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Live Brings ‘Drama’
To Radio With 2nd Set
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The New breed
interprets Classic KISS

KISS FIY ASS _IMITED EDITION <ED MINYL IN STORES
JUNE 7TH, CASSETTE & CD it STORES JUNE 21ST

X

Velocity Girl

"ISimpatico!®

SP 247 = L3/CS/CD » Street Late: June 14
Eroduced by John Perter
Featares the single “Sorre Again
Availatte zhrough WEA * Taur begins June 18

RAP IN EVOLUTION: OLD SCHOOL, NEW FRONTIERS

Labels Struggle To Gain Acceptance
Here For European Hip-Hop Artists

Giving Up The Funk:
Labels Mine '70s Hits

@ BY CHRIS MORRIS

LOS ANGELES—Stoked by years of
sampling by new-school rappers and
fresh radio exposure, old school—the
classic hard funk
and R&B of the
'70s and ’80s—is
coming back
strong.

The genre has
been visible on
The Billboard 200
via a pair of compi-
lations issued by
Walnut, Calif.-based indie Thump
Records. ““Old School Volume 2”
stands at No. 167 this week, after en-
tering the chart last week at No. 147.

(Continued on page 119)

CES’ Chicago
Run Ends With A
Multimedia Bang

M BY MARILYN A. GILLEN

CLINTON

NEW YORK—Hollywood plays a
starring role in what is shaping up as
one of the most software-intensive
Summer Consumer Electronics
Shows in years.

The June 23-25 event in Chicago
marks the final bow for the 27-year-
old summer show, which will shift
site, season, and moniker next spring

(Continued on page 110)

EnTE'Ii'ﬁ'cig'ZTIUE

A BICUBOARD SPOTUIGHT

SEE PAGE 91

W BY J.R. REYNOLDS

LOS ANGELES—American record
companies licensing European hip-
hop acts are finding minimal accep-
tance for these
artists in the U.S,,
and are seeking al-
ternative methods
of marketing for
the flurry of art-
ists crossing the
pond.

While European
acts like MC Solaar, Marxman,
Stakka Bo, and Fun-Da-Mental boast
aggressive hip-hop beats and stirring
social commentary, marketing execu-
tives from the domestic labels licens-
ing European acts view these artists
more as distant cousins than as blood
brothers to their American counter-

FUN-DA-MENTAL

parts.

“You have to accept the [American
hip-hop] community for what it is,
which is territorial in nature,” says
Peter Gordon, managing director of
the U.K.-based
Beggars Banquet
label, which li-
censes its UK. act
Fun-Da-Mental to
Atlantic Records
in the U.S. “In the
U.K., music is a lit-
tle different; it has
more of an alternative feel, so with
Fun-Da-Mental, we have to move a
little more cautiously in the U.S.”

Fun-Da-Mental’s debut set, titled
“Seize The Time,” drops Aug. 16, but
the release date of its first single,
“Dog Tribe,” is yet to be determined

(Continued on page 117)

STAKKA BO

MBY BILL HOLLAND

WASHINGTON, D.C.—It’s a sun-
ny, bright morning, and at 8:36
a.m. the parent driving the kids to
school switches on
the radio in the mini-
van.

What the parent
hears is not the ex-
pected oldies mix,
but two morning
jocks joking. It
takes a moment be-
fore the parent real- :
izes the jocks are teasing a female
call-in listener about her supposed
craving for oral sex.

The parent reaches swiftly to

Bureaucracy, Legalities Slow
FGC’s Regulation Of Indecency

switch off the radio, embarrassed
and irritated. ‘“That just isn’t
right,”” the parent steams.
“There’s a time and a place for ev-
erything, and I've got kids in the
car.”

Back at the
house, still angry,
the parent writes to
the Federal Commu-
nications Commis-
sion, mentioning the
date of the broad-
cast, the approxi-
mate time of day,
and what can be remembered of
the jock’s conversation. By late af-
ternoon, the local Congressman’s

(Continued on page 105)

Modem Rock Opens
Doors To Rap Tracks

B BY CRAIG ROSEN

LOS ANGELES—Rap and modern
rock radio may seem like an unlikely
combination, but the genre remains a
steady, albeit
small, part of the
playlists at a num-
ber of stations in
the format and
continues to influ-
ence some of its
biggest stars.

Most modern
rock stations are extremely selective
in the rap they play, primarily choos-
ing songs with heavy rock sensibil-
ities and tending to focus on white
rappers. In addition, much of the rap
that gets played is in weekends and
nights.

This week the Beastie Boys and
Stakka Bo have songs on the Modern
Rock Tracks chart. The Beastie Boys’
“Sabotage,” an all-out rocker with
hints of rap in the vocal delivery and
scratching segments, is No. 24 on the
Modern Rock Tracks chart. Stakka
Bo’s laid-back “Here We Go,” closer
in spirit to the Stereo M.C.’s than
N.W.A, is No. 25 on the Modern Rock
Tracks chart.

Both acts are rooted in rap and re-
main two of a handful of hip-hop acts
that receive airplay on both rap spe-
cialty shows and modern rock radio.

(Continued on page 120)

BEASTIE BOYS
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SOME PEOPLENEVER LOSE TREIR COOL
I STL\RTE[]wnnmsAPPEARANEEAHHEMTV VIOED AWER U5 wore

spreas. COOL.
NEXT, TRE aRTISTYEO von TWO GRAMMY® AWARDS 1 s kov FOR BES]‘TRPU”!‘JNF‘L P‘JP

SAWEIS VIDEQ STEPPIN OUT WITH MY BABY

BECOME AN MTVBUZZ CLIP ano

PERFECTLY FRANK RIT 50LD. REALLY COOL.

THEN, ON JUNE 16T, TL) N f B ENNETI DELIVERED A NIGRT OF

UNFORGETTABLE EXCITEMENT— PERFORMING CLASSIC SONGS FOR A VHOLE NEY GENERATION OF FANS ON

"MV UNPLUGGED!” werinss vere MASSIVE.

THE &LBUM TRAT CAPTURES TRAT AMAZING NIGHT IS

TONY BENNETT “I UNPLUGGED"”

IN STORE TUESOAY, JUNE 28.

FEATURING: { LEFTMY HEART IN SAN FRANCISCY,
FLYME TG THE MOON (IN OTHER WORDS).
STEPPIN' QUTWITH MY BABY, BOOY AND SOUL,
MOONGLOY (eith ko Lang),
050 UNPLUGGED THEY CAN'T TRKE THAT AYAY FROMME (vith eLvis cosTELLD).
AND 16 MORE CLASSICS.

PROGUCED 8 DAYID KEENE.
MENAGEMENT: DANNY BENNETT RPMKUSIC PRODUCTIONS, INC.

K0 L&NG APPELRS COURTESY OF SIRE RECORDS.
ELVIS COSTELLG APPEARS COURTESY OF WARNER BROS. RECORDS, INC, { Y, A
“Columbia” Reg. U.S. Pat. & Tm. OH. Marca Registrada /0 1994 MTV ® Networks. J N C J J LUMB l /" 13
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Truth, Lies, And The Getting Of Wisdom

Can a record be excellent if, at its essence, its motives do not
excel? If music matters, then the answer is no.

From the start, this column was intended to celebrate the intrin-
sic properties of forthcoming albums that were truly surpassing in
content and spirit. Given the many, many releases of any calendar
vear, the aim herein has always been to offer special recognition
to artists whose latest projects exceed accepted limits and stand-
ards, bettering their own previous efforts as well as those of their
contemporaries with work of uncommon mevrit.

The opportunity to provide this kind of endorsement, in a publi-
cation read with confidence each week in 107 countries, is both a
great joy and a grave responsibility. No one is allowed to pitch an
act or project for this space, and the most renowned performer is
on an equal footing with the most obscure. The column is meant
to be an expression of a professional assessment, enthusiastic in its
advisory, unequivocal in its endorsement. And when that endorse-
ment must be withdrawn, it 1s with grievous regret.

mind and compose the stanzas, working out the rhyme scheme, de-
liberating over the choice of words. A fragment of melody had to
be fleshed out to enhance the theme, and then a band had to be
taught the basic composition. Studio time had to be booked, and
the musicians had to conceive the full-bore arrangement, with as-
sorted percussion and several guitars added as effective accompa-
niment. The track had to be engineered, with attentive technicians
manning the board, such personnel likely conferring about the
overall brightness of the acoustic guitar or the vocal levels on the
lead singer’s mike as he launched into his “Police and niggers . . .
immigrants and faggots” soliloquy. The finished tune, which was
carefully produced, had to be mixed at one location and mastered
at another, its presence on the album sequenced in relation to the
other selections. And then the final product had to be handed to
marketing and promotional people to begin packaging, publicizing,
and selling it. Thus, at each stage of the process, many thoughtful

people were apparently willing and able to proceed

Earlier this year a “Music To My Ears” install-
ment was devoted to the debut album by RCA/
Kaper act Afro-Plane (“Afro-Plane And The Power
Of Surprise,” Billboard, March 5). At the time, I
admired the rap group for its ability to transcend
the adolescent gullibility of gangster rap with in-
ventive music whose political and social commen-
tary seemed to succeed at “courting no ritual, seek-
ing no acolytes, respecting no demagogues,
requiring no pimps.”

But I was mistaken.

Sadly, as writer Jon Pareles stated in a recent
New York Times article (“Can Good Guys Chal-
lenge Gangster Rap?” Sunday, June 12), “Afro-
Plane ... has no such tolerance for gay people.”
Pareles discerned a heatedly spoken passage
within the dense wordplay of a track called “Trou-
ble (Thought It Was Love)” that I had missed, one
in which Afro-Plane rejects any human rights or
civil rights parallels between racism and bigotry

Music

TO MY

by Timoth

with the enterprise.

And while “One In A Million” drew its share of
denunciations at the time, the song is still on the
“GN'R Lies” record, still available for purchase,
still making money for the artists who recorded it,
with domestic sales in excess of 4 million units. And
it is still a piece of racist, gay-bashing garbage, a
brainless screed affronting any humane person
who believes in art’s mandate to articulate the
truth.

As a consequence of our industry’s role in this
culture’s inability to shame Guns N’ Roses into vol-
untarily withdrawing “One In A Million” and mak-
ing constructive restitution for the social harm it
inflicted, we all share some blame.

With these matters in mind, this column closes
with an open letter sent on June 14 to Afro-Plane:

“As you know, I'm a big supporter of your music,
particularly its powerful critiques of the politics of
self-delusion. Nonetheless, The New York Times,

EARS

y White

toward homosexuals, further advising gays and
their allies that “sooner or later you'll have to do some repenting.”

Going back after reading the Times piece and listening more
closely to “Trouble,” any personal perception of the song’s essential
sagacity and uplift was both clarified and spoiled. Whatever the
Afro-Plane record’s other commendable attributes, that buried dic-
tum in “Trouble” was bigoted malice to my ears. And this column
was not intended to support records that contain such hateful atti-
tudes.

Moreover, it’s increasingly hard to understand why our industry
should accommodate, without sustained censure, any such music.
To offer an artistic and social parallel, back in 1988 Guns N’ Roses
issued a collection of material called “GN’R Lies” (Geffen), which
included a song called “One In A Million.” Notwithstanding the mu-
sical strengths of the record, the song in question contained the fol-
lowing lyrieal outburst: “Police and niggers, that’s right/Get out of
my way/ ... Immigrants and faggots/They make no sense to me/
They come to our country/And think they’ll do as they please/ . ..
Or spread some disease/They talk so many goddamned ways/It’s
all Greek to me.”

Then, as now, one of the most difficult things to accept about the
GN'R track was the skill that obviously went into crafting, and
therefore excusing, the song at every step en route to its commer-
cial realization. An adult had to sit down with some presence of

recently singled out a textual assertion in ‘Trouble
(Thought It Was Love)’ that deserved very serious scrutiny as well
as additional reflection on your part, namely the passage (which I
missed on the album) in which you state: ‘Faggots take us in sayin’
P'm your friend, me and you black man, we got the same Zen . ..
I don’t dig that ... you need to do some repenting.’

“People who are being oppressed hardly are in competition with
one ancther, although oppressors tend to love the supposed peck-
ing orders that destroy the powerless by pitting them against each
other in turf battles.

“Bigotry is wrong not because of any particular sort of humanity
being oppressed, but because all bigotry is wrong. Period.

“People can no more repent for being gay than they can for being
heterosaxual. One can repent for the bigotry one inflicts on another,
but one cannot repent for being the way God made him or her.

“If God put us here for anything, I suspect God put us here to learn:
to celebrate our differences, love our similarities, and conquer the
fears that divide us.

“I remember a conversation I had with Bob Marley in Kingston
in 1975 about the irony of the vast white audience he’d initially gained
outside his core Caribbean constituency. He looked me straight in the
eyes and said: ‘To me, them have no difference. Wherever, we are
friends. Jah give you the wisdom to understand it.’ So true, but how
often do we use that wisdom?”

[ THIS WEEK IN BILLBOARD e ——

- PEARL JAM WON’T BUDGE ON TICKETS

Even though its battle with Ticketmaster over service fees is be-
ing blamed for the cancellation of its summer U.S. tour, Pearl
Jam remains committed to its crusade for lower ticket prices.
The band is planning to launch a new tour as soon as it can
find a way to sell tickets on its own terms. Page 6

BIG CHANGES IN STORE AT IFPI

Billboard international editor in chief Adam White was in
Stockholm for the recent meeting of IFPI’s top decisionmakers,
who discussed plans to decentralize the organization’s board
| structure. The move would set up regional boards for Europe,
Asia/Pacific, North America, and Latin America. Page 71
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Music, Multimedia, And Money

W BY NORMAN BEIL

Pop quiz: What was the most-listened-to
song of the past decade in the U.S.? Whitney
Houston's “I Will Always Love You”? Bzzt—
wrong. “The Star Spangled Banner™? Guess
again. The tune that racked up the most per-
son-hours of hear-time was the theme song
to Sega’s “Sonic The Hedgehog”—back-
ground noise to a video game—followed
closely by the themes to “Tetris” and “Super
Mario Bros.” In fact, I estimate that Ameri-
cans will spend 10 billion hours this year lis-
tening to the beeps and blips of interactive
software. That’s in prime leisure time, when
they should be listening to rea/ music (you
know, the kind we in the record industry can
make a buck from).

Speaking of money, check out CD-ROM.
These dises look like audio CDs (and cost the
same to manufacture), yet multimedia pro-
ducers charge two, three, and four times
what we’re getting wholesale. And they're
not paying big artist and composer royalties!

How can we get in on this action? Some-
how it doesn’t seem right to try to make mu-
sic (the ultimate linear “let the artist take
you somewhere” pleasure) into some herky-
jerky Interactive Experience. Should we ag-
gressively license (or definitely not license)
our music to every Tom, Dick, and CD-I1?
What should we do?

We can do lots of things, but they all in-
volve sticking to what we do best: discover-
ing, nurturing, and helping talented artists
reach an audience.

How about an industry campaign (a lu Ca-
lifornia’s “Got Milk?” slogan) to remind kids
that they can play their games without actu-
ally listening to those annoying bleeps? A
“Turn Down The Sound . . . Turn Up the Mu-
sic” campaign! Imagine kids playing Mortal
Kombat, headphones strapped on blasting
Guns N’ Roses. (Now that’s a pretty sight.)
Ask a teen-ager if he ever turns oft the video
game sound and listens to his stereo while
playing. He'll smile and say, “Hey, that’s a
good idea.”

We’re going to start seeing CD-ROM
tracks added to regular audio CDs now that
developers have figured out how to do this
without trashing the first audio track. What
we lost with the end of the 12-inch cardboard
album jacket will come back on steroids: lyr-
ics, bios, animated cover art, interviews,
scores of photos, home movies, you name it.
Artists get a new way to connect with audi-
ences. Labels get a new way to stimulate cat-
alog sales as fans replace their favorite CDs
with the enhanced kind. But the record in-
dustry must get behind a standard format
that lets us add “liner” material inexpen-
sively and quickly; we can’t let competing
formats ruin this before it begins. Even more
importantly, we must not forget that the mu-
sic comes first; it’s not just the soundtrack
to some elaborate multimedia presentation.

Before we start producing our own game
titles, we should recognize that the music
business is fundamentally different from the
game business. Just because we use the same
raw materials (CDs) and distribute through
similar channels doesn’t mean we can com-
pete with the game professionals. You're
good at picking the right group of four skinny
guys with instruments, long hair, and torn
jeans out of the thousands. Can you do the
same with game designers? Do you know how
to run a business like video games, where

catalog is worth virtually nothing? Where
there is nothing like radio or MTV to help
promote the product? The best way for us to
compete against the game industry for dis-
cretionary dollars is to make great records.

Artist-driven interactive multimedia “cof-
fee table books” have their place, but we
must be careful. Peter Gabriel’s “Xplora” is
a success because Gabriel is a unique artist
whose visual creativity and audience demo-

‘Should we
license our
music to every
Tom, Dick, and
CD-I?”

Norman Beil is head of
business affairs for
Geffen Records and
Geffen Pictures. He is

also head of Geffen’s
new media task force.

graphics make him particularly suited to the
interactive world. The slew of similar at-
tempts on the horizon may not fare as well.
This is a rapidly evolving industry, and prod-
ucts designed with today’s price points and
production values won’t stand a chance on
the shelf six months from now. Multimedia
publishing will create a few new billionaires
before the end of the decade, but the in-
stalled base of CD-ROM players does not vet
support every artist having their own CD-
ROM “experience.”

Unlike multimedia coffee table books, “In-
teractive Music,” which lets consumers par-
ticipate in the creative process, is a solution
in search of a problem. Listeners don’t want
to create, they want to listen. Mozart tried
this with his “Musical Dice Game,” in which
players composed their own minuets using
Mozart’s charts and a pair of dice. It didn't
go over 200 years ago, and it’s not going over
today. Sing-along (karaoke) or play-along, on
the other hand, have always been big. The
new virtual guitars may be worth supporting.

The record industry should demand top
dollar for use of our star artists. With the ex-
plosion of multimedia computers in the home,
and software titles clogging the shelf, con-
sumers will gravitate toward well-known
names. Game publishers are starting to catch
on to this, but are still offering single-digit
royalties. Uh-uh. The deals have to get real.

MASSIVE CHANGES ARE REQUIRED AT ASCAP

Your page one article detailing the ef-
forts by beneficiaries of “standard” song-
writers and publishers to delay a hearing
on changes in the society’s rate structure
(Billboard, June 4) was from the perspec-
tive of the heirs of the giants of the past.
They claim they were not given the appro-
priate amount of time to comment on pro-
posed changes ASCAP has submitted to
the court. Yet the victims of this endless
greed, the rank and file membership whose
works are constantly denigrated financially
to overcompensate these “fat cats,” had
commented to the court by the May 24
deadline.

Ours is a comment, not a complaint about
our inability to comment. It points out that

Our content is also too valuable to remain
“platform agnostic.” Windows, Mac, CD-I,
3DO0, Sega CD, interactive television.
There are big ditferences that affect the
size and demographics of the audience we
can reach. And there are different techno-
logical capabilities and limitations, espe-
cially for audio and video. “Digital quality”
is 2 meaningless expression. An abacus has
digital quality but can’t play more than the
first six notes of “Jingle Bells.” Biggest lie
of the "90s: “VCR-like quality.”

We also should understand the profound
impact the new digital technologies will
have on marketing in three distinet areas.

The first, direct-response marketing, is
exploding. MTV is getting ready. Are you?
Check the royalty provisions in your artist
contracts ... you may be unpleasantly sur-
prised.

The second, point-to-point marketing, is
emerging. This is direct mail with more
finely tuned mailing lists and electronic de-
livery. On-line services, like CompuServe,
can provide good training. There will come
a time when you’ll be a nerd if you don't
have an address on the Internet.

The third area is interactive advertising.
Soon we'll be shopping for life insurance, a
family vacation, and that perfect Mother's
Day gift in one-on-one sessions with a com-
puter or computerized kiosk. Music may
not be far behind.

And then there’s the big technological
enchilada—direct digital distribution of
music. No more inventories, no more stock-
outs, no more storage or shipping.

Yes, we must strive for this. But we must
also be careful. Digital product is easy to
copy, and the music industry is the least
protected legally. Music is the only creative
work that can be publicly broadeast without
the payment of a royalty to its owner. The
industry must work toward better legisla-
tive protections, and should also seek tech-
nological protections such as encryption.

Keep in mind, though, that the technol-
ogy for the direct digital distribution of mu-
sic has not yet been invented—at least not
for cost-effective and widespread use with
actual CD quality. Maybe the predictions
that this technology will be available in the
not-too-distant future will turn out to be
correct. But I'm still waiting for one of
those flying backpacks we've been hearing
about for the fast 20 years.

LETTERS r -

the old system was designed specifically to
help the “standard” writers whose music is
no longer broadcast with the frequency to
justify preferential treatment. It also
points out that, in our view, the system
ASCAP proposes is not an overhaul but
rather ASCAP management’s best guess of
the minimum changes necessary to keep
everybody in line and continue the status
quo.

These heirs who oppose change are proof
that massive changes are required. They
are holding onto the glories of the past by
their fingernails, and ASCAP management
is walking a thin line trying to keep them.

Steve Karmen
Elsmere Music Inc.
Bedford, N.Y

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management,
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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B BY EILEEN FITZPATRICK

LOS ANGELES—In addition to the
anticipated rental version, MCA/
Universal Home Video will release
100,000 limited-edition collectors’
sets of Steven Spielberg’s
“Schindler’s List”’ on Aug. 17,
priced at $139.98.

The set will include a letter-boxed
version of the film on two cassettes,
a paperback novel, a CD sound-
track, a letter from Spielberg, and a
deluxe photo book made exclusively
by MCA/Universal for the video re-
lease.

The holocaust film, a winner of
several Academy Awards, also will
be available as a rental without a
suggested retail price, although it is
equivalent to a $99.98 list, according
to Andrew Kairey, senior VP of

MCA Lists ‘Schindler
Special Box At $139.98

sales and marketing. Letter-boxed
and full-frame versions are avail-
able.

MCA/Universal had seriously
discussed releasing the film at a
traditional sell-through price in or-
der to fulfill Spielberg’s mandate
that as many people as possible see
“Schindler’s List” (Billboard, May
.

“In terms of price points and
margins, the reality is it didn’t
make sense [to release it at sell-
through),” Kairey says. “We have a
tremendous upside for rental and
have an opportunity to reach more
consumers.”

Kairey compares the size of the
audience expected to see
“Schindler’s List” on video to a net-
work premiere of a mini-series dur-

(Continued on page 110)

VSDA Hits The
Road With Next
Next 6 Gonfahs

W BY SETH GOLDSTEIN

NEW YORK—The Video Software
Dealers Assn. is taking its show on
the road after next year’s convention
in Dallas. Increasingly unhappy with
its treatment in Las Vegas, the asso-
ciation has settled on a five-year plan
that will take the annual meeting to
Los Angeles in 1996, Nashville in
1997, Dallas in 1998, either Los Ange-
les or Las Vegas in 1999, and Nash-
ville again in the year 2000.

“We're 99% committed” to the line-
up, says a source who claims VSDA
has been able to meet its need for an
estimated 4,000-5,000 hotel rooms, at
least 50 meeting rooms, and more
than 325,000 square feet of exhibition
space. In each location,VSDA also
has been able to secure time in May,
satisfying the demands of program
suppliers who want to use the trade
show as a forum for announcing sell-
through releases due to arrive in the
fourth quarter.

Mass merchants, who plan pur-
chases six months ahead, have long
complained about VSDA conventions
held in July and August, which is af-
ter the buying season.

VSDA expects to formally unveil
its new schedule in the weeks prior to
the July 24-27 show in Las Vegas,
home to the convention since 1986.
The Las Vegas Convention Center
and the adjoining Las Vegas Hilton,
VSDA’s convention headquarters,
are aware the association has decided
to move to Dallas next year. At the
time it announced that change,
VSDA also said it would return to the
Convention Center in 1996.

In fact, Vegas is out of the running
because VSDA likes the reception it
has received elsewhere and because
May 1996 is unavailable. Las Vegas
Hilton national sales director Lloyd
Boothby says a computer group
called Interop, which met in the ad-
joining Convention Center for the
first time this spring, has “picked up
their option” for that slot. Both sides,
nevertheless, continue fencing over
dates while awaiting release of

(Continued on page 110)
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New Artists Lead U.K. Biz Growth
CD Singles Also Drive Strong 1st Quarter

B BY THOM DUFFY

LONDON—A strong showing by
new artists and the rapid develop-
ment of the CD singles format are
among the factors cited for the con-
tinued growth of the British record
industry during the first quarter of
1994,

The value of trade shipments
reached $243.9 million (162.6 million
pounds) for the first three months of
the year, a growth of 7.2% over the
first-quarter figures for 1993.

“An overall improvement in the
economy is driving it,” says Rupert
Perry, CEO of EMI Records U.K. and
Eire and chairman of the British Pho-
nographic Industry. “As an industry,
we tend to be the first into a reces-
sion and the first out of it.”

Despite widespread debate in the
U.K in the past year over CD pricing,
compact discs remain the clear pref-

Music Education. U.S. Secretary of Education Richard W. Riley is honored with
the American Eagle Award for his contributions to music and arts education.
Also receiving the award was drummer and music educator Jim Chapin. The
awards were presented by the National Music Council, an umbrella organization
for the American music and recording communities, at the Forum On Music
Education sponsored by the National Music Publishers Assn. at the Park Lane
Hotel in New York. Attendees discussed the National Standards For Arts
Education program, which is part of the U.S. Dept. of Education’s “Goals 2000
project. Shown, from left, are Dorothy Straub, president, Music Educators
National Conference; Dean Stein, president, National Music Council; Riley; and
Edward P. Murphy, president/CEO, National Music Publishers Assn.

erence of consumers. The market val-
ue of CD album sales rose 16.1% to
$159.75 million (106.5 million pounds).
At the same time, the value of cas-
sette album sales dropped 19.1% to
$44 .9 million (29.9 million pounds) and
vinyl album sales dropped 17.8% to
$4.95 million (3.3 million pounds).

The overall 7.2% rate of growth in
market value in the first quarter is
slower than the 13.5% increase for
the 12 months ending Dec. 31, 1993
(Billboard, Feb. 26), but the continued
upward trend has prompted opti-
mism. Total albums sales rose to 30.4
million units worth $209.55 million
(139.7 million pounds), up 0.7% and
5.2%, respectively.

“T sense a definite renewed confi-
dence,” says Marc Marot, managing
director of Island Records. With a
track record of breaking new acts, Is-
land has enjoyed top 10 sales recently
for the Cranberries album “Every-

body Else Is Doing It, So Why Can’t
We?”

However, Marot says an additional
sign of the overall market’s strength,
from Island’s perspective, has been a
“strong re-emergence of catalog,”
led by titles from U2 and Bob Marley.

The strength of new artists’ re-
leases also was cited by Ken Socko-
lov, managing director of European
operations for Tower Records in Lon-
don. “We've been able to look down
40 records on the [U.K.] chart and
find 20 new artists,” he says. “That
stimulates a lot of sales.”

Among the artists who have been
on the U.K. album chart since the
first quarter of this year with a first
or second album are the Cranberries,
Eternal, Enigma, Ace Of Base, Take
That, M People, and Bjork.

“CD singles still are showing phe-
nomenal growth,” says Sockolov. For

(Continued on page 117)

Joel Gallen To Produce '94
Billhoard Awards .-or Fox

W BY DEBORAH RUSSELL

LOS ANGELES—Award-winning
producer/director Joel Gallen has
been tapped to executive produce the
fifth annual Billboard Music Awards,
set to air on the Fox Broadcasting Co.
in December.

The 1994 awards telecast is project-
ed to reach between 12 million and 15
million households, a wider audience
than ever before, thanks to Fox’s
May acquisition of 12 new VHF affili-
ates in such major markets as De-
troit, Dallas, Atlanta, and St. Louis.
Eight of the affiliates were CBS sta-
tions. Fox also is likely to increase its
audience penetration and ratings be-
cause of its acquisition of the televi-
sion broadcast rights to the 1994 Na-
tional Football League season.

Gallen, a former MTV producer/di-
rector who helms his own L.A -based
Tenth Planet Productions, produced
the MTV Video Music Awards from
1989-93. In addition, he was executive
producer for the first three seasons

Handleman Announces Deal For Starmaker
Budget Specialist Is Rackjobber’s 2nd Video Label

@ BY SETH GOLDSTEIN

NEW YORK—As anticipated, Han-
dleman Co., the dominant rackjobber
with sales of more than $1 billion, is
acquiring Eatontown, N.J.-based
budget specialist Starmaker Enter-
tainment (Billboard, June 18).

The purchase, which gives Hand-
leman its second home video suppli-
er, should be completed by July 1.
Starmaker’s top executives, presi-
dent Ken Palmer and executive VP
Al Schiefelbein, are expected to
move to Handleman’s Troy, Mich,,
headquarters after the Video Soft-
ware Dealers Assn. convention in
Las Vegas July 24-27.

Starmaker, which Handleman
says has annual sales of $15 million,
will remain a separate label with a
separate sales staff reporting to
George Port, president of Video
Treasures, a subsidiary of Handle-

man. Schiefelbein takes on responsi-
bilty for both sales efforts, replacing
Video Treasures sales VP Fred
Traub, who will focus on major di-
rect accounts in and around his home
base of Minneapolis—primarily Tar-
get Stores, Musicland, Best Buy, and
Dart. He also will continue selling to
Blockbuster.

Palmer will oversee acquisition
and development of new product. “If
[Port and Palmer] didn’t feel this
would work out for them, Ken
wouldn’t be moving,” says Louis
Kircos, Handleman executive VP of
corporate development and subsid-
iaries. Port will fill five or six admin-
istrative positions.

“I’'m really looking forward to
this,” says Port, who calls Star-
maker “good competitors. They've
been aggressive and focused, with
great reputations in the trade.” Star-
maker, controlled by veteran British

video entrepreneur Paul Levinson,
will become still more aggressive,
according to Kircos. “As a public
company, we've got more re-
sources.”

Kircos hopes some of Starmaker’s
advantages rub off on Video Trea-
sures and its MNTEX and Strand
Home Video lines. “They’re stronger
in supermarkets and niche mar-
kets.”

For the fiscal year ended April 30,
Handleman netted $27.7 million on
sales of $1.07 billion, versus $43.7
million on $1.12 billion in 1993. Video
gained 3%, to $389.5 million, while
music slipped 9%, to $571.6 million,
books 6.8%, to $66.1 million, and com-
puter software 13%, to $45.3 million.

(Assistance in preparing this story
provided by Ed Christman.)

of the JableAce Award-winning
acoust concert series “MTV Un-
pluggec.” He also created and pro-
duced the MTV Movie Awards.

Most recently, Gallen produced
and directed “Rolling Stone '93” for
Fox; “The American Sports Awards”
for ESPN; and the ninth annual Rock
And Roll Hall Of Fame awards cere-
mony.

“Joel Gallen is the pre-eminent pro-
ducer of event television in America
today,” says Dan McDermott, senior
VP of current programs and specials
at Fox. “We got the best to come in
here and conceptualize and execute
the show to make it the premiere
awards telecast on TV”

The pact with Gallen, coupled with
Fox's increased broadcast profile,
paves the way for the Billboard Mu-
sic Awards to reach new heights in its
fifth year, says Billboard president
and publisher Howard Lander.

“Tenth Planet Productions was our
No. 1 choice to guide the awards

(Continued on page 117)

Pearl Jam Promises
Fans Future Tours
At Low, Low Prices

B BY ERIC BOEHLERT

NEW YORK—Pearl Jam fans
concerned that the band’s high-
profile tug-of-war with Ticketmas-
ter could keep the band off the
road indefinitely can rest a bit eas-
ier. According to the band’s man-
ager, Kelly Curtis, even if thg
band and the ticket giant never
come to terms over service fees,
Pearl Jam will remain “committed
to touring with cheap tickets” and
will eventually find a way to tour
on its own terms. In order to
achieve those terms, though, the
band may have to re-invent the
concert business.
Pear] Jam canceled its summer
(Continued on page 120)
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Ahh...the exquisite, distinctive
scent of a hit at the moment
of its unfolding. For thirteen

ars we've practiced the art of

sniffing out new talent and new styles. In fact, our

sweet smell of success every day.
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B BY JOHN LANNERT

Famed Venezuelan singer/ song-
writer Ricardo Montaner says that
his upcoming album, “Un Mafiana
Y Un Camino” (A Tomorrow And A
Road), will mark a new era in his al-
ready successful career. The artist,
who has generated worldwide al-
bum sales of more than 7 million
units, is backed for the first time by
a multinational record company,
EMI Music International, and the
release is his first effort as a pro-
ducer.

Producing “has given me a dif-
ferent insight as a recording art-
ist,” says Montaner, who co-pro-
duced the album with Pablo Mana-
vello and Steve Roitstein.

EMI Set May Take Montaner
To A New Gareer Plane

His relationhip with EMI has “al-
lowed me a creative liberty that I
did not have before,” says Mon-
taner, noting that the record compa-

N ny “can develop
my image
around the
world and give
me the opportu-
nity to penetrate
other markets,
such as Japan or
Italy.”

Montaner’s
five-year, five-al-
bum deal, which he signed with
EMI last year, concluded a 2-year-
old legal battle between the artist
and his previous record company,

(Continued on page 121)

MONTANER

MCA Bows Euro
Labels, Looks To
Asia For 1995

B BY DOMINIC PRIDE

HILVERSUM, Netherlands—As
MCA Music Entertainment opened
its Dutch subsidiary here June 9,
president Al Teller confirmed that
the corporation will open four
more European affiliates before
the end of the year (Billboard,
April 2) and is looking to expand in
Asia.

At the June 9 event, Teller intro-
duced managing directors of
MCA'’s Austrian and German sub-
sidiaries, who start their duties
July 1, and chiefs for its Norwe-
gian and Danish companies, which
will bow Sept. 1, bringing the total
of new MCA companies opening
this year to 10.

Although plans for Southeast
Asia are not definite, Teller indi-
cated that MCA is looking to ex-

(Continued on page 121)

DiBart Sets Out To Prove He’s The Real Thing
Soulful Singer Emerges On U.K. Dance Label

B BY DOMINIC PRIDE

LONDON—At heart, Tony DiBart
feels more like a soul- and gospel-
tinged songwriter than a dance-pop
idol. Ironically, he is hailed here as
one of the most media-friendly
voices and faces to emerge from
the flourishing indie dance scene
that brought him to prominence.

DiBart’s second single, “Do It,”
has been released on promo in the
U.K. and is slated for general re-
lease in early August. It follows his
debut single, “The Real Thing,”
which reached No. 1 on the U.K.
singles chart.

“The Real Thing” was released
on independent Cleveland City,
which has a predominantly dance
roster, including such acts as Alex
Party and Chubby Chunks. The la-
bel, based in Wolverhampton, near
Birmingham, is trying the same ap-

A “Beastly” No. 1. The Beastie Boys celebrate backstage at the Palace in
Hollywood after the band’s Grand Royal/Capitol Records album “IlI
Communication” reached No. 1 on The Biliboard 200. The album includes
the tracks “Sabotage’ and “‘Get It Together.” Shown, from left, are Capitol
VP of promotion Phil Costello; Capitol VP of A&R Tim Devine; Capitot VP of
marketing Tom Corson; band member MCA; Capitol VP of marketing Ruth
Carson; band member Ad-Rock; Grand Royal VP of sales and marketing
Christopher Johnson; and band member Mike D.

RECORD COMPANIES. Larry Stessel is
named senior VP/GM for EMI Rec-
ords in New York. He was senior
VP/GM at Mercury.

Dick Wingate is appointed senior
VP of marketing for Arista Records
in New York. He was VP of market
development with Intouch Group Inc.

Varnell Johnson is named execu-
tive VP/GM of urban music for Elek-
tra Entertainment in New York He
was VP of R&B promotion at Jive.

Columbia Records in New York
names Angela Thomas VP of artist
development, Jocelynn Loebl direc-
tor of media, and Miguel Baguer di-
rector of media. They were, respec-
tively, senior director of marketing at
Columbia, senior VP of Set To Run
Public Relations, and account execu-
tive at Set To Run.

Warner Bros. Records in Los An-
geles names Carolyn Baker VP of
A&R development for black musie
and Kerry Gordy VP of A&R for

e
STESSEL

WINGATE

black music. They were, respectively,
senior director of A&R development,
black music for Warner Bros. and VP
of A&R and artist development at
Paisley Park Records.

Randall Grass is promoted to GM
of Shanachie Entertainment Corp.
He was executive VP of A&R.

Gary Richards is appointed direc-
tor of pop promotion for EastWest
Records America in Los Angeles. He
was VP of pop promotion at Ameri-
can Recordings.

Sony Music Nashville names Bob
Mitchell director of national Colum-

' EXECUTIVE TURNTABLE

THOMAS

JOHNSON

bia promotion, Nashville. He was
country regional promotion manager,
west, at Epic.

Carol Burnham is named director
of publicity for Virgin Records in Los
Angeles. She was national publicity
director at Paisley Park.

Jive Records promotes Lesley
Pitts to national director of publicity
in New York and Wayne Williams to
director of A&R in Chicago. They
were, respectively, associate director
of publicity and A&R manager.

Drew Wohl is named director of
business and legal affairs for RCA

proach with “Do It” as it did with
the debut single—namely, break-
ing it out of the clubs.

“Do It” was produced and written
by DiBart, who has been penning
songs since the age of 16, when he
was a gospel singer in churches in
the area of Watford and St. Albans,
northwest of London. DiBart says
that soul musie, including Marvin
Gaye and early Michael Jackson, had
a formative influence on him. “What-
ever I sing, it comes out like soul.”
With a smooth tenor tone, DiBart’s
vocals have been compared to Ter-
ence Trent D’Arby, Seal, and Stevie
Wonder, even though the singer is
nonplussed by the comparisons.

The route to success has been rela-
tively quick for DiBart, who still runs

a luxury interiors and bathroom fit-
tings company in Slough, west of
London. A friend got him in touch
with Mike Evans, Cleveland City’s
managing director, after hearing a
five-song demo. A one-single deal
with Cleveland was quickly inked.

The label usually sells several
thousand copies of any release, and
initially pressed 10,000 units. Accord-
ing to the record company, “The Real
Thing” has so far sold more than
350,000 units in the U.K.

For a label used to working dance
music, it was natural to start in the
clubs. “The clubs really picked up on
it, which was surprising, because at
the time they were not playing
songs—it was just four on the floor

(Continued on page 34)

Mancini Set New Gourse For
Film Scoring With ’60s Work

EBY IRV LICHTMAN

NEW YORK—While he gave new
wit to the musie that accompanied
the on-screen action in film and TV,
Henry Mancini also plunged into
pure melody, as exemplified by Os-
car-winning songs such as “Moon
River’” and “Days Of Wine And
Roses.”

Mancini was fully capable of mov-
ing in circles once dominated by the
old film masters’ large symphonic
works, yet his scores designed for
fewer instruments and his knack for
amplifying a scene’s charm or humor
set Mancini on a refreshing course in
movie soundtrack music, starting in
the early 60s.

The combination was both artisti-
cally and commercially triumphant.

The track record for Mancini, who
died June 14 at his home in Los Ange-
les from complications related to liver
and pancreatic cancer, includes 20
Grammys drawn from 72 nomina-
tions, and four Oscars out of 18 nomi-
nations. His Grammy tally puts him

in third place among all-time winners.
He was given a lifetime achievement
award at this year’s Grammy presen-
tation.

Mancini recorded more than 90 al-
bums (most of
them for RCA),
eight of which
were certified gold
by’ the Recording
Industry Assn. of
America. He was
elected to the
Songwriters Hall
of Fame in 1984.

After Dbeing
away from the RCA Victor label for
some years, Mancini returned in 1990
under a new contract as the conduc-
tor of the Mancini Pops Orchestra.
Four albums have been released so
far, starting with “Mancini In Sur-
round—Mostly Monsters, Murders &
Mysteries,” said to be the first album
recorded and mixed for Dolby Sur-
round, a feature on all his new RCA
Victor releases.

(Continued on page 117)
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BAKER GORDY

Records in N.Y. He was senior attor-
ney at PolyGram Holding Inc.

Roadrunner Records in New York
names Jeff Pachman A&R director
and Jim Saliby marketing director.
They were, respectively, label man-
ager of Rockville Records and label
manager at Energy Records.

Scot Michaels is promoted to asso-
ciate director of national promotion
for BNA Entertainment in Nashville.
He was manager of regional promo-
tion, Southwest.

Lucy Diaz is promoted to VP of
artist development for the Sparrow

GRASS

RICHARDS

Communications Group in Nashville.
She was senior director of marketing
and artist development.

MCA Records/Nashville promotes
both Roger “Ramsey” Corkill and
David Haley to senior director of re-
gional promotion. They were, respec-
tively, Southwest regional director of
promotion and Mid-South/Midwest
regional director of promotion.

PUBLISHING. Cleve Murphy is promot-
ed to senior director, general licens-
ing at BMI in Miami. He was regional
director.

1
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@ BY TRUDI MILLER ROSENBLUM

NEW YORK—The U.S. embargo of
Haiti is causing serious problems
for influential Haitian group Bouk-
man Eksperyans, which records for
Island Records’ Mango label.

The band’s drummer and bass
player, Michel-Melthon Lynch, died
June 4 of meningitis, and manager
Dan Behrman blames the U.S. em-
bargo for the lack of vital medical
supplies in Haiti and the cancella-
tion of courier services.

In addition to absorbing the blow
of losing a band member, Boukman
Eksperyans also has had pressing
business matters to attend to. The
band has had to postpone its U.S,
concert tour because the U.S. Em-

Boukman Eksperyans Feels
Sorrows Of Haitian Embargo

bassy in Port-Au-Prince has
stopped issuing visas, even though
the band’s U.S. visa applications
had been approved in April, says Is-
land Records,
which distrib-
utes Mango.

Boukman Eks-
peryans was
scheduled to
tour here this
month, but has
postponed those
dates until Au-
gust.

The band has French visas, allow-
ing it to visit French territories. The
musicians were set to fly to Marti-
nique June 18 for a performance be-

(Continued on page 110)

LYNCH

Liberty Increases
Christian Clout
With Benson Deal

@ BY BOB DARDEN

Liberty Records has strength-
ened its foray into contemporary
Christian music by signing a distri-
bution agreement with the Benson
Music Group. The deal follows the
purchase last year of Sparrow Rec-
ords by Liberty parent EMI Music.

Benson and Sparrow are two of
the three largest contemporary
Christian labels; the third, Word, is
distributed by Epic/Sony.

According to Benson president
Jerry Park, Liberty will provide
sales, marketing, promotion, and
distribution into the mainstream
marketplace for selected Benson
artists. Initial product under the
new arrangement is expected to be-

(Continued on page 17)
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Live In Dramatic Arrival At Radio

PDs Embrace Radwactwe Act’s 2nd Set

@ BY ERIC BOEHLERT

NEW YORK—On the strength of its
sophomore album, “Throwing Cop-
per,” Live is making believers out of
some early radio skeptics and clear-
ing the way for a bright future.

Live’s single “Selling The Drama,”
already No. 1 on Billboard’s Modern
Rock Tracks chart, jumps seven
spots to crack the Album Rock
Tracks top 20 this week and contin-
ues to make rumblings at top 40.
(WHTZ New York and KUBE Seattle
are spinning the tune more than 20
times a week.) In fact, next to Collec-
tive Soul’s springtime smash
“Shine,” Live’s “Drama” is shaping
up as one of the season’s hottest mul-
tiformat rock hits, with programmers
enthusiastically singing the song’s
praises.

“It knocked me in the dirt,” says

Py W R = ._
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Marvin The No. 1 Album. Songwriter/guitarist Simon Austin, left, and vocalist
Angie Hart are proud to accept delivery of Billboard Popuiar Uprisings T-shirts
on behalf of Frente!, the Mammoth quartet that has placed two aibums on the
Heatseekers chart. The band earned the award when the newer titie, **‘Marvin
The Album,” debuted at No. 1 on Heatseekers, a position the album retained for

five consecutive weeks.

@ BY HOWELL LLEWELLYN

MADRID—When the Benedictine
monks of the monastery of Santo
Domingo de Silos looked to the
heavens late last month, what they
saw was not a choir of angels but a
helicopter carrying EMI Music pre-
sident/CEO Jim Fifield on an artist
relations visit.

The cloistered monks, who
shocked EMI executives once with a
worldwide best-selling collection of
Gregorian chant, have astonished
the company a second time by re-
jecting requests for a new recording
of plainsong. The collection, re-
leased in the U.S. by Angel/EMI un-
der the title “Chant,” has sold an es-

Monks’ New

Chant: ‘Get Off Our Cloud’

timated 3 million copies worldwide,
according to EMI, including 1 mil-
lion units in the U.S., according to
SoundScan.

Reports in the Spanish press say
the monks declined EMI’'s offer
worth $7.5 million (1 billion pesetas).
That figure was not confirmed by
the record company.

However, EMI acknowledged
that Fifield visited the monastery in
late May to discuss the project.

The monks’ spokesman, abbot
Clemente Serna, was adamant in re-
jecting a new record deal. His men,
who rarely leave the 11lth-century
monastery and sleep in austere,
dank concrete cells, were fed up
with the media and tourist attention

their fame has brought to their vil-
lage of 160 people, he says.

“In our community, we operate
under the principle of not needing,”
he says, “and for that reason money
does not bother us too much.”

EMI Spain president Rafael Gil
says, “We have simply discussed
possible future plans,” leaving the
way open for recording with the
monks again one day. It was Gil
who admitted last Christmas that
EMI Spain had issued the double-
CD compilations of Gregorian
chants with the hope of selling may-
be 30,000 units, and with luck per-
haps 50,000. The monks’ plainsong
has been successful in about 20

(Continued on page 120)

LIVE

Dave Rossi, PD at album rock WAVF
Charleston, S.C., recalling his first lis-
ten to Live's tale about stage star-
dom. “And there’s no burn on this
record. It still sounds like a fresh
song,” despite the fact that Rossi’s
station has already spun the pound-
ing cut close to 200 times.

Pam Brooks, MD at WHCN Hart-

ford, Conn., praises Live’s “compel-
ling sound,” described by program-
mers as a cross between R.E.M. and
Pearl Jam (i.e.,, the warm vocals of
R.E.M. teamed with the drum erup-
tions of Pearl Jam).

“Every time I play [‘Drama’], I get
phone calls asking who it is,” reports
an impressed Matt Markel, owner
and PD of album rock KRRK Oma-
ha, Neb.

The glowing notices from radio are
a bit new to the York, Pa., four-piece,
the members of which were 19 years
old when they signed with Radioac-
tive in 1991. In fact, at the time of the
band’s 1992 debut, “Mental Jewelry,”
some programmers were outright
combative.

“lI was not a fan of their first al-
bum,” says Bob Waugh, MD at mod-
ern rock WHFS Washington, D.C.
“Nobody at the station was saying
this is the next cool band. It was more
like, well, it's kind of recycled, and
we’ve heard it all before. Then

(Continued on page 119)

Wamer’s Biohazard, Green Day
Promoted, Welcnmed In Europe

@ BY THOM DUFFY
and WOLFGANG SPAHR

LONDON—An attack of Biohaz-
ard has hit hard in Germany, while
Green Day is being celebrated in
England.

These two bands from Warner
Bros. and Reprise Records in the
U.S., although musically distinet,
have shared similar good fate in
Europe in recent weeks as Warner
Music International companies
have embraced the bands’ major-
label debuts for priority treat-
ment.

Green Day achieved Heatseeker
Impact status earlier this spring
with ‘“Dookie” on Reprise Records
(Billboard, April 9), and Biohazard
turned the trick with “State Of
The World Address” on Warner
Bros. Records (Billboard, June 18).
Both bands have been on tour in
Europe and have been the focus of
aggressive international market-
ing efforts. While Green Day is
just beginning to make inroads in
Europe, Biohazard has gone top 10
on the German album chart.

“Warner is very much taking a
global approach to its music,” says
Steve Margo, VP of international
with Warner Bros. in Los Angeles.
“What’s happening is that people
are becoming more aware of the
healthy nature of the market out-
side the U.S. An act becomes an in-
ternational priority either because
of their success domestically or be-
cause there is some history of suc-
cess in the international market.”

With sales of Green Day’s “Doo-
kie” reaching 828,000 units in the
U.S., according to SoundSecan, the

GREEN DAY

band was able to turn its attention
to building a following in Europe
without losing momentum at
home, says Elliot Cahn, who co-
manages the band with Jeff Saltz-
man at Cahn-Man management in
Oakland, Calif. “Dookie” has sold
50,000 units outside the U.S., ac-
cording to Warner Bros.
Biohazard had established a
sales base of 45,000 units in Ger-
many, touring behind its self-titled
1989 album on Maze Records and
its 1992 release ‘“Urban Disci-
pline”’ on Roadrunner Records.
“State Of The World Address,”
which has sold 22,000 units in the
U.S., according to SoundScan, has
reached 160,000 units outside
America, with the bulk of those
sales in Germany, according to
Warner Bros. The commitment to
international touring made by the
band’s representatives, Scott
Koenig and Lyor Cohen at Rush
Artist Management, has been key
to its success abroad, says Steve
Margo at Warner Bros.
Given the lack of modern rock or
hard rock radio formats in Europe,
(Continued on page 73)
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Finding A Niche For Jim Lauderdale
Atlantic Gets ‘Pretty Close’ With Singer

M BY CHRIS MORRIS

LOS ANGELES—Putting a handle on
Jim Lauderdale’s music has always
been a difficult proposition.

“You have to call people like this
singer/songwriters,” says Michael
Krumper, director of produet develop-
ment at Atlantic Records, which will
release Lauderdale’s album “Pretty
Close To The Truth” Aug. 2. “If you
define it any other way, you limit the
number of people who can discover it.”

A product of the L.A. country scene
that boasts Dwight Yoakam as its grea-
test success, Luauderdale has often
been lumped with several other quite
dissimilar artists—ineluding Lucinda
Williams, Dave Alvin, Rosie Flores,
and Chris Gatfney—under the label
“Western beat.”

Lauderdale says, “That concept
came up when a bunch of us guys were
playin’ at the Montreux Jazz Festival
a few years ago. They had a country
night. 1 thought that that was a cool
tag.

“Someone would say, ‘How do you
describe this album? ” he adds.
“They’d say, ‘Are you country? Is this
alternative? Are
you alternative
country?” I think
|the music is]
pretty eclectic, to
the point where it's
several different
things.”

The very eclecti-
cism of Lau-
derdale’s style has
made acceptance of his music some-
what elusive. He recorded what he de-
scribes as a “hard country album” with
Yoakam's producer/guitarist Pete
Anderson for CBS five years ago, hut
it went unreleased: his 1991 Reprise
debut, while exhibiting his vocal and
compositional gifts, found little accept-
ance [rom the country radio audience
at which it was aimed.

Without any hint of snobbery, Lau-
derdale notes the differences between
the music that inspired him and the

LAUDERDALE

Butler Does It Again With
Imago Group Love Spit Love

B BY BRIAN Q. NEWCOMB

Following Richard Butler’s tenure
as the front man and writer for the
Psychedelic Furs, it seemed inevita-
ble that he would take his highly rec-
ognizable vocal presence solo. How-
ever, “Love Spit Love,” the self-titled
Imago debut of Butler’s new group,
finds him joined by guitarist and co-
writer Richard Fortus, formerly with
Pale Divine.

Ron Baldwin, VP of A&R at Imago,
says, “Although it’s definitely a band

LOVE SPIT LOVE: Tim Butler, Richard

Fortus, Richard Butler, and Frank Ferrer.

project, 1 signed it based on Richard
Butler. The demos of the songs were
great. Plus, I had always been a fan
of the Furs, of Butler and his voice.
When he played these songs and said
he wanted to do a new band, the idea
was very exciting to me. I fell there
wus an extremely commercial poten-

tial tor the record and the artist.”
Imago president Terry Ellis says
the time is right for Butler. “The rec-
ord itself'is a very obvious alternative
format record, and Richard Butler,
from his work with the Psychedelic
Furs, is a heritage artist for that for-
mat with a new project. So that's very
exciting. It’s even more appealing
when [programmers) hear the record.
Richard has a signature vocal style,
but all the Furs fans that have heard
the new record have said that this is
by far the best thing he’s done, ever.”
Baldwin is convinced that the inev-
itable Furs comparisons will only
work in Love Spit Love’s favor. “But-
ler is what was exciting and cool
about the Furs anyway. It was his
voice, [which is] very distinctive,
There’s no way you're going to make
a Butler record that doesn’t have
(Continued on page 1)
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sounds that nurtured some of his con-
temporaries.

“One ol'my takes about countrv mu-
sic these days is that there are songs
that are really kind of soft rock—what
would be like early "70s Cualifornia
country, or Eagles-type stuff. That’s
really kind ol one ol the main stvles in
country. Some of these country guys
right now grew up listening to some of’
the softer rock, or the Fagles or Styx
or Kiss or whoever.

“But my influences were rawer. Of
course there was the Beatles and the

Spreading The News. Huey Lewis & the News meet with fans after the band's
performance at Los Angeles’' House Of Biues. Shown, from left, are the band’s
Chris Hayes; Dave Verdery, KBIG; Lewis; Lifson Promotions’s Sandi Lifson;
Elektra Records VP of promotion for aduit formats Suzanne Berg; and the band's
Sean Hopper, Johnny Colla, and Mario Cipollina.

(Continwed on next puge)

THI'] MAGIC BUS: In an effort to protect the envi-
ronment and make life livable for the actual inhabit-
ants of Saugerties, N.Y., Woodstock '94 has announced
its ticket distribution system for the Aug. 13-14 event.
Tickets were to go on sale June 15 only for people who
planned to use a bus or air tour package. Bus packages
are available from more than 30 departure points
along the Fast Coast and as Iar west as Cleveland. Air
packages are offered from 18 U.S. markets. As of
press time June 11, TicketMaster

Concert Carpooling: The Woodstock Way;
DGC Sounds Off; Van Gets Tribute Treatment |

with a major-label imprint is 1are indeed, and it’s nice
to be able to do that here.

Suggested retail price for the CD is $9.98, $7.98 for
the cassette. According to the label's Jim Merlis, DGC
is creating a counterpiece for retailers to highlight the
release. There will be a special end card when it moves
from the counter to the bins “so it will stand out tfrom
the other compilations.” says Merlis. Although no
track will be emphasized, the entire CD will go to radio

two weeks before it ships to retail.

operators did not know the price
of the bus packages. The air pack-
ages are being handled through a
travel agency. All packages in-
clude the $135 admission to the
concert. PolyGram expects that
the bulk of ticket sales will come
after June 26, when tickets be-

As far as Vol. II (or 111, or IV, or
V) goes, the creation ol sequels
depends on strong suales for Vol. 1.

THIS AND THAT: Add Van
Morrison to the list of artists who
will receive the tribute treatment.
Van the Man is serving as execu-

come avuilable to those who don’t
purchase travel packages. To en-
courage carpooling, tickets will be
sold only in blocks of four, with
one parking pass provided per quartet. Those who
drive will park away from the site and be bused to the
concert. A total of 250,000 tickets are available for the
extravaganza.

In addition to the acts that we announced last week,
others playing the festival include Alice In Chains,
Jimmy Cliff's All Star Reggae Jam, Joe Cocker, the
Cranberries, Melissa Iitheridge, Green Day, Metal-
lica, the Neville Brothers, Porno For Pyros, and
Santana. More are to be added.

MAKE MINE RARE, PLEASE: In an effort to fur-
ther establish DGC as a separate imprint from Geffen
Records, DGC is releasing “DGC Rarities, Vol. I July
5. The 14-track compilation features rare or previously
unreleased tasty treats from such artists as Counting
Crows, Sonic Youth, Hole, and Teenage Fanclub.
Sure to draw interest i “Pay To Play” from Nirvana,
which is a demo that eventually became “Stay Away”
on the “Nevermind” album.

There’s a little something here for everyone. For
anyone who considers melody a good thing (put me
squarely in this camp), the Posies’ “Open Every Win-
dow” is delicious. as is Murray Atlaway’s jangly,
acoustic “Allegory.” As far as Beck’s discordant “Bo-
gusflow” and Cell's druggy, droning “Never Too
High” are concerned, let’s just say I'm glad you can
skip ahead on a CD.

However, the CD goes a long way toward giving the
listener a good feel for DGC and a flavor for the artists
the label attracts. Many indie labels still have identi-
ties strong enough that consumers know what to ex-
pect—even from a new artist—when they see the la-
bel’s logo on a record. However, accomplishing that

by Melinda Newman

tive producer for an album of his
material as recorded by such art-
ists as Sinead O’Connor. The
record is coming in the fall on
A&M ... The Power Station (John Taylor, Robert
Palmer, Andy Taylor, and Tony Thompson) is bhack
in the studio in L.A. and are recording a project lor
Capitol that will come out in early 1995 ... Whitney
Houston will be featured in a new series of AT&T
commercials for TrueVoice, the company’s long-dis-
tance service. We're still tryving to figure out what
AT&T's Joseph P. Nacchio meant when he said,
“Whitney Houston personifies the clearer, closer
sound quality of AT&T TrueVoice.” Huh? .. . Paul Si-
mon raised more than $1 million for AmFAR during
a June 10 Dallas benefit . . . Incredible as it may seem,
the Beach Boys will be performing acoustically for the
furst time in their concert career this summer, when
they add an unplugged segment to their shows . ..
Capitol Records will release a three-CD boxed set cov-
ering Steve Miller’s career July 18. The set includes
"Child's Music Medley,” a performance by a 4-year-old
Miller. taped by his father ... Brent Bourgeois, who
made some great records as part of Bourgeois Tagg
on Island and as a solo artist on Charisma, has signed
with Reunion Records . . . Producer I’hil Ramone was
honored at the June 13 “Eves On New York” benefit.
Among those helping salute Ramone were Peter Yar-
row, Leslie Gore, and Diane Schuur. The award is
presented by the Optometric Center of New York,
which provides vision care for the indigent ... No-
vember Records has signed the Hollow Men.

LEAPING LABELS: Several artists have their first
records for new labels coming out in the coming
months. Big Daddy Kane is now on MCA, Corrosion
Of Conformity on Columbia, and Ryuichi Sakamoto
on Elektra.
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Influential Rockers Killing Joke Unleash ‘P

W BY DAVID SPRAGUE

NEW YORK—Killing Joke may not
have spent much time on the American
charts during its 15 years together, but
the pioneering British apocalypse-rock
act’s impact has resonated through
’90s music. The trademark blend of
thundering tribal rhythms and gnash-
ing guitars in evidence on “Pandemon-
ium” (set for an Aug. 2 release on Zoo)
has clearly permeated the psyches of
envelope-pushing musicians from
Steve Albini to Helmet to Pantera.
“We've certainly had more artistic
success than commerecial,” says guitar-
ist Geordie Walker. “But it’s reassur-
ing to see that people have taken no-

tice. I see more bands that have taken
direction from us than have from U2—
which is a good thing for everyone, 1
suppose.”

“Pandemonium,” the quartet’s 10th
album, is the first since 1982 to feature
the original lineup—including bassist
Youth, who spent much of the past dec-
ade exploring cutting-edge dance mu-
sic. His credits on that end include
Brilliant, the Orb, and the Fireman (a
pseudonym for his ambient-house col-
laboration with Paul McCartney).

“I came back to this because I felt
we had some things left to resolve, both
on a creative and personal level,” says
Youth, “I think there were—and are—
very few bands doing things as chal-

lenging as we do.”

Brad Hunt, Zoo’s senior VP of mar-
keting, is in full agreement about the
band’s significance. “This lineup was
responsible for some of the seminal
records of the early '80s, and to have
them back together is clearly an
event,” he says. “We have an educa-
tional process ahead, but the new mate-
rial is so vibrant that once it’s heard,
I'm confident that they’ll make plenty
of new fans.”

To insure that no potential new re-
cruits are overlooked, Zoo will ship two
versions of the single “Millennium”
July 1. Dance outlets will receive a 12-
inch containing five mixes, while metal
and college radio will be serviced with

FINDING A LABEL FOR JIM LAUDERDALE

(Continued from preceding page)

Stones and everything, but also Muddy
Waters and Howlin’ Wolf. Maybe there
will be a time in country music when
maybe it's OK to have those influences
and show them.”
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In acknowledging the unique quali-
ties in Lauderdale’s music, Atlantic
won’t be heading directly up the coun-
try route to promote the singer’s Dusty
Wakeman-produced album.

“We're not going to ignore country,”
says Krumper, “[but] it’s not a
straight-up-and-down country record,
and it’s foolish to market it that way.
The people we're going after are peo-
ple who buy John Hiatt records.”

Not focusing too heavily on the rec-
ord’s country aspect is a good move, ac-
cording to Larry King, a buyer for
Tower Records in Los Angeles. He
predicts the record will fare well—de-
spite the fact that Lauderdale’s previ-
ous efforts have not experienced par-
ticularly strong sales.

“At first glance, [based] on the last
album, you would think we probably
wouldn’t get a lot of sales, also because
we're not really a country store,” says
King. “But we probably will get a lot,
because of two things: [One], because
of the hometown aspect of it. He's very
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At The Mayflower Hotel on Central Park

West, guests are strolling distance from

Lincoln Center, The Metropolitan Opera

House, Carnegie Hall, the theater district, and many famous muse

ums and art galleries. Other features you’ll applaud include guest
rooms with serving pantries, suites with spectacular views of the

park, a fully equipped exercise facility and reasonable rates. Please
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
Code AE. Travel Agent Access Code GD.

$130-°140

Single:
Standard/Park View

ENTERTAINMENT RATES*
$150-°160

Double
Standard/Park View

$165-°185
Suite: Single/Double
Standard/Park View

Tue MayrFLowER HOTEL

ON THE PARK =
15 Central Park West at 61st Street, New York N.Y 10023-7709. Fax- 212-265-0227

*Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included Advance reservations are suggested.
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well thought of in the western beat
community, like Dave Alvin or Rosie
Flores. He’s roots-oriented, with good
lyrics. The other reason is he’s kind of
a critic’s darling, and our clientele re-
ally follows the printed word. When
newspapers and magazine reviewers
generate a buzz on an artist through a
good review, we notice the sales pick
up accordingly, and I'd imagine he'd
get a lot of positive response.”

On the radio side, Krumper candidly
says, “‘As you hear from everybody
that tries to market stuff that doesn’t
have an obvious tie-in, we are going to
concentrate on triple A . .. Jim’s music
makes sense at those stations.”

To that end, Atlantic will issue the
first single, the country-tinged “Divide
And Conquer,” in late July to album al-
ternative, college, and alternative sta-
tions.

The second single almost certainly
will be “Why Do I Love You,” a beauti-
ful ballad with a strong hook. “I think
it’s intelligent to not go with something
so pop immediately,” Krumper says of
the song.

Krumper says that promotional ap-
pearances will also be key to pushing
“Pretty Close To The Truth.”

“He’s extremely personable,”
Krumper says of Lauderdale. “You can
put him in a room, and immediately
he’s best friends with everybody. We’ll
try to do acoustic performances at cof-
feehouses and colleges, where people
get turned on to someone. We did that
very successfully with {Matador/Atlan-
tic alternative act] Yo La Tengo.”

Lauderdale, who is wrapping up a
search for new management, is antici-
pating a video shoot for “Divide And
Conquer” and some summer touring to
support the album.

“T’d like to get a support [slot] with
somebody really cool,” he says. “It’s
probably a long shot, but I'd like to do
a leg with Dylan, and when Lucinda
[Williams] comes out with her next rec-
ord, I'd like to tour with her.”

While Lauderdale’s own recordings
are still largely an unknown quantity,
his songs have been embraced by art-
ists in a variety of genres.

“T’ve been getting a lot of country
cuts,” Lauderdale says. “I just got two
more George Strait cuts; I had four on
his last two albums. Mark Chesnutt’s
gonna do three, and Patty Loveless is
coming out with one. Also, Dave
Edmunds is coming out with one, and
John Mayall’s cut one of them. It's a
nice mixture.”

e e

KILLING JOKE: Geordie Walker,
Youth, and Jaz Coleman.

a CD-5. Hunt says commercial alterna-
tive stations will be targeted three
weeks later.

Zoo also is mounting an extensive
press campaign—features in Spin and
Alternative Press are already set up—
to capitalize on the media support the
band has received since the release of
its self-titled 1980 debut. In addition, a
lavish electronic press kit compiled by

o ;

ium’ On Zoo

Big Life (the band’s British label) will
be packaged with the clip for “Millen-
nium” for service to local video shows
as well as to selected retail outlets for
in-store play.

“Pandemonium,” recorded in New
Zealand, where singer Jaz Coleman
makes his home, marks the return of
what Walker calls “the hypnotic ele-
ment that’s been missing for a few
years.”

Indeed, long, trance-like tracks such
as “Exorcism,” “Whiteout,” and “Com-
munion” stand in contrast to the more
metallic sounds showcased on the
band’s last effort, 1990’s “Extremities,
Dirt And Various Repressed Emo-
tions.” Youth—who also produced the
10-song set—grants that the sonic re-
tooling was an arduous process.

“It was difficult at times,” Youth
says. “We're all very uncompromising
individuals, so sometimes there were
clashes. There were a couple of times

(Continued on next page)
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gy AMUSEMENT BUSINESS®
|
| S—— GROSSES
Gross Attendance
ARTIST(S) Venue Dates) Ticket Price(s) Capacity Promater
PINK FLOYD Veterans Stadium June 2-4 $5,091,120 152,264 Concert Prods.
Philadelphia Gross record three International YSA
$60/ $22.50 sellouts Electric Factory
Concerts
EAGLES Shoreline june6,8-9, | $4.840,000 100,000 Bill Graham
Amphitheatre 11-12 Gross record five Presents
Mountain View, Calif. $75/$35 sellouts
BARBRA STREISAND USAir Arena May 10, 12 $4,688,200 27,128 Musicentre Prods
Landover, Md. $350/ $125/ two
$50 sellouts
PINK FLOYD Three Rivers May 31 $1,879,330 55,054 Concert Prods.
Stadium Gross record sellout International USA
Pittsburgh $60/ $22.50 DiCesare-Engler
Prods.
HMMY BUFFETT & THE Hardee's Walnut June 3-5 $1,354,547 59,671 PACE Concerts
CORAL REEFER BAKD Creek Amphitheatre $35/$25.75/ three
IGUANAS Raleigh, N.C. $21.75/ $13.25 sellouts
PINK FLOYD Carrier Dome June § $1.338,073 38,901 Concert Prods.
Syracuse University $60/ $22.50 sellout International USA
Syracuse, N.Y. Delsener/Slater
Enterprises
MUSIC MIDTOWN: 10th Street and May 13-15 $1.135,056 84,768 Concert Promotions
JAMES BROWN Peachtree Street $17/%11 160,000 Southern Promotions
AL GREEN, CRACKER Atlanta three
JOAN BAEZ, IAMES shows
& MORE THAK 70 OTHERS
2z 10P Palace ol june 11-12 $651,839 24,851 Beaver Prods.
GEORGE THOROGOOD Auburn Hills $29.50/ $23.50 two
Auburn Hills, Mich. sellouts
MEAT LOAF Spectrum May 25-26 $481 655 18,000 Electric Factory
SCREAMIN' CHEETAH Philadeiphia $35.50/$23 20,000 Concerts
WHEELIES two shows,
one sellout
MICHAEL BOLTON Coca-Cola Starplex  June 8 $438,487 2,111 MCA Concerts
CELINE BION Amphitheatre $40/$32/ sellout PACE Concerts
Dallas $17.50
Copyrighted and compited by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Elektra’s Stereolab Gets A Fresh Start On Lollapalooza 2nd Stage

B BY CHRIS MORRIS

LOS ANGELES—Elektra Records
hopes that second-stage dates on this
summer’s Lollapalooza tour will supply
a fresh liftofl’ for its unusual English
signee Stereolab.

Marcia Edelstein. senior director of

marketing at Elektra. says, “Last year
Stereolab did a co-headlining elub tour
[with Unrest| that was very suecessiul.
but Lollapalooza will be an excellent
opportunity to expose them to a larger
audience . . . We have the benefit of tre-
mendous visibility immediately upon
release.”

Stereolab’s 20-date Lollapalooza
stint starts Aug. 6, when it joins the al-
readyv-in-progress tour at Randall's 1s-
land in New York, and ends with two
L.A. shows Sept. 3 and 4. The outing
immediately follows the Aug. 2 release
of the hand’s second Elektra album,
“Mars Audiac Quintet.”

“It's « more cohesive. accessible rec-
ord. and a lot more concise.” Ldelstein
says. “Theyre an innovative pop band
that combines s0 much in their song-
writing.”

The label hopes to build on the U.S.
fan base that developed over two state-
side tours (one of which took place be-
fore the band had a domestic album
out) and the release of the group’s
Elektra debut, “Transient Random
Noise Bursts With Announcements.”

Stereolab guitarist Tim Gane says
that response to the band’s music—
which combines punchy. Velvet Under-
ground-styled rock with more ethereal,
elliptical numbers sung, often in
French, by lead vocalist Laetitia Sa-
dier—was surprisingly positive the
first time around.

“1 think they got it [in America] be-
fore anywhere else,” Gane says. “We
came over [in 1992], and you expected
a handful of fans, but there were a lot
of people. People had all of our records,
and asked intelligent questions ... I
was quite shocked at the level of knowl-
edge and interest,”

This time around, Stereolab and
Elektra will attempt to target non-fans
who might be beguiled by the more
pop-skewed side of the group’s sound.

IFor “Bursts,” the label released an
edit of the group’s sprawling, 18-min-

STEREOLAB: Mary Hansen, Duncan
Brown, Laetitia Sadier, Tim Gane, and
Katharine Gifford.

KILLING JOKE

(Continued from preceding page)

when Jaz and Geordie were threaten-
ing me with bottles. I suppose you
could say it was pretty intense.”

The band is planning to do a handful
of stateside dates in September, with a
full-fledged tour to follow at year’s end.
“Qur plan is to stay with this project
for at least a year,” says Hunt. “And
[the band has] given us the goods nec-
essary to do exactly that.”

ute track “Jenny Ondioline.” For
“Mars.” the company is going a more
conservative route with the tuneful sin-
gle "Ping Pong.”

“It's kind of pop.” Gune says. “M:
favorite band is the Beach Boys . .. It's
a song in the style of the 5th Dimen-
sion. We never used brass before.

“This single will lend itself to a
broader number of formats,” Edelstein
says, “There’s a real feeling that com-
mercial alternative is more educated
about the band and more apt Lo em-

brace the record.”

“Ping Pong™ will be released to radio
July 1& and will be worked at the com-
nercial alternative, college. and album
alternative formats.

“Mars™ contains other pop-oriented
compositions. but both Gane and Edel-
stein maintain that there's no major
barrier in the fact that several songs
are performed in French.

“I've never been approached by any-
one who doesn’t like the fact she sings
in French.” Gane says. "She s French.

and to sing the words she wants to get
out. she sings in French ... People
really listen to the sound. and it goes
with the music.

“I'd like to do a single in different
languages for different countries.” the
guitarist adds. "But often the words
don’t translale so literally.”

“There’s plenty for people to choose
from.” Edelstein savs. “People who
want to put something ditferent on
may even play something in French.”

Bevond a more radio-friendly single,

Edelstein expects that press will be
kev in developing the band further.
“The last album made many crities’
best-of-the-year lists.” she says. “We
expect that and more on this record.”
But. in the end. roadwork is at the
heart of the project. Following Lollapa-
looza. Stereolab will headline club
dates through the end of September.
“A lot of the focus is going to be on
the live element.” Edelstein says.
“We're guing to trv to use Lollapalooza
to the absolute maximum that we can.”

A SUMMER Y0U WON'T FORGET

While Donna Summer will always be cherished as
the pre-eminent diva of disco, her contributions to the
music industry go far beyond any one musical genre.
Over the course of her career, she has adapted herself
to many formats, transcending the narrow confines of disco
to become a full-fledged pop-rock phenomena. Classic hits
such as “Hot Stuff” and "Bad Girls” are a testimony to her
outstanding versatility as an artist. With two new albums coming
this fall, Donna Summer is clearly positioned for further success!
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Our September 3rd spotlight will chronicle the milestones in her

| 1 5-album career as well as highlight the future direction of her music.

|

| Join Billboard in honoring this multi-faceted artist and celebrating her career.
’ ISSUE DATE:
l

September 3 »
LA: Gary Nuell
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(213) 525-2302

NY: Ken Piotrowki (212) 536-5223
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August 9

BILLBOARD JUNE 25, 1994

www americanradiohistorv com

15


www.americanradiohistory.com

Artists & Music

By M U S | C PUBLISHING

DREAMING MY DREAMS

THEYRE
PLAYING
NTSONG

Even by country
standards, Collin
Raye’s vocal
performances on
ballads like “Love,
Me,” “In This Life,”
and his current hit,
“Little Rock,” have
been known to evoke
unusually strong
emotional responses
from listeners. But in
covering the Allen
Reynolds-penned

‘ “Dreaming My
| Dreams With You,”
a classic cut for
Waylon Jennings
from 1975, Raye was
sending a message
directly to ol’ Waylon
himself.

Edited By Peter Cronin

WITH YOU

Published by Songs of PolyGram
International Inc. (BMI)

“First of all, it’s my favorite song of all
time,” Raye says. “Artists like Waylon in-
spired me to get into what I do and con-
tinue doing it. I was 15 years old when that

record came out, and
back then we bought ev-
erything Waylon did.
I've always been a huge
fan, and when I heard
him sing ‘Dreaming My
Dreams With You' for
the first time I just said,
‘Whew, now that’s a
great song.” I've been
singing it in my show for

15 years. It’s not something [ do every
night, but when I worked in bars I'd pull
it out, and it’s always been a very touching
song. My manager took a rough cut of our
version over to [songwriter] Allen Reyn-
olds and [producer of Jennings’ original
version] Jack Clement, and they were
knocked out. They just said, ‘Man, we're
glad somebody finally cut that again.’ So,
with Waylon, it’s also my way of saying
thank you. We messed with the tempo a lit-
tle bit and made it more of a waltz, but me
singing ‘Dreaming My Dreams With You’
really is a tribute kind of thing. If some-
body asked me what I felt about it, I'd have

to say, ‘Once more with feeling.”’

RAYE

i

=

Top Of The Hill. ZZ Top's Dusty Hill, second from left, meets with members of new
EMI group Bloodline after a concert by the two bands. Pictured, from left, are Berry
Oakley Jr., Hill, Lou Segreti, Smokin' Joe Bonamassa, Waylon Krieger, and Erin
Davis. Qakley, Krieger, and Davis are the sons of Berry Oakley (the Allman Bros.),
Robbie Krieger, and Miles Davis, respectively. (Photo: Mark Brett)

NOTHING . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)

212-536-5174

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE . ..

LOVE SPIT LOVE

(Continued from puge 13)

some similarities to a Furs record,
but |with} his apprgach to ‘Love Spit
Love,” the instrumentation is defi-
nitely fresh. I wouldn't want to do a
Butler record that was just ‘do the
[urs again.” But if you're a fan of the
Furs, you're going to immediately go,
‘Oh, that's Butler.””

Crediting producer Dave Jerden
(Jane's Addiction, Alice In Chains)
for creating a compelling, thoroughly
modern sound, Butler acknowledges,
“There will be some comparisons—
my voice is pretty much the same.
And the kinds of melody lines | come
up with are the kinds of melody lines
[ come up with—I don't think I'd ever
he able to change that. On a couple of
songs on the record I can hear [the
Furs], but mostly I think it sounds
completely different—like Richard
Fortus.”

Fortus had come to Butler's atten-
tion on the last Furs tour, when his
band opened a string of dates. Butler
says, “He's a great player, [ veally en-
joy playing with him. [ wanted to play
with somebody different. He’s a great
guitarist. If 1 was sitting down and
writing all the songs absolutely [by]
mysell, then it would have been a solo
project. But since I like working and
writing songs with other people, [
would have been a phony to call it a
solo project.” On the record. they are
joined by drummer Frank Ferrer and
hassist Tim Butler.

Whereas the Psychedelic Furs
were the epitome ol textured post-
punk British pop, with Love Spit
Love, Butler’s voice and Fortus’ po-
tent acoustic and electrie guitar work
have produced a more direct rock
sensibility, without sacrificing any of
Butler’s sense of challenging melody.

Love Spit Love will debut at radio
and video with first single “Am I
Wrong?” Butler and Fortus will he
performing acoustically on a promo-
tional radio tour through the early
summer. A full band tour will follow
the record’s Aug. 2 release. Baldwin
expects the song to connect not only
with the vouthful modern rock demo-
graphic, but with older Furs fans as
well. “We're going for [adds on] the
first single June 28, and there’s a tri-
ple A format component as well. That
audience grew up listening to the
Furs, and the song sounds like that
format to me. The video is definitely
more an MTV video, but I think it’s
going to work at VH-1 too. Jake Scott
made it; he directed the [Smashing]|
Pumpkins’ video for ‘Disarm’ and
R.E.M.’s ‘Everybody Hurts.'

“We're going to go all out for this
single. It’s not going to be a matter of
build the record and then go for a sin-
gle; we're going to go for it from the
beginning. We're going to work this
record for a very long time, because
it's very deep and there’s a lot of po-
tential. The base obviously begins
with Richard coming from the Furs,
but definitely we’ll take the band in
new directions image-wise. This is not
Furs Part II—this is a new band. Ri-
chard Fortus, especially, is key (o the
band.”

“For us it’s an important signing,”
says Ellis. “[Butler’s] an important
artist. We expect to do extremely well
with this record. It’s the first time
that we as a company have done
|such] a high-profile media launch for
a record.”

Jingl;zs Put Extra Change

In Warner/Chappell’s Pocket

AND NOW, A Message From ...
As the man responsible for putting
Warner/Chappell copyrights in a jin-
gles setting, Allan Tepper’s success
in “commercializing” existing copy-
rights is audible practically on a
nightly basis on TV. Now, after three
vears of working in special projects
within the company's creative de-
partment, Tepper wants to tap
Warner/Chappell writers for original
jingles. At the moment, Tepper says
he is developing a deal that will fea-
ture a major European act writing
for a major soft drink company.
Whatever

Night' by Kool & the Gang (Bud
Light). In addition, Tepper has
placed music in fortkcoming commer-
cials featuring muaterial by White
Zombie, Cracker, Snap!, and Van
Halen.

OUT WEST: A West Coast meeting
on ASCAP's proposed changes in
rovalty payvments was held June 6 by
heirs of ASCAP songwriters at the |
Los Angeles home of Ellen Donald-
son, the daughter of songwriter great
Walter Donaldson. A couple of
families had not received the booklet,

some were not

the source of a

aware of the

“sell”  ditty, 1 changes, and |
Tepper, cele- nr s& “SIE others didn't
brating  his ™ understand ;
20th anniver- r = them,” Don- |
sary on the - aldson  told |
music publish- - Billboard.
ing seene, ] Their views |
claims  that by Irv Lichtman may be forma- |
there is no lized in & writ-

reason the process should be stigma-
tized—even beyond the large dollars
earned by jingles used by large cor-
porations.

“It dawned on me a year or so ago
that [ was working like a jingle house,
with contemporary writers asking me
to pitch them as jingles writers,” says
Tepper. “1 count myself as the only
publishing person with a creative
rather than licensing background,
with a strong rapport with writers,
doing this.”

As far as exploiting existing cata-
log for jingle purposes, Tepper says.
“This is another way to bring music
to the people, reactivate dormant
songs, and spark new record sales. In
other parts of the world, advertisers
regularly use current releases in con-

junction with record company mar-

keting plans. Often an older song is
used in a commercial, sparking new
life into it, and perhaps even new
chart activity. I'd like to see that hap-
pen in this country. There is no rea-
son not to expand the services of a
publishing company to include com-
mercials.”

So sure is Tepper of publishing’s
growing role as a source of ad mate-
rial—both catalog and original copy-
rights—that he predicts that within
three vears, “every major publishing
company will have a creative staff
dedicated to corporate usage, includ-
ing advertising. Not only is this an-
other avenue to exploit the catalog
and keep it alive, but it is also {inan-
cially rewarding—one national TV
commercial can bring in as much as
a hit record.”

Meanwhile, Tepper can bask in his
current success placing the following
songs in commercials: “For What It's
Worth” by Stephen Stills (Miller
Beer); After Midnight” by JJ Cale
(Miller Beer); “Mine” by George &
Ira Gershwin (AT&T), “1969” by
Iggy Pop & the Stooges (MCA Long
Distance); “Hello Stranger” by Bar-
bara Lewis (Crystal Lite); “The
Craze” by Shootyz Groove (Segu);
“Right Place Wrong Time” by Dr.
John (Nissan Motors); and “Ladies

ten statement to ASCAP and others.
The heirs met May 23 in New York,
prior to a successful attempt to delay
a May 31 judicial hearing about the
ASCAP changes (Billboard, June 4).
Writers attending the June 6 meet-
ing included Ray Evans, Jay Living- |
ston, and Vie Mizey; heirs repre-
senting Gus Kahn, Ray Gilbert,
Jack Elliott, Eddie DeLange, Har-
old Adamson, and Herb Nacio
Brown; and representatives of the
estates of Jimmy McHugh and Bob
Russell.

THE UP-FOR-SALE SIGN at Fa-
mous Music hasn’t put a stop to activ-
ity, as the firm’s Nashville division
has entered its first co-venture with
Island Bound Musie, a new company,
formed by Brad & Julie Daniels,
with a roster of writers that includes
Max T. Barnes and Keith Follese,
the authors of the Randy Travis sin-
gle “This [s Me" (Warner Bros.).
Other writers include Jim *“Hobo”
Varsos, Leslie Winn Satcher, and
Bobbie Carmichael. Island Bound
Music consists of an ASCAP firm, [s-
land Bound, and the BMI-aftiliated
Ocean Bound. The deal was made by
Famous Music Nashville VP Randy
Hart. Meanwhile, Follese has signed
a publishing agreement with BMG
Musie Publishing, reports Henry
Hurt, Nashville VP and general man-
ager. He also is a producer/per-
former who, with fellow writer Tom
McHugh, helped form the country
band Palomino Road, whose debut
album on Liberty Records includes
the successful single “The Best That
You Can Do.” Follese has also had
songs recorded by Billy Dean and
Cleve Francis.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Corp.:

1. R.E.M., Automatic For The People
2. R.E.M., Out Of Time

3. Counting Crows, August And Ev-
erything After

4. Nirvana, Nevermind

5. Yanni, In My Time.
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B BY BOB DARDEN

Past and future masters of Mara-
natha!—the oldest contemporary
Christian label—have been sold to
the Sparrow Corporation. Sparrow
will oversee all marketing, distribu-
tion, and production of Maranatha!
product, effective July 5.

Maranatha! presidents Tom Vegh
and Chuck Froome will retain con-
trol of the Maranatha! name, and all
creative services will remain with
the company’s offices in San Juan
Capistrano, Calif,

Sparrow co-chairman/CEQ Billy
Ray Hearn says the agreement in-
cludes ownership of past and future
Maranatha! Musiec, Kids Praise!
Company, Colours, and Arcade
masters.

“It is now a label deal,” Hearn
says, ‘“Maranatha! is a production
company, owned by another compa-
ny—Sparrow. All Maranatha! will
do in the future will be to produce
the product.”

Hearn says that Sparrow and
Maranatha! have a 10-year agree-
ment, with a 10-year option to ex-
tend.

Maranatha!, which was pur-
chased from the Corinthian Group,
had been distributed by both Word
Inc. and the Benson Group in recent
years. The label was founded in
1970, and “The Everlastin’ Living
Jesus Music Concert” in 1971 is
generally considered to be the first
“Jesus music” release from a reli-
gious label.

Since then, Maranatha! has re-
leased more than 300 albums, re-
portedly selling more than 30 mil-
lion units of product. The label is
noted for its praise and worship

Christian Label Maranatha!
Purchased By Sparrow Gom.

lines, its child-oriented product, and
its affiliation with a number of
church-oriented movements, includ-
ing Promise Keepers and the Billy
Graham Crusades.

Maranatha!’s Elisa Eider will as-
sume the position of vice president
of Maranatha! marketing, relocate
to Nashville, and report directly to
Hearn. Other Maranatha! creative
offices will remain in San Juan Ca-
pistrano,

Hearn says ‘“‘at least” three sup-
port staffers will be added to assist
Elder in Nashville.

“Everything else related to Mara-
natha! will go through the Sparrow
Corp.’s support teams—creative
services, accounting, special mar-
kets—and will be handled by people
already in place,” Hearn says. “We
pay a royalty to the Corinthian
Group, as we would any artist;
they, in turn, pay their producers,
artists, and studio costs.”

Hearn says that Sparrow will re-
release the top 50 best-selling Mara-
natha! projects, and that additional
rereleases will be evaluated during
the next year on a piece-by-piece ba-
sis.

The addition of Maranatha!, es-
sentially a concept-oriented compa-
ny with few “name” artists save for
live worship leaders, comes only a
few months after the Sparrow-dis-
tributed Integrity label left to form
its own distribution network.

“This was something we
wouldn’t have done if Integrity had
stayed,” Hearn says, “but with In-
tegrity leaving, Sparrow was going
to stay in praise and worship music.
The best way to do that is to buy a
catalog. So when this opportunity
presented itself, we took it.”

ATTN: RECORD LABELS

RT & The Styles' June & July Premiere

On Playboy: Channel's "Hot Rocks" (#9406-B)
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Fight against AIDS!
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Sign Language Interpreters
for Live Performances

'A “LET EVERYONE HEAR THE MUSIC” &

LIBERTY INCREASES CHRISTIAN CLOUT WITH BENSCK DEAL

(Continued from page 11)

gin flowing through Cema distribu-
tion in July. The deal does not af-
fect a similar arrangement Benson
has for its gospel roster through
CGI/Platinum Records and PGD.

“They’ll take us into every-
where,”" Park says, including “the
racks. like Handleman and West-
ern; all the mass merchandisers,
like the Targets, Wal-Marts, and
Kmarts; the chains, like Camelot
and Sam Goody; and into all the
mom-and-pops. It's a pretty com-
prehensive deal.”

Liberty president Jimmy Bowen
says, ‘EMI started a year ago go-
ing into the secular marketplace
with Sparrow, and has been having
tremendous success. We’ve had su-
per success with Carman; more
than half of Carman’s sales have
been in the secular world. So it
made sense to me with Sparrow go-
ing through Cema into the secular
world, that it was a natural tie-in
with Benson. That’s especially true
since Sparrow doesn’t turn out 60-
70 releases per year. We are get-
ting the space with the stores; now
we needed something to put into
that space.”

Wes Farrell, president/CEQ of
Music Entertainment Group, Ben-
son’'s owner, says Benson had been
looking for a mainstream distribu-

tion agreement. “We really liked !

the way Liberty is put together,”
Farrell says, "and I go back with
Jimmy many, many years. We have
a lot in common—not just our past
successes in pop musie, but cur
shared respect for gospel. You
have to have people who under-
stand what you're doing. And in my
early discussions with Liberty, par-
ticularly Jimmy, I didn't feel like
we had to search for that under-
standing.”

“They’re excited about our art-
ists, and that's something else we
wanted to see—a mainstream label
with the interest level and passion
we feel about our artists,” Park
says. ""We feel we have that with
Liberty.”

The agreement puts EMI in the
unique position of owning Sparrow,
but having Liberty distribute one
of Sparrow’s oldest competitors,
Benson. It’s a common situation in
the mainstream music world—but
unique in contemporary Christian
music.

“There’s no real competition over
this; the iob now is getting the
word out,”” says Bowen. “In Cema,
there's Liberty, Capm»] another
dozen mainstream labels, and there
is no competition. Musie that's
right for the time sells, music that
isn’t, doesn't. If you take care of ali
of your product the saume way, the
good stufl will-sell.”

Farrell adds that Liberty's experi-
ence with Sparrow during the past
year and a half is a plus for Benson.
“We're in the superhighway now,”
he says. “This is not just another
sector of the industry. [Liberty] has
already gone through the orienta-
tion with this music, they’ve already

“Having two of the largest
Christian music labels gives them
a synergy nobody else has, a criti-
cal mass nobody else has. and
more strength in the marketplace
than anybody else,” Park says.
“That being the case, even though
we'll be working alongside a com-
petitor, we're still going to com-
pete. For the last couple of years in
the Gospel Music Assn. and the
Christian Marketing Trade Assn.,
we’ve sat around and wondered
how to raise the tide for all boats—
and this is something that’ll do it. 1
think we’ll both come out win-
ners.”’

Neither Farrell nor Bowen
would comment on the duration of
the agreement.

Artists will be selected for gen-
eral release by both Benson and
Liberty. Park says the first re-

leases distrihuted under the agree-
ment wili be from ex-Stryper vo-
calist Michael Sweet, five-time
Grammy winner Larnolle Harris,
Christian rock veterans DeGarmo
& Key, pianist Dino, and two-time
Dove-winning group 4HIM.

“The Liberty deal is exclusively
for distribution in the mainstream
marketplace.” Park says. “"We'll
still have exclusive distribution in
all Christian Bookstore Assn. mar-
kets.”

Formed in 1902, the Benson Mu-
sic Group is one of the world's old-
est gospel music publishers and
record labels. The publishing divi-
sion includes a mammoth catalog
of 42,000 copyrights. Park says
that the company is in the midst of
its most ‘“successful and prosper-
ous’’ period of growth in its his-
tory.
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Now, direct from the critically
acclaimed Harold Prince production of ‘Show Boat,’ comes the World
Premiere Cast Recording. Jerome Kern and Oscar Hammerstein II's
timeless score is captured forever on cassette and compact disc.

WORLD PREMIERE CAST RECORDING
STREET DATE: JUNE 28
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he pace of record-
ing Broadway musicals
may lack the urgency of the
’50s and early ’60s, when labels
would tape a cast album of a
hit musical on a Sunday
and most likely rush-release
it later that week, but record
companies have a new eager-
ness to enter the field.

Look at it two ways: There
are plenty of deals for new
shows, and there’s formidable
attention toward refurbishing
the vast catalog of cast albums
for the CD era.

IN THE RIGHT PLACE

The past few seasons have
witnessed a more intense com-
petition to secure original cast
recording rights of new shows
or, significantly, revivals from
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ORIGINAL CAST
RECORDINGS
ARE GOING
T0 TOWN

BY RV LICHTMAN

the halcyon days of the
Broadway musical. Recent
examples include the
rights for the American
cast album of the UK
version of Rodgers &
Hammerstein’s 50-year-
old masterpiece “Ca-
rousel” and Stephen Sond-
heim’s new show “Passion,”
with the rights of both going to
EMI’s Broadway Angel line. A
few seasons ago, Broadway
Angel won the bidding on
rights to another hit revival, that
of George & Ira Gershwin’s
1930 “Girl Crazy,” which, in its
"90s version, became “Crazy

For You,” with a new book and
a batch of Gershwin songs
added to an already evergreen-
laden score.

PolyGram’s got the rights to
another successful 1994 revival,
that of Richard Adler and the
late Jerry Ross’ 1955 “Damn
Yankees.” And RCA Victor is
home to a stage version of The
Who’s “Tommy” and the
cheerful 1972 rock satire
“Grease,” with a score by Jim
Jacobs and Warren Casey.

For PolyGram, its Broadway
moves generally mean an
investment in the show itself,
giving the company—via its
PolyGram Diversified Enter-
tainment unit—a stake in other
existing or future media presen-
tations (i.e. pay TV, feature
film, video). Besides “Damn
Yankees,” PolyGram’s recent
cast album/investment deals
have included Andrew Lloyd
Webber and Tim Rice’s “Sun-
set Boulevard” (PolyGram
has a 30% stake in Andrew
Lloyd Webber’s Really Useful

Continued on page 20
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CAsT RECORDINGS
Continued from page 19

Company), “Four Guys Named Moe,”
“Jelly’s Last Jam” and, for the fall on
Broadway, a stage version of MGM's
“Victor/Victoria,” with a new score by
Henry Mancini and Leslie Bricusse, who
wrote the film’s songs.

There are plenty of
deals for new shows,
and there’s formidable
attention toward
refurbishing the vast
catalog of cast albums

for the CD era.

“We believe it's a great opportunity to
be active producers and co-producers [in
the American theater], because PolyGram
is a multi-faceted entertainment compa-
ny,” says John Scher, who heads Poly-
Gram Diversified Entertainment. “It lends
itself to great synergy with cast albums,
merchandising, touring and eventual
involvement in films and TV.”

Scher is looking for more contemporary
writers, such as PolyGram’s own John
Mellencamp, Tom Waits, Elton John &
Bernie Taupin, Van Morrison and John
Bon Jovi, to be involved in musical the-
ater projects. “They know that Pete
Townshend [with “Tommy’'] has shown
them the way.”

LONG LIVE BROADWAY

“The numbers on cast albums against a
Michael Jackson may be paltry, but against
classical releases they are strong,” says
RCA Victor senior director of Broadway
A&R Bill Rosenfield. “And they can have
lives beyond Broadway, especially when a
show can tour for a few years after it leaves
Broadway.

TEoeM St
The Gershwin~Kaufman g
MUSILAL "{ BLAY

“For a period starting in the mid-'70s to
the mid-"80s, shows went begging and
usually ended up being released by inde-
pendent labels. I don’t know what [tumed
interest around] in new show recordings,

TEE NEW EFECAT WAY (AST KICCRRING

but maybe it has something to do with
classic pop material being done by the
likes of Linda Ronstadt. There's a renewed
appreciation of the musical theater.”

Rosentfield says he has no mandate to
invest in the shows themselves or for pay
TV or other exposures. “This means | can
record, say, a ‘Hello Again’ for a modest
recording investment because 1 think the
writer, Michael John LaChiusa, has a
bright future,” he says.

Says Steve Murphy, president of Angel
Records, “Broadway recordings are a long-
term business. While many of them
require several years to become profitable,
most sell for many, many years beyond

"\While many
[Broadway recordings]
require several
years to become
profitable, most sell
for many, many
years beyond initial
release.”
—Steve Murphy,
Angel Records

initial relcase. For example, the lion’s
share of ritles in our extensive Broadway
Angel catalog sell in excess of 5,000 to
10,000 copies per year, and these titles
are, for the most part, 20-plus years old.

“Angel will continue, through up-and-
down years, to be dedicated to recording
Broadway shows,” says Murphy. “It is not
only a business opportunity, but a respon-
sibility.”

Larry Golinski, VP/GM of Sony Classics
U.S.A., parent of the Sony Broadway
series, with some 50 titles having been
remastered on CD, offers a somewhat
sobering yet noble assessment of the show
market. “The Broadway market tends to
be alimited one, with sales driven by a few
markets—most notably New York,” he
says. “In fact, the Sony Broadway series

Continued on page 26

2 BROADWAY

THE TOP 10 BROADWAY
ALBUMS OF THE ROCKK ERA

Cast Albums Of Top Shows Enjoyed
Long Runs On The Charts

BY FRED BRONSON

1. MY FAIR LADY is the musical that
other musicals aspire to be. The cast
album spent 480 weeks on the Billboard
album chart, more than any other
Broadway cast album in the past 40 years.
Alan Jay Lerner wrote the lyrics and
Frederick Loewe wrote the music for this
theatrical adaptation of George Bernard
Shaw’s “Pygmalion”—but only after Noel
Coward and the team of Rodgers &
Hammerstein passed on the idea. Rex
Harrison and Julie Andrews starred in the
most successful Broadway musical of the
’50s, with 2,717 performances logged at
the Mark Hellinger Theatre. Best-known
songs: “I Could Have Danced All Nighr,”
“On The Street Where You Live,” “I've
Grown Accustomed To Her Face ”

2. THE SOUND OF MUSIC is the sec-
ond-longest-running Broadway musical of
the "50s, chalking up 1,443 performances

ORIGINAL LEL) ST UED BLE
BROADWAY S I - €50 MR

% Sary flartin .o
V¥ The Sotndof Music 3V

RICHARD RODGERS - OSCAR HAMMERSTEIN:«
HOWARD LINDSAY « RUSSEL CROUSE

Photo courtesy of Joel Whitburn's Record Research
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Photo couriesy of Joel Whitburn's Record Research

at the Lunt-Fontanne Theatre. Richard
Rodgers wrote the music, and Oscar
Hammerstein 1l wrote the lyrics. It was
Hammerstein'’s final work, as he died nine
months after the show opened. Adapted
from the autobiography “The Trapp
Family Singers,” the show starred Mary
Martin and Theodore Bikel as Maria and
Georg Von Trapp. Best-known songs:
“My Favorite Things,” “Climb Ev'ry
Mountain.”

3. CAMELOT was the first Lerner and
Loewe musical after “My Fair Lady.” With
Richard Burton, Julie Andrews and Robert
Goulet in leading roles, the show opened
Dec. 3, 1960, just one month after John
F. Kennedy was elected President of the
United States. It was a fitting match, this
musical adaptation of the King Arthur leg-
end and the modemn-day Camelot sctting
of the Kennedys in Washington. The

show lasted for 873 performances at the
Majestic Theatre. Best-known songs: “If
Ever | Would Leave You,” “Camelot.”

4. THE PHANTOM OF THE OPERA is
Andrew Lloyd Webber’s most successful
musical on the Billboard album chart. The
1911 French novel had been adapted into
five different films before Webber decided
to stage a campy version, a la “The Rocky
Horror Picture Show.” But after reading
the original novel, the composer decided
to give the show a more serious, romantic
treatment. With Michael Crawford and
Sarah Brightman singing Charles Hart and
Richard Stilgoe’s lyrics, “Phantom”
opened at the Majestic Theatre on Jan. 26,
1938, and is still playing on Broadway and
cities all over the globe. Best-known
songs: “The Music Of The Night,” “All 1
Ask Of You.”

Continued on page 24
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Continued from page 20

5. THE MUSIC MAN is an American
musical if ever there was one. Meredith
Wilson wrote the music, lyrics and book,
all based on his childhood in a small town
in lowa. But it was his friend Frank
Loesser (“Guys & Dolls,” “The Most
Happy Fella”) who suggested Wilson turn
his memories into a stage musical. Robert
Preston was unforgettable as Prof. Harold
Hill, although the part had been first
offered to Gene Kelly, Danny Kaye and
Phil Harris. “The Music Man” played
1,375 performances at the Majestic
Theatre, making it the third-longest run-
ning musical of the '50s. Best-known
songs: “Seventy-Six Trombones,” “Till
There Was You,” “Ya Got Trouble.”

-Ifsi-..m'th-—-—..mF“
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6. FIDDLER ON THE ROOF told the
story of the Jewish inhabitants of
Anatevka, a village in tum-of-the-century
Russia, but the appeal was universal.
Based on Sholom Aleichem's story “Tevye
And His Daughters,” the musical made a
star of Zero Mostel and also featured a pre-
Maude Beatrice Arthur and a pre-pop star
Bette Midler. Jerry Bock wrote the music,
Sheldon Hamick wrote the lyrics, Joseph
Stein wrote the book, and Jerome Robbins
was the director and choreographer.
“Fiddler” played for 3,242 performances
at the Imperial Theatre, making it the
longest-running Broadway musical of all
time—until “Grease” broke the record in
1979. Best-known songs: “If I Were A
Rich Man,” “Sunrise, Sunset.”

7. WEST SIDE STORY was originally
called “East Side Story.” As first written in
1949, it was about the doomed romance
of a Jewish boy and an ltalian Catholic
girl. But when production began six years
later, director Jerome Robbins, composer
Leonard Bernstein and writer Arthur
Laurents thought the story should be
modemized. Thus was born the story of
Tony, a native New Yorker of Polish
extraction, and Maria, an immigrant from
Puerto Rico. The lyrics for “West Side
Story” were written by Stephen
Sondheim, just 27 years old at the time.
Sondheim went on to write the lyrics for
“Gypsy” and has since become one of the
most potent forces in American theater,
creating such outstanding musicals as
“Sweeney Todd,” “Sunday In The Park
With George” and “Into The Woods.”
“West Side Story” played for 732 perfor-
mances at the Winter Garden, and after a
10-week tour re-opened for another 249
performances. Best-known songs:

“Tonight,” “Somewhere.”

8. MAN OF LA MANCHA is the third-
longest running musical of the "60s, with
2,328 performances to its credit. It moved
from an off-Broadway arena in Washing-
ton Square to the Martin Beck. Dale
Wasserman adapted his own teleplay, “1,
Don Quixote,” while Mitch Leigh com-
posed the music and Joe Darion wrote the
lyrics. Albert Marre directed Richard Kiley
as the man who tilted at windmills. Best-
known song: “The Impossible Dream.”

9. (tie) FLOWER DRUM SONG was
directed by Gene Kelly and fearured
music by Richard Rodgers and Oscar
Hammerstein 11. The book was by
Hammerstein and Joseph Fields, adapt-
ed from Chin Y. Lee’s novel of the same
name. Long before the movie “The Joy
Luck Club” addressed a similar theme,
the musical explored the differences
between older Chinese parents and their
modern, born-in-America offspring.
Miyoshi Umeki, Larry Blyden and Pat
Suzuki starred in “Flower Drum Song,”
which played for 600 performances at
the St. James Theatre. Best-known songs:
“I Enjoy Being A Girl,” “Love, Look
Away.”

9. (tie) HAIR wasn't the first rock musi-
cal—that honor goes to “Bye Bye Birdie.”
But the Galt MacDermot (music) and
Gerome Ragni-James Rado (lyrics) opus
could be considered the first hippy rock
musical, and the first to have a storyline
influenced by the Vietnam war. The Age
of Aquarius first dawned in 1967 at
Joseph Papp’s public Shakespeare festival.
Michael Butler produced and Tom
O’Horgan directed a revised version when
it opened in 1968 at the Biltmore Theatre
and had a 1,750-performance run.
Among the names featured in the cast
were Diane Keaton, Paul Jabara and Melba
Moore. Best-known songs: “Good
Morning Starshine,” “Hair,” “Easy To Be
Hard,” “Aquarius,” “Let The Sunshine
In.”

hoto onrtesy of Joel Whithurn's Record Research
BUT WHAT ABOUT...?

“A Chorus Line,” which eventually broke
the record set by “Grease” as the longest-
running Broadway musical, spent only 49
weeks on the Billboard chart. “Grease”
itsell never made the chart, although the
soundtrack version spent 12 weeks at No.
1. The Broadway cast album of “Les
Miserables” had a short 10-week run,
while the London cast version charted for
15 weeks. “Hello, Dolly!” is still a popular
show in revivals, and Carol Channing's
cast album had a good 90-week chart run.
“Dreamgirls” had a 29-week chart stay,
“Evita” ruled for 19 weeks, and “Cats”
had a memorable 64-week run. ll

BROADWAY

OW TUNES SHOW PROFIT
FOR BRITISH LABELS

BY NIGEL HUNTER

LONDON—A growing European inter-
est in musical theater and cast albums is
being catered to by two U.K. specialist
companies, First Night Records and
That’s Entertainment Records.

First Night, headed by John Craig, is
12 years old and has released 120 cast
albums over that period. That’s
Entertainment, founded by John Yap in
1979, has built a catalog of 150 albums
over 15 years.

Craig’s first project, the London cast
recording of “Singin’ In The Rain,” star-
ring Tommy Steele, posed a challenge
because of a complex transatlantic situa-
tion in clearing the rights. “Our most suc-
cessful seller to date is undoubtedly ‘Les
Miserables’,” says Craig. “We recorded it
nine years ago, and it's almost triple-plat-
inum now. We also did another album of
the show later, cherry-picking various
artists from the different productions
around the world and accompanied by
the Philharmonia Orchestra. It won a
Grammy.”

Cast-album labels face the same haz-
ards as theatrical production companies
in the event of a show proving to be a
short-lived turkey. Craig ultimately relies
on his instincts in committing First Night

First Night is 12 years
old and has released
120 cast albums.
That’s Entertainment
has built a catalog of
150 albums over

15 years.

1o a cast project. “I saw ‘Kiss Of The
Spider Woman' in Toronto and was suffi-
ciently impressed to record it under
Canadian Equity rules and conditions.”

The First Night catalog includes “Miss
Saigon,” “Buddy,” “Blood Brothers,”
“Five Guys Named Moe,” “Crazy For
You,” “Carousel” and “City Of Angels.”
Forthcoming projects include “Copa-
cabana,” the Barry Manilow show open-
ing at London’s Prince Of Wales Theatre
this month after a provincial run, and
“Oliver!” which is scheduled for the
London Palladium in November.

Craig says a cast-album budget is
between $75,000 and $375,000, de-

pending on the dimensions of the show
concerned. “Les Miserables” was at the
top end of the scale.

John Yap’s first venture for That's
Entertainment was “Nashville, New
York,” a revue presented at London’s
King's Head Theatre and featuring the
words and music of Ogden Nash, Vernon
Duke and Kurt Weill. Since then, he’s
produced a varied wealth of material
ranging from “Camelot” and the
Broadway cast of “On Your Toes” to 25
operatic cast albums, including “Don

o
Ti:

Jonn Craig OF FIRsT NIGHT RECORDS

Giovanni.”

“Contrary to popular belief, show
albums can sell very well,” says Yap. “My
aim is to build up a catalog with perma-
nent relevance and a sales life beyond the
span of the shows themselves.”

Yap is closely involved in producing
studio albums of evergreen shows uncon-
nected with actual stage productions.
Among these are “My Fair Lady” with
Alec McCowan, Bob Hoskins and
Michael Dennison; “Cabaret” with Judi
Dench and Fred Ebb; “The King And 1,”

JOHN YAP OF THAT's ENTERTAINMENT RECORDS WITH SINGER SALENA JONES

with Christopher Lee and Valerie
Masterson; and “Anything Goes,” with
Salena Jones.

That's Entertainment now has more

Cast-album labels face
the same hazards as
theatrical production

companies in the event

of a show
proving to be a

short-lived turkey.

than 20 studio albums of complete
shows available in two-CD format, and
Yap has been negotiatinga U.S. outlet for
his company’s wares under its own iden-
tity and logo for the fall. First Night's
American associates include Relativity
Records and BMG Classics. H
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CAsT RECORDINGS
Continued from page 20

was bom more out of a desire to offer the
great Goddard Lieberson legacy of
Broadway show titles in a state-of-the-art
format than out of a need to sell a certain
number of records. We hope that these
classic shows, now on digitally remastered
CDs, will be available to a wide audience
for a long time to come, and we continue
to survey our Broadway back catalog for
more of these gems.”

INDEPENDENTLY HEALTHY

Although independents are not general-
ly associated with sizable original-cast
repertoire, Hugh Fordin’s New York-
based DRG Records has released 34 cast
albums and has a license for the release of
a dozen shows previously marketed by
other labels.

“Since 1 don’t have overhead like the
majors, my break-even is much earlier,”
says Fordin. “For example, if a major does
a cast album for $100,000, the normal
break-even is 100,000 units. If T putin
$100,000 [which Fordin says he did with
‘Black And Blue’], my break-even is about
35,000 units. With less overhead, too, the
show’s producer has a lower point at
which royalties kick-in.” Besides “Black

“The numbers on
cast albums against
a Michael Jackson
may be paitry,
but against classical
releases they
are strong.”
—Bill Rosenfield,
RCA Victor
And Blue,” DRG has been the first to mar-
ket such cast albums as “Meet Me In St.
Louis,” “Falsettos,” “The Act,” the first
and second editions of “Nunsense” and
three volumes of “Forbidden Broadway.”
Another independent with a broad orig-
inal-cast catalog (some 30 titles), is Bruce

Yeko’s Original Cast Records in
Georgetown, Conn. As for new record

projects, says Yeko, costs have taken him
out of the running of late. But his catalog
sells well, most prominently Stephen
Schwartz’s 1976 musical, “Baker's Wife,”
and Brian Gari’s 1988 “Late Nite Comic,”
Yeko's most recent original-cast recording,

“I was interested in doing ‘Cyrano’ and
[the Rodgers & Hammerstein revue] ‘It’s
A Grand Night For Singing,” but the costs
were $200,000 to $300,000 for each

The labels with the
most extensive cast-
album catalogs—Sony,
RCA and EMI—
have each set aside a
good deal of
investment and
scholarly pursuit
to putting out
the old hits.

album,” says Yeko. “The orchestrations
alone for ‘It’s A Grand Night For Singing’
would have cost $50,000.” [Varese
Sarabande had plans at press time to
record the album’s original cast mem-
bers.|

Yeko says there is a core of 5,000 to
10,000 customers and is optimistic about
cast business, with chains Camelot and
Musicland recently taking on his catalog
after years in which Tower Records was his
only large retail outlet. He also sells by
direct mail in magazines that draw the
show-music enthusiast.

UNi-distributed Varese Sarabande,
which is particularly identified with
soundtrack albums, has evolved a collec-
tion of rare show-tune CDs, but it also has
several Broadway cast albums, including
the current hit revival of Jerry Bock and
Sheldon Harnick’'s “She Loves Me,”
“Sugar Babies” and “Bring Back Birdie,”
among others. Last year, the label hired
Bruce Kimmel, a former actor, director
and filmmaker, to produce the Studio
City, Calif.-based label’s theater projects.

IN WITH THE OLD
As for reissues of show albums, it is a
golden era for show buffs. The labels with
the most extensive cast album catalogs—
Sony, RCA and EMl—have each set aside
Continued on page 28

TOURISTS AND SPECIALISTS
COLLECTIVELY KEEP
BROADWAY RETAILERS IN
BUSINESS

BY DON JEFFREY

NEW YORK—The number of revivals of
classic Broadway musicals has given a kick
to the retail market for show albums, but
the paucity of new shows makes merchants
worry about the future of this kind of music.

Few stores in the U.S. speciatize in show
albums, and fewer chains have a thriving
business in this genre. Still, there are
enough tourists in a theater ciry like New
York and enough avid collectors of cast
albums to allow some retailers to produce
profits on Broadway music.

Of the chains, the biggest contender is
probably Tower Records. The Tower store
in New York's Lincoln Center—a mecca for
cultural events and a magnet for out-of-
towners—reports a steady and satislying
business in show music. Tom Roche, the
film/shows buyer for that Tower, sees a
spurt in sales in the spring, when tourists
start to flock to the city and to its Broadway
theaters, which are mostly occupied by
musicals.

In one May week, his biggest sellers—
moving at about 100 pieces each a week—
were the cast albums to “Damn Yankees,” a
revival of which had recently opened ar the
Marquis Theatre, and “Beauty And The
Beast,” Disney’s stage version of its wildly
successful animated film.

Roche says that show album collectors
learn about upcoming releases through spe-
cial magazines but it’s the shows them-
selves that are the best marketing vehicles.

True show-album
collectors don’t want
just the original-cast
version; they want all
the foreign-language

versions as well.

The playbills for musicals tell theatergoers
that cast albums are available.

In addition to selling new releases like
“Beauty,” Roche reports that he continues
to move about 25 pieces a week of older
shows like “Miss Saigon,” “Phantom Of
The Opera” and “Les Miserables.” His
inventory of show albums torals about
3,000; another 3,000 pieces are ilm sound-
tracks.

1t's the CD that defines the show album
market, especially for the new releases.
“They don’t want the cassette at all,” says

Roche.

Many collectors do want vinyl, however,
but they can’t buy it at Tower. They typical-
ly go to stores like Footlight Records and
Colony Records in New York.

Footlight is located in Greenwich Village,
far from the bustle of Broadway, but show
fanatics are well aware of its address. Bill
Daugherty, assistant manager, says that his
vinyl business is growing, mainly because
the viny! trade is contracting at most other
stores. “We've become one of the only play-
ers in the game,” he says. He estimates his
vinyl inventory at 40,000 units.

Daugherty says the secret to the indepen-
dent store’s success is that it has done away
with genres that didn’t sell, like classical and
country, and has focused on what does:
soundtracks, jazz, nostalgia vocalists and
show albums.

To bolster its foot traffic, Footlight has
amassed a mailing list that generates sales of
at least 50 albums a day.

A big part of its business is imports. True
show-album collectors don’t want just the
original-cast version; they want all the for-
eign-language versions as well. Daugherty
says he recently bought the Spanish cast
albums of “Evita” and “Les Miserables,”
and he is confident of selling all his copies.

Daugherty feels that the major labels can
do more with Broadway reissues. He says
Sony and RCA used to have ambitious plans
to reissue more show albums but that they,
and other major labels, have been concen-
trating on the more lucrative genre of film
soundtracks.

To augment the major label sales, inde-
pendent retailers sell a lot of independently
produced and distributed show music.
Sometimes the line between customer and
artist is blurred.

Colony Records is a music store near
Times Square, a short walk from all the the-
aters that feature the musicals. Manager
Marty Cooper says performers often come

THE STAGE VERSION OF “BEAUTY AND THE BEAST” TRANSFORMED THEATERGOERS INTO CAST-ALBUM CONSUMERS.

into the store with their own CDs, which
Cooper buys and resells. New York cabaret
stars are a big part of this trade. Cooper says
he recently went to the club Steve
McGraw's and heard a pianist named Bill
Wright whom he liked. “He brought me in
15 CDs and they sell well,” says Cooper.

Like Footlight, Colony does a booming
business in imports and in multiple ver-
sions of various musicals. Says Cooper,
“People see something like ‘Les Mis’ over
and over again, and they wantit in evety lan-
guage.”

To augment the
major-label sales,
independent retailers
sell a lot of
independently pro-
duced and distributed

show music.

Colony's location is even better suited to
capturing the tourist trade than Tower’s in
Lincoln Center. Because of that, Colony’s
prices tend to be higher ($19.98 list for a
CD, versus $14.95 at Footlight), but the
volume remains high.

Cooper tells of a recent unannounced
appearance by Michael Jackson, who came
shopping—in disguise—with two body-
guards. The manager says he was using one
of his best merchandising vehicles, in-store
play, on a new album by show artist Flaine
Paige of Edith Piaf songs, and he won a bet
that the reclusive pop star would not only
inquire about the featured singer but pur-
chase her album as well. 1l
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ORIGINAL CAST RECORDINGS
L | MARCH OF THE FALSETTOS e
= *%@m & FALSETTOLAND Tony '\““‘fm\\ium fing
A NEW MUSICAL BY WILUAM FINH (currenfly playing in LA) N\“s\(u\s \W T

P ?
& ¢ 5‘6 A BLACK AND BIUE
A A: AY B (Grammy Nominee
FALSETTIOIAND

& Tony Award Musical)

MEET ME IN ST. Louts
by Hugh Martin & Ralph Blane

NUNSENSE  Dan Goggin’s musical
currently in its 9th year in NY and
productions all over the world

NUNSENSE Il Dan Goggin’s sequel
musical, currently on tour in the U.S.

FORBIDDEN BROADWAY

by Gerard Alessandrini

Volumes 1,2 and 3

(after 10 yrs, on Broadway, currently
playing in LA)

THE FANTASTICKS
by Harvey Schmidt & Tom Jones
(the definitive digital recording)

THE AcCT with Liza Minnelli
Tony Award Winner by John Kander
& Fred Ebb :

THE RipicuLous
THEATRICAL COMPANY

A PARTY WITH BETTY COMDEN
& ApoirH GREEN

40 additional titles from our catalog!

BROADWAY SONGWRITER SERIES

(a séries of Broadway lyricists
performing their songs together
with a noted cast)

FRANK LOESSER
Sammy CAuN

Jonun KANDER &
FrED EBn

JOHANNY MERCER

AND OTHERS

coming this fall: THE SONGWRITERS (10 titles on video)
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EXCLUSIVE ARTISTS

KAREN AKERS
Unchained Melodies
Just Imagine . . .

-

WEREL
(0 4

DROTIN .
HELDS

LAURIE BEECHMAN
Listen To My Heart
Time Between The Time

(108 18 TR
LR

ANN HAamPTON CALLAWAY
Debut Recording
Bring Back Romance {Sept.)

CAROL CHANNING
Jazz Baby

BArRBARA COOK
Close As Pages In A Book
Live From London (Sept.)

EARTHA KITT
Back IN BUSINESS (Sept.)

JO SULLIVAN LOESSER
Loesser By Loesser

DOROTHY LOUDON
Broadway Baby
Saloon

ANDREA MARCOVICCIH
WHar |s Love?
Sings The Movies

SALLY MAYES
The Dorothy Fields Sengbook

(currently in She Loves Me)

BiLy STRITCH
Debut Recording
Music! (tent. title){Oct.)

KT SuLLIVAN
Crazy World

JULIE WiLSON
4 Songwriter songbooks
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THE MUSIC OF
ANDREW LLOYD WEBBER

AVAILABLE ON POLYDOR COMPACT DISCS & CASSETTES
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© 1994 THE REALLY USEFLL GRCUP LTD,

AVAILABLE ON POLYDOR COMPACT DISCS & CASSETTES
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BILLBOARD SPOTLIGHT

AMWW America

CAST RECORDINGS
Continued from page 26

a good deal of investment and scholarly
pursuit to putting out the old hits—even
for shows that didn’t do so well, including
many from EMI from its London cast
vaults.

Spurred on by the CD revolution, the
sound of these reissues is as good as it’s
ever likely to be on prerecorded technolo-

Many releases, in fact, are rereleases
from the labels’ early CD cartalogs, when
less artention was paid to digital transters
and documentation.

These releases include recent work from
PolyGram, with its corporare ties to old
shows recorded by MGM Records and
Mercury Records, and MCA Records,
which recorded a number of major works
starting in the early "40s, including
“Oklahoma!,” “Bloomer Girl,” “Song Of
Norway,” “Carousel” and “The King & 1.
MCA also is the distributor of the Varese
Sarabande Records

These reissues don’t stop with technol-
ogy. In most cases, the reissues retain orig-
inal cover art. Where they thanktully stray
from the past is with updated liner nores,

New recordings of
great old scores—
mostly done in the
studios, others taken
from concertized
re-creations—also have
been a part of the

show-music binge.

which not only make a more objective
case for the show than the original blurb-
like notes, but also add new information
on pre-production history.

Though lacking the original-cast
nomenclature, label interest in show
scores has gone beyond new deals and
catalog. New recordings of great old
scores—mostly done in the studios, oth-
ers taken from concertized re-creations-
also have been a part of the show-music
binge.

EMI has released Kern & Ham-

WEeBBER'S “SUNSET BOULEVARD”

merstein’s “Show Boat” (a remarkable
three-disc affair with much matenal cut
from the show), Irving Berlin’s “Annie Get
Your Gun,” Cole Porter’s “Nymp

Errant,” Lerner & Loewe’s “Brigadoon’
and Oscar Hammerstein's updating (for
1943) of Bizet’s “Carmen,” among others

Elektra Nonesuch is releasing a series of
Gershwin brothers scores, currently repre-
sented by “Girl Crazy,” the 1927 edition
of “Sirike Up The Band” and “Lady Be
Good.

Sony Broadway, picking up the
Columbia rradition, has done several,
including “Kismet.” They, too, are schol-
arly, with scholarly attention paid to origi-
nal orchestrations when they are still avail-
able. Sony’s Columbia label, by the way,
can be regarded as the pioneer of com-
plete-score studio re-creations, with its
late Goddard Lieberson having made
many shows, starting in the early '50s, by
the Gershwin brothers, Rodgers & Hart
and others.

Capitol Records made one of the most
unusual studio recordings of all time
when it brought back most of the 1948
cast of “Kiss Me, Kate” to make a 1959
stereo version of the show, whose
Broadway rendition had been released by
Columbia Records before the advent
of stereo. Last year, Lockett-Palmer
Recordings released Ervin Drake’s 1968
“Her First Roman,” whose cast album
never materialized, with its two leads
Leslie Uggams and Richard Kiley.

Broadway’s golden era of musicals may
be fading, its glory reflected in loving
revivals. But the same, happily, cannot be
said of the recording industry’s ongoing
tribute to shows new and old.

SONDHEIM's “PAssion”
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BREAKING OUT: Road-
runner is finally experiencing
some mainstream acceptance
for hardcore act Type O Nega-
tive, which hit the road with
Motley Crue June 15.

Crue is the most mainstream
rock act the Brooklyn-based
band has been teamed with.
The band also played 11 sold-
out dates with industrial outfit
Nine Inch Nails in April.

In addition, Type O Negative

Having A Ball. Warner
Bros. country artist David
Ball’s first single, “Thinkin’
Problem,” from his debut
album of the same name,
moves 25-21 with a bullet
this week on Hot Country
Singles & Tracks. Powered
by airplay on KMPS Seattle
and KIKK and KKBQ
Houston, it gained the most
country airplay this week.

is breaking out of college and
metal radio, as more album
rock outlets are playing the
band than ever before.

1 think if you take away the
Roadrunner tag and take away
the heavy metal tag, and just
listen to the musie, it’s music
that can go anywhere—metal,
alternative, rock,” says Jim Sa-
liby, director of marketing at

Roadrunner.

“Christian Woman” off the
band’s second album, “Bloody
Kisses,” is being aired on ABC/
SMN’s syndicated “Z-Rock”
format, as well as album rock
outlets KNAC Los Angeles
and KUPD Phoenix, among
others. The album is No. 12
among Heatseeker artists in
the Mountain region.

“It’s an uphill battle,” Saliby
says. “But, it’s getting better.”
He notes that a number of Roa-
drunner hard-rock bands have
landed tours with
major label alterna-
tive acts. “Now, you
see Sepultura tour-

Out Of Orbit. “Strange
Cargo IlI,” the latest |.R.S.
volume in the series from
multi-instrumentalist William
Orbit, is No. 22 among
Heatseeker titles in the
Northeast region. “Water
From A Vine Leaf" is getting
spins on modern rock
outlets KNNC Austin, Texas,
WBER Rochester, N.Y., and
WWCD Columbus, Ohio.

REGIONAL HEATSEEXKERS #1°'5

MOUNTAIN

The Mavericks, What A Crying Shame

= )

' NORTHEAST

| Adam Sandler, Th_ey're All Gv_anna Laugh At You

ing with Pantera
and Black Train
Jack with the
Mighty Mighty
Bosstones. It's a
big step forward.”

LOOKIN' GOOD:

With six months of :
visiting radio sta- M
tions and retailers
behind him, country
newcomer Jesse
Hunter is seeing a
warm reception for
his second single,
“By The Way She’s
Lookin’,” which moves from
No. 68 to No. 67 on Hot Coun-
try Singles & Tracks this week.

BNA Entertainment sup-
ported the singer’s debut, “A
Man Like Me,” released April
26, with a six-month set-up
campaign instead of the usual
three-month plan.

“He’s working really hard,
and he makes friends easy,”
says Tommy Daniel, senior di-
rector of sales and marketing
at BNA. “Musically, he’s got a
recognizable voice that helps
break him through the clutter.”

e
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"PACIFIC
Ahmod_ Ahmad

~ EAST NORTH CENTRAL
| Adam Sandler, They're All Gonna Laugh At You |

WEST NORTH CENTRAL
| Adam Sgndler, Tngy’re All Gonna Laugh A_r_Yoy

L

MIDDLE ATLANTIC
Black Moon, Enta Da Stage

bum’s release.

GODLY SOUNDS: American
Recordings is hoping to break
MC 900 Ft. Jesus out of the
college and modern rock radio
arena and into the top 40, jazz,
album alternative, and AC for-
mats.

The artist’s label debut,
“One Step Ahead Of The Spi-
der,” due June 28, is more ac-
cessible and musically diverse
than his previous two albums.

The Dallas-based rapper/
poet, also known
as Mark Griffin,
has fused more
jazz and hip-hop
influences on his
latest effort.

The first sin-
gle, “If I Only
Had A Brain,” is
making waves at

— — modern rock out-
— == lets KNDD Seat-
1 SOUTH ATLANTIC
| 69 Boyz, Ninteen Ninety Quad tle a.nd KPNT St.
L ey Louis.
h “But If You
Go” will  Dbe

= |
§ 1 SOUTH CENTRAL
The Mavericks, What A Crying Shame
THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
1. Adam Sandler, They're All Gonna Laugh..
2. Pride & Glory, Pride & Glory
3. The Mavericks, What A Crying Shame
4, Martina McBride, The Way That | Am
5. Big Head Todd/Monsters, Sister Sweetly
6. Frank Black, Teenager Of The Year
7.12 Gauge, 12 Gauge
8. Prong, Cleansing
9. Gabrielle, Gabrielle
0. Mandy Patinkin, Expeniment

—

SOUTH ATLANTIC

69 Boyz, Nineteen Ninety Quad

Born Jamersicans, Kids From Foreign
Rachelle Ferrell, Rachelle Ferrell

Black Moon, Enta Da Stage

12 Gauge, 12 Gauge

The Mavericks, What A Crying Shame
Pride & Glory, Pnde & Giory
Jeff Foxworthy, You Might Be A Redneck
9. Me'Shell Ndegeocello, Plantaticn Lullabies
10. Adam Sandler, They're All Gonna Laugh. ..

PNV RWNE

In addition to a radio and re-
tail promotional tour, the label
set up a contest for radio pro-
grammers and retailers in Fe-
bruary and March. The contest

was a “manhunt” puzzle, in
which participants received dif-
ferent puzzle pieces until they
completed a photo of Hunter,
including the date of the al-

worked at top 40

and album alter-

native, while the

Curtis Mayfield

cover “Stare And
Stare” will be worked to adult
alternative, album alternative,
and AC outlets.

Remixes of “If I Only Had A
Brain,” “But If You Go,” and
“Buried At Sea” will be re-
leased on a white label later
this year.

“This album is even more
mature and jazzy than the last
one,” says Marc Geiger, Amer-
ican A&R executive. “Before
Digable Planets and Guru, he
was at the forefront of [the
jazz/hip-hop genre].”

MC 900 Ft. Jesus will hit the

road in August with a full band
for the first time.

BLUES THANG: Houston-
based Justice Records is bank-
ing on touring and key press
exposure in blues and guitar
publications to break blues gui-
tarist Tab Benoit’s sophomore
effort, “What I Live For.”
Album alternative outlets
KBCO Boulder, Colo., and
KFOG San Francisco are early

Divine Debut. Sunshine
pop/dance artist Miranda is
in the midst of several West
Coast club dates. “Your
Love Is So Divine,” the 18-
year-old artist’s debut
single, logs in at No. 90 this
week on Hot 100 Singles.
Early believers include top
40/rhythm outlet KPWR
(Power 106) Los Angeles.

believers in “Time And Time
Again.” Benoit hits the East
Coast for the first time June
29; he'll also log a date at the
“Blues On The Rocks” festival
Sept. 18 in Boulder.

Assistance provided by Silvio
Pietroluongo.
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Compiled from a national sampie of airplay supplied by Broadcast Data Systems Radio Track service. 74 R&B stations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
EIE glE|3
RN R 2|2 |2
@5 | & | TITLE 2|5 |w | TITLE
E | S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3| & | ARTIST (LABEL/DISTRIBUTING LABEL)
WHEN | GIVE MY LOVE
* % NO. 1 K —|! KEITH SWEAT (ELEKTRA)
. ANY TIME, ANY PLACE
2| 6 | JANET JACKEON (VIRGIN) 1 wk. at No. 1 B0l e E S O O T Ot OV Ba—
I MISS YOU ANYTIME YOU NEED A FRIEND
48 AARON HALL (SILAS/MCA) %15 MARIAH CAREY (COLUMBIA)
BACK & FORTH LOVE
31110 AALIYAH (BLACKGROUND/JIVE) ar{40)21 MARY J. BLIGE (UPTOWN/MCA}
. YOUR BODY'S CALLIN’ SWEAR
413 |28 R. KELLY UIVE) 424117 ALL-4-ONE (BLITZZ/ATLANTIC)
SENDING MY LOVE OUTSIDE YOUR DOOR
& 6|7 ZHANE (ILLTOWN/MOTOWN) 4419 ME'SHELL NDEGEOCELLO (MAVERICK/SIRE)
6|5 |20| YOU MEAN THE WORLD TO ME 44 | 38 { 20 | AND OUR FEELINGS
TONI BRAXTON (LAFACE/ARISTA) BABYFACE (EPIC)
ANYTHING WHERE MY HOMIEZ?...
17| SWV (RCA) STi3 ILL AL SKRATCH (MERCURY)
ALWAYS IN MY HEART IT'S YOU THAT | NEED
923 TEVIN CAMPBELL (QWEST/WARNER BROS.) 9|5 GUESSS (WARNER BROS.)
9|8 |19 !'MREADY 47|36 15 { HOW DO YOU LIKE IT?
TEVIN CAMPBELL (QWEST/WARNER BROS.) KEITH SWEAT (ELEKTRA)
WILLING TO FORGIVE SLOW WINE
10]10 ARETHA FRANKLIN (ARISTA) 60| 2 TONY! TONI! TONE! (WING/MERCURY)
I'M NOT OVER YOU ROUND AND ROUND
]9 CE CE PENISTON (A&M/PERSPECTIVE) 4914515 GLENN JONES (ATLANTIC)
@) 12! 6 THE RIGHT KINDA LOVER 50 | 48 | 3 | NUTTIN' BUT LOVE
PATTI LABELLE (MCA} HEAVY D. & THE BOYZ (UPTOWN/MCA)
| BELIEVE COMIN' ON STRONG
7113 SOUNDS OF BLACKNESS {PERSPECTIVE) 51 43118 SUDDEN CHANGE (EASTWEST)
14| 16 | 15 | GOT ME WAITING 52| 46 | 12 | SWEET POTATOE PIE
HEAVY D. & THE BOYZ (UPTOWN/MCA) DOMINO (OUTBURST/RAL/CHAOS)
BUMP N’ GRIND THE PLACE WHERE YOU BELONG
151328 R. KELLY (JIVE) (53 57| 4 SHAI (MCA)
16| 15 | 14 | PART TIME LOVER 54 | 42 | 5 | BLACK HAND SIDE
H-TOWN (DEATH ROW/INTERSCOPE) QUEEN LATIFAH (MOTOWN}
AND ON AND ON FANTASTIC VOYAGE
2|5 JANET JACKSON (VIRGIN) 55|52 | 4 COOLIO (TOMMY BOY)
BELIEVE IN LOVE CROOKLYN
18| 14120 TEDDY PENDERGRASS (ELEKTRA) 36|56 4 THE CROOKLYN DODGERS (40 ACRES/MCA}
19] 18| 8 | EASE MY MIND 57 53| 3 | LET ME LOVE YOU
ARRESTED DEVELOPMENT (CHRYSALIS/EMI} LALAH HATHAWAY (VIRGIN)
OLD TIMES' SAKE GONNA LOVE YOU RIGHT
N 202112 SWEET SABLE (STREET LIFE/SCOTTI BROS.) 58|51 20 AFTER 7 (BEACON/FOX)
WORKER MAN LOOK INTO YOUR HEART
‘ 24113 PATRA (EPIC) (D) 64 | 15 WHITNEY HOUSTON (WARNER BROS.)
LOVE ON MY MIND BACK IN THE DAY
2|20]12 XSCAPE (SO SO DEF/COLUMBIA} 601615 AHMAD (GIANT/REPRISE)
(3309 WHAT ABOUT US 61|63 | g | MY HEART BELONGS TO U
JODECI {(UPTOWN/MCA} JODECI (UPTOWN/MCA)
SOMEWHERE LEAVIN’
31| 4 SHANICE (MOTOWN) 62149] 9 TONY! TONI! TONE! (MERCURY)
' THE MOST BEAUTIFUL GIRL... | WISH
B 4 (NPG/BELLMARK) |8 GABRIELLE (GO'DISCS/LONDON/PLG)
REGU LOVE WON'T LET ME WAIT
M1l WARREN G & NATE DOGG {DEATH ROW) —|! NANCY WILSON (COLUMBIA}
CAN'T GET ENOUGH 100% PURE LOVE
27(26)10 EL DEBARGE (REPRISE) —1 CRYSTAL WATERS (MERCURY)
TREAT U RITE WHAT GOES UP
* 2812319 ANGELA WINBUSH (ELEKTRA) 666213 MAZE FEATURING FRANKIE BEVERLY (WB)
! BIGGEST PART OF ME
29|19)21 JODECI (UPTOWN/MCA) 7003 TAKE 6 (REPRISE}
90'S GIRL SEVEN WHOLE DAYS
301277 BLACKGIRL (KAPER/RCA) 68158 | 36 TONI BRAXTON (LAFACE/ARISTA)
31|29 | 8 | DOGGY DOGG WORLD 69 | 65| 4 | INNER CITY BLUES
SNOOP DOGGY DOGG (DEATH ROW) ANGELA WINBUSH IELEKTRA)
BOOTI CALL SATISFY YOU
@D 33| 6 BLACKSTREET (INTERSCOPE) 701665 DAMION “CRAZY LEGS” HALL (SILAS/MCA)
IT SEEMS LIKE YOU'RE READY SUMMER BUNNIES
(3|35 18 R. KELLY (JIVE) @ —| 1 R KELLY (JIVE)
WHEN CAN | SEE YOU PEQOPLE MAKE THE WORLD...
3713 BABYFACE (EPIC) —|! MARC DORSEY (40 ACRES/MCA}
U SEND ME SWINGIN' DREAM ON DREAMER
3512830 MINT CONDITION {PERSPECTIVE) 47|19 BRAND NEW HEAVIES (DELICIOUS VINYL)
36 | 32] 19| HOW MANY WAYS 74172 | 4 | NOTHING HAS EVER FELT...
TON) BRAXTON (LAFACE/ARISTA) RACHELLE FERRELL (MANHATTAN/CAPITOL)
(3D{ 50 | 3 | FUNKDAFIED 75| 69 ( 11 | TAKE IT EASY
DA BRAT (SO SO DEF/CHAOS/COLUMBIA} DEBELAH (ATLANTIC)
O Tracks moving up the chart with airptay gains. © 1994 Billboard/BP! Communications.
1| 3| 8 | CAN WE TALK 14 | 11 | 34 | THAT'S THE WAY LOVE GOES
TEVIN CAMPBELL (QWEST/WARNER BROS.) JANET JACKSON (VIRGIN)
2 | 4 | 8 | NEVER KEEPING SECRETS 1518 | 15 | SHooP
BABYFACE (EPIC) SALT-N-PEPA (NEXT PLATEAU/LONDON)
GROOQVE THANG I'M SO INTO YOU
3124 ZHANE (ILLTOWN/MOTOWN) 16 | 20 | 44 SWV (RCA)
4 | 5 | 15| RIGHT HERE (HUMAN NATURE) 17113 | 5 | WHATTA MAN
SWV (RCA) SALT-N-PEPA/EN VOGUE (NEXT PLATEAU)
STAY CRY FOR YOU
5013 ETERNAL (EMI} 1811217 JODECI (UPTOWN/MCA)
HEY MR. D.J. BETCHA'LL NEVER FIND
68|17 ZHANE (FLAVOR UNIT/EPIC) 19f2112 CHANTAY SAVAGE (1.0./RCA)
7| 9 | 15| ANNIVERSARY 20| 22| 4 | 'MIN THE MOOD
TONY! TONI! TONE! (WING/MERCURY) CE CE PENISTON (A&M/PERSPECTIVE)
g | 14| 4 | RIBBON IN THE SKY 21 | — | 1 | YOU KNOW HOW WE DO IT
INTRO (ATLANTIC) ICE CUBE (PRIORITY)
9 |10 4 | (LAY YOUR HEAD ON MY) PILLOW 22| 15| 2 | BECAUSE OF LOVE
TONY! TONI! TDNE! (WING/MERCURY) JANET JACKSON (VIRGIN)
10| 6 | 9 | YOU DON'T HAVE TO WORRY 23|19 { 13 | BREATHE AGAIN
MARY J. BLIGE (UPTOWN/MCA} TONI BRAXTON (LAFACE/ARISTA)
1| 7 | 17| JUST KICKIN' IT 24 | — | 33 | LOVE NO LIMIT
XSCAPE (SO SO DEF/COLUMBIA) MARY J. BLIGE (UPTOWN/MCA}
12 16| 7 | UNDERSTANDING 25 [ 23| 2 | GIN AND JUICE
XSCAPE {SO SO DEF/COLUMBIA) SNOOP DOGGY DOGG (DEATH ROW)
13— 1 NEVER FORGET YOU Recurrents are titles which have appeared on the Hot R&B
MARIAH CAREY (COLUMBIA} Singles chart for 20 weeks and have dropped befow the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist. u
100% PURE LOVE (Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP) HL
90'S GIRL (Louis St., BMI/Scrap Pyle, BMI/Truteazin' Type .
Nite, ASCAP/Donril, ASCAP/Zomba, ASCAP/Mr.Peanut
Butter, ASCAP/Smokin’ Sound, ASCAP) CPP Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
ALL OR NOTHING (Zomba, ASCAP/Black Hand, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. s "
ASCAP/D.T. Gerrell, ASCAP) CPP oundocan
ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie-
Loo, BMI/Warner-Tamerlane, BMI) <%z <=z
AND QUR FEELINGS (Sony Songs, BMI/Ecaf, o] ; 8 g \;v 8
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI} HL/WBM i | & e oo |2 Timee
ANYTHING (FROM ABOVE THE RIM) (Wamer-Tamerlane, T2y Il= % | ARTIST (LABEL/DISTRIBUTING LABEL)
B/ interscope Peart, BMYBam Jams, BMD) WM = | 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) =
ANY TIME, ANY PLACE/AND ON AND ON (Black Ice, wo | BELIEVE
BMI/Flyte Tyme, ASCAP) WBM v * % NO- 1 * % 38(36 |10 SOUNDS OF BLACKNESS (PERSPECTIVE)
ANYTIME YOU NEED A FRIEND (Sony Songs, BMI/Rye FUNKDAFIED 1 GOT CHA OPIN
Songs, BMI/WB, ASCAPWallyworld, ASCAP) HL/WEM 4 | 4 | DA BRAT (50 50 DEFCHAOS) 1wk atno. 1| |39 139 | 12| LSOT SHAORIN \ nervous)
BACK & FORTH (Zomba, BMI/R.Kelly, BMI) CPP FORTH COMIN’ ON STRONG
BACK IN THE DAY (Interscope, ASCAP/Ahmad, 219 E/ﬁm& (BS&CIGROUND/JIVE) 40| 27 [ 17| SUDDEN CHANGE (EASTWEST)
ASCAP/WB, ASCAP/Kendal, ASCAP) WBM
¥ ' Y PLACE BOOTI CALL
BELIEVE IN LOVE (Ted On, BMI/Beck, BMI/K-Rob, 312 )4 | AN MO e | 1 | BLACKSTREET inTERSCOPE)
BMI/Calloco, BMI/EMI, BMI/Sony, BMI/Screen Gems- SECUTAIE TG s EARE
EMI, BMI) WBM 4158 42(35]13
BIGGEST PART OF ME) (Windswept Paciic, w;z;;s:gsyr«:rs DOGG (DEATH ROW) :ﬁij:;&;m“n LIFE/SCOTTI BROS.)
ASCAP/Longitude, BMI 5 Y 'S CALLIN’ 43143 7
BLACK HAND SIDE (Queen Latifah, ASCAP/S.1., ASCAP) 315 | rokety o SMIEHWES SONIWRECK/HERVOUDS)
BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick @ gl9 1 MISS YOU 44|42 19 C.R.E.AM.
Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color It AARON HALL (SILAS/MCA) WU-TANG CLAN {LOUD/RCA}
Funky, ASCAP/Saja, BMI/Troutman, BMI) CPP | SWEAR PLACE WHERE YOU BELONG
BORN TO ROLL (DAMASTA, ASCAP/Varry White, ASCAP) T 6| 7| All4-ONE (BUTZZ/ATLANTIC) 55| 3 | Siial iwica)
BUCKTOWN (Stolen Souls, ASCAP/Bucktown, N
M NG TO F ] I’LL. REMEMBER YOU
éf‘crfﬁ/soocmng,(QSCQP/ER:%,KAﬁCAFRl e 8 | 7| 10| WILLING TO FORGIVE 46145 | 6 | \TANTIC STARR (ARISTA)
i ‘omba, Kelly, P
CAN'T GET ENOUGH (Ecaf, BMI/Sony Songs, 9 | § | 17| JHE MOST BEAUTIFUL GIRL... )| P e A A LT
BMI/Browntown Sound, BMI/Yab Yum, BMI/Sony, BMI) E DAY AN ICEENOUCH
CAPTAIN SAVE A HOE (Zomba, BMI/E-Forty, BMI) CPP 217 BACK IN TH 95 !
CODE OF THE STREETS (Gifted Pearl, ASCAP/IIl Kid, AHMADIGIANT/RERRISE) EODEBARCE(RERRISE)
ASCAP/EMI April, ASC_AP) 2|5 EASE MY MIND 49040119 chgl(J: Kﬁréogg Sg.'l)TV% WE DO IT
COME HOME Il U (Wilcher, ASCAP/Meena, BMI) ARRESTED DEVELOPMENT (CHRYSALIS/EMI} UBE (PRI
COMIN’ ON STRONG (Rhythm Jazz, BMI/Sudden ) 121 11| 14 | GOT ME WAITING 50| 44 | 20 | GIN AND JUICE
Change, BMI/Ninteen Eighty, BMI/Mizmo, BMI/Music HEAVY D. & THE BOYZ (UPTOWN/MCA) SNOOP DOGGY DOGG (DEATH ROW)
Corp. Of America, BMI) '
WEET POTAT E FEENIN
C.R.E.A.M. (CASH RULES EVERYTHING AROUND 1312 14 gommo (ogrf‘z\ur?sET/RP/IxUCHAOS) SL 37| 14| [5pec) wwprownimica)
ME) (BMG, BMi/Wu-Tang, BMI) HL
CROOKLYN (FROM CROOKLYN) (Special Ed, 14|10 | 13 | YOU MEAN THE WORLD TO ME 5252 4 | INFATUATION
BMI/Mi ASCAP/Target Practice, ASCAPVarry TONI BRAXTON {LAFACE/ARISTA) JAMIE FOXX (FOX)
Isam, ractice,
White, ASCAP/DAMASTA, ASCAP/Zomba, ASCAP/Jazz 15| 13 | 15 | PUMPS AND A BUMP 53| 46 | 16 | GONNA LOVE YOU RIGHT
HAMMER (GIANT/REPRISE) AFTER 7 (BEACON/FOX)
Merchant, ASCAP) CPP
DREAM ON DREAMER (My Dog Luna, SENDING MY LOVE PUMP
ASCAP/D.A.R.P., ASCAP/E"}/,H Agril, ASCAP) WBM/HL 16|17] 6 ZHANE (ILLTOWN/MOTOWN) 65| 4 VOLUME 10 (IMMORTAL/RCA)
EASE MY MIND (EMI Biackwood, BMI/Arrested 17 8 CROOKLYN —|1 WHEN CAN | SEE YOU
Development, BMI) HL THE CROOKLYN DODGERS (40 ACRES/MCA) BABYFACE (EPIC)
ELECTRIC RELAXATION (RELAX YOURSELF GIRL) ANYTHIN SOMETHIN' TO RIDE T0
(Zomba, ASCAP/)azz Merchant, ASCAP) CPP 1815110 sv’dv (RCA)G 56|47 16 CONSCIOUS DAUGHTERS (SCARFACE)
FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy.
" . IME LOVER/I” WARRIORS DRUM
’;gg}m P?E”p;i“;\'s_‘;'aB'MAV%C’;P/ C":’:ebL- /gsci’;')’)w —_— 19|14 | 12| BB TR ettt AGwi 70| 6 | KING JUST (BLACK FIST/SELECT)
K pril, eSwing Mob,
ini R’ WHERE MY HOMIEZ?
;'S‘(E::’(/SE/:\;L?;L&L?:(:J:;)nggntsg ag;‘:;f' 0|92 gL‘#KYAEST (SLABFI:(EI!Z-/ARISTA) G —| ! ILL AL SKRATCH (MERCURY)
T b
FUNKDAFIED (So So Def, ASCAP/EMI April, ASCAP/A FANTASTIC VOYAGE IT AIN'T HARD TO TELL
Control, ASCAP) o - " 29| 6 | CooLio romiMY BOY) 59 | 53 |18 | yas'(coLumBial
FUNKY Y-2-C (No Hassle, ASCAP) 212212 WORKER MAN 60 | 54 | 10 | BACK IN THE DAY
GONNA LOVE YOU RIGHT (FROM SUGAR HILL) PATRA (EPIC) ILLEGAL (ROWDY/ARISTA)
(Keiande, ASCAP/Chapters Of You, BMI/Sir Ricky, I'M NOT OVER YOU THE WORLD i$ YOURS
ASCAP/BMG, ASCAP/Maestro, ASCAP/Daily Double, 3119 CE CE PENISTON (A&M/PERSPECTIVE) @ —|! NAS (COLUMBIA)
ASCAP/Polygram Int'l, ASCAP) HL FUNKY Y-2-C
GOT M/E WAITING (E-Z-Duz-It, ASSéZAP/Jete Rock, 24120 4 gg gg?zﬁ%@?rﬁ'[c) 3|2 nl?'E PUPPIES (JOEY BOY/CHAOS)
ASCAP/EMI, ASCAP/EMI April, ASCAP/Uncle Ronnie's,
ASCAP) WBM/HL 2512332 DUNKIE BUTT 6362117 AND OUR FEELINGS
HERE IT IS, BAM! (Alvert, BM1) 12 GAUGE (STREET LIFE/SCOTTI BROS.) BABYFACE (EPIC)
HOW DO YOU LIKE IT? (Keith Sweat, ASCAP/E/A. 26| 18| 19 | BUMP N’ GRIND 64 | 59| 20 | NEVER FORGET You
ASCAP/WB, ASCAP/Scottsville, BMI/EMI Blackwood R. KELLY (JIVE) MARIAH CAREY (COLUMBIA)
e . 21{ 2] ¢ | 393 8B venmon o 6] 1] CEAVA I o
| BELIEVE (Fiyte Tyme, ASCAP/Bridgeport, BMI) WBM LACKGIRL R/RCA
1 GOT CHA OPIN {Stolen Souls, ASCAP/Shades Of 28| 25| 14 | HOW DO YOU LIKE IT? __| 3 | CODE OF THE STREETS
Brooklyn, ASCAP/Target Practice, ASCAP/Misam, ASCAP) KEITH SWEAT (ELEKTRA) GANG STARR (CHRYSALIS/EMI)
V'LL REMEMBER YOU (Eiliot Wolff, ASCAP/EMi Virgin, KINDA LOVI TREAT U RITE
ASCAP/Stacy Piersa, BMI/Chrysalis, BMI) CPP 291305 mgnﬂ?ame (MCA) LOVER 67 | 61| 15 | ANGELA WINBUSH (ELEKTRA)
I'M ALWAYS THINKING ABOUT YOU (Gamble-Huff, e BELIEVE IN LOVE e BLACK HAND SIDE
ASCAP) . TEDDY PENDERGRASS (ELEKTRA) QUEEN LATIFAH (MOTOWN)
| MISS YOU (MCA, ASCAP/Jamron, ASCAP/: SoRNGORoll SATISFY YOU
BMI) HL 31(33]17 6958 | 10 b 5
I'M NOT OVER YOU (Last Sorg, ASCAP/Third Coast, ASCAP) MASTA ACE INC. (DELICIOUS VINYL) Egv:n/:r: ;:/:VZ'YGL:ESG SHT/:_LZ (SILAS/MCA)
I’M READY (Ecaf, BMI/Sony, BMI) HL I7) 48 OH MY GOD 70|66 4 ¥
I'M SO PROUD (Warner-Tamerlane, BMI} WBM & 2 | ATRIBE CALLED QUEST UIvE) EAZY-E (MCA
INFATUATION (Foxxhole, BM!) 33 (38| 4 | CAPTAIN SAVE A HOE 71| 68 | 23 | WHATTA MAN
INNER CITY BLUES (Jobete, ASCAP) CPP E-40 (SICK WID' IT/IVE) SALT-N-PEPA (NEXT PLATEAU/LONDON)
| SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP) 34| 28 | 16 I'M READY 72| 74| 10 | ROUND AND ROUND
WBM/CLM TEVIN CAMPBELL (QWEST/WARNER BROS.) GLENN JONES (ATLANTIC)
IT AIN'T HARD TO TELL (Large Professor, ASCAP/EMI
. - LOVE ND LET ME LOVE YOU
ﬁgrclklf/SZCAF;/Hl ng, A?%ﬁg";emallcsv 35| 34 | 10 | O oy DR COLUMBIA) 1| Calaw maTHawWAY iR
‘omba, ASCAP.
g i 100 OVE YOU DON'T LOVE ME
grls g% [ELATUINEED ResertizaniasCan duilon A7 | O P aercury) 74| 67| 17 | pawN PENN (BIG BEAT/ATLANTIC)
! NAPPY HEADS FREAKS/I-IGHT (ALRIGHT)
: w,g:’:ﬁegsa'gﬂ',}gp(zf’gfﬂﬁﬂ;ﬂw',BRS,,M-ng BMI CPP @BDy57) 3 FUGEES/TRANZLATOR cRew (RUFFHouse) | | 72 | 36 | 16 | DOUG £, FRESH (GEE STRELTASLAND)
LEAVIN' (Polygram int'l, ASCAP/Tony Toni Tone, O Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.
ASCAP/Dango, ASCAP) HL
LET ME LOVE YOU (Bam Jams, BMI)
LOVE ON MY MIND (So So Def, ASCAP/EMI April, 41 THE PLACE WHERE YOU BELONG (FROM BEVERLY Noir, ASCAP/Famous, ASCAP) CPP/HL
ASCAP/Full Keel, ASCAP/Air Control, ASCAP) HL/WBM HILLS COP 111 (Music Corp. Of America, BMI/Gasoline 82 TAKE IT EASY (All Pro, BMI/Flex, ASCAP)
LOVE WON'T LET ME WAIT (Warner-Tamerlane, Alley, BMI/Vandy, ASCAP/MCA, ASCAP/Petrol Lane, 95 THAT'S THE WAY LOVE GOES (Black Ice, BMi/Fiyte
BMI/WIMOT, ASCAP) ASCAP/G.Spot, BMI/Yppahc, ASCAP/Sony, ASCAP) Tyme, ASCAP)
THE MOST BEAUTIFUL GIRL IN THE WORLD 46 PLAYER'S BALL (Organized Noize, BMI/Chrysalis, 56 TOOTSEE ROLL (Downlow Quad, BMI)
(Controversy, ASCAP/WB, ASCAP) WBM ASCAP/Outkast, ASCAP) CPP 38 TREAT U RITE (Big Giant, BMI/Count Chuckula,
MY LOVE (Stone Jam, ASCAP/Ness, Nitty & Capone, 92 PLAY MY FUNK (FROM SUGAR HILL) (Tony Toni Tone, BMI/Wamer-Tameriane, BMI)
ASCAP/WB, ASCAP/MCA, ASCAP) ASCAP/Polygram Int'l, ASCAP/TCF, ASCAP) WBM/HL 44 U SENO ME SWINGIN' (New Perspective, ASCAP)
NAPPY HEADS (Tete San Ko, ASCAP/Obverse 43 PUMPS AND A BUMP (Bust-it. BMI/Rap And More, 94 WARRIOR’S DRUM (Two Six Horror, BMI)
Creation, ASCAP/Sony, ASCAP/EMI Blackwood, BMI) BMI/Bridgeport, BMI/Southfield, ASCAP/Micon, ASCAP) 33 WHAT ABOUT US (EM! April, BMI/DeSwing Mob,
NOTHING HAS EVER FELT LIKE THIS (Aural Elixir. 90 PUMP (Troutman, BMI/Saja, BMI/Rubber Band, BMI) BMI/Saja, BMI/Troutman, BMi/Devell-Up-Mo. BMI)
ASCAP/Rosalie, ASCAP) 8 REGULATE (FROM ABOVE THE RIM) (Suge, 68 WHAT GOES UP {Amazement, BMI)
NUTTIN’ BUT LOVE (Kid Capri, ASCAP/EMI Apri, ASCAP/Warren G., ASCAP) 30 WHEN CAN | SEE YOU (Sony, BMI/Ecaf, BMI)
ASCAP/Across 110th Street, ASCAP/Eazy-Duzit, ASCAP) 86 RIBBON IN THE SKY (Biack Bull, ASCAP/Jobete, 52 WHERE MY HOMIEZ? (Brian-Paul, ASCAP/Gabz,
OH MY GOD (Zomba, ASCAP/Jazz Merchant, ASCAP) ASCAP) CPP ASCAP/11C, ASCAP)
OLD TIMES’ SAKE (FROM ABOVE THE RIM) (Nikke 12 THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New 78 WHOSE IS IT? (MCA, ASCAP/Deedle Dee. ASCAP)
Duz It, ASCAP/MCA, ASCAP/Tabracadabra, ASCAP) HL Perspective, ASCAP) 5 WILLING TO FORGIVE (Ecaf, BMi/Sony, BMI/Warner-
OLD TO THE NEW (Nice & Smooth. ASCAP/Phat Kat, 48 ROUND AND ROUND (Lu Ella, ASCAP/EMI April, Tamerlane, BMI/Boobie-Loo, BMI) HL/WBM
BMI} ASCAP/Heat Ray's, ASCAP/WB, ASCAP) 21 WORKER MAN (Tony Kelly, ASCAP/Zomba,
OUTSIDE YOUR DOOR (Warner-Tamerlane, 63  SATISFY YOU (Sorcerors Labyrinth. BMI/ATV, BMI} ASCAP/Aunt Hilda, ASCAP) CPP
BMI/Revolutionary Jazz Giant, BMI/Nomad-Noman, 6 SENDING MY LOVE (Sth Town, ASCAP/Naughty, 81 THE WORLD IS YOURS (Pete Rock, ASCAP/III Will,
BMI) WBM ASCAP) WBM ASCAP/Skematics, ASCAP)
PART TIME LOVER/I'M STILL IN LOVE WITH YOU (Irving, 35 SOMEONE TO LOVE (New Perspective, ASCAP) 87 YOU DON'T LOVE ME (NO, NO, NO) (Jamrec, BMI)
BMI/Al Green, BMI/Swing Mob, BMI/EMI, ASCAP/EMI Apnil, 81 SOMETHIN’ TO RIDE TO (FONKY EXPEDITION) 97 YOU DON'T WANNA MISS (Irving, BMI/John-Cole-
/DeS S L/WBM/C ? (Scarface, ASCAP) Man, BMI/Fi BMI) CPP
ASCAP/DeSwing Mob, ASCAP) HL/WBM/CPP carface, an, ord-Payne,
PEACE SIGN (TMC, ASCAP/Far Out, ASCAP/Polygram 28  SOMEWHERE (EMI April, ASCAP/Shanice 4 U, ASCAP/KG 7 YOU MEAN THE WORLD TO ME (Stiff Shirt,
Int’'t, ASCAP) Biunt, ASCAP/Babydon, ASCAP/Sony, ASCAP/Zomba, BM\/Warner-Tamerlane, BMI/Ecaf, BMI/Sony Songs,
PEOPLE MAKE THE WORLD GO ROUND (FROM ASCAP/Isaya He's Funky, ASCAP/Pencrysha, ASCAP) CPP BMI/Boobie-Loo, BMI) HL/WBM
CROOKLYN) {Warner-Tamerlane, BMI) 36 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis, 4 YOUR BODY'S CALLIN' (Zomba, BMI/R Kelly, BMI) CPP

ASCAP/AIl Init, ASCAP/Cats On The Prowl, ASCAP/Vent
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NO MERE DANCE-POP IDOL, DIBART IS THE ‘REAL THING'

(Continued from page 12)

and a riff. But this song’s got that
pump to it,” says DiBart.

Adds Cleveland City’s managing
director Mike Evans, “We listened
to the tape, and we thought it had
potential as a dance track.”

Clubs in the Birmingham and
Midlands areas were first to play
the record, says Roy Stainer, DJ
and owner of Birmingham dealer
Music Beat Records. “I run a mail
order service. A lot of the custom-
ers are DJs, and there were not
many people from outside this area
picking up on it at first.”

The CD single of “The Real
Thing” came in a variety of club and
radio-friendly mixes, including a re-
mix by the Joy Brothers. Radio was
slow to pick up on the single, and a
video was not produced for the song
until it reached No. 1.

It debuted at No. 13 on the U.K.
top 40 singles chart for the week be-
ginning April 9, climbing slowly to
reach No. 1 on May 7, its only week
at the top.

3MV, the independent promotion
and marketing company that han-
dled sales for the record, says that

club play built interest to a signifi-
cant level. “[Club] interest trans-
lated beautifully into a very healthy
pre-sell of 26,000, says 3MV joint
managing director Dave Trafford.
3MV distributes through Sony Mu-
sic and indie Vital.

But Stainer says many of his cus-
tomers listening to the “The Real
Thing” on 3MV’s in-store promo
sampler thought the track was
called “If I Can’t Have You,” the
most prominent line in the song.
“People were walking in and asking
for it by that name, and I'm sure a

lot of people went into the shops
and came out empty-handed.
Maybe that’s why it took such a
long time to build.”

Cleveland City’s Evans says Di-
Bart will bring out “Do It” (whose
refrain is, thankfully, “Do It”) and
possibly two more dance produc-
tions, and will look to complete an
album for release in the fall.

Despite being thrust into the
limelight as a dance-based pop vo-
calist, DiBart is adamant that he is
“a songwriter rather than a singer.
I write a chorus, verse, a bridge in

the classic way. I've got at least 15
songs, a lifetime’s work.”

DiBart has signed a publishing
deal with peermusic in the U.K. for
his compositions.

DiBart and Cleveland, with
which he now has a two-album deal,
are close to signing a deal in the
U.S. An album is planned for the
fall.

“The Real Thing” was licensed in
Europe to dance indies, including
Germany’s edel, Freaky in the Ben-
elux countries, Maxx Music in
Spain, and BMG in France.
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AIN’T NOTHING LIKE THE REAL THING: Aretha Franklin has
thrilled and charmed music lovers since the early ’60s. Her more recent
songs have often appealed more to top 40 listeners than to the original fan
base that appreciated her soulfulness, but this week on the Hot R&B Sin-
gles chart, Franklin's “Willing To Forgive” reaches the top five. On the Hot
R&B Airplay chart, “Willing” holds at No. 10. It’s No. 1 at four stations:
KQXL and WXOK-AM, both in Baton Rouge, La.; WWIN-FM Baltimore;
and KSJL San Antonio. On the R&B/adult chart in the R&B Airplay Mon-
itor, “Willing To Forgive” is No. 1.

MORE TOP FIVE ACTION: “I Miss You” by Aaron Hall (Silas) rises
a notch to No. 3. It ranks No. 2 on the airplay-only chart, and it’s No. 1
at 14 stations, including KKDA-FM and KJMZ, both in Dallas; WJLB De-
troit; and WDAS Philadelphia. Sales increased 13%, and the single moves
to No. 6 on the sales-only chart. This one goes to prove you can’t always
out-think consumers. Who would have thought that such a sad video would
cause this much commotion? The video is No. 10 on BET’s video playlist.

ALL THE WAY AT THE TOP: “Any Time, Any Place” by Janet Jackson
(Virgin) is really the No. 1 R&B single this week. Even without the added
points from airplay for “And On And On,” “Any Time” has sufficient points
to stand at the top on its own. It ranks No. 1 in airplay at 17 stations, includ-
ing WQUE New Orleans, WJBT Jacksonville, Fla., KKBT Los Angeles,
and WBLS New York. “And On And On” moves up 22-17 on the airplay-
only chart. It’s top five at KJLH Los Angeles and WJHM Orlando, Fla.

GREATEST GAINERS: “Anytime You Need A Friend” by Mariah
Carey (Columbia) earns the Greatest Gainer/Airplay honors with a 50% in-
crease in airplay points. “Anytime” moves up 42-31 on the overall chart.
Carey’s latest, backed by a gospel choir, has No. 1 airplay at WMMJ Wash-
ington, D.C,, and it’s No. 4 at WSVY Norfolk, Va. It’s top 10 in airplay at
WQUE New Orleans. Sales increase 14%. Meanwhile, “Booti Call” by
Blackstreet (Interscope) moves up the R&B singles chart 37-29, fueled by
a 113% increase in sales points. The song ranks No. 1 at WAMO Pittsburgh
and top 10 at three other stations: WPEG Charlotte, N.C., WIZF Cincin-
nati, and KVSP Oklahoma City.

THIS WEEK'S ALBUMS: There are 21 bullets on the Top R&B Albums
chart, and nine are earned by new entries. “Regulate . .. G Funk Era” by
Warren G (Violator) enters at No. 1. Other top debuts are “Gems” by Patti
LaBelle (MCA) at No. 8 and “Funkdafied” by MC Breed (Wrap) at No.
9. Two new compilations from two of my personal faves also debut: one from
Barry White at No. 82, and the other from Kool & the Gang at No. 94.
Both releases are on Mercury.

I THINK WE'RE GETTING IT: “Outside My Door” by Me’Shell Nde-
géOcello (Maverick) is getting the job done. While the single holds in the
mid-40s, the activity (and possibly an “Arsenio Hall Show” rerun) re-ignites
the album. It earns the Pacesetter honors as it springs up 63-55. There are
some real radio believers: KJLH Los Angeles (No. 2), KACE Los Angeles
(No. 7), WAMO Pittsburgh (No. 3), and WDAS Philadelphia (No. 9).

HOT R&B
. SINGLES

R&B

ARTISTS & MUSIC

CHAMP MC DEBUTS WITH ‘GHETTO FLAVA’

(Continued from page 31)

“The song is based on life,” Champ
says. “It’s telling listeners ‘whatever
you do in life, don’t front.””

EastWest’s Mason says, “ ‘Keep It
Real' truly represents Champ—who
she is, how she’s coming, and where
she’s coming from.”

With a name like Champ MC, the
performer must have won a whole lot
of rhyme fights, right?

“Not really,” she says. “I just used
to [rap| for fun. I wasn’t into battlin’
comin’ up.”

So how did the artist (born Kim-
berly Johnson) become Champ?

EMAGE

(Continued from puge 31)

promotion tour in August. “We'll
target the key retailers and radio
representatives and hit them with
their strongest asset—their voices,”
says Murray. “They sing an
incredible a cappella. We call their
music ‘sophistifunky.” We'll
probably start out on the West
Coast, followed by stops in Chicago,
Baltimore, and Washington, D.C’

The trio wrote most of the songs
on the debut, though not all of the
lyrics started out as music. Stinson
penned “Feel The Funk” for a
creative writing assignment in
school. “Maybe I shouldn’t give this
away, but that song isn’t about sex,”
she says. “We were asked to write
a short story about something we
were passionate about, but we were
told to write it in a way that could
be mistaken for sex. I wrote about
dancing, but the lyrics are very,
very provocative.”

The diversity of the debut comes
from the varied backgrounds of
Evans, Stinson, and Montgomery.
“I grew up singing in a choir, which
is where the gospel comes from,”
says Evans. “Taura is from a strong
musical family, and Mykah has a lot
of jazz in her background. The
album title, ‘Soul Deep,’ represents
the significance that music has had
to each of us—it really reaches from
the heart.” BRETT ATWOOD

“My name is short for Champagne,
which is what they called me when I
first started rapping. I cut it short to
Champ when I got older and my skills
got better.”

The rapper adds, “I'm from the
ghetto, and I'm kickin’ that sort of fla-
vor familiar to every ghetto. I chose
the name ‘Ghetto Flava’ for my album
because I talk about things that hap-
pen around the way every day.

“There are call-and-response songs,
songs with storylines, party songs—
everything,” Champ says. Titles in-
clude “Do You Know My Style?,”

“Ghetto Funk (G-Funk),” “Niggas Get
Murdered,” “Neighborhood Sniper,”
and “Cruisin’.” The latter is a duet
with label mate Yo Yo.

