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ABSOLUTE SMASH!

" gy e ? -
CrashlestDummies
=

God Shuffled His Feet

The acclaimed new album from
the group NEWSWEEK hails as
“A true original” and PEOPLE
calls “A rare band - like nothing
you've ever heard before!™
Album sales already over 150,000!
Features the new single
“MMM MMM MMM MMM.™
Going for official airplay 2/7

PiNE

the new album
(82567)
featuring

"G(ﬂ"

Eroduud by:
iric Rosse and Tori Amos

management;
Arrhtﬁ’tg}"w.lkl Spivak

Enterrainment

LOS ANGELES—The massive
earthquake that rocked Southern
California before dawn Jan. 17 jolt-
ed all corners of the music and vid-
eo business, with local retailers ab-
sorbing an especially heavy hit.
The temblor, centered in North-
ridge in the San Fernando Valley
and measuring 6.6 on the Richter

Business Gleans Up After Quake
Force Of Jolt Most Apparent At Retail

scale, knocked retail outlets to the

ground, closed label offices and dis-
tribution branches, forced the tem-
porary shuttering of music venues,
and essentially paralyzed business
in the entertainment community.
The brutal force of the quake—
the biggest to hit the region in 23
years—was apparent Jan. 18 in a
tour of the wreckage at several re-
(Continued on page 112)

Myriad Rights & Use Of Music
Are Among I(eys To Multimedia

@ BY PETER DEAN

CANNES—What size slice of the
multimedia pie will be accounted for
by the music industry is debatable,
but music was repeatedly singled out
as a key component during the
MILIA conference on multimedia
content held here Jan. 15-18.

Strauss Zelnick, president/CEO of
Crystal Dynamics and one of the con-
ference’s keynote speakers, believes

Ottmar Liebert
Takes Marketing
Effort Personally

E BY PAUL VERNA

NEW YORK—To turn Ottmar Lie-
bert + Luna Neg-
ra’'s release,
“The Hours Be-
tween Night And
Day,”” into a
chart-topper, Epic
Records had little
more to do than
enlist its No. 1
LIEBERT marketing agent:

(Continued on page 113)

music will have a significant role in
stand-alone products and as an inte-
gral part of all multimedia software.
“The resolution in multimedia and
interactive software is low compared
with print, and video doesn’t work
(Continued on page 110)

B BY ENRIQUE LOPETEGUI

the raucous, pre-Lenten celebra-
tions that comprise its Carnaval.
But South America’s
largest country is
bordered by a tiny
southern neighbor,
Uruguay, that is
home to a rich,
lengthy, and largely
unknown carnival
tradition of its own.
|  Uruguay’s month-
long Carnaval commences Feb. 4
. with an inaugural parade that takes
place at 18 de Julio Avenue, the
I main thoroughfare located in the

' Brazil is renowned worldwide for

JANUARY 29, 1994

Mute Sure To Be Heard With
Robust New Release Schedule

B BY PAUL VERNA

NEW YORK—Having recently ap-
pointed a U.S. president and a UK.
GM, London-based Mute Records is

-

ERASURE RENEGADE SOUNDWAVE
gearing up for what promises to be
the biggest and most energized year
in its history—a literal “Party In The
Sky”—with most of its major artists
(Erasure, Nick Cave & the Bad
Seeds, Miranda Sex Garden, Nitzer
Ebb, Renegade Soundwave, Inspiral
Carpets, Juno Reactor, Balanescu
Quartet) on the release schedule.
The appointments of k.d. lang man-
ager Larry Wanagas as Mute's U.S.
president (Billboard, Nov. 6, 1993)

e |

Steeped In Tradition, Uruguay’s
Carmaval GChanges With The Times |

Uruguayan capital of Montevideo.
The avenue is named after Uru-
guay’s Constitution Day, July 18,
1830.

Carnaval’s festive opening-day
promenade down 18
de Julio Avenue
launches a series of
performances by
Carnaval acts staged
on humble wooden
stages called tabla-
dos, which are con-
structed by neigh-
borhood civie groups ‘

throughout Montevideo. Shows are
scheduled nightly, building up to a
juried contest in early March, when

(Continued on page 44)

and Andy Ferguson as its UK. GM
have reinvigorated a label that was
jostled last year by the departures of
U.S. label head Bruce Kirkland and
key staff members in the London of-
fice, says Mute founder and presi-
dent Daniel Miller.

“Now, with Andy and Larry in
place, I feel really confident that
things are set up for this year,” says
Miller. “We've got just about every

(Continued on page 111)

Nilsson Lives On
With 3 Releases

EBY DON JEFFREY

NEW YORK—Harry Nilsson, the
two-time Gram- B
my-winning sing- r
er/songwriter
who died Jan. 15
at the age of 52, is
likely to stir mem-
ories for old fans
and capture a new
legion of admirers
after three very
different albums
of his music are released in the next
year or so. One is a collection of new
(Continued on page 100)

Meet The Monks:
EMI’s Next Hit?

B BY HOWELL LLEWELLYN
MADRID—The cloistered monks at
the Santo Domingo de Silos Abbey
near Burgos in northern Spain have
no idea what grunge, ragga, or even
current pop music are, but EMI is
confident that millions of people
around the world will be listening to
the monks’ own brand of plainsong
chant before long.

(Continued on page 110)

NILSSON

MIDEM Is One-Stop
For All Industry Facets

PAGE 61

L

COI’}’l e Ol’l CO me

...Approaching Double Platinum

GRAMMY NOMINATIONS 1994

Best Country Vocal Performance, Female, “Passionate Kisses”

Best Country Song, “The Hard Way"”

Best Country Collaboration, “Romeo”

n
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FOLK-ROCK STYLE
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e Having written more than 1,000 songs that have sold nearly 200 million records, Otis Blackwell is
one of the few songwriters who’s music helped define Rock and Roll. Announcing the release of a
long-overdue tribute from a generation-spanning line-up of trend setting artists.

7 y

FEATURING
FRANK BLACK
WILLIE DEVILLE
DAVE EDMUNDS

JOEELY
SUE FOLEY
DEBORAH HARRY
CHRISSIE HYNDE
KRIS KRISTOFFERSON
GRAHAM PARKER
PAUL RODGERS
RONNIE SPECTOR
CHRIS SPEDDING
THE SMITHEREENS
JON SPENCER
THE STAX PISTOLS
TOM VERLAINE
 JOE LOUIS WALKER

SH 5702

Featuring these great performances:
1. GRAHAM PARKER
Paralyzed
2. CHRISSIE HYNDE
& CHRIS SPEDDING
Hey Litile Boy (Little Girl)
3. PAUL RODGERS
Home In Your Heart
4. FRANK BLACK
& THE STAX PISTOLS
Breathless
5. THE SMITHEREENS
Let's Tak About Us
6. TOM VERLAINE
Fever
7. JOE LOUIS WALKER
On That Power Line
8. DEBORAH HARRY

Don't Be Cruel
9. JON SPENCER

All Shook Up

10. FRANK BLACK
Handyman

11. JOE ELY/SUE FOLEY
with Sarah Brown & Marcia Ball
Great Balls of Fire

12. RONNIE SPECTOR
Brace Yourself

13. WILLIE DEVILLE
Daddy Rolling Stone

14. DAVE EDMUNDS
Return To Sender

15. KRIS KRISTOFFERSON
All Shook Up

> Co-produced by Jon Tiven and Tony Visconti

“If you’re a musician and you write a song that becomes a hit - and then it becomes a standard, that means you're very, very lucky.
But when you’re a composer and have written songs that have shaped the foundation of music, then what you have is a phenomenon’”

- Herbie Hancock introducing Otis Blackwell

Hot off the presses!

ARTIE TRAUM IS

(Gavin Report Adult Alternative Radio - Jan 7, 1994)

>~ “Artie’s versatility ranges from the punchy, dynamic Moroccan Wind to the lyrical, atmospheric
Desert Fire and Blue Heron/White Bridge. We were chomping at the bit to air them...all of them
have found a home at KKSF" — STEVE FEINSTEIN, KKSF

> “Artie’s got the natural, soulful touch that other guitarists only dream about” — DONALD FAGEN

~ “A deft mix of styles, subtle innovative music, the button has been pushed at Best Buy
Corporate. We are making sure that people hear this record!” — TOM OVERBY, BEST BUY

MAKE SURE YOU HAVE STOCK ON THIS GREAT INSTRUMENTAL JAZZ RECORD.
CALL YOUR LOCAL KOCH INTERNATIONAL REP OR ONE STOP TO ORDER NOW!

Shanachie Entertainment Corp., 37 East Clinton Street, Newton, NJ 07860

+€

SH 5098
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Sony, PGD Try New Deals On Deep Gatalog

Retailers Hope Incentives Become Trade Standard

B BY ED CHRISTMAN

days total), if accounts purchase a mini-
mum 60 pieces. The bottom 450 Nice Price

catalog albums excluded from the offer.
Gerry Courtney, director of national ac-

BILLBOARD JANUARY 29, 1994

NEW YORK—PolyGram Group Distribu- titles, in the CD format only, carry a “nor-  counts at PolyGram Classics and Jazz, says
= THE BILLBOARD 200 » 106] tion and Sony Music Distribution have  mal discount” and an extra 300 days dat-  retailers often have to pay for deep catalog
T * MUSIC BOX = MARIAH CAREY = coLumeiA launched innovative promotions aimed at  ing, with a minimum 300-piece order. titles before they sell them.
enhancing sales of deep catalog titles by of- Paul Smith, president of Sony Music Dis- “Before, accounts were hesitant to go
o THE B'Llf?cﬁzg;:ﬂsfs'ml 50 36| fering accounts almost a year to pay for  tribution, says the company will offer a  deep because they weren’t sure if their cus-
P JOHN WILLIAMS / ITZHAK PERLMAN = MCA purchases. similar kind of deal on its classical catalog. tomers would support it,” Courtney says.
The PGD offer, which began Dec. 27 and Smith says Sony implemented the pro-  “Now, we are allowing retailers to show to
A — mneﬁg?H':z':g\:YGs SO 31 runs through Feb. 18, covers most of the grams in response to requests from its ac-  their customers that they are fullservice
VARIOUS ARTISTS = GiAnT catalog titles in its PolyGram Classics and  counts. “We spent a lot of time trying tode-  classical stores.”
L Jazz line. The Sony deal is more extensive: velop a program that allows accounts to Curt Eddy, VP of field marketing at
B HEATSEEKERS 20 It is an ongoing 'offer.that a}pplies to its broaden their selection,” he adds. PGD, says the company would like to ex-
U * KEROSENE HAT = CRACKER ®* VIRGIN Best Value and Nice Price series as well as The titles in the program are slower  tend the program to its pop catalog as well.
‘ its classical catalog titles. But it is limited movers, so accounts were reluctant to car- It is using the classical program to observe
M JAZZ to retail accounts, excluding rackjobbers ry them, he explains. The new program al- how customers react to it.
3 * STEPPIN' OUT » TONY BENNETT » COLUMBA 37 and one-stops. lows accounts to carry titles that only get Accounts believe some of the other ma-
In recent years, label executives—partic-  one turn a year. “It has been extremely  jors are working on similar programs, but
ularly those not in sales—have complained  well received,” he notes. “We want the ac-  Billboard was unable to contact the three
’ﬁ;{ﬂ;ﬂf&fg"ﬁgf 37 loudly that deep catalog titles are not car-  counts to carry the entire catalog.” majors located in the Los Angeles area.
ried in most record stores. Retail executives Payment for the PolyGram offer comes =~ BMG Distribution executives also were un-
counter that the gross-margin erosion they = due Dec. 10 and includes a 5% discount,  available for comment.
R&B 26 have suffered, due to what they describe as with a minimum order of 400 titles. It ap-
* DIARY OF A MAD BAND = JODEC! = urtown increasingly onerous label policies, has af-  plies to nearly 1,500 titles, with only 56 of  Assistance in preparing this story was
fected their ability to carry deep catalog ti- the company’s top-selling classical and jazz ~ provided by Paul Verna.
* THE HOT 100 = tles, which have a low turnover rate.
BRYAN wmst:ég STRE;‘/)X;T J STING = At 104 Both programs, in effect, allow mer- N
chants to buy deep catalog titles on con-
ADULT CONTEMPORARY signment. Retailers responded positively to
* SAID | LOVED YOU ... BUT I LIED 98 the programs and called for the other ma- ' c ong omera e o
MICHAEL BOLTON @ cOLUMBIA jO!’S to follow suit.
“We are delighted with [the PGD and s s
NTERT lclgzt‘-'g::‘\:&xm Sy 33| Sony offers),” says Lou Garrett, VP of pur- rc ase ommunlca lons
chasing at 390-unit, North Canton, Ohio-
based Camelot Music. “In each case the NEW YORK—VNU, a leading Dutch sale.
1 . orcr'r-‘u‘z':gﬁr/- g';#s;%\uvsm“ waen | 29|  vendor has done their part to solve what publishing and information company, has ~ The move is seen as a positive one for
o has always been a problem for retailers. agreed to purchase BPI Communications, the Billboard Music Group, which consists
T That is, while everyone has a great catalog, the parent company of Billboard. of Billboard, Amusement Business, Air-
DANCE 7/ MAXI-SINGLES SALES 29 how can you afford to put all of the slow- VNU will pay $220 million to acquire play Monitor, and Music & Media. The
* A DEEPER LOVE » ARETHA FRANKLIN = ARISTA selling titles into all the locations that you 100% of the equity in BPI. Currently, BPI change places BPI in a stable position to
S want to? I am hopeful that this becomes is owned in partnership by Boston Ven- focus on long-term growth. Plans are cur-
| LATIN the standard in the industry.” tures, The New York Times Co., and BPI rently under way to launch an on-line ser-
N * DETRAS DE MI VENTANA = YURI ® SONY LATIN 34 Another merchant says the programs management. The Times acquired its in-  vice and for further expansion in the inter-
G address the problem of “why record stores terest in BPI through its October 1993 national marketplace.
L R&B are understocked.” He adds that the two merger with Affiliated Publications Inc. VNU is involved in consumer maga-
E ISR DEC TS |24 programs encourage merchants to buy Gerald S. Hobbs, CEO of BPI, says, zines, regional newspapers, commercial
) ‘ product they usually would not buy. I “This transaction will provide BPI with television, trade and professional maga-
Typically, catalog programs are offered the ownership commitment of a world- zines, educational books, and business in-
HOT R&B AIRPLAY 27| on discount once a quarter, and may in- wide publishing and information player. formation services. The company employs
mucEVENWRIOCEIDAVS|SRTONIERAXTORN JAAPACE l clude an extra 30 days dating, meaning ac- This will strengthen BPI's ability to face about 10,000 people in the Netherlands,
1 counts would have 90 days to pay. (The re- the challenges of today’s rapidly changing Belgium, the U.K., Italy, France, Spain,
HOT R&B SINGLES SALES |27 cord industry’s standard terms allow ac- marketplace.” ) Eastern Europe, and the US. VNU is a
* GETTO JAM » DOMING ® OUTBURST/RAL - counts 60 days to pay for merchandise.) Arthur F. Kingsbury, BPI's president, public company with shares listed on the
! The Sony offer applies to the “B” titles adds, “VNU'’s expressed intention to grow  Amsterdam Stock Exchange; it generates
RAP , in the Best Value and Nice Price series, ex- further in publishing in the United States approximately $1.2 billion annually in rev-
S EETTOVAN=Ioom CTa ) 23| empting the 250 “A” titles in the former represents a great opportunity for BPI to  enues.
and the 450 “A” titles in the latter. For the be part of an exciting and expanding en- “This purchase adds an important new
bottom 550 titles in the Best Value series, terprise.” No changes in the BPI manage- dimension to the VNU profile. In one
ROCK / ALBUM ROCK TRACKS 92 the Sony terms provide for an ongoing 10% ment team are foreseen as a result of the (Continued on page 113)
s — discount and an extra 300 days dating (360 _
ROCK 7/ MODERN ROCK TRACKS
B, oy K 9% THIS WEEK IN BILLBOARD
!
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Gompton’s Tries Revenue Sharing For GD-ROM

@ BY SETH GOLDSTEIN

NEW YORK—SuperComm, which
introduced supermarkets to the con-
cept of video revenue sharing, has
the green light from Compton’s
NewMedia to include CD-ROM in its
product mix.

The Dallas-based company just
signed a long-awaited contract with
Compton'’s, the leading supplier of
CD-ROM software, which will li-
cense to SuperComm outlets, includ-
ing Wal-Mart Supercenters, a starter
kit of 12 titles for $96. Among the se-
lections are the Compton’s encyclo-
pedia, “The Guinness Disc Of Re-

cords,” “Multimedia Golf Guide,”
and interactive storybooks like
‘““Beauty And The Beast’ and
“Sleeping Beauty.”

This week, SuperComm began
promoting the revenue-sharing
package to 10 supermarket chains in
markets with significant CD-ROM
penetration that already share cas-
sette rental fees. Pathmark in the
New York region is considered a like-
ly candidate. VP Des Walsh expects
to have 50 test sites up and running
in 60-90 days; rental fees should av-
erage $3 a turn, he says.

Participating stores pay Comp-
ton’s a one-time charge of $8 per re-

Blockhuster Buys Slice Of
Virgin Video Game Division

NEW YORK—Blockbuster Enter-
tainment, awaiting a merger with
Viacom, has acquired 19.9% of Virgin
Interactive Entertainment, which
produces video games compatible
with Nintendo and Sega players. The
deal was cemented with $30 million
worth of Blockbuster stock paid to
British entrepreneur Richard Bran-
son.

Virgin Interactive, which began
life in 1983 as Virgin Games and had
pretax profits of $6.2 million on sales
of $99 million for the fiscal year end-
ed July 31, 1993, is expected to devel-
op products based on the Spelling En-
tertainment, Worldvision, and Re-
public Pictures properties that
Blockbuster now owns. Blockbuster

could exercise more control if it cash-
es in options to buy additional shares,
although sources say the Branson
family will always retain majority in-
terest.

Toymaker Hasbro Inc. had previ-
ously bought a 16.2% interest in Vir-
gin Interactive and is busy creating a
video game version of “Monopoly.”

Blockbuster’s vertical integration
makes it “almost inescapable that we
will have to buy from a competitor,”
says an executive of a major video re-
tailer. Once the Viacom purchase is
consummated, ‘“there will be no
avoiding some titles,” he adds, “and
you've got to figure they get $1 of
each purchase.”

SETH GOLDSTEIN

MGM Testing Studio Store Ghain
Initial Outlet To Sell Video, Clothing, Toys

NEW YORK—Another venerable
Hollywood studio, Metro-Goldwyn-
Mayer, is trying the retail route.

MGM plans to open a store at its
headquarters in Santa Monica, Calif.,
this spring as the prototype for a pos-
sible chain of stores, according to a
spokesman.

Called MGM Studio Store, the out-
let will sell home video, clothing, and
toys based on trademarked charac-
ters like the Pink Panther and the fa-
mous MGM lion logo. The spokesman
says multimedia and music may be
added to the stores later.

This venture continues a trend of
studio stores begun by Disney and

modified by Warner Bros. and Sony.

MGM operated a “modest” studio
store at its former headquarters in
Culver City, Calif., but the spokes-
man says it was in a poor location.
“The move to new corporate offices
has given this impetus,” he says. The
film company also sells some licensed
merchandise at the Disney MGM
theme park in Orlando, Fla.

Heading the retail operations will
be newly appointed executive VP of
licensing and merchandising Susan
Notarides. She also will be exploring
catalog and on-line computer ser-
vices.

DON JEFFREY

lease and 40% of all rental revenues
for six months. SuperComm, whose
computer system tracks transac-
tions, gets a 10% service fee, the
same rate it receives on cassette
rentals. After six months, retailers
can either buy the CD-ROMs for $10
or 20% of suggested list—whichever
is greater—or continue to share rev-
enues.

INEXPENSIVE TEST

The titles generally are priced at
$50-$150, according to Walsh, who
maintains that the arrangement is
an easy, inexpensive route for super-
markets and Wal-Mart to test the
CD-ROM market. Because the rela-
tively low penetration of computers
with CD-ROM drives skews the test
toward affluent neighborhoods,
some retailers are wary, Walsh says,
noting that purchase of the Comp-
ton’s package would cost about $500.
“Revenue sharing is absolutely tai-
lor-made for introducing new tech-
nology. It transfers the risk away
from retailers.”

A supermarket source concurs: “I
think [SuperComm] would be a very
attractive way to go.” Compton’s
sales VP Paul Bader wasn’t avail-
able for comment, but the company
clearly liked the idea when it an-
nounced an agreement with Super-

Comm at the Video Software Deal-
ers Assn. convention held last July in
Las Vegas. At the time, Bader
thought pay-per-rental would im-
prove his supermarket coverage sig-
nificantly. Walsh adds, ‘‘“They
haven’t been able to break into these
channels.”

Compton’s and SuperComm
signed the contract Jan. 17, says
Walsh, who still lacked a complete
list of titles at deadline. SuperComm,
meanwhile, had prepared a two-page
sales letter about “the perfect solu-
tion” to potential accounts. The
pitch: If retailers wait too long, they
will miss “the initial surge of de-
mand”; if they enter too early, they
run the risk of a poor return on in-
vestment and an unsuccessful test.
“You’ll be pulling out of the CD-
ROM market just when your com-
petitors are getting in.”

SuperComm says a revenue-shar-
ing investment can be recovered af-
ter 65 rentals per title, versus 161
turns if it’s bought outright. Man-
agement “would handle CD-ROM
exactly as they would video. No
change is required,” Walsh main-
tains. “Even naysayers in video [rev-
enue sharing] have got to look at
this as an area where nobody can
dispute the advantages.”

Platinum Interpretations. Famous Music Publishing chairman/CEO Irwin
Robinson, center, congratulates Boyz Il Men on the platinum certification of the
group’s album “Christmas Interpretations.” The first single, “Let It Snow,” was
nominated for a Grammy and reached the top 20 on Billboard’s R&B Singles
chart. The group is writing songs for its next Motown album, due in March.
Shown with Robinson, from left, are group members Michael McCary, Wanya
Morris, Nathan Morris, and Shawn Stockman.

Majors Plan To Ghallenge MTV With Music Video Venture

This story was prepared by Don
Jeffrey in New York and Dominic
Pride in London.

NEW YORK—A partnership of
four of the six major music compa-
nies is planning to expand a music
video venture it recently began in
Germany into a global enterprise
that could provide serious competi-
tion for MTV Music Television.
Although most of the four com-
panies involved—Warner Music
Group, EMI Musie, PolyGram, and
Sony—declined to comment, a
source at one of the majors in the
U.S. confirms that Warner and
Sony, at least, were in serious
talks about initiating worldwide

music video programming over ca-
ble TV. And a spokesperson for
London-based Thorn EMI, parent
of EMI Musie, says discussions
have been taking place between
that company, Warner, and Sony.

VIVA IS PROTOTYPE

The prototype for this partner-
ship is Viva, a 24-hour-a-day, Ger-
man-language cable music video
channel that began operating in
December. There are five equal
partners in Viva: Warner, EMI,
Sony, PolyGram, and German ra-
dio entrepreneur Frank Otto. If
this venture works out, it presum-
ably will be expanded to other Eu-
ropean countries and to Asia.

MTV, meanwhile, has launched
MTV Europe and MTV Asia in re-
cent years; those two channels
have provided a significant propor-
tion of the growth at MTV Net-
works, a unit of Viacom.

One well-placed industry source
in London suggests that the leak
of the music channel plans to U.S.
business publications was intend-
ed to be a warning by music com-
panies to MTV. Some labels have
voiced displeasure with MTV over
the way it deals with the music in-
dustry on issues like fees for use
of videos. Some sources note that
the launch of Viva followed a suit
by MTV in Britain against the ma-
jors, accusing them of abusing

their dominant position in the mar-
ket.

There also have been reports cir-
culating in Hong Kong that music
companies—in particular Warner
Music—are formulating plans to
launch an alternative to MTV Asia.

BMG and MCA Music Entertain-
ment, the other two majors, are
not involved in Viva. But BMG last
year announced its own plans to
start a cable TV music video chan-
nel in a venture with the No. 1 ca-
ble systems operator in the U.S.,
Tele-Communications Inc. A BMG
spokeswoman says the venture
will be launched in the U.S. at the
end of this year.

New Rules
May Kill China’s
Goncert Scene

B BY MIKE LEVIN

HONG KONG—New regula-
tions by the Chinese govern-
ment have stunned the coun-
try’s thriving concert scene,
and many feel that live music is
sure to disappear for several
years.

Citing cultural and economic
reasons, China’s cultural ministry
has banned concerts by foreign
artists until June. It also has disal-
lowed the broadcast of foreign
musice videos on the national
CCTV carrier.

The government’s action start-
ed as a minor reaction to the in-
creasing number of foreign art-
ists charging high ticket prices.
But it soon mushroomed into a na-
tional cause, according to a high-
placed Chinese industry source.

He says that when Hong Kong
pop star Andy Lau demanded and
received about $150,000 each for a
series of China gigs, the govern-
ment declared it was “tired of for-
eign singers ripping off Chinese
youth who cannot afford tickets
that cost 200 yuan [$36, about a
month’s wage),” according to the
source.

The original reason given by
Beijing was that foreign artists
were not paying taxes on the mon-
ey earned for their performances.
But criticism escalated as the
problem moved into the cultural
arena.

The duty of concert licensing
initially was handed over to the
national taxation department, but
the full-scale ban was instituted a
month later. As many as six tours
by Hong Kong, Taiwan, and for-
eign artists have been canceled.

The government now says that
music is a cultural commodity and
should not be subject to the rules,
of supply and demand. It calls for-
eign concerts “cultural pollution,”
adding that they ‘“caused too
much of a commotion” to be al-
lowed to continue.

Worse, it has slapped a 100%
retroactive tax on all concerts that
took place in China from the be-
ginning of 1993. The tax is equal
to the artists’ fees and must be
paid by the local organizer. The
move will bankrupt most legiti-
mate mainland promoters and kill
the potential for future live con-
certs. “It's quite obvious this is
[the government’s] goal,” says
the source.

The action forced the cancella-
tion of Jacky Cheung’s sold-out,
five-night Shanghai tour in De-
cember, costing organizers tens
of thousands of dollars in over-
head costs.

Although the ban is officially in
effect only until June, it will take
a long time to be rescinded in
practice. Charity concerts, for
which artists receive no fees, are
exempt. Promoters of Hong Kong
and Taiwan artists are well-
known for using charity concerts
to get around licensing laws on
the mainland, but the new rules
could change this.

The music video ban is not as

(Continued on page 103)

BILLBOARD JANUARY 29, 1994




Billboard.

Editor in Chief: TIMOTHY WHITE

B EDITORIAL

Managing Editor: KEN SCHLAGER

Deputy Editor: Irv Lichtman

News Editor: Susan Nunziata

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director
Bureau Chiefs: Craig Rosen (LA.), Bill Holland (Washington)
John Lannert (Caribbean and Latin America)

Art Director: Jeff Nisbet; Assistant: Raymond Carlson

Senior Copy Editor: Barbara Davies

Copy Editor: Jon Cummings

Radio: Phyllis Stark, Editor (N.Y.), Eric Boehlert, Features Editor (N.Y.)
Talent: Melinda Newman, Editor (N.Y.)

Senior Writers: Chris Morris (LA.), Paul Verna (N.Y.)

R&B Music: J.R. Reynolds, Editor (LA.)

Country Music/Nashville: Edward Morris, Editor, Peter Cronin, Associate Ed.
Dance Music: Larry Flick, Editor (N.Y.)

Home Video: Seth Goldstein, Editor (N.Y.),

Eileen Fitzpatrick, Associate Editor (L.A.)

Retail: Ed Christman, Senior Ed. (N.Y.), Don Jeffrey, Associate Ed. (N.Y.)
Music Video: Deborah Russell, Editor (L.A.)

Enter*Active; Marilyn Gillen, Editor (N.Y.)

Staff Reporters: Trudi Miller Rosenblum (N.Y.), Carrie Borzillo (LA.)
Administrative/Research Assistant: Terri Horak (N.Y.)
Contributors: Catherine Applefeld, Jim Bessman, Fred Bronson, Lisa
Collins, Bob Darden, Is Horowitz, Larry LeBlanc, Jeff Levenson,
Moira McCormick, David Nathan, Havelock Nelson

B0 INTERNATIONAL

International Editor in Chief: ADAM WHITE

European News Editor. Dominic Pride

International Deputy Editor: Thom Duffy

Tokyo Bureau Chief: Steve McClure

Special Issues Editor: Peter Jones (London)

B CHARTS & RESEARCH

Associate Publisher: MICHAEL ELLIS

Associate Director of Charts/Retail: Geoff Mayfield (L.A.)
Associate Director of Charts/Radio: Kevin McCabe (N.Y.)

Chart Managers: Suzanne Baptiste (Rap/Jazz/Gospel), Anthony Colombo
(Album Rock), Ricardo Companioni (Dance), Roger Fitton (Adult
Alternative), Steven Graybow (Adult Contemporary), John Lannert (Latin),
Mark Marone (Modern Rock/Studio Action), Geoff Mayfield
(Billboard 200), Kevin McCabe (Hot 100), Terri Rossi (R&B),
Lynn Shults (Country), Marc Zubatkin (Video/Classical)

Chart Production Manager: Roger Fitton

Assistant Chart Production Manager: Paul Page

Archive Research Supervisor: Silvio Pietroluongo
Administrative Assistants: Steven Graybow (N.Y.), Brett Atwood (LA.)
M SALES

Associate Publisher: GENE SMITH

National Advertising Director: Jim Beloff

European Advertising Manager: Patricia A. Rod Jennings
Advertising Services Manager: Michele Jacangelo

New York: Ken Karp, Norm Berkowitz, Ken Piotrowski,

Nancy Bowman, Doug Ferguson

Classified (N..): Jeff Serrette, Laura Rivchun

LA.: Jodie LeVitus, Gary Nuell, Michael Nixon, Robin Friedman,
Jon Guynn, Melinda Bell, Alyse Zigman

Nashville: Lee Ann Photoglo

Europe: Christine Chinetti (London), Megan Ahrens

Tokyo: Bill Hersey

Southeast Asia: Grace Ip, 310-330-7888 (L.A.)

Milan: Lidia Bonguardo, 011-3936-254.4424

Melbourne: Amanda Guest, 011-613-824-8260/8263 (fax)
Canada: Norm Berkowitz, 212-536-5016

Miami: Angela Rodriguez, 305-441-7976

Mexico City: Giselle Trainor 525-658-7461

B MARKETING

Director of Marketing: JANE RANZMAN

Promotion Director: Elissa Tomasetti

Promotion Art Director: Tom Senif

Special Projects Coordinator: Melissa Subatch
Marketing/Publicity Coordinator: Maureen Ryan

Circulation Manager: Jeanne Jamin

European Circulation Manager: Sue Dowman (London)
Assistant Circulation Manager: Adam Waldman

Circulation Promotion Account Mgr: Trish Daly Louw

@ PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Manager: John Wallace

Associate Advertising Production Manager: Lydia Mikulko
Production Assistant: Cindee Weiss

Editorial Production Manager: Terrence C. Sanders

Assistant Editorial Production Manager: Drew Wheeler

Specials Production Editor: John Treglia

Assistant Specials Production Editor: Marcia Repinski
Systems/Technology Supervisor: Barry Bishin

Composition Technicians: Marc Giaquinto, Morris Kliegman,
Anthony T. Stallings

Directories Production Manager: Len Durham

B ADMINISTRATION

VP/Director of Licensing: Georgina Challis

Director of Operations/R&B Music Group: Terri Rossi (N.Y.)
Director of Operations/Country Music: Lynn Shuits (Nashville)
Directories Publisher: Ron Willman

On-Line Sales/Support: Lori Bennett

Distribution Director: Edward Skiba

Group Sales Manager: Carlton Posey

Billing: Debbie Liptzer

Assistant to the Publisher: Kara DioGuardi

PRESIDENT & PUBLISHER: HOWARD LANDER
[ BILLBOARD OFFICES:

New York Washington, D.C. Nashville

1515 Broadway 806 15th St. N.W, 49 Music Square W,
N.Y., NY 10036 Wash,, D.C. 20005 Nashville, TN 37203
212-764-7300 202-783-3282 615-321-4290

edit fax 212-536-5358 fax 202-737-3833 fax 615-320-0454

sales fax 212-536-5055  London Tokyo

Los Angeles 3rd Floor Hersey-Shiga Int'l,

5055 Wilshire Blvd, 23 Ridgmount St. 6-19-16 Jingumae

Los Angeles, CA 90036  London WC1E 7AH  Daisan Utsunomiya Bidg.
213-525-2300 71-323-6686 Shibuya-ku, Tokyo 150
telex 66-4969 Fax: 71-323-2314 sales 011-81-3-3498-4641
fax 213-525-2394/2395  71-323-2316 sales fax 011-81-3-3499-5905

edit 011-81-3-3867-0617
@ BPI COMMUNICATIONS edit fax 011-81-3-3867-0216
Chief Executive Officer: GERALD S. HOBBS
President & Chief Opetatin§ Officer: Arthur F. Kingsbury
Executive Vice Presidents: John Babeock Jr., Martin R, Feely,
Robert J. Dowling, Howard Lander
Senior Vice Presidents: Paul Curran, Ann Haire, Rosalee Lovett
Vice Presidents: Georgina Challis, Glenn Heffernan
Chairman Emeritus: W.0. Littleford

Commeniar

Rights Are Foremost In Music Business

B BY WAYNE BICKERTON

Throughout my professional life, I've
always felt that the music business was
first, foremost, and always a rights busi-
ness—even when record companies be-
lieved it was a sales business, with a bit
extra coming from rights exploitation.
Fifteen years on the PRS general council
have constantly reinforced my original
perception.

The music copyright business is one of
the most stimulating and complicated to
be in; but from a performing right angle,

‘This is a time

of great
opportunity in
music copyright’
Wayne Bickerton, a
songwriter and
publisher, is chairman of

the U.K.’s Performing
Rights Society.

it sometimes seems also one of the most
odd.
All rights societies are concerned with

the same “commodity,” i.e., music perfor-
mance. National and social boundaries
among consumers are pretty meaning-
less (music crosses them without effort),
but national characteristics within music
can be very different. We are always hav-
ing emotional debates about the intrinsic
value of music (is it “good” or “bad”), but
seldom discuss the huge variations in its
monetary value.

And where, except in this business of
the international use of rights, does the
importer have the freedom to call the

(Continued on page 15)

MORAL RESPONSIBILTY VS. COMMERCE
Your editorial ‘“‘Culture, Violence, And
The Cult Of The Unrepentant Rogue” con-
tained brilliantly argued aspects of moral
responsibility versus commerce. It took me
completely by surprise to read such a no-
bullshit opinion piece from a trade maga-
zine. Your putting “making a dollar” sec-
ond took real courage from a trade maga-
zine. Billboard is going from strength to

strength.

Derek Green
Managing Director
China Records Limited
London

RATTLING CAGES

Huzzahs and hosannas for your extraor-
dinary editorial (“Culture, Violence, And
The Cult Of The Unrepentant Rogue,” Bill-
board, Dec. 25, 1993). This intrepid piece is
sure to rattle the cages of cowardice, com-
placency, and avarice that have hedged
about the industry for decades. Art in all
cultures has historically defined morality
and social order, not reflected it. Woe to us
all if this business of music decomposes to
nothing more than that—a business—
when for many young people it has already
become a religion to be parroted and aped
without independent judgment or scrutiny.
As a musician, writer, and African-Ameri-

can, I applaud your courage.
Paul Sinclair
Jersey City, N.J.

WANTS AN EASY TARGET

The stance adopted in [the] massive,
murky missive “Culture, Violence, And
The Cult Of The Unrepentant Rogue” is
comparable to that of a general who orders
his troops into battle but can't tell them
where to point their weapons.

Nowhere does [it] mention a single song,
album title, or artist by name. But where,
against whom, and upon what specific
moral grounds shall our righteous cam-
paign begin? With Eazy E? Guns N’
Roses? Jerry Lee Lewis? The Rolling
Stones’ Ron Wood? (His recent solo album
includes “I'm Gonna Knock Your Teeth
Out.”) The MCA soundtrack “Gunmen,” an
ad for which (“It's A Blast!”) shared the
front page with [the] opening paragraphs?

How are we to react to those “numerous
rock, gangsta rap, and dancehall perform-
ers implicated in this exploitative glorifica-
tion of guns, hatred, and violence” who
“have some talent and released work of
some merit”? Should we buy their cassette
singles, but ignore their albums? Program
out their “bad” tracks on CD, but pump up

LETTERS

their “good” ones? The bottom line: [Bill-

board] believes that listening to “bad” mu-

sic makes “good” people do “bad” things,
and I don't.

Andy Schwartz

Associate director, media services

Epic Records

New York

SOLACE IN A SECULAR VIEW

As an avid 35-year subscriber to Bill-
board, I was delighted to read your lucid,
morally courageous page one editorial
“Culture, Violence, And The Cult Of The
Unrepentant Rogue.” Minus the uglier as-
pects your article properly deplores, the
world of church music (where I labor) has
similar culturally related problems. But,
for the most part, the trade journals that
cover religious or gospel music tend to go
with the flow, and unless it's a success sto-
ry, they are not interested.

Integrity in high places is hard to find to-
day, but it should be applauded and encour-
aged wherever it is found, and that is the
reason for this letter.

George H. Shornay
Chairman

Hope Publishing Company
Carol Stream, il

CENSORSHIP NOT RESTRICTED TO GOV'T?

In your editorial “Culture, Violence, And
The Cult Of The Unrepentant Rogue,” you
noted that “Billboard has always been and
remains unalterably opposed to govern-
ment censorship (and it is only govern-
ment that has the power to censor).” How-
ever, it is not true that only the govern-
ment can censor.

Private organizations or individuals may
exert pressure on stores not to sell or li-
braries not to offer certain books, maga-
zines, or records. They may pressure radio
or TV stations and newspapers or maga-
zines not to carry advertisements for cer-
tain products. They may pressure muse-
ums not to show certain artists’ works.
Their goal: to control what they believe is
good enough and good for the rest of us to
hear, read, see, think about, or otherwise
consume. And when merchants, the media,
or institutions, caving in to such pressure,
restrict what they offer or present, that is
censorship. Strictly speaking, such actions
may not be illegal or unconstitutional, but
they amount to censorship all the same.

The government is not alone in its ability
to censor. For example, as you know, the
Recording Industry Assn. of America sev-
eral years ago launched a record-labeling
campaign which was the direct result of

pressure from religious fundamentalists
and such groups as the Parents’ Music Re-
source Center. But even “voluntary” label-
ing is not harmless. It's a red flag for
would-be censors, who would like to see the
content of popular music regulated as
much as possible. Moreover, fearing pres-
sure, bad publicity, or boycotts, some
stores may be reluctant or even refuse to
carry labeled records. The result, for re-
cording artists, manufacturers, and retail-
ers: lost sales and self-censorship in the
form of a hesitation to address, through
the entertainment products they create and
market, certain controversial themes.

One may not favor or condone—indeed,
many people are rightly offended or an-
gered by—the hateful or provocative con-
tent of certain media products or artistic
creations. Still, if freedom of expression
means anything at all, it means no¢ censor-
ing even those messages that are hateful
or offensive.

The answer to hateful speech is more
speech—to argue with, counteract, diffuse,
or discredit such messages—but not cen-
sorship, by the government or anyone else,
which only silences debate and threatens
free expression.

Edward M. Gomez

Public Education Specialist
American Civil Liberties Union
New York

Our editorial’s complete policy state-
ment on this aspect of the issue was and
is: “Billboard has always been and re-
mains unalterably opposed to govern-
ment censorship (and it is only the gov-
ernment that has the power to censor).
Moreover, from a purely logical stand-
point, no law or writ could ever ensure
that the arts are moral and righteous,
and no act of censorship could possibly
enforce it. The mere idea that such laws
might ever seriously seem necessary to
the general public would be an indica-
tion either that the arts have despoiled
themselves beyond redemption—or that
the culture fears itself too much to func-
tion any longer as an engine of hope.

“Fither we resolve individually as the
record-selling and record-buying public
to turn away from the propagation of
the hatefully self-destructive material
currently threatening to overshadow
the more meaningful segments of the
marketplace, or we will reap the conse-
quences of what we've sown. In times
like these, every person must hold fast
to his or her better self and act accord-
ing to conscience.”

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036,
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EMI Makes Brooks An Int’l Priority
Star’s 1st Euro Tour Stokes Radio, Retail

B BY THOM DUFFY

LONDON—After selling more than
32 million albums in the U.S. since
1989 and dominating The Billboard
200 chart for the past three years,
what is left for Garth Brooks?

Only the rest of the world.

EMI Records affiliates world-
wide, together with Liberty Rec-
ords in Nashville, have made break-
ing Brooks abroad a major priority
in 1994. The debut of Brooks’ song
“The Red Strokes” at No. 22 on the
U.K. singles chart last week, and
the Jan. 31 release of his latest al-
bum, “In Pieces,” in the U.K., are
the latest milestones in the interna-
tional campaign for the best-selling
American artist of the '90s.

“Within EMI, everyone from
{EMI Music president/CEQ] Jim Fi-
field on down said, ‘Look at this phe-
nomenal success in the States; we'd
really like to see some of this trans-
lated,” " says Cindy Wilson, interna-
tional VP at Liberty Records in
Nashville, who has coordinated the
worldwide campaign together with
Brooks’ managers Pam Lewis and
Bob Doyle.

“This is an opportunity for him to
capture a whole new audience,”
says Lewis.

Wilson acknowledges that
Brooks’ lack of overseas touring to

Women’s Biz Assn.
To Gelebrate Its
Move To N'ville

B BY PETER CRONIN

NASHVILLE—It’s no secret that
women in the music industry have a
tougher row to hoe than their male
counterparts. The Women In Music
Business Assn. was formed last Octo-
ber in Atlanta to help women in that
struggle. The organization now plans
to relocate its national headquarters
to Nashville and will hold a kickoff
luncheon Feb. 11 at the Union Station
Hotel here. Shelia Shipley, newly ap-
pointed GM of the recently revived,
Nashville-based Decca label, will key-
note the gathering.

The WMBA was founded by Cath-
erine Masters, an independent televi-
sion producer, and Marcia Shein, an
entertainment attorney. The organi-
zation’s primary goal, according to
Masters, is “to form a very solid edu-
cational, informational, and political
trade association, so women who are
Just getting into the industry can
come to local meetings and national
conferences, make contacts, and get
the information they need. We are go-
ing to expand this thing globally.”

To that end, the WMBA is planning
an international conference in Nash-
ville this fall, which Masters expects
will attract 1,000 women from all cor-

(Continued on page 103)

date, and his discussions as recently
as late 1992 about taking a break
from the road (Billboard, Sept. 5,
1992), had previously made it diffi-
cult to obtain a commitment to the
artist from EMI’s international af-
filiates. Overall, sales of Brooks’
four albums outside the U.S. have
been modest compared to his multi-
platinum performance at home.
Brooks is now set to launch his
first European tour March 30 in
Dublin, Ireland with subsequent
dates set for the U.K., Switzerland,
Germany, Holland, Norway, Swe-
den, and, tentatively, Spain (Bill-
board, Dec. 11, 1993). He also is ex-
pected to embark on his first tour of
Australia and New Zealand in Au-
gust. EMI executives expect radio
support and album sales to rise with
the enthusiasm for Brooks' live

shows in their respective markets.

“Basically, people have been in a
waiting situation,” says Thierry
Pannetier, product manager with
EMI Strategic Marketing in Lon-
don. ‘“We needed for him to come
over and play.”

Word of Brooks’ energy and ap-
peal as a live performer has circled
the world well before he has. Lewis
notes that while Brooks has not
toured abroad, Liberty Records has
hosted scores of EMI record execu-
tives, press, and broadcasters from
international markets at Brooks’
shows in the U.S.

Brooks’ 1992 NBC-TV concert and
interview special, ‘“This Is Garth
Brooks,” has aired in several Euro-
pean markets and has been played
at press conferences held to an-

(Continued on page 100)

B BY MELINDA NEWMAN

NEW YORK—The aftershocks of
the Jan. 17 earthquake in Los Ange-
les were felt two days later and
3,000 miles away at the ninth annu-
al Rock And Roll Hall of Fame in-
duction dinner at the Waldorf As-
toria here.

Honoree Rod Stewart skipped
the ceremony to remain with his
family in L.A., as did John Fogerty,
who, after lobbying long and hard
on behalf of Duane Eddy, missed
the opportunity to induct his guitar
hero.

Otherwise, the ceremonies went
on as planned. In addition to Stew-
art and Eddy, other artists inducted
in the performing category were

Inductees Gather In N.Y.
For 9th Hall Of Fame Dinner

the Grateful Dead, Bob Marley, El-
ton John, the Animals, the Band,
and John Lennon. Johnny Otis en-
tered the hall under the nonper-
formers section, and Willie Dixon
was inducted as an early influence.
The event, the first since the
hall’s groundbreaking in Cleveland
last June, featured video footage of
the ongoing construction in Ohio.
The much-delayed $84 million build-
ing is slated to open in mid-1995.
One of the evening’s highlights
was the obvious, renewed diploma-
cy, if not genuine warmth, between
Paul McCartney, who inducted Len-
non, and Yoko Ono, who accepted
the honor with son Sean Lennon.
McCartney, who skipped the cere-
(Continued on page 103)

Base Hit. Arista recording group Ace Of Base celebrates gold sales of the band’s debut album *“The Sign™ and platinum
sales of the single “Ali That She Wants.” Shown following the group's premiere U.S. performance at Miami Beach's Club
One, from left, are Jack Rovner, Arista Records; Rick Cohen and Pete Jones, BMG Distribution; Jon Kiein and Roy Lott,
Arista; Lasse Karlsson, the band’s manager; Linn Berggren and Jenny Berggren, Ace Of Base; Clive Davis, Arista; Ulf
Ekberg and Jonas Berggren, Ace Of Base; Tom Ennis, Richard Sweret, Steve Bartels, Jim Urie, and Richard Sanders,

Arista; Rick Bleiweiss, BMG Distribution; and Len Epand, Arista.

ASGAP Board Starts To Restructure

B BY IRV LICHTMAN

NEW YORK—The 24-member board
of ASCAP has called for a major re-
structuring of itself as part of the per-
formance right society’s “agenda for
change” recommended last fall by a
management consultancy.

Due to the board’s action at its Jan-
uary meeting in New York and the
resignations of two board publisher
members—Lester Sill and Ralph
Peer—new faces will constitute at
least one-third of the board member-
ship after biennial elections next year.
Sill's resignation is the result of ill-
ness; Peer has resigned because of the
pressures of running his company,
peermusic. Two of the new faces will
be Nick Firth, chief of BMG Music,
and Donna Hilley, chief of Sony Tree,
who have been elected to replace Sill
and Peer.

The board also has reduced the
membership of symphonic and con-
cert composers and publishers from a
total of six to one from each sector,

and recommended an age limit of 75
for board candidates.

The society also expects to reduce
its staff by at least 10% by year’s end
through “attrition and retirement,”
according to COO John LoFrumento,
who was elevated to the post by the
board in September. A reduction of
5% already has been implemented. At
the end of 1993, the total ASCAP staff
stood at about 840. It will number
around 730 by the end of the year. In
1992, there were 907 staffers.

“Basically, every area of ASCAP is
open for streamlining,” says LoFru-
mento. “It's all under a microscope.”
He estimates a savings of $10 million
in this “very serious effort” to reduce
costs and pass on more distribution
dollars to writer and publisher mem-
bers.

LoFrumento predicts that despite
operating expenses for restructuring,
1994 will show greater revenues than
1993. “Radio should have another
good year. Local TV revenues will in-
crease because of our settlement with

the industry.”

The study by Booz Allen & Hamil-
ton called for massive structural
changes by ASCAP to increase dollar
distribution to writer and publisher
members and to create a board that
more faithfully reflects new realities
in the pop music marketplace (Bill-
board, Sept. 5, 1993).

If approved by the entire ASCAP
membership later this year, the board
restructuring means that three board
members who are past the age of 75
would be unable to seek another term
next year. They are composer mem-
bers Morton Gould, currently presi-
dent of ASCAP; former ASCAP presi-
dent Stanley Adams; and Burton
Lane. The board, however, did not
take any action on the issue of term
limits, seen as another approach to in-
vigorating the 80-year-old society.

Gould, who would have to bow to
the board’s decision on age limits,
terms the actions as reflecting “a
board serious about reforming it-
self.”

Judge Disallows
Michael’s Version
Of Sony Audit

B BY CHRIS WHITE

LONDON—George Michael’s con-
tinuing High Court case against
Sony Music—now in its 12th week—
suffered a setback when Sony coun-
sel Gordon Pollock successfully ar-
gued that certain parts of an audit
report drawn up by the Michael
camp were inadmissible as evidence.

The lengthy trial, in which Mi-
chael is alleging restraint of trade,
resumed Jan. 17. Both sides in the
case presented their own audit re-
ports; the rock star’s audit, pre-
pared by financial expert David
Ravden, aimed to show all profits
derived by Sony from the exploita-
tion of Michael’s musie.

Pollock, however, questioned the
expertise of several of those in-
volved in the audit, and Judge Jona-
than Parker ruled that some of the
evidence was ‘‘inadmissible’”’ and
ordered it to be struck from the rec-
ord.

Parker also rejected an attempt
by Michael’s counsel, Mark Cran,
to present the court with financial
figures on manufacturing costs for
CDs and cassettes from an inde-
pendent U.K. CD and cassette man-
ufacturer, Mayking, as a compari-
son to those of Sony’s.

Cross-examined by Gordon Pol-
lock, Ravden said that he had done
regular audits for various record
companies and agreed that he was
not generally given access to man-
ufacturing records. When he had
asked Sony for such figures, he had
been told that “‘they were not avail-
able as a matter of principle.”

Pollock said that Ravden had not
been refused permission to see
such figures. “It was simply that
the information was not available.”

(Continued on page 103)
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Concerts Mark Bottom Line’s 20th Birthday

N.Y. Club’s Eclectic Bookings Have Made It A Landmark

@ BY JIM BESSMAN

NEW YORK—As CBGB'’s 20th anni-
versary celebration winds down, an-
other legendary downtown club, the
Bottom Line, is gearing up for its
third decade.

But while bands like the New York
Dolls and the Ramones have played
the 400-seat Bottom Line, located just
a few blocks away from the alterna-
tive rock mecca of CB’s, the venue’s
laurels rest on a more eclectic book-
ing policy. This policy is represented
by the scores of artists already sched-
uled for the Greenwich Village club’s
“Twentieth Anniversary Extrava-
ganza,” which commenced Jan. 19
and will run through early April.

Among the standouts slated to per-
form are Gary Burton, Rosanne
Cash, Shawn Colvin, John Hammond,
Peter Himmelman, Janis Ian, Leo
Kottke, Alison Krauss & Union Sta-
tion, Kris Kristofferson, Roger
McGuinn, NRBQ, Lou Reed, the
Roches, Jane Siberry, Richard
Thompson, and Loudon Wainwright
II1. Christine Lavin, another regular,
will even pay tribute to the venue
with her own commemorative show,
“From Bellevue To The Bottom
Line—Ten Years In The Music Busi-
ness.”

“The nice thing is that so many art-
ists that we asked to play said yes im-
mediately,” says co-owner Allan Pep-
per, who notes that other participants
have created special programs, in-
cluding Al Kooper, whose 50th Birth-
day Bash Feb. 3-6 is to feature his
Blues Project, Blood, Sweat & Tears,
and new Rekooperatives groupings.

Pepper notes that the Barenaked
Ladies are interrupting their studio
time to participate. The young Cana-
dian group is among the more recent
acts to grace the Bottom Line’s
stage, but is part of a long line hark-
ing back to Feb. 12, 1974, when La-
Belle played the club’s “unofficial”
opening, followed officially by the
next night’s pairing of Dr. John and
Gary Farr.

Looking back at the first five
years, Pepper lists the varied likes of

Elvis Costello, Miles Davis, Waylon
Jennings, Billy Joel, Dolly Parton,
Prince, Reed, Carly Simon, Bruce
Springsteen, and the Talking Heads
among the greats who showcased
there early on.

But the origins of the landmark
club—which licensed its name to the
Bottom Line Japan in Nagoya in
1989—go back much further, to when
Pepper and partner Stanley Sna-
dowsky, now both 51, first met when
they were about 5 years old in Brook-
lyn’s Flatbush section.

An avid music fan, Pepper’s life
was changed by legendary rock’n’roll
DJ Alan Freed, whom he discovered
at age 13. But Pepper eventually
grew bored with rock’n’roll and shift-
ed his interest toward jazz. “I was 16
or 17, he says, ‘“‘and read all the
magazines. In downbeat, musicians
complained about being ripped off
and exploited, so Stanley and I came
up with the idea of forming a non-
profit organization made up of fans
which would make a difference.”

A year or so later, the two child-
hood friends formed Jazz Interac-
tions when Snadowsky put up the
$250 legal fee needed to incorporate
(“He ultimately got it back!” says
Pepper), and Pepper signed up a
board of directors and advisors com-
posed of radio personalities and jazz
notables like the just-retired “jazz
church” Rev. John Gensel. The
group’s activities included the launch

of a newsletter and a 24-hour “Jazz-
line” telephone jazz concert listings
service, a mayoral declaration of
“Jazz Day,” funding for Oliver Nel-
son’s “Jazzhattan Suite,” and a New
York State Council For The Arts
grant to present black musicians as
positive role models for both black
and white school kids.

But Jazz Interactions also pro-
duced Sunday afternoon concerts at-
clubs like the Village Gate, the Elec-
tric Circus, Steve Paul's Scene, Folk
City, and the Red Garter. Pepper, the
executive director, handled the book-
ings, while Snadowsky, who had be-
come a lawyer, took care of the busi-

(Continued on page 18)

Auld Lang Syne. Ringing in the New Year at a party, from left, are RCA Victor
Red Seal pianist Evgeny Kissin; BMG International president/CEO Rudi
Gassner, RCA Victor Red Seal cellist Ofra Harnoy; BMG Classics president
Guenter Hensler; Bertelsmann Music Group chairman/CEO Michael
Dornemann; and American tenor Jerry Hadley, whose second crossover album,
“In The Real World,” is due from RCA Victor in February.

Berman Takes Reins At Phonogram U.K.

@ BY ADAM WHITE

LONDON—The success of A&M Re-
cords U.K. has helped propel its man-
aging director, Howard Berman, to a
new post as head of PolyGram's flag-
ship company in this market, Phono-
gram Records.

The change, which takes effect
Monday (24), has been anticipated in
the British music industry since late
last year. Berman succeeds David
Clipsham, who had been Phono-
gram’s managing director since 1990.
Clipsham is leaving the company.

LITTLE RICHARD LEADS R&B HONOREES

@BY BILL HOLLAND

WASHINGTON, D.C.—Richard
Wayne Penniman, known throughout
the world as Little Richard, has been
selected as the fourth recipient of the
Rhythm And Blues Foundation’s
Lifetime Achievement Award.

Penniman, 61, will be presented
with the foundation’s Ray Charles
Lifetime Achievement Award at cere-
monies March 2 at the Roseland Ball-
room in New York. The event is an of-
ficial part of Grammy week.

BILLBOARD. Billboard promotes Gary
Nuell to Western advertising sales
manager, music in Los Angeles and
Ken Piotrowski to Eastern advertis-

ing sales manager, music in New
York.

RECORD COMPANIES. Missy Worth is
appointed senior VP at Columbia Re-
cords in Los Angeles, Calif. She was
VP of talent development for Sony
Music.

Angel Records in New York
names Deborah Dugan VP of busi-
ness affairs and development and
Tony McAnany director of A&R.
They were, respectively, senior di-
rector of business affairs at SBK/
ERG and director of sound develop-
ment and artist relations at EN-
SONIQ.

Jack Nickens is named chief fi-
nancial officer at Sony Classical in
Hamburg, Germany. He was GM of
finance and administration at the

WORTH DUGAN

German subsidiary of a multination-
al corporation.

Lee Thuring is promoted to VP of
information technology for the At-
lantic Group in New York. She was
assistant VP of management infor-
mation systems.

Jayne Simon is named director of
sales for Geffen Records in Los An-
geles. She was senior VP of market-
ing at Zoo Entertainment.

Beth Lewis is appointed director
of national NAC promotion at GRP
Records in New York. She was se-
nior editor of the Mac Report.

A am Al

The nonprofit R&B Foundation
also will bestow its fifth annual Pio-
neer Awards, totalling $190,000, to 10
seminal artists and two groups.

The R&B Foundation awards are
given to “honor the women and men
who created an art form that is a
wellspring for contemporary popular
music and is deeply reflective of
American life and culture.”

This year’s Pioneer Award winners
are songwriter Otis Blackwell; vocal-
ists Jerry Butler, Mable John, Ben E.

(Continued on page 103)
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The commercial marketing divi-
sion of Sony Music Entertainment
(U.K.) Ltd. promotes Barry Hatcher
to director of jazz and Mick Carpen-
ter to head of special products. They
were, respectively, special market-
ing director and special marketing
manager.

Jeffrey Sledge is promoted to
manager of A&R at Jive Records in
New York. He was national manag-
er of rap promotion.

Elektra Entertainment in New
York promotes Shelby Meade to as-
sociate director of press and artist de-

PolyGram U.K. chairman/CEO
Roger Ames says 1993 was A&M'’s
most profitable year to date; he de-
clined to reveal revenues. Two weeks
ago, albums by Bryan Adams (“So
Far So Good”) and Dina Carroll (“So
Close”) were at Nos. 1 and 2, respec-
tively, on the British charts. Last
week, both releases remained in the
top three.

Carroll’s “So Close” has sold 1 mil-
lion copies in the U.K., and is said to
be the largest-selling debut album by
a British female artist. Her holiday-
season single, “The Perfect Year,”
was still in the top 20 last week.
Meanwhile, Adams’ “So Far So
Good” has passed 900,000 in local
sales, while Sting’s ‘“Ten Summoner’s
Tales” has topped the 500,000 mark.

Osman Eralp, who once was an
A&R assistant to Atlantic Records’
Ahmet Ertegun, will become acting
managing director of A&M. He has
been a VP at PolyGram International
since July 1993, working on various
assignments for president/CEO
Alain Levy and for Ames.

Eralp will oversee an A&M team
that includes directors David Rose
(A&R), Harry Magee (marketing),
Julian Spear (promotion), and George
Babbington (business affairs).

Berman says he has two prime
goals in his new post: “I'd like to be
able to instil the kind of spirit in Pho-
nogram that has prevailed at A&M,
and I'd like to see Phonogram right
at the forefront in developing and
breaking U.K. talent in domestic and
international markets.”

He acknowledges that it is “diffi-
cult” to leave A&M during its current
success, but says he is both positive
and excited about the Phonogram
posting.

Industry observers say Clipsham’s
departure—despite Phonogram’s
strong business performance in
1993—is linked to a lackluster track
record in breaking new acts. Ames
declined to comment on that issue,
but does say that Phonogram had
“one of its best years” in terms of
profitability and met all revenue tar-
gets, although he did not reveal spe-
cifies. “David certainly delivered
that. But we’re not only about money
and profit; we’re about finding, sign-
ing, and developing U.K. talent for
home and abroad. It was one of Phon-
ogram’s best years in results, but not
necessarily in domestic A&R.”

Anes adds, “Howard will be assist-
ing [Phonogram A&R chief] David

(Continued on page 113)

BIXBY

velopment, and John Berman to
manager of creative services/editori-
al. They were, respectively, manager
of press and artist development, and
coordinator of product development.

PUBLISHING. Ellen Moraskie is ap-
pointed regional director, music pub-
lishing for Latin America at Sony
Music International, based in Miami.
She was director of music publishing
for Sony Discos.

DISTRIBUTICN. Timothy Bixby is ap-
pointed VP of finance for Uni Distri-

¥ Beat %
-

ROGERS

bution Corp. in Universal City, Calif.
He was associate director of financial
development for MCA Music Enter-
tainment Group.

RELATED FIELDS. Camelot Music in
North Canton, Ohio, promotes James
Bonk to president and CEO, Jack
Rogers to executive VP and chief fi-
nancial officer, and Lee Ann Thorn
to VP and treasurer. They were, re-
spectively, executive VP and chief op-
erating officer, senior VP and chief
financial officer, and controller and
director of taxes and payroll.
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Rhino Undaunted By NRBQ Challenge
Label Makes Band’s New Set ‘Top Priority’

@ BY JIM BESSMAN

NEW YORK—NRBQ’s signing to
Rhino Records’ Forward imprint is
wonderful for the one-of-a-kind band’s
hardcore fans, though questionable,
perhaps, if profits are the motive.

The band has managed to survive 25
years, thanks largely to a devoted cult
following that has included numerous
record company executives who have

NRBQ: Al Anderson, Joey
Spampinato, Terry Adams, and Tom
Ardolino.

tried vainly to crack the sales charts
with NRBQ product. But Rhino re-
mains undaunted as it anticipates the
Feb. 22 release of its Forward NRBQ
album debut, “Message For The Mess

“I’'ve been a big fan myself for over
10 years,” says Rhino VP of A&R Gary
Stewart. “Maybe this is the first time
they’ve been with a label that's making
them a top priority.”

Many labels—and at least a baker's
dozen’s worth of albums—precede
NRBQ’s link with Forward. Most re-
cently the band had a deal with Virgin
Records, which resulted in 1989's
“Wild Weekend” album.

“They’re on the same plane as the

Neville Brothers,” adds Stewart. “Mu-
sicians and critics and hardcore fans
talk about them in reverential tones,
but very few have actually heard their
music. We signed them as darlings of
the label, but at Forward, we won’t
sign unless we can recoup costs, and if
we think we can, you can damn well bet
we'll market in an intense way. You
can’t just put an NRBQ album out
there and hope their fans buy it.”

One problem in marketing NRBQ
has always been where to put the band
in the retail bins. The name stands for
“New Rhythm & Blues Quartet,”
which, as is evident from the band’s ec-
lectic output, can include everything
from rock’n’roll to jazz, blues, R&B,
country, and pop. The group’s rocker
“Me And The Boys” was cut by Dave
Edmunds and Bonnie Raitt; its own
covers have included Johnny Cash’s
“Get Rhythm,” the Disney classic
“Whistle While You Work” (for Hal
Willner's “Stay Awake” Disney trib-
ute), and the ’50s pop gem “Scarlet
Ribbons.”

The band has recorded with country
singer Skeeter Davis—who is married
to bassist Joey Spampinato—and wres-
tling legend Captain Lou Albano, who
“managed” the band long before he
took on Cyndi Lauper. It has opened
for the likes of Raitt and Elvis Costello,
and has been lauded by Paul McCart-
ney and Keith Richards. Indeed,
Spampinato, who served under Ri-
chards in Chuck Berry's backup band
in the “Hail! Hail' Rock’n'Roll” movie,
was mentioned as a possible Stones re-
placement for Bill Wyman.

“They’re only the second new artist
project on Forward after [Todd Rund-
gren's} TR-1, so they're extremely im-
portant in establishing the label,” says

Quartet West’s Cinematic
Mood Envelops Verve Set

@ BY CHRIS MORRIS

LOS ANGELES—With Quartet
West's “Always Say Goodbye,” due
Feb. 22 from Verve, bassist Charlie
Haden returns to the movies.

The album is the follow-up to the
foursome's 1993 release “Haunted
Heart,” which captured the No. 12
slot on Billboard's year-end Top Jazz
Albums chart.

Like its predecessor, the new re-
lease features tenorist Ernie Watts,
pianist Alan Broadbent, and drum-
mer Larance Marable; also like
“Haunted Heart,” it uses film noir
textures and incorporates vintage re-
cordings (by such artists as Coleman
Hawkins, Jo Stafford, Django Rein-
hardt & Stephane Grappelli, Duke
Ellington, and Chet Baker) drawn
from Haden’s own collection, conjur-
ing an intense, nearly cinematic
mood.

Greg Barbero, director of market-
ing for PolyGram Classics & Jazz,
which handles Verve, says that with
“Haunted Heart,” Haden “went for a
lush, romantic atmosphere that peo-

ple responded to ... By trying to
evoke the atmosphere of a film noir,
he really tapped into something.”

Haden has long used other artists’
work to inform his own.

He says, “On ‘Liberation Music Or-
chestra’ back in 1969, I superimposed
on the album mu-
sic from the Span-
ish Civil War,
which was one of
the things that in-
spired me to do
the record ... I
actually bring the
music that in-
spired me onto
the record. It re-
ally gives people a visual experience,
too. It's almost like a film.”

Haden says he is also interested in
calling up the mood of Los Angeles in
the late '40s, when the city was a
cultural boom town. Haden himself
didn’t arrive in Los Angeles until the
late '50s, when he relocated there
from the Midwest. He subsequently
hooked up with Ornette Coleman,

(Continued on next page)
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Rhino VP of product management Gar-
son Foos. “Plus, they’re such a perfect
Rhino band in being similar personali-
ties and kindred souls. They've been
kicking around in a quirky, eccentric
way for 25 years, making incredible
musie, and this company’s built on ec-
centricity and quirkiness and going
against the grain, and we’re still here,
mo!"

Foos says Rhino will hammer home
to the industry NRBQ’s longevity and
creativity, the goal being to expose the
band to a long-deserved larger audi-

Ences marketing.

The Gold Standard. Bruce Hornsby, center, shows off his gold plaque for his
most recent RCA album, “Harbor Lights.” He was presented the award following
a concert at New York’s Paramount Theater. Flanking him, from left, are Dave
Novik, senior VP of A&R, RCA; Butch Waugh, RCA senior VP of promotion; Joe
Galante, RCA Records president; and Randy Goodman, RCA senior VP of

(Continued on page 17)

KING ARTHUR: Arthur Alexander, who was in the
midst of a comeback prior to his untimely death last
June, will be the subject of a tribute album to be issued
on Razor & Tie Records in late April. Among the art-
ists covering Alexander tunes will be Robert Plant,
Elvis Costello, Nick Lowe, Mark Knopfler, Frank
Black, Graham Parker, and Gary “U.S.” Bonds.
The R&B singer, who first achieved fame with his
1962 hit, “You Better Move On,” was revered by many
'60s rockers, including the Beatles, the Rolling
Stones, and Bob Dylan, all of

Paying Tribute To Arthur Alexander;
N.Y.’s Lone Star In A Suspended State

til the end of January to find new financing and are
actively pursuing investors. Given how often the club
and its proprietor, Mort Cooperman, have offered its
services for benefits of all kinds, it would be nice if
someone returned the favor.

In the meantime, acts that had been booked into the
club through February are scrambling to find other
venues. Krantz is working as a consultant at New
York's Festival Productions. None of the club’s part-
ners could be reached for comment.

whom covered his material. Paul
McCartney and Dylan have been
asked to participate, but they
have not yet replied.

“This is a guy who never really
got his due,” says Cliff Chenfeld,
co-owner of New York-based Ra-
zor & Tie Records. “He wrote

e

m!

IN THEIR OWN WORDS In
Your Own Home: The popular
singer/songwriter series “In
Their Own Words” is now becom-
ing an album series. The shows,
which started at the Bottom Line
about three years ago. feature

songs that stood up nicely.
They're simple, but there's a
timeless sense to them and I think
there’s a growing appreciation of
that.”

Alexander had released “Lonely Just Like Me,” his
first album in 18 years, on Elektra/Nonesuch's Ameri-
can Explorer imprint last year, a few months before
he died. Razor & Tie released “The Ultimate Arthur
Alexander,” a 16-track compilation that the artist had
been helping the label assemble, just weeks after his
death.

Among the cuts covered on the album, which is be-
ing produced by Jon Tiven, are “Sally Sue Brown”
(Costello), “You Better Move On” (Knopfler), “Every
Day I Have To Cry Some” (Parker), and “Go Home
Girl” (a duet between Bonds and Black). Several musi-
cians playing on the album, including Spooner
Oldham, Dan Penn, and Donnie Fritts, had long as-
sociations with Alexander and appeared on “Lonely
Just Like Me.”

Half of the album’s royalties will go to Alexander’s
family. He is survived by his wife and two children.

LONESOME FOR THE LONE STAR: New York’s
venerable Lone Star Roadhouse closed its doors Jan.
2 due to financial troubles. The club, which had been
a mainstay for virtually every form of music, from rock
to blues to country, for many, many years, had survi-
ved a move from downtown Manhattan to midtown,
and in fact seemed to be thriving. However, Mark
Krantz, who had booked the club for a decade, says
that wasn’t the case. “In the eyes of the club’s part-
ners, they were always going to get over the next
hump, and the club just didn’t make the last cut,” he
says. He adds that while the last show was Jan. 1's Ro-
bert Gordon performance, the club’s owners have un-

by Melinda Newman

artists talking about their music
and performing material acousti-
cally (see story, page 10). Razor &
Tie has been recording the shows
for the past few years and will release the first compi-
lation in April. Among the artists on the series debut
are Richard Thompson, Shawn Colvin, Joey Ra-
mone, Jimmy Webb, Janis lan, Lucinda Williams,
and Barrett Strong. It’s the next best thing to being
there.

WHAT A CONCEPT: Billed as “The Incredible
Shrinking Tour,™ John Hiatt’s upcoming Chicago ap-
pearances are causing a stir. Hiatt, who has always
drawn well in the Windy City and benefited from a
great deal of airplay there, starts the concert series
Feb. 23 at the 2.300-seat Riviera Theater. The next
night, he plays the 750-seat Park West. On Feb. 25,
he’s appearing at the 320-capacity Lounge Ax, and
Feb. 26, he'll play Schuba’s, which has standing room
for 100 people. The first three shows are complete sell-
outs. The final show at Schuba’s is a benefit, with pro-
ceeds going to the Chicago Coalition For The Home-
less. The 100 tickets are being auctioned off to the
highest bidders through radio station WXRT.

THIS AND THAT: The Subdudes, a band touted
widely in this column, have signed with Windham Hill's
High Street imprint. The group’s label debut, “Annunci-
ation,” will be released—when else?—on Annunciation
Day, March 25 . . . Hot British alternative band the Tin-
dersticks has signed with Bar/None Records. The
band’s latest release, which was named 1993 album of
the year by British magazine Melody Maker, is to come
out here in mid-March; a club tour will follow.
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Continental Drift

ARTISTS AND REGIONAL NEWS

M E LI N D A N E W M A N

SAN FRANCISCO: The Bay Area'’s eclectic music scene is being given a spirited
jolt by the Broun Fellinis, a local jazz trio. The name Broun Fellinis serves
as a visual frame of reference for bassist Ayman Mebarak, saxophonist David
Boyce, and drummer (and ex-Beatnigs member) Kevin Carnes. The group’s

vibe covers a wide musical terri-
tory, from straight-ahead bop to
improvisational surrealism to hip-
hop. The band has built a loyal—
and steadily growing—cadre of
fans, playing at such diverse venues
as Brave New World, the Kennel
Club, and Elbo Room, where the
band often controls door receipts
while the clubs enjoy increases in
bar revenues. In the classic jazz
tradition of guest sit-ins, many sets
have included appearances by local
hip-hop trailblazers like Souls Of Mischief, African [dentity, and the Crack
MC. Recorded live at the Elbo Room, the Fellinis’ self-produced EP, “Choco-
late Surrealism” has sold 1,500 units during a six-month period. With the addi-
tion of more danceable tracks and further remixing, it will be rereleased in
mid-March in CD format and will be carried in Tower Records outlets world-
wide. Additionally, BAM Magazine has bestowed four nominations (including
outstanding jazz album) on the band for the 17th annual Bay Area Music
Awards (BAMMIES), to be handed out March 5. Another sign of the group’s
impending stardom: Check the January/February issue of American Photo for
a shot of the Fellinis with perpetual starlet Drew Barrymore, photographed
by Matthew Ralston. DJ MARIUS

BROUN FELLINIS

MIAMI: Just how far can a country/folk-rocker go on an indie label? If you're
Mary Karlzen, the world is just about far enough. Karlzen is with Y&T Rec-
ords, the Miami indie label that first launched the Mavericks. With Y&T,
Karlzen has put out two releases: a full-length, self-titled CD, and the six-song
EP “Hide,” released last March. Two videos from “Hide”"—“A Long Time
Ago” and “I'd Be Lyin""—have been in solid rotation on CMT, CMT Europe,
TNN, and the Americana Television Network. CMT’s Margie Taylor says,
“For us to pick up an indie video, it has to be as good production-wise as one
from a major label. Karlzen’s songs and visuals
qualify in all these areas.” The videos also have hit
with MuchMusic in Canada and have been featured
on its “Outlaws And Heroes” show. More than 20
radio stations nationwide have picked up the single
“I"d Be Lyin".” The clip also has been picked up for
selected play on VH-1. Karlzen has a waifish hon-
esty, with a worldly and pure vocal and songwriting
style. She has opened for Beb Dylan, John Hiatt,
and Lucinda Williams, and has sung duets with
Kelly Willis. With a large and loyal local following,

Karizen recently has taken her show on the road, KARLZEN
hitting Nashville, Washington, Atlanta, and New
York. SANDRA SCHULMAN

DALLAS: Although Vicky Pratt Keating hails from the Washington, D.C.,
area, her “acoustic pop” stylings have so endeared her to the locals here that
she's now considered an “honorary Texan.” Keating, who has been likened to
the Suzanne Vega/Nanci Griffith genre of singers, really has a style all her
own, and therefore prefers the “acoustic pop” tag rather than folk designation.
While many of the songs take on a melancholy feel, she intertwines elements
of hope into her words and guitar melodies. Her performance at Borders
Books and Music here reinforced both that style and her songwriting abilities.
D.C. is also noticing her talents: Keating recently won two “Wammies,” Wash-
ington, D.C.’s music awards, in the best female vocalist/contemporary folk and
the best recording/contemporary folk categories, for her release “blue apples.”
Says David Dennard, head of Dragon Street Records, “I discovered her at
a demo listening panel at last year's South By Southwest, and her CD blew
everything else we heard away.” Dennard cur-
rently is shopping the recording to major labels.

The release is composed entirely of her own mu-
sic—with accompaniments of bagpipes, bazouki,

and mandolin—and her thoughts. Keating’s poetic
turns also are evident in “Silvie,” a tune she says

she penned while “reading a little too much Sylvia
Plath.” Keating, who began her musical career 10
years ago in a rock band in D.C., now lives near

' Charlottesville, Va., and performs frequently in
New England, the Carolinas, Georgia, and Texas.
CHARLENE ORR

KEATING

Trudell Inspires Unusual Ryko Promo

H BY DAVID SPRAGUE

NEW YORK—Poet/activist John
Trudell’s 1992 Rykodisc debut,
“AKA Grafitti Man,” made a last-
ing impression on most who heard
it, thanks to the Native American
artist’s preternatural ability to
fuse the personal and political.
With his equally powerful second
release, “Johnny Damas And Me”
(due March 1), Ryko is looking to
increase Trudell’s visibility and let
the music do the rest.

“John fulfilled all our expecta-

tions with ‘Grafitti Man,’ ” says la-
bel marketing director John Ham-
mond. “He
’\ made a great
record that took
alot of work and
effort, and he's
done it again.
This time, we
have the advan-
tage of name
recognition, and
of [adult alter-
native] radio, which was just a
skeletal thing two years ago.”

A

TRUDELL

Hammond says Ryko will use
direct mail to tout “Johnny Damas
And Me” (which will be preceded
by the promo single “That Love")
to consumers who have returned
response cards from related re-
leases. The label also will expand
its advertising in “left-leaning life-
style magazines” such as the Utne
Reader and Mother Jones.

Trudell, who was one of the
founders of the American Indian
Movement, began writing poetry
(he still prefers the term to “lyr-

(Continued on next page)

QUARTET WEST’S CINEMATIC MOOD

(Continued from page 12)

Don Cherry, and Billy Higgins, and
was instrumental in the birth of free
jazz.

“Everything about Los Angeles re-
ally fascinated me, and still does,” he
says. “I mean, my favorite movies are
from [the "40s), and my favorite novel-
ist is Raymond Chandler, who really
wrote about the depth that was hap-
pening in Los Angeles culture then.”

In fact, “Always Say Goodbye” is
introduced and concluded by pieces of
Max Steiner’s musical score and dia-
log excerpts from “The Big Sleep,”
the classic 1946 detective movie star-
ring Humphrey Bogart, which was
based on Chandler’s novel.

“‘Haunted Heart’ was a sound-
track for a film that never existed,”
Barbero says. “This was inspired by
‘The Big Sleep.’”

Haden weaves the vintage composi-
tions into his new versions, or in some
cases follows his rendition with the
original. For example, his take on Da-
vid Raksin’s “My Love And 1” is fol-
lowed by Hawkins’ famed rendition.
On “Where Are You,” sections from
the 1949 release by Reinhardt and
Grappelli are incorporated into Ha-
den’s new version. Grappelli also
plays on Quartet West's updated re-
cording.

Even new compositions have a "40s
spin to them. For instance, Haden
says “Sunset Afternoon,” written by
Broadbent, was inspired by “a less
crowded celluloid ‘Sunset Boulevard’
[and] of William Holden in the ’40s.”

Keeping with the cinematic ele-
ment, Barbero adds that PolyGram
plans to market the current album as
“the new film by Charlie Haden,” and
that the visual element could be a ma-
jor key to its success. “We haven't
quite gotten it, but we're looking for
a vehicle to provide the filmed realiza-
tion of what Charlie’s trying to do,”
Barbero says, adding that a visual
component might also be woven into
live performances by Quartet West in
certain cities.

For now, Barbero says, “we feel we
have a very strong radio record and
publicity record.” The new album also
will be worked heavily by PGD’s col-
lege marketing department, since
“Haunted Heart” scored heavily with
the collegiate audience.

While Quartet West did not tour
behind “Haunted Heart,” plans cur-
rently call for some live dates, includ-
ing a March 13 concert at UCLA’s
Royce Hall in Los Angeles and a
week at the Blue Note in New York
in early May.

“We would like to develop Quartet
West and give them their own iden-
tity as the premier small jazz ensem-
ble of the '90s,” Barbero says.

After taking the month of January
off at his wife Ruth’s insistence, Ha-
den will begin work on multiple proj-
ects: recording an album with pianist
Kenny Barron and drummer Roy
Haynes for PolyGram France; work-
ing on a film documentary about Kurt
Weill with producer Hal Willner; and
mixing the tapes of a series of tribute
concerts devoted to him at the 1989
Montreal Jazz Festival. He also will
take a one-day break from Quartet
West’s tour April 6 to appear at the
Verve Records 50th anniversary con-

cert at Carnegie Hall.

Haden also gleefully anticipates
records featuring his children: His
daughters Rachel and Petra co-lead
the DGC act That Dog (whose forth-
coming debut album includes per-
formances by a third Haden daugh-
ter, cellist Tanya), and his son Josh,
a former member of Treacherous
Jaywalkers, has recorded with a new
band, Spain.

“I’'m a very proud father, man,” he
says. “They’ve always been really mu-
sical, and I've never really forced any-
thing on them. I've always encour-
aged them, and they've all got
fantastic ears.”
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JOHN TRUDELL

(Continued from puge 1.3)

ics,” since “lyrics are written ac-
cording to the math of the musie,
where in poetry, you write what
you want”) in the late '70s, follow-
ing the murders by arson of his

| wife, mother-in-law, and three

children. It took several years—
and the intervention of the late
guitarist Jesse Ed Davis—to con-
vince Trudell to add music.

Whereas “AKA Grafitti Man™
collected many of his early works
(some taken from a self-released
1986 cassette), Trudell’s sopho-
more effort was recorded of a
piece, with an amalgam of rock
and tribal musicians.

“I was trying to include more
traditional musie,” says Trudell,
who introduced the more tradi-
tional sound on last summer’s
WOMAD tour. “I'm trying to
achieve a genuine fusion, not use
contemporary music to imitate
traditional music or vice versa.’

‘I'm not trying to
entertain or deliver a

message. I'm trying
to communicate’

*“Johnny Damas And Me" does
have more grounding in the ances-
tral music of Trudell's childhood
home, the Santee Sioux Reserva-
tion, thanks to traditional vocals
and the instrumentation provided
by longtime compatriot Quiltman.
The artist explores equally un-
charted territory as a man explor-
ing women’s issues (on songs like
*“See The Woman"” and “Baby
Doll’s Blues”) from a female per-
spective, which he grants is “a fine

| line to walk.”

The album also sees Trudell
honing his anti-capitalist rage
although he has no qualms about
using the system to further his
message. “If T have a flat tire, I'll
use a jack to jack up the car and
a tire iron to change it,” he says.
“I don’t think of myself as the jack
or the tire iron; they're simply
tools to be used.”

Ryko's Hammond insists that
the company can use its own tools
to move Trudell’s sales to a much
higher level. “I'd say we'll start to
be happy when we hit six figures,
including Europe. where John is
huge in territories like Italy.”

As disinterested as Trudell
seems in the niceties of marketing,
he recognizes his own role in pro-
moting “Johnny Damas And Me.”
offering that he's ready to under-
take whatever touring opportuni-
ties are available. Not that he feels
the need to spread a message, per
se.

“I'm not really trying to enter-
tain or deliver a message,” he in-
sists. “I'm trving to communicate.
Polities will always be a part of
me, but that’s all it is—a part. I'm
a whole person just trying to ex-
press my feelings, and hopefully
others can relate to them.”
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HOW ABOUT US? It all starts with
a song, they say, but where is it writ-
ten to that effect? Songwriter credits
in clear view of the public are not a
new industry issue, but Kathy Span-
berger, recently elevated to senior
VP of operations in the U.S. for peer-
music, believes there is a new, com-
pelling reason why it's time bring the
issue into focus again.

“In a recent change of policy,” she
notes, “MTV and VH-1 determined
that additional credits would appear
at the close of

Songwriter Credits Should
Be Listed More Prominently

sulted in major executive and struc-
tural changes at the rights society.
COO John LoFrumento says the
figure is “in the ballpark,” adding
that the company continues to advise
the society. LoFrumento, speaking
Jan. 9 at a monthly meeting of the
music and performing arts unit of
B’nai B'rith, said senior management
“teams” are still “selling” the reor-
ganization to staffers, about 20% of
whom resist changes. LoFrumento
also said that ASCAP had not yet

made a com-

each video.
Not only do
the artist, al-
bum title, rec-
ord label, and
song title ap-
pear for the

mitment to ex-
pand opera-
tions in
Nashville. Di-
rector of mem-
bership Todd
Brabec also

viewer, but,
rightly so, the
video director
now receives credit as well. With
these new, broader credits, why not
acknowledge the people responsible
for the creation of the song itself?
Where are the songwriters? Those
who created the music and words are
the ones who receive no notice.”

Spanberger isn’t limiting her out-
rage, of course, to the videoclip
world. “For instance, when was the
last time you didn’t have to use a
magnifying glass to find songwriting
credits on a CD package? I'm not
saying that the artist, producer,
backup musicians, executive pro-
ducer, album title, record label, and
distribution company are unimpor-
tant; I simply question why the song-
writer is not also given a well-de-
served place of prominence.”

Spanberger says songwriter 1Ds
can even boost sales.

“Country music is well known for
its reverence of the song and song-
writer,” she says. “Performers and
producers are generous and even ef-
fusive in their outpouring of grati-
tude to those who provide the songs.
This is a genre of music in which the
artists readily admit that the song-
writer plays an important part in the
creation of a hit. Maybe, in some
small way, the acknowledgement of
the talented songwriters working so
hard behind the scenes actually helps
to build record sales in country mu-
sic; if the record-buying public
started to seek the work of certain
pop songwriters because of the ap-
peal of their music and lyrics, the re-
sults would be [far-reaching]. Addi-
tional records might be sold because
of the public’s interest in hearing mu-
sic by certain writers.

“It’s time to enlarge the spotlight
and share the focus with the people
who write the songs. As an industry
we must recognize the songwriter
and let the public know who is re-
sponsible for the hits they are hear-
mg."

THE STUDY: ASCAP paid man-
agement-consulting firm Booz Allen
& Hamilton about $1 million for a
three-month study last year that re-

by Irv Lichtman

spoke at the
meeting, not-
ing that a goal
of reorganization is to deliver more
dollars to writer/publisher members.

AFTER three hours of delibera-
tions, a federal jury in Los Angeles
found Jan. 12 that Michael Jackson
did not plagiarize his hits “Thriller”
and “The Girl Is Mine” or the USA
For Africa smash “We Are The
World” from the work of two other
songwriters. Reynaud Jones and
Robert Smith, who once were neigh-
bors of the Jackson family in Gary,
Ind., had claimed that the songs had
been lifted from their demo tape.

THE BIG ONE: One of Leeds En-
tertainment’s biggest initial deals af-
ter being organized by Leeds Levy
was a venture with Wrensong. “It’s
already paid off in a big way. Our
song ‘Wild One,’ co-written by staffer
Will Rambeaux, is [the] No. 1 coun-
try [single] four weeks in a row!”

DEALS: Maverick Music chief
Lionel Conway reports the signing
of Candlebox to the company. The
Seattle group, whose self-titled debut
album on Maverick/Sire is currently
charting, will be touring with Rush in
January and February. Also, Conway
happily reports, the firm has a
Grammy country ng of the year
nominee in Lucinda Williams’ “Pas-
sionate Kisses” ... At peermusic,
songwriter Diane Scanlon is a new
addition. She’s also a singer and gui-
tar player who has opened for bands
such as the Jefferson Starship and
Jeff Beck. She has collaborated with
Jeff Bova, T-bone Wolk, Jimmy
Bralower, Will Lee, Joe Mardin,
Onaje, David Lebolt, and Bette
Sussman, among others.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Barbra Streisand, Back To Broad-
way

2. Lenny Kravitz, The Best Of
Lenny Kravitz

3. Metallica, Metallica

4. Guns N’ Roses, Riff By Riff

5. Mr. Big, Bump Ahead.

ARTISTS

WORLD CAFE/PHILD RECORDS 20TH
ANNIVERSARY TOUR FEATURING
CHERYL WHEELER, BILL MDRRISSEY,
KRISTINA OLSEN, AND VANCE GILBERT
The Bottom Line, New York

ON A NIGHT of revelry when
CBGB was celebrating its 20th anni-
versary and Tower Records was com-
memorating its 10th year in Manhat-
tan, Philo Records observed its own
20th birthday at the Bottom Line a
few blocks away, with two shows that

IN“ ACTION

were a lot quieter, perhaps, but no less
triumphant.

The four roster artists represented
a perfect cross-section of current out-
put from the fabled folk label, which
originated in a studio in a Vermont
barn and first earned plaudits for
product from the likes of Mary
McCaslin, Utah Phillips, and Rosalie
Sorrells. Acquired by Rounder in
1984, Philo went on to sign such con-
temporary folk luminaries as Nanci
Griffith, Christine Lavin, Patty La-

rkin, Bill Morrissey, Maura O’Connell,
Tom Russell, David Olney, and Iris
DeMent, many of whom have since
moved on to major labels.

Though sparsely attended, the sec-
ond show of the Dec. 1 festivities—
part of a tour co-sponsored by Ameri-
can Public Radio’s “World Cafe” pro-
gram and hosted here by Bronx affili-
ate WFUV’s music director, Liz
Opoka—was especially loose, and very
funny. “I got my check already, and
there’s only 40 people here, so I can do
anything I damn want!” deadpanned
Vance Gilbert, whose debut Philo/
Rounder album “Edgewise” is due in
January and will include “Country

(Continued on page 17,

COMMENTARY

(Continued from page 6)

tune when it comes to what is ulti-
mately paid for the imports?

The long-established and, of course,
absolutely essential—global structure
of music rights organizations is really
a way of conducting a very fluid import/
export business. The demands of music
users around the world determine the
varying levels of importation of differ-
ent national repertoires. But the local
society not only helps to set the rate
the users will pay but, after complex
and highly individual internal calcula-
tions, also decides the sum which the
“exporter” will be paid.

What our U.K. repertoire earns
should be clearly related to how much
it is used. And that, logically, should be
proportional to the use and earnings of
other repertoires.

The total value of performing rights
worldwide is more than 1 billion
pounds. PRS repertoire in 1993 re-
ceived about 50 million pounds from
overseas, and we calculate that earn-
ings left outside the U.K. with local
subpublishers amount to a further 30
million or 40 million pounds. PRS per-
ceives that this sum should eventually
be doubled, possibly trebled, if it is to
be a fair recompense (indicators of this
include radio and TV broadcasting,
and, to a limited extent, sales charts).

Our perception is now being tested
by research into actual music use in
various territories. In its evolving In-
ternational Relations policy, PRS is
gradually setting income objectives
based on such research.

As chairman of PRS, I think in terms
of this society’s repertoire and stance;
but PRS also takes a broader view. It
makes sense to talk of Anglo-American
repertoire, and even more broadly of
English-language repertoire.

It must be, and is, recognized that
the appeal and commervcial value of this
repertoire has led to its pre-eminence
in international performance and sales.
Whatever the social/cultural argu-
ments, the fact is that a high amount
of music used worldwide is created by
British, American, Irish, Australian, or
Canadian composers and lyricists.

This does not seem to be reflected in
the proportion of performance income
it earns in Europe (or Japan, which re-
mits only 2% of its income to the UK.,
for example). PRS is researching the
reasons for this, aware that inaccurate
program analysis and national distribu-
tion rules can effectively favor national
repertoire.

Frankly, the vagueness and com-
plexity of the long-used CISAC model
contract does little to steer societies’
practices toward simplicity, transpar-

ency, or the level of impartiality that
should be the achievable goal of every
collecting society, including my own.

This is why PRS has proposed that
CISAC should amend its model con-
tracts, and we have offered for discus-
sion our own plainly worded document.

I strongly believe in the need to
tackle these and other matters within
the scope of collecting societies’ inter-
national relations. We must, however
unwillingly in some cases, calmly re-
view traditional practices that have
grown up over many years while recip-
rocal agreements continued term after
term with little or no re-examination.

I am not someone who cannot or will
not appreciate the position (and the

feelings) of most national societies, who
have all the obligations of licensing,
analyzing, and distributing yet are net
exporters of royalties. But commercial
facts must be honestly faced; that in-
cludes tackling the issue of “social and
cultural deductions,” which, in PRS’
case, currently run at 2.5 million
pounds net, and could be as much as 10
million pounds for English-language
repertoire as a whole.

This is a time of great opportunity
and potential threat in music copyright.
It is time to look afresh at nearly ever-
ything; for PRS, and perhaps other so-
cieties with globally popular repertoire,
relationships with affiliated collecting
societies are high on the agenda.

the time is right
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ARTISTS IN ACTION

(Continued from page 15)

Western Rap,” which, as performed
here, mixes yodeling with human beat-
box and links Haggard with Hammer.

Gilbert did a 15-minute spot in the
first half of the show, as did the oth-
ers. Kristina Olsen’s elliptical, bottle-
necked steel guitar rendition of Ro-
bert Johnson’s “Come On In My
Kitchen,” in which she let guitar slurs
substitute for skipped words and oth-
erwise had fun with the salacious lyr-
ics, was another highlight of the open-
ing segment, which gave way after an
intermission to everyone taking turns
within a group format. Morrissey
quickly upped the fun level: After de-
livering the serious “Birches,” from
his latest album, “Night Train,” he de-
clared that since few people read any-
more, he and sometime collaborator
Greg Brown were undertaking a 56-
volume Philo/Rounder set based on
“Moby Dick.” He then offered a brief
version of Kafka’s “Metamorphosis,”
getting most of his associates to join

in a chorus concerning protagonist
Gregor’s sister bringing him “shit to
eat.”

But this was just a prelude for the
irrepressible Cheryl Wheeler. In addi-
tion to material from her latest album,
“Driving Home,” Wheeler threw in “I
Can’t Watch TV,” an uproarious new
song bemoaning having to miss out on
“bowling shows and guys fishin’,” not
to mention numerous beloved infomer-
cials—all because her set was on the
blink. She later informed listeners
that there had to be something wrong
with them for staying out so late.

JIM BESSMAN

EMMYLOU HARRIS AND THE
NASH RAMBLERS
RIDERS IN THE SKY

Beacon Theater, New York

IF EMMYLOU HARRIS wasn't al-
ready president of the Country Music
Foundation board of trustees, her re-

AMUSEMENT BUSINESS®
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cent performance at the Beacon Thea-
ter in New York was more than
enough to qualify her.

Drawing mostly from her own rep-
ertoire, Harris and her top-notch
band, the Nash Ramblers, satisfied
her older fans and secured her place
with her new ones, with the unpre-
tentious, traditionally styled country/
folk music that she is known for (and
that has won her six Grammys).

The two numbers Harris per-
formed from her latest Asylum al-
bum, “Cowgirl’s Prayer”—nestled as
they were amid classics from her
nearly 20-year career—made it ap-
parent that she is as vibrant as ever.
The self-penned “Prayer In Open
D.” in particular, revealed an artist
who continues to nurture her talent.

As expected, Harris’ unequaled

ability to express vulnerability was
best appreciated on the sorrowful
ballads and soft shuffles. The smol-
dering urgency of her distinctive
voice made standards like “Making
Believe,” “One Of These Days,” and
“Wheels” sound as though they were
being sung for the first time.

Proving that acoustic bands can
rock as a rule rather than as an ex-
ception, the versatile Nash Ramblers
had no trouble engaging the crowd.
Noteworthy for their fine harmonies
and deft solos, this group, made up
mostly of veterans of the country-
connected scene, displayed its rhyth-
mic punch on songs like “Mystery
Train” and the funky bluegrass tune
“Walls Of Time.”

Opening act Riders In The Sky
proved to be cowboy singers extraor-

dinaire, with their exuberance and
good humor matched by their musi-
cal sense. Imagine a cowboy riding
into town and conversing in nothing
but palindromes like “Do Geese See
God,” and having it all make sense as
a good song to boot, and that pretty
much sums up the essence of Riders
In The Sky.

The closest thing to a production
number during the evening came
when Harris brought Riders In The
Sky out for the energetic three-song
encore. Even the Riders’ Too Slim
could not keep up with the indefati-
gable Harris as she did her trade-
mark buck dancing during the finale
of Hank Williams’ classic “Jamba-
laya.”

TERRI HORAK

RHINO UNDAUNTED BY NRBQ CHALLENGE

(Continued from puge 12)

“We’re hoping to have a lot more ra-
dio success than in the past, starting
with ‘A Little Bit Of Bad,” such a mem-
orable and catchy song that hopefully
will appeal to both adult alternative
and album rock stations,” Foos adds.
“Hopefully, Atlantic’s staff will help us
at radio, but we’re of course also play-
ing up NRBQ’s incredible live perform-
ances as much as possible—that it’s an
adventure going to an NRBQ show.”

Recognizing that the colorful band’s
live and recorded performances carry
the high level of humor suggested by
the new album’s title, Foos still expects
to play down that comedic aspect.
However, a potential tag line like
“semi-legendary for over 25 years” will
convey the band’s immense personal-
ity, as will a four-part postcard cam-
paign going out to radio, retail, and
press. Also going out is an advance pic-
ture CD.

“We're trying to play up that they're
great musicians and songwriters, and
this is the best record they've ever
made, with more hooky songs than
ever,” he says. “Message For The
Mess Age,” he adds, is tailor-made for
unusual tie-ins like “Girl Scout Cook-
ies” and “Designated Driver,” which
may be proposed to the Girl Scouts and
Mothers Against Drunk Driving, re-
spectively.

Rhino’s interest in NRBQ actually
started in 1990, when it reissued the
band’s 1983 Bearsville album “Grooves
In Orbit.” According to Stewart, the
band was heavily involved in that reis-
sue, as well as in Rhino’s 1991 two-disc
anthology “Peek-A-Boo: The Best of
NRBQ, 1969-1989.”

“We worked very hard at songwrit-
ing and selection in making this record,
and returned to a more direct, organic
production,” says Stewart. “They're
not 4 band you can A&R in the tradi-
tional sense, because they’'ve been
around the block and have their own in-
ertia that you have to work with in a
positive way, or you come up against a
brick wall!”

Keyboardist Terry Adams, who goes
back the full 25 years with Spampinato
(the current lineup, including guitarist
Al Anderson and drummer Tom Ardo-
lino, has been together 20 years),
agrees that the songwriting is espe-
cially strong this time out. “As long as
Joey and I've been together, we had co-
written only two songs which were rec-

orded,” he says. “It’s always been ‘ev-
ery man for himself,’ but this time we
co-wrote six songs, which makes it very
special for me.”

For Adams, who also appears in Ro-
bert Altman’s movie “Short Cuts,”
“Message For A Mess Age” is also spe-
cial in that it features the last session
by the late tenor saxophonist Gary
Windo, with whom he once played in
the Carla Bley Band, on Adams en-
chanting tribute to his partner, “Spam-

pinato.”

Lastly, the album is special because
it was recorded live. “It does what mu-
sic is supposed to do spiritually,” says
Adams. “You can tell everybody’s play-
ing together and really smokin’. A lot
of times today, record companies lose
track of what a band really is, with
models and dancers and stuff like that.
Get this record and hear what a band
really is!”

not to swing
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CONCERTS MARK BOTTOM LINE'S 20TH BIRTHDAY

(Continued from page 10)

ness aspects.

“Members who paid $100 for a
year got in free with a guest,” adds
Pepper, who recalls booking what
was to be Coleman Hawkins’ last gig,
and getting calls from idols like Fred-
die Hubbard who were looking for
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work. “I discovered that whoever
controlled the employment had the
power, and [I] decided to open a jazz
club.”

As luck would have it, Snadowsky
represented the leaseholder of the
Red Garter—a college sing-along
joint at the corner of West 4th and
Mercer—who was getting out of the
business. So Pepper and Snadowsky
acquired the club and reopened it as
the Bottom Line, with Pepper hoping
to establish a “mini-Fillmore” by ap-
plying Bill Graham’s production val-
ues and sense of adventure, Paul's
savvy booking practices, and Village
Gate owner Art D’Lugoff’s eclecti-
cism.

“The times had changed, and pop
music got more interesting because
of sophisticated rock bands like
Blood, Sweat & Tears and the Moth-
ers Of Invention, so we decided to
open a music club focusing on great
music,” says Pepper. He combined
his own wide-ranging tastes with his
wife Eileen's knowledge of country
and Snadowsky’s love of folk, pre-
senting live music encompassing all
genres. But the club’s two decades
haven’t been without adjustments,
especially during the late "70s.

“It was the advent of the dance
and standup places, and a lot of
bands didn’t want to play sit-down
clubs,” says Pepper. “I lost acts like
the Clash because we wouldn’t take
out tables and chairs.”

So the club countered with innova-
tive bookings that capitalized on the
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One of the first of many jams at the now-famous Bottom Line in New York
featured, left to right, Johnny Winter, Stevie Wonder, and Dr. John, on Feb. 13,
1974. The club is celebrating its 20th anniversary with a series of special
performances that wiil run through April. (Photo: Chuck Pulin)

room’s intimate listening setting, in-
cluding Tony Bennett, jazz artists
like Wynton and Branford Marsalis,
singer/songwriter and comedy
shows, and theatrical musicals origi-
nated by the Bottom Line Repertory
Company. Founded by Pepper, Sna-
dowsky, and writer Melanie Mintz,
the Repertory’s shows have included
the Ellie Greenwich bio “Leader Of
The Pack,” which graduated to
Broadway, and “Darlene Love—Por-
trait Of A Singer,” now in its second
year at the club.

Pepper takes equal pride in the on-
going “In Their Own Words” song-
writer series, which has showcased
more than 100 major pop songwriters
in the last three years, “attracting
audiences to the club who don'’t care
who'’s on stage but are interested in
songs and songwriters.” The series
has spawned a touring version and
forthcoming album compilation, and
also fits in with what Snadowsky
calls a “one plus one equals three”
traditional Bottom Line booking for-
mula, which pairs acts whose follow-
ings might not otherwise overlap.

Then there are the club’s institu-
tions. David Johansen, who first per-
formed there with the New York
Dolls, is a regular as Buster Poin-
dexter, and will make a rare appear-
ance as himself on the actual Feb. 12
anniversary. The Turtles are another
Bottom Line constant: they have held
a New Year’s Eve stand there for the
last 14 years, and recorded a live al-
bum at the club. Numerous other art-
ists also have recorded live at the
Bottom Line, including Johansen and
Peter Allen, Gato Barbieri, Bob
James, Laura Nyro, Reed, and Wain-
wright.

“Without a place like the Bottom
Line, there’d be no place in New
York for artists like the Turtles,”
says Mark Volman, whose partner-
ship with fellow Turtle Howard
Kaylan rivals Pepper and Sna-
dowsky's for longevity, ‘‘Most
clubs are bought, and we don’t
have a record company to pay to
bring us in. But we have a diehard
following that’s been with us some
30-0odd years, and the Bottom Line
understands that you don’t need a
hit record—or record company

sponsorship—to create an audi-
ence. The city’s damn fortunate to
have it.”

Ron Fierstein, who manages
Bottom Line anniversary perform-
ers Colvin and Suzanne Vega, has
placed both as opening acts there
in order to exploit the club’s opti-
mal backdrop for attracting indus-

try and media.

“I ecan’t think of anywhere else
in the world with its consistency in
terms of presenting quality music
in a quality setting,” says Fier-
stein, lauding the club’s emphasis
on sound and audience comfort. As
Pepper notes, the Bottom Line has
a tech crew of six to get the sound
right, and has always used paper
plates and plastic silverware to cut
down on noise—not to mention the
bar’s de-belled cash register.

‘““The biggest complaint is,
‘Where’s our waitress?’”’ says Sna-
dowsky. ““But we don’t push liquor
and food. All that matters is the
music.”

Having seen everyone from
Springsteen to Parton at the Bot-
tom Line, PolyGram Label Group
president/CEO Rick Dobbis says,
“To create an atmosphere that's
home to that enormous variety of
music, and to consistently present
new artists in every area of con-
temporary music is a wonderful
service. They’ve played a major
part in the cultural life of New
York City.” Adds fellow regular
Mel Karmazin, Infinity Broadecast-
ing’s president/CEO, “The build-
ing should be a landmark, Allan
Pepper and Stanley Snadowsky
should be put in the Rock And Roll
Hall of Fame, and the chocolate
brownies should be outlawed!”

Billboar

ESSENTIAL
REFERENCE
- GUIDES

1. International Buyer's Guide: The worldwide music & video
business-to-business directory jampacked with record & video co's, music

publishers, distributors & more

2. International Talent & Touring Directory: The source for U.S.
& International talent, booking agencies, facilities, services & products

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA

4. International Tape/Disc Directory: Al the info on professional
services & supplies for the audio/video tape/disc industry

5. Nashville 6 15/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the Nashvilie
region & country music genre available

6. International Recording Equipment & Studio Directory: All
the facts on professional recording equipment, studios & equipment usage.

7. International Latin Music Buyer's Guide: The essential tool for
finding business contacts in the latin music marketplace.

For fastest service call: 1-800-223-7524 or 1-800-344-7119.
In NY call (212) 536-5174. In NJ call (908) 363-4156.

S BANS 0 BANS f BANS f BANS § DAt § S f EEEC f GBS ) GRS § IIED 4 IS § Sams §
Mail completed coupon to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
Name
Company
Address
City, State, Zip
Check for $
Card #
Signature
Please add $4 per directory for shipping ($10 for international orders) BDZ23043
Add applicable sales tax in NY, NJ, CA, TN, MA| IL, PA & DC. All sales are final
# Copies  Amount

1994 Intemational Buyer's Guide (8064-1) $95

1994 International Talent & Touring Directory (8062-5) $75
1993 Record Retailing Directory (8059-5) $99

1993 International Tape/Disc Directory (8060-9) $40

1993 Nashville 6 15/Country Music Sourcebook (8061-7) $40
1994 Int’'l Recording Equipment & Studio Directory (8063-3) $50
1993 International Latin Music Buyer's Guide (8071-4) $55

enclosed. Charge: OVisa QMC 1 AMX
ExpDate

18

BILLBOARD JANUARY 29, 1994






PO Pl AR

*

1 i sl

COVERAGE OF NEW AND

DEVELOFPI

NG PROSPECTS F

THE HEATSEEKERS CHART

Personal Touch. Wild Pitch
rap duo UMC’s used the U.S.
Postal Service to prime the
pump for its “Unleashed”
album, sending handwritten
notes to 500 fan club members.
Its earlier “Fruits Of Nature™
reached No. 32 on Top R&B
Albums. The act placed two
songs on Hot R&B Singles,
including “One To Grow On,”
which reached No. 39.

LEVEL HEADS: Elektra is enlisting fans of British act the
Levellers to help spread word about the band’s new self-titled
project, cue in stores Feb. 1. “We plan to activate the registered
members of the Levellers’ U.S. fan club, On The Fiddle, in our
marketing strategy,” says Bonnie Burkert, national singles
sales manager. “We hope 1,200 fans will participate in organiz-
ing listening parties, mailing postcards, and
spreading word of the family spirit of the
band.” A 24-hour line for information on the
Levellers is available to fans who dial 617-

& )
G‘*ﬁ%f "gr :

.‘@, .{. ' “ |
Higher Level. Elektra is enlisting the Levellers’ U.S. fan club, On

The Fiddle, to help break the band’'s second album. The self-
titled set hits store bins Feb. 1.

Angeles public relations firm Contemporary Communications.
is aimed at music journalists. Both pitch letters hit the mark,
as far as mimicking the clichés one expects to find in those

pesky chain letters.

The E letter, which arrived with multiple copies of his new

R
MOUNTAIN

Big Head Todd & The Monsters, Sister Sweelly
Sy Ahdee b o il s Rtesnis -

SUB-VERT.

The label says the act’s first album, “Level-
ling The Land,” rang up 27,000 units on
SoundSecan. Elektra, which found a much
larger audience for the latest Breeders album
than that band had found with its previous ti-
tle, hopes extensive touring and a lower CD

EAST NORTH CENTRAL
Cracker, Kerosene Hat

EGIONAL HEATSEEKERS #1°'s

NORTHEAST
(Adan Sandier, mey'reAlIGonnalmghAf Yoy

Disarming. Dancehall girl
group Worl-A-Girl, comprised
of three Caribbean members
and one Brooklyn native, is
making a strong impression
with “No Gun Shot {Put The
Gun Down),” an anti-gun song
that has just been added by
MTV and is also running on
pay-to-see cable channel The
Box. The act's full-length Chaos
album will be released in April.

“Broken Toy Shop” for the recipient to share (along with, of
course, a photocopy of the letter) with other music lovers, re-
ports that one dealer “put the last E record on ‘Buy It And Try
It’ for six months, and the next week a major mall developer
offered him 12 locations at 90 cents per foot, triple net. The re-
tailer who didn’t stock the record had his sprinkler system go
off overnight and lost his entire inven-
tory.”
The letter on behalf of Tidal Force’s in-
dependently distributed “Will To Power”

LA

WEST NORTH CENTRAL

| Big Head Todd & The Monsters, Sister Sweetly
— = = - =

NT W /| \e
MIDDLE ATLANTIC
K7,$wﬁ19§q"a§wiog

similarly tells that a “music journalist in-
terviewed the band and has since been
contacted by former exile Jim Morrison,
just back from Paris, who has agreed to do
an exclusive ‘Rolling Stone’ cover story . ..
Do you know what precipitated the elusive
J ‘big break’ for the Spin Doctors? Do you

list price of $11.99 will help the Levellers’
sophomore album top the first one’s tally.

GI{OWING ON: Wild Pitch artist UMC’s is
another developing act that is using its fan

ﬂ

U\

PACIFIC

Crash Test Dummies, God Shuftfled His Feet
J

base. Mareus Morton, national director of pop
promotion for distributing label EMI Records
Group, reports that the Staten Island, N.Y.,
rap duo sent out 500 handwritten note cards
to members of its fan club.

UMC’s appeared on the Jan. 22 “Soul Train” and will hit
Black Entertainment Televison’s “Rap City” later this month.
The album. “Unleashed,” reaches stores Tuesday (25).

CHA[N GANG: Call it coincidence, or a case of two great
minds traveling the same path, but two different acts on com-
peting labels have been pitched to the trade and the music press
via mock chain letters. Beneficiaries of the spoofs are Polydor’s
alternative singer/songwriter E and Atico’s *70s-influenced
Tidal Force.

The E epistle, from PolyGram Label Group’s promotion and
sales departments, specifically targets radio programmers and
retailers, while the Tidal Force missive, the brainchild of Los

Bl BT A R DS

T
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SOUTH ATLANTIC
Cracker, Kerosene Hat

really think that Lyle Lovett landed her
on his own?”

N Y

SOUTH CENTRAL
Hoddaway, Hoddaway

-
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ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL

1. Big Head Todd/Monsters, Sister Sweet.y
2. Adam Sandier, They're Ai Gonna Laugty
3. Crash Test Dummies, Goc Shuffled Hss Foet
4. Cracker, Kerosene Hat
5. Doug Supernaw, Red & R o Grande
6. Urge OverkiY, Satu-ation
7. Faith Hili, Take Me As ) Am
8. Joshua Kadison, Painted Dessst Serenade
9. 8oy Howdy, She'd Give Aayth.ng

10. Haddaway, Haddaway

MIDDLE ATLANTIC
1. K7, Swing Batta Swing
2. James, Lad
3. Joshua Kadison, Painted Deuet Serenade
4. Haddaway, Haddaway
5. Cracker, Kerosene Hat
6. Black Moon, Enta Da Stage
7. Adam Sandler, They're All Gonna Laugh
8 Urge Overkill, Saturation
9. Oeep Forest, Deep Forest
10. Liz Phair, Exile In Guywille

HOE AT R ETR SO RS AT M

HAPPY TRAILS: Rykodisc’s Morphine,
a band that won raves from critics and al-
ternative music fans in 1993, hit Los
Angeles for a Jan. 14 show at the Trouba-
dour, but, as the band likes to do, it
stretched out its stay. “These guys are real
troopers,” says Rykodise marketing chief
John Hammond. “They like to set up residency when they
tour.” Morphine sandwiched a Jan. 17 appearance in San Diego
between a pair of unannounced L.A. club stops . . . Giant’s Mor-
bid Angel hits the road next month, as the death-metal band
plays the opening slot on the 21-date Black Sabbath/Motor-
head tour. Another Giant act, Green Apple Quick Step, has
hooked a spot on Fishbone’s upcoming five-week tour. Also on
the Fishbone bill is Epitath’s NOFX . .. Roadrunner’s Life Of
Agony invades three Middle Atlantic clubs in February, playing
dates in Baltimore, Washington, D.C., and Asbury Park, N.J.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.

C HART
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(1) 3 21 | CRACKER vIRGIN 39012 (10.96/13.98) KEROSENE HAT 2 | 5 9 THE AFGHAN WHIGS ELEKTRA 61501 (10.98/15.98) GENTLEMEN
2 2 | 47 | BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15.98) SISTER SWEETLY @ — | 1 | CARCASS £ARACHE 57525/C0LUVBIA (9.98 EQ15.98) HEARTWORK
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CT8) 28 | 3 | DIG rovoncrne 10916mon osannoe) e ~— | 10 | ROBBEN FORD & THE BLUE LINE staetch 1 107/68p (9.9915.98 MYSTIC MILE
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see what happens to bad boys?
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Method To The Madness. Wu-Tang Clan member Method Man signs a solo
album deal with Def Jam Recordings. Pictured at the signing, seated from left,
are Method Man, RAL/Def Jam’s Lyor Cohen, and executive producer Prince
Rakeemr. Standing are Def Jam CEO Russell Simmons and Tracey Waples of the
Def Jam A&R department.

B BY DJ MARIUS

OAKLAND, Calif—“Nouvelle urban
romantic.” That's the way MCA’s
Andre Fischer describes the latest
work by Ralph Tresvant, the one-
time New Edition member whose sec-
ond solo album, “It’s Goin' Down,”
was released in December.

On the album, passionate ballads
mix with mid- to uptempo tracks that
have a refined, street-swaggering
sensibility about them. Seven of the
set's 13 tracks were written, pro-
duced, and arranged by Tresvant,
with production on additional tracks
by Kirk Crumpler, Leonitis Sherrod,
and Jimmy Jam & Terry Lewis.

Fischer, VP of A&R at MCA's
black music division, says the new al-

bum demonstrates the depth of Tres-

HOUSEQUAKE!! (not the Prince track): Having sur-
vived the second wildest thrill ride of my life, I have
joined all of Los Angeles in picking up the pieces follow-
ing the 6.6 earthquake that awakened everyone here on
Martin Luther King Jr. Day. While many entertainment
industry operations remain closed or manned with skel-
eton crews, urban radio kept things sounding as normal
as possible. The BEAT, KJLH, KACE, and Power 106
were all in the mix, doing
their public service thing
the day of the quake, then
kicking grooves the day
after. It says a lot about
the resilience of the hu-
man psyche and most peo-
ple’s ability to bounce
back from crisis situa-
tions.

H ITFINDERS: Last
month. the East Cleve-
land police department
confiscated more than 4,000 counterfeit cassette tapes in
and around the East Cleveland, Ohio, area. They were
assisted in the operation by Hitfinders, a Cleveland-
based, covert anti-piracy investigation agency. Hit-
finders was founded in part to increase public awareness
of the “epidemic” sales of counterfeit music. According
to a Hitfinders source, the organization provides reports
of counterfeit sales operations “too small” for the FBI
or other national law enforcement organizations to pur-
sue. Hitfinders locates R&B/rap/hip-hop piracy tapes in
grocery stores, delis, gas stations, and retail chains; the
firm offers its services to individual artists and says its
operations cover the Eastern and Midwestern U.S.

HAMMERING HOME THE MESSAGE: Got a chance
to peek at Hammer’s first two videoclips from his forth-
coming Giant album, “The Funky Headhunter,” which
drops March 1. One clip, “It’s All Good,” features Ham-
mer with a harder street edge—but not hard enough to
alienate his pop fan base. Lensed to the bounce of an in-
fectiously catchy hook, the other video, “Pumps & A
Bump” proffers a summer pool-party scenario, with
scantily clad females bopping around in high heel pumps.

L.A. Radio Keeps Houses Rocking;
Hitfinders Provides Antipiracy Support

by J. R. Reynolds

And lest you think of him as a womanizing purveyor of
sexist demeanor, Hammer himself leaves little to the
imagination. wearing a form-fitting, zebra-striped,
thong-like number. Censors will really have fun with this
one. Quipped one of the female viewers in the office,
“Now we know why he’s called Hammer.”

lN THE SADDLE WITH ZOMBA: The writer/pro-
ducer team of Larry
“Rock” Campbell and
Ara Darakjian, aka Art
& Rhythm, entered a
publishing deal with
Zomba Publishing. The
team wrote and produced
Hi-Five’s “Unconditional
Love,” the first single
from the “Menace II Soci-
ety” soundtrack. The De-
troit-based duo also wrote
and produced three tracks
for the new Jody Watley
album, along with remixing Ralph Tresvant’s single,
“Who’s The Mack.” Look for this twosome’s credits on
upcoming sets by MCA newcomer PHD and freshman
Epic act 3-T’s.

HERE’S THE ANSWER: Y.E.S. (Youth Employment
Summer) To Jobs has begun forwarding applications to
125 high schools around the nation. The 8-year-old sum-
mer internship program was created by A&M Records,
and is designed to introduce minority students to career
development opportunities in the entertainment indus-
try. Most major labels participate in the program. Appli-
cations are available by writing to Y.E.S. To Jobs, 1416
North LaBrea Ave., Hollywood, Calif. 30028. Deadline
for receipt of entries is April 15.

SAN DIEGO MISTERY: Mistery is the latest act from
Cisum Records—the same folks who brought us Paper-
boy. Mistery’s debut single, “Rollin Wit Tha Funk,” of-
fers a heavy beat that’s a natural neck-rocker. Report-
edly an ex-banger from “East Dago” San Diego, Mistery
cites Kamm, Dogg Pound, Parliament, and thé¢ Black
Crowes as heavy influences.

RALPH TRESVANT

vant’s creativity. “He’s having fun
with the musie, but is still growing as
an artist,” he says. Fischer’s “nou-
velle urban romantic” tag hints at the
music’s freshness and sophistication,
as well as its street credibility.
Debuting in the competitive holi-
day selling season, “It’s Goin’ Down”
has been a s{eady presence in the top
40 on the Top R&B Albums chart. An
initial single, “Who’s The Mack,” was
released in November and, with the

¥ What’s Goin’ Down At MCA?
~ Tresvant Album I(lcks Ooff ’'94...

tight playlists of the holiday season
behind it, continues to pick up adds
and modest sales gains (it debuted
last week on the Hot R&B Singles
Sales chart). A second single, “When
You Need Somebody,” is tentatively
scheduled for a mid-February radio
release.

Fischer sees strong crossover po-
tential for the album—even as the
artist continues to expand his urban
base. He says that although Tresvant
has traveled the globe, he “still re-
lates to the people he grew up with in
Boston's Roxbury projects.”

Today, Tresvant and his wife and
daughter live in the San Francisco
Bay Area. Since 1992 he has been
represented by Oakland's Bust It
Management. Tresvant had a record-
ing studio built in his home, which, he
says, “provided the place I needed to
create the more aggressive, beat-ori-
ented music I like.”

A promotional tour is being plan-

(Continued on page 25)

. . . While Fischer Puts
A&R Picture In Focus

B BY DAVID NATHAN

LOS ANGELES—While known on
the creative side as a Grammy-win-
ning producer, with credits that in-
clude work with Natalie Cole,
Brenda Russell, Diane Schuur, and
Carl Anderson, along with his role
in the ’70s as drummer for Rufus,
Andre Fischer
has spent the last
six months hon-
ing his executive
skills as senior
VP of A&R at
MCA Records’
black music divi-
sion.

Fischer, who
joined MCA in
June 1993, describes his mandate as
“making the house even stronger.
In my conversations with [senior
MCA executives), I became aware
of the success we’ve had with our
satellite labels: Silas, Uptown, and
Gasoline Alley. My job is to focus on
the signings to MCA itself—to
bring quality music to the label from
whatever genre it may come.”

One of his first tasks was cutting
back the roster and refocusing. “For
the sales force at a company to fo-
cus, you sometimes must cut the
product line down. That doesn’t
mean the roster won't go back to
where it was. But if it does, it will be
based on artists that have been to-
tally developed, who are viable mu-
sically and are considered cutting-
edge.”

Although he declines to say how
many artists were dropped from the
roster, Fischer says that acts “who

FISCHER

were marginal, reasonable facsimi-
les of what’s out there, or who [no
one] had heard of yet” figured heav-
ily in the cuts. That left what he
terms “MCA’s marquee artists, like
Bobby Brown, Bell Biv DeVoe,
Ralph Tresvant, Patti Labelle,
Gladys Knight, Jody Watley, Peb-
bles, and J.T. Taylor.”

Fischer has been signing select
artists to the label, including Wells,
the two daughters and two sons of
the late Mary Wells; 4 Xample, a vo-
cal group managed by Dick Scott;
and the interracial group Boyz Of
Paradise. He adds that at least a
half-dozen other acts he has signed
are in various stages of contract
completion. He'll also be using some
new producers. “For instance, key-
boardist Greg Phillinganes will be
working with an act we're signing,”
he says.

“I’'m still looking for acts, but I
want those that can generate their
own creativity,” he adds. “I feel I
was hired for my ability as a pro-
ducer. My interest is in developing
music at MCA that reflects our
cultural heritage, and particularly
now, when black music is viable
around the world. Our concerns [in
developing acts] go beyond our
‘neighborhood.””

Fischer cites a recent visit to Ja-
pan by MCA black music president
Ernie Singleton as indicative of the
company’s commitment to global
exposure for its black music artists.

Fischer also has tackled two other
areas since he started at MCA. “I've
restructured our financial adminis-
tration and brought in Alicia Pitts as

(Continued on page 25)
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GET READY, GET SET: After what seems like a slow start for record activ-
ity, we finally see a little action on the Hot R&B Singles chart. There are 12
debuts, eight of which are from 1993 projects. Of the other four artists, only
Blackgirl has a single on a Billboard chart for the first time. These three
polished vocalists, Tye-V, Pam, and Rochelle, are from Atlanta, which is also
the headquarters for their label, Kaper Records. “Krazy” enters the chart at
No. 64. “Mr. Entertainment” himself,. Hammer, returns with a double video
jammy-jam. BET is playing “It’s All Good” (Giant), which enters the singles
chart at No. 79, as well as a second video, “Pumps & A Bump.” At No. %4,
“Dirty Dawg” (Columbia) by NKOTB, formerly known as New Kids On The
Block, enters the chart. Watch for a brand-new look and a streetwise sound.
The fourth debut is not from a newcomer, but from one of R&B's greats, Ms.
Betty Wright. You may remember her gold single “The Clean-Up Woman”
(Alston) from 1971, or “No Pain, No Gain" (Ms. B) in 1988, but now Wright
has a wonderful new record. “For Love Alone” (Ms. B) is independently dis-
tributed by Vision Records and it squeaks onto the chart at No. 99.

POWER PICKS: “When A Man Loves A Woman” by Jody Watley (MCA)
earns the Power Pick/Airplay award for the second week in a row. Airplay
points increase more than 30% as the single begins to earn top rotation at
many stations. It ranks No. 2 in airplay at WCDX Richmond and WQOK Ral-
eigh, N.C. It’s top 10 at five others, including KJMQ Houston, WZAK Cleve-
land, and WDKX Rochester, N.Y. It enters the Hot R&B Singles Sales chart
at No. 61. “Dunkie Butt” by 12 Gauge (Street Life) earns the Power Pick/
Sales kudos, increasing nearly 30% in sales points. It edges up 14-12 on the
singles sales chart and rises 52-44 on the overall chart. This record has sus-
tained itself on the overall chart mainly from sales increases, even though it
is getting mix-show play. It also is getting some significant rotation at four
stations: WLWZ Greenville, N.C.; WJHM Orlando, Fla.; WFXE Columbus,
Ga.; and KMJJ Shreveport, La. (When you hear this record you'll know that
Luther Campbell’s spirit is alive and kickin’ in this one.)

WATCHIN’ THE TOP: It's likely that “Understanding” by Xscape (So So
Def), which increased 8% in total points, will take over from Jodeci at the top
of the singles chart next week. Strong competitors for the top spot in coming
weeks are “(Lay Your Head On My) Pillow” by Tony Toni Toné (Wing) and
“Groove Thang” by Zhane (Motown); each increases in points, 44% and 40%,
respectively.

BIG AIRPLAY NEWS: This week, “Seven Whole Days” by Toni Braxton
(LaFace) set a record. It is the first time that a song topping the Hot
R&B Singles Airplay chart is not a commercial single! This week, without ben-
efit of sales points and based solely on still-increasing airplay, it would be No.
4 on the overall chart.

R&B MONITOR UPDATE: The No. 1 song on the newly introduced Most
Played Rap Tracks chart in the R&B Airplay Monitor is “Shoop” by Salt-
N-Pepa (Next Plateau). This chart combines BDS information from the 51
R&B/mainstream stations and 30 top 40/rhythm-crossover stations. This will
be an exciting chart to watch! It’s a great new concept—if you have any ques-
tions, call Suzanne Baptiste, Billboard’s chart manager for rap music.
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R&B

Labels Examine
Black History Via
Lecture Series

@ BY J.R. REYNOLDS

LOS ANGELES—Bucking the tradi-
tional Black History Month commem-
orative fare of poster, T-shirt, or music
compilation offered by record labels
each February, the Atlantic Group is
sponsoring a lecture series titled “Our
Roots Run Deep.” Described as a
“meaningful alternative,” the program
is designed to stimulate dialog and ac-
tion toward solving social and eco-
nomic problems facing African-Ameri-
cans.

The lecture series is to begin Feb.
1 and continue over the following
three Tuesdays, concluding Monday
Feb. 28.

“Even though our main focus as a
business is music, we have an obliga-
tion to give back to the community,
which has been so supportive of us,”
comments Richard Nash, Atlantic’s
senior VP of black music. “This repre-
sents the commitment that Atlantic
and EastWest have regarding the se-
rious problems that are affecting black
communities.”

Sanctioned by Nash, Ahmet Erte-
gun, the Atlantic Group’s co-chairmarn/
CEO, and EastWest chairman/CEO
Sylvia Rhone, the series was conceived
by Chrissy Murray, senior director of
media relations for Atlantic Records,
and Kareén Mason, national director of
urban marketing for EastWest.

Nash says the lectures will target
entertainment industry executives but
won’t be over the heads of the “spe-
cial” guests also invited. “In addition
to hosting industry people, we’ll in-
clude inner-city children who are par-
ticipating in Time Warner’s Time To
Read program,” reports Nash.

“Among the topics lecturers will dis-
cuss is the increasing violence in ur-
ban communities,” he says. “They will
also address how the entertainment
business has been subjected to more
and more serutiny and in some cases,
even blamed for problems in those
communities. In our eyes, the pro-
gram will serve as a platform from
which music speakers will be able to
address the fears, hopes, and dreams
in us all. The goal of the lectures is to
be broad enough to inspire young peo-
ple, yet at the same time raise con-
scious awareness of business profes-
sionals in attendance.”

A special Black History dinner on
Jan. 27 at Kwanza Restaurant in New
York precedes the lecture series,
which is also backed by a major mar-
keting campaign. Says Nash, “We’re
approaching the promotion of this pro-
gram the same way we would break a
new artist.”

Featured in the series is nationally
noted lecturer Dr. Cornel West, direc-
tor of Afro-American Studies at Prin-
ceton University. Also participating
are New York minister Conrad Muh-
ammad; scholar Dr. Yosef A.A. Ben-
Jochannan, professor at Al Azar Uni-
versity in Cairo; YSB (Young Sisters
& Brothers) editor Frank Dexter
Brown; music veteran/rap pioneer DJ
Cool Here; and documentary film-
maker Mathew McDaniel. Atlantic’s
Ertegun and EastWest’s Rhone are
also guest speakers.
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
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RALPH TRESVANT

(Continued from page 22)

ned during the first quarter to rees-
tablish the artist with radio program
directors and key retail accounts.
Scheduled TV appearances on BET
and a guest slot on the syndicated ra-
dio “Tom Joyner Morning Show” are
other important components of the al-
bum's marketing plan.

Fischer notes that the album is
benefiting from the buzz at radio and
retail over MCA's forthcoming New
Edition reunion project.

Tresvant says the near future may
see creative collaborations with such
high-profile producers as Dr. Dre,
L.A. Reid, Babyface, and Teddy Ri-
ley. Comments A.D. Washington,
MCA's senior VP of promotions/mar-
keting, black music division, “You al-
ways want to allow an artist to grow,
and each project should allow them to
show their creative talent.”

Additional projects for the vocalist
include the growth of his production
company, Rated RT, which is devel-
oping Tresvant’s 13-year-old brother,
Andre, as a rapper and R&B per-
former. He also says that if “It’s Goin’
Down” heats up, he may be included
as an opening act on the second leg of
the Janet Jackson tour.

ANDRE FISCHER

(Continued from page 22)

director of production administra-
tion. I've also reorganized our files
to give the department a computer-
based network, which now allows
for quicker dissemination of infor-
mation between A&R and other de-
partments [(worldwide].”

Fischer views MCA'’s black music
A&R department “as similar to a
large production company, and
that’s something I've been familiar
with on a daily basis for many
years.”

And while he has been active in
the studio (mostly directing remixes
with engineers Dave Way and John
Gass), he anticipates more on-line
and executive production work with
MCA artists in the future. “I have
many opportunities to express my-
self creatively at MCA. I want to do
whatever it takes to make this place
the best it can be for creative, cut-
ting-edge artists of all kinds.”

WHO CARES IF
YOUR ADVERTISING
DOLLARS WERE SPENT
WITH PUBLICATIONS
THAT DID NOT DELIVER
THE GOODS ...

BILLBOARD’S
CLASSIFIED
REPRESENTATIVE
CARES ...

CALL FOR RATES
TODAY!
1-800-223-7524
(OUT OF STATE)
212-536-5174
WE'LL ASSIST YOU IN PUTTING

TOGETHER A VERY AFFORDABLE
AOVERTISING CAMPAIGN

Disteibured by INDICORP
01904 Rip-it-Records Member of

TYSN. Feracreek Avenve
Orfondo, F1 92803 RI:
407/244-9550

Bis dedut single
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HOT NEW SINGLE
"FEEL ME"

(769417-2001-2/4)

" Fresh New Flava. A guy that will be around for awhile"
Ay Blaek PEERRA Dallag, 11

"Big record in the market. "Foreplay" kept the request lines burning.
The anticipation of the follow-up is overwhelming."
Andee Crson- POVRDN-Coluabia, €

"Definitely an album for Adult Contemporary.”
eeei ey VR Baltimoee, Kb

From his
debut album
"YOU'RE THE ONE"

(769417-1002-2/4)
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ARTIST DEVELOPMENTS

A SHADY VIEW’

If variety is the spice of life, then
EMI rap trio Shadz Of Lingo can be
counted on for some spicy sounds. As
they like to say about their music, “We
churn out different styles in a rainbow
of mad flavors.”

The 11 tracks on Shadz Of Lingo’s
debut set, “A View To A Kill,” range in
style from dancehall to hardcore rap to
feel-good party rhymes. The album is
due for release Feb. 8.

Lingo and Kolorado add the rhymes.
The three originally came together in
high school in Richmond, Va., with a
shared musical agenda. “We knew we
wanted to get into the recording
business, but we also knew we had to
take care of our bottom line,” says
Lingo.

So while working toward careers as
performers, the three also worked at a
commercial production company they
formed, doing voice-overs for radio. “It

recording deal,”
says Kolorado.
Shadz’s
diversity of lyrical
themes and stylish
rhythms is
enhanced by the
assortment of
veteran producers
used on the debut
album, including Dallas Austin (TLC,
Boyz II Men, ABC), Erick Sermon,

SHADZ OF LINGO

(Lifers Group, Eazy-E).

“On our first album we wanted to
work with professionals who were
more familiar with the boards and
things than we were at the time,” says
Rocco. “But on our next album we hope
to do more of the producing.”

“Mad Flavaz,” the first single from
Shadz, was released Sept. 25 and
peaked at No. 26 on Billboard’s Hot
Rap Singles chart. Produced by
Sermon, the track offers a deep,
rumbling bassline under crisp, flowing

Dave Gossett, EMI senior director
of A&R, says the label is relying on a
strong marketing effort to draw
attention to the group.

“The diversity in musical styles is
something that can make this group
stand out in the crowd,” he adds. “We
released ‘Mad Flavaz’ early, and we're
building a buzz with the hip-hop
underground, in clubs, and colleges.
We're also making a big push on radio
mix shows and music video outlets.
We’re hoping this ground work sets up

As the group’s DJ, Roceo dishes the  paid the bills and kept us in the mix Diamond D Brand (Nubian, Apache, rhymes. Lyrically, the song calls Shadz  the album.”
eclectic rhythms to which rappers until we got hooked up with the Lord Finesse), and Solid Production the premier “new school” hip-hop act. J.R. REYNOLDS
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Dance

ARTISTS & MUSIC

Stars Align For Cosmic Baby; Coming Home To Tara

ROCK-A-BYE BABY: German rave
icon Cosmic Baby previews his much-
anticipated album, “Thinking About
Myself,” with “Loops Of Infinity”
(Logic), another in a long string of
sterling singles.

Produced by CB with Jens Wajnar,
the track juxtaposes a heart-racing
beat with spiraling layers of grand and
hypnotic faux-classical synths. The
overall effect is appropriately dra-
matic. Rave heads will tap into the ag-
gression of the groove, while others
will be taken by the complex patches
of melody and whiplash mood shifts.

Like his U.S. counterpart, Moby,
Cosmic Baby is more than just an-
other rebel with a computer. Delve
into either the “Expressionistic” or
“Impressionistic” versions of the
track, and you will discover a well-

Jackson In Action. Janet Jackson is
pictured performing during a recent
run at New York's Madison Square
Garden. She capped her stint in town
with a lavish New Year's Eve special
that was simulcast on MTV. The Virgin
Records dance department has just
launched an extensive club campaign
behind Jackson’s latest single,
“Because Of Love,” which sports
remixes by Frankie Knuckles, David
Morales, David Anthony, Darryl James,
and Cypress Hill's DJ Muggs. (Photo:
Chuck Pulin)

studied musician who is apparently
not content to simply follow the fold.
Rather, this is miles ahead of the elec-
tronic music you are used to—which
should make it all the more attractive
to brainy and innovative program-
mers.

Cosmic Baby, who keeps his real
name under supertight wraps, is a
product of the late-"80s acid-house
movement. His music gets its smooth
quality from years of experimenting
on the advanced Fairlight music com-
puter. After producing and playing on
a slew of recordings, he made his solo
debut in 1992 on “Transcendental
Overdrive,” an EP that would eventu-
ally set the pace for his compatriots to
match.

Sadly, Cosmic Baby has not yet
been picked up by a U.S. major label,
though early DJ response to “Loops
Of Infinity” lends promise to the no-

by Larry Flick

tion that a worldwide smash is in the
offing. This could be the prodding nec-
essary to open label doors here. Be-
sides getting a highly advanced musi-
cian, the savvy company that signs
him also will be getting a revered live
act. He regularly plays to crowds of
roughly 40,000. In fact, he was voted
best live performer by both “Groove”
and “Frontpage” last year—each of
which are high-profile German dance
magazines.

HIT THAT PERFECT BEAT:
Tara, the enigmatic daughter of ac-
tors Joan Collins and Anthony New-
ley, makes a solid impression on “Save
Me From Myself” (ZTT, U.K.), a rum-
bling slab of ambient/disco produced
by Tim Weidner. Coming on like a
quirky cross between Ofra Haza and
Sinead O’Connor, her wispy, muse-
like voice—previously heard on the E-
Zee Posse’s underground hit “Breath-
ing Is Easy”"—serves a soothing man-
tra over a lively beat and glistening
Middle Eastern synth nuggets.
Apollo 440, Alan Emptage, and
Gregg Jackman all contribute exem-
plary remixes, taking the track down
a variety of cool stylistic roads,
ranging from trance to hip-hop. As
close to perfect as a single can
reach.

As promised, Sweden’s Clubvision
Recordings is getting mighty active in
'94. Best of its recent releases is
“Never Leave You Lonely” by Diva
Convention (we're going to be living
that name for a hot second!), a kinetic
collaboration from U.S. tunesmith
Eve Nelson, Bolivian belter Michelle
Maria Weeks, and Swedish studio
stars Stonebridge and Nick Nice.
The result is a snappy house anthem
that is tough enough to make the un-
derground grade, but also has the pop
juice needed for that all-important
crossover hit. Weeks is a formidable
singer, and is quite photogenic to boot.
Any stateside labels paying attention?

It’s good to see Warner Bros. put
some muscle behind “If That’s Your
Boyfriend (He Wasn't Last Night),”
the second single from Me’Shell Nde-
geocello’s underappreciated but bril-
liant “Plantation Lullabies” debut on
label subsidiary Maverick. The track
is a banji-girl, cold-clockin’ throwdown
armed with a fiercely bitchy chorus
and a groove that instantly sticks to
the brain. A full plate of remixes re-
dress the song for house, hip-hop, and
dancehall programs. All are very
good, though none can touch the al-
bum version, which has a edge that
doesn’t upstage Ndegeocello’s earthy
vocal. Still, find a mix of this slammer
and work it.

Underground punters with a head
for trivia may remember Hidden
Agenda’s medium-sized hits on the
now-defunct Nu Groove Records a few

years ago. Hooked up with Maryland’s
Z-Factor/Liason label, the Philadel-
phia-based team of Mark Watson and
Dennis McFadden has enlisted
singer Kim Payton for “Story Of My
Life,” a horn-rimmed deep-houser.
Payton gives a heaping dose of sass
and soul power, while Watson and
McFadden keep the track spare and
sharply focused on the bassline. Way
cool.

The folks at New York’s Emotive
Records wisely invest in the talents of
several newcomers on “I'll Make U
Happy Baby” by Ele Ferrer. Ferrer
proves herself as a vocalist with a rich
and stylish alto range, while producers
Clark Blondie and Cloud Nine lay a
clickin’ garage/house beat worthy of
Masters At Work. For a poppier mo-
ment, go directly to the radio edit,
which is fleshed out with grand piano
lines and pillowy keyboard fills. A nice
one that gives weight to the idea that
there is always something new and in-
teresting developing out there ... all
you have to do is seek it out.

U.K. production team Mission
Control is starting to work a few
nerves with “Outta Limits,” a dark
and groovy dub on the independent
Esoteric Records. Garage beats are
nicely mixed with subtle, trance-y key-
boards and heavily looped diva vocal
bits. A burgeoning hit on an import
test pressing, this record should be
quite the smasheroo when it’s released
commercially overseas in the coming
weeks.

TID-BEATS: Tommy Boy Records
has inked a production and distribu-
tion deal with the Los Angeles-based
Fat House Wreckords, which is the
brainchild of Pharcyde producer J.
Swift, Quentin Howze, and ex-Deli-
cious Vinyl exec Lamarr Algee. Swift
will handle A&R in this new venture,
while Howze will oversee business af-
fairs and Algee will coordinate West
Coast promotion. All Fat House proj-
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ects will go through Tommy Boy’s in-
die distribution network. Initial re-
leases will be by newcomers
Jazzyfatnastees and Quenton—both
produced by Swift ... The increas-
ingly popular DJ EFX (aka Raoul
Recinos) has been added to the on-air
lineup of Groove Radio International,
a weekly three-hour mix show syndi-
cated to pop, crossover, and alterna-
tive stations around the States . . . The
two-year wait for a new Enigma al-
bum is nearly over. Next month, Vir-
gin issues “The Cross Of Changes,” a
stunning, mind-expanding collection
of chill-out/ambient dance jams. Pro-
ducer Michael Cretu, who started the
act’s multiformat fire at club level
with “Sadeness,” has clearly topped
himself with complex, vividly cine-
matic compositions like the sprawling
first single, “Return To Innocence,”
and “I Love You, I'll Kill You.” Weigh-
ing in without a jam above 98 beats
per minute, this is sustenance for the
adventurous, intelligent programmer

. Speaking of smart and innovative
musie, enduring Chicago indie Wax
Trax Records has assembled a posi-
tively genius compilation of primal
electronic music, aptly titled “Ethno-
Techno.” The set deftly blends ambi-
ent and trance grooves with Native
American chanting, pygmy songs, and
Siberian throat singing. Although you
should really just pop this one on your
CD player and ingest it fully, standout
tracks include “AKA Electric” by
Steel Porn Rhino and “Tenskwa
Tawa” by Total Eclipse. Not to be
missed . . . Another compilation worth
looking for is “The New Chicago
House Sound” on Cajual Records. It
includes past hits from the label like
“Brighter Days” by Dajae, and newer
treats like “Conniption” by Green
Velvet . .. Glad to see that American
Records is making sales and club in-
roads with “XL: The American Chap-
ter,” its first joint venture with ever-
hip UK. rave indie XL Records. The
double album includes such hot import
gems as “On A Ragga Tip” by SL2
and “Don’t Go” by Awesome 3. Amer-
ican now has first U.S. refusal on all
XL records. We hope the label gets
wise and snags recently released cuts
by Jonny L (“Make Me Work”) and
Liquid (“Liquid Love”). Both are irre-
sistible ... German act Elektric Mu-
sic, which is composed of several
former Kraftwerk-ians, continues to
win fans with its fab debut album
“Esperanto.” Now available in Canada
on EastWest Records, this synth-pop
set is still up for grabs in the States.
The time is totally right for this band
to invade this country. “Kissing The
Machine” is an endearing twirl back to
the days of Blancmange and early
Depeche Mode, while “Crosstalk”
daintily straddles the fence dividing
techno and pop/rock. If only someone
here would catch a clue . .. Sometime
adult film star David Burrill is bent
on making a name for himself as a re-
cording artist. Check out his first full-
length album, “Bump Da Booty Blue,”
on Macola Records (West Hollywood,
Calif.). Giggle if you want, but there
are actually several credible pop/NRG
ditties here, including the title cut and

)
Wearing Sunglasses At Night. Paul
Alexander is shown performing his
current Cutting Records release
“Desire” at New York’s Jackie 60
nightclub. The underground house
anthem, produced and composed by
Oliver Strumm, is getting active
regional play. Look for Alexander to
enter the recording studio shortly to cut
a new single. (Photo: Tina Paul)

“Face In Your Place” ... Elsewhere
on the hi-NRG beat is “No One
Breaks My Heart,” a delightfully
retro jam by Azure. Produced by
Steve Schani, the track is bolstered
by spirited diva belting and a memora-
ble hook. Though the act is still un-
signed, this is a sure-fire smash for the
subgenre’s purists, though it could
easily make the switch into more
mainstream pop circles given the con-
tinuing disco craze.

HONOR ROLL: Hearty congrats to
all of the dance music acts that have
been honored with nominations for
Brit Awards, the U.K. equivalent to
the Grammy. The Stereo MC'’s re-
ceived four nods, including best group,
while Jamiroquai, M-People, and
Apache Indian were each noted three
times. Also nominated were Dina
Carroll, Shara Nelson, the Shamen,
Gabrielle, and producer Nellee
Hooper.

On one hand, it is gratifying to
watch the creative and financial im-
pact of dance music acknowledged in
a primary international music market.
On the other hand, the Brit nomina-
tions magnify the criminal absence of
even a single club-born act among the
recently announced Grammy contend-
ers. The omission of such 1993 U.S.
heavy hitters as Robin S., RuPaul,
Haddaway, Zhane, Martha Wash, or
Captain Hollywood, all of whom
were strongly felt in the mainstream,
proves that NARAS voters are bru-
tally out of touch. Then again, these
are the same people who could not see
fit to put other top 40 mainstays like
SWYV in pop categories. Guess you
need to be featured in a motion picture
cartoon or on classic rock radio in or-
der to be heard by NARAS voters.
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RCA Loves McBride The Way She Is
Label, Radio Give Singer A Second Look

B BY EDWARD MORRIS

NASHVILLE—In spite of the fact
that “The Time Has Come,"” her 1992
debut album, was generally ap-
plauded by reviewers, RCA Records’
Martina McBride had little success
with it at radio. Each of the album’s
three singles—the title cut, “That’s
Me,” and “Cheap Whiskey”"—peaked
successively lower on the charts.

Even her slot as the opening act on
Garth Brooks’ 1992 tour didn’t make
McBride the star RCA hoped for.

Then came “My Baby Loves Me,”
the lead single from her second al-
bum, “The Way That I Am.”

The song steadily worked its way
to No. 2 on the Hot Country Singles
& Tracks chart and would have gone
No. 1 had it not been held at bay by
Brooks’ “American Honky-Tonk Bar
Association.”

Three weeks ago, RCA released
the follow-up single, “Life No. 9.” It
now ranks at a bulleted No. 36 on the
chart. Sales of the album, which was
released Sept. 14, stand at about
175,000 units, according to the label.

In addition to its increased radio
play, “My Baby Loves Me” also ben-
efited significantly from its accompa-
nying music video. The clip went to
No. 1 on Country Music Television,
CMT Europe, TNN, and VH-1's
country video program. It was
CMT’s No. 5 video for all of 1993.

McBride will open for Brooks on
his monthlong European tour begin-
ning in late March. To take advan-
tage of this added exposure, RCA In-
ternational is rush-releasing “The
Way That I Am” in Europe. The
European collection will include cuts
from her first album.

To engage radio’s affection for
McBride, RCA decided that hers
would be the only record by a female
singer that the label would release
and work last summer. “The second
thing,” says Dale Turner, RCA's di-
rector of national promotion, “was
that we did a good job of staying in
touch with the [radio programming)
consultants.”

Says Turner, “We got slow but

steady growth on the record. Radio
persevered with us. [It turned into]
a 20-week-old record. What hap-
pened was that eight or nine weeks
into the single, all of a sudden the
consultants came
back and said it
was beginning to
research—to
grow and take on

!

et a new life. It

" started testing
LY better and better.
y We got the hold-
MCBRIDE out stations to

come aboard, and
still the starter stations remained
with us.”

Although RCA had initially show-
cased McBride during the 1992
Country Radio Seminar, it did so
again this past October at its “Desert
Fest” in Phoenix. The event lured
reps from 75 radio stations.

Turner credits the “My Baby
Loves Me” video—not for forcing the
single at radio, but for creating a
“buzz that translated to radio.” He
says the label included the clip on the
Gavin reel that goes to 350 radio sta-
tions.

“We knew that if the program-
mers saw the video,” Turner adds,
“they would see that there was a new
brightness, a new fun attitude, and a
new look for Martina.” Both the
songs and the videos from the first
albam, Turner acknowledges, were
conspicuously somber.

McBride’s new look, which in-
volves a shorter haircut and more
casual dress, was not a label contriv-
ance, McBride says, but rather a nat-
ural upshot of having to spend so
much time on the road and “wanting
something different.”

McBride maintains that she has no
real complaints about her first al-
bum. “I made the album at that time
that I knew how to make. I had noth-
ing else to judge it by. But when I
looked at it, there were a couple of
things I wanted to change. One was
that I wanted to capture more of a
live sound ... The other was [choos-
ing more suitable| material. With the

McEntire Tour Plans Include
Tickets-For-Guns Program

NASHVILLE—Reba McEntire
has launched a program to help re-
duce the number of guns on Amer-
ica’s streets by offering a free con-
cert ticket for each gun turned in.
The program will be carried out in
conjunction with local police depart-
ments and is expected to be in place
by Feb. 18.

McEntire, who will play 130-135
dates this year, intends to keep the
ticket offer open for the duration of
her tour, a spokeswoman says. The
artist will spread the word of the of-
fer through concert advertisements,
working either with local promoters
or through Starstruck Promotions,
her in-house concert promotion divi-

sion.

As one of country music’s top-sell-
ing acts, McEntire plays venues in
the 12,000- to 15,000-seat range.

“This is going to be done right,”
says the McEntire rep. “It’s not go-
ing to be ‘just drop off a gun at any
point.” It’s going to be ‘[turn it in] at
your local police station, or what-
ever."”

McEntire’s 1994 tour will include
several opening acts, with John Mi-
chael Montgomery being featured
on the first leg.

Some of the high-crime cities
McEntire will perform in this year
are New York, Miami, Philadelphia,
and Houston.

first album, I was so concerned about
being taken seriously as an artist. |
was just thinking too hard. I'm really
proud of the first album, but it was
very serious. Somewhere along the
line, I realized that music has to be
entertaining.”

In putting together “The Way
That I Am,” McBride says that she
and her co-producers, Paul Worley
and Ed Seay, sought uptempo mate-
rial first and then filled in with bal-
lads. (Worley and Seay also produ-
ced her first effort.)

Songwriter Thom Schuyler, who
was brought in to head RCA’s Nash-

Plaque Buildup. Arista Records’ Brooks & Dunn accept plaques honoring their
recent hit single “She Used To Be Mine." Joining in the good wishes, from left,
are Walter Campbell, Sony/Tree publishing; co-producer Scott Hendricks; Arista/
Nashville president Tim DuBois; Ronnie Dunn; Kix Brooks; co-producer Don
Cook; and Jack Weston, Arista’s VP of promotion and artist development.

(Continued on page 32)

TWO-STEPPIN’ WITH TANYA: For the second year,
Tanya Tucker will lend her name to the “Black Velvet
Smooth Steppin’ Showdown.” The dance contest, spon-
sored by Black Velvet Canadian Whiskey, will expand from
eight to 10 markets with preliminary competitions set for
March and April, regional contests May through Juily, and
finals Aug. 8 in Nashville. This year’s markets are Atlanta,
Detroit, Des Moines, Iowa, Phoenix, Sacramento, Calif.,
Buffalo, N.Y., Denver, Los Angeles, Minneapolis, and
Seattle. Clubs and dates will be announced in February.

MAKING THE ROUNDS: The New Year has brought
a gallery of new faces to Giant Records’ Nashville office.

" Smooth Steppin’ With Tanya Tucker

Also, Giant’s New Faces; Harris Gets TV Spotlight

It Easy.” The clip features former Eagles Don Henley,
Glenn Frey, Don Felder, Timothy B. Schmit, and Joe
Walsh ... Pinecastle Records of Orlando, Fla., has
acquired WEBCO Records Of Virginia. The deal embraces
previously released masters, completed but unreleased
masters, and long-term recording contracts with such
bluegrass acts as Larry Stephenson and the Reno Broth-
ers. Former WEBCO chief John Emerson will work with
Pinecastle/WEBCO as consultant and producer ... Navy
veteran Jerry Clower will record his 27th comedy album
for MCA Records March 3 at the Mayport, Fla., Naval Air
Station. The album will be dubbed “Jerry Joins The Navy.”

MARK YOUR CALENDAR: The Judds will reunite
temporarily Jan 30 to perform the halftime finale at the
Super Bowl in Atlanta . . . Look for a flock of country per-
formers on the 23rd annual National Easter Seal Telethon
March 5-6. On tap are

manager; and Jay Brooks, Midwest regional promotions
manager. In addition, Chuck Rhodes, who had served Gi-
ant as regional promotion
rep, moved up to the post of
Nashville

sioned an hourlong special ——
on Kentucky country and
bluegrass singer Tasha
Harris, about whom we =
front of a live audience. Harris, who is 18 and a college
freshman, is one of the most poised, soulful, and charming
performers we've seen in ages. Even more impressive, she
displays an innate feel for the subtleties of bluegrass mu-

Billboard’s former Nashville bureau chief, Kip Kirby,
has left Jim Owens & Co., where she worked as an enter-
tainment reporter, to form Media/Mark, a media coaching
company. Her clients include Arista, BNA, Giant, Liberty,
page book lists records by such acts as Lyle Lovett, Nanci
Griffith, Jerry Jeff Walker, Lucinda Williams, Steve
Earle, Guy Clark, Townes Van Zandt, and kindred Lone
Stars.

They are Bob Baker, former CMT program manager,
who’s now the label’s GM; Rick Moxley, associate national
manager of national field
promotion.
The Americana Televi-
sion Network has commis-
rhapsodized shamelessly ™
here some months back.
The special was shot re-
cently in Lexington, Ky., in
sic, a genre that easily congeals into formula, even in the
hands of veterans. A longtime performer on the Renfro
Valley Barn Dance, Harris is managed by Ralph W. Gab-
bard of Lexington.
and Bellamy Brothers Records . . . If Texas tunes are your
passion, take a look at MCA Records’ “Texas City Music”
publication, which the label bills as “the first mail-order
catalog devoted exclusively to the music of Texas.” The 28-
Curb Records’ Hal Ketchum is the newest addition to
the cast of the Grand Ole Opry. He was scheduled to make
his bow as the Opry's 7lst member Jan. 22 . .. VH-1 aired
the world premiere of Travis Tritt’s newest video, “Take

by Edward Morris

Charley Pride, John
Anderson, Lynn Ander-
son, Billy Dean, Radney
Foster, Cleve Frances,
Highway 101, Faith Hill,
Chris LeDoux, Patty
Loveless, Ronnie Milsap,
John Michael Montgom-
ery, Daron Norwood,
Restless Heart, and Steve
Wariner.

Tin Pan South’s Song-
writers Golf Classic will be
held at the Hermitage Golf Course in Nashville April 13.
Details are available from the Nashville Songwriters Assn.
International ... The seventh annual Merle Watson Me-
morial Festival is set for April 28-May 1 at Wilkes Commu-
nity College in Wilkesboro, N.C. Among those already
signed to perform are Emmylou Harris, Sweethearts Of
The Rodeo, the Seldom Scene, David Grisman, the
Nashville Bluegrass Band, Tim & Mollie O’Brien,
Robin & Linda Williams, Lonesome Standard Time,
Front Range, Kukuruza, Sam Bush & John Cowan,
Larry Sparks, Claire Lynch & the Front Porch String
Band, Cephas & Wiggins, Alison Krauss, Peter Rowan,
Ralph Stanley, Mark O’Connor, and Iris DeMent. There
will also be a reunion performance by former members of
New South, including J.D. Crowe, Ricky Skaggs, Tony
Rice, and Jerry Douglas ... The fourth annual City Of
Hope Celebrity Softball Challenge & Concert will be held
June 5 at Nashville’s Greer Stadium. The effort is headed
by Mercury/Nashville president Luke Lewis.

SIGNINGS: Ricky Lynn Gregg to Tim Tye Entertain-
ment for booking ... New Liberty Records artist Bryan
Austin and John Kay & Steppenwolf to the Bobby Rob-
erts Co. for booking.
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by Lynn Shults

NOTCHING HIS SECOND consecutive No. 1 with “Live Until I Die” (2-
1) is Clay Walker. Walker wrote the song, and James Stroud produced it.
The track is in its 14th week on Billboard's Hot Country Singles & Tracks
chart. Walker’s previous single, “What’s It To You,” moves to No. 7 from
No. 8 in its 10th week on the Hot Country Recurrents chart. What this all
means, of course, is that the young Texan has had a great 30-week run since
first debuting on the singles chart, and he shows no signs of letting up.

THE MOST ACTIVE TRACK on the singles chart is “(Who Says) You Can’t
Have It All” (debut-43) by Alan Jackson. It is followed by “Standing Outside
The Fire” (56-37) by Garth Brooks; “My Love” (52-44) by Little Texas; “We
Don't Have To Do This” (58-46) by Tanya Tucker; “She'd Give Anything”
(94) by Boy Howdy; “Tryin’ To Get Over You” (36-28) by Vince Gill; “I
Swear” (7-2) by John Michael Montgomery; “A Little Less Talk And A Lot
More Action” (12-8) by Toby Keith; “No Doubt About It” (83-25) by Neal
McCoy; and “I Can't Reach Her Anymore” (55-49) by Sammy Kershaw.

THE STORY OF KKBQ Houston continues to unfold. The latest Arbitron
numbers verify that the station may be the leading edge of a new country
format. KILT remains No. 1 in 12-plus ratings with a 6.3, while KKBQ is
second with a 5.6. KIKK fell to a 4.7. But in the 18-34, 18-49, and 25-49 demos,
KKBQ is No. 1. This is the station’s fifth book since it began its top 40 country
approach in the fall of '92. Several things are rather remarkable about the
station, not the least of which is the role of PD Dene Hallam, who also was
in charge of the station’s programming through its two prior formats: top
40 and easy country.

WHAT IS TOP 40 COUNTRY? Hallam says, “We are re-applying original
top 40 principles to the country format, along with some of Lee Abrams’AOR
superstar philosophy from the '70s, whereas most mainstream country sta-
tions apply AC-type principles. We are doing a lot of things that people have
said can’t be done in the country format. We are higher in personality, put
more callers on the air, place album tracks in power rotation, and do stuff
that traditionalists would say would cause tuneout. I think the No. 1 thing
about our station is that we put everything through what I call a ‘fun’ filter.
I think everyone else is more concerned about negatives and irritants, where
we look for things that are going to bring the most fun to our radio station.
We are an active radio station, and our time-spent-listening for 12-plus is
now 10.5 hours a week. This is up from 8.5. In 25-54, we have a TSL of 11.5,
and the 18-34 TSL is 12.15. This is rather remarkable when you consider
we had to go up against two heritage stations in KILT and KIKK.”

THE STATION ALSO IS dissipating myths that have always surrounded
the country format. One involves the use of album tracks. Hallam says,
“When we play album cuts, we treat them as if they were singles. They can
get played as many as 50 times a week. Another myth that I would like to
get rid of is this thing from record companies that the first two releases from
a new album have to be uptempo and the third a ballad. This is a myth. MCA
released two Wynonna ballads in a row, and I don’t think it hurt Wynonna.
A hit is a hit.”

The Choir Invaluable. Vince Gill, Amy Grant, and Michael W. Smith meet with music industry friends and supporters of
the Nashville Symphony prior to their Grand Ole Opry benefit concert that raised $200,000 for the organization. Pictured,
from left, are Gill, A&M Records president Al Cafaro, Grant, A&M senior executive VP David Anderle, Smith, Blanton/Harrell
Entertainment president David Slaughter, Nashville Symphony executive director Steven Greil, and Blanton/Harrell
Entertainment co-chairmen and co-CEQs Dan Harrell and Michael Blanton.

Jackson Leads Songwriter Nominations

NASHVILLE—AIlan Jackson is the
top contender for honors in the
March 9 TNN telecast of the 11th an-
nual Musie City News Country Song-
writers Awards. This is the fourth
straight year that Jackson has led the
nominations.

In contention for the song of the
year award are:

“Chattahoochee,” written by Alan
Jackson and Jim McBride; recorded
by Alan Jackson.

“Don’t Let Our Love Start Slippin’
Away,” Vince Gill and Pete Wasner;

Vinee Gill.

“The Heart Won't Lie,” Kim
Carnes and Donna Weiss; Reba
McEntire and Vince Gill.

“I Cross My Heart,” Eric Kaz and
Steve Dorff; George Strait.

“One More Last Chance,” Vince
Gill and Gary Nicholson; Vince Gill.

“She Got The Rhythm And I Got
The Blues,” Alan Jackson and Randy
Travis; Alan Jacksan.

“Tonight I Climbed The Wall,”
Alan Jackson; Alan Jackson.

“Two Sparrows In A Hurricane,”

Mark Alan Springer; Tanya Tucker.

“What Part Of No,” Wayne Perry
and Gerald Smith; Lorrie Morgan.

“When Did You Stop Loving Me,”
Monty Holmes and Donny Kees;
George Strait.

The song of the year will be chosen
from among these 10 candidates by
the votes of Music City News read-
ers. The 90-minute special will be
broadcast live from the Grand Ole
Opry House. Hosts and performers
have not yet been announced.

MARTINA McBRIDE

(Continued from page 30)

ville division after McBride’s first al-
bum came out, also helped seek
songs for her second. McBride does
no songwriting herself.

Bruce Allen, who manages Bryan
Adams, has served McBride in the
same capacity since early in her as-
sociation with RCA. She met him
through her husband’s brother-in-
law, a photographer who lives in
Canada and had done work for
Adams. “I loved [Allen’s] energy,”
McBride says, “and the way he ap-
proached the whole thing. It’s been a
great relationship.”

The success of “My Baby Loves
Me” has earned McBride considera-
ble media attention. In October, she
hosted VH-1's “Country Count-

down.” She did a guest spot on “Late
Night With Conan O’Brien” in De-
cember and in January for the Fam-
ily Channel's “Country Spotlight™ se-
ries. She will be featured in an article
in “US” in March.

McBride made her acting debut—
playing a country singer—in an epi-
sode of “Baywatch” that will air in

May. In it, she sings two selections
from her new album.

Booked by Buddy Lee Attractions,
the singer will open shows this year
for Mark Chesnutt and Billy Ray
Cyrus before heading for Europe.
Her fall schedule is still in the mak-
ing. Last year, she estimates that she
did 180 to 190 dates.

Reach For The STARS!
MOVING? RELOCATING?

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

Warner-Tamerlane. BM\/Patrick Joseph, BMI/Mana

WBM

17 I'VE GOT IT MADE (Irving. BMI/Hardscratch. BMI) CPP

5 | WANT TD BE LOVED LIKE THAT (Sony Tree, BMI/
Warner-Tamerlane, BMI) HL

6 JOHN DEERE GREEN (EMI Blackwood, BMI/Linde
Manor, BMI) WBM

67 JUST ENOUGH RODPE (New Haven, BMI/Tom Collins,
BMI) CPP

70 ANGELS AMDNG US (Beckaroo. BMI/Richville, BMI}

26 THE BOYS & ME (Travehn' Zoo, ASCAP/Begnner,
ASCAP) WBM

35 THE CALL OF THE WILD (Acuff-Rose, BMI/Songs Of
PolyGram, BMi/Bantry Bay, BMI) HL/CPP

41 CONFESSIN' MY LOVE (August Wind. BMi/Longitude,
BMI/All Over Town, BMI/Tree, BMI/New Wolf, BMI) HL/

WBM
62 DESPERADD (Cass County, ASCAP/Red Cloud, ASCAP)
WBM

55 THE DEVIL COMES BACK TO GEDRGIA (Cabin Fever
BMI) WBM
24 DRIVIN' AND CRYIN' (Great Cumberland, BMI/Diamond
Struch, BMi/Patenrick, BMI/Umted Entertain ment, BMI)
PP

Cl

21 FAST AS YOU (Coal Dust West, BMI/Warner-Tamerlane
BMI) WBM

51 FOR YOUR LOVE (Sony, BMI/Eitel Tower, BMI) HL

27 GOODBYE SAYS IT ALL (BMG, ASCAP/Litle Beagle,
ASCAP/Five Bar-B, ASCAP/Bobby Fischer, ASCAP/
House On Fire, ASCAP) HL

58 GODD GIRLS GO TO HEAVEN (Of Music, ASCAP/Sony
Cross Keys, ASCAP) HL

20 HE THINKS HE'LL KEEP HER (EMI Apnl, ASCAP/
Getarealjob, ASCAP/Don Schiitz, ASCAP/AImo, ASCAP)

L
16 HEY CINDERELLA (Famous. BMI/Loyal Dutchess. BMI/

29

49

12

k14

42

4

40
60

10

~Ne s

Belle, BMI/August Wind, BMI/Longitude, BMI) HL/WBM/
cpPp

HIGH TECH REDNECK (MCA. ASCAP/Sold For A Song,
CAPAC/Brother Bart, BMI/Coburn, BMI) HL

| CAN'T REACH HER ANYMORE (Ray Stevens. BMI/
Grand Avenue, ASCAP)

) CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass County,
ASCAP/Red Cloud, ASCAP) WBM

1'D LIKE TO HAVE THAT ONE BACK (Music Corp. Of
America, BMI/Hidden Harbor, BMI/Dabi Lu, BMI/Katie
Walker, BMI/0-Tex, BMI) HL

1 DON'T CALL HIM DADDY (Englishtown, ASCAP)

IF 1T WASN'T FOR HER | WOULDN'T HAVE YOU (Songs
Of PolyGram, BMI) HL

| JUST WANTED YOU TO KNOW (Warner-Tamerlane.
ASCAP/Patnick Joseph, BMI/Sony Cross Keys. ASCAP/
Miss Dot, ASCAP) HL/WBM

I'M HOLDING MY DWN (Pookie Bear, ASCAP/Bug,
ASCAP)

INDIAN OUTLAW (Edge O' Woods, ASCAP/Tommy
Barnes, ASCAP/Great Cumberland, BMI/Acuff-Rose,
BMI)

| NEVER KNEW LOVE (Sony Cross Keys, ASCAP/
Wond: BMI/Will Robinsongs, BMI) HL

IN MY NEXT LIFE (Irving, BMI/Hardscratch, BMI)

IS IT OVER YET (Nocturnal Eclipse, BMI) HL

| SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)

56
53
n
36

—

45
69

4“4

25

33

13
13

KISS ME, I'M GONE (Sorgs Of PolyGram, 3MI/Tubb's
Bus, BMI/Little Big Town, BMI/American Made, BMI)
KISS ME IN THE CAR (Great Cumberiand, BMI/D1amond
Struck, BMI/Kicking Bird, 3MI) CPP

LET'S GO SPEND YOUR MONEY HONEY (Songs Of
PolyGram, BMI/Seven Angels, BMI/Rosher, BMI)

LIFE #9 (Songs Of PolyG-am, BMI/Seven Angels, BMI)
HL

A LITTLE LESS TALK AND A LOT MORE ACTION
(Sheddhousa, ASCAP/Polygram, ASCAP/Millhouse, BMI/
Songs 0 PalyGram, BMI) HL

LIVE UNTIL 1 DIE (Linda Cobb, BMI/Us Four, BMI/Lon
Jayne, BMI)

MERCURY BLUES (B-Flat, BMI/Traditon, BMI/Bug.
BMI)

MONA LISA DX CRUISE CONTROL (Corey Rock, ASCAP/
Large Giant, ASCAP/Dinges & Oilie, BMI/Sony Tree, BMI/
All Over Town, BMI/New Woll, BMI) WBM/HL

MY LOVE (Square West, ASCAP/Howlin' Hits, ASCAP/
Edge 0' Woods, ASCAP/Taguchi, ASCAP) CPP

NO DOUBT ABOUT IT (Al Dver Town, BMI/Sony Tree,
BMI/New Walf, BMI/Love This Town, ASCAP) WBM/HL
NO MDRE CRYIN' (Songs Of PolyGram, BMi/Songs Of
McRide, BMI/Warner-Tamerane, BMi/Hellmaymen,
BMI) WBM/HL

NDT (Belamy Bros., ASCAP)

ROCK MY WORLD (LITTLE COUNTRY GIRL) (Sneaky

Moon, BMI/August Wind, BMI/Longilude, BMI/Steve
0°Brien, BMI: WBM

23 SAWMILL ROAD (Sony Tree, BMI/Sony Cross Keys,

ASCAP/Music Carp, Of Amenca, BMI/Dan Truman, BMI)

HL

SHE'D GIVE ANYTHING (Farcen Curtis, BMI/Mike Curb

BMI/August Wind, BMI/Alberta’s Paw, BMI/Longitude,

BMI/Curbsongs, ASCAP/Farrenuff, ASCAP/Full Keel,

ASCAP) WBM

50 SHE LOYES T0 HEAR ME ROCK (Coburn. BMO

34 SHE NEVER CRIED (Tom Collins, BMINosmg Worlc,
BMI/Songs 0! PalyGram, BMI) HL/CPP

38 SOMEBODOY NEW (Ensign, BMI/Famons, ASCAP) HL/
crp

57 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE
DREAMING) {Foreshagow, BM1)

66 SOMETHING'S GONNA CHANGE HER MIND (BMG,
ASCAP/Judy Judy Judy. ASCAP/Sony Tree, BMI} HL

31 THE SONG REMEMBERS WHEN (Careers-BMG. BMV
Hugh Prestwood, BMI) HL

39 SOON (Miss Pammy's, ASCAP/Wood Mewton, ASC..’
Himownself's, ASCAP/AMR, ASCAP/Sierra  kome.
ASCAP)

37 STANDING OUTSIDE THE FIRE (Critenon, ASCAP/
Escudia, ASCAP/Majo* Bob. ASCAP/No Fences, ASCAP)
cpp

-

STATE OF MIND (Wordy, ASCAP)

STONE COLD COUNTRY (Nocturnal Echpse, BMI/Unioa

County. BMI/BrahmSongs & Careers-BMG, BM)

47 TAKE IT EASY (Swallow Turh, ASCAP/Sun City, ASCAP)
WBM

72 TEQUILA SUNRISE (Cass County, ASCAP/Red Cloud,
ASCAP) WBM

65 THANKS TO YOU (Fourth Floor, ASCAP/Hat Kitchen,

ASCAP)

o
~Nw

18 THAT'S MY STORY (Songs Of PolyGram, BMI/Lee Roy
Parnell, BMI/Millhcuse, BMI/Ashwards, BMI; HL

22 THEY ASKED ABOUT YOU (Starstruck Angel. BMI/BiN
And Kim Nash, BWi/Young World, BKI)

19 T.LC. AS.AP, (Zomba, ASCAP/Dime Stars, ASCAP/
Josh-Nick, ASCAP) HL/CPP

28 TRYIN' TD GET OVER YOU (Benefit, BMI) WBM

46 WE DOR'T HAVE TD DD THIS (BMG Songs, ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

15 WE JUST DISAGREE (EMI Blackwood, BMI/Bruiser,
BMI) HL

30 WERE YOU REALLY LIYIN' (Gum Island Enterprises,
BNI)

59 WHAT A CRYING SHAME (Sony Trer, BMI/Raul Malo,
BMU/Songs Of PalyGram, BMI/Seven Angels, BMI) HL

63 WHATEVER IT TAKES (Acuff-Rose, BMI/Sony Cross
Keys, ASCAP) HL/CPP

48 WHERE WAS | (Sony Tree, BMI/MCA, ASCAP/Gary Burr,
ASCAP) HL

43 (WHO SAYS) YOU CAN'T HAVE IT ALL (Mathie Ruth,
ASCAP/Seventh Son, ASCAP/Sony Cross Keys, ASCAP)

61 WHY DON'T THAT TELEPHONE RING (BMG Songs,
ASCAP/Careers-BMG, BMI) HL

T WILD DNE (Howe Sound, BMI/Daniel The Dog. ASCAP/

Warner-Tamerlane, ASCAP/Reynsong, BMI) WBM/HL

75 WIND IN THE WIRE (Ghost Wnters In Disguise, ASCAP/
TOW, ASCAP/Traubte Clef, BMI/DCW, BMI)

68 WORDS BY HEART (Englishtown,
Tamerlane, BM!)

64 WORTH EVERY MILE (Sony Tree, BMI/Post Oak, BMI)
HL

BMI/Warner-

11 YOU WILL (EMI Blackwood, BMI/Egypt Hollow, BMI/My
Choy, BMI/With Any Luck, BMI) WBM
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HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 129 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

FOR EK ENDING JAN. 29, 1994
=z =
x x| ¥ © I~ x x 4D © I~
e B8 2| 22| niee ARTIST 28|28 28| €S| Tmee ARTIST
2| 32| Q2| 25| PROOUCER SONGWRITER: LABEL & NUMBER/DISTRIBUTING LABEL =2| 32| w2 | 25| PROOUCER (SONGWRITER) LABEL & NUMBERDISTRIBUTING LABEL
SOMEBODY NEW BILLY RAY CYRUS
* % % NO. 1 * x % B3 14 15 | DSCAIFE.).COTTON (AHARVEY.M.CURTIS) (C) (V) MERCURY 862 IJsa
@ 2 3 14 LIVE UNTIL | DIE 1 weeks at No. 1 & CLAY WALKER SOON & TANYA TUCKER
-t S Rl oL LT LEER 3 135 | B | 17| PoRitcHriew ckeLLy.8REGAN V) LIBERTY 17594
| SWEAR & JOHN MICHAEL MONTGOMERY ’
@] 7 9 T | S NINIICAS (F J MYERS.C.BAKER) (C) (V) ATLANTIC B7288 5 ] 5% | 4 LI‘."EN%%%.‘()S'#ERMX,OWN & LE&S&X,&}BP&I}%
5 | 8 | 11 | STATE OF MIND $ CLIGT BLACK CONFESSIN' MY LOVE ® SHAWN CAMP
@ JSII;'D}:IIVE‘;;:Y?;(IIIIG .«ggv) II-I[(I)I\’,;I)OII A ] 39 | 45 | 1l | GURIGHT (5.CAMP.S S SHERRILL (C) (V) REPRISE 18341 W --u-gnms
1 13 b N IF IT WASN'T FOR R DN’
@ J O CHARPEN L) STEELE C FARREN V MELAMEQ) CURBIRROMOISINGLE 41 | 46 | 10 J.STROUD,J.CARLTON?J.L.&ELLACEY’IIEIIIJNI;IER) il ¢ DAR%NVN&&W&?&%
5 3 5 17 | WANT TO BE LOVED LIKE THAT SIIIE(NAI(\:IAD(,OZQ:II’I Ty HOT SHOT DEBUT e
D COOW (I BARNHART % MOGIN b L AEOUNTY) O VI R
DIFFI WHO SAYS) Y " \ N JAS
@ 8 11 12 J()IHII ID ErEIIgugSSFONuNDEI © (Jv())EPlc 7723% NEW ) 1 I(STEGAU. (A ﬁ%xsgﬁﬂﬁ’éyam" RiTAL" AL(II) AIIISTEII-SZQAI\‘I
WILD ONE @ FAITH HILL MY LO E LITTLE TEXAS
7 ! ! 16 | SWENDRICKS P BUNCH.. KYLE.w.RAMBEAUX) (C) (v) WARNER BROS 18411 52 7 3 JSTH DINAPOLI D GRAU (P.HOWELL.B SEALS.T BARNES) (C) (V) WARNER BROS 18295
A LITTLE LESS TALK AND A LOT MORE ACTION & TOBY KEITH
OIRAERR N LARKIN.H. SHETXC % HINTON,) STEWART] (C) (v) MERCURY 862 262 6| 2 | 8|20 ,Iz" SE,&EHRRY (Eé'oI.JNESﬁ(_C,DOUGUS, O AL(I,I,I\IRJ,éT%IISzg‘,I\I
IS IT OVER YET WYNONNA WE DON'T HAVE TO DO THIS TANYA TUCKER
9 6 7 14 T BROWN (B KIRS{ H) {V) CURB 54754/MCA 58 74 3 J.CRUTCHS IELD (G BURR.V SHAW) LIBERTY ALBUM CUT
| NEVER KNEW LOVE & DOUG STONE
10 4 2 15 J.STROUD (L BGONE, W ROBINSON) (C) (VI EPIC 7722B 50 52 14 ISATKROEU’I;)TUEB‘;\zng[‘(;_FREV) aﬁ&ﬂ&ﬂ}zﬁ
& PATTY LOV WHERE WAS | @ RICKY VAN SHELTON
@ 13116 | 11 EY(GI(II«LIOIII{ITP ROSE.M.A KENNEDY.R SHARP) P T(I;, (J;?P.E';,EZS,S, 51 0 3 | SBUCKINGHAM (H STINSON.C.BURR) (C) (V) COLUMBIA 77334
. N K RGE STRAIT | CAN'T REACH HER ANYMORE SAMMY KERSHAW
@ 14| 1 9 I P,\ I;,,I,I,(,EG I%A'.I’}I' sEnngIIIengsr,EA LB:IIEER. GE(% (I/;) MCA 54767 5 | 6 3 B CANNON.N.WILSON (M.PETERSEN,B THEIEN) (C} (V) MERCURY 888 103
SHE LOVES TO HEAR ME ROCK & TURNER NICHOLS
@d| .| 2|8 5 (O.CK M.!»II,II;?IIL‘E &.J(I)’JJ.E CO;I.:II;II,RY o * BI?;E)(%I(A%.«?TAD]IJZEQ 50| 49 | 53 | 8 | DSiruail (Z TURNER.T NICHOLS) (v) BNA 62708
15 22 8 1 JUST WANTED YOU TO KNOW MARK CHESNUTT @ 59 58 6 FOR YOUR LOVE & CHRIS LEDOUX
MWRIGHT (G. HAA4IN, T.MENSY) () (V) MCA 54768 J.BOWEN J.CRUTCHFIELD (J.ELY) V) LIBERTY 17714
@ 18 19 12 WE JUST DISAGREE & BILLY DEAN @ 64 - 2 STONE COLD COUNTRY & GIBSON/MILLER BAND
J.BOWEN.B.DEAN (J.KRUEGER) SBK ALBUM CUT/LIBERTY D JOHNSON (D.GIBSON.B MILLER) V) EPIC 77355
17 20 9 HEY CINDERELLA & SUZY BOGGUSS 53 47 49 19 KISS ME IN THE CAR & JOHN BERRY
J BOWEN.S BOGHGLAS 15 BOGGUSS.M BERG.G HARRISON) V) LIBERTY 1 7641 C.HOWARD (C.WATERS,J.BERRY (V) UBERTY 17518
| CAN'T TELL YOU WHY VINCE GILL
* % * AIRPOWER * * % r o 54 | 53 | SI | 14 | 7BROWN (T.5CHMIT.D.HENLEY.G FREY; GIANT ALBUM CUT
V'VE GOT IT MADE JOHN ANDERSON THE DEVIL COMES BACK TO GEORGIA ® MARK O'CONNOR
@ 24 25 £ J STROUD J ANDERSLS M.BARNES ) (V).BNA 62709 5 | o7 6 M CTCDNNOR.G BROWN J € NORMAN (C DANIELSI (V) WARNE ROBROS 18342
KISS ME, I'M GONE & MARTY STUART
hET'S B STORY * % * AIRPOWER * * % © COLLIN RAYE 68 | — 2 1.BRUWN,M.STUART (M.STUART,B.DIPIERO) (C) (V) MCA 54777
21 26 | 8 | pyoRiEY.S HOBBSE SEAY L R PARNELLT HASELDEN) (C) D) (V) EPIC 53952 51 | 45 | 47 | 17 | SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM
* * * AIRPOWER * & % 60 | 60 | 5 | GOODGIRLS GO TO HEAVEN # CHARLIE FLOYD
2 ; T.L.C. AS.AP. ALABAMA LOWLN M 4 AGAN.R WILLIAMS) (C) (V) LIBERTY 79017
2 J LEQ.L M LEE ALABAMA (G.BAKER.F MYERS) (V) RCA 62712 62 64 5 WHAT A CRYING SHAME & THE MAVERICKS
M Vi MCA 54748
* % * AIRPOWER * * %
INDIAN OUTLAW & TIM MCGRAW
21 1 31 7 HE THINKS HE'LL KEEP HER ¢ MARY-CHAPIN CARPENTER 74 2| }.STROUD & GALLIMORE (T BARNES,G. SIMMONS.J D.LOUDERMILK) CURB PROMO SINGLE
3 JENNINGS M C CARPENTER M C CARPENTER D SCHLIT2) (v) COLUMBIA 77316 WHY DON'T THAT TELEPHONE e TR
4 N L J Y BY
T AS YOU ® DWIGHT YOAKAM 61 | 43| M| 1 c oL O (V1 HRA
2 1 4 20 FAS A 0 ‘ (C) (V) REPRISE 1834 LWARNEW 1 DESPERADO LR CLIVN‘IvBLACK
N EIERE THEY ASKED ABOUT YOU REBA MCENTIRE 62 | ST | 5 | 14 | ;iRounmenenevsren  GIANTALBUM CUT
@ SAIWM I‘LL R(IAD E— D|AI|:/I(I;;C:[)5:Q|O 63 [ 61 | 59 7 WHATEVER 1T TAKES ® KENNY CHESNEY
30 | 32 | 10 | SA B BUCRI 1T % CHESNEY B BROCK.K WILLIAMS) (C) (V) CAPRICORN 18323
i bRI\;IN' AND CRVII)IIIN S . STEC’?&?&,‘;?; 64 | 48 | 48 | 14 | WORTH EVERY MILE & TRAVIS TRITT
G.BROWN (1.TRI WARNER BROS. ALBUM CUT
4| 5| B | 12 | SVENDRICKS (R GILES S BLAKL) (V) ARISTA 1 2609 NEW D ] THANKé TOIIOU * 2;1 MYLOU HXRI;IJS
3 35 7 NO DOUBT ABOUTII’ ] # NEAL MCCOY A REYSR B 5§89 TT ) WINCHESTER) V) ASYLUM 64570
@ B BECRETT ().S.SHERRILL S, SESKIN ) V) ATLANTIC 8728 6 | & | 61 | 20 | SOMETHING'S GONNA CHANGE HER MIND MARK COLLIE
2% 10 6 16 | THE BOYS & ME ) ¢ SAWYER BROWN © COe M COLLIE.D COOK V) MCA 54720
M.MILLER,M MCANALLY (M.MILLER.M MCANALLY) CURB ALBUM CUT 67 | & | 6 | 20 | JUST ENOUGH ROPE © RICK TREVINO
@ 3 37 11 | GOODBYE SAYS IT ALL R & BLACKHAWK S.BUCKINGHAM {K.STALEY.S.DEAN) ©) V1 COLUMBIA 77159
| M BRIGHT T DUBSHS () MACRAE C BLACK B FISCHER C1 (V) ARISTA | 2568 NEW D ] WORDS BY HEART © BILLY RAY CYRUS
36 50 4 TRYIN' TO GET OVER YOU @ VINCE GILL J.SCAIFE.J) COTTON (R NIELSON.M POWELL _(C) (VLMERCURY BSS 132
LBROWN (Y GiLf] {03 V) MCA 54706 69 | 71 | 3 | MONA LISA ON CRUISE CONTROL © DENNIS ROBBINS
29 28 2 12 HIGH TECH REDNECK & GEORGE JONES J STROUD,R.LANG'S (D ROBBINS M EHMIG.J $ SHERILL) (C) (v} GIANT 18294
T T BROTHEV'; :’:E:’F:; 70| 70 | 66 | ¢ | ANGELS AMONG US ] ALABAMA
. 32 | 36 12 WERE You REALLY LI.V N' * JLESL LG A ARARIA (B MDBES. D GOOUASAN VY RCA AdNed3
— — n| o 5 | LET'S GO SPEND YOUR MONEY HONEY  EVANGELINE
3 19 10 16 | THE SONG REMEMBERS WHEN ¢ TRISHA YEARWOOD L J.NIEBANK,M.UTLEY (KOSTAS.K WILLIS) () (V) MARGARITAVILLE 54787 MCA
(I 5 G.PUNDIS (H PREST W3 é/' ) MCA 54734 12 | 6 | &7 | 14 | TEQUILA SUNRISE ALAN JACKSON
| DON'T CALL HIM DADDY & DOUG SUPERNAW K STEGALL (D.HENLEY.G FREY) GIANT ALBUM CUT
32 | 21| 12 [mISEM ¢ aiois RONEISEN) B (V) BNA 62638 nlnln 3 NOT & THE BELLAMY BROTHERS
@ 3 139 10 NO MORE CRYIN' & MCBRIDE & THE RIDE BELL AM¥ BROTHERS,E SEAY (D BELLAMY: BELLAMY BROTHERS ALBUM CUT INTERSOUND
"7 | JLEO iTMCBRIDE ) LEO (C) (V) MCA 54761 | NEW p 1 IN MY NEXT LIFE MERLE HAGGARD
SHE NEVER CRIED CONFEDERATE RAILROAD CURE ALBUA
37 1 40 | 8 WITT (D MAYQ.f WELLER.D RAE) () (V) ATLANTIC x_| 15 | 66 ] 6 | 6 WIND IN THE WIRE & RANDY TRAVIS
35 2 18 15 THE CALL OF THE WILD & AARON TIPPIN S GIBSON | D WILKIE S MACDOUGALL) {V) WARNER BRO> 1B274
— LU BROL M P HEEREY K0 B F2057 Records sh detect th K diess of chart nt. A ded to th d
ecords showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records
4 54 4 I;I,I:(E‘l “95 SEAY M MCRRIOE 'KOSTAS.T PEREZ) v MARTI(%,AWI,WR%E?J&% which attain 2500 detections for the first time. @ Videochip availability. Catalog number 1s for cassette single, or vinyl if cassette Is unavailable.
~ . - (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. {T) Vinyl maxi-single avadability. (V) Vinyl single
@ 56 62 7 STAND[ING QUTS'DE .I:HE FIRE G&EITI;I E_I[}UOMOCITJST availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
1 1 1 4 GOD BLESSED TEXAS & LITTLE TEXAS 14 9 I 2 QUEEN OF MY DOUBLE WIDE TRAILER & SAMMY KERSHAW
| 3 STROUD..C.DINAPDLI.D.GRAU (P.HOWELL.B.SEALS) WARNER BROS _| 8 CANNON N WILSON (D L ND . MERCURY
MY BABY LOVES ME © MARTINA MCBRIDE ON THE ROAD @ LEE ROY PARNELL
_} | 2 2 6 P.WORLEY.E SEAY.M MCBRIDE (G.PETERS) n __ RCA 15 1 4_13 4 S.HENDRICKS (B MCDILL) ARISTA |
ALMOST GOODBYE ©® MARK CHESNUTT DOES HE LOVE YOU @ REBA MCENTIRE WITH LINDA DAVIS
3 2 16 10 9 3
3 f14441 48 LIVSEY.D.SCHLITZ) NCA T BROWN.R MCENTIEE 6 KNOX,B STRITCH) MCA
ALABAMA THAT WAS A RIVER @ COLLIN RAYE
4 1 ?ECKLESSI MLASHRIA || STEVENS M CLARK) RCA u 16 8 6 G UM HOBBS (S LONGACRE,R GILES) EPIC
s "INE HE AIN'T WORTH MISSING @ TOBY KEITH
5 4 2 .S.HE L,ISER .TRIBE. 20 by B 2:;’,2& 18 | 15 i 12 | 11 | NTARFINH SHEDD (T.KEMH) MERCURY
AM AN HONKY-TONK BAR ASSOCIATION GARTH BROOKS AIN'T GOING DOWN (TIL THE SUN COMES uP) GARTH BROOKS
6 1 A REEVIII\IDCI DS -I;g( NNEDY.J RUSHING) LIBERTY 19 18 11 § A REYNULDS (K BLALY A WILLIAMS G BROOK LIBERTY |
(—— . PROP ME UP BESIDE THE JUKEBOX (IF | DIE) & JOE DIFFIE
1 8 5 10 }”S’,*,?JU?, :g Jf;,g,?,”n £.ORRALL) Ofmv WA(L;II,F;,II 20192 8 | ) SLATEB MONTGOMERY (R BLAYLCER I K PHILLIPS H.PERDEW) EPIC
—— - A N HALF ENOUGH @ LORRIE MORGAN
8 6 3 18 EI;:xT‘IAHOOCFIE_EH B @ ALAN JACS?& a (17| n 7 | RUANDIS (3% WALDMAN.RNIELSON) BNA
CAN'T BREAK IT TO MY HEART & TRACY LAWRENCE
o7 16 |7 | ST, o | T T LI LA Sl O T
= ’ N
10 | 5 4 4 F:,S,_E\ESXSET'REA_SY gI?LKER.D DILLON) GEORGE STRMA(I,I L 12 2;:’;‘(’60[; I»'OII? V(; NARRISON) YT BROI;:
mu 7 ]3| o aieien vowon - DA e mu oL A S CALENE CARTER
12 12 ) My SFCQN? ng\%g REARCIE LSO ¢ TRACY LAVXI‘L%NEE o Ilsd '23 - R15 H EPsml--, ,(.:R:‘ER,A ANDERSON} - o GIANT
N K \deochip avatlability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 | 13 [ 10 5 JN0| T(I,zIDEchL,I((I,I\'%C BLACK.H.NICHOLAS) Cunt BUI:%A dropped below the top 20. Commercial availability 1s not indicated on the recurrent chart
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Billboard

Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
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Brazilian Stars Perform At Hunger Benefits;
Tag Team’s ‘Whoomp" Becomes Crossver Hit

BRAZIL ARTISTS Attack Hunger:
December marked not only the holiday
season in Brazil, but also featured
three anti-hunger benefit concerts de-
livered by Brazilian superstars Milton
Nascimento, Daniela Mercury, Jorge
Ben Jor, and Chico Buarque de Hol-
landa. All proceeds went to help fund
Acio Pela Cidadania Contra A Fome E
A Miséria (Citizens’ Action Against
Hunger and Misery).

The first concert was staged Dec. 18
at the Estddio Do Pacaembu in Sao
Paulo, where about 40,000 spectators
showed up to catch Mercury and Ben
Jor performing together for the first
time. The show raised $400,000.

The second show took place Dec. 19
at Paldcio das Artes in Belo Horizonte,
Minas Gerais, hometown of Nasci-
mento, who performed with ex-Yes vo-
calist Jon Anderson, James Taylor,
and Brazilian star Simone. Anderson
and Nascimento performed “Estre-
lada,” their pensive duet culled from
Nascimento’s magnificient latest ef-
fort, “Angelus,” due out Feb. 15 in the
U.S. The pair also sang “Amor Real,”
taken from Anderson’s Spanish-lan-
guage album “Deseo,” set to be
shipped by BMG in March. The concert
was transmitted live nationally and
generated $64,000 for food supplies for
Belo Horizonte residents.

The third concert, Dec. 21 in Recife,
featured 16 local acts plus perform-
ances by Buarque and Paulinhos da
Viola. Some 24 tons of food were col-
lected. The anti-hunger project, which
drew little support in early 1993, was

initiated by sociologist Herbert de |

Souza, known as Betinho.

WHOOMP! WHOMPS!: Spanish-
language remakes of Anglo hits always
seem to just miss the linguistic and
emotional mark, but “Whoomp! (Si Lo
Es),” Tag Team’s Spanish-language
cover of its mega-anthem “Whoomp!
(There Is It),” squarely hits the cross-
over bullseye.

The original mix, one of five available
on the Life/Bellmark single, seems
most ripe for Latino radio as Los
Angeles rapper MC Skeey (Joe
Estrada) spews the self-penned Span-
ish verse over the song’s familiar, jit-
tery bass line. Even Tag Team’s mem-
bers and their backing vocal crew chip
in spirited Spanish supporting vocals.

The other two strong mixes, which
offer an obverse take on “Whoomp!”
and undoubtedly will garner significant
club play, are the rave-oriented “La
Descarga Mix” and its vocal companion
“La Descarga Vocal Mix.” Bellmark
sales director Don Hunter observes
that the Spanish “Whoomp!” is “help-
ing Tag Team get into the Latin coun-
tries where we hadn't had the sales be-
fore.”

TACUBA, MANA TO MIDEM: In
what has to count as a major coup,
WEA Latina artists Café Tacuba and
Mana will perform at MIDEM Jan. 31.
The annual confab is slated to take
place Jan. 30-Feb. 3 in Cannes, France.

POLYGRAM PERKS UP: Just out
on PolyGram are Maria Bethénia’s
Brazilian smash album “As Cancées
Que Vocé Fez Para Mim” and its Span-
ish-language counterpart, “Las Can-

by John Lannert

ciones Que Tu Hiciste Para Mi.”
Bethania has rung up more than
500,000 unit sales of “As Cangdes” so
far.

Also released on PolyGram is Sergio
Dalma’s Spanish hit “Solo Para Ti”
and Divididos’ Argentinian breakout
“La Era De La Boludez.” Due out Feb.
2 is “Mujeres,” the label debut by ex-
Olé Olé singer Marta Sanchez, plus
albums from Illya Kuriyaki (“Horno
Para Calentar”) and Nino Brave (“Lo
Mejor De Nino Bravo”).

STREET TALK: There is banter fly-
ing on both sides of the Mexico-U.S.
border about Juan Gabriel releasing a
new album as early as February. His
label, BMG, is mum . . . Also circulating
in the street is talk that MCA will start
a Latin imprint, with veteran record
exec Maximo Aguirre heading up the
label.

PINK FLOYD TO LAUNCH World
Tour In Mexico City: Tickets for Pink
Floyd’s April 9 Mexico City show have
sold out, prompting the show’s pro-
moter, OCESA, to add a second con-
cert April 10. Pink Floyd’s two per-
formances—set to be staged at the
50,000-seat Hermanos Rodriguez Au-
todromo—will launch the group’s
worldwide tour. Ducats for the shows

(Continued on puge 36)
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The Most
Anticipated Album
01 His Career.

“Razones Para Una Sonrisa”
(“Reasons For A Smile”), his brand new album
of eleven diverse songs that flow naturally
from one to the other. Featuring the first
single that'll leave you smiling,

“Boca, Dulce Boca” (“Mouth, Sweet Mouth”).

“Razones Para Una Sonrisa”
in-store January 25th.
“Boca, Dulce Boca” already
out to radio.

006 Luis
Rodrit 01iey
“usoues Pura o Somni

Simultaneous International Release
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LATIN NOTAS

(Continued from page 34)

are going for $30, $60, and $130.
Aerosmith also is slated to play in
Mexico City Thursday and Friday (27-
28) at the Palacio de los Deportes, ca-
pacity 20,000. Tickets to the Mexico
City shows are going for approxi-
mately $20, $40, and $60. Also booked
to appear in Mexico City Friday (28) is
Robert Plant, whose show will be
staged at the 10,000-seat Auditorio Na-
cional. Ticket prices are identical to the
Aerosmith concerts. Plant, inciden-
tally, was the opening act for Aero-
smith at several South American dates

in January.

CARNAVAL RELEASE Harvest:
With Carnaval coming up next week in
Brazil, artists from Bahia have come
out with their annual releases. The al-
ways-impressive Ara Ketu has put out
“De Periperi” (EMI), which contains
the band’s seismic drums captured live
from the group’s headquarters in the
slums of Periperi, located in the sub-
urb’s of the Bahian capital Salvador . ..
Legal wrangles have split the success-
ful Banda Beijo, as its frontman, Ne-
tinho, begins his solo career with “Um
Beijo Para Vocé” (PolyGram), a won-
derful, bouncing bundle of pop-samba
reggae featuring a guest appearance
by Gilberto Gil ... “Tempero Tropi-
cal,” by PolyGram solo artist Sara-
jane, sports a musical grab-bag of
melded styles such as salsa, soca, and
samba-reggae, offset by a potpourri of
old-school sambas de roda ... Banda
Mel’s seventh album for Continental,
“Mae Preta,” serves up yet more
samba-reggae paeans, highlighted by a
sterling cameo performance from fine
drum ensemble I1é Ayé.

MTV LATINO EXPANDS: MTV
Latino has picked up 135,000 new sub-
scribers in San Diego via Cox Cable’s
San Diego system. Cox expects cable
subscriptions to leap to 300,000 by
year’s end. MTV Latino recently added
30,000 subscribers through cable out-
fits in the Dominican Republic (Visién
Dominicana, S.A.), Venezuela (Siste-
mas Cablevisién), and Puerto Rico (Ca-
guas-Humacao Cable Systems).

APPOINTMENTS: Saul Tagarro
has been tapped as president of
Warner Music Spain and Warner Mu-
sic Portgual. Tagarro previously was
director of Warner Music Spain, a posi-
tion now being filled by Iiiigo Zabala,
who previously was the company’s dep-
uty managing director. Also reporting
to Tagarro will be Miguel Angel Gé-
mez, managing director of DRO, and
Daniel de Souza, managing director of
Warner Music Portugal ... Albert
“Brown Bear” Vera, a 30-year vet-
eran in Spanish radio, has been named
PD at KWKW Los Angeles, replacing
Hernan Escandén.

THE BANDA EVOLUTION: It is
amazing how rapidly banda music has
mutated from a basic oom-pah cadence
to a genre that embraces every other
groove around, ranging from cumbia to
techno. Lately a disparate bunch of
popular Anglo songs have been rec-
orded, such as Bobby Darin’s early-
’60s hit “Cosas,” reggae standard “Riv-
ers Of Babylon,” and Paper Lace’s
1974 smash “The Night Chicago Died.”

While most of the aforementioned
covers make for digestible party fare,
Musivisa’s Banda Caporal has taken

Guerra Strikes Brazilian Gold—Frank Welzer, president, Sony Music Intematlonal
Latin America congratulates Juan Louis Guerra with a gold record for “Romance
Rosa,” a Spanish-Portuguese version of Guerra’s Spanish mega-smash “Bachata
Rosa” which sold more than 100,000 units in Brazil. Shown, from left, are Welzer,
Guerra, and Roberto Augusto, president and managing director Sony Music Brazil.

banda to an uncomfortable extreme
with “Soy Feliz,” a schmaltzy, chug-
ging take on James Brown’s immortal,
hard-to-cover nugget “I Feel Good.”
Undoubtedly, “Soy Feliz” clearly indi-
cates that banda does not lend itself to
indiscriminate application.

By contrast, the recent emergence of
banda remix albums is stretching the
banda envelope in an exciting new hi-
tech direction that does not compro-
mise banda’s musical essence. Perhaps
the hottest album so far is “Remix Va-
mos Al Dancing De Caballito” by Mu-
sart’s Mi Banda El Mexicano. The
best banda single currently out is
Banda Los Cachorros’ witty, gallop-
ing entry about women and televisions,
“Como La Tele” (Discos Rocio/Fono-
visa).

CENTURY LAUNCHES New So-
briety Campaign: The Century Coun-
cil, a California-based nonprofit organ-
ization dedicated to reducing alcohol
abuse, has kicked off a national multi-
media campaign called “Si Toma, No
Maneje” (If You Drink, Don’t Drive).
Four entertainment personalities have
been chosen as spokespeople for the
project: singer Gloria Trevi, actor Ri-
cardo Montalban, Lowrider magazine
publisher Alberto Lépez, and boxer
Oscar de 1a Hoya.

CHART NOTES: Yuri’s “Detras De
Mi Ventana” (Sony Latin) scales the
Hot Latin Tracks chart this week,
making the riveting ballad her first
chart-topper since “Hombres Al Borde
De Un Ataque De Celos” reached No.
1 nearly five years ago (Feb. 18, 1989).

But the tenure of “Ventana” at the
top would appear rather tenuous, with
Ana Gabriel’s “Luna” less than 100
points in arrears.

Other strong chart moves in the top
10 are registered by Los Temerarios’
“Una Tarde Fue” (5-3), Rocio Diir-
cal’s “Desaires” (12-6), and Los Fugi-
tivos’ “La Loca” (17-8). Luis Miguel’s
“Suave,” now holding at No. 9, is being
remixed by, among others, noted pro-
ducer team the Merc Boys. Spike of
the week is notched by Roberto Car-
los’ “Mujer Pequefia,” which soars 40-

22.

NEW ON THE CHART: Newcomers
to Hot Latin Tracks this week are
Mexican actress/singer/talk show host
Laura Leén, whose slinky cumbia
“Dos Mujeres Un Camino” (WEA La-
tina) eases up three (37-34). One slot
behind is Luna’s grupo Arkangel R-15,
debuting with “El Onceavo Manda-
miento.” The second act to make its de-
but this week is hot merengue artist
Ramén Orlando, coming in at No. 38
with “Te Compré Tu Novio,” taken
from his superb Karen album “El Ma-
estro.”

DANCE CHART CHECK: A
monthly look at four regional club play-
lists reveals Jerry Rivera’s current top
five Hot Latin Tracks smash “Qué Hay
De Malo” (Sony Tropical) to be No. 1
on three charts—City Sounds Latino of
New York, Majestic Sounds Enter-
prises of Miami, and Bay Area Sound
Service (B.A.S.S.) of San Francisco,
where Carlos Sarli’s club version
rules the roost. Houston record pool
Salsamania reports Miles Peia’s “Yo
Busco Una Mujer” (Sonero) as its top
salsa track.

Merengue favorites Jossie Esteban
Y Patrulla 15 top the merengue charts
of Salsamania and B.A.S.S. with “El
Meneito” (TTH). Majestic lists Caiia
Brava’s “Esta Brutal” (Plitano) as its
No. 1 merengue track, while City
Sounds reports Los Hermanos Ro-
sario’s recent top 10 Hot Latin Tracks
hit “Morena Ven” (Karen) as the pool’s
top merengue cut.

Two of the three pools reporting
tropi-pop categories—Salsamania and
Majestic—place Proyecto Uno’s “Esta
Pegao” (J&N) at No. 1, while BA.S.S.
lists the track in its non-ordered tropi-
pop list. La Fiebre’s “Siempre” (EMI
Latin) tops Salsamania’s regional
chart. Hemisphono’s Luz de San Mar-
cos lands two entries (“El Afio Viejo,”
“Ritmo Columbiano”) on B.A.S.S.’s
tropical/regional tally.

Assistance in preparing this column
was provided by Enor Paiano in Sdo
Paulo and in Mexico City.
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1 GERSHWIN nonesucH
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IN CONCERT
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4 UPSHAW noNesuCH
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5 PAVAROTTI Lonpon
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IMPATIENT LOVER
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IF YOU LOVE ME
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YELLOW SHARK

3 LONDON PHIL. rca
SYMPHONIC YES
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PAVAROTTI/FRIENDS
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UNFORGETTABLE
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NIGHT AND DAY
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AT THE MOVIES

@ 4 6 GERSHWIN NONESUCH 79287 (10.98/15.98) GERSHWIN PLAYS GERSHWIN
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27 45 | 101 | YO-YO MA/BOBBY MCFERRIN SONY MASTERWORKS 48177 (9.98 £Q/15.98) HUSH
28 17 4 VARIOUS ARTISTS MCR CLASSICS 8907 (2.99/4.99) BEST OF BACH
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1 ROYAL PHIL. (CLARK) k-TeL
HOOKED ON:VOL.1

2 VARIOUS oG
MAD ABOUT CLASSICS

3 POPS (FIEOLER) rca
FIEDLER-GREATEST HITS

4 VARIOUS rca
PACHELBEL CANON

5 VARIOUS oo
MAD ABOUT GUITARS

8 VARIOUS pG
MAD ABOUT MOZART

9 VARIOUS rca
BEETHOVEN-GREAT HITS

10 VARIOUS rc,

MOZART-GREATEST HITS

11 VARIOUS rca

GERSHWIN-GREAT HITS

12 ROYAL PHIL. (CLARK) x-TeL

HOOKED ON:VOL.2

13 VARIOUS rca

CLASSICS-GREATEST HITS

14 VARIOUS rca

CLASSICS AT THE MOVIES

15 VARIOUS rca

COPLAND-GREAT HITS

shows chart’s largest unit increase.
gmumt prices for labels that do not issue list prices.

ndScan, inc.

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. of America (RIAA)
certification for sales of 500,000 units. A RIAA certmcmon 1or sales of 1 million unns Gmtest Gainer
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© 1994 Blllboard/sPl Communications and

36

BILLBOARD JANUARY 29, 1994




Artists & Music

Classical
KEEPING
SCORE

by Is Horowitz

REACHING BACK: Sony Classical continues the
rapid buildup of its Vivarte series devoted to period in-
strument recordings. Developed under the stewardship
of Wolf Erichson, the line includes more than 50 active
titles, and additional productions continue at a rapid
pace. Typically, the 11 new albums just released offer a
spread of music ranging from medieval times to early
Beethoven.

Vivarte sessions scheduled for January also cover a
varied sampling of mostly early music performed by pe-
riod specialists.

Due for studio attention this month is a set of Purcell
anthems sung by the Tolzer Knabenchor. The conduc-
tor is Gustav Leonhardt, and among the soloists are
countertenor David Cordier and bass Peter Kooy. Ger-
man Renaissance music engages the attention of the
Huelgas Ensemble, and the Smithsonian Chamber
Players are slated to record quintets by Georges
Onslow.

In a reasonably active month for seemingly worka-
holic Erichson, this January also will find him producing
Mozart wind sextets for Sony’s Vivarte with clarinetist
Charles Neidich and his wind ensemble Mozzafiato.
And let’s not forget a program of virtuoso cello music by
early 19th century composer Friedrich Dotzauer, featur-
ing Anner Bylsma as soloist.

NORTHERN LIGHTS: Young Norwegian pianist Leif
Ove Andnes will record works by compatriots Harald
Saeverud and Nils Tveitt, as well as by the Dane Carl
Nielsen, under terms of a new contract with Virgin Rec-

ords.

Among other solo works called for under the deal are
the Schumann “Fantasia” and Piano Sonata No. 1, as
well as a sampling of Haydn sonatas. Concertos on the
Andnes recording agenda include Rachmaninoff’s Third,
Brahms’ First, Prokofiev’s Third, and Britten's only
work in the form.

AMERICAN BAROQUE: Two more albums are due in
French label K617’s eight-disc survey of Baroque musie
brought to Latin America by Jesuit missionaries and, in
some cases, still performed by indigenous people. Vol. 6,
just released, offers music by the Italian Domenico Zi-
poli, a priest who settled in South America in 1717.

The series, “Les chemins du Baroque,” distributed
here by Qualiton, gets a special push next month when
selections will be included in Tower’s Listening Post.
K617’s performing group for the series is ensemble
Elyma, directed by Gabriel Garrido.

The label’s name makes sly reference to a Mozart
piece for glass harmonica, an association that brings
unexplained chuckles to insiders.

PASSING NOTES: Marilyn Horne’s Jan. 16 Carnegie
Hall concert, in which an all-star group of singers per-
formed in celebration of Horne’s 60th birthday, was rec-
orded live by BMG Classics, Album proceeds will aid the
mezzo's recently formed Marilyn Horne Foundation, to
encourage more song recitals.

Among the performers were Montserrat Caballe,
Frederica von Stade, Ruth Ann Swenson, Renee
Fleming, and Helen Donath. Producer was Jack
Pfeiffer. The event also was videotaped by London
Weekend TV for broadcast in the U.K.

The much-recorded Bournemouth Symphony Orches-
tra helps celebrate its centenary year with a first-time
U.S. tour April 11-25. Principal conductor Andrew Lit-
ton will have pianist Yefim Bronfman and violinist
Cho-Liang Lin as soloists on the 10-city junket. The
U.K. orchestra is said to book more than 100 recording
sessions a year.

by Jeff Levenson

JAZZ IN THE MIDDLE AGES is how one headline
positioned it a few years back, when it seemed obvious
to insiders and musicians alike that the jazz industry was
only interested in signing members of the youngblood
class or veterans approaching legend status. A host of
players, either too-old-to-be-young or too-young-to-be-
old, were being neglected because, by virtue of their
ages rather than abilities, they bucked marketing
trends, sales projections, and a glamour-puss aesthetic
that too often championed style over substance. The gold
rush was on, though A&R prospectors failed to recog-
nize the value of these in-betweeners.

In what could be considered a trend (albeit a modest
one, to be sure), Columbia has announced the signing of
pianist Monty Alexander, and Blue Note the signing of
saxophonist Sonny Fortune. In recent years the
rhythm-friendly Alexander, who was born in Kingston,
Jamaica, has toured extensively with a program honor-
ing the memory of Nat King Cole. Fortune, who
achieved notoriety in the bands of McCoy Tyner and
Miles Davis 20 years ago, has been a stalwart at clubs
and festivals. Do these guys have something to offer the
record-buying public? Sure, always have. Points for Co-
lumbia and Blue Note.

TOO MUCH IS NEVER ENOUGH: The legacy of
Duke Ellington is about to get goosed thanks to Music-
Masters, which is planning to issue a series of unreleased
masters documenting the maestro’s work from the '40s

to the "70s. The tapes, many of which were held by the
Ellington family or stored in the archives of the Library
of Congress, will be produced for release by Mercer
Ellington, Duke’s son. Among the series’ highlights: the
earliest recording of “Isfahan,” with solo work by altoist
Johnny Hodges; a rare 15-minute version of “Harlem”;
and a 1964 concert at the Chicago Civic Opera House
with Django Reinhardt. The first title to hit the racks?
“The Great London Concerts,” from '63 and '64.

MILESTONE RELEASE: ECM, which just inked a
new distribution deal with BMG (though their courtship
has been going on for a number of months), is about to
issue its 500th record, “Twelve Moons” by the Jan Gar-
barek Group. The label got its start in 1969; that’s 500
records in 25 years—a prodigious output for an indie, I'd
say.

N EW WORLD. NOT AGE: New World Records, which
enjoys the good graces of the Lila Wallace-Reader’s Di-
gest Fund, has four new releases in its CounterCurrent
Jazz series. Spearheaded by executive producer Arthur
Moorehead, the series provides a forum for artists “con-
cerned with finding the new possibilities, not just revisit-
ing the old.” The newest possibilities are titles by Joey
Baron, “Raised Pleasure Dot”; Mario Provone, “Songs
For Septet”; Ed Jackson, “Wake Up Call”; and Human
Feel, “Welcome To Malpesta.”

SING (CHAINSAW) SING: Benny Goodman has
found his way into an alternative grunge recording, a
fact of sonic life that could very well accelerate the proc-
ess of decomposition. (There’s a joke in there some-
where, but leave me out of it.) “Sing, Sing, Sing” has
been sampled for use in a CD titled “Infested,” issued
by the Texas-based Course Of Empire on Zoo Enter-
tainment, proving that rappers may have invented sam-
pling, but certainly don’t own it. Grunge on,

Billboard.»
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Christian Vid Industry On The Rise

New Programming Outlets Spark Expansion

B BY DEBORAH RUSSELL

LOS ANGELES—Video outlets pro-
gramming contemporary Christian and
gospel music clips are on the rise, dem-
onstrating a growth cycle of some 44%
since December 1989.

A study launched by Nashville-based
promoter Aristo Media reveals that to-
tal contemporary Christian/gospel mu-
sic video outlets number 112, up from
78 in 1989. Of those outlets, 12 are na-
tional, syndicated, satellite, and multi-
market programmers such as Z-TV;
five are specialized-use programs, such
as BET’s “Video Gospel”; and 95 are
regional, including Kansas City-based
“Fish TV.”

“[This genre] has always been the
ugly stepchild in the music business,
and we still are,” says Jack Clark, di-
rector of video development at Word
Records. “But I have been so encour-
aged these past two years. This is the
most exciting time to be in contempo-
rary Christian music.”

Perhaps the best news in video pro-
gramming emerged in March 1993 with
the launch of the genre’s first 24-hour
network, Z Music. The Lake Helen,
Fla.-based service incorporates home
shopping elements into its regular pro-
gramming, which reaches more than 10
million U.S. households. President/
CEO Ken Yates estimates his pro-
gramming staff receives up to five new
videos per week, and he says he is en-
couraged by the quality and crossover
potential he has seen in recent clips.

“I'd like to see this music be known
outside of industry music circles as
‘positive values’ music,” Yates says. “I
think we'll see more and more Chris-
tian artists and labels creating songs
and videos that appeal to a wide range
of people and outlets.”

Indeed, the secular Americana Net-
work airs contemporary Christian clips
and “positive message” videos in its
“Sunday Sampler,” “Americana Sam-
pler,” and “The Old Country Church”
series. Americana just launched its
own 24-hour network Jan. 15, reaching
more than 7 million cable and satellite-
equipped homes. In addition, the New
York-based Channel America, with a
potential audience of 14.9 million
households, plans to launch two na-

tional prime-time Christian video
shows early this year.

But the programming is still most
common on such religious outlets as
the Family Channel, the ACTS Net-
work, the Inspirational Network, the
Trinity Broadcasting Network, and the
Armed Forces Network, which air
such shows as “Lightmusie,” “CCM-
TV,” “Talk To Me,” “Real Videos,”
“Solid Rock,” “Nashville Gospel,” and
“Signal Exchange.”

Regional video outlets have grown
some 53% since 1989, with the most
significant spurt cited in the eastern
U.S., according to Aristo’s research.
The South and Midwest markets cur-
rently count the most programs, at 38
and 28, respectively.

Some 40% of the regional video out-
lets are based in P1 markets, with
viewership potential exeeding 150,000
households or cable homes. Of the 95
regional outlets Aristo counts, 72 are
weekly shows, 13 are daily shows,
seven are varying-schedule shows, and
two are monthly.

Aristo president Jeff Walker com-
pares the status of contemporary
Christian music video to the early days
of country music video.

“When we got involved with contem-
porary Christian video four years ago,
we felt it was totally underdeveloped,”
he says. “In the past, the lack of prod-
uct has held up the format considera-
bly. It’s like the chicken and the egg.
The labels say, ‘if you have the outlets,
I'll make the video.” The outlets say,

‘the more videos you make, the more
outlets will appear. When we took on
country videos in 1983, that was the
same case. Now country has grown into
an enormous industry. We saw the
same type of challenge in the contem-
porary Christian field.”

Labels such as Word are rising to
the challenge. The label’s video depart-
ment, created two years ago, has in-
creased production about 60% since in-
ception, says Clark. “I'm running
ragged just trying to keep up with my
goals,” he notes.

A Word video project is in produc-
tion virtually every week, with average
budgets coming in at about $20,000-
$25,000, says Clark. Budgets range
from $8,000 to $70,000.

At 5-year-old ForeFront Communi-
cations, video has always been a prior-
ity, even when the potential for airplay
was severely limited, says Amy Wilson
Parker, director of special projects.
ForeFront’s video success stories in-
clude such acts as DeGarmo and Key
and D.C. Talk.

“We've had more success with video
than any other marketing tool,” says
Parker. “But radio is still the No. 1 key
for a lot of other labels.”

Aristo is investigating radio tie-ins
for regional video programmers, now
targeting Christian stations in 25 key
markets. Regional country program-
mers benefited greatly from such ties,
and Walker says he hopes to duplicate
the success in the Contemporary
Christian realm.

|  PRODUCTION NOTES

LOS ANGELES

« Actor/director Kiefer Sutherland
is the eye behind the new Richard
Marx video “Silent Scream” on Capi-
tol.

* Smash Films director Al G. shot
“One On One,” a new video by
EastWest's To Be Continued. Todd A.
Dos Reis directed photography; Ken
Dupuis produced.

* Black Dog Films director Jake
Scott reeled Smashing Pumpkins’
Virgin video “Disarm” with producer

Pony Props. Sherman Halsey, left, is the eye behind Doug Supernaw’s BNA video
“I Don’t Call Him Daddy.” The clip, which comes from the artist’s “Red And Rio
Grande” album, features the toy stuffed pony pictured here.

June Guterman. Dariusz Wolski di-
rected photography.

NEW YORK

e Juliana Hatfield’s new video
“Spin The Bottle” is a Flashframe/
Freedman Productions clip directed by
Ben Stiller. Jack Gulick produced the
shoot, which features actor Ethan
Hawke.

* The A+R Group’s Bronwen
Hughes directed Big Head Todd &
the Monsters’ video “It's Alright.”
Christophe Lanzenberg directed pho-
tography; Jessica Cooper produced.

NASHVILLE

* Picture Vision director Jon Small
lensed Collin Raye’s Sony video
“That's My Story” and Linda Davis’
debut Arista clip, “Company Time,”
with DP Ed Stephenson. Karen
O’Connor and Steven Saporta execu-
tive produced.

In addition, director Greg Crutcher
recently wrapped the Picture Vision
clips “Good Girls Go To Heaven” for
Charlie Floyd and “Sixteen Tons” for
the Cactus Bros. Matt Coale directed
photography and Billy Paul Jones
produced the Liberty shoots.

OTHER CITIES
* Crowded House’s new Capitol
video “Locked Out” was shot on loca-
tion in Wales and England. Zanna di-
rected, Deidre Allen produced.

Fox Getting A 2nd Scoupe;
Home Music Channel Splits

REGROUP AT MUSIC SCOUPE:
Look for a February facelift at the
weekly alternative music video show
“Music Scoupe,” which debuted on
Fox and independent broadcast out-
lets in September with former MTV
personality Dave Kendall as host.

Kendall is out, and two co-hosts
(possibly a daytime TV actress and a
comedian) are set to appear, though
contracts have yet to be signed. Mu-
sically, the show will spin toward top
40 clips, and will leave the truly “al-
ternative” alternative to other pro-
grammers.

“The public wanted top 40,” says
associate producer Michael Tormey.
“We're not cutting out al-
ternative altogether. Some
alternative music is top 40
now, so we’ll still play
that.”

Regular segments of
the show also feature
R&B, pop, and dance mu-
sic, and a weekly “battle of
the bands” showcase will
keep unsigned artists in
the programming mix.

N.Y.-based concert pro-
moter Gotcha Covered
Productions is booking tal-

TIHIE
3

DIRECTING TESTIMONY: Black
& White Television director Paris
Barclay may join the ranks of indus-
try leaders testifying about violence
on television. Sen. Carol Moseley
Braun (D-IIL.), who sits on the Juve-
nile Justice Subcommittee in the Sen-
ate, has requested hearings to be
held on rap music and the issues sur-
rounding explicit lyries (Billboard,
Jan. 8).

Says Barclay, whose credits in-
clude a number of LL Cool J clips, “1
have yet to hear a convincing defense
for violent lyries or the pummeling of
women.”

The director was con-
tacted by the Recording
Industry Assn. of America
to lend his expertise to the
proceedings. No date has
been set for the hearings.

RETAIL RALLY:
Denver-based program-
mer Mike Drumm is
launching “The Music Link
Retail Network™ in Fe-
bruary, installing video
monitors and VCRs in a to-
tal of four Wax Trax, Dou-

ent for the show now, with PRI ble Play, and Replay Rec-
Kid-N-Play set to appear = ords outlets in Denver,
soon. On-air personality WESSSEEEEEEEEER  B.yulder, and Aurora, Colo.
Kevin Seal will do more by Deborah Each monitor will be
artist profiles, while print Russell banked by an end-capped

columnist Linda Stasi will
do music gossip segments.

NEW PLAN: The Home Music
Channel, a direct marketing/music
video service originally based in Re-
seda, Calif., and produced through
M&M  Productions there, has
changed management and strategy
with the new year.

HMC management fractured into
three factions recently: the Music
Channel, represented by Keith
James, which bowed in HMC's place
in Shanghai in January; HMC, run by
chairman Michael Renteria out of
Denver; and TV Music Zone Inc.,
produced under M&M and helmed by
onetime HMC president Al Cooper.

The former team had planned to
take HMC to Shanghai television
Jan. 1, using the video network as a
direct-marketing service to sell music
to Chinese consumers. But as negoti-
ations regarding the original plan
broke down, so did the triumvirate,
says Cooper.

Viewers of Shanghai TV now see a
limited slate of video programming
(plenty of classical clips and no home
shopping) on the Music Channel;
Renteria is regrouping HMC from
Denver; and Cooper is developing the
TV Music Zone Inc. direct marketing
video service through M&M.

MORE UPDATES: TNN has can-
celed its plans to program a Spring
Break special from South Padre Is-
land, Texas, in March. It appears the
gig may go to “ABC In Concert,”
which soon will launch its own coun-
try music offshoot.

display of product by art-
ists featured in the “Music
Link” program on screen.
Drumm will provide each outlet with
new two-hour tapes every two weeks.
Meanwhile, San Diego’s “Music
Underground” can now be seen by
35,000 households in Lake Havasu,
Ariz. Producer Dale Lawrence re-
cently launched a promotion in a San
Diego-based CD Connection outlet.
In-store monitors play current
shows, while a nearby display offers
product by the five “artists of the
month” at a discount price.

MAIL ORDER PROGRAMMING:
Meshack Blag, producer of the L.A.-
based ragamuffin/rap video show
“Kronick,” will begin selling a “best
of” video featuring interviews with
such artists as the Alkaholiks, Das
EFX, the Pharcyde, Ice-T, Brand
Nubian, Above The Law, Wu-Tang
Clan, and South Central Cartel,
among others.

“The Kronick Tape” will be availa-
ble by mail order through the show’s
free print counterpart “Kronick.”
The 60-minute video will sell for
about $19, says Blaq.

REEL NEWS: Kimberly Knoller
has left her post as head of regional
video promotion at Geffen and moved
into international marketing at Co-
lumbia. Diane Valensky has taken
her place and will now report to Pe-
ter Baron, Geffen’s head of video
production and national promotion.
... Kolbeco Productions has signed
directors Dwayne Coles, Nina Whit-
tington, and Craig Henry.
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
W % NEW ADDS w # LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

Y
A

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 Domino, Getto Jam
2 Hammer, It's All Good
3 Mary J. Blige, You Don't Have...
4 Earth, Wind & Fire, Spend The...
5 Xscape, Understanding
6 Mint Condition, U Send Me Swingin'
7 Ce Ce Peniston, I'm In The Mood
8 Sait-N-Pepa/En Vogue, Whatta M
9 Mariah Carey, Hero
10 Color Me Badd, Time And Chance
11 Freddie Jackson, Make Love Easy
12 Maze/Frankie Beverly, The Morn
13 Ralph Tresvant, Who's The Mack
14 Queen Latifah, U.N.L.T.Y.
15 SWV, Always On My Mind
16 Hammer, Pumps And A Bump
17 Hi-Five, Never Should've Let You Go
18 DBG'z, Bang Bang Boogie
19 Jodeci, Cry For You
20 Prince, Nothing Compares 2 U
21 Shai, Yours
22 Aretha Franklin, A Deeper Love
23 Jeru The Damaja, Come Clean
24 Bobby Brown, Something In...
25 Gary Taylor, Blind To it Alt
26 Will Downing, Do You Still Love Me
27 De La Soul, Ego Trippin'
28 Krs-One, Sound Of Da Police
29 A Tribe Calied Quest, Award Tour
30 US3, Cantaloop

% & NEW ADDS & &

MY

COUNTRY MUSIC TRLAVINION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Doug Stone, | Never Knew Love

2 Clay Walker, Live Until | Die

3 Faith Hill, wild One

4 Suzy Bogguss, Hey Cinderella

5 Dwight Yoakam, Fast As You

6 Sawyer Brown, The Boys And Me

7 Toby Keith, A Little Less Talk

8 Boy Howdy, She'd Give Anything

9 Billy Dean, We Just Disagree
10 Clint Black, State Of Mind
11 John Michael Montgomery, | Swear
12 Brother Phelps, Were You...
13 Billy Ray Cyrus, Words By Heartt
14 George Jones, High Tech Redneck
15 Oude Mowrey, Somewhere In...t
16 Parton, Wynette, Lynn, Silver T
17 Aaron Tippin, Honky Tonk...
18 Emmylou Harris, Thanks To Yout

19 Mike Henderson, Hillbilly Jitterst
20 Bob Woodruff, Hard Liquor...t

21 Vince Gill, Tryin' To Get Over Yout
22 Ricky Van Sheiton, Where Was |t
23 Tim McGraw, Indian Qutlawt

24 Gibson/Miller Band, Stone Cold...
25 Martina McBride, Life #9

26 Carlene Carter, | Love You...

27 Neal McCoy, No Doubt About It
28 Brooks & Dunn, Rock My World
29 Shawn Camp, Confessin’ My Love
30 Daron Norwood, If It Wasn't...

31 McBride & The Ride, No More...
32 Turner Nichols, She Loves To...
33 Collin Raye, That's My Story

34 Chris LeDoux, For Your Love

35 Mark 0’Connor, The Devil...

36 Evangeline, Let's Go Spend...

37 Jimmie Dale Gilmore, I'm So...
38 Randy Travis, Wind In The Wire
39 Aaron Tippin, The Call Of The Wild
40 Steve Wariner, Drivin' And Cryin'
41 Mavericks, What A Crying Shame
42 Blackhawk, Goodbye Says It All
43 Bellamy Brothers, Not

44 Lee Roy Parnell, I'm Holding...
45 Dale Daniel, You Gave Her...

46 Shaver/Brother Phelps, Live...
47 Mary-Chapin Carpenter, He...

48 Chris Isaak, Dark Moon

49 Marty Stuart, Kiss Me, I'm Gonet
50 Alan Jackson, (Who Says) You...t

t Indicates Hot Shota

* & NEW ADDS & &

Jeff Allen, Lonelyville

Jim Witter, Stolen Moments
Little Texas, My Love

Rick Trevino, Honky Tonk Crowd
Sawyer Brown, Outskirts Of Town
Shenandoah, If Bubba Can Dance
Cactus Brothers, Sixteen Tons
Travis Tritt, Take it Easy

Twister Alley, Young Love

Continuous programming
1515 Broadway, NY, NY 10036

1 Guns N’ Roses, Estranged
2 Cher/Beavis/Butt-Head, | Got You
3 Salt-N-Pepa/En Vogue, Whatta M
4 Stone Temple Pilots, Creep
5 Aerosmith, Amazing
6 Nirvana, All Apologies
7 Gin Blossoms, Found Out...
8 T. Petty/Heartbreakers, Mary Jane
9 The Breeders, Cannonball
10 Toni Braxton, Breathe Again
11 Adams/Stewart/Sting, All For L
12 Domino, Getto Jam
13 Meat Loaf, Rock And Roll.
14 Danzig, Mother
15 Counting Crows, Mr. Jones
16 US3, Cantaloop
17 Deep Forest, Sweet Lullaby
18 Mariah Carey, Hero

19 Def Leppard, Miss You In...

20 Blind Melon, Tones Of Home

21 Rage Against Machine, Freedom
22 U2, Stay

23 Janet Jackson, Because Of Love
24 john Metlencamp, When Jesus...
25 Janet Jackson, Again

26 Candlebox, You

27 Dig, Believe

28 Peari Jam, Animal

29 Joan Jett/Blackhearts, | Love...
30 Janet Jackson, If

31 Cypress Hill, | Ain't Goin' Out...
32 Babyface, Never Keeping Secrets
33 Snoop Doggy Dogg, What's My...
34 Tevin Campbell, Can We Talk

35 Queen Latifah, UN.LT.Y.

36 Jodeci, Cry For You

37 Xscape, Understanding

38 Nirvana, Heart-Shaped Box

39 Gabrielle, Dreams

40 Meat Loaf, I'd Do Anything For Love
41 Sait-N-Pepa, Shoop

42 Janet Jackson, Love Will Never...
43 Cracker, Low

44 Culture Beat, Mr. Vain

45 Rod Stewart, Having A Party

46 Cypress Hill, Insane In The Brain
47 2Pac, Keep Ya Head Up

48 Ace Of Base, All That She Wants
49 Kate Bush, Rubberband Girl

50 A Tribe Called Quest, Award Tour

*¢ {ndicates MTV Exclusive
* Indicates Buzz Bin

% & NEW ADDS & »

21 Top, Pincushion

SWV, You're Always On My Mind
Wort-A-Girl, No Gunshot

Tori Amos, God

€ )TNN

THE NASHVILLE NETWORK«
The Hears of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Billy Ray Cyrus, Words By Heart
2 Toby Keith, A Little Less Talk
3 Boy Howdy, She'd Give Anything
4 McBride & The Ride, No More...
5 John Michael Montgomery, | Swear
6 Neal McCoy, No Doubt About it
7 Parton, Wynette, Lynn, Silver T
8 Gibson/Miller Band, Stone Cold...
9 Faith Hill, Wild One
10 Aaron Tippin, The Call Of The Wild
11 Doug Stone, | Never Knew Love
12 Steve Wariner, Drivin' And Cryin'
13 George Jones, High Tech Redneck
14 Clay Walker, Live Until | Die
15 Brother Phelps, Were You...
16 Billy Dean, We Just Disagree
17 Suzy Bogguss, Hey Cindereila
18 Clint Black, State Of Mind
19 Collin Raye, That's My Story
20 Chris LeDoux, For Your Love

21 Vince Gill, Tryin' To Get Over You
22 Martina McBride, Life #9

23 Ricky Van Sheiton, Where Was |
24 Emmylou Harris, Thanks To You
25 Mary-Chapin Carpenter, He...

26 Pam Tillis, Don't Tell Me What...
27 Lee Roy Parnell, Love Without...
28 Tanya Tucker, It's A Little Too Late
29 Tracy Byrd, Why Don't That...

30 Brooks & Dunn, Rock My World

% % NEW ADDS & %

Marty Stuart, Kiss Me I'm Gone

Alan Jackson, Who Says You Can't...
Aaron Tippin, Honky Tonk Superman
John Berry, Your Love Amazes Me

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, NY,NY 10036

1 Michael Bolton, Said | Loved...
2 Mariah Carey, Hero
3 Rod Stewart, Having A Party
4 Adams/Stewart/Sting, All For Love
5 Jimmy Ciliff, | Can See Clearly Now
6 T. Petty/Heartbreakers, Mary...§
7 Phil Collins, Everyday
8 Bryan Adams, Please Forgive Me
9 Celine Dion, The Power Of Love
10 Toni Braxton, Breathe Again
11 Bruce Springsteen, Streets Of...
12 Meat Loat, Rock And Roll...
13 Ace Of Base, All That She Wants
14 Elton John & Kiki Dee, True Love
15 Tevin Campbell, Can We Talk
16 Billy Joel, All About Soul
17 Richard Marx, Now And Forever
18 Kenny G, Sentimental
19 Joshua Kadison, Jessie
20 Heart, Will You Be There
21 UB40, Higher Ground
22 Janet Jackson, Again
23 Janet Jackson, If
24 Mariah Carey, Dreamlover
25 Tina Turner, | Don't Wanna Fight
26 Meat Loaf, I'd Do Anything For Love
27 Bruce Hornsby, Fields Of Gray
28 Phil Collins, Both Sides Of...
29 Elton John, | Don't Wanna Go...
30 George Michael, Faith
§ Indicates Five Star Video

% & NEW ADDS & #

US3, Cantaloop
Ace Of Base, The Sign
Travis Tritt, Take it Easy

THE C

LIP LIST.

A SAMPLING
NATIONAL &

FOR THE WEEK ENDING JAN. 22,

OF PLAYLISTS SUBMITIED BY
LOCAL MUsIC VlDEOngUAN.ElS

T H E

Continuous programming
12000 Biscayne Bivd, Miami, FL 33181

AMERICA'S NO. 1 VIOEO
Eazy-E, Real Compton City G's
BOX TOPS

A Tribe Called Quest, Award Tour
Blood And Crips, Steady Dippin'
Casual, | Didn't Mean To

Conscious Daughters, Fonky...

Dirty Rotten Scoundrels, Gangsta Lean
Jodeci, Cry For You

K7, Zunga Zeng

Masta Ace, Inc,, Born To Roll

MC Ren, Same O

Dutkast, Player's Ball

Rage Against The Machine, Freedom
Salt-N-Pepa, Whatta Man
Salt-N-Pepa, Shoop

Snoop Doggy Dogg, What's My Name
X-Scape, Understanding

ADDS

7669, Here Ah Cumm

Ace Of Base, The Sign

Black Girl, Krazy

The Breeders, Divine Hammer

Bruce Springsteen, Streets Of..,

Ce Ce Peniston, I'm In The Mood

Color Me Badd, Choose

D.F.C., Caps Get Peeled

Haddaway, Life

Hammer, It's All Good

Hi-Five, Faithful

INXS, Time

Keith Washington, Believe That
Great Big No

Patra, Queen Of The Pack

Possum Dixon, Watch The Girl...

Terminator X, it All Comes Down...

Tiger, Nobody Move

Toni Braxton, Seven Whole Days

Tori Amos, God

Urge Overkill, Positive Bleeding

Zhane, Groove Thang

K

1I'uuo;
t N\

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Guns N’ Roses, Estranged

Leon Gieco, Los Salieris De Charly
Meat Loat, I'd Do Anything For Love
Aerosmith, Amazing

Ratones Paranoicos, Vicio

Culture Beat, Mr. Vain

U2, stay

Bon Jovi, | Believe
Adams/Stewart/Sting, All For Love
Pet Shop Boys, Go West

B.B. King, Paying The Cost ToBe.... .
Frank Sinatra/Bono, I've Got You . ..
Janet Jackson, Again

gmﬁv(;oodnight Song
- M
Vivko

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Rage Against The Machine, Freedom
AN.G., London Bridge

Tom Petty/Heartbreakers, Mary...
Frank Sinatra/Bono, I've Got You . .,
PM Dawn, You Got Me Flotin'

Porno For Pyros, A Little Sadness
Juliana Hatfield Three, For The Birds
Counting Crows, Mr, Jones

To Be Continued, One On One

Bjork, Big Time Sensuality
Dandetion, Under My Skin

Aretha Franklin, A Deeper Love
ZThane, Groove Thang

Doughboys, Fix Me

Life Of Agony, Through And Through

MNOIRR
INUSIEL

Continuous programming
11500 9th St N, St Petersburg, FL
33716

Bryan Adams, Please Forgive Me
Mariah Carey, Hero

Jimmy Cliff, | Can See Clearly Now
Phil Collins, Everyda

Billy Joel, All About Soul

Ottmar Liebert, Snakecharmer
Anne Murray, Make Love To Me
Dwight Yoakam, Fast As You

Ace Of Base, All That She Wants
Tony Bennett, Steppin’ Out

Candy Dulfer, Pick Up The Pieces
Etton John, True Love

Parton, Lynn, Wynette, Silver. . .
Frank Sinatra/Bono, I've Got You . . .
Bruce Springsteen, Streets Of...
Rod Stewart, Having A Party
10,000 Maniacs, Because The Night
Mary-Chapin Carpenter, He Thinks. . .
Deep Forest, Sweet Lullaby

Vince Gill, Tryin' To Get Over You
Dave Koz, You Make Me Smile

Linda Ronstadt, Heartbeats...

Doug Stone, | Never Knew Love
UB40, Higher Ground

iy

Five 1/2-hour shows weekly
Signal Hill Or, Wall, PA 15148

Harry Browning, No Alibies

Mylon Lefevre, Trains

Mylon & Broken Heart, Love God...
Mylon & Broken Heart, My Heart . .
Mylon & Broken Heart, Stranger To...
Mylon/Broken Heart, Denomination. . .
Mylon & Broken Heart, Shower The...
Mylon Lefevre, Invincible Love

First Call, Evidence Of Love

Mariah Carey, Hero

White Heart, Heaven Of My Heart
Petra, Just Reach Out

Steve Taylor, Bannerman

DeGarmo And Key, God Good...

Chuckie Perez, Mindset

Dream Of Eden, Blessed Are The...
Danniebelle Hall, O Se Baba

Mark Heard, Treasure . ..

B

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

Gin Blossoms, Found Out About You
Lemonheads, Great Big No
Concrete Blonde, Heal It Up
Bettie Serveert, Palomine
James, Laid

INXS, Please

Certain Distant Suns, Bitter
Possum Dixon, Watch The Girl...
Kate Bush, Eat The Music
Connells, 74/75

Crowded House, Locked Out
Counting Crows, Mr. Jones

Dig, Believe

Continuous programming
P O BOX 398, Branson, MO 65616

Linda Ronstadt, Heartbeats...
Martina McBride, Life #9

Ottmar Liebert, Snakecharmer
4Him, Voice Of God

Tony Bennett, Steppin’ Out

Parton, Lynn, Wynette, Silver...
Jackson Browne, I'm Alive

Mavis Staples, Blood Is Thicker . ..
Shaver, Live Forever

John Berry, Your Love Amazes Me
Frank Sinatra/Bono, I've Got You . . .
Monty Warden, Give My Heart A Break
Gibson Miller Band, Stone Cold...
Marc Cobn, The Rainy Season

The Cactus Brothers, Fisher's...
Travis Tritt, Worth Every Mile

Kenny Loggins, This Is It

Al Denson, To Forgive

Wilton Felder, Forever

Perry Sisters, Imagine If You Will

W [ ] [ ]
edidline.
Comics Let Metal Acts Star
In Rock’n’Roll Fantasies

B BY ERIC BOEHLERT

COMIX: As a legion of zombies at-
tack rocker Lita Ford during a con-
cert at Madison Square Garden,
Ford turns and confronts their
leader and her nemesis, “Libby
Snore,” wife of Senator Snore and
head of the PMRC. Busting out of
her spike-studded leather outfit,
Ford drop-kicks Snore, sending her
through a concrete wall, all the time
lecturing her on the First Amend-
ment. Mission accomplished.

That rock’n’roll fantasy can be
found in the new Rock-It Comix, the
first fully authorized series of rock
comic books. The Rock-It company
is an imprint of the hugely successful
Malibu Comics Entertainment.

Along with Ford, Rock-It Comix
featuring Ozzy Osbourne, Metal-
lica, and the World Domination label
are available for $3.95. Tales featur-
ing Black Sabbath, Santana, the
Doors, and others are pending, ac-
cording to Scott Rosenberg, Mal-
ibu’s president. Some comics, like
Ford's, are adventures. Others, such
as the Metallica installment, are
more straightforward bios in comic
book form. The artists are paid a
royalty based entirely on sales.

Rosenberg approached 20 acts be-
fore getting approval from the cur-
rent lineup. (“Some just didn't get
it,” he says.) He wanted bands that
were excited about making “videos
on paper,” and would pore over ev-
ery panel of art.

The idea came about because
rock’'n’roll is a passion among Ma-
libu’s staffers, says Rosenberg. And
thanks to the company’s success, he
had the luxury to pick his projects
carefully.

To make sure Malibu and Rock-It
were able to navigate the unknown
twists and turns of the record busi-
ness, Gold Mountain Management
head Ron Stone and International
Strategic Marketing, a radio and
concert promotion company, were
signed on as partners.

Most comic book series are pub-
lished on a monthly basis; popular
ones, such as Malibu's “Prime,” can
sell 200,000 copies per issue. The in-
dividual Rock-It Comix will come out
just once or twice a year. Nonethe-
less, Rosenberg hopes each title will
sell several hundred thousand cop-
ies.

His optimism springs from exten-
sive distribution deals that promise
to put the comics in 25,000 outlets,
including not just the country’s 5,000
comic book stores but also news-
stands, convenience stores, and book
and record stores. Also, plans are in
place for the acts to sell the books at
their concerts.

Along with providing a platform
for the performers, the books also
devote several back pages to star in-
terviews and discography informa-
tion. In the case of the World Domi-
nation comic book, the label’s entire
lineup is profiled. (Gold Mountain's

Stone owns a majority stake in the
label, according to Rosenberg, which
explains its involvement with Rock-
It.)

Although it is still early, Rosen-
berg says some Rock-It artists and
their labels are trying to tie together
the releases of comic books with the
arrival of upcoming records.

CLIPS: Leonard Pitts Jr.’s take
on gangstas in the Miami Herald
(where he works as pop music
writer) makes for an interesting
read. (The piece was reprinted re-
cently in National Times magazine.)
An excerpt: “A gangsta is a child
who, in the simplest terms, don't give
a damn. About you. About me. Not
about anybody, really, except his
peers ... For him, death—yours,
theirs, whoever's—is infinitely pref-
erable to dishonor, no matter how
minor.”

THE CRUELEST SEASON:
Along with Roseanne Arnold’s talk
of death wishes in the February is-
sue of Vanity Fair, Kurt Cobain and

(0

b S
Y
—

Tupac Shakur reveal in the latest is-
sues of Rolling Stone and Vibe, re-
spectively, that they, too, have con-
templated suicide.

HUH? In an article in The Wall
Street Journal on the state of the
rock concert business, Gary Bongio-
vanni, editor of Pollstar, is quoted as
saying, “Virtually everybody in the
music business will tell you that the
’80s were a decade of bad music.”

CW CDs: For country music fans
who are frustrated by CD guides
that tout their comprehensiveness
but whose Nashville pickings are a
bit thin compared to the rock and
pop offerings, the Country Musie
Foundation has released “Country
On Compact Disc: The Essential
Guide To The Music” (Country Mu-
sic Foundation Press; $16).

Edited by Paul Kingsbury with
reviews by Chet Flippo, Ben Fong-
Torres, and Robert Oermann,
among others, the guide includes
2,000 capsule reviews of nearly 600
artists.
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CALL TOLL FREE
1-800-223-7524

Regular Classified: $4.85 per word, minimum order: $98.00
DISPLAY CLASSIFIED:
“« 1 INSERTION

Billboard Classified Action Mart

Call Jeff Serrette NY State - 212/536-5174 » Outside NY State - toll free 800/223-7524
Billboard Classified » 1515 Broadway * New York, NY 10036
**REAL ESTATE TO THE STARS**
For Real Estate information call Laura Rivchun
1 (800) 223-7524 - in NY (212) 536-5173 « NY OFFICE FAX # (212) 536-5055
800 223-7524 - For Classified Advertising Only

FAX YOUR AD
212-536-5055

Real Estate To The Stars
$65.00 per inch

$136.00 PER
125.00 PER
115.00 PER
111.00 PER
92.00 PER

“ - 3 INSERTIONS
“ - 13 INSERTIONS
" - 26 INSERTIONS
" - 52 INSERTIONS
REVERSE ADVERTISEMENT: $17.50
POSITION WANTED: $65.00 PER COLUMN INCH
BOX NUMBER: $17.50/BROADCAST/MEDIA: $80.00 PER INCH

SERVICES SERVICES mm- PROGRAMS WANTED

L S N e ———
——— REPLICATION
PRINTING

“CHARLES MANSON”

Tens of thousands of feet of original
film & sound recordings of the
notorious “Family” & related times.
Includes woridwide rights.

$3,500,000. (818) 348-1059

Producers and Suppliers

The Acquisitions Group for
Time-Lite Video
is secking programming
in the following genres
NATURE ¢ HISTORY e HEALTH
¢PARENTING ¢ HOW-TO

500 CD PROMO - $1,380

38 - WEEK DELIVERY!
Everything included - Pre-Mastering,
2 Color CD Label w/ Typesetting,
Jewel Case & Shrink-Wrap

TOTAL PACKAGING
GRAPHIC DESIGN STUDIO
== POSTERS

PERSONALIZED EXPERT SERVICE
e e e

COMPLETE CD AND CASSETTE

US' Most Complets
Audio Manutacturing

SPECIALS -
”"With This Ad Only”

500 12" Vinyl - $995

© ——
500 Cassettes - $715 Complete 12" Single Package (il e S | [:™"Campus Records 3 « FAMILY * CHILDREN'S
Complets witn COLOR J-Card & Noreico Box! Direct Metal Mastering, Test, Label c| K Do over ot weont o | SCIENCE & TECHNOLOGY
Everything included - Test, Typesetting Layout & Printing, Plastic Sieeve, 212 - 333 - 5950 RN 14 ey Saker Rd & e DOCUMENTARY
& Layout, Full Color J-Card, Die-Cut Jacket & Shrink Wr 6 . Latham, NY 12110 EXPORY ;; et .
Norelco Box & Shrink-Wrap (to 50 in) i > | |3 1518) 783-6698 * MILITARY HISTORY
IEXCETETTy - | mammaes | T
[ ool e ] ] 'i I":; a UZ;I::[ B{‘md of Independent and  * ) 'RF'L;\TIO'\'\lIi”)\L
] Maj C d Overstocks & ¢ RE AN A
600 CasSingles - $660 L SRR e N I BN | S —
Complete Catalog g sals & to:
compiete witn FULL COLOR 0-Sieeve Sail For Our 3 RECORD PROMOTION ST
%c.:: me EUROPADISK;LTD. EXPERIENCE! EXCELLENCE! Time-Life Video
.M, Min 75 Varick Street, New York, NY 10013 25 + YEARS! Jewel Boxes = CD Blisters = Security | — oy Crras
ot s ™ (212) 226-4401 FAX (212) 966-0456 Worklng A//Leadlng National Charts. Packaging - Plastic & Paper Sleeves Duke Street
J e Of The Foremost ’ Folding Longboxes - Divider Cards Alexandria, VA 22314

Names in Music Promotion”
RCI Records Inc., 1-800-737-9752
4721 Trousdale Or., Nashville, TN 37220
615-833-2052 © FAX 615-833-2101

Ihe Shrmkmasler Packagm System
level sh

casseties, LP'S, posters & more.. \29[{ 95 compltlt |
The CD Sealer™

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES

Combination Speciol P rice

CALL FOR | 764 5th Avenue, Brooklyn, New York 11232

COMBINATION SPECIAL 1!
500 TAPES AND 500 CD'S

$2.355

D2 ENTERTAINMENT

HIGH QUALITY, LOW PRICE, FAST TURNAROUND

From 1630, 2 Color Imprint
$1099-1,000 COs (bulk)

$1499-1,000 CDs (jewel box/shrink wrap)
$1959-1,000 CDs (complete package)

Tel: 818 288-2123
Fax: 818 288-7362

<=-NRS

800-425-6403

500 COMPACTDISCS $1890
1000 eacH CASS and CD $2999

FROM YOUR 1630 & FOUR COLOR FILM
MAJOR LABEL QUALITY

PHONE: (800) 423-2036
Aok PAISHIRE
BURBANK, CALIFORNIA

CD & CASSETTE
PRODUCTION

1-800-APD-DISC

'y

THOUSAND CD's &

THOUSAND CASSETTES

PRICE

COMPLETE
PACKAGE

COLOR
srop WAL

QLASSMASTER
* 1 COLOR PRINTING ON CD + BOOKLET * TRAY CARD
FROM YOUR FINISNED ART + JEWEL BOX + SHRINK WRAP

CASSETTES FROM YOUR DAT OR TAPE - INCLUDING:
RUNNING MASTER + LABEL PLATY + BLACK IMPRINT
ON CASSETTE +1000 | COLOR INSERTCARDS FROM
YOUR FINISHED ART * NORELCO BOX + SHRINK WRAP

° RA'NBO RECORDS &

CASSETTES
1738 BERKELEY STREET + SANTA MONICA, CA 90404

wve (10) 820:3476  (10) 820-0355  FAX: (310) 4204745

Buy direct and save! While other people are

available, For tree calalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.

P.O. Box A
Trenton, Nj 08691 0020

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S
TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
SEarERs] MWIAMI, FL 33166
oNLY | Phone: (305)591-2188
Fax: (305) 591-7210

““We are cash buyers of un-
wanted LP’s, Cassettes or
CD’s.”” No quantity is too
large or small. We pay the
freight. Call:

(609) 890-6000.

Oscar Brand Recordings from the 60's
wanted or other bawdy titles. No, I'm
not a pervert! Mike. 011 44297553803

oSy | et | e} SUSTE | e i, |
e MAXELL - SONY - TDK POLY BOYES, -7 |
BASF Q.m‘“:t Studio Masterin KOG s LEADER" lsnelu D Tapes. LPN FACTORY DlRECT
SUPER CHROME & °t;‘:rg/‘”:'2;‘/’;';f :s-vl:ccs'ns BASF AND MAGHET:. MEDIA ALIIO PANCACKES ¢ CD JEWELBOX STORAGE
MAXELL XL I e CPa s ety ERFDRMANCE CABINETS. In Stock Now, No
HIGH BIAS TAPE MOD'S - U-MATICS CUSTOM VIOEQ CASSETTE BLANKS DISTRIBUTORS Waiting. Choice of colors, 2 sizes
FLOPPY DISCS - DCC'S american pro digital Inc |2 o.x $7. New Brunswick NJ onsm 2 drawer,"570 capacity, $234
4997456 - 911/468 | Tel:900. 545 3004 Fax: 208. 545 sn 3 arawer 855 Capa(illy i 52'9

OUR FREE In New York Telephone (718) 369-8273 P.0. BOX 550 Tol : (315) 769-0034 raising their prices, we are slashing ours. Ma.
CATALOG 24 Hour Fax: (718) 369-8275 atonsl Recording Soppies i ROOSEVELTOWN, K.Y.  Fex:(315) 769-0342 jor label CD's, cassettes and LP's as low as 50 Gridwall, Slatwall, Pegboard 8
13683-0550 Your choice from the most exlensive listings facings, capacity 64. 25" lorg

Prices INCLUDE locks. Textured
steel construction
CD JEWELBOX SHELF, 2-TiER.

double tier. Black, white, grey
Adjustable dividers “Flip-thru
browsing. Use for CD-ROM too

Architectural Merchandising Floor
Plans at no cost or obligation.

e JEWELBOX OR LONG BOX
COMPACT DISC DISPLAYERS
e AUDIO CASSETTEDISPLAYERS
o LASER DISC DISPLAYERS
e VIDEO CASSETTE DISPLAYERS
e ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS
tocked in Chicago, Baltimore,
Los Angeles and London, England

Free 100 Page Color Catalog

BLANK TAPE & ACCESSORIES : COMPACT DISCS 1-800-433-354
Em"c’:ns:.m: A::y:thlml : c:asggggs DERFUL DEAL Ask for Kirk Wiseman
: or Free Catalog ' JERFUL DEA| Fax: 213-624-9022
| O00) 3954490 = H TCOMPLETE ONE STOP /! | -meorbeER g Y ANIED 188U
: @IPOW{ ;; - 1000 co's & 1000 casserres " 2399
TS i i 500 CASSETTES  § 590 Ll o weuome: TAPES

4212+ 1400 AVENUE o BROOKLYN, N.Y. 11219

(I AUDIO PRODUCTS INC. G}

PROFESSIONAL AUDIO AND VIDEO DUFLICATION SUPPLIES
CUSTOM AUDIO AND VIDEQ CASSETTE BLANK 2 MIN - 126 MIN

'S ZL .
@62 X
I/ —
~Zo3 \\'t\%
“ E
== S

. \ADI - ¢ 7 /
= r ASS| IF 7ﬁetai 1 Disc PROFESSIONAL DEMOS AND “NOW AVAILABLE FROM BASF-~
‘ ' - LURD MA “Yuiml Sianufncturing: masters made. Nashville Sound. ,
& PACKA ] i“[’i*i Al * CD, Cassette * Video Duplication Immediate response. Songs plugged. 2
TOLL FREE 1-800-221-6578

RCA

(800) 859-8401

o Full Graphics
ALL FOR OUR BROCHURE

1-800-737-7624

Jim Reeves Recording, P.O. Box
1022, Madison, TN 37116-1022
615-860-2747 800-792-1072

Gotham Distributing Corporation
buys cutouts and overruns of 45’s.
Call Doug at 1-800-4-GOTHAM.

- (Continued on page 42)
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HELP WANTED HELP WANTED TALENT MERCHANDISE

" Clearances &
Pre-Production

Manager

BMG Direct has an exceptional
career opportunity in its New York
Headquarters for an individual to
direct the activity responsible for
securing the contractual
clearances for licensed
recordings for our Record Clubs.

BMG Direct

A Bertelsmann Music Group Company

In this position, you will be responsible for all facets of pre-production (pre-
release) of products released through our club. Requires coordination with A&R,
Creative Services, Inventory Management, third part vendors and Distribution.

Five years related managerial/production experienc, strong PC skills, familiarity
with Information Systems, strong communications skills, and the ability to work in a
fast-paced, time critical environment and handle production troubleshooting are
prerequisites.

We offer a highly competitive salary, a comprehensive benefits package and a
challenging, professionally rewarding environment. Please forward resume
including salary history to:

A

BMG MUSIC, INC.
Attn: Human Resources (LN)

B IVE €S 0050
New York, NY 10036
M U S | C An equal opportunity employer

Vice President, Finance
Music Publishing

A major music publisher is seeking an accomplished financial profes-
sional with expertise in all areas of the music publishing business,
including copyright or royalties experience. The position reports direct-
ly to the President of Music Publishing, and is responsible for all finan-
cial matters including royalty accounting and copyright licensing. The
ideal candidate will be a CPA with 5+ years management experience and
a sophisticated systems background. Music publishing background is a
requirement. Proficiency in PC and mainframe systems, including Lotus
1-2-3 and on-line G/L systems required. Excellent verbal and written
communication skills are essential, particularly in interaction with senior
management.

We offer a comprehensive compensation and benefits package in a
professional, non-smoking environment. Send your resume to:
Conlfidential Reply Service, 11755 Wilshire Blvd., Suite 1600, Dept.
J10154, Los Angeles, CA 90025.

>DISCTRONICS

SALES REP

High profile Indusiry Mannfaciurer
looking for highly motivated Sales
Rep. Must be a career oricnied, self
starter who is looking to make a
differenee. Interested applicants
please send resume.

Box 8126
Billboard Magazine
1515 Broadway
New York, NY 10036

NATIONWIDE TALENT SEARCH
SEEKING: » BANDS = ARTISTS
* ACTS » SONGWRITERS

» All types of original music considered.
« FREE Promotion & exposure if you qualify.
» This i o coreer-launching opportunity!

Send o cassafte of your music with name,
oddress, phone & best fime ta contact fo:

RODELL RECORDS
P.0. Box 934578  Holkywood, CA 90093

LABEL DIRECTOR

Up and coming Independent Record
Label located in Westchester County
seeks experienced person to oversee
all operations. Successful candidate
will have knowledge of product
development from concept to retail
rack. Strong points should include
manufacturing, marketing &
promotion. Direct interaction with
distribution & retail accounts. Send
resume and salary requirements to
Director of Personnel, Cherry
Lane Music Company, P.O. Box
430, Port Chester, NY 10573

DANCE MIDEM

We have the hippest in
Happy House hits!

Call now to meet in Cannes.
Barbara Wilson 214-732-8893.

Lv. message. Serious inquiries only.

SALES MANAGER
Major L.A. based label seeks self starter
currently or recently working in a similar
position. Experienced in dealing with
distribution, one stops and national retail
chains. Music sales background, financial and
management skills a must. Please send detailed
cover letter & resume to: Box 8125, Billboard

Magazine, 1515 Broadway. NY. NY 10036

ADMINISTRATIVE
ASSISTANT

Large independent record label seeks
assistant 1o Sr. VP and General Manager
of label. Must have minimum 3-5 years
secretarial experience, typing 70+ WPM
plus shorthand or fast long-hand with
word processing/computer experience
a must, This self-motivated, efficient
person must possess exceptional
organizational and communication
skills, and must know how to prioritize
and handle many projects at once.
Position involves heavy phones, typing,
travel/meeting coordination. All
qualified applicants can send/fax

NATIONAL
ACCOUNT
MANAGER

National manufacturer of
audio/video tapes and
computer software seeks
seasoned National Account
Manager to sell major retail
accounts. Excellent base +

commission and benefits

package for aggressive
executive with proven sales
track record. Must be willing
to relocate to southeast. Please
mail resume and verifiable

SALES MANAGER

FASTEST GROWING
INDEPENDENT
DISTRIBUTOR IN U.S.
SEEKS EXPERIENCED,
ORGANIZED,
MOTIVATED, OVER-
ACHIEVER. SEND
RESUME TO: 2335
DELGANY, DENVER, CO
80216, ATTN: SM

DEMOS WANTED
Original music needed. All styles and
formats. Include lyric sheets, bio.
Open Audition, P.O. Box 890368

Temecula, Ca. 92589

COMPUTERS

YSL COMPUTER SYSTEMS
MEAN MORE PROFIT!

Coll or fox today to see why YSL is undeni
obly the leader in computer systems for
music ond video retoilers ond wholesalers
We built 20+ years of music ond video in
dusiry experience info our computer systems
10 help moke your business more profitoble.

YOUNG SYSTEMS UMITEO  Phone {404) 449-0338
Fax (404) 840-9723
Australia: {08) 338-2477
6185 Bulord Hwy Ste C-100; Norcross, Ga 30071

LICENSED BANDANNAS!
Snoop Doggy Dog, Dr. Dre, Cypress Hill
Onyx, Ice Cube, House of Pain
Skeleton & Hip Hop Designs
T-Shirts, Hats, Sweatpants
32 Pg. Color Catalog
Export Program Available
800-522-7247 312-563-0111
Fax 312-455-0162

FASHION VICTIM
954 W. Washington, Chicago 60607

ACCESSORIES

4 PROSING Karaoke

FreeCatalog: World's largest
selection. All Brands of equipment,
CD+G.LD's, Vocal Eliminators.

/ q Players. Speakers. Mics
CSP/P.0.BOX 1106

; Bridgeview. IL 60455
& 1-800-800-8466

REALESTATE
TOTHESTARS

REAL ESTATE RATES
Rate $65
1 Inch by 1 Column
See Coupon For Detalls

WANTED: Experienced soloist to interpret
Ranchero/Nortefio music. — Position
temporary — Oecember 1994 to January
1995 - 24 hours per week — $15.00 per
hour. Contact: LBS Nortefios Restaurant.
505 San Bernardo Ave.. Laredo. Texas,
78040 - Tel. (210) 725-2116

resume to:

’ Nina Bueti references to: Complete POS and Inventory
137-139 West 25th Street Box 8120 To order a Control Systems for the Record
:‘ 1th IY=Io<')‘r MY 10001 Billboard Magazine Retaller.

ew YOrk,
T BILLBOARD it it ot
D I R E c T o R Y Compatile with all major dalabases.
c a " SoundScan reporting.  Eleclronic Ordering.
REAL ESTATE RATES 8300 Creetnaot R, | Surcey rss
. A T°" Fl‘ee S suiv 138 5 Eesthempnett, Chichosted
RATE: $65 per inch 1(800) 223-7524 E 0 ey Skl el
Laura Rivchun (800) 223-7524/(212) 536-5173 (NYS) P I B0 | e tozes rreser

RecordTrak

Computerized | Management

for Ri res

800-

Voice 203-265-3440

008

Fax 203-269-3930

Computers & More . . .

POS - Inventory - Management System for:
Music Stores - Distributors - Mail Order
Quick Point-of-Sale - Customer History
Inventory Tracking - Bar Code Printing

Multiple Vendor - Purchase Orders
Single Station - Multi User and Multi Site -
Call Now & Save! Phone: 305-534-0999
* FREE CONSULTATION *

MUSICWARE the

POSitive Choice

JOHNSTON & PYCRAFT,
LONDON

¢ AMAZING TOWNHOUSE
e HIGHLY DESIRABLE
CHELSEA LOCATION
e DESIGNED FOR
ENTERTAINING . . .
HUGE RECEPTION AREA.
e £ 1.2 MILLION

For further details contact:
SOLVEIGA WALLACH

Tel - 44-71-352-0773
Fax - 44-71-351-6846

RESULTS.

That's what you get from your ad in
Billboard's Classified Section
In its 100th year, Billboard has a
responsive readership of over 200,000
influential decision makers worldwide
Known as THE SOURCE for the music
video and home entertainment
industries, Billboard has developed its
reputation, leading the world in industry
news, and always reporting it first
If you have a position to fill, a product or
service to sell, or any other classified
related item to advertise, Billboard's
Classified section gives you the most
effective and most extensive market
contacts.

Get Results. Call today.

1-800-223-7524 (Toll Free)
212-536-5055 (Fax)
212-536-5174 (Direct line)
Billboard Classified
1515 Broadway
New York, NY 10036
Attn: Jeff Serrette
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(%/ILL KIDS A HUNDRED YEARS FROM
NOW STILL KNOW DIDDLEY?

Perhaps you can't judge a book by its cover, but you

=

Plus a residence for active and retired musicians.

can judge a man by his immense contributions to (You only have to know that seminal blues singer Bi
g Yy Y g g

American popular music. Joe Williams once had to sleep in the basement of a
And until now, no place has Chicago record store to see how important this
been dedicated to preserving the residence might be for some artists.)
works of musicians like Bo As Americans, we enjoy the
Diddley, as well as encouraging our most diverse range of musical
nation’s other forms of music. styles in the world: rock, jazz, gospel,
That's why we have created the zydeco, rap, country, swing, and more.
National Music Foundation, a non-profit It is important to preserve that music for
organization that is building--with support future generations, and encourage
from people all across the country who love new forms of music. Please help.
music--a National Music Center that will Become a member today by calling:
include a library and archive for important 1-800-USA-MUSIC. There's no
music works. A hands-on museum. A performance center telling what people will know a hundred years from now, but

where you'll hear some of America’s finest musicians. let’s make sure they still know Diddley.

N AT I O N A L M U S I C F O U N D A T I O N




STEEPED IN TRADITION, URUGUAY’S CARNAVAL CHANGES WITH THE TIMES

(Continued from page 1)

the winner of each of five different
performance groups is chosen.

The final night of Carnaval is held
at the Teatro de Verano (Summer
Theater), an outdoor amphitheater
whose picturesque backdrop is the
Rio de la Plata, an estuary dividing
Uruguay—a largely agricultural
country of 3 million inhabitants—
from Argentina.

ROOTED IN INDEPENDENCE

Carnaval events began sprouting in
Uruguay at the turn of the century,
even though spontaneous celebrations
often have broken out in Montevideo
since the country gained its indepen-
dence from Spain Aug. 25, 1825. The
various Carnaval acts would play in
more than 200 tablados in Montevideo,
expecting to receive money that often
did not materialize.

In 1952, the official birth of Uru-
guay’s Carnaval was realized when
the performing groups united and
founded Directores Asociados de
Espectdculos Carnavaleros y Popu-
lares del Uruguay (DAECPU), the
Caranaval trade organization that
presides over juried competitions and
awards prize money to winners of the
five performance groups that have
evolved during the past 85 years.

The quintet of performance acts to
be judged are the parodistas, an Al
Jolson-inspired group formed in the
’30s, consisting of singers and danc-
ers who present satiric renditions of a
classic play; the humoristas, comic
ensembles working with original ma-
terial; the revistas, musical troupes
anchored by voluptuous divas; the
murgas, white vocal groups support-
ed by percussionists performing Span-
ish-influenced music of the same
name; and the lubolos, Afro-Uru-
guayan percussion bands that play
pulsating tamboril drums that form
the seismic basis of African-derived
candombe music.

Of the five performance groups, the
murgas and the lubolos indisputably
provide the heart and soul of Carnaval
in Uruguay. Both murga and can-
dombe, although originating in their
purest forms in Spain and Africa, re-
spectively, are nowadays nurtured
and developed in Uruguay and are
considered as indigenous as tango and
folk music such as milonga.

While all five of the performance
groups participate in Carnaval activi-
ties, the lubolos is the only outfit to
host its own parade and Carnaval's
main celebration—Las Llamadas, or
the Calls. Slated to take place Feb. 18
on the streets of the Sur and Palermo
neighborhoods, located just blocks
away from Rio de la Plata, Las Lila-
madas pays tribute to the days in the
16th century when African slaves
bearing native drums would congre-
gate in Montevideo to do dances that
would supply the aural and visual
complements to either religious ser-
vices or secular festivals.

During the parade, hundreds of
tamborileros, wearing hats and Afri-
can banners and costumes, play four
different tamboriles: piano, chico,
repique, and bombo. The handmade
wooden tamboriles—also known as
lonjas—are struck on the cowhide
surface with a wooden stick held in
one hand, while the other hand main-
taing the rhythm by slightly touching
the drum after each strike.

Drummers of all ages spend many
years preparing to lead a comparsa
or candombe group in Las Llamadas.
While candombe is easily recognized
by informed listeners, each comparsa
must have its own style. Curiously,

Performers warm up for “Las Llamadas,” Carnaval's main celebration, siated to
take place Feb. 18 on the streets of the Sur and Palermo neigborhoods of
Montevideo. (Photo: Mario Marotta).

while lubolo members are of African
descent, the name lubolo means
“whites with their faces painted
black,” in reference to whites who
played candombe rhythms at the turn
of the 20th century.

Candombe, contrary to more fes-
tive, African-rooted rhythms such as
Brazilian batucada or Afro-Caribbe-
an tempos, carries a somber, martial
message reflected in the concentrat-
ed, perspiring faces of the tambori-
leros. Many of them ignore the blood
dripping from their hands as they go
on with the spectacle, an obligatory
night for true Carnaval revelers.

The most famous lubolo is the 1993
Carnaval champion “Sierra Leona,”
named after the west African coun-
try Sierra Leone. Among the other
prominent lubolos are Canela Y Su
Nueva Generacion Barakutanga
(Cinnamon & His New Barakutanga
Generation), “Yacumenza’ (It’s
About To Start), plus lubolos whose
monikers honor Afro-Uruguayan cul-
ture: “Sarabanda,” ‘““Marabunta,”
and “Morenada.” Sierra Leona won
Carnaval's biggest cash payout, the
equivalent of $10,000 in Uruguayan
pesos.

MURGAS’ *ACCIDENTAL’ POPULARITY

Prize money, which originates from
ticket sales and sponsors, is deter-
mined by the country’s inflation rate,
now spinning at a lofty monthly clip of
§7%. The lubolos and parodistas draw
the largest purses because their pro-
duction costs are the highest.

The murgas winners earn approxi-
mately 15% less than the lubolos and
parodistas. But over the years the
murgas songs have become hugely
popular, with several of their Carna-
val tunes becoming classics. More-
over, during the 1973-84 military dic-
tatorship, the murgas actually be-
came the socio-political conscience of
the Uruguayan populace.

The murgas began in 1906 quite
“by accident,” according to José Ma-
ria “Catusa” Silva, director of the
murga Araca La Cana and arguably
the greatest living murga director in
Uruguay.

Silva says that early in the century,
a Spanish zarzuela company from C4-
diz came to Montevideo to perform in
the Teatro Nacional on Florida
Street, but the show was not success-
ful and the troupe was having trou-
ble paying for the hotel and food.

In desperation, company director
Diego Mufioz and troupe members
went out as a murga—which literally
means a group of people in the street
making noise—and began singing on

streetcorners to collect donations.
Their prosperity was such that Mufioz
and his troupe decided to stay and
take part in Carnaval as the murga
“La Gaditana Que Se Va” (The Cadiz
Woman That Is Going Away).

Two years later, Mufioz founded
the first Uruguayan murga, “La His-
panouruguaya” (The Hispanic-Uru-
guayan). Mufioz’s murga used bom-
bos (bass drums) and platillos (cym-
bals) for percussion. Other
Uruguayan murgas added the redob-
lante (snare drum) in 1915. The per-
cussion players are known collective-
ly as the batea.

“Now if you go to Cadiz,” says Sil-
va, “you’ll see they also use the re-
doblante, so I would speculate that
they took it from us.” He notes as
well that murga exists only in Uru-
guay and Cidiz. “Both murgas are
pretty much the same, but Uruguay-
an murga is more active onstage,
while the C4diz murgas are more [re-
served). Like our murgas, they have
pretty heavy lyrics. They criticize the
Europeans, the Americans, every-
one—just like us. They're great.”

A contemporary murga consists of
a batea and a vocal group of up to 20
murguistas, mostly blue collar work-
ers who have no professional vocal
background. Members are divided
into five vocal sections, ranging from
deep-voiced bajos to the high-singing
vocalist, the tercia.

Murgas start rehearsing for Car-
naval in November at neighborhood
cantinas. After the inaugural parade,
they begin the exhausting marcha-
camibm, consisting of nightly visits
to scores of tablados scattered all
over Montevideo. They perform for
40 minutes and leave hurriedly for
another stage.

Each of the murgueros dons a color-
ful costume and a painted face before
taking the stage to dance and sing—
usually in a crowd-pleasing, out-of-key
delivery. Murguistas possess muscu-
lar, nasal voices, a particular pitch
they cultivate se they will not lose
their voices. Attracted by the irrever-
ent revelry, several opera and tango
singers have recently joined murgas.

A murga show includes a festive
introductory song or saludo, two
couplets that recall the past year’s
events and often contain a critical,
left-of-center political view, and a sad
retirada, or closing song, ‘during
which the murga departs but prom-
ises to come back the following year.

The murgas use the music of Uru-
guayan and internationally popular
songs, but write their own witty and
sarcastic lyrics. The songs are known

by the year and carry no title. Thus,
the most famous murga songs are
the 1932 and 1961 retiradas by Asal-
tantes Con Patente (Licensed Crooks)
and the 1937 saludo by Araca La
Cana (Watch Out For The Police).
Other popular murga groups still in
existence are Patos Cabreros (Angry
Ducks), La Milonga Nacional (The
National Milonga, or folkloric song)
and Los Diablos Verdes (the Green
Devils).

When Uruguay’s military regime
assumed political control from 1973
84, the murgas went beyond their
usual Carnaval role as sardonic bards
and became a key part of the opposi-
tion Canto Popular movement. What
once was viewed by the country’s elite
as low-class, mass entertainment ac-
quired unprecedented appeal among
an eclectic audience that saw in the
murgas a safe way to express their
discomfort with the political situation.

As it became more sophisticated,
the murga boom flourished creative-
ly in the latter half of the '70s and
early '80s. So-called “intellectual”
murgas such as “Falta Y Resto,” us-
ing thought-provoking lyrics from
the Latin American Nueva Cancién
movement, added a special emphasis
on verse and arrangements.

At that time, murgas occasionally
even explored surrealist themes. In
their 1983 couplet, ‘“Murga La,”
“Falta Y Resto” composed lyrics and
music about an imaginary murga that
had no musie, paint, songs, drums, or
costumes. Despite its avant-garde na-
ture, it was a powerful couplet. In
1982, one could criticize the political
situation without directly attacking

Suddenly murgas were popping up
everywhere, primarily on university
campuses, where: No Hay Derecho,
Antimurga BCG, and the pioneering
all-female murga Siempre Libre—
named after the tampon Always
Free—were founded.

Nowadays economic survival, not
political harassment, is the greatest
concern of the murgas, most of which
are self-financed or sponsored (usual-
ly by mom-and-pop stores). Murgas
customarily spend up to $10,000 on
food, transportation, and costumes—
an astronomical sum given that the
country’s per capita GDP is only
$1,760 per year.

Due to such lofty production ex-
penses, four major murgas will be ab-
sent from the 1994 Carnaval: Los Sal-
timbanquis, La Bohemia, Los Arle-
quins, and Contrafarsa. Six other
murgas, however, will be making
their debuts: the all-female La Sic6-
tica (the Psychotic), La Nueva Pince-
lada (the New Brush Touch), A Pico
Seco (Nothing To Drink), La Perica
(The Parakeet), La Sofiada (The
Dreamed Of) and A Punto Quiero,
also named for a strategy in a card
game.

Apart from economic consider-
ations, murgas often fail to appear at
Carnaval due to boycotts stemming
from perceived artistic misapprecia-
tion by Carnaval judges. What upsets
some of the more adventurous mur-
gas, says prominent Uruguayan re-
cording artist Rubén Rada, is the un-
waveringly conservative posture
adopted by the jurors.

“Every year the most popular mur-
gas rarely win first prize,” says

“Falta Y Resto"” at rest, left, and in action. (Photo: Mario Marotta).

the military. But in order to stage any
concert, the artists had to go to the lo-
cal police department and present all
the lyrics for their approval. In most
cases, the authorities didn’t realize
that the seemingly harmless lyrics
were actually a fierce attack on the
government, but the people knew it.
The couplet from ‘“Falta Y Resto”
sought to purvey the message that a
silent murga was the only way to be
able to participate in Carnaval without
offending the authorities.

In 1982, the instrumental makeup of
murgas began to change. “La Reina
De La Teja” (the Queen Of La Teja,
one of Uruguay’s most popular neigh-
borhoods) introduced the flute and
electric bass in a murga. Shortly
thereafter, radio station Emisora del
Palacio FM inserted murga into its ro-
tation.

Such exposure enabled “Falta y
Resto”—named after a maneuver in
a card game—*‘La Reina De La
Teja,” “La Bohemia,” “Araca La
Cana,” and other murgas to sell their
records, with some achieving several
gold status (a gold record is given in
Uruguay after sales of 3,000 copies).
The murga boom of the '80s consist-
ed primarily of sold-out shows
throughout the tablados and some
theaters. They performed six or sev-
en times a night, in 40-minute sets be-
fore 500-3,000 people.

Rada, “since the jury tends to recog-
nize those which only ‘make people
laugh’ and keep the traditional side of
the murga. If you come up with
something revolutionary [such as La
Reina De La Teja’s inclusion of wind
instruments and bass in 1982, or
Falta Y Resto’s “La Murga” in 1983],
your chances of winning decrease.”

Rada notes that it’s common to
have murgas claim they were robbed,
and out of anger many traditional
and popular murgas decide to stay
away. “But sooner or later they come
back,” he says.

Despite the festive atmosphere in-
herent in Uruguay’s Carnaval, both
the murgas and the lubolos will begin
the 1994 edition on a sad note because
the event will take place without its
biggest star: Rosa Luna. The forty-
something, Afro-Uruguayan dancer
died of heart failure during a tour
stop last June in Toronto.

Luna’s body was officially repatri-
ated by the Uruguayan government,
and her funeral was attended by tens
of thousands of mourners in Montevi-
deo. Luna last participated in Carna-
val in 1993 as a vocalist with the lu-
bolo group Canela y su Nueva Gener-
acion Barakutanga. The group
finished third in the competition.

Assistance tn preparing this article
was provided by John Lannert.
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Intemational

Spain’s Retail Map Evolving Fast

Megastores Altering Market In A Big

M BY HOWELL LLEWELLYN

MADRID—The revolution in Spain's
music retail market is gathering speed
and will completely transform buying
habits in the next few years, say the
major players here.

The latest evidence of this shift is
that some 1.1 million shoppers visited
the FNAC megastore in central Ma-
drid in the first month of operations af-
ter its Dec. 2 opening (Billboard, Nov.
20, 1993).

Far from being dismayed, FNAC's
many competitors within walking dis-
tance say that the opening of the 5,000-
square-meter (about 50,000 square
feet), seven-story megastore has
brought them up to 30% more business
and younger customers. This boom is
in addition to the traditional Christmas
rush, dealers say.

Since the French multinational
opened its first outlet in Spain, every
major Spanish chain has announced ex-
pansion plans. Until recently, record
buying in Spain involved occasional
trips to the local department store.

Virgin Retail kicked off the megas-
tore trend in October 1992 in Barce-
lona. Last November, it opened a me-
gastore in Seville, and Luis Urbano,
Virgin Retail director for Spain, Portu-
gal, Italy, and Greece, says his com-
pany’s top priority is to open a Madrid
megastore this year.

Altogether, he adds, Virgin will open
15 new centers in Spain in the next four
years, including megastores in Bilbao
and Valencia.

Madrid Rock, the capital’s biggest
music-only store with 1,500 square me-
ters and 140,000 titles, opened its
fourth Madrid store just before Christ-

Japan’s Latest
Tower Entry Sets
First-Day Record

TOKYO—Tower Records’ new
store in the southwestern Japan-
ese city of Fukuoka has set a rec-
ord for the biggest opening-day
sales of any Tower store.

Keith Cahoon, the chain’s Far
East MD, says the Fukuoka outlet
racked up sales worth the equiva-
lent of more than $100,000 on Dec.
17, its first day of business. The
8,800-square-foot store is located
in the Daiei Shoppers Retail com-
plex in the city's Tenjin district.

“Fukuoka has a reputation as a
music city,” says Cahoon, explain-
ing Tower's decision to open the
city's first foreign-owned record
store. On hand for live appear-
ances were veteran hard rockers
and Fukuoka natives Sheena &
the Rokkets.

The Fukuoka store is Tower's
16th in Japan and its 20th in Asia.

STEVE McCLURE

W
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Virgin chief Richard Branson, internationally renowned tenor Placido Domingo,
and the mayor of Seville were on hand for the Nov. 17 opening of Virgin Retail
Europe’s second Spanish Megastore in that city. The Seville opening was one
of three in the same week; the other two were in Paris and in Linz, Austria, bringing
the number of Virgin outlets in continental Europe to 14.

mas and has one more in Seville.
Owner Jose Arnedo says he plans to
open two more stores in 1994, another
in Madrid and one in northern Spain.

Spanish-owned Crisol, which, like
FNAC, also sells books and videos and
has a travel agency, has six shops—
four in Madrid and one in Barcelona
and Valencia. It will open a second
store in Barcelona this year and outlets
in Seville and Bilbao in 1995.

FNAC itself plans to have six Span-
ish megastores within seven years. The
priority is one in the Plaza de Cataluna
in the heart of Barcelona, followed by
second outlets in both Madrid and Bar-
celona, plus stores in Seville and Valen-
cia, Spain’s third-largest city.

FNAC Madrid, meanwhile, is cele-
brating a successful first month. Com-
munications director Miguel Barroso
says, “Sales were 30% up on our fore-
casts, and FNAC Madrid is already
one of the biggest in the 50-store
group. It’s probably the biggest earner
outside the big three in Paris.”

Barroso adds, “On some days, we
had to stop people coming in, and they
formed a line outside in the cold
weather without a complaint. At first,
about one visitor in seven purchased
something, but by early January, this
was up to one in three.” In Spain,
Christmas presents are given Jan. 6,
Epiphany, rather than Dec. 25.

FNAC's director in Spain, Didier
Stein, says, “Spain was the ideal coun-
try to move to because buying habits
are similar to those in France, and the
right building became available in the
heart of Madrid.” He says FNAC aims
to have the same dominant market
share in Spain as in France by the year
2000.

Virgin's Urbano says his company
has shortlisted two buildings in central
Madrid, but a favorite—the former
Discoplay store—would need expand-
ing because Virgin wants 2,500 square
meters (approximately 25,000 square
feet). The other is believed to be a ci-
nema on the main shopping street, the
Gran Via. It is just 100 yards from
FNAC, but it is leased until 1996.

Urbano adds that there is no hwrry
to open before the autumn, “because a

price war will be unleashed, and the
record and book markets in Madrid are
going to be very complicated.” The Ma-
drid record market accounts for 26% of
the national total, but a Virgin study
shows that the average “madrileno,” or
Madrid resident, spends only $42.50 a
year on cultural products, compared to
$68.30 in Barcelona.

Virgin says it will invest $7.2 million
in the opening of its Madrid and Bilbao
stores in the next year. It expects to
have registered sales in 1993 of $14.4
million, which will rise to $23.2 million
this year, Urbano calculates. He says
that this figure should reach $108.7
million by 1995.

Madrid Rock's 1993 sales were about
$21.7 million, while the figure for Crisol
is $23.2 million. Record sales in Spain
in 1992 reached $450 million, and 1993's
figures will be published in early Fe-

(Continued on next page)

Emergency On Planet Squatt. British band Jamiroquai has sold 100,000 copies

M BY DOMINIC PRIDE

LONDON—Research company
Millward Brown takes over the task
of collecting the U.K.'s chart data
this week in what the company
hopes will be a smooth changeover
from current compilers Gallup.

On Feb. 1, MB will start provid-
ing data taken from retailers and
supply it to CIN, a joint venture
owned by the British Phonographic
Industry and Spotlight Publica-
tions, publishers of U.K. trade mag-
azine Music Week.

CIN made its choice of MB publie
last April, but the company had to
wait until Oct. 5 before the deal was
signed (Billboard, May 15).

MB charts director Bob Barnes
says the delay in inking the contract
put a hold on some capital invest-
ment, but as a result of work over
the Christmas period, he is confi-
dent the changes will be as smooth
as possible.

“We've done a test chart, and this
weekend [Jan 23] we're producing
the first live chart. There have been
one or two minor hiccups—such as

New Chart Data Supplier
Set For Feb. 1 Changeover

one retailer not switching between
us and Gallup—but nothing seri-
ous.”

MB will collect data from multiple
retailers who own their own elec-
tronic point-of-sales systems. There
also are more than 1,000 Epson ter-
minals in multiple retailers. MB will
take data from around 250 inde-
pendent retailers with Epsons, and
Barnes says the number of indie
stores on-line will double within 10
weeks. The changeover involves
changing chips in Epson machines,
which can be done on site.

Ownership of the Epson termi-
nals differs, with some owned by
Gallup, some by the BPI, and others
by the retailers.

Information gathered by MB will
be used to compile the main singles
and albums charts, as well as the
genre-specific listings and music
video charts.

Some labels have been late in sup-
plying release information to MB,
although Barnes says “the gaps
have now been plugged. We can
identify anything which would get

(Continued on page 50)

Venture To Help Indies In Asia
Former Sony, Arista Execs Head Web

LONDON—A new venture, Tim-
buktu International, has been
formed in the U.K. to help inde-
pendent labels penetrate Pacific
Rim music markets.

The initiative unites Peter
Bond, who was a senior Sony Mu-
sic executive in that region, and
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of “Emergency On Planet Earth” in the six months since the album was released
in France, where it appeared on Sony Music’s Squatt artist development label.
Clutching their discs, from left, are Jay Kay, Wallis Buchanan, Toby Smith, Nick
Van Gelder, and Stuart Zender. Jamiroquai is signed to Sony S2 in the U.K,, and
the label reports worldwide sales topping 1.2 million for “Emergency.”

Tim Prior, formerly marketing di-
rector for Arista Records U.K.

London-based Timbuktu is
looking to license, market, and
promote indie label product in
Southeast Asia, Japan, and Aus-
tralasia.

Since 1991, Bond has been run-
ning an independent label/publish-
ing firm under the Timbuktu and
Flame Tree imprints. He operates
within an informal Asia/Pacific
“network” of established local and
multinational companies. They in-
clude Alfa in Japan, Himalaya
Records in Taiwan, OctoArts in
the Philippines, Valentine Music
in Singapore/Malaysia, and Mi-
chael Records in Thailand. Bond
also has deals with Sony Music for
Korea and with PolyGram for
Hong Kong and mainland China.

“The region has posted some of
the music industry’s most dy-
namic growth rates over the past
two to three years,” says Bond,
who cites Timbuktu's recent place-
ment of tracks on a compilation al-
bum in Indonesia that has sold
100,000 units there. “That's the
kind of sales potential we're see-
ing today.”

Timbuktuw/Flame Tree also has
sourced product for U.K. release
by such acts as South Africa’s La-
dysmith Black Mambazo, Ni-
geria’'s Sir Shina Peters, and
Pakistan’s Nazia & Zoheb Has-
san.

ADAM WHITE
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SPANISH MUSIC RETAILING IN FLUX

(Continued from preceding page)
bruary.

Madrid Rock’s Arnedo says he wel-
comes the FNAC competition. “We
were never afraid,” he says. “We are a
center that specializes in musie, not
just a big store. FNAC is not a direct
competitor, it is a financial group that
has different interests to ours. We are
lifelong record dealers.”

Another large record outlet 200
yards from FNAC is El Corte Ingles,

the country’s largest department-store

chain. Its Discotienda, with 115,000 ti-
tles compared to FNAC’s 70,000,
launched a promotional drive 10 days
before FNAC's opening, offering three
records for the price of two.

There are several small specialist
stores within 400 yards of FNAC—
including Record Runner, Escridiscos,
Discos Melocoton, and Discos Man-
zana—which also say FNAC has at-
tracted new clients to them.

LASGO EXPORTS

Proveedor N? Uno de novedades discograficas
Britanicas y Europeas para el mercado Latino

Americano.

Podemos abastecerles con:

Un experto equipo de venta con un amplio
conocimiento musical, hablando varios idiomas.

El proveedor mas eficiente para las novedades en
singles, albumes, libros, videos y camisetas.

Gran seleccién de catalogo y compactos economi-

cos siempre en stock.

Un programa de transporte adaptado a sus

necesidades.

Venga a visitarnos a Midem y contacte Liz o Claude-France a nuestro stand 09:24
Unit 2, Chapmans Park, 378 — 388 High Road, Willesden, London, NW10 2DY, UK

TELEPHONE: +44 81 459 8800

FACSIMILE: +44 81 451 5555

(MUSIC WEEK

TWO OUT OF THREE
AIN'T BAD
BUT THREE OUT OF THREE IS
BETTER...

T-0-P 1-0-0 UK A-L-B-U-M-S 1-9-9-3

15 JANUARY 1994)

R 1 R — -
BAT OUT OF HELL Il
'" BACK TO HELL
Meat Loaf (Steinman) VIRGIN (E)
2 AUTOMATIC FOR THE PEOPLE
e REM (LITT/ REM) WARNER BROS (W)
3 » «s 90 CLOSE
Dina Camoll (Lewis / Mackintosh / Cole / Clivilles) ASM (F)

CONGRATULATIONS TO ALL THREE
FROM

SOLO - ITG
55, FULHAM HIGH STREET
LONDON SW6 31
Tel: 071-736 5025 » Fax 071-731 6921
AGENCY & PROMOTION

MCA Readies For European Expansion

Life Goes On At Scandinavian

l BY DOMINIC PRIDE

Roster-Building Is Top Priority

B BY PHILIPPE CROCQ

LONDON—Danish indie label Scandinavian Rec-
ords says it will continue trading despite the appoint-
ment of its founder, Gert Holmfred, as managing di-
rector of MCA Scandinavia.

Holmfred is already working for MCA, finding
staff for the label’s Swedish-based offices, due to
open in April. However, he says he will continue to
play a part in Scandinavian Records, the label he co-
founded last year and in which he still holds a 50%
stake.

Jorgen Hansen and Ole Mortensen have been pro-
moted to co-MDs of the Danish company in anticipa-
tion of Holmfred's full-time commitment to MCA.
Hansen has been financial controller at Scandinavian
since last February, while Mortensen was a director
of buying in the pop/dance department of retail chain
Action Music¢/Hit House.

Kai Roger Ottesen, former Billboard correspond-
ent for Norway, has been named promotion man-
ager/marketing assistant for Scandinavian Records’
Norwegian affiliate. A general manager will be ap-
pointed in Norway.

Until MCA’s launch in April, Holmfred will divide
his time between Scandinavian in Copenhagen and
MCA in Stockholm. Says Holmfred, “It would be too
much just to leave the company like that; it would
damage the business. I'd like to educate my succes-
sors first.”

Holmfred also says he would still like to realize his
aim of building a pan-Seandinavian independent to
take the place of Sonet, bought by PolyGram in 1991.

“If you’re looking to sign to an indie up here, it's
hell trying to do a deal with three or four companies,”
he says. “In that respect, we're still a little corner of
the world.”

Dutch company Toco, owner of dance label Byte,
is the other investor in Scandinavian. Byte act 2 Un-
limited is signed to the label, along with Human Re-
source, LA Style, and reggae band French Connec-
tion. Artists such as Robin Beck and Ultravox are
licensed from Germany’s DSB. The label also has
rights to some catalog material, including Gilbert
O’Sullivan and recordings by Ray Charles remas-
tered by the artist himself.

PARIS—Building a French roster for MCA France
will be a top priority for the company, says Gerard
Woog, general manager of the French affiliate and
former MCA/Geffen label manager with BMG.

As part of MCA’s European expansion, affiliates
also are being established in Belgium, Holland, Italy,
Spain, and Sweden.

BMG will continue to distribute MCA repertoire in
France under the terms of a worldwide contract,
which runs through 1999 (Billboard, Sept. 11, 1993).
Woog will report to Jorgen Larsen, president of MCA
Music Entertainment International.

Woog, who has been responsible for MCA/Geffen
repertoire in France since 1990, plans to boost MCA’s
market share with international product, to build a lo-
cal roster of young French artists, and also move into
the video market. “Up to now,” he says, “MCA has
never signed a French act—but now we have the re-
sources and the commitment to do this, once the com-
pany is fully structured.”

Woog has a track record in A& R: In 1966 he discov-
ered and produced Michel Polnareff, one of the first
French pop artists to achieve international recogni-
tion. In 1970, he was the producer of Peter Sarstedt.

Licensed to BMG since 1991, MCA had gross sales
of 165 million franes ($30.55 million) in 1992, the year
it saw success with Guns N'Roses’ “Use Your Illusion
I & II”— which the company says sold 1.6 million co-
pies—and Nirvana’s “Nevermind.” In 1993, the com-
pany had sales of 140 million francs ($23.5 million).
MCA/Geffen repertoire accounts for 3% of BMG's
gross revenue in France.

Joining Woog in the new company are Sandy Scott,
label manager for Geffen, and Yoel Konan, label man-
ager for MCA. Woog anticipates hiring a staff of 17,
with headquarters in the center of Paris.

“Once the structure is in place,” says Woog, “we
shall be able to work on exploiting a catalog which has
never been worked on in depth. There has, up to now,
been no television campaign or major marketing exer-
cise for MCA/Geffen product. We are looking forward
to promoting such top talents as Aerosmith and
Rickie Lee Jones. This is not to say that BMG did not
work on the catalog, but obviously it was not their
number one priority—as it will clearly be for us.”

U.K. Venture To Supply New-Release Info

B BY NICOLAS SOAMES

LONDON—The two largest U.K.
suppliers of record-release listings
have formed a joint venture to pro-
vide what they claim is a totally com-
prehensive classical and pop data-
base information service for the
recording industry.

Waterlow Information Services,
publishers of Music Master, the
U.K.’s most widely used popular
music catalog, has teamed up with
General Gramophone Publications,
owners of the authoritative classical
catalog. General Gramophone also
publishes Gramophone, a presti-
gious U.K. classical consumer maga-
zine.

The two have formed R.E.D. (Re-
tail Entertainment Data), pooling
resources to provide a single source
list for retailers and to develop op-
portunities in new electronic media.

Gregor Rankin, publishing direc-
tor of Waterlow, says, “It makes
such logical sense to combine . .. to
offer the market a single and com-
prehensive source of information. A

large proportion of the market al-
ready subscribe to services offered
by both Music Master and Gramo-
phone.”

The joint venture was seen as a
necessity by both companies, says
Christopher Pollard, editorial direc-
tor of General Gramophone Publica-
tions. “To an extent, both parties
were losing out by not being able to
offer the other [repertoire] side, and
we both weighed up the possibility
of entering the market on our own.

“But after the first meeting it was
obvious that the thing to do was to
pool our resources and create the
once-and-for-all definitive music da-
tabase.”

R.E.D. Publishing will continue to
provide pop-only and classical-only
catalogs separately for the specialist
retailers.

But the main change is likely to be
appreciated by the majority of
stores, the multiple retailers and
high street outlets that stock both
pop and classical. “This makes much
more sense than the industry having
to deal with two separate catalogs,”

says Pollard.

The New Release Information
Services (NRIS) for pop, classical,
or both is now available on subscrip-
tion, with detailed information on
new recordings provided every fort-
night on binder or insert formats.
This represents a small change for
Gramophone’s catalog subscribers,
who currently receive 10 cumulative
supplements per year.

Back catalog needs will continue
to be served by Music Master’s an-
nual Big Red Book and Gramo-
phone’s twice-yearly Classical Cata-
logue.

R.E.D. Publishing also expects to
diversify into other products—it is
aiming to demonstrate the com-
bined catalog on CD-ROM at the
MIDEM exhibition.

Also, the reorganization of Gram-
ophone’s own database to accommo-
date the changes means that it will
be able to exploit consumer off-
shoots in much the same way that
Music Master has successfully done
in specialist areas such as country
music and jazz.
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MIDEM Video Awards Get Facelift

@ BY DOMINIC PRIDE

PARIS—The MIDEM Organisation
has revamped its Visual Music Awards
ceremony this year, streamlining the
show and incorporating a separate cat-
egory for videoclips.

The ceremony, now called simply the
MIDEM Awards, will be held Jan. 31
in the auditorium of the Cannes Noga
Hilton. The results will be announced
earlier the same day. For the last two
years, the awards have been held at the
Palm Beach.

The change of venue brings with it
a move to a more traditional approach,
with the evening being conducted more
like a conventional awards ceremony,
says Cathy Bitton, MIDEM artistic di-
rector.

Last year’s flamboyant, avant-garde
presentation received a mixed re-
sponse; the dramatic interludes be-
tween the lists of nominees left some
observers enthralled, while others felt
confused and excluded from the pre-
dominantly Gallic humor.

“The show took over the awards cer-
emony,” says Bitton. “It was a failure.
It was original and crazy, but it wasn’t
what the nominees wanted.”

What they did want, says Bitton, is
the traditional ceremony, with action
focused on the nominees and winners.
Excerpts from the works of all nomi-
nees will be featured.

“The program will have center stage
this time,” says Bitton, “although we’ll
still try to retain some originality.”
Among the novelties the ceremony can
boast will be the dresses worn by the
women presenting the awards. The
work of Japanese designer Yoshiki Hi-
shinuna, the dresses will be made en-
tirely out of videotape.

The ceremony will be presented both
in French and English throughout, and
up to four acts, as yet unnamed, will be
performing.

For the first time, rock and pop vi-
deoclips will have their own separate
category and will not compete with
longer works. There also will be an
award for longform music video.

A total of 22 nominees are up for the
videoclip award, with entries drawn
from 10 countries. Internationally
known videos include U2's “Numb,”
Snoop Doggy Dogg’s “What’s My

Name?,” Blind Melon’s “No Rain,” and
Peter Gabriel’s “Digging In The Dirt.”

TV networks and specialist music
broadcasters such as MTV Asia were
invited to forward selections of clips
from their areas. Laurence Crenn, MI-
DEM awards administrator, says, “It
was a natural step for us to include vi-
deoclips, and we had an excellent re-
sponse, with more than 150 clips. We
got some very interesting pieces from
Asia and from Africa.”

Awards also will be given for movies
and TV programs.

France To Launch Nat’l Song Week
FEvents Planned To Spotlight Repertoire

B BY PHILIPPE CROCQ

PARIS—French popular music is due
for another ministerial boost at
MIDEM, when France’s Culture Min-
ister Jacques Toubon launches “La Se-
maine de la Chanson Francaise”
(French Song Week) Jan. 30.

The inauguration will be in the form
of an evening concert by French artists
including singers Michel Jonasz and
Daniel Belanger, in the presence of
Toubon. The venture is supported by
authors’ society SACEM, the French
record industry association (SNEP),
the society for the administration of
artists’ and musicians’ rights
(ADAMI), the performers’ collection
and distribution society (SPEDIDAM),
the rights society of phonographic pro-
ducers (SCPP), and the foundation for
music creation (FCM).

Other promotional events for French
repertoire are planned throughout the
run of MIDEM, including concerts

MIDEM HIGHLIGHTS |

A selection of concerts and presentations at this year’'s MIDEM
SATURDAY, Jan. 29: Viva Mexico feat. bands Cafe Tacuba and Mana, at Palm Beach, 8:30 p.m.

I
SUNDAY, Jan. 30: Opening Concert feat. Patricia Kaas, Angelique Kidjo, at Palais des Festivals, 8
p.m. Ireland Presents Stiff Little Fingers, Energy Orchard, at Martinez, 9 p.m. MCA Trilogy Concert
| with Mari Hamada, Kim Wilde, Trisha Yearwood, at Noga Hilton, 10 p.m. MIDEM Jazz Club feat.
Bheki Mseleku, Nelson Veras & Mo Brazil. FNAC Music Dance Parly feat.
Laurent Gammier, D) Deep, at Palm Beach Amiraute, 11 p.m.

YEARWOOD

WILDE

HAMADA

MONDAY, Jan. 31: Debut presented by Primary Talent, feat. D-Influence,
Misty Oldland, Freak Power, at Esplanade, Palais des Festivals, 6 p.m.
Bands to watch for '94, Billy Pilgrim, at Martinez, 6:30 p.m. MIDEM Awards
Noga Hitton Theater, 7 p.m. {see story, this page) Bands to Watch for '94.
feat. Strange Nature, Big Light, Smash, Jaleo, Martinez, 9 p.m. MIDEM
| Jazz Club featuring Patrick Verbeke Trio, Benard Allison Group, Luther Allison Band, at Palm Beach

Mogambo Club, 10:30 p.m. Dance Party 2 feat. Paul Oakenfold, DJ Bobo, Captain Hollywood, Deja
Vu, David Morales, at Paim Beach Amiraute, 11 p.m.

TUESDAY, Feb. 1: Talent feat. Soon E MC, Mano Solo, at Palais des Festivals
Magic Mirrors, 6 pm. Voix du Liban feat. Sister Marie Keyrouz, at Eglise
Notre Dame, 6 p.m. From Roots To Rock-1 feat. Carol Laula, at Martinez,
6 pm. EMI Music Publishing presents US3, Etemal, Liane Foly, Duran
Duran, at Palais des Festivals, 8 p.m. Mediterranean Voices presented by
Auvidis, at Palais des Festivals Debussy Theater, 8 p.m. From Roots To Rock-
| 2 feat. Pink Ink, Blues Company, David Halley, Bjoe, at Martinez, 9 p.m. MIDEM Jazz Club Danish
Ambience, at Paim Beach Mogambo Club, 10:30 p.m. Dance Party 3 presented by Sony Dance Pool,
feat. Culture Beat, Kevin Saunderson, Jam & Spoon, Nokko, Pauline Henry
at Palm Beach Amiraute, 11 p.m.

WEDNESDAY, Feb. 2: Talent feat. Bruno Maman, Bee Attitude, at Palais
des Festivals Magic Mimmors, 6 p.m. “One Woman,” a salute to Diana Ross,
at Palm Beach, 8 p.m. (invitation only). Martinez Finale feat. Contrast Fam-
ily, Felli, Pino Pavoli, Dazzle & Delight, at Martinez, 9 p.m. MIDEM Jazz
Club feat. Lizz McComb, at Palm Beach Mogambo Club, 10:30 p.m.

I

Feb. 1-2 that will focus on new talent
under the aegis of SACEM and
ADAML.

The “Semaine” will culminate in the
“Victoires de la Musique” presenta-
tions Feb. 7.

Organized by Jean-Louis Foulquier,
the “Semaine” will comprise more than
50 national and international promo-
tional initiatives and more than 20 re-
gional performances, among which will
be concerts in five major European cit-
ies—Stephan Eicher in Amsterdam
(Feb. 2), Kasav in Madrid (Feb. 3), MC
Solaar in Copenhagen (Feb. 4), Soon
MC in Copenhagen (Feb. 5), and Julien
Clere in Berlin (Feb. 6).

There also will be a series of 150 con-
certs featuring young French artists,
under the patronage of SACEM, in 50
locations throughout France, which
will be broadcast by local radio stations
and by France Inter.

In addition, the French music pro-
motion bureau in New York is arrang-
ing airplay of French repertoire by ra-
dio stations throughout the U.S., and
the champagne company Piper Heid-
seck is organizing a series of competi-
tions on the theme of the French chan-
son for the clients of New York’s
French restaurants. An extension of
this contest to other U.S. cities is plan-
ned for 1995.

The M6 television channel, which de-
votes one-third of its programming to
music, will tie in with the “Semaine de
la Chanson Francaise” by broadcasting
only French repertoire throughout the
week—seven hours of French music
per day. It also will present live per-
formances by major French acts,
including Jean-Michael Jarre.

In another move to promote French
repertoire, M6 has set up a fund of 1
million franes (some $170,000) to fi-
nance videoclips for three young
French talents each year, to tie in with
the releases of their first recordings—
provided that they are of previously
unrecorded songs. The channel also
will give significant exposure to the
clips in its music programs.

The French cable music channel
MCM also is devoting 100% of its mu-
sic programming to French repertoire
during the “Semaine” and will show
concerts by Patricia Kaas (Zenith,
1990) and Johnny Hallyday (Parc des
Princes, 1993).

The week also will be supported by
the most important FM radio stations,
the national public stations, and by the
national press. There will be poster
campaigns and radio and TV spots to
promote the week.
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™ "-Top Model

acts'go
y ‘tremendous success in TV series like

/ 'ﬁooker' and '21 Jump Street’,

i<
Anternational movie star
’-('Teen Agent’', 'Mobsters' and many more)

also in YOUR country!

sounds good...

Out now with a mega-brilliant single
which will take Europe by storm!

gr'leco |

|
|
|
|

\
Rlchard Grieco(& The Dunmore Band.
(ULT 9582-5)

Still available in some tersftories for licensing!
For further information m t us at MIDEM
(H4.17, 4th floor) or contact

edel company,

Wichmannstr. 4, 22607 Hamburg, Germany,

/ phone: +49-40-89085-210, fax: +49-40-89085-301
/
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CANADA (The Record) 1/10/94

GERMANY (0er Musikmarkt) 1/18/94
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SINGLES

WINTER SONG DREAMS COME TRUE :Pic soNY
ROMANCENO KAMISAMA KOUMI HIROSE wictor
ANATADAKE MITSUMATERU MAKI OGURO 6.
GRAM/POLYDOR

TRUE LOVE FUMIYA FUJIl PONY CANYON

GET ALONG TOGETHER AIWO OKURITAIKARA
YASUHIRO YAMANE PANAM/NIPPON CROWN

ROAD DAI NISHOU THE TORABRYU MELDAC
IMAWO DAKISHIMETE NOA FUN HOUSE-MYCAL
HUMMING BIRD

CROSS ROAD MR CHILDREN T10Y'S FACTORY
SAMUI YORU DAKARA TRF AvEX TRAX

EZ DO DANCE TRF Avex TRAX

ALBUMS

DREAMS COME TRUE MAGIC €pic SONY

1ZUMI TACHIBANA TAIYOGA MITERUKARA sony
KOUMI HIROSE SUCCESS STORY victor

ERI HIRAMATSU HITOYO HITOYON)
YUMEMIGORO poNY CANYON

VARIOUS ARTISTS NOW 1 VIRGINTOSHIBIA EM
MARIAH CAREY MUSIC BOX COLUMBIASONY

T BOLAN LOOZ zain

CHAGE & ASKA RED HILL AARDVARK/PONY CANYON
TETSURO ODA SONGS REZOME/BMG ROOMS

YUMI MATSUTOYA U-MIZ £XPRESS/TOSHIBA EMI

AUSTRALIA (Australian Record Industry Assn.) 1/23/94

SINGLES

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING POLYDORPOLYGRAM

BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH
PRINCE Jve/eMG

SHOOP SALT-N-PEPA POLYDOR/POLYGRAM

PLEASE FORGIVE ME BRYAN ADAMS asm
MOVING ON UP M-PEOPLE smG

GIVE IT UP CUT 'N’ MOVE emi

HERO MARIAH CAREY coLumBiA

ALL THAT SHE WANTS ACE OF BASE PIssuwBMG
SLAVE TO THE... TWENTY 4 SEVEN PoSSUMWBMG
GOT TO GET IT CULTURE BEAT coLumsia
CREEP RADIOHEAD emi

WHAT IS LOVE HADDAWAY 8MG

NO RAIN BLIND MELON emi

HEY MR. D.J. ZHANE EePic/sony

FEELS LIKE HEAVEN URBAN COOKIE
COLLECTIVE UBERATIONFESTIVAL

THE WEIGHT JIMMY BARNES AND THE
BADLOVES MUSHROOM/FESTIVAL

SOMEBODY DANCE... D J BOBO PoSSUMWBMG
THE KEY: THE SECRET URBAN COOKIE
COLLECTIVE LIBERATION FESTIVAL

DREAMS GABRIELLE POLYDOR/POLYGRAM

LET'S GET IT ON/DO YOU WANNA DANCE PETER
ANDRE MELODIANFESTIVAL

ALBUMS

BRYAN ADAMS SO FAR SO GOOD asm

JIMMY BARNES FLESH & WOOD MUSHROOM/FESTIVAL
MARIAH CAREY MUSIC BOX coLumBia

THE BLACK SORROWS THE CHOSEN ONES
COLUMBIA

BILLY JOEL RIVER OF DREAMS coLumBiA
MICHAEL CRAWFORD A TOUCH OF... wARNER
GUNS N’ ROSES THE SPAGHETTI INCIDENT?
GEFFEN

FRANK SINATRA DUETS emi

ZOOROPA U2 istanp

PEARL JAM VS. eric

MEAT LOAF BAT OUT OF HELL Il viRGIN

BEE GEES VERY BEST OF BEE GEES PoLyDOR/
POLYGRAM

JOHN FARNHAM THEN AGAIN . . . rca

THE SEEKERS 25 YEAR REUNION CELEBRATION-
LIVE em

ROLLING STONES JUMP BACK '71-'93 viRGINEM
MICHAEL BOLTON THE ONE THING coLumgia
M-PEOPLE ELEGANT SLUMMING BmG

INXS FULL MOON, DIRTY HEARTS wWARNER
LEMONHEADS COME ON FEEL THE
LEMONHEADS wARNER

THE BEATLES 1967-1970 emi
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SINGLES

SAID | LOVED YOU ... BUT | LIED MICHAEL
BOLTON COLUMBIASONY

THE POWER OF LOVE CELINE DION EPicssony
PLEASE FORGIVE ME BRYAN ADAMS asmPGD
JUST KICKIN' IT XSCAPE EPIC/SONY

STAY U2 I1sLaND/PGD

ALL FOR LOVE ADAMS/STEWART/STING A&mPGD
INSANE N THE BRAIN CYPRESS HILL auauy
YOU GOT ME FLOATIN' PM DAWN ISLAND/PGD
MISS YOU IN... DEF LEPPARD VERTIGO/PGD

TIME AND CHANCE COLOR ME BADD GIANT/WEA
DREAMLOVER MARIAH CAREY COLUMBIASONY
JURASSIC PARK WEIRD AL YANKOVIC atric/scoTi
BROS.

ANNIVERSARY TONY TONI TONE MERCURY/PGD
HERO MARIAH CAREY COLUMBIASONY

DREAMS GABRIELLE POLYDORPLG

SHOOP SALT-N-PEPA NEXT PLATEAWPLG

COME TO MY WINDOW MELISSA ETHERIDGE
ISLAND/PGO

ALRIGHT KRIS KROSS COLUMBIA'SONY

ONE TRACK MIND TBTBT ssea

RUBBERBAND GIRL KATE BUSH CAPITOLCEMA
ALBUMS

BRYAN ADAMS SO FAR SO GOOD AswPGD
CELINE DION THE COLOUR OF LOVE EPIC/SONY
PEARL JAM VS. ePIc/SONY

MEAT LOAF BAT OUT OF HELL Il mcauni
MARIAH CAREY MUSIC BOX COLUMBIASONY

TOM PETTY & THE HEARTBREAKERS GREATEST
HITS mcaunt

VARIOUS ARTISTS DANCE MIX '93 quauTy
GUNS N' ROSES THE SPAGHETTL... GEFFENUNI
FRANK SINATRA DUETS CAPITOLCEMA

JANET JACKSON JANET. VIRGINCEMA

MICHAEL BOLTON THE ONE THING COLUMBIASONY
AEROSMITH GET A GRIP GEFFENUNI

BLUE RODEQ 5 DAYS IN JULY WARNER BROS/WEA
ELTON JOHN DUETS mcaun

SMASHING PUMPKINS SIAMESE DREAM vIRGIN/
CEMA

NIRVANA IN UTERO pcouni

SARAH MCLACHLAN FUMBLING TOWARDS
ECSTASY NETTWERKCEMA

BLIND MELON BLIND MELON caPITOLCEMA
PHIL COLLINS BOTH SIDES ATLANTICWEA
SNOOP DOGGY DOGG DOGGYSTYLE (NTERSCOPE/
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SINGLES

THE SIGN ACE OF BASE METRONOME

I'D DO ANYTHING FOR LOVE MEAT LOAF viRGIN
U GOT TO LET THE MUSIC CAPELLA zvx
ANYTHING CULTURE BEAT sony

PLEASE FORGIVE ME BRYAN ADAMS asm

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING PoLYDOR

GO WEST PET SHOP BOYS emi

SLAVE TO THE MUSIC TWENTY 4 SEVEN zvx
CRYIN' AEROSMITH GeFFeEN

IS IT LOVE TWENTY 4 SEVEN FEAT. STAY zvx
ALLES NUR GEKLAUT PRINZEN ARIOLA

FEELS LIKE HEAVEN URBAN COOKIE
COLLECTIVE INTERCORD

SCHREI NACH LIEBE ARZTE METRONOME

BABE TAKE THAT rca

WIR ZWEI ALLEIN DAVID HASSELHOFF arioia
RETURN TO INNOCENCE ENIGMA virGin
TAKE CONTROL D.J. BOBO eAm

| MISS YOU HADDAWAY ARioLA

BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH
PRINCE JIvE/ARIOLA

UNSER LIED CINEMATIC FEAT, RUHMANN ARIOLA
ALBUMS

PHIL COLLINS BOTH SIDES wea

SO FAR SO GOOD BRYAN ADAMS azm

MEAT LOAF BAT OUT OF HELL Il viRGIN

ACE OF BASE HAPPY NATION METRONOME

MEAT LOAF THE VERY BEST OF MEAT LOAF sony
PRINZEN ALLES NUR GEKLAUT ARiOLA

ARZTE DIE BESTIE IN MENSCHENGESTALT
METRONOME

TOTEN HOSEN REICH & SEXY (BEST OF) virGIN
ENIGMA THE CROSS OF CHANGES virGIN

PET SHOP BOYS VERY emi

PETER MAFFAY TABALUGA UND LILLI Ariowa
GUNS N’ ROSES THE SPAGHETT! INCIDENT?
GEFFEN

TAKE THAT EVERYTHING CHANGES rca
SEILTANZERTRAUM PUR INTERCORD
AEROSMITH GET A GRIP GeFFEN

ELTON JOHN DUETS rocker

MEAT LOAF BAT OUT OF HELL eric

FRANKIE GOES TO HOLLYWOOD BANG!... THE
GREATEST HITS OF wea

HADDAWAY THE ALBUM ARrioLA

BON JOVI KEEP THE FAITH PHONOGRAM

THIS
WEEK

1

© WNOBMALWN

WEEK
3

NN —

Y (Musica e Dischi) 1/17/94
LAST

SINGLES

LIVING ON MY OWN FREDDIE MERCURY
PARLOPHONE

PENSO POSITIVO JOVANOTTI poLYGRAM

COME MAI 883 r.R.

STAY U2 isuanp

PLEASE FORGIVE ME BRYAN ADAMS asm

LA PASTILLA DEL FUEGO MORATTO EXPANDED/DFC
YOUR LOVE FARGETTA 0BM MOVEMENT
BROTHERS IN THE SPACE ALADINO TIMEATALIAN
STYLE

ALL FOR LOVE BRYAN ADAMS/STING/ROD
STEWART Asm

NELLA NOTTE 883 r.r4

ALBUMS

BRYAN ADAMS SO FAR SO GOOD azm
FREDDIE MERCURY REMIXES PARLOPHONE
JOVANOTTI LORENZO 1994 SOLELUNAMERCURY
NAPOLI, DUE PUNTI E A CAPO RENZO ARBORE
E L'ORCHESTRA ITALIANA FONIT CETRA

ELTON JOHN DUETS ROCKET/POLYGRAM

LUCIO DALLA HENNA PRESSING

VARIOUS MIXING IN ACTION emi

PHIL COLLINS BOTH SIDES wea

FIORELLO KARAOKE COMPILATION FR.

883 NORD SUD OVEST EST F.ri

(TVE/AFYVE) 1/8/94

TSOF THE =E UK.

© 1994, Billboard/BPI Communications (Music Week/ ® CIN/compiled by Gallup)

1/22/94

NEW ZEALAND (rianz) 1712194

THIS | LAST
WEEK | WEEK
1 3

2 1
3 4
4 2
5 6
6 10
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8 5
9 14
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11 8
12 | 13
13|11
14 | NEW
15 | 20
16 | 12
17 | 17
18 | 15
19 | 16
20 | 19
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2 2
3 3
4 5
5 7
6 6
7 9
8 4
9 11
10 | 12
11 | 10
12 | NEW
13 8
14 | 13
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16 | 15
17 | 20
18 | NEW
19 | NEW
20 | 17
THIS | LAST
WEEK | WEEK
1 |NEW
2 1
3 3
4 2
5 4
6 9
7 6
8 5
9 |NEW
10 | 10
1 1
2 6
3 3
4 7
5 |NEW
6 2
7 9
8 4
9 | NEW
10 5

SINGLES

| CAN SEE CLEARLY NOW JIMMY CLIFF sony

IT KEEP RAININ' BITTY MCLEAN FeSTIVAL

ALL THAT SHE WANTS ACE OF BASE emc
HERO MARIAH CAREY sony

BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH
PRINCE svesmc

BREATHE AGAIN TONI BRAXTON sMmG
ROCK'N’ROLL DREAMS COME THROUGH MEAT
LOAF VIRGIN

SWEAT (A LA LA LA LA...) INNER CIRCLE waRNER
GONE TOO SOON MICHAEL JACKSON sony
LEMON U2 1suano

ALBUMS

BRYAN ADAMS SO FAR SO GOOD asm

TOM PETTY AND THE HEARTBREAKERS
GREATEST HITS mca

FRANK SINATRA DUETS emi

MEAT LOAF BAT OUT OF HELL Il virain

DAVID BOWIE THE SINGLES COLLECTION em
JOHN MCDERMOTT DANNY BOY tmi

MARIAH CAREY MUSIC BOX sony

THE ROLLING STONES JUMP BACK '71-'93 viRGIN
JIMMY BARNES FLESH & WOOD FesTivAL
CROWDED HOUSE TOGETHER ALONE emi

THIS | LAST
WEEK | WEEK
1| 2

2 |1

3| 4
4 | 7
5|5
6 | 3

7 |NEW
B | 12
9 | 1
10 | 21
1| 6
12| 8
13 | 26
14 | 22
15 | 28
16 |NEW
17 | 16
18 | NEW
19 | 14
20 | NEW
21 | 10
22 |NEW
23| 9
24 | 17
25 |NEW
26 [ 15
27 |18
28 | NEW
29 | NEW
30 | 37
31 |NEW
32 |NEW
33 |NEW
34 | 24
35 | NEW
36 | NEW
37 |13
38 | 32
39 | 19
a0 | 25

SINGLES

THINGS CAN ONLY GET BETTER D:REAM Fxu/
MAGNET

TWIST & SHOUT CHAKA DEMUS & PLIERS mANGO
COME BABY COME K7 TOMMY BOY/BIG LIFE

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING asm

ANYTHING CULTURE BEAT epic

IT'S ALRIGHT EAST 17 (onpon

CORNFLAKE GIRL TOR!I AMOS EeasTwest

SAVE OUR LOVE ETERNAL em

| MISS YOU HADDAWAY LOGI/ARISTA

HERE | STAND BITTY MCLEAN BRILLIANT RECORDING
THE PERFECT YEAR DINA CARROLL Asm

FOR WHOM THE BELL TOLLS BEE GEES PoLYDOR
BREATHE AGAIN TONI BRAXTON LAFACE/ARISTA
ACTION DEF LEPPARD BLUDGEON RIFFOLA
EVERYDAY PHIL COLLINS wvirGiIN

SOMETHING IN COMMON BOBBY BROWN &
WHITNEY HOUSTON mca

I'M IN THE MOOD CE CE PENISTON asm

IN YOUR ROOM CE CE PENISTON asm

A WHOLE NEW WORLD (ALADDIN'S THEME)
PEABO BRYSON & REGINA BELLE coiumsia
SATURN 5 INSPIRAL CARPETS cowmuTte

BABE TAKE THAT rca

THE RED STROKES/FRIENDS IN LOW PLACES
GARTH BROOKS uBERTY

MR BLOBBY MR BLOBBY DESTINY MUSIC
DIS-INFECTED THE THE epic

I'M IN LUV JOE (DIBBS) MERCURY

BLOW YOUR WHISTLE DJ DUKE #n

FAMILY AFFAIR SHABBA RANKS PoLYDOR

U LONICLARK Asm

BLACK GOLD SOUL ASYLUM cotumsia

STOP LOVING ME, STOP LOVING YOU DARYL
HALL emc

NUTHIN’ BUT A ‘G' THANGA.ET ME RIDE DR DRE
DEATH ROW/INTERSCOPE

HYPERACTIVE! THOMAS DOLBY PARLOPHONE
GETTO JAM DOMINO OUTBURST/COLUMBIA

FEELIN' ALRIGHT EYC wmca

| GOT YOU BABE CHER WITH BEAVIS AND BUTT-
HEAD GeFFeN

ASTRAL AMERICA APOLLO 440 STEALTH SONIC

I'D DO ANYTHING FOR LOVE (BUT | WON'T DO
THAT) MEAT LOAF wvirGIN

WHO LET iN THE RAIN CYNDI LAUPER epic

BAT OUT OF HELL MEAT LOAF epc

PLEASE FORGIVE ME BRYAN ADAMS asM
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35
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ALBUMS

DIANA ROSS ONE WOMAN - THE ULTIMATE
COLLECTION emi

DINA CARROLL SO CLOSE asm

BRYAN ADAMS SO FAR SO GOOD asm

BJORK DEBUT ONE LITTLE INDIAN

M PEOPLE ELEGANT SLUMMING deCONSTRUCTION
TAKE THAT EVERYTHING CHANGES rca
PHIL COLLINS BOTH SIDES virGiN

MEAT LOAF BAT OUT OF HELL Il virGiN
MARIAH CAREY MUSIC BOX coLumsia

WET WET WET END OF PART ONE (THEIR
GREATEST HITS) Precious

ETERNAL ALWAYS & FOREVER em:

UB40 PROMISES & LIES DEP INTERNATIONAL
ELTON JOHN DUETS ROCKET/PHONOGRAM

MEAT LOAF BAT OUT OF HELL epc

CYPRESS HILL BLACK SUNDAY RUFFHOUSE/
COLUMBIA

MICHAEL BOLTON THE ONE THING cotumsia
R.E.M. AUTOMATIC FOR THE PEOPLE wWARNER
EAST 17 WALTHAMSTOW LonDON

SOUL 1l SOUL VOLUME IV THE CLASSIC SINGLES
'88-'93 VIRGIN

PEARL JAM VS. emc

ROLLING STONES JUMP BACK '71-'93 virGIN
KATE BUSH THE RED SHOES em

GUNS N' ROSES THE SPAGHETTI INCIDENT?
GEFFEN.

LISA STANSFIELD SO NATURAL ARiSTA
JANET JACKSON JANET, virGIN

DAVID BOWIE THE SINGLES COLLECTION em
GABRIELLE FIND YOUR WAY GO BEAT

PET SHOP BOYS VERY PARLOPHONE

PRINCE THE HITS 2 PAISLEY PARK

STING TEN SUMMONER'S TALES asm
SIMPLY RED STARS EAST wesT

FRANK SINATRA DUETS caprroL

U2 ZOOROPA stanD

K.D. LANG INGENUE sire

FRANKIE GOES TO HOLLYWOOD BANG!
GREATEST HITS zrv

BEE GEES SIZE ISN'T EVERYTHING poLYDOR
SOUL ASYLUM GRAVE DANCERS UNION cotumsia
BETTE MIDLER EXPERIENCE THE DIVINE -
GREATEST HITS ArianTic

PRINCE THE HITS 1 PAISLEY PARK

SPIN DOCTORS POCKET FULL OF KRYPTONITE
EPC
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SINGLES

SATURDAY NIGHT WHIGFIELD GINGER MuSIC
HERE'S JOHNNIE HOCUS POCUS max MusiC

EL EXORCISTA V.2 DJ SATANIC max musiC
BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH
PRINCE Jivermca

MAXIMUM OVERDRIVE 2 UNLIMITED suancoy
NEGRO

DUM DA DUM MELODIE MC virGIN
LOCAMOTIV KUADRA BLANCO Y NEGRO

A BRIGHTER DAY S.SECCHI - TALEESA GinGer
MUSIC

POEM WITHOUT WORDS TERMINAL max MusIC
GOT TO GET IT CULTURE BEAT sony
ALBUMS

CORO MONJES MONASTERIO DE SILOS CANTOS
GREGORIANOS Emi 0DEON

GLORIA ESTEFAN MI TIERRA epic

BEATLES 1962-1966 Emi

FRANK SINATRA DUETS HispavOx

BEATLES 1967-1970 em

SERGIO DALMA SOLO PARA TI HoRus

ELTON JOHN DUETS PoLYGRAM

PHIL COLLINS BOTH SIDES warner
VICEVERSA UN AMIGO DE VERDAD max musiC
UB40 PROMISES & LIES virGIN

NETHERLANDS (stichting Mega Top 50) 1/22/94
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SINGLES

IK WLL NIET DAT JE LIEGT PAUL DE LEEUW
VARAGRAM/SONY

LA SOLITUDINE LAURA PAUSINI CGDWARNER
NEVER ALONE 2 BROS. ON THE 4TH FLOOR
INDISC/CNR

HET PIZZA-LIED ANDRE VAN DUIN cnranpisc
PLEASE FORGIVE ME BRYAN ADAMS asm

IS ITLOVE TWENTY 4 SEVEN CcNRANDISC

BABE TAKE THAT rca

WHAT'S MY NAME SNOOP DOGGY DOGG DtATH
ROW/WARNER

THE SIGN ACE OF BASE meGa

"'D DO ANYTHING FOR LOVE (BUT | WON'T DO
THAT) MEAT LOAF virGIN

ALBUMS

BRYAN ADAMS SO FAR SO GOOD azm

PAUL DE LEEUW PLUGGED sony

LAURA PAUSINI LAURA PAUSINI CGOMWARNER
RENE FROGER THE POWER OF PASSION oino
MUSIC

BJORK DEBUT MOTHERPOLYDOR

MARIAH CAREY MUSIC BOX coiumsia

ANDRE VAN DUIN EFFE WACHE... CNRCNR IN-DISC
PHIL COLLINS BOTH SIDES waRNER

MEAT LOAF BAT OUT OF HELL Il virGiN

2 UNLIMITED NO LIMITS evte

HONG KONG (IFP! Hong Kong Group) 1/9/94

THIS
WEEK

1

~N O wn b w N

ow®

LAST
WEEK

1

wWN s w

NEW

NEW

ALBUMS

ANDY LAU FALLING IN LOVE WARNER MUSIC & NEW
MELODY

JACKY CHEUNG WAIT FOR U UNTIL MY
HEARTACHE POLYGRAM

SAMMI CHENG REVENGE CAPITAL ARTISTS
LEON LAI CHATEAU DE REVE POLYGRAM
VIVIAN CHOW GREATEST HITS & NEW SONGS
POLYGRAM

CASS PANG HAVE YOU . .. SO BEAUTIFUL em
ANDY HUI NEVER FALL IN LOVE LIKE THIS
BEFORE cAPITAL ARTISTS

JACKY CHEUNG BLESSING POLYGRAM

ANGELA PANG LINGERING AROUND sony
CHARLIE YEUNG FEELING OF LOVE emt

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Clair Chambers. Contact 71-323-6686, fax 71-323-2314/2316.
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IRELAND «FPi irelang) 1/13/94

<=
THIS | LAST
WEEK | WEEK
1 1
2 2
3 3
4 4
5 15
6 13
7 8
8 5
9 7
10 | NEW
11 6
12 | 18
13 9
14 | 12
15 | NEW
16 | 20
17 | 14
18 | 10
19 | 16
20 | 11
1 1
2 3
3 2
4 4
5 5
6 8
7 14
8 9
9 7
10 | NEW
11 | NEW
12 | 12
13 | 11
14 | 15
15 | NEW
16 | 18
17 | NEW
18 | 13
19 | 16
20 | NEW

SINGLES

I’D DO ANYTHING FOR LOVE (BUT | WON'T DO
THAT) MEAT LOAF viRGIN

PLEASE FORGIVE ME BRYAN ADAMS asm

THE SIGN ACE OF BASE MeGa

CAPELLA U GOT 2 LET THE MUSIC INTERNAL DANCE
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING Asm

{T'S ALRIGHT EAST 17 LonpON

TWIST & SHOUT CHAKA DEMUS & PLIERS manGo
BABE TAKE THAT Rca

CRYIN' AEROSMITH ceFrFen

ANYTHING CULTURE BEAT DANCE POOL

MR BLOBBY MR BLOBBY DesTINY

| MISS YOU HADDAWAY coconut

GO WEST PET SHOP BOYS PARLOPHONE
MAXIMUM OVERDRIVE 2 UNLIMITED evTe
COME BABE COME K7 BiGLIFE

BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH
PRINCE Jwve

STAY/I'VE GOT YOU UNDER MY SKIN U2/FRANK
SINATRA & BONO SLAND

FOR WHOM THE BELL TOLLS BEE GEES roLvpor
LIVING ON MY OWN FREDDIE MERCURY
PARLOPHONE

TRUE LOVE ELTON JOHN & KIKI DEE ROCKET
ALBUMS

BRYAN ADAMS SO FAR SO GOOD asm

PHIL COLLINS BOTH SIDES viRGIN

MEAT LOAF BAT OUT OF HELL Il viRGIN

ELTON JOHN DUETS ROCKET

GUNS N’ ROSES THE SPAGHETTI INCIDENT?
GEFFEN

TAKE THAT EVERYTHING CHANGES Rca
MARIAH CAREY MUSIC BOX coLumsia

PET SHOP BOYS VERY PARLOPHONE

FRANK SINATRA DUETS captor

DINA CARROLL SO CLOSE asm

ENIGMA THE CROSS OF CHANGES vIRGIN
ROLLING STONES JUMP BACK '71.'93 virGIN
MICHAEL BOLTON THE ONE THING coLumeia
AEROSMITH GET A GRIP GeFFeN

BJORK DEBUT MOTHER/ONE LITTLE INDIAN

DIE ARZTE DIE BESTIE IN MENSCHENGESTALT
METRONOME

ACE OF BASE HAPPY NATION meGa

DIE PRINZEN ALLES NUR GEKLAUT wHansa

THE BEATLES 1962-1966 aerLe

FREDDIE MERCURY REMIXES PARLOPHONE
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NEW

NEW
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NEW

NEW

NEW

SINGLES

IT'S ALRIGHT EAST 17 LoNDON

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING Asm

ANYTHING CULTURE BEAT epic

THE PERFECT YEAR DINA CARROLL asm
COME BABY COME K7 BiG LIFE

BABE TAKE THAT rca

FOR WHOM THE BELL TOLLS BEE GEES PoLYDOR
THINGS CAN ONLY GET BETTER D:REAM MAGNET
EAST WEST

DAUGHTER PEARL JAM ePiC

HERO MARIAH CAREY coLumeia

ALBUMS

BRYAN ADAMS SO FAR SO GOOD asMm

GARTH BROOKS NO FENCES capiToL

DIANA ROSS ONE WOMAN - THE ULTIMATE
COLLECTION emi

DINA CARROLL SO CLOSE asm

CHRISTY MOORE KING PUCK coLumeia
VARIOUS NOW THAT'S WHAT | CALL MUSIC 26
EMUVIRGINPOLYGRAM

VARIOUS BEST OF DANCE '93 TELSTAR
VARIOUS A WOMAN'S HEART oara

BJORK DEBUT MOTHER

BETTE MIDLER EXPERIENCE THE DIVINE -
GREATEST HITS ATLANTICEAST WEST

FINU\ND (Seura/IFPI Finland) 1/8/94

SWEDEN cLr 1114794

THIS | LAST
WEEK | WEEK
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SINGLES

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING Asm

THE SIGN ACE OF BASE meGa

VART TOG DEN SOTA LILLA FLICKAN JUST D
TELEGRAM

IN COMMAND ROB 'N' RAZ TELEGRAM

PLEASE FORGIVE ME BRYAN ADAMS asm
AGAIN JANET JACKSON vIRGIN

I'D DO ANYTHING FOR LOVE (BUT | WON'T DO
THAT) MEAT LOAF VIRGIN

CRYIN' AEROSMITH GEFFEN

COME ON AND DO IT PANDORA PANDORA
PLAY DEAD BJORK & DAVID ARNOLD MoOTHER
ALBUMS

BRYAN ADAMS SO FAR SO GOOD asm

BJORK DEBUT MOTHER

ACE OF BASE HAPPY NATION - U.S. VERSION mMeGA
REBECKA TOMQVIST A NIGHT LIKE THIS emi
MAGNUS UGGLA ALLA FAR PASAR coLumeia
MARIAH CAREY MUSIC BOX coLumeia
ENIGMA ENIGMA Il vIRGIN

EROS RAMAZZOTT! TUTTE STORIE 000

JUST D TRE AMIGOS TELEGRAM

PHIL COLLINS BOTH SIDES wea

THIS
WEEK
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SINGLES

THE SIGN ACE OF BASE MEGA

POPLAULAJAN VAPAAPAIVA NELJA RUUSUA emi
PLEASE FORGIVE ME BRYAN ADAMS asm

| WOULDN'T NORMALLY DO THIS KIND OF THING
PET SHOP BOYS PARLOPHONE

GO WEST PET SHOP BOYS PALOPHONE

(BABY) SA OOT MUN POP NEON 2 coLumsia
JOKI RICKI SORSA aubiovox

| MISS YOU HADDAWAY cocoNuT

KERRAN LAURA VOUTILAINEN FINNLEVY

BABE TAKE THAT Rca

ALBUMS

BRYAN ADAMS SO FAR SO GOOD asm
LENINGRAD COWBOYS & THE ALEXANDROV RED
ARMY ENSEMBLE TOTAL BALALAIKA SHOW
HELSINKI CONCERT PLUTONIUM/JOHANNA

NELJA RUUSUA POP-USKONTO ew

GUNS N' ROSES THE SPAGHETTI INCIDENT?
GEFFEN

ACE OF BASE HAPPY NATION - U.S VERSION Mmeca
D.J. BOBO DANCE WITH ME P1ICH CONTROL

PHIL COLLINS BOTH SIDES wea

TAKE THAT EVERYTHING CHANGES Rca

PET SHOP BOYS VERY emi

KAIJA KOO TUULTEN VIEMAA wea

PORTUGAL Portugavarr) 1/13/94

BELGIUM «rri Beigiunysasam) 1/7/94
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SINGLES

I'D DO ANYTHING FOR LOVE (BUT | WON'T DO
THAT) MEAT LOAF VIRGIN

PLEASE FORGIVE ME BRYAN ADAMS asm
FORMIDABELE KERSTMIS XAVIER DE BAERE ewmi
I'LL ALWAYS BE THERE ROCH VOISINE Rrca
TRUE LOVE ELTON JOHN ROCKET

U GOT 2 LET THE MUSIC CAPELLA ReD BULLET
ANYTHING ANYTHING oan

CRYIN' AEROSMITH GEFFEN

BONZAI CHANNEL ONE THUNDERBALL BoNzZAI
LE MONDE EST STONE LES ENFOIRES coLumeia
ALBUMS

BRYAN ADAMS SO FAR SO GOOD asm
DOMINGO ROSS CARRERAS CHRISTMAS IN
VIENNA sony

DANA WINNER REGENBOGEN AssexkRem
FREDERICKS GOLDMAN JON ROUGE coiumsia
ROCH VOISINE 'LL ALWAYS BE THERE RcA
ADAMO COMME TOUJOURS emi

THE ROLLING STONES JUMP BACK_BEST OF 71-
93 VIRGIN

GUNS N' ROSES THE SPAGHETTI INCIDENT?
GEFFEN

HELMUT LOTTI MEMORIES rca

MEAT LOAF BAT OUT OF HELL Il viRGIN

THIS

Swaummhwnma

LAST
WEEK

ALBUMS

VARIOUS ARTISTS NO. 1 coLumBia
VARIOUS TOP STAR '93-'94 wvioiscd

EROS RAMAZZOTT| TUTTE STORIE oop
VITORINO AS MAIS BONITAS emi

ONDA CHOC ELE E O REI coLumsia

LUIS REPRESAS REPRESAS emi

MICHAEL BOLTON THE ONE THING coLumeia
AEROSMITH GET A GRIP GeFFeN

BRYAN ADAMS SO FAR SO GOOD asm
LEANDRO E LEONARDO MEXE MEXE vipisco

ARGENTINA cAr.if) 198

THIS
WEEK

1

[* I U X

cw®mN O

LAST |
WEEK

NEW
6
9

NEW
4

NEW
NEW
NEW
NEW

NEW

ALBUMS

ACE OF BASE HAPPY NATION emc

EROS RAMAZZOTTI TODO HISTORIAS MG
VARIOUS ASPEN 102.3 GRANDES EXITOS smG
RICARDO MONTANER EXITOS Y ALGO MAS BMG

LOS FABULOSOS CADILLACS VASOS VACIOS
POLYGRAM

AEROSMITH GET A GRIP smG

VILNA PALMA E VAMPIROS 3980 eArR
BRAVO BRAVO smc

LOS PERICOS BIG YUYO emt

LUCIO DALLA ATENTO AL LOBO BMG

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

NETHERLANDS: “A song with global hit potential . .. the most brilliant single of 1993 ...
top release of the year.” These are among the press accolades that have greeted “Gaia,”
the debut single from 22-year-old Dutchman Valensia Clarkson. The song, which recently
reached No. 2 on the Dutch national singles chart, also is featured on
Clarkson’s debut album, titled simply “Valensia.” All 12 tracks on the
album were composed and arranged by Clarkson, who also performed
all the vocals and played various instruments, including a grand piano,
percussion, and fretless bass. Others contributing to the disc were well-
known Dutch studio musicians and top classical instrumentalists Emmy
Verhey on violin and Wim Both on trumpet. John Sonneveld and Pim
Koopmans, who discovered Clarkson, produced and mixed the album
at Wisselord Studio in Hilversum. Characteristic of Valensia’s composi-
tions are the unorthodox classical arrangements, virtuoso guitar solos,
choir vocals, sounds of nature, and Clarkson’s determined vocal style. Other notable tracks
on the album are “Nathalie,” “Tere,” “Scaraboushka,” “Tango Tamara,” “My Heart Is In
Your Hands,” and “T’Kylah.” WILLEM HOOS

cnaslecnensadatn,

JAMAICA: J.C. Lodge, the “Telephone Love” girl—one of the first artists out of dancehall’s
starting gate, with a song that set the pace for the new age of Jamaican rhythm—is back
with a new album that the English-born Lodge considers her best to date. “It shows the
many sides of me,” she says, “and the many different things you can do with reggae.” The
album, “To The Max” on RAS Records, was co-produced by Lodge and her manager and
husband Erroll O’Meally, except for a version of the Isley Brothers’ “Between The
Sheets” that was produced by Tappa Zukie. Lodge’s enthusiasm about her new work stems
in large part from her development as a writer. “I wrote several of the songs on ‘To The
Max,’” she says, noting “Love You To The Max” and “I Am Someone.”

MAUREEN SHERIDAN

SCOTLAND: The Music in Scotland Trust (MiST) has teamed with members of the Scottish
music industry and brewery sponsor Tennents Live! to produce the “MiST Scottish Music
Guide ’'94,” which lists the top 1,500 Scottish music companies and contains hundreds of
articles profiling every aspect of today’s Scottish music. “Scotland’s music scene boasts in-
ternational music acts from Deacon Blue to the Blue Nile,” notes John Dingwall, coordi-
nator of MiST, adding that the guide will help people identify ways of developing careers
in the music industry.

Bruce Findlay, manager of the Silencers and other Scottish acts, credits the role of
MiST for helping set up more than 40 music businesses through its link with the Prince’s
Scottish Youth Business Trust. Tennants Live! has helped underwrite the live music scene.
“Long term, the MiST Scottish Music Guide '94 will encourage new and expanding music
businesses,” says Findlay, “with Scotland reaping the benefits of a multimillion-pound in-
dustry by developing its own music economy. This remarkable book will help to create mu-
sic-related jobs.” THOM DUFFY

PORTUGAL: Movieplay in Portugal has moved into the MiniDisc format with a compilation
featuring four tracks from key Portuguese artists: “Canoas De Tejo” from Carlos Do
Carmo; “Guitarra Porotuguesa” from Alcino Frazao; and “Fados De Coimbra” and “Traz
Outro Amigo Tambem” from the late singer Jose Afonso. The tracks come from albums
that have been best-sellers here and abroad. Jose Serafim, general manager of Movieplay,
says he chose to release material on MD because he appreciates the portability of the for-
mat. Movieplay’s other upcoming MD titles include “O Fado” from Amalia Rodrigues and
“Cantigas de Maio” from Alfonso. FERNANDO TENENTE

SOUTH AFRICA: The success of producer Dan Tshanda here with the sound of Mpantsula
Jive and such acts as Splash, Patricia Majalisa, and the Dalom Kids (Billboard, Jan. 8
and Jan. 15) inspired Gallo Records in 1991 to release a compilation album, “African House
Party,” aimed at the township market, and now a new album released in the U.K. on the
Flame Tree Label, titled “Mpantsula Jive.” The Pantsula beat has drawn numerous estab-
lished artists to its bandwagon, including popular township disco singer Mercy Pakea,
whose last album was produced by a Pantsula star in his own right, known simply as Thiza.
Both had strings of gold records behind them, and the Pantsula collaboration followed suit.
Like Tshanda, Thiza has been dubbed King of Pantsula by his record company, CCP.
ARTHUR GOLDSTUCK

SPAIN: Barcelona-based rockabilly veteran Loquillo and his band Los Trogloditas are
claiming that their latest single has been censored by Spain’s radio sta-
tions. That’s not too surprising, since “Los Ojos Vendados” (Blindfolded
Eyes), from the album “Mientras Respiremos” (While We Breathe) is
about torture in Spain’s strife-torn Basque region, where the armed
separatist group ETA is battling for Basque self-rule. “The song is
based on real events and was made in collaboration with Amnesty Inter-
national,” says Loquillo. “The single has been withdrawn from the radio
station playlists.” The lyrics of the song leave no doubt about Loquillo’s
feelings: “They untied the cord/His mouth was bleeding/He couldn’t
guess what they were accusing him of/He only remembers that they
beat him.” The promotional video is likely to receive the same media treatment. It portrays
a youth beaten by three policemen, tied to a bath, his head forced into a toilet.

HOWELL LLEWELLYN
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International

35th Japan Record Award
Winners Are Announced

B BY STEVE McCLURE

TOKYO—The winners of the 35th an-
nual Japan Record Awards, which
roughly corresponds to the Gram-
mys, were recently announced during
a nationwide TV broadcast here. The
annual awards ceremony is rivaled
only by the Recording Industry Assn.
of Japan’s Record Gold Disk Awards,
which are based strictly on sales.

Nominees for the Japan Record
Awards are chosen by committees
made up of various music-industry
personnel, under the auspices of the
Japan Composers’ Assn. Winners are
chosen by a 14-member panel of
judges. The awards ceremony is
broadcast nationally by the Tokyo
Broadcasting System, which jointly
sponsors the annual event with the
composers’ association.

This year’s winners were:

Album grand prize: “Quiet Life,” Mariya
Takeuchi, eastwest Japan.

Best vocal award: “Wakare Uta,” Kiyoshi
Maekawa, Pony Canyon.

Hit single award: “Road,” the Trouble You,

Meldac.

Best song award: “Shimauta,” the Boom,
Sony Records.

Best composer/song award: Koji Tamaki for
*“Mugonzaka,” performed by Kaori Kouzai.

Best arranger/arrangement: Jun Sato, “Make-
up Shadow,” performed by Yosui Inoue.

Best lyrics: Toyohisa Araki, for “Kokoro Kora-
sete,” performed by Gen Takayama.

Hibari Misora Memorial Award: Shinji Tani-
mura.

Newcomer Award: Yasuhiro Yamane.

Top three albums: “Quiet Life," Mariya
Takeuchi, eastwest Japan; “Access II,"” Access,
Fun House; “The Swinging Star,” Dreams Come
True, Epic/Sony.

Music video award: “EZ Do Dance,” trf, Avex
Trax; ““The 8th of Ace,” Kome Kome Club, Sony
Records.

Special Award: Orquestra de la Luz, BMG Vic-
tor; Rinken Band, Wave.

Meritorious service award: Tetsuro Hoshino,
Michiya Mihashi.

Special meritorious service award: Ryoichi
Hattori.

Special meritorious service award of the Ja-
pan Composers’ Assn.: Kosho Inomata.

at 49 202 78 91 61.

newsline...

POPKOMM DATES have been set. The sixth music and trade meet will take
place at the Cologne Messe Aug. 18-21. Fax organizers Musikkomm for details

RYUICHI SAKAMOTO has inked a solo deal with Japan’s For Life Records. First
release, slated for May, is the soundtrack from Bernardo Bertolucci’s film
“Little Buddha.” Sakamoto previously was signed to EMI-Toshiba, although
he did not release any albums under this deal. Sakamoto is one-third of Yellow
Magic Orchestra, now known as YMO, whose contract with Toshiba-EMI is
unaffected. Sakamoto also is chairing the jury at this year’s MIDEM Awards.

BONUS, a 27-track sampler of Singapore pop and rock acts released by Pony
Canyon, will be distributed at MIDEM at the company’s booth. It features
Kick!, a band that has hit No. 1 on the Singapore charts.

BMG ARIOLA has formed a new joint venture with Frankfurt production and
management company MSM, whose partners are Bernd Hoffmann and Mi-
chael Stark. The partnership has launched the careers of Jennifer Rush and
Muenchener Freiheit. The venture will center on a label, MSM-Music, which
will be marketed and distributed through BMG.

Billboard’'s 1994

International Talent &
Touring Directory is here!

“The Billboard International Talent & Touring Directory is a
lifesaver! Year-to-date, | have booked over 150 room nights
thanks to your directory. This is a must in sales offices.”

The ultimate international reference guide for recording
talent, agents, management, venues, clubs, hotels,
suppliers, insurance companies, facility equipment manufacturers, services —

PLUS this brand new edition features merchandisers for the very first time!
To order send $75 plus $4 shipping & handling ($10 for international orders) to:
Billboard Directories, Dept. BDTD3103, P.0. Box 2016, Lakewood, NJ OB701.

Please add appropriate sales tax in NY,NJCATNMAILFA & DC.
Orders are payable in U.S. funds drawn on a U.5 bank only. All sales are final.
For fastest service cali toll-free:1-800-233-7524 or 1-800-344-7119.

In NY call (212) 536-5174. In NJ call (908) 363-4156.
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INTERNA
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Canada

Canadian Biz Readies For MIDEM Meet

Attendees See Confab As A Way To ‘Keep In Touch’

H BY LARRY LeBLANC

TORONTO—Whether to buy or pitch
music, or merely to hang out at the
famed bar at The Carleton, attending
MIDEM Jan. 30-Feb. 3 remains a pri-
ority for Canadian music people.

Some 58 Canadian companies have
registered as participants at separate
MIDEM booths being operated this
year by the Canadian Independent
Record Production Assn. and the Que-
bec-based, primarily francophone or-
ganization, ADISQ.

“MIDEM is one of the most impor-
tant events of the year, and it's been in-
strumental in Select’s annual game
plan for the past 10 years,” says Mario
Lefebvre of Select Distribution, the
Montreal-based firm that handles more
than 50 domestic labels and 60% of the
French music product available in Que-
bec. “It has helped us to open a lot of
doors over the years.

“Every year we meet with a lot of the
[European] labels, we distribute and
renew our arrangements with them,”
says Lefebvre. “We also have mandates
from many of the [Canadian] compan-
ies that we represent to find deals for
them overseas. Additionally, we're
there in a PR capacity to try to facili-
tate meetings for our labels and pro-
ducers with the people we know there.”

Fifteen-year MIDEM veteran
Holger Peterson, president of the root-
based Stony Plain Records from
Edmonton, Alberta, claims there has
been less deal-making at the event in
the past few years. “There was a lot
more buying and selling when I started
going,” he says. “It also seems that
more people today are looking for more
established kinds of things.

“The main benefit of going is to
touch bases with the people I'm already
working with and update them on what
I'm doing and try to find out what
they're doing,” Peterson adds, saying
this year he's looking to find foreign in-
terest in Stony Plain titles by Maria
Muldaur, Amos Garrett, Rita Chiarelli,
Long John Baldry Jr., Gone Wild, and
Cindy Church.

Randy Boyd, co-owner of Montreal-
based importer/distributor Cargo Rec-
ords agrees that the potential for deal-
making has decreased. “During the
first two or three years we went, we ag-
gressively picked up suppliers and cus-
tomers, but in the last three or four
years, it’s questionable whether we've
reaped any direct benefits—but we
have to go,” he says. “If we didn’t go
people would start to worry we couldn’t
afford it. Also, if we didn’t go, it would
give an ‘in’ to somebody else to whisper
in a supplier’s ear.”

“We haven't picked up anything at
MIDEM that’s been a huge success for
us,” says Maurcie Velenosi, president
of Montreal-based Isba Records, “but a
lot of people we meet there we meet
again at the New Music Seminar in
New York. In terms of selling this year
we have D.J. Ray, Michael Dozier,
Kish, and Sonya Papp on the English
roster; and Nancy Martinez, le Grand
Manege, and Laymen Twaist on the
French roster. We're concentrating on
getting deals for these acts going in
Asia, Germany, and the UK. In terms
of buying, we're looking at product
from the Benelux, the UK., Germany,

and France.”

Denis Wolff, domestic and interna-
tional coordinator for Montreal-based
Audiogram Records, hopes to match
his '93 MIDEM success. “Last year, we
got a deal for Gogh Van Go with Re-
mark in France, which is part of the
PolyGram group, and now we're get-
ting releases all this month throughout
Europe on PolyGram. This year,
there’s some Gogh Van Go publishing
[for which] I have to find some licen-
sees, and I have some new artists I'm
seeking deals for. Mainly, because we
have French catalog, a lot of the work
I do is in France, Germany, Italy, Hol-
land, and Spain, but there’s [growing]
interest in francophone music [in] Ja-
pan and Korea.”

To make an impressive MIDEM
showing, Jim West, president of Mon-
treal-based Distribution Fusion III,
says it helps to have attended previ-
ously. “I now know what to do and what
not to do,” says the nine-time attendee.
“I also know who to avoid, and when to
go and get that ham and cheese sand-
wich before they’re all gone.”

“This year, I have 40 masters from
the Rising Sun club [in Montreal]
including releases by John Lee Hooker,
Big Mama Thorthon, Taj Mahal, and
Nina Simone that I'm looking to find
deals on, plus I have the Justin Time
catalog [Oliver Jones, the Montreal Ju-
biliation Choir, Brian Hughes], which
does very well in Europe, Japan, Hong
Kong, and Taiwan.”

Many of those attending MIDEM
emphasize their search for strong prod-
uct—possibly product that has per-
formed well in foreign territories but
has yet to be released in Canada. They
are less enthusiastic about picking up
distribution rights to whole labels or
catalogs.

“We're looking more for single artist
packages as opposed to labels,” says Al
Mair, president of Toronto-based Attic
Music Group. “We have a pretty full
plate with the labels we represent
now.” Mair also will be pitching Attic’s
domestic roster to longtime MIDEM
contacts. “For [Irish Rovers’ singer]
Will Millar’s first solo album as a chil-

dren’s artist, we're targeting the UK.
and Australia where he’s already
known because of the Rovers. John
James is out in Germany and getting
action across Europe and there’s a few
territories I'd like to nail down. I also
talk to my licensees about our new
signing, Graphidi Logik.

Stony Plain’s Peterson is also unen-
thusiastic about concluding distribution
deals at MIDEM. “I'm not really look-
ing for more label deals, but if there's
a certain size of label with a certain ros-
ter and it makes sense, I'll look at
that,” he says. “However, the only
thing I can realistically look at is estab-
lished acts.”

“A label could be a tricky scenario
because you're required to release a
minimum amount of product,” says
Isba’s Velenosi. “You then have access
to a few treasures but those choices
may be offset by the volume of product
you have to release under the agree-
ment. Our market cannot absorb a lot
of releases.”

| MAPLE BRIEFS

ArroiNTMENTS: Tinti Moffat has
been named VP of Balmur Ine., and
Tom Long has joined the firm’s Nash-
ville office as creative director, publish-
ing. At Warner Music Canada, Doug
Raaflaub is now the Elektra and Atlan-
tic marketing manager. At Warner/
Chappell Music, Jehan Valiquet is now
music director of French affairs.

LOU REED, Elvis Costello, the
Brodsky String Quartet, Teresa Stra-
tas, Charlie Haden, and Mary Mar-
garet O’Hara recently taped perform-
ances for the television film “Lost In
The Stars.” The film, based on the life
and music of composer Kurt Weill, is
being produced by Toronto-based
Rhombus Media Productions and be-
ing directed by Larry Weinstein. Mu-
sic producer for the project is Hal
Willner.

CHART DATA SUPPLIER SET FOR CHANGEOVER

(Continued from page 45)

into the top 300, that’s to say 99.9%
of everything released.

“We've tried to get through to the
labels that it’s not just about the chart
itself. The information they supply
will be added to the database, which
will be marketed to independent re-
tailers who want to go to an on-line
system.”

CIN’s charts director Catharine
Pusey says the Millward Brown sys-
tem will enable several new services,
including on-line charts for the first
time, starting with the first chart in
February.

“We’ll also be approaching the in-
dustry and asking what products they
want us to provide,” Pusey says.

CIN has a deal with the British As-
sociation of Record Dealers, under
which BARD’s information is exclu-
sive to the CIN Chart.

Gallup, which compiled the chart
for the past 10 years, has asked the

Office of Fair Trading to investigate
whether that deal is anti-competitive,
and the OFT is understood to be
seeking further clarification.

The CIN Top 40 singles chart is
used by national public broadcaster
Radio 1 in a full chart run-down on
Sunday, as well as on the BBC’s “Top
of the Pops” program. MTV Europe
also airs the chart twice weekly.

Millward Brown has collected chart
data in Spain, where it functions as a
joint venture with local company Alef.
The Spanish system provides data
from main chain El Corte Ingles plus
80 other independent and specialist
stores, including FNAC and Virgin's
two megastores.

The charts are supplied to local
IFPI group AFYVE and are used by
broadcaster TVE1 .

Assistance provided by Howell
Llewellyn in Madrid.
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SPECIAL PREVIEW

DENA

MIDEM’S EUROPEAN FLAVOR

Seminars, Showcases And The New Single Market

MIDEM has always had a distine-
tive European presence and focus in
terms of the participants and much of
the music. The other continents, partic-
ularly America, rapidly appreciated
the value and importance of this annu-

L ONDON—During the last 27 years,

The European dimension of
MIDEM should be enhanced
now that the 12 European
Union member countries
constitute a single market
and a formidable trading bloc
on the world scene.

al shop window and marketplace in
Cannes and have attended in strength
since the early years. But the
European dimension of MIDEM
remains—and should be enhanced now
that the 12 European Union member
countries constitute a single market

TN U P SR
By NIGEL HUNTER

The top four countries in
terms of MIDEM participants
are France (233), U.K. (225),
U.S. (186) and Germany (168).

and a formidable trading bloc on the
world scene.

Company registrations for this
year’s event (Jan. 30 to Feb. 3) are up
1.5% to 432, compared to 425 regis-
trants in 1993. The top four countries in
terms of participants are France (233),
U.K. (225), U.S. (186) and Germany
(168). Exhibitors in the Palais des
Festivals have increased by 7.5% (333
as opposed to 1993’s 310). The U.K. has
booked the most stands (85), followed
by the U.S. (50), Germany (48) and
France (41).

Besides its important commerecial
aspect, MIDEM has become an annual
forum addressing the opportunities
and problems of the music business in
a world that is being transformed by

F~ : I
Bob Lewis of BARD
(Continned on page 56)

~U.S. DISTRIBUTORS

Crackdown On Exports Stops Some One-Stops From

see some new faces from the U.S.

wholesale community, but a num-
ber of previously major American
exporters will be absent from the
meet.

Among the new faces making the
trek to Cannes Jan. 30 to Feb. 3 will be

This year's MIDEM convention will

Over the last few years, the
one-stop community has come
under attack from the major
record labels for exporting
U.S. titles out of the country.

someone from INDI, according to
Chris Joyce, executive VP for the
Secaucus, N.J .-based company. INDI,
the largest independent distributor in
the U.S., will be present “to see what
kind of opportunities are there,” Joyce
explains. “We have never been there

Participating in MIDEM

B = —ivr 0
By ED CHRISTMAN
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John Schultz of Qualiton

before. We view the show as much
more an intellectual-property licens-
ing event.” But he adds that “a lot of

European distributors go there, so we
are going basically to be present and
to get a lay of the land.”

On the other hand, the one-stop
community will largely be absent from

About 5% of Caroline’s sales
comes from its export
business, according to Rene
Klaassan, who states that the
label is building up its export
department again, although
he concedes that the strength
of the dollar hinders it.

the show. Over the last few years, the
one-stop community has come under
attack from the major record labels
for exporting U.S. titles out of the
country. The majors, charging that
exports disrupt their marketing plans

(Continued on page 60)
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INDEPENDENTS ABROAD

U.S. Indies In Cannes Make New Friends

And Keep The OId

IR e
By CARLO WOLFF

shopping for Norman Chesky, co-

owner of New York-based Chesky
Records, an independent jazz label.
One of an expected 8,500 attendees to
the 28th annual Marche International
Du Disque, de I'Edition Musicale et de
la Video Musique, Chesky plans to
meet all his worldwide distributors
there.

MIDEM costs $1,750 in registration
fees alone. But the outlay is worth it to
Chesky and other independent record-
label magnates who view MIDEM as an
opportunity to meet all their interna-
tional associates at once. And who
knows? Business may rear its head too.

“I'm not going to find new markets,”
Chesky says. “I already have distribu-
tion throughout the world. But it’s a

Going to MIDEM means one-stop

way to continue relationships and an
opportunity to pick up markets you
don’t necessarily have. You never know
who’s going to be walking by.” Like
other indie label honchos, Chesky will
look into penetrating Eastern Europe.
“Right now;, it’s difficult,” he says, “but
it’sas good a time as any to try. If we get
in on the bottom floor, Chesky Records
can be as well-known as Warner Bros.”
The American Independents booth
Chesky has put together will showcase
his own label. as well as Telare Records,
a suburban Cleveland label focusing on
light classical and jazz, and indie jazz
labels MusicMasters (of New Jersey),
Evidence (Philadelphia), Muse (New
York) and AudioQuest (Los Angeles).
This will be the third MIDEM for

(Continued on page 56)

PUBLISHING CONCERNS
U.S. Pubs Use '94 Edition Of MIDEM To

Address Global Issues

= oo o
By IRV LICHTMAN

remains the one-stop place to be

to make contacts, make deals or
start them on their way, and address
important issues of the day with the
global music-publishing community.

“MIDEM is for us that one brief
moment when the entire music world
is focused in one place,” says Marty
Bandier, chairman of giant EMI
Music Publishing Worldwide, head-

For U.S. publishers, MIDEM

quartered in New York. “Among the
issues we want to address there is
the continuing struggle of publishers

to try to maintain meager profits.”
Bandier also notes that among
EMI Music’s attendance of 60 to 75
registrants, there will be a number of
acts who will stress the internation-
alization of pop musie, including
Lianne Foley from France, Hans
(Continued on page 60)

Extraordinary world success Duran Duran
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BEST LATIN POP ALBUM

IMAGINAME - Maria Conchita Alonso
Imaginame - José Maria Purdn Picatoste / composer
Imaginame - Ed. Canciones del Mundo, S.A. / publisher
Es mejor que te vayas - David Summers / composer
Es mejor que te vayas - Ed. Mundo Naranja, S.L. / publisher

LATIN STREET - José Feliciano
Con un poco de amor; Venga la esperanza;
Cancién de Navidad - Silvio Rodriguez / composer
Feliz Navidad - Carlos Risueiio / composer

ARIES - Luis Miguel
Hasta que me olvides - Juan Luis Guerra / composer

BEST TROPICAL LATIN ALBUM
AZUCAR NEGRA - Celia Cruz
De la Habana hasta aqui - Emilio Aragbén / composer
De la Habana hasta aqui - Caribe Music, S.A. / publisher
Bolero, Bolero - José Francisco Dougan / composer
Bolevo, Bolero - Eugenio Navarro / composer
Bolero, Bolero - Crab Ed. / publisher
Que suenen las palmas - Alfredo Brito / composer
Que suenen las palmas - Crab Ed. / publisher
Cruz de Navajas - José Maria Cano / composer
Cruz de Navajas - Ed. Bla Bla Blaxi Music, S.A. / publisher
Cruz de Navajas - Ed. Nuevas Ediciones, S.A. / publisher

MI TIERRA - Gloria Estefan
Volveras - Rafael Ferro / composer

AREITO - Juan Luis Guerra
Aveito; Seriales de humo; Ayer;
Frio, Frio; Rompiendo Fuerte;
Mal de amor; Si saliera petvileo;
Coronita de floves; Cuando te beso;
Naboria Daca Mavanimacana - Juan Luis Guerra / composer

BEST ARRANGEMENT ON AN INSTRUMENTAL

JAZZPANA - Vince Mendoza and Arif Mardin
Bulevia; Suite Fraternidad - José Maria Caiizares / composer
Suite Fraternidad - Jorge Pardo / composer
Suite Fraternidad - Carlos Benavent / composer E

Spanish Society
of Authors
and Publishers e



EUROPEAN

(Continued from page 51)

technological innovations.

This year’s conferences and semi-
nars include a MIDEM “first,” the
International Retailers & Manu-
facturers’ Conference (Jan. 31), co-
organized by MIDEM and the British
Assn. Of Record Dealers (BARD) with

One seminar addresses the
importance of tours in the
music industry and features a
panel that includes U2
manager Paul McGuinness
and David Levy of Primary
Talent International.

the Assn. Of German Retailers (GDM).
“New Technologies, Music & The
Music Industry” (Feb. 1) is a day-long
event exploring interactivity, multime-
dia, digitalization and superhighways
and including a demonstration pre-
sented by Electronic Sound & Pictures
U.K. covering the different interactive
products. A morning seminar (Jan. 31)
organized with Harvey Goldsmith
Entertainment addresses the impor-
tance of tours in the music industry and
features a panel that includes U2 man-
ager Paul McGuinness and David Levy
of Primary Talent International.

The National Assn. of Broadcasters
(NAB) is hosting three sessions at

A highlight of MIDEM °94 is
the presence of special guest
of honor Diana Ross, who is
the subject of a day-long
tribute and celebration
of her 30 years as an
international star.

Honoree Diana Ross

MIDEM Radio 1994 (Jan. 30 to
Feb. 3), on radio management, radio
news and new broadcast technologies.
Among major companies exhibiting
are BMG Music Publishing U.K., EMI
Music Publishing, EMI Classics,
Philips Consumer Electronics, MCA,
PolyGram, Sony Software, Sony Music
(Continued on page 62)

REPS FROM DOWN UNDER
GO OVER THERE

From Dance To Aboriginal, Classical To Rock,
Australians Bring Music To MIDEM

lian companies are participating at
this year’s MIDEM, a figure up
30% from last year’s attendance. The
Australian stand will be administered
for the fifth year by Export Music
Australia (EMA), the music industry-

SYDNEY—More than 30 Austra-

The Australian stand will be
equipped with meeting rooms,
audio and visual equipment,
and a bilingual reception
staff and will feature a
continuous display of new
Australian music videos.

operated export promotion body.
The Australian stand, which will
cover 108 square meters, will be
equipped with meeting rooms, audio
and visual equipment, and a bilingual
reception staff and will feature a con-
tinuous screening of new Australian

e |
By KATHERINE TULICH

music videos provided by Australian
record companies.
This year’s first-time attendees

Brian Peacock of EMA

include the Coalition Of Independent
Record Companies Of Australia
(CIRCA), which has 43 Australian
independent companies on its member-
ship roster. Michael McMartin, who
will be in Cannes as a group represen-

EMA’s Brian Peacock says
the organization currently is
canvasing industry opinions

to formulate a possible new

approach to MIDEM that will
lead to an even stronger
presence, particularly among
the majors, in future years.

tative, believes the CIRCA presence
will have a two-fold effect. “First, it will
alert other markets to the fact that we
do have an active independent associa-
tion these days, and it will also giveus a
chance to meet with representatives

(Continued on page 60)

JAPANESE GO SHOPPING IN FRANCE

Asian Industry Looks For Music, Artists And Catalogs

will have full shopping lists in hand

when they show up at the annual
music industry market this year. And
those lists will be fully itemized in
terms of each company’s musical
requirements, reflecting the Japanese
industry’s increasing sophistication.

For example, Kazu Saito, assistant
GM for international business affairs
at major Japanese independent record
company Pony Canyon, says there are

TOKYO—Japanese MIDEM-goers

In order to round out the
Pony Canyon Classics series,
the company is looking for
chances to invest in master
recordings as well as existing
titles it can buy.

three specific types of music his team
will be looking out for at MIDEM.

“We're looking for some budget-
priced classical titles for which there is
some market demand,” Saito says. In
order to round out the Pony Canyon
Classics series, the company is looking
for chances to invest in master record-
ings as well as existing titles it can buy,
Saito adds.

He points out that a problem shared

I
By STEVE McCLURE

by all indies is that there are few, if
any, major independents left on the
international scene, meaning most pop
chart-oriented catalog is in the hands
of the majors. “We'll try to find inde-
pendent labels with material that’s
marketable in Japan,” Saito says. Pony

Pony Canyn’s Yngwie Malmsteen

Canyon is looking to make deals with
hard rock and heavy metal acts similar
to the contract for Japan and
Southeast Asia it just signed with
Finnish guitarist Yngwie Malmsteen.
But, notes Saito, “It’s hard to find such
artists.”

And the Tokyo-based company,
whose distribution deal with Windham

Victor Entertainment’s
Yoshihisa Honda says the
real work comes after
MIDEM, when his A&R staff
sift through the various
samples and demos they are
sent by record companies
and publishers they’ve met at
the annual confab.

Hill ended in December 1993, will also
be looking for instrumental music to
fill the resulting gap. “We're keen to
find an alternative [to Windham Hill],”
Saito says.

On the selling side, Pony Canyon,
which is sending 13 staffers to
MIDEM, will try to get overseas
licensing deals for international acts

(Continued on page 60)

INDEPENDENTS

(Continued from page 51)

Bruce Iglauer, founder and owner of
Chicago’s Alligator Records, who says,
“And I feel I should have gone before
that.” Iglauer and Alligator’s interna-
tional director, Bob DePugh, plan to
meet representatives of distributors
from mainland China, Poland and the
Czech republic in an effort to expand
distribution of the venerable blues
label.

“I'm a MIDEM fan, even though it’s
expensive,” Iglauer says. “Compared to
taking three trips to Europe each year,
it saves a lot of money.” Alligator will
sublet space in a large, multibooth area
rented by NAIRD, which is “cheaper
than if we rented the booth ourselves,”

Bruce Iglauer of Alligator Records

he says.

NAIRD itself will be represented at
MIDEM as well. “One of the primary
functions and purposes of NAIRD has
always been to encourage and stimu-
late the distribution of independent
music of all genres,” says executive

!

|
Kenneth Jacobsen of Blood
Records

director Pat Martin. “Our participation
in MIDEM is an extension of this
goal—on an international level.”
Martin hopes “to encourage both the
exportation and distribution of inde-
pendent music from the U.S. into the
international marketplace.”

To that end, Kenneth Jacobsen,
president and owner of suburban
Philadelphia label Blood Records, will
be attending MIDEM. He seeks
European licensing deals for his roster.
And if he runs into foreign groups who
want to be licensed in the U.S,, he'll lis-
ten to the pitch.

“I go to as many of these as my
schedule and budget allow,” Jacobsen
says, adding that he expects to spend
$10,000 on himself and Cyndy Praul, his
A&R specialist, at MIDEM.

This MIDEM will be the first in

(Continued on page 70)
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*World's first in-line CD Replication System.
“=First to succe Ily introduce multiple
titles on asmle D System.

*Produced the world's first in-line
- Video Disc System (200 & 300mm).
oFirst in-line productigWand automation
system for MO 0is
*First to implemen
in-line moulding.

sEstablished new industry standards for
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NEW MUSIC SEMINAR '94

CELEBRATING FIFTEE

SHERATON NEW YORK
HOTEL AND TOWERS

"The New Music Seminar started
as a conspiracy in 1980. It was a
gathering, in one rehearsal studio,
of 200 people from the margins of
the music business, outsiders plot-
ting to get their music heard.
[Fifteen] years later the New Music
Seminar is the biggest music-busi-
ness convention in the United
States...an orgy of networking,
deal-making and talent scouting.”
—Jon Pareles, New York Times

NIRVANA

his year NMS proudly cele-

brates its 15th Anniversary,
reaffirming its dedication to new
music. Today, NMS remains the
largest event of its kind and the
only fully international music indus-
try convention in North America.

For 15 years, NMS has champi-
oned the best in new music—the
only major music meeting that
includes all kinds of rock, dance,
hip-hop, country, and world musics.
NMS hosts over 500 industry-
leader speakers, 25 high-level, pol
icy-affecting symposia, a 200-com-
pany-plus exhibition hall, and, as
part of the New Music Nights
Festival, more than 400 perform-
ing artists from all over the world.

In the space of one short week,
attendees from across the globe
are given the opportunity to meet
with execs from every facet of the
music industry, making participa-
tion useful and cost-efficient. NMS
delegates regularly close licensing,
publishing, and distribution deals
on-site, and enjoy the largest press
attendance of any industry gathering.

Help us commemorate this
anniversary at the Sheraton New
York Hotel and Towers in New
York City, July 19-23, 1994,

Acip Jazz To JazzmaTazz

PuBLISHING A PERIODICAL

STARTING A LABEL
Basic ToOuRING

PusLISHING Music

Rap1o PROMO AND TRACKING

HERE ARE JUST A FEW OF THE PANELS BEING
OFFERED THIS YEAR. WATCH FOR MORE INFO.
MasTERS: LICENSING, P&D, AND SIGNING DEALS
THE Pros AND Cons OF SHORT Term DEaLs
AN ARTIST’'S SoCIAL RESPONSIBILITY
THE INCREASINGLY INTEGRAL RoLe OF Music In FiLm
Maximizing THE CAREERS OF NON-TOURING ARTISTS
CAN FOREIGN LANGUAGE RELEASES SELL INTERNATIONALLY?
MERCHANDISING: ART, BUSINESS OR EXPLOITATION?
GANGSTA RAP: A CRisis OF CENSORSHIP AND RESPONSIBILITY
MARKETING SPOKEN WORD IN THE Music BusINESS
BeYonD THE COUNTRY STEREOTYPES
ACCURATE COLLEGE RapI0 REPORTING: FACT OR FicTioN?
WitL MuLTimepia BRING ViDEo ProbucTion To THE HoME?

THE PrRoS & Cons OF PackAGE Tours

THe EcoLogy OF Pop: REINVENTING, RECYCLING OR EXHUMING?

THE VisuaL VocasutLary OF PopuLar Music

How PRrICE, PosITiON, PLaY, AND PRINT ARE PaYED FoR

METAL RADIO: THE NEXT GENERATION

GATT, BerN AND GENEVA: THE EFFECT OF INTERNATIONAL
REGULATION ON INTELLECTUAL PROPERTY

WHAT THE Music InpusTRY WiLL BE Like IN THE 21sT CENTURY

D.l.Y. SERIES: (SEe SPECIAL SECTION)

Points, TERM AND TERRITORY: WHAT Makes A Goop DeaL?

Grass RooTs MARKETING: Press Kits, PRoMo, AND ADVERT.ISING
MANAGEMENT RESPONSIBILITIES, STRATEGIES, AND SKILLS
BENEFITS FOR THE ARTIST AND SELF-EMPLOYED

PLus units oF Dance, Hip-Hop, WoRrLD Music, METAL, LATIN,

LecaL, Rabio, ViDEO, PUBLISHING, INTERNATIONAL BUSINESS,
TALENT AND BOOKING, AND MUCH, MUCH, MORE.

HILLY KRISTAL HONORED

N
| KRISTAL

NMS is proud to recognize Hilly
Kristal as a NMS'94 recipient of
the Joel Weber Prize for
Excellence in Music and Business.

Mr. Kristal is the owner and
founder of the legendary New York
club, CBGB and OMFUG which has
just recently celebrated its 20th
Anniversary. In hosting an estimat-
ed 10,000 bands over the last two
decades, and helping to launch the
careers of many, there is little
doubt that there are few as deserv-
ing of this award as Hilly Kristal.
Please join us this year in honor-
ing this great industry stalwart.

MARKETING OPTIONS

Many marketing options offer your
company a chance to participate in
the NMS 15th Anniversary celebra-

tion. Included are multi-volume
15th Anniversary audio compila-
tions for signed and unsigned acts,
as well as a Publishers-only compi-
lation; the year-long resource book

EXHIBIT HALL

NMS'94 Directory Guide; the on-
site necessity NMS'94 Pocket
Guide; Exhibit Booths; Sample
Sack inserts; and much more.

NEW “D.I.Y.” PANELS

This year marks the introduc-
tion of the D.I.Y. program.
These Do-It-Yourself panels
represent a renewed focus
on educating our attendees
by gearing discussion toward
hardcore information rather
than debate. Accompanying
each panel will be a limited
number of useful, compre-
hensive information packets
covering material discussed.

HIGH-LEVEL SYMPOSIA

Back by popular demand, NMS'94
is proud to host high-level, poiicy-
affecting symposia meetings struc-
tured as closed-door, invitation-
only gatherings to ensure greater
effectiveness. A partial list of this
year's symposia includes: Dance
Music, International Independent
Labels, Major Label Executives,

BOY GEORGE

Sale
nm &




YEARS OF NEW MUSIC

NEW YORK CITY
JULY 19-23, 1994

Lawyers, Artist Managers, Club
Operatives, Modern Rock-AOR-
Pop-Urban-Radio, Journalists and
Publicists, Promoters and Agents,
Hip-Hop, Music Video and Film
Makers, Music Publishers, and
Periodical Publishers. Watch this
space for more symposia topics to
be announced at a later date.

SPECIAL FEATURES

To commemorate its 15th
Anniversary, NMS'94 will host sev-
eral special events. The 15 Years
of New Music photo/art exhibit will
chronicle the best of the alterna-
tive music scene as seen through
the palettes and lenses of artists
and photographers from the world
over. There will also be interactive
stations that encourage delegates
to participate in new technologies.
NMS Today will feature a special
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multi-part 15 Years of New Music
editorial section focusing on the
past fifteen years of rock, jazz,
hip-hop, dance, and more. Watch
for more information on these and
other special NMS'94 events.

NEW MUSIC NIGHTS FESTIVAL

This year's New Music Nights
Festival—the largest event of its
kind in the world—will host 400

: \H .i “',

DANA BRYANT
——

bands from every genre of music
and performance playing at 35
New York City-area venues during
5 nights. The artists pictured were
featured performers from last
year's festival, and were joined by
A Tribe Called Quest, Bad Brains,
The Boredoms, Clutch, The Goats,
Coolies Hot Box, Liz Phair, Small
Factory, Hammerhead, Jawbox,
Leaders Of The New School,
Luscious Jackson, Madder Rose,
Raging Slab, Monster Magnet,
Ultramagnetic MC’s, Urge Overkil,
Helium, Robin S., and more.

SUBMIT YOUR BAND

Be a part of this year's New
Music Nights Festival. We are
booking showcases now. Bands,
labels, agents, and managers, get
a jump on the process and
submit your demo for considera-
tion. Send $20 (check or m.o.
payable to New Music Seminar),
with your music, supporting mate-
rials, and complete contact infor-
mation (name, address, phone, &
fax of all relevant parties) to the
NMNF A&R Committee, NMS,
632 Broadway, NY, NY 10012 no
later than April 15 for eligibility.

THE BU ZCOCKS

ALL PHOTOS FROM NMS'93,
ALL PHOTOS © BOB GRUEN
EXCEPT: NIRVANA, BOY
GEORGE, AND EXHIBIT
HALL, © STEVE EICHNER;
AND HILLY KRISTAL, ©
NMS. NMS LOGO, “NEW
MUSIC SEMINAR", “NEW
MUSIC NIGHTS FESTIVAL",
“NMS", AND “NMNF" ARE
TRADEMARKS OF NEW
MUSIC SEMINAR, INC.

HOTEL AND TRAVEL

Watch for NMS Travel Packs to
include your registration fee plus 20-
50% discounts on round trip airfare
to New York from most domestic and
international cities, round trip airport-
hotel transfers, and hotel accommo-
dations with no minimum stay!

NEW MUSIC SEMINAR

Cut/Copy-FAX! FILL OUT THE FORM BELOW AND FAX IN YOUR CREDIT CARD REGISTRATION TO TAKE IMMEDIATE
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DISTRIBUTORS

(Continued from page 51)

in other countries, have been aggres-
sively cracking down on suspected
exporters. For instance, Win Records
& Video, one of the leading exporters,
found itself on hold with Sony for
export violations. Unable to ship Sony,
Win eventually lost its export business
and was forced to close its doors.

H.L. Distributors, a past attendee
at MIDEM will not attend this year’s
meet because of the crackdown on
exporting. “We are not going basically
because we are not exporting,” says
Dave Benjamin, GM for the Miami-
based one-stop.

In addition to H.L. Distributors,
Bassin Distributors and CD One Stop

M.S. Distributing owns about
100 masters, and the company
will be attending MIDEM to
cut some licensing deals.

will not attend this year’s convention,
according to Alan Meltzer, president
and chief operating officer of the New
York-based Alliance Entertainment
Corp., which now owns the two one-
stops.

In 1992, when the two one-stops
were independent of each other,
Bassin shipped about $50 million of
product to South America and another
$25 million to Europe, while CD One
Stop shipped about $15 million to
Europe and Japan. “We are not going
this year,” Meltzer states. “The issue
of exporting is a moot point. The
strength of the dollar blows you out of
that market. Through a combination

Rene Klaassan of Caroline

of choice and circumstances, we are
not going.”

But one U.S. wholesale executive
points out that if a company is in the
import or export business, “the
strength of the dollar becomes an
ancillary part of the business,” not
something that governs whether the
company participates in that business.

Rene Klaassan, international sales
manager at New York-based Caroline
Records, agrees with that point. “We
are going because it is an important
international convention, attended by
importers, distributors and whole-
salers from basically the whole world,”
he says. Caroline is attending in order
to strengthen relationships—as well
as find new ones—in France, Spain,
Italy and Greece, as well as in the
Pacific Rim countries.

About 5% of Caroline’s sales comes

(Continued on page 69)
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(Continued from page 56)

from similar coalitions of independents
from around the world,” he says.
Another newcomer to MIDEM will
be Precision Sounds, which is launch-
ing a newly patented invention, PRO-
LOC, at the trade fair. Precision
Sounds, which currently markets secu-
rity systems to major music and video

One of the largest Australian
independents attending
MIDEM this year is Larrikin
Entertainment, which
distributes more than 100
different international labels
in Australia.

retailers in Australia, is confident the
PRO-LOC will prove a unique and
innovative security system for music
retailers at the international level.

“MIDEM represents the most
important global music trade fair as far
as Australian music companies are con-
cerned,” says Brian Peacock, general
manager of Export Music Australia.
“It’s the one time each year that
Australian companies can touch base
with all their clients from around the
world, and it’s of absolutely key impor-
tance to the Australian music industry
in its bid for even greater worldwide
impact.”

Peacock says, however, that EMA is
currently canvasing industry opinions
and ideas to formulate a possible new
approach to MIDEM that will lead to
an even stronger presence, particularly
among the majors, at the confab in
future years.

“We will be completely renewing the
Australian stand and the Australian
presence at MIDEM to maximize the
potential that the trade fair obviously
has to offer Australian music compa-
nies,” says Peacock.

While the Oz attendance figures are
mainly bolstered by the indies, Sony
Music and Sony Music Publishing is
one of the few major companies attend-
ing. “We are going as part of the inter-
national Sony Music Publishing contin-
gent,” says Australian executive

Damien Trotter. “It’s an opportunity to
pick up deals for Australian interests,
as well as show off some of our own
acts‘YY

Trotter says the Australian Sony
group has four acts to be featured in
Cannes this year: Lisa Maxwell,
Charlie Chan, the Whippersnappers
and Richard Newell. All the acts have
been signed and recorded by Sony
Music Publishing and have been
released independently in Australia.

Key representative for Sony Music
Australia in Cannes is John Ferris, who
is the company’s dance music co-ordi-

Sony’s Charlie Chan

nator. He will be there seeking oppor-
tunities to license dance music in
European territories, particularly the
emergent countries that are seen as
potentially highly lucrative markets for
the genre.

One of the largest Australian inde-
pendents attending MIDEM this year
is Larrikin Entertainment, which dis-
tributes more than 100 different
international labels in Australia. “In
the past, I've primarily attended
MIDEM to meet up with my labels
and to source product, but this is the

first time I'll be going with the prima-
ry aim of selling our own Australian
product through the Larrikin labels,”
says executive Warren Fahey. “We
regard MIDEM as vital to our busi-
ness—a chance to renew our associa-
tions with our supplier, but now also
as offering a real chance to sell our
own product. We now have over 200
titles covering the whole gamut of
music, from jazz to Aboriginal to con-
temporary music.”

Larrikin also will use MIDEM to
launch an Australian classical label
called Walsingham Classics. “We have
a nine-CD catalog with 28 more in pro-
duction,” says Fahey. “We're specifi-
cally targeting a mainstream interna-
tional market, so MIDEM is the ideal
launching pad for it.”

Chris Gilbey, head of Chris Gilbey
Pty. Ltd., one of Australia’s primary
music publishers, has been attending
MIDEM for the past two decades and
feels the focus of the event has shifted.
“I think MIDEM over the years has
had to re-invent itself. It has become a
much more important marketplace for
the independents,” he says. “The event
is, once again, an important place to
make contacts and to buy and sell
music.”

Gilbey is focusing his MIDEM time
on two emergent and developing acts:
Defryme, a rock act that has gone Top
40 in Australia with “God Inside A
Man,” and Paul Bennett, who has
already had a Top 20 hit in Germany.

This year, two copyright associa-
tions, the Australasian Mechanical
Copyright Owners’ Society Ltd.
(AMCOS) and the Australasian
Performing Right Assn. (APRA), will
be in attendance.

According to Brett Cottle, chief
executive of APRA, MIDEM provides
an opportunity to reaffirm the position
of copyright in Australia in view of the
controversial Prices Surveillance
Authority’s investigation into CD and
tape prices. Says Cottle, “In view of the
publicity that certain adverse moves in
the copyright area have raised in
recent times, it’s important that we
stress our attitude and policy over
copyright issues.” Wl

JAPANESE

(Continued from page 56)

such as Bad Moon Rising from the
U.S., Singapore’s Maizurah and
Britain’s Workshy, for which it has
worldwide master rights.

“MIDEM is a kind of gamble,” says
Saito. “We have to rely on our special-
ists’ eyes and ears to find good music.”

Victor Entertainment, part of the
Matsushita group of companies, is in
much the same situation as Pony
Canyon, since it too has no major over-
seas affiliate.

“We're interested in finished prod-
ucts,” says Yoshihisa Honda, Victor

Entertainment’s international direc-
tor. He says Victor, one of Japan’s old-
est record companies, wants to sell
product from Japan overseas as well as
buy promising material from abroad to
sell in the Japanese market.
Specifically, Victor is looking for
Jjazz, jazz fusion and classical material,
Honda says, pointing out that Victor,
through its JVC Music subsidiary in
the U.S,, has achieved solid results in
the American market with adult con-
temporary and jazz artists such as
Kevyn Lettau and the Ernie Watts

Avex will once again be
keeping its collective eyes
and ears open for the latest
dance music, especially since
Japan’s current techno boom
will end sooner or later.

Quintet.

Honda says if a good independent
record company were available, Victor
would consider buying it, but he admits
such an opportunity is unlikely to pre-
sent itself.

Honda points out that the real work
comes after MIDEM, when his A&R
staff have to sift through the various

(Continued on page 66)

PUBLISHING

(Continued from page 51)

Mueller from Germany and Duran
Duran from England.

“Even though we do not always
make the ‘big’ deal there every year,
we always manage to renew old
acquaintances or make new ones and
thereby stay tuned to the constantly
shifting emphasis of the music busi-
ness,” says New York-based John
Bienstock, executive VP of Freddie
Bienstock Enterprises, which, along
with other members of the Bienstock
family, has attended every MIDEM.
Bienstock says the 1994 MIDEM will
have a particularly happy aspect
because “we’re looking forward to

New York-based MCA Music
president John McKellen will
be attending MIDEM with 13
key executives, including the
heads of branch offices in the
U.S., Australia, the U.K.,
France, Germany, Holland,
Italy and Scandinavia.

thanking all of our foreign affiliates
for all the help on the new Jim
Steinman/Meatloaf album, which has
sold more than 6.5 million world-
wide.”

New York-based MCA Music
president John McKellen says that
he’ll be attending MIDEM with 13
key executives, including the heads of
branch offices in the U.S., Australia,
the U.K., France, Germany, Holland,
Italy and Seandinavia. An attendee
since the convention began in 1967,

“The scope of the conference
is of particular importance to
us,” says peermusic’s Ralph
Peer, “since we’re truly global
in nature, with our 74
companies in 23 countries.”

McKellen says MIDEM is useful
because “it gives us a chance to build
and strengthen our relationships with
the legal community and with our
overseas business partners and to
examine prospects for new business
in the international arena.”

MecKellen adds that MIDEM will
also provide a forum to discuss a new
music publishing joint venture in
Japan with Teichiku Records Co.
Ltd. called MCA Panasonic Music
Co. Ltd. Teichiku is a subsidiary of
Matsushita Electric Industrial Co.
Ltd.

At BMG Music Publishing
Worldwide in New York, president
Nick Firth sees MIDEM as a “great
tool for a company like BMG, which
believes in the necessity of communi-
cation both within the corporate
structure and outward to its client
partners. We all tend to do business
with people we know and with whom
we’ve established relationships.”

Ralph Peer, chairman, CEO of
peermusic, stresses that the “scope
of the conference is of particular
importance to us since peermusic is
truly global in nature, with our 74
companies in 23 countries, including
our most recent openings in Hungary
and Ireland.” Also, Peer says, “the
person-to-person contacts made at
MIDEM can lead to conerete busi-
ness during the rest of the year.”

Says Irwin Robinson, chairman/
CEO of the Famous Music Publishing

(Continued on puge 62)
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QUALITY
COMPANY

Exclusive marketing, promotion &
distribution for Italy :

ASTROMUSIC, BLUE FLAME, BSC,
DURECO, ERDENKLANG,
GOLDEN GATE, HIGHER OCTAVE,
INNOVATIVE COMMUNICATION,
INVINCIBLE, LAIKA, MIRAMAR,
NEM, PLANETARY PRODUCTION,
PRESIDENT, PURE & SIMPLE,
SEAGULL, SONIC ATMOSPHERES,
SPALAX, SUNWHEEL,

TAO MUSIC, TUXEDO .

# New Sounds

New Sounds S.r.l.
Via Zara, 20 - 20052 Monza (Mi) Italy
Phone 039 /2004233 - 2000623 - 2004691
Fax 039 /2001432

Contact us at Midem
stand n. 19.14 phone 8013
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Companies in New York, “We are
still aggressively looking for new tal-
ent that will fit in with our broadening
international scope. What better
place to underscore this than by
active attendance at MIDEM? Also,
in the near future we plan to open
other Famous companies in specific
new territories, making MIDEM the

/i

Bicycle Music has the Neil
Diamond catalog

ideal forum in which to meet profes-

sionals from all over the world and
assess various markets and condi-

EUROPEAN

(Continued from puge 56)

tions.” Robinson will be attending
MIDEM with Ira Jaffe, president of
Famous, and Michael Stack, creative
director of its new London office.

For David Rosner, who operates
Bicyele Music in Los Angeles, his
primary reason for being at
MIDEM—he’s missed only a few
since MIDEM was organized—also
is to meet with people from many
countries in one place. “While mak-
ing deals is not a given,” says Rosner,
“this vear we have a new foreign deal
kicking in with Sony Music on Neil
Diamond’s catalog, which I repre-
sent. I'll be there with Neil's attor-
ney, Marsha Gleeman.”

Another MIDEM veteran is New
York-based Stanley Mills, who owns
September Music. “MIDEM has
been very good to me because I place
songs on a country-by-country basis.
I've been very fortunate in picking
up lots of material to subpublish in
the U.S. It has a lot to do with being
seen there.”

Says New York-based Julie
Lipsius of Hit & Run Music, “An
important object for us at MIDEM
this year is to meet with the publish-
ers and sub-publishers of our signed
writers, to work on ideas for both
exploitation of existing songs and
further collaborations. At least one of
our top writers has expressed inter-
est in collaborating on lyrics for an
international act—not necessarily
destined for the Anglo-American
market.” B

Publishing and Time Warner.

Debutants at MIDEM include West
Bild (Germany), Musidisc and Har-
monia Mundi (France) and Naxos
(Hong Kong).

The trend toward national group
stands is obviously gathering momen-
tum, as evidenced this vear by
AUSTRADE (Australia), AMP
(Austria), BAP/SABAM, WBM
(Belgium), ADISQ, CIRPA (Canada),
MIC (Denmark), the Finnish Foreign
Trade Assn., SCPP, SPPF (France),
DMV (Germany), AFI (Italy). NORSK
(Norway), SGAE (Spain), EMS
(Sweden), SUTSA (Switzerland) and
The British At Midem, which is orga-
nized by the British Phonographic
Industry (BPI).

As usual, MIDEM will act as a con-
temporary music barometer by means
of the concerts and artist showcases
staged during the convention. Each
night will feature dance music and DJs,
with Sony and the French independent
FNAC prominent in the presentation.
MIDEM will co-host two international
talent concerts with EMI and MCA,
and the opening night gala is dedicated
to Mexico with a show entitled “Viva
Mexico!,” featuring the star Mexican
band Mana and other exponents of the
country’s colorful musie, plus Mexi-

A BILLBOARD EXPANDED SECTION

can food and drink. The French &
Francophone Week Of Music. an initia-
tive of the French ministry of culture,
will be marked by a special concert.
The 11th MIDEM Classical is

John Deacon of BPI

emphasizing vocal music and follows its
usual pattern, established over the
vears, of paying tribute to internation-
ally recognized artists as well as young
talent at the outset of their careers.
(Continued on page 64)
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Own a Piece of the l
Rock History! atles

RecAPTURED ON COLLECTIBLE LITHOGRAPHIC PRINTS
FEATURING PLATE SIGNATURES OF ALL FOUR BEATLES

Sgt. Pepper’s Lonely

With The Beatles Hearts Club Band

Image Size: 16 3/4" x 16 3/4"

Image Size: 16 3/4" x 16 3/a”

@ AUTHORIZED B8Y APPLE CORPS LIMITED - FEATURING AN EMBOSSED APPLE LOGO AND LICENSED BY
DeTERMINED PRODUCTIONS & ConsecuTiveLy HAND NUMBERED IN PencIL & NUMBERED CERTIFICATE OF AUTHENTICITY

& FEATURES PLATE SIGNATURES OF GEORGE HARRISON, JOHN LENNON, PAUL MICCARTNEY AND RINGO STARR BENEATH EACH PRINT IMAGE

The Beatles Album Art Collection Consists of 12 Titles, Limited to 9800 of each

@ Please Please Me @ Beatles For Sale @ Let It Be @ Rubber Soul @ Sgt.Pepper’s Lonely Hearts
& Help & Revolver Club Band
@& Abbey Road

@ Magical Mystery Tour
@ The Beatles-White Album

Price $150.00 each (unframed) $250.00 (each) framed
Also available: limited number of complete sets of 12 (unframed) prints in a collector’s portfolio
To Order Telephone: (215) 446-0620 Fax: (215) 446-0771

Musicom International, 812 West Darby Road, Havertown, PA 19083

& With The Beatles
@ A Hard Days Night

BEATLES™ PRODUCT © Apple Corps Lid @™
Ucensed by Determined Productions, tnc
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A highlight of MIDISM ’94 is the
presence of special guest of honor
Diana Ross, who is the subject of a
day-long tribute and celebration (Feb.
2) of her 30 vears as an international
star. Ross is to receive the honor of

Commander of the Order of Arts &

9

IMLDEM!

Mana Performs at the “Viva Mexico!” opening

Letters from the I'rench minister of
culture, Jacques Toubon. and the
Cannes (Gold Medal from the mayvor of
the city. The Diana Ross al-dayer cli-
maxes with a gala dinner/reeeption at
the Palm Beach with 500 distinguished
guests. during which MIDEM chief
executive Xavier Roy will prresent her
with a specially ereated trophy com-

memorating her “outstanding contri-
hutions to the music industry.” Ross’
“irst MIDEM appearance was in 1968
with the Supremes.

Certainly, the U.K. music industry's
wofessionad organizations are present
in strength at this year's MIDEM, and
the close co-operation and involvement
hetween some of them in terms of joint

Zap Mama receives SABAM’s “Hit Trcphy.”

office stands reflects the rapidly
changing nature of the music business
today and the need for unify in con-
fronting current and future issues and
problems.

The Performing Rights Society
(PRS), the Mecharical Copyright
Protection Society (MCPS) and the
Music Publishers' Assn. (MPA) are

sharing office facilities in the Palais des
Festivals. Representing the PRS are
chairman Wayne Bickerton, head of
membership.John Sweeney and public-
affairs controller Terri Anderson.
“This is an opportunity for the PRS
to share faeilities with the MCPS in
particular, which is in line with the clos-
er co-operation hetween the societies,”

comments Anderson. “MIDEM will
provide further means for our continu-
ing re-examination of our international
relations with other societies and the
way they are functioning.”

I'rans de Wit, chief executive of the
MCPS. will make a presentation about
the society’s database. “I'll also be
attending the BIiXM meeting and one
organized by the International
Copyright Coalition,” he says. “And
there’ll be ongoing discussions with our

Seminar topics will cover the
implications of Europe’s new
status as a trading bloc and
single market, future trends
in new technology, counterteit
product and bootlegging, and
environmental issues.

colleagues from societies all awround the
world.”

The MPA is the sponsoring body for
British music publishers at MIDEM,
trouble-shooting for those with stands
and providing facilities such as tele-
phone, fax, message point and adminis-
trative assistance for others attending
on a participatory basis.

Ellis Rich, who heads the Inter-
national Music Network (IMN), repre-
senting various music publishing cata-
logs, will be offering thi: year “a true
alternative to dealing with conglomer-
ates,” he says, and he can be contacted
at Stand 1911.

British Phonographic Industry
director general John Deacon is head-
ing the delegation of the U.K.’s profes-
sional record industry organization.
His group includes Sara John, director
of legal affairs; Emma Fanning, assis-

(Continved on page 68)

WE’RE NOT PLAYING THE SAFE GAME

Hard Music Deserves Special Treatment

Metal, Alternative or Rap - We're
always looking for hot labels/product
for licensing/distribution throughout
Europe!

INTERCORD
RECORD SERV/CF

The Alternative Division of Intercord Ton GmbH, Stuttgart

fax

Germany

phone (49) 711/47 63-0
(49) 711/47 63-351

If you'’re interested please contact us!

Intercord Record Service/IRS - Schonbergstr. 47
D-73760 Ostfildern -

At MIDEM, please contact Mr. Jorg Hacker directly at the
Intercord booth (No. 21.09)
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REPERTOIRE
REC@RDS

THE FINEST IN BACK-CATALOGUE FROM THE 50’s, 60’s 70’s, 80’s
|

A by Py

M B

IF YOU WANT TO HAVE YOUR VALUABLE VINTAGE MASTERS EXPLOITED IN THE MOST
PROFESSIONAL WAY IN ONE OF THE BIGGEST RECORD MARKETS IN THE WORLD, THEN
REVERSE INTO THE FUTURE WITH REPERTOIRE RECORDS, THE COMPANY THAT REPRESENTS
ALREADY SUCH RENOWNED LABELS AS: AIRZCHRYSALIS, ALBERT PRODUCTIONS, AVI, B+C
CHANCELLOR, DANDELION, DEL-FI, FLO + EDDIE, GRAND UPRIGHT, IMMEDIATE, NESTSHARE,
ORIGINAL SOUND, PHILADELPHIA INTERNATIONAL, STIFF, TKO, ETC.

REPERTOIRE RECORDS - GANSEMARKT 24 - D-20354 HAMBURG + GERMANY - PHONE 0049 40 346 878 OR 340 732 - FAX 0049 40 354 411
PLEASE CONTACT KILLY KUMBERGER OR THOMAS NEELSEN
DURING MIDEM, AT THE L' HORSET SAVOY, BETWEEN JAN. 29TH AND FEB. 3RD.
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2 ORIGINAL SOUNDTRACK

IN THE MUSIC PUBLISHING
AND RECORD BUSINESS
FOR OVER 30 YEARS.

STILL ALIVE & KICKING...

CG

FOR QUESTIONS FAX:
(39-6) 687 4046
ROME (ITALY)

At Hioer: Sranp 05,48

JAPANESE

(Continued from page 60)

samples and demos they are sent by
record companies and publishers
they’ve met at the annual confab.
Production company/music publish-
er HoriPro is also at MIDEM with a
specific goal in mind: to promote the
songs of Randy Van Warmer, in-house
songwriter at the Nashville division of
the HoriPro Entertainment Group. In
addition to promoting Van Warmer’s

material with a view to getting licens-
ing or publishing deals, HoriPro will
seek subpub deals for the approxi-
mately 10,000 song titles controlled by
its office in the country-music capital.

Melody, as always, is uppermost in
the mind of FujiPacific Music presi-
dent Ichiro Asatsuma. “We need good
melodies, not only for use in TV com-
mercials and dramas, but also for
Japanese artists,” says Asatsuma. The
major music publisher will also be
looking for rave-type dance music at
MIDEM, says Asatsuma. “[Tokyo-
based dance label] Avex has been
doing a great job in marketing dance
music,” he says. “If we have a chance,
we'd like to find some good stuff before
they do.”

As for Avex, that label will once
again be keeping its collective eyes and

HoriPro’s Randy Van Warmer
“We want to concentrate on what we
have,” explains executive director
Katsumi Nishimura. “We have a lot of

ears open for the latest dance music,
especially since Japan’s current techno
boom will end sooner or later. Avex
D.D. senior MD Max Matsuura says
the company will be looking for good
acid-jazz tracks as well as the predict-
ed “next big thing” in the world of
dance music.

Meanwhile, one Japanese company
that usually takes part in MIDEM,
music publisher J-WAVE Musie, won’t
be sending anyone to Cannes this year.

Victor’s Kevyn Lettau

projects coming up at the end of
January and the beginning of
February, and we're operating at full
capacity now.”

In addition to booths being reserved
by individual Japanese companies at
MIDEM, once again there will be a
Japan booth co-sponsored by the
Music Publishers Assn., the Record
Industry Assn. of Japan, JASRAC and
the Japan Council of Performers’
Organizations (Gaidankyo). B

Santa Monica's Alternative

To A Business Hotel

<y scape to the elegance of
The Georgian, a Hollywood legend
J\_A reborn. Surround yourself with
luxury in one of our 56 guest rooms or 28
suites — each as unique as the people who
stay here. Our personalized guest services
cater to your individual needs.
The Georgian’s breathtaking ocean and
mountain views have wooed stars of stage,

screen and the business world for decades.
On the Pacific Ocean at Palisades Park and
Jjust minutes from LAX, our location and
special business rates are simply
beyond compare.

As Gable and Lombard said back in the
1930s, it’s never, ever business as usual.
For the business traveler’s best alternative,
call The Georgian today at 1-800-538-8147.

THE@@ GEORGIAN

A Grand Heritage Hotel

1415 Ocean Avenue * Santa Monica, CA 90401
Reservations (800) 538-8147 » (310) 395-9945 « FAX (310) 451-3374
For reservations at any Grand Heritage Hotel call 1-800 HERITAGE

_
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LOKANARNTA

MUSIC PUBLISHING, MUSIC PRODUCTION,
VIDEO MUSIC PRODUCTION, CD MASTERING,
CD MANUFACTURING, DISTRIBUTION,
ARTIST & CONCERT MANAGEMENT

JI. Jend. Ahmad Yani, No. 3379

Kotak Pos No. 41

Surakarta

INDONESIA

Phone : (62) (21) 4 - 5530

Fax : (62) (21) 3 - 4230

BOROBUDUR VISION P.T.
VIDEO MUSIC PRODUCTION

JI. Tubagus Ismail, XVII, No. 2.

Bandung, 40134

INDONESIA

Phone - (62) (22) 250 - 3660

JI. Letkol Subadri, No. 5.
Sleman, Yogyakarta
INDONESIA

Phone : (62) (274) 6 - 8570

GREAT MARKET FOR
CD'S WITH MORE
THAN 180 MILLION
POPULATION

‘C./\\\‘.‘B

Cakrawira Music Group
Vesadella Nusantara e Prince Center Bldg. 7th. floor ® Room 702.
JI. Jenderal Sudirman No. 3 - 4 e Jakarta Pusat 10220 - INDONESIA
Phone : (62) (21) 573 - 8809 e Fax : (62) (21) 386 - 2043

member of Cakrawira Music Group

QN

CHAKRA MUSIC INC.

MUSIC PUBLISHING

Silvermar & Shulman, P.C

136 East 57 th. Street

New York, NY 10022 - 2707, U.S.A.
Phone : (1) (212) 758 - 2020

Fax: (1) (212) 308 - 7243

Boone b.v.

L.J. Costerstraat 9

3261 LM Oud-Beijerland
The NETHERLANDS
Phone : (31) 1860 - 18300
Fax: (31) 1860 - 17421

Dwisakti Warisan Bumi

Wisma Benhil, R. 304

JI. Jend. Sudirman Kav. 36

Jakarta 10210

INDONESIA

Phone : (62) (21) 573 - 6806, 573 - 6929
Fax : (62) (21) 386 - 2043

“&MN
CAKRAWIRA
MEDIA NUSANTARA, PT
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