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Big Col Blitz

Backs Barbra’s
‘Back To B'way’

EBY IRV LICHTMAN

NEW YORK—With claims by Co-
lumbia Records that dealers have
pre-ordered
more than 1
millioh copies
of Barbra
Streisand’s
new “Back To
Broadway” al-
bum, the label
is laying the
groundwork to
get those and
(Continued on page 87)

STREISAND

Adams, Russell Sets
Share Summer Spotlight

B BY CARRIE BORZILLO

LOS ANGELES—New albums by
QOleta Adams and Brenda Russell are

ADAMS

RUSSELL

expected to be the premiere singer/
songwriter releases of the summer,
(Continued on page 79)
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Reggae’s Historic Hot 100 Ride

EBY LARRY FLICK

NEW YORK—W:ith a historically
unprecedented four singles simulta-
neously rising up the Hot 100 this
week, reggae music is enjoying its
greatest mainstream acceptance
ever. And as the parameters of pop
radio programming broaden to ac-
commodate surging consumer inter-
est in the enduring, expanding
genre, several majors are stoked fo=
a summer season filled with riddim-
steeped releases.

Currently leading the pack is Big
Beat/Atlantic band Inner Circle,
which is climbing the top 10 with
“Bad Boys,” the theme from Fox-
TV’s hit series “Cops.” Virgin’s
UB40 and EastWest artist Snow ar=
now breezing through the top 49
with “Can’t Help Fallirg In Love”
and “Girl, I've Been Hurt,” respec-
tively. And building from a six-
month grass-roots campaign is Big
Mountain, whose debut single on
Los Angeles indie Quality Records,
“Touch My Light,” is close to crack-
ing the top half of the Hot 10C.

i &

BIG MOUNTAIN

These records come in the wake of
recent releases by Chaka Demus &

Pliers, Shabba Ranks, Maxi Priest,
Shinehead, Mad Cobra, and the
Wailing Souls, each of whom has en-
joyed varying degrees of success at
top 40, urban, alternative, and club
levels.

Despite its longtime ardent cult
following, getting reggae music on
the radio has been a continual test
of commitment and persistence
from the labels. Previous Hot 100
strides have been few and stag-
gered, with Millie Small’s No. 2 ska
success in 1964 with ‘My Boy Lolli-
pop”’ being followed by Desmond
Dekker and the Aces’ No. 9 “Israel-
ites” and Jimmy Cliff’s No. 25

(Continued on page 81)

The Axiom Records Saga: An
Altemative To Altematives

@ BY ED CHRISTMAN

NEW YORK—Back in the mid-'80s,
Bill Laswell was on his way to becom-

THE MUSIC OF

JAPAN

FOLLOWS PAGE 66

@ BY ERIC BOEHLERT

NEW YORK—Video may havz
killed the radio star, but television
programs are moving an awful Ict
of product these
days. And suddenly
TV talent bookers—
those who decide
who performs on
what shows—have
emerged as the mu-
sic industry’s newest
set of power bro-
kers.

“If you don’t have a good relz-
tionship with these people, yoa

TV Talent Bookers Emerge
As Industry Power Brokers

don’t have a job,” says the head of
one major label’s publicity depart-
ment.

Among the most sought-after
music bookers today are Bill Royce,
co-producer of “The
Tonight Show With
Jay Leno,” Sharon
Olson at ‘“The Ar-
senio Hall Show,”
Jim Pitt at “Satur-
day Night Live,” and
Sheila Rogers at
“Late Night with
David Letterman.”
Nearly every week, clear and

(Continued on page 76)

ing one of the hottest producers in
the music business.

He co-wrote and produced Herbie
Hancock’s ‘“‘Rockit,”” and won a
Grammy for a track on the keyboard
player’s following album. He forged
bonds with the emerging hip-hop na-

COOPER, WORRELL

LASWELL

tion, working with the likes of Afrika
Bambaataa, Fab Five Freddy, and
Grandmixer D St. He was enlisted to
produce part of Mick Jagger’s first
solo effort, as well as the album Yoko
Ono recorded after the death of John
Lennon. And he scored an alternative
rock hit when he married the rap vo-
cals of Bambaataa and the wailing of
John Lydon in a rap/punk/metal
track called “Time Zone.”
But instead of continuing down
(Continued on page 86)

Viacom, AT&T Launch
Interactive Venture
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Take a look, Natalie Cole’s new album.

7 Grammy Awards and 8 million albums
hayen’t made her music sound better
Nuatalie Cole has.

Take a look. You’ll see.
In stores June 15

Executive Producers: Tommy LiPuma and Natalie Cole
Produeers: Andre Fischer for KSF/Pilot Entertainment
Tommy LiPuma for Elektra Entertainment
Management: Dan Cleary/Dan Cleary Management Associates

9 On Elektra Compact Discs and @feiss Cassettes
£t Cal no: 61496-2/2 ©1993 Elckira Entertainment, a division of Warner Communications Inc. A Time Wamer Company.
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Viacom, AT&T To Test Interactive Cable
Video On Demand, MTV-Based Games Planned

EBY DON JEFFREY

NEW YORK—Viacom Inc. and AT&T Co.
plan to test an interactive cable system in
California that will include instantaneous
video on demand, interactive games based
on MTV programming, and—possibly—di-
rect buying of recorded music by viewers.

The companies say subscribers will be
able to select a movie from an on-screen
electronic guide and then receive it on their
TV sets in about one second. Viewers will
be able to stop, pause, rewind, and fast-for-
ward films just as with a videocassette re-
corder. “You hit the button and ‘Termina-
tor 2" is on in less than a second,” says
AT&T spokesman Mark Siegel. He adds,
“Our system is capable of handling thou-
sands of titles, but initially it will probably
be scores or hundreds.”

Bob Meyers, VP of planning and devel-
opment, Viacom, says, “We may not want
to get into the Blockbuster business and of-
fer thousands of titles. We will look at the

returns [from early research]. There may
be no need to stock a lot of titles. In the be-
ginning, for the test, we're not looking to
be everything to everyone.”

Consumers using a remote-control de-
vice also may be able to select from the on-
screen menu the music videos they want to
watch. Viacom owns the MTV and VH1
music video channels.

In addition, a demonstration of the tech-
nology at a press conference June 2
showed that viewers might be able to order
record albums by pressing buttons on their
TV’s remote control. The demo tape played
videos of Atlantic act En Vogue and Colum-
bia’s Bruce Springsteen and showed how
someone could order the Boss’s “Human
Touch” album on cassette or CD by using a
PIN (personal identification number). But
a Viacom spokeswoman said later that the
demonstration was of the system'’s capabil-
ity rather than of its implementation.

On selling music, Meyers says, “It's
something we could do and might do.

We've talked to all the record companies
about the possibility of doing this, and
they’ve all been interested.”

A spokeswoman for Warner Music
Group, parent of Atlantic, said she was un-
aware of “any direct approach” to the re-
cord company about selling its music in the
cable test. A spokeswoman for Sony Music,
owner of Columbia, said executives were
unavailable for comment at press time.

The Viacom/AT&T test will take place in
about 1,000 homes in Viacom’s cable ser-
vice area in Castro Valley, Calif., about 20
miles southeast of San Francisco. Pro-
grams are expected to be available by the
second quarter of next year, and the test
will continue for 18 months after that.

Viacom will be creating special interac-
tive programming for the service based
upon its own properties, which include
MTV: Music Television, VH1, Nickelodeon,
and Nick At Nite. Interactive full-motion
video games that can be played by sub-

(Continued on page 85)
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PRS Hung Out To Dry At Meeting
Tries To Make Amends With Members

B BY DOMINIC PRIDE

LONDON—A planned discussion of
the failed PROMS computer project
turned into an examination of the
Performing Right Society’s struc-
ture and accountability at an open
members meeting June 2 here.

The assembled songwriters and
publishers heard the PRS Council
admit they had been misled by the
society’s management, but the
membership nevertheless lashed
Council members for having done

Trade Groups
Petition Gov’t
To Punish Pirates

W BY BILL HOLLAND

WASHINGTON, D.C.—A coalition of
U.S. trade groups, including the Re-
cording Industry Assn. of America,
asked the Clinton administration’s
U.S. Trade Representative Mickey
Kantor June 1 to cut favored-nation
trade status to six countries because
of widespread piracy and inadequate
copyright protection.

In a related development, Kantor
announced that Brazil, Thailand, and
India will be under close scrutiny for
possible trade sanctions due to their
once-warned status.

The petition by the International
Intellectual Property Alliance to re-
move the six countries from favored-
nation status comes because Cyprus,
Eygpt, El Salvador, Poland, Turkey,
and Venezuela enjoy U.S. trade bene-
fits while allowing more than $500
million in annual losses to U.S. com-
panies because of rampant piracy
and do-nothing enforcement policies,
said the Washington-based group.

IIPA asked the USTR to deny the
countries the benefits of the General-
ized System of Preferences program,
benefits that totaled $683 million last
year.

“These countries cannot continue
to take trade benefits with one hand
while stealing from us with the oth-
er,” said 1[PA executive director Eric
Smith.

While several of the countries have
initiated updated copyright laws,
most are not up to international stan-

(Continued on page 81)

too little too late.

Guy Fletcher, representing the
Alliance of Composers Organiza-
tion, told the meeting, “The culpa-
bility for PROMS rests with the
Council.”

Led by PRS Council chair Wayne
Bickerton, the meeting kept return-
ing to the question of how senior
management, including former
CEO Michael Freegard, had not
kept the society’s elected represen-
tatives informed over PROMS de-
velopments.

Trevor Littleton, publisher and
attorney, made an impassioned plea
for an independent auditor to liaise
between council and management
to avoid further such problems.
“There is a long history of informa-
tion which never received the coun-
cil,” he said.

The meeting was called in re-
sponse to members’ concerns over
the failed PROMS database system,
halted last year when it became ap-
parent that the $12 million project
had serious design flaws (Billboard,
Nov. 27, 1992). Conceived and ap-
proved in 1989, the system was to
have saved $4.5 million per year in
administration costs; instead, some
$6 million was deducted from distri-
butions (Billboard, May 29). In the
last year, PRS also has lost most se-
nior management through resigna-
tion and retirement, including Free-

gard, deputy CEO Robert Abra-
hams, director of membership
services John Billingham, and direc-
tor of planning Marshall Lees.

Both former insiders and mem-
bers pointed to the fact that middle
management at PRS had tried to
alert more senior figures to prob-
lems with PROMS but had not suc-
ceeded.

When the council discovered the
size of the mistake it was too late,
said Littleton. “The Council sacked
Freegard but that does not absolve
them from blame.”

Shortly before the meeting, Abra-
hams issued a public statement in
which he distances himself from the
PROMS affair. Abrahams, who was
refused access to the meeting, left
the society in October 1992 and has
remained silent since his departure.

However, Abrahams points out in
the statement he was in no way con-
nected with the decisions that led to
PROMS, and that he “played a cru-
cial role in bringing to the attention
of the chair critical information
about ... the management of
PROMS.” Abrahams says he “fell
out with Freegard over [Abra-
hams’] request for access to docu-
ments relating to PROMS.”

Yet, at the meeting, the whole
structure of PRS, rather than indi-
viduals, was singled out for criti-

(Continued on page 79)

Thank You For Your Support. Ed Murphy, president/CEO of the National
Music Publishers Assn./Harry Fox Agency, second from left, compliments the
songwriters who performed at NMPA’s reception at the Hart Senate Office
Building in Washington, D.C. The reception was held to thank members of
Congress and key staffers who helped enact the 1992 Audio Home Recording
Act. Shown with Murphy, from left, are songwriters Hal David, Julie Gold,
George David Weiss, Jerry Leiber, and Mike Stoller. Not pictured are Corky Hale

and Irving Burgie, who also performed.

LOS ANGELES—It is unclear
what will happen to David Bowie’s
current album, ‘“Black Tie White
Noise,” in the wake of the collapse
of Savage Records.

The entire 18-member staff of
the company, save chairman and
CEO David Mimran and his assis-
tant, were let go May 27, although
Mimran’s office maintains that
the company will continue to oper-
ate as an imprint or production
company.

According to a spokesperson for
Bowie, news of Savage’s demise
came as a shock to the artist and
his management.

Since signing a distribution deal
in 1991 with BMG, Savage’s big-
gest hit to date has been the Bow-
ie album, which entered The Bill-
board 200 April 29 at No. 39. The
album, however, slid down the
chart in the following weeks. This
week it stands at No. 168.

Among those laid off were label
president Mousab Khorma, VP/
GM marketing and promotion Gor-

Savage Demise Affects
Fate Of Bowie Album

don Anderson, and director of ur-
ban promotion and marketing Ron
Resnick. In addition, six field staff
members were let go.

A spokesperson from BMG had
no comment on the situation. It re-
mains unclear whether another
BMG-distributed label will pick up
the Bowie album.

Talk that Savage was on shaky
ground began to surface in March,
when co-president Frank DiLeo
left the company as it was prepar-
ing to launch Bowie's album.

Savage’s minor chart successes
include Gene Love Jezebel’s
“Heavenly Bodies,”” which
reached No. 40 on the Heatseekers
chart Feb. 6, and Jus’ Cauze and
Mocca Soul, which had singles on
the R&B and dance charts.

In 1990, Savage had a hit single
with Soho’s “Hippychick,” which
was licensed to Atco before the la-
bel signed a distribution pact with
BMG.

CRAIG ROSEN

Gotham Pictures Says It’s
A Good Time To Move Sell-Thru

NEW YORK—GoodTimes Home
Video is using its recently formed
Gotham Pictures division to do more
than move high-priced rental titles.

That had been the chief reason for
creating the venture (Billboard, Feb.
20), but “rental division is a misno-
mer,” says Gotham executive VP
Martin Weinstein. “My mission is
also to bring all the GoodTimes titles,
including sell-through, to specialty
stores through two-step distribu-
tion.”

New York-based GoodTimes, a
powerhouse among video suppliers to
mass merchants, has never been suc-
cessful selling to the specialists who
have always doubted the quality of
its cassettes duplicated in the four-
hour LP mode. Their preference is
two-hour standard play, also a Good-
Times option.

The company had given distributor
Ingram Entertainment an exclusive
opportunity to break the ice with spe-
cialty stores more than a year ago,

Billhoard Album Charts Feature New Sales Awards

LOS ANGELES—Beginning with
this issue, Billboard introduces two
new information-at-a-glance sales
awards on its three major album
charts. The new awards highlight
the titles showing the most growth
each week on The Billboard 200, Top
R&B Albums, and Top Country Al-
bums charts.

One of the new sales awards,
Greatest Gainer indicates the title on
each chart that shows the largest
growth in unit sales over the previ-
ous week. The other, called Paceset-
ter, highlights the title that shows
the largest percentage sales gain. In
those weeks where the Greatest
Gainer has the largest unit growth
and percentage gain, the Pacesetter
will be awarded to the title with the

second-largest percentage increase.

Greatest Gainer and Pacesetter
awards are based on data provided
by SoundScan, which estimates U.S.
music sales by tracking point-of-pur-
chase transactions at retail locations
representing more than 70% of the
music marketplace.

To make way for the new sales
awards, Billboard has eliminated the
Top 20 Sales Mover and Power Pick
designations.

Also new to The Billboard 200, Top
Country Albums, and Top R&B Al-
bums is a designation for Heat-
seekers graduates. The Heatseeker
Graduate designation will appear on
a title the week that its artist is re-
moved from the Heatseekers chart.

Acts graduate from Heatseekers

when any career album reaches the
top half of The Billboard 200, the top
25 of Top R&B Albums or Top Coun-
try Albums charts, or the top five of
one of Billboard’s other popular-for-
mat album charts.

“We think the Greatest Gainer
and Pacesetter features will give our
readers added insight as to which al-
bums experience the hottest sales in-
creases, while the Heatseeker Grad-
uate indicator will help draw atten-
tion to the growth that developing
acts enjoy,” says Geoff Mayfield,
Billboard’s associate director of
charts/retail.

Also new this issue: The Hot Shot
Debut is now indicated on The Bill-
board 200, Top Country Albums, and
Top R&B Albums charts. This marks

the first time the top R&B and coun-
try debuts are highlighted; on The
Billboard 200, the Hot Shot Debut re-
places the Top Debut designation.

There is one additional change af-
fecting all of Billboard’s album
charts. Prior to this week, an aster-
isk next to a title’s catalog number
indicated that the title is unavailable
on vinyl LP. But, in response to the
diminishing availability of the con-
figuration, the asterisk now indi-
cates those albums that are avail-
able on LP.

These album chart changes occur
in the same week that Billboard
makes significant changes in its ra-
dio panels for the Modern Rock and
other charts (see story, page 72, and
Hot 100 Spotlight, page 79).

but that deal was canceled when
Gotham was formed. Now, Weinstein
claims, the company has access to all
the major video distributors.
Gotham’s first releases include one
rental and two sell-through titles.
Gotham will have a television docu-
mentary, ‘“Madonna Exposed,” in
(Continued on page 85)

JVG Files Suit
Against Calif.
Vid Duplicator

W BY SETH GOLDSTEIN

NEW YORK—JVC, stepping up its
legal offensive against violators of its
VHS duplication patents and logos,
has filed its first breach-of-contract
suit against a video duplicator. The
defendant is Diamond Entertainment
Corp., in Anaheim, Calif.

Until now, court actions were re-
stricted to fighting companies such
as Vaughn Duplication Services and
WRS Motion Picture and Video Labo-
ratory, which hadn’t signed JVC li-
censing agreements (Billboard, May
8). They were brought to court for vi-
olating JVC patents and infringing
on the use of the VHS trademark.

Diamond had been duly authorized
since mid-1991, according to the JVC
brief filed May 7 in the U.S. District
Court in New Jersey, but stopped
making payments about 18 months
ago. JVC terminated the license at
the end of March, after providing 60-
day notice, and decided to sue for at
least $400,000 in damages when Dia-
mond ‘“‘continued its manufacturing
and sales activities.” Unpaid royalties
also are being sought; the sum, in-
cluding 10% interest, is “‘substantial,”

(Continued on page 63)
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S0 intimate, she almost
sets off the smoke detectors.

In The Paramount, weve created some-
thing you'll experience at no other theater.

lt's a concert space large enough for
0600 people. Yet, remarkably, an ambiance
of sheer intimacy prevails.

Which makes this the perfect place to
appreciate every nuance of a coolly elegant,
yet altogether sizzling, musical presence.

Like Sade.

For further details, call Wayne Sharp
at 212-465-6723.
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Intimacy On A Grand Scale
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Exposing Pay-Per-View Opportunity

B BY ROBERT MEYROWITZ

Live music on pay-per-view is truly an
event. I cannot recall a time when there
was more press and media hype available
to musicians for doing anything that com-
pares with the press and media hype atten-
dant to a pay-per-view event. The music in-
dustry would do well to realize that in this
day of extremely tight radio playlists, pay-
per-view is one of the most open avenues
for music makers. It truly allows every
kind of music to be aired and, more impor-
tantly, to be seen and heard in millions of
homes. It makes smart business sense and
offers a great creative outlet.

There was a time when radio was the ve-
hicle of choice to market and promote a
new band or launch an album or tour. Ra-
dio could even reinvigorate an old classic.
Some 20 years ago, radio was wide open, so
it wasn’t all that surprising that people
tuned in regularly and in large numbers to
hear different kinds of music. Today, radio
stations are much narrower and much
more defined. You could never get rap,
hard rock, heavy metal, country, and gos-
pel on one station. Today’s music is niche-
oriented and it is far more difficult to get
any new music played on a radio station.
Yet, airing new music and exposing new
music is, in fact, the music industry’s life-
blood.

Exposure is the name of the game in
pay-per-view. While a network show fea-
turing an artist is promoted only on the
network, a pay-per-view show receives
what is known as cross-channel promotion
from the cable operator, which is a partner
in the venture. That is, the operator will
place commercials for the show on every
channel on the cable spectrum: MTV, VHI,
ESPN, USA, TNN, ete. These national
spots not only help promote the show but
also create awareness for the band and can
be tagged with album slicks as well.

Additionally, since pay-per-view is a rela-
tively new service, there is a great deal of
curiosity about it. Therefore, almost any-
thing taking place on pay-per-view gets tre-
mendous national press, including coverage
in newspapers and magazines and guest ap-
pearances on shows such as “Entertainment

KIOZ ON THE SCENE

In your Billboard Report on the San Diego
music scene (May 15) you mentioned that
local radio station 91X sponsored the May
Day festival without mentioning that our
station, KIOZ (Rock 102.2), was the other
€O-Sponsor.

You write about the resurgence of the
music scene here in San Diego and try to
accredit it to Lou Niles’ local music show
on 91X. This runs from midnight until 2
a.m. Monday. You even mention two tiny
college stations that play local music. 91X
plays local unsigned bands two hours in the
middle of the night. At present, Rock 102
plays 11 unsigned San Diego bands in regu-
lar rotation in all day parts. These bands in-
clude Honeyglaze, Burning Hands, King-
mother, and all the bands mentioned in the
article. That’s in addition to our two special-
ty shows that showcase other local talent
five days a week, all before midnight.

Tonight,” E! Entertainment Television, and
late-night network television.

When pay-per-view was in its infancy
about 10 years ago, some extraordinary
numbers were bandied about. It seemed
obvious then to everyone involved that one
out of 10 people certainly would tune in for
the Rolling Stones or the Who. It was wide-
ly thought that at $20 per head, bringing in
$10 million or $20 million with pay-per-view

‘PPV is a hall
with 21 million
seats’

Robert Meyrowitz is
president/CEO of
Semaphore
Entertainment Group,
which produces PPV
and other TV events.

would be no problem. Well, these numbers
have proved incorrect.

The ratings numbers for pay-per-view
coincide with the numbers for music on
free- or pay-cable television. It is definitely
a niche business and we look at a .2%-1%
buy rate as our basic goal for any music
pay-per-view. While that is modest com-
pared to where we were three or four
years ago, we are still looking at an oppor-
tunity to make between $400,000 and $1
million on a pay-per-view event. These
numbers are far greater than the amount
of money offered for a music event in any
other form of television. Though it is not
the $20 million we may have envisioned a
few years ago, the money still is signifi-
cant.

For the giant acts and producers of pay-
per-views, it becomes a delicate balancing
act. These artists want and deserve huge
guarantees, but their monetary expecta-
tions must be tempered with the realities of
the medium, and the other benefits the art-
ist will reap as a result of this pay-per-view
should be considered.

About 10 years ago, a pay-per-view con-
cert featuring New Kids On The Block, the
single most successful music pay-per-view
event, included the announcement of stadi-
um tour dates at the end of the show. With-

LETTERS i

I've devoted many unpaid hours to fine-
tuning our involvement with the scene. Ra-
dio doesn’t have everything to do with the
thriving scene—the great attitudes of the
bands are very helpful—but when it comes
to radio support we’ve left everyone in the
dust.

“Rock & Roll Peg" Pollard
Music director, afternoon drive
KI0zZ

San Diego

RAISING ZOMBIE’S PROFILE

In the continuing saga of Kathie Lee Gif-
ford and White Zombie on the Heatseekers
album chart, thanks to Geoff Mayfield for
yet another plug in Popular Uprisings (Bill-
board, May 22).

Just to clarify, it was true that a mention
of White Zombie on Gifford’s morning
show was followed up with a press kit, ex-
cept that it was no enterprising publicist

in 24 hours of that message airing, and
with no other advertising, every stadium
date was sold out. More recently, pay-per-
view shows have shown the capability to
help albums debut 10 and 20 points higher
than anticipated. These examples demon-
strate how pay-per-view can help sell tick-
ets and albums.

There is a third and equally important
message relayed to the public as a result of
doing a pay-per-view event: It makes the
artist seem more important; an artist on
pay-per-view must be somebody.

The opportunity to have new music
played, to get national press coverage, and
to get publicity without being overexposed
is unique to pay-per-view. But beyond all of
the visibility, promotion, and hype created
by pay-per-view, there still are two solid
reasons for artists, managers, and record
labels to look toward the medium.

Music has become an unquestioned art
form for live television. Many directors,
lighting people, and sound people have cre-
ated, through live television, some of the
most successful music videos for the home
video market. These include the Who per-
forming “Tommy,” which went on to be
one of the top-selling videos; and New Kids
On The Block, one of the all-time largest-
selling home videos in the music field.
These videos also won ACE and Grammy
awards for their artistic and creative
achievements. It gives a band an opportuni-
ty to be seen and heard in the best possible
light.

Last, but certainly not least, there is
no other arena in television where there
is as much money available to artists as
in pay-per-view. Pay-per-view is a hall
with 21 million seats, and the amount of
money available depends on the number
of seats you can fill. There is little finan-
cial risk for a band or its record compa-
ny in undertaking a pay-per-view event.
We have seen bands make hundreds of
thousands to millions of dollars from
pay-per-view, and that is money in-pock-
et with no other expenses. Bands that
are treated as second-class citizens by
networks and cable can get the full roy-
al treatment from pay-per-view and the
money to back it up.

who sent the kit, it was a couple of enter-
prising artist managers, namely myself
and Andy Gould.

We did send flowers after the second
show, which she then mentioned on the
May 14 show. It seems Frank Gifford start-
ed announcing an upcoming “Kentucky
Headhunters” appearance and on hearing
the word “headhunters,” she was remind-
ed to thank “the nice people with White
Zombie for the lovely flowers” she got
when her record entered The Billboard 200.

So more plugs for Zombie, Heatseekers,
and The Billboard 200. Now if we can only
sneak Rob Zombie into the front row of
their studio audience we can keep this jug-
gernaut rolling.

Walter O'Brien

Artist manager
Concrete Management/
Piranha Brothers Music
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters shouid be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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You may know them as the artists who've solc 25,000,000 albums and scored eight Top Five hits...

As the duo who propelled such bellads as “The One That You Love," “Every Woman"and “All Out Of Love”
to the top of the pop charts...

Or simply as the voices that gave new meaning 1o the word harmony.
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POP*ROCK*R&B*RAP*DANCE*COUNTRY*LATINCLASSICAL-JAZZ-MUSIC VIDEO

Psyched About ‘PsychoDerelict.” Atlantic co-chairman/co-CEQ Doug Morris,
left, compliments Pete Townshend on his upcoming album, *PsychoDerelict,”
which is due out June 15 and features the single “English Boy.”” Townshend
met with Morris in Atlantic’s New York headquarters.

EMI Group Plans To Gapture
Essence Of ‘Jazzmalazz’

B BY HAVELOCK NELSON

NEW YORK—The EMI Records
Group has organized a lengthy inter-
national marketing and promotion
campaign that will reach across age
and genre demographics in support
of “Jazzmatazz Volume 1,” an album
that fuses live jazz with hip-hop beats
and rap rhymes.

The campaign, which kicked off
several months ago as the set was be-
ing recorded, was led with a pre-re-
lease press effort. The album was re-
leased May 18, and the company is
aiming its marketing efforts straight
at retail, while its promotional strate-
gies will have an international and
multiformat scope.

Every aspect of the thrust will em-
phasize “the essence” of the project,
says EMI Records Group’s president
and CEQ, Daniel Glass.

From its packaging to the music in-
side, “Jazzmatazz Volume 1" is a to-
tal concept, “an experimental fusion
of jazz and rap,” according to its
“host,” Guru, from the rap duo Gang
Starr.

The album’s jacket, a photo of

Guru blowing smoke over a vintage
microphone, recalls those from Blue
Note's heyday during the ’50s and
’60s. “We really wanted to get the im-
aging down, make it reflect the sensi-
bilities of the music,” says the label’s
VP of marketing, Jane Berk.

The songs feature Guru in a jazz-
rap synthesis with jazz musicians
Donald Byrd, Roy Ayers, Ronny Jor-
dan, Courtney Pine, Branford Marsa-
lis, and Zachary Breaux. Acid-jazz
singers Carleen Anderson, DC Lee,
and N’dea Davenport and French
rapper MC Solaar also appear.

EMI shipped 107,000 units of
“Jazzmatazz Volume 1,” according
to Glass. Its first single, “Loun-
gin’ 7’ (which spotlights Byrd on
keyboards and trumpets), dropped
commercially April 19. A video for
the track was lensed by director
Spike Lee and has been added to
The Box, BET, and MTV, among
other outlets.

The album is a “very cool, very
special record,” says EMI Records
senior director of rap Lindsey Wil-
liams. Guru’'s manager, Patrick
Moxey, of Empire Management,

Benatar At Beginning Of ‘Rainhow’
Label Sees No End Of Potential Singles

EBY PAUL VERNA

NEW YORK—Pat Benatar prefers
to describe her new Chrysalis Rec-
ords album, “Gravity’s Rainbow”—
which many perceive as a return to
her rock’'n’roll roots—as a creative
progression that began in 1979 with
her breakthrough rock’n’roll hit,
‘“Heartbreaker,”” and continued
through her recent blues project,
“True Love.”

“Because it is rock’n’roll, this rec-
ord wouldn’t have happened without
the blues album,” she says. “To me,
it’s just moving forward.”

According to Benatar, “True Love”
was a necessary departure from “10
years of doing the same thing.” She
likens the experience to a state of am-

Guru, left, with vibist Roy Ayers.

offers, “‘Everyone at the label is
totally behind it and is working ex-
tremely hard to blow it up.”

The setup period for “Jazzma-
tazz”’ dates back to January, when
news items and feature stories
about the project started appear-
ing in print and broadcast media.
“The press really led this project,”
says Moxey. “And everyone who
heard something about it wanted
to know more. Tastemakers react-
ed to it instantly.”

When “Jazzmatazz” was complet-
ed, Chrysalis started its promotion
and marketing efforts on the ground

(Continued on page 27)

Peace Together Benefit Comes Apart

B BY THOM DUFFY

LONDON-—The indefinite postpone-
ment of the Peace Together benefit
concert that had been scheduled for
May 29 at King’s Hall in Belfast high-
lights the difficulties activists in the
music industry face in dealing with a
divisive political issue close to home.

The show, which Peter Gabriel was
to have headlined, was postponed
May 27 following a string of events
that included Gabriel's decision to
withdraw from the concert. Addition-
al benefit shows to be held June 5 in
Dublin and June 28 in London were
expected to go on as scheduled at

press time.

Peace Together evolved out of the
friendship between Ali McMordie, a
native of Belfast and former member
of the group Stiff Little Fingers, and
Robert Hamilton, drummer for the
Irish band the Fat Lady Sings who
grew up in Dublin, both now living in
London. They decided they would use
music to help young people escape
the spiral of violence in Northern Ire-
land and, last fall, announced the for-
mation of the Peace Together Trust
as a nonpolitical, nonsectarian initia-
tive.

Their ambitious plans originally
called for fund-raising through the

three concerts in Belfast, Dublin, and
London, as well as a benefit single
and video. In addition, an album is set
for release June 28 on Island Records
featuring Sinead O’Connor, Gabriel
and many others from the Irish and
U K. musie scene (Billboard, Oct. 10,
1992).

The decision to cancel the Belfast
concert followed a harrowing series
of events in the preceding week: the
bombing of the concert hotel in Bel-
fast in an IRA attack unrelated to the
benefit; the withdrawal of financial
backing by Wonderland, the Belfast
promoter, due to insufficient ticket

(Continued on page 80)

nesia, “where you wake up knowing
enough to know where you’re going,
but without all the baggage you were
carrying around before.”

The reinvigorat-
ed band—Bena-
tar, husband/gui-
tarist/collaborator
Neil Giraldo, bass-
ist Frank Linx,
and drummer My-
ron Grombacher—
already is enjoy-
ing the fruits of its
labor, thanks to
the explosive success of the new al-
bum’s first single, the visceral rock
track “Everybody Lay Down.” In its
third week on the Album Rock
Tracks chart, the single stands at No.

BENATAR

7 with a bullet.

Neil Lasher, senior director of al-
bum promotion for Chrysalis/EMI
Records Group, says he expected a
strong chart performance for the
song based on early reactions from
radio programmers.

“When I first started traveling
around the country talking about Pat
I was told that some of her older
stuff wasn’t being played anymore,
and that the blues album was not rel-
evant,” he says. “Then [ started play-
ing people ‘Everybody Lay Down’
and they literally wanted to grab the
tape from me.”

Energized by the success of “Ev-
erybody Lay Down,” Chrysalis has
big plans for “Gravity’s Rainbow.”

(Continued on page 76)

U2 Re-Inks With Island;
9th Album To Bow July 6

NEW YORK—U2, busy gearing up
for the July 6 release of its hotly an-
ticipated “Zooropa” album, has just
renegotiated its recording agreement
with its longtime label, Island Rec-
ords.

According to a June 2 press release
from Island’s parent company, Poly-
Gram Holding Inc., U2 and Island
have signed a six-album contract for
an undisclosed sum. It was not clear at
press time whether “Zooropa” is part
of the new agreement or the old one.

Sources familiar with the record
say it includes some novel elements.
Johnny Cash sings lead on a new,
original song on the album, with U2
singer Bono backing him up. At press
time, tentative titles for the new
track included “The Wanderer” and
“The Preacher.”

Other songs on the upcoming U2
project—which evolved from a four-

Sun Ra Leaves
Radiant Legacy Of
Progressive Jazz

B BY JEFF LEVENSON

NEW YORK—For most of five de-
cades, Sun Ra was a mere footnote in
music journals; now, looking back on
his career, it appears probable that
the jazz history books will devote
chapters to him.

The jazz composer, keyboardist,
and orchestra leader who flaunted a
mystical persona that was equal
parts musical perspicacity and show
business, died May 30 at Princeton
Baptist Medical Center in Birming-
ham, Ala. He was 79 and had been
suffering the effects of a stroke, for
which he had been hospitalized since
last October.

Sun Ra’s theatricality often

cut EP to a full-length album—are
described by sources as “moody” and
“more dance-oriented” than previous
material.

In an interview with Irish paper
Hot Press, Bono describes the album
as a multimedia “trip”’ inspired in
large part by the work of cyberpunk
author William Gibson, as is Billy
Idol’s forthcoming “Cyberpunk”
project (Billboard, May 8).

U2's U.S. press agent, Paul Was-
serman, says recording was complet-
ed May 14 in Dublin. A total of 20
tracks were committed to tape, of
which 10 wound up on “Zooropa.”

According to Wasserman, the al-
bum was produced by Brian Eno,
Flood, and U2 guitarist the Edge,
who sings lead on three vocals.

A PolyGram representative would
not discuss the value of the new

(Continued on page 76)

Sun Ra performing at the Bottom
Line in New York, February 1989.
(Photo: Chuck Pulin)

masked what was a genuine contri-
bution to the development of big
band jazz. He and the members of his
band (known variously throughout
his career as the Arkestra, the

(Continued on page 58)
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IRRTER, CHAPPELL HNLSIC.

BMI Publisher of the Year

@

Songwriter of the Year
[Michael Bolton]

@

Song of the Year

When A Man Loves A Woman
[Whriters: Calvin Lewis & Andrew Wright]

THREE FOR THAEE.

The Music Publisher The World Turns To.
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BMG International Eyes
$2 Billion Sales Year

B BY DOMINIC PRIDE

BOCA RATON, Fla.—BMG Interna-
tional is on course to hit sales of $2
billion this year, president and CEO
Rudi Gassner told the company’s as-
sembled managing directors here.

And with strong releases from
U.S. labels Arista and RCA, the
group looks likely to maintain its mo-
mentum for the coming fiscal year.

Concluding the company’s interna-
tional managing directors confer-
ence, May 24-28, Gassner said that in-
cluding distribution revenue, the fis-
cal year ending June 30, 1993, likely
will see the company reach the $2 bil-
lion mark outside the U.S., moving
some 14% from last year’s high of
$1.76 billion. Including its U.S. opera-
tions, BMG expects to reach sales of
$2.8 billion.

U.S. repertoire, particularly Aris-
ta’s Kenny G and Whitney Houston,
figured strongly in BMG’s interna-
tional surge this year, while the re-
covery in the fortunes of the RCA la-
bel, notably with SWV, Bruce
Hornsby, and David Bowie, also
played their part.

Billed as “Charting The Future,”
the conference was aptly named, not-
ed senior VP A&R/marketing Heinz
Henn, with BMG holding internation-
al rights to albums occupying the top
three positions and the No. 8 slot on
the week’s Billboard 200, as well as
five singles in the top 10 of the Hot
100 (Billboard, May 29).

Arista president Clive Davis prom-
ised more of the same in the coming
quarter, with more Houston singles
from the “Bodyguard” soundtrack,
as well as material from recent sign-
ings such as Toni Braxton. Davis
praised those “believers” in Kenny G,
who has produced worldwide sales of
20 million in his four-album career.
Included in the praise were Latin
American senior VP Ramon Segura,
Spain’s executive VP José Maria Ca-
mara, and Korean managing director
Seug Doo Park.

In addition to product presenta-

tions, BMG and its affiliated labels
rolled out their talent for the manag-
ing directors in showcases, notably
new catch Joan Armatrading, signed
to BMG International. Live perfor-
mances from BMG Classics’ piano
virtuoso Evengy Kissin, Imago Re-
cords’ Aimee Mann, and Private Mu-
sic jazz pianist A.J. Croce showed the
depth and breadth of repertoire with-
in the group’s labels and joint-ven-
ture partners.

A demonstration from John Eric
Greenberg of software company Ion
was among the most avidly discussed
parts of the conference. Ion showed
off its CD-ROM-based interactive
software, which allows users to edit
their own video of the David Bowie
single “Jump They Say” from five
separate sources of raw footage
from the original video.

Among the 100-plus attendees
were managing directors of BMG's
new subsidiaries in Africa, Venezue-
la, and Eastern Europe. Joint-venture
partners present included Giant Re-
cords’ Irving Azoff; Terry Ellis of
Imago; Private Music’s Ron Gold-
stein; Anne Robinson of Windham
Hill; Zoo’s Lou Maglia; and Logic Re-
cords’ Luca Anzilotti, Matthias Mar-
tenson, and Michael Munzing. Also
present were BMG Music Group
chairman and CEO Michael Dorne-
mann and Monti Media chief Monti
Lueftner.

BMG Music Publishing president
Nick Firth outlined ways in which the
record companies and publisher could
work more closely together. He said
BMG Publishing would continue to
“find them, sign them, keep them eat-
ing, and get them record deals” but
noted many of its songwriter acts,
such as House Of Pain and France’s
MC Solaar, were signed to other re-
cord companies. “Why sign them to
Sony or PolyGram when they could
be signed to BMG?” asked Firth, who
said the publishing operation was due
to gross $107 million this year, up
from $35 million five years ago.

(Continued on page 79)

RECORD COMPANIES. WEA Corp. in Los
Angeles promotes Gregory Askey to
senior VP of credit and Alan Shapiro
to VP of music sales. They were, re-
spectively, VP of credit and director
of national sales.

Jesus Garber is named VP of ur-
ban promotion for Hollywood Rec-
ords in Los Angeles. He was VP of
R&B promotions at Zoo Entertain-
ment.

Barbara Zipperman is appointed
VP of business and legal affairs at
Interscope Communications Inc. in
Los Angeles. She was senior VP of
business affairs at Carolco Pictures.

Sony Music promotes Sandy Lor-
enzo to director of marketing ser-
vices, East Coast, in New York and
Christine Schultz to director of mar-
keting services, West Coast, in Los
Angeles. They were, respectively, as-
sociate director of marketing ser-
vices, East Coast, and associate direc-
tor of marketing services, West

ASKEY

Coast.

Karen Lee is promoted to national
director of promotion, East Coast, for
I.R.S. Records in Boston. She was re-
gional director of promotion for the
Northeast.

Bob Golden is named national di-
rector of marketing and promotion
for Red Baron Records, an indepen-
dent label distributed by Sony Music
in New York. He was marketing and
talent director at the Blue Note jazz
club in New York.

Jerry Gilbert is named GM of Bain-
bridge Records in Los Angeles. He

SHAPIRO

Soul Of Gold. Prior to the taping of Soul Asylum’s “‘Unplugged” concert for

MTV at Sony Music Studios, the band received gold plaques commemorating
sales of its label debut, “Grave Dancers Union.” Soul Asylum is scheduled to
set off on MTV's "Alternative Nation” tour Wednesday (9). Shown in back row,
from left, are Columbia’s Kid Leo; Judy McGrath, creative director, MTV; John
Cannelli, senior VP of talent and artist relations, MTV; Columbia’s Don lenner;
Andy Schuon, senior VP of music programming and promotion, MTV; band
member Grant Young; Danny Heaps, the band’s manager; band members Dan
Murphy, Kart Mueller, and David Pirner; and Sony Music’s Missy Worth, Michele
Anthony, and Tommy Mottola. in bottom row, from left, are Columbia’s Benii
Gordon, Nick Cucci, and Mark Ghuneim; Rick Krim, VP of talent and artist
relations, MTV; and Bill Sullivan, the band’s road manager.

Blockhuster Heralds New
S. Galif. Concert Venue

LOS ANGELES—BIlockbuster En-
tertainment will continue its tradi-
tion of launching its facilities on a
grand scale when it opens its latest
concert venue near San Bernardi-
no, Calif., in July.

The $15 million facility, known
as the Glen Helen Blockbuster Pa-
vilion, is located inside a regional
park about one hour east of down-
town L.A. )

The facility eventually will hold
65,000 and is unique among venues
in the U.S., says Allen B. Flexer,
president/CEO of the Phoenix-
based Blockbuster subsidiary Am-
phitheater Entertainment Corp.

“Everyone says state-of-the-art
this and state-of-the-art that, but
this [facility] is different and
unique in that we have the intima-
cy of an amphitheater, but the abil-

EXECUTIVE TURNTABLE
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was director of the classical depart-
ment at Mobile Fidelity Sound Lab.

Christine Wolff is promoted to
New York publicity manager for
Warner Bros. Records. She was as-
sistant to the VP of publicity.

Gene Boyer is named national pro-
motion director at Par Records. He
was promotion assistant at Virgin
Records.

Windham Hill/High Street Rec-
ords in Palo Alto, Calif., names John
Vernile national promotion manager
and Joanne Brown national publicity
manager. They were, respectively,

ity to go to stadium-size shows,”
Flexer says.

So far, the venue has managed
to attract several platinum-selling
acts, including Poison (July 6),
Lynyrd Skynyrd (July 7), and Def
Leppard (July 9), in what a Block-
buster press release terms as
“preview concerts.” According to
sources, the term has irritated
some of the talent. “When they
started putting the first shows to-
gether, we did not realize the mag-
nitude of the names” so the term
“preview concerts” sneaked into
some early publicity releases, says
the venue’s publicist, Stuart Zan-
ville.

The Glen Helen Blockbuster Pa-
vilion joins the company’s two oth-
er concert venues in Phoenix and
Charlotte, N.C. EARL PAIGE

Garth Brooks,
‘Bodyguard’ Top
May Cert List

B BY CHRIS MORRIS

LOS ANGELES—Garth Brooks’
“No Fences” and “The Bodyguard”
soundtrack album moved into au-
gust company in the May certifica-
tions from the Recording Industry
Assn. of America.

Brooks’ 1990 Liberty album, certi-
fied for sales of 10 million last
month, joins just eight other albums
currently standing at that level:
AC/DC’s “Back In Black,” Def Lep-
pard’s “Hysteria,” M.C. Hammer’s
“Please Hammer Don’t Hurt 'Em,”
Prince’s “Purple Rain” soundtrack,
the “Dirty Dancing’’ soundtrack,
Guns N’ Roses’ “Appetite For De-
struction,” Lionel Richie’s “Can’t
Slow Down,’’” and Elton John’s
“Greatest Hits.”

“The Bodyguard,” certified for
sales of 8 million units in May, be-
comes one of the five best-selling
soundtrack albums of all time. The
Whitney Houston vehicle joins “Sat-
urday Night Fever” (11 million),
“Purple Rain,” “Dirty Dancing,”
and “Grease” (8 million) at the top
of the heap.

Two other 1992 releases, Billy
Ray Cyrus’ “Some Gave All” and
Eric Clapton’s “Unplugged,” con-
tinued to rack up sales last month,
reaching 7 million and 6 million, re-
spectively.

Latin star Jon Secada and rapper
Dr. Dre notched their first multi-
platinum hits for “Jon Secada” and
“The Chronic,” both of which went
double-platinum.

Van Halen extended its solid-plat-
inum track record with ‘“‘Live: Right
Here, Right Now,” the group’s 10th
album to be certified for sales of 1
million.

First-time million-sellers were
R&B group SWV, for its RCA debut
“It’s About Time,” and adult alter-
native keyboardist Ray Lynch, for
his 1984 release ‘‘Deep Breakfast.”

Rap act Naughty By Nature had

(Continued on page 40)

SCHULTZ
marketing director for Forest Incen-
tives and director of publicity at
BMG-distributed Milan.

Bruce Hartley is promoted to coor-
dinator, media and artist relations for
Mercury Records in New York. He
was adminstrative assistant.

DISTRIBUTION. Uni Distribution pro-
motes Denise Fanelli to regional
branch manager/West Coast in Bur-
bank, Art Patterson to regional sales
manager/Southern California in Bur-
bank, and Mike Khouri to regional
sales manager in Boston. They were,

LR 5
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GOLDEN GILBERT

respectively, regional sales manag-
er/Southern California, sales repre-
sentative/Southern California, and
senior account executive in Albany,
N.Y.

PUBLISHING. Meredith Stewart is
named director of publishing at Curb
Music Publishing in Nashville. She
was GM of Coal Miners Music.

Lynn Gann is appointed manager
of creative services at MCA Music
Publishing/Nashville. He was pro-
fessional manager of Tom Collins
Music Corp.
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Cole’s New Set A Smooth Segue
And FElektra Keeps Mktg. Ball Rolling

B BY CRAIG ROSEN

LOS ANGELES—Natalie Cole wants
her fans to know that her new album,
“Take A Look,” due June 15 from
Elektra Entertainment, is much more
than a rehash of her 1991 multiple-
Grammy-winning, 8-million seller “Un-
forgettable.”

“I didn’t stay in the.same place,”
Cole says. “There is a progression to
this album.”

Elektra senior VP/GM David Bither
concurs, noting that while the album
“continues on one level to explore the
kind of great songwriting that ‘Unfor-

While on the road, Cole vowed to
take six months off before starting the
new album, hoping to spend time with
her family, yet she didn’t get off the
road until early December—just be-
fore she had to start laying the ground-
work for “Take A Look.”

Although she didn’t even discuss the
follow-up to “Unforgettable”—an al-
bum featuring Cole performing songs

made famous by her father, Nat King
Cole—until January 1993, she had a
plan.

“What 1 discovered most about the
‘Unforgettable’ album was not only did
people love the fact that T was doing
my father’s music, they loved the fact
that I was doing this kind of music,”
she says. “I found out there was an au-
dience that likes this kind of music.

“T thought it wasn’t a bad idea to
continue to do this kind of musie with
just a little more variety.”

That plan was fine with Elektra.
Bither says the overwhelming success
of “Unforgettable” serves as an ideal

gettable’ did,” the new album has a

much broader range of material.
Bither adds that “Take A Look” is a

priority release for Elektra—perhaps

set-up for “Take A Look.”

“A lot of the work in marketing this
record was done in marketing the last
record,” Bither says. “Suddenly, Nata-

The Lady Meets And Greets. Diana Ross, center, meets with execs at a party
celebrating the release of her new album and longform video, “Diana Ross . . .
The Lady Sings.” From left are Motown Records CEO/president Jheryl Busby,
PolyGram Diversified Entertainment president John Scher, Ross, PolyGram
Holding COO/president Eric Kronfeld, and his wife, Katie Kronfeld.

its top priority for the year.

The success of “Unforgettable” had
Cole “stupefied,” while 18 months of
touring to support the album left her
exhausted.

“I was working my butt off,” says
Cole. “It was great, I'm not complain-
ing, but after that I told myself that I
would never work like that again, be-
cause it almost killed me.”

NATALIE COLE

Sire Widens Westerberg’s
Reach With Solo Debut

BY CATHERINE APPLEFELD

NEW YORK—Paul Westerberg had
been imagining life after the Replace-
ments long before the band imploded
two years ago. So it isn't surprising
that his solo Sire/WB debut, “14
Songs,” finds him reveling in newfound
musical freedom.

“I was longing to write a song—a

PAUL WESTERBERG

rocker or a ballad—that I thought was
good, and do it regardless of someone
else’s opinion of it,” says the Minneapo-
lis-bred singer/songwriter of his final
years fronting the critically acclaimed,
commercially ambivalent outfit. “I got
to the point where I thought I was the
best judge of my own material.”

The material on “14 Songs,” in
stores June 15, spans the gamut of
Westerberg’s creative oeuvre, from
distinctly Replacements-esque first
single “World Class Fad” to hard-
rocker “Silver Naked Ladies” to gentle
ballad “Runaway Wind” to a demo ver-
sion of “Black-Eyed Susan” recorded
in Westerberg’s kitchen.

As Michael Hill, Warner Bros.’ asso-
ciate director of A&R, East Coast, puts
it, “It’s got everything you want, and
everything you don’t want, which I
think is fitting for Westerberg.”

Another thing the album has going
for it, according to Hill, is a friendlier
environment at radio than met the Re-
placements in the '80s. “I think the
times have caught up with him,” he

(Continued on next page)
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(Continued on page 27)

MUSCLE SHOALS, MEMPHIS, AND MIAMI Meet
Manhattan: There was plenty of power per square inch at
Knopf and Atlantic Records’ May 27 party to tout the re-
lease of “Rhythm & The Blues: A Life In American Music,”
legendary producer/record exec Jerry Wexler’s autobiogra-
phy written with David Ritz. Wexler's former partner
Ahmet Ertegun was there, as were several other label hon-
chos, and so were luminaries such as Ed Bradley of “60 Min-
utes,” producer Bob Thiele, and singer Teresa Brewer.
Billboard’s Chris Morris praised the book to the skies in
his review in the May 29 issue, but I'd

‘Rhythm & Blues’ Bash A Historic Event;
Waller Welcomed; Tongue-Tying Titles

Damn (Exploring The Tension Inside The Sweetness)”;
Fishbone: “Give A Monkey A Brain ... And He'll Swear
He's The Center Of The Universe”; Gumbo: “Droppin’
Soulful H20 On The Fiber”; P.M. Dawn: “The Bliss Al-
bum ... ? (Vibrations Of Love And Anger And The Pon-
derance Of Life And Existence)” or Digable Planets:
“Reachin’ (A New Refutation Of Time And Space).” Don’t
any of these guys know there’s a fine line between clever-
ness (and pretension)? Kind of makes you miss Chicago’s
method of simply numbering their albums, doesn’t it?

THIS AND THAT: Freedy John-

go one step further and suggest the
book be mandatory reading as a his-
tory lesson for anyone born post-1950
and as a recollection for anyone
around during the actual events.
Elvis Costello accurately said,
“Writing about music is like dancing
about architecture”; however,
Wexler’s descriptions of the music he

ston has signed with Elektra Rec-
ords; in the meantime, Bar None
has just released an EP by Johnston
... Tom Jones has signed to Inter-
scope ... Johnny Cash has signed
with Def American and is working
on an album with producer Rick Ru-

helped make part of the American
popular landscape are so beautifully
described that it makes the reader
fall in love with the songs all over again. And, Wexler, who
wrote for Billboard from 1947-51, sums up the journalistic
experience perhaps better than anyone I've ever known: “I
already knew how to form a grammatical sentence, but Bill-
board taught me to write a lead and punctuate with preci-
sion; soon I was using semicolons.” What more could you
want?

AT THE THE SAME PARTY, we caught up with Robert
James Waller, who, as we wrote two weeks ago, has signed
with Atlantic. This guy’s had some year: His first novel,
“The Bridges Of Madison County,” has been on the best-
seller list for more than six months, Steven Spielberg has
optioned the movie rights, and now the author’s in the stu-
dio with Arif Mardin cutting his first album. In a not-too-
surprising tie-in, the July release will feature several of
Waller's original tunes, as well as songs mentioned in the
book such as “Tangerine” and “Autumn Leaves.” And in
what must be some kind of a record, Atlantic Group co-
chairman/CEO Doug Morris says the label made the deal
with Waller in 12 minutes.

THE UNBEARABLE WEIGHTINESS OF TITLES:
Has anyone else noticed the incredible number of obsequi-
ous album titles coming our way? At least Arrested Devel-
opment’s “3 Years 5 Months & 2 Days In The Life Of .. .”
made sense once the group explained it was the length of
time it took to get signed. But can anyone explain the fol-
lowing titles? Terence Trent D’Arby: “Symphony Or

by Melinda Newman

bin. ... Paul McCartney’s June 15
concert, at Charlotte, N.C.’s Block-
buster Pavilion, will be broadcast
live on Fox Television Network and
simuleast nationally by Westwood One . . . Spread Eagle
and MCA Records have parted ways . . . Capitol Records
duo Charles & Eddie is no longer represented by Hit &
Run Management . .. Steve Miller started his summer
tour June 4 in Minneapolis. The outing is in support of his
new Sailor/Polydor/PLG release, “Wide River” ... New
Model Army kicks off its U.S. tour June 15 in Philadel-
phia. The band’s latest album, “The Love Of Hopeless
Causes,” is on Epic Records. . . . The International Man-
agers Forum will hold its first meeting in the U.S. July
20 as part of New York’s New Music Seminar. The Forum
debuted in the U.K. in 1992, attracting more than 400 man-
agers who debated a wide range of topics.

LEAVE IT TO THOSE wacky people organizing the Lol-
lapalooza 93 tour to come up with some great activities
for the Lollapalooza Village that is set up at each concert
stop. Among the best are Dear Bill: a paper scroll on
which people can write their own personal messages to
Bill Clinton (after every show, the scroll will be sent to
the White House); the Cyber Pit: an area composed of 10
computer kiosks networked together (users can call up the
day’s events, as well as concoct messages relayed to an
electronic bulletin board above the main stage); and, in
conjunction with the United Nations’ designation of 1993
as the “Year Of The Indigenous People,” the event organ-
izers have commissioned five Native American artists to
paint a 400-foot tapestry depicting the last 500 years of
Indian history. The tapestry will travel from site to site.
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| ARTIST DEVELOPMENTS

DEVELOPING DEVLINS

Amid the roar created by the
current crop of alternative-rock acts,
the song’s the thing that could make
the Devlins stand out from the pack.

That’s the thinking at Capitol
Records, which signed the quartet, led
Colin Devlin and his brother Peter.
“Colin has a wonderful, captivating,
atmospheric voice and a great sense of
melody. I think that’s their strongest
suit,” says Jeremy Hammond, VP of
artist development.

That ethereal sound, which
reverberates through the band’s debut
album, “Drift,” and first single “I
Knew That,” was honed at the
brothers’ home studio in Dublin and
refined with producer Maleolm Burn at
Daniel Lanois’ Kingsway Studio in
New Orleans and George Martin’s Air
Studios in London.

“With this record we really just tried

»

THE DEVLINS: Peter and Colin Devlin.

to be current but at the same time
make something that would have a
lasting value,” says Colin Devlin, the
band’s primary singer, songwriter, and
resident philosopher. “A lot of records
now are very much a trend and a
couple years later they’re not really
very relevant.”

For the band, which also includes
guitarist Larry Hogan and drummer
Joey Pleaff, making a relevant record
meant being true to the reflective
attitude inspired by life in Dublin
without coming off as a derivative of
that other band from Ireland. “If you
played in a jazz trio, I think you’d be
compared to U2 if you were from
Ireland,” says Devlin. “It’s ridiculous.”

While Hammond agrees that “it is
inevitable there will be comparisons to
other Irish artists,” he feels the
Devlins’ sound stands on its own. To
introduce the band stateside, the label
brought the Devlins to the U.S. in
February for a heavy-duty round of
press and showcases in New York and
Los Angeles.

In July, the Devlins will embark on
an eight-city tour of major U.S. cities.
Hammond says plans also call for the
band to return to the States in
September, possibly in a support slot.

Regardless of commercial success,
the brothers Devlin say one of their
greatest accomplishments was proving
to their parents they could in fact make
a living making music. Devlin even

SIRE WIDENS WESTERBERG’S REACH

(Continued from preceding page)

says. The label shipped “World Class
Fad” to alternative-rock and adult al-
bum alternative outlets last week, and
the track will hit album-rock stations
this week.

Westerberg has done a little catch-
ing up himself. During the two years
since the Replacements split up, he so-
bered up and took inventory of his per-
sonal life.

He also helped score the film “Sin-
gles,” which included writing and per-
forming the rock hit “Dyslexic Heart,”
a task that served as a bridge to his
solo album. “I wasn’t ready to sit down
and make a full record and spend two
months, and it allowed me to do what
1 do and not have the pressure of mak-
ing a big work of art,” he says.

When it came time to record “14
Songs,” Westerberg found himself in a
quandry over what to include. “At first
I wanted to make it very flippant, very
shallow, very humorous, so it would al-
most irritate more people who thought
I was holding back because I didn’t
want to come out with a songwriting
record,” he says. “I wanted to just go
in and see what happened and, in es-
sence, 1 got everything I wanted.

“The more intense songs were writ-
ten earlier,” he continues. “For some,
[the recording process] was very liber-
ating because I'd left them unfinished.
And some of them, quite frankly, I had
finished at home and by the time it
came to record them I couldnt recap-
ture the feeling I had when I wrote
them so I basically whipped up three or
four more.”

In contrast with his Replacement re-
cordings, the latter-day tunes, “World
Class Fad” included, were literally
banged out during recording sessions

with co-producer Matt Wallace (Re-
placements’ “Don’t Tell A Soul”) in
New York and San Francisco. “I'd al-
ways wanted to do that in the studio
and I ... we never did.”

Admittedly, though, some aspects of
recording were difficult. Describing
sessions in which he tried to teach his
backing band—including drummer
Brian MacLeod and Ian McLagen on
piano—his songs in just a few days,
Westerberg says, “I'm not the best
teacher. I'm like, ‘Well, this part goes
like this and make up the rest.’ The Re-
placements did that well. They used to
know from my facial expressions or
body movements what 1 wanted. I'm
not used to telling people what to do.”

Westerberg will be embarking on a
U.S. club tour this summer, a prospect
that finds him excited, if a bit philo-
sophical. “There will be good nights
and bad nights and people will still
probably call out for songs that I don’t
remember. But I'm rested, 'm ready.”

Hill sees the possibility for Wester-
berg to broaden his fan base. “I think
for people who may have been afraid of
or put off by the Replacements, they
may be more open bhecause Paul Wes-
terberg doesn’t represent the same
thing to them,” he says. “Some of the
goofier moments that would never have
made it onto a Replacements album are
here.”

Westerberg has his own theory of
why “14 Songs” emits a more positive
vibe. “It dawned on me that I finally
brought my guitars and equipment up
to the first floor,” he says. “I've always
recorded and written in the basement,
and this is the first batch of songs that
were written actually looking out the
window.”

jokes about making the band more of
a family affair.

“Our older brother loves music too.
Maybe we could be like Depeche Mode
and get him in the band. They have this
guy now who is in the band but really
doesn’t do anything except all the
business stuff,” he says of one of his
favorite groups. “We’ll get him in and
he can sit there with a cap on and play
keyboards.”

CATHERINE APPLEFELD

KADISON KONQUERS

Joshua Kadison is not yet
accustomed to the hype that goes with
being on a major label. As he listens to
a press release supporting his SBK/
EMI Records Group debut, “Painted
Desert Serenade,” that compares him
to the likes of Harry Chapin and Jim
Croce, he lets out a quick, nervous
laugh.

“I haven'’t dealt very much with the
industry, so I'm not really sure how to
react to some things just yet,” he says.
“It’s great that my label is so into the
record. But comparisons are not the
issue for me. Actually, I feel more
bonded and influenced by the writers
of the 30s and '40s, like Cole Porter
and Gershwin. But more than anything
else, | am interested in whether or not
I've made a record that people will
like.”

Enthusiastic AC radio acceptance of

(Continued on page 19)

M USIC

THEY RE
FLAYING
MY SONG

Chris Isaak often
will pull out an old
cover like Bo
Diddley’s “Diddley
Daddy” for his live
shows; however,
when he gets into the
studio, the
pompadoured singer
usually sticks with
his own
compositions,
“because if I don’t do
them, nobody will
ever hear them.” But
on his latest album,
“San Francisco
Days,” Isaak puts
his own spin on
“Solitary Man,” Neil
Diamond’s 1966 hit.

Edited By Peter Cronin

PUBLISHING

“I chose ‘Solitary Man’ because my
mom is a big Neil Diamond fan. So, not
only do I get to do a great song, but my
mom thinks I'm out of the pizza parlor
and into the mainstream. I'm legitimate
now,” says Isaak. “I've
always liked the lyrics.
Anybody who rhymes
‘paper ring’ with ‘part-
time thing’ is OK by
me. It’s funny, but peo-
ple have come up to me
and said, ‘Neil Dia-
mond, he’s kind of
square.” Well, anybody
who wrote for the Monkees could never
be square, and I get the feeling that
Neil doesn’t give a damn. Wherever he
plays, it's like, ‘How many people will it
hold? OK, book me for two weeks.’ ...
There’s a horn section in the middle [of
Diamond’s original version] that does
that ‘Hawaii Five-0’ riff. I always
thought that Neil may have been hint-
ing, in a very subliminal way for those
of us hip enough, that McGarrett was a
solitary man. It’s a musical clue that he
left there. He’s kind of like the Nabokov
of music.”

v

ISAAK

“Solitary Man” was written by Neil
Diamond and published by Tallyrand
Music Inc. (ASCAP)

Describing why the
Westwood Marquis Hotel and Gardens
rises above all the other luxury hotels in [..A.
is like trying to describe how you felt
when you heard 70’s music was back.

Except with us, you’ll have only good times
to remember. And no-ene will ask you
the Tyrics to “The Hustle”.

The Westwood Marquis has long been

favored by shost every major recording artist

who has assession or gig in La La land. Maybe

because every room is a luxurious suite.
They’ve been the scene of many an afier
Gramniy party,-Maybe yours is next. Or,
because compact dise systems are always
{So you

available in your business suite.

might want to bring some
of your favorite Cls

along.) Other notes: H O TE.L

drinks and schmooze by the pool seen in “Pretty
Woman”. Very available privaie poolside
cabanas with phones. A complete spa and

health elub. Legendary dining with the Ertes in
the Dynasty Room, under fhe gazebo in the
Garden Terrace, or al fresco, poolside at the
Cafe Perroquet. 24 hour room service from the
cuisine of all three. And some pretly {amous
musical entertainment of our

('”é-;fll,’()()dﬂ[(”’(jllis own in the lounge. Hotel?

IS NN EY More like a second home.

Where you belong.

930 Hilgard Avenue, Los Angeles, CA 90024 (Next door to Beverly Hills and Santa Monica), Telephone: (310) 208-8765
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BON JOVI
Wembley Arena, London

AS THE BAND MATES in Bon
Jovi bounded upon the stage of
Wembley Arena for the second of
three sold-out shows here May 16,
amid pyrotechnic blasts and the
anthemic opener “I Believe,” the
crowd barriers were packed with
screaming young girls who seem to
guarantee a worldwide fan base for
these Jersey rockers.

But look again. At this tour stop,
a preview of the show Bon Jovi will
bring back to the U.S. beginning
June 25 in San Diego, most of the
audience members were in their 20s
and 30s. These fans grew up with
Bon Jovi, beginning with its massive
1986 breakthrough, “Slippery When
Wet,” and its 1988 follow-up, “New
Jersey,” taking to heart the act’s
platinum-plated hooks and the
uncomplicated sentiments of songs
like “Livin’ On A Prayer.” They
have stayed loyal because Bon Jovi
has grown up with them, as evi-
denced by the more somber song-
writing on “Keep The Faith,” re-
leased by Jambco/Mercury in the
U.S., Phonogram in the U.K., and
PolyGram affiliates worldwide.

While “Keep The Faith” has not
ignited The Billboard 200 as its
predecessors have, the album al-
ready has sold more than 5 million
units worldwide. And front man Jon
Bon Jovi, once the upstart, younger
brother of the Jersey rock frater-
nity, seemed far less cocky and more
confident than ever as he led his
band mates through a two-hour-plus
set of Saturday-night, good-time
rock, from vintage hits such as
“Wild In The Streets” to “I’ll Sleep
When I'm Dead” from the current
album.

The band—Bon Jovi, guitarist Ri-
chie Sambora, bassist Alec Jon
Such, keyboardist David Bryan, and
drummer Tico Torres—created a
sound both buoyant and tough and
built for rock arenas. Jon Bon Jovi
demonstrated, particularly on an a
cappella intro to “Bed Of Roses,”
that his voice has developed well be-
yond a hard-rock wail.

And that was just as well, because as
he and the band swept through the
rock drama of songs such as “I'll Be
There For You,” “Blaze Of Glory,” and
the show-closing new single “In These
Arms,” it had a lot of old friends sing-
ing along. THOM DUFFY

ARTISTS
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ETTA JAMES
Peabody’s Down Under, Cleveland

ON HER FIRST CLEVELAND visit
in 11 years, the power was with Etta
James but the stamina wasn’t. On a do-
mestic tour behind “The Right Time,”
her powerful Jerry Wexler-produced
Elektra debut, James was in fine vocal
form on this date. Too bad she per-
formed for only a shade over an hour.

The 1993 Rock and Roll Hall of Fame
inductee served up a terrific “I Sing
The Blues,” an excitingly vulgar
“Breaking Up Somebody’s Home” and
a sexy rendition of Jimmy Reed’s “Baby
What You Want Me To Do” that had all
450 audience members rocking.

A prestigious date for Peabody’s, a
venerable venue in the Flats entertain-
ment district, the show drew an audi-
ence as diverse as the musical palette
painted by James and her aptly named
Roots Band, a hellaciously versatile

IN ACTION

eight-piece backup group.

James served up blues, rock, and
wildly eccentric pop. Buttressed by gui-
tarists Bobby Murray and Josh Sklair,
and anchored by her son Donto on
drums, former Robert Cray bassist Ri-
chard Cousins, and the churchy key-
boards of Dave Mathews, she nailed it
on “I'd Rather Go Blind,” the Reed
tune, and several other tunes.

“Damn Your Eyes” was explosive pop,
segueing easily into “Besame Mucho,” a
showcase for James’ vocal prowess.
‘When it threatened to become a persi-
flage of her own sentimentality, Sklair’s
inspired flamenco-styled guitar rescued
it. And as if that weren’t enough, James
followed up with Otis Redding’s sancti-
fied “One More Day,” stretching the
tune from blues to bolero and bringing
the house to a higher plane.

Unfortunately, the elevation didn’t
last. James, whose voice spans baritone

(Continued on next page)

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PAUL McCARTNEY Winnipeg May 21 $1,038 964 37430 Nite Out
Stadium ($1,314,497 45,035 Entertainment
Winnipeg, Canadian) Perryscope
Manitoba $49.75/ $35.75 Concert Prods.
ELTON JOHN Orlando Arena May 3-4 $848 588 30,232 Magic Prods.
Orlando $28.50 two
Centroplex sellouts
Oriando, Fla.
NEIL DIAMOND The Pyramid May 25 $397,525 19,783 Ogden Presents
Memphis $25
RITA MACNEIL 0'Keefe Centre May 18-22 $301,468 13,157 Concert Prods.
for the ($381,508 15,000, international
Performing Arts Canadian) five shows in-house
Toronto $34/ %21
MDNIGHT OIL Sydney May 28-29 13,079 Trading Post
Entertainment (3420,921 22,000, Agency
Centre Austrakian) two shows
Sydney $34.60
JULIO IGLESIAS Star Plaza May 21-23 $264,204 1319 in-house
Theatre $36 10,200,
Merrillville, Ind. three
shows
CLINT BLACK /WYNONNA Riverport May 21 $206,573 16573 Contemporary
MICHAEL JOHNSON Amphitheatre $50/ $24/ $15 19,861 Prods.
Maryland )
Heights, Mo.
STING Kiefer UNO May 25 $154,784 5417 | Beaver Prods.
DADA Lakefront Arena $32.25/ $24.25/ seliout
] Univ. Of New $21.25
Orleans
New Orleans
ALAN JACKSON Mark Etess May 22 $139,8650 4,550 Larry Magid
MERLE HAGGARD Arena $35/ 825 sellout
Trump Taj
Mahal
Atlantic City,
NJ.
RUNDMC. The New Pine May 29 $109,347 i 13,569 Glass Palace
SHK Knob Music $7.96 15,350 Promotions
SNOW Theatre
sD Clarkston, Mich.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashvilte. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, cail Laura Stroh, (615)-321-4254.

Everything Old Is New For
Contemporary Pop Fans

WHEN THE PAST IS NEW:
Words & Music has no argument
with the decision by recording
academy NARAS to make old hit
songs ineligible for the song-of-
the-year Grammy category. New
songs made public for the first
time during the Grammy eligibil-
ity period or those that have no
meaningful track record deserve a
special place in the Grammy sun
against the occasional hit revival of
a previous winner or venerable
oldie. And if an oldie becomes a hit
again it still is a candidate for pres-
tigious link-

completely identical ...” In deny-
ing summary judgment, however,
Martin noted that “... a reasona-
ble juror might not necessarily
agree” with the court’s conclusion.
“This issue is better left to the
trier of fact, who will also have an
opportunity to evaluate the credi-
bility of the expert witness.” The
Warrant version of “Heaven” is
published by Virgin Music.

TOP 10 STREAK: Interscope
Music chief Ronnie Vance notes
that the re-

age to the im-
posing
category of
record of the
year. But,
let’s face it.
The contem-

Woris s<Music

cently estab-
lished unit of
the label of
the same
name has a
top 10 streak

porary music
revolution is
such that any pop music fan under
35 or so who doesn’t have a broad
taste in popular song likely will
identify a song like “Dancing In
The Dark” as a Bruce Spring-
steen creation rather than the title
of the lovely 1931 romantic ever-
green written by Arthur
Schwartz & Howard Dietz. (Song
titles can’t be copyrighted, of
course, yet one could go to court on
the basis of unfair competition,
claiming that a new song with a ti-
tle shared by another with a
strong public identity is taking ille-
gal advantage of success.)

But when most of the public has
little or no recognition of the ear-
lier title, where does the factor of
unfair competition come into play?
There are many other similar ex-
amples of this, so it’s ironic that
when a 40-year-old hit like “Unfor-
gettable,” as revived by Natalie
Cole, wins as song of the year, the
new recording serves as an intro-
duction to the song for millions. It
is seen as a newcomer by younger
pop fans, who are not likely to be
tuning into radio stations that play
hits from another era. “Every-
thing Old Is New Again,” as the
nostalgic '70s copyright by Carole
Bayer Sager & Peter Allen put it.

TWO ‘HEAVENS’ TO JURY? A
federal judge in New York says
that Warrant may well have in-
fringed on another group’s song,
but he has denied summary judg-
ment against the defendants and
wants a jury to settle the matter.
A group known as Attica and a
management company sued mem-
bers of the hit group, among oth-
ers, charging that Warrant’s 1985
hit on Epie, “Heaven,” was a steal
from a song written earlier by
them with the same title. And, in-
deed, Judge John S. Martin found
that the two songs “share a com-
mon chorus, with the melody, the
words, and the phrasing being

by Irv Lichtman

of three
weeks on two
titles by

writer/producer Brian Murphy,
as recorded by RCA act SWV. The
songs are “Weak” and “I’m So Into
You.”

ANGEL'S SUMMER Circuit:
Broadway Angel has six more re-
leases of cast albums in July, its
next to last release in a planned
CD return of catalog shows and
soundtracks. They are Ralph
Blane’s 1952 “Three Wishes For
Jamie”; Arthur Schwartz & Dor-
othy Fields’ 1954 “By The Beauti-
ful Sea”; the London cast album of
Lionel Bart’s 1963 “Oliver!”; Ri-
chard Adler’s 1961 “Kwamina”;
the 1964 revival of Vernon Duke
& John Latouche’s “Cabin In The
Sky”; and Lee Pockriss & Anne
Croswell’s 1964 “Tovarich.”

ON THE SUBJECT of old
shows—this one’s been running
off-Broadway since its opening in
1960!—there’s a sparkling new re-
cording of “The Fantasticks” on
the DRG label. It’s a New York
studio recording sung in English
by a cast that played Japan last
year. The writers, Tom Jones
(book & lyrics) and Harvey
Schmidt (music), have cast roles,
the former repeating his original
part as the Old Man and the latter
at the piano. Added to the album
is “A Perfect Time To Be In Love,”
written for the 30th anniversary
touring production (1990) and
sung by Jones.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Warner Bros. Publications:

1. Led Zeppelin Complete, Vol. 2
2. Eagles Greatest Hits

3. Neil Young, Harvest Moon

4. James Taylor, New Moon Shine
5. The Bodyguard, Original
Soundtrack.
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ARTIST DEVELOPMENTS

(Continued from puge 19)

the set’s first single, “Jessie,” indicates
Kadison is well on the road to
connecting with people. Produced by
Rod Argent and Peter Van Hooke, as
well as David Kershenbaum, “Painted
Desert Serenade” is filled with
confessional ballads conveying an
intense intimacy with spare
arrangements that focus on Kadison’s
delicate voice and fluid piano lines.

“Most of my songs are real stories
about my life,” he says. “These are real
people and experiences that ['ve
gathered over the years. Listening to
them in this context makes me feel
naked in a good way. When the record
was done, it was weird. It was like |
had no real control over the songs
anymore.”

Kadison comes to this project with
several years’ experience as a traveling
saloon singer and piano player. Born in
California’s Hollywood Hills, he
started writing songs when he was 12
years old. At 16, he hit the road in
search of life’s answers after the death
of his mother. Almost immediately,
Kadison began playing in various bars
around the country, living and working
in cities such as Nashville, Dallas, and
Santa Barbara, Calif. “All of that time
on the road was great therapy for me,”
he says. “It strengthened my soul and
focused my songwriting—however
corny that sounds.”

Kadison eventually caught the ear of
SBK A&R representative Brian
Koppelman, who initially signed the
artist to a publishing agreement.
“From the first batch of songs he sent
me, I knew that we were dealing with
potential pop standards,” he says. “As
I got to know Joshua, it became clear
that we had to do an album.”

Five months after securing his
publishing deal, Kadison was on a
flight to London to begin recording
with Argent and Van Hooke.
Kershenbaum was later brought in to

JOSHUA KADISON

ARTISTS IN ACTION

(Continued from preceding page)

and alto, was on stage too briefly.

But even though she didn’t favor the
crowd with the encore it so loudly de-
manded, James was well worth seeing.
A mover and a shaker from a time when
music could change the world, she can
drop your heart to the floor. When she
did, all was forgiven. CARLO WOLFF

do some additional mixing and cut a
couple of songs. In the interim,
Smokey Robinson decided to record
“When A Woman Cries,” one of the
strongest and most romantic tunes on
“Painted Desert Serenade,” on his lust
album, “Double Good Everything.”

“You know, I still haven’t met
Smokey,” Kadison says. “The idea is so
intimidating to me. I truly believe that
some of my idols should stay that way.
I don’t want to risk being

disappointed.” LARRY FLICK
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rock and alternative division. The band'’s first album, “Speak,” is due out in June. Shown, from left, are band member Craig
Dollinger; Priority division VP/GM Jeff Neben; band members Rik Schaffer, Bulldog, and Tripp: Priority executive VP Stephen

Drath; and in-house counsel Andrew Shack.
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"The shirtoffour back!"

in today's crowded marketplace, breaking new
artists has become tougher than ever. Artist
development requires total commitment, and
over the last two years, no one has been
more dedicated to helping new talent find
their audience than Billboard's HEATSEEKERS
chart and Popular Uprisings page!

Not to mention, the prized
“Popular Uprisings T-Shirt Award’”
presented to every number one act on the chart!

In this special spotlight, we'll look
back on the bands that leapt off our
chart to become a national explosion.
Join Billboard in supporting new acts and let
Billboard's over 200,000 readers worldwide
know that you're committed to the
nurturing of new talent!

ISSUE DATE: JULY 24
AD CLOSE: JUNE 29

NY: Ken Piotrowski 212-538-5223
LA: Jon Guynn 213-525-23086
Nashville: Lee Ann Pack 615-321-4284
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Going Batty. Beyond the
exposure the Judybats have
on MTV’s 120 Minutes” and
“*Alternative Nation,” Sire VP/
GM Howie Klein says a live
May 23 date on the cable
channel stirred a conspicuous
sales burst. The Judybats are
on tour now, not only visiting
major markets but also some
of the smaller markets where
the band is getting airplay.

COMMENCEMENT: It is graduation day for Inner Circle
and Nashville rookie Toby Keith. Inner Circle’s “Bad Boys”
leaves Heatseekers, as a 30% sales gain over the prior week
moves it 111-90, while a 28-25 jump on Top Country Albums re-
moves Keith’s self-titled debut.

The album also is making progress on Top R&B Albums,
where it moves 63-54, with a 10% sales in-
crease.

Inner Circle continues the momentum it
showed last week, when a 43% sales boost mo-
ved the album 167-111 on The Billboard 200
and to the No. 1 slot on Heatseekers. The act,
of course, is rolling on the strength of the al-
bum’s title track, which, for years, has been the
theme for the Fox television show “Cops.” The
song moves 10-8 on Hot 100 Singles, although
the single’s momentum at this point is being
pushed more by sales than by top 40 airplay.

Meanwhile, Keith’s album definitely is being
driven by radio. His single, “Should Have Been
A Cowboy,” is No. 1 for a second straight week
on Hot Country Singles & Tracks.

Aside from its move on Top Country Al-
bums, his album also is making progress on
The Billboard 200, where it jumps 113-111.

Artists are removed from Heatseekers when
any career album hits the top half of The Bill-
board 200, the top 25 of Top R&B Albums or Top Country Al-
bums, or the top five of one of our other popular format album
charts.

'_

b

SPEAKING OF GRADUATION, if you look at the Inner Cir-
cle album on The Billboard 200 and Top R&B Albums or Keith’s
title on Top Country Albums and The Billboard 200, you'll notice
a new feature on those charts. From here on out, Heatseeker
graduates will be designated on those three charts.

In the future, we plan to add this feature to the rest of our
popular format album charts, although it is interesting to note
that of all the artists who have graduated since Popular Upris-
ings debuted in October 1991, only two have graduated with

H F
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B;g Heod Todd & The Monsters, Sister Sweetly

‘8_odney_9_& J_oe:_ Co_oley, F__kNew York

Super Start. “The good news
is | think we can sell a lot of
country records,” said Doug
Supernaw, at BMG
Distribution’s January
convention. “The bad news is
there is absolutely no
crossover potential.”” A 20%
jump in the South Central
region and steady West North
Central sales help him debut
at No. 35 on Heatseekers.

peaks on our other popular format aloum charts. Richard Elliot
graduated when he reached the top five of the Top Contempo-
rary Jazz Albums list, and the Chieftains graduated with a top
five peak on the World Music Albums chart. Other than that, all
other Heatseeker graduates came as a result of jumps on The

REGIONAL HEATSEEKERS # 1
~ MOUNTAIN

NORTHEAST
The Jerky Boys, The Jerky Boys

Stylish. L.A. Style began an
ambitious North American tour
in May that takes the act to all
corners of the continental U.S.
plus cities in Hawaii and
Mexico. It continues through
at least June, with later dates
possible. Arista says Style is
fetching airplay in Chicago,
Indianapolis, Salt Lake City,
San Antonio, and Greenville,
S.C.

Billboard 200, Top R&B Albums, or Top Country Albums.

The Heatseeker Graduate flag is one of several innovations
that debut this week on Billboard’s album charts (see story,
page 6).

NO. 1, WITH A BULLET AND SOME YUCKS: Sometime in
the future, we imagine you’ll be seeing a
picture of a couple of dudes with bags over
their heads, receiving T-shirts from Bill-
board editor in chief Timothy White. This

. EAST NORTH CENTRAL
{ G_i_n_ _Blossoms, Nevi Miserable Experience

| =N

/

i

MIDDLE ATLANTIC
The Jerky Boys, The Jerky Boys

photo would be prompted by the fact that
the Jerky Boys have taken over the top slot
on Heatseekers. In doing so, the phone-
prank album becomes the first comedy al-
bum—and the first spoken-word album—to
top this chart.

Big Head Todd & The Monsters, Sister Sweeﬂy.

H,/_,

{ SOUTH CENTRAL
| Ricky Lynn Gregg,Ricky Lynn Gregg

T

r

T r WEST NORTH CENTRAL
Al

PACIFIC

THE REGICNAL ROUNDUP

SOUTH ATLANTIC
| Tasmin Archer,Great Expectations

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Gin Blossoms, New Miserable Experience
Radiohead, Pablo Honey
Big Head Todd/Monsters, Sister Sweetly
The Proclaimers, Sunshine On Leith
Jeremy Jordan, Try My Love
Young Black Teenagers, Dead Enz Kidz...
The Jerky Boys, Jerky Boys
Tasmin Archer, Great Expectations
Ricky Lynn Gregg, Ricky Lynn Gregg
McBride & The Ride, Hurry Sundown

SOUTH ATLANTIC
Tasmin Archer, Great Expectations
Radiohead, Pablo Honey
Big Bub, Comin’ At Cha
The Proclaimers, Sunshine On Leith
Masta Ace Inc., Staughtahouse
Gin Blossoms, New Miserable Experience
The Jerky Boys, The Jerky Boys
Big Head Todd/Monsters, Sister Sweetly

O o O o ok

Aimee Mann, Whatever
10. The Judybats, Pain Makes You Beautiful
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OUT: Radiohead wi'l creep through a 10-
date concert swing, starting June 22, that
concentrates mostly on East and West
Coast markets . .. Seed’s Madder Rose is
touring with DGC/Geffen’s the Sundays
through at least July 1. The cross-country
trek began in San Francisco at the end of
May and includes stops in California,
Texas, the Midwest, and the Southeast . . .
Def American’s Flipper is hitting clubs and
small theaters through the first week of July. The band is flip-
ping through markets in the West, the Midwest, and the East
... Virgin’s the Wallflowers are on the road. They started in
May with five dates warming up 10,000 Maniacs. Upcoming
stops include Pittsburgh, New York, Washington, D.C., and New
Orleans . . . Talk about planning ahead. Adventurous jazz ensem-
ble Either/Orchestra already has announced it plans to play
dates next year along the West Coast. The Accurate Records act
tentatively has set aside March through May for shows in sup-
port of a new album, planned for release next Februnary.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.
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AT THE TOP: Last week’s top three titles on the Hot R&B Singles chart
remain in place this week, although unbulleted. “That’s The Way Love
Goes,” by Janet Jackson (Virgin), makes a sizable gain in airplay points
and returns to the top of the R&B Monitor chart. It ranks No. 1 at 12 sta-
tions. “Weak,” by SWV (RCA), experiences a decrease in airplay points,
yet “I'm So Into You,” the previous single, which has been on the monitor
chart for 23 weeks, moves back into the top five. “Whoomp! (There It Is),”
by Tag Team (Life), jams hard and moves 15-4. It increases 44% in airplay
and 67% in sales points. “Whoomp!” has top 10 airplay at three stations:
WQOK Raleigh, N.C., KTOW Tulsa, Okla., and WWWZ Charleston, S.C.
“Whoot! There It Is,” by 95 South (WRAP), makes an incredible comeback
and leaps up 10 places to No. 18. It moves 10-8 in rank on the single sales
chart. Whoompin’ and whootin’—where will it all end?

COOKIN‘, SMOKIN’, BURNIN’: There’s always something new in the
world of music, and Billboard chart managers like a little razzle-dazzle, {0o.
Take a look at the Top R&B Albums chart. Boy, do we have some features
for you. Each week, the chart now will reflect the Hot Shot Debut and three
brand-new features. First, there will be the “Greatest Gainer,” which will
highlight the album that shows the largest increase in sales over the previ-
ous week. The “Pacesetter” award will reflect the album that has the lar-
gest percentage increase in points over the previous week. And the final
feature, “Heatseeker Graduate,” will help all of our readers who are faithful
watchers of the Heatseekers chart. Now you can watch your favorite spe-
cialty charts and see the titles that have matured and therefore graduated
from the “Heatseekers” chart (see story, page 6).

PATTERNS PREVAIL: “How You Get A Record Deal,” by Big Daddy
Kane (Cold Chillin’), drops backward off of a bullet on the Hot R&B Singles
chart, despite fairly strong airplay increases. This week’s single sales fall
off drastically, as Kane fans put their money down for “Looks Like A Job
For ...,” which debuts on at No. 9 on the Top R&B Albums chart.

TUNES FROM THE GHETTO: Which Southwest label releases a lot of
rap music (hint, hint) and has a very special project on tap? The new act
will feature five blind rappers. Please, baby, baby please, promise me they
won't call them the Five Blind Boys. It would be only too easy, considering
the name of the label’s most successful act.

VINYL STILL COUNTS FOR SOMETHING: “I Wanna Do It,” b;

Marvin Sease (Jive), appears on the “Bubbling Under” chart at No. 17. | |

The criterion to enter the chart is that a song must have at least one of
the six possible single configurations available for sale. Jive produced a vi-
nyl 7-inch, primarily for juke box operators: Therefore, “I Wanna Do It”
is now an eligible single.

IT‘S A B THING: There are two double-sided singles listed on the Hot
R&B Singles chart. Each record has both songs on all configurations and
radio play is split. L.L. Cool J's “Pink Cookies” combines with “Back Seat
Of My Jeep” and moves up 85-66; Yo-Yo's “IBWin’ Wit My Crewin’”
(BEastWest) gets flipped and “The Bonnie And Clyde Theme” tukes the
lead. It moves up 96-73.

BUBBLING UNDER. sici::.

THIS WEEK
LAST WEEK

TITLE TITLE
ARTIST (LABEL/DISTRIBUTING' LABEL) ARTIST (LABEL/DISTRIBUTING LABEL)

ALL | EVER ASK HEAD OR GUT
NAJEE (EMI/ERG) ILLEGAL (ROWDY/ARISTA)

1 LIKE IT INNOCENT GIRL
JOMANDA (BIG BEAT/ATLANTIC) FOUR SURE (RUFFHOUSE/COLUMBIA)

TONIGHT’S DA NIGHT iT’S ON
REDMAN (RAL/CHACS/COLUMBIA) NAUGHTY BY NATURE (TOMMY BOY)

GIMME GIMME | WANNA DO IT WITH YOU
AVA CHERRY (RADIKAL/CRITIQUE) MARVIN SEASE (JIVE)

THE POSSE (SHOOT 'EM UP)
INTELLIGENT HOODLUM (A&M)

TEDDY BEAR PLEASE TELL ME TONIGHT
G-WIZ (SCOTTI BROS.) MOTIF (PAYDAY/LONDON/PLG)

DROP DOWN FAT GIRLS IN DAISY DUKES
E-LA-TE' (JAMMSVILLE/WARLOCK)

BACK FOR MORE g | OFF & ON
LULU/BOBBY WOMACK (EMI/ERG) | TRENDS OF CULTURE (MAD SOUNDS)

U DON'T HEAR ME THO' LET ME TURN YOU ON
RODNEY O & JOE COOLEY (PSYCHOTIC) BIZ MARKIE (COLD CHILLIN'/WB)

2
n | GET AROUND GOTTA KNOW (YOUR NAME)
2PAC (INTERSCOPE/ATLANTIC) MALAIKA (A&M)

| © | WEEKS ON
WEEKS ON

WAKE UP EVERYBODY
NICK SCOTTI (REPRISE)

ST =] == =] =
el == =]

IN MY NATURE VAN FULL OF PAKISTANS
NUTTIN' NYCE (POCKETOWN) Y'ALL SO STUPID (ROWDY/ARISTA)

2
“ BUMPIN' Eﬂn ONE NIGHT OF FREEDOM
PAPERBOY (NEXT PLATEAU/FFRR/PLG) BB.O.TL (A&M)

WHERE MY LIPS HAVE BEEN Bubbling Under lists the top 25 singles under No. 100
DIONNE WARWICK (ARISTA) which have not yet charted.
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I r ® AND PROVIDED BY \ioi/nldisiai/i
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RAY CHARLES WARNER BROS. 26735 (10.98/15.98) MY WORLD
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25 19 37 4 STH WARD BOYZ RAP-A-LOT 53859+/PRIORITY (9.98/15.98) GHETTO DOPE 19 £
2% 2 2 T o I 20 78 68 7L 33 RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
| * 3 5
66 10 | JOE SAMPLE WARNER BROS. 45209 (10.98/15.98) INVITATION 43
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Heateepker Graduates are titles remaved fram Heatseekers this week. ® 1993. Billboard/BPI Communications, and SoundScan, Inc.
Independent National Distributors, Inc.

Independent National Distributors, Inc. CRDLBIG STATE-MALVERNE
CRDI-BIG STATE-MALVERNE Salutes the

PLATINUM SINGLE

"Knockin' Da Boots" by H-Town

GOLD ALBUM

"Fever for da Flavor" by H-Town on

LUKE RECORDS NAIRD

Salutes the

PLATINUM SINGLE

"Dazzey Duks" by Duice on

& % TMR/BELLMARK RECORDS wairn

| BELLMARE
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R&B

ARTISTS & MUSIC

PUSHING ARTISTS TO THE (CUTTING) EDGE

Good Company. Producer Charles Wallert, who recently finished work on “After
All Is Said And Done,” the new O.C. Smith album for Triune Records, is flanked

by songstresses Miki Howard, left, and Cherrelle during a celebration in Wallert's
honor at Chasen’s in Beverly Hills.

ARTIST DEVELOPMENTS

(Contireued fram page 21)

adaptation of a real-life spell of
delirium experienced by White'’s 92-
year-old grandfather. And then there
are the sampled, spoken-word
interludes about religion sprinkled
throughout the album.

So just who and what influences
this group, anyway?

“We like Jimi Hendrix, Charlie
Parker, John Coltrane,” Blake says.
“We appreciate all musie.”

“Even ‘Sesame Street’ has an
influence on us,” the Jamaican-born
White says. “And like Dr. Seuss, we
invent characters, like on the song

‘Bronze,” where we have ‘Mr. Sushi.’
In that song we sing about
homelessness, racism, and mental
illness in different verses.”

The dug, which plays with a five-
piece backing band, has been
woodshedding in venues in northern
California, where its fan base is. Next
month, it will embark on a larger tour
to increase visibility for the rest of the
country. A big stop on the tour will be
July 10 in Manhattan, where the
group will apen for the Ohio Players
at the Central Park SummerStage.

GIL GRIFFIN

(Continued from page 21)

while she’s now a seasoned record-
ing artist, Janet Jackson is still
very much a part of the young
breed, living proof that trying some-
thing different each time out is what
true artistry is all about. “janet.”
sounds nothing like “Rhythm Na-
tion,” which itself was musiecally and
lyrically on another level from “Con-
trol.” Few artists we know would
have Kathleen Battle and Chuck
D. as special guests on one album!

Continuing the quest for a new
approach, artists with first albums
due shortly include family group the
Steele’s (Elektra), whose first effort
is a scintillating R&B set with a gos-
pel edge; US 3 (Capitol), a British
outfit that is advancing the fusion of
jazz and hip-hop by using the Blue
Note catalog as the resource for
samples; and Get Set V.0.P. (Poly-
dor), whose project “Voice Of The
Projects” melds classical samples
with rap. Of course, it remains to be
seen just how supportive radio will
be in introducing these acts to con-
sumers.

AN UNFORGIVABLE Omission:
In our survey of top female artists
with product out or due this year
(Billboard, May 29), we left out a
woman whose legendary voeals have
made her one of R&B’s all-time
stars. Mavis Staples, a soul sister
by anyone’s definition, has finished

her second album for Prinece’s Pais-
ley Park label. Tentatively (but ap-
propriately) titled “The Voice,” it’s
due for an August release and like
any self-respecting R&B musie
lover, I can’t wait!

DIVAS ARE DOIN” IT: And
speaking of Staples, she was one of
a host of female artists on hand for
Sheryl Lee Ralph’s “Divas: Simply
Singing,” a benefit for The Minority
AIDS Project held May 22 in Los
Angeles. In its third year, “Divas”
presents a diverse array of women
singing simply with piano accompa-
niment. The bill matehed old school
divas ( Linda Hopkins, Della
Reese) with the young brigade (Ti-
sha Campbell, Cherrelle). Freda
Payne, opera singer Anota John-
son, and Brenda Russell turned in
exceptional performances, but the
evening’s first standing ovation
went deservedly to Chanté Moore,
who delivered an exceptional per-
formance on “As If We Never Met,”
a cut from her superb debut. The Si-
las Records artist is growing by
leaps and bounds, and if bets were
to be taken on who’s gonna be
around 20 years from now, Chanté
would be a firm favorite.

TINA TIME: If you are old enough
to remember even one of the many
classic tunes that made Ike & Tina

Turner household names in R&B,
do yourself a big favor and check out
the upcoming biopic “What’s Love
Got To Do With It?” Aside from bril-
liant performances from Angela
Bassett and Larry Fishburne, the
movie's re-creation of the early '60s
is awesome. As a story of the true
triumph of the human spirit, it’s one
of the best films in a long time. And,
as a tribute to Tina's status as one
of the entertainment world’s au-
thentic heroines, it’s a must-see. The
soundtrack on Virgin Records
(Tina's debut for the label) is
smokin’.

SUPER HYPE
PUBLICITY CO.

We are the experts you or your
artists need to make your career
asuccess. We give you the
visibility you need, specializing in
RAP, R&B, DANCE, GOSPEL, and
REGGAE music.

DO BELIEVE THE HYPE!

Call Now (718) 443-4535
Fax (718) 574-9774

for. more information

That's she Way
Lovels :

Al Day, Ali Night

Real Love _

Everything's Gonna

~ Be Alright

1'd Die Without You

Love Thang :

Love No Limit

C-azy Love

Typica! Reasons

sl prond io

It's G

Tttin’'T

the tuient’lth thelr fingers in these hits:

i &W sl -& =
Looking Through
'~ PatientEyes
- Seems You're
- Much Too Busy
Baby I'm Yours

MCA

music publishing

We salute Black Music Month every month.

© 1993, MCA Music Publishing, a division of MCA inc. All rights reserved.
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R&B SINGLES A-Z
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BMI/Cleveland's Own, BMI) CPP
™ 86 ABOVE THE RIM (MCA, ASCAP/Slik Star, ASCAP/Low ™
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are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- /Ronestone, BMI) ) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
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@ 6 |23 I'M SO INTO YOU 43 |42 | 7 | wHOOT, THERE IT1S 36 COMFORTER (Music Corp. Of America, BMI/Gasoline 5 | 4 | 3 | DRE DAY 43| 42 | 14 | GOOD OL’ DAYS
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91 DAY BY DAY (WB, ASCAP/Q/B/O Itself, ASCAP/Unit
(7Y 13 | 13 | EVERY LITTLE THING U DO 45 | 36 | 16 | TELLIN' ME STORIES & ASCAP /Hee( Bee Dmim/ A/SC/ AP) o 7|5 |15| FREAK ME 45 [43 | 13 | WRECKX SHOP
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WHOOMP! (THERE IT IS! DO DA WHAT ! 36 |3 TRIGGA GOTS NO HEART BABY I'M YOURS
36 52 | 3 | Tag TEAM (U(FE /BELLMARK)) — | 1 | 1 OF THE GIRLS (EASTWEST) | WANNA HOLDCON TO YOU (Gratitude Sky, 2|6 SPICE 1 (TRIAD/JIVE) — | 1 | SHAI(GASOLINE ALLEY/MCA)
ASCAP/Warner Chappell, PRS/Unichappell, BMI)
UNCONDITIONAL LOVE FALLIN DOWN BABY BE MINE BOW WOW WOW
3D[66 | 2 | rve OivEy 75173 | 4 | K ColouRS (POLYDOR/PLG) :3 muvrv BT': KNOW YOUR NAME (Warner-Tamerlane, (BD)| 40 | 11 | g AcKsTREET (McA) 75 (73| 10 B O N MORTAL/EPIC)
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" mgyr}?e? B}X’gI()IAVIZ?BMI 4 Bul, ASCAP) MYAJEEP (Def Jam, ASCAP/LL Cool J, ASCAP/EMI 16 THAT'S THE WAY LOVE IS (Zomba, ASCAP/Donril,
1[— DEDICATED 14 14 | NO ORDINARY LOVE obete, ack Bull, April, ASCAP/Marley Marl, ASCAP) ASCAP/Micon, ASCAP/EMI April, ASCAP/Abdur
L | R A PURLIC ANNOUNCEMENT (JVE) . SADE (EPIC) 49 kg;i;ﬁ T"JE ONES(CFL:!;?S"H. rf'ng;/cMCA' 76 ROLL WIT THA FLAVA (Naughty, ASCAP/Freddie Rahman, ASCAP/Bobby Brown, ASCAP) CPP/WBM/HL
one Jam, ess, NI apone, Foxxx, ASCAP/Queen Latifah, ASCAP/E-Z-Duz-It, 72 TRUTHFUL (Tony Dofat, BMI/EMI April
COMFORTE HAPPY DAYS ' ' 0 J d
213 |G (GAsom'}E ALLEY/MCA) 15|14 |00 [ Ry e ekTray ASCAP/Warner Bros., ASCAP) ASCAP/40th Street, ASCAP/Peep Bo, ASCAP/Fu ASCAP/Across 110th Street, ASCAP/E-Z-Duz-It,
. T VOURIEEIE 42 LET'S GO THROUGH THE MOTIONS (FROM WHO'S Schriick, ASCAP/EMI April, ASCAP) ASCAP)
3 | 3 |15 | LOVE'S TAKEN OVER 16|10 |19 L RIEHDS THE MANT) (EMI April, ASCAP/DeSwing Mab, 79 SAY IT ISN'T OVER (EMI Blackwood, BMI/Money In 57 TYPICAL REASONS (SWING MY WAY) (EMI
CHANTE MOORE (SILAS/MCA) TLC (LAFACE/ARISTA) C T ASC : )
4|2 SWEET THING 17 |16 | 15 | Love sHouLDA BROUGHT YoU 12 fﬁrﬁﬁ?&c&?&%ﬁm :\s/::?nvxs)m(sw April The Bark. BMl/Todski, BMI/Gotta Pay The Renl, T L
5 ( N pril, BMI) America, BMI/Second Generation Rooney Tunes,
MARYEFECIGEUBTOWNMCA) ONIBRAXTORICATACE (BRETH) ASCAP/Uncle Ronnie's, ASCAP/MCA, ASCAP/Thriller 23 SEEMS YOU'RE MUCH TOO BUSY (Music Corp. Of BMI/Taking Care Of Business, BMI) HL/WBM
5 | 4|7 | GET AWAY 18 |19 [ 17 | GOOD ENOUGH Miller, ASCAP) HL America, BMI/Baby Diamond, ASCAP/Colgems-EMI, UM UM GOOD (Trycep, BMI/Willesden, BMI/Ramal,
BOBBY BROWN (MCA) BOBBY BROWN (MCA) 75 LOOKING THROUGH PATIENT EYES (MCA, ASCAP) HL ASCAP/Mantronik International, ASCAP) BMI/Cleveland's Own, BMI) CPP
6|6 |5 | 'MEVERY WOMAN 19 | 17 | 21 | PEOPLE EVERYDAY 77 LOVE DON'T LOVE YOU (Two Tuff-Enuff, BMI/Irving, 7 SHOW ME LOVE (Song-A-Tron, BMI/Champion, BMI) UNCONDITIONAL LOVE (FROM MENACE I SOCIETY)
WHITNEY HOUSTON (ARISTA) ARRESTED DEVELOPMENT (CHRYSALIS) BMI) CPP 37 SIX FEET DEEP (N-The Water, ASCAP/Jobete, (Zomba, ASCAP/Art & Rhythm, ASCAP)
7 |— |1 | NUTHIN' BUT A “G” THANG 20 |15 | 15 | 1GOT A THANG 4 Ya! 51 LOVE IS A LOSING GAME (WB, ASCAP/Wallyworld, ASCAP/Straight Cash, BMI/EMI Blackwood, BMI) 67 WAITING IN VAIN (Polygram Int, ASCAP)
DR. DRE (DEATH ROW/INTERSCOPE) LO-KEY? (PERSPECTIVE/A&M) " f‘s)\clé"lélowaiesﬂclipf\ic‘“’) WB;ﬂ ] CPP/WBM 68 WANNA MAKE LUV 2 U (Nickleola, ASCAP/Large
! ssmancherry, YM, . . . " : S
8|5 |9 | REMINISCE 21 | 18 | 24 | REAL LOVE ASCAP/w(arner-Tame{Iarnee mancherry. 41 SLAM (JMJ, ASCAP/Chyskillz Muzik, ASCAP/Harris Giant, ASCAP/Steel Nickel, ASCAP/Primat, ASCAP)
MARY 3. BLIGE (UPTOWN/MCA) MARY J. BLIGE (UPTOWN/MCA) e /Pressmancherryblt;ssom ASCAPChekerman 2 gSY:L gsiAP) M1/ Ramal, 8H1 Wilesden, BM1 , WBM Bam Jams. BMI/Int
9 |7 |2 | HIP HOP HOORAY 22 {22 | 12 | BABY I'M FOR REAL/NATURAL... BMI) WBM ' ' b NE (Trycep, amal, /Willesden, ) WEAK ( am. lams, /Interscope Pearl,
NAUGHTY BY NATURE (TOMMY BOY) AFTER 7 (VIRGIN) . PP BMI/Warner-Tameriane, 8MI) WBM
ABY.BABY BABY 5 kg\clip'jgtu"l} Miéé:gffxg;ss. Nitty & Capone, 54 SO GOOD (Norcal Atlanta, BMI) 64 WHERE I'M FROM (Wide Grooves, BMI/Gliro,
10(9 |6 | MR.WENDAL 23|—|2 Y- - one Jam, E . 15 SOMETHING'S GOIN' ON (Undercurrent, BMI/Longitude, BMI/W8, ASCAP) WBM
ARRESTED DEVELOPMENT (CHRYSALIS) TLC (LAFACE/ARISTA) 30 NUT_H!N' BUT A G THANG (Ain't Nuthin’ Goin' On But ASCAP/Maverick, ASCAP/Nomad-Noman, 24 WHO IS IT (Mijac, BMI/Warner-Tamerlane, BMI)
11|13 | 12 | NO RHYME, NO REASON 24 | 24 | 15 | RUMP SHAKER Fu-kin', ASCAP/Sony Songs, BMI) HL 8MI/Warner-Tamerlane, 8MI/Audible Arts, BMI/WB, WBM
GEORGE DUKE (WARNER BROS.) WRECKX-N-EFFECT (MCA) 81 ONE LAST CRY (Pri, ASCAP/Let's Have Lunch, ASCAP) 4 WHOOMP! (THERE [T IS) (Alvert, BM1)
ASCAP/Rejoice, BMI) 58 § P i C i
HERE WE GO AGAIN! — END OF THE ROAD L WEET ON U (New Perspective, ASCAP) 18  WHOOT, THERE IT IS (Jamie, BMI/Koke, Moke &
12 (11 (10 PORTRAIT (CAPITOL) 5 1 BOYZ Il MEN (BIV 10/MOTOWN) 20 ONE WOMAN (Gradington, ASCAP/MCA, 48 SWEET THING (MCA, ASCAP) HL Noke, BMI)
. . . ASCAP/Ronnie Onyx, BMI) 45 TELLIN' ME STORIES (Big Herb's, BMI/D L
Rec ts are titles which have appeared on the Monitor . X 2 , own Low,
1312 | 14 | O sooker amLANTIO for 20 wesks and have dropped below the 10p 20, 35 PASSIN' ME BY (Bectjunkye, BMI/EMI Blackwood, BMi/Davone Ravane Lee, BMI)
BMI/Crack Addict, BMI) WBM 2 THAT'S THE WAY LOVE GOES (Black Ice, 8MI/Flyte
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EMI GROUP PLANS TO CAPTURE ESSENCE OF ‘JAZZMATAZZ

(Continued from page 12)

and is now working its way up. “We went
to the hardcore rap audience first,” says
Moxey. “Loungin’ ” shipped to rap radio
at the end of March,

Next, the promotional CD was mailed
to National Public Radio as well as adult
alternative, top 40, and urban program-
mers. “A lot of those guys might be real
conservative when it comes to rap,”
Moxey says, “but they like people like
Donald Byrd and Roy Ayers.”

Williams adds that “Loungin’” has
“been doing great at R&B radio,” and
that urban and top 40 stations such as
KKBT Los Angeles and KMEL San
Francisco have been “picking up on
‘Trust Me’ as well.” That cut pairs Guru
with Davenport and was serviced with
“Loungin’ ” on a three-track CD sampler
that was shipped April 6. It also includes
“Transit Ride,” the collaboration with
Marsalis.

John Monds, PD of KKBT Los
Angeles, an urban outlet, says he hasn't
touched “Loungin’,” but for the past
“four or five weeks,” “Trust Me” “has
been one of the station’s most-requested
songs.” He adds, “If it were a single, it
would've been in the top 10 of our list.”

INTERNATIONAL APPEAL

ERG’s promotion and marketing ef-
forts will also take a global focus. Ac-
cording to Glass, “Each EMI country
will release the record.” He adds that
“overseas audiences are more sophisti-
cated about jazz” and have accepted it
more readily.

“The album features French, British,
and American artists and was recorded
in those countries; we'll be targeting in-
ternational audiences and hitting rap,
R&B, and NAC listeners,” says Berk.
“There’s something for everybody on
this record, and we’ll be releasing differ-
ent cuts simultaneously.”

With the exception of “Le Bien, Le
Mal,” which features MC Solaar and
ships mid-June, no release dates have

been confirmed for future singles from
“Jazzmatazz.” A promo clip for “Le Bien,
Le Mal” was recently lensed in France
by director Fab Five Freddy. “I went
personally with [ERG senior VP, inter-
national] Michael Leon to deliver the
video to MTV Ewrope,” Glass says.

RETAIL BLITZ

To bolster the buzz at retail, EMI Rec-
ord Group’s senior director of sales Phil
Blume says, “We blitzed them with an
all-out comprehensive prerelease cam-
paign.” It included flyers explaining the
coneept of “Jazzmatazz” and the servie-
ing of advance cassettes. Glass says he
played the collection for representatives
of Musicland, Handleman, and Camelot
himself, adding, “That’s something I
don’t do too often.” Williams says, “Be-
fore they even got the record, retail ac-
counts were very excited.”

Violet Brown, urban music buyer with
Torrance, Calif.-based Wherehouse says,
“I was able to put the right amount of
product in our stores because I knew
about the record and how well it might
do.” She adds that the title debuted at
No. 5 on the 350-unit chain’s sales chart
its first week out and is continuing to do
“very well.”

Blume says that ERG has provided re-
tailers with bin cards that enable them
to stock “Jazzmatazz” alongside titles in
Gang Star’s catalog. “We don’t neces-
sarily want this record filed under jazz,”
he savs. He adds that contests have been
instituted, wherein retailers will be re-
warded for their displays and for playing
“Jazzmatazz” in their stores. In-store
play is being monitored by ERG's field
promotion staff and college reps. Glass
adds, “Our people send in photos of the
displays.” Among the prizes are one of
Donald Byrd’s trumpets, a turntable
used by Guru, and a poster signed by the
cast of players on “Jazzmatazz. ”

To further stir interest, Chrysalis had
Guru perform sets with live musicians

during the Impact conference, held in
April in Atlantie City, and at an album
release party at New York’s Village Van-
guard. A West Coast showcase had been
scheduled for .June 4. This proposed one-
hour gig at The Palace was set to be
broadeast live over KKBT via telephone
line.

Chrysalis also completed a short video,
shot during recording sessions, for
CEMA's retail branch presentations. (A
longer video called “The Making Of
‘Jazzmatazz’ "also was shot and will be
shopped to PBS and syndicated TV out-
lets.) At Impact, bags containing the pro-
motional CD and “Jazzmatazz” shades
also were circulated.

SHOW STOPS

In other promotional efforts, Guru
performed on “The Tonight Show” June
3 with Branford Marsalis and Donald
Byrd. Later, he'll visit “The Arsenio Hall
Show” accompanied by N'dea Davenport
and will complete filming a program for
BET that will air throughout the sum-
mer.

Also, in July, the rapper will headline
MTV night at the Montreux Jazz Festi-
val in Switzerland with Byrd, Roy Ayers,
and Lonnie Liston Smith in tow. Around
this time, Chrysalis hopes to have
started expanding its target demo-
graphic for the project.

“There’s an enormous older market
that hasn't been tapped into,” says Berk.
“We're going to go for that with TV spots
and print ads in places like Vanity Fair
and The New York Times.” Moxey says
Guru also will be starting in a print cam-
paign and filming two advertising spots
for Miller Beer. One will be based on a
“Jazzmatazz” cut. “The Miller thing is
gonna be real crucial,” he says.

“I think ‘Jazzmatazz’ is the fulfillment
of a dream,” says Glass. “It's so accessi-
ble, yet it’s credible as jazz. I think Guru
has put himself into a new spot in the
hip-hop world with this record.”

THE SECOND: SINGLE

“DUST 10 DUST."
Produced by

v

© 1993 Seny Music Entartoinmont buc.

KICKIN’ THE VERBALS

Prime Minister Pete Nice &
Daddy Rich ate kickin"the flavor,
unveiling fat baats, and shaking

the-dust:all overthe place,

KICK THE BOBO

FROM THE DEBUT ALBUM

Prime Minister Pete Nice & Daddy Rich.
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COLE’S NEW ELEKTRA SET A SMOOTH SEGUE

(Continued from page 16)

lie Cole returned and became more
than a household name. The trick now
1s to extend it from there and make the
world aware of the new album.”

Elektra will attempt to do that with
a 12-market, two-week TV ad cam-
paign beginning in mid-June. The label
also will launch an extensive ad cam-
paign in the Time Warner consumer
publications Time, People, and Sports
Ilustrated.

Cole also is set to appear on “Enter-
tainment Tonight,” “Good Morning,
America,” and “The Tonight Show” the
week of the album’s release.

In addition, VH1 and BET will play
a major role in exposing the videoclip
for “Take A Look,” with the former
honoring Cole with the “artist of the
month” distinction and a half-hour spe-
cial in July.

The first single, the title track, offi-
cially goes to AC, top 40, and urban ra-
dio Monday (7). When Elektra
launched “Unforgettable” in 1991, it in-
itially only went after AC.

“We have a much clearer sense of
Natalie’s audience in all formats,”
Bither says. “We have a story to tell
out-of-the box, that’s why we are going
after all three at once.”

Although “Take A Look” does in-
clude five songs recorded by her fa-
ther—including “I Wish You Love,”

“This Will Make You Laugh,” and “Ca-
lvpso Blues”—they are not tracks he
was best known for,

The album mainly comprises songs
originally performed by Ella Fitzger-
ald, Billie Holiday, Count Basie, Nancy
Wilson, Aretha Franklin, and Cole her-
self. (She rerecorded “Lovers,” a track
she co-wrote and originally recorded in
1977.)

“Take A Look” has “a larger quan-
tity of emotion” than “Unforgettable,”
Cole says. “Each song required a dif-
ferent kind of personality. With dad’s
songs I could stay in one head space
and do all 22 of those songs ... When
I sing those songs I don this character
of being his daughter. I don’t really
have to do anything else and the music
just works through me.”

She adds, “On this one 1 had to work
harder. I couldn’t hide behind dad’s
name.”

The new album again teams Cole
with Tommy LiPuma as co-executive
producer, with Cole’s husband, Andre
Fischer, once again producing several
tracks.

“Take A Look” also includes guest
appearances by saxophonists Grover
Washington Jr. and David “Fathead”
Newman and pianist Herbie Hancock.

Several of the musicians featured on
“Unforgettable™ also make encore ap-

pearances on “Take A Look.” Says
Cole, “They have this attitude that is
so supercool. They are not full of them-
selves at all. Some of the best jazz mu-
sicians in the country were in those re-
cording sessions. They played with
Basie, Ella, Frank, Sarah, Peggy Lee,
and Tony Bennett ... When I'm with
them I still feel very much like a nov-
ice. I know what I know because of how
I was raised, not because I was singing
jazz for the last 25 years.

“I'm still learning a lot ... That’s
also why I did this album. T just want
to learn a little more about what it is
like to be in that place.”

Although Cole does plan to hit the
road again to support the new album,
she says the tour will not be as exten-
sive as her trek supporting “Unforget-
table.”

She will play approximately 15 dates
in July and August, including a July 16-
18 stint at the Hollywood Bow]. A more
extensive tour tentatively is set for fall.

The show also will undergo a change
as the new material is incorporated
into the set. “It will make a transition
from ‘Unforgettable’ music into this
newer music,” she says, “gradually
including more and more songs from
the new album. I'm even trying to fig-
ure out a way to put some of my own
songs in.”
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Morales Proves Time’s On His Side; Grammy Gripe

IT 'S A GOOD THING David Mo-
rales did not release an album
shortly after signing a recording con-
tract with Mercury Records two
vears ago.

“Quite frankly, I wasn't ready,” he
says. “I don’t think I took the situa-
tion seriously enough—mostly be-
cause | wasn't actually looking for a
deal at the time. I was excited at the
opportunity, but I guess I had to
grow into the idea. And I had to con-
tinue developing as a songwriter and
producer. I needed time.”

DAVID MORALES

Fortunately, he got it. And instead
of delivering what the world-re-
nowned remixer/club DJ says might
have been just a batch of dubs and
tracks, he now is about to release
“The Program.” Due in stores in
early August, it is an adventurous
and complex collection that uses rich
house grooves as the foundation for
thoroughly satisfying explorations
into reggae, pop, and retro-funk
stvles. Morales shares billing on the
album with the Bad Yard Club, a
battalion of talent that includes vet-
eran belter CeCe Rogers, divi-in-
training Anastassia, and toaster
Papa San, who chats up a storm on
the just-issued first single, “Gimme
Luv.”

“One of my ohjectives with this
project was to create a channel for
people other than myself to get out
there,” Morales says. I know my

limitations. This album could never
be a one-man show. More than any-
thing else, I dig being in the studio,
building tracks and writing music. I
leave the performing to others.”

Ironically, the song that triggered
a major-label bidding war does not
appear on “The Program.” When
Morales was spinning weekly at the
Red Zone in New York in 1991, he
constructed “Can You Feel It,” an in-
strumental composed of raw beats
and assorted disco samples. It be-
came an instant crowd favorite, and
he was eventually cajoled into adding
lyrics for a rap.

Soon after, a dramatic perform-
ance of the track by the Natural E
(who appears on “The Program")
during a party at the Red Zone was
the catalyst for bringing serious la-
bel offers to the table. Morales re-
calls the lights dropping out, and
watching people in the audience sur-
render themselves to the slowly ris-
ing melody of the song.

“I get goose bumps whenever I re-
member that split second when peo-
ple started to recognize the song, and
they went wild. It was a magical,
electric moment.”

Getting “Can You Feel It” out as
a single on Mercury was not in the
cards, since there was not yet an al-
bum on the horizon. And while Mo-
rales saw the cut as a lost smash, he
took comfort in his potential as a
songwriter and producer. “I knew I
was onto to something. It was just a
matter of figuring out what my next
step would be.”

Morales took a break from writing
and recording his debut last year to
produce and mix cuts for pop/reggae
stars Maxi Priest and Shabba
Ranks. Those experiences sparked a
10-day trip to Jamaica to collaborate
with Sly Dunbar, among others.

“There’s such a different work
ethic there,” he says. “Laidback, but
very productive. There are no star

K.C.'s Back. Harry "K.C.” Casey, left, celebrated the release of “Oh Yeah!,” his
first album with the Sunshine Band in nearly 10 years, at a recent bash in New
York. Available on ZYX Records, the set is preceeded by a megamix of the group’s
'70s-era disco classics, which is picking up support from pop and hi-NRG DJs.
A concert tour is planned for midsummer. Also pictured is ZYX sales manager
Rusty Yardum.

by Larry Flick

trips, which is certainly not the way
it is here. No cliques, no bull. Just a
lot of nice, positive vibes—and some
slammin’ music.”

He returned to his homebase in
New York with four completed
songs: the album’s fierce, tribal-
esque title cut; “Sunshine,” a ravish-
ingly romantic soul shuffler; “Beauti-
ful Thing,” a lush, radio-friendly
house jam; and “Gimme Luv,” a
wildly infectious dancehall/hip-hop
hybrid. At this point, the album was
taking a shape that inspired Morales.
The creative process had begun to
accelerate.

Within five months after his Ja-
maican jaunt, “The Program” was
complete. Only “Work That Body”
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

LT

and *Jazzy Mo’ ” remained from the
early sessions. “It was like the entire
seript had changed for me,” he says.
“Every track was developed from a

vocal and traditional song point of

view. In the end, it became a collage
of different moods and styles.”

More than anything else, “The
Program” succeeds in proving that a
track does not have to be 120 beats
per minute to slam hard enough to
fill a dancefloor. It is a visionary
piece of work that likely will be re-
vered as one of the most important
dance music albums of 1993.

The 12-inch version of “Gimme
Luv” is making club waves, thanks to
Morales’ deep “Jackie 60" house re-
vamping. Mercury is stoking up for
a top 40 push behind the single,
which will begin at the end of this
month, Fashioning himself for main-

Simon Sez...

Jam! Philadelphia indie Simon Sez Records launched its first
single, “Give It Up,” by newcomer Baby Heather, during a party at local nightspot
636 Pine. The single, which sports remixes by Andrew Komix, among others,
currently is making inroads at club and crossover radio levels. An album is in the
works, and should be out by the end of 1993. Pictured, from left, are Buddy D.,
Warner Bros. Records; King James, King James Dept. Store; Bruce Webb,
Webb's Dept. Store; Heather; and Eric Costen, air personality, WDAS-FM.

stream consumption is something
Morales refuses to hecome preoccu-
pied with. “T want people to see that
I'm a little rough around the edges.
Kinda hard, kinda soft. Actually, I'm
more interested in getting the music
out there, and putting to rest the idea
that remixers don't have the talent to
write and produce. I want to wipe
that stigma away.”

R.E.S.P.E.C.T.: Once again, the
dance music community has been re-
fused its rightful place among the
honorees at the annual Grammy
Awards. And one more time, the
Awards & Nominations Committee
of the National Academy of Re-
cording Arts & Sciences decided
that—despite well-researched pro-
posals by Ray Soular and NARAS
trustee Paul David Wilson—there
was not enough stylistic difference
hetween dance music and other gen-
res to make room for “danceable” re-
cordings.

The official response is that dance
music “cannot be identified as a
bona-fide performance category.”
The committee also expressed con-
cern that a dance category might
create ‘“confusion with category
placement of recordings during the
entering and screening process.”

Getting past the obvious anger
that such words will trigger, it is im-
portant that we as a community ra-
tionally refuse to take this lying
down, We must reach out to the
Awards & Nominations Committee,
and let its members know that club
music is a vital, worthwhile form of
music. If the committee can differen-
tiate between hard rock and metal,
traditional pop and mainstream pop,
and bluegrass and other forms of
country music, then why can't they
see the difference between acts like
Ten City and Color Me Badd?

Perhaps we need to be more ele-
mental in our approach. Here is a

piece of advice to Wilson and Soular,
both of whom will continue to lobby
NARAS: Consider putting together
a proposal for “club music” catego-
ries instead of dance. The basic defi-
nition could be simple. This is music
that is created first and primarily for
club DJ programming and club pa-
trons. That would exclude the house
mix of a Mariah Carey single from
consideration, and open the door of
recognition for a Masters At Work
or David Morales record.

Finally, every member of the club
community should explore the option
of becoming a voting member of
NARAS. Contact your local chapter
for requirements. We need to contin-
ually search for ways to work within
the system to make necessary
changes. Get involved, and demand
the respect we all deserve.

ALBUM NOTES: German act
Elektric Music, which is composed
of several former Kraftwerk-ians,
bows with a sterling debut, “Esper-
anto.” Ably produced by Kar! Bar-
tos, “Esperanto” is available through
Germany's S’V Records, and the
act is actively seeking an American
home.

The group made a bit of noise in
Europe about six months ago with
“Crosstalk,” a quirky 1i'l ditty that
straddled the line dividing techno
and electro-rock. The album is a
solid, pleasant surprise, with its fun
stylistic range—all cast within a
synth-pop milieu, of course.

“Kissing The Machine” is an odd-
but-pleasing romp back to the early
days of Blancmange and Depeche
Mode, while “Lifestyle” is filled with
nifty keyboard effects and hip-hop-
derived break-beats. The act’s best
club bet is “Information,” which com-
bines NRGetic house beats with a
good hook and memorable vocal
loops.
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44 | — | 2 | TUBALE (EXTASY) ANGEL EVES 5411 WARNING NEW ) 1 BACK TO MY ROOTS (M} () (X) TOMMY BOY 565 © RUPAUL
37 | — | 2 | BACKTO MY ROOTS TOMMY BOY 565 © RUPAUL * * * POWER PICK* * %
0 | 24 | 17 10 | WAKE UP EVERYBODY REPRISE 40759 WARNER BROS. @ NICK SCOTTI 3| — 2 LOVE NO LIMIT (M) (T) (X) UPTOWN 54640/MCA ® MARY J. BLIGE
3l 36 43 3 IN CHARGE CITi 015 EL BARRIO 39 | — 2 SLAM (M) (T} IMI/CHAQS 74882/COLUMBIA ® ONYX
32 [ 17 | 14 | 11 | FEVER MAVERICKSIRE 40793/WARNER BROS MADONNA -(?;D 38 | 42 3 | TRUTHFUL ) 7y o0 UPTOWN Sa614MCA © HEAVY D. & THE BOYZ
33 | 31 [ 40 | 4 | THAT'S THE WAY LOVE IS MCA 54619 # BOBBY BROWN B2 | NEWP | 1 | RUNAROUND ) (1 o0 Rea 62542 MARTHA WASH
43 | — 2 NASTY GROOVE CRAP 030 COLD AUTOMATIC EYES | 4| — 2 RELIGION (1) (x) EPIC 74928 FRONT 242
35 | 39 | 44 | 3 | YOUGOT ME WORKIN' GREAT JONES 530 625/1SLAND GLENN "SWEETY G" TOBY 34 | 21 | 15 | 11 | TOOK MY LOVE m o0 coLumsia 7age2 ® BIZARRE INC FEATURING ANGIE BROWN
48 | — | 2 | BOY POP SIRE 40B06/WARNER BROS. @ BOOK OF LOVE @D 37 | 36 | 3 | wHOOT. THERE IT IS () (1) wrap 0150CHBAN @ 95 SOUTH
@ 41 46 3 LOVE SENSATION DOUBLE J 5507/SALSOLL LOLEATTA HOLLOWAY NEW ) 1 WALKING IN MY SHOES (M) (1) (x) MUTE/SIRE 40852\WARNER BROS. @ DEPECHE MODE
* x * HOT SHOT DEBUT* * » @ “u | — 2 BABY BE MINE (M) (T) MCA 54634 @ BLACKSTREET
NEWD | | | HEROIN cHrysaus 24826/ERG @ BILLY IDOL 38 | 18 | 20 | 8 | YOU'RE THE LOVE OF MY LIFE/THE LOVE | LOST (T) NEXT PLATEAU/LONDON 857 065/PLG @ SYBIL
3/ | 27 ] 19 | 13 | GO ON MOVE STRICTLY RHYTHM 12128 REEL 2 REAL FEATURING MAD STUNTMAN 33 | 23 | 18 [ 12 | DOWN WITH THE KING (T) (x) PROFILE 7391 @ RUN-D.M.C.
NEW ) 1 JUST CAN'T GET ENOUGH SONIC 2017/INSTINCT TRANSFORMER 2 FEATURING ASLI 40 | 31 | 31 16 | PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
(4D | NEW D 1 SHINE coLUMBIA 74948 MIDI RAIN NEW ) 1 BOY POP (T) (X) SIRE 40806/WARNER BROS. @ BOOK OF LOVE
42 | 33 [ 38 [ 8 | ELEVATOR UP AND DOWN zvx 6668 INTERACTIVE NEW ) 1 | U R THE BEST THING () () SIRE 40853/WARNER BROS. ® D:REAM
NEW ) 1 | YOU MAKE ME HAPPY FREEZE 50036 THE DARRYL JAMES/DAVID ANTHONY PROJECT @] I — | 2 | WHOOMP! (THERE IT IS) (M) (T) (X) LIFE 79001/BELLMARK TAG TEAM
4 | 38 l 33 | 5 | SENTINEL-RESTRUCTURE REPRISE 40749/WARNER BROS. MIKE OLDFIELD NEW D | 1 | HITTIN' SWITCHES (1) UPTOWN 54644/MCA @ ERICK SERMON
NEW b 1 BAD MOOD S$BK 19782/ERG LONNIE GORDON 45 | 42 | 49 3 | WHAT CAN YOU DO FOR ME (7) (x) LONDON 857 103/PLG ® UTAH SAINTS
NEW b 1 GET FUNKY WITH ME MEDICINE 40828/WARNER BROS. FIERCE RULING DIVA 46 [ 33 | 2 14 | 1T'S MY LIFE (M) (D) (X) LOGIC 1-2492/ARISTA ¢ DR. ALBAN
47 35 29 7 GIVE HIM A LOVE HE CAN FEEL PENDULUM 66326/ELEKTRA @ TENE WILLIAMS 47 40 34 17 CONNECTED (T) (X) GEE STREET/ISLAND 864 393/PLG @ STEREO MC'S
48 40 32 7 | LIFT MY CUP PULSE 8 12394/RADIKAL © GLOWORM 48 27 11 10 | ROLL WIT THA FLAVA (M) (T) (X) FLAVOR UNIT 74897/EPIC @ THE FLAVOR UNIT MC'S
49 | 29 | 22 | 15 | SHOW ME LOVE BIG BEAT 101 10/ATLANTIC ® ROBIN S. 49 | 36 | 38 3 SENTINEL-RESTRUCTURE (1) (x) REPRISE 40749/WARNER BROS. MIKE OLDFIELD
50 30 3l 10 | BOW WOW WOW IMMORTAL 74852/EPIC @ FUNKDOOBIEST 50 47 48 3 GIVE HIM A LOVE HE CAN FEEL (1) PENDULUM 66326/ELEKTRA @ TENE WILLIAMS

C) Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette 1s unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-

single availability. © 1993, Biilboard/BPI Communications.

Tired of long turn around times,
poor quality, and impersonal service ?

Let us handie ALL of your pressing needs.

| we Specialize in 12" Singles ! |

FAST, FRIENDLY, PERSONALIZED SERYICE !

On your first order of 1000 or more.

Carolina Custom Pressing

S |1 ON O F

Uu LT

2705 Branchwood Dr.

M

CAROLINA CUSTOM PRESSIN :
FREE MASTERING ! e C PRESSING Tel:

Greensboro, NC 27408

U High Quality Virgin Oye Vinyl Pressings
4 In House Neumann Mastering

) Volume Discounts Available

U COLDRED VINYL and Custom Mix Colors
< Cassette and CD Production Services

For more info call MARK ROBERTS at:

(919) 288 6929
(919) 288 0060

B |

Fax:
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ARTISTS & MUSIC

WEA Lahels Enter Joint Promo

Country Albums To Get Boost At Retail

B BY EDWARD MORRIS

NASHVILLE—For the first time,
eight WEA-distributed labels will
embark on a national effort to pro-
mote their country albums jointly at
retail.

Dubbed “Pick The Hits,” the
campaign runs June 7-July 2 and in-
volves new and catalog product
from Warner Bros., Asylum, Giant,
Capricorn, Atlantic, Rhino, Re-
prise, and Chameleon.

The artists spotlighted in the pro-
motion are Dwight Yoakam, Randy
Travis, Travis Tritt, Hank Williams
Jr., Little Texas, Billy Burnette,
Deborah Allen, Kenny Rogers,
Zaca Creek, Nanci Griffith, Lu-
cinda Williams, John Michael Mont-
gomery, Tracy Lawrence, Dean Dil-
lon, and Confederate Railroad.

“It’s the first time in all the years

we’'ve been an organization that
we've actually had all our labels in
the country business,” explains
Alan Shapiro, WEA’s VP of music
sales. “For years and years and
years, it was Warner Bros. and
Warner Bros. ... It seems like all
our labels have finally come to the
party and realized that country is
great music.”

Shapiro says the promotion in-
volves discounts to buyers, but he
declines to specify what they are.

Participants in the campaign will
display 18-by-36-inch posters that
show a guitar and the names of the
spotlighted acts.

In addition, WEA is providing re-
tailers with an anthology CD for in-
store play. Its selections are “T-R-
0-U-B-L-E,” by Tritt; “Fly Me
South,” Zaca Creek; “Can’t Break
It To My Heart,” Luawrence;

$175M Opryland Hotel Expansion

To Double Trade

NASHVILLE —Gaylord Enter-
tainment has announced a $175 mil-
lion expansion program for the
Opryland Hotel that will double the
facility’s trade show space and add
979 more guest rooms. In addition,
the expansion will include the crea-
tion of a glass-covered area, to be
called “the Delta,” that will contain
a 1,200-seat amphitheater, a 400-
seat theme restaurant, a food court,
a 560-foot-long moving sidewalk,
and an artificial lake and river.

The program is scheduled to be
completed in mid-1996.

The mammoth hotel already
hosts a variety of music-related ac-
tivities, including the Country Ra-
dio Seminar and the post-awards
party for the Country Music Assn.
Some observers have speculated
that the complex eventually may
try to accommodate the annual Fan
Fair, which has outgrown its cur-
rent quarters at the Tennesse State
Fairgrounds. I'an Fair is co-spon-
sored by the Grand Ole Opry, a
Gaylord property, and the Country

Show Space

Music Assn.

The expansion will boost the ho-
tel’s exhibit-hall space from its cur-
rent 145,000 square feet to 315,000
square feet, and its number of
guest rooms from 1,891 to 2,870.

According to Gaylord’s figures,
the expanded hotel will have more
exhibit space than the Philadelphia
Civie Center, the Indianapolis Con-
vention Center, and the Dallas Con-
vention Center, and nearly as much
space at the convention centers for
Los Angeles, Cleveland, and Wash-
ington, D.C.

The hotel additions are the lat-
est—and largest—in a spate of up-
coming Gaylord constructions. Al-
reacdy announced are an $8 million
renovation and expansion of the
historiec Ryman Auditorium, the
creation of a $7.5 million entertain-
ment complex a few blocks from the
Ryman; and the building of a $6 mil-
lion corporate headquarters near
Opryland (Billboard, May 15).

Tower Continues To Bolster Fan Fair

Nashville Stores Host Performance Sessions

NASHVILLE—Continuing a prac-
tice it started several years ago,
Tower Records & Video here will
host a series of free performance
and autograph sessions during Fan
Fair week. The shows will be held in
the Carmichael Plaza parking lot on
West End Avenue, adjacent to
Tower.

Following are the dates, times,
and performers:

Sunday (6), 6 p.m.: Lonesome
River Band and Alison Krauss.

Monday (7), & p.m.. Susan
Ashton, Palomino Road, and the

Cactus Brothers.

Tuesday (8), & p.m.: Robert Ellis
Orrall, the Warner Western show,
Jeff Foxworthy, Dude Mowrey,
John Michael Montgomery, and
Doug Supernaw.

Wednesday (9), 8 p.m.: John
Brannen, Billy Burnette, and Car-
lene Carter.

Thursday (10), 8 p.m.: Marty
Brown, Run C&W, and Mark Col-
lie.

Friday (11), 8 p.m.: Ken Mellons,
Joy White, Stacy Dean Camphell.

“Across The Great Divide,” Grif-
fith; “Diamond Mine,” Williams;
“Beer And Bones,” Montgomery.
Also, “What Might Have Been,”
Little Texas; “The Bigger You
Love,” Burnette; “If You're Not
Gonna Love Me,” Allen; “A Thou-
sand Miles From Nowhere,” Yo-
akam; “When You Leave That Way
You Can Never Go Back,” Confed-
erate Railroad; “If I Were You,”
Rogers and Tritt; “An Old Pair Of
Shoes,” Travis; “Lines Around
Your Eyes,” Lucinda Williams; and
“Hot, Country And Single,” Dillon.
The “Pick The Hits” album and
video list contains current and cata-
log selections. “Our catalog product
is part of our summer program
that’s already in progress,” Shapiro

bl

Stone Study. Singer Doug Stone, center, examines the final edit of his current
music video, “Made For Lovin’ You," for which he served as executive producer.
With him are producer Dick Heard, left, and director Greg Travis.

SAYS.

FAJR ENOUGH: Trends come and go, but Fan Fair is for-
ever. Or so it seems. The institution has thrived from its in-
ception in 1972—primarily because it was built on the bril-
liantly simple idea that fans would {lock to Nashville to see
dozens of their musical idols face-to-face at one time in one
central location. In spite of the flourishes and filigrees that
have been added through the years, it is that one central con-
cept that carries the weight.

Until fairly recently, almost any performer with a few
bucks for space rental could erect a booth and bask in the
traffic generated by bigger acts. No more. The crowds have

Fan Fair Endures Despite Growing Pains
Plus, CRS Committee Named; Brown Back At Wal-Mart

Towa; David Liston, WTHI Terre Haute, Ind.; Lee Logan,
KNEW/KSAN San Francisco; Monte Maupin-Gerard,
WFMS Indianapolis; J. Michael McKoy, KJJY Des Moines,
Towa; Denise Nichols, Arista Records; Kevin O'Neal, WSM
Nashville; Beverly Padratzik, SJS; Jim Patrick, KRST/
KRZY, Albuquerque, N.M.; Bob Posolsky, KNIX’(KCWW
Phoenix; Ray Randall, KRPM Bellevue, Wash.; Craig
Scott, Craig Scott & Associates; Chuck Stevens, WQXK Sa-
lem, Ohio; and Katie Weldman, KAYD Beaumont, Texas.
The next CRRS will be held March 2-5, 1994, at Nashville’s
Opryland Hotel.

Jan Rhees has established a Nashville office tor High Way
Entertainment—a publish-

. 1 ing and artist development
i - company. The firm also has
a Los Angeles division. Cli-
ents include Eliza Gilky-
son, Jimbo Sells, Stanley
T, and the Delta Mudcats
... After the 1993 graduat-

ing class of Lawrence
County (Tennessee) High
School chose John Michael

N

grown so large (and lucrative) that most of the 200 or so ma-
jor-label acts want booths.
And that’s nudged out the
marginals. Press credentials s
also are harder to come by,
now that everyone wants to as VI e
cover country music. Tickets
to this year’s zealfest sold e
out months in advance. So .
it’s pretty clear that there
are going to be some hurt
feelings and injured sensibi- ™
lities to go along with all the
other growing pains.

All these blemishes aside,
Fan Fair continues to be a marvelously moving and restora-
tive spectacle. With all its frustrations, it serves to reaffirm
that country music has a “core audience” far stronger than
any wind of fashion that blows through Nashville. And that’s
the audience that still will be around when the Singing Car-
penter and the Hillbilly Hearthreakers return in triumph to
reclaim their booths.
OOPS: Mercury Records ofticials insist—contrary to a re-
port in last week’s “Artists & Music” section—that the new
Billy Ray Cyrus single, “Heart Of A Woman,” will be ship-
ped only to country radio stations. It will aurive June 16. The

second album from Cyrus, “It Won't Be The Last,” hits rec-
ord stores June 22.

MAKING THE ROUNDS: The Country Radio Seminar’s
newly formed agenda committee consists of Gene Bridges,
KLAC Los Angeles; Frank Mull, executive director of
Country Radio Broadeasters; Bart Bartolomeo, Unistar
Radio Networks; Maria Brunner, Insight Management;
Greg Cole, WPOC Baltimore; Bob Duchesne, WQCB
Brewer, Maine; Robynn Jaymes, WYYD Lynchburg, Va.;
Gary Krantz, MJI Broadceasting; Don Langford, Entertain-
ment Marketing Group; Roger Lewis, KX1A Marshalltown,

by Edward Morris

Montgomery’s “Life’s A
Dance” as its theme song,
Montgomery had his label,
Atlantic Records, send each member of the class a copy of
the song ... Gerry Wood, who wrote this column for eons
and who now eats lotuses and free-lances in Key West, re-
cently shipped out from that fabled port on a boat taking
medical supplies to Cuba. The craft was buffeted by fierce
storms and bad cuisine going and coming, and the crew and
passengers had to be rescued by the Coast Guard on the trip
home. Wood’s vocal cords have nearly recovered from the
scream lacerations, but he reports he has been reduced to
subsisting entirely on a broth made of rum and Valium.
MCA Records’ Marty Brown will reprise his much-publi-
cized Wal-Mart Tour of last year, visiting and performing
briefly in 44 stores in Kentucky, West Virginia, North and
South Carolina, Tennessee, Georgia, and Alabama from June
4-Aug. 1. He is promoting his album “Wild Kentucky Skies”
... Brown’s label mates in McBride & the Ride will make
their movie debut in “Lane Frost,” the true story of the ill-
fated rodeo star. The trio members will appear as themselves
and sing “No More Cryvin’,” a song written by group leader
Terry McBride and Josh Leo. The movie, to be released
next February, featwres Luke Perry in the title role . . . Pat
Severs, steel guitarist for Pirates Of The Mississippi, was
injured in Montgomery, Ala., in late May when he was struck
(Continued on page 35)
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THEY STRIKE A CHORD with young adults, especially young women who
are buying the records that are topping the charts. And there’s only one place

where young fans can see them and dozens more artists just like them—

CMT: Country Music Television.

ALL DAY, ALL NTGHT. ALL VIDEQ. ALL RIGHT! -m.

COUNTRY MUSIC TELEVISION.

© 1993 Group W Satellile Communicafions. CMT, the CMT logo and THE OTHER SIDE OF COUNTRY are registerad service marks, and COUNTRY MUSIC TELEVISION isaLdviarnurl, of Country Music Television, Inc. ‘
wwWw americanradiohistorv com
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COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY SoundScan
LI

Billboard.

FOR WEEK ENDING JUNE 12, 1993

TOP COUNTRY ALBUMS

- =
g g g g
¥ x o 5 = x > ol & =
w 3 7] o} W [} D
g 1|8 < £ 5| 5| 8 8
2 | 5| £| ¢ | ARTIST TITLE | = 2| 5| 5| ¢ | ARmsT TITLE | £
Z | | & | B | LABEL&NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 5 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
**x % NO. 1T %% 39 38 | 4l 31 DIAMOND RIO ARISTA 18656 (9.98/13.98) CLOSE TO THE EDGE 24
1 1 1 3 | WYNONNA CURB 10822/MCA (10.98/15.98) 3 weeks at No. 1 TELLME WHY | 1 40 | 41 | 40 | 107 | ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX | 2
2 2 3 14 | BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 4 39 37 42 | DOUG STONE EPIC 52436/SONY (9,98 EQ/15.98) FROM THE HEART 19
2 I Xt COUNTRY (SOUNDTRACK 3
SN GRS BN M MGEORGELS R AUVASVEA ol [0 e PURE €O 0L D0, 42 | 40 | 38 | 111 | LORRIE MORGAN A ca 30210 9.98/13.98) SOMETHING INRED | 8
4 3 4 54 | BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/15.98} SOME GAVE ALL 1 n 5 o m SAWYER B c R SENEr 7
5 6 7 29 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 82420/AG (9.98/15.98)  LIFE'S A DANCE 5 dd e AAZC
6 5 2 25 | REBA MCENTIRE A WCA 10673 (10.98/15.98) IT'S YOUR CALL 1 4 | M |49 6 RICKY LYNN GREGG LIBERTY 80135 (9.98/14.98) RICKY LYNN GREGG 37
(D] 3 8 | 10 | DWIGHT YOAKAM @ REPRISE 4524 1/WARNER BROS. (10.98/15.98) THIS TIME | 4 45 | 45 | 48 | 40 | COLLIN RAYE @ Epic 48983/SONY (9.98 EQ/13.98) INTHIS LIFE | 10
8 8 9 36 | GARTH BROOKS A 5 LIBERTY 98743 (10.98/16.98) THE CHASE 1 4 | 46 | 46 | 34 | SUZY BOGGUSS LIBERTY 98585 (9.98/15.98) VOICES IN THE WIND 31
9 I 6 | 12 | TRACY LAWRENCE @ ATLANTIC 82483/AG (9.98/15.98) ALIBIS | 5 47 | 50 | 47 | 87 | REBA MCENTIRE A 2 MCA 10400 (10.98/15.98) FOR MY BROKEN HEART | 3
M - A
10 [ 10 | 10 | 48 coﬁmvaf?sgspll/?ogvl\(ggf E’&E_ﬁm COME ON COME ON 6 48 |<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>