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The Cranberries

B BY MELINDA NEWMAN

NEW YORK—The phrase

THE CRANBERRIES

“Think Global, Act Local,” is
most often associated with social
causes; however, it also applies

(Continued on page 77)

Jarre Tour Maps
Innovative Route

B BY THOM DUFFY

MONT ST. MICHEL, FRANCE—
French instrumen-
talist Jean Michel
Jarre’s July 28
performance here
opened the first
tour of the artist’s
24-year career. It
is a venture that
finds Jarre draw-
ing links with mu-
sical traditions
ranging from 19th century European

(Continued on page 83)

In Billboard Bulletin...

Snow’s Criminal Rap
Bars Him From U.S.

PAGE 85

JARRE

B BY ERIC BOEHLERT

NEW YORK—One year after
Brooks & Dunn’s “Boot Scootin’ Boo-
gie” set the standard for club remix-
es and propelled both the duo and the
single toward country stardom, the
stream of club remixes flowing out of
Nashville labels has swelled into a
torrent. And, for the first time since
“Boot Scootin’ Boogie,” a remix is
providing fuel for another smash
country single, Alan Jackson’s “Chat-
tahoochee.”

While club DJs welcome the in-
creased remix inventory, radio pro-
grammers continue to grapple with
the role of contemporary-sounding
remixes that regularly push the
boundaries of acceptability within the
realm of country music.

Wynn Jackson runs Country Club
Enterprizes and promotes records to
the clubs on behalf of the labels (Bill-
board, July 17). He counts 41 country
remixes that have been released to
date. And with more product due by

BROOKS & DUNN

CARPENTER

December, the success or failure
throughout the rest of this year could
well determine Nashville’s remix fu-

istand: Thinking It’S In The Mix For Country Singles
Glohal For Eire’s| Are Hit Club Versions True To Genre?

ture.

Today radio programmers unpack
at least one remix a week, a marked
increase from six months ago. Recent
entries include “Holdin’ Heaven” by
Tracy Byrd, “It Sure Is Monday,” by
Mark Chesnutt, “God Blessed Texas”
by Little Texas, and “Janie Baker's
Love Slave,” by Shenandoah. In addi-
tion, Mary-Chapin Carpenter’s ‘“The
Bug” will make its debut Monday (9).

(Continued on page 70)

With FTC Inquiry Under Way,
Suits Mount In Used-GD Fray

This story was prepared by Craig
Rosen in Los Angeles, Ed Christ-
man in New York, and Bill Hol-
land in Washington, D.C.

NEW YORK—The Federal Trade
Commission has launched an investi-
gation into prohibitive used-CD poli-

caharet s Resurgent Appeal \

B BY ROXANNE ORGILL

NEW YORK—Some say it started
with Linda Ronstadt’s recordings
with Nelson Riddle. Others credit
Michael Feinstein.
Certainly Natalie
Cole’s Grammy-win-
ning “Unforgetta-
ble” fueled the fire.
Whatever the cause,
| the resurgence of
cabaret is now in
full swing.

The ““let’s make a
record” vanity productions of old
have been almost entirely replaced

Bridges The Generations

by a new, vital crop of indepen-
dent labels. And the independents
would not exist were it not for ma-
jor record companies producing al-
bums such as “Unforgettable”
and Tony Bennett’s
“Perfectly Frank,”
which bring atten-
tion to this music in
a big way.

The term cabaret
is a little confusing;
to most people it's a
movie with Liza
Minnelli and Joel
Grey. Cabaret refers to the small

(Continued on page 54)

cies, with implications of broader im-
pact on record company trade prac-
tices. Meanwhile, independent
retailers have filed two lawsuits
against the four major distributors
that have instituted such policies.
According to sources, the FTC Dal-
las office has sent letters to all six
major record companies, including
BMG and PolyGram, which don’t
have anti-used-CD policies. The let-
(Continued on page 84)

" Motown Adds Might
To P’Gram Roster

B BY DON JEFFREY

NEW YORK—In the wake of Poly-

Gram NV’s $301

million acquisi-

tion of Motown g %
Records, the R&B
imprint’s hottest
new act, Boyz II
Men, has re-
signed to a seven- l
album deal poten-
tially worth tens

of millions of dol-
lars. Thus, the PolyGram buyout is

(Continued on page 82)

BOYZ Il MEN

Echo Tattoo Leads
Greek Female Rockers
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Gatchin’ Gah: The Magic Of Galloway

No living pathfinder in American popular music or its jazz and
rock’n’roll capillaries is so frequently emulated yet so seldom ac-
knowledged as Cabell ““Cab” Calloway. He arguably did more
things first and better than any other band leader of his genera-
tion, a fact exemplified by “Cab Calloway—Best Of The Big
Bands” and “Cab Calloway—Featuring Chu Berry” (both Colum-
bia/Legacy), two exceptional new installments of the ongoing Leg-
acy Big-Band reissues series.

Half a century since his heyday, most of Calloway’s accomplish-
ments remain preeminent.

“You see this rapping they doing today, I did that 25, 35, 45, 55
years ago!” exclaims the 85-year-old White Plains, N.Y., resident
with the thunderclap cackle fans will recall from vintage films like
“The Big Broadcast” (1932) and “The Singing Kid” (1936). “I did a
rap thing on ‘Minnie The Moocher’s Wedding Day’ and ‘Hi-De-Ho
Man, That's Me.’ Call it rap or scat, singing for me was just a feel-
ing that you got. I forgot the lyrics to ‘Minnie The Moocher’ one
night [in 1931, on a live radio concert] and out of

lic-school teacher Martha Eulalia Reed. Cab was a crap-shooting
teenage choirboy, with a few voice lessons and a drumming hobby,
when he found work as the timekeeper in a 10-piece Baltimore dix-
ieland outfit, Johnny Jones and his Arabian Tent Orchestra. Fur-
ther chance employment as a substitute singer in the support crew
of “Plantation Days,” a touring revue in which his older sister
Blanche starred, got him as far as Chicago.

“The first band I had was at the Sunset Cafe: the Alabamians,”
says Calloway. “It was a corporate band, meaning everybody was
the leader, and they wouldn't listen to anybody. I had ideas that
were really explosive ideas—like jazz. They played novelties, and
that's why we bombed when we came to New York. They sent us
back to Chicago.”

But Calloway opted to stay behind in N.Y. after Louis Arm-
strong got him a job in “Connie’s Hot Chocolates,” a Broadway
show whose score, by Fats Waller, Andy Razaf, and Harry Brooks,
was notable in part for juvenile lead Calloway’s vocal contribution:

“Ain’t Misbehavin’.”

the clear blue sky it came out of my mouth: hi-de-
ho!”

The most vocally proficient performer ever to
front a true jazz orchestra, Calloway’s prankish
pipes bridged the full breadth of bass, baritone,
tenor, and soprano—randy yet always refined.

Calloway's expert troupe, comprising such para-
gons as Berry, Ben Webster, Illinois Jacquet, Milt
Hinton, Danny Barker, Doc Cheatham, Ed Sway-
zee, Cozy Cole, Eddy Barefield, Dizzy Gillespie,
and singers Lena Horne and Pearl Bailey, com-
manded a demanding repertoire, each arrange-
ment characterized by inspired soloing. Calloway
never hogged the spotlight, a deferential instinet
atypical for the time.

Nonetheless, Calloway was an eye-widening fig-
ure before the footlights: trim, well-tailored, de-
bonaire with his pencil mustache as he swayed
atop a stepped podium, adroit drill teams of female
dancers stomping and swiveling before him. He

Music

TO MYEARS

by Timothy White

“I went over very, very well,” says Calloway.
From there he moved to the Savoy Ballroom,
where he took over regular second-tier attraction
the Missourians. The Savoy was the most famous
African-American dance hall in the world, a wide-
open Harlem frolic box rocked regularly by the
bands of Count Basie, Jimmy Lunceford, Chick
Webb, and Duke Ellington.

“With the Missourians, we were working our
way to the Cotton Club,” Calloway continues, “but
we first had a gig down at 126th Street at a new
club just about to open called the Plantation Club.
We had been down there during the day and re-
hearsed and everything, and we went back there
that night and everything was in shambles! Gang-
sters who ran the Cotton Club had walked in, took
over, and broke up the joint!”” Within a few
months, the Cotton Club offered Calloway’s Mis-
sourians a rotating substitution slot for Duke El-
lington’s outfit, which had Hollwood film commit-

whipped his jet-black mane with each surge of the
breakneck beat, leaping into full airborne turns, slow-motion
breaststrokes, or a pre-Moonwalk glide called the Buzz.

These days, Calloway’s ingenious groundwork glows beneath
the late Louis Jordan’s witty boogie shuffles in Broadway’s “Five
Guys Named Moe” (Jordan having molded his '40s merrymaking
around the Calloway prototype), and it also shadows the saltatory
grooves, videogenic style, and double-entendre story-telling of
Prince circa “Sign O’ The Times” and “Diamonds And Pearls.”

Calloway’s melodic/percussive jazz mastery of word sounds and
scat-singing was complete by the '30s, surpassing that of early
mentor Louis Armstrong and fully anticipating the complex instru-
mental approaches that Lambert, Hendricks & Ross, Ella Fitzger-
ald, or Bobby McFerrin eventually would bring to the party.

“What I expected from my musicians was what I was selling: the
right notes, with precision, because I would build a whole song
around a scat or a dance step.”

And, naturally, there had to be a racy musical setting to comple-
ment each agile physical stunt. Within the drumbeat of modern
musical history, Calloway quickly became the human rimshot: vo-
calist as choreographer, dancer as comic, humorist as percussion-
ist, social critic as rhythmatist, maestro of a maelstrom.

Calloway came to life on Christmas morning 1907, the son of
Rochester, N.Y,, lawyer Cabell Calloway and college-educated pub-

MONTREUX ON THE MOVE

Europe’s premier summer music event, Montreux Jazz Festival
marked its 27th year in a new venue that drew nods of approval
from veterans on the scene. Audio system sponsor Meyer
Sound took the opportunity to road-test some of its newly de-
veloped technology. Mike Lethby reports. Page 44

STARS ON 45

Ardmore, Pa.’s Collectables Records and sister operation
Gotham Distribution are out to prove not only that vinyl is still a
viable medium, but also that there’s a need for 7-inch singles
featuring all the current hits by all the latest stars. Catherine Ap-
plefeld has the story. Page 47
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ments. The new job turned permanent in Februr-
ary 1931. Calloway was 23 years old and making $50,000 a year in
the depths of the Depression. He rechristened his lineup the Cotton
Club Orchestra, signed a recording contract with Brunswick Re-
cords, and had his first No. 1 smash with “Minnie The Moocher.”
Radio banned his next hit, a reefer-laced “St. James Infirmary” fit
for Cypress Hill.

In the years immediately after World War II, the dilemma
among jazz giants of the era was whether to court jazz orchestra
enthusiasts or jump-blues dance ravers. Since his maverick music
satisfied both camps, Calloway saw no need for such midcourse ad-
justments. His sound was a pure, pixilated spectacle of self-concep-
tion, and by 1945 it was pushing jazz, rhythm, blues, and his own
improvisations nearer the polymetrical palette of Bop.

Listeners to the “Cab Calloway” installment of Legacy's
winning reissue series will discover beautiful music between
antics, while those who treat themselves to “Cab Calloway—
Featuring Chu Berry” will find the fearless leader’s sides
with tenor sax scientist Leon “Chu’” Berry were leavened
from the start with a sly measure of mutual accommodation.
“Before he came on,” Calloway says, “I was playing saxo-
phone, and it was very weak saxophone. So Chu said, ‘I'll join
the band on one condition: You put down that saxophone.’ I
said, ‘Awww, alright. You got a job!" "’
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Used GDs Are Integral To Industry

The following commentary was written
by Kevin Stander on behalf of the 154-
member Independent Music Retailers
Assn. On July 30, the group filed suit
against CEMA, WEA, Sony Music, and
UNI Distribution over their used-CD pol-
icies (see story, page 1).

There is most certainly justification for
used CDs: The independent store needs to
sell used CDs to survive and the music in-
dustry needs the survival of the indepen-
dent store.

According to his commentary (Billboard,
July 24), Russ Bach, president of CEMA,
would have the independent stores and the
public at large believe that this issue is not
a battle between a few giant retailers and
the labels/distributors. Unfortunately, the
history of this issue does not support this
contention. Until recently, when Where-
house began its sale of used CDs, the in-
dustry tolerated their sales at independent
stores. Now that the giant chains have
“crossed the line,” CEMA and other dis-
tributors are checking their wallets and ob-
sessing over their bottom line. The present
used-CD policies of CEMA and other dis-
tributors, despite their assertions to the
contrary, would devastate independent re-
tailers and create a monopoly among the
giant chains.

The policies only serve to enhance the
power of the retail giants to the detriment
of the music industry and the music buyer.
The entire scenario surrounding the recent
statements made by Garth Brooks is just
the beginning of the ever-tightening grip in
which the labels/distributors hold the in-
dustry. Here we have an artist who has
been so ill-informed by the labels/distribu-
tors that he believes he is somehow being
cheated out of his royalties. This misinfor-
mation creates problems rather than solu-
tions.

Simply put, the average independent will
hardly miss Brooks. The independents did
their job, helping to make Brooks a popular
and successful artist by exposing him to
the general music public at the beginning
of his career. It troubles us to think that
now that he has “arrived,” he wants to
take the opportunities he had away from
others.

Let’s start at the core of the issue—what
problem, exactly, do CEMA and other dis-
tributors have with used CDs? They sug-
gest used CDs would amount to 20% of all
CDs sold by 1998. They reason that this
equals a 20% loss in royalties and that the
record companies would, accordingly, lose
20% of their income stream. This is un-
founded.

A major percentage of used CDs sold
have no negative impact on the sale of new
CDs. In fact, a large number of used CDs
are those which were originally sold 8 or 10
for a penny by record company-sponsored
CD clubs (with no royalties paid to artists),
or promotional CDs provided by record
companies. Other used CDs are either mar-
ginal or deleted titles for which customers
would never pay full price. The more desir-
able titles (hot new artists or classic cata-
log) are difficult to come by secondhand be-
cause fewer people trade them in.

The trading of used CDs helps us sell
more new CDs. By recycling this cash back
into the CD market, customers are likely to

be more adventurous in buying a CD know-
ing they can bring it back for credit. It is
always nice to buy something knowing
that one day it will still have some value.
This encourages people to buy, which in
turn is good for the whole music industry.

CEMA won't take back defects if a re-
tailer sells used CDs. This implies we are
guilty of sending back used CDs. What
happened to being innocent before proven

‘Let’s find a
solution to the
problem.’

Kevin Stander is
co-founder of Record
& Tape Traders,
Catonsville, Md.

guilty? If our defective percentage is in
line with everyone else’s, then what is the
difference?

In his commentary, Bach equated selling
used CDs to renting. That is not our inten-
tion at all. Not many customers will give
up $3-34 a day for a digital recording so
they can go home and tape it to an analog
cassette.

Bach also stated that the pricing of CDs
is lower in the U.S. than in other countries.
Yes, it is, as is everything from gas to food
to housing. He is comparing a $12 billion
U.S. industry to a $4 billion European mar-
ket. Does he want our businesses to shrink
considerably by raising prices?

The used/promo/bootleg-only CD stores
pay 100% cash for CDs. Hurting the new/
used CD store will only make these stores
flourish and encourage shrinkage.

Most of us have been working hard re-
cently with PGD, pushing their new music.
For the first time in several months, four
to six PGD titles have begun to appear in
our top 10 lists. We can create sales. We
can influence the market. The major
chains’ market is already set.

What is frightening is the claim that the
large chains will help fill this void for new
artists if the independents fail. While the
large chains may have the resources to de-
velop new artists, they don’t have the abili-
ty to do so. Ask your own sales people how
well these chains work with new and alter-
native artists. The major chains are simply
too big, too corporate, too sterile, and too
limited in their knowledge to be effective in

NAOMI TELLS WHY

I'm supposed to be flailing away at my
autobiography, but I had to pause to give
Timothy White a pat on the back. His sto-
ry, [““Wynonna’s Searching ‘Tell Me
Why,”” Music To My Ears, Billboard, April
17] was most impressive. It starts out like
“Night Comes To The Cumberlands,” Har-
ry Caudill’s explanation of why hillbillies
are loners. Regarding the first lines (“The
only way to cure loneliness is to defeat the
dread of being alone. Yet this fear often
can’t be conquered without facing a sepa-
ration from all things familiar.”), I'm also
experiencing panic attacks from the transi-
tion of being with Wy on tour to the intense

LETTERS

showcasing emerging new talent. The mu-
sic industry, as it exists today, did not be-
gin with the large chains. Its roots are with
the small independent who will take a risk
on new music and new artists. To destroy
the roots of the music business is to de-
stroy the business.

Independent stores provide a market-
place for the music industry that the giant
chains cannot provide. If, indeed, only 5%-
10% of the records put out ever make mon-
ey, the musie industry should thank the in-
dependents that the percentage is that
high. The independents are the ones that
have tried and, more often than not, suc-
ceeded in breaking new artists for the mu-
sic industry. In many cases, the indepen-
dent will go out of its way to help achieve
this result. Artists such as U2, INXS,
R.E.M., and, yes, a certain Mr. Brooks, did
not begin their rise to the top on the
shelves of the giant chains. In fact, had it
not been for independents promoting,
pushing, and playing this music, we won-
der whether these artists would ever have
become household names.

Bach said used and new CDs, like apples
and oranges, don’t mix. Well, those apples
are next to those expensive oranges in the
food stores. And it sure is nice that, when
you shop for apples, you can pick up some
of those expensive oranges. And it is great
to know that if you have a couple of bad
apples, you can trade them in and get some
nice oranges. A lot of us need to buy apples
from time to time. Sometimes we buy both,
which sure keeps us coming back to the
store.

Without used CDs, the independents
cannot continue to compete against the gi-
ants. Most of us started our businesses
with not much more than our own record
collections and some change in our pockets.
We have always worked with the record
companies to extend the base of music lis-
teners and educate and enlighten the pro-
spective music owner.

We implore CEMA, other distributors,
and the record industry at large to rethink
their unfair trade policies before they mis-
takenly force the independent stores out of
business. There are many other ideas and
resolutions that are far less drastic and will
be beneficial to the artists, labels, distribu-
tors, retailers, and consumers. Let’s find a
solution to the problem and get back to fo-
cusing on the most important issue: selling
CDs and keeping the consumers aware of
new artists and products.

isolation this past year and a half has im-
posed. The first paragraph is correct.

Naomi Judd

Nashville, Tenn.

ROOM FOR ALL
I loved Timothy White’s Terrance Simien
piece (‘Music To My Ears,” Billboard, Jul.
31). Not only do I want to buy the album,
“There’s Room For Us All” but I think
that, in passing, White's written the clear-
est and most concise musicological history
of zydeco that I've ever read. Thank you.
Bill Adler
Independent publicist/marketing consultant
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Satellite Films,

a division of Propaganda Films,

wishes to congratulate the following nominees for the
1993 MTV Music Video Awards:

Madonna, “Rain”

Director: Mark Romanek
BEST ART DIRECTOR: Jan Peter Flack
BEST CINEMATOGRAPHY: Harris Sevides

En Vogue, “Free Your Mind”
Director: Mark Romanek
BEST VIDEO OF THE YEAR
BEST GROUP VIDEO
BEST DANCE VIDEO
BEST R&B VIDEO
BEST DIRECTION: Mark Romanek
BEST CINEMATOGRAPHY: Marc Reshovsky
BEST CHOREOGRAPHY:
Frank Gatson/Lavelle Smith/Travis Payne

k.d. lang, “Constant Craving”
t Director: Mark Romanek
' BEST FEMALE VIDEO
BEST CINEMATOGRAPHY: Thomas Kloss
- BEST ART DIRECTION: Tom Foden

Lenny Kravitz, “Are You Gonna Go My Way”
Director: Mark Romanek

BEST MALE VIDEO

BEST ART DIRECTION: Nigel Phelps

R.E.M., “Man on the Moon”
Director: Peter Care
BEST VIDEO OF THE YEAR
BEST GROUP VIDEO
BEST DIRECTION: Peter Care
BEST ART DIRECTION: Jan Peter Flack
BEST EDITING: Robert Duffy

Sting, “If | Ever Lose My Faith”

Director: Howard Greenhalgh
BEST MALE VIDEO
BEST ART DIRECTION: Mike Grant
BEST CINEMATOGRAPHY: van Bartos

Duran Duran, “Ordinary World”
Director: Nick Egan
BEST CINEMATOGRAPHY: Martin Coppen




PolyGram Profits Surge In First Half

Double-Digit Increase Foils Recession

H BY DON JEFFREY

NEW YORK—Keeping a lid on costs
and posting higher sales despite a
European recession, major music
company PolyGram NV reports dou-
ble-digit increases in profits for the
first half of 1993.

PolyGram's net sales rose 6.1% in
the six months that ended June 30, to
$1.66 billion from $1.57 billion during
the same period a year ago. Factor-
ing out the effects of fluctuations in
various currencies, sales grew 8%.

William Kessler, media analyst
with Wertheim Schroder & Co., says,
“Revenue growth was solid, given

that there were fewer superstars in
their release schedule compared to
last year and that there is an ongoing
recession in Europe.”

Net profit climbed 15.8%, to $107
million from $90 million a year ago,
while operating income went up
18.3% to $168 million. Analysts say
the results were better than expect-
ed.
Profits rose at a higher rate than
sales because costs were kept in line.
SG&A (selling, general and adminis-
trative expenses) increased only 3%
from last year, to $612 million. The
company says it was successful in
controlling marketing expenses, es-

Virgin Megastores Pay Price
In Fight For Sunday Hours

B BY EMMANUEL LEGRAND

PARIS—Virgin Megastore’s crusade
to stay open on Sundays has just be-
come 16 times more expensive.
Courts here increased the penalty
that Virgin Megastore must pay to
shopworkers’ unions for each Sunday
it stays open from 250,000 francs
($42,000) to 4 million francs
($678,000). Virgin says it will appeal
the decision. The three French Me-

Staffers Ousted
In Shamrock/Malrite
Broadcast Merger

H BY PHYLLIS STARK

NEW YORK—WHTZ (Z100) New
York morning man Gary Bryan and
KFAN/KEEY Minneapolis OM Jim
DuBois have become the latest casu-
alties in the Shamrock Broadcasting/
Malrite Communications merger,
which closed Aug. 2 after a delay of
almost a week.

The merger of the two groups’ ra-
dio broadcast operations gives Sham-
rock, the surviving entity, a total of
21 stations in 12 of the top 25 mar-
kets, making it the fifth-largest radio
group in the country (Billboard,
March 27). The value of the deal was
in excess of $300 million.

Bryan was not the first casualty of
the merger. Three station manag-
ers—KLAC/KZLA Los Angeles VP/
GM Norm Epstein, KABL-AM-FM
San Francisco VP/GM Mike Grinsell,
and KNEW/KSAN San Francisco
station manager Bruce Blevins—
were fired two weeks ago and re-
placed with managers from other
Shamrock stations.

Bryan’s partner at Z100, Ross Brit-
tain, remains for now. Steve Kings-
ton, Z100's VP/operations and pro-
gramming, also denies reports that
Dr. Judy Kuriansky, host of the high-
ly rated evening “Love Phones”
show, will exit now that Shamrock
has taken over Z100 from Malrite.

The sexually explicit program was
thought to be too controversial for
the Disney-owned Shamrock, but
Kingston insists “Dr. Judy is going
nowhere. She has a long-term agree-
ment with this station.”

DuBois has not been replaced at
KFAN/KEEY.

gastores have tried to get around the
Sunday trading laws by not closing
on Saturday.

At press time, the Megastore con-
firmed it would be open Sunday,
Aug. 8, despite the threat of ruinous
fines. Patrick Zelnik, president of Vir-
gin Stores, says the penalty is “hard
to understand” because the Champs
Elysées, the main shopping area
where one Virgin Megastore stands,
draws a large number of tourists and
the Megastore contributes to overall
interest in the area. The other two
stores are located in Bordeaux and
Marseilles.

Under French law, Sunday trad-
ing is permitted by local authorities
in areas that cater to tourists. Vir-
gin had been allowed to trade on
Sunday, but the change in French
government brought with it a
change of policy by the local Prefect
(Billboard, July 24).

Zelnik contends that the vast ma-
jority of employees had voted to open
the store on Sundays. Sunday sales
account for 10%-20% of Virgin's Paris
totals, which are in the region of 500
million francs ($84.7 million) yearly.

A group of employees demonstrat-
ed August 4 in front of the Ministry
of Labor in Paris, asking for a meet-
ing with Labor minister Michel Gi-
raud. At the same time, Virgin deliv-
ered 48 boxes to the ministry contain-
ing a petition bearing 400,000
signatures collected from Megastore
customers.

Zelnik is calling for a political and

(Continued on page 19)

pecially television costs. Kessler says
the “repertoire through their pipeline
was more local or national artists,
which require lower marketing ex-
penses” than international stars. The
company also cites cost efficiencies in
manufacturing and distribution.

MOTOWN ACQUISITION

In music, which accounts for 82%
of PolyGram's sales (69% pop and
13% classical), the big winner in the
first half was Sting’s “Ten Summon-
er’'s Tales,” an A&M Records album
that sold more than 3 million copies
worldwide. But the company’s many
labels did not release any other multi-
platinum hits during the six months.
North America accounted for 22%
of PolyGram'’s first-half sales, the
same as last year. But PolyGram
says its U.S. market share fell during
the period, although it declines to re-
lease a figure. The acquisition of Mo-
town Records for $301 million, which
was announced the same day as the
financial results, should increase
North American music sales in the

second half (see story, page 1).
“The strength they’re seeing is
(Continued on page 82)

B BY SETH GOLDSTEIN
and EARL PAIGE

NEW YORK—Home video dis-
tributors may be on the verge of
a new Hollywood diktat ordain-
ing a different formula to split
the rebates attached to quotas
for key rental releases. The pay-
ments can reach 6%-8% of pur-
chases.

Early in the business, the stu-
dios began assigning sales goals
to individual wholesalers, based
on past performance, and then
added those figures to reach a
national total. But distributors
have since become a lot more
competitive, aggressively under-
pricing each other as a way to in-
crease market share without in-
creasing the number shipped.

Meanwhile, rental demand has
flattened, making it more diffi-
cult for the studios to achieve
quotas. One wholesaler source,
with access to data routinely col-
lected by the National Assn. of
Video Distributors, says four of

New H'wood Rental Quotas
Gould Mean Sink Or Swim

the 10 biggest titles released in
May did not hit any of their as-
signed goals, “period.” It was a
typical month, he adds.

The studios, paying out re-
bates despite unmet targets, fig-
ure it is time for a change, al-
though none will say so publicly.
Trade sources, however, point to
two developments as indicative
of efforts to dampen price-cut-
ting. For months, MCA/Univer-
sal Home Video has had a mix of
individual goals and a national
supergoal that can translate into
‘“a very nice rebate,” says a dis-
tributor.

Late last month, Paramount
Home Video became the first ma-
jor to go the distance, placing an
all-or-nothing national quota on
‘‘Indecent Proposal,” which ar-
rives at retail Oct. 13. If Para-
mount achieves its numbers,
thought to start at 400,000 units
for a feature expected to sell for
$99.95, all wholesalers will re-
ceive rebate checks in proportion

(Continued on page 84)

Pocket Full Of Platinum. Epic Records executives present Spin Doctors with
triple-platinum awards commemorating U.S. sales of the band's Epic Associated
debut album, “Pocket Full Of Kryptonite.” Spin Doctors currently are on a
headlining tour presented by MTV's “Alternative Nation,” running through Aug.
28. Shown in back row, from left, are Epic senior VP of marketing John Doelp;
Epic Associated president Richard Griffiths; band member Mark White; Epic
Records president Dave Glew; Epic senior VP/Wast Coast Alan Mintz; and Epic
marketing manager Ari Martin. In front row, from left, are band members Aaron
Comess, Chris Barron, and Eric Schenkman; tour manager Jason Richardson;
and Epic director of A&R Frankie LaRocka.

RIAA’s Local Anti-Piracy Efforts Pay Off

WASHINGTON, D,C.—The Record-
ing Industry Assn. of America’s anti-
piracy efforts continue to pay off as
federal and local law enforcement,
now more aware of industry con-
cerns and RIAA programs, work
with the anti-piracy unit to take ad-
vantage of updated laws, raid pirate
manufacturing facilities, and crack
down on street vendors.

RIAA anti-piracy statistics for the
first six months of 1993 posted big
gains in some important areas. The
number of counterfeit/pirate cassettes
seized increased over 1992 figures for
the same time period from 1.18 million
to 1.30 million, and seizures of nonas-
sembled, “in-process” bogus cassettes
jumped a whopping 1T7%.

RIAA has followed through with
its pledge to help retailers with the
nagging urban-street-vendor prob-
lems—85% of all criminal seizures
during the time period took place at
street level, much of it in the New
York and Los Angeles areas. Sight
seizures jumped from 337 to 362.

Another important area showed
gains: arrests and indictments. Dur-
ing the first six months of last year,
RIAA, working with law enforce-
ment, tallied 104; this year, the figure
jumped to 153.

“One very important statistic that
should not be left out of our midyear
report is the 65% increase in new
cases our anti-piracy unit has initiat-
ed over the past six months,” said

RIAA president Jay Berman. Cases
opened jumped from 524 for the time
period last year to 862 in 1993.
Outfits such as printers and tape
loaders associated with counterfeit
operations also have been raided. In
June, the RIAA unit shut down a
tape-loading facility that was capable
of producing 55,000 blank cassettes a
day.
Arrests and seizures in the second
half of 1993 are highlighted by July
raids against four alleged pirates at
four locations in the Bronx, N.Y,,
which resulted in the seizure of
90,000 cassettes and the arrest of five
individuals who, if found guilty, could
face up to five years in prison and
$25,000 in fines. BILL HOLLAND

U.S. To Maintain
Tough Stance On
Asian Pirates

@ BY BILL HOLLAND

WASHINGTON, D.C.—U.S. Trade
Representative Mickey Kantor wants
to make sure pirates in Taiwan and
Thailand tuck away the skull-and-
crossbones flags for good before he
lifts the big-guns threat of U.S. trade
retaliation.

Kantor announced Aug. 2 that he
will continue to monitor progress in
enforcement efforts rather than lift
the two nations’ “priority country”
designation—a punishment that was
slapped on the countries in April, in
response to their continued foot-drag-
ging on copyright enforcement (Bill-
board, April 17, May 15).

Coypright organizations, including
the Recording Industry Assn. of
Anmerica, said they were pleased with
the USTR’s tough stance.

International Intellectual Property
Alliance spokesman Eric Smith ech-
oed industry reports, saying that pi-
rate manufacturers and street ven-
dors were ready to go back to work
as soon as the threat of retaliation
was removed, especially in Thailand.

Kantor announced that USTR will
continue to monitor progress in the
two countries and, in Thailand’s case,
will conduct a “comprehensive re-
view” of that nation’s copyright up-
grade and enforcement efforts early
next year. Only then will the U.S.
make a decision on downgrading the
country’s trade problem status.

Kantor noted that Taiwan had
made progress in several areas, such
as controlling the export of pirate
CDs, but said many problems remain.

Hungary was removed from the
Trade Act’s Special 301 “priority
watch list” after it debuted a bilateral
intellectual property agreement,
which Kantor said he hoped “would
become a model” for other Eastern
European countries.
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How do you reach the generation thal
Iscovered Rock & Roll?

Take the record store 1o them.

Hev baby boomer, it's a busy life...

Go to the office
.the dry cleaner
..the day-care center

MUSIC SALES CENTER ...the grocery store
...the laundromat

In =
m ’ ; . H I vending machine. Customers can browse
- r _ 4 the titles, hear the music, and complete
) @ their purchases in less than a minute.
— y It's as casy to use as a soft drink machine...
R 1“ and 1t gives a taste first.

The machine offers up to 48 different

..the hardware store
...the movies
..the gym
...the airport
and then go home.

Introducing the world's first intelligent music

selections of compact discs and/or
cassettes. Pressing any album picture
plays a free sample of the music.
Customers can purchase with a credit
card, ATM card or cash. Daily sales and
inventory status from each site are
automatically reported to a central
computer.

Machines are currently operating in the
Southern California metropolitan area at
selected Hughes and Alpha Beta grocery
stores, AMC and Cineplex Odeon theatres,
Sears, video rental stores, and more.

© 1993 Vending Intelligence Company
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For more information on how vou can

Increase vour music sales,

Call 1-800-841-3863.
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v INTELLIGENCE () Reach oul fo the Jeneration Ihal discovered Rock & Roll
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Artists &MusiC

POP*ROCK*R&B*RAP*DANCE*COUNTRY *LATIN*CLASSICAL*JAZZMUSIC VIDEO

B BY CARRIE BORZILLO

LOS ANGELES—The disco divas
and danceclub stars of the '70s are
getting a second life at radio, re-
tail, and clubs as interest blossoms
in the disco era’s sounds and fash-
ions.

In the past month, two syndicat-
ed disco retro shows have debuted
on a combined 144 top 40 and hot
AC stations, including some of the
most successful top 40 outlets in
the top three markets.

Westwood One bowed its three-
hour ‘“The Retro Show” July 4 on
94 stations, including WQHT (Hot
97) New York, KPWR (Power 106)

Los Angeles, and WBBM-FM

Radio, Retail Retum To
A Boogie Wonderland

(B96) Chicago.

Hot Mix Radio Networks pre- |
miered its hourlong, unhosted
“RetroMix” July 17 on 50 stations, I
including KKFR (Power 92) Phoe-
nix, KHFI Austin, Texas, and |
KHQT San Jose, Calif. In addition,
many top 40 stations have fea- I
tured disco-heavy ‘‘flashback”
weekends or hosted retro nights
at clubs.

On the club eircuit, Donna Sum-
mer sold out two dates at the
Westbury Music Fair in Westbury,
N.Y., without the benefit of a cur-
rent hit. In addition, the Village
People, the Trammps, France Joli,
Loleatta Holloway, Carol Doug-

(Continued on page 19)

Industry Witnesses Deflate
Marine Glaims In Vocal Trial

B BY CHRIS MORRIS

LOS ANGELES—Attorneys for
defendant Virgin Records ex-
pressed hope that testimony in
Yvette Marine’s suit against the
label would be concluded by Aug.
6, setting the stage for a decision
in the frequently contentious trial.

Witnesses for Virgin continued
to take the stand the week of Aug.
2 at the federal trial of singer Ma-
rine’s action, which alleges that
she was not credited for co-lead vo-
cals she performed on Paula Abd-
ul’s 1988 debut album “Forever
Your Girl.”

Following the appearance of
star defense witness Abdul on July
27-28 (Billboard, Aug. 7), atten-
dance in Judge A. Wallace Tashi-
ma’s courtroom here dwindled to a
handful of spectators. But testi-
mony by such industry notables as
producer Antonio “L.A.” Reid and
Virgin co-chairman Jordan Harris
knocked additional holes in Ma-
rine’s claims.

Virgin attorney Joseph Yanny
said he still thought the label
would have its side of the case
wrapped up by Aug. 6. Marine’s
lawyer Laurence Berman was less
optimistic, noting that Virgin still
had 13 witnesses left to call as of
Aug. 3.

Testifying on July 29, Grammy-
winning producer Reid character-
ized Marine’s contribution to Abd-
ul’s song “Knocked Out,” which
he co-wrote and co-produced, as
“minimal at best,” and said that
the vocalist worked ‘20 to 30 min-
utes, max” on the session for the
song.

Reid noted pointedly that he has
used vocal doubling on songs by
“most of the vocalists I’ve worked
with,” including Whitney Hous-
ton, Michael Jackson, and Bobby
Brown. He added that such dou-

bling was credited as background
vocals on the albums. (In her suit,
Marine, who doubled Abdul’s voecal
on the song “I Need You,” claims
co-lead credit on the track.)
Under cross-examination by
Berman, Reid pointed out that his
partner Kenneth “Babyface” Ed-
monds’ entire guide vocal for the
song ‘‘Roni” was used on Brown’s
sextuple-platinum 1988 album
“Don’t Be Cruel” to double the
singer’s lead track, and that Ed-
monds was credited as a back-
(Continued on page 19)

Big Flood-Relief Show Gan’t Go On
But Advance Tix Still Add To Aid Coffers

NEW YORK—Although St. Louis
was spared the brunt of the floods
that have decimated other parts of
the Midwest, the destructive force
of rising waters in that city has
hampered the music industry’s re-
lief efforts.

A benefit concert starring John
Mellencamp, Blind Melon, and Bob
Dylan—scheduled for July 31 at
the Riverport Amphitheatre in St.
Louis—was canceled by the city’s
chief of police because a nearby le-
vee broke the night before the
show, leaving only one passable
access road to the venue, accord-
ing to a spokesperson for the
event. Authorities feared emer-
gency vehicles would be unable to
use the road if it was congested by
motorists heading to the theater.

However, the spokesperson says
the majority of ticketholders chose
not to redeem their $10 tickets, so
the show raised money even
though it was canceled. Moreover,
two previous concerts by Mellen-
camp and Blind Melon (without
Dylan) sold ‘‘smashingly well,” ac-
cording to the spokesperson.
Those shows were held July 28 at
the World Music Theatre in Chica-
go and July 29 at the Deer Creek
Music Center in Indianapolis. An
estimate of the proceeds from the
three benefits was not available by
press time.

Another all-star benefit at the
Riverport Amphitheatre, sched-
uled for Aug. 1, was postponed for
the same reasons as the Mellen-
camp date, according to a spokes-

Whitney’s World. Whitney Houston enjoys a party in her honor, hosted by Arista
Records at the Rainbow Room following the opening concert of Houston’s five-night
run at Radio City Music Hall in New York. At the party, Arista president Clive Davis
presented Houston with a plaque commemorating worldwide sales of 85 million units
during the course of her career. Pictured, from left, are Radio City Music Hall
executive producer Scott Sanders; BMG chairman/CEO Michael Dornemann;
Houston; recording artist Bobby Brown, Houston’s husband; and Davis.

Guitar Recordings Launches 2 Subsidiaries
New Labels Offer Acoustic Acts, ‘Classic’ Sessions

B BY TRUDI MILLER ROSENBLUM

NEW YORK—Guitar Recordings,
the Port Chester, N.Y.-based guitar
music label owned by Cherry Lane
Musie, has branched out with two
new imprints, Guitar Recordings
Classic Cuts and Guitar Acoustic.

Classic Cuts will offer “classic re-
cordings, previously unreleased in
the U.S., by people who were influen-
tial in the "70s and '80s,” explains la-
bel director Trudy Lartz. The first re-
lease, due Tuesday (10), is “Packet Of
Three Live,” a live radio broadecast
featuring Steve Marriott, the late
singer/guitarist of Humble Pie and
Small Faces, with his band Packet Of
Three. In the fall, Classic Cuts will re-
lease “Walter Ego” by the Sy Klopps
Blues Band, whose members include
veterans of Journey, Europe, and the
Tubes.

Executive VP of A&R John Stix
says there is a wealth of unreleased
material to pursue. “For example, I
just got hold of master tapes from a
variety of bands that played at Wood-
stock that never came out,” he says.

“Working with Sony Special Products
[to negotiate licenses for the mate-
ria), maybe we can put out Johnny
Winter at Woodstock or Janis Joplin
at Woodstock.”

Stix also cites the popularity of the
John Peel radio sessions in Europe,
and notes that many radio concerts in
the U.S.—featuring such acts as Pro-
col Harum and Stevie Ray Vaughn—
never have been issued on disc. He
also plans to mine television perfor-
mance footage and foreign concerts
for material.

“Basically, if it excites me, I'll go
after it—it’s almost like unearthing
treasure,” he says.

The Guitar Acoustic label will be
“very varied,” Lartz says, and will in-
clude singer/songwriters, new age
instrumentals, rare acoustic perfor-
mances by rock acts, and alternative
acts such as the Fenwicks, whom
Lartz describes as ‘““in the vein of
They Might Be Giants.”

“I think we’re going to surprise
people with what ‘acoustic’ stands
for,” she adds. The first release from
Guitar Acoustic will be an album by

Pete Kennedy, Nanci Griffith’s gui-
tarist, due in January.

Meanwhile, the Guitar Recordings
label will continue to release new
product by non-acoustic, guitar-based
artists. Guitar Recordings grew out
of the magazine Guitar For The Prac-
ticing Musician, established in 1983.
The magazine was receiving a large
number of tapes from readers, and
founded Guitar Recordings in 1989 to
expose this music. The label, which
has a staff of 10, started as an instru-
mental label and gradually branched
out into other kinds of guitar and gui-
tar-and-vocal musie.

A breakthrough of sorts occurred
last June, when Brad Gillis’ album
“Gilrock Ranch,” featuring vocals by
Greg Allman on two tracks, spawned
the single ‘“Honest To God,” which
reached No. 20 on Billboard’s Album
Rock Tracks chart.

“We realized there’s an audience
out there, beyond guitar enthusiasts,
that’s looking for what we have to of-
fer,” says Lartz. “That’s when we de-
cided to split the labels up into differ-

(Continued on page 83)

person at Contemporary Produc-
tions in St. Louis, which produced
both events. The artists scheduled
to perform on that bill—dubbed
“Willing To Help”—were Kenny
Rogers, Lorrie Morgan, George
Jones, Hal Ketchum, Sawyer
Brown, Shenandoah, and Martina
McBride. At press time, neither
the revised lineup nor the makeup

date could be determined.
Meanwhile, Bon Jovi continues
its flood-relief campaign, pledging
money from every show on the
Midwest leg of its current tour to
the Red Cross. Other artists and
companies that have contributed
to the relief effort include Wide-
spread Panic and the St. Louis-
based Streetside Records chain,
which donated its portion of com-
missions from ticket sales for the
Riverport shows to the Red Cross.
PAUL VERNA

Africa Fete
Tour Is Hailed
As A Success

NEW YORK—Africa Féte, the Af-
rican and Haitian music roadshow
put on by Island Records world im-
print Mango Records, was a re-
sounding success, according to
festival organizers.

In New York, the Africa Féte
show at the Central Park Summer-
stage July 25 was attended by a
crowd of 15,000-20,000 people, a re-
cord-breaker for the venue, ac-
cording to Summerstage producer
Erica Ruben.

Dates in other cities, such as
Boston, were also well attended.
The tour wound up in Edmonton,
Alberta, Aug. 5.

According to Mango VP of mar-
keting Peggy Dold, the success of
this year’s bill bodes well for the
prospects of future Africa Féte
tours.

“We have every intention of do-
ing it again,” she says. “It’s been
an extraordinary experience. The
excitement generated from the
New York show and from other ar-
eas is evidence that there’s a mar-
ketplace in this country for these
artists and this type of music.”

The festival, which has been lik-
ened to the annual Reggae Sun-
splash extravaganza, featured Be-
nin’s Angelique Kidjo, Senegal’s
Baaba Maal and Ismael Lo, and
Haiti’s Boukman Eksperyans, all
Mango artists. Island Records
founder Chris Blackwell has said
he will keep open the possibility of
inviting other record companies to
participate in future versions of
Africa Féte (Billboard, June 5).

The festival presented a wide
range of African culture with arts,
crafts, food, and clothing playing a
role alongside the music.PAUL VERNA
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(And today, the planet moved closer to the same basic guarantee.)

Talk about harmony. It took the entire music industry working together to
figure out a solution to the CD long box. And now, thanks to the RIAA,
NARM, NAIRD, and some very committed artists, the long box is history,
and the planet can sigh a breath of relief. And as the environmental group
for the entertainment industries, ECO would like to thank the bt C\\
whole music industry for pulling together on this one, and for making it cool to care. r_iq O =
For more information about what you can do, or to leam about ECO’s environmental € & & 1
COMMUNICATIONS

CD inserts, call us at 310-444-4792. Together, there’s no telling what wecando. o F F 1 ¢

SPECIAL THANKS TO EMI RECORDS GROUP-N.A., SONY MUSIC ENTERTAINMENT, MCA MUSIC ENTERTAINMENT GROUP, WARNER MUSIC GROUP
BERTELLSMAN MUSIC GROUP, POLYGRAM HOLDING INC. AND THEIR ASSOCIATED LABELS FOR MAKING THIS AD POSSIBLE.
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Colleagues Recall Hulett’s
Cutting-Edge Tour Biz Work

B BY MELINDA NEWMAN

NEW YORK—Tom Hulett, who
died July 30 of cancer at age 55, is
being remembered by those who
worked with him as a revolution-
ary in the field of concert promo-
tion and an artist manager to be
reckoned with.

“He was a forerunner of nation-
al concert tour promotion,” says
Larry Magid, head of Philadelphia-
based concert promotion firm
Electric Factory Concerts. “Many
of us did not necessarily agree
with what he did, but I'd have to
say we owe Tom and people like
him a debt of gratitude. Without
him laying the groundwork, the
concert business might not be as
we now know it.”

Hulett co-founded concert pro-
motion company Concerts West
with Jerry Weintraub in 1967. To-
gether they broke through terri-
torial boundaries rigidly adhered
to by local promoters by coordinat-
ing and promoting national tours
for such artists as Jimi Hendrix,
Creedence Clearwater Revival, El-
vis Presley, Neil Diamond, John
Denver, and Frank Sinatra.

“At that point, Elvis was only
playing in Las Vegas,” says Ron
Delsener, head of New York-based
Delsener/Slater Enterprises.
“They went to see him in Vegas

and convinced him there was mon-
ey in doing one-nighters around
the country ... Tom was a gentle-
man and a family man, but he was
a very imposing figure. If I'd been
Colonel Tom Parker and I'd seen
him and Jerry coming, I would
have been convinced too. Until
then, promoters had a bad reputa-
tion as being hucksters in loud
suits and flashy jewelry, but they
were classier than that and were
entrepreneurs.”

“Basically, we did [the national
tours] ourselves. We were kids and
we didn't know any better. We
went and got smarter and contin-
ued doing it anyway,” recalls

(Continued on page 77)

Green With Pride Jazz pianist Benny Green recently received the City of
Toronto Glenn Gould International Protégé Prize in Music and Communication.
The award is presented by the Glenn Gould Foundation, a Canadian group
formed to perpetuate the ideas and accomplishments of the late classical
pianist. Shown, left to right, are Green; the governor general of Canada, Ramon
John Hnatyshyn; drummer Jeff Hamilton; guitarist Herb Ellis; bassist Ray Brown;
and pianist Oscar Peterson (seated), winner of the third Glenn Gould Prize.

LIVE's Mount Named Prez/GEO Of WEA

B BY CRAIG ROSEN

LOS ANGELES—As expected, the
Warner Music Group has officially
named David Mount, currently
president/CEQ of LIVE Entertain-
ment Inc., as the new president/
CEO of WEA Corp. Mount will re-
place Henry Droz, who is retiring
from the post at the end of 1993
(Billboard, July 10).

According to Warner Music
Group chairman/CEO Robert J.

Morgado, Mount will join WEA as
co-president/CEO on Sept. 1. He
will also participate in WEA’s con-
vention this week “as the designat-
ed successor to Henry, as well as a
client of ours for another month.”
By the end of the year, Mount will
officially assume the title of presi-
dent/CEO of WEA.

Prior to joining LIVE, Mount
spent 11 years with various divi-
sions of Warner Communications,
including a stint as VP of sales and

@ BY DON JEFFREY

NEW YORK—Music industry
sales in the U.S. will grow at a
slower rate in the next five years
than they did during the past five,
according to a new study.

A report by New York invest-
ment bank Veronis, Suhler & As-
sociates Inc. projects compound
annual sales growth of 7.4% for

Report Forecasts Slower

1993-97, compared with 10.1% for
1988-92.

The firm expects total spending
on recorded music by consumers
in the United States to reach $12.9
billion in 1997. Last year consum-
ers spent $9 billion, according to
the Recording Industry Assn. of
America.

The principal reason given for
the projected slowdown is a flat-

Music Sales

tening of CD sales growth. CD
sales increased at a 27.3% com-
pound annual rate during the past
five years, but the bankers fore-
cast only 10.4% average growth
through 1997.

“Over the next five years, spend-
ing will grow at a slower rate as
the CD market matures, and con-
sumers’ price sensititivies keep

(Continued on page 67)

RECORD COMPANIES. David Simone is
promoted to senior VP of business af-
fairs for Capitol Records in Los An-
geles. He was VP of business affairs.

Connie Baer is appointed VP of
marketing for Sony Music Nashville.
She was a partner at the Gary Group,
an entertainment marketing agency.

Hollywood Records in Los Angeles
names both Bob Pfeifer and Nick
Terzo VP of A&R. They were, re-
spectively, VP of A&R at Epic, and
senior director of A&R at Columbia.

Peter Takiff is appointed senior
VP and chief financial officer for
Tommy Boy Music in New York. He
was executive VP of administration
and GM for Mercury.

Greg Peck is named VP of promo-
tion and black music marketing for
Qwest Records in Los Angeles. He
was head of Bahia Entertainment, a
joint venture with RCA.

Paisley Park Records in Los Ange-
les names John Dukakis GM and

‘}—

BAER

SIMONE

Kerry Gordy VP of A&R and artist
development. They were, respective-
ly, VP of Paisley Park and owner of
KG Entertainment Group.

Atlantic Records promotes Seth
Gershman to manager of national al-
ternative radio promotion in New
York, Kris Metzdorf to manager of
national alternative radio promotion
in Los Angeles, and Gena Rankin to
A&R coordinator and administrator,
West Coast. They were, respectively,
coordinator of national college radio
promotion, national college radio co-
ordinator, and executive assistant to

EXECUTIVE TURNTABLE

PFEIFER TERZO

senior VP Danny Goldberg.

Linda Murdock is promoted to se-
nior director of national CHR promo-
tion for the PolyGram Label Group in
Los Angeles. She was national direc-
tor of CHR promotion.

Corbin Dooley is appointed direc-
tor of marketing for SBK Records in
New York. He was regional promo-
tion director for EMI Records Group.

Ginger Greager is named director,
media and artist relations, for Mercu-
ry Records in New York. She was as-
sociate director of that division.

Jason Perl is named national man-

distribution for Warner Home Video
from 1984-88.

At LIVE, Mount also holds the ti-
tle of president/CEO with WEA-dis-
tributed LIVE Home Video.

Aside from the video subsidiary,
LIVE Entertainment is also the par-
ent company of the 139-store LIVE
Specialty Retaii Division, based in
Milford, Mass., and VCL/Carolco
Communications GmbH, a Munich,
Germany-based home video distrib-
utor.

According to Morgado, Warner
Music Group had to go “outside to
get somebody from inside” in hiring
Mount. Morgado says Mount has
‘“the knowledge of the various
strengths of WEA, and he also
brings the fresh perspective of a cli-
ent of WEA. He has the sensitivities
of being not only a seller of music to
retail, but a seller of music to con-
sumers. And that’s a perspective
that in some ways will be fresh to
our organization.”

Morgado points out that it is a
misconception that Mount has limit-
ed experience in the music business.
“The reality of it is, except for the

(Continued on page 84)

Stewart, Diamond
Score Platinum
In July Gerts

B BY CHRIS MORRIS

LOS ANGELES—An “Unplugged”
triumph for Rod Stewart and a plat-
inum parade for Neil Diamond high-
lighted July sales certifications
from the Recording Industry Assn.
of America.

Stewart’s Warner Bros. album
“Unplugged ... And Seated” be-
came the first “Unplugged” project
released in 1993 to be certified plati-
num. The album is the raspy-voiced
vocalist’s 10th million-selling re-
lease.

Diamond’s ““Gold” became the
singer’s fifth multi-platinum seller;
three platinum certifications—for
“Gold,” “Moods,” and “Tap Root
Manuscript’’—brought the vocal-
ist’s total of million-sellers to 15. Di-
amond’s gold certification for
“Brother Love’s Traveling Salva-
tion Show” raises his total in that
category to 26 albums. He is tied
with Elton John for the second-best
gold track record; only Elvis Pres-
ley boasts more. All of the Diamond
titles certified in July were on Uni.

After more than 30 years in the
business, veteran country act the
Statler Brothers tallied their first
multi-platinum album with their
hits package “Best Of The Statler
Brothers’’; the 1987 release hit the
two million mark.

July was a double-barreled month
for Wynonna Judd: she scored plati-
num records for her second solo re-
lease “Tell Me Why” (MCA) and the
Judds’ “Love Can Build A Bridge”
(RCA Nashville).

First-time platinum achievers
were Twin Cities rock band Soul
Asylum, for ‘““Grave Dancers
Union”’ (Columbia) and country
singer Aaron Tippin, for “Read Be-
tween The Lines” (RCA Nashville).

Reba McEntire’s 1987 MCA re-
lease “Merry Christmas To You'’ be-
came the country thrush’s 12th gold
album; she ranks fourth among fe-

(Continued on page 82)

PECK

TAKIFF

ager of adult contemporary promo-
tion for Arista Records in New York.
He was national director of top 40
promotion at AIM Marketing.

Norma DeShields is appointed re-
gional manager of R&B promotion
for Zoo Entertainment in Chicago.
She was national R&B promotion co-
ordinator for Motown.

Eric Brooks is promoted to execu-
tive director of promotions for Priori-
ty Records in Los Angeles. He was
director of promotions.

Helena Coram is promoted to art-
ist relations manager for Warner

D'ACHILLE

CORY

Bros. Records in Los Angeles. She
was artist relations assistant.

RELATED FELDS. Virgin Retail Europe
in London promotes Max D’Achille
to European marketing projects man-
ager and names Bianca Cory prod-
uct liaison manager. They were, re-
spectively, European marketing coor-
dinator for Virgin Retail Europe, and
an employee of W.H. Smith.

John Scott is appointed VP of vid-
eo sales for WEA Corp. in Los Ange-
les. He was director of sales for Co-
lumbia TriStar Home Video.

10

BILLBOARD AUGUST 14, 1993



Arfists & Music

Honeymoon Continues For UB40
Act Scores On 2nd Try With Elvis Cover

B BY PAUL SEXTON

LONDON—For the band that defies
critical indifference to take reggae to
the masses, UB40’s tenure at No. 1 on
Billboard’s Hot 100 and on charts
worldwide with “Can't Help Falling In
Love” is a typically against-the-odds
triumph.

The octet from Birmingham actually
had its recording of the Elvis Presley
standard commissioned—and then
turned down—for another Hollywood
movie before they secured a spot on
the soundtrack of “Sliver.”

Furthermore, the band’s run to the
top of the U.S. chart marks the second
time a UB40 single has risen to Bill-
board’s top 10 after entering in the an-
chor No. 100 position (Chart Beat, July
31). The act is now celebrating 14 con-
secutive years of U.K. chart singles
and a total of 28 top 40 appearances in
its native country.

Virgin senior VP of promotion Mi-
chael Plen reports that UB40’s “Prom-

ises And Lies” album, released July 27,
shipped gold in the U.S. “Considering
we took four or five months to achieve
that on the last album (1990’s “Labour
Of Love II™), that’s a tribute to how
hard we pushed that record, taking two
years to break two singles, ‘The Way
You Do The Things You Do’ and ‘Here
I Am (Come And Take Me)'.” The cov-
ers collection sold some five million co-
pies worldwide, including 150,000 in
South Africa, 72,000 in New Zealand,
and 40,000 in Colombia, he adds.

The rise of “Can’t Help Falling In
Love” from the cutting-room floor to
the top of the charts is remembered
with some bemusement by drummer
Jim Brown. “We accidentally did that
track because we were asked to for a
specific project,” he says. “We were
first approached by the people that
made ‘Honeymoon In Vegas’; everyone
was covering Elvis songs for the
soundtrack. I'm not really an Elvis
fan—other guys in the band are—but
I just happened to be in the studio

UB40: Ali Campbell, Earl Falconer, Mickey Virtue, James Brown, Brian Travers,
Norman Hassan, Astro, and Robin Campbell.

Siberry: This Boy’s Life?
Set Poses Mktng. Challenge

B BY LARRY LEBLANC

TORONTO—One of the most cele-
brated performers in Canadian music
for a decade, Jane Siberry is the type
of artist apt to make label executives
and artist managers a tad nervous.

Her Aug 3. release, the adventurous
and ambiguously titled “When I Was A
Boy,” took four years to complete and,
although it is unlikely its music or vid-
eos will break through at mainstream
formats in North America, Siberry
doesn’t plan to tour with it.

“I can’t picture touring,” says Tor-
onto-based Siberry, who maintains
separate label deals with Warner Mu-

JANE SIBERRY

sic Canada and Warner Music U.S. “I
know if T do, it will have to be much
more vocal-oriented than before, but I
can't quite get the germ of it.”

Peter Standish, product manager for
Warner Bros/Reprise in Los Angeles,
admits marketing the release is “going
to be a challenge, but the consensus in
the company is that this is a wonderful
record. What makes Jane’s music at-
tractive is that she’s a true artist.”

“With Jane, I just roll with the
punches because she’s such an unusual
artist,” maintains Siberry’s manager of
10 years, Bob Blumer, who is based in
Los Angeles. “She is unbelievably
steadfast in her musical vision.”

Recorded at Toronto’s Reaction Stu-
dios here, Mushroom Studios in Van-
couver, Westside Studio in London,
and Studio Backstage in Switzerland,
“When I Was A Boy” was produced
mostly by Siberry. Brian Eno came in
to produce two tracks (one with Si-
berry), while Canadian producer/gui-
tarist Michael Brook produced likely
second single “Love Is Everything.”

The project’s initial stages included
a false start. After playing her first set
of demos about 18 months ago for
Warner president Lenny Waronker,
along with senior VP of A&R Michael
Ostin and VP/GM of A&R Roberta Pe-

(Continued on page 43)

when the request came in. I said, ‘Well,
I quite like ‘Can’t Help Falling In
Love,” so me and the bass player [Earl
Falconer] put down the basic track.
They didn’t like it very much—Bono
did a version and they preferred his to
ours— which is fair enough. So we just
shelved it.

“Then a month or two later, a re-
quest came in for the track from an-
other film company,” he says. “We
weren’t even going to put it on the al-
bum, so you can see from the circum-
stances that one thing led to another.”
He adds that the band had also dis-
cussed the possibility of giving ‘Crying
In The Chapel’ the distinctive UB40

(Continued on page 13)

Tina's Gold. Tina Turner is presented a gold record for her latest effort, the
soundtrack to her life story, “What’s Love Got To Do With It.” Flanking her are Virgin
Records president Phil Quartararo, left, and Turner's manager, Roger Davies.

BAN D OF GYPSYS: It's a work in progress so Warner
Bros. isn't talking much about it, but the label is lining
up artists for a Jimi Hendrix tribute album tentatively
slated to come out before the end of the year. Among the
acts said to be cutting tracks are P.M. Dawn (“You Got
Me Floatin’ "), the Cure, (“Purple Haze”), and the Spin
Doctors (“Spanish Castle Magic”). Other names attached
to the project are Ice-T and Eric Clapton. The project
is being produced by longtime Hendrix cohort Eddie
Kramer (Billboard, May 1).

Current Acts Experience Jimi
The Cure Shows Off; Sabbath Bows Out

ing Color”"comic Jamie Foxx, female rapper Simply E,
and movie composer Jerry Goldsmith. Designated labels
have not been named.

OLD MUSIC VIDEO EDITORS never die, they just
fade into light rotation. But we’ve kept an eye toward the
video screen, and the best clip we've seen in some time
is Blind Melon’s “No Rain.” The video plays off the
band's album cover, which features a prepubescent, tap-
dancing girl in a bumblebee outfit. Samuel Bayer di-

rected the clip, a sweet parable of

SHOW AND TELL: The aptly ti-
tled “Show,” which chronicles the
Cure’s appearance at The Palace in
Auburn Hills, Mich., last July,
opens at movie theaters in Cleve-
land and Kansas City Aug. 27. The
90-minute film, shot in color and
black & white, is expected to play in

her travails to be aliowed to per-
form despite her comical appear-
ance. After multiple rejections, she
passes through gates to a beautiful
field filled with human bumblebees
of all different shapes and sizes who
accept and embrace her. As the tale
unfolds. scenes of the Capitol Rec-

more than 20 cities throughout the
fall, with most theaters booking it
for a week. Other cities on the slate
include Austin, Texas; San Diego;
Milwaukee; and Denver. The movie will be followed by the
early September release of a live CD-5, “Side Show.” The
CD-5 will include four songs not available on late Sep-
tember’s full-length “Show” CD. Both releases will come
through Fiction/Elektra. The cassette version of “Show”
will include the four cuts from “Side Show.” Under the
Too-Much-Of-A-Good-Thing Dept., in October the Cure
will release “Paris,” a set recorded during 1992's Euro-
pean tour featuring tracks not included on the September
releases.

IT'S A ROCK'N’ROLL WORLD, and it gets rockier ev-
ery day. After Ozzy Osbourne told Billboard several
weeks ago that plans were all set for a Black Sabbath
tour with Osbourne at the helm, we’ve now learned that
the tour has been canceled after nine months of negotia-
tions. We guess when Ozzy told us, “all our childish fuck-
ing anger is water under the bridge,” that was before the
water rose and the dam burst.

SLY FOX: Fox Records, the label started by 20th Cen-
tury Fox and BMG last summer, is moving from a sound-
track-only imprint to one that handles individual artists
as well (Billboard, July 4, 1992). Projects will be funneled
through different BMG labels, which will assist in promo-
tion and marketing. The first act to come out on Fox will
be Big Country, which has not had a record out in the
U.S. in five years. The Sept. 14 release, titled “The Buf-
falo Skinners,” will go through RCA. The 1994 debut by
alternative act the Carnival Strippers will go through
Zoo. Other signees with early 1994 releases are “In Liv-

by Melinda Newman

ords act playing in the same field,
are intercut. Imagine. a video with
a scantily clad female, albeit very
young, that isn't sexist or neander-
thal in its approach.

TH IS AND THAT: The Earth Communications Office
(ECO), which has worked long and hard with the musie
industry in getting the longbox banned, is saluting Bon-
nie Raitt, Raffi, and the Beach Boys for their environ-
mental work at an Aug. 9 luncheon in Los Angeles. With
a roomful of artists, label heads, and press, ECO is set
to announce its next project: to have CD jewel boxes made
fram 30% pre- and post-consumer material by January
1995 . .. David Coverdale and Jimmy Page, collectively
known as Coverdale/Page, will kick off a 43-date tour Oct.
8 in Miami. The act will be playing Led Zeppelin and
Whitesnake tunes as well as songs from their Geffen de-
but. Vince Neil, currently on the road with Van Halen,
is the opening act ... Two upcoming reissues from the
PGD-distributed Chronicles series should have baby
boomers crowing with delight. Arriving Aug. 17 is a Tom
Jones anthology, which spans from “It’s Not Unusual” to
“Kiss,” and set for Sept. 21 release is the 19-track “Abba
Gold,” which already has sold four million units in Europe
... Stewart Copeland will be the featured percussionist
with The Seattle Symphony Sept. 21. The symphcny will
perform the world premiere of Copeland’s “Solcheeka,”
as well as play movements from some of his other works
... “The Stuff Of Dreams,” a three-part PBS series that
explores how man-made materials are affecting progress,
will include segments on Richie Sambora and his man-
made Ovation guitar, and Todd Rundgren, who will ex-
plore the digital distribution of music via phone lines. The
program begins airing Oct. 19.
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Entertainment Studies

Learn From Top
Professionals in
the Music Industry

Fall Quarter Begins September 25

Whether you are interested in one course or an entire
curriculum, UCLA Extension provides the highest level
of instruction and course content to help you achieve
your career and personal goals

Our courses are continually updated and expanded to
keep pace with current trends and events as well as
the latest in music technology. And you'll have access
to recognized leaders at the forefront of their fields,
chosen for both their professional accomplishments and
their ability to communicate

Here are some of the courses we offer this fall:

® The Music Business from the Ground Up: An Inside
View. Burt Stein, owner, Burt Stein Entertainment
Company and Bill Berrol, music business attorney

® Basic Dynamics of Domestic and International Music
Publishing: Law and Business. Martin Cohen, music
business attorney

® Understanding the Contracts of the Music Industry.
Laurie L. Soriano and Lawrence J. Blake, attorneys
at Manatt, Phelps & Phillips

® The Music Underground: Alternative and Street
Marketing. Vince Bannon, concert promoter, club owner

e Record Production I. John Boylan, producer and song-
writer whose producing credits include Linda Ronstadt
and REO Speedwagon and the soundtracks for Crybaby
and The Simpsons

® The Independent Music Company: Synergies and
Strategies for Competing in the ‘90s, Neil Portnow,
Vice President, West Coast Operations, Zomba and
Joyce Lapinsky, songwriter consultant; former profes-
sional manager, Chappell Music Publishing Company

® Film Music-Found Money: Soundtrack Administration,
Richard Schulenberg, JD, and Colin Slater, PhD, co-
founders, International Royalty Management, a company
specializing in the administration of soundtrack music

Join us for this special FREE program.

® Preparing for a Career in the Music Industry
Saturday, August 28, 9 am-5 pm
UCLA: 2160-E Dickson Art Center
Leading professionals answer your questions
about career training in their fields. Opportunities for
counseling and enroliment at a discount are available.

Do you have questions about these and other courses in
recording engineering, electronic music, film scoring,
or songwriting? Call us at {310) 825-9064

Call Now For
Your Free Catalog
(800) 554-UCLA
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Immortal/Epic Prepare To Pass ‘Judgment’
New Soundtrack Pairs Rap & Alternative Rock Acts

B BY HAVELOCK NELSON

NEW YORK—Ranging from bunts
to grand slams, the tracks on the
“Judgment Night” soundtrack on Im-
mortal/Epic Soundtrax drive home
the possibilities of rock/rap fusion.

In occasionally offbeat, mostly rev-
ved-up pairings, 11 choice alternative
rock bands back 10 leading rap acts.
The album ships Sept. 7, and is nota-
ble for the totality of its musical con-
cept as well as the strength of its en-
listed talent. “All the artists are A-list
professionals,” says Immortal presi-
dent Happy Walters, who guided the
project from conception to comple-
tion. He observes that although rock-
ers and rappers have gotten together
before, as with “Fight The Power” by
Public Enemy & Anthrax, and “Walk
This Way” by Run-DMC & Aeros-
mith, “they never did it over an entire
album using original songs.”

The creative matchups on “Judg-
ment Night” are Mudhoney with Sir
Mix-A-Lot; Living Colour with Run-
DMC; Dinosaur Jr. with Del Tha
Funkee Homosapien; Therapy? with
Fatal; Pearl Jam with Cypress Hill;
Helmet with House Of Pain; Faith No
More with Boo Yaa T.R.I.B.E.;
Slayer with Ice-T; Biohazard with
Onyx; Teenage Fan Club with De La
Soul; and Sonic Youth with Cypress
Hill.

The first single, due to drop in
early August, will be “Just Another
Victim” by Helmet & House Of Pain.

The movie, “Judgment Night,” is
an “urban suspense-drama” starring
Emilio Estevez, Denis Leary, Cuba
Gooding Jr., and House Of Pain’s
Everlast. The Universal release hits
screens Oct. 22.

Walters, who also helms Buzztone
Management (Cypress Hill, House of
Pain, Funkdoobiest), says, “Since I
manage Everlast, it sort of came to
pass that {my record label] would
handle the soundtrack.” The idea for
a set cross-pollinating alternative
noise with rap expression grew out of
Walters’ realization that “a lot of al-
ternative artists dig hip-hop and a lot
of hip-hop artists like alternative. It
kind of made sense to do something
that brings the [two teen genres] to-
gether.”

The process of translating his vi-
sion into reality took six months to
complete. It involved hard planning
and heavy negotiations.

“First I had to get a hold of the
managers and get them excited about
the project,” he says. Once that was
achieved, the artists also had to be
stirred. “Next, the labels had to give
them permission to be on the album.
Then the artists’ publishers had to
grant sync fees and licenses for the
songs to appear in the movie. And, to
actually get songs recorded, we had
to work out logistics. It was hell. A lot
of people didn’t think I could pull it

Reach For The STARS!
Moving? Relocating?

AR N RESIDEN

off.”

Walters says he succeeded with
help from other artist managers
linked to the project.

To assist the creativity of the per-
formers, who recorded from locales
all over the world, Walters says he
provided them scenes from the movie
complete with notes explaining the
shots. The task of “spotting” (select-
ing where songs would be used) was
carried out by Karen Rachman, music
supervisor for the film’s producer,
Largo Entertainment.

The soundtrack will be boosted by
a comprehensive campaign that will
target anyone who wants to hear
good musie, Walters says. “It will be
marketed as an album featuring 10
of the best hip-hop artists working
with 11 of the best alternative art-
ists.”

A videoclip will support the first

single, which will be promoted at
college radio and on the alternative
and hip-hop sides of the industry.
Epic and Immortal will split the pro-
motional duties. Metal and hip-hop
remixes will be made available.

Plans are to herald the arrival of
the album with a party hosted by
Fab 5 Freddy of “Yo! MTV Raps”
and “Headbangers Ball” host Ricki
Rachtman.

“The idea is to bring the two
worlds together,” says Walters.
“We’'ll get as many artists as we can
to perform.”

Walters is confident that “alterna-
tive kids will love ‘Judgment
Night.’” He speculates that fans of
hip-hop “will probably not jump all
over it but [that] they will be pleas-
antly surprised. We'll have to wait
and see who responds to what.”

AMUSEMENT BUSINESSe®
BOXSCORE ™t
GROSSES
Gress Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
WHITNEY HOUSTON Radio City July 20-21, | $1458,025 2720 Radio City Music
KIRK WHALUM Music Hall 3-4,2% $75/ $50/ $40/ seffout Hall Prods.
ANGIE & DEBSIE New York $30
LOLLAPALOOZA '93: Kiefer UNO July 30 $714,153 5,058 Beaver Prods.
PRINUS Lakefront Arena $28.50 30,000
ALICE IN CHAINS, Grounds
DINOSAUR JR,, FISHBONE Univ. of New
ARRESTED DEVELOPMENT, Orleans
FRONT 242 New Orleans
TOOL
KMEL SUMMER JAM: Shoreline July 31 $617.847 19,763 Bill Graham
MARY J. BUIGE, QUEEN Amphitheatre $37/ $29.50 seliout Presents
LATIFAK Mountain View, KMEL Radio
SNOW, SILK, BRIAN Calif.
MCKNIGHT, ICE CUBE
ROGER/ZAPP, SWY,
NAUGHTY 8Y NATURE &
OTHERS
VAN HALEN World Music July 30 $569,075 245610 Tinley Park Jam
VINCE NER. Theatre $35/ $21.50/ sellout Corp.
Tinley Park, Iil. $18.50
LOLLAPALOOZA '93: Coca-Cola Aug. 1 $554,785 211 MCA Concerts
PRIMUS Starplex $32/ $26 seliout PACE Concerts
ALICE INCHAINS, Amphitheatre 452 Concerts
DINOSAUR JR,, FISHBONE Oallas
ARRESTED DEVELOPMENT,
FRONT 242, TOOL
ROD STEWART Shoreline July 30 $445,005 20,000 Bil Graham
PATTY SMYTHE Amphitheatre $40/ $29.50/ sebiout Presents
Mountain View, $20.50
Calit.
VAN KALEN Riverport July 28 $428,137 19,9% Contemporary
VINCE NEL Amphitheatre $24.50/ $20.50 sellout Prods.
Heights, Mo,
GARTH BROOKS July 30-31 $£385,458 324 Don Romeo
Frontier Days $17 sollout Agency
Park
Cheyonne, Wyo
KENNYG Reunion Arena July 30 $362.9% 1298 Beaver Prods.
PEARO BRYSON Dallas $40/ $29.50/ sellout Larvic Inc.
$22.50
ROD STEWART Seattle Conter Juy 28 $358,204 14,082 Bill Graham
PATTY SMYTHE Memoriat $40/ $28.50/ 16,500 Presents
Stadiom 25 Entertainment
Seattle Consuitants
Copyrighted and piled by A t Busi a publication of BPI C:
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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Continental Drift

ST. LOUIS: Last week at Mississippi Nights, with the river rising uncomfortably
close to the venue’s back door, Riverfront Times publisher Ray Harmann and
Austin’s South By Southwest organizers Louis Black and Louis Jay Meyers
held a press conference to announce the first Mississippi River Music Festival,
to be held Sept. 9-11. The regional event, which they hope will become annual,
is co-sponsored by Budweiser, ASCAP, Streetside Records and co-owned radio
stations The Fox (101.1 FM) and The Point (105.7 FM), as well as a dozen other
newsweeklies throughout the Midwest. Given the success at SXSW, Black says
his organization felt St. Louis was a logical place for growth as a “response to
this growing music scene, and the strong bands we've been seeing at SXSW
from this region.” The benefit of such an undertaking, he adds, lies in the net-
working that takes place between musie professionals. “It’s about the musie,
or it's worthless.” Meyers says the MRMF was not intended “to be a clone of
SXSW. We've tried to create an event tailored around the needs of St. Louis.”
He admits that bands may not get signed to major-label deals through the fest,
but suggests that “people in the region meet each other and share information.
A band can move up a rung on the ladder, and they do play in front of people
who can make a difference.” Only one day of panels and workshops is planned,
but the fest promises more than 200 regional acts, including about 80 of St.
Louis’ best, playing in 15-plus clubs. Half the acts will present a variety of blues,
reggae, folk, and pop stylings; the rest will be up-and-comers in the rock/alter-
native vein. Locals the Boorays, Sun Sawed in 1/2, the Urge, Nov. 9, Pretty
Polly, Suede Chain, Bent, Life Without Wayne, Suave Octopus, and hard
rock entrees Lexx Luthor and London Calling are benefiting from an early
buzz. BRIAN Q. NEWCOMB

SEATTLE: When Somebody’s Daughter members Sheryl Wiser and Dustin
Waln began singing and playing together in 1990, they discovered that the se-
cret to their harmony was that they didn't sing harmony at all. “We just sing
at the same time,” says Wiser. “Once we figured out what we were doing—or
weren’t doing—it really freed us.” Over the last three years the duo has filled
out to a five-piece, with the lineup now including Clayton Park and his soaring,
strafing violin, and the rolling-thunder rhythm section of bassist Cory Van de
Ven and drummer Steve Smith. Wiser writes much of the band’s original mate-

= rial and takes the forefront in live per-
formance. The songs are emotional
and compelling; the vocals, combined
with Waln’s precise lead work and
Park’s violin, create a sonorous weave.
In a historical context, the band’s
sound probably owes more to San
Francisco than Seattle—It’s A Beauti-
ful Day and the Jefferson Airplane
come to mind—but Wiser and Waln’s
well-constructed, melodic material is right in step with what is apparently be-
coming the post-grunge Seattle sound: a richer, more melodic mix that doesn’t
ignore the city’s serrated sensibilities. Only Somebody’s Daughter was already
there. Three self-produced demo cassettes have garnered considerable industry
attention, but it’s the upcoming CD, expected by fall, that Wiser says will “be
our silver bullet.” Meanwile, the band remains a sure draw in local clubs and
festivals.

SOMEBODY'S DAUGHTER

TOM PHALEN

MINNEAPOLIS: Soul Asylum, the only Minnesota-based act not affiliated
with Prince to earn a platinum album in the past 10 years, made a big
splash at the Minnesota Music Awards July 15 at First Avenue nightclub.
The 10-year-old quartet won Minnies for best artist, album (“Grave Danc-
ers Union”), song (“Runaway Train”), and male vocalist (Dave Pirner).
Prince was honored with two awards, top R&B recording (“ #”) and best
R&B act, which he shared with the Curbfeelers. To share a Minnie with
the famous mini-mogul is indeed an honor; the Curbfeelers also took the
prize for best new artist. Other double winners included established acts
such as bluegrass vets Stoney Lonesome, underground rockers Walt
Mink and jazz organist Jack McDuff, a recent arrival here; some deserv-
ing local stalwarts, jazz singer Debbie Duncan and world-beaters Ipso
Facto; newcomer new-age guitarist Billy McLaughlin; and defunct band
the Suburbs, who reunited for four gigs to promote a live album. Several
artists performed at the low-key ceremony, including polka fixture Ruth
Adams and promising rock act Rex Daisy. The nonprofit Minnesota Mu-
sic Academy now has presented the Minnies 12 times in 13 years, and the
number of categories and the voting rules and procedures have changed
each time. Nineteen of this year’s 41 winners received pieces of original
art, created by students or professional artists, to commemorate their
achievements. About 180 MMA members voted this year. The awards
were part of the four-day Icebreaker '93, which included seminars and
nightclub showcases staged by seven local labels, including Catacombs,
Twin/Tone, and Red Decibel. JON BREAM

ARTIST DEVELOPMENTS

WHEEL ON THE MOVF

Having a rock star in the family
would be a boon to most budding
musicians. But Rob Dickinson, lead
singer for the Catherine Wheel,
claims he never saw his first cousin
Bruce—longtime front man for Iron

Maiden—as a role model.

“He was quite reluctant to come
and see the band, actually, because
of where he thought we fit in,” he
says. “It wasn’t until recently that
we ever sat down and talked about
our respective music in a brotherly—

CATHERINE WHEEL: Dave Hawes, Brian Futter, Neil Sims, and Rob Dickinson.

HONEYMOON CONTINUES FOR UB40

(Continued from page 11)

treatment.

Brown says he hasn’t even seen
“Sliver,” which does not get its UK. re-
lease until Aug. 20, and claims to be
similarly oblivious to the often-nega-
tive reaction to the band’s work at
home. Critics cite the band’s reliance
on cover versions for its biggest hits—
all four of UB40’s U.S. top 10 hits have
been remakes—and the band’s sup-
posed “sellout” from early, politically
motivated British chart items such as
“King,” “The Earth Dies Screaming,”
and “One In Ten.”

“If you listen to the first album
[1980’s “Signing Off”], you'll find it’s
extremely laid back, mellow, poppy
sounding, and that’s pretty much how
we've stuck to making musie,” he says.
“I don’t see what we’re doing now as
any kind of change. The more likely
criticism would be that we haven’t
changed. So we're not self-conscious
about the cover, otherwise we wouldn’t
have released it . .. The only criticism
that has any relevance is whether peo-
ple buy the records.”

By Brown’s yardstick and the band’s
track record, “Can’t Help Falling In
Love” is a sales spectacular. “It’s turn-
ing into a Frankenstein,” says Plen of
its U.S. performance. Apart from its
trans-Atlantic achievements, the single
is or has recently been No. 1 in Canada,
Australia, New Zealand, Holland, Aus-
tria, Denmark, Finland, Sweden, Ice-
land and Greece. The self-produced
“Promises And Lies” already has sold
200,000 copies in Britain, where it re-
moved U2’s “Zooropa” from the pole
position.

The Presley song is the only cover
on the new set. “The perception may
be that UB40 got their foot in the
door by having cover hits,” says
Plen, “but I didn’t become ac-
quainted with themthrough covers.
I've known them since the first al-
bum, and I will not let any promo
person use the argument with a
UB40 song that ‘this is not a cover,
so it’s not a hit.” The last part of our
job is persuading people that there’s

more to this group than that.”

On July 30, UB40 began a North
American tour that runs until Sept.
18. Virgin will release “Higher
Ground” as the album’s second U.S.
single later this month.

or is that cousinly?—way.”

Catherine Wheel, which released
its second Mercury album,
“Chrome,” last month, lapped up on
the American shores with its 1992
U.S. debut, “Ferment.” With that
album, the Great Yarmouth-based
quartet shed the “shoegazing” tag
pinned on them by the British press.
Not only did “Ferment” spawn last
summer’s most unusual alternative
radio hit (the seven-minute “Black
Metallic”), it also drew considerable
notice from more adventurous metal
programmers.

To further expand the Catherine
Wheel’s diverse audience, Mercury
preceded “Chrome” with the single
“Crank,” which shipped to
alternative radio during the July
Fourth weekend. That was quickly
followed by a four-song sampler
(keying the track “I Kill Rhythm”)
scheduled to arrive at metal outlets
concurrent with the album’s release.

“We're as excited about this
project as anything that’s ever been
brought to us by [London-based]
Phonogram,” says Mercury Records
president Ed Eckstine. “The more
you listen to it, the more you hear its
potential. We've got a band here that
goes far beyond your typical
format.”

Mercury marketing director
Marty Maidenberg says the label
will again emphasize grass-roots
retailers and media in its campaign,

(Continued on next page)
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INTERNATIONAL
CONCERT DATES?

@ Student Travels magazine

is looking for international
concert dates from May through
October 1994 to publish in the
Spring Issue. Student Travels
reaches 500,000 college
students across the U.S. who
want to see their favorite
artists while traveling abroad.
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ARTIST DEVELOPMENTS
(Continued from preceding page)

with contests and promotions
planned for the band’s late summer
tour. “I consider this to be the first
real Catherine Wheel record,”
Dickinson says of “Chrome.” “There
was a sense on the first record of us
coming from a small seaside town,
wanting to fit in, not pushing our
ideas of what we wanted.”
“Chrome,” produced by Gil
Norton, is certainly the quartet’s
most spontaneous recorded effort,
an outcome not lost on Dickinson.
The singer recalls an early meeting
where the band laid down a “no
demos” ultimatum. Norton agreed,
noting that he worked in a similarly
adventurous manner with the Pixies.
“I think by doing things the way
we did, we captured the edginess
that came out of a solid year on the
road,” says Dickinson. “So few bands
have a reason to make a record and
we felt we did, that we’d moved on to
something different and relevant.”
DAVID SPRAGUE

RHINE-LAND

What first attracted Stevo
Glendinning, senior director of A&R
at I.R.S. Records, to Cincinnati-
based alternative band Over The
Rhine was the group’s focused
artistic presentation. He
remembers, “I get so many tapes it
seems endless, but the package was
just unbelievable. There was this
whole vibe, the way it was put

together was immediately
impressive. It just made me put it on.
I put it on and couldn’t believe what
I was hearing, actually. I just
couldn’t believe that this band wasn’t
signed.”

What Glendinning was hearing
was the band’s “Patience” set,
originally released independently.
The album, released June 29, came
out as originally recorded, except
that “Circle Of Quiet,” which I.R.S.
plans to promote to adult-alternative
radio, was moved up from track 10 to
third in the song order. Explains
Glendinning, “It is so strong that to
just dismiss that record would really
be stupidity. I really feel this record
can get to the masses.”

Further, I.R.S. has reproduced
the band’s original 20-page lyric

;._':~ Betgs > oA
OVER THE RHINE: Linford
Detweiler, Brian Kelly, Karin
Bergquist, and Ric Hordinski.
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booklet and invested in the band’s
unusual idea of a highly attractive
eight-postcard bio. “The whole
reason that I put (‘Patience’) on
immediately was the artwork. If
some band can do that off the bat,
there’s got to be something going on
here. For me to try to bastardize
that would have defeated the whole
object. It’s a very important element
of the act.”

It was Glendinning’s willingness
to catch the vision of Over The
Rhine that made the band choose
I.R.S. Bassist and songwriter
Linford Detweiler says, “There’s
been no attempt by the label to
reinvent Over The Rhine. They
respect our identity; they encourage
us to be closely involved in
everything that’s relevant to us—
the marketing concepts and, of
course, the artistic decisions. Stevo
signs bands that he likes and then
leaves them alone.”

Detweiler’s melodies, featuring
the sultry yet brittle vocals of Karin
Bergquist and the guitar textures
and tones of Ric Hordinski, give
Over The Rhine its haunting
signature sound. Says Hordinski,
“The new CD was kind of inspired
by our ongoing search for ourselves,
and record contracts, and fame and
fortune, and teen-age stardom.”

The quartet’s first musical
experiments were released in 1991
as “’Til We Have Faces,” which
they sold at their gigs. Eventually,
the band found its way onto high-
profile opening slots, doing a short
string of dates for Bob Dylan and
then touring with Adrian Belew.
The band’s maturity and growth as
songwriters and performers is
evident throughout “Patience.”

Glendinning recalls, “I
immediately saw them play in
Cineinnati at this place called Sudsy
Malone’s. So I go there and it’s in
the middle of November and there
must have been 400 or 500 people in
there, just jam-packed. And Over
The Rhine was just great. I was
stunned. I met the guys and Karin.
They had this incredible sense of
what they wanted to do. What they
wanted to do was totally in line with
what I saw the vision of the band
being, so I signed them.”

BRIAN Q. NEWCOMB

GO AHEAD
USE US...
MAKE
THAT MOVE
THE CALL’S

ON ME ...
TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
Jeff Serrette

BMI Goes Corporate;
Lines, Women, & Song

BMI MEANS BUSINESS: BMI
says it has developed the first “uni-
fied” music performance agreement
for use of music in any number of cor-
porate settings. A result of its survey
of the top 7,500 American businesses,
the new agreements now being mar-
keted will increase BMI’s coffers in
this area, while benefiting businesses
in providing one annual fee, based on
the number of employees, and “sub-
stantially less paperwork.” “Previ-
ously, corporate executives had to fill
out three or four different agree-
ments because there was no single
agreement to

“88 Lines” that’s getting airplay to-
day and is used on the EMI album.

According to Kaufman, other
members of the Nails have re-formed
to record a CD project.

ON THE ROAD AGAIN: When
writer/producer/guitarist Jim Cre-
gan dropped out of the touring cir-
cuit in 1988, his stated reasons were
to devote himself full-time to song-
writing and producing, while being
close to his home and family in Los
Angeles. This hiatus helped him
make platinum-selling music for such
acts as the

meet their mu-
sic require-
ments,” says

III‘IIS&MIISi!;

London
Quireboys
and Glass Ti-

Thomas G. ger. Cregan,
Annastas, X who recently
BMI's VP of £ 3 i signed a global
general licens- publishing
ing. . deal with

The agree- by Irv Lichtman MCA Music,

ment covers BMI-licensed music per-
formed in sales meetings; in fitness
and aerobies facilities; live or rec-
orded background musie; music in
TV and radio programming received
by licensee on the premises; and on-
hold music. This usage falls under the
category of general licensing, which
accounts for 14% of BMI’s revenues,
or $42 million of its annual take of
$300 million.

WELCOME TO THE CD ERA:
When “88 Lines About 44 Women,”
as originally recorded by the Nails in
1981 on four-track equipment, ap-
pears on an EMI compilation CD,
“Living In Oblivion II,” due in Sep-
tember, it’ll mark another interesting
chapter in the song’s 12-year history.

“Modern-rock radio has introdu-
ced ‘88 Lines’ to a new generation of
fans who have not been able to pur-
chase the song because the Nails’ al-
bums are out of print and were never
re-released on CD,” says David
Kaufman, the song’s original pro-
ducer, its co-writer, a former Nails
member, and president of New York-
based City Beat Music Co., which
publishes the song.

“It was added as an afterthought
to three other 24-track recordings for
an independently released EP on the
Jimboco/City Beat label titled ‘Hotel
For Women’,” Kaufman continues.
He says the EP sold more than 3,000
copies and was picked up by Jem/
Passport for distribution on the Jem
label in the U.S. and Passport/A&M
in Canada. The song has become
“fodder for collectors” in that it has
been released on three different la-
bels and there are three-song and
four-song versions of the EP—some
sporting picture inner sleeves, some
without a picture, and others with dif-
ferent covers. Also, a single version
was released with a different B side
than appears on the EP. There also
is a recent Rough Trade U K. single
that was mastered from one of the
EPs.

The Nails were signed to RCA in
1984 and recorded an album, “Mood
Swing,” which included the version of

has had his songs recently recorded
by Peter Cetera and Rita Coolidge,
and has spent time recording with
Roger Taylor of Queen and Japan-
ese superstar Yoshiki.

Now, it’s back to the road for Cre-
gan, as he joined Rod Stewart’s
worldwide “Unplugged” tour that
kicked off two weeks ago. His friend-
ship with Stewart goes back almost
two decades, including 12 years as
Stewart’s band leader and guitarist.
He also is Stewart’s most important
songwriting partner, with 27 collabo-
rative efforts so far, including “To-
night I'm Yours,” “Passion,” and
“Forever Young.”

3

CLOSE OUT’ SALE: Broadway
Angel closes out the rerelease of Ca-
pitol Records cast and soundtrack
albums in September with four titles,
bringing the total to 34 albums. Set
are Jerry Bock & Sheldon Har-
nick’s “Fiorello!” (1959) and “Ten-
derloin” (1960), Noel Coward’s “Sail
Away” (1961), and Charles Strouse
& Lee Adams’ “Golden Boys” (1964).

EASY DOES IT: A firm in Santa
Clarita, Calif. says it has developed a
royalty accounting software system,
Synchronizity, that automates roy-
alty accounting. The company main-
tains music databases containing the
copyright ownership and payee infor-
mation. At the end of each royalty pe-
riod the data are merged to generate
the royalty accounting reports and
statements. The system can also gen-
erate royalty checks, while other por-
tions of the system can handle musie
clearance, music supervision and cus-
tomized reports, says Ron
McGowan, VP of business affairs.

PRINT ON PRINT: The following
are the best-selling folios from CPP/
Belwin:

1. 4 Non Blondes, Bigger, Better,
Faster, More!

2. Living Colour, Stain

3. ZZ Top, Greatest Hits

4. Paul Gilbert, Intense Rock II

5. Michael Damian, Reach Out To
Me.
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U.S. Lawmakers Rip Germany’s Ban Of Corea Show

B BY MIKE HENNESSEY
and DOMINIC PRIDE

STUTTGART—The controversy
over Chick Corea’s religious beliefs
is escalating into a diplomatic row,
with heated exchanges between U.S.
and German authorities over free-
dom of speech.

The incident started when the
state government of Baden-Wuert-

temburg refused to hire Corea for
an Aug. 15 concert on the grounds
that he is a member of the Church of
Scientology (Billboard, July 17).

Now, U.S. Congress members
have sent a formal response to the
German ambassador stating their
concern over the ban.

The letter, sent July 20, states:
“The German Constitution is similar
to the American Bill of Rights, in

that all individuals, and especially
minorities, are guaranteed the right
to practice the religion of their
choice without penalty. The German
constitution goes further than the
Bill of Rights by also guaranteeing
the right of artistic expression. It is
distressing to have the German gov-
ernment decide who can perform
based on their religious beliefs.”
The letter was signed by Louis

Slaughter, chair of the Congression-
al Arts Caucus and its vice chair,
James Jeffords; John Conyers, chair
of the Congressional Black Caucus;
and Jose Serrano, chair of the Con-
gresssional Hispanic Caucus. Sena-
tor Dianne Feinstein (D-Calif.) has
also sent a letter to the German am-
bassador voicing her concerns.
Corea himself wrote June 8 to
(Continued on page 84)

Billbeare

Panel Studying
Rules, Fees At
National Library

E BY BILL HOLLAND
WASHINGTON, D.C.—A private-
sector panel appointed as part of a
congressional study will determine
whether to recommend cutting the
Library Of Congress’ registration
and deposit requirements for copy-
right applicants. The panel, which is
meeting throughout the summer,
must advise Congress this fall.

In the rarefied copyright law com-
munity, some feel the current regis-
tration fee and deposit requirements
are a burden on some applicants and
urge that the copyright act be amend-
ed; opponents fear such a change
would close an important door for the
acquisition of national resource
copies of American music, literature,
arts, and culture.

No other country has a national li-
brary with public holdings and ar-
chives as extensive as the Library of
Congress.

The advisory group is co-led by for-
mer register of copyrights Barbara
Ringer, one of the principal architects
of the revised 1976 Copyright Act. It
includes top copyright lawyers and
professors, some with arts or music
business experience.

Its conclusions could have impor-
tant ramifications on a pending law
to change the way copyright protec-
tion is offered. The Library Of Con-
gress provisions are part of a larger
bill that would amend the copyright
law through a number of measures,
including the abolishment of the dis-
credited Copyright Royalty Tribu-
nal.

Sen. Dennis DeConcini, D-Ariz.,
and Rep. William J. Hughes, D-NJ.,
authors of the bill, asked the Li-
brary of Congress and the Copy-
right Office to “re-examine’’ the
benefits and burdens of the present
system.

With some exceptions, publishing
houses and record companies nor-
mally register releases and file de-
posit copies of works. Opposition to
the requirements have come from
other applicants, such as photogra-
phers, who find it a burden to send
registration fees as well as copies of
perhaps hundreds of photographs.

Musicologists and archivists reg-
ularly use the library’s deposit-copy
archives. Sometimes the projects
are large-scale.

Last spring, Sony Music officials,
with prior copyright authorization,
traveled to the library on a success-
ful mission to study and make
copies of Frank Sinatra’s rare
World War Il-era V-Disc recordings
for its upcoming Sinatra boxed-set
program (Billboard, March 6).

Panelists with music and enter-

Join us in toasting the diva of Motown!

Her career has spanned three decades, and she continues to
reign as one of the most beautiful voices in music today.
From her numerous hits with the Supremes, through her film
and then solo career, Billboards September 25 special is an
exclusive tribute to her record-setting accomplishments, with
an eye toward the future, as she releases her CD-boxed set!

tainment industry copyright-area
backgrounds include Bernard Sor-
kin of Time Warner Inc.; John
Baumgarten of Proskauer, Rose,
Goetz & Mendelsohn; and Fred
Koenigsberg of White & Case.

The panel, which is meeting twice
monthly, may have initial findings
and conclusions this fall, according
to library officials.
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Off Broadway. Sarah
Brightman, star of the original
London and New York casts of
“Phantom Of The Opera,” is
starting to see sales build for
her alternative-flavored
“Dive.” The set has been out
since April, but it has been
showing fast growth in many
major markets during the past
three weeks.

BECOMING: “Become What You Are,” by the Juliana Hatfield
Three, is the first album to be worked by Mammoth and Atlantic
in the labels’ joint venture (Billboard, Oct. 10, 1992). The set hit
the streets Aug. 3, and if press coverage offers any clue as to how
the album will fare, it will be a solid seller.

Hatfield is profiled in the current issues of GQ, Elle, and Seven-

Band In Boston. Despite
competition from fellow
Boston scene acts the Story,
the Mighty Mighty Bosstones,
and Aimee Mann, the No. 1
Heatseeker in the Northeast
region for two of the last three
weeks has been Slash/Warner
Bros. act Tribe. The quintet
began playing a 14-date
Northeast tour Aug. 6, with
shows elsewhere to follow.

Lost imports and T-shirts, says, “They are one of the consistent
sellers. We already have kids coming in asking about the new rec-
ord.”

“With this record, the band is moving a bit more towards main-
stream heavy metal,” says Ralph Paz, Metal Blade’s national di-

No Gimmicks. Former Blake
Babies member Juliana
Hatfield returns to her band
roots with the first album by
the Juliana Hatfield Three. The
Mammoth/Atlantic act kicked
off a no-nonsense marketing
campaign with a well-attended
in-store appearance at Tower
Records in Boston. Hatfield is
profiled in current issues of
GQ, Elle, and Seventeen.

rector of retail sales. “They aren’t your typical death-rock band.
Paradise Lost is one of our key priorities.”

SARAH SMILE: Sarah Brightman’s alternative-minded depar-
ture from Broadway fare, “Dive,” has been out since April, but
it’s starting to rise quickly in several major markets, including

REGIONAL HEATSEEKERS #1°'s

MOUNTAIN NORTHEAST
| BigHead Todd & The Monslers, Siter Sweelly F Tribe, Sleeper
_8igHead Todd & The Monsters, Sister Sweett

teen, and the album fetched the lead review
spots in Musician and Alternative Press. Mam-
moth says features are also planned for upcom-
ing editions of Rolling Stone, Details, and Gui-
tar Player, with a review set to run in Spin.

For Hatfield, who earned “Best Alternative
Indie Album” accolades from Entertainment
Weekly with her solo title, “Hey Babe,” the new
trio albutn marks her first band project since
leaving the Blake Babies at the beginning of
last year.

“We are not using any gimmicks on this rec-
ord,” says Danny Goldberg, Atlantic senior VP,
“The music speaks for itself. Our strategy is to
remain faithful to her artistic vision.”

The Juliana Hatfield Three kicked off the al-
bum with a 30-minute performance, followed by
an autograph session, at Tower Records’ Boston
store. Tower estimates about 500 people turned
out, and bought some 200 units. “The floor was
packed,” says Nancy Kahn, cassette buyer at
the Boston Tower. “A lot of her fans were excited to see her new
band play live.”

New York, Boston, Los Angeles, San Diego,
Minneapolis, Las Vegas, and New Orleans.
A&M says sales in some of those pockets
i have tripled during the past three weeks,
and that alternative airplay has been the
catalyst in most markets. In the San
Francisco Bay area, Brightman’s biggest
market to date, her “Captain Nemo” track
has received airplay from KITS “Live 105.”
In Minneapolis, the catalyst has been album-
- alternative station KTCJ/KTCZ “The Cities
m‘"

“Dive” was one of the three albums in-
cluded in A&M’s presentation to Tower Rec-
ords’ recent convention (Popular Uprisings,
July 10). When PolyGram Group Distribu-
tion asked Tower managers and field staff
to vote on the artists it would like to see in-
cluded in an advertising campaign, Bright-
man handsomely outpolled label mates Paw
and Sheryl Crow. Consequently, the title is
now featured in the chain’s CD Listening Stations.

| EAST NORTH CENTRAL ((@
| White Zombie, La Sexorcisto: Devil Music Vol. |
AN\ /
/\ - =) ] MIDDLE ATLANTIC
) [ 7Rogin§..$owMngv_e7

" WEST NORTH CENTRAL
| | White Zombie, Lo Sexorcislo: Devi Music Vol. 1 §
|| White Zombe, Lo Sexorcis. De ,
7 SOUTH ATLANTIC

Robin §.. §how Me Love

NS

SOUTH CENTRAL
| Doug Supemav, Red And Rl Grande

PACIRC
| Rodney O & Joe Cooley, F--k New York |
i

THE REGIONAL ROUNDUP

MACHINE AGE, PART TWO: Popular Uprisings recently
noted the flood of groups with the word “machine” in their names,
like Rage Against The Machine, Damn The Machine, and Ma-
chines Of Loving Grace (Billboard, July 17). Well, the Chameleon
label adds another to the mix on Tuesday (10) when it bows the
new album by My Sister’s Machine. Adding to the potential con-
fusion: the set is titled “Wallflower,” quite similar to the name of
Virgin act the Wallflowers.

PARADISE FOUND: Metal Blade isn’t waiting for a street date
to generate a buzz for metal act Paradise Lost. Although its new
album, “Icon,” isn’t due until Sept. 28, the UK. band already is
traveling the U.S. with fellow death-rock diehards Morbid Angel
(Giant) and Kreator (Futurist). This triple-threat tour began Aug.
7, with dates in San Francisco, Seattle, and Denver to be followed
by a Midwest assauit later this month.

Indie metal specialty stores such as Apple Emporium in Apple-
ton, Wis., are prime targets to build a word-of-mouth following.
Apple owner Dan Minton, who sells a steady amount of Paradise

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC SOUTH CENTRAL
1. Rodney O & Jee Caoley, F--K New Yorx 1. Doug Supernaw, Red And Rio Grande
2. Deep Forest. iJeep Forest 2. Ganksta N-I-P, Psychic Thoughts
3. Tool, Undertow 3. Nemesis, Temple Of 8oom
4. White Zombie, La Sexorcisto: Devil Music 4. White Zombie, La Sexorcisto: Devil Music
5. Robin S., Stow Me Love 5. Tool, Undertow
6. Fugazi, in 01 The Kltaker 6. Bass Patrol, Nothin' 8ut 8ass
7. D-Shot, Shot Calla 7. Mark Collie, Mark Collie
B. Big Mountain. Wale Up B. Big Head Todd/Monsters, Sister Sweetly
9. C-BO, Gas Crember 9. Radney Foster, Del Rio, TX 1959
10. Bad Religion, Recipe For Hate

10. Bass Outlaws, lllegal 8ass

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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Honoring Their Hero. The family of Otis Redding gathered recently at a U.S.
Postal Service dedication of a stamp commemorating the late singer. At the
dedication, from left, are Dexter and Demetria Redding, son and daughter of Otis
Redding; Phil Walden, Capricorn Records president and former Redding
manager; Harry Warner, BMI assistant VP/writer-publisher relations; Mrs. Zelma

Redding; and Karla Redding, daughter of Otis Redding.

@ BY DANYEL SMITH

NEW YORK—In a field that in-
cludes powerhouse contenders such
as Babyface and Luther Vandross
as well as talented upstarts like
Brian McKnight and Christopher
Williams, the soulful croonings of
Will Downing are bluesy, romantic,
and most of all, formidable. With
his new album, “Love's The Place
To Be,” his first with Mercury,
Downing is in top form.

Acquired from Island Records
(and still signed to Island in the
U.K.) Downing is demonstrative of
the black music division at Mercury
solidifying its base of artists appeal-
ing to the adult listener. Mercury

product manager Hakim Abdal-

WORLDWIDE: The International Assn. of African
American Music (IAAAM), the group that recently pro-
duced the successful African American Music Month Cele-
bration in Washington, D.C., will host a delegation of Aftri-
can-American recording artists, music industry executives,
and journalists on a journey to London for a meeting with
their U.K. counterparts. The junket is scheduled for Aug.
24-31.

Envisioned as a “cultural trade mission,” IJAAAM’s plan
is to create and nurture business opportunities in the inter-
national marketplace as well as offer participants a chance
to experience the United Kingdom’s “African diaspora.”

There will be a tour of a black-owned radio station,

IAAAM Takes On International Mission
Reprise Marches On; Jack Backs 17th Ga. Confab

Jack is saying this year and it sounds good. See you there,
right?

SO YOU KNOW: Anthony Darlington, aka Creo-D of
Duice (“Dazzey Duks”), has started his own label, the Au-
gusta. Ga.-based Amber Records. The first signing is a band
called United Bamboo, a group of seven West Indian guys,
that, according to producer/label partner Greg McPherson,
is coming into the industry fold “a la Arrested Develop-
ment.” The first single is called “Butt Funky.” McPherson
worked previously with New Kids On The Block as a pro-
ducer and music director. The new label will be distributed
by the very hot Bellmark Records . .. Oct. 15-16 the Third
Annual T.O.P.S Urban

Choice FM, and a recep-

tion at Jazzie B’s London

studios. IAAAM will honor

Blues & Soul magazine rm
and the
Blues .

along with the Voice, Lon-
don's leading black-owned
newspaper. Sounds pro-
gressive and productive.
For registration info, call 1-
800-IAMUSIK.

Along those lines, Re-
prise Records, in associa-
tion with the National Civil
Rights Museum, has put to-
gether a great album called “March On.” It’s in honor of the
“music, ideals, and accomplishments” of the Civil Rights
Movement. Featuring live performances by Patti Austin,
Will Downing, and Vanessa Williams along with the Civil
Rights Museum's 25th Anniversary Mass Choir, the album
is reminiscent and stirring. Artists’ royalties from the sale
of the album will be donated to the Memphis, Tenn., Civil
Rights Museum. I hear that.

JACK IS BACK: And in full effect. Saturday (14) at the
17th Annual Jack The Rapper Black Music Convention
in Atlanta, six legendary radio personalities will be inducted
into the Black Radio Hall of Fame: Riney Bryson, Eddie
Castleberry, E. Rodney Jones, Martha Jean “The Queen”
Steinberg, Charles “Buggs” Scruggs, and Shelley “The
Playboy” Stewart.

Motown founder Berry Gordy will be presented with the
Hall of Fame’s highest honor. Other award recipients in-
clude Gerald Levert, Mary J. Blige, James Ingram, DJ
Jazzy Jeff & the Fresh Prince, Michael Jackson, and Bill
Summers.

Knowledge + Change=A Positive Future, that's what

by Danyel Smith

Music Business Confer-
ence will take place in
Nashville and Murfrees-
buro, Tenn. There will be a
songwriters’ panel and
seminars on how to deal
with record labels. Call
BMI in Nashville for more
information ... Tommy
Boy recording artist K7’s
“Come Baby Come” is a
fierce little jam. The video
is as exploitive of the female
body as it needs to be to get plenty of call-in requests to
The Box, but the song shouldn’t be sold short—it’s just dif-
ferent and danceable enough to have “hit” written all over
it ... Don't sleep on the new single from Chrysalis/ERG’s
Gumbo, “Free Soul.” The groove features a strong perform-
anee from group member Deanna Dawn as well as a cool
Marley Marl remix . . . She’s been there almost two months
and a lot of folks are slow to catch on: Chris Reade, formerly
of Set To Run and before that with Island Records, is na-
tional co-director of publicity at Def Jam Records, working
closely with Taryn Mitchell . . . MaJazz/Motown recording
artist J. Spencer is straight outta Oakland, Calif., but that's
not the only reason I like him. He plays the sax like it’s his
longtitne lover, and that's reason enough ... Congratula-
tions tc Tonya Pendleton, formerly of the Philadelphia
Tribune. She is moving to Washington, D.C., to work for
YSB magazine as associate editor in charge of music ... I
mentioned Silas recording artist Damion Hall last week as
a producer (he’s working with Pebbles in Atlanta), but I for-
got to say how his own album sounds: fly. Period. But you
gotta wait. The as-yet-untitled album won't be out until
1994,

Khallaq, says, “Along with Vanessa
Williams and Oleta Adams, Will
adds a little more flavor as far as
going after that older demo.”

Well known for his slow ballads
and jazz-like intonations, Downing
expresses a bit of exasperation
about the changing face of urban/
black music. “There’s a definite
place for my type of music. The
public has to make a concerted ef-
fort to let the radio stations know
that they really want to hear it.
This music was once the main-
stream. Now it's becoming alterna-
tive.”

Sporting a new bald-headed look
for the new proj-
ect, the 29-year
old, Brooklyn-
bred Downing
describes him-
self as “warm,
sensitive, and
sensual at the
same time. Very
inviting and
trusting. There
are a lot of singers who sing at you
and not to you. That’s the kind of
vocalist I try not to be.”

The new album, his fourth, is one
that Downing feels will appeal to
“anyone dealing with all the aspects
of a love relationship.” He says he
is no expert on love, but “I sing
from the heart and people relate to
the sincerity of the performance,
whether I write the song or some-
one else does.”

Downing counts among his idols
Donny Hathaway, D.J. Rogers,
Stevie Wonder, Nat “King” Cole,
Phil Perry, and Ray Charles, so it’s
not surprising that Stevie Wonder
makes a guest appearance on the
new album, playing the harmonica
on the Nat “King” Cole standard
“That’s All.” Barry Eastmond,
Ronnie Foster & Bob Baldwin, and
Rex Rideout also contributed, pro-
duction-wise, to the project.

Other album highlights include a
Vandross-style medley: Freddie
Scott’s “Hey Girl” and the Stylis-
tics’ “Break Up To Make Up.”
There is also a duet with Rachel

DOWNING

reck Downing Plays To Listener Loyalty
Mercury Bets ‘Place To Be’ Draws Older Demo

Ferrell (“Nothing’s Ever Felt Like
This").

Abdal-Khallaq says the first sin-
gle and title song (written by Ron-
nie Foster) was chosen with a defi-
nite purpose in mind. “The single is
really different for Will. Most of his
material has been adult-oriented,
with a slant toward jazz. This is
much more commercially accepta-
ble. It's uptempo, really different
than anything he's done before.”

SOMETHING DIFFERENT

And according to Abdal-Khallag,
the single did well its first week at
radio. “The video is something a bit
different for Will, as well. A
younger audience can get into the
visual aspects of it, but vocally his
tones still cater to his fan base.”
The video was filmed in the desert
outside of Palm Springs, Calif.

Abdul-Khallaq says that there
are plans in the works for Downing
to tour with Oleta Adams. “We're
hoping to kick that off in October.
We're still ironing out the details.”
Downing has toured with the likes
of Phyllis Hyman, Regina Belle,
Gerald Albright, and the Whispers.
The venues, says Abdul-Khallaq,
will be “bigger than the venues on
his last tour. One of Will’s best as-
sets is touring. He has a huge and
loyal fan base. With Oleta we hope
to expand the base that already ex-
ists for him.”

And Downing says, “I love the
smaller settings because you can in-
teract with the audience. It’s alot of
fun and I'm still enjoying perform-
ing as much as I ever have. I've
done all of Europe and England be-
fore—this is going to be the first
time I've done home on a large
scale.”

Daria Langford, VP of R&B pro-
motion for Mercury says there are
plans for ads in “upscale magazines
that adults tend to look at: Essence,
Ebony, Ebony Man for example.
We're going out full force with this
album. It has all the ballads every-
one expects Will to have, plus
more.”

On His Own. Rapper/producer Parrish Smith, formerly of rap group EPMD,

relaxes with RCA label executives after signing the label agreement between RCA
and Smith’s new PMD Records. From left are Ron Urban, senior VP, operations;
Joe Galante, president, RCA Records; Parrish Smith; and Skip Miller, senior VP,
black music.
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RADIO, RETAIL RETURN TO BOOGIE WONDERLAND

(Continued from page 8)

las, and Gloria Gaynor are among
the '70s dance acts who have been
hitting the club circuit.

Rhino and Mercury Records have
"70s dance-oriented compilations out
that are experiencing steady sales.

Programmers and record execu-
tives attribute the current '70s
dance-craze to three things—the
quality of the music, the sampling
in rap, and, in some cases, a re-
newed interest in retro clothing.

Former Hot 97 PD Joel Salkowitz
says the reason for the craze is be-
cause “current dance music is miss-
ing something—songs. All of the
music that came out of the disco era
were songs you can sing along to.
Dance now is tracks, unidentifiable
tracks.”

Andrew Starr, president of the
Scottsdale, Ariz.-based Hot Mix Ra-
dio Networks concurs. “It’s hard to
sing to dance music today and I
think people miss that. This is also
the music that part of our target
[25-34-year-olds] grew up on. It
brings back memories for them.”

NO MERE MEMORY-JOGGERS

Mercury Records product manag-
er Eddie Santiago says another rea-
son today’s youth is interested in
"70s music is because a lot of hip-hop
artists sample old funk and disco
tracks and because clothing stores
are pushing such "70s garb as bell-
bottoms and platform shoes.

However, these shows serve
more than just as memory joggers.
WW1 director of programming
Andy Denmark says retro-dance
shows help lure upper demos back
to top 40 stations. “It’s really like a
niche oldies show,” says Denmark.

Salkowitz adds that the '70s
dance craze may affect the state of
dance music as a whole.

“I don’t know if it will specifically
change it,”’ he says. “But, people
will want to hear good dance songs
and maybe it will come back a little
stronger. The C&C Music Factory
album was head and shoulders
above the rest because those were
songs. Run down a club chart now
and see how many songs you can ac-
tually sing along to.”

Hot 97 has also been airing its
own retro-dance show, ‘“Hot 97

Classic Showcase,” for the past six
years. Salkowitz says it has always
been No. 1 or No. 2 in the ratings in
its timeslot.

At modern rock WKQX Chicago,
APD Mary Shuminas says its retro-
dance show continually does well in
the ratings. In the last Arbitron
book, she says the show pulled a 3.4
ratings share with listeners 12 plus.

Additionally, KUBE Seattle, an
affiliate of WW1’s ‘““The Retro
Show,” has been doing flashback
weekends since January. PD Bob
Case says that playing "70s funk not
only adds to the “variety of the sta-
tion, but it doesn’t corner us as a
young adult station. It’s a great
way to get older demos and adver-
tisers are loving that. It brings in
the younger crowd because of the
sampling and the older because of
familiarity.”

In January, KPWR began run-
ning a retro-dance show and hosting
retro concerts. Although the station
abandoned the concert series, the
show continues to run. In addition,
the station plays a "70s dance song
once per hour during weekdays.

“We immediately saw our upper
demo numbers jump in the Sunday
night show,” says MD Michelle
Mercer.

THEY WILL SURVIVE

BMA agent Allen A. Faucera
says the "70s revival has given a
good shot in the arm to groups such
as the Village People and the
Trammps. While those groups have
been touring steadily during the
past few years, Faucera notes that
ticket sales and interest in the
groups has picked up in recent
months.

MTYV has gotten hip to the scene
as well by making the Village Peo-
ple a part of its movie awards show
in June.

A remix of Gloria Gaynor's 1978
hit ““I Will Survive’’ recently
reached No. 5 on Music Week’s U.K.
singles chart. According to a repre-
sentative, PolyGram is considering
releasing the single domestically.

Yet, even if PolyGram doesn’t re-
lease Gaynor’s remix, the song may
hit the U.S. airwaves once again.
SBK/ERG artist Lonnie Gorden re-

cently recorded a remake, which
may be released as a single later
this year. In addition, the Pet Shop
Boys have recorded a version of the
Village People’s “Go West,” which
also may be released as a single. In
addition, k.d. lang and Erasure’s
Andy Bell cover the Barbra Strei-
sand/Donna Summer 1979 hit “No
More Tears (Enough Is Enough)”
on the recently released ‘‘Cone-
heads”’ soundtrack.

Not only are disco covers at an
all-time high, but "70s compilations
are as well. For example, Salsoul
Records has been resurrected with-
out new acts; it is reissuing old ma-
terial on CD.

Rhino Records and Mercury have
released "70s disco and funk compi-
lations that are selling steadily.

According to Rhino VP/sales
Keith Altomare, “The Disco Years”
series, ‘“The Village People Great-
est Hits,” and “The Best Of K.C. &
The Sunshine Band” have been sell-
ing consistently, but have picked up
in sales in recent months.

According to SoundScan, the Vil-
lage People album, released in 1988,
has sold about 85,000 units since
SoundScan began tracking in 1991;
in the last four weeks the release
has averaged about 900 units per
week. The K.C. & the Sunshine
Band album, released in 1990, has
averaged 350-400 units weekly in
the past four weeks and has sold a
total of about 15,000 units in 1991.

Each of the five volumes of Mer-
cury Records’ ‘“The Funk Essen-
tials” collection, released May 18,
has sold approximately 50,000 units
each, according to product manager
Eddie Santiago. According to
SoundScan, the series’ “Parliament
Tear The Roof Off 1974-1980" has
sold 18,000 units; ‘“The Best Of
Cameo” has sold 26,000; “The Best
Of Con Funk Shun” has sold 20,000;
“The Best Of The Bar-Kays” has
sold 13,000; and “The Best Of Kool
& The Gang 1969-1976,” has sold
5,500.

Mercury plans to release five
more volumes next year.

Assistance in preparing this sto-
ry was provided by Larry Flick
in New York.
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ground vocalist.

However, Berman got the pro-
ducer to admit that this was the
only instance in his prolific career
in which he used an entire guide
vocal as a double.

Testimony by Harris, who has
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public debate on the issue.

Minister Giraud issued a statement
Aug. 4 in which he claims the store
unions are against Sunday trading,
and has said he will initiate a parlia-
mentary d