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y Acid-Jazz Penetrates U.S. Market

| Genre Catches On With Success Of US3, Heavies
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Music Of South Africa
Reflects Civil Changes
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Hawaii Acts Lead
Sovereignty Push
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B BY LARRY FLICK
m appear poised to follow suit. ground thanks to the gold-selling sin- an¢ _HN BERGER
f NEW YORK—Three years after re- Although acidjazz music has en- gles status achieved in March by
defining the parameters of “Cantaloop (Flip Fantasia)” HONO! TJLU—A century-old politi-

from Blue Note/Capitol act
US3, and the top 40 impact
of “Dream On Dreamer”
by Brand New Heavies on
Delicious Vinyl/EastWest,
which has sold 16,000 units

cal volc -no is brewing beneath the
tropical para-
dise of Hawaii.
The call for a re-
turn to Hawai-
ian sovereignty,

the international dance mu-
sic scene, the acid-jazz
movement has finally be-
gun to make notable in-
roads in the U.S.

Bolstered by increasing

major-label interest, bud- in the U.S,, according to a potentially ex-
ding acts like Brand New SoundScan data. plosive issue, is
Heavies and US3 are devel- ANDERSON THE ANGEL MC SOLAAR 4th & Bway’s critically an integral part

of local music
and has fos-
tered increased
awareness of indigenous artists.
Since the 1970s, a range of local
musicians have addressed the topicin
song. The most ambitious musical

lauded “Rebirth Of Cool”
compilation—which featured French
rapper MC Solaar, Stereo MCs, and
Ronny Jordan—has sold 19,000
copies, according to SoundScan. That
release laid a solid foundation for
“Prose Combat,” Solaar’s upcoming
U.S. debut on PLG sister label Co-
hiba, and enhanced the stateside
presence of Island acts Jordan and
Stereo MCs.
(Continued on page 52)

oping far beyond their club
roots, building a strong mainstream
radio and sales base, while newcom-

Multimedia Gomes To EMI Fold

E@ BY MARILYN A. GILLEN

mhe world can't get emough oi
‘hetﬁgg' This past year alone
{hey toured with the likes ol
Yeil Young, soundgarden, Stone
| memple Pilots, apd Pearl ng.
| “1r they bring lile g
to those parties,
you know what

‘ fhey'1l bring

joyed occasional spurts of U.S. accep- | KAAMUE

tance since 1991, the genre is now

joining its major-label brethren in
their explorations of various new
technologies—including a slate of
CD-ROM titles and an allizance with

(Continued on page 98)

Conflict & Greativity Fuel

1o yours.

Rillboard's Spotlight On
Hawaflan Music Follows
Puage 58 f

COLIMBIA

NEW YORK—The multimedia siren
song continues to reverberate at mu-
sic labels, with the EMI Records
Group becoming the latest to step

statemer

n sovereignty to date is
Henry k. ono Kaaihue'’s self-titled

album, ©0no,” released on the Pa-
moka latx. m 1993. The song, which
was relea: u on the centennial of the

. ;s = =
“nmeocon
moonlight”

frodm his soif-titled debut release!

into the ring just as Warner Music
Group’s WEA Corp. steps up its own
activities with the formation of a mul-
timedia distribution division.

But while EMI Records Group is

Administration Backs
Performance Right Bill

CATANIA—The Italian island of
Sicily is like heaven and hell rolled
into one. While it boasts some of the
most beautiful land-
and seascapes on the
planet, it also is be-
deviled by the
scourges of the Ma-
fia, social injustice,
and corruption.
Sicily serves as an
example of creativity

- 1893 U.S. . erthrow of Hawail’s last

Growth Of Sicily Rock Scene | | o el

- a one-heur. weally produced TV spe-

L b H BY DAVID STANSFIELD Eastern influences. Now, in the cial that - later released on video.
QUEENSRYCHE midst of an economic recession, a ntinued on page 52)

new generation of musicians is en-
ticing feet to dance, tongues to
wag, and mainland Italian record
companies to sit up
and take notice.
“There have al-
ways been great Si-
cilian musicians,”
says Stefano Zappa-
terra, head of A&R
for Polydor in Italy.
“Franco Battiato or

Amid Guuntry’s Boom,
Indies Enjoy Slim Gains

@ BY EDWARD MORRIS

NASHVILLE—While they have a
hard time gaining
radio exposure for
their acts, a num-

B o et et By Pk EBY BILL HOLLAND born of contrast and the band De Novo ber of independent
Mixad by Tem Lard-Alge conflict. History and the island’s  are just two examples. But this new labels are hanging
e e il 1 WASHINGTON, D.C.—In surprising geographical position have spiced breed offers such diversity.” He tough in the high-
== . S policy developments, the Clinton ad- its rich traditional music culture cites the rebellious rock of Brando SWEETHEARTSOF 1y competitive
ié ministration has thrown its support | with North African and Middle (Continued on page 83) Lix3 (Il country music
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¥ Album Produced By Don Was
“Since I Fell For You” Produced By Tony Brown
ff'.wcutive Producers: Al Teller, Kathy Nelson And Tony Brown

W 1

In March of 1994,

Rhythm, Country & Blues became the
first album to debut simultaneously
on Billboard’s three biggest album charts:

R&B, Country and Top 200.

Heralded by critics as “a classic,”
the album proceeded to soar into the
Top 20 of all three,

reaching No. 1 on the

Country chart in just two weeks.
Now, with

airplay just beginning,

the album has

surged past Platinum

on its way to Double Platinum
and beyond.

We thank the artists and all
who have made Rhythm., Country & Blues a
resounding success.

Appealing to fans of all races,
ages and genres,

this is one album that
knows no boundaries.

It is American music

at its finest.
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0’Yaha: South Africa’s New ‘Foundation’

* THE Dmf)r\? Blgts gﬁﬂ)ﬁ)o-ocommsm e “We decided in 1989 that if we were going to be soldiers of peace, votes decide, then we are really going to win; but if we don 't accept
the name of our group must coordinate with that,” says Tshidiso one another in our combined ethnic character, then we only fought
CONTEMPORARY CHRISTIAN Alexis Faku, lead vocalist and chief songwriter for rhapsodic eight- for the right to go from being puppets to being fools.
b R S ] man South African reggae harmony group 0’Yaba. “So Benrobert “Which is why I composed a party song on the album called ‘Ho-
Mopeli, our keyboard player, told us about o’yaba, a Swahili word lala,” which means ‘happy song,’ a little song that can become a big
T & NOT A MOMENT %g?o'gyfvmn A 29 which means ‘peace song of Africa.’ ”' ) _ N song.——everybody"s song—wher_m it's sung in Sot_ho, Zuly, thsa, or
O During the year of O’Yaba’s formation, the task of finding politi- English.” Indeed, it’s this practical response to difficult realities that
P GOSPEL a5 cal and racial concord in the band’s apartheid-torn homeland fell to characterized proletarian music under state segregation, as black
M,SSES:LSERA":'S'\;SCEO?,E S,EEA'\,‘MCO centrist reformer F.W. de Klerk, an Afrikaner lawyer who won the South Africans forced to coexist under the common pressures of
1989 white general election by a clear majority over radical oppo- ghetto, work camp, and shebeen (illegal saloon) culture sublimated
A HEATSEEKERS 19 nents on the left and the right. In 1990, as O’Yaba issued its debut their tribal differences and spawned marvelous new vocal and in-
L o STRANGE PLEASURE + JIMMIE VAUGHAN * Enc “Tomorrow Nation” album on the local Gallo label, de Klerk uncon- strumental forms like marabi, kwela, mbube, mbaganga, and
B ditionally released Nelson Mandela, head of the anti-apartheid Af- “township jive/jazz.” This past instinct for accommodation will be
u I':AFTIE;IQL:B&QI!}ADESLTQ:ILN gg 32 rican National Congress, who had served 27 years in jail. Amidst a the same indispensable element for securing South Africa’s future
groundswell of political progressivism and violent public impa- stability—and it’s a trait inseparable from Tshidiso Faku’s own tale.
NEW AGE tience with an official racist doctrine dating to 1948, the album’s One of nine children of Sotho descent, he was born June 19, 1970,
S * LIVE AT THE ACROPOLIS * YANNI * FRIVATE MUSIC 66} title track proclaimed the peril and promise of the moment: “Time to Paul Faku and wife Mammamesi in Welkom, an Orange Free
goes by/Flowers start to bloom/With a beauty State town built as a model development for the
R&B 21 and a madness.” 2 4 thousands of mining employees drawn by the dis-
% ABOVE THE RIM * SOUNDTRACK * DEATH ROW / INTERSCOPE By 1992, when O’Yaba's first two Gallo albums covery of gold in the area in 1947. “My father, who's
(the second being “Caught Up”) were distilled into M“SIc a baritone, and mother, who sang the harmony
& QUEEN OF?ES,?&FMTRA o 66 | an acclaimed collection issued in America as “The parts, met in the choir of the Old Roman Church in
Game Is Not Over,” de Klerk and Mandela had -Ino MY E ARS Welkom,” says Faku, ¥4o0se own secular musical
ﬂgﬁhnggﬂﬁ e Zmbki)alaked (0:n a multi}gartyDnegotiatinSg fo}:-lXP gducation occurrehd while “s%cretlfy gstening to rlrzmy
. ubbed the Convention for a Democratic Sout - ¥ i ather’s gramophone records of the a cappella
e e rica to draft a new constitution. Meanwhile, the King Messengerl')s singers.” His tastes soon turned
« THE HOT 100 * reggae-gospel uplift of “The Game Is Not Over” to Boney M, Jimmy Cliff, and Michael Jackson’s
% BUMP N’ GRIND * R. KELLY * JIVE 92 seemed a millennial merger of the seminal Zulu “Thriller” album. Faku’s moon-walking mimicry of
choral sound of Solomon Linda & the Evening Jackson’s “Billie Jean” dance routine led to partici-
ADULT CONTEMPORARY Birds (Linda’s “Mbube” composition was covered pation in Shell Oil's Road To Fame talent contests
* NOW AND FOREVER * RICHARD MARX * CAPITOL 851 in the ’50s as “Wimoweh” or “The Lion Sleeps To- and stints as backing vocalist in two groups, Impact
night”’) and the portentous Bob Marley-inspired and Sabela.
COUNTRY spirituality of Zulu reggae stylist Lucky Dube. Former Sabela manager and longtime mentor Jo-
& PIECE OF MY HEART » FAITH HILL * WARNER BROS 3 Which brings us to O’ Yaba’s surpassingly splen- hannes Mokhera proifered Faku a $50 dare to write
did new U.S. release, “One Foundation” (Shana- ) his first song overnight, “about South African
DANCE / CLUB PLAY = chie, due April 25), _which .reaches. stores the day R .. youth,” and Tshidiso copped the cash prize with
4 MOVING ON UP » M PEOPLE * £rIC before elections ending white rule in South Africa. hv Timothv White “Tomorrow Nation.” When family tragedy inter-
It would be hard to devise a finer memento to this vened, Faku dropped out of Photagauta Secondary
DANCE / MAXI-SINGLES SALES historic defeat of tyranny and drive for enfran- School to support his parents’ household by writing
& ANYTHING * SWV = RCA 271  chisement. and performing his own material.
On the opening track, “Armageddon,” lovely, churchified piano “What happened,” he recalls somberly, “was that my older broth-
LATIN passages and the murmur of Faku’s dusky tenor preface the lush er Constanous was crushed to death in 1986 by a car while riding his
TE B:Rg%Ngg%ﬁR?E?ESETE;, il 33} vocal quaking of what seems a packed choir loft. The sacred aura is bicycle. In court, despite witnesses, they blamed my brother for the
suddenly rent by a crackling reggae one-drop, the stomping bass- accident. The shock of the injustice made my father lose his memory,
R&B drum pattern and swelling organ figure whipping the proudly ca- so he could no longer work. I took over my brother’s job at a water-
* BUMP N’ GRIND * R. KELLY + Jve 241 dent tempo toward a cascade of exultant harmonies. Set against a pump factory, and then did music full time “vhen members of Sabela
dawning of ballot-box liberation that many considered implausible and a group called Comedy formed ('Yal ”
HOT R&B AIRPLAY s in our lifetime, the wrenched ode of reconciliation will trigger a Encouraged by Mokhera, Faku wrote “apturous reggae hymns
& BUMP N’ GRIND * R. KELLY * JvE deep emotional response in even the most detacned listener as that fused aspects, as he shyly asserts, or *Marley, Burning Spear,
Faku intones: “People spirit is still ruling/Together we stand up and James Ingram,” and sent a demo tap+ ™ Eric Gallo’s pioneering
strong.” label/studio enterprise in Johannesburg.
HOT R&B SINGLES SALES 25 A committed infantryman in the artistic campaign in support of From that tentative step came a new ref*h of promise, and a loyal
SIBOMGEINTGRINDLTIR. KECEY™ OVE suffrage and the pan-racial olive branch, Faku is nonetheless awed following for O’Yaba. On April 26, whe: Taku enters the polling
that South Africa has brought itself to this epic threshold. “One booth at Philip Smith Hall in Welkom (“w«med for a former white
RAP 22 Foundation” reflects his political pragmatism as well as a personal mayor, it was the blacks-only version of th+ “own hall”), he will help
A D I EIN E quest for music as richly devotional as the dream of his people. lay the foundation of an even wider world of possibilities.
“What I’'m saying on this whole album,” Faku explains, “is that “Nelson Mandela, after all those years ii: ~rison, still had the faith
ROCK / ALBUM ROCK TRACKS we've been struggling so long that the habit of fighting for free- to get us this far,” Faku muses. “The guy ..ot guts, you know? He
AKEERATACKINGIIRINIAECOYDRICOIOMBIA 861 dom could become the evil of killing our own brothers and sisters, taught us to keep the past for history, and begin again. So when I
black and white. ‘Armageddon,” ‘Merry Go Round,” ‘One Founda- listen to ‘One Foundation,’ I remember what my friend Johannes
ROCK / MODERN ROCK TRACKS tion” all deal with the situation in South Africa from the day after Mokhera told me when I had to quit school to survive. He said, ‘Now
* THE MORE YOA;J éﬁgggé ME, THE CLOSER | GET 86| elections onward. If we can stay together in the unity of what our it's time to get along with your dreams.””
* SIRE
TOP 40 AIRPLAY / MAINSTREAM THIS WEEK IN BILLBOARD ]
# THE SIGN * ACE OF BASE * ARISTA 89
= STONE TEMPLE PILOTS RETURN Album Reviews 68 International 52A
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Gospel Flows Into The Mainstream

B BY MELINDA L. SCRUGGS

As music retailers consider new growth
strategies for the '90s, one area of business
often overlooked or under-represented is
music based upon the oldest value system
around. In current times, when so many art
forms promote violence and despair, the mes-
sage of gospel music presents the customer
with a positive choice.

With new technologies giving customers
easy access to product through avenues
other than traditional retail stores, building
incremental business becomes vital for the
economic health of the retail base. I'urther,
as major chains capture the lion’s share of
sales from hit-driven, multiplatinum acts, it
becomes increasingly important for inde-
pendent retailers and small chains to focus
on new and breaking acts like those sup-
ported and marketed by the gospel music in-
dustry. In these times, variety, specializa-
tion, and service are keys to success for all
levels of retail.

Several progressive retailers are early in-
novators in this emerging market segment.
For example, the Target chain of stores has
signed on as the primary sponsor for this
year’s Dove Awards; it is the first time the
Gospel Music Assn.’s nationally televised
awards show has a mainstream retailer as its
primary sponsor.

Concurrently, the National Assn. of Re-
cording Merchandisers is offering its first of-
ficial point-of-purchase campaign linked to
the April 28 awards show. More than 20 ac-
counts—including Camelot, Western Mer-
chandisers, and Handleman—will price and
position gospel product using the NARM ma-
terials.

Additional retail promotions are running
in conjunction with the awards program,
which will be broadcast to 54 million homes
on the Family Channel and hosted by multi-
platinum artist Amy Grant. These campaigns
include print ads run by Blockbuster Music
Plus for Dove-nominated artists in selected
markets, as well as spots on local Christian
radio stations. On a national basis, Target is
rolling out print and television ads, in-store
video, and signage to promote Dove-nomi-
nated titles in its 550 stores.

Mainstream retail interest in gospel prod-
ucts is growing but not new. During the last
18 months, numerous mainstream accounts
and major labels have tested the gospel wa-
ters by staging in-store appearances with
artists like Carmen (who drew more than
1,500 fans at a Wal-Mart appearance) and im-
plementing point-of-purchase genre cam-
paigns like Word/Epic’s “Pie In The Sky”
and Reunion/RCA'’s “Crossfire.”

Several major suppliers also are providing
new incentives to the retailers. At this year’s
NARM convention, Cema and BMG an-
nounced aggressive sales campaigns. Spar-
row/Cema is offering rebates to accounts
that establish clearly marked “Gospel” and/
or “Contemporary Christian™ music sections,
and Reunion/RCA is offering its deepest dis-
count to date on contemporary Christian ti-
tles.

A number of accounts, like WaxWorks and
Tower, already have found success by creat-
ing separate sections for gospel and contem-
porary Christian product; previously these
two distinct product lines had been combined
undler a “religious” or “inspirational” banner.

In fact, gospel is really two different gen-

res. The contemporary Christian genre is the
newest and largest arena in gospel, capturing
54% of sales, according to a GMA-sponsored
survey. The genre initially defined itself in
the late "70s. The industry’s birth coincided
with the “Jesus Movement,” when a genera-
tion of singers and writers turned their pas-
sion for their newfound faith into songs.
Concerts in coffeehouses and churches
eventually resulted in sales of records and

‘The gospel
music
consumer is a
very loyal one’

Melinda L. Scruggs is
executive VP, general
market development,
Reunion Records, and
a Gospel Music Assn.
board member.

tapes to support these new artists. The most
logical sales outlet was the back corner of the
local Bible bookstore. Today the Christian
Booksellers Assn. boasts a membership of
more than 2,500 stores. According to The
Wall Street Journal, last year these accounts
did more than $500 million of gospel music
business.

Gospel music will experience a landmark
year in 1994. Next month, SoundScan will be-
gin to collect data on music sales for the ma-
jority of the CBA stores. This information
will be combined with SoundScan data from
the general market and will be available for
use in trade charts by July 1. Billboard is
planning to incorporate the information into
its contemporary Christian chart as soon as
possible thereafter. Just as America woke up
to the popularity of country music with the
actual count of record sales, the GMA be-
lieves that the strength and size of its con-
sumer base will be similarly surprising.

Our industry is growing up. We entered a
new era in 1985 when A&M Records signed
Amy Grant, Christian music’s sweetheart,
and she broke through on pop radio. Pro-
gram directors discovered that an artist with
a Christian music background could fit their
mix and not proselyvtize over the airwaves. In

fact, many of their listeners were already
Grant fans. In time, as Michael W. Smith and
Kathy Troccoli followed with pop radio suc-
cess, the majors began to court gospel labels
for purchase, distribution, or joint ventures,
50 that by the end of 1993, nearly every sig-
nificant player in the gospel/Christian indus-
try boasted a mainstream aftiliation. Today,
these gospel/Christian labels have titles
available through BMG, Cema, WEA, Sony,
and PolyGram. The labels that are not so
aligned are doing business directly with
mainstream accounts or appear ready to fol-
low shortly.

As an industry, we are learning how to do
business in the “real” world. The gospel/
Christian music market is like a foreign ter-
ritory. We have had our own language, cus-
toms, and traditions. In order to be viable in
the general market, we have had to learn to
play by a different set of rules. We must be
good marketers, we must obtain statistical
data about our customers, and we must use
terminology that encourages our growth.
And we will.

Yes, we are growing up and out. What will
happen to traditional Christian retailers as
the mainstream stores begin to sell more
product? Likely the same thing that hap-
pened to independent stores like Boston’s
Newbury Comics when Nirvana went plati-
num. More people were exposed to a genre
of music and became fans. The more fans, the
more new customers begin to frequent stores
that specialize in this type of music. You raise
water on one side of the tank and the other
side comes up as well. According to Gallup,
78.5 million people consider themselves “ac-
tive” Christians—only 23 million of them
purchase gospel music. There are plenty of
potential customers to share.

In a recent Commentary on the jazz mar-
ketplace (Billboard, March 26), Sonny Lester
suggested that “regular customers support
long-term business prospects.” The average
gospel music consumer is a very loyal one; as
an 18-44-year-old college-educated female,
she has an above-average disposable income.
Best of all, she purchases a great deal of mu-
sie. If you stock it, she will come. And, if you
keep it in stock, she is likely to bring her
friends when she comes back.

- L ercns

A GRAMMY ‘CALL TO ARMS’

It was with great pleasure that I read
Melinda Newman’s timely article regard-
ing the Grammys (Billboard, April 16).

Since the Awards and the attendant an-
nual displeasure voiced by some sections of
the music business, I have wanted to voice
a “call to arms” to all those artists who are
uninvolved or feel disenfranchised by the
lumbering beast that NARAS is so often
viewed as. However, I am pleased to have
been beaten to the punch and am delighted
to fall in behind anybody’s efforts to make
NARAS more relevant and attractive to the
many thousands of potential voters who
simply do not vote.

I applaud NARAS’ own movements to-
ward greater involvement of all, but there
is so much more that can be done. I have
yet to meet any voting member who actu-
ally buys music from the NARAS catalog.

Get rid of the damn thing and spend the
money educating people in the business as
to how they can encourage more eligible
artists to become a part of the process.

I am now at my third record company as
an A&R director and a voting member, and
have seen or heard nothing from NARAS
regarding recruitment of potential voters.
Perhaps the stars and big executives who
put so much admirable energy into Rock
The Vote could look to their own industry
and how easily they could make a differ-
ence and “Rock This Vote.”

Things may be getting better, but not
fast enough. We can only change the beast
from within—and $65 [to become a mem-
ber] just isn’t that much.

Hugo Burnham
Director, A&R
Qwest Records
Los Angeles

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be subrmutted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biliboard, 1515 Broadway, New York, N.Y. 10036.

www americanradiohistorv.com

BILLBOARD APRIL 30, 1994


www.americanradiohistory.com

It Must Have Been The Music.

JuL1tlo
I GLESIAS

IICRAZYII

The new album of unsurpassed
romance and uncontrollable
passions from Julio Iglesias — an
artist who's sold over
160 mil ion records worldwide.

Featuring the firs: single and videc Crazy.

Watch For Week Of Release
Appearances On
The Tonight Show,

Good Morning America,
Live With Regis And Kathie Lee,
CBS This Morning,

A1d More!

Now Cn World Tour.

COLLMBIA

En-Store
Tuesday, May 17th.


www.americanradiohistory.com

N.Y. Has New GChamp In Winter Arbs
Despite Quake, Music Outlets Reign In L.A.

H BY PHYLLIS STARK

NEW YORK—New York radio has a
new ratings champ, according to the
results of the newly released winter
Arbitron survey. Adult contempo-
rary WLTW is back on top for the
first time since the fall of 1991, al-
though it actually dipped a tenth of a
share (4.84.7) from the most recent
fall book.

R&B WRKS, which had held the
No. 1 spot in the market for an in-
credible eight straight ratings peri-
ods, dipped to No. 3 due to a 5.84.3
plunge in the 12-plus ratings since
last fall. Also as a result of WRKS’

drop, oldies WCBS-FM moved from
No. 4 to the No. 2 spot. That station is
up 4.54.6 from the fall.

Tying WRKS for third place is N/T
WINS, which, along with rival
WCBS-AM, benefited from severe
winter weather that sent many listen-
ers scurrying to their radios for infor-
mation. WINS rose 3.94.3 from the
fall, while WCBS-AM, which was ina
three-way tie for 10th place, was up
2.9-3.6.

Talker WABC and R&B WBLS tied
for fifth place, with WABC dipping
from the fall’s third-place finish (4.6-
4.2) and WBLS rising from sixth
place (4.0-4.2). Top 40/rhythm WQHT

EMI Follows Sony, Wamer
Into Digital Cable Radio Deal

H BY ERIC BOEHLERT

NEW YORK—Following the lead of
Sony Corp. and Warner Music Group,
EMI Music has committed $10 million
to Digital Cable Radio, the cable-de-
livered digital music service.

Early last year, Time Warner Cable
and a partnership between Warner
Music Group and Sony Software Corp.
entered a joint venture with DCR (Bill-
board, Feb. 6, 1993). EMI's cash infu-
sion is similar in size to the ones Sony
and Warner made last year and, in be-
coming an equity partner, EMI pur-
chased Sony and Warner shares, mak-
ing all three labels equal partners.

Like Sony and Warner, EMI will
continue to make contributions as
capital for expansion is required.
DCR president David Del Beccaro
says it’s unlikely that any more labels

WEA Is Tops In
Billhoard Look
At Market Share

NEW YORK—WEA remained
the top U.S. music distributor in
the first quarter of 1994, but Sony
Music Distribution moved dramat-
ically closer to its perennial rival
in market share for the quarter.

That’s the major finding of Bill-
board’s new market-share analy-
sis, which debuts in this week’s
Retail section. For the first time,
Billboard is using only SoundScan
information for its market-share
reporting. The information will
appear on a quarterly basis; full-
year market share will be report-
ed each January.

Billboard’'s quarterly market-
share report covers three differ-
ent market segments: the total
market (wherein WEA remains
No. 1); the country albums market
(Uni is tops); and the R&B albums
market (BMG is the leader). In
each case, the six major U.S. rec-
ord distributors are ranked based
on their percentage of the market;
independent distributors are
lumped together in a seventh enti-

Tum to page 61 for our com-
plete market-share report.

will sign on with the company.

Del Beccaro notes that the labels,
in addition to lending cash, will help
DCR raise awareness of its services
within the music industry. Collective-
ly, the labels will oversee the pro-
gramming of 12 of DCR’s 44 digital
audio cable channels.

EMI president/CEQ Jim Fifield
says he’s “always been interested in
digital cable to promote new music,”
or even as “the ultimate distribution
system.” In the wake of DCR’s an-
nouncement with Sony and Warner
last year, Fifeld became interested in
teaming up with DCR. “I think [digi-
tal cable] will increase awareness and
demand for new music,” he says.

The Hatboro, Pa. -based DCR
counts 130,000 subscribers to date.

(Continued on page 84)

(Hot 97) took seventh place and was
up 3.8-4.1, its best share since fall
1991. Top 40 WHTZ (Z100) was off
4.54.0, but managed to tie for eighth
with classic rock WXRK (3.6-4.0).
Joining WCBS-AM in 10th place
are AC WMXYV, which rebounded
(2.8-3.6) to its best share since the
spring of 1992, and adult alternative
WQCD, which remained flat at 3.6.
The Los Angeles earthquake had
an effect on ratings, but not as much
as some had anticipated; three music
stations still led that market. Spanish
KLAX held onto first place but
dipped 7.0-5.6. Top 40/rhythm KPWR
(Continued on page 97)

H BY EILEEN FITZPATRICK

LOS ANGELES—After years of
opposing video game rentals, Nin-
tendo has reversed its opinion and
will begin shipping product to re-
tailers who now see games as a
more important share of their busi-
ness.

“We are still in opposition to the
concept of allowing video game
software to be rented,” says a Nin-
tendo spokeswoman. “But the rent-
al business has grown to about a
billion dollars annually, or one-sixth

Nintendo Reverses Stand,
Will Play The Rental Game

the size of the whole U.S. video
game industry, and it's obviously
an opportunity that didn’t make
sense for us not to get involved in.”
Nintendo’s market share has
dropped from a high of 90% in 1991
to 68%-71% in 1994, according to
Nintendo. Meanwhile, the market
share for Sega of America, which
endorses rental, has increased.
Nintendo’s turnaround is seen as
a significant victory for the video in-
dustry, which has been forced to
purchase Nintendo product from
(Continued on page 97)

They’re Back! The Warner Music Group has acquired exclusive worldwide rights
for television and radio broadcast, audio release, and video release of the reunion
concert of “The Three Tenors”—Jose Carreras, Placido Domingo, and Luciano
Pavarotti—and conductor Zubin Mehta. The concert will be held July 16 at Dodger
Stadium in Los Angeles. Shown in the back row, from left, are Warner Music
International chairman/CEQ Ramon Lopez; Mehta; Atlantic Group co-chairman/co-
CEO Ahmet Ertegun; Atlantic Group vice chairman Mel Lewinter; Domingo;
Pavarotti; Carreras; and Atlantic Records president Danny Goldberg. In the front
row, from left, are Warner Music Group chairman/CEO Bob Morgado; classical
music impresario Tibor Rudas, who is producing the concert; and Atlantic Group

co-chairman/co-CEO Doug Morris.

Digital VCR Coming, But Little Impact Seen

HBY STEVE McCLURE

TOKYO—Digital videocassette re-
corders could be on the market as
early as next year, according to re-
ports here, following agreement on
technical standards for consumer-use
digital VCRs. But the units, which re-
portedly will have a $3,000 price tag,
pose little threat to the VHS format,
according to some U.S. video indus-
try executives.

The announcement of a digital
VCR standard was made April 14 in
Tokyo at the second general meeting
of the HD Digital VCR Conference.
The conference was set up last Sep-
tember by 10 leading hardware mak-
ers seeking to avoid a situation simi-
lar to that in the early '80s when in-

compatible formats VHS and Beta
vied for consumers’ allegiance. Since
then, the group has expanded to in-
clude 50 Japanese and overseas com-
panies.

Companies participating in the con-
ference include Sony, Matsushita,
IBM, Pioneer, Samsung, Thomson
Consumer Electronics, and JVC.

Digital VCRs will allow high-quali-
ty recording and playback without
amplitude and phase distortion, as
well as eliminate deterioration in pic-
ture quality during editing. Like oth-
er digital recording media, they also
will allow perfect copies to be made
even after repeated dubbing.

Copyright protection issues have
yet to be addressed by the confer-
ence, although, in a previous state-

WARNER REPORTS SLUGGISH 1ST QUARTER

HBY DON JEFFREY

NEW YORK—Warner Music Group
says that lower catalog sales, com-
bined with losses from new ventures,
yielded lackluster financial results
for the first quarter, with revenues
inching up only 2.1% and operating
profit falling 8.1%.

New York-based Time Warner says
its music group’s revenues rose to
$812 million in the three months that
ended March 30, up from $795 million
over the same period last year.

Jerry Gold, executive VP/CFO of

Warner Music Group, says revenues
were “marginally lower” in the U.S.
Still, SoundScan figures show that
Warner’s distribution arm, WEA, had
an industry-leading market share of
20.73% for the quarter (see story,
page 61).

Gold says one reason revenues
were lower in the U.S. was that back
catalog sales declined from last year
when retailers were ordering in larg-
er-than-usual quantities to take ad-
vantage of discounts offered before
the April 1 phaseout of longbox pack-

(Continued on page 87)

ment, the original 10 companies said
they plan to address intellectual prop-
erty rights.

Some U.S. video industry execu-
tives believe the high price point of
the digital VCRs will limit their im-

(Continued on page 97)

MCA/Universal’s
‘Beethoven’ Sequel
Goes To Sell-Thru

LOS ANGELES—Continuing the
supplier trend toward year-round
sell-through, MCA/Universal Home
Video will release “Beethoven’s 2nd”
Aug. 9, priced at $24.98.

The title is the 11th major sell-
through release either already in
stores or set to arrive in stores by
year’s end. At least three other titles,
including “The Nutcracker,” “Black
Beauty,” and “The Troll In Central
Park,” are strong sell-through possi-
bilities, according to trade sources.

Previously, retailers saw about six
major hits priced for sale, with most
arriving in the fourth quarter.

Although MCA will launch a major
marketing campaign for the title, it’s
counting on the surprise video hit
“Beethoven” to drive sales.

“To date, ‘Beethoven’ has posted
retail sales and rental revenues of
$153 million,” says Andrew Kairey,
senior VP, marketing and sales.
“And we’ve had less than 7% re-
turns.”

Released Oct. 1, 1992, “Beethoven”
has sold approximately 4 million
units, a goal MCA expects to surpass
for “Beethoven’s 2nd.” According to
distributor sources, MCA’s goal on

(Continued on page 99)

H BY SETH GOLDSTEIN

NEW YORK—Good News Video,
which got bad news from Block-
buster several months ago, has re-
turned the favor in the form of a
$25 million lawsuit filed April 11 in
U.S. Bankruptcy Court in New
York against the Ft. Lauderdale,
Fla.-based chain.

The crux of the action is the de-
mise of an ad-supported preview
tape called “Hot Pix” that Good
News created to distribute in Block-
buster stores. Patrons could borrow
the tape free of charge to learn
about the latest theatrical, home
video, and record releases from stu-
dios paying for the exposure.

During its brief existence,
440,000 copies a month of “Hot Pix”
went into circulation. Good News

Bad Tidings For Blockbhuster
As Good News Sues Ghain

claims that Gallup Organization
and A.C. Nielsen research showed
that Blockbuster customers strong-
ly endorsed “Hot Pix” and watched
it at a level of 6.8 million viewers
monthly.

In the suit, Blockbuster is ac-
cused of putting Good News out of
business by allegedly stealing $1
million in revenues, making it finan-
cially impossible for the New York
company to defend its trademark in
a subsequent legal action, and help-
ing scuttle similar projects with
MTV and Kmart.

According to court documents,
the purported reason is corporate
jealousy. Good News alleges in its
suit that Blockbuster had an ulteri-
or motive throughout much of their
6-year relationship, most of which

(Continued on page 74)
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ASCAP salutes our 1994
Film and TV Music Award
winners!

MOST PERFORMED
TV THEMES

Judy Hart Angelo
Bill Conti

Dan Foliart
Jesse Frederick
Gary Portnoy
Jonathan Wolff

TOP TV SERIES

John Addisorn
“"Murder., She Wrote”

Judy Hart Angelo
“Cheers”

Bill Conti

“Primetime Live~

| Dan Foliart

A M ERTICAN

"Home Improvement”
“Roseanne”

Jesse Frederick
“Full House™

Quincy D. Jones 111

“Fresh Prince of‘Bel Air™

John Morris
“Coach™

Howard Pearl
“"Roseanne”™

Gary Portnoy
“"Cheers”

JAC Redford
“"Coach™

Craig Safan

“"Cheers”

Will Smith

%

“"Fresh Prince of Bel Air”

Jeff Sturges
“"Murder, She Wrote™
Jeffrey Townes

“"Fresh Prince of Bel Air”

Jonathan Wolff
"Seinfeld”

s 0 C1 ET Y o F

C 0 M P O S ER S

AU T H ORSS

MOST PERFORMED
TV BACKGROUND SCORES

David Kurit=z

Gary Remal Malkin
Dennis McCarthy
Farl Rose
Christopher Stone

TOP BOX OFFICE FILMS
Bill Conlti

"Rookie of the Year™
Anne Dudley-...

"The Crying Game”
FElliot Goldenthal

“"Demolition Man”

James Horner

"The Pelican Brietf”

- James Newiton Howard

“Dave™

“The Fugitive™
Trevor Jones..

“Cliffhanger”
Ennio Morricone..

“In The Line Of Fire”

Mare Shaiman

“A Few Good Men”
“Sleepless In Seattle”

Howard Shore

“"Mrs..Doubtfire”

Toru Takemitsu......

“Rising Sun”

GOLDEN SOUNDTRACK
AWARD

Fnnio Morricone....

AN D P U B LTI S HETRS
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POPROCK+*R&B+*RAPDANCE

B BY PAUL SEXTON

LONDON—An extensive reissue
program of the Who's back catalog,
featuring much previously unavail-
able material, has been penciled in
to begin later this year following
the July release of the legendary
British rock band’s boxed set, “30
Years Of Maximum R&B.”

The four-CD box, originally
planned for a late May release, will
set the stage for the series of re-
mastered Who reissues, built along
the lines of Capitol’s highly praised
Beach Boys’ repackages in 1990.

The project is being undertaken
by the band’s U.K. label, Polydor,
and, like the boxed set, will appear
on MCA in the U.S. and internation-
ally.

The 79-track “30 Years Of Maxi-
mum R&B” has been compiled by
Who authority Chris Charlesworth
and will include 14 previously unre-
leased tracks and 18 pieces of stu-
dio dialog and conversation, plus a

MCA Will Issue Who
Boxed Set, Back Gatalog

The Who, circa 1966. Clockwise,
from top left, are Roger Daltrey,
John Entwistle, Keith Moon, and
Pete Townshend. (Photo: Star File)

T2-page booklet with an introduc-
tion by Pete Townshend and essays
by the band’s longtime publicist,
Keith Altham, and writer Dave

(Continued on page 99)

Ghart-Topping ‘Piano’ Is Latest
Ouiet Surprise On Spain’s Gharts

B BY HOWELL LLEWELLYN

MADRID—With the ascent of Mi-
chael Nyman’s ‘“The Piano” sound-
track to No. 1 on the Spanish album
chart last month, a hush fell over
this country’s normally noisy music
market. The continued success of
the soundtrack on Virgin Records
echoes the surprising breakthrough
in Spain earlier this year of a collec-
tion of Gregorian chants on EMI
Records, which has since become a
hit album in the U.S. (Billboard, Jan.

Conti, Foliart Are Top
Winners 0f ASCAP
Film & TV Awards

B BY DEBORAH RUSSELL

LOS ANGELES—Composers Bill
Conti and Dan Foliart were the big
winners at the 1994 ASCAP Film &
Television Awards dinner, held April
20 at the Beverly Hilton Hotel here.
ASCAP president Marilyn Bergman
hosted.

Conti took honors for the score of
“Rookie Of The Year,” in the top box-
office category, and for the top-rated
TV series theme for “PrimeTime
Live.” He won a third award in the
most-performed TV theme category.

Foliart was honored in the top-rat-
ed TV series category for his themes

(Continued on page 99)

29).

While “The Piano’’ has not
charted as
strongly in other
European mar-
kets, it has sold
50,000 units in
both Germany
and the U.K. and
90,000 units in
France, according
to the record com-
pany. In New
Zealand, the setting for the film, the
soundtrack has reached No. 3 on the
album chart and sold more than
15,000 units, earning platinum certi-
fication in that market. It has sold
more than 50,000 units in neighbor-
ing Australia.

“The Piano’’ has sold 125,000
copies in its 14 weeks on the Spanish
album charts, more than in any oth-
er European country, according to
Virgin Espana, which expects sales
to reach 200,000 by June. World-
wide, the soundtrack has topped
sales of 1 million, according to Vir-
gin, including SoundScan-tallied
sales of 280,000 in the U.S., where
the album peaked at No. 41 on The
Billboard 200.

“The album is still selling 12,000
copies a week and Michael Nyman is
playing in nine Spanish cities in nine
days between May 11 and 19, so
there will be an extra promotional
boost,” says Luis Francisco Garcia,
marketing director with Virgin Es-
pana.

NYMAN

(Continued on page 89)
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S. African Artists Reflect Optimism
But Rappers Remain Defiant Of Authority

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—Music offers a
means of measuring the momentous
changes occurring in South Africa
this month.

Artists who have spent their lives
fighting for change in South Africa
and reflected that struggle in their
work, increasingly are turning away
from dealing with political issues in
their music, while other artists that
have never been known for politi-
cized lyrics are being swept up in the
fervor of change.

Overall, as the country’s first all-
race elections approach Tuesday
through Friday (26-29), a spirit of op-

Neville Again. Jay Leno, right,
presents Aaron Neville with two awards
won in Playboy magazine’s annual
readers survey. Neville was voted top
male R&B vocalist, and his solo album
“The Grand Tour” was voted best R&B
album. More than 12,000 readers cast
ballots in the poll. Leno presented the
awards following Neville’s March 14
performance on “The Tonight Show.”

Ovis Is Restless’ First Pop

B BY CARRIE BORZILLO

LOS ANGELES—The quirky pop-al-
ternative sound of young New Or-
leans-bred artist Ovis has given Los
Angeles-based Restless Records its
first chart showing, as ‘“Regular
Thang” moves from No. 100 to No. 96
with a bullet on Billboard's Hot 100
Singles chart this week.

According to Broadcast Data Sys-
tems, top 40 spins on “Regular
Thang,” from Ovis’ debut, “Schaden-
freude,” have been increasing steadi-
ly over several weeks.

For the week of April 13-19, BDS
detected 645 plays on 38 stations. In
addition, 12 stations added the song

timism has pervaded South African
music. At the same time, rap artists
such as System Enemy and Prophets
Of Da City continue to articulate the
anger of those long oppressed and
disenfranchised by the nation’s apart-
heid system.

One of the first signs that the rec-
ord industry was tapping into the his-
toric developments here came late
last year when Tusk Music, in sup-
port of a nationwide peace campaign,
released a radio-only CD of the song
“Give Me The Good News” by Cape
Town singer Crocodile Harris. The
song had been a hit in France in the
'80s. In the climate of late 1993, how-
ever, its lyrics struck a chord with

South Africans: “You can’t use guns/
to build a nation/A bullet never was
creation/Give, give me good news/
War's the only game/Where we all
lose.”

Within weeks of its first airplay,
Tusk marketing director Benjy Mu-
die says retail demand prompted the
company to release the track as
South Africa’s first commercially
available CD single.

On Monday (25), Island Records
U.K. will release “Sekunjalo: Now Is
The Time,” a compilation of South
African music, on its Mango label. It
was produced at the invitation of the
African National Congress, which

(Continued on page 89)

Media Focus Propels Hole’s
High Dehut On Blllhoard 200

LOS ANGELES—In another unset-
tling commercial side effect of Nirva-
na leader Kurt Cobain’s suicide, the
DGC debut by Hole, the alternative
band led by Cobain’s widow, Court-
ney Love, makes a strong entry at
No. 55 on The Billboard 200 this
week.

According to SoundScan data, the
album, “Live Through This,” has sold
more than 19,000 units since its April
12 release.

That total approaches the total
sales for Hole's independent-label
bow, “Pretty On The Inside.” That al-
bum, issued by Caroline in 1991, has
sold more than 27,000 units to date,
according to SoundScan.

The release of the DGC album,
which came four days after the dis-
covery of Cobain’s body in Seattle,
followed extensive media coverage of
the tragedy. Print and electronic me-
dia often focused on Love’s tearful,
taped reading of Cobain’s suicide
note, played at a memorial vigil in Se-
attle April 10; other stories recounted
Love’s April 7 arrest for alleged drug
and stolen property possession in

during this time, including KKFR
Phoenix, WBZZ Pittsburgh, and
WAPE Jacksonville, Fla. The prior
week, 568 plays
were detected on
27 stations.

Top 40 WKBQ
St. Louis MD Ken-
ny Knight notes
that while there
are several cases
of hip-hop or rap . i
acts on indie labels ovis
having success at
top 40, there are few instances of in-
die pop or alternative acts finding a
home on the format.

“It’s cool to see this from a small

LA.

Not all of the sales can be attribut-
ed to morbid curiosity: Geffen mount-
ed an extensive press campaign for
Hole in advance of the album’s re-
lease. Love appears on the covers of
such publications as Spin, Creem, and
Option this month; by grim coinci-
dence, a cover story about the singer
appeared on the cover of the Los An-
geles Times Sunday Calendar section

(Continued on page 90)

‘Thang’

label, and for it to sound so good and
fresh,” says Knight. “This fills a hole
for us right now. We have a lot of al-
ternative stuff, and this helps us put
a good, pop-sounding record on.”

As a primarily alternative rock la-
bel, Restless was hesitant to sign a
pop-leaning artist.

“l knew he was a great artist,”
says Restless president Joe Regis,
who bought the label with Bill Hein
in 1991. “But we were reluctant
about whether it was the right match
for us. We even warned him of our
concerns, and he was extremely pa-
tient with us.”

A collection of melodic alternative

(Continued on page 90)
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B BY CHRIS MORRIS

LOS ANGELES—‘The Best Of
Mountain Stage,” the eclectic series
of albums drawn from the long-run-
ning West Virginia Public Radio
concert series, has thrived by enlist-
ing the support of artists show-
cased on the live broadcasts and
their management.

The sixth “Mountain Stage” vol-
ume was just released by Blue
Plate Music, an imprint of Nash-
ville-based Oh Boy Records. The
current album’s talent roster exem-
plifies the diversity of the sets: Acts
include R.E.M. (featured for the
second time in the series), Bruce
Hornsby, Nanci Griffith, Cracker,
Me Phi Me, Iris DeMent, and Bare-
naked Ladies.

The Blue Plate albums also have
included performances by rock per-
formers Robyn Hitchcock, NRBQ,

Blue Plate’s ‘Mountain Stage’
Sets Pique Acts’ Interest

Alex Chilton, Crash Test Dummies,
Widespread Panic, and Pere Ubu;
country acts like Kathy Mattea,
Jimmie Dale Gilmore, and Mary-
Chapin Carpenter; folk stars such
as June Tabor, Clive Gregson &
Christine Collister, and Bruce Cock-
burn; and bluesmen like Charlie
Musselwhite and Honeyboy Ed-
wards.

Oh Boy’s Al Bunetta says the la-
bel was drawn to “Mountain Stage”
following the success of its 1991
John Prine album, “The Missing
Years.”

Bunetta says, “We said, ‘OK,
what else can we do that fits that
profile . .. [to] capitalize on the suc-
cess we've had with distribution?’ ”

Bunetta’s partner, Dan Einstein,
suggested a compilation of perfor-
mances from ‘“Mountain Stage,”
which began regular production in

(Continued on page 97)

Gapricom Signs
Distribution Deal
With Relativity

B BY DON JEFFREY

NEW YORK—Capricorn Records,
the label that brought the Allman
Brothers Band and the Marshall
Tucker Band to national prominence
25 years ago, has signed a seven-year
exclusive distribution deal with Rela-
tivity Entertainment Distribution.
The label was expected to sign with
RED, which is owned by Sony Musie
Entertainment (Billboard, April 16).
Capricorn’s first full-length re-
leases through RED—set for May
17—are the debut album from Kenny
Chesney, “In My Wildest Dreams”;
Vigilantes Of Love’s first album for
the label, “Welcome To Struggle-
(Continued on page 93)

Martinez Takes Roundabout Route To Success
Now, Ex-Bandera Member And Label Eye Europe

This story was prepared by Phi-
lippe Crocq in Paris, Dominic
Pride in London, and John Lan-
nert in Miami.

PARIS—The
journey to main-
stream U.S. suc-
cess has taken
Rosco Martinez
from his native
Miami to studios
in Los Angeles
and Austria and
through the doors
of one of the hot-
test French indie labels.

The former member of Latino
R&B trio Bandera has a U.S. hit sin-
gle on Zoo Records, “Neon Moon-
light,” at No. 57 on the Billboard
Hot 100 singles chart for the week
ending April 30. Martinez releases a
self-titled English-lanugage album
Monday (25), and a Spanish-lan-
guage album, “Aqui Estoy” (Here I
Am) is due in June.

MARTINEZ

| Think He’s Not Alone Now. Recording artist Tommy James greets fans at
National Record Mart in Cleveland. James’ double-CD compilation,
“Discography: Deals & Demos 1972-1992,” was released recently on James'
newly formed Aura Records label, distributed nationally by MS Distributing

Company.

RECORD COMPANIES. Stephen Prender-
gast is promoted to VP of internation-
al for Zoo Entertainment in Los An-
geles. He was national director of art-
ist development.

Gayle Moore is promoted to VP of
financial administration for MCA
Music Entertainment Group in Los
Angeles. She was director of finan-
cial administration. Mitch Brody is
appointed manager of A&R for MCA
Records in Los Angeles. He was as-
sociate manager of talent acquisition
for EMI Music Publishing.

Oscar Llord is promoted to VP/
GM of Rodven Records in Miami. He
was GM.

Kevin Gore is promoted to senior
director of jazz promotion and mar-
keting for Columbia in New York. He
was director of jazz promotion.

Elektra Entertainment in Los An-
geles promotes Michael Goldberg to
director of financial reporting. He
was senior financial analyst.

PRENDERGAST MOORE

Karen Taylor is appointed national
manager of R&B publicity for EMI
Records Group in New York. She
was director of publicity at Double
XXposure Public Relations.

Liz Goodman is promoted to inter-
national marketing manager for
Warner Bros. Records in Los Ange-
les. She was product management co-
ordinator.

Brett Greene is named Rocky
Mountain/Southwestern regional
promotion manager for L.R.S. Rec-
ords in Boulder, Colo. He was nation-
al director of alternative/adult alter-

native promotion at Radioactive Rec-
ords in Los Angeles.

PUBLISHING. Jeff Carlton is promoted
to VP/GM for Streudavarious Music
Group in Nashville. He was profes-
sional manager.

Erica Grayson is appointed cre-
ative manager for Sony Music Pub-
lishing in Los Angeles. She was pro-
motion coordinator for Jive Records.

RELATED FIELDS. Trudy Lartz is named
director of sales and service for
SoundScan in Hartsdale, N.Y. She

So far the Martinez records have
not been released in France, al-
though long-term plans are to break
Martinez in European territories.

Martinez is signed to Uno Mundo,
an independent French label headed
by former Island France managing
director Jean-Pierre Weiller (Bill-
board, Oct. 16, 1993). Uno Mundo—
the name used by Bandera in its ear-
ly days—is distributed by
RCA/BMG France and is licensed
to BMG International outside the
U.S. In the U.S., the label’s product
is marketed through Zoo Entertain-
ment, which is distributed by BMG.

Weiller, who has placed critically
acclaimed newer acts such as Poupa
Claudio, Claude Turner, and Seta

Toure on the French market, had
worked with Bandera previously,
when it was signed to Island. The
band was dropped in the Island ros-
ter sweep that followed PolyGram’s
1989 takeover of the company (Bill-
board, Aug. 12, 1989), but Weiller
kept in touch with Martinez.

In launching his solo career,
“Rosco preferred to sign with an in-
dependent, which is what I had be-
come, rather than with a major,”
says Weiller.

The Uno Mundo staff in Paris
comprises three employees, and the
label has a promotional office in Mi-
ami, where Weiller is also planning
to open a club.

(Continued on page 93)

Sony Glassical’s Infinity
Explodes Into Budget Market

B BY PAUL VERNA

NEW YORK—Sony Classical’s 2-
month-old Infinity Digital super-bud-
get line has succeeded beyond the la-
bel's own expectations.

Since Infinity debuted Feb. 8, the
line’s 22 titles have shipped a com-
bined total of almost 1 million units,
according to Jim Gavigan, VP of
sales for Sony Classical. That
amounts to nearly 50,000 pieces on
each title, a remarkable figure for the
classical market, in which 30,000
units is considered a benchmark of
success. (SoundScan confirms sales
of close to 250,000 Infinity units to
date.)

The all-digital recordings—made
by littleknown orchestras from St.
Petersburg, Russia—encompass en-
during works by such masters as Mo-
zart, Beethoven, Vivaldi, Chopin, and
Strauss (Billboard, Jan. 15). The CDs
retail for a suggested price of $4.98,
though Best Buy classical music buy-
er Bill Parker says the 151-store, Min-
neapolis-based discounter sells them
for as little as $2.99 apiece.

EXECUYTIVE TURNILARBLE

CARLTON

LARTZ

was senior executive director of Gui-
tar Recordings.

Bill Roedy is promoted to presi-
dent of MTV Networks Europe in
London. He was managing director.

Gene Jones is named CFO of Has-
tings Books, Music & Video in Ama-
rillo, Texas. He was senior VP of fi-
nance and treasurer for America’s
Favorite Chicken Co.

Tony Montgomery is named VP of
Dise Manufacturing Inc. in Chicago.
He was senior director of dance mu-
sic at RCA.

Michael Hidalgo is appointed con-

Most stores merchandise the line in
dump bins in high-traffic areas, ac-
cording to Gavigan. Some chains, like
West Sacramento, Calif -based Tower
Records, even stock the titles in their
pop departments.

Classical buyers at such chains as
35-store Harmony House in Detroit
and 24-outlet Borders Books in Ann
Arbor, Mich., cite price as the deter-
mining factor behind Infinity’s suc-
cess. In fact, pricing has allowed the
new imprint to outperform some of
its competitors, especially the other
majors. For instance, they note that
titles in EMI Classics’ Encore series,
which feature renowned artists, re-
tail for about a dollar more than In-
finity’s releases.

EMI Classical VP of sales Gilbert
Hetherwick confirms that Encore ti-
tles wholesale for $2.95—slightly
more than Sony’s wholesale price of
$2.50 for Infinity releases. He says,
“I think Infinity is successful be-
cause it’s cheap. In the super-budget
market, that’s the whole story.”

Borders music buyer Vicki Mar-

(Continued on page 93)

JONES MONTGOMERY

troller of the Rodgers & Hammer-
stein Organization in New York. He
was controller for the EMI Records
Group and SBK Records.

C. Paul Corbin is named VP of
music industry relations for the Gay-
lord Communications Group of Gay-
lord Entertainment Co. in Nashville.
He was program director for TNN.

Jon Baum is appointed director of
promotions for the Box in Miami. He
was account manager/talent coordi-
nator for Marketing Entertainment
Group of America.
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A&M Restructures
Sales Staff With
Regional Emphasis

B BY DEBORAH RUSSELL

LOS ANGELES—A&M Records’
sales department has been restruc-
tured to maximize its strategies for
breaking acts on the regional and lo-
cal levels.

Richie Gallo, senior VP of sales
and distribution, helms the depart-
ment, which now revolves around
dual sales directors.

A&M’s Jeff Dean, most recently
sales director in Chicago, is now na-
tional sales director based in L.A. The
label’s Al Marks, formerly Southwest
regional sales director, is now nation-
al director of field sales. He is based
in Atlanta.

Dean oversees a regional staff that
features three new appointments:
Robin Lunine Kirby, a former PGD
staffer, is now West Coast regional
sales director; John Kiernan, also
from PGD, is now Southeast/South-
west regional sales director; and Tra-
cy Donihoo, formerly of the retail
chain Sound Warehouse, is now Mid-
west regional sales director. Craig
Burton remains East Coast regional
sales director.

Marks, who will take on a more ac-
tive role in the formation of sales
strategies, will act as a “rover,” trav-
eling to various markets in which
product starts to hit, and making use
of the resources of the regional staff-
ers in each of PGD’s nine branch of-
fices around the country. He will co-
ordinate sales, marketing, tour, ra-
dio, press, video, and publicity efforts
on a specific, market-by-market ba-
sis.

“We're trying to identify opportu-
nities for artists and create market-
ing teams within each region,” says
Jim Guerinot, senior VP/GM at
A&M. “We'll take the corresponding
sales and marketing people and
match them up with a specific promo-
tion person in each region, to

(Continued on page 52)

New Private Music
Logos Offer Live,
Blues, Film Music

@ BY DEBORAH RUSSELL

LOS ANGELES—Private Music is
branching out. The label, known for
its eclectic roster, has created two
new imprints, one for live recordings
and one showcasing the blues, and
also is commencing a major foray
into the mainstream movie sound-
track business.

The expansion comes in the wake
of BMG’s December 1993 acquisition
of Private Music. The label is enjoy-
ing its greatest success to date with
the current release by the charismat-
ic keyboardist Yanni.

In the live arena, Private will
launch its new imprint, On The Spot,
with the June release of Dan Hicks’
“Straight Shootin’,” the artist’s first

(Continued on page 90)
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Stone Temple Pilots Flying Again

Band, Atlantic Prime Pump For Sophomore Set

M BY CRAIG ROSEN

LOS ANGELES—With the track “Big
Empty” already picking up airplay on
more than 70 stations, Stone Temple
Pilots and Atlantic Records are primed
to follow up 1992’s “Core” with the
band's sophomore set for the label.

The album, as vet untitled, is due
June 7.

“Big Empty,” included on the new al-
bum and the recently released sound-
track to “The Crow,” isn’t being
worked as a single, but programmers
are still gravitating to the track. STP
singer Weiland has mixed feelings
about the track’s release prior to the
band’s second album.

“When we were writing and record-
ing the second record, we decided we
wanted [‘Big Empty’] on there,” he
says. “It fit the vibe.”

By the time STP decided that it
wanted the song for its album, “Big
Empty” was already slated for inclu-
sion on “The Crow.” Says Weiland,
“We didn’t want to give away too much
before the album was finished, and [ra-

dio] started playing the song when we
were still in the process of recording
the album.”

Yet he adds, “If people want to hear
it, they want to hear it. It would be
pretty pompous of me to make a stink
and say, ‘Don’t play this song. You're
tainting the feeling of the album.””

It also may have been difticult to get
programmers to lay off the track. At
modern rock WROX (9%6X) Nortolk, Va.,

STONE TEMPLE PILOTS: Robert
Deleo, Dean Deleo, Eric Kretz, and
Weiland.

Bryson Hopes To Keep Career
In High Gear With Columbia Set

B BY DAVID NATHAN

LOS ANGELES—Celebrating nearly
two decades as a recording artist,
Peabo Bryson can look at the past two
years with particular pride. Bryson has
broken through to mainstream status,
thanks to the chart-topping singles
“Beauty And The
Beust” and “A
Whole New World
(Aladdin’s
Theme),” duets rec-
orded with Celine
Dion and Regina
Belle, respectively.

The songs gar-
nered 1992 and
1993 Grammy
Awards for best pop performance by a
duo or group with vocal and, in a rare
occurrence, successive Oscars for best
song.

Bryson also made music history in
February 1992 when he became the
first artist to have three separate rec-
ords atop four charts: the Hot 100 and
Hot Adult Contemporary charts (“A
Whole New World”); the Classical
Crossover chart (via “We Kiss In A

BRYSON

Shadow,” a duet with Lea Salonga from
“The King & I" revival cast atbum); and
the Contemporary Jazz chart (“By The
Time This Night Is Over” from Kenny
G’s multiplatinum “Breathless” album).

Now the Atlanta-based entertainer is
looking to continue the momentum with
the June 7 release of “Through The
I'ire,” on Columbia Records. In addi-
tion to containing his award-winning
duets with Dion and Belle (both produ-
ced by Walter Afanasieff) and the
Kenny G cut, the set contains cuts pro-
duced by David Foster, Keith Thomas,
and Richard Perry.

Bryson, who has self-produced and
written much of the material on his
dozen albums, contributed three cuts,
working with longtime collaborators
Dwight Watkins and Keith Rawls.
“Through The Fire” also contains a
cover of Boz Scaggs’ “You Can Have
Me Anytime,” while the title track, a
Foster composition, was originally rec-
orded by Chaka Khan in 1985, “Never
Saw A Miracle” is a Curtis Stigers orig-
inal. Diane Warren wrote “Why Good-
bye” for the album.

“I’d suy the album is power-packed,”

(Continued on page 23)

C.J. Snare of
Firehouse

SHURE "

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS
...WORLDWIDE

“Big Empty” has been receiving signifi-
cant airplay. “Like Soundgarden and
Nine Inch Nuails, STP definitely rules
this area,” says MD Lisa Rush, who re-
ports the track was the No. 4 most-re-
quested song at the station last week.
Atlantic’s strategy in working the
new STP release will be to go after the
group’s core audience. Says Atlantic
president Danny Goldberg, “The most
important thing is to focus on the hard-
core rock fans, the first half-million
people that bought the last album. That
is the spark plug to mass success—the
hardcore fans. We’ll make sure that we
touch the fanzines, both alternative and

ru.—;— ‘ 2

Johnny Cash Beckons. Johnny Cash, second from right, meets with Geffen
Records artist Beck, right, following Cash'’s show in Austin. Cash's first album for
American Recordings comes out this month. Shown, from left, are Mark DiDia,
American Recordings GM; Geffen Records’ Mark Kates; Cash; and Beck.

(Continued on next puge)

ENDLESS SUMMER: It could be the summer of 69 all
over again: Traffic and the Grateful Dead will be playing
selected dates together this summer as both hit the road
with their own tours. Traffic starts its tour May 18 in
Omaha, in support of its May 3 Virgin Records release,
“Far From Home.” Among the dates it will play with the
Dead are June 24-26 at Las Vegas’ Silver Bowl, July 16-
17 at Washington, D.C.’s RFK Stadium, July 23-24 at Chi-
cago’s Soldier Field, July 29 at Buckeye Lake in Colum-
bus. Ohio, and Aug. 3-4 at Giants Stadium in East Ruther-
ford, N.J. Rounding out the Traftic

Traffic, Dead Pair For Summer Gigs;
King Crimson In Studio; Drummed Out

a label deal has not been cemented, sources say the band
will likely sign with Virgin or one of its affiliates.

DEPARTING DRUMMERS: Citing the pressures of
touring and a lack of motivation, drummer Paul Hester
has left Crowded House. Giving almost the same reasons,
Paul Geary has departed as Extreme’s drummer.

SPRING TREATS: A few records have caught our fancy
lately. Following a long absence, it's good to have new mu-
sic from Bill Lloyd. After severing

core of Steve Winwood and Jim
Capaldi will be Randall Bramblatt
on woodwinds, Mike McEvoy on
keyhoards, Walfredo Reyes on per-
cussion, and Rosko Gee on bass.
The lineup for the main stage at
Lollapalooza was out and about
long before concert officials would

ties with partner Radney Foster a
few years ago, Lloyd returns to the
sweet power pop of his mid-'80s
Throbbing Lobster solo release,
“Feeling The Elephant.”

His new record, “Set To Pop,”
comes out in late May via East Side
Digital. Tt’s filled with little gems

confirm it, but they managed to keep
the acts appearing on the second
stage a pretty good secret. They are
the Flaming Lips, the Verve, the
Souls Of Mischief, Rollerskate Skinny, the Frogs, Lus-
cious Jackson, Palace Songs (formerly Palace Broth-
ers), Guided By Voices, Girls Against Boys, Blast Off
Country Style, Charlie Hunter Trio, Fu-Schnickens,
Lambchop, Shudder To Think, the Boo Radleys, King
Kong, the Pharcyde, and Shonen Knife. Each band will
play for two to three weeks of the eight-week outing. For
those who don’t remember, the mmainstage lineup is
Smashing Pumpkins, George Clinton & the P-Funk
Allstars, the Beastic Boys, the Breeders, A Tribe Called
Quest, Nick Cave & the Bad Seeds, L7, and Boredoms.

THIS AND THAT: Billy Joel, Clint Black, and Suzanne
Vega are among the artists who will be featured on a
Leonard Cohen tribute coming this fall from A&M. .Joel
recorded his eut in Nashville, with Black on harmonica . . .
A&M also will release the “Woodstock 94" ulbum later this
fall, featuring artists appearing at the Aug. 13-14 event in
Saugerties, N.Y. ... Phil Spector will receive the 1994
Philadelphia Award during the Philadelphia Musie Alli-
ance’s annual Hall Of Fame gala Thursday (28) .. . Enuff
Z’Nuff’s never-released first album, recorded in 1985, will
be out later this month on Big Deal/Caroline. The record,
called (appropriately enough) “Enuft Z’'nuff: 1985,” in-
cludes a killer version of “Tears Of A Clown.”

FIT FOR A KING: King Crimson has reunited and is
in the studio rehearsing new material, according to sources
close to the project. The current lineup, the same as its
early '80s incarnation—ftounder and guitarist Robert
Fripp, vocalist/guitarist Adrian Belew, bassist/stick
player Tony Levin, and drummer 1B3ill Bruford—is aug-
mented by additional musicians on guitar and stick. While

by Melinda Newman

like the bittersweet, catchy “A Beau-
tiful Lie,” the wacky “Trampoline,”
and the endearingly goofy “Channel-
ing The King.” Lloyd artfully blends
his obvious influences—Big Star, Dave Edmunds, the
Beatles—with his own slightly left-of-center sensibilities.
Who couldn’t relate to the phrase, “Welcome all you
suckers to Struggleville,” as the Vigilantes Of Love pro-
claim on the band's Capricorn Records debut, “Welcome
To Struggleville.” On the whole, the record is more free-
wheeling and expansive than the band’s last indie release,
produced by R.E.M.’s Peter Buck. The new set, out in
mid-May, was produced by Jim Scott, who helps the band
maintain its low-key, guitar-driven intensity. Sounding like
an upbeat Drivin-N-Cryin, the band excels at midtempo
rockers like “Glory And The Dream” and the title track.

ON THE ROAD: Coming to a city near you is the Skoal
Music Southern Spirit Tour, featuring 38 Special, the
Marshall Tucker Band, the Qutlaws, the Fabulous
Thunderbirds, and Barefoot Servants. The tour began
Saturday (23) and continues through June ... Ali Farka
Toure is on the road Saturday (30) through May 16 for the
first leg of a tour supporting his new Rykodise album,
“Talking Timbuktu” ... Sheila E is touring through June
with E-Train, a juzz aggregate including Eric Leeds, Ren-
ato Neto, and Joey Heredia . . . The Knack, now enjoying
renewed success via the “Reality Bites” soundtrack, is
touring for the first time in 13 years, starting Saturday (30)
in Sacramento, Calif. ... Starting May 7 in Calgary,
Sheena Easton and Patrice Rushen will perform with lo-
cal orchestras across North America, starting May 7 in
Calgary.

Assistance in preparing this colummn was provided by
Puul Verna.
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STONE TEMPLE PILOTS

(Continued from preceding page)

metal, who really helped create the
original audience for the band.”

With “Core” selling more than 3.2
million copies, according to SoundScan,
and still on the upper half of The Bill-
board 200, Atlantic executive VP/GM
Val Azzoli says the label’s basic goal is
just to alert consumers to the album’s
release.

“When you have a band that hits
such a nerve, all you have to do is let
people know that it exists,” Azzoli says.

The label will spread the word with
an extensive print advertising cam-
paign, heavy prerelease publicity, and
the release of vinyl LPs in advance of
the CD and cassette versions.

Most of the new STP album was rec-
orded at Atlanta’s Southern Tracks
studio with Brendan O’Brien, who also
produced “Core,” once again manning
the board.

Says Weiland, “It’s far away and re-
moved from the industry, so we didn’t
have to worry about distractions.” The
band completed the album in approxi-
mately two weeks.

A few additional tracks were rec-
orded while the band was on the road.
“Lounge Fly” was cut at Paisley Park
Studios in Minneapolis and features
Paul Leary of the Butthole Surfers on
guitar. “Big Empty” was recorded in
L.A. during a break from touring.

Weiland says the new album is much
more personal than “Core,” and he
doesn't feel the need to be a spokesman
for the band’s legion of fans.

“I wasn'’t writing to explain, put any
point across or any opinion to a mass
audience,” he says. “The more success-
ful we became, the less responsible I
felt about instilling any type of ideas.
I don't know if that works, anyway. It
doesn’t work for me. I'm just express-
ing myself.”

While Weiland says that on some of
the new tracks “there is obviously more
conflict, and [they] are more introspec-
tive” than the songs on the band’s de-
but effort, he shies away from pointing
to specifics. “I don’t want to leave my-
self open like a dartboard,” he says.

Musically the band has grown, and it
likely will escape the early comparisons
to Pear]l Jam that dogged the group
around the release of “Core.” In fact,
the subtle acoustic number “Pretty
Penny” is more reminiscent of Led Zep-
pelin than any of STP’s contemporaries.

“I would be very bored making an al-
bum that sounds completely like the
last record, with nothing more than
copycat songs, just for the sake of mak-
ing money,” says Weiland.

The band’s extensive touring has
been a positive, says Weiland. “I would
Jjust sit back and watch the interplay
between [guitarist] Robert [DeLeo],
[bassist] Dean [DeLeo], and [drummer])
Eric [Kretz], and I was just amazed.”

While the first single has yet to be
chosen, Weiland's choice is “Vaseline,”
a smoldering rocker with a nagging
guitar riff. Weiland has mixed feelings
about the possibility for a video.

“I'm into the idea of video and film
as a different medium to express our-
selves,” he says, “but most videos are
commercials that might as well be on
NBC stuck between sitcoms.”

STP will hit the road in late June. As
was the case with last year's trek with
the Butthole Surfers, the band will
again take along acts that are long
overdue for greater recognition.

(Continued on next page)
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The smooth, R&B-
heased vocal dend of
All-d-Chne would
seept fo he o million
miles from country
music, Rut,
surprisingly, that's
where the band
found ils sophomore
single. “f Jwear,”
writlen by Nashville
prog Frank J. Myers
and Crary Haker, oay
i Ruge country hit
far the growup's fobel
mate Jofin Michael
Montgomery, and the
firsl time fire
members of All-d-
(e heard the frack,
they knew they fed
sfumbled onto
somelhing special,

Edited By Peler Cronin

P UBL

stopped to listen. The
derision [to record it]
was unanimous beeause
it wasz just a great song.
The lyrics were good,
and the singer, John
Michael Montgomery,
almost didn't
country. It was like,

“Hey, this would be a grest song to do.’
Our album was just about finished, but
we went in and did the song with [pro-
ducer| David Foster., He made us feel
resil comlortable, and told us to just go
in and sing it the way we felt it. We only
practiced it in the studio, It was like,
‘Okay, got your parts? Let's go try it
The lead voeals were done first, and we
did the backerounds afterwards. The lyr-
ies pretty much did it all for us. It’s one
of those songs that could stay around for
a long, long time and never get old, like
a4 wedding song or something. 1 would
love to be there when John Michael hears
it for the first time. I'd just love to see
his face.”
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“We were in the Atlantic offices out |
here in LA, and ‘I Bwear” was playing
on the stereo,” says All-4-One member
Delions. “For some reason, one of us
said, ‘Hey, eheck out :
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STONE TEMPLE PILOTS

(Continued from preceding puge)

Tentatively set for the tour are vet-
eran alternative acts the Meat Puppets
and Redd Kross. “They have been an
inspiration to a lot of young bands who
have stepped in and gotten the acclaim
that bands like that should have gotten
a long time ago,” Weiland says. “I feel
some sort of responsibility to turn peo-
ple on to good music.”

Meanwhile, the members of STP are
attempting to finish the artwork for the
new album and decide on a title. Says
Weiland, “As long as we can still dig
each other and communicate with each
other while arguing about album titles,
we will make other albums.”

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

War & ‘Peace’: New Chapter In A Long Saga
Avenue Debut Marks Band’s Return To Recording

B BY JON CUMMINGS

NEW YORK~—For an act that hasn’t
released a major-label album in 13
years, War sure has been hard to miss.

The music of this Latin-rooted funk-
rock ensemble has been turning up all
over the place lately: in beer commer-
cials, on movie soundtracks, and—in
the form of samples—on dozens of rap
singles and album tracks. The band it-
self never really went away, either, con-
tinuing to tour clubs and festivals long
after the hits dried up in the late "70s.

Nevertheless, the June 7 release of
War’s “Peace Sign” on Avenue Records
marks a new beginning for the group,
which remains best known for hits such
as “Why Can’t We Be Friends,” “Low
Rider,” “Cisco Kid,” and “The World Is
A Ghetto.” The album will be distrib-
uted through WEA via an arrangement
with Rhino/Atlantic.

“It’s been real hard getting back to
this point and actually making another
record,” says founding member, guitar-
ist, and frequent lead vocalist Howard
Scott. “This band’s been through so
many changes, and we've lost a bunch
of the guys over the years, so we had
to do a lot of soul-searching to come up
with a way of doing records again.”

Some of those losses include found-
ing members Lee Oskar, who left after
War’s New Year’s Eve show last De-
cember; Papa Dee Allen, who collapsed
and died on stage during a 1988 club
date; and Charles Miller, who left in
1979 and was murdered the next year.
In addition to Scott, drummer Harold
Brown and keyboardist Lonnie Jordan
remain from the original lineup, which
first recorded as Eric Burdon’s backup
band in the late '60s.

Scott and his band mates (including
longtime drummer Ron Hammon and
five new members) were lured back
into the record business by Avenue
CEO Jerry Goldstein, who produced all
the group’s hits and, in the mid-'"80s,
gained possession of its masters and
copyrights. Avenue has reissued much
of War's back catalog, and “Peace
Sign” fulfills the label’s mission of re-
trieving the act from the oldies bins.

“The whole idea was to set up a foun-
dation by rereleasing the catalog on
CD, and then come out with the new al-
bum in '94,” says Avenue COO David
Chackler. “A lot of this stuff had been

=,

WAR: In the top row are Kerry
Campbell and Sal Rodriguez. In the
second row, from left, are Tetsuga
‘Tex”’ Nakamura, Charles Green, and
Rae Valentine. In the front row, from
left, are Lonnie Jordan, Howard Scott,
Ron Hammon, and Harold Brown.

out of print for years—but it's not like
War was forgotten. All you have to do
is name their songs, and people still go
crazy. Especially rappers—I don’t
know if there’s a War song out there
that hasn’t been sampled somewhere
down the line.”

That fact was the impetus for “Rap
Declares War,” a compilation released
by Avenue in 1992 featuring Ice-T, the
Beastie Boys, De La Soul, 2Pac, and
other rappers who have sampled (or
collaborated with) the group. Chackler
says the album established War’s iden-
tity with the hip-hop community; Scott,
on the other hand, has a more practical
affection for the set.

“It was necessary for us to put that
record out because, for me, it was a slap
in the face to be sampled so much and
not be able to do anything about it,”
Scott says. “So instead of suing, we de-
cided to do that record and make peace

with the rap community.”

While many rappers have an affinity
for War—which has its roots in the
same South Central Los Angeles envi-
rons that more recently have spawned
such-acts as NW.A and Ice-T—Scott
says the positive messages of songs like
“Peace Sign,” “Let Me Tell Ya,” and
“What If” are, in part, a response to the
negativity that pervades gangsta rap.

“We've kept the good feeling in our
lyries that reflects how things used to
be in Southern California,” he adds.
“Our music was always good-time mu-
sic, so we wanted to get that back and
stay away from the negative stuff. In-
stead of throwing up gang signs, we're
throwing up peace signs.”

On May 9, Avenue will send the title
track to top 40 mainstream and
rhythm-crossover radio, as well as
R&B stations. A special 12-inch vinyl

(Continued on page 23)

AMUSEMENT BUSINESS®
BOXSCORE "™
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capactty Promoter
PINK FLOYD Rose Bowl, April 16-17 $4.703,290 129.060 Concert Prods.
Pasadena, Calif. $75/425 two International USA
seliouts Avaion Attractions
PINK FLOYD Jack Murphy Stadium,  April 14 $1,594,069 51610 Concert Prods.
San Diego $75/ $22.50 sellout International USA
Avalon Attractions
ROD STEWART Arrowhead Pond, April 3,5 $1,222.740 30,558 Nederlander
Anaheim, Calif. Gross Record two Organization
$60/$35/$30/$25  seliouts
BILLY JOEL Miami Arena, Aprit 15-16 | $808,061 28,353 Callar Door Concerts
Miami $2850 two
sellouts
MIGUEL BOSE National Auditorium, March 18- $799.728 29.681 RAC Producciones
Mexico City 20,25 (2,271,228 three
Mexican pesos) sallouts
$48,34/ $15.11
PHIL COLLINS Oslo Spektrum, April 6-7 $601,821 14,874 G. Eide
Oslo, Norway (4,462,200 18,036,
Norwegian krone) two shows
$40.50
JMMY BUFFETT & THE Thompson-Boling April 10 $413.605 16,166 Dogwood Arts
CORAL REEFER BAND Arena, University $35/$25 seollout Festival
of Tennessee.
Knoxville, Tenn.
ROD STEWART Special Events April $345,826 12,441 PACE Concerts
Center, University of $31.50/ $27.50/ sellout
Texas-El Paso, EI $23.50
Paso, Texas
THE MOODY BLUES Fargodome, March 8 $328,100 11,104 Legendary Concerts
THE FARGO-MOOREHEAD Fargo, N.D. $35/425 sellout
SYMPHONY
GEORGE STPAIT The Omni, April 15 $315,900 15.188 Yarnell Enterprises
CLAY WALKER Atianta $2150 seliout Disposition: D
: End of Mait
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscore$ should be submitted to: Marie Ratliff, Nashvitle. Phone: {(615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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GLOBAL MOGULL’ his trade ads
used to declare, and he'’s none other
than dapper Ivan Mogull, who
reached the age of 70 March 21 and
celebrated via a surprise birthday
party tossed by his wife Marcia at the
Casa La Femme in New York.

For 51 of his 70 years, Mogull has
been part of music publishing scene,
starting his career at Famous Music
after his high school graduation in
New York, and then moving to Sha-
piro-Bernstein. After serving in the
U.S. Army during World War 11, Mo-
gull went to work for another oldline
company,

‘Global Mogull’ Turns 70;
Interscope’s Hot Start

Workshop and published a medley of
songs written and arranged by Lalo
Schifrin for the best-selling “Three
Tenors” album and video. He also
says he is a consultant to Sony for
possible catalog acquisitions.

FROM DAY ONE: Interscope Music
has had something to sing about on
the Billboard Hot 100 just about each
week since it started operations in
October 1992, reports company chief
Ronny Vance. The company scored
almost immediately with “Right
Here” by SWV, written by Interscope

writer Brian

Bregman,
Voeco & Conn.
In 1948, he
went out on his
own, forming
Ivan Mogull
M usie

Alexander
Morgan.
From that
point, the com-
pany has had
consistent
chart repre-

(ASCAP) and
a BMI affili-
ate, Harvard
Music, two years later.

The global part of Mogull's career
entered the picture as he became the
publishing rep in world markets for
such acts as ABBA, Neil Diamond,
Bob Dylan, George Harrison, John
Lennon, Chet Atkins, and Nat King
Cole, and representing some publish-
ing catalogs as well, among them Sha-
piro-Bernstein and Bourne Musie.

Mogull enjoys pointing out that he
published the first songs of a number
of writers who went on to achieve
solid success—not, unfortunately, un-
der the Mogull banner. “I just didn't
have enough money to sign them to
long-term deals,” Mogull says. He
notes that he published Burt Bachar-
ach’s first song, “Once In A Blue
Moon,” which was recorded as an in-
strumental by Nat King Cole in the
early ’50s; that Jerry Bock, who
would go on to create hit musicals
with Sheldon Harnick, including
“Fiddler On The Roof,” gave Mogull
“Across The Desert”; and that he had
Al Stillman and Bob Allen’s first
song, “Fickle Heart” (they would go
on to write hit after hit in the '50s and
'60s, including Johnny Mathis’ “It’s
Not For Me To Say” and “Chances
Are.”)y Early on, Mogull also pub-
lished Joel Hirschorn and Al Kasha,
who later wrote two Academy Award-
winning songs, “The Morning After”
and “We May Never Love Like This

Again.”
Mogull’s more conventional copy-
right deals included Eddie

Heywood’s big hit “Canadian Sun-
set,” Latin songs by Julio Iglesias,
and a partnership in a publishing
company with Nina Simone.

In the '80s, Mogull sold his compan-
ies to an English conglomerate, Film-
trax, which was renamed FilmTrax
Mogull. Before he left to go back on
his own—he had a one-year, non-com-
pete clause—he acquired for Filmtrax
such firms as Mills Music, the Al Gal-
lico companies, and Columbia Tri-
Star, all of which were later acquired
by EMIL.

Back in business in New York, Mo-
gull represents Children’s Television

by Irv Lichtman

sentation with
such songs as
SWV’s “Weak”
and “I'm So Into You” and 2Pac’s “1
Get Around” and “Keep Ya Head
Up.” Vance cites some futures to keep
the momentum going, including per-
formances on albums by Aaron Ne-
ville, Oleta Adams, Tom Jones, and
Stuttering John. Interscope also has
new label deals for Ron Sexsmith on
its sister, Interscope Records; David
Elliott (Elektra); and Ahmad (Gi-
ant). The publisher also has songs in
such current teature filins as “Above
The Rim,” “The Air Up There,” “Air-
heads,” and “Brainscan.”

FILLING A VACUUM: In addition
to its best film song from another
source award, a new category, best
pop cover song, has been added to the
second music awards given by the
Assn. of Independent Music Publish-
ers. The new category was created in
view of a decision by NARAS, the re-
cording academy, to deny best song
Grammys to songs introduced in
years other than that for which the
Grammy is awarded. The best film
song category, in turn, was created to
honor songs that appear in movies but
are not eligible to receive an Oscar.

There are six nominees in the
AIMP film category, and five in the
cover category. The winners in each,
voted by AIMP members and other
music industry professionals after
nominees are established by an
awards committee, are expected to be
named shortly. AIMP claims a mem-
bership of 500.

DEPARTURE: Lorraine Rebidas
has left Private Music Publishing as
VP/GM. She can be reached at 818-
761-9960.

PRINT ON PRINT: The following
are the best-selling folios from CPP-
Belwin:

1. Bryan Adams, So Far So Good

2. Philadelphia, Soundtrack

3. Trisha Yearwood, The Song Re-
members When

4. Def Leppard, Retro Active

5. Tom Petty & the Heartbreakers,
Greatest Hits.

POSSUM DIXON
The Grand. New York

POSSUM DIXON, the Interscope
Records college/alternative rock quar-
tet, brought its fast-break, post-punk
style to New York March 18 and
showed why it is one of the most im-
pressive new bands on the modern
rock scene.

Employing occasional guitar twang,
harmonica, and electric piano, Los
Angeles-based Possum Dixon sounds
too hard-driving to be folky and not
hard enough to be metal. Its blending
of kinetiec energy and sarcastic angst
makes Possum Dixon sound, improba-
bly enough, reminiscent of the Knack
and the Circle Jerks.

Lead singer Robert Zabrecky’s sar-
donic vocals colored songs such as the

cheeky ‘“‘Executive Slacks” and the
mellow “Invisible.”

But nowhere else did Zabrecky use
his voice more effectively than when he
and the band switched gears and per-
formed a hilarious, satirical medley of
’80s hits by Madonna, the Thompson
Twins, and the Go-Gos. It seemed
ironic that they were skewering '80s
pop fare while sounding as if they were
subtly paying homage to '80s L.A. un-
derground bands.

The band also got stronger with each
song it performed in its 15-song, 50-
minute set. The band’s rendition of the
catchy chant-along single “Watch The
Girl Destroy Me” was sweetly satisfy-
ing, as were the fast and furious closing
tunes, “John Struck Lucy” and “Days
Of Wine And Roses.”

GIL GRIFFIN

m_

DC TALK
Fox Theatre. St. Louis, Mo.

THE FAST-SELLING contemporary
Christian pop group DC Talk started
its Y0-minute set with the seductively
fender “*Say The Words,” then deliv-
ered 40 minutes of loud, bold, dance-
and rap-inflected pop. Leaving little
space to catch one's breath, the Talk,
augmented by a four-piece band and
the acrobatic moves of three male
dancers, moved confidently through a
set of immediately accessible material.
Evinzing a bigger, badder attitude
than some of the group’s cutesy Fore-
front Records’ press photos allow, rap-
per Toby McKeehan and soulful solo-
ists Michael Tait and Kevin Smith
moved with confidence through the
(Continued on page 17)

Los Angeles:
London:

George M. Cohan had great legs ...

Broadway has always been an exciting
forum for live entertainment. And
attempt to capture the talent and bring it to
the home entertainment market, original cast
recordings are having a rebirth. Both current
show recordings and reissues are now hot at
retail. So join Billboard in saluting this great
art form, and give your regards to Broadway!
It’s not just song and dance... It’s sound business!
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Little Axe Sets
Up ‘House’ On
OKeh Imprint

H BY DAVID SPRAGUE

NEW YORK—Can modern technology
and blues tradition mix? Little Axe, a
self-deseribed “ambient dub blues”
band made up of members of the
Tackhead family, answers that ques-
tion affirmatively on “The Wolf That
House Built,” due for a June 21 release
on Epic Records’ relaunched OKeh im-
print.

“For OKeh, we
wanted to do roots
music, but we
didn’t want to do
what all the other
labels that have
started up are do- o
ing,” says Michael o IR
Caplan, Epic VP of McDONALD
A&R. “We didn't
want to just get the same old guys, give
them $10,000 more than they usually
get and splash reverb all over every-
thing.”

Little Axe leader Skip McDonald
may not be your run-of-the-mill roots
purveyor. But his resume (which be-
gins with a stint as the guitarist of
rap’s first house band at Sugarhill Rec-
ords in the mid-"70s) is certainly long
on influence. “The Wolf” however, is
his first time as front man, a role he ad-
mits took some getting used to.

“The thing I'm most pleased about is
that we were able to maintain the spirit
we started with all the way through,”
says McDonald. “I wanted things to
sound organic, so I'd start by program-
ming the melodies, but then I'd play
them and take out the computer parts.

“The premise is different than
Tackhead,” he says. “The ideas are
basically the same, but it’s not as
edgy.”

For all intents and purposes, Little
Axe—conceptualized in 1992 and first
brought to the public (in slightly differ-
ent form) last year in Japan—is an off-
shoot of the durable Tackhead collec-
tive. The lineup—MecDonald, Keith
LeBlanc, Doug Wimbish (who concur-
rently plays in Living Colour), and pro-
ducer Adrian Sherwood—has been to-
gether for more than a decade,
generating critical acclaim, but minor
American sales.

“[The band’s] many configurations
may be confusing to people,” posits Ca-
plan. “But Skip is serious about main-
taining this one as more than a studio
thing. Maybe I'm living in some Uto-
pian world, but I can see this being a
widespread success.”

To facilitate crossover, Caplan says,
album alternative and college radio will
be serviced with a CD sampler high-
lighting OKeh'’s first three signings:
Little Axe, Keb Mo, and G. Love. Little
Axe’s first single, “‘Another Sinful
Day,” will follow. The label is consider-
ing having producer Sherwood remix
several tracks for club service.

Little Axe’s blend of blues and gos-
pel tradition with modern sampling
technology isn’t unprecedented. The
ease with which Mc¢Donald and Co.
break through those temporal barriers,
however, may be. The weave is so natu-
ral that the appearance of bluesman
Howlin’ Wolf's voice (on the yearning
“Ride On”) comes as no surprise.

This month, Technicolor enters a whole new arena.

Introducing CD production and
distribution services by Technicolor.

At Technicolor, we know what it takes
to be of service. For over seventy years,
Technicolor has been a global leader serving
the entertainment industry. Now, we’ve built
a state-of-the-art capability exclusively to
service the CD market.

Whatever your needs, however large or

small the job, were equipped and ready to

handle every facet of CD production and
physical distribution.

On the production side, our superior
capabilities include pre-mastering, mastering
and replicating all formats from any source;
custom packaging and design; EDI communi-
cations and POP and ancillary item fulfillment.

On the physical distribution side, we're
a one-stop provider, handling everything

from bundling and distribution; inventory,
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Coming to small screens everywhere.

transportation and returns management; retail
and direct response fulfillment; custom order
handling and 800 line services.

Technicolor is committed to providing the
same high level customer service and satisfaction
in this new arena. Again and again and again.

If you'd like more information, contact

Ram Nomula, President, at (805) 445-4209,

West Coast/Corporate Office: 3233 East Mission Oaks Blvd., Camarillo, CA 93012 TEL: 800 656-8667 FAX: 805-445-9558.

East Coast: 450 Park Avenue, Suite 301, New York, NY 10036 TEL: 212-888-8988 FAX: 212-688-7608.

or call Technicolor Optical Media Services toll-

free at (800) 656-TOMS.

Technicolor

OPTICAL MEDIA SERVICES

ARTISTS IN CONCERT

(Continued from page 15)

rockin’ “Luv Is A Verb”; a medley in
praise of virtue and sexual abstinence,
“She’s That Kinda Girl/I Don’t Want
It”; and the R&B trappings of “Things
Of This World.”

The musical variety of DC Talk be-
came apparent with a dissection of the
Doobie Brothers’ hit “Jesus Is Just Al-
right,” preceding a rap-laden "90s ren-
dition of the rock anthem with a bluesy
gospel reading of “Jesus, He’'s My
Friend.” A brief acoustic set found the
band creating an intimate setting at
the stage’s edge.

After some brief sermonizing, Tait
led an encore that included a Soul 11
Soul-influenced casting of “Heaven-
bound” and “Free At Last,” complete
with samples of Rev. Martin Luther
King Jr. preaching.

Fabulously staged and lighted, DC
Talk delivered a high-energy perform-
ance that convinced the converted.
Still, the band’s appeal likely will re-
main largely within the contemporary
Christian context without broader ma-
terial. BRIAN . NEWCOMB

BEN HARPER
Fez, New York

ALL YOU COULD do was just close
your eyes, shake and nod your head,
and say, “Oomph, comph, oomph.” Us-
ing his ubiquitous slide rule to add soul
to his guitar picking, and emotion to
fuel his passionate lilt, Ben Harper, the
23-year-old Virgin Records singer/
songwriter, was that awe-inspiring.

Drawing on his blues and gospel in-
fluences, Harper brought the bayou to
Manhaitan’s East Village.

Perferming songs from his debut al-
bum “Welcome To The Cruel World,”
Harper sat and played antique, wooden
Weissenborn guitars, holding them
horizontally on his lap. His woeful,
wailing lilt on ballads such as “Walk
Away,” “Don’t Take That Attitude,”
and “Whipping Boy” were painfully
sincere. The politically astute “Like A
King” brought roars from the crowd as
Harper’s three-piece backing band
brought the percussion to a fever pitch.
Harper finished the tune off with a
burst of sliding and picking that had
the intensity of a fireworks finale.

Besides the blues and gospel influ-
ences, the humorous “Mama’s Got A
Girlfriend” and “Breakin' Down” had
distinet zydeco flavor. Harper conclu-
ded with “I'll Rise,” a defiant song of
personal and social liberation. GG

THE CONNELLS
THE VELDT
Irving Plaza, New York

AFTER WATCHING the Connells
and the Veldt—two Raleigh-Durham,
N.C.-area alternative bands with cult
followings—it’s clear why this North
Carolina area is compared so fre-
quently with Seattle.

In “Slackjawed,” the Connells—a
TVT Records band—have a break-
through hit, but it was obvious that the
audience knew the band’s earlier mate-
rial frem such previous albums as “Fun
And Games” and “Boylan Heights.”
The quintet played with vigor and got
its most enthusiastic responses from
older tunes such as the rollicking “Set
The Stage,” the tongue-in-cheek “Doin’
You,” and “Stone Cold Yesterday.”

The Connells maintained the energy

(Continued on page 23)
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“Primal blues rock with a refreshing spirit of complete abandon.... Dammon
Johnson is Joe Pexry and Steven Tyler wrapped up in one; his soulful vocals

. - hi
and abundance of wicked riffs ultimately make this Brother a keeper.”’

=GUITAR WORLD

200,000 ALBUIVIS SOLD

* at least 3,000 units sold every week since album release!
* on the Heatseekers Chart for 38 weeks so fax!

NON-STOP TOURING WITH LYNYRD SKYNYRD, ROBERT PLANT AND AEROSVIITH
* albunn sales imcrease whenever Brother Cane phy&
* Ovex 200 shows in the last yeax!

EVERY TRACK DELIVERED AT AOR 4
¢ (£ Got No Shame?” #1

* #“That Don’t Satisfy Me”
3 * #“Hard Act To Follow” Top 10

rising!
“HARD ACT TO FOLLOW"
BREAKING AT TOP 40 & i} .

%f} WE’RE TAKING BROTHER CANE TO THE BREAKING POINT. [”v—?{ ‘

-
BROTHER CANE, the unstoppable debut album. Produced, engineered and mixed by Jim Miichell. Additional production by Marti Frederiksen
Management: Conrad Rafield and Jay Wilson for New Era Management, Inc. ©1994 Virgin Records America, Inc

s


www.americanradiohistory.com

i1LLBoARD'S HE ATSEEKERS AtsumM cHART
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MATINEE IDOLS: The
band once called Toy Matinee
is back with a new singer and
a new name. Ex-Mr. Mister
front man Richard Page has
teamed with Toy’s Patrick
Leonard to form 3rd Mati-
nee.

Reprise/Warner Bros. is us-
ing a variety of new media
outlets to promote “Mean-
while,” which streets Tuesday

WEEKLY COVERAGE

o F

out-of-the-box, the label is in
the middle of planning an elec-
tronic press kit and a 3D com-
mercial using the album cover
artwork by Mark Ryden, who
designed Michael Jackson’s
“Dangerous” cover.

The dreamlike illustration
on “Meanwhile” will be used
in a 30- or 60-second commer-
cial featuring two to three cuts
from the album. The band’s
manager, Doug Buttleman,
says the concept could expand
into a full-length video.

HOT PROSPECTS

FOR

THE

HEATSEEKERS

N Y e r

On The Blink. Chicago-based Celtic rock act the Drovers is
gaining maximum exposure from a recent big-screen
appearance. The quartet plays itself in the thriller “Blink,” with
the movie's star Madeline Stowe serving as its fifth member. The
Tantrum EP, “Kill Mice Elf,” was released Feb. 19.

REGIONAL HEATSEEKERS #1585

CHART BY

and the No. 9 best-selling
Heatseeker album in the
Mountain region.

A strong well of support for
the act springs from surf and
skate enthusiasts, many of
whom are loyal to the
Hollywood, Calif.-based label,
says Epitaph marketing di-
rector Andrew Kaulkin.

“Epitaph acts like Offspring
usually do really well for us,”
says Bob Bell, new release
buyer for the 315-store Tor-
rance, Calif.-based Where-

“We've taken a house Enter-

sophisticated ap- ——— ST —— e tainment chain.
¥ I « ;

proach to market- 1 go o 10dq'g The Monsters, Sister Sweelly Adam Sandler, They're All Gonna Laugh Af You Their — sales

ing this record,” he | —=— — — — = e — numbers  are

says. “We want to } much  bigger

EAST NORTH CENTRAL o nclbe

expose the music
and introduce it to
people without hit-

E_Collech’ve Soul, Hinfs, Allegations & Things Left Unsaid

A

ter-known ma-
jor-label acts.”
“Come Out

CARRIE

BEORZILLO

“She’s had success at folk
and AAA stations,” says
Palmer. “This album is very
country-leaning, but she’s not
a mainstream country artist
and doesn’t want to be. We
just want to take advantage of
the opportunities at country
radio now.”

An industry showecase will
take place in Austin, Texas, ei-
ther Thursday (28) or May 12
for press, programmers, and

N agi%
MIDDLE ATLANTIC

ting them over the
|_ _Black Moon, Enfe Da Stage

head with it.”
Approximately
1,000 limited-edi-

WEST NORTH CENTRAL

| '90s Blackgirl. RCA R&B
| Big Head Todd & The Monsters, Sister Sweetly

group Blackgirl is following
up its first single, "Krazy,"”

And Play (Keep
‘Em Separated)”
was serviced to

A A= e |
T"SOUTH ATLANTIC

Driving Jehu Crazy.
Interscope is gearing up the
promotional wheels for San
Diego-based Drive Like
Jehu's major-label debut,
“Yank Crime,” coming
Tuesday (26). On the street
date, the alternative
foursome is to play a live in-
store performance at
hometown retailer Off The
Record.

(26).

3rd Matinee will have a bul-
letin board on America On-
Line, CompuServe, and Inter-
net where consumers and
industryites can sample three
tracks from the album, includ-
ing “Freedom Road,” “Family
Tree,” and “Meanwhile.”

In lieu of issuing a video

tion lithographs of i
the album cover i

b [

PACIFIC

Frente!, Labour Of love

artwork, signed by
Page and Leonard,
have been sent to
programmers and
retailers.

After performing
on-air at radio sta-
tions in 10-15 markets, includ-
ing KLOS’ “Mark and Brian
Show” in L.A. May 5, the band
will do a series of showcases in
10 markets in May and June.
A tour is being planned for
July and August.

At radio, the label is shoot-
ing for album alternative and
album rock airplay with a
four-track sampler. The label
also plans to work AC outlets
on “Freedom Road,” which
has been added to in-flight
programs on Delta, United,
and America West.
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12 Gauge, 12 Gauge

college and mod-
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| SOUTH CENTRAL
| Jimmie ng_g_hqn, Strange Pleas_ql_e_
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Rotating top-10 lists of best-selling titles by new & developing artists.

SOUTH ATLANTIC
12 Gauge, 12 Gauge
John Berry, John Berry
Me’Shell Ndegeocello, Plantation Lullabies
Collective Soul, Hints, g
Eternal, Always & Forever
Black Moon, Enta Da Stage
Jeff Foxworthy, You Might Be A Redneck
Joshua Kadison, Painted Desert Serenade
Rachelle Ferrell, Rachelle Ferrell
10. The Mavericks, What A Crying Shame

GG LIS OO

EAST NORTH CENTRAL
Collective Saui, Hints, A ions.
Adam Sandler, They're All Gonna Laugh .
John Berry, fohn Berry
12 Gauge, 12 Gauge
Big Head Todd/Monsters, Sister Sweetly
Joshua Kadison, Painted Desert Serenade
The Mavericks, What A Crying Shame
Eternal, Always & Forever
Jimmie Vaughan, Strange Pleasure
Incognito, Positivity
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TWISTED KIN: The 20th
Century Fox film “The
Chase” may have crashed at
theaters, but an act whose mu-
sic was featured prominently

in the film and trailers is be-
ginning to take off. Off-
spring’s “Smash” is the No. 4
best-selling Heatseeker al-
bum in the Pacific region

ern rock radio

earlier this
month.
TISH'S DES-

TINY: Warner

Bros. Nashville

is hoping to find
an initial home for the folk,
country, and pop sounds of
San Antonio-based singer/
songwriter Tish Hinojosa on
non-reporting country radio
stations and album alternative
outlets.

Chris Palmer, VP/GM of
the label’s progressive music
department, says the label ini-
tially is focusing its marketing
efforts for “Destiny’s Gate,”
due May 24, in the Southwest
before venturing into other
folk and country hot spots na-
tionwide.

with a Teddy Riley remix of
*'90s Girl" from the trio’s
debut album, “Blackgirl
(Treat U Right).” The
Atlanta-bred group will
perform on “Soul Train”
May 28. “Krazy” peaked at
No. 38 on Hot R&B
Singles.

the head buyers of retail
chains.

The video for “I'm Not
Through Loving You Yet”
goes to CMT and TNN the
first week of May. Hinojosa
also is set to perform at this
summer’s array of folk festi-
vals.

Additional reporting was pro-
vided by Brett Atwood with
assistance by Silvio Pietro-
luongo.
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LaBelle Turns Down The Volume
Softer Vocals Highlight Latest MCA Set

B BY J.R. REYNOLDS

LOS ANGELES—Seeking a
change from her norm, Patti La-
Belle turned down the volume on
her own vocals for “Gems,” her up-
coming MCA album.

“My vocals were somewhat softer
than usual on about six of the
songs,” says the veteran performer,
who also employed a variety of pro-
ducers for the eclectic new album,
set for a June 10 release.

Producers contributing to the al-
bum include veterans James R.
“Budd” Ellison and Walter
“Bunny” Sigler, as well as new-gen-
eration names like Teddy Riley,
Jimmy Jam and Terry Lewis, and
K.C. Porter and Sami McKinney.

The Jam and Lewis-produced
first single, “The Right Kind Of
Lover,” takes aim at young lovers’
hearts. It goes to radio May 5.

LaBelle describes the album as
“listener-friendly.” The songs, she
says, “are more singable. People
will have an easier time singing
along because of the way some of
the songs are constructed, and a lot

of that had to do with the producers
I used.”

Despite having recorded numer-
ous high-profile vocal collaborations
in recent years, LaBelle says there
are no duets on
“Gems”—nor on
any other project
she’s involved
with  anytime
soon. “I’m kind
of happy about
that, in a way,”
she says. “Not
that [recording
duets] is bad—
it’s just that I was becoming known
as a duets artist, and I don’t like my
music to be predictable.”

While there are no duets on
“Gems,” A.D. Washington, senior
VP of black music promotion and
marketing for MCA, says that La-
Belle’s performance with Travis
Tritt, “When Something Is Wrong
With My Baby,” on the current
“Rhythm Country & Blues” album
provided for some timely publicity.

“It has enabled Patti to show up
in places [media-wise} she’s never

LABELLE

Violator/RAL Aims To ‘Regulate’
R&B Radio With Warren G Debut

B BY MARLYNN SNYDER

Because his first single, “Regulate,”
is also the debut track from the “Above
The Rim” soundtrack album, rapper
Warren G is enjoying a high profile
that should aid in consumer awareness
when his own de-
but album, “G-
Funk Era,” drops
June 14 on Viola-
tor/RAL/Chaos.

‘““Regulate,”
which is heard in
its entirety during
the movie's closing
credits, debuted
last week at No. 64
on the Hot R&B Singles chart.

According to BDS data for the week
of April 4, “Regulate” got 674 spins at
top 40/rhythm-crossover radio and
only 245 spins at R&B stations. Chris
Lighty, president/CEO of Violator
Records, says that R&B stations “have
not come around yet. You always have
to drag urban radio to the table on a
rap record.”

Lighty says the prominent sample of
Michael McDonald’s “I Keep Forget-
tin’” on “Regulate” is driving listener
interest and stimulating airplay at top
40/rhythm-crossover stations like
WPGC Washington, D.C., KMEL San
Francisco, WQHT (Hot 97) New York,
and KPWR (Power 106) Los Angeles,
where the single became the No. 1
most-requested song in its first 24
hours of play.

The 23-year-old rapper and DJ
seems to have all the right hip-hop con-
nections. Born Warren Griffin I1I in

WARREN G

Long Beach, Calif., he helped form the
hip-hop collective Tha Dogg Pound
with Nate Dogg (also featured on
“Regulate”) and best friend Snoop
Doggy Dogg, with whom Griffin grew
up. He also is the half-brother of pro-
ducer Dr. Dre.

In addition to having produced a
track for MC Breed (“Gotta Get
Mine”), he also wrote, produced, and
performed on Mista Grimm’s “Indo
Smoke” and 2 Pac’s “Definition Of A
Thug” from Epic’s “Poetic Justice”
soundtrack.

Lighty says an undercurrent of con-
versation regarding Griffin was initia-
ted on mix shows and with college DJs
when they received vinyl versions of
“Regulate” and the “Above The Rim”
soundtrack in late March.

Tour plans are not specific, but
video, radio, and staffers at WEA
branch outlets in the top markets will
get a chance to meet Warren two to
three weeks after the album’s June re-
lease to “feel him out better in person,”
says Lighty.

Griffin says he does not consider
himself a gangsta rapper, but is aware
of the controversy surrounding the
music and the performers. “It’s foul
because [the gangsta rappers] tell
what’s really going on. The tabloids are
telling people they influence youth to
gang bang, but it’s not like that,” he
says.

Although he likes hardeore rap, Grif-
fin believes artists should stick to the
genre of hip-hop in which they started,
instead of jumping on musical trends.
“My music will fit in the market on the
old-school! tip,” says Griffin.

been, and gain a lot of attention
from new audiences,” he says. “This
will play well into our plan to exe-
cute a major push on the album and
single prior to either’s release.”

Washington says that even
though the ultimate goal of the la-
bel's marketing strategy is to make
“Gems” a crossover success, there
will be no initial push at top 40 ra-
dio. “We'll work ‘The Right Kind Of
Lover’ exclusively with R&B radio
first, and build a solid foundation,”
he says.

The song has the added bonus of
being featured in the upcoming film
“Beverly Hills Cop 3.” The song is
on the MCA soundtrack, but the la-

. H ton.
(Continued on page 22) s

Charting A Musical Tomorrow. Jazz saxophonist Grover Washington Jr.
reviews big-band charts with collaborators for his upcoming Columbia set, “All
My Tomorrows,” which is scheduled for a July release. Pictured, from left, are
pianist Hank Jones, Washington, producer Todd Barkan, and arranger Slide

BUSY NO MORE: A damaging blow to R&B music, from
a mass media standpoint, will be landing May 27 when the
last original broadcast of “The Arsenio Hall Show” airs.
Throughout the six years that Paramount has aired the
late-night party, Arsenio Hall has consistently champi-
oned the cause of emerging performers—particularly in
the area of music, and especially in hip-hop.

Providing a way station for rappers to express them-
selves, both creatively and philosophically, the show helped
narrow the gap of under-
standing between parents
and their children. It also
served to improve cultural
understanding in America
to some degree by expos-
ing mainstream America to
black men and women on a
pretty regular basis.

There are not too many
media sources where
young black men and
women are able to address
social and political issues
with the entire nation as audience. And while these guests
are primarily entertainers, rappers traditionally speak to
the happenings on the urban street. Thus, the average
American became better acquainted with a segment of the
African-Americans they see-but-don’t-see on the streets.

Youthful-minded consumers are not the only group that
has benefited from Hall's policy of booking cutting-edge
talent. Record companies, artist managers, and publicists
have been able to tap the syndicated program as an impor-
tant source for garnering national publicity for baby acts
(and veteran artists, for that matter).

Whatever you think of Hall as a talk-show host, as a pur-
veyor of new African-American talent and cultural inter-
ests, he is a trailblazer. No other media person has pro-
vided consistent national exposure of young black
musicians in a forum that encourages candid dialog. People
may not realize it now, but his show will sorely be missed.

The
Rhythm
and the

Blues .

by d. R.

CONFERENCE CONVERSATION: The 18th annual
Family Affair will be held Aug 18-21 at the Buena Vista
Palace in Orlando, Fla.—a change from its customary
Atlanta site. Conference organizer Jill Gibson-Bell prom-
ises a safe and productive time for all, although she will
not comment on plans for security at the event.

CLOSE CALL: R&B veteran Bobby Womack received

* Arsenio’s Departure Is R&B’s Loss;
Confab Gets The Family Back Together

Reynolds

good news following his hospitalization for throat problems
that forced the cancellation of his concert at the Beacon
Theater in New York. After an initial diagnosis of throat
cancer, doctors came back with word that the condition
was noncancerous. Womack should be back on the road
later this month. Look for Womack’s new album, “Resur-
rection,” his first solo set since 1984, sometime in June.
The album was recorded on indie Slide Music, owned by
Ron Wood of the Rolling Stones, and distributed through
Continuum Records.

REAL OR MEMOREX:
Radio stations around the
country have reported re-
ceiving anonomously
mailed DATSs that feature
I Silas artist Damion Hall’s
h . = o current single, “Satisfy
You.” The twist here is
that Chante Moore’s
background voeals on the
track have been replaced
with the four-part har-
mony of a vocalist programmers say sounds just like Mi-
chael Jackson. PDs who received the tape said it was la-
beled: “D.H. & M.J.” Spokespersons for Jackson, Silas,
and Hall are all at a loss as to where the DATS originated.
Interestingly, Jackson’s publishing company, ATV, owns
the rights to the song.

STILL KING OF POP WITH KIDS: Speaking of Mi-
chael Jackson, he will be on hand to pick up his Caring
For Kids’ “Kids Award” at the Children’s Choice Awards
April 28 at City Center in New York. The voting for the
awards was conducted by 100,000 kids living in the New
York metro area. The Kids Award is a special category
that acknowledges a celebrity who has devoted time to
work with young people to enhance their lives. According
to organizers, more than 75% of the kids voted for Jackson.
The Warner Music Group and Sony Music are among the
corporate sponsors for the event. The second annual Chil-
dren’s Choice Awards was founded by Vincent Ferguson.

BIRTHDAY BASH: Godfather of Soul James Brown is
celebrating his 66th birthday with a celebrity bash May 3
at the 7,200-seat Civic Auditorium in Augusta, Ga. The con-
cert/festival will feature artist appearances, including
Hammer, Bobby Brown, Simply Red, the Oak Ridge
Boys, Tone-Loc, David Sanborn, and the New JBs.
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NEW ) 1 ALL-4-ONE BLITZZ/ATLANTIC 82588/AG {10.98/15.98) ALL-4-ONE 16 NEW ) 1 M.O.P. SELECT STREET 21648* (9 98/15 98) TO THE DEATH 68
17 | 17 | 15 | 7 | VARIOUS ARTISTS mca 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES | 15 69 | 65 l 74 | 4 | COMMISSIONED BENSON 1078/CGI (3 98/13 98) MATTERS OF THE HEART | 65
18 16 | 17 | 35 | BABYFACE & £ric 53558~ (10.98 EQ/16.98) FOR THE COOL INYOU | 2 NEWD | | | DIANA ROSS MOTOWN 63777 (9.98/11 98) DIANA EXTENDED/THE REMIXES | 70
HWA :
19 | 19 | 28 | 29 | AARON HALL SILAS 10810/MCA (9 98/15 98) THE TRUTH 7 (J1)| RE-ENTRY 5 RUTHLESS 5506 /RELATIVITY (7.98/11 98) [543 AZ MUCH ASS AZZ U WANT | 71
24 32 18 | PATRA EPiC 53763 (9.98 EQ/15 98) E QUEEN OF THE PACK 20 72 68 64 30 | SPICE 1 @ Jive 41513 9 98/15 98) 187 HE WROTE |
21 20 18 8 VARIOUS ARTISTS WARNER BROS. 45500 (10 98/16.98) A TRIBUTE TO CURTUS MAYFIELD 17 13 64 | 63 61 | 2PAC ® INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z..... 4
2 | 18 | 14 | 10 | ZHANE @ iLLTOWN 6369/MOTOWN (9 98115 98) PRONOUNCED JAH-NAY | 8 74 | 61 | 68 | 22 | DAS EFX EASTWEST 922657AG (10 98/15.98) STRAIGHT UP SEWASIDE | 6
. SLAVE FEATURING STEVE ARRINGTON .
23 | 22 | 29 | 12 | TOPAUTHORITY Trak 72576/50LaR (10 98/15 981 (TR} SOMETHIN' TO BLAZE TO | 21 @5)] %0 | 65 | 8 | SLAVEFEATURING STEVE STELLAR FUNGK: THE BESTOF | 44
24 [ 21 | 20 | 23 | ATRIBE CALLED QUEST @ uivE 42197+ (10.98/15 98) MIDNIGHT MARAUDERS 1 86 | 86 | 35 | JOE mercury 518016 (9 98 rars 98 [T EVERYTHING | 16
25 21 27 8 GERALD ALBRIGHT ATLANTIC 82552/AG (10 98/16 98) SMOOTH 25 77 75 72 5 MARION MEADOWS RCa 63167 (9.98/15.98) FORBIDDEN FRUIT 52
33 48 8 ARETHA FRANKLIN ARISTA 18722 (10.98/16 98! GREATEST HITS (1980-1994) 26 78 63 76 9 GUESSS WARNER BROS 45481 (3.98/15 98) E GUESSS 63
211 23| 23| 20 | us3@ewenore aosasricaninor 998015 98 [ NI REioRE 79 | 72 | 67 | 93 | BRIAN MCKNIGHT ® mercurv 843605 (10 98 a5 o8) [If§ BRIAN MCKNIGHT | 17
L A I 2 S L izg:z;zﬁ::;v; ;:2\7]2;8699' QELTDEL {EIBODYGEARD ! 80 | 71 | 70 | 35 | FOURPLAY waRNER BROS. 45340 (10.98/16 98) BETWEEN THE SHEETS | 15
2 32 30 4 DELICIQUS VINYI/FASTWEST 92319/AG (10 98/15 98) EROIRIERIS SIER % 81 73 o 2 DAVID BENOIT & RUSS FREEMAN THE BENOIT/FREEMAN PROJECT 73
GRP 9739 (9 98/15,98)
30 30 26 27 | XSCAPE A 50 SO DEF 57107*/COLUMBIA (9.98 £Q/15.98) HUMMIN' COMIN' AT ‘CHA 3 NEW D ] FOR REAL 7S A NATURAL THANG "
A&M O156/PERSPECTIVE (9.98/13.98) ! H
[2)
L B B B B R S oSO e o ) alEE 83 | 81 | 83 | 29 | KRS-ONE ve 41517+ 19.9815.98) RETURN OF THE BOOM BAP | 5
32 34 36 28 | TEDDY PENDERGRASS ELEKTRA 61497 (10 98/15.98) A LITTLE MORE MAGIC 13 84 70 71 8 SOUNDTRACK ® JIVE 41509 (10.98/15.981 MENACE 1 SOCIETY |
= e &) 22 | QUEEN LATIFAH MOTOWN 6370 (9.98/15 98) ELACKIREICN I 85 77 69 30 KEITH WASHINGTON QwEST 45336/WARNER BROS. (10 98/15 98) YOU MAKE IT EASY 15
34 2 2 A P 6 98 STA FUNK 13
OB T AR DR O B IR G e e GANG 89 | 87 | 31 | THEISLEY BROTHERS ELEKTRA 61538 (12.98/16 98] Lver | 34
(:) 50 | M4 3 PAUL HARDCASTLE JvC 2033 (8 98/14.98) HARDCASTLE 35 87 8 | 80 | a8 Jl%;'\NTURNER ° ’ WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) 3
36 | 38 | 37 74 | KENNY G A © ARISTA 18646 (10 98/15 98) BREATHLESS 2 e
92 | — | 20 | MAC MALL vOUNG BLACK BROTHA 2022 (9 98/13.98) (I ILLEGAL BUSINESS? 71
37 35 | 41 29 | E-40 sick WID" IT 340 (8 98/11.98) THE MAIL MAN 13
89 | 82 | 94 | 14 | MASTA ACE INC. DELICIOUS VINYL 92249+7AG (9 98/15 98) (IS SLAUGHTAHOUSE | 32
38 31 33 25 | TOO SHORT @ JIVE 41526* (10 98/15 98) GET IN WHERE YOU FIT IN 1
90 74 82 13 FREDDIE JACKSON RCA 66318 (9.98/15.98) HERE IT IS 11
39 )37 | 43 17 | VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLD SCHOOL 35
40 40 44 34 | MAZE FEATURING FRANKIE BEVERLY @ BACK TO BASICS 3 91 84 81 45 | JOHNNY GILL @ MOTOWN 6355 (10.98/15.98) PROVOCATIVE 4
WARNER BROS. 45297 (10.98/15.98) VARIOUS ARTISTS i
92 91 89 3 EPIC STRERT 57199 °/LPIC (9 98/15.98) DJ RED ALERT'S PROPMASTER DANCEHALL SHOW 89
il il o 4 BLACK MOON WRECK 2002"/NERVOUS (59815 9%) m ENTALAETAGE = 93 83 78 39 | CYPRESS HILL A RUFFHOUSE 53931*/COLUMBIA (10 98 EQ/15.98) BLACK SUNDAY | 1
42 48 53 4 CELLY CEL s DI (8.98/13.98) 4 Y0 AZZ 42
e SHELL NDEEocELLe s HEAT 94 | 95 | 97 | 3 | MARCUS MILLER PRa 60201 (9.98/15.98) SUN DON'T LIE | 94
43 | 42 [ 35 | 15 L LL . PLANTATION LULLABIES | 35
MAVERICK/SIRE 45333/ WARNFR BROS. (9.98/15.98) |31 RE-ENTRY 3 KOOL G RAP & D.J. POLO KILLER KUTS 92
4 | 36 | 31 | 10 | THENEW2 LIVE CREW BACK AT YOUR ASS FOR THE NINE-4 | 9 COLDICHICENGS002 S 0IDS/ISo8)
5 45 39 9 SOUNDTRACK BEACON 11016/F0X (3 98/15 98) SUGAR HILL 34 96 87 84 23 MC REN RUTHLESS 5505-/RELATIVITY (9 98/16.98) SHOCK OF THE HOUR 1
46 54 51 35 EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) E COMIN' OUT HARD 40 97 79 75 13 2 LOW RAP-A-LOT 53884/PRIORITY (9.98/13.98) FUNKY LIL BROTHA 25
47 | 49 | 52 | 76 | SADE & 3 eric 53178 (10.98 FQv16.98) LOVE DELUXE 2 98 | 76 | 79 | 30 | MARTIN LAWRENCE EASTWEST 92289/AG (10.98/15 98) TALKIN' SHIT | 10
48 | 51 | 49 | 19 | MARY J. BLIGE UPTOWN 10942+/MCA (10 9815.98) WHAT'S THE 4117 REMIX ALBUM | 22 39 | 96 | 91 | 26 | ERICK SERMON RALCHAOS 57460*COLUMBIA (9.98 EQ/15 98) NO PRESSURE | 2
59 | 58 | 12 | CECE PENISTON atM 0138 (10.98/15.98) THOUGHT 'YA KNEW | 20 100 | 90 | 33 | 10 | VARIOUS ARTISTS Tomuy oy 1077 BIGBLUNTS | 76

Q Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certrfication for shipment of 500,000 album units (250.000 for EPs). A RIAA certification for shipment of 1 mullion units (500,000 for EPs), with multipiatinum titles indicated by a numeral

following the symbot. *Astensk indicates LP 1s avaifable. Most tape prices, and CD prices for WEA and BMG labels. are suggested lssts. Tape prices marked EQ, and all other CD prices. are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. E indicates past or present Heatseeker titie. « 1994, Biliboard/BPI Communications, and SoundScan, Inc.

Mw;ﬁwmﬁehﬁnwﬁmknmnhem
mmhrem-dfetai}m phmemﬁ X nu

Infortiatiog hito.aie. cmﬁ;’mt' s

0 it's easy to handle mmmﬂi i‘ﬁiﬂ.
g5
oHh s Industry laders agree —

this source of reliable information ig'tnuvﬂinahln ta bc"nil:hpui:.

To order your copy at $125 plus 84 shipping lmlhﬁnﬂhg

(810 For international orders) eall 1-800-344-7119 or {Bﬂﬁ}m
Or send check to: Billboard Directories, Dept. BDRD3014,

P.0. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! ﬂrdnnbdkmpimﬁr_ mﬂﬁm_
sales staff and marketing team — mmm@m

BILLBOARD APRIL 30, 1994 21
wwwW americanradiohistorv com


www.americanradiohistory.com

Billboarde

H H s.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

FOR WEEK ENDING APRIL 30, 1994

(C) (D) GIANT/REPRISE 18218/WARNER BROS.
13 | BORN TO ROLL © MASTA ACE INCORPORATED
(C) (M) (T) DELICIOUS VINYL/EASTWEST 98315/AG

12 | GINAND JUICE @
(C) (M) (T {X) DEATH ROW/INTERSCOPE 98318/AG

* % * GREATEST GAINER* % %

SWEET POTATOE PIE ¢ DOMINO
(C) (M) (T) OUTBURST/RAL 77350/CHAOS

% - COLLECTED, COMPILED, AND PROVIDED BY SOUndscan
x x| @ o
euizE | 39|45 TmLE i ARTIST
}:E lgj i ;‘ o (<-2 ; (JS LABEL & NUMBER/DISTRIBUTING LABEL I IlII
* %% NO.1 * * %
s L1 | 1| | praver's BaLL ® OUTKAST
(C) (M) (T) {X) LAFACE 2-4060/ARISTA 6 weeks at No. 1
@[ 2| 2 | 6 | 0T MEWAITING ® HEAVY D. & THE BOYZ
(C) (T) UPTOWN 54815/MCA
s | 4 | 4 | 22 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ®  ® 12 GAUGE
(C} (T) (X) STREET LIFE 75373/SCOTTI BROS.
@] 7 | 8 | s | PuMPS AND A BUMP * HAMMER
5 6
§ 3

¢ SNOOP DOGGY DOGG

E.AM & WU-TANG CLAN
(C) (M) (T) (X) LOUD 62829/RCA

11 | You KNOW HOw WE DO IT
(C) (T) PRIORITY 53847

g | COMIN' ON STRONG

{C) (T) EASTWEST 98334/AG

SOMETHING TO RIDE TO
(©) (T) SCARFACE 53851/PRIORITY

CANTALOOP (FLIP FANTASIA) @
(C) (T) (X) BLUE NOTE 44945/CAPITOL

IT AIN'T HARD TO TELL
(C} {M) (T) COLUMBIA 77385

¢ ICE CUBE

& SUDDEN CHANGE

® CONSCIOUS DAUGHTERS

& US3

& NAS

ERE ERSS

® SALT-N-PEPA FEATURING EN VOGUE

14 11 7 15 WHATTA MAN A
{C) (T) (X) NEXT PLATEAU/LONDON 857 330/PLG

15 15 19 8 PLAY MY FUNK & SIMPLE E
(C} (T) (X) BEACON 10004/FOX

16 16 14 12 IT’S ALL GOOD & HAMMER
(C) (D} {T) GIANT/REPRISE 18271/WARNER BROS.

17 12 15 3 GANG STORIES & SOUTH CENTRAL CARTEL

(M) (T) RALUCHAOQS 77368*/COLUMBIA

1 GOT CHA OPIN
(C) (T) WRECK 20083/NERVOUS

MASS APPEAL
(C)(T) CHRYSALIS 5811 1/ERG

JUST ANOTHER DAY
(C) (M) (T) (X) MOTOWN 2233

WORKER MAN
(C) (M) (T) EPIC 77289

7 ELECTRIC RELAXATION
(©) (T} (X) JIVE 42179

¢ BLACK MOON
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® GANG STARR
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—

© QUEEN LATIFAH

& PATRA
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@ A TRIBE CALLED QUEST
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5 BACK IN THE DAY ¢ [LLEGAL

(C) (D) (M} (T) ROWDY 3-5030/ARISTA

¢ SHAQUILLE O'NEAL

@) s |«
2|08 | 1] e
25 23 21 ] ('g)Eg) Bé'l!bURv 858 402 & LIGHTER SHADE OF BROWN
% A 3 12 (OC)N(T)A\”R%INOQJSMS bl
27 WHOOMP! (THERE IT IS) A ¢ & TAG TEAM

(C) (M} () (X) LIFE 79001/BELLMARK
IT ALL COMES DOWN TO THE MONEY
(C) (M) (T) RAL/CHAOS 77168/COLUMBIA

IF THAT'S YOUR BOYFRIEND & ME'SHELL NDEGEOCELLO
(C) (D) (T} (X} MAVERICK/SIRE 18326/WARNER BROS.

FREAKS/I-IGHT (ALRIGHT)
(M) (T} (X) GEE STREET 440 583*/ISLAND

@ TERMINATOR X
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¢ DOUG E. FRESH
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@ 2PAC DUET WITH MOPREME

PAPA'Z SONG
31 30 28 5 (C) (T) {X) INTERSCOPE 98303/AG
SO TOUGH & FREDDIE FOXXX
@ NEw » 1 (C) (T) FLAVOR UNIT 77468/EPIC
23 | 28 | 27 | 11 | CAPS GET PEELED # DFC (DUET WITH MC EIHT)
(C} (M) {T) (X) ASSAULT/BIG BEAT 98331/AG
BACK IN THE DAY & DRED SCOTT
NEw » 1 (C) (T) TUFF BREAEK 7009/A&M
COME CLEAN & JERU THE DAMAJA
3 3 34 22 {C) {T) PAYDAY 127 OQC/FFRR
DA BOMB & KRIS KROSS
36 34 32 11 (C) (M) IT) RUFFHOUSE 77379/COLUMBIA
TEARS @ DA KING & |
@ NEW » 1 (C) (D) (M) (T) ROWDY 3-5027/ARISTA
46 | 48 | 5 | HOW ABOUT SOME HARDCORE *M.O.P.
(C) {T) SELECT STREET 25027
47 | — | 3 | PUmP * VOLUME 10
(C) (M) (T) IMMORTAL 62844/RCA
U.N.LT.Y. & QUEEN LATIFAH
40 37 29 2 (C) (D) (T) MOTOWN 2225
THE SHIT IS REAL @ FAT JOE
4 Al 38 3 (C) {T) RELATIVITY 1214
ZUNGA ZENG *K7
4 36 3% 13 {C) (T} (X} TOMMY BOY 599
GETTO JAM @ & DOMINO
43 S 3 2 (C) (M) (T) (X) OUTBURST/CHAQS 77298/COLUMBIA
49 o 2 BAKNAFFEK & DAS EFX
(M) (T) (X) EASTWEST 95926*/AG
SOUND OF DA POLICE & KRS-ONE
45 4 4 19 (C)(T) JIVE 42192
KEEP YA HEAD UP & 2PAC
46 3 3 2 {C) (M} (T) (X) INTERSCOPE 98345/AG
MONEY IN THE GHETTO & TOO SHORT
4 38 36 13 {C) (T) JIVE 42195
SHORT SHORTS RAHEEM THE DREAM
48 4 4 18 (C) (D) (T) LIFE 79504/BELLMARK
SOUND BOY KILLING MEGA BANTON
4 48 50 ! (M) (T) (X) VP 5280
REAL MUTHAPHUCKKIN G'S @ EAZY-E
30 4 4 2 (C) (T) RUTHLESS 5508/RELATIVITY

O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavaila_ble.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
avaitability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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ARTISTS & MUSIC

Howard U., StepSun Music Set Students
On Course For Record Industry Success

WE APPLAUD STEPSUN Music
Entertainment, which has formed a
joint venture with Washington, D.C.-
based University Records. StepSun’s
roster includes social satirist Mr.
Paul Mooney, the seven-member rap
collective the Troubleneck Brothers,
and missjones, who gained a rep as
the singer of several promo spots for
rap shows on New York radio.

University is a label staffed with
students from Howard University’s
schools of business, fine arts, and com-
munications. Headed by former Phila-
delphia International Records exec A.
Haqq Islam, the company’s primary
goal is “to provide students with the
necessary business background they
need to succeed in the music busi-
ness.”

The opening salvo of the partner-
ship will be the University Home
Jams Talent Competition, to be held
May 26 at the Lincoln Theatre in
Washington, D.C. The five finalists in
the competition will receive recording
contracts with University/StepSun
and will be featured on a compilation
disc. A portion of the proceeds from
the record’s sales will go toward schol-
arships and future projects.

StepSun CEO Bill Stephney says,
“This union is essential because it will
enable students to get involved in the
entertainment industry—not as prod-
uct. but as producers. Our hopes are
that when the students come out of the
program, they will be able to own their
own labels and help build communi-
ties.”

RING DING: M.O.P.’s performance
during its April 11 album release
party at the Melting Pot in New York

PATTI LABELLE

(Continued from page 20)

bel will be emphasizing “Place
Where You Belong” by Shai as the
first single off the soundtrack.

To promote “Gems,” “We're issu-
ing an electronic press kit that in-
cludes snippets from the [LaBelle]
album to retail—a very important
outlet—and other places to
heighten awareness,” says Wash-
ington. “And we hope to get the mu-
sic video on the streets by the time
the first single hits.”

Additionally, says Washington,
LaBelle “will be stepping up her
talk show appearances, both the
late-night and morning shows. We'll
also be going after magazine fea-
tures, consumer and trade, to em-
phasize her. With all the things
we're doing, it won't be a secret that
the album is coming out.”

LaBelle is best known for her
soul-stirring live performances, and
to take advantage of that, Washing-
ton says the artist will go on the
road May 24 for a brief tour with
headliner Maze featuring Frankie
Beverly. “She’ll do that for two
months, then in the fall she’ll go out
again for her own tour,” says Wash-
ington. “By that time, the public
will be very aware she has new
product, and it should be selling
well.”

9

made it clear that the group’s label,
Select Street, should support its debut
album, “To The Death,” with lots of
live showcases. Or, at least, the group
should put itself in front of crowds as
often as possible. At the party, the
duo’s frothy, catchy jams turned the
Melting Pot into one great stage. Like
all great hip-hop shows, the border be-
tween audience and performers
blurred, even though much of the
crew’s material, including “Ring
Ding,” “How About Some Hardcore,”
and “Heistmaster,” was fresh out the
pack.

While driving up to the Melting Pot,

The

Rap

by Havelock Nelson

rapper Freedom Williams alleges he
was stopped by overzealous cops for
“failing to signal while making a right
turn.” He says that after demanding
that he and a passenger get out of the
car, the police ransacked his vehicle
and turned up a machete, which Wil-
liams claims was purchased legally.
Williams alleges the cops charged
him with weapons possession and ar-
rested him while singing “Every-
body’s Locked Up” to the tune of
“Gonna Make You Sweat (Everybody
Dance Now),” the hit Williams made
with C+C Music Factory. In <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>