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y Acid-Jazz Penetrates U.S. Market

| Genre Catches On With Success Of US3, Heavies
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Reflects Civil Changes
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Hawaii Acts Lead
Sovereignty Push

EBY . "N WELLER

o 1
%

. 'i_ ADVERTISEMENTS
i T
§

: ierever expandin
k thg meaning el ceel.

ooker |

ers Carleen Anderson and the Angel breaking considerable commercial
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m appear poised to follow suit. ground thanks to the gold-selling sin- an¢ _HN BERGER
f NEW YORK—Three years after re- Although acidjazz music has en- gles status achieved in March by
defining the parameters of “Cantaloop (Flip Fantasia)” HONO! TJLU—A century-old politi-

from Blue Note/Capitol act
US3, and the top 40 impact
of “Dream On Dreamer”
by Brand New Heavies on
Delicious Vinyl/EastWest,
which has sold 16,000 units

cal volc -no is brewing beneath the
tropical para-
dise of Hawaii.
The call for a re-
turn to Hawai-
ian sovereignty,

the international dance mu-
sic scene, the acid-jazz
movement has finally be-
gun to make notable in-
roads in the U.S.

Bolstered by increasing

major-label interest, bud- in the U.S,, according to a potentially ex-
ding acts like Brand New SoundScan data. plosive issue, is
Heavies and US3 are devel- ANDERSON THE ANGEL MC SOLAAR 4th & Bway’s critically an integral part

of local music
and has fos-
tered increased
awareness of indigenous artists.
Since the 1970s, a range of local
musicians have addressed the topicin
song. The most ambitious musical

lauded “Rebirth Of Cool”
compilation—which featured French
rapper MC Solaar, Stereo MCs, and
Ronny Jordan—has sold 19,000
copies, according to SoundScan. That
release laid a solid foundation for
“Prose Combat,” Solaar’s upcoming
U.S. debut on PLG sister label Co-
hiba, and enhanced the stateside
presence of Island acts Jordan and
Stereo MCs.
(Continued on page 52)

oping far beyond their club
roots, building a strong mainstream
radio and sales base, while newcom-

Multimedia Gomes To EMI Fold

E@ BY MARILYN A. GILLEN

mhe world can't get emough oi
‘hetﬁgg' This past year alone
{hey toured with the likes ol
Yeil Young, soundgarden, Stone
| memple Pilots, apd Pearl ng.
| “1r they bring lile g
to those parties,
you know what

‘ fhey'1l bring

joyed occasional spurts of U.S. accep- | KAAMUE

tance since 1991, the genre is now

joining its major-label brethren in
their explorations of various new
technologies—including a slate of
CD-ROM titles and an allizance with

(Continued on page 98)

Conflict & Greativity Fuel

1o yours.

Rillboard's Spotlight On
Hawaflan Music Follows
Puage 58 f

COLIMBIA

NEW YORK—The multimedia siren
song continues to reverberate at mu-
sic labels, with the EMI Records
Group becoming the latest to step

statemer

n sovereignty to date is
Henry k. ono Kaaihue'’s self-titled

album, ©0no,” released on the Pa-
moka latx. m 1993. The song, which
was relea: u on the centennial of the

. ;s = =
“nmeocon
moonlight”

frodm his soif-titled debut release!

into the ring just as Warner Music
Group’s WEA Corp. steps up its own
activities with the formation of a mul-
timedia distribution division.

But while EMI Records Group is

Administration Backs
Performance Right Bill

CATANIA—The Italian island of
Sicily is like heaven and hell rolled
into one. While it boasts some of the
most beautiful land-
and seascapes on the
planet, it also is be-
deviled by the
scourges of the Ma-
fia, social injustice,
and corruption.
Sicily serves as an
example of creativity

- 1893 U.S. . erthrow of Hawail’s last

Growth Of Sicily Rock Scene | | o el

- a one-heur. weally produced TV spe-

L b H BY DAVID STANSFIELD Eastern influences. Now, in the cial that - later released on video.
QUEENSRYCHE midst of an economic recession, a ntinued on page 52)

new generation of musicians is en-
ticing feet to dance, tongues to
wag, and mainland Italian record
companies to sit up
and take notice.
“There have al-
ways been great Si-
cilian musicians,”
says Stefano Zappa-
terra, head of A&R
for Polydor in Italy.
“Franco Battiato or

Amid Guuntry’s Boom,
Indies Enjoy Slim Gains

@ BY EDWARD MORRIS

NASHVILLE—While they have a
hard time gaining
radio exposure for
their acts, a num-

B o et et By Pk EBY BILL HOLLAND born of contrast and the band De Novo ber of independent
Mixad by Tem Lard-Alge conflict. History and the island’s  are just two examples. But this new labels are hanging
e e il 1 WASHINGTON, D.C.—In surprising geographical position have spiced breed offers such diversity.” He tough in the high-
== . S policy developments, the Clinton ad- its rich traditional music culture cites the rebellious rock of Brando SWEETHEARTSOF 1y competitive
ié ministration has thrown its support | with North African and Middle (Continued on page 83) Lix3 (Il country music
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Jimmie Vaughan Finds

‘Pleasure’ At No. 1
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In Ghe Making. ..
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¥ Album Produced By Don Was
“Since I Fell For You” Produced By Tony Brown
ff'.wcutive Producers: Al Teller, Kathy Nelson And Tony Brown

W 1

In March of 1994,

Rhythm, Country & Blues became the
first album to debut simultaneously
on Billboard’s three biggest album charts:

R&B, Country and Top 200.

Heralded by critics as “a classic,”
the album proceeded to soar into the
Top 20 of all three,

reaching No. 1 on the

Country chart in just two weeks.
Now, with

airplay just beginning,

the album has

surged past Platinum

on its way to Double Platinum
and beyond.

We thank the artists and all
who have made Rhythm., Country & Blues a
resounding success.

Appealing to fans of all races,
ages and genres,

this is one album that
knows no boundaries.

It is American music

at its finest.
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0’Yaha: South Africa’s New ‘Foundation’

* THE Dmf)r\? Blgts gﬁﬂ)ﬁ)o-ocommsm e “We decided in 1989 that if we were going to be soldiers of peace, votes decide, then we are really going to win; but if we don 't accept
the name of our group must coordinate with that,” says Tshidiso one another in our combined ethnic character, then we only fought
CONTEMPORARY CHRISTIAN Alexis Faku, lead vocalist and chief songwriter for rhapsodic eight- for the right to go from being puppets to being fools.
b R S ] man South African reggae harmony group 0’Yaba. “So Benrobert “Which is why I composed a party song on the album called ‘Ho-
Mopeli, our keyboard player, told us about o’yaba, a Swahili word lala,” which means ‘happy song,’ a little song that can become a big
T & NOT A MOMENT %g?o'gyfvmn A 29 which means ‘peace song of Africa.’ ”' ) _ N song.——everybody"s song—wher_m it's sung in Sot_ho, Zuly, thsa, or
O During the year of O’Yaba’s formation, the task of finding politi- English.” Indeed, it’s this practical response to difficult realities that
P GOSPEL a5 cal and racial concord in the band’s apartheid-torn homeland fell to characterized proletarian music under state segregation, as black
M,SSES:LSERA":'S'\;SCEO?,E S,EEA'\,‘MCO centrist reformer F.W. de Klerk, an Afrikaner lawyer who won the South Africans forced to coexist under the common pressures of
1989 white general election by a clear majority over radical oppo- ghetto, work camp, and shebeen (illegal saloon) culture sublimated
A HEATSEEKERS 19 nents on the left and the right. In 1990, as O’Yaba issued its debut their tribal differences and spawned marvelous new vocal and in-
L o STRANGE PLEASURE + JIMMIE VAUGHAN * Enc “Tomorrow Nation” album on the local Gallo label, de Klerk uncon- strumental forms like marabi, kwela, mbube, mbaganga, and
B ditionally released Nelson Mandela, head of the anti-apartheid Af- “township jive/jazz.” This past instinct for accommodation will be
u I':AFTIE;IQL:B&QI!}ADESLTQ:ILN gg 32 rican National Congress, who had served 27 years in jail. Amidst a the same indispensable element for securing South Africa’s future
groundswell of political progressivism and violent public impa- stability—and it’s a trait inseparable from Tshidiso Faku’s own tale.
NEW AGE tience with an official racist doctrine dating to 1948, the album’s One of nine children of Sotho descent, he was born June 19, 1970,
S * LIVE AT THE ACROPOLIS * YANNI * FRIVATE MUSIC 66} title track proclaimed the peril and promise of the moment: “Time to Paul Faku and wife Mammamesi in Welkom, an Orange Free
goes by/Flowers start to bloom/With a beauty State town built as a model development for the
R&B 21 and a madness.” 2 4 thousands of mining employees drawn by the dis-
% ABOVE THE RIM * SOUNDTRACK * DEATH ROW / INTERSCOPE By 1992, when O’Yaba's first two Gallo albums covery of gold in the area in 1947. “My father, who's
(the second being “Caught Up”) were distilled into M“SIc a baritone, and mother, who sang the harmony
& QUEEN OF?ES,?&FMTRA o 66 | an acclaimed collection issued in America as “The parts, met in the choir of the Old Roman Church in
Game Is Not Over,” de Klerk and Mandela had -Ino MY E ARS Welkom,” says Faku, ¥4o0se own secular musical
ﬂgﬁhnggﬂﬁ e Zmbki)alaked (0:n a multi}gartyDnegotiatinSg fo}:-lXP gducation occurrehd while “s%cretlfy gstening to rlrzmy
. ubbed the Convention for a Democratic Sout - ¥ i ather’s gramophone records of the a cappella
e e rica to draft a new constitution. Meanwhile, the King Messengerl')s singers.” His tastes soon turned
« THE HOT 100 * reggae-gospel uplift of “The Game Is Not Over” to Boney M, Jimmy Cliff, and Michael Jackson’s
% BUMP N’ GRIND * R. KELLY * JIVE 92 seemed a millennial merger of the seminal Zulu “Thriller” album. Faku’s moon-walking mimicry of
choral sound of Solomon Linda & the Evening Jackson’s “Billie Jean” dance routine led to partici-
ADULT CONTEMPORARY Birds (Linda’s “Mbube” composition was covered pation in Shell Oil's Road To Fame talent contests
* NOW AND FOREVER * RICHARD MARX * CAPITOL 851 in the ’50s as “Wimoweh” or “The Lion Sleeps To- and stints as backing vocalist in two groups, Impact
night”’) and the portentous Bob Marley-inspired and Sabela.
COUNTRY spirituality of Zulu reggae stylist Lucky Dube. Former Sabela manager and longtime mentor Jo-
& PIECE OF MY HEART » FAITH HILL * WARNER BROS 3 Which brings us to O’ Yaba’s surpassingly splen- hannes Mokhera proifered Faku a $50 dare to write
did new U.S. release, “One Foundation” (Shana- ) his first song overnight, “about South African
DANCE / CLUB PLAY = chie, due April 25), _which .reaches. stores the day R .. youth,” and Tshidiso copped the cash prize with
4 MOVING ON UP » M PEOPLE * £rIC before elections ending white rule in South Africa. hv Timothv White “Tomorrow Nation.” When family tragedy inter-
It would be hard to devise a finer memento to this vened, Faku dropped out of Photagauta Secondary
DANCE / MAXI-SINGLES SALES historic defeat of tyranny and drive for enfran- School to support his parents’ household by writing
& ANYTHING * SWV = RCA 271  chisement. and performing his own material.
On the opening track, “Armageddon,” lovely, churchified piano “What happened,” he recalls somberly, “was that my older broth-
LATIN passages and the murmur of Faku’s dusky tenor preface the lush er Constanous was crushed to death in 1986 by a car while riding his
TE B:Rg%Ngg%ﬁR?E?ESETE;, il 33} vocal quaking of what seems a packed choir loft. The sacred aura is bicycle. In court, despite witnesses, they blamed my brother for the
suddenly rent by a crackling reggae one-drop, the stomping bass- accident. The shock of the injustice made my father lose his memory,
R&B drum pattern and swelling organ figure whipping the proudly ca- so he could no longer work. I took over my brother’s job at a water-
* BUMP N’ GRIND * R. KELLY + Jve 241 dent tempo toward a cascade of exultant harmonies. Set against a pump factory, and then did music full time “vhen members of Sabela
dawning of ballot-box liberation that many considered implausible and a group called Comedy formed ('Yal ”
HOT R&B AIRPLAY s in our lifetime, the wrenched ode of reconciliation will trigger a Encouraged by Mokhera, Faku wrote “apturous reggae hymns
& BUMP N’ GRIND * R. KELLY * JvE deep emotional response in even the most detacned listener as that fused aspects, as he shyly asserts, or *Marley, Burning Spear,
Faku intones: “People spirit is still ruling/Together we stand up and James Ingram,” and sent a demo tap+ ™ Eric Gallo’s pioneering
strong.” label/studio enterprise in Johannesburg.
HOT R&B SINGLES SALES 25 A committed infantryman in the artistic campaign in support of From that tentative step came a new ref*h of promise, and a loyal
SIBOMGEINTGRINDLTIR. KECEY™ OVE suffrage and the pan-racial olive branch, Faku is nonetheless awed following for O’Yaba. On April 26, whe: Taku enters the polling
that South Africa has brought itself to this epic threshold. “One booth at Philip Smith Hall in Welkom (“w«med for a former white
RAP 22 Foundation” reflects his political pragmatism as well as a personal mayor, it was the blacks-only version of th+ “own hall”), he will help
A D I EIN E quest for music as richly devotional as the dream of his people. lay the foundation of an even wider world of possibilities.
“What I’'m saying on this whole album,” Faku explains, “is that “Nelson Mandela, after all those years ii: ~rison, still had the faith
ROCK / ALBUM ROCK TRACKS we've been struggling so long that the habit of fighting for free- to get us this far,” Faku muses. “The guy ..ot guts, you know? He
AKEERATACKINGIIRINIAECOYDRICOIOMBIA 861 dom could become the evil of killing our own brothers and sisters, taught us to keep the past for history, and begin again. So when I
black and white. ‘Armageddon,” ‘Merry Go Round,” ‘One Founda- listen to ‘One Foundation,’ I remember what my friend Johannes
ROCK / MODERN ROCK TRACKS tion” all deal with the situation in South Africa from the day after Mokhera told me when I had to quit school to survive. He said, ‘Now
* THE MORE YOA;J éﬁgggé ME, THE CLOSER | GET 86| elections onward. If we can stay together in the unity of what our it's time to get along with your dreams.””
* SIRE
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Gospel Flows Into The Mainstream

B BY MELINDA L. SCRUGGS

As music retailers consider new growth
strategies for the '90s, one area of business
often overlooked or under-represented is
music based upon the oldest value system
around. In current times, when so many art
forms promote violence and despair, the mes-
sage of gospel music presents the customer
with a positive choice.

With new technologies giving customers
easy access to product through avenues
other than traditional retail stores, building
incremental business becomes vital for the
economic health of the retail base. I'urther,
as major chains capture the lion’s share of
sales from hit-driven, multiplatinum acts, it
becomes increasingly important for inde-
pendent retailers and small chains to focus
on new and breaking acts like those sup-
ported and marketed by the gospel music in-
dustry. In these times, variety, specializa-
tion, and service are keys to success for all
levels of retail.

Several progressive retailers are early in-
novators in this emerging market segment.
For example, the Target chain of stores has
signed on as the primary sponsor for this
year’s Dove Awards; it is the first time the
Gospel Music Assn.’s nationally televised
awards show has a mainstream retailer as its
primary sponsor.

Concurrently, the National Assn. of Re-
cording Merchandisers is offering its first of-
ficial point-of-purchase campaign linked to
the April 28 awards show. More than 20 ac-
counts—including Camelot, Western Mer-
chandisers, and Handleman—will price and
position gospel product using the NARM ma-
terials.

Additional retail promotions are running
in conjunction with the awards program,
which will be broadcast to 54 million homes
on the Family Channel and hosted by multi-
platinum artist Amy Grant. These campaigns
include print ads run by Blockbuster Music
Plus for Dove-nominated artists in selected
markets, as well as spots on local Christian
radio stations. On a national basis, Target is
rolling out print and television ads, in-store
video, and signage to promote Dove-nomi-
nated titles in its 550 stores.

Mainstream retail interest in gospel prod-
ucts is growing but not new. During the last
18 months, numerous mainstream accounts
and major labels have tested the gospel wa-
ters by staging in-store appearances with
artists like Carmen (who drew more than
1,500 fans at a Wal-Mart appearance) and im-
plementing point-of-purchase genre cam-
paigns like Word/Epic’s “Pie In The Sky”
and Reunion/RCA'’s “Crossfire.”

Several major suppliers also are providing
new incentives to the retailers. At this year’s
NARM convention, Cema and BMG an-
nounced aggressive sales campaigns. Spar-
row/Cema is offering rebates to accounts
that establish clearly marked “Gospel” and/
or “Contemporary Christian™ music sections,
and Reunion/RCA is offering its deepest dis-
count to date on contemporary Christian ti-
tles.

A number of accounts, like WaxWorks and
Tower, already have found success by creat-
ing separate sections for gospel and contem-
porary Christian product; previously these
two distinct product lines had been combined
undler a “religious” or “inspirational” banner.

In fact, gospel is really two different gen-

res. The contemporary Christian genre is the
newest and largest arena in gospel, capturing
54% of sales, according to a GMA-sponsored
survey. The genre initially defined itself in
the late "70s. The industry’s birth coincided
with the “Jesus Movement,” when a genera-
tion of singers and writers turned their pas-
sion for their newfound faith into songs.
Concerts in coffeehouses and churches
eventually resulted in sales of records and

‘The gospel
music
consumer is a
very loyal one’

Melinda L. Scruggs is
executive VP, general
market development,
Reunion Records, and
a Gospel Music Assn.
board member.

tapes to support these new artists. The most
logical sales outlet was the back corner of the
local Bible bookstore. Today the Christian
Booksellers Assn. boasts a membership of
more than 2,500 stores. According to The
Wall Street Journal, last year these accounts
did more than $500 million of gospel music
business.

Gospel music will experience a landmark
year in 1994. Next month, SoundScan will be-
gin to collect data on music sales for the ma-
jority of the CBA stores. This information
will be combined with SoundScan data from
the general market and will be available for
use in trade charts by July 1. Billboard is
planning to incorporate the information into
its contemporary Christian chart as soon as
possible thereafter. Just as America woke up
to the popularity of country music with the
actual count of record sales, the GMA be-
lieves that the strength and size of its con-
sumer base will be similarly surprising.

Our industry is growing up. We entered a
new era in 1985 when A&M Records signed
Amy Grant, Christian music’s sweetheart,
and she broke through on pop radio. Pro-
gram directors discovered that an artist with
a Christian music background could fit their
mix and not proselyvtize over the airwaves. In

fact, many of their listeners were already
Grant fans. In time, as Michael W. Smith and
Kathy Troccoli followed with pop radio suc-
cess, the majors began to court gospel labels
for purchase, distribution, or joint ventures,
50 that by the end of 1993, nearly every sig-
nificant player in the gospel/Christian indus-
try boasted a mainstream aftiliation. Today,
these gospel/Christian labels have titles
available through BMG, Cema, WEA, Sony,
and PolyGram. The labels that are not so
aligned are doing business directly with
mainstream accounts or appear ready to fol-
low shortly.

As an industry, we are learning how to do
business in the “real” world. The gospel/
Christian music market is like a foreign ter-
ritory. We have had our own language, cus-
toms, and traditions. In order to be viable in
the general market, we have had to learn to
play by a different set of rules. We must be
good marketers, we must obtain statistical
data about our customers, and we must use
terminology that encourages our growth.
And we will.

Yes, we are growing up and out. What will
happen to traditional Christian retailers as
the mainstream stores begin to sell more
product? Likely the same thing that hap-
pened to independent stores like Boston’s
Newbury Comics when Nirvana went plati-
num. More people were exposed to a genre
of music and became fans. The more fans, the
more new customers begin to frequent stores
that specialize in this type of music. You raise
water on one side of the tank and the other
side comes up as well. According to Gallup,
78.5 million people consider themselves “ac-
tive” Christians—only 23 million of them
purchase gospel music. There are plenty of
potential customers to share.

In a recent Commentary on the jazz mar-
ketplace (Billboard, March 26), Sonny Lester
suggested that “regular customers support
long-term business prospects.” The average
gospel music consumer is a very loyal one; as
an 18-44-year-old college-educated female,
she has an above-average disposable income.
Best of all, she purchases a great deal of mu-
sie. If you stock it, she will come. And, if you
keep it in stock, she is likely to bring her
friends when she comes back.

- L ercns

A GRAMMY ‘CALL TO ARMS’

It was with great pleasure that I read
Melinda Newman’s timely article regard-
ing the Grammys (Billboard, April 16).

Since the Awards and the attendant an-
nual displeasure voiced by some sections of
the music business, I have wanted to voice
a “call to arms” to all those artists who are
uninvolved or feel disenfranchised by the
lumbering beast that NARAS is so often
viewed as. However, I am pleased to have
been beaten to the punch and am delighted
to fall in behind anybody’s efforts to make
NARAS more relevant and attractive to the
many thousands of potential voters who
simply do not vote.

I applaud NARAS’ own movements to-
ward greater involvement of all, but there
is so much more that can be done. I have
yet to meet any voting member who actu-
ally buys music from the NARAS catalog.

Get rid of the damn thing and spend the
money educating people in the business as
to how they can encourage more eligible
artists to become a part of the process.

I am now at my third record company as
an A&R director and a voting member, and
have seen or heard nothing from NARAS
regarding recruitment of potential voters.
Perhaps the stars and big executives who
put so much admirable energy into Rock
The Vote could look to their own industry
and how easily they could make a differ-
ence and “Rock This Vote.”

Things may be getting better, but not
fast enough. We can only change the beast
from within—and $65 [to become a mem-
ber] just isn’t that much.

Hugo Burnham
Director, A&R
Qwest Records
Los Angeles

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be subrmutted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biliboard, 1515 Broadway, New York, N.Y. 10036.

BILLBOARD APRIL 30, 1994



It Must Have Been The Music.

JuL1tlo
I GLESIAS

IICRAZYII

The new album of unsurpassed
romance and uncontrollable
passions from Julio Iglesias — an
artist who's sold over
160 mil ion records worldwide.

Featuring the firs: single and videc Crazy.

Watch For Week Of Release
Appearances On
The Tonight Show,

Good Morning America,
Live With Regis And Kathie Lee,
CBS This Morning,

A1d More!

Now Cn World Tour.

COLLMBIA

En-Store
Tuesday, May 17th.



N.Y. Has New GChamp In Winter Arbs
Despite Quake, Music Outlets Reign In L.A.

H BY PHYLLIS STARK

NEW YORK—New York radio has a
new ratings champ, according to the
results of the newly released winter
Arbitron survey. Adult contempo-
rary WLTW is back on top for the
first time since the fall of 1991, al-
though it actually dipped a tenth of a
share (4.84.7) from the most recent
fall book.

R&B WRKS, which had held the
No. 1 spot in the market for an in-
credible eight straight ratings peri-
ods, dipped to No. 3 due to a 5.84.3
plunge in the 12-plus ratings since
last fall. Also as a result of WRKS’

drop, oldies WCBS-FM moved from
No. 4 to the No. 2 spot. That station is
up 4.54.6 from the fall.

Tying WRKS for third place is N/T
WINS, which, along with rival
WCBS-AM, benefited from severe
winter weather that sent many listen-
ers scurrying to their radios for infor-
mation. WINS rose 3.94.3 from the
fall, while WCBS-AM, which was ina
three-way tie for 10th place, was up
2.9-3.6.

Talker WABC and R&B WBLS tied
for fifth place, with WABC dipping
from the fall’s third-place finish (4.6-
4.2) and WBLS rising from sixth
place (4.0-4.2). Top 40/rhythm WQHT

EMI Follows Sony, Wamer
Into Digital Cable Radio Deal

H BY ERIC BOEHLERT

NEW YORK—Following the lead of
Sony Corp. and Warner Music Group,
EMI Music has committed $10 million
to Digital Cable Radio, the cable-de-
livered digital music service.

Early last year, Time Warner Cable
and a partnership between Warner
Music Group and Sony Software Corp.
entered a joint venture with DCR (Bill-
board, Feb. 6, 1993). EMI's cash infu-
sion is similar in size to the ones Sony
and Warner made last year and, in be-
coming an equity partner, EMI pur-
chased Sony and Warner shares, mak-
ing all three labels equal partners.

Like Sony and Warner, EMI will
continue to make contributions as
capital for expansion is required.
DCR president David Del Beccaro
says it’s unlikely that any more labels

WEA Is Tops In
Billhoard Look
At Market Share

NEW YORK—WEA remained
the top U.S. music distributor in
the first quarter of 1994, but Sony
Music Distribution moved dramat-
ically closer to its perennial rival
in market share for the quarter.

That’s the major finding of Bill-
board’s new market-share analy-
sis, which debuts in this week’s
Retail section. For the first time,
Billboard is using only SoundScan
information for its market-share
reporting. The information will
appear on a quarterly basis; full-
year market share will be report-
ed each January.

Billboard’'s quarterly market-
share report covers three differ-
ent market segments: the total
market (wherein WEA remains
No. 1); the country albums market
(Uni is tops); and the R&B albums
market (BMG is the leader). In
each case, the six major U.S. rec-
ord distributors are ranked based
on their percentage of the market;
independent distributors are
lumped together in a seventh enti-

Tum to page 61 for our com-
plete market-share report.

will sign on with the company.

Del Beccaro notes that the labels,
in addition to lending cash, will help
DCR raise awareness of its services
within the music industry. Collective-
ly, the labels will oversee the pro-
gramming of 12 of DCR’s 44 digital
audio cable channels.

EMI president/CEQ Jim Fifield
says he’s “always been interested in
digital cable to promote new music,”
or even as “the ultimate distribution
system.” In the wake of DCR’s an-
nouncement with Sony and Warner
last year, Fifeld became interested in
teaming up with DCR. “I think [digi-
tal cable] will increase awareness and
demand for new music,” he says.

The Hatboro, Pa. -based DCR
counts 130,000 subscribers to date.

(Continued on page 84)

(Hot 97) took seventh place and was
up 3.8-4.1, its best share since fall
1991. Top 40 WHTZ (Z100) was off
4.54.0, but managed to tie for eighth
with classic rock WXRK (3.6-4.0).
Joining WCBS-AM in 10th place
are AC WMXYV, which rebounded
(2.8-3.6) to its best share since the
spring of 1992, and adult alternative
WQCD, which remained flat at 3.6.
The Los Angeles earthquake had
an effect on ratings, but not as much
as some had anticipated; three music
stations still led that market. Spanish
KLAX held onto first place but
dipped 7.0-5.6. Top 40/rhythm KPWR
(Continued on page 97)

H BY EILEEN FITZPATRICK

LOS ANGELES—After years of
opposing video game rentals, Nin-
tendo has reversed its opinion and
will begin shipping product to re-
tailers who now see games as a
more important share of their busi-
ness.

“We are still in opposition to the
concept of allowing video game
software to be rented,” says a Nin-
tendo spokeswoman. “But the rent-
al business has grown to about a
billion dollars annually, or one-sixth

Nintendo Reverses Stand,
Will Play The Rental Game

the size of the whole U.S. video
game industry, and it's obviously
an opportunity that didn’t make
sense for us not to get involved in.”
Nintendo’s market share has
dropped from a high of 90% in 1991
to 68%-71% in 1994, according to
Nintendo. Meanwhile, the market
share for Sega of America, which
endorses rental, has increased.
Nintendo’s turnaround is seen as
a significant victory for the video in-
dustry, which has been forced to
purchase Nintendo product from
(Continued on page 97)

They’re Back! The Warner Music Group has acquired exclusive worldwide rights
for television and radio broadcast, audio release, and video release of the reunion
concert of “The Three Tenors”—Jose Carreras, Placido Domingo, and Luciano
Pavarotti—and conductor Zubin Mehta. The concert will be held July 16 at Dodger
Stadium in Los Angeles. Shown in the back row, from left, are Warner Music
International chairman/CEQ Ramon Lopez; Mehta; Atlantic Group co-chairman/co-
CEO Ahmet Ertegun; Atlantic Group vice chairman Mel Lewinter; Domingo;
Pavarotti; Carreras; and Atlantic Records president Danny Goldberg. In the front
row, from left, are Warner Music Group chairman/CEO Bob Morgado; classical
music impresario Tibor Rudas, who is producing the concert; and Atlantic Group

co-chairman/co-CEO Doug Morris.

Digital VCR Coming, But Little Impact Seen

HBY STEVE McCLURE

TOKYO—Digital videocassette re-
corders could be on the market as
early as next year, according to re-
ports here, following agreement on
technical standards for consumer-use
digital VCRs. But the units, which re-
portedly will have a $3,000 price tag,
pose little threat to the VHS format,
according to some U.S. video indus-
try executives.

The announcement of a digital
VCR standard was made April 14 in
Tokyo at the second general meeting
of the HD Digital VCR Conference.
The conference was set up last Sep-
tember by 10 leading hardware mak-
ers seeking to avoid a situation simi-
lar to that in the early '80s when in-

compatible formats VHS and Beta
vied for consumers’ allegiance. Since
then, the group has expanded to in-
clude 50 Japanese and overseas com-
panies.

Companies participating in the con-
ference include Sony, Matsushita,
IBM, Pioneer, Samsung, Thomson
Consumer Electronics, and JVC.

Digital VCRs will allow high-quali-
ty recording and playback without
amplitude and phase distortion, as
well as eliminate deterioration in pic-
ture quality during editing. Like oth-
er digital recording media, they also
will allow perfect copies to be made
even after repeated dubbing.

Copyright protection issues have
yet to be addressed by the confer-
ence, although, in a previous state-

WARNER REPORTS SLUGGISH 1ST QUARTER

HBY DON JEFFREY

NEW YORK—Warner Music Group
says that lower catalog sales, com-
bined with losses from new ventures,
yielded lackluster financial results
for the first quarter, with revenues
inching up only 2.1% and operating
profit falling 8.1%.

New York-based Time Warner says
its music group’s revenues rose to
$812 million in the three months that
ended March 30, up from $795 million
over the same period last year.

Jerry Gold, executive VP/CFO of

Warner Music Group, says revenues
were “marginally lower” in the U.S.
Still, SoundScan figures show that
Warner’s distribution arm, WEA, had
an industry-leading market share of
20.73% for the quarter (see story,
page 61).

Gold says one reason revenues
were lower in the U.S. was that back
catalog sales declined from last year
when retailers were ordering in larg-
er-than-usual quantities to take ad-
vantage of discounts offered before
the April 1 phaseout of longbox pack-

(Continued on page 87)

ment, the original 10 companies said
they plan to address intellectual prop-
erty rights.

Some U.S. video industry execu-
tives believe the high price point of
the digital VCRs will limit their im-

(Continued on page 97)

MCA/Universal’s
‘Beethoven’ Sequel
Goes To Sell-Thru

LOS ANGELES—Continuing the
supplier trend toward year-round
sell-through, MCA/Universal Home
Video will release “Beethoven’s 2nd”
Aug. 9, priced at $24.98.

The title is the 11th major sell-
through release either already in
stores or set to arrive in stores by
year’s end. At least three other titles,
including “The Nutcracker,” “Black
Beauty,” and “The Troll In Central
Park,” are strong sell-through possi-
bilities, according to trade sources.

Previously, retailers saw about six
major hits priced for sale, with most
arriving in the fourth quarter.

Although MCA will launch a major
marketing campaign for the title, it’s
counting on the surprise video hit
“Beethoven” to drive sales.

“To date, ‘Beethoven’ has posted
retail sales and rental revenues of
$153 million,” says Andrew Kairey,
senior VP, marketing and sales.
“And we’ve had less than 7% re-
turns.”

Released Oct. 1, 1992, “Beethoven”
has sold approximately 4 million
units, a goal MCA expects to surpass
for “Beethoven’s 2nd.” According to
distributor sources, MCA’s goal on

(Continued on page 99)

H BY SETH GOLDSTEIN

NEW YORK—Good News Video,
which got bad news from Block-
buster several months ago, has re-
turned the favor in the form of a
$25 million lawsuit filed April 11 in
U.S. Bankruptcy Court in New
York against the Ft. Lauderdale,
Fla.-based chain.

The crux of the action is the de-
mise of an ad-supported preview
tape called “Hot Pix” that Good
News created to distribute in Block-
buster stores. Patrons could borrow
the tape free of charge to learn
about the latest theatrical, home
video, and record releases from stu-
dios paying for the exposure.

During its brief existence,
440,000 copies a month of “Hot Pix”
went into circulation. Good News

Bad Tidings For Blockbhuster
As Good News Sues Ghain

claims that Gallup Organization
and A.C. Nielsen research showed
that Blockbuster customers strong-
ly endorsed “Hot Pix” and watched
it at a level of 6.8 million viewers
monthly.

In the suit, Blockbuster is ac-
cused of putting Good News out of
business by allegedly stealing $1
million in revenues, making it finan-
cially impossible for the New York
company to defend its trademark in
a subsequent legal action, and help-
ing scuttle similar projects with
MTV and Kmart.

According to court documents,
the purported reason is corporate
jealousy. Good News alleges in its
suit that Blockbuster had an ulteri-
or motive throughout much of their
6-year relationship, most of which

(Continued on page 74)
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ASCAP salutes our 1994
Film and TV Music Award
winners!

MOST PERFORMED
TV THEMES

Judy Hart Angelo
Bill Conti

Dan Foliart
Jesse Frederick

Gary Portnoy
Jonathan Wolff

TOP TV SERIES

John Addisorn
“"Murder., She Wrote”

Judy Hart Angelo
“Cheers”

Bill Conti

“Primetime Live~

| Dan Foliart

A M ERTICAN

"Home Improvement”
“Roseanne”

Jesse Frederick
“Full House™

Quincy D. Jones 111

“Fresh Prince of‘Bel Air™

John Morris
“Coach™

Howard Pearl
“"Roseanne”™

Gary Portnoy
“"Cheers”

JAC Redford
“"Coach™

Craig Safan

“"Cheers”

Will Smith

%

“"Fresh Prince of Bel Air”

Jeff Sturges
“"Murder, She Wrote™
Jeffrey Townes

“"Fresh Prince of Bel Air”

Jonathan Wolff
"Seinfeld”

s 0 C1 ET Y o F

C 0 M P O S ER S

AU T H ORSS

MOST PERFORMED
TV BACKGROUND SCORES

David Kurit=z

Gary Remal Malkin
Dennis McCarthy
Farl Rose
Christopher Stone

TOP BOX OFFICE FILMS
Bill Conlti

"Rookie of the Year™
Anne Dudley-...

"The Crying Game”
FElliot Goldenthal

“"Demolition Man”

James Horner

"The Pelican Brietf”

- James Newiton Howard

“Dave™

“The Fugitive™
Trevor Jones..

“Cliffhanger”
Ennio Morricone..

“In The Line Of Fire”

Mare Shaiman

“A Few Good Men”
“Sleepless In Seattle”

Howard Shore

“"Mrs..Doubtfire”

Toru Takemitsu......

“Rising Sun”

GOLDEN SOUNDTRACK
AWARD

Fnnio Morricone....

AN D P U B LTI S HETRS




Artis s&Mu |

POPROCK+*R&B+*RAPDANCE

B BY PAUL SEXTON

LONDON—An extensive reissue
program of the Who's back catalog,
featuring much previously unavail-
able material, has been penciled in
to begin later this year following
the July release of the legendary
British rock band’s boxed set, “30
Years Of Maximum R&B.”

The four-CD box, originally
planned for a late May release, will
set the stage for the series of re-
mastered Who reissues, built along
the lines of Capitol’s highly praised
Beach Boys’ repackages in 1990.

The project is being undertaken
by the band’s U.K. label, Polydor,
and, like the boxed set, will appear
on MCA in the U.S. and internation-
ally.

The 79-track “30 Years Of Maxi-
mum R&B” has been compiled by
Who authority Chris Charlesworth
and will include 14 previously unre-
leased tracks and 18 pieces of stu-
dio dialog and conversation, plus a

MCA Will Issue Who
Boxed Set, Back Gatalog

The Who, circa 1966. Clockwise,
from top left, are Roger Daltrey,
John Entwistle, Keith Moon, and
Pete Townshend. (Photo: Star File)

T2-page booklet with an introduc-
tion by Pete Townshend and essays
by the band’s longtime publicist,
Keith Altham, and writer Dave

(Continued on page 99)

Ghart-Topping ‘Piano’ Is Latest
Ouiet Surprise On Spain’s Gharts

B BY HOWELL LLEWELLYN

MADRID—With the ascent of Mi-
chael Nyman’s ‘“The Piano” sound-
track to No. 1 on the Spanish album
chart last month, a hush fell over
this country’s normally noisy music
market. The continued success of
the soundtrack on Virgin Records
echoes the surprising breakthrough
in Spain earlier this year of a collec-
tion of Gregorian chants on EMI
Records, which has since become a
hit album in the U.S. (Billboard, Jan.

Conti, Foliart Are Top
Winners 0f ASCAP
Film & TV Awards

B BY DEBORAH RUSSELL

LOS ANGELES—Composers Bill
Conti and Dan Foliart were the big
winners at the 1994 ASCAP Film &
Television Awards dinner, held April
20 at the Beverly Hilton Hotel here.
ASCAP president Marilyn Bergman
hosted.

Conti took honors for the score of
“Rookie Of The Year,” in the top box-
office category, and for the top-rated
TV series theme for “PrimeTime
Live.” He won a third award in the
most-performed TV theme category.

Foliart was honored in the top-rat-
ed TV series category for his themes

(Continued on page 99)

29).

While “The Piano’’ has not
charted as
strongly in other
European mar-
kets, it has sold
50,000 units in
both Germany
and the U.K. and
90,000 units in
France, according
to the record com-
pany. In New
Zealand, the setting for the film, the
soundtrack has reached No. 3 on the
album chart and sold more than
15,000 units, earning platinum certi-
fication in that market. It has sold
more than 50,000 units in neighbor-
ing Australia.

“The Piano’’ has sold 125,000
copies in its 14 weeks on the Spanish
album charts, more than in any oth-
er European country, according to
Virgin Espana, which expects sales
to reach 200,000 by June. World-
wide, the soundtrack has topped
sales of 1 million, according to Vir-
gin, including SoundScan-tallied
sales of 280,000 in the U.S., where
the album peaked at No. 41 on The
Billboard 200.

“The album is still selling 12,000
copies a week and Michael Nyman is
playing in nine Spanish cities in nine
days between May 11 and 19, so
there will be an extra promotional
boost,” says Luis Francisco Garcia,
marketing director with Virgin Es-
pana.

NYMAN

(Continued on page 89)

* COUNTRY *LATIN-CLASSICAL-JAZZ-MUSIC VIDEO

S. African Artists Reflect Optimism
But Rappers Remain Defiant Of Authority

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—Music offers a
means of measuring the momentous
changes occurring in South Africa
this month.

Artists who have spent their lives
fighting for change in South Africa
and reflected that struggle in their
work, increasingly are turning away
from dealing with political issues in
their music, while other artists that
have never been known for politi-
cized lyrics are being swept up in the
fervor of change.

Overall, as the country’s first all-
race elections approach Tuesday
through Friday (26-29), a spirit of op-

Neville Again. Jay Leno, right,
presents Aaron Neville with two awards
won in Playboy magazine’s annual
readers survey. Neville was voted top
male R&B vocalist, and his solo album
“The Grand Tour” was voted best R&B
album. More than 12,000 readers cast
ballots in the poll. Leno presented the
awards following Neville’s March 14
performance on “The Tonight Show.”

Ovis Is Restless’ First Pop

B BY CARRIE BORZILLO

LOS ANGELES—The quirky pop-al-
ternative sound of young New Or-
leans-bred artist Ovis has given Los
Angeles-based Restless Records its
first chart showing, as ‘“Regular
Thang” moves from No. 100 to No. 96
with a bullet on Billboard's Hot 100
Singles chart this week.

According to Broadcast Data Sys-
tems, top 40 spins on “Regular
Thang,” from Ovis’ debut, “Schaden-
freude,” have been increasing steadi-
ly over several weeks.

For the week of April 13-19, BDS
detected 645 plays on 38 stations. In
addition, 12 stations added the song

timism has pervaded South African
music. At the same time, rap artists
such as System Enemy and Prophets
Of Da City continue to articulate the
anger of those long oppressed and
disenfranchised by the nation’s apart-
heid system.

One of the first signs that the rec-
ord industry was tapping into the his-
toric developments here came late
last year when Tusk Music, in sup-
port of a nationwide peace campaign,
released a radio-only CD of the song
“Give Me The Good News” by Cape
Town singer Crocodile Harris. The
song had been a hit in France in the
'80s. In the climate of late 1993, how-
ever, its lyrics struck a chord with

South Africans: “You can’t use guns/
to build a nation/A bullet never was
creation/Give, give me good news/
War's the only game/Where we all
lose.”

Within weeks of its first airplay,
Tusk marketing director Benjy Mu-
die says retail demand prompted the
company to release the track as
South Africa’s first commercially
available CD single.

On Monday (25), Island Records
U.K. will release “Sekunjalo: Now Is
The Time,” a compilation of South
African music, on its Mango label. It
was produced at the invitation of the
African National Congress, which

(Continued on page 89)

Media Focus Propels Hole’s
High Dehut On Blllhoard 200

LOS ANGELES—In another unset-
tling commercial side effect of Nirva-
na leader Kurt Cobain’s suicide, the
DGC debut by Hole, the alternative
band led by Cobain’s widow, Court-
ney Love, makes a strong entry at
No. 55 on The Billboard 200 this
week.

According to SoundScan data, the
album, “Live Through This,” has sold
more than 19,000 units since its April
12 release.

That total approaches the total
sales for Hole's independent-label
bow, “Pretty On The Inside.” That al-
bum, issued by Caroline in 1991, has
sold more than 27,000 units to date,
according to SoundScan.

The release of the DGC album,
which came four days after the dis-
covery of Cobain’s body in Seattle,
followed extensive media coverage of
the tragedy. Print and electronic me-
dia often focused on Love’s tearful,
taped reading of Cobain’s suicide
note, played at a memorial vigil in Se-
attle April 10; other stories recounted
Love’s April 7 arrest for alleged drug
and stolen property possession in

during this time, including KKFR
Phoenix, WBZZ Pittsburgh, and
WAPE Jacksonville, Fla. The prior
week, 568 plays
were detected on
27 stations.

Top 40 WKBQ
St. Louis MD Ken-
ny Knight notes
that while there
are several cases
of hip-hop or rap . i
acts on indie labels ovis
having success at
top 40, there are few instances of in-
die pop or alternative acts finding a
home on the format.

“It’s cool to see this from a small

LA.

Not all of the sales can be attribut-
ed to morbid curiosity: Geffen mount-
ed an extensive press campaign for
Hole in advance of the album’s re-
lease. Love appears on the covers of
such publications as Spin, Creem, and
Option this month; by grim coinci-
dence, a cover story about the singer
appeared on the cover of the Los An-
geles Times Sunday Calendar section

(Continued on page 90)

‘Thang’

label, and for it to sound so good and
fresh,” says Knight. “This fills a hole
for us right now. We have a lot of al-
ternative stuff, and this helps us put
a good, pop-sounding record on.”

As a primarily alternative rock la-
bel, Restless was hesitant to sign a
pop-leaning artist.

“l knew he was a great artist,”
says Restless president Joe Regis,
who bought the label with Bill Hein
in 1991. “But we were reluctant
about whether it was the right match
for us. We even warned him of our
concerns, and he was extremely pa-
tient with us.”

A collection of melodic alternative

(Continued on page 90)
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