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MINDING
IS OWN
BUSINESS

For 25 vears he has seduced us with his
voice and hypnotized us with his presence.
Now ll‘L'll(I'\' l’k'!ll.l\'rgr.l\s casts his
most remarkable spell of all.

little
more
magic

‘I'he new album featuring the
smash single “Voodoo.”
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B BY ERIC BOEHLERT

NEW YORK—It's déja vu all over
again at adult pop radio, '80s style.
A look today at playlists for the
ever-growing category of top 40/
adult stations, which target listeners
2544, may send some scurrying for
their Mondale for President pins.
Consider the current rosters. For
the last few weeks (and in some
cases, months), new releases by John
Waite, Tears For Fears, Duran
Duran, Tina Turner, Phil Collins,
Cyndi Lauper, Huey Lewis & the
News, Kenny Loggins, and UB40
have all been logging healthy airplay.
That's the equivalent of a 10-year re-
union, since the last time those acts
appeared on the charts together the
year was either 1983 or 1984, when
each broke out as a major chart con-

e

N

STING
tender.

Adding to the sense of time warp is
the additional mix of other early-'80s
mainstays who continue to garner
airplay. For acts such as Rod Stew-
art, Michael Jackson, Sting, Daryl
Hall, Elton John, Don Henley, Billy
Joel, Madonna, Prince, John Mellen-
camp, Def Leppard, and Annie Len-
nox, the early '80s were crucial to
their careers as well. Combined, the
(Continued on page 81)
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B BY SUSAN ELLIOTT

NEW YORK—Deutsche Grammo-
phon’s new Mad About line of mid-
price classical reissues—the latest
in a series of industrywide attempts
to help the genre shed its stodgy
image—marks a departure for a la-
bel that has cultivated a highbrow
image in terms of repertoire and
artists.

“Everybody in the business talks
about how classical musie is stigma-
tized as being stuffy, inhibiting, in-
timidating,” says Karen Moody, VP
of Deutsche Grammophon. “But if
we just keep talking about it and
doing nothing, then we're just part
of the problem instead of part of
t'ne solution.”

DG’s Mad About Line Mixes
Classical Music, Pop Marketing
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The DG series features 21 titles
in all, including “Mad About Bach,”

(Continued on page 96)

DIVERSE STRENGTHS DRIVE AUTUMN U.K. RELEASES

Boxed Sets Add New Page To Zeppelin Saga

One Dove Takes Flight

LONDON—ALt a time when the U.K.
music scene is fractured between gui-
tar bands and dance artists, the sonic-
ally enticing trio One Dove believes it
can fashion one sound to unite fans

ONE DOVE

of both.

‘“We’re interested in breaking
down the barriers between both
camps; that’s something that’s really
important to us,” says lead vocalist

(Continued on page 86)

B BY THOM DUFFY

LONDON—When the “Led Zeppe-
lin” boxed set was released by Atlan-
tic Records in late 1990, no one in-
volved with the project
quite expected the de-
mand for a sequel set,
says Jimmy Page, the
band’s guitarist and
producer. Page has
since digitally remas-
tered 31 studio tracks
for ‘““Led Zeppelin:
Boxed Set 2,” released
in September on At-
lantic Records.

“There was no talk
of it at all,” says Page,
who previously remas-
tered the 54 tracks for
the four-CD boxed set released in
1990. “There’s no shadow of a doubt
that Atlantic, and certainly even our

Jimmy Page in 1969

Rebirth of ‘Coel’, page 10

management, had no idea that [the
first set] was going to be so phenom-
enally well-received. I actually
thought it would do a million, and ev-
eryone said, ‘No way, it can’t possibly
do that.””

But it did. The “Led
Zeppelin” box has sold
1.5 million copies
worldwide, with the
majority of sales, 1.2
million, in the U.S,, ac-
cording to Atlantic
Records.

That market re-
sponse has prompted
not only ‘“Boxed Set
2,” made up of tracks
not included on the
1990 package, but also
‘““Led Zeppelin: The
Complete Studio Recordings,” a 10-
CD box containing the nine original

(Continued on page 97)

Craven Makes ‘Scenes’
B BY PAUL SEXTON

LONDON—Beverley Craven, the
1992 Brit Award honoree as best
newcomer, has returned to the pop
life following a hi-
atus that pro-
duced the auto-
biographical new
Epic album, »
“Love Scenes.”
After taking time
out from her ca-
reer to have a
baby daughter,
now 19 months
old, the rising British singer/song-
writer was heartened to see that
“Love Scenes,” her sophomore Epic
effort, hit the album chart at No. 4
immediately upon its U.K. release
Sept. 27, with her label reporting ad-
vance retail orders of 83,000 units.
(Continued on page 96)
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Soul Asylum, RuPauI
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He's sold over 30 million records worldwide

S0 FAR...

Summer of '69
(Everything | Do) 1 Do It For You
It's Only Love
Heaven
Cuts Like A Knife
Heat Of The Night
This Time
Can't Stop This Thing We Started
Run To You
Do | Have To Say The Words?
Straight From The Heart
Somebody
Kids Wanna Rock
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SO FAR SO GOOD.....

A must have collection of Bryan Adams' hits, featuring the new single

"PLEASE FORGIVE ME"

A full compliment of promotional material is available, including:
Display materials ® Video Merchandising ¢ TV Advertising ® Street Posting ® & More

Album Street Date: November 9th
SO FAR SO GOOD (AND MORE)

A video collection of Bryan Adams' hits, featuring the brand new single
"Please Forgive Me"
PLUS RARE NEVER SEEN BEFORE FOOTAGE OF ADAMS' CLASSICS
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Soul Asylum, Stone Temple Pilots, Green Jelly,
RuPaul Lead Billhoard Music Video Award Nominees

LOS ANGELES—Rockers Soul Asylum
and Stone Temple Pilots, performance art
group Green Jelly, and leggy cross-dresser
RuPaul are the leading contenders for the
1993 Billboard Music Video Awards, with
three nominations apiece.

Three of those acts were nominated in a
new category, Maximum Impact Clip Of
The Year, which recognizes the piece of
video work that best advances an artist’s
career. Soul Asylum’s Columbia video
“Runaway Train,” Green Jelly’s Zoo clip
“Three Little Pigs,” and RuPaul's Tommy
Boy video ‘‘Supermodel (You Better
Work)"” each are Maximum Impact con-
tenders. Blind Melon’s Capitol video ‘“No
Rain” and Dr. Dre’s Death Row/Inters-
cope/Priority clip ““Nuthin’ But A ‘G’
Thang” also were nominated in the new
category.

Another new award for 1993 honors the
year's top director. The award recognizes
either a single outstanding clip or an over-
all body of work for the year. Nominees
are Palomar Pictures’ Michel Gondry
(whose work includes Terence Trent D’Ar-
by’s “She Kissed Me” and Bjork’s “Human
Behaviour”); High Five Productions’ Mi-
chael Salomon (Pam Tillis’ ““Cleopatra,
Queen of Denial” and Sawyer Brown’s “All
These Years”); Satellite Films’ Fred Stuhr
(Green Jelly’'s “Three Little Pigs” and
Tool’s “Sober”); Propaganda’s Dominic

New Parent Makes
Gamelot A Player
In Acquisition Game

H BY ED CHRISTMAN

NEW YORK—Investcorp’s agreement to
acquire Camelot Music makes the Ohio-
based retail powerhouse a deep-pockets
player on the acquisitions front.
Investcorp, an investment company that
owns Saks Fifth Avenue and Gueci, signed
a definitive agreement Sept. 30 to buy the
365-unit, North Canton, Ohio-based chain.
Investcorp says the deal is expected to
close before the end of the year, with
sources specifying mid-November as the
target date.
Investcorp announced that Jim Bonk,
Camelot’s executive VP and COO, will
(Continued on page 85)

Sena (Janet Jackson’s “If”); and Satellite
Films’ Mark Romanek (Lenny Kravitz's
“Are You Gonna Go My Way” and Madon-
na's “Rain).

The winners will be announced Nov. 5
during a ceremony at the Hotel Sofitel-Ma
Maison here, at the close of the 15th annual
Billboard Music Video Conference. The
event, which opens Nov. 3, attracts music
video marketers, promoters, programmers,
producers, and directors for three days of
meetings, seminars, and industry pre-
views. (For registration information, call
212-536-5018.)

Frank J. Biondi Jr., president/CEO of
Viacom International Inc., will deliver the
keynote speech Nov. 4. Viacom, the parent
company of MTV and VH-1, is launching a
test of an advanced interactive cable sys-
tem in Castro Valley, Calif., in a joint ven-
ture with AT&T. The company currently is
negotiating to acquire Paramount Commu-
nications Inc.

Biondi's speech will set the stage for a
series of “Future Watch” panels, starting
with a session on Interactivity & Direct
Marketing. Panelists will include Chris

Clark, VP of programming at MOR Music
TV; Janis P. Thomas, executive VP of di-
rect marketing and advertising services at
Black Entertainment Television; David Ser-
lin, executive VP at ICTV; Les Garland, VP
of programming at The Box, and others.
The panel will explore the growing use of
music video as a tool for direct communica-
tion with the consumer.

Immediately afterward, a discussion
group on Promotion & Distribution will ad-
dress the impact on video suppliers of the
various networks’ forays into the field of
interactivity, and other developments in
the cable and broadcast arena.

A third Future Watch panel, titled Going
Global, will be moderated by Tom Hunter,
senior VP of international programming at
MTV: Music Television. The panel will ex-
amine the potential on the international
front for domestic video suppliers and pro-
grammers.

Other sessions will include:

e A Mock Programming Session, moder-
ated by Black & White Television’s Paris
Barclay. Participants confirmed at press

(Continued on page 83)

H BY ED CHRISTMAN

NEW YORK—BIlockbuster Entertain-
ment’s pending acquisition of Super Club
Retail Entertainment will make the com-
pany the third-largest U.S. music account.

Blockbuster, which already operates
237 Sound Warehouse and Music Plus
stores, has signed a letter of intent to pur-
chase Super Club, a subsidiary of Philips
Electronies, for about $150 million. Block-
buster, based in Fort Lauderdale, Fla.,
said it would fund the acquisition—expect-
ed to close by the end of November—with
cash and company stock.

The acquisition of Super Club will add
270 music stores and 160 video rental
stores to the Blockbuster portfolio. Also,
Blockbuster will acquire three Super Club-
owned wholesale operations as part of the
deal: Dallas-based Best Video, a video dis-
tribution company; Playback Internation-

Blockbuster To Add Super Glub
To Expanding Retail Portfolio

and AV], a supermarket rackjobbing oper-
ation.

Billboard estimates that Super Club Mu-
sic generates about $225 million in annual
sales, while the Sound Warehouse/Music
Plus chain generates about $375 million.
Overall, Billboard estimates that when the
acquisition is completed, Blockbuster Mu-
sic will have about a 6.4% market share,
placing it behind only rackjobber Handle-
man Co. and The Musicland Group. It also
will rank third in store outlets, behind Mu-
sicland and Trans World Music Corp.

Gregory Fairbanks, senior VP, CFO,
and treasurer of Blockbuster Entertain-
ment, says the company eventually will in-
tegrate Super Club Music into Blockbust-
er Music and will convert Super Club Vid-
eo outlets to Blockbuster Video stores.
But the music store conversion could be
problematic, since Blockbuster is central-
izing its music operations at the Sound
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ANTICIPATION HIGH FOR PEARL JAM
With its first album, “Ten,"” still high on the charts, Pearl Jam re-
leases its feral new set Oct. 19. Retail anticipation already is high,
following the Seattle group's recent sweep of the MTV Video Mu-
sic Awards, so Epic Records is planning a relatively low-key mar-
keting approach. Melinda Newman reports.

‘HILLBILLIES’ BANDWAGON IS ROLLING
Even before the film opens on Friday (15), several record com-
panies are moving to Beverly—
soundtrack features a bushel of country stars, including Ricky
Van Shelton, Lorrie Morgan, and Dolly Parton. Cross-promo-
tions with retailers also are planned.
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Disney Freezes Reorders Of ‘Aladdin’
Sources Say It’s Running Low On Hit Title

8 BY EILEEN FITZPATRICK

LOS ANGELES—Despite record-
breaking sales for “Aladdin,” Walt
Disney Home Video has put a freeze
on reorders of the title until further
notice.

Available in stores since Sept. 29,
“Aladdin” has racked up consumer
sales of more than 10 million units,
according to Disney. Duplicator
sources say initial North American

shipments totaled approximately 22
million units.

Disney accounts were told at street
date that they would be unable to re-
order the title, but were not given a
date as to when the moratorium
would be lifted.

Disney executives would not com-
ment on the moratorium policy, but
distributor sources have speculated
that the supplier is running low on
copies and needs time to duplicate

WaxWorks Plans Launch
0f Sell-Thru-Only Vid Ghain

@ BY EDWARD MORRIS

OWENSBORO, Ky.—WaxWorks/
VideoWorks here is launching a
chain of video seli-through stores,
the first three of which are expect-
ed to be open by Christmas. In do-
ing so, WaxWorks follows the lead
of Musicland, with its Suncoast
web, and Trans World, with Satur-
day Matinee.

Called Reel Collections, the
stores will have an average floor
size of 2,000-2,200 square feet and
will carry about 6,000-8,000 videos,
including movies, exercise tapes,
and special-interest titles.

“If it’s on video, it will be in the
store, or you'll be able to special-
order it,” says Kirk Kirpatrick, VP
of sales/video. ““It’s a very broad

Fitzpatrick
Joins Billhoard
Home Vid Team

NEW YORK—Eileen Fitzpatrick
has joined Billboard in Los Ange-
les as associate home video editor.

At Billboard, Fitzpatrick will be
covering the broad spectrum of
the home video industry, with a
special focus
on retailing
and distribu-
tion. Her re-
sponsibilities
will include the
weekly Store
Monitor col-

umn.
“We are FITZPATRICK
very excited to

have someone of Eileen’s experi-
ence at Billboard,” says Billboard
editor in chief Timothy White,
“and as we continue to expand all
aspects of our international video
and retail coverage, her talents
and expertise will be invaluable.”
Fitzpatrick comes to Billboard
from Video Business, a trade
weekly, where she was associate
editor. She joined Video Business
in June 1990. Prior to that Fitzpat-
rick was director of publicity at
True North Entertainment, a
home video supplier. She also has
held publicity positions with Me-
dia Home Entertainment, Nelson
Entertainment, and Columbia Pic-
tures. She has a degree in commu-
nications from Syracuse Univ.

selection, encompassing every-
thing on video.”

Terry Woodward, who owns
WaxWorks/VideoWorks distribu-
tors and its chain of 136 Disc Jock-
ey record stores, says the first
Reel Collections will be in Knox-
ville, Tenn.; York, Pa.; and Colum-
bia, S.C. ““We’ll get a good test
through Christmas,” Woodward
adds. Woodward revealed the test
at the company’s annual conven-
tion here.

The Knoxville location will occu-
py the site of a former Disc Jockey
store in East Towne Mall. “We're
moving our record store there,”
Woodward explains, “and enlarg-
ing it. And we're going to salvage
our old space and put in this mov-
ies-only store.”

Kirkpatrick says it is unlikely
that the first three stores will car-
ry laserdiscs, because the ‘“hard-
ware demographics” of the areas
do not support it. He adds that “a
lot of each store will be {devoted
to] special boutique items,”” such
as studio jackets and other movie-
related collectibles.

Complete coverage of the Wazx-
Works/Video Works conference will
appear in next week's Billboard.

and replenish its stock.

In addition, distributor and retail
sources indicate that Disney is at-
tempting to “manage the inventory”
by shuttling excess inventory from
one market to another short on
‘“Aladdin” copies. FoxVideo used a
similar inventory-control strategy
two years ago with “Home Alone.”

“I think what has happened is Dis-
ney got a rush of reorders right
away, and they were tapped,” says
one distributor. “But I don’t think the
moratorium will go on that long.”

Typically, Disney’s moratorium
policy on classic titles doesn’t kick in
until the title has been selling for sev-
eral months.

“I guess the reason is they didn’t
want to flood the market,” says a rep
for Baker & Taylor Video, “but it’s a
little soon to stop honoring reorders.”

Disney is expected to put “Alad-
din,” as well as “Pinocchio,” on con-
sumer moratorium next spring.

(Continued on page 84)

B BY PHYLLIS STARK

NEW YORK—The sound of cham-
pagne being uncorked could be
heard all over New York when win-
ning programmers got a look at the
just-released summer Arbitron rat-
ings and discovered shakeups in
several format battles.

In the top 40 race, WHTZ (Z100)
was the clear winner. Its new mod-
ern rock-leaning sound propelled
the station all the way up from
eighth place to second in the market
with a 3.84.7 12-plus rise. The mar-
ket’s other two top 40’s, adult-lean-
ing WPLJ and rhythm-leaning
WQHT (Hot 97), remained flat, with
WPLJ at 4.0 and Hot 97 at 3.6.

News/talk WCBS-AM, mean-
while, beat crosstown competitor
WINS for the first time in exactly
10 years. WCBS-AM was up 3.0-3.6,
while WINS remained flat at 3.4.

Summer Arhitron Ratings
Shake Up N.Y. Format Wars

The news was not as good for
CBS’s oldies sister station, WCBS-
FM, which was off 4.8-3.9.

Urban WRKS (5.8-5.7) remained
on top in New York for the seventh
consecutive quarterly survey. The
spring’s second-place finisher, AC
WLTW, was down to fourth in the
market as a result of a 5.2-4.3 dip.
N/T WABC (4.8-4.5) remained in
third place. Urban WBLS was off
4.74.1 in its first book as a Jerry
Clifton-consuited station, but man-
aged to remain in fifth place.

Elsewhere in New York, classic
rock WXRK (K-Rock) remained flat
at 4.1, but morning man Howard
Stern was up 8.0-8.4 and retained
his position as the city’s top-ranked
A.M. drive host. AC WMXV (Mix
105) was off 3.4-2.8. Country
WYNY was up 2.1-2.3 in its first
book under new PD Fred Horton.

(Continued on page 86)

A Sony Day In England. In his new role as president and chief operating officer of Sony Music Entertainment, Tommy
Mottola meets with the company’s top European and American executives at Sony Music's U.K. conference in
Eastbourne, England. The conference was hosted by Paul Burger, chairman and CEO of Sony Music Entertainment U.K.
Shown, from left, are Fred Ehrlich, VP/GM, Columbia; Richard Griffiths, executive VP, Epic; David Glew, president, Epic;
Burger; Don lenner, president, Columbia; Mel llberman, president, Sony Music International; Mottola; Robert M. Bowlin,
executive VP and chief financial officer, Sony Music Entertainment; Paul Russell, president, Europe, Sony Music
Entertainment; Michele Anthony, executive VP, Sony Music; and Richard Denekamp, senior VP, European region, Sony

Music International.

CRT Nears Demise; Few Ghanges Seen

B BY BILL HOLLAND

WASHINGTON, D.C.—Music indus-
try copyright claimants will notice
few changes in rate setting and roy-
alty distribution once Congress abol-
ishes the Copyright Royalty Tribu-
nal, according to sources on Capitol
Hill and in the Copyright Office.
Under pending bills in Congress,
current royalty rates will be carried
over. But bills call for an ad hoc arbi-

tration panel to replace the CRT, al-
lowing for stripped-down costs. The
costs of the arbitration panels, which
will be brought in to set new rates
and settle disputes only as needed,
will be paid by claimants out of avail-
able royalty pools.

Claimants bear 18% of costs under
the existing structure, part of which
helps pay the $100,000-plus annual
salaries of the three commissioners,
office overhead costs, and the sala-

Sony, Matsushita Add To MD, DGC Lineup

B BY STEVE McCLURE

TOKYO—Sony and Matsushita have
raised the stakes once again in the
ongoing battle of the formats by in-
troducing new MiniDisc and Digital
Compact Cassette hardware.

Interestingly, in spite of the Au-
gust introduction of portable DCC
units (Billboard, Sept. 4), Matsushita
continues to emphasize home DCC
decks. Sony’s new-product rollout
features its smallest Walkman-type
MD units yet.

By miniaturizing components and

using a lithium-ion battery of the
type used in 8mm camcorders Sony
has come up with a new playback/re-
cord MD Walkman-type unit that is
about half the size (84 x 29.9 x 106.8
mm) of its predecessor model. Sony’s
new playback-only Walkman-type
MD unit measures 74 x 18.5 x 106.8
mm.

Sony’s product rollout will consist
of a new portable MD player, which
goes on sale Dec. 1 in Japan for
50,000 yen ($476); a portable MD re-
corder/player to be launched the

(Continued on page 87)

ries of staff. All this will be eliminat-
ed by the legislation.

The House Judiciary Committee
voted Oct. 6 to abolish the CRT. The
bill now goes to the House floor. The
action came a day after Senate com-
mittee members heard testimony on
a similar measure. In that testimony,
two of the three members of the Tri-
bunal said the 16-year-old panel is a
waste of taxpayer money and should
be dissolved.

In the Senate hearings, Sen. Den-
nis DeConcini, D-Ariz., chairman of
the Senate subcommittee on patents,
copyrights, and trademarks and au-
thor of the bill, called the pending ac-
tion the “final act of downsizing.”

DeConcini also said he believed
that replacement of the agency with
ad hoc arbitration panels would “en-
courage the parties to settle their dis-
putes in the marketplace and rely
less on government involvement.”

CRT chair Cindy Daub argued that
the Tribunal has done a good job and
is cost-efficient, but fellow commis-
sioner Edward J. Damich dismissed
that notion and said the work of the
CRT could be done with “one full-

(Continued on page 86)

Artec Defies
Skeptics, Plans
Private Stock Sale

NEW YORK—There are disbe-
lievers aplenty, but Artec CEO
Marty Gold says the home video
distributor is alive, profitable, and
about to set another revenue re-
cord. It also is intent on raising
$10 million in a private stock sale.

The Shelburne, Vt.-based dis-
tributor has been the subject of
endless industry rumors in the
past several months, none of them
good. Speculation that Artec was
failing heightened when the com-
pany had to drop two key orders
for Disney’s “Aladdin.” Star Vid-
eo Entertainment picked up the
business, worth an estimated
35,000 cassettes (Billboard, Oct.
9).

Disney, according to other
wholesalers, refused to ship until
Artec paid its bills. However, Gold
maintains, “we don’t owe Disney
a lot of money. Our relationship

(Continued on page 84)
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EC Must Unify Gopyright Laws

B BY TIM DABIN

The world’s biggest record market has a
significant problem: It isn’t really one
market yet.

The 12-nation bloc that is the European
Community officially became internal-bor-
der-free at the beginning of the year.
Though that has myriad positive effects, it
also opens the door, lays out a welcome
mat, and offers a cup of tea to dodgy re-
cords.

Before the advent of the single Europe-
an market, it was relatively straightfor-
ward to exclude unlicensed material from
any particular country. Now, it is in many
respects illegal to interfere with the trans-
fer of goods or services within the EC’s
borders. This means that protection-gap
records—those that are legal in their own
territory but illegitimate in other coun-
tries—have been cascading into the U.K.
and other EC nations since the beginning
of the year.

In the U.K., the main problems stem
from Italy and Germany, where copyright
laws (different from our domestic legisla-
tion) allow live and other recordings, con-
sidered bootlegs by the British industry,
that would not be permitted in the U.K.

These bootlegs have produced a gray (if
not black) market in the U.K., whereby
mobile rip-off merchants drive around
stores selling these discs and tapes from
the back of their trucks.

The British Phonographic Industry’s
anti-piracy unit is in the process of educat-
ing retailers as to why they should avoid
this apparently seductive product.

The main reason is that it is illegal, and
we regard it as far more preferable that
stores be persuaded not to stock these re-
cords, rather than sell them and oblige us
to resort to the force of law.

The reason why such product is illegal is
because British copyright law, like other
nations’, is based on the principle that the
investors in the creation of intellectual
property (record companies) need to have
that investment protected.

Bootleg albums from Italy and Germa-
ny, on which only mechanical royalties
may have been paid, undermine that pro-
tection and impinge on the British indus-
try’s ability to develop the next generation
of acts. Ironically, then, the bootleggers
will put themselves out of business in the
long term by destroying the industry that

People producing
(bootiegs] are
not rock ’'n’ roll
Robin Hoods.

Tim Dabin is head of
anti-piracy at the British
Phonographic Industry

provides the basis of their trade.

Other reasons why retailers should not
stock these albums include two simple but
significant factors: They are expensive,
and the quality of the vast majority of the
recordings is thoroughly substandard. In
some instances, the end-product CD has
been recorded directly from a vinyl album.

It should also be mentioned that the
people producing these records are not
rock’n’roll Robin Hoods. They are hard-
nosed, thick-skinned, self-centered people
looking to make as much money as possi-
ble from minimum outlay, mindless of the
consequences to others.

Those consequences, of course, include
the total absence of payments to artists
and all rightful copyright owners.

The BPI's international colleagues in

CD-5 IS NOT THE ANSWER

In response to Bradford Auerbach'’s letter
in the Sept. 25 issue, I am one of those
“skeptics” with “economic vested inter-
ests.” Being in the business of classical mu-
sic, I am interested in a video carrier with
high quality audio and video. Even Auer-
bach will admit that CD-5 is not the an-
swer, and I am sure that people on the

high-end movie side feel the same way.
There is no doubt in my mind that in five
to 10 years, a third-generation, all-digital
disc will fulfill those requirements, but I
don’t want to wait until I am retired. Until
then, the only hope is laserdisc, and I don’t
think that talking that format down is any
help, especially when this comes from Phil-
ips. Along with Sony, PolyGram/Philips is
actually investing millions in classical video.
Guenter Hensler
President
BMG Classics
New York

ENCOURAGING CHANGES

Having subscribed to Billboard for so
many years (257) out of a combination of
habit/addiction and obligation, I'm only
slowly taking in just how much it has
changed since Timothy White took charge:
front-page features on Senegal (Billboard,

IFPI are just as concerned about the phe-
nomenon as we are, but if the product
does not contravene domestic legislation
in its country of origin, there is very little
they can do at the source.

So what are the remedies on an interna-
tional level? Primarily, a harmonization of
copyright law across the EC. Ultimately,
this will mean that the definitions of legiti-
mate and illegitimate will be the same in
any and all of the 12 nations.

However, the European Commission
has been masticating the directive that
would produce such a law for years now,
and, faced as it is with war on its doorstep
and a continent-wide economic recession,
there are other issues to distract it from
copyright legislation.

In the interim, national record indus-
tries across Europe are obliged to rely on
the case law that states that domestic
copyright legislation is sovereign over the
EC'’s provisions for the free movement of
goods and services.

This doctrine was established by the Eu-
ropean Court, the EC’s highest legislative
body, in January 1989, following an action
by EMI-Electrola against Danish-regis-
tered company Patricia Records.

Patricia had been reproducing records
in Denmark that were out of copyright un-
der the country’s 25-year protection peri-
od, and exporting them to other EC terri-
tories where they were still protected.

The legal tenet outlawing this practice
has now been thoroughly tested, and
stands up in court anywhere in the Euro-
pean Community.

Nonetheless, what this international in-
dustry needs is international law, not
piecemeal measures.

Though the single European market is a
massive opportunity, it is also a frighten-
ing prospect if it is left unregulated.

LETTERS

May 8), and the British jazz-dance scene

(Billboard, Sept. 18); regional reports on At-

lanta, Chicago, Boston; interviews with

songwriters; the Heatseekers campaign to
bring attention to what's bubbling under.

It's all very important and encouraging

for those of us working with new and up-

and-coming artists.

Charlie Gillett

Director

Oval Records

London

THANKS FROM THOSE WHO WAIT

Thank you for the honor of being the 1993
Billboard Country Music promotion/mar-
keting director of the year! (Billboard,
Sept. 18). It is the first thing I have ever
won, and I now truly believe that the very

best comes to those who wait.
Marlene Augustine
Promotion/marketing director
KNEW/KSAN
San Francisco

USED-CD WARS SIGN OF LOW CONFIDENCE?

Having studied the intense debate in the
U.S. regarding the sale of used CDs, I'm
worried about the confidence of the major
record companies in the music that is being
produced today. Nothing could be better

for the survival of the record business than
a healthy market for second-hand CDs.

When [ started collecting jazz records as
a teen-ager, this involved an element of a
collector’s desire to create a valuable re-
cord collection. Should my occasional pur-
chases of jazz CDs in cut-out bins or the re-
cent sale of a rare Charlie Parker vinyl al-
bum for $700 bring me a bad conscience,
since in neither case is there any royalty
for the artist?

The attitude from most of the big record
companies with regard to the trade of le-
gally manufactured used CDs is also ex-
tremely worrying from one very serious
aspect. There are a number of fundamental
problems that the music industry is fight-
ing in which our position is fully justified,
and where we have the moral support of
society in general. These include the issues
of piracy, bootlegging, copyright protec-
tion, etc. It would be suicidal for our indus-
try to have the issue of used CDs included
among these problems and to give the op-
position the chance to accuse us of simply
being greedy.

Dag Haeggqvist
Chairman

Gazell Music
Stockholm, Sweden

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Hula and Fingers and Jazzy Jeff and Fresh Prince.
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POP*ROCK*R&B*RAP*DANCE*COUNTRY*LATIN*CLASSICAL+*JAZZ+*MUSIC VIDEO

Island Delivers Acid-Jazz ‘Rebirth’
‘Cool’ Compllatzon Condenses U.K. Series

B BY LARRY FLICK

NEW YORK—Island Records is
plugging into the ongoing U.K.
acid-jazz club movement with “Re-
birth Of Cool,” a compilation of es-
tablished and unsigned acts that
will define the stylistic future of the
label’s R&B-oriented subsidiary,
4th & Bway.

The just-released collection is ac-
tually an abbreviation of a highly
successful double-record series of
the same name on the label’s U.K.
arm. In faet, the Stateside version
of “Rebirth Of Cool” is culled from
the third edition in the year-old se-
ries of albums released abroad.

The album features three Island
acts, Ronny Jordan, Stereo MC’s,
and Freestyle Fellowship. Other
tracks include licensed independent
singles by Opaz, the brainchild of
revered producer Roy Hayden; pop-

NELSON

ular French rapper MC Solaar, who
has been picked up by PolyGram la-
bel Cohiba Records for an album;
Japanese DJ clique United Future
Organization; and the Subterran-
eans, which consist of Marco Nelson
from the Young Disciples and un-
derground star Maxton “Gig”’ Beas-
ley.

“Every time one of these records
came around in England, we either
had a lot of other stuff happening,
or there were licensing problems,”
says Andy Allen, VP/GM at Island.
“We knew we wanted to be involved

Deal With Hughes Brothers
Signals Gapitol Street Push

B BY CRAIG ROSEN

LOS ANGELES—Weeks after it dis-
mantled its black music division, Cap-
itol Records has made an aggressive
move to step up its
street credibility
in R&B and rap,
joining forces with
film directors Al-
len and Albert
Hughes to launch
Underworld Records.

Best known for their critically ac-
claimed directorial debut, “Menace II
Society,” the 21-year-old Hughes
twins also have been involved in the
music business. They served as exec-
utive producers of the gold “Menace
II Society” soundtrack album, and
lensed videos by 2Pac, Yo-Yo, KRS-
One, Too Short, and other rap acts.

HUGHES BROS

The ‘“Menace II Society” sound-
track, released on Jive, peaked at No.
11 on The Billboard 200 and has sold
more than 712,000 copies, according
to SoundScan data. This week it
stands at No. 103 after 19 weeks.

Capitol president/ CEO Gary Gersh
says he became interested in the
Hughes brothers after seeing “Men-
ace II Society,” which he calls “the
most interesting, intriguing, disturb-
ing, and emotionally controversial
movie by young directors I have ever
seen.”

He adds, “The way the film moves
to the beat shows that [the Hughes
brothers] really understand musie.”

The Underworld deal marks the
second pact Gersh has inked for a
new imprint since taking the helm of
Capitol in July. Previously, Gersh

(Continued on page 87)

in this musical movement it was
just a matter of timing.”

“Rebirth Of Cool” marks the first
time a major U.S. label has released
an acid-jazz album.

Allen says the game plan for 4th
& Bway at this point is for its A&R
staff to begin seeking U.S. acid-jazz
acts, while also mulling over the la-
bel’s U.K. signings for possible re-
lease here. Although it could not be
confirmed, it appears that another
Island label, Gee Street, will pick up
some of the rap slack resulting
from this shift in creative focus.

Part of what has egged the pro-
cess on was the multiformat accep-
tance of Jordan’s 1992 album, “The
Antidote,”” which combined ele-
ments of traditional jazz, retro-
funk, and hip-hop. Besides being a
critical darling, the set and single,
“After Hours,” got active play at

(Continued on page 87)

B BY CHRIS MORRIS

LOS ANGELES—In a double-bar-
reled celebration of Ella Fitzger-
ald’s 75th birthday and the immi-
nent 50th anniversary of Norman
Granz’s founding of the label,
Verve Records is issuing a lavish
boxed set of “The Complete Ella
Fitzgerald Song Books.”

The box, comprising 245 tracks
and 16 CDs, arrives in stores Nov.
2. It features the vocalist perform-
ing the greatest works of America’s
best-known popular composers.

Says Verve director of catalog de-
velopment Michael Lang, “We
dubbed 1993 as ‘the yearof Ella’ . ..
We wanted to cap it off with the
[‘Song Books’] boxed set, and at the
same time use the boxed set as an
introduction to the whole concept of

Ella, Verve Mark Milestones
With A 16-CD Celebration

the 50th anniversary of Verve [in
1994].”

Granz, who first promoted Fitz-
gerald as a con-
cert attraction in
1949 as a Jazz At
The Philharmon-
ic artist, became
the singer’s
manager in 1954.
In 1956, he
signed her to his
Verve label and,
with “The Cole
Porter Song Book,” began produc-
ing a series of albums featuring the
vocalist’s versions of individual
songwriters’ works.

The series continued with “Song
Books” devoted to songs by Rich-
ard Rodgers & Lorenz Hart (1957),

(Continued on page 87)

FITZGERALD

A Happy Story. Elektra act the Story celebrates with friends following the folk
duo’s two recent sold-out shows at New York's Bottom Line. Pictured in the
back row, from left, Jim Henke, VP of product development, Elektra; Jonatha
Brooke, the Story; Jon Leshay, senior VP of promotions, Elektra; and Ellen
Darst, senior VP of marketing & product development, Elektra. Front left are
Paul W. Brown, VP of rock promotion, Elektra; Linda Goldstein, Original Artist
Management; and center are Jennifer Kimball of the Story and David Bither,

senior VP/GM, Elektra.

Presley Estate Planning Memphis Tribute Show For 94

B BY MELINDA NEWMAN

NEW YORK—Forty years after El-
vis Presley made his first recordings,
his estate is sanctioning its first-ever
tribute concert to the artist, to be
held the weekend of Oct. 7, 1994.

The worldwide tribute is being pro-
duced by Elvis Presley Enterprises,
in conjunction with Los Angeles-
based concert promoters Avalon At-
tractions and booking agency Cre-
ative Artists Agency. Proceeds from
the event will go to the T.J. Martell
Foundation and the St. Jude Chil-
dren’s Research Hospital.

“It’s kind of a natural idea,” says
Jack Soden, CEO of Elvis Presley En-
terprises. “It was striking, right from
the beginning of when we opened
Graceland over a decade ago, that El

vis seemed to be the entertainers’ en-
tertainer. An endless number of ma-
jor artists who would come to Mem-
phis to visit Graceland had such
generous things to say about Elvis
and the remarkable ways that Elvis
has influenced their careers.”

Although the idea of a tribute had
been tossed around for years, Soden
says a major hurdle was cleared with
the 1991 opening of the Pyramid,
Memphis’ extravagant, 18,000-seat
arena. “At one time, we’d talked
about recreating the famous ‘Aloha
From Hawaii’ concert, but Memphis
won out,” Soden says.

No artists have been formally ap-
proached to perform yet, Soden says,
although he adds that “in laying the
foundation for this, there has been
some leakage. And the feedback has

been extremely positive.”

Given Presley’s success on the
country, pop, R&B, and gospel
charts, it’s expected that performers
from several different music genres
will participate in the event. Howev-
er, neither Soden nor Avalon head
Bob Geddes could say what role, if
any, artists who had performed with
Presley—such as the Jordanaires,
the Stamps, Ann-Margret, or Johnny
Cash—would play in the tribute.

One reason why the involved par-
ties are announcing the concert so far
in advance is so that artists will know
about it before their schedules for
next fall get booked. “We want them
to clear the boards,” says Tom Ross,
head of CAA’s music department.

“This is a project that’s far beyond
just a live concert,” says Geddes.

“We’ve retained CAA to the extent
that we needed significant assistance
in packaging the event international-
ly—meaning there are several oppor-
tunities of revenue to explore, wheth-
er they end up being television broad-
cast, a pay-per-view, home video,
record, literary spinoff ... all that is
being contemplated.”

Because of the worldwide possibili-
ties, Ross says global artists will be
considered. “There will be obvious
choices, and Priscilla [Presley, presi-
dent of EPE] has her list of people
who she feels are special, [but] we cer-
tainly want to have artists representa-
tive of the Latin market. We want to
be aware of the Far Eastern market-
place. We may have the Flying El-
vises. We're going to consider any-
thing that won’t make it a carnival.”

EMI Launching
U.K. Promo Blitz
For Ross Release

B BY ADAM WHITE

LONDON—It looks like endless love
for Diana Ross in the U.K.

EMI Records here is launching a
$750,000 marketing drive—which
may be the company’s largest cam-
paign this season—behind a new
Ross release that couples old materi-
al with new recordings.

The 20-track album, “One Woman,”
is due Oct. 18 on CD, cassette, and vi-
nyl; DCC and MiniDisc versions are
due in November. EMI is targeting
the U.K. audience that bought 1.2 mil-
lion copies of Lionel Richie’s 1992 hits
package on Motown, “‘Back To Front,”
and hoping to beat that total.

“To reach a million, you have to sell
600,000 to 700,000 units before Christ-
mas,” says Jean-Francois Cecillon, di-
visional managing director of the
EMI label. “We feel it’s a very achiev-
able figure. The most difficult thing
is to get adult buyers into the stores
fast, which is why we’re marketing
the album on this scale.”

Ross, meanwhile, was in London to
receive an award Oct. 7 from the
Guinness Book Of Records as “the
most successful female vocalist” on
the British charts (more than 50 hits,
plus another 20-odd hit titles with the
Supremes). She has a number of
scheduled TV appearances, and is
also promoting her autobiography,
“Secrets Of A Sparrow,” published in
the U.K. by Headline Books.

The singer has a split recording deal
internationally: She is signed to EMI
Records U.K. for the world outside
North America, where she is on Mo-
town Records. The latter is said to
have no plans to release “One Wom-
an.”

(Continued on page 87)
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When

it came to contemporary culture,

his vision was complete...

From Patti Smith
to the Outlaws,
The Kinks,

and so many others,

he was always at music’s cutting edge.

From rﬁusic,
to the theatre,
to film,

to literature,

his breadth of knowledge was extraordinary.
And there was so much more.
Legendary wit.

Uncommon wisdom.

Unique insight.

BOB FEIDEN

A rare and special human being

who touched and enriched the lives of so many.

He will be deeply missed...

CLIVE DAVIS
and everyone at

ARISTA




PASS IT ON DOWN

L

L\

C' "

‘l@!‘ et .

LS Y 1T 0y powY

(==% | |
PLATINUM

~ PLATINUM

: Congratulations to Alabama

on three platinum

certifications, and another
home run coming, as Cheap

Seats steps up to the plate
in October.

FROM RCA/NASHVILLE - #1 IN SERVICE TO
COUNTRY RADIO

li—(; "ok A P s o5 K A—?—T

~ CHEAPSEATS |

STREET DATE: OCTOBER 12

-

AMERICAN PRIDE
=g i

‘_ .:'l’ 'gBAN]
L& N J\f @,
%3‘, 'o ¥

-4
L)

R ) 1)

\
¥

" PLATINUM

]
e —S




Artists & Music

Rockers Reap Piles Of Platinum In September
Steely Dan Catalog Captures Sales Honors, Too

B BY CHRIS MORRIS

LOS ANGELES—Albums by Eric
Clapton, Metallica, and Van Halen at-
tained the lofty sales level of 7 million
units, while Steely Dan celebrated its
first multiplatinum album and a raft
of other honors in September certifi-
cations from the Recording Industry
Assn. of America.

Clapton’s Grammy-winning Re-
prise album “Unplugged” continued
its climb into the rarefied ranks of all-

RIAA Reviewing
Its Sales-Stat
Methodology

H BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America has
decided to change or modify the
methodology used in computing its
midyear and year-end sales statistics.

Further, the RIAA will not release
1993 midyear statistics. The move fol-
lows a decision by its market re-
search committee to closely review
the methods used to get member
data and to factor in market percent-
ages of nonmember record compa-
nies.

“We're reviewing the entire pro-
cess,” says Tim Sites, RIAA spokes-
man. ‘“Whether anything gets
changed is up in the air at this point.”

Sites suggests that the trade group
will consider “alternative methodolo-
gy” for determining the statistics.

He says the decision was based on
suggestions this spring from two
RIAA distributor members, CEMA
and Sony Music Distribution, to re-
evaluate last year’s 1992 year-end fig-
ures, which they believed to be inflat-
ed (Billboard, April 10). The four oth-
er majors, however, found no fault
with the stats, which reflected their
own strong fourth-quarter numbers.

(Continued on page 97)

time best sellers. Metallica’s self-ti-
tled 1991 Elektra release and Van Ha-
len’s eponymous 1978 Warner Bros.
debut also hit septuple platinum last
month. Another Van Halen album,
the band’s recent “Live: Right Here,
Right Now,” notched sales of 2 mil-
lion in September.

Steely Dan’s 1977 album ‘““Aja,”
certified double platinum, became the
group’s first multimillion seller. Four
other albums by the team of Donald
Fagen and Walter Becker—‘Can’t
Buy A Thrill” (1973), “Katy Lied”
(1974), “Pretzel Logic’ (1974), and
“The Royal Scam” (1976)—were cer-
tified platinum in September, while
two collections of hits, “Gold” and “A
Decade Of Steely Dan,” attained gold
status. All titles are MCA releases.
The group is on its first tour in two

decades.

R&B group SWV’s “It’s About
Time” and Country Music Assn.
award winner Vince Gill's “I Still Be-
lieve In You,” on RCA and MCA, re-
spectively, became the artists’ first
multiplatinum albums, with both hit-
ting double platinum last month.

In a study in contrasts, the sound-
track albums for the Tom Hanks-
Meg Ryan romance “Sleepless In Se-
attle” and the 1970 hippie-fest docu-
mentary “Woodstock” both attained
sales of 2 million units.

Neil Diamond’s 1992 seasonal al-
bum “Christmas” became the sing-
er’s 17th platinum album.

The Proclaimers’ 1989 album “Sun-
shine On Leith” finally reached gold
last month, boosted by the Scottish

(Continued on page 89)
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Candlebox Ignites. Maverick recording group Candlebox celebrates backstage
after performing at Hollywood's Whiskey A-Go-Go, part of the band’s first U.S.
concert tour. Shown in back row, from left, are band members Scott Mercado
and Peter Kiett. Shown in front row, from left, are band member Kevin Martin;
Maverick Records president Abbey Konowitch; band member Bardi Martin;
Warner Bros. Records VP of promotion Kenny Puvogel; Maverick Records co-
CEO Freddy DeMann; and Sire Records president Seymour Stein.

BMG Vid’s Steffen Adds Kidz-Biz Stripes

B BY SETH GOLDSTEIN

NEW YORK—David Steffen, hired
to create and run New York-based
BMG Video a year and a half ago,
has doubled his responsibilities.
Late this summer, he was named to
head BMG Kidz, the umbrella ven-
ture set up to distribute audio and
video titles from several suppliers.
Steffen, who replaced BMG veter-
an Ron Osher, still with the compa-
ny, now carries the title of senior
VP/GM of BMG Video/BMG Kidz.
“He’s got a lot on his plate,” says

a trade source, who notes it’s too
soon to evaluate Steffen’s impact.
BMG Kidz hit a rough patch earlier
this year when its 18-month rela-
tionship with Rincon Children’s En-
tertainment fell apart. Steffen’s
only comment is that the arrange-
ment, BMG Kidz’s first, ‘‘didn’t
work perfectly.”

The overall goals remain the
same, however. Arne Holland, pres-
ident of Lightyear Entertainment,
one of the labels distributed by
BMG Kidz, says Kidz “is trying to
get our share of shelf space” in a

BMG Pub Lines Up MGM/UA Film Titles

B BY IRV LICHTMAN

NEW YORK—BMG Music Publish-
ing, continuing its expansion into
soundtrack musie, will administer
worldwide music from feature film
and TV projects held by the catalogs
of MGM and United Artists.

The deal, announced by Dean
Stwlber, executive VP of the MGM
Entertainment Business Group, and

RECORD COMPANIES. Polly Anthony is
named GM for Sony 550 Music, Epic
Records’ new label in New York. She
was senior VP of promotion for Epic.

Elektra Entertainment in New
York promotes Ron Gregory to VP
of pop promotion, and names Lauren
Spencer senior director of video pro-
motion and marketing. They were, re-
spectively, national director of CHR
promotion and associate producer/
talent coordinator of “The Jane Pratt
Show.”

Sony Discos promotes Rafael Cue-
vas to VP of national promotion in
Miami, Alberto Mendoza to director
of the Puerto Rico office in San Juan,
Gloria Olazar to director of opera-
tions in Miami, and Onelia Rodri-
guez to comptroller in Miami. They
were, respectively, VP for the Carib-
bean area; director of promotion,
Puerto Rico; director of production
and inventory planning; and director
of accounting.
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Randy Spendlove is appointed VP
of pop promotion for Perspective Re-
cords, a joint venture between A&M
Records and producers Jimmy Jam
and Terry Lewis, in Los Angeles. He
was promotion manager for northern
California at A&M.

Michael Barackman is named se-
nior director of A&R at Arista Rec-
ords in New York. He was VP of
A&R at EMI.

Bruce Flohr is promoted to senior
director of A&R/artist development
at RCA Records in Los Angeles. He
was director of alternative music de-

Nick Firth, president of BMG Music
Publishing Worldwide, covers more
than 100 MGM and United Artists
productions released since 1987; it
will extend to additional efforts made
throughout the length of the deal,
which was not revealed. The catalogs
were previously handled by EMI Mu-
sic Publishing, the owner of the Rob-
bins-Fesit-Miller and United Artists

(Continued on page 85)
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velopment/promotion.

Sandra Trim-DaCosta is named
director of marketing for GRP Rec-
ords in New York. She was director
of marketing at Columbia.

Jive Records in New York pro-
motes Tom Carrabba to senior direc-
tor of marketing and sales, and Janet
Kleinbaum to director of product
management. They were, respective-
ly, senior director of marketing and
director of video promotion.

Steven Glass is appointed director
of special projects for EMI Records
Group in New York. He was special

children’s market dominated by
blockbusters like Disney’s ‘“‘Alad-
din” and The Lyons Group’s Barney
cassettes. Retailers expand kid-vid
sections to accommodate those ti-
tles, Holland notes. ‘It would be
nice if that space was always
there.”

Holland credits Steffen with
‘“some interesting plans. He’s a
very creative marketing guy” who
has the video experience necessary
to balance Kidz's earlier emphasis
on audio.

Steffen, surrounded in his office
by stacks of cassettes and scripts,
agrees Kidz has a ways to go. “You
have to work on something like this
for three to five years to do it the
right way,” he says. Kidz, estab-
lished nearly two years ago, should
prosper provided participants are
“in for the long haul.”

Until demand for kids video
grows, Steffen says distribution
will be limited to four to six new vid-
eo releases next year, vs. about 20
for audio.

Nevertheless, Steffen says, “Ev-

(Continued on page 84)

EG Trade Awaits
EMI Decision On

Royalty Group

B BY DOMINIC PRIDE

LONDON—The outcome of EMI
Music’s decision on which rights
body it chooses for a European
central licensing deal could make
the difference between harmony
and discord among rights societ-
ies in the coming months.

For some months EMI, the last
major record company without a
central licensing agreement, has
been shopping around the rights
societies for a deal to pay mechan-
ical royalties for all records sold
worldwide. This spring Sony Mu-
sic made a deal with France’s
SDRM, under which the mechani-
cals society offered the record
company a rebate for bringing the
major’s entire European reper-
toire to them (Billboard, April 3).

(Continued on page 85)
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assistant to the Brooklyn, N.Y,, bor-
ough president.

Bob Catania is appointed to the na-
tional promotion staff of Geffen and
DGC Records in New York. He was
VP of top 40 promotion for Elektra.

Bill Meehan is named VP of na-
tional sales for Critique Records. He
was VP of sales and marketing for
the Chameleon Music Group.

Shannon Williams is promoted to
national sales and marketing devel-
opment manager at Rhino Records in
Los Angeles. She was national sales
and marketing representative.
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SPANBERGER

TRIM-DACOSTA

PUBLISHING. Kathy Spanberger is pro-
moted to senior VP of U.S. operations
for peermusic in Los Angeles. She
was VP.

BMI in Los Angeles promotes Mi-
chael McGehee to director of film-
TV relations and system manage-
ment, and Karen Freeman Rodri-
guez to associate director of
research/film-TV administration.
They were, respectively, associate di-
rector of film-TV relations, and assis-
tant to the senior director of re-
search/film-TV administration.
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New Set Pits Pearl Jam ‘Vs.” Fame
With Fan Recognition High, Epic Lays Low

8 BY MELINDA NEWMAN

NEW YORK—The cover of Pearl
Jam’s second Epic release, “Vs.,”
shows a sheep, teeth bared, straining
to break through a fence. The band’s
bassist, Jeff Ament, who shot the
photo, says it’s not an unfitting por-
trait of how the Seattle act feels after
two years of exploding fame.

“I think it really fits with what’s go-
ing on with the lyrics, and the imagery
that [lead singer/lyricist] Eddie Ved-
der puts forth,” Ament says. “There
are songs about being kind of caged.
That was what was coming out when
I was hearing him sing. I had the idea
[for the photo] based on hearing a lot
of the stuff.”

With titles such as ‘Animal,”
“Rats,” and “Leash,” “Vs.” is filled
with feral songs that combine aggres-
sive music with Vedder’s hypnotic,
driving lyrics. Even acoustic-based
numbers such as “Daughter” and
“Elderly Woman Behind The Counter
In A Small Town” have a relentless in-
tensity.

The album’s Oct. 19 release comes
at a time when the band’s debut,
“Ten,” is still riding high on the charts
more than two years after its release.
Last week, it was No. 23 on Bill-

board’s Top 200, and has been certi-
fied quintuple platinum by the RIAA.
Sales of “Ten” built slowly, exploding
last summer after the band appeared
on the Lollapalooza tour. And then the
band seemed to be everywhere: con-
tributing to the “Singles” soundtrack,
opening for Keith Richards on New
Year's Eve, playing with Neil Young
in Europe, winning MTV’s award for
best video of the year for “Jeremy.”
For the band, Ament says, it be-
came a matter of not believing the
hype. “The reality is, we’re real peo-
ple, and we like to be dealt with on an
honest level,” he says. “The other side
is that there are a lot of people who

Pearl Jam: Jeff Ament, Dave
Abbruzzese, Eddie Vedder, Stone
Gossard, and Mike McCready.

Time On McKagan’s Hands
Translates Into Solo Album

@ BY CRAIG ROSEN

LOS ANGELES—"You can probably
tell by listening to the record that this
wasn’t something I set out to do as a
commercial success,” says Guns N’
Roses’ bassist Duff McKagan of “Be-
lieve In Me,” his solo debut, released
Sept. 28.

“I wasn’t even
meaning to do a
solo record,” he
adds. “It was just
songs that needed
to come out. I fi-
nanced it myself,
so there was no
label pressure. It
wasn’t until re-
cently [that] Gef-
fen offered to pick it up and pay me
for it.”

McKagan began working on what
would become ‘‘Believe In Me” in
1990, as therapy. “After we got done

DUFF McKAGAN

with 2! years of touring for ‘Appetite
For Destruction’ and ‘Lies,” we had
plenty of time off. I moved into this
big house with all this furniture and
stuff, and all of a sudden the door
slammed and there I was by myself in
this big house all by myself. What the
fuck was I going to do?”

Initially McKagan frequented
Hollywood clubs, but soon grew tired
of “the plastic, fucking superficial
scene,” he says. “I'm from Seattle
where people shake your hand, and
when they say, ‘Hi, how are you do-
ing?,’ they really mean it.”

After a few months of having vari-
ous hangers-on taking advantage of
his celebrity status, McKagan re-
treated to his house. “I just went up
into the loft, where I had an 8-track
and drum machine, and I wrote about
50 tunes about how I felt,” he says. “I
was alone, but when I went to bed at
night I believed in myself. That’s

(Continued on page 23)

will tell you how great you are. That's
not real, that’s just people trying to be
close to rock stars. Any time anyone
starts to believe it, and starts to feel
like, ‘Maybe I am really great,’ they're
in trouble. I honestly feel like any one
of us could make pretty good music
[individually], but together we’re do-
ing something I can't explain.”

When it came time to put the inde-
finable mix down on tape for “Vs.,” the
band turned to Brendan O’Brien, with
whom they co-produced the new al-
bum. “He was the first real producer
that we've really worked with,” Ament
says. “He was a part of the trip. He
genuinely listened to where we were
coming from.”

O’Brien kept the band members
loose in the studio and encouraged
them to try new things. “We took a lot

(Continued on page 28)
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Kross To Bear. Members of Redd Kross meet with Mercury staffers after the
band’s show at New York club the Grand. Standing in front, from left, are band
members Gere Fennelly, Brian Reitzell, and Eddie Kurdzeil. Back row, from left,
are Bob Skoro, Mercury’s senior VP of A&R; band members Steven McDonald
and Jeff McDonald; Daniel Savage, director of marketing: Joe Parker, VP of sales;
and Larry Stessel, senior VP/GM.

New York Voices

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

JUST HOW MANY labels and managers over the last six
months have told me that they’re counting on album alter-
native airplay for their artist’s latest release? Suffice it to
say that if half of those acts did get the anticipated airplay,
each artist would get less than one play per day, and there
would be plenty still knocking at the door.

The fervor with which labels have embraced this format,
which plays album cuts from such artists as John Hiatt,
John Mellencamp, and Donald Fagen alongside tracks
from Patty Larkin, Eliza Gilkyson, and Tim Finn, only
underscores the need for it. There

Labels Love Album Alternative Format—;
Byrne Bops To New Tunes; School Songs

Fordham, who weren’t receiving much radio play. Not
surprisingly, critics loved the idea. Viewers, however, did
not. And roughly six months later, the channel abandoned
the format for what eventually became its “Greatest Video
Hits of All Time” campaign. As album alternative stations
begin to get caught up in the ratings game, are they going
to begin mixing in even more time-tested Fleetwood Mac
or Bob Seger tracks that will cut into the slots previously

devoted to new artists?
As dubious as our praise sounds, we're here to encour-
age the format. Any exposure these

are dozens of artists, perhaps more
now than ever, that are systemati-
cally and unfairly eliminated from
other formats because of too-tight
playlists. Those artists are clinging
to album alternative’s lifeline, know-
ing that its parameters are the only
ones broad enough to encompass

artists get is great. But is album al-
ternative the lifeline so many artists,
iabels, and managers are looking
for? Not yet. Can it be? We sure
hope so. But only if it finds a way to
expand its audience while remaining
true to its original intent of exposing
artists seriously lacking, but deserv-

their music. But we fear that too
many labels are looking at the for-
mat as a bottomless pit, with unlim-
ited slots for newcomers or artists
that don’t easily fit into other categories. Last time we
looked, there were still only 24 hours per day—even on an
album alternative station’s clock.

Given that there are no more than 80 stations in the for-
mat, and no outlets in Los Angeles or New York, we won-
der how serious an impact it is having and if the format
is helping to sell records. There are signs that it is bolster-
ing artists who already have a base and a loyal listening
audience looking for a place to hear them, such as Hiatt
or Nanci Griffith. But we'd venture to say the format has
yet to break any artists that it can claim as its own. For
comparison, we took the album alternative chart from Ga-
vin, which is the only trade compiling such a chart, and
compared it with The Billboard 200 for the same week.
Five of the artists in the top 10 of Gavin's album alternative
chart are also on The Billboard 200: Hiatt, Mellencamp,
Bob Dylan (via the “30th Anniversary Concert Collec-
tion”), U2, and Melissa Etheridge. Current records hy
three artists on Gavin’s top 10-—Squeeze, Ziggy Marley,
and Matthew Sweet—already have fallen off Billboard’s
chart. Neither the Story nor Tim Finn has charted on The
Billboard 200. Most of the above-mentioned artists, espe-
cially Mellencamp and U2, still get their lion’s share of ra-
dio play from album rock or modern rock.

Album alternative’s logical, demographically similar
counterpart, VH-1, tried this idea before in 1990. In an ef-
fort to establish a place for itself in breaking artists, the
video channel actively programmed artists like Julia

by Melinda Newman

ing, airplay.

BYRNING UP: David Byrne has
been playing unannounced gigs in
New York, Philadelphia, and other Northeastern cities,
trying out material for his new Luaka Bop album, to be
released next April. It’s not known which songs, if any,
will actually appear on the album, which is being pro-
duced by Mitchell Froom. However, the musicians
playing with Byrne—percussionist Valerie Naranjo,
bassist Paul Socolow, and drummer Todd Turkisher—
will appear on the record. At the shows, the music leaned
toward straight-ahead rock, with a tinge of Afro-Carib-
bean percussion.

SCHOOL PROJECT: Several developing artists are
currently on a tour of high schools in 90 cities, spreading
their music and an anti-drug message. The “Project Re-
ward” tour, organized by the Educational Support
Marketing Network, features Columbia’s Lisette Me-
lendez and Mellow T, Select/Atlantic’s Nerissa,
PLG’s East 17, Danzalot Records’ Too Down, and
unsigned acts Back Street Boys and United To Ill. Two
acts will appear at each show, which will be held during
school hours as part of an assembly period. After they
perform, they will deliver their own anti-drug messages,
according to ESMN’s Audrey Pine. The labels are help-
ing underwrite the cost of the tour, along with co-spon-
sor Love’s Baby Soft.

Assistance in preparing this column provided by Paul
Verna.
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WRITERS SWEEP
THE CMA AWARDS

VINCE GILL
Entertainer Of The Year
Song Of The Year
Album Of The Year
Male Vocalist Of The Year
Vocal Event Of The Year

B

v

BROOKS & DUNN
Vocal Duo Of The Year

DIAMOND RIO
Vocal Group Of The Year
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TONY BROWN
d
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Producer 1 |

Single Of The Year T4 ; ¥y
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MARK
CHESNUTT

Horizon Award

MARK

O'CONNOR
Musician Of The Year

Vocal Event Of The Year | -

N
el

WILLIE NELSON

Hall of Fame

GEORGE
JONES

Vocal Event
Of The Year

with

Vince Gill

Mark Chesnutt
Travis Tritt

Joe Diffie

Pam Tillis

T. Graham Brown
Patty Loveless
Clint Black

IT'S A GREAT YEAR TO BE COUNTRY
AND IT'S A GREAT YEAR TO BE BM1
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Artists & Music

Mazzy Star Guides ‘Tonight’ Out Of Underground

B BY CRAIG ROSEN

LOS ANGELES—“So Tonight That I
Might See,” released Oct. 5 on Capitol
Records, is Mazzy Star's first album
since “She Hangs Brightly” came out
on the ill-fated Rough Trade label in
1990.

The band watched as the album gar-
nered rave reviews, only to have the la-
bel go under. Capitol reissued “She
Hangs Brightly” in 1991 and signed the
band, giving Mazzy Star a new home,
but one with which the group is not
completely comfortable.

“We were more at home at a smaller
label,” says Mazzy Star leader David
Roback. “With the kind of music we
make and the thing we do, I don’t think
we fit in with the Hollywood industry.”

DISQUES

1-800-361-8153
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OVER 10 YEARS EXPERIENCE

Indeed, Mazzy Star’s brooding
sound, which mixes Roback’s dark,
psychedelic guitar licks with singer
Hope Sandoval’s icy vocals, is miles
away from anything on the charts.

Yet, given the fact that fellow North-
ern Californian moodies American Mu-
sic Club and the Red House Painters
are signed to Warner Bros. and the
WB-distributed 4AD, respectively, the
time may be right for Mazzy Star to
break out of the underground.

Still, Roback is not so sure that the
band’s music will find a large audience.

“I heard someone say that under-
ground music is more accepted today,
but I really have my doubts about
that,” he says. “I have to see it to be-
lieve it.”

If Roback sounds skeptical, it may
be because he has paid more than his
share of dues. In the early '80s, he
helped found the Rain Parade, a Los
Angeles “paisley underground” band
that issued a few independent releases
and went on to sign with Island follow-
ing Roback’s departure.

After leaving the Rain Parade, Ro-

ARTIST
DEVELOPMENTS

INTRODUCING
A BRAND NEW
PUBLICATION
BASED ON
ACTUAL
MONITORED
AIRPLAY --

COUNTRY
AIRPLAY
MONITOR.
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PERFECT ‘GENTLEMEN’

“When I was young, my aunt would tell
me that I was a ‘little gentleman.’
Sometimes I would think what those
words meant, and how they are used to
describe somebody . .. In the
dictionary, a gentleman is someone
refined, polite, and of good breeding,
and [ think that is a joke as it relates
to most guys,” reflects Greg Dulli,
primary singer/songwriter for
Cincinnati’s Afghan Whigs, whose
Elektra debut “Gentlemen” is a
ravaging examination of dysfunctional
love and the wreckage left in its
wake. Prior to signing with Elektra,

the band released several records on
Sub Pop.
“It was a bad year for me and some

The Afghan Whigs. From left, Steve
Earle, Greg Dulli, John Curley, and
Rick McCollum.

of my friends, in terms of relationships
and dealing with some of my own little
ghosts. Just some kinds of
remembrances and stuff that I guess |
will never be able to forget, especially
since I wrote it all down and made a
record out of it,” Dulli says.

From “If I Were Going,” the
disturbing opening proposition, to the
jarring instrumental benediction,
“Brother Woodrow,” “Gentleman” is a
riveting journey that may in time be
regarded alongside such downer
classics as Lou Reed’s “Berlin,” Neil
Young’s “Tonight’s The Night,” or Big
Star’s “Third.”

(Continued on page 18)

back formed Opal with former Dream
Syndicate bassist Kendra Smith. But
after a few acclaimed independent re-
leases, Smith left the band in the mid-
dle of a tour supporting the Jesus &
Mary Chain.

Roback recruited Sandoval, whom
he knew from the
L.A. club scene,
as a replacement.
“l finished the

tour, because
Kendra left,” San-
doval says.
Afterward, Ro-
back adds, “we
MAZZY STAR decided we

wanted to do
something that was completely our
own, so we decided on Mazzy Star.”
Since “So Tonight That I Might
See” was recorded over the last two-
and-a-half years, Mazzy Star is anx-
ious to get back in the studio and rec-
ord some new material. First, how-

ever, the band has plans to headline a
club tour in November, after playing
a showcase gig at the CMJ convention
Nov. 4-6.

Capitol Records’ director of market-
ing, Cathy Lincoln, says the label will
attempt to spread the word on the
group has—whose buzz, to date, has
primarily been generated by the print
media—to the airwaves, with the track
“Fade Into You,” which was serviced
to college, modern rock, and album al-
ternative radio in mid-September.

While Mazzy Star may not sound
like anything commercial alternative
radio is programming at the moment,
Lincoln is confident that the band will
find a place at the format.

“A good station has a mix of every-
thing ... I think there is room for a
subtler, beautiful, bluesy sound,” she
says. “All those kids have boyfriends
and girlfriends, and they like to neck,
and [ don’t think they listen to Barry
White.”

AMUSEMENT BUSINESS®
BOXSCORE ™™
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFIR. DEAD Madison Square Sept. 16- $2.321,347 87,598 Metropolitan
Garden 1, $26.50 five Entertainment
New York 2022 sefiouts
PETER GABRIEL Sports Palace Sept. 24 $1.678,634 375 Ocesa
Mexico City, 2% (4,784,107 three Ogden Presents
Mexico Mexican pesos) sellouts
$56.25/ $31.50/
$2187
DEF LEPPARD Sports Palace Sept. 28. $1,400,850 35,895 Ocesa
CODA Mexico City, 2 (3992423 two Ogden Presents
Mexico Mexican pesos) setlouts
$56.25/ $37.50/
$18.75
ROD STEWART Jones Beach Sept. 22 $780,148 21976 Deisener/Slater
PATTY SMYTH Theatre 23 $35.50 two Enterprises
Wantagh, N.V. sellouts
DEPECHE MOOE Madison Square Sept. 23- $768,4%0 7456 in-house
THE THE Garden ] $35/ $25 two
New York seflouts
MICHAEL BOLTON National Sept. M- $725553 15,487 Ocesa
Auditorium 15 (2,068,681 19,804
Mexico City, Mexican pesos) two shows
Mexico $64/ $28.80
ROD STEWART Hersheypark Sept. 28 $624,455 8341 DiCesare-
PATTY SMYTH Stadium $35/ §25 sellout Engler
Hershey, Pa. Prods.
NEIL YOUNG Portland Sept. 6 $596,727 241 MCA Concerts
PEARL JAM Meadows $30/ $26.50 sefiout NW
BUND MELON Portland, Ore.
GRATEFIR DEAD Madison Square Sept. 18 $572,009 18,159 Metropolitan
Garden $31.50 sellout Entertainment
New York Rex Foundation
AEROSMITH Meadowlands Sept. 11 517311 194% Metropolitan
4 NOM BLONDES Arena $37.50/ $24.50 sollout Entertainment
East Rutherford,
NJ.
Copyrighted and piled by A Busi a publication of BPI C i
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-15765. For research information and pricing, call Laura Stroh, (615)-321-4254.
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YOU’'RE SIMPLY THE BEST!

HMV GROUP’S LIFETIME ACHIEVEMENT AWARD
PRESENTED TO TINA TURNER
VIENNA, AUGUST 1993

HMV AUSTRALIA, HMV CANADA, HMV IRELAND, HMV JAPAN, HMV UK, HMV USA



Arfists & Music

MUSIC

THEYRE
FLAYING
MYS0NG

Rickie Lee Jones is
no stranger to cover

‘Let’s

Away Renee” was
the highlight of her
1983 EP, “Girl At
Her Volcano,” and
her “Pop Pop”
album, from 1991,
consisted largely of
pop standards. But
the idea to cover
David Bowie’s
classic “Rebel
Rebel” on her new
“Traffic From
Paradise” album
Jjust kind of snuck up
on her.

Edited By Peter Cronin

PUBL

Published by Jones Music America/EMI
Music Publishing Ltd./Chrysalis Music

“I don't usually plan to do covers. But when
I was doing this record, it was the end of a
day of doing another song, and I just said,
do
Rebel”],”” Rickie Lee
Jones says. “I think I
thought of it that week,
because I'd been singing
along with the record
when | was running. It’s

songs. Her emotional ~ °"€ o_f those great )
reading of The Left ~ récordings, a great
Banke’s “Walk melody and a great guitar

line. It’s a very sexy tune.
I thought it could be very provocative
[when] done with that kind of flat, girl, non-
vibrato voice. When I was 19 or 20 I just
loved that song. I didn’t like the glam thing
at all, but it’s always a mistake to associate
songs with movements. David Bowie was
such a great songwriter. When he did it
right, he really did it right, and to me, a
great song is a great song, whatever the
source. We recorded it with just myself and
a bass player. We put Brad [Dutz], the
percussionist, and [guitarist] Brian Setzer
on as overdubs. I do often end up doing
cover songs. Somehow, they always find
their way into my thing. I can’t wait to do
this one live.”

I SHING

REBEL REBEL

(ASCAP).

[*‘Rebel

Q

JONES

ARTISTS

INT ACTI

ARTIST DEVELOPMENTS

(Continned from puge 16)

“You listen to Greg's lyries, and you
almost have to turn away, because he
gets so close and truthful,” says Terry
Tolkin, Elektra director of A&R. “He
makes you understand that you are
not the only person who has felt like
this. When I was younger, it was
records like this that helped me get
through my turbulent years.”

Among the highlights of
“Gentlemen” are first single
“Debonair”; “When We Two Parted,”
a dynamic detailing of rage, pain, and
regret; and the explosive title track.

To capture their artistic vision,
Afghan Whigs chose Ardent
Recording in Memphis, the home of
the classic Big Star albums.

“I've been a Big Star fan since the
first time I heard them, which was in
1984,” says Dulli, who produced
“Gentlemen.” “I picked Memphis
because Jody Stephens, who works
there and used to drum for Big Star,
understood our band. After we got
down there, it became obvious we
could not have made that record
anywhere else and have it be as good.”

“We are going to take out an
extensive campaign in a lot of the indie
publications, as well as concentrate on
creating a lot of visibility in retail,”
says Tolkin of the Oct. 5 release.
“There is so much competition at the
time it is coming out, but we believe

(Continued on page 23)

ALl FARKA TOURE ANO
GROUPE ASKO
McCabe’s, Sunta Monica, Calif.

HAILED BY ROOTS aficionados
as a missing link between West
African traditional music and the
blues, Ali Farka Toure made his
Los Angeles club debut to two
sold-out houses at this guitar shop-
cum-performance space. The musi-
cian, whose Hannibal/Rykodisc al-
bum “The Source” has spent five
weeks at the top of Billboard’s
World Music chart, was accompa-
nied by two members of his
Groupe Asko on congas, calabash,
and background vocals. The 55-
year-old Malian alternated be-

tween electric and acoustic guitars
and the one string njarka fiddle as
he sang tunes in Songhai, Tamas-
chek, Dogon, Peul, and other lan-
guages of his homeland’'s many
ethnic groups.

Special guest Ry Cooder joined
the visiting trio for the entire sec-
ond set, his respectful, creative ac-
companiment underscoring the
universality of the blues. The
American master guitarist, re-
ferred to by the genial Toure in
French as “the genius” and “mon
patron” (“my boss”), brought along
a half-size, 12-string, bottle-neck
slide Stratocaster, and a pear-
shaped, hollow-body electric as he
gamely followed the Malian’s

an associate member.

musical pu
tion of musical works.

New York  Nashville

[212) 6216000  {615) 742-5000
Chica: Londan
1312) 527.9775

WHO DO YOU HAVE TO BE
TO JOIN ASCAP?

Membership in the American Society of Composers,
Authors & Publishers is open to any writer or publisher |
who meets the following requirements:

Writers: Any composer or author of a copyrighted musi-
cal composition who has written one or more regularly
published or commercially recorded works. Any compos-
er or author of o copyrighted musial composition who
does not meet the above requirement may be elected as

Publishers: Any person, firm, corporation or portnership
actively engaged in the music publishing business whose

glicofions have been used or distributed on o
commercial scale, and who assumes the
financial risk involved in the normal publica-

ASCAP 1 Lincoln Ploza, New York, NY 10023

Los Angeles
1213) 883.1000

Puerto Rica
011-44.71:973.0069 (809} 725.1688

thumb-and-forefinger-plucked
riffs. Although there were some
adventures in tuning, most of the
time the two string-benders and
accompanying  percussionists
locked up fluidly, resulting in a
transcendent meeting at the global
crossroads.

Toure sometimes ventured deep
into the cultural mystic, veering off
the path of logical explanation. On
the spirit-calling “Heygana,” from
his 1990 release “The River,”
Toure shouted with a rasp and
whispered the story of a sacred
Malian mountain and the disem-
bodied night voices heard there.
He and Cooder displayed an intui-
tive sense of dynamics on this tale
of the unseen, revving up and eas-
ing off their guitars in telepathic
synch.

The Malian maestro also
addresses matters of the heart, as
on the slow Nigerian eddies of
“Hawa Dolo,” found on his current
charting album, “The Source.” The
atmosphere created by the sage
headliner and his guest on this Do-
gon story of a lonely woman faith-
fully waiting for her long-missing
husband evoked a vibe similar to
portions of “A Meeting By The
River,” Cooder’s recent collabora-
tion with Indian musician Vishwan
Bhatt.

The sympathetic interplay that
pervaded the McCabe’s show sug-
gests that the album that is ex-
pected to result from the joint ven-
ture involving Toure, Groupe
Asko, Cooder, and the other re-
cording-session guests may be a
momentous grafting of the blues
tree’s African roots with its Amer-
ican trunk branches.  TOM CHENEY

Pomus’ Legacy Lives On;
That Clever & Funny Cole

SONGS WERE HIS CURE: “All
along, Doc said he was writing for
people out there stumbling in the
night. That’s one of the reasons he
thought some of his later blues songs
were his best.”

These are the words of Will Brat-
ton, son-in-law of legendary
rock’n’roll songwriter Doc Pomus,
who died in March 1991. Bratton
manages Stayzbo Music, a BMI-
cleared company that Pomus estab-
lished in the mid-"70s to be the repos-
itory of his

Bruce Ricker, producer of “Last Of
The Blues Devils” and the Theolon-
ius Monk portrait, “Straight No
Chaser,” is working on a documnen-
tary treatment of Pomus’ career,
Bratton says.

READ ‘EM & LAUGH: It’s not a
bolt out of the blue to acknowledge
that Cole Porter was among the
most “clever” and “funny” lyricists to
grace the Broadway musical, but Hal
Leonard Publishing has decided to

make a

newer composi-
tions that are
not controlled
by other pub-
lishers, and of
older works,
such as those

merry point
of it by offer-
ing a new fo-
lio, “Cole
Porter—22
Clever And
Funny

he wrote for
Elvis Presley
movies, that
were reverting back to him.

“Working with music producer
Hal Willner,” says Bratton, “I was
able to place four songs written by
Doc and Mac Rebennack (aka Dr,
John) in the new Robert Altman
film, ‘Short Cuts.’ The songs are ‘To
Hell With Love,” ‘Prisoner Of Life,” ‘I
Don’t Know You,” and ‘Full Moon.’
Annie Ross performs all of the songs
in the film, and is joined by R.EM.’s
Michael Stipe on ‘Full Moon’ for the
soundtrack CD on the Imago label.”

The Pomus catalog of true oldies-
but-goodies is continuing to make
new-release news in a number of
ways, Bratton reports. RCA’s new
Elvis Presley boxed set, “From
Nashville To Memphis/The Essential
60’s Masters,” contains 13 songs
written by Pomus in collaboration
with Jerry Leiber & Mike Stoller,
Mort Shuman, and others. The
tracks include “Little Sister,” “His
Latest Flame,” “Surrender,” “Suspi-
cion,” and “She’s Not You.”

Rhino Records is working on a
major tribute to Pomus, the proceeds
of which will go to The Rhythm &
Blues Foundation’s Doc Pomus Fi-
nancial Assistance Fund, a pro-
gram that offers direct help to R&B
musicians in need. The tribute, due
for release sometime next year, so far
includes, among others, B.B. King,
Los Lobos, John Hiatt, Aaron Ne-
ville, Dr. John, and producers Joel
Dorn and Stewart Levine.

In his disc tribute to the Brill
Building in New York, mecca for '60s
pop writers, Neil Diamond performs
two songs penned by Pomus with
longtime collaborator Shuman, who
also died in 1991. The songs are
“Save The Last Dance For Me” and
“Sweets For My Sweet.”

Also, Sire/Warner is creating a
Pomus compilation that will span 40
years of Pomus’ career, including at
least one track from Pomus’ early
blues singing days.

In two non-disc events, Ecco Press
will be issuing a special music edition
of its literary publication Antaeus
that will include excerpts from Po-
mus’ private journals and diaries; and

by Irv Lichtman

Songs’’
($10.95). Its
selections are
published either by Chappell or by
Porter himself.

Like other great Broadway word-
smiths, Porter leaned on topical, lit-
erary, and historical references to
create “laundry-list” lyrics that gave
sophisticated Broadway audiences a
chuckle. Here are a few examples
(Porter’s tunes are good, too!):

* Politics & Show Biz: In “Let’s
Not Talk About Love,” from “Let’s
Face It” (1941), he wrote, “Let’s heap
some hot profanities on Hitler’s inhu-
manities/Let’s argue if insanity’s the
cause of his inanities/Let’s weigh the
Shubert Follies with the Earl Carroll
Vanities/But let’s not talk about
love.”

* Movies Battle TV: In “Stereo-
phonic Sound,” from “Silk Stockings”
(1955), Porter writes about
Hollywood's attempt to win back cus-
tomers from TV with widescreen pro-
ductions in stereo sound. “If Zan-
uck’s latest picture were the good
old-fashioned kind/There’d be no one
in front to look at Marilyn’s behind/
If you want to hear applauding hands
resound/You've got to have glorious
Technicolor, breathtaking Cinemas-
cope and stereophonic sound.” “Mar-
ilyn,” of course, is Marilyn Monroe.

* Mythology, Etc.: From “Out Of
This World” (1950), Porter’s “No-
body’s Chasing Me” contains the
lines, “While Isis chases Osiris/And
Pluto, Prosperine/My doc is chasing
my virus/But nobody’s chasing me.”

SEMINAR: The Assn. of Inde-
pendent Music Publishers is host-
ing a panel on the “Basics of Copy-
right and Administration” as part of
its “AIMP Copyright Quick Review”
series, Thursday (14) at BMI's New
York headquarters starting at 5 p.m.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publishing:

1. Nirvana, Nevermind

2. Jurassic Park soundtrack

3. k.d. lang, Ingenue

4. Buddy Guy, Damn Right I Got
The Blues

5. Pearl Jam, Ten.
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WEncore.

Rachmanimotf
Now.. And Forever! %

Hear, Here...

EMI Music Publishing Celebrates
Rachmaninoff at Carnegie Hall for a
Gala Concert Event. October 13, 1993.

We are proud of our long association
with the music of one of the world’s most
distinguished composers.

S m W@*‘

M1 Mu51c Pubhshmg

The World's Leading Music Publisher

©1993 EMI Music Publishing - A THORN/EMI Company - All rights reserved.
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DEVELOPLING ARTISTS

Whigged Out. Ohio’s Afghan
Whigs, left, are among the
flock of alternative acts who
released new albums Oct. 5.
The foursome's Elektra debut
has scored coverage in
Rolling Stone, Spin, and
Melody Maker. The band tours
the U.S. this fall. Also out are
fresh sets from James, Redd
Kross, Kirsty MacColl, and
Mazzy Star.

ALTERNATI\'E ROUTES: The kids at college radio must
be rubbing their hands eagerly these days. Along with new
tracks from Pear] Jam, INXS, and the Lemonheads, college
programmers a'so can choose from a bumper crop of alterna-
tive albums that hit stores Oct. 5. Among them are five with
promising potential; some or all could hit the Heatseekers
chart next week.
Here's the lowdown on marketing details:

MOUNTAIN
The Samples, Last Drog

Mischievous. Jive's Souls Of
Mischief, left, are one of two
emerging rap acts that debut
in the top 20 on Top R&B
Albums. Its 93 'Til Infinity”
hits the R&B list at No. 17 and
The Billboard 200 at No. 85,
while the title cut, its second
'93 single, debuts at No. 26 on
Hot Rap Singles. Meanwhile,
Sic Wid iIt's “E-40" enters Top
R&B Albums at No. 13.

“120 Minutes” and “Alternative Nation” with its “Debonnair”
video. The act, which sparked a major bidding war after re-
leasing two albums and an EP for Sub Pop, is generating lots
of ink for “Gentlemen,” its Elektra debut. The band is featured
in October’s Spin, reviewed in the Oct. 14 Rolling Stone, and

REGIONAL HEATSEEKERS #1's

* Mercury is telling consumers to “Get
Laid,” literally, as it promotes the new ‘

James release, “Laid.” A retail campaign
targets independent accounts with some
clever wordplay and even more clever gim-
mickry; “Get Laid” condoms and T-shirts are
among the items the label will send to select
retail accounts. The English band just fin-
ished the U.S. rounds as part of the WOMAD
tour, and will appear on “The Tonight Show
With Jay Leno” Oct. 29.
* Former Charisma artist Kirsty Mac-
Coll makes her I.R.S. debut with her “Ti- |
tanic Days” set. “We've got some great press ﬂ

Dead Can Dance, Info The Labyrinth

NORTHEAST
Duft McKagan, Befieve in Me

Seen Clearly. The Holly Cole
Trio’s cover of | Can See
Clearly Now" is on the menu
at VH-1’s “Sunday Brunch."
Cole and her mates will work
their new “Don’t Smoke In
Bed” set on a U.S. swing of
markets that supported her
first album. The tour starts Oct.
26; planned stops include
Minneapolis, Chicago, San
Francisco, Boston, and Miami.

vocalist Greg Dulli grabbed attention with his cross-dressing
appearance on the Sept. 18 cover of Melody Maker. A U.S.
tour runs from Nevember through the end of the year.

* With a loyal core of fans already established in San
Francisco, Los Angeles, Seattle, and Boston, Capitol hopes
California’s Mazzy Star can reach a broader market base with
its “So Tonight That I Might See” album.
“We want to make sure there is a solid
base at college radio,” says Greg Seese,
national director of alternative/college

"i EAST NORTH CENTRAL
Duff McKagan, Beleve in Me

A

WEST NORTH CENTRAL

Dutt McKagan, Believe in Me

promotion. “We’ll take the Heatseekers
numbers and use that to help position the
record further at retail and radio.” The
act is scheduled to play a showcase at next
month’s CMJ convention in New York.

o MORNING Z00: Can you imagine hav-

ﬂw Heod Tocd & he Monslen, Ser Sweely

> wsvet

PACIFIC

=
|

LANTIC

SOUTH AT
TheConno Sy

ing Bill Clinton as a warm-up act? That
was the scene when soulful Zoo Enter-
tainment croonsters Coming of Age
. made a unique appearance Oct. 5 on

pemme—in, eememony; |

on the way,” says Barbara Bolan, the label’s
senior VP/GM, citing profiles that are set to
run in the December issues of Pulse!, In
Fashion, Creem, and Mirabella. Bolan adds
that a five-song advance CD went to radio
and retail Aug. 18. MacColl, who plays keyboards on the
Morrissey album due next year, begins a club tour Nov. 4.

* To boost Redd Kross’ “Phaseshifter,” Mercury sent radio
and retzil a promotional tape titled “Kross Words,” deseribed
by marketing director Daniel Savage as “a 20-minute audio
profile cassette of the band being interviewed by Sonic
Youth’s Thurston Moore. The tape has music segments of
both old and new Redd Kross material. We're handing them
out at some of the shows. At the independent accounts, we're
asking that the tape be given away for free when a consumer
buys the new Nirvana. We've pressed about 10,000 cassettes
in all.” A tour with the Lemonheads starts Nov. 17.

* Ohio quartet the Afghan Whigs blankets both MTV’s

Bk a3 O A REDE

N A
SOUTH CENTRAL
DoughSup_emaw.RedAndRioGrmqe

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTHEAST

1. The Samples, Last Drag 1. Ouff McKagan, Believe in Me

2, Candiebox, Candlebox 2. Juliana Hatfield Three, Become What.

3. Big Head Todd/Monsters, Sister Sweetly 3. Buffalo Tom, Big Red Letter Day

4. Doug Supernaw, Red And Rio Grarde 4. The Samples, The Last Drag

5. Hi-C, Swing'n 5. Robin S., Show Me Love

6. The Revo'ting Cocks, Linger Ficken” Good 6. Urge Overkill, Saturation

7. Dead Can Dance, Into The Laybnnth 7. The Story, Angel In The House

8. Robin S., Show Me Love 8. Big Head Todd/Monsters, Sister Sweetly

9. Robben Ford & Blue Line, Mystic Mie
10. Juliana Hatfield Three, Become What

9. Buju Banton, Voice Of Jamaica
10. Patty Larkin, Angels Runming

HEATGSTETETIKTETRS acsuw

“Good Day L.A.,” the Los Angeles morn-

ing television show on Fox affiliate KTTV.

The event was simulcast on radio sta-

tion KKBT (“The Beat”). The quartet

performed an a cappella version of “All |

Ask of You.” The station actually cut

away from a live presidential address to air the performance.

The group’s self-titled album enters Top R&B Albums at
No. 73, and is the No. 20 Heatseeker in the Pacific region.

SMOKING: After a swing through its native Canada, the
Holly Cole Trio starts a U.S. tour Oct. 26. Its new Manhattan/
Blue Note set, “Don’t Smoke In Bed” will be featured in Sound
Warehouse'’s “Sound Check” and Music Plus’ “Plus Picks”
when Blockbuster Music umites its chains’ developing-artist
campaigns in November.

Popular Uprisings is prepared by Brett Atwood and Geoff
Mayfield with assistance from Silvio Pietroluongo.

CHART

COMPILED FOR WEEK ENDING OCTOBER 16, 1993 FROM A NATIONAL SoundScan { The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
Z, | SAVPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I II l l | | top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&E Albums of Top Country Albums chart, nor in the top five
< | _x & COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these leve's, the albam and the artist's subsequent albums are
% tlew| 22| arTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albumns are avalable on cassette and CD. *Asterisk indicates vinyl LP
=2 | %2 2SS | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is available. (C) Albums with the greatest sales gains. © 1393, Billboard/BFI Communications.
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De La Soul Flots A New Hip-Hop ‘Buhloone’

8 BY HAVELOCK NELSON

NEW YORK—The D.A.LS.Y. age
kicked off in 1989 with a doleful lul-
laby. Pushing against the norm, De
La Soul crashed domes with the rock-
steady slow jam “Plug Tunin’,” on
Tommy Boy.

Next came “3 Feet High & Rising,”
the blackadelic relic (classic and col-
orful rap album) that was a rap game
within a rap game. It spawned the
smash single “Me, Myself & 1,” while
following very few established hip-
hop rules.

Millions of listeners played along
with the group. And as Tommy Boy
president Monica Lynch observes,
acts like PM Dawn, Digable Planets,
and Arrested Development took a
strong cue from De La. They subse-
quently advanced the musical revolu-
tion Posdnous, Trugoy, and Maseo
started. “It wasn’t in their minds,”
she says, “but I think they’re defi-
nitely responsible for establishing the
whole genre of ‘alternative’ rap.”

Although the trio’s thing wasn't ac-
tually about flower power, they
gained a reputation as hip-hop hip-
pies. This annoyed them, so they com-
mitted what amounted to artistic sui-

DE LA SOUL

Dead.” It was a defensive and much
more serious-minded follow-up to
their fun-loving debut. “We were
gonna coine across with a different

style on the second album anyway,”
says Pos. “But it was ultimately influ-
enced by the fact that people misun-
derstood what we were trying to put
across on the first album. D.ALSY.
age was an acronym for da inner self
y'all.”

“Buhloone Mindstate” is De La's
third album. It was produced by the
group and Prince Paul from Stetsa-
sonic. The title refers to “how our
minds are expanding to another
level,” Pos says. “We're saying we're
filling our minds with different styles,
taking what we do to another place
through experimentation. That'’s
something we try to do on every rec-
ord.”

The album “is some really new
shit,” says Lynch. Still, it has the
kinds of verbal puzzles and brilliantly
unrehearsed sound that informed “3
Feet High.” Pos says, “A lot of the
songs last time were more concep-
tual. This time, we were just about
chillin’, layin’ down, not worrying
about what other people had to say.
We just went in and did what we had
to do. Which is more in tune with
what we did on the first record. We
were definitely not attempting to
state a point or anything.”

Not to say that De La Soul doesn’t

that they don’t care about being
unambiguous for the masses. “Some-
times in the past, I tried bringing
down the level of how I say things,”
Pos says. “Now I want people to just
dig into what we're trying to say.
There are too many records these
days that are so self-explanatory
{that] you hear it once and you under-
stand where it's coming from. And
you don’t really need to listen to it
again. The way we kick things, cer-
tain points might get lost. But I can’t
front—I'm making records for me
and the people who are already on my

level. Fuck everybody else—like the
brothers swigging 40s all day and
looking to hear ‘represent’ seven
times inside a lyric.”

In short, the aesthetic that'’s en-
demic to being De La Soul is uncom-
promising artistry. “A lot of rappers
say they’re diverse, but a lot of them
are bullshittin’. On the other hand,
when you listen to a De La Soul rec-
ord, it's pure diversity—from the
rhymes to the concepts to originality
of loops to whatever we say and how
we say it. Everything is original and

(Continued on page 29)

Kickin’ It Live With Love And Pride. That's what Epic artists Terri & Monica were
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have important things to put across—
bootleggers and rap posers are two of
the group’s current concerns. It’s just

doing at the 25th Annual African Day Parade in Harlem U.S.A. Thousands rocked
to “Uh Huh” and “I've Been Waiting,” from their debut album, “Uh Huh.”

Boyz

MOTOWN/MERC(‘RY CHRISTMAS BACK AGAIN:
The new Boyz 11 Men single “Let It Snow,” from the
forthcoming “Christmas Interpretations,” is really sweet.
In a very cool, old-fashioned way, “Let It Snow,” written
by and featuring Mercury recording artist Brian
McKnight, conjures up all the pine-scented, snow-capped
ideas of Christmas that one starts imagining around this
time of year. You know, candied yams, corn bread, pecan
and sweet potato pies, egg nog with way too much brandy.

Il Men, McKnight On The Xmas Tip;
Joi To The World; Lyte’s Glam Slam Bash

head” soundtrack?) will have an album out on Columbia
in March. Large Professor is doing a lot of the production

.. Profile is hoping for music from DDJ Quik in the spring,
as well. Supposedly Quik has a good part of his third album
done. “Quik Is The Name” was certified platinum, and
“Way 2 Fonky” certified gold.

SO YOU KNOW: Just to get a little West Coast love,
Atlantic recording artist MC Lyte threw a big party at
Prince’s Glam Slam

Never enough wrapping pa-
per. Never enough money.

times but vibrant and new
just the same. McKnight,

whose eponymously-titled
debut album has been on
Billboard’s Top R&B Al-
bums chart for well over a
year, also has been busy pro-

But still fun. The song is
beautiful, reminiscent of old
and the
Blues .

ducing for Vesta, Damien
Hall, and new One Love/
Mercury girl-group Emage.
Emage will be featured prominently on Mercury's 1993
Christmas album, “Madd Tidings.” And speaking of One
Love Records, of which Dres from IBlack Sheep is CEO,
Black Sheep's second album, “Non-Fiction,” the follow up
to “A Wolf In Sheep’s Clothing,” is due in February.

EYE ON THE FUTURE: Watch for new artist Joi, on
EMI. Produced by Dallas Austin, her music has been
called R&B with a conscience; or, more specifically, “Sade
with a conscience”—that’s how one industry insider de-
scribes her. Her as-yet-untitled album is due Feb. 8; her
first single, “Sunshine And The Rain,” will hit the streets
Nov. 16 ... Nasty Nas (remember him from the “Zebra-

by Danyel Smith

nightclub in Los Angeles
recently. The place was
packed as Lyte per-
formed right before mid-
night. YoYo, Queen La-
tifah, Ricky Bell, and
Damien Hall were among
the folks who came out in
support of Lyte ... Still
on Atlantic for a minute,
Fatal, a new rapper with
Puerto Rican flavor, is
happy to be joining the
Soul Assassins tour on its last leg. Fatal is produced by
DJ Muggs of Cypress Hill ... And is it just me, or is it
about time K7’s “Come Baby Come” made the Hot R&B
Singles chart? The song is so fierce . .. Allen and Albert
Hughes (aka the Hughes Brothers), the dynamic duo re-
sponsible for directing “Menace 11 Society” and executive
producing the RIAA-certified platinum soundtrack to the
film, have joined with Capitol Records to launch a new la-
bel, Underworld Records (see story, this issue). The
brothers, along with their partner, Darryl Porter, will de-
velop new artists as well as develop and release sound-
tracks for their upcoming films—including the ominously
titled follow up to “Menace,” “Public Enemiez.”
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NEW MUSIC: After a seven-week run at No. 1, “Right Here/Human Na-
ture” by SWV (RCA) gives way to “Just Kickin’ It” by Xscape (So So Def).
Radio points increase 26%, and a sales increase of 38% secures No. 1 for an-
other week. Zhane’s “Hey Mr. D.J.” (Epic) rebullets, making its strongest
gains in sales. Note that Sony Distribution has three of the top five singles.

THE ALBUM SWEEPSTAKES winner this week is BMG, courtesy of Jive
Records. “Return Of The Boom Bap” by KRS-One is the Hot Shot Debut at
No. 5. “93 'Til Infinity” by Souls of Mischief enters at No. 17. The big winner
is “187 He Wrote” by Spice 1. It earns the Greatest Gainer award, leaping
to No. 1.

RADIO MONSTERS: Each week, a number of records appear on the Hot
R&B Airplay chart that have not charted on Hot R&B Singles. (By now, most
everyone knows that this means a commercial single is not available.) These
records most often build exposure as album cuts. This week's Hot Shot Debut,
“Breathe Again” by Toni Braxton (LaFace), did just that. It is No. 5 in its
eighth week on the airplay-only chart. It became available for sale this week,
and now it debuts at No. 12—the second-highest debut of the year. (Janet
Jackson’s “That’s The Way Love Goes” (Virgin) debuted in May at No. 8.)
“Breathe Again” has No. 1 airplay at WLWZ Greenville, N.C.; KJIMZ Dallas;
KMJM St. Louis; and WKYS Washington, D.C.

The next-highest debut is “Runaway Love” by our video darlings, En Vogue
(EastWest). A unique marketing campaign was conducted for this project.
First, the song was available only on a longform video. Then an EP was re-
leased; it debuted at No. 17 last week on the Top R&B Albums chart. And
now the song is available on a cassette single. “Runaway Love” ranks top five
in airplay at three stations: WPLZ Richmond, Va.; WFXA Augusta, Ga.; and
KMJJ Shreveport, La. Rotations should increase now that radio can see the
reaction to sales.

WHAT'S UP NEXT: Two radio faves will chart next week. “Never Keeping
Secrets” by Babyface (Epic) rises 30-12 on the Hot R&B Airplay chart. It
has top five rotation at KMJQ Houston and WQMG Greensboro, N.C. It has
top 10 rotation at five others, including WUSL Philadelphia, WVAZ Chicago,
and KVSP Oklahoma City. “Again” by Janet Jackson (Virgin) advances to No.
38, gaining nearly 60% in airplay exposure. It has top five airplay at three
stations: WKKV Milwaukee, WJBT Jacksonville, Fla., and WCDX Richmond.

CHART BITS: “Outta Here” by KRS-One (Jive) gains airplay, yet continues
to move backward on the chart. Singles sales have shifted to album sales . ..
“Voodoo” by Teddy Pendergrass (Elektra) dips slightly in both monitored air-
play and sales, but retains its bullet on the overall chart thanks to a strong
gain in unmonitored, small-market radio points. The album, “A Little More
Magic,” went to radio this week.

R&B MONITOR UPDATE: The No. 1 song on both the R&B Mainstream
and R&B Adult charts is “Anniversary” by Tony! Toni! Toné! (Wing). The
Airpower record on the mainstream chart is “Can We Talk” by Tevin Camp-
bell (Qwest), and “Breathe Again” by Toni Braxton (LaFace) is the Airpower
winner for R&B Adult.
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CRACK A BREW

“Make Room,” the first single by
Loud/RCA rappers Tha Alkaholiks, is
a concoction of hardcore noise, strong
drums, and dusty bass notes. It's
from the group's debut album, “21 &
Over.”

After declaring their mission
during the track (“What we're here to
do is rock a show, knock a ho, and
crack another brew”), the MCs brag
about their sexual prowess and high-
powered mic skills. They drop lines
like, “I'm hooked on gin an’ tonic like
ya mama’s hooked on phonics.”

Consisting of rappers J-Ro and
Tash with E-Swif, who doubles as an
MC as well as a DJ, the group formed
eight years ago in Los Angeles. They
were introduced to the world via “Got
It Bad Y'all,” the hit single from King
Tee's most recent album on Capitol.
Later, they shared stages with Tee,
Ice Cube, Boogie Down Productions,
and Too $hort. Then they came to the
attention of Loud.

“Their tape just knocked
everybody in the office out,” says
Loud president Steve Rifkind. They
were signed last October, and by

THA ALKAHOLIKS

June of this year, “21 & Over” was
recorded, mixed, and mastered.
After selecting “Make Room” as
the lead single, Loud's plan was to
create a strong street presence for
the group while also working to
convince the masses that Tha
Alkaholics weren't irresponsible.
“They're just about partying and
having a good time,” Rifkind says.

The label shipped 15,000 copies of
“Make Room.” So far it has sold
75,000. The album shipped 30,000
units.

Last June, between shipping the
single and the album, Loud field
representatives distributed “a few
thousand” sampler cassettes with
several full cuts from the set.

“We just serviced it and let the
music speak for itself,” recalls
Rifkind. To stir the developing buzz,
Loud mailed out to press, retail, and
radio an Alkaholiks hangover kit that
included a breath tester, instant
coffee (complete with non-dairy
creamer and sugar), Alka-Seltzer
antacid, Bayer aspirin, and a tube of
toothpaste. Then the label serviced a
promotional videoclip lensed by
director James Michael Marshall.
“It’s been top 10 at BET and in heavy
rotation on The Box,” Rifkind
reports. “ ‘Yo! MTV Raps' just
accepted it.”

Also, the group has been on a
promotional tour since August and
there has been extensive stickering
and sniping in a number of cities.

Beyond getting worked into mix
shows, the single has been added at
a number of radio outlets, including
KKBT (The Beat) Los Angeles and
WOWI Norfolk, Va.

HAVELOCK NELSON

TIME ON McKAGAN’S HANDS LEADS TO SOLO ALBUM

(Continued from page 14)

what ‘Believe In Me’ is about.”

While on tour in support of the
“Use Your Illusion” albums, McKa-
gan continued to work on the project.
“I've never been into the groupie
thing or hanging out after a gig, so
what better thing than to go in and
record if I could, instead of going
back to the hotel and putting on the
same old movie or CNN.”

While much of “Believe In Me” has
McKagan grappling with loneliness,
the album isn't necessarily a one-man
show. A number of McKagan’s fa-
mous friends make appearances,
including Jeff Beck, Lenny Kravitz,
and Sebastian Bach, as well as GN'R
members Slash, Matt Sorum, Gilby
Clarke, and Dizzy Reed.

According to McKagan, Beck be-
came involved in the project in Paris,
where he was scheduled to partici-
pate in a Guns N’ Roses pay-per-view
concert. Although Beck subsequently
pulled out of the performance be-
cause of an ear problem, he happened
to hear one of McKagan's demos.

Says McKagan, “He came into my
room and said, ‘What's this?’ Then he
said, ‘Hey man, can I play on this
song?' I was like, ‘When, where?
What can I do to make it happen?’ 1
was just blown away.”

Yet McKagan handles the majority
of the instruments and vocals himself,
which may be a surprise to those who
view him only as a bass player. “I've
been playing guitar and drumming
since I was 15 years old,” he says.

McKagan made his recording de-
but playing bass as a member of Seat-
tle punk band the Veins. He also
played in Seattle band the Fastbacks
and was offered the drum chair by
U.K. punk band the Angelic Upstarts
when he was 17, “but I was too over-
whelmed and scared to move to
England.”

On “Believe In Me,” McKagen
seemingly returns to his punk roots

with the “Punk Rock Song.” Says
McKagan, “I hate that term. It's a
song I wrote in five minutes ... But
it wasn’t a return to my punk roots,
it was a return to insanity.”

Elsewhere, “Believe In Me” runs
the gamut from the rocking, bitter-
sweet ballad “I Love You" to the ruth-
less rap of “Fuck You,” all performed
with a rock’n’booze attitude reminis-
cent of the late Johnny Thunders.

McKagan is set to hit the road in
support of the album fronting a band
called Duff.

The band played two warm-up club
dates in San Francisco on Sept. 17
and 18, and a New York date on Sept.
26, before jetting off to Europe to
open for the Scorpions.

According to Geffen head of mar-
keting Robert Smith, the label has
specific plans for “Believe In Me:"”
“Essentially, we are going right to the
core Guns N’ Roses audience, particu-

larly on the street-rock side.”

Smith says the title track is being
worked actively at album rock and
metal radio, with a video and a U.S.
tour in the planning stages.

ARTIST DEVELOPMENTS

(Continued from page 18)

when people hear the record, it
organically sells itself by the buzz it
generates.”

“I'll be perfectly honest with
myself, commercial success is not
spray-painted on the front of this
record,” Dulli adds. “I certainly like
hit singles, and if we were ever to have
one, I certainly wouldn't stick my nose
up, but I'm more interested in what
we can do as a piece of work. All we
want to do is make records that people
will listen to for a long time.”

RICK CLARK

Whoomp, Here It Is. Attorney Pamela Brown, a noted figure on Nashville's
burgeoning R&B scene, has signed Bellmark/Life Records’ platinum recording
artists Tag Team to a personal management contract. Her company, Premier
Artist Management, also is home to Gary Jenkins, lead singer of Silk.
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19 16 19 7 JOE MERCURY 518016 (9.98 EQ/15.98) EVERYTHING 16 (;? ;: :; ;‘75 ;;:,s. g:r«r:‘/:c;s:s[;::;g%vx::cn = NERE Jc':ifET?HLHfo:l:: ig
20 L1 L1149 | SWVA*Z Roecons oou135e) UG A - (@3)| NEWDP | 1 | coMING OF AGE 200 11064 9.98/15.98) COMING OF AGE | 73
21 15 | — 2 KEITH WASHINGTON QWEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE IT EASY 15 7 | 6l 6 STANLEY CLARKE £PIC 47489 (10.98 £0/15.98) EAST RIVER DRIVE 58
2 18 12 | 42 | DR. DRE A 2 OEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/15.98) THE CHRONIC 1 75 | 72 | 68 | 52 | CHANTE MOORE SIAS 10605-MCA (9.98/15.98) PRECIOUS 20
2 11 6 3 PRINCE PAISLEY PARK 45440/WARNER BROS. (39.98/49.98) THE HITS/THE B-SIDES 6 76 | 66 | & 15 | GEORGE BENSON WARNER BROS. 26685 (10.99/15.98) LOVE REMEMBERS 50
24 | 20 15 9 KRIS KROSS RUFFHOUSE 57278°/COLUMBIA (10.98 EQ/15.98) DA BOMB 2 71 | 69 | 66 | 23 | 95 SOUTH wrar 81177crBan 9.98115.98) QUAD CITY KNOCK 2
25 | 21 18 | 33 | 2PAC @ INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z..... 4 78 | 76 | 73 | 33 | REGINA BELLE CoLuMEI 48626 (10.98 £Y15.98) PASSION 3
26 19 14 3 PRINCE PAISLEY PARK 45431/WARNER BROS. (12.98/17.98) THE HITS 1 14 NEW ) ) HI-C SKANLESS 301 /TONMY BOY (10.9416.96) SWING'N 79
:; :g iz ii LU;:ERZVA"DWSS A _LVSIZIIVEPIC (1096 E16.58) NEViZ:ETD::uii ; 80 [ 68 | 81 | 5 | JADE cuan 24s20mepRse .0w11.98) BET'S LISTENING PARTY STARRING JADE | 67
® 2|11l ::E O'AMY:IE:;;:.ZZTZ:;?;”) HEARTBREAKER 7 83 | 8 6 SMOOTH T.N.T. 41523/IVE (9.98/15.98) YOU BEEN PLAYED 77
» | 2 16 19 | SOUNDIRACK® IvE 41503 109a 155 MENACE 1) SOCIETY ) 82 | 71 69 | 22 | 5TH WARD BOYZ RAP-A-LOT 53859-/PRIORITY (9.98/15.98) GHETTO DOPE 19
NEW ) 1 MAC MALL YOUNG BLACK BROTHA 2022 (9.98/13.98) ILLEGAL BUSINESS? 83
31 25 | 21 7 FOURPLAY WARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS 15 8 | &7 | 7 18 | C-BO awoL 7190541298 GAS CHAMBER 53
32 | 29 | 24 | 46 | SOUNDTRACK A © ARISTA 18699 (10.98/15.98) THE BODYGUARD 1 8 | 78 5 ANGIE & DEBBIE CAPITOL 95582 9.9813.98) ANGIE & DEBBIE 7
| S 6 ILLEGAL ROWOY 370027/ARISTA (9.98/15.95) THE UNTOLD TRUTH 19 86 | 78 | 75 | 28 | L.L.COOL J ® OEF JAWRAL 53325°/COLUMBIA (10.98 EQY16.98) 14 SHOTS TO THE DOME 1
V0 2O 5 I MR RIGEIRES CevIpAn e S a5y AE RERGSI L2 o o) IR 87 | 81 | 70 | 62 [ mARY .. BLIGE A 2 uptown 10681MCA 9.98/15.98) WHAT'S THE 4117 | 1
L B B R I SO S e U I LR ) EAOUC TR 788 | 84 | 8 | 33 | NAUGHTY BY NATURE A ToMwY 80Y 1069 (10.98/15.99 19 NAUGHTY I | 1
SRR CDOWNINGE s e LA NEEEE A DIEE it 89 | 82 | 80 | 51 | RACHELLE FERRELL mannaTTan o3769/caPITOL (9.58/13.98) RACHELLE FERRELL | 34
@ 37 3l 46 | KENNY G A 5 ARISTA 18646 (10.98/15.98) BREATHLESS 2 90 | 80 | 76 | 16 | LUKE e 200 0981498 \N THE NUDE 8
38 | 30 | 26 | 65 | BRIAN MCKNIGHT @ MERCURY 848605 (10.98 EV15.98) BRIAN MCKNIGHT 17
4 | 35 | 15 | BELL Biv DEVOE ® wea 10802 (10 201598) HOOTIE MACK 6 91 | 73 [ 62 | 10 | POOH-MAN RIGHTEOUS 3001 */SCARFACE (9.98/13.98) JUDGMENT DAY | 57
4 | 34 | 45 3 THE ISLEY BROTHERS ELEKTRA 61538 (12.98/16.98) LIVE! KL} #1nin 16 | NATALIE COLE eLEKTRA 61496 (10.98/16.98) TAKE A LOOK b
v 93 | 8 [ 72 12 | SOUNDTRACK MVEPIC SOUNDTRAX 572B0/EPIC (10.98 EQ/16.98) FREE WILLY | 49
AR R 2 R LRV T L il A sl 5 94 | 92 | 94 | 80 | EN VOGUE A 2 EASTWEST 92121/AG (10.98/16.98) FUNKY DIVAS 1
:; :g :(7) 3 ::Uz':;:::::8:::";’::::;::’:3‘?:% T T:;::?::::'Z ! 136 95 | 79 | 77 | 18 | VARIOUS ARTISTS UPTOWN 10858°/MCA (10.98/15.98) UPTOWN MTV UNPLUGGED 17
96 | 88 | 93 [ 40 | THE PHARCYDE DELICIOUS VINYL 92222*/AG (9.98/15.98)  BIZARRE RIDE Nl THE PHARCYDE 23
@] 50 | 4% [ 17 | jounnvaiLe WTM::;:OEWAISSSETTER b PROVOCATIVE | 4 REENRY | 8 | Ve onecks 517007 050399 STRAIGHT TO THE POINT | 79
45 | 43 | 46 | SILK A KEIA61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1 % | % I 8 | u ?::3:.:: pof oA SHOTCALLA 2
46 | 40 | 34 | 15 [ MC LYTE FiRsT PRIORITY 92230/AG (10.98/15.98) AINTNOOTHER | 16 REENTRY | 11 | sicwioir 707 0981598 DOWN & DRTY | &
47 | 33 [ 27 | 6 | POISON CLAN Luke 202 9.98/14.98) RUFFTOWN BEHAVIOR | 12 100 | & | 83 | 4 | BOBBY "BLUE" BLAND MALACO 7469 (9.98/15.98) YEARS OF TEARS | 80

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, inc.
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RECORD

Ify()u service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.

RENENE
DIRECTORY

This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

1
DIREGTORY
NOW AUAILABLE!

Order bulk copies for your entire staff and marketing team- call for special rates!
BDRDO106
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II(II R&B Airplay.

Convildhunlnaiond § ’ Radio Track service. 74 R&B stations
24hourud'y 7(hysanak.5mprmbd gross impressions, computed by cross-
Mmmmdumﬁym data. This data is used in the Hot R&B Singles chart.
K K]
glg|d gk
g = | & | TITLE o |- |5 | TITLE
Z | 2| ¥ | armst arse/ostrBUTING LABEL) E | | € | ARTIST LABEL/DISTRIBUTING LABEL)
* % NO.1 n# (G 48 | 12 | Y38 acxson cncmo
[D 1|12 TONYI TONE TONE (WING) 2 whs stNo.1 | 291356 vmmmmwmm)
.DJ. BREAKADAWN
(D) 3 [15 [ BT Adn wr/ercy 40[3617 | BRENOR oy 80v)
DREAMLOVER SHIFFTEE
3| 210 ey cooLUMBIA) (A0 64 | 3 | Svx (RAL/CHACS/COLUMBIA)
: METHOD MAN
(D] 7| 5 | Ao s o coLuMewn) (&)[ 50 | 2 | Wi TAnc CLAN LouD/RCA)
BREA LET ME BE THE ONE
(D) 5 | 8 | B o aarace /ARiSTA) A3 (40130 | LR S TeANT
RIGHT HERE (HUMAN NATU UNCONDITIONAL LOVE
64|13 gt ( RE) 4“i41|20 pr ]
(D) 8 [ 21 | A et o A ) 8513916 | GO o e soumoTRAY)
DOWNTOWN WHOOMP! w
()] 9 | 14| swvreh) nl b Kl B\ vty
ETHING IN YOUR EYES TRUST ME
(D) 12 [ 13 | SO e A | e ravsALS/ERG)
Y CORNER
LA ﬁmmsomvnmm (3)(61 | 4 s“v ":s'»‘mwu (QWEST/WB)
AN WE TALK THE DA
D] 19 | 2 | FA Cawners (westwarnersrosy | |49 [ Y710 R T HE DAY
NEVER KEEPING SECRETS MEGA MEDLEY
(12){ 30 | 6 | asvence &Pe) 50 (427 | WEDE Noors cheprrse)
ETH N FOREPLAY
A WMMM&RM) (5D)[ 55 | 3 | raas T LC)
(10| 14 |17 | o erscope aruanmo) 66 | 2 | SR UFePA/EN vOGUE (NEXT PLATEA)
(B 15| 7 | B e s, (B[ 71| 5 | o e
N SHOOP
(30 28 [ 14 [ 0% ey (5] 67 | 4 | SKiTnrera Xt PLATEA)
CWE INSIDE GET A LITTLE FREAKY WITH ME
(D20 |9 ATLANTIC) (B3] — | 2 | AARoN FALL (SiLAS /M)
COOLIN THE WORLD
B a%“u’xﬁ (EPIC) INYou (56)( 57 | 6 IE%PFGRUV(M
19|18 | 12 | L s brarac Bevery gy | KBD)] 68 | 3 | Doy et e s 2R05)
LAST ALL THRU THE NIGHT
2|10 | 19 | O e avercusm) (B[ 65 | 5 | A6N ot
IT HAD TO BE YOU
21 (16 | 1 | O O N (D — | 1 | Sux oeem/eLexray
CONTROL LIGHT OF LOVE
2 (1 |35 | O o s 60 (59 ] 6 | o sor eapTOL)
SUNDAY MORNING IF | HAD NO LOOT
B2 | B | O vt et aEPRISE/WE) 61151 | 19 | T O oM poG/ MERCURT)
, ™
(D) 29 | 22 | S iccoime naevmch) B2 (52| 4 | T R rowTERSCOPE)
PINK CASHM ALWAYS
B [ 5 [ e fac WARNER BROS.) 63 (629 | SNk
ALRIGHT 1 GOT YOU
B |2 | SS (RUFFHOUSE/COLUMBIA) 64 {6019 | LSty GaL woTowmy
RUFF NECK NOBODY MOVE
T (2 [ st ProRITY/ATLANTIC) (89| — [ 1 | POORRIGHTEOUS TEACHERS (PROFILE)
v MIT NOBODY DOES IT BETTA
B |23 || N st trTowN/MCA) 86 1 63 | 2 | R OONOMION (PLRSPELCTIVE/ASM)
@ 13|25 THAT'S THE WAY LOVE GOES 67 |56 | 14 | SOMEBODY ELSE WiILL
JANET JACKSON (VIRGIN) THE O'JAYS (EMI/ERG)
HECK YO
%0 (25| 18 | RIBBON N THE SKY (6| 70 | 15 | CHECK YO SELF
LATELY OUTTA HERE
3 {2 | N eTow/Mca) (6D — [ 3 | krsome vy
HEAVEN KNOWS CHIEF ROCKA
32 [ 32 | 12 | s Av/EPIC) Wl B UNDERGROUND (PENDULUM)
ING T
(@) 45 | 2 | GANGSTALEAN (7D 73 | 3 | SOMING HOME TO Love
HOW DEEP IS YOUR LOVE
S f &‘3‘«‘!&)‘:&'4&, (@72 | 2 | {Imer vanoross av/emo)
CRY NO MORE IET TIME TO PLAY
35 |31 |28 | R ETRee (oasoune ALLEY/MCA) @)1 GILL (MOTOWN)
(3049 | 2 unv:(.uvt) LD'VE LET YOU GO (30— 3 gneusg(wmnsaos.)
woM LOVE FOR LOVE
(3D 38 | 29 ou':‘)%(mm‘/gsma 75 (53 10 | LN £ o BeAT/ATLANTIC)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BP1 Communications.
—_ SHOW ME LOVE K LIFE
1 1 ROBIN &, (816 BEAT) 1 141117 | KISS OF
21| 8 | VMSOINTD YOU 15 112 | 19 | NUTHIN' BUT A “G” THANG
SWV (RCA) OR. ORE (DEATH ROW/INTERSCOPE)
3 | 3 |14 | DONT wALK AWAY 16 | 18 | 24 | LOVE SHOULDA BROUGHT YOU
JADE (GIANT/REPRISE) TONI BRAXTON (LAFACE/ARISTA)
4| 5|2 | kNOCKIN' DA BOOTS 17|—|1|stam
H-TOWN (LUKE) ONYX (RAL/CHAOS/COLUMBIA)
§|—| 1 | ABC-123 18 |15 | 15 | IT'S ALRIGHT
LEVERT (A CHANTE MOORE (SLAS/MCA)
642 |weak 19|21 | 9 | GIVE HIM A LOVE HE CAN FEEL
SWY (RCA) TENE WILLIAMS (PENDULUM/ERG)
7 | 2 |10 | EVERY LITTLE THING U DO 20| 7 |25 | REMINISCE
CHRISTOPHER WILLIAMS (UPTOWN/MCA) MARY J. BLIGE (UPTOWN/MCA)
8| 6| 4 | SEEMS YOU'RE MUCH TOO BUSY 21 | — | 26 | HERE WE GO AGAIN!
VERTICAL HOLD (A&M) PORTRAIT (CAPITOL)
9 |23 (23| I'M EVERY WOMAN 22 | 24 | 13 | | HAVE NOTHING
WHITNEY HOUSTON (ARISTA) WHITNEY HOUSTON (ARISTA)
1F 1 COULD - L TAKEN OVER
101815 b3y oL ; 3 24 | LOVE'S
1113 | 15 | FREAK ME 24 |—{ 1 | THE BONNIE AND CLYDE THEME
SIK (KEIA/ELEXTRA) YO-YO (EASTWEST)
12 | 10 | 4 | LITTLE MIRACLES 25125116 | ¥ ) EVER FALL IN LOVE
LUTHER VANORGSS (LV/EPYC) SHAI (GASOUINE ALLEY/MCA)
13| 9 |16 | SO ALONE Recurrents are titles which have appesred on the Hot REB
MEN AT LARGE (EASTWEST) Singles chart for 20 weeks and heve dropped below the top 50.
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R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Shest Music Dist.
ALL THRU THE MIGHT (Ramohak, BMI/Linky O,
BMI/Timothy Shider, BMi/Attitudes, BMI/RCM, BMI)
ALRIGHT (So So Def, ASCAP/EMI April,
ASCAP/Zomba, ASCAP/Wild Apache, ASCAP)
WBM/CPP

ALWAYS (Do It 4 Me, ASCAP)

ANNIVERSARY (Polygram Intl, ASCAP/Tony Toni
Tone, ASCAP/Rev, ASCAP) HL

ANOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMi/Boobie-Loo, BMI/Warner-Tameriane, BMI)
WBM/HL

ASAP. (Music Corp. Of America, BMI/Baby
Dismond, BMI/Chocalate Jazz, BMI/Davey B Right,
BMI)

BABY {'M YOURS (Music Corp. Of America,
BMI|/Gasoline Alley, BMI/Cameo Appearance By
Ramses, ASCAP/MCA, ASCAP/Semaj, BMI/Ethyl,
ASCAP)

BOOM! SHAKE THE ROOM (Zomba, ASCAP/Jazzy Jeft
& Fresh Prince, ASCAP/House Jam, ASCAP /Forty
Floors Up, ASCAP/Deshane, ASCAP/Bridgeport, BMI)
CPP

BREAKADAWN (Tee Girl, BMI/Daisy Age, BMI/Prince
Paul, BMI/MCA, BMI/Doll Face, BMI/Stone Diamond,
BMi/Jobete, ASCAP/Black Bull, ASCAP) CPP/HL
BREATHE AGAIN (Ecaf, BMI/Sony Songs, BMI)
CALL ME A MACK (FROM POETIC JUSTICE) (Jay Bird,
BMI/Tim & Teddy, BMI/107, ASCAP/UR-IV, ASCAP)
CAN WE TALK (Ecaf, BMI/Sony Songs, BMI/Boobie-
Loo, BMt/Warner Chappeti, BMI)

CHECK YD SELF (WB, ASCAP/Gangsta Boogie,
ASCAP/Gambi, BMI/MCA, ASCAP) WBM

CHERISH THE DAY (Angel, ASCAP)

CHIEF ROCKA (LOTUG, ASCAP/Marley Mad,
ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP) WBM
COME BABY COME (Tee Girl, BMI/Blue Ink,
BMI/Third & Lex, BMI)

COME INSIDE (Velie Int'), ASCAP/Frabensha,
ASCAP/MCA, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Wike, ASCAP) WBM/HL
COMING HOME TO LOVE (Warner-Tamerlane,
BMI/Kashif, BMI/Streamiine Moderne, BMI/New
Music Group, BMI) WBM

COMPUTER LOVE (Saja, BMI/Troutman, BMI/Am,
ASCAP/Beane Tribe, ASCAP)

CRY NO MORE (Il D Extreme, ASCAP/MCA, ASCAP)
DONT CRY FOR ME (EMI Blackwood, BMI/Money In
The Bank, BMI/Robert Avery, BM|/Huston, BMI)
DONT WASTE MY TIME (MCA, ASCAP/Whole Nine
Yards, ASCAP/Avid One, ASCAP/1DG, ASCAP)

DO THE THANGS (Trycep, BMI/Zomba, BMI) CPP
DREAMLOVER (Rye Songs, BMI/Sony Songs,
BMi/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP) WBM

FOREPLAY (Drop Science, ASCAP)

FOR THE COOL IN YOU (Sony Songs, BMI/Ecaf,
BMI/Boobie-Loo, BM1/Warner-Tameriane, BMI)
HL/WBM

GANGSTA LEAN (Rap & More, BMI)

GET A LITTLE FREAKY WITH ME (MCA,
ASCAP/Famous, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce, ASCAP)
GET IT UP (Tionna, ASCAP/WB, ASCAP) WBM
GUESS I'M IN LOVE (P-Blast, ASCAP/Zomba, ASCAP)
HEAVEN KNOWS (EMI April, ASCAP/Uncie Ronnie's,
ASCAP/EMI Blackwood, BMi/Reed Verteiney, BMI)
WBM/HL

HEY MR. 0J. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
Unit, ASCAP/Aimo, ASCAP/Irving, BMI/0/B/0 Itself,
ASCAP/Medad, BMI) CPP

IF (Black ice, BMi/Flyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) WBM/CPP

| GET AROUND (GLG Two, BMI/Ghetto Gospel,
BMI/Rubber Band, BMI/Ssja, BMI/Troutman,
BMI/Interscope Pearl, BMI/Warner-Tameriane, BMI)
WBM

1 GOT YOU (Vanderpool, ASCAP/Skm Shot,
ASCAP/Squirt Shot, ASCAP)

| JUST HAD TO HEAR YOUR VO{CE (P S O Limited,
ASCAP/Music By Candelight, ASCAP/Fitthy Rich
Music, ASCAP)

I'M A PLAYER (Zomba, BMI/Bridgeport, BMI/Rubber
Band, BMI)

I'M IN LUV (J.Dibbs, BMI/Ahunit And Fifth Street,
BMI/Teddy Denslow, BMi/Zomba, BMI) CPP

INDO SMOKE (Mista Grimm, BMI/Warren G.,
BM1/New Justice, BM1/Columbia Pictures, ASCAP)
cpp

INSANE IN THE BRAIN (Cypress Funky, ASCAP/Soul
Assasins, ASCAP/MCA, ASCAP/BMG, ASCAP) HL

IT HAD TO BE YOU (Keith Sweat, BMI/E/A, BMI/WB,
BMI/Ssints Alive, BMI/EMI Blackwood, BMI) WBM
IT'S FOR YOU (FROM THE METEOR MAN) (Shanice 4
U, ASCAP/Hee Bee Dooinit, ASCAP/WB, ASCAP/UA.,
ASCAP/EMI April, ASCAP/Unit 4 Music, ASCAP) WBM
JUST KICKIN' IT (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, BMi/Ground Control, BMI) WBM
LAID BACK GIRL (Amazement, BMI)

LATELY (Jobete, ASCAP/Black Bull, ASCAP) CPP
LET ME BE THE ONE (Frabensha, ASCAP/MCA,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP) WBM

LET ME RIDE (Sony Tunes, ASCAP) HL

LICK U UP (Pac Jam, BMI/Wreckshop, BMI) WBM
LIGHT OF LOVE (EMI Blackwood, BMI/Steve Harvey,
ASCAP/EMI April, ASCAP/Cuddie B, ASCAP)
LOOKING FOR MR. DO RIGHT (Large Giant,
ASCAP/Wokie, ASCAP)

LOSE CONTROL/GIRL U FOR ME (Keith Sweat,
ASCAP/E/A, ASCAP/WB, ASCAP/Saints Alive,
BMI/EMI Blackwood, BMI) WBM

LOVE FOR LOVE (Song-A-Tron, BMI/EMI Blackwood,
BMI) WBM

LOVE NO LIMIT (WB, ASCAP/Ness, Nitty & Capone,
ASCAP/Stons Jam, ASCAP/MCA, ASCAP) WBM
MAKE ROOM (ESP, BMI/Warner Chappell,
BM1/Warner-Tameriane, BMI/LV.H., BM!/Liquid, BMI)
MEGA MEDLEY (Troutman, BMI/Saja, BMI/Rubber
Band, BMI/Stone Agate, BMI) CPP

METHOD MAN (Wu-Tang, BMI)

NEVER SHOULD'VE LET YOU GO (Zomba,
ASCAP/4AMW, ASCAP)

NOBODY DOES IT BETTA (New Perspective, ASCAP)
ONE LAST CRY (Pri, ASCAP/Lst's Have Lunch,
ASCAP/Rejoice, BMI) HL

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI)

PAINT THE WHITE HOUSE BLACK (Stone Agate,

FOR WEEK ENDING OCTOBER 16, 1993
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Compiled from a national sub-sample
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mmuom

wn&swmmmw

i

STAY REAL
ERICK SERMON (DEF JAM/RAL/COLUMBIA)

x 5 X =
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= | 5| TITLE = | % | TITLE
[ 2| ¥ | armsr anserosmmeumae Lieen L I T p—p
* % NO.1 %% B3 |6 e
JUST KICKIN' IT
(D) 1 | 6 | xscape 5050 0ery 2wsatio | |39 [32| 5 | R ANy 60m)
HEY MR. D.J. SOMEBODY ELSE WILL
(D) 2 | 8 | Hont i on wat/erc) ot R B e
3 |3 |10 | DREAMLOVER 41 (38 | 4 | PAINT THE WHITE HOUSE BLACK
MARIAH CAREY (COLUMBIA) GEORGE CLINTON (PAISLEY PARK/WE)
(D] 6 | 3 | ANNIVERSARY @) — | 1 | CANWE TALK
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15 |10 | 12 | E O ey 53 (46 | 2 | B e Rt crompey B0Y)
ALRIGHT ALL THRU THE NIGHT
16 [ 13| 12 | oS (RUFFHOUSE /COLUMBIA) — | 1 | POV. (GUNT/REPRISE)
ME RI DRE DAY
1718 3 | A e rowy B A7 | 2L | D (DEATH ROW/INTERSCOPE)
CRY NO MORE GET ITUP
1815 | 25 | R e (CASOUNE ALLEY/MCA) jad I el B Y20
WHOOT, THERE IT IS OUTTA HERE
191727 bk RE/ 57|44 s
19 |11 | MEGA MEDLEY 58 (56 |17 | LOSE CONTROL/GIRL U FOR ME
ZAPP & ROGER (REPRISE) SHK (KEW/ELEKTRA
LOOKING FOR MR. DO RIGHT
161128 JACKSON (VIRGIN) (5D — | 1 | JADE (GANT/REPRISE)
PINK CASHMERE ABC-123
2| & A oy Pak WARNER BROS) 60 (5221 | AR tRuanmoy
3|3 61 |51 | 5 | WHAT'S

NEXT
LEADERS OF THE NEW SCHOOL (ELEKTRA)

23|13 VERYSPECIAL

65| 3 COMING HOME TD LOVE

2

21

2

23

2 DADDY KANE (COLD CHILLIN'/REPRISE) @ COMING OF AGE (200)
5|27 ONELAM&T&MM 63(50 |2 mkmummnmnwmuz
2| 1 | ATAEE, ST .
2|15 | MEAEMTERIAN, o | ()| 1 | SENRTERAEY
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(O Singles with increasing sales. © 1993, Billboard/B8P1 Communications and SoundScan, Inc.
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BMI/Warner-Tamerlane, BMI/Exoskelated,
BMI/Aujourd’Hui, BMI/Yrrek, ASCAP) WBM

PINK CASHMERE (Controversy, ASCAP/WB, ASCAP)
WBM

RIGHT HERE (HUMAN NATURE) /DOWNTOWN
(Wamner-Tameriane, BMI/Interscope Pearl, BMI/Bam
Jams, BMI/ATV, BMI/John Bettis, ASCAP/WB,
ASCAP/Playfull, BMI/GG Loves Music, BMI) WBM
RUFFNECK (Brooklyn Based, ASCAP/Top Billin',
ASCAP/Smokin’ Sounds, ASCAP/Quick Time, BMI/EMI
April, ASCAP/Abdur Rahman, ASCAP/Music Corp. Of
America, BMI) WBM

RUNAWAY LOVE (Two Tuff-Enuff, BM1)

SHIFFTEE (Chyskillz Muzik, ASCAP/Mad Face,
ASCAP/JMJ, ASCAP/1I| Posse, ASCAP/Baid Heads,
ASCAP/Longitude, BM1/EM| April, ASCAP)

SHOOP (Unichappel, BMI/Placid, BMI)

SHU-B (Little Los, BMI)

SO HIGH (Second Generation Rooney Tunes,
BMI/MCA, BMI/Jackie-0, ASCAP)

SOMEBOOY ELSE WILL (Trycep, BMI/Zomba,
BMI/Ramal, BMI/WE, BMI/Warner-Tamerians, BMI)
cPp

SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf,
BMI)

SOMETHING'S GOIN' ON (Undercurrent,
ASCAP/Maverick, ASCAP/Nomad-Noman,
BMI/Warner-Tameriane, BMI/Audible Arts, BMI/WB,
ASCAP) WBM

STAY IN MY CORNER (Coffey, Nettiesbey, BMI/Big
Giant, BMI/K-Shrave, ASCAP/EMI April,

ASCAP/Warner-Tameriane, BMI) WBM
STAY REAL (Erick Sermon, ASCAP/Saja,
BMI/Troutman, BM!)

60 STRAIGHT FROM MY HEART (Maverick,

2 88 8 £ &3

~
-

ASCAP/Undercurrent, ASCAP/WB, ASCAP/Nomad-
Noman, BMI/Audible Arts, BMI/Wamer-Tameriane,
BMI)

SUNDAY MORNING (Maurice White, ASCAP/Sony
Tunes, ASCAP/Reyshell, BMI/Warner-Tameriane,
BMI/Streamiine Modeme, BMI) HL/WBM

SWEAT (A LA LA LA LA LONG) (Mad House, BMI)
THAT'S THE WAY LOVE GOES (Black ice, BMI/Fiyte
Tyme, ASCAP) WBM

TRUST ME (IN Kid, ASCAP/Gifted Peari, ASCAP/EM|
April, ASCAP/My Dog Luna, ASCAP)
UNCONDITIONAL LOVE (Zomba, ASCAP/Art &
Rhythm, ASCAP) CPP

UP ON THE ROOF (Screen Gems-EMI, BMI)

VERY SPECIAL (AZ, ASCAP/Cold Chillin', ASCAP/WB,
ASCAP/At Homs, ASCAP/Jeffix, ASCAP) WBM
VOODOO (Trycep, BMI/Zomba, BMI/Ramal,
BMI/Cleveland’s Own, BMI/Warner-Tameriane, BMI)
WE GETZ BUZY (Butter Jinx, ASCAP/Grand Roysl,
BMI)

WHAT'S NEXTY (Jolly-Tea-Marijuana, BMI/Lsaders Of
The New School, BMI)

WHOOMP! (THERE IT IS) (Alvert, BMI)

WRITTEN ON YA KITTEN (T-Boy, ASCAP/Naughty,
ASCAP/United Artists, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
. AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
® COLLECTED, COMPILED, AND PROVIDED BY SoundSceiri
FOR WEEK ENDING OCT. 16, 1993 ™ L
z Z
ol nd g Q z E TITLE ARTIST 2|58 ",;2 9 3 E TITLE ARTIST
44 = (7]
g g ¥ E €| £35| rrobuctr (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL Z2|SE[ 32 23| rrobucer sonewRITER) LABEL & NUMBER/DISTRIBUTING LABEL
ALWAYS & VESTA
, * %% NO. 1 % » % XSCAPE 50 48 [ 54 | 1| 0NCOWELL (K.COLBERT) (C) ASM 0342
@ 2 3 6 fgt?;lﬁlgtlj(gfugms) 1 weekatlo. 1 (C) (T) SO SO DEF 7711’9/00Lueam @ IT HAD TO BE YOU SILK
- - — 2| & 4 K.SWEAT R MURRAY (K.SWEAT,R.MURRAY,G.JENKINS) (C) KEIA 64599/ELEKTRA
RIGHT HERE (HUMAN NATURE)/DOWNTOWN @ * : = - — —
2 ! ! B | gamorcan; G.PAl(?KER (B.A.MORGAN,J.BE%’IS,S.PORCARO,G.PARKER.G.GOMEZ,K.ORTIZ) (C) (1) (v) (X) RCA 62614 @ 73 | 83 | 3 | SHIFFTEE ¢ ON
HEY MR. D © ZHANE CHYSKILLZ, JAM MASTER JAY (F.SCRUGGS,K.JONES, T.TAYLOR.C.PARKER) () (X) RALICHAQS 77163/COLUMBIA
@ 4 3 10 118TH smz:r PRODUCTIONS (GIST, BROWN CRISS ZHANE. BAHR WARE,GREY) (C) (T) FLAVOR UNIT 7712 1/EPIC 53 40 3 16 DGEJS:L g: :l;ggm? I;l":gETIC JUSTICE") ) 0 (1) LAFACE/ERIC SOUNDTRAX 77029,1;!;'(:
ANNIVERSARY © TONY! TON|! TONE! - v
@ 5 6 3 TONY!TONI!TONE! (R.WIGGINS,C. WHEELER) (C) (V) WING B59 566/MERCURY @ 64 57 3 STAY REAL & ERICK SERMON
DREAMLOVER A © MARIAH CAREY £.SERMON (E.SERMON,R.TROUTMAN, L. TROUTMAN) (C) (M) (T) RALICHAQS 77140/COLUMBIA
5 3 2 10 M.CAREY,D.HALL,W.AFANASIEFF (M.CAREY,D.HALL) (C) (D) (M) (T) (V) (X} COLUMBIA 77080 | GOT YOU & JOHNNY GILL
58 [ 36 | 35 | 10
SOMETHING IN YOUR EYES © BELL BIV DEVOE N.MORRIS,S.STOCKMAN,W.MORRIS (N.MORRIS.S.STOCKMAN, W.MORRIS) (C) (M) (T) MOTOWN 2213
@ 6 9 1 LA REID,BABYFACE,D.SIMMONS (K.EDMONDS) (C) (V) MCA 54725 61 63 7 SH;"JO-BE . CLOSSON (SMITHIRONS CLOSSON. CERDINE & waRNER 8 R%JE%SS
ANOTHER SAD LOVE SONG @ & TONI BRAXTON O RORs CLoson e D) -
@ 8 4 18 | AREID.BABYFACE D.SIMMONS (BABYFACE.D.SIMMONS) (C) (M) (T) (X) LAFACE 2-404 7/ARISTA 57| 51| 40 | 14 gox&??og ELSEGv\g,lEl_T . . * TH%Q%&{%
| GET AROUND * 2PAC I £ NICHOLAS (G.LEVERT E.NICHOLAS) (C} (D) (V) EM)
9 7 Y D.J.DARYL (SHAKUR,D.ANDERSON,R. TROUTMAN,L. TROUTMAN,S.MURDOCK) (C) (M) (T) INTERSCOPE 9B372/ATLANTIC 58 55 56 17 | CHIEF ROCKA & LORDS OF THE UNDERGROUND
COME INSIDE © INTRO K-DEF (A, WARDRICK,D.KELLY,M. WILLIAMS, K HANSFORD) (C) (M) (T) PENDULUM 5807 /ERG
@D B | & || 8 | e (€1 (T) () ATLANTIC B7317 VERY SPECIAL BIG DADDY KANE FEAT. SPINDERELLA, L. WILLIAMS & K. ANDERSON
M IN LUV * JOE 59 [ 48 | 44 | 15 | 56 0a0DY KANE (WLIEFFERY.L PETERS) (C) (D) (T) COLD CHILUIN' 18437/REPRISE
16 | 10 | ¥ | |pgasonisessaLLe.T.oEnslow (C) (T) MERCURY 862 462 70 | 8 | 3 | STRAIGHT FROM MY HEART UNV
0 ST T JPENN 1t (J.POWE,J CLAY,D.PEETE,S.POWE) () (D) (V) MAVERICK/SIRE 18353/WARNER BROS.
11 7 8 14 J.JAM,T.LEWIS,J JACKSON ().JACKSON,J.HARRIS III,T.LEWIS) (€) (D) (V) 0 VIRGIN 12676 67 77 5 CALL ME A MACK (FROM "POETIC JUSTICE") # USHER
TIM & TED (T.THOMAS, T.BISHOP,U.RAYMOND) (C) (M) (T) LAFACE 2-4051/ARISTA
* * * HOT SHOT DEBUT * * * 62 | 52 | 53 | 10 | LOVE FOR LOVE ® ROBIN S,
@ NEW ) 1 BREATHE AGAIN TONI BRAXTON A.GEORGE,F.MCFARLANE (A.GEORGE F.MCFARLANE) (C) (M) (T) (V) (X) BIG BEAT 9B3BZ/ATLANTIC
L.A.REID,BABYFACE,D.SIMMONS (BABYFACE) (C) LAFACE 2-4054/ARISTA 63 | 57 | 42 | 20 | LET ME BE THE ONE © INTRO
2 i FOR THE COOL IN YOU @ BABYFACE D.HALL (K.GREENE,D.HALL H.BOHANNON) (C) {M) (T) ATLANTIC B7347
13 10 ! BABYFACE L .A.REID.D.SIMMONS (BABYFACE,D.SIMMONS) (C) (M (V) EPIC 77109 64 59 58 13 TRUST ME & GURU WITH ":;')[();ERA 3&!5:‘8585%
GURU (GURU,N.DAVENPORT HRY!
1 | 12 [ 13|19 | O Ot anEAr MR GJENNS) (€ KEA easa LR HERISH ’ e
T S— 65 | 56 | 45 | 11 | COERR At s (@ W I
s | 7| 18| 12| HRaNen ¢ MAZE PERTURING Chaenie snc. edse INDO SMOKE (FROM “POETIC JUSTICE?) # MISTA GRIMM
2 2 CAN WE TALK & TEVIN CAMPBELL 66 63 71 6 WARREN G. (R. TRAWICK,W.GRIFFIN) (C) (T) EPIC SOUNDTRAX 77256/EPIC
7| — BABYFACE,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (D) (V) QWEST 1B346/WARNER BROS. 6 | 58 | 51 15 | INSANE IN THE BRAIN ® @ CYPRESS HILL
TR 1 16 | RUFFNECK & MC LYTE D.J.MUGGS (L.FREESE,S.REYES,LMUGGERUD) (C) (M) (T) (X) RUFFHOUSE 77135/COLUMBIA
M.RILEY,A.DAVIDSON,W SCOTT (MC LYTE,A. DAVIDSON,M.RILEY,W.SCOTT) (C) (M) (T) FIRST PRIORITY 98401/ATLANTIC 6 | 62 | 65 | 20 U?E?"v?'yowﬁa":o“ (FROM "MENACE H SOCIETY") C. H EI-AFZIYAE
PINK CASHMERE PRINCE ART & RHYTHM (L. L € v
18 18 14 5 PRINCE (PRINCE) {C) (D) (V) PAISLEY PARK 1837 1/WARNER BROS. 69 87 3 NOBODY DOES IT BETTA MINT CONDITION
19| 14| 16| 13 | ALRIGHT @ & KRIS KROSS FEATURING SUPERCAT MINT CONDITION (STOKELY) (C) PERSPECTIVE 7434/A8M
J.DUPRI (J.DUPRIW.MARAGH) (C) (M) (T) (V) (x) RUFFHOUSE 77 103/COLUMBIA 0 | a2 | 38 | 15 | LICKUUP * H-TOWN
NEW)D l Bﬂc’éf\n\gﬁé%ir S & EN VOGUE FEA‘E%‘T&?J%?S B.BURRELL (SHAZAAM,DINO,GI,STICK) (C) (M) (T) LUKE 163
] Y,D. (T MCELROY,D. )
WE GETZ BUZY & |ILLEGAL
a | 2| 2 8 SUNDAY MORNING © EARTH, WIND & FIRE 71| 66 | 64 8 £.SERMON (L.EDWARDS, J.PHILLIPS,E.SERMON) (C) (M) (T) (X) ROWDY 3-5024/ARISTA
M.WHITE (WHITE,REYNOLOS, WILLIS) (C) (D) REPRISE 18461 2 | 6 | e 4 PAINT THE WHITE HOUSE BLACK © GEORGE CLINTON
2 | 19 17 | 25 | SOMETHING'S GOIN' ON ® UNV G.CLINTON,K.GORDY,W.BRYANT il (CLINTON,GORDY,STRONG, WHITFIELD, BRYANT) (C) PAISLEY PARK 18382/WB
J.PENN (J.POWE.D.PEETE, J.CLAY) (C) (V) MAVERICIK/SIRE 1B564/WARNER BROS. @ %8 5 LOOKING FOR MR. DO RIGHT JADE
B |15 15| 20 Suéhéﬂaﬁ.l’m (B.MCKNIGHT, B BARNES,M_BARNES ) M B'(Rcl)A r.yzahcﬁt%’:‘a‘éze :‘ol 2:;3:3}::%?: - 1342:/1!;:;55
2 23 23 22 WHOOMP! (THERE IT IS)A & TAG TEAM 74 o 2 CHAPMAN, PENSADO, HENNINGS (TROUTMAN, TROUTMAN, MURDOCK, HENNINGS) (C) (T) KAPER 62675/RCA
TAG TEAM (TAG TEAM) (C) (M) (T) (X) LIFE 79001/BELLMARK 5 e | a 19 | IF1HAD NO LOOT ® © TONY! TON!! TONE!
VvOODOO TEDDY PENDERGRASS TONY!TONITONE! (RWIGGINS, ). BAUTISTA, W.HARRIS) (C) (T) (V) WING B59 OS6/MERCURY
@ % |3 ’ G.LEVERT,E.NICHOLAS (G.LEVERT,E.NICHOLAS) (C) ELEKTRA 64608 OUTTA HERE ¢ KRS-ONE
% | 2| 27 9 HEAVEN KNOWS & LUTHER VANDROSS % | 71| 6l 4 DJ PREMIER (L.PARKER,DJ PREMIER) (C) (T) (X) JIVE 42147
L.VANDROSS,M.MILLER (L.VANDROSS,R.VERTELNEY) (C) (T) LV 74996/EPIC
& . I'M A PLAYER & TOO SHORT
21 | 22 | 2 | 25 | CRY NO MORE # 1l D EXTREME @ NEW D ! THE DANGEROUS CREW (T.SHAW,B.COLLINS,G.COOPER G.CLINTON,JR.) (C) (M) (T) JIVE 45152
RL.:I;IETE:.J:CKSON,D.WILEY (R.WHITE,K_JACKSON,D.WILEY) (C) (M) (T) (V) (X) GASOLINE ALLEV. 5;25;»;;: a0 | 2 : WHAT'S NEXT? o © LEADERS OF THE(TI)‘J EE!VTEE?GC;(?«;L
28 | 2 19 | 20 DINCO D (J.JACKSON,B. B.HIGGINS,T.SMITH) (M) (T) ELEK .
D.SWING (S.WONDER) (C)(T) (V) UPTOWN 54652/MCA P P 5 BETWEEN THE SHEETS © FOURPLAY
18 99 3 HOOP @ SALT-N-PEPA FOURPLAY {E.ISLEY M.ISLEYC.JASPER,R.ISLEY,0.ISLEY,R.ISLEY) (C) (D) WARNER BROS. 18434
A.MARTIN,C.JAMES (SPARKS,JAMES,DENTON,ROBERTS, TURNER)  (C) (T) (X) NEXT PLATEAU/LONDON B57 314/PLG o | — | 2 WRITTEN ON YA KITTEN « NAUGHTY BY NATURE
30 21 20 14 IT'S FOR YOU (FROM "THE METEOR MAN") & SHANICE NAUGHTY BY NATURE (V.BROWN,K.GIST A.CRISS,G.MACDERMOT) (M) (T) (X) TOMMY BOY 583*
M.A.SAULSBERRY,E.KIRKLAND (S.WILSON,M.A.SAULSBERRY,E.KIRKLAND) (C) (T) MOTOWN 2207 EOMEIEABYICONE o
31 28 24 22 BABY I'M YOURS & SHAI 8 T 2 J.GARDNER,K7 (K7,).GARDNER) (C) (M) (T) (X) TOMMY BOY 7572
C.MARTIN (C.MARTIN,M.GAY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54574/MCA NEWD ] ,l;': oN T?A% ?05(')‘5 o . :;I,L Pg YE&';SE,&ACE
Ak % WER PICK/SALE AIRPLAY * * %  BROWN, J.CARUTHERS (C.KING,G.GOFFIN) )
276 | — 2 GANGSTA LEAN > S S& ¢ DRS 85 | o4 4 | ASAP. & VERTICAL HOLD
CIACKSON (CJACKSON.E.J.TURNER, T.CARTER) (©) (M) (T) CAPITOL 58048 VERTICAL HOLD (A.STONE.W.BRUNO, JR.,D.BRIGHT) (C) (T) A&M 0090
RETURN OF THE CRAZY ONE & DIGITAL UNDERGROUND
33 | 30 | 26 | 13 | CHECK YO SELF # ICE CUBE FEATURING DAS EFX 8 | 77 | — | 2 | 00 HUMPHREYS.JIACKSON,G.JACOBS,G.CLINTON.W.COLLINS,BWORRELL) (D) (M) (T) (X) TOMMY BOY 587
ICE CUBE,D.J.POOH (ICE CUBE.E.FLETCHER,M.GLOVER,S.ROBINSON,C.CHASE) (M} (T) (X) PRIORITY 53830° MAKE ROOM © THA ALKAHOLIKS
4 32 30 11 MEGA MEDLEY ZAPP & ROGER 96 92 10 E£.SWIFT (R.SMITH.E.BROOKS, J.ROBINSON) (C) (T) LOUD 62579/RCA
R.TROUTMAN (R.TROUTMAN,N.WHITFIELD,B.STRONG) (C) (M) (T) (X) REPRISE 18420 P AREIIDAY s BUJU BANTON
35 | 31 | 32 | 25 | LOVENOLIMIT & MARY J. BLIGE 86 [ 91 | 8 | 7 | pkeuvoKeLvMmvri (C) (T) MERCURY 862 558
D.HALL (K.GREENE.D.HALL) 100 04} (1 o) UFTOW SCIIMCA STREIHT UP MENACE (FROM "MENACE Il SOCIETY") ® MC EIHT
3% | 29 | 28 | 11 | BOOM! SHAKE THE ROOM @ @ JAZZY JEFF & FRESH PRINCE 87 | 92 | 72 | 16 | McENTDISUP O TVLERT ALLENY (€1 (M) (T) Ve 42154
MR.LEE (SMITH,HAGGARD, WILLIAMS MAYBERRY WEBSTER, PIERCE,NAPIER,MORRISON)  (C) (M) (T) (X) JIVE 42108 S0 HIGH © 7669
@ 37 | 46 | g | ALL THRU THE NIGHT P.0.V. (DUET WITH JADE) NEWD | 1 | oiNCHE? (M.MORALES.M.ROONEY.BIG ANG.EL-BOOG-E.THICKNEZZ.SHORT! 1 FORTI) (C) MOTOWN 2217
H.BELL (H.BELL,L.DEVLUGT,T.SHIDER) (C) (M) (T) (X) GIANT 184 14/REPRISE SWEAT (A LA LA LA LA LONG) o INNER CIRCLE
38| 38 | 3 4 %galéﬂgafgg%mm () DEATH ROW/INTERSCOPE 5701225.1_2";% 9 |97 6 1.LEWIS,T.HARVEY,R.LEWIS (1.LEWIS) (C) (T) (V) BIG BEAT 984 29/ATLANTIC
! MC BREED
COMING HOME TO LOVE © COMING OF AGE 9 | 80 | 73 | 15 | SOTTAGET MINE o
39 50 7 KASHIF (M- JONESA.WILLIS.S.STEIN) ieTeo0 Aoes) WARREN G.,C.WOLFE,E.BREED (E.BREED,2PAC,D.0.C.,C. WOLFE WARREN G.) (C) (T) WRAP 93154/ICHIBAN
THAT’S THE WAY LOVE GOES A # JANET JACKSON FLOW JOE & FAT JOE
4 | 35 | 29 | 25 | ) jAMT.EWISIIACKSON (3 JACKSON, L HARRIS I T.LEWIS) (€ (T) (V) (X) VIRGIN 12650 11781 | 9 | owwonoo commaew (G IVIOCATORIIIBSMEEATIVIZY
BREAKADAWN @ DE LA SOUL 92 81 70 13 WILL YOU BE THERE (FROM "FREE WILLY") ¢ MICHAEL JACKSON
41 | 33 | 31 | B | 5FaSOULPRINCE PAUL (MERCER.JOLICOUER MASON,HOUSTON WONDER.GREENE) (M) (T) () TOMMY BOY 566° z (J)A;'(Esog(: ;‘;'IE'II’JII:NIV(I';MKSON &) z’g:;:’::g;’:’:;‘cvﬁoxgg
68 | — | 2 %ﬁE\(Eﬁé:l(?ka"\é)E LET YOU GO © J'Utllexg 98 | 8 |76 9 | CWILLIAMS.G. CAUTHEN (K GAMBLE.LHUFF) (C) UPTOWN 54704/MCA
T 0 DON'T WASTE MY TIME (FROM "THE METEOR MAN" LISA TAYLOR
49 | 55 | 7 SAORJ(';(EML’;RAD%E)S © MJN%EVB%RZL NEWD | 1 | J'50es K SHOCKLEE (R JONES, D(RICH S MCKINNEY) ) () MOTOWN 2220
METHOD MAN © WU-TANG CLAN 95 | 95 | 84 | 17 | RUN TO YOU (FROM "THE BODYGUARD") & WHITNEY HOUSTON
45 | 69 | 6 | PRINCE RAKEEM (DIGGS.HUNTER HAWKINS SMITH.WOODS,COLES, JONES,GRICE) (C) (T) LOUD 62544/RCA ;:;T':R((;ARF:C: (J) :';D;AN CHONY) AR'ST’?I;‘?;C:
8 | 85 | 3 ;g&sswa - . mp’_an%gE NEWD | 1 | o OINGLETARY (A HOYLE) (C)(T) KAPER 6261 7/RCA
ONE WOMAN © JADE NEW } | 1JUST HAD TO HEAR YOUR VOICE ¢ OLETA ADAMS
46 | 46 | 34 | 30 | yBENFORD (v.BENFORD.R.SPEARMAN) (C) (M) (T) GIANT 1ssosmzm?sc > Z‘J‘é‘;‘s“l':";’h'::’g:'l':c“’ CHE(I(:Y(Z) ":g;‘;':' SI:IZLSEO:
A ’ L] L]
4| @7 52 9 LIGHT OF LOVE @ ANGIE & DEBBIE NEW D ! FULL FORCE,J.ABER,P.EDGE,B.MEDINA (FULL FORCE,PEPSI)) (C) (T) (V) (X) REPRISE 18492
S.HARVEY,G.BROWN (S.HARVEY,G.BROWN) (C) (X) CAPITOL 44953 T T T AT T
STAY IN MY CORNER & KEITH WASHINGTON 99 86 59 12 *
34 | BT | B | erTLeSBEY..COFFEY U NETTLESBEY,T.COFFEY, K WASHINGTON) (C) QWEST lB393/WARN’:R BROS, WDOWNING RIDEQUT ‘ZSM'TH'D'W""'S’ {ONMERCURYIS621545
AIN'T NUTHIN WRONG ¢ REAL SEDUCTION
53 68 4 fﬂﬁgg},& 5&5&'}:5‘{!}1? ME © Mo (t) gfg%gﬂek 100 | 90 | 91 7 E.FERRELL,N.HODGE (K.GREENE,E.FERRELL,N.HODGE) (C) (T) ATLANTIC B7333

O Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn, Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. “Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable, (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
(V) Vinyl single availability. (X) CD maxi-single availability. ® 1993, Billboard/BPI Communications.
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Cat. # XR202 Featuring the hit single
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Artists & Music

NEW SET PITS PEARL JAM ‘VS.” FAME

(Continued from page 14)

more chances on this record,” Ament
says. “On some level, I think we suc-
ceeded. I'm proud we got to this point.
We've gone from five normal guys to
selling a lot of records and dealing
with a lot of pressures, to going into
the studio and checking the egos at
the door and making a record I'm
pretty proud of.”

Ament says the band’s was able to
shut out those external pressures
when it came time to record “Vs.” be-
cause of the music itself. “It's always

been a priority for us. If everything
else went haywire, we had the music
at the very least,” he says.

However, he adds, “It’s an intense
thing, being in a band at this level. You
can't just turn this alter ego on, and
shut it off when you go home. I think
some bands can do that really well.
I’'ve been at these functions like the
MTV awards, and you'll be having a
discussion [with an artist] and they'll
be normal. And then the camera
comes along, and they'll become this

character. Part of me thinks, ‘What an
egocentric jerk,” but 1 wish I could do
that in some ways. At least I'd be sane
in some ways . .. not that I'm not.”
Based on the success of the first al-
bum, Epic gave the band freedom to
do what it wanted with *“Vs.” “I think
|because] we sort of did our own thing
the first time, and it was as successful
as it was, they couldn’t really say any-
thing this time,” Ament says. “The
people we know at the label trust us,
and for the most part, we trust them.

We're still leery ahout how they do
some things, and theyre very sensi-
tive about how we do some things, but
things get pretty much done the way
we want.”

That includes changing the album
title at the last minute. Originally, the
record was going to be called “Five
Against One,” but the band changed
its mind in time for Epic to stop any
pressings with that title. Pressings be-
gan with the album simply being
called “Pearl Jam.” The band then de-
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cided to call it “Vs.,” but the initial run
was already under way. So the first
pressing will be eponymously titled,
with “Vs.” not appearing on albums
until the second run.

The album comes out on vinyl Tues-
day (12), while the CD (available in a
limited edition eco-pak) and cassette
versions arrive a week later. A Mini-
Dise version will appear before No-
vember.

Epic VP of product development
Dan Beck declines to give exact fig-
ures, but says that the album’s run is
“significantly more than 1 million
units.” About 25,000 of those are vinyl.
“I've been listening to (vinyl] records
lately. and it just sounds cooler,”
Ament says. “There’s something
about the overall sound of the record

ity

... Digital hasn't captured the low
end, it’s just not the same.”

Retailers understandably are ex-
cited about the coming of “Vs.” “It
could be one of the biggest releases of
the fall,” says Jeff Abrams, merchan-
dise manager of 125-store, Blooming-
ton, Minn.-based Best Buy chain.
“We're still looking for that big mon-
ster. There has been a lot of good stuff
that will be strong through Christmas,
but we think this could be the thing
that breaks it wide open.” “Vs.” is one
of the chain’s biggest pre-orders of the
vear, Abrams says, “as it should be
with any retailer who's breathing or
has money to buy.”

Epic has built up anticipation for
the release by providing retailers with
advance streamers that listed the re-
lease date. In addition to posters
based on the album cover, Epic also
manufactured a window cling of a
hand with “Against One” written in
the palm, and the band’s name at the
hottom. Obviously designed when
“Five Against One™ was the working
title, the band gave the O.K. for the la-
bel to use the pieces even after the ti-

| tle changed.

Aside from the retail pieces, the la-
bel and band opted for a decidedly
low-key approach to the release. No
trade or consumer ads have run, nor
have any special radio promotional
items been produced, although the la-

| belis toying with the idea of an inter-

view disc.

“This was all part of the plan,” Beck
says. “The band and Epic wanted to
lead with the music. The audience is
too intelligent not to do it that way.
Everyhody gets very suspect to hype,
and we have no reason to hype this
record.”

To that end, the band decided not to

make a video for first emphasis track,

“Go,” which went to album rock, mod
ern rock, metal, and college radio two
Continned on next page)
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Straight To The Source. Tuff Break/A&M recording artist Tragedy the
Intelligent Hoodlum spoke on Capitol Hill Sept. 17 as part of a Congressional
Black Caucus forum headed by Rep. Maxine Waters (D-Calif.). “If you're not
with the music, and you don’t like the music, at least try to understand the
music,” he said. Tragedy is pictured with Waters.
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DE LA SOUL FLOATS A NEW ‘BUHLOONE’

(Continued from page 22)

diverse.”

There are invigorating doses of
jazz and soul on “Buhloone Mind
State.” There are cameos from Maceo
Parker, Guru, Dres from Black
Sheep, May May Ali, Chip-Fu from
Fu-Schnickens, Biz Markie, Busta
Rhymes from Leaders of the New
School, the JB Horns, and Shorti No
Mas, a female soloist De La is in the
midst of producing.

PEARL JAM
(Continued from preceding page)

weeks ago. “We feel very strongly
about how the band developed very
naturally,” Beck says. “This doesn't
need to be artificially created. The au-
dience is there, the band is there, let
them get together over the music.”
However Beck adds that had the band
chosen to make a clip, “I certainly
think we would have.”

The group begins a tour Oct. 28 to
support “Vs.” A bevy of bands will
serve as opening acts, each rotating
off after four to six dates. Among the
groups selected by Pearl Jam to
warm up the audience are Urge Over-
kill, American Music Club, the Rollins
Band, Mudhoney, and the Butthole
Surfers. “We wanted to see these dif-
ferent bands,” Ament says. “It’s go-
ing to be great for us. I'm pretty ex-
cited to have a really intense level of
energy. Most of the bands are going
to kick our ass.”

“Breakadawn,” the album’s oceanic
first single that loops Smokey Robin-
son’s “Quiet Storm” and Michael
Jackson’s “I Can’t Help It,” was res-
cued from the dead, according to Pos.
“I had put it together a while ago,” he
says. “It was gonna be for someone
else, but his deal fell through. It was
in the graveyard. One day, while we
were working on the new album, I
just pulled it out. I said, ‘Why not just
useit.'”

That sort of spontaneity wraps
around “Buhloone Mind State” like a
thick rope chain. “Lyrically, the ma-
jority of the songs are on the free-
style tip.”

“We've been getting tremendous
word-of-mouth about this record,”
says Lynch. “It's been coming from
hip-hop aficionados, college kids and
rap-music mix shows. Black and
crossover stations have really been
embracing ‘Breakadawn.””

The idea behind the campaign
exposing the project is to focus atten-
tion toward the core hip-hop commu-
nity. “We started by mailing out
these green balloons, with the idea
that saying less is more,” says Lynch.
“People got the balloons and said,
‘What the fuck is this?" ”

Next, Tommy Boy took out ads in
hip-hop publications like ‘“The
Source,” “Vibe,” and “Urb.” “They
just showed a photograph of the
green balloon. In some cases, the title
‘Buhloone Mindstate’ was visible, but

backward.”

Meantime, word that De La Soul
was preparing to come back was leak-
ing out. “People started putting two
and two together, and anticipation
started building for the album.”

To ward off bootleggers, early cop-
ies of the set were sent to journalists
and other people with donkey sounds
between the cuts. “That got a lot of
attention,” Lynch recalls. “But it
wasn't planned.”

To further stir a buzz, De La trav-
eled to the Jack The Rapper conven-
tion and New Music Seminar to press
the flesh. More green balloons were
distributed.

Last week, Tommy Boy shipped
remixes of “Breakadawn” that were
completed by the group and the UK’s
Frankie Foncett. Currently, they are
on a college promotional tour with
Jive's A Tribe Called Quest. It will
visit institutions in the Northeast,
mid-Atlantic and New England re-
gions. Among them: Cornell Univ.,
Colby College, and Howard Univ.
“We're focusing on promoting the
group at rap, college, alternative,
black, top 40 and crossover stations,”
says Lynch. The label is looking at
bringing “I Be Blowin’,” an instru-
mental featuring Maceo Parker, to
the attention of NAC stations.

The next commerecial single, due to
ship Dec. 7, is “Ego Trippin’.” Lynch:
“We're looking for inspired sugges-
tions for remixers.”

NOTICE OF SALE OF COLLATERAL

NOTICE IS HEREBY GIVEN that on November 8, 1993, at 10:00 a.m. in the offices of Hughes, Hubbard & Reed located at
350 South Grand Ave., Los Angeles, California, the undersigned PolyGram Records, Inc., in its own right as a secured party and on

s. I
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@ ) 4 11 | FLOWJOE & FAT JOE
(C) () VIOLATOR 118/RELATIVITY 1 week at No. 1
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@ 6 10 7 VALLEY OF THE SKINZ ¢ TRENDS OF CULTURE
(C) (T) MAD SOUNDS 2206/MOTOWN
@ 9 19 4 WHAT'S NEXT? © LEADERS OF THE NEW SCHOOL
(M) () ELEKTRA 66309°
@ 1 16 5 SHIFFTEE & ONYX
(C) (M) (T) (X) JMYRAL 77163/CHAOS
@ 12 13 6 SOUL BY THE POUND & COMMON SENSE
(C) (T) RELATIVITY 1183
8 5 2 12 | LET ME ROLL & SCARFACE
(C) RAP-A-LOT 53831/PRIORITY
9 14 14 5 12 U WIT ME © DA YOUNGSTA'S
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7= ) STAY REAL ® ERICK SERMON
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(C) DEATH ROW/INTERSCOPE 571 28/ATLANTIC
INDO SMOKE & MISTA GRIMM
14115 12 12 (€) (T EPIC 77026
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(€) (T) (X) JIVE 42147
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18 10 8 13 wﬂmafp 93154/ICHIBAN
MAKE ROOM © THA ALKAHOLIKS
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(C) PAISLEY PARK 18382/WARNER BROS.
21 13 9 9 VERY SPECIAL/STOP SHAMMIN’ BIG DADDY KANE
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(O Records with the greatest sales gains this week. @ Vid

ilability. ® R ing Industry Association

of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 million units.

Catalog no. is for cassette single. *Asterisk indi

catalog ber is for maxi-single; cassette single

unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.
(T) Vinyl maxi-single availability. (X) CD maxi-single availability. ® 1993, Billboard/BP! Communications.

behalf of two affiliates, PolyGram International Publishing, Inc. and Songs of PolyGram International Inc., also secured parties,
(collectively “*PolyGram"™), pursuant to various loan and security documents (the **Loan Documents™) executed by one or more of
Atlanta Artists Records, Inc., Atlanta Artists Productions, Inc., L.B. Productions, Inc., Samuri Records, Inc., and Larry E. Blackmon,
individually (collectively, the *“Obligors™) in favor of PolyGram, will sell, at a public auction, to the highest bidder for cash or otherwise
acceptable terms, all right, title and interest of the Obligors, or any of them, in and to approximately 146 copyrighted compositions or
musical works (the *Compositions™) authored (fully or partially) by Larry E. Blackmon, co-published by Atlanta Artists Productions,
Inc. and/or recorded by *“‘Cameo” or Larry E. Blackmon prior to 1991 (collectively the “Obligors’ Interests in the Compositions™).
PolyGram reserves the right to postpone and renotice the time and date of the auction.

The Compositions include, without limitation, “Word-Up,” “Candy,” “She’s Strange,” “Sparkle,” “Single Life,” “I Just Want
To Be,” “Shake Your Pants,” “Am I Bad Enough,” “Attitude,” *Ballin’,” I Want It Now,” and “In My Pants.”

PolyGram reserves the right to sell the Obligors’ Interests in the Compositions in bulk, in designated lots, or by individual item.
If competitive offers with different terms and conditions are submitted, PolyGram will determine which offer will be accepted, and its
decision in this regard will be final.

Obligors’ Interests in the Compositions include contingent interests in a portion of the income generated by the exploitation of
the Compositions, commonly known as a Co-Publisher’s Share and, with respect to some but not all of the Compositions, an Author’s
Share as to Larry E. Blackmon (as sole author or one of multiple authors); however, no Author’s Share in any Composition other
than the Author’s Share of Larry E. Blackmon constitutes a part of the Obligors’ Interests in the Compositions, nor will any
such other Author’s Shares be sold at the public auction noticed herein. Further, PolyGram, under applicable documents and
agreements, including without limitation that certain Co-Publishing Agreement dated as of September 9, 1986 between PolyGram
Songs, Inc. (now PRI Songs, Inc.) and Atlanta Artists Productions, Inc., as amended (collectively the “Co-Publishing
Agreement’), retains significant,- and in certain cases exclusive, control of and rights with respect to administration and
exploitation of the Compositions in addition to and apart from PolyGram’s other rights under the Co-Publishing Agreement and
other applicable documents, instruments and agreements (collectively the “PolyGram Rights’"). None of the PolyGram Rights is
or will be the subject of the public auction noticed herein.

The sale will be made without recourse, covenants, warranty or representation, express or implied, to satisfy, in whole or in part,
the current indebtedness and obligations of Obligors to PolyGram under the Loan Documents. Said indebtedness and obligations
(without regard to the Obligors’ claims of offset, if any) consist of the sum of not less than $1,600,000.00 plus additional interest, fees,
costs and other charges due, owing and unpaid under the Loan Documents.

Information now available pertaining to the Obligors’ Interests in the Compositions has been assembled and is available for inspection
at the offices of Long, Aldridge & Norman, during the hours of 9:00 a.m.—5:00 p.m. (Eastern Time), Monday-Friday, from October 1,
1993 through November 3, 1993. This information includes, but only to the extent available: a complete list of the Compositions; the
income attributable to particular Compositions, and to the respective Obligors’ Interests in the Compositions, during the period January
1, 1988 through June 30, 1993; copyright mortgages; and Loan Documents and other agreements, instruments and other documents
evidencing or relating to the PolyGram Rights and/or the Obligors’ Interests in the Compositions. Each interested party must sign a non-
disclosure agreement with PolyGram as a pre-condition to reviewing these materials. To schedule an appointment to review these
materials, interested parties should contact counsel for PolyGram, Bruce W. Moorhead, Jr., Esq. or Richard T. Hirsch, Esq., Long,
Aldridge & Norman, One Peachtree Center, 53rd Floor, 303 Peachtree St., Atlanta, Georgia 30308, telecopy no. (404) 527-4198.

Interested parties intending to bid at the public sale noticed herein must also pre-qualify for such bidding, by posting a cash
deposit with, or an acceptable letter of credit in favor of, PolyGram in an amount not less than $250,000. Interested parties should
contact counsel for PolyGram, Long, Aldridge & Norman, at the address and telecopy number set forth above. In addition, counsel
for PolyGram will be available for final pre-qualification by interested parties on Friday, November 5, 1993 between the hours of
10:00 a.m. and 3:00 p.m. (Pacific Time) in the offices of Hughes, Hubbard & Reed (c/o Richard J. Kaplan, Esq.), 350 South Grand
Ave., Los Angeles, California, telephone (213) 613-2800, telecopy (213) 613-2950.

The sale will be conducted pursuant to California Commercial Code Section 9504 and all other applicable laws of the State of
California.

PolyGram Records, Inc., in its own right and on behalf
of its affiliates, PolyGram International Publishing, Inc.
and Songs of PolyGram International, Inc.
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‘New Faces’: Great Sounds, Less Filler:

THE RELEASE of the cool and ec-
lectic “New Faces” compilation on
Sire/WB Records marks a smart
new method of testing undeveloped
dance acts.

Conceived by Sire president Sey-
mour Stein, the set gives four rela-
tively unknown acts three songs
apiece, providing a fair reading of
their commercial and creative poten-
tial in a way that the somewhat anti-
quated 12-inch single deal never
could. It also spares everyone—from
the label to the consumer—the pain
of enduring half-baked albums that
all too often consist of one part solid
material, and two parts filler and re-
mixes. “New Faces” is a comfortable
middle ground that more majors

LA CASA

SUBLIMINAL

JOSE & LuiS

should consider—particularly when
“pass” is currently the most com-
monly used option regarding club-
rooted acts.

“The singles market is in such a
state of flux right now,” Stein says.
“I wasn’t convinced that we could get
the kind of support these acts de-
served on separate singles. And yet,
there’s such a freshness and immedi-
acy to the material that I did not
want to wait until each act was ready
to do a whole album. The interesting
result is that all of the music hangs

well together. I think this album
works as a complete piece.”

He's right. Besides exploring as-
sorted state-of-the-charts dance
beats, the acts featured on “New
Faces” all, to varying degrees, delve
into the joys and rigors of street life.
Whether it’s the Afro-Cuban tribal
attack of “Conga Te” by Double-
plusgood, or the tooth-sucking
shade of “Queen’s English” by Jose
& Luis, these folks are serving real-
ness with just enough pop gloss to
nab mainstream approval.

Looking at each act individually:
First, there’s Subliminal NY —per-
haps the album’s brightest top 40
hope—a smooth and harmonious
quartet of Hispanic Romeos who
benefit from the guidance of Ice
Cube/Public Enemy producer Eric
Sadler. Each of their tracks slams
hard, with “Loungin’,” a future sin-
gle, begging for attention.

Doubleplusgood started when its
leader, Ted Ottaviano, found him-
self writing material that did not suit
his “day band,” Book Of Love. After
connecting with West Indian singer/
lyricist Basil Lucas, the picture be-
came clear. With its hearty blend of
world-beat culture, cheeky chants,
and rugged rhythms, Doubleplus-
good easily offers the most thor-
oughly satisfying moments on “New
Faces.”

*“This act is becoming a more solid
and committed part of my life over
time,” Ottaviano says. Pondering
Book Of Love's future, he says, “any
union that has been together as long
as we have can be fragile. To be hon-
est, I wear our longevity as a badge
of honor. At the same time, it's diffi-
cult not to be exhilarated about
something completely new and dif-
ferent.”

Next is La Casa, the brainchild of
former teen idol Tommy Page and
freestyle veteran SaFire. Though
not as inspired its album neighbors,
Dacia Palmer and Allan Edwards
have the vocal charm to rise above
formulaic pop/housers like “Show
Me The Way,” and are certainly

ENTERTAINMENT

DISTRIBUT ORS
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worth keeping an eye (and ear) on.
Rounding out the set’s lineup are
Jose & Luis, who cash in on the noto-
riety they gained dancing in Ma-
donna’s “Blonde Ambition” tour
with pouty, house-juiced rap tunes.
Producer/DJ Junior Vasquez leads
them through “Queen’s English”
(with occasional cooing by Ms.
Thing, herself), which is fast becom-
ing a club smash. The reach of the
two other tracks is questionable.
Marketing plans for “New Faces”
start at club level, with each act get-
ting at least one single and an accom-
panying video clip. So far, La Casa
failed to make an impression with
“Get To You,” while Subliminal NY
and Jose & Luis are noisily starting

by Larry Flick

to buzz at several levels, including
MTYV Latino. Also, both acts have
cut Spanish-language versions of
their singles.

Meanwhile, “Conga Te” sports de-
licious remixes by Mood II Swing,
and is slated for single release in the
coming weeks.

“The interesting thing about this
album is how it has created a healthy
rivalry among the acts,” notes Sandy
Allouet, label manager at Sire. “It's
almost like watching kids vie for
mommy and daddy’s attention. They
all want to be the one to do well.”

And win that coveted album deal.
At this point, it remains to be seen
which—if any—of these acts will
land a long-term contract with Sire.

“Surely, anything is possible,”
says Stein. “The great thing is that
this album has challenged these art-
ists on so many levels. It's amazing
how hard you will work when there
are few guarantees. It can be ex-
tremely healthy.”

Stein currently is mulling over the
possibility of doing sequels to “New
Faces” in other genres of music.
Sounds like a nifty idea.

GROOVELINE: With the Christ-
mas season fast approaching, leave it
to RuPaul to get in the spirit—in a
major way. First, the follow-up to
the recent No. 1 hit, “A Shade Sha-
dey (Now Prance),” will be a soulful
dance rendition of “Little Drummer
Boy” (Tommy Boy), produced by
Jimmy Harry. We have not even
seen the video clip yet, and we are al-
ready gagging! Next, the pop star/
drag diva will host “RuPaul’s Stock-
ing Stuffer,” a one-hour TV special
that’s being described as “very
Carol Burnett” (eeek!). England’s
Channel 4 has picked up the pro-
gram, and U.S. syndicators are lin-
ing up quickly with offers. And if
that’s not enough, Ms. Ru will soon
be heard warbling the Dramatics
nugget, “What You See Is What You
Get,” for the “Addams Family Val-

ues” soundtrack. Whew! ... Here's a
fearless prediction: Massive Attack
chanteuse Shara Nelson will be one
of the fierce new urban/club divas of
1994. She's just issued her shimmer-
ing EMI-U.K. debut, “What Silence
Knows.” Import hounds wisely are
clamoring for the new single, “One
Goodbye In Ten,” a midtempo
dream, ably remixed by Simon Law
and Underdog. With no firm U.S. re-
lease date, we're praying this album
will find a brave and visionary cham-
pion at EMI here . .. Speaking of di-
vas to watch, ex-Chimes belter
Pauline Henry has finally resur-
faced with “Too Many People” (Sony
U.K.), a near-flawless downtempo
gem that has been graced by the re-
mixing hands of Ten City, Black-
smith, and Absolute. We are des-
perate for more of this rich and
touching voice. You will be, too ...
Remember Spandau Ballet? Well,
its former lead singer, Tony Hadley,
has gone solo with the surprising ga-
rage-credible “Absolution.” He pro-
duced this potential hit with Peter
Travers and John Keeble, while La
Comorra dropped some tasty under-
ground mixes. It hard . .. 'Cause you
need to know, club pioneer John
“Jellybean” Benitez is spending a
lot more time in the studio lately.
He's saved “Paying The Price For
Love” by the Bee Gees from new
Jack hell by giving it a festive disco
beat, and is executive producer of the
soundtrack for “Carlito’s Way.” That
set has a Rozalla reading of “I Love
Music” by the O'Jays that is chewy
good fun. .. It’s also nice to note that
Freddy Bastone is back in action
with a new indie label, Bass-Tone
(distributed by Metropolitan in
East Newark, N.J.), and a pair of no-
table jams: “Sha-La-La” by Go Girl,
and “Glamour” by the Corporation
... As if it needed it, the yummy “U
Got Me Up” by Dajae (Cajual, Chi-
cago) has been deftly remixed by

Santa Ru
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Danny Tenaglia, Eric “E-Smoove”
Miller, Cajmere, Derrick Carter,
and Chris Nazuka. A double-pack
has just hit the street. Grab one! ...
Bernard Grubman is a rarity in
dance music: an actively working
guitarist in a sea of keyboard wiz-
ards. Listen for his licks on records
by Martha Wash, Terri & Monica,
and Chaka Khan. He’s now working
with Carlos Berrios on an EP of ma-
terial for the producer’s After Dark
label . .. Finally, we're pleased to re-
port that Scott Alan Russell, an
unsigned artist featured in a recent
column, has been picked up by the
Fort Worth, Texas-based GAF Rec-
ords. Issued under the new group
name Genetic Predisposition, the
single “Fool” is buzzing in a number
of key hi-NRG circles. Watch for it.

Changes In ‘Life.’ Freestyle siren Lissette Melendez, center, celebrates the
completion of “True To Life,” her second album for Fever/RAL/Def Jam/Chaos
Records. The project, slated for early 1994 release, expands upon her Latin/dance
roots with more mainstream pop, hip-hop, and R&B flavors. The first single,
“Goody Goody,” goes to radio and club programmers shortly. Melendez is
pictured at the Sony soundstage in New York with Cypress Hill members Sen

Dog, left, and B-Real, right.
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ARTISTS & MUSIC

NASHVILLE—Arista Records
Nashville has opened headquarters
for its new Texas music label—
Arista Texas—in Austin. Cameron
Randle, former partner in Refugee
Management, will oversee the oper-
ation as VP and general manager.

No acts have been signed to the
label yet, but Tim DuBois, who
heads Arista Nashville, says sign-
ings are likely within the next few
weeks. He adds that he expects the
label to release its first records in
mid-to-late 1994.

Randle, who holds a law degree
from the University Of Tulsa,
worked at the Halsey Company in
Tulsa while pursuing his studies
and, upon graduation, accepted a
vice presidency at the Halsey-
owned Century City Artists man-

Arista Texas Names Randle VP/GM:;
Austin-Based Label To Debut In '94

quently conceived and organized
the group that would become the
Texas Tornados. At Refugee, Ran-
dle helped manage the Tornados,
Holly Dunn, the Desert Rose Band,
the Forester Sisters, and Tejano
singing star Emilio Navaira.

Randle and DuBois agree that
their first goal is to explore and de-
velop Tejano music, but they stress
that the label will welcome and de-
velop all forms of music it considers
indigenous to Texas, a state which
DuBois calls “an ever-flowing
spring of creativity.”

Initially, DuBois says, Arista
Texas will depend heavily on Arista
Nashville for promotion and mar-
keting support, but he adds that his
intention is to foster a “freestand-
ing” label.

EDWARD MORRIS

Loading Up The Truck For ‘Hillhillies’
Labels, Retailers To Promote Soundtrack

B BY EDWARD MORRIS

NASHVILLE—A veritable throng
of record companies is involved in
promoting, marketing, and distrib-
uting the just-released soundtrack
to the new movie, “The Beverly Hill-
billies.” Released on Fox Records,
the album also is being worked by
RCA’s New York and Nashville divi-
sions, as well as by BNA Entertain-
ment, 2 BMG Music country label.

Although not directly involved in
promotion, marketing, and distribu-
tion, several other labels have acts
on the soundtrack.

Consisting almost exclusively of
country standards, the soundtrack
includes “If You Got The Money,”
sung by Ricky Van Shelton; “Crying
Time,” Lorrie Morgan; “I’'m Movin’

agement company in Los Angeles.
He and artist Doug Sahm subse-

On,” Sammy Kershaw; “Hot Rod
Lincoln,” Jim Varney and Ricky
Skaggs; “White Lightnin’,” Joe Dif-

A WEEK IN THE COUNTRY: Country Music Week sel-
dom whisks through Nashville without leaving a thick
cloud of strong impressions in its wake. From what we saw
and what we've overheard or had forced on us, we deduce
that most of the impressions are positive. A few of us grou-
sed about the extended length of the Country Music Assn.
awards show, but there was nothing wrong with the occa-
sionally slow-moving spectacle that a couple of hard-driv-
ing bluegrass numbers couldn’t have fixed. Certainly the
sets were perfect, with their use of the Nashville skyline
and various stylized indoor settings, none of which reeked
of the rube trappings that afflicted award shows of yester-

year. We know the show
can’t possibly accommodate —

all the artists who want to
be on it, but we particularly
rued the absence this year
of Randy Travis, Doug
Stone, Ricky Van Shel-
ton, and Travis Tritt.

“He Thinks He'll Keep

Her” with the odious TV commerecial that used that phrase
as a tag line. Few songs in the country music canon have
the compressed rage with which this one pulsates. It not
only explodes against a suffocating husband and family but
also against the whole social order, for which women re-
main cheap (and cheerful) labor. And if anyone needed vis-
ual aids to drive home the anger, one had to look no farther
than Carpenter’s taunting, black-clad backup chorus
(Patty Loveless, Kathy Mattea, Suzy Bogguss, and Tri-
sha Yearwood). The CMA should package the segment
and make it available to schools—and to know-nothings
who still believe that country musie is the soundtrack for
the politically backward.

K.T. Oslin, another woman given to speaking her mind,
spoke it loud and clear at the SESAC awards banquet. Ac-
cepting a plaque for her song “New Way Home,” Oslin
reminisced about her “happiest days,” which she said she
spent in her New York apartment, just writing songs and
singing them into her tape recorder. “I did not know what
radio wanted,” Oslin purred caustically, “nor did I care.
And I still don’t.” She urged songwriters to be true to their
own muses, rather than heed the dictates of radio sages,

A Memorahle Week For Country Music
Carpenter, Oslin State Their Cases; ‘Now’ And Then

It was an inspired bit of Barbara Lavender
consciousness raising for e called Scene to say that she
the show’s producers to in- TV found Willie Nelson’s in-
troduce Mary-Chapin Car- . duction into the Country
penter’s performance of by Edward Morris Music Hall Of Fame an es-

“because, my darlings, they cannot do what you can do—
or else they would be doing it.”

Oslin’s remarks could not have come at a more delicate
moment, since she was soon followed to the stage by Sandy
Lovejoy, who had been summoned there to accept SE-
SAC’s broadcaster-of-the-year trophy for radio station
KNIX Phoenix. Lovejoy, however, is something of a Dor-
othy Parker in her own right, and she handled the situa-
tion beautifully by observing that KNIX did play Oslin’s
songs—“eventually”—and by making the case that KNIX
might be a tad more sensitive than other stations, since
it is owned and monitored by a fairly well-known singer
and songwriter, Buck
Owens.

Whether SESAC’s ele-
gant and diplomatic VP,
Dianne Petty, had to take
to her couch after this lively
interchange, we have vet to
discover.

pecially poignant segment.
A clip aired as part of the segment showed Patsy Cline
singing one of Nelson’s songs; in the background, playing
fiddle, was Lavender’s husband, the late Shorty Lavender.
After his stint as a musician, Lavender became one of
Nashville's top talent agents. Barbara Lavender also noted
that her husband played in Ray Price’s band during the
same period that Nelson did.

OOPS: We incorrectly stated the title of Jamie O’Hara’s
upcoming album in last week’s column. The correct title
is “Rise Above It.”

MAKING THE ROUNDS: EMI Music Publishing Nash-
ville moved into its renovated and expanded office building
(the old Combine Music house) during Country Music
Week. On hand to celebrate the event were Celia Froeh-
lig, the publisher’s VP for the Southern region and head
of Nashville operations, and Martin Bandier, chairman/
CEO of EMI Music Publishing Worldwide ... Tanya
Tucker has just release her “Tanya Tucker Country
Workout” video, a 50-minute low-impact program . . . Alan

(Continued on page 35)

fie; “I'm So Lonesome I Could Cry,”
Aaron Tippin; “Wasted Days And
Wasted Nights,” The Texas Torna-
dos with Freddy Fender; “Honey
Don't,” Joe Walsh and Steve Earle;
“I Ain’t Never,” the Oak Ridge
Boys’; “The Ballad Of Jed Clam-
pett,” Jerry Scoggins and Bela
Fleck; and a new song by Dolly Par-
ton, “If You Ain’t Got Love.”

The album, which RCA is distrib-
uting, was released Sept. 28. The
movie is set to open Oct. 15.

Fox will release a music video Oct.
11 that a spokesman for the label lik-
ens to “Stars On 45,” the early '80s
compilation of snippets mimicking
dozens of pop hits. The video con-
tains segments from the movie as
well as video footage filmed espe-
cially for “White Lightnin’,” “Hot
Rod Lincoln,” “Crying Time,” and
“The Ballad Of Jed Clampett.”

Two singles already have been
tagged for release: “White Light-
nin’” Oct. 18, and “Crying Time”
Nov. 1.

Fox aims to continue working the
album even after the movie fades,
and some cross-promotions are al-
ready in place. The album, for exam-
ple, contains an order form for an
“official” Beverly Hillbillies T-shirt.

The item sells for $12.95, plus $2.95
shipping and handling, and is not
available in stores.

Shasta Beverages is sponsoring a
“Strike It Rich” sweepstakes that
offers entrants the chance to “live
like a millionaire” for a week in Bev-
erly Hills. Shasta is using the movie
to launch its Moon Mist Citrus
drink. Graphics on the can will fea-
ture the character of “Granny” from
the movie.

In addition, the two- and three-li-
ter containers of the drink have cou-
pons on their labels that are good
for $2 off the regular price of the
soundtrack at Musicland and Sam
Goody stores. They are also good for
$3 off the cost of any movie or prere-
corded video at the Suncoast Motion
Picture Company.

For their part, Musicland stores
will have point-of-purchase displays
with coupons that can be exchanged
for a free can of Moon Mist.

According to Shasta, it will have
end-aisle display signs, stack cards,
and shelf talkers to tout the cross-
promotion in 7,500 grocery stores
and 1,500 mass merchandisers.

“The Beverly Hillbillies,” based
on the long-running TV series, stars
Jim Varney and Cloris Leachman.

Cumberland Blazes Trail To
Christian, Secular Stores

B BY JIM BESSMAN

NEW YORK—Christian music sup-
plier Benson Music Group has found
secular success with Cumberland Rec-
ords. An acoustic/instrumental distrib-
uted line, the label most prominently
showcases Alisa Jones, the hammered
duleimer virtuoso and daughter of
Grand Ole Opry legend Grandpa
Jones and Ramona Jones, his fellow
old-time music star.

Under the arrangement, Benson
manufactures and distributes Cum-
berland product domestically in con-
junction with Sue Sanderson Inc.,
which represents Cumberland’s man-
ufacturer to the gift-store market. Be-
sides following up on Sanderson’s gift-
shop sales, Benson has expanded
Cumberland’s penetration into Chris-
tian bookstores and some major rec-
ord retailers, including Musicland.
Benson also distributes the label inter-
nationally.

“This gives us the opportunity to
take quality product to the general
market as well as the [Christian Book-
store Assn.] market,” says Allan Har-
din, Benson’s VP of sales. The CBA
has approximately 6,000 member
stores. But the general market to
which Hardin alludes refers to the
vast gift market, which Sanderson has
served since Cumberland’s inception
five years ago.

“They've represented the line at
gift-market trade shows,” says Lorrell
Holtz-Oxley, Benson’s director of
sales and marketing for the general

market. “We call on their accounts and
follow up, because the turn on that
product is fast, and the gift-show
buyer will usually go to only one or
two shows a year. So you need to fol-
low up in between to keep the product
in stock.”

Holtz-Oxley says that since picking
it up a year ago, Benson has sold ap-
proximately 100,000 units of Cumber-
land product. She says that the label,
which is operated by Alisa Jones to-
gether with her husband, autoharpist
Ron Wall, and producer/session musi-
cian Mark Howard, has sold 275,000
units on its 17 titles. She also notes
that the trio’s previous recordings for
Brentwood Music—“Smoky Mountain
Christmas” and “Smoky Mountain
Hymns”—have sold around 600,000
copies.

“They really understand the acous-
tic instrumental market,” Holtz-Oxley
says. “We're able to put them in mar-
kets they haven’t been in, and they
give us a better foothold in the gift
market.”

According to Wall, there are 100,000
gift shops that can be accessed via
trade shows. But only in the last six
years or so has this market been open

(Continued on page 35)

Dallas Retailer Rarely
Leaves The Store
... See page 57
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TWELVE NEWLY RECORDED CLASSIC PERFORMANCES |

¢ IT WASN'T GOD WHO MADE HONKY TONK ANGELS wiTH SPECIAL GUEST. KITTY WELLS)

B ¢ LOVESICK BLUES witH speciaL vocaL appearance By patsy cuine) ¢ PUT IT OFF UNTIL TOMORROW |

¢ | DREAMED OF A HILLBILLY HEAVEN ¢ SILVER THREADS AND GOLDEN NEEDLES
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@ 15 19 6 J.LEO.L.M.LEE.ALABAMA (J.STEVENS.M.CLARK) (C) (V) RCA 62636 @ 51 53 10 MOONLIGHT DRIVE-IN & TURNER NICHOLS
@ 17 2% 7 ALMOST GOODBYE & MARK CHESNUTT K.STEGALL (Z.TURNER.T.NICHOLS.B.KIRSCH) (V) BNA 62577
M.WRIGHT (B.LIVSEY,D.SCHUITZ) (V) MCA 54718 52 4% 48 7 COWBOY BOOGIE & RANDY TRAVIS
13 16 | 13 | THIS ROMEO AIN'T GOT JULIE YET & DIAMOND RIO S.GIBSON (R BLYTHE) WARNER BROS. ALBUM CUT
M.POWELL,T.DUBOIS (J OLANDER.E.SILVER) (C) (V) ARISTA 1-25B0 @ 58 2 HAMMER AND NAILS RADNEY FOSTER
15 6 7 16 | LETGO & BROTHER PHELPS T S.FISHELL.R.FOSTER (R.FOSTER,C.BULLENS) (V) ARISTA 1-2608
R.L.PHELPS,D PHELPS (D.BROWN) () (V) ASYLUM 64614 * % *HOT SHOT DEBUT * % %
HE USED TO BE MINE BROOKS & DUNN
8|2 7 | e oo e " (0 ARISTA 12602 NEWD | 1| | THE SONG REMEMBERS WHEN o TRISHA YEARWOOD
17 11 2 18 HOLDIN' HEAVEN & TRACY BYRD G.FUNDIS (H.PRESTWOOD) (C) (V) MCA 54734
| - T BROWN (B.KENNER,T MCHUGH) (C) (V) MCA 54659 @ 55 58 5 JUST ENOUGH ROPE & RICK TREVINO
18 7 6 14 | ONLY LOVE & WYNONNA S.BUCKINGHAM (K.STALEY.S.DEAN) (C) (V) COLUMBIA 77159
e MO H MURRAN! e caa/icA 73 | — | 2 | SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM
* * * AIRPOWER * * & A.REYNOLDS, J.ROONEY (H.KETCHUM) ___CURB ALBUM CUT
51 | 54 | 5 | 20 | JANIE BAKER'S LOVE SLAVE # SHENANDOAH
% | 37 | 5 | MERCURY BLUES ® ALAN JACKSON D CookDinDe MUl
K.STEGALL (R.GEDDINS K.C.O0UGLAS) (V) ARISTA 1-2607 SOl G ORKAR
* * * AIRPOWER * % % RE-ENTRY 3 | PANDERSON (D.YOAKAM) (C) (v) REPRISE 1B34 1/WARNER BROS.
20 | 21 | 12 | HALF ENOUGH  LORRIE MORGAN 6 | — | 2 | | WANT TO BE LOVED LIKE THAT SHENANDOAH
R.LANDIS (W, WALDMAN, R NIELSON) (V) BNA 62576 D.COOK (P.BARNHART.S.HOGIN,B.LABOUNTY) (V) RCA 62636
* % x AIRPOWER * * * B | 52 | 46 | 15 | DRV G oL wimws & O A O haa ariet
@D)| 21 | 25 | 11 | THAT WAS ARIVER © COLLIN RAYE '
G.FUNDIS,J.HOBBS (S.LONGACRE R.GILES) (v) EPIC 77118 NEWp | 1 | WILD ONE @ FAITH HILL
UFELL IN THE WATER o JOHN ANDERSON S.HENDRICKS (P.BUNCH.J. KYLE,W.RAMBEAUX) (C) (V) WARNER BROS. 18411
@ 5|53 J.STROUD.J.ANDERSON (J. SALLEY,J.STEVENS) (V) BNA 62621 NEWD | | L*:‘EL%?J% . T ALY 4 SAV‘QE&P&?“%‘#
HURRY SUNDOWN ¢ MCBRIDE & THE RIDE ’ o p -
@ 2| 5| S GIBSON.T.BROWN (K.STEGALL.D HENSON,B.MASON) (V) MCA 53688 63 | — | 2 | UNBREAKABLE HEART ¢ CARLENE AL
5181w | A B e ite | [w [ [ | o | MsTEmorLLUSON T
- — A INGTON (M. JR..C.RY (V) STEP ONE 4
THE BUG MARY-CHAPIN CARPENTER -
5| a 9 J.JENNINGS.M.C.CARPENTER.S.BUCKINGHAM (M.KNOPFLER) (V) COLUMBIA 77134 65 | 60 | 62 19 g%ﬁg&eﬁgg LR * GIBSON/M‘I)L&)EEIF‘\;CB]AAI;I‘JEI)
ON THE ROAD ¢ LEE ROY PARNELL - - — -
B [ 34 ] 9 | SHenoRicks B.McoiLy (C) (V) ARISTA 1-2588 65 | 70 | 3 | BROKEN # ANDY CHILDS
J. .WRIG . { 62641
27| 19| 13 | 16 | THANK GOD FOR YOU ® SAWYER BROWN MR LS UNER) ¥ RCA 6264
M MILLER,M.MCANALLY (M.MILLER,M.MCANALLY) (C) CURB 76914 67 | 62 | 56 16 | I'LL CRY TOMORROW LARRY STEWART
30 | 3 | 8 | DO YOU KNOW WHERE YOUR MAN IS PAM TILLIS S HENDRICKS. L STEWART (S.BOGARD,R.GILES) (V) RCA 62546
P.WORLEY,E SEAY (C.CHASE.O.GIBSON.R.SMITH) (C) (V) ARISTA 1-2606 68 | 66 60 19 | EASIER SAID THAN DONE © RADNEY FOSTER
3 | w0 7 MY SECOND HOME © TRACY LAWRENCE S.FISHELL.R.FOSTER (R.FOSTER) (V) ARISTA 12564
J.STROUD (T.LAWRENCE,K.BEARD.P NELSON) (C) (V) ATLANTIC B7313 69 64 64 19 | DOWN ON MY KNEES ¢ TRISHA YEARWOOD
34 | 41 | 12 | MYBABY LOVES ME # MARTINA MCBRIDE | SFUNDIS (BN CHAPMAN) ) MCA 54670
P.WORLEY.E SEAY,M MCBRIDE (G.PETERS) (V) RCA 62299 10 67| 66 | 18 !‘ (;oRTG;G\ LOL\éEP & MATTHEWS, WRIGHT & KING
31| 27 | 17 | 17 | ATHOUSAND MILES FROM NOWHERE © DWIGHT YOAKAM — —
1 P.ANDERSON (D.YOAKAM) (C) (D) (V) REPRISE 1B528/WARNER BROS. @ NEW ’ 1 HIGH POWERED LOVE & EMMYLOU HARRIS
@ 39 50 13 GOD BLESSED TEXAS & LITTLE TEXAS A.REYNOLDS.R.BENNETT (T.J.WHITE) (€3 (V) ASYLUM 64610
J STROUD,C.DINAPOLI.D GRAU (P.HOWELL.B.SEALS) (C) (V) WARNER BROS. 1B3BS @ NEW ’ 1 HEAVEN'S JUST A SIN AWAY & KELLY WILLIS
(B3)| 3 | 42 | 7 | QUEEN OF MY DOUBLE WIDE TRAILER ® SAMMY KERSHAW 0.WAS.T.BROWN (. GILLESPIE) (C) (V) MCA 54733
L R UL, SCMER DRViBcec00 73 | 61 | 65 | 6 | EVERY TIME | ROLL THE DICE CHRIS LEDOUX
2 | s 9 I'M NOT BUILT THAT WAY @ BILLY DEAN J.BOWEN.J.CRUTCHFIELD (M.D.BARNES, T.SEALS) (V) LIBERTY 17638
J.BOWEN,B.DEAN (G.TERREN.D.PFRIMMER) SBK ALBUM CUT/LIBERTY | 14 | 68 | 57 | 15 | TRUE BELIEVER RONNIE MILSAP
35 [ 35 | 32 | 18 | WHY DIDN'T | THINK OF THAT DOUG STONE R.MILSAP.R GALBRAITH (J.HIATT) (V) LIBERTY 17595
D.JOHNSON (B.MCDILL,P HARRISON) (V) EPIC 77025 NEw ’ 1 ONE OF THESE DAYS * MATTHEWS WRIGHT & KING
K 37 35 20 | CAN'T BREAK IT TO MY HEART & TRACY LAWRENCE R.SCRUGGS (B.LIVSEY,D.SCHLITZ} (C) (V) COLUMBIA 77180
J.STROUD (K.ROTH.T.LAWRENCE £ CLARK.E. WEST) C) (V) ATLANTIC B7330 C) Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
37| 29 | 15 | 16 | !N THE HEART OF A WOMAN @ BILLY RAY CYRUS for more than 15 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
J.SCAIFE.).COTTON (K.HINTON,B.CARTWRIGHT) {C) (v) MERCURY 862 448 2000 detections for the first time, @ Videoclip availability. Catalog number is for cassette single, or vinyt if cassette is unavailable. (C) Cassette
4 43 12 g’HE SGERAND TEOE$ LSO (c)’(vf\ﬂmﬁz’ffg&% single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability.
LINDSEY (G.RICHEY,C.TAYLOR.N.WILSON 3 (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
1 1 1 3 CHATTAHOOCHEE @ ALAN JACKSON 12 AIN'T THAT LONELY YET € DWIGHT YOAKAM
K.STEGALL (A.JACKSON.J.MCBRIDE) RISTA P.ANDERSON (KOSTAS.J.HOUSE) REPRISE
2 2 2 RENO & DOUG SUPERNAW 15 13 12 10 LOVE ON THE LOOSE, HEART ON THE RUN MCBRIDE & THE RIDE
R.LANDIS (SUPERNAW BUCKLEY.DELEON.CRIDER,KING.HUFF WHITE) BNA S.GIBSON. T.BROWN (KOSTAS.A.L.GRAHAM) MCA
3 3 2 IT SURE IS MONDAY €@ MARK CHESNUTT 16 11 8 3 IT'S YOUR CALL @ REBA MCENTIRE
M.WRIGHT {D.LINDE) MCA T.BROWN,R.MCENTIRE (L.HENGBER,S.HARRINGTON BURKHART B.BURCH) MCA
4 1 WHAT MIGHT HAVE BEEN @ LITTLE TEXAS 17 19 13 13 TENDER MOMENT @ LEE ROY PARNELL
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.0'BRIEN.B.SEALS) WARNER BROS. S HENDRICKS,B.BECKETT (L.R.PARNELL,R.M.BOURKE C.MOORE) ARISTA
HOMETOWN HONEYMOON ALABAMA
5 S 1 EYZIE’QRTV[II&IHIEAERI:‘F:.'}\&NDLRSON) @ CARLENE CAR;IIEIRT 18 15 16 8 J.LEQ.L M.LEE ALABAMA (J.LEO.J.PHOTOGLO) RCA
) A ROOKS & DUNN ALIBIS @ TRACY LAWRENCE
6 | 4] 2|3 | NookSHenbmOs moumbooon ¢ ARSTA 19| 18/19)15 Jsticlo @ souostavn fnuic
WAY Y ME © JOHN MICHAEL MONTGOMERY WYNO
! ! 6 12 Inbgr\qltssgu (Ev.squ.ggAkS(\)IrE) ATLANTIC 2 |2 17 9 L::%";’; (::g':g;’m RoLL T KETCfIl:JRh:
N ANK @ JOHN ANDERSON
8 6 3 3 ?s?nﬁo'.f/\m&?oﬁ (J.JARRARDB.DIPIERO,M.SANDERS) BNA L R B ;g‘;’gg;“;t:‘s’o”ﬂ (H.KETCHUM.R.SCAIFE) ST Foggs
SRR LA it o e || o ST
ol s 139 | 2ol GRS M RN R
nml 9 9 4 Iﬁ:;rngtjo'gﬂﬁcms.m ATETS GARTH Bﬁg&"ﬁ 24 | 23 | 18 | 13 | SiieNDRICKS\ STEWART (BHILLJB.RUDD) RCA
SHE DON'T KNOW SHE'S BEAUTIFUL @ SAMMY KERSHAW 25 | 25 | 20 | 11 | HONKY TONK ATTITUDE @ JOE DIFFIE
12| 10 | 10 [ 16 | BN s @ oL Py MERCURY S ?'MON:?M”:J::'E”'ID":E'L-BOG":; T e P T T ERIC
Ideoclip availability. urrents are titles whicl ave already appeared on the top ingles racks chart for weeks al ave
13127 3 553&223"8‘{5&““ @ CLINTBLACK wiTH WYNONR'::ﬁ dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
J ,C.BLAC! )
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ARTISTS & MUSIC

COUNTRY
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by Lynn Shults

CAPTU RING NO. 1 with his debut release, “What's It To You” (2-1), is Clay
Walker. The track was produced by James Stroud and the song written by
Robert Ellis Orrall and Curtis Wright. It is also the first No. 1 for Giant
Records’ Nashville operation and the first No. 1 for Orrall, who is also an artist
on RCA. Walker’s No. 1 represents the continued thirst for new artists shown
by the country format and its consumers. Many inside the industry thought
’93 would be a tough year to break new talent; indeed, there have been those
who received strong label support but failed to break through. However, that
has not been the case with such new acts as Walker, Tracy Byrd, Toby Keith,
Little Texas, John Michael Montgomery, and Doug Supernaw. Nor has it
been the case for developing artists like this year’s CMA Horizon Award win-
ner, Mark Chesnutt, and Confederate Railroad. Three of the aforemen-
tioned acts are in the top 15 of the Top Country Albums chart. “Confederate
Railroad” (7-11) by Confederate Railroad has been on the chart for 75 weeks;
“Life’s A Dance” (9-13) by Montgomery for 47; and “Almost Goodbye” (6-9)
by Chesnutt for 15. Those albums have previously been singled out on the
chart by receiving Greatest Gainer or Pacesetter recognition.

AWARD SHOW PERFORMANCES fuel the most active tracks this week.
The five most-active single tracks all were performed on the CMA Awards
show. Leading the way is “Soon” (57-41) by Tanya Tucker, followed by “Does
He Love You” (12-7) by Reba McEntire with Linda Davis; “American Honky-
Tonk Bar Association” (56-47) by Garth Brooks; “Mercury Blues” (26-19) by
Alan Jackson; “Easy Come Easy Go” (8-3) by George Strait; “I Don't Call
Him Daddy” (49-42) by Doug Supernaw; “The Song Remembers When” (de-
but-54) by Trisha Yearwood; “He Ain’t Worth Missing” (9-6) by Toby Keith;
“My Baby Loves Me” (34-30) by Martina McBride; and “Almost Goodbye”
(17-13) by Mark Chesnutt.

ALBUM SALES SOARED thanks to the CMA Awards show and the labels’
| annual “October Is Country Music Month” campaigns. Cumulative sales of
country albums were up 30% over the previous week. Leading the way is
“Easy Come Easy Go” by George Strait, which debuted at No. 2 on the Top
Country Albums chart and No. 5 on The Billboard 200. “Greatest Hits Volume
Two” by Reba McEntire enters at No. 3 on the Top Country Albums chart
and No. 8 on The Billboard 200. “Cowgirl’s Prayer” by EmmyLou Harris
enters the Top Country Albums chart at No. 38 and The Billboard 200 at No.
168. The Greatest Gainer award in country goes to “I Still Believe In You”
(18-5) by Vince Gill; capturing the Pacesetter award is “Come On Come On”
(17-10) by Mary-Chapin Carpenter.

MORE CMA FALLOUT: Performers’ and presenters’ albums showing the
most significant retail sales percentage increases are “Seminole Wind” (48-
42) by John Anderson; “Let There Be Peace On Earth” (38-30) by Vince Gill;
“A Lot About Livin’ (And A Little 'Bout Love)” (2-4) by Alan Jackson; “Hearts
In Armor” (46-44) by Trisha Yearwood; and “Something Up My Sleeve” (29-
27) by Suzy Bogguss. The expansion of the CMA Awards show from two to
three hours allowed for more performances. Obviously the viewers liked what
they saw, as evidenced by the number of units sold this past week. There is
also speculation that retail co-op dollars were at an all-time high.

Now that it has landed him on the
country charts, “Broken” turns out to
be an apt title for RCA recording art-
ist Andy Childs’ second single and
first radio hit. Last June, bucking an
unspoken rule at country radio, RCA
made the unusual decision to launch
the 30-year-old Memphis native's ca-
reer with a ballad. That song (“I
Wouldn't Know”) sure sounded like a
hit, but it didn'’t click at radio, and the
company backed off the single, re-
turning with “Broken,” a catchy, up-
tempo follow-up perfectly suited to
Childs’ contemporary country voice.
“In the long run, I think it was a
good call,” says Childs philosophi-
cally. “That [first] record was re-
leased the same week as ‘Chattahooc-
hee’ and new singles by Mark
Chesnutt and Doug Stone.”

NEW ON THE CHARTS

No doubt about it: With the cur-
rent glut of new country artists, and
the resulting bottleneck at country
radio, timing can make or break a
record. And with
his 15 years of
music business
experience (he
played his first
professional gig
at age 15), Childs
knows that better
than most.

“I've been go-
ing back and forth
from Memphis to Nashville for 10
years, writing songs and cutting de-
mos, but I'm really lucky,” he says.
“In all that time, I've never had to do
anything but music.”

Actually, it was only by several

CHILDS

strokes of luck that Childs wound up
recording “Broken” at all.

“I first heard it at EMI publishing
and I knew it was exactly what I was
looking for to open up the album,” he
says. “As it turned out, the song was
on hold for someone else.”

That someone else turned out to be
his co-producer, Mark Wright, and
when Childs found out that “Broken”
was written by RCA’s VP of Nash-
ville operations, Thom Schuyler, he
knew it was meant to be. Judging by
the reaction the song is getting at
Childs' live shows, his new fans
agree.

“To go out there and see people
singing along with something they
can only know because they heard me
sing it, that’s been the greatest thrill
I've had so far.”

CUMBERLAND BLAZES TRAIL TO CHRISTIAN, SECULAR STORES

(Continued from page 32)

to music product. He says he feels that
Cumberland titles fit the nature of
these outlets with old-time country
musice stylings that are “not too happy,
not too sad.”

Besides the company’s three princi-
pals, Cumberland recordings feature
such equally estimable Nashville mu-
sicians as Jerry Douglas, Roy Huskey
Jr., Joey Miskulin, Blaine Sprouse,
and Kenny Malone.

The label’s biggest sellers, says
Holtz-Oxley, are the two-volume “Old
Time Gathering” and “Old Time Coun-
try Christmas” collections, and Jones’
hammered dulcimer showpiece,
“Hammered Strings.” She says Ben-
son is especially excited about the up-
coming release, “On Christmas Day,”
which stretches Cumberland’s coun-
try-acoustic identity by blending ham-
mered dulcimer with string quartet
and woodwinds.

Wall notes that Christmas titles ac-
count for 75% of Cumberland’s annual
sales, which last year amounted to
$500,000. To spur Christmas sales,
Cumberland offers a “Cumberland
Sleigh Prepack,” six cassettes each of
its five Christmas titles in a hand-
crafted wood sleigh display unit. Wall
created the sleigh. He also designs his
own autoharps and runs Tennessee
Woodcrafters, a woodworking com-

pany that takes his country lifestyle
gift items to such vendors as Cracker
Barrel and Pier 1 Imports, which San-
derson also represents.

Additionally. there’s a “Cumberland
Wagon Prepack” filled with 10 cas-
settes and four CDs each of “Ham-
mered Dulcimer Hymns” and “Old
Time Gospel Hymns.” Both hand-
crafted dump bins come with a wooden
“Now Playing” easel to identify in-
store plays. Holtz-Oxley says that
there are now as many of these dis-
plays in the Christian marketplace as
there are for Carman’s platinum-
shipped “Addicted To Jesus” video.

Benson took on Cumberland distri-

bution too late last year to fully exploit
holiday buying but is looking forward
to a strong Christmas season this
year. While Cumberland’s front-line
pricing offers little incentive to mass
merchandisers, Holtz-Oxley says that
this problem may be addressed by
issuing budget-price releases now un-
der discussion.

Wall says that while Cumberland
has thus far concentrated on identify-
ing the label rather than the artists
playing on it, there likely will be an ef-
fort made soon to single out Jones—
perhaps with video clips. He notes that
she is the dominant player on “at least
two-thirds” of the label’s titles.

NASHVILLE SCENE

(Continued from page 32)

Hall has been hired as VP of corporate
communications for Gaylord Enter-
tainment, the company that owns the
Opryland complex, The Nashville Net-
work, the Ryman Auditorium, the
Grand Ole Opry, and other entertain-
ment properties.

MARK YOUR CALENDAR: “Nash-
ville Now” will broadcast its final week
from Fiesta Texas, near San Antonio,
Oct. 11-15. Guests will include former

president George Bush and singers
Hal Ketchum and Mark Chesnutt . ..
The Gene Autry Heritage Museum
and the MET Theatre will present two
shows of western poetry and song Nov.
13-14 at the Museum’s theater in Los
Angeles. Performing will be the Green
River Ropin’ And Recitin’ Preservation
Society Players, whose members in-
clude actors Bruce Boxleitner, Lee
deBroux, Melissa Gilbert, Bo Hop-
kins, Martin Kove, and Lee Purcell.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org ) Sheet Music Dist WEM/HL

10 AIN'T GOING DOWN (TIL THE SUN COMES UP) 68

(Sophie’s Choice, BMI/Sony Cross Keys, ASCAP/Major
Bob, ASCAP/No Fences, ASCAP) HL/CPP

13 ALMOST GOODBYE (Irving, BMI/PRS, BMI/Don Schiitz,
ASCAP/Hayes Street, ASCAP) CPP

41 AMERICAN HONKY-TONK BAR ASSOCIATION (EMI
April, ASCAP/The 0Id Professor's, ASCAP) WBM

60 BEER ANO BONES (Acuff-Rose, BMI/Lazy Gator, BMI)

cep

62 THE BOYS & ME (Travehn' 200, ASCAP/Beginner,
ASCAP)

66 BROKEN (EMI Blackwood, BMI/Bethlehem, BMI)

25 THE BUG (Chaniscourt, ASCAP/Mimo, ASCAP) CPP

36 CAN'T BREAK IT TO MY HEART (Loggy Bayou, ASCAP/
Mike Ounn, ASCAP/JMV, ASCAP) WBM

44 A COUPLE OF GOOO YEARS LEFT (MCA, ASCAP/Gary
Burr, ASCAP) HL

52 COWBOY BOOGIE (Judith, BMI)

43 A COWBOY'S BORN WITH A BROKEN HEART

(Farrenuff, ASCAP/Full Keel, ASCAP/Curb, ASCAP/

Farren Curtis, BMI/Mike Curb, BMI) WBM

DOES HE LOVE YOU (PKM, ASCAP/Golden Reed,

ASCAP/New Clanon, ASCAP) WBM

69 DOWN ON MY KNEES (BMG, ASCAP) HL

28 00 YOU KNOW WHERE YOUR MAN IS (Artist Vision,
ASCAP/MCA, ASCAP/Maypop, BMI/Wildcountry, BMI}

-

n

39
58
2

k]
20

53

12
1
2

EASIER SAIO THAN OONE (Polygram Int'l, ASCAP/St
Juhen, ASCAP/Mighty Nice, BMI) HL

EASY COME, EASY GO (0-Tex, BMI/Acutf-Rose. BMI)
CPP/HL

EVERY TIME | ROLL THE DICE (Irving BMI/
Hardscratch, BMI/WB, ASCAP/East 64th, ASCAP) CPP/
weMm

FALLIN' NEVER FELT SO GOOD (Patrx Janus, ASCAP/
WB, ASCAP) WBM

FAST AS YOU (Coal Dust West, BMi/Warner-Tamerlane,
BMI) WBM

GOD BLESSEO TEXAS (Square West, ASCAP/Howhn'
Hits, ASCAP) CPP

THE GRANO TOUR (Al Gallico, BMI/Algee, BMI) CPP
HALF ENOUGH (Enghshtown, BMI/Longitude, BMI/Moon
& Stars, BMI) WBM/CPP

HAMMER ANO NAILS (Polygram, ASCAP/St Julien,
ASCAP/Mommy's Geetar, BMI)

HE AIN'T WORTH MISSING (Songs Df PolyGram, BMI/
Tokeco, BMI) HL

HEAVEN'S JUST A SIN AWAY (Blue Lake, BMI)

HIGH POWERED LOVE (Tony Joe White, BMI/EMI, BMI)
HOLOIN' HEAVEN (Tom Colins, BMI/Music Corp Of
Amenca, BMI) HL/CPP

HURRY SUNOOWN (Warner-Tamerlane, ASCAP/Zomba,
BMI/WB, ASCAP/Denny Henson, ASCAP) WBM/CPP

42 1 DON'T CALL HIM DADDY (Englishtown, ASCAP)

22 ) FELL IN THE WATER (W.B.M., SESAC/Extra Innings,
SESAC/Warner-Tamerlane, BMI/jetf Stevens, BMI}
WBM

8 IF | DIDN'T LOVE YOU (Warner-Tamerlane, BMI/
Minnesota Man, BMI/Bob White, ASCAP) WBM

70 1 GOT A LOVE (Harlan Howard, BMI/Sony Tree, BMI) HL

67 I'LL CRY TOMORROW (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struch, BMI/
Patennick, BMI) WBM/CPP

34 I'M NOT BUILT THAT WAY (Zomba, ASCAP/GID.
ASCAP) CPP

37 IN THE HEART OF A WOMAN (WB, ASCAP/Warner-
Tamerlane, BMI/Brupo, BMI) WBM

59 | WANT TO BE LOVEO LIKE THAT (Sony Tree. BMI/
Warner-Tamerlane, BMI}

57 JANIE BAKER'S LOVE SLAVE (EMI Blackwood, BMI/
Linde Manor, BMI) WBM

§5 JUST ENOUGH ROPE (New Haven, BMI/Tom Colins,
BMI)

9 JUST LIKE THE WEATHER (Famous, ASCAP/Loyal
Dutchess, ASCAP/Lazy Kato, BMI) HL/CPP
50 KISS ME IN THE CAR (Great Cumberland, BM!/0 d

19 MERCURY BLUES (B-Flat, BMI/Tradition, BMI)

51 MOONLIGHT DRIVE-IN (Coburn, BMI/Nocturnal Echpse,
BMI)

30 MY BABY LOVES ME (Sony Cross Keys, ASCAP) HL

29 MY SECOND HOME (Mike Dunn, ASCAP/Golden Reed,
ASCAP/Sony ree, BMI) HL/WBM

24 NOTHIN' BUT THE WHEEL (Music Corp. Of America

BMI/Brand Naw Town, BMI/0Id Wolf, BMI) WBM/HL

NO TIME TO KiLL (Blackened, BMI) CPP

ONE MORE LAST CHANCE (Benetit, BMI/Sony Cross

Keys, ASCAP] “L/WBM

75 ONE OF THESE OAYS (Irving, BMI/Don Schitz, ASCAP/
Hayes Street, ASCAP)

18 ONLY LOVE +¢Careers-BMG, BMI/Murrah, BMI/Tom
Collins, BMI} HL/CPP

26 ON THE ROAD (Polygram Int'l, ASCAP/Ranger Bob,
ASCAP) HL

4 PROP ME UP BESIOE THE JUKEBOX (IF | DIE)
(Songwniters luk, BM|/Texas Wedge, ASCAP) HL

33 QUEEN OF MY OOUBLE WIOE TRAILER (EMI
Blackwood, BVI/Linde Manor, BMI) WBM

12 RECKLESS (wB, ASCAP/letf Stevens, BMI/Warner-

~ e

Struck, BMI/Kicking Bird, BMI)

15 LET GO {Dickie Brown, ASCAP)

45 LOOKING OUT FOR NUMBER ONE (Sony Tree, BMI/Post
0Oak, BMI/WB, ASCAP/East 64th, ASCAP) WBM/HL

49 MAMA KNOWS THE HIGHWAY (Uncle Pete, BMI/
Foreshadow, BMI) CLM

64 MASTER OF ILLUSION (Tillis Tunes, BMI)

T. 1 BMI/Flying Dutchman, BMI) WBM

16 SHE USEO TO BE MINE (Sony Tree, BMI/Deerfield
Court, BMI) HL

48 SMALL PRIGE (MCA, ASCAP/Music Corp Of Amenca,
BMI)

56 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE
DREAMING) (Foreshadow, BMI)

46 SOMETHING'S GONNA CHANGE HER MINO (BMG,

ASCAP/Judy Judy Judy, ASCAP/Sony Tree, BMI)

54 THE SONG REMEMBERS WHEN (Careers-BMG, BMI/
Hugh Prestwood, BMI)

41 SOON (Miss Pammy's, ASCAP/Wood Newton, ASCAP/
Himownself's, ASCAP/AMR, ASCAP/Sierra Home,
ASCAP)

65 TEXAS TATTOO (Nocturnal Echpse, BMI/Umon County,
BMI/BrahmSongs & Careers-BMG, BMI) HL

27 THANK GOO FOR YOU (Travehn' Zoo, ASCAP/Beginner,
ASCAP) WBM

21 THAT WAS A RIVER (W B M, SESAC/Long Acre, SESAC/
Great Cumberland, SESAC/Diamond Struck, BMI/
Patenrick, BMI) WBM/CPP

14 THIS ROMEO AIN'T GOT JULIE YET (Warner-Tamerlane,
BMi/Tancaster, BMI/Pickanbo, ASCAP) WBM

31 A THOUSANO MILES FROM NOWHERE (Coal Dust
West, BMi/Warner-Tamerlane, BMI) WBM

11 TRASHY WOMEN (Rhythm Wrangler, BMI/Groper, BMI)

74 TRUE BELIEVER (Careers-BMG, BMI/Whisting Moon
Traveler, BMI) HL

63 UNBREAKABLE HEART (Blue Gator, ASCAP)

1 WHAT'S IT TO YOU (Stroudavanous, ASCAP/JKids,
ASCAP/EMI April, ASCAP) CPP/WBM

35 WHY DION'T | THINK OF THAT (Polygram, ASCAP/
Ranger Bob, ASCAP/Umchappell, BMI) HL

61 WILO ONE (WB, ASCAP/Daniel The Dog, ASCAP/Warner-
Tamerlane, BMI/Pat Bunch, BMI/Reynsong, BMI)

40 WORKING MAN'S PH.0 (Acuff-Rose, BMI/Careers-
BMG, BMI/BMG, ASCAP/Mickey Hiter, ASCAP) HL/CPP
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COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

TOP GOUNTRY ALBUMS ="

PROVIDED BY  SoundScan
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s = ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &

*xx NO.1 * * & 37 | 34 | 32 | 108 | GARTH BROOKS A ® LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1

1 1 1 5 | GARTH BROOKS LigeRTY 80857 (10.98/16.98) 5 weeks at No. 1 IN PIECES NEW ) 1 | EMMYLOU HARRIS AsvLum 61541 (9.98/15 98) COWGIRL'S PRAYER | 38

*x * HOT SHOT DEBUT * * » 39 | 35 | 35 | 79 | WYNONNA A 3 CURS 10529/MCA (10.98/15.98) WYNONNA 1
@ NEW ) 1 | GEORGE STRAIT mca 10907 (10 98/15.98) EASY COME, EASY GO 2 40 | 37 | 34 | 7 | RANDY TRAVIS WARNER BROS. 45319 (10.98/15.98) WIND IN THE WIRE | 24
(3)| NEWD | | | REBAMCENTIRE GREATEST HITS VOLUME TWO | 3 41 | 36 | 36 | 18 | DOUG SUPERNAW ena 66133 (9.9813.96) RED AND RIO GRANDE | 27
@ 2 2 52 :\RIL:\TT 11535:1'(115(?::%93) A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 1 48 | 49 | 86 | JOHN ANDERSON A 8NA 61029 (9.98/13.98) SEMINOLE WIND 10
- 40 | 39 | 15 | JOHN ANDERSON BNA 66232 (9.98/15.98) SOLID GROUND 12
* * * GREATEST GAINER * * % 46 | 41 | 57 | TRISHA YEARWOOD A mca 106a1 9.98/15.98) HEARTS IN ARMOR | 12

(8)| 18 | 19 | 57 | VINCE GILL &2 Mca 10630 (10.98/15.98) I STILL BELIEVE INYOU | 3
45 | 42 | 42 | 53 | PAM TILLIS @ ArisTA 18649 (9.9813 98) HOMEWARD LOOKING ANGEL 23

§ 3 g 21 | WYNONNA A cURS 10822MCA (10.9815.98) HECNVEVY ! 44 | 43 | 125 | ALAN JACKSON A ? ARiSTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2

i) ) Sl A0 SO G OeTiee) NONEMENOIKICCHY o 41 | a1 | 38 [ 24 | TANYA TUCKER userry 81367 109815981 GREATEST HITS 1990-1992 | 15

8 4 3 15 | BILLY RAY CYRUS A MERCURY 514758 (10.98 EQ/16.98) IT WON'T BE THE LAST 1 8 | 39 | 3 59 | TRAVIS TRITT A WARNER BROS. 45016 (10.98/15.98) T-RO-U-B-L.E 6

9 6 6 15 | MARK CHESNUTT wca 10851 (9.98/15.98) ALMOST GOODBYE 6 a9 | 45 | 60 | ALABAMAA roh66004 9.9815.98) AMERICAN PRIDE 1

* * * PACESETTER * * % 50 | 43 | 40 | 12 | CHRIS LEDOUX tiBERTY #0892 (10 98 15 98) UNDER THIS OLD HAT | 21
MARY-CHAPIN CARPENTER A
171 18 | 66 ] coumen 48BB1/SONY (9.98 EQ/13.98) s Ry T 9 @ 60 | 63 | 134 | VINCE GILL A mca 1014019 9815.98 POCKET FULL OF GOLD b
CONFEDERATE RAILROAD ®

1 7 8 LR A azas ket G oiH 95 CONFEDERATE RAILROAD 7 52 | 47 | 48 | 23 | TRACY BYRD mca 10649 (9.98/15.98) TRACY BYRD 24

12 [ 8 [ 10 | 3 | BROOKS & DUNN & rista 16716 (1098 15 581 HARD WORKIN' MAN | 2 | [(53)| meentmy | 144 | MARY-CHAPIN CARPENTER @ SHOOTING STRAIGHT IN THE DARK | 11

13 9 7 47 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9 98/15.98)  LIFE'S A DANCE 4 54 | 50 | 51 3 MARTINA MCBRIDE Rca 66288 (9.98 15.98) THE WAY THAT | AM 50

14 1 10 | 9 | 5 | GEORGE STRAIT A ? McA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 55 | 49 | 45 | 82 | AARON TIPPIN A RCA61129(9.98/13.98) READ BETWEEN THE LINES | 6

15 16 | 20 9 CLAY WALKER GIANT 2451 1/WARNER BROS. (9 98/15.98) CLAY WALKER 15 5 | 61 | 59 | 49 | DIAMOND RIO arista 18656 (9.98/13.98) CLOSE TO THE EDGE 24

16 13 ] 13 | 28 | DWIGHT YOAKAM @ REPRISE 45241/WARNER BROS. (10.98/15 98) THIS TIME 4 57 | 52 | 54 | 956 | COLLIN RAYE @ Epic 47468+/SONY (9.98 EQ/13.98) ALL | CAN BE 7

17 | 19 | 15 | 8 | SAWYER BROWN curs 77626 (10.98'15 98) OUTSKIRTS OF TOWN | 13 58 | 51 | 50 | 15 | CARLENE CARTER GIANT 24499/WARNER BROS. (9.98/15.98) LITTLE LOVE LETTERS | 35

18 14 16 | 160 | GARTH BROOKS A ' LIBERTY 93866 (9.98/13.98) NO FENCES 1 DOLLY PARTON A

3 RENE B elR L : Call Mol L IR COLUMBIA 53199/SONY (10.98 EQ/15.98) SLOW DANCING WITH THE MOON 4

10 Lk Ll I REGAMCBNTIRE A woa 10673 t10.08/15.98) 60 | 54 | 57 | 27 | VARIOUS ARTISTS k1L 6068 (7.912.98) TODAY'S HIT COUNTRY | 24

20 12 12 72 | BILLY RAY CYRUS A 7 MERCURY 510635 10 98 EQ'16 98) SOME GAVE ALL 1

61 | 56 | 68 ] BROTHER PHELPS AsvLUM 61544 (9.98/15.98) LET GO 56
T 17

2920 ) 2, Py TOBY REITH nencurv 514421 .98 £ Qg OBY KEITH ) 62 | 57 | 60 | 17 | MCBRIDE & THE RIDE wca 10787 .0m15.9 HURRY SUNDOWN | 53

2202112 YRR UITTLE TEXAS wannen bros. 45276 5.58/15 961 BIG TIME 63 | 71 | 66 | 117 | TRISHA YEARWOOD A wca 10297 (9 98/15.98) TRISHA YEARWOOD | 2

2312 |2 24 | JOE DIFFIE EPiC 53002/50NY (9.98 EQ/15 98) HONKY TONK ATTITUDE 17 K.T. OSLIN

64 58 56 23 ReAes1Ral AR G GREATEST HITS: SONGS FROM AN AGING SEX BOMB 31

24 |15 14 8 AARON TIPPIN Rrca 66251 (9.98/15 98) CALL OF THE WILD 6 ” L102515.99)

2% | 24 23 | 112 | BROOKS & DUNN A 3 ARISTA 18658 (9 98/13 98) BRAND NEW MAN 3 5 | M [69 )8 :ﬁ::::(l:::;:: EIERTY38987/110.3/15:36) AR el e e U -
@) 25 | 31 | 30 | SAMMY KERSHAW MERCURY 14332 (9.98 EQ/15 98) HAUNTED HEART | 11 RE-ENTRY | 177 | pmista 623 80813 98) HERE IN THE REAL WORLD 4
@D| » 2 SUZY BOGGUSS LIBERTY 89261 (10.98/15.98) SOMETHING UP MY SLEEVE 27 67 55 52 | 105 | REBA MCENTIRE A ” MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 3

28 23 24 30 TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ) ALIBIS 5 68 63 64 | 129 | LORRIE MORGAN A RCA 30210(998 13 98) SOMETHING IN RED 8

A VINCE GILL
29 | 26 | 27 | 52 | LORRIE MORGAN @ &nA 66047 (9.98/13.98) WATCH ME 15 RE-ENTRY | 49 | oo o 0m I NEVER KNEW LONELY 47_
38 | 6l 3| VINCE GILL wca 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH | 30 70 | 59 | 53 4 | VARIOUS ARTISTS cOLUMBIA 57198/SONY (9.98 EQ/13.98) STEPPIN' COUNTRY | 53
RICKY VAN SHELTON v
3 2 17 6 COLUMBIA 48992/SONY (10.98 EC/15.98 A BRIDGE | DIDN'T BURN 17_ n 64 55 10 [ STEVE WARINER 4RiSTA 18721 (9.98/13.98) DRIVE 51
! . FINAL T H 29
32 130 |29 5 CONWAY TWITTY M 10882 (9.98/15.98) L TOUCHES 2 @ RE-ENTRY 75 y&i}g;}({fgggg ° LONGNECKS & SHORT STORIES 9
33 | 28 | 26 | 231 | GARTH BROOKS A * LIBERTY 90897 (9.98/13.98) GARTH BROOKS S
S > 73 1 66 | 70 | 123 | TRAVIS TRITT A ? WARNER BROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2
34 | 32 | 33 | 58 | COLLIN RAYE @ Eric 48983 SONY (9.98 EQ/13.98) IN THIS LIFE 10
% ¥ 3t 2 TN GAR 1 BRGOKS THE CHASE 1 74 1 69 | 65 | 58 | SOUNDTRACK @ Epic SOUNDTRAX 52845 SONY (10.98 Ev1598) HONEYMOON IN VEGAS 4
A " LIBERTY 98743 (10 98/16.98)
’ (5| me-entay | 36 | GEORGE JONES WALLS CAN FALL | 24
36 | 33 | 30 | 24 | PATTY LOVELESS Epic 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 13 MCA 10652 (9.98/15.98)

() Atbums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certitication for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiltion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows char’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc

Bilbocrd. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SotI/nIdSCari

FOR WEEK ENDING OCTOBER 16, 1993

of |53 2e| |zl = 5,
£z 2 H ﬁ\RBgLI izumazwolsmammc LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Vas $35 £ g S 3
1 1 PATSY CLINE A “ Mca 12° (7.98/12.98) 115 weeks at No. 1 GREATEST HITS | 126 14 17 | DWIGHT YOAKAM @ REPRISE 25989° WARNER BROS. (9.98/13 98) JUST LOOKIN' FOR A HIT 83
2 3 REBA MCENTIRE A Mca 4979 (7.98/12.98) GREATEST HITS | 124 15 13 | RAY STEVENS curB 77312 (6 98/9 98) HIS ALL-TIME GREATEST COMIC HITS 66
3 2 CONWAY TWITTY A Mca 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 17 16 11 | ANNE MURRAY A * LIBERTY 46058 (7 98/12.98) GREATEST HITS | 117
4 5— GEORGE STRAIT A Mca 42035 (7.9812.98) GREATEST HITS, VOL. 2 | 126 17 ALABAMA A ° Rca 4939° (7.98/11.98) ROLL ON 109
5 4 GEORGE JONES @ EPic 40776/SONY (5,98 £0/9.98) SUPER HITS | 111 18 12 | RAY STEVENS @ nca 5918 (4.9811.98) GREATEST HITS I
6 18 VINCETILL ‘_RCAE (4.98/9.98) BEST OF VINCE GILL | 124 | 19 MARY-CHAPIN CARPENTER COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART 14
1 7 DOUG STONE epic 47357 (5.98 EQ/9.98) | THOUGHT IT WAS YOU 6 20 14 | ALABAMA @ Rrca 6825 (7.98/11.98) ALABAMA LIVE 8
8 VINCE GILL mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME 1 21 WILLIE NELSON A ? coLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS 17
9 9 THE JUDDS A 2 CURB 8318/RCA (9.98/15.98) GREATEST HITS 9 22 21 DOLLY PARTON A RCA 4422 (7.98/11.98) GREATEST HITS | 109
10 8 THE CHARLIE DANIELS BAND A EPIC 38795/50NY (7.98 EQ/11.98) A DECADE OF HITS | 126 2 20 | DAVID ALLAN COE coLumBIA 35627/SONY (5.98 EQ/9.98) _ GREATEST HITS 3
11 10 | GEORGE STRAIT A7 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 124 24 19 | CONWAY TWITTY FEDERAL 6502/HIGHLAND (7.98/10.98) BEST OF THE BEST OF 17
12 24 HANK WILLIAMS, JR. A ? CURB 60193*WARNER BROS. (9.98/13.98) GREATEST HITS | 113 25 25 KEITH WHITLEY Rrca 52277 (9.98 13.98) GREATEST HITS 2

13 15 ALABAMA A ° RcA 71707 (9.98/13.98) GREATEST HITS | 125 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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CONGRATULATIONS VINCE

ENTERTAINER OF THE YEAR
MALE VOCALIST
ALBUM OF THE YEAR
SONG OF THE YEAR
VOCAL EVENT OF THE YEAR
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Artists & Music

by John Lannert

THE NAME GAME: What's in a name? How about
a No. 1 smash on the Hot Latin Tracks chart? That's
where José Y Durval reside this week, with the
theme from the telenovel “Guadalupe.” But, as pre-
viously noted in this column, José Y Durval actually
are Brazilian sertaneja duo Chitadzinho & Xororé.

So what gives? It seems that the label brass at Po-
lyGram Latino surmised that C&X’s Portuguese
names (pronounced she-tow-ZEE-nyu & Sho-ro-
RO) were a nasal, vowel-drenched mouthful for La-
tino PDs and their radio listeners. Thus, the lads are
known by their given first names.

Perhaps most interesting about this whole mar-
keting stratagem is that C&X may be the first band
ever to change its name specifically for another lan-
guage market, then go on to scale the Billboard
chart in that market. In any event, the pair is Poly-
Gram Latino’s first act to top the HLT.

PORTER + FAMOUS = RECORD LABEL: Ex-
pect K.C. Porter and Rodofo Castillo’s new publish-
ing deal with Famous to lead eventually to the real-
ization of Porter’s long-cherished dream of owning
his own record company (see page 39). Certainly, an
immediate recording outlet would nicely comple-
ment Porter’s efforts to attract top-grade singer/
songwriter prospects.

Indeed, Irwin Robinson, chairman/CEO of Fa-
mous, remarks that a couple of possible develop-
ments could allow Porter to helm a record label.
“K.C. has some great relationships with the existing
Latin labels, through the things he has done for
them,” says Robinson. “One of the opportunities we
may have is setting up something within that frame-
work—sort of a production company or label.”

The other scenario, Robinson adds, could emerge
if Famous owner Paramount Communications—
now being courted for possible purchase by QVC
and Viacom—“finally gets into the record business.”

“There are always ongoing discussions about Par-
amount getting into the label business, and once the
situation with Paramount has been settled, I think
that will be the next step,” he says. “So from my
point of view, there will a label in Paramount’s fu-
ture, aside from the opportunities that we’ll have
with K.C. as a point person for establishing produe-
tion/label situations.”

MTV'S OCTOBER revolution: Scores of industry
swells and rock artists were on hand Oct. 1 in Miami
Beach as Gloria Estefan pulled the switch to launch
MTYV Latino. More than 1,000 revelers jammed into
the Paragon took in likable mini-sets from Phil Col-
lins, Jon Secada, and Maldita Vecindad, the latter
act appearing to be the favorite among the numer-
ous non-Latinos in attendance. The first video to be
aired on MTV Latino was “We Are South American
Rockers,” by the now-defunet Chilean rock trio Los
Prisioneros.

CONCERT FOR LIFE: An AIDS benefit concert
for Latinos, called “Concierto Por La Vida,” is
scheduled for Saturday (16) at the Los Angeles
Sports Arena. Among the acts slated to appear at

(Continued on puge 42)
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Compiled from a natonal sampile of retall store and rack sales reports wed, and

oS | 55| o

Z% | S| £3 | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE

* k% NO.1 *# % »

1 1 15 GLORIA ESTEFAN e EPIC 53807/SONY 15 weeks at No. 1 Mi TIERRA
2 2 15 LUIS MIGUEL WEA LATINA 92993 ARIES

(3)| 4 | 6 | LosBUKS ronovisa 6002 INALCANZABLE
q 3 15 SELENA EMI LATIN 42770 LIVE!
5 5 15 LUIS MIGUEL WEA LATINA 75805 ROMANCE
6 6 6 EMILIO NAVAIRA EMI LATIN 42838 SOUTHERN EXPOSURE

(3| 8 | 15 | GIPSY KINGS eLexTRA 60845 GIPSY KINGS
8 7 15 SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS
9 9 15 MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS

11 15 LA MAFIA SONY DISCOS 80925/SONY AHORA Y SIEMPRE
11 10 15 SELENA EMI LATIN 42635 ENTRE A Ml MUNDO
12 12 15 GIPSY KINGS ELEKTRA 61390 LIVE!
13 | 13 | 15 | LINDA RONSTADT ELEKTRA 60765 CANCIONES DE M) PADRE
14 14 15 JON SECADA SBK B0646/EM! LATIN OTRO DIA MAS SIN VERTE
15 15 15 JULIO IGLESIAS SONY LATIN 38640/SONY JULIO
16 )| 18 15 | FAMA sonv Discos 80835/50NY COMO NUNCA

% & & PACESETTER % % %
(17)] 20 | 15 | GIPSY KINGS eextra 60892 MOSAIQUE

18 | 17 15

CULTURAS MANNY 13022/WEA LATINA

CULTURE SHOCK |

* & * GREATEST GAINER * %

LUCERO MELODY 9074/FONOVISA

LUCERO

worda4 U GINBINACION PERFECTI

Celia Cruz [ Tito Puente | Oscar D'Leon
Ton Vega | Cheo Feliciano [ Tito Nieves
osé Alberto / Luis "Perico” Ortiz
arc Anthony | Domingo Quifiones
India | Yan Lester | Ray De La Paz
Ray Sepilveda | Johnny Rivera
Jete 'El Conde" Rodriguez,
Humberto Ramirez
== Giovanni Hidalgo

EN VIVO EL 22 DE OGTUBRE - MIAMI ARENA, FLORIDA
23 DE OCTUBRE MADISON SQUARE GARDEN, NEW YORK

LevEs PECORDS 1NC.

CD’'s - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 - Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC

5)| NEWD

1 LUIS MIGUEL wEA LATINA
ARIES
2 LOS BUKIS FOoNOVISA
INALCANZABLE
3 LUIS MIGUEL wea LATINA
ROMANCE
4 GIPSY KINGS ELEKTRA
GIPSY KINGS
5 MANA WEALATINA
DONDE JUGARAN
6 GIPSY KINGS ELEKTRA
LIVE
7 JON SECADA sek/Emi LATIN
OTRO DIA MAS SIN VERTE
8 JULIO IGLESIAS sony
ULIO
9 GIPSY KINGS ELEKTRA
MOSAIQUE
10 LUCERO MELODY/FONOVISA
LUCERO
11 GIPSY KINGS ELEKTRA
ESTE MUNDO
12 LOS BUKIS fonovisa
QUIEREME
13 JULIO IGLESIAS sony
MOMENTS
14 ANA GABRIEL GLOBO/SONY
THE BEST
15 GIPSY KINGS ELEKTRA
ALLEGRIA

1 GLORIA ESTEFAN epiC/SONY
M! TIERRA
2 SOUNDTRACK ELEKTRA
THE MAMBO KINGS
3 JERRY RIVERA sony
CUENTA CONMIGO
4 JUAN LUIS GUERRA BmG
AREITO
5 LINDA RONSTADT eLekTRA
FRENESI
6 JUAN LUIS GUERRA MG
BACHATA ROSA
7 G. SANTA ROSA sony
NACE AQUI
8 REY RUIZ sony
REY RUIZ
9 TITO NIEVES rmm/sONY
ROMPECABEZA
10 RUBEN BLADES GLOBO/SONY
THE BEST
11 VARIOS ARTISTAS maDACY
ALL THE BEST FROM CUBA
12 EL GENERAL Rrca/eMG
MUEVELO CON
13 JUAN LUIS GUERRA BmG
OJALA QUE LLUEVA CAFE
14 CELIA CRUZ MM SONY
AZUCAR NEGRA
15 EL GENERAL Rca/emG
EL PODER DE

%6 | 8
20 19 15 BANDA MACHOS FONOVISA 9069 CON SANGRE DE INDIO
21 23 15 JERRY RIVERA SONY TROPICAL 80776/SONY CUENTA CONMIGO
2 16 | 15 | JUAN LUIS GUERRA Y 4.40 KAREN 3456/8MG AREITO
@ 28 15 LINDA RONSTADT ELEKTRA 61383 FRENESI
24 25 15 LINDA RONSTADT ELEKTRA 61239 MAS CANCIONES |
25 24 15 GIPSY KINGS ELEKTRA 61179 ESTE MUNDO
26 26 14 JAY PEREZ SONY DISCOS 81046/SONY TE LLEVO EN MI
27 21 15 BRONCO FONOVISA 3032 POR EL MUNDO
28 22 15 BANDA MACHOS FONOVISA 6161 CASIMIRA
@ 33 15 MAZZ EMI LATIN 42593 LO HARE POR T!
30 31 15 JUAN LUIS GUERRA Y 4.40 KAREN 109/BMG BACHATA ROSA
31 | 29 | 15 | LOS BUKIS e FONOVISA 9040 QUIEREME
* & & HOT SHOT DEBUT * * #
@ NEW} GILBERTO SANTA ROSA SONY TROPICAL 81103/SONY NACE AQUI
@ 40 7 BANDA MACHOS FONOVISA 9097 PACAS DE A KILO
(34| 37 | 15 | JULIO IGLESIAS sony LATIN 39568/SONY MOMENTS
35 21 15 ANA GABRIEL GLOBO 80871/SONY THE BEST
36 | 35 | 15 | GIPSY KINGS eLExTRA 61019 ALLEGRIA |
37 | 2 15 JULIO IGLESIAS SONY LATIN 84304/SONY HEY!
38 T 30 15 EMILIO NAVAIRA EMI LATIN 42739 LIVE
39 | 41 10 DAVID LEE GARZA Y LOS MUSICALES EMI LATIN 42839 SILVER EDITION |
40 34 15 LUIS MIGUEL WEA LATINA 90720 AMERICA Y EN VIVO
41 45 15 RAUL Dt BLASIO ARIOLA 3466/BMG EN TIEMPO DE AMOR
42 47 14 GLORIA ESTEFAN SONY LATIN 80432/SONY EXITOS DE
43 | 46 5 EROS RAMAZZOTTI ARISTA 14742/BMG TODO HISTORIAS
NEW)> | BANDA G1 5ONY DISCOS 81076/SONY BANDA BOOM
45 42 15 REY RUIZ SONY TROPICAL B0B48/SONY REY RUIZ
4 | 43 | 15 | FITO OLIVARES ronovisa 9068 15 EXITOS |
47 38 15 LA MAFIA SONY DISCOS 80660/SONY ESTAS TOCANDO FUEGO
48 | 39 15 V. FERNANDEZ/R. AYALA SONY DISCOS 80628/SONY ARRIBA EL NORTE...
RE-ENTRY JULIO IGLESIAS SONY LATIN 39570/53« IN CONCERT
LOS BUKIS FONOVISA 9027 16 EXITOS DE SIEMPRE

1 SELENA emitaTIN
LIVE!
2 EMILIO NAVAIRA EMiLATIN
SOUTHERN EXPOSURE
3 LA MAFIA SONY DISCOS/SONY
AHORA Y SIEMPRE
4 SELENA EMILATIN
ENTRE A MI MUNDO
5 LINDA RONSTADT eLexTrA
CANCIONES DE MI PADRE
6 FAMA SONY DISCOS/SONY
COMO NUNCA
7 CULTURAS WEA LATINA
CULTURE SHOCK
8 BANDA MACHOS Fonovisa
CON SANGRE DE INDIO
9 LINDA RONSTADT ELEKTRA
MAS CANCIONES
10 JAY PEREZ SONY DISCOS/SONY
TE LLEVO EN M)
11 BRONCO rFonovisa
POR EL MUNDO
12 BANDA MACHOS ronovisa
CASIMIRA
13 MAZZ emitatin
LO HARE POR TI
14 BANDA MACHOS ronovisa
PACAS DE A KILO
15 EMILIO NAVAIRA Emi LATIN
LIVE

(O Albums with the greatest sales gains this week, ® Recording Industry Assn. Of America (RIAA)

certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, Greatest Gainer
shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. © 1993, Billboard/
BPI Communications and SoundScan, Inc.
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MANHATTAN LATIN MUSIC DIST.

DISCOS COMPACTOS e V!DEQOS o CASSETTES e ACCESSORIOS

iLLAMENOS HOY !
Toll Free:-800 745-4509

FAX -212-563-4847
TEL -212-563-4508
MIA -305-591-7684
FAX -305-477-0789

A
&
§ 5 471 W. 42 ST.NY, NY. 10036

DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA

"ojo por oj0”

-
m—c
D
=
LATI

H L DISTRIBUTORS,
INC,

6940 S.W. 12 Street
Miami, Florida 33145

e Inventario Completo de
Musica Latina:
CD e Cassettes ® 12"

e Complete Inventory
of Latin Music:
CD o Cassettes ® 12"
Music Videos

e Knowledgeable
Sales Reps

® Fully Computerized

Video Musicales
e Personal Bilingie para
Atender Sus Ordenes
e Completamente
Computarizado

Local: 305-262-7711. Ask for Gloria
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143
WE ARE A SERVICE ORIENTED COMPANY

Famous Music
Enters Latin
Publishing Biz

B BY JOHN LANNERT

LOUISVILLE, Ky.—Famous Mu-
sic has embarked on the publishing
company'’s first major foray into
the Latino music arena, establish-
ing a joint venture outfit with noted
writer/producers K.C. Porter and
Rodolfo Castillo. The announce-
ment of the accord was made by
Irwin Z. Robinson, chairman/CEO
of Famous Music, and Ira Jaffe,
president of the publishing com-
pany.

Both Robinson and Porter hailed
the deal, saying the upstart com-
pany will provide a solid artistic and
financial base for Latino writers
and artists.

“K.C. and I had the same aim,”
Robinson says, “which was to build
a home for good Latin talent and to
build it in a way where they could
find a trusting relationship on both
sides—K.C. on the creative side
and ourselves on the administrative
side.”

The new co-venture, called Insig-
nia Music Publishing Cos., consists
of three publishing concerns—In-
signia Music (ASCAP), Canciones

(Continued on page 42)

Frankie Hu:z
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Bachata Maglc

“Lluvia de Besos"
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COMPILED FROM ;ATI—ONALLAT-__ |
o s RADIO AIRPLAY REPORTS.
28| 58| $g|¢ % ARTIST TITLE
F2| 32| 2| 25| LABELDISTRIBUTING LABEL
*xx NO. 1T * *
(D| 2 | 2 | 8 | J0SEYDURVAL # GUADALUPE
| POLYGRAM LATINO/PLG atNo. 1
201 | 1 | 10| CRISTIAN @ NUNCA VOY A OLVIDARTE
MELODY/FONOVISA -
@) 3| 3| s | WsmicueL HASTA QUE ME OLVIDES
- WEA LATINA -
@| s | s GLORIA ESTEFAN # CON LOS ANOS QUE ME QUEDAN
| ~—t1 ﬂr EPIC/SONY - |
5 [ 4|4 | VICENTE FERNANDEZ LASTIMA QUE SEAS AJENA
_@ 7 | 8 | ¢ | Lossukis ACEPTO MI DERROTA
| —/ 1 FONOVISA
11 6| 7| s | EDNITANAZARIO MIRAME
+__ . EMI LATIN o
9 | 24| 3 | SELENA LA LLAMADA
— :l' EMI LATIN . A
9 | 1015 5 | Los HERMANOS ROSARIO & MORENA VEN
— KAREN/BMG . [
14 | 26 | 4 | ALVAROTORRES © QUE LASTIMA
| 12| 16| 6 | FRANKIERUIZ TU ME VUELVES LOCO
RODVI _ _
(A2)| 19 | 27 | 3 | ALEJANDRA GUZMAN  MALA HIERBA
=1 -~ | | > | RCA/BMG - ]
MAGNET
(@] 25 | 33 | 4 | MaaNeTO | # MUAMADA |
wlunlnlo ALEJANDRO FERNANDEZ CASCOS LIGEROS |
] SONY [ ‘
LOS BUKIS M
|15 |13 [ 1a | 7 | LoSBuK ORENITA
}r 2 _L = ¢ ALGO MAS QUE AMOR |
EROS RAMAZZOTTI S
1 | 17| 18| 10 | EROSRAMAZZO COSAS DE LA VIDA
RICARDO MONTANER H
18 115 | 10 | 10 | BLAT A ONDA
* * *x POWER TRACK* * %
19| » 2 | ROXIE Y LOS FRUOLITOS © NUNCA DEJES DE SONAR
| RO-DVEN
| GILBERTO SANTA R .
2 ; 2 23 4 SONY TROPI(?E%QNY LS SIN VOLUNTAD
21| 16 | 11 | 14 | RICARDO ARJONA PRIMERA VEZ |
LGA TA
2|2 LZl 7 SEAGMMNON CONTIGOOSIN T!
@ 2 | % | 3 | THEBARRIO BOYZ CERCA DE ﬂ
U | % |04 mﬁlm B TRAICIONERA
25 | 28 | 28 | 5 | BACHATAMAGIC LLUVIA DE BESOS
PA R
% | 3| 2|4 PAULINA RUBIO - SABSR A MIEL
7| 8 [r 5 | 13 | LOS FANTASMAS DEL CARIBE @ ELLAES
JON SECAD TIEMPO AL TIEMPO |
(28] 20 | 13|10 |03 o) IEMPO AL TIEMPO
29| 27 | 19 | 8 | SHAYANNE ISLA DESNUDA
50 | 20 | 21 LUIS ENRIQUE A
| 3% 30 | 3l 3 SONY momc“g‘%m e
| |
3 | 18| 9 | 17 | SLORIAESTEFAN ® Mi TIERRA
@D 3 | 35 | 3 | BRAULIO UN VIAJE POR TU CUERPO
4 B 1991 7 | SONYLATINSONY
@) a7 | 0|3 BANDA TORO LA NOCHE QUE MURIO CHICAGO
i
3 | 31| 30 | 9 | PANDORA PUEDE SER GENIAL
D) 38 | _ | 2 | JUANLUIS GUERRAY 4.40 ROMPIENDO FUENTE |
KAREN/BMG o
HNNY RI
% | 26 | 17| 9 | JOHNNYRIVERA POR ESO ESTA CONMIGO
* * *HOT SHOT DEBUT * » »
DYANGO RIR DE AMOR
@ NEW b 1 POLYGRAM LATINO/PLG e
NEWD | 1 | LAMAFA GRACIAS
NEWD | 1 | RICKY MARTIN ~ QUEDIAES HOY
NEWD | 1 | MARCANTHONY SI'NO TE FUERAS

(O Records with the greatest airplay gains this week. @ Videoclip availability. © 1993, Billboard/BPI
Communications.
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by Lisa Collins

WHAT KIRK FRANKLIN has been able to do in one
year is just short of miraculous. Last year, he was virtu-
ally unknown. Today, the response to his debut album,
“Kirk Franklin & the Family,” has insiders calling him
gospel music’s hottest new artist. Sales are confirming
that assessment.

Franklin is widely said to have what many in the gos-
pel family call “The Gift.” Already, the 23-year-old musi-
cian and vocalist has written and performed with some
of gospel’s biggest names, including Rev. Milton Bigg-
ham, Daryl Coley, the late Thomas Whitfield, Shun
Pace Rhodes, V. Michael McKay, the Williams Broth-
ers, Yolanda Adams, John P. Kee, Rev. James Moore,
and the Georgia Mass Choir.

By the time he was out of kindergarten, Franklin was
singing and playing on the white church circuit. At age
11, he was appointed minister of music at the Mt. Rose
Baptist Church. It was then that he began to write and
arrange Christian music.

“My first triumph,” he says, “was turning Elton
John’s highly successful ‘Benny and the Jets’ into a gos-
pel tune!” By age 19, Franklin so impressed Savoy Rec-
ords executive Biggham that he was invited to work on
the D.F.W. Mass Choir’s debut project.

Not only did he end up directing some of the tunes,
but one of his own songs, “Every Day With Jesus,”

landed on the album. The song was later adapted for the
Gospel Music Workshop Of America Mass Choir, and
subsequently was featured on “GMWA—Live in Wash-
ington, D.C.” Franklin went on to direct and write the ti-
tle cut for the D.F.W. Mass Choir’s second release, “An-
other Chance.”

Since then, work has been plentiful. Franklin recently
directed the Trinity Temple Full Gospel Mass Cheoir on
its second album, “Holy One” (yet another one of his
tunes). That led to a hit single with the Georgia Mass
Choir, “Joy.” In 1992, he appeared on the GMWA Men’s
Choir project for Pepperco, in an electrifying duet with
Hezekiah Walker. More recently, he penned the title cut
for Myrna Summer’s new Savoy release, “Deliverance.”

Despite extensive work—and successes—with choirs,
Franklin opted for a more tightly knit vocal unit when he
organized “The Family”—a 17-member aggregation of
local vocalists and musicians.

Just what is it that makes Franklin’s music so special?
He calls it “Christian Love Music.”

“It’s music that convicts,” he says. “Sometimes, music
needs to let you know that you are not your own. I'm a
young man, and I have the desire to show the world that
it is not about the bumping and rocking. But when you
finish the bumping and the rocking, to realize there is for-
giveness and salvation at the foothold Christ.”

Production on Franklin’s first live video is slated to be-
gin October 22.

AS HOT AS FRANKLIN, Hezekiah Walker, and the
Tri-City Singers are, the Mississippi Mass Choir is still
top dog—and deservedly so! The Malaco/Savoy machine
is still kickin’ it. Also coming up strong on the charts is
Richard Smallwoed, with his first-ever live release. Pre-
sales are reported to parallel the total sales of his previ-
ous release, “Testimony.”

o 5 Complied from a national sampie of retall store
g g g and one-stop sales reports.
2 | £] 4| ARTIST TITLE
Z | & | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 *

MISSISSIPPI MASS CHOIR
1 17| athco 6013 15 weeks at No. 1 IT REMAINS TO BE SEEN
2 313 KIRK FRANKLIN AND THE FAMILY

GOSPO-CENTRIC 21 19/SPARROW KIRK FRANKLIN & FAMILY
3 2 |25 TRI-CITY SINGERS

GOSPO-CENTRIC 2117/SPARROW A SONGWRITER'S POINT OF VIEW
4 415 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR

BENSON 0121/CGI LIVE IN TORONTO
5 6 n O'LANDA DRAPER & THE ASSOCIATES CHOIR

WORD 53597/EPIC ALL THE BASES
6 5 19 RICKY DILLARD & THE NEW GENERATION CHORALE

MALACO 6014 A HOLY GHOST TAKE-OVER
1 8 | 21 | THE CANTON SPIRITUALS  8LACKBERRY 1600/MaLacO LIVE IN MEMPHIS
8 7 | 41 | REV. CLAY EVANS  savoY 7106/MALACO I'M GOING THROUGH
9 9|7 TYRONE BLOCK/CHRIST TABERNACLE COMBINED CHOIRS

WORD 57293/EPIC REV. MILTON BRUNSON PRESENTS
10 10|27 BISHOP JEFF BANKS AND THE RIVIVAL

SAVOY 7108/MALACO HE'S ALL OVER ME
11 {1313 DR. JONATHAN GREER AND THE CATHEDRAL FAITH CHOIR

SAVOY 7110/MALACO JUST JESUS
12 | 15| 5 | RICHARD SMALLWOOD  sparrow 1352 LIVE
13 {20115 DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE

ATLANTA INT'L 10187 LIVE
14 nuls JOHN P. KEE & NEW LIFE COMMUNITY CHOIR

TYSCOT 1403/ATLANTA INT'L WE WALK BY FAITH
15 |18 | § | THE WINANS  QWEST 45213/WARNER BROS. ALL OUT
16 {29 3 JOHN P. KEE/VIP MASS CHOIR

STARSONG 8800 LILLY IN THE VALLEY
17 {24 |19 | CLC YOUTH CHOIR  COMMAND 5522/WORD LIVE IN THE SPIRIT
18 | 12 | 49 | GEORGIA MASS CHOIR  savov 7102- | SING BECAUSE I'M HAPPY
19 {16 | 29 | D.F.W. MASS CHOIR  savoy 7109/MALACO ANOTHER CHANCE
20 {17135 DR. C. G. HAYES/COSMOPOLITAN CHURCH OF PRAYER CHOIR

SAVOY 7107/MALACO ILL NEVER FORGET
21 | 14 [ 25 | MARY FLOYD BORN AGAIN 999 GOD IS ABLE
22 |21 {17 | TRINITY TEMPLE GOSPEL CHOIR  TvyscoT 4037/ATLANTA INTL HOLY ONE
23 [ 23|15 | DOUGLAS MILLER cai o091 VICTORY
24 | 22 | 11 | FRANK WILLIAMS  MALACO 4461 FRANK WILLIAMS SINGS
25 |40 | 3 | HELEN BAYLOR  wORD 57463/EPiC START ALL OVER
26 126| 9 | WITNESS caciolo2 STANDARD
27 | 28 | 33 | DOROTHY NORWOOD  MmaLACO 4457 BETTER DAYS AHEAD
28 27| 7 OSCAR HAYES & THE ABUNDANT LIFE FELLOWSHIP CHORALE

TYSCOT 4038/ATLANTA INT'L SIMPLY DETERMINED
29 |19 (43| TM MASS YOUTH CHOIR ™ 2001 SEND YOUR ANOINTING
30 31 3 THOMAS WHITFIELD

SOUND OF GOSPEL 207 THE UNFORGETTABLE YEARS
31 (3329 LUTHER BARNES AND THE SUNSET JUBILAIRES

ATLANTA INT'L 10182 ENJOYING JESUS
32 25129 NEW JERUSALEM BAPTIST CHURCH CHOIR

SOUND OF GOSPEL 204 PURE GOLD
33 INEW)p | ANGIE & DEBBIE  capitoL 95582 ANGIE & DEBBIE
34 |30/ g | THE CHRISTIANAIRES

CGI 1000 THE VISION BECOMES CLEARER . ..
35 |NEWD PASTOR MURPHY PACE Ill & THE VOICES OF POWER

BLACKBERRY 1602/MALACO STRONG HOLDS
36 |35 31 | MICHAEL FLETCHER  SouNo OF GOSPEL 196 MICHAEL FLETCHER LIVE
37 | 39 | 83 | REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS

WORD 48784 /EPIC MY MIND IS MADE UP
38 37|27 THE WILLIAMS BROTHERS

BLACKBERRY 5437/MALACO THE BEST OF AND MORE “LIVE"
39 |NEWDP | COMMITTED cci 1003 TOTALLY COMMITTED
40 | 34 [ 7 | MIGHTY CLOUDS OF JOY woro s7289/eric MEMORY LANE - BEST OF

® Recording Industry Assn. O America (RIAA) certification for sales of 500,000 units. & RIAA centification for sales of 1
million units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl available. © 1993, Billboard/BPt Communications,
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Robinson, Jr. Again

Back again
& singing to
His Glory...
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Rev.
the classic “Rough Side of the
Mountain” has teamed up with
grammy award-winning engineer
Joe Neil to bring you a

new classic.

IT's A Family Affair

1FSo < AR 10194

F.C. Barnes. who brought you

Available on
Chrome Cassette
and

Compact Disk

<AIR 10195

Luther Barnes, who brought you
the hits "So Satisfied” and “I'm
Still Holding On”, has elevated
his music to a new dimension
with the assistance of grammy
award-winning engineer, Joe Neil.
Luther brings to you his best
performance ever.

Trinity Temple Gospel Choir, Oscar Hayes, Hezekiah Walker, Bruce Parham
and all other Tyscot and Rain Product Available Now!

For A Free Catalog and a Distributor near you call 1-800-669-9669 and ask for A.LR.
ATLANTA INTERNATIONAL RECORDS CO., INC. 881 Memorial Drive, S.E. 4 Atlanta, GA 30316
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by Bob Darden

WE’VE BEEN TELLING you for a couple of years now
that DC Talk would be huge. But I'm not sure anyone pre-
dicted they'd be this huge. “Free At Last” (Forefront Rec-
ords) has been at No. 1 for a whopping 30 weeks. And Toby
McKeehan, Michael Tait, and Kevin Max Smith fol-
lowed up a couple of slammin’ appearances on “Arsenio
Hall” with a recent (Oct. 13) gig on “The Tonight Show”
with Jay Leno.

“We've been just blown away to see ‘Free At Last’ hit
No. 1,” McKeehan says. “First of all, neither of our previ-
ous records ever even hit No. 1, so to see it sit at No. 1
for half a year is, like, amazing. It feels great that people
are actually enjoying our music to that degree, while at the
same time hearing the message God has given us to share.”

It’s no secret that the success of “Free At Last” is due
in part to its savvy blend of musicianship and hip-hop
beats. McKeehan says that trend will continue.

“Mike, Kevin, and I are maturing,” he says, “and our
music is maturing. We're not stepping away from hip-hop.
That’s something we all still love. It's something that still
grabs us—so that hip-hop groove will continue to be there.
But we’ve also grown as vocalists, to the point that we'’re
becoming a vocal group. But a vocal group over a slammin’
hip-hop groove.

“In time, I'd like to picture us—for the lack of a better
comparison—as something like a Tony! Toni! Toné!.

Maybe a rock version of Tony! Toni! Toné!. We’re not into
comparisons with anybody. DC Talk is still DC Talk, and
we’ll develop whatever sound is given birth out of the abil-
ities of these three individuals. I believe the three of us are
using the talents God gifted us with.”

The appearances on late-night talk shows and main-
stream media outlets like “USA Today,” “Entertainment
Tonight,” “Good Morning America,” and others has meant
that DC Talk is starting to see a different audience come
out to their shows.

“We're seeing a lot more college students,” McKeehan
says. “It’s an edgier crowd. We're still drawing off the
mainstream suburban pop crowd, but it is maturing as
well.

“Sure, we've felt the effects of the mainstream noticing
us. I guess that’s how you get to be invited to play Arsenio
or Jay Leno..It’s nice to know that someone is taking notice
of what we're doing.”

With “Free at Last,” McKeehan and the band wrote,
arranged, and even produced the majority of the tracks.
Every song has a timely message.

“We're trying to live these messages,” he says. “We feel
we have to cry out against racism, the degradation of soci-
ety, sex before marriage—Dbasically all the issues our gen-
eration is dealing with. We see our call is to shed some light
on those problems from God’s word. Once we figure out
what the issues are, we then go to God’s word find out the
answers.”

DC Talk, which last toured opening for Michael W.
Smith, is currently on a promotional tour of 17 major mar-
kets, meeting with youth pastors, youth workers, print me-
dia, and radio stations. When the group tours again in the
spring, it will be as headliners for the first time.

And by then, the mainstream marketplace may have dis-
covered what the Christian marketplace has known for a
couple of years, and mainstream record execs have figured
out—DC Talk is worth a listen.

\
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BRAND NEW RELEASES FROM SHIRLEY
CAESAR AND REVEREND MILTON BRUNSON
' v A v A v 'S v A
Shirley Caesar, ‘'The First Lady Of Gospel Music’ will
move you like never before with “Stand Still,” her
brand new album featuring supporting performances
by O’Landa Draper & The Associates Choir, Nash-
ville's Christ Church Choir and John P. Kee. evex s748¢
v A v A v » v ",
His last album spent 26 glorious weeks at No.1
Now, Rev. Milton Brunson brings you "Through

God's Eyes,” featuring more of the high energy

6" so N > and heartfelt music that has made Rev. Brunson and

A
/

A

NAMES A'Nb THE LATEST TALENTS IN GOSPEL MUSIC.

w15 3 8 otk

The Thompson Community Singers the biggest name

and most loved choir since they began in 1948. evex sraes
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Top Contemporary Christian.
g Comgiled from a national sample of retal store
g g : and one-stop sales report.
g E g I.ASET:EEUNBKR/D‘STMUTWG LABEL TITLE
* % NO.1 »»
1 | 1 |45] D.C. TALK  FOREFRONT 3002/STARSONG 31 weeks at No. 1 FREE AT LAST
2 | 2 | 19| SANDI PATTI  woro 53939/EPiC LEVOYAGE
3 | 3| 23| MICHAEL ENGLISH  WARNER ALLIANCE 4148/SPARROW HOPE
4 5 | 57 | MICHAEL W. SMITH @  REUNION 0071/WORD CHANGE YOUR WORLD
5 4 | 65| STEVEN CURTIS CHAPMAN ®  sparrow 1328 GREAT ADVENTURE
6 8 | 29 | CARMAN  sParrOW 1339 ABSOLUTE BEST
7 7 | 51 | 4 HIM  BENSON 2960 THE BASICS OF LIFE
8 6 { 7 | CINDY MORGAN worD 9386 A REASON TO LIVE
9 | 17| 5 | THE WINANS  WARNER ALLIANCE 4151 /SPARROW ALL OUT
10 |NEW)p | STEVEN CURTIS CHAPMAN  sParrow 1384 LIVE ADVENTURE
11 | 9 | 19 | MARGARET BECKER  srarrow 1343 SOUL
12 | 13 [129]| D.C. TALK  FOREFRONT 2682°/STARSONG NU THANG
13 [ 12| 9 | FIRST CALL  mvreH 6968/wORD SACRED JOURNEY
14 | 11| 65| RON KENOLY INTEGRITY 044/sParrow  LIFT HIM UP WITH RON KENOLY
15 | 24| 3 | ANGIE & DEBBIE  FRONTLINE 9470/DIAMANTE ANGIE & DEBBIE
16 | 15| 7 | MICHAEL CARD  sparrow 1373 COME TO THE CRADLE
17 |NEWp | AMY GRANT AND FRIENDS Rreunion 0083/ woro SONGS FROM THE LOFT
18 | 16 | 49 | NEWSBOYS  STARSONG 8251 NOT ASHAMED
19 | 10| 17 | STEVE CAMP  wARNER ALLIANCE 4146/sParrow TAKING HEAVEN BY STORM
20 |18 13 | WES KING  ReUnON 0078/WORD THE ROBE
21 | 14| 43 | TWILA PARIS  STARSONG 8252 HEART THAT KNOWS YOU
22 | 39| 65 | SUSAN ASHTON  sparrow 1327 ANGELS OF MERCY
B3 2|2 | e AMERICA'S 25 FAVORITE PRAISE & WORSHIP SONGS
24 | 23|81 | RAY BOLTZ  DIADEM 2094/SPECTRA MOMENTS FOR THE HEART
25 | 36 | 29 | PHILLIPS, CRAIG & DEAN  STARSONG 8256 PHILLIPS, CRAIG & DEAN
26 | 19| 25 | ACAPPELLA  worD 9393 SET ME FREE
27 13245 | STEVE GREEN  sparrow 1348 HYMNS: A PORTRAIT OF CHRIST
2 |37 |47 | N e T COMMUNITY CHOIR e wawk BY FaiTH
29 | 34 |371] AMY GRANT A  MYRRH 3900/WORD THE COLLECTION
30 |[NEW)D | GEORGIA MASS CHOIR  savor 7102°/MALAcO | SING BECAUSE I'M HAPPY
31 | 22| 21 | DAVID MEECE  STARSONG 8189 ONCE IN A LIFETIME
32 |25 | 21 | o a1 ayrmon = CHO | \VE ... WE COME REJOICING
33 | 21|17 | DEGARMO & KEY  BEnsON 2088 HEAT IT UP
34 [NEW)D | GLEN KAISER  GOOD NEWS 8139/WORD ALL MY DAYS
35 |[NEWD | MISSISSIPPI MASS CHOIR  mALACO 6013 IT REMAINS TO BE SEEN-
36 |NEWD | VARIOUS ARTISTS  srarrow 1404 NEW YOUNG MESSIAH
37 | 31|11 | DAKODA MOTOR CO. MYRRH 6966/WORD INTO THE SON
38 | 28 | 19 | HOSANNA! MUSIC  INTEGRITY 050/SPARROW REJOICE AFRICA
39 | 30 [103| MICHAEL ENGLISH  wARNER ALLIANCE 4104/sPaRROW  MICHAEL ENGLISH
40 | 27| 9 | BILLY & SARAH GAINES  BENSON 2859 LOVE’S THE KEY

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. © 1993, Billboard/BPI Communications.

SELWYN RAWLS
“The Anointing™

MANUFACTURED AND DISTRIBUTED BY | AM ENTERTAINMENT

IF THE GOSPEL IS HOT
IT'S ON VECTRON:?

RELEASES
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BISHOP BILLY ROBINSON
“Keep The Falth"
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A Classical
KEEPING
SCORE

by Is Horowitz

AT THE SUMMIT: A broad-based campaign, calling for
a Presidential proclamation designating September 1994
as Classical Music Month, has been initiated by NARM.

The plan, and a number of related steps to foster greater
public awareness of classical music, was the main topic of
a nearly daylong seminar that was held in New York Sept.
28, and was attended by a diverse group of 20 music execs
under the aegis of NARM'’s classical committee.

Participants at the “Classical Summit” were urged by
NARM'’s Mickey Granberg and Chicago retailer Jim
Rose, chairman of the committee, to have their organiza-
tions lobby for Congressional support of an enabling reso-
lution already introduced by Rep. Sidney Yates (D-IIl.)
(Billboard, Sept. 4).

NARM will name a subcommittee, drawn from the
larger group, to map promotional strategies to piggyback
the proposed event. The subcommittee will report back to
the full committee early in the New Year.

Summit discussion revolved around the erosion of the
classical market—whether for recordings, orchestras, or
broadeasting—and ways to reverse the trend.

As for recordings, Gil Hetherwick of Angel/EMI
homed in on the now-familiar industry plaint of CD glut.
Colleagues agreed that standard repertoire is an increas-
ingly difficult sell, and that unusual music and inventive
packaging aimed at new buyers offer increasing potential.

Core classical consumers with bulging CD libraries no
longer ensure a profitable operation, Hetherwick said. An

unhappy consensus fixed average first-year sales of many
new standard releases at 1,500-2,000 copies. This in the
face of rare runaway hits like Gorecki’s Third Symphony,
which has sold nearly 150,000 copies in the U.S., according
to Wendy Kenney of Elektra Entertainment.

Rose also pointed to “outstanding” sales of music by
Arvo Pirt and John Adams, and CDs by the Kronos Quar-
tet, as positive examples. But no more than about 10 titles
a year hit the rarefied 100,000 figure, it was agreed.

There are opportunities, however. Hetherwick said sur-
veys indicate that 56% of all record buyers say they like
classical music. And some 23% of these say they buy one
to three classical recordings a year. So the beneficent virus
might be nurtured.

Joe Micallef of Allegro placed the size of the domestic
classical album market at about $320 million at retail, and
$200 million at wholesale.

The recording dilemma was echoed by attendees repre-
senting other disciplines. Orchestras are downsizing. Clas-
sical radio, both commercial and public, has an aging audi-
ence. Music education in the schools has retrenched.

The vaunted baby boom has done little to expand the
market for classics, said Dean Stein of Chamber Music
America. And consumers now in their 20s and 30s will ma-
ture into their 40s with little exposure to the music.

How to convert casual listeners to enthusiasts remains
the chief challenge.

Classical Music Month may not solve the problem. But
it could serve as a rallying point for continuing strategies.

WIDENING THE NET: Deutsche Grammophon is in-
viting college press and radio people in the New York area
to a “Dialog and Decibels” party at the city’s Supper Club
to sample classical music and, hopefully, be captured by its
excitement. Live performances (violinist Gil Shaham is
among those who will play, says DG’s Albert Imperato)
and appearances by Claudio Abbado, among others, are
expected. A new Pierre Boulez/Chicago Symphony all-
Stravinsky album will be premiered at the Oct. 27 event.

by Jeff Levenson

SESAC, the performing rights organization, is hoping
to attract the attention of jazz songwriters and compos-
ers. The company’s jazz department has just moved to
New York, up from Nashville.

Currently, SESAC represents a host of modernists;
its roster includes Geri Allen, Greg Osby, Cassandra
Wilson, Hamiett Bluiett, Graham Haynes, and Steve
Coleman. (Be on the lookout for Coleman’s new RCA
release, “The Tao Of Mad Phat.” It’s a career album, and
it places him high on the leader board of true fusionists,
towering above those fauxionist hip-hop guys who think
that a jazz trumpet line layered atop a chilly rhythm
track makes for some kind of new music.

The organization is looking to expand its lineup. As
part of its makeover, it promises to use sophisticated
monitoring systems that will ensure accurate “per use”/
“per play” readings. Thus, prospective jazz members are
encouraged to take note: The royalty checks are already
(almost) in the mail.

BACK TO THE FUTURE: Blue Note has just reis-
sued five titles from what it calls “the groove years” or
“the boogaloo years”—roughly, the mid- to late '60s. The
hook here, however, is that in addition to being issued
for the first time on CD, the titles are available on vinyl.
A return to the past? Sort of, since some collectors treas-
ure vinyl almost as much as the music therein, and
there’s considerable demand for vinyl from the hip-hop/
rap community, which loves the sound of scratch-and-
sniff samples—especially those pinched from that
groovy era. The titles? Lou Donaldson’s “Pretty

Things,” Duke Pearson’s “Sweet Honey Bee,” Big
John Patton’s “Let ’Em Roll,” Donald Byrd’s “Fancy
Free,” and Grant Green’s “Alive” (rhythmic parts of
which have already found their way into hip-hop hits).

JAZZ/NOT JAZZ DEPARTMENT: Rastacan Rec-
ords, a San Francisco label devoted to the kind of impro-
vised music that makes even the term “cutting edge”
seem dull, has just released “Yearbook,” a three-volume
compilation (sold separately or together) featuring 114
artists whose experimental forays are not likely to pave
their passage to the contemporary chart anytime soon;
needless to say, the music crosses stylistic (and seman-
tic) boundaries. The artists? Of those we know, Henry
Kaiser, John Zorn, Pierre Dorge, Amy Denio, and
Steve Adams.

CULTURAL IMPORTS: The Carnegie Hall Jazz
Band, which came into being soon after the arrival of
Lincoln Center’s Jazz Orchestra a few years back, is tak-
ing its prestigious name overseas. The band, led by
trumpeter Jon Faddis, is making an appearance at the
Berlin Jazz Festival Oct. 29. It marks the band’s first
appearance outside of Carnegie Hall—an affirmation
that American repertory groups possessing (impeccable)
name recognition can find work opportunities outside
the States.

BAD MOON RISING DEPARTMENT: Restless
night. Four in the morning. Turn on the tube. Dionne
Warwick with her Psychic Friends. Curious. Is there
sleep in my future? Zap the flipper. Dionne Warwick and
those same friends, again. Drowsy. Déja vu? Maybe I
didn’t flip. Zap. Dionne, once more. She used to sing,
didn’t she? Bacharach. Jazz harmonies. Three channels.
Dionne Warwick on all of them. Oh, my. Drifting . .. San
Jose ... raindrops ... prayers ... Sleep, ahh, sleep.
Elvis, not now. That .38 won’t be necessary.

Lalo Meets The Executives. BMI and Atlantic Records held a reception to
celebrate the release of "Jazz Meets The Symphony,” the latest album from
composer Lalo Schifrin, featuring Ray Brown and Grady Tate. Shown, from left,
are Brian Loucks of Creative Artists Agency; Paul Cooper, Atlantic VP of artist tour
development; Schifrin; Brown; and Doreen Ringer Ross, BMI assistant VP of film/
TV relations.

LATIN NOTAS

(Continued from page 38)

the benefit are Las Triplets, Raul
di Blasio, Miguel Mateas, Maria
Conchita Alonso, Rocio Banquells,
Rudy La Scala, Calé, Los Fantas-
mas Del Caribe, Jorge Muhiz
Laureano Brizuela, and Mariachi
Sol De Mexico. Produced by Art-
ists Of Hispanic Origin Respond
To AIDS, the show is set te air Oct.
23 on Telemundo.

RELE.ASE UPDATE:Just out
on Sony Latin are new records
from Brazilian song stylist Simone
(“La Distancia”), emotive Puerto
Rican songstress Lourdes Robles
(“Amaneeiendo En Ti”), Mexican
singer/actress Lucia Méndez (“Se
Prohibe”), and Central American
rock act Alux Nahual (“America-
morfosis”).

Also released on Sony Discos
are albums from hot Tejano act
Fama (“En Grande”), Sony Nash-
ville artist Rick Trevifio (“Dos
Mundos”), <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>