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A CLOSE SHAVE

"Shaved and Dangerous™ is the highly
anticipated follow up LP from BabyAnimals
72787210192/

"Take 4 Non Blondes, mix in some
Pantera, and you've got Baby
Animals, They rule!”

Lonn Friend - R.LP. Magazine
ON TOUR WITH ROBERT PLANT
ADDED AT

d
152 West 57th Street

NY, NY 10019

“OUCH!”

USA TODAY

USED-CD RIVALS NEAR TRUCE

But Brooks Keeps Firing At Retailers

@ BY CRAIG ROSEN

LOS ANGELES—With Sony, Uni,
WEA, and CEMA Distribution drop-
ping their policies of denying co-op
advertising to retailers that sell used
CDs, the war over the resale of discs
is nearing a truce. However, a few
standouts, including counfry super-
star Garth Brooks, are holding firm
to their stances on the issue.

On Aug. 26, CEMA reversed its
used-CD policy (Billboard, Sept. 4).
The following week, WEA, Sony, and
Uni followed suit, stating they once
again will provide advertising dollars

to retailers that resell discs, provided
they do not use the money in adver-
tising that promotes used CDs.

It was unclear at press time wheth-
er two lawsuits filed against the com-
panies will be dropped. The Torrance,
Calif -based, 339-store Wherehouse
Entertainment web and the recently
formed Independent Music Retailers
Assn. have filed lawsuits against
CEMA, WEA, Sony, and Uni, alleg-
ing that withholding co-op ad dollars
violates antitrust laws (Billboard,
July 31, Aug. 14).

Although Wherehouse Entertain-

(Continued on page 87)

$4.95 (U.S.), $5.95 (CAN.), £3.9E (U.K)

NEWSPFAPER

®

-
MCA Free To Expand
In New 5-Year Global
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B BY DANYEL SMITH

NEW YORK—At New York’s Fez
nightelub recently, Ma-
verick/Warner recording
artist Me’Shell Ndege-
Ocello played, on her
birthday, for a packed
house. With nimble grace
and enthusiasm border-
ing on ecstacy, she alter-
nately seduced and
amused the loving fans,

Me’Shell NdegeOcello Brews
Maverick Hip-Hop/R&B Sound

NDEGEOCELLO

questioning them conversationally
as well as with her potent lyrics,
and pleasing them by being that
rare and special musical
entity: something new.
Exuding the power that |
comes from talent and a
furious commitment to it,
NdegeOcello, with her
sensual, unself-conscious
brew of hip-hop, blues,
and funk, unceremonious-
(Continued on page 78)

Joel's River ﬂf Dreams’ Rages At Hetall

B BY PAUL VERNA

NEW YORK—Billy Joel's new Co-
lumbia Records al-
bum, “River Of
Dreams,” is more
than the No. 1 re-
cord in the U.S.
for three weeks
running. It is also
Joel's fastest-sell-
ing album ever.
With four No. 1
albums to his cred-
it, Joel is no stranger to the top of the
charts. However, the explosive out-

Two Rock Formats
Jump In Spring Arbs

WBY PHYLLIS STARK

JOEL

NEW YORK—Although the album
rock format took a beating in the
spring Arbitron ratings, two related
formats, classic rock and modern
rock, posted their best showings
ever.

In the latest Billboard/ Arbitron na-
tional format ratings, which track
shares of listening by format, album

(Continued on page 72A)

of-the-box success of his new release
has surprised many in the industry,
including executives at Columbia.
Rich Kudolla, the label’s senior VP
of sales, notes that ‘“‘River Of
Dreams” surpassed its initial sales
target by 70%. “It surprised me a lit-

tle,” he says. “Generally, we have a
pretty good handle on it, but with
some of the [favorable] early re-
views, the accounts came in very
heavy, and in retrospect they did the
right thing.”

(Continued on page 86)

W BY STEVE MORSE

BOSTON—The roster of acts
that have rocketed to national
success from this city includes
Aerosmith, the
Cars, the J. Geils
Band, Boston, Ex- ¢
treme, Tracy Chap-
| man, New Kids On
The Block, New
Edition, Bobby
Brown, and Marky
Mark & the Funky
Bunch. Today, a
new generation of rockers is
changing Boston’s musical pedi-
gree.

-

- Boston Reaffirms Its Place
On The Music Business Map

Unlike the late '60s, when the re-
cord industry tried regrettably to
stamp a “Bosstown Sound” with
acts like the Beacon Street Union,
Orpheus, and Ultimate Spinach,
this generation of
artists cannot be pi-
geonholed. Current-
ly proving popular is
everything from al-
ternative rock (Juli-
ana Hatfield, the Le-
monheads, Buffalo
Tom) to ska hybrids
(the Mighty Mighty
Bosstones, Bim Skala Bim), pro-
gressive rock (Tribe), punk-

(Continued on page 40)
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Biondi On Board

As Keynoier At

B’hoard Vid Meet

LOS ANGELES—Frank J. Biondi
Jr., president/CEO of Viacom Inter-
national Inc., will
deliver the key-
note speech at
Billboard’s 15th
annual Music Vid-
eo Conference,
Nov. 3-5 at Ma
Maison-Sofitel
here.

Viacom, the
parent company
of MTV and VH1, is launching a
test of an advanced interactive ca-
ble system in Castro Valley, Calif.,
in a joint venture with AT&T (Bill-
board, June 12). In his Nov. 4 key-
note address, Biondi, who has been

(Continued on page 78)
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HEATSEEKERS

Robin S. Shown Love
With Heatseeker No. 1
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Cocteaus’ Experiential ‘Galendar’

Like pop glossolalia from a Presbyterian minaret, the vaporous was an apprentice in the British Petroleum oil refinery!
= BILLBOARD 200 = invocations of Scotland’s Cocteau Twins resemble the rapt musical “It was a post-punk sort of time when Will and I bought our first
T * RIVER OF DREAMS * BILLY JOEL ® COLUMBIA 84 pastiche of a ruined world. To hear the trio’s forthcoming “Four- drum machine,” he continues, “and in 1979 we met Liz, who we’d
Calendar Cafe” album (Capitol/Fontana, due Nov. 4), one would seen getting up to dance in pubs. Grangemouth is such a small
o CLASSICAL think the prettiest sonic and mental rubble of Western culture’s place that Liz and I have even got the same [registrar’s] signatures
[ * GORECKI: SYMPHONY NO. 3 36| tragic past has been piously reassembled by a collage artist. And on our birth certificates. We figured if she could dance so well she
RS AW LONDON N ROl NONEsDoT while a mood of requiem infiltrates every note and image, thereis  could probably sing, and when she did she blew us away.”
CLASSICAL CROSSOVER also a soaring sense of relief, as if the collapse of history permitted Fraser then held a staff post in a local whiskey bond (distillery),
A * UNFORGETTABLE 36| 2 bold new spiritual scavenger hunt. labeling and boxing the bottled spirits. “You have to understand,”
L BOSTONIRORS{(WILLIAMSC SOV EASSICA] “We felt so painfully cut off from our surroundings in Scotland  she says, “how few the choices were. Most of the women worked
when we began that I really can’t think of a single specific influ- where my mother did, in a sewing factory called Racke’s. And most
B COUNTRY 34| ence,” mulls the Twins’ Robin Guthrie, a multi-instrumentalist who  of the men worked for B.P, but my father was a tool grinder in a
U EAILONAS OUIHTOVINUTAFANCIACKSON e {ARIST has played a guiding role in the group’s opaque production style.  wood yard.”
M “It was all internal, and what we worked on most is feel and flow.” Seeing the enervating effects such toil had on parents William
HEATSEEKERS 19 It's been more than a decade since the Twins bowed on the Brit- and Wilma Fraser, Liz gravitated instead to the leisure activities
S * SHOW ME LOVE « ROBIN $. © BiG BEAT ish 4AD label in 1982 with their “Garlands” album, whose ethereal that seemed to revitalize them. “My mother had been a drummer in
wiles would render it the alternative-scene equivalent of “Astral a pipe band, and my father played accordion. There were hundreds
JAZZ Weeks,” so great was the penetrating spell it of British pop records at home—the Beatles, Pe-
* TAKE A LOOK » NATALIE COLE ® LLEKTRA 37| would cast (whether they concede it or not) upon 2 o tula Clark, Lulu—and I got shanghaied into sing-
such acts as the Smiths, Throwing Muses, the Sun- "SIc ing hymns at Beancross Primary School when I
days, and the Cranberries. The original trio of was six. It was wonderful growing up with music
* LOVE RE':,,?:BZERZ fgngxgggf R :wmm 37} Guthrie, Will Heggie, and heavenly vocalist Eliza- m in the house, because there was so much tension
beth Fraser was formed in their native town of TO MY EARS just outside the door, like our Protestant segrega-
Grangemouth, an oil-refining and textile center on tion from Catholics. My brother and grandfather
R&B 25| the south side of the Firth of Forth in Central Scot- were in the Orange Lodge, and you weren’t al-
SATHEWORCDIS MOURS 1SS CAREACELIARATCT Jand. Heggie quit a year later, and was replaced lowed to cross the road when they marched. Reli-
(after Guthrie and Fraser had completed the 1983 gion left me numb.”
s THE HOT 100 = 82 ‘“Head Over Heels” album) by Simon Raymonde of The move to try music as a livelihood came at the
* DREAMLOVER « MARIAH CAREY ® COLUMBIA The Drowning Craze. Over the course of a score of very crossroads of adolescence, as schooling fell
albums and EPs, numberless initiates to the cult of away and the sentence of factory life threatened. “I
ADULT CONTEMPORARY ‘ e the “Cocks” (as the group cal!s it§elf) have experi- was just 19 gmd Liz was 17 whgn we made our ﬁr§t
* THE RIVER OF DREAMS * BILLY JOEL ® COLUMBIA enced the slow-dawning realization that most of album, and it was rough making it,” says Guthrie
the beautiful elegies in the group’s repertory re- who regrets that his father, Gordon, died without
COUNTRY sist eit:her identifiable time .signature.s or lyrical hearing it. “Liz and I had to leave our apartment in
T i ol T 32 dissection, so ineffably fluid is the uninflected ce- Falkirk because we couldn’t afford it, and we went
leste of Fraser’s singing voice. The Scots term on tour just to feed ourselves.” The first two gigs
such techniques Port-a-beul, or mouth music. bv Timothv White performing the music that became “Garlands”
R?':'ENEE T’ chLxls‘oBN Pt?GIYN 27 “Four-Calendar Cafe” (whose title is taken from were at a club in Stirling, and at a groggery in Glas-
the book “Blue Highways") represents another en- gow where they supported budding Scottish actor
trancingly tentative step into the daylight of self-revelation. The Peter (“Local Hero”) Capaldi’s band, the Dream Boys. Soon came
DANCE / MAXI-SINGLES SALES 27| Celtic/back country twine of the climbing guitar figures in “Blue- international cult status—and its attendant insecurities.
* CHECK YO SELF « ICE CUBE » PRIORITY beard” preface a plainspoken refrain (“Are you the right man for “T would often think a new song could only be good if the old
i me?”), while “Oil Of Angels” and “Squeeze-Wax” actually boast stuff was shit,” admits Guthrie, “and about a year ago it got to
LATIN whole sentences of accessible verse, plus springy tempo turns that where it took loads of drugs and alcohol for me write and record
* MI TIERRA * GLORIA ESTEFAN * £PIC 351 could qualify as grooves. For intent devotees, such profferings are ‘Bluebeard’ "—maybe the most spellbinding Twins composition
postcard installments of the Rosetta Stone. thus far. “I was a bit off my nut,” Guthrie says, “and I've cleaned
R&B Background details and artistic determinants regarding the Coc- myself up, but creating these t.hing§ can hurt so much.”
* RIGHT HERE (HUMAN NATURE] = SWV s RcA 22| teau Twins have remained no less mysterious, band members long As for the formerly shy, stage fright-plagued Fraser, she fairly
dissuading any substantive inquiry by means of charmingly vulgar belts, “There is no going back/I can’t stop feeling now/I am not
(and customarily pub-situated) putdowns of their best work. But the same/I'm growing up again/ ... I had to fantasize just to sur-
HOT R&B AIRPLAY 23| the birth four years ago of Guthrie and Fraser’s daughter Lucy  vive,” on the new record’s affecting first single, “Evangeline.”
e bl e g Belle, and Raymonde’s own growing family (one child, another im-  Like the rest of the captivating “Four-Calendar Cafe,” it's a mod-
minent) has softened some of the old guardedness. Taking time out ern construct of what her pipe-band playing mum would call Ceol
HOT R&B SINGLES SALES 34 from an uncommonly merry session at their September Sound stu- Mor, or “big music.” Liz also discloses that watching Lucy Belle
* DREAMLOVER » MARIAH CAREY » COLUMSIA dio in the Middlesex section of North London (“We're recording discover the world has rekindled her own sense of curiosity.
‘Winter Wonderland’ for Christmas,” Guthrie giggles, “and last “Before, I just stumbled through in my own inimitable way,” she
RAP year we did ‘Frosty The Snowman,” as fun things now that Simon says, “and that included my singing. Starting next week, I begin
* ALRIGHT » KRIS KROSS ® RUFFHOUSE 24 |  and us have kids”), Robin and Liz agreed to explain themselves. studying with a vocal teacher, to keep fresh and keep learning. The
“In a way,” confesses Guthrie, “our music has always been a fans are fine, but we'd always feel disappointed in ourselves. Our
reflection of our desperate desire to get as much distance from music started as an escape from the grayness and emptiness of our
R?Pce:fcs, ’::EL_B;':"O?SDSL(_IOR&&(S 74 | where we came from as possible. Grangemouth is like Elizabeth, town, our past, but now it feels very healing. The kind of music
N.J., a great chemical-refining works that’s not at all picturesque. I that complements the emotions you're feeling, it's like a friend.”
ROCK 7 MODERN ROCK TRACKS
* MY SISTER 74 = T HIS WEEK IN BILLBOARD §
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Labels Must Seek NMore Retail Input

@ BY DON ROSENBERG

It seems that the music industry goes
through a major controversy every few
years. Home taping, the death of the LP,
banning the longbox, and the recent used-
CD issue were all hotly debated. Every-
one took sides, and tempers flared. Yet
through it all, it seems there is one com-
mon theme: Decisions by the major rec-
ord companies are made at the top, with
little input from consumers, retailers,
and, in some cases, their own individual
labels.

The Independent Music Retailers Assn.
was formed to act as a voice for the con-
sumer and the small retailer. The deci-
sions by the major record companies to
rescind their used-CD policies—which in-
volved withholding ad support from deal-
ers carrying used dises—shows that
when consumers and retailers speak up
loudly enough, major record companies
listen.

It's been a long, hot summer. We've
lost a lot of time and energy fighting over
something that can’t be stopped or con-
trolled, no matter what we do. Used CDs
are a fact of life. For the record, there is
nothing illegal or improper about selling
used CDs. There are used books, cloth-
ing, furniture, and sports equipment.

However, as the used-CD battle draws
to a close, many of the issues that it has
brought to light still need to be ad-
dressed.

All the efforts of the major record com-
panies to limit the sale of used dises
would have only shifted sales from music
stores that carry new product to exclu-
sively used stores, the kind that sell boot-
legs, counterfeits, and promos. The tre-

mendous increase in the number of these
stores was what prompted Wherehouse
Entertainment to try used CDs in the
first place.

A main assumption has been that every
used CD sold means the loss of a sale of
the same title brand-new. We disagree.
Our customers can’t afford $16.98 for 30-
40 minutes of music. Without used CDs,
many would just stay out of the market

‘Getting everyone back together
is something | am looking
forward to.’

Don Rosenberg is president of

The Record Exchange Of Roanoke Inc.,
Charlotte, N.C.

altogether. By supplementing our profits
with used product, we offer lower retail
prices on new releases. Trading in an old
title for $5 credit means a $15.98 CD that
sells in our store for $12.95 costs the cus-
tomer $8 in cash. The result has been a
major increase in our new-product sales,
not in used-product sales.

Royalties are paid only on the first sale.
There are no further obligations on sub-
sequent sales. The sale of promotional
material, upon which no royalty has been
paid, wrongly has been linked to the sale
of legitimate used product on which the
royalty has been properly paid. It's easy
for a retailer to train employees to turn
down promos, whether they are clearly
labeled or just punched with a hole. We
have no desire to be seen as selling the
very product that our labels send to us to

RIAA EFFORTS IN TAIWAN

I just read with great interest and conster-
nation an article concerning Tower Re-
cords’ activities in Taiwan (Billboard, Aug.
28) and what was described as the Record-
ing Industry Assn. Of America’s “efforts
on behalf of Tower.”

As the executive at RIAA in charge of
international affairs, and having worked
hard and long to achieve copyright reform
in Taiwan, I was more than a little dis-
pleased to read such a gross mischaracteri-
zation of events. The story suggests that
RIAA’s mission in Taiwan was to rescue
Tower from the consequences of the pas-
sage of new Taiwanese copyright laws.
This is worse than careless reporting.

For more than five years, RIAA has
committed time and energy to securing
better conditions for its members in Tai-
wan. This battle has been both long and
complicated, and has witnessed the escala-
tion of trade tensions that has, and may yet
again, lead to decision-making about the
imposition of trade sanctions.

During this period, and in close coopera-
tion with the U.S. government, the RIAA
has been able to virtually eliminate the pro-
duction of pirate compact discs in Taiwan,
which just one year ago was viewed as the
greatest threat to the profitability of com-
panies in the region; to significantly reduce
local piracy levels; and to achieve complete

play in stores. Now that returns of
opened product are not being accepted,
this is even more important.

The problem is that there are many oth-
er stores that don’t mind selling promos.
A good way for record companies to slow
this practice would be to stop sending box
lots of new releases to radio stations
across the country. Admit it, no one gives
out these titles over the air anymore, and
overshipping promos is just a way to en-
courage station managers to add particu-
lar titles. Many in the industry have con-
fessed to me that they send out the pro-
mos and the station managers still don’t
play their music.

Our experience shows that promotional
product is a very large part of used-prod-
uct sales. Cut it back and you can contain
35% of the problem. I challenge the labels
to reveal how many promotional titles are
printed and distributed each year.

There is also a real credibility gap when
companies complain that used product
causes devaluation of the CD, while at
the same time record club ads tout “eight
CDs for a penny.” What is the royalty on
an eighth of a cent? We estimate that re-
cord-club product accounts for another
30% of the used-CD supply.

Addressing the problems of promos and
record clubs is something the labels can do
themselves. And they’ll get to the heart of
the problem, not just its cosmetic effects.
Decisions on future issues need to be well
thought-out and discussed with the parties
involved. The role of the small independent
retailer needs to be understood and appre-
ciated. Getting everyone back together is
something I am looking forward to.

LETTERS

copyright law revision, extending a high
level of protection to the owners of sound
recordings including, against all odds, the
ability to authorize or prohibit the importa-
tion of legitimate copies of recordings pro-
duced outside of Taiwan. This was
achieved by RIAA’s rigid insistence that
copyright reform was incomplete if our
members did not have the ability to control
importation.

The acts of RIAA described as being “on
Tower’s behalf” presumably refer to our
attempt to clarify the meaning of the im-
portation provisions of the new law. We ad-
vised the Taiwanese that our purpose was
not to create an “import ban,” but to per-
mit importation only where the importer
had secured the consent of the copyright
holder in that territory. While in some way
this assisted Tower, by making it clear that
there was no legal ban on importation,
merely a requirement that it be authorized,
this “assistance” was merely coincidental.
The clarification was done to permit copy-
right owners to import their own works, an
act that would have been impossible under
the earlier Taiwanese interpretation. At no
time did RIAA operate “on behalf of Tow-
er” or seek special treatment for it. The de-
cision to authorize importation or not is a
decision for each member company to
make.

I am disappointed by your treatment of

this issue and by the fact that, rather than
writing a story about RIAA’s remarkable
success in achieving copyright reform and
effective enforcement in Taiwan, you
would write a story suggesting that some-
how RIAA operated in so parochial a fash-
ion as to undermine the global interests of
the companies we represent. I'm sure those
who read that story would be shocked to
learn that it was RIAA who ensured that
record companies would have the ability to
prohibit importation, and that without
RIAA’s enduring commitment, there
would have been no “import ban” to deal
with.
Neil Turkewitz
VP, international
RIAA
Washington, D.C.

Billboard replies: We welcome the
RIAA’S comments on its successful
copyright reform efforts in Taiwan. The
article in question primarily dealt with
Tower's activities in Taiwan, not those
of the RIAA. The part cited in the letter
above reflected the opinions of several
senior major-label executives in Asia,
as expressed to Billboard. Their inter-
pretation of RIAA attempts to clarify
the meaning of the new Taiwanese law's
import provisions was as reported in
our Aug. 28 story.

Arﬁdesandlettersappearhgontﬁspageserveasatorumfameexpressionotviewsofgeneralinterestﬂwopiriatsoﬂ«edhuememtnecessaﬁiyhoseot&llbomdaﬂsmagemt
Letters shouild be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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MCA Renews Global Pact With BMG

5-Year Deal Will Allow Label To Expand Aﬁg |

B BY DOMINIC PRIDE
and DON JEFFREY

LONDON—MCA has renewed its
worldwide licensing and distribution
agreement with BMG International
through 1999.

But the new five-year deal—cover-
ing the world outside the U.S. and Ja-
pan—is a much more flexible ar-
rangement than a conventional li-
censing pact, giving MCA freedom to
roll out its planned international ex-
pansion (Billboard, May 15).

Al Teller, chairman of MCA Music

Few Glitches In
Boxless GD Era,
Retailers Say

W BY ED CHRISTMAN

NEW YORK—While the switch to
jewel box-only merchandising proved
to be as costly as anticipated, retail
executives are heaving a collective
sigh of relief because their fears that
the transition would be hellish proved
unwarranted.

“The transition was labor-intensive
and took some effort, but it hasn’t
been a nightmare,” says Terry Wood-
ward, president of 135-unit, Owens-
boro, Ky.-based WaxWorks. “It’s
hard to sit here and say it hurt sales
when we were up 15% during the
transition.”

Although the cost of refixturing
could not be determined at press
time, most retailers say that rebates
offered by major record companies
did not cover the price of converting
to a longbox-free world.

The transition to jewel box-only
packaging, which occured between
April 1 and Aug. 1, is mainly complet-
ed, although a small percentage of in-
coming product still is packaged in
longboxes. That product, mainly cata-
log titles, comes from independent la-
bels, which are shipping CDs in
shrink-wrapped jewel boxes for new
albums.

David Lang, president of eight-
unit, South Plainfield, N.J.-based
Compact Disc World, says the long-
boxed product that the indie sector is
still shipping does not present a prob-
lem, since the chain is using keepers
in all but one of its stores.

Executives with the six major re-
cord companies say they are shipping
only jewel box packaging, although
some acknowledge that they are still
breaking down longboxed product in
their warehouses.

In the indie sector, Alan Becker,
VP of purchasing with Hollis, N.Y.-
based Relativity Entertainment Dis-
tribution, says that RED managed to
avert a lot of grief through aggres-
sive communication with distributed
labels. “We got everyone into the ge-
neric longbox very quickly, and from
there we proceeded right on schedule
with jewel box-only packaging.” He
adds that the company was still ship-
ping some product in longboxes.
Sept. 1 was the target date for com-
pleting the transition to jewel box-
only packaging in its warehouse.

While the majors are going full
throttle to break down their ware-
houses, many merchants say they

(Continued on page 50)

Entertainment, says, “We've been
with them three years so far, and the
relationship has worked out very
well. And, very importantly, they’re
completely in sync with our intention
to expand our set of subsidiary com-
panies.”

With the appointment of Jorgen
Larsen as president of MCA Music
Entertainment International, the
company has embarked on a two-
year plan to add as many as eight
companies to its network in the first
stage of its expansion into major in-
ternational markets.

MCA says it will open foreign sub-
sidiaries April 1, 1994, when the new
BMG agreement begins. When MCA
sets up a new company, the arrange-
ment with BMG for that territory will
change from full licensing to a sales,
manufacturing, and distribution pact.

Rudi Gassner, president of BMG
International, says, “This new deal
gives them the opportunity to broad-
en their international expertise.
They’ll be able to turn some of the li-
censing agreements they have into
sales and distribution agreements.”

MCA says it has no intention of
manufacturing and distributing re-
cordings overseas. “It’'s quite possi-
ble and, frankly, likely that we will
continue after 1999 to be in business
with a major for these resources,”
Teller says, ‘“‘and for licensing in
some countries where it’s not practi-

cal to do it ourselves.”

The deal includes product from
MCA Records, Geffen, and GRP, es-
timated to generate revenues of $300
million-$400 million a year outside the
U.S. Gassner estimates that MCA
will add 1.5%-2.5% to BMG’s world-
wide market share.

Gassner says BMG is willing to
keep MCA as a partner despite its
eventual plans to go it alone interna-
tionally, because “if we wouldn’t be
doing it, someone else would.” He
adds, “There’s no harm in providing
them with services. We've been ideal
partners.”

MCA shopped around other majors
for an international deal, but its
search for a licensing partner was
complicated by its intention to ex-
pand worldwide, which some compa-
nies may have perceived as conflict-
ing with their own aims. One high-
placed source says MCA held
“extensive negotiations” with Sony
Music and PolyGram.

The licensing deal with MCA has
added strength to BMG’s internation-
al growth. During the current three-
year worldwide pact, signed in March
1991, MCA has seen phenomenal in-
ternational sales of label acts such as
Guns N’ Roses and Nirvana.

“I wouldn’t say that we were able
to entirely dictate the terms of the
agreement,” Larsen says, “but they

(Continued on page 81)
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The Atlanta Scene. Atlanta Mayor Maynard Jackson, top photo, and local civic
groups hosted a reception for more than 350 of Atlanta's business and music
industry leaders to celebrate Billboard's Aug. 21 Spotlight on Atlanta’s music
industry. Shown below, from left, are Sid Moore, executive director of the
Mayor's Commission On The Atlanta Entertainment Industry; Robert Harlin, vice
chairman of the Atlanta Chamber Of Commerce and chairman/chief executive
partner of Powell, Goldstein, Frazer & Murphy; Robert Hebert, chairman of the
Mayor's Commission and partner of Powell, Goldstein, Frazer & Murphy; Mayor
Jackson; recording artist Gladys Knight, national chairperson for the Mayor's
Commission; and Bill Hubbard, senior VP of the Atlanta Chamber Of Commerce.

Hardware Giants Assess Video CD Future
FEven With Standard, Compatibility Questions Remain

B BY STEVE McCLURE

TOKYO—Sony appears set to be-
come the first company to market a
Video CD player under the standard
agreed upon by four electronics man-
ufacturers, even as confusion contin-
ues over the compatibility of the for-
mat with existing audio CD players.

The Japanese electronics giant has
announced plans to introduce a Video
CD player in mid-1994, priced be-
tween 40,000-70,000 yen ($384-$673).
A Sony spokesman says the company
has not yet decided where the prod-
uct will be launched first.

As for the other three hardware
companies that have agreed on the
Video CD format—Victor Company
of Japan (JVC), Philips, and Matsu-
shita—JVC says it will introduce a
consumer-use karaoke CD player
“after next year.” The Video CD
standard is based on the White Book

GD-5 Not Yet

B BY JIM McCULLAUGH
and CHRIS McGOWAN

LOS ANGELES—The 12-inch optical
laserdisc format for movies is alive
and well, according to industry ana-
lysts, who claim it may be many
years before feature films on 5-inch
CDs offer a real threat to the config-
uration.

Though laser is still a niche mar-
ket, media analysts, such as Paul Ka-
gan Associates, say laserdisc soft-
ware should be worth more than $300
million at retail in the U.S. in 1993.

Kagan and other analysts also pre-
dict that U.S. laserdisc hardware pen-

standard, which is also used for kar-
aoke CD.

Matsushita says it has not decided
when to introduce a Video CD ma-
chine, while Philips says it has no im-
mediate plans to produce a dedicated
Video CD player, instead promoting
its CD-I hardware for use with Video
CD.

However, Philips has not ruled out
the possibility of producing a Video
CD player sometime in the future, ac-
cording to Sadayuki Takagi, GM of
Philips Japan’s CD-I Project Promo-
tion Office.

Such a machine likely would sell
for less than 60,000 yen ($576), Takagi
says.

Until Video CDs with longer play-
ing times than the current 74 minutes
become available, Video CDs will be
used primarily for education, “gener-
al information,” and music videos, ac-
cording to the four companies.

Takagi says that apart from nego-
tiating the question of copyright roy-
alty payments with relevant bodies,
the new format does not require the
approval of any industry bodies.

The Video CD standard adopted by
the four manufacturers is incompati-
ble with a separate Video CD format
proposed earlier this year by Nimbus
Technology and Engineering, which
would allow playback of Video CDs
on audio CD players via a special
adapter (Billboard, Sep. 4).

It is still unclear whether Video
CDs will be playable on some existing
CD players.

However, according to the Aug. 25
formal announcement of the Video
CD format established by the four
companies, “existing and future”
Video CD software will be playable
on dedicated Video CD players, CD-I
players with digital video extensions

(Continued on page 80)

A Threat To Laserdisc

etration will be at 1.1 million-1.2 mil-
lion households by the end of 1993.
Worldwide, the laserdisc hardware
population is said to be about 7 mil-
lion-8 million units. According to the
National Assn. of Recording Mer-
chandisers’ latest survey, LD soft-
ware comprised 4.7% of video gross
dollar volume in 1992.

While the laserdisec hardware and
software business slumped during
the first quarter of this year (Bill-
board, May 29), it has picked up since
then. According to the Electronic In-
dustries Assn., laserdisc players post-
ed monthly gains ranging from 5% to
44% from April through July, com-

pared to the same months in 1992.

Marty Greenwald, CEO of laser
distributor Image Entertainment,
says “laserdisc sales for the last four
months have been extraordinary.”
Image reported a sales increase of
74%, to $17 million, and a profit of
$1.5 million for the quarter ending
June 30, compared with the same pe-
riod last year.

Greenwald predicts that if the U.S.
laser population can grow in the next
few years to 3.5 million machines, “la-
serdisc becomes a $1 billion business
at retail.”

Dave Wallace, marketing manager

(Continued on page 63)

Disney Loses
‘Aladdin’ Battle
To GoodTimes

BBY DON JEFFREY

NEW YORK—Walt Disney Co.
has lost its second court battle
against GoodTimes Home Video’s
release of classic fairy tales that
Disney claimed were designed to
cash in on its own animated fea-
tures.

Despite GoodTimes’ victory,
company president Joe Cayre
claims that GoodTimes lost sales
of 2 million units of “Aladdin” af-
ter Disney filed suit in April. At
$14.95 a copy, that would mean
about $30 million in unrealized
revenues. He also says fighting
the case cost the company
$600,000.

Although Disney’s request for
an injunction to keep GoodTimes’
“Aladdin” out of stores was de-
nied, Cayre says the lawsuit sti-
fled sales because retailers, fear-
ing the wrath of video power-
house Disney, stopped ordering
the title. He says 500,000 copies of
the videocassette were sold in the
first 30 days of release.

Disney’s own “Aladdin”’—the
video version of the hit animated
film that has grossed $215 million
so far at the box office—is coming
out Oct. 1. Its suit charged that
GoodTimes was engaging in un-
fair competition and infringing
upon Disney’s “trade dress.” That
term refers to a product’s total
image, as in the way size, shape,
color, graphics, and materials are

(Continued on page 87)
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ERG Acquires
90% Stake In
Pendulum Label

NEW YORK—The EMI Records
Group (ERG) has acquired 50% of in-
dependent label Pendulum Records,
home to Digable Planets and other
urban/pop acts.

The contract calls for the release of
at least seven albums over the next
year from the New York-based Pen-
dulum. ERG will market and promote
each project in coordination with ex-
isting Pendulum staff. According to
Daniel Glass, president and CEO of
ERG, Pendulum’s staff will remain
intact.

“Pendulum has an amazing bat-
ting average,” he says. “I like their
energy and their artistry. They have
cutting-edge acts that we cannot wait
to work with.”

Pendulum Records is owned by
Rogli Entertainment, a partnership
between Ruben Rodriguez, president
and CEO of Pendulum, and David
Glinert. Rodriguez will continue to
oversee the label’s day-to-day opera-
tions.

The venture marks the expiration
of a two-year production-and-distri-
bution agreement with Elektra Re-
cords, which generated pop and ur-
ban radio hits for Digable Planets,
Lords Of The Underground, and
Chris Walker. Other acts on the label
include Lisa Lisa, Papa Chuk, Meli'sa
Morgan, and Tene Williams.

ERG will pick up the promotion of
the current Digable Planets single,
“Nickel Bags (Of Funk).” There are
no plans for another single release
from the rap trio’s gold-selling debut,
“Reachin’ (A New Refutation Of
Time & Space),” according to Glass.

Pendulum will maintain its New
York base of operation in offices sep-
arate from ERG.

In a prepared statement released
Sept. 1, Charles Koppelman, chair-
man and CEOQ of EMI Records Group
North America, said, “The synergy
between ERG and Pendulum will en-
able Ruben and his team to signifi-
cantly develop their business.”

LARRY FLICK

Yetnikoff Ponders
Retum To Biz Via
Miles Davis Biopic

B BY IRV LICHTMAN

NEW YORK—Although music man
Walter Yetnikoff’s public homecom-
ing to the entertainment business ap-
parently will occur by way of the fea-
ture film, his first project is centered
on a fellow music man.

Yetnikoff, the colorful and contro-
versial executive who three years
ago left as chief of the world’s big-
gest record company, CBS Records,
after helping to shepherd its sale to
Sony Corp., plans a film biography of
legendary jazz trumpeter Miles Da-
vis. Though not signed, actor Wesley
Snipes is said to be interested in the
project.

Davis’ greatest impact came dur-
ing his years on the CBS/Sony-
owned Columbia label], starting in the
late "50s and into the early '80s.

It is not clear which label Yetnikoff
will tie with for the film's soundtrack
album. Yetnikoff is also said to be de-

(Continued on page 86)
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Tool Ratchets Up The Album Ghart

Regional Video, Lollapalooza Spur Sales

B BY CARRIE BORZILLO

LOS ANGELES—Bolstered initially
by strong regional video support and
later by exposure on this summer’s
Lollapalooza tour, Tool’s release “Un-
dertow” is steadily climbing The Bill-

board 200, where
HEAT

it rises to No. 72
with a bullet this
SEEKERS

week.

Even with little
radio airplay, “Un-
dertow,” released
by Zoo Entertain-
ment in April, debuted on Billboard’s
Heatseekers chart at No. 25 April 24.
On Aug. 14, it hit No. 1 on that chart,
before debuting on The Billboard 200
at No. 92 the following week.

“It’s just a good example of what
we're about,” says Zoo Entertain-
ment president Lou Maglia. “We are
an artist-development company. We
make the commitment and see it
through.”

Jamaica Brings
C’right Law In
Step With Globe

B BY MAUREEN SHERIDAN

*[MPACT

NEWS

KINGSTON, Jamaica—The Jamai-
can Copyright Act of 1993 came into
force Sept. 1, bringing the country in
line with international copyright con-
ventions.

In announcing the act, Jamaican
Prime Minister P.J. Patterson de-
scribed it as innovative legislation,
and added that the government is
making every provision to ensure its
smooth implementation.

Jamaican music industry response
to the Copyright Act is mixed. Song-
writers, artists, and legitimate pro-
ducers say they are relieved that mu-
sical works produced here will, at
long last, have adequate legal protec-
tion. But those who have reaped the
ill-gotten rewards of piracy face an
abrupt cessation of their cash flow.

“Thank God it has finally hap-
pened,” says singer/songwriter Rita
Marley, widow of deceased reggae
star Bob Marley. “Every day there is
a new artist in Jamaica, but music is
not just being a star for a day. Music
is like an old-age pension.” Marley
adds that the figures on Bob Mar-
ley’s royalty statements are signifi-
cant only because his copyrights
were registered and handled properly
by his label (Island Records), con-
trary to industry norm. “Sometimes I
say ‘wow’ when I see them,” she
says.

The main provisions of the new
Act—which conforms to the Univer-
sal Copyright Convention and the
Berne, Geneva, and Rome Conven-
tions—relate to the conferment of
rights in respect to original literary,

(Continued on page 80)

According to
data supplied by
SoundScan, “Un-
dertow” has sold
140,000 units.
Meanwhile, sales
of Tool’s 1992 EP,
‘“Opiate,”” have
been gaining
steadily. The EP
sold 31,000 copies this year alone,
bringing total sales to 44,000, accord-
ing to SoundScan numbers.

Maglia attributes most of the suc-
cess of “Undertow” to strong sup-
port from regional music video
shows, which aired the clip for the
first single, “Sober,” before Tool
played Lollapalooza and MTV got be-
hind the band.

“It's a huge testament to the pow-
er of video,” says Aron Golds, VP of
Los Angeles-based video promotion
firm Telemotion, which worked the
clip. Golds says that before MTV put
the clip in rotation, 60,000 copies of

“Undertow” had already been sold
due to strong airplay on regional met-
al and alternative video shows.

However, Golds says MTV did play
a key role in exposing Tool further by
adding the eclip to “Headbanger’s
Ball” and “120 Minutes.” Since the
Lollapalooza tour, MTV has upped
the video to active rotation.

“[“Sober”] has gotten little radio
airplay, and even in markets that Lol-
lapalooza didn’t go to, the album sold
well,” says Golds. “That can be at-
tributed to [regional] video.”

The setup for “Undertow” began
in April 1992 with the release of the
EP and the video for “Hush,” which
received strong regional video sup-
port but little radio airplay, according
to Zoo senior VP/marketing Jayne
Simon.

She attributes the success of “Un-
dertow” to interest in “Opiate” and
tour work with the Rollins Band in
July 1992; Rage Against The Ma-

(Continued on page 17)

Classic Covers. Charles Koppelman, chairman/CEO of EMI Records Group
North America, left, and Denny Somach, president of Musicom International,
celebrate their recent agreement at a reception at New York's Hard Rock Cafe.
The agreement gives EMi Music an interest in Musicom International, a music
memorabilia company that produces limited-edition lithographs of album cover
art. The two covers shown here—"Sgt. Pepper's Lonely Hearts Club Band" and
“Revolver"—are lithographs ir. the 12-part Beatles album cover series.

@ BY NICK MARINELLO

Family Will Keep Donsne;s Musu: Rockin’

NEW ORLEANS—“We are keeping
on where he left off, 'cause that’s
what he wanted,” says David Rubin
of his father, zydeco pioneer Rockin’
Dopsie. Dopsie, whose real name was
Alton Rubin Sr., died of a heart at-
tack Aug. 26 at the age of 61. Son Da-
vid, a washboard player who has
shared the spotlight in father’s band,
the Zydeco Twisters, since 1980, will
now lead the band under the mantle
of “Rockin’ Dopsie Jr.”

“I have to be strong and remember
everything my father taught me,”
says Rubin. He adds that the group
will not change from the style of zy-
deco his father helped popularize
around the world. The group’s up-

(Continued on page 17)

B BY DEBORAH RUSSELL

LOS ANGELES—Michael Jack-
son’s recording career appears un-
scathed thus far by unsubstantiat-
ed allegations that he engaged in
child abuse, as the pop star’s cur-
rent single, “Will You Be There,”
moves up the Hot 100 Singles chart
this week to No. 7 with a bullet.
The track comes from the MJJ/
Epic Soundtrax release “Free Wil-
ly,” which experienced an 8% drop
in sales this week, according to
SoundScan. The album maintains

Jackson’s Sales, Aimplay
Show No Adverse Effect

its No. 47 position during its sev-
enth week on The Billboard 200.

At the same time, Jackson’s mul-
tiplatinum Epic album, “Danger-
ous,” which also includes the single,
dropped from No. 41 to No. 44 in its
92nd week on the album chart, with
a 10% decline in sales, according to
SoundScan.

But retailers are reluctant to
equate the mild downturn in sales
with the as-yet unproven accusa-
tions that Jackson sexually abused
a 13-year-old boy. SoundScan re-

(Continued on page 81)

2nd Box Of Presley Masters
Recalls Forgotten '60s Artistry

EBY MARILYN A. GILLEN

NEW YORK—Elvis The Phenome-
non would seem to have few angles
left unexplored, but Elvis The Artist
still is capable of revelation.

“There is one story that was never
properly told, that got confused by all
the other things Elvis did in the '60s,”
says producer and historian Ernst
Mikael Jorgensen. “And that was
what Elvis the singer wanted to do as
an artist, not what he did as a film
star or what he was known for as a
media personality.”

Enter “From Nashville To Mem-
phis—The Essential '60s Masters I,”
co-produced by Jorgensen and Roger
Semon and due Sept. 28 from RCA
Records. The five-CD/cassette boxed
set ($79 CDs/$69 cassettes) picks up
where last year’s Grammy-nomi-
nated “The King Of Rock N’ Roll—
The Complete '50s Masters” left off.
It traces Presley’s studio work from
1960, when he returned home after a
two-year Army stint, to his famed
Memphis recording sessions in 1969.

Rockin' Dopsie, right, with son, David Rubin, performing in September 1992 at
the Maple Leaf Club in New Orleans. (Photo: Melody Mineo)

ELVIS PRESLEY

The ’50s set, the first phase of a
multiyear, whole-catalog restoration
and reissue project being done with
the cooperation of the Presley estate,
exceeded even the label’s expecta-
tions, according to RCA senior VP of
marketing Randy Goodman. It has
sold 250,000 copies to date, he says,
and hopes are high that the new set
will prove equally successful. Accord-
ing to SoundScan data, that release
has sold 160,000 units in the U.S. The
label plans to ship an initial 100,000
copies of the new set.

“What we don’t have with the '60s
that we had with the ’50s is the tre-
mendous media buzz going into the
release of the '50s boxed set, because
[last year] was the 15th anniversary
of his death,” Goodman says. ‘“There
was also tremendous press about the
stamp, and a lot of spin off of that.
But with that set, we firmly estab-
lished the extremely high quality of
the restoration in people’s minds.”

Building on that, Goodman says,
the label has a three-pronged ap-
proach to marketing “The '60s” that
includes an aggressive retail mer-
chandising campaign, a Christmas
TV ad campaign, and direct mailings
to Elvis diehards. “A lot of this is just
letting people know that ‘The ’60s’

(Continued on page 86)
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IN MEMORY
OF

Janna Allen

Your gift of music, courage, humor, and your love of life will

always be remembered.

WE WILL ALL MISS YOU,

Daryl Hall,
John Qates,
Tommy Mottola,
Brian Doyle,
Randy Hoffman,
Jill Berliner,

Horizon Entertainment,
Mitchell, Silberberg, & Knupp,
Rondor Music,

Burton Goldstein & Co.

THE FAMILY OF MS. ALLEN IS ACCEPTING DONATIONS IN HER NAME TO:

The World Wildlife Fund
1250 24th Street NW
Washington, D.C. 20037-1175
(202) 293-1175
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New Country Fest Aims
For Fan Fair-Style Fanfare

B BY EDWARD MORRIS

NASHVILLE—Beginning next year,
Nashville’s wildly successful Fan
Fair may encounter some West Coast
competition in the form of a new mar-
athon event, Fanfest '94.

The new festival—which is de-
signed along the lines of Fan Fair and
aimed at the same die-hard country
music fans—is scheduled to take
place May 4-7 at the Los Angeles
Country Fair & Exposition Complex.
The weeklong Fan Fair will be held
just over a month later, June 6-12.

Fan Fair is a joint venture between
the Country Music Assn. and the
Grand Ole Opry, while Fanfest is the
property of Fanfest Inc., whose presi-
dent is special-events promoter and
TV producer Bob Alexander.

Concerts at Fanfest will be held at
the 10,000-seat grandstand and the
3,000-seat gazebo. There will be
booth space for 790 artists, fan clubs,
labels, and commercial vendors.

Fan Fair, which is held at the Ten-
nessee State Fairgrounds, has had
more demand for tickets and booths
in the past several years than it has
been able to meet. It cuts off ticket
sales at around 24,000. Fanfest orga-
nizers say they are anticipating daily
attendance of 50,000 people.

Fanfest 94 will begin the day fol-
lowing the Academy Of Country Mu-
sic Awards show to capitalize on the
fact that most top country acts will
already be in L.A. for the show. The
ACM, which sanctions Fanfest, will
receive 10% of the event’s gross.

The International Fan Club Orga-
nization, a fixture at Fan Fair since
its start in 1972, has also endorsed
the new festival.

As is the situation at Fan Fair, the
major country record labels will be
asked to stage shows for Fanfest, Al-
exander says. Artists will not be paid
for their performances, he confirms,
just as they aren’t for Fan Fair
shows. However, Alexander points
out, artists will be allowed to sell
merchandise from their booths.

In cooperation with Disneyland,
Fanfest ticket packages will be of-
fered through the Disney organiza-
tion’s travel agencies west of the Mis-
sissippi River. The packages will in-
clude admission to Disneyland and a
four-day ticket to Fanfest; four-day
tickets to Fanfest alone are $75 each.

Ed Benson, executive director of
the CMA, says his organization has
not studied Fanfest’s plans enough to
speculate on its impact. But he notes
that “four or five years ago, the city
of San Bernardino came to us and
wanted us to do a Fan Fair West.”

“One of the reasons Fan Fair
works,” observes Rick Shipp, VP of
the William Morris Agency, “is that
the acts are mainly based here in
Nashville. If you're going to have 50
acts converging on Los Angeles at
the same time, somebody’s going to
have to pay all the travel and housing
expenses ... But if it's something the
acts, the managers, and the labels
want to do, I'll support it.”

Concerto! BMG Classics president Guenter Hensler, right, pianist Alicia de
Larrocha, center, anc clarinetist Richard Stolzman socialize at a reception to
launch “CONCERTO!,"” an audio/viceo series that shows renowned classical
artists rehearsing and performing concerto masterpieces. The series is hosted
by Dudley Moore and is available on CD, VHS, and laserdisc.

Henley Claims Gonspiracy In Geffen Suit
Says Label Head Advised Others Not To Sign Him

NEW YORK—Alleging that David
Geffen has had discussions with oth-
er record companies to ensure they
would not sign him, Don Henley
amended his cross-complaint against
Geffen Records Aug. 31 to include
charges of conspiracy by the label.

The legal action between the two
parties began last January, when
Geffen Records filed a breach of con-
tract suit against Henley after he
gave the label written notice that he
was terminating his contract with
them, pursuant to a California stat-
ute that limits the enforceability of
certain contracts to seven years.
Henley originally signed with Geffen
Records in 1984.

However, in its suit, Geffen Re-
cords alleges that Henley signed a
new contract with the label in 1988,

RECORD COMPANIES. Kevin Carroll is
promoted to senior VP of promotion
for EastWest Records in New York.
He was VP of promotion.

Robert Wipper is promoted to VP
of manufacturing purchasing for
Sony Music in New York. He was di-
rector of central purchasing for Sony
Music’s manufacturing operations.

John Kohl is appointed national di-
rector of alternative marketing and
promotion for Elektra Entertainment
in Seattle. He was West Coast direc-
tor of alternative promotion.

Frankie LaRocka is promoted to
director of A&R for Epic Records in
New York. He was associate director
of A&R.

EMI Records Group in New York
names Jon Cohen director of new-
music promotion and marketing,
Kristine Ferraro national publicity
manager for alternative/new musie,
and Michelle Gutenstein national
publicity manager for alternative/

CARROLL

WIPPER

new music. They were, respectively,
Northeast promotion and marketing
manager for SBK, national coordina-
tor at Chrysalis, and publicist at
Warner Bros.

Betty Cordes is promoted to direc-
tor of operations and administration
at the PolyGram Label Group in New
York. She was associate director of
operations and administration.

Larry Willoughby is named direc-
tor of A&R for MCA Records/Nash-
ville. He was Nashville director of
membership relations for ASCAP.

Scott Richman is promoted to

so the “seven-year rule” does not ap-
ply. (Billboard, Feb. 13). In March,
Henley filed a cross-complaint
against Geffen asking a court to de-
clare his freedom from the label,
claiming that the 1988 agreement
was an amendment to the 1984 con-
tract, not a new contract.

Henley’s attorney, Don Engel,
says the new accusation stems in
part from Geffen’s deposition taken
three months ago for the original
breach of contract suit filed by Gef-
fen Records against Henley in Janu-
ary. Henley’s amended cross-com-
plaint, filed in California Superior
Court, alleges that Geffen talked to
“high level representatives” at Sony
Musie, Time-Warner Music Corp.,
and EMI Musie, “during which they
discussed the advisability” that no

EXECUTIVE TURNTABLE

KOHL LAROCKA
manager of media relations for BMG
corporate communications in New
York. He was communications spe-
cialist.

Kathy Cantwell is promoted to as-
sociate director of A&R administra-
tion for Atlantic Records in New
York. She was manager of A&R ad-
ministration.

Valerie Apollo is promoted to as-
sociate director of marketing ser-
vices, East Coast, for Sony Music in
New York. She was packaging man-
ager, marketing services, East Coast.

Geanie Zelig is appointed director

other label would sign Henley to a
new contract even though he claims
he is legally free from Geffen.

“The reason we didn’t walk out of
deposition and file was we wanted to
go and investigate,” Engel says. “We
have some very interesting corrobo-
ration of that. We're going to be tak-
ing some very interesting deposi-
tions.” Among the key players ex-
pected to be called are EMI Records
Group North America chairman/
CEO Charles Koppelman, Warner
Music Group head Robert Morgado,
and Sony Music Entertainment head
Michael Schulhof.

Geffen’s attorney, Bert Fields,
calls the new charges “nonsense.”

Representatives for labels named
declined comment. No court date is
set for the case. MELINDA NEWMAN

Patemo To Leave
Hollywood After
Gontract Is Up

LOS ANGELES—Hollywood Re-
cords president Peter Paterno, after
a sometimes stormy four-year stay,
will leave the label when his contract
expires in November.

Although no permanent replace-
ment was named by press time, a
statement by the Walt Disney Co.
said that Wes Hein will act as the ex-
ecutive in charge of the label in the
interim. A Disney spokesperson de-
nies rumors that six department
heads are reporting to Walt Disney
Co. president/COO Frank Wells until
a new president of the label is named.

Paterno was unavailable for com-
ment.

The names of possible candidates
for the job swirling in the rumor mill
include former Virgin Records Amer-
ica cochairmen Jeff Ayeroff and Jor-
dan Harris, and former Capitol Re-
cords president/CEO Hale Milgrim.

While Paterno’s future was report-
edly in jeopardy in the past, the an-
nouncement comes at an odd time,
with Paterno only recently bringing
on new A&R VPs Bob Pfeifer and
Nick Terzo (Billboard, Aug. 14).
Pfeifer was formerly VP of A&R at
Epic, while Terzo was senior director
of A&R at Columbia.

During Paterno’s tenure, the label
had its biggest success with its acqui-
sition of the Queen catalog, which
took off following the exposure of
the then 17-year-old single “Bohemi-
an Rhapsody” in the 1992 film
“Wayne’s World.” The label's 1992
Queen’s “Greatest Hits” album has
sold more than 1 million copies.

The label has had little luck with
new acts, except for one group, the
Party, which has had some success.

In December 1991, a Paterno
memo leaked to the press containing
controversial information about the
label’s huge losses and A&R prob-
lems, raised the ire of the industry
and prompted speculation that his
days at the helm of Hollywood were
numbered.

CRAIG ROSEN

>
’}
COrEN
of publicity for Pacific Arts Audio in

Los Angeles. She was a publicity con-
sultant for the company.

CAMPBELL

PUBLISHING. Walter Campbell is pro-
moted to VP of creative services at
Sony Tree in Nashville. He was direc-
tor and GM of creative services.
Clark Miller is appointed director
of legal and business affairs at EMI
Music Publishing in New York. He
was consultant, business affairs for
EMI Music Publishing Canada.
Kelly Horde is promoted to direc-
tor, writer-publisher relations at BMI

FURST HUNTER

in Los Angeles. She was associate di-
rector, writer-publisher relations.

RELATED FIELDS. Harold Furst is
named executive VP of Sony Signa-
tures, the new Sony subsidiary com-
pany in San Francisco that licenses,
designs, manufactures and distrib-
utes artist-related merchandise. He
was head of his own consulting firm
and CFO for Winterland Productions.
Tom Hunter is promoted to senior
VP of international programming for
MTV in New York. He was VP of in-
ternational programming.
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dilere is hope,

there 1s life.

Please join us as the City of Hope presents
its "Spirit of Life" Award to Alain Levy on
Thursday, September 30 at 7:00 pm at the

Beverly Park Estates.

For more information and reservations.

call Scott Goldman at (213) 626-4611.

1293 1% Graam Rewords, L
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Squeeze’s ‘Fantastic’ A&M Reunion
Carrack Returns To Beloved Brits’ Lineup »

8l BY PAUL SEXTON

LONDON—*When you're talking to
Americans and you say to them you've
recorded 13 albums, they go, ‘Wow,
that's amazing, 13 albums.’ You say it
over here, and they go ‘Hmm ... why
didn't you give up a long time ago?" "

The familiar, self-effacing humor of
Squeeze’s Chris Difford heralds the
latest album in the 16-year recording
career of Britain’s fondly regarded pop
songsmiths. “Some Fantastic Place,”
coming Sept. 14, sees the group return-
ing to A&M, which had dropped the
band in 1989 after its “Frank” album
continued a trend of decreasing sales.
The album also marks the return of
seasoned singer/keyboard player Paul
Carrack, and the addition of ex-Elvis
Costello & the Attractions drummer
Pete Thomas.

Squeeze’s return to A&M follows a
one-album tenure with Warner Bros.
(for 1991's “Play™), and Difford and co-
writer Glenn Tilbrook candidly view
the reunion as a second chance. “The
accountants [at A&M] took a look

SQUEEZE: Keith Wilkinson, Pete
Thomas, Glenn Tilbrook, Chris
Diftford, and Paul Carrack.

through the books and decided that

people who'd sold under X amount—a
category that we fell into—should go,”
Tilbrook says. “Howard [Berman,
managing director of A&M U.K.] had
said that if ever the chance came up, he
regretted the fact that we'd gone and
would like to get us back. The band's
got a new charge of energy which
shows on the record, and the record
company [is charged], too. Hopefully,
all points are going to converge.”

A&M'’s L.A.-based product manager
Brad Pollak displays similar enthusi-
asm. “You have veterans here who've
worked almost every Squeeze record
made, and they are fanatical fans,” he
says. “We're very excited to have them
back, we're going to work to the bone
to get this on the radio, and remind
people who wrote that song ‘Tempted’
and ‘that one about pulling mussel
from something.’ "

The label is working “Everything In
The World” as the first U.S. single,
servicing it to album-alternative, al-
bum-rock, and alternative radio Aug.
25, and pushing the track at MTV and
VH]1, with a top 40 attack planned for
the end of September. Squeeze will fol-
low an extensive British tour with an
even-more-exhaustive U.S. itinerary,
stretching from mid-October toward
Christmas.

The album aiready has brought forth
a minor top 40 hit in the U.K. with
“Third Rail”—Squeeze’s first such suc-
cess since “Hourglass” in 1987—and
British radio support began growing
for the album’s title track before its re-
lease as the second single Aug. 31.

Mike Meyers, new-release buyer for
the five-store, Tempe, Ariz.-based Zia
Records, says Squeeze stands a good
chance of having a hit. “We just got a

Island A&R Team Takes
The Road Less Traveled

@ BY CHRIS MORRIS

LOS ANGELES—After covering 26,000
miles in 34 U.S. states since January, Is-
land Records’ nomadic A&R team of
James Dowdall and Rose Noone started
another bush-beating expedition in
search of untapped talent Sept. 1 in Cle-
veland.

Eschewing traditional short-hop A&R
tactics, Dowdall and Noone have been
making long hauls on the highway in a
1993 Ford Probe (“Everybody thinks
we're traveling in a Winnebago,” Noone
says with a chuckle), on successive 24
and three-month exploratory sweeps of
hitherto untraveled musical terrain.

“The idea of a road trip was [Island
CEOQ] Chris Blackwell’s idea,” says Dow-
dall, who spent five years in Island’s
UK. office and signed such artists as Ju-
lian Cope and Nine Inch Nails to the
English label.

“[Blackwell} thought the best way to
find bands was to go to towns and meet
the retailers and promoters and local
Jjournalists who knew the bands in those
towns better than anyone else,” adds
Noone, who formerly worked at Island
Pictures’ video arm, Island World.

“It's a really good way of seeing

bands,” Dowdall says. “Consistently
working, city after city.”

So far, the team's biggest catch has
been Tripping Daisy, the Dallas-based
act that was the subject of intense major-
label interest early in the year.

“We landed on them right at the be-
ginning of the road trip,” Noone says. “It
was like a good omen, so we headed to
the Southwest first.”

Since signing the group, Island’s Red
imprint has rereleased Tripping Daisy's
independent Dragon Street album,
“Bill.” Dowdall says, “It's doing really
well, so we'll let that do what it's going
to do, and then record them in seven to
nine mon

Of the three groups the A&R staffers
are now thinking about signing, two are
from the South—one, says Noone, is
from “a small town in Alabama”—while
another is from the Northwest. Noone
continues, “I think we’re seeing quite a
few bands that will one day develop.”

The pair’s hunt for obscure talent has
taken them far and wide. After beginning
their exodus in January with a cross-
country drive from New York to Los
Angeles, Dowdall and Noone have
ranged through the West, the Southwest,

(Continued on page 16)

new alternative station, and they were
playing the hell out of Tears For
Fears; that made me think they'll prob-
ably play Squeeze a lot.”

PolyGram Group Distribution is
making the album attractive to re-
tailers, Meyers adds. “There’s a dis-
count, and it's exempt from penalties
on returns,” he says. ‘“We will encour-
age the label to take an ad in our in-
store magazine, and that guarantees
that it will get placement and sales
pricing. We want to work with them to

(Continued on page 18)

Fa

Ring My Bell. Philadelphia deputy city representative Kathleen Sullivan, left,
presents the members of Mercury act Bon Jovi with a replica of the Liberty Bell
prior to the band’s performance at the Spectrum on Aug. 16, which was declared
Bon Jovi Day in Philly. The group was also inducted into the Spectrum’s Walil Of
Fame. From left are Sullivan and band members Jon Bon Jovi, Richie Sambora,
Tico Torres, Alec John Such, and David Bryan.

WE’VE BEEN SWIMMING in the record pool
again, trolling the waters for good sounds. The first
lifesaver comes courtesy of Boston’'s Swinging
Steaks, who make their Capricorn Records debut
with “Southside Of The Sky,” out Sept. 14. The band
blends rock and country with a dose of the blues, and
should appeal to fans of the Gin Blossoms or like-
minded “roots” bands that always sound better turned
up loud and with a cold beer in your hand. The album,
produced by Gary Katz, includes several cuts from the
quintet’s previously released in-

A Well-Done Debut For Swinging Steaks;
BRC’s New Compilation; Wilson Kringle?

the guys in Green Apple reinvent the wheel? No, but
they might keep it turning a while longer.

ROCK ON: The Black Rock Coalition has released
“Blacker Than That,” a compilation album on the
newly formed BRC Records. Among the 12 artists
featured on the album are hardcore metal acts D-
Xtreme and Bozaque and popsters Drek Du Boyz
and Suburban Dog. The album also features guest ap-

pearances by Maceo Parker,

die set, including the priceless
honky-tonk tearjerker, “Suicide
At The Wishing Well.” Lead
singer Jamie Walker sounds like
across between Rodney Crowell,
Steve Earle, Dan Baird, and
Chris Robinson. If “Do Me A Fa-
vor” doesn’t get you going, you

Bernie Worrell, and Bootsy Col-
lins. The record is available at
Tower Records and HMV in New
York, as well as by mail order.
The Coalition started the label,
which has not announced any fur-
ther releases, “because of its frus-
tration at the music industry’s re-

should check your pulse. The
tunes sound a little like a whole
bunch of other bands and a lot like
potential hits ... Kate Bush
serves up her usual sensual sounds on “The Red
Shoes,” her first album in four years. With a voice that
could make angels cry, Bush plays the role of willing
but woeful supplicant on the bouncy “Rubberband
Girl,” and the hopeful romantic on the dreamy “Top Of
The City.” Her girlish voice, heavy with passion, drips
all over “And So Is Love,” while the organ-drenched,
throbbing ballad “You're The One” sounds like the
kind of song Prince would die for. The Columbia Rec-
ords release arrives Oct. 5 ... After a two-year legal
battle with TVT, the Connells resurface on the label
with “Ring.” The North Carolina band’s fifth album
builds on the group’s muscular, jangly guitars and
hypnotic melodies. These guys don’t change much
from album to album, but they certainly do what they
do well. A fuzzy pop kiss-off song, “Hey You,” should
ring with college audiences; the delicate “Spiral” and
bitter “Doin’ You” should also strike chords ... Eliza
Gilkyson’s latest (she’s now on Private Music) will
appeal to fans of Jennifer Warnes and Joan Baez.
There’s also a tiny bit of Rickie Lee Jones thrown in
(check out the shuffling “Dionysian Love”). The 10
songs on the recently released “Through The Looking
Glass” explore the well-covered terrain of love via
tunes like “All You Want,” a bittersweet tale of unre-
quited passion, and “Bearing Witness,” a warming ex-
egesis on lasting love. Especially appealing is an up-
dated version of “Take Off Your Old Coat,” originally
recorded by her father, Terry Gilkyson, with his
group the Easy Ridersin 1957. .. Green Apple Quick
Step kept us from lingering long in adult contempo-
rary land with its driving debut, “Wonderful Virus,” on
Medicine/Reprise. The Seattle band proves there are
still some great sounds coming out of the Northwest.
The hard-but-hypnotic “Broken” seethes, while “Bot-
tle” has searing, funky vocals over a grungy beat. Do

by Melinda Newman

luctance to sign black musicians
whose music doesn't fit neatly
into the categories of hip hop, R&
B, or jazz,” according to a state-
ment by the organization (see The Rhythm & The
Blues, page 21).

WILSON SANTA: Forget Wilson Phillips—
Wendy and Carnie’s new partner is Santa. The Wilson
sisters make their solo (as it were) debut with “Hey
Santa,” a Christmas collection combining classics and
the title track, penned by the Wilsons and Jack Ku-
gell. Of special interest to Beach Boys fans will be a
1977 family home recording of “I Saw Mommy Kissing
Santa Claus,” featuring Brian Wilson on piano and
produced by Al Jardine. Following the October SBK/
ERG release, the pair will begin working on a non-hol-
iday album.

THIS & THAT: John Mellencamp’s flood relief con-
certs have raised more than $450,000. The money,
which will go to the American Red Cross, comes from
two shows in Chicago and Indianapolis and the can-
celed show in St. Louis, for which few people re-
quested refunds, instead opting to donate their money
for the good cause ... Warner Bros. and The Body
Shop are linking for an AIDS Awareness campaign.
The label is producing a CD, featuring tracks by art-
ists including Belly, New Order, and Depeche Mode,
which will be sold in the store and through its catalog.
Net proceeds will go to a variety of AIDS-related, com-
munity-based programs. Additionally, Sire/WB act
the Judybats will headline a college tour sponsored by
The Body Shop ... Duran Duran received a star on
the Hollywood Walk of Fame Aug. 23 ... The Juliana |
Hatfield Three starts its first club headline tour |
Wednesday (8) in San Juan Capistrano, Calif.
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SAN DIEGO: Big Mountain, Honey Glaze, and AJ. Croce were double win-
ners at the 3rd Annual San Diego Music Awards held Aug. 16 at Humph-
rey’s Concerts By The Bay. Big Mountain snared awards for group of the
year and best reggae or world beat act. Honey Glaze took home trophies
for best alternative act and best lo-
cal recording (“Honey Glaze”). Pri-
vate Music artist Croce was named
artist of the year and best main-
stream or progressive jazz album
(*“A.J. Croce”) honors. Other win-
ners included the Heroes for best
contemporary act, Rockola for best
classic-rock act, Fattburger for
best pop-jazz act, Jimmy & Jeanne
Cheatham for best mainstream
jazz act, UCSD Jazz Ensemble for
best big band, Tobacco Road for best dixieland band, Afro-Rhumba for
best Latin act, the Mud Puppies for best country act, Unbridled for best
original country act, John Katchur for best folk or acoustic act, The 1st
Choice for best funk, rap, or hip hop act; Fuzzy & the Bluesman for best
blues act, King Mother for best new artist, Virgin Records act Asphalt
Ballet for best hard rock or metal act, the Beat Farmers for best rock
act, Kevyn Lettau for best pop-jazz album (“Simple Life”), Rocket From
The Crypt for best rock album (“Circa: Now”), and Atlantic act Stone
Temple Pilots album of the year (“Core”). MELINDA NEWMAN

KINGMOTHER

ST. LOUIS: Nov. 9, currently one of the largest draws in town, has recently
undergone a number of personnel changes, all of which are aimed at better
serving the songs and voice of Kristine Young. “It's hard to transpose
songs ['ve written on piano for the band and not sometimes lose the essence
of what I've written,” the singer explains. After auditioning several players,
Young has added keyboards to her stage duties and replaced her guitar
player to build in greater versatility. “Our old guitarist stayed too often
within one style and I wanted to be able to deliver a broader variety of
moods and feelings.” Trained in opera, both in voice and composition at St.
Louis’ Webster Univ., Young’s unique and spirited presence shines in the
guitar-driven alternative setting of Nov. 9. “I'm juxtaposing a harder sound
against a more lyrical or melodic
pop approach,” she says, admitting
that her occasional forays into her
higher range are perhaps a bit un-
common to rock performers. Add to
her interesting voice the fact that
she appears unusually costumed—
on one occasion she appeared on
stage wearing a cut-up two-liter
soda bottle for a hat, a skirt of paper
bags, and clear plastic gloves; on an-
other she wore black lingerie and
fishnet stockings under a flimsy
housecoat with a silvery halo at-
tached to a headband—and you've
got an engaging combination.
Young insists that the point is her
music, not her attractive, if some-
times comical, looks. The core of this can be heard on the band’s indie CD
release, “Waiting Like Witch Doctors,” which recently earned Young an
award for best female vocal in local music magazine Spotlight’s readers poll.
A strong performance earlier this year at South By Southwest earned Nov.
9 the headline slot at the ASCAP night Aug. 11 at Mississippi River Music
Fest here. While the band, says Young, “fulfills a lifetime dream of wanting
to play in a rock’n'roll band,” she’s also begun performing her solo material
around town, accompanying herself on piano. As such, she’ll be opening for
Cranes when they play here this fall.

e N

KRISTINE YOUNG OF NOV. 9

BRIAN Q. NEWCOMB

TELLURIDE, Colo.: Musicians from all over the globe are expected for the
Telluride One World Music Festival held here, Sept. 25-26. The Festival,
which takes place at Telluride Town Park, will include local acts as well
as headliners. Scheduled to appear are Ziggy Marley & the Melody Mak-
ers, Richie Havens, David Lindley and Hani Naser, Timbuk 3, John
Trudell & Grafitti Man, Bateke Beat, Baba Olatunji, Zuba, and 8759
Reggae Band. From Sept. 20-24, Olatunji will also hold percussion work-
shops. The theme of the festival is ecological and cultural preservation; 10%
of the net profits from ticket sales will be donated to nonprofit organiza-
tions. To prevent overcrowding, only 6,000 weekend tickets will be sold.
M.N.

ARTISTS IN"  ACTION

BETTE MIDLER
Northrop Auditorium
Minneapolis

BE'I'I‘E MIDLER’S MOVIES, which
are invariably tear-jerkers, should be
rated with hankies, not stars. Midler's
concerts, which are inevitably outra-
geous and hilarious, should be judged
by the number of smiles, not the num-
ber of standing ovations and encores. If
that were the case, the opening show on
her “Experience The Divine Tour” Aug.
20 would rate 5,001 smiles. That’s 5,000
from the sold-out audience and another
big, beaming one from an emotional
Midler, who was visibly thrilled to be
back on the concert stage for the first
time in 10 years.

While Madonna, Janet Jackson, and
Paula Abdul dazzle with production and
choreography, and Laurie Anderson
with invention and commentary, Midler
dazzles with her personality. She's still
divine, a refreshing, outrageous, smart,
one-of-a-kind talent. She remains the
most essential female performer in the
business. There was a fundamental hu-
man-ness to her performance as she
took fans through a life’s worth of emo-
tions and experiences.

At first on opening night, Midler's
timing was off. She rushed through her
scripted jokes; her voice sounded
hoarse, lacking character and passion,
especially on the ballads. However, she
soon found her rhythm and comfort
zone, especially as a monologist. Part
vaudevillian and part scatological
stand-up comic, she explained that her
mind does the “CD shuffle,” selecting
bits at random. Midler made fun of
Cher for pushing hair-care products
while wearing a wig, of Minnesota for
being the land of 10,000 treatment cen-
ters, and of herself for singing all those
ballads, for having big bazooms, for be-
ing in lousy movies, etc.

Midler was at her most hilarious
when she reprised two beloved concert
characters from her pre-movie-star
days, Soph, the ribald comedienne, and
Delores Del Lago, the lounge-singing,
wheelchair-bound mermaid. The jokes
were predictably cheap, and the audi-
ence roared with delight. Said the mo-
tormouth diva, “Let’s forget the ballads
and do this crap all night.”

Frankly, the ballads were the we-
akest part of Midler's two-and-a-half-
hour performance. She was more ef-
fective as a belter than as a subtle
singer. This is an entertainer who
truly knows how to sell a song.

The musical highlights were strik-
ingly eclectic, and included the jazzy
“Spring Can Really Hang You Up
The Most,” the childlike “Colored
Kisses,” the Hawaiian-styled
“Ukelele Lady” (she grew up in Hon-
olulu), and two selections from the
musical “Gypsy,” which she recently
filmed for television.

Midler sang “Everything's Com-
ing Up Roses” while wearing an
apron decorated with daisies.
“Rose’s Turn” came during a bur-
lesque segment that featured strip-
pers who were wearing only pasties
and G-strings. After that episode,
Midler even questioned her own
taste: “Do you think NOW will picket
this show? This show is so unenlight-
ened.” Hardly. It's actually one of the
most enlightening, thought-provok-
ing, life-enriching, and lovable shows

anyone has presented in concert in
the last 10 years. JON BREAM

B.B. KING
ERIC JOHNSON
BUDDY GUY
ALLIGATOR ALL-STARS
Tom Lee Park, Memphis, Tenn.

TEN THOUSAND PEOPLE on the

banks of the Mississippi River re-
ceived ample evidence that the blues is
alive and well when B.B. King, Buddy
Guy, and the Alligator All-Stars rolled
into town for the Third Annual Mem-
phis Blues Festival. Also on the bill
was fusion-rock guitarist Eric John-
son, who added a stylistic diversion for
the event’s musical theme.
(Continued on page 20)

—

Janna:

It wouldn't have been, and it
won't be the same without you.

We love you and we'll miss you.

Tom
Rick
Robin

- - o

Lo
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O{'fice Suites for the
Entertainment District

* Suites from 750-10,500 sq. ft.
* Private bathroom & pantry in every suite

Individually controlled A/C-24 hours
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ARTIST DEVELOPMENTS

STILL B. NG GOODE
“That'll Work,” Johnnie Johnson’s
recently released follow-up to his 1991

Grammy-nominated Elektra/
Nonesuch/American Explorers series
album “Johnnie B. Bad,” is a blues
project with two built-in challenges.
First, it was co-written, produced,
and arranged by the Kentucky
Headhunters, who also were Johnson's
band for the album, and happen to be
signed to another label—Mercury/

Nashville. Second, the Headhunters,
who receive equal billing on the project,
are, at least nominally, a country band.

“I thought they were country and
western, which isn’t the type of music
I play,” says Johnson, the legendary
blues, jazz, and rock’n’roll pianist who
graced the classic hits of fellow St.
Louis musician Chuck Berry. “But I
found after the first rehearsal that they
have more blues than B.B. King and
Bobby ‘Blue’ Bland.”

“Chuck Beiry, Willie Dixon, and
Johnnie Johnson are our idols,” says
Headhunters rhythm guitarist Richard
Young. “When we met Johnnie, it was
like getting to meet one of the Beatles.
You can tell that John Lennon listened
to Johnnie's piano playing.”

Young and fellow Headhunters Fred
Young (Richard’s brother and the
band’s drummer) and lead guitarist
Greg Martin met Johnson at the 1991
Grammy Awards, where they had been
nominated for best country group.
Richard Young says that shortly after

Rykodisc has a reputation as a highly innovative and
etermined label, two qualities which have earned it
reat success as it enters its 10th anniversary year.
Billboard celebrates “Ten Years In The Life of Rykodisc”
with a historical overview of this maturing indie. From
its founding, to key artists and releases, to the exciting
acquisition of artists Elvis Costello, Sugar, Bowie, Ringo
and Morphine, this report will expose the guiding

philosophies behind the development of the la

| and its

direction for the future. Other special features will
include a report on Rykodisc Overseas, REP Distribution,
and special projects (ie. Grammy-winning Bowie “Sound
& Vision” box, and the first ¢cd game “Play It By Ear”).

AD CLOSE:

SEPTEMBER 14

Join Billboard in a tribute to this feisty indie!
NY: 212-536-5004 Ken Piotrowski, Ken Karp
LA: 213-525-2300 Jon Guynn, Gary Nuell
Europe: 44-71-323-6686 Christine Chinetti

Billbecre

that zealously reverential meeting with
their mentor, Johnson’s management
contacted theirs with the idea for the
joint recording.

Johnson flew down to the group’s
fabled “practice house” rehearsal
space, at the Youngs’ parents’
Edmonton, Ky., farm, where they co-
wrote more than an album’s worth of
material in the space of a few days. In
October 1992 the Headhunters, with
new lead singer Mark Orr and bassist
Anthony Kenny, recorded their album
“Rave On!,” then the collaboration with
Johnson.

Young says Mercury/Nashville has
granted the band permission to take
part in Elektra/Nonesuch’s publicity
campaign—which, according to that
label’s VP of marketing and creative
services, Peter Clancy, will be
extensive, with stories in several
national magazine in the works.

(Continued on page 18)

ISLAND A&R TEAM

(Continued from page 14)

the South, and along the Eastern sea-
board.

“It seems kind of endless,” says Dow-
dall, who estimates the pair has seen “a
couple of hundred” bands along the way.

While the two scouts have a daily itin-
erary, Noone says, “We're very loose
about the plans. We do schedule some
gigs. We've only missed one gig the
whole trip. We're very open to taking
side trips ... We have separated, when
needed, and joined up later.”

“We're definitely going to more out-of-
the-way places,” Dowdall says. Noone
adds, “We're not avoiding cities like San
Francisco and Atlanta, but we’re also go-
ing to El Paso or Columbus, Ohio. We’re
hitting both. You can’t ignore cities like
Portland—there are a lot of great bands
there. In cities like Boise, Idaho, it's
harder to find out what bands are hap-
pening. It's more like, wing it.”

Like any trip covering thousands of
miles (“James does most of the driving,
to be fair,” Noone admits), the A&R
team’s journey has not been without its
unusual sights.

“We actually saw a band at a backyard
party in El Paso. That was the stran-
gest—it was cold, and there was hardly
any light,” recalls Noone. “There’ve been
gigs where there’s been one blue light on
the band.”

The two A&R staffers have docu-
mented the trip on 80 hours of videotape.
“We've got all the roadside scenes,”
Noone says. “I interview the people we
meet. I've got some really good footage.”

Adds Dowdall, “I don’t want to say
we'll do a documentary on all the bands
we've seen ... [but] it might be a good
idea to do a whole video rockumentary on
the trip.”

Dowdall and Noone’s current road
swing, which began after a month in New
York (spent, in Noone's words, “making
phone calls and catching up on paying
our bills”), will carry them into No-
vember, when they will undertake a se-
ries of weekend trips in the Northeast.

Noone says she and Dowdall will con-
tinue their peripatetic ways in 1994, al-
though “perhaps not as intensely as we
have this year.” Concerning future desti-
nations, she says with a hint of wistful-
ness, “I'd like to see Alaska. But we're
going to stay on the continental main-
land. Maybe Mexico and Canada, and
then the world.”
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Philips Brings
‘Virtual Village’
To WOMAD Tour

LOS ANGELES—Philips Media, a
proponent of the CD-I system, ex-
pects to get significant consumer ex-
posure by sponsoring an exhibit dur-
ing the upcoming World Of Music,
Arts & Dance festivals.

WOMAD, which kicks off Monday
(6) in Saratoga Springs, N.Y,, is a cre-
ation of Peter Gabriel and consists of
daylong events that combine music,
arts, crafts, and foods from many
countries (Billboard, July 17).

Consumer electronics is now being
added to the mix with ‘“Futurezone,
A Virtual Village Concept.” De-
signed to be a technological ‘“Renais-
sance fair,” the exhibit is intended to
help WOMAD attendees learn about
and interact with new consumer tech-
nology, according to Toni Young, di-
rector of “Futurezone” for WOMAD.

Young adds that this year’s North
American event is a “promotional ap-
petizer” for larger, three-day events
planned for next summer.

Anne Kronen, president of the
Home Entertainment and Special In-
terest Labels Group of Philips Media
Electronic Publishing, says Philips
will have a ‘“‘pavilion at WOMAD
where consumers can experience CD-
I hardware and software.” CD-I is
one of several noncompatible, CD-
based, interactive home entertain-
ment systems vying for consumer at-
tention this fall.

Gabriel will headline the nine
North American WOMAD dates,
joined at various shows by such art-
ists as Ziggy Marley & the Melody
Makers, Crowded House, Stereo
MC’s, PM. Dawn, Lenny Kravitz, In-
ner Circle, Jah Wobble’s Invaders Of
The Heart, Drummers Of Burundi,
Sheila Chandra, and Trisan. The tour
ends Sept. 19 in San Francisco; a
planned Sept. 4 date in Toronto was
cancelled. JIM McCULLAUGH

PLG’s senior management gathers for a toast at the suite
of president/CEO Rick Dobbis. Shown, from left, are
David Linton, VP of R&B promotion; Dennis Fine, VP of
communications; Vicki Lieben, VP of promotion; Gerry
Kopecky, VP of sales; John Barbis, executive VP; Joe
Riccitelli, VP of promotion; Betty Cordes, director of
operations and administration; Jeanne Mattiussi, VP of
creative development and videc; John Birge, VP of
product management; Susan Clary, VP of publicity; Sky
Daniels, VP of AOR promotion; Ken Walsh, VP of finance;
and Dobbis.

Conference attendees enjoy a poolside cocktail hour.
Shown, from left, are Lorie Harbough, VP of A&R, London
Records; Michael Bays, VP of creative services and
advertising, PolyGram Holding Inc.; Tom Storms, manager
of West Coast A&R, Atlas Records; Margery Greenspan,
art director, PHI; Leslie Borrok, advertising manager, PHI;
Amy Heffner, media planner, PHI (front); Jeanne Mattiussi,

PLG Camps Out
For Label Confah

McAFEE, N.J.—PolyGram Label
Group held its annual national
conference June 24-27 at the Sea-
sons Resort and Conference Cen-
ter here. In keeping with the con-
vention’s theme of “Camp PLG,”
attendees enjoyed softball, horse-
back riding, a trip to Action Park,
swimming, and a barbecue in addi-
tion to meetings and presenta-
tions.

London Records staffers socialize at
the barbecue. Shown in back row,
from left, are Todd Interland,
executive assistant to the president,
and Neil Harris, director of A&R. In
middle row, from left, are Sharlotte
Blake, production manager, and Lorie
Harbough, VP of A&R. In bottom row,
from left, are Russ Rieger, VP, and
Tracey Fox, A&R assistant. (Also
attending, but not pictured, was

Polydor staffers relax at the PLG conference. Shown in
back row, from left, are Marianne lerardo, A&R
coordinator; Kathy Reynolds, executive assistant to the
president; Davitt Sigerson, president; and Kerita Jones,
A&R assistant. In front row, from left, are Denis
McNamara, senior director of international A&R; Joe
Bosso, director of A&R; Hooman Majd, VP of A&R; and
Leotis Clyburn, director of A&R. (Also attending, but not
pictured, was Lori Graves-Bartolini, marager of A&R.)

PLG president/CEO Rick Dobbis meets with Polydor
recording act Get Set V.O.P. backstage after the group’s
performance at the PLG conference. Shown, from left, are
Dobbis; Phillips Calloway of Entertainment Resources
International Mgt.; band member Infinite Kundalini; David
Linton, VP of R&B promotion, PLG; Michael Maudlin and
Bart Phillips of ERI Management.; Sincere Thompson,
national director of rap promotion, PLG; Leotis Clyburn,

VP of creative development and video, PLG (back); and

Marie Cappozi, media buyer, PHI.

Koepke.)

London Records president Peter

director of A&R, Polydor; Davitt Sigerson, president,

Polydor; and band member Kwabena the Triumphant.

ROCKIN’ DOPSIE DIES AT 61

(Continued from page 9)

beat songs, generally sung in French,
mix in elements of Cajun music, jazz,
blues, country, and rock’n’roll.

Rubin says his 22-year-old brother,
Anthony, was to step into his father’s
shoes as accordion player as early as
a Sept. 3 date in Johnstown, Va.

The Twisters perform about 280
club dates a year, as well as festivals
in the U.S. and abroad, Rubin says.

Ellis Pailet, a New Orleans enter-
tainment lawyer who assists in man-
aging and booking the band, says the
Twisters are booked well into 1994.
“What I've been doing these last few
days is contacting current bookings
and current contracts, and it's been
wonderful. Everybody wants to con-
tinue to book the band,” he says.

According to Pailet, who negotiat-
ed the deal with Atlantic Records
that resulted in the 1991 release of
Dopsie’s only major-label album, the
Grammy-nominated “Louisiana Mu-
sic,” Dopsie was not under contract
for any future recordings. “The con-
tract [with Atlantic] was a one-album
obligation,” says Pailet. “Neither At-
lantic nor the band are under obliga-

tion to do anything. I am going to
speak to Atlantic within the next two
weeks to see what they want to do
and what the band wants to do.”

Dopsie had been recording since
the early 1970s on labels including
Blues Unlimited, Bon Temps, Sonet,
Rounder, Maison de Soul, Gazell, and
JMP. Titles still available include
“Big Bad Zydeco” (JMP) and “Good
Rockin’ Zydeco” (JMP) on cassette
and “Saturday Night Zydeco” (Mai-
son de Soul), “Zy-De-Co” (Gazeli), and
“Louisiana Music” (Atlantic) on CD.

Dopsie, who toured the world sev-
eral times over, recorded or per-
formed with artists as varied as the
Dirty Dozen Brass Band, Cyndi
Lauper, Bob Dylan, and Paul Simon.

“He was cruising around among
the American music elite, but that
never changed him,” says Barry An-
celet, director of the Center for Aca-
dian and Creole Folklore at the Univ.
of Southwestern Louisiana.

Ancelet, who explains zydeco as “a
result of the encounter between dis-
placed Africans and displaced Euro-
peans,” characterizes Dopsie as “pro-

foundly decent, very human, very
considerate.”

In the late 1970s, Dopsie became in-
volved in a National Endowment of
the Arts-funded project titled “Folk
Artists In The Schools,’”’ which
brought him into contact with stu-
dents in south-central Louisiana.
“That experience really excited him,”
says Ancelet. “It made him aware of
the need to not only play this stuff
but to articulate and communicate it.
He was aware of passing on the tra-
dition to the younger generation.”

It is a tradition that Dopsie has
passed down to all of his sons. Alton
Rubin Jr. has played drums with the
Twisters since 1975. The youngest of
Dopsie’s four sons, Dwayne, 14, is an
accomplished accordion player and
may join the Twisters after he gradu-
ates from high school.

“We have to keep alive what he
built up,” says David Rubin. “Our
mother has told us to go out there
and play as hard as ever for our fa-
ther.” In addition to his wife, Elvina,
and four sons, Dopsie is survived by
five daughters.

TOOL RATCHETS UP THE ALBUM CHART

(Continued from page 9)

chine, Living Colour, and Fishbone in
May 1993; and Lollapalooza this sum-
mer. On the latter, Tool started off on
the second stage and moved to the
main stage mid-tour.

“Sales went from 50,000 to 140,000
during the month of June as Lollapa-
looza was getting under way,” says
Zoo VP/sales Candy Masengale. At
the time, ‘‘Sober’’ was aired on
MTV’s ‘“Videos That Don’t Suck”
feature, there was heavy print adver-
tising, and one-stop campaigns with a
Tool hat giveaway, says Masengale.

Lew Garrett, VP/purchasing at
the 364-store North Canton, Ohio-
based Camelot Music chain, says Tool
was certainly the breakout act on
Lollapalooza this year. “Tool got the
bulk of the positive press,” he says.

Masengale adds that “Undertow”
got a lot of sales help from word of
mouth because of the album graph-
ics, which show a rib cage on the cov-
er, a pig on a bed of forks on the
back, and an obese woman and vari-
ous forms of human torture inside.

Stephen Prendergast, Zoo’s nation-
al director of artist development and

product manager for Tool, says the
label is taking another stab at radio.

KISW Seattle is one album-rock
station that decided to add “Sober”
after it was serviced the second time.

KISW PD Steve Young says “So-
ber” has been getting a lot of calls
lately. In fact, he says it made the top
three in phone requests after the Lol-
lapalooza date and hasn’t let up for
two to three weeks.

On Aug. 30, Zoo launched a retail
promotion with KISW and Seattle re-
tailers, including Musiclard and Tow-
er Records. For a limited time, the
video of “Sober” is being packaged
with “Undertow” with a sticker stat-
ing, “As heard on KISW.”

Dick Odette, VP/purchasing of the
850-store Minneapolis-based Musi-
cland chain, says that in the last three
weeks of August, sales of “Under-
tow” increased 40%-50%.

Terry Currier, owner/GM of the
two-store Portland, Ore.-based Music
Millennium, says, “I picture this band
the same way as Alice In Chain’s ‘Fa-
celift’ and Blird Melon, only it’s tak-
ing a little longer.”

BILLBOARD SEPTEMBER 11, 1993

17



Artists & Music

BIG STAR

live at missouri university 4/25/93

Big Star seemed destined to vanish into
the ether. An impassioned network of
devoted fans kep! the fiame alive, however,
and eventuafly Big Star became one of the
biggest influences on allernalive music
Alex Chifton and Jody Stephens enlisled
Posies members Jonathan Auer and Ken
Stringlefiow and played their first show in
19 years. Z0o now presents the absolulely
undoctored evidence

“The most influential band outside the Beatles.” — The Chicago Tribune

mmmmnm [ S

Produced, recorded and mixed by Jim Rondinelli ©1993 BMG Music AW Rights Reserved
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Furnished corporate suites

for half the cost of a hotel.  §

Stays of 30 days or longer.

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808
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Here's the deal:

| need a hotel.
Central Park West location
Done with style
and distinction

And within budget
Any suggestions?

Just one-The Mayflower.
They make doing business
in New York

no big production.

Singles from
$120° a night.

Tue MAYFLOWER HOTEL
O N rH ¢ " ARK

15 Central Park West at 61st Street, New York, New York 10023.7709
Sce your travel agent or call: 800-223-4164 or 212-265-0060. Mention code AE
*Some restrictions apply

ARTIST DEVELOPMENTS

(Continued from page 16)

Meanwhile, album track “Stumblin’ ”
has gone out to album radio, while the
full album is being serviced to adult
alternative formats, public radio
stations, and blues programmers, with
stickers directing recipients to
appropriate tracks. Country stations
are also getting “Stumblin’ ” via the
CDX radio-servicing firm.

Johnson and the Headhunters
celebrated the album’s release with a
Sept. 2 performance at Buddy Guy’s
Legends blues club in Chicago.
Additional showcases will follow in
several markets. Tour support, says
Clancy, will include posters, co-op ads,
and ticket buys; Elektra/Nonesuch will

SQUEEZE

(Continued from page 1})

give it a good shot.”

All this support comes as relief to
Difford after the band’s experience at
Warner Bros. “When we first went to
Warner Bros.,” he says, “we were so
pleased to be there, having been drop-
ped, because that’s a really unnerving
feeling, scary stuff. So we were just
pleased to have a home, and we
thought we'd really landed on our feet.
But I think for a big company like that,
they put a lot of product out, and it's
like throwing mud at the wall: What
sticks, sticks, and what doesn't, goes. It
didn’t stick, and we went. That's been
a lesson, if you like, and now we have
this record that we're pleased and
proud of, and we can confidently say
that it'll do better than ‘Play.’”

Carrack, who will continue to be a
member of Mike & the Mechanics and
the British studio combo Spin 1 2wo,
lends his unmistakable lead vocals to
“Loving You Tonight” and his distine-
tive keyboard fills to much of the set.
“I'd forgotten how good he was,” Dif-
ford says. “He's always looked at for
his voice, and I don’t see that so much
now. I see how great he is as an organ-
ist, which is a dying art in itself.”

Tilbrook adds, “The most important
thing about the band at this moment is
that this is the line-up for the record.
I think we're looking no further than
this record, and that's quite an invigor-
ating way for it to be. As great as the
band is at the moment, I'm prepared to
believe we can make whatever we have
at our grasp work.”

A&M's Pollak says the label's cam-
paign will play to the group’s melodic
strengths. “Squeeze write some of the
best songs, every single time they put
an album out, that can be heard on the
radio at that time,” he says. “[Album
alternative] is very helpful in breaking
these intelligent, adult-type bands, that
cater to a 24-plus audience that wants
to have the opportunity to listen to
good music on the radio.”

Difford, recounting early trans-
Atlantic conversations after the band’s
return to A&M, says, “It’s like phoning
up distant cousins, because they know
you, you know them, you've spoken
many times on the phone, and they re-
ally want you to be successful because
you're now back in the fold, and they
were really pissed off in the fu'st place
when you were dropped. Now they've
got you back, they really want it bad,
and they're going to prove it. So it's
like phoning up a distant cousin and
discovering somebody left you loads of
money in a will or something.”

also begin a print campaign in Tower’s
Pulse! magazine.

Young reports that the band decided
to bring Johnson along for the second
night of a two-night stand at the recent
Riverfest in Milwaukee—"a big
Headhunters town"—and drew 20,000
more fans than the first night. The

] 1

JOHNNIE JOHNSON & THE KENTUCKY HEADHUNTERS: Mark Orr, Anthony

group hopes to take Johnson along on
its European tour next spring.
“Anything that comes up with the
Headhunters, I'm for it,” Johnson says.
“They're a great bunch of fellas, and
what we didn’t use on this album, we
put back into ‘will call’ for the next one.”
JIM BESSMAN

i

Kenney, Fred Young (kneeling), Johnnie Johnson, Greg Martin and Richard Young.

AMUSEMENT BUSINESS®
BOXSCORE ™t ™
GROSSES
Gross Attendance
ARTIST(5) Venuve Date(s) Ticket Price(s) Capacity Promoter
v Royal Dubiin Aug. 27-28 $2413370 72,000 Aiken Promotions
Stadium (1,605,168 two
Dublin, Ireland British pounds) seflouts
$37/ $30
GRATEFUL DEAD Autzen Stadium,  Aug. 21-22 $2,236,130 86,005 Bill Graham
INOIGO GIRLS Univ. of Oregon $26 two Presents
Eugene, Ore. sellouts Double Tee
Promotions
Field Trip Prods.
WHITNEY HOUSTON Hollywood Bow! Aug. 22 $625,030 17,006 Bill Silva Presents
KIRK WHALUM Los Angeles $75/ $30/ $20 sellout Andrew Hewitt
ANGIE & DEBBIE
JNINTY BUFFETT & THE Coca-Cola Star Aug. 20 $506,909 297 DiCesare-Engler
CORAL REEFER BAND Lake $35/ $26.50/ seflout Prods.
THE IGUANAS Amphitheatre $22 PACE Concerts
Burgettstown,
Pa.
STEELY DAN Palace of Aug. 13 $445,5%0 16,590 Ceilar Door
Auburn Hills $45/§25 sellout Betkin Prods.
Auburn Hills,
Mich.
MY BUFFETT & THE Riverport Aug. 25 42,715 1929 Contemporary
CORAL REEFER BAND Amphitheatre $35/ $21/ $23 sellout Prods.
THE IGUANAS Maryland
Heights, Mo.
THE BEACH 0TS The Mark of the Aug. 1112 3416319 21034 Legendary
AMERICA Quad Cities $29.50/ $25.50/ two Concerts
Moline, IN. $19.50 sellouts
SADE Pine Knob Aug. 21 $391,075 uae3 Cellar Door
DIGABLE PLANETS Music Theatre $35/ 820 15253 Belkin Prods.
Clarkston, Mich.
REBA MCENTIRE/BROOKS & Exhibition Place Aug. 9 $381,589 17010 Concert Prods.
DuNK Canadian (5504 304 20,000 International
HENRY CHO National Canadisn)
Exhibition $35/ $28.50/
Toronto $26.50/ $19.50
OETTE MIDLER Coca-Cota Star Aug. 23 8602 13,451 DiCesare-Engler
Lake $50/ $30/ $25 20,131 Prods.
Amphitheatre PACE Concerts
Burgetistown,
Pa.
Copyrighted and piled by A Busi a publication of BPI C icati
B es shouwd b d to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-15785. For research information and pricing, call Laura Stroh, (615)-321-4254.

18

BILLBOARD SEPTEMBER 11, 1993



Pl kX

*

U P R

v

BI1LLBOARD 'S WEETIKILY N AT

I ONAL REPORT O N N E W A

N

D DEVELOPING ARTISTS

Over There. Flying Fish band
Killbilly, one of 80 U.S. acts
being sponsored by the
Anheuser-Busch beer brands,
played the annual Tsingtao
Festival Aug. 23 in Qingdao,
China. The Dallas-based
sextet, whose music is
described as “metallicountry,”
is believed to be the first
country/bluegrass act to play
in China.

IN'IOXICATING: A packet of Alka-Seltzer, a small tube of tooth-
paste and a toothbrush, a packet of instant coffee (with sugar,
creamer, and stirrer), and an alcohol breath tester, all contained in
a custom-designed vomit bag. Those items, and a copy of Tha
Alkaholiks’ “21 And Over” cassette, comprise the “hangover kits”
that Loud Records and RCA sent to radio, retail, BMG Distribution
reps, and press on behalf of the rap title, which
debuts this week at No. 23 on Top R&B Albums.
The promotional mailing was the last pre-release

, ~ MOUNTAIN
| Big Head Todd & The Monsters, StsfelSweeﬂy

On The Bus. Ashley Cleveland,
who put out an album on
Atlantic in 1991, hit the retail trail
to promote her new Reunion set,
‘Bus Named Desire.” She and
husband Kenny Greenberg
played acoustic sets at the Aug.
22 company picnic held by
Beltsville, Md.-based chain
Kemp Mill Music, and at Tower
Records’ June convention in
Sacramento, Calif.

is definitely not a novelty act. However, the Jan Brady vinyl promo
was a definite hit with the college crowd.”

Readers of the Barry Williams book, “Growing Up Brady,” were
first exposed to the band, erroneously referred to as “The Eve
Plumb’s,” when that tome hit the stores last year. The act begins

REGIONAL HEATSEEKERS #1's

NORTHEAST
Juhonc Hatfield Three, Become

step in what had been a long and careful setup

for the rookie rap act, which received guest bill-
ing on “Got It Bad Ya'll,” a track from King
Tee’s last album.

Earlier this summer, Street Team, the guer-
rilla marketing division of Loud parent The Ste-
ven Rifkind Co., passed out four-song cassette
samplers of Tha Alkaholiks' album in urban com-
munities in Dallas, Houston, Detroit, Cleveland,
and several mid-Atlantic and West Coast mar-
kets. Closer to the album’s Aug. 24 street date,
Street Team spread flvers to independent hip-
hop stores.

Deep Forest, Deep Forest

Off The Wagon. Rookie rap
unit Tha Alkaholiks make a big
splash, debuting at No. 23 on
Top R&B Albums. The
California-based act, which
has been seen on The Box
and BET, scored big West
Coast sales, but also rolled big
numbers in the East and
Midwest. RCA says “21 And
Over" fetched first-week re-
orders of 25,000 units.

?

a brief tour with Colunbia’s Gumball later this month. “Envy,” an
album title that die-hard “Brady Bunch” fans find appropriate,
streeted Aug. 31.

P UT IT IN THE WANT ADS: “Gutsy inspired singet/songwriter
wants you to hear her new music for free. Call for a free CD ...
No strings attached.”

That was the copy in one of several per-
sonal ads that RCA ran in weekly freebies in

= You 252 11 major markets to promote Reunion artist

EAST NORTH CENTRAL

Juliana Ha?ﬁeld Three Become What You Afe \

5

MIDDLE ATLANTIC
Robin S., Show Me Love_

Ashley Cleveland. Those who called the ad’s
phone number received the four-song sam-
pler that RCA spread to industrvites last
spring in support of Cleveland’s “Bus Named
Desire.” RCA VP of artist development Da-
vid Gales says the most calls “by far” came

S

SOUTH ATLANTIC
_Poison Clan, Rough House

PACIFIC

Greg Linn, RCA associate director of product
development, says first-week sales were strong
on the West Coast at Wherehouse and Block-
buster Music’s Music Plus stores, and at one-
stops Abbey Road and Valley Records. Philadel-
phia-area wholesaler Universal came in for reorders, and the album
ranked No. 68 at mid-Atlantic web Nobody Beats The Wiz, No. 74
at St. Louis-based Streetside Records, and No. 181 at The Mu-
sicland Group, the nation’s largest music chain.

JAN 'S JAM: College radio programmers found an unusual promo
item in their July mail—a 12" vinyl picture disc of popular sitcom
character Jan Brady, who was portrayed in the late '60s and early
“70s by then-child actress Eve Plumb, The mystery record teased
listeners with the sound of 550 Music/Epic alternative rockers Eve’s
Plum.

“We don’t want to overplay the ‘Brady Bunch’ connection,” says
Epic associate director of marketing David Gottlieb. “Eve’s Plum

WEST NORTH CENTRAL
| Big Head Todd & The Monsters, Sister Sweetty
SOUTH CENTRAL

= 4CI0_Y W__olker, Clay Walker

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC SOUTH CENTRAL
Oeep Forest, Deep Forest Clay Walker, Clay Walker
Shaggy. Pure Pleasure Ooug Supernaw, Red And Rio Grande
Juliana Hatfield Three, Become What Emilio Navaira, Southern Exposure
Candlebox, Candlebox Techmaster P.E.8., It Came From Outer.
Rodney O & Joe Caoley, F--K New York Brother Cane, 8rother Cane
Robin S., Show Me Love Joe, Everything
Pooh.Man, Judgement Day 8ig Head Todd/Monsters, Sister Sweetly
Pennywise, Unknown Road Radney Foster, De! Rio, TX 1959
Robin S., Show Me Love
Brother Phelps, Let Gc

Cracker, Kerosene Hat
0-Shot, Shot Calla

CPINFNBWN—
OCPEINONEWN~

...
—

= from Chicago’s The Reader, but good re-
sponses also came from the D.C,, Dallas, and
Portland, Ore., markets.

3 HIGH TIDE: Sire/Reprise hopes the third

time is the chann for alternative pop act the

Ocean Blue, whose “Beneath The Rhythm

And Sound” album hit stores Aug. 31. “We're

putting the band into our developing artists

program, alongside Revolting Cocks and

Dead Can Dance,” says Warner Bros. VP of

sales Charlie Springer. “These are acts that are ready to break

through to the next level. The Ocean Blue has moved 100,000 units

on each of its previous titles. We'll be concentrating heavy advertis-
ing region-by-region as the band begins to tour in October.”

Modern-rock radio is warming to the band, as “Sublime” moves

15-14 on Modern Rock Tracks, scoring top five honors at WDRE

New York and KXRK “X-96" Salt Lake City. *“They produce very

radio-friendly songs,” says product manager Peter Standish. “Our

goal is to get past ‘120 Minutes’ and establish a presence on MTV.”
The video, shot in Iceland, hit MTV’s “120 Minutes” Aug. 29.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atuwood with assistance from Anthony Colunibo.
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extensive lesson in classic electric
blues, ranging from his early sides on
the Kent label to the hit track
“Playin’ With My Friends,” from his
latest MCA album, “Blues Summit.”

At one point in his show, the former
Memphis native exclaimed to a cheer-
ing audience, “Years ago, it wouldn’t
have been in my wildest dreams that
I would be playing in front of such a
large, mixed crowd.”

It was then that King pulled up a
chair and proceeded to transform a
river bluff full of people into a sur-
prisingly intimate atmosphere. It
surely was a testament to his legend-
ary status as an entertainer, and am-
ple evidence as to why the blues has
achieved such universal popularity.

Stylistically, Texas guitar wiz
Johnson owes a lot more to Jeff Beck
than Jimmy Reed. His soaring guitar

phrasing, enhanced by a battery of
complex electronics and delays, gave
even the hardest-rocking material a
spacey, atmospheric quality.

Johnson upped the sonic assault
in a three-way jam with Guy’s lead
guitar foil, Scott Holt, and Warner
Bros. artist Shawn Lane, on the
Jimi Hendrix classic “Spanish Cas-
tle Magic.” He closed the set with
his elegant instrumental rock hit
“Cliffs Of Dover.”

From beginning to end, Johnson'’s
technique and dynamic integrity
were something to behold, but his
more academic style of rock seemed
to alter the show’s momentum a lit-
tle too much, for many who had been
pumped and grooving on Guy’s pre-
vious také-no-prisoners set.

Guy changed gears rapidly, even
in mid-song, from standards to his

newer work. At one point, Guy ran
throughout the audience, drawing
people like a crazed pied piper,
while he played lead guitar. All in
all, Guy’s fiery lead work, expressive
singing, and road-seasoned band es-
tablished a high standard for the re-
maining acts to top.

The Alligator All-Stars opened
the show with an old package tour-
style set that allowed label artists
Lonnie Brooks, Junior Wells, and
Koko Taylor to shine on a couple of
numbers each. Brooks turned in a
solid performance, especially
compared to Wells’ spotty turn in
the limelight. Koko Taylor closed
the set with her signature, “Wang
Dang Doodle,” a spirited highlight
of the opening segment.

RICK CLARK
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Willie Makes The Rounds;
Justice’s Quick Service

WHY NOT ME, WILLIE?:
Thirty-four years after scoring a
top 10 novelty hit with “Seven Little
Girls In The Back Seat,” writer/art-
ist Paul Evans still has his tongue
planted firmly in his cheek, thanks
to his daughter Eden. “She gave me
the title ‘Willie’s Sung With Every-
one But Me,” and I loved it. She’s
got 25% of the copyright.”

“Willie” is Willie Nelson. Evans
says he thoroughly researched the
number of other singers (not him, of
course) who've sung with Nelson on
recordings and came up with a list
of some 75

sic (BMI), but it also acts as the li-
censing agent on behalf of Houston-
based Justice Records. “With Jus-
tice Music, all it takes is a single
phone call,” says Monte Thomas,
CEO for Justice Music. The 2-year-
old firm has placed many songs in
film, TV, and video programs,
including TV’s “Melrose Place” and
“L.A. Law.” Feature films using
Justice songs include “Twenty
Bucks,” “Harlem,” “Farewell To
Agnes” and the HBO special “And

The Band Played On.”
The musie of Justice Music-ad-
ministered

names, most
of whom are
rattled off by
Evans on the
session. “I got
a lot of help hoasg
from the Wil-

Wardsz:Music

catalogs is
mostly main-
stream jazz,
R&B, alterna-
tive pop, and
blues rock.
Writers in-

lie Nelson of-
fice,” Evans
says, adding
that Nelson will get to hear the song
soon.

Evans, who has penned hits for
other artists, including “When” by
the Kalin Twins and “Roses Are
Red” by Bobby Vinton, tried to get
a Nashville label interested in dis-
tributing the session on his own
Garden Of Eden label (also the
name of his BMI-cleared publishing
company). He approached Mike
Shephard, who operates a music
marketing and promotional com-
pany, Umbrella, in the city. She-
phard recommended national dis-
tributor INDI, which agreed to
handle the song on a four-track CD,
due to be released in a few weeks.
“I am amazed how the music indus-
try has changed in terms of the few
independent labels that are likely to
handle this type of recording,” says
Evans. He hopes that some morning
jocks, like Don Imus and Howard
Stern, will catch the humor of the
piece and help launch its success.

Evans’ last major disc success
was a novelty called “Joannie,”
which the Spring label released in
1981 and became a big hit in
England.

In recent years, Evans has been
a member of a vocal quintet Group
Sive and has worked in the jingles
field.

Evans hopes for a happy ending
on this project in terms of chart sta-
tus and, obviously, the opportunity
to make a recording with the very
subject of his song. Until then, he
adds, he may create a full-sized
cardboard photo cut-out of Willie
Nelson to use when ke sings his plea
on stage.

JUSTICE IS SERVED: Justice
Music Corp. says it can provide
movie and TV producers with faster
access to original music with a one-
stop approach. The North
Hollywood-based publisher explains
that it not only administers and
serves as the licensing agent for two
publishing firms, Equity Music
(ASCAP) and Justice Artists Mu-

by Irv Lichtman

clude Stefan
Karlsson,
David Craig,
Ray Brown, Rebecca Coupe
Franks, and Tab Benoit.

LISTEN & LEARN: The Song-
writers’ Hall of Fame is hosting its
11th Songwriter Showcase Thurs-
day (9) at the The Lone Star Road-
house in New York starting at 8
p.m. Projects director Bob Leone
says the event will feature eight
writers in live-to-track and acoustic
performances. Admission is free . . .
Hit songwriter Allan Rich will per-
form at 8 p.m. Thursday (9) at a con-
cert at the Mayfair Theatre in Santa
Monica to benefit the Los Angeles
Songwriters Showcase, the na-
tional nonprofit service organiza-
tion. Rich, making his first concert
appearance in the Los Angeles area
in four years, has written 1993
Oscar nominee “Run To You,” per-
formed by Whitney Houston in
“The Bodyguard”; “I Live For You”
by Natalie Cole; and “I Live For
Your Love” by James Ingram. His
songs have also been recorded by
Barry Manilow, Smokey Robin-
son, Patti LaBelle, Dolly Parton,
and Ray Charles, among others.

WORDS FOR MUSIC: The Kle-
ban Foundation, created after the
death of lyricist Ed Kleban to en-
courage the well-being of musical
theater, is expanding its awards
presentation this year to include li-
brettists as well as lyricists. For an
application or more information on
the award—$100,000 to each win-
ner—write to: The Kleban Founda-
tion Inc,, ¢/o Zissu, Stein & Mosher,
270 Madison Ave., New York, N.Y.
10016.

PRINT ON PRINT: The following
are the best selling folios from Music
Sales Inc.:

1. The Bob Dylan Leatherette

2. 10,000 Maniacs, Our Time In Eden
3. 10,000 Maniacs, Anthology

4. Red Hot Chili Peppers, Blood
Sugar Sex Magik

5. Tori Amos, Little Earthquakes.
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A New Venture. Black Entertainment Television joins Rhino Records executives
to celebrate a new, non-exclusive agreement: Rhino will be licensing, producing,
and manufacturing new audio compiliations for the newly created BET subsidiary,
BET Direct. At Rhino Records’ Los Angeles headquarters celebrating the new deal,
from left, are Bob Emmer, executive VP, Rhino Records; Robert Johnson,
president/CEQ, BET Holdings; Janis Thomas, president, BET Direct; and Mark
Pinkus, director of licensing, Rhino Records. The first product under the agreement,
which, like all BET Direct product, will be sold exclusively on BET's cable network
under the BET On Music label, is “BET On Music’s Soul Hits Volume 1.”

8 BY DANYEL SMITH

NEW YORK—“We've been saying
and saying that we would do a live al-
bum, and how we wanted it to be spe-
cial,” says Ronald Isley, talking from
Elektra Entertainment Los Angeles.
“And once we got it together, and got
such a great reaction, we knew we’d
done the right thing.”

True discipies of soul, the legend-
ary Isley Brothers have been en-
sconsed for decades in the minds of
fans as masters of the bailad and the
soul-stirring dance jam. Classic sin-
gles like “Shout,” “Twist And
Shout,” “It’s Your Thing,” and
“Who's That Lady” are the bedrock
of a 30-year career that includes five
gold and five platinum albums.

The Isleys are starting their new
relationship with Elektra Entertain-
ment with a live album, their first
since 1973, recorded at the Strand

lT’S A TRUE LOVE THING: That “Something’s Go-
ing On” single, from Maverick recording artists UNV
(United Nubian Voices), has snuck up on me quiet-like.
The breakdown sounds like church musie, plain and
simple. It’s like the very best gospel, except the song
is as sensually secular as it wants to be. And with lyries
that are eerie and intimately sad, the song works me,
and probably a lot of other die-hard slow-jam fans, to
the core.

In an endless field of

UNV Breaks Down Spiritual & Secular; |
Janet & The Tonys; Backing Black Rock

who serves as president of the BRC, will also serve as
label president.

SO YOU KNOW: Janet Jackson’s “janet.” tour,
which was scheduled to begin Oct. 15 in Minneapolis,
has been postponed until Nov. 15. I have it from a good
source that Mercury recording artists Tony! Toni!
Toné! will be openers ... Max Gousse, former Giant
Records East Coast A&R director (he signed Pudgee
Tha Phat Bastard), has

neo-doo-wop  groups,
UNYV stands way out. It's
that classic juxtaposition
of mournful spirituality
and the kind of angst
that comes deep from the
heart—and the loins.
Which should mean
more, which should mat-

ter more, which should
get the most emphasis?
The quest to be on a
more spiritual plane? Or
the quest to excel at the ever-evasive ideal love? As al-
ways, it’s a quandary in life and in song. And it's that
kind of tension and intensity that makes a great group,
and even greater songs.

You know what I mean: UNV is singing as if they
were singing “Be Grateful,” but they are singing
“Straight From My Heart.” It works. I've heard that
everything on the Maverick label passes by Miss Ma-
donna’s desk—she had her ears open when she heard/
signed these brothers.

AH. YEAH. AND MUCH RESPECT: In response 0
the music industry’s continued reluctance to sign black
artists who don't play or speak hip-hop, R&B, or jazz,
the Black Rock Coalition, founded in 1985 by Living
Colour guitarist Vernon Reid, writer Greg Tate and
artist manager Konda Mason, has announced tke
startup of its own label, Black Rock Coalition Rec-
ords. The label’s first release is a 12-song, 12-band
compilation called “Blacker Than That.” It will be dis-
tributed through the New Hampshire-based direct-
marketing company, Wayne Green Inc. Bruce Mack,

by Danyel Smith

resigned to head up a a
production company in
collaboration with the
Atlanta-based Kaper/
RCA Records. The new
entity is called Mecca
Don Bros. Entertain-
ment. Gousse will serve
as CEO, and Roget Ro-
maine as president ...
Charm Warren-Celes-
tine has resigned her po-
sition as president of
Flavor Unit Records and has already started as na-
tional rap director at RCA Records, a newly created
position. She says she’s looking forward to working
with Parrish Smith, Wu-Tang Clan and The Alkoho-
lics ... Janice Harvey and Serena Gallagher have
started their own public relations firm, HGC Commu-
nications. Young veterans both, Harvey and Gal-
lagher have worked with some of the biggest names
in the entertainment industry: Uptown Records CEO
Andre Harrell, Eddie Murphy, Janet Jackson, Full
Force, and Rush Communications CEO Russell
Simmons. Already they are working with A&M re-
cording artist CeCe Peniston, Next Plateau record-
ing artist Sybil, and Third Stone/Atlantic recording
group Here & Now. You know they get a big GO
GIRLS! ... Virgin Records just signed former Epic
recording artist Tony Terry. He is scheduled to do a
duet with Anita Baker for his first Virgin project, due
the first part of next year . .. Diana Ross’ forthcoming
boxed set includes three songs by producer Nick Mar-
tinelli—Luther Vandross and David Lasley do some
guest vocals, and Gerald Albright adds a little sax.

THE ISLEY BROTHERS

Theatre in Redondo Beach, Calif. Ti-
tled “Live!”, it is full of great songs
from the Isleys’ long career. The cur-
rent Isley lineup includes Ronald on
lead vocals, Ernie on lead guitar, and
Marvin on bass. O’Kelly Isley died in
1985, and Rudolph left the group in
1989. Nine other players and vocal-
ists fill out the ensemble.

“We're going to do an eight-month
tour all over the world,” Ronald Isley
says. “We're going to do television
like we've never done.” Angela Win-
bush, an Isley collaborator since
1987’s “Smooth Sailin’ ” who recently
became Ronald Isley’s wife, will be
opening for the brothers.

Their career may span 30 years,
but the Isleys have been contempo-
rary no matter the decade, right up
to 1989’s “Spend The Night.” The
brothers began in the '50s on the
gospel circuit, performing with their
mother, Sallye Berniece Isley, on pi-
ano. Today they are one of the most-
sampled groups in urban music.
They have influenced such current
R&B icons as Prince and L.A. Reid
& Babyface. Most recently, hip-hop
star Ice Cube used a segment of
“Footsteps In The Dark” in his huge
hit from “The Predator,” “It Was A
Good Day.”

“I don’t like a lot of the profanity
in today’s music,” Ronald says. “But
as far as Ice Cube is concerned,
we're fans of his. We don’t like things
in bad taste. That’s not what real tal-
ent is. And he has real talent. I was
glad the song was successful, for him
and for us. We love the song.

“We try and keep our ears to the
street,” he adds. “I still listen to ev-
erybody. I watch groups like Jodeci
and Boyz II Men. I admire them. It's
good music—especially Boyz 11
Men, they remind me of the Temps
and stuff like that. We're going to be
producing new artists like them in
the future.”

The Isley Brothers formed T-
Neck Records in 1964. The label was
distributed first by Atlantic, then
Buddah, then CBS. They recorded
on T-Neck for many years. And now
they've chosen Elektra for a simple
reason: personnel. “Bob Krasnow
[Elektra Entertainment CEO] and

Isleys Return With Elektra Album

For Label, Live Set Is ‘Regular Release’

us, we're fans of each other’s,” Ron-
ald says. “He understands what
we're trying to say musically. He un-
derstands us—everything, from
1959 to now. It’s a joint thing with
him and us, with Elektra and us.”

Ear]l Hutchison, director of urban
marketing for Elektra, says the
Isleys’ “Live!” is not just a “best of”
project. “We're treating this like a
regular release,” Hutchison explains.
Elektra is releasing a single, “Voy-
age To Atlantis,” and is shooting for
radio add dates of Sept. 13.

Hutchison reports that Elektra’s
radio promotion staff will focus on a
broad range of stations. “We’re go-
ing to go to the oldies stations, yes.
But our targets are the urban sta-
tions, the college stations. This is the
beginning of another fantastic stage
in the Isley Brothers’ careers. Not a
culmination—a new beginning.”
Hutchison says initial orders for
“Live!” are at 75,000 units.

Aside from the tour support for
the album, the Isley Brothers will be
doing the full range of prepromotion
as well. They will be doing industry
and press pretour performances at
the Hard Rock Cafes in New York
and Los Angeles, according to Beth
Jacobson, director of East Coast
press and A&R for Elektra. They
also will appear on “The Today
Show” Sept. 20 and the “Arsenio
Hall Show” Sept. 14, the album re-
lease date.” Jacobson says the med-
ley-style video clip for “Voyage To
Atlantis” includes rare archival foot-
age of the Isleys.

Hot Buttered Soul Singers. Isaac
Hayes joins A&M recording artist Vesta
at New York’s B. Smith’s after her
packed listening party. Vesta sang
tracks from her new album,
“Everything & More,” and left the
legendary Hayes, as well as the
audience, all smiles.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
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Rtk = 55 | 54 | 59 | 9 | YOU BEEN PLAYED (FROM "MENACE Il SOCIETY) ® SMOOTH
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118TH STREET PRODUCTIONS (GIST,BROWN, CRISS, ZHANE, BAHR, WARE,GREY) (C) () FLAVOR UNIT 77121/EPIC == W 11 | STREIHT UP MENACE (FROM "MENACE Il SOCIETY) * MC EIRT
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D SWING {S WONDER) (C) (T) (V) UPTOWN 54652/MCA 60 65 7 THERE'S NO LIVING WITHOUT YOU & WILL DOWNING
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9 11 8 J DUPRI (J DUPR) (C) (M) (T) (V) (X) RUFFHDUSE 77103/COLUMBIA 58 53 57 8 WILL YOU BE THERE (FROM "FREE WILLY") & MICHAEL JACKSON
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FOR THE COOL IN YOU & BABYFACE N LO*
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() Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette smg!e availabihity. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny} maxi-single availability.
(V) Vinyl single availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
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R&B

ARTISTS & MUSIC

Rap Roundup: Atlanta’s Shadz Of Lingo,
Ed 0.G. & Bulldogs, Daddy-0’s Methods

AND NOW a short list of things I've
been entertaining myself with lately:

« Shadz Of Lingo: “A View To A
Kill” (Chrysalis). This group is an-
other rap act from Atlanta, but it isn’t
about backwards gear, rural spiritual-
ity, or “Whoot, There It Is” escapism.
Shadz Of Lingo is about rocking hard,
grooving smooth, and revealing verbal
skills plucked from some colorful gar-
den of sound. The group makes late-
night-on-the-corner/stoned-out-after-
noon music; it was produced by Dallas
Austin, Eric Sermon, Diamond D.,
and Solid Productions.

Vocalists Kolorado and Lingo per-
form double-time rhymes, roughneck
locomotion, “Jafakean” chattering,
and what they have dubbed the “cross-

Billboard

fade flow.” They swing around a mi-
crophone and have hardcore fun.
“Mad Flavaz” is the group’s first
single. A typical Eric Sermon produc-
tion, it hammers hard on a single

by Havelock Nelson

funky riff. The track fuses whomping
bass notes onto heavy rhythms that in-
duce a sort of elastic paralysis.

On other tracks, including “Wherez
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25 | 22 | 24 | 4 | ROLL W/ THE FLAVOR ® YOUNG BLACK TEENAGERS
(C) (M) (T) MCA 54623
OT, THERE IT IS & 95 SOUTH
26 21 20 1 7 m)"(‘f?WRl\P 0150°/1CHIBAN
21 23 21 12 WHOOMP! (THERE IT IS) & TAG TEAM
{C) (M) (T) {(X) LIFE 7900 1/BELLMARK o
E POUND & COMMON SENSE
NEWD | 1 | souLet T pou
MET G SPECIAL @ PRINCE MARKIE DEE
NEw ’ 1 %9(0)57) '(E‘OILTIMBIA 77054
30 | 25 | 16 | 15 | BONNIE & CLYDE/IBWIN' WIT MY CREWIN’ ® YO-YO
(C) (M) (T) EASTWEST 9839/AG |

(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units,
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X) CD maxi-single availability. ® 1993, Billboard/BPI Communications.

Tha Steel,” “View 2 A Kill” and “1lI
And Get Clowned,” the rappers revel
in the fine arts of macking and boast-
ing. The effect is much like Onyx with
a joyful old-school streak. The album
arrives early November.

* Ed 0.G. & Da Bulldogs: “Rox-
bury” (Chemistry). On its second al-
bum, which ships Oct. 5, the group is
back shining the spotlight on the city
where they’re from. Two years ago the
crew scored big with “I Got To Have
It,” from its debut album, “Life Of A
Kid In The Ghetto.”

From the opening cut, “Street Of
The Ghetto” (which describes an ur-
ban gangster’s rise and fall), the al-
bum drops everything from braggado-
cio, social commentary, and putdowns
to romantic calls, homeboy advice, and
tender remembrances.

“Love Comes And Goes"” is a minor-
key, oceanic eulogy to Ed's downed
dad—it swims in soul grit and pop
smoothness. *I Thought You Knew,”
which serves all MCs who think
they're all that, rides atop crisp jazz
loops. And “Try Me” pledges undying
devotion over a groovy thump. The
first single, “Honey Dip (Got It Goin’
On),” macks hard.

As produced by Diamond, DJ Doc,
Scott Foster, Desmond Powell and
Rhythm Nigga Joe Mansfield, “Rox-
bury” is a sharply focused and vivid
aural portrait.

HAVING COMPLETED “You
Could Be A Daddy But Never Daddy-
O,” rapper Daddy-O says he’s ready
to blow up in listeners’ ears like fire-
works on the Fourth of July. “I just
made jams, records to spark people
up,” he says of the songs on his forth-
coming Brooktown/PLG album. The
tracks jump around joyously, and are
full of spectral shimmers and flowing
basslines.

For all his enthusiasm about the set,
Daddy-O says that at first he wasn’t
going to make a solo release. “I
waited. I heard [Black Moon’s] ‘Who
Got The Props' and peeped a bunch of
young guys,” he recalls. “I wanted
these young guys to come. I sat there
twiddlin’ my fingers, but none of them
came and rushed it. They seemed like
they were scared. I don’t know what
it was, but nobody was stickin’ their
chest out. So I said, ‘Yo! I'm makin’ a
Jjoint. An undeniable joint."”

Although he has supervised hits for
the likes of Mary J. Blige, Audio 2,
and others, the performer delegated
much of the production responsibili-
ties. “I wanted to concentrate on writ-
ing the flyest lyrics,” he says. Red-
man, The Inner Sanctum, Fran
Lover, La Vibe, and the Unknown
Ruffnex contribute tracks.

Among the album’s highlights:
“Method Of My Madness,” where
Daddy-O rages over a rubbery and
chaotic soundscape alongside Chuck
D; “Kid Capri,” where he pays re-
spect to an uptown tape master;
“East Coast Funk,” a booming,
greasy funker; and first single
“Brooklyn Bounce,” an ode to his
'hood. In this track he says, “I'm
comin’ with a bomb, so watch me be-
gin to explode!”

SLGTION

THE OBVIOUS: “Dreamlover,” by Mariah Carey (Columbia), is vying to
replace “Right Here/Human Nature,” by SWV (RCA), for the No. 1 spot on
the Hot R&B Singles chart. “Dreamlover” vaults 6-1, increasing nearly 23%
on the singles sales chart, yet it is held at No. 5 behind four other bulleted
songs on the airplay chart. (The top five songs on the Hot R&B Airplay chart
make up an all-girl revue—a trio, a duo, and three solo artists.) “Dreamlover”
is No. 1 at WQOK Raleigh, N.C., and WCKU Lexington, Ky., top five at 17
stations, and top 10 at 12 others. Both songs by SWV are bulleted on the
airplay chart. “Right Here” is No. 1 at five stations, including WUSL Phila-
delphia, WQUE New Orleans, and WOW1 Norfolk, Va. Top five exposure
is logged at 17 and top 10 at 16 others. “Downtown” gains 57% in airplay
points and skyrockets 25-8 on that chart. It is No. 1 at KKBT Los Angeles
and WXOK Baton Rouge, La. By week’s end, video outlets will receive a re-
mixed version of “Right Here,” which will include clips of Michael Jackson’s
live version of “Human Nature,” from one of his European concerts. SVW’s
point total is 36% greater than Carey’s. But you know, it ain’t over *til it’s
over!

THE NOT SO OBVIOUS: “Trust Me,” by Guru (Chrysalis), jolts 5741,
mainly from rotation increases in New York City at WRKS and WBLS.
WRKS ups play more than 200% and the song ranks No. 14. WBLS increases
play more than 333%, and there it ranks No. 24. Six other stations in major
markets are giving double-digit spins. During the past few months WBLS
has aired records, mainly rap, that were hits over the past two years, but
not in New York. Because the station’s audience is so large, some of these
songs now being aired in heavy rotation have re-entered one of the charts.
Two recent examples are “Back To The Hotel,” by N2Deep (Profile), and
“Trigga Gots No Heart,” by Spice 1, from the Menace 11 Society soundtrack
(Jive). The Miami bass records that were still hits in other markets have
fared well, but most of the others seem to quickly fizzle out.

THE ALBUMS: Sales activity was keenly focused on new releases, yielding
11 debuts out of the 18 bulleted albums, vs. the average, which is about 23.
The new albums run the gamut of musical tastes. There are two contempo-
rary gospel album debuts: “All Out” by the Winans (Warner Bros) at No.
41, and their younger sisters, Angie & Debbie (Capitol), making their first
appearance on the chart at No. 88 with their self-titled offering. Contempo-
rary jazz has consistently fared well on the new charts: “East River Drive,”
by Stanley Clarke (Epic), comes on the chart at No. 62. The current single
by Levert, “Do The Thang,” enters the airplay chart at No. 73. My guess,
though, is that the new surge in sales was spurred by the group’s appearance
on the Arsenio Hall show. “For Real Tho’ " regains its bullet and moves up
to No. 24.

SOUL FOR SALE: “Back To Basics,” by Maze featuring Frankie Beverly
(Warner Bros.), at No. 3 on the Top R&B Albums chart, is this week’s Hot
Shot Debut. On the Hot R&B Singles chart, “Laid Back Girl” experiences
the now-typical singles sales pattern of an album’s release week. Radio in-
creases did not offset record buyers’ passion for Maze, which has a long tra-
dition as an album act. “Laid Back” moves to No. 35 on the airplay chart:
It’'s No. 1 at KTOW Tulsa, Okla., and top five at WROU Dayton, Ohio;
WWWZ Charleston, 8.C.; WQQK Raleigh, N.C.; and WHUR in D.C.

BUBBLING UNDER. sic:::.

(8|3 AR
| ® 2 z| = ]
2% |5 | MILE 2|5 8| TITLE
= | = | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) |3 = ARTIST (LABEL/DISTRIBUTING LABEL)
1 (14| 3 | CALL ME A MACK 14 | 8 |10 | SOMETHING SPECIAL
USHER (LAFACE/ARISTA) PRINCE MARKIE DEE (COLUMBIA)
— | 1 | WHAT'S NEXT? 15 [— | 1 | SHIFFTEE
LEADERS OF THE NEW SCHOOL (ELEKTRA) ONYX (RAL/CHAOS/COLUMBIA)
3 (10| 3 | YOU TOOK MY LOVE AWAY 16 |19 | 2 | HEAVEN MUST BE LIKE THIS
COLIN ENGLAND (MOTOWN) PAUL JACKSON, JR. (ATLANTIC)
4 |13 | 3 | WHOOT, HERE IT IS! (THE ANSWER) | |17 {21 | 2 | STOP, LOOK & LISTEN
DIS-N-DAT FEATURING 95 SOUTH (EPIC) U-MYND (LUKE)
5 |—| 1 | LET ME RIDE 18 |— | 1 | PAINT THE WHITE HOUSE BLACK
DR. DRE (DEATH ROW/INTERSCOPE) GEORGE CLINTON (PAISLEY PARK/WB)
6 |— | 1 | STRAIGHT FROM MY HEART 19 (12 | 6 | GRAND GROOVE
UNV (MAVERICK/SIRE /WARNER BROS.) INTELLIGENT HOODLUM (TUFF BREAK)
7 |—| 1 | BETWEEN THE SHEETS 20| —| 1 | YOUNG Luv
FOURPLAY (WARNER BROS.) DELANO (REPRISE)
8 |15| 4 | SOUL BY THE POUND 21 |— | 1 | FANTASY LOVE
COMMON SENSE (RELATIVITY) STANLEY CLARKE (EPIC)
9 |11 | 4 | COME BABY COME 22 [— | 1 | BEYOND YOUR WILDEST DREAMS
K7 (TOMMY BOY) SYBIL (NEXT PLATEAU/LONDON/PLG)
10 | 16 | 3 | THE VOICE 23 |— | 10 | DROP DOWN
MAVIS STAPLES (PAISLEY PARK/WB) EALA-TE' (JAMMSVILLE/WARLOCK)
11 |— [ 1 | 1 JUST HAD TO HEAR YOUR VOICE 24 |—| 1 | STAY REAL
OLETA ADAMS (FONTANA/MERCURY) ERICK SERMON (DEF JAM/COLUMBIA)
12 |—| 1 | DON'T GET CAUGHT SLIPPIN 25|—| 1 | WHERE WILL YOU GO
CONDITION RED (O TOWN) B.B.0.T.L (AM)
1319 |2 |ASAP Bubbling Under lists the top 25 singles under No. 100
VERTICAL HOLD (A&M) which have not yet charted.

24

BILLBOARD SEPTEMBER 11, 1993



Billboard.

FOR WEEK ENDING SEPT. 11, 1993

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY SoundScan

TOP R&B ALBUMS. ==&

MICHAEL JACKSON A 5 EPIC 45400° (10.98 EQ/15.98) DANGEROUS 1
ol g . é 48 38 35 42 ICE CUBE A PRIORITY 57185° (10.98/15.98) THE PREDATOR 1
g g g g E § g g ﬂ:y fLUMBEWDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR cassmaco;nTLE E’ g B 8, 8| ROBIN 5. 00 SATUNIC 750910 59815 o SHOWMELOVE | 3T
rer o o prer s 50 | 44 | 38 | 11 | NATALIE COLE ELEKTRA 61496 (10.98/16.98) TAKE A LOOK 14
1 1 59 3 SCARFACE RAP-A-LOT 53861'/PRIORITY(9.98115.98.) 2 weeks atNo. 1 THE WORLD IS YOURS 1 i1 L) el e L R e e T ) GUAD CITY KNOCK 1 a
52 | 46 | 52 3 FAT JOE VIOLATOR 1175/RELATIVITY (9.98/16.98) REPRESENT 46
2 — BABYFACE EPIC 53558° (10.98 EQ/15.98) FOR THE COOL IN YOU 2
53 | 49 | 44 | 23 | L.L.COOL J @ DEF JAM/RAL 53325°/COLUMBIA (10.98 EV16.98) 14 SHOTS TO THE DOME 1
* * * HOT SHOT DEBUT * * 54 | 52 | 51 7 SOUNDTRACK MJJ/EPIC SOUNDTRAX 57280/EPIC (10.98 EQ16.98) FREE WILLY | 49
(| NEWD | | | MAZE FEATURING FRANKIE BEVERLY BACK TOBASICS | 3 (D | NEWP [ 1 | ULTRAMAGNETIC MC'S wiLo pirch 89917+/RG (9.98115.98) THE FOUR HORSEMEN | 55
4 4 3 7 TONI BRAXTON LAFACE 2-6007/ARISTA (9.94/15.98) TONI BRAXTON 3 56 | 48 | 40 3 DMG RAP-A-LOT 53862/PRIORITY (9 98/15.98) RIGORMORTIZ 40
5 | 3 | 1 | 6 | CYPRESS HILL RUFFHOUSE 53931 /COLUMBIA (10.98 EQ/15.98) BLACK SUNDAY | 1 57 | 47 | 47 | 13 | VARIOUS ARTISTS UPTOWN 10858*/MCA (10.98/15.98) UPTOWN MTV UNPLUGGED | 17
i 7 | 6 | 10 | TONY! TONI TONE! win 514933MERCURY (10.98 E415.98) SONSOFSOUL | 3 60 | 57 | 5 | POOH-MAN RIGHTEOUS 3001 /SCARFACE (9.98/13.98) JUDGEMENT DAY | 57 |
| 7 6 | 4 | 15 | JANET JACKSON A 3 VIRGIN 87825 (10.98/16.98) JANET. 1| 59 | 56 | 46 | 11 | LUKE LUKE 200" (9.9814.98) INTHENUDE | 8
8 5 ) 4 KRIS KROSS RUFFHOUSE 57278°/COLUMSIA (10.98 EQ/15.98) DA BOMB ) 60 | 61 | 53 [ 25 | BLOODS & CRIPS DANGEROUS/PUMP 19138*/QUALITY (9.98/13.98) BANGIN ON WAX 18
9 8 5 14 | SOUNDTRACK @ JivE 41509 (10.98/15.98) MENACE Il SOCIETY 1 61 | 51 | 43 | 10 | YO-YO EASTWEST 92252/AG (10.98/15.98) YOU BETTER ASK SOMEBODY | 21
10 [ 9 8 | 44 | SWVA~?RcA66074(9.9813.98) IT'S ABOUT TIME 2 NEWD | 1 | STANLEY CLARKE EPic 47489 (10.98 EQ/15.98) EAST RIVER DRIVE ' 62
1 | 11| 10 | 28 | 2pac mrerscope 922096 0.9815.98 STRICTLY A MYNIGGAZ.. | 4 63 | 53 | 48 | 47 | CHANTE MOORE SILAS 10605°MCA (9.98/15.98) PRECIOUS | 20
12 12 | 13 | 41 | SOUNDTRACK A ° ARISTA 18699° (10.98/15.98) THE BODYGUARD 1 64 | 55 | 50 | 28 | REGINA BELLE COLUMSIA 48826 (10.98 EQ/15 98) PASSION T 13
(13 | 14 | 11 | 37 | OR. DRE &7 oeatw rownnteRscope 57128 pRioRiTY (10.98/15.98 THE CHRONIC 1 65 | 59 | 56 | 57 | MARY ). BLIGE A2 UPTOWN 10681/MCA (9.98/15.98) WHAT'S THE 4117 1 1
14 | 10 | 7 | 9 | SOUNDTRACK @ epic SOUNDTRAX 57131/EPIC (10.98 EQ/16.98) POETIC JUSTICE | 3 66 | 57 | 58 | 10 | GEORGE BENSON WARNER BROS. 26685 (10.98/15.98) LOVE REMEMBERS | 50
15 13 9 5 THE O'JAYS EMI 89740%ERG (10.98/15.98) HEARTBREAKER 7 67 54 | 54 | 4] | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX | 19
* % * GREATEST GAINER * * % 68 | 63 | 60 5 VARIOUS ARTISTS TOMMY BOY 1074 (10.98/16.98) MTV PARTY TO GO VOLUME 3 | 45 |
20 | 16 | 22 | ONYX @ RALCHAOS 53302*/COLUMBIA (9.98 EQV15.98) BACDAFUCUP 8 69 | 58 [ 55 | 17 | 5TH WARD BOYZ RAP-A-LOT 53859°/PRIORITY (9.98/15.98) GHETTO DOPE | 19
17 15 2 FOURPLAY WARNER 8ROS. 45340 (10.98/16.98) BETWEEN THE SHEETS 15 l ) 2 ML 1 ) EVERYTHING-N-MORE | 65
18 ] 18] 18 | 21 | INTRO aTLanTIC 8246346 (9.98/15.98) INTRO | 14 @] s | & 5 | VARIOUS ARTISTS TOMMY BOY 1075 (10.98/16.98) MTV PARTY TOGO VOLUME 4 | 48
NEW ) 1 ILLEGAL ROWDY 37002*/ARISTA (9.98/15.98) THE UNTOLD TRUTH ; 19 72 | 71 | 74 | 17 | INNER CIRCLE 8IG BEAT/ATLANTIC 9226 1/AG (9.98/15.98) BAD BOYS ; 41
20 | 17 | 17 | 60 [ BRIAN MCKNIGHT meRcuRY 848605 (10.98 EQ/15.98) BRIAN MCKNIGHT | 17 73 | 66 | 63 | 9 | C-BOAwoL719099%13.98) GAS CHAMBER | 53 |
21 | 19 | 15 | 43 | SADE A2 EPiC 53178 (10.98 EQ/16.98) LOVE DELUXE | 2 74 1 73 | 71 | 10 | B.B.KING MCA10710(10.98/1598) BLUES SUMMIT | 64
15 B EC— 15 | 72 | 62 | 14 | BIG DADDY KANE LOOKS LIKE A JOB FOR... 9
22 | 16 | 12 | 13 [ LUTHER VANDROSS A Lv53231/EPIC (10.98 EQ/16.98) NEVER LET ME GO 3 — COLD CHILLIN' 43128/ WARNER BROS. (10 98/15 98
@ NEW ) 1 THA ALKAHOLIKS LOUD 66260*/RCA (9.98/15.96) 218 OVER | 23 76 | 64 [ 49 | 10 | VERTICAL HOLD A&M 0010 (9.98/13.98) A MATTER OF TIME | 33
29 | 26 | 23 | LEVERT @ aruantic 82462/G (10.98/15.98) FORREALTHO' | 5 @i n 2 | EIGHTBALL & MJG SUAVE 0001 (9.9%15.98) COMIN' OUT HARD | 77
% | 23 | 10 | MC LYTE FIRST PRIORITY 92230/AG (10.98/15.98) AIN'T NO OTHER 16 78 [ 70 [ 64 | 28 | NAUGHTY BY NATURE A TOMMY BOY 1069 (10.98/15 98) 19 NAUGHTY IN 1
NEWD | | | FoIson cLan o 200 cow1a00 RUFFTOWN BERAvIoR | 26 NEWD | | | HOODRATZ pic 53227 (9.98 EQ13.98) SNEEKE MUTHAFUKAZ | 79
27 | 26 | 19 | 18 | BOSS raucHAos 52903COLUMBIA (9.98 EQV15.98) BORN GANGSTAZ | 3 80 | 80 | 73 | 35 | CHRISTOPHER WILLIAMS UPTOWN 10751/MCA (9.98/15.98) CHANGES | 12
28 | 28 | 24 | 4 | WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TOBE | 24 81 | 69 | 66 | 9 | D-SHOT sic wio T 715(9.98/13.98) SHOT CALLA | 52
29 | 22 | 21 | 41 | KENNY G A ® ARISTA 18646 (10.98/15.98) BREATHLESS 2 82 | 62 [ 68 | 35 | THE PHARCYDE DELICIOUS VINYL 92222°/AG (9.98/15.98)  BIZARRE RIDE Il THE PHARCYDE 23
2|2 4 BUJU BANTON MERCURY 518013 (9.98 EQ/13.98) VOICE OF JAMAICA 29 83 [ 74 [ 77 | 23 | P.M. DAWN @ GEE STREETASLAND 514517/PLG (10.98/15.98) THE BLISS ALBUM...? 23
* % * PACESETTER * * % 84 | 67 [ 61 | 17 | WALTER & SCOTTY CAPITOL 92958 (9.98/15.98) MY BROTHER'S KEEPER | 14
@ 36 2 JOE MERCURY 518016 (9.98 £Q/13.98) EVERYTHING 31 NEW ) 1 SMOOTH T.N.T. 41523/JIVE (9.98/15.98) YOU BEEN PLAYED 85
2|27 | 2 9 UNV MAVERICK/SIRE 45287/ WARNER 8ROS. (9.98/15.98) SOMETHING'S GOIN' ON 7 % | 68|72 )| 2 ?r‘l GABLE‘ zHﬁs{LSEK.TWREACH'N‘ (A NEW REFUTATION OF TIME AND SPACE) 5
33 | 21 | 18 | 11 | TINATURNER @ WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) | 8 87 | 81 | 80 | 46 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 34
34 | 24 | 20 | 4 | OLETA ADAMS FONTANA 514965/MERCURY (10.98 EV15.98) EVOLUTION | 20 NEWD | | | ANGIE & DEBBIE cariroL 95582 (9991398 - ANGIE & DEBBIE | 88
35 | 25 [ 23 | 41 | sika «eme1394LEKTRA (10.98/15.98) _ LOSECONTROL | 1 | REENTRY | 3 [ JNEd sisoimmencumr o8 Eanasen SICKINNAHEAD | 73
36 [ 30 | %2 12 | JOHNNY GILL @ MOTOWN 6355 (10.98/15.98) PROVOCATIVE 4 90 | 78 | 67 9 GANKSTA N-|-P RAP-A-LOT 53860/PRIORITY (10.98/15.98) PSYCHIC THOUGHTS 30
3 | 34 | 39 | 10 | BELLBIVDEVOE @ MCA 10582 (10 98/15.98) HOOTIE MACK | 6 91 | 76 | 70 | 17 | RUN-D.M.C.® PROFILE 1440" (10.98/15.98) DOWN WITH THE KING 1
8|3 |27 18 | MC BREED WRAP 8120/ICHIBAN (9.98/16.98) THE NEW BREED 16 92 | 93 | 78 | 33| DUICE tMR 71000/BELLMARK (9.98/15.98) DAZZEY DUKS | 26
3 | 3 3| 22 | O O RehiD S sy HERE COME THE LORDS ! 13 93 | 89 | 8 | 15 | CAMEO mercuRy 514824 (10.98 Ev15.98) THE BEST OF CAMEO | 44
| 40 [ 31 | 28 | 21 | HTOWNA LUKE126" (9.98/16.98) FEVER FORDAFLAVOR | 1 94 | 97 | 76 | 29 | R.B.L. POSSE iN-AMINUTE 8000 (9.98/14.98) A LESSON TO BE LEARNED | 60
NEW ) 1 THE WINANS QWEST 4521 3/WARNER 8ROS. (10.98/15.98) ALL OUT 4] 95 86 86 3 MILES DAVIS & QUINCY JONES WARNER 8ROS. 45221 (10.98/15.98) LIVE AT MONTREUX‘ﬁ 86
42 | 33 | 30 | 15 | GURU cHrYsALis 21998+/ERG (10.98/15.98) JAZZMATAZZ VOLUME 1 | 15 96 | 92 | 96 | 75 | EN VOGUE A ? EASTWEST 92121/AG (10.98/16.98) FUNKYDIVAS | 1
43 | 40 | 42 | 36 | SHAI A GASOLINE ALLEY 10762°*/MCA (9.98/15.98) IF | EVER FALL IN LOVE 3 97 | 79 | 69 | 32 | SNOW A EASTWEST 92207/AG (10.98/15 98) 12 INCHES OF SNOW 12
4 ”72_' E 6 | GEORGE HOWARD Grp 9724 (9.98/15.98) WHEN SUMMER COMES | 32 B | 98 | 87 | 84 | 100 [ CYPRESS HILL A RUFFHOUSE 47889*/COLUMBIA (9.98 EQ/15.98) CYPRESS HILL 4
? 39 | 34 | 25 | Ggero Bov—g,_. RAP-A-LOT 57191 %/PRIORITY (10.98/15.98) TILL DEATH DO US PART 1 | 99 | 84 | 75 | 42 | UNDERGROUND KINGZ 8IG TIME 41502/JIVE (9.98/13.98) TOO HARD TO SWALLOW | 37
46 | 43 | 33 6 TAG TEAM LIFE 78000/BELLMARK (9.98/14.98) WHOOMP! (THERE IT IS) 28 100 | 85 | 89 | 47 | REDMAN @ RAUCHAOS 52967+/COLUMBIA (9.98 EQ/15.98) WHUT? THEE ALBUM 5
O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA cestification for sales of 1 million units, with multimiilion sellers i by a | i g the symbol. *A LP 15 availabl

Most tape prices, and CD pnces for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are

Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Biliboard/BPI Communications, and SoundScan, Inc.
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Ify()u service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.

This all-important 3rd edition is a must - containing hundreds of new listings

plus updates on over 60% of prior listings. With so many changes in the market-

place this past year, the 1993 RRD is an essential sales tool. Order now at last

year's price - just $99! (plus shipping & handling, S8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156.
Or send check or money order with this ad to: BILLBOARD DIRECTORIES,

P.O. Box 2016, Lakewood, NJ 08701.

dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
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(NY, NJ,CA, TN, MA, IL, PA, & D.C. resi-
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Lonnie Gordon Opens Her Creative Floodgates

LONNIE GORDON loves to be
mistaken for a drag queen—and ap-
parently it happens quite often.

“Don’t get me wrong, I am all
woman!” she giggles, strutting her
petite form around an EMI Rec-
ords conference room. “But when
you get on stage, you've got to give
’em something larger than life. And
you know that I
am giving the
boys and girls se-
rious drama:
eyelashes for
days, wild wigs,
the works. And
that’s what drag
performers do;
they give you all
the glamour you
can eat. They take you to the outer
limits of fantasy.”

And with that declaration Gordon
sails into an another in a long line of
amusing anecdotes. This time, she
is practically reliving a past gig at a
leather disco, punctuating the tale
with arm-flailing, multivoiced role-
play. It is this whirlwind of energy
and charm that sets Lonnie apart
from the ever-crowded pack of club
divas competing for turntable play.
It is also an essential ingredient for
her long-anticipated SBK/ERG de-
but, “Bad Mood.”

Coming nearly two years after
Gordon scored an international
smash with the single “Gonna
Catch You,” this album, which is en-
hanced by the participation of pro-
ducers Black Box, Roger San-
chez, Ellis Pacheco, and Todd
Terry, cleanly surpasses the prom-
ise of that hit record with its mix-
ture of vigorous house beats and
saucy soul melodies. And while she
excels at white-knuckled belting,
Gordon also has softer vocal moods,
balancing her ferocious attack on
cuts like “Sing A Song” and “Do
You Want It” with more pensive
and affecting tones on “Little
Ghetto Boy” and “Missing You,"”
which she wrote the day her daugh-
ter, Rikki, was born.

Actually, the most striking aspect
of “Bad Mood” is Lonnie’s consider-
able songwriting chops.

“There was a time when the idea
of writing a song seemed out of my
reach,” she says. “But I got over
that in a hurry. I just sat myself
down and started letting my life ex-
periences take over. Honey, it was
like opening the floodgates!”

Within moments, Gordon began
immortalizing people in musiec.
“Bad Mood” was inspired by a se-
ries of depressing conversations
with an unsavory lawyer, while
“Stay Together” was penned
shortly before she separated from
her husband.

“I'll never forget sitting in the liv-
ing room in my pajamas,” Gordon
recalls. “The lyric started happen-
ing, and before I knew it, it was
right. Writing that song made me
happy. It gave me an outlet to ex-
press my feelings. And there is
great joy in having the opportunity
to take those feelings and put them

GORDON

out there for other people to share.”

Bringing Lonnie’s music to the
public has continually been fraught
with complications and delays that
include disagreements with produc-
ers and assorted legal entangle-
ments. “It has truly been one thing
after another,” she says wearily.
“But what’s life without drama? I
sure wouldn’t know. But that’s OK,
because I use every experience as a
source of creative inspiration and
character development. Ultimately,
I’'m a better and smarter person
due to every single thing that has
happened to me.”

Now that the album has started
to circulate, picking up much-de-
served kudos along the way, Lonnie
has begun to hit the concert trail
once again. She will be on the road
for much of the next three months.
Her now-classic Stock Aitken Wa-
terman-produced 1989 hit, “Hap-
pening All Over Again” has just
been released, sporting solid re-
mixes by Jewel & Stone and Tony
King. Waiting in the wings are
Todd Terry’s remixes of “I Will
Survive,” a reading of the Gloria
Gaynor nugget that she cut in
memory of her late manager and
AIDS activist, Bob Caviano.

“He kept telling me that I had to
sing it, which I wasn’t too keen on
at first,” she says. “But now when I
sing it, I think of Bob and his strug-
gle to live. And now it doesn’t feel
like some disco cover to me any-
more. It feels like an anthem for liv-
ing your life to the fullest. Bob did,
and so do I.”

THE SINGLE LIFE: The Lon-
don trance scene has gotten a lot
cooler and more interesting with
the onset of Spiritual Feel. This act
has been working DJs-in-the-know
with crafty remixes and original
production for about a half-second
now. They get their first moment of
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

vocalist CeCe Rodgers, pictured,
works the crowd at New York's Jackie
60 with “Time Marches On,” a single
from Heavy Left Records, a new indie
label he has formed with fellow house
music legend Marshall Jefferson.
Heavy Left will be distributed through
New Jersey-based Metropolitan
Records. Rodgers is also currently
promoting his cuts on David Morales’
Mercury debut, “The Program.”
(Photo: Tina Paul)

U.S. attention with “Forbidden
Chant” (NovaMute), a dandy jam
that proudly wears its influences,
from Giorgio Moroder and
Kraftwerk. Rapid-fire rhythimns
pop beneath knobby computer
sounds, and faint vocal chants ...
guaranteed to leave any rave
punter heaving with happy exhaus-
tion. Check out the High Lone-
some Sound Systeme’s fun, spine-
crawling remix. And while you're
exploring, go for the slower, break-
beated “Positive Vibrations” on the
flipside.

Producer Ed Sauvage continues
to tweak the brain and the body
with his act, Can’t Stop, which de-
serves to rise above cult status with
“Where Do We Go From Here"
(Nylon, U.K.). Featuring Priscilla
Wattimena. this pillowy deep-
houser tingles with warm strings
and organs, rendering it fine fodder
for dub-dominated prograins. The
original version is a weird, but
pleasing, retro-funk ditty, framed
by jagged rhymes and brassy
horns. Give it a whirl.

Though many a “hipster” would
be loathe to admit it, Stacey Q
makes an irresistible return to the
dancefloor with “Too Hot For
Love” (Thump, Los Angeles). The
chirpy, girlish voice behind the late-
’80s camp twirlers “Two Of Hearts”
and “We Connect” sounsds nice and
comfy at the center of a melange of
twinkly synths, light piano rolls,
and clicking disco beats. She purrs
and whispers like a sex kitten, while
diva-like “I'm hot for you” samples
swirl about. Produced by Carlo
Zanella, this single can be also be
found on Thump’s “Tribo-Retro-
Disco” compilation.

Speaking of returning songbirds,
Kim Wilde steps back into action

by Larry Flick

with an NRGetic rendition of the
Yvonne Elliman evergreen, “If I
Can’t Have You” (MCA). This track
from her forthcoming *“Greatest
Hits” album is a delicious guilty
pleasure, oozing with over-the-top
strings and angelic backing vocals.
Kim works her program for all it’s
worth—and we're buying it big-
time. Dive into Phil Kelsey’s play-
ful remix. Lots o’ fun.

TID-BEATS: Hearty congrats to
Manny Lehman, who has been
upped to VP of A&R at A&M Rec-
ords in Los Angeles. He was previ-
ously director of A&R at the label.
Manny’s illustrious dance-music
history includes discovering CeCe
Peniston and Malaika ... Mojo
Nicosia has been named director of
dance/crossover at RCA Records.
He was previously manager of
dance promotion at the label. Mojo
will soon relocate to New York from
Los Angeles ... Enduring diva
Jody Watley resurfaces early next
month with “Intimacy,” her fourth
album for MCA Records. Joined by
Art & Rhythm, David Morales,
Jon Nettlesbey, and Terry Coffey,
Watley effectively dabbles in deli-
cate R&B rhythms and slinky
dance beats. Her voice has grown
tremendously, as exhibited on the

]

spicy houser “Ecstasy,” and on
“When A Man Loves A Woman,”
which combines soulful hip-hop
grooves with a bracing observation
of men who do the right thang ...
Speaking of soulful club divas, Dina
Carroll’s latest, ‘“Ain’t No Man”
(A&M), a 1992 European hit that
has been refashioned for the States
by Todd Terry. Maybe this sturdy,
highly crossable cut will generate
some energy and commitment from
the label’s pop department ... Co-
lumbia ace A&R dude Dave Shaw
dons his remix hat to pump house/
garage juice into Tashan’s under-
rated “Love Is Forever” (Chaos).
In its new form, it’s an uplifting gem
that ships to DJs later this month.
Get on it ... If you need more from
the Deborah Harry swinger “I Can
See Clearly Now” (Sire/WB), skate
on over to your favorite import shop
and snag a copy of the import press-
ing, which has a smashing, Euro-
trance mix by D;Ream, and two
spare deep-house versions by the
Murk Boys. By the by, it bears re-
peating that “Debravation,” her
new album, is pure genius ... Re-
vered New York raver DJ Keoki
makes an inspired debut as a re-
cording artist with “We Are One”
on local indie Adrenalin/MicMac
Records. He has concocted a color-
ful and quirky set of futuristic jams
that speed along at a frenetic pace.
Just when you thought old-school
techno was dead, Keoki brings it
back with a few new twists and a
batch of infectious hooks. Check out
the title cut, as well as “I Slapped
The Jack” and “Perpetuate.”

Avex Exec Raves Ahout
Label’s Expansion Plans

TOKYO—Following the massive suc-
cess of the Aug. 7 Avex Rave at the
Tokyo Dome, which drew more than
50,000 people, Tokyo-based dance
music label Avex Trax has started
taking steps toward expanding its
base of operations.

Avex chairman Tom Yoda has
formed Creative Systems Japan, a
subsidiary that will concentrate on
concert and event promotion and art-
ist management. Operations will com-
mence Sept. 1 under the guidance of
Sony Kimura, who previously has
worked with Franklin Booking Inter-
national (FBI).

“This means we are committing
ourselves to artists,” says Yoda,
whose company owes some of its suc-
cess to licensing techno tracks from
various parts of the world. These
tracks have been most prominent in
a well-received series of compilation
albums that have been marketed un-
der a tie-in with Tokyo’s popular Ju-
liana’s disco.

Yoda also says that Avex will be the
umbrella for a new, “cutting-edge”
dance music label in the near future.

“We are in the middle of expanding
our group concept,” he says.

Since Yoda and his five partners
started Avex in 1988, sales have risen
from 100 million yen ($780,000 in U.S.
currency) during its first year to a
projected 7 billion yen ($65 million) in
the fiscal year ending Aug. 31, 1993.
Avex releases roughly 100 titles a
year.

Avex Rave '93, which featured such
acts as Rage, Praga Khan, and L.A.
Style, was the first free concert ever
held at the Tokyo Dome. The event
garnered widespread media coverage
here, in large part because many of
the young women who flocked to the
event were dressed in revealing fash-
ions.

“It was an unexpected success,”
says Yoda of the event, which was ac-
tually more a mega-sized disco in con-
tent than a proper rave. He adds that
the label is “a little embarrassed” by
the emphasis placed on the attendees’
clothing, adding that if another rave
is held next year, a dress code likely
will be enforced.

STEVE McCLURE
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8 BY PETER CRONIN

NASHVILLE—While “unplugged”
performances have lately become de ri-
guer for rock bands, in Nashville the
idea is as old as the hills. In the begin-
ning, there was the “guitar pull,” a
spontaneous and informal back-porch
picking session with country songwrit-
ers trading ideas and sharing songs.
That concept was formalized with
great success by Amy Kurland, owner
of Nashville’s Bluebird Cafe (which re-
cently was immortalized in Peter Bog-
danovich’s film “The Thing Called
Love”), with her venue’s ongoing and
ever-popular “Writers In The Round”
series.

In that tradition, the Beacham
Agency, a Nashville-based booking
agency, has announced the “Writers
On The Road” series. Still in the plan-
ning stages, and scheduled to kick off
sometime this fall, each of the series’
shows will feature four songwriters
(picked from a pool that currently
numbers 20 and is growing daily) per-
forming acoustic versions of the coun-
try hits they’ve written for others.

Despite a rise in the number of coun-
try artists who perform their own ma-
terial, the genre’s non-writing artists
(who still constitute a majority) gener-
ate enough demand for quality songs to
keep Nashville’s thriving songwriting
community very busy.

“In Nashville, these writers are su-
perstars,” says Steve Thurman, a Bea-
cham Agency VP. “But the general
public doesn’t know the writers, they
know the songs.”

That song-recognition factor will fig-
ure heavily in the publicity surround-
ing the series, with the writers’ names
sharing equal billing with a list of some
of the bigger hits they've written.

ARTISTS & MUSIC

Tunesmiths Get Turn In Spotlight

Series Places Writers In Acoustic Setting

Thurman says he believes “the songs
are basically going to sell the package.”

Thurman originally was approached
with the idea by Micki Foster, daugh-
ter of legendary Nashville songwriter
Fred Foster and currently coordinator
of A&R for Liberty Publishing.

“l grew up with Kristofferson,
Mickey Newbury, Dolly Parton,
Johnny Cash, and Roy Orbison around
the house, so I'm a real songwriter
gherm,” Foster says. “It’s magic to me,
and when these things work they really
work. I feel a certain responsibility to
see that this is done correctly and with
some sense of dignity.”

While Foster has been discussing
the idea for years with local writers, a
“wildly successful” night of Nashville
songwriters held at Denver’s Grizzly
Rose convinced her that “Writers On
The Road” could be successful.

Of paramount importance to that
success, Thurman says, will be the
careful selection of venues. While the
Bluebird’s writer’s nights are fre-
quented by industry people and fans
who know the routine, the general pub-
lic may not be used to the “listening
room” aspect of these performances.

“Real hardcore cowboy dance clubs
will probably not be appropriate,” he
says. “It will have to be a venue similar
to the Bluebird, and not every market
has those.”

Among the major markets that are
“very enthusiastic” about the “Writ-
ers” series are Chicago, Los Angeles,
New York, Dallas, and Denver.

“Country music fans in most mar-
kets probably have never been to
something like this, and if we get peo-
ple out to one of them, a series will be
established because they’ll have such a
great time,” Thurman says. “Besides
hearing the songs as they were con-

CMT Steps In With Support
For Country Concerts & Fairs

NASHVILLE—Country Music Tele-
vision is in the midst of a campaign in
which it sponsors 20 country music
concerts and two state fairs in eight
markets.

A spokesperson for CMT declined
to reveal the dollar amount of the net-
work’s sponsorship, other than to say
it was in the “six-figure” range. The
series began in July and will run
through September.

Among the packages and individual
acts involved are Vince Gill/Mary-
Chapin Carpenter; Dwight Yoakam/
Suzy Bogguss; Travis Tritt/Trisha
Yearwood; Clint Black/Wynonna;
Lorrie Morgan/Doug Stone/Sammy
Kershaw/Billy Ray Cyrus/Kentucky
Headhunters; Reba McEntire/
Brooks & Dunn; Tracy Byrd; and
George Strait/Lorrie Morgan.

The concerts have been or will be
held in Philadelphia, Pittsburgh, Cin-
cinnati, Detroit, Atlanta, and Port-
land, Ore.; and the state fairs are in
Indianapolis and Milwaukee.

All the shows were already booked

when CMT intervened with its spon-
sorship support, the spokesperson
says.

The point of the effort is to
heighten the awareness of CMT in
each market. Depending on the
venue, the network will be repre-
sented by banners, signs, and logos
on stage, ads in printed programs and
logos in local newspaper advertising,
and the showing of a five-minute
CMT promotional video during inter-
mission.

For the state fair tie-ins, CMT will
be recognized as the fairs’ official
sponsor and will be additionally rep-
resented through signs, public ad-
dress announcements, and in tags for
radio,’TV. and newspaper advertis-
ing.

At the Indiana state fair, there will
be a “CMT Day,” and the network
will sponsor a post-concert fireworks
show.

It is the first time CMT has undert-
aken such a venture.

ceived in the living room, these guys all
have great senses of humor, so it's a
very entertaining evening.”

Thurman eventually hopes to bring
different groups of writers to each par-
ticipating market four times a year.
Songwriters currently committed to
“Writers On The Road” include Jim
Photoglo, Kathy Louvin, Allen Sham-
blin, Russell Smith, Jim Rushing, Ber-
nie Nelson, Alex Harvey, Aaron
Barker, Dennis Atkins, George McCor-
kle, Scott Miller, Wayne Carson, Gary
Burr, Bob DiPiero, Gerald Smith, Kent
Blazy, Pat McLaughlin, and Craig Wi-
seman.

Happy Together. George Jones, right, and Sammy Kershaw laugh it up during
their rendition of “Never Bit A Bullet Like This Before,” a duet the two are recording
for Jones' next MCA album, due out in late October.

TRICKLE-DOWN TREASURES: The most random of cir-
cumstances have led us this Saturday evening to the Eagles
club in Fremont, Ohio. And, like Minnie Pearl, we're just so
proud to be here. There’ll be bingo and dancing tonight, with
music by the Main Street Band.

It is always instructive—and often inspirational—to take
temporary leave of the place country music is made and visit
those places where it is simply cherished. Places like this. No
one would mistake the Eagles club for a rowdy Texas road-
house or a hip urban two-step shrine. The revelers here, by
the most charitable estimate, look to be in their 50s and 60s.
Some are obviously much older. These are the people who
grew up on the sounds of Guy Lombardo, Glen Miller,
Perry Como, Bing Crosby, and maybe Roy Acuff, Kitty We-
1ls, and Eddy Amold.

But tonight, they are dancing almost exclusively to modern
country music. The band sees to that. Still, when you notice

that the dancers are mouth-
ing the words to the songs,
Nashville

you know they are not being
force-fed. Even in Fremont,
Garth Brooks reigns. Be-
fore the evening is over, the
band will have covered “If
Tomorrow Never Comes,”

Heart,” the dancers swarm
on to the floor and allow their enthusiasm to compensate for
any gaps in technique.

The four-piece band has done its homework. Its members
have bought the records, transeribed and memorized the lyr-
ics, and learned to simulate all the signature licks. On goes
the night with heartfelt versions of “Anymore,” “Monev In
The Bank,” “Wher'm I Gonna Live,” and “Here’s A Quarter
(Call Someone Who Cares).” The menu isn't entirely new
country. Now and again the band slips in such hoary rockers
as “Matchbox,” “The Twist,” and “Wooly Bully” to placate the
inveterate hedonists in the crowd. At the break, one of the
dancers approaches the band leader and requests Vince
Gill’s “Look At Us” for friends who are celebrating their
wedding anniversary. No one in the band knows all the words,
so the members scurry to their friends in the crowd in search
of a line . .. a phrase. The patchwork they come up with does
not quite coincide with what came out of the studio, but they
perform it with all the fervor and honesty that infused the
original. And for the celebrants, it says it all.

REMEMBERING WITH RALPH: Friends and admirers
of DJ/talk show host Ralph Emery recently convened for a
party at the Country Music Hall Of Fame & Museum. The
occasion was two-fold: to celebrate the release of Emery’s

Dancing The Night Away In Fremont, Ohio
Como & Crosby Crowd Sings Along With Garth

“Friends In Low Places,” non-exclusive basis ... At
“What She’s Doing Now,” e——— Country Club Enterprizes,
and “The Dance.” At the ™ Greg Dean has been named
first strains of “Boot Scootin’ i manager of national club
Boogie” and “Achy Breaky by Edward Morris promotion, and Jody Jack-

second autobiography, “More Memories,” and to observe Em-
ery’s presentation of a unique artifact to the museun. During
his research for the second book, Emery met Bill Whitmore,
who, as an investigator for the Federal Aviation Administra-
tion, combed through the plane wreck that took the lives of
Patsy Cline, Hawkshaw Hawkins, Cowboy Copas, and
Randy Hughes. From the wreckage, Whitmore retrieved and
kept the plane’s clock, which had apparently stopped at the
moment of impact. Whitmore gave the clock to Emery, and
Emery, in turn. gave it to the museum.

Among Emery’s well-wishers were Chet Atkins, Tom T.
Hall, Steve Wariner, Bill Anderson, MCA Records chief
Bruce Hinton, Emery’s literary agent Mel Berger, and his
manager Bill Carter. Tom Carter, who helped Emery write
this book and the last, was sidelined from the ceremonies with
a broken ankle.

MAKING THE ROUNDS:
Pat Martin, president of
Turquoise Records, Whites-
burg, Ky., has established
the Crystal Agency there to
book bluegrass acts. Ini-
tially, she will represent
Special Consensus on a

son has been promoted to
the post of director of national club promotion ... Members
of the Amalgamated Clothing And Textile Workers Union
have been picketing selected Diamond Rio concerts to pro-
test the group's affiliation with Laredo Boots. The boots are
manufactured and marketed by Genesco of Nashville, which
is embrviled in a dispute with the ACTWU, a union spokes-
man says, over contract concessions ... Nashville publicist
Martha Moore has been named talent coordinator for the
“Heart To Heart” and “‘Americana Digest” series on the
Americana Television Network . . . Walt Trott has authored
an informative and fascinating “dual biography” on Kitty
Wells and Johnny & Jack. It’s called “The Honky Tonk An-
gels” and is published by Nova Books.

MARK YOUR CALENDAR: The 10th annual “Harlan
Howard Birthday Bash” is to get under way Sept. 14 at 6:
30 pm. in the BMI parking lot in Nashville. The lineup of
performers includes Pat Alger, Marc Beeson, Guy Clark,
Rodney Crowell, Steve Davis, Nanci Griffith, Stewart Har-
ris, Freddie Hart, Hillary Kanter, Jackson Leap, Sandy
Knox, Kostas, Kathy Louvin, Delbert McClinton, Larry
John McNally, Ronnie Milsap, Hugh Prestwood, John
Prine, Ronnie Rogers, Thom Schuyler, Victoria Shaw,

(Continued on page 33)
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Country

ARTISTS & MUSIC

CMA Names Performers,
Nominees For SRO Event

NASHVILLE —Two dozen new
and veteran country acts will per-
form in a series of four showecases
during the SRO '93 conference, at
the Nashville Convention Center
Sept. 30-Oct. 2. Sponsored by the
Country Music Assn., the event
covers all facets of the touring in-
dustry.

In connection with the confer-
ence, the CMA also has announced
the nominees for its annual SRO
awards.

The first showcase will be held
Thursday, Sept. 30, from 3-6 p.m.
and will feature performances by
Larry Stewart, Stephanie Davis,
Lari White, Doug Supernaw, Toby
Keith, Tim McGraw, and Leroy
Van Dyke.

Also on Thursday, from 7:30-10
p.m.. Great Plains, Shawn Camp,
Junior Brown, Kelly Willis, Mi-
chael Martin Murphey, and the
Gibson/Miller Band will showcase.

The talent lineup on Friday, Oct.
1, from 1:30-4 p.m. consists of
Robin Lee, Tracy Byrd, Rilly Joe
Royal. Lynn Anderson, Andy
Childs, and Celinda Pink.

Working the final showcase on
Saturday, Oct. 2, from noon-3 p.m.
will be Rick Vincent, Brother
Phelps, Joy White, Johnny Rodui-
guez, Palomino Road, and Bobbie
Cryner.

The award categories and nomi-
nees are:

Talent Buyer/Promoter Of The
Year: Joe Gehl, the Gehl Group.
Fort Lauderdale, Fla.; Ron Jett,
the Grand Palace, Branson, Mo.;
Jim McCormick, Valley Forge Mu-
sic Fair, Devon, Pa.; Cindy Mills,
Concerts In The Country, Cum-
ming, Ga.; George Moffett, Variety
Attractions, Zanesville, Ohio; Bob
Romeo, the Don Romeo Agency,
Omaha, Neb.; and Tom Trzos, the
Palace At Auburn Hills, Auburn
Hills, Mich.

New Touring Artist Of The
Year: Suzy Bogguss, Billy Dean,
Tracy Lawrence, Little Texas,
John Michael Montgomery, and
Aaron Tippin.

Touring Artist Of The Year:
Garth Brooks, Brooks & Dunn,
Billy Ray Cyrus, Vince Gill, and
Travis Tritt.

Road Manager Of The Year:
Leonard Arnold (for Trisha Year-
wood), Tim Bowers (Ricky Van
Shelton), Kelly Brooks (Garth
Brooks), Carson Chamberlain
(Alan Jackson), Mark Chamber-
lain (Travis Tritt), Mike Copeland
(Marty Stuart), Terry Elam (Vince
Gill), Graeme Lagden (Reba
McEntire), and Gene Roy (Kenny
Rogers).

Support Services Company Of
The Year: Audio Visions, Omaha,
Neb.; Bandit Lites, Knoxville,
Tenn.; Ra Roth Lighting, Tucker,

I Ga.; Showco, Dallas; and Vari-

Lites, Dallas.

Festival/Special Event Of The
Year: Farm Aid, Ames, lowa;
Houston Livestock Show & Rodeo.
Houston; Jamboree In The Hills,
Wheeling, W.Va.; June Jam, Fort
Payne, Ala.; and West Fest, Cop-
per Mountain, Colo.

Club/Theatre Of The Year:
Cheyvenne Saloon, Cheyenne,
Wyo.; Covote's, Louisville, Ky.;
Crazy Horse Steak House, Santa
Ana, Calif.; Grizzly Rose, Denver;
and Toolies Country, Phoenix.

Venue Of The Year: Billy Bob’s.
Fort Worth, Texas; Dollywood. Pi-
geon Forge, Tenn.; the Grand Pal-
ace, Branson, Mo.; Lanierland,
Cumming, Ga.; Opryland USA,
Nashville; the Palace At Auburn
Hills, Auburn Hills, Mich.; and Ra-
dio City Music Hall, New York.

Talent Agency Of The Year:
Buddy Lee Attractions, Creative
Artists Agency, Monterey Artists,
the William Morris Agency, and
World Class Talent, all of Nash-
ville.

Artist Manager Of The Year:
Narvel Blackstock, Starstruck En-
tertainment, Nashville; Ken Kra-
gen. Kragen & Co., Los Angeles;
Jack McFadden, McFadden Art-
ists Corp., Nashville; Stan Moress,
Moress Nanas Shea Entertain-
ment, Nashville; Bob Titley, Bob
Titley & Assocs., Nashville.

Talent Agent Of The Year:
Steve Dahl, Monterey Artists;
Joan Saltel, Buddy Lee Attrac-
tions; Dave Schuder, Buddy l.ee
Attractions; Rick Shipp, William
Morris Agency; and Bob Younts,
Bobby Roberts Entertainment.

Publicist Of The Year: Jennifer
Bohler, Starstruck Entertain-
ment,; Cathy Gurley, Gurley & Co.;
Pam Lewis, PLA Media; Nancy
Russell, Shock Ink; and Evelyn
Shriver, Evelyn Shriver Public Re-
lations.

Radio/Small Market: KFGO
Fargo, N.D.; KMIX Turlock, Ca-
lif.; KTTS Springfield, Mo
WLWI Montgomery, Ala.; WOVK
Wheeling. W.Va.; and WWNC
Asheville, N.C.

Radio/Medium Market: KWEN
Tulsa, Okla.; WAMZ Louisville,
Kyv.; WCOS Columbia, S.C.;
WESC Greenville, S.C.; WMSI
Jackson, Miss.; WSIX Nashville;
WSM Nashville; WUSY Chatta-
nooga, Tenn.; and WZZK Birming-
ham, Ala.

Radio’Large Market: CISS Tor-
onto; KMPS Seattle; KNIX Phoe-
nix; KSAN Fort Worth, Texas;
WQYK St. Petersbhurg, Fla,;
WUSN Chicago; WWWW Detroit;
WYAY Atlanta; and WYNY New
York.

Information on SRQ ‘93 is avail-
able from Dave DeBolt at the
CMA in Nashville.

EDWARD MORRIS

REPRINTS

For reprints of advertisements or articles
appearing in Billboard, (minimum of 100)
call Lydia Mikulko 212-536-5292
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by Lynn Shults

MAKE IT TWO CONSECUTIVE weeks that “Thank God For You,” by Sawyer
Brown, has rested atop Billboard’s Hot Country Singles & Tracks chart, and call
it a first for Sawyer Brown. The group’s current grip on the No. 1 slot represents
more than just a chart number—it symbolizes a chart consistency the band once
had trouble maintaining. “Betty’s Bein’ Bad” reached No. 5 in December 1985,
but it wasn't until December 1988 that the band scored its next top five single.
Five releases later, in November 1989, the act returned to the top five with “The
Race Is On.” Their next five releases peaked at 33, 33, 40, 70, and 68.

Some changes obviously were necessary. While the group opted to stay with
its current production team (band leader Mark Miller and Randy Scruggs), it
decided to change managers, going with TK. Kimbrell, then Steve Wariner’s
road manager. The group changed labels as well, leaving CurtyLiberty to become
a purely Curb-marketed act, with distribution by CEMA. Miller also took a more
hands-on approach in promoting and marketing the band.

The group returned to the top five in October 1991, with “The Walk,” and its
last seven singles all have hit the top five. Mike Curb, president of Curb Records,
says, “The prioritization we have given Sawyer Brown, and the cooperation we
have had from them in terms of coordinating their promotion and marketing, has
been the key.”

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart is
“She Used To Be Mine” (60-44), by Brooks & Dunn, followed by “Almost Good-
bye” (68-53), by Mark Chesnutt; “Cowboy Boogie” (75-56), by Randy Travis;
“Easy Come, Easy Go” (26-16), by George Strait; “Does He Love You” (39-28),
by Reba McEntire with Linda Davis; “Holdin’ Heaven” (104), by Tracy Byrd;
“I Fell In The Water” (51-43), by John Anderson; “Reckless” (debut-62), by Ala-
bama; “Ain’t Going Down (Til The Sun Comes Up)” (8-5), by Garth Brooks; and
“Only Love” (13-10), by Wynonna.

ALBUM SALES CONTINUE to drop. However, there is no panic on the streets
of Nashville, as most label execs attribute the low numbers to a late-summer sea-
sonal cycle, and expect that the new fall releases will be a more valid indicator
of consumer appetites for country product. This week’s Greatest Gainer is “Wind
In The Wire” (37-24), by Randy Travis. Earning the PaceSetter award is “Wyn-
onna” (29-29), by Wynonna. New to the chart are “A Bridge I Didn’t Burn” (debut-
25), by Ricky Van Shelton, and “Spinning Around The Sun” (debut-64), by Jim-
mie Dale Gilmore.

A NICHE FORMAT, “Positive Country,” is working its way into Sunday morn-
ing programming. In Nashville, WSIX began programming a mixture of country
gospel and mainstream “positive” country music from 6-10 am. on Sundays. The
station’s ratings for that time period increased by 6 points. PD Doug Baker says,
“We pulled a 16 on Sunday morning, which placed us No. 1 in the market 25-
54. It is amazing to come in here on Sunday morning and watch the phone lines.
They stay lit.” The “Positive Country” concept has been presented to all 2,600
country stations via a special two-CD promotional package serviced by CDX. CDX
president Paul Lovelace says, “We have gotten over 700 response cards returned
to us in the first week. We also have gotten over 200 from gospel or religious
stations . . . Country stations seem to have been looking for something like this.”

JOHN M1 CHAEL

M O NT G OMERY
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3 HIT SINGLES AND VIDEOS

Lifi

s a Dance

I Love The Way You Love Me

#l for 3 week

5

Beer & Bones

RIZ
ON aAwarp NOoMInEs

prsv™t

Thanks to everyone who has
supported me and my music.
And a special thanks for the
Horizon Award nomination;

it is a dream come true.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubhsher - Licensing Org.) Sheet Music Dist

15 OANCE WITH THE ONE THAT BROUGHT YOU (Sony
5 AINT GOING OOWN (TIL THE SUN COMES UP) Tree, BMI/WB, ASCAP) HL/WBM
(Sophie’s Choice, BMI/Sony Cross Keys, ASCAP/Major 28 DOES HE LOVE YOU (PKM, ASCAP/Golden Reed,
Bob, ASCAP/No Fences, ASCAP) HL/CPP ASCAP/New Clanion, ASCAP)
53 ALMOST GOODBYE (Rondor, BMI/PRS, BMI/Oon Schiitz, 59 DOWN ON MY KNEES (BMG, ASCAP) HL
ASCAP/Hayes Street, ASCAP) 50 DO YOB KNOW WHERE YOUR MAN IS (Artist Vision,
74 AMERICAN HONKY-TONK BAR ASSOCIATION (EMI ASCAP/MCA, ASCAP/Maypop, BMI/Wildcountry, BMI)
April, ASCAP/The 0Id Professor’s, ASCAP) 31 EASIER SAID THAN DONE (Polygram Int'l, ASCAP/St.
42 A BAD GOODBYE (Blackened, BMI) CPP Juhen, ASCAP/Mighty Nice, BMI) HL
22 BEER AND BONES (Acuft-Rose, BMI/Lazy Gator, BMI) 16 EASY COME, EASY GO (0-Tex, BMi/Acuft-Rose, BMI)
CPP
39 THE BUG (Chariscourt, ASCAP/Almo, ASCAP) CPP 25 EVERY LITTLE THING (Sony Cross Keys. ASCAP/
9 CAN'T BREAK IT TO MY HEART (Loggy Bayou, ASCAP/ Torfured Artist, ASCAP/Bash, ASCAP/This Big, ASCAP)
Mike Dunn, ASCAP/)JMV, ASCAP) HL
63 CAN YOU FEEL IT (Hoosier Hills, BMI/Miene. ASCAP) 73 EVERY TIME | ROLL THE DICE (irving, BMI/
cPP Hardscratch, BMI/WB, ASCAP/East 64th, ASCAP)
24 CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son, 55 FALLIN' NEVER FELT SO GOOD (Patrix Janus, ASCAP/
ASCAP/Sony Cross Keys, ASCAP) HL/WBM WB, ASCAP) WBM
60 CLEGPATRA. QUEEN OF DENIAL (Sony Tree, BMI/Little 49 THE GRAND TOUR (Al Galiico, BMI/Algee, BMI) CPP
Big Town, BMI/Amenican Made, BMI/Duck House, BMI) 37 HALF ENOUGH (Englishtown, BMI/Longitude. BMI/Maon
HL/WBM & Stars, BMI) WBM/CPP
58 A COUPLE OF GOOD YEARS LEFT (MCA, ASCAP/Gary 51 HAUNTED HEART (Acuft-Rose. BMI/Sony Cross Keys,
Burr, ASCAP) HL ASCAP) CPP/HL
56 COWBOY BOOGIE (Judith, BMI 21 HE AIN'T WORTH MISSING (Songs Ot PolyGram, BMI/
19 A COWBOY'S BORN WITH A BROKEN HEART Tokeco, BMI) HL
(Farrenuff, ASCAP/Full Keel, ASCAP/Cutb, ASCAP/ 4 HOLDIN' HEAVEN (Tom Colins, BMI/Music Corp. Of

Farren Curhis, BMI/Mike Curb, BMI) WBM

America, BMI) HL/CPP

36
LX)
23
65
u

57

[

21
a8
4
29
172

20
n

18

HURRY SUNOGOWN (Warner-Tamerlane, ASCAP/Zomba,

BMI/WB, ASCAP/Denny Henson, ASCAP) WBM/CPP

1 FELL IN THE WATER (W B.M., SESAC/Extra Innings,

SESAC/Warner-Tamerlane, BMI/Jeft Stevens, BM1}

If | DION'T LOVE YOU (Warner-Tamerlane, BMI/

Minnesots Man, BMI/Bob White, ASCAP) WBM

1 GOT A LOVE (Harlan Howard, BMI/Sany Tree. BMI) HL

TLL CRY TOMORROW (WB. ASCAP/Rancho Bogardo,

ASCAP/Grest Cumberland, EMI/Diamond Struck, BMI/

Patennick BMI) WBM/CPP

I'M NOT BUILT THAT WAY (Zomba, ASCAP/GID

ASCAP) CPP

I'M THE ONLY THING (I'LL HOLD AGAINST YOU) (Sony

Cross Keys, ASCAP/Zomba, ASCAP/Sony Tree, BMI/

Songwriters Ink, BMI/Rugular Joe, BMI) HL/CPP

(N THE HEART OF A WOMAN {WB, ASCAP/Warner-

Tamerlane, BMI/Brupo. EM)) WBM

IT SURE 1S MONDAY (EN) Blackwoo¢, BMI/Linde

Manor, BD WBM

IT'S YOUR CALL (Sta'streck W-ters Group, ASCAP/

Burch Brethers. BMI)

JANIE BAKER'S LOVE SLAVE (EMI Blacxwood, BMI/

Linde Mancr, BMI) WBM

JUST LIRE THE WEATHER (Famoes, ASCAP/Loyal

Dutchess ASCAP/Lazy Katc, BMI; HL/CPP

LAY AROUND AND LOVE ON YOU (Sony Cross Keys,

ASCAP/Ruyalhaven, BMI}

LET GO (iciue Brown, ASCAP)

LISTEN TO THE RADID (Irvirg, BMI/Ponder Heart, BMI}
PP

C
LDOKING OUT FOR NUMBER ONE (Sony Tree, BMI/Post

Oa«, BMI/WB, ASCAP/East 64th, ASCAP) WBM/HL 4
MAMA KNOWS THE HIGHWAY (Uncle Pete, BMI/ 64

SHE USEO T0 BE MINE (Sony Tree, BMI)
TEXAS TATTOO0 (Nocturnal Echipse. BMI/Umon County..

Foreshadow, BMI) CLM

MONEY IN THE BANK (Alabama Band, ASCAP/

Wildcountry, ASCAP/Uittie Big Town, BMi/American

Wade, BMI/MCA, ASCAP) HL'WBW

:WNLIGM BRIVE-IN «Coburn, BMi/Nocturnal Eclipse,
M)

MY BABY LOVES ME [Sony Cross Keys, ASCAP) HL

MY SECOND HOME (M ke Dunn ASCAP/Golden Reed,

ASCAP/Sony Tree, BM)}

NOTHIN' BUT THE WHEEL (Music Corp Of Amenca,

BMI/Brand New Town, BMI/OId Wolf, BMI) WBM/HL

NO TIME T0 KILL (Blackened, BM)) CPP

ONE MORE LAST CNANCE (Benefit, BMI/Sony Cross

Keys, ASCAP) HL/WBM

ONLY LOVE (Careers-BMG, BMI/Murrah, BMI/Tom

Collins, BMI) HL/CPP

ON THE ROAD (Polygram Int'I ASCAP/Ranger Bob,

ASCAP) HL

PROP ME UP BESIDE THE JUKEBOX (IF ! DIE)

‘Sangwriters lnk, BMI/T21as Wecge, ASCAP)

QUEEN OF MY DOUBLE WIDE TRAILER (EMI

Blackwood. BMi/Linde Manor, BMI)

RECKLESS (WB. ASCAP/leti Stevens, BMI/Warner-

Tanerane, BMI/Flying Dutckman, BMI)

RENO (Supernaw, ASCAP)

RIP OFF THE KNOB (Bellamy Bros , ASCAP)

SHAME SHAME SHAME SHAME (BMG, ASCAP/)udy

Judy Judy, ASCAP/Harlan Howard, BMI/Sony Tree, BMI)

HL

45
38

26

~

2
30

4

[
-~

14
52
11

BMI/BrahmSongs & Careers-BMG, BMI) HL

THANK GOD FOR YOU (Travelis' Zoo, ASCAP/Beginner

ASCAP) WBM

THAT SUMMER (Bait And Beer, ASCAP/Forerunner,

ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP/CLM

THAT WAS A RIVER (W B M, SESAC/Long Acre, SESAC/

Great Cumberland, SESAC/Ciamond Struck, BMI/

Patennick, BMI) WBM/CPP

THIS ROMEO AIN'T GOT JULIE YET (Warner-Tamerlane,

BMI/Taxicaster, BMI/Pickanbo, ASCAP) WBM

A THOUSAND MILES FROM NOWHERE (Coal Dust

West, BMI/Warner-Tamerlane, BMI) WBM

TRASHY WOMEN (Rhythm Wrangler, BMI/Groper, BMI)

TRUE BELIEVER (Careers-BMG. BMI/Whisting Moon

Traveler, BMI) HL

WE GOT THE LOVE (WB, ASCAP/Rancho Bogardo,

ASCAP/Great Cumberiand, BMI/Diamond Struck, BMI/

Patennick, BMI} CPP/WBM

WE'LL BURN THAT BRIDGE (Sony Tree. BMI) HL

WHAT MIGHT HAVE BEEN (Square West, ASCAP/

Howhn' Hits, ASCAP) CPP

WHAT'S IT T0O YOU (Stroudavanous. ASCAP/JKids,

ASCAP/EMI Apnil, ASCAP) CPP/WBM/HL

WHEN DID YOU STOP LOVING ME (Acuff-Rose, BMI)
PP

WHY DION'T | THINK OF THAT (Polygram, ASCAP/
Ranger Bob, ASCAP/Unichappeil, BMI) HL

WORKING MAN'S PH.D (Acuft-Rose, BMI/Careers-
BMG, BMI/BMG. ASCAP/Mickey Hiter, ASCAP) HL/CPP
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Sales Trail Artistry In Canadian Gountry

W BY LARRY LEBLANC

TORONTO—Country Music Week,
Sept. 16-19 in Hamilton, Ontario, is
expected to attract over 500 national
delegates. Discussion almost cer-
tainly will center on the changing
world of Canadian country music, the
emergence of a domestic country
video channel next year, and the un-
paralleled chart success of BMG/
Arista newcomer Charlie Major.

Spearheaded by artists such as Ma-
jor, Michelle Wright (Arista), Prairie
Oyster (BMG), Jim Witter (fre), Cas-
sandra Vasik (Epic), Shania Twain
(Mercury), Patricia Conroy (WEA),
and George Fox (WEA), Canadian
country has gained an unprecedented
national profile over the past 18
months. Much of this is due to wide-
spread Canadian radio support, as
well as sizable media spillover from
the U.S., which has brought attention
to country music in general.

Canadian country programmers
are giving heavy airplay to tracks by
such domestic acts as Ian Tyson
(Stony Plain), Rita MacNeil (Virgin),
the Rankin Family (EMI), Gary
Fjellgaard (Savannah), Joan Ken-
nedy (MCA), Anita Perras (Savan-
nah), the Johner Brothers (Sceptre),
Terry Kelly (Gun), Ron Hynes
(EMI), the Barra MacNeils (Poly-
Gram), Tracey Prescott and Lone-
some Daddy (Columbia), One Horse
Blue (Savannah), Blue Shadows (Co-
lumbia), Lisa Brokop (Liberty), Don
Neilson (Einstein Brothers), and
Cindy Church (Polygram).

“Canadian country music is better
than Canadian music of any other
genre right now,” says Rawleo Com-
munications consultant Doug Pringle,
who was responsible for launching
country radio powerhouse CISS here
earlier this year. “There’s a whole
musical movement in embryonic form
which is beginning to sprout.”

“This industry is growing at a time
when a lot aren’t,” says Chris
Hughes, president of the Canadian
Country Music Assn. “There’s just so
much talent in this country.”

Denise Donlon, director of Music
Programming for the national music
video network MuchMusic, says, “In
the past five years there’s been some
dramatic changes in the country mu-
sic market. Record companies now
market country acts more like they
do rock acts.”

If such talk makes it sound as

though Canadian country is a suc-
cessful industry, it is a bit misleading.
Despite the high profile of many art-
ists, there’s still one thing missing:
sales. Not only have there been few
sales triumphs—
notably Wright,
Prairie Oyster,
Fox, and Ian Ty-
son—but labels
are unlikely to re-
coup on country
albums  unless
publishing is in-
volved.

“We don’t have
enough of a star system yet,” says ra-
dio consultant Dave Charles, presi-
dent of Joint Communications. “We
have a lot of airplay stars, but we
don’t have many artists who are sell-
ing. There’s not the faith [in Canadian
country] at the rack level or at retail.
The artists we're seeing with chances
of cutting through are ending up in
Nashville.”

“It’s a tough market,” says Kim
Cooke, VP of A&R at Warner Music
Canada. “With the exception of Mi-
chelle Wright and Prairie Oyster be-
ing platinum-level artists (100,000
unit sales] one time around, it’s a dif-
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