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Album Rock Acts Struggle
To Transcend Their Format
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Catch the “Shine” video on

HBY CRAIG ROSEN
and PHYLLIS STARK

LOS ANGELES—W:ith modern rock
acts a significant force
on The Billboard 200,
top 40 radio, and
MTV—in effect be-
coming the main-
stream—a crop of
straight-ahead rock
acts is finding favor
with album rock pro-
grammers but is being
shunned by almost ev-
ery other industry out-
let.

Bands caught in this
dilemma include Vir-
gin’s Brother Cane, Columbia’s Cry
Of Love, and Atlantic’s Screamin’

BMG Plots Pop
Crossover For
Raul di Blasio

B BY JOHN LANNERT

The warm reception Raul di Blasio
received from
NARM attendees
in March helped
set in motion pow-
erful marketing
wheels that likely
will propel the art-
ist’s upcoming
BMG release into
the U.S. main-
(Continued on page 99)

McDonald’s Plans Its
Video Promo “Future”

PAGE 8

di BLASIO

THE POOR

BROTHER CANE

Cheetah Wheelies.

All possess what once was consid-
ered a highly commercial hard rock
sound, but with the alternative nation
in full effect, they are
finding themselves rel-
egated to album rock
radio.

Despite the fact that
these acts have scored
significant airplay and
hits at that format,
their album sales thus
far have been disap-
pointing. It’s too early
to tell whether Gef-
fen’s Sugartooth and
550 Music’s the Poor,
two acts that have
been embraced by album rock in re-
cent weeks, will be able to translate
airplay into sales success.

However, the early sales returns
on Atlantic’s Collective Soul are prov-

(Continued on page 101)

B BY EMMANUEL LEGRAND

PARIS—‘“More noise!”’ has for
years been the chant of Manu Chao,
frontman of Mano
Negra, France’s
most popular rock
band. And more
noise is what a grow-
ing number of young
French bands are

‘Trash’ Overflows In France
New Bands With Noise, Attitude

| S @

NO ONE IS INNOCENT

adopting as a musical stance, fash-

ioning a Gallic style of grunge

marked by English-language lyrics

and a determined, independent atti-
tude.

Some of the most
talked-about French
bands of the moment
include No One Is In-
nocent, Lofofora,

(Cont’d on page 108)

Atlantic’s Collective Soul Hits
With Help From Local ﬁadm

H BY CARRIE BORZILLO

LOS ANGELES—The success of
Collective Soul is another key exam-
ple of radio’s willingness to take
chances on home-grown projects.

W BY CARRIE BORZILLO

LOS ANGELES—It’s a bird, it'’s a
plane . .. it's a rock star?

In comic book stores across the
country, rock and
pop icons such as
Metallica, Lita Ford,
Ozzy Osbourne,
Prince, and Alice
Cooper are sitting on
racks next to such
comic favorites as
Superman and the X-
Men.

While music-related comic books
are not new, artist managers and
the largest comic book publishers—
Marvel, D.C. Comics, and Malibu—
=

Rock Acts Find New Outlet For
Creativity, Exposure In GComics

are jumping into the genre with a
renewed zeal.

In June, Marvel Comics will issue
the first three comics in its newly
created Marvel Music line. The first
installments will be
books on Cooper
(Billboard, April 16),
KRS-One, and Bob
Marley.

Meanwhile, Mal-
ibu Comics, in a joint
venture with Gold
Mountain Entertain-
ment and Interna-
tional Strategic Marketing (ISM),
formed Rock-It Comix in August
1993. Its first releases included

(Continued on page 66)

COLLECTIVE SOUL

In this case, airplay on album rock
WJRR Orlando, Fla., sparked local
sales of the band’s “Hints, Allega-

(Continued on page 101)

Cema Gonsolidates
Its Branch System

W BY ED CHRISTMAN

NEW YORK—Cema Distribution is
implementing a restructuring that

DI1ISTARIBUTIONW

will replace its existing branch sys-
tem with four regional territories. As
(Continued on page 103)

SEE PAGE 31
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janet.
released 18 may 1993.
10 million albums sold.
4 million singles sold.
2 #1 singles.
1 Top 4 single.
1‘ Top 10 single.A
sold out world tour continues
grammy ™ for best R&B song
academy award™ nomination
for best achievement in music, original song.
billboard's #1 femaAIe album artist in 1993.

and much more to come.
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janet

jackson

On Saturday Night Live May 14!

P-oduced by Jimmy Jam & Terry Lewis and Janet Jackson
Remix by R. Kelly
Tne newest hit from the mega-platinum album janet.
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‘David Byrme’: Songs Of A Self-Made Man

It is the way of all flesh to fear one’s flaws, disguise one’s gaps,
deny one’s losses. Yet it is only in the public course of acceptance
and compensation that we discover the power of our sufficiency.

“As a child, a teenager, and a young adult, I was much more shy
and withdrawn than I am now,” says David Byrne, talking quietly
in his loft home in Lower Manhattan’s Scho district as he considers
the long prelude to “David Byrne” (Luaka Bop/Sire/ Warner Bros.,
due May 24), his first self-titled record. “I was born May 14, 1952, in
Dumbarton, Scotland, coming to this country with my parents
when I was 2 years old, and I had a Scottish accent until I was in
the second grade. I had to lose it because my classmates couldn’t
understand me. And we moved around a lot, to places like Ontario,
Canada, and Baltimore, because of my father, who worked as an
electrical engineer for Westinghouse. I always had to find whole
new groups of friends, yet I was able to remake myself every time
I made those new friends, so I wasn’t saddled with their knowledge
or awareness of the person I was before. I learned self-reliance.

“As for my music,” he confides, “to complete

Artistics (also known as the Autistics). In 1975, the latter combo
became the basis of Talking Heads, the Byrne-led group taking its
name from a passage in an issue of “TV GUIDE.”

Talking Heads did its first shows at CBGB in June 1975. Eigh-
teen years later, Byrne jumped back onstage at the venerable Bow-
ery club to complete the “prerecording road test” of “David
Byrne.”

“] put my name on this project because it seemed like a begin-
ning,” he notes. “Like when I started performing.” As co-produced
by Arto Lindsay, Susan Rogers, and Byrne, the new album is a
purgative potpourri of unpremeditated melodies and inspired mis-
cellany, its orderly 12-track structure belying the messy substance
and blessed accidents that ultimately evoke the gift of emotional
engagement. What triggered such candor in the customarily cau-
tious Byrne?

“It began,” he says, “with ‘Buck Naked,” a song I wrote in Janu-
ary 1992 when Tina Chow, the sister of my wife Bonny, was dying

of AIDS. I was singing it to my little daughter

my personality I kad to jump onstage. It became a
way for me to introduce myself, to meet and talk
to people. Now, I’'m hooked.”

But no less needy?

“Right,” he laughs. “In fact, just before my last
East Coast club tour in September and October of
’93, when my new band [drummer Todd Turkisher,
bassist Paul Socolow, and vibes/marimba player
Mauro Refosco] helped me break in the new songs
on ‘David Byrne,” I'd been listening to music like
Patsy Cline and Thelonious Monk, with very direct
emotional qualities. And I thought, ‘Hey, maybe
some of that’s missing in what I try to do.””

And in the act of responding to that protracted
artistic imbalance, Byrne has fashioned the kind of
record even his most loyal votaries could not have
anticipated: a frank, confessional work of frail
simplicity and forceful compassion. Whether re-
viewing past aspects of his professional and per-
sonal schema in “A Long Time Ago” (“I kept my
feelings to myself/Until the perfect moment

Music

TO MY EARS

by Timothy White

Malu, who liked to run around the house without
clothes. Events like the loss of a family member
help catalyze your deeper feelings. And for me it
led to things like the record’s first single, ‘Angel,’
with that sense of soaring above the world, de-
tached, but also intense physicality, accepting the
funk and sweat as part of the beauty of life.”
The album is not without a tinge of the incorpo-
real, its traces of mysticism and spirituality per-
haps linked to the Scottish heritage Byrne has ex-
plored since his youth. “My relatives all live
around Glasgow,” he says, “and my family would
go back every couple of years to visit. I'd hitch-
hike up into the Highlands, to Edinburgh, or out to
the Isle of Skye. My last trip was a little over a
year ago, and since then I've started reading about
Scottish mythology and fairies, which seem to be a
remnant of pre-Christian Druid society. A lot of it
is taken by the people to be fact, like ancient tales
of UFO sightings and abductions. I definitely feel
a kinship with the beauty and mystery of the cul-

* BUCKTOWN + SMIF-N-WESSUN * WRECK 39]  comes”) or assaying their outcome in “Angels” (“I can barely ture, and with their music, too, which swings in a way that shows
touch my own self/How could I touch someone else?/I'm just an its affinity for R&B. Like most things, an appreciation of it de-
LATIN s advertisement/For a version of myself”), Byrne mixes wit and pends on acceptance of its unique differences.”
R T L wistfulness with the ealm will of someone who has bypassed any Meanwhile, avid fans will have to get accustomed to David
crisis of self in order to embrace the enigma. By the time he arrives Byrne works with the vulnerable abandon of “Back In The Box,”
R&B at “A Self-Made Man,” he’s gently mocking the hectic vocal hook “Lillies Of The Valley,” and “You And Eye,” as well as material
& BUMP N’ GRIND * R. KELLY * JIVE 30| of Talking Heads’ seminal “Psycho Killer’—the first song he ever (“A Self-Made Man,” “Sad Song,” “My Love Is You”) that is touch-
wrote and performed. ing enough to move listeners to the verge of tears.
Byrne recalls his boyhood as a peried of seldom-interrupted self- Having progressed as an artist to the point where he could re-
e L 29]  absorption, father Thomas B dwife E i ithout guil 1 h derpinnings of hi
% I'M READY » TEVIN CAMPBELL * OWEST absorption, father Thomas Byrne and wite kmma éncouraging any turn, without guile or apology, to the purest underpinnings of his
artistic drives on the part of David and younger sister Celia. “I talent and its hunger for human attachment, Byrne has rendered
liked to draw as a kid,” he says, “and 1 would sketch pictures of the best album of his entire, restless career. One cannot mourn
HOT R&B SINGLES SALES 29| rockets, or scenes from James Bond or ‘The Man From what one has not loved, and in that depth of pity is the most sincere
X BUME N GRIND R KEELY < T UN.C.L.E.” Music (Scottish and American folk) was heard oftenin  gesture of respect and cherishment. As Byrne summarizes in “Sad
the Byrne household, as were the tolerant philosophies of his moth- Song”: “There are those who are happy/There are those who are
RAP 28 er’s Quaker faith. In his mid-teens, Byrne took up the guitar, violin, wise/But it’s the truly sad people/ Who get the most out of life.”
* GOT ME WAITING « HEAVY D. & THE BOYZ * UPTOWN and accordion, later attempting to write “fake Bob Dylan songs.” “Real sadness is such an all-encompassing, intense thing that it
“When I first got into pop musie, | was a sophomore in a subur- takes you out of your humdrum existence,” Byrne says softly. “If
ROCK /| ALBUM ROCK TRACKS ban Baltimore high school called Arbutus,” he says. “My father you can still function, you want to savor it while it's peaking. So
* KEEP TALKING ¢ PINK FLOYD * COLUMBIA 96§ helped me rig up a Norelco reel-to-reel tape recorder so I could do when people tell you to cheer up, it’s not always the best thing.
overdubs.” Time spent at the Rhode Island School of Design and Like your conscience, sadness is a natural and beautiful impulse
ROCK /| MODERN ROCK TRACKS Maryland Institute College of Art helped him cultivate a social cir- that gives you moral guidance. These things are the foundations of
* THE MORE YOU IGNORE ME, THE CLOSER | GET 96] clethat led to involvement in groups with names like Bizadi and the most religions. And in their humanity, they’re just like music.”
MORRISSEY * SIRE
S ————— THIS WEEK IN BILLBOARD
* THE SIGN * ACE OF BASE * ARSTA 99
A NEW TURN FOR MARTIN PAGE Album Reviews 70  International 51
TOP 40 AIRPLAY / RHYTHM-CROSSOVER g9 Having earned his wings writing hits for Starship, Heart, Go  Artists & Music 10 Jazz/Blue Notes 46
* BUMP N'GRIND * R. KELLY * e West, and others, singer/songwriter Martin Page has recruited  Between The Bullets 109  Latin Notas 44
an impressive array of guests for his solo debut, due from Mer-  The Billboard Bulletin 110 Lifelines 92
R ﬂ::g;\‘!agefc\)l:?;lﬁymm 100! cury July 26. Melinda Newman has the story. Page 14  pgox Office 82  Medialine 50
INDIE AWARDS EXPANDED SECTION g°"s°°’° ‘gg Music Video 49
HOT 100 SINGLES SALES Page 58 C2nada Popular Uprisings 25
* BUMP N’ GRIND * R. KELLY * JIVE 10 Chj’”t Beat 110 pro Audio 86
THE WORD ON GOSPEL MUSIC WEEK Child’s Play 63  RaB 26
Nashville was abuzz with Gospel Music Week events last week, ~ Classical/Keeping Score 37 Radio 93
L) SALES - 76 and Billboard was on top of all the action. Columnist Bob Dar-  Clip List 50  Tne Rap Column o8
? ND * WALT DISNEY HOME VIDEO den covers the key news announcements in his column (page  Commentary 6 Retai P 62
48). Lisa Collins reports on the Dove Awards (page 10} and pro-  Country 40 e, )
HEALTH & FITNESS vides her own take on the week with In The Spirit (page 46).  pance Trax ag  Rossi’s Rhythm Section 37
PN ROl DA S O X R e O RKOUT: 82 There also are reports on Christian retail growth (page 62) and " Shelf Talk 76
AMVISION ENTERTAINMENT dio’s changi e in the Christian f 93 Declarations of - Revi 71
radio’s changing role in the Christian format (page 93). Independents 69 Smgl.e evllews
KiD VIDEO ©Copyright 1994 by BPI Communications. Al titles, 10gos, trademarks. service marks, copyrights. and other Enter~Active File 72 Studio ACtIO'n 88
% THE FOX AND THE HOUND * WALT DISNEY HOME VIDEO 83 intellectual property rights are used under license from VNU Business Press Syndication international BV. No E ti Turntabl 12 They’re Playing My Song 22
part of this publication may be reproduced. stored in any retrieval system, or transmitted. in any form or by any xecutive Tu able
means, electronic, mechanical. photocopying, recording, or otherwise. without the prior written permission of Global Music Pulse 55 Top Pop Catalog 68
the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly by BP Qommumcatnons, One 92
RECREATIONAL SPORTS éstov Plaza‘E1515 B-Crf;‘;wgy',g:w Yg[rk. NY. 100356‘; Subscngtlokn rate: annuagoate, Continental U.S. 52E39.00. GOSpel Lectern 48 Update
ntinen ure . Bl , Tower e, Soveret) ark, Mart rborough, Lei rshire. Englan: A H R
+ NBA JAM SESSION * FOX VIDEO 82 Iéglt(i 9Et§|Rng?s?:red azs El rgwas:)dapeor aet !’:\%:;ri(ish Ieﬂs:stg?)ﬁlce_ J:D::QYHFO9.0008.hM‘:.|es::cels.t:bcszhlnc., Dgll’:pg Hits Of The World 54 Video Monitor 50
uilding, 2nd Fioor, 11-2. 1-Chome, Ni - n inagawa-ku. Tt B n. n
ggi‘;d;tzlgw!}cyz.oN.f ?\xdlat :c:!;ditelo:gig ar::ilingt:fgcaés. rl"oasgtam:skler:0;{:25194919néag):angsee:zés‘l;rsess:?:tgﬁle- Home & Abroad Sg Vox JOX 98
oard. ox 2011, Marion, OH 43 05-2011. Current and back copies of Billboard are available on micro- Home Video 7
R Hm from u cr m, v , IV we , NLY. r Xerox Universi Icrofilms,
T T e e | RS R e ST YOS Hot 100 Singles Spotignt 103 CLASSIFIED <0
;):;rgg_lglirﬁ!d }n th; U.é.A. (Outside US.: 614- .3322). For any other information call 212-764- In The Spll’lt 46 REAL ESTA TE 92

BILLBOARD MAY 14, 1994

www americanradiohistory com


www.americanradiohistory.com

Billeeard

Editor in Chief: TIMOTHY WHITE

MEDITORIAL

Managing Editor: KEN SCHLAGER

Deputy Editor: Irv Lichtman

News Editor: Susan Nunziata

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director
Bureau Chiefs: Craig Rosen (L.A.), Bill Holland (Washington)

John Lannert (Caribbean and Latin America)

Art Director: Jeff Nisbet; Assistant: Raymond Carlson

Senior Copy Editor: Barbara Davies

Copy Editor: Jon Cummings

Radio: Phyllis Stark, Editor (N.Y.), Eric Boehlert, Features Editor (N.Y.)
Talent: Melinda Newman, Editor (N.Y.

Senior Writer: Chris Morris (LA.)

R&B Music: | R. Reynolds, Editor (L.A)

Country Music/Nashville: Edward Morris, Editor, Peter Cronin, Associate Ed.
Dance Music: Lanry Flick, Editor (N.Y.)

Retail: Ed Christman, Senior Ed. (N.Y.), Don Jeffrey, Associate Ed. (N.Y.)
Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A.)
Pro Audio/Technology: Paul Vema, Editor (N.Y.)

Enter=Active: Marilyn A. Gillen, Editor (N.Y.)

Music Video: Deborah Russell, Editor (L.A.)

Heatseekers Features Editor: Carrie Borzillo (L.A)

Staff Reporter: Trudi Miller Rosenbium (N.Y.)

Administrative/Research Assistant: Terri Horak (N.Y.)

Editorial Assistant: Brett Atwood (L.A.)

Contributors: Catherine Applefeld, Jim Bessman, Fred Bronson, Lisa Collins,
Bob Darden, Is Horowitz, Larry LeBlanc, Jeff Levenson,

Moira McCormick, David Nathan, Havelock Nelson

B INTERNATIONAL

International Editor in Chief: ADAM WHITE

European News Editor: Dominic Pride

International Deputy Editor: Thom Duffy

German Bureau Chief: Wolfgang Spahr

Tokyo Bureau Chief: Steve McClure

Special Issves Editor: Peter Jones (London)

B CHARTS & RESEARCH

Associate Publisher: MICHAEL ELLIS

Associate Director of Charts/Retail: Geoff Mayfield (L.A.)

Associate Director of Charts/Radio: Kevin McCabe (N.Y.)

Chart Managers: Suzanne Baptiste (Sr. Mgr., Rap/jazz/Gospel/Reggae/World
Music), Anthony Colombo (Album Rock/New Age), Ricardo Companioni (Dance),
Steven Graybow (Adult Contemporary), John Lannert (Latin), Mark Marone (Mod-

ern Rock/Studio Action), Geoff Mayfield (Billboard 200), Kevin McCabe (Hot 100),

Terri Rossi (R&B), Lynn Shults (Country), Marc Zubatkin (Video/Classical)
Chart Production Manager: Michael Cusson

Assistant Chart Production Manager: Paul Page

Archive Research Supervisor: Silvio Pietroluongo
Administrative Assistants: Steven Graybow (N.Y.), Michele Botwin (L.A.)
M SALES

Associate Publisher: GENE SMITH

National Advertising Director: Jim Beloff

European Advertising Manager: Patricia A. Rod Jennings
Advertising Services Manager: Michele Jacangelo

New York: Ken Karp, Norm Berkowitz, Ken Piotrowski,

Nancy Bowman, Doug Ferguson, Gayle Finkelstein

Classified (N.Y.): Jeff Serrette, Laura Rivchun

L.A.: Jodie LeVitus, Gary Nuell, Robin Friedman,

Jon Guynn, Mefinda Bell, Alyse Zigman

Nashville: Lee Ann Photoglo, Mary DeCroce

Europe: Christine Chinetti (London), Christopher Barrett

Tokyo: Bill Hersey

Southeast Asia: Grace Ip, 310-330-7888 (L.A)

Milan: Lidia Bonguardo, 011-3936-254-4424

Melbourne: Amanda Guest, 011-613-824-8260/8263 (fax)
Canada: Norm Berkowitz, 212-536-5016

Miami: Angela Rodriguez, 305-441-7976

Mexico City: Giselle Trainor 525-658-7461

W MARKETING

Director of Marketing: IANE RANZMAN

Promotion Director: Elissa Tomasetti

Promotion Art Director: Tom Senif

Special Projects Coordinator: Melissa Subatch
Marketing/Publicity Coordinator: Maureen Ryan

Circulation Manager: Jeanne Jamin

European Circulation Manager: Sue Dowman (London)
Assistant Circulation Manager: Adam Waldman

Circulation Promotion Account Mgr: Trish Daly Louw

B PRODYCTION

Director: MARIE R. GOMBERT

Advertising Production Manager: John Wallace

Associate Advertising Production Manager: Lydia Mikulko
Production Assistant: Cindee Weiss

Editorial Production Manager: Terrence C. Sanders

Assistant Editorial Production Manager: Drew Wheeler
Specials Production Editor: John Treglia

Assistant Specials Production Editor: Marcia Repinski
Systems/Technology Supervisor: Barry Bishin

Composition Technicians: Marc Giaguinto, Morris Kliegman, Anthony T. Stallings
Directories Production Manager: Len Durham

B ADMINISTRATION

VP/Director of Licensing: Georgina Challis

Director of Operations/R&B Music Group: Terri Rossi (N.Y.)
Director of Operations/Country Music: Lynn Shults (Nashville)
Directories Publisher: Ron Willman

On-Line Sales/Support: Lori Bennett

Distribution Director: Edward Skiba

Group Sales Manager: Carlton Posey

Billing: Debbie Liptzer

Assistant to the Publisher: Kara DioGuardi

PRESIDENT & PUBLISHER: HOWARD LANDER

M BILLBOARD OFFICES:
New York

1515 Broadway
N.Y.. NY 10036

Nashville
49 Mustc Square W.
Nashville, TN 37203

Washington, D.C.
806 15th St. N.W.
Wash., D.C. 20005
212-764-7300 202-783-3282 615-321-4290

edit fax 212-536-5358 fax 202-737-3833 tax 615-320-0454

sales fax 212-536-5055  London Tokyo

Los Angeles 3rd Floor Hersey-Shiga Int'l.

5055 Wilshire Bivd. 23 Ridgmount St. 6-19-16 Jingumae

Los Angeles, CA 90036 London WCIE 7AH Daisan Utsunomiya Bldg. 402

213-525-2300 71-323-6686 Shibuya-ku, Tokyo 150
telex 66-4969 Fax: 71-323-2314 sales 011-81-3-3498-4641
fax 213-525-2394/2395  71-323-2316 sales fax 011-81-3-3499-5905

edit 011-81-3-3867-0617
M BPI COMMUNICATIONS edit fax 011-81-3-3867-0216
Chief Executive Officer. GERALD S. HOBBS
President & Chief Operating Officer: Arthur F. Kingsbury
Executive Vice Presidents: John Babcock Jr., Martin R. Feely,
Robert ). Dowling, Howard Lander
Senior Vice Presidents: Paul Curran, Ann Haire, Rosalee Lovett
Vice Presidents: Georgina Challis, Glenn Heffernan
Chairman Emeritus: W.D. Littleford

Commentar

Solving Europe’s Billion-Dollar Question

W BY GUNNAR PETRI

When EMI Music joined the rest of the
major international record companies in
striking a central licensing deal for Europe,
many in the field of authors’ rights saw it
as another retrograde step in the authors’
battle to defend the value of their work.

The accepted practice of giving record
companies a rebate on mechanical copy-
right is disturbing, and the prospect of the
larger European societies competing with
each other to offer discounts at the expense
of the author is even more so.

However, with all the record companies
now inside the central licensing system,
there are also new opportunities for cooper-
ation.

Europe is now the world’s biggest single
unified market for recorded music, and in
1993 sales were worth $10.23 billion. Pub-
lishers and creators of the raw materials
for this industry—the songs and composi-
tions—receive an estimated $500 million in
copyright payments. However, we are still
without an adequate central clearing sys-
tem for administering these rights, the
value of which can only grow in years to
come.

The high level of copyright protection
also has resulted in increased payments to
U.S. rights owners, a factor that has height-
ened their interest in how rights are col-
lected in Europe. Criticism of the existing
system is legitimate: It is far from perfect,
but more often than not criticism of the de-
fects is exaggerated and based on faulty
premises.

Record companies are not being unrea-
sonable when they ask to pay their rights
to a single source in what is effectively a
single European market. Moreover, it is
now an accepted fact of life that all major
record companies will seek to do business
in this way.

A decade ago, the situation was different.
Before the advent of the Common Market,
there was a system in which national socie-
ties licensed rights in their own territories.
This had advantages for all concerned. Rec-
ord companies could report in their own
languages, while writers benefited from
economies of scale on a national level.

Then came the single market in the Eur-
opean Community, and with it the conse-
quent centralization of production facilities

POW WOW ACKNOWLEDGEMENT
We all want to thank Billboard for Paul
Verna'’s great story, “Eclectic Pow Wow La-
bel Stays Fiercely Independent” (Billboard,
May 7). To have our efforts and our music
so prominently acknowledged is thrilling
and enormously gratifying to everyone here.
We hope to be able to continue doing what
we do for a long time, and such attention and

support greatly encourages us.

Judy Cacase
Co-owner
Pow Wow Records Inc.
New York

COMPLICATED NICKNAMES
In Carrie Borzillo’s article “What’s In A

for the whole continent. The deal between
Holland’s STEMRA and CBS in 1982
marked the birth of this system. Since then,
Germany’s GEMA, France’s SDRM, and
most recently the U.K. society MCPS, have
entered the competition for licensing rec-
ord companies.

Societies that have administered these
deals in the last 12 years have profited from
them in the short term, but the advantages
have been for their own members and not
for the greater good of the creative commu-
nity. With hindsight, it is obvious that the

‘The most obvious
solution is to create a
European one-stop
licensing source’

Gunnar Petri is managing director of
Sweden’s performing rights society,
STIM, and chairman of the executive
bureau of CISAC, the international
authors’ rights organization.

system they created cannot last.

We cannot rewind the clock and outlaw
these central deals, but the present offers
opportunities for collaboration, so that rec-
ord companies and rights holders can enjoy
the benefits of economies of scale.

These benefits do not exist when there is
competition between the societies, as there
is pressure on each licensor to pass on any
savings he or she may make to his or her
record company customer in the form of a
rebate, and not to the author in the form of
reduced commission.

When it comes to the task of centrally ad-
ministering rights payments, I do not for
one second believe that any society is rel-
ishing that task, nor is any one society ca-
pable of administering copyrights for all
record companies. Yet, at the same time,
we all share the common goal of wanting to
reduce the administrative burden on our
societies.

One solution was presented in the form
of the EMRO project, which would have led
to a cumbersome and repressive split in
Europe. The mathematics in EMRO were
flawed, and did not take into account com-
plexities such as the web of sub-publishing
contracts in Europe.

EMRO’s significance was that it ex-
pressed genuine discontent among some

Name . ..” (Billboard, April 16, 1994), there
appears to be confusion and misinformation
among broadcasters regarding licensing of
nicknames and slogans, which are trade-
marks, not copyrights nor patents.

The purpose of trademark registration is
to prevent confusion among the listening
public. Only if a station owner has federal
registration of his trademark from the U.S.
Patent and Trademark Office in Washing-
ton, D.C., can he prevent other stations out-
side his listener area from using it. An
owner cannot get federal registration with-
out using or intending to use the trademark
in interstate commerce. Mere state registra-
tion of a trademark does not protect it na-
tionwide; if a station in Detroit has regis-

rights holders—discontent that still exists,
especially among U.S. publishers.

What is now needed is a pan-European
solution to this issue.

We need to find ways of communicating
between ourselves. The last two central li-
censing deals also have included a substan-
tial amount of national repertoire from sev-
eral countries. For example, it is possible in
theory to administer rights to Swedish
songs in France. Yet on a practical level, it
is difficult for the computer systems to read
the character symbols unique to each lan-
guage. Administrative practices also vary
greatly throughout the continent. It makes
sense for local societies to carry on licens-
ing national productions.

For international repertoire, the most
obvious solution is to create a European
one-stop licensing source. This also would
have the advantage of allowing smaller la-
bels to take advantage of the same econo-
mies of scale which larger multinationals
have negotiated through strength.

The one cloud on the horizon is the Eur-
opean Commission, which no doubt has
been watching the competition between na-
tional societies with approval. It might be
unwilling to accept a de facto monopoly:
The Commission has already shown,
through its treatment of video-licensing
body VPL in its dispute with MTV Europe,
that it takes a dim view of monopolistic cen-
tral licensing of copyright. In June 1992,
MTV filed a complaint against VPL with
the Commission, claiming the licensing
body violated European Community com-
petition rules because it would not allow the
network to deal with record companies in-
dividually. In a preliminary assessment last
August, the Commission indicated that it
takes a dim view of VPL's position (Bill-
board, Aug. 21, 1993). A final judgement
has not yet been issued by the Commission.

On the other hand, it already approves of
BIEM acting as a negotiating cartel in its
regular three-year discussions with IFPI.
It also has shown interest in supporting a
project on collaboration between the socie-
ties.

Yet the EC will not be able to decide un-
less the organizations representing rights
holders agree on a plan themselves and
present a European solution to the Com-
mission. Any other imaginable scenario for
the coming years has to be worse than this.

tered its slogan in Michigan, it cannot de-
mand payment from a station in Los
Angeles.

The statement attributed to consultant
Mike Joseph that rights to a licensed name
are normally good for 17 years is incorrect.
A federal trademark has a duration of 10
years but can be protected forever as long
as a renewal application is filed every 10
years and the trademark is still being used.

Local station owners should consult their
attorneys for detailed information. It ap-
pears they may be expending cash for li-
censes that are unnecessary.

Cynthia M. Cleves
Attorney
Cincinnati

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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The new album, featuring the first single Always

Produced by Martyn Ware
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World Music Sales Up 5.9% In '93

Latin America, Southeast Asia Spur Growth

@ BY DOMINIC PRIDE

LONDON—Fuelled by double-digit
growth in the booming markets of
South America and Southeast Asia,
total world sales of recorded music
grew by 5.9% in 1993, according to
statistics released by the global
group IFPI here.

Stable growth in the major devel-
oped music markets made a signifi-
cant contribution to the increase,
which compares less favorably with

1992’s year-on-year increase of
9.2%. However, the 1993 figure is
seen by industry executives as more
than satisfactory, given the slug-
gish state of the world’s key econo-
mies.

Retail sales broke the $30 billion
barrier last year, with IFPI stats
showing a total of $30.489 billion
worldwide, excluding music video
sales.

Senior executives of the major
corporations point out that while

Star TV Takes Over After
MTV Asia Goes Off The Air

M BY MIKE LEVIN

HONG KONG—The international
music TV wars just got tougher.

MTV Asia went off the air May 2, a
casualty of months of intense negotia-
tions between MTV parent Viacom
and Star TV, the Hong Kong-based
satellite network that has been carry-
ing the channel since September 1991.

In its place, Star TV (part of Ru-
pert Murdoch’s News Corp.) began
broadcasting a 24-hour music video
service across Asia—one which soon
may be financially underpinned by a
partnership involving most of the
multinational record companies, to-
gether with cable giant TCI.

At press time, executives from TCI
and MCA were unavailable for com-
ment; executives from PolyGram,
Sony, BMG, EMI, and Warner Bros.
declined comment.

The deal is expected to be similar
to the one that established the Viva!
service in Germany as a local alterna-
tive to MTV Europe. Star will be the
largest shareholder, but will not take
a majority position, insiders say.

International record company in-
volvement in music broadcasting was
inevitable in a region where opera-
tions are becoming increasingly local-
ized. “Domestic music is what sells
music television in Asia,” says Paul
Ewing, Warner Music International
VP and regional director, based in
Hong Kong. ‘“[The majors] have be-
come actively involved [with Star] be-
cause we feel we should have some
say in what is being broadcast.”

The Star channel is airing a video
mix of international pop, Chinese bal-
lads, and Hindi movie music, com-
plete with the former MTV Asia VJs
(under contract to Star) and graphics.
Viewers polled said they didn’t notice
that the MTV logo was missing.

“We replaced [MTV] without miss-
ing a beat,” says Star music channel
managing director Don Atyeo. “The
whole thing will be a lot easier with a
local strategy.”

The service does not yet have an
official name, but insiders say it will
be known as “V” once negotiations
with the new partners are finalized.
Star TV reaches approximately 42
million households across Asia and
the Middle East.

For its part, MTV Networks de-
clared May 2 that it will launch sepa-
rate, wholly owned and operated mu-
sic channels for the Asian market-
place in the fourth quarter this year.

The official statements about the
MTV/Star split were as amicable as
any uncontested divorce. Both sides
said they would pursue “separate op-

erations in order to better serve the
market.”

The reality couldn’t have been
more different. Star executives say
the 2Y,-year relationship was rup-
tured by conflicts over programming
and how much money Viacom would
get from its MTV-brand license.
Sources say MTV had even threat-
ened to pull its name if it did not
achieve an ownership position. MTV
last year received approximately $1
million in licensing fees and advertis-
ing revenues from Star. Although
Star refuses to reveal how much the
music channel’s revenues have
grown, it says they have been consis-
tenly healthy.

During talks, one Star executive ex-
plained that to renew the MTV license,
Viacom officials sought “pretty well
100% of the operation, after we’d
spent millions building it up. It reveals
a major difference in philosophy.”

(Continued on page 19)

the total sales growth in 1993 was
slower than 1992, profits from the
newer markets have begun to make
surprisingly large contributions to
the bottom line (for in-depth com-
ment and analysis, see page 51).

By contrast, European and North
American economies are growing at
slower rates and are seeing less sig-
nificant increases in terms of profit.

Star performers in terms of
South American markets include

(Continued on page 51)

E BY IRV LICHTMAN

NEW YORK—Angel Records feels
it is on the side of the angels in
more ways than one.

Claiming that RCA Victor, a unit
of BMG Classics, and independent
label Delos had gone too far in emu-
lating the cover graphics of
“Chant,” its best-selling album of
Gregorian chants that has, accord-

Angel Bears Bad Tidings
For 2 Labels’ ‘Chant’ Art

ing to SoundScan, sold almost
500,000 copies in the U.S., the label
has gotten both labels to change
artwork on two albums yet to be re-
leased.

Delos, which still intends to mar-
ket its album, “Beyond Chant,”
May 23, has made changes in re-
sponse to a cease-and-desist letter
from Angel attorneys; RCA Victor

(Continued on page 108)

Something To Crow About. DGC recording group Counting Crows celebrates
the platinum certification of its album “August And Everything After.” Counting
Crows will begin a headline tour in late May. Shown in the back row, from left,
are band members Dave Bryson and Dan Vickrey; Geffen president Eddie
Rosenblatt; and band members Adam Duritz and Charlie Gillingham. In the front
row, from left, are band members Steve Bowman and Matt Malley.

McDonald’s To Serve New Video Premiums
But MCA Denies ‘Jurassic’ Link To Food Chain

M BY EILEEN FITZPATRICK

LOS ANGELES—Although the de-
tails are sketchy, it appears McDon-
ald’s is cooking up more video premi-
um offers for this summer and fall.

According to trade sources, the
promotions may include MCA/Uni-
versal Home Video’s “Back To The
Future” trilogy, which would be sold
at the fast-food restaurant as part of
its annual “Holiday Film Festival,”
scheduled for late November.

The fast-food chain, which did a
theatrical tie-in when “Jurassic Park”
opened in theaters last summer, is re-
portedly working a cross-promotion
with that video release. But MCA
Home Video president Louis Feola
denies trade reports hinting that the
dinosaur epic may be sold at the
chain.

“Our plan is to make ‘Jurassic
Park’ the biggest-selling cassette of
all time in our video account base,”
Feola says. “There are no plans to
make ‘Jurassic Park’ available in any
premium-type promotion.”

Feola would not comment on fur-
ther plans for “Jurassic Park” or the
“Back To The Future” promo. The
supplier is due to unveil its campaign
for “Jurassic Park” May 24.

Other industry sources indicate
“Jurassic Park” will have multiple
tie-in partners, including a consumer
sweepstakes offering a trip to Ha-

wali, where the film was shot.
Sources also say McDonald’s is
close to a deal with another studio for
several kid vid titles, slated for July.
As in past deals, the “Back To The
Future” tapes would be available at
the food chain for a low price with the
purchase of a large sandwich. Pricing
has yet to be determined, but previ-
ous tapes were $5.99 and $7.99.
McDonald’s spokeswoman Sue
Bergen would not comment on the
chain’s video plans. ‘“Right now,
things are being finalized and there is
not a definite deal with anyone.”
McDonald’s is set to conduct a CD
promotion that would raise money
for its Ronald McDonald Children’s
Charities. In that promotion, sampler
CDs from Garth Brooks and Tina

Turner, among others, would be sold
at a discount price, with $1 going to
the charity (Billboard, May 7).

If they pan out, the video deals will
mark the third consecutive year Mec-
Donald’s has enticed a video supplier
to sign on for a premium promotion.

On average, the monthlong Mec-
Donald’s sale has moved approxi-
mately 10 million cassettes.

In 1992, Orion Home Video
stunned retailers with an exclusive
McDonald’s premium for “Dances
With Wolves”'(Billboard, Nov. 21,
1992). Last year, Paramount took the
heat from retailers when it sold
“Wayne’'s World,” “The Addams
Family,” “Ghost,” and “Charlotte’s
Web'' to the fast-food chain (Bill-
board, May 22, 1993).

NEW YORK—Market Watch, a
weekly look at U.S. music sales
based on SoundScan data, debuts in
this issue of Billboard (see page
109).

The new feature will run each
week as an adjunct to Geoff May-
field’s Between The Bullets column,
which already provides in-depth in-
formation on the week’s retail sales
highlights.

WEEKLY SALES DATA DEBUTS THIS ISSUE

Market Watch lists total industry
sales for the week and the year to
date. For comparison’s sake, the
feature also provides figures from
the previous week and the previous
year.

This week’s Market Watch also
breaks down sales by configura-
tion, album format, and store type.
Other market data will be offered
in future issues.

Hilary Rosen Is
Named 1st Woman
Pres./G00 Of RIAA

B BY MELINDA NEWMAN

NEW YORK-—Hilary Rosen has
been named president and COO of
the Recording In- ___ _
dustry Assn. of
America. Rosen is
the first woman
named to head the
42-year-old associ-
ation,

The presidential
post had been va-
cant since Jay Ber-
man was upped to
chairman/CEOQ in December (Bill-
board, Dec. 18).

Rosen, who held the title of execu-
tive VP, has been with the RIAA for
seven years and, according to Ber-
man, “has demonstrated an uncanny
ability to navigate her way through
both the halls of Congress and our in-
dustry. She has often taken the lead
in building important coalitions with-

(Continued on page 20)

Smith, Yarbrough
Take New Titles
At Sony Distrib

@ BY DON JEFFREY

ROSEN

NEW YORK—Sony Music Distribu-
tion president Paul Smith has been
promoted to the P

new title of chair- S
man, while seec- gﬁ:":"’ 5
ond-in-command
Danny Yarbrough
moves up to the
president position.
The two execu-
tives are veterans
of Sony Music
Entertainment
and its predecessor, CBS Records.

The promotion of Yarbrough ap-
pears to lay to rest
speculation about
who will replace
Smith when he re-
tires.

Smith says that
in his new role he
will be “spending
more time looking
for new opportuni-
ties, new ways to
sell music.” He notes that he will be
involved in the expansion of three ar-

(Continued on page 107)

SMITH

YARBROUGH
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@ BY PAUL SEXTON

LONDON—A format-busting
blend of pop, soul, and folk influ-
ences has led to major media sup-
port and considerable commercial
response in the U.K. for singer/
songwriter Lena Fiaghe, whose de-
but album “Visions” is expected in
the U.S. in the late summer on
Mother/Island Records.

The album, released May 3 in the
U.K. on Mother/Polydor, was large-
ly written by Fiagbe and her classi-
cally trained collaborator, Michael
Graves. Production was begun by
former Heaven 17 member Martyn
Ware, but was completed by veter-
an pop sideman Laurie Latham. In-
cluded is the singer’s late-1993 top

Mother/Polydor Has Vision
Of Crossover For Fiaghe

20 British hit “Gotta Get It Right,”
which combined acoustic guitar and
piano with a driving pop beat and
Fiagbe’s ecologically aware lyrics.
Typifying her

RPN o concern with her

§rf- e creative identity,
Fiagbe  was
* greatly dis-

pleased when
what she consid-
ered misrepre-
sentative remix-

S

FIAGBE es of “Gotta Get

It Right”

brought her UK. club success last
year.

Initial copies of “Visions” on
sale in the U.K. also include a
(Continued on page 107)

Radio Wishes
May Gome True
For RCA, White

NASHVILLE—They say that vari-
ety is the spice of life, but within the
narrow confines of country radio, it
can be the kiss of death. Just ask Lari
White.

“Lead Me Not,” White’s debut al-
bum for RCA, got a lot of positive
attention when it appeared in April
1993. Her videos, aired frequently on
TNN and CMT, earned the singer a
... sizable fan base,

" and critics praised

© her ability to
write and sing
top-notch material
in such a wide
range of styles.
: But the eclectic
22 nature of her de-
but econfused
country radio,
where the three singles released
from “Lead Me Not” never got a
strong foothold.

With “Wishes,” her sophomore ef-
fort for the label, White, working
closely with producer (and RCA VP
of A&R) Garth Fundis, has created
the kind of focused record that could
solve that problem.

“Lari’s first album was a really
fine record,” says Fundis. “It just
didn’t have that something that radio
could embrace. What I tried to do
with this record, without reining her
in, was to give focus to Lari’s direc-
tion. We're trying to give radio some-
thing they can work with and re-
spond to, and then go from there.”

So far, that strategy seems to be
working. The new album’s leadoff
single, “That’s My Baby,” which
shipped to radio March 21, is already
faring better than any of White’s pre-
vious releases and is bulleted at No.
43 on Billboard’s Hot Country Sin-
gles & Tracks chart.

(Continued on page 101)

John Berry Finally Breaks Through
Third Single Rings Bell For Liberty Artist

@ BY PETER CRONIN

NASHVILLE—It’s been a slow 10-
month build for his self-titled major-
label debut, but through relentless
touring and a carefully orchestrated
“micro-marketing” campaign, Liber-
ty’s John Berry has finally broken
through with his third single, “Your
Love Amazes Me.”

On the strength of that song’s suc-
cess, his album entered The Billboard
200 at No. 168 for the week ending
April 16. Berry became a Heatseeker
Impact artist when the song went to
No. 121 the following week; it contin-
ues that upward movement, jumping
to No. 102 on this week’s chart.

SoundScan reports the album has
sold 93,000 units to date.

The Athens, Ga.-based singer’s ca-
reer momentum was reaching a fever

iy
i s
S e

Catching The Plane. Fresh from performances at spring break events at several
African-American colleges in the South, Kaper/RCA group Afro-Plane meets with
label brass at BMG headquarters in Manhattan prior to a party celebrating its
acclaimed, self-titted debut album. The band also appears on the “Sugar Hill” film
soundtrack. In the top row, from left, are Afro-Plane member Blues; Joe Galante,
president, RCA Records; group members Nous and Soggi; Skip Miller, senior VP,
black music division, RCA; and Randy Goodman, senior VP marketing, RCA. In the
bottom row, from left, are Astro-Plane member Moon and RCA mascot Nipper.

pitch when he took time off last week
for the birth of his second child (it's a
boy!). While at the hospital in Atlan-
ta, Berry, who had been suffering
from severe headaches, decided to
undergo tests, and he was amazed to
hear that he had a keloid cyst on his
brain. He'll spend some time on the
sidelines for surgery and recovery,
but Berry is already preparing to hit
the ground running upon his release
from medical care.

“The word is that John could re-
sume normal activities within three
or four weeks,” says Bob Freese, Lib-
erty’s VP of marketing and sales.

With the album’s debut single, “A
Mind Of Her Own,” Berry managed
to reach only No. 51 on Billboard’s
Hot Country Singles & Tracks chart.
The label’s promotional persistence
began to bear fruit with “Kiss Me In
The Car,” the album’s second release.

““We opened the doors for John
with that single,” says Freese. He re-
calls that “Kiss Me” was still moving
up the chart when Bill Catino, Liber-
ty’s senior VP of promotion, started
getting feedback from radio about
“Your Love Amazes Me.”

Last December, when it started to
look like that single “might win radio
over,” the Liberty team called a
brainstorming session with David
Corlew of the Nashville-based Cor-
lew O’Grady, Berry’s management
firm, and Bucky Williams of Monte-
rey Artists, his booking agency.

“We sat down and said, ‘OK, we’ve
got a single here that we really be-
lieve in, and radio has already told us
they like it,” ” says Freese. “We have
since set up a micro-marketing cam-
paign that we are going to blueprint
for the rest of our developing artists.
It has been absolutely fantastic.”

Following the company’s strategy,
Berry would arrive in a city the day
before a concert, squeezing in as
many radio and television appear-
ances as possible, including acoustic
performances on drive-time radio and

@ BY CRAIG ROSEN

LOS ANGELES—In an effort to
bring new rock acts to the label,
MCA Records has signed a produc-
tion deal with five producer/engi-
neers who have produced numerous
breakthrough modern rock acts at
the Cambridge, Mass.-based Fort
Apache studios.

Under the agreement, Gary
Smith, Paul Kolderie, Sean Slade,
Tim O’Heir, and Lou Giordano will
sign and produce demos by new tal-
ent, which they will present to MCA.
The label will have the first look at
any new talent discovered by the
Fort Apache crew.

MCA Records president Richard

MCA Inks Production Deal With Fort Apache

Pact Brings Team’s Modern Rock Savvy To Major

Palmese calls the deal “one of the
most important moves” he has been
involved with during his tenure as
president of the label.

“If we pass, they have the right to
take artists elsewhere,” Palmese
says. “However, I can’t imagine
that we will pass on any of the art-
ists they sign. This is a great group
of talent scouts.”

Indeed, the Fort Apache crew has
some notable credits. Smith, who co-
owns the studio with singer/guitar-
ist Billy Bragg, manages Belly and
Juliana Hatfield through his man-
agement company Geronimo Man-
agement. He has produced a num-
ber of acts, including Hatfield, the
Pixies, the Feelies, the Connells,

Throwing Muses, Blake Babies,
Bragg, the Chills, and Pylon.

Kolderie and Slade have produced
and engineered titles by Radiohead,
Buffalo Tom, Uncle Tupelo, Dino-
saur Jr., the Lemonheads, and fIRE-
HOSE.

O’Heir’s credits include Come,
Buffalo Tom, Fat Tuesday, and
Smashing Orange.

Giordano is known for producing
and engineering releases by Sugar,
Bob Mould, Pere Ubu, Hypnolove-
wheel, ZuZu’s Petals, and Eleventh
Dream Day.

Says MCA VP of A&R Ron Ober-
man, “I think the Fort Apache name
is really synonymous with quality

(Continued on page 107)

in-store appearances.

“Working closely with manage-
ment and the agency, I would spend
the majority of my advertising dol-
lars in that marketplace a week be-
fore John got there, the week he was
there, and the week after, so it was
pretty much a three-week ad cam-
paign,” says Freese. “Coordinating
this thing was real critical, so I sat
down with the major retailers and
said, ‘This is what I need you to do.

BERRY

Follow the tour with us.” The exciting
thing was that these people got
caught up and would ask how John
was doing.”

Lew Garrett, VP of purchasing at
the North Canton, Ohio-based Came-
lot chain, worked closely with Liberty
on the campaign, putting Berry’s al-
bum in a “visibility program,” dis-
played prominently in the front of
stores at a discount price in the mar-
kets where Berry was appearing.

“We’re thrilled with what we’ve
seen so far,” says Garrett. “In a 60-
day period, we've seen a threefold
sales increase. We worked market by
market, and the Liberty team was ex-
ceptional in helping us do that. I think
John Berry is going to be one of coun-
try music’s next big stars.”

Berry’s career has certainly been
helped along by expanding ideas
about just what constitutes a country
song. Growing up in Atlanta, the
youngster was smitten with the

(Continued on page 108)

Michael English
Soars To Top With
Four Dove Awards

@ BY LISA COLLINS

NASHVILLE—It has been a long
haul for Michael English, who in the
last few years has been coming on
strong in the Christian music arena
with five Dove Awards and a Gram-
my nomination. At the 25th annual
Dove Awards, telecast live April 28
from the Grand Ole Opry here, the
Gospel Music Assn. let English know
he had made it to the top.

English was the night’s big win-
ner, with four individual Dove
Awards, including artist of the
vear. He also was named male vo-
calist of the year for the third con-
secutive time, in addition to receiv-
ing Doves for contemporary album
of the year (“Hope”) and inspira-
tional recorded song of the year

(Continued on page 37)
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« In-store June 7.
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ACMs Spotlight Brooks,
Montgomery, Jackson

B BY DEBORAH RUSSELL

LOS ANGELES—Country superstar
Garth Brooks will remain in the spot-
light and is likely to continue to break
sales records following his dual win
during the 29th annual Academy of
Country Music Awards, held May 3 at
the Universal Amphitheater here.

The artist received two ACM tro-
phies this year: his fourth consecu-
tive award as entertainer of the year
and the top country video award for
“We Shall Be Free,” directed by Tim
Miller.

In addition, his wife Sandy deliv-
ered their second child, August Anna,
just moments before the awards tele-
cast wrapped. Brooks, who did not at-
tend the awards, was unable to ap-
pear via satellite on the telecast as
originally scheduled.

The three-hour telecast, which has
been a ratings winner for NBC in the
past, logged its lowest prime-time
scores on record this year, according
to numbers supplied by the A.C. Niel-
sen Co. The show posted a 13.4 rating
and a 21 share. Last year, the telecast
posted a 14.3 rating and a 23 share.

Other dual ACM winners included
John Michael Montgomery and
awards co-host Alan Jackson.

All three are likely to experience
substantial sales surges in the com-
ing weeks, as evidenced by winners

in recent years.

After the 1993 awards, top winners
Brooks & Dunn saw their double-
platinum debut, “Brand New Man,”
jump from No. 63 to No. 43 with a
bullet in its 77th week on The Bill-
board 200, while the platinum-certi-
fied “Hard Workin’ Man” climbed
from No. 24 to No. 18 with a bullet in
its 12th week on the chart. Even now,
both albums remain on the chart.
Brooks & Dunn received the top vo-
cal duet award this year.

Garth Brooks, who swept the 1992
awards, maintained a steady roll up
through the 1994 ceremony. In fact,
“Ropin’ The Wind” re-enters The Bill-
board 200 at No. 198 this week. His
“No Fences” and “Garth Brooks” are
bulleted at No. 135 and No. 166, re-
spectively, while “In Pieces” logs in
at No. 62. It’s likely the upswing will

(Continued on page 109)

Jazzed. At a post-concert party in Los Angeles, members of US3 show off two
trophies: gold records for their “Hand On The Torch™ album, and Billboard
Popular Uprisings T-shirts commemorating the album’s rise to No. 1 on the
Heatseekers chart. The US3 set is the first U.S. gold album in Blue Note’s 50-
plus-year history. Standing, from left, are sax and flute player Ed Jones,
drummer Cheryl Alleyne, rapper Kobie Powell, bassist Geoffrey Gascoyne, and
rapper Tukka Yoot. Kneeling are rapper Rahsaan Kelly, left, and saxophonist

Tony Cofie.

Janet, Sting Score Personal Bests In April

B BY CHRIS MORRIS

LOS ANGELES—Janet Jackson and
Sting equalled or bettered their previ-
ous multiplatinum sales perfor-
mances in April certifications from
the Recording Industry Assn. of
America.

Jackson’s 1993 Virgin album, “ja-
net.,” certified for sales of 6 million,
matched its sextuple-platinum A&M
predecessor, “Rhythm Nation 1814,”
released in 1989.

Sting’s '93 A&M release, “Ten
Summoner’s Tales,” which hit triple-
platinum, is now the vocalist’s best-

DEF JAM TO LEAVE SONY, PLANS MOVE TO POLYGRAM BY JUNE

LOS ANGELES—RAL/Def Jam is
close to a deal that will move the fam-
ily of hip-hop labels from Sony Music
to PolyGram Group Distribution.

It remains unclear what the exact
distribution relationship will be, but
sources indicate that Island Records
may play an integral part in the new
arrangement. It also is understood
that the wide-ranging deal includes
film projects and other rights.

Under the impending deal, Def
Jam will retain all rights to its cata-
log, which includes multiplatinum ti-

tles by Public Enemy, L.L. Cool J,
and the Beastie Boys.

Similar to Def Jam’s deal with
Sony’s Columbia label, the new
agreement will give PolyGram an
equity stake in the company.

All parties involved are refusing to
comment on the transaction until the
final terms are settled, but one
source describes the departure from
Sony as amicable and says that the
move could occur within the next 30
days; June 1 has been mentioned as a
target date.

RECORD COMPANIES. Warner Bros. Rec-
ords in Los Angeles promotes Stu
Cohen to senior VP of promotion and
Nancy Stein to national director of
promotion. They were, respectively,
VP of promotion and Chicago local
promotion manager.

Lonn Friend is appointed VP of
A&R West Coast for Arista Records
in Los Angeles, as of July 1. He was
executive editor of RIP Magazine.

Eliot Sekuler is appointed VP of
publicity for Virgin Records in Los
Angeles. He was executive VP, en-
tertainment division, at Rogers &
Cowan.

Lauren Murphy is promoted to VP
of media and artist relations for Mer-
cury in New York. She was senior di-
rector of media and artist relations.

Debra Flanagan is named national
director of sales for the Imago Re-
cording Company in New York. She
was national director of sales and
marketing at Continuum Records.

STEIN

COHEN

Sony Music Nashville appoints
Cliff Audretch senior director of
A&R, while Columbia Nashville
names Debi Fleischer senior director
of national promotion, and Blake
Chancey senior director of A&R.
They were, respectively, president of
the Parmusic Group, director of na-
tional Columbia promotion, and a
song plugger and record producer.

Larry Hughes is promoted to na-
tional director of field promotion for
MCA Records/Nashville. He was
West Coast regional director of pro-
motion.

It has been indicated that all em-
ployees of RAL/Def Jam will remain
in place.

The first act scheduled for release
by Def Jam under the new arrange-
ment is rapper Warren G, whose 12-
track album, “Regulate ... G Funk
Era,” is set to drop June 5.

Under the agreement, Columbia
will complete the marketing and pro-
motion campaigns for current RAL/
Def Jam releases by South Central
Cartel, Domino, and Lisette Melen-
dez. J.R. REYNOLDS

EXECUTIVE TURNTABLE

FRIEND SEKULER

Zoo Entertainment promotes Ric
Lippincott to national director of
CHR promotion in Los Angeles and
Mary Divney to national director of
alternative promotion in New York.
They were, respectively, associate di-
rector of CHR promotion and asso-
ciate director of AOR promotion.

A&M Records promotes Al Marks
to national director of field sales and
promotion in Atlanta, Jeff Dean to
national sales director in Hollywood,
and Mike Regan to director of prod-
uct development in Hollywood. They
were, respectively, Southwest region-

selling solo effort, topping sales of
his double-platinum 1987 album,
“... Nothing Like The Sun.”

Reaction to the suicide of Nirvana
leader Kurt Cobain last month
pushed the group’s DGC album “In
Utero” over the double-platinum
peak.

The streets of “Philadelphia” were
lined with platinum: following Bruce
Springsteen’s Oscar triumph with
best song “Streets Of Philadelphia,”
the Epic Soundtrax album “Philadel-
phia” topped sales of 1 million. (Last
month the Springsteen track also be-
came the Boss’ third gold single.)

First-time platinum album award
winners included Canada’s Crash
Test Dummies (Arista), Lone Star
State country act Little Texas
(Warner Bros.), and rapper the
D.O.C. (Atlantic). Robert Johnson’s
two-CD boxed set, “The Complete
Recordings,” (Columbia Legacy) also
went platinum, 56 years after the leg-

(Continued on page 107)

Verve Gelebrates
90th Birthday
In Five Formats

M BY JEFF LEVENSON

NEW YORK—Jazz fans who missed
Verve’s 50th anniversary celebration
at Carnegie Hall will get their chance
to experience the event via a May 18
public television broadcast, and a se-
ries of audio and video titles sched-
uled for release June 7. In total, the
April 6 birthday bash, which featured
a star-studded line-up of artists asso-
ciated with the label, has spawned
spin-offs in five formats.

First up is the PBS broadcast, a
joint production by Carnegie Hall,
Thirteen/WNET, and PolyGram Di-
versified Entertainment in associa-
tion with NHK, Japan’s public televi-
sion system. Titled “Carnegie Hall
Salutes The Jazz Masters,” the 90-
minute program is drawn from a
high-definition taping of the two-
hour-plus concert. According to Da-
vid Horn, series producer for “Great
Performances,” all but two artists
from the concert are included in the
program.

PolyGram’s point of view is more
complete. The label will follow the
PBS airing with its own laserdisc and
VHS video releases that document
nearly the entire show; each is about
120 minutes long. In addition, the la-
bel is issuing a 76-minute audio ver-
sion of the concert on CD and cas-
sette.

PolyGram’s audio and video re-
leases will be marketed under the
“Carnegie Hall” title with the subti-
tle “Verve Records At 50.” This will
distinguish the releases from the
PBS program. The titles will be mar-
keted to a mainstream audience, with
a price structure that is decidedly top-
of-the-line: CDs, $16.98; cassettes,
$10.98; laserdisc, $34.95; and VHS,
$24.95.

“We're going for the broadest pos-
sible consumer base,” says Greg Bar-
bero, director of marketing for Poly-
Gram Classics and Jazz. “In national
print, we’ll tap the ‘Great Perfor-

(Continued on page 99)

MURPHY

FLANAGAN

al sales director, Midwest regional
sales director, and regional market-
ing director for the East and West
Coasts. Robin Lunine Kirby is ap-
pointed West Coast regional sales di-
rector for A&M in Los Angeles. She
was Los Angeles sales rep at PGD.

Keith Bailey is appointed director
of A&R for EastWest Records Amer-
ica in Los Angeles. He was director
of A&R for Virgin.

Al Lutz is appointed product man-
ager for Delos International in Holly-
wood. He was product manager for
RCA Victor.

HUGHES

AUDRETCH

Nina Bueti is promoted to manag-
er of international for Jive/Silvertone
Records in New York. She was the
assistant to the senior VP/GM.

RELATED FIELDS. The Handleman Co. in
Troy, Mich., promotes Lawrence
Hicks to executive VP of merchan-
dising, Louis Kircos to executive VP
of corporate development & subsid-
iaries, and Richard Morris to senior
VP of finance, chief financial officer,
and secretary. They were, respective-
ly, senior VP, senior VP, and VP.
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After a four-year incubation, Boingo

((that provocative, unpredictableX
mind allenng chemistry set) is back
with a new release on Giant

THE NEW ALBUM
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London Has ‘Jewel’ In Solo Sister
Marcella Detroit Bows Post-Shakespear Set

B BY PAUL SEXTON

LONDON—As former Shakespear’s
Sister member Marcella Detroit steps
up to the plate with her debut solo sin-
gle, “I Believe,” going to top 40 June
16, PolyGram Label Group senior di-
rector of marketing Jeb Hart is hoping
for some immediate results.

“We've all felt for a long time that
this is a one-listen record that will
cover several formats,” he enthuses of
the track, a No. 11 hit in March in the
UK, where Detroit’s career was nur-
tured during her days in Shakespear’s
Sister with Siobhan Fahey and where
her solo venture has already had great
aceeptance.

Although PLG is apparently in the
process of being restructured, De-
troit’s album, “Jewel,” on the London
imprint, is still expected to come out
June 21, as scheduled (Billboard, May
7).

Detroit’s first album since splitting
with Fahey showcases her multi-in-
strumental talents on various musical
styles, from pop to funk to ballads. “I
come from Shakespear’s Sister, but I
still have other influences: classical,
Beatles, Motown influences,” says De-
troit. “They’re much more naked on

this record.”

The album includes Detroit’s duet
with Elton John on “Ain’t Nothing
Like The Real Thing,” just released as
the second U.K. single and also fea-
tured on John’s current “Duet” set, al-
though Hart says this will probably not
be the second U.S. release.

Detroit, born with the surname of
Levy but who adopted the city of her
birth as her stage name, was a song-
writing and touring veteran long be-
fore Sister, most notably writing “Lay

MARCELLA DETROIT

Mercury Makes A Home For
Page’s ‘House Of Stone’ Set

B BY MELINDA NEWMAN

NEW YORK—If one can tell a man
by the company he keeps, Martin
Page is in good stead these days.
Among those joining the noted
songwriter on his '
Mercury solo de-
but, “In The
House Of Stone
And Light,” are
Robbie Robert-
son, Phil Collins,
the Blue Nile's

Paul Joseph
Moore, Geoffrey
Oryema, and

Brenda Russell.

As a songwriter, Page has written
or co-written songs for Robertson
(“Fallen Angel”), Go West (“King Of
Wishful Thinking”), Heart (“These
Dreams”), and Starship (“We Built
This City”), among others. But none
of those tunes approaches the emo-
tional depth, honestly, and maturity

behind his solo songs.

“When I wrote with other people,
I took on their feelings. For the first
time, I've been thinking about me,”
Page says. “I've been waiting for
this moment. Those were all a pre-
lude [to this]. I'm very proud of [the
earlier material], but I felt like I was
at university. Now I have the vision
and confidence to know how to do
my own music.”

With a craggy voice that recalls
Peter Gabriel or Sting, Page deliv-
ers personal songs on the July 26 re-
lease that draw from a lyrical well at
times spiritual and uplifting, at
other times destitute. The words
weave through the layered, textured
melodies. The songs were written by
Page alone, except for a pair penned
with Bernie Taupin.

Page came to Mercury’s attention
through senior VP of A&R Bob
Skoro, who worked with Page when
Skoro was at Warner/Chappell pub-

(Continued on page 24)
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The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE
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Lisa Stansfield

Down Sally” with Eric Clapton and
singing in his live band, and winning
covers of her material by the likes of
Chaka Khan and Belinda Carlisle.

Sister, in which she teamed with
former Bananarama pop queen Fahey,
had U.K. top 10 success with the single
“You're History” and the album “Sa-
cred Heart” in 1989, before breaking
worldwide in 1992 with the song
“Stay.” Not long after the resultant
“Hormonally Yours” album and tour,
Detroit found herself presented with
the chance to go solo somewhat earlier
than she imagined.

“When I joined Shakespear’s Sister,
I told Siobhan I'd like to do a solo rec-

Rushing Around. Atlantic honchos meet with Alex Lifeson of Rush following
one of the group’s twosold-out nights at New York’s Madison Square Garden.
From left are Atlantic Records VP of promotion Danny Buch, Atlantic Records
president Danny Goldberg; Atlantic Group co-chairman/CEQ Doug Morris;
Atlantic Records executive VP/GM Val Azzoli; Lifeson; Rush manager Ray
Danniels; and Atlantic Group vice chairman Mel Lewinter.

(Continued on page 22)

OF THINGS COUNTRY: Though the perception lingers
that New York City and country music are mutually exclu-
sive, fans once again proved otherwise during last week’s
Country Hoot, the conclusion of Carnegie Hall’s Third An-
nual Folk Festival.

The show’s title, something of a misnomer, should have
been Bluegrass Hoot. The venue was full, and the audience
hooted and hollered for the Johnson Mountain Boys’ har-
monies and excellent mandolin and violin playing; Alison
Krauss’ angelic voice, the sweetest this side of Emmylou
Harris; and Ricky Skaggs’ spirited

Country Can Take Or Leave Manhattan;
Where’s Buck Owens When You Need Him?

elsewhere, and adds, “The big headliners also weren’t will-
ing to come [into the city] and be part of a festival.”
Sanders admits that he is “disappointed” by the festi-
val’s disappearing act, but says the experience proved to
him that country music does work within the city limits,
and that Radio City will continue to book country shows
on an individual basis in venues throughout Manhattan.
Another reason artists may avoid coming here is that
small matter of radio. The only game in town is WYNY.
In the latest Arbitrons, WYNY had a 2.1 share 12-plus for
winter '%4, finishing 20th in the New

renditions of bluegrass standards.
If artists like these, who get New
York-area airplay only via an occa-
sional cut on National Public Radio
or university specialty shows, man-
age to draw such a crowd, shouldn’t
other, more mainstream country
artists be playing here too? In all

[11]

York market. It ranked 14th in the
Nassau-Suffolk (Long Island) rat-
ings, with a 3.1 share (Billboard,
April 30). We don’t blame artists for
thinking, “Yikes, they don’t want us
here,” even though we believe the
low numbers are more a reflection of
WYNY’s programming than the

candor, we're starting to get an in-
feriority complex. Maybe country
artists don’t like Manhattanites as
much as they pretend to.

The truth is, most artists seem a little scared of New
York City, preferring to play Long Island. Any booking
agent who thinks a Long Island gig counts as an all-encom-
passing New York-area date should be forced to schlep out
to Nassau Coliseum or Westbury Music Fair via public
transportation. It can be done, but it ain’t pretty.

Additionally, unions and other factors drive costs higher
in the city than elsewhere, and many artists are loath to
increase their ticket prices in a market where they’re un-
certain of their drawing power in the first place.

The theory that artists and agents, rather than the audi-
ences, are perpetuating this myth is backed up by the de-
mise of “Country Takes Manhattan,” last year’s successful
10-day music festival featuring artists ranging from Dolly
to Billy Ray to Wynonna. Perhaps it was just post-con-
cert afterglow, but following 1993’s event, organizers at
Radio City Music Hall Productions were already planning
the 1994 shows (Billboard, June 5, 1993).

So what happened? According to Radio City executive
producer Scott Sanders, when he started making calls for
this year’s “Country Takes Manhattan,” Nashville gave
him the cold shoulder.

Despite last year’s growing pains, including “having to
overpay some of the artists to get them to play,” Sanders
says he wanted to make “Country Takes Manhattan” an
annual event. “But then we started running into road-
blocks. I wanted artists to tell their managers and agents
to make sure they’re part of ‘Country Takes Manhattan’
and that they were routed in the Northeast in May, but
we just weren’t getting that kind of support.”

Sanders acknowledges that, because of costs, artists
can’t make the kind of money in the city that they can make

by Melinda Newman

public’s aversion to twang.

We predict that the numbers will
sink further, given WYNY’s recent
programming switch from 50% to
70% recurrent, as well as its slashing of the current playlist
from 45 titles to 25. WYNY is just as likely to play “Meet
Me In Montana” by Dan Seals and Marie Osmond or “I
Was Country (When Country Wasn't Cool)” by Barbara
Mandrell during morning drive as any current song out-
side of its main 25 titles. I know, because I've heard both
songs plenty in the last few weeks.

While prospective country station operators may take
WYNY’s low numbers as proof that country doesn’t work
in New York, the market is ripe for a savvy programmer
who could treat New Yorkers like adventurous, urbane
country fans instead of spoon-feeding the listeners old hits
by names some consultant believes they will recognize.
Can’t someone persuade Buck Owens, who already owns
several radio outlets, to come here and start a competing
station? That way we could convince the artists and the
station owners in one fell swoop that we like country mu-
sic—we really, really do.

THIS AND THAT: Among those acts slated to play
Bethel 94 are Fleetwood Mac, Ray Charles, Michael
McDonald, Leon Russell, Hugh Masekela, James
Brown, Richie Havens, Melanie, John Sebastian,
Blood Sweat & Tears, Judy Collins, Grand Funk
Railroad, and Tom Paxton, according to organizer Sid
Bernstein. Additionally, Bernstein is booking “undisco-
vered” bands like London-based Spanglehead for the
Aug. 13-14 festival. Bernstein says he expects to be
awarded a temporary permit “imminently” . .. Interna-
tional Creative Management has acquired Twin Towers
Touring, a booking agency whose roster includes the Le-
monheads and Dinosaur Jr.
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JoHN MICHAEL MONTGOMERY,
CLINT BLACK,
CONFEDERATE RAILROAD,
TRACY LAWRENCE,
VINCE GILL,
CARLENE CARTER
AND MANY MORE...

The album: in stores May 17th The movie: in theaters May 20th

as =
The Atlantic G?oup

© 1994 Atlantic Recording Corp. A Time Warner Company

Now playing on Atlantic/Icon cassettes and CD’s
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In 1924, a magical movie kingdom
called Metro-GoldwynsMayer was born.

Since then,this incredible dream factory has
produced some of the most beloved films of all time, includ-
ing Gone With the Wind, The Wizard of Oz, Singin’ in the
Rain, 2001: A Space Odyssey and Thelma and Louise.

Join Billboard in celebrating M-G-M’s moviemaking mile-
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and a look forward to its promising future
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Popinjays Flaunt Eccentricities

On Sophomore Epic Release

B BY DAVID SPRAGUE

NEW YORK—Over the course of their
six years as the Popinjays, Wendy Ro-
binson and Polly Hancock have consis-
tently proven themselves worthy of in-
clusion in the illustrious ranks of
British pop eccentrics. The duc’s long-
anticipated second American album,
“Tales From The Urban Prairie,” due
June 21 from Epic Records, further ce-
ments that reputation.

“We've never been in a scene, which
I think is good,” says Hancock, the
group’s guitarist. “If we’d been a
Manchester scene band, we wouldn’t be
able to put out records now, because ev-
eryone thinks that’s boring. We’re just
musical sponges: More than anything, I
think we celebrate the idea of pop.”

The act’s lush sound—a blend of folk
and power-pop elements—was first
introduced to stateside audiences on
1991’s “Flying Down To Mono Valley,”
though the album failed to establish an
American base for the Popinjays.

“Our initial efforts will be in creating
an awareness at retail—especially
mom-and-pop outlets,” says Epic prod-
uct manager Ari Martin. “That’s where
we have the more active consumer of
independent music, so we're going to
emphasize the connection with One
Little Indian [the British indie from
which ‘Urban Prairie’ is licensed].”

Martin adds that Epic is readying a
retail-oriented four-color newsletter
and CD sampler that will feature the
Popinjays’ first single—“When 1 Be-
lieved In You”—as well as other One
Little Indian acts. “This is the perfect
climate for a record like this to do well,
given the success of female-fronted
bands like the Cranberries.”

‘While Robinson’s lilting voice is cer-
tainly airwave-ready, the biting lyrics
of songs like “Queen Of The Parking
Lot” and “Kentish Town” have a decid-
edly earthier bent than most of the
band’s modern pop peers. That, ab-
cording to Hancock, comes from the
self-professed musical sponges’ recent
immersion in old-school country musie.

“The more we thought about this
record, the more in common we saw
with country musie,” she says. “It’s not

-

POPINJAYS: Wendy Robinson and
Polly Hancock.

like, ‘Oh, we're just country girls,” but
there’s a metaphor in the title that goes
throughout the album—about the city
as the new prairie. It’s there in the mu-
sic as well: One thing I love about coun-
try is its ability to make clichés sound
new.”

The Popinjays have managed to
steer clear of cliché since day one,
when they solicited a deal from One
Little Indian by sending a packet of
homemade fanzines and fliers in lieu of
a tape. The band was promptly signed.

“Our ambitions were to get a record
out, get in the NME, and get on the
John Peel show,” says Hancock. “We
did all that in four months, and then
[we] wondered where we could go from
there.”

At the moment, it would appear that
the Popinjays’ next destination is
America, where the band has never
toured. Epic’s Martin acknowledges,
“It’s very important to reinforce in
people’s minds that this is a real, work-
ing band, not just a pop act.”

Hancock is enthusiastic about doing
Jjust that. “We’re hoping to have projec-
tions and all sorts of things to put
across the ambience of the album,” she
says. “I'm curious to see how it will go
down over there. On our last trip, all we
really did was go from town to town
having lunch. The lunch was fantastic,
but we'’re looking forward to moving
beyond that this time.”

NEW YORK—The success of last
year’s Africa Féte tour, which
brought several world music acts to
the US. in a musical roadshow, has
led to a repeat of the series here.

The tour will start July 21 in up-
state New York and conclude 16
dates later at the Reggae On The
River festival in Redway, Calif.

Two acts from last year’s bill,
Mango Records artists Angelique
Kidjo from Benin and Ismael Lo
from Senegal, will return to the festi-
val. They will be joined by creole-fla-
vored fellow Mango act Ziskakan,
whose members hail from Isle Reun-
ion, an island near Madagascar, and
by popular African band Kassav,
which is on the TriStar label.

When Africa Féte landed on U.S.

Africa Féte Tour Returns To U.S.
World Music Series Begins July 21

shores last year, it fulfilled Island
Records CEO Chris Blackwell’s de-
sire to bring the celebration to North
America. Africa Féte was begun in
Paris in 1978 by Mamadou Konte and
has grown into a weeklong celebra-
tion there.

Last year’s festival featured acts
only on Island Records’ Mango im-
print, though Blackwell said he would
be open to inviting other labels’ acts
to participate (Billboard, June 5,
1993). That has happened this year
with the inclusion of Kassav. f

Africa Féte will be produced in the
US. by French businessman Pascal
Imbert, with assistance from Peggy
Dold, VP of marketing for Island In-
dependents, and Island national tour
director Karen Yee.
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You demand experience and
commitment behind the scenes.
Aon Entertainment/CNA gives you both.

Aon Entertainment has been a leader  years. Their loss control experts can
in entertainment insurance since 1962. help you prevent many claims and help
We focus our efforts exclusively on ser-  reduce insurance costs by creating a
vicing the entertainment industry and safer workplace. If a claim should arise,
we understand the specific needs of the  CNA has the expertise to handle
music industry. it quickly.

The CNA Insurance Companies have Experience and commitment are what
been committed to offering property/  you can expect from Aon Entertainment,/
casualty products and value added ser- ~ CNA. Contact your independent agent or
vices continuously for nearly one hundred  broker for more information.

Complete, customized insurance for the music industry.

Am ®Aon Entertainment, Ltd. CNA
Insurance Services 1-800-235-2202

Los Angeles » New York * Chicago » Toronto * London For All the Commitments You Make®

Coverage is underwritten by property/casualty companies of the CNA Insurance Companies.CNAisa registered service mark of the
CNA Financial Corporation, the parent company of the CNA Insurance Companies/CNA Plaza/Chicago, IL 60685,

Bolton Plans
A Challenge 0Of
Isley Song Ruling

B BY BRETT ATWOOD

LOS ANGELES—The legal battle
between Michael Bolton and the Is-
ley Brothers may not be over. Bol-
ton’s attorney will seek a post-trial
motion within three weeks to over-
turn a jury’s finding that the artist
stole parts of the Isley Brothers
song “Love Is A Wonderful Thing”’
for his 1991 hit of the same name
(Billboard, May 7).

Meanwhile, Gerard Fox, attorney
for plaintiff Three Boys Music
Corp., says that the case could go on
for “months, even years” as Sony,
Bolton, co-writer Andrew Gold-
mark, and Warner/Chappell are
forced to open their accounting
books to determine income from sin-
gle and album sales, as well as li-
censing.

On April 29, a jury in federal
court here awarded the Isleys 66%
of all royalties from sales of the Bol-
ton single and 28% of royalties from
sales of the multiplatinum album
“Time, Love & Tenderness.”

“This is all a bit scary,” Bolton
said in an interview with Billboard.
“Unless a song is a hit, we can’t be
expected to know every recording
by a major artist. If this [decision]
sets a precedent, then the system
has failed.”

Bolton expressed concern about
the lack of physical proof present-
ed to the jury. He said the plaintiff
failed to establish that Bolton had
access to the relatively obscure re-
cording, which was released in
1966.

““You would think that with
three years of preparation, the
plaintiff could come up with some
form of physical evidence that I
had access to this song,” said Bol-
ton. “There were no BMI royalty
statements. There was no physical
proof of airplay of any kind. The
jury didn’t understand the signifi-
cance of this lack of evidence.”

Bolton also emphasized that his
song did not appear on an album
until one year after he and Gold-
mark penned the tune. The Isleys’
song was included on the 1991 EMI
release “The Isley Brothers: The
Complete U.A. Sessions.”

Fox estimates that the settle-
ment amount will end up “proba-
bly somewhere between $2 million
and $8 million, but it could go as
high as $15 million.”

Bolton stirred up a bit of contro-
versy at a New York press confer-
ence Monday when he attributed
part of the jury’s reasoning to
race, pointing out that four of the
jurors were African-American.

“That’s scraping the bottom of
the barrel,” Ronald Isley told Bili-
board after being informed of Bol-
ton’s remark. ‘“He lost the case.
Why is he bringing [race] into the
music?”’

It had not been determined at
press time whether the plaintiffs
would receive a percentage of for-
eign royalties. Also to be deter-
mined is whether damages will
come from pre- or post-tax profits.
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BOURNE TO LIVE: At the age of
31 in 1919, Irving Berlin was al-
ready a household name as a song-
writer. Eight years before, he creat-
ed a worldwide sensation with his
song “Alexander’s Ragtime Band.”
His other hits by 1919 also included
“Play A Simple Melody,” “When 1
Lost You,” “Oh, How I Hate To Get
Up In The Morning,” “You'd Be
Surprised,” and “When The Mid-
night Choo-Choo Leaves For Ala-
bam’,” among others.

Berlin, one of the founders of
performance rights society ASCAP
in 1914, also

Hardly Boume Yesterday,
Publisher Celehrates 75th

“Bye Bye Blues,” “That Old Gang
Of Mine,” ‘““Wabash Moon,” and
“Gimme A Little Kiss.”

In 1957, Saul Bourne died and his
his wife, Bonnie, took over, to be
replaced by her daughter Bebe in
1993 when Bonnie died.

With its catalog of perennials, in-
cluding songs by Charlie Chaplin
(e.g., “Smile”), Bourne continues to
make chart news, the most recent
example of which was the revival
smash of Irving Gordon’s “Unfor-
gettable,” which, through the mag-
ic of technology, had Natalie Cole
singing the

was a pioneer
among song-
writers “who
went into the

ores -k

song in a 1991
“duet” with her
dad, the late
Nat King Cole,

lishing company
the year that ASCAP was estab-
lished.

So in 1919, in partnership with
Saul Bornstein—who would later
shorten his last name to Bourne—
and Max Winslow, he formed a
new company, Irving Berlin Inc,,
which, in addition to his own works,
would publish the songs of his
peers. Berlin’s main task, of course,
was to contribute more hits to the
catalog, while Bourne acted as busi-
ness manager and seeker of song-
writing talent, and Winslow mainly
did songplugging.

The Irving Berlin name lives on
in music publishing. It is today ad-
ministered by Williamson Music, as
is a company spun off in 1944 when
Berlin and Bourne ended their part-
nership (Winslow had died earlier).

This was a split in more ways
than one: Berlin took his own song
creations, and Bourne was left with
songs, many of them already stan-
dards, other than those written by
Berlin.

The circumstances of this rather
unusual parting of the ways is one
of continuing speculation and con-
troversy. In his biography of Berlin,
“As Thousands Cheer,” Laurence
Bergreen suggests that it was
brought to Berlin’s attention that
Bourne had created fictitious song-
writer contracts in order to gener-
ate income for himself; however,
another point of view says that
Bourne, as the firm’s business man-
ager, resented special rates Berlin
would offer on his own copyrights.

Whatever the reasons for the
breakup, Bourne Music, starting
off with non-Berlin songs published
under the partnership, can claim a
birthright of 75 years in 1994—it
definitely can mark its 50th anniver-
sary this year.

Of course, the company’s catalog
has grown beyond its 1944 holdings,
which by that time included the
publishing rights to songs from
such Walt Disney classics as “Snow
White,” “Pinocchio,” and “Dumbo”
and such Tin Pan Alley standbys as

publis}tﬁn%1 busi- | WS who };ahqt the
ness to house £ B IR g3 original hit ver-
their own — sion of the song
songs—he had : in 1951. Years
formed a pub- by Irv Lichtman before, a 1926

copyright, Roy

Turk and Lou Handman’s “Are
You Lonesome Tonight?”” had en-
tered the rock’n’roll era with a bang
with Elvis Presley’s 1956 rendition.
A year ago, a sentimental rem-
nant of Bourne Music’s past resur-
faced. “In the *50s, dad thought of a
slogan for the company, ‘Music
Bourne To Live,” ”’ says Bebe
Bourne. “Some years later, it was
dropped. But I thought it was
catchy, and so I picked it up again.”

R&B WORKSHOP: The 1994
ASCAP East Coast R&B Songwrit-
ers’ Workshop is set for June 22
from 6 2a.m.-9:30 p.m. at the soci-
ety’s New York headquarters.
Writers interested in participating
must submit a cassette tape con-
taining two original songs, along
with typed or neatly written lyric
sheets and a brief music resume/
bio, to the New York office. Dead-
line is Friday, May 27.

WRITER’S DIGEST BOOKS in
Cincinnati has two new publica-
tions. “Who Wrote That Song?”
(19.95, paperback) by Dick Jacobs
& Harriet Jacobs contains more
than 12,500 listings of songs start-
ing with mid-19th-century ballads
by Stephen Foster. It is an update
of a project originated by the late
Dick Jacobs, who had a 40-year ca-
reer as an A&R man/producer/con-
ductor; his widow added new infor-
mation. The other offering is “The
Songwriter’s Market Guide To
Song & Demo Submission For-
mats” ($19.95, hardcover), by the
editor of Songwriter’s Market.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Metallica, Selections from Live:
Binge & Purge

2. Guns 'N Roses, The Spaghetti In-
cident?

3. Van Halen, Anthology

4. Joe Satriani, Time Machine Vols.
1&2

5. Metallica, Metallica.
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STAR TV STEPS IN AS MTV ASIA GOES OFF AIR

(Continued from page 8)

But MTV Networks chairman Tom
Freston told Billboard that revenues
were not a stumbling block. What was
at issue, he says, was an “inability to
agree over programming rights and
some minor accounting problems.
What Star was providing was nickels
and dimes to us. If they think this
[problem] was a revenue thing, you
can understand the gulf between us.”

Local content apparently was a
longstanding problem. Throughout
most of the relationship, according to
insiders, MTV executives had fought
Star’s decision to introduce non-En-
glish programming that went beyond
Western mainstream music, which
neverthless had made Star into
Asia’s most powerful cross-border
music influence.

The day Star dropped MTV’s logo,
it introduced a northern signal in
Mandarin, and a southern signal in
English and Hindi. Both use videos
by top-selling Western acts, but are
turning slowly to more local content.

The northern signal offers three
hours of Chinese videos daily, and
will eventually expand to eight hours.
The southern signal broadcasts one
hour of Hindi film music, as well as
some Chinese music, although Hindi
programming will soon move to a
four-hour format.

According to Freston, the rights
Star got from MTV were only for a
pan-Asian, English-language chan-
nel. “We withheld rights for things
like Mandarin programming because
we knew we were going to divorce
form Star and wanted those rights
for ourselves,” he says.

When the new MTV channel takes
to the air—via a Chinese satellite, Ap-
star 1, to be launched this summer—
the programming is expected to be
more or less the same as Star’s, in-
cluding a scrambled Mandarin signal.
As a backup, MTV has reserved a
transponder on the Pan-Am satellite.
MTV also is negotiating for space on
a Singapore cable network. Industry
sources say it will cost the U.S. com-
pany $5 million-$10 million, based on
investments made by Star, to re-en-
ter the market.

“We are willing to invest tens of mil-
lions of dollars [to get back in]. We've
done our homework and are confident
of our ability to craft a product for
Asian customers,” says Freston. He
added that MTV was actively looking
for minority partners for ground sup-
port and 100 new employees in prepa-
ration for the relaunch.

MTV has no contractual right to
any videos in Asia, especially high-
profile Western clips that are con-
trolled by regional headquarters of
the international record companies
through an IFPI licensing deal that
runs until 1997. The majors say they
would not withhold videos from legit-
imate customers.

“We can compete with the record
companies as long as they don’t act in
a cartel fashion,” says Freston.

According to Freston, MTV ended
its arrangement with Star because,
“We did not want to rent our name to
another company for something we
feel we can do for ourselves. The
Asian market is going to be hugein a
few years, and we want to be part of it
as MTV, not as a subsumed identity.”

He adds that 18 months ago MTV
realized “there were inherent prob-

lems” in its arrangement with Star.
“We were never in control of the
agenda,” Freston says. “There was
an absence of market information
coming from Star.”

Star executives say they became so
exasperated with MTV’s demands
during talks that they were left with
no choice but to go their own way.
Because final papers for the new mu-
sic service have not yet been signed,
Star executives would only talk with
a guarantee of anonymity about the

breakup.

“[IMTV executives] have contin-
ually shown an utter inability to un-
derstand how business works here,”
says one. “What they wanted out of
Star in terms of programming would
have virtually killed any chance of fu-
ture ad revenues.

“When will they realize that you
can’t run programming for Asia, or
other regions for that matter, out of
an office in Manhattan? If you want
to understand a market, you have to
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Previous Honorees

*Roy Aculff Lionel Hampton
Burt Bacharach Sheldon Harnick
Tony Bennett Jerry Herman
Jerry Bock Whitney Houston
Michael Boiton -Alberta Hunter
James Brown ‘George Jessel

Johnny Cash Billy Joel
*Harry Chapin John Kander
Dick Clark B.B. King
Judy Collins Don Kirshner
Charlie Daniels Gladys Knight
Hal David Kool and The Gang
-Sammy Davis, Jr. Patti Labelle
Fred Ebb Mitch Leigh
Gloria Estefan Cy Leslie
Aretha Franklin Kenny Loggins
*Bill Graham Henry Mancini
Marvin Hamlisch Barry Manilow
Hammer Tony Martell

+John Hammond *Ethel Merman
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Tony Orlando
Les Paul
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Lou Rawls
Helen Reddy
Geraldo Rivera
Kenny Rogers
Neil Sedaka
Neil Simon
Joseph Stein
Jule Styne
Dionne Warwick

Andrew Lloyd Webber

Roger Whittaker

‘William B. Williams

Stevie Wonder

“deceased

HILARY ROSEN

(Continued from page 8)

in the music community that have
served it well.”

As was suggested when he was
promoted last year, Berman will like-
ly focus more on the international
marketplace, while Rosen will con-
centrate on domestic policy.

“Jay has gotten more involved in
recent years in the international pro-
grams [as] so much of the [future]
growth of the companies we repre-
sent will be based on international
sales,” says Rosen. “He’s become an
incredible ambassador around the
world for the record industry and the
plan is to maximize him in those ar-
eas.”

However, Rosen adds that Berman
will still have input in stateside mat-
ters. “His sense of political strategy
and his contacts are critical for our
continued success,” she says.

Under her presidency, Rosen plans
for the RIAA to keep “on the road
we’'ve been on with some continued
forward thinking.”

Her immediate goals for 1994 are
“passage of the performance right
bill, creation of a strong piracy pro-
gram against suppliers of counterfeit
products, and dealing with the piracy
in China.” Most of these initiatives
are already under way.

A long-term goal, says Rosen, “is
assuring that as we move into the in-
formation superhighway environ-
ment, that our companies are maxi-
mizing their distribution potential
and income ... The reality is that
this infrastructure is being created.
We know how the music is going to
be used and distributed, so it's a
matter of how people are going to
get paid.”

Rosen, who is involved in social
causes such as the Human Rights
Campaign Fund, says she would also
like to launch a publicity campaign
that highlights the good works of the
RIAA’s member music corporations.

“We have the most generous indus-
try in the country and I think that the
public and policy makers don’t realize
it,” she says. “I want to take on the
role of the RIAA being the booster of
the extraordinary amount of good
works that are already going on, in
addition to creating some new ones
... I see this not just as a one-time
publicity campaign, but as part of the
ongoing RIAA mission.”

On an in-house level, Rosen says
that “in seven years, the RIAA’s bud-
get has doubled and our staff has al-
most doubled. A significant part of
my job will be managing that growth
and [seeing that] we have a coordi-
nated approach to meeting [the rec-
ord companies’] needs.”

The RIAA has 58 staffers. Al-
though some of her previous day-to-
day activities will be transferred to
other employees, Rosen says she
does not expect any new positions to
be created.

Prior to joining the RIAA in 1987,
Rosen operated her own consulting
firm. Before that, she was a VP for
Liz Robbins Associates, a Washing-
ton lobbying firm.

Rosen serves on the boards of the
National Music Council, Rock The
Vote, and the Human Rights Cam-
paign Fund. She is also a commission-
er on the D.C. Commission on the
Arts and the Humanities.
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MUSIC

THEYRE
FLAYING
MY SONG

Motown
songwriters Brian
Holland, Eddie
Holland, and
Lamont Dozier were
at the peak of their
creative powers in
the summer of ’65
when the Four Tops
took their “It’s The
Same Old Song” to
No. 5. On his “Big
Horizon” album,
singer/songwriter
David Wilcox
unplugs and
unearths some
hidden aspects of
this timeless
classic.

W Eoited By Peter Cronin

PUBLISHING
IT’S THE SAME OLD SONG

Published by Stone Agate Music (BMI)

“To me, the magic of doing a song again
is putting it in a different emotional con-
text,” Wilcox says. “It changes the light-
ing. You're looking at the same thing, but
the lighting is so different that you go,
‘Ah,” and it's like seeing it for the first
time. In some ways, I
think you can tell more
about somebody when
they do a cover, because
you get their spin on
something. I always
imagined the song that is
referred to in ‘It’s The
Same Old Song.’ The
story line is that there
are two lovers who always used to listen
to this old song, and they used to just kind
of let the words go by. Then, when the re-
lationship is over, suddenly this guy is lis-
tening and he hears the words for the first
time. It’s as if the song had been trying to
tell him all along what was going to hap-
pen. The song has this wisdom that he
wasn’t ready to hear, so when he finally
hears it after the split it’s like, ‘Ouch, how
could I not have known?’ I love getting in-
side other musicians’ hearts and minds. It
feels like archaeology when you learn a
song and really slow it down and get ex-
actly what they’re doing. By walking in
some else’s footsteps like that, you can re-
ally get inside their state of mind.”

WILCOX

SALIF KEITA
Wilshire Theater, Beverly Hills, Calif.

SALIF KEITA’S remarkable rise to
stardom has become the stuff of legend
among world music fans. As an albino
born into a family directly descended
from one of the great kings of the an-
cient Malian empire, the odds were
heavily against Keita’s pursuing, let
alone succeeding in, a musical career in
what was still a caste-ridden society.
Yet, after some 25 years in the busi-
ness, he has become one of the most
celebrated singers to emerge from the
Mother Continent.

Playing the second of 13 dates on his
first U.S. tour, Keita and his nine-piece
band brought the house to its feet in a
90-minute-plus set here that aroused
the crowd’s funk instincts on some
tunes, and hypnotically pulled it into
the mysticism on others. His Paris-
based, Pan-African group adroitly
handled Keita’s techno-roots material.
Leading the way was master guitarist
Ousmane Kouyate, a front man in his
own right and a frequent collaborator
with Keita, whose careening runs and
percussive riffs often emulated such
griot instruments as the koru harp-lute
and balafon vibraphones.

While many vocalists struggle to
make themselves heard in a live mix,
Keita had no trouble penetrating the
Afro-global-fusion polygrooves laid
down by his accompanists. He some-

ARTISTS

times struck a contemplative pose, his
head bowed and hands clasped in
prayerful supplication, while other
times he stomped and whirled across
the wide stage.

One of Keita’s early signature tunes,
“Mandjou,” provided a puissant con-
trast of trance and fire. Between the
singer’s peaks of passion, trumpeter
Peter Tholo Segono sweetly squeezed
out muted tones 2 la Miles Davis while
guitarist Kouyate traced ancient-fu-
ture lines over reggae-like rhythms an-
chored by bassist N'Doumbé Djengué.

AN - ACTION

After rattling the venerable theater’s
rafters with a primal tenor yowl in the
preamble to “Sina (Soumbouya),”
Keita then spit out syllables in a rapid-
fire Bambara patter, propelled by an
accelerated arrangement of the song
from his classic 1987 album, “Soro.”
By combing the deep traditions of
Mandingo music with the tools of the
electronic age, Keita has fashioned a
timeless, 21st-century hybrid. And as
his concert proved, his powerful vocal
instrument can be as spine-tingling as
any on the planet. TOM CHEYNEY

LONDON HAS ‘JEWEL’ IN MARCELLA DETROIT

(Continued from page 14)

ord eventually. She agreed and encour-
aged me, but I didn’t know that the
band would end right then.” Pressed
on the reported acrimony between
them, Detroit says, “I don’t know,
there was not a whole lot of communi-
cation at the end, which was a little dis-
appointing. We were business part-
ners, but we helped each other.”
Fahey is now continuing the band
name on a forthcoming album with hus-
band and producer Dave Stewart,
while Detroit’s “Jewel” extends her as-
sociation with Sister producer Chris
Thomas. “He’s the one who remixed
‘Stay’ and saved it, really. He heard it
the first day we wrote it, and said
‘Smash, No. 1.’ I talked to a few other

producers [for this album], but none of
them really understood. Chris didn’t
try to take it away from my original
ideas.”

Detroit’s track record, strong visual
image, and striking vocal sound have
combined to make her a popular item
at U.K. radio. Keith Pringle, head of
music at commercial outlet Piccadilly
Key 103 in Manchester, was among the
first to add “I Believe” and says, “It
was an incredibly refreshing record to
have on the playlist. We tested it a cou-
ple of weeks in, and we were quite plea-
sed that people were picking up on it.
I hope there’s a lot more of the same
to come.”

(Continued on page 24)

BASF CONGRATULATES
AceE OF BAsEk

ON THEIR OUTSTANDING

SUCCESS

Ace of Base carefully select their sound partners.

The Megabit Album “Happy Nation” was recorded and

mastered at Tuff Studio, Gothenburg, Sweden

o1 BASF Studio Master 911 tape.

The magnetic base for brilliant sound performance.

Looking forward to their newest siccess with

“Don’t Turn Around”
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MERCURY MAKES A HOME FOR MARTIN PAGE'S SOLO DEBUT, ‘HOUSE'

(Continued from page 14)
lishing.

“Bob told me, ‘When you're ready
to do your solo thing, come to me.
And I scared him to death one day
and came to him,” says Page.

“I've been working on this album
for two years,” Page says, and ac-
cording to Skoro, the material was
worth waiting for. “What I was hop-
ing to hear was what I heard,” he
says. “They were songs and music
that reflected Martin’s sense of him-
self and his environment and his

spiritual side.”

The album’s tracks differ little
from the demos produced by Page
at his home studio, where the final
product also was recorded.

“I'm a great believer in putting
[people] together and seeing what
happens,” he says. “I was excited
with the traditional influence of
Robbie Robertson, the Scottish in-
fluence of the Blue Nile, and Phil’s
drumming. I feel like the music
wasn’t really ‘produced,’ in a way.

Masterdisk

Welcomes Celebrated
Mastering Engineer
Greg Calbi
& Technical Engineer

Chris Muth
To Their Family...

The Best
Just Got Better;

President: Doug Levine
Engineers: Tony Dawsey, Scott Hull,
Brad Johnson, Roger Lian, Andy Van Dette,
Howie Weinberg.

Call for Rates & Availability

Masterdisk Corporation
Mew York, New York {212) 541-5022

We never played parts, as such; we
played emotionally. We left in a lot
of the mistakes.”

According to John Mazzacco,
Mercury VP of marketing, Page is a
multiple threat. “We’re going to
launch the record at Triple A on
July 11, and then go to AC and AOR
on July 25 [with the title track].”
Eventually, the track will go to top
40.

“Basically, we think the most cru-
cial factor in the marketing of this
record is radio,” says Mazzacco.
“The songs are so good [that] we
need to, first and foremost, deliver
them to radio.”

Merecury also is counting on video
support from VH-1 and similarly
targeted outlets.

At retail, Mazzacco says plans call
for using “buy it and try it” promo-
tions, placement in listening booths,
and “eventually a national ad cam-
paign as the record develops.”

Touring won't kick in until the end
of this year, Mazzacco says. “We
want to get about two singles deep,”
he says. “We want his development
to come from the radio end.”

Page can’t wait to hit the road, for
several reasons. He comes from a
band background, having come to
the States more than a decade ago
from England as a member of the al-
ternative outfit Q-Feel, which had a
modest hit with the song “Dancing
In Heaven.”

But more importantly, Page thinks
fans need to hear the songs on “In The
House Of Stone And Light” in order

MARCELLA DETROIT

(Continued from page 22)

Retail reaction in Britain has also
been good. “We pretty much sold out
what we bought in the first week,” says
Steve Mitchell, assistant manager at
Tower Records’ store in Kingston in
southwest London. “The single was
strong, and people remember her from
Shakespear’s Sister. Those are the two
aspects selling it.”

At PolyGram, Hart says that Lon-
don Records will maximize a promo-
tional visit to New York in June by De-
troit, who lives in Los Angeles but
spends much of her time in the UK.
and Europe. “We’re going with the
song [‘I Believe’] up front, then we're
surrounding that with some special
performances. Marcie’s doing a couple
of very exclusive shows during ‘Stone-
wall 25’ [the forthcoming gay rights an-
niversary event] and the Gay Games at
Yankee Stadium. She's also going to
showcase at our company convention in
June. ‘I Believe' is a song that can be
about a lot of human rights issues. It’s
about faith over fear. Shakespear’s Sis-
ter had a big gay following, and I think
she does too.”

Prior to the U.S. trip in June, De-
troit plays a British tour this month,
and her itinerary also calls for promo-
tional trips to Australia and Japan.

Hart adds that Detroit’s highly cred-
ible resume as a musician, combined
with the top 40, alternative, and AC-
friendly flexibility of her sound, gives
his team an unusual amount of promo-
tional scope. “It’s useful when the pro-
motion guys are pitching the record.
She’s crossing from heritage into pop,
which is a unique situation.”

to feel their full impact.

He adds that several of the artists
involved on the record, including
Tears For Fears guitarist Neil Taylor
and drummer Jimmy Copley, have ex-
pressed interest in touring with him.

“It’s been a long time since I've
played live, but I look upon it as I'm
taking out a well-made ship,” he says.
“This is definitely not a studio record.
I know that we’ve made a record that
we have to take to the people.”

Private Smiles. Andreas Vollenweider and Carly Simon share a hug following
Vollenweider's performance at New York's Beacon Theater. The two collaborated on
the song “Private Fires” from Vollenweider's current SBK album, “Eolian Minstrel.”

(Photo: Chuck Pulin)

===\ AMUSEMENT BUSINESS®
J BOXSCORE ™2™
| GROSSES
Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
PINKFLOYD Texas Stadium, April 28-29 $2,044,618 87,400 Concert Prods.
Irving, Texas $60/$22.50 two International USA
seliouts PACE Concerts
PINK FLOYD Legion Field, May1 $1,874,583 §5,169 Concert Prods.
Birmingham, Ala. Gross Record solfout International USA
$60/$22.50 New ERA Promotions
GRATEFUL DEAD Arena, The Omni, March 30- $1,190,009 45,667 Concert Promotions/
Atlanta April 1 $25.50 three Southern Promotions
seflouts
PINX FLOYD Sun Bowl, University  April 26 $1,148,228 349465 Concert Prods.
of Texas-Et Paso, $50/$22.50 37,000 Internationat USA
El Paso, Texas PACE Concerts
GRATEFUL DEAD Miami Arena, April 6-8 $1,071,625 42841 Metropolitan
Miami $25 three Entertainment
sellouts Cellar Door
ULIO IGLESIAS Fox Theatre, April 13-17 $719.851 23819 Brass Ring Prods.
Detroit $15/$5 five
sellouts
RUSH Spectrum, April 29-30 | $586,134 23979 Electric Factory
Philadelphia $22.50 21,080 Concerts
two show
one seflout
RUSH Meadowlands Arena, April 22 $365,829 14,083 Metropolitan
CANDLEBOX East Rutherford, . ). $35/ $24.50/ sellout Entertainment
$20
GRATEFUL DEAD Orlando Arena, Apri 14 $356,475 14,258 Metropolitan
Orlando Centroplex, $25 saliout Entertainment
Oriando, Fla. Starlight
Entertainment
RUSH Nassau Veterans April 23 $313,287 11,585 Metropolitan
CANDLEBOX Memorial Coliseum, $35/$24.50/ sellout Entertainment
Uniondale, H.Y. $20
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashvilie. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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siLLeoArRD'S HE ATSEEKERS ALBuM CHART

COMPILED FOR WEEK ENDING MAY 14, 1994 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
4 SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I II IIII top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
~ 1 el COMPILED, AND PROVIDED BY of any other Billboard album chart. When an aibum reaches any of these levels, the album and the artist’s subsequent albums are
o Hu|lg=< ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP
fz Sz |32 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is avaitable. (_) Albums with the greatest sales gains. © 1994, Biltboard/BPI Communications.
: OCTOBER PROJECT
B * % % NO. 1 % % % 21 23 14 | OCTOBER PROJECT EPIC 53947 (9.98 EQ/15.98)
E 1) —11 FRENTE! MAMMOTH/ATLANTIC 92390/AG (9.98/15.98) MARVIN THE ALBUM 22 | 20 | 33 | MARTINA MCBRIDE rca 66288 (9.98/15.98) THE WAY THAT | AM
(2 — | 1 | LINDA DAVIS arisra 18749 0.9815.98) SHOOT FOR THE MOON 23 | 21 | 28 | EIGHTBALL & MJG suave o001 (9.98/15.98) COMIN' OUT HARD
3 2 13 | THE MAVERICKS mca 10961 (9.98/15.98) WHAT A CRYING SHAME 24 10 4 FRENTE! MAMMOTH 0056 (6.98/9.98) LABOUR OF LOVE
4 5 28 | ADAM SANDLER WARNER 8ROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU 25 19 23 | HADDAWAY AaRISTA 18730 (9.98/15.98) HADDAWAY
5 3 62 | BIG HEAD TODD & THE MONSTERS @ GIANT/REPRISE 24486/W5 (9.98/15.98)  SISTER SWEETLY 2% | 32 3 CELLY CEL SiCK WID' IT 1724 (8.98/13.98) HEAT 4 YO AZZ
6 4 7 12 GAUGE STREET LIFE 75439/SCOTTI BROS. (9.98/15.98) 12 GAUGE 21 18 4 SAUSAGE PRAWN SONG/INTERSCOPE 9236 1/AG (10.98/15.98) RIDDLES ARE AROUND TONIGHT
17 7 15 | ME'SHELL NDEGEOCELLO MAVERICK/SIRE 45333/WB (9.98/15.98) PLANTATION LULLABIES 28 15 | 21 | THE AFGHAN WHIGS eLexTrA 61501 (10.98/15.98) GENTLEMEN
8 6 3 JIMMIE VAUGHAN ePiC 57202 (10.98 EQ/15.98) STRANGE PLEASURE 29 34 4 SUBDUDES HiGH STREET 10323/WINDHAM HILL (9.98/15.98) ANNUNCIATION
9 9 11 PAVEMENT MATADOR 92343*/AG (10.98/14.98) CROOKED RAIN, CROOKED RAIN 20 36 A URGE OVERKILL GEFFEN 24529 (9.98/13.98) SATURATION
10 8 8 ETERNAL EMI 28212/ERG (10.98/15.98) ALWAYS & FOREVER a1 17 3 IR1S DEMENT waRNER 60, 46493 (3.98/15.98) MY LFE
( :: ) OFF * (8. : SMASH
16 2 SPRING cormpri 86432 (6981499 32 37 39 BROTHER CANE ViRGIN 87797 (9.98/13.98) BROTHER CANE
12 | 12 | 29 | BLACK MOON WRECK 2002*/NERVOUS (9.98/15.98) ENTA DA STAGE
. 33 — 1 RAW FUSION HOLLYWOOD BASIC 61452/ELEKTRA (10.98/15.98) HOOCHIEFIED FUNK
@ 35 6 INCOGNITO TALKIN LOUD 522036/VERVE (9.98/13.98) POSITIVITY =
— | 1 | KATEY SAGAL viRGIN 30543 (9.9815.98) WELL...
14 13 49 | DOUG SUPERNAW 8Na 66133 (9.98/13.98) RED AND RIO GRANDE 3 SROTHER
5 21 37 CRY OF LOVE COLUMBIA 53404 (9.98 EG/15.98)
@ 24 | 13 | MASTA ACE INC. DELICIOUS VINYL 92249*/AG (9.98/15.98) SLAUGHTAHOUSE ovel ¢
98/13. INDIANISM
16 14 9 SASS JORDAN 1ch 10980 (9.98/15.98) RATS 36 38 9 THE INDIANS POLYDOR 513851/PLG (9.98/13.98)
17 | 25 | 20 | JEFF FOXWORTHY warNER BROS. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF... 3 | 29 | 19 | LEEROY PARNELL ARisTA 18739 9.96/15.98) U
18 | 2 22 | GABRIELLE GoiDISCS/LONDON 28443/pLG (9.98/13.98) GABRIELLE (38 — 9 RACHELLE FERRELL MANHATTAN 93769*/CAPITOL (9.98/13.98) RACHELLE FERRELL
28 | 3 | KOKANE RUTHLESS 5512¢/RELATIVITY (9.98/16.981 FUNK UPON A RHYME 39 | 40 | 29 | MARY-KATE & ASHLEY OLSEN z00M EXPRESS 35038/BMG KIDZ (9.98/13.98) | AM THE CUTE ONE
2% | 14 | PRONG epic 53019 (9.98 EQ/15.98) CLEANSING 40 | 39 | 8 | SAM PHILLIPS viRciN 39438 (2.98/13.98) MARTINIS & BIKINIS
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FLIPPIN’ AUNTS: RCA’s
Boston-based pop-alternative
band Gigolo Aunts is giving
lunchtime performances for
local retailers at BMG re-
gional branches through May
12 in support of “Flippin’
Out,” released April 12.

Prior to the lunch dates, the
label sponsored 40 listening
parties in April at retail out-
lets on or near college cam-
puses. Giveaways included

Singing Siblings. Mercury
is introducing the brother/
sister country duo John and
Audrey Wiggins to the
industry through “The Hot
Stuff BBQ” showcases,
recently held in Nashville,
Atlanta, and Dallas. "Falling
Out Of Love,” from the self-
titled debut, is No. 54 on Hot
Country Singles & Tracks.

European import 12-inch sin-
gles, T-shirts and stickers. A
five-week club tour begins
May 15.

At the events, RCA distrib-
uted several thousand “Alter-
natives Volume 1” cassette
samplers, which included a
postpaid response card for the
label to establish a mailing list.
Tom Derr, RCA director of
artist development, estimates

that about 1,000 cards have
been returned to the label.

DANIELLE’S ARRIVAL:
The young actress who played
Stephanie on the hit "70s sit-
coms “All In The Family” and
“Archie Bunker’s Place” has
grown up—and with a power-
ful set of vocal chords. She is
Danielle Brisebois, and her
debut album, “Arrive All Over
You,” is set for release Tues-
day (10) on Epic Records.

“Arrive All Over You” is a
collection of strong
vocals, at times
raspy and other
times pouty, with
traditional rock sty-
lings and pop sensi-
bilities.

John Doelp, sen-
ior VP of marketing
and sales at Epie,
says the label is
banking on the
singer’s dynamic
performances to
help spread the
word.

“She’s a strong
performer, and we
feel it’s important
for people to see
her to discover her
on their own,” he says. “One of
the greatest feelings is when
you discover a new artist and
share it with a friend. That’s
what we want to accomplish.”

In April, Brisebois did a
dozen solo acoustic perform-
ances at coffeehouses and
small clubs across the country.

Doelp also is looking to get
“Arrive” played at nonmusic
outlets such as hip clothing
stores and restaurants.

At the end of May, “What If
God Fell From The Sky” goes
to modern rock radio.

[

Tiny Tunes. Sergio
Salvatore, 13-year-old
pianist, keeps
accomplished company on
his 2nd GRP offering, “Tune
Up," released April 26. The
Wyckoff, N.J., prodigy is
joined by Chick Corea, the
Brecker Brothers, and Gary
Burton. A showcase is
planned June 13 at the Blue
Note in New York.

REGIOMAL HEATSEEKERS #1'35

MOUNTAIN

| Big Head Todd & The Monsters, Sister Sweetly

| Big Head Todd & The Monsters, Sister Sweefly
lrre— = ]

T

NORTHEAST

| Adam Sandier, They're All Gonna Laugh AtYou

tion at AC radio. The track
“Fit In” has received airplay
at such outlets as WTSX
Middletown, N.Y., and WKXD
Monterey, Tenn.

The 10-song album show-
cases the Nashville artist’s
roots-rock background with
songs featuring banjo, mando-
lin, and mandola.

Veteran producer/guitarist
Pete Anderson (Dwight Yoa-
kam, Meat Puppets, Mi-
chelle Shocked) actually
formed Little Dog Records to
create a home
for Crawford
(Billboard, July

4 EAST NORTH CENTRAL
l_jndu Davis, Shoor_ _Fﬂ'he_Moon
WEST NORTH CENTRAL IDEILS AL AR

FRENTE!, Marvin The Album

10, 1993).

“He has such
a strong spirit,
and is a great
singer,” says
Anderson. “But
i it was frustrat-

PACIFIC
FRENT_E_!__ Marvin The Album

= SOUTH CENTRAL
Linda Davis, Shoot For The Moon

- L

| SOUTH ATLANTIC
12 Gauge, 12Gauge

(Y

w0

THE

REGIONAL

ROUNDUFPF

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
1. Big Head Todd/Monsters, Sister Sweetly
2. The Mavericks, What A Crying Shame
3. Offspring, Smash
4. Linda Davis, Shoot For The Moon
5. FRENTE!, Marvin The Album
6. Jimmie Vaughan, Strange Pleasure
7. Doug Supernaw, Red And Ri0 Grande
8. Subdudes, Annunciation
9. Prong, Cleansing
0. Infectious Grooves, Groove Family Cyco

—

NORTHEAST
Adam Sandler, They're All Gonna Laugh...
Gabrielle, Gabrielle
Linda Davis, Shoot For The Moon
Big Head Todd/Monsters, Sister Sweetly
FRENTE!, Marvin The Album
Sass Jordan, Rats
Black Moon, Enta Da Stage
Iris Dement, My Life
Pavement, Crooked Rain
Jimmie Vaughan, Strange Pleasure

CUENOGN bW

—

FITTING IN: After backing
such musical giants as Steve
Winwood, Vince Gill, and
Neil Young, singer/guitarist
Anthony Crawford has

turned his attention to his own
music.

His self-titled debut, re-
leased in December on Little
Dog Records, is gaining atten-

ing finding a
deal.”

= Crawford has
been taking his
six-string to ra-
dio stations and
retailers in mar-
kets where “Fit
In” is getting
airplay.

HEAR, SEE, FEEL: Im-
ports of London progressive/
ambient band Seefeel’s
“Quique” (pronounced keek)
were moving quickly out the
doors of mom-and-pop re-
tailers months before the al-
bum was released in the U.S.
The Too Pure album, re-
leased in the U.K. in De-
cember, was released April 1
in the States on Astralwerks/
Too Pure through Caroline.
“There was already a fan
base here for them,” says Car-
oline product manager Nick

Clist. “It’s gotten phenomenal
out-of-box press response as
well.”

Reviews in Spin and Details
are forthcoming, while Alter-
native Press’ May issue fea-
tures the band.

A three-track 12-inch has
been serviced to clubs and
specialty radio, while *Plain-
song” goes to modern rock ra-
dio in mid-May. The quartet
will perform at raves and clubs

Dead On. Sin-Drome’s the
Flatliners, featuring spirited
vocalist Claire West, are
catching the attention of
album alternative outlets
such as WMMM Madison,
Wis., with their self-titied
blues-rock album. The band
will perform during the
World Cup Concert series in
June, in its hometown of
LA.

this summer.

On June 10, 12-inch remixes
of “Time To Find Me” by
Aphex Twin and “Plainsong”
by Locust will be released.

Additional reporting was pro-
vided by Brett Atwood with
assistance by Silvio Pietro-
luongo.
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Hurley’s Signature Mix Is Silk Smooth
R&B/Club Work Marks Producer’s Rise

!_BY MARLYNN SNYDER

OAKLAND, Calif.—Steve “Silk”
Hurley says his ability to maintain an
artist’s musical identity while giving
a club sound to the music, is the rea-
son for his successful move into top
R&B production assignments after
years of mainly producing dance re-
mixes.

“Steve understands radio and the
clubs,” notes Sharon Heyward, pres-
ident of Perspective Records. Hur-
ley’s abilities have touched that label
through his work with Perspective/
A&M acts CeCe Peniston, Sounds Of
Blackness, Mint Condition, and new
act For Real. “He knows how to work
with an R&B artist but give the rec-
ord a club edge.”

Hurley sees his production work
Peniston’s “Love Thang,” and “Keep
On Walkin’” (which he co-wrote),
from her debut disc “Finally,” as his
career breakthrough. “The project
was major,” Hurley says, “because I
could finally appeal to both the club
and R&B consumer.”

Up to that point, Hurley had es-
tablished a niche for himself through

dance records, but his productions
received little or no R&B airplay—
this despite having strong creative
ties to R&B and funk through such
influences as Funkadelic, ConFunk-
Shun, and the
Gap Band.

Early in his ca-
reer, Hurley
says, mix shows
were the only
area of radio re-
ceptive to his mu-
sie. “[It] filled a
gap because club-
goers listened, as
well as people who didn’t go to clubs
but regularly listened to the radio.”
For Hurley, gaining that airplay was
a critical beginning for his career.

According to Benny Medina, sen-
ior VP of black music A&R/GM for
Warner Bros., something that will
aid any up-and-coming producer or
remixer in obtaining more consistent
R&B airplay is “a [broadening] of ra-
dio playlists, combined with A&R ex-
ecutives allowing remixers like Steve
increased opportunities to work
more with mainstream or popular

‘SILK" HURLEY

| ARTIST DEVELOPMENTS

YOUNG AT HEART

The youthful age of new Black-
ground Enterprises/Jive artist
Aaliyah is proving both an asset and
a liability for marketing executives.
But so far, the scale is weighted in
favor of the budding new talent’s
success.

The first single
for 15-year-old
Aalivah is titled
“Back And
Forth,” and since
its release April &,
the track has sold
31,000 units,
according to data
from SoundScan.
The single is a
midtempo groove that features
passionate, velvety vocals by the artist
and an urban background rap by artist
R. Kelly, who wrote and produced the
entire project.

“The most obvious thing about
‘Back And Forth’ is that the music is
there, and the voice is there,” says
Barry Weiss, senior VP/GM for Jive
Records. “But just as important is the
visual aspect of Aalivah. She’s got a
great youthful look that’s working well
for us at music video.”

The original June 14 release date of’
the album “Age Ain’t Nothing But A
Number” was moved up to May 24.
Sayvs Weiss.” ‘Back And Forth’ has
permeated the consciousness of the
young public, and because it has
picked up steam so quickly, MTV
jumped on board faster than we
thought, which led to our decision to
drop the album sooner.”

Weiss says video in general is « key

- ‘

AALIYAH

component to the marketing strategy.
“We showed it to BET, and they fell
in Jove with it immediately,” he says.
“The Box has also put it in solid
rotation.”

Aaliyah made her official debut
when she was introduced at the Urbun
Network’s Power Jam conference last
February. “She was featured in a
special showcase that was headlined
by R. Kelly,” says Weiss.

Kelly currently enjoys a high profile
with a top 10, double-platinum album
on The Billboard 200); it is also top five
on the Top R&B Albums chart. All
that attention made Aaliyah’s
introduction with Kelly important,
Weiss says, since the artist is on his
Blackground imprint and because
Kelly was the creative mind for the
entire album.

Because Aaliyah is so young, there
are certain obstacles to her success,
like still being in school. “What’s good
about the whole situation, though, is
that Barry [Hankerson] is her uncle as
well as her manager, so that helps
make it easier to get things done,”
Weiss says. “Her being in school is a
small price to pay for an artist who is
so appealing to younger kids.”

Weiss says Kelly's creative
influences can be felt, but he didn't let
his presence overpower Aalivah’s own
identity. “On a couple of tracks, he
does some chanting and a little
rapping,” says Weiss. “But he felt it
wasn’t appropriate to do more—Ilike a
duet—because the two are years apart
in age. But it’s something that could
eventually happen.”

Weiss says the marketing plan is

(Continued on page 28)

artists.”

Medina says upcoming Warner
Bros. projects involving Hurley in-
clude new releases by Karyn White,
scheduled to drop June 28, and Chaka
Khan, which should find its way to re-
tail by the end of the summer.

Says Medina, “[Hurley] brings a
signature innovation to his produc-
tion work, but doesn’t compromise
the individuality of the record, or of
the artist.

“Hurley’s input,” continues Me-
dina, “could be invaluable in reposi-
tioning these artists in a street/club
environment, which can only help
them.”

Hurley signed a production deal

: J e .

On The Cusp Of History. Triloka Records artist Hugh Masekela was honored
by the indie label prior to performing at the Wadsworth Theater in Los Angeles.
Sharing the concert bill was fellow South African Miriam Makeba. Pictured, from
left, are Mitchell Markus, president, Triloka; K.D. Kagel, VP, A&R, Triloka; June
Popowich, VP, publicity, Triloka; Makeba; Masekela; Paul Del Campo, VP,
marketing, Triloka; and Nina Scott, manager for Makeba and Masekela.

(Continued on vage 28)

UNDERVALUED HABIT: It’s hard to under-
stand why quality music sometimes doesn’t find its
way onto radio or into consumers’ hands. Hopetully
Nu Soul Habits won't fall victim to that malady.
With its pronounced “retro” feel, “Meant To Be,”
the debut album by the Motown act, could well have
been titled “Echoes Of An Era,” since it deftly com-
bines a number of '70s musical elements. There’s a
hint of Memphis soul, a touch of Marvin Gaye, a vo-

Nu Soul Habits Make Old Soul Sounds;
Why The Partying Is Better In New York

cal nod to greats like

Donny Hathaway and [

Al G , and s

truly {:r?lilv Silnv( Stg(())rrlnt(i T"e
Rhythm

and the

B’ues ™

esque guitar riffs and
Billy Preston-styled or-
gan licks.
Producer/writer and
musician Eddie Townes
and vocalist Toni Ham-
ilton have created an al-

pressed their approval of this set. But the acid test
will be whether radio jumps on the project, thereby
providing a platform through which consumers can
make their own decisions about the record.

An interesting sidebar to all this is that many adult
music buyers continually complain that there isn't a
lot of good music to listen to out there. Well, Nu Soul
Habits serves up a contemporary version of soul mu-
sic that should have sophisticated listeners salivat-

___ ing. ’
) Time will tell.

NEW YORK NOTES:
Despite the fact that the
weather in New York is
often a lot colder than
herein L.A,, during a re-
cent road trip to the Ap-
ple, the people there
seemed a whole Ilot

bum that is a solid,
R&B-flavored concoc-
tion. Motown executives
hope the set will please consumers who were raised
on the music of the mid- to late '70s, in addition to
attracting younger listeners.

For Townes and Hamilton, who have been collabo-
rating since 1989, “Meant To Be” is “a *70s type of
album, a record that reflects the music that camne
from that era, which is what we were shooting for
when we recorded it,” says Townes.

To achieve an authentic R&B feel, Townes says he
relied upon vintage keyboards and other old instru-
ments, some of them 20 or more vears old. “There’s
alot of bass and guitar used alongside computer-pro-
grammed sounds,” he savs. “The whole idea was to
put the two together, the old and the new.”

Motown reports that the album is being marketed
differently from typical releases. First off, the album
was dropped April 5, in advance of the first single,
“Meant To Be,” which was just released to radio May
3.

According to Motown senior VP of publicity Mi-
chael Mitchell, it was the goal of the marketing
campaign to first build a general awareness of the
product through press and retail. From there, he
says, Motown began promoting the act at radio,
which label execs hope will pick up on the act.

So far, more than a few industry folk have ex-

by J. R. Reynolds

warmer. Sure there’s
the no-nonsense, all-
business air in the of-
fices and on the streets. But after hours, New York’s
industry folk seem to be a whole lot friendlier toward
each other than their Southland counterparts.

Much of that New York camaraderie probably has
to do with the city’s proximity of quarters. In L.A.,
socializing with a colleague means a 45-minute
round-trip travel time, plus the time and expense of
parking. In New York, it’s as short uas u seven-minute
cab ride.

Also, there are a lot of common watering holes—
not places for business entertaining, but actual have-
a-drink hangouts where you can complain about
things among industry peers.

Lastly, at Impact in Atlantie City, N.J., Epic threw
a farewell party for recently departed senior exec
Hank Caldwell. It was a decidedly New York-styled
aftair, and what amazed me was that people were ac-
tually dancing and having a genuinely good time.
And these were battle-hardened industry soldiers.
Never in L.A. have I been to an all-industry party
and seen so much unabashed good-time jammin’.

Guess we L.A.-ers still have a thing or two to learn
about letting our hair (toupees and weaves) down.

Assistance in preparing this column was provided
by David Nathan.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
- STORE SALES REPORTS COLLECTED, COMPILED,
Billooard. e
FOR WEEK ENDING MAY 14, 1994 IIIIII

KENNY G A © ARISTA 18646 (10.98/15.98) BREATHLESS 2
" z, é 52 46 37 EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) E COMIN' QUT HARD 40
= é 2 E 3 3 ¢ % ARTIST TITLE E“jé 51 | 49 | 41 | 29 | BLACK MOON wreck 2002+ervaus 9.98115.98) IR} ENTA DA STAGE | 34
F2 32| o<k 25 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) c o 52 45 50 27 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS ] 9

. *x *x x NO. 1 *x* % 53 | 53 | 47 | 78 | SADE A3 EPIC 53178 (10.98 EQ/16.98) LOVE DELUXE 2

1 1 1 6 SOUNDTRACK DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) 6 weeks at No. 1 ABOVE THE RIM 1
57 | 5 | 39 | WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TO BE 24
: J 4 SN NEELE A 2P ! 55 [ 51 | 51 | 72 | DR.DRE A 3 DEATH ROW/INTERSCOPE 571284/PRIORITY 10.98/15 98) THE CHRONIC 1
(3| NEWD 1 | OUTKAST LAFACE ze:o;:s!‘: (g:;lg:)'i or DSOEU?::RTN:’L;/IISTICADILLACMUZIK 3 67 | 65 | 3 * * * GREATEST GAINER * * %

. KOKANE RUTHLESS 5512*/RELATIVITY (9.98/16.98)@ FUNK UPON ARHYME | 56
4 2 | — | 2 | NASCOLUMBIA 57684" (9.98 EQ/15.98) ILLMATIC 2 5 | 47 | 44 | 12 | THENEW2 LIVE CREW BACK AT YOUR ASS FOR THE NINE-4 9
5 4 3 23 | SNOOP DOGGY DOGG A ® DEATH ROW/INTERSCOPE 92279*/AG (10 98/15.98) DOGGY STYLE 1 58 46 34 10 STH WARD BOYZ RAP-A.LOT 53844/PRIORITY (6.98/9.98) GANGSTA FUNK 13
6 | 5 | 4 | 27 | TEVINCAMPBELL A GWEST 45383%/WARNER BROS. (10.98/16.95) 'MREADY | 3 59 | 56 | 57 | 29 | EAZY-E A 2 ruhEss s503vRELATVMITY (7.98/11.98)  IT'S ON (DR. DRE 187UM) KILLA (EP) | 1
7 [ 6 | 5 | 42 | TONIBRAXTON A * LAFACE 2-6007/ARISTA (9.98/19.98) TONI BRAXTON | 1 60 | 55 | 5 | 17 | CONSCIOUS DAUGHTERS SCARFACE 53877/PRIORITY (9.98/13.99) [l§  EARTO THE STREET | 25
8 { 8 16 | 19| JODECIA uPrown 10015McAHI0 581558 BRSPS DR 61 | 60 | 53 | 66 | RACHELLE FERRELL manatran o3769capiroL@.08n30s ] RACHELLE FERRELL | 34
9 9 7 9 HAMMER GIANT/REPRISE 24545/WARNER BROS. (10.98/16.98) THE FUNKY HEADHUNTER 2 62 1 61 1 76 | 37 | JOE wercury 518016 098 EM&@ el I8¢
(Y ST R e R S LI Pl Pt ENTER THE WU TANG (36 CHAMBERS) | 8 63 | 59 | 48 | 21 | MARY J. BLIGE UPTOWN 10942/MCA (10.98/15.98) WHAT'S THE 4117 REMIX ALBUM | 22

C:) 13 | 11 | 7 | ANGELA WINBUSH ELEKTRA 61591 (10.98/15.98) ANGELAWINBUSH | 11 64 | 62 | 58 | 7 | 12 GAUGE stReer Lire 75439/scoTTi BRos. 9.98/15.98) [T 12 GAUGE | 44
(2] 14 | 16 | 3 | ALL-4-ONE BLITZZATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE | 12 65 | 63 | 59 | 45 | TONY! TONI! TONE! A WING 514933/MERCURY (10.98 EQ/15.98) SONS OF SOUL 3
13 | 12 | 12 | 22 | ICECUBE A PRIORITY 53876” (10.98/15.98) LETHAL INJECTION 1 (6) | NEW D 1 | VOLUME 10 rea s6276+ 0.9815.98) HIP-HOPERA | 66
14 | 7 | — | 2 | SHYHEIM VIRGIN 39385" (9.98/1598) AKA THE RUGGED CHILD | 7 57) | NEWDP> | 1 | TIM SMOOTH RAP-ALOT 53891/PRIORITY (9.98/15.98) STAIGHT UP DRIVIN' EM | 67
15 15 10 35 MARIAH CAREY A © COLUMBIA 53205* (10.98 EQ/16.98) MUSIC BOX 1 68 64 I 60 27 SHAQUILLE O'NEAL A JIVE 41529+ (10.98/15.98) SHAQ DIESEL 10
16 | — | 2 | SOUNDS OF BLACKNESS ~ AFRICATO AMERICA: THE JOURNEY OF THE DRUM 16 NEWD | 1 | ANOTHA LEVEL PRIORITY 53867" (9.98/15.98) ON ANOTHA LEVEL | 69
17 19 | 31 | AARON HALL SILAS 10810/MCA (3.98/15.98) THE TRUTH 7 70 58 l 45 11 | SOUNDTRACK BEACON 11016/FOX (9.98/15.98) SUGARHILL | -34
18 | 11 | 8 | 6 | DFCASSAULT/BIG BEAT 92320/AG (9.98/15.98) THINGS INTHAHOOD | 7 GD| NEWP | 1 | RAW FUSION HoLLYwooD BASiC 61452 (10.98/15.98) (IR HOOCHIEFIED FUNK | 71
19 | 19 | 15 ] 21 | DOMINO @ OUTBURST/CHAOS 5770L1/COLUMEIA (998 FON5 98 el B 72 | 54 | 55 | 30 | MINT CONDITION PERSPECTIVE 9005/A8M (9.98/13.98) FROM THE MINT FACTORY | 18
d) 18 | 20 | 20 | PATRAEPICS3763 (998 E0/15.98) E QUEEN OF THE PACK E 73 | 65 | 6l 56 | INTRO @ ATLANTIC 82463/AG (3.98/15.98) m INTRO 11
@ 23 | 2 12 | ZHANE @ ILLTOWN 6369/MOTOWN (9.98/15.98) PRONOUNCED JAH-NAY 8 74 | 70 | 66 | 79 | SWV A2 RcA66074(9.98/13.98) m IT'S ABOUT TIME 2
@ NEW ) 1 DAMION "CRAZY LEGS” HALL siLAS 10996/MCA (9.98/15.98) STRAIGHT TO THE POINT 22 15 71 62 6 INCOGNITO TALKIN LOUD 522036/VERVE (9.98/13.98) L POSITIVITY 61
" 23 20 14 29 | SALT-N-PEPA A 2 NEXT PLATEAU/LONDON 828392%/PLG (10.98/16.98) VERY NECESSARY 6 76 56 64 75 | K7 ToMMY BOY 1071 (10.98/15.98) E SWING BATTA SWING 54
27 | 21 | 10 | VARIOUS ARTISTS warNER BROS. 45500 (1098/16.98) A TRIBUTE TO CURTUS MAYFIELD | 17 Gn|n|n|w e FEEEATU:R'N: GEESTEEEVE)E ARRINGTON STELLAR FUNGK: THE BEST OF | 44
25 | 22 | 18 | 37 | BABYFACE A EPIC 53558* (10.98 EQ/16.98) FOR THE COOL IN YOU 2 (78)| 83 | & | 3 | TiNA TURNER @ WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) | 8
2% |21 | 13 8 | GANG STARR CHRYSALIS 28435*/ERG (10.98/15.98) HARD TO EARN 2 79 | 77 | 67 | 38 | SCARFACE @ RAP-A-LOT 53861*/PRIORITY {10.98/15.98} THE WORLD IS YOURS 1
Q@D| 28 | 26 | 10 | ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) | 26 * % % PACESETTER ® * %
28 | 25 | 23 | 14 | TOP AUTHORITY TRak 72576/50LaR (10.98/15.98) (IR SOMETHIN' TOBLAZETO | 21 92 | 7 7 MARION MEADDWS RCA 63167 (3.98/15.98) FORBIDDEN FRUIT | 52
29 | 41 9 | VARIOUS ARTISTS mCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES | 15 85 | 8 | 45 | SOUNDTRACK @ sive 41509 (10.98/15.98) MENACE 1l SOCIETY 1
32 | 30 | 29 | XSCAPE A SO SO DEF 57107*/COLUMBIA (9.98 EQ/15.98) HUMMIN' COMIN' AT 'CHA 3 82 | 81 4 DAVID BENOIT & quss FREEMAN THE BENOIT/FREEMAN PROJECT 73
31 31 25 10 | GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH 25 83 69 72 | 32 | SPICE 1 @ JIVE41513(3.98/15.98) 187 HE WROTE 1
@ 38 31 50 | JANET JACKSON A © VIRGIN 87825 (10.98/16.98) JANET. 1 84 80 82 3 FOR REAL A&M 0156/PERSPECTIVE (9 98/13 98) IT'S A NATURAL THANG 80
33 | 29 | 24 | 25 | ATRIBE CALLED QUEST @ JIVE 42197* (10.98/15.98) MIDNIGHT MARAUDERS 1 85 | 81 | 78 | 11 | GUESSS WARNER BROS 45481 (9.98/15.98) EE GUESSS 63
42 42 6 CELLY CEL SICK WiD" IT 1724 (8.98/13.98) :E HEAT 4Y0AZZ | 34 86 78 74 24 | DAS EFX EASTWEST 92265*/AG (10.98/15.98) STRAIGHT UP SEWASIDE 6
35 | 2% | 27 | 22 | us3 @ suenore sosssvcapiToL 0 s8is.0m (IR HAND ON THE TORCH | 21 87 | 73 | 63 | 8 | ETERNAL ew 28212ERc (10.9815.98) [J§ ALWAYS & FOREVER | 59
% |35 | 43| 17 M,va‘#o‘}beﬁa'é%%%%‘“° o iR PLANTATION LULLABIES | 35 88 | 86 | 97 | 15 | 2 LOW RAP-A-LOT 53884/PRIORITY (9.98/13.98) FUNKY LILBROTHA | 25
37 | 34 32 | 30 | TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13 89 |73 63 | 2PAC ® INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.L.G.G.A.Z..... 4
NEW ) 1 JIMI HENDRIX MCA 11060 (10.98/16 98) BLUES 38 90 | 88 | 80 | 37 | FOURPLAY WARNER BROS 45340 (10.98/16.98) BETWEEN THE SHEETS 15
39 39 37 31 | E-40 sICK WD IT 340 (8.98/11.98) THE MAIL MAN 13 91 91 89 16 | MASTA ACE INC. DELICIOUS VINYL 92243*/AG (9_93/15.93)& SLAUGHTAHOUSE 32
41 | 40 | 36 | MAZE FEATURING FRANKIE BEVERLY @ BACK TOBASICS | 3 92 | 76 | 79 | 95 | BRIAN MCKNIGHT @ mercuRy sassos 0.98 Eari5.98 [JR BRIAN MCKNIGHT | 17
40 | 52 | 5 | GLENN JONES AtLANTIC 82513 (5.98/15.98) HERE 1AM | 40 SON N (0l e B MGRECOIERASKSONIRCA Jio e ko) HEREITIS | 11
2 | 30 | 29 6 wfcgﬁmﬁyﬁ% T\':/E?Tv‘aleaswz i ) BROTHER SISTER | 26 NEW ) 1 nTa:;:cl Sw:g:q:i (F;ATZAE;? 53898/PRIORITY (9.98/15.98) SECRETS OF THE HIDDEN TEMPLE % 94
43 | 33 | 28 | 76 | SOUNDTRACK A ' aRista 18695" (10.98/15.98 THE BODYGUARD | 1 REENTRY | 32 | eiexrrasisig 12981698 O
44 | 37 | 38 | 27 | TOO SHORT @ Jive 21526+ (10.98/15.98) GET IN WHERE YOU FIT IN 1 96 | 79 | 85 | 32 | KEITH WASHINGTON QWEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE IT EASY l 15
45 | 36 | 39 | 19 | VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLD SCHOOL | 35 97 | 84 | 69 6 | COMMISSIONED BENSON 1078/CG (9.98/13.98) MATTERS OF THE HEART | 65
4 | 43 | 35 5 | PAUL HARDCASTLE JVC 2033 (8 98/14.98) HARDCASTLE | 35 98 | 95 | 98 | 32 | MARTIN LAWRENCE EASTWEST 92289/AG (10.98/15.98) TALKIN'SHIT | 10
50 | 49 | 14 | CECE PENISTON A&M 0138 (10.98/15.98) THOUGHT 'YAKNEW | 20 99 [ 75 [ — | 2 | IRy AR AR DON'T BLAME ITONDAMUSIC | 75
48 | 20 | 33 | 24 | QUEEN LATIFAH @ MoTowN 6370 (9.98/15.98) BLACK REIGN | 15 @00 | NEWD | 1 | MARVALESS AwoL 7194 (9.98/13.38) GHETTO BLUES | 100

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipmen
following the symbol. *Asterisk indicates LP 1s availabie. Most tape prices, and CD prices for WEA and BMG !abels, are sugge:
increase Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week
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HOTEL ACCOMMODATIONS
Hotel lnter-Cunﬁngntar‘Miaml

100 Chopin Plaza Miami TL, 33131

. For reservations call (305) 577-1000
; rate $115.00 single or doulbte '
e reservations by April 17th

t of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs}, with multiplatinum titles indicated by a numeral
sted lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

Bil

5th Annul ltnatlonal

LATIN MUSIC CONFERENCE
18, 1994 Hotel Inter ° Continental M|
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Heavy D, Nice & Smooth Tear It Up At Impact;
A Pair Of Bands Make Similar ‘Booty Calls’

MY FAVORITE hip-hop moments
from the recent Impact Super Sum-
mit in Atlantic City, N.J., were
Heavy D’s performance during
MCA’s luncheon and the Nice &
Smooth set at Sony Music’s soul-
food dinner. Amid four female danc-
ers, D came on stage wearing irides-
cent gold and black. He performed
two classic tracks, “Is It Good To
You?” and “We’ve Got Our Own
Thang,” and one new one, “Got Me
Waiting,” from “Nuttin’ But Love.”
It was short, swift, and so, so sweet.

As for the Nice & Smooth set, the
group’s grooves are ultra-catchy,
fun, and funky. Its upcoming album,
“The Jewel Of The Nile,” overflows
with hardcore jollies and deserves to
be huge.

STUFF: I doubt whether Atlantic’s
Freaks Of Nature and Maverick’s
Da KO Boyz got on the party line to
discuss titles. But each act has a sin-
gle out now called “Booty Call.”
Each song rides a jazzy, oceanic
groove and begins with a horned-up
dude ringing up a girl with a baby-
doll voice. Incidentally, Freaks Of
Nature is really K-YZE, who gained

WHO CARES IF
YOUR ADVERTISING
DOLLARS WERE SPENT
WITH PUBLICATIONS
THAT DID NOT DELIVER
THE GOODS ...

BILLBOARD’S
CLASSIFIED
REPRESENTATIVE
CARES. ...

CALL FOR RATES
TODAY!
1-800-223-7524
(OUT OF STATE)
212-536-5174
WE'LL ASSIST YOU IN PUTTING

TOGETHER A VERY AFFORDABLE
ADVERTISING CAMPAIGN

by Havelock Nelson

arep as a performer of houserap . . .
Adrian Miller, formerly of Immor-
tal Records, is now the West Coast
director of A&R at Warner Bros. . ..
Greg Thomas of Nubian North Pro-
motions has put together the Rap
Olympic Tournament, to be held in
clubs in the New York area and
judged by representatives from the
record industry. Twenty unsigned
rappers from Philadelphia, New
York, and New Jersey will compete
beginning May 27 at Zanzibar in
New Jersey. Ten semifinalists will
proceed to Dances in Philadelphia
June 18. Then, on July 22, four final-
ists will tussle it out at New York’s
Sound Factory. The winner will re-
ceive a $1,000 grand prize and trophy
... Too $hort, Ant Banks, and other
members of $hort’s Dangerous Mu-
sic crew will expand their enterprise

ARTIST DEVELOPMENTS

(Continued from page 26)

being executed from a national
perspective, rather than a region-by-
region push. “The international thrust
on the project will begin in 6-8 weeks,
utilizing BMG International,” he says.

Weiss says there will be little in the
way of marketing changes between
the domestic and world promotion of
the set.

“She is what she is,” says Weiss,
regarding the artist’s street sound.
“[The album] has tremendous pop
appeal to go along with her urban
edge, so there’s not a whole lot
different that we’ll be doing abroad.”

Weiss says plans are being made for
Aaliyah to join Kelly on his own tour
following the end of his road work in
June with Salt-N-Pepa.

J.R. REYNOLDS
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Street Date

APRIL 29, 1994 / NATIONALLY
GANGSTAS ¢ RETAIL * ONE-STOPS * RAPAMERICA

#1 Selling Gangsta LP
"WE BREAK OUR BEATS FROM THE STREETS"

(SOUTH CEN

i D"ILT Ll'rL ﬂl

AIN'T JOKIN RECORDS - AJTE75 - 4/

MUSICAL YIDEOS

RAL)

I

p RS P
2 (CASS/CD'S)

#1 STREET RAP MARKETING & DISTRIBUTION (SOUTH CENTRAL)
1335 N. La Brea Ave., #2101 * Los Angeles, CA 90028
Telephone (213) 969-4866 ® FAX (21 3) 969-0451

GANGSTA * HARDCORE * EXPLICIT + UNDERGROUND
SOUTH CENTRAL ONLY 100% REAL
< INDEPENDENT RAP DISTRIBUTOR <

HOUSTON / ATLANTA / MEMPHIS | CHICAGOD / DETROIT /| NEW YORK CITY

into Atlanta. They are building a new
facility there that will house the la-
bel’s offices as well as a recording fa-
cility. $hort says he will maintain
Dangerous’ Oakland, Calif., facility

. Main One, a Latino rapper
signed to Select, recently invited
other Latino speakicians to collabo-
rate on a song for his upcoming al-
bum. Fat Joe, Joe Fatal, Kurious,
and Do Wop will be featured on the
cut “Grande Combo” . .. Heather B.,
who appeared on the first season of
MTV’s “The Real World” and was
signed to KRS-One’s now-defunct
Edutainer Records, has hooked up
with male MCs Bo Knowz and
Swift Ass T-Swap The Wrecka to
form the Rowdy Pack, which bills it-
self as the first mixed-gender hard-
core group. The trio has a skeletal
track, “They Don’t Want It,” making
the rounds ... Ichiban Records has
signed Kwame and will release his
next album in September, the same
month a Kool Moe Dee solo release
is due to drop from the label . .. A re-
vised version of Doug E. Fresh’s
Gee Street jam “I-Ight (Alright)”
will be used as the theme for MTV's
“NBA Slam-N-Jam Wrap Up
Show.” The show, actually a three-
minute segment starring Fresh and
featuring such NBA stars as Sha-
quille O’Neal, Charles Barkley,
and Patrick Ewing, will air during
the NBA playoffs.

Billboard

FOR WEEK ENDING MAY 14, 1994

Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

STEVE HURLEY

(Continued from page 26)

with RCA Records in January 1993.
The first output under the deal was
Chantay Savage’s debut album,
“Here We Go,” which was half-
produced by Hurley. The other tracks
were completed by producers from
Hurley’s own Silk Productions.

He also has a production deal in the
U.K. with Sony Music.

Hurley’s Chicago-based Silk Pro-
ductions has afforded him the oppor-
tunity to diversify when looking for
future projects. On slate is a planned
expansion from record production
into commercial advertising jingles
and film soundtracks.

Hurley also was involved in the
origination of a “breakfast mix” for
ABC Radio Network’s syndicated
“Tom Joyner Morning Radio Show.”

Silk Productions also has proved to
be a fertile training ground for young
producers and remixers. Hurley is
currently working with M. Doc and
Jere M.C., who collectively call them-
selves Indasoul. The duo produced
tracks and remixes for Savage’s de-
but project, and contributed remixes
for the current Peniston, Mint Condi-
tion, For Real, and Sounds Of Black-
ness projects.

Hurley cites the importance of
working with young producers who,
“still have their ears to the street,” he
says. His hope is that Indasoul, along
with E-Smoove and Maurice, who all
worked on Michael Jackson’s “Jam”
and “Remember The Time” remixes,
will go on to start record labels and
develop artists on their own.

- 5 e COLLECTED, COMPILED, AND PROVIDED BY Gy 1 1Gnary
23| 28| 5g| €| Tme 1]} ARTIST
=232 2|25 Lere NUMBER/DISTRIBUTING LABEL
*x*hx NO. 1T *# v =
1 1 2 8 GOT ME WAITING & HEAVY D. & THE BOYZ
(C) (T) UPTOWN 54815/MCA 2 weeks at No. 1
2 2 1 16 PLAYER'S BALL & OUTKAST
(C) (M) {T) (X) LAFACE 2-4060/ARISTA
@ 6 4 10 PUMPS AND A BUMP ¢ HAMMER
(C) (D) GIANT/REPRISE 18218/WARNER BROS.
4| 3| 7 [ s | SWEET POTATOE PIE © DOMINO
(C) (M) (T) OUTBURST/RAL 77350/CHAOS
* % * GREATEST GAINER* * %
(| 1 | — | 2 | RecuLATE WARREN G. & NATE DOGG
(C) DEATH ROW/INTERSCOPE 98280/AG
6§ | 4 | 3 | 24 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® @ 12 GAUGE
(C) (T) (X) STREET LIFE 75373/SCOTTI BROS.
7 (5| 5 | 15 | BORNTOROLL ® MASTA ACE INCORPORATED
(C) (M) (T} DELICIOUS VINYL/EASTWEST 98315/AG
8 10 8 13 C.R.EAA.M. & WU-TANG CLAN
(C) (M) (T) (X) LOUD 62829/RCA
9 | 8 | 10| 11 | COMIN’ ON STRONG © SUDDEN CHANGE
(C) (T} EASTWEST 98334/AG
10| 9| g [ 13| YouKNOW HOW WE DO IT ® ICE CUBE
(C) (T) PRIORITY 53847
1m| 7| 6 | 1a| GINANDJUICE @ # SNOOP DOGGY DOGG
(C) (M) (T) (X) DEATH ROW/INTERSCOPE 98318/AG
@ 18 21 9 WORKER MAN & PATRA
(©) (M) (T) EPIC 77289
13| 11 | 11 | 10 | SOMETHING TO RIDE TO ® CONSCIOUS DAUGHTERS
(C) (T) SCARFACE 53851/PRIORITY
PLAY MY FUNK SIMPLE E
M6 15]10 (C) (T) {X) BEACON 10004/FOX ¢
IT’S ALL GOOD ¢ HAMME
Ll R RUER (C) (D} (T) GIANT/REPRISE 1827 1/WARNER BROS. H R
19 18 6 1 GOT CHA OPIN & BLACK MOON
(C) (T) WRECK 20083/NERVOUS
@aD| 1 | — | 2 | BACKINTHE DAY * AHMAD
(C) (M) (T) (X) GIANT/REPRISE 18217/WARNER BROS.
18| 12 | 12 | 23 | CANTALOOP (FLIP FANTASIA) ® *US3
(€ (T) (X) BLUE NOTE 44945/CAPITOL
IT AIN'T HARD TO TELL & NAS
Blao) 3w (€) (M) (T) COLUMBIA 77385 N
20 13 14 17 WHATTA MAN A © SALT-N-PEPA FEATURING EN VOGUE
(C) {T) {X) NEXT PLATEAU/LONDON 857 390/PLG
21| 15| 17| 5 | GANG STORIES & SOUTH CENTRAL CARTEL
(M) (T) RAL/CHAOS 77 368%/COLUMBIA
22| 21| 2| 9 | ELECTRIC RELAXATION ® A TRIBE CALLED QUEST
(©)(T) (0¥) JIVE 42179
@3)| ©2 | — [ 2 | BuckTOWN ® SMIF-N-WESSUN
(M) (T) WRECK 20069*/NERVOUS
ASS APPEAL AN ARR
H|B|1|B Pcn) m CHARYPSALIS 58111/ERG ¢ GANGST
HEY D.J. ¢ LIGHTER SHADE OF BROWN
BB | x| (C) {T) MERCURY 858 402 0 0
BACK IN THE DAY L L
%] %2 l (C) (D) (M) (T) ROWDY 3-5030/ARISTA ILLEGA
JUST ANOTHER DAY & QUEEN LATIFAH
aZj 2| 20|10 (€} (M) (T) (X) MOTOWN 2233
30 | 30 | 22 | FREAKSA-IGHT (ALRIGHT) © DOUG E. FRESH
(M) {T) (X) GEE STREET 440 583*/ISLAND
I'M OUTSTANDING & SHAQUILLE O'NEAL
B %11 (©) (T) (X) JIVE 42201 SH 0
ON AND ON & SHYHEIM
002726 | 1 (C) (T} VIRGIN 38415 S
WHOOMP! (THERE IT IS) A ¢ ® TAG TEAM
B ] 3% (€M) (1) (X) uge 79001/BELLMA)RK
32 | 31 | 33 | 13 | CAPSGET PEELED # DFC (DUET WITH MC EIHT)
(C) (M) (T) (X) ASSAULT/BIG BEAT 9833L/AG
33| 28 | 31 | 7 | PAPAZSONG ® 2PAC DUET WITH MOPREME
(C)(T) (X) INTERSCOPE 98303/AG
34 | 3¢ | 28 | 14 | ITALL COMES DOWN TO THE MONEY o TERMINATOR X
(€) (M) (T) RAL/CHAQS 77 168/COLUMBIA
CEASE & SECKLE & BORN JAMERICANS
@ NEW b ! (C) (M) (T) DELICIOUS VINYL/EASTWEST 98282/AG RNJ ¢
WARRIOR'S DRUM KING
NEW ’ 1 {C) (T) BLACK FIST 27491/SELECT STREET .
37 | 33 | 29 | 14 | IF THAT'S YOUR BOYFRIEND & ME'SHELL NDEGEOCELLO
(€) (D) (T) (X) MAVERICK/SIRE 18326/WARNER BROS.
PUMP ¢ VOLUME 10
8|32 |3 5 | (c/tM) T IMMORTAL 62844/7cA 0
PROPS OVER HERE & THE BEATNUTS
NEW ) ! (©) (1) VIOLATOR 12 19/RELATIVITY
THE SHIT IS REAL @ FAT JOE
RE-ENTRY 4 (C) (T) RELATIVITY 1214
19 | _ | 2 | FANTASTIC VOYAGE ¢ COOLIO
(M) (T) (X) TOMMY BOY 617+
FLOW ON LORDS OF THE UNDERGROUND
NEW > ! (M) (1) PENDULUM 58146*/ERG ORDS O
SO TOUGH @ FREDDIE FOXXX
“la 3 (C) (T) FLAVOR UNIT 77468/EPIC
44 | 3 | 33 | 7 | HOW ABOUT SOME HARDCORE *MO.P.
(©) (T) SELECT STREET 25027
DA BOMB & KRIS KROSS
45 | 37 136 ] 13| (T) RUFFHQUSE 77379/COLUMBIA K
COME CLEAN ¢ JERU THE DAMAJA
il B I I (C) (T) PAYDAY 127 OOO/FFRR
SHORT SHORTS RAHEEM THE DREAM
R L R (C) (D) (T) LIFE 79504/BELLMARK
DO THE BOOTY HOP @ 35 SOUTH
RE-ENTRY 4 (C) (M) (T) (X) WRAP 209/ICHIBAN
KEEP YA HEAD UP & 2PAC
9 148 | 4% % | g (M) (T) (X) INTERSCOPE 98345/AG
TEARS & DAKING & |
0| 8|y 3 | ) ) () Rowoy 3-50277aRIsTA

(O Recards with the greatest sales gains this week. # Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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Current Boom Dwarfs 1960s’

New And Vintage Music Shakes Its
Moneymaker On Stage, Disc, Radio

B BY CHRIS MORRIS

have changed, and for the better.

Bob Koester, who has operated
the Chicago-based label Delmark
Records for over 40 years, recalls
writing the liner notes for a 1960 Big
Joe Williams album, one of Delmark’s
very first blues relezses.

“In the liner notes, I said, ‘Perhaps
someday there will be a market for
blues as blues,” ” recalls Koester, who
issued the Williams album as part of
Delmark’s “Roots Of Jazz” series (for
years the slightly fanciful handle for
the label’s blues releases).

“It’s been wonderful to see there
really is an audience for the blues,”
Koester adds. “Seeing the blues come
into its own recognition has been one
of the great joys of my life.”

Indeed, the blues is experiencing a
continuing robustness of commercial
health in the '90s. Veteran
observers say that the popu-
larity of the music today is
virtually unprecedent-
ed.

Andy McKaie,
producer of

I n the world of the blues, times
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B.B. King’s recent all-star MCA
Records album “Blues Summit” and
VP of catalog development at MCA,
which has extensively mined the cata-
logs of Chicago’s Chess Records and
Texas Duke Records, says that the
audience for the blues is “the largest
that the blues has had, period. This
revival is not going away at any time.”

The explosion of interest has paid
off at the check-out counter. Bruce
Iglauer, osmer of Alligator Records,
Chicago’s premier independent blues

Regular Guy

label for more than two decades, says,
“I'm looking at our best year for us,
and without a blockbuster release...It
looks to me like we're going to end up
billing $500,000 to $750,000 more than
last year.”

WATERS AND WOLF

While the blues witnessed a revival
during the "60s—first with the redis-
covery of country blues artists like
Son House, Mississippi John Hurt
and Skip James, then following the
rise of blues-based English rock
bands like the Rolling Stones,
Animals and Yardbirds, who hipped
young consumers to originals like
Muddy Waters and Howlin” Wolf—
the current resurgence dwarfs it in
comparison.

Nauman Scott, who with his brother
Hammond runs New Orleans’ Black
Top Records, draws a comparison
between the blues audience in the
music’s '60s heyday and today: “There
might have been a hard core, but it
sure as hell was smaller.”

Most observers date the boom from

late 1990, when Co-

‘_‘—-

lumbia Records’ Legacy divi-
sion inaugurated its Roots

"N’ Blues reissue series
with Robert Johnson’s

“The Complete Record-
ings,” a two-CD set of
the collected works of
the legendary Delta
blues artist, who was
nmurdered in 1938. The

sel received extensive

press coverage, went
gold and won a 1991
Grammy Award as Best Historical
Album.

The industry has responded to this
fresh fascination with the blues with a
flood of reissue albums and boxed
sets; almost every major label has
established its own reissue program.

The Columbia/Legacy Roots "N’
Blues reissues of Bessie Smith’s com-
plete works have sold a total of over
50,000 units, while MCA/Chess’
Muddy Waters boxed set has sold
over 10,000 units, according to
Continued on page 32
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EXPANDED SECTIO

Rollin’ And Tumblin’ Into The
Mainstream: Brit Boom Is Serious

Business

[l BY PAUL SEXTON

about a music being treated

with a new mainstream re-
spect—a development heralded by
the launch of a new major-label
blues imprint and the realization
that with the right marketing,
these days the blues is more
than just a good dream.

Its integration into the
day-to-day of British
entertainment culture
means that the blues
no longer has to rely
on jeans commercials
to widen its appeal.
Much as such expo-
sure gave a belat-
ed kick-start to
the careers of
such greats as
John Lee Hook-
er and, posthu-
mously, Muddy
Waters, the music now
stands on its own two
feet and a smooth-run-
ning A&R produc-
tion line of new tal-
ent.

EastWest’s an-
nouncement in March
of the inauguration of
a new subsidiary
label, Code Blue,
was but the latest
vote of confidence
in the commercial
potential of the
blues, and an ac-
knowledgment
(admitted or not) of
the success of other such imprints,
notably Virgin's Pointblank.

Code Blue is headed by veteran
blues and pop producer Mike
Vernon, who was the mainstay of
the legendary '60s label Blue
Horizon; Tony Engle of indepen-
dent Topic Records; and agent/
manager Alan Robinson. The label
will be marketed and promoted by
EastWest throughout Europe and
by Atlantic in the U.S,, and its first
releases are both by burgeoning
American bluesmen: Sherman
Robertson’s Vernon-produced “I'm
The Man” eame out last month, sup-
ported by the single “Am I Losing
You”; and an album by Jay Owens is

T he blues news from England is

Genre giant: Hooker

due this month.

MAJOR MUSCLE
Code Blue has grown out of
Indigo, the blues label run by
Vernon, Engle and Robinson, which
released five albums independently.
The Robertson and Owens sets
were the last two of these. Vernon
estimates that they sold some 6,000
copies each in the U.K,, adding
that Owens enjoyed consider-
able success in
France. But
a  he relishes the
f@ extra muscle of
the major-label
deal. “Now that we
have the wheels and the
financial support, we can
compete,” he says. “The
initial reaetion from
EastWest has been noth-
ing short of very positive.”

‘\r,

HALF-MILLION
SELLER

Virgin’s Pointblank label,
meanwhile, has further estab-
lished itself in the market-
place, both with genre giants
such as Hooker and new dis-
coveries including guitarist
Terry Evans, whose “Blues
For Tonight” album has sold
steadily since its release in

February. Marketing man-
ager Orla Lee says that
hopes are high for just-
released Pointblank
albums “Father, Father”
by Pops Staples and
“Temptation,” the label
debut of former Fabulous
Thunderbirds and Room-

ful Of Blues guitarist Duke
Robillard.

Television continues to play a
large part in the blues revival,
although the emphasis has broad-
ened from its use in commercials to
direct advertising for successful
compilations—such as PolyGram’s
“The Blues Experience” and <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>