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Modern Rock Radio Branching Out
Format Offshoots Mix Fresh With Familiar

Heat’s On Stores |
To Rethink Sales |
0f Gangsta Rap

B ED CHRISTMAN

NEW YORK—With the contro-
versy heating up over themes ex-
pressed in gangsta rap record-
ings, music retailers once more
find themselves caught between
those who would like to ban such
albums and those seeking to de-
fend freedom of expression.
In Washington, D.C., the Na- |
tional Political Congress of Black
(Continued on page 65)

Retailers Still
Waiting For MD,
DGG To Catch On

Tt.1s story was prepared by Marilyn
A. Gillen in Las Vegas and Ed
Christman and Paul Verna in N.Y.

NEW YORK—*“Neither MD, DCC
Making Splash At Retail.” That was
the Billboard headline one year ago
as the fledgling audio formats began
to filter into the marketplace across
the U.S.

Since then, several of the key con-
cerns expressed by retailers queried
in February 1993—hardware delays

(Continued on page 70)

Labels, Publishers Near
Asian Royalty Agreement

HONG KONG—Multinational rec-
ord companies and their sister mu-
sic publishing compar.ies appear
close to agreeing on a ‘ramework
for the payment of mech nical roy-
alties in various Asian ¢ untries.

(Continued on page 77)

B BY ERIC BOEHLERT

NEW YORK—If radio builds it, it
will fragment.

This broadcasting truism has
been the catalyst behind the birth
of many new
formats over
the years as
broad genres
like rock, ur-
ban, and adult
contemporary
have splint-
ered. Now it
has resulted in
the splintering
of another format—modern rock.

Not surprisingly, modern rock’s
fragmentation comes at a time
when the format is enjoying its
greatest listener success and in-
tense label attention. Last summer,
modern rock stations logged their
best showing ever in the Billboard/

DEAD CAN DANCE

Arbitron national format ratings,
which track audience size by for-
mat (Billboard, Nov. 27, 1993).
Today, no fewer than four dis-
tinct modern rock sounds exist:
e Heritage modern rockers are

the format pioneers that continue
to play deep album cuts, oceasional
B-sides, and imports. Core artists
include Nirvana, U2, and the Pix-
ies.

e Top 40/modern rock is a new
breed of alternative stations that
spin singles in heavy rotation. Core

[ Hunt For ‘Next Big Thmg
'Unearths Ska Underground

I BY KRISTIN LIEB

BOSTON—The music industry’s
ongoing hunt for ‘‘the next big
thing” often plows up underground
cultures. For dec-
ades, ska, the pro-
genitor of reggae, 4
went unnoticed by
mainstream Ameri-
ca. But with the re-
surgence of reggae
in the form of dance-
hall and punk in the
form of grunge, ska
has been eliciting underground ex-
ploration. Now the genre appears
ready to thrive.

Ska hit big in England in the

| E—

—

wake of punk, but it never really
crossed the Atlantic. A few dedicat-
ed fans caught on in the U.S,,
though, and turned the Jamaican/
British import into an American
subculture. For more
than a decade, ska
fans worked togeth-
er to establish a ska
network and support
their own under-
ground.

In March 1993, the
Mighty Mighty Boss-
tones became the
first ska band signed to a major la-
bel (although some count the ska-
rooted Fishbone among the lead-

(Continued on page 20)
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artists include the Lemonheads,
10,000 Maniacs, and R.E.M.

e Modern-leaning top 40s are
those major-market pop stations
that find a home for both the
Smashing Pumpkins and Mariah
Carey.

e Classic
modern rock
stations are
new modern
rock outlets
that, along
with new re-
leases, rely

us3 heavily on

modern rock
oldies, such as Soft Cell’s “Tainted
Love.”

That list does not include two
other distinct subsets: traditional
college radio rockers and newer al-
bum alternative stations, which of-
fer progressive music with a folk-
ish feel (Billboard, May 22, 1993).

Label representatives applaud
the format's latest moves as offer-
ing critical new mainstream outlets

(Continued on page 63)

Pavement Hopes To
Travel A ‘Crooked’
Road To Success
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Kyuss Lands On |
Its Feet And

Keeps Climbing

B BY CHRIS MORRIS

LOS ANGELES—Kyuss’ sudden
move to major-label status is the

KYUSS

most recent and surprising devel-
opment in the saga of a band that
forged a unique, indefinable
sound in the arid, superheated air |
of the desert east of Los Angeles. |
But there have been ups and |
downs.

In late 1993, things were look-
ing great for Kyuss. i

(Continued on puge 76)
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Developing Acts’ Impact Grows
Heatseeker Elite Reward Labels’ Tenacity

@ BY CARRIE BORZILLO

LOS ANGELES—Alternative, rock,
rap, and R&B acts dominated the
elite list of 50 art-
ists on 33 labels
that achieved
Heatseekers Im-
pact status in
1993.

A Heatseekers
Impact act is one
whose album is
propelled from the Heatseekers al-
bum chart of developing artists into
the top half of The Billboard 200, the
top 25 on Top R&B Albums or Top
Country Albums, or the top five on

LEMONHEADS

one of Billboard’s other popular-for-
mat charts.

Of the 50 Impact acts, 19 were al-
ternative or album rock artists and 17
were either
R&B or hip-hop
artists.

In 1992, there
were 44 differ-
ent artists on 33
labels reaching
Impact status.

The 40-posi-
tion Heatseekers album chart debut-
ed in October 1991 to chronicle artists
who have never appeared in the up-
per reaches of Billboard’s key charts.

(Continued on page 76)
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Arhs Say ‘Arrow’ Points Up
’70s Oldies Format Gains In L.A.

@ BY PHYLLIS STARK

NEW YORK—The fall Arbitron ratings
brought good news for CBS Radio. KCBS-

cently switched to album rock WAXQ.) The
market’s only remaining commercial classi-
cal station, WQXR, was up 1.1-1.8.

Classic rock WXRK (K-Rock) was off

Special Listings
Rank Top Singles,
Albums 0f 1993

NEW YORK—A special feature list-

T FM Los Angeles, the flagship of the group’s  4.1-8.6. Spanish WSKQ-FM was up 2.3-3.0, ing the best-selling singles and albums
experimental “Arrow” format, jumped from  while rival WADO dipped 2.0-1.4. N/T of 1993 has been prepared for this is-
iy THE BILLOOARD CLASSICAL S0 | 19| a19toa28share of the 12.plus audience in ~ WCBS-AM dipped 3,629, sue of Billboard. The two listings in-
P VARIOUS ARTISTS ® INTERSOUND its first book with the new format. In the Long Island, N.Y., market, album clude rounded sales projections sup-
oo When the oldies station fell to 21st place =~ WBAB (5.4-5.1) and AC WALK (5.7-5.1) tied plied by SoundScan. It is the first time
A b e THlE'SlO“NG' Sonn Eeaies 25| in the summer Arbitron ratings, CBS  for the top spot. WHTZ was up 4.3-5.0 from that piece counts have appeared in a
VARIOUS ARTISTS = GianT launched the '70s-based “Arrow” (an acro-  the summer, capturing third place in the Billboard ranking.
L nym for “all rock’n’roll oldies”) format to market. WXRK (4.64.8) took fourth place, The information in the new feature,
B HEATSEEKERS 14 boost the station’s ratings. Then, without  while WABC (4.44.3) rounded out the top Best-Selling Records Of 1993, differs
U #* HAND ON THE TORCH = US3 = BLUE NOTE waiting for results in Los Angeles, CBS five. from the 1993 year-end sales charts in
forged ahead, launching the format on its Elsewhere on Long Island, adult stan- Billboard’s Dec. 25, 1993, issue because
M IAZZ stations in Washington, D.C,, Dallas, and dards WHLI’s 2.6-4.0 jump took it from the period used for the sales data in
S # STEPPIN' OUT = TONY BENNETT * COLUMBIA 30} Houston. KCBS-FM's rise to 13th place in 15th place to sixth place in the market. AC this issue is the 1993 calendar year,
the fall book indicates the gamble may WKJY (2.83.9) also took a dramatic stride which includes the peak holiday-selling
mean a big payoff for CBS. forward from 14th to seventh place, where season—the Christmas and post-
m{uﬁﬁmm i 30 Executives at KCBS-FM were not the it tied with rival WBLI (4.7-3.9), which Christmas weeks. (Since Billboard and
only happy broadcasters in Los Angeles. dipped from third place in the summer, and SoundScan use a Monday-Sunday sales
Spanish KLAX, which grabbed headlines = WCBS-FM (4.53.9). week, the actual period covered is Jan.
R&B 19 by going from worst to first last fall, 4, 1993Jan. 2, 1994.)
* DOGGY STYLE « SNOOP DOGGY DOGG * DEATH ROW proved its staying power by remaining on  Complete 12-plus ratings for the Los An- Historically, the Billboard year-end
top for a fifth consecutive book. geles, New York, and Long Island mar- charts have used a December-Novem-
s THE HOT 100 » 68 Top 40/rhythm KPWR (Power 106) re-  kets appear on page 61 of this issue; addi- ber chart year in order to prepare all
# HERO * MARIAH CAREY * COLUMBIA mained in second place, although it was off tional results will be reported in next (Continued on page 73)
slightly (4.9-4.8). Adult contemporary week’s Billboard.
ADULT CONTEMPORARY KOST (4.74.4) held on to third place, and
A AL T g 64 ’rll‘;ws/tfalk ﬁl:_l;l rlemamed in fm;x(-)tllx((ﬁ é-?338).
= ing for fifth place were top A
G miciiogasis - Gangsta Rap Protesters Stage 2nd
D =7 SO 27|  In New York, urban WRKS (5.7-5.8) re-
mained on top. Top 40 WHTZ (Z100), which ]
roomed up o secni e e sunmer ) @ITIONSEration At D.C. Sam Goody
DANCE 7 CLUB PLAY book thanks largel emphasis on e
#* LOVE CHANGES * MK FEATURING ALANA = VIRGIN 23 E s argely to an emphasis
modern rock crossovers, dipped a bit (4.7- W BY BILL HOLLAND Tucker, president of the group, which
4.5) to tie for fourth place in the new book ——— claims 2,500 members, told the crowd of
DANCE / MAXI-SINGLES SALES 23| Wwith oldies WCBS-FM (3.94.5). The latter =~ WASHINGTON, D.C.—The National Polit-  about 50 protesters, “We have gathered
* GETTO JAM = DOMINO ® OUTBURST/RAL moved up to that position from eighth ical Congress of Black Women, along with  here today to reaffirm our decision to en-
place in the summer book. AC WLTW re- the local chapter of the Coalition of Labor  gage in nonviolent, direct action in order to
LATIN captured second place in New York with a Union Women, activist Dick Gregory, and make our concerns heard about gangsta
* CIRCA DE Tl 28| 4348 jump. N/T WABC (4.54.6) remained  local clergy, staged the second in a prom-  rap and misogynist lyrics that degrade and
D i) O3 0 B in third place. ised series of demonstrations against  denigrate women.”
R&B Urban WBLS dropped out of the top five ~ gangsta rap at high-visibility record retail She added, ‘‘We now want record
# CRY FOR YOU = JODEC! » uptown 16] in New York (4.1-4.0) under new PD Quincy locations here Jan. 5. The target this time [stores] such as Sam Goody to refuse to
McCoy. N/T WINS moved up from 12thto ~ was Sam Goody’s busy downtown location sell such cultural garbage.”
seventh place with a 3.4-3.9 jump. Adult-  at 17th and L Streets N.W,, about four Sam Goody is one of the main logos of
HOT R&B AIRPLAY 17| leaning top 40 WPLJ (4.0-3.9) was off  blocks from the White House. the 1,100-unit Musicland Group, the na-
i o L e slightly, and was closely followed by top The NPCBW staged a similar demon-  tion’s largest music retailer.
40/rhythm WQHT (Hot 97), which rose 3.6-  stration Dec. 21 at a Nobody Beats The Tucker said, “NPCBW and the NPCBW
HOT R&B SINGLES SALES 17 3.8 under the guidance of new PD Steve Wiz store here (Billboard, Jan. 8). Annette Entertainment Commission are not
* GETTO JAM « DOMING ® OUTBURST/RAL Smith. N/T WOR (3.9-3.6) rounded out the Williams, the group’s director of communi- ‘thought police,” and we are not attempting
top 10. cations, says the demonstrations will con-  to stifle anyone’s First Amendment
RAP Also of note in New York, adult alterna- tinue “both here and around the country,” rights.” But, she added, “the continued de-
# GETTO JAM = DOMINO = OUTBURST/RAL 18]  tive WQCD (CD101.9) had its best book in  and that the group has begun to gain the  humanization and negative depiction of
recent memory (3.0-3.6), ironically during  support of “black colleges and student  women [in gangsta rap] subjects our
ROCK /7 ALBUM ROCK TRACKS the same period in which PD Shirley Mal-  groups, ministers, and black women’s  young people to offensive images that de-
#* DAUGHTER 62 donado was let go. WNCN was flat at 1.5  groups and sororities.” stroy their spirits.”
PEARL JAM = €PIC in its final book as a classical station. (It re- At the latest demonstration, C. Delores (Continued on page 65)
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Is End Near For Films In Public Domain?
Retroactivity Key Concern Of PD Proponents

B BY SETH GOLDSTEIN

NEW YORK—Movies in the public
domain, the backbone of the home
video industry in its early days and
still a major source of revenue for re-
tail suppliers and catalog houses,
may go the way of the dodo if Con-
gress passes legislation that brings
U.S. copyright law into sync with the
European Community (Billboard,
Oct. 9).

No bills have been introduced, but
groups like the Committee For Film
Preservation and Public Access are
worried that the fall 1993 hearings
held by the Library of Congress’
Copyright Office point in that direc-
tion. Copyright holders hope the con-
cern is well placed.

“It is obvious to anyone in the
know that many closed-door hearings
have been held between officials of
the Copyright Office and various pri-
vate entities or individuals,” says
Greg Luce, a Film Preservation
spokesman and owner of Medford,
Ore.-based Sinister Cinema, which

Tower Refutes

does a thriving mail-order business in
public-domain titles. “The subject of
these meetings in some cases has
been these controversial issues of
copyright extension and copyright
resurrection.”

Extension and resurrection are in-
extricably tied together in public and
private discussions. Proponents of
change, including the Motion Picture
Assn. of America and the National
Music Publishers Assn., want Con-
gress to extend copyrights of works
by individuals—primarily songs and
novels—to the life of the author plus
70 years. Currently, it's life plus 50
years. Works for hire, such as mov-
ies, magazines, and newspapers,
would be protected for 95 years, up
from 75 years.

Because coverage is retroactive,
Luce and others fear that movies go-
ing back to the turn of the century—
and long in the public domain—would
be returned to copyright for a period
of time ranging from a few years to
decades. On their side is the U.S. Su-
preme Court, which has ruled that

‘Spy’ Gharge,

Reaffirms Support For Gays

LOS ANGELES—Tower Records/
Video president Russ Solomon has is-
sued a company-wide memo emphati-
cally denying the allegations of a for-
mer employee who claims in a lawsuit
that he was asked to spy on a homo-
sexual store manager.

The lawsuit, filed in San Francisco
Superior Court, claims that former se-

Mobile Fidelity
Makes New GAINs
In Audiophile Vinyl

B BY RICK CLARK

MEMPHIS—Mobile Fidelity Sound
Lab, a pioneer in the audiophile mu-
sic software market, is returning to
the vinyl record arena.

The label, based in Sebastopol,
Calif., initially made its name in
the late '70s as a supplier and stan-
dard-bearer of high-quality rec-
ords. It left that market in the late
'80s, focusing its attention on the
substantial consumer base it had
developed with audiophile CDs,
most notably its 24-karat gold Ul-
tradisc line.

Nevertheless, there remains a
hardcore consumer contingency
that believes CD has never matched
vinyl sonically. Since leaving vinyl
behind, old Mobile vinyl titles, par-
ticularly its Beatles, Sinatra, and
Rolling Stones boxed sets, have be-
come sought-after items that in-
creased substantially in value
among collectors. Continued re-
quests from audiophiles and re-
newed general consumer interest in
vinyl prompted Mobile Fidelity to re-
turn to vinyl, with the aim of improv-
ing its existing technology.

To that end, Mobile enlisted Nel-
son Pass, award-winning amplifier
designer and president of Pass Lab-
oratories, to fine-tune the analog

(Continued on page 57)

curity guard Husham (Eddie) Haroun
was forced to resign when he was in-
structed to install a listening device in
the office of a gay manager at one of
Tower’s San Francisco stores. Haroun
also claims racial discrimination (Bill-
board Jan. 8).

Solomon’s memo, dated Dec. 28,
states that Haroun resigned in Febru-
ary 1993 after Tower refused his re-
quest for a leave of absence over the
Christmas holidays.

“Tower never requested Eddie, or
anyone else at any time, to spy on ho-
mosexual or heterosexual employ-
ees,” the memo says. “Anyone who
works for Tower must realize the bla-
tant absurdity of these allegations.”

In a separate interview, Solomon
called the lawsuit “a bunch of fabrica-
tions that are simply not true.”

He further defended the chain’s hir-
ing practices, particularly in the Bay
Area.

“A high percentage of the San
Francisco staff are gay; we don’t have
a problem with it,” says Solomon. In-
dustry observers confirm that Tower
is notable for its tolerance of alterna-
tive lifestyles.

Haroun’s attorney, Ricardo C.
Saria, contends that his client has
“documents and witnesses to prove
the installation of the bug.”

Saria also says publicity generated
by the lawsuit has prompted other for-
mer Tower employees to come forward
about the alleged unfair treatment of
gays.

“We have proof there is homophobia
in those [Tower’s] halls,” Saria says.

Media coverage of the lawsuit also
has prompted the San Francisco dis-
trict attorney’s office to review the
case, according to assistant DA David
Moon.

Moon says the review is a prelimi-
nary procedure used to determine
whether an investigation is warranted.

The district attorney’s office has
not collected any information about
the lawsuit and has not decided
whether or not to conduct a fullscale
investigation.  EILEEN FITZPATRICK

public properties remain public. Even
if the Court changes its mind, observ-
ers note the impossibility in assigning
ownership of movies whose creators
and distributors have long vanished.

Nevertheless, advocates of retro-
activity appear willing to take the
plunge. “There’s a huge amount of
money coming to us’ if properties
are equally protected on both sides of
the Atlantic, says a New York attor-
ney representing copyright holders
who favor longer terms. “The upside
would be very, very significant. It
would benefit the public good and
strengthen the economy. I'm not go-
ing to make light of the public-do-
main industry, but you have to take
into account what’s good for this
country.”

He agrees that retroactivity raises
“complicated questions,” but main-
tains that legislation is within reach
this year. “One can always hope,” he
says. Another lawyer, who claims to
be neutral on the subject, adds, “Take
my word for it, the big guns are out

(Continued on page 65)

H BY EILEEN FITZPATRICK

LOS ANGELES—Although the
Video Software Dealers Assn. has
some great expectations for its July
24-27 convention in Las Vegas, the
confab’s progress could be ham-
pered by the unclear role of outgo-
ing executive VP Don Rosenberg,
the lack of a meetings director, and
the difficulty of putting down roots
in Los Angeles.

VSDA announced it will not re-
new Rosenberg’s employment con-
tract, which expires Sept. 30 (Bill-
board, Jan. 8). The organization also
has yet to hire a meetings director
to replace Donna Ward, who opted
not to relocate to Los Angeles when
VSDA decided to vacate its Marl-
ton, N.J., offices.

According to convention co-chair-
man and VSDA secretary Ken Dor-
rance, this year’s convention will fo-
cus more on video games than vid-

VSDA’s Growing Pains
Gould Affect July Meet

eo-cassettes. The association is
soliciting game manufacturers to
exhibit in greater numbers than be-
fore. It seems to be succeeding.
“Video games will make a big state-
ment on the floor,” says Dorrance,
who sought recruits Jan. 4-8 at the
Winter Consumer Electronics Show
in Las Vegas.

“Video game companies want to
go to our convention,” says VSDA
president Dawn Wiener, another
CES attendee. “There will be no
problem getting them to exhibit.”
To accommodate the newcomers,
Dorrance says the show floor will
be redesigned to give game manu-
facturers a prominent position.

While some VSDA sources ex-
pect Rosenberg to fulfill his duties,
such as planning the convention,
Wiener says the board has other
ideas. ‘“There will probably be
someone temporarily in charge pri-

(Continued on page 65)

Gold Spice. Jive recording artists Spice-1 and Too Short celebrate during a
party at Glam Slam in Los Angeles. Spice-1 was presented with gold awards for
his eponymous debut and his current album, *187 He Wrote.” Too Short, whose
latest album, “Get In Where You Fit In,” has gone gold, received an award
commemorating total sales of more than 5 million units of his four previous gold
and platinum albums. Shown, from left, are Spice-1; his manager, Chaz Hayes,
Jive senior VP/GM Barry Weiss; and Too Short.

NEW YORK—Nabisco Biscuit Co.
and PPI Entertainment are co-spon-
soring a $3 million, yearlong cam-
paign that will bring PPI's next fit-
ness release, “Regis Philbin: My
Personal Workout,” to the atten-
tion of shoppers in 40,000 supermar-
kets when the 55-minute tape
reaches retailers Feb. 23.

At the same time, Nabisco hopes
to raise its own profile among
stores that don’t normally carry its
products. “My Personal Workout”
is being cross-promoted with Nabis-
co’s Harvest Crisps crackers, which
business director John Baumbusch
expects to cross over to video out-
lets. Each of the 250,000 cassettes
in PPI's biggest initial shipment
will carry a plug for the cracker, en-

Regis Gets In Fitness Game
Nabisco, PPI Link For Cross Promo

dorsed by Philbin since its introduc-
tion.

Two years ago, Nabisco launched
a major effort to get Oreo cookies
and the like into video dealers. The
joint PPI effort is the next step,
says Baumbusch, who claims Na-
bisco has seen ‘‘double-digit
growth” in nonfood locations.

“My Personal Workout” will get
plenty of supermarket attention. In
addition to in-store displays and
tags on 1 million cracker boxes, Na-
bisco has contracted with Act Me-
dia to place ads for the cassette on
shopping carts in 13,000 supermar-
kets. Nabisco will offer Harvest
Crisps buyers a $5 mail-in rebate,
lowering the tape’s price to $19.98.

SETH GOLDSTEIN

After 27 Years,
Mike Hennessey
Galls it Quits

LONDON—Mike Hennessey, Bill-
board’s chief European correspon-
dent and a 27-year veteran of its in-
ternational operations, is retiring
from the magazine this month.

“Mike has been instrumental in de-
veloping and de-
fining Billboard’s
international out-
look for much of
the past quarter-
century,” says in-
ternational editor
in chief Adam
White. “Our glob-
al coverage of the
entertainment
business today owes a great deal to
his groundwork, and it’s difficult to
think of Billboard without him. We
wish Mike all the best in his future
endeavors.”

Hennessey joined Billboard in Lon-
don in 1966 to help develop its Euro-
pean editorial coverage under direc-
tor Andre de Vekey, recruiting a net-
work of correspondents. In 1968, he
was involved in the company’s pur-
chase of the UK. trade paper Record
Retailer, which became Music Week
(and which, in 1977, was acquired by
another British publisher).

As Billboard’s chief European cor-
respondent for the past three years,
Hennessey has been based near
Stuttgart, Germany. In addition to
his roving-reporter and special-issue
assignments, he has been active as an
author and musician. He is one of Eu-
rope’s leading authorities on jazz, and
his published books include a biogra-
phy of drummer Kenny Clarke and a
portrait of London’s celebrated Ron-
nie Scott’s club.

Hennessey also played a key role in
the International Music Industry Con-
ference, the summit meeting orga-
nized annually by Billboard in the "70s
and early '80s. During that time, he
was the magazine’s international edi-
torial director and managing director
of Billboard Ltd., its U.K. company.

HENNESSEY
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Soundtrack Gomposers Deserve Credit

HBY MICHAEL WHALEN

Movies and television represent an exciting
and predominately uncharted frontier for
contemporary composers.

Orchestral soundtracks created specifi-
cally for commercially viable films and
television programs are reaching an un-
precedented new audience. That's good
news for the music industry, as there is
obvious market potential inherent in such
an appreciative and receptive new con-
sumer niche.

For composers seeking increased expo-
sure for their work, motion pictures and
television are invaluable vehicles through
which serious composition can be effec-
tively translated to the masses. There’s a
lot of thoughtful, serious work being pro-
duced for soundtracks, work to which at-
tention should rightfully be paid from a
critical and a marketing perspective.

One can make a convincing case for
George Lucas’ “Star Wars” as the film
that best represents this musical era’s de-
fining movement toward serious, fully or-
chestrated soundtrack compositions that
appeal to the moviegoing masses. Com-
poser John Williams created a romantic,
postmodern score with superb melodic
lines that helped elevate the film to a gen-
uinely spiritual level. Before videocas-
settes were the norm, nearly 4 million
moviegoers purchased the “Star Wars”
soundtrack album, making it one of the
largest-selling non-pop albums ever. The
music was powerfully transforming, and
audiences responded.

There are many encouraging examples
of audience-pleasing, “critic proof” orches-
tral soundtracks from recent films. John
Williams’ “E.T.” and John Barry’s “Out Of
Africa” scores are two compelling exam-
ples; the rich, dramatic scores for “Jurassic
Park,” “Chariots Of Fire,” ‘“Field Of
Dreams,” ‘‘Star Trek,” ‘“Henry V,”
“Dances With Wolves,” and “Bram Stok-
er’s Dracula” are still others. For the small

screen, the CBS miniseries ‘‘Lonesome
Dove” and PBS’ “The Civil War” series
benefited substantially from memorably
lush soundtracks that were integral to the
mood and power of the overall productions.

The consumer market for orchestral/
semi-orchestral soundtracks is now extend-
ing significantly past “collectors” who rou-
tinely purchase them like baseball cards or
comic books.

Consumers like to be pointed in a specific
direction in terms of what to buy, so an in-
triguing kind of cross-pollenation between
the record and film industries is occurring.

‘There are still
obstacles for
those who work
= in this medium’
Michael Whalen is a
composer based in
Chappaqua, N.Y.

An enormous box-office hit can propel
soundtrack sales—either pop or classical.
Conversely, a particularly memorable
score, or single from that score, has the po-
tential to increase interest in a film and,
concomitantly, in the film’s soundtrack al-
bum. “Robin Hood: Prince Of Thieves” is a
perfect example. The movie’s score fused
classical and pop with spectacular results,
both artistically and commercially. Movie-
goers who were transported by Bryan Ad-
ams’ pop hit theme “Everything I Do (I Do
It For You)” purchased the otherwise en-
tirely orchestral soundtrack. By all ac-
counts, the soundtrack aroused at least as
much audience enthusiasm as the film it-
self. Riding the crest of the pop hit’s wave,
an album composed primarily of Michael
Kamen’s rich, romantic, orchestral music
received mass exposure.

As auspicious as all of this is for contem-
porary composers, there are still a number

of obstacles confronting those who work in
this medium.

Firstly, there is the challenge of time.
Music for film is almost inevitably com-
posed within a short span of time; the cre-
ative process must, therefore, necessarily
be condensed. Secondly, given the enor-
mous competition for soundtrack slots and
the advent of home recording technology,
today’s composer is virtually forced to act
as a one-person cottage industry, acting si-
multaneously as producer, orchestrator,
computer programmer, and, lest we forget,
composer!

Yet another very real challenge to the
creation of orchestral soundtracks is the
prevalence of “temp tracks.” These are ex-
isting pieces of music that film directors
use for rough cuts and previews: Directors
often attach themselves to these tracks
and the composer is forced to juggle be-
tween the director’s “temp” score and his
or her own instincts.

While composers are undoubtedly
pleased to be working in the soundtrack
medium, they have yet to achieve the kind
of recognition they deserve from either
consumers, retailers, or record labels. With
the exception of John Williams, soundtrack
composers are seriously low-profile. Most
composers are not signed to record labels,
so the record companies presumably see no
apparent value in promoting the composer.
One would hope that with the escalating
visibility of orchestra-based soundtracks
and of soundtracks in general, long-term
relationships will blossom between com-
posers and record companies; the record
business would then have an intrinsic, vest-
ed interest in supporting not only the title
but the artist as well.

Still, for composers anxious to get their
“voices” heard, the movies and television
are helping to bring the sounds of orches-
tras and symphonies, strings and wood-
winds, to a whole new type of audience.
Any way you look at it, that's exciting
news for everyone involved.

CHEERS FOR EDITORIAL

I want to jump for joy and shout “Hoo-
ray” after reading the Billboard editorial
“Culture, Violence, And The Cult Of The
Unrepentant Rogue’ (Billboard, Dec.
25).

Seldom have I seen an opinion more
thoughtful and passionate than this one.
Word for word, line by line, the editorial
tears apart the rationales and sanctimo-
nious claims of “mirroring society” made
by those who really are hungrily eyeing
only the bottom line and not the effect of
their product on our lives.

And it was absolutely brilliant to have
connected much of today’s moral environ-
ment to the pardon of President Nixon
way back in 1974. Shouldn’t this make us
contemplate how our actions today may
affect our lives in the years ahead?

I congratulate Billboard on the un-
equivocal strength and purpose of its
statement.

George David Weiss
President

Songwriters Guild Of America
New York

LETTERS

AN UNSUNG MASTER

Wow! What a great story on Heinichen
(Billboard, Dec. 11). With your help, a great
many more people will make the discovery
of this very unsung baroque master.

In fact, the response to Heinichen has
been such that I am converting it to domes-
tic production, because Hanover cannot
keep up with the U.S. demand. We can’t
really wait three weeks for the boat to
come in,

Karen Moody

VP Deutsche Grammophon
PolyGram Classics

New York

WORLD OF THANKS
I’'ve been meaning to write for a long time
to say how much we appreciate Billboard’s
support for roots and world musics. In Sep-
tember you ran a nice feature on eclectro,
centered on one of our fellow specialist
publications in Britain, the jazz magazine
Straight, No Chaser (Billboard, Sept. 18).
Compared to Britain, where our trade
paper, Music Week, totally ignores any-
thing off the mainstream, Billboard’s cov-

erage of topics like the African music busi-

ness in Paris or in Senegal, the Irish music

scene, artists like Ali Farka Toure, and la-

bels like Luaka Bop is thoroughly wel-

comed and valued, as is your World Music
chart.

lan Anderson

Editor

Folk Roots

London

MORE BEATLES ART
It was interesting to read about the Bea-
tles’ artistic contribution to the Monterey
Festival souvenir program (Billboard,
Dec. 25), but it is not “the only known visu-
al artwork created collaboratively” by the
group. The Beatles also painted an ab-
stract pop-art picture one year earlier, in
1966, at their Tokyo hotel during their Jap-
anese tour. It has been reproduced in
books and is now believed to be owned by
a former president of the Japanese Bea-

tles Fan Club.

David Stark
SongLink International
London

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor, Commentaries should be submitted to Commentary Editor Susan Nunziata, Biltboard, 1515 Broadway, New York, N.Y. 10036.
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Sting’s ‘Tales’ Heads Grammy Class
Foster, Menken Also Among Top Nominees

@ BY MELINDA NEWMAN

NEW YORK—Sting, who already
has 10 Grammys to his credit, has
been nominated for another six statu-
ettes, making him the top nominee
for the 36th annual Grammy Awards.

Sting’s “Ten Summoner’s Tales” is
up for album of the year, while the
track “If I Ever Lose My Faith In
You” got a nod for record of the year
(a singles award) and song of the
year (a songwriter’s award) honors.
The song also earned Sting a nomina-
tion in the best male pop vocal cate-
gory, while “Demolition Man” did the
trick in the best male rock vocal cate-
gory. The longform music video for
“Ten Summoner’'s Tale” also was
nominated.

Other multiple nominees include
composer Alan Menken and producer
David Foster with five apiece and
Whitney Houston, Billy Joel, and
R.E.M with four nominations each.
Luther Vandross, Neil Young, condue-
tor Pierre Boulez, bluegrass pioneer
Ralph Stanley, and Tangerine Dream
each received three nominations.
Aerosmith’s Steven Tyler and Joe Per-
ry got four nominations in perfor-

STING

HOUSTON

mance and songwriting categories.

In addition to Sting, other artists
with releases up for album of the
year are Donald Fagen for “Kama-
kiriad,” Houston for ‘“The Body-
guard” soundtrack, Joel for “River
Of Dreams,” and R.E.M. for “Auto-
matic For The People.”

In all but one case, the nominees
for record of the year and song of the
year are identical. In addition to “If I
Ever Lose My Faith In You,” .con-
tenders in both categories are
Young's “Harvest Moon” and Joel’s
“The River Of Dreams,” both self-
penned, as well as “A Whole New
World (Aladdin’s Theme),” performed
by Peabo Bryson and Regina Belle
and written by Alan Menken and Tim
Rice. Houston's “I Will Always Love
You” rounds out the record of the

Sony Launches New Line Of
Budget Classical Recordings

@ BY PAUL VERNA

NEW YORK—In an effort to capital-
ize on a marketing opportunity that
so far has been seized primarily by in-
dies, Sony Classical has become the
second major label to tap into the
fast-growing super-budget classical
market.

Sony is set to launch a new line of
classical CDs—on the Infinity Digital
label—at $4.98 apiece, matching the
price point used by independently dis-
tributed budget leaders like Laser-
light Digital, Naxos, Madacy, and
Pilz (Billboard, Dec. 25, 1993).

“We're testing the waters with an
initial release of 22 titles,” says Jim
Gavigan, VP of sales at Sony Classi-
cal, noting that all performances are
new digital recordings by Russian or-
chestras.

Among the titles in the repertoire
are such workhorse classics as
Bach’s Brandenburg Concertos Nos.
3, 4, and 6, Beethoven’s Third and
Fifth Symphonies and selected piano
sonatas, Strauss’ Waltzes, and Vival-
di's Four Seasons. Solicitation for the
series—which is scheduled to ship
Feb. 8—began Monday (10).

So far, the only other major label to
tap the super-budget arena has been
EMI/Angel, which introduced its En-
core series last June. However, un-
like Infinity Digital, Encore culls its
material from its parent label’s
vaults, says Gavigan. Sony, by con-
trast, is taking pains to position its
line as a new label that has no direct
relationship to Sony Classical other

than sharing a common distributor in
Sony Music Entertainment.

“The marketing of Sony Classical
still remains as the priority and the
focus for the company,” says Gavi-
gan. “Infinity Digital should be
looked upon strictly as capitalizing on
a marketing opportunity, and one
that up until now has been ignored by
the majors.”

Some retailers predict Sony will do
exceedingly well with the new line.
Mike Tully, classical buyer at 370-
store Camelot Music in North Can-
ton, Ohio, says, “I imagine it's going
to have a little more success than oth-

(Continued on page 75)

year category, while “I'll Do Any-
thing For Love (But I Won’t Do
That),” recorded by Meat Loaf and
written by Jim Steinman, is the fifth
nominee in the song of the year cate-
gory. The omission of “I Will Always
Love You” in the song of the year cat-
egory means that Dolly Parton will
not be honored at this time for writ-
ing the best-selling single ever by a
solo artist. Her recording of the song
was nominated for best female coun-
try vocal performance in 1982, but
lost to Juice Newton’s “Break It To
Me Gently.”

Nominees in the best new artist
category are Belly, Blind Melon, Toni
Braxton, Digable Planets, and SWV.
Among the hit-making newcomers
from the class of '93 who were ex-
cluded in this and other categories
are 4 Non Blondes, Robin S., Tag
Team, and H-Town. Stone Temple Pi-
lots received one nomination, in the
best hard rock vocal performance cat-
egory, for “Plush.”

Although she has been a mainstay
on the pop charts since the spring re-
lease of “janet.,” Janet Jackson was
nominated only in the R&B field, in

(Continued on page 70)

COUNTRY*LATIN+*CLASSICAL*JAZZ-MUSIC VIDEO

B BY CRAIG ROSEN

LOS ANGELES—As Capitol pre-
pares to celebrate the 30th anniver-
sary of the Beatles’ American de-
but, Virgin Records has a Beatles
tribute of its own planned with the
“Backbeat” soundtrack.

The music on ‘“Backbeat,” due
March 8, may not sound exactly like
the Fab Four, but it isn’t meant to.
Producer Don Was assembled an al-
ternative rock supergroup in an at-
tempt to capture the spirit of the
early Beatles, rather than the exact
sound.

The film, which will open March
18 in New York and Los Angeles, is
set in Hamburg in 1961 and focuses
on Stu Suteliffe, John Lennon’s
best friend and the Beatles’ original
bass player, who died in 1962, after
leaving the group. The songs on the
soundtrack represent material the
Beatles were performing during
the Hamburg period.

For the soundtrack, Was recruit-
ed Dave Grohl from Nirvana on
drums, Mike Mills from R.E.M. on

Alternative Supergroup Gets
Back With Beatles ‘Backhbeat’

WAS DuLLI

bass and backing vocals, and gui-
tarists Thurston Moore and Don
Fleming from Sonic Youth and
Gumball, respectively. The Afghan
Whigs' Greg Dulli sings John Len-
non’s parts on nine tracks, while
Soul Asylum’s Dave Pirner handles
McCartney’s vocals on three tracks.
Mills sings lead on “Road Runner.”
Upon being hired as the sound-
track’s producer, Was called Ringo
Starr for advice. Was recalls, “I
said, ‘What do I do about this?’ {The
movie takes place] before he was in
the Beatles, but he was hanging
around Hamburg at the same
time.”
“Ringo said, ‘Don’t try to make it
(Continued on page 75)

Unatarmed. Elektra's Del The Funkyhomosapien shows off his Popular
Uprisings T-shirt, earned when his recent album, “No Need For Alarm,"” debuted
at No. 1 on Billboard's Heatseekers chart.

NSAI Blasts Controlled Composition Glause

Group Seeks Full Royalties For Songwriters

B BY EDWARD MORRIS

NASHVILLE—The Nashville Song-
writers Assn. International has sent
letters to the CEOs of Sony and Mat-
sushita, asking that they drop con-
trolled composition clauses from the
contracts of artists signed to their re-
cord labels.

Under such clauses—common to
recording contracts in this country—
newer artists who record their own
songs usually are paid 75% of the me-
chanical royalty rate accorded to
them by law.

Of greater import to NSAI, howev-
er, is the fact that in many contracts,

the artist/songwriter must either
persuade his or her co-writers to ac-
cept the substandard rate, or pay the
difference between the reduced and
statutory rate from his or her own
royalties.

In some contracts, co-writers can
be left with reduced rates, even with-
out agreeing to them,

Publishers—several of which are
tied corporately to the major labels—
routinely acquiesce to the reduced
rate for their writers.

Sony owns the Columbia and Epic
labels, among others, while Matsu-
shita owns MCA. NSAI was to send
the same petition and signatures to

the heads of the other major record
companies after the first of the year,
according to Pat Rogers, executive di-
rector of the NSAIL
Rogers says her organization is
taking a straightforward but low-
key approach to solving the prob-
lem. “It is a formal petition, re-
questing that the owners of the rec-
ord companies drop the controlled
composition clause,’”’ she says.
“The reason we sent to the Japa-
nese first is that it is customary for
them to review existing practices
at the new year.”
Rogers adds that the focus of the
(Continued on page 30)

Sears To Sponsor
Phil Gollins’ North
American Tour

B BY DON JEFFREY

NEW YORK—Phil Collins, who in
the past lent his music and image to
promote Michelob beer, has forged
another commercial link with a famil-
iar middle-American brand name—
Sears. The giant retailer plans to
sponsor the musician’s North Ameri-
can tour starting in May.

At press time, the deal had not
been signed, but Sears Roebuck &
Co. spokeswoman Mary Ann
O’Rourke said it likely would be
wrapped up during the week of Jan.
10.

O'Rourke says Collins’ latest al-
bum, “Both Sides,” will be displayed
prominently in the 800-store chain’s
Brand Central departments, which
sell consumer electronics and appli-
ances. No other recording by Collins
or any other artist will be sold in
those departments.

Michael Farrell, chief executive of
International Talent Group, which is
booking Collins’ tour, says of the
Sears sponsorship: “It’s really a retail
situation. This is the only record
they're going to carry in every store.
It's really a good marketing thing for
the record.”

The added retail thrust may be just
what is needed, since Collins’ ¢urrent
album has not performed as well as
his earlier solo efforts. On The Bill-
board 200 this week, it falls to No. 44
in its eighth week on the chart after

(Continued on page 70)

8

BILLBOARD JANUARY 15, 1994

-y,



- A\

Artists & Music

Judge Denies Publisher’s Royalty Claim
Rejects Bourne Bid On ‘Red Robin’ Copyright

B BY IRV LICHTMAN

NEW YORK—A New York federal
judge, himself a composer and mem-
ber of performing rights society
ASCAP, has decided that a simple pi-
ano-and-voice lead sheet made by a
music publisher is not the stuff from
which performance dollars can con-
tinue to flow to the publisher after it
has lost rights to a song.

In a long-running case that may
wend its way to the U.S. Supreme
Court, Judge Richard Owen, after
more than a year of deliberation,
ruled Jan. 3 in favor of the heirs of
Harry Woods, writer of the standard
“When The Red Red Robin Comes
Bob-Bob-Bobbin’ Along.” The plain-
tiffs argued that Bourne Music had
no special “derivative” rights to col-
lect publisher performance royalties
from ASCAP. The heirs had recap-
tured the publisher’s share of the
song in 1982 for a 19-year extension
period granted by the 1976 U.S. Copy-
right Act.

More than $100,000 in royalties
have been held in escrow by ASCAP,

a nominal defendant in the action.

If Bourne appeals the decision, the
U.S. Supreme Court ultimately could
be asked to decide its second case in-
volving royalty rights to pre-1978
songs subject to a termination provi-
sion of the nation’s copyright law.
Under this legislation, an author or
his heirs can “terminate” the previ-
ous publisher’s share of ownership in
a copyright that has completed its
56th year.

While the New York federal court
action centered solely on the issue of
performance royalties, song royalties
{or mechanicals) derived from sales
of recordings were the focus of a
1985 U.S. Supreme Court ruling that
favored the music publishing commu-
nity.

In that ruling, the high court, re-
versing a lower court’s ruling in a 54
vote, held that Mills Music could con-
tinue to collect post-termination me-
chanicals on recordings of “Who's
Sorry Now?” that it had licensed be-
fore the song was recaptured by the
heirs of co-writer Ted Snyder. The
high court ruled that Mills’ original

NEW YORK—There is much to cel-
ebrate in Billboard's 1994 Interna-
tional Buyer’s Guide. The 280-page
sourcebook for the music and home
video industries contains the most
international listings and the larg-
est U.K. section in its 35-year his-
tory.

For 1994, the buyer's guide also
adds audio book publishers to its
listings of record labels, home video
companies, music publishers,
wholesalers, accessory manufactur-
ers, CD replicators, tape duplica-
tors, and more. In all, the guide con-
tains more than 20,000 listings, all

"94 Billboard Buyer’s Guide
Has Expanded Int’l Listings

verified and updated for the 1994
edition (European listings are gath-
ered by Billboard’s sister publica-
tion, Music & Media.)

The cover price for the 1994 buy-
er’s guide is $95. For more informa-
tion, please call 800-344-7119.

Billboard also publishes the In-
ternational Talent & Touring Direc-
tory; the Record Retailing Directo-
ry; the International Tape/Dise Di-
rectory; Nashville 615/the Country
Music Sourcebook; the Internation-
al Recording, Equipment and Stu-
dio Directory; and the International
Latin Music Buyer's Guide.

RECORD COMPANIES. Richard Chechilo
is promoted to VP of sales and opera-
tions for Sony Music Special Prod-
ucts in New York. He was VP of op-
erations and customer service.

Deborah Lewow is named natijonal
promotion director for jazz and pro-
gressive music at Warner Bros. in
New York. She was senior director of
NAC promotion at GRP.

Michael Roth is promoted to direc-
tor of A&R, alternative at Scotti
Bros. in Santa Monica, Calif. He was
an A&R staffer.

Tess Arevalo is promoted to asso-
ciate director of corporate communi-
cations for PolyGram Holding Inc. in
New York. She was manager of cor-
porate communications.

Monte Connor is promoted to VP
of A&R at Roadrunner Records in
New York. He was director of A&R.

Lisa Michelson is appointed man-
ager of jazz, NAC, and AAA at Elek-
tra Entertainment in New York. She

CHECHILO

was music director/continuity direc-
tor at WTMX Chicago.

Ken Weinstein is named associate
director of media relations/alterna-
tive music for Atlantic Records in
New York. He was director of public-
ity, video, and advertising for Caro-
line Records.

Greg McCarn is promoted to man-
ager of media relations for RCA Re-
cords Nashville. He was administra-
tor of media relations.

Jive Records appoints Sam Bates
Northwest regional pop promotion
manager in San Francisco and Kelly

pre-termination licenses on the song
were still valid. Under the law, record
companies do not lose their original li-
censes to manufacture and distribute
a song even after the composition
falls into its 19-year extension period.
This is part of a “derivative work” ex-
ception built into copyright legisla-
tion.

BOURNE CLAIMS ‘DERIVATIVE WORK’
In the “Red Robin” case, Bourne, a
successor company to Irving Berlin
Musie, which originally acquired the
song, viewed its publisher arrange-
ment of the song as a ‘“‘derivative
work” (e.g., a recording or novel ar-
rangement). Under the termination
right section of the 1976 Copyright
Act, this would keep publisher royal-
ty income flowing into Bourne’s cof-
(Continued on page 75)

Gold “Lights.” Following Bruce Hornsby’s recent show at New York’s
Paramount, RCA Records label executives presented the artist with a gold
plaque commemorating sales of his "Harbor Lights” album. Shown, from left,
are senior VP of A&R Dave Novik; senior VP of promotion Butch Waugh;
Hornsby; president Joe Galante; and senior VP of marketing Randy
Goodman.

Gourt Orders Auction Of AA Records’ Masters
Kids’ Music Firm Owes $6 Million In Back Royalties

NEW YORK—The Union County,
N.J., sheriff’s department will auc-
tion off some 5,000 masters of chil-
dren’s recordings March 3 in Eliza-
beth as part of a 1992 judgment lev-
ied against AA Records.

AA Records and its president,
Abraham I. Massler, were ordered by
New York State Supreme Court to
pay more than $4.6 million in back
royalties to three music publishing
companies in a case that extended
back 20 years (Billboard, May 186,
1992).

According to the 1992 judgment,
Massler stopped paying royalties on
material in 1971, although he contin-
ued to release product using the ma-
terial and prepared inaccurate state-
ments until 1986.

The three publishing companys, Li-
cette Music Corp., Fairyland Music
Corp., and Dorton Music Corp., own
the rights to the music used on such
AA Records titles as Bing Crosby’s
“Christmas Story” and Jimmy Dur-

EXECUTIVE TURNTABLE

ROTH AREVALO

Schweinsberg national manager of
mixshow/dance promotion in New
York. They were, respectively, North-
ern California promotion manager for
independent labels at California Re-
cord Distributors and in-house consul-
tant for special projects for Jive.

Ken Masters is named national ac-
counts manager for Ichiban Records
in Atlanta, Ga. He was merchandise
manager at Super Club Video Corp.

Susan Wassenaar is promoted to
executive assistant/manager, admin-
istration for Arista Records in New
York. She was executive assistant to

ante’s ““I Like People.” Children’s
music producer Arthur Shimkin and
Charles Bananty co-own the trio of
publishing firms.

According to Douglas Ede, an at-
torney for the plaintiffs, neither
Massler, who has been forced into in-
voluntary bankruptcy, nor AA Rec-
ords has made any kind of payment
to the three publishing companies.

“There has not been a dollar of
payment,” says Ede. “We hope to de-
rive as much from the sale [of the
masters] as we can to help satisfy the
outstanding judgment.” Ede would
not estimate how much he expects
the auction to raise.

However, AA Records’ attorney,
Randy Pearce, believes the auction
will bring enough money to cover the
debt. “Generally, I don’t think there’s
any question that the judgment will
be satisfied by the sale of the mas-
ters,” he says. “We're attempting to
assist the plaintiffs’ attorneys in find-
ing purchasers. The last thing we

want is to have someone go in and
pay nothing for the masters.”

Shimkin scoffs at any notion that
the defendants will be able to pay off
their debt from the auction alone.
“That’s utter nonsense,” he says of
Pearce’s hope. “There’s no such thing
as $6 million worth [the amount now
owed because of interest] of chil-
dren’s audio tapes in the world.”
Shimkin says he has talked with sev-
eral children’s labels that have ex-
pressed interest in purchasing the
masters; all those labels, he says,
evaluate the total worth of the collec-
tion to be between $200,000 and
$350,000.

Ede says the masters, the primary
known asset of AA Records, were lo-
cated in a warehouse in New Jersey,
and were seized in a supplementary
proceeding following the initial judg-
ment.

AA Records continues to do busi-
ness as Bestway Group Inc.

MELINDA NEWMAN

CONNER
the executive VP/GM

MICHELSON

DISTRIBUTION. Richard Bengloff is ap-
pointed VP of finance for Sony Music
Distribution in New York. He was
VP of finance and administration for
Relativity Entertainment Distribu-
tion Inc.

PUBLISHING. BMI in New York names
Robert J. Barone VP of information
technology and Michael Crepezzi as-
sociate director of performing rights
research. They were, respectively, di-
rector of information services for the

BENGLOFF BARONE

music entertainment division of MCA
Inc. and royalty and accounting man-
ager for Disney Music Publishing.

RELATED FIELDS. The Hit Factory in
New York names Carl Segal book-
ings manager of The Hit Factory
Inc., Linda Duffany studio manager
of The Hit Factory Mastering, and
George Englis studio manager of
The Hit Factory Broadway. They
were, respectively, an independent
producer, GM at Master Disk, and op-
erations manager of The Hit Factory
Recording Studios.

BILLBOARD JANUARY 15, 1994

9



Artists & Music

Columbia, NKOTB ‘Face The Music’ With New Album

B BY CRAIG ROSEN

LOS ANGELES—With “Face The
Music” set for release Jan. 25, Colum-
bia Records and NKOTB are hopeful
that the music of the one-time teen
stars known as New Kids On The
Block will be accepted on its on own
merits, rather than burdened with any
preconceived notions the public may
have.

To accomplish that goal, the label
issued the first single from the album,
“Dirty Dawg,” on a white-label disc to
clubs and to top 40 and urban radio in

NKOTB: Joe Mclintyre, Jonathan
Knight, Donnie Wahlberg, Jordan
Knight, and Danny Wood.

mid-December, while the Columbia
publicity department sent out an ad-
vance sampler under the moniker
“BONK-T.”

Even the group’s abbreviated moni-
ker suggests that it and the label are
trying to elude the backlash that fol-
lowed the group’s startling success of
1988-90, which included three No. 1
singles and two No. 1 albums. Yet Co-
lumbia VP of marketing, East Coast,
Jay Krugman points out that the ab-
breviated name is not new. The New
Kids first called themselves NKOTB
on 1990’s “No More Games/The Remix
Album.”

Says Krugman, “This is not some-
thing new that we devised. This is
something that has a history and shows
the growth and development of the

group over its career. It's not just a
one-off album situation.”

Group member Donnie Wahlberg
also downplays the abbreviated moni-
ker.

“It’s no big deal,” Wahlberg says.
“We tried it on the remix album. We
remixed the name for the album. We're
not really kids anymore. We got tired
of the old name and wanted to try
something different. There is so much
baggage attached to the New Kids On
The Block.”

Indeed, a lot has changed for the
group. First and foremost, “Face The
Musie” is the group’s first album with-
out New Kids’ creator Maurice Starr
at the production helm. Instead, sev-
eral prominent hit-making producers
are involved, including Teddy Riley,
Narada Michael Walden, Walter Afan-
asieff, and Wahlberg, who has demon-
strated his production chops on record-
ings by his younger brother, Marky
Mark.

“We felt it was time to do the stuff
we wanted to do, as opposed to the
stuff Maurice wanted to do,” says
Wahlberg, who produced “Dirty
Dawg,” which features additional vo-
cals by Nice & Smooth. “We really
stopped working [with Starr] three
years ago, and there was no sense in
getting back together. In those three
years, everybody’s taste changed.”

Says Krugman, “The fact that Don-
nie wrote and produced the first single
is the strongest statement yet for them
as a band.”

With Starr out of the picture, the
NKOTB members also were allowed to
contribute more material to “Face The
Musie,” with Wahlberg penning six
tracks and Jordan Knight collaborat-
ing with Wahlberg, Afanasieff, and
Walden.

Though big-name producers were
brought in to work on the project,
Wahlberg says NKOTB, which also in-
cludes Jonathan Knight, Danny Wood,

B BY CATHERINE APPLEFELD

WASHINGTON, D.C.—By schedul-
ing Crowded House's ‘“Together
Alone” for U.S. release Jan. 25, al-
most four months after the album'’s
international bow, Capitol Records
has given itself time to prepare for
what it hopes will be the biggest
House party yet for the band on this
side of the Atlantic.

“When records have been released
simultaneously worldwide and are
successful, an artist or band often is
required to be in two places at the
same time, and we didn’t want that to
happen,” says Perry Watts-Russell,
Capitol Records VP of A&R, who ac-
knowledges the release also was
moved back to allow the new Capitol
team to settle in. “Because of the
change in regime, we wanted to wait
to get myself and other people in the
company in place and get the cam-

For Crowded House, Plans
Come ‘Together’ At Last

paign ready for the new year.”
Ironically, “Together Alone” is the
Crowded House project most re-
moved creatively from the U.S. After
recording its previous three albums

CROWDED HOUSE: Nick Seymour,
Paul Hester, Neit Finn, and Mark Hart.

in Los Angeles, the band selected an
old house near a remote beach on
New Zealand’s west coast as its
makeshift studio.

(Continued on page 12)

and Joe MecIntyre, had ultimate crea-
tive control.

“It was very fulfilling, because we
were in total control of the thing,” Jor-
dan Knight adds. “We saw the project
all the way through.”

With NKOTB in control, the group
was able to infuse more hip-hop ele-
ments in the mix. “Maurice came from
an older school of musie,” Jordan
Knight says. “Hip-hop has been part of
our sound for along time, but he wasn’t
too up for it. We would sing the songs
for Maurice, then go listen to hip-hop.”

On the album’s opening cut, “Face
The Music (Intro),” NKOTB addresses
its past, including allegations made by
a former associate producer that the
group lip-synched during live perform-
ances and that Starr often sang on its

records.

“It's really a double-edge challenge,”
Wabhlberg says of the song. “Deal with
what's important with an act—the mu-
sic and the entertainment. Listen to
the musie, and if you like it, fine. If you
don’t, fine. But it doesn’t matter if
we're on lunch boxes. That’s not impor-
tant. All that’s important to me is the
music.”

He adds, “It’s also a challenge to us.
We can't fight back against the eritics,
because that’s a fight we can’t win. But
now we have a chance to deliver the
goods ourselves.”

Jordan Knight concurs, saying the
most important thing about “Face The
Music” is the that the group “proved
something to ourselves—we can do it
by ourselves.”

Yet at radio, some programmers
may not be able to look past the
group’s old image. In NKOTB’s home-
town of Boston, top 40 WJMN (Jam'n
94.5) MD Erick Anderson says “Dirty
Dawg” is “a fairly good-sounding rec-
ord,” but adds that the station hasn't
decided if it will add it.

“It’s an interesting situation,”
Anderson says. “We always like to sup-
port the local acts, but it’s anybody’s
guess to see where their image is ...
It’s a wait-and-see for us.”

NKOTB plans to be on the road for
much of 1994, with dates in Japan and
Australia tentatively set for February
and March. The tour wings its way to
the U.S. in the summer months.

Pavement’s ‘Crooked’ Road To Success
Matador, Band Take Hands-Off Marketing Approach

B BY BARBARA DAVIES

NEW YORK—Normally, the release
of any new album includes an attendant
set of marketing and promotional
plans. Not so with “Crooked Rain,
Crooked Rain,” the sophomore set
from Matador Records act Pavement.

Matador gleefully concedes that it
has no real business or marketing
agenda for the Feb. 14 release, other
than word of mouth on the retail circuit
and plans for a single or two. That lais-
sez-faire approach, coupled with sheer
critical praise of the band’s unique
sound and style, worked artfully with
the group’s 1992 debut album, “Slanted
& Enchanted.”

Label co-founder Chris Lombardi
recalls the prerelease hype for
“Slanted” as massive, noting that Spin
reviewed the album before it was even
in the promotional stages. “There was
a huge amount of hype, and the record
lived up to it,” Lombardi says. “There’s
a lot of confusion about this one, but
people will be pleasantly surprised. It'll
live up to the hype.”

Proof that these methods work can
be found, perhaps, in Pavement'’s sales
figures. SoundScan’s tally for sales of
“Slanted” is approximately 20,000
units. However, Lombardi’s label part-
ner, Gerard Cosloy, estimates that
50%-75% of Matador’s sales fall outside
SoundScan’s calculations via alternate
means of distribution, including cata-
logs. Lombardi says the album’s unit
sales total 80,000 in the U.S. alone.

This time around, Pavement also will
have the benefit of Matador's relation-
ship with Atlantic Records to propel
“Crooked Rain” through the WEA dis-
tribution system. And the label will
continue to rely on support from the
network of independent retailers that
drove sales of the first album. “We've
really built strong alliances with mom-
and-pops,” Lombardi says, adding that
Matador also distributed Pavement’s
output on Chicago indie Drag City
prior to the release of “Slanted.”

So, says Lombardi, there’s no need
for marketing gimmicks.

And that’s exactly how Pavement
would have it, according to singer/gui-
tarist Stephen Malkmus. Although he

and band co-founder Spiral Stairs (aka
Scott Kannberg) serve as the band’s
managers, producers, songwriters, and
art directors, Malkmus maintains that

PAVEMENT: Steve West, Stephen
Malkmus, Spiral Stairs, Bob
Nastanovich, and Mark Ibold.

acts have more important things to
worry about than business.

“What bands should concentrate on
is getting their own image and signi-
fiers and their own language, so that it
won’t matter what label is pushing
them,” he says. “It just seems like the
groups that are really successful, like
U2 or R.E.M,, it doesn’t matter what
label they’re on. They have artistic con-
trol.”

And in its agreement with Matador,
Pavement is in control of its unique
output. “We just do a profit split with
Matador,” Malkmus says. “And they
don't try to own [our] records for eter-
nity. They realize that if they work well
with you, you would work with them on
the next record.”

Lombardi is quick to agree that the
band is in control. “We didn’t know we
were putting out the new record until
November. They alluded to it. My nails
were totally bitten down.” He adds,
hopefully, “We got a fax of what the
[new album’s] cover art might look
like.”

This nonchalance on the band’s part
is not to say the group doesn’t want to
succeed—it wants to succeed on its
own terms.

“There’s plenty of ambition in the
band,” Malkmus says, refuting publi-
cized references to the band as a
“slacker” outfit, noted for its fre-
quently shambling live shows charac-
terized by former drummer Gary

Young’s much-publicized antics. The
drummer’s gags ranged from giving
gifts of raw veggies to audience mem-
bers to just plain disappearing during
shows. Young is no longer with the
band, however; some see the split as
evidence that Pavement is “getting se-
rious.” Malkmus says simply, and not
without a trace of irony, “Just chalk it
up to artistic differences.”

In addition to Malkmus and guitarist
Spiral Stairs, the band’s members are
bassist Mark Ibold, drummer Bob
Nastanovich, and new drummer Steve
West.

The first single from “Crooked
Rain” is “Cut Your Hair,” which is set
for release during the last week of Jan-
uary. Also this month, the band will
film its first-ever video to accompany
the song.

Malkmus remains unfazed by the
amount of hype and business work that
Lombardi intimates will follow.

Pavement has done its share of pain-
ful learning (“we gave away ‘Slanted &
Enchanted’ to Europe for, like, forever
or something, and that was like a burn.
But we didn’t know,” Malkmus says),
and the band appears ready to face
what the new album brings—even if it
means reluctantly hiring a manager.

“[R.E.M. manager] Jefferson Holt
and the guy for U2, they’re obviously
geniuses in the music biz who got all
these things for their bands. R.E.M.
Jjust kind of cruised through unscathed.
They didn’t even have to lip-sync in
their videos,” Malkmus says.

“There must be some level where
you can’t jump up another level unless
you have someone always working for
you, talking to people, paying your
rent, answering your phones while
you're gone, setting up trust funds for
your child.” A wry grin accompanies
the last. “I don’t think we need [a man-
ager]. Until the next record—we'll just
keep saying that.”

TO OUR READERS

The Beat is taking a break. It will
return next week.
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Pilgrim’s Progress
To Be Measured
With Tower Tour

B BY DAVID SPRAGUE

NEW YORK—Conventional wisdom
decrees that the success of any new act
hinges on getting its records into retail
outlets. Atlantic hopes to put a spin on
that dictum by getting new signing
Billy Pilgrim into the stores—literally.
The duo is to play a cross-country tour
of Tower Records outlets, starting next
month in San Francisco.

The “Tower-To-Tower” tour will see
the Atlanta-based duo— singer-guitar-
ists Kristian Bush and Andrew Hyra—
play acoustic shows at more than 50
Tower stores in support of its self-ti-
tled major-label bow, due Jan. 25.

“We've been looking for alternate
ways of generating retail interest that
would create the feel of a partnership,”
says Atlantic manager of product de-
velopment Amira Largent. “Tower will
advertise the dates in Pulse! magazine,

BILLY PILGRIM: Andrew Hyra and
Kristian Bush.

and the chain’s involvement will get us
front-racking much more effectively
than a developing-artist program.”

Hyra and Bush, who released two in-
dependent albums under their own
names (the first bankrolled by Indigo
Girl Amy Ray, whose band mate,
Emily Saliers, lends vocal support on
“Billy Pilgrim”), are no strangers to
shoestring tours. “We've always been
able to just throw our guitars in the
trunk of a car and take off at a mo-
ment’s notice,” says Bush.

Having built a following on their
hometown's burgeoning acoustic music
circuit (“They can sell out a 400-seat
club for five straight nights,” says Lar-
gent), Hyra and Bush began working
with a full band about a vear ago. They
only began using the moniker Billy Pil-
grim (the name of a character in Kurt
Vonnegut's “Slaughterhouse Five”) af-
ter signing with Atlantic.

*“*Calling ourselves something other
than Hyra and Bush would have meant
starting over,” says the Connecticut-
bred Hyra. “And we figured this was
as good a time as any to do that.”

“Billy Pilgrim” also marks a depar-
ture in sound for the duo. Whereas
their debut, “St. Christopher’s Cross,”
and last vear’s odds-and-sods collec-
tion “Words Like Numbers” were
fairly straight acoustic discs, their ma-
jor-label debut (produced by fellow
Atlantan Don McCollister, with some
finishing touches added by Hugh Padg-
ham) is much lusher. The fuller sound
is evident on the first single, “Get Me
Out Of Here,” which Largent says the
label will promote to college and adult
alternative outlets.

“There are things we do that are ab-

(Continued on next puge)

Whe Can Explein Why
Nick Videoes Are d6 Successful?

4

Do!

A cool Clarissa” Cartoon kisses? And kilted

! Yaksmen? If this is all Greek to you, don't
sweat it — it’s a language kids understand
perfectly. That's why Nickelodeon videos

always translate into humongous sales.

Clarissa Explains It All “Dating” —

Includes never-before-seen footage and special bonus
stickers. LV49211

“Mushfest” — Includes a unique interactive fortune- /4
telling feature and special bonus stickers.
LV49213

The Ren & Stimpy Show “On
Duty” — Featuring the music
videos “Royal Canadian Kilted
Yaksmen Anthem” and “Firedogs.”
LV49215

/
“11}

And now new P.O.P. to help these babies fly
% / off the shelves!

« A Clarissa Explains It All poster (better order extras!).
* 16-count pre-pack counter displays.
* Nick shelf-screamers (our louder-than-loud shelf-talkers).

11y Advertising & Promotional Support

Mxzuooeon |, On TV: A major national and spot television blitz on ABC, NBC,
CBS, FOX, and of course, Nickelodeon.

* In the news: A big fat publicity campaign targeting local and

_ mnational media.

Clarissa/ushfest
NKP 57419-3-2 oo

NICKELODEON, its related titles and characters are trademarks owned by Viacom International Inc./SONY WONDER and B8 ure trademarks of
Sony Corporation. ’© 1993 NICKELODEON. All Rights Reserved.
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FOR CROWDED HOUSE, PLANS COME ‘TOGETHER’ AT LAST

(Continued from page 10)

“It was really to break the mold as
far as what we’d been doing,” says
Crowded House patriarch and New
Zealand native Neil Finn, regarding
the switch of locale as well as the move
to record more tracks live. “We
thought owr albums had a certain for-
malness to them; they sounded heavily
crafted. We wanted to shake ourselves
out of what we perceived to be a for-
mula that was developing.”

New to the studio with Crowded
House was guitarist/keyboardist Mark
Hart, who had been touring with the
band after the release of its previous
album, “Woodface,” and who joined as
a full-time member when Neil’s
brother, Tim Finn, left the band to re-
turn to his solo career. “Mark was very
competitive in terms of getting parts
on the album,” says Finn of the good-
natured studio rivalry. “And for my
part, I didn’t have to worry about play-
ing guitar as accurately because Mark
was there.”

To help bring out its more rustic
side, the band opted to replace the pol-
ished finish of “Woodface” producer
Mitchell Froom with the more esoteric
vibe of Youth, a onetime member of
British band Killing Joke.

“He was completely different from
Mitchell,” says Finn. “His approach
was far from logical, and in some ways
it was exciting and also quite discon-
certing at times—but it all seemed to
work out in the end.”

The result is 2 more personal album
that showcases the band’s guitar-pro-
pelled pop on numbers such as first
single “Locked Out” as well as the
smooth balladry of “Fingers Of Love,”
and even some polyrhythmic sounds, as
evidenced on *“Private Universe,”
which features a troupe of log drum-
mers from Auckland’s Cook Island
Community. Additionally, the Waka
Huia Maori Choir makes an appear-
ance on the album’s title and closing
tracks.

y S AMUSEMENT BUSINESS®
=) BOXSCORE ™™
A 4 GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GEORGE STRAIT Reunion Arena Dec 31 $597,432 18410 Varnell Enterprises
TRACY LAWRENCE Dallas $35/ $32.50/ sellout
CLAY WALKER $30
MICHAEL BOLTON Rosemont Dec. 31 $481,690 10,442 Jam Prods.
Horizon $75/ $47.50/ sellout
Rosemont, Il $37.50
MANNHEIM STEAMROLLER Orpheum Dec. 26-31 $368.422 19,250 Sound Trak Inc
“FRESH AIRE CHRISTMAS® Theatre $21.25/ $17.25 seven
Omaha, Neb. sellouts
MANNHEIM STEAMROLLER Orpheum Dec. 9-12 $356,123 15,006 Sound Trak Inc.
“FRESH AIRE CHRISTMAS Theatre $29.50/ $19.50 six Theatre Live
Minneapolis, sellouts
Minn
MICHAEL BOLTON The Mark of the Dec. 28 $327,822 10,165 Jam Prods
Quad Cities $47.50/ $29.50 sellout
Moline, 1l
TED NUGENT'S EIGHTH Cobo Arena DOec. 31 $323 400 12,192 Brass Ring Prods
ANNUAL WHIPLASH BASH Detroit $27.50 sellout
MANNHEIM STEAMROLLER Capitol Theatre Dec. 1-5 $310,830 12999 Sound Trak Inc
“FRESH AIRE CHRISTMAS” Salt Lake City $27.50/ $21.50 seven Space Agency
sellouts
KENNY G €rvin J. Nutter Dec. 30 sz 8621 Belkin Prods
LOUIE ANDERSON Center $49.50/ §24.50 9,350 in-house
Wright State
Untversity
Dayton, Ohio
MICHAEL BOLTON Rockford Dec. 29 $2203% 30 Jam Prods
MetroCentre $35/ $21.50 9,304
Rockford, 1
THE OAX RIDGE BOYS Star Plaza Dec. 31- $218,054 1007 n-house
PATTY LOVELESS Theatre Jan. 1 $32/ 822 10,200,
Merrilville, Ind three
shows
Copynghted and iled by A Busi blication of 8PI C
ould b ed to: Marie Ratliff, Nashvnlle Phone: (615)-321-4295, Fax: (615)-
327-1 575 For research mformatuon and pricing, call Marie Ratliff, (615)-321.4295,

“You can get the most unlikely com-
binations of people together and it feels
quite natural once you start working,”
says Finn of the band’s work with the
indigenous musicians. “The day we got
together to record, everybody was to-
tally committed to making it work and
we had a remarkable moment.”

Although *“Locked Out” initially is
being targeted to the band’s core fan
base at commercial alternative and
adult alternative radio, Capitol is hop-
ing “Together Alone” will be the album
to give Crowded House the success the
band has witnessed in the U.K., Aus-
tralia, and New Zealand, but has failed
to veach in the U.S. so far. “It is my
hope that pop radio is ready for
Crowded House,” says Brian MacDon-
ald, Capitol’s national director of alter-
native promotion. *I think the format
has grown and adapted to a changing
environment, and it is pulling more
tracks from alternative radio. If, in es-
sence, they're saying that ‘Don’t
Dream It’s Over’ is the only Crowded
House track that can go to pop radio,
there’s something seriously wrong with
pop radio,” says MacDonald, referring
to the No. 2 hit single off the band’s
1986 platinum self-titled debut.

One way the label will be targeting
Crowded House fans is via bounceback
cards that are packaged with each al-
bum. “This is one of the first bands
Capitol is trying to build up a database
on,” says Watts-Russell. “This tech-
nique has been very effective in
England ... and we're hoping by the
time the second and third singles are
released [in the U.S.], we’ll be in touch
with the core fans.”

Watts-Russell says the cards also
will be placed on the seats at venues
when the band tours the States in the
spring. Although an opening act for the
theater jaunt has yet to be selected,
Watts-Russell says, “To begin with,
we'd like to do it with an act that is per-
ceived as being more alternative. We're
looking for an act that appeals to a
younger audience because we don’t
want to leave the younger fans out.”

Finn and company, who currently
are wrapping a European tour, will be
getting exposure Down Under with
their participation in a Feb. 25 concert
in New Zealand to benefit Amnesty In-
ternational. To ensure the publicity is
felt back in the U.S,, Capitol is arrang-
ing a tie-in with Tower Records in
which contest coupons will be available
near “Together Alone” displays in
Tower stores to win a trip to see the
Amnesty show.

PILGRIM’S PROGRESS

(Continued from page 11)

solutely folk, but what we've got on this
record isn’t,” says Bush. “It was drier
and rawer before we went to London to
mix with Hugh, but he really did some
cool stuff to it.”

Largent, who foresees the band
breaking out region by region as the
“Tower-To-Tower” tour (which also in-
cludes label mate Melissa Ferrick) pro-
gresses, feels people must see the band
live and hear its debut. “The experi-
ences are totally different,” she says.

Hyra agrees. “We try to convey a
live thing on record. But acoustic music
is, by its nature, not a magnetic tape
thing. It's something you have to see
and feel live.”

ST. LOUIS: This city’s fastest-growing buzz in recent memory surrounds the
arrival of Thick, which has been packing local clubs since September. Front-
man/vocalist Michael Apirion admits that his return to local music has crea-
ted some of the appeal. “I've been playing in bands here since I was 15, and
I'm seeing some of the same people in the audience.” Apirion was central to
one of St. Louis’ most promising bands four or five years back, the Uncon-
scious—a funk/post-punk coalition that had flirtations with a major recording
deal. But it was Apirion’s previous union with bass-
ist Dave Simon in Blank Space that led to Thick.
Apirion had left the Unconscious and moved to
L.A.; Simon had gone to New York, where he
played a role in the pilot for MTV’s “The Real
World.” With drummer Ted Bunch, Simon formed
the original Thick in New York. They pursued
Apirion, and he joined the band over the phone but
suggested a return to St. Louis. “We started work-
ing on the songs with tapes and stuff before we
even got here,” says Apirion. Guitarist Tom Ful-
ton, who had replaced Apirion in Blank Space, also
signed on. Since then, they’ve begun recording a lo-
cal indie release while honing the material in front
of their growing cadre of fans. “We want to keep
the sound pretty straight-ahead rock,” says Apirion, whose engaging stage en-
ergy and good looks recall a youthful Mick Jagger. The physical similarities
collide with musical expression on Thick’s cover of “Monkey Man.” Says Apir-
ion, “That’s what we're heading for. We've got the two guitars interplaying
a lot more now, and although the influences are pretty varied, that’s a lot of
what we’re aiming for, without losing that sense of making something new.”
BRIAN Q. NEWCOMB

THICK

MILWAUKEE: When singer/guitarist Alex Ballard returned to Milwaukee in
1992 after a Seattle sojourn, his first move was into the recording studio. De-
spite its low fidelity, the resulting EP, “Madeira,” on Milwaukee’s Don’t Rec-
ords, stirred up excitement locally through airplay on college station WMSE
and led directly to the creation of his new band, Alex Ballard & Sugarfoot.
“I saw right through the production when I heard Alex’s record. I could see
what he was trying to do,” says drummer Rob McCuen, a veteran of Milwa-
ukee recording acts Plasticland and Liquid Pink. Ballard’s aim— to meld
AC/DC’s energy with Dwight Yoakam’s twang and British Invasion song-
craft—is clearly represented on a new demo produced by roots rocker Ian
Spanic of the Spanic Boys. Working in the state-of-the-art Music Head Studio
in Lake Geneva, Wis., Spanic intends to record a full CD with the group before

) ) the end of 1994. Ballard and band
also are contributing a track to a
Raspberries tribute disc to be re-
leased later this year by Australia’s
Zero Records. Meanwhile, the band
has become a hot attraction with
steady hometown performances at
Shank Hall and other popular clubs,
and has quickly built a regional rep-
utation. A slot at St. Louis’ Missis-
sippi River Music Festival last Sep-
tember was followed by club dates
in Chicago, St. Louis, Madison, Wis., and Iowa City, lowa. DAVE LUHRSSEN

: 3
ALEX BALLARD & SUGARFOOT

FORT LAUDERDALE, Fla.: The fifth annual South Florida Rock Awards suc-
ceeded once again this year in picking the local bands that are ready to shoot
to prominence on the national scene. Held this year on a Thursday evening
at the Plus Five Club in Fort Lauderdale, the show, which previously had
awarded the Mavericks, Saigon Kick, and Nuclear Valdez before those
bands went national. Marilyn Manson, the hard-rock spook show signed ear-
lier this year by Interscope Records, won for band of the year. The Mansons
will have an album, “Portrait Of An American Family,” out in March. Collaps-
ing Lungs won for best rap band and for best drummer (Chris Goldbach).
The Lungs have been together for about three years and have gone through
several member changes. The current lineup, with new drummer Goldbach,
has proven a winner: The band was snapped up by Atlantic Records just one
week prior to the awards show. A hybrid of industrial and “rap-core” music,
the Lungs present a cacophony of exotic sounds, featuring samples of congas,
guitars, and something they call the “Crime Unit,” a towering racket of saw
blades and metal pipes in various octaves. Look for an EP and a tour early
next year. Other winners included folk rocker Mary Karlzen for her indie EP
“Hide,” and Voidville for best rock band, with its lead singer Diane Ward
snaring best female vocalist. Rene Alvarez won best male vocalist, while his
band, Forget The Name, won best alternative band and best full-length local
release for “Stones For Steven.” SANDRA SCHULMAN
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Artists & Music

TALKING SONGS: The U.K.’s In-
dependent Publishers Assn. is host-
ing its first Song Shop seminar
among writers, publishers, produc-
ers, and users Jan. 21 at London’s
Commonwealth Institute starting at
1 p.m. The free forum, chaired by Pe-
ter Robinson, managing director of
Dome Records, is expected to cover
a wide range of issues related to the
creative aspects of songwriting and
the exploitation thereof. As of press
time, the following panelists had been

Setting Up Song Shop;
Showcase Honors Warren

ians, the Ohio Express, JJ Jackson,
Tommy James & the Shondells,
Freddie Scott, Bo Diddley, Tony
Orlando, Elton John, and the Talk-
ing Heads. They got in touch with
Words & Music the other day to note
that they still work out of Great
Neck, Long Island, where they've
Jjust built & 24-track studio and to
note that one of their songs, “Little
Black Egg,” published via their Abre-
dar Music, is currently a charter
from the maxi-CD single by the Le-

at Polydor Records; record producer/
songwriters Tony Swain and Chris
Neil. To be distributed to attendees
will be a Song Shop CD featuring a
selection of unreleased songs owned
by members of IPA, including new
collaborations by Albert Hammond
and Graham Lyle, Doug Flett and
Guy Fletcher, Chris Eaton, Geof-
frey Williams, and BJ Robertson.
IPA was formed a year ago; current
membership is 30 independent pub-
lishers.

HE REMEMBERED: One of the
(sadly) few tributes to songwriting
great Harry Warren on the 100th an-
niversary of his birth (Christmas
Day) was a one-hour syndicated pres-
entation by Bob Allen’s “The Song-
writers Showcase.” Allen salutes a
songwriter each week. “When they're
no longer around, I seek out next of
kin and performers.” In addition to
playing classic recordings of Warren
tunes, Allen speaks to Warren’s
granddaughter, the daughter of Al
Dubin, Warren's lyricist partner;
Margaret Whiting; Tammy
Grimes; and Patti Maguire. Allen
tells a story he got from former
ASCAP president Stanley Adams:
Warren had so little public identity
that as a prank he’d claim to be other
songwriters in restaurants and would
sign their names to his checks (In a
recent New Yorker profile by Wil-
frid Sheed, it was noted that Warren
said even his best friends hadn’t
heard of him.) The show aired Dec.
12-Jan. 1 in nine markets, including
Baltimore (WWLG), Denver
(KEZW), Suffolk County, N.Y.
(WLIM), Nassau County, N.Y.
(WHPC), and Richmond, Va.
(WTVR).

THE BUBBLEGUM KIDS: When
rock’n’roll became rock (i.e., cere-
bral) in the ’60s, producer/writers
Jerry Kasenetz and Jeff Katz of-
fered the inevitable backlash called
“bubblegum music” and got around
to working with such acts as Freddie
& the Dreamers, ? & the Myster-

scheduled: monheads.
Diana Gra- - And they say
vt | WOPAS&MUSIE| 52
ing director of grooming a
Arista Rec- = = T= emee new  group
ords UK, e 5 1 &0 5T (5 - called DC
Feargal Shar- fripepeip=ped Twist.

s Soutner
it andl current by Irv Lichtman EXPOSURE:
A&R manager A promotional

CD featuring the songs (and in some
cases the performances) of John Da-
vid Souther is available from EMI
Music Publishing, according to Paul
Tannen, senior director of standards
catalog. The 20-song collection con-
tains four of the songs he wrote for
the Eagles, which country artists
performed for the Eagles tribute al-
bum, “Common Thread.” Artists fea-
tured include Don Henley, James
Taylor, Linda Ronstadt, George
Strait, and Bonnie Raitt. Among
Souther’s four appearances is his own
top 10 hit, “You’re Only Lonely.”

COWARD & SONDHEIM: Noel
Coward and Stephen Sondheim
represent two different eras and con-
cepts of the musical theater, but they
had several things in common: Their
songs, often written in extended op-
eretta form, are uncommonly good,
and both are words-and-music men.
For those who like sophisticated dis-
section of a song from a musicolo-
gist’s point of view (and written for
musicologists!), “Sondheim’s Broad-
way Musicals” by Elgar Professor of
Music and head of the School of Per-
formance Studies at the University of
Birmingham, England, Stephen
Banfield (The University of Michi-
gan Press, 472 pages, $49.50) fills the
bill. “Noel Coward—A Bio-Bibliogra-
phy” by former actor/lyricist Ste-
phen Cole (Greenwood Press, West-
port, Conn., 319 pages) provides a
compact biography of Coward, along
with a useful compendium of his
works. The Coward book comes on
the heels of Angel Records’ wonder-
ful four-CD box of Coward’s long ca-
reer as an interpreter of his own
songs on EMI Records.

PRINT ON PRINT: The following
are the best-selling folios from CPP/
Belwin:

1. Bette Midler, Greatest Hits

2. Garth Brooks, In Pieces

3. Hakim, Express Yourself

4. The Firm, Soundtrack Music

5. Melissa Etheridge, Yes I Am.

Peter Frampton’s Alive Again On Relativity
Indie Hopes Spirited New Set Will Spark Comeback

B BY CRAIG ROSEN

LOS ANGELES—Back in mid-
December, Relativity Records used a
novel approach to announce the Jan.
25 release of Peter Frampton’s self-
titled debut for the label. It sent ad-
vance CDs with “season’s greetings
from Relativity and . . . Peter Framp-
ton” to 4,000 of its closest friends at
press, retail, radio, and even rival la-
bels.

Says Relativity president Barry
Kobrin, “It’s the first time that I have
sent something out to competing la-
bels. We wanted people to give it a lis-
ten and not simply dismiss Peter on
his past reputation.”

Frampton’s past is most notable
for one of the best-selling live albums
of all time, “Frampton Comes Alive!,”
which shot to No. 1 in 1976 and made
him a superstar by selling more than
6 million units in the U.S. alone. In
fact, in the film “Wayne’s World 2,”
Mike Myers quips that the album was
“standard issue” in the suburbs dur-
ing the "70s.

However, Frampton’s following
dwindled with subsequent releases.
After a series of disappointments in
the ’80s, Frampton reunited with
former Humble Pie mate Steve Mar-
riott in 1991; the reunion was cut
short when Marriott was killed in a
fire April 20, 1991.

To lift his spirits, Frampton de-
cided to hit the road in 1992. “I’'m the
guy that had the biggest live record
and I was sitting at home, so I de-
cided to go on the road to have some
fun,” Frampton says. A six-week club
tour ended up running seven months.

While Frampton was on the road,
Kobrin's friend, MJJ Records presi-
dent Jerry Greenberg, mentioned to
him that Frampton was available. In-
itially, Kobrin rejected the idea of
signing the artist. “I didn't think he
was right for the company at the
time,” he says. “Today, we’re the type
of company that specializes in new
and developing acts.”

Yet Kobrin listened to Frampton’s
demo and had second thoughts. Sub-
sequent talks with Frampton sealed
the deal.

Kobrin notes that while Relativity
has had other veteran acts on the la-
bel, including Allan Holdsworth and
John MecLaughlin, “those artists
weren’t willing to do what baby art-
ists will do . .. Peter is willing to pay
his dues again. He’s willing to do what
it takes, as long as we do our respon-
sibility.”

Frampton launched a six-to-eight-
week promotional tour of retail and
radio outlets in early January to
spread the word. “It’s not like I ha-
ven’t done this before,” Frampton
says. “I really believe in this album,
and the record company believes in it,
so I’m willing to work as hard as they
do.”

Frampton says Relativity is right
for him. “I’m not just a number, and
there’s not some big corporate struc-
ture. If people say they're going to do
something, they do it. I haven’t been
in a situation like this since my early
days at A&M with Humble Pie, when
we were first rock act on the label . ..
It’s the same feeling with Relativity.”

That back-to-basics feeling is ap-

PETER FRAMPTON

propriate, because “Peter Frampton”
marks a return of sorts to the singer/
guitarist’s roots. “On the last record
[1989’s “When All The Pieces Fit” on
Atlantic Records], I used machines a
little too much,” Frampton says. “It’s
very easy to get involved in comput-
ers. For this album, I wrote all the
songs on acoustie guitar or piano. And
I knew if it didn’t sound good with
acoustic guitar and piano, it wouldn’t
sound any better with gadgets. It had
to pass that test.”

Two of the 12 tracks on “Peter
Frampton” show the influence of
Marriott. “Out Of The Blue” initially
was recorded with Marriott as a
demo while the two were in the ses-
sions that produced two tracks for the

1992 Frampton retrospective “Shine
On: A Collection.”

“We talked at length about how we
were going to rearrange the song and
rerecord it,” Frampton says. Follow-
ing Marriott’s death, Frampton recut
the basic tracks with co-producer Ke-
vin Savigar and sampled Marriott’s
voice onto the cut from the four-track
cassette demo.

Frampton laid the groundwork for
the track “So Hard To Believe” with
John Regan before reuniting with
Marriott. “The first day we [Framp-
ton and Marriott] got together, I
went back to the hotel and wrote
most of the lyrics, except for the last
verse, which was written after he
died.”

To push the album, Relativity is
creating an electronic press kit that
tentatively will open with the
“Wayne’s World 2” clip, set for mid-
January release. At that time, it also
plans to take the album’s opening
track, “Day In The Sun,” to album
rock, and has to work “Waiting For
Your Love” at top 40 radio eventu-
ally.

Alsoontapis a U.S. tour. Although
no dates are set, Kobrin says, “Peter
will tour 365 days a year, if need be.”

ARTISTS INTACTION

VARTTINA
THE KLEZMATICS
The Bottom Line, New York

WHETHER OR NOT it was the
first beachhead in the “Finnish Inva-
sion,” as Virttind’s stage intro pro-
claimed, the quartet’s final stop on its
first U.S. tour provided an explosive
salvo of vocal pyrotechnies and girlish
charm that translated warmly despite
the language barrier. And to further
win over the domestics in a Dec. 8
house heavily infiltrated by Finns,
group founder Sari Kaasinen—the
others are her sister Mari, Kirsi Kiih-
konen, and Sirpa Reiman—disclosed
in English the themes of the group’s
traditional ethnic/folk musie, which
largely stems from the country’s Kar-
elia region, much of which was lost to
Russia after World War I1.

A good case in point: The title track
from Virttind’s current Green Linnet
album, “Seleniko,” lamented a girl’s
marriage without her mother’s bless-
ing, much to the poor bride’s everlast-
ing regret. As Kaasinen explained,
many of the songs deal with such mis-
fortunes wrought by meén, “angry,
lazy, drinking too much; in a [term]
we learned here, these men are ‘cowts
potatoes’”

But the heavily accented patter
was only part of the delight. As a
whole, the females, who have been
compared facilely with Le Mystére
Des Voix Bulgares and even Abba,
giddily gesticulated—often as if
scolding recalcitrant husbands—or
merrily danced to the John Mellen-
camp-like backing of soprano sax,
standup bass, acoustic guitar, violin,
and accordion. Vocally, Virttini es-
pouses the Karelian power-singing
mode, buoyantly belting out the

.songs seemingly in unison, though of-

ten with microtonal harmonies and
stylistic whoops and yips. Like the
blues and Cajun musie, the lusty de-
livery nullified the typically downcast
moralizing, as did such behavior as
the women’s attempt at “putting a
love spell” between female accordion-
ist Riitta Potinoja and one of the
“very pretty boys” seated close to the
stage.

With their Eastern European/Yid-
dish-rooted klezmer heritage, the
Klezmatics couldn't have been bet-
tered as the opener. The Flying Fish
act’s lively set included “Honikzaft,”
which violinist Alicia Svigals said was
perhaps the only explicitly homo-
erotic Yiddish pop tune ever rec-
orded. Scandal was averted, though,
when she revealed that the tune, the
title of which means “Honey Juice,” is
derived from the Bible’s “Song Of
Songs.”

JIM BESSMAN
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PROSPECTS FOR

THE HEATSEEKERS CHART

Peace On Earth. FFRR
newcomer One Dove is taking
flight at radio, as debut single
“White Love” rises 16-14 on
Modern Rock Tracks while the
song's video clocks time on
MTV's “Alternative Nation.” Los
Angeles, San Francisco, New
York, Dallas, and Washington,
D.C., have been key airplay and
sales markets for its “Morning
Dove White” album.

BAN D’S BAND: What do Def Leppard singer Joe Elliott,
Stone Temple Pilots frontman Weiland, and Sonic Youth gui-
tarist Thurston Moore have in common? All three rockers give
thumbs up to longtime Los Angeles band Redd Kross, which
is working its first Mercury album, “Phaseshifter” (Popular Up-
risings, Oct. 16).

Don’t be surprised if you see enthusiastic

Kitsch Pitch. Zoo act Love
Jones took its brand of
progressive lounge music to
NBC's “Late Night With Conan
O'Brien” Jan. 6. The Louisville,
Ky., quintet pushed its “Here’s
To The Losers™ album during
the fourth quarter on a tour
with Afghan Whigs, is working
on a spring tour, and is
shooting a video for “Li'l Black
Book.”

supporter, but this track marked the first time in the band’s
11-year recording career that it had been added to the station’s
playlist.

Starting Feb. 1, Redd Kross will gain exposure at retail in
Mercury’s “1994-Play” campaign, a store scheme designed to

REGIONAL HEATSEEKERS #1'

quotes from Elliott, Weiland, and Moore in —
upcoming trade ads. As it is, Weiland already ﬂ
raved about Redd Kross in a three-page fea-

MOUNTAIN ORTH EAST
Candiebox, Candlebox

}' Adam Sandler, MreAlGomaLaum,MYou.

Krossing Over. Redd Kross is
one of four alternative bands
that Mercury will pump in its
*1994-Play” promotion, a retail
campaign that includes display
contests and an in-store play
contest. The band appeared
on NBC'’s “The Tonight Show™
Dec. 21, and looks to score
more TV appearances in
February when it returns from a
European tour.

stoke the band, along with fellow alternative priorities Cather-
ine Wheel, James, and the Veldt.

MONKEY.BUSINESS: Ambherst Junction, Wis.-based Envi-
ronmental Awareness is racking up sales with, of all things, a
deer-hunting anthem. Bananas At Large, self-described as an
“experimental studio comedy group,” is
seoring with “Da Turdy Point Buck,” an al-
bum of rural Midwest humor.

=" |

Regional radio support and national ex-

ture article about the alternative band in En-
tertainment Weekly’s Dec. 3 issue, one of sev-
eral clippings in the band’s bulging press file.
In the EW piece, Weiland dubbed Redd Kross
“the coolest band in the world” and their new
album “the best album of the year.”

Moore, meanwhile, wrote an article for

EAST NORTH CENTRAL
Cracker, Kerosene Hat

A

MIDDLE ATLANTIC
X7, Swing Batta Swing

mﬂi

posure on “The Dr. Demento Show”—not
to mention the beginning of deer hunting
season—is boosting sales in the West
North Central region. The title track
‘ reached the top spot on “The Dr. Demento
Show” comedy countdown, and was No. 4

WEST NORTH CENTRAL }

Raygun titled “I Dig Redd Kross.” The inter-

Big Head Todd & The Monsters, Sister Sweetfy |

view Moore conducted for that article was the
basis of the “Kross Words” promotional cas-
sette that Mercury used to launch the band’s

label debut. ﬂ

D

N\

SOUTH ATLANTIC

in that show’s 93 year-end rankings.
“It’s been five years since this song first
appeared on vinyl 45,” says Bananas’ exec-
I utive producer, Gary Nilsen. The troupe’s

PACIFIC

Counting Crows, August & Everything Afler
J

first full-length compact disc came out in

US3, Hond On The Torch

Along with Entertainment Weekly and
Raygun, the band also has been profiled in
Spin, Mademoiselle, Details, and BAM. The
year-end issue of US listed Redd Kross—
along with Delicious Vinyl's the Pharcyde,
Beggars Banquet’s Buffalo Tom, and Matador’s Liz Phair—
as an act destined to break through to a larger audience in 1994.

The video for lead single “Jimmy’s Fantasy” reached MTV’s
“120 Minutes,” and a video for the new track “Lady In The
Front Row” has just been submitted to the music video channel.
The band scored a Dec. 21 shot on “The Tonight Show,” an ap-
pearance that helped its SoundScan numbers double during
that month.

On the radio side, Mercury hopes to build on the core of 16
leading alternative stations that jumped on the first single.
Early believers in “Jimmy’s Fantasy” included WFNX Boston,
KITS (Live 105) San Francisco, and WBRU Providence, R.I.
In L.A.,, KROQ's Rodney Bingenheimer has been a longtime

‘ N ]V

SOUTH CENTRAL
Doug Supemaw, Red And Rio Grande

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC SOUTH CENTRAL
1. US3, Hand On The Torch 1. Doug Supernaw, Red And Rio Grande
2. Ceunting Crows, August And Everything. 2. Big Head Todd/Monsters, Sister Sweetly
3. Candiebox, Candlebox 3. US3, Hand On The Torch
4. Total Devastation, Legalize it! 4, Faith Hill, Take Me As | Am
S. Cracker, Kerosene Hat S. Mazz, Nadie Como Tu
6
7.
8
9

. Dead Can Dance, Into The Labyrinth 6. Counting Crows, August & Everything After
. Del The Funkyhomosapien, No Need For 7. Emilio Navaira, Southern Exposure
. Deep Forest, Deep Forest 8. Haddaway, Haddaway
. Big Head Todd/Monsters, Sister Sweetly 9. Candiebax, Candlebox
10. Haddaway, Haddaway 10. Eightbail & MJG, Comin' Out Hard

November, and Nilsen says “we can't fill
orders fast enough.”

Novelty radio kingpin Dr. Demento
says, “I don’t know what percentage of my
listening audience hunt deer, but you
would think that at least half of them do

based on the response to this record. This form of Midwestern
rural humor is almost a mini-phenomenon. There are similar-
themed songs by Da Yoopers and the Happy Schnapps
Combo that are getting a great response from listeners.”

WHERE THERE’S SMOKE: The Holly Cole Trio’s “Don’t
Smoke In Bed” sees a 36% sales gain, which prompts a re-entry
at No. 10 on the Top Cantemporary Jazz chart. The album ben-
efits from an appearance the Canadian act made on the Dec.
30 edition of “The Today Show.”

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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7 6 | 11 | ADAM SANDLER WARNER BROS. 45393 (9.98/15.98) THEY’RE ALL GONNA LAUGH AT YOU 28 | 30 | 7 | CULTURE BEAT s50 Music s7501/Epic (9.98 EQV1S 98) SERENITY

§ 1 11 ROy HADDAMSAY animA 16730 6.98/18.56) HADDAWAY 29 | 31 | 22 | BROTHER CANE vira 87797 0.9813.98) BROTHER CANE

9 12 | 8 | K7 vommvBoY 1071(10.98/15.98) SWING BATTA SWING 30) — | 1 | DIG RaoIoACTIVE 10916/MCA ©9.98/13.98) DIG

10 15 14 JOSHUA KADISON . ! PAI RT SERENA

- ON s So0s0hS (10901499 NTED DESERT SERENADE | IBD)| — | 19 | TECHMASTER P.E.B. newtown 2211° 0 38550 IT CAME FROM OUTER BASS Il

11 14 8 FAITH HILL WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM

32 | 34 15 | SHELBY LYNNE MORGAN CREEK 2001&/MERCURY (9.98/13.98) TEMPTATION
12 10 12 | MARY-KATE & ASHLEY OLSEN z00M EXPRESS 35038/8MG KI0Z 9.98/1398) | AM THE CUTE ONE e 00l SHAWN CAMP D
REPRISE 45456/WARNER BROS. (5.98/15.98,

13 | 13 | 10 | CRASH TEST DUMMIES Arista 18727 (9.98/15.98 GOD SHUFFLED HIS FEET | - |-z : : —

14 | 16 16: | DEAD CAN DANCE 4.A.0 45384/WARNER BROS. (9.98/15.98) INTO THE LABYRINTH — S DL NeWTOwnali2 10 W14 08 Ll Rl
(15)| 18 | 29 | DEEP FOREST 550 music 57840 (9.98 £v15.98) DEEP FOREST 35 | 38 | 5 | GABRIELLE GO0ISCS1LONDON 28443/PLG (9.98/13.98) GABRIELLE
(16)| 22 | 24 | URGE OVERKILL cerren 24529+ c9.0m13.98) SATURATION — | 2 | BIOHAZARD ROADRUNNER 9112 (9.98/14.98) URBAN DISCIPLINE
(17)| 28 | 4 | TOTAL DEVASTATION pos 1s73ummisTa @ 981598 LEGALIZE IT! (37)] — | 6 | BUFFALO TOM B56GARS BANGUETEASTWEST 92292/AG (9.96/15.984 BIG RED LETTER DAY
(18)| 24 | 6 | DEL THE FUNKYHOMOSAPIEN eLckira 61529° (10.98/15.98) NO NEED FOR ALARM 38 | 39 | 12 | COMING OF AGE 700 11064 t9.98/15.98) COMING OF AGE
(19)| 23 | 22 | JULIANA HATFIELD THREE MAMMOTHATLANTIC 92278/AG (9.9¢/15.98) BECOME WHAT YOU ARE (39)] — | 9 | BADRELIGION atuantic 254G (9.98/15.98) RECIPE FOR HATE

20 20 13 | JAMES MERCURY 514943 (9.98 EQ/13.98) LAID 40 | 21 11 | JERRY GARCIA & DAVID GRISMAN AcousTiC 0/SC 9 (9.98/16.98) NOT FOR KIDS ONLY
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Pendulum Swings Back For Lisa Lisa

Singer Hopes To Rise Again With New Label

H BY J.R. REYNOLDS

LOS ANGELES—Lisa Lisa is
ringing in the New Year with a new
album on a new label. She also has
a new set of production partners
and a new sense of control.

“This is the happiest I've been
since I've been recording,” Lisa
Lisa reports. “In my new situation,
I have a lot more control and I'm
doing things I've always wanted.”

The artist’s new album, “LL-77,”
will be released Jan. 25 by Pendu-
lum/ERG. The label already has
issued a first single, “Skip To My
Lu,” which is moving up the Hot
R&B Singles chart.

Ruben Rodriguez, president/
CEO of Pendulum, says “LL-77"
demonstrates the growth Lisa Lisa
has achieved as an artist. “This al-
bum shows Lisa isn't afraid to ex-

LISA LISA

pand and grow. She’s always been
on the cutting edge with her music,
and this album continues that crea-
tive tradition.”

“LL-77" is described by Lisa
Lisa as a “darker” album. The mu-
sical content ana lyrical themes
play toward a slightly more adult

audience. It includes sexier, more
sultry-sounding tracks, as well as
uptempo, rock-edged material. Yet
the set also holds the familiar,
youthfully energetic rhythms for
which Lisa Lisa is known.

“The lyrics on this album are all
a reflection of me and my life,” she
says. “My darker side came out [on
this album], I guess, because it had
the opportunity. There’s always
been a hunger inside me to do this
kind of music, and now I can finally
do what I want to do.”

Recording her fifth album in
eight years, Lisa Lisa’s musical
phoenix is perhaps not as dramatic
as it might seem. The danceable,
uptempo tracks she’s known for are
still there. But added to her reper-
toire are other tracks that add a dif-
ferent dimension to Lisa’s sound

(Continued on page 19)

THE NAACP DODGED further controversy Jan. 5 at its
26th annual Image Awards in Pasadena, Calif., when it
honored Denzel Washington as outstanding lead actor in
a motion picture—and not Tupac Shakur. The rapper’s
nomination had attracted much attention; earlier in the
week, the National Political Congress of Black Women,

Tupac’s Loss May Preserve Awards’ Image;
New Indies Form Out West And Down South

and pop-influenced jazz ensemble the Brew. J.B. will pilot
the label while C.J. heads up A&R.

Platinum Atlanta Records is an optimistically named
new Atlanta-based indie label. Headed by president/CEQ
Gene Burleson, the label’s emphasis is on developing tal-
ent from the Southeast, especially in the metro Atlanta
area. Signees include female vocalists Donyale and Pam-
ela Holmes, male vocalist Johnathan Merriweather, and
rappers 187 and Grok.

From Boynton, Fla.,
comes indie label Street
Street Communications
Ine., which executive direc-
tor/CEO Mark St. Juste
says “will never put out
any product that will lead
to the erosion of societal
values and morals.” Street
Street’s first album, “Flor-

which has staged several demonstrations against gangsta
rap, asked the NAACP to withdraw Shakur’s nomination.
But with Washington
taking the acting award,
the spotlight shifted to

Whitney Houston and rm

“The Bodyguard.” Hous- "ym

ton proved again that 1993 R o m
was her year, walking off

with awards for outstand- am m
ing female artist, outstand-

ing album, outstanding B’m ™
soundtrack album, and out- |
standing music video (“I'm

Every Woman”). To top it

off, she picked up a special

Image Award as entertainer of the year.

Earth, Wind & Fire, Curtis Mayfield, and the Pointer
Sisters were all recipients of Hall Of Fame awards. Other
music award-winners included Shai, named outstanding
new artist; Luther Vandross, outstanding male artist; En
Vogue, outstanding duo or group; the Winans, outstand-
ing gospel artist; Kenny G, outstanding jazz artist; and
Jazzy Jeff & Fresh Prince, outstanding rap artist.

The six-hour marathon taping was further highlighted
by the appearance, after much speculation, of Michael
Jackson, who confidently took the stage and presented the
choreography award to Debbie Allen—but not before de-
claring, “Not only am I presumed innocent, I am innocent.”

Meanwhile, behind the scenes, winners and presenters
were greeted with questions about Shakur, who allegedly
has been involved in a pair of violent crimes in recent
months. Most respondents spoke up in support of the em-
battled rapper.

LABEL MANIA: Music veterans C.J. Bates and J.B.
Bates have formed the independently distributed Sub:-
Groove Records. The new label is based in Sacramento,
Calif., and so far has signed two acts: hip-hopper Sub-Zero

by J. R. Reynolds

ida Funk Bass, Bass, Bass
& Mo Bass” by A.C. Au-
Funkster, was released
Nov. 30.

WOMACK REISSUES: Bobby Womack was only 16
when he played guitar for Sam Cooke. At 20, he wrote the
Rolling Stones’ “It’s All Over Now,” the second U.S. top
40 hit for the bad-boy rock crew. Razor & Tie Music, which
released the Womack collection “Lookin’ For A Love (The
Best Of Bobby Womack 1968-1975)” in April, reissued two
more Womack albums, “The Poet” (1981) and “The Poet
IT" (1984), in November. Both albums are produced or co-
produced by Womack; “The Poet II” features the vocals
of Patti LaBelle on three tracks.

BUT THE BAND PLAYED ON: Despite a snowstorm,
the second annual “Soul Of R&B Revue” at New York’s
Lone Star Roadhouse last month reportedly drew a sold-
out audience. The bill included local reggae act Red Stripe,
Shanachie recording artist Billy Vera, and Shanachie’s 15-
piece funk band Syndicate Of Soul. Vera’s set-closer was
dedicated to the late gospel/blues artist Richard Tee,
whose final performance, Shanachie says, was recorded
with Vera for the label’s 1993 album “The Soul Of R&B
Revue ... Live At The Lone Star Roadhouse.”

Xscape To South Central. Columbia recording act Xscape performed a benefit
concert that was part of a church-sponsored clothing and food drive. Pictured,
from left, are Tameka Cottle, Tamika Scott, Kandi Bunus, and LaTocha Scott.

USO Provides Live Outlet For Acts
Package Tours Send Artists To Bases

M BY DAVID NATHAN

SAN JUAN, Puerto Rico—Seeking
an alternative means for performing
live, a number of R&B artists are dis-
covering a “captive” audience at mil-
itary bases on tours presented by the
USO.

The Washington, D.C.-based USO
is well known for the celebrity enter-

Vocalists Keith Washington and
Cherrelle mix it up, while soloist Will
Downing looks on. All three were a part
of the recent “R&B Live” USO concert
tour of U.S. military bases in the
Caribbean.

tainment it has been providing since
its inception more than 50 years ago.
In addition to a host of other services
and programs it offers to U.S. armed
forces personnel around the globe,
the nonprofit entity (funded by cor-
porate and private slonors) has in-
creased its presentation of R&B acts
to troops stationed in various loca-
tions worldwide.

Most recently, the USO completed
an AT&T-sponsored tour package at
bases in the Caribbean, featuring
Keith Washington, Will Daowning,
Cherrelle, and an all-star band that
included Ray Fuller (musical direc-
tor), Rayford Griffin, Mark Ste-
phens, Eddie Mininfield, and guest
vocalists Penny Ford and Kipper

Jones.

The tour was the third USO ven-
ture with producers Ramon Hervey
and Bill Hammond, the co-founders
of “R&B Live,” a series of shows es-
tablished in June 1991 in Los
Angeles as a vehicle for bringing to-
gether name acts with top musicians
for live presentations. Featured art-
ists at the L.A. shows have included
Al Jarreau, Chaka Khan, and Van-
essa Williams; two special shows
have been done in New York, and a
television series based on the eon-
cept is in the works, according to
Hervey.

The USO’s heightened invalve-
ment with R&B artists began about
three years ago, notes Stacy Rosen-
thal, international entertainment
tour producer. who coordinated the
recent tour with Hervey and Ham-
mond.

“[R&E artists] didn't really know
about [the opportunity] until about
three years ago. We started check-
ing with the troops to find out what
kind of music they wanted . .. and in
1990, we did an Earth, Wind & Fire
tour of Japan and Korea. The re-
sponse was amazing.” It is estimated
that 55% of U.S. active service men
and women are African Americans.

In 1991. the USO presented Jef-
frey Osborne and a special Warner
Bros. roadshow, arranged by label
executive Ife Kiara and featuring
Washington, David Peaston, Timmy
Gatling, Le Gent, and Ex-Girlfriend.
The 1992 lineup included a “Sand
Jam” with E.U. and Lady Soul; a
“Transatlantic Jam” with Alyson
Williams, Portrait, and Ex-Girl-
friend; and a Smokey Robinson tour.

Following initial USO contact with
“R&B Live” in June 1992, the first
package under the banner was put
together in January 1993.

During its tour of Turkey and
Italy, the show included Sheila E.,

(Continued on page 18)
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
- LLLLL

z Z
%) O x x| @ 2
28 58] 2 3L % TITLE ARTIST euipul2g|€2| Tme ARTIST
EZ2| 32| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2| 52| < | 2G| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
FREAKIT & DAS EFX
* x x NO. 1 % % % 50 | 44 | 42 | 10 | CCuaRTY D LYNGH (A WESTON.W.HINES.C CHARITY,D.LYNCH) (C) (M) (T) (X) EASTWEST 98341
@ 2 2 8 CRY FOR YOU 1 week at No. 1 & JODEC! -~
D SWING (D SWING) (C) UPTOWN 54723/MCA s1 | a8 | 48 g | LOVE TONIGHT & CHRIS WALKER
CAN WE TALK & S TEVIN CAMPBELL C.WALKER (C.WALKER) (C) PENDULUM 58066/ERG
2 ! ! 15 ] BABYFACE.D SIMMONS (BABYFACE,D.SIMMONS) (C) (D) (V) QWEST 18346/WARNER BROS. @ 54 | 51 8 3’3«55‘:?3%%?“7 . EAR1(’E1),( QI)VAQEIS&E. ral:ﬁ»s
3 | & | o [ NEVERKEEFING SECRETS S RUNAWAY LOVE * EN VOGUE FEATURING FMOB
BABYFACE.L A REID,D SIMMONS (BABYFACE) (C) (V) EPIC 77264 53 | 56 | 52 | 14 | 1 GCEIROY.D.FOSTER (T.MCELROY.D FOSTER) (C) EASTWEST 98354
()| 6 | 8 | 10 | GETTOJAV ® B AT W FOREPLAY * RAAB
Z’;ﬁ:‘;::iDEO::O'K'G'”"AM) ) tMH 1D OUTBURSTRAL 77296/ 54 | 52 | S0 | 16 | gpirat maas.e0urAE) (M) (T3 (X) RIP-IT 1001 */LC
5 3 3 15 o KEEPIN' MY COMPOSURE & H-TOWN
S mc«sm«s(; ’ACESI:'(':'J‘TURNER'Y'C“R“R’ Ly CA:”:SLS:\fZ 5 | S0 | 49 | 12 | JCATALON (SHAZAM.DINO,GLSTICK) (C) (M) (T) LUKE 473
1| 19 [ 4 | UNDERSTAM DUNKIE BUTT ® 12 GAUGE
@ JH n:;g,m.sm AL (CIVIED s‘l“:;;;:fg:;:': % | 51 | 58 7| K.EVANS,DMICHERY,D.GRIGSBY (1PINKNEY,R GORDON) (C) {T) (x) STREET LIFE 753735SCOTTI BROS
1[5 5|13 A WHAT 1 DO BEST # ROBIN S.
W.AFANASIEFF.M.CAREY (M.CAREY,W.AFANASIEFF) GV ICOTUMBIAT 7224 @ 60 | 57 1 6 | N MARTINELLI(F WILDHORN.) MURPHY) (€) (V) BIG BEAT 98355/ATLANTIC
8 | 7 | 7 | 1a | BREATHEAGAIN @ © TONI BRAXTON
L A REID.BABYFACE [ SMMONS (BABYFACE) (C) (M) (X} LAFACE 2-4054/ARISTA * kK POWER PlCK/AlRpLAY * Kk k
9 10 10 12 TIME AND CHANCE & COLOR ME BADD 80 . % WHEN A MAN LOVES A WOMAN & JODY WATLEY
D.J POOH (M JORDAN,COLOR ME BADD,M.DENARD) () (D) (V) GIANT 18339/REPRISE ART & RHYTHM (J WATLEY,L.CAMPBELL) (C) MCA 54793
SHOOP @ & SALT-N-PEPA
10 9 6 16 | MARTIN.C SAMES (SPARKS,JAMES,DENTON,ROBERTS TURNER)  (C) (T) (X) NEXT PLATEAULONDON 857 314PLG 68 72 3 ELEE';,E}’ENTS‘%LS (G.LEVERT.E.NICHOLAS) (c)’oxéggz\gvﬁgﬂzgg%:
1| 1] 15 g | UNLLY. # QUEEN LATIFAH 60 | 55 | 50 | 14 | UPON THE ROOF © Il D EXTREME
K.GEE,MUFi (D OWENS,J.SAMPLE) () (D) (T) MOTOWN 2225 P BROWN,J.CARUTHERS (C.KING,G.GOFFIN) (C) GASOLINE ALLEY 547 38’MCA
NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2") & HI-FIVE REALLY DOE © ICE CUBE
12115 18115 | oekmucrieewmre (OiVEa2178 1 | 57 | 56 | 6 | [iviaw.D MCDOWELL ICE CUBELAYLAW,D MCOOWELL) (C) (T) PRIORITY 53843
SEX ME (PARTS | & II) @ & R. KELLY COME CLEAN ® JERU THE DAMAJA
Bl®j12)]12) skavmsean (€)M 00 JIVE 42161 64 | 62 | 8 | [ PREMIER (K..DAVIS.C.MARTIN.C.PARKER,F.SCRUGGS.K JONES.T TAYLOR) (C) (1) PAYDAY 127 OOC/FFRR
KEEP YA HEAD UP @ ® 2PAC CANTALOOP (FLIP FANTASIA .
141 13} 14 | 12 | 5 oasyl (7.5SHAKUR.D.ANDERSON.R TROUTMAN) (C) (M) (T) (X) INTERSCOPE 98345/ATLANTIC 63 [ 74 5 G.WILKINSON,M,Sl(MPSON (HANCOCK,KEZLV,WILKINS.SIMPSON) (©) (T (V) (% BLUE NOTE 4 4945/0\32»
WHAT'S MY NAME? & SNOOP DOGGY DOGG N-
15| 8 9 7 | R oDRE sNooP) (C) DEATH ROWHNTERSCOPE 98340/ATLANTIC 9% | — [We2 m&‘:ﬂﬁz’(‘,",{}” v Sp}'g,ﬁ,’,\‘(v’i Eep,é f&‘,‘;‘j’fg,’j&f&,"gﬁgﬁ
JUST KICKIN' ITA @ XSCAPE LONG WAY FROM HOME # JOHNNY GILL
e 12 = 13 | J0UPRI 0 DUPRLM SEALS) (€) (T) SO SO DEF 771 19/COLUMBIA 85 | 47 | 46 | 12 | | ReiD.BABYFACE.D SIMMONS (L.AREID.BABYFACE,D SIMMONS) (C) MOTOWN 2221
COME INSIDE & INTRO N NOTHING COMPARES 2 U @ PRINCE
17| 13 | 20 | 21 | §o0GE (K.GREENE.C.WIKE.N.HODGE) (C)(T) 00 ATLANTIC 87317 "( |15 3 | PRINCE (PRINCE) (C) (D) (V) PAISLEY PARK 18372/WARNER BROS.
YOU'RE ALWAYS ON MY MIND & SWV
29 32 6 B.A.MORGAN (8.A.MORGAN,R.WILSON,0,5COTT) (C) (D) (T) RCA 62738 67 67 7 :l-EERFEASJ?I%EI&%E(}L?VBM?V?ILLIAMS,K.HANSFORD) Sionos 8%%&%‘3&'3&5&%’3
27 | 23 | 26 | RIGHT HERE (HUMAN NATURE)DOWNTOWN @ *SWV % | o | = BON & © FATHER
B.A.MORGAN,G.PARKER (8.A MORGAN, ). BETTIS,S.PORCARO,G.PARKER,G.GOMEZ.K.ORTIZ) () (T} (V) (X) RCA 62614 T.RILEY (T.RILEY,FATHER M.C..BUTTNAKED TIM DAWG) (M) (T) (X) UPTOWN 54751 */MCA
22 25 6 YOU DON'T HAVE TO WORRY & MARY J. BLIGE 69 61 61 9 BOOM SHAK A-TACK & BORN JAMERICANS
E.FERRELL (K.GREENE,E.FERRELL) (C) (T) UPTOWN 54701'MCA C.THOMPSON (H PAYNE,N.HOWELL) (M) (T) DELICIOUS VINYL 10139 /EASTWEST
STAY IN MY CORNER & KEITH WASHINGTON
21 18 | 17 15 k?&lﬁ'ﬁﬂ?@vm‘ BOIRIGHY] () GIANT m,;,,é,‘,‘,f.’s‘é 70| 70 | 86 [ 13 | JNErTLEseEy.T.COFFEY () NETTLESBEY.T COFFEY.K WASHINGTON) (C) QWEST 18393/WARNER BROS.
@ 23 21 10 THE MORNINEG AFTER & MAZE FEATURING(E)%&';I&E&EQ/E&I% n 59 68 7 YOU'LL NEVEER FIND ANOTHER & Y.T.STYLE |
F BEVERLY (F BEVERLY) ; E.BAKER (E BAKER) (C) THIRD STONE 98358/ATLANTIC
23 2% 2% 18 ANNIVERSARY @ & TONY! TONI! TONE! 72 62 64 12 I'M REAL @ KRIS KROSS
TONY'TONITONE! (R WIGGINS,C WHEELER) (€) (V) WING 859 566/MERCURY J.DUPRI (J.DUPRY) (C) (M) (T) (V) (X) RUFFHOUSE 77236/COLUMBIA
LET'S MAKE LOVE AARON HALL
** *HOT SHOT DEBUT * % % @ 79 | 83 | 4 | KRALL(AHALLP.CSTEWART) (C) SILAS 54783MCA
(LAY YOUR HEAD ON MY) PILLOW & TONY! TONH TONE! .
NEW ) 1| TONYITONITONE! (7.CHRISTIAN, D, WIGGINS,R WIGGINS) (C} (V) WING B58 260MERCURY 75169 | 10 Egg?&%}%‘?ggﬂgghﬁ AN) ©m SROOKTOWNIISLANg 33’;2318
* **POWER PICK/SALES * ¥ * s [ | 0 R ComSHORE IO Lo ecoMlig o
@ 33 | 33 | § | USENDME SWINGIN' & MINT CONDITION AWILLS,
MINT CONDITION (K LEWIS) (C) PERSPECTIVE 7439 76 | 58 | 55 | 14 | SOHIGH ® 7669
s J.SANCHEZ (M.MORALES,M.ROONEY,BIG ANG.EL-BOOG-E.THICKNEZZ,SHORTI 1 FORT)) (C) MOTOWN 2217
SLOW AND EASY ZAPP & ROGER BORN IN THE GHETTO ® FUNKY POETS
26 | 2 | 2 | 12| RTROUTMAN (R.TROUTMAN.LTROUTMAN.S MURDOCK () (DVREPRISERIEILS ngnAgn 6 | BETTS.DARLINGTON,GONZALEZ MURPHY (BETTS,MURPHY.ASHE, FRAZIERFRAZIER) _ (C) (M) 550 MUSIC 77092/EPIC
MAKE LOVE EASY & FREDDIE JACKSON
@ B 7|10 P.LAUR‘EENCE (P.LAEURENCE) (€} RCA 62704 18 | 59 | 60 [ 11 s.tk»ﬁls(?g.‘gnwm (C?R'(\:AAEG-Z’ZG-B%
AGAIN A & JANET JACKSON ’
28 | 21 | 16 ] 13 | 3T EWIS.)IACKSON LJIACKSON,LHARRIS Il T.LEWIS) (€) (V) VIRGIN 38404 19 | 65 | 65 | 9 EQPY:AL MSQ&:,(R'K BAYVANN.BATTLE) e ;3&’:‘,?;953
HEY MR.D.J. @ & ZHANE
29 | 25 | 24 | 23 | [\gTH STREET PRODUCTIONS (GIST,BROWN,CRISS.ZHANE,BAHR WAREGREY) (C) (T) FLAVOR UNIT 77121 €PIC 8 | 8 | 5 E_ ?Js?bjoﬁg !EE_,L,ELAS,’,‘(E,N“SED()WN,NG, ’(XYLLEE?C%%)’ZQZ";,%
30 | 30 | 30 | 1 [ AWARDTOUR O ATHGE CoLLED & MARTIAL LAW (HEY MAN...SMELL MY FINGER ® GEORGE CLINTON
A TRIBE CALLED QUEST (J.DAVIS A MUHAMMAD,M TAYLOR) (©) (T) () JIVE 42187 81 | 93 | 4 | MARTIAL GORDV’&_SR”NT i CLINTON,W.BRVANT,K.GORDV)) S 189427/WARNER ]
WHOOMP! (THERE IT IS)A & TAG TEAM
31| 20| B | 3B | e (TAG(TEAM) (C} (M) (T) (X) LIFE 79001/BELLMARK 8 | 8l 4 (?’S(I!LF;II g.sMALYArlf)U © MM 0 PENDUL’UNI|. 2%@9555»@
@ 35 | 54 3 I'M IN THE MOOD & CE CE PENISTON 83 | 76 | 7 19 | METHOD MAN & WU-TANG CLAN
SOULSHOCK, KARLIN (S NIKOLAS,B.SILBEY,SOULSHOCK, KARLIN.CUTFATHER) (C) (M) (T) AZM 0460 PRINCE RAKEEM (DIGGS,HUNTER HAWKINS, SMITH,WOODS, COLES, JONES, GRICE) () (T) LOUD 62544/RCA
BETCHA'LL NEVER FIND & CHANTAY SAVAGE SO MUCH IN LOVE ALL-4-ONE
@ 36 [ 36 | 12 | §\uriev c SAVAGES HURLEV (C) (D 1.D. 62652/RCA % | 88 3 | CSTCLART O'BRIEN UACKSON.STREIGISMILLIAMS) (C) ATLANTIC 39271
YOUR LOVE KEEPS WORKING ON ME & JODY WATLEY YOURS & SHAI
34 1 32 | 29 | I3 | ARy N RYTHM U.BARNES,RWHITE.) DIGGS) (C) MCA 54744 83 | 9 3| CMARTIN (CMARTIN,M.GAY,G.BRIGHT,D.RENSALIER) (C) GASOLINE ALLEY 5474§/MCA
3 | 34 | 34 | 23 | DREAMLOVERA ® MARIAH CAREY 97 | 97 | 3 | WEAIN'T GOIN' OUT LIKE THAT ® CYPRESS HILL
M CAREY,D.HALL,W.AFANASIEFF (M.CAREY,D.HALL) (€) (D) (M) (T) (V) (X) COLUMBIA 77080 D J.MUGGS,T-RAY (L FREESE.L.MUGGERUD,T.RAY) (C) (M) (T) (X) RUFFHOUSE 77307/COLUMBIA
GROOVE THANG ZHANE BLOWIN' MY MIND & ART MADISON
NEW D ! NAUGHTY BY NATURE (NEUFVILLE.NAUGHTY BY NATURE,RUSHEN,MIMS,BROWN, WASHINGTON) _(C) MOTOWN 2228 9 | 8 3 | FKING.G JONES (J.KING.A KING,G.IONES) (© (M) (M (I) WVK soosz(/)uc
FAMILY AFFAIR (FROM "ADDAMS FAMILY VALUES" SHABBA RANKS 1 GO ON & MC LYTE
@ 3 |4 3 | SREMI (6 STEWART) ( : (C) ATLAS 855 232/PLG 88 | 8 4 | TFYFFEF.GRANTMRILEY (MC LYTE,T.FYFFEF GRANT M RILEY) (M) (T) FIRST PRIORITY 95995 +/ATLANTIC
38 | 31 | 31 | 13 | (L KNOW I GOT) SKILLZ ® & SHAQUILLE O'NEAL 89 | 73 | 78 | 19 | SWEAT(ALALALA LA LONG) # INNER CIRCLE
DEF JEF,M.WELLS (J FORTSON,S O'NEAL,M.WELLS) (©) (N (X) JIVE 42177 |.LEWIS,T.HARVEY,R.LEWIS (L.LEWIS) (©) () (V) BIG BEAT 98429/ATLANTIC
WHO'S THE MACK & RALPH TRESVANT ANGEL COMPANY
I |7y 8 | S AM.TLEWIS 0.HARRIS IIT.LEWIS) (C) MCA 54773 %2 | %0 5 | S BROWN,D.LAWRENCE (5.BROWN,D.LAWRENCE) (C) GIANT 18392/REPRISE
ANOTHER SAD LOVE SONG @ & TONI BRAXTON
40 | 43 | 45 | 31 | [ Rein,6ABYFACED.SIMMONS (BABYFACE.D.SIMMONS) (C) (M) (T) (X) LAFACE 2 4047/ARISTA 91 | 84 | 80 | 18 (\SI.?EQE?Z?EONICHOLAS (G.LEVERT.E.NICHOLAS) TEDDY P(E)’\IEPEE%(I;\%?GSO%
a1 | 17| 18 | 7 | LETITSNOW ® BOYZ Il MEN 92 | 8 | 85 | 14 | "MAPLAYER # 70O SHORT
B MCKNIGHT,BOYZ Il MEN (8.MCKNIGHT,W.MORRIS) () (D) MOTOWN 2218 THE DANGEROUS CREW (T.SHAW,B.COLLINS,G.COOPER G.CLINTON.JR.) () (M) (T) JIVE 45152
2 15| 4|2 | Fe ® JANET JACKSON 93 | 78 | 79 | 3 | SAMEOL SHIT & MC REN
J.JAM,T LEWIS,).JACKSON (J JACKSGN.J.HARRIS I1l,T.LEWIS) (0 (T) (V) (X) VIRGIN 12676 TOOTIE (MC REN,TOOTIE) (C} (T) RUTHLESS 551(/RELATIVITY
43 | 4 | 40 | 24 | SOMETHING IN YOUR EYES & BELL BIV DEVOE 94 | 90 | 77 | 16 | STRAIGHT FROM MY HEART e UN
LA REID BABYFACE D SIMAONS (¢ EDMONDS) (©) (V) MCA 54725 J.PENN H (J.POWE,J CLAY,D.PEETE.S.POWE) (C) (D) (V) MAVERICK/SIRE 18353/ WARNER BROS.
Ri 93 'TIL INFINITY © SOULS OF MISCHIEF
53 | 53 6 5&3&5&28{,‘5},},’3"! NIQIEI,ON (C)EM)(E:P%};?ZLBE 95 | 94 | 85 | 13 | J51us (T MASSEY.0 LINDSEY.D.THOMPSON) (C) (T) JIVE 42157
» H HUMP WIT" IT 95 SOUTH
45 | 40 | 38 | 10 RRDF#DEMMJHJA';YAEP ,fik'gﬂ( [gRNEgA,SBG. KNOCC OUT) (C) (T) RUTHLESS 5503%15&%307% % | & | %2 8 | THE BASS MECHANICS U.MCGOWAN.N ORANGE) () (T) WRAP 187/ICHIBAN
I'M LOOKING FOR THE ONE (TO BE WITH ME) & JAZZY JEFF & FRESH PRINCE
49 | 4 9 L’gﬁgm&:g?ﬂ%mﬁm (C) (T) MERCURY ;,ZJ%% 9 | 77 | 70 | 9 | 1RILEVMRILEY W.SMITHM.SMITH.TRILEY (C)(T) (X) JIVE 42183
I-IGHT (ALRIGHT) ¢ DOUG E. FRESH
47 | 42 | 83 [ 15 f&’;"&gﬁgnsem&,,’m (€} (M) (T) 00 TOMMY sov’75K71 ¥l —12 DOUG E. FRESH & GET FRESH CREW (DAVIS,SCROGGINS, UNIQUEXM) (T) GEE STREET/4TH & BROADWAY 440 583*/PLG
LET ME RIDE ¢ DR. DRE
48 | 4l | 39 | 12 é\_ﬂf&jrg ng,%mvs_smm) “ B'}g,",,’i,,’g{ﬁ'é';g?;‘,{ 98 | 87 | 91 | T | Roke oR.ORESNOOR) (C) DEATH ROWHNTERSCOPE 57 128/ATLANTIC
| CAN SEE CLEARLY NOW (FROM "COOL RUNNINGS") & JIMMY CLIFF
49 | 38 | 5 | 1l [“&Y‘ES)SLSEJ M“ﬁLEsE&scom LUT’E&Yé?g&%&% 100 | 98 | 98 3 P.HENTON (J NASH) (C) CHAOS 77207

() Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Astenisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyt maxi-single availability.
(V) Vinyl single availability. (X} CD maxi-single availabihty. € 1994, Billboard/BPI Commumcations.
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Compiled from a national sample of sirplay bmeodcnstDmSystems RaduoTrad(sem 76 R&SB stations
are electronically monitored 24 hours a day, 7 days impressions, computed by cross-
rderminguxmmsofurphymmmnhsmdau TMdahlsusedlntheHotR&BSmdeschan
HHE BlE|3
¢|5|E|Tme 2|t 2| mme
Z|2|% | armst (LABEL/DISTRIBUTING LABEL) = | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
IET TIME TO PLAY
*%x NO.1 #* * (@) 38 | 14 | Bty ons ooy
CAN WE TALK
1[1(15 TEVIN CAMPBELL (QWEST) 8 weeks ato.1 | (39| 44 |31 L L Sl
NEVER KEE MAKE LOVE EASY
212 |19 [ NEVERK e SECRETS (40)| 43 | 10 | PReDoie JACKSON teca)
CRY FOR VOU IF
(3] 4 | 8 | So0ec werownmea) 8140130 | ¥ et soxson concmy
4 | 3 |13 | SEVEN wiHOLE DAYS 4237 |12 | SEXME
TONt BRAXTON (LAFACE/ARISTA) R KELLY (IVE)
UNDERSTANDIN WHO'S THE MACK
(5] 6 |10 | REORFRD S o ceouumeiny (43)] 48 | 9 | RaprsTrResVANT GACA)
SHOOP YOUR BODY'S CALLIN
Ml [l [ e — (@] 46 | 5 | ¥ ey on
BREATHE AGAIN SOMETHING IN YOUR EVES
(D] 7 |21 | Tom wr%mmm (45)] 47 | 26 | B!\ B DEVOE (en
JUST KICKIN' IT SLOW AND EASY
89|18 ST DEF/COLUMBIA) 86 |42 | 12 | S ROGEs dprse)
LAY YOUR H DOWNTOWN
(D110 |13 | (N, Tone von: bW | (@D 50 | 27 | Qoo
HE AGAIN
A0 15 | 14 | MXRor: canev (COLUMBIA) (@8] 51 | 25 | JRET sacxsom cviraiy
® 1|15 %':Gc‘sgﬁ’lfk" @ 95 EP;‘“:OCESS OFPKE:)LIMINATION
NEVER SHOULD'VE LET YOU WHEN A MAN LOVES A WOMAN
121} TS e s 0 vE 6o (50)( 68 | 3 | YO0V WATLEY (WCA)
OME INSIDE RUNAWAY LOVE
13113 22 | oo S ac) (5D 53 | 20 | ENvOSUE teASTWEST)
EEN OF THE NIGHT
(L) 21 | 25 | 200 Tores Tone: v mercum (5252 | 8 | Wwrtney HousTon (aRsTA)
SHHH LET IT SNOW
15 12]] 8}, e owestwamererosy | || 8 | 8 | 56vznmenmorowss
HEY MR NEVER LET ME GO
il Rl Kl B 0 - N— (59| 54 | 11 | {Uilier vaNoROSS GV/ERIC)
U.N.LT.Y. KEEPIN' MY COMPOSURE
17117 110 | O reass aworowng % (55 12 | KEe RN e
(1D)| 22 | 11 | YOURE ALWAYS ON MY MIND (55)| 62 | 8 | THE ONE FORME
19 [19 |13 | YOU DON'T HAVE TD WORRY 57 56 | 7 | AFTER THE LOVE
MARY J_BL OWN/MCA) BRIAN MCKNIGHT (MERCURY)
20 |18 [12 | TIME AND cnmc 58 (59 | 6 | BECAUSE OF LOVE
COLOR ME BADD (GIANT/REPRISE) JANET JACKSON (VIRGIN)
WHATTA MAN
2L 20 R sy s/ CAGE) (5| — | 7 | SALTNPEPAEN VOGUE (NEXT PLATEAU)
LOVE TONIGHT
(2] 39 | 2 mmrm 63 | 8 | RIS WALKER (PENDULUM/ERG)
I'M IN THE MOOD HOW DEEP IS YOUR LOVE
(23){25 | 3 | (e PENSTON ABM) a @ 64 | 13 | [UTHER VANDROSS QV/EPIC)
BELIEVE THAT
(2D) 28 | 26 | RIGHT HERE (HUMAN NATURE) (62)| 65 | 4 | BELIEY -
U SEND ME SWINGIN' STAY IN MY CORNER
Gl e U CONDITION (PERSPECTIVE) (&) 67 |17 WASHINGTON (QWEST)
SADIE
(26) 29 |23 omut';'&vss'(‘cmumm 64 58] 6 | AT, (IVE)
WHOOMP! (THERE IT IS!
) | B “Epmw:nmnc) (@] — |27 | e Toam ot )
27 | 10 | THE MORNING AFTER 66 | 69 | 16 | FOREPLAY
MAZE/FRANKIE BEVERLY (WARNER BROS.) RAAB (RIP4T/ILC)
LOOKING FOR RI ALL NIGHT
29 | 2 |13 | LOOKING FOR MR. DO RIGHT 6770 | 8 | ALL MiGHT
BETCHA'LLN LET'S MAKE LOVE
(30 35 | 12 | BETCHA smncﬁn‘g /:!:'f), (68— | 1 | KiRon rats cohaSica)
YOU'LL NEVER FIND ANOTHER
LB 32| 30 | S T I OO 1w MCA) — | 1 | v STYLE (THRD STONE/ATLANTIC)
ANOTHER SAD LOVE SO FREAKIT
(3201 36 | 34 [ FoN B tON G ATRe ) (70 — | 7 | Gaserx Eastwesn)
* UP ON THE ROOF
B35 |8 ‘.{2‘&'2,.‘35""’ (ID)] 73 | 13 | 5 eXTREME (GASDLINE ALLEY/MCA)
SPEND THE NIGHT
ol o] B w'}k%s &E&Ps R —— (275 | 2 EARTH, WIND & FIRE (REPRISE)
AWARD TOUR 73 |74 |13 | SO HIGH
35 381 9 | A A QuEST (HvE) 3 | 068 Morowny
WHAT'S MY NAME? 1KNOW | GOT) SKILLZ
o ] snoorsnoccvnoccmumnom WL 'LHONEQL(M)
ILY AFFAIR 2 BLOWING MY MIND
(3Dj41 |5 Eﬁ:‘w RAMSI(A‘ILAS/PLG) @) —| 1 ART MADISON (JVK/LC)
(O Tracks moving up the chart with airplay gains. © 1994, Billboard/BP! Communications.
1|15 | SOMETHING'S GOIN' DN 12 | 14 | SHOW ME LOVE
UNV (MAVERICK/SIRE/WARNER BROS.) RO S (56 SO /ATLANTIC)
2 | 4 |11 | LOVE NO LIMIT 1514 | 5 | LOSE CONTROL
MARY J. BLIGE (UPTOWN/MCA) SILK (KEIA/ELEKTRA)
3 | 3 | 11 | THAT'S THE WAY LOVE GOES 16 | — | 12 | xnOCKIN' DA BOOTS
JANET JACKSON (VIRGIN) H-TOWN (LUKE)
4|26 rmmnLuy 17 113 | 8 | CRY NO MORE
JOE (MERCURY) WD EXTREME (GASOLINE ALLEY/MCA)
5 | 7 |27 | DONT WALK AWAY 18 |20 | 8 | ONE LAST CRY
JADE (GUANT/REPRISE) BRIAN MCKNIGHT (MERCURY)
I'M SO INTD YOU LET ME BE THE DNE
6192 by 1916 |12 b -
7 |11{ 5 | 1GET AROUND 20 | |33 | 'M EVERY wOMAN
2PAC (INTERSCOPE/ATLANTIC) WHITNEY HOUSTON (ARISTA)
WEAK ONE WOMAN
8 |15|15 S RCAY 211812 SADE (UANT REPRISE)
9 |10 4 | FOR THE cooL IN YOU 2125 | 8 | RUFF NECK
BABYFACE (EPIC) MC LYTE (FIRST PRIORITY/ATLANTIC)
LATELY IF | HAD NO LDOT
10 7 I Y srownmca) Blauju TONY TONE! (WING/MERCURY)
EVERY LITTLE THING U DO KISS$ OF LI
NS B | O R s arronmcyy | |2 (2327 38 e
12[ 6 5 | LA Back aiRL % || 3| ALmicHT
FEATURING FRANKIE BEVERLY (WB) KRIS KROSS (RUFFHOUSE /COLUMBIA)
13| 8 |11 | BABY I'M YOURS Recurrents are titles which have appeared on the Hot R&B
SHAI (GASOLINE ALLEY/MCA) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher - Licensing Org.) Sheet Music Dist.
63 (Zomba, ASCAP/Donril, ASCAP/EM( April,
ASCAP/Across 110th Street, ASCAP/Father M.C.,
ASCAP/My Two Sons, ASCAP) WBM

AFTER THE LOVE (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoyce, BMI)

AGAIN (Black Ice, BMI/Flyte Tyme, ASCAP) WBM
ALL NIGHT (Music Corp. Of America, BMI/Bright
Light, BMI)

ANGEL (Hip City, BMI/Songs By D, ASCAP/Crystal
Aire, ASCAP)

ANNIVERSARY (Polygram Int'l, ASCAP/Tony Toni
Tone, ASCAP/Rev, ASCAP) HL

AMOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BML/Warner-Tameriane, BMI)
WBM/HL

AWARD TOUR (Zomba, ASCAP/Jazz Merchant,
ASCAP) CPP

BABY I'M BACK (Sula, BMI/Kinsman, BM|/Kharana,
BMI)

BELIEVE THAT (Trycep, BMi/Zomba, BMI/Ramal,
BMI/Cleveland's Own, BMI)

BETCHA'LL NEVER FIND (Last Song, ASCAP/Third
Coast, ASCAP)

BLOWIN' MY MIND () King IV, BMI/Music Of The
World, BMI/Andre King, ASCAP/Tabraylah, ASCAP)
BOOM SHAK A-TACK (Chizied Out, BMi/Mudslide,
BMI)

BORN IN THE GHETTO (Euparis, ASCAP/Sony Tunes,
ASCAP/Warner-Tamerlane, BMI/Nutf Loot,
BMI/Nomad-Noman, BMI/EMI April, ASCAP/B-Boy,
ASCAP) WBM

BREATHE AGAIN (Ecaf, BMI/Sony Songs, BMI) HL
BROOKLYN BOUNCE (Saja, BMi/Troutman, BMI/0
Dad, BMI/Okedoke, BM1)

CANTALOOP (FLIP FANTASIA) (EM| Blackwood,
BMI/US-3, BMI)

CAN WE TALK (Ecaf, BMI/Sony Songs, BMI/Boobie-
Loo, BMI/Warner-Tamerlane, BMI) HL/WBM

COME BABY COME (Tee Girl, BMI/Blue Ink,
BMI/Third & Lex, BMI)

COME CLEAN (EMI, ASCAP/Gifted Pearl, ASCAP)
COME INSIDE (Velle Int'l, ASCAP/Frabensha,
ASCAP/MCA, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Wike, ASCAP) WBM/HL
COMING HOME TO LOVE (Warner-Tamerlane,
BMI/Kashif, BMi/Streamline Moderne, BMi/New
Music Group, BMI) WBM

CRY FOR YOU (EMI April, ASCAP/DeSwing Mob,
ASCAP) WBM

DO YOU STILL LOVE ME (WB, ASCAP/Heritage Hili,
ASCAP/Will Down, ASCAP) WBM

DREAMLOVER (Rye Songs, BMI/Sony Songs,
BMI/Stone Jam, ASCAP/WB, ASCAP) WBM

DUNKIE BUTT (AMI, BMI)

FAMILY AFFAIR (FROM ADDAMS FAMILY VALUES)
(Mijac, BMI/Warner-Tamerlane, BMI) WBM
FOREPLAY (Drop Science, ASCAP)

FREAKIT (Straight Out Da Sewer, ASCAP/Fat Wax,
BMI/EMI April, ASCAP/Cellars To The Addict,
ASCAP/Sewer Slang, BMI/EM! Blackwood, BMI) WBM
GANGSTA LEAN (Rap & More, BMI)

GETTO JAM (No Dooze, ASCAP/Cats On The Prowl,
ASCAP/Getto Jam, ASCAP/Chrysalis, ASCAP)
GROOVE THANG (Ninth Town, ASCAP/Naughty,
ASCAP/Baby Fingers, ASCAP/Mims, ASCAP/Shown
Breree, ASCAP/Freddie Dee, BMI)

HERE COME THE LORDS (LOTUG, ASCAP/Marley
Marl, ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP)
WBM

HERO (Sony Songs, BMI/Rye, BMI/Wallyworid,
ASCAP/WB, ASCAP) HL/WBM

HEY MR. DJ. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
Unit, ASCAP/Almo, ASCAP/Irving, BMI/0/B/0 Itself,
ASCAP/Medad, BM()

IF (Black Ice, BMI/Fiyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) WBM

| GO ON (Brooklyn Based, ASCAP/Top Billin',
ASCAP/Smokin’ Sound, ASCAP/Quick Time, BMI)
-IGHT (ALRIGHT) (Entertaining, ASCAP/Enterprising
Scroggins Girls, BMI)

() KNOW | GOT) SKILLZ (Word Life, ASCAP/Chrysalis,
ASCAP/Cina, ASCAP/Large Giant, ASCAP/WB, ASCAP)
CPP/WBM

I'M IN THE MOOD (EMI Virgin, ASCAP/Steven And
Brendon, ASCAP/Casadida, ASCAP) HL

I'M REAL (So So Def, ASCAP/EMI April, ASCAP)
WBM

JUST KICKIN' IT (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, BM1/Ground Control, BMI) WBM
KEEPIN' MY COMPOSURE (Pac Jam, BMI/Wreckshop,
BMI) WBM

KEEP YA HEAD UP (Ghetto Gospel, BM)/Interscope
Pearl, BMI/Warner-Tameriane, BMI/Rubber Band,
BMi/Saja, BMI/Troutman, BMI) WBM

(LAY YOUR HEAD ON MY) PILLOW (Polygram Int',
ASCAP/Tony Toni Tone, ASCAP/Dango, ASCAP)

LET IT SNOW (Cancelled Lunch, ASCAP/Pri,
ASCAP/Squirt Shot, BMI) CPP/HL

LET'S MAKE LOVE (MCA, ASCAP/Ensign, ASCAP/Lane
Brane, BMI)

LONG WAY FROM HOME (Kear, BMI/Boobie-Loo,
BMI/Warner-Tamerlane, BMI) WBM

LOOKING FOR MR. DO RIGHT (Large Giant,
ASCAP/Wokie, ASCAP/WB, ASCAP) WBM

LOVE TONIGHT (CCW, ASCAP/Rogli, ASCAP/EMI
Blackwood, BM1)

MAKE LOVE EASY (MCA, ASCAP/Bush Burnin’,
ASCAP/Paul Laurence I, ASCAP)

MARTIAL LAW (HEY MAN..SMELL MY FINGER)
(Warner-Tamerlane, BMI/Exoskelate!
BMI/Aujourd'Hui, BMI/Yrrek, ASCAP) WBM
METHOD MAN (Wu-Tang, BMI)

THE MORNING AFTER (Amazement, BMI)

NEVER KEEPING SECRETS (Sony Songs, BMI/Ecaf,
BMI) HL

NEVER LET ME GO (Duchess, BMI)

NEVER SHOULD'VE LET YOU GO (FROM SISTER ACT
2) (Zomba, ASCAP/4MW, ASCAP) CPP

NOTHING COMPARES 2 U (Controversy, ASCAP/WB,
ASCAP) WBM

THE ONE FOR ME (Zomba, ASCAP/Black Hand,
ASCAP/D.T. GerreN, ASCAP)

PROCESS OF ELIMINATION (Louis St., BMI/Truteazin'
Type Nite, ASCAP/WB, ASCAP) WBM

REALLY DOE (Gangsta Boogie, ASCAP/WB,
ASCAP/Lawhouse, ASCAP) WBM

REAL MUTHAPHUCKKIN 6'S (Ruthless Attack,
ASCAP/Hard 2 Oppose, ASCAP)
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5 § ; TITLE f § 2 TITLE

Z | 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
* % NO.1 » » o PRl [ A R T

(D) 5 | 8 | Smotootumstray__ 1wmnos| |39 [38 |8 | SAMEOUSHT

2|1 |4 %N(gsmfﬂ&)im L ARLEN gzll’mmm

33| 8 | el rommen 3019 | Metoe Mxsontmea)

1M PANERTR owestrmmensnosy | |2 |% |12 | VT e (astone auvmcn

Iigrafre Rs.exm'fs(m sea m&rvﬂhwmm

il L] mmumm) i il e !"gmmoumno /ATLANTIC)

7|7 | AR ey | [0 | MERMTCOM OUTINE T,

125 | MATRANE oo | [89]9 ] | ESMBIATINS o

i Il I ?&“J&‘ﬁﬁ‘wmmm (@D 52 |20 ws%m&mmmgm

162 UND‘%‘s’é‘n’:‘e’:ﬁmm) ol el R 1 """'”Gm"ﬁ&mmm)

Wylspe gtzi‘NUWAH(MOTM bl el 1 BOOMSHAKATA&I’(JCMVNYL)

2|11 10| PHENDCUANCY romsy | (]| 5 | BTG MEVE 0

13(9135 m E/a:ﬁgulzn's)) 51|51 |22 BSEOL'L‘BEJMDI‘N&N YOUR EYES

14|14 |11 | NEVER KEEPING SECRETS (5256 | 4 mmumz

G 0 ) =T —— SEAETETN

16 (17 |13 W%?LW 54 |47 |21 SWEA‘I’ LALALALA

o o 1] s mmoemenes | [[4 | dioont e,

18(12 |19 wgg‘gnmm 56 |57 |4 Lm%?mvm

192113 NEVERJS'VE‘?ULD’VELETYOUGO (5764 | 3 counwawm

] Kl S chl%msmm ! sl "Us%ﬁmmmllp /ICHIBAN)

A|5]9 | UENT s, B |50 16 | LETMERDE o mresscorey

Zj18)15 ssn%nmm.mw, | b i &:’thignsrmmmmm

B |24 (19 %m%%oni 6153 |23 %‘ﬂ‘%?mm,

2426 |18 OOMEINSIDIEC) 62 |59 (40 gﬂ%mggdgm

25 (25 | 14 | LOOKING FOR MR. DO RIGHT (€{65 | 4 | AFTERTHELOVE

% |27 (11 Sm%‘&?&k&) 64 |58 |16 S&M%H&M(EZQLM

@) |5 |enouTspEIONoRn | 6182 | e

28286 m%m 66 |67 |16 ggfgym(m)

)35 [0 | PR, oooumg | |1]50] [ AN,

o |u | 2R 6 |6 5 | BAZEARIS

113210 | EUEAE s, @)1 |10 | BEOOINEUNEE o,

(3|41 |5 &m&o&r FLIPFANTASlA) (70)| — | 23 ggﬁ&%%

3|3 |10 | &8 en gerommen nls |7 | ismcrsne o

130 43| 3 YOU'REALWAVSONMVMIND @_ 2% !K')‘s'(rilalétvnn

ojo [+ |Sommrammemr | [ i v cumesrame

%|29116 mqsozls?gvﬂmlmm ! L)1 SCNOA:"LEEE(ERLAPMDT/PRMTY)

373312 wskgogsmnm/cmm» 75(75(25 znmncxsoumncm)

(O Singles with increasing sales. © 1994, Billboard/BP! Communications and SoundScan, Inc.
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RIGHT MERE (HUMAN NATURE) /DOWNTOWN
arner-Tameriane, BMI/| pe Pearl, BMI/Bam

Jams, BMI/ATV, BMI/John Bettis, ASCAP/WB,

ASCAP/Playfull, BMI/GG Loves Music, BMI) WBM

RUNAWAY LOVE (Tuff-E-Nutf, BMI/EMI Blackwood,

BMI)

SEX ME (PARTS | & ) (Zomba, BMI/R.Keily, BMI)

HL/CPP

SHOOP (Unichappell, BMI/Placid, BMI/Next Plateau,

ASCAP/S.T.M., BMI) WBM

SKIP TO MY LU (Amplified Isvanni, BMI/Warner-

Tameriane, BMI) WBM

SLOW AND EASY (Troutman, BMI/Saja, BMI)

SO HIGH (Second Generation Rooney Tunes,

BMI/MCA, BMI/Jackie-O, ASCAP)

SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf,

BMI)

SO MUCH IN LOVE (Abkco, BMI) HL

SPEND THE NIGHT (Little Reata, BMI/Chunky

Monkey, BMI/McSpadden, BM1)

STAY IN MY CORNER (Coffey, Nettiesbey, BMI/Big

Giant, BMI/K-Shreve, ASCAP/EMI April,

ASCAP/Wamer-Tameriane, BMI) WBM

SWEAT (A LA LA LA LA LONG) (Mad House, BMI)

TIME AND CHANCE (Brittlesse, ASCAP/Me Good,

ASCAP)

UNDERSTANDING (Full Keel, ASCAP/Air Control,
ASCAP) WBM

U.N.LTY. (Quoen Latifah, ASCAP/Four Knights,
BMI/Music Corp. Of America, BMI) HL

UP ON THE ROOF (Screen Gems-EMI, BM1) WBM

57

- %3

n
13

U SEND ME SWINGIN' (New Perspective, ASCAP)
VOODOO (Trycep, BMI/Zomba, BMI/Ramal,
BMI/Cleveland’s Own, BMI/Warner-Tamerlane, BMI)
CPP/WBM

WE AIN'T GOIN' OUT LIKE THAT (BMG,
ASCAP/Cypress Funky, ASCAP/MCA, ASCAP/Soul
Assasins, ASCAP/T-Ray, BMI) HL

WHAT | DO BEST (Bronx Flash, ASCAP/Sbocaj,
ASCAP/Scaramanga, ASCAP/Cherry River, BMI) WBM
WHAT'S MY NAME? (Suge, ASCAP)

WHATTA MAN (Sons Of K-oss, ASCAP/Sandia,
ASCAP/Next Plateau, ASCAP/Irving, BMI)

WHEN A MAN LOVES A WOMAN (A Diva,
ASCAP/Rightsong, ASCAP/Zomba ASCAP/Art &
Rhythm, ASCAP)

WHOOMP! (THERE [T IS) (Atvert, BMI)

WHO'S THE MACK (Flyte Tyme, ASCAP) WBM

YOU DON'T HAVE TO WORRY (WB, ASCAP/Ness,
Nitty & Capone, ASCAP/Frank Nitty,
ASCAP/Frabensha, ASCAP) WBM

YOU'LL NEVER FIND ANOTHER (Elijah B., BMI)
YOU'RE ALWAYS ON MY MIND (Warner-Tamerlane,
BMI/Interscope Peari, BMI/Bam Jams, BMI/Taking
Care Of Business, BMI/Minder, ASCAP) WBM

YOUR LOVE KEEPS WORKING ON ME (WB,
ASCAP/Kulu Shay, ASCAP/Tix, ASCAP/Interscope,
ASCAP/Thug, ASCAP/Brandi-Jo, ASCAP) WBM
YOURS (Music Corp. Of America, BMI/Gasokine Alley,
BMI/Cameo Appearance By Ramses, ASCAP/MCA,
ASCAP/Ethyl, ASCAP/Yppahc, ASCAP) HL
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Hot Rap Singles
4 ™

WO D (75 16 Z, | llecicn commied. DPRONDIDSY pugSenry
O - '
Michael Cooper, and Meli’sa Morgan of|5E ‘g 3| ¢ | e ounllialri ARTIST
and was sponsored by AT&T and |£=2 32| 22| 23| L s numeeroisTrisuning Lee
GEICO Insurance. The response
* %% NO.1 * x %
- " . . was so strong that a second “R&B .
’IAT }'{rggsmﬁ’ %?;-LFOE You Il\)Iy Jlod:c'. (U‘:awt‘fm) psisd?;mv‘i,ggé’%the Live” tour of the UK. and Germany | 2 [ 2 [ 7 | &0 B Rsvmn 17208cmos ey
op ingles chart. “Cry” is No. 1 at nine stations Including T NeW | was conducted in July with Phili KEEP YA HEAD UP * 2PAC
Orleans, KJMS Memphis, WCKU Lexington, Ky., and WRKS Washington, Bailey, Howard Hewetty Lisa Tayloxg 2 3 3 B R ) 00 NTERSCORE. SBSAG
D.C. It ranks top five at 21 stations and top 10 at 17 stations. “Understanding” and comedian Tommy Davidson. 3|1 ) 5 | WHAT'S MY NAME? © SNOOP DOGGY DOGG
by Xscape (So So Def) sustained interest—airplay points increased nearly The latest six-show tour kicked off ‘;’ ;"I”: $°w"""“s°°"‘ BN T T
11%, and on the Hot R&B Sipgles Sales chart it‘moves 16-10. The song ranks Dec. 1 in Panama and ended Dee. 12 4 |5 6 TN . (c3 (D) 1) MOTOWN 2225 g
No. 1 at eight stations, including WLWZ Greenville, S.C.; KKBT Los Angeles; in Bermuda, with stops in Puerto 5 s A 19 | WHOOMP! (THERE IT IS) ® TAG TEAM
WEAS Savannah, Ga.; and WOLF Syracuse, N.Y. It also ranks top five at Rico, Antigua, and Guantanamo Bay (€) (M) (T) (X) LIFE 79001/BELLMARK -
13 stations and top 10 at another 13. Cuba. ’ ’ 6 | 6 | 7 (IEEY L XNOW)GOT) SKiLL2 © SHAQUILLE O'NEAL
. . e . Hammond, who has attended all REAL MUTHAPHUCKKIN G'S & EAZY-E
PowER PICKS: “U Send Me Swingin'” by Mint Condition (Perspective) three USO tours, says that “putting | ———— - | ° | 0 UTHLESS ssoameumy
earns the Power Pick/Sales award as it moves up the R&B Singles chart 33- together a show Elike this) is a lot of 8 [ 9 |10 [ 10 | AWARDTOUR © A TRIBE CALLED QUEST
25. Sal = mcreaseq 65%; mhy | CAPOSUPEIID strong and buﬂdlpg. It ranks top work, since it involves a lot of differ- DUNKIE BUTT ¢ 12 GAUGE
10 in alrplay at nine Statlons, lncludlng KJLH and KACE in Los Ang‘eles, ent people’s schedules. But when we 8 10 11 7 (C) (T) (X) STREET LIFE 75373/SCOTTI BROS.
WPLZ Richmond, Va., WUSL Philadelphia, and WDKX Rochester, N.Y. il oy it (1o v Ve ] ot K 5 | 13 | sHooP @ © SALT-N-PEPA
“When A Man Loves A Woman” by Jody Watley (MCA) increases 73% in air- ey e ersta,n e . {C) (T) (X) NEXT PLATEAU/LONDON 857 314/PLG
play and zooms up the R&B Singles chart 80-58. It is top 10 at WDKX and are no headliners as such—it really nlnlo 7 | COME BABY COME @ ® K7
. q.Q . » . (C) (M) (T) (X) TOMMY BOY 7572
is gaining strong a.u'pla}y at WRKS New York, WVAZ Cleveland, WGCI Chi- is like a family-type of atmosphere.” 2 32 T2 [ | ReALLY poe o 1CE CUBE
cago, and WQOK Raleigh, N.C. The artists on the most recent trek ga:‘a‘;ﬁw TR
. . . Downing notes, “This is th 15 14| 7 O
DETAI LS, DETAILS: A number of new songs are finding favor with %(:_2: ltlirme ?":::iogn: :hoi»'s forl:hl: mif @® (N PAYDAYRRCZZ00RE
R&B radio. “I'm In The Mood” by CeCe Peniston (A&M) developed over the | ¢,y ‘[p's 3 chance to give back to | M4 [ 13 | 1 | 9 (2 1 o eAsTWEST 98341 b
hohdays and this week moves up to No. 32. It’s top five at WFXA Aug'usta, people who are serving the country, @ 19 23 6 CANTALOOP (FLIP FANTASIA) @ US3
Ga., and WQOK Raleigh, N.C. It ranks top 10 at five other stations, including and it definitely puts into perspective () (T) (X) BLUE NOTE 44945CAPITOL
WUSL and WJHM Orlando, Fla. . .. “Beteh’all Never Find” by Chantay Sav- | 1o+ the men and women in the | 16 | 16 | 15 | 9 | 89 ) jorown sersiomica ¢ FATHER
age (L.D.) swings up to No. 33. The C hi@go native is No. 2 on WGCI in her armed forces do on a daily basis.” 17| 7 | 11 | 'MREAL @ KRIS KROSS
hometown, and top five at WENN Birmingham, Ala., and WQOK . . . “Groove For Cherrelle. audience reaction ! () (M) (T) (X) RUFFHOUSE 77236/COLUMBIA
Thang” by Zhane enters the chart at No. 36, signalling that the duo still has | ., every show - “really great. Peo- 20 | 18 | 7 | HERE COME THE LORDS & LORDS OF THE UNDERGROUND
a handle on the grooves after moving to the Motown label. The song is top | 1o bring their whole families. and ‘SCL‘;’E";’:";‘:I‘,’I,” SE06E/ERG T
five at WMYK NO!‘fO]k, Va., and WCDX Richmond. It g'ets top 10 exposure it’s a real hlgh seeing young broihers 19 17 16 1 (C) (T) RUTHLESS 55 1O/RELATIVITY
at WQUE New Orleans and KJLH Los Angeles ... “Wh::ltta Man” by Sa.lt- and sisters who may not have the op- 20 | 18 | 19 | 25 | 1GET AROUND @ @ 2PAC
N-Pepa featuring En Vogue (Next Plateau) rises 96-64 with some strong in- portunity to get out and see eriter- () (M) (T) INTERSCOPE 98372/AG
creases in sales, but mainly in airplay. It re-enters the Hot R&B Airplay chart tainment.” @D)| 35 | 38 | 4 | WEANT GOIN’ OUT LIKE THAT © CYPRESS HILL
. . D (C) (M) (T) (X) RUFFHOUSE 77307/COLUMBIA
at No. 59. Th1§ song was selected for a.u’p!ay off the En Vogue EP by rhyt.hm- The USO tours give recording acts FAMILY AFFAIR o SHAGGA RANKS
crossover radio last summer. Now that it’s the current Salt-N-Pepa single, | 5 (hance “to do some things that are @D u | o | 3 | MY AR
R&B radio is taking to it nicely: It is top 10 at WQOK and KTOW Tulsa, Okla. exciting and different,” says Wash- |(23)| 26 | 2 | 21 !g%ocgygég ® MISTA GRIMM
. ington. “I didn’t take full advantage 2
COUNTDOWNS COUNT: A number of songs on the airplay-only chart have | &%} o¢ on'my first tour with USO. | 2 |2 |20 | 7 o Yol - ¢ BORN JAMERICANS
reactivated even though those songs are not current singles. BDS information [ p ¢ thic time I gottojumpoffaboat, [(25)| 2 | 22 | 4 | SOUND OF DA POLICE © KRS-ONE
helps us see the impact of the end-of-year countdown shows. Airplay of listen- hang from a plane . . . as well as work (€) (M JIVE 42192
ers’ favorite songs actually forces “Right Here (Human Nature)/Downtown” with some great eyt eng) — 2% | 22| 26| 18 {g)%lﬁ&gga% © WU-TANG CLAN
by SWV (RCA) back up the chart with a bullet—those radio increases could R
. : . ; cians. @D)| 3 | s | 7 | COUNTYLINE *COOLIO
not be denied. Janet Jackson, Toni Braxton, Tony Toni Toné, Mariah The timing for the “R&B Live” (M) (T) (X) TOMMY BOY 577*
Carey, and En Vogue also benefited from the year-end reviews. package was particularly appropri- 2| 2 13/|7 (rg)u(#xaﬁl&gmm ® 95 SOUTH
. te, SO di f in-
ReB MONITOR UPDATE: “Can We Talk” by Tevin Campbell (@uest) | 24 "ofes U Mitchell. “The hotidoy |2 | 2 | % [ 15 | EELMEROE e srioma * DR, DRE
holds the No. 1 position on the R&B/Adult chart in the R&B Airplay Mpnitor. TR (ET B particuiarly lonely for 0 | 3| 21 | 23 | RUFFNECK @ © MC LYTE
The adult Airpower is “(Lay Your Head On My) Pillow” by Tony Toni Toné T i S T D T (s (C) (M) (T) FIRST PRIORITY 98401/AG
(Wing). “Cry For You” by Jodeci (Uptown) easily takes the top spot on the : : . WHOOT, THERE IT IS @ 95 SOUTH
3 N tally isolated from family, friends 31 | 30 | 31 | 25 | 4mwrAr o150-1cHiBAN
R&B/mainstream chart. There are two Airpower awards: “You're Always On e This “R&B Li » -
T « ” and loved ones. 1his wve 32 | 33| 27 | 14 | 93 TIL INFINITY © SOULS OF MISCHIEF
My Mind” by SWV (RCA) and “Shhh” by Campbell. tour lets them know that their coun- {C) () JIVE 42157
try, and their heroes in the entertain- | 33 | 32 | 3 | 9 | 'MAPLAYER = ¢ TOO SHORT
ment industry, appreciate that.” BROOKLYN BOUNCE & DADDY-O
With plans for a fourth such USO 3 | 33 | 10 | ©/merooktownnsiaND 862 ss4pLc
package in March, Hervey notes, 35 | 38|37 | 8 gﬁ%ﬁ%&mnx * DUICE
HOT R&B VICRO Bl 69 G e T 2 | 42 | 18 | CHECK YOSELF A  ICE CUBE FEATURING DAS EFX
and cost-effective package by fusing (M) (T) (x) PRIORITY 53830°
m SINBLES..  three or four different artists to- 31 | 27 | 25 | 7 | "M LOOKING FOR THEONE JAZZY JEFF/FRESH PRINCE
AR == 1z gether.” (C) (M) (X) JIVE 42183
g% .Z HTLE elg .Z The tours also affect record sales, 38 |39 | 4| 7 !‘é‘,‘}.ﬁ‘,’{nﬁkﬂ‘;.gi 9;6254“"0“ I A ST AT
25 |w 2| % |a | TITLE i i i
HIEIE ARTIST (LABEL/DISTRIBUTING LABEL) £ = | £ | ARTIST (LABEL/DISTRIBUTING LABEL) :}l:;gﬁg‘;lr:}? : irlr:ya‘zlzll‘)lg‘o(;‘zebgi? 39 | 38 | 32 8 g?&lfg%gsﬁ\mmm @ SCARFACE
QR T . W[ [ SO s | change Services. Hervey says the  (@D| w | o | 15 | STAYNE s o uue  ERICK SERVON
28 TELL ME WHY IS IT? (FUK DA purchase ) copies o
3 [ MRk e moovem 1511513 | S o " V}&:asl};ingtor;’s}:atest Qwest :illbum on |4 |3 |3 [ 5 | AODAMS FAMILY (WHOOMP!)  TARTEEY
3 (14| 7 | FOR LOVE ALONE = MONEY IN THE GHETTO the basis of the artist’s inclusion on r
—~ BETRVWRIGHTI(MS18) 16 ! | 160 SHom vy the tour. 81485 (‘Mﬂ%"gsg%vzkclgﬂa & B'WAY 440 S83ISLAND ¢ DOUGE. FRESH
4)6 |5 |GONETOOSOON 7|1 | KRAZY The t‘.JSO’j R‘Esel"thl?l sayi the m;i @ | 40 | 35 | 3 | SHORTSHORTS RAHEEM THE DREAM
ganization also 1s 100King at recor THINK (ABOUT PATRA
1316 | M karouxs (LOUD/RCA) ) I.ttﬁv‘é&'f.ﬁmmmwm companies to sponsor tours, saying it il I N I ('mm‘m‘?%elm ¢ PATR
i dditi i . ¥ INSANE IN THE BRAIN ® @ CYPRESS HILL
A %S?#V%P'(”(EBRSWIPLG) LS mo';‘EKX'AEKmZE %'?ADD'ASOUNDS/MOTOWN) last: r;aalesl;l:::; aelxoppops(:l;teu?;:.yatéotsg::;leife @ RE-ENTRY 17 (C) (M) (T} (X) RUFFHOUSE 771 35/COLUMBIA
, S 3 HEAT IT UP RAKIM
7 []3 | MG v oumum | (226 [ERAEAAY g o | E1Ving artiss a chanee to serve peo- 5| » JE £ Quct i
¢ -] [eommarve | [ s 2 | e smow eople who may be separated from || NEWD | 1| oot rlvaorees oo
9 |5 |7 | FEMALE MAC 22 |— | 7 | WATCH THE SOUND their families for years. NEW ’ 1 (%Z').((T)WLEIJD 62728/RCA @ THA ALKAHOLIKS
SMOOTH (JIVE) FAT JOE (VIOLATOR/RELATIVITY) “T.he shows have rea]]y he]ped 9 5 I 48 1 DRE DAY @ @ DR. DRE
10|22 4 | PARADISE 23 (17 | 5 | PLAYER'S BALL provide the forces with a touch of {C) (M) () DEATH ROW/INTERSCOPE 83827/AG
A o A ) home,” she says. “We're starting to NEW) | 1 | THE MURDA SHOW @ SPICE 1
11|11 4 | GOODY GOODY 24 |—| 1 | | BEEPED YOU t calls f t : (M) (T) JIVE 42193+
LISETTE MELENDEZ (FEVER/RAL) | FATHER (UPTOWN/MCA) g? calls from agents representing
1212112 | star 25— 1| FaTHFUL different acts, and the word is get- (O Records with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Association
ETERNAL (EMI/ERG) PLFIVE (IVE) ] h h R&B arti ho  Of America (RIAA) certfication for sales of 500,000 units. & RIAA certification for sales of 1 million units. Catalog
| ting out throug artists who e for o e : n ! .
J i i i have talked to each other about their (g c. el e e T
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIOED BY SoundScan

| (OF
FOR WEEK ENDING JAN 15, 1994 ™
50 | 49 | 4

30 | JOHNNY GILL @ MOTOWN 6355 (10.98/15.98) PROVOCATIVE 4

Z
Al e & * % *x PACESETTER * % %
25|55 2| 22| armst TE | £g GD| 82 | — [ 2 | vARIOUS ARTISTS THUMP 2010 (9.516.58) oLD SCHooL | 51
== 5 Tlana | 2D LABEL & NUMBER DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a a

52 | 67 | 5 | 11
1 53 [ 41 | 40 | 31
54 | 61 | 54 | 14

ERICK SERMON RAL/CHAOS 57460+/COLUMBIA (9.98 EQ/15.98)
LUTHER VANDROSS A Lv 53231/EPIC (10 98 EQ/16.98)
KRS-ONE JIVE 41517 (9.98/15.98)

NO PRESSURE 2
NEVER LET ME GO 3
RETURN OF THE BOOM BAP 5

* % x NO. 1 * % %
SNOOP DOGGY DOGG DEATH ROW/INTERSCOPE 92279%/AG (10.98/15.98)

* % * GREATEST GAINER * % %

DOGGY STYLE

55 70 67 14 | E-40 sic wiD 1T 340 (8.98/11.98) THE MAIL MA| 3
(D) 2 | — | 2 | JODECIuPTowN 10915MCh (10.98/15.98) DIARY OF A MAD BAND | 2 : E MAILMAN | 1
. 77 | 50 | 20 | JOE mERCURY 518016 (9.98 EQ/15.98) =E EVERYTHING 16
o M THAL INJECTION
: > E > ICE/CUBE BRIORITY.53676: {10,38/16.98) LETHAL IiEa ; 57 52 53 10 | HI-FIVE Jve 41528 (10.98/15.98) FAITHFUL 23
3 7 (10. 12 PLAY
i U ) g By SELLY JOF 40527 (10.99/1888) E 58 59 61 35 | INNER CIRCLE @ 8IG 8EAT/ATLANTIC 9226 1'AG (9.98/15.98) E BAD BOYS 41
ACE 2.6007/ARISTA (9.98/15.98) TON! BRAXTON
g J £ QR TOMUBRAXION'A UAGAGE 2 GOOMARISTA L i 79 | 68 6 DEL THE FUNKYHOMOSAPIEN ELEKTRA 61529° (10.98/15.98) NO NEED FOR ALARM 21
MARIAH CAREY A ¢ COLUMBIA 53205+ (10 98 EQ/16 98) MUSIC BOX
J 4 . “ - = 3205°1 & 60 5|76 14 | SOULS OF MISCHIEF JivE a1514° (9.98/15.98) 93 ‘TIL INFINITY 17
7 8 7 10 | TEVIN CAMPBELL QWEST 45388 WARNER BROS (10.98/16 98) I'M READY 3
4 ONYX A RAL/CHA */CO ! BACDAFUCUP
8 9 8 33 | JANET JACKSON A ° VIRGIN 87825 (10 98/16.98) JANET. 1 &1 2 10 0 A RACHAOS 53302;/C0LUMBIA (9156 EQ 15,98) GDALUCY 8
T d
9 11 12 12 | SALT-N-PEPA @ NEXT PLATEAU/LONDON 828392/PLG (10.98/15.98) VERY NECESSARY 9 62 L i 16 PRINCE PAISLEY PARK 45040/'WARNIER BRAS. (39.96/49.98) SHEHIISTHE BOIDES J
10 | 12 | 9 | 20 | BABYFACE ® eric 53558+ (10.98 £Q15.98) FOR THE COOL IN YOU | 2 63 | 72 | 78 | 8 | K7rommvsovioncosmisonfl SWING BATTASWING | 63
64 | 57 60 16 | PRINCE PAISLEY PARK 45431/WARNER 8ROS. (12.98/17.98) THE HITS 1 14
11 10 10 12 | XSCAPE @ 50O SO DEF 57107*/COLUMBIA (9.98 EQ/15.98) HUMMIN' COMIN® AT ‘CHA 3
65 69 69 16 | PRINCE PAISLEY PARK 45435 WARNER 8ROS. (12.98/17.98) THE HITS 2 23
12 15 11 12 EAZY-E A RUTHLESS 5503*/RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1
66 | 81 | — 2 FATHER UPTOWN 10937/MCA (10.98/15.98) SEX IS LAW 66
13 14 13 8 A TRIBE CALLED QUEST JIVE 41490° (10.98/15.98) MIDNIGHT MARAUDERS 1
67 71 57 15 | KEITH WASHINGTON QWEST 45336 WARNER 8ROS. (10.98/15.98) YOU MAKE IT EASY 15
14 18 15 10 | TOO SHORT JIVE 41526° (10.98/15.98) GET IN WHERE YOU FIT IN 1

FREE WILLY 49
INTIMACY 38
WHOOMP! (THERE IT (S) 28

SOUNDTRACK @ MIVEPIC SOUNDTRAX 57280/EPIC (10.98 EQ/16.98)

—
w

68 | 51 51 18
@ 2) 18 4 DOMINO OUTBURST/RAL 57701 */CHAOS (9.98 EQ/15.98) DOMINO & % 7 3
SONS OF SoUL 3
70 | 5 | 62 | 24
THE BODYGUARD 1

ALL THE GREATESTHITS | 9 n {77715
SHAQDIESEL | 10 IR E RS
K] 90 81 20

BLACK SUNDAY RE-ENTRY | 42

1
SHOCK OF THE HOUR | 1 75 | 87 | 8 | 3
STRAIGHT UP SEWASIDE | 6 76 | 62 | 59 | 108
ENTER THE WU-TANG (36 CHAMBERS) | 9 M [ 64 [ 75| 16

JODY WATLEY MCA 10947 (10.98/15.98)

TONY! TONI! TONE! A WING 514933/MERCURY (10.98 EQ/15.98)

TAG TEAM LIFE 78000:8ELLMARK (9.98/14.98)
SOUNDTRACK A '© ARISTA 18699° {10.98/15.98)

JADE TO THE MAX 19
BUHLOONE MIND STATE 9
COMIN' OUT HARD | 41
BANGIN ON WAX 18

10 ZAPP & ROGER REPRISE 45143 WARNER 8ROS. (10.98/15.98) JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98'15.98)

SHAQUILLE O'NEAL JIVE 41529° (10.98/15.98)
MAZE FEATURING FRANKIE BEVERLY WARNER 8R0S. 45297 (10 98/15.98) BACK TO BASICS 3

DE LA SOUL ToMMY 80Y 1063 (10.98/16 98)

EIGHTBALL & MJG SuAvE 0001 (9.98/15.98) [J8

BLOODS & CRIPS
DANGEROUS/PUMP 19138°/QUALITY (9.98/13.98)

iEORDS OF THE UNDERGROUND
ENDULUM 27757/FRG (10 98/1598)

CYPRESS HILL A RUFFHOUSE 53931 */COLUMBIA (10.98 EQ/15.98)

HERE COME THE LORDS 13
DANGEROUS 1
RUNAWAY LOVE 16

MC REN RUTHLESS 5505°/RELATIVITY (9.98/16.98)

MICHAEL JACKSON A 5 EPIC 45400° (10.98 EQ/15.98)
EN VOGUE EASTWEST 92296 (8.98/12.98)

DAS EFX EASTWEST 92265°/AG (10.98/15.98)

WU-TANG CLAN LOUD 66336°/RCA (9.98/15.98)

25 | 23| 24 | 7 | QUEEN LATIFAH MOTOWN 6370 (9.98/13.98) BLACKREIGN | 18 18 | 73 | 8 | 22 | WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACETOBE | 24
26 | 17 1 19 | 59 | KENNY G &€ ARiSTA 18646 (10.98/15 98) BREATHLESS 2 79 | 80 | 71 [ 12 | JAZZY JEFF & FRESH PRINCE JIVE 41489° (10.98/15.98) CODERED | 39
21 | 31 | 28 | 46 | 2PAC @ iNTeERsCOPE 92209/AG (9 98/15.98) STRICTLY 4 MY N.I.G.G.AZ.. 4 80 | 63 | 55 | 16 | EARTH, WIND & FIRE REPRISE 45274 (10 9815 98) MILLENNIUM 8
28 | 29 | 34 | 55 [ OR. DRE A 3 DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/15 98) THE CHRONIC 1 81 | 89 | 90 | 54 | SHAI A GASOLINE ALLEY 10762°/MCA (9.98/15.98) IF ) EVER FALL IN LOVE 3
29 | 3% | — 2 RALPH TRESVANT MCA 10889 (10.98/15.98) IT'S GOIN' DOWN 29 82 | 78 [ 79 [ 59 | SILK A KEIA61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1
30 [ 26 | 31 9 DRS CAPITOL 81445 (9.98/13.98) GANGSTA LEAN b 83 | 83 | 72 16 | THE ISLEY BROTHERS ELEKTRA 61538 (12 98/16.98) LIVE! 34
31 | 39 | 27 | 4 | MARY L BLIGE UPTOWN 10942+/MCA (10.98/15.98) WHAT'S THE 411? REMIX ALBUM | 27 84 | 84 | 80 | 29 | TINATURNER® WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) | 8

TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13

ICE CUBE A

32 6 6 13 | BOYZ Il MEN A MOTOWN 6365 (10.98/15.98) CHRISTMAS INTERPRETATIONS 6 85 | 65 | 64 | 13

33 | 34 | 29 | 7 | COLOR ME BADD GIANT 24524/REPRISE (10 98/15.98) TIME AND CHANCE | 20 RE-ENTRY | 57 | pmemirysyibse (10.98/15.98) THE PREDATOR | 1
2 .98/13.98) 3] IT'S ABOUT TIME 2 TOTAL DEVASTATION
34 | 24 | 30 | 62 | SWVAZRCA66074 (9.98/13.98) . RE-ENTRY. BRI ' 65 amista 19.96/15.95) G LEGALIZE IT! | 82
Al 2 .98 EQ/16.98 LOVE DELUXE
A0 | 32 [ SADEFA * ERC 53176109 EOl6 36) 7 88 [ 99 | 8 6 BOBBY BROWN McA 10974~ (9.98/15.98) REMIXES N THE KEY OF B 72
98/15.98 187 HE WROTE
L B (TICE L9 JNE 41513 (w1 5.95) m 89 [ 91 91 22 | BUJU BANTON MERCURY 518013* (9.98 50/13.98) VOICE OF JAMAICA 29
INTRO @ ATLANTIC 82463/AG (9.98/15 98) [ INTRO
L ;8 ;6 ?: e - . ] - 10 90 | 66 74 | 122 | BOYZ It MEN A 5 MOTOWN 6320 (9 98/15.98) COOLEYHIGHHARMONY 1
38 7 ] MARTIN LAWRENCE EASTWEST 92289 (10.98/15.98) ALKIN' SHI
-ENTRY VARIOUS ARTISTS ® MTV PARTY TO GO VOLUME 3 | 45
50 52 5 US3 BLUE NOTE 80883°/CAPITOL (9.98/15.98) HAND ON THE TORCH 39 HECENTR 10 | toumysov1074 (10.98/16.98)
40 | 46 | 41 4 SOUNDTRACK HOLLYWOOD 61562/ELEKTRA (10.98/16 98)  SISTER ACT 2: BACK IN THE HABIT | 40 92 | 88 | 84 | 44 | MARIAH CAREY A 2 COLUMBIA 52758° (7.98 EQ/13.98) MTV UNPLUGGED EP 16
41 48 47 21 SCARFACE @ RAP-A-LOT 53861 */PRIORITY (10.9815 98) THE WORLD IS YOURS 1 % 8 8 2 25::;::50:::'5_ FAON”NA SIA96MERCURYI(I0.00 EQVI'596) EVOLUTION 20
RE-ENTRY | 102 4 3 CYPRESSHILL | 4
42 45 46 4 SHAI GASOLINE ALLEY 10945/MCA (10.98 15 98) RIGHT BACK AT CHA 42 RUFFHOUSE 47889*/COLUMBIA (9.98 EQ/15.98) I
43 | 42 [ 39 | 78 | BRIAN MCKNIGHT @ MERCURY 848605 (10.98 EQ/15.98) BRIAN MCKNIGHT | 17 85 | 94 I 89 | 19 | STANLEY CLARKE EPIC 47489 (10.98 EQ/15.98) EAST RIVERDRIVE | 54

68 | 65 | 13 | MINT CONDITION PERSPECTIVE 9005A8M (9.98/13.98) FROM THE MINT FACTORY | 44 RE-ENTRY | g | LEADERS OF THE NEW SCHOOL TIME | 15
45 5 | 48 14 | AARON HALL MCA 10810 (9.98/15 98) THE TRUTH 7 THA ALKAHOLIKS [
i : 3 | 2 I e RE-ENTRY | 15 | \oup 66280/RCA (9.98/15.98) 21 4OVER | 73

11 D EXTREME GASOLINE ALLEY 10958/MCA (3 98 15.98) Il D
98 | 97 I 99 | 36 | H-TOWN A LUKE 126° (9,98/16.98) FEVER FOR DAFLAVOR | 1
47 40 45 22 | KRIS KROSS @ RUFFHOUSE 57278°/COLUMBIA (10.98 EQ/15.98) DA BOMB 2 CHRIS WALKER .
RE-ENTRY 5 | PENDULUM 27720/ERG (10.98/15.98) SINCERELY YOURS | T

48 60 58 12 | BLACK MOON WRECK 2002° NERVOUS (9 98/15 98) ENTA DA STAGE 34
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PENDULUM SWINGS BACK FOR LISA LISA

(Continned from page 15) DID

and may spell a wider market
share.

“We want this project to succeed
internationally, which is part of the
reason Jan. 25 is a worldwide re-
lease date for the album,” Rodri-
guez says. “Our goal with this al-
bum is to keep the same core
audience, and then bring on board
new people in as well.”

The label plans a Jan. 20 kickoff
reception in New York; a promo-
tional tour will begin on the 25th,
the same day the album drops. “By
mid-February, she'll be visiting se-
lected markets—stopping in on ra-

dio, video, retail, and press outlets,”
Rodriguez says. “Then, around
Feb. 20, she’ll go to Europe.”

Asked the significance of the al-
bum’s title, Lisa Lisa says, “turn it
upside down ... It’s [the number
77} my lucky number.”

The artist says she's lucky to rec-
ord for Pendulum because of the
longtime relationship she has en-
joyed with ex-Columbia exec Rodri-
guez, who had a hand in the plati-
num success of her first two albums,
1986’s “Lisa Lisa & Cult Jam With
Full Force” and 1987's “Spanish
Fly,” as well as 1989's “Straight To

The Sky,” which was certified gold.

“I've known Ruben since the days
when [ was signed to Columbia, and
he was promoting my career over
there,” she says, “and since he's
worked with me before, he knows
the formula for having a successful
Lisa Lisa record.”

Gone from the picture are her
former musical partners, Cult Jam,
and her mainstay production team,
Full Force. Stepping in as pro-
ducer/songwriters on the new proj-
ect are Giovanni Salah, who penned
and produced the first single; Nona
Hendryx; Jr. Vasquez; Tony Shim-

kin; and Guru.

However, Lisa Lisa says she had
complete control over what ended
up on “LLL-77" and that her creative
influence was intimately inter-
twined “with each and every track's
production.”

“I like to describe my music as
R&B, hip-pop, dark, and I wanted
to touch every part of musie,” she
says. “The most challenging thing
about this whole project was also
what made it so exciting—and that
is that I made all the moves with it
... from selecting producers to
mastering the final product.”
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HUNT FOR ‘NEXT BIG THING’ UNEARTHS SKA UNDERGROUND

(Continued from page 1)

ers). The Bosstones inked a seven-al-
bum deal with Mercury, perhaps en-
suring that their punk/metal/tradi-
tional ska scheme will become the
genre’s major-label template.

. The Skatalites, one of the first Ja-
maican ska bands, signed a three-re-
cord contract with Shanachie in June
1993, and released “Skavoovee,” its
first record since since 1984.

The title of the album is itself a
marketing tool: Skavoovee also is
the name of a monthlong, pan-gener-
ational ska festival that concluded in
November. The 24-show, multi-artist
club tour featured full sets by the
Toasters, the Selector, Special Beat
(a ska supergroup featuring ex-
members of the English Beat and
the Specials), and the Skatalites. It
sold out 1,000-2,500-person-capacity
venues in major ska markets like
Boston, New York, Chicago, Los An-
geles, San Diego, Madison, Wis., and
Denver, and sold at least 75% of ca-
pacity at other stops.

THE TOASTERS

Meanwhile, Bruce Harris,
EMI/ERG director of catalog devel-
opment and marketing, has pro-
duced “The 2-Tone Collection: A
Checkered Past,” a two-CD collec-
tion of all the ska singles released on
the famous. British label from 1979-
86. And the Toasters are working on
a fifth album, “Dub 56,” for their
own indie label, Moon Records. Joe
Jackson, who has produced three of
the band’s previous albums, is pro-
ducing “Dub 56,” according to Rob
“Bucket” Hingley, Toasters guitar-
ist and Moon Records president.
Hingley expects “Dub 56" to sell
15,000-20,000 units, the usual for a
Toasters release.

All the recent activity tells ska vet-
eran Tommy McCook something:
That his years of hard work making
Jamaican street music have not been
in vain. McCook is a founding mem-
ber of the Skatalites, which formed
in the early '60s. The Skatalites’ in-
fluence is far-reaching, and if Ice-T
weren’t looking, some might even
call them the original gangstas.
They helped create ska and went on
to play what is commonly perceived
as the “original rebel music.” Those
original rebels spawned the more
popular reggae giants, including
Bob Marley, Jimmy Cliff, and Toots
& the Maytals.

Ska, reggae’s fast-paced predeces-
sor, was born in jazz and R&B ses-
sions in the early '60s. The late Cluet
Johnson, bandleader of the Blues
Blasters, usually is credited as a pio-
neer. Don Drummond, Roland Al-
phonso, Lloyd Knibbs, Lloyd Bre-
vett, Lester Sterling, and McCook
had been playing with Johnson regu-
larly, and they went on to form the
Skatalites in 1964. Guitarist Ernest
Ranglin also is cited as an architect
of the sound.

McCook likes to recount the folk-
loric birth of reggae from ska: “One
terribly hot summer, the ska bands
decided to stay cool and slow it down
a bit, and thus created rock steady.
But it was still too hot, and the musi-

cians were getting older, so the music
was slowed down yet another notch
and reggae was born,” he says.

And reggae made waves, relegat-
ing ska, the genre that made it possi-
ble, to status as an overshadowed
subculture.

In 1979, 2-Tone Records, a small
independent label with a wealth of
know-how, was formed to market
the work of Special AKA, which lat-
er became the Specials. The label,
run by members of the Specials and
the Selector, signed a marketing
deal with Chrysalis Records that
year and helped bring ska out of the
Jamaican underground and into the
British mainstream. The collabora-
tion yielded the works of now-leg-
endary bands such as Madness and
the English Beat, in addition to the
Specials and the Selector.

By early 1980, 2-Tone had released
seven singles, all of which sold at
least 250,000 copies, according to the
record company; all but two made
the British top 10. In its seven years
of operation, 2-Tone produced eight
albums and 29 singles.

Disgruntled, working-class kids
found a new movement in ska. They
became “rude boys” and girls, mod-
eling themselves after the original
ska fans—Jamaican anarchists. Brit-
ish fans appropriated the black-and-
white ethic of 2-Tone, which did all
its advertising in black and white to
promote racial harmony, and affect-
ed all of the necessary sartorial
touches: black suits, thin black ties,
and black porkpie hats.

In the U.S,, a few dedicated fans
caught on to the '80s ska movement
and began establishing a ska net-
work. Ska bands found each other
and worked together to support
their own underground, keeping the
style alive. The scene got progres-
sively larger, and ska is now attract-
ing attention in the U.S. with domes-
tic acts like the Bosstones, Bim
Skala Bim, and the Toasters.

Most major cities in the U.S. boast

THE MIGHTY MIGHTY BOSSTONES

their own ska bands. In Boston, a
known ska haven, there are as many
as 13. Musicians who have dedicated
their lives to the genre are the rule,
not the exception, and ska bands per-
ceive each other as compadres, not
competitors.

“The surge is the result of tire-
less, grass-roots work of a few musi-
cians who created an audience,”
says Rick Barry, a member of Bos-
ton’s Bim Skala Bim. “Now that au-
dience is beginning to expand. Ska
has created its own industry, and
now it's there to be harvested.”

According to Harris, ‘“[Americans]
are finally prepared to understand
ska, because they finally understand
punk and reggae. Dancehall, reggae,
grunge; and hip-hop have broken
down musical barriers and paved the
way for ska.

“Punk/grunge was a necessary
precedent,” he adds. “It’s not an ac-
cident that the true acceptance of
reggae is related to the popularity of

BIM SKALA BIM

grunge, UB40 is way different than
Soundgarden, but they're on the
charts at the same time. That should
tell you something.”

Larry Gold, owner of SOB’s, a
world music club in New York, and
chief mastermind behind Skavoovee,
says ska can be as popular now as it
was in England 15 years ago. “Ska-
voovee convinced me of that,” Gold
says.

‘“Radio airplay for ska is still limit-
ed at best, but I’'m used to that, com-
ing from a world music background.
Radio will be the last to jump on the
wagon.”

College stations still spin ska reg-
ularly, but commercial stations tend
to think it's washed up, according to
record company observers.

Some alternative stations with
progressive playlists play ska as
part of their overall scheme. Laurie
Gail, a disc jockey at Boston com-
mercial alternative station WFNX,
says she plays ska because it works
well for her in such a college city,
with its thriving ska scene.

“I guess most stations look at ska
as some sort of quirky little form of
music that has its own limited set of
fans,” she says. But she plays two
bands, Bim Skala Bim and the

. Mighty Mighty Bosstones, in regu-

lar rotation.

Carter Allen, music director of
rock station WBCN Boston, takes
the party line, and says he might
play the Mighty Mighty Bosstones,
but that would be his boundary.

“In radio, things have to hit,” Al
len says. “We just use our instincts.
We really don’t play ska.”

Oedipus has an alternative show
on WBCN and plays Bim Skala Bim
in regular rotation. “Ska is growing
in the clubs, but net on radio,” he
says. “Most ska bands haven't risen
from indie status, so we're really not
aware of them.”

INTERNATIONAL COMPILATION

So what can bands do to make ra-
dio stations aware of them? Follow
Dan Vitale's lead. During Vitale’s
eight years with Bim Skala Bim, he
has established himself as a cult fig-
ure and grass-roots organizer of a
tightly knit ska network in Boston.
Bim created its own label, Bib Re-
cords, four years ago to get its own
projects into the marketplace. Now,
Bim Skala Bim tours regularly, sells
15,000-20,000 units per album, and
helps all sorts of ska acts gain visi-
bility so they can do the same. Bib’s
November 1993 release, ‘‘The
Shack,” is an international ska com-
pilation featuring old British favor-
ites like Special Beat and Nutty
Boys (a Madness spin-off group fea-
turing vocalist Lee Thompson and
guitarist Chris Foreman) and up-
and-coming American acts like the
L.A.-based Hepcat and the Philadel-
phia-based Ruder Than You.

Vitale is also interested in promot-
ing local ska musicians. “Mash It Up
’93” is a Boston-only ska collection
that showcases the work of 13 Bos-
ton-area bands. The compilation was
released in August 1993 by DVS (for
Dan, Vinny, and Steve) Media, Bib’s
subsidiary label. DVS and Bib prod-
ucts are distributed by Relativity Re-
cords.

Vitale says he would like to work
with the right major label, but until
that major emerges, Bim will contin-
ue using its standard practices—
flooding college radio stations with
product, touring frequently, and
“putting music in peoples’ ears” un-
til they love it.

Josh Zieman, senior director of
marketing for Mercury, says he’s
done “a lot of wacky things” to pro-
mote the Bosstones’ “Don’t Know
How To Party,” including merchan-
dizing in skateboard shops and flying
a plane carrying promotional mes-
sages over Fenway Park the day
“Don’t Know How To Party” was re-
leased.

The stunts worked. “Someday I
Suppose” was in “on” rotation for 8
weeks on MTV; “Don’t Know How
To Party” spent one week on The
Billboard 200 at No. 187; and the Bos-
stones have consistently sold out
shows in major U.S. markets. Mercu-
ry’s short-term goal is to keep the re-
cord rolling through 1994. The long-
term goal, according to Bob Skoro,
Mercury’s senior VP of A&R, is to
make the Bosstones a platinum-sell-
ing act.

Natalie Waleik, senior buyer for
the 11-store, Boston-based Newbury
Comics chain, says ska has “definite-
ly been a trend. It sells well, and
more and more people are getting
into it. I'm surprised more major la-
bels haven’t jumped on ska. Maybe
they’re afraid it’s a fad that’s going
to go away. But I've seen the resur-
gence building for the last year or
two, and it definitely still has a way
to go.”

“My ska section is usually pretty
empty,” said Charlie Edwards, new
music buyer for the Chicago outlet
of Reckless Records, a four-store
London-based chain. ‘“The older
stuff like Madness sells out as fast
as [ can get it in stock. The local
pieces I get in on consignment sell
very quickly too. It’s funny, you put
porkpie hats and checkerboard pat-
terns on the cover and somebody will
buy it.”

Pa Pa Ray, owner/buyer for the
two-store St. Louis, Mo.-based Vin-
tage Vinyl, says his store has always
done well with the genre. “The key is
that now more ska is available in
user-friendly formats [such as compi-
lations and CDs). We have about 100
titles, and ska is a very important
part of our overall Caribbean sales.”

FASTER AND HARDER
However, not all of ska’s pioneers
are happy with the new music being

SPECIAL AKA

made in the genre. The sound of ska
has evolved in the U.S. to a faster,
harder style, leaning more toward
rock and punk. Most of the bands in-
corporate ska rhythms and basslines
into these more familiar formats.

In addition, some are concerned
that major-label involvement will
corrupt the genre.

“Major labels haven’t adopted ska
in the States because ska here has
been kind of trashy. There haven't
been any good American ska songs,”
says Pauline Black, an original mem-
ber of the Selector.

Ranking Roger, former vocalist
for the English Beat and later Gen-
eral Public, has spent the last 3!/,
years touring with Special Beat, a
successor to English Beat, and has
decided to call it quits. “I've worked
on some variation on the Beat for 13
years. I've loved it, but I'm stopping
before the apple goes bad.”

Roger is pursuing pop interests;
his duet with Sting, a jazzier version

MADNESS

of “Demolition Man,” was released
in the US. in October. He also will
reunite with Dave Wakeling to cut a
record with the pop-oriented General
Public.

Some ska bands are concerned
that major labels would encourage
them to change their style to make
them easier to market. The Toast-
ers’ Hingley cites the ska-flavored
Fishbone as a prime example: “Fish-
bone used to be a ska band but
turned into Frankenstein’s monster.
Now they’re in black leather and
studs and playing heavy metal gui-
tar. It's amazing what industry will
do.”

Joe Gittleman, bassist for the
Bosstones, says the band likes the
autonomy it has at Mercury. He
was originally wary of signing on
with a major label that would
change its sound and identity. “We
like where we are now,” he said.
“Right in between Madness and Mi-
nor Threat.”

Some ska acts have learned from
the experiences of their peers. “‘Be-
fore signing a major label deal, I'd
look very closely at the long term,”
says Hingley. “Often, you don’t get
past the first album. Two of our for-
mer members left to form Unity 2.
They got a major label deal, but sold
no records and got dropped. After
10 years, I’'m not sure I want to put
all my eggs in one basket like that.”

One of the difficulties a major re-
cord company would face is how to
market ska. “[Major] labels don’t
know how to deal with ska, and disc
jockeys are afraid to play it because
it’s not black and it’s not white,”
Black says. “White stations, in par-
ticular, get funny about playing ska
because it’s not, well, Led Zeppelin.”

While mainstream acceptance is
still an uncertainty for ska, one
thing is certain: The genre has lon-
gevity. “Ska will be in the States for
a long while,” says Ranking Roger.
“I'm not sure if it will go top 40, but
it might, and if it does, it will be the
next big thing.”
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Juliet Roberts No Longer ‘Caught’ In Import Limbo

ON THE BEAT: The wait for a
domestic release by Juliet Roberts
is finally over.

After drawing manic support
from Stateside club DJs with the
flawless import “Caught In The
Middle,” she hits mighty hard with
“I Want You” (Reprise/Warner
Bros.), a disco-drenched slammer
that she co-penned with Nick
Jones. Roberts’ big and booming
voice is fashionably dressed in per-
colating pop/house rhythms, swirl-
ing strings, and a gospel-like sing-
along chorus that sticks to the
brain on impact. There were more
remixers and producers involved
than you can shake a stick at,
including Simon Dunmore,
Danny D, Development Corp.,
Roger Sanchez, and Underdog.

Movin’ On Up. Chicago-based
producer/DJ Derrick Carter, pictured
working the turntables at local venue
Ka'boom, has amicably ended a long
stint with Cajual Records. He will now
focus on remixing gigs. Among his first
assignments are singles for Ulysses,
the Stickmen, and Tafuri. Carter also
will produce his own singles for
Organico and Prescription Records.

The result is a well-rounded 12-
inch package that should meet with
fast and ardent approval. Can’t
wait for the album to hit the streets
late next month.

Speaking of divas, Elaine Mata
Jones is a commanding presence
on “Better Things,” a sassy, finger-
wavin’ anthem created by Workin’
Happily (80 Proof, New York). Her
deep and throaty performance is
an excellent match for the track’s
wickedly catchy hook and frenetic
beat-base. There are four way-cool
remixes by the 50% posse and
Cousin It. Be wise and jam on 'em.

Among the more offbeat, but to-
tally slammin’ pairings we have
heard in recent weeks is INXS with
Ray Charles—as interpreted by
Eric “E-Smoove’ Miller on the
red-hot import pressing of “Please
(You Got That)” (Atlantic). Fast
breaking on tastemaking dance-
floors around the U.S,, the primary
credit for this irresistible gem goes
to Miller, who did an astonishing
job of molding and contorting the

ance

TRAX
by Larry Flick

rock-rooted original track without
completely sacrificing the song (he
even retained some of the cool Mid-
dle Eastern-flavored guitar licks).
It’s not planned for release here—
an odd move, given the flagging
state of INXS’ current “Full Moon,
Dirty Hearts” album. This could
pump some pop life into the proj-
ect.

Members of male vocal group
Body Rhythm & Soul coo and
whisper like potential teen idols on
the sweet and sexy “Need For
Love” (Inverted, New York), which
lays the singers’ soft harmonies
over an infectious pop/disco foun-
dation. One to work your old favor-
ite hustle steps to, the track also
comes in a staccato break-beat/hip-
hop version that is appealing,
though it doesn’t work nearly as
well as the original mix. Another
quibble is with out-of-place
“whoomp” gang chants midway
through the tune, which taint the
suave, romantic tone with sad,
jock-grabbin’ machismo. Regard-
less, a promising debut, produced
by the act with Craig del Casino.

If you find yourself tiring of the
same old production/remix teams,
have a nibble on the work of the up-
and-coming Deep Freeze Produc-
tions posse, a London-based outfit
that is starting to make some de-
served underground noise abroad
with “The Reservoir Dubs” (Fluid),
a sturdy EP of instrumentals. The
general feel of the tracks is a stew
of dark house and trance—with a
periodic retro-disco spritz. Any one
of the four titles would be a fine
programming choice, though we
are most connected to the dreamy,
ambient subtext of “The Lost Soul
Of Arch Stanton.”

Producer/songwriter Victor
Sanchez dons the group name
Digital ‘D’ Mensions to deliver a
pair of tasty underground house
dubs, “Work” and “Baby” (JPIL,
New York). The focus of both cuts
is on thick and rugged beats and
spare organ pads. Punters in need
of a hook to grab hold of will take
comfort in the occasional female vo-
cal loop. On the whole, though, this
hard stuff is not necessarily in-
tended for the mainstream at
heart.

Coming from a slightly similar
direction is “Need A Little Love”
by Juan Bartet (Angel Eyes, Hia-
leah Gardens, Fla.), which relies
heavily on a spiraling hook and an
insistent deep house bassline. The
primary difference lies in the inclu-
sion of at least one mix with a full
vocal by Bartet. Although his
untrained pipes require a few spins
in order to properly click with the
groove, his earnest and impas-
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