAT CaPiToL) (34165 | 3 | NONA GAYE (THIRD STONE/ATLANTIC)
SHA WHO IS IT " HOW I'M COMIN’
K174 18 | 3 | MCHAEL JACKSON (EPIC) (354 56 | 4 | [\ CooL J (DEF Jam/COLUMBIA)
IF | COULD 't DAYDREAMING
1811919 | Ednaoe (COLUMBIA) 3674 68 | 2 | penny FORD (COLUMBIA)
19™ IT'S ALRIGHT 7 IT HURTS ME
1193/ 25 | 9 | CiiANTE MOORE (SILAS/MCA) A | JACCI MCGHEE (MCA)
WEAK £ WRECKX SHOP
I3 31 | 3 | swv(ren) (587169 | 2 | WRECKXNEFFECT (MCA)
@ 2319 IT WAS A GOOD DAY 59 |55 | 6 | BORN 2 B.R.E.E.D.
ICE CUBE (PRIORITY) | MONIE LOVE (WARNER BROS.)
@ ul3 THAT'S THE WAY LOVE (S 60 |57 |19 | MURDER SHE WROTE |
I BOBBY BROWN (MCA) CHAKA DEMUS & PLIERS (MANGO/ISLAND)
23 22 | 5 | EVERY LITTLE THING U DO 61 (63 | 3 | DOLLY MY BABY
CHRISTOPHER WILLIAMS (UPTOWN/MCA) | | SUPER CAT (COLUMBIA)
(75 24 | 18 | LOVE NOLIMIT 62 |64 | 5 | FUNKY CHILD
i MARY J. BLIGE (UPTOWN/MCA) LORDS OF UNDERGROUND (PENDULUM)
12521 |9 | GOOD OL' DAYS 61 | 5 | NEVER BEFORE
| LEVERT (ATLANTIC) SIMPLE PLEASURES (REPRISE)
e CAN HE LOVE U LIKE THIS SAVING FOREVER FOR YOU
L2626 (10 | aFver 7 virainy 641621116 | B s (GIANT/REPRISE)
27 |1 20 | 12 | HAT 2 DA BACK 5_5J 5 WHO GOT THE PROPS
TLC (LAFACE/ARISTA) 1691 — BLACK MOON (NERVOUS)
(E 354 LOVE DON'T LOVE YOU Ber— 11 THE MORNING PAPERS
¥ EN VOGUE (EASTWEST) 166 1 PRINCE & THE NP.G (PAISLEY PARK/WB)
(E- 36 BABY BE MINE 57— |1 1 WANT TO KNOW YOUR NAME
F3136 | 6 | BiacKsSTREET (Mca) £61. WALTER & SCOTTY (CAPITOL)
30 (27 | 17 | SHOOP SHOOP g8y — | 1 LOOKING THROUGH PATIENT EYES
MICHAEL COOPER (REPRISE) 68 1 P.M. DAWN (GEE STREET/ISLAND/PLG)
37 LOVE THANG | LOTS OF LOVIN
[31{ 32 | 12 | INTRO (ATLANTIC) 6970 | 3 | PETEROCK & C.L. SMOOTH (ELEKTRA)
@ 513 KNOCKIN' DA BOOTS 70 (71 | 2 | TRUTHFUL
H-TOWN (LUKE) HEAVY D. & THE BOYZ (UPTOWN/MCA)
33 |33 | 12 | NEVER DO YOU WRONG 71 |66 | 2 | LOVE ME OR LEAVE ME ALONE
STEPHANIE MILLS (MCA) BRAND NUBJAN (ELEKTRA)
LOSE CONTROL 5 APHRODISIA
3 ] 2?_ J | SILK (KEIA/ELEKTRA) (72375 2 | ALEXANDER O'NEAL (TABU/ALM)
35 28 | 15 | LOVE MAKES NO SENSE 73 (73 | 16 | A WHOLE NEW WORLD
ALEXANDER O'NEAL (TABU/A&M) P. BRYSON/R. BELLE (COLUMBIA)
36 |30 | 17 | REBIRTH OF SLICK 74 |60 | 7 | INOUR LOVE
DIGABLE PLANETS (PENDULUM/ELEKTRA) CARON WHEELER (EMI/ERG)
m"' 8|4 GIVE HIM A LOVE HE CAN FEEL .-IE | A SONG FOR YOU
A TENE WILLIAMS (PENDULUM/ELEKTRA) | 1 | Rav CHARLES (wARNER BROS)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPI Communications.
1 | 3 | 2 | HERE WE GO AGAIN! 14 IF | EVER FALL IN LOVE
PORTRAIT (CAPITOL) SHAI (GASOLINE ALLEY/MCA)
2 |— | 1 | REMINISCE 1510 | 2 | MAXE LOVE 2 ME
MARY J. BLIGE (UPTOWN/MCA) LORENZO (ALPHA INT'L/PLG)
312 |6 | GAMES 16 17 | 7 | ALL | SEE
CHUCKII BOOKER (ATLANTIC) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
41612 UALITY TIME 17|15 | 2 | | GOT A MAN
FIVE (JIVE) POSITIVE K (ISLAND/PLG)
5| 1|7 | LOVE'S TAKEN OVER 18 | 18 | 18 | ALONE WiTH YOU
CHANTE MOORE (SILAS/MCA) TEVIN CAMPBELL (QWEST/WB)
6|5 |5 | BABY 'M FOR REAL/NATURAL. .. 19|20 | 8 | RUMP SHAKER
AFTER 7 (VIRGIN) WRECKX-N-EFFECT (MCA)
717 |7 |1GOTATHANG 4 YA! 20 | 21 | 16 | REAL LOVE
LOKEY? (PERSPECTIVE/A&M) MARY J. BLIGE (UPTOWN/MCA)
8 | 8 | 2 | GIVEIT UP, TURN IT LOOSE 21 (19 |15 | THERE U GO
EN VOGUE (EASTWEST) JOHNNY GILL (LAFACE/ARISTA)
9 | 9| 3 | HAPPY DAYS 22116 1 6 | NO ORDINARY LOVE
SILK (KEIA/ELEKTRA) SADE (EPIC)
10|14 | 9 | GOOD ENOUGH 23122 |13 | PEOPLE EVERYDAY
BOBBY BROWN (MCA) ARRESTED DEVELOPMENT (CHRYSALIS)
11| 4 | 7 | LOVE SHOULDA BROUGHT YOU... 24 | 25| 4 | NO RHYME, NO REASON
TONI BRAXTON (LAFACE/ARISTA) GEORGE DUKE (WARNER BROS.)
AIN'T NOBODY LIKE YOU END OF THE ROAD
o el R e (GIANT/REPRISE) Ll il Rl (BIV 10/MOTOWN)
13 |11 | 11 | WHAT ABOUT YOUR FRIENDS Recurrents are titles which have appeared on the Monitor
TLC (LAFACE/ARISTA) for 20 weeks and have dropped below the top 20.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
BABY BE MINE (FROM CB4) (Zomba, BMI/Donril,
ASCAP/Street Rose, ASCAP) CPP

BORN 2 B.R.EED. (MCA,/Controversy,/WB,/Michael
Anthony, ASCAP)WBM/HL

CAN HE LOVE U LIKE THIS (Greenskirt, BMI/Kear,
BMI/Sony Songs, BMI)

Billboard.

FOR WEEK ENDING APRIL 17, 1993

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

CAN'T GET ANY HARDER (Yirgin, ASCAP/Cole, ASCAP n
/Clivilles, ASCAP/Duranman, ASCAP/Leaders Of The =12 ==
New School, BM1) d|lwl3 Glwl3
COMFORTER (Music Corp. Of America, BMI/Gasoline £ 2|0 £(2 g
Alley, ASCAP)( i o |5 |& [ TITLE e |5 |& [ TITLE
CRAZY LOVE (By George You've Got It, BMI/0'Hars, Z | 3| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 5| £ | ARTIST (LABEL/DISTRIBUTING LABEL)
BMI/Music Corp. Of America, BMI/IDG, ASCAP) HL WEET ON U
gmz 7)0; (Nta:ughgi' :nsc CVP)t ASCAP/EMI ** NO.1 ok 740 foxm FERSPECTIE AN

KED OFFICER (N-The Water, /I FREAK ME
Blackwood, BM1/Straight Cash, BMI) 1117 | s en/ELEKTRA) awecksatNo 1| | 333618 %’3&?}’3&& C&m
S L N 2 | 2 [ 11| NuTHIN BUT A “G" THANG 40 |35 | 16 | FOREVER IN LOVE

DUKS (Gigilo Chez, BMi/Alvert, BMI) N
DEDICATED (Willesden, BMi/R Kelly, BMI) CPP DR. DRE (DEATH ROW/INTERSCOPE/AG) KENNY G (ARISTA)
DEEPER (Word Life, ASCAP/Windswept Pacific, 3 | 3 [14 | INFORMER 41 |39 | 13 | TAP THE BOTTLE A
ASCAP/Longitude, BMY,/Frsthngtanyn, ASCAP) SNOW (EASTWEST/AG) YOUNG BLACK TEENAGERS (SOUL/MCA)
DITTY (Next Plateau, ASCAP/Cisum Ludes, @ 66 IT WAS A GOOD DAY 42 145 | 3 | LOOKING THROUGH PATIENT EYES
ASCAP/Saja, BMI/Troutman, BMI) ICE CUBE (PRIORITY) P.M. DAWN (GEE STREET/ISLAND/PLG)
DOLLY MY BABY (Wild Apache, ASCAP/Hancock, 5 | 4 [12 | rMSOINTO YOU 43 |46 | 6 | LOVE ME OR LEAVE ME ALONE
BMI/Zomba, ASCAP) SWV (RCA) BRAND NUBIAN (ELEKTRA)
prabimdoon s el 61515 | RNOME romiey e 4138 1L OON (NERIOUS,
DOWN WITH THE KING (Protoons,/Rush —
Groove,/Smooth Flowin’,/Pete Rock, /EMI U, AsCAP) | (D] 16 | 3 | KNOCKIN' DA BOOTS 4540 | 5 | WRECKXSHOP ' o
cPp
i DITTY CROOKED OFFICER
:gcx‘:,/v#y::; ;Jv'?lf:sxlaé/'::;yha’d/ Pencil Master, 8 | 12 | pAPERBOY (NEXT PLATEAU/FFRR) 4150 | 8 | CROOKED (RAP-A-LOT/PRIORITY)
DROP {T ON THE ONE (Legrones, BMI/Jammin’ 9 |13 | SOALONE 54 | 4 | VCANT STAND THE PAIN
Penguins, BMI/MCA, ASCAP/Bobby Brown, ASCAP) ©) MEN AT LARGE (EASTWEST/AG) LORENZO (ALPHA INTLL/PLG)
EVERY LITTLE THING U DO (Babydon, ASCAP/EMI 1| HAVE NOTHING KISS OF LIFE
April, ASCAP/KG Blunt, ASCAP/Zomba, ASCAP/Isaya 10 | 7 | WHITNEY HOUSTON (ARISTA) 5% | 4 | saoEEr0)
He's Funky, ASCAP) CPP 11| 7 |11 | HIP HOP HOORAY 49 | 41 | 22 | EVERYTHING'S GONNA BE ALRIGHT
FOREVER iN LOVE (Kenny G, BMI/EMI Blackwood, NAUGHTY BY NATURE (TOMMY BOY) FATHER M.C. (UPTOWN/MCA)
BMI/Kuzu, BMI) HL COMFORTER MURDER SHE WROTE
FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB, oL SHAI (GASOLINE ALLEY/MCA) e CHAKA DEMUS & PLIERS (MANGO)
ASCAP/Saints Alive, BMI) WBM
FUNKY GHILD (Hary Mar, ASCAP/EM! Ao 13113120 | LCGOTAMAN @ opic) (5D{ 55 | 3 | BABY BE MINE
ASCAP) WBM
GAMES (Count Chuckula, BMI/Trycep, BMI/Black 14|14 | 23 | DAZZEY DUKS (52){ 66 | 2 | DOLLY MY BABY
Satin, BMI/Big Giant, BMi/Warner-Tamerlane, DUICE(THB/BELLMARD) s‘:;e::: (:ZLUMBIA)
BMI/Willesden, BMI) WBM/CPP 15 [ 15 | 16 | DON'T WALK AWAY 602 | L Al
GANGSTA BITCH (Forked Tongue, ASCAP/Zomba, JADE (GIANT/REPRISE) @ INTRO (ATLANTIC)
ASCAP/Jazz Merchant, ASCAP) 16 {17 | 16 | MR. WENDAL 54 |42 | 12 | 1T HURTS ME
GET AWAY (Zomba,/Donril,/W8,/B Funk,/Polygram ARRESTED DEVELOPMENT (CHRYSALIS) JACCt MCGHEE (MCA)
Int'l,/Toe Knee Hangs, /MCA,/Bobby Brown,ASCAP) 17111 3 | How r™ comine )61 | 2 EVERY LITTLE THING U DO
CPP/WBM/HL LL. COOL J (DEF JAM/COLUMBIA) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
GIVE HIM A LOVE HE CAN FEEL (Four Feathers,
A ' 1 WILL ALWAYS LOVE YOU RUMP SHAKER

BMi/Last Sound, ASCAP/Third Coast, ASCAP) (2 WHITNEY HOUSTON (ARISTA) S WRECKX-N-EFFECT (MCA)
GIVE IT TO YOU (Bam Jams, BMI/Warner-Tamerlane, s
BMI/Interscope Pearl, BMi) WBM 21| 6 | 300D OL DS 574416 | HEAL THE WORLD )
GOLD DIGGIN' GIRLS (Whooping Crane, BMI/Meriwar, SEEPEn 58 |52 | 4 | SALLY GOT A ONE TRACK MIND
BMI/Screen Gems-EMI, BMI/Calloco, BMI) —11
G0OD 0L’ DAYS (Trycep, BN, Willesden, BMI) CPP BOSS (DEF JAM/COLUMBIA) DIAMOND/NEUROTICS (CHEMISTRY)
HAT 2 DA BACK 2120112 | I'M EVERY WOMAN 59 | 51 | 27 | HERE WE GO AGAIN!
(EM1,/D.AR.P.ASCAP/Longitude,/Music Corp. Of WHITHEVHOUSTON (ARISTA) EORTRAT{(CARITOC)
America, BMI) WBM/HL (2| 23 | 18 | A WHOLE NEW WORLD 60 | 49 | 11 | KNOCK-N-BOOTS
HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane, P. BRYSON/R. BELLE (COLUMBIA) WRECKX-N-EFFECT (MCA)
BMI) WBM REBIRTH OF SLICK NO ORDINARY LOVE
HERE WE GO AGAIN! (Hee Bee Dooinit,/Unit B 18 118 | B T ETS (ENOULUM/ELEKTRA) 71| 24 | spoe epicy
4,/WB,ASCAP/Stone Diamond, BMI/Jobete,/Black FUNKY CHILD IT'S ALRIGHT
Bull, ASCAP/Doll Face, BMI)CPP/HL/WBM 24248 LORDS os UNDERGROUND (PENDULUM) &2 —| 3 CHANTE MOORE (SILAS/MCA)
HIP HOP HDORAY (T-Boy, ASCAP/Naughty, ASCAP) ;
HONEY DIP (W8, ASCAP/0/B/0 ltself, ASCAP/Unit 4, | [2D)[ 29| 6 | ILCOULD. o meumy 6359 | 3 | GOLD DIGIN o (PANDISC)
L B L 26 (26 | 9 | SHOOP SHOOP (NEVER STOP....) 64 |57 | 5 | LOTS OF LOVIN'
HOW I'M COMIN' (Def Jam, ASCAP/LL Cool J,
ASCAP/EMI Apri, ASCAP/Marley Marl, ASCAP) WBM MICHAEL COOPER (REPRISE) PETE ROCK & C.L. SMOOTH (ELEKTRA)
| CAN'T STAND THE PAIN (Peljo, BMI/Walter 27|22 | 3 | ROLL WIT THA FLAVA 65(53(19|7
Simmons, BMI) THE FLAVOR UNIT MC'S (EPIC) PRINCE & THE N.PG. (PAISLEY PARK/WB)
| DON'T WANNA CRY (Al B. Sure!, ASCAP/EMI April, TYPICAL REASONS TELLIN' ME STORIES
ASCAP/Willire, ASCAIS) i 30 | 5 | PRINCE MARKIE DEE (COLUMBIA) 68 | 2 | giG BUB (EASTWEST)
{F 1 COULD (W8, ASCAP/Spinning PIatinum.» 29127 |7 | LOVEIS 74| 2 BOW WOW WOW
ASCAP/EMI Blackwood, BMI/ATY, BMI/Music V. WILLIAMS/B. MCKNIGHT (GIANT) FUNKDOOBIEST (IMMORTAL/EPIC)
foreiGiAmencoBNDIILIWEN CAN HE LOVE U LIKE THIS CREWZ POP
IF ONLY YOU KNEW (Last Song,/Third Coast ASCAP) 32| 6 | G — | 1 | Ba YOUNGSTA'S ®ASTWEST)
IF YOU BELIEVE (Last Song,/Third Coast, ASCAP)
:;MVI?U EVER LOVED SOMEONE AND LOST (Julorae, GD{33 [ 10 | PSR ANNOUNCEMENT (JIVE) G hshgr'}IELZOVBE?WEA&NER BROS.)
1GOT A MAN (Step Up Front, BMI/Conducive, 32|25 | 9 | HAT 2 DA BACK 70 (70 | 21 | HAPPY DAYS
BMI/Rhythm Planet, BMI/Bigone, ASCAP/Willesden, Tf':r“:;‘“'m) i;:(m:;f;r:;nonc
BMI) CPP 37 | ¢ | HONEY — |2 ER
1 GOT A THANG 4 YA! (New Perspective, ASCAP) (3 PORTRAIT (CAPITOL) @D STEPHANIE MILLS (MCA)
| HAVE NOTHING (Warner-Tamerlane,/One Four 34 34| 8 | SWEET THING 72 |58 | 27 | 1GOT A THANG 4 YA!
Three,/Linda's Boys,BMI) WBM MARY J. BLIGE (UPTOWN/MCA) LO-KEY? (PERSPECTIVE/A&M)
V'M EVERY WOMAN (FROM THE BODYGUARD) (Nick- 35 (28| 9 | THROW YA GUNZ 73 | 62 | 27 | LOVE SHOULDA BROUGHT YOU ...
0-Val, ASCAP) CPP ONYX (CHAOS/COLUMBIA) TON! BRAXTON (LAFACE/ARISTA)
I'M SO INTO YOU (Bam Jams, BMi/Warner- THERE IT 1 PASSIN' ME BY
Tamerlane, BMI/Interscope Pearl, BMI) WBM (GO —| 1 | ¥, (\:I‘FEAP/ICHIBSAN) — | 1 | THE PHARCYDE (DELICIOUS VINYL)
INFORMER (Motor Jam, ASCAP/Green Snow,
RSCAP/IG. Sra ASOAD L @ o[ [germmmn oo 7565 |2 | goovenovan
IN OUR LOVE (Orange Tree, BMI/EMI Blackwood, - -— - - —-
BMI/Rub, BMI) (O ssingles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, inc.

| SHOULD HAVE LOVED YOU (Big Giant, BM1/Count
Chuckula, BMb)

IT'S ALRIGHT (EMI Blackwood, BMi/Chante’ 7,
BM1/Geffen, ASCAP/MCA, ASCAP) WBM

T WAS A GOOD DAY (Gangsta Boogie, ASCAP/WB,
ASCAP/EMI April, ASCAP/Bovina, ASCAP) WBM/HL
| WANT TO KNOW YOUR NAME (Warner-Tamerlane,
BMI)

| WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP
KISS OF LIFE (Angel, ASCAP/Sony Music UK,
PRS/Sony Tunes, ASCAP) HL

KNOCKIN' DA BOOTS (Pac Jam, BMi) WBM
LDOKING THROUGH PATIENT EYES (MCA, ASCAP) HL
LOTS OF LOVIN (Ness, Nitty & Capone,
ASCAP/Smooth Flowin’, ASCAP/Pete Rock, ASCAP)
LOVE DON'T LOVE YOU (Two Tuff-Enuff, BMI/Irving,
BMI) CPP

LOVE 1S (WB,/Pressmancherry,/N.Y.M.,/Warner-
Tamerlane,/Pressmancherryblossom,
ASCAP/Chekerman,BMi) WBM

LOVE MAKES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE ME DOWN (MCA, ASCAP/Brititf, ASCAP)
LOVE ME OR LEAVE ME ALONE (Def Jam, ASCAP)
LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

LOVE THANG (Frabensha,/MCA,/Frank
Nitty,/Velle,/Ness, Nitty & Capone, /Warner Bros.,/
Geffen,/Edie Brickell, ASCAP) WBM

MARY, MARY (Zomba, ASCAP/4MW, ASCAP) CPP
THE MORNING PAPERS (Controversy,/WB ASCAP)
MR. WENDAL (EMI Blackwood, BMI/Arrested

Development, BMI) WBM

883

MURDER SHE WROTE (Island, BMI/Ixat, BMI) HL
NEVER BEFORE (Vangerrod, ASCAP)
NEVER DO YOU WRONG (MCA,/Geffen ASCAP/Music

Corp. Of America,/Geffen Again,/Duboc,
BMI/Rodsongs,/Almo, ASCAP)CPP

3 NUTHIN' BUT A G THANG (Ain't Nuthin’ Goin' On But
Fu-ckin', ASCAP/Sony Songs, BMI) HL

8% 8 g

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI)

REBIRTH OF SLICK (COOL LIKE DAT) (Wide Grooves,
BMi/Gliro, BMI)

REMEMBER WHO YOU ARE (Wild Pink, ASCAP)
REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness,

Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM

ROLL WIT THA FLAVA (Naughty,/Freddie

Foxxx,/Queen Latifah,/E-Z-Duz-It, /40th Street./Peep
Bo,/Fu Schnick,/EMI April, ASCAP)

SALLY GOT A ONE TRACK MIND (Dusty Fingers,
BMI/All Jams, BMI/Terrace, BMI/Soul Cap, ASCAP)
SEND FOR ME (Lijersrika, BMI/Mercy Kersey,
BMI/Irving, BMI) CPP

SHOOP SHOOP (Norcal Atlanta,/Warner-

Tamerlane,/Playfull BM1) WBM
S SO ALONE (Trycep,/Ramal,/Willesden, BMI) CPP

S0 CLOSE (Polygram Int'l, ASCAP/MCA, ASCAP)
A SONG FOR YOU (Irving, BM1)
SWEET ON U (New Perspective, ASCAP)

12 SWEET THING (MCA, ASCAP} HL

TAKE A DIP (D.A.R.P., ASCAP/EMI April, ASCAP)
TAP THE BOTTLE (Disco Breaks From The

& 8 ¥ 8

3

& BRY 88 8 8

Motherland, ASCAP)

TELLIN' ME STORIES (Big Herb's, BMi/Down Low,
BMI/Davone Ravone Lee, BMI)

THAT'S THE WAY LOVE {S (Zomba, ASCAP/Donril,
ASCAP/Micon, ASCAP/EMI April, ASCAP/Abdur
Rahman, ASCAP/Bobby Brown, ASCAP)

"THE THINGS THAT WE ALL DO FOR LOVE (Virgin,
ASCAP)

THROW YA GUNZ (Harris Onyx, ASCAP/111 Posse,
ASCAP/IM), ASCAP)

TRUTHFUL (Tony Dofat, BMI/EMI April, /Across 110th
Street,/E-Z-Duz-1t ASCAP)

TYPICAL REASONS (SWING MY WAY) (EMI
Blackwood,/Flow Tech,/Music Corp, Of America,/
Second Generation Rooney Tunes, BMI) HL/WBM
WELCOME TO MY LOVE (Aural Elixir, ASCAP/Rosatie,
ASCAP/Mycenae, ASCAP /Feel The Beat, BMi/Stone
Diamond, BMI) CPP

WHERE |I'M FROM (Wide Grooves, BMI/Gliro,
BMI1/Longitude, BMI)

WHO GOT THE PROPS (Target Practice,
ASCAP/Misam, ASCAP)

WHO IS 1T (Mijac,/Warner-Tamerlane,BMi)WBM
WHOOT, THERE IT IS (Jamie, BMI/Koke, Moke &
Noke, BMI)

WITH YOU (Full Swing, ASCAP/AAC, ASCAP)
WRECKX SHOP (EMI April,/Abdur
Rahman,/Zomba,/Donril,/Tadej, ASCAP)CPP
YQU'RE THE LOVE OF MY LIFE (Sweetman,
BMi/Caroers-BMG, BMI/Next Plateau, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
[ ]
STORE SALES REPORTS COLLECTED, COMPILED,
I r ® AND PROVIDED BY .'ioi/nldisial/i
R
FOR WEEK ENDING APRIL 17, 1993 ™
50 47 45 12 DUICE TMR 71000*/BELLMARK (9.98/15.98) DAZZEY DUKS 26
=
» 5, g 51 42 38 19 WRECKX-N-EFFECT A MCA 10566 (9.98/15.98) HARD OR SMOOTH 6
x x v 4 x =
24|28 |38 | €5 | ARTIST TITLE | 58 52 | 46 | 40 | 4 | D.J. MAGIC MIKE MAGIC 941} “/C0G (9.98/15.98) THIS IS HOW IT SHOULD BE DONE | 40
23532 | (2O LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) a o 9
53 44 36 8 BOYZ 1§ MEN A * MOTCWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 1
EAaRaley ORI SN 54 | 50 | 43 | % SNAPSHOT | 36
(D] 8 | — | 2 | L.L COOLJ DEF 1M 53325/C0LUMBIA (10.98 EC/16.98) 1 week atNo. 1 14 SHOTS TO THE DOME 1 GEORGE DUKE wARNER BROS. 45026+ (10.98/15.98) A
(55)| 82 | 76 | 12 | PRINCE MARKIE DEE AND THE SOUL CONVENTION FREE | 47
2 1 2 20 | SILK @ KEIA 61394*/ELEXTRA (10.98/15.98) LOSE CONTROL 1 SOUL CONVENTION 44686/COLUMBIA 48686 (9.98 EQ/15.98)
2 1 16 | EAZYE ® S5 53815/PRIORITY (4.98/6.98) 1
3 2 3 16 DR. DRE A DEATH ROW/INTERSCOPE 57128/PRIDRITY (10.98/15.98) THE CHRONIC 1 % 5 4 LT R AT A SISOIHOMERNLASICK 5
571 48 42 8 APACHE TOMMY BOY 1068* (9.98/14.98) APACHE AIN'T SHIT 15
4 4 5 | 20 | SOUNDTRACK A7 ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 TH)
2 RACHELLE FERRELL 93769*/CAPITOL (9. I 3
5 | 3 | 1 | 4 | GETOBOYSRap-aLOT 57191/PRIORITY (10.98/15.98) TILL DEATH DO US PART | 1 3 % | % | B Ll EANESHER R A R R RACHELLE FERRELL | 34
59| 61 54 37 LORENZO ALPHA INTERNATIONAL 781000%/PLG (9.98 EQ/13.98) LORENZO 24
6 6 — 2 LEVERT ATLANTIC 82462*/AG (10.98/15.98) FOR REAL THO' 6
60 5 | 48 26 | REDMAN RALCHAOS 52967/COLUMBIA (9.98 EQ/13.98) WHUT? THEE ALBUM 5
)] 8 | 7 | 28 | swvercaesorar©981398) IT'S ABOUT TIME | 7
10| 8 | 22 | SADEA eric 53178+ (10.98 EQ/15.98) LOVE DELUXE | 2 61 | 54 | 49 | 27 | SHABBA RANKS @ EP(C 52464 (9.98 EQ/13.98) X-TRANAKED | 11
(| NEWP | 1 | oNvx reucesos s3302c00umBIA 9.98 F/13.98) BACDAFUCUP | 9 78 | 93 | 5 | WALTER BEASLEY MERCURY 512592" (9.98 EQ/13.98) INTIMACY | 62
10 | 5 | 4 | 7 | NAUGHTY BY NATURE tommy BOY 1069 (10.98/15.98) 19 NAUGHTY Il | 1 63 | 49 | 44 | 7 | KiRKWHALUM COLUMBIA 46931 (10.98 £Q/15.98) CACHE | 42
64 | 62 | 58 6 MARTHA WASH RCA 66052* (9.98/15.98) MARTHA WASH 2
11 7 6 20 | KENNY G A 3 ARISTA 18646* (10.98/15.98) BREATHLESS 2
8 | 98 | 3 | 95SOUTH wraP8117+ICHIBAN (9.98/15.98) QUAD CITY KNOCK | 65
12 9 — 2 ICE-T RHYME SYNDICATE 53858&PRIORITY (10.98/16.98) HOME INVASION 9
@ NEWD I %?N%%fu%FJi‘éé’Jé.%%5%%%%%‘%8, HERE COME THE LORDS 13 66 | 60 | 57 | 21 | UNDERGROUND KINGZ BIG TIME 41502+/JIVE (9.98/13.98) TOO HARD TO SWALLOW 37
—_— 5 67 5% | 5l 13 | STEPHANIE MILLS mMca 10690 (10.98/15.98) SOMETHING REAL 22
92207+/AG (9.98/15.98) 12 INCHES OF SNOW 1
it L i = SNOW @ estwesT 92207 /4 68 58 53 7 B-LEGIT THE SAVAGE SiC wID IT 712* (9.98/15.98) TRYIN' TO GET A BUCK 4]
. .98 IF | EVER FALL IN LOVE 3
DEEUN e :4:;;.;:5&3;:: 10762MCA (5.98/15.58) T 69 | 64 | 56 | 9 | MICHAEL COOPER REPRISE 26686%WARNER BROS. (9.98/15.98) GET CLOSER | 56
1 11 10 REACHIN' (A NEW REFUTATION OF TIME AND SPACE
J 8 | peNbULON 61410/ LEKTRA (0.9815 98 70 | 66 | 60 | 36 | HOUSE OF PAIN ® TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN | 16
17 16 15 | 21 | ICE CUBE A PRIORITY 57185 (10.98/15.98) THE PREDATOR 1
71| 65 | 61 39 | BRIAN MCKNIGHT MERCURY 848605* (9.98 £Q/13.98) BRIAN MCKNIGHT 20
18 15 12 | 36 | MARY J. BLIGE A 2 UPTOWN 10681*/MCA (9.98/15.98) WHAT'S THE 4117 1
12 70 | — 2 NORMAN CONNORS M0JAZZ 7003*/MOTOWN (9.98/13.98) REMEMBER WHO YOU ARE 70
19 19 18 7 REGINA BELLE COLUMBIA 48826* (10.98 FQ/15.98) PASSION 14
13 63 65 13 BIG BUB EASTWEST 92180%/AG (9.98/15.98) COMIN’ AT CHA 30
20 17 17 69 MICHAEL JACKSON A S £PIC 45400 (10.98 EQ/15.98) DANGEROUS 1
ARRESTED DEVELOPMENT & © . .ﬂ) 77 70 50 | SPICE 1 TRIAD 41481*/JIVE (9.98/13.98) SPICE 1 14
. 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . .
(;:;) 14 11 93 | CARYSALIS 21529%/ERG (9.98/13.98) 15 69 68 53 KRIS KROSS A 4 RUFFHOUSE 48710*COLUMBIA (10.98 £Q/15.98) TOTALLY KROSSED OUT 1
NEW 1 ANT BANKS JIVE 41496* (9.98/13.98) SITTIN’ ON SOMETHIN' PHAT | 22 PETE ROCK & C.L. SMOOTH
> n 16 | 79 | 79 | 81 | [EiTenacoas: (lood1508) MECCA AND THE SOUL BROTHER 7
3 2 19 LU CHRISICRHERMWICEIN ] RO e RME S e ) CLENCES n 74 64 80 | CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
U 7 W20 IO CHANTEIMGORET o lios0y oo osl-fee RSO el 78 | 57 | 52 | 10 | KING TEE capitol 99354 0 98/13.98) THA TRIFLIN' ALBUM | 17
25 | 20 | 16 | 7 | 2PAC INTERSCOPE 92209AG (9.9%/15.98) STRICTLY 4 MY N.LGGAZ..... | 4 89 | 8 | 5 | INCOGNITO TALKIN LOUD 514 198+VERVE FORECAST (9.98/13.98)  TRIBES, VIBES & SCRIBES | 79
250 TS0 01 B[R SOUN DYRACIqwEAY ozbs (015 i) ces | 13 93 | 77 | 28 | CHUCKI BOOKER ATLANTIC 52410%AG (5.98/15.98) NIICE N'WiiLD | 13
21 23 | — 2 P.M. DAWN GEE STREET/ISLAND 514517%/PLG (10.98/15.98) THE BLISS ALBUM...? 23
81 71 5% | 22 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 50
28 24 23 4 BLOODS & CRIPS DANGERQUS/PUMP 19138/QUALITY (9.98/13.98) BANGIN ON WAX 23
82 68 72 84 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 1
29 | 25 | 27 | 39 | MEN AT LARGE FASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE 24
83 80 78 29 MIKI HOWARD GIANT/REPRISE 24452+ WARNER BROS. {9.98/15.98) FEMME FATALE 7
30 26 | 24 20 | JADE GIANT/REPRISE 24466*/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19
95 87 21 BASS OUTLAWS NEWTOWN 2210* (9.98/13.98) ILLEGAL BASS 48
31 | 27 | 22 | 32 | BOBBYBROWN A 2 MCA 10417 (10.98/15.98) Bossy | |1 85 | 72 | 62 | 95 | JODECIA Z uptown 10198MMcA 9.98113.98) FOREVER MY LADY | 1
32 28 30 10 | PAPERBOY NEXT PLATEAU/FFRR 1012* (9.98/14.98) NINE YARDS 26 86 7 69 2 PATTI LABELLE MCA 10691+ (10.98/15.98) PATTI LABELLE LIVE! 18
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Ifyou service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.
This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
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To order your copy call 1-800-344-7119 or 1-908-363-4156

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)
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Recording Project By Crips & Bloods
Has Its Participants Waxing Nostgalic

B BY HAVELOCK NELSON

NEW YORK—In his tribute to Los
Angeles’ gang truce, “Gotta Lotta
Love,” gang graduate Ice-T rhymes,
“I never thought I'd live to see us chill/
Crips and Bloods holding hands—the
shit is ill!” Even iller, perhaps, is the
concept of a studio collaboration be-
tween these heretofore street rivals,
but it is here and proving to be quite
a successful pairing.

Titled “Bangin’ On Wax,” the re-
cording currently is in the top 30 of
Billboard’s Top R&B Albums chart. It
was released March 9 on Dangerous
Records and is being distributed na
tionally by Quality Records. Accord-
ing to Quality’s president Russ Regan,
the hardcore rap set is selling well in
such cities as Los Angeles, San
Francisco, Pittsburgh, Seattle,
Denver, and Portland, Ore.

“Bangin’ On Wax” was the brain-
child of producer Ronnie Marlon Phil-
lips, who picked up on an idea thrown
down by rapper Tweedy Bird Loc, a
client of Phillips’ Dangerous R.T. Pro-
ductions and a resident of a Crips-pop-
ulated L.A. neighborhood. “I was do-
ing his album,” Phillips recalls. “He
said he had a couple of Bloods he
wanted to put on. They wasn't widdit
at first, but they came around.” The
resulting studio sessions inspired
Phillips to arrange the rhyme summit
that is “Bangin’ On Wax.” He says, “I
was looking to get involved with the
gangs, help them find a way out. But
I wanted to bring someting to the ta-
ble. I thought ‘Bangin’ On Wax’ would
be perfect.”

Featuring eight members (includ-
ing two females) of the two gangs, the
project is divided into a B and C side.
The two sects combine only on the ti-
tle track. “These brothers and sisters
had a lot of animosity and anger built
up toward each other,” says Phillips.
“They wrote their rhymes up on the
spot.” In songs such as “Another Slob
Bites The Dust,” “Rip A Crab In
Half,” and “I Killed Ya Dead Homies,”

Song Summit. More than 200 aspiring songwriters gathered at ASCAP’s recent

beefs are taken out verbally and not
physically. As jams were being built,
landmark bonds were forming and
lives possibly were being altered.

DK, a Crip, says, “Things were
way-out at first. I mean, I was never
around Bloods doin’ nuthin’ positive,
but as the record progressed, I started
lookin at everybody as black people
and artists and not as rival gang mem-
bers.” L’i] Stretch Dog, a Blood, of-
fers, “I feel like because I was in the
studio rapping about some of the
things I may want to do on the streets,
I could have saved myself a trip back
to the penetentiary or worse."

The marketing of “Bangin’ On
Wax” began in the streets of L.A. via
word of mouth. It later was aided by
coverage in the local and national me-
dia. Among the organizations that
taped interview segments featuring

the Blood & Crips group are E! Enter-
tainment Television, KABC, and
CNN. “Entertainment Tonight,” “The
Maury Povich Show,” and People also
contributed to the artists’ visibility
and awareness of the project.

“We bought advertising time on
The Box, too,” says Regan, “and space
in the various rap magazines. We also
sniped posters everywhere, beginning
in Southern California, and employed
strategies masterminded by our own
street promotion guys. I'd rather not
broadcast the particulars about what
they're doing."”

With “Bangin’ On Wax” faring well,
Phillips plans to record another in-
stallment. He says, “When I do part
two, I'm going to have different gang
members from all over L.A. Different
sets. I'm going to give everybody an
opportunity.”

DINA CARROLL PUTS SOUL INTO DEBUT

(Continued from page 11)

opment. “We’ve been involved with
the process right from A&M U.K.
signing her. This is not typical. U.K.
companies do things for their rea-
sons, and there’s not always an un-
derstanding with the U.S. sister com-
pany, but this was pretty clear from
early on.

“|A&M U.K. MD] Howard Berman
signed her and brought me in right
away, | heard some of the early de-
mos and got a chance to see photos of
her,” continues Cafaro. “When I saw
that she was such a beautiful woman,
I realized we had the opportunity to
have the whole package: great talent,
great beauty, and, as I have subse-
quently discovered, great charm and
personality.”

Carroll was born in Newmarket in
Suffolk but spent some years in Phila-
delphia and has little trace of an
English accent. Her formative years
were steeped in soul music. “It all
stems from my parents. My father [a
U.S. serviceman] brought the music

East Coast R&B Songwriters Workshop at the China Club in New York. Shown
from left are Atlantic recording artist Lesette Wilson; Apollo Theatre Records artist
Karen Anderson; ASCAP’s Audra Washington; Dave McPherson, A&R manager,
Mercury; and Tse Williams, creative manager, Zomba Publishing.

over when he got based here. He was
nuts about Motown. T especially re-
member the Temptations’ ‘Wish It
Would Rain’ album, and Sam and
Dave, Al Green, the Isley Brothers
... but if you limit yourself in any-
thing, whether it’s music, food, or
men, you can’t grow and learn. My
collection at home is so varied. I've
got country records, classical, right
through to Crowded House.”

Some of Carroll’s influences show
on the “So Close” album: Cissy Hous-
ton and the New Hope Baptist Choir
appear on “Heaven Sent”; the New
York Philharmonic Orchestra adds a
further touch of sophistication to
“This Time.”

Carroll is now eyeing possible Bri-
tish live dates in September. Before
that, she faces a full international pro-
motion schedule with more time in
the U.S and Japan. A&M U.K. also
will release a fifth single from the al-
bum, the club-friendly “Express,”
May 3.

RHYTHM & BLUES

(Continued from page 18)

cover and offers readers a coupon to
redeem at JW for a free cassette of
Portrait’s “Here We Go Again.” The
promotion runs through Saturday (17)
... The beautiful isle of Bermuda is
hosting its second annual talent search
via the Bermuda Sounds Showcase,
Sept. 2-5 at the Hamilton Princess Ho-
tel. This event, which first took place in
1991 concurrently with a program by
the International Assn. of African
American Music, is seeking talent not
only in Bermuda but from across the
U.S. to perform in the event before in-
dustry executives. Bermuda Sounds
Showcase can be reached at 800-926-
SHOW ... You may want to peruse
“Jumping The Broom: The African
American Wedding Planner” (Henry
Holt, $27.50) by Harriette Cole, fash-
ion editor at Essence. This gorgeous
book is not merely a wedding guide,
but a celebration of African-American
culture.
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‘DeNiro’ Delivers; ‘Gypsyland’ A rlp, Exposmg 1.D.

STRAP ON your fave platform
boots! It's time for a spin through
some of the more pumpin’ tracks cir-
culating at the moment.

Let’s begin with “DeNiro,” by the
Disco Evangelists, the second act to
bow on Positiva Records, a new
U.K. dance label founded by Nick
Halkes, formerly of XL Recordings
(the first was the fun “Void” by Eso-
terix). The track was inspired by a
passage from the soundtrack to
“Once Upon A Time In America” (in
which Robert De Niro starred), and
is a supreme blend of classical bells
and flutes with rave-savvy
beats'n’synths and sweeping disco
strings and piano. Phil Perry’s re-
mix is a mind-bending trip, with in-
tense helicopter sounds and swirling,
ambient keyboards.

At the creative core of “DeNiro”
are London club DJs Ashley Beadle
and David Holmes, and classically
trained pianist Lindsay Edwards.
The marriage of Edwards’ lush sym-
phonic sensibilities with Beadle and
Holmes’ penchant for hardcore beats
works astonishingly well. Easily one
of the most exciting and innovative
singles we have heard in months,
“DeNiro” demands your immediate
attention—especially the act’s own
“Spaceflight” rendering. The good
news is that Positiva is an EMI-
owned label overseas, which (we
hope) bodes well for its chances of
domestic release.

Fierce Ruling Diva finally is back
with “Get Funky With Me,” the now-
legendary techno act’s first new re-
cording in eons. Tribal vibes perco-
late beneath an acidic wave of synths
and vocal passages. Tucked inside
the arrangement is the kind of juicy
pop hook that could make the grade
at top 40 and crossover radio.

One of the cooler aspects of “Get

Boys Keep Swingin’. Boy George,
left, recently took a whirlwind twirl
through New York City in support of his
hit SBK/EMI single, “The Crying

Game.” It was the first time the singer
visited New York in approximately
seven years. Among his stops was a
bash in his honor at Club USA. He will
soon enter the studio to record an
album with his new band. In the
meantime, SBK/EM! is about to issue
club remixes of “The Crying Game.”
Pictured with George is the label's
director of dance music, John Trienis.

DISCO EVANGELISTS

Funky With Me” is the myriad num-
ber of barrier-breaking remixes. The
act swings from a raucous rave mix
that clocks in at 165 beats per min-
ute, to a hearty garage/house ren-
dering that could open doors at pre-
viously untapped levels. Sadly,
Fierce Ruling Diva now is looking for
a label. You can find this record on
limited white labels at savvy shops,
or through the act’s manager, Matt
E. Silver at Silver Enterlainment
in New York.

You just never know when a left-
of-center act will serve an unex-
pected club treat. This week’s exam-
ple is Mike Oldfield, whose “Senti-
nel: Restructure” has the potential
to click at several formats. Top of the
list is Satoshi Tomii’s wild and omi-
nous house interpretation. He lays
an insinuating groove beneath loops
and samples from the original pro-
duction. Tomii never fails to thrill.
Why isn’t he working more often?
Mark Lewis’ “Global Lust” mix is
both rave- and NRG-friendly, while
Tommy Musto’s fine renditions are
closest to Oldfield’s and are geared
toward alternative DJs.

A&M diva-in-waiting Malaika
should easily increase the momen-
tum started by her first top-five hit,
“So Much Love,” with “Gotta Know,”
a fun bit o’ urban/club fodder. Steve
“Silk” Hurley’s original album mix
mines the same jack/funk field as
CeCe Peniston’s “Keep On
Walkin',” while former cohort Maur-
ice Joshua’s reconstruction trans-
forms the song into a loopy deep-
house romp. His grooves are a good
match for Malaika's sassy, finger-
poppin’ performance.

Speaking of divas, JoAnne Jones
cuts a mean rug on “A Better Love”
(111 East, New York), an R&B-
spiced house jam produced by the
venerable James Bratton and Todd
Edwards. They kick staccato beats
and a brain-embedding hook, while
newcomer Jones throws down with
the confidence of a seasoned pro.
Four solid mixes make this an essen-
tial programming choice for main-
stream and underground punters
alike.

Brit-soul enthusiasts will need to
quickly snag a copy of “Trust Me,”
by Vibraphonic featuring Alison
Limerick (Acid Jazz, U.K.), an
easy-paced jam that embraces retro-
funk and jazz ideals. Limerick is at
her most restrained here, convine-
ingly striking a pouty chanteuse

pose. A lovely way to ease into an
evening.

ALBUM NOTES: Veteran pro-
ducer Todd Terry explores a broad
spectrum of underground club
moods and attitudes on “Gypsyland,”
the full-length debut of his most re-
cent (and highly successful) alter-
ego, House Of Gypsies (Freeze,
New York).

From the dark, deep-house vibe of
“La Musica” and “I Like You,” to the
African-beat catharsis of “Sume Sigh
Say” and “Go Bang Baby Go,” Terry
thumbs his nose at his critics by
pumping the kind of powerful
grooves that have helped him
weather many a career storm. Punt-
ers will be left in a heaving sweat af-
ter being served “Change Is What
We Need,” which weaves hard and
rigid beats around subtle diva loops
and soulful snatches of three-part
harmony. The cut builds into an opti-
mistic anthem that deserves maxi-
mum peak-hour play.

Terry is joined by Andrea Tafuri,

by Larry Flick
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Breakouts; Titles with future chart potential,
based on club play or sales reported this week

Roland Clark, and Buja Jones,
among several others, who chant,
rap, and belt with ease. Terry often
blends their voices into the mix more
as with musical instruments and per-
cussion than in the traditional sense.
All in all, “Gypsyland” is one of the
more consistent, and creatively satis-
fying dance music albums we've
heard in a few months.

Swedish club/dancehall star Dr.
Alban complements the interna-

Freedom Rings. Former C&C Music Factory front man Freedom Williams
recently popped by the offices of the Resource Record Pool in Los Angeles to
give a sneak preview of his forthcoming solo debut on Columbia. Look for the
set, which straddies the stylistic line dividing dance and hip-hop, to hit the streets
in early summer. Shown, from left, are Steve Factor, operations manager of
Resource; Randy Sills, president of Resource; Williams; and Oscar Merino, West
Coast manager of dance music at Columbia.

tional success of his single “It's My
Life” (Logic/Arista) with a stellar
album of the same name. With the
aid of producer/songwriter Deniz
Pop, Alban brews a delicious stew of
musical and cultural influences. On
the next logical single, “Sing Hallelu-
jah,” house blends into gospel at a
rave on a Jamaican beach. It may
sound like a strange combination,
but if the choir chants don’t sweep
you off your feet, then the toasting
will (or maybe those rollicking piano
lines). Another interesting combo is
“Mata Oh A Eh,” on which hip-hop
and reggae flavors intermingle with
Parliament-style funk to tremen-
dous effect.

Alban is well-positioned to succeed
in his clear goal to become 1993’s
Shabba Ranks—and he does so with
immeasurable warmth and opti-
mism. Nothing confirms this better
than “One Love,” a clever, harmoni-
ous call for unity over a string-laden
ragga/swing groove that demands
urban radio play and a sleaze-speed
club remix. Fans of Alban’s 1991 al-
bum, “Hello Afrika,” which was
never released in the U.S., will de-
light in refreshed versions of the title
cut and the European hit “No Coke”
here. A brilliant piece of work that
could go the pop distance with the
right label nurturing.

TID-BEATS; It is good to see the
folks at Virgin Records dig their
heels into club soil again after a long
period of silence. In addition to plug-
gin’ Neneh Cherry’s way-hip
“Buddy X” and “Slave To The Vibe”
by Aftershock (have a nibble on
Darryl James and David Anthony’s
tasty remix), the label is prepping
the full-length debut by Marc¢ “MK”
Kinchen, which is due this summer.
Also on the way are new albums by
OMD and Frankie Knuckles, as
well as “Aural Opiates,” a compila-
tion with cuts by Heaven 17 and In-
ner City, among others ... Marco
Navarra has joined Next Plateau as
national director of promotion. He

was the associate director of dance
music at Atlantic ... After months
of major-label bidding, Moby has
inked a deal with Elektra Records.
Expect an album later this year.
Meanwhile, Instinct Records is
cashing in on the genius producer/
composer’s ascending star by rifling
through his 1990-91 singles and B-
side cuts for an album called “Early
Underground.” If you need “UHF3”
and “Voodoo Child” on CD, look no
further. Otherwise, wait for the new
stuff . .. Billy Idol makes a surpris-
ingly strong foray into techno with
an assaulting cover of the Velvet
Underground evergreen “Heroin”
(Chrysalis/EMI Records Group).
Remixes by Tony Garcia and the
Overlords are quite juicy. The album
“Cyberpunk” is in stores June 15...
The still-hip Cowboy Records re-
mains at the center of major-label in-
terest. EMI has been flirting with
the English indie for a few months,
and we now hear that a couple of oth-
ers are close to making solid offers.
We wish someone get it together al-
ready and make a move. In the
meantime, Cowboy act Talizman is
enjoying deserved U.K. dance chart
sucecess with “Only You” ... Finally,
seconds after we went to press last
week with news that Eric “E-
Smoove” Miller had left the I.D.
Productions fold, we learned the re-
maining creative staff of the famed
Chicago company defected to form
Unity Productions. Details sur-
rounding the exodus are still
shrouded in innuendo and libelous
accusations, and none of the players
are commenting on the situation yet.
At this point, we know Steve “Silk”
Hurley is severing his ties with long-
time partner Frank Rodrigo, and is
at the helm of Unity. Donell Rush,
Chantay Savage, Jamie Principle,
M.Doc, Kym Sims, and Ralphie Ro-
sario all have joined Hurley. RCA
has yet to make a move regarding its
distribution deal with L.D., as well as
soon-to-be-released albums by Rush
and Savage.
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FOR WEEK ENDING APRIL 17, 1993

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
N z,_ COMPILED FROM A NATIONAL SAMPLE z,_ COMPILED FROM A NATIONAL SAMPLE

WXl ox|g ok OF DANCE CLUB PLAYLISTS. wE|ox|g ok OF RETAIL STORES AND ONE-STOP SALES REPORTS.

THlow | 28| ¥F| TITLE ARTIST Tu|ow |28 ¥E| TITLE ARTIST

S3 133 | 2| 25| Lasel & NUMBERDISTRIBUTING LABEL F2 132 | Q2| 25| (asel & NUMBERDISTRIBUTING LABEL

*x*x NO. 1 %% * %% NO. 1T * x
% 3 5 8 BORN 2 B.R.E.E.D. WARNER BROS. 40641 1 week at No. 1 ¢ MONIE LOVE @ 2 2 9 GIVE IT TO YOU (T) (X) RCA 62434 } week at No. 1 © MARTHA WASH
2 8 BRIGHTER DAYS CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE 2 1 1 7 I'M EVERY WOMAN (M) (T) (X) ARISTA 1-2520 @ WHITNEY HOUSTON

@ 4 6 7 SHOW ME LOVE BIG BEAT 101 10/ATLANTIC ROBIN S. @ 4 11 3 FEVER/BAD GIRL (M) {T) (X) MAVERICK/SIRE 40793/WARNER BROS & MADONNA

@ ] 10 6 TOOK MY LOVE COLUMBIA 74862 © BIZARRE INC FEATURING ANGIE BROWN 4 5 7 6 | FEEL YOU (M) (T) (X) SIRE 4076 7/WARNER BROS. ® DEPECHE MODE
5 1 2 7 LITTLE BIRD ARISTA 1-2522 @ ANNIE LENNOX 5 3 4 10 | NUTHIN' BUT A "G" THANG (M) (T) DEATH ROW/INTERSCOPE 53819/AG ¢ DR. DRE

@ 9 12 6 I FEEL YOU SIRE 40767/ WARNER BROS. © DEPECHE MODE @ 8 12 5 FAITH (IN THE POWER OF LOVE) (T) (x) EPIC 74887 ROZALLA

@ 12 | 18 6 FAITH (IN THE POWER OF LOVE) EPIC 74887 ROZALLA @ 12 ] 16 6 SHOW ME LOVE (M) (T) (x) BIG BEAT 10110 ROBIN S.

10 | 14 7 BOSS DRUM EPIC 74898 ® THE SHAMEN 13 15 6 IT'S MY LIFE (M) (T) (X) ARISTA 1-2492 © DR. ALBAN

@ 13 ] 20 6 CAN'T GET ANY HARDER SCOTT BROS. 75352 & JAMES BROWN @ 15 | 21 4 BOW WOW WOW (M) (T} IMMORTAL 74852/EPIC ® FUNKDOOBIEST

15 16 7 ENJOY LIFE EIGHT BALL 9207 & WAVE 11 17 6 BORN 2 B.R.E.E.D. (M) (T) (X) WARNER BROS 40641 © MONIE LOVE

@ 20 | 36 3 FEVER MAVERICK/SIRE 40793/WARNER BROS. MADONNA 11 6 3 14 | INFORMER (M) () EASTWEST 96112/AG & SNOW

AD] 19 | 30 | 4 | 1cANT GET NO SLEEP cutting 273 MASTERS AT WORK FEATURING INDIA 12 | 10 | 9 7| LITTLE BIRD M) (T) X) ARISTA 1-2522 © ANNIE LENNOX
13 8 1 10 | GIVE IT TO YOU Rca 62434 © MARTHA WASH @[ v |z 6 I'M SO INTO YOU (1) RCA 62452 & Swv

22 | 32 | 5 | GO ON MOVE STRICTLY RHYTHM 12128 REEL 2 REAL FEATURING MAD STUNTMAN 1| 7 6 | 12 | TAP THE BOTTLE i) (T)SOUL 54536MCA @ YOUNG BLACK TEENAGERS
15 16 | 21 7 | WANNA BE SOMEONE ATLANTIC 85791 CLUB Z 15 9 5 10 | HIP HOP HOORAY (M) (T) () TOMMY BOY 554 ® NAUGHTY BY NATURE

27 | 35 4 INDEPENDENCE SBK 19777/ERG e LULU 20 | 25 5 I’'M RAVING (M) (T) (X) ARISTA 1-2525 ® LA STYLE
17 6 4 [ GUILTY OF LOVE oer AMERICAN 40725 WARNER BROS. D.O. @ 21 28 5 CAN'T GET ANY HARDER (T) (x) SCOTTI BROS. 75352 & JAMES BROWN

26 26 5 JAMMCAN“.’N NEW YORK ELEKTRA 66339 @ SHINEHEAD 27 — 2 ROLL WIT THA FLAVA (M) (T) (X) EPIC 74897 @ THE FLAVOR UNIT MC'S
19 7 7 9 FOREVERGREEN EPIC 74433 @ FINITRIBE 19 | 14 | 13 | 11 | LOVE U MORE (1) (X) COLUMBIA 74807 ® SUNSCREEM
20 14 8 12 | LOVE U MORE coLUMBIA 74807 ® SUNSCREEM 20 16 14 10 | 1 GOT A MAN (T) iSLAND 864 305/PLG @ POSITIVE K

* * * POWER PICK* * % @ 3! 36 3 WRECKX SHOP (M) (T) (X) MCA 54532 @ WRECKX-N-EFFECT

@ 3B | — 2 WHO IS IT EPIC 74406 @ MICHAEL JACKSON @ 36 | 47 4 DOWN WITH THE KING (T) (X) PROFILE 7391 @ RUN-D.M.C.
22 | 18 | 11 | 10 | IT'S MY LIFE ARISTA 12492 DR ALBAN @ 29 | 3 6 PHANTOM OF THE OPERA (T) (X) ZYX 6677 HARAJUKU
23|29 | 31 5 | NOLIMIT RADIKAL 12389/CRITIQUE @ 2 UNLIMITED 24 | 17 | 20 | b | FOREVERGREEN () (x EPIC74433 @ FINITRIBE

34 | 41 | 3 | MORE AND MORE a 250281M1G0 @ CAPTAIN HOLLYWOOD PROJECT 25 | 24 | 29 | 7 | THROW YA GUNZ M) (D) RALCHADS 74766/COLUMBIA $IONNX
25 1 9 9 HIP HOP HOORAY ToMMY BOY 554 @ NAUGHTY BY NATURE 34 37 4 I CAN'T GET NO SLEEP (M) (1) CUTTING 273 MASTERS AT WORK FEATURING INDIA
26 17 13 11 UNIQUE TRIBAL AMERICA 13879/1.R.S. DANUBE DANCE 2L 3 > RUNKYICHIED[mRenDITUM 66330/ LEKTRA SLORDSIOGHLE, UNDERGROUND

@ 37 | — | 2 | BOW WOW WOW IMMORTAL 74852/EPIC ® FUNKDOOBIEST * * * POWER PICK*x x %

42 | — | 2 | WAKE UP EVERYBODY reprist 20759MWARNER BROS. ® NICK SCOTTI 4 2 | BOSS DRUM/PHOREVER PEOPLE (T) (X EPIC 74898 & THE SHAMEN
29 | 36 | 38 4 L.S.D. BOLD! 2001 THE TRIPP 29 | 25 19 | 10 | FEEL LIKE SINGIN' (1) NERVOUS 864 905/MERCURY SANDY B.
30 23 Y24 8 NUTHIN' BUT A "G" THANG DEATH ROW 53819/INTERSCOPE @ DR. DRE 30 3 26 6 HAT 2 DA BACK (M) (T) (X) LAFACE 2-4046/ARISTA ®TLC
31 32 | 28 9 INFORMER EASTWEST 9611 2/ATLANTIC @ SNOW @ 38 43 3 TOOK MY LOVE (T} (X) COLUMBIA 74862 ® BIZARRE INC FEATURING ANGIE BROWN
32 | 25 | 19 | 12 | FEEL LIKE SINGIN’ NERVOUS 864 905/MERCURY SANDY B. 32 | 32 | 24 | 13 | DITTY (W) (T)(X) NEXT PLATEAU/FFRR 350 012 ® PAPERBOY

3 4 | — 2 SWEET LULLABY EPIC 74919 @ DEEP FOREST 33 28 27 19 SUPERMODEL (YOU BETTER WORK)HOUSE OF LOVE (M) (T) (X) TOMMY BOY 542 € RUPAUL
4)| 41 44 3 EXTERMINATE! ARISTA 1-2545 @ SNAP FEATURING NIKI HARIS 34 26 22 15 REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66369/ELEKTRA © DIGABLE PLANETS
35 28 23 13 PUSH THE FEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS 35 18 18 8 EVERYBODY GET ON UP (T) (X} PAISLEY PARK 40693/WARNER BROS. @ CARMEN ELECTRA
36 21 15 13 I'M EVERY WOMAN AR(STA 1-2520 @ WHITNEY HOUSTON 36 37 32 14 DON'T WALK AWAY (M) (T) (X) GIANT 40669/WARNER BROS & JADE
kY 24 17 12 | GET AWAY mca 54512 © BOBBY BROWN @ 39 41 3, NEVER DO YOU WRONG (M) (1) (X) MCA 54579 @ STEPHANIE MILLS
38 | 30 | 25 | 11 | PHOTOGRAPH OF MARY EPiC 74782 # TREY LORENZ | 38 | 23 | 8 | 12 | GET AWAY () (D (X) MCA 54512 # BOBBY BROWN

45 | — 2 FUNKY CHILD PENDULUM 66330/ELEKTRA ® LORDS OF THE UNDERGROUND 39 | 3 | 30 19 | P'M GONNA GET YOU (M) (T) (X) COLUMEIA 74490 ® BIZARRE INC FEATURING ANGIE BROWN
40 | 38 | 42 | 4 | PALLAS ATHENA ARISTAIMPORT PALLAS ATHENA * * *HOT SHOT DEBUT * % %

41 | 31 | 24 | 10 | WE CAN MAKE IT STRICTLY RHYTHM 12100 SOLE FUSION NEWD | | | NOLIMIT () (D (9 RADIKAL 12389/CRITIQUE @ 2 UNLIMITED
42 | 43 | 43 3 | | WORK HARD TO LOVE YOU NOTT-US 0003/APOLLO KAREN ANDERSON NEW ) 1 MORE AND MORE (7} 2 25028/IMAGO © CAPTAIN HOLLYWOOD PROJECT
43 33 33 5 EVERYBODY GET ON UP PAISLEY PARK 40693/WARNER BROS ® CARMEN ELECTRA NEW p 1 HOW I'M COMIN® (1) DEF JAM 74810/COLUMBIA e LL COOLJ
* * *HOT SHOT DEBUT * % % NEW ) 1 WAKE UP EVERYBODY (7) (X) REPRISE 40759/WARNER BROS ® NICK SCOTT!

NEW ) 1 | WHAT CAN YOU DO FOR ME LONDON 857 103/PLG UTAH SAINTS 48 | 46 | 9 | CONNECTED (1) (X) GEE STREET/SLAND 864 393/PLG # STEREO MC'S

NEW ) 1 JUMP THEY SAY SAVAGE 50034 ® DAVID BOWIE NEW ) i LOVE ME THE RIGHT WAY (T) LOGIC 62447/RCA ® RAPINATION & KYM MAZELLE

NEW ) 1 MAKOSSA FREEZE 50029 HOUSE OF GYPSIES 46 | 44 | 45 3 DAZZEY DUKS (1) TMR 3089 BELLMARK ¢ DUICE

NEW D 1 THE LOVE | LOST NEXT PLATEAL/LONDON 857 065/PLG SYBIL 47 43 48 4 IF YOU BELIEVE (T) |.D. 1015/RCA CHANTAY SAVAGE |
48 40 34 11 REBIRTH OF SLICK (COOL LIKE DAT) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS 48 42 42 6 BRIGHTER DAYS (T) CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE
49 | 46 | 37 | 11 | TAP THE BOTTLE souL 54536/MCA ® YOUNG BLACK TEENAGERS 43 | 22 | 10 | 9 | THING GOIN' ON (1) (x) SIRE 40639/WARNER BROS BETTY BOO
50 39 29 12 IF YOU WANT MY LOVE (HERE IT IS) EPIC 74835 THE COVER GIRLS 50 47 49 3 SOME LOVIN' (T) TRIBAL AMERICA 13883/I R S. LIBERTY CITY

(__) Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. (X) CD maxi

single availability. © 1993, Billboard/BPI Communications.
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Ray Stevens Faces Vid Audience
‘Comedy Classics’ An Instant Classic

B BY PETER CRONIN

NASHVILLE—He’s been known as
“Ahab The Arab” and “Gitarzan,” but
these days a more appropriate title for
Ray Stevens would be “Mr. Business-
man.” Stevens, who lately has been
drawing capacity crowds to his own the-
ater in Branson, Mo., is well established
as one of the biggest sellers of novelty
records of the last 30 vears. But even to
the guru of goofy songs, the phenome-
nal success of “Ray Stevens Comedy
Video Classics” comes as a surprise.
“We all expected this video package
to be successful because it’s commercial,
and it's funny,” says Stevens’ manager,
Don Williams, “but this has been abso-
lutely amazing.” The compilation was fi-
nanced by Stevens himself and features
the singer acting out eight of his wacky
hits. Previously filmed videos for “Santa
Claus Is Watching You,” “Surfin’
USSR,” “Sittin’ Up With The Dead,”
and “Help Me Make It Thru The Night”
had already enjoyed significant airplay
on The Nashville Network when Ste-
vens decided to film videos for “The
Streak,” “Everything Is Beautiful,”
“Mississippi Squirrel Revival,” and “It’s
Me Again Margaret.” The completed
package already has sold a record-shat-
tering 1.5 million copies through mail
order, and hit retail stores April 9.

“The decision to go to retail was made
last November, when we realized we
had a video that was going to far sur-
pass the original projection of the direct
marketing people, which was in the
neighborhood of 25,000 units,” says
Dennis Hannon, VP of marketing at
Curb, Stevens’ record label. “Statistics
tell us that when a direct-marketed
product—whether it’s a videotape or a
Ginsu knife or a Thigh Master—is
brought to retail, you can expect any-
where between five to seven times the
sales. We'll be marketing the video
through CEMA distribution—record
stores as well as video outlets. But mass
merchants, particularly the Wal-Marts,
K marts, and Targets of the world, are
where we'll really concentrate our mar-
keting efforts.”

The package originally was test-mar-
keted through the Eastern Microwave
Syndicated Television Network (includ-
ing WGN in Chicago and WOR in New
York) on a per-inquiry basis. “I had one
guy in the direct-response business say
that it was the most successful product
at $19.95 that they’ve ever had on TV,
regardless of what kind of product it
was,” says Stevens’ associate Buddy
Kalb. “We got the biggest response
from the Group W Stations [TNN and
CMT] and the Turner Network sta-
tions.” Supplementing the TV coverage

NSAI Mail-Order Songwriting Vid
Attracts Roster Of Country Stars

NASHVILLE—The Nashville Song-
writers Assn. International here is
marketing a low-key instructional
video for aspiring songwriters that
features some of the most successful
names in the business.

An hourlong tape selling for $19.95,
“The Write Track” features com-
ments and advice from songwriters
Garth Brooks, Clint Black, Harlan
Howard, Richard Leigh, Allen
Shamblin, Jill Colucei, Hal Ketchum,
Pat Alger, Hugh Prestwood, and
Ralph Murphy.

Throughout the course of the video,
the writers perform segments from
their best-known songs, frequently
explaining how they originated or
pointing out how they are structured.

Several key industry figures—
among them Dianne Petty of SESAC,
David Conrad of Almo/Irving, and
Thom Schuyler, a songwriter who

now heads RCA/Nashville—offer
suggestions on how to present songs
and get them heard by the right peo-
ple.

The video is being sold by direct
mail and advertised on Country Mu-
sic Television, The Nashville Net-
work, and selected independent and
network affiliate stations. It also will
be promoted through print and radio
ads.

All the talent and music involved in
the video were provided free to
NSAI, and all proceeds from the sale
of the video will go to the organiza-
tion’s endowment fund.

An NSAI spokeswoman says there
are no plans to offer the video at re-
tail.

Details about the video—which
also makes a pitch for viewers to join
NSAI—are available from the organ-
ization’s office in Nashville.

Murphey Sets WestFest Sites, Agenda

NASHVILLE—Michael Martin Mur-
phey will stage this year’s series of
WestFests at sites in Colorado, New
Mexico, and California.

Started in 1987, WestFest cele-
brates the cultures of the American
West with musie, arts, and crafts.

So far, recording acts scheduled to
perform at the festivals are Red Stea-
gall, Don Edwards, Sons Of The San
Joaquin, Waddie Mitchell, and Bill

Miller. All these acts are on the
Warner Western label, which Mur-
phey was instrumental in establishing.

The first WestFest will be June 19-
20 at the Red River Ski Area, Red
River, N.M,, to be followed by shows
Aug. 7-8 at Irvine Meadows, Irvine,
Calif.; Sept. 4-6 at Copper Mountain
Resort, Copper Mountain, Colo.; and
Sept. 11-12 at Heavenly Valley, Lake
Tahoe, Calif.

was a print ad campaign that included
Parade, National Enquirer, TV Guide,
and USA Weekend.

“Traditionally, record companies
have produced videos to help break a
new artist or promote an artist’s songs,”
Kalb says. “Ray Stevens has produced
a video album and brought it to the mar-
ket to sell the video album itself.” The
success of “Ray Stevens Comedy Video
Classics” also has breathed new life into
his catalog. His “Greatest Hits” (re-
cently certified gold) and “His All Time
Greatest Comic Hits” are sitting on Bill-
board’s Top Country Catalog Albums
chart at Nos. 7 and 11, respectively.

Stevens currently is in the studio fin-
ishing up a live-from-Branson video. In
addition, a Ray Stevens Family I‘'un
Catalog, which will include all Stevens’
product and non-Stevens products “that
fit the category,” is in the works.

Acclaiming Arnold.
Music Hall of Fame to celebrate Eddy Arnold’s long association with the label.
Shown taking part in the ceremonies, from left, are Thom Schuyler, RCA’s VP of
Nashville operations; Arnold; Jack Weston, RCA VP/GM; and Bill lvey, director
of the Country Music Foundation. Arnold first charted for RCA in 1946 with the
single “Ali Alone {n This World Without You.”

RCA Records recently hosted a reception at the Country

BOMB ALERT: We've missed her voice these past
few months, and we've missed her brassy, I've-earned-
it presence at the stuffy awards shows. Most of all,
we’ve missed K.T. Oslin’s sly intelligence and unsenti-
mental wisdom. Even in the best of times, these traits
are hard to find. But we can all be of good cheer now.
RCA has packaged eight of Oslin’s hits and four new
songs into an album that will be out April 27. Oslin na-
med the album herself. She called it “Songs From An
Aging Sex Bomb.” Clearly, the year out of the spotlight
did not dull her wry sense of self. And the new songs-

Oslin Returns With Ageless Talent, Humor
Latest RCA Album Features 8 Hits, 4 New Songs

Can’t Do That”—confirm
her observations abhout
the fragility and resilience
of modern women are as
acute and instructive now
as they were when she
wrote “80's Ladies” and
“Hold Me.”

particularly “Feeding A
Hungry Heart” and “You
Nashwille

z |

(In spite of Oslin's
country triumphs, RCA
will work the new album
AC and top 40. But her
fans will find her.)

It is difficult to determine who started the trend in
country musie, but Oslin was certainly a pioneer in
presenting women as fully realized, independent, and
emotionally complete. They were people not oblivious
to the pull of romance, but neither were they totally de-
fined by it. And when they sang of their griefs, uncer-
tainties, and fears, it wus not to offer up pleas for a male
savior but rather to acknowledge the pain, take stock
of their inner resources, and then come to terms with
the problem as best they could on their own.

Dolly Parton, Loretta Lynn, Gail Davies, and Ro-
sanne Cash deserve credit for moving country musie
in this more enlightened direction. And Oslin has paved
the institutional bumps on Music Row for such politi-
cally progressive singers and songwriters as Mary-
Chapin Carpenter, Susan Longacre (“Is There Life
Out There”), Gretchen I’eters (“Let That Pony Run”)
and Jill Colucci (“He Would Be Sixteen”). Kudos, as
well, to Reba McEntire, who has evolved from unal-
loyed traditionalist into one of the strongest voices for
strong-woman themes.

When scholars look back on the country music of the
’80s and '90s, they may pay less attention to its colossal

by Edward Morris

sales and demographic breakthroughs than they do to
the fact that this most. conservative of formats nurtured
some of the most liberating utterances of the times.

OOPS: Although he has had at least 50 years to burn
it into his troubled mind, the Nashville Scenemeister has
twice in recent issues misspelled the esteemed Eddy
Arnold’s first name. There is no excuse for such a trans-
gression—just a face aflame with embarrassment and a
promise to pay greater attention henceforth to all the
Charlies, Charleys, Charlys, Jimmys, Jimmies, Gerrys,
Jerrys, Gerries, Tammys,
Tamumis, and Tamis who
so blithely turn our key-
boards into minefields. In
times like these, we are es-
pecially grateful to all you
Bobs out there.

MAKING THE
Rounds: Veteran Musie
Row journalist and song-
writer Michael Kosser
does a splendid job of
assessing the appeal of to-
day’s country musie “hunks” in “Hot Country,” his new
book from Avon. In spite of its feverish title, Kosser
gives a calm and measured appraisal of the new stars
by interviewing the people who saw them on their way
up and, in some cases, helped make them what they are.
Among those covered: Garth Brooks, Alan Jackson,
Travis Tritt, Randy Travis, George Strait, Ricky Van
Shelton, Vince Gill. and Billy Ray Cyrus.

Mercury artist Ronna Reeves is set to be featured
in an extensive ad campaign for Old Milwaukee beer.
Her picture will be on 500,000 posters displayed at re-
tail locations around the country where the beer is sold.
Reeves also will film @ 30-second TV commercial for Old
Milwaukee as part of its “Hit Kickin’ Music” sweep-
stakes . .. Music critie, journalist, and historian Robert
K. Oermann will give the opening address at the sec-
ond annual Music Row Industry Summit May 6-8 in
Nashville. He will speak on “How Nashville Became
Music City.”

MARK YOUR CALENDAR: The second annual Mu-
sic City Blues Extravaganza will be held at 1 p.m. April
18 at 328 Performance Hall, and at 2 p.m. at Blue Sky

(Continued on next page)
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Country

PATTY LOVELESS CONTINUES TRADITION OF STRONG COUNTRY HITS

COUNTRY

1 8. 8.8.0.8.8.0.0 ¢4

™

by Lynn Shults

HOLDING ON TO NO. 1 for the second consecutive week is “The Heart Won't
Lie,” by Reba McEntire and Vince Gill. This award-winning twosome has had
as much media exposure as any act over the past few months. They appeared
together on Burt Reynolds’ popular weekly sitcom, “Evening Shade,” and per-
formed the song on the show. McEntire and Gill have lifestyles that reach well
beyond the music business. Both place tremendous value on their families, and
both have varied hobbies. McEntire is featured, along with George Strait and
others, in a rodeo special in the May issue of Country America magazine. Gill
has been visible participating in charity pro-am golf tournaments, playing bas-
ketball and performing for Belmont College’s fund-raising events, among other
activities. Celebrities have always been generous with their time, and Nashville’s
country music stars continue to be most generous in giving something back—
not just to the Nashville community but to other communities as well. The cur-
rent hot new country stars probably are the most socially conscious group the
industry has ever had.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart is
“Hometown Honeymoon” (60-40), by Alabama. Next is “Tell Me Why” (32-23),
by Wynonna Judd, followed by “No Future In The Past” (67-51), by Vince Gill;
“Alibis” (9-5), by Tracy Lawrence; “An Old Pair Of Shoes” (68-55), by Randy
Travis; “I Love The Way You Love Me” (24-16), by John Michael Montgo-
mery; “Oh Me, Oh My, Sweet Baby” (4842), by Diamond Rio; “T-R-O-U-B-
L-E” (31-28), by Travis Tritt; “She Don’t Know She’s Beautiful” (8-3), by
Sammy Kershaw; and “Blame It On Your Heart” (43-35), by Patty Loveless.

ALBUM SALES CONTINUE to be soft, which may be just part of a seasonal
cycle. Albums standing out against this soft trend are “Pure Country” (10-8),
by George Strait; “Garth Brooks” (24-20) and “No Fences” (16-12), by Garth
Brooks; “Read Between The Lines” (18-16), by Aaron Tippin; “Life’s A Dance”
(11-11), by John Michael Montgomery; and “This Time” (6-4), by Dwight Yoa-
kam.

THE PROGRAMMING PHILOSOPHY of country radio is continuing to go
through changes as competition grows. One of those taking a different tack is
consultant Steve Warren. He believes in exposing new tracks via significant air-
play as opposed to the traditional concept of slowly increasing airplay until a
track proves itself. He uses approximatley 13 tracks as the primary music for
his mix. One of these tracks is played each quarter hour. This varies slightly
depending on the individual station. Warren says, “I have one station that has
15 and another that has 17, which makes for a four-hour turnover. I just use
two different rotations, heavy and medium.” He gambles on new artists and new
tracks he believes in by giving them immediate primary exposure. *|Listeners]
are excited about music. They want to hear what is new. Fivery piece of research
I have seen over the past couple of vears shows that people want more songs
by the hot new artists.” He also believes CMT is country radio’s best friend.
Warren pays close attention to CMT’s programming, especially when the chan-
nel is available in a market he is consulting. Album tracks also are important
to Warren. “I'm pushing my stations more toward album cuts,” he says. Next
week, we will give you more on Warren’s cutting-edge philosophy.

(Continued from page 7)

mey. Ramey had been part of Love-
less’ career since bringing her to
the Grand Ole Opry and introduc-
ing her to Porter Waggoner when
she was 14 years old. When Love-
less returned to Nashville in 1985 to
seriously pursue a singing career,
she was again accompanied by Ra-
mey.

“When I was a kid, sure 1 hung
out with Porter and Dolly Parton
and the Wilburn Brothers and all
those people at the Opry, but I was
a kid. I can’t say it was a mistake I
made with my brother when I came
back to Nashville, because it was all
new to me. He was my brother, and
I trusted him wholly.”

NEW MANAGEMENT

But, according to a source who
worked close to Loveless, “Patty’s
tenure at MCA Nashville was
marked by questionable manage-
ment decisions that may have pre-
vented her from going to the next
level.”

After an interim period during
which she was managed by her at-
torney, Loveless hired Larry Fitz-
gerald in early 1991. “Making that
change was a real hard decision for
me,” says Loveless. “I thought
about it a lot on the road, and the
stress just attacked the thing I use
the most, my vocal cords.”

Loveless first began noticing vo-
cal problems in 1990. Last October,
doctors found an aneurysm on one
of her vocal cords and told the
singer she would have to postpone
all recording and touring for a few
months—an eternity in country
music, where fans possess notori-
ously short memories—in order to
undergo the necessary surgery.

Loveless’ reaction was outright
panic, and she credits Fitzgerald
with bringing her back down to
earth. “It was meant for Larry to
be in my life at that time, because
with the people I used to have
around me I probably would have
just gone out on tour without even
thinking about it.”

One listen to “Only What I Feel”
is proof enough that Loveless has
made a full recovery. In fact, she’s
singing with more range, more con-
trol, more conviction than ever be-
fore, effectively combining power-
ful delivery with fragile emotion.

“The only three artists I produce
right now are George Jones, Jim-
mie Dale Gilmore, and Patty,” says
Gordy. “The consistency between
Patty and these other artists is that
they sing straight from the heart.
There is no intellectualizing, so
what you hear is directly, spontane-
ously what comes out.”

Spontaneity also was behind the
marketing approach for “Only
What I Feel,” developed by Sony
Nashville VP of marketing Mike
Martinovich. “We listened to the
roughs of the record in a marketing
meeting, and people said ‘Gee, I've
never heard Patty sing like this be-
fore,” he says. “At which time was
born our consumer advertising
headline ‘Patty As You’ve Never
Heard Her.”

Martinovich and Sony are back-
ing up their slogan with an aggres-
sive campaign that has already in-
cluded a splashy Feb. 19 album
premiere party at Nashville’s
Country Music Hall of Fame, and
culminated in a live-by-satellite ap-
pearance by Loveless beamed in
from Modesto, Calif. Three days
later, her set at the Roxy in Los
Angeles was simulcast to 200 radio
stations nationwide.

“At the listening party we had all
the writers on the album on hand to
hear for the first time the creative
execution of their songs,” says Mar-
tinovich, “and each of them voiced
total satisfaction with Patty’s inter-
pretations. That’s a rarity in this
business.”

LABOR OF LOVELESS

The music on “Only What I
Feel,” from the twanging, up-
tempo debut single “Blame It On
Your Heart” to the ballad “Nothin’
But The Wheel,” reflects the time
and effort that Loveless and Gordy
put into the song selection process.

“It’s real important that I go out
there and sing a good song, because
that’s what I want the audience to
get off on,” Loveless says. “I'm not
a flashy person, so to me the song
is everything. The rest of the stuff
can just develop around it.”

With the release of “Only What 1
Feel,” Loveless emerges from her
health and business trials a survi-
vor and a fully developed artist. “I
went through a lot of guilt over the

changes I had to make as far as
management, my brother and ever-
vthing,” she says. “1 was at war
with myself, but I've grown and
learned a lot from it. I'm not the
only artist that’s been through this.
I know Dolly Parton and many oth-
ers have gone through the whole
family thing. But my brother is
great. He's always supported me
and he still does. It’s come back
around.”

NASHVILLE SCENE

(Continued from preceding page)

Court. Advance tickets are available
from Ticketmaster, with day-of-show
tickets on sale at 328 Performance
Hall only. Approximately 30 acts will
perform ... Johnny Cash, Harlan
Howard, Buck Owens, and Hank
Cochran will be honored at the first
“Singers’ Salute To The Country
Songwriter,” May 12, at the Dorothy
Chandler Pavilion in Los Angeles.
Rosemary Clooney will co-host the
show and perform. Proceeds go to
the Betty Clooney Foundation for
Persons With Brain Injury. The late
Roger Miller also will be cited for
his songs . .. The Nashville Network
will air “Bill Monroe: The Father Of
Bluegrass” at 9 p.m. (Eastern time)
May 31. The 90-minute special will
feature interviews with stars whose
music Monroe has influenced, includ-
ing Ricky Skaggs, Marty Stuart,
Emmylou Harris, and Jerry Gar-
cia. As part of the program, John
Hartford interviews Monroe at the
patriarch’s log cabin.

SIGNINGS: Janis Ian to Morgan
Creek Records. “Breaking Silence,”
her first album for the label, will be
released June 8 ... Merle Haggard
and Canadian recording artist Char-
lie Major to Chief Talent for booking
... New Asylum recording duo
Brother Phelps to Sum Manage-
ment.

VH1 is introducing
a weekly country
countdown April 23.

See The Eye, page 38

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

15 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/
Seven Angels, BMi/Madwomen, BMI/Sony Tree. BMI) HL 64

69 MEY BABY {Songs Of PolyGram, BMI/lrving, BMI/

Littlemarch, BM
HIGH ON A MOUNTAIN TOP (Midstream, BMi)

Howard, BMi/Tree, BMI) HL

39 JUSTAS | AM (Sony Tree. BMI/Sony Cross Keys. ASCAP)
HL

6 LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/
Beartooth, BMI/Don  Schiitz, ASCAP/Almo. ASCAP)
WBM/CPP

26 LET THAT PONY RUN (Sony Cross Keys, ASCAP) HL

5 ALIBIS (Sony Tree, BMi/Thanxamillion, BMI) HL 24 HIGH ROLLIN' (Nocturnal Eclipse, BMI/Union County,

27 ALRIGHT ALREADY (Celins Court, ASCAP/J.B. Rudd.

BMI/BrahmSongs & Careers-BMG. BMI) HL

BMi) CPP 40 HOMETOWN HONEYMOON (Warner-Elektra-Asylum.
72 BACK WHEN (Careers-BMG, BMI/Hugh Prestwood, BMI) BMi/Mopage. BMi/After Berger, ASCAP/Patrix Janus,
35 BLAME IT ON YOUR HEART (Harlan Howard, BMI/Seny ASCAP/WB, ASCAP)

Tree, BMI/Songs Of PolyGram. BMI/Seven Angels, BM() 30 HONKY TONK ATTITUDE (Sony Tree, BMI/Songwriters
10 BORN TO LOVE YOU (BMG, ASCAP/Judy Judy Judy. Ink, BNI/Regular Joe, BMI) HL

ASCAP/Sony Tree, BMI) HL 56 HONKY TONKIN' FOOL (O-Tex. BMI)
37 CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/ 20 1I'D RATHER MISS YOU {Square West, ASCAP/Howlin'

Post Oak, BMI/Edisto Sound, BM!) HL Hits, ASCAP} CPP
46 DRIVE SOUTH (Lillybilly. BMI/Bug. BMI} HL 53 IF | HAD A CHEATIN' HEART (Polygram Int'l, ASCAP/
75 HARD WAY TO MAKE AN EASY LIVIN' (Bellamy Bros Songs Of Polybram BMI) HL

ASCAP/BMG, ASCAP) HL 74 IF YOU'RE NOT GONNA LOVE ME (Posey, BMI/Royzbay,
66 THE HARD WAY (EMI April, ASCAP/Getarealjob, ASCAP) BMI/BMG, ASCAP/Judy fudy judy, ASCAP)

4 HARD WORKIN' MAN (Sony Tree, BMI) HL 57 | GUESS YOU HAD TO BE THERE (Ten Ten, ASCAP)
44 HEARTACHE (Naked Snake, ASCAP) 16 | LOVE THE WAY YOU LOVE ME {(Gary Morris, ASCAP/
22 HEARTLAND (Warner-Tameriane, ASCAP/Nocturnal Taste Auction, BMI}

Eclipse, BMY/WB, ASCAP/John Bettis, ASCAP) WBM 25 IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
11 HEARTS ARE GONNA ROLL (Foreshadow, BMI/Songs Of August, ASCAP/Murcah, BMI) CPP
PolyGram, BMI/Virgin Timber. BMI} HL 58 | WANNA TAKE CARE OF YOU (EM| Blackwood, BMI/

1 THE HEART WON'T LIE (Moonwindow, ASCAP/Donna Jechal ASCAP/EMI April, ASCAP)

Weiss, BMI) 38 1 WANT YOU BAD (AND THAT AIN'T GOOD) (Harian

32 LIKE A RIVER TO THE SEA (Steve Wariner. BMI‘Irvmg

43

62
45

18
67

70
14

50

51
29

BMI)

A LITTLE BIT OF HER LOVE (EMi April, ASCAP/JKids,
ASCAP/Zomba, ASCAP) WBM/CPP

LOOK AT YOU GIRL (Wyoming Brand, BM1}

LOVE ON THE LOOSE, HEART ON THE RUN (Songs Of
PolyGram, BMI/Milihouse BMI) HL

MADE FOR LOVIN' YOU (Sony Tree, BMI) HL

MAYBE YOU WERE THE ONE (Lee Greenwood, BMI/Big
Muddy, BMI/Spatz, BMI}

MEMORY LANE (Forrest Hills, BMI/Zomba, ASCAP}
MENDING FENCES (WB, ASCAP) WBM

MY BLUE ANGEL (Acuff-Rose. BMI/Sony Cross Keys.
ASCAP/BMG Songs, ASCAP/Mickey Hiter, ASCAP) HL/
CpPp

MY STRONGEST WEAKNESS (Kentucky Sweetheart.
BMI/Almo ASCAP/Brio Blues, ASCAP} CPP

NOBOOY WINS (Polygram, ASCAP/St. Julien. ASCAP/
Mighty Nice. BMI) HL

NQ FUTURE IN THE PAST (Benefit, BMI/Famous, BMI/
Too Strong, BMY)

NOW | PRAY FOR RAIN (Screen Gems-EMI, BMI/

Zomba, ASCAP) WBM/CPP

42 OH ME, OH MY, SWEET BABY (Sony Tree. BMi/Terrace,
ASCAP) WBM

12 OL' COUNTRY (EM! April, ASCAP/K-Mark, ASCAP) WBM

55 AN OLD PAIR OF SHOES (WB, ASCAP/Tapper, ASCAP/
On The Wall, BMI/Great Galen, BMI)

36 ONCE UPON A LIFETIME (Zomba, ASCAP/Dixie Stars
ASCAP) HL/CPP

41 PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman
BMI/Warner-Tamerlane. BMI) CLM/WBM

68 ROCK ME {(IN THE CRADLE OF LOVE) (Royzboyz, BMI/
Posey, BMI)

43 ROMEQ (Velvet Apple, BMI) CPP

3 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram.
ASCAP/Ranger Bob, ASCAP/Careers-BMG, BMI} HL

7 SHE'S NOT CRYIN' ANYMORE (Songs 0i PolyGram
BMI/Sly Dog BMI/HotDogGone, BMi} HL

34 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram
BMI/Tokeco, BMI) HL

54 SOMEBODY ELSE'S MOON (Sony Tree. BMI/Great
Cumberland, BMi/Diamond Struck, BMI)

47 SOMEONE TO GIVE MY LOVE TO (Polygram Int'l.
ASCAP) HL

21 STANDING KNEE OEEP IN A RIVER (DYING OF THIRST)
(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI/Polygram Int'l.
ASCAP) HL

63 TAKE ANOTHER RUN (Scarlet Moon, BMI/Don Schlitz,
ASCAP/AImo, ASCAP)

65 TELL ME ABOUTIT (Warner-Tamerlane, BMI/Top Down
BMI/Corn Country. BMI)

23 TELL ME WHY (Seagrape, BMI)

17 TENDER MOMENT (Polygram Int'l, ASCAP/R-Bar-P,
ASCAP/De Burgo, ASCAP/New Songs. ASCAP/Mama
Guitar, ASCAP) HL

8 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
Seventh Son, ASCAP) WBM

31 TROUBLE ON THE LINE (Zoo Il ASCAP/Club Zoo, BMI)

28 T-R-0-U-B-L-E {Sony Tree. BMI) HL

61 TRUE CONFESSIONS (Songs Of PolyGram, BMi/Hank's
Cadillac, BMI) HL

48 TRYIN' TO HIDE A FIRE IN THE OARK (EMI Blackwood.
BMI/Coburn, BMI) HL

52 WHAT A WOMAN WANTS (taSongs
ASCAP/Taste Auction, BM1} CPP

60 WHAT MADE YOU SAY THAT (Millhouse, BMI/Songs Ot
PolyGram, BMI} HL

33 WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI) CPP

9 WHEN MY SHIP COMES IN (Howlin' Hits, ASCAP) CPP

59 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO
BACK (Music City, ASCAP/EMI Apnil, ASCAP)

71 WHY BABY WHY (Trio, BMI/Fort Knox, BMI) HL

73 WRONG'S WHAT | 00 BEST (Songs Of PolyGram, BMI/
Young World, BMI) HL

19 YOU SAY YOU WILL (BMG, ASCAP/EMI Aprit, ASCAP/
Ides Of March, ASCAP) HL

Ascap/Aimo.
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