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Featuring the new single, "90°s Girl’

KOKANE - FUNK UPON A RHYME

]

London Takes
Meat Puppets
To New Heights

BBY CARRIE BORZILLO

LOS ANGELES—Fourteen
years, nine albums, and two EPs |

MEAT PUPPETS

later, one of underground rock’s
most critically acclaimed bands is

| finally getting its due. Phoenix ‘
trio the Meat Puppets is experi-

| encing success with its second
London/PLG album, “Too High
To Die.”

| (Continued on page 120)

“IT'S DOPE ANYWAY U KUT IT"
L ’

Featuring the single: “"Slow Burnin' 22.5 F"
Debuts #:65 Billboard R&B album charnt
# 40 Billboard Heatseekers chart

.. When Kokane launched into
“Slow Burnin' 22.5 Degrees F.," | was
transported back to a time when
Bootsy's lyrics fell from the lips of little
black boys. Kokane was a religious
axperience.”

- LA Weekly

O TS

RELATIVITY UTHLESS LPCOCASSETTE 3517

Asian Royalties
Have Fox Agency,
Labels At Odds

@ BY MIKE LEVIN

HONK KONG—There is trouble
brewing between multinational rec-
ord companies and the Harry Fox
Agency in Asia. Both want to be in
charge of collecting U.S. music royal-
ties, and each considers the other in-
capable of the job.

As a subsidiary of the National
Music Publishers’ Assn., Harry Fox
collects mechanical royalties from the
major labels in the U.S. In March, it
set up the first office of Fox Agency
International (FAI) in Singapore and
signed a deal with an obscure music

(Continued on page 122)

German Labels Struggle For
Cooperation From U.S., U.K.

B BY THOM DUFFY
__and WOLFGANG SPAHR

HAMBURG—While pop music from
Germany has been enjoying unprece-
dented success on

the Hot 100 Sin- -

gles chart with the

breakthrough of

such acts as

Haddaway and

Culture Beat, mu- "

sic industry execu-
tives in Germany
say they still face
significant chal-
lenges in convincing U.S. and U.K.
colleagues to release and support
their records.

It is a familiar
difficulty, but one
that has taken on
a twist for two
acts in the top 20 on the German sin-
gles chart. Marky Mark, who is

CULTURE BEAT

Logic Finds Anglo Success.

See Story, Page 124,

signed to Interscope Records in the
U.S., is the featured rapper on the hit
“Happy People” by Prince Ital Joe,
released by EastWest Records Ger-
many. Although the song has been top

) 10 on the German
singles chart since
late January, a
commitment to the
U.S. release of the
track—and a forth-
coming album,
“Life On The
Streets”’—did not
come from Inters-
cope until late

CHRISTENSEN

April.

“United,” the follow-up hit to “Hap-
py People” in Ger-
many, also will be
featured on “Life
On The Streets” in
the U.S.

More significantly, Alex Christen-
(Continued on page 124)

Eclectlc Pow Wow Lahel

| BBY PAUL VERNA

NEW YORK—The partners of Pow
Wow Records, the label that is wide-
ly credited with
putting dance-
hall on the map
via Foxy
Brown’s break-
through 1989
{ single “Sorry,”
don’t want their
company to be
known as a
dancehall label.
Nor do they want it to be per-
' ceived as a techno label, even
| though it has a thriving under-
ground dance division called Pow

MOWATT

| Stavs Fiercely Independent

Wow Trance. They certainly don’t
intend to be pigeonholed as a reg-
gae imprint, either, despite the criti-
cal success of recent releases by
Freddie McGre-
gor, Judy
Mowatt, and
Sly & Robbie.
And they
wouldn’t want
people to think,
just because the
label has issued
some quality al-
ternative rock
records, that it has put all its eggs
in that basket.
Without a single blockbuster to
(Continued on page 113)
0000 ]
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Island’s Push
For Solo Status
Sparks PLG Shift

B BY ED CHRISTMAN

NEW YORK—The imminent restora-
tion of Island Records as a fully
staffed label has ignited a restructur-

PolyGram

ing of PolyGram’s U.S. labels. The
changes were still in progress at
press time, but it appeared certain
that PolyGram’s grand experiment,
the PolyGram Label Group, will be
disbanded.
Under the changes, the beefed-up
Island would get its own marketing,
(Continued on page 121)

MCA May Price
1 ‘Schindler’ To Sell

@ BY EILEEN FITZPATRICK
__and SETH GOLDSTEIN

LOS ANGELES—MCA/Universal
Home Video is considering pricing
the Academy Award winner
“Schindler’s List” for sell-through to
accomplish director Steven Spiel-
berg’s goai of bringing the Holocaust
movie to as many viewers as possible.
On the other hand, the studio’s al-
ready-announced full plate of sell-
through titles in the third and fourth
quarters, and the problems of creat-
ing a suitable marketing plan for

(Continued on page 121)

SEE PAGE 47

SEE PAGE 63
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Another classic album is the result of the

collaboration between founding

Traffic members Steve Winwood
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No matter what your professional goals

Ken Kragen can help you become
a star in your own field—

with the winning strategies he created for
America’s top entertainers.

Top business and entertainment professionals
hail Ken Kragen and Life Is a Contact Sport:

* “He has a knack for tapping that

indefinable trigger in people that not only

motivates you, but inspires you to excel.”
—HKenny Rogers

* "Ken has molded, guided and direct-
ed the progress of many amazing careers
in the entertainment industry. The tech-
niques he has developed are
applicable to any field of endeavor
and certainly to the living of life.”
—Valerie Harper

* "Every time Ken has done a project
for us, he has delivered far beyond our
expectations. He consistently makes
the seemingly impossible happen.”

—Jeff Sagansky,
President, CBS Entertainment

* "Ken Kragen's successful pursuit of
numerous good works has inspired

everybody in the record business.”

—Jann S. Wenner,
Editor and Publisher, Rolling Stone

* “When it comes to deals,
Ken Kragen is as close as we
have to Houdini....He's also the best
nurturer of talent I've ever seen.”

—Brandon Tartikoff,
former Chairman, Paramount Pictures

At bookstores nationwide
William Morrow

* “Ken Kragen’s ten-point * “In the many years I've known Ken,
strategy for career success makes he's had a tremendous ability to
every step along the way an juggle many different projects,
‘event,” that moves you closer to  aiways with a new and creative approach.”
your goal. Life Is a Contact Sport —David Geffen
showed me how to view every obstacle as
an opportunity. I have a new ten com-

* "In Life Is a Contact Sport,
mandments.” —Michele Lee

Ken Kragen shows how every
business is show business, and
how you can use events to make yourself
a star.” —Dick Clark

’2\7 "It is Ken Kragen more than any other
single manager with whom we have dealt
that has set the standard for
attention to detail and
creative conceptual support.” /

—Stephen Wynn,
Chairman, Mirage Resorts

Lifelsa
Contact
dport

TEN GREAT

_ CAREER
" STRATEGIES
THAT WORK

L Ben
- Ivragen

Organizer of

e WE ARE THE WORLD
R and HANDS ACROSS AMERICA
“ \ ith JEFFERSON GRAHAM

* “Ken is a rare combin-
ation of a talented and
creative businessman and
a concerned and involved
citizen.”
—Michael J. Fuchs,
Chairman, Home Box Office ==

Ken Kr AgeEn, the creative
force behind “We Are the World” and
"Hands Across America,” has guided the
careers of Kenny Rogers, Travis Tritt,
Trisha Yearwood, The Smothers Brothers,
Lionel Richie, and other famous enter-
tainers. In his new book, Life Is a Contact
Sport, Ken shows you how to use his ten
career-building strategies to become a
star performer in any field you choose.
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Biz-Related Unions Back
Performance Right Bill

B BY BILL HOLLAND

“If you're asking does this mean a
change in mood toward passage,” said Ro-

FTG Subpoenas
Music Execs
In Industry Probe

! . 118] WASHINGTON, D.C.—Chances for pas-  sen, “then I'd say yes, it does.” B BY ED CHRISTMAN
T * THE DIVISION BELL # FINK FLOYD = coman sage of the recording industry’s perfor- Sources say Hughes may ask his staff to
o mance right legislation got better April 28  redraft the bill to include specific language NEW YORK—The Federal Trade Com-
THE BILLBOARD CLASSICAL 50 35| with the announcement that the two major  giving the music-related unions an as-yet- mission has issued subpoenas calling
P I CEANTEIBENEDICTINEIMONKS LIANGE music-related unions, the American Feder-  unspecified portion of resultant royalty some of the presidents of the major dis-
ation of Television and Radio Artists and  fees. tribution companies to testify as part of
A COUNTRY 43| the American Federation of Musicians, Although royalties paid to unions here its ongoing investigation of music indus-
R ENOTAMONMENTATOOISOONETIMIME GRAWLSICURS support the bill. may be small, artists, artist representa- try trade practices.
L Just as important is news that the Re-  tives, and the unions said they believe that At press time, it was unclear who had
B HEATSEEKERS 22 cording Industry Assn. of America has in-  a performance right, bringing the U.S. into been subpoenaed, but at least two, and
v PAINTED DESERT SERENADE * JOSHUA KADISON * sex dicated to Rep. William J. Hughes (D-N.J.),  reciprocity with similar laws overseas, possibly three, distribution heads are
chairman of the House Intellectual Proper-  could bring upwards of an estimated $100 said to have been served, sources say.
M JAZZ ty Subcommittee and sponsor of the House  million in now-uncollectible overseas fees Some executives worry that more sub-
S JOI:N |sccg:'s:fovg l;ir 3‘352?”255 iors Pl bill, H.R. 2576, that it is willing to accept a  from U.S. recordings sold in foreign coun- poenas are on the way.
redrafted bill designed to alleviate oppo-  tries. Those subpoenaed could be asked to ap-
nents’ concerns. AFTRA and AFM support were key ele- pear before a FTC inquiry, or they may
Jxé,\/nigy:r ,Z"N"N':‘g“ﬁ';f 34 According to RIAA executive VP Hilary ~ ments leading to the passage of the historic simply be required to give a deposition.
Rosen, the trade group told Hughes it will  Digital Audio Recording Act in 1991. The But sources say the testimony is sched-
accept a license-fee exemption for both an-  law, often shorthanded as DART, led to the uled to be given during May and June.
R&B 24| alog and future digital AM and FM radio  creation of music industry royalty fees to FTC officials were unavailable for
ABOVEITHE RIMISISOUNDIRACKISIOCATHIROW/ WIERSCORE stations in a redrafted bill. Further, the ex-  be paid by manufacturers of digital record- comment on the investigation.
emption would not have restrictions on  ers. The subpoenas were served during
« THE HOT 100 * 116 one—qut—only airplay and back--qnnouncing. According to RIAA qfﬁcials, AFTRA ex- (Continued on page 121)
% THE SIGN * ACE OF BASE = ARISTA With markup of the House bill scheduled (Continued on page 121)
for this month, the RIAA also indicated to
ADULT CONTEMPORARY ol Hughes that it would agree to a new draft
% NOW AND FOREVER * RICHARD MARX * CAPITOL 1 that would ease the worries of music pub-
lishers and performing rights groups that o gang pa r s ame
their rights might be subordinated by a
* AGOOD RUN OSBOA:.)’TL'JID'(‘ -Ycum BLACK * 2cA 42| new performance right. i ’ 1
That new language, if approved by l oa s eman ureau Ie
DANCE / CLUB PLAY Hughes, essentially would upgrade protec- ) ]
H & LOVE & HAPPINESS 30| tions granted to music publisher and per- LONDON—In recognition of Billboard’s  ing skills, have strengthened Billboard's
o RIVER OCEAN FEATURING INDIA © STRICTLY RHYTHM forming rights groups in a new era when expanded editorial coverage of Europe’s  editorial scope and broadened our readers’
T digital “transmissions” of music on sound largest music market, Wolfgang Spahr has understanding of Europe’s largest, most
DANCE / MAXI-SINGLES SALES 30| recordings might also be considered “dis-  been appointed German bureau chief. An  potent market,” says international editor in
* GOT ME WAITING * HEAVY D. & THE BOYZ * UFTOWN tributions.” award-winning journalist and trade publi-  chief Adam White. “We prize his abilities
5 Ed Murphy, president of the National  cation editor, Spahr has been a Billboard  more than ever, which this appointment as
| LATIN Music Publishers Assn., was unavailable  correspondent since bureau chief recognizes.”
N * VIDA * LA MAFIA * SONY 32 for comment, but Rosen said the music 1967. Spahr has written about culture, poli-
G publishers know about the possible Spahr is responsible tics, and business for a variety of German
L changes. “We're in discussions right now,” for directing and over- newspapers and magazines, and has won
E ' ABUNIB GR',::,B, AR 26| she said. seeing Billboard’s cover- journalism awards for his reporting on Is-
S ) The changes show that the RIAA is fo-  age of all facets of the rael and the emergence of the home video
cused on commercial-free, subscription- German music and industry. He is publisher and owner of
HOT R&B AIRPLAY 27| driven, pay-delivery audio services by = home entertainment in- Musik, Germany’s oldest established
% I'M READY » TEVIN CAMPBELL * OwesT which entire albums can be transmitted  dustries, working close- newsletter serving the media and music
digitally, and on an amended copyright law  ly with European news SPAHR businesses.
HOT R&B SINGLES SALES 27 that would give U.S. companies a chanceto  editor Dominic Pride, Spahr, together with members of Bill-
* BUMP N’ GRIND * R. KELLY * JvE collect royalties on domestic recordings  who is headquartered in London. Bill-  board’s U.S. and European management,
transmitted overseas in the 60 countries  board’s German correspondents include E-  met with German entertainment industry
RAP that now have a performance right in their  lie Weinert (Munich) and Owen Levy (Ber- leaders April 11 at a special reception in
* GOT ME WATING » HEAVY D. & THE BOYZ « wrioune | 28| copyright laws. lin); Spahr is based in Bad Segeberg, near ~ Hamburg (see page 96). The event was fol-
The news follows the late-April an-  Hamburg. lowed April 12 by presentations on the Bill-
nouncement that the Clinton administra- “Wolfgang’s unrivaled insights into Ger-  board charts, and European expansion
ROCK / ALBUM ROCK TRACKS 110] tion supports passage of the pending legis-  man talent and the German entertainment  plans for the magazine’s sister company,
IREERTASKINS RIEIKIFEOYDISICOImEA lation (Billboard, April 30). business, coupled with his superior report-  Broadcast Data Systems.
D Yo ORe e, e clomioer (110 THIS WEEK IN BILLBOARD
MORRISSEY © sire
TOP 40 AIRPLAY / MAINSTREAM - SPIN DOCTORS KEEP WHEELS TURNING Album Reviews 90 International 57
% THE SIGN » ACE OF BASE * ARISTA The Spin Doctors’ 1992 breakthrough was built largely on the  Artists & Music 10 Jazz/Blue Notes 34
band’s nonstop touring—more than 700 shows in five years, ac-  Between The Bullets 125  Latin Notas 32
TOP 40 AIRPLAY / RHYTHM-CROSSOVER 13 cording to lead singer Chris Barron. Now, as Epic prepares for ~ The Billboard Bulletin 126 Lifelines 106
o D PINUCRIND IR K P e the release of “Turn It Upside Down,” due June 14, touring re-  Box Office 99  Music Video 44
mains a high priority. Chris Morris reports. Page 14 Boxscore 16 Newsmakers 59
HOT 100 AIRPLAY 114 Canada 62  Popular Uprisings 22
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Among the controversial video titles under review by the British ~ Classical/Keeping Score 35  R&B 23
’:OBIMLZOG:,L%G,&E.?EL{? Lf: 114 Board of Film Classification is D.W. Griffith’s “The Birth Of A Clip List 45 Radio 107
Nation,” considered one of the seminal (and most racist) works ~ Commentary 8  Retail 85
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g o e Dance Trax 29 single Reviews 91
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McDonald’s Plans GD Gharity Promo

Brooks, Turner Among Possible Participants

@ BY DON JEFFREY
and MELINDA NEWMAN

NEW YORK—Although the final
contracts have not been signed,
Garth Brooks and Tina Turner are
among the artists expected to partici-
pate in a promotion with McDonald’s
that could raise millions of dollars for
the fast-food restaurant’s Ronald Mec-
Donald Children’s Charities. Other
artists are expected to be announced
shortly.

Starting in August or September,
the artists will have special audio
compilations available on CD and
casssette. The music will be sold
through participating McDonald’s,
with $1 from each unit going to the
charities. Pricing for the compilations
has not been determined, but it is ex-
pected that they will sell at a dis-
count.

McDonald’s said at press time that
no contracts had been signed and
that talks were continuing between
the restaurant chain, which has 9,200
outlets in the U.S., and some of the
major record companies.

Susan Bergen, senior communica-
tions manager of McDonald’s, says,
“We've talked with a lot of music
companies for a while, exploring a va-

riety of activities. Once a deal is in
place and put together, we'll give
some details out.” She adds, “There
is no finished deal yet. No artists
have been signed.”

Similarly, EMI Records Group,
parent to Turner’s label, Virgin Rec-
ords, and Brooks’ label, Liberty Rec-
ords, would confirm only that the
parties are talking. “We have had on-
going discussions with McDonald’s,
as have several other companies. I
cannot confirm any arrangements,
since nothing has been agreed to or
determined,” says Charles Koppel-
man, CEO/chairman of EMI Records
Group North America. “If we do
work with McDonald’s, it could be a
sensational program for our artists
and our retailers alike.”

One industry executive says Sony
Music Entertainment also is talking
with McDonald’s. Sony had no com-
ment, but a source there says, “We
have talked to McDonald’s about var-
ious promotions, but nothing has
come of it.”

Warner Music Group declined com-
ment, but a Warner executive
“wouldn’t rule out” a deal with Mec-
Donald’s. A BMG spokeswoman says
there have no been no discussions be-
tween her company and the fast-food

Tasmin's Show. EM! Records Group executives congratulate SBK/ERG artist
Tasmin Archer after her recent performance at New York's Bottom Line.
Archer’s latest release is the EP *'Shipbuilding”; her next full-length album is due
out in the fall. Shown, from left, are lan McAndrew, Archer’'s manager; Ken
Baumstein, ERG senior VP of marketing; Archer; Daniel Glass, ERG president/
CEOQ; guitarist John Hughes; and Fred Davis, ERG executive VP of A&R.

chain. Executives for MCA Music En-
tertainment and PolyGram were un-
available for comment.

The promotion sounds similar to
the video deals McDonald’s pioneered
in 1992, when it sold copies of Orion
Home Video’s “Dances With Wolves”
to fast-food customers at $7.99 each,
far lower than the retail price (Bill-
board, Nov. 21, 1992).

Later, a holiday-season promotion
with Paramount Home Video on titles
including “Wayne’s World” and “The
Addams Family” offered the films at
$5.99 (Billboard, May 22, 1993). How-
ever, unlike the impending music
deal, none of that money was ear-
marked for charity.

“The reason that Tina agreed to
participate is that she’s given to the
Ronald McDonald charities in the
past,” says Turner’s manager, Roger
Davies. “We worked out a deal with
them so that $1 per record was going

(Continued on page 115)

NEW YORK—Ron Eisenberg,
president of Houston-based East
Texas Distributing, has been cho-
sen as Billboard’s 1994 Video Per-
son Of The Year. The award recog-
nizes Eisenberg’s pioneering ef-
forts in
supermarkets
and ETD’s emer-
gence as a key

== rational distribu-
. tor.

‘ His selection

will be celebrat-

- ‘ ed Monday eve-

EISENBERG ning, July 25, at

an invitation-
only party held during the Video
Software Dealers Assn. convention
in Las Vegas. Billboard has previ-
ously honored Gary Ross of Sun-
coast Motion Picture Co., John Tay-
lor of Ingram Entertainment,

Eisenherg Named Billhoard’s
1994 Videc Person Of Year

Wayne Huizenga of Blockbuster,
Russ Solomon of Tower, Peter
Balner of Palmer Video, and Cy
Leslie of MGM/UA Home Enter-
tainment, among others.

Eisenberg arrived at ETD shortly
after it was founded in late 1977 as
a book and magazine wholesaling
co-venture of Chicago-based Chas.
Levy Circulating Co., where he had
been VP of operations and corporate
secretary. ETD entered home video
distribution in 1980. The first cus-
tomers—probably the first for any
distributor—were supermarkets al-
ready buying its publications.

In the years since, ETD has
moved to the top rank of video dis-
tribution and is the sole supplier to
Blockbuster’s corporate stores. Su-
permarkets remain a big part of
ETD’s business.

SETH GOLDSTEIN

WB Publications Agrees To Buy GPP/Belwin

Purchase Of Competitor Would Make Firm No. 2 In U.S.

B BY IRV LICHTMAN

NEW YORK—Warner Bros. Publica-
tions has made an agreement in prin-
ciple with financial investor Boston
Ventures Management to acquire
CPP/Belwin Inc., one of its chief
competitors in the music print field.

The sale, if approved, would make
the combined entity a solid No. 2
among domestic print firms, with Hal
Leonard Publications retaining its
place as the largest domestic supplier
of music print and other allied prod-
ucts. CPP/Belwin and Warner Bros.
Publications, a division of music pub-
lisher Warner/Chappell, are regard-
ed as the No. 2 and No. 3 print compa-
nies in domestic gross dollars, respec-
tively.

Indeed, Hal Leonard Publications
has just solidified its lead in domestic
music print with its acquisition of
print rights to the EMI Music Pub-
lishing catalog, formerly controlled
by Warner Bros. Publications. Esti-
mates are that as much as 20% of
Warner’s $12 million annual print
business has been derived from its
EMI ties. It is this loss of revenues,

Billhoard Reorganizes Sales Structure

NEW YORK—As part of an on-going plan to broaden
the scope of Billboard, a major management reorgani-

zation of Billboard and Airplay Monitor’s sales de-
partment has been implemented by Howard Lander,
president of the Billboard Music Group.

Under the realignment, Gene Smith will be named
associate publisher/international sales, with responsi-
bility for all advertising sales outside North America.
All sales representatives throughout those territories

SMITH

will report directly to Smith, who will continue to re-

port to Lander, Billboard’s publisher.

Jim Beloff, currently national advertising director,
will be promoted to associate publisher/national
sales, with responsibility for sales efforts throughout
North America. Billboard’s domestic sales team will
report to Beloff, who also will report to Lander in this

new role,

Additionally, Billboard is creating a separate sales
staff for its Airplay Monitor publications, reporting to
national sales manager Jon Guynn. Guynn now will
report directly to Monitor publisher Michael Ellis,
who also remains an associate publisher of Billboard.

The changes come in response to the double-digit

BELOFF GUYNN

growth in international business enjoyed by Billboard

in recent years, as well as the strong performance of
the Monitor publications.

“Ad pages have increased dramatically during the
last three years,” Lander reports. “When you add to
the mix our seven directories as well as this year's

100th anniversary special, it is evident we need to

staff up and create the appropriate sales organiza-
tion. It is also in recognition of Monitor’s emergence
as a vital industry publication.”

The changes will be effective with the July 2 issue.
Smith continues to be based in New York; Beloff and
Guynn are based in Los Angeles.

sources say, that spurred Warner to
seek out a major acquisition.

EMI Music Publishing’s link with
Hal Leonard is said to guarantee
EMI about $15 million under a five-
year arrangement.

Both EMI Music Publishing chair-
man Martin Bandier and Hal Leon-
ard president Keith Mardak con-
firmed the deal to Billboard.

As for the CPP/Belwin/Warner
Bros. development, sources indicate
that Warner Bros. will pay around
$20 million for the company, a figure
that could not be confirmed at press
time.

Interestingly, Warner Bros. al-
ready has an indirect stake in CPP/
Belwin via its parent Time Warner’s
investment associations with Boston
Ventures. Boston Ventures also was
a major shareholder in Chappell Mu-
sic, which was sold to Warner for
about $200 million in the mid-"80s.

For Warner Bros., the acquisition
of North Miami, Fla.-based CPP/Bel-
win, with an estimated gross of about
$25 million, fills a void in that the
company did not have its own educa-
tional print unit.

Warner Bros., in fact, made a deal
last year with CPP/Belwin that gives
the company rights to exploit the
Warner catalog in the educational
area.

Another major plus is that CPP/
Belwin operates an in-house printing
plant in North Miami. “We have had
to farm out our printing needs,” says
Jay Morganstern, president of
Warner Bros. Publications.

Morganstern says that with ap-
proval of the acquisition, Warner is
likely to abandon its distribution fa-
cility in Secaucus, N.J., in favor of the
CPP/Belwin operation in North Mi-
ami, which is larger and better
equipped.

CPP/Belwin president Sandy Feld-
stein commands a labor force of
about 200, compared to fewer than
100 Warner staffers in Secaucus. Al-
though Morganstern and Feldstein
are reluctant to offer details on the
deal and its potential fallout at this
point in the acquisition process, Feld-
stein is expected to stay on in the
combined operation.

In the music print field, a scorecard

(Continued on page 121)

@ BY DON JEFFREY

NEW YORK—Blockbuster Enter-
tainment has ended the search for a
president to head its fast-growing
music division, bestowing the title
on Gerald Weber, who has been
running record operations since
April 1993.

As president of music, Weber as-
sumes full control of a music em-
pire that includes 532 stores and is
expanding at a rate of 100 a year.
The company is engaged in an am-
bitious and costly effort to convert
the various chains it acquired dur-
ing the past year and a half into
Blockbuster Music Plus outlets.

| New B’huster Music Chief
Forges Ahead With GChanges

The company did not break out
music results for the first quarter,
but a Wall Street analyst says sales
from stores open at least one year
for “the music chains overall were
flat.” However, this source adds
that comp sales for converted units
rose more than 50%.

This year, Blockbuster expects to
convert 50 stores to its new super-
store concept; more than 100 will re-
ceive less expensive conversions.
One source says many stores in bad
locations will be closed and relo-
cated to better sites.

Weber says his goal is “to build
the music team to position us to be-

(Continued on page 111)
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‘Commeniar

Industry Fails To Rally For Rights

B BY JEFFREY L. GRAUBART

The entertainment industry’s inability to
use its influence in Washington to insist that
there could be no General Agreement on Tar-
iffs and Trade unless cinematographic and
audiovisual works were included (Billboard.
Dec. 25, 1993) illustrates the complex inter-
national scope of these issues.

GATT, which was officially signed by more
than 100 member nations April 15 in Mor-
occo, also provides a valuable lesson to U.S.
artists and business interests about the need
to organize and unite, at least as well as their
European counterparts have done, to bring
U1.S. intellectual property law into the 21st
century and, simultaneously, obtain all the
rights due them as they seek to compete in
the global entertainment marketplace.

European resoluteness on significant
copyright issues has spurred Congress to
consider modifying the term of U.S. copy-
right protection from the present term of
life of the author plus 50 years. The pro-
posed U.S. legislation would harmonize the
U.S. term of copyright with the European
term of life plus 70 years decreed by the
European Economic Council. But the pro-
posal fails to address the question of “moral
rights” put forth in European law.

The new European legislation most sig-
nificant to musical artists, adopted by the
Council Directive of Oct. 29, 1993, confers
authorship of a motion picture or video
work upon the composer of music specifi-
cally created for that work, as well as upon
the principal director, the author of the
sereenplay, and the authov of the dialog.
This is true regardless of whether the com-
poser also is designated as a “co-author.”

Significantly, Congress has not begun to
consider the extension of such significant
author status to U.8. composers, screen-
writers, and directors for jointly created
films and audiovisual works. and it is not
likely to do so. Congress has long resisted
formally accepting the otherwise interna-
tionally recognized concept of the author'’s
“moral rights.”

In 1988, after more than a century’s de-
lay, the U.S. agreed to sign the Berne Con-
vention for the Protection of Literary and

Artistic Works, which safeguards the
rights of authors across national borders
and addresses moral rights.

Among the moral rights put forth by
Berne are the following: the right of attri-
bution, defined as the right to be identified
as the author of a work, or to disclaim au-
thorship; and the right of integrity, which
allows the author to prevent mutilation or
modification of the work that would preju-

‘Congress has

resisted the

internationally

recognized

— concept of
moral rights’

Jeffrey L. Graubart is a
Los Angeles-based
entertainment and
copyright attorney.

dice it or hurt his or her professional repu-
tation. Other moral rights include the right
to modify the work before (or after) its use,
and the right to withdraw it from cireula-
tion.

Article 6bis of the Berne treaty deals
with the value of signature and honor, and
states: “Independently of the author’s eco-
nomic rights, and even after the transfer of
the said rights, the author shall have the
right to claim authorship of the work and
to object to any distortion, mutilation or
other modification of, or other derogatory
action in relation to, the said work which
would be prejudicial to his honor or reputa-
tion.”

Congress' decision to sign Berne was
spurred by continued complaints from the
U.S. business community that its interests
were at a disadvantage in most of the
world, due mainly to rampant film piracy.
Prior to U.S. adherence to Berne, repre-
sentatives of American film directors,
screenwriters, and visual artists, such as
Sydney Pollack and Martin Scorsese, ap-
peared at Congressional hearings contend-
ing that “artists’ rights is at the heart of the
treaty—it gives the treaty its special char-

SINGLES STILL VIABLE

In Deborah Russell's article “The Secret
To Long Chart Life” (Billboard, April 16),
Steve Heldt of Elektra says no commercial
singles were released from Metallica's self-ti-
tled album. Yet “Enter Sandman,” “The
Unforgiven,” and “Nothing Else Matters”
were all top sellers at the Record Connection
as commercial singles.

The singles market is a very viable one,
and acts like Counting Crows and Smashing
Pumpkins should pressure their labels to is-
sue singles for the younger audience that
can’t always afford full-length tapes or CDs.

Jimi LalLumia
Record Connection
Lake Ronkonkoma, N.Y

KUDOS FOR KYRKJEBO
Thank you for Erik Valebrokk's enthusias-
tic article on Sissel Kyrkjebo of Norway

acter and its moral tone,” and that existing
U.S. law is insufficient to protect those
rights.

However, as part of the Senate’s debate
on adherence to the terms of the treaty,
Sen. Orrin Hatch, one of the co-sponsors of
the bill, declared, “The rights have their or-
igin in French law. If enforced in the
United States, these moral rights would
drastically alter copyright relationships . ..
{and accordingly] U.S. implementing legis-
lation should be neutral on the issues of
moral rights.”

Hatch’s statement captures the salient
difference between the Anglo-American
copyright systems, which primarily reflect
economic values and relate primarily to the
object protected, and mainland Europe’s
deeply rooted copyright systems that cen-
ter instead on the rights of the authors.
Thus, Congress’ declaration of the superi-
ority of property rights over individual
rights is light years away from Europe's
approach, which asserts that the protection
an author receives for his or her ereation is
a natural right, giving its legislation a dis-
tinetly individualistic tenor.

It appears that the U.S. has chosen to
sign a treaty and ignore the plain intent of
one of its key components. Does our na-
tional signature mean nothing?

More than two years ago, I wrote a com-
mentary (Billboard, July 13, 1491) assert-
ing that “the time has come for U.S. musi-
cal artists to make their voices heard for
legislation to ensure that their moral rights
are protected in this country.” Notwith-
standing that call, not one U.S. artist or
U.S. music industry executive has stepped
forward to be counted as a champion (or
even a foe) of U.S. moral rights.

There seems to be a conspiracy of silence
in our country, with unwillingness on the
part of Congress and the industry to face
the issue of artists’ moral rights. As GATT
illustrates, the Europeans have again
shown us that unity and determination are
a prescription for victory. Meanwhile, the
U.S. entertainment industry has failed to
come close to attempting to unite its artistic
and business interests. Where is La-
fayette?

LETTERS

(Billboard, March 12). I have been a huge fan

of Kyrkjebo'’s for five years, and I am not

alone in my love for her music here in the

U1.S. We have a Sissel Kyrkjebo fan elub here

with more than 200 active members.

Please give us an update on when any al-
bums will be released in the United States.

Robert A. Jones

Owner

Cyprus Associates

West Magna, Utah

Editor's note: It was unclear at press time
whether PolyGram will release Kyrkjebo's
Olympic duet with Placido Domingo, “Fire
In Your Heart,” or her most recent album in
the U.S. The duet was released on Mercury
in most Evropean countries April 15 and is

Seatured on Kyrkjebo's lutest Nornwegian al-

bum “Inunerst 1 Sjelen” (Deepest Within My
Soul), available in the U.S. as an import

Srom Skandise, Minweapolis, Minn. (Bill-

board, April 9).
BLOCKBUSTER'S ENVIRONMENTAL IMPACT

Shame on any of us who can read a seem-
ingly innocent article such as “Blockbuster
Plans An Amusement Park” (Billboard, April
16) and just turn the page. Blockbuster plans
to build near the Everglades “despite envi-
ronmental concerns.” Anything built near
such a vulnerable, important ecosystem has
to be a threat. After years of information dis-
seminated by and to the entertainment in-
dustry about the fatal state of our environ-
ment, I challenge anyone who reads this
letter to write one as well. Write Block-
buster, write Miami's Chamber of Com-
merce. Do something!

Amy Sky
singer/songwriter/producer
Toronto

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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POP*ROCK*R&B *RAP*DANCE*COUNTRY*LATIN-CLASSICAL*JAZZ+*MUSIC VIDEO

B BY NICOLAS SOAMES

LONDON—The exploits of
Mowgli, Baloo the bear, and Bagh-
eera the panther could be poised for
massive success this year, this time
without the help of Walt Disney.

BMG Classics is attempting to
position “The Jungle Book” by com-
poser Charles Koechlin as this
year’s answer to 1993's internation-
al hit, Henryk Gorecki’s “Sympho-
ny Of Sorrowful Songs” (Billboard,
Feb. 27, 1993). The company is em-
phasizing the intriguing life story
of the largely forgotten French
composer, as well as the accessibili-
ty of the piece, which has been re-
corded in its entirety for the first
time.

Launched in most European ter-
ritories the last week in April, the
release is due in the U.S. May 10.

Koechlin was obsessed by Rud-
yard Kipling’s magical tale “The
Jungle Book” throughout much of
his life. David Zinman, who con-
ducted Elektra Nonesuch’s chart-
topping recording of Gorecki, is
now championing the series of
works written by Koechlin between
1898 and 1936 covering the principal
themes. “The Jungle Book” is com-

BMG, Zinman Hope ‘Jungle Book’
Will Repeat Gorecki Success

posed of seven symphonic poems
with three vocal soloists: mezzo-so-
prano Iris Vermillion; tenor Johan
Botha; and baritone Ralf Lukas.

Koechlin was
writing in a more
accessible and
popular style at
a time when the
fashion  had
moved on to
more avant-
garde modernist
sounds, and at
his death in 1950
was little known and almost unre-
corded.

“The Jungle Book” consists of
five separate works for varying
forces, and Zinman has strung
these together in a two-CD set for
BMG Classics’ RCA Red Seal im-
print. The 90-minute set is being
sold for the price of one disc, ac-
cording to Melanne Mueller, publici-
ty manager for BMG Classics in the
UsS

ZINMAN

The opening track, ‘‘Trois
Poemes,” with its soprano solo over
a slow-moving orchestral harmony,
can claim some similarities with the
haunting qualities of Gorecki.

(Continued on page 62)

For English Set,
Bose GChanges
Word, Not Tune

B BY JOHN LANNERT

According to EastWest U.K. man-
aging director Max Hole, Spanish cul-
ture has become a hip item in En-
gland. This makes the timing right
for EastWest U.K. to put out a do-
mestic release by Spanish pop star
Miguel Bose.

As Bosé contin-
ues to tour inter-
mittently in sup-
port of his strong-
selling Warner
Spain release,
“Bajo El Signo De
Cain,” EastWest
U.K. is attempting
to replicate his
Hispanic success by releasing “Un-
der The Sign Of Cain,” the English-
language counterpart of “Bajo” with
a title translated from the Latino al-
bum.

So far, “Bajo El Signo De Cain”
has sold 600,000 units worldwide, ac-
cording to a Warner Music Interna-
tional executive, who adds that an
Italian-language version of the Span-
ish record, ‘““Sotto Il Segno De
Caino,” was released in Italy April 29.
While Hole declines to predict album
sales for ‘“Under The Sign Of
Cain”—due in the U.K. June 20—he

(Continued on page 115)

BOSE

4AD, WB/Reprise Join For Lush’s ‘Split’
Modern Rock Radio Acceptance Is Labels’ Goal

B BY PAUL SEXTON

LONDON—The long-awaited new al-
bum by Lush appears set to make in-
roads at modern rock radio while ex-
panding the British quartet’s strong
base of support in America.

“Split,” due from 4AD and Warner/
Reprise June 14, is described by those
close to the project as the band’s
strongest collection to date, contain-
ing 12 songs written separately or
collectively by lead singer/guitarist
Miki Berenyi and backing vocalist/
guitarist Emma Anderson, with sup-
port from bassist Phil King and
drummer Chris Acland.

Executives at 4AD and at Warner/
Reprise, which has licensed Lush
from 4AD for the U.S,, are confident
that the album and planned tour will
substantially expand the fan base at-
tracted to Lush by “Gala,” the compi-
lation of material that marked the
band’s American debut in 1990; by
“Spooky,” its first full-fledged U.S.
album, which was released in 1992;
and by the band’s live shows, includ-
ing highly successful appearances on
the Lollapalooza tour in 1992.

“When ‘Spooky’ came out, it was at
the same time as ‘Screamadelica’ [by
Primal Scream] and Ride, and other
bands such as Curve and Slowdive,”
notes Robin Hurley, managing direc-

Crashing Through. Arista execs gather to congratulate Crash Test Dummies
on the band’s recent SRO show at New York’s Academy. From left are Arista’s
Len Epand, Richard Sanders, Richard Sweret, Jordan Katz, and Graham Hatch;
band member Benjamin Darvill; Arista’s Jim Urie; band member Mitch Dorge;
Arista president Clive Davis; band members Ellen Reid and Dan Roberts;
Arista’s Tom Ennis; band member Brad Roberts; band touring member Kathy
Brown; Arista's Roy Lott, Steve Schnur, Rick Bisceglia, Ken Levy, and Jon Kiein;
band manager Jeff Rogers; and Arista’s Hosh Gureli and Michael Barackman.

LUSH

tor of 4AD’s U.S. operation, based in
Los Angeles. “Lush actually outsold
a lot of those bands. They might have
done 60,000; Lush did about 100,000.
So we've got a sales base of about
110,000 [units] to start this record off.
And they’ve progressed in that the
songs are more mature. There are a
couple of songs that are more cyni-
cal, but it’s a much more intelligent
record.”

SoundScan has measured U.S.
sales of 89,000 units to date for
“Spooky,” while the “Gala” album, a
compilation of the band’s first three
British EPs, has sold 55,000 in Ameri-
ca.
“Lush is the flagship of the entire

4AD deal in America,” says Tim
Carr, director of West Coast A&R for
Warner/Reprise. “Because of the
way Warner Bros. marketed Lush,
{4AD’s U.K. managing director] Ivo
Watts-Russell decided Warner was
the label he wanted to work with for
all subsequent releases, which was
very flattering to us [Billboard, May
15, 1993}. The feeling here about this
record is incredible.”

Lush’s combination of an often
densely-structured, guitar-heavy al-
ternative sound with strong melodies
and bright vocals has led to compari-
sons with Sonic Youth, the Cocteau
Twins, and even Abba. That versatili-
ty is viewed as an advantage at War-
ner/Reprise, says Carr. “I was just
giving sales presentations to the
branches, walking this around, and
what I've said is, ‘If you look hard
enough at the block of the sound, the
song will emerge.” They’ve given a
little more, there’s more confidence in
Miki’s vocals and in the guitar sound
all around.”

WEALTH OF MATERIAL
The track “Hypocrite” will be ser-
viced to college and alternative radio
formats May 27. “We're going to fo-
cus people on the track because we
think it’s a really strong song,” says
(Continued on page 20)

Pay Day’s Junior Tucker Has
The Success 0f A ‘Lifetime’

B BY MAUREEN SHERIDAN

KINGSTON, Jamaica—Signed by Is-
land Records at 12, Geffen Records
at 15, and Virgin Records at 22, it is
only now—at the age of 27 and with-
out a major-label deal—that Junior
Tucker is riding the biggest momen-
tum of his career.

Tucker’s single “Love Of A Life-
time,” licensed by Pay Day/London
Records, reached No. 1 last year on
reggae charts in Jamaica, New York,
London, Bermuda, and most of the
Caribbean. The single led to a strirg

Nashville Gats On The Road To Romania
Writers Collaborate With Locals On 10 New Songs

B BY EDWARD MORRIS

NASHVILLE—A delegation from
the Nashville Songwriters Assn. In-
ternational spent almost two weeks
in Romania, co-writing songs with na-
tive composers and explaining the
American copyright system.

The visit netted more than two doz-
en new songs, which will be demoed
and pitched to American recording
artists. There also is the possibility
that the songs will be issued as a CD
album. In 1988, “Music Speaks Loud-
er Than Words,” an album of songs

that teamed American writers includ-
ing Michael Bolton, Cyndi Lauper,
and Mike Stoller, among others, with
25 of their Soviet counterparts, was
released by Epic.

“We came home, I think, with a
couple of hit songs,” says Pat Rog-
ers, NSAI’s executive director and
leader of the delegation. ‘“We
brought back everything, from songs
that could be on Broadway to the
blues.”

BMI, ASCAP, and the Recording
Industry Assn. Of America under-
wrote transportation costs for the

trip and also paid for a three-day stay
in Bucharest. The Romanian govern-
ment’s Ministry of Culture and De-
partment of Information picked up
the remainder of the tab.

The Nashville-based songwriters
involved in the March 25-April 4 ex-
change were Richard Leigh, Peter
McCann, Ralph Murphy, Gary Burr,
Gary Nicholson, Sonny Curtis, Ange-
la Kaset, Rick Beresford, John Ims,
and James Dean Hicks.

Radu Clondescu, a representative
of the composers union (UCMR-

(Continued on page 125)

of hit songs for the one-time child
star, including “Give It Up” and
“Don’t Touch,” both of which hit No.
1 on international reggae charts. By
all critical yard-
sticks, Tucker was
1993’s reggae
singer of the year.

“Love Of A
Lifetime” became
the title track on
Tucker's fast-mov-
ing album re-
leased last fall on
his own Damaged
label, distributed by New York’s V.P.
Records. “It’s one of our best sell-
ers,” says Chris Chin of V.P. “It’s
popular because it has lots of differ-
ent flavors—it’s produced by several
top producers as well as Junior him-
self, and is a great combination of
both dancehall and lovers’ rock [mel-
low, romantic reggae).”

Tucker attributes his renewed visi-
bility on the reggae scene to his deci-
sion to “jump into the dancehall” af-
ter realizing that he had “lost touch”
with the dancehall audience during
his link with Virgin U.K. After secur-
ing a release from the label when his
well-received 1989 album “Don’t
Test” missed its market, Tucker
teamed up with dancehall production
“dons” Steely and Clevie and, in 1991,
put out the singles “You Don’t Care”

(Continued on page 122)

TUCKER

10
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And we’re also very proud to congratulate

Candlehox

and

Danzig:

on the gold certification of their debut albums.

*The new Danzig EP is almost gold as well.
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Ruling Not “Wonderful Thing’ For Bolton
Jury Says He Borrowed Too Much From Isleys

B BY BRETT ATWOOD

LOS ANGELES—A federal jury
here has ruled that Michael Bolton’s
1991 hit “‘Love Is A Wonderful
Thing” borrows significant elements
from the Isley Brothers-penned 1966
song of the same name.

At press time, Sony Music Enter-
tainment and Louis Levin Manage-
ment, which represents Bolton, re-
fused to comment on the decision or
the possibility of an appeal until the
jury decides on the extent of dam-
ages. Bolton’s attorney, Ronald Su-
garman, could not be reached for
comment.

The unanimous verdict was
reached April 25, after 2!/, days of
deliberation, when the eight jurors
concluded that Bolton and co-writer
Andrew Goldmark had access to the

ce 9

THE ISLEY BROTHERS

original Isley composition and that
the songs have similar structures.

During the trial, singer Angela
Winbush, wife of Ronald Isley,
claimed that she met Bolton at a 1988
Lou Rawls concert, where the singer
professed knowledge of many of the
Isley Brothers’ songs.

Geline Dion, Beastie Boys Lead
May’s Charge For The Gharts

LOS ANGELES—Jon Secada, Celine
Dion, the Beastie Boys, Indigo Girls,
and Basia are among the top-ranking
acts expected to heat up the charts
with new albums in May.

Other acts with key projects this
month are Huey Lewis & the News,
Seal, Travis Tritt, Traffic, and Heavy
D. & the Boyz. Also due are several
star-studded soundtracks supporting
the summer’s potential box-office
blockbusters.

Secada returns May 24 with
“Heart, Soul & A Voice,” the SBK/
ERG follow-up to his 1992 double-
platinum self-titled debut. The first
single, “If You Go,” shipped April 26
to adult contemporary and top 40 ra-
dio.

Die-hard Dion fans will welcome
the domestic release of her French-
language album, “Dion Chante Pla-
mondon” (May 31, 550 Music/Epic).
Dion’s latest comes on the heels of
her 1993 gold album, “The Colour Of

My Love,” which spawned the plati-
num No. 1 single, “The Power Of
Love.” The new album, which fea-
tures the music of songwriter Luc
Plamondon, was released last year in
Canada.

Grand Royal/Capitol unleashes the
Beastie Boys’ “Ill Communication”
May 31. A prime spot on the Lollapa-
looza tour is expected to propel sales
of this follow-up to the platinum 1992
release, “Check Your Head.” College
and modern rock radio will receive
the single “Sabotage” on May 9. The
track “Get It Together” was released
April 12 on a white-label 12-inch sin-
gle to clubs and college mix shows.

On May 10, the Indigo Girls return
with “Swamp Ophelia.” Produced by
Peter Collins, the Epic set is the first
record for the duo since 1992's gold
“Rites Of Passage.” The lead single,
“Touch Me Fall,” went to album al-
ternative radio April 26.

(Continued on page 122)

BILLBOARO. Suzanne Baptiste is pro-
moted to senior chart manager,
rap/jazz/gospel/reggae/world mu-
sic for Billboard in New York. She
was chart manager for those five
charts.

RECORD COMPANIES. Ruben Aprile is
promoted to managing director/
chief executive officer of PolyGram
Argentina. He was managing direc-
tor.

John F. Levy is appointed chief
financial officer/treasurer of the
Continuum Group in Cranford, N.J.
He was president of JFL Consult-
ing.

Michael Benjamin is promoted
to senior VP of finance for BMG
North America in New York. He
was VP of financial operations for
BMG.

Pat Clancy has been named VP
of finance and administration for
PolyGram Classics and Jazz in New

BAPTISTE APRILE

York. He was VP of finance for
PGD.

Atlantic Records in Los Angeles
appoints Andrew Leary VP of A&R
and multimedia (Billboard, April
30). He was an agent with Interna-
tional Creative Management.

Atlantic Records in New York
promotes Woody Firm to manager/
operations assistant to the GM;
Alan Kennedy to manager of inter-
national promotions; and Erin Gilli-
gan to manager, international media
relations. They were, respectively,
manager of product development;

During the trial, Bolton claimed
that he had heard very few songs by
the popular soul group.

The defense argued that the Isley
song was relatively obscure, calling
to the stand various music experts,
including musician Billy Vera and
veteran radio personality “Cousin
Brucie” Morrow, both of whom testi-
fied that they had never heard of the
song.

The Isley Brothers recording,
which was released on United Art-
ists’ Veep label in June 1966, was in-
cluded on the reissue disc, “The Isley
Brothers: The Complete U.A. Ses-
sions,” released on EMI Records in
1991.

Bolton’s Columbia single reached
No. 4 on the Hot 100 Singles chart in
June 1991. It appeared on his Colum-
bia Records album “Time, Love &
Tenderness,” which has sold more

than 6 million units, according to
SoundScan.
Damages had not been determined
at press time. The jury was expected
(Continued on page 113)

B BY DEBORAH RUSSELL

LOS ANGELES—VH-1 will tele-
vise its first live concert event June
26. The network’s debut, “VH-1
Honors,” will highlight the good
works and popular music of such
stars as Garth Brooks, Stevie Won-
der, Michael Bolton, Melissa Ether-
idge, Al Green, Kenny G, and the
artist formerly known as Prince.
Industry veteran Bruce Gowers
is directing the telecast, which fea-
tures live performances at the
Shrine Auditorium here; Jack Suss-
man and Ken Ehrlich will produce.
“For years we've been talking
about an event like this,” says Juli
Davidson, senior VP of program-
ming at the music video network.
The VH-1 programming team
had considered following MTV’s ex-
ample of launching an awards
show, Davidson says, but instead
chose to create a unique franchise

Artists, Charities Will
Go-Star In VH-1 Concert

by developing the “VH-1 Honors”
concert format.

The concert allows the network
to showcase the charities embraced
by each of the performers. Brooks
is aligned with Feed The Children,
Wonder supports Arts In School,
Etheridge works with L.A. Shanti,
Green supports the United Negro
College Fund, and Kenny G devotes
time and energy to the Cystic Fibro-
sis Foundation. The artist formerly
known as Prince contributes to the
Westside Preparatory School in Chi-
cago, while Bolton founded the Mi-
chael Bolton Foundation in 1993 to
assist women and children in crisis
situations.

“We chose stalwart favorites of
our viewers and had to make sure
each artist was aligned with a wor-
thy organization,” says Davidson.
“But the concert is not a telethon.
It’s designed as a ‘thank you’ to the

(Continued on page 124)

Heading Into Battle. Battlecat, co-writer and producer of the No. 1 rap hit
"Sweet Potatoe Pie” by Domino, recently sealed a publishing deal with Famous
Music. Shown at the Famous office in L.A., from left, are Robyn Roseman,
senior creative director of R&B/rap for Famous Music; Battlecat; Ira Jaffe,
president of Famous Music; and Lydia Harris, president of Lifestyle Records,
which soon will release two records featuring Battlecat's work.

EXECUTIVE TURNTABLE
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coordinator of international promo-
tions; and coordinator of internation-
al media relations.

Sony Music in New York pro-
motes Adrian White to VP; L. Jeff
Walker to associate director of busi-
ness affairs; and Frank Tropsa to
director of sales services. They were,
respectively, VP/senior counsel,
West Coast; senior counsel; and di-
rector, accounts receivable.

Koch International in Westbury,
N.Y., names Michael Rosenberg
VP of sales and marketing and Bar-
ry Feldman director of licensing.

)
“
[
)

AFTRA And Labels
Counter Funds Suit
Brought By Artists

NEW YORK—The American Feder-
ation of Television and Radio Artists
and a collection of major record com-
panies are firing back at a group of
'60s-era performers who claim they
have been cheated out of hundreds of
millions of dollars in pensions and
benefits due them under the National
Code of Fair Practice for Phono-
graph Recordings.

The initial $750 million-plus class-
action lawsuit was filed in U.S. Dis-
trict Court in Georgia against
AFTRA and dozens of record labels
in November by a group of perform-
ers or their estates, including Sam
Moore, Curtis Mayfield, and Jerry

(Continued on page 20)
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CLANCY

LEARY

They were, respectively, national di-
rector of sales and marketing and
senior producer for Sony Special
Products.

Columbia Records in New York
promotes Michelle Fuentes to man-
ager of video promotion. She was
coordinator of video promotion.

Tommy Boy Records in New
York names Scoop Freeman man-
ager of rap promotion. He was the
college radio rep for Chemistry/
Mercury Records.

RELATED FIELDS. David Connelly is

WHITE CONNELLY

appointed VP of finance for MCA
Entertainment Services in Los An-
geles. He was VP of operations and
administration for MCA Music Pub-
lishing.

Frank LoVerme is named execu-
tive director of CD-ROM sales for
WEA Manufacturing in Los Ange-
les. He was VP of promotions for
Warner Custom Music.

Jerry Sharell is appointed nation-
al executive director of MusiCares
in Los Angeles. He was executive
VP of Billboard Entertainment Mar-
keting.
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And of course, we would also like to congratulate

Faith Hill

and

Clay Walker

whose debut albums have already sold 500,000 and 800,000, respectively.

(|
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Spin Doctors Pack Their Bags Again

Extended Tour Planned To Promote New Epic Set

B BY CHRIS MORRIS

LOS ANGELES—To no one’s sur-
prise, touring will be key to the promo-
tion of the Spin Doctors’ new album,
“Turn It Upside Down,” due from
Epic/Associated June 14.

“The initial success on the first al-
bum [1991’s ‘Pocket Full Of Krypton-
ite’] came through touring,” says Epic
Records president Richard Griffiths.
*“We sold the first million and a half
without any radio exposure or MTV ...
Touring is a vital part of the whole
thing.”

Indeed, the band’s triple-platinum
studio debut got its initial lift from a
round of tireless touring by the funky
New York quartet, which had built its
reputation on its exuberant live shows
at hometown venues like Wetlands.

Live performances were integral to
the promotion of “Kryptonite” in more
ways than one. Epic/Associated played
off the group’s popularity as a club act
with the release of the EP “Up For
Grabs” in advance of the debut album,
and followed up “Kryptonite” in 1992
with a beefed-up, album-length version
of the by then out of print EP “Home-
belly Groove . .. Live.”

Lead vocalist Chris Barron, who es-
timates that the Spin Doctors have
performed 700 to 800 shows since
1989—500 of them behind the release
of “Kryptonite”—anticipates a scaled-
down but still robust touring schedule
for “Upside Down.”

“I think we're gonna go out for about

SPIN DOCTORS: Christopher
Barron, Aaron Comess, Eric
Schenkman, and Mark White.

a year on this album,” Barron says. “In
June, we’re gonna go to Europe. July
[16] through the end of September,
we’re gonna do America. Take a break,
go back to Europe—you've really gotta
nail Europe, or else they forget about
you. We usually take about Thanksgiv-
ing to the New Year off. Then we'll
probably go out and do the Southern
Hemisphere—Australia, South Amer-
ica, and the Far East ... I'd say we'll
probably do more like 200 [shows].”

The band has no regrets about its
long haul of strategic touring, and no
trepidation about its forthcoming stint,
according to Barron.

“We're gonna go out and really do it
up,” he says. “We're not gonna go out
for four years. That's the hig difference

.. On Kryptonite,” we were gonna go
out there and do whatever it was gonna
take. but we didn’t know what that was
gonna be. Turned out it was four years
of hard sloggin’, pretty much straight

Jett Enlists Riot Grrris For
Blackhearts’ Warner Dehut

B BY JIM BESSMAN

NEW YORK—Joan Jett and the
Blackhearts’ Warner Bros. debut
“Pure And Simple” marks the return
of the original “riot grrrl,” and places
the pioneering female rocker comforta-
bly within the context of the current
women'’s hard rock
movement  that
owes so much to
her early days with
the Runaways and
later years as a solo
artist.

The all-original
album and related
tracks feature sev-
eral songs created
with members of the new movement’s
leading groups: L7, Bikini Kill, and
Babes In Toyland.

“A lot of people say I influenced
them, which is really cool, but [‘Pure
And Simple’] is reciprocal,” says Jett,
an avowed fan and follower of her new-
found female associates. “They were
into the Runaways, and I'm into their
musie, so it was nice to be able to work
in collaboration as musicians on an
equal footing. If we came up with a
good song, we’'d keep it, and if it
sucked, nobody would hear it! After all,
one of the goals of the Runaways was
to make it normal for a girl or woman
to write and play rockn’roll and sweat
on stage, and we seem to be getting

JETT

closer to that.”

The impetus for Jett’s involvement
with the younger female rock scene
came at a 1992 “Rock for Choice” ben-
efit in Los Angeles. Jett was MC and
used L7 as a makeshift Blackhearts on
four of her songs, and alsa sat in on
L7’s set.

“I was too scared to sing, because
I'm not a jammer,” says Jett. “But it
was just a blast.” Her experience with
L7 extended onto “Pure And Simple,”
which features the band’s bassist, Jen-
nifer Finch, and guitarist Donita
Sparks. The latter co-wrote “Hostil-
ity,” a non-CD track available on the al-
bum’s cassette and vinyl versions. as
well as on the B side of a Blackheart
label seven-inch of the album track
“Spinster.”

“Spinster,” which Jett co-wrote with
Bikini Kill’'s Kathleen Hanna—who
also sings backup vocals on the track—
is one of several songs on “Pure And
Simple” that mark a decidedly socio-
political turn for Jett.

“The lyrics have expanded, in that
not every song is a ‘relationship’ song,”
she says. “There are a few, hut more
deal with social or political situations.”

“Spinster,” she says, “turns the ta-
ble” on the traditionally negative con-
notations of single womanhood. Other
examples include “As I Am,” co-writ-
ten with frequent collaborator Des-
mond Child after the 1992 Republican

(Continued on page 25)

on the road. That was all well and fine,
and it really paid off, and I don’t regret
a day of it.”

While the group’s touring schedule
has been arduous since late '91, Baxron
says there was nothing tough about the
completion of “Turn It Upside Down,”
which was co-produced by the same
team that worked on the debut al-
bum—the band, engineer Peter Dene-
berg, and A&R man Frankie La Rocka.

The team worked on the “Krypton-
ite” follow-up after initial attempts to
record a new album in Memphis and
New York were scrapped. “While the
Spin Doctors were touring behind
‘Pocket Full Of Kryptonite,’ they rec-
orded some tracks in Memphis with
Jim Dickinson. It was then decided to
wait until the band was off the road be-
fore recording the follow-up with the
same team who produced ‘Pocketful Of
Kryptonite,” ” says Griffiths.

Though disappointed that his work
with the band will not be released,
Dickinson agrees that the Spin Doctors
were exhausted in the studio, and
weren’t doing their best work. “They

(Continued on page 16)

Station To Station. Members of EastWest Records act the Mother Station
take a break after an acoustic performance in Los Angeles. The group’s debut,
“Brand New Bag,” comes out May 17. Standing, from left, are Fran Aliberte,
WEA senior VP of sales; Valerie Moorehouse, Abbey Road Distributors; band
members Susan Marshall and Gwin Spencer; and Abbey Road’s Ron Simms.
Seated, from left, are Jody Raithel, WEA's VP of product development, Alan
Shapiro, WEA VP of music sales; and Doug Uyehara. Atlantic Group regional
sales manager.

ON THE BEATEN PATH: “Beat The Retreat,” Capitol
Records’ long-in-the-works tribute album to Richard
Thompson, is slated for an August release. The artists
who have recorded tracks for the album are R.E.M., “Wall
Of Death”; Bonnie Raitt with the Five Blind Boys Of
Alabama, “When The Spell Is Broken”; Los Lobos,
“Down Where The Drunkards Roll”; X, “Shoot Out The
Lights;” Bob Mould/John Doe, “Turning The Tide"; Syd
Straw/Evan Dando, “For Shame Of Doing Wrong”; Dino-
saur Jr., “I Misunderstood”; Graham Parker, “The Mad-
ness Of Love”; Beausoleil, “Va-
lerie”’; Shawn Colvin/Loudon

Capitol Moves Ahead With Thompson Tribute;
Pearl Jam Postpones Summer Tour Of U.S.

considers high ticket surcharges. The band had said that
it would not play venues that pass along a service charge
of more than $1.80 per ticket (Billboard, April 23).

*“We'll regroup in June, and we'll figure out what we're
going to do then,” says Cwurtis. He adds that the band could
hit the road as early as August or September, but that “the
band’s committed not to tour until they find an alternative”
to the ticket serviee charges.

And what about the rumor that the band is appearing
at Woodstock '94 in August? Curtis says. “We’re definitely

not doing Woodstock.” More likely

Wainwright 111, “A Heart Needs A
Home”; David Byrne, “Just The
Motion”; the Five Blind Boys Of
Alabama, “Dimming Of The Day”;
June Tabor, “Beat The Retreat”
and “Genesis Hall”; and Maddy
Prior/Martin Carthy, “Farewell,
Farewell” and “The Great Valerio.”

1 is a new Pearl Jam record on Epic
|  asearly as July ... Van Halen was
also rumored to be playing Wood-
stock, but is taking a pass.

SAY UNCLE: Uncle Tupelo is
dissolving, with core member Jeff
Tweedy and drummer Ken Coomer

The record is being put together
by Capitol VP of A&R Tim Devine
along with producer John Chelew,
who is also the talent booker at McCabe’s in Santa Monica.

“We wanted this to be an album of all origina! record-
ings, and not recycled versions of Richard’s songs that
have been recorded in the past,” says Devine.

Although marketing plans are still being worked out,
Devine says there will be a series of promotions that high-
light both “Beat The Retreat” and Thompson’s “Mirror
Blue,” which came out in February (Billboard, Jan, 8). It's
also possible that the two will be packaged together.

“One of the reasons for producing this record was to
bring attention to Richard’s songwriting,” Devine says.

Capitol also is talking with “Mountain Stage,” the West
Virginia Public Radio concert series, about a fall “Richard
Thompson & Friends” concert.

PEARLS OF WISDOM: Pear] Jam has postponed a U.S.
tour that was slated to start in July. According to manager
Kelly Curtis, the band members opted to push back the
tour because of Kurt Cobain’s death, “which threw every-
one for a loop,” and also due to the group’s continuing
search to find a way for its fans to avoid paying what it

by Melinda Newman

forming a new group called Na-
tional Dust. Tupelo’s other main
member, Jay Farrar, is forming his
own band. Both new acts have deals
with Sire,

THIS AND THAT: Gibsan Guitars will kick off its centen-
nial celebration with “The Living Legends Concert” June
4 at New York's Beacon Theater. Among the guitar sling-
ers appearing onstage are Les Paul, Johnny Winter,
Dave Edmunds, Gregg Allman, Al DiMeola, and Steve
Miller. There’s talk of a possible Nordoff-Rubbins benefit
album on Pyramid Records ... Alex Chilton has signed
to Memphis’ Ardent Records for a two-album deal. The
first project will be “Clichés,” a cover album of pop stand-
ards that has already been released in Europe. As many
will remember, Ardent was Big Star’s label . . . Nick Lowe
is no longer on Warner Bros. ... Lloyd Cole has signed
with Rykodise . . . John Entwistle will appear with Roger
Daltrey on a select number of dates during the singer’s
“Daltrey Sings Townshend” symphony tour this summer
(Billboard, March 12).

WE GOOFED: Last week, we left Stereolab off the list
of acts appearing on the second stage at Lollapalooza "94

i
|
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And obviously it gives us enormous pleasure to congratulate

Little Texas

whose second album has just gone platinum

Tevin Campbhell

who should be hitting double platinum pretty soon now.

Thank You.

lI o E(‘O




Artists & Music

@ BY BRIAN Q. NEWCOMB

ST. LOUIS—Even with a five-year
break between her early success
for Reunion Records in the contem-
porary Christian music field and
her pop debut in 1991 with the Re-
union/Geffen release “Pure Attrac-
tion,” most of Kathy Troccoli’s ear-
liest fan base still remembers her
best from her
stint with label
mate Michael W.
Smith on their
“Friends” tour.
In an ongoing
transformation,
she’s ready to
follow the radio
success of “Ev-
erything
Changes” with a new album on
RCA/Reunion.

Says the singer about the shift in
emphasis in her material, “I abso-
lutely loved what I was doing—it’s
just that I had a passion for other
things. I was just doing, like, a
quarter of what I thought I should
be doing. ‘Pure Attraction’ [with its
pop hit ‘Everything Changes’] was
the start of getting me moving in
right direction.

“I'm seeing the fruit of it now. I
didn’t realize it until now, as [the la-
bel’s] beginning to go with this new
single ‘Tell Me Where It Hurts,’
which RCA just told me had the
most adds this week. It’s so won-
derful to not be looked at as a new
artist. It’s like, ‘This girl had a hit
record, and now she’s going for it.’
So [‘Everything Changes’] really
helped establish me in the pop mar-
ketplace.”

RCA president Joe Galante took

TROCCOLI

Troccoli’s Grossover Efforts
Continue On RCA/Reunion

a personal interest in the shaping
of Troccoli’s new self-titled album
from the onset, even suggesting
that she cover the Diane Warren-
penned “Tell Me Where It Hurts.”
Says Troccoli, “The first time I met
with him and brought in my tunes,
because I co-wrote six of the tunes
for this record, he said, ‘Kath, after
hearing your voice and what you're
going after, I think I have a song
for you.” He played it, and I knew
I could own it. This was something
I wanted to say.”

Galante says, “What Reunion
and Geffen went through on the
first record is, they had one hit in
a multiformat area, because the
rest of the album was basically
aimed at the Christian market-
place. That record probably stayed
at radio for almost a year, in terms
of being in recurrent rotation. We
really feel that, from the radio side,
that groundwork has been laid.

“On the consumer side, what
we're going to be doing is working
with media in both print and TV,”
Galante adds. “We feel there is a
marketplace for Kathy, obviously
from the female standpoint; she’s a
single female, and it’s one of those
records that covers a lot of territory
from an emotional standpoint.”

While Galante stresses that cer-
tain songs will go to contemporary
Christian outlets, “the primary fo-
cus is the mainstream marketplace.
This is absolutely a pop record. 1
also believe that in today’s market-
place, people are looking for those
positive values, and there’s cer-
tainly a lady here that has the abil-
ity to be a great singer and a moral
character that is very, very strong.”

(Continued on page 18)

Seed Sprouts From Roots In Austin Scene
Mechanic, Giant Plan Natural Marketing Approach

B BY BRETT ATWOOD

LOS ANGELES—Mechanic Rec-
ords and Giant Records are taking
an organic approach to planting Aus-
tin, Texas-based alternative hard
rock band Seed in the hearts and
minds of retailers and radio pro-
grammers.

Intelligent lyries, heavy rock
rhythms, and Beatlesque harmonic
sensibilities merge on the quartet’s
debut, “Ling,” due in stores June 14.

To nurture early interest, Giant
mailed advance cassettes to key re-
tailers, radio, and press accounts
eight weeks early.

“We’re rolling out Seed naturally,”
says Steve Backer, head of market-
ing at Giant. “Sometimes it takes in-
dustry people a long time to listen to
advance music. The [release date]
was moved back a couple of times so
that we could be sure that both retail
and radio would fully absorb the
complexities of it.”

Giant is releasing the record in
conjunction with New York-based
indie Mechanic. This is the second
joint venture between the two labels,
following Tad’s “Inhaler” last year.

“The deal works out perfectly,”
says Backer. “Giant can provide
strength at retail. Mechanic is strong
at college promotion. Seed benefits
from each of our strengths.”

Mechanic is targeting hard rock
stations with a three-track sampler,
while Giant is servicing a two-track
sampler to college and modern rock
radio. Both contain the emphasis
track, “Rapture,” and will ship in
mid-May.

Mechanic also is planning to mail
between 500 and 1,000 promotional
wax candles; the promotion is aimed
at key retail chain buyers and press.

The band, which originally was
known as Dig, ran into trouble when

SPIN DOCTORS PACK THEIR BAGS AGAIN

(Continued from page 14)

were road meat both times,” he says.
“The second time, they’d just run out
of steam, and the stuff that we cut was
much darker. They were songs about
being on the road. The best song I cut
was called ‘Bag Of Dirt.’”

By the time the Spin Doctors re-
turned to the studio, they were rested
enough to enjoy the process. Barron
adds that Roger Daltrey, who appeared
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with the Spin Doctors at the recent
Carnegie Hall tribute to Pete Town-
shend, offered some inspirational in-
sight about the record-making process.

“I said to him, ‘Hey, man, you got
any advice? I figured he'd be a pretty
good guy to get some advice from. We
were talking about making albums. He
said, ‘If it takes more than six weeks,
you're doing something wrong.’

“We really took that advice to heart
on this album. As soon as we played the
song all the way through with no major
mistakes, it was, ‘Cool! It’s a take!” ”

The album’s rapid completion (basic
tracks were recorded in three days)
gave the Spin Doctors some time to
play around in the studio.

Griffiths says, “After we finished re-
cording the album, we had an evening
in the studio where we invited friends
and fans of the band, and they rec-
orded 20 blues songs. These will be re-
leased over the course of time as the B
sides of singles.”

“We needed something to do, al-
most,” Barron says. “It was some-
where between a gig and a session.”

The studio set, which included such
covers as “Stop Breakin’ Down,”
“Highway 49,” and “Killing Floor”

along with some Doctors originals, had
its roots in the group’s club days.

Barron says, “We used to have to
kind of try and pass ourselves off as a
blues band, to play some of the
Bleecker Street clubs that we used to
play. We'd sort of do a blues set—we’d
mix in original blues and covers, and
we’d throw in an original tune of our
own. By the end of the night, we’'d be
playing all originals. Somehow we kept
that gig for a while.”

Asked if the material might ever be
released in one piece as a fan-oriented
package, Barron says, “That’s a cool
idea. That never really occurred to me.
I'm really into catalog. I think it’s re-
ally cool to put out lots of stuff for your
fans to have. When I really dig a band,
I want to be able to go out and buy
something else if I want to.”

Griffiths says that Epic/Associated
will lead with the single “Cleopatra’s
Cat,” which will be released May 17.
The label will work the track at alter-
native, album alternative, album rock,
and top 40 simultaneously. A video is
due in mid-May. Griffiths says the
band will appear on “The Late Show
With David Letterman” June 17.

it discovered that another emerging
alternative act with the same name
was signed to Radioactive.

“We had the name for two years
and then, suddenly, we were told to
change it,” says singer/guitarist Ga-

-

SEED: Kyle Schneider, Chadwick Salls,
Gabriel Ordonez, and Dean Truitt.

briel Ordonez. “The other Dig beat
us to trademarking the name,
though I think we were around
first.”

Seed, which has opened for Blind
Melon and Stone Temple Pilots,
waded through a flood of major-label
offers, including a serious bid by
Atlantic, before settling on Me-
chanic. “Though it was a smaller la-
bel, Mechanic really understood our
vision,” says bassist-vocalist Chad-
wick Salls. “We just felt more com-
fortable signing with them.”

Seed is conscious of staying true to
its independent musical roots while
being distributed by a major label.

“Since Giant has come on board,
the only problem has been a little
bickering about the album art, but
they have been very supportive,”
says Salls. “Any trouble that we've

(Continued on page 18)

AMUSEMENT BUSINESS®
BOXSCORE &=t
GROSSES
Gross Attendance
ARTIST(S) Vense Date(s) Ticket Price(s) Capacity Promoter
PINK FLOYD Oaldand-Alameda April 20-22 | $8.249.778 135,682 Concert Prods.
County Stadium, Gross Record Attondance International USA
Oakland, Calit. $80/ $22.50 Record Bill Graham
throe Presents
sollouts
PINK FLOYD Sun Devit Stadium,  Apeil 24 $2.250,833 (<1 +4) Concert Prods.
Arizona State Gross Record sollout International USA
University, Tempe, $75/$22.50 Evening Star Prods
Py
ROD STEWART Coca-Cola Starplex ~ March 27 $408.984 15,587 MCA Concerts
Amphitheatre, $42.50/ $34/ 2.1 PACE Concerts
Dallas, Texas $1850
REBA MCENTIRE Colisewm, Edmonton  April 15 $360.933 15,616 Starstruck
JOHN MICHAEL Northiands, (498,712 sellont Promotions
MONTGOSIERY Edmonton, Conzding) Nite Out
JOiM BERRY Alberta 2325 Entortainment
REBA MCENTIRE Otympic April 16 $313.901 13,585 Starstruck
JOHN MICHAEL Saddledome, ($434.720 soliont Promotions
MONTGOMERY Calgary. Canadisn) Nite Out
JOHN BERRY Alberta $23.25 Entertainment
RUSH Civic Arona, April 20 $261.991 11,062 DiCasars-Engler
CANDLEBOX Pittsburgh, Pa. $20.50/ $22.50 12,000
REBA MCENTIRE Saskatchewan Place, April 17 s241.2m 10438 Starstruck
JOHN MICHAEL Saskatoon, ($334,048 11,500 Promotions
MONTGOMERY Saskstchewan Canadian) Nite Out
JOHN BERRY .25 Entertainment
BROOKS & DUNN Starwood April 23 $234.324 14,386 PACE Concerts
AARON TIPPIN Amphitheatre, $201 322/ 17.119
DAVID BALL Antioch, Tenn. $15/$10
MIGUEL BOSE San Diego Sports April 3 $228.210 1873 Avalon Attractions
Arena, San Diego, $30/ $32.5¢/ 10,500 Arena Group 2000
Calil. $28.50/$18.50
REBA MCEMTIRE Winnipeg Arona, April 13 sas.217 9257 Starstruck
JOHN MICHAEL Winnipeg, Man. ($2908.224 10,500 Promotions
MONTGOMERY Canadisn} Nite Out
JOHN BERRY 8.5 Entertainment
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Eagerly awaited by the industry —
The 1994 International Talent & Touring
Directory is here!

“The Billboard International Talent & Touring Directory is an invaluabie resource —
we use it all the time, and our job would be nuch harder without it.”
Michael Shoce, Managing Editor, MTV News.

*The Billhoard International Talent & Touring Directory is a lifesaver! Year-to-date, I have
hooked over 150 room nights thanks to your directory. This is a must in sales offices,”
Curol A. Lobaito, Director of Sales, Davs Inn Santa Rosa.

The 1994 International Talent & Touring Directory puts a global network of talent and
touring professionals in the palm of your hand. Getting you the information you need
to do business—fast!

The brand new 1994 edition features: *4.000 agents and managers *7.500 artists *sound &
lighting services *venues *clubs *hotels *instrument rentals *staging and special effects
*security services *charter transportation *PLUS merchandisers are now included for the
very first time!

If you're a player in the talent and touring industry you’re not doing business without it!
Order your copy today!
Order multiple copies for your entire staff!

I TS § SIS S SEEEE c R § GEEMS § S N S ) I 5 IR § GEEER B e @

YES! Please send me Billboard’s 1994 International Talent & Touring Directory. 1 am

enclosing $75 per copy plus $4 shipping & handling ($10 for international orders. NY. NJ.
CA.TN. MA, IL. PA & DC residents please add applicable sales tax).

# of copies Check enclosed for $_
Charge $ to my Amex. Visa Master Card
Card # - Exp. Date

Signature (required)

Cardholder (please print)__

Name

Company

Address

City, State, Zip___

Please note: Orders are payable in U.S. funds drawn on a U.S. bank only. All sales are final.
Mail coupon to: Billboard Directories. P.O. Box 2016, Lakewood, NJ 08701.
For faster service call toll-free: 1-800-223-7524 or 1-800-344-7119.
In NY call (212) 536-5174. In NJ call (908) 363-4156.  BDTD3103
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Light Show. Blue Note recording
artist Cassandra Wilson performs
selections from her current record
“Blue Light ‘Til Dawn,” during a show
at New York's Bottom Line. (Photo:
Chuck Pulin)

PLANTING SEED

Continned from page 16)

had with them happened because
they really care about the success of
this record.”

Two distinctly different genera-
tions of progressive music are repre-
sented in the group's high-strung.
strong-minded debut. Salls savs,
“This record is pretty diverse. We
grew up on the Beatles, Cat Stevens,
and David Bowie, but also the Cure
and Siouxsie & the Banshees.”

Odd inspirations are rampant in
the album. The 10-minute-plus track
“Mariposa” ponders a different end-
ing to the Steve McQueen filin, “Pa-
pillon.” The psychedelic-sounding
“Kids ... This Is The Fabulon™ is in-
spired by Katherine Dunn’s novel
“Geek Love,” which details the unu-
sual goings-on of a family of circus
sideshow freaks.

“l often put myself in the books
that I read, which is ultimately re-
flected in my lyries,” savs Salls.

“We didn’t want it to sound like
the stereotypical metal-crashing

| grunge thing,” adds Ordonez.

To garner local support, Seed is
spending most of April and May on
tour in its home state of Texas, and will
play showeases on both coasts in June.
A yearlong tour will follow, taking Seed
to every region of the 1.S.

KATHY TROCCOLI

(Continued from page 16)

Troceoli says she’s ready to stand
on her voice alone. “I'm not afraul of
being tagged as a ‘former gospel
singer,” but what I'd like to see hap-
pen is people starting to see me as a
true pop artist,” she says. “I want
people to see that I can belt out a tune
with passion and conviction and be-
lievability. There's a lot that I want to
happen with this record, because it
has some of the best stuff I think I've
ever done.”

SEATTLE: Throwing hard raps to infectious. heavy-rhythim lyries, Turnta-
ble Bay is rocking Seattle’'s hip-hop seene. Da Blasta and Ratboy hail
from Los Angeles, but relocated to the Northwest last vear after the duo
played a show in the Seattle area and realized a lot more opportunities
for exposure existed in the region. Da Blasta has heen rapping since 1981
and says he has performed in more than 1,000 live shows. Ratboy is the
act’s producer, but on stage he spices up the act with his live drum per-
formance, setting Turntable Bay
apart from other rap acts. Locally.
the group has performed regularly
at Rkendy, a Seattle night club, and
has sold more than 800 units of its
demo tape—without the benefit of
an official sales push. The hip-hop
team was nominated in the best
band category by Mass magazine, a
Northwest regional trade publica-
tion. Turntable Bay was scheduled to perform during the awards show
in Portland, Ore., April 29. In addition to performing in the Pacific North-
west, the act was selected as one of 12 bands to appear on the New Music
Seminar’s “Best of . . ." tape compilation last year. It also took the stage
during last year's ASCAP Showecase in Los Angeles. Back in its hometown
of Seattle, Turntable Bay was picked by top 40 rhythm-crossover KUBE
for inclusion in its on-air-program, *Best Of Home ,Jams.” Contact Scott
Schorr at 206-820-6632. LR REYNOLDS

TURNTABLE BAY

MADISON, Wis.: Marques Bovre & the Evil Twins boast a rare distinction
among indie acts. With the recent release of its third CD for Butch Vig's
Boat Records. Bovre & Twins have now released five albums of original
songs in as many yvears. The new dise, “Ghost Stories I'rom Lonesome
County,” builds on an already impressive body of work with its measured
country rock beat and electric guitar leads sharp as barbed-wire. Singing
with a voice like a rusty nail, Bovre pens concise morality tales of faith
and degradation in American got-
hie settings. The band’s previous
CD, “Big House Strong,” was half-
produced hy Vig, who left mid-ses-
sion to record Nirvana's “Never-
mind.” “Ghost Stories” was comple-
ted at Vig’s Smart Studios here hy
producer Doug Erickson, who
plays in Vig's band, Spooner, and
who recently helped remix De-
peche Mode and U2 tracks. Bovre
also has completed a video with
Wisconsin-based director Frank Anderson (who has worked with Bad
Religion and Spani¢ Boys). Releasing home recordings and performing
regularly at Madison's Club DeWash in their early years, the act’s career
was hoosted when they hired Scott Stewart as manager. Well-known in
the region for his persistence, Stewart has booked Bovre in other Midwest
towns and helped them get airplay on such commercial stations as Madi-
son’s WMMM, Chicago’s WCBR, and lowa stations KFMH in Davenport,
KFMG in Des Moines, and KRNA in lowa City. Contact Scott Stewart
at 608-221-8450).

MARQUES BOVRE & THE EVIL TWINS

DAVE LUHRSSEN

FORT LAUDERDALE, Fla: Black Janet is a real standout in the field of rock
and pop music players in Florida. Headed by singer/songwriter Jim Wur-
ster, the act tukes deadly aim at a mature style of dark and bittersweet
music. Wurster’s approach is made all the more learned by the fact that
he doubles as « history teacher during the day. His voice is rich with a
deep haunting resonance; the song lyries are rife with
themes of love and desire, longing and loss. Although
the band has gone through a few lineup changes, Wur-
ster has found a gem in vocalist Amy Baxter, whose
sweetly vibrating vocals wrap around Wurster's like a
web. Keyboards and slide guitar add to the atmos-
pheriec mix. Last year, the band released “Love
Thirsty,” a 13-song CD, and it recently took honors as
best independent release for the southern region in the
statewide Jammy music awards. The band also is in-
cluded on a new Florida band compilation CD called
“48:06,” released by Swelter Records. As regional radio play is spreading
word of the band, Black Janet is playing Florida gigs in Gainesville,
Tampa, and Orlando, and making time to record a new single, called “Love
Is A Dangerous Game.” Contact Helaine Blum at 305-741-1426.

SANDRA S(:HUL.\IANJ

BLACK JANET
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4AD, WARNER/REPRISE JOIN FOR LUSH’S ‘SPLIT

(Continued from page 10)

Hurley. In the U.K., 4AD will take
the almost unprecedented step of re-
leasing two different Lush singles,
the accessible “Hypocrite” and the
eight-minute “Desire Lines,” on the
same day, May 30, with a selection of
nonalbum material on each.

The wealth of material is a reflec-
tion of the delays endured by the
band in recording “Split,” for which it
wrote 21 new songs, with some 17 re-
corded. “We had everything written
and demoed, bar two songs, by June
[1993), and then we tried to find a pro-
ducer,” says Berenyi. The album was
produced—eventually—by Lush with
Mike Hedges, known for his work on
the first two albums by British pop
outfit the Beautiful South and for
earlier productions with the Cure.

Lush released its first U.K. EP,
“Scar,” in October 1989. That was fol-
lowed the next year by “Mad Love,”
produced by Robin Guthrie of the
Cocteau Twins, then “Sweetness And
Light,” recorded with Talk Talk pro-
ducer Tim Friese-Green. Berenyi and
Anderson had known each other
from school days, but modestly recall
that their early musical efforts were
faltering at best.

“We bought some instruments—
we couldn’t play them. Two years lat-
er, we still couldn’t play them,” says
Anderson with a smile. “Miki was at
college with Chris and Steve [Rippon,
the band’s original drummer], and we
got better, somehow.”

The band’s first visit to the U.S. co-
incided with the release of “Gala” in
the fall of 1990, and the group re-
turned to America in April 1991 to co-
headline with Ride before completing

the ‘“‘Black Spring’”’ EP and
“Spooky,” both with Guthrie. The
large British fan base the group had
built was confirmed when ‘“Spooky”
debuted in the top 10 on the U.K. pop
album chart in February 1992.

4AD and Warner/Reprise hope to
build upon Lush’s previous success in
America by having the band in the
U.S. for live and promotional work
early in the game. “They’ll be here
for a radio promo tour the week the
record comes out,” says Hurley, “and
doing shows in eight major markets.
We hope to do a lot of promo, MTV,
retail, and press from a very early
stage, rather than the traditional
thing of waiting four to six weeks af-
ter the record comes out, and we
hope that will have an impact on
SoundScan sales.”

‘LUSH SELL THEMSELVES'

The band’s supporters at retail and
radio have high expectations for
“Split.” “Lush is a mainstream band
here, definitely,” says Alan Kovan,
owner of Play It Again, an indie spe-
cialist in Michigan that targets 14-30-
year-old active record buyers. Kovan
says his customers are concerned
with getting new music as fast as
they can.

“We sell Melody Maker and NME
every week,” says Kovan, “and peo-
ple knew about Lush before their
first record came out. Lush sell them-
selves at this point. People will know
well in advance when it's coming out.
There are a lot of people in the States
who will buy everything on 4AD.”

“They seem to be a band that’s
been bubbling under for us,” says

John Hayes, PD at KTCL Denver.
Hayes, who has gradually been spin-
ning more and more Lush over the
past few years, tags the acts as a
“good, strong band for the '90s.”

Hurley says that the impact of
Lush’s appearances at Lollapalooza
cannot be underestimated. “We were
probably at 75,000 [units sold of
‘Spooky’] when it kicked in, and we
probably sold another 25,000-35,000
from Lollapalooza, which, seeing as
they were the opening act, is a pretty
good achievement. The two key areas
we didn’t get last time, which [Lush
manager] Howard Gough and I have
been focusing on, were top 40 radio,
which alternative will lead to a de-
gree, and, of course, our old friends
MTV. We got good ‘120 Minutes’ sup-
port, but not much rotation.”

Hurley says that a larger budget
has been allocated for a videoclip of
“Hypocrite,” which will be completed
shortly.

4AD and Warner/Reprise plan to
release “When I Die” to radio as the
second track from “Split.” A remix
has already been completed by pro-
ducer Scott Litt (R.E.M.). Indeed,
Carr sees a parallel with that slow-de-
veloping superstar group when he
talks of Lush’s career in progress.
“Lush have the commitment of
Warner Bros., and I see a 10-year pro-
gression, like the 10 years in between
‘Radio Free Europe’ and ‘Losing My
Religion.””

Assistance in preparing this story
was provided by Eric Boehlert in
New York.

AFTRA, LABELS COUNTER SUIT BROUGHT BY ARTISTS

(Continued from page 12)

Butler (Billboard, Nov. 13, 1993).
Among other things, the artists al-
lege that the labels failed to accurate-
ly report their covered income and to
pay the required amounts into the
AFTRA Health & Retirement Funds,
which resulted in their being denied
health benefits and being short-
changed on decades’ worth of ac-
crued pension benefits.

Among actions sought, the plain-
tiffs have requested a preliminary in-

junction against the funds by the
court that would include the removal
of the funds’ trustees, reinstatement
of benefits eligibility, and the suspen-
sion of all audits being conducted by
the funds, according to the court doc-
ument.

In a response filed March 15 in op-
position to the request for injunctive
relief, lawyers for the AFTRA
Health & Retirement Funds called
the request ‘“remarkably bereft of

-

[RiGHT
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factual or legal support” and say the
granting of such an injunction would
“drastically interfere with the opera-
tions” of the AFTRA funds.

In a separate action, record compa-
nies named in the suit—including
A&M, BMG, Capitol, MCA, Motown,
PolyGram, and Sony—filed a motion
to have the suit dismissed, citing Em-
ployee Retirement Income Security
Act (ERISA) statutes and the statute
of limitations among the reasons.

Among the contentions made in
the AFTRA filing are that the plain-
tiffs made no effort to resolve griev-
ances through internal remedies and
that, contrary to claims, most have
benefited, and some continue to bene-
fit, from the AFTRA Health & Re-
tirement Funds.

Exhaustion of the internal appeals
process is required under ERISA,
which governs multi-employer pen-
sion plans, the funds’ and record com-
panies’ lawyers say in their filings.

Among other statements contained
in the AFTRA filing is one that alleges
that some of the work claimed by the
plaintiffs may not have been done un-
der the AFTRA Phono Code; and that
the pre-1975 common law claims can-
not succeed because they are barred
by the statute of limitations.

Richard Perlman, the attorney rep-
resenting the plaintiffs, has said he
would file an answer to the
AFTRA filing April 25; Perlman
could not be reached by press time.

MARILYN A. GILLEN

TV Theme Vet Mike Post
Looks Set To Branch Qut

POST PRODUCTION: “After my
first 200 songs, I finally decided I
was the worst lyricist, and just
didn’t have it,”’ says composer
Mike Post. “But I liked my melo-
dies, and that’s how I became a
composer for film and TV.” His
urgent, intense urban musical
sounds are among the most famil-
iar on TV, especially in the hard-
boiled atmosphere of cop or law-
yer shows. His signature themes
can be heard on “L.A. Law,”
“NYPD Blue,” “Law & Order,”
“Silk Stalkings,” and “Renegade.”

moting his new album, Post has
not set any agenda for live perfor-
mance engagements, although
during a break starting in May
he’ll begin to think about the idea.
Meanwhile, he’s set up the main
title for a BBC production called
“Rough Necks” (with weekly epi-
sode scoring by Roger Neal), and
is busy with other new musical as-
signments this season in “Traps”
and “The Byrds Of Paradise.”
Post is a member of BMI, along
with a music publishing unit called
Tussell Music; an ASCAP affiliate

These and is called Bu-
other Post » dRun.

creations are wnrds c Although
among the Post admits
themes re- _— ™ there is some-
created by S 538 i thing of a jazz
Post on a new JESSiSEEE E feel in his
release from work, he says
American . jazz is not
Gramaphone by Irv Lichtman part of his

called “Inven-
tions From The Blue Line” (Bill-
board, April 9).

To term Post a veteran of TV
scoring at age 49 does not com-
pletely spell it out, for he is re-
garded as the youngest musician
in TV history to be appointed a
musical director. He served that
function starting in 1969, at age
24, for ‘“The Andy Williams
Show.” Before that, the native
Californian had been a session gui-
tarist for such acts as Dick and

| Dee, Sammy Davis Jr., Dean

Martin, and Sonny and Cher (in-
cluding playing on “I Got You
Babe” in 1965), and a sucecessful
producer and arranger, winning
a Grammy for best instrumental
arrangement for Mason Wil-
liams’ ““Classical Gas.” His TV
scoring assignments read like a
syndication directory, and include
“The Rockford Files,” “Hill Street
Blues,” “The Greatest American
Hero,” “Magnum P.I.,”” “Quan-
tum Leap,”” and ‘“Wiseguy,”’
among others. Post is corporately
involved in other TV scoring
through Mike Post Productions,
where a staff turns out music for
such other TV shows, including
“The Commish.”

Post hopes to return to song-
writing (as a melodist, not lyricist)
someday, probably for Broadway,
where he is likely to work some-
thing out with his close friend, the-
ater scion James Nederlander. He
says he has already learned some
lessons in this regard. A few sea-
sons ago, Post was involved in a
failed, pioneering project that
taught him the difficulty of making
songs work in a dramatic context. It
was “Cop Rock,” a show that used
song to advance the plot. “If the
music doesn’t happen naturally
there is a cessation of reality,” he
says. ‘““That [seems to be accept-
able] in the theater. Even there,
you've got to be really careful. I'd
probably do a show about musie
where music becomes reality.”

While he is now on the road pro-

true lexicon.
“I sort of skipped jazz,” he adds.
“The truth is, I never played a lot
of it; I've still got a rock’n’roll
heart. I'd quit the business if I
could be Keith Richards.”

Post recalls when he was once
asked to do the impossible: to out-
do a George Gershwin classic. “I
was asked to do more a tradi-
tional-type score that required a
New York [touch] that included
the sounds of the subway. ‘All you
gotta do,” I was told, ‘is do [some-
thing like] “‘Rhapsody In Blue,”
only better.””

HE'S GOT ’EM COVERED: EMI
Music Publishing East Coast cre-
ative VP Evan Lamberg hasn’t let
administrative functions he ac-
quired with his VP stripes stand in
the way of getting covers of his
company’s songs. In the past six
months, Lamberg has piloted re-
cordings by Celine Dion (Sony/
Epic/550), EMI Records’ Eternal,
Billy Dean (on the ‘“One Life To
Live” soundtrack), Judy Cheeks
(EMI U.K\), and Atlantic’s Laura
Branigan.

OUT OF MANY: Steve Allen, the
comedian and author, has written
thousands of songs, including a
solid standard ““This Could Be The
Start Of Something Big.” A sam-
pling has just been released with
actress/singer Ann Jillian on a
CD from independent AER Music
Group called “In The Middle Of
Love: The Songs Of Steve Allen,”
which also includes a Jillian duet
with the versatile Allen.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Warner Bros. Publications:

1.Gin Blossoms, New Miserable
Experience

2. Blind Melon

3. James Taylor, Live

4. Common Thread: The Songs Of
The Eagles

5. The Bodyguard, Original Sound-
track
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BACK BEATS: 15-year-old
rapper Aaliyah (pronounced
Ah-LEE-ya) is making a
strong first impression with
her debut single, “Back &
Forth,” released April 8. The
Jive artist jumps from No. 56
to No. 29 on the Hot 100 Sin-
gles chart this week and nets
the Greatest Gainer/Airplay.
Jive sent out 500 promo-
tional “click-clacks,” a popular
children’s toy that consists of

\i ié - P

A l .
Playful Pub. The first
release on Play/Giant,
“Pub,” by Bournemouth,
England-bred artist
Denzil, hit the stores April
26. “Useless,” from the
singer/songwriter’s
debut, is at album
alternative and modern
rock now. Denzil is doing
club dates and acoustic
performances at radio
and retail outlets.

two oversized marbles tied to
the end of a string. The toys
were sent to key radio pro-
grammers and retailers to
promote the “Back & Forth”
theme of the single and to
build awareness of the forth-
coming album, *“Age Ain’t
Nothing But A Number,”
which streets June 14.

In addition, the label sent
flyers to 1,500 independent re-
tailers and one-stops announc-
ing the album and its affiliation
with R. Kelly, who wrote and
produced all the songs on the
album.

The Detroit-based rapper
also is being promoted
through an April mass mailing
of 28,000 three-page, full-color
brochures to one-stops and
major chains.

The clip for “Back & Forth”
is in active rotation on MTV
and was No. 8 on
the Box for the
week ending April

Crashing Success. Mammoth’s Vanilla Trainwreck is back
with its third album, “Mordecai,”
at college and modem rock radio.

which is gaining acceptance
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99 | Big Head Todd & The Monsters, Sister Sweetly
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STE PPING UP
Quickly: Now that
Reprise/Warner
Bros. has handed
Giant the promo-
tion and marketing
duties for Green
Apple Quick Step,
“Wonderful Virus”
is getting a whole
new push.

“It was released
last fall and initially
[worked] through
Reprise,” says Gi-
ant product man-
ager Joe Pizzella. “We got
more actively involved with
the record this year and took
a more aggressive approach,
without being real hard-sell
about it. It was just hard get-
ting people to listen to it in the
beginning, so that's our focus
now.”

To bring the Medicine La-
bel/Giant release to the atten-
tion of press, retailers, and ra-
dio programmers, Giant
released a five-song promo-
tional CD that showcased the
band’s acoustic and perform-

| EAST NORTH CENTRAL
|| Adom Soncir. Theye Al Gomaough A1 Yo

HEATSEEKERS #1°'S

saying we wanted a top five hit
on this format and top 10 on
another format, we went to
college, commercial alterna-
tive, some metal, and 'core sta-
tions.”

The first single, “Dirty
Ocean Water,” released in
September, and a live version
of “Feel My Way” are included
on an electronic press kit that
was serviced in March.

The Seattle group is em-
barking on its third tour in
May when it hooks up with

Paw. Green Ap-
ple Quick Step

A

WEST NORTH CENTRAL
Big Head Todd & The Monsters, Sister Sweetly
J

NORTHEAST . cod wi
H_Adam Sondir They e A Gonna Lough Af You ;g“l‘; tg‘:)'vee‘:n‘l‘)gh
NOFX in Feb-
ruary and
March, and has
\\l A played  dates
' MIDDLE ATLANTIC with Rage
| Stuttering John, Stuttering John Against The
e : Machine, Tool,

S [

PACIFIC
Offspring, Smash

1 SOUTH ATLANTIC
| 12 Gauge, 12 Gauge

and the Mighty
Mighty Boss-

N[

SOUTH CENTRAL
| Jackopierce, Bringing On The Weather

T HE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
1. Oftspring, Smash
2. Frente!, Labour Of Love
3. Celly Cel, Heat 4 Yo Azz
4. Pavement, Crooked Rain, Crooked Rarn
5. The Mavericks, What A Crying Shame
6. Eternal, Always & Forever
7. Sausage, Riddles Are Around Tonight
8, Jimmie Vaughan, Sirange Pleasure
9. Me'Shell Ndegeocello, Plantation Lullabies
0. Kokane, Funk Upon A Rhyme

COXNOINBWN -~

SOUTH CENTRAL
Jackopierce, 8ringing On The Weather
12 Gauge, 12 Gauge
Jimmie Vaughan, Strange Pleasure
Eightball & MJG, Comin’ Out Hard
The Mavericks, What A Crying Shame
Doug Supernaw, Red And Rio Grande
Mazz, Nadie Como Tu
Big Head Todd/Monsters, Sister Sweetly
Joshua Kadison, Painted Desert Serenade
Jetf Foxworthy, You Might Be A Redneck

ance strengths.

The EP, which was serviced
in February to industryites
and was given to concertgoers
at shows, features the album

version and an acoustic ver-
sion of the second single, “Feel
My Way.”

“We went everywhere with
it,” says Pizzella. “Instead of

tones.

“Ludes &
Cherrybombs” is
the next offering
for college and
modern rock ra-
dio.

BREAKIN’ DRED: Tuff
Break/A&M is stalking the
street to break hip-hop artist
Dred Scott's debut, “Breakin’
Combs,” released April 5.
“We want to go where the
hip-hop aficionados hang out,”
says Evan Forester, Tuff
Break GM/label director.
“We're not going strong after
radio with this yet, because we
believe Dred’s songs need to
start at the street to succeed.”
Forester says that the label
is targeting clubs as well as
college and commercial radio

mix shows with the second sin-
gle, “Back In The Day,” which
moves 34-29 on Hot Rap Sin-
gles this week.

Forester cites top 40/
rhythm stations, the Box, and
underground, independent re-
tailers as key elements in
breaking acts at the street
level.

Scott scores media exposure
in the May issues of Vibe and
The Source, and hosted the

Brat Packin’. So So Def/
Chaos rapper Da Brat
scores the No. 9 clip on the
Box with her debut single,
“Funkdafied.” The album of
the same name hits stores
June 21; an electronic press
kit is coming soon.

rap video show *“Rap City”
April 6 on BET.

The Los Angeles-based
Scott performed April 22 at
the Impact convention in
Atlantic City, N.J. He also per-
formed April 20 at Atlanta's
Freaknik, an annual African-
American cultural festival.

Additional reporting was pro-
vided by Brett Atiwood with as-
sistance from Silvio Pietro-
luongo.
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ARTISTS & MUSIC

First Sign. Matt Robinson, VP of A&R for Capitol Records, introduces his first
signees, the Funky Town Pros. The West Coast-based duo is in a studio recording
its still-untitled set. Pictured, from left, are group member Devastatin; Gary Gersh,
Capitol's president/CEO; group member Wundah; and Robinson.

Marsalis Gets Golumbia Together

B BY J.R. REYNOLDS

LOS ANGELES—Branford Marsalis’
latest set, titled “Buckshot LeFonque,”
is brimming with such diverse musical
styles that Columbia Records’ market-
ing department views the July 5 re-
lease as a lesson in true adventure.

“This is going to be a fascinating ex-
ercise in working product from a mar-
keting standpoint because it crosses so
many boundaries,” says Diarmuid
Quinn, VP of marketing for Columbia
Records.

“Buckshot LeFonque” features the
jazzy saxophone tones of Marsalis,
along with a cast of veteran performers
who issue a potpourri of tracks crafted
to delight even the most eclectic lis-
tener.

Marsalis says the album title is a de-
rivative of an alias (LeFunk) used by
Cannonball Adderley when he was re-

lMPACT-FUL EVENT: Improving social awareness and
developing a greater sense of community responsibility
were underlying themes at Impact’s Super Summit Con-
ference VIII. Conducted April 22-24 in Atlantic City at
Bally’s Park Place Hotel, the conference was packed with
productive and well-attended seminars.

“People seem to be in a more culturally and socially
aware frame of mind,” said Dyana Williams, president
and co-founder of the International Assn. of African Amer-
ican Musie.

The tone was set by keynote speaker Dr. Cornell West,
who asked attendees, “When was the last time you heard
the word ‘tenderness’ used out on the streets? We need
to show more tenderness
toward each other.”

In his speech, West, a
noted professor of history
at Princeton University,
urged attendees to focus
on the root problems ex-
pressed by today’s artists
rather than bicker over
their often-controversial

Impact Super Summit Emphasizes Social
Awareness, Community Responsibility

lyrics—which he regards
as symptoms, rather than
ills.

Staying with the social-
consciousness theme, Arista announced that it was aban-
doning traditional Black History And Music Month promo-
tions, and unveiled ART (Arista Reaching And Teaching),
an ongoing vehicle described as a means of channeling var-
ious types of social and community outreach and enrich-
ment.

“I look at ART as a sort of highway on which any person
or entity can participate in various kinds of enrichment
projects,” said Arista senior VP of black music Jean Rig-

gins.
I The first ART project is funding and producing a series
of public service announcements on BET aimed at stim-
ulating unity and positive thinking among teen-agers. The
PSAs feature the aforementioned executives, as well as
non-Arista role models who deliver short words of wisdom
aimed at young people.

Following a panel discussion, Riggins presented a
$10,000 check for the PSAs on behalf of Arista and its five
affiliated black labels (LaFace, Rowdy/R, Vaz, Bad Boy

by J. R. Reynolds

Entertainment, and Hiriam) to Lydia Cole, VP program
management for BET.

Also in development through ART is a minority AIDS
education campaign and an adopt-a-school program, which
will begin in the fall and will include a guest lecture series.

Said Riggins, “All of our label affiliates will be partici-
pating with ART but, as with any other independent enti-
ties involved, won't be in on every project. Also, community
projects that the labels are currently involved in won't fall
under the ART umbrella. They’ll jump on and off the high-
way, just like everyone else.”

The Summit’s most emotional moments came during the
second annual Living Legends Foundation Awards dinner.
The foundation honors vet-
eran record and radio peo-
ple, and offers financial
grants to those honorees
who have a need.

This year’s honorees
were Emma G. Garrett,
Vaughn Harper, Hal
Jackson, Maxx Kidd, Wil-
lie Mitchell, Dell Rice,
and Martha Jean “The
Queen” Steinberg.

Prior to accepting his
award, Harper said, ‘“To-
night is special because all my friends and peers are all
here, who have always been supportive.” When he took the
stage, Harper received a standing ovation from a misty-
eyed audience.

Venerable artist Lena Horne issued a stirring presenta-
tion speech for Jackson, and related the radio veteran’s
rich broadcasting history (Horne’s Blue Note/Capitol de-
but, “We'll Be Together Again,” is to be released May 9).

At the end of the dinner, foundation chairman Ray Har-
ris said next year’s dinner would be held during the first
quarter in Los Angeles.

Sounds like a Power Jam thing to me.

On the independent retail front, concerns were focused
on surviving. “The chain-store price wars are a major con-
cern for us,” said George Daniels, owner of George’s Mu-
sic Room in Chicago. “They’re doing some serious low-
balling—cutting prices to as low as $9.88-$6.88.”

Despite the price wars, Daniels says retailers at the con-

(Continued on page 28)

cording apart from the home label he
was signed to in the "50s. “All the cats
back then used those kinds of names to
keep out of trouble when they weren't
recording on the label they were signed
with,” Marsalis
explains,

The 15-track al-
bum features a
collaborative pro-
duction effort with
Gang Starr’s DJ
Premiere, with
whom Marsalis
worked on the
axeman’s “Mo’
Betta Blues” soundtrack album in
1990. “Buckshot LeFonque” also fea-
tures author Maya Angelou, who ren-
ders spoken-word bliss to jazzy vibes
on the track “I Know Why The Caged
Bird Sings"—named for her classic
navel.

While generous samplings of legend-
ary jazz saxman John Coltrane help
keep the album close to Marsalis’ roots,
the feverish reggae chant of Black-
heart on “Hotter Than Hot” offers the
challenge of new directions.

Turning another corner, the rock
rumblings from electric bassist Victor

MARSALIS

Diverse New Set Gets Cross-Promo Care

Wooten and guitarists David Barry
and Albert King set a straight-up hip-
hop funk mood on “No Pain No Gain.”

Marsalis says it only required a mild
adjustment for him to play the hip-hop-
influenced music on the set. “The logic
on this album was different from what
I've played in the past, but once I lis-
tened to it a while, I caught on,” com-
ments the two-time Grammy winner.

Marsalis says his broad musical
taste comes from being bored with
most of the music out today. “Records
tend to sound the same," he says. “Cre-
ativity is traditionally frowned upon—
that's why when I record music, it al-
ways raises some eyebrows—because
I'm always trying something differ-
ent.”

The classically trained artist reports
that when he initially turned in the
project, executives at Columbia did
raise their eyebrows. ‘“They were
troubled, and in the beginning resisted
it,” says Marsalis. “But I told them to
just take it home and listen to it a cou-
ple of times.”

Honoring his request, the critics re-
turned and confessed they were wrong,
and things moved forward.

(Continued on page 25)

| ARTIST DEVELOPVIENTS

‘ROAD’ 10 SUCCESS

After a successful solo debut in
her native U.K., progressive R&B
stylist Shara Nelson is ready to
take a stab at success across the
pond, with her first Chrysalis/ERG
album, “What Silence Knows.”

“If Aretha Franklin were coming
out with a new record today, it
would probably sound a lot like
this,” says EMI Records Group
president/CEO Daniel Glass.
“Shara takes an intelligent
approach to dance and
R&B.”

The singer, who cites Franklin
as a major influence, is joined by
PM Dawn, St. Etienne, and Kevin
Armstrong (Tackhead) on her
album, which merges hip-hop, '60s
soul, and alternative-oriented
grooves.

Glass says ERG plans to roll out
Nelson to U.S. audiences slowly.
The label will send promotional
copies of the debut single, “Down
That Road,” to college and modern
radio and the dance club
community May 10. A 12-inch
dance single, remixed by David
Morales, is designed to further
ignite club interest.

Nelson has received early
support in the clubs through an
import of “Down That Road.”
“Many DJs brought in the original
12-inch from overseas,” says Rob
Stone, national director of
promotion for ERG. “It’s a good
sign that Shara already has a club
following.”

The Bristol, England-based
singer is best known as the soulful,
searing voice behind Massive

Attack’s “Unfinished Symphony,”
and also as a vital vocal contributor
to the Adrian Sherwood-headed
experimental dub collective
Tackhead.

Many in the U.K. press have
compared Nelson to fellow Brit
Caron Wheeler, who emerged
from the Soul II Soul collective to
become an
independent
artist. “I don’t
really see the
comparison,
actually,” insists
Nelson. “We are
very different
people with very
different styles.
I think that my
music is quite hard to categorize.”

ERG faces a challenge in
defining the artist to its potential
audience. “Shara is more than a
dance artist,” insists Glass. “She is
both R&B and provocative pop. I
link her with acts like Brand New
Heavies, Disposable Heroes Of
Hiphoprisy, and Arrested
Development in that there has
been an amazing press response to
her hip-hop consciousness.”

In England, the singeris a
critical favorite, having had a
warm reception for the U.K.
release of her debut set last
September on Cooltempo. The
record spawned two U.K. hit
singles: “Down That Road,” and
“One Goodbye In Ten.” Nelson
already has garnered media
coverage in U.S. consumer fashion
and music publications.

(Continued on page 25)
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SLGIION

R KELLY TIES Whitney Houston’s record; his “Bump N”Grind”
(Jive) matches her “I Will Always Love You” (Arista) with 11 weeks
at No. 1 on the Hot R&B Singles chart. It probably will hold next week
and establish a new record. Songs by Tevin Campbell have a reputa-
tion for being played on the radio for months and months. “I'm Ready”
(Qwest) reaches No. 1 on the Hot R&B Airplay chart and will probably
continue to build points. The margin of points between Kelly and
Campbell's records is still sizable despite point decreases on “Bump N’
Grind,” as promotion efforts switch to “Your Body’s Calling.” “I'm
Ready” ranks No. 1 at 11 stations, including WQUE New Orleans,
WDZZ Flint, Mich., and WEUP Huntsville, Ala. Another 34 stations
show this song ranked top five in airplay.

IN THE TOP FIVE: “Got Me Waiting” by Heavy D. & the Boyz (Up-
town) bounces back 6-3. Sales points are strong, and radio increases
elevate “Waiting” to No. 10 on the airplay-only chart. It ranks No. 1
at WBLS New York, WQMG Greensboro, N.C., and WQOK Raleigh,
N.C., and has top five reports at six other stations. “Waiting” moves
to No. 2 on the sales-only chart, increasing 20% in sales points. “Any-
thing” by SWV (RCA), from the “Above The Rim” movie soundtrack,
thrusts the trio back into the limelight. The Wu-Tang Clan remix is
all that, and radio is responding. “Anything” ranks No. 1 in airplay at
six stations, including KKBT Los Angeles, KMJQ Houston, and WPEG
Charlotte, N.C. Top five reports are logged at 14 other stations.

GREATEST GAINERS: Dancehall has made tremendous strides in
mainstream America. Every effort is being made to add female dance-
hall performers to the list of our favorites. “Worker Man” may give Pa-
tra (Epic) that honor. This week, it earns the award for the largest in-
crease in airplay points. It moves 51-42 on the airplay-only chart with
a 30% increase in points, and ranks No. 4 at WQOK Raleigh, N.C. The
Greatest Gainer/Sales is “Regulate” by Warren G. & Nate Dogg
(Death Row), from the “Above The Rim” soundtrack. The single enters
the sales-only chart at No. 30. It is No. 1 at KVSP-AM and ranks No.
3 at KKBT Los Angeles. Three stations give top 10 airplay: KKDA-
FM Dallas, KIMQ Houston, and WJTT Chattanooga, Tenn.

SOMEDAY WE'LL ALL BE FREE: Last week will be remembered
as the time when South Africa finally held its first free election, in which
its majority citizens were permitted to vote after 300 years of oppres-
sion. I've got to believe that when the most oppressive state in the
world experiences such a change, it bodes well for the world’s popula-
tion. Godspeed to everyone in the entertainment industries from
around the world who used their resources to fight apartheid. Thanks
to your help, freedom is just around the corner!

SUZANNE BAPTISTE RISES TO THE TOP: Baptiste came to Bill-
board to work with me in 1991, even though her heart was in music pub-
lishing and A&R. She quickly grasped the concepts of creating accurate
and fair charts, and excelled at every assignment. She has earned her
new title, senior chart manager, the old-fashioned way—from just plain
hard work. All the best to you, Suzanne!
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R&B

MARSALIS GETS COLUMBIA TOGETHER FOR ‘BUCKSHOT’

(Continued from page 23)

Quinn admits the set presents a
unique marketing challenge. ‘We're
going to go with the hip-hop track
‘Breakfast At Denny’s’ first because
it's one of the most down-the-middle
hip-hop-meets-jazz tracks on the proj-
ect,” he says.

The midtempo, deep-toned groove
features a throaty Marsalis sax, along
with a James Brown sample, and also
has an intro of “Tonight Show” host
Jay Leno doing a bit on the six Secret
Service agents who were denied break-
fast service at a Denny’s restaurant in
Maryland.

Quinn says a 12-inch of “Breakfast

At Denny’s” will drop May 10 at clubs
and radio mix shows. “Two week later,
we’'ll go to urban radio ... then ulti-
mately to top 40,” he says. “We're not
excluding the dance club scene, either.”

Jazz and adult alternative stations
will be serviced much closer to the al-
bum’s release date. Quinn reports that
Jazz radio will select its own emphasis
tracks thereafter, with subsequent sin-
gles for other radio formats to be na-
med at a later date.

A videoclip of the first single, di-
rected by filmmaker Spike Lee, is plan-
ned for release at all outlets.

Quinn says that following initial re-

JOAN JETT ENLISTS RIOT GRRRLS

(Continued from page 14)

Convention, which reflects the writers’
resentment over the intolerant tone of
many of the convention’s speakers; and
lead track “Go Home,” written with
Hanna after the rape and murder of
Mia Zapata, lead singer of Seattle band
the Gits. The cut captures the paranoid
mindset of a woman who is stalked in
the street, and is the album’s first em-
phasis track, going to Jett-friendly for-
mats May 24; Jett's manager, Kenny
Laguna, says it will be accompanied by
a video showing recommended ways of
getting out of trouble.

“I was blown away by a Bikini Kill
show, and went home and wrote my im-
mediate impressions of what they were
doing,” says Jett, an admirer of the riot
grrr] group’s intensity and alienated-
yet-constructive subculture,

Musically, “Pure And Simple” shows
that these artists have nothing on the
one who set the standard. “We wanted
to make sure it was hard-rocking with-
out losing melody, with the same en-
ergy our live shows have,” Jett says.

Excited by the result, Warner Bros.
senior VP/publicity director Bob Mer-
lis says the label is especially thrilled
to welcome “the progenitor of so much
that is important in contemporary mu-
sic. She figured in the rise of American
punk, as well as the riot grrrl move-
ment, all the while making accessible
rock’n'roll that, even in light of what
she’s done before, has found a peak in
1994, We'’re also happy to be working
with Kenny Laguna, because he's a
real record man who knows what's
needed to relaunch Joan at Warner
Bros.”

Jett’s been away from major labels
since “Notorious” came out on Epic in
1991. The following year, Laguna reju-
venated Jett's Blackheart label, remas-
tering and reissuing her pre-Epic '80s
catalog and last year putting out
“Flashback,” a new rarities compila-
tion. Big fans of Fugazi, Laguna and
Jett decided to manufacture and mar-
ket the reissues themselves in the man-
ner that Fugazi puts out its music on
its own label.

“Pure And Simple” also would have
come out independently through
Blackheart, Laguna says, had not
Jett's business manager Bert Padell
prompted Warner Bros. chairman Mo
Ostin’s personal involvement in court-
ing Jett.

“We went to Burbank to meet with
the label, and there were all these
young VPs who were very hip to Joan
and her influence on today’s scene,”
says Laguna. “So here we have Black-
heart going with the catalog, and now

Warner Bros. with the new album.”

Laguna says that “with Warner
Bros.’ blessing,” the “Spinster” Black-
heart seven-inch is being distributed
both through Blackheart’s own inde-
pendent channels and WEA’s A.D.A.
network. It also is being promoted at
college radio.

To further satisfy Jett's Black-
heart fan base, “Pure And Simple”
is being released in modified vinyl
and cassette forms. The “all rock, no
ballad” edition exchanges the CD’s
“As T Am” and “Brighter Day” for
“Hostility” and “Here To Stay,”
which was co-written with Babes In
Toyland’s Kat Bjelland, who also
performs on it and elsewhere on the
album.

Meanwhile, Jett, who has acted in
the TV series “The Highlander” and
toured Southeast Asia and France
during her time between studio al-
bums, is set to hit the road June 21
in the U.S. for “as long as possible,”
she says, adding, “You've got to be
thorough.”

tail display in new-release sections,
“Buckshot LeFonque” probably will be
cross-merchandised. “We’ll let the con-
sumer tell the accounts where the
product needs to be, according to their
buying patterns,” he says. “However, I
would guess it will be getting double
duty, both in the hip-hop and jazz
bins.”

Because it will be cross-promoted,
Quinn says several promotion depart-
ments at Columbia will be involved.
“This is a rare occasion where there
will be no compartmentalization at the
label, and different departments will all
come together in a joint effort.”

ARTIST DEVELOPMENT

(Continued from page 23)

ERG plans to send advance
copies of the album, which has a
June 14 release date, to select
trend-setting establishments,
including restaurants, coffee
houses, and clothing stores. “We
applied this same strategy to the
‘Jazzmatazz’ record with
incredible results,” says Stone.
“Our regional representatives will
blanket the country with over
1,000 promos.”

The label will also seek in-store
play at major retail chains as a key
sales tool. Says Stone, “We'll link
with the major chains so that the
consumer can hear what the noise
is all about.”

No touring plans are set for the
artist, but ERG expects to net
Nelson some small club dates
closer to the album’s release date.

Videos are in the can for “Down
That Road” and “Nobody,” with
plans to service all appropriate
national and local video outlets.

BRETT ATWOOD

PRODUCTIONS
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@ 36 | 56 4 XX&HC':%_JSMEEB‘EAXVEF ACE.D SIMMONS) ::)l}s&};’;‘xl)\ ;‘z},\w_%% 16 | 76 | 75 | 10 | RGUTIERREZ (5 HAGUE.M MCLAREN.LPRICE.R LARKINS,R GUTIERREZ,B.RAMIREZ) (C) (T) MERCURY 858 402
32 34 10 | YOU DON'T WANNA MISS & FOR REAL 17 75 74 11 ON AND ON & SHYHEIM
W WELLMAN (W WELLMAN,S PAYNE) (C) (T) ABM 0537,PERSPECTIVE RNS (A QUINN,S.FRANKLIN, ) WILSON) (C) (T) VIRGIN 38415
SO MUCH IN LOVE @ & ALL-4-ONE | WANT YOU @ JULIET ROBERTS
B0 T | 12 ] 19 | 51 CLAIRT OBRIEN JACKSON.STRAIGIS WILLIAMS) (€) BUITZZ2 87271 ‘ATU?NT!C 86 | 92 | 3 | oanciv oawnvD RoseRTs.JonES) (©) (1 () REPRISE 18222
30 29 22 19 I'M IN THE MOOD & CE CE PEN|STON 79 78 78 16 FUNK DAT/WHY 1S 1T? L 4 SAGAT
SOULSHOCK KARLIN (S NIKOLAS, B SILBEY,SOULSHOCK, KARLIN.CUTFATHER)  (C) (M) (T) (V) A&M 0460 PERSPEL TIVE J.C SLAMM (F LENON) (€) (M) (T) () MAXI 101
BACK IN THE DAY & AHMAD
* & * GREATEST GAINER/SALES * * % 96 | — | 2 | KeNDAL(AALEWISS K GOROY) (C) (M) {T) (X) GIANT 1821 7-REPRISE
@D s6 | 60 | N e o e ) D MR WHEN A MAN LOVES A WOMAN ® JODY WATLEY
S0, § 81 | 71 65 18 | ART & RHYTHM () WATLEY.L CAMPBELL) (C) MCA 54793
322 | 27 | 21| 14 | YOUKNOW HOW WE DO IT Ol el I'M OUTSTANDING & SHAQUILLE O'NEAL
cvodt\t;CfG%J:ES'QUDP"” S ISE PRt ORI F;(Z::(:EIOQIET\;E;BC; 82 | & | 8 13 | ¢ SErMoN (s ONEALE SERMON,R.ROACHFORD,R.CALHOUN, A YARBROUGH J.ELLIS,L SIMMONS) {C) (T) {X) JIVE 42201
@ 4] 7| FBEVERLY (F BEVERLY.A BEVERLY) (C) WARNER BROS 18232 92 | — | 2 | DOME TROOP
STAY © ETERNAL D SHIPP.S RUSSELL (D SHIPP S RUSSELL.AMCNEIL) (M) BUST IT 9001~
34 | 34 | 27 ] 16 | §iows o sTEVENss kOZOURN (€1 (M) (T ) 581 LR NEWD | | | !SWEAR ® ALL-4-ONE
ALL OR NOTHING © JOF D FOSTER (F ) MYERS,G.BAKER) (C) (V) BLITZZ 8724 3ATLANTIC
@ 38 4“ 9 JOE *k MILLER,JGE D T GERRELL) (C) (T) MERCURY K58 211 85 65 59 6 BE THANKFUL FOR WHAT YOU GOT & PORTRAIT
R SALL (W DEVAUGHN) (C) ATLAS 855 658/PLG
* * *x GREATEST GAINER/AIRPLAY * % & 86 | 80 | 63 | 13 | ADEEPER LOVE (FROM 'SISTER ACT 2') ® ARETHA FRANKLIN
8 | 55 7 WORKER MAN & PATRA C+C MUSIC FACTORY (D COLE.R.CLIVILLES) (C) (M) (T) (X) ARISTA 1-2657
C.DILLON,A.KELLY (D.SMITH,A.KELLY) (C) (M) (V) EPIC 77289 NEW D 1 FANTASTIC VOYAGE * COOLIO
37 | 3 29 | 23 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® ® 12 GAUGE DOBBS THE WINO (IVEY, DOBBS, ALEXANDER,BEAVERS, CRAIG,MCCAIN SHELBY, SHOCKLEY) (M) (T) (X) TOMMY BOY 617-
K EVANS, D MICHERY,D GRIGSBY (I PINKNEY,R.GORDON) (C) (T) (X) STREET LIFE 75273 SCOTT BROS 88 88 p— ) FREAKS/I-IGHT (ALRIGHT) & DOUG E. FRESH
2 33 10 BORN TO ROLL & MASTA ACE INCORPORATED | LouUGy RESH Lm__ﬁggi CREW (DAVIS SCROGGINS, UNIQUE) (M) (T} GEE STREET 440 583°/ISLAND
ASE ONE (D CLEAR.A A BROWN,E MCINTOSH.T.J KELSIE) (C) (M) (T) DELICIOUS VINYL 3831 S/EASTWEST 89 68 62 STIR IT UP (FROM "COOL RUNNINGS' )\ DIANA KING
GROOVE THANG & ZHANE 1 BRALLWER (B.MARLEY) {C) (T) CHAOS 77325/COLUMBIA
39 | 18 16 17| NAUGHTY BY NATURE (NEUFVILLE NAUGHTY BY NATURE.RUSHENMIMS)  (C) (D) (M) (T) ILLTOWN zzzamotown g | — 5 100% PURE LOVE —~ ® CRYSTAL WATERS
40 28 19 12 EL%E(;QPIJQIK%JR’;.S)E SKY o (Y)ATUN.“{,\JB];;% ::;:;:MEN' BOYS (C WATERS T DOUGLAS.T DAVIS,) STEINHOUR) (€) (M) (T) (X) TF:E:;T:GBI:E
a3 | 15 | GIN AND JUICE ® & SNOOP DOGGY DOGG 9 | 8 | 8l 15 | paeno ALLEN,M.DAILEY) (C) KAPER 62665 RCA
DR DRE “NOOP DOGGY DCGG,DR DRE) (C) (M) (T) (X) DEATH ROW/INTERSCOPE 983 1 8/ATLANTIC NEWD 0 TRIPPIN' KEITH WASHINGTON
2 20 31 17 (LAY YOUR HEAD ON MY) PILLOW & TONY! TONI' TONE! G.LEVERT E NICHOLAS (G LEVERT,E.NICHOLAS,T.SCOTT) (C) QWEST 18175/WARNER BROS
TONYTONFTONE! (T.CHRISTIAN,D. WIGGINS R WIGGINS) (C) (V) WING 858 260/MERCURY % | ol > BACK IN THE DAY © ILLEGAL
— C WOLFE (L.EDWARDS,J.PHILLIPS,C WOLFE) (C) (D) (M) (T) ROWDY 3-5031/ARISTA
* Kk * Ak
CAN'T GET ENOUGH Lol SHPT DERET # EL DEBARGE 94 | 89 | 8 | 4 | SKOUNDRELS GET LONELY ¢ DRS
NEW ) 1 BABYFACE (BABYFACE J.AOBINSON] (C) (D) REPRISE 18155 L.BROWN,THE WHOLE 9 (L.BROWN,L LUBIN,THE WHOLE 9) (M) CAPITOL 58102
THE CLOSER | GET TO YOU & FOR LOVERS ONLY
4 37 32 12 Séﬁé%'n&xi J?ﬁfﬂrﬁ%bﬁ EVERYTHING AROUND ME) o m ).(rm?fglﬁ\oNegs(zszlég 9% W | — 2 DEN-DEN,HONEY OF AN O,MEL'BLU (J M.TUME.R LUCAS} (C) MOTOWN 2237
(SEEK AND YOU'LL FIND) THE KINDA RIGHT BABY ¢ GROOVE U
45 | 41 | 30 | 2 ggx}:ﬁg&&g)‘ © UPIOWN.5 329158' NEW ) 1| YTAYLOR.CFERRAR (T.TAYLOR) (C) (T) BIG BEAT 98300/ATLANTIC
- SENDING MY LOVE & ZHANE
47 | 42 | 12 :ggv%?glglol-g\‘s) ME (NO, NO, NO) A E:Tl?’la);/:/ll;lkf&m‘é NEWD> | 1 | RUUGHTY Y NATURE (R NUEFVILLE NAUGHTY BY NATURE) (€) (D) (T) ILLTOWN 2242/MOTOWN
T ALL COMES DOWN TO THE MONEY & TERMINATOR X
WHATTA MANA @ SALT-N-PEPA FEATURING EN VOGUE % 9% |19|B|!
4 3 2 18 H AZOR (H AZOR D CRAWFORD,C JAMES) (C) (T) {V) (X} NEXT PLATEAU/LONDON 857 390/PLG LsgwggRYx;SM:::LSZOS:E;:'EM;i::';rm'S'M'LLER) — RAUC:A((;:-IZ:SG&;(})\LE:E:
BECAUSE OF LOVE & JANET JACKSON 99 87 90 5
48 | 54 | 36 | IS | 7T [EWin ) LACKSON () JACKSON,J HARRIS LT LEWIS) (©)T) (V) (X) VIRGIN 38422 ZW:’I:E(:;?T;SE::LEKIE)R'C SAGER) = ‘Cé;f"["i'_'“”” S81JIQ/ERG
Al @ DFC (DUET WITH MC EIHT)
49 | 45 49 9 ﬁnﬁh{[‘wﬁsﬁﬂfﬂ%“ﬁ?gﬁ; . Rl}éﬁg}I)RuaEcSA\\/sﬁgg 100 | 100 | 95 1l MC EfHT,DJ SLIP (EIHT,THOMPSON,ALPHA BREED,DJ SLIP) (C) (M) (T) (X) ASSAULT/BIG BEAT 98331/ATLANTIC

Cj Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units, A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavaitable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
(V) Vinyl single avallability, (X) CO maxi-single availability. © 1994, Billboard/BP! Communications.
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Compiled from a national sample of airplay supphed by Broa0casl Data Systems Radno Track service. 74 R&B stations
are electronically monitored 24 hours a day, 7 days ranked by gross computed by cross-
referencing exact times of airplay with Arbmon hstzner data. Thrs datais used in lhe Hot R&B Scngls chart.
153 ALK
2|22 2|22
2|5 (S| TITLE 2|5 |5 | TITLE
Z | 2| ¥ | arnist (asELDISTRIBUTING LABEL) Z | 2| ¥ | aRTIST (ABELDISTRIBUTING LABEL)
ALL OR NOTHING
* % NO.1 »«x 38| 41| 6 | Sog MerCURY)
I'M READY '
(1) 2 {12 | TR0 CAMPBELL (QWESTMWE) 1 whe atio. 1| [39[35 11 O -
BUMP N’ GRIND BECAUSE OF LOVE
2| 1|2 gikeliyuwe) 49| 22| JaNET JACKSON (VIRGIN)
YOUR Y'S CALLIN' WILLING TO FORGIVE
33 (2 R.o»guva 83:) ¢ 4Dy 48 | 3 ARETHA FRANKLIN (ARISTA)
FEENIN' WORKER MAN
@ 4118 | Jobec wetownmca (@251 | 6 PATRA (EPIC)
ANVTHING SHHH
(3 5|7 SWV (RCA 43| 34 | 24 | 7EVIN CAMPBELL (QWESTWARNER BROS.)
(5 6 | 12| TREAT URITE 50| 2 | Y™ NOT OVER YOU
ANGELA WINBUSH (ELEKTRA) CE CE PENISTON (A&M/PERSPECTIVE)
(7| 9 | 13| YOU MEAN THE WORLD TO ME 4538 | 14 | SO MUCH IN LOVE
TONI BRAXTON (LAFACE/ARISTA) ALL-4-ONE (BLITZZ/ATLANTIC)
8 | 8 | 10| THE MOST BEAUTIFUL GIRL... 46| 46| 8 | WHEN | NEED SOMEBODY
4 (NPG/BELLMARK) RALPH TRESVANT (MCA)
U SEND ME SWINGIN' | PUMPS AND A BUMP
9 | 7 [ 23| WiNT CONDITION (PERSPECTIVE) (@D} 53| 6 HAMMER (GIANT/REPRISE)
GOT ME WAITING ALWAYS IN MY HEART
ao 1| s HEAVY D. & THE BOYZ (UPTOWN/MCA) (48 63 | 16 TEVIN CAMPBELL (QWEST/WARNER BROS.)
BACK & FORTH YOU KNOW HOW WE DO IT
(D 20| 3 AALIYAH (BLACKGROUND/JIVE) 49145 | 14| CrcuBe PRIORITY)
BELIEVE IN LOVE WHATTA MAN
(12 13|13 TEDDY PENDERGRASS (ELEKTRA) 50 | 43| 23 | SA{T-N.PEPA/EN VOGUE (NEXT PLATEAU)
PART TIME LOVER LOOK INTO YOUR HEART
(15| 7 H-TOWN (DEATH ROW) (5D} 54 | 8 WHITNEY HOUSTON (WARNER BROS.)
(3D) 17 | 12| DREAM ON DREAMER (52) 57 | 5 | PLAYER'S BALL
BRAND NEW HEAVIES (DELICIOUS VINYL) | OUTKAST (LAFACE/ARISTA)
MY LOVE IF THAT'S YOUR BOYFRIEND
15 | 14| 14| Yiaay . BLIGE (uPTOWNMCA) 53 [ 44| 13 | 4cSiiE1L NDEGEOCELLO (MAVERICK)
AND OUR FEELINGS ELECTRIC RELAXATION
16 [ 10 | 13 | AND QLR FEE 54155 | 9 | ATRIBE CALLED QUEST UVE)
17116 8 HOW DO YOU LIKE IT? 55156 |12 YOU DON'T LOVE ME
KEITH SWEAT (ELEKTRA) DAWN PENN (BIG BEAT/ATLANTIC)
M OUTSIDE YOUR DOOR
(D) 24| 5 lig:xgzqyo'ggbe;%&umam (56) 62 | 2 ME'SHELL NDEGEOCELLO (MAVERICK)
@ 231 5 OLD TIMES' SAKE @ _ i DOGGY DOGG WORLD
SWEET SABLE (STREET LIFE/SCOTTI BROS.) SNOOP DOGGY DOGG (DEATH ROW)
I'M IN THE MOOD I'M GONNA MAKE YOU MINE
20 | 18 19 | CE'cE PENISTON (ASMPERSPECTIVE) () 70| 4 TANYA BLOUNT (POLYDOR/PLG)
G NNA LOVE YOU RIGHT TAKE IT EASY
@D; 2 | 13 ° 7 (BEACON/FOX) 5960 | 4 | pegeran aTLANTIC)
BELIEVE LEAVIN'
@ 291 6 | & SOUNDS OF BLACKNESS (PERSPECTIVE) 69 | 2 | Tonv! TONH TONE! (MERCURY)
STAY UNDERSTANDING
@ 27| 16 | ErernaL emvere) 61 | 52 | 26 | SCape (50 SO DEF/COLUMBIA)
CAN'T GET ENOUGH MY HEART BELONGS TOU
(2939 3 EL DEBARGE (REPRISE) (62) 68| 2 JODECI (UPTOWN/MCA
LAY YOUR HEAD ON MY) PILLOW IS MY LIVING IN VAIN
251929 gonvz TONI! TONE! (me/MEr)*cum) 63 [ 58| 16 | 3cape (50 S0 DEFICOLUMBIA)
SEVEN WHOLE DAYS GIN AND JUICE
26 | 21 | 29| ToN) BRAXTON (LAFACE/ARISTAY 64 | 59 | 16 | sNoOP DOGGY BOGG (DEATH Row)
IT SEEMS LIKE OU'RE READY | WISH
21| 28| 11| g ety e v 6|1 GABRIELLE (GO!DISCS/LONDON/PLG)
HOW MANY WAYS WHAT ABOUT US
(2D 33| 12 TONI BRAXTON (LAFACE/ARISTA) 72| 2 | JopECI (UPTOWNMCA)
GROOVETHANG | [e7164( 10 C.R.EAM.
29| 12| 18 | ZUANE (LLTOWNMOTOWN) 67 [ 64| 10 | )TaNG Cian ounmen)
CRY FOR YOU PLAY MY FUNK
3022 | 24 | 15pec) wprownmca) 68671 2 | SiipLe € (BEACONFOX)
WHAT GOES UP q) | MISS YOU
GD; 42 | 6 MAZE FEATURING FRANKIE BEVERLY (WB) 1 | AARON HALL (sitAsMCA)
YOU DON'T WANNA MISS SOMETHIN' TO RIDE TO
@) 3 | 10 FOR REAL (ASM/PERSPECTIVE) 70| 66| 5 | 2ONSCIOUS DAUGHTERS (SCARFACE)
RIBBON IN THE SKY IT AIN'T HARD TO TELL
33| 25| 47 | o (ATLANTIO) (D} 75| 3 NAS (COLUMBIA)
@ 37| 4 REGULATE @ —11 BREAK UP TO MAKE UP
WARREN G. & NATE DOGG (DEATH ROW) WILL DOWNING (MERCURY)
EVER FORGET YOU . SOMEONE TO LOVE
35131113 uARIAH CAREY (COLUMBIA) (13 1 | YONT CONDITION (PERSPECTIVE)
@ 05 SWEET POTATOE PIE @ —11 EASE MY MIND
DOMINO (OUTBURST/RAL/CHAOS) ARRESTED DEVELOPMENT (CHRYSALIS)
47| 8 ROUND AND ROUND 1 IT'S YOU THAT 1 NEED
GLENN JONES (ATLANTIC) GUESSS (WARNER BROS.)
(O Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.

HOT R&B IIEI:IIIIRENT AIRPLAY

1 ||| | NEVER KEEPING SECRETS | | | CANTALOOP (FLIP FANTASIA)
BABYFACE (EPIC) US3 (BLUE NOTE/CAPITOL)
9 | |1 | cAN WE TALK 15| 10| 7 | COME iNstDE
TEVIN CAMPBELL (QWEST/WARNER BROS.) INTRO (ATLANTIC)
3| 2 | 5 | BETCHA'LL NEVER FIND 16 | 18 | 15 | ANOTHER SAD LOVE SONG
CHANTAY SAVAGE (1.D/RCA) TONI BRAXTON (LAFACE/ARISTA)
4 | 3| 2 | ALWAYS ON MY MIND 17| 15| 27 | LOVE NO LIMIT
SWV (RCA) MARY J. BLIGE (UPTOWN/MCA)
5| 1|2 | YOU DON'T HAVE TO WORRY 18 [ 16| 6 | THE MDRNING AFTER
MARY J. BLIGE (UPTOWN/MCA) MAZE FEATURING FRANKIE BEVERLY (WB)
615110 HEY MR. D.J. 19141 6 BREATHE AGAIN
ZHANE (FLAVOR UNIT/EPIC) ONI BRAXTON (LAFACE/ARISTA)
NEVER SHOULD VE LET YOU GO I'M SO INTO YOU
11617 | wrve o 20 (20| 37 | swyirca)
8 | 4| g | ANNIVERS 21| 17| 43 | DON'T WALK AWAY
TONY! TONI! TONE! (WINGMERCURY) JADE (GIANT/REPRISE)
9 | 7| 8 | RIGHT HERE (HUMAN NATURE) 22| — |21 | "MINLUV
SWV (RCA) JOE (MERCURY)
SHOOP IF
109 8 SALT-N-PEPA (NEXT PLATEAU) 311813 JANET JACKSON (VIRGIN)
DREAMLOVER REAL LOVE
1z MARIAH CAREY (COLUMBIA) 24225 MARY J. BLIGE (UPTOWN/MCA)
JUST KICKIN' IT RUNAWAY LOVE
121810 XSCAPE (SO SO DEF/COLUMBIA) 5|87 EN VOGUE (EASTWEST)
13 [ 13 | 27 | THAT'S THE WAY LOVE GOES Recurrents are titles which have appeared on the Hot R&B
27 | JANET JACKSON VIRGINY Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

90
35
13

41
18

7%

61
57

55

82

69
78

67
75
53
91
42
59

17

n

ASCAP/Polygram int’l, ASCAP)

ASCAP/D.T. Gerrell, ASCAP) CPP
AND OUR FEELINGS (Sony Songs. BMUVEcaf,

BMI) WBM

ASCAP/Nuthouse. ASCAP)
ASCAP/WB, ASCAP/Kendal, ASCAP)
ASCAP) WBM

EMI, BMI) WBM

THE BELLS Uobete, ASCAP) CPP

ASCAP/Fun City, ASCAP/Delicious Apple,
ASCAP/American Dream, ASCAP)

BMI/X-Men. BMI/McGuffin, BMI)

Corp. Of America, BMI)
ME) (BMG. BMI/Wu-Tang, BMI) HL

WBM

DREAM ON DREAMER (My Dog Luna,

FREAXS/I-IGHT (ALRIGHT) (Entertaining.
ASCAP/Enterprising Scroggins Girls. BMI)

Up, ASCAP/Peel Yo Capp!, ASCAP/Def Jam,
ASCAP/Gangsta Wit Knowledge, ASCAP)

Tunes, ASCAP/Mari-Knight, ASCAP}) WBM

ASCAP/Polygram Int’l, ASCAP) HL

ASCAP) WBM/HL

Breree, ASCAP/Freddie Dee, BMI)

ASCAP/Warner-T.

BMI/Hip Hop To Pop, BMI/Hip Hop Loco,
BMUChrysalis, ASCAP) CPP/WBM

ASCAP/Rogli, ASCAP/A! About Me, BMI}

BMI) WBM/HL
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NIGHT) (Warner-T.
Giant, BMI/Nomad-Noman, BMI) WBM

1I'M GONNA MAKE YOU MINE (Last Song,
ASCAP/Third Coast, ASCAP)

Brendon, ASCAP/Casadida, ASCAP) HL

BMI)

Care Of Business, BMI/CPMK, BMI) CPP

I’M READY (Ecaf, BMI/Sony, BMI) HL

| SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)
WBM/CLM

ITAIN'T HARD TO TELL (Large Professor, ASCAP/EM!
April, ASCAP/III Will, ASCAP/Skematics, ASCAP) HL
ITALL COMES DOWN TO THE MONEY (Shocklee,
BMLU/Extra Slammin’, BMI/Funk Groove, ASCAP/Lucy
Three, BMI)

IT’S ALL GOOD (Rap & More, BMI)

| WANT YOU (Wamer-Tameriane, BMI/BMG,
ASCAP/Chrysalis, ASCAP) HL

| WISH (Perfect, BMI/SPZ BMY/Rondor, PRS/irving, BMI) CPP
JOY (Kang's Thang, BMUBig Trell, ASCAP) CPP
JUST ANOTHER DAY (Queen Latifah, ASCAP)

KRAZY (ATV, BMI/Penny Funk, BMI/Mikie Dog, BMI) HL
(LAY YOUR HEAD ON MY) PILLOW (Potygram Int'l,
ASCAP/Tony Toni Tone, ASCAP/Dango, ASCAP) HL
LEAVIN (Potygram Int’l, ASCAP/Tony Toni Tone,
ASCAP/Dango, ASCAP)

LOVE ON MY MIND (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, ASCAP/Air Control, ASCAP) HL/WBM
MASS APPEAL (Gifted Pearl, ASCAP/IIl Kid,
ASCAP/EMI April, ASCAP) WBM/HL

THE MOST BEAUTIFUL GIRL IN THE WORLD
(Controversy, ASCAP/WB, ASCAP) WBM

MY LOVE (Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/MCA, ASCAP)

NEVER FORGET YOU/WITHOUT YOU (Sony. BMI/Rye
Songs, BMI/Ecaf, BMI) WBM

OLD TIMES’ SAKE (Nikke Duz It, ASCAP/MCA,
ASCAP/Tabracadabra, ASCAP)

ON AND ON (Blacknyasia, BMI/) Wilson, BMI/Rugged
Child, ASCAP)

OUTSIDE YOUR DOOR (Warner-Tameriane,

TITLE (Publisher — Licensing Org.) Sheat Music Dist.
100% PURE LOVE (Basement Boys, ASCAP/C-Water,
ALL OR NOTHING (Zomba, ASCAP/Black Hand,
Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
BMI/Boobie-Loo, BMI/Wamer- Tameriane, BMI) HL/WBM of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chal
ANYTHING (FROM ABOVE THE RIM) (Warer- SoundScan
Tamerlane, BMV/Interscope Pearl, BMI/Bam Jams, (] 1L
x 5 z x x
BACK & FORTH (Zomba, BMI/R Kelly, BM1) CPP 8|38 K]
BACK IN THE DAY (Rowdy Boy. ASCAP/Beans Tnbe. | | 2 | 2| 2| - o2 2| rme
= = v
BACK IN THE DAY (Interscope, ASCAP/Ahmad = g ‘; ARTIST (LABEL/DISTRIBUTING LABEL) £S ‘; ARTIST (LABEL/DISTRIBUTING LABEL)
OLD TIMES' SAKE
BECAUSE OF LOVE (Black Ice, BMI/Flyte Tyme, * * NO.1 » @B 4 | 6 SWEET SABLE (STREET LIFE/SCOTTI BROS.)
1|1 [12|BUMP N’ GRIND ELECTRIC RELAXATION
BELIEVE IN LOVE (Ted-On. BMY/Beck, BMI/K-Rob. R KELLY UNVE) 12w ano. 1| (3] 40| 8 | REREETE REQNATONE)
BMi/Calloco. BMI/EMI. BMI/Sony. BMI/Screen Gems- D 3|7 GOT ME WAITING 4037 | o | JUST ANOTHER DAY
HEAVY D. & THE BOYZ (UPTOWN/MCA) QUEEN LATIFAH (MOTOWN)
BACK & FORTH TREAT U RITE
BE THANKFUL FOR WHAT YOU GOT (Purple Recorss, | (3D 5 | 2 | RACK&FORTH. 41139 | 8 | AXGELA WINBUSH (ELEKTRA)
4| 2 | 14| PLAYER'S BALL (@) 63| 2 | | Miss you
BORN TO ROLL (DAMASTA, ASCAP/Varry White, ASCAP) OUTKAST (LAFACE/ARISTA) AARON HALL (SILAS/MCA)
BREAK UP TO MAKE UP (Wamer-Tameriane. BMI) WBM 5 | 4 | 10| THE MOST BEAUTIFUL GIRL... 43|33 | 19 | U SEND ME SWINGIN'
BUMP N’ GRIND (Zomba. BMI/R Kelly. BMI) CPP 4 (NPG/BELLMARK) MINT CONDITION (PERSPECTIVE)
CAN'T GET ENOUGH (Ecaf, BM!/Sony Songs, (5) 7| 3 | ANYTHING 44|35 | 12 | MASS APPEAL
BMI/Browntown Sound, BM!/Yab Yum, BMI/Sony, BMI) SWV (RCA} GANG STARR (CHRYSALIS/ERG)
CAPS GET PEELED (Power Artist. BMI/Tamu, SWEET POTATOE PIE COMP TER
BMI/What's Not, BMi/To Bee Cleared, BM)/Driveby, (D] 13| 7 | SOMiRG (oot bURSHRALICHACS) 85| 85 | 4 | S eRRISEWARNER BROS.)
I'M READY ) BELIEVE
THE CLOSER | GET T0 YOU (Ensign. BMUScarab, BMy) | | 8 | 8 | 9 | 1M READY @ @ owestwarner srosy | (@8 49| 3 DS OEIETACE
COMIN' ON STRONG (Rhythm Jazz, BMI/Sudden e —— :ZKDT:T:L:;A:SS (FERSPECTIVE)
Change. BMI/Ninteen Eighty, BMI/Mizmo. BMI/Music (B 18] 7 KEITH SWEAT (ELEKTRA) 47|42 3 | \[{FGAL (ROWDY/ARISTA)
COMPUTER LOVE (Troutman, BMI/Saja. BM) 10| 6 | 25| DUNKIE BUTT 48|41 | 15| GROOVE THANG
C.R.E.A.M. (CASH RULES EVERYTHING AROUND 12 GAUGE (STREET LIFE/SCOTTI BROS.) ZHANE (ILLTOWN/MOTOWN)
muiniw BORN TO ROLL 52110 HEY D.J.
CRY FOR YOU (EM! Apnil. ASCAP/DeSwing Mob, ASCAP) MASTA ACE INC. {DELICIOUS VINYL) LIGHTER SHADE OF BROWN (MERCURY)
FEENIN' I'M OUTSTANDING
A DEEPER LOVE (FROM SISTER ACT 2) (Cole, ASCAP | | 12| O | 7 | JoDEci twerownmca) 50 | 47 | 12| S/AQUILLE O'NEAL UIVE)
{Clivlles. ASCA Virgin, ASCAP/EM, ASCAF) HL PUMPS AND A BUMP D ROUND AND ROUND
DO ME (Strange Motel, ASCAP/Demarie, ASCAP) 13)10]8 HAMMER (GIANT/REPRISE) 5813 GLENN JONES uﬁgrmlc)
ASCAP/D.A.R.P., ASCAP/EMI April, ASCAP) WBM/HL 14 [ 12 [ 13 | GIN AND JUICE " 5250 | 17 | 'M IN THE MOOD
DUNKIE BUTT (PLEASE PLEASE PLEASE) (AMI. BMI) comun??:vs:(r’::rjzu RO :ET;: Al i sl i)
N Y
fztﬁ::lfsgmlg e r:::"“:xksg;’:)sép'g GIRL) (15 18 '9 SUDDEN CHANGE (EASTWEST) 33|44 {18 | PrernaL Emverc)
FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy. 16 | 17 | 12 | You kNOW HOw WE DO IT 54|43 ( g | RIBBON IN THE SKY
ASCAP/Portrait-Solar, ASCAP/Circle L, ASCAP) ICHCUBEI(ERIORITY) INTROIATUANTIC]
FEENIN' (EMI Apni, BMU/DeSwing Mob, ASCAP) WBMML | | 15 | 15 [ 1o | C.R.EAM. 55|51 | 13 | EUNK DAT/WHY IS IT?
WU-TANG CLAN (LOUD/RCA) SAGAT
BELIEVE IN LOVE ON Al
FUNK DAT/WHY IS IT? (Estrogen, BMU/Sam Biak, BM) 23| 3 | TEDDY PENDERGRASS (ELEKTRA) 56 | 54 | 11| SNAPwt comcin
GANG STORIES (Straight Hangin' Em, ASCAP/Geed 19| 19| 13 | NEVER FORGET You (5 65| ¢ | PAPAZ SONG
MARIAH CAREY (COLUMBIA) 2PAC (INTERSCOPE/ATLANTIC)
SOMETHIN' TO RIDE TO : I'M NOT OVER YOU
GIN AND JUICE (WB. ASCAP/Suge, ASCAP/Sony 22| 9 [ CONSCIOUS DAUGHTERS (SCARFACE) 63 | 2 | CE Ce PENISTON (ARMPERSPECTIVE)
GONNA LOVE YOU RIGHT (FROM SUGAR HILL) 211 16| 17 | SO MUCH IN LOVE 59| 55| 13 | A DEEPER LOVE
(Keiande, ASCAP/Chapters Of You, BMI/Sir Ricky, ALL-4-ONE (BLITZZ/ATLANTIC) ARETHA FRANKLIN (ARISTA)
ASCAP/BMG, ASCAP/Maestro, ASCAP/Dasly Double, 22|20 § | YOU MEAN THE WORLD TO ME 60 | 53| 12 | BECAUSE OF LOVE
TONI BRAXTON (LAFACE/ARISTA) JANET JACKSON (VIRGIN)
GOT ME WAITING (E-Z-Duz-it. ASCAP/Pete Rock, GONNA LOVE YOU RIGHT BACK IN THE DAY
ASCAP/EMI, ASCAP/EMI April, ASCAP/Uncle Ronme's, | | 23| 21 | 9 | AFTeR 7 BEACONFOX) (GD) 73 [ 2 | DR StoTT (Ture SREAKASM)
! PART TIME LOVER/I'M STILL.,. FREAKS/I-IGHT (ALRIGH
ROOYE THANG (i own, ASCAP sy 2| 5 | K-TOWNAL . SURE! (DEATH ROWS 82|61 | 9 | BORT Yhtsh e STREETISLAND)
ASCA ngers, ms, ASCA| oW
e : " 25| 24| 10 | AND OUR FEELINGS 63|12 | CAPS GET PEELED
HEY D.J, (FROM M1 VIDA LOCA) (Charisma, CANTALO(OP (FLIP FANTASI) ;rc (A:SAULWG SLATATLANTC)
. Y LOVE
EMUEMIIE! %6221 US3 (BLUE NOTE/CAPITOL) 643 MARY J. BLIGE (UPTOWN/MCA)
27|31 | 3 | WiLLING TO FORGIVE &) | 1 | Pume
HOW DO YOU HEAL A BROXEN HEART (CCW, ARETHA FRANKLIN (ARISTA) VOLUME 10 (IMMORTAL/RCA)
0 (8) 32 | 10 | YOU DON'T LOVE ME 66 | 60 | 10 | IF. THAT'S YOUR BOYFRIEND
HOW DO YOU LIXE IT? (Keith Sweat, ASCAP/E/A, DAWN PENN (BIG BEAT/ATLANTIC) ME'SHELL NOEGEOCELLO (MAVERICK)
ASCAP/WB, ASCAP/Scattsville, BMI/EMI Blackwood, 29|27 | 16 | WHATTA MAN 67| 59| 10 | I ALL COMES DOWN TO THE...
1 BELIEVE (Fiyte Tyme, ASCAP/Bridgeport, BM)) WBM SALT-N-PEPAVEN VOGUE (NEXT PLATEAU) TERMINATOR X (RAL/CHAOS/COLUMBIA)
. : v _ REGULATE UNDERSTANDING
IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST 1| WARREN G. & NATE DOGG (DEATH ROW) 68 | 57 | 18 | XsCaPE (30 50 DEF/COLUMBIA)
BMI/ Yy Jauz
334 4 GANG STORIES 69156 |51 WHOOMP! (THERE IT IS)
1 GOT CHA OPIN (S Souls, ASCAP/Shades Of SOUTH CENTRAL CARTEL (RAL/CHAQS) TAG TEAM (LIFE/BELLMARK)
Brooklyn, ASCAP/Target Practice, ASCAP/Misam, ASCAP) LOVE ON MY MIND YOU DON'T WANNA MISS
reel ' (32 43 | 3 | XSEAPe (50 <0 DEREOLUMBIA A0 — | 2 | YOk Reat (ntmpERSPECTVE)
_ 33| 28| 7 | PLAY MY FUNK 71| 62 | 29 | BREATHE AGAIN
I'M IN THE MOOD (EMI Virgin, ASCAP/Steven And SIMPLE € (BEACON/FOX) TONI BRAXTON (LAFACE/ARISTA)
1T'S ALL GOOD
I MISS YOU (MCA, ASCAP/Jamron, ASCAP/S 3430 [ 13| LaiimeR GIANTREPRISE) 12] 67| 3 | Saons Corby LEGS HALL (SILASMCA)
: ) WORKER MAN HOW ABOUT SOME HARDCO!
1M NOT OVER YOU {Last Song. ASCAP/Thrd Coast. ASCAP) (@) 38| 5 PATRA (EPIC) @D —| ! M.O.P. (SELECT E%EETH ROCORE
I'M OUTSTANDING (Shaq Lyrics, ASCAP/Chrysalis, | GOT CHA OPIN QUIET TIME T0 PLAY
ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP/Taking 36[35|5 BLACK MOON (WRECK/NERVOUS) 1417514 JOHNNY GILL (MOTOWN)
IT AIN'T HARD TO TELL DA BOMB
|1 NAS (COLUMBIA) @ — |10 KRIS KROSS (RUFFHOUSE/COLUMBIA)

(O singles with increasing sales. © 1994 Billboar/BPI Communications and SoundScan, Inc.
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BMU/Revolutionary Jazz Giant, BMI/Nomad-Noman, BMI}
PART TIME LOVER/1'M STILL IN LOVE WITH YOU (Irving.
BMUAI Groen, BMY/Swing Mob, BMU/EMI, ASCAP/EMI Aprit,
ASCAP/DeSwing Mob, ASCAP) HL/WBM/CPP

PLAYER'S BALL (Organized Noize, BMI)

PLAY MY FUNX (FROM SUGAR HILL) (Tony Toni Tone,
ASCAP/Polygram Intl, ASCAP/TCF, ASCAP) WBM/HL
PUMPS AND A BUMP (Bust-it, BM/Rap And More,
BMI/Bridgeport, BMI/Southfiekd, ASCAP/Micon, ASCAP)
QUIET TIME TO PLAY (Fiyte Tyme,
ASCAP/Perspective, ASCAP) WBM

REGULATE (FROM ABOVE THE RIM) (Suge,
ASCAP/Warren G., ASCAP)

RIBBON [N THE SKY (Btack Bull. ASCAP/Jobete, ASCAP) CPP
ROUND AND ROUND (Lu Ella, ASCAP/EMI April,
ASCAP/Heat Ray’s, ASCAP/WB, ASCAP)

SATISFY YOU (Sorcerors Labyrinth, BMI/ATV, BMI)
(SEEX AND YOU'LL FIND) THE XINDA RIGHT BABY
{Kharatroy, ASCAP/Chrysalis, ASCAP)

SENDING MY LOVE (9th Town, ASCAP/Naughty, ASCAP)
SXOUNDRELS GET LONELY (Rap & More, BM{}
SOMEONE TO LOVE (New Perspective, ASCAP)
SOMETHIN’ TO RIDE TO (FONKY EXPEDITION)
(Scarface, ASCAP)

SO MUCH N LOVE (Abkco, BMI)

STAY (Kaptain K, ASCAP/TuTu, ASCAP/MCA, ASCAP) HL
STIR IT UP (FROM COOL RUNNINGS) (Polygram
Int’l, ASCAP)

SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis,
ASCAP/AIl Init, ASCAP/Cats On The Prowl, ASCAP/Vent
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33
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Noir, ASCAP/Famous, ASCAP) CPP/HL

TAXE IT EASY (All Pro, BMI/Flex, ASCAP)

TELL ME WHERE IT HURTS (Mastone, BMI/Crystal
Aire, BMI/Crystal Rose, BMI/Virgin, BMI)

TREAT U RITE (Big Giant, BMI/Count Chuckula,
BMI/Warner-Tameriane, BMI}

TRIPPIN' (Trycep. BMI/Zomba, BMI/Ramal,
BMI/Warner-Tameriane, BMI)

UNDERSTANDING (Full Keel, ASCAP/Air Control,
ASCAP) WBM

U SEND ME SWINGIN’ (New Perspective, ASCAP)
WHAT GOES UP (Amazement, BM))

WHATTA MAN (Sons Of K-0ss, ASCAP/Sandia,
ASCAP/Next Plateau. ASCAP/irving, BMI) CPP

WHEN A MAN LOVES A WOMAN (A Diva,
ASCAP/Rightsong, ASCAP/Zomba, ASCAP/Art &
Rhythm, ASCAP) CPP

WHEN | NEED SOMEBODY (Flyte Tyme, ASCAP) WBM
WILLING TO FORGIVE (Ecaf, BMI/Sony, BMi/Warner-
Tameriane, BMI/Boobie-Loo, BM)) WBM

WORKER MAN (Tony Kelly, ASCAP/Zomba,
ASCAP/Aunt Hilda, ASCAP) CPP

YOU DON'T LOVE ME (NO, NO, NO) Uamrec, BMI)
YOU DON'T WANNA MISS (Irving. BMI/John-Cole-
Man, BMI/Ford-Payne, BMI) CPP

YOU KNOW HOW WE DO IT (Gangsta Boogie, ASCAP/WB,
ASCAP/Deep T . ASCAP/Full Keel, ASCAP) WBM
YOU MEAN THE WORLD TO ME (Stiff Shirt,
BMI/Warner-Tameriane, BMI/Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BMI) HL/WBM
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Source Awards Make Choppy Debut

B BY HAVELOCK NELSON

NEW YORK—The maiden voy-
age of the Source Awards,
launched April 25 at the Para-
mount Theater here, encountered
choppy waters, including several
long pauses in the show’s flow and
a production problem that caused
2Pac to go on stage and perform
while members of A Tribe Called
Quest were still accepting their
awards.

Dr. Dre and Wu-Tang Clan were
the big winners, each grabbing two
prizes. Dre was honored as pro-
ducer of the year, and his release,
“The Chronic,” was named album
of the year; Wu-Tang Clan was
named new artist of the year
(group), and earned single of the
year honors for “Method Man.”

Vocalist Mary J. Blige, named
best R&B artist, was the only
woman to win a Source Award.

Few attendees expected the
show to be a smooth ride. “A very
organized hip-hop awards show is
somewhat of an oxymoron,” com-
mented one observer.

The awards show was created by
The Source magazine to “recog-
nize those who have advanced the
hip-hop art form through DJing,
break dancing, graffiti, and rap-
ping,” said Mike Elliot, co-execu-

tive producer of the awards.

The winners in 14 categories
were determined from tabulations
of more than 10,000 ballots mailed
to Source magazine subscribers.

Recipients of the special Pio-
neers Awards—DJ Kool Here,
Grandmaster Flash, Afrika Bam-
baataa, DJ Hollywood, dancer
Crazy Legs (of the Rock Steady
Crew), and graffiti artist Phase
2—were determined by a panel
consisting of Russell Simmons,
KRS-One, DJ Red Alert, and
Henry Chalfant.

While many members of the hip-
hop community have had conflicts
with The Source in the past, they
still applauded and supported the
awards show. Fredro of Onyx said,
“The Source is The Source, but
this ain’t about The Source. It's
about payin’ homage to my bread
and butter.”

There are no plans to televise
the awards show.

Here is a complete list of win-
ners:

Artist of the year (group): A Tribe Called
Quest

Artist of the year (solo): Dr. Dre

New artist of the year (group): Wu-Tang
Clan

New artist of the year (solo): Snoop Doggy
Dogg

Lyricist of the year (group or solo): Snoop
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Doggy Dogg

Album of the year: “The Chronic,” Dr. Dre
Single of the year: “Method Man,” Wu-Tang
Clan

Motion picture soundtrack of the year:
*“Menace Il Society”

Acting performance, movie or TV: MC Eiht/
*“Menace Il Society”

R&B artist of the year: Mary J. Blige
Producer of the year: Dr. Dre

Dancehall artist of the year: Buju Banton
Live performer of the year (group or solo):
KRS-0ne

Video of the year: “Check Yo Self,” Ice Cube

RHYTHM & BLUES

(Continued from page 23)

ference are confident. “As the big guys
battle it out, there are going to be some
losers—but it doesn’t necessarily have
to be the small guys. For us, the key
has always been customer service, and
as long as we continue to provide it,
we’'ll be all right.”

Attendance was nearly overwhelm-
ing at the second annual Impact-Bill-
board Networking Fair. “The core of
the exhibitors are record distributors,
who, along with other entertainment
entities, present new artists, technol-
ogy, and products for conference dele-
gates,” says Suzanne Baptiste, senior
chart manager for Billboard and chair-
person for the event. Baptiste says
there were more exhibitors and atten-
dees than last year.

CONFERENCE MUMBLINGS:
Former Uptown publicist Lisa Cam-
bridge relocates to Atlanta as director
of publicity and media relations for La-
Face. ... Pendulum debut act Boogie

Monsters releases its “Riders Of The
Storm: The Underground Album” July

... Motorjam/Zoo’s new hip-hop
group Half Pit/Half Dead is described
as a “horror-core” act. Its debut single
in June is “Death Is Real.”

Down For The Cause. Uptown rapper
Heavy D and 15-year-old AIDS activist
Joey DiPaolo were among the many
celebrities who recently participated in
the taping of LIFEbeat’s public service
announcements to promote AIDS
awareness for MTV. LIFEbeat is a
music-industry organization dedicated
to fighting AIDS.
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= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
. || e Q O E COLLECTED, COMPILED, AND PROVIDED BY sounldlsialri
U 28| 28| €| TITLE ARTIST
EE| 25|82 23| waeet & numseroisTRiBUTING LABEL I I
* % * NO. 1/GREATEST GAINER * * %
(D) 2 | 2 | 7 | GOT MEWAITING # HEAVY D. & THE BOYZ
(C) (T) UPTOWN 54815/MCA 1 week at No. 1
2 | 1 | 1 | 15 | PLAYER'S BALL © OUTKAST
| {C} (M) (T) (X) LAFACE 2-4060/ARISTA
(@) 7 | w | 7 | sweer potaToE PIE © DOMINO
| (C) (M) (T) OUTBURST/RAL 77350/CHAQS
4 | 3 [ o | 23 | DUNKIEBUTT (PLEASE PLEASE PLEASE)® @ 12 GAUGE
{C) (T) (X) STREET LIFE 75373/SCOTT1 B
5 | 5 | 5 | 14 | BORNTOROLL =5 MASTA ACE INCORPORATED
| (C) (M) (T) DELICIOUS VINYL/EASTWEST 98315/AG
6 | 4 | 7 | g | PUMPSAND A BUMP & HAMMER
| {C) (D} GIANT/REPRISE 18218/WARNER BROS.
11 6| 3| 13| GINANDIUICE ® # SNOOP DOGGY DOGG
(C) (M) (T) (X) DEATH ROW/INTERSCOPE 98318/AG
COMIN’ ON STRONG & SUDDEN CHANGE
10 | 10 | 10 | (&7 eastwest os33uac ENG
9 | 9 | 6 | 12| YOUKNOW HOW WE DO IT # ICE CUBE
{C) (T) PRIORITY 53847
L8 L8 |8 | s, & WU-TANG CLAN
@ 11 13 9 SOMETHING TO RIDE TO & CONSCIOUS DAUGHTERS
A i {C) (T) SCARFACE 5385 I/PRIORITY

12 | 12 9 22

CANTALOOP (FLIP FANTASIA) @
(€} (T) (X) BLUE NOTE 44945/CAPITOL

& US3

13| 14| 11| 16 | WHATTAMANA @ SALT-N-PEPA FEATURING EN VOGUE
1 _(C) (T) (X) NEXT PLATEAU/LONDON 857 390/PLG
'REGULATE WARREN G. & NAT
NEw » ! (C) DEATH ROW/INTERSCOPE 98280VAG ARREN G. & NATE DOGG

(M) (T) RAL/CHAQS 77368°/COLUMBIA

GANG STORIES ¢ SOUTH CENTRAL CARTEL

PLAY MY FUNK .
_l_s LSTVIS 9 (C) (T) ) BEACON 10004/FOX - B Sz |
IT'S ALL GOOD * HAMMER
1 16 | 16 13 (C} (D) (T) GIANT/REPRISE 1827 1/WARNER BRO“ 2
21 | 25 | 8 | WORKER MAN ® PATRA
| (C) (M) (T} EPIC 77289 _
1 GOT CHA OPIN & BLACK MOON
’_19 18 22 5 (C) (T) WRECK 20083/NERVOUS
20 | 31 19 | 11 | 1T AINT HARD TO TELL *NAS

C} (M) (T) COLUMBIA 77385

@)| = | 18 | § | ELECTRIC RELAXATION & A TRIBE CALLED QUEST
(%14 ) JIVE 42179
220 IO TS O (R ST ONE B ngg @ QUEEN LATIFAH
— A) B OWN
MASS APPEAL @ GANG STARR
23 19 T 14 12 (C) (T) CHRYSALIS 58 /ERG G s A
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0 (3|32 |2a
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@D| 3| 2| 12

CAPS GET PEELED
(€} (M) (T) (X) ASSAULT/BIG BEAT 98331/AG

¢ DFC (DUET WITH MC EIHT)

39 47 4 RUMP ¢ VOLUME 10
(C) (M) (T) IMMORTAL 62844/RCA
29 | 31 13 | IF THAT'S YOUR BOYFRIEND & ME'SHELL NDEGEOCELLO
(C) (D) (T) 1X) MAVERICK/SIRE 18326/WARNER BROS
28 | 27 13 | !T ALL COMES DOWN TO THE MONEY & TERMINATOR X
(C) (M) (T) RALICHAQS 77168/COLUMBIA
27 | 29 | 35 | WHOOMP! (THERE IT IS) A * & TAG TEAM
(C) (M) (T) (X) LIFE 7900 1/BELLMARK
38 | 46 6 HOW ABOUT SOME HARDCORE & M.O.P,
—k (C) (T) SELECT STREET 25027
36 | 34 12 | DA BOMB @ KRIS KROSS
(C) (M) (T) RUFFHOUSE 77379/COLUMBIA
BACK IN THE DAY & AHMAD
NEW ) ! (C) (M) (T) (X) GIANT/REPRISE 1821 7/WARNER BROS.
REALLY DOE ¢ ICEC
RE-ENTRY 18 (C) (T) PRIORITY 53843 UBE
35 | 33 | 23 | COME CLEAN ¢ JERU THE DAMAJA
(C) (T) PAYDAY 127 OOO/FFRR
32 ) 2 SO TOUGH ¢ FREDDIE FOXXX
(C1 (T) FLAVOR UNIT 77468&/EPIC
BUCKTOWN © SMIF-N-WESSUN
NEW ) ! (M) (T) WRECK 20069°/NERVOUS Ssu
4| 3 ) 2 TEARS & DAKING & |
. (C) (D) (M) (T) ROWDY 3.5027/ARISTA
SHORT SHORTS RAHEEM THE DREAM
“ | 8| @ 19 (C) (D) (T) LIFE 79504/BELLMARK
GETTO JAM @ ¢ DOMINO
4148 |3% |3 (€) (M) (T} (X) QUTBURST/CHAOS 7729&/COLUMBIA
MONEY IN THE GHETTO ¢ TOO SHORT
% | 47| B (C) (T) JIVE 42195
HOW MUCH BOODIE DEM BOIZ
RE-ENTRY 4 (C) (M) (T) (X) CMBR 15515/CRITIQUE
KEEP YA HEAD UP ¢ 2PAC
48 | 4 ] ¥ (C) (M) (T) (X) INTERSCOPE 98345/AG
FANTASTIC VOYAGE ¢ COOLIO
m NEW ) ! (M) (T) (X) TOMMY BOY 617*
U.N.L.T.Y, & QUEEN LATIFAH
% (40 3 | 2 (C) (D) (T) MOTOWN 2225 @

(O Records with the greatest sales gains this week, ® Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units, A& RIAA certification for sales of 1 million units. Catalog
no. is for cassette single, *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single
availability, (X) CD maxi-single availability, © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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Judy Cheeks Flush With UK. C

AS JUDY CHEEKS REVELS in
the glory of a recent four-week
reign atop the U.K. club charts with
“Reach,” her delicious new disco/
house anthem on Positiva Records,
she giggles at the memory of a fate-
ful evening last year when a pair of
career-altering opportunities filled
her answering machine.

Shortly after ending a lengthy
sabbatical from recording, the
singer found herself cutting demos
with two different producers during
the same day. “By the time I got
home that evening, both had phoned
back with deals,” she recalls.

One bid was from PWL Records,
which she quickly passed on. “I
thought, ‘God, am I ready to be
molded into the next [pop diva]? 1
didn’t think so.”

Fortunately, the other offer was
from red-hot artist manager Dennis
Ingoldsby, the guiding force behind
such international pop/dance stars
as Dina Carroll and Eternal.
Seemingly within minutes, a con-
tract with Positiva (a U.K. subsidi-
ary of EMI Records) materialized,
and the single
“So In Love (The
Real Deal)” be-
gan packing
floors through-
out the U.K. and
Europe. Co-writ-
ten by Alan X
and China Bur-
ton, the record
won ardent DJ
kudos for its pop-smart hook, ster-
ling remixes by Frankie Foncett,
West End, and Sasha, and, of
course, Cheeks’ oh-so-charming, vi-
brant performance.

The activity surrounding “So In
Love” proved to be a nice change of
pace for the London-based, U.S.-
born singer, who bitterly fled from
the music industry several years
ago.

“I was just so fed up with the pol-
itics and narrow categorization at-
tached to making music,” Cheeks
says. “It made me sick. To me, the
idea of following others is so boring
and useless. I'd rather take a few
risks and feel good about what I'm
doing at the end of the day.”

Cheeks’ career started promis-
ingly enough—despite the fact that
she had no desire for stardom. “I
didn’t want to lose my soul to the
music business,” she says. “I learned
from my father [well-regarded gos-
pel singer Rev. Julius Cheeks] that
my voice was a gift and that it should
not be compromised at any time. In
fact, my mother told me I couldn’t
sing anything other than gospel un-
til I left her house.”

When she did, Cheeks found her-
self in Los Angeles, recording a
blues album produced by lke &
Tina Turner. A European tour sing-
ing back-up with the act in 1979 led
to a deal with Germany’s Ariola
Records, and yet another album,
“Mellow Lovin’,” which was re-
leased in the U.S. on Salsoul Rec-
ords. Buoyed by success, Cheeks
took up permanent residence in

CHEEKS

by Larry Flick

Germany, turning up on several TV
programs. “I was in a few movies,
and even did a game show. It was an
odd period of my life.”

Cheeks moved to London in 1987
to record “No Outsiders” for Poly-
dor, a project that she says was
fraught with stupid polities that left
her disillusioned and eager to leave
the music industry behind.

“It’s hard to say what brought me
back to this business, other than a
true love for performing,” Cheeks
says. “It’s a passion that you can't
just tuck away in a drawer and com-
pletely forget.”

Now on an even career keel,
Cheeks is near completion of a new
album—a set that sews easily cross-
able pop/house music into a fabric of
old-fashioned soul. She is joined by
a formidable lineup of producers
and songwriters that includes
Brothers In Rhythm and Eric “E-
Smoove’ Miller, as well as Foncett
and West End. Although she has re-
ceived a modicum of support from
EMI in the States, the label has yet
to make a solid commitment to the
album—which has actually sparked
active interest from several other
U.S. majors.

“I feel pretty confident that EMI
will really want this album once they
spend some time listening to it,”
Cheeks says. “It’s got a nice variety
of sounds, and I think it helps dispel
the myth that there are no real
songs in dance music. It's got a little
edge, and a lot of energy . . . just like
me.”

WHO’S MUSICISIT ANYWAY?
It's a sad commentary on the club
community when some of its citizens
resort to bootlegging a record that
an artist opts not to release.

Phillip Damien’s genius remix of
“Pearls” from Sade’s recent Epic
set, “Love Deluxe” caused quite a
stir at this year’s Winter Music Con-
ference, sparking heavy DJ interest.
Unfortunately, Sade viewed the mix
as an unnecessary distortion of the
song, and passed on its release. But
that has not stopped someone from
pressing the mixes on unmarked vi-
nyl and shipping copies to a number
of dance specialty shops around the
U.S. Jocks are buying 'em in droves.
In fact, New York’s WQHT radio
has even begun to play this version
of the track.

At this point, Epic has not taken
any action and has not offered any
comment on the situation. What a
bummer it must be for Sade to learn
that she has no ultimate control over
the music she has so painstakingly
crafted. And isn't this yet another
potent blow to our community’s bid
for credibility in the industry? No

matter how good a remix is, or how
cool you might look to your audience
for playing it, there is no honor in
stealing an artist’s music—or partic-
ipating in the act thereof. A little re-
spect is in order, don’tcha think?

SIDEWALK TALK: “Anytime,
Anyplace” has been tapped as the
fifth single from Janet Jackson’s
current Virgin opus, “janet.” Given
the wealth of juicier tracks still left
for the picking (such as the politi-
cally charged hip-hop anthem “New
Agenda” and the bouncy Stax hom-
age “What’ll I Do”), the choice of
this long and grinding ballad is a bit
of a surprise. And yet, R. Kelly’s
gratefully shortened, groove-in-
jected remix is a seductive bauble
that makes the most of La J's racy
performance, and it likely will in-
crease her R&B radio quotient. Da-
vid Morales gets a crack at last
year’s No. 2 club hit “Throb” on the
B side, giving it a cheeky dash of
string-induced drama . . . Just when
it appeared that EMI Records
might be forever slamming the door
on dance music with the recent de-
parture of department head John
Trienis, we hear from a reliable
source that a new department is be-
ing conceived. In it, there will be less
emphasis on club charts and more
focus on proper marketing and art-
ist development. Guess we’'ll have to
wait and see ... The San Francisco
indie- label scene has gotten a lot
more interesting now that Pound
America has begun cranking out one
strong single after the next. The la-
bel could experience a much-de-
served national breakthrough with
the recent release of “EKO: Electri-
cal Knockout,” a three-cut EP of
material crafted by Erik Wikman
and DJ jd. Stylistically, “Work Of
Love” and “Ascention” glide down
an electro/trance path, while the
hypnotic “The Beat That Goes
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

lub Chart Success

Jose’s Goin’ Krazy. Venerable Latin/pop artist Jose Feliciano has a pow-wow
with the folks at MUM Records and Pro-Motion on the club campaign for his first
house 12-inch single, “Goii’ Krazy.” The track, which features remixes by Tommy
Musto and “Bonzai Jim" Caruso, originally was serviced to DJs under the name
J.F., and it's picking up considerable support. Pictured standing, from left, are
Max Pedane, Pro-Motion; Peter Zaffina, Feliciano’s manager and president of
MJM Records; Feliciano; and Michael Castaldo, songwriter. Seated, from left, are
Brad LeBeau, Pro-Motion; and Kevin Doran, LIFT.

Boom™ has a pure garage/house
tone that will woo mainstream spin-
ners.

EAR CANDY: Though we are
more than a little bored with the on-
going new-jill-swing craze, Perspec-
tive/A&M quartet For Real rises
above the glut of rubber-necked
girlies with its gorgeous full-length
debut, “It’s A Natural Thing.” Long
on substantial songs and seamless
harmonies, the set is a joy to simply
hang back and listen to, but there is
an abundance of potential club jams.
“Li'l Bit” pops with jiggly retro-funk
guitars and a chugging groove,
while “Easy To Love” has a sultry
hip-hop core and loads of playful
sensuality. The album’s pleasant jolt
is a breezy pop/reggae interpreta-
tion of Led Zeppelin's “D’yer
Mak’er.” An appropriate dose of la-
bel commitment could render this a
multiformat smasheroo . With
her upcoming Big Beat collection
“No No No,” veteran Jamaican
chanteuse Dawn Penn delivers the
creatively satisfying yet commer-
cially viable album that her cult fol-
lowing has always known she was
capable of. Her dancehall roots re-
main prominent but are carefully
tempered with encugh hip-hop and
R&B spices to make the material ac-
cessible. Moving beyond the fine
first single, “You Don't Love Me,”
the set is fueled by the gems “I
Want A Love I Can See” and “I'll Do
It Again,” as well as a dark and pen-
etrating reading of Cat Stevens’
“The First Cut Is The Deepest.”
Each of these tracks shuffles at an
easy but insinuating pace that
should be of interest to DJs who like
to spice their programs with a plush
island feel ... Hanging on a ragga
tip a wee bit longer, the New York-
rooted Pow Wow Records continues
to tap into alternative dancehall
movements with “Stushness: The

First Lick ... ,” a compilation that
combines island elements with
Europop and dance flavors. Pro-
ducer D-Fex is at the helm, and the
album has tasty treats from Echo
Digital and Ganja Ash, among oth-
ers. A must for the open-minded . ..
Hi-NRG diekards are advised to
sprint to the nearest import shop for
a copy of “Young Hearts Run Free”
by Respect Featuring Hannah
Jones (Almighty, U.K.). The origi-
nal version is a festive good time,
but we think the series of well-meas-
ured remixes by Loveland (a team
doing well right now with its own
single, “Let The Music Lift You
Up”) are likely to meet with broader
DJ acceptance. They do a fine job of
enhancing Jones’ fiery vocal with an
elastic bass line and a flurry of loopy
synth passages.

PARTING GLANCES: The club
community is currently mourning
the loss of two highly talented, ven-
erable DJs to complications resulit-
ing from AIDS.

Dolph “Richie” Rivera passed
away March 27 in New Jersey. He
had a vast career that included spin-
ning at New York venues such as
the Anvil, the Flamingo, and the
Sandpiper, and mixing such classics
as “My Baby's Baby” by Liquid
Gold and Van McCoy’s “Lonely
Dancer.” Rivera also had a solid
sales background, with manage-
ment positions at Wiz Distributors
and Transworld Music.

Steve Smallwood died April 22 in
Fairfax, Va. Longtime Washington,
D.C., clubgoers will no doubt recall
his tenure at the now-defunct but
legendary Lost & Found, among nu-
merous other venues. He also was a
founding member of the Netta Soci-
ety, an underground DJ network.
Smallwood is survived by his long-
time companion, Tim Hayden.
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Artists & Music

Honorees Set For 1st B’hoard LMAs

CELIA, CACHAO, AND EMI-
LIO Star At LMAs: Two of Cuba’s
best-known musical figures—Ce-
lia Cruz and Israel Lopez “Ca-
chao” —and prominent manager/
producer Emilio Estefan will be
honored with special kudos during
Billboard’s inaugural Latin Music
Awards, set for May 18. Crugz, a
worldwide singing idol, and bass
master Cachao, an early progeni-
tor of mambo and descarga, will be
the first artists inducted into Bill-
board’s Latin Music Hall Of Fame.
Estefan will receive the second an-
nual “El Premio Billboard” for his
contributions to the Latino music
industry.

The LMAs will cap Billboard’s
fifth annual International Latin
Music Conference, May 16-18. By
the way, there is one line-up
change for the Brazilian music
showcase: Mfio Adnet, a gifted
composer/arranger/vocalist who
has worked with Antonio Carlos
Jobim, Joyce, and Leny Andrade,
is replacing Paralamas.

IBERO-LATIN SOCIETY
BOWS: In an effort to protect au-
thors’ rights for Spanish- and Por-
tuguese-language material in the
U.S., 13 societies from the Iberian
peninsula and Latin America have
founded Federacién Interameri-
cana De Sociedades De Autores E
Compositores of FISAC.

Societies that make up FISAC
claim that funds for their member
artists have not been properly col-
lected and remitted by U.S. coun-
terparts. Marcelo Duran, interna-
tional director of Brazilian society
SICAM, alleges that his society re-
mits $500,000 annually to its sister
society ASCAP, but receives little
in return. “The last check they
sent us was for $29,” says Duran,
“and we didn’t cash it because it
would have cost us $60.” Adds
SICAM president José Rai-
mundo, “The American societies
ASCAP and BMI are very precise
in calculating American authors’
rights, but unfortunately the same
doesn’t happen when it comes to
Latin Amerlcan Spanish, or Por-
tuguese artists.”

The new federation, established
in Miami, where its headquarters
will be located, is expected to begin
operation later this year. FISAC’s
modus operandi will be patterned
after Spanish society SGAE, the
world’s fifth-largest society. FI-
SAC’s founding members are SI-
CAM and UBC (Brazil), SGAE
(Spain), SPA (Portugal),
SADAIC (Argentina), SAEM
(Mexico), AGADU (Uruguay),
SCD (Chile), APA (Paraguay),
APDAYC (Peru), SAYCO (Colom-
bia), SAYCE (Ecuador), and SAC-
VEM (Venezuela).

BRAZIL INDIES CONFER:
From Tuesday (3) to May 27, the
Sao Paulo state government is
sponsoring “Férum Da Misica
Independente,” a sort of summit
meeting among Brazilian indies
featuring a series of panels and
concerts.

Scheduled to perform are Zizi
Possi, Jards Macalé, Guinga, Da-
vid Chesky, and Karnak. Partici-

by John Lannert

pants of the primary panels in-
clude representatives from
Brazilian indie labels such as Lu-
miar (Almir Chediak), Banguela
(Carlos Eduardo Miranda), Ca-
merati (Claudio Lucci), Velas (Vi-
tor Martins), and Lux (Nelson
Motta).

In related news, several well-
known Carioca producers have
formed Associacdao De Produtores

Independentes De Discos E Vid-
eos (APID), a trade outfit to be
modeled after U.S. trade group
NAIRD. The founding members
are Mazola, Mayrton Bahia, and
Alexandre Agra, with legal duties
being assumed by entertainment
attorney Nehemios Gueiros.

ARGENTINA-NOTAS: Album
sales of “La Era De La Boludez,”
by PolyGram rock trio Divididos
have surpassed 200,000 units, even
as the group survives internal
squabbling to stay together ...
With Walter Kolm and Federico
Scialabba leaving Radio Tripoli
Records to form their own new
ventures, remaining label execu-
tive Sergio Fassanelli has linked

(Continued on page 35)
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Crgwent Moon, the new label

Releases thar gcllcw: :

crescent y “Cachac...Master Sessicns Vel. 1,” a

venture that joins the
Latin. star-studded album featuring

vision and talents
the man credited with inventing the .

moon .

of Grammy‘i Awa{d-'winning producer
mambe. Israel “Cachac™ Lcpez.

Emilio Estefan, JP. and Epic Records.

; Due cut in july. g
records
The pirst release is prom Cheito, - -
a Latin singer/percussionist e origodgineeipNi g
whose piesty rhythms and unique vocals R i | T 3
Specialist.” starring Sylvester -

will mark his debut
, . , Stallone & Sharon
in Tropical music.
Stone, will feature tracks

His self-titled album

=2 = prom Miami Sound

Machine, Pop REB
.

a salsa lover’s dream

featuring

ile De La Vela," artist LaGaylia,

Gloria Estepan, and

and video. Donna Allen.

Due out in

Auguast.

Cheito’s "€l Baile De La Vela ' —

Produced by Emilio Estepan, Jr.
and Juanito R. Marquez.
Management: Estefan Enterprises

“Eple” Reg. U.S. Pat. & Tm. Cjt. Marca Resistrada.”/
#= 14 a trademark ob Sony Music Entertainment inc.
E is a tradexnark of Crescent Moon Records, inc.”

& 1994 Sony Musie Entertainmeat [ne.
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Liberty Brings Writers Into Studio

Albums, Tour Planned For Late Summer

B BY EDWARD MORRIS

NASHVILLE—Four of Nashville’s
top songwriters are in the process of
recording albums of their own music
for Liberty Records. Once the al-
bums are out—sometime in late
summer—the four will take to the
road as an in-the-round performing
group to promote them.

The songwriters involved in the
still-unnamed series are Kostas, Pat
Alger, Jon Vezner, and Jill Colucci.
According to Renee Bell, Liberty's
VP of A&R, each album will contain
two or three songs that have been
hits for other artists. The remainder

will be “brand-new material.”

Once the albums have been re-
corded and released, the four writer/
artists will go on tour—both as an at-
traction in their own right and as an
opening act. The William Morris
Agency will handle the booking, with
the aim of securing 10-40 dates.

Bell says she would like to see the
troupe play clubs as well as open
small-theater shows for such song-
writer-oriented headliners as Hal
Ketchum and Mary-Chapin Carpen-
ter. “We're only going to do dates
that make sense,” she adds.

Liberty has no plans to release
singles from the series, but Bell says

Canadian Singer/Songwriters
Team For Denon’s ‘Quartette’

B BY LARRY LeBLANC

TORONTO—Four of Canada's top
female singer/songwriters have
teamed up under the name Quar-
tette to release a Denon Canada al-
bum of the same name May 16.

Produced by Declan O'Doherty,
the 14-track Canada-only recording
features Sylvia Tyson (formerly of
Ian and Sylvia), Colleen Peterson
(who has worked extensively in
Nashville), ex-Great Western Or-
chestra vocalist Cindy Church, and
American-born Caitlin Hanford, who
performs locally with the Adobe
Brothers.

Still brimming with unbridled en-
thusiasm over the album’s recent
sessions, the four veteran perform-
ers, all of whom are continuing their
separate solo careers, admit to being
immensely proud of the group proj-
ect that evolved from a one-off per-
formance last summer.

“I'm so thrilled, being part of this,”
says Church. “One of the neat things
about it is that the motives are so
pure. The music and the friendship
are the main things.”

“It’s not that often in our business
you get to do something for the pure
musical pleasure of it,” notes Tyson.

Longtime friends, Tyson and Pe-
terson had frequently talked about
performing together as part of a fe-
male vocal group, but this only hap-
pened after Peterson was booked to
perform at Harbourfront here last
August. For the afternoon concert,
Peterson suggested performing as a
quartet and including Edmonton,
Alberta-based Church, whom she
had met a year earlier at the Edmon-

QUARTETTE

ton Folk Festival, and the widely re-
spected traditional country singer
Hanford.

After sending tapes of each other’s
songs back and forth, the quartet re-
hearsed some 23 songs for two days
prior to the Harbourfront perform-
ance. The four were so excited by
working together, and by the Har-
bourfront audience’s enthusiastic re-
sponse, that they started to think the
group could become permanent.

“The minute we started working
together, we realized we had some-
thing,” says Tyson. “You can have
four good voices but not have a {vo-
cal] blend. The blend is a gift.”

In preparation for sessions at the
Metalworks Recording Studio here
in February, Quartette members
first voted on material they had per-
formed at Harbourfront, and later
on CBC-Radio’s “Swinging On A
Star.” Then they sent each other ad-
ditional songs they wanted to include
on the debut album.

Besides originals from each mem-
ber, including such standouts as
“Hobo Girl” (Church), “Red Hot
Blues” (Peterson), and “Soul To The
Bone™ (Hanford), the album features
three superb covers: Stephen Fos-
ter’s “Hard Times,” the Russell
Smith and James Brown piece “King
of the Cowboys”; and Ralph Hill/
Bobby Atkins’ gospel-styled “When
God Dips His Pen.”

The majority of the quartet’s vo-
cals were recorded together at the
session, and it’s interesting to hear
four such diverse and distinctive
voices blending together. Tyson’s
voice has the richest, deepest tone;
Church can be heard on the high and
middle parts; Peterson is able to hit
both the high and low registers with
uncanny accuracy; and Hanford’s
voice has a thin, high-toned quality
that belies her bluegrass influences.

While Quartette most certainly
was inspired by the 1987 “Trio” al-
bum by Dolly Parton, Linda Ron-
stadt, and Emmylou Harris, Tyson
explains that Quartette is intent on
breaking new ground. “This album
sounds absolutely nothing like the

(Continued on puge 41)

she will play the music for the label’s
promotion staff to determine if cer-
tain cuts merit singles treatment.
“At this point,” she says, “it’s going
to be approached totally from a mar-
keting angle, rather than from ra-
dio.”

Bell says she would also like to do
a longform video of the writer/artists
performing and include segments
that involve the stars who have re-
corded their music.

Liberty also is looking for a corpo-
rate sponsor for the tour.

Alger, who says he and producer
Jim Rooney will have his album com-
pleted by May 1, notes that Liberty
is giving the writer/artists complete
artistic freedom within their “mod-
est budgets.”

“We're not being A&Red on our
choice of songs or producers or any-
thing else,” he says.

il

e ? \

Malaco Mates. Jerry Vandiver, seated at left, and Monty Holmes meet to sign
their songwriting deals with Malaco Music. Witnessing the signing, from left, are
Harry Warner of BMI and Malaco execs Betty Jo Fowler, director of publishing;
Steve Pope, director of creative services; and Bill Isaacs, director of operations.

GAYLOI{D’S GALAXY: It is not our custom to traipse
about town with our mouth agape and our brow knit in
puzzlement, but we've been trying awfully hard to come
to terms with the news that Gaylord Entertainment has
promoted the affable C. Paul Corbin from TNN pro-
gram director to VP for music industry relations. Ac-
cording to the release heralding this switch in chores,
Corbin is now charged with the task of “developing re-
lationships within the music industry.” To outside ob-
servers, this may seem like a reasonably innocuous
proclamation, but to those of us in Nashville the an-
nouncement is roughly equivalent to hearing that Saudi
Arabia is going to get serious about the oil business. As

What's Left For_Gaonrd To 6onquer?

Ubiquitous Firm Tells Corbin To ‘Develop Relationships’

”

right,” “morning light,” and “back home,” and then li-
cense them to local songwriters.

3. Lease and subdivide Garth Brooks.

4. Launch an all-awards channel and prograin it with
the thousands of such shows already on tape or in plan-
ning stages.

5. Buy those small areas of Nashville it doesn’t al-
ready own, establish an independent republie, and tax
egos.

MAKING THE ROUNDS: The Academy Of Country
Music's instrumentalist of the year winners are Glen
Worf (bass), Eddie Bayers (drums), Mark O’Connor
(fiddle), Brent Mason

its way from the mind of
its creator to the public
ear without Gaylord pick-
ing up a penny or two in

things already stand,
Gaylord Entertainment is — —
SW
the process, then some-

so ubiquitous that if a sin-
gle country song makes
one has been asleep at the
switch. = i

Consider this: Under
Gaylord’s broad umbrella
sits TNN, CMT, CMT
Europe, several positions on the Country Music Assn.’s
board of directors, TNNR (radio syndication), the con-
vention-clogged Opryland Hotel, the Opryland USA
amusement park with its hundreds of musical perform-
ers, the Grand Ole Opry, the Grand Ole Opry House
and such kindred entertainment venues as the Ryman
Auditorium and the Wild Horse Saloon, the General
Jackson showboat, the Springhouse Golf Club, four tel-
evision and three radio stations, Fan Fair, Gaylord Syn-
dicom, and the vast publishing catalogs of Opryland
Musie Group.

We find nothing nefarious in these broad holdings.
It’s just that we’re worried that Corbin will find no new
worlds to conquer—at least, not in this universe. Com-
passion, however, is our strong suit. So we attached
jumper cables to our temples and came up witn these
possibilities for Gaylord’s point man:

1. Establish the Gaylord Institute For Music Row
Receptionists to teach students variations of the one re-
sponse they currently have to master: “I'm sorry, he’s
in a meeting.”

2. Trademark such phrases as “my bahy,” “feels so

by Edward Morris

(guitar), Matt Rollings
(keyboards), Terry
McMillan (percussion
and harmonica), and Jay
Dee Maness (steel).
Other winners will be an-
nounced during the
ACM’'s award show on
NBC-TV May 3 ... Pop
vocalist Patti Austin
sings a duet with Cleve
Francis on his upcoming
Liberty album. The song
is Mike Reid and Naomi Martin’s “We Fell In Love
Anyway.” Francis’ album is being produced by Robert
Byrne, and will be out this summer . .. Stars come and
go, but the publicists are with us always. At least the
good ones are. One of Music Row’s most respected PR
firms, Network Ink, is celebrating its 15th year of in-
spired drum-beating, and we are happy to note this fact
without benefit of press release.

Liberty Records’ the Cactus Brothers are now tour-
ing Europe. When they complete their 14-date swing,
they will have performed in England, the Netherlands,
Switzerland, Belgium, Norway, and Denmark . . . Doug
Stone's recently reorganized fan club is up and running
under the leadership of Sharon Keith of Orlinda, Tenn.
... Nashville’s Leonard Bernstein Center For Educa-
tion Through The Arts aims to collect $300,000 from the
local music industry as part of its fundraising campaign
for program development ... Jesse Blevins, former
lead singer for the Bandit Brothers, has opened Tel-
star Productions in Nashville. The company offers an
entire artist development package.

36

BILLBOARD MAY 7, 1994



LOOK
WHO'S PICKED
stp
ALONG THE ROAD.




Tribune Entertainment Company has embarked on the most far-reaching

Journey into the world of country music to date. Qver 120 stations have

already taken to The Road and, this September, will take part in an unpar-
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alleled, multi-media country music initiative showcasing rhe most popular
artists in American contemporary music. If you’d like to know more about

where this Road is leading, call us. The journey is about to begin.
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THE ROAD:

DESTINATIONS .‘

S——

TELEVISION SERIES
A weekend syndicated prime-time show featuring a broad range of the

country artists who, together, have created a force in contemporary American

music that is curvently unrivaled in its wide and growing appeal.

RADIO NETWORK

A weekly syndicated showcase capturing the essence of major country recording artists,

e L

up-and-coming artists, and their music.

CLUBS

State-of-the-art performance venues across America where fans can experience

first-band the music that bas come to be such a vital part of their lives.

CONCERTS/TOURING

A series of live performances by many of our featured artists.

... _,,
v Doontin D v auier navnsesens - Seemminmiiremin e

PER-PER-VIEW

Special events and mega-concerts captured live for a pay-per-view cable audience.

DIRECT MARKETING

An operation devoted to merchandising a variety of Road products and services.
|
i
HOME VIDEO %
A continuing series of Road videos comprised of a combination 8

of original material and the highlights of our various Road television journeys.
]
?‘ TRIBUNE 2

ENTERTAINMENT

Company

In association with High Five Productions
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by Lynn Shults

RACKING UP HIS EIGHTH NO. 1 with “A Good Run Of Bad Luck”
(3-1) is Clint Black. The song was written by Black and his longtime collab-
wrator, Hayden Nicholas. The track was produced by James Stroud.
Black's debut single, “Better Man,” is a benchmark for the country musie
explosion of 1989. Quickly joining Black in the spotlight was Garth Brooks.
Their debut albums, Black's “Killin' Time" and Brooks’ “Garth Brooks,” de-
Huted on Billboard's Top Country Albums chart in the May 20, 1989, issue.
Black reached the No. 1 position Sept. 23, while Brooks peaked at No. 2
Aug. 18. From a historical perspective, it is documented that trends affect-
ing country music have usually been fueled by two primary artists.

IN RESEARCHING THE PAST, it looks like destiny paired the following
solo artists: Beb Wills and Ernest Tubb; Eddie Arnold and Hank Wil-
liams; Elvis Presley and Johnny Cash; the Everly Brothers and Jim
Reeves; Buck Owens and Roger Miller; Merle Haggard and Glen Camp-
bell; Conway Twitty and Loretta Lyvnn: Tammy Wynette and Charlie
Rich; Waylon Jennings and Willie Nelson; Ronnie Milsap and Charlie
Pride; Crystal Gayle and Kenny Rogers; Dolly Parton and Eddie Rab-
bitt; Alabama and the Qak Ridge Boys; George Strait and the Judds;
and Reba McEntire and Randy Travis. Had bar coding and SoundScan's
point-of-sale information been available during these times, the overall his-
torical impact of these artists on America's musical heritage—and on coun-
try's—would be far better documented. Their contributions went well be-
yond chart numbers. As Black and Brooks did for the "90s, each of these
artists brought something special to the marketplace, creating opportuni-
ties for contemporaries and those who followed in their paths.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is "Don’t Take The Girl” (23-11) by Tim McGraw, followed by “Wink” (46-
28) by Neal McCoy; "I Take My Chances” (62-43) by Mary-Chapin Car-
senter; “Why Haven't I Heard From You™ (28-21) by Reba McEntire;
“Foolish Pride” (50-34) bv Travis Tritt; “Little Rock” (31-22) by Collin
Rave; "Whenever You Come Around” (25-20) by Vince Gill; “Lifestyles
)f The Not So Rich & Famous (66-49) by Tracy Byrd; "Walking Away A
Winner" (21-17) by Kathy Mattea; and “Every Once In A While” (51-16)
by BlackHawk.

N EW ALBUMS BY powerhouse artists are on the way—and not a minute
w00 soon for those in radio. Grumblings have been loud about the lack of
new product to air during radio’s most crucial ratings period, the spring
book. The numbers generated during this period greatly affect radio’s rev-
enue and the perception of the country format’s popularity. For these rea-
sons, programmers would prefer to have a substantial number of new al-
sums by established artists at their disposal. New releases that will be of
.mmediate help are "This Is Me” by Randy Travis, “Sweetheart's Dance”
by Pam Tillis, and “Read My Mind" by Reba McEntire. Continuing to
show strong retail activity in a soft market is "Not A Moment Too Soon™
(1-1) by Tim MeGraw. The album is the week’s Greatest Gainer, with sales
of more than 100,000 units for the week. "Only What 1 Feel” (20-14) by

NASHVILLE—Sixteen new and
established country acts will per-
form 45 concerts in 31 cities as part
of the two-stage Crown Royal Coun-
try Music Series. In addition, there
will be approximately 160 concert
tie-ins in the form of dance and tal-
ent contests at clubs along the tour
routes.

This is the second year of country
tour sponsorship for Crown Royal, a
House Of Seagram brand of whisky.
The sponsor’s investment in the tour
is about $2.5 million.

As part of the promotion, the com-
pany will set up merchandise dis-
plays at all the concerts, with pro-
ceeds earmarked for Teach For
America. Crown Royal estimates its
contribution to this organization—
which places teachers in poorly
funded rural and urban schools—
will be more than $250,000.

Artists signed to the tour are

DENON’S “QUARTETTE’

(Continned from page 36)

Trio,” she says. “The Trio [members]
each had a love for the old music,
then picked their favorites and did
them beautifully. With us, we wanted
to create a totally different sound for
women's voices in country music.”

“When you hear the four voices on
the album, they are pretty much
equal,” Tyson adds. “The ones that
are not singing lead might be ever so
slightly behind, but they're not bur-
ied the way most hackg’round vocals
are. It's quite an unique sound.”

While each Quartette member
steadfastly intends to maintain her
own solo career—Church, for exam-
ple, recently released her album
"Love On The Range™ on Stony
Plain Records—Quartette will tour
extensively in Canada this summer.
Also slated for the group are appear-
ances on such national radio shows
as CBC-Radio’s "Peter Gzowski's
Morningside” (May 27) and “Swing-
ing On A Star.”

"We never want to lose the fact
that we work alone,” says Peterson,
“Quartette is our side project.”

ARTISTS & MUSIC

Sixteen Acts Board Crown Royal Caravan
Dance, Talent Contests Tie In To 45-Date, 31-City Tour

John Anderson, Confederate Rail-
road, Little Texas, Doug Supernaw,
Chris LeDoux, Shawn Camp, Shen-
andoah, Steve Wariner, Gary Mor-
ris, Boy Howdy, Marty Stuart,
Patty Loveless, Neal McCoy, Tracy
Lawrence, Tim McGraw, and Tracy
Byrd.

Venues will range from about
4,000 to 20,000 seats. The concerts
will be set up by local promoters.

The tour's first half, cilled “The
New Breed Stampede,” began April
24 and will continue through June
18, while the second half, “Honky
Tonk Heroes,” runs from Aug. 28-
Nov. 18.

Cities on the first leg of the tour
are Columbia, S.C.; St. Louis and
Kansas City, Mo.; Denver; Detroit;
Tampa, Fla.; Oklahoma City; Little
Rock, Ark.; Lafayette, La.; Phoenix;
Irvine and San Jose, Calif.; Chicago;
Indianapolis; Birmingham, Ala,;
Louisville, Ky.; Nashville; Jackson,
Miss.; Baltimore; Richmond, Va,;
San Antonio and Dallas, Texas.

On the second leg are Seattle; St.
Louis; Baltimore; Oklahoma City;
Nashville; Chicago; Indianapolis;
Fresno and San Bernardino, Calif.;
Phoenix; Jackson; Little Rock; Day-
tona Beach and Jacksonville, Fla,;
Birmingham; Detroit; Shreveport,
La.; Houston and Austin, Texas; Co-

lumbia, S.C.; Atlanta; and Denver.

The club events will be staged in
each market four to six weeks be-
fore the affiliated concert under the
“Crown Royal Country Music
Nights” banner.

During the spring tour, the focus
will be on dancers competing for an
appearance on TNN’s “Club Dance”
show. The grand-prize winner will
be chosen from videotapes of the lo-
cal finalists. In the fall portion, sing-
ers, songwriters, and bands will
compete for a recording session and
a release on a major country label.

On display at each concert will be
the Crown Royal “Rodeo Collec-
tion” line of logo-emblazoned mer-
chandise. It includes such items as
chaps ($450), ponchos ($12.50), ster-
ling silver button covers (three for
$25), caps ($12), belt buckles (up to
$350), sweat shirts ($35), T-shirts
($10), and lapel pins ($2).

The artists on tour also will sell
their merchandise.

Accompanying the touring acts
will be an exhibit of rare Gibson gui-
tars to draw attention to Gibson's
100th anniversary.

The tour is produced by Warner
Custom Music and the Avalon En-
tertainment Group. Avalon is in
charge of setting up the club activi-
ties. EDWARD MORRIS

Legends & Laymen. Tammy Wynette, fourth from left, discusses her hosting
duties for TNN's new series, “The Legends Of Country Music.” With her, from
left, are Terry Lickona, producer at KLRU-TV, Austin, Texas, where Willie Nelson’s
segments of the show are taped; singer/songwriter Mark Gray; Randy Travis; Paul
Corbin, VP of music industry refations for Gaylord Entertainment; and singer

Patty Loveless gets the Pacesetter award with a retail increase of 22%.

<OUNTRY SINGLES A-Z
#UBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

T

Stroudacaster BM BM/HL
4 AOOICTED TO A DOLLAR (Bekool ASCAP/Bnan's 58 FALLING OUY OF LOVE ﬂalNBnle BMI/Sanleela
0 BMI
VEF 34 FOOLISH PRIOE (Post Oak, BMI)
1 AGOOD RUN OF BAD LUCK (Blackened, BMI) CPP
63 BABY NEEDS NEW SHOES (Gibron BMi’Atiantic BMI/ 35 HONKY TONK CROWO (Songs Of PolyGram. BMI/Tubb's
us BMI
B 16 NOW CAN | H[I.P You SAV GOODBV[ (Reynsong BMI/
5 B L US ALL (Careers-BMG, BM)/Brea Burton B Col BM|
SESAC) HL/CPP
71 BE MY BABY TONIGHT (New Haven BMI/Music Hill 12 | CAN'T REACH NER ANYMORE (Ray Stevens BM!
BMI/O! ASCAP) Grand Avenue, ASCA
44 BETTER YOUR HEART THAN MINE (Sister Elisabeth 2 1F BUBBA CAN DANCE (1 CAN T00) (Sugar Bend. BMI
Polygram. ASCAP/Ranger Bob. ASCAP) HL
66 BREAK THESE CHAINS (Posey BMI/EMI Apni, ASCAP/ 713 IF)HAD ONLV KNOWN Uana Stantunes. BMI/Bug. BMI/
My Pug y B Alabama Band. ASCAP) WEBM
29 THE 19 IF THE GOOD 113 VOUNG Sony Tree. BMI/AImo
ASCAP) CPP/t
57 COMPANY TIME (Beginnet, ASCAP) 24 I'M NOI.IJING MY OWN (Pookie Bear, ASCAP/Bug.
41 COWBOYS OON'T CRY ( ASCAP)
BMI) HL 75 | MISS HER MISSING ME (Almo. ASCAP/WB. ASCAP,
64 C NOLF (BMG AS ASCAP)
S 69 INOEPENOENCE DAY (Soriy Cross Keys. ASCAP)
23 IJAOOV NEVER WAS YHE CAIJII.I.AC KIND (Maypop 39 INOIAN OUILAW ([dge 0 Woods ASCAP/Tommy
olgems-EM). ASCAP) WBM/HL Barnes ASCAP/ Mi/Acutf-Rose
11 DON'T TAKE TNE GIRI. Er Zanetis. BMI BMI) CPF
35 EAGLE OVER ANGEL ( nd Enterpn M 25 IN MY OWN BACKVARO (Texas Wedge. ASCAP,
40 EVERY ONCE IN A WNII.E (EMI Blacl\wnd BMI Songwriters Ink Regular Joe, BMI/Sony Tree. BMI)

43

41
46
68
52

60
37

49

Bobbie Cryner.

HL
) TAKE MY CHANCES (EMI Apnl. ASCAP/Getarealjob.
ASCAP/0on Schitz, ASCAP/Aimo. ASCAP)

)T)S NO SECRET (Music Corp Of America. BMI/Mark

C

IT WON'T BE OVER YOU (MCA, ASCAP/Kicking Bird,
BMI) HL

| WISH ) COULO HAVE BEEN THERE (Aimo. ASCAP,
Hoimes Creek ASCAP/rving, BMi/Colter Bay, BMI)
!"’IE< GONE FISHIN' (Emidy Boothe BMI/Magic

JIJST ONCE (NZD ASCAP/Bnan s Oream ASCAP)

KICK IT

KIS |E

Bus BMI/Little Big Town, BMI/Amencan Made. BMI)
HL/WBM

I.ET THE PICTURE PAINT ITSELF (Sony Tunes. ASCAP)

I.IF[ #9 (Songs Of PolyGram, BMI/Seven Angels BMI)

I.IFESTVI.ES OF THE NOT SO RICH & FAMOUS (MCA
Canada, SOCAN/Sold For A Song, SOC

ASCAP/MCA, ASCAP)

LITTLE ROCK (Sony Tree. BMI) HL

LOOKIN' IN THE SAME DIRECTION (Cupit Memaries.
ASCAP/Ben Hall, ASCAP

LOVEBUG (Glad. BMi/Blackjack. BMI)

MY LOVE (Square West, ASCAP/Howlin Hits, ASCAP/
Edge 0' Woods. ASCAP/Taguchi. ASCAP) CPP

MY NIGHT T0 HOWL (Great Cumberland. BMI/01amond
Struck, BMI/Hits Atnght, SESAC/Ciantro, SESAC/Francis
George. SESAC/Scramblers Knob, ASCAP/Five Bar-B

ASCAP) CPP

62 NEVER BIT A BULLET LIKE THIS (Zomba BMI
Millhouse, BMI) HL/CPP

3 PIECE OF MY HEART (Unichappell. BMI/Web 1V, BMI)

HL

42 RED AND RIO GRANOE (J-Keys. ASCAP/Supernaw

ASCAP)

ROCK BOTTOM (BCL. BMI) HL

ROPE THE MOON (Aimo. ASCAP/Bamatuck ASCAP/Just

A Dream, ASCAP/Pearl Oancer, A

74 RUNAWAY TRAIN (Mighty Nice,
ASCAP/EMI Apnl, ASCAP)

18 SPILLED PERFUME (Ben's Future,
BMI/Acuff-Rose. BMI) HL/CPP

15 THAT AIN'T NO WAY TO GO (Sony Tree. BMI/Buffalo
Praine Songs. BMI/0on Cook, BMI) HL

50 THAT'S MY BABY (Almo. ASCAP/LaSongs Ascap/Taste
Auction, BMI/Wacissa River, BMI} CPP

30 THEY DON'T MAKE ‘EM LIKE THAT ANYMORE (Farren
Curtis, BM)/Mike Curb. BMI/Full Keel, ASCAP/Farrenuft,
ASCAP/Curbsongs. ASCAP) WBM

53 THINKIN' PROBLEM (New Court, BMI/Low Country
BMI/Almo. ASCAP/Hayes Street,
ASCAP) HL/CPP

48 (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN (Al
Andersongs. BMI/Mighty Nice. BMI/Hecktone, BMY/
Foreshadow. BMI) CLM

36 TRYIN TO GET OVER YOU {Benelt, BMI) WBM

14 TRY NOT TO LOOK SO PRETTY (Coal Dust West. BMV,
Songs Of PolyGram. BMI/Seven Angels, BMI/Warner
Tamerlane. ASCAP) HL

17 WALKING AWAY A WINNER (Great Cumberland, BMI

oo

AP) CPF

BMI/Blue Wate

BMI/Sony Tree.

ASCAP/EMI  Apn

Diamond Struck, BMI/L
Made. BMI) WBM/CPP

45 WE DON'T HAVE TO 00 THIS (BMG Songs. ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

32 VINAT A CRYING SHAME (Sony Tree. BMI/Raul Malo,
BM)/Songs Of PolyGram, BMI/Seven Angels. BMI) HL

2 WNENEVER YOU COME AROUND (Benefit. BMI
Foreshadow, BMI/Uncle Pete, BMI) CLM/WBM

13 WHERE DO | FIT iN THE PICTURE (Linda Cobb, BMY/
Lon jayne. BMI)

61 WHERE WAS ) (Sony Tree, BMI/MCA, ASCAP/Gary Burr,
ASCAP) HL

67 WHITE PALACE (Coburn, BMI/MCA. ASCAP/Sold For A
Song. ASCAP/Brother Bart, ASCAP)

54 WHOLE LOTTA LOVE ON THE LINE (Acuft-Rose, BMD)

38 (WHO SAYS) YOU CAN'T HAVE )T ALL (Mattie Ruth
ASCAP/Seventh Son, ASCAP/Sony Cross Keys, ASCAP)
HL

21 WHY HAVEN'T ) HEARD FROM YOU (Bash, ASCAP/Ufe
0f The Record. ASCAP)

28 WINK (uttle Big Town, BMI/Amencan Made, BMI/Grea
Cumberland, BMI/Oi1amond Struck, BMI)

10 WISH t DIDN'T KNOW NOW (Songs Of PolyGram. BMI/
Tokeco. BM)) HL

21 WOMAN, SENSUOUS WOMAN (Acoustic. BMI) CPP

33 WOROS BY HEART (Enghshtown, BMI/Warner-
Tamerlane. BMI) WBM

7 YOUR LOVE AMAZES ME (Gila Monster, SESAC/Great

Cumberland. BMI/Oramond Struck, BMI) CPP

65 YOU WOULDN'T SAY THAT TO A STRANGER (August
Wind, BMi/Hendershot. BMI/Longitude. BMi/Lazy Kato,
BM!
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED
BROADCAST DATA SYSTEMS RADIO TRACK SERVICE. 133 COUNYa:
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

OR EK ENDING MAY 7, 1994
F S
x x| ¥ © I~ x x| 2 o
oy | bE|2g| ¢ ARTIST 28|24 (23| €%| T ARTIST
I¥|s% i 2|33 :sgéch:R SONGWRITER) LABEL & NUMBERDISTRIBUTING LABEL E3| 3312|335 rRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
LIFE #9 & MARTINA MCBRIDE
A OB RERIGFRAE b *kk NO. 1 * &% A g 3 | 15 | 18 | FWORLEY £ SEAY.MMCBRIDE (KOSTAS.T.PEREZ) (C) (V) RCA 62697
1 week at No. 1 5
D] 3 | 6 | 10 | A e Zeitrnaubiouss i ©ircacosee | | 38 | 40 | 30 | 15 | (WHO SAYS) YOU CAN'T HAVE IT ALL # ALAN JACKSON
@ 4 7 13 IF BUBBA CAN DANCE (I CAN TOO) & SHENANDOAH 39 33 17 16 INDIAN OUTLAW @ & TIM MCGRAW
D Co% A RAYBON,M.MCGUIRE,B.MCDILL) (€) (v) RCA 62761 J.STROUD. B GALLIMORE (T.BARNES,G SIMMONS J D LOUDERMILK) (C) (v) CURB 76920
3 1 2 13 PIECE OF MY HEART & FAITH HILL 51 61 4 EVERY ONCE IN A WHILE & BLACKHAW
S.HENDHIL®Y (B.BERNS.J RAGAVOY) (C) (V) WARNER BROS. 18261 M.BRIGHT.T DUBOIS (H.PAUL.V STEPHENSON.D ROBBINS) (C) (V) ARISTA 1-266
ADDICTED TO A DOLLAR & DOUG STONE v
@] 6 8 | 11 | T TWouo.L STONE (0 STONE R HOOD.R MADDOX K TRIBBLE) (€) (V) EPIC 77375 48 | 5 | 5 éTH&&r.“c,]; EER?,‘C’E ,R M!S‘}(‘}H) STE(\\f)EA;lI\é%B ll-,jg,
BEFORE YOU KILL US ALL & RANDY TRAVIS
@ ! 10 | 9 | CLEWAING ik FOLLESEM.T BARNES) (C) (V) WARNER BROS. 18208 2 | 27| 23|14 2 ERﬁF?;ﬁ;&&?ﬁﬂ?&Nsom e 5(9,';%'}?351
ROCK BOTTOM WYNONNA | TAKE MY CHANCES MARY-CHAPIN CARPENTEF
§ ) 1 12 | rerown J.R.COBB,B BUIE} (€) (V) CURB 54B09/MCA 62 | — 2 JJENNINGS. M € CARPENTER (M.C.CARPENTER.D.SCHLITZ) (V) COLUMBIA 77476
@ 9 | 11 | 13 | YOUR LOVE AMAZES ME # JOHN BERRY a4 | 24 | 21 | 14 | BETTER YOUR HEART THAN MINE TRISHA YEARWOOD;
C.HOWARD (A HUNT.C JONES) LIBERTY ALBUM CUT GELNSEL % ANSILLY & LOLO) (C) V) MCA 54787
11 16 8 ROPE THE MOON & JOHN MICHAEL MONTGOMERY 45 38 14 17 WE DON'T HAVE TO DO THIS TANYA TUCKER
S.HENDRICKS () BROWN, J DENTON,A.BROWN) (C) (v) ATLANTIC B7248B . CRITEMEIELD M5 BURK ¥ SHAW) (v) LIBERTY 17803
()| 12 | 13| n | LOVEBUG GEORGE STRAIT 53 | 75 | 3 | 'WISHICOULD HAVE BEEN THERE # JOHN ANDERSON
T.BROWN,G STRAIT (C.WAYNE.W.KEMP) (C} (V) MCA 54819 J STRGUD ) ANDERSON (J ANDERSON,K ROBBINS) (v} BNA 62795
13 20 8 WISH | DIDN'T KNOW NOW & TOBY KEITH 56 60 4 COWBOYS DON'T CRY & DARON NORWOOD
N.LARKIN,H SHEDD (T.KEITH) (v) MERCURY B5B 290 J.STROUD J.CARLTON (J.ALLISON. J.RAYMOND.B.SIMON.D.GILMORE) (C) (V) GIANT 1B216
(TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN HAL KETCHU
anthr. S ok AT * * * AIRPOWER * * * o 57 | 66 3 A.REYNOLDS.J.ROONEY (A.ANDERSON,H.KETCHUM) (C) CURB 7692 ¢
AD| 5 | 5 [ 6 f O o b Cumiriu wisounsong (€00 CURS 74935 6 | | 2 | LIFESTYLES OF THE NOT SO RICH & FAMOUS # TRACY BYP
I CAN'T REACH HER ANYMORE SAMMY KERSHAW ¢ W
12 5 3 17 CANNONN WL (42 PLTERSEN B.THEIEN) (C) (v) MERCURY B5B 102 A 62 5 g’:‘.ﬁlglg'mfyﬂg? ?CYANNOM gl)_ﬁl?'llc“ HI7T64
T WHERE DO | FIT IN THE PICTURE ® CLAY WALKER KISS ME, I'M GONE o VARTY STUART
@ g JSTROYD (G WALKERY 5 () GIA:)T 'B: 10 31 | 36 | 26 | 16 | {aRownMSTUART (MSTUART B.DIPIERO) (©) (V) MCA 54777
TRY NOT TO LOOK SO PRETTY & DWIGHT YOAKAM -
14 | 18 | 12 | piNnErson io vokam ustas (C) (V) REPRISE l;z:!;/WSARNER BROS. @ 52 | 58 | 10 #gnsgw(n)%rﬁwnmv_x L ERALE) ¢ DAVID «léi):E/:hrﬂtl:JARs
THAT AIN'T NO WAY TO GO # BROOKS & DUNN THINKIN' PROBLEM DAVID B
@ 8] 2 3 | D.COOK.SHENDRICAS (R 5404, BROOKS.D.COOK) (V) ARISTA 1-2669 @ 63 | 68 4 1 BCHANGEY (D.BALLA.SHAMBLIN.SZIFF) (€) (V) WARNER BROS, 1
HOW CAN | HELP YOU SAY GOODBYE & PATTY LOVELESS
18 27 8 E GORDY,JR (8.8 COLLINS,K TAYLOR GOOD) (V) EPIC 77416 65 74 3 x’:&%&}gﬂ&,k‘%\ﬁg’” THE LINE AAR((‘I))':CTA' 22
EAGLE OVER ANGEL & BROTHER PHELF
WALKING AWAY A WINNE: * * AIRPOWER * * * © KATHY MATTEA 8 | %8| ¥ 7 BelI P8 | #HEUR 5 GUINN Y GUINN_ L PETERS) (V) ASYLUM 0001,
@ 21 | 35 | T | jleo(rsnapiro,8 Dipiero) (C) (V) MERCURY B5B 464 61 | 63 | 6 | LOOKIN'IN THE %\DME DIR_EgTION . K(ENVIQAE’!’;’I&L};;E
— S OUMT (W SO | S0O%. 5 \E i
* % * AIRPOWER * * % 57 | 47 | 4g | 11 | COMPANY TIME # LINDA DAVIS
20 | a1 7 SPILLED PERFUME & PAM TILLIS J.GUESS IM MCANALLY) (C) V) ARISTA 1-2664
S.FISHELLP-TILLIS (P TILLIS.D.DILLON) (C) (V) ARISTA 1-2676 0| — ) FALLING OUT OF LOVE & JOHN AND AUDREY WIGGINS
IFT-TE GOOD DIE YOUNG © TRACY LAWRENGE J.SCAIFE,J.COTTON {J. W.WIGGINS} (C) (V) MERCURY B5B4 7+
13 8 ! 14 | [ 51ROUD (PNELSON.C.WISEMAN] ATLANTIC ALBUM CUT 67 69 5 ALL OVER TOWN DON C(
R PENNINGTON (T BARNES R RANKIN) (v) STEP ONE 4
* % * AIRPOWER * % % 60 | 60 | 65 | 6 | LETTHE PICTURE PAINT ITSELF # RODNEY CROWEL
25 43 4 WHENEVER YOU COME AROUND VINCE GILL T_BROWN,R.CROWELL (R.CROW, Clytca 5482
T.BROWN (V.GILL,P.WASNER) = {C) (V) MCA 54B33 o | 5 | 52 | 17 | WHERE WAS lT ® RICKY VAN SHELTON
* % * AIRPOWER * % % S.BUCKINGHAM (H.STINSON,G BURR) Cl /%) COLUMBIA 7733
WHY HAVEN'T | HEARD FROM YOU 0 © REBA MCENTIRE 62 | 60 | 56 | 9 | NEVERBIT A BULLET LIKE THIS GEORGE JONES WITH SAMMY KERSHAW
@ 28 | 38 3 T.BROWN,R MCENTIRE (S.KNOX,T.W.HALE) (C) (V) MCA 54B23 B.CANNON.N.WILSON (J FOSTER,M.PETERSEN) MCA ALBUM CUT_
- - i 75 | — | , | BABYNEEDS NEW SHOES ® RESTLESS HEART
* AN AIRPOWER * R n JLEQCIENNINGS RESTLESS HEART (R GUILBEAU B.CRAIN.T MCHUGH) (C) (V) RCA 62827 8
LITTLE ROCK & COLLIN RAYE
@ 31 4 5 J.HOBBS £ SEAY,P.WORLEY (T.DOUGLAS) (V) EPIC 77436 CRY WOLF * % *HOT SHOT DEBUT * * * ¢ VICTORIA SHAW
(23)| 2 | 32 | 9 | DADDY NEVER WAS THE CADILLAC KIND # CONFEDERATE RAILROAD NEWD | | | opisromun wga ieany g A SR
B.BECKETT (B.NELSON,D GIBSON) (C) (V) ATLANTIC B7273 NEWD YOU WOULDNTISAY THAT T A STRANGER © SUZY BOGGUS®
24 | 10 5 18 | I'M HOLDING MY OWN @ LEE ROY PARNELL .@ ! J.BOWEN S BOGGUSS (P.BUNCH,D CRIDER) (v) LBERT
1 T C) (V) ARISTA 1-8739
SRS el - NEWD | | | BREAK THESE CHAINS  DEBORAH A
@ 22 28 9 !hs‘LMEY souvgxcgcgsmg’gom <1< GOTTLIBS L DIFFIE) A4 (J\l?EEPllC)g';';L% J.STROUD,D.ALLEN /D ALLEN M.A.KENNEDY,K.FLEMING) (C) (V) GIANT ,
7 - - - ——— = WHITE PALACE CLAY WALK
MY LOVE euttieTexas | |GD| 13 | — | 2 ,
2% | 16 9 17" | J'STROUD C DINAPOLLLD GRAU (P HOWELL.B.SEALS. T.BARNES) (C) (v) WARNER BROS. 18295 IJ.IS\:?E")S(ZGISZNEERI;? S” ll::;‘l' G:";&"“;{"IE‘[' 1
68 | 69 [ 71 6
@ 3% | 42 | ¢ | WOMAN, SENSUOUS WOMAN MARK CHESNUTT W.KIRKPATRICK (W.KIRKPATRICK) (C) (V) BNA 6279
M.WRIGHT (G.S.PAXTON) (C) (V) MCA 54822
.(3) INDEPENDENCE DAY MARTINA MCBRIDE
46 | 59 3 ggg:bm (B.DIPIERO, T.SHAPIRO) © (V)N AE&‘&T%%?S% == NEW : EOREYE EAY 1L ACARIDT 10 OFTERS! I(C) w R%A £2e”
. e IT IS NO SECRET & MARK COL.
THE CHEAP SEATS ® ALABAMA NEWD | | ] o
a2 | 5l 4 J.LEO,L M.LEE,ALABAMA (M.HUMMON,R.SHARP) (V) RCA 62623 2 o CIULINEL
a1 | 47 | 6 | THEYDON'T MAKE EM LIKE THAT ANYMORE Bovrowoy | |TD| NEWD | 1 | SEMY BABY TONIGHT JORN e ekt saaths
KICK IT UP OHN MICHAEL MONTGOMERY
@ 4 | 26 | 8 QAJN%!SG("'“L'IQ A'-:z(o)x\algnLrs CBLACK) . LORR“(EV)'V;NOBGE;\G"; @ RE-ENTRY 2| SHEMDRICKS (LROBINSON A.BYRD) ’ ¢ ATLANTIC ALBUM CUT
- 3 o IF 1 HAD ONLY KNOWN A NTI
32 (29| 25| 19 3'0'39.3( :MELROYJE‘JS(TEASS)HAME °* THECMV}}\»‘EB;E;&% @ RE-ENTRY 6| T bmzain & MCENTIRE o) STANFIELD.C MORRIS) REBMCTELEBUM '35
o RUNAWAY TRAIN & DAWN SEARS
WORDS BY HEART @ BILLY RAY CYRUS NEWD | 1 | e » recsevs M
Bn 12 15 J.SCAIFE,) COTTON (R NIELSON,M.POWELL) (C) (V) MERCURY B5B 132 0 r;i‘lss HE:: :IILIVSLT:J?SI\)IIE = :)Szc\frssg;‘:;é:
5 | 67 | 3 g 2%%\!3(*: TF;VI*JT?E o ARL%:\!\;/JESTQ!TBE 15 | 74 | — [ 2 | 1 SHEOD.D.OANIEL (€ WISEMAN,R.SAMOSET ) (C) (v) MERCURY B58568
d : V) W )
35 39 39 13 HONKY TONK CROWD @ RICK TREVINO () Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
S.BUCKINGHAM (M.STUART) {C) (V) COLUMBIA 77373 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable.
3 43 34 18 | TRYIN’ TO GET OVER YOU & VINCE GILL (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avaitability. (T) Viny! maxi-single availability. (V) Viny} single
T.BROWN (V.GILL) (C) (V) MCA 54706 availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
1 e 1 NO DOUBT ABOUT IT & NEAL MCCOY 20 | MY BABY LOVES ME ® MARTINA MCBRIDE
8 BECKETT £1 S SHERRILL S SESKIN) ATLANTIC P WORLEY E SEAY.M.MCBRIDE (G.PETERS) RCA
9 | 1 STANDING OUTSIDE THE FIRE ® GARTH BROOKS 15 | 12 | 10 | 32 | CHATTAHOOCHEE ® ALAN JACKSON
A RE W D Ui YATES.G BROOKS) LIBERTY K.STEGALL (A JACESON J. MCBRIDE) ARISTA
3 — 1 HE THINKS HE'LL KEEP HER ® MARY-CHAPIN CARPENTER 16 | 13 8 18 | GOD BLESSED TEXAS @ LITTLE TEXAS
J.JENNINGS M € CARPENTER (M.C CARPENTER,D SCHLIT2) COLUMBIA J STROUD,C.DINAPOLID.GRAU (P.HOWELL B SEALS) WARNER BROS.
4 l - 2 j\sITERgl?r;r Jlluhgér?fou (M.BARNES ) JOHNIANDERSEH 17 ! ! 14 i‘ﬂéﬁ&? tllJ) YUAKAM) & owiGHT Yg?;‘nﬁshg
; BNA
5 2 o 2 1 JUST WANTED YOU TO KNOW MARK CHESNUTT 18 9 . 2 THAT'S MY STORY @ COLLIN RAYE
M.WRIGHT (G HARRISIW T MENSY MCA P WORLEY ! HOEU £ SEAY (L.R.PARNELL.T.HASELDEN, EPIC
6 3 o 2 ROCK MY WORLD (LITTLE COUNTRY GIRL) © BROOKS & DUNN 19 | 17 13 | 24 | WHAT'SITTO YOU & CLAY WALKER
D.COOK,S.HENDRICKS ‘B.LABOUNTY.S O'BRIEN) ARISTA 4.STROUD (C WRIGHT R E.ORRALL) GIANT
| SWEAR ® N MICHA SHE'D GIVE ANYTHING € BOY HOWDY
1 — | = 1 S MENDRICKS (F ) MYERS,G.BAKER) JOHN MICHAEL Mom(i?&ﬁﬁz 20 |15 9 ! C.FARREN (J.STEELE,C FARREN.V.MELAMED) CURB
GOODBYE SAYS IT ALL . HAWK WE JUST DISAGREE @ BILLY DEAN
8 4 1 ) M.BRIGHT,T DUBOIS (J MAURAE C BLACK,B.FISCHER) BLACKAmsrA 2 18 = § J.BOWEN.B DEAN (J.KRUEGER) LIBERTY
9 6 2 6 ﬁ ﬂII,LNEHLSE”SESDg A&h,,ﬁ,"o% “Sﬁgm?“ ACTION @ TOBY KEITH 2 | — | - l ILLEgL ﬁifé‘éfinmw (G.BAKER F.J. MYERS) ALABAMA
H. t J ) MERCURY LEQ, :
HEY CINDERELLA *
10 7 4 8 }'5‘450‘3,?,7.&.!,\?&5,,, oy WAE% 281641 3 J.BOWEN,S BOGGUSS (S.BOGGUSS,M.BERG.G.HARRISON) sur Boc.ﬁ’”;«??
THE BOYS & ME @ SAWYER BROWN
1613 1o | SR cacn M R e e
WILD ONE & FAITH HILL 25 | 22 1 3
12 1 8 | 6 | 10 | ShENORICKS (P.BUNGH.IKYLE W RAMBEAUX) WARNER BROS — L 6 2] LANDIS {R NIELSEN) : gA
13 10 5 6 JOHN DEERE GREEN JOE DIFFIE @ Videoclip availability. Recurrents are htle; whych‘have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
J.SLATE,B.MONTGOMERY (D LINDE) EPIC dropped below the top 20, Commercial avaitability is not indicated on the recurrent chart.
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OF RETAIL STORE AND RACK

PROVIDED BY SoundScan

COMPILED FROM A NATIONAL SAMPLE

SALES

REPORTS COLLECTED, COMPILED, AND

TOP GOUNTRY ALBUMS

b b
Sl 5|22 | B | 5088 =
AR El g% g
2| 5| £ ¢ | armst TITLE | 2 2| 5| £| ¢ | aRTIST TITLE | =
= 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) | & z g ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) | &
* * » No. 1/GREATEST GAINER * % % | 3| 35 | 36 7 BILLY DEAN LIBERTY 28357 (10.98/15.98) GREATEST HITS : 29
@ 1 1 5 TIM MCGRAW CURB 77659 (9.98/13.98) 5weeksat No. 1  NOT A MOMENT TOO SOON ! 1 38 37 39 44 MARK CHESNUTT @ mca 10851 (10.98/15.98) ALMOST GOODBYE
2 2 2 8 VARIQUS ARTISTS wmca 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES : 1 39 38 | 37 59 | TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ALIBIS
3 3 3 13 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP : 1 40 42 | 42 | 137 | GARTH BROOKS A ° LiBERTY 96330 (10.98/15 98) ROPIN' THE WIND 1
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