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New Wave Of Black Artists
Breaking Into Folk-Pop Genre

B BY J.R. REYNOLDS
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ADVERTISEMENTS

Atlantic Whips Up Mainstream
Support For Phair’s 2nd Set

B BY ERIC BOEHLERT “Whip-Smart”’— perhaps the most
anxiously awaited rock follow-up of

You,” which is No. 11 this week on
the Hot R&B Singles chart and No.
17 on the Hot 100, suggests that the

LOS ANGELES—A new crop of
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black performers
is releasing folk-
influenced music,
led by an artist
who, on the sur-
face, seems an un-
likely folk-pop can-
didate—Babyface.

“When Can I
See You” is a de-
parture for Baby-
face, who is
known for his sav-
vy in traditional
R&B production.
The Epic single
features Baby-
face’s folk-styled
vocals over his
own acoustic guitar play.

The success of “When Can I See

Major Labels Find
Market For Native
American Sounds

B BY CARRIE BORZILLO

BABYFACE

GAINES

LOS ANGELES—With the increas-
ing acceptance of world music and
acts such as Deep
Forest and Enya
transcending lan-
guage barriers, a
number of major
labels are tapping
into Native-Ameri-
can music.

On Oct. 4, Capi-
tol releases Rob-
bie Robertson &
the Red Road Ensemble’s ‘“Music
For The Native Americans,” the
soundtrack to the TBS special “The

(Continued on page 93)

KASHTIN

public once again
may be ready to
accept folk-influ-
enced music from
black artists.
Among others
in this new gener-
ation of black folk-
popsters are the
platinum-selling
ZTT/Sire/WB art-
ist Seal, Ben
Harper on Virgin,
Jeffrey Gaines on
Chrysalis/EMI,
and the U.K.'s
Lena Fiagbe,
whose debut al-
bum is to be re-

SEAL

FIAGBE

leased early next year in the U.S. on

(Continued on page 92)

NEW YORK—On May 26, 1993,
when Liz Phair’s “Exile In
Guyville,” was released,
only 3,000 copies were
shipped by Matador Rec-
ords. Executives at the in-
die label privately hoped to
sell 10,000-15,000 copies of
the arresting, double-
length record.

Fifteen months later,
Phair’s second Matador effort,

PHAIR

1994—is shipping 100,000 copies.
Executives at Atlantic,
y which is distributing
Z “Whip-Smart,” already
2 have an early sales target
of 500,000 units.
. Between last spring and
£ this summer, “Exile” nei-
il ? ther exploded onto the Bill-
board charts nor evolved
into a radio staple. In-
(Continued on page 14)

Disney’s Katzenberg Blasts ‘McVideo’ Promos

B BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

LAS VEGAS—Disney the Lion King
wants McDonald’s out of the great

Babylon Beat: Jamaican Music
Gulture’s Mixed Signals In U.S.

B BY BALFORD HENRY

BROOKLYN, N.Y.—When dance-
hall DJ Beenie Man played the Til-
den Ballroom here July 1, the scene
was somewhat dis-
appointing at first.
Beenie Man is big
in Jamaica—so big
that he really
shouldn’t have had
much trouble pack-
ing 1,000 or more
people into the Til-
den, one of the bor-
ough’s best-known dancehall ven-
ues. Yet only about 300 people were
in attendance.

The show, “Dancehall Extrava-

jam as the night progressed.

ganza,’’ was supposed to star
Beenie Man and Snagga Puss
from Jamaica and a few Brook-
lyn-based artists, including Yan-
kee B, the protege of the show’s
promoter, Black
Tower Promo-
tions. Despite the
sparse crowd,
several high-
powered local
dancehall acts, in-
cluding Mad Lion
and Little Vi-
cious, joined the

The pleased audience saluted the
acts by raising lit cigarette lighters.

(Continued on page 10)

circle of video life. Studio chairman
Jeffrey Katzenberg has targeted the
fast-food chain as the “real threat” to
retailers, who he said had better
strike back before “the golden arches
right across the street” trample the
value of their sell-through and rental
inventories with
$5.99 promotions.
Although retail-
ers responded fa-
vorably to his com-
ments, made in a
speech delivered
July 24 during the
Video Software
Dealers Assn.
four-day conven-
tion here, there was no indication that
they would act on his call to arms.
McDonald’s has caught consider-
able heat in the past several years
from the VSDA and chains like Musi-
cland and Trans World Music, which
(Continued on page 84)
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Zep ‘Unledded’ Comes
To MTV In October
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Her last album sold over 850,000 units around the world, garnered a Grammy

nomination and generated the Top-5 worldwide hit Damn, I Wish I Was Your Lover.

The new album “Whaler.” Featuring the first single and video Right Beside You. In store now.

Produced by Stephen 1 ipson. Management: Q Prine Inc
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U.K. Bands Attack Gonvention Thru Intemet

Cerberus Allows Unsigned Acts Exposure On System

B BY DOMINIC PRIDE

LONDON—Anyone longing for the anar-
chy and energy of London’s punk days
should stop scouring the clubs in vain and
log onto the Internet instead.

In a development bound to upset just
about every institution in the music busi-
ness, a group of producers, programmers,
and engineers is planning to deliver music
from some 600 unsigned bands through the
Internet, and, with its own compression
software, has created the ability to deliver
songs to a computer’s hard disk within min-

Once perfected, the compression technol-
ogy could offer close to instantaneous de-
livery of music, says Cerberus, the group
which has developed the software (see sto-

With artists using the service setting
their own royalty rates and bypassing ev-
ery established structure, from retail
stores to collections societies, more than
one observer here has said that the Inter-
net threatens to undermine the stability of

With such pressure, Ricky Adar, spokes-
man for the 4-week-old group, is cagey
about Cerberus’ ownership and structure,
preferring to concentrate on its aims and
ideals. “There were so many people who
contributed to the software, it would be im-
possible for anyone to claim ownership
over it. We're just a bunch of artists, com-
pression engineers, software engineers,
and audio producers trying to do our own
thing in a punky way.”

The do-it-yourself philosophy echoes the
beginnings of punk and indie distribution;
both came about as a result of artists hit-
ting the brick wall of major labels’ A&R.
“The music industry in the U.K. has be-
come so difficult for new bands to get out,”
says Adar. “We were fed up. It was the
same back in the '70s, when Rough Trade
started up. It was to get records out which
weren't getting out otherwise. We're try-
ing to ensure that people who are not get-
ting anything for their music get some-

With 1,200 songs from about 600 art-
ists in the main database, Cerberus is a
prototype for digital delivery systems
that have, until now, remained only
much-discussed theories. And when
British Telecom adds new capacity for
Internet traffic this fall, the opportuni-
ties for access will increase.

Adar says the music he has amassed

ranges from epics by writer/producers to
songs from live bands. “A lot of these peo-
ple have been around record labels and
have not been able to get a deal. These are
musicians who can’t get through the musie
industry’s architecture, maybe because the
labels are too busy working with what
they’ve already got. There has to be anoth-
er way for people to expose themselves.”

Cerberus has hit a chord with some un-
signed artists and small labels. Matt Lloyd
of the five-piece jazz-funk combo Straight
Ahead says, “I don’t have to convince any-
one that it will have to shift a certain num-
ber of units. I've worked with labels in the
indie scene before and I've had interest,
but no firm commitment from them. They
say things like ‘maybe the market’s not
right’ or ‘we’re changing the style of what
we're putting out.””

The complete absence of geographical or
musical constraints also appeals to Lloyd.
“The great thing is that it’s open to any
sort of musie, whether it’s electronic or gui-
tar, bass, and drums.”

Glen Scarlet, a partner in South London-
based Toto Records, is looking to Cerberus
to increase the audience for his house and
garage releases. “It can really help to keep
the costs down. All the manufacturing cost

goes out of the window. If I want to get my
music heard in different territories, I don’t
need to make hundreds of DATs and put
them in the post.”

Even in the independent field, distribu-
tors are being choosy about what they han-
dle, says Scarlet. “They’re quite sophisti-
cated, and you actually have to go through
a kind of A&R before they will distribute
the records. They’'re really calling the
shots. If they don’t like your record, it
doesn’t go out.”

Underground music movements such as
jungle have particularly embraced the idea,
says Adar.

The international nature of the Internet
helps it avoid the traditional problem of
finding foreign licensees or distributors to
get into a market. “Imagine, you could be-
come a star somewhere like Bulgaria. You
could wake up in the morning and log on
and see what music’s happening in India,”
says Adar. “It would enable everyone to
get better educated.

Assembling the people to produce the
system was ‘“not that difficult,” says Adar.
“We just got enthusiasts together and we
cracked it.”

Through computer and music maga-

(Continued on page 92)

W BY BILL HOLLAND

WASHINGTON, D.C.—Attorneys for
Pearl Jam have told the Justice Depart-
ment that the Rolling Stores take a cut of
Ticketmaster service charges, but their
business manager testified at a Congres-
sional hearing “without disclosing” that
they do so.

The accusation comes in a memoran-
dum obtained by Billboard written July 20
to the Justice Department by lawyers Ste-
ven L. Holley and Robert A. Sacks.

Meanwhile, friends and foes of Ticket-
master’s pricing practices will have anoth-
er chance to testify at a second oversight
hearing Aug. 9 before a House subcom-
mittee.

The supplemental memorandum, which
follows Pearl Jam’s initial filing with the

Pearl Jam Targeting Stones’
Alleged Ticketmaster Ties

Justice Department, counters and ques-
tions claims made by Ticketmaster at the
June 30 House subcommittee hearing. The
ticket agency has maintained that it is be-
ing judged unfairly in the Pearl Jam accu-
sations.

The July 20 memo is the most recent
chapter in the Justice Department probe
into Ticketmaster’s pricing. The inquiry
was instigated by Pearl Jam (Billboard,
July 9).

RZO Inc. president Joseph Rascoff, the
Rolling Stones’ business manager/tour
producer, did not return repeated phone
calls by press time. Executives at Ticket-
master were unavailable for comment.

At the upcoming hearing, subcommittee
members will be briefed by the Justice De-
partment on the history of the 1991 Ticket-

(Continued on page 92)

s THIS WEEK IN BILLBOARD ——

BMG TOUTS GROWTH, TEAMWORK

Gathering under the banner “Past, Future, Present,” BMG Dis-
tribution employees knew that the firm’s July 13-19 convention
in Seattle would focus on achievements and goals, and, indeed,
those topics took center stage. Ed Christman has all the news
and notes, beginning on page 57.

EMI STUDIOS DIVERSIFY

In an era of increased competition among recording studios for
a smaller number of projects, the EMI Music Studios group has
turned to film scores, multimedia, and other opportunities to
generate new business. Paul Verna reports on the company’s
Page 73
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NewLleaf Tries Downloading Vid Games
Virgin Interactive To Participate In B’buster Test

W BY DON JEFFREY

LAS VEGAS—NewLeaf Entertain-
ment, the Blockbuster/IBM joint
venture that proposes to offer on-de-
mand electronic delivery of entertain-
ment software in retail stores, plans
to start testing the downloading of
video games for consumer rental
Aug. 15.

NewLeaf also announced at the
Video Software Dealers Assn. conven-
tion July 24-27 here that Virgin Inter-
active has agreed to allow its video
games to be part of the test. The news
is not surprising, since Blockbuster is
a major shareholder in Virgin.

About two weeks before the con-
vention, NewLeaf said that Acclaim
Entertainment, an important devel-
oper of video games, had signed on
for the test.

The test, which involves rental only,
will be staged at 10-15 Blockbuster
Video stores in the Southeast. Only
cartridge-based, 16-bit games on the
Sega Genesis platform—a library of
about 250 titles—will be used for the
test, which is expected to last 60-120
days. If it is successful, a rollout to all
stores will begin in early 1995.

Nintendo, Sega’s rival, is not part
of the test. At a new technology semi-
nar at the convention, George Harri-
son of Nintendo said, “We're follow-
ing the test with great interest. We
expect we'll be there if it works out.”

In an interview at the convention,
Michael Beaudoin, VP of NewLeaf,
discussed the elements of the test.

The stores will stock blank, pre-en-
coded, programmable cartridges on
their shelves. A customer will be able
to get information on games at an in-

VSDA Elects
Gary Ross As
New Chairman

LAS VEGAS—The Video Soft-
ware Dealers Assn. has elected
Gary Ross, president of Sun Coast
Motion Picture Company, as its
1994-95 chairman of the board.
Ross is the first sell-through re-
tailer chosen to chair the trade or-
ganization.

Ross’s election also marks the
first time that an appointed
VSDA board member has ascend-
ed to the top elected spot.

Ross says he will give his chair-
manship a personal touch and that
communicating with members
will be among his top priorities.
He says he plans to personally call
many members.

“I'm a little nervous, but it’s
very exciting,” says Ross.

The Minneapolis-based Sun
Coast is the video sell-through di-
vision of Musicland.

Other new board members are
secretary Sheila Zbosnik of Home
Video, Duluth, Ga., and treasurer
Richard Rostenberg of Hollywood
At Home, Overland Park, Kan.

Last year’s treasurer, Tom
Warren of Video Hut in Fayette-
ville, N.C,, also campaigned heavi-
ly for the chairmanship, but was
not elected to any board positions
this year.

teractive kiosk. He will receive a
printout ticket with details on the
game he wants, then will bring the
ticket to a clerk, who will download
the software onto the blank car-
tridge. Beaudoin said the process will
take one minute. Instructional mate-
rials will also be printed out, but no
four-color graphics.

The games will be rented at the
same price as a movie rental—$4 for
three days.

NewLeaf hopes to market this in-
store manufacturing system to other
retailers, but company executives de-
clined to say how much it would cost
a retailer to put this technology in his
store. Beaudoin said that after the
test, NewLeaf would negotiate a rev-
enue-sharing system with software
publishers that could help determine
the economics.

At the technology session here,
during which David Lundeen, presi-
dent of NewLeaf, gave a presenta-
tion, some retailers asked why the
system was not designed for sell-
through. Lundeen responded, “It’s
the rental market where the consum-
er leaves empty-handed.” He said his
research showed that 30%-40% of con-
sumers leave video stores without
the product they want to rent. He
added, however, that the system
could be adapted to sell-through if
the economics are right.

In addition, Beaudoin said, Sega
has agreed to provide new games for
Blockbuster stores on a rental-only
basis in advance of their release
dates for sell-through. He said this
would create awareness and demand
for the sell-through video game.

When Blockbuster and IBM first
announced the creation of New-
Leaf—and its sister company, the
systems developer Fairway Technolo-
gies—last year, it was positioned as a
way to manufacture music CDs on
demand in stores. But the news was
greeted with a chorus of disapproval
from the major record companies,
which would have to license use of
their product. Beaudoin acknowleged
that the announcement had been a
public relations fiasco for Blockbust-

er.
None of the major music firms has
agreed to join the venture. Beaudoin
said talks are being held with the ma-
jors and some independent record
companies.

NewlLeaf is continuing to test the
music-on-demand system, but only
for internal use—not for consumers.
Beaudoin said some of the music
companies have allowed use of their
product for the internal test only.

He added that the current technol-
ogy allows NewLeaf to “write” a CD
on demand by dividing the length of
the CD by six. Thus, a recording with
48 minutes of music would take eight
minutes to download. “We hope we’'ll

(Continued on page 84)

Golden Yellow Mocn. A&M Records president/CEQ Al Cafaro presents the
Neville Brothers with gold plaques commemorating sales of their Grammy-
winning album “Yellow Moon.” The preseniation was made backstage before
the group’s performance on *‘The Tonight Show.” The band's current album is
“Live From Planet Earth,” a compilation of concert recordings. Shown, from left,
are Art Neville, Charles Neville, Cyril Neville, Cafaro, and Aaron Neville.

Will Justice Dept. Prove Tough For Majors?

Antitrust Unit Probing Plans For Music Video Net

B BY BILL HOLLAND
and DEBORAH RUSSELL

WASHINGTON, D.C.—The five U.S.
music majors can expect the Justice
Department to take an “aggressive”
stance in its probe of their proposed
music video network.

The Justice Department confirms
that its antitrust division is “investi-
gating the possibility of anti-competi-
tive practices in the music video in-
dustry.” But spokesperson Ana Co-
bian says the agency’s policy forbids
“comment on the details” of ongoing
investigations.

It is understood that each of the
five companies—Warner Music
Group, Sony Music, PolyGram, EMI
Music, and the Bertelsmann Music
Group—has received requests for in-
formation from the Justice Depart-
ment in relation to the probe.

Antitrust experts here say the in-
vestigation is consistent with the
Clinton administration’s track record
of pursuing possible anti-competitive
behavior in media/communications
companies.

According to lawyers and political

insiders, the Justice Department’s
antitrust division, headed by former
antitrust plaintiff lawyer Anne Bin-
gaman, already has eclipsed the ac-
tivity of the division in the Bush
years.

“You can’t assume anymore that
there’s going to be antitrust approv-
al,” says Andrew Schwartzman, ex-
ecutive director of the Media Access
Project. “Certainly, there’s a more
aggressive tone.”

“The climate is far different now,”
says a lawyer close to the ongoing
probe. “Plus, this administration, be-
cause of its information superhigh-
way plans, is profoundly interested in
how intellectual property issues im-
pact antitrust.”

Says a lawyer with connections to
one of the companies being asked for
information, “Look, eyebrows would
go up over there now if five or six
companies in any business decided to
get together to do anything.”

The emphasis of the Justice probe,
another insider suggests, could cen-
ter on concerns about future access
to music, as well as the anti-competi-
tive merger aspects of the companies

Alliance Entertainment Bids To Acquire
U.K. Catalog Label Castle Communications

WBY ED CHRISTMAN
and DOMINIC PRIDE

NEW YORK—Alliance Entertain-
ment Corp. has made a tender offer
for Castle Communications, a Lon-
don-based catalog label, in the first
move of a company strategy that
likely will lead to an acquisition binge
for other similar labels (Billboard,
July 23).

Alliance Entertainment launched a
tender offer July 27 to buy all of the
company’s approximately 6.8 million
shares at 3.6 pounds per share, or
$5.50, which would value the compa-
ny at about 24.5 million pounds
(about $37 million). In addition, Alli-
ance will assume responsibility for
the company’s revolving loan facility,
which currently has $12 million
drawn on it.

Alliance already has irrevocable
commitments from Castle manage-
ment and five of the company’s larg-
est shareholders to tender their

stock, which comprises 53% of out-
standing shares. If the offer is ac-
cepted, Castle management is expect-
ed to stay in place.

Among the conditions of the deal,
holders of 90% of Castle shares must
accept the offer. But since Alliance
already has a majority of the stock
committed to its offer, it is unlikely
that a competing suitor will emerge.

In an unrelated move, sources say
that Alliance president and chief op-
erating officer Alan Meltzer plans to
step down. Meltzer has been oversee-
ing the strategic initiatives, consoli-
dation, and day-to-day management
of Alliance. Sources suggest that ei-
ther Alliance executive VP Jerry Bas-
sin or senior VP Bruce Ogilvie will re-
place Meltzer, or else both men will
share responsibilities. Joe Bianco, Al-
liance chairman, declined to comment
on the pending management shakeup
at the company.

Alliance will finance the transac-
tion through a new $180 million loan

facility, provided by a consortium of
banks led by Chase Manhattan. The
new financing facility consists of a
$60 million term loan and a $120 mil-
lion revolving facility, replacing a $95
million financing facility.

Bianco says his New York-based
company is moving into the acquisi-
tion of music software catalogs be-
cause it is a higher-margin business
than the company’s core business of
one-stopping and independent distri-
bution. Also, it provides further di-
versification for the company, which
recently acquired Brazilian music
wholesaler Disque Music as well as
Premier Artist Entertainment, a
management company that handles
the careers of Frank Sinatra, Liza
Minnelli, and other recording acts.

In looking for opportunities, “we
don’t want to go into the business of
competing with our vendors [major
and independent labels] or customers
[retailers],” says Bianco. “So while

(Continued on page 85)

that wish to form the video network.

“The turf could be all about the ex-
ploitation of the music products,
whether there might be an attempt to
not share the music pool or not li-
cense the competition,”” says the
source. “It’s hard to tell where it will
take them.”

Officials from the companies in-
volved had little to say about the in-
vestigation. Margaret Wade, a
spokesperson for the Warner Music
Group, confirms that the Justice De-
partment “has been in touch with
us.”

She adds, “We believe all our past
actions and future plans are clearly
in accordance with all applicable
laws. We want to re-emphasize that
our goal is to offer consumers addi-
tional programming options and a
wider variety of music choices.”

Wade stresses, however, that the
delayed launch of the network, which
has been pushed back from late 1994
into 1995, is more ‘‘the result of
changes in the cable landscape” in-
volving channel capacity than of the
Justice Department action.

She also says the consortium is still
seeking additional partners. BMG re-
cently was added to the original
group, which also includes Ticket-
master. Cable giant Tele-Communica-
tions Inc. is the most obvious pro-
spective partner, but no commitment
has been made.

Sony spokesperson Peter New-
comb adds, “We're still getting the
equity and the financing together.”

However, some industry observers
say the Justice Department probe
could have a chilling effect on efforts
to court further partners.

One industry veteran asks, “If you
were TCI’s John Malone, and had al-
ready been accused of being a mo-
nopoly, would you want to join up
with a bunch of companies that are
the the subject of an investigation by
the Justice Department?”

EMI issued the following state-
ment: “EMI Music’s investments in
music television and emerging digital
technologies are strictly designed to
promote competition, increase expo-
sure for our artists, and provide new
services to customers. It’s never been
our intent to deprive MTV of music
videos; we want MTV and other chan-
nels to play as much of our music as
possible.”

Representatives of MTV declined

(Continued on page 83)
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Michael Trial Has No Bearing On U.S. Biz

B BY DONALD PASSMAN

The quick answer to what George Mi-
chael’s case means in the U.S. is: “Not
much.”

Michael filed suit in England seeking to
get out of his long-term recording agreement
with Sony. The case was based on a legal the-
ory established there by Tony Macauley, and
then expanded by Holly Johnson (the lead
singer of Frankie Goes To Hollywood) and
the Stone Roses. These cases held that cer-
tain practices in the U.K. music industry
were so obnoxious that they amounted to a
restraint of trade. (The obnoxious practices,
by the way, are the same things that we do
every day here in the U.S,, such as tying up
the artist for a long period of time at the com-
pany’s option, and computing royalties in
ways that pay the artist far less than the roy-
alty rate implies.)

In the Michael case, the court held that the
terms of his deal were reasonable, and thus
there was no restraint of trade. The judge
also distinguished the earlier cases because
they were based on the fact that the artists
involved were either not represented by an
attorney, or (in the Stone Roses’ case) were
represented by an attorney who was inexpe-
rienced in the music industry. Here, the
court noted that Michael had been repre-
sented by sophisticated lawyers in his multi-
million-dollar contract, and thus knew ex-
actly what he was doing (Billboard, July 2).

The U.K. record companies were very
worried about this case because, if it had
gone the other way, it would have rewritten
the way they do business. Now they're back
to being their old, jovial selves, and the case
hasn’t affected them in the least. But let’s
have some fun and speculate what it could
have meant if Michael were set free from his
contract with Sony.

The most dramatic result of a ruling for
Michael would be that, in the U.K., the terms
of exclusive recording agreements would be
cut way back. My guess is that they would

be for no more than two or three albums
(currently deals are for six to eight albums,
with all but one or two at the company’s sole
option). It is possible that royalties would
also be computed more simply and clearly—
what a concept!

While we're speculating in never-never
land, how about the question of whether the
industry could survive without long-term
contracts? My feeling is that it would. There

‘Let’s speculate
what it could
have meant if
George Michael
were set free of
his contract.’

Donald Passman is a
Los Angeles-based
entertainment attorney
and author of “‘All You
Need To Know About
The Music Business.”

would be lots of howling and hand-wringing,
and it would radically change the way things
are done. But I'm sure it would go on—the
music business is too profitable to stop dead.
In the 1930s and '40s, the motion picture in-
dustry in the U.S. looked just like today's
worldwide record industry—major stars
were tied up under long-term contracts, and
studios spent tons of money promoting and
developing them. Studios argued (as do rec-
ord companies) that they couldn’t afford to
promote new stars unless they were assured
the benefit of their success in later years.
This practice in the movie business came
to an abrupt halt after a case using Califor-
nia’s “seven-year statute” (which says em-
ployment contracts can’t be enforced beyond
seven years). Olivia de Havilland (who was
represented by my senior partner, Martin
Gang) took on Warner Bros. Pictures and
was able to get out of a long-term agreement.
That, in essence, broke up the studio system,

MANCINI INSIGHT

People used to seeing him playing piano
and conducting don’t realize that the late
Henry Mancini (Billboard, June 25) didn't
play piano on all of his early great records,
even the 1958 Grammy winner, the music
from the “Peter Gunn” TV series. He once
told me that he never played on his own
records until 1969, when he came upon the
“Love Theme From Romeo And Juliet.”
He said it was such a nice melody, very sim-
ple, and he thought, “Hell, I can play this.”
So he recorded it, and it sold millions.

It also opened up a career for him. He
created a pianistic style where the melody
was king, but he got a chance to open it up
on the transitional changes and it devel-
oped into a very listenable recording style.
He used it from then on in all his live con-
certs.

John Novello
Author, “The Contemporary Keyboardist."
New York

ALBUM ROCK OESERVES RESPECT

The article on album rock (Billboard,
May 14) gives the format a bum rap that it
doesn't really deserve. Yes, it's true, there

amidst the same predictions that the indus-
try would shrivel and die. It hasn't. (Record-
ing artists, most notably Don Henley, have
used the same seven-year statute, but they
have settled out of court).

If Michael had won, would this result have
been exported to the United States? As
noted, Michael’s case was based on a line of
cases involving the English court’s willing-
ness (if not eagerness) to rewrite contracts.
U.S. courts, on the other hand, have taken a
much more “hands off” view of this, leaving
people to live with their bargains in all but
the rarest cases (like someone who doesn't
speak English signing a contract he never
understood). The only contrary case is Art
Buchwald, in which the court found Para-
mount Pictures’ computation of net profits to
be unconscionable (if you think record com-
panies are creative accountants, you should
check out the film folk). But this case ulti-
mately awarded Buchwald only a small
amount of money, and in any event it is still
on appeal. Also, it hasn't triggered a line of
copycat cases. Although antitrust laws are
similar in the U.S. and U.K., such laws have
not been applied to contracts in the U.S.

American courts are in no way bound to
follow English courts (in fact, courts in Cali-
fornia are not even bound to follow courts in
New York, much less someplace where they
drive on the wrong side of the street). Ac-
cordingly, I don’t think a victory by Michael
would have had any direct impact on U.S.
practices, although it may have encouraged
artists under similar contracts to file suit us-
ing the same antitrust theory. The fact that
this theory didn’t work on the U.K. laws,
which are more favorable than in the U.S,,
might actually discourage artists from pur-
suing such a tactic. But in the UK., a number
of these cases that were lost on the lower
level were subsequently won on appeal.

While Michael prepares an appeal, this
arena will likely be quiet. But I'll bet it's not
too long before someone tries another angle
of attack.

LETTERS

are some bands that make it to the top of
the rock charts that don't really sell
through without some other base, be it
modern rock or MTV or a combination of
all three. But there are those that do:
Jackyl and White Zombie, for instance. It's
true that White Zombie did have a good
buzz from MTV, and they were constantly
touring. It was not until the major airplay
at rock radio that the sales kicked into
overdrive and to the platinum mark. Jackyl
is the perfect example of a rock-driven rec-
ord, because it was basically only the rock
airplay (combined with touring) that took
this album to platinum. It did take a lot of
patience, and four to five tracks, to get it
to that point.

I'll agree that not all the bands can go the
distance with airplay on just one format. I
guess we're fortunate to have some that
did—but I am more excited about the po-
tential of this format than I ever have been
before, and don’t think we should disregard
its influence just because a few bands have
not broken through.

Alan Oreman
Geffen Records
Los Angeles

WBGO SINGS THE BLUES

“Who’s Playin’ The Blues” by Eric Boeh-
lert (Billboard, May 14) was a helpful discus-
sion of blues programming activity on both
the local and national level.

While it provided good information, I was
surprised that the article neglected to in-
clude WBGO-FM Newark, N.J. Not only has
WBGO been a pioneer in the use of blues in
a jazz format, but it has distributed a nation-
ally syndicated blues program since 1982.

Hosted by Bob Porter, “Portraits In Blue”
is the country’s longest-running syndicated
blues program. Using both new and vintage
recordings, Porter showcases the country’s
best blues artists. The hourlong weekly pro-
gram is available to all public radio stations
in the United States via the public radio sat-
ellite system. Interested blues fans can call
their public radio stations to inquire about
the series.

My congratulations to Boehlert and
Billboard for the informative article on
blues radio.

Cephas Bowles
General Manager
WBGO FM
Newark, N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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@ BY CHRIS MORRIS

LOS ANGELES—With the upcom-
ing Atlantic Records release of
“Stranger Than Fiction,” the first
full-fledged major-label album by
Bad Religion, the long-lived L.A.
punk band finds itself in a curious
position.

The group, founded in the San
Fernando Valley 14 years ago,
blazed a stylistic trail by mating
punk velocity, catchy hooks, social-
ly alert lyrics, and a guitar-heavy
yet harmony-laced assault.

However, the success of such
similarly oriented bands as Orange
County’s the Offspring and San
Francisco’s Green Day has left the
veteran group trailing those acts
that were inspired by its style. The
Offspring is signed to Epitaph Re-
cords, Bad Religion’s former label
(founded by Bad Religion guitarist
Brett Gurewitz), and Green Day

Atlantic’s Bad Religion Looks
To Follow Progeny Onto Charts

stranger

was the opening act on Bad Reli-
gion’s 1993 U.S. tour.

Bad Religion vocalist Greg Graf-
fin asks with a laugh, “Is that like
following on your own coattails?”

At modern rock XTRA (91X) San
Diego, Calif., where the Offspring’s
“Come Out And Play” and Green
Day’s “Basket Case” have been top

(Continued on page 87)

Stones Roll Out VH-1 Regeneration
Channel Will Begm New Format In OCt.

@ BY DEBORAH RUSSELL

LOS ANGELES—VH-1, seeking to
position itself as what network presi-
dent John Sykes terms the post-MTV
generation’s most “credible outlet for
music and music information,” is
turning to such rock legends as the
Rolling Stones and the Who to unveil
its latest programming strategy.
Sykes has marked Oct. 15 as the
date for the official rollout of the
“new VH-1,” which promises to be a
music-driven service, programmed in
the album alternative radio format,
with an emphasis on current clips.
Sykes is priming audiences for the
retooled channel with a slate of exclu-
sive and definitive programming that
begins Sunday (31), when VH-1 re-
names itself “Stones TV,” program-
ming a plethora of Rolling Stones
music, films, and interviews between
7 p.m. and midnight through Friday
(5). The campaign is tied to the
Stones’ new Virgin album ‘“Voodoo

Luis Enrique Returns To Salsa Mainstream
Sony Artist Gets Back To Roots For New Album

@ BY JOHN LANNERT

After cutting three jazz-tinged
salsa albums and selling fewer copies
each time, Luis Enrique—known as
the “Prince Of Salsa”—has returned
with “Asf Es La Vida” (That's Life), a
mainstream salsa effort that Sony
Discos predicts will return the singer/
songwriter to a sales level befitting
his regal status.

To be sure, Sony Discos presi-
dent/GM George
Zamora will not
guarantee that
“Asf Es La Vida,”
due Aug. 19, will
reach the 300,000
unit sales level en-
joyed by Luis En-
rique’s 1988 tradi-
tional salsa
smash, “Amor Y
Alegrfa” (Love And Happiness).

“But,” Zamora notes, “basically,
this record goes back to the ‘Amor Y
Alegrfa’ sound that attracts a dance
crowd, and that’s what is selling rec-
ords these days. Luis’ sales have al-
ways been there, but when he went
to a jazzier sound, it was a little more
difficult to get the big units, because
it was more geared to elite musicians
instead of the salsa fan.”

Despite his sales slippage in the
U.S,, Luis Enrique remains a star in a
genre where an album that sells
100,000 units is considered a huge
success. According to Zamora, Luis
Enrique’s three most recent al-
bums—*“Luces Del Alma” (Lights
From The Soul), “Una Historia Difer-
ente” (A Different Story), and “Di-
lema” (Dilemma)—have enjoyed do-
mestic sales of 140,000, 85,000, and
80,000 units, respectively.
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LUIS ENRIQUE

In contrast to his domestic perfor-
mance, the Nicaraguan-born artist
has held firm in the international
market, selling, “on average, about
100,000 units,” says Frank Welzer,
president of Sony Music Latin Ameri-
ca. Few salsa artists routinely reach
that figure in the international mar-
ket.

Nonetheless, Zamora and Welzer
want to reverse Luis Enrique’s sales
pattern in the U.S. while boosting his
global results. To that end, Zamora
reunited Luis Enrique with promi-
nent salsa arranger/producer Cuto
Soto, who helmed many of the cuts
on “Amor Y Alegrfa” and Luis Enri-
que’s 200,000-unit seller “Mi Mundo,”
released in 1989.

“I'm sure there are people out
there that have been waiting for this
kind of album a long, long time, and
they’re going to be pretty happy

about this,”” says Luis Enrique,
whose given name is Luis Enrique
Mejfa.

Still, the singer/songwriter/per-
cussionist, who handled most of the
percussion arrangements on Gloria
Estefan’s Grammy-winning 1993 al-
bum, “Mi Tierra,” stresses that “Asf{
Es La Vida” is not merely a stylistic
rehash of earlier hit records. Indeed,
several tracks on the 10-song set
sport jazz-oriented solos and scat vo-
cals, which adorn the basic arrange-
ments without disturbing the under-
lying, syncopated cadence.

“We could never go back to the lev-
el of ‘Amor Y Alegria’ or ‘Mi
Mundo'—that’s long gone,” says
Luis Enrique, 31. “Yet before I made
this record, I was definitely thinking
about trying to make people move,
while adding different musical layers

(Continued on page 83)

THE ROLLING STONES

Lounge,” and the band’s latest music
video, “Love Is Strong,” directed by
rock video pioneer David Fincher.
The Sunday kickoff event, hosted
by Dan Aykroyd, will take VH-1
viewers to the Stones’ last dress re-
hearsal before the opening of the
Voodoo Lounge tour the next night at
Washington, D.C.’s RFK Stadium.
“A band that is bigger than life de-
serves a bigger-than-life promotion,”
Sykes says of the comprehensive
campaign. “The event is as much
about the Stones today as it is about

A Regal Accomplishment. EM!
Records Group U.K. president/CEO
Rupert Perry, right, officially receives
the Queen’s Award for Export
Achievement 1994, granted to the
company earlier this year (Billboard,
May 7). Making the presentation at
London's Abbey Road studios is
Brigadier P.C. Bowser, CBE, DL, one
of Her Majesty’s lord lieutenants.

Americans Introduced To Fiddling Finns

@ BY PAUL VERNA

NEW YORK—Starting Friday (5),
some Americans will get a taste of
Finland’s fascination with fiddle mu-
sic, tangos, and polkas when two re-
nowned groups from the Scandina-
vian country commence a brief tour
of the Northeast and Midwest.

The 11-date swing will be support-
ed by Celtic/world music label Green
Linnet, which has licensed albums by
the artists on the bill for release in
the US.

The acts in question are fiddle en-
semble JPP and accordion virtuoso
Maria Kalaniemi, both associated
with a Finnish new wave movement

that is part tradition, part innovation,
and very big in its native country. An-
other act often lumped with JPP and
Kalaniemi is the
10-piece collective
Virttind, whose
successful tour of
the US. last year
provided the impe-
tus for the current
tour—dubbed
“Finnish Fever.”
The stops on the
Fever tour include
Ishpeming, Mich. (near Marquette);
Duluth, Wadena, and Minneapolis,
Minn.; Chicago; Bloomington, Ind.;
Greenfield, Wis. (near Milwaukee);

KALANIEMI

New York; and Somerville, Mass.
Many of these cities have Finnish
communities that are expected to
support the tour, just as they did with
Virttini.

However, the object of the tour is
to interest non-Finnish audiences as
well, according to organizer Phillip
Page, an American music business
veteran who moved to Finland in 1987
out of love for the music, and has
since built a management empire,
Hoedown, that includes the two acts
on the Fever bill plus Viarttini.

The tour was booked by Herschel
Freeman, a Durham, N.C.-based
agent who worked on the Virttini

(Continued on page 85)

ETHERIDGE

the Stones of the past.”

To that end, VH-1 reunited the
band with documentarian Albert
Maysles, who, with his late brother
David and director Charlotte Zwerin,
shot the 1969 Stones feature “Gimme
Shelter.” Maysles recently reeled a
series of 16mm black and white inter-
views with the band that will run
throughout the “Stones-TV” promo-
tion. In addition, he directed a new 60-
minute documentary chronicling the
band’s career. The film is set to air
exclusively on VH-1 in September.

“Maysles has an avant-garde style
and [the special] provides a refresh-
ing angle that is a departure from the
traditional news-crew coverage that
a lot of bands get in this day and
age,” says. Sykes. “It shows the in-
dustry, the artists, and the consum-
ers that VH-1 is a credible outlet for
music and music information again.”

“Gimme Shelter” is just one of the
Rolling Stones movies that will ap-
pear each night during the promo-
tion. Other Stones longforms to air
on “Stones TV” include “25X5: The
Continuing Adventures Of The Roll-
ing Stones,” “Rolling Stones: Tokyo
Dome,” “Terrifying,” and a special
television version of the IMAX film
“Rolling Stones At The Max.”

The broadest and most important
goal of the Stones promotion is to
build loyalty among VH-1 viewers by
providing good television, says Norm
Schoenfeld, VP of music and artist
relations.

“If that comes in the form of a
young, new artist, or a classic artist
like the Stones, it doesn’t make a dif-
ference,” he says.

The same strategy will drive a Sep-
tember event when VH-1 celebrates
the 25th anniversary of the Who.
While details are still being finalized,
Sykes projects that the mid-month
promotion will comprise a weekend
block of programming to commemo-
rate the group’s historic contribu-
tions to rock’n’roll.

The more recent past provides fod-
der for yet another exclusive VH-1
event, set to air in August. Sykes
says the network obtained the rights
to tape and broadcast ‘“The Beat
Goes On,” the June 24 LIFEbeat con-
cert at New York’s Beacon Theater,
which featured performances by k.d.
lang, Melissa Etheridge, Seal, Jon Se-
cada, Queen Latifah, and others. The
event benefited the music industry’s
key AIDS awareness organization,
and VH-1 is creating a 90-minute
companion special.

“We want to be a music changel

(Continued on page 87)
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Grant, Prince, Bamey Set To Heat Up August
Public Enemy Leads Slew Of Scorching Rap Releases

B BY BRETT ATWOOD

LOS ANGELES—Amy Grant,
Prince, Barney, and Public Enemy
lead the pack of new music releases
expected to entice consumers to retail
in August.

Amy Grant’s “House Of Love” is
due Aug. 23 on A&M. Produced by
Keith Thomas and Michael Omartian,
the album includes a duet with Vince
Gill. A U.S. tour is scheduled to begin
in January 1995.

Barney should prove a monster
seller with the SBK release “Bar-
ney’s Favorites Vol. II,” due Aug. 23.
The first Barney record surprised
many retailers with brontosaurus-
sized sales, moving more than 2 mil-
lion units, according to SoundScan.

Militant rap act Public Enemy
breaks its long silence and returns
Aug. 23 with the RAL/Def Jam/Is-
land album “Muse-Sick N Hour Mes-
sage.” Its last studio album was the
platinum “Apocalypse '91 ... The En-
emy Strikes Black,” released in 1991.

Other rap albums expected to heat
up retail include “6 Feet Deep” by
Gravediggaz (Gee Street, Aug. 2);
“Stress: The Extinction Agenda” by
Organized Konfusion (Hollywood,
Aug. 16); “Trippin’ Wit No Luggage”
by Steffon (Ruthless/Relativity,
Aug. 23); “Destination Brooklyn” by
Vicious (Epic Street, Aug. 23); “Super
Tight” by Underground Kingz (Jive,
Aug. 30); and “Theme + Echo =
Kill” by the Legion (One Love/Mer-
cury, Aug. 23).

On Aug. 16, Warner Bros. unlocks
the vaults with “Come,” a set of 10
never-before-released tracks by
Prince (whose name, and not his now-
familiar symbol, will appear on the
collection). Included is the 11-minute
title track, as well as “Solo,” co-writ-
ten by Tony Award-winning play-
wright David Henry Hwang, of “M.
Butterfly” fame.

Branford Marsalis unveils his new
project, the collective Buckshot Le-
Fonque, on the group’s self-titled al-
bum, due Tuesday (2). The Columbia
release blends hip-hop and jazz, and
features contributions from the late

blues guitarist Albert Collins.

There will be no shortage of new
R&B product in August. Titles in-
clude “Reggae Dancer” by Inner Cir-
cle (Big Beat/Atlantic, Aug. 16);
“Playtyme Is Over” by Immature
(MCA, Aug. 2); “For You” by London
Jones (Silas/MCA, Aug. 16); “Roof-
top Soundcheck” by Justice System
(MCA, Aug. 30); ‘““The Wolf That
House Built” by Little Axe (Okeh/
Epic, Aug. 30); “It’s A Woman
Thang” by Ex-Girlfriend (Reprise,
Aug. 30); and a self-titled debut from
Usher (LaFace/Arista, Aug. 30).

Epic Soundtrax will release music
from the Damon Wayans comedy
“Blankman” Aug. 9. The soundtrack
contains 12 R&B songs, including
new contributions from Domino, Tag
Team, Silk, Portrait, and the New
Power Generation. The Columbia
film opens wide Aug. 19.

Neil Young rejoins Crazy Horse
for a follow-up to the platinum “Har-
vest Moon” album. The new Reprise
dise, “Sleeps With Angels,” is due
Aug. 16. A fall tour will support the
release.

Other rock releases rolling out in
August include ‘“Push Comes To
Shove” by Jackyl, due from Geffen
on Tuesday (2); “Divine Intervention”
by Slayer (American, Aug. 30); “Bust
A Nut” by Tesla (Geffen, Aug. 23);
“In Human Nature” by Engines Of
Aggression (Priority, Aug. 30); “Born
Dead” by Body Count (Virgin, Aug.
23); “In The Hot Seat” by Emerson,
Lake & Palmer (Victory, Aug. 23);
“After The Storm” by Crosby, Stills
& Nash (Atlantic, Aug. 16); and a pair
of live albums, “Live! Live! Live!” by
Bryan Adams (A&M, Aug. 23) and
“Live” by UB40 (Virgin, Aug. 23).

Pranksters the Jerky Boys return
Aug. 16 with more phone scams on
“Jerky Boys 2” (Select/ Atlantic). The
comedy act’s 1993 debut release sold
more than 600,000 copies, according
to SoundScan. A feature film star-
ring the duo is due in theaters later
this year.

Columbia releases Grammy winner
Shawn Colvin’s third album, “Cover
Girl,” Aug. 23. The release consists

RECORD COMPANIES. Mel Lewinter is
named executive VP of Warner Mu-
sic-U.S. in New York. He was vice
chairman of the Atlantic Group.

Alfredo Gangotena is appointed
chairman/CEO of PolyGram France
in Paris. He was VP of marketing for
Euro Disney.

Stephen McCord is promoted to di-
rector of advertising and creative
marketing for MCA Records/Nash-
ville. He was advertising coordinator.

Jeff Zolotorofe is promoted to VP
of royalties for A&M Records in Los
Angeles. He was director of royalties.

David Barrie is promoted to VP of
management information systems,
European region, Sony Music Enter-
tainment in London. He was Europe-
an director of MIS.

Adam Sexton is named director of
international artist development for
BMG International in New York. He
was manager of artist development.

Johan Kugelberg is appointed

LEWINTER

head of alternative distribution and
marketing for American Recordings
in Los Angeles. He was head of dis-
tribution and sales for Matador.

Arista Records in New York ap-
points Linda Pagliaro director of
production, Michael Pollard asso-
ciate director of pre-production, and
Doug Joswick associate director of
packaging copy. They were, respec-
tively, associate director of produc-
tion at PolyGram Group Distribution,
director of production administration
at GRP Records, and copy coordina-
tor at PolyGram Records.

GANGOTENA

entirely of cover versions, including
well-known songs from Bob Dylan,
Tom Waits, the Police, and Talking
Heads.

New pop releases for August in-
clude “Picture Perfect Morning” by
Edie Brickell (Geffen, Aug. 16);
“Healing Bones’’ by Jules Shear
(Polydor, Aug. 23); and ‘“Love
Scenes” by Beverly Craven (550 Mu-
sic/Epie, Aug. 9).

Luciano Pavarotti, Placido Domin-
go, and Jose Carreras once again join
forces as the Three Tenors for “In
Concert 1994,” due Aug. 16 on Atlan-
tic.

Nothing/Interscope will issue the
soundtrack to the new Oliver Stone
film, ‘“Natural Born Killers,” Aug.
23. No track listing was confirmed at
press time, but the involvement of
Nine Inch Nails’ Trent Reznor as ex-
ecutive producer is likely to stir up in-

(Continued on page 85)

Mercury Music Prize Show
Awarded Spot On Television

B BY THOM DUFFY

LONDON—The Mercury Music
Prize ceremony, which recognizes the
best album of the year from the U.K.
and Ireland, will be televised for the
first time in September.

A special edition of “The Late
Show,” to air Sept. 13 on BBC 2, the
night of the annual awards dinner,
will feature taped performances
from the ceremony and is expected to
boost awareress and retail sales of
the 10 albums nominated for this
year’s prize.

“It’s going to take our recognition
factor up a huge notch,” says Jon
Webster, one of the music industry
figures who conceived the Mercury
Music Prize.

A list of 10 nominated albums—
picked soley on critical merit by a
panel of judges—was announced

Multifaceted Man. Russ Kunkel, a musician, producer, composer, and
songwriter, celebrates his worldwide publishing deal with MCA Music Publishing.
Kunkel produced Jimmy Buffet's new album, “Fruit Cakes,” and is writing songs
for Chuck Negron’s MCA Records debut. He has composed and produced film
scores, and has produced albums for Aaron Neville, David Crosby, Bonnie Raitt,
and others. He is also a drummer and will tour with Stavie Nicks. Shown in MCA
Music’s Los Angeles office, from left, are Sherry Orson, director of creative
services, West Coast, MCA Music; Betsy Anthony Brodey, VP of talent
acquisition, MCA Music; Kunkel; John Alexander, executive VP, MCA Music; and
Thom Trumbo, manager, the Steve Moir Co.

EXECUTIVE TURNTABLE

ZOLOTOROFE

MCCORD

Mercury Records names Franco
Iemello national manager of dance/
crossover promotion, East Coast in
New York, and James Israel national
manager of dance/crossover promo-
tion, West Coast in Los Angeles.
They were, respectively, national
manager of dance promotion for Mer-
cury and San Francisco account ser-
vice representative for PolyGram
Group Distribution.

Zoo Entertainment in Los Angeles
names Craig Williamson manager
of alternative promotion and Pelle
Klein manager of new media devel-

July 26 from among 130 albums en-
tered in the competition by record la-
bels. All albums by artists from the
U.K. or Ireland released in the year
ending June 30 were eligible.

The nominated albums and their
U.K. labels, announced in random or-
der by rock author and critic Simon
Frith, chair of the judging panel, are:
“Parklife,” Blur (Food-EMI Records);
“What Silence Knows,” Shara Nel-
son (Cooltempo-Chrysalis Records);
“Troublegum,” Therapy? (A&M Re-
cords); “Wild Wood,” Paul Weller (Go!
Discs); “The Piano Concerto and
MGV,” Michael Nyman (Argo-Decca
Records); “Music For the Jilted Gen-
eration,” Prodigy (XL-Recordings);
“Everything Changes,” Take That
(RCA Records); “His 'n’ Hers,” Pulp
(Island Records); “Head Like A
Rock,” Ian McNabb (This Way Up
Records); and “Elegant Slumming,”
M-People (deConstruction/RCA Rec-
ords).

“We were continually astonished
by the sheer diversity of the music
now being made in Britain and in Ire-
land,” says Frith. “What these 10
records have in common is an inspir-
ing belief that to make music is still
the best and most enjoyable way to
make sense of our lives.”

However, Frith also acknowledges
that “getting the list down to 10 was
agonizing.” Among the runners-up
for the nominations, he says, were re-
leases by the Pet Shop Boys, Roach-
ford, Kate Bush, Elvis Costello,
James, Richard Thompson, Eddi
Reader, the Rolling Stones, the Au-
teurs, D:Ream, and One Dove.

The eclectic nature of the Mercury
nominations attracted BBC 2 produc-
er Marc Cooper, who has offered sim-
ilar musical mixes as producer of
“The Late Show” and “Later With
Jools Holland.” According to Cooper,
“The Late Show” will feature perfor-
mances by the nominated artists,
some taped the night of the award
dinner and others filmed earlier; com-
ments from the event; and discus-
sions about the merits of the nomi-

(Continued on page 14)

BARRIE SEXTON

opment. They were, respectively,
marketing coordinator at Zoo and art
director at Ogilvy and Mather in
Frankfurt, Germany.

Greg Mack is appointed director of
national radio promotions and special
projects at Ruthless Records in Los
Angeles. He was music/assistant
program director for KDAY Los An-
geles.

DISTRIBUTION. UNTI Distribution Corp.
promotes Diana Flaherty to senior
director of merchandising in Los An-
geles. She was director of merchan-

FLAHERTY

KUGELBERG
dising.
Shaun Plunkett is named director
of distribution for EMI Records U.K.
in Leamington Spa, England. He was
logistics controller, Allied Bakeries
division, Associated British Foods.
Mark Miller is promoted to GM of
Naxos Of America in Cherry Hill,
N.J. He was national sales manager.

PUBLISHNNG. Marc Kleiner is promot-
ed to director of creative services for
Music Entertainment Group in New
York. He was assistant to the office
of the president.
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BABYLON BEAT: JAMAICAN MUSIC CULTURE IN U.S.

(Continued from page 1)

One over-stimulated patron lit rolls of
paper.

The paper-burner’s action angered
others in the audience. One man chal-
lenged him, and it came down to a
duel. Both men, accompanied by their
posses, exited the club and headed
for their cars. They retrieved their
guns. Bullets flew. The man who
challenged “paper man” soon was ly-
ing on the sidewalk, clutching a .38
revolver, dying. One of his friends lay
beside him, bleeding from the hips.

The killers escaped. The man
clutching the .38 died. Jackie Morris,
head of Black Tower, decided to end
the jamming and close the show. The
100 or so people still milling around
trekked off into the night. Nothing
strange. It happens so often at reg-
gae dances in Brooklyn, the Bronx,
and Queens, that people seemingly
have become immune to it.

PLAGUED BY VIOLENCE

Morris insists that her company
will no longer promote such shows,
especially those featuring “gun lyr-
ics” artists like Beenie Man. Now the
artist is worried, and so is his manag-
er, Patrick Roberts. Beenie Man’s ca-
reer has been plagued by incidents
like this.

Such violence has roots in the rival-
ries among performers that Jamai-
can music seemed to thrive on as far
back as the early '60s. Both Beenie
Man and Roberts hoped the perform-

The U.S.-bred Born Jamericans have
found success with the “flavor”
audience, which accepts a blend of
hip-hop and dancehall.

er’s shows in the United States would
be less incendiary and appeal to re-
luctant promoters and record labels.
They weren’t banking on finding
Kingston in Brooklyn.

Despite the violence on Tilden Ave-
nue, some industry observers think
things are improving for dancehall
culture in the U.S. Says Delroy Car-
roll, a Jamaican businessman in the
Brooklyn area who has been closely
involved with the dancehall communi-
ty there for more than a decade,
“There used to be a lot more violence
in the dancehalls here—enemies from
Jamaica running into each other on
the dance floor and drawing guns—
so a lot of people were avoiding the
dancehalls. Now we have a younger
set of people attending dances, as

well as more Yankees and Japanese,
and more peaceful Jamaicans. So we
don't really have a lot of these shoot-
ings nowadays.”

Carroll is a booking agent for
many of the top Jamaican dancehall
artists, as well as for both Jamaican
and Brooklyn-based sound systems
(the huge disco sets that play at dan-
cehall sessions). He co-owns one of
New York’s best known sets, Addie’s
International.

“The most popular support for
dances is coming from black Ameri-
cans right now, and some Japanese,
and they are not afraid,” says Car-
roll. “They come in, they mix with the
crowd, they enjoy themselves as
much as any Jamaican. Although you
won’t find a lot of whites at dances in
Brooklyn and the Bronx, go to Man-
hattan [and you’ll find them].”

Reggae and its erratic offspring,
dancehall, have suffered in Jamaica
from being linked to violence and
what Jamaicans call “slack,” or lewd,
lyrics. Dancehall businessmen like
Carroll have moved to the U.S. and
set up similar businesses, hoping for
a different climate.

“Our music is coming out of a
country which is still at a stage
where it is trying to develop,” says
Babsy Grange, president of SPECS/
Shang and Shang Records, the
Kingston-based company that has
produced dancehall stars like Shabba
Ranks, Patra, and Mad Cobra. The

B BY BALFORD HENRY

NEW YORK-—When Gil Bailey
moved from London to New York 25
years ago and started his own radio
show here, he was ridiculed for his
accent as well as the music he was
playing—Jamaican ska and rock-
steady.

“Even my own Jamaicans didn’t
like the fact that I sounded Jamai-
can: Many of them thought it was
demeaning. And the music! They
probably didn’t think that our music
was worthy of being aired on an FM
station in New York,” he says.

Things started improving in the
1970s when an AM station, WLIB,
owned by Inner City Broadecasting,
started catering to the city’s Carib-
bean community. But Bailey’s show,
on WHBI, gained little attention and
remained alone on the FM band.

This changed in the 1980s when
reggae began making an impact on
Americans. Although WLIB-AM
continued to dominate the ethnic
music market with the aid of its pro-
gram director, Ken Williams, FM
stations started to open up to the
music.

Other cities with large Jamaican
populations—Miami, Philadelphia,
Los Angeles, Washington, D.C.,
Hartford, Conn., and parts of New
Jersey where college radio stations
were playing reggae regularly—
soon followed suit.

Bailey expanded his show in the
1980s from his single half-hour slot

Reggae: From Rebel Music To Grossover
Radio Cultivates Audience For Jamaican Sounds

to two three-hour shows, Tuesdays
through Fridays. Williams, who had
fallen out with his management at
WLIB, moved to WRTN New Ro-
chelle, N.Y. WLIB recruited a num-
ber of Jamaican DJs, including Jeff
Barnes and Karl Anthony. In New
Jersey, a Jamaican named Jeff
Sarge took over the reggae slot on
college FM station WFMU, which
had pioneered breaking the music in
the States with a white American
DJ, Johnathan Blunk.

But the biggest break for reggae
music in New York came three
years ago when a new company,
Multicultural Broadcasting, bought
Bailey’s station, WHBI-FM, and
turned it into a totally ethnic radio
station.

“We’re catering now to approxi-
mately 2.5 million Caribbean people
living in the tristate area,” says Tre-
vor Ford, general sales manager for
Multicultural Broadeasting, which
has changed the station’s call letters
to WMWK 105.7 FM.

Ford says the station’s weekend
reggae programs have audiences as
large as 700,000. WLIB-AM also car-
ries Caribbean programming on
weekends, but it is divided between
calypso music and reggae, as well as
talk and music, and among several
other ethnic groups.

“The thing about reggae is that it
crosses over into other markets be-
cause people from other ethnicities
listen to reggae,” says Ford. “The
music is loved by whites, African-

Americans, and even Spanish-speak-
ing people.”

But as reggae radio grows, New
Jersey-based Sarge, who hosts the
Sunday show ‘‘Reggae School-
room”—broadcast on WFMU-FM
91.1 from Upsala College ini East Or-
ange to 1 million listeners—says he
believes it should be less arrogant.
“The media needs to pay much more
attention to the culture which has
given it a foothold in America and
not just the advertising dollar.”

Sarge says that in order to claim
authenticity, Jamaican radio shows
are ignoring Jamaican talent reared
in the U.S.—thereby giving the im-
pression that only reggae artists
from home, or whose music remains
unflavored by other styles, are
worthwhile. 0

“We have to recognize that there
is as much reggae talent in the U.S.
as there is in Jamaica, and that
when a Jamaican artist rises above
the ethnic market, he has to flavor
his music to satisfy people outside
of the purely Jamaican market,”
Sarge says.

Sarge says that for reggae music
to fulfill its potential and become
mainstream, radio programs have to
be expanded to involve the artists
who came up through the American
experience and foreigners who have
become involved with the music, as
well as the strictly “roots” music
and artists from Jamaica that it re-
lies on now.

company’s product is distributed by
EMI in the U.S.

Grange believes that the problems
affecting the development of the
dancehall industry in the U.S. are not
peculiar to the genre, and that the in-
dustry is only going through its
teething pains. “It is going to take
time and experience, and just learn-
ing our mistakes, until it gets to the
point where it becomes easier to mar-
ket the music,” says Grange.

FLAVOR OF THE DAY

Another growing pain encountered
by Jamaican music as it strives for
wider U.S. audiences is the trend to-
ward “flavoring,” a blend of hip-hop
and dancehall.

“Jamaicans living here who were
born in Jamaica want the music from
home. The substantial number of Ja-
maicans in the community prefer the
music from home, but they are not a
very big market. The [big] market
consists mainly of kids who want it
flavored,” says Maxine Stowe, A&R
manager at Columbia/Chaos. Stowe
came up through the ranks in New
York, promoting the records of her
famous reggae-producing uncle,
Clement Dodd. She later worked with
New York-based importer of reggae/
dancehall music VP Records in
Queens.

Carroll says it would be tanta-
mount to inviting physical violence
for a sound system selector to depart
from playing strictly roots dancehall
music and play “flavor” sound in-
stead. “Dancehall is considered hard-
core here,” he says. “The clubs can
blend, but in the dancehalls the music
has to be hardcore, because the dan-
cehall crowd believes that once you
start mixing the music with other
rhythms, you're selling out.”

In order to keep this purity, dance-
hall fanatics in areas heavily concen-
trated with Jamaican immigrants—
Brooklyn, the Bronx, Queens, Hart-
ford, Conn., Washington, D.C., and
Miami—copy everything that
emerges from home and import it to
their U.S. neighborhoods. The Jamai-
can consulate estimates that there
are 2 million-2.5 million Jamaican im-
migrants living in the U.S.

Distinctions are made among the
types of dances that are held, rang-
ing from the “juggling’’ dances,
where the sound system plays a mix
of R&B, hip-hop, and popular East-
ern Caribbean calypsos, to the
“clash” dances, where as many as

Shaggy, left, is one of the few New
York-based dancehall DJs to have
found success, while Future Trouble,
right, had an easier time being
accepted by the dancehall market
after his “‘Kung Fu” became a hit in
Jamaica. (Photo: George Spence)

Columbia/Chaos A&R manager Maxine
Stowe, center, signed Jamaican DJ
Tony Rebel, left, to the label last year.
With them is Donovan Germaine, Buju
Banton's producer/manager. (Photo:
Balford Henry)

four different sound systems go at
each other’s throats to challenge one
another with competing “dub plates.”

The dub plate—an exclusive re-
cord that no other sound system or
disco has—dates back to around
1960, when Jamaican sound system
or disco operators liked to clash with
each other to see who was best at
playing the most danceable songs.
They created exclusive records so
that audiences had to listen to a cer-
tain sound system to hear a particu-
lar song.

This penchant for rivalry is the
root cause of much of the violence
that has plagued the music. Jamaican
dancehall audiences, influenced by
that history, pit DJ against DJ, sing-
er against singer, and sound against
sound, to find one “ruler,” usually de-
termined by the reaction of the
crowd. Ascendancy on the part of
any challenger is greeted by lighted
lighters, sometimes firecrackers,
sometimes a volley of gunshots.

“In a ‘sound clash,’ you have to use
dub plates right through,” Carroll
says. “The dub plates don’t have to
be done necessarily in Jamaica. A lot
of those played in Brooklyn are done
at [local] studios like Don One.”

Sound system operators in New
York keep their ears glued to the Ja-
maican ground, hoping to pick up on
the most promising newcomers from
home to put on their dub plates. Of-
ten, they will turn to international
acts or R&B artists. ‘“Although
they’re not doing roots dancehall, it’s
a big credit when you can play spe-
cials by certain famous artists,” says
Carroll. ““‘Even reggae artists we
don’t normally play in the ‘clashes,’
like Aswad, Maxi Priest, and Third
World. It shows diversity and how
deep you are into the music. When
you have ‘specials’ by these famous
artists, it shows that you're big out
there.”

U.8. ACTS FACE CREDIBILITY GAP
Credibility is crucial in this compet-
itive environment, and U.S.-based
dancehall artists often have difficulty
earning it among hardcore fans in the
U.S. “They would have to break in Ja-
(Continued on page 14)
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Grant, Prince, Bamey Set To Heat Up August
Public Enemy Leads Slew Of Scorching Rap Releases

@ BY BRETT ATWOOD

LOS ANGELES—Amy Grant,
Prince, Barney, and Public Enemy
lead the pack of new music releases
expected to entice consumers to retail
in August.

Amy Grant’s “House Of Love” is
due Aug. 23 on A&M. Produced by
Keith Thomas and Michael Omartian,
the album includes a duet with Vince
Gill. A U.S. tour is scheduled to begin
in January 1995.

Barney should prove a monster
seller with the SBK release “Bar-
ney's Favorites Vol. II,” due Aug. 23.
The first Barney record surprised
many retailers with brontosaurus-
sized sales, moving more than 2 mil-
lion units, according to SoundScan.

Militant rap act Public Enemy
breaks its long silence and returns
Aug. 23 with the RAL/Def Jam/Is-
land album “Muse-Sick N Hour Mes-
sage.” Its last studio album was the
platinum “Apocalypse '91 ... The En-
emy Strikes Black,” released in 1991.

Other rap albums expected to heat
up retail include “6 Feet Deep” by
Gravediggaz (Gee Street, Aug. 2);
“Stress: The Extinction Agenda” by
Organized Konfusion (Hollywood,
Aug. 16); “Trippin’ Wit No Luggage”
by Steffon (Ruthless/Relativity,
Aug. 23); “Destination Brooklyn” by
Vicious (Epic Street, Aug. 23); “Super
Tight” by Underground Kingz (Jive,
Aug. 30); and “Theme + Echo =
Kill” by the Legion (One Love/Mer-
cury, Aug. 23).

On Aug. 16, Warner Bros. unlocks
the vaults with “Come,” a set of 10
never-before-released tracks by
Prince (whose name, and not his now-
familiar symbol, will appear on the
collection). Included is the 11-minute
title track, as well as “Solo,” co-writ-
ten by Tony Award-winning play-
wright David Henry Hwang, of “M.
Butterfly” fame.

Branford Marsalis unveils his new
project, the collective Buckshot Le-
Fonque, on the group’s self-titled al-
bum, due Tuesday (2). The Columbia
release blends hip-hop and jazz, and
features contributions from the late

blues guitarist Albert Collins.

There will be no shortage of new
R&B product in August. Titles in-
clude “Reggae Dancer” by Inner Cir-
cle (Big Beat/Atlantic, Aug. 16);
“Playtyme Is Over” by Immature
(MCA, Aug. 2); “For You” by London
Jones (Silas/MCA, Aug. 16); “Roof-
top Soundcheck” by Justice System
(MCA, Aug. 30); ‘“The Wolf That
House Built” by Little Axe (Okeh/
Epic, Aug. 30); “It’s A Woman
Thang” by Ex-Girlfriend (Reprise,
Aug. 30); and a self-titled debut from
Usher (LaFace/Arista, Aug. 30).

Epic Soundtrax will release music
from the Damon Wayans comedy
“Blankman” Aug. 9. The soundtrack
contains 12 R&B songs, including
new contributions from Domino, Tag
Team, Silk, Portrait, and the New
Power Generation. The Columbia
film opens wide Aug. 19.

Neil Young rejoins Crazy Horse
for a follow-up to the platinum “Har-
vest Moon” album. The new Reprise
disc, “Sleeps With Angels,” is due
Aug. 16. A fall tour will support the
release.

Other rock releases rolling out in
August include “Push Comes To
Shove” by Jackyl, due from Geffen
on Tuesday (2); “Divine Intervention”
by Slayer (American, Aug. 30); “Bust
A Nut” by Tesla (Geffen, Aug. 23);
“In Human Nature” by Engines Of
Aggression (Priority, Aug. 30); “Born
Dead” by Body Count (Virgin, Aug.
23); “In The Hot Seat” by Emerson,
Lake & Palmer (Victory, Aug. 23);
“After The Storm” by Crosby, Stills
& Nash (Atlantic, Aug. 16); and a pair
of live albums, “Live! Live! Live!” by
Bryan Adams (A&M, Aug. 23) and
“Live” by UB40 (Virgin, Aug. 23).

Pranksters the Jerky Boys return
Aug. 16 with more phone scams on
“Jerky Boys 2” (Select/ Atlantic). The
comedy act’s 1993 debut release sold
more than 600,000 copies, according
to SoundScan. A feature film star-
ring the duo is due in theaters later
this year.

Columbia releases Grammy winner
Shawn Colvin’s third album, “Cover
Girl,” Aug. 23. The release consists

RECORD COMPANIES. Mel Lewinter is
named executive VP of Warner Mu-
sic-U.S. in New York. He was vice
chairman of the Atlantic Group.

Alfredo Gangotena is appointed
chairman/CEQ of PolyGram France
in Paris. He was VP of marketing for
Euro Disney.

Stephen McCord is promoted to di-
rector of advertising and creative
marketing for MCA Records/Nash-
ville. He was advertising coordinator.

Jeff Zolotorofe is promoted to VP
of royalties for A&M Records in Los
Angeles. He was director of royalties.

David Barrie is promoted to VP of
management information systems,
European region, Sony Music Enter-
tainment in London. He was Europe-
an director of MIS.

Adam Sexton is named director of
international artist development for
BMG International in New York. He
was manager of artist development.

Johan Kugelberg is appointed

LEWINTER

GANGOTENA

head of alternative distribution and
marketing for American Recordings
in Los Angeles. He was head of dis-
tribution and sales for Matador.

Arista Records in New York ap-
points Linda Pagliaro director of
production, Michael Pollard asso-
ciate director of pre-production, and
Doug Joswick associate director of
packaging copy. They were, respec-
tively, associate director of produc-
tion at PolyGram Group Distribution,
director of production administration
at GRP Records, and copy coordina-
tor at PolyGram Records.

entirely of cover versions, including
well-known songs from Bob Dylan,
Tom Waits, the Police, and Talking
Heads.

New pop releases for August in-
clude “Picture Perfect Morning” by
Edie Brickell (Geffen, Aug. 16);
“Healing Bones’ by Jules Shear
(Polydor, Aug. 23); and ‘“Love
Scenes” by Beverly Craven (550 Mu-
sic/Epic, Aug. 9).

Luciano Pavarotti, Placido Domin-
go, and Jose Carreras once again join
forces as the Three Tenors for “In
Concert 1994,” due Aug. 16 on Atlan-
tic.

Nothing/Interscope will issue the
soundtrack to the new Oliver Stone
film, “Natural Born Killers,” Aug.
23. No track listing was confirmed at
press time, but the involvement of
Nine Inch Nails’ Trent Reznor as ex-
ecutive producer is likely to stir up in-

(Continued on page 85)

Mercury Music Prize Show
Awarded Spot On Television

B BY THOM DUFFY

LONDON—The Mercury Music
Prize ceremony, which recognizes the
best album of the year from the U.K.
and Ireland, will be televised for the
first time in September.

A special edition of “The Late
Show,” to air Sept. 13 on BBC 2, the
night of the annual awards dinner,
will feature taped performances
from the ceremony and is expected to
boost awareness and retail sales of
the 10 albums nominated for this
year’s prize.

“It’s going to take our recognition
factor up a huge notch,” says Jon
Webster, one of the music industry
figures who conceived the Mercury
Music Prize.

A list of 10 nominated albums—
picked soley on critical merit by a
panel of judges—was announced

Multifaceted Man. Russ Kunkel, a musician, producer, composer, and
songwriter, celebrates his worldwide publishing deal with MCA Music Publishing.
Kunkel produced Jimmy Buffet's new album, “Fruit Cakes,” and is writing songs
for Chuck Negron’s MCA Records debut. He has composed and produced film
scores, and has produced albums for Aaron Neville, David Crosby, Bonnie Raitt,
and others. He is also a drummer and will tour with Stevie Nicks. Shown in MCA
Music's Los Angeles office, from left, are Sherry Orson, director of creative
services, West Coast, MCA Music; Betsy Anthony Brodey, VP of talent
acquisition, MCA Music; Kunkel; John Alexander, executive VP, MCA Music; and
Thom Trumbo, manager, the Steve Moir Co.

EXECUTIVE TURNTABLE

MCCORD ZOLOTOROFE

Mercury Records names Franco
Iemello national manager of dance/
crossover promotion, East Coast in
New York, and James Israel national
manager of dance/crossover promo-
tion, West Coast in Los Angeles.
They were, respectively, national
manager of dance promotion for Mer-
cury and San Francisco account ser-
vice representative for PolyGram
Group Distribution.

Zoo Entertainment in Los Angeles
names Craig Williamson manager
of alternative promotion and Pelle
Klein manager of new media devel-

July 26 from among 130 albums en-
tered in the competition by record la-
bels. All albums by artists from the
U.K. or Ireland released in the year
ending June 30 were eligible.

The nominated albums and their
U.K. labels, announced in random or-
der by rock author and critic Simon
Frith, chair of the judging panel, are:
“Parklife,” Blur (Food-EMI Records);
“What Silence Knows,” Shara Nel-
son (Cooltempo-Chrysalis Records);
“Troublegum,” Therapy? (A&M Re-
cords); “Wild Wood,” Paul Weller (Go!
Discs); “The Piano Concerto and
MGV,” Michael Nyman (Argo-Decca
Records); “Music For the Jilted Gen-
eration,” Prodigy (XL-Recordings);
“Everything Changes,” Take That
(RCA Records); “His 'n’ Hers,” Pulp
(Island Records); “Head Like A
Rock,” Ian McNabb (This Way Up
Records); and “Elegant Slumming,”
M-People (deConstruction/RCA Rec-
ords).

“We were continually astonished
by the sheer diversity of the music
now being made in Britain and in Ire-
land,” says Frith. “What these 10
records have in common is an inspir-
ing belief that to make music is still
the best and most enjoyable way to
make sense of our lives.”

However, Frith also acknowledges
that “getting the list down to 10 was
agonizing.” Among the runners-up
for the nominations, he says, were re-
leases by the Pet Shop Boys, Roach-
ford, Kate Bush, Elvis Costello,
James, Richard Thompson, Eddi
Reader, the Rolling Stones, the Au-
teurs, D:Ream, and One Dove.

The eclectic nature of the Mercury
nominations attracted BBC 2 produc-
er Marc Cooper, who has offered sim-
ilar musical mixes as producer of
“The Late Show” and “Later With
Jools Holland.” According to Cooper,
“The Late Show” will feature perfor-
mances by the nominated artists,
some taped the night of the award
dinner and others filmed earlier; com-
ments from the event; and discus-
sions about the merits of the nomi-

(Continued on page 14)
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BARRIE SEXTON

opment. They were, respectively,
marketing coordinator at Zoo and art
director at Ogilvy and Mather in
Frankfurt, Germany.

Greg Mack is appointed director of
national radio promotions and special
projects at Ruthless Records in Los
Angeles. He was music/assistant
program director for KDAY Los An-
geles.

DISTRIBUTION. UNI Distribution Corp.
promotes Diana Flaherty to senior
director of merchandising in Los An-
geles. She was director of merchan-

=
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KUGELBERG
dising.
Shaun Plunkett is named director
of distribution for EMI Records U.K.
in Leamington Spa, England. He was
logistics controller, Allied Bakeries
division, Associated British Foods.
Mark Miller is promoted to GM of
Naxos Of America in Cherry Hill,
N.J. He was national sales manager.

FLAHERTY

PUBLISHING. Marc Kleiner is promot-
ed to director of creative services for
Music Entertainment Group in New
York. He was assistant to the office
of the president.
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BABYLON BEAT: JAMAICAN MUSIC CULTURE IN U.S.

(Continued from page 1)

One over-stimulated patron lit rolls of
paper.

The paper-burner’s action angered
others in the audience. One man chal-
lenged him, and it came down to a
duel. Both men, accompanied by their
posses, exited the club and headed
for their cars. They retrieved their
guns. Bullets flew. The man who
challenged “paper man” soon was ly-
ing on the sidewalk, clutching a .38
revolver, dying. One of his friends lay
beside him, bleeding from the hips.

The killers escaped. The man
clutching the .38 died. Jackie Morris,
head of Black Tower, decided to end
the jamming and close the show. The
100 or so people still milling around
trekked off into the night. Nothing
strange. It happens so often at reg-
gae dances in Brooklyn, the Bronx,
and Queens, that people seemingly
have become immune to it.

PLAGUED BY VIOLENCE

Morris insists that her company
will no longer promote such shows,
especially those featuring “gun lyr-
ics” artists like Beenie Man. Now the
artist is worried, and so is his manag-
er, Patrick Roberts. Beenie Man’s ca-
reer has been plagued by incidents
like this.

Such violence has roots in the rival-
ries among performers that Jamai-
can music seemed to thrive on as far
back as the early '60s. Both Beenie
Man and Roberts hoped the perform-

.

The U.S.-bred Born Jamericans have
found success with the ““flavor”
audience, which accepts a blend of
hip-hop and dancehall.

er’s shows in the United States would
be less incendiary and appeal to re-
luctant promoters and record labels.
They weren’t banking on finding
Kingston in Brooklyn.

Despite the vioience on Tilden Ave-
nue, some industry observers think
things are improving for dancehall
culture in the U.S. Says Delroy Car-
roll, a Jamaican businessman in the
Brooklyn area who has been closely
involved with the dancehall communi-
ty there for more than a decade,
“There used to be a lot more violence
in the dancehalls here—enemies from
Jamaica running into each other on
the dance floor and drawing guns—
so a lot of people were avoiding the
dancehalls. Now we have a younger
set of people attending dances, as

well as more Yankees and Japanese,
and more peaceful Jamaicans. So we
don’t really have a lot of these shoot-
ings nowadays.”

Carroll is a booking agent for
many of the top Jamaican dancehall
artists, as well as for both Jamaican
and Brooklyn-based sound systems
(the huge disco sets that play at dan-
cehall sessions). He co-owns one of
New York’s best known sets, Addie’s
International.

“The most popular support for
dances is coming from black Ameri
cans right now, and some Japanese,
and they are not afraid,” says Car-
roll. “They come in, they mix with the
crowd, they enjoy themselves as
much as any Jamaican. Although you
won't find a lot of whites at dances in
Brooklyn and the Bronx, go to Man-
hattan [and you’ll find them].”

Reggae and its erratic offspring,
dancehall, have suffered in Jamaica
from being linked to violence and
what Jamaicans call “slack,” or lewd,
lyrics. Dancehall businessmen like
Carroll have moved to the U.S. and
set up similar businesses, hoping for
a different climate.

“Our music is coming out of a
country which is still at a stage
where it is trying to develop,” says
Babsy Grange, president of SPECS/
Shang and Shang Records, the
Kingston-based company that has
produced dancehall stars like Shabba
Ranks, Patra, and Mad Cobra. The

B BY BALFORD HENRY

NEW YORK—When Gil Bailey
moved from London to New York 25
years ago and started his own radio
show here, he was ridiculed for his
accent as well as the music he was
playing—Jamaican ska and rock-
steady.

“Even my own Jamaicans didn’t
like the fact that I sounded Jamai-
can: Many of them thought it was
demeaning. And the music! They
probably didn’t think that our music
was worthy of being aired on an FM
station in New York,” he says.

Things started improving in the
1970s when an AM station, WLIB,
owned by Inner City Broadcasting,
started catering to the city’s Carib-
bean community. But Bailey’s show,
on WHBI, gained little attention and
remained alone on the FM band.

This changed in the 1980s when
reggae began making an impact on
Americans. Although WLIB-AM
continued to dominate the ethnic
music market with the aid of its pro-
gram director, Ken Williams, FM
stations started to open up to the
music.

Other cities with large Jamaican
populations—Miami, Philadelphia,
Los Angeles, Washington, D.C,,
Hartford, Conn., and parts of New
Jersey where college radio stations
were playing reggae regularly—
soon followed suit.

Bailey expanded his show in the
1980s from his single half-hour slot

Reggae: From Rebel Music To Crossover
Radio Cultivates Audience For Jamaican Sounds

to two three-hour shows, Tuesdays
through Fridays. Williams, who had
fallen out with his management at
WLIB, moved to WRTN New Ro-
chelle, N.Y. WLIB recruited a num-
ber of Jamaican DJs, including Jeff
Barnes and Karl Anthony. In New
Jersey, a Jamaican named Jeff
Sarge took over the reggae slot on
college FM station WFMU, which
had pioneered breaking the music in
the States with a white American
DJ, Johnathan Blunk.

But the biggest break for reggae
music in New York came three
years ago when a new company,
Multicultural Broadcasting, bought
Bailey’s station, WHBI-FM, and
turned it into a totally ethnic radio
station.

“We're catering now to approxi-
mately 2.5 million Caribbean people
living in the tristate area,” says Tre-
vor Ford, general sales manager for
Multicultural Broadcasting, which
has changed the station’s call letters
to WMWK 105.7 FM.

Ford says the station’s weekend
reggae programs have audiences as
large as 700,000. WLIB-AM also car-
ries Caribbean programming on
weekends, but it is divided between
calypso music and reggae, as well as
talk and music, and among several
other ethnic groups.

“The thing about reggae is that it
crosses over into other markets be-
cause people from other ethnicities
listen to reggae,” says Ford. “The
music is loved by whites, African-

Americans, and even Spanish-speak-
ing people.”

But as reggae radio grows, New
Jersey-based Sarge, who hosts the
Sunday show ‘‘Reggae School-
room”—broadcast on WFMU-FM
91.1 from Upsala College in East Or-
ange to 1 million listeners—says he
believes it should be less arrogant.
“The media needs to pay much more
attention to the culture which has
given it a foothold in America and
not just the advertising dollar.”

Sarge says that in order to claim
authenticity, Jamaican radio shows
are ignoring Jamaican talent reared
in the U.S.—thereby giving the im-
pression that only reggae artists
from home, or whose music remains
unflavored by other styles, are
worthwhile. 0

“We have to recognize that there
is as much reggae talent in the U.S.
as there is in Jamaica, and that
when a Jamaican artist rises above
the ethnic market, he has to flavor
his music to satisfy people outside
of the purely Jamaican market,”
Sarge says.

Sarge says that for reggae music
to fulfill its potential and become
mainstream, radio programs have to
be expanded to involve the artists
who came up through the American
experience and foreigners who have
become involved with the music, as
well as the strictly “roots” music
and artists from Jamaica that it re-
lies on now.

company'’s product is distributed by
EMI in the U.S.

Grange believes that the problems
affecting the development of the
dancehall industry in the U.S. are not
peculiar to the genre, and that the in-
dustry is only going through its
teething pains. “It is going to take
time and experience, and just learn-
ing our mistakes, until it gets to the
point where it becomes easier to mar-
ket the music,” says Grange.

FLAVOR OF THE DAY

Another growing pain encountered
by Jamaican music as it strives for
wider U.S. audiences is the trend to-
ward “flavoring,” a blend of hip-hop
and dancehall.

“Jamaicans living here who were
born in Jamaica want the music from
home. The substantial number of Ja-
maicans in the community prefer the
music from home, but they are not a
very big market. The [big] market
consists mainly of kids who want it
flavored,” says Maxine Stowe, A&R
manager at Columbia/Chaos. Stowe
came up through the ranks in New
York, promoting the records of her
famous reggae-producing uncle,
Clement Dodd. She later worked with
New York-based importer of reggae/
dancehall music VP Records in
Queens.

Carroll says it would be tanta-
mount to inviting physical violence
for a sound system selector to depart
from playing strictly roots dancehall
music and play “flavor” sound in-
stead. “Dancehall is considered hard-
core here,” he says. “The clubs can
blend, but in the dancehalls the music
has to be hardcore, because the dan-
cehall crowd believes that once you
start mixing the music with other
rhythms, you're selling out.”

In order to keep this purity, dance-
hall fanatics in areas heavily concen-
trated with Jamaican immigrants—
Brooklyn, the Bronx, Queens, Hart-
ford, Conn., Washington, D.C., and
Miami—copy everything that
emerges from home and import it to
their U.S. neighborhoods. The Jamai-
can consulate estimates that there
are 2 million-2.5 million Jamaican im-
migrants living in the U.S.

Distinctions are made among the
types of dances that are held, rang-
ing from the “juggling’’ dances,
where the sound system plays a mix
of R&B, hip-hop, and popular East-
ern Caribbean calypsos, to the
“clash” dances, where as many as

Shaggy, left, is one of the few New
York-based dancehall DJs to have
found success, while Future Trouble,
right, had an easier time being
accepted by the dancehall market
after his “Kung Fu’” became a hit in
Jamaica. (Photo: George Spence)

Columbia/Chaos A&R manager Maxine
Stowe, center, signed Jamaican DJ
Tony Rebel, left, to the label last year.
With them is Donovan Germaine, Buju
Banton’s producer/manager. (Photo:
Balford Henry)

four different sound systems go at
each other’s throats to challenge one
another with competing “dub plates.”

The dub plate—an exclusive re-
cord that no other sound system or
disco has—dates back to around
1960, when Jamaican sound system
or disco operators liked to clash with
each other to see who was best at
playing the most danceable songs.
They created exclusive records so
that audiences had to listen to a cer-
tain sound system to hear a particu-
lar song.

This penchant for rivalry is the
root cause of much of the violence
that has plagued the music. Jamaican
dancehall audiences, influenced by
that history, pit DJ against DJ, sing-
er against singer, and sound against
sound, to find one “ruler,” usually de-
termined by the reaction of the
crowd. Ascendancy on the part of
any challenger is greeted by lighted
lighters, sometimes firecrackers,
sometimes a volley of gunshots.

“In a ‘sound clash,’ you have to use
dub plates right through,” Carroli
says. “The dub plates don’t have to
be done necessarily in Jamaica. A lot
of those played in Brooklyn are dore
at [local] studios like Don One.”

Sound system operators in New
York keep their ears glued to the Ja-
maican ground, hoping to pick up on
the most promising newcomers from
home to put on their dub plates. Of-
ten, they will turn to international
acts or R&B artists. ““Although
they’re not doing roots dancehall, it’s
a big credit when you can play spe-
cials by certain famous artists,” says
Carroll. “Even reggae artists we
don’t normally play in the ‘clashes,’
like Aswad, Maxi Priest, and Third
World. It shows diversity and how
deep you are into the music. When
you have ‘specials’ by these famous
artists, it shows that you’re big out
there.”

U.S. ACTS FACE CREDIBILITY GAP
Credibility is crucial in this compet-
itive environment, and U.S.-based
dancehall artists often have difficulty
earning it among hardcore fans in the
U.S. “They would have to break in Ja-
(Continued on page 14)
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Baker Finds Her ‘Rhythm’ In Family

Elektra Singer Had 2 Children During Hiatus

B BY CRAIG ROSEN

LOS ANGELES—Anita Baker's
“Rhythm Of Love,” due Sept. 13 from
Elektra Entertainment, is the
singer’s first album in four years. Yet
Baker’'s absence isn't likely to have an
ill effect on the new release.

“That kind of distance between re-
leases can be a negative for some art-
ists,” says Elektra senior VP/GM Da-
vid Bither. “But in Anita’s case, it’s
like she never left. They never
stopped playing her on radio. She’s
omnipresent on a number of different
formats.”

R&B/adult WMXD Detroit PD
Kris MeClendon backs up Bither's re-
marks, noting that Baker is the top-
testing artist with listeners at the sta-
tion, located in the singer’s home-
town. “It's Anita, Luther, Whitney,
and Aretha,” he says. “Her music
holds up real well. We're excited
about the new release and will defi-
nitely be highlighting it.”

Elektra is hopeful that other sta-
tions around the country will share
MeClendon’s enthusiasm. In mid-
July, the label issued a Baker sam-
pler featuring tracks from her three

previous Elektra albums, including
her Grammy-winning chart-topper
“Giving You The Best That I Got.”

Says Bither, “We want to remind
people of her stature and influential
role in music,” he
says. “She intro-
duced a specific
kind of vocal style
which other per-
formers have
picked up and
found success
with. Yet she has
such a distinet
sound that there is
no way she can be confused with any-
one else. She's certainly one of the
prestige artists on the label.”

“Body And Soul,” the first single
from the album, will go to R&B, AC,
top 40, and top 40/rhythm-crossover
radio Ang. 8, and will hit retail Aug.
16.

The label will host listening parties,
tentatively set for Aug. 3 in New
York and Aug. 10 in L.A., for radio,
retail, and press, and also may hold
preview bashes in Atlanta and Chi-
cago.

In addition, Elektra is planning to

BAKER

Stars Help Nanci Griffith Soar
On Her Second Set For Elektra

B BY JON CUMMINGS

NEW YORK—Don't be distracted by
the long list of familiar names associa-
ted with Nanci Griffith’s new album,
“Flyer,” due from Elektra Records
Sept. 13.

Granted, it’s an impressive list: Pe-
ter Buck of R.E.M.
produced two
tracks, Larry Mul-
len Jr. and Adam
Clayton of U2 play
on several songs,
Adam Duritz of
Counting Crows
duets with Griffith
on “Going Back To
Georgia,” the In-
digo Girls sing background vocals, and
even former Cricket Sonny Curtis is on
hand to rev up lead single “This Heart”
with some trademark guitar riffs.

But it’s still a Nanci Griffith album.

“Sure, it's a great list of names, but
everybody came to this record because
they love Nanci and love her musie,”

GRIFFITH

says Steve Ralbovsky, Elektra’s senior
VP of A&R. “The key for us is that this
is probably Nanci’s best collection of
songs, and hopefully the casting of all
these fans as supporting players will
make this her biggest success.”

Adds Elektra VP of marketing Jeff
Jones, “We're not even going to use
those names in our advertising cam-
paign. This is Nanci’s album, pure and
simple, and what’s happened here is
that a bunch of friends and fans—some
of whom happen to be famous—came
aboard to help her make the kind of
record she wanted to make.”

It’s a record that blends the quintes-
sential folk style of Griffith’s Elektra
debut, the 1993 covers set “Other
Voices, Other Rooms,” with the rock
approach she explored on her last two
albums for MCA, 1990’s “Storms” and
1992’s “Late Night Grande Hotel.”

The rock edge on “Flyer” may sur-
prise some fans who expected Griffith
to retain the folk mantle she had
seemed to claim once and for all with

(Continued on page 13)
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have Baker make a number of TV ap-
pearances in advance of the album’s
release that won't be “limited to the
places that have been hospitable in
the past,” Bither says.

The label also is planning print and
TV advertising campaigns, and Baker
is set to be featured on the cover of
the Sound Exchange direct-response
catalog.

Director Kevin Bray, known for his
work with Cypress Hill and the
Brand New Heavies, will lens the
videoclip for “Body And Soul,” which
Bither says will be “slightly more on
the edge” than the artist’s previous
videos.

Baker says the absence from the
spotlight has allowed her to fulfill

(Continued on page 15)

Sola System. Axiom Records celebrates the release of “Blues In The East,” the
debut by Chinese recording artist Liu Sola. Shown, from left, are Sola; Axiom
Records GM Pete Wetherbee; the Last Poets’ Umar Bin Hassan; Wu Man; Island
Records GM/senior VP of marketing Matthew Stringer; and Island Records
product manager Andrew Kronfeld.

WHATEVER HAPPENED To Peace, Love & Under-
standing? A lawsuit filed July 22 by Woodstock Ventures,
the producers of Woodstock '94, against Sid Bernstein
Ltd., Shea Entertainment, and various partners involved
in Bethel '94, was settled out of court July 25. The suit,
filed in a U.S. District Court in New York, alleged that. the
organizers of Bethel '94, to be held Aug. 12-14 on the site
of the 1969 Woodstock Festival,

Bethel/Woodstock Bickering Continues;
House Of Blues Label Signs First Acts

I

and Private Music, has announced its first signings and
staffers.

Inked to the label are 14-year-old Boston guitarist
“Monster” Mike Welch and former Michael Jackson
guitarist Becky Barksdale. Additionally, the label plans to
compile a blues project featuring 27 songs by the late
Albert King, none of which were ever released in the U.S.

Private Music will handle market-

were committing trademark in-
fringement. Their alleged abuse was
causing confusion between Bethel
94 and Woodstock %4, to be held
Aug. 12-14 in Saugerties, N.Y., ac-
cording to Woodstock Ventures,
which holds the trademark on the
Woodstock name. Woodstock Ven-

ing, promotion, sales, and other sup-
port functions for the BMG-funded
and -distributed label, while House
Of Blues Entertainment will take
care of A&R, recording, and public-
ity (Billboard, April 30).

Memphis’ Kiva Studios. which will
™ be renovated and renanied as the

tures’ attorney, Jonathan Reich-
man, declined to discuss the condi-
tions of the settlement, but said,
“The objective is that we don’t want
them to use Woodstock as a trademark, or in any way im-
ply that it's a trademark for their festival.” In faet, Wood-
stock Ventures even wants Bethel '94 organizers to take
away the disclaimer they run at the bottom of their ads,
stating that Bethel '94 is in no way connected with “Wood-
stock Ventures or PolyGram Diversified Ventures Inc. or
with the Woodstock '94 concert in Saugerties, N.Y..” for
fear that even mentioning the two festivals in the same ad
may cause confusion.

Attorneys for Bethel '94 had no comment other than to
confirm that the case had been settled.

SPEAKING OF BETHEL '94, tickets for the festival
went on sale July 25. The cost? A clever $34.69. Children
under 12 are admitted free. However, for those who don’t
feel like rubbing elbows with the masses, tickets for the
“garden hospitality tent” also are available. In addition to
admission to the grounds and a parking pass, the garden
ticket provides a clear view of the stage and catered meals
and beverages under a private, decorated tent from noon
to midnight Aug. 13 and from noon to 6 p.m. Aug. 14. Cost
for these creature comforts? A staggering $250 for a one-
day pass, $450 for a two-day ticket. It had better be all the
beanie-weenies you can eat.

The announced Bethel ‘94 lineup so far is Blood, Sweat
& Tears, Canned Heat, the Chambers Bros, Country
Joe McDonald, Fleetwood Mac, Iron Butterfly, John
Sebastian, Judy Collins, Leon Russell, Melanie, Moun-
tain, Richie Havens, Sha Na Na, and Tom Paxton. More
artists will be announced.

SINGING THE BLUES: House Of Blues Music Com-
pany, the label formed by House Of Blues Entertainment

by Melinda Newman

House Of Blues Studios, will be the
label’s official in-house recording fa-
cility. The studio will be run by pro-
ducer/engineer David Z, who has
worked with such artists as Big Head Todd & the Mon-
sters, Fine Young Cannibals, and Prince. Also associa-
ted with the label is industry vet Michael Klenfner, who
will serve as a marketing consultant. More staffers are ex-
pected to be named shortly.

SURF'S UP: We don’t know how surfers can hear the
music with all that water in their ears, but Warner Bros.
and Reprise Records have signed on as the music supplier
for the U.S. Open of Surfing, slated for Aug. 2-8 in Hunt-
ington Beach, Calif. In addition to having tunes piped
through the PA system, the labels have prepared a 14-
track sampler that includes cuts by L7, Gary Hoey, Dino-
saur Jr, the Muffs, Candlebox, Green Day, and more.
Hoey will perform at “Surf Aid,” a benefit concert for the
Surfrider Foundation. Appearing at “Decade Of Dedica-
tion,” another benefit for the Surfrider Foundation, will be
Chris Isaak.

CALLING ELVIS: Oct. 8 is the date for “Elvis Aron
Presley—The Tribute,” the first such event sanctioned by
the artist's estate (Biilboard, Oct. 16, 1993). The concert,
to be held at Memphis’ Pyramid Arena, will be produced
by Avalon Attractions, PolyGram Diversified Entertain-
ment, and Elvis Presley Enterprises. Participating artists
will perform songs made famous by the King. The obliga-
tory live pay-per-view will be made into a home video and
released hy PolyGram Video, while the accompanying live
album will be released on Island Records. Proceeds from
the event go to St. Jude Children’s Research Hospital and
the T.J. Martell Foundation. No confirined word yet on
performers, but if we confine it to those who have recorded
Elvis covers, that narrows it down to a few thousand. |

J
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‘Salvation Army Expands
Its Publishing Activities

THEY‘RE IN THE ARMY: Who is
one of the world's largest creators of
original band music and arrange-
ments? It's the Salvation Army's
Atlanta-based Southern Territory,
one of the four United States divi-
sions of the international rescue and
relief organization. The division is the
second-largest publisher of Salvation
Army music, behind the Army's in-
ternational publishing headquarters
in London.

The Southern Territory has just
joined ASCAP as a publisher mem-
ber. Dr. Riehard Ilolts, territorial
music director

Artists & Music

into gospel music with new lyrics. To-
day, as then, we utilize a tull range of
contemporary styles.”

Virtually all of the music written
and arranged for publication by the
Salvation Army is written by Army
members, Holts savs. A number of
well-known jazz composers have ac-
knowledged their Salvation Army
band roots by compesing music and
cdonating it to Army publishing.

Both Holts and Wiltshire say that
participation in Army music pro-
grams has exploded in the past few
vears, necessitating. in part. the pub-
lishing agree-

for the terri
tory, says the

Salvation would

Army  com- _ say 4 major
o e o ]

prises more factor has

than a million
people in 9%

Wordse:Musie| =

ment with
ASCAP.

been the as-
signment of

countries. In
the U.S. alone.
there are 840
churchy/installation brass bands. with
nearly 8,000 members. as well as
1,418 local chureh and corps choirs,
with more than 19,000 members.

“Along with the military band and
public education band programs, the
Salvation Army has one of the lar-
gest, most influential music publish-
ing programs in the United States,”
Holts says. “The events of recent
vears have really forced us to step
forward and take a leadership role.
The agreement with ASCAP is an im-
portant part of assuming that role.”

The Salvation Army's brass band
program began in the 1800s, and ac-
cording to Holts, the international
publishing division in London has in
print “thousands and thousands” of
original pieces, arrangements. mar-
ches, oetavos. and choral works dat-
ing from that time.

The Army's music is distributed
both through its in-house trade de-
partment supplies purchasing divi-
sion, and through catalogs made
available through the London and
Atlanta offices.

But as the scope of music and ar-
rangements have hroadened, Allan
Wiltshire, contemporary Christian
music consultant for the Army. says
demand for the music has increased.

“Originally, evervthing was for the
church and corps bands and choirs.”
Wiltshire says, “and because of that
we've developed a strong market out-
sice of the Salvation Army, especially
in Baptist churches. But in the past
five or six yvears, that has expanded
to educational and community
groups, especially in terms of pub-
lished, graded music.”

Where the Army once focused on
treble clef songs and arrangements
for brass bands, new arrangements
are both treble and bass clef, with a
variety of wind instruments.

“These releases are very much
within the Salvation Army’'s tradition
of updating popular musie,” Holts
says. "Although that was pretty radi-
cal in its early days., the Army has al-
ways transformed popular ballads,
music hall tunes, even drinking songs

by Irv Lichtman

full-time mu-
sic directors at
the state
level,” Holts says. “These are profes-
sional music directors who supervise
developing programs at the local
level, as well as music conservatories,
seminars. camps. concerts, and train
local volunteers and music leaders.

“We now have about 45 full-time
music directors nationally, and that
has made a difference in the real
turnaround in our music programs
and publications. They've grown
hand in hand.”

BETTE'S THEORY: Following a
lovely rendition of “Moonglow™ dur-
ing her performance at the Brendan
Byrne Arena July 22 in New Jersey,
Bette Midler wondered why they
don't write songs about the moon and
stars anymore. “Maybe it’s hecause
they don’t see the moon and stars,”
she offered to an adoring audience.

S()NI)IIEIM. SOLO: “I'm lattered
and embarrassed and delighted at
vour interest. I can only hope there
will be enough news to justify publi-
cation.” The writer is Stephen
Sondheim, in a note to subscribers of
a new quarterly called the Sondheim
Review. dedicated solely to the works
of the great composer and lyricist.
The premiere issue. with 32 pages,
contains, naturally, deep-seated com-
mentary on Sondhein’s latest show,
*Passion,” and the Broadway failure
but cult favorite “Merrily We Roll
Along.” According to Milwaukee-
based editor Paul Salsini, there are
currently 800 subseribers in the U.S,
and abroad. ‘

PI{INT ON PRINT: The following
are the best-selling folios from Music
Sales:

1. Tori Amos, Under The Pink

2. The Lemonheads, It's A Shame
About Ray

3. Stone Temple Pilots, Core

1. Red Hot Chili Peppers, Blood
Sugar Sex Magik

5. The Piano, Music From The Film.

Assistance in prepaving this co-
lumm was provided by ob Darden. |
J
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Joe Cocker Gourts New Woodstock Generation

@ BY JIM BESSMAN

NEW YORK—When Joe Cocker
takes the stage at Woodstock '94
this month, his appearance will be
more than mere nostalgia.

The venerable English soul
singer, who performed at the origi-
nal Woodstock 25 years ago, is still
in high gear with a new album—his
18th in three decades—due Sept.
13. Titled “Have A Little Faith,”
the dise is also his first for 550 Mu-
sic/Epie following a long stint on
Capitol in the U.S,; Cocker remains
an EMI artist outside the U.S.

“He’s one of those ‘desert island’
kind of artists,” says 550 Music’s
GM Polly Anthony.

The new album features a contin-
uation of Cocker’s self-denoted
“secondary career” of singing
movie themes: “Take Me Home,”
from the film “Blown Away.” The
track is a duet with Fleetwood Mac
vocalist Bekka _Bramlett, the
daughter of Cocker's Mad Dogs &
Englishmen band alumni Delaney
and Bonnie Bramlett. It also fea-
tures another trusty cover: a reg-
gae-fied version of the Lovin’
Spoonful’s 1966 chart-topper “Sum-
mer In The City,” already a hit in
England.

Other tracks include such top
tunesmiths’ submissions as John
Hiatt’s “Have A Little Faith In
Me,” Tony Joe White’s “Let The
Healing Begin” and “Angeline” (co-
written with Cocker), Robbie Rob-
ertson's “Qut Of The Blue,” and

Frankie Miller and Will Jennings’
“Soul Time.”

“A hell of a lot of songs get sent
to me—it’s a matter of finding
things I can sing well enough,” says
Cocker, who credits his manager,
Roger Davies, with finding the new
tunes. Davies co-produced the al-
bum with Chris Lord-Alge.

“I’'m always trying to make some-
thing that’s current, but I'm still so

rooted in the
blues—even
through I've

been accused by
keener fans in
Holland of stray-
ing away from
the blues on this
album,” Cocker
says.

That demand-
ing Duteh contingent notwithstand-
ing, Cocker says that his European
fan base has steadfastly stood by
him over the years, more so than
his U.S. audience.

“In Germany, those kids hung
with me even through rough times
in the mid-'70s,” he says. “The
French have been in and out, but
they’re very much back in because
they're on a blues streak now. In
England, where I haven’t done that
great the last few years, there’s
been a revival of interest in me be-
cause ‘Summer In The City’ came
out on a reggae compilation and we
did a video for it. As for the States,
I've always been able to do the sum-
mer kind of gigs, but the last few

COCKER

haven’t done too well, which is
partly why I left Capitol. They were
quite happy because I was selling
very well in Europe, but it seemed
like a good idea to give it a shakeup
and see if we could do better here.

“There’s this strange perception
of me, that I'm locked in the ’60s,”
Cocker adds. “But I keep trying to
do new stuff, and new kids are born
every day.”

No doubt much of the upcoming
Woodstock audience will comprise
kids who were too young for the
first one. “I'm hardly the Grateful
Dead, but I'm into my third genera-
tion of entertaining 15-year-olds,”
says Cocker, who hopes that the
“commerciality” of the new Wood-
stock won’t diminish the spirit of
the old festival.

Cocker’s Woodstock perform-
ance provides a timely cornerstone
for 550 Music’s promotional efforts
in support of “Have A Little Faith.”

“There will be TV—‘The Tonight
Show’ and Letterman,” says
Anthony, who adds that a video will
accompany the first single, “The
Simple Things.” “He’ll then tour at
the release of the album, beginning
in Los Angeles at the House Of
Blues and hitting major markets.
Then he’s off to Europe to fulfill his
obligations there.”

After about a year off the concert
trail, Cocker is eager to get back on.
“Each time I take a break, I miss the
live audience feel. after a while,” he
says, adding that tour plans after
Europe include a post-Christmas

STARS HELP NANCI GRIFFITH SOAR ON HER 2ND SET FOR ELEKTRA

(Continued from page 11)

“Other Voices.” That album won a
Grammy for best contemporary folk
recording and has sold 290,000 copies
to date, according to SoundScan data—
by far her best performance at retail.

However, Griffith says she has al-
ways tried to move forward from al-
bum to album, and she had no intention
of standing still this time, despite her
folk success. “I hinted at [the new di-
rection) during the tour last year,” she
says, “when I closed the shows with
“This Heart’ and said that one element
of folk we hadn’t covered on ‘Other
Voices, Other Rooms’ was skiffle and
West Texas music. So nobody can say
I didn’t warn ’em.

“To me, the songs on this album are
still folk songs, just as much as any-
thing else I've done. So I don’t think
anybody will be too shocked.”

“‘Flyer’ is definitely a progression
from Nanci’s previous work,” says Ral-
bovsky, who was instrumental in luring
Griffith away from MCA and has
worked with her closely since then.
“We wanted to run with some different
ideas, while at the same time preserv-
ing Nanci's identity as an acoustic art-
ist.

“We wanted to capture that ‘essen-
tial' Nanci Griffith style in a sonic envi-
ronment that would be sympathetic
with the songs—and that would attract
an audience among people who might
have found her earlier work a little too
folky.”

Griffith wrote or co-wrote all but one
of the 15 songs on “Flyer,” after devot-
ing the “Other Voices, Other Rooms”
album and tour to the work of some of

her favorite folk writers, including Bob
Dylan, Kate Wolf, Woody Guthrie,
John Prine, and Janis Ian. She says
that concentrating on covers during
that time gave her new insight into her
own work and resulted in a period of
prolific songwriting.

“It changed my viewpoint as a
writer, and my focus,” she says. “I had
always felt like maybe I didn’t have
enough of an idea of who I was to write
really personal songs, maybe because I
was always on the road and never had
a chance to sit back and get some per-
spective. And that’s probably why I've
always written fiction. Now I think I've
gained a greater perspective, and this
is probably the most personal set of
songs I've written.”

To translate those songs onto tape,
Griffith and Ralbovsky chose Peter
Collins, who has worked with acts as
diverse as the Indigo Girls, Rush, and
Queensryche. But first they called on
Buck, who wound up producing the al-
bum tracks “Time Of Inconvenience”
and “Always Will,” as well as six other
songs that may be released on an EP
next year. “We had thought about hav-
ing Peter produce the whole album, but
it turned out he wasn’t going to be able
to work it into R.E.M.’s schedule,” Ral-
bovsky says. “So we chose some songs
and went down to Athens for four
weekends to work with him.

“[Buck] wanted to keep it very ex-
perimental, with no big expectations. It
was a matter of, ‘Look, I've got my
weekends free, let’s get together and
see how it goes. If it works, it works.’
And to give credit to Nanci, she was

willing to go in with musicians she
wasn’t familiar with, and work in a
method she hadn’t before,” Ralbovsky
adds.

Among the session players in Athens
was bassist Dave Schools of Wide-
spread Panic; other guests on the Pe-
ter Collins-produced tracks include the
Chieftains and Kurt Neumann and
Sammy Llanas of the BoDeans. “For
me, the greatest thing about this rec-
ord was the fact that everybody was
just happy to be doing what they were
doing, and that egos never became a
part of it,” Griffith says. “Everybody
had a blast, and it was a great experi-
ence.”

“This Heart,” highlighted by Mul-
len’s inventive percussion, Curtis’ gui-
tar, and a rapid-fire bass line played by
Michael Rhodes, goes to album alter-
native radio Aug. 23—one day before
Griffith tapes a performance for the
PBS series “Austin City Limits,” on
which she has appeared regularly. She
also has taped a concert segment for
the syndicated country music series
“The Road,” which debuts this fall, and
Jones notes that the anticipated
agenda also includes a pair of pro-
grams where the hosts are avowed
fans: the “Today Show” with Bryant
Gumbel and David Letterman’s “Late
Show.”

Griffith's tour plans include an early-
autumn trip across Europe, where she
has built up a considerable following
over the years, and then a return to the
States for dates that will include a
week on Broadway sometime around
Thanksgiving.

Australian swing and a more exten-
sive U.S. schedule set to start next
April. “I hope we touch some new
hearts.”

PUBLICITY

PRINTS

Cocker’s wish is echoed by UIThographed ON Heavy CIoms Stock
Anthony, whose enthusiasm, she BLACK & WHITE 8 xX10's
feels, helped bring Cocker to Sony 800 - $70.00 1000 - $95.00
550. This was coupled with the al- COLOR
ready “excellent relationship” be- 1000 - $398.00
tween Cocker's manager Davies and ADOve Prices Include Typesetting § Freight
550 sister company Epic Records, send 8xi0 Photo - Check or M.O.
home of his client Sade. Full Color : B.I ;‘ posters

“Any new situation creates excite-
ment anyway,” Anthony says of the composites "E’E‘.’ s
opportunities surrounding Cocker's send For Catalog & Samples
label debut, “but Joe Cocker is the
kind of artist who reminds me why I i PICI‘URES
got into the music business. . . It's re- e
ally wonderful to now be in a position (417) 869-9433 Or 869-3456

where I can help maintain a spot for
someone who's as tremendously tal-
ented as Joe is.”

MEMORABILIA:
THINGS WORTHY OF REMEMBRANCE

—

l

| You can meet with Christie’s
Collectibles specialists, who will be in
New York on Tuesday August 9 and
Wednesday August 10; and in

Los Angeles on Friday, August 12 and
Saturday, August 13 to accept and
appraise property in the following
categories:

+ Film and Television v
Memorabilia :
» Rock and Roll Memorabilia,
including Collectible Guitars
 Animation Art

To make a confidential appointment in New York, please call
Dena Schulman at 212 606 0543; for an appointment in Los Angeles,
please call Inger Schoelkopf at 310 275 5534. For catalogues of
upcoming events, contact Christie’s Publications at 800 395 6300.

A pair of wire rimmed spectacles worn by John Lennon, sold at Christie’s,

May 1994, for $4,290. M
£

CHRISTIE'S

Principal axcnoneer-Chnstopher Burge #761543

from the South
Bay to Ventura,
and in over 400
cities nationwide,
short-term
turnished housing
when you need it,
where you need it,
how you need it.

(ukwood

Corporate Housing

A nationwide temporary housing service

WE CAN ALWAYS
DIG_UP ROOM 4U

(800) 942-278F

fFor monthly stays or more. Models open daily, 9-6. @
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ATLANTIC WHIPS UP SUPPORT FOR PHAIR'S SECOND SET

(Continued from page 1)

stead, it became 1993’s across-the-
board critical favorite, as well as a
methodical word-of-mouth hit. With
almost no radio, video, or touring
support, Phair’s brash, literate, rock
debut (“Music To My Ears,” Bill-
board, May 8, 1993) struck a chord
with an active audience that sought
out the singer. “Exile In Guyville”
has sold 130,000 copies since its re-
lease, according to SoundScan, mak-
ing it Matador’s best-selling disc
ever.

“Whip-Smart,” a confident mix of
old and new sounds from Phair, is
due in stores Sept. 20.

Phair wasted little time putting to-
gether her sophomore effort. “I
wanted to get the second album out
of the way,” she tells Billboard.
“There’s a certain progression you
have to go through as an artist when
you suddenly get attention.”

As the kudos for “Exile” mounted,
so did the anticipation, and pressure,
surrounding her next release. The 27-
year-old singer/songwriter admits to
being ‘“‘totally spastic about” the
prospect of following up “Exile.” “I
was losing my mind for a while,” she
says. In the end, Phair “decided to do
something different than ‘Guyville.’ I
just did something that was fun for
me. I made sure it wasn’t shitty, but
didn’t worry about whether it was,
like, A+. So I just made a good sec-
ond album, with some occasionally
great songs.”

The making of “Whip-Smart” took
Phair and her tight-knit recording
team far from the cracked sidewalks
of their Wicker Park base in Chicago.
Phair first hit the studio with Brad
Wood, the producer/drummer/bas-
sist on “Exile,” in August 1993, and
they cut some early songs, like the
syncopated “Cinco DeMayo.” After a
six-month break, the two returned to
Wood’s Idful Music studio in Chica-
go, where an old couch and a well-
stocked mini-fridge routinely wel-
come a parade of neighborhood visi-
tors. With the help of guitarist Casey
Rice, much of the music on “Whip-
Smart” was laid down in February.

But when it came time to tackle the
vocals, Phair was feeling distracted
by the growing press clamor sur-
rounding “Exile” (most year-end mu-
sic polls touting the album had just
been published), and chilled by the
wicked winds blowing off Lake Mich-

igan. “I said, ‘Fuck it. Guys, find me a
studio in the tropics,’” Phair says.
Within days, Phair, Wood, and Rice
were in the Bahamas at Compass
Point Studios, owned by Island Rec-
ords president Chris Blackwell. Over
nine days, they recorded most of the
vocals, added some bass and guitar
lines, took afternoon swims, and
downed plenty of rum.

The album, boasting a slightly
more muscular sound than “Exile,”
was mixed at Idful in April. In all,
“Whip-Smart” took just six weeks to
complete.

STRONGER SONGS

Wood says he hears stronger
songs on “Whip-Smart” than those
on “Exile.” Indeed, combined with
“Exile,” the new album should con-
firm Phair’s place among today’s
smartest songwriters. Musically,
Phair’s signature sonic mix of naked
guitars, layered vocals, and backdoor
hooks remains firmly intact on tracks
such as the contemplative “Go
West,” the hypnotic “Shane,” and the
sexually explicit “Chopsticks.” Wood
notes the “louder drums and snazzier
beats” on cuts like the album’s first
single, “Super Nova,” which rocks
harder and bolder than anything on
“Exile.”

But while those songs stand out,
it’s the pure, unadulterated pop
sound of the title track that will no
doubt stop listeners in their tracks
and, Phair admits, make a few fans
cringe. The song, left over from the
homemade “Girly Sound’’ tapes
Phair mailed to friends before sign-
ing with Matador, is a rosy daydream
about how as a mother, Phair will
help her son “grow up pretty as the
grass is green/And as smart as the
English Channel’s wide.” The song,
built around a looped drumbeat that
toys with a hip-hop sound, is joined
together with quirky background
jungle noises—lions roaring, frogs
croaking—and a sing-song chorus
borrowed from Malcolm McLaren’s
“Double Dutch” (“When they do the
double dutch/That’s them dancing”).
The song may be Phair’s ticket to the
masses.

Atlantic executives clearly have
high hopes for the singer’s second al-
bum. Label president Danny Gold-
berg calls “Whip-Smart” a “worthy
successor’”’ to “Exile” and predicts it

MERCURY MUSIC PRIZE

(Continued from page 9)

nated albums. “The whole point of
the prize,” says Cooper, “is not only
the music, but a critical assessment
of the music.” .
A single winner of the competition
will be announced at the conclusion
of the award dinner Sept. 13 and will
appear on ‘“The Late Show” that
night. The winning artist will receive
a prize of $38,000 (25,000 pounds).
Established in 1992 by the British
Phonographic Industry (BPI) and the
British Assn. of Record Dealers
(BARD), the prize is sponsored by
Mercury Communications, the tele-
communications company. It was
proposed by Webster, then managing
director of Virgin Records U.K. and
now an independent industry consul-
tant, with the support of David Ter-

rill, marketing director of HMV UK.
It was designed, in part, to draw at-
tention to albums in the singles ori-
ented British market. The retail cam-
paign has helped generate store traf-
fic during the traditionally slack
summer season.

A Mercury Prize nomination is
viewed as a key promotional opportu-
nity by record labels. Roy Eldridge,
managing director of Chrysalis Rec-
ords U.K., notes that the selection of
Shara Nelson’s ‘“What Silence
Knows” coincides with both the re-
lease of a new U.K. single and the
first live performances in the U.S. by
the former Massive Attack singer,
supporting the American release of
her album. “We're thrilled,” says El-
dridge. “Delighted.”

will “hit gold quickly.”

Although dates were still tentative
at press time, the roll-out of “Whip-
Smart” calls for the vinyl seven-inch
single of “Super Nova” to bow at re-
tail, as well as at college, modern
rock, and album alternative radio,
Aug. 19. A CD single radio remix,
complete with an edit, ships to sta-
tions Sept. 9. (Due to be deleted from
“Super Nova” is a high-octane salute
to a local stud: “You fuck like a volca-
no.”)

Atlantic has a joint-venture mar-
keting and distribution deal with
Matador. Together, executives at the
two labels decide which Matador art-
ists will be worked at retail and radio
by the much larger Atlantic. Since
“Exile” was strictly a Matador re-
lease, Atlantic’s radio promotion de-
partment didn’t actively pitch the rec-
ord through 1993.

But by early 1994, sensing a grow-
ing interest among some daring pro-
grammers, Atlantic and Matador put
together a five-song CD sampler of
Phair’s music. In March 1994, 10
months after its release, “Never
Said,” Phair’s kiss-and-don’t-tell sin-
gle collected nearly 200 spins in one
week at commercial modern rock ra-
dio, according to Broadcast Data Sys-
tems.

Tod Elmore, Atlantic’s national di-
rector of alternative promotion, notes
that although “Never Said” made
some noise, it never received an
“over-the-top promotional effort”
from Atlantic’s staff. Will “Whip-
Smart” receive such a push? “Oh,
heavens, yes,” he laughs.

While “Exile” made modest gains
at commercial radio (many program-
mers, even Phair fans, didn’t think

the record’s sparse, low-key produc-
tion was right for the airwaves),
some stations anxiously await the ar-
rival of “Whip-Smart.” Since going
on the air in April, modern rock
WREV/KREV Minneapolis has been
giving listeners a daily dose of Phair,
with four “Exile” cuts firmly lodged
in recurrent rotation. ‘“There’s such a
strong buzz among the music-inten-
sive listeners” here, reports station
PD Kevin Cole. “They like her strong
credibility ... There is high anticipa-
tion for this record.”

At retail, “the potential is there”
for a breakthrough, according to Mi-
chael Toppe, senior buyer for Best
Buy, the Minneapolis-based chain. He
notes that sales of “Exile” have re-
mained steady since last fall. “That’s
a good sign.”

For a true hit, Atlantic will have to
cross several format bridges with
“Whip-Smart,” from adventurous
modern rock outlets such as
WREV/KREV to more mainstream
modern rock players, and from al-
bum rock to top 40. While some early
fans and critics might groan at the
thought of street-smart Phair being
pitched to, and eventually played on,
the hits format (not to mention MTV:
Phair directed the pending “Super
Nova” clip), top 40 is definitely in the
sights of Atlantic executives, particu-
larly when the impossibly catchy title
track is released, most likely as the
second single, come winter.

“Given the current climate at top
40, we’d be silly not to” explore it,
says Atlantic’s Elmore, commenting

on the format's increasing willing-

ness to co-opt modern rock artists.
Matador co-president Chris Lom-
bardi understands that “some fans

feel they discovered Liz when there
were just 3,000 copies [of ‘Exile’] on
the streets. They’re the ones who
made tapes and told their friends
about her.” And yes, he concedes,
some may feel alienated by the full-
court marketing press set to uncork
on behalf of the new release. But the
issue, as he sees it, is not about the
ongoing debate surrounding the vir-
tues of indies vs. major labels, but
rather how best to expose Phair to
more people. “She’s a huge talent,
and the record should do well. We’re
going to do our best to make it hap-
pen,” says Lombardi.

Phair is aware of the potential cul-
ture clash surrounding mainstream
acceptance, and has discussed it with
friends. “This is how Blackie [Onasis]
from Urge [Overkill] explained it,”
she says. “ ‘You make your first al-
bum for your people. You make your
second album for tke people—your
people get pissed off, but you need to
get the attention of the people. Then
you come back for the third album,
and you make it for your people again,
but you've got the people, so you in-
stinctively grab a whole, bigger slice.
And that’s your true market.’ ”

Phair, whose eyes rarely wander
from the business side for too long,
has very definite goals for “Whip-
Smart.” “I'd like to sell two and a
half times as many as I sold before. I
want gold. You wanna know why?
Because Compass Point has all the
gold and platinum albums [that have
been recorded there]. And they’ve
got the first B-52's, and AC/DC, and
all these Led Zeppelins and Bob Mar-
leys hanging there, and I want my
goddamn gold record on that wall.
That's my goal.”

BABYLON BEAT: JAMAICAN MUSIC CULTURE IN U.S.

(Continued from page 10)

maica before they’re accepted in the
dancehall here,” says Carroll. “The
dancehall fans here are really preju-
diced. If the record is made in New
York, they usually don’t give it much
credit.”

Conversely, Stowe says U.S.-born
or -based Jamaican artists have less
difficulty entering the mainstream.
“Take, for example, an artist like
Rayvon. I wouldn’t worry about his
credibility in the Jamaican market [al-
though he is a New York-based Ja-
maican dancehall DJ], because I feel
very comfortable just to put him with
some producers who are on the tip of
the flavor and just let him go. I would
certainly worry about the credibility
of the artists I signed from Jamaica,
but I wouldn’t worry about an artist
from New York, because that [hard-
core] Jamaican market is really insig-
nificant compared to the flavor mar-
ket [here].”

Other U.S.-born artists and dance-
hall DJs striving for acceptance from
hardcore fans include Tony Rebel,
Shaggy, and Future Trouble.

Karen Mason, marketing manager
at the Atlantic subsidiary EastWest,
adds, “It is more a question of strate-
gy than where you're born. Born Ja-
mericans [born in the U.S. of Jamaican
parents] can find a more immediate
audience among African-Americans
because they’re Americans and they
dress, look, and behave like Ameri-

cans. Their image may not appeal to
the Jamaican dancehall community,
but it appeals to the young black
American community.” '
Mason has helped propel the ca-
reers of reggae artists like Terror
Fabulous, Snow, and Born Jameri-
cans. Of the lot, only Fabulous is Ja-
maican-born. “For Terror Fabulous,
we had to phase the campaign, start-
ing with some very grass-roots sin-
gles like ‘Gangster Anthem,” ‘Num-
ber Two,’ and ‘Action,” ” she says.
As part of its grass-roots strategy,
EastWest earlier this year signed an
exclusive vinyl distribution deal with
VP Records for Fabulous’ debut al-
bum, “Yagga Yagga,” and Born Ja-
mericans’ album “Kids From For-

_eign” (Billboard, June 11).

Grange says it is important to culti-
vate the Jamaican market in the U.S,,
despite its low turnover when com-
pared to mainstream sales in the
States. A hit in the ethnic Jamaican
market in the U.S. generally sells
10,000-30,000 copies, usually vinyl.
Observers say artists known to a
broader mainstream audience, like
Rita Marley and Judy Mowatt, can
sell 50,000-150,000 units in the U.S.

This mainstream market, which
comprises Jamaicans and other eth-
nic groups, includes American kids
who like hip-hop, dancehall, rock, and
reggae, and is a market others in the
industry hope to cultivate.

New York reggae disc jockey Gil
Bailey and his New Jersey colleague
Jeff Sarge, who team as Kiss-FM’s
dancehall music mixers the Dubmas-
ters, hope their mixes will catapult
them to a wider market.

“It doesn’t work to go straight to
the mainstream, or to stick to the
roots dancehall,” says a spokesman
for Dubmasters. “You have got to do
mixes and remixes. Look at Dawn
Penn’s ‘You Don’t Love Me.’ It took
off as a roots song, but after they re-
mixed it, it just kept on selling.”

Meanwhile, Carroll is booking vet-
eran R&B artists that he hopes will
appeal to broader audiences.

Sarge, who also hosts the radio
show “Reggae Schoolroom,” Sun-
days on WFMU-FM East Orange,
N.J., says, “People in the Jamaican
community here fail to realize that,
for example, when an artist like
Shabba Ranks steps out into the
world stream, he has a much wider
audience than just them to please,
and they feel he has sold out. But the
artist has to realize that pleasing the
Jamaican community at home and
abroad will keep him popular only
within that community.”

Sarge says Jamaican artists
groomed in the United States deserve
the same respect as those groomed in
Jamaica. “At some stage, they have
to recognize that the talent is as
much available here as there.”
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ANITA BAKER

(Continued from page 11)

some of her other dreams. She gave
birth to her second son in May. “Hav-
ing my kids was a lifelong dream that
I finally saw come to fruition,” she
says.

The need to concentrate on having
a family became apparent to the art-
ist while she was touring in support
of her 1990 album, “Compositions.”

“One day, I walked into the Ritz-
Carlton in Chicago and I just started
erying,” she says. “I didn’t know at
the time what was wrong, but once [
was home for a couple of weeks, I rea-
lized I was missing some very impor-
tant things in my life, like family.”

During a January 1993 hiatus,
Baker gave birth to her first son. She
worked on “Rhythm Of Love” while
pregnant with her second child.

Remarkably, Baker says her vocals
actually improved during her preg-
naney. “I don’'t know why it hap-
pened, but I had the energy of the
gods and my vocals were bigger and
more powerful. But it didn't really
make sense, because my diaphragm
was totally misplaced and my vocal
chords were swollen.”

“Rhythm Of Love” is Baker’s first
album recorded without longtime
producer Michael J. Powell, a former
band mate of the singer in the late-
"70s Detroit group Chapter 8. “I was
halfway through the record before I
even thought of contacting a pro-
ducer,” says Baker.

Eventually, various producers,
including Tommy LiPuma, Barry J.
Eastmond, and Gerard Smerek, were
called in to assist Baker.

Instead of traveling to New York
and L.A., Baker recorded the bulk of
the album at a studio in her old house
on the outskirts of Detroit. “I've al-
ways recorded someplace other than
where I live, but this time, I said,
‘Hell, I'm not leaving home.””

In fact, Baker's rendition of “The
Look Of Love” was recorded in her
living room, with Joe Sample playing
her piano.

Other tracks on the album, which is
a mix of vintage and new material, in-
clude Baker's readings of “My Funny
Valentine” and “You Belong To Me."”
The latter is not a remake of the track
of the same name that appeared on
“Giving You The Best That I Got,”
but her Arif Mardin-produced cover
of the 1978 Carly Simon track.
Baker's version was featured on “Ru-
baiyat,” Elektra’s 40th-anniversary
compilation.

Baker says people will either love
or hate her version of “My Funny
Valentine.” “I maybe hit the melody
in the first four bars, but after that,
it’s all interpretation, as opposed to
just singing the song again.” The
track features George Duke, who also
produced and arranged the song for
Baker.

The album’s title track has a spe-
cial meaning for Baker. “It’s about
getting caught up in business and los-
ing a sense of your own personal
rhythm, then finding your own pace
again,” she says.

Baker will attempt to live at her
own pace when she hits the road to
support “Rhythm Of Love,” with a
tour tentatively set to start in De-
cember. She plans to bring the fam-
ily. Says Baker, “We have nurses and
nannies, and we will bring everyone
along.”

PORTER
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N ITIT: At Arista, when Clive
Davis is excited, everyone’s ex-
cited. But it’s not hard to be
genuinely enthusiastic when
the staff is presented with a
fresh new four-piece R&B vo-
cal group like N 11 U.

Its self-titled debut, released
July 19, impressed Davis so
much that he invited the group
to perform during Arista'’s
presentation at the BMG Dis-
tribution convention two weeks

Kicking Back. New
Zealand songwriter Shona
Laing returns with “Shona”
on TriStar, which is her first
album released in the U.S.
since 1988's critically
acclaimed “South.”
“Shona” is being serviced
to album alternative radio,
and the track “Kickback”
will be offered to modern
rock radio.

ago in Seattle, according to la-
bel senior VP of black music
Jean Riggins,

“This was only their third
performance, and the first time
Clive allowed a group to per-
form during his presentation,”
Riggins says. “I can’t remem-
ber the last time he put his
stamp of approval on an act.”

COVERAGE OF
The industry is beginning to
emanate the same kind of ex-
citement as the label. The first
single, “You Don’t Have To
Cry,” moves 75-68 on Hot
R&B Singles this week.
Following a performance in
Davis’ hotel suite during a pro-
motional outing for key trade,
radio, video, and retail people
in Los Angeles, a representa-
tive from “Soul Train” booked
the act for an August appear-
ance on the show, according to
Richard Sanders, Arista VP of
artist development.
Prior to the al-
bum’s release, the l—
label set up several -
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Supernova. Hisker DU co-
founder Grant Hart is back
with an impressive new
Nova Mob album on
Restless. “Little Miss
Information,” from the self-
titled disc, is the first offering
for modem rock radio. The
label also serviced PDs with
a family tree of Hisker DG,
which also spawned Bob
Mould’s band, Sugar.

REGIONAL

MOUNTAIN
NOFX, Punk in Drublic

HEATSEEKERS #1°'S

|' NORTHEAST

Adam Sandler, They re Al Gonna Laugh At You
——— = =

|5

CHART

“From the standpoint of set-
ting this up, the most impor-
tant element is the background
[Butler] brings to the party,
and the credibility of an artist
from an established, seminal
alternative band,” says Jim
Kelly, VP of sales and market-
ing at Imago. “The response at
radio out of the box has been
unbelievable. We knew we
would have it, but not this fast.”

In addition to the L.A. show,
there have been showcases at
CBGB’s in New York and at
the BMG conven-
tion in Seattle.
Butler and gui-
tarist Richard

showcases by the
group for the Arista
and BMG staffs. On
Monday (1), the
group heads out on
a 30-city radio,
video, press, and re-
tail promotion tour.
N II U also will be
the label’s featured ’_‘
artist in the Arista

EAST NORTH CENTRAL
| Bone Thugs N Harmony, Creepin On Ah Come Up

[A

WEST NORTH CENTRAL

Martina McBride, The Way That | Am
- J

& /

Overkill, W.F.O,

MIDDLE ATLANTIC

Fortus (who
opened for the
Furs with his
former  band,
Pale Devine)
also have been

i [

PACIFIC

Mazzy Star, So Tonight That | Might See
~ - b}

Reaching And
Teaching events
later this summer
(Billboard, May 7).

“We're not just
here to run a single
up the charts,” says Riggins.
“We're committed to this for
the long term.”

BUTLER‘S NEW WRAP:
It’s been three years since the
Psychedelic Furs broke up.
Judging from the turnout July
18 at ex-Furs singer Richard
Butler’s showcase for his new
band, Love Spit Love, at the
Viper Room in Los Angeles, he
was sorely missed. The club
was packed wall to wall with
members of the press, retail,
radio, and fans.

SOUTH ATLANTIC
69 Boyz, Nineteen Ninety Quad
LA LALL L o S

performing
acoustically at
select radio sta-

N[

SOUTH CENTRAL
SSelenq Anor Ponkaico

T HE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
NOFX, Punk n Drubhc
Martina McBride, The Way That )| Am
Big Head Todd/Monsters, Sister Sweetly
Prong, Cleansing
311, Grassrools
Bone Thugs N Harmony, Creepin On Ah..
Mazzy Star, So Tomight That | Might See
L7, Hungry For Stink
Big Mountain, Unity
10. Ahmad, Ahamd
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NORTHEAST
Adam Sandler, They're All Gonna Laugh
L7, Hungry For Stink
Fugees, Blunted On Reality
Overkill, W.F.0
Mazzy Star, So Tonight That | Might See
Terror Fabulous, Yaga Yaga
Born Jamericans, Kids From Foreign
The Beatnuts, The Beatnuts
Martina McBride, The Way That | Am
M People, Elegant Slumming
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Modern rock radio quickly
Jjumped on the first single, “Am
I Wrong,” from the band’s self-
titled Imago album. Dave Jer-
den (Alice In Chains, Jane's

Addiction) produced the al-
bum, which is due Aug. 2. The
single jumps 26-17 with a bullet
on Modern Rock Tracks this
week.

tions and retail

outlets. A full
tour is being
planned for Sep-
tember.

Kelly  says
Imago plans to
take the single to

top 40 in early August. The
Jake Scott-directed video goes
to MTV this week. An “ABC In
Concert” segment on Love Spit
Love will air in August.

GUITAR PRODIGY: Eleven-
year-old blues guitar phenome-
non Nathan Cavaleri is fea-
tured in the Hollywood Pic-
tures film “Camp Nowhere,”
starring Christopher Lloyd,
which opens Aug. 26.

The young Sydney, Austra-
lia, native has a part in the film
and performs Eddie Coch-

N G S

BY CARRIE

BORZILLO

’

ran’s “Summertime Blues'
and “Workin’ On It.” Both are
from his debut album, “Nat-
han,” on MJ.J/Epic, due Aug. 8.
“Workin' On It,” the first
single for album rock radio,
features some fancy finger-
work by Cavaleri and vocals by
Andrew Strong, former lead
singer of the Commitments.
While Strong doesn’t sing on
all the tracks on the album, he
will be participating in Cava-

Coming Attraction.
During the week prior to
the release of the Tractors’
self-titled Arista debut,
CMT aired teaser spots
saying “Warning: The
Tractors Are Coming.” The
video for the first single, the
country rocker “Baby Likes
To Rock It,” premieres on
CMT Monday (1). The
album is due Tuesday (2).

leri’s Aug. 8-23 media promo-
tional tour.

Also featured on the album
are such noted session players
as guitarist Randy Jacobs
(Bonnie Raitt), keyboardist
Teddy Andreadis (Guns N’
Roses), bassist Jeff Berlin
(Yes), and drummer Curt Bis-
quera (Mick Jagger).

Assistance provided by Silvio
Pietroluongo.
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Gerald Levert Gives Everything

Singer’s Sophomore Solo Set Due Sept. 6

B BY DAVID NATHAN

LOS ANGELES—Packed with the
kind of soulful and sensual vocals that
have become his trademark as lead
singer of the group Levert, Gerald
Levert’s sophomore solo set, “Groove
On,” bears all the marks of being
what Elektra Entertainment/
EastWest Records chairman Sylvia
Rhone terms “Gerald’s career signa-
ture album.”

“We're looking at taking him to a
platinum-plus level with this record,”
says Rhone of the set, due for release
Sept. 6.

Rhone worked closely with Levert
and Merlin Bobb, EastWest’s VP of
A&R, on the album, which she says is
undergoing an unprecedented,
across-the-board marketing cam-
paign.

“I'd Give Anything,” the David
Foster-produced first single, gained
immediate attention at pop and urban
radio, Rhone reports. Last week the
track debuted at No. 22 on the Hot
R&B Airplay chart, with 65 R&B and
45 top 40 stations playing it, accord-
ing to Broadecast Data Systems.

Says Rhone, “Our approach with
the first single was to take it to the

[top 40/rhythm-crossover and R&B]
formats simultaneously; that’s the
first time we’ve used that approach
with Gerald’s music. We felt that it
had out-of-the-box, crossover mass
appeal, and the reaction has been in-
credible.”

/A

&

Rhone says the
plan now is to ex-
pand Levert’s
base through up-
front advertising
in  mainstream
consumer publi-
cations and on
TV, and to mar-
ket the project
heavily in musie

LEVERT

stores.

According to Karen Mason, direc-
tor of marketing at EastWest Rec-
ords, Levert will make key television
appearances. “The video is being pre-
miered on BET with Donnie Simpson
[Aug. 10], and we're looking at a BET
special [unconfirmed at press time] as
well as appearances on ‘Soul Train’
and ‘Showtime At The Apollo,” and
bookings on all the late-night shows.”

Rhone says the rapid success of
“I'd Give Anything” is opening new
doors for Levert. The singer himself

Rapper King Just Helps Make
Staten Island A Hip-Hop Hotbed

B BY HAVELOCK NELSON

NEW YORK—As with a few other
hip-hop hopefuls from the Big Apple,
like Shyheim (“On & On”), Black Fist/
Select Street rapper King Just owes
much of his career direction to Wu-
Tang Clan. “The Force MDs are from
Staten Island, but I guess they didn’t
quite do it for us,”
says Just.

Along with the
emergence of that
kung-fu-inspired
crew last year,
there finally came
a rap identity for
New York’s “for-
gotten borough.”
No, it’s not the
Boogie Down (the Bronx) or Buck-
town (Brooklyn). It’s Shaolin; that’s
how the rap nation now refers to Sta-
ten Island, which is a warming hip-
hop hotbed.

Just, whose real name is Adrian
Angevin, says there’s no distinct
Shaolin style: “Everybody’s got their
own. Method Man (from Wu-Tang
Clan] has a smooth style ... mine
would be considered off-the-wall.”

Just’s debut album, “The Mystics
Of The God: The Sex, The Money,
The Cess And The Blasé Blah,” is due
in mid-September, but listeners were
introduced to his manner of speaking
via the first single, “Warrior’s Drum.”

The MC’s off-kilter rhymes, which
came atop a fluid, thumping beat by
producer RNS, weren'’t strategized.
Says Just, “I thought of them on the

JusT

spur of the moment. It’s more of a
party song (whose only theme] is hav-
ing fun. [The hook] is some ‘hey-ya-
ho-type shit!" ”

Chris Santiago, GM of Black Fist,
says he tried to generate regional in-
terest for “Warrior’s Drum” on the
West Coast last January. “We began
on the street level,” he recalls, “but
the record started making noise at ra-
dio when the Baka Boyz [mix show
hosts for top 40/rhythm crossover
KPWR (Power 106) Los Angeles]
started pumping it.” During two sub-
sequent music conferences sponsored
by West Coast trade magazines, King
Just performed and stirred additional
interest.

Wyatt Cheek, VP of marketing and
promotion at Select, says the com-
pany became aware of “Warrior’s
Drum” in April, by way of the white-
label cassettes distributed by Black
Fist. Cheek says Select founder/pres-
ident Fred Munao “flipped” over the
song.

“He suspected we could offer Black
Fist an opportunity to increase the in-
terest they had already generated in
New York and pockets along the
West Coast. We pursued them, and
ultimately, our offer topped others.”

Cheek, who won't give details, says
the deal Select offered Black Fist is
“not a one-shot thing, [but] a full mar-
keting and distribution agreement
that will allow them to unfold and de-
velop their personality and acts, with
assistance from us.”

According to Cheek, what Select

(Continued on page 21)

notes that it was Warner Music U.S.
president/COO Doug Morris, then co-
chairman of Atlantic Records, who
suggested the song, which was origi-
nally a top 20 country hit for the Curb
group Boy Howdy.

“I'd recorded 20 tunes when Doug
originally suggested ‘I Swear’ for my
album,” says Levert. “I didn’t get
back to him in time, and the song
ended up with [Atlantic group] All-4-
One and became a No. 1 single. When
he called me with ‘I'd Give Anything,
I didn’t hesitate! And working with
[Grammy-winning producer] David
Foster was really great.”

EastWest's work on “Groove On
will focus on expanding Levert’s fan
base within the urban market as well
as with mainstream audiences, ac-
cording to Rhone. “We’re going to be

(Continued on page 21)

”

Sweet Success. While mixing tracks for artist Sweet Sable’s debut Street Life/Scotti
Bros. album “Old Times' Sake,” songwriter/producer/rapper Nikke Nicole was visited
by Street Life/Scotti Bros. urban music division president Kevin Evans and executives
from her publishing company. Pictured, from left, are James Jackson, director of
creative services, MCA Music; Evans; Carol Ware, VP of creative services, MCA
Music; Nicole; and James Alexander, executive VP of creative services, MCA Music.

THEY ROLL DEEP: Dozens of the hottest R&B croon-
ers showed up at Capitol Records’ studio B in Los Angeles
to record “U Will Know,” the first single from the forth-
coming Mercury Records soundtrack to the Gramerey Pic-
tures movie “Jason’s Lyric.”

“U Will Know” is a feel-good anthem that should provide
encouragement to any young person striving to reach a
positive goal. Profits from sales of the single, which goes

to retail Sept. 13, will be
donated to the Children’s
Defense Fund and the rm

United Negro College
Fund.
and the
Blves .

“I never thought any-
thing like this would hap-
pen,” says Gerald Levert.
“In an age where younger
brothers are out there on
the streets hurting each

Crooners’ Summit Generates Feel-Good
Anthem For Soundtrack To ‘Jason’s Lyric’

The film itself is about a young man (Allen Payne)
whose volatile relationship with his brother (Forest Whit-
aker) keeps him from pursuing his own dreams—until he
falls for a woman (Jada Pinkett) who gives him reason to
dream again.

Said Levert, “It’s definitely a historic occasion, and I
hope this isn’t the last time for this to happen ... every-
body was singing each other’s songs, and joking about how
we would have sang their
hits. It was beautiful.”

Look for the album at
retail Sept. 27. “Jason’s
Lyric” opens in theaters
Sept. 30.

MORE MOVIE Mad-
ness: Loud Records, the
Steven Rifkind Co., and
Miramax Pictures have

other, it was good having
all these vocalists come to-
gether to show a united
front. I think this will send a message to the young folks
out there.”

Joining Levert at the all-star recording session were
Tony Toni Toné, El DeBarge, Brian McKnight, Al B.
Sure!, Damian Hall, D’Angelo, Mint Condition, Shai, H-
Town, Intro, DRS, Portrait, Rude Boys, Boyz 11 Men,
and Silk.

Artists who were unable to attend the mega-session, but
laid down vocals at other studios, include Lenny Kravitz,
Aaron Hall, and Christopher Williams. Keith Sweat and
R. Kelly also are scheduled to participate.

Produced by McKnight and D’Angelo, who co-wrote the
song along with Luther Archer, “U Will Know” has a gos-
pel-influenced texture and choir feel, due in part to the
number of voices.

“I think the coming together of all these brothers will
enhance the image of African-American males across the
country,” says DeBarge.

Despite the logistical problems of bringing so many art-
ists together—Mercury senior director of A&R Sam Sapp
executive-produced the project—producer McKnight says
the session went off without a major hitch.

“Everybody was a star in there, but once we got started.
they all came together like a championship team.” says
McKnight. “We were singing like a choir within 30 min-
utes.”

by J. R. Reynolds

joined forces in connection
with the latter’s upcaming
release of the film “Fresh.”
Loud Records will issue the soundtrack, while the Rifkind
Co. will act as marketing consultant for the feature.

So far, artists slated to lay down tracks on the album
are Raekwon (from Wu-Tang Clan) and Genius. Also in-
cluded is a remix of the current Wu-Tang single “Can It
Be All So Simple.”

“Fresh” is described as an urban thriller, starring Sam-
uel Jackson, Giancarlo Esposito, N'Bushe, and new-
comer Sean Nelson. Both the film and soundtrack drop
Aug. 31.

Loud Records and the Rifkind Co. are owned by hip-hop
specialist Steven Rifkind.

STRIKE UP THE CABARET: Veteran recording artist
Patti LaBelle is bowing a new nightclub in Philadelphia
called Chez LaBelle. The cabaret-style venue will be a
showcase for new talent, with pericedic appearances by La-
Belle. Chez LaBelle is scheduled to open in October.

JACKSON LENDS HELPING HAND: Janet Jackson
will donate proceeds from her July 26-27 concert dates at
New York’s Radio City Music Hall to help fund a special
airlift to Rwanda. Jackson’s move is in response to the po-
litical turmoil in the Central African region that has left
thousands homeless, diseased, and starving. The airlift is
being organized through Americares.
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number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD singfe availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability,
(V) Vinyl single availability. (X) CD maxi-single availability. © 1994, Billboard/BP| Communications.
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FOR WEEK ENDING AUGUST 6, 1994 R&B SINGLES A-Z FOR WEEK ENDING AUGUST 6, 1994
TITLE (Publisher — Licensing Org) Sheet Music Dist.
38 100% PURE LOVE (Basement Bays, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP) HL
16 S0'S GIRL (Louis St, BMScrap Pyle, BMYTruteazin' Type
SymmsRaa m 75R88 o : T Compiled from a national sub-sample of POS ntdsale) muamnmmmm ber
Compiled from a national sampie of airplay supplied by Broadcast Data io Track service. stations ASCAP/Smokin’ Sound, ASCAP/WB, ASCAP) CPP/WBM il a sub-sam poi equi i numi
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by computed by cross- 60 ACTION (EMI Blackwood, BMI) HL of units soid to SoundScan, Inc. This data is used in the Hot R&B Singles chai
referencing exact times of airplay with Arbitron listener data. ThisdatasusedmmeHotR&BSmglschan 69 AFRO PUFFS (Suge, ASCAP) SoundScan
7 ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie- L
| x| = <[x[=z Loo, BMI/Wamer-Tameriane, BMI) HL/WBM < | x < | x
g18|3 glg|3 18 ANYTHING (FROM ABOVE THE RIM) (Wamer- gl¥ 8 g 8
@ .é é TITLE 2 g 5| TITLE TBaMnIl)eaaBn': BM\/interscope Pearl, BMI/Bam Jams, 2 % 5| vme 2 ,g é TITLE
-
= ARTIST (LABEL/DISTRIBUTING LABEL) [ = | ARTIST (LABEL/DISTRIBUTING LABEL) 1 ANY TIME, ANY PLACE/ANO ON AND ON (Black ke, - = | ARTIST (LABEL/DISTRIBUTING LABEL) k= = | ARTIST (LABEL/DISTRIBUTING LABEL)
' BIGGEST PART OF ME BMUFlyte Tyme, ASCAP) WBM THE MOST BEAUTIFUL GIRL IN...
*vo: NO.1 * * ) 47| 9 | TAKE 6 (RePRisE) 42 ANYTIME YOU NEED A FRIEND (Sony Songs, BMURye * % NO.1 % % 38|39 | 23 | THE MOST BEAU
| MISS PART TIME LOVER Songs, BM/WB, ASCAP/Waltyworld, ASCAP) HL/WBM 10 | FUNKDAFIED ANYTIME YOU NEED A FRIEND
1|1 [ 14| AARONHALL (SUASMCA) _ Bwisatio 1] |39 (25 |20 H-TOWN (DEATH ROW/INTERSCOPE) 4 BACK & FORTH (Zomba, BMUR Kelly, BMI) CPP 1)1 DA BRAT (SO 50 DEFICHAOS) 7wis at No. 1| | 39 [ 34 | 8 | {02k CaReY (cOLUMBIA)
- ANY TIME, ANY PLACE B= 19 BACK IN THE DAY (|I'IWSCOD0. ASCAP/MIHIM. . STROKE YOU UP CROOKLYN
2] 3 | 12| JaNET 1ACKSON (VIRGINY 40) 42 | 11 | PACK N THE DAY ASCAP/WB, ASCAP/Kendal, ASCAP) WBM 2115 | 2 | 21 17NGING FACES (BIG BEATATLANTIC) 40 | 32 | 12 | 31E CROGKLYN DODGERS (40 ACRESYMCA)
49 BELIEVE IN LOVE (Ted-On, BMi/Beck, BMUK-Rob,
SENDING MY LOVE , 7 2 FANTASTIC VOYAGE WORKER MAN
3 | 2| 13| Zhane aLcTowNMOTOWN) 41 (38 16 | GANT.SET ENOLGH 2"::’%"'28"&-5‘3‘”'/9"- BMV/Sony, BMI/Screen Gems- 3| 2 [ 12| EOQ0 it 41|38 | 18| pivrateric)
BACK & FORTH " NEVER ’ . ; , TOOTSEE ROLL CAPTAIN SAVE A HOE
4|8 16| Bk R ROUNDIVE) 42){ 56| 2 | NEVERLIE . “ :Isccﬁ:sqr PA_RT'OFB=IE) %’,‘:‘""m Pacific, 4) 8 | 10| gosovz mip-m 4240 | 10 | £75 (Sick wib' raives
ALWAYS IN MY HEART IEVE IN LOVE vil, ASCAP, ASCAP/Eri WILLING TO FORGIVE OLD TO THE NEW
5 | 5 |29 Tev campeett awestwarner sros. | [ 43 [ 26 | 26 | REETYERDERGRASS (ELexthn s AT el e 5 [ 4 |16 | ARETHA FRANKUIN (ARISTA) 43130 | 6 | Nice & sMoOTH (RALPGD)
| 6 | 16 | WiLLING TO FORGIVE 44| 40| 9 | LET ME LOVE YOU " Funky, ASCAP/Saja, BMUTroutman, BMI CPPHLAWEM [ [ o | 3 [0 | ANY TIME, ANY PLACE 44 | 42 | 21 | PUMPS AND A BUMP
D ARETHA FRANKLIN (ARISTA) LALAH HATHAWAY (VIRGIN) 45 BOP GUN (ONE NATION) (Gangsta Boogie, ASCAP/WE, JANET JACKSON (VIRGIN) HAMMER (GIANT)
5 THE RIGHT KINDA LOVER 100% PURE ASCAP/Deep Technology, ASCAP/Full Keel, ASCAF) 1 MISS YOU WHEN ! GIVE MY LOVE
L 8|12 PATT! LABELLE (MCA) 5(39)7 CRYSTAL y/ATE#SO(YJEERCURV) 91 BUCKTOWN (Stolen Souls, ASCAP/Bucktown, 1(6]15 AARON HALL (SILASYMCA) 651433 KEITE SWEAT (ELEKTRA)
- ASCAP/Bootcamp, ASCAP/Misam, ASCAP)
I'M NOT OVER YOU REGULATE
8 | 9 [ 15 | CRCr PENOTON (NSMIPERSPECTIVE) 4| 88) 5 | IEATOATION, g m;'aﬂélil;‘loi%:lz”f éf‘O'mMS-EMI. ASCAP) 8|5 |14 | BRSNS nate pocc oeatrowy | [46 [ 51|22 | BEMEVEINLOVE o cxren
9 | 7 [3a] YOUR BODY'S CALLIN' 47|41 | 23 | THE MOST BEAUTIFUL GIRL IN... BMVBrowntow Sound, BWYab Yum, BMUSony, M) | | 8 | 9 | 13 e e 4746 | 16 [ ANYTHING
g FUNKDAFIED ::w:m:;r:v WAYS i e LIS i g BACK & Foanziy ) n svsr(m 'r)HE NIGHT
10712 | 9 | pa'sraT (50 50 DEFcHaoscoLuMBi | |48 | 35 | 25 | TERNGAAKTON R ATACEARISTA) b %ﬂf#&;n‘gmm%ﬁiﬁ“" CPP 1 110 7 [15 ] RASAR BLACKEROUNDIIVE) 48) 66 | 2 | RIPHASE (MAVERICKSIRE/REPRISE)
WHAT ABOUT US | BELIEVE BM1/Misam, ASCAP/Target Practice, ASCAP/Va BACK IN THE DAY ! WEEKEND LOVE/BLACK HAND SIDE
1111015 JODEC! (UPTOWN/MCA) 49(32]19 SOUNDS OF BLACKNESS (PERSPECTIVE) White, ASCAP/DAMASTrAg,“ASCAP/Zmba, Asw"/yjm iz AHMAD (GIANT) 49)56 [ 4 QUEEN LATIFAH (ME(I#OWN)
12 15| 9 | WHEN CAN | SEE YOU 50 51 | 3 | SWEET FUNKY THING Merchant, ASCAP) CPP 122|114 | GVEITUP 50 | 44 | 13 | PART TIME LOVER/'M STILL...
1 BABYFACE (EPIC) ETERNAL (E| 94 DEEP DOWN (Polygram Int'l, ASCAP/Maynes, PUBLIC ENEMY (DEF JAM/RALASLAND) H-TOWN/AL B. SURE! (DEATH ROW)
™ AT YOUR BEST (YOU ARE LOVE) AGE Al BUT A... ASCAP/Salt Des Nutz, ASCAP/Lanoma, ASCAP/EMI 7 THIS D.J. LET ME LOVE YOU
13120 6 | Rauvan {(BLACKGROUND/JIVE) 51524 GE J&'&?Ja’l"ﬁi?m.b’a 6 m Ag(r”)momu e 1312 WARREN G (VIOLATOR/RALASLAND) 511581 6 | ALam HATHAWAY (VIRGIN)
Y OF A ince Paul, Bl
AND ON AND ON ! pLlils g Ta NKY Y-2 "LL REMEM
14 [ 13 | 11 | J3NET JACKSON MIRGIN) 52 | 37 | 1 | T o amapiny T IEND ﬁdcxe/:‘d“g;:'f» BMI/Hamitton, BMI/Collins, (30) 13| 8 | FN N EmoscoLumem 52|47 | 12 [ L A Mo
ANYTHING | SWEAR 1 YOUR BODY'S CALLIN' DUNKIE BUTT
1511|120 SWV (RCA) 53(55(13 ALL-4-ONE (BLITZZ/ATLANTIC) % :g:;‘ S:;ls. w?%:gwg:s’gg ITT0YA 1511011 R. KELLY (JIVE) 534538 12 GAUGE (STREET LIFE/SCOTTI BROS.)
) ¥'D GIVE ANYTHING WHERE MY HOMIEZ?... 63 DON'T STOP (Donril, ASCAP/Zomba, ASCAP THE RIGHT KINDA LOVER PLAYER'S BALL
ls 22 2 GERALD LEVERT (EASTWEST) 54539 ILL AL SKRATCH (MERCURV) Rnghman, ASC;?;“S:IWHO' SouﬂnD:BMVESIA A{)ﬂ‘?lﬂ 161611 PATTI LABELLE (MCA) 54 (52|27 OUTKAST (LAFACE/ARISTA)
17| 14 | 12 | BOOTI CALL 55159 | 6 | THE MOON ASCAP) CPP 17 | 17 | 15 | 'M NOT OVER YOU 55) 67 | 12 | WARRIORS DRUM
BLACKSTREET (INTERSCOPE) 33 ERIC ROBERSON (WARNER BROS.) 29 DO YOU WANNA GET FUNKY (Cole-Clivilles, CE CE PENISTON (ASM/PERSPECTIVE) 39 KING JUST {BLACK FIST/SELECT)
90'S GIRL PLAYALISTH UzZIK ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) 5 SOUTHERNPLAYALISTICADILLACMUZIK CANIT SIMP
18| 17 | 13 | BlACKaIRL (KAPERRCAY 50— | 1 | 3 e AT GADILLACH 80 EASE MY MIND (EM) Blackwood, BMVArrested (AD] 23| 5 | 30VIAS Carrcemmanas DILLAC 5148 ] 6 | G A i oo
= Development, BMI) HL =
SLOW WINE ) ! :
19| 18| 8 | T0Nv: TONI TONE! (WINGMERCURY) BD] — | 1 | DO o wace (DEATH ROW) 81 :;S'/YECQME.BE"AI%& {Harringur, BMU/Joe Public, 19|21 | 2 | BOP GUN (ONE NATION) 57){ 60| 5 T
. nsign,
I'M READY RN DOWN THE LIGHTS WHERE MY HOMIEZ? ; CAN wIT IT
2016|2 TEVIN CAMPBELL (QWEST/WARNER BROS.) i ﬂ —|1 TUSHANICE {MOTOWN) 6 1 %Jg;%‘m}%cgg'g;m/ Almo, 20|18(7 ILL AL SKRATCH (MERCURY) @ —| 1 USHE#(LGAEFTACEIARISTA)
YOU MEAN THE WORLD TO ME SOMEWHERE 1 1) NEVER LIE ) THE WORLD IS YOURS
21|19 | 26 | 15} BRAXTON (LAFACE/ARISTA) 594510 | SaNice votowmy i ggmis&%mr&ﬂg;mmﬂc’ AP) 2173 | 2 | MianTORE (Mca) 59170 | 6 | NS SOromem
7 DO YOU WANNA GET FUNKY - Joy 13 FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy, ) WHEN CAN | SEE YOU GOT ME WAITING
22 28| 3 | C5C MUSIC FACTORY (GOLUMBIA) 80} — | 1 | Biackstreer anterscope) ASCAP/Portrait-Solar, Asa&yp/cimb L ASCAP) 2\ 25| 7 | BaBvract (€PIC) 60 41120 | JEAw'D & THE BOYZ (UPTOWNMCA)
GOT ME WAITING MY HEART BELONGS TO U 100 FLAVAIN YA EAR (For Ya Ear, ASCAP/Janice Combs, ASCAP) ALWAYS IN MY HEART & NO GUNS, NO MURDER
23|21 |21 | UEay D & THE BOYZ (UPTOWNMCA) 61 (60|15 | Jopec wuptownacA) 2 FUNKDAFIED (o So Def, ASCAP/EMI April, ASCAP/Air | | 23 [ 20| 6 | TV CaMPBeLs (wWESTwARNER BRos, | [61) 74 | 2 | NO,GUNS, NO
% STROKE YOU UP = Control, ASCAP)
28) 43 | 2 | 2HANGING FAGES (BIG BEATIATLANTIC) 82169 | 2 | ROE MR ATION 37 FUNKY V-2~(3S£N° Hassle, ASCAP) The (2|7 | oMk (INTERSCOPE) 6255 |20 | SHEET mﬁ%}:}tscmos)
== ; 35 GIVE IT UP (Suburban Funk, BMI/Bring The Noize,
‘ NUTTIN' BUT LOVE ) TOOTSEE ROLL : 90'S GIRL & NONE OF YOUR BUSINESS
2 27| 9 | Hgavy D & THE BOYZ (UPTOWNMCA) (8372 | 2 | IO e u gzm mmg'(gt‘zl)nuz-m G 25 (22| 10 | GraCkeiRL (KAPERRCA) [83)] 68 | 2 | SALT-N.PEPA (NEXT PLATEAULONDON)
SOMEONE TO LOVE 2 i e’ PLACE WHERE YOU BELONG 7} ING'S WRONG
26 24| 14 | inT conpITION (PERSPECTIVE) (6 65 | 4 | WHORREY vcn ot P{Ex;mﬂm April, ASCAPAncle Ronmi’s, | 26 | 24 | 9 | ELACEAYHERE ¥ o B0l — | 1 | RO T Reer OrescoT™ BRos.)
77 REGULATE e YOURLOVE IS A... 70 HAPPINESS (Blue Water, BMVEastWest, BMU/Wamer 100% PURE LOVE BORN TO ROLL
D] 29 | 17 | A RAtN o & NATE DOGG (DEATH ROW) 85— [ 1 | WHITEHEAD BROS, (MOTOWN) Chappell, Buvunov:a. ASCAP/EMI Aprl ASCAP) 20| 26 | 13 | CRYSTAL WATERS (MERCURY) 65 | 63 | 23 | \ASTA ACE INC. (DELICIOUS VINYL)
WHEN | GIVE MY LOVE WHERE IS MY LOVE? 52 | BELIEVE (Flyte Tyme, ASCAP/Bridgeport, BMI) WBM SENDING MY LOVE BUMP N’ GRIND
|23 |7 | KETH SWEAT (ELERTRA) 66 (63| 6 | ¢l Denaroe (REPRISE) 21 I'D GIVE ANYTHING (Full Keel, ASCAP/Farrenuff, 28 | 19 [ 12 | 334Ne (ILL TOWNMOTOWN) 66 (53|25 | & keLry uve)
78 SPEND THE NIGHT LOVE ON MY MIND ASCA/Farren Curtis, BMI/Longitude, BMU/August Wind, DIARY OF A MADMAN 1 BELI
) 34| 6 | SR T T eRePRISE) 0] 58] 18| ILOYEON MY MIND o, g SHUADO Pj;v;, o " IM',‘IASA(;A&/;A; g:rg.d BMD) | [23]28| 6 | CRAVEDIGGAZ (GEE STREETASLAND) 67 | 54 | 16 | LRNIEYE eiackness ersecTve)
1 E (EMI Apri
THE PLACE WHERE YOU BELONG LACK HAN Alasl 5 35 NUTTIN' BUT LO! N
30|30 10| 5% vcar 68 | 67| 10 | BLACK HAND (ﬂgv%wm ASCAP/Full Keel, ASCAP/Air Control, ASCAP) ) 30435 | 6 | (eavy D s THe aov‘ﬁumowwu) 68 | 69 [ 13 | BUCKTOWN | (WRECK/NERVOUS)
31 31 WEEKEND LOVE (1) ACTION B L P MIER YOU {EWot ok, ASCAF/ENI Viegin, PUMP NOBODY RIDES FOR FREE
) 4 9 — | 1 ASCAP/Stacy Piersa, BMU/Chrysalis, BMI) CPP 31(37]10 69| — | 4
::EVEEN SL'A;:AH {MOTOWN) TERROR FABULOUS (EASTWEST) 3 1 MISS YOU (MCA, ASCAP/Jamron, ASCAP/S: tness, VOLUME 10 (IMMORTAL/RCA) BIGGY SMALLZ (LIFE/BELLMARK)
&) TAKE IT EASY M) Hi INFATUATION ACTION
3233 | 6 | NONA GAYE & # (NPG/BELLMARK) 10] — | 3 | VADTion Weeoeomervous) 10 ?,‘I,).o;' OVER YOU (Last Sorg, ASCAP/Third Coast, ASCAP) 32127 |10 jawwe Foxx iFon 7062 2 | TermoR FABULOUS (EASTWEST)
33)| 36 | 24 | |7 SEEMS LIKE YOU'RE READY 71| 61| 10 | INNER CITY BLUES 32 1'M READY (Ecaf, BMU/Sony, BMI) HL 33| 50 | 2 | DO.YOU WANNA GET FUNKY 71| —| 1 | RoMANTIC caLL
s R. KELLY (JIVE) ANGELA WINBUSH (ELEKTRA) 43  INFATUATION (Foxxhole, BMI) C+C MUSIC FACTORY (COLUMBIA) q PATRA FEATURING YO-YO (EPIC)
& SUMMER BUNNIES HAPPINESS 62 INNER CITY BLUES (Jobete, ASCAP) CPP TAKE T EASY H MY
W) 54| 7 | RNELLy over 72| 64| 2 | GiliY LAWRENCE (EASTWEST) 97 1 ONLY HAVE EYES FOR FOR YOU (Wamer Bros., 34133 | 5 | MaD LioN (WEEDED/NERVOUS) 12|57 8 | HMY SO0 b auest uver
- ASCAP) WBM
EVERYTHING IS GONNA BE... i '
39)] 57 | 3 | SOUNDS OF BLACKNESS (PERSPECTIVE) 13)162|6 i'?m!(‘ysmmx) 2] ’lﬂm%r M(Moflﬂn Active, ASCAP/Rick Hall, ASCAP) 3531119 ¥8rg 3‘%%"«‘5%%’1'&%1’3 ME 13f64)2 'r:.'cw? Ecﬁg»!am (QWEST/WARNER BROS.)
ey FANTASTIC VOYAGE \ TONIGHT 3% WHOSE IS IT? 54 EVER LOVE
36{ 46 | 10 | COGLIo tromimy Bov) J41 —| 1 | yScapt (50 50 DEFCOLUMBIA) 771 WANNA BE YOURS (Pac Jam, BMI) (36)] 49 | 6 | MeLviN RILEY (Mca) T —| 1 | SO ey coonminuuM)
— THIS = SRR, HEADS 44 LET ME LOVE YOU (Bam Jams, BMI/ pe Pearl, SAEPY NEARS, — P——
31] 49| 5 | THRRENG VIOLATORRALISLAND) 5] — | ! | FuceesTranziaToR crew Rurenouse) | g Exy:‘ g:","f;';::’('; ;M&W%PMI Aori 37136 | 9 | FuceesTraNzLATOR crew Rurrhouse) | [13] — | 3 | RAMMER ANT)
(O Tracks moving up the chart with airplay gains. © 1994 Billboard/BP1 Communications. ASCAP/Full Keel, ASCAP/Air Control, ASCAP) HUWBM | (O Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.
98 LOVE WON'T LET ME WAIT (Wamner-Tamerl
HOT IIEI:IIIIIIENT AIRPLAY THE MOON (e
53 THE MOON (Smoke Effects, ASCAP) 75 ROMANTIC CALL (Howie Teo, ASCAP/Irving, 71 TURN DOWN THE LIGHTS (Bobizzz, BMUMettree,
46 THE MOST BEAUTIFUL GIRL IN THE WORLD ASCAP/Zomba, ASCAP/Aunt Hilda, ASCAP/Street BMU/Sony, BMI)
112 m&ﬂ yw '»ng" ELExTRA Anom oiﬁ%?c‘ﬁggﬂ? (Controversy, ASCAP/WB, ASCAP) WBM Knowledge, ASCAP) 95 UNITED FRONT (EMI Blackwood, BMVArrested
P HEY MR DA 56 NAPPY HEADS (Tete San Ko, ASCAP/Obverse Creation, 84  SEE ME (Zomba, BMVWamer-Tameriane, BMI) CPP/WBM Development, BMI)
2|22 h 15|10 2 . D.J. ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL 5 SENDING MY LOVE (3th Town, ASCAP/Naughty, 30 WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
JODEC (UPTOWN/MCA) 3 | ZHANE (FLAVOR unTEPIC 33 NEVER LIE (Hook, ASCAP/Zomba, ASCAP/Teaspoon, ASCAP/WB, ASCAP) WBM ASCAP/S.1.D, ASCAP)
3 || 1 | oup miMES' sake 16| 7 | 14 | NEVER KEEPING SECRETS ASCAP) CPP 22 SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap 14 WHAT ABOUT US (EM! April. ASCAP/DeSwing Mob,
SWEET SABLE (STREET LIFE/SCOTTI BROS.) BABYFACE (EPIC) 78 NO GUNS, NO MURDER (Dope On Plastic, And More, BMI) ASCAP/Saja, BMV/Troutman, BMY/Devell-Up-Mo, BMI) WBM
‘ | | BumP v GrIND 17 16| 11 | wHATTA Man ASCAP/BAMB, BMI) _ 31 SOMEONE TO LOVE (New Perspective, ASCAP) 72 WHAT CAN | SAY TO YOU (YO JUSTIFY MY LOVE)
. R. KELLY (JIVE) SALT-N-PEPAVEN VOGUE (NEXT PLATEAU) 26 NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI April, 79 SOMETHING'S WRONG (BUMP N’ GRIND) (Zomba, BM)) (Zomba, ASCAP/Art & Rhythm, ASCAP/Pocketown, ASCAP)
ASCAP/Eazy-Duzit, ASCAP) HL 57  SOMEWHERE (EMI April, ASCAP/Shanice 4 U, ASCAPKG 11 WHEN CAN | SEE YOU (Sony, BMVEcaf, BMI)
SHIRaN /21§ [ GHIHERE GICMANBIATURE) 18 (12| 6 | SONNALOVE YOU RIGHT 92 OH MY GOD (Zomba, ASCAP/lazz Merchart, ASCAP) CPP Blunt, ASCAP/Babydon, ASCAP/Soqy, ASCAP/Zomba, 28 WHEN | GIVE MY LOVE (Hoith Sweal, ASCAP/E/A ASCAPA,
61 OLD TO THE NEW (Nice & Smooth, ASCAP/Phat Kat, ASCAP/isaya He's Funky, ASCAP/Pencrysha, ASCAP) CPP ASCAP/Scuttsvile, BMVEM! Blackwood, BMI) WBM
6l6ls ezcsterg&a(trmzczuncs 191321 | SHOOP . ext LATEAULONDON) BMUEMI Blackwood, BMI) HL 41  SOUTHERNPLAYALISTICADILLACMUZIK (Gnat 39 WHERE MY HOMIEZ? (COME AROUND MY WAY)
U SEND ME SWINGIN HOW DO YOU LIKE 117 96 QUTSIDE YOUR DOOR (Wamer-Tamertane, Booty, ASCAP/Chrysalis, ASCAP/Siff Shirt, (Brian-Paul, ASCAP/Gabz, ASCAP/11C, ASCAP)
1056 ) 0|1 ? BMURevolutionary fazz Giant, BMNomad-Noman, BM) WBM BMV/Organized Noize, BMI) CPP 47 WHOSE IS IT? (MCA, ASCAP/Deedle Dee, ASCAP)
AN CONDITION(EERSRECTIVE) KEITHISWEATIIELEKTRA) 48 PRARTTIMELOVERA'M STILL IN LOVE WITHYOU (ivi. 36 SPEND THE NIGHT (Zomba, BMUR Kelly, BMI) CPP 6 WILLING TO FORGIVE (Ecaf, BMSony, BM/Warner-
8| 3| 2 | ROUND AND ROUND 21 {17 [ 21 | ANNIVERSARY BMUAI Green, BMU/Swing Mob, BMVEMI, ASCAP/EMI Apd, 9 STROKE YOU UP (Zomba, BMI) Tamerlane, BMUBoobie-L0o, BMI) HL/WBM
GLENN JONES (ATLANTIC) TONY! TONI! TONE! (WING/MERCURY) ASCAP/DeSwing Mob, ASCAP) H/WBM/CPP 54 SWEET FUNKY THING (MCA, ASCAP/Matak, 58 WORKER MAN (Tony Kelly, ASCAP/Zomba,
9|1 [myiove 22|15 23 | JusT Kickin IT 89 PEACE SIGN (TMC, ASCAP/Far Out, ASCAP/Polygram ASCAP/Mygag, ASCAP/Polygram, ASCAP/Mad Fly, ASCAP) ASCAP/Aunt Hilda, ASCAP) CPP
MARY J. BLIGE (UPTOWN/MCA) XSCAPE (SO SO DEF/COLUMBIA) Int}, ASCAP) 88  SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis, 73  THE WORLD IS YOURS (Pete Rock, ASCAP/IIl Will,
CAN WE TALK BREATHE AGAIN 25 THE PLACE WHERE YOU BELONG (FROM BEVERLY ASCAP/AIl Init, ASCAP/Cats On The Prowi, ASCAP/Vent ASCAP/Skematics, ASCAP/Zomba, ASCAP) CPP
10| 8 [ 14| 150N CAMPBELL (QWESTAWARNER gros.) | |23 [ — [ 15| Toni sraxton tAracE/aRisTA) HILLS COP IIF) (Music Corp. Of America, BM/Gasoline Noir, ASCAP/Famous, ASCAP) CPP/HL 68 lgg‘ DON'T HAVE TO CRY (3 Boyz From Newark,
. Alley, BMUVandy, ASCAP/MCA, ASCAP/Petrol Lane, 55 TAKE IT EASY (Misam, ASCAP) P/Polygram int'l, ASCAP/Zomba, ASCAP/Black
11 14 [ 40 | THAT'S THE WAY LOVE GOES 24|18 | 13 | YN DERS T ANDING  uvB) ASCAP/G.Spot, BM/Yppah, ASCAP/Sony, ASCAPYCPP 27 THIS D.J. (Warren G, ASCAP) Hand, ASCAP) CPP
64  PUMP (Troutman, BMVSaja, BMURubber Band, BM)WBM 86 THIS IS FOR THE LOVER IN YOU (Epic, BMV/Solar, 23 YOU MEAN THE WORLD TO ME (Stitf Shirt,
12| 9 | 10| GROOVE THANG own 3|13 | D e e DL AL A T 17 REGULATE (FROM ABOVE THE RIM) (Suge, BMUSilver Sounds, ASCAP) BMUWamer-Tamerlane, BMV/Ecat, BMI/Sony Songs,
ASCAP/Warren G, ASCAP/WB, ASCAP) WBM 82 THROUGH THE RAIN (K-lack Top 10, ASCAP/Neruss, ASCAP) BMU/Boobie-Loo, BMI) HLAWBM
13| 11 5 | cOMIN' ON STRONG Recuments are titles which have appeared on the Hot RL8 8 THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New 59 TONIGHT (Stiff Shirt, BMOrganized Noize, BM}) 12 YOUR BODY'S CALLIN' (Zomba, BMUR Kelly, BMI) CPP
SUDDEN CHANGE (EASTWEST) Singles chart for 20 weeks and have dropped below the top 50. Perspective, ASCAP) WBM 20 TOOTSEE ROLL (Downlow Quad, BMI) 74 YOUR LOVE IS A... (K&J, BMU/Sony, ASCAP)
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MOVIN' ON UP: This week, three records make significant gains:
“Stroke You Up” by Changing Faces on Big Beat (26-9), “Do You Wanna
Get Funky” by C+C Music Factory (Columbia) (41-29), and “Never Lie”
by Immature (MCA) (562-33). “Stroke You" nearly doubled in total points,
moving up 17 positions to No. 9. It ranks No. 2 at WOWI Norfolk, Va., and
is top 10 at five other stations, including WQUE New Orleans, WQMG
Greensboro, N.C., and WAMO Pittsburgh. “Do You Wanna” earns Greatest
Gainer/Airplay again this week, with an increase in plays of 53%. It ranks
top 10 at five, including WRKS New York, WQUE, and WXYV Baltimore.
“Never Lie” earns the Greatest Gainer/Sales, and it had a great week at
radio. It's No. 1 at KMJQ Houston and is top 10 at four others; WJHM
Orlando, WFXE Columbus, Ga., and KJMZ and KKDA-FM, both in Dallas.

DREAMS COME TRUE: The R&B/Adult chart, which appears in the
R&B Airplay Monitor, was created in recognition of the changes taking
place in radio. As the population of America ages, increasing the listener-
ship of AC radio, a new format was created to cater to the tastes of older
R&B fans. Those stations vary in programming style, the number of cur-
rents versus oldies, ete., but the targeted demographic is definitely the
adult listener. I believe in the chart, because I believe established R&B art-
ists should also have an opportunity to obtain No. 1 chart status. So we
saluted Aretha Franklin for her six-week run, and this week I'm just tick-
led about “Right Kinda Lover” by I"atti LaBelle (MCA) sitting atop the
R&B/Adult chart. 1t’s nice to know that something works the way it was
intended.

GO TELL IT ON THE MOUNTAIN: Valley Distributors recently insti-
tuted a change in its policy on independently distributed singles. The firm
no longer will sell singles manufactured by independent labels. This new
policy has alarmed a few independent manufacturers because Valley is one
the biggest suppliers of UPC codes used by SoundScan for our retail data
collection. Although Valley has stopped selling singles from independents,
it still maintains a large database. Therefore, it's still important that indie
labels notify Valley of newly released product. Manufacturers that used to
rely on Valley to make sure that new releases were being tracked should
contact Valerie Carroll at SoundScan to request a “Title Addition Form.”

SHOUT IT OUT: Please tell everybody you know that Terri Rossi will
be in effect at the Billboard/Monitor Radio Conference & Awards, Sept. 8-
10 at the New York Hilton & Towers. Nothing has changed. 1 still expect
everyone who said he or she planned to attend the conference to show up
in September. And this means all my favorite radio professionals: Pierre
Bradshaw, Eric Faison, Ilector Hannibal, Michael “Heart Attack”
Mauzone, Brian Wallace, Wayne Brown, Tony Fields, Toya Beasley,
Monica May, Tony Gray, Roy Sampson, Jammin’ Jay Michaels, Tori
Turner, Marv Hankston, Vicki Buchanon, and on and on. We have a
great opportunity to be part of a major conference, joining with air person-
alities, programmers, and music directors from other formats. So, please,
please, baby, please, tell everybody I'll be here waiting to greet you all. See
you in New York in September!

|
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GERALD LEVERT GIVES EVERYTHING ON SOPHOMORE SOLO ALBUM

(Continned from page 18)
advertising in national publications
like Vibe, with local outlets, and in the
college market,” she says. “He's one
of the great R&B voices of today, and
we're presenting him as a clean-cut,
handsome, intelligent young black
man.”

Levert began recording “Groove
On" toward the end of 1993. Having
co-produced and co-written 10 of the
12 cuts, he says, “The album took a lot
of hard work, but after the reaction I
got from the first solo project, |
wanted to try it again.”

While he has enjoyed a run of four
gold-plus albums with the group Le-
vert, the talented producer/song-
writer/artist grabbed strong chart
honors with his 1991 gold-plus solo
debut, “Private Line.”

The set yielded four R&B hits: the
title cut, “Baby Hold On To Me” (a
duet with his father, Eddie, of the leg-
endary O’Jays), “School Me,” and
“Can You Handle It.” A 20-city head-
lining tour with R. Kelly in 1992 fur-
ther cemented Levert's popularity.

“I didn’t feel comfortable at first
going out without the group for the
first time, but 1 must say the re-
sponses we got went way beyond
what I expected,” Levert says.

Immediately following his first solo
tour, lL.evert worked with his band
mates, brother Sean and partner
Mare Gordon, on the group’s 1993
“For Real Tho™ album. Subsequently,
he completed production work for
Men At Large, the new Perspective
Records group Drama, an upcoming
solo album for Rude Boys lead singer
Joe Little, and tracks for Barry
White’s upcoming album. He's also
completing a tour with the O"Jays and

KING JUST

(Continued from puge 18)

did for “Warrior's Drum” was mostly
bring it above ground. “As obvious as
its hook was, radio exposure was lim-
ited,” Cheek says. And since acquir-
ing the record, Select has been devel-
oping the song into “a radio-viable
record.”

Among the first stations to put
“Warrior's Drum” in rotation were
WQHT (Hot 97) New York, KMEL
San Francisco, and WRKS New
York. Cheek admits the record has
been out for a while, but says it's just
getting started.

“We're working urban radio, and
CHR stations are coming in stronger
than ever. In many respects, it's still
very new to radio,” he says.

A “Warrior's Drum” videoclip is
airing at national and local outlets,
including New York's “Video Music
Box,” where it's at the top of the play-
list.

Retail action for “Warrior's Drum”
has been leading the radio play. So
far, the record has sold 32,000 units,
according to SoundScan data. Says
Cheek, “When radio does kick in,
we'll be talking about a huge record.”

The second single, “Boom Bow,”
will drop approximately three weeks
before “The Mystics Of The God.”
Says Cheek, “When it does hit, we’ll
be working with Black Fist to try and
increase Just's visibility. He'll be do-
ing performances, promotional tour-
ing, and much more.”

the Whispers.

Levert recently lost a significant
amount of weight. Sayvs Rhone, “His
new [ physical] presentation is also go-
ing to get us a new market.”

Two major launch events, in New
York and Los Angeles, are planned to
coincide with the release of “Groove
On,” according to Mason, while cross-
promotions with Anheuser-Busch and
Dark And Lovely hair care produets
(Levert is a national spokesman) are
also in the works.

THRVRE
AN

PUBLIS

BIGGEST PART OF ME
Published by Windswept Pacific Ent.
Co. d/b/a Longitude Music Co. (BMD

“We listened to that Ambrosia tune grow-
ing up, and it’s a song that we've always
loved,” says Take 6 member Alvin Chea.
‘*“Harmonically, it does some really nice

Rhone says Levert's domestie sue-
cess with “I'd Give Anything” will
help lead the way for “a tremendous
breakthrough overseas. The song is a
universal hit, and the international
marketplace is a major, major focus
for us.”

Levert says he hopes to tour be-
hind the album’s release “with a tradi-
tional kind of R&B show—with horns
and everything,” he says. “I want to
do a '90s version of a '60s soul show

. where I can really rock the roof?”

HING

| things. We're big fans of
the Doobie Brothers and ' el
Kenny Loggins and that
kind of harmonic sound b

of the early '80s. Look-
ing back, ‘Biggest Part
Of Me’ was one of those
songs that just kept
coming up when we
were doing a sound

On their latest
release, “Hear The
Band,” the members
of Take 6 move away
from their purely a

TAKE 6

cappella approach
to full band
accompaniment.
The new record also
marks the first time
the band has
covered a pop tune.
By changing a word
here and a line
there, Take 6
transforms the
David Pack-penned
“Biggest Part Of
Me,” a No. 3 hit for
Ambrosia in 1980,
into a pep/gospel
classic.

Edited By Peter Cronin

check or fooling around singing on the
bus. So we've really been telling ourselves !
that we should cover that tune. We redi- ‘
rected some of the lyrics, but not that
many people actually knew what they
were anyway. They just liked the melody,
and we've learned over the course of our
career that you don’t want to beat people
over the head with what you're singing
about. Our mission with Take 6 has al-
ways been to get the word out to people
who wouldn’t ordinarily listen to gospel
music. If they listen and like it, then
they’ll take a closer look at what’s being
said, and we’ve done our job. I think you
have to lend your own interpretation to a
song without putting so much of your sig-
nature on it that the hook and the feeling
are lost.”

World Cup Performance. RCA recording artist Martha Wash performed two
songs from her self-titled album during the opening ceremonies of the World Cup
in Pontiac, Mich. The performance was televised worldwide to an estimated
audience of 150 million.
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Easy Moe Bee Gets Busy With P.E., 2Pac;
Lady Of Rage Cuts Tracks With DJ Premier

MOE BEATS: Producer Easy Moe
Bee has been busy. In addition to su-
pervising “Black Coffee,” the flyest cut
on Heavy D & the Boyz' “Nuttin’ But
Love™ album on Uptown/MCA, as well
as tracks for acts like Public Enemy,
the Notorious Big, and Craig Mack
(the latter two are the first artists on
Bad Boy Entertainment), Bee worked
on three songs (“Straight Ballin’,”
“Temptation Hey,” and “Runnin’ From
The Police™) for 2Pac’s next Inter-
scope album, “Me Against The World,”
due in the fall.

Also, Bee's group, Rappin’ Is Fun-
damental, has a single called “Hell Of
A Guy” on the act’s own label, Soul
Survivor Records. Mister Cee (Big
Daddy Kane’s DJ) helped RIF develop
underground interest on the track, as
he did with IIl Al Skratch’s “Where

by Havelock Nelson
My Homiez? (Come Around My Way).”

THE 411: “What's The 411" is a local
TV program that mixes music videos
with celebrity interviews, lifestyle
news, and entertainment reviews as it
seeks to be a beehive of culture. I'd be
screaming “Zingalamaduni” if the
show’s hosts—Rocenia Williams, a
publicity manager at Atlantic Records,
and Erika Gaynor-—and its corre-
spondents talked less at the camera

: AMUSEMENT BUSINESS®
| BOXSCORE ™ussts
‘ GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Tichet Price(s) Capacity Promoter
PINK FLOYD Giants Stadium July 17-18 4414220 113,554 Concert Prods.
East Ruthertord, N.J. $15/825 two International USA
sellowts Deisener/Slater
Enterprises
PINK FLOYD Pontiac Silverdome  July 14-15 $3.772,950 111,358 Concert Prods.
Pontiac, Mich. Gross record two International USA
$60/322.50 soliouts Betkin Prods.
EAGLES Arena, July 17-19 $3.058.445 “us 462 Concerts
The Omai Gross record theoe
Atlanta $100/375/ sollowts
$50/$35
EAGLES Florida Citrus Bowl  July 23 $2610811 41.342 Starlight
MELISSA ETHERIDGE Orlando Centroplex Gross record sellowt Entertainment
Orlando, Fla. $85.50/350.50 American
Concerts
EAGLES Orange Bowl July 24 $2,420,888 42,037 Fantasma Prods.
MELISSA ETHERIDGE Miami $85.50/$50.50/ sollowt
$35.50
EAGLES Louisiana July21 $1,582,005 42,015 PACE Concerts
MELISSA ETHERIDGE Superdome $75/340/ setiowt
New Orleans $22.50
BETTE MIDLER Nassau Veterans July 18-19 $1,194.905 2315 Radio City
Memorial Coliseum $15/350/ 2840 Music Hall
Uniondale, N.Y. $30 two shows Prods.
BETTE MIDLER Byrme Meadowlands  July 15-16 $1.161,4%0 20,541 Radio City
Arana $75/850/ 23680 Music Hall
East Ruthertord, N.J. $30 two shows Prods.
LOLLAPALOOZA ‘94: Harriet Island July 12 $916,052 n3im Jam Prods.
SMASHING PUMPKINS St Paul, Minn. $2150 sollout
BEASTIE 80YS
GEORGE CLINTON &
THE P-FUNK ALLSTARS
THE BREEDERS
A TRIBE CALLED QUEST
L7, THE BOREDOMS
NICK CAVE & THE BAD
SEEDS
JIMNEY BUFFETT & Pine Knob July 18-20 $828.252 30,604 Glass Palace
THE CORAL REEFER BAND |  Music Theatre $45/329.50/ two Promotions
THE IGUANAS Clarkston, Mich. $22.50 sollouts
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville, Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

and more with each other. They need
to show more of their natural charm.
Also, the program could benefit from
a tighter flow. Still, “What's The 411,”
which airs on WNYC (Channel 31)
New York, from 1-2 a.m. Sunday, is in-
teresting and full of possibilities.

TAKE IT EASY: Recently at D&D
Studios in New York, the Lady Of
Rage was working on tracks with DJ
Premier from Gang Starr. The Death
Row/Interscope MC says the songs on
her much-anticipated debut set will be
produced by Premier, as well as That
Nigga Daz and Dr. Dre ... New York
radio has two top hip-hop producers
cutting and mixing over its commercial
airwaves. Evil D, from Black Moon,
now can be heard Fridays, from 6-8
p.m., on WQHT (Hot 97). He joins DJ
Premier, who has been broadcasting
Friday nights (6-9 p.m.) over WBLS
since earlier this year . .. Roberta Ma-
grini has been named director of pub-
licity at Priority Records in New York

. Maverick Records has signed DJ
Battlecat as an artist and producer.
The label’s also got Dana Dane, whose
single “Record Jock” is due in Sep-
tember. Battlecat produced.

Dope hip-hop photographer Daniel
Hastings will direct the video transla-
tion of Jeru The Damaja’s next single,
“Can’t Stop The Prophet.” The clip will
feature live footage with animation . . .
Rob Base & DJ. EZ Rock, who have
been the victims of false rumors in the
past (like, “I heard Rob Base died of a
heart attack while smoking crack”),
will return to record racks later this
month with the single “Break A
Dawn.” Released on Funky Bass Rec-
ords, which is owned by the artists and
Al Ellentash and distributed by War-
lock, the song is the title track of the
act’s album, which will ship within
weeks of the single ... Teddy Riley,
who pioneered new jack swing, and Dr.
Dre, the inventor of g-fonk, have two
things in common. Besides backing ma-
jor creative innovations in '90s black
pop, they both record for Interscope.
Riley’s group, Blackstreet, is one part
buppie smooth, one part gangsta slick.
With its rich, musical tapestry and
thick, tumbling beats, you'd have to be
more vegetable than human not to
twitch to “Booty Call,” the group’s cur-
rent hit single . . . Canadian transplant
Maestro Fresh Wes, now living in
Brooklyn, N.Y., has a funky new single,
“How Many Styles” (LMR Street),
that bounces. It's getting some under-
ground mix-show play.

Def Jam has signed the Headless
Horsemen, a “horrorcore” group that
has recorded a track, “Satanic Verses,”
with the label’s other horrorcore
signee, Flatlinerz. The song was pro-
duced by Nexx Level Productions,
which is diversifying a bit. The produc-
tion unit has just tracked three songs,
including the hitbound “I'm Not A Ho
Anymore,” for unsigned Brooklyn,
N.Y,, reggae toaster Yankee B ...
Half-Pint has been on New York radio
for nine years. His show on WNWK
features mixing by Marley Marl, K-
Def, and others. Half-Pint also man-
ages Freeze artist Out Of Order
(“Ruff Around The Edges”) and pro-
motes acts for Relativity Records.
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Dance

ARTISTS & MUSIC

Eric Kupper On The Move; Jon Secada Finds A Groove

GROOVELINE: After several years
of churning out consistently high-qual-
ity material as a producer and writer
for scads of dance acts, Eric Kupper
has finally reached his moment to shine
as an artist in his own right. On “The
K-Scope Project,” a four-cut EP on
Tribal America, he delivers a mouth-
watering platter of rich, R&B-inflected
housers that are destined for mass club
consumption.

By keeping vocal loops and bites to
a minimum, Kupper is free to display
his talent for melding solid rhythms
with springy melodies. He carefully
layers his arrangements with subtle
aural goodies that pop out over the
course of repeated spins. In the way
the tracks are cut, we detect an un-
spoken confidence from Kupper that
the music will have a long-lasting life
allowing for future discovery and sur-
prise—which is a refreshing diversion
from producers who feel the need to
blast punters against the wall with ev-
ery trick in the book within five min-
utes. As they say, with experience ...
Drop the needle on any cut, though we
admit to being partial to the slinky
“Organism.”

Speaking of Kupper, he also con-
tributes a smokin’ tribal mix to the 12-
inch of “Talk To Me” by Third World.
The single is lifted from the Great
Jones compilation “The Project.”

We have always believed that Jon
Secada’s voice is as wonderfully
suited to a tough house groove as it is
to booming pop arrangemnent. The La-
tin heartthrob more than proves us
correct on “Whipped,” the second sin-
gle from his current EMI opus,
“Heart, Soul & A Voice,” belting and
snarling with an abandon downright
startling at first. The original hip-hop-
rooted version (a notable throwdown
in its own right) is transformed into a
lively twirler by Pablo Flores, who
nicely picks up the pace of the song
without losing its contagious melody.
In fact, this faster beat better comple-
ments the urgency in Secada’s per-
formance.

Xaviera Gold should have no trou-
ble banking on the club activity that
surrounded her recently resurrected
classic “You Used To Hold Me” with
the brand new “Good Love.” Helmed
by Chicago’s Four On The Floor stu-
dio posse, the track has all the drama,
funk, and vocal power to pack any
floor it reaches. Gold is in fine form
and will trigger recurrent wishes in
the hearts of her many fans for a full
album. Put on your wading boots be-
fore dipping into the double-pack of
remixes. Mare “MK’ Kinchen, DJ
EFX, Derrick Carter, Chris Nazuka,
Sundowners, DJ Disciple, and Brax-
ton Holmes each offer an interpreta-
tion, with results ranging from potent
to tired. Pick your faves, and then
brace yourself for additional promo
mixes on the way from Frankie
“Hollywood" Rodriguez, DJ Digit,
and Red Nail. We're exhausted at the
mere thought.

And if that’s not enough to sate
your hunger of iron-lunged belting,
have a taste of “Dial My Number” by
Roz Nash, a Columbia University stu-
dent with a big, big voice. Dean Lan-

drew produced this rousing ditty with
an ear toward blending butt-wiggling
percussion with Nash’s intriguing
phrasing. New York DJ David Lo-
zada enters the picture with a recon-
struction smoother and chock-full of
brain-numbing vocal loops and easily
programmable breaks. Be sure to
check it out.

Austrian producer/musician Peter
Rauhofer continues to mine Club 69’s
fierce and underappreciated debut,
“Adults Only,” for potential hits. This
time, he wisely has invited New York
groovemeisters Bill Coleman and
Louie *“Balo” Guzman to refashion
the seductive “Fantasy:” The two im-
pressively kick mixes are accessible to
club sensibilities here and overseas.
The “Mama’s Deep Throat” version is
rooted by dark house beats and trippy
(and risqué) vocal loops, while the
“Strained Sheets” mix has a more
rapid tribal foundation, taking various
ear-catching twists and turns. This
single could be the catalyst for a long-
overdue deal for Rauhofer and Club 69
in the States . . . it’s that good.

Modern-pop/dance trio Anything
Box has the potential to finally match
the commerrcial acceptance of its long-
ago breakthrough “Living In Obliv-
ion” with “Where Is Love & Happi-
ness?,” a 12-inch issued on Brea, Ca-
lif., indie Orangewerks. Mastermind
Claude S. continues to fret over the
state of the world with a tone that
clearly pays homage to vintage De-
peche Mode and Joy Division. The
track gets a trendy shot in arm,
thanks mostly to well-structured re-
mixes by Rob Sherwood and Mike
Filly, who travel down a moody, deep-
house path. Previous unknowns John
Drukman, Jeff Taylor, and Mike
Wertheim also contribute a pair of
worthwhile mixes geared toward hi-
NRG and post-techno twirlers.

HOT LINES: Epic and Tribal Amer-
ica Records have started using Ma
Bell as a prime marketing tool for up-
coming club-angled projects.

Epic has just started 212-833-SPIN,
which provides news and information

Dan The Man. Producer/DJ Danny
Tenaglia sorts through records during
a recent stint spinning at New York's
popular Jackie 60 weekly soiree. He is
entrenched in writing and recording his
first full-length album, which should be
out this fall on Tribal America. The set
will balance Tenaglia’s signature
underground fare with more vocal-
oriented items. (Photo: Tina Paul)

about singles and albums, including
formats available, notes on remixes,
and street dates. This move was
sparked by the consumer’ interest gen-
erated by the label’s trio of sampler
cassettes issued during Stonewall 25
and the Gay Games last month. In
fact, callers can have a sampler mailed
to them by leaving a voice-mail mes-
sage on the line. The phone number
appears on Epic 12-inch singles and
will be advertised in queer and main-
stream music publications.

The Tribal America line, 415-979-
4874, is a little more elaborate and pol-
ished, giving callers 30-second snip-
pets of each available single. The line
also offers callers the option of being
put on a mailing list for additional in-
formation. Tribal also lists the number
on its 12-inch singles and in various
publications.

Although music info phone lines are
nothing new in pop, rock, and urban
music sectors, the idea of dance de-
partments exploring this area is both
innovative and encouraging. It illus-
trates how some smart labels are ac-
tively looking beyond the tried-and-
true confines of a club to sell their
rhythm-based records. An under-
standing that dance music truly can go
further than where it rests right now

ahce

TRAX
by Larry Flick

is what we've been praying for. Let’s
hope Epic and Tribal America con-
tinue to be creative and forward-mov-
ing in their efforts (How 'bout guest
appearances by new artists and pro-
ducers on the lines?), and that more la-
bels begin to look beyond the disco
ball.

SOUND BITES: Props aplenty be-
long to Deee-Lite for truly hanging
on the cutting edge of clubland with
“Picnic In The Park,” the latest sin-
gle from the new “Dew Drops In The
Garden” album on Elektra Records.
In addition to going for Ronin and
Gangstarr's Guru for credible hip-
hop mixes, the trio has dipped into
the flourishing jungle/break-beat un-
derground movement. Not everyone
will get the dark and dubby “Sampla-
delic Jumbo Jungle” version, but
hard heads will dig its rough stacatto
beats and hypnotic keyboard swirls.
Trippy beyond belief . . . The wait for
A&M to issue the flawless smash-in-
waiting “Hit By Love” by CeCe
Peniston is nearly over. Her best
single since “Finally” will spoit re-
mixes by David Morales and Junior
Vasquez. We must admit that our
patience has been wearing thin as we
have watched the diva's “Thought
'Ya Know” collection struggle for at-
tention while this choice cut hung in
limbo. Oh well . .. Swing Out Sister
is back in action this autumn with
“The Living Return,” an album that

Chicago Heat. House diva Liz Torres works up a sweat at the Red Dog nightclub
in Chicago during a performance with famed producer/performer Jamie Principle.
Torres is in the studio with Junior Vasquez, cutting her first 12-inch single for New
Jersey's Radikal Records. Principle is dividing his time between remixing with Silk
Productions and brainstorming his first single for the U.K.-based Freetown

Records. (Photo: Tina Paul)

deftly merges the fluttering jazz vibe
of past outings with a more band-ori-
ented funk sound. Corinne Drewery
rises to the beat challenge extremely
well, while bending her soulful notes
with a gorgeous lilt that gives songs
like the lush future hit “Better Make
It Better” a pleasant sophistication.
No final word yet on whether or not
Mercury is hatching a club cam-
paign. At the end of the day, it
doesn’t really matter. Imaginative
DJs can have a field day with many
of these tracks in original form ...
The first single from Big Beat'’s fes-
tive new “Start The Party!” compila-
tion is “This Time” by Michelle
Sweeney, an engaging, pop-soaked
house anthem that makes excellent
use of the newcomer’s flexible vocal
range. Factor in a user-friendly re-
mix from the golden hands of Stone-
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Breakouts: Titles with future chart potential,
based on club play or saies reported this week.

bridge, and you have a future smash.
Can anyone else hear rhythm radio
calling? ... In other Atlantic-related
news, warm congrats go out to
dance/crossover department head
Rich Christina on his marriage to
Maryanne Minar. The two recently
tied the proverbial knot in New Jer-
sey ... ZYX Records is launching its
first-ever summer club tour package.
Viola Wills, Dare 2 B Different,
Abigail, DJ Miko, Bronski Beat,
and Hugh K. are among the numer-
ous NRG and pop/rave acts the label
will have trekking across the U.S.
through the end of the season. The
number of acts on each bill will de-
pend on the size of the venue. In
other ZYX dirt, the label has just
inked a deal to distribute revered
Italo-house label Media in the U.S.
First fruit of the pact is “Light My
Fire” by Clubhouse Featuring
Carl, which has already wooed folks
overseas ... The dudes at the inde-
pendent Nitebeat Records in Hia-
leah, Fla., continue to be a reliable
source for juicy treats. This time,
they have connected with Ralph Fal-
con and Oscar G. of the Murk Boys
for a pair of singles that are abso-
lutely slammin’. Oscar’s “Grooves
From My Crib” EP is an intense,
four-song journey that bends the
mind, while Falcon has teamed up
with singer Tanya for the aggressive
“Better Be There,” under the banner
of the Sugar Kings. Lip-smacking
good ... Alternative pop minds
should be pleased to learn that the
Lightning Seeds are about to de-
liver their third album, “Jollifica-
tion,” on Trauma Records, an indie
headquartered in Sherman Oaks,
Calif. Producer and frontman lan
Broudie has outdone himself once
again, crafting an array of melodious
moves that are as strong on hooks
and clever lyrics as they are on insin-
uating rhythms. Listen for guest
shots by Alison Moyet and Terry
Hall (late of Fun Boy Three and Co-
lourfield). The first single, “Lucky
Man,” has just been released.
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(A2)[ 15 | 25 | 5 | RIGHT IN THE NIGHT epic 77544 @ JAM & SPOON FEATURING PLAVKA 1] 10 | — | 2 | ONPOINT &y 1 oo ToMmy 80¥ 623 © HOUSE OF PAIN
13 | 10 | 6 | 10 [ WHEN YOU MADE THE MOUNTAIN EASTWEST 95906 © OPUS Il AD| 22 [ 12 | 8 | onmycop m e azn @ A TRIBE CALLED QUEST
14)] 16 | 23 | 5 | ISITALL OVER MY FACE? cAuAL213 DAIAE 3| 19 | 26 [ 3 | BoP GUN (ONE NATION) W) ) 0 PRIORITY 53161 @ ICE CUBE
15| 6 5 9 | THAT SOUND miamMI SOUL 004 RALPH FALCON FEATURING DOROTHY MANN 15 | 8 15 | BACK & FORTH () (%) SLACKGROUND 42173/IVE © AALIYAH
6)| 19 | % | 6 | NEW YORK EXPRESS STRICILY RHYTHM 12254 HARDHEAD 15 | 11 | 5 | 4 | GETIT TOGETHER () (M () CAPITOL 58171 @ BEASTIE BOYS
D) 24| 28 5 | SO CONFUSED GREAT JONES 530 630/ISLAND COLONEL ABRAMS 16 | 16 | 18 | 14 | WHAT'S UP M oo zvxesal @ DJ MIKO
18 | 14 7 11 | LOVECOME HOME CHAMPION 95907/EASTWEST OUR TRIBE FEATURING FRANKE PHAROAH an] s | 1 6 | CROOKLYN (FROM “CROOKLYN') (T} 40 ACRES 54853/MCA @ THE CROOKLYN DODGERS
19 | 18 | 20 | 24 | JUMP TOIT ARISTA 12702 ARETHA FRANKLIN 20 | 24 | 19 | MOVING ON UP () (x) EPIC 77417 @ M PEOPLE
40 | — | 2 | ONENIGHT IN HEAVEN EPIC 77613 & M PEOPLE 19 | 14 | 14 | 5 | OLD TO THE MEW (T) RAL 853 239/SLAND @ NICE & SMOOTH
21 | 26 | 30 7 ACTIVATOR (YOU NEED SOME) VICIOUS MUZIK O04/EPIC WHATEVER GIRL 4 | — 9 YOUR LOVE IS SO DIVINE (M) (T) (X) SUNSHINE 12822 ® MIRANDA
@1 31 | 36 | 3 | LOVESO STRONG waco 25067 WILD PLANET 21 | 17 | 11 | 14 | BUCKTOWN () (T) WRECK 20069/NERVOUS @ SMIF-N-WESSUN
23 1 23| 2 7 | CAN'T LET YOU GO EIGHT BALL 041 THE MACK VIBE FEATURING JACQUELINE @ 29 | 23 5 TOOTSEE ROLL (M) (T) (X) RIP-IT 6911 @ 69 BOYZ
24 | 20 [ 15 | 9 | NOLOVE LOST GROOVE ON O6/STRICTLY RHYTHM CE CE ROGERS 23 | 12 | 10 | 10 | ANY TIME, ANY PLACE/THROB (T) (X) VIRGIN 38435 @ JANET JACKSON
@ 33 4] 3 ARE YOU SATISFIED? TRIBAL AMERICA 58142RS THE DAOU 28 13 5 THE RIGHT KINDA LOVER (T) MCA 5485] @ PATTI LABELLE
26)( 34 | 35 | 4 | EVERYBODY UP asm8294 UNCANNY ALLIANCE 25 | 23 | 15 | 5 | DIARY OF A MADMAN (T) GEE STREET 854 0631SLAND ® GRAVEDIGGAZ
@ 36 | 46 3 INNER CITY BLUES C-FOUR 1010 GARY 42 | 46 8 THE WORLD IS YOURS (T) COLUMBIA 77513 & NAS
28 | 30 | 34 4 EL BAILE DE LA VELA EPIC PROMO CHEITO 21 21 | — 2 LET THE MUSIC (LIFT YOU UP) (T) (X) 8IG BEAT 10156/AG LOVELAND
29 | 29| 33 6 CLOSER TO GOD NOTHING/TVI/INTERSCOPE 95905/ATLANTIC & NINE INCH NAILS % | 2 20 4 BLACK HAND SIDE/WEEKEND LOVE (T} (X) MOTOWN 4857 © QUEEN LATIFAH
(2§19 8 YOU WON'T SEE ME CRY ATLANTIC 85657 © B-TRIBE 29 | 31 16 | 10 | 90'S GIRL (1) (x) KAPER 62882/RCA @ BLACKGIRL
31 [ 17 ] 10 | 11 | MISLED 550 Music 77a51/EPIC @ CELINE DION 30 [ 13 | — | 2 | ANOTHER NIGHT (T ARISTA 1-2725 REAL MCCOY
32)| 42 | — | 2 DEEP FOREST 550 MUSIC 77578/EPIC @ DEEP FOREST @ 46 | 28 | 16 [ I'M NOT OVER YOU (1) (x) A&M 0575 © CE CE PENISTON
33)| 37 | 38 [ 3 | TROUBLE E/GHT BALL 040 JOI CARDWELL 32 { 21 | — | 2 | FEEL WHAT YOU WANT (M) (T) CHAMPION 95899/EASTWEST @ KRISTINE W
4)( 47 | — | 2 | COME TO ME, ECSTACY CONTINUUM 15303 RED RED GROOVY (33)| RE-ENTRY | 12 | WARRIOR'S DRUM (I) BLACK FIST 27491/SELECT STREET @ KING JUST
@ 43 | — | 2 | LET THE MUSIC (LIFT YOU UP) 8IG BEAT 101 56/ATLANTIC LOVELAND 37 | 22 | 12 | WHERE MY HOMIEZ? () (T) MERCURY 858 463 @ ILL AL SKRATCH
* % * POWER PICK* % % 35 | 26 [ 34 | 6 | LIFTED BY LOVE (D (X) SIRE 41379/WARNER 8ROS. K.D. LANG
50 | — | 2 | BETTER LATE THAN NEVER CHAMPION 95898/EASTWEST LAFAYETTE 38 | 38 | 4 | RIGHT IN THE NIGHT ) oo Epic 7754 ® JAM & SPOON FEATURING PLAVKA
k1j 21 14 10 (MEET) THE FLINTSTONES (FROM "THE FLINTSTONES") MCA PROMO & THE B.C. 52'S @ 47 29 8 ANYTIME YOU NEED A FRIEND (M) (T) (X) COLUMBIA 77499 & MARIAH CAREY
M| — 2 DOWN THAT ROAD CHRYSALIS S8036/EMI @ SHARA NELSON 38 36 19 10 | BACK IN THE DAY (M) (T) (X) GIANT/REPRISE 414 16/WARNER 8ROS. & AHMAD
39 | a1 | 47 3 BELLS OF N.Y, COLUMBIA 77490 SLO MOSHUN 448 | 30 4 FUNKY Y-2-C (M) (T} (X) CHAOS 77462/COLUMBIA & THE PUPPIES
49 | — 2 IN THE DARK WE LIVE (THEE LITE) EMOTIVE 754 APHROHEAD 40 | 34 | 21 10 | WILLING TO FORGIVE/JUMP TO IT (M) (T) ARISTA 1-2702 ©® ARETHA FRANKLIN
= * % *HOT SHOT DEBUT * % % 41 | 43 | 17 | § | SOUTHERNPLAYALISTICADILLACMUZIK (M) (T) LAFACE 2-6010/ARISTA ® OUTKAST
NEW ) 1 AIN'T NOBODY AVEX GROUP 15529/CRITIQUE JAKI GRAHAM 42 | 32 | 33 | 11 | YOURBODY'S CALLIN' () (x) JVE 42221 & R.KELLY
42 | 45 | 45 | 3 | 1T'S OVER NOW (IT'S ALRIGHT) 200 14138 ® CAUSE & EFFECT 43 | S0 | 42 | 14 | GOOD TIME T ) LOGIC 62839/RCA ® SOUND FACTORY
43 | 35 | 32 | 9 | TREEFROG zvx7228  HOPE 44 | 33 | 39 | 3 | WHEN CAN I SEE YOU (M) (T) (X) EPIC 77599 ® BABYFACE
a4 [ 28 | 17 | 13 [ IN DE GHETTO mercury 858 657 DAVID MORALES & THE BAD YARD CLUB 4 | 49 ] 27 1 7 | CANITBEALL SO SIMPLE (M () LOUD 62850'RCA IR (EE
NEW ) 1 UNJUST WORLD MCA 54782 MORGAN HERITAGE 46 40 Lz} 14 | ALWAYS (D (%) MUTE 66225/ELEKTRA ® ERASURE
46 | 25 | 16 | 14 | I'M NOT OVER YOU A&M 0575 @ CE CE PENISTON 41 | 45 | — | 2 | FEEL LIKE MAKING LOVE (1) (X) 550 MUSIC 77556/EPIC @ PAULINE HENRY
47 | 46 | 48 | 4 | DO IT smash 445 81SLAND YELLO 48 | 35 | 32 | 17 | WORKER MAN (M) (T EPIC 77290 @ PATRA
48 | 38 | 37 | 5 | HOW GEE NEXTPLATEAU 120 023/FFRR BLACK MACHINE 43 | 44 | 31 | 12 | SENDING MY LOVE (T)ILLTOWN 4854/MOTOWN @ ZHANE
49 | 48 | — | 2 | DANGER!cutTinG 300 ROCHELLE FLEMING ! * % *HOT SHOT DEBUT* % %
50 | 27 | 4 11 | RENEGADE SOUNDWAVE MUTE PROMO/ELEKTRA © RENEGADE SOUNDWAVE | NEWD 1 TIME'S UP () (T) (X) WILD PITCH 58194/EMI ¢0C.

(;) Titles with the greatest sales or Club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavaitable. On sales chart: (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. (X) CD

maxi-single availability. © 1994, Billboard/BPI Communications.

this 1s no 1llusion.
“drunk on love”

the new single from BA S IA

intoxicating remixes courtesy of roger s. from the gold album, “THE SWEETEST ILLUSION”
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Brooks & Dunn Ride Into ‘Sundown’
Tour Propels Arista Duo To Country Stratosphere

B BY EDWARD MORRIS

NASHVILLE—When Arista Records
releases Brooks & Dunn’s third album,
“Waitin’ On Sundown,” Sept. 27, it will
be riding on the crest of one of the
mightiest country concert tours of the
year.

The Grammy-winning duo’s “Elec-
" trie Rodeo Tour,” sponsored by Miller
Lite, has racked up a succession of
sold-out dates and total attendance
numbers that put the act in the com-
pany of Reba McEntire, Alan Jackson,
George Strait, and Sawyer Brown.

Like its predecessors “Brand New
Man"” (1991) and “Hard Workin’ Man”
(1993), “Waitin’ For Sundown” is a col-
lection that ranges from cool Western
swing and stomping dance numbers to
honky-tonk laments and heart-melting
ballads. Individually, together, or in
various combinations with other writ-
ers, Kix Brooks and Ronnie Dunn
wrote nine of the 10 cuts.

“She’s Not The Cheatin’ Kind,” the
first single from the new album, will be
out Aug. 16.

Brooks and Dunn say they were able
to write songs especially for this album
in spite of their heavy touring'schedule.
“This is probably the most fresh-off-
the-press stuff that we've done,” Dunn
proclaims. Adds Brooks, “We just sort

BROOKS & DUNN

of grab a minute [for songwriting] here
and there, wherever we can.”

Their producers for “Waitin’ On
Sundown” were Scott Hendricks and
Don Cook, the same studio mentors
who coached them through their first
two albums.

“That’s the team we came to the ta-
ble with when the thing was coming
down,” Dunn says. “Kix had been
working with Don, and I had worked
with Scott in the past. I like the techni-
cal edge Scott brings to the table, and
Don is such a good song man. The team
seems to work pretty good together.
We're real comfortable with it.”

“They have a really good rapport,
and don't step on each other’s toes,”
Brooks adds. “We all just kind of kick
everything around together. Nobody
feels like they have their own territory.
It’s a real fun way to make a record.”

So far, the duo has integrated only
a few of the new songs into its concerts.
“The only thing we worked on early,”
Dunn says, “was ‘Little Miss Honky
Tonk,” because we needed an uptempo
song in a critical spot.” They also incor-
porated “She’s The Kind Of Trouble.”

“They're both just up-and-rockin’,”
Dunn says. “There’s never enough of
those in a set, as far as we're con-

cerned.”

Despite their phenomenal success
with such uptempo numbers as “Boot
Scootin’ Boogie,” “My Next Broken
Heart,” and “Rock My World (Little
Country Girl),” they say they have no
fear that they will be stereotyped as a
dance act.

In fact, they both say the media have
overplayed the dance aspect of their
work.

Says Dunn, “As long as we're able to
back ‘Boot Scootin’’ up with, say, ‘She
Used To Be Mine’ or ‘That Ain't No
Way To Go’ or ‘Lost And Found’ or
something like that, we're not going to
be linked to a dance craze.

“It’s a long story, but just as all
these people were coming over to coun-
try and realizing that dancing was syn-
onymous with country, the press
jumped on it and said we’re going
through a dance craze. But we’ve been
playing clubs for 17 to 20 years, and we
haven’t seen anything any different.”

The two report that Miller Lite will
likely continue as sponsor of next
year’s tour. They say they plan to cut
at least one more studio album before
taking a break via a greatest hits set.

Manager Bob Titley estimates that
B&D will have done 118 dates by the
end of this year. According to figures
supplied by Amusement Business, the
act sold out 22 of the 28 concerts it
headlined between Feb. 21 and June
12, grossing $4,706,932 on total attend-
ance of 260,328. William Morris is the
booking agency.

Titley says his job now is to ensure
that the duo maintains its current level
of success while looking for new venues
to conquer. He is not rushing things,
however. He has been very sparing in
B&D'’s television exposure; and while
he is interested in getting the act into
the European market, he wants to pick
the right time.

“It’s very likely they'll end up going
to Europe—not in '95, but in '96.”

For its part, Arista will support
“Waitin’ For Sundown” with a “mas-
sive” TV and consumer print cam-
paign, as well as in-store displays.

Mike Dungan, Arista’s senior VP of
sales and marketing, says, “We've been
using various cable outlets beyond
TNN and CMT recently on our bigger
records, and seeing good results from
it. We spend money on TBS a lot, and
WGN and the Fox Network.”

All these outlets, he adds, are likely
to be used for the Brooks & Dunn al-
bum. But, he notes, “A lot of times, I
don’t make decisions on how broad to
take these things until I see the [TV]
spot. If I feel like it’s a spot that will
reach beyond our hardcore base, then
I'll be really gutsy with it. But if I feel
it's really generic to the country con-
sumer, then I'm a little bit more skit-
tish [about where it goes].”

The label will run a series of teaser
spots on CMT five to seven days before
the album goes into the stores.

“We're in the process of trying to
create a special [in-store] piece,” Dun-
gan says, “a countertop piece that will
house product in addition to being at-
tractive. I learned my lesson with the
last [Brooks & Dunn] record. I did a
life-size standup of these guys, which

was just awesome. It was the most im-
pressive thing we've ever done here,
and everybody loved it.

“But there are two of them, and
they're really big. And when they stood
with their legs spread apart, the thing
was about four and a half feet wide.
[Because of the floor space it required],
it only lasted in the stores about a week
and a half or two weeks. And the thing
cost $50,000.”

Happily, Brooks & Dunn’s album
sales cover such expenses quite nicely.
According to SoundScan, “Brand New
Man” has now sold 3 million copies,
while “Hard Workin’ Man” is past the
1.7 million mark.

Hey, Hey, We’re The Moffatts. The four members of the Moffatts, Polydor
Records’ youngest act, surround label mate Davis Daniel following a benefit
concert on behalf of Nashville’s Oasis Center.

DEPARTMENT OF DEJA VU: As a summary, this
major magazine article seems to say it all: “Country
musie, hillbilly no more, has moved into campus cof-
feehouses and city supper clubs, earned Cadillacs for
cotton-picking farm boys, turned a town—Nash-
ville—into a way of life, and created a loose but lucra-
tive sound that the rest of the music business una-
bashedly steals. Anyone who thinks all the fans wear
bib overalls is years behind. Today nearly one of every
six records carries a country label. Only rock still out-
sells.” Is this a quote from Forbes, or this week’s
Time, or Life’s special issue on country music that
just hit the stands? No, no, and no. It’s from a
Look magazine piece—published 23 years ago this
month.

Haven’t We Seen This Somewhere Before?
Stories Of Country’s Citification Are Nothing New

MARK YOUR CALENDAR: In its continuing free
series, “The Great Escape Presents Legends Of Coun-
try Musie” (Billboard, July 30), the used record store
will feature appearances by Jack Greene and Jim
Glaser Saturday (6) and by Stonewall Jackson and
Rose Lee Maphis Aug. 13 at both the Nashville and
Madison, Tenn., locations. Details are available from
either store . . . the Country Music Assn. will announce
the nominees for its 1994 awards Aug. 16 at the Grand
Ole Opry House, with George Jones and Pam Tillis
presiding. The 28th annual CMA awards show, a
three-hour special, will be broadcast Oct. 5 on CBS-
TV.

David Ball, Orrall & Wright, Brother Phelps, Su-
sie Luchsinger, Jon Randall, and Terry McBride &
the Ride are all scheduled to perform during the
Country Radio Broadcasters’ first annual regional

seminar—dubbed “CRS

MAKING THE ROUNDS: Aaron Tippin has de-
parted from Starstruck
was handled by Narvel s
Blackstock and Trey
Turner. Tippin will con- NMh
tinue his affiliation with
Starstruck’s publicity di- —
vision, and the company

will oversee his business

affairs and fan club. No

manager will be ... Joe

Mansfield, former VP of

sales and marketing for

Liberty Records, and Mike Martinovich, most re-
cently VP of marketing for Sony Music, have formed
Mansfield/Martinovich Associates to conceive and de-
velop marketing campaigns for the music and packa-
ged goods industries. The company is based in Nash-
DD&M Records of Beaverton, Ore., and will soon re-
lease “New Ports And Old Storms” on that label. It
will contain such sea-oriented standards as “Red Sails
In The Sunset,” “Harbor Lights,” “Somewhere Be-
yond The Sea,” and “Key Largo.”

Arista/Texas has release its first record, “Si Lo
Quieres,” a single by the group La Diferenzia. A spin-
off of Arista’s Nashville operations, Arista/Texas is
GM ... Sparrow Records will capitalize on Susan
Ashton’s appearances in Europe as Garth Brooks’
opening act (Billboard, July 30) by compiling a special
album of songs from the Christian artist’s previous
three solo collections and her current trio effort with
Margaret Becker and Christine Denté. Working in
conjunction with EMI Records U.K., Sparrow will
make the albums available in Spain, Germany, Scot-

Management, where he

word yet on who his new ™
ville ... Singer Tommy Overstreet has signed with
based in Austin. Cameron Randle is the label's VP/
land, Denmark, and England.

by Edward Morris

SouthWest"—Aug. 26-27
at the Harvey Hotel in
Dallas ... The first an-
nual ‘Armadillo World
Headquarters Homecom-
ing Concert, Picnic & Ice
Cream Social will be held
Sept. 2-4 in Austin. The
first two days of concerts
are scheduled for the
City Coliseum, with a
free concert the final day
at Auditorium Shores.
Among the acts performing at the event. will be New
Riders Of The Purple Sage, Butch Hancock, Iain
Matthews, Joe Ely, Lou Ann Barton, Leon Russell,
Augie Meyers, Tracy Nelson, Commander Cody &
the Lost Planet Airmen, Alvin Crow & the Pleasant
Valley Boys, the Geezinslaw Brothers, Marcia Ball,
Omar & the Howlers, and Maria Muldaur. Tickets
are available from Star Tickets and Threadgill's Res-
taurant ... Michael Martin Murphey’s WestFest will
be held Sept. 3-5 at Copper Mountain Resort, Copper
Mountain, Colo. Now sponsored by Justin Boots, the
event is organized to celebrate western and native
American music, art, and other cultural traditions.
Acts scheduled to perform on the festival's main stage
are Murphey, Hal Ketchum, Pam Tillis, Emilio Na-
vaira, the Mavericks, Rosie Flores, Bill Miller, Don
Edwards, Waddie Mitchell, Red Steagall, Robert
Mirabal, the Morning Star Dancers, Restless Heart,
Collin Raye, Tracy Byrd, Dixie Chicks, Merle Hag-
gard, Asleep At The Wheel, Baxter Black, Montana
Blue. and Paul Ortega.

SIGNINGS: Woody Wright to an exclusive song-
writing agreement with Little Big Town Music.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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=233 x| 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 3% | ~2| 25| PrODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
THAT AIN'T NO WAY TO GO & BROOKS & DUNN
@ SUMMERTIME BLUES * Kk t‘o' 1m *1 * * © ALAN JACKSON 39 3% | 3 13 D.COOK,S.HENDRICF.S (R.OUNN,K.BROOKS,D.COOK) (V) ARISTA 1-2669
L8 waehs at No. g SHE DREAMS & MARK CHESNUTT
R T G e L (X ‘R'Esu LELEY 4 64 3 M.WRIGHT (G.HARRISON, T.MENSY) (C) (V) DECCA 59887
NATIONAL WORKING WOMAN'S HOLIDAY & SAMMY KERSHAW .
@ 3 9 12 | G .CANNON.N.WILSON (R.MURRAH P TERRY.J.D HICKS) (C) (v) MERCURY 858 722 a | 37|39 Pg»%JDTsAG'{LEmTSREE gls‘b“m P O(E)I M) M}Ckggég
@D 7 | n | 12 | B O Rt & JOHN M Lt 2ok 2 | a0 | 28 | 17 | WHENEVER You COME AROUND VINCE GILL
@ 11 17 11 | LOVEALITTLE STRONGER ¢ DIAMOND RIO T.BROWN (V.GILL.P.WASNER) (C) (V) MCA 54833
M.POWELL,T.DUBOIS (C.JONES,B.CRITTENDEN.G.SWINT) (©) (V) ARISTA 1-2693 43| 35 | 37 | 10 | BUTIWILL @ FAITH HILL
5 ) 6 17 | THINKIN' PROBLEM © DAVID BALL S.HENDRICKS (T.SEALS,E.SETSER.L.STEWART) (C) (V) WARNER BROS. 18179
B.CHANCEY (D.BALL,A.SHAMBLIN,S.ZIFF) (C) (V) WARNER BROS. 18250 4 38 32 20 WALKING AWAY A WINNER & KATHY MATTEA
DREAMING WITH MY EYES OPEN © CLAY WALKER J.LEO (T.SHAPIRO,B.0IPIERO) (C) (V) MERCURY 858 464
S [ B9 | sstrounmaratn V) GIANT 18139 55 5 | SHE THINKS HIS NAME WAS JOHN © REBA MCENTIRE
@ 13 6 1 RENEGADES, REBELS AND ROGUES @ TRACY LAWRENCE T.BROWN,R.MCENTIRE (S.KNOX,S.ROSEN) (C) (V) MCA 54899
T.LAWRENCE.C.ANDERSON (P.NELSON.L.BOONE.E.CLARK) ATLANTIC ALBUM CUT 48 | a8 7 ’LL GO DOWN LOVING YOU & SHENANDOAH
8 3 2 17 EVERY ONCE IN A WHILE & BLACKHAWK D.COOK (C.HARTFORD,S.HOGIN,M.POWELL) (V) RCA 62867
M.BRIGHT.T.DUBOIS (H.PAUL.V.STEPHENSON.D.ROBBINS) (C) (V) ARISTA 1-2668 47 | 47 5 90 | SPILLED PERFUME & PAM TILLIS
@ 15 19 10 HALF THE MAN CLINT BLACK S.FISHELL,P.TILLIS (P TILLIS,D.DILLON) (V) ARISTA 1-2676
J.STROUD.C.BLACK (C.BLACK.H.NICHOLAS) (V) RCA 62878 48 | 43 2 18 | WHY HAVEN'T | HEARD FROM YOU & REBA MCENTIRE
17 2 1 HANGIN’ IN & TANYA TUCKER T.BROWN.R.MCENTIRE (S.KNOX.T.W.HALE) (C) (V) MCA 54823
J.CRUTCHFIELD (S.BOGARD,R.GILES) (V) LIBERTY 79033 51 54 6 SHE LOVES ME LIKE SHE MEANS IT & ORRALL & WRIGHT
m 2 5 15 | LIFESTYLES OF THE NOT SO RICH & FAMOUS © TRACY BYRD L.PETERZELL R.E.ORRALL,C.WRIGHT J.STROUD (R.E.ORRALL.B.SPENCER,ANGELO) (C) (V) GIANT 18162
J.CRUTCHFIELD (B.HILL W.TESTER) (C) (V) MCA 54778 67 ) IEE&YJJ’B LH;%I;ABOUT ELVIS * PAT(EY( L)%\’llggesog
WHISPER MY NAME & RANDY TRAVIS . — KV
AD)| 18 | 22 | 9 | WHISPER MY N (C) (V) WARNER BROS. 18153 GD| o 2 | WHO'S THAT MAN & TOBY KEITH
@ 16 18 10 GIRLS WITH GUITARS & WYNONNA N.LARKIN,H.SHEDD (T.KEITH) (C) (V) POLYDOR 853 358
T.BROWN (M.C.CARPENTER) (C) (V) CURB 54875/MCA @ 56 7 3 NOBODY'S GONNA RAIN ON OUR PARADE © KATHY MATTEA
14 3 3 16 FOOLISH PRIDE & TRAVIS TRITT J.LEO (B.PARKER,W.RAMBEAUX) (C} (V) MERCURY 858 800
G.BROWN (T.TRITT) (C) (V) WARNER BROS. 18180 @ 52 p 6 BEEN THERE © TERRY MCBRIDE & THE RIDE
15 14 15 12 S;I’T(ggu O(P:JDAN DIM% o HOWELL D O BRIEN. B SEALS) - L'I?TlLEl EEXé\S; J.LEO (D.SCHLITZ,B.UVSEY) (C) (V) MCA 54853
q D.C.DINAPOLLD.GRAU (P.HOWELL,D.O'BRIEN.B. WARNER BROS. ALBUM CU
— - s : = THE CHEAP SEATS & ALABAMA
16 | 6 | 4 | 16 | ! WISHICOULD HAVE BEEN THERE # JOHN ANDERSON 54 | 93 | 53 | 1 | | 560 MAEEALABAIA (MHUMMON.R.SHARP) ) RCh 62623
i J b
J. I A
(@D| 21 | 23 | 12 | TAKE THESE CHAINS FROM MY HEART ee rov ParneLL | |@D)| 57 | 59 | 6 | STATEFAR # DOUG SUPERNAW
S.HENDRICKS (F.ROSE,H.HEATH) (C) (V) ARISTA 1.2695 m S 5)
* * *x HOT SHOT DEBUT x * x
* % * AIRPOWER * * %
THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY
27 | 38 5 WHAT THE COWGIRLS DO & VINCE GILL NEW ) 1 B.BECKETT (M.GEIGER, W.MULLIS,M.HUFFMAN) (C) (V) ATLANTIC 87213
T.BROWN (V.GILL,R.NIELSEN) (C) (V) MCA 54879
LOVE AND LUCK & MARTY STUART
22 25 14 | 'NDEPENDENCE DAY # MARTINA MCBRIDE § 4 38 7 T.8ROWN,M.STUART (M.STUART 8.DIPIERO) (C) (V) MCA 54840
P.WORLEY E SEAY,M MCBRIDE (G.PETERS) (C) (v) RCA 62828 — =
* % K A'RPOWER * kK& 61 61 7 :‘ EE(?K?TTG r&?ﬂ?bl? cLHEH(?\?AY?D) (3 (S/:)FAELLYYDO“R”;’I ?5‘%
A LH.. .| D 0
2 27 7 THE MAN IN LOVE WITH YOU & GEORGE STRAIT 59 | 62 63 5 LABOR OF LOVE & RADNEY FOSTER
T.BROWN,G.STRAIT (S.DORFFG.HARJU) (C) (V) MCA 54854 S.FISHELL,R.FOSTER ‘R FOSTER,C BULLENS) (C) (V) ARISTA 1-2716
IT WON'T BE OVER YOU STEVE WARINER
* * * POWER P|CK/ AIRPLAY * % % 60 99 95 18 | S henpricks (T.BRUCE,T.MCHUGH) (V) ARISTA 1-2672
@D)| 2 | 2 | 10 | SHECAN'T SAY | DIDN'T CRY @ RICK TREVINO
S.BUCKINGHAM (T.MARTIN,T.MARTIN,R. WILSON) (C) (V) COLUMBIA 77535 NEW ) 1 WHEN YOU WALK IN THE ROOM & PAM TILLIS
XXCS AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOCD P.TILLIS,S.FISHELL () DESHANNON) (€) (V) ARISTA 1-2726
@ 31 ] 41 ] 5 | GUNDISHSTINSON (ARANDALLM BERG) (C) (V) MCA 54898 69 ) fgﬁﬁa(gﬁ .;”}JJNH';L%CUTT CELONS) * Kﬁuvﬂgklg's“g
(28D [z R A e At & A eatunet || g3 | 6 | 50 | 16 | WHOLE LOTTA LOVE ON THE LINE AARON TIPPIN
WINK o NEAL MCCOY S.HENDRICKS (A.TIPPIN,D.KEES) (V) RCA 62832
24 19 12 16 | glarckert @.oriEro.T.SHAPIRO) (C) (V) ATLANTIC 87247 64 | 58 | 60 3 LOVE DIDN'T DO IT & LINDA DAVIS
MORE LOVE DOUG STONE J.GUESS (S.D.JONES,B. TOMBERLIN) (C) (V) ARISTA 1-2701
2 33 8 1. STROUD (D.STONE G.BURR) (C) (V) EPIC 77549 65 68 ) ONE GOOD MAN & MICHELLE WRIGHT
THAT'S MY BABY * LARI WHITE S.BOGARD .M.CLUTE -$.80GARD,R.GILES) (C) (V) ARISTA 12727
% 12 10 18 G.FUNDIS (L.WHITE.C.CANNON) (C) (V) RCA 62764 66 6 67 6 ALL FIRED UP & DAN SEALS
27| 0 | 21 | 16 | (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN # HAL KETCHUM ;C‘:‘;T;"L‘EE" K“;’J‘;‘;::‘;-"’“"S-s-l-s”""“‘"‘“” (i) \EA:;ETRHB?;SS::;
A.REYNOLDS.J.ROONEY (A.ANDERSON.H.KETCHUM) (C) CURB 76922 .@
32 36 7 WHAT'S IN IT FOR ME JOHN BERRY & 73 4 A.REVNOLDS (P.STAN _EY) MERCURY ALBUM CUT
C.HOWARD (J.JARRARD.G.BURR) (C) (V) LIBERTY 79035 NEW » 1 MAN OF MY WORD COLLIN RAYE
N 5 4 THIRD ROCK FROM THE SUN @ JOE DIFFIE 1 J.HOBBS,E.SEAY,P.WORLEY (A.SHAMBLIN,G. BURR) . (C) (V) EPIC 77632
J.SLATE.JOIFFIE (J.GREENEBAUM,S.WHIPPLE.T.MARTIN) (C) (V) EPIC 77577 13 7 3 WESTERN FLYER & WESTERN FLYER
30 10 7 14 ONE NIGHT A DAY GARTH BROOKS R.PENNINGTON,R.BALL (D.MYRICK.T.WOOD) (V) STEP ONE 479
A.REYNOLDS (G.BURR,P.WASNER) (V) LIBERTY 17972 70 | 65 | 65 8 E::ng \(Nm'NSHE'S éoochm' @ JESSE HUNTER
.BECK ). TER,R.M.BOURKE) {V) BNA 62857
2| 2 3 15 | | TAKE MY CHANCES MARY CHAPIN CARPENTER M.WRIGHT (B.DIPIERC G.HOUSE) (C) (V) WARNER BROS. 18152
JJENNINGS,M.?.CARPENTE:? (M.C.CARPENTER.D.SCHLITZ) (V) COLUMBIA 77476 2| 0 I 6 19 | WOMAN, SENSUOUS WOMAN MARK CHESNUTT
13 2 14 19 THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY M.WRIGHT (G.S.PAXTON) (C) (V) MCA 54822
C.FARREN (J.STEELE,C.FARREN) CURS ALBUM CUT @ NEW > i TEN FEET TALL AND BULLETPROOF © TRAVIS TRITT
45 56 4 D?WNDOEATHE FARMF P L 4 Tcll\g lv:{:%Rl‘\:UW G.BROWN (T.TRITT) (C) (V) WARNER BROS. 18104
J.STROUD, B.GALLIMORE (K.K.PHILLIPS, J.LASETER) URB ALBUM CUT
. - WILD LOVE & JOY LYNN WHIT!
@ 39 40 6 fg&)légl(’) '?[l-; A CLOWN J— * D\A‘I:IGTHTRYNCE)RAKé\OIg RE-ENTRY 4 B.CHANCEY,P.WORLE” (D.LINDE) (C) (V) COLUMBIA 7756%
! (D.YOAKAM) ALBUM CUT/WA 8
IF | EVER LOVE AGAIN & DARON NORWOOD
36 | 30 | 24 | 18 | LITTLE ROCK ¢ COLLIN RAYE @ NEW ) L[} 5TROUD.J.CARLTON (C WRIGHT,B.SPENCER) GIANT ALBUM CUT
J.HOBBS.E.SEAY.P.WORLEY (T.DOUGLAS) (V) EPIC 77436
@ 4 49 5 ELVIS AND ANDY & CONFEDERATE RAILROAD (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
B.BECKETT (C.WISEMAN) (C) (V) ATLANTIC 87229 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl it cassette is unavailable.
Iy Iy 13 O WHAT A THRILL & THE MAVERICKS (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
D.COOK () WINCHESTER) (C) (V) MCA 54780 availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
1 1 WISH | DIDN'T KNOW NOW @ TOBY KEITH 14 10 6 7 IF THE GOOD DIE YOUNG @ TRACY LAWRENCE
N.LARKIN,H.SHEDD (T KEITH) MERCURY 1.STROUD (P.NELSON L. WISEMAN) ATLANTIC
2 1 1 3 A GOOD RUN OF BAD LUCK & CLINT BLACK 15 14 9 1 "M HOLDING MY OWN & LEE ROY PARNELL
J.STROUD.C.BLACK (C.BLACK.H.NICHOLAS) RCA S.HENDRICKS (T.ARATA) ARISTA
3 1 HOW CAN 1 HELP YOU SAY GOODBYE @ PATTY LOVELESS 16 12 14 15 ROCK MY WORLD {LITTLE COUNTRY GIRL) @ BROOKS & DUNN
£.GORDY.JR. (B.B.COLLINS,K. TAYLOR-GOOD) EPIC 0.COOK,S.HENORICKS. (B.LABOUNTY,S.0'BRIEN) ARISTA
* WILD ONE @ FAITH HILL
4 2 2 6 ‘a'?.‘é%%‘ﬁﬂ%%‘.i"fsi) Jonn 353«'?5 17 7 16 | 28 | <henoricks (P.BUNCH, J.KYLE, W.RAMBEAUX) WARNER BROS.
3 3 6 PIECE OF MY HEART @ FAITH HILL 18 15 12 19 A LITTLE LESS TALK AND A LOT MORE ACTION @ TOBY KEITH
5 S.HENDRICKS (B.BERNS,J RAGAVOY) WARNER BROS. N.LARKIN,H.SHEDO (K HINTON.J.STEWART) MERCURY
6 4 5 14 WEAR @ JOHN MICHAEL MONTGOMERY 19 1 ROPE THE MOON @ JOHN MICHAEL MONTGOMERY
S.HENDRICKS (F.J.MYERS,G.BAKER) ATLANTIC S.HENORICKS (J.BROWN,J.DENTON,A.BROWN) ATLANTIC
IF BUBBA CAN DANCE (I CAN TOO @ SHENANDOAH LIVE UNTIL 1 DIE © CLAY WALKER
1 6 4 6 D.COOK (M RAVBNON,M.MCGLIRE.SMCDIL’U RCA __20 2 15 2l #z;';oun (C.WALKER! - GIANT
BEFORE YOU KILL US ALL ©® RANDY TRAVIS AS YOU @ DWIGHT YOAKAM
8 3 2 K.LEHNING (K.FOLLESE.M T.BARNES) WARNER 8ROS z 19 912 2::‘;5[’:533 &LOEA; AM) ’ REPR'oSl
ALAN JACKSON
9 ) 8 | 8 | M| OO RS stk A e L R U KSTESk L cnson,1iconte M
NN R Lo i e | [T T T st S
HE THINKS HE'LL KEEP HER © MARY CHAPIN CARPENTER 24 2 14 e
11 | 16 | 13 | M | fNNINGS.M.C.CARPENTER (M.C.CARPENTER.D.SCHLITZ) COLUMBIA I ) ggg';?;sss‘g‘;;x:"w"s’ % UTTLE“T"EE;;;
nluliwl s ijagmfg:f&égxf SE"("S‘SW MARK CHESN‘JH 5| A : 30 | J'STROUO.C.DINAPOLID.GRAU (P.HOWELL B.SEALS) WARNER BROS.
MY LOVE ® LITTLE TEXAS @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 9 1 10 1.STROUD,C.DINAPOLY,D.GRAU (P.HOWELL,B.SEALS,T.BARNES) WARNER BROS. dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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by Lynn Shults

MAKE IT THREE WEEKS AND COUNTING that Alan Jackson'’s
“Summertime Blues” has camped out at No. 1 on the Hot Country Singles
& Tracks chart. By holding onto No. 1 for another week, the summertime
remake would join “Wild One” by Faith Hill; “I Swear” by John Michael
Montgomery; and “Wink” by Neal McCoy in an exclusive group of songs
that have registered four consecutive weeks at No. 1 in 1994. He also would
match his personal record, established by last year’s “Chattahoochee.”

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “She Thinks His Name Was John” (55-45) by Reba McEntire, followed
by “Love A Little Stronger” (11-4) by Diamond Rio; “She Dreams” (49-
40) by Mark Chesnutt; “I Try To Think About Elvis” (67-50) by Patty
Loveless; “What The Cowgirls Do” (27-18) by Vince Gill; “Down On The
Farm” (45-34) by Tim McGraw; “Who's That Man” (64-51) by Toby Keith;
“Be My Baby Tonight” (7-3) by John Michael Montgomery; “Xxx’s And
Oo0’s” (31-22) by Trisha Yearwood; and “Renegades, Rebels And Rogues”
(13-7) by Tracy Lawrence.

ALBUM SALES ARE STRONG and continue to be influenced by break-
through artists. “Not A Moment Too Soon” (1-1) by Tim McGraw increases
its lead over “Who I Am” (2-2) by Alan Jackson by almost 18,000 units.
“Kickin’ It Up” (4-3) by John Michael Montgomery claims the Greatest
Gainer award, with “Soon” by Tanya Tucker capturing the Pacesetter
award.

THE MARKETPLACE FOR ALBUMS is not always what one might
think. It varies depending on the type of spin applied to the numbers. In
looking at the numbers of television households in a given market and ap-
plying raw SoundScan album sales data from that market, one can begin
to see a slightly different trend developing, especially if CMT has high pen-
etration within the market. Looking at the three new acts that have had
the greatest impact on the album chart, it becomes clear that albums by
Tim McGraw, David Ball, and the Mavericks share some commons traits.
In looking at the top 10 markets for each album, factoring album sales
against TV households, Charleston, W.Va., and Nashville rank in the top
10 in sales per TV household for all three.

WHAT ABOUT RADIO AND CMT’s cumulative power? The numbers
lead one to believe that there is more to this story than the radio/CMT con-
nection. These top 10 markets also have large university populations. For
example, the top market for “What A Cryin’ Shame” by the Mavericks is
Austin, Texas, where one finds the University of Texas; followed by Lin-
coln, Neb., home of the University of Nebraska. Charleston (3) and Nash-
ville (4) both have large student populations made up from the many
smaller schools within their markets. Ranked No. 5 is Albuquerque, N.M.,
home of the University of New Mexico. What we see is a pattern that iden-
tifies a direct tie-in between country music and America’s college popula-
tion. Most radio demographic conversations of the past two years have cen-
tered on the country format’s 12-plus popularity. This new approach
suggests that within radio’s 18-34 demographie, there is an 18-26 age cate-
gory that packs a powerful wallop when it comes to the retail sales of coun-
try albums. The Country Music Assn. over the years has invested in trying
to develop the college marketplace. Several factors seem to have come to-
gether to make their efforts reach fruition.

Charlie Daniels Tops Bill At Japan Fest

Outdoor Event Is Country’s Primary Showcase There

NASHVILLE—Charlie Daniels will
headline the sixth annual Country Gold
Festival, Oct. 16 in Kumamoto, Japan.
The outdoor event, which is presented
Jjointly by Japanese country singer and
club owner Charlie Nagatani and
Nashville’s Refugee Management, has
become a major vehicle for promoting
country music throughout Japan.

In its first five years, the festival's
crowds have grown from 10,000 to
25,000, according to Refugee’s execu-
tive VP Judy Seale.

Ticket prices for this year’s festival
are the equivalent of $50 each for an
advance-sale ticket and $60 at the gate.

Also performing at this year's event
will be Nagatani and his band the Bel-
lamy Brothers, Becky Hobbs, the Sons
Of The San Joaquin, and the teen-age
Florida bluegrass band Silver Lining.
Nagatani selects the talent.

Coca-Cola and Northwest Airlines
are the festival’s chief sponsors. The
soft drink company gives a “large do-
nation” to the festival, according to

Seale, which is administered by the
Japanese. Northwest works its spon-
sorship through Seale’s office. “What
they do is give us really cheap air-
fares,” she says. “They probably save
us $300,000 every year.” Among the re-
turns for its contributions, Northwest
has a booth at the festival and the in-
side cover of the program book.

TNN will send a camera crew to the
festival to film five days of coverage for
the channel’s news show. Japan’s NHK
noncommercial public television station
also will film and air the show.

Seale says the festival is promoted
throughout Japan. “A lot of it is
through posters and word-of-mouth.
Charlie Nagatani also travels [around)
Japan and performs shows and an-
nounces it,” she says. “The advertising
purchased—television and newspa-
per—is only for the Kumamoto prefec-
ture. Charlie also has a radio show once
a week where he announces the event.”

Seale says that artists are allowed to
bring their own albums to sell at the

festival, since their record companies
don’t perform that service there.

Because the acts will be in Kuma-
moto for three days, Seale says several
promotional and goodwill events have
been planned: Silver Lining will per-
form at a local high school; Daniels will
golf on one of the heavily booked and
expensively priced courses; and the
Bellamy Brothers will visit one of the
area’s hot springs.

The festival crowd has gotten
younger every year, Seale reports. The
first festival, which Roger Miller head-
lined, attracted an older audience and
“a lot of American military people.”
The younger crowds, she adds, know
the American country dances and like
to dance during the festival.

Although the festival has never been
plagued by bad weather, Seale says, it
does take place at the base of an active
voleano. “The first year we went, it was
on warning. We were covered with soot
and ash when we left there.”

EDWARD MORRIS

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist

66 ALL FIRED UP (Little Shop Of Morgansongs, BMI/
Sixteen Stars. BMI) HL

53 BEEN THERE (New Don, ASCAP/New Hayes, ASCAP/
Irving, BMI) CPP

3 BE MY BABY TONIGHT (New Haven. BMI/Music Hil

BMI/0f, ASCAP) CPP

43 BUT | WILL (WB, ASCAP/East 64th, ASCAP/Warner-
Tamerlane, BMi/Larry Stewart, BMI/Yasa, BMI) WBM

70 BY THE WAY SHE'S LOOKIN® (Nocturnal Eclipse, BMI/
Minnetonka. BMI/More Songs. BMI/De Burgo, BMI) HL

54 THE CHEAP SEATS (Careers-BMG, BMI/Longitude, BMI)
WBM/HL

56 THE CITY PUT THE COUNTRY BACK IN ME (Sixteen
Stars, BMI/Dixie Stars, ASCAP)

31 COWBOY BAND (Careers-BMG.
Troubadors. BMI) HL

41 DON'T TAKE THE GIRL (Enc Zanebs, BMI) CPP

34 DOWN ON THE FARM (Texas Wedge, ASCAP/Noosa

Heads. BMI) CPP

DREAMING WITH MY EYES OPEN (Famous. ASCAP

Pookie Bear, ASCAP/Bug. ASCAP) HL/CPP

ELVIS AND ANOY (Almo, ASCAP) CPP

EVERY ONCE IN A WHILE (EMI Blackwood, BMI/

Stroudacaster, BMI/WB, ASCAP) CPP/WBM/HL

14 FOOLISH PRIDE (Post Dak, BMI) HL

13 GIRLS WITH GUITARS (EMI Apnt. ASCAP/Getarealjob
ASCAP) HL

9 HALF THE MAN (Blackened, BMI) CPP

10 HANGIN' IN (WB, ASCAP/Rancho Bogardo, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI) CPP/WBM

67 HARO LUCK WOMAN (Hon Productions Amenca
ASCAP/Polygram Int'l, ASCAP) HL

23 HARO TO SAY (Vravehn' Zoo, ASCAP) HL

S8 HE'S A GOOD OLE BOY (Sony Tree. BMI) HL

75 IF 1 EVER LOVE AGAIN (Dawid 'N' Will, ASCAP/WB
ASCAP/Two Sons, ASCAP)

46 I'LL GO DOWN LOVING YOU (Sony Tree, BMI/Careers-
BMG. BMI) HL

19 INOEPENOENCE DAY (Sony Cross Keys. ASCAP) HL

32 | TAKE MY CHANCES (EMI Apnt, ASCAP/Getarealjob,
ASCAP/Don Schiitz, ASCAP/Almo, ASCAP) HL/CPP

50 1 TRY 70 THINK ABOUT ELVIS (MCA, ASCAP/Gary Burr
ASCAP)

60 IT WON'T BE OVER YOU (MCA, ASCAP/Kiching Bird
BMI) HL

16 | WISH | COULO HAVE BEEN THERE (Almo. ASCAP/
Holmes Creek, ASCAP/Irving, BMI/Colter Bay, BM1) CPP

BMI/Conasauga

o~

62 JUKEBOX JUNKIE (Cupit. BMI/Cupit Memaries, ASCAP)

59 LABOR OF LOVE (Polygram Intl, ASCAP/St. Juben
ASCAP/Mommy's Geetar, BMI) HL

71 LET ME DRIVE (Little Big Yown, BMI/American Made,
BMI/Housenotes, BMI}

11 LIFESTYLES OF THE NOT SO RICH & FAMOUS (MCA
Canada, SOCAN/Sold For A Song. SOCAN/Brother Bart,
ASCAP/MCA, ASCAP) HL

36 LITTLE ROCK (Sony Tree, BMI) HL

4 LOVE A LITTLE STRONGER (Great Cumberland, BMI/
Dramond Struch. BMI/Circle Of Lite, BMI/Heart Ooctor,
ASCAP/Angela DeLugo. ASCAP/Storm Front, BMi/lohn
Juan, BMI/Ensign, BMI) CPP/HL

57 LOVE AND LUCK (Songs Of PolyGram, BMI/Tubb's Bus,
BMl/Little Big Town, BMI/American Made, BMI) HL/
WBM

64 LOVE OION'T DO I7 (BMG, ASCAP) HL

20 THE MAN IN LOVE WITH YOU (Boots And Spurs, BMI/
Spurs And Bools, ASCAP)

68 MAN OF MY WORO (Hayes Street, ASCAP/AImo, ASCAP/
Mlen Shamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)

25 MORE LOVE (That's A Smash, BM/MCA, ASCAP/Gary
Burr, ASCAP) HL

2 NATIONAL WORKING WOMAN'S HOLIDAY (Murrah,
BMI/Castle Street, BMI/Ears Last, ASCAP/On The
Mantel, ASCAP) CPP

52 NOBODY'S GONNA RAIN ON OUR PARADE (Longitude
BMI/Rio Zen, BMI/Reynsong. BMI/Howe Sound. BMI) HL

65 ONE GOOD MAN (WB, ASCAP/Rancho Bogardo, ASCAP/
Great Cumberland, BMI/Damond Struck. BMY
Patennck, BMI)

30 ONE NIGHY A OAY (MCA. ASCAP/Gary Burr. ASCAP/
Foreshadow. BMI/Uncle Pete, BMI) CLM/HL

38 0 WHAT A THRILL (Musique Chanteclair, ASCAP/Bug,
ASCAP)

35 POCKET OF A CLOWN (Coal Dust West, BMI/Warner-
Tamerlane, BMI) WBM

-

RENEGAOES, REBELS AND ROGUES (Sony Tree. BMI/

Sony Cross Keys. ASCAP/Tracy Lawrence, ASCAP) HL

21 SHE CAN'T SAY | OIDN'T CRY (Starstruck Angel, BMI/
Stroudacaster, BMI) CPP

40 SHE DREAMS (Warner-Tamerlane, BMI/Patrick Joseph.
BMI/Sony Cross Keys, ASCAP/Miss Dot, ASCAP/Brass
Ring, ASCAP) HL

49 SHE LOVES ME LIKE SHE MEANS IT (EMI April, ASCAP/
JKids, ASCAP/Stroudavarious, ASCAP/Polygram Int'l,
ASCAP) HL/CPP

45 SHE THINKS HIS NAME WAS JOHN (Bash, ASCAP/Blue

Water, ASCAP/Mighty Nice, BMI/Blue Water, BMI)
47 SPILLED PERFUME (Ben's Future, BMI/Sony Tree,
BMI/Acuftf-Rose, BMI) HL/CPP
55 STATE FAIR (Alabama Band, ASCAP/Wildcountry,
ASCAP) WBM
15 STOP ON A OIME (Square Lake, ASCAP/Howlin’ Hits,
ASCAP) CPP
SUMMERTIME BLUES (Warner-Tamerlane, BMI) WBM
TAKE THESE CHAINS FROM MY HEARY (Milene,
ASCAP) CPP
73 TEN FEET TALL AND BULLETPROOF (Post Oak. BMI)
39 THAT AIN'T NO WAY TO GO (Sony Tree, BMI/Buffalo

—
e

Prairie Songs. BMI/Don Cook, BMI) HL

26 THAT'S MY BABY (Almo, ASCAP/LaSongs, Ascap/Taste
Auction, BM/Wacissa River. BMI) CPP

33 THEY OON'T MAKE "EM LIKE YHAT ANYMORE (Farren
Curtrs, BMI/Mike Curb, BMI/Full Keel, ASCAP/Farrenuf,
ASCAP/Curbsongs. ASCAP) WBM

5 THINKIN® PROBLEM (New Court, BMi/Low Country,

BMI/Almo, ASCAP/Hayes Street. ASCAP/EMI April
ASCAP) CPP/HL

29 THIRO ROCK FROM THE SUN (Major Bab. ASCAP/Rio
Bravo. BMI/Stroudacaster, BMI/Baby Mae, BM!I) CPP

27 (TONIGHY WE JUST MIGHT) FALL IN LOVE AGAIN (M
Andersongs, BMI/Mighty Nice, BMI/Heckione, BMY
Foreshadow. BMI) CLM

44 WALKING AWAY A WINNER (Great Cumberland. BMY
Diamond Struck, BMI/Little Big Town, BMI/Amencan
Made, BMI) WBM/CPP

69 WESTERN FLYER (BMG, BMI/Careers-BMG, BMI) HL

28 WHAT'S INIT FOR ME (WB, ASCAP/New Crew, ASCAP/
New John, ASCAP/MCA. ASCAP/Gary Burr, ASCAP) HL/

WBM
18 WHAT THE COWGIRLS DO (Benefit, BMI/Enghishtown,
BMI) WBM

42 WHENEVER YOU COME AROUND (Benefit. BMI/
Foreshadow, BMI/Uncle Pete, BMi) CLM/WBM

61 WHEN YOU WALK IN THE ROOM (EMI. BM/Unart, BMI)

12 WHISPER MY NAME (WB, ASCAP/Big Tractor, ASCAP)

WBM

63 WHOLE LOTTA LOVE ON THE LINE (Acuri-Rose. BM!)
CPP

51 WHO'S THAT MAN (Songs Of PolyGram, BMI/Tokeco,
BMI}

48 WHY HAVEN'Y | HEARO FROM YOU (Bash, ASCAP/Life
0f The Record, ASCAP) HL

74 WILD LOVE (EMI Blackwood, BMI/Linde Manor, BMI) HL

24 WINK (Little Big Town, BMI/Amencan Made, BMI/Great
Cumberland, BMI/Diamond Struck, BMI) WBM/CPP

72 WOMAN, SENSUOUS WOMAN (Acoustic, BMI) CPP

22 XXX'S AND 000'S (AN AMERICAN GIRL) (Sony Tunes,
ASCAP/Mother Oixe. ASCAP/August Wind, BMI/Great
Broad, BMI/Longitude. BMI) HL/WBM

Billboard’s definitive dual-directory to the Nashville (615) region

and the Country Music business nationwide!
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Sourcebook 1994
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COMPILED FROM A NATIONAL SAMPLE
s OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY  SoundScan
R |
FOR WEEK ENDING AUGUST 6, 1994 ™ I I l III
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2| 5| 5| €| aRTST TITLE | 2| 5| 5| €| AaRnST TITLE | £
E | S | & | 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & E | S| & | 3 | LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT a
* * *NO. 1% % * 37 | 36 | 35 | 41 | VARIOUS ARTISIS A COMMON THREAD: THE SONGS OF THE
0 . : EAGLES | 1
1) 1 | 2 | 18 | TIMMCGRAW A? cuRB 7765919.98/13.98) 17 weeks atto 1 NOT A MOMENT TOO SOON | | GIANT 24531/ WARNERIPROS0.9812.30)
38 | 33 | 28 | 66 { PATTY LOVELESS @ EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL
2 1 4 ALAN JACKSON ARISTA 18759 (10.98,15.98) WHO | AM 1 ;
39 | 38 | 33 | 99 | VINCE GILL A?MZA 10630 (10 9815 98) I STILL BELIEVE IN YOU 3
i * % % GREATEST GAINER * * * 4 | 39 36 | 41 | ALABAMA @ RCA 56296 (9 9815 98) CHEAP SEATS | 16
3 4 4 26 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1
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Heatseeker Impact shows artists removed from Heatseekers this week. lllindicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
. RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
Blllmrd(@ Tﬂp cﬂunll‘v calalng Alh“ms”a FOR WEEK ENDING AUGUST 6, 1994 IIIII“
5. 5.
28 | 55| arTIST nre |€5| [23(58 ¢%
F2 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 £S5 20
1 1 PATSY CLINE A" MCA 12°(7.98/12.98) 146 weeks at No. | GREATEST HITS | 168 14 15 WAYLON JENNINGS A RCA 3378° (8.98) GREATEST HITS | 52
2 8 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 £Q/11.98) A DECADE OF HITS | 168 15 21 DWIGHT YOAKAM @ REPRISE 25989 WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR AHIT | 118
3 4 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ 9.98) SUPER HITS | 153 16 14 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS | 15
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8 11 ALABAMA A’ RCA 7170 (9.9813.98) GREATEST HITS | 167 2 |23 VINCE GILL A McA 42221 (8.98/13.98) WHEN | CALL YOUR NAME | 41
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BILLBOARD AUGUST 6, 1994 29



Arfists & Music

1 lagu -

™

by John Lannert

THIS IS BASS: Imagine legendary Cuban bassist
Israel “Cachao” Lépez playing for a contemporary
purveyor of “bass” music, the thunderous, minimalist
sound whose sonic hallmark is a booming bass that rat-
tles the cochlea every time a fan drives his car through
the neighborhood.

Indisputably, no auto speaker could withstand Ca-
chao’s distinctive plucks, pops, and thumps if the ven-
erated creator of mambo mysteriously decided to ex-
plore bass music. As it is, if a stereo’s bass control is
turned up a smidge on Cachao’s just-released “Master
Sessions Volume 1" (Crescent Moon/Epic), the well-
deep vibration emanating from his double bass is a dig-
nified, stentorian sound that indeed will make things
go boom.

But woofer-blasting volume is hardly what “Master
Sessions” is all about. Rather, Cachao's splendid
chronicle of trad Cuban rhythms spotlights his vision
of what Cuban music was and has come to be. In some
cases, there has been no stylistic change, Cachao
notes—as heard on “E]l Son No Ha Muerto,” whose
chorus proclaims, “We're in '93/And the son is played,
is played/Just like back in 1926.”

But flip the CD dial to one of the album’s three “des-
carga,” or “jam session” entries, and suddenly the real-

brace and accommodate any other musical inclination.
What separates Cachao's descarga from much of con-
temporary Latin jazz product, however, are the under-
lying melodic lines and relaxed, succinet improvisa-
tions that can attract, rather than intimidate, a casual
listener.

And a host of stellar players deliver on-time solos,
among them Paquito D’Rivera, Jimmy Bosch,
Alfredo ‘‘Chocolate” Armenteros, Alfredito
Valdés Jr., Justo Almario, Nelson Gonzalez, Néstor
Torres, and Juanito Marquez. Both Torres and Mar-
quez also displayed fine improvisational form on Glo-
ria Estefan’s Grammy winner “Mi Tierra.”

Cachao, who also played on “Mi Tierra,” turns in a
marvelous run on the record's final cut, the descarga
entry “Descarga Cachao.” Imbued with multihued
tones and dramatic taps and clicks, Cachao's percus-
sive solo foreshadows the spirited chorus that states
proudly, “I'm leaving with my rhythm/My Cuban
rhythm.”

Radio opportunities for “Master Sessions” would ap-
pear to be limited, but available. The album’s descarga
tracks could find acceptance at mainstream jazz out-
lets. There is no reason why Latin radio (as well as AC
radio) should not rotate an edited version of the lus-
cious danzén instrumental “Club Social De Marianao.”
And NAC outlets with world music leanings might
give a spin to “Cachao’s Giiiro,” a jubilant Afro-Cuban
chant to Yoruban deity Obatald, sung beautifully by
Lazaro Galarraga.

*Master Sessions” already is flashing a healthy com-
merecial sign, entering the Billboard Latin 50 at No. 32.
But whatever the sales success, a tip of the hat should
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MAJOR CREDIT CARDS ACCEPTED
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1 LA MAFIA SONY VIDA

2 RAUL DI BLASIO ARIOLA/BMG
PIANO DE AMERICA 2

3 GIPSY KINGS ELEKTRA MUS!
CIAN/ELEKTRA LOVE & LIBERTE

4 JON SECADA SBK/EMI LATIN
SI TE VAS

5 JUAN GABRIEL ARIQLABMG
GRACIAS POR ESPERAR

6 MANA WEA LATINA
DONDE JUGARAN LOS NINOS

7 GIPSY KINGS ELEKTRA
GIPSY KINGS

8 LUIS MIGUEL wEA LATINA
ROMANCE

9 M. A. SOLIS Y LOS BUKIS
FONOVISA INALCANZABLE

10 JULIO IGLESIAS sony

JUL

11 GIPSY KINGS ELEKTRA
MOSAIQUE

12 RICARDO MONTANER emi
LATIN UNA MANANA Y UN

13 LUIS MIGUEL WEA LATINA
ARIE!

14 GIPSY KINGS ELEKTRA
LIVE

15 CARLOS VIVES POLYGRAM

LATINO
CLASICOS DE LA PROVINCIA

1 GLORIA ESTEFAN EPIC/SONY
MI TIERRA
2 JUAN LUIS GUERRA 440
KAREN BMG FOGARATE
3 SOUNDTRACK ELEKTRA
THE MAMBO KINGS
4 JERRY RIVERA sONY
CARA DE NINO
5 VARIOUS ARTISTS sonY
SALSA MAGIC
6 CACHAO CRESCENT MOON/SONY
MASTER SESSIONS VOL. |
7 VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE 894
8 EL GENERAL RCA/BMG
ES MUNDIAL
9 REY RUIZ sonY
M| MEDIA MITAD
10 TONY VEGA RMMSONY
S| ME MIRAS A LOS 0J0S
11 OLGA TANON WEA LATINA
MUJER DE FUEGO
12 JERRY RIVERA sony
CUENTA CONMIGO
13 JUAN LUIS GUERRA 440
KARENTI; BACHATA ROSA
14 MARC ANTHONY RMM/SONY
OTRA NOTA
15 VARIOUS ARTISTS RMMSONY
RMM (A COMBINACION

1 SELENA EM!I LATIN
AMOR PROHIBIDO
2 BRONCO FONOVISA
PURA SANGRE
3 LOS TIGRES DEL NORTE
FOMA [ OS DOS PLEBES
4 LOS FUGITIVOS RODVEN
TE CONWUJISTARE
5 LOS TEMERARIOS AfG
SIGMA TU ULTIMA CANCION
6 LINDA RONSTADT ELEKTRA
CANCIONES DE MI PADRE
7 MAZZ EMI LATIN
QUE ESPERABAS
8 EMILIO NAVAIRA EMI LATIN
SOUTHERN EXPOSURE
9 BANDA MACHOS FONOVISA
LOS MACHOS TAMBIEN
10 LOS FUGITIVOS ROOVEN
VANIDOSA
11 VICENTE FERNANDEZ sony
RECORDANDOQ A LOS PAN-
CHOS
12 SELENA EMI LATIN LIVE!
13 LIBERACION FONOVISA
LIBERACION
14 GARY HOB8S EMI LATIN
TE VAS A ACORDAR
15 VICENTE FERNANDEZ sony
LASTIMA QUE SEAS AJENA

Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. & RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. & 1994, Biliboard/BP! Communications and SoundScan, Inc.
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LATIN NOTAS
(Continued from preceding page)

honcho Emilio Estefan for allowing
Cachao, now 75, to reap deserved
recognition.

MONSTERS ROCK Far South:
The Monsters Of Rock festival, that
seismic metal/hard rock happening
that has shaken Europe and the
U.S. various times in the past, will
make its Latin American debut Aug.
27 at the Pacaembu Stadium in Séo
Paulo. A second show is set to take
place Sept. 3 at River Plate Stadium
in Buenos Aires.

The acts at the Brazilian date are
Kiss, Slayer, Black Sabbath, and
Suicidal Tendencies. All will per-
form at the Buenos Aires concert as
well, except Suicidal Tendencies.
Miami-based Water Brother Pro-
ductions is promoting the Brazilian
show, while Buenos Aires promotion
firm Rock & Pop is producing the
event in its hometown.

Water Brother president Phil
Rodriguez came up with the idea
for the event after realizing that

there had never been a one-day,
metal-rooted show staged in South
America. The Monsters Of Rock
moniker provided immediate recog-
nition and the name was not copy-
righted, so he assembled a lineup.

“But just to try to be kosher,”
Rodriguez notes, “we went ahead
and cut a deal with Bravado, the
merchandising company in England
that does all of the merchandising
every year for the annual Monsters
Of Rock fest held in Donnington,
England. So we're using the same
exact artwork used at the Donning-
ton event.”

Predicting that the inaugural
Monsters Of Rock show will be “the
first of a yearly event,” Rodriguez
adds that tickets will cost about $20.
The Dutch electronic firm Philips
will sponsor the Sao Paulo date.

Apart from the Monsters show,
Rodriguez is promoting upcoming
Latin American concerts by Cul-
ture Beat (Rio de Janeiro, Monday
(1); Sao Paulo, Tuesday and Wed-
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CASSETTES o ACCESSORIOS

nesday (2-3); Belo Horizonte, Brazil,
Saturday (6); Chuck Mangione
(Caracas, Aug. 13); Diana Ross
(Sao Paulo, Aug. 29-31; Rio de Jan-
eiro, Sept. 2-3); Yes (Rio de Janeiro,
Sept. 14; Sao Paulo, Sept. 15-16);
and Richard Marx (Caracas, Oct. 4;
Bogota, Oct. 6).

GETTING CAUGHT UP: Italian
crooner Riccardo Cocciante, who
just released “Inventos Y Experi-
mentos” on PolyGram Latino in the
U.S., will be the opening act on sev-
eral dates of Celine Dion’s upcom-
ing stateside tour. Cocciante’s label
mate, Italian rock star Zucchero,
has put out “Diamante,” whose
seven Spanish-language songs were
translated by Warner Argentina
rock idol Fito Paéz. Zucchero’s
manager, Miles Copeland, man-
ages Sting ... La Ley, Caifanes,
Los Fabulosos Cadillacs, and
Mano Negra are the Latin Video Of
The Year nominees for this year’s
MTV Video Music Awards, slated
for Sept. 8 at Radio City Music Hall
in New York ... Elsa Vivero has
been named WEA Latina’s market-
ing manager/national accounts, re-
placing Debbie Ward . .. Audio Al-
ternatives, located in Chappaqua,
N.Y., has just released eight Span-
ish-language titles by New Age pio-
neer Steven Halpern.

CHART NOTES: After spending
nine weeks atop the Hot Latin
Tracks chart, Selena’s “Amor Proh-
ibido” (EMI Latin) likely will be dis-
lodged next week by Jon Secada’s
“Si Te Vas” (SBK/EMI Latin),
which regains a bullet this week.

Also recapturing momentum this
week is Ricardo Montaner’s “Qui-
siera” (EMI Latin), moving 4-3, fol-
lowed by Juan Gabriel’s still-rising
“Pero Que Necesidad” (Ariola/
BMG), up 5-4. Ricardo Arjona’s
“Te Conozeo” (Sony) slides 3-5 one
week after moving 5-3. One hundred
points behind “Te Conozco” is Los
Fugitives’ highest-charting record
ever, “Diablo” (Rodven), which
moves 9-6 this week.

Moving into the top 10 on its first
attempt is Mexican pop vocal trio
Kairo with “En Los Espejos De Un
Café” (SDI/Sony). Other songs reg-
istering strong northbound move-
ment on the HLT are Gerardo’s
EMI Latin entry “Maria Elisa” (29-
18), La Mafia’s Sony track “Cada
Vuelta De Esquina” (32-20), and
Cheito’s Crescent Moon/Sony title
“El Baile De La Vela” (38-25).

RETAIL NOTES: For the fourth
consecutive week, Gloria Estefan’s
“Mi Tierra” (Epic/Sony) sits tight in
the No. 1 spot, holding a narrow
point margin over Selena’s “Amor
Prohibido” (EMI Latin). While no
other title is giving serious chase to
these two albums, a mere 350 points
separate La Mafia’s No. 3 album
“Vida” (Sony) from the Gipsy
Kings’ No. 6 record, “Love &
Liberté” (Elektra).

Sandwiched between “Vida” and
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
s |1&e RADIO AIRPLAY REPORTS.
x x | ¥ . o
U | 28| =8| 25| ARTIST
2| 32| 32| £3| ecuostrunn v Lt
*x*x NO. 1 * * x
1l 1| 1| 16 | SELENA @ AMOR PROHIBIDO
EMI LATIN 9 weeks at No. 1
JON SECADA
(B)| 2 | 2 |RaEj ION.SECAD  SI TE VAS
(3)| 4 | 3 | 8 | RICARDOMONTANER ® QUISIERA
(@)| 5 | 6 | 5 | JuanGaBRIEL © PERO QUE NECESIDAD
ARIOLABMG
R ARJONA
5 | 3 | 5 | 10 | RICARDOARJO © TE CONOZCO
(&) 9 | v | s | LosFuamvos DIABLO
RODVEN
71 | s 11 | THE BARRIO BOYZZ @ UNA NOCHE DE AMOR
SHKEMI LATIN
NY VEGA
8 | 8| 9| 7 | JONYVEG ELLAES
@| n | 12| s | KARO ® EN LOS ESPEJOS DE UN CAFE
OUSONY
LA MAFIA *
10| 7 | 4| 18| LAMARI VIDA
JULIO IGLESIAS *
u | 12 | n [E78] L0 IGLES CRAZY
@D 15 | 13 | 7 | LORENZO ANTONIO © CUANDO, COMO Y PORQUE
K Ju RR
13 14|33 3 mﬂfahu's GUERRA 440 ® LA COSQUILLITA
1|13 | 14| 6 | VICEVERSA ¢ ELLA
)| v |2|s INDUSTRIA DEL AMOR DOS ENAMORADOS
UNICO/FONOVISA
* * x POWER TRACK* % %
181 231 & xzmous ARTISTS MERENGUE MIX
MARCOS LLUNAS VIDAR
| 2| 2| YA L PARA OLVID
1§ GERARDO © MARIA
@) » | — | 2 | GERaN MARIA ELISA
(A9)| 30 | 35 | 3 | PIMPINELA HAY AMORES QUE MATAN
LA
@0)| 3 2 | LAMAFIA CADA VUELTA DE ESQUINA
2|21 |18 5 | MA SOLISYLOSBUKIS A AQUELLA
INOVIS,
; E
@) 3 | % | 3 EDGAR JOEL LO QUE NO HARIAS POR AMOR
23| 28 |21 | 5 [ ANTONIOAGUILAR, HLJO POR TI NO VOY A LLORAR
% | » 2 | ALEJANDRO FERNANDEZ SI DIOS ME QUITA LA VIDA
@)| » 2 | CHEITO ® EL BAILE DE LA VELA
} CRESCENT MOON/SONY
% | 23| 16 | 9 | PANDORA EL CANALLA
LOS TIRANOS DEL NORTE XTRANA MA
1| 27| 31 | 3] LOS TIRANO! ORT EXTRANA MANERA
* * *HOT SHOT DEBUT x % *
NEWD | | | VICENTE FERNANDEZ MISERIA
VERONICA CASTRO TU LA TIENES QUE PAGAR
2| % | o |SES| sEroNicat u Q G
REY RUIZ | TE PREGUNT
35 2 | REYRUI S GUNTAN
CARLOS VIVES ALICIA ADORADA
a | 25| 30! 4 | SARLOS VIVE LICIA ADO
(@D| NEWp | | LOS FANTASMAS DEL CARIBE CELINA
WI H
EXE [0 | 5 | W Acmvmc;wu\cuo DARIA EL ALMA
(35| NEWD | | ANAGABRIEL ESTAS EMOCIONES
(5| NEWD | 1 | HECTOR TRICOCHE ESE SOY YO
36 | 33| 34| 4 ngc!Eu BELTRAN PILARES DE CRISTAL
LUIS MI Y
3 | 19 | 10 | 14 [ LUIS MIGUEL TUYYO
8 | 3 2 | GILBERTO SANTAROSA ME VOLVIERON A HABLAR DE ELLA
LISA LISA AND! MOR
3 [ 16|19 ] 4 | LA CUANDO ME ENAMORE
@ | 10| 7 12 | LOSFANTASMAS DEL CARIBE ® MAS Y MAS

(O Records with the greatest airplay gains this week. @ Videoclip availability.
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by Bob Darden

YOU READ IT HERE FIRST: “Going Public” (Star
Song) will be the breakthrough release for the Newsboys.
The Australian group’s latest release shipped more than
100,000 units, and once the single “Shine” gets airplay, “Go-

Peter Furler and the 'boys followed a barnstorming tour
of Australia (where they were featured in virtually every
Oz magazine and news program) with a blitz through the

Later this summer, the Newsboys open Steven Curtis
Chapman’s 70-city “Heaven In The Real World” tour. The
caliber of the album and the exposure gained with Chap-
man—who appears to be on the verge of superstar status

Still, it must be a little tough to go from headlining back
to opening again, even if it's for someone as big as Chap-

“Well, we've just come off our own tour, and it went re-
ally well,” Furler says. “We played all the 1,500-seat halls
with Code Of Ethics opening, and virtually all of them were
sold out. And as fun as it was, it is probably good to have

Furler adds, “Not only will it be a good learning experi-
ence, but Steve and his people have really made us feel
good, that we’re not like just another opener. I think they
know we’ll bring 1,000 of our own fans to the 5,000-seat

THE TOUR OF AUSTRALIA was the group’s first visit
to their homeland in more than six years, and Furler says
the ’boys thought they might be facing a different audience
from the one they left in the '80s.

“We certainly didn’t go back expecting the same old
fans,” he says. “We really didn’t know what to expect—if
anyone would even remember us. But we found really good
crowds, crowds hungry for Christian music. At one date in
Sydney, we played to about 5,000 people, while the other
shows were about 1,000 to 1,500, including the New Zealand
dates.

“Still, we were new to a lot of people, including a bunch
of them who didn't even know we were from Australia,”
Furler adds. “So we decided just to do our show, regardless,
treating it as just another date. We didn’t change the mes-
sage, we had the same appeal to faith at the end, but we
did do a lot less of the talking in between songs. I didn't
introduce the band members, for instance—it was more of
a commervcial show, more like the pub gigs we'd started out
doing in Australia, where you play your set. John (James]
spoke about what we believe, then we left.”

In New Zealand, the Newsboys found an especially atten-
tive audience. “They get into it more during the shows, and
clap less when a song is over,” Furler says. “It’s cool. They
don'’t care who you are. As I looked at the crowds during
the songs early in the tour, I could see they were going nuts.
But at the end of a song, it was just pub applause, you know,
politely. By the end of the first gig, we were enjoying them
as much as they were enjoying our music.”

The Newsboys found one more surprise when they re-
turned to the US.: the Living Epistles Christian clothing
manufacturer introduced the “Going Public Clothing Line.”
The 'boys debuted some of the clothes—which looked suspi-
ciously like the eclectic styles they've always worn—during
a giant concert June 18 before a World Cup soccer game
played in Washington, D.C.

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. © 1994, Billboard/BPI Communications,

Getin“louch
& be“louched
by the latest
zéIeasgﬁom

ML

JERRY
SMITH

and the
children of

israel

've Been
Touched

ML

RECORDS

by Christie Barter

THE FOLKS AT K-III Directory Corp. in New York—
the folks responsible for publishing the annual Musical
America International Directory of the Performing Arts—
have come up with a nifty idea: a CD promoting artists to
presenters and other buyers of talent here and abroad.
Called a MusiCDisc Sampler, it has just been mailed out
to an international list of some 6,000 people—executives on
the staffs of symphony orchestras, opera companies, and
performing arts series—offering them this easy-access op-
portunity to audition the work of (in this instance) 11 indi-

] »
Top Contemporary Christian.
Compiled from a national sample of retail store
& § and one-stop sales reports. e —
2 12|5| armst TITLE
£ o | T | LABEL & NUMBER/DISTRIBUTING LABEL
IFCTR
1 |NEWD| STEVEN CURTIS CHAPMAN stho.1  HEAVEN IN THE REAL WORLD =
2 | 2 |87 | DCTALK @ FOREFRONT 3002/STARSONG FREE AT LAST
3 | 1|41 |CARMAN sparrOw 1387 THE STANDARD
4 | 7 | 43 | VARIOUS ARTISTS  REUNION 0083/WORO SONGS FROM THE LOFT
5 | 4|19 | MICHAEL SWEET  BENSON 2231 MICHAEL SWEET
6 | 8 |41 | MICHAEL W. SMITH Reunon 0086WORO  FIRST DECADE 1983-1993
T | 3|29 | TWILA PARIS  STARSONG 8805 BEYOND A DREAM ing Public” should go gold.
8 | 5| 25| POINT OF GRACE WORO 26014 POINT OF GRACE
9 |[12|21 | STEVE GREEN SPARROW 1334 WHERE MERCY BEGINS
10 | 16 | 3 | KATHY TROCCOLI ReunioN 66367/RCA KATHY TROCCOLI burgeoning Christian music festival circuit.
11 | 9 | 21 | RON KENOLY  INTEGRITY 055/SPARROW GOD IS ABLE
12 | 13 | 17 | PHILLIPS, CRAIG & DEAN  STARSONG 8806 LIFELINE
13 | 6 | 21 | MICHAEL CARD  SPARROW 1435 JOY IN THE JOURNEY himself—should push the "boys over the top.
14 | 11| 21 | RAY BOLTZ woORO 57868EPIC ALLEGIANCE
15 [ 20| 3 | TAKE6 WARNER ALLIANCE 4150/SPARROW JOIN THE BAND .
16 | 26| 3 | BRIDE starsonG 8283 SCARECROW MESSIAH
17 | 15| 3 | DAKODA MOTOR CO. MYRRH 6976/WORO WELCOME RACE FANS
18 | 10| 7 | GARY CHAPMAN  REUNION 0084/WORD THE LIGHT INSIDE
19 |17 | 15 | AUDIO ADRENALINE ~ FOREFRONT 3012/5TARSONG  DON'T CENSOR ME the shoe on the other foot again.
20 | 18 | 17 | OUT OF THE GREY  SPARROW 1405 DIAMOND DAYS
21 [ 28] 41 | RIGH M ot wono A LITURGY, A LEGACY & A RAGGAMUFFIN BAND
22 | 14| 37 | SUSAN ASHTON  SPARROW 1388 SUSAN ASHTON halls.”
23 | 19| 5 | PHIL KEAGGY  SPARROW 1459 WAY BACK HOME
24 | 27 | 41 | GEOFF MOORE & THE DISTANCE  FOREFRONT 3011/STARSONG EVOLUTION
25 | 21 [117| RAY BOLTZ woRD 5473 MOMENTS FOR THE HEART R
26 | 2| 25 | KR I P D FAMILY KIRK FRANKLIN & FAMILY § W
27 | 23 [.11 | GOSPEL GANGSTAS  MYx 9460/FRONTLINE GANG AFFILIATED
28 | 36 | 105| RON KENOLY  INTEGRITY 044/SPARROW  LIFT HIM UP WITH RON KENOLY KEEPING
29 | 30 | 9 | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS - S‘)ORE
30 |RE-ENTRY| NEWSBOYS  STARSONG 8251 NOT ASHAMED
3 (32 | 13 | LARNELLE HARRIS  BENSON 2226 BEYOND ALL LIMITS ™
32 [Re-ENTRY| ANDRAE CROUCH  QWEST 4159/WARNER ALLIANCE MERCY
33 [ 31 59 | HRnmoo0 ks SAMERICA'S 25 FAVORITE PRAISE & WORSHIP CHORUSES
34 | 34 | 11 | CHARLIE DANIELS  sparrow 1428 THE DOOR
35 | 38|15 | VARSI oo THE BEST LOVED SONGS FROM THE VINYARD
36 [ 33| 3 | DEGARMO & KEY  BENSON 4014 TO EXTREMES
31 | 2] 5 | RGNS AR TISTS PROMISE KEEPERS: A LIFE THAT SHOWS
38 |35[15]| DINO BEnsON 2262 MIRACLES
39 | 24| 19 | CLAY CROSSE  REUNION 9728/WORO MY PLACE IS WITH YOU
40 | 37 | 11 | KIDS CLASSICS ~ BENSON 2217 ACTION BIBLE SONGS SR artists and H%0 groups!

Included are soprano Christina Andreou, mezzo-so-
prano Barbara Dever, flamenco guitarist Juan Marlin, pi-
anist Haskell Small, and the American Piano Quartet of
Salt Lake City. In the accompanying booklet, each act is
profiled briefly and its music clearly described. Each act’s
address is provided, as is its manager’s name and address.
There’s also a cross-reference to the artist’s advertisement
appearing in the 1994 Musical America Directory. It’s all
neatly done, and could easily find a niche as an efficient pro-
motional tool in today’s global arts market. For more infor-
mation, call Stephanie Challener at 212-714-3139.

THE BERKSHIRE HILLS have been full of music and
dance again this summer, and Sony Classical has been on
hand to document some of it in these last few weeks. Right
now they're working on a set of four hourlong video pro-
grams, being taped at Tanglewood’s West Barn, to be re-
leased under the title “Marsalis On Music,” featuring Wyn-
ton Marsalis as trumpet soloist on both classical and jazz
repertoire. Others involved are Yo-Yo Ma as cello soloist,
the Wynton Marsalis Septet, and the Tanglewood Music
Center Orchestra under Seiji Ozawa.

Just a little earlier, in July, Ma presided over the taping
of the first of six hourlong programs devoted to Bach’s six
suites for solo cello. Conceived by and featuring Ma, each
program centers on a collaboration with a prominent art-
ist—in this first instance the choreographer Mark Morris,
who was appearing at Jacob’s Pillow in Lee, Mass. Working
with Ma on another program is the Kabuki theater's Tama-
saburo Bundo. “The Bach Suites” will be shot at the rate
of two a year and will be prepared for worldwide telecast,
as well as for release by Sony Classical in four formats: vid-
eotape, laserdise, CD, and cassette.

Also recording for Sony at the moment are violinist Cho-
Liang Lin and pianist Paul Crossley, who are taping sona-
tas by Debussy, Poulenc, and Ravel at St. John’s Smith
Square in London.

THE FIRST RELEASE in Chanticleer’s recently an-
nounced exclusive affiliation with Teldec is at hand, and a
fascinating one it is. Titled “Mexican Baroque,” the new
CD, under the Das Alte Werke moniker, couples the work
of two composers, Ignacio de Jerusalem and Manuel de
Zumaya, both of 18th-century Mexico. The San Francisco-
based, all-male, a cappella vocal group is joined by a 19-
member period-instrument ensemble conducted by Joseph
Jennings.

The new agreement also calls for Teldec to reissue re-
cordings Chanticleer previously recorded for its own, self-
named label. The first reissue features the group in a gospel
music program titled “Where The Sun Will Never Go
Down.”

Future new entries include an all-Palestrina disc cele-
brating the quadricentennial of the composer’s death, a
Christmas record, and an album ecalled “Out Of This
World,” a generously filled mixed bag subtitled “From Tho-
mas Tallis To Bill Evans.”

STRANGE BUT TRAGICALLY TRUE: The duo-piano
team of Taeko Kuwata and Patrick Crommelynck, who
recorded for the Swiss label Claves as Duo Crommelynck
and who were especially praised for their recordings of Mo-
zart and Schubert, were recently found dead at their home
in Switzerland, apparently a double suicide.
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by Lisa Collins

HOLY SPIRIT POWER: More than 40,000 people turned
out for Bishop Paul S. Morton's First Annual Full Gospel
Baptist Church Convention, held at the Superdome in New
Orleans. Morton, whose history in gospel dates back to 1983
with his solo debut, “Nothing But The Blood,” on Benson
Records, says he sees his role as a bridge between the gos-
pel and church communities. “I think the Full Gospel Bap-
tist Church Conference will be the umbrella to bring to-
gether the church with the best of gospel artistry,” Morton
says. “To me, it's both necessary and timely. And look at
it—you just don’t see something grow this fast.”

The five-day praise fest drew Vicki Winans, Yolanda
Adams, BeBe Winans, John P. Kee, Daryl Coley, the Wil-
liams Brothers, Marvin Winans, and a host of gospel in-
dustry executives looking for an opportunity to break the
church market wide open.

Morton’s singular track record is ample evidence of his
growing clout. His New Orleans-based Greater St. Ste-
phens Full Gospel Baptist Church has a membership base
of 15,000, encompassing two church locations and four Sun-
day services. And Morton isn’t putting any limitations on
his expanding empire. His latest album, “We Offer Christ,”
with the Greater St. Stephens Full Gospel Baptist Choir
(on Blackberry Records), has crossed the 30,000-unit mark.

THE SECOND TIME'S THE CHARM for Al Hobbs’
Aleho International Records. The GMWA Women's Cho-

rus—only the second act signed to his roster—hits paydirt
with the lead single, “Order My Steps,” from their debut
release, “It's Our Time," recorded live in Indianapolis last
year. Retailers are reporting a record-high number of re-
quests for the cut. With the success of the single, the 90-
plus-voice choir is expected to grow when they record their
second project next month in Atlanta. Albertina Walker al-
ready has been tapped as guest soloist.

Hobbs couldn’t be more pleased. “Things are going
great,” he declares. “Juggling schedules has been difficult,
but I'm excited about the acceptance of our first two proj-
ects.” (The initial success of Hobbs’ first act, the Indy Mass
Choir, was short-circuited by the Spectra bankruptcy in
'93.) “T've just signed another artist—Angie Spivey—who
is scheduled for release in late September. And in line with
Aleho’s motto, ‘Where praises go up,’ I'm bringing commit-
ted gospel product into the marketplace. But the best part
is being taken seriously by my peers.”

Hobbs, who serves as GMWA chair, adds that plans are
in place for what he believes will be the greatest convention
ever, coming August 13-20 in Atlanta. “Of course, we’ll sa-
lute the year of gospel and commemorate the tremendous
contribution of the late Ed Smith,” Hobbs says. “The
theme is ‘Torchbearer for excellence.’ We want to pick up
where Rev. Cleveland left off in his commitment to excel-
lence in the gospel craft. We're expecting 17,000-20,000. Al-
ready registration is at an all-time high.”

BOBBY JONES ROCKED NASHVILLE with his recent
Gospel Youth Explosion held July 13-16 at the Tennessee
Performing Arts Center. In attendance were the Williams
Brothers, Take 6, Dary] Coley, Stephanie Mills (with the
Tri-City Choir), O’Landa Draper, Hezekiah Walker &
the Love Fellowship Crusade, the Sounds Of Blackness,
Kirk Franklin & the Family, an electrifying Andrae
Crouch, and John P. Kee.

IS THE BADDEST LABEL IN

kie Winans

elf-titled new album
- Winans, delivers a

inspirational collection

porary and traditional
Gospel fongs, including the in-
spired dedication to the memory of
Dr. Martin Luther King, Precious
Lord. Produced by Jerry Peters and
Vickie Winans. Co-produced by

Mario “Skeeter” Winans.

Available now on CD and Cassette!
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‘Top Gospel Albums.

. |
’ Compiled from a national sample of retail store
& § - and one-stop sales reports.
> | 2|5 |ARTiST TITLE
| = ~ | = | LABEL & NUMBER/DISTRIBUTING LABEL
| *% NO.1 % »
1 | 1 |59 | MISSISSIPPI MASS CHOIR
| MALACO 6013 43 weeks at No. 1 IT REMAINS TO BE SEEN
9 | 5 | 55 | KIRK FRANKLIN AND THE FAMILY
S GOSPO-CENTRIC 2119/SPARROW KIRK FRANKLIN & FAMI_LY
3 | 3 | 15 | BISHOP NORMAN L. WAGNER/MT. CALVARY CONCERT CHOIR
L_ I _YORD 57869/EPIC - ~ EXCELLENT
| 4 | 7|13 JOHNP.KEE  VERITY 43009 COLORBLIND
[ 5 | 437 REV. JAMES MOORE  maLaco co1 ) WILL TRUST IN THE LORD
[ 6' T 5 | 35 | RUDOLPH STANFIELD & NEW REVELATION
| SOUND OF GOSPEL 211 LIVE AND IN PRAISE Il
r 7 [ 6 | 7 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
L' BENSON 4006/CGI LIVE IN'ATLANTA AT MOREHOUSE COLLEGE
8 (9|37 ! YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD J
9 | 8|17 | DARYL COLEY  sPARROW 51390 IN MY DREAMS
10 (141 | SOUNDS OF BLACKNESS
| PERSPECTIVE 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
(11 [10] 1 ‘ THE CLARK SISTERS  SPARROW 51368 MIRACLES
12 |12 39Jr SHIRLEY CAESAR  WORD 57464/EPIC STAND STILL
13 | 24| 3 | L.A. MASS CHOIR  cGi 1083 { SHALL NOT BE DEFEATED
—
14 | 20 [ 5 | EDWIN HAWKINS  FIXIT 9124/ INTERSOUND KINGS & KINGDOMS -1
15 | 11| 33 | LASHUN PACE  SAVOY 14814/MALACO SHEKINAH GLORY
t _ et
16 | 17 | 13 | CALVIN BERNARD RHONE  cGi 1092 LIVE... ’'M A WINNER
r 17 | 22| 21 | CHICAGO COMMUNITY CHOIR N T
L | AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE |
187 16 | 19 | LAWRENCE MATTHEWS & FRIENDS
GOSPO-CENTRIC 21 18/SPARROW LAWRENCE MATTHEWS & FRIENDS |
19 | 19| 63 | THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS }
[ 20 [37] 3 [ RoN KENOLY recriry ossrsearnow GOD IS ABLE
fn a1l s | TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOIR
| SAVOY 7113/MALACO COME THOU ALMIGHTY KING
22 | 18| 7 | HEAVEN SENT  INTERSOUND 9119 CLOSEST FRIENDS
23 | 23| 21 | COMMISSIONED  BENSON 1078/CGI MATTERS OF THE HEART
24 | 25 | 17 | ANDRAE CROUCH  GWEST 4150WARNER ALLIANCE MERCY
25 | 23| 3 | WILLIE NEAL JOHNSON AND THE NEW KEYNOTES ]
| MALACO 6017 LORD...TAKE US THROUGH ]
26 27| 1 | GMWA WOMEN OF WORSHIP  ALEHO INTL MUSIC 3006 IT'S OUR TIME
21 1133 ! DOTTIE JONES _ BELLMARK 77005 ON MY OWN
28 |15 | 35 | CHICAGO MASS CHOIR  CGI 1074 PLEASE DON'T LEAVE ME
99 | 33| 5 | BISHOP BILLY ROBINSON & THE GARDEN OF PRAYER CATHEDRAL CHOIR
| 2 VECTRON 19502 KEEP THE FAITH
NORTH CAROLINA MASS CHOIR
30 |30 |19 c5is0s1 LET'S MAGNIFY THE LORD
31 | 26 | 37 | LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
Bl ndl __l ATLANTA INT'L 10195 - I\QHING CAN BE BETTER
32 | 38| 9 | GREATER EMMANUEL MASS CHOIR
| 94 | 3%] 9 | coitoos THE SUN WILL SHINE AGIAN
33 | 36 | 57 | DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE
| | ATLANTA INT'L 10187 - LIVE |
34 |NEWP | TAKE 6  WARNER ALLIANCE 4150/SPARROW JOIN THE BAND
35 | 31| 11 | VARIOUS ARTISTS  BLACKBERRY 1605MALACO SONGS MAMA USED TO SING
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Music Video

ARTISTS & MUSIC

Propaganda Films Moves The Masses
Firm Nears 1,000th Clip With Influence At Peak

B BY DEBORAH RUSSELL

LOS ANGELES—Its name may con-
note the manipulation of truth, but one
need only deal in objective reality to
see that the influence of Propaganda
Films continues to spread throughout
the entertainment industry.

The multifaceted production com-
pany staked its claim in the exploding
music video business in 1986, when it
opened its doors with directors David
Fincher, Dominic Sena, Greg Gold,
and Nigel Dick. Eight years later, the
firm nears the completion of its
1,000th videoclip, which could well be
Fincher's production of the Rolling
Stones' Virgin comeback “Love Is
Strong.”

Today, the directors roster bears
close to 20 names, including those of
Fincher, Sena, and Gold. Talent
ranges from the newly signed music
video pioneer Russell Muleahy, whose
credits include hundreds of clips, to
the relative newcomer Sanji, whose
video output totaled just four Propa-
ganda videos when he was lured out of
the medium to the company's film divi-
sion to direct his first feature.

Propaganda offshoot Satellite
Films, founded in 1990 to promote ris-
ing talent via low-to-medium-budget
clips, features a roster of 11 directors,
including Spike Jonze, whose inexpen-
sive Beastie Boys video “Sabotage” re-
ceived four 1994 MTV Video Music
Awards nominations. The division also
helped launch the career of Mark Ro-
manek, whose credits range from En
Vogue’s “Free Your Mind” to Nine
Inch Nails' controversial new
“Closer.”

“We see ourselves more as a com-
pany that helps to build directors’ ca-
reers—a management firm—than as a
production company,” says Rhea Ru-
pert, director of music video for Prop-
aganda.

In fact, Satellite director Douglas
Gayeton, the eye behind clips for
Basehead, the Brand New Heavies,
and Fishbone, is now busy directing
Propaganda’s first interactive film

outing, “Johnny Mnemonie Cine-
ACTIVE.” The movie will launch
Propaganda’s new CODE multimedia
division and is being produced for
Sony Imagesoft.

“We look at long-term options when
we sign directors, not just at their cur-
rent momentum,” Rupert notes.

Long-term options also appear to be
the most desirable factor for a musie
video director contemplating a deal
with Propaganda.
By providing mul-
tiple media oppor-
tunities within its
own operation,
the firm has at-
tracted and chal-
lenged the indus-
try's top talent,
including Michael Bay, Alek Keshi-
shian, and Antoine Fuqua, while main-
taining its high standards (often re-
quiring high budgets) among its label
clientele.

Since launching Propaganda nearly
a decade ago, co-founder Joni Sigh-
vatsson says he has seen a positive
change in the relationship between the
corporate and creative communities.
“I believe the labels take the directors
more seriously today,” he says. “Di-
rectors have become collaborators
with the artists, and the labels have
come to recognize that role.”

In addition, he speculates that a
well-known director can be as popular

among programmers today as a band
itself. “If a clip is made by a big direc-
tor, I am sure MTV takes a serious
look at it before they consider turning
it down,” he says.

As a result, adds Satellite Films ex-
ecutive producer Larry Perel, Propa-
ganda often concentrates on cultivat-
ing its talent into the corporate
mindset, which ecan even include
coaching a director on how to “take a
meeting” with a label executive.

But clearly, most of the talent’s time
is consumed by creative efforts. Prop-
aganda produces an estimated 15%-
20% of the music video industry's cur-
rent output, and Rupert claims that as
many as 98% of the company’s clips re-
ceive mainstream airplay.

And it doesn’t appear that business
will decline anytime soon. The com-
pany'’s ever-active role in the commer-
cial and TV industry has forced the ex-
pansion of Propaganda’s offices in
New York and London. Its L.A. head-
quarters—which already comprise a
cluster of buildings on a Hollywood
side street—is growing as well. Most
of the company’s directors maintain
offices at the various production hubs.

Perel is confident the firm will never
grow too large or too corporate to
maintain its creative edge. “We've
done our share of $15,000 and $20,000
videos,” he says, “and we still do them,
because it’s a viable budget arena for

(Continued on next puge)

PRODUCTION NOTES

Puck Does New York. Black Train Jack's new Roadrunner video “Handouts”

LOS ANGELES

* Industrial Artists director Tony
Peck lensed Infectious Grooves’
latest Epic clip, “Violent And
Funky.” Gary Tieche directed pho-
tography, and Adam Stern produ-
ced. In addition, Industrial’s Erie
Zimmermann is the eye behind lan
McNabb’s “Be Prepared To Dream”
video for This Way Up/Quick Silver
Recordings. Tieche directed photog-

~

features a star tur by Puck Rainey, the whacked-out roommate-from-hell who
appears in the San Francisco version of MTV's “The Real World." Pictured on the
set at the New York video location, from left, are the band’s Brian, Emie, and Rob;
director Toby Tilley; Black Train Jack's Nick; and Rainey.

raphy, and Stern produced.

NEW YORK

» Edie Brickell’s new Geffen video
“Good Times” is a Woo Art Interna-
tional production directed by Alain
Duplantier. Brian Cresto produced
the shoot. Woo Art’s Charles S. Stone
111 directed the Roots’ new Geffen clip
“Distortion To Static.” George Wieser
produced.

* Roadrunner’s Life Of Agony re-
cently wrapped the video “This Time”
with directors Francis Lawrence and
Mike Rosen.

* The A+R Group’s Tim Royes di-
rected Eternal in its new EMI London
video “So Good.” Jannick Grossman
directed photography on the shoot;
Rudy Callegari produced.

OTHER CITIES

* Riviera Films director Abraham
Lim recently reeled “Summa Day,”
the debut single for Warner Bros.’
Sah-B. Suzanne Coldwell produced
the shoot; Robert Learner directed
photography on location in Sah-B’s
hometown of Newark, N.J.

* Virginia Beach, Va., was the site of
Blackstreet’s new Interscope/Atlantic
video “Good Life.” Dwayne Coles di-
rected the clip, with Vince Toto as DP.
Robert Johnson produced via the
Elite Company.

* Director George Seminara re-
cently wrapped his sixth video for Fa-
tima Mansions. “The Loyaliser” was
set in London.

Contract Glitch Delays NAMS;
BET, MTV Going Shopping

REVOLUTIONS TAKE TIME: It
appears that the National Assn. Of
Music Shareware will not be distrib-
uting music video via the online serv-
ices Delphi and Byte Information Ex-
change (BIX) as soon as anticipated
(Billboard, July 9).

NAMS principal Greg Loveria told
Billboard he planned to begin deliver-
ing some 20 initial clips to online users
as early as last week, but Nancy
Morrisroe, spokesperson for Delphi,
says a contract has yet to be signed.

“We're still in the initial stages of
discussion,” she says, “NAMS is one
of several music/multimedia provid-
ers we have been talking to.”

Regional programmer
Tom Sodeur of Vermont-
based “New Music Now”
is working with Loveria to
program the forthcoming
service. Sodeur’s recorded
introductions are featured
on some of the videos on-
line users will see.

SHOPPE RS’ Delight:
BET and the Home Shop-
ping Network plan to un-
veil their joint-venture
shopping program “BET
Shop” Sept. 17. The suc-
cess of the live, two-hour
weekly show, hosted by
HSN personalities Tina
Berry and Terry Lewis,
could determine whether
BET and HSN will launch
a stand-alone shopping
network somewhere down the line.

Each “BET Shop” program will
hawk 10-15 products, including fash-
ions, jewelry, cosmetics, and home
decor items, says HSN president/
CEO Gerald Hogan. Music products
may appear in the future, he says, but
home shopping has to up its hip fac-
tor with the creative community first.

“The image of direct-response TV
has not been good among [artists],”
says Hogan. “The sense is that when
you're part of TV shopping, you're at
the end of your career.”

But artists should reassess the
value of video retailing, he says. HSN
moved some 14,000 units of Julio
Iglesias’ new release “Crazy” via its
Home Shopping Club, and Hogan
says a release aimed at the demo-
graphic of “BET Shop”—females
ages 30-50—could work well.

CHING! CHING!: MTV Networks
will roll out its test of shopping shows
on the MTV, VH-1, and Nick At Nite
channels in mid-August. Supermodel
Cindy Crawford has been tapped to
spread the news via on-air promo-
tional teasers.

We hear MTV plans to launch its
segments with Woodstock-related
merchandise, but nobody’s talking. It
makes sense, though. Woodstock '94
runs Aug. 12-14, and MTV has the
rights to broadcast select images
from the site during the three-day
celebration.

The network has received the
green light to run performances of
complete songs from opening-night

THE
Ye

by Deborah
Russell

attractions such as Sheryl Crow,
Collective Soul, Candlebox, James,
and King’s X. Saturday and Sunday
coverage is restricted to excerpted
songs. “We’ll be doing news packages
and other spots from Woodstock, but
if you want to see the actual concert,
you're going to have to get the pay-
per-view,” says Dave Sirulnick, VP/
executive producer at MTV News.

WE'LL WAIT FOR THE MOVIE:
Propaganda Films is lensing the cel-
luloid version of “Woodstock 94,”
with a release date set for early 1995.
While Propaganda co-chairman/co-
founder Joni Sighvatsson says he is
eager to attend the modern
day rock fest, he admits he
had mixed feelings when
the promoters added a
third day to the concert
schedule. “We're getting
more work and less money
now,” he points out.

= REEL NEWS: Chaos

Records national director
‘ of video promotion Lou

Robinson is set to move to
RCA as director of national
video promotion there ...
David Wunsch has re-
turned to New York-based
Picture Vision as executive
producer and director of
sales. He is based in the
company’s new L.A. office.
Picture Vision recently
signed directors Pamela
Springsteen, Chris Painter, and
C.B. ... The directors roster at
Hollywood-based E Squared has
grown to include Ophelia Chong, Ri-
chard DeLossa, Amy Hill & Chris
Riess, Nicolas Pallay, and Daniel
Peacock ... Colorist Laura Jans is
on board at L.A.'s Varitel Video ...
Susan Lynton has joined Industrial
Artists’ New York office as executive
producer for multimedia.

SWINGING SINGLES: Atlanta is
home to “Mood Swings,” a theme-
based clip show focusing on “relation-
ship” songs in the country,
R&B, and mellow-rap genres.

The 30-minute program is part of
the mix on the new satellite-delivered
Single Vision Network, a channel tar-
geting the unattached viewer.

A recent “Mood Swings” playlist
included videos by Carlene Carter,
Tevin Campbell, Arrested Develop-
ment, and Keith Washington.

“Mood Swings” airs Thursday
through Saturday at midnight. Host
Reggie Smith runs about six clips
per show, and says he hopes eventu-
ally to expand the format to 60 min-
utes, allowing for artist features and
interview segments.

AND THE NOMINEES ARE:
Submission forms for the 1994 Bill-
board Music Video Awards should be
on the desks of video promoters far
and wide by now. Video executives in
search of forms should contact Bill-
board’s Melissa Subatch at 212-536-
5018,
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FOR WEEK ENDING JULY 24

Bilboard. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% % NEW ADDS # * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

=/

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Mariah Carey, Anytime You Need A..
2 Da Brat, Funkdafied
3 Patti LaBelle, The Right Kinda Lover
4 Aaron Hall, | Miss You
5 Ce Ce Peniston, I'm Not Over You
6 Shai, The Place Where You Belong
7 Lady Of Rage, Afro Puffs
8 Janet Jackson, Any Time, Any Place
9 Tevin Campbell, Always In My Heart
10 Ei Debarge, Can’t Get Enough
11 Angela Winbush, Inner City Blues
12 Marc Dorsey, People Make The World
13 Blackgid, 90's Girl
14 Shello, West Coast Boogie
15 Crystal Waters, 100% Pure Love
16 Lalah Hathaway, Let Me Love You
17 Heavy D & The Boyz, Nuttin’ But Love
18 Shanice, Somewhere
19 Babyface, When Can | See You
20 Aaliyah, Back & Forth
21 Arrested Development, Ease My Mind
22 Rachelle Ferrell, Nothing Has Ever Feit...
23 SWV, Anything
24 Zhane, Sending My Love
25 Aretha Franklin, Willing To Forgive
26 Coolio, Fantastic Voyage
27 All-4-One, | Swear
28 For Real, Easy To Love
29 Blackstreet, Booti Call
30 1 A! Skratch, Where My Homiez?

* & NEW ADDS & &

Billy Lawrence, Happiness

Sista, Brand Nu

€+C Music Factory, Do You Wanna Get .
Warren G, This D.J.

Arrested Development, United Front
Queen Latifah Feat. Tony Rebel, Weekend ...
Pauline Henry, Feel Like Making Love
N (1 U, You Don't Have To Cry

69 Boyz, Tootsee Roll

CMT

COUNTIRY MUSIC VYELAVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 David Ball, Thinkin' Problem

2 Sammy Kershaw, National Working .

3 Tanya Tucker, Hangin' in

4 Tracy Lawrence, Renegades, Rebels ...

5 Alan Jackson, Summertime Blues

6 George Strait, The Man In Love With ...t

7 Hal Ketchum, (Tonight We Just Might) .

8 Diamond Rio, Love A Little Stronger

9 John Michael Montgomery, Be My .
10 Clay Walker, Dreaming With My Eyes ...

11 Tim McGraw, Don't Take The Girl
12 Tracy Byrd, Watermeion Craw!
13 Randy Travis, Whisper My Namet
14 Tlm McGuw, Down On The Farm
15 N Day
16 Patty Loveless, | Try To Think About ...t
17 Pam Tillis, When You Walk In The ...
18 Vince Gill, What The Cowgirls Dot
19 Joe Diffie, Third Rock From The Sunt
20 Chris LeDoux, Honky Tonk Worldt
21 Confederate Railroad, Elvis And Andyt
22 Blackhawk, Every Once In A While
23 Kathy Mattea, Nobody's Gonna Rain ...t
24 John Anderson, | Wish | Could Have...
25 Greg Holland, Let Me Drivet

26 Mark Chesnutt, She Dreamst

27 Travis Tritt, Foolish Pride

28 Lorrie Morgan, If You Came Back .
29 Marty Stuart, Love And Luck

30 Joy Lynn White, Wild Love

31 Toby Keith, Who's That Man

32 Faith Hill, But | Wili

33 Rodney Crowell, Big Heart

34 Billy Ray Cyrus, Ain't Your Dog No
35 Dwight Yoakam, Pocket Of A Clown
36 The Mavericks, O What A Thrill

37 Rick Trevino, She Can't Say | Didn't ...
38 Chely Wright, He's A Good Ole Boy
39 Linda Davis, Love Didn’t Do It

40 Shenandoah, I'll Go Down Loving You
41 Sawyer Brown, Hard To Say

42 Dan Seals, All Fired Up

43 Ricky Lynn Gregg, Get A Little Closer
44 Lisa Brokop, Give Me A Ring Sometime
45 Jon Randall, This Heart

46 Ken Mellons, Jukebox Junkie

47 Michelle Wright, One Good Man

48 Daron Norwood, If | Ever Love Again
49 Orrall & Wright, She Loves Me Like
50 Terry McBride & The Ride, Been There

t Indicates Hot Shots

* * NEW ADDS # #

Davis Daniel, William And Mary
George Jones, The Love In Your Eyes
Jett Foxworthy, Redneck Stomp
Kenny Chesney, Somebody’s Callin’
Larry Stewart, Heart Like A Hurricane
The Tractors, Baby Like To Rock it
Wylie/Merle Haggard, Ugly Girl Blues

TELEVISION"

Continuous programming
1515 Broadway, NY, NY 10036

1 Soundgarden, Black Hole Sun
2 Warren G & Nate Dogg, Regulate
3 Coolio, Fantastic Voyage
4 Public Enemy, Give it Up
5 Collective Soul, Shine
6 John Mellencamp, Wild Night
7 Oftspring, Come Out And Play*
8 Aerosmith, Crazy
9 Stone Temple Pilots, Vasoline
10 Candlebox, Far Behind
11 Beastie Boys, Sabotage”
12 Stone Temple Pilots, Big Empty

13 Green Day, Basket Case

14 Ace Of Base, Don't Tum Around

15 Alice In Chains, | Stay Away

16 Da Brat, Funkdafied

17 Lisa Loeb & Nine Stories, Stay

18 Spin Doctors, You Let Your Heart Go...
19 Live, Selling The Drama*

20 House Of Pain, On Point

21 Gin Blossoms, Until | Fall Away

22 Salt-N-Pepa, Heaven Or Hell

23 Mazzy Star, Fade Into You

24 Lisa Loeb & Nine Stories, Stay

25 Cracker, Get Off This

26 Smashing Pumpkins, Rocket

27 Toad The Wet Sprocket, Fall Down
28 Nine Inch Nails, Closer

29 Salt-N-Pepa, Shoop

30 Toni Braxton, You Mean The World...
31 All-4-One, | Swear

32 R. Kelly, Your Body's Callin’

33 Seal, Prayer For The Dying

34 Mariah Carey, Anytime You Need A...
35 Snoop Doggy Dogg. Gin And Juice
36 Big Mountain, Baby | Love Your Way
37 Heavy D & The Boyz, Nuttin But Love
38 US3, Cantaloop

39 Red Hot Chili Peppers, Soul To Squeeze
40 Ace Of Base, All That She Wants

41 Counting Crows, Round Here

42 Counting Crows, Mr. Jones

43 Blur, Girls & Boys

44 Nirvana, Heart-Shaped Box

45 MC 900 Ft Jesus, If | Only Had A Brain
46 Snoop Doggy Dogg, What's My Name?
47 Pretenders, I'll Stand By You

48 Dr. Dre, Nuthin’ But A “G” Thang
49 Dr. Dre, Dre Day

50 Aerosmith, Cryin’

** [ndicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS # «

Pink Fioyd, High Hopes

Elton John, Can You Feel The Love Tonight
Changing Faces, Stroke You Up
Helmet, Biscuits For Smut

Living Colour, Sunshine Of Your Love
L7, Andres

Weezer, Undone-The Sweater Song
The Dambuilders, Shrine

€ I TNN

THE NASHVILLE NETWORK«
The Heart of Courury

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 David Ball, Thinkin' Problem

2 Hal Ketchum, (Tonight We Just Might) ...

3 Tracy Byrd, Lifestyles Of The Not So...

4 Maverick Choir, Amazing Grace

5 Clay Walker, Dreaming With My Eyes ...

6 Alan Jackson, Summertime Blues

7 Dwight Yoakam, Pocket Of A Clown

8 John Michael Montgomery, Be My ...

9 John Anderson, | Wish | Could Have ...
10 Sammy Kershaw, National Working ...

11 Tanya Tucker, Hangin’ In

12 Tracy Lawrence, R . Rebeis

13 Diamnl\d Rio, Love A Little Stronger

14 Randy Travis, Whisper My Name

15 George Strait, The Man In Love With You

16 PamTIs.wrmVouWaiklnThe

17 Day
8 Billy Ray Cyrus, Ain't Your Dog No More

19 Faith Hill, But | Will

20 Shenandoah, I'll Go Down Loving You

21 Sawyer Brown, Hard To Say

22 Marty Stuart, Love And Luck

23 Vince Gill, What The Cowgirls Do

24 Doug Supernaw, State Fair

25 Mark Chesnutt, She Dreams

26 Kathy Mattea, Nobody’s Gonna Rain

27 Confederate Railroad, Elvis And Andy

28 Joe Diffie, Third Rock From The Sun

29 Cleve Francis, Love Or The Lack Thereof

30 Patty Loveless, | Try To Think About

* &# NEW ADDS » &

Tim McGraw, Down On The Farm
Tracy Byrd, Watermelon Craw!
David Lee Murphy, Fish Ain't Bitin’
John & Audrey Wiggins, Has Anybody
S. Alan Taylor, Black & White

VHi

VIDEQ HITS ONE
Continuous programming
1515 Broadway, NY, NY 10036

1 Toni Braxton, You Mean The World..
2 Counting Crows, Round Here
3 John Mellencamp, Wild Night
4 Collective Soul, Shine
5 Melissa Etheridge, Come To My
6 Gin Blossoms, Until | Fall Away
7 Mariah Carey, Anytime You Need A..
8 Bonnie Raitt, Love Sneakin® Up On You
9 ERon John, Can You Feel The Love .
10 Jon Secada, |f You Go
11 Seal, Prayer For The Dying
12 Ace Of Base, Don't Turn Around
13 Lisa Loeb & Nine Stories, Stay
14 Richard Marx, The Way She Loves Me
15 Spin Doctors, You Let Your Heart Go
16 Bonnie Raitt, You
17 Babyface, When Can | See You
18 Counting Crows, Mr. Jones
19 Bruce Springsteen, Streets Of Philadelphia
20 10, 000 Maniacs, Because The Night
21 General Public, I'll Take You There
22 Pretenders, I'll Stand By You
23 Enigma, Return To Innocence
24 Toad The Wet Sprocket, Fall Down
25 Melissa Etheridge, I'm The Only One
26 B. Adams/R. Stewart/Sting, All For Love
27 &, The Most Beautiful Girl In
28 Gin Blossoms, Found Out About You
29 Roxette, Sleeping In My Car
30 Take 6, Biggest Part Of Me

* & NEW ADDS » #

Amy Grant, Lucky One
Stone Temple Pilots, Big Empty

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEQO OUTLETS FOR
THE WEEK ENDING AUGUST 6, 1994.

T H E

BlA
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Continuous programming
12000 Biscayne Bivd
Miami, FL 33181

AMERICA’'S NO. 1 VIDEO
Sir Mix-A-Lot, Put ‘Em On The Glass

BOX TOPS

69 Boyz, Tootsee Roll

The Puppies, Funky Y-2-C

Aaron Hall, | Miss You

Luke, It's Your Birthday

Warren G & Nate Dog, Regulate

10l Al Scratch, Where My Homiez
Patra, Romantic Call

Da Brat, Funkdafied

Hammer, Pumps & A Bump (Vers 2)
Lighter Shade Of Brown, If You Wanna
Coolio, Fantastic Voyage
Gravediggaz, Diary Of A Madman
Ice Cube, Bop Gun

All-4-One, | Swear

Above The Law, Black Superman
Changing Faces, Stroke You Up
Naughty By Nature, Klickow Klickow
2 Live Crew, You Go Girl

House Of Pain, On Point

Fear Of A Black Hat, Ice Froggy Frog
Rage, Afro Puffs

Blackstreet, Booti Call

MC Eiht, All For The Money

DFC, Digga Bigga Ditch

Tevin Campbell, Always In My Heart
Ahmad, Back In The Day

Frente, Bizarre Love Triangle
Brownstone, Pass The Lovin’

Aretha Frankiin, Willing To Forgive
H-Town, Part Time Lover

ADDS

Boyz |l Men, I'll Make Love..

€+C Music Factory, Do You Wanna Get ..
Jim Carrey, Cuban Pete

Mazzy Star, Fade Into You

Tony! Toni! Tone!, Slow Wine
Usher, Can U Get Wit It
Warren G, This D.J.

MOR

musiCv

Continuous programming
11500 9th StN
St Petersburg, FL 33716

Huey Lewis & The News, But it's Alright
Jamie O’Hara, It Ain't Over.

John Michael Montgomery, Be My Baby .
The Byrds, Turn Turn Tum

DiBlasio, Hasta Que Te Conoci

Alan Jackson, Summertime Blues
Kenny Loggins, Retum To Pooh Comer
Yanni, Standing In Motion

Carole King, You've Got A Friend

The The Mavericks, O What A Thrill
Norman Brown, That's The Way Love Goes
Lisa Loeb & Nine Stories, Stay

Bonnie Raitt, You

Rich Mullins, Here In America
Chely Wright, Good Ole Boy
Jimmy Buffett, Fruitcakes
Anthony Crawford, On The Edge
Take 6, Biggest Part Of Me
George Strait, The Man In Love...
Clay Crosse, | Surrender All
Rickie Lee Jones, Stewart's Coat
Marty Stuart, Love And Luck

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Aerosmith, Crazy

Blur, Girls And Boys

Caifanes, Afuera

The B.C.-52’s, (Meet) The Flintstones
Ace Of Base, Don't Tum Around
Soundgarden, Black Hole Sun

Counting Crows, Round Here

Tony B /k.d. lang, Moong|
Dr. John, Television

Harry Connick Jr., (I Could Onty) Whisper.
Guesss, Tell Me Where It Hurts

John Mellencamp, Wild Night

David Wilcox, It's The Same..

David Sanborn, Got To Give It Up

Continuous programming
P O BOX 39
Branson, MO 65616

Carole King, You've Got A Friend
Green/Harris, Teach Me To Love

Jon Randall, This Heart

Muppets, Wipeout

Robert James Waller, Wabash Cannonball
Shenandoah, Il Go Down Lovin® You
Tish Hinojosa, I'm Not Through...
Cassandra Wilson, | Can't Stand The Rain
Randy Travis, Whisper My Name

Glen Kaiser, Ain't Much Difference
Martina McBride, Independence Day

Smashing Pumpkins, Rocket
Mano Negra, El Senor Matanza
Paralamas, Dos Margaritas
Beastie Boys, Sabotage

Pink Floyd, Take it Back

Mariah Carey, Anytime You Need A..
Spin Doctors, Cleopatra’s Cat

Alice In Chains, | Stay Away

Toad The Wet Sprocket, Fall Down
Los Pericos, Me Late

Wet Wet Wet, Love Is All Around
Mazzy Star, Fade Into You

Stakka Bo, Here We Go

o

Five 1/2-hour shows weekly
Signal Hil Dr
Wall, PA 15148

Pretenders, I'll Stand By You
Take 6, Biggest Part Of Me
Kathy Troccoli, My Life
Marcella Detroit, | Believe

Dan Hill, In Your Eyes

David Sanborn, Got To Give It Up
Benedictine Monks, Chant
Muppets, Wipeout

Rich Multins, Creed

Shawn Colvin, Steady On

Petra, Midnight Oil

Amy Grant, Lead Me On

Michael W. Smith, | Will Be Here
Rich Mullins, Hold Me Jesus

rn:vusmu
Five hours weekly

223-225 Washingtnn St
Newark, NJ 07102

Dave Alvin, King Of California

Spin Doctors, You Let Your Heart Go.
The Devlins, Someone To Talk To
The Story, So Much Mine

Eve’s Plum, Die Like Someone

For Love Not Lisa, Slip Slide.

Pulp, Do You Remember.

Dr. John, Television

Live, White, Discussion

Tori Amos, Past The Mission

Joan Jett And The Blackhearts, Go Home
Eleven, Reach Out

Sophie B. Hawkins, Right Beside You
Moist, Push

Chris LeDoux, Honky Tonk World
Magna Pop, SLowly, Slowly

Wild Colonials, Heaven And Hell
Donald Harrison, Close The Door
Bobby Womack, Forever Love

Kenji Ozawa, Boogie Back

One hour weekly
152 W 57th St
New York, NY 10019

Ace Ot Base, The Sign
Salt-N-Pepa, Whatta Man

Phil Collins, Everyday

US3, Cantaloop
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by Jeff Levenson

HERO WORESHIP, JAZZ STYLE: Pianist Errol Garner, who had one
of jazz's most successful albums in “Concert By The Sea,”
get the series treatment from Telare (actually, Telarchive, the label’s re-
issue imprint), which is packaging 12 of the pianist’s lesser-known LPs

Garner—who was self-taught and did not read music—remains posi-
tioned on the stylistic continuum between the swing-oriented pianists
and the modernists. His trademark approach included steady block voic-
ings executed by the left hand, set against fanciful filigrees from the
right; his conception was both orchestral and intimate, populist and for-
ward-thinking. When he died, in 1977, he was among jazz's best-known

The first Telarchive release includes the albums “That’s My Kick” and
“Gemini,” recorded for Garner's own Octave label in the late '60s and
early '70s, respectively. On the former, he has bassman Milt Hinton ri-
ding sidesaddie; on the latter, he plays harpsichord.

MORE: For those who say you can never get enough Frank Sinatra,
RCA is about to issue a five-dise box, “The Song Is You,” featuring 84
tracks from the Chairman’s stay with trombonist and bandleader
Tommy Dorsey; the years are 1940-1942. Sinatra was fond of saying that
Dorsey taught him everything he knew about singing. These discs repre-
sent the moment in Sinatra's career when he began personalizing his
treatments of pop songs. (Note his extended phrasing, learned from wind
instrumentalists, on “The World Is In My Arms” and “T'll Never Sing
Again.”) He's discovering his voice while we're discovering an LIT (Leg-

MORE, MORE: Though this one falls into the “What Is Jazz?” cate-
gory, MCA is about to release a four-CD box featuring Judy Garland.
“The Complete Decca Masters” begins in 1936, when the 14-year-old vo-
calist waxed “Stompin’ At The Savey” and “Swing Mister Charlie” with
Bob Crosby’s jazz orchestra. Then it follows her through her signature-
song period (“Over The Rainbow,” You Made Me Love You,” “The Trol-
ley Song”"). Was Garland a jazz singer? Probably not, and I don’t think

CEREAL MARKETING: Blue Note has started a Connoisseur line of
reissues aimed at buyers with discerning interests. The series will fea-
ture albums the label deems important, both historically and artistically.
Each title will be available on CD and vinyl. First up are works from
Ornette Coleman (“The Empty Foxhole"), Andrew Hill (“*Judgment”),
Baby Face Willette (“Stop And Listen”), Freddie Redd (“The Music
From ‘The Connection’ "), Wayne Shorter (“The All Seeing Eye”), and
Bobby Hutcherson (“Components”). Six more releases are scheduled
for September. As an added incentive to consumers. the label is offering
free Blue Note wristwatches with proof-of-purchase seals from any 10

FEST FEASTING: Last week, we mentioned Columbia's Legacy se-
ries, “Live At Newport.” Verve, il seems, is issuing live festival record-
ings, too. Charlie Haden’s “The Montreal Tapes” captures the bassist
at the Montreal Jazz Fest in 1989, and Randy Weston’s “Monterey '66"
documents the pianist precisely where and when you’d most likely guess.

is about to

PROPAGANDA FILMS MOVES THE MASSES

(Continued from preceding page)

these [directors) to get their chops
down.”

And a move toward big budgets
need not dictate the homogenization of
video output, he emphasizes. Perel
points to the original treatment for
Romanek’s Nine Inch Nails clip
“Closer,” which features sado-maso-
chistic imagery, explicit lyrics, and full
frontal nudity. The video was censored
numerous times before it could air on
MTV.

“I thought [upon reading the treat-
ment), ‘Boy, are we in trouble,’ ” Perel
says. But his subversive nature won
out. “I thought, ‘It would be great to
make this, just to make it.””

Perel and Danielle Cagaanan,
head of Satellite’s music video divi-
sion, oversee a directors roster that
also includes Chris Applebaum, Pe-
ter Care, Nick Egan, Howard
Greenhalgh, Mark Kohr, Fred
Stuhr, Pam Thomas, and Alex Win-
ter.

Propaganda’s U.S. roster includes
such directors as Nico Beyer, Paul
Boyd, Nicholas Brandt, David Kel-
logg, Alex Proyas, Merlyn Rosen-
berg, and Stephane Sednaoui.

The U.K. roster includes Matthew
Amos, Pascal D'Hoeraene, Tom Meri-
lion, and the duo of Max & Dania.

BILLBOARD AUGUST 6, 1994

35



Infernational

Litfiba Member In Dispute With CGD

Italian Star’s Suit Echoes Michael/Sony Case

B BY MARK DEZZANI

MILAN—While the U.K. lawsuit be-
tween George Michael and Sony Music
has been grabbing the limelight, a
member of one of Italy’s biggest acts
also has been attempting to free him-
self from a recording contract.

Piero Pelu, the lead singer of Italy’s
best-selling rock band, Litfiba, now
plans to appeal a decision by courts in
Florence that orders him to honor his
contract with Italian Warner affiliate
CGD. Pelu initiated the proceedings,
claiming that his solo contract with
CGD was invalid and unworkable.

The court’s ruling, announced June
27, is the latest development in a year-
old dispute between the band and the
label, which started when Litfiba sued
the record company for inadequate
rights payments last October, and won.
Assuming that their contract had been
broken, Litfiba signed with EMI ear-
lier this year.

Last month’s judgment instructs
Pelu—who signed a separate contract
from the band—to fulfil his original
contract, obliging him to deliver four
more albums to CGD and to pay unspe-
cified legal costs.

Litfiba’s mnager, Alberto Pirelli,
says Pelu now intends to appeal the de-
cision. “It’s a very complicated situa-
tion,” Pirelli says. “Pelu and Litfiba are
the same thing. He is evaluating what
his next move will be. However, there
is only one argument as far as we are
concerned. They cannot constrain
Piero to do what he doesn't want to.”

Even after last year's court case and

Litfiba’s subsequent signing with EMI,
CGD maintained that the band was un-
der contract with them.

The confusion was compounded last
January when both EMI and CGD re-
leased Litfiba albums simultaneously.
EMI released the double-album live set
“Colpa Di Coda,” which so far has sold
150,000 copies, while CGD released a
“best of ” anthology, “Re Del Silenzio,”
which sold more than 100,000.

CGD claimed that the EMI release
abused a contractual clause that pre-
vents Litfiba from re-recording mate-
rial previously released by CGD
Warner for five years from the expira-
tion of their contract; the band claimed
the contract was invalid due to CGD’s
breach of rights payments. EMI claims
it has a valid contract purchasing the
publishing rights for the songs.

Litfiba manager Pirelli says, “We of-
fered CGD the possibility of releasing

LITFIBA

the live set, and after they turned it
down, and with the argument over
rights, we chose to continue our career
and took it to EML.”

Pirelli adds, “Our contractual situa-
tion with EMI is fluid. We are still fi-
nalizing details. However, the band is
working on a new album to be released
on EML”

CGD Warner MD Gerolamo Caccia
Dominioni describes the company’s
recent court victory as Italy’s version
of the George Michael litigation
against Sony for restraint of trade, in
which Michael lost his fight to break
his contract and was ordered to pay
costs.

Caccia says, “We are defending the
rights of the record industry, which
are based on the recognition of con-
tracts. If a contract cannot be upheld
as valid, then the industry will disap-
pear.” He adds, “Pelu cannot record
as a soloist except for CGD. I want
records, not money, and I am pre-
pared to negotiate a reasonable time
span for him to fulfill his four-album
obligation, taking into consideration
his other artistic commitments.”

Meanwhile, CGD has initiated an-
other case against Litfiba and EMI
Italy in Milan’s courts, claiming that
the release of the live set “Colpa Di
Coda” violated the band’s contractual
obligations against re-recording
CGD-released material. This action
could take up to two years to decide.
EMI refused to comment on the dis-
pute, except for a spokesperson say-
ing that EMI considers the argument
to be between Litfiba and CGD.

Guerra Gives ‘Fogaraté’ A Spanish Launch

B BY HOWELL LLEWELLYN

MADRID—Dominican Republie
merengue star Juan Luis Guerra was
Jjust itching to start the world launch
of his latest album, “Fogaraté,” here
July 18 (Billboard, July 9).

Named after a Dominican Republie
plant whose fine dust causes an in-
tense skin irritation, Guerra’s album
with his band, 440, was released July
19. His first English-language track,

included on the album, is appropri-
ately titled “July 19th.”

With due apologies to the Rolling
Stones, Guerra’s “Fogaraté” is likely
to be the sound of the summer in the
Latino world, in territories farther
afield, such as Holland, and in Hi-
spanic areas of the U.S. To kick off
the album’s worldwide push, a full
marketing campaign is already in full
swing in Spain.

Guerra says he chose Madrid for

BUMA/STEMRA Names President

Cees Vervoord Succeeds Ger Willemsen

AMSTERDAM—Dutch authors
rights society BUMA/STEMRA has
appointed Cees Vervoord its new
president/CEOQ, effective Jan. 1, 1995,

Vervoord will take over from long-
serving president/CEO Ger Willem-
sen, who will retire. Willemsen will
continue to represent BUMA/
STEMRA as special delegate for in-
ternational affairs on behalf of the so-
ciety.

Vervoord’s experience has been in
the media and publishing fields, hav-
ing been managing director of the

technical journal publishers Kluwer
Technische Tijdschriften amd Tijl
Tijdschriften-
groep. In 1988,
he joined the
board of pub-
lisher Wegener,
where he was re-
sponsible for new
media, journals,
and cable TV in-
formation serv-
ices.

WILLEM HOOS

VERVOORD

the world launch “because of my
strong affection for Spain.” It is his
best territory for sales, and he is the
most important non-Spanish member
of the 40,000-strong performing
rights society SGAE.

BMG Ariola Spain has rolled out a
high-profile launch for the album, li-
censed internationally from Karen
Records. “We’ve put up 15,000 post-
ers, and there are highway billboards
around Madrid and Barcelona, as
well as large ads on hundreds of
buses in those cities,” says Lola San-
segundo, BMG Ariola deputy interna-
tional exploitation manager.

“Guerra chose Madrid to launch
‘Fogaraté,’ so of course we have radio
and TV spots, press interviews, and
the attention that his weeklong pres-
ence here attracts,” Sansegundo
adds.

After a week in Madrid and Barce-
lona, Guerra is scheduled to visit Hol-
land, where his music is also very
popular, although no European con-
certs are planned until next year.
Guerra may, however, return for a
fresh promotion campaign this fall.

His fifth album, “Bachata Rosa,”
sold more than 5 million units world-
wide, and observers suggest there is
no reason why “Fogaraté” should not

(Continued on page 39)

Disney Man Gets
President Slot At
PolyGram France

l BY DOMINIC PRIDE
and PHILIPPE CROCQ

PARIS—Speculation is growing
that PolyGram International will
re-jig its continental European
management in the wake of the
surprise announcement that Poly-
Gram France president Gilles
Paire will relocate to London.

Paire will be replaced at the end
of August by Alfredo Gangotena,
marketing VP for the Paris-based
Euro Disney theme park.

Also joining PolyGram’s man-
agement in London will be Poly-
Gram Label Group U.S. president
Rick Dobbis, who was reported to
be relocating to Europe after the
announcement that PLG was to be
broken up (Billboard, July 2).

PolyGram International has not
indicated the timing of Dobbis’
move or the position he will occupy.
When interviewed, Paire also de-
clined to comment on what his posi-
tion will be; the company also is
keeping tight-lipped on the matter.

In a statement, PolyGram presi-
dent Alain Lévy comments, “[Poly-
Gram France] has managed to
maintain its market share in musie
as well as establish new artists
while building the foundations of a
major expansion into filmed enter-
tainment.”

Since 1987, Paire also has been
president of PolyGram France's
successful direct marketing organ-
ization, D.I.A.L., which claims
close to 1 million members.

Sources suggest the most likely
scenario is that Paire will coordi-
nate PolyGram’s growing audiovis-
ual interests in Europe.

In line with Polygram president
Lévy’s intention to diversify into
the audiovisual sector, there have
been a number of acquisitions in
film produection and video distribu-
tion, including a stake in France’s
Pan Européene and first option on
films from MFP/Meteor.

Senior appointments to Euro-
pean operating companies in re-
cent years have featured many
from the film and video industry.

PolyGram Spain President Ele
Juarez was a former president of
Twentieth Century Fox Film and
Fox Video in Spain. PolyGram Ger-
many president Wolf-D. Gramatke
was previously European head of
RCA/Columbia Video.

Gangotena comes fresh to the
music industry but has had Euro-
pean marketing experience. In ad-
dition to being responsible for the
marketing of Euro Disney, Gango-
tena was a member of Euro Dis-
ney's six-person European execu-
tive committee. Before that, he
worked for Procter & Gamble for
14 years, starting in the finance de-
partment of the French division;
his last position was as general
manager of P&G’s Scandinavian di-
vision,

(Continued on page 42)
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EVERYONE WANTS to sing
Gershwin,” says George Martin.
“That’s why we were able to get such
great people.”

At the new AIR Studios in Lon-
don, Martin is welcoming press and
well-wishers to hear “The Glory Of
Gershwin,” a tribute to the music of
George Gershwin as interpreted by
an all-star pop and rock lineup fea-
turing Sting, Elton John, Peter Ga-
briel, Jon Bon Jovi, Sinead
0’Connor, Elvis Costello, Oleta
Adams, Courtney Pine, Meat Loaf,
Cher, and many others.

Released by Phono-
gram Records in the
U.K. July 25, and due
from Mercury Records
in the U.S. next month,
the 18-track disc was
produced by Martin at
AIR after being con-
ceived by the 80-year-
old maestro of the
mouth organ, Larry
Adler.

It was Adler who de-
cided to mark his 80th
birthday this vear by
recording an album of
music composed by his
friend George Gershwin, as well as
songs written by George and Ira
Gershwin. Adler had expected to
collaborate with colleagues in the
classical music field. But a guest slot
on Sting's 1993 album “Ten Sum-
moner's Tales,” and later appear-
ances with Sting at concerts this
year in London and New York, led
the rock singer to promise his sup-
port for the project.

“That changed the whole shape of
the record,” says Adler, who then
successfully lured Elton John into
taking part.

“I spoke to Elton John,” Martin
says, “and he said, ‘Sure, I'm going
to do it"” Then I knew it was fine. I
came on board and I said, ‘Well, we'll
get all the other people involved.’
Originally we were going to have 12
tracks; we ended up having 18. At
the end, I had to sort of push people
away.” Martin recruited the talent
along with Adler’s manager, Jonat-
han Shalit.

“Gershwin has been done so many
times,” Martin notes. “And the peo-
ple who have done the songs all their
lives, like Oleta Adams, for example,
are marvelous. It fits very well with
them. But if you give them to some-
one like Peter Gabriel, or Sinead
O’Connor, or Sting, or any of these
people who don’t normally do this,
maybe it's uncomfortable to begin
with. But it's exciting. It lends some-
thing new. And in fact, the perform-
ances we got are marvelous. I love
Peter Gabriel's.”

Gabriel’s version of “Summer-
time” opens the collection, and is one
of the few songs on which the singers
and Adler did not record live to-
gether. In a bit of international jug-
gling, Martin says, Gabriel was sent
a tape of the arrangement in Austra-
lia, added his vocals in Hong Kong,
and received a mixed version back

HOME &
ABROAD

by Thom Duffy

Gershwin Tribute Attracts
A Transatlantic Lineup

while in Japan.

Considering the bridge that
George Gershwin built between the
classical music tradition of Europe
and the blues tradition of America, it
seems altogether fitting that Adler,
an American abroad, should lead this
latest tribute to the composer. What
young fans unfamiliar with Adler
also should know, however, is that
this wise-cracking musician became
an expatriate after being blacklisted
in America during the McCarthy era
of the "50s.

Nevertheless, the ir-
repressible Adler re-
counts anecdotes from a
long and colorful career
as gleefully as plays his
mouth organ. Like the
first time he played
“Rhapsody in Blue”
with Gerswhin, at a
posh Manhattan party
in the 1930s given by

Glaenzer.

“Jules suddenly said,
‘Larry and George are
going to play the
“Rhapsody In Blue.””
He didn’t ask us. He
told us! And I always had my mouth
organ with me, hoping somebody
would give me a job. So George sat
down at the piano, and I played the
mouth organ, and when George fin-
ished he says, ‘The damn thing
sounds as if T wrote it for you.””

And as Adler plays the work once
again to close “The Glory of Gersh-
win” album, it still does.

MAGICAL MYSTERY TOUR: In
this year that marks the 30th anni-
versary of the Beatles’ arrival in
America, a tour group leaves the
U.S. Aug. 21 for the International
MerseyBeatles Convention in Liver-
pool and a Beatles landmark sweep
of London. It's the 12th annual pil-
grimage organized by Charles F.
Rosenay!!!, publisher of the Good
Day Sunshine fanzine and head of
Liverpool Productions, based in New
Haven, Conn. Rosenay!!!, inciden-
tally, had those exclamation points
legally added to his name years ago.
(Yeah! Yeah! Yeah!)

BORDER CROSSINGS: Epitaph
Records has opened a European of-
fice in Amsterdam in the wake of the
indie label’s American breakthrough
with the Offspring ... Crammed
Dises of Belgium has kept true to its
plans to seek pop-level exposure for
Zap Mama with its new album “Sab-
sylma.” The world music vocal group
has taped a Coca-Cola television spot
due to air in Europe and the U.S. be-
ginning next month.

Home & Abroad is a biweekly col-
umn spotlighting the activity of the
international music business and
artists outside their native markets.
Information may be sent to Thom
Duffy, 23 Ridgmount Street, Lon-
don, WCI1E-7AH, or fuxed to 071-
323-2314.

Cartier executive Jules |
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Austrian folk-rock star Herbert von Goisern welcomes
execs to his homeland. Shown in the front row, from left
are singer Sabine Kapfinger, von Goisern, and BMG
chairman/CEOQO Michael Dornemann. In the back row, frem
left, are Harold Buchel, MD, BMG Austria; BMG
International senior VP, A&R/marketing Heinz Henn; BMG
International president/CEO Rudi Gassner; manager Hage
Hein; and BMG GSA president Thomas Stein.

B _" :

Vogue Disques artist Marla Glen beams after her
performance. Shown, from left, are Bernard Carbonez,
president, BMG France: BMG International senior VP,
A&R/marketing Heinz Henr; Glen; Fabrice Nataf, general
manager, Ariola BMG France; BMG senior VP, Central
Europe Arnold Bahimann; and BMG International
president/CEO Rudi Gassner.

with BMG executives. Shown, from left, are BMG
International president/CEO Rudi Gassner, Hasse
Breitholz, MD, BMG Sweden; BMG International senior VP,
A&R/marketing Heinz Henn; manager Peter Swartling; and
BMG senior VP, Central Europe Arnold Bahimann.

execs. Shown, from left, are Dorus Sturm, MD, BMG
Holland; Tony Berk, MD, Dino Music; BMG International
senior VP, A&R/marketing Heinz Henn; Froger; and BMG
International president/CEO Rudi Gassner.

T Lanad o
BMG Latin’s premier pianist, Raul DiBlasio, center,
celebrates his Austrian appearance. Shown, from left, are
BMG International senior VP, A&R/marketing Heinz Henn,
Osamu Soto, president, BMG Japan, Rudi Gassner,
DiBlasio; Jesus Lopez, VP, Latin North America; and
Ramon Segura, senior VP, Latin America .

The Hills Are Alive With
BMG International Execs

SAALFELDEN, Austria-The Austrian Alps provided the
backdrop for the annual BMG International managing
directors convention June 10-15, attended hy BMG
executives from 39 countries. Along with presentations
from key BMG divisions, the convention stressed the
company’s continued focus on artist development and
covered expansions in hoth multimedia and video.

S s A
Forming a global lineup are the members of the BMG
International executive committee. Shown, from left, are Joe
Gorman, senior VP, finance and administration; John Preston,
chairman, BMG U.K; Peter Jamieson, senior VP, Asia Pacific;
Arnold Bahlmann, senior VP, Central Europe; Rudi Gassner,
president/CEO, BMG International; Thomas Stein, president,
BMG GSA; Heinz Henn, senior VP, A&R/marketing, BMG
International; and Ramon Segura, senior VP, Latin America.

BN . O
Rising to the task is BMG’s Multimedia Task Force.
Shown, from left, are Gary Dale, senior VP, muitimedia
international;, David Strempel, director of strategic
planning; Christian Jorg, VP, new technologies; BMG
International president/CEO Rudi Gassner; Strauss
Zelnick, president/CEQ, Crystal Dynamics,; Micah Porter,
executive assistant; David Pullan, head of BMG interactive
entertainment U.K.; and Ted Bissell, director of strategic
planning and business development for Telemedia.

Arista/LaFace artist Toni Braxton is surrounoed by admirers.
Pictured, from left, are Roy Lott, executive VP/GM, Arista
Records; Monti Lueftner, Monti Media, Germany, L.A. Reid of
LaFace Records; BMG International senior VP, A&R/marketing
Heinz Henn, Thomas Stein, president, BMG GSA, Clive Davis,
president, Arista Records; BMG International president/CEO
Rudi Gassner; and Scott Folks of LaFace Records.

3

BMG Classics artist Angel Romero gives his musical blessing
to the BMG gathering. Shown, from left, are Steve Vining, VP,
sales and marketing, RCA Victor; BMG International
president/CEO Rudi Gassner; Romero, Gunther Hensler,
president, BMG Classics; James Glicker, senior VP marketing;
and Joshua Knol, director of international marketing.
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Asia Falling Under The Influence Of Taiwan’s Rock Records

B BY ADAM WHITE

TAIPEI—The mostly teen-age crowd
that packed Hong Kong’s Ko Shan the-
ater June 12 came to catch the headlin-
ing talents of Radiohead, one of Bri-
tain’s newer music exports. What the
audience also saw and heard was Dou
Wei, one of mainland China’s newer
music exports.

Dou doesn’t speak any English, but
his quasi-punk energy translated well
enough to the Kowloon erowd. More-
over, his very presence at a Hong Kong
gig was proof of the influence of his la-
bel, Rock Records of Taiwan; most
Mainland musicians can rarely obtain
visas to play outside China.

Rock Records has been developing
its influence since brothers Sam and

Johnny Duann formed the company in
1980. In recent years, the label has
been expanding in Asia through affili-
ates in Hong Kong, Malaysia, Singa-
pore, South Korea, and China.

The company’s 1994 overseas reve-
nues should reach between $24 million
and $28 million, according to president
Sam Duann, while its domestic sales
will be around $40 million. Achieving

significant growth in the Taiwan mar-
ket is currently “very difficult,” Duann
says. “If you want more, it comes at the
expense of profitability.”

Next year, Rock expects its overseas
business to hit $40 million. By the end
of 1996, the firm aims for total sales—
home and abroad—of $100 million, of
which about $20 million should come
from South Korea, Japan, and main-
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land China.
That’s an ambitious program for any

independent rec-

ord company, but

judging by the
OB
ROCK RECORDS & WAPES

comments of
Duann and senior
VP Dean Shueh,
Rock has no
choice. They know
that the multina-
tionals have the fi-
nancial muscle, marketing know-how,
and increasing local-repertoire
strength to dominate Asian music mar-
kets.

“Even though those companies are
strong,” says Shueh, “they are still for-
eign. It takes time to put down roots.
We feel we still have time. If we go out-
side Taiwan, we may have a chance; if
we don’t, we become helpless.” He
adds, “Perhaps we know more about
how Chinese people think. That’s our
edge.”

Chinese repertoire is the dominant
strain in Asia, and Rock’s young net-
work of regional subsidiaries not only
markets the company’s artists from
Taiwan, Hong Kong, and mainland
China, but also develops local talent.
For instance, its Singapore and Malay-
sian units are signing Chinese artists
there. “Our plan is to have Malaysian
acts who sing in Malay, too,” Duann
says. That aim is scheduled for next
summer, when Rock’s South Korean
affiliate is also due to start recording
local-language artists.

The Korean unit is Rock’s newest,
formed last November. Its local part-
ner is Seoul Records, which handles
distribution. Also new is a small opera-
tion in Shanghai, opened last August.

Rock’s mainland connections were
forged years ago: The company has
signed a number of rock acts—includ-
ing Dou Wei, Tang Dynasty, and Hei
Bao—through its China Fire label, di-
rected by Landy Chang. Sales are
aimed at Taiwan, Hong Kong, and
China. This venture has been a money-
losing but aggressive one. “We want to
make money,” Chang told Billboard
last fall, “but we also want to change
|mainland ] music into something that is
excellent.”

Like other notable Asian independ-
ents, Rock’s business also encompasses
Western repertoire. Last November, it
acquired rights to handle Walt Disney

| music titles in China, including “The

Lion King"” soundtrack.

The firm has handled the Disney
music line in Taiwan since 1991 (where
the “Aladdin” soundtrack, for instance,
has sold 150,000 copies) and in Hong
Kong since 1992. Among its other li-
censes are Rykodise and Delphine.

Meanwhile, Rock’s bedrock is its
roster of Taiwanese and Hong Kong
talent, including such top names as
Emil Chou and Beyond. Chou's last

| Mandarin album sold 2 million copies

throughout Asia, by Duann’s count,
including 1.2 million units in China and
600,000 pieces in Taiwan. Beyond's cur-
rent album, “Second Floor Rear Por-
tion,” is also selling well regionally, in
Mandarin and Cantonese versions.

Assistance in preparing this story
was provided by Mike Levin in Hong
Kong.
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Major Acts Help EMI Music
Rule German Album Charts

B BY WOLFGANG SPAHR

HAMBURG—With a strong
showing from Pink Floyd, Rox-
ette, dance pop act Magic Affair,
and a hit compilation, EMI Music
won the top slot in the German al-
bum charts in the first half of 1994.

With 25.30%, EMI leads BMG
with its 20.07%, PolyGram with
17.12%, Sony Music with 17.12%,
and Warner with 13.44%.

The results, compiled from chart
placings by Media Control and pub-
lished by German trade magazine
Der Musikmarkt, show the record
companies in the following posi-
tions: BMG Ariola 17.14%, Sony
Music 16.98%, EMI Electrola
13.13%, EastWest 7.10%, Virgin
7.08%, Polydor 6.34%, WEA 6.34%,
Intercord 5.09%, Metronome 4.96%,
MCA 2.93%, Polymedia 2.50%, Zyx
2.95%, Phonogram 1.62%, Motor
Music 1.40%, Edel 1.2%, and Ar-
cade 1.17%.

EMTI’s strong performance came
from Pink Floyd's No.1 album
“The Division Bell,” Roxette’s

“Crash! Boom! Bang!,” Magic Af-
fair’s “Omen II1,” and “Bravo Hits
7,” the compilation album distrib-
uted by EMI.

The most successful artists on
the German album charts during
the first half of 1994 were: Meat
Loaf, Bryan Adams, Mariah
Carey, Phil Collins, Die Toten Ho-
sen, Pur, Ace Of Base, Take That,
Pink Floyd, and Enigma.

The top 10 titles in the album
charts through June 30 were:

“So Far, So Good,” Bryan Adams;
“Music Box,” Mariah Carey;
“Bravo Hits,” compilation;

“Both Sides,” Phil Collins;

“Bat Out Of Hell I1,” Meat Loaf;
“Happy Nation,” Ace Of Base;
“The Division Bell,” Pink Floyd;
“Everything Changes,” Take
That; “Die Bestie In Menscheng-
estalt,” Die Arzte; and “The Cross
Of Changes,” Enigma.

The most successful publishers
in the charts were led by Warner/
Chappell, followed by EMI Music,
BMG UFA, PolyGram Songs, Sie-
gel and Sony Music.

newsline...

REGIONAL COURTS in Munich have ruled that studio owners are liable to pay
compensation to copyright owners if their premises are used for pirate activi-
ties. The decision follows a case brought by Schott Music, whose copyrights
were infringed when a studio was used to make techno versions of the pub-
lisher’s compositions. Courts ruled that the studio had made a “causally suffi-
cient” contribution to the infringement, and that it had failed to exercise due
care.

VIRGIN RETAIL UK. is to start an in-store radio service for its British Mega-
stores, delivered to its 24 U.K. and Ireland outlets during peak hours. Pro-
gramming will be assembled in the flagship Oxford Street store and will offer
commercial slots and exposure for music, video, and games. Confirmed spon-
sors of radio shows at press time include Twix and Sony Electronic Publishing

CURE DRUMMER Lol Tolhurst will find out Sept. 16 if he has won his London
High Court battle to have the band’s 1986 record contract set aside. Tolhurst
alleges in the case that Cure co-founder and lead singer Robert Smith and
Fiction Records boss Chris Parry gained an unfair slice of the band’s record-
ing profits.

PolyGram Acquires Polish Indie 1zabelin

Major Now Has Four Eastern European Companies

B BY DOMINIC PRIDE

LONDON—With the purchase of Pol-
ish independent Izabelin, PolyGram
has become the first record company
with four subsidiaries in Eastern Eur-
ope.

PolyGram announced July 25 that it
was acquiring the record and publish-
ing parts of Izabelin Studio, the War-
saw-based studio operation started by
Andrzej Puczynski. In recent years,
Izabelin has expanded to become a la-
bel, publisher, and concert promoter,
although PolyGram will not buy the
studio or concert business.

PolyGram says Puczynski will be-
come president of the renamed Poly-
Gram Poland, while the name Izabelin
will continue as one of the company’s
labels.

The acquisition of the record and

Take That Targets Latin

B BY HOWELL LLEWELLYN

MADRID—The smash U.K. teenybop-
per goup Take That is set to rip into the
Spanish and Latin American markets
by becoming the first British teen band

GUERRA GOES TO SPAIN

(Continued from page 36)

do as well.

Madrid’s searing July heat aided
the sensation of itchiness at his press
conference, where Guerra introduced
“Fogaraté” as being a “more sensual”
record than previous works.

His 1989 album “QOjala Que Ilueva
Cafe” (Let’s Hope It Rains Coffee) was
the sound of Spain’s summer that year,
and “Fogaraté” seems likely to achieve
the same feat. The inclusion of his first
English-language “bachata” (a melodic
Dominican folklore ballad) is bound to
give this ever-improving artist a wider
audience.

Initial shipments of “Fogaraté” in-
clude 70,000 units in Spain and 10,000
in Holland. A Japanese release is plan-
ned in September, where Guerra also
enjoys some popularity.

Karen Records is planning a radio
campaign for English-language sta-
tions for “July 19th,” whose story of
lost love could well open a path into the
Anglo market.

Guerra says of the track, “It’s like a
Beatles song, but a Caribbean Beatles,
as I see it.” Asked why he explores a
different Dominican musical form on
each of his albums, Guerra says, “My
refusal to repeat a musical form is be-
cause, among other things, the Beatles
gave me my schooling, and they always
came out with something new and
risky.”

publishing assets of Russia’s Biz En-
terprises earlier this vear (Billboard,
April 2), made PolyGram the first ma-
jor to have an operating company in
Russia. In the past vear, slow starter
PolyGram has overtaken Warner Mu-
sic and BMG, who initially were keen-
est to get involved in Eastern Europe.
BMG has had an operating company in
Poland since 1991.

Puczynski, a former member of the
rock band Exodus, opened the Izabelin
studios in the early 1980s, and it has
become one of the top addresses for
Polish bands to retord.

The Izabelin label roster includes
rock groups Hey, Closterkeller, Houk,
and Big Day (Billboard, April 23).

While record companies have eyed
this market of 38 million, the endemic
piracy problems have held most back
until now. A key change was the copy-

to sing in Spanish. So claims RCA, the
group's label. Take That’s Spanish ver-
sion of the hit single “Love Ain't Here
Anymore,” “No Si Aqui No Hay Amor,”
entered the Spanish singles chart at
No. 2 for the week ending July 2, and
will be an exclusive addition to the al-
bum “Everything Changes,” which had
a July 26 release here.

RCA Spain director Alvaro de Torres
says the idea for Take That to record
in Spanish was put to RCA U.K. be-
cause the band already had a sizable fan
base that was not reflected in unit sales.
“Not only does the band have six No.
1 singles in the U K., but it is more in-
telligent than the average teenybopper
group,” says de Torres. “They write
and produce their own material—that'’s
why we chose them for this experi-
ment.”

De Torres adds that RCA Spain has
drawn up a database of Take That in-
formation for the 20 fans a day—4,000
so far—who write letters asking for in-
formation and photos of the group.

The single’s June 27 release was
backed by a campaign launched by
RCA; Spain’s largest retail department

right law passed May 23, which im-
poses heavy fines and imprisonment on
infringers.

Through initiatives such as a holo-
graphic stickering system for sound
carriers, IFPI and local producers
group ZPAYV, of which Puczynski is
chairman, have made inroads into pi-
racy.

Puczynski will report to PolyGram
continental Europe president Allen
Davis. Says Davis: “With the new copy-
right law, our expansion into Poland is
the next logical step in PolyGram’s
plans for growth in Eastern Europe.

Puczynski says the deal will give the
Polish artists signed a chance for suc-
cess in other markets. “I'm also expect-
ing strong performance in Poland from
the release of PolyGram’s pop and clas-
sical catalog, which is the best possible
match for this market,” he says.

Audiences

store chain, El Corte Ingles; the top
pop radio network, Los 40 Principales;
and teen magazine Superpop.

“On June 27, hundreds of girls lined
up outside El Corte Ingles buildings in
Madrid and Barcelona before the 9 am.
opening, and at 6 p.m., the stores held
Take That parties,” says de Torres.

“No Si Aqui No Hay Amor” also will
be launched in Latin America to
strengthen Take That’s international
presence. “We think they will do very
well in Latin American territories sing-
ing in Spanish,” he says.

De Torres says Take That's single
would normally have gone straight to
No. 1 had it not been for the strong hold
on the top spot maintained by another
RCA act, Big Mountain. Ironically, that
group’s CD single of “Baby I Love Your
Way" features a Spanish-language ver-
sion of the song, “Baby Te Quiero A Ti.”

While Take That’s debut might ap-
pear impressive, sources here note that
some weeks it is possible to reach
No. 1 with sales of just several thou-
sand singles. Spain’s singles market is
developing, aided by initiatives from
the local IFPI group AFYVE.

Blsed
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Billboard’s 1994 International Latin Music Buyer’s Guide puts
a world of Latin Music contacts in the palm of your hand!

with Latin Music radio stations in the U.S.
and Puerto Rico...locate clubs, managers,

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...research music publishers...
contact international promoters...find a
wholesaler or distributor...get in touch

agents...and much more!

The 1994 International Latin Music
Buyer’s Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-
4156. Or send check for $60 plus $4

shipping & handling ($10 for
international orders) with this ad to:
Billboard Directories,

Dept. BDLD3074, P.0. Box 2016,
Lakewood, NJ 08701

Over The Moon. Sony Music Holland is hoping its new signing Moonflower will rocket
to the top. So much so that it organized a space-age launch at the Space Expo space
technology center in Noordwijk, northwest of Amsterdam. Shown, from left, are Sony
Music Holland national A&R manager Pieter de Wit, Moonfiower members Jean
Monsou and Angeline Bonette, and Sony Music Holland managing director Paul
Hertog. Moonflower’s debut album, “The Real Thing,” will be launched Sept. 8.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

BDLD3074
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HITS OF THE

€3 WORLD

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Elena Bemardinis. Contact 71-323-6686, fax 71-323-2314/2316.

Banoard / BP1 COmmur
1
jAPAN (Dempa Publications, inc.) 8/1/94 CANADA mhe Record) 6/27/94 GERMANY compiled by Media Control 7/26/94 | FRANCE (ietsenvEurope 1) 7/16/94
THIS | LAST | | |
weex | week| SINGLES week|Wee | SINGLES WEEK WeEK| SINGLES |Week | week| SINGLES
1 9 MISS YOU MIKI IMAI FOR LIFE 1 |NEW| CAN YOU FEEL THE... E. JOHN MOLLYWOODAVEA 1 1 | SWEAR ALL-4-ONE ATLANTIC/EAST WEST 1 1 | LIKE TO MOVE IT REEL 2 REAL HAPPY MUSIC/SONY
2 | 2 | INNOCENTO WORLD MR.CHILDREN tovsfactory | 2 | 1 | IF YOU GO JON SECADA sakcema 2 | 2 | MMM MMM MMM MMM CRASH TEST DUMMIES 2 | 3 | BLACK BETTY RAM JAM VERSAILUSONY
3 | 1 | RUSTYNAIL'X JAPAN Eastwest 3 | 3 | SLEEPING IN MY CAR ROXETTE cmucima ARISTA 3 | 2 | 1CANSEE CLEARLY NOW JIMMY CLIFF squatt
4 | 3 | HITOMI O SORASANAIDE DEEN &cLam 4 | 10 | WILD NIGHT JOHN MELLENCAMP meRCURYPGO 3 | 3 | EVERYBODY D.). BOBO eAms SONY
5 | 4 | BOYMEETS GIRL TRF Avex iRax 5 | 4 | WITHOUT YOU MARIAH CAREY COLUMBISONY 4 | 5 | IT TAKES ME AWAY MARUSHA MOTOR MUSIC 4 | 5 | THEPOWER OF LOVE CELINE DION cotumeia
6 |NEW| ROSIER LUNA SEA wmcavictor 6 | 5 | 100% PURE LOVE CRYSTAL WATERS mercurvpGo | 5 | 6 | ACID FOLK PERPLEXER PoLYDOR 5 | 7 | WITHOUT YOU MARIAH CAREY coLumsis
7 | 7 | SEKAIGA OWARU MADEWA WANDS &.GLaM 7 | 8 | EASE MY MIND ARRESTED DEVELOPMENT 6 | 7 | INSIDE STILTSKIN virain 6 | 4 | THE RHYTHM OF THE NIGHT CORONA AIRPLAY
8 |NEW! LIVE GA HANETARA NOKKO sony CHRYSALIS/CEMA 7 15 LOVE IS ALL AROUND WET WET WET PHONOGRAM POLYGRAM
9 |NEW!| JUN Al RHAPSODY MARIYA TAKEUCHI east wesT 8 2 | STREETS OF... B. SPRINGSTEEN COLUMBIASONY 8 | 11 | NOGOOD PRODIGY INTERCORD 7 6 | JEDANSE LE MIA | AM OELABELVIRGIN
10 | NEW | AISGI AISARETE IKIRUNOSA KENJI OZAWA 9 9 MISLED CELINE DION EPIC/SONY 9 4 UNITED PRINCE ITAL JOE FEATURING MARKY 8 9 MANGEZ-MOI! BILLY ZE KICK & LES GAMINS EN
TOSHIBA 10 |NEW| THE REAL THING 2 UNLIMITED QuUALITY/PGD MARK EASTWEST FOLIE PoLYGRAM
ALBUMS 11 6 HEY DJ LIGHTER SHADE OF BROWN MERCURY/PGO 10| 9 BABY | LOVE YOUR WAY BIG MOUNTAIN rca 9 8 HERO MARIAH CAREY coLumeia
1 1 | ANRI 16TH SUMMER BREEZE romuiFE 12 | 11 | ANYTIME ANYPLACE JANET JACKSON viRgnvecema | 11 | 13 | THE RHYTHM OF THE NIGHT CORONA zvx 10 (NEW | 7 SECONDS YOUSSOU N'DOUR & NENEH
2 3 | TUBE OWARANAI NATU NI sony 13 |NEW| TAKE IT BACK PINK FLOYD COLUMBIASONY 12 | 14 | FEEL THE HEAT OF THE NIGHT MASTERBOY CHERRY sQuATT/SONY
3 5 ZARD OH MY LOVE BEGLAM 14 | 15 | GET DOWN TOIT TBTBT issa POLYGRAM 11 | 17 | BABY | LOVE YOUR WAY BIG MOUNTAIN rca
I R e R e - 15 |NEW| THE WORLD 1S YOURS NAS couumemsony 13 | 10 | WITHOUT YOU MARIAH CAREY coLumsia 12 | 10 | THE MOST BEAUTIFUL GIRL... PRINCE scorrio
5 | 2 | THEROLLING STONES VOODOO LOUNGE toswiaw | 16 | 14 | I'LLREMEMBER MADONNA sRewes 14 | 8 | THEREAL THING 2 UNLIMITED zvx 0| | ARSI B
EMI 17 7 STAY ETERNAL EMUCEMA 15 16 THINK ABOUT THE WAY ICE MC roLvcrAM 14 14 THE REAL THING 2 UNLIMITED SCORPIO/POLYGRAM
6 [NEW| M.C.AT. MCAT. avextax 18 | 13 | 1LIKE TO MOVE IT REEL 2 REAL QuAuTY#GD 16 | 12 | ALWAYS ERASURE INTERNAL 15 | 13 | SENSUALITE AXELLE RED viRGN
7 |NEW| MARIYA TAKEUCHI IMPRESSIONS east west 19 | 17 | THE POWER OF LOVE CELINE DION Epic/sony 17 |NEW| | SHOW YOU SECRETS PHARAO sonv 16 | 11 | STREETS OF PHILADELPHIA BRUCE
8 |NEW| CHISATO MORITAKA STEP BY STEP oncupmusic | 20 | 19 | NEVER LET YOU GO NKOTB COLUMBIASONY 18 | 19 | FIND ME JAM AND SPOON coLumsia SPRINGSTEEN coLumeia
9 |NEW!| YUI NISHIWAKI ICHIBAN YASAHI KAZE WA ALBUMS 19 |NEW| LA CUCAMARCHA TNN 2vx 17 | 16 | LA SOLITUDINE LAURA PAUSINI WARNERCARRERE
ANATA GA MOTTEIRU xinG 1 [ New| THE ROLLING STONES VOODOO LOUNGE virainy 20 | 20 | GO ON MOVE REEL 2 REAL em 18 [NEW | THINK ABOUT THE WAY ICE MC AIRPLAYPOLYGRAM
10 ORIGINAL LOVE KAZENO UTA WO KIKE Toswipa em & ALBUMS 19| 18 | SURET CERTAIN DAVID TONTON OELAGELVIRGIN
NETHERLAN DS —— 2 | 3 | STONE TEMPLE PILOTS PURPLE Atuanticwes 1 | 1 | THEROLLING STONES VOODOO LOUNGE viram | 20 | 15 [ IT'S ALRIGHT EAST 17 sarciavpoLvoram
{Stichting Mega Top 50) 7/ 3 | 1 | ACEOF BASE THE SIGN arstABMG 2 | 2 | CRASHTEST DUMMIES GOD SHUFFLED HIS FEET ALBUMS
THIS 4 2 COUNTING CROWS AUGUST AND EVERYTHING ARISTA 1 1 FRANCIS CABREL SAMED! SOIR SUR LA TERRE
WEEK w::x SINGLES AFTER DGCUNI 3 3 | MARIAH CAREY MUSIC BOX columsia COLUMBIA
1 1 DREAMS 2 BROTHERS ON THE 4TH FLOOR cnR 5 7 | SOUNDGARDEN SUPERUNKNOWN AsmpGo 4 | 4 | 2UNLIMITED REAL THINGS zvx 2 | 3 | THE ROLLING STONES VOODOO LOUNGE viRGIN
CEZS 6 |NEW| VARIOUS ARTISTS THE LION KING Howtvwooowea | 5 | 5 | MARUSHA RAVELAND wmoToR music 3 | 2 | ACEOF BASE HAPPY NATION BARCLAYPOLYGRAM
2|2 Z:gg&"g; ‘gﬂssou N'DOUR & NENEH 7 | 4 | PINKFLOYD THE DIVISION BELL COLUMBIASONY 6 | 8 | ROXETTE CRASH! BOOM! BANG! ELECTROLA ‘; ; ;‘&'}:‘Ag;l:g:;"”gg'sﬁ BOUX C&U"W
u 7 6 | PINKFLOYD THE DIVISION BELL emi 'EST DEJA CA viRaIN
3 |4 :gcooo (START THE DANCE) THE PRODIGY xu | © | ° :msumc PUMPKINS SIAMESE DREAM vieans 8 | 7 | JOSHUA KADISON PAINTED DESERT SERENADE s 250 z::m:.;z;‘:ihgzgféu‘yor LoV
9 | 6 | BEASTIE BOYS ILL COMMUNICATION cAPtToLCEMA SBIEMI Y LOVE coLumsia
4 | 10 ] BABYILOVE YOUR WAY BIG MOUNTAIN rca 10 | 8 | COLLECTIVE SOUL HINTS, ALLEGATIONS & 9 | 9 | AEROSMITH GET AGRIP GerreN 8 | 9 | BILLY ZE KICK ET LES GAMINS EN FOLIE
5 5 MEET THE FLINTSTONES B.C.-52's mca THINGS ATLANTICAWEA 10 | 10 | ERASURE | SAY, | SAY, | SAY muTe SHAMAN SHAMAN PHONOGRAM
6 7 LOVE IS STRONG THE ROLLING STONES viRGIN 11 13 ALL-4-ONE ALL-4-ONE ATLANTICWEA 11 12 FLIPPERS UNSERE LIEDER ARIOLA 9 8 PAUL PERSONNE REVE SIDERAL D'UN NAIF
| O A i LT SRR AL LS 12 | 19 | AEROSMITH GET AGRIP Gerrenum 12 | 11 | BEASTIE BOYS ILL COMMUNICATION capitouem DELUNCELSKLOCOIOGO oL voon
8 |NEw| LOVE IS AL AROUND WET WET WET tonpon 13 [NEW| HOUSE OF PAIN SAME AS IT EVER WAS AtTic 13 | 13 | PUR SEILTANZERTRAUM INTERNAL 10 1 10 [ MCSOLAAR PROSE COMBAT poLvoor
v }; }g ;g::r PSJEEALLLENCAMP DANCE NAKED MeRcURvPGO | 14 |NEW | ALL-4-ONE ALL-3-ONE ATLANTICZEAST WEST }; ng,v :TRKR:L(?J:N.TS(E Jl;'wsspl-uocN;f Ehmim
m 15 | 14 | WESTBAM BAM BAM BAM MOTOR MUSKC :
I | | o REM ALONE IWENTY 4 SEVEN CMRMUSC | 16 | 11 | CANTO GREGORIAN GREGORIAN CHANTS enu 16 | 15 | BRYAN ADAMS SO FAR SO GOOD At 13 | 12 | 2 UNLIMITED REAL THINGS SCORPIOPOLYGRAM
cEmA 17 | 17 | MAGIC AFFAIR OMEN (THE STORY CONTINUES) | 14 | 7 | BERNARD LAVILLIERS CHAMPS DU POSSIBLE
ALBUMS 17 |NEW | MOIST SILVER EMucemA ELECTROLA Dancr
1 | 5 | THE ROLLING STONES VOODOO LOUNGE virgn | 18 | 12 | JON SECADA HEART SOUL & A VOICE sexcema 18 | 16 | HELMET BETTY INTERSCOPE/EAST WEST 15| 13 | EDDY MITCHELL RIO GRANDE PoLvoor
2 | 2 | MARIAH CAREY MUSIC BOX columen 19 | 9 | ALANJACKSON WHO|AM aristasms 19 | 19 | TAKE THAT EVERYTHING CHANGES Rca 16 | 15 | STEPHAN EICHER CARCASSONNE sarcLAY
3 | 3 [ LAURA PAUSINI LAURA CGOWARNER 20 |NEW| CRASH TEST DUMMIES GOD SHUFFLED HISFEET | 20 |NEW| THERAPY? TROUBLEGUM POLYGRAM 17 | 19 [ MICHEL SARDOU SELON QUE VOUS SEREZ,
4 1 | 2UNLIMITED REAL THINGS BYTE/SONY MUSIC ARIST 18 | new sTA%ETfG TREMASONY
5 4 AEROSMITH GET A GRIP GEFFEN AINST THE MACHINE RAGE AGAINST
6 | 6 | ACEOF BASE HAPPY NATION weca | LA~ THE MACHINE epic
7 |NEW| THE PRODIGY MUSIC FOR THE JILTED ;g }Z 2;3:‘; ?;‘A’(':‘:Vpﬁ'&’oér"mu
GENERATION raspias COLUMBIA
8 | 10 | RUTH JACOTT HOU ME VAST omo 'A m - : A
| (3 R e ML G K L © 1994, Billboar/BPI Communications (Music Week/ © CIN)  7/30/94 s | Last e
. ™S | LAST
10 | 8 | YOUP VAN'T HEK ERGENS IN DE VERTE cne ek ok SINGLES wﬂg % ALBUMS w:lzx vni:x g\'ﬂnzg'ruosnums
AUSTRALIA (Australian Record Industry Assn.) 7/31/94 | 1 | 1 | LOVE IS ALL ARDUND WET WET WET precious 1 | 3 | WETWETWET END OF PART ONE - THEIR 2 | 2 | e s o BOUCHE soRmo
ORGANISATIONPOLYGRAM GREATEST HITS PRECIOUS/POLYGRAM LLO E CATERINA AT MuSICF R,
s | AT | SiNGLES 2 | 2 | ISWEAR ALL-4-ONE atuwnc 2 | 1 | THEROLLING STONES vOODOO LOUNGE wiean | 3 | 3 | CHIUDITI NEL CESSO 883 anmusicr ..
1 15| LOVE IS ALL AROUND WET WET WET sronociaw | 3 | 3 | MEET THE FLINTSONES B.C.-525 uca 3 | 2 | THEPRODIGY MUSIC FOR THE JILTED S @ B!ﬂisﬁfovg“;m‘c'c MARIE CLAIRE
2 | 3 | 100% PURE LOVE CRYSTAL WATERS mronocram | 4 | & | CRAZYFORYOU LETLOOSE mercury CNERAMION xtikeconomes 5 | 4 | BOMBA RAMIREZ exanpeoorc
3 | 7 | ISWEAR ALL-4-ONE atuanmc 5 [ 9 | REGULATE WARREN G & NATE DOGG oeatwrow | 4 | 8 | THE EAGLES THE VERY BEST OF... eLexr 6 | 6 | U&ME CAPPELLA e
4 2 ABSOLUTELY FABULOUS ABSOLUTELY INTERSCOPE 5 4 ACE OF BASE HAPPY NATION METRONOMEAONDON 7 9 THE SUMMER I1S.... PLAYAHITTY
FABULOUS et 6 |NEW| RUN TO THE SUN ERASURE mute 6 | 11 | CRASHTESTDUMMIES GODSHUFFLEDHISFEET | o | | pl k" Boit T Way 1GE MC PCHEDEMILoE
5 | 4 | BABYILOVE YOUR WAY BIG MOUNTAIN rca 7 | 11 | SEARCHING CHINA BLACK wiLo caro oA 9 | 10 | voeLio bt PIL JovanoTT —
6 | 6 | ILIKETOMOVEIT REEL 2 REAL em 8 | 5 | SHINE ASWAD auesw LS| ey RS oL U o 10 [NEw| INSIDE STI TgKJNv | st
7 | 5 | MMMMMMMMM... CRASHTESTOUMMIES amsra | 2 | 4 | SWAMP THING THE GRID osConsTRUCTION o) A L B0 AL S MRS HTSKIN vime
8 | o || BUACK HOLE SUN| SOUNDGARDEN rouvarer 10 | 10 | EVERYTHING IS ALRIGHT (UPTIGHT) C J LEWIS RECORDINGS ALBUMS
9 11 YOU GOTTA BE DES'REE eric BLACKMARKET/MCA 9 5 WHITESNAKE GREATEST HITS emi 1 1 PINK FLOYD THE DIVISION BELL em
11 18 LET'S GET READY TO RHUMBLE PJ AND DUNCAN 10 7 ELECTRIC LIGHT ORCHESTRA THE VERY BEST OF 2 2 VARIOUS FESTIVALBAR '94 emi
10 | 17 | SHINE COLLECTIVE SOUL waRNER XSRHYTHMTELSTAR THE ELECTRIC LIGHT ORCHESTRA DiNo 3 4 GIPSY KINGS GREATEST HITS coLumsIA
11 | 8 [ STAY ETERNAL em 12 | 8 | EVERYBODY GONFI GON TWO COWBOYS 3eeay | 11 | 35 | PAVAROTTIICARRERAS/DOMINGO IN.CONCERT 4 | 3 | VARIOUS HOT HITS DANCE oG T
12 |NEW| HEY DJ LIGHTER SHADE OF BROWN PHONOGRAW FFRREEDON DECCA 5 | 5 | MARIAHCAREY MUSIC BOX coumen
POLYGRAM 13 |NEW| BLACK BOOK EYC mca 12 | 10 | THE CRANBERRIES EVERYBODY ELSE iS DOING
13 | 14 | DON'T BESHY KULCHA wasnew IT, SO WHY CAN'T WE? 9| 9| WS LSS LS G SO
14 |NEW| TROUBLE SHAMPOO fo00 . CISAND 7 | 6 | JOVANOTTI LORENZO 1994 SOLELUNAMERCURY
14 | 12 | ANYTIME YOU NEED... MARIAH CAREY cowmsia | 15 | 12 | BABY | LOVE YOUR WAY BIG MOUNTAIN nca 13 [ 9 | NINA SIMONE FEELING GOOD - THE VERY BEST 8 | 7 | VARIOUS DEEJAY PARADE 4 rwe
15 | 13 | THEWINNER IS... SOUTH END coLumeia 16 | 7 | LOVE AINT HERE ANYMORE TAKE THAT noa OF... POLYGRAM o | o o
16 (NEW | SON OF A GUN JX POLYDORPOLYGRAM 17 |NEW| COMPLIMENTS ON YOUR KISS RED DRAGON 14 | 17 | SEAL SEAL zmt A PAUSINI LAURA SO DI CAINO wex
10 |NEW| LAURA PAUSINI LAURA cco
17 | 16 | LONELY/BIZARRE LOVE TRIANGLE FRENTE! WITH BRIAN AND TONY GOLD MANGO 15 | 12 | DEACON BLUE OUR TOWN - GREATEST HITS
MUSHROOM/FESTIVAL COLUMBIA
18 | 10 | SHAKA JAM KULCHA waRNEr }3 }3 &%"%%ﬂ?éi"n‘&" ELTON JOHN MERCURY 16 | 14 | TAKE THAT EVERYTHING CHANGES rca SPAIN vearve 77164
19 | NEW | WILD NIGHT JOHN MELLENCAMP & ME'SHELL 20 15 TAKE ME AWAY BAD BOYS INC aam 17 | 13 BLUR PARKLIFE FooD weEx | weex| SINGLES
NDEGEOCELLO PHONOGRAM/POLYGRAM 21 |NEW| LIBIAMO/LA OONNA E MOBILE CARERRAS 18 | 16 | PINKFLOYD THE DiVISION BELL em 1 8
20 |NEW| DISARM SMASHING PUMPKINS viRGiNem DOMINGO/PAVAROTT! TeLpec 19 | 19 | CRAZY JULIO IGLESIAS coumai 2 | T | DABY Y LoV Youm waY DL oocoN
ALBUMS 22 |NEW| SOMETIMES ALWAYS JESUS AND MARY CHAIN 20 | 15 | SPIN DOCTORS TURN IT UPSIDE OOWN epc 3 | 2 | Heveasy scvcngs souz; BIS MOUNTAIN fex
1 |NEW| THE ROLLING STONES VOODOO LOUNGE viRGiN BLANGO Y NEGRO 21 | 18 | EDDI READER EDDI READER BLANCO Y NEGRO A B | T RS e
2 | 1 | MARIAH CAREY MUSIC BOX coumeia 23 | 16 | GOON MOVE REEL 2 REAL Posimva 22 | 21 | NIRVANA NEVERMIND Gerren = |new| HOOKED ON A FEELING BSO BLUE SUEDE
3 3 | GARTH BROOKS [N PIECES emi 24 | 24 | 7 SECONDS YOUSSOU N'DOUR & NENEH 23 | 20 | ETERNAL ALWAYS & FOREVER em 6 3 | LOOPS & TING REMIXES JENS mea
4 | 2 | SOUNDTRACK REALITY BITES ca CHERRY coumain 24 | 27 | TONIBRAXTON TONI BRAXTON aRSTALA FACE 7 | 2 | ILIKETOMOVEIT REEL 2 REAL Ewnoot
5 | 15 | SOUNDTRACK THE CROW WARNER 25 | 17 | DON'T TURN AROUND ACE OF BASE METRONOME 25 | 32 | THEBRAND NEW HEAVIES BROTHER SISTER Acio EMI-ODEON
6 | 4 | SOUNDTRACK FOUR WEDDINGS & A FUNERAL | 26 |NEW| KISS FROM A ROSE SEAL Zr7 zanc wzz OB At s il e
POLYGRAM 27 |NEW| THE MAN | LOVE KATE BUSH AND LARRY ADLER | 26 | 24 | ENIGMA THE CROSS OF CHANGES viRain 9 [NEW[ LEAVETHEM ALONE TWENTY 4 SEVEN suwcoy
7 10 SMASHING PUMPKINS SIAMESE DREAM VIRGIN MERCURY 27 | 22 DIANA ROSS ONE WOMAN - THE ULTIMATE
8 | 13 | TAMMY WYNETTE WITHOUT WALLS columen 28 | 20 | YOU DON'T LOVE ME DAWN PENN ALTLANTIC COLLECTION e Rl R e
9 | 9 | JULIOIGLESIAS CRAZY cowmsia 29 | 21 | LIVING IN THE SUNSHINE CLUBHOUSE 28 | 34 | M-PEOPLE ELEGANT SLUMMING GeCONSTRUCTION ALBUMS
10 6 RED HOT CHILI PEPPERS THE PLASMA... WARNER FEATURING CARL PWL CONTINENTAL 29 | 25 | ALL-4-ONE ALL-4-ONE ATLANTKC 1 1 Sg‘s\ BELEN/VICTOR MANUEL MUCHO MAS QUE
30 | 23 | AFTERNOONS & COFFEESPOONS CRASH TEST 30 | 28 | BEASTIE BOYS ILL COMMUNICATION A ARIOLA
11 (19| SOUNDGARDEN SUPERUNKNOWN oLroor DUMMIES Rea Py SRMORIMI |2 | 2 | JoAQUIN SABINA ESTA BOCA ES MIA Amios
12 | 5 | SCREAMING JETS FEAR OF THOUGHT wARNER 31 | 19 | TOWER OF STRENGTH SKIN PARLOPHONE 31 | 30 [ 2UNLIMITED REAL THINGS PWLCONTINENTAL 3 | 3 | MOCEDADES ANTOLOGIA erc
13 | 16 | CHOCOLATE STARFISH CHOCOLATE STARFISH 32 | 22 | NOGOOD (START THE DANCE) THE PRODIGY x| 32 | 31 | THE BEAUTIFUL SOUTH MIAOW 6ot DIscs 4 | 4 | MARIAH CAREY MUSIC BOX columeia
i RECORDINGS 33 | 33 | AEROSMITH GET A GRIP GeFFeN 5 | 5 | HERBERT VON KARAJAN ADAGIO KARAJAN
14 | 14 | COUNTING CROWS AUGUST AND EVERYTHING | 33 | 27 | ANVTIME YOU NEED A... MARIAHCAREY coumsia | 34 | 23 | AGE AIN'T NOTHING BUT A NUMBER AALIYAH PEUTSCHERQLIGPAM
AFTER GEFFEN 34 | 32 MORE TO LOVE VOLCANO deCONSTRUCTION/RCA IIVE 6 |NEW| THE ROLLING STONES VOODOO LOUNGE viRGIN
15 |NEW| THE EAGLES THE VERY BEST OF... WARNER 35 |NEW| REACHIN HOUSE OF VIRGINISM frre 35 | NEW| ERASURE | SAY | SAY | SAY Mute ESPANA
16 | 8 | STONE TEMPLE PILOTS PURPLE ATUANTIC 36 |NEW| FROM HERE TO ETERNITY MICHAEL BALL 36 | 36 | GALLIANO THE PLOT THICKENS TAiNtOUD 7 | & | JULIOIGLESIAS CRAZY coLumew
17 | 18 | DES'REE 1 AINT MOVIN eprc COLUMBIA 37 | 29 | THE TROGGS GREATEST HITS POLYGRAM 8 7 EL CONSORCIO LO QUE NUNCA MUERE HisPAvOX
18 | 7 | THEBADLOVES GETON BOARD muswroowsestva | 37 |NEW| TWYFORD OOWN GALLIANO tawiiouo 38 | NEW| BRYAN ADAMS SO FAR SO GOOD Atu |8 et el e S e BT
19 | 11 | CRASH TEST DUMMIES GOD SHUFFLED... arsta | 38 | 39 | WIPE OUT ANIMAL buc 39 | 37 | THE PRETENDERS LAST OF THE INDEPENDENTS WARNER
20 | 12 | THE POOR WHO CARES comain 39 | 29 | WILLING TO FORGIVE ARETHA FRANKLIN ARiSTA WEA 10 INEW! GLORIA ESTEFAN MITIERRA epc
40 | 30 | | 40 | 39 | D:REAM D:RFAM ON VOL | £xiinaGeT

‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD!

N U E o

: IRELAND (P! tretanc) 7 794

€= <> ~3 | |
MUSI
EUROCHART HOT 100 =59 &UMECDIA
THIS | LAST
wEEK |'WEEK| SINGLES
I 1 4 | SWEAR ALL-4-ONE ariant
2 | 1 | LOVEISALLAROUND WET WET WET i
FOLYGRIRY
1 3 | 2 | BABYILOVE YOUR WAY BIG MOUNTAIN
4 | 3 | MMM MMM MMM MMM CRASH TEST DUMMIES
i 5 |NEW| 7 SECONDS YOUSOU N’'DOUR & NENEH CHERRY
| & |NEW| MEET THE FLINTSTONES B C-52's nia
7 | 9 | IUKETOMOVEIT REEL 2 REAL
| 8 | 6 | WiTHouT vou MARIAH CAREY coLun
| 8 | 8 | insioE STILTSKIN w1 willERW G4
| 10 | 5 | LOVE AIN'T HERE ANYMORE TAKE THAT ¢
| ALBUMS
1 |NEW| THE ROLLING STONES VOODOO LOUNGE -+t
I 2 | 1 | MARIAH CAREY MUSIC BOX colus
3 | 2 | CRASHTEST DUMMIES GOD SHUFFLED HIS FEET
4 | 4 | PINKFLOYD THE DIVISION BELL fes
5 | 3 | 2 UNLIMITED REAL THINGS evi¢
6 | 6 | THEPRODIGY MUSIC FOR THE JILTED
[ GENERATION «
7 9 AEROSMITH GET A GRIP Girren
8 | 5 | ROXETTE CRASH! BOOM! BANG! eni
9 8 ACE OF BASE HAPPY NATION MmiGA Mt TRO*OME
10 | NEW| WET WET WET END OF PART ONE - THEIR

GREATEST HITS ¢rEC'OUSPOLYGRAM

BELGIUM (Fpi Belgum saBam) 7.15/94

| Tis
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WEEK ' WEEK
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2 | 2
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4 | 10
5 | 4

6 | 8
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8! 6

9 |NEW
10 |NEW
|

2 | 10
3 |Ncw
a | 2

5 | NEW
6 |NEW
7

8 | s

9 | 3

101l 4

| SINGLES
RIVERDANCE BILL WHELAN son
LOVE IS ALL AROUND WET WET WET &
£ CrOUS
| SWEAR ALL-4-ONE atiant
| SWAMP THING THE GRID RCAGCONSTRUCTON
| EVERYBODY GONFI-GON TWO COWBOYS Low
| MEET THE FLINTSTONES B.C-52's ~c
THE DREAM EP 4TH DIMENSION
| LOVE AIN'T HERE ANYMORE TAKE THAT ¢
COME ON YOU REDS MANCHESTER UNITED
OLYGHAM T
ON POINT HOUSE OF PAIN xi RECORDIAG
| ALBUMS
PRODIGY MUSIC FOR THE JILTED GENERATION xt
wi GS
THE EAGLES THE VERY BEST OF THE EAGLES

VARIOUS 1T'S THE ULTIMATE DANCE ALBUM
TELSTA!

GARTH BROOKS NO FENCES cariol

HOUSE OF PAIN SAME AS IT EVER WAS ruLeng

XL RECORDS

BRYAN ADAMS SO FAR SO GOOD asm
CRANBERRIES EVERYBODY ELSE IS DOING IT,
WHY CAN'T WE =1an0

MARIAH CAREY MUSIC BOX IMBA

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET

VARIOUS DANCE ZONE LEVEL 2 POLYGRAM TV

THIS | LAST |
WEEK { WEEK
1 1
2 4

2
4 3
5 | 10
6 5
7 6
8
9
10 | 9
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SOENOVEW N
z
MONOMOsW

z
b3

SINGLES

GIVE ME FIRE GOOD SHAPE o

7 SECONDS YOUSSOU N'DOUR & NENEH

CHERRY columeia

THE REAL THING 2 UNLIMITED BYTE RECORE

HET KLEINE PARADIJS DANA WINNER tru

LOVE IS ALL AROUND WET WET WET rricC
TORAS

WITHOUT YOU MARIAH CAREY coLumea

THINK ABOUT THE WAY ICE MC &v1€ RECORDS

MMM MMM MMM MMM CRASH TEST DUMMIES

ARISTA

LES BELGES EN AMERIQUE GRAND JOJO car

MUSHC

MEET THE FLINTSTONES B.C.-52'S mca
ALBUMS

GERT & SAMSON SAMSON VOL.4 pHiLiPs
FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
COLUMBIA

2 UNLIMITED REAL THINGS BYTE RECOF

LAURA PAUSINI LAURA CGDWARNER

MARIAH CAREY MUSIC BOX coiumea

THE ROLLING STONES VOODOO LOUNGE viRGiN
JOHNNY CLEGG BEST OF JOHNNY CLEGG en
THE EAGLES VERY BEST OF THE EAGLES €LexTRA
CHERRY MOON THE HOUSE OF HOUSE cHtrcD
BARRY WHITE ALL TIME GREATEST HITS merCuRy

AUSTRIA (Austnan IFPLAustrian Top 30) 7/23/94
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DENMARK (IFPINielsen Marketing Research) 7/19°94

SINGLES

EINS ZWE( POLIZElI MO DO ecHo

INSIDE STILTSKIN (%

MMM MMM MMM MMM CRASH TEST DUMMIES
ARISTA

WITHOUT YOU MARIAH CAREY coiumaa

BABY 1 LOVE YOUR WAY BIG MOUNTAIN

JESSIE JOSHUA KADISON ¢m

LOVE IS ALL AROUND WET WET WET poLYGRAM
MADCHEN LUCILECTRIC swG

THE RHYTHM OF THE NIGHT CORONA £CHo
UNITED PRINCE ITAL JOE FEATURING MARKY
MARK WARNER FAST WEST

ALBUMS

THE ROLLING STONES VOODOO LOUNGE virGiN
CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
ARISTA

MARIAH CAREY MUSIC BOX columes

2 UNLIMITED REAL THINGS ecwo
KASTELRUTHER SPATZEN ATLANTIS DER BERGE

AEROSMITH GET A GRIP GifFEN

PINK FLOYD THE DIVISION BELL &m

ROXETTE CRASH! BOOM! BANG! ewmi

ERASURE | SAY, | SAY, | SAY ECH(

JOSHUA KADISON PAINTED DESERT SERENADE
EM

GLOBAL

MUSIC PULSE

|

| THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

JAPAN: Ryuichi Sakamoto continues to be one busy guy. He just released a new solo album,
“Sweet Revenge,” which is more pop-oriented than some of his recent projects, notably last vear's
YMO Yellow Magie¢ Orchestra) reunion album, “Technodon.”
Earlier this vear, he completed work on the soundtrack to Bernardo
Bertolueci's latest movie. “Little Buddha.” and he's now preparing
for a world tour that begins in Qctober. Sakamoto was recently
quoted as saying that he now regrets the YMO reunion. He says that
as far as he was concerned, the object of the exercise was to recap-
twre the sense of “flashiness™ for which the band was renowned in
its hevilay. But he now thinks “Technodon™ was too serious. “All the
the album,” he reportedly said. STEVE McCLURE
SOUTH AFRICA; The country's foremost concert venue, the Sun City
NiPRON Superbowl, hosted a unique collaboration of musical talents on July
100 ; 25 under the banner “Rhythms Of Africa.” The event, hilled as a
“celebration of the musical pulse of Africa,” went several steps be-
vond last vear's collaboration between jazz piano maestro Abdullah
Ibrahim and the National Symphony Orchestra, Those two parties once again combined their
musical energies, but this time it was in tandem with a who's who of South Aftrican talent. The
most astonishing ingredient was the voice of Sibongile Khumulo, the first major opera singer
to emerge from the townships, who has since made the transition to popular performance. Other
vocalists included Yvonne Chaka Chaka, one of the most popular singers on the continent, and
Rebecca Malope, who has made a name for herself as both a gospel and township disco singer.
The group Intsholo—a merger beiween the traditional African drummers of the “unplugged”
group Amampondo and the jazz of Solid Brass—completed the most unusual lineup of artists
vet seen in southern Africa. ARTHUR GOLDSTUCK

ALGERIA/EUROPE/MIDOLE EAST: The worldwide success of Cheb Khaled's hit single “DiDi"—taken
from the Algerian superstar's last album, “Khaled” (Cohiba/Mango)—came as a breath of fresh
air to rai music. The song, produced by Don Was, reached the top 10 in France, where Khaled
is now a resident. It has been imitated by many artists in Euwrope as well as the Middle East,
and has even been recorded in Hind . Most significant, though, is its popularity in Egypt. the heart
of the Arab music world, and a territory that rarely welcomes foreign styles. There are strong
echoes of “DiDi" on the title track of Khaled's new album, “N'ssi N'ssi,” also produced by Was.
“I wanted to get it into their heads,” Khaled explains. But otherwise the new collection hoasts
a greater variety of music and a maore traditional Arabic feel than “Khaled.” Adored as the “king
of rai” by his fans but nicknamed “the devil” by the fundamentalists who wield considerable influ-
ence in Algeria, Khaled is verv much a man of the people. With lyries mostly about wine, women,
and song, he already has helped transform rai into an international pop phenomenon. But his search
for melodies and rhythms that transcend cultural boundaries continues apace. and Khaled has invi-

music associated with the name YMO has probably vanished with |

witk week! SINGLES ted various international stars, including Sting and the Wailers, to participate on his next, eagerly
1 | 2 | LOVEIS ALL AROUND WET WET WET poLYGRAM NORWAY (verdens Gang Norway) 7/19/94 awaited produetion. His growing success was reflected by a recent appearance at the Royal Festival
2 | 3 | |SWEAR ALL-4 ONE atiant A Hall in London, where he thrilled & capacity crowd with an emotional performance. A full-scale
301 1| BAE LGEERIGHEIRES E\C MOUNTAIN Res THISI| CAST. stage invasion was only narrowly averted as a succession of fans rushed up to grab and greet him,
4 | 4 | COME ONYOU REDS MANCHESTER UNITED week | week | SINGLES : . : . gl
POLWRAY 1 1| MMM MMM MMM MMM CRASH TEST DUMMIES and by the end of the show, the only seats still being used in this formal concert venue were those
5 | 5 | MMM MMM MMM MMM CRASH TEST DUMMIES ARISTA being danced upon. MUHAMMAD HLIAZL
1A 2 | 2 | LOVEISALLAROUND WET WET WET poLvcaats
6 |NEW/| THE RHYTHM OF THE NIGHT CORONA 3 | 4 | MAKESME FEEL DEVOTION sonv _— ! - . . . .
PLADECOMPAGNIET 2 | 10 | | SWEAR ALL-4-ONE ariant SPAIN: Negu Gorriak (“red winter” in Basque) is one of the most uncompromising groups in Spain,
7 | 8 | JESSIE JOSHUA KADISON emi 5 | 5 | INSIDE STILTSKIN virGin or as they would have it, the Spanish state. But they are also the most popular of the radical acts
8 | 6 | AROUND THE WORLD EAST 17 poLvcram P i popY. : .
s | 10 | croe oFae semBTIFUL SR VIES rl\u(r‘wc i 6 | 8 | VEMVET LISA EKD"”:\- En S OTRTAN e that sing in the Basque language, often about the political troubles that afflict their region in the
10 [NEW | SATURDAY NIGHT WHIGFIELD SCAND NAVAN ; g 533; ,';g::g:: ':ig.leNgls;gNgg Tv ;E'N“ * north of the country. After five years of non-stop touring in Europe, Latin America, and the U.S,,
RECORDS 9 | 7 | NAERDETVM NORSKE SLEIVSPARK sony Negu Gorriak has 1'elease('l a live a]t?lun, “Hipokrisiari Stop!” (Bean Ozenki Records), recorded in
ALBUMS 10 | NEW| NO GOOD (START THE DANCE) THE PRODIGY front of 10,000 fans last November in the Basque city of Bilbao at the end of a world tour. The
; ‘1‘ Z"‘Z’;';':‘AISZTZE&?Z“VS &‘Z”Z':%'EZ;?_ITZT;VH'IS son :):;UM - album is another militant statement by the group, which is virtually banned in Spain outside the |
3 | 5 | KIMLARSEN HVEM KANSIGENEJTILENENGEL | 3 | 1 | Lisa EKDAHL LISA EKDAHL em Basque‘ Country, where it is associated with radical elements close to the armed separatist move- |
En 2 | 1 | VARIOUS MEGA DANCE 3 arcat ment ETA. HOWELL LLEWELLYN
4 | 6 | CRASH TEST DUMMIES GOD SHUFFLEDHISFEET | 3 | & | ROLLING STONES VOODOO LOUNGE viaGn
5 | 2 | THEROLLING STONES VOODOO LOUNGE virc i ‘; Ngw 2:"-/'\-5' ':‘T’E'S-T%RUE“':LE'ETS Hclgavs?ibrlrfé) . UK.: A new album by London duo No-Man enhances the act’s reputation for being in the forefront
6 | 3 | BILLY JOEL GREATEST HITS VOL. 1 & 2 sony of experimental pop. “I’lowermouth,” released here on One Little Indian, is an esoteric collage I
; ; :‘I"E‘:T"E‘: S:RF% "\"I‘di'ﬁ BOX coumen 6 | 4 | VARIOUS ABSOLUTE CHAMPIONS eva that spreads across several musical divides, and while it's not scheduled for American release, it
vt N - . . .
s | 8 | acRosmiTH GeT AGRIP“‘G[F',N 7 | 5 | VARIOUS DEF'N'T"“:\E SUMMERHITS 2 v should appeal to alternative, club, and even top 40 audiences. Formed in 1990, No-Man consists |
10 | 10 | KIOLLER POVL THE REAL KJOLLER HITS eiapcrc g | 170 ‘[’,::'F?é’gks:f{vfo,?glﬁ?t i of instrumentalist and producer Steven Wilson and vocalist Tim Bowness, but “Flowermouth”
10 | 8 | VARIOUS REGGAE DANCE cwm features guest appearances by Steve Jansen and Richard Barbieri, formerly of 1980s glam godfa- |
thers Japan, as well as contributions from such other alterna- -
l- - tive icons as Robert Fripp and Lisa Gerard of Dead Can 4
P P) 7:20/94 HONG KONG «FPi Hong Kong Group) 7/17/94 Dance. Wilson and Bowness recently won acclaim in America q
(Portugal/AFP) 7:20/9 = A y ! ! )
T THIS | usr] N for the belated release of the No-Man single “Taking It Like i
weeK |week| ALBUMS week | week | ALBUMS A Man” (550 Music¢/Epic/One Little Indian) and album “Loveb-
PIRITO DA PAZ 'Th 1 | 1 | FAYEWONG WILD THINKING ci s D0 j
1 [ 1 | MADREDEUS O ESPIRITO D e oo lows And Lovecries,” which appeared here last summer. An el-
2 | 2 | PEDRO ABRUNHOSA/BANDEMONI VIAGENS 2 |- 4 1] SHIRLEVIQWAN| MY WAY. pol Bicp : . . 3
s 3 | 2 | SAMMICHENG 10 COMMANDMENTS caital egant dreaminess, veering toward the in-vogue ambient sound
. 2 pervades much of the new set. “Angel Gets Caught In The
3 [MEW] \ERIOEDANCE BOVIER ¢ 4 | 3 | JACKYCHEUNG BORN TO BE WILD porvGaaw : S R s .
4 | 3 | EROSRAMAZZOTTI TUTTE STORIE noc 6 | 8 | ANDYLAU LOVE-ERASING POTION warnEr Beauty Trap” simmers gently for 10 minutes with a flavorful
2 ; y:&:gSscmiT P'gﬂg Bo%ﬂ P 6 | 6 | ERICMOO LOVE SONG OF BITTER HEART em mix that has Bowness’ meditative vocals and Wilson’s key-
7 | 8 | ACEOF BASE HAPPYNATION metRoNoM 7 | NEW| LEON LA} STAY FOR ME PoLYGRAt boards as the main ingredients, with added body from Fripp’s
8 | 6 | VARIOUS DANCE MANIA ‘94 vio : 2 C:g%NU:%%:NDf‘SC;g R NOT LG ALONE patented “frippertronics™ and final seasoning from trumpet, violin, and saxophone. But the charis-
9|7 CRASHH TEST DUMMIES GOD SHUFFLED HIS FEET Rk matic “You Grow More Beautiful” proves that the duo can do just as well without a guest list.
BMG ARIOLA . ~ .
10 |NEw| THE ROLLING STONES VOODOO LOUNGE virgw | 10 [ NEW| AARON KWOK STARING IN THE WORLD'S END PAUL SEXTON
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International

Japan’s Green Energy A
Positive Boost For Indies

M BY STEVE McCLURE

TOKYO—A new distribution net-
work could make it easier for Jap-
anese and foreign indies to get their
product into this country’s 8,000 or
so record stores.

Green Energy Inc., which
started in 1990 as an indie specializ-
ing in imported meditation- and re-
laxation-oriented CDs, set up the
network last year after realizing
how difficult it was for indies’ prod-
uct to gain access to Japan’s compli-
cated distribution system.

Green Energy Alternative Dis-
tribution works parallel to Japan’s
two major distributors: JDS, which
is aligned with a group of major rec-
ord companies led by Sony Music
Entertainment (Japan), and NRC,
which deals with Matsushita group
companies such as Victor Enter-
tainment, and other majors. JDS
and NRC deal either directly with
record stores or with Japan’s two
major wholesalers, Seikodo and
JARECS.

“The larger wholesalers won't do
business on a C.0.D. basis and will
only deal with you if you have an ac-
count with them,” says Green En-
ergy president Kosuke Kunishi.

“We are the only non-major that
does business directly with Seikodo
and JARECS,"” says Sayaka Yama-
moto, who handles international
marketing for Green Energy.
“That means we can get distribu-
tion into approximately 70% of all
record stores. And we can reach
virtually all bookstores through
Tohan and Nippan, Japan's two
biggest book wholesalers.”

According to Green Energy, the
company's distribution system is
unique in that independent record
companies pay Green Energy what
the company describes as a nominal
monthly “membership” fee. Green
Energy, which buys CDs from in-
dies for 50% of their retail price and
charges 55 yen (about 50 cents) for
handling each CD, physically dis-
tributes product through its nation-
wide network of major and inde-

pendent wholesalers as well as indi-
vidual record stores. The company
also provides marketing support in
the form of catalogs and other
product information.

Six Japanese companies have
started using Green Energy’s sys-
tem; they pay nothing to Green En-
ergy until CDs are actually sold.

“We're now shipping roughly
20,000 CDs a month,” says Kunishi,
“although the amount varies from
month to month.”

Kunishi says there is a need for
the type of service Green Energy
provides.

“The quality of Japanese indies is
really good,” he says, “but the dis-
tribution system is a major bottle-
neck, even though there are lots of
indie albums that can sell 10,000 to
20,000 copies.

“Japanese listeners are getting
sick and tired of the kind of ‘corpo-
rate tie-up' music put out by the
majors and are looking for some-
thing different. That's why Tower,
Virgin, and HMV are doing well—
they're providing something that
people have never seen before.”

Green Energy currently handles
product from more than 20 foreign
indie labels on a trial basis and
hopes to set up a full-fledged “mem-
bership” system for overseas rec-
ord companies next January.

Overseas companies can license
their product to Green Energy
Records and have the Japanese
firm bear such costs as shipping
and printing the “obi” paper strips
found on most Japanese CDs that
contain various bits of information
such as price, the Japanese bar
code, and upcoming concerts by the
artist. Foreign indies going this
route are responsible for all CDs
returned by wholesalers and re-
tailers.

Indies can also choose to have di-
rect access to the Green Energy Al-
ternative Distribution system and
bear shipping and printing costs in
hopes of ultimately realizing a
higher profit.

CHANGES IN POLYGRAM MANAGEMENT

(Continued from puge 36)

At PolyGram, he will report to
Davis and will oversee the activities
of PolyGram Disques president
Paul-Réné Albertini and PolyGram
audiovisual president Jose Covo.

Gangotena’s appointment is sub-
ject to ratification by the board of
PolyGram France.

The current changes at Poly-
Gram France mark the end of a
turbulent year. PolyGram Disques
president Albertini had difficulty
finding a replacement for former
Polydor general manager Nagi
Baz, who left the company last Au-
gust. Albertini assumed direct con-
trol of the Phonogram and Polydor
labels.

This February, Bruno Gerenteés,
former music buyer for FNAC,
France’s largest retail chain, was
named general manager of Poly-

dor, while former Island Barclay
general manager Pascal Negre
was made president of Phonogram
France. Yves Bigot will serve as
general manager of Phonogram
France starting Aug. 1. Bigot was
formerly deputy managing direc-
tor at the FNAC Music label, the
imprint founded by the retail chain.

All of PolyGram’s record activi-
ties—including Phonogram, Poly-
dor, Island, and Barclay, are mov-
ing to one building, ending 30 years
of separate locations.

Observers in Paris may be expe-
riencing a sense of deja vu; Sony
Music recently regrouped all of its
labels into one building, and presi-
dent Henri de Bodinat was promo-
ted to the London-based position of
European president of Sony Soft-
ware.

Canada

Watchmen’s New Set Right On Time At Retail
Band’s MCA Canada Debut Makes Inroads Across Nation

M BY LARRY LeBLANC

TORONTO—Celebrating the Ca-
nadian release of their first MCA Rec-
ords album, “In The Trees,” modern
rockers the Watchmen performed July
13 a suppertime rooftop concert in
their hometown of Winnipeg, Mani-
toba.

The 45-minute, “Let It Be”-style
performance on the roof of the Polo
Park Mall, presented by modern rock
radio station CITI, attracted some
2,500 people and, according to MCA
Records Canada sources, helped start
cash registers ringing for the album in
Winnipeg retail stores.

“They outsold the Rolling Stones in
that week,” says Carol Simpson, man-
ager of the Sam The Record Man out-
let in Polo Park Mall. “Their first al-
bum did pretty good for us, but it didn't
take off like this one.”

A follow-up to “McLaren Furnace
Room,” released by the MCA Canada-
distributed Sumo Productions label in
1992, “In The Trees” debuted at No. 32
on The Record’s Aug. 1 album chart,
while the track “Boneyard Tree” de-
buted on the Canadian trade’s Contem-
porary Album Radio (CAR) chart at
No. 14. Meanwhile, the video for
“Boneyard Tree” is in medium rotation
at the national video channel MuchMu-
sic.

Label executives indicate that initial
national retail response to the album
has been positive. “Sales are strong in
Winnipeg, and the obvious concern is
that [their support] is still pocketed,
but we're getting favorable reports
from Toronto and Halifax [Nova Sco-
tia],” says Randy Lennox, VP of sales
at MCA Records Canada. “We went
out with 15,500 units, and we've been
in re-orders in every major urban mar-
ket from the first five days of release
on.”

“The record is doing well here,” re-
ports Chris Drossos, range supervisor
at HMV’s Yonge Street outlet in Tor-
onto. “We had a re-order in after only
five days. We'd done about 130 pieces
in that time, which is very good. A lot
of people compare them to the Tragi-
cally Hip, which is a huge deal here.”

Formed five years ago in Winnipeg
by guitarist/singer Joey Serlin and two
high school friends, singer Daniel
Greaves and percussionist Sammy
Kohn, and featuring bassist Ken Tiz-
zard, the band picked up career mo-
mentum only after hooking up with
Jake Gold and Allen Gregg of the Man-
agement Trust (the Tragically Hip,
Andrew Cash, and David GoGo). De-
spite a sizable reputation in the prai-
ries and four cross-Canada tours, the
Watchmen had been unable to solicit
major-label interest.

“One reason we signed the band was
because they'd been on the road for
over three years, and there was a [fan]
constituency out there,” says Gold, who
adds that he was tipped off to the band
by S.L. Feldman booking agent Ralph
James. “The band had already been
shopped to all the labels by Ralph, but
they had been turned down. However,
[producer] Chris Wardman was a big
fan, and he wanted to produce them.
We figured we had an interested pro-
ducer, an agent [James] who'd fight 'til
the end of the day for them, and they're

a great band. We figured, let’s do
something.”

Rather than seeking a direct record-
ing contract, Gold and Gregg instead
forged a production co-venture with
MCA Records Canada to record
emerging talent like the Watchmen on
Sumo Productions, which MCA would
distribute.

Produced by Wardman (Art Berg-
mann, Sons Of Freedom, Leslie Spit
Treeo), “McLaren Furnace Room” was
released in Canada in August 1992. Ac-
cording to Gold, the album has sold
28,000 units to date.

While Canadian mainstream radio,
with the key exception of alternative
CFNY here, mostly cold-shouldered
the rough-edged album—and Much-
Music gave only modest support to the
videos “Cracked” and “Run and
Hide"—the Watchmen slowly built a
sizable national fan base through a bru-
tal, non-stop touring schedule. MCA
also supported gigs with strong local
advertising, including radio buys and
street posters.

“Allen and Jake asked that we build
a groundswell and not go out [full
force],” Lennox says. “That strategy
worked, because on month 16 [of re-
lease], we were selling more records
than we had sold on month three.
About 70% of our sales, in fact, were
done a year out into the record.”

Explaining the band’s switch from
Sumo to MCA Canada for “In The
Trees,” Gold says, “Sumo’s concept is
to do the first records for bands, and
then give MCA the option to pick them
up. [Moving to MCA] was a natural
progression.”

In contrast to the response to
“McLaren Furnace Room,” Canadian
radio has quickly embraced “In The
Trees,” produced and engineered by
Mr. Colson (aka Doug Colson). In its
first week of release, “Boneyard Tree”
was the top add on The Record’s CAR
listings.

“We started playing it the day we
were serviced with it,” says Neil Kush-
nir, MD of modern rock CHOM Mon-
treal. “We had played two or three cuts
off the first album, but never got much
of a response. This new song is much
better than anything off the first al-
bum.”

From August to late November, the
Watchmen will do club and concert
dates across the country. “Hopefully
we'll have the U.S. release worked out
by then, and have the album out there
in the new year,” says Gold.

Lennox pledges a strong MCA com-
mitment to the album. “We've done re-
gional media buys across the country,
concentrating on CAR, and we adverti-
sed the album in 15 street publications
the day of release,” he says. “We also
have 16 billboards between Toronto and
Winnipeg. In August, there’s a number
of national account programs in which
the Watchmen play a huge part.”

Gold contends that with the release
of this new album, the Watchmen have
already emerged from the shadow of
his top act, the Tragically Hip, Can-
ada’s most popular rock band. “The
Watchmen are a band that plays Re-
gina [Saskatchewan] and draws a thou-
sand people,” he notes. “Not many
bands can do that anywhere in Can-
ada.”

THE WATCHMEN: Ken Tizzard, Sammy Kohn, Joey Serlin, and Daniel Greaves.

| MAPLE BRIEFS

THROUGH ITS DISTRIBUTION
affiliation with Blue Plate Music in
Nashville., BMG Canada has released
the compilation album “Upfront!” fea-
turing Canadian artists who have ap-
peared on Public Radio International’s
“Mountain Stage” program based in
West Virginia. Featured are Bruce
Cockburn, Barenaked Ladies, Crash
Test Dummies, Cowboy Junkies, Blue
Rodeo, the Rankin Family, Moxy Fru-
vous, Sarah McLachlan, Stepehn Fear-
ling, Spirit Of The West, and Rick
Danko and Garth Hudson.

A WEEK BEFORE the Aug. 1 ar-
rival of new president Doug Chappell,
PolyGram Records of Canada Ine. dis-
missed its A&R department: 19-year
PolyGram vet and VP/GM of national
repertoire Bob Ansell, as well as VP of
A&R Corky Laing. Senior label
sources, however, deny industry specu-
lation that further dismissals are immi-
nent.

CHRIS MONTGOMERY has been
appointed classical manager at BMG
Music Canada.
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The days of rapid economic expan-

sion are over, as the nation slowly
emerges from the worst recession of the
postwar era. The end in 1993 of 38
years of uninterrupted rule by the con-
servative Liberal Democratic Party has
cast _Japanese politics into confusion,
with party alliances forming and break-
ing up with bewildering speed.

The media is using the buzzword
risutora (restructuring) to describe
Japan's search for a new economic/
political consensus in the midst of ail
this. Examples of risutora include grad-
ual deregulation of the economy,

';lp;ln is in a period of transition.

Popr Biz RESTRUCTURES
ITs Boom OvVER, A ONCE

"RECESSION-PROOF” INDUSTRY

FACES THE MusIC

By Steve McClure

asong used in a TV commercial or as a
theme for a TV drama as a “tie-up,”
which doesn’t exactly encourage musi-
cal innovation.

There are some signs that the music
business is heading toward restructur-
ing along with the rest of Japanese soci-
ety. Major music wholesaler JARECS,
for example, recently signed a licensing
deal with Musicland to open Sam
Goody stores in parts of Japan that
haven't been affected by the retail revo-
lution that foreign retailers Tower,
Virgin and HMYV have brought to
major cities such as Tokyo, Osaka and
Nagoya.

moves toward elimination of the lifetime employment system
and a new emphasis on reform of Japan’s notoriously corrupt
politics.

Whether this wave of restructuring will have any effect on the
Japanese music business isn't yet clear. What is clear, though, is
that the boom times are over for this supposedly “recession-
proof” industry.

Gone are the days when shipments of audio software regu-
larly rose by double-digit percentages. Instead, in the first five
months of 1994, they fell by 10% in terms of units shipped to
149.82 million and in value terms by 8% to 181.27 billion yen
($1.81 billion) over the same period of 1993,

Nearly everyone in the music business here agrees that
record companies have to expand the market beyond the 15-to-
25 age group, which accounts for a disproportionately high per-

centage of sales, by emphasizing catalog as well as new product
that appeals 10 older listeners.

But several hurdles have to be overcome before this can hap-
pen. One is Japan’s underdeveloped retail sector, which is dom-
inated by small mom-and-pop stores mainly oriented toward
the young end of the market and with little room for catalog.

Another is the relatively insignificant part played by radio and
TV in promoting music, which many in the industry put down
to the government’s over-regulation of the electronic media,
especially FM radio and cable/satellite TV. MTV, for example,
plays a decidedly minor role in the Japanese music market, due
to the high cost of the hardware needed to receive it and the rel-
ative dearth of cable services carrying the U.S.-based music
channel.

And still the most effective way to promote music here is to get

The government is slowly loosening its hold on the broad-
casting industry, allowing companies to own more than one
cable TV station apiece, for example. But there's still a long way
10 go.

Meanwhile, in areas such as Fokyo's Shibuya and Harajuku,

vital, spontaneous youth culture continues to evolve indepen-
dent of Japan's corporate/government structure. Rap, dance,
acid jazz and reggae have all planted firm roots here, and it’s all
record companies can do to keep up with the constantly chang-
ing scene.

Make that scenes, since the era of a homogeneous Japanese
youth culture is becoming a thing of the past. In fact, consumer
preferences in general are becoming more fragmented. Just
how well Japan's music and home-entertainment industries
cope with this change remains to be seen. ll

c'm; /NDUSTRY TALKS |

SEEKING THE HEAT:
WHAT’S UP NExT AND WHY

...In which our intrepid correspondent turns on his
trusty tape recorder and listens to a random assortment of
folks from the Japanese music industry discuss current and

future music trends in Dai Nippon...

By Steve McClure

eﬂg Consumers SPEAK |

WHO's BUYING ALL
THOSE CDs?

Observing The Eclectic Shopper, Up Close...

By Steve McClure

Il's well-known that Japan is the world’s second-biggest prerecorded music market. In 1993,
production of audio software (mainly compact discs) was worth 513.68 billion yen ($4.89 bil-

HIROSHI
. OTOMO, criTiC:
Recently, well-
known actress
| Miwako Fujitani
scored a million-
selling single (her
first-ever record-
ing), which was
| used as the theme
& song for what's
*1 known in Japan as
o . “trendy drama”
TV series. | think
this case is very symbolic. If you are backed up
by a good planning team (in this case, Koh
Akimoto, the scriptwriter/producer who is the
brains behind the popular “Tunnels” comedy
duo), you can have a big hit. This system is
now firmly in place in Japan. Even talented
veterans like Matsutoya Yumi and Takuro
Yoshida have become dependent on this sys-

tem, in which the success of a single comes
down to its use in a TV commercial or drama,
as a movie theme or as a karaoke hit.

I don't mind if people make a lot of money
this way. But it creates a group of people who
think they are music-lovers but who are in fact
only trend-followers. And singers and song-
writers can have big hits without live, on-the-
road experience. It's unhealthy.

So, basically, I have a gloomy view of the
Japanese music scene. But, of course, I also
see some positive tendencies. There are many
good young bands coming out. Some of them
have originality, though I think they lack
social consciousness.

Personally, | see big possibilities for
Okinawan music or Asian/cross-cultural
music. I'm really impressed with Okinawa's
leading singer, Shoukichi Kina, who some-
times reminds me of John Lennon or Bob
Marley. If we Japanese people really under-

Continued on poge 46

lion) on a wholesale basis, up 7% over 1992.

But just who's buying all those CDs? Not some monolithic entity called “the Japanese,” but
real, live people with tastes just as diverse and unique as music fans in other parts of the world.

SATURDAY IN SHIBUYA

In an attempt to give the Japanese market
a human face, Billboard conducted an
unabashedly unscientific straw-poll of music-
software buyers at two key Tokyo locations.
Here are the results, starting with a vox pop
undertaken outside Tower Records’
Shibuya, Tokyo, store on a recent Saturday
afternoon:

Kazuyoshi Ogura, 29, isn't your typical
Japanese music fan. His most recent music

purchase is a 12-inch vinyl single, “House Of

Pain,” by Joe Public. Ogura says he spends an
average of 100,000 yen ($970) on music
(including music videos and concerts) month-
ly. The reason he spends so much on music is
that he has a job compiling cassettes for use
before and after shows at live-music venues.

Like many trendy
young Tokyoites
who hang out in
the Shibuya and
Harajuku dis-
tricts, Ogura is a
fan of black
music. Shibuya is
his first choice
when it comes to
looking for music,
because of the
area’s amazing abundance of record stores.

“I don’t get so much information from
magarzines or the radio,” says Ogura. “I gen-
erally know what kind of music a given artist
will come up with.”

Miyuki Matsumoto

Continuved on poge 48
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Continued from poge 45

stood the quality and strength of his music, we'd know what's
real and what isn't.

Regarding Asian music, we still see it as just an “ethnic” thing
and act like “bananas”—yellow on the outside but white inside.
But we are Asian too. If we really get into Asian culture, not just
in terms of business, our music will become more mature. |
really hope so.

JUN OTSUKA,
A&R MANAGER OF TOKYO-BASED INDIE LABEL FILE RECORDS:

I'm interested in folk music, in the style of Bob Dylan, Neil
Young or Joni Mitchell. Such music could be trendy, but I'm
not sure, because usually Japanese artists are not so talented
when it comes to writing lyrics. Some artists, like [rap trio] Scha
Dara Parr or Kenji Ozawa, are writing good lyrics. SDP is not
folk music as such, but to me they are a form of folk music. So
next year, or in a few years, this kind of “folk” music may
become trendy.

At the same time, many music industry people are interested
in hip-hop. Avex's new label, Cutting Edge, is trying to sign
Japanese hip-hop artists. Hip-hop is taking off because of the
success of the SDP/Kenji Ozawa single “Boogie Back.” That was
quite surprising to Japanese music-industry people. A few years
ago, it was impossible to sell hip-hop in Japan, but now it’s pos-
sible. Also, many imported hip-hop and reggae albums are sell-
ing well here.

As for acid jazz, it seems that people are a bit sick of this type

s v P

Specialized stars: Top rockers Blue Hearts

of music. But there’s still a market for it here, because Japanese
people are usually quite receptive to instrumental music.

Another possible musical trend is enka [sentimental ballads
popular with karaoke bar patrons). Ordinary enka is out, of
course—I mean songs that can make people cry.

Recently, I've been looking for good folk or enka artists who
can convey emotion. In the last two years or so, music has
emphasized sound, but now that's changing. We need good
lyrics as well as good-quality sound.

People are also a bit tired of “tie-ups.” It's a good way to sell
songs, but now it doesn’t necessarily mean big hits. So people
are trying to make connections with the [soccer] J-League or

IZUMI AWANO,
MANAGER, TOSHIBA-EMI FIRST-DIVISION DOMESTIC A&R SECTION:

I'm in charge of artists like Nagabuchi Tsuyoshi and Kenji
Ozawa. Nagabuchi is already famous, and everybody knows
him. So artist-wise, there’s not niuch in the way of promotion
to do. With Ozawa, many people categorize him as a “trendy”
musician like Original Love, Cornelius and Pizzicato 5.
However, Ozawa doesn’t really belong in this category. He's
very artistic, but this doesn’t limit his listeners to trendy people.
He has the potential to be a big, big star by creating a new musi-
cal genre.

I think acid jazz will become more popular from now on.
Original Love—a group who flirts with acid jazz—is getting
bigger and bigger.

In the same way as Ozawa, Original Love stands out from
other “trendy” acts and are establishing their own style of
music.

The Japanese music scene is becoming divided into more
and more specialized genres; each genve is establishing its own
scene. It's hard to have a really big star like before. So each
genre has its own top star. With rock there's Blue Hearts, with
pop Original Love, and on the rap scene there’s Scha Dara
Parr, for example.

SHINTARO YAMAMOTO,
MANAGER, EPIC/SONY DOMESTIC A&R 2 SECTION:

I think that in the near future, bands will once again become
popular, in contrast to the present situation, which is dominat-
ed by solo artists or “units"—where there are no permanent
personnel except for core members.

In the next “band boom,” the bands will be more “stylish,”

Continued on poge 48

TOKYO

video games.

A PROVEN LEADER IN PLANNING AND PROMOTION OF
INTERNATIONAL AND DOMESTIC CONCERTS,
AND SPECIAL EVENTS.

TEL: (03) 5412-7500
FAX: (03) 5412-7503

H.I.PR TOKYO:
2-13-4 JINGUMAE, SHIBUYA-KU, TOKYO 150, JAPAN

OSAKA
TEL: (06) 362-7301
FAX: (06) 362-7303
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Continued from page 46

but as for what their sound will be, I don’tknow. I do know that
there will be more emphasis on playing. as opposed to using
computers or sampling.

Right now, trends are coming from the streets, and 1 think
this will continue. Musical trends are connected to fashion
trends, and the two will become closer and closer—you can’t
think of them separately. With Epic/Sony band Judy and Mary,

for example, their timing was just right, because their sense of

fashion is what's rendy right now, and their pop/punk sound
is very new and fresh.

In contrast, Dreams Come True [which Yamamoto handles
for Epic/Sony] just want to make pure pop music. No matter
what the current trend is, it doesn’t influence their music.

As for acid jazz, the trend is probably over. But if there's the
same kind of music with a different name, it'll stitl be popular.

There are many good undiscovered artists in Japan, but
there’s no one sure way of finding good new talent. Sometimes
I find interesting acts when 1 go 1o a “live house.” 1 often find
artists that 1 like by accident, because the artists in auditions
know the music scene very well, and the way they present
themselves is very professional, whereas only amateurs have
that ¢ertain charm,

SAMU ITABUCHI,
EXECUTIVE DIRECTOR, BMG VICTOR, DOMESTIC DIVISION:
The mainstream of Japanese music is rock, even though it
Continued on page 54

. THE CONSUMERS SPEAK |

Continued from page 45

Kayo Yamaguchi. a book designer in her early 20s (she
demurely refuses to reveal her exact age), spends a far more
modest 20,000 yen ($194) a month on music. Her most recent
purchase is the CD single version of Primal Scream’s
“Jailbird,” which is somewhat unusual, since CD singles by for-
eign acts aren’t big sellers in Japan. By comparison, strong
sales of domestic acts’ CD singles have been the main reason
for the market’s healthy growth in the last few years, due to
the "tie-up” phenomenon in which singles sell on the strength
of being used as themes for TV dramas or commercials.
*Jailbird™ isn’t one of them.

“I shop for music in Shinjuku and especially Shibuya,
because it's near where 1 work,” says Yamaguchi. "My main
source of music information is Rocking On magazine [a
Japanese-language monthly specializing in foreign music].”
she says.

Her friend Nobuko Ishigami works at the same book-design
firm and likewise is too bashful 1o disclose her age. Ishigami's
most recent music purchase is Radiohead’s "lich,” a mini-
album available only in Japan. Like Yamaguchi, Ishigami
spends about 20,000 yen ($194) a month on music. She says
Nick Cave is her favorite artist and also favors Shinjuku and
Shibuya when shopping for music.

“1 find out about new music by reading the ‘title messages’
[blurbs] record-store staff place in the CD display racks, or
through friends’ recommendations,” says Ishigami.

Hirotaka Kawano, 24, with his impenetrably dark shades
and dyed blond hair, certainly doesn’t look like the stereotyp-
ical Japanese. But in conversation he turns out to be just
another nice middle-class Japanese chap—who happens to
like gangsta rap. So much so, in fact, that he spends between
50,000 and 60,000 yen ($485-8582) a month on music. His
most recent CD purchases are the Beastie Boys® "1l
Communication” and a Dead Kennedys greatest-hits album.

"I shop in Shibuya because a friend works at a Disk Union
(a popular import/specialist chain) here,” says Kawano. "My
favorite artist is Ice-T.” he says. "1 don’t like Japanese rap
much.”

Meanwhile, across town in Ginza, on a recent overcast
Tuesday afternoon, we talked 10 some folks coming out of
well-known record store Yamano Gakki about their music
buying habits:

Senior high school student Hiroshi Ohta, 16, likes Japanese
rock and pop best. His most recent music purchase is "Groove
Gear,” a three-CD boxed set by pop group TM Network,
which is also his favorite group. Ohta manages to stretch his
budget such that he can afford to spend about 20,000 yen
($194) a month on music. He considers Yamano Gakki his
neighborhood record store, which is unusual, since relatively
few people live smack in the middle of Tokyo, as Ohta’s tami-
ly does.

"I get most of my information about music from magazines
like GB and €D Data,” says Ohta, once again showing how
important the print media is to the Japanese music industry in
terms of getting the word out about its product.

Continued on page 54

BIGGEST AND MOST ACTIVE MUSIC PUBLISHER IN JAPAN

'NICHION, INC.

SANNO KOWA BLDG. 12-4, Nagatacho
2-chome Chiyoda-ku, Tokyo 100 Japan

Phone : (03)3595-3883 Fax : (03)3595-2772

SIMPLY BEING CREATIVE

WE HAVE THE TOOLS TO CREATE, EXPLOIT AND PROMOTE
MUSIC IN MORE WAYS THAN ONE.

NICHION SOUNDS LIBRARY

EtS2t E g

. WE'RE CONTINUING TO GROW. PLEASE CONTACT US
‘ IF YOU HAVE A LIBRARY CATALOG AVAILABLE
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NIPPON COLUMBIA CO.,LTD.

A

()

introducing japan’s coolest combo to u.s. and the whole worid

o

pizzicato five : tokyo

Hy

# 4N

tad @ rel on the 1st week of July
“5x5 pizzicato five”

release on the last week of July the US debut album
PIZZICATO FIVE "MADE in USA”



New TRENDS

Mix ‘N’ MATCH: WESTERN SOUND-
ScuULPTORS ARE REMIXING JAPANESE
TRACKS FOR FOREIGN EARS

By Steve McClure

ot many Japanese pop songs include elements as diverse
Nzls Indonesian gamelans. Indian tabla drums, a bhangra-

stvle chorus, Okinawan vocals, a sample of Sufi vocalist
Nusrat Fateh Ali Khan, a ragamulflin rap and a Japancse-lan-
guage vocal—all set 1o an insistent new-jack rhythm track.

That's a rough description of Birmingham. U.K -based Bally
Sagoo’s radically inspired remix titled “E-Ambe.” originally
released by Japanese pop/rock group The Boom.

In the hands of remixers Sagoo, Mad Professor and Wiwied S..
“E-Ambe™ (originally titlled "It Feels Good™) and “18:00." hoth
from The Boom's 1993 album. “Faceless Man,” are revamped
and muwated into tracks that often only vaguely recall the origi-
nal, vet somehow manage to remain true to the spirit of the song.
And The Boom is one of a number of Japanese acts that have
recently had tracks reworked into strikingly new versions by for
eign remixers.

CONTROL-BOARD WHIZZES

Candidates for the remix treatment aren't limited to any one
genre. Elecironic music gurus Y MO, Southeast Asian—influenced
pop singer Sandii and “real groove/acid jazzers Spiritual Vibes,
for example, have had tracks deconstructed and transmogrified
by control-hoard whizzes from abroad.

The remix phenomenon, while not yet a major trend in the
recording industry here, nonetheless could give Japanese artists
grealer overseas exposure.

Remixing is becoming more of a two-way street, with some

Japanese remixers now working on non-Japanese artists’ tracks.

This in turn has strengthened the artisy/street-level links between

Japanese musicians and their overseas counterparts.

Foreign remixers’ versions ol Japanese tracks still account for
the majority of high-profile remix projects in Japan, however.
“The concept of “post-production” work wasn't well-known in

Japan until recently.” explains Masafumi Koizuini, publisher of

Tokyo-based Remix magarine, which specializes in “street and
club sounds.”

He traces the currvent fascination with remixing to Japan's
recent dance music
boom. "Through fo
cign dance music.
we've learned how a
remixer can make a
song very different
from the original,” savs
Koizumi. "Bu dance
music hasn’t been pop-
ular for very long in
Japan, so there aren’t
that many good remix-
ers here ver. That's
why foreign remixers
arc popular.’

SYNTHETIC AND
SOUL-LESS

\nother likely rea
®%. SON some Japanese

labels are turning to

remixers [rom outside
Japan is a kind of bland “sameness” typical of Japanese pop.
Mainstream music here tends 10 be characterized by a slick pro-
duction sheen, with horn parts and other instrumental parts
often synthesized instead of being played by real musicians. All
too ofien this results in soul-less music with no “oomph,” for want
of a better word.

Sonically rescublted: The Boom

We're
Not Just Big,

But We're
Fast!!

&5 FUJIPACIFIC MUSIC INC.

13-2 Rokubancho, Chiyoda-ku Tokyo 102, JAPAN
Phone:(81)(3)3288-5435
Fax:(81)(3)3288-5440

SOUND DESIGN INC.

ESIGN RECORDS
AL RECORD PRODUCTION

OUND
. INTERNATT

SOUND DESIGN MUSIC
MUSIC PUBLISHING

SOUND DESIGN

CONCERT PROMOTING

SOUND DESIGN STUDIO
FOCUSRITE CONSOLE + GML SONY 3348

AUDIO RENTS
FINEST REMOTE RECORDING MOBILE
SSL 4048G + SONY 3348x2
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Some Japanese acts have tried to get around this problem by
recording overseas. Superstar Yumi Matsutoya, for example,
records in Los Angeles, and the resulting sophisticated “West
Coast sound” is a major element of Matsutoya's style. Likewise,
pop trio Dreams Come True, one of the biggest acts in Japan
today, records in London.

Notes the industry source, rather cynically, *I have noidea why
major acts go overseas to make records. Being locked in the stu-
dio must be stressful—maybe they need a vacation. But where
they make their records doesn’t really mean anything, musically.”

But when it comes to remixes, the musical results can be very
rewarding. Take the five YMO tracks remixed by The Orb that
comprise last year's “Technodon Remixes I17 collection (the
originals appeared on YMO's 1993 reunion album, “Tech-
nodon”). The first selection on the remix album, “Waterford
(A23 Diversion Mix),” gets a new lease on life with a much funki-
er, more danceable drum sound. An Indian-sounding synthesiz-
er that's semi-prominent in the original mix is brought right up
front, putting an altogether different spin on the track.

On another track, “Nanga Def?” (playfully subtitled “Hope
You Choke On Your Whale Meat Mix”), The Orb has added
what sounds like a chorus of Tibetan monks and submerged the
original version’s techno-style rhythm track, in the process creat-
ing what amounts to a new composition.

FOREIGN BOMBERS AND KNOB-TWIRLERS

YMO member Haruomi Hosono's excellent 1993 album,
“Medicine Compilation—Music From The Quiet Lodge,” was
also given the remix treatment on “Mental Sports Remixes,”
released last autumn. Knob-twirlers featured on this album
include The Orb, Tim Simenon of Bomb The Bass and Graham
Massey of 808 State.

‘Fhe largely instrumental, spacey music of acts like YMO natu-
rally lends itself to radical reinterpretations by foreign remixers.
More problematic is material by vocalists such as Sandii, whose
1994 album, “Dream Catcher,” provided the inspiration for
remixers such as Ray Hayden, Bally Sagoo and Sly Dunbar on
Sandii's “World Remix” album.

Dunbar’s ragga mix of the song “Every Day” features Queen
Paula, who uses the original’s lyrics as the basis for a spirited rap
that plays off Sandii's Japanese/English vocal, creating a duet-
type elfect. The result, on this track and the five others on the
mini-album, is world music in the true sense of the term.

ACID VIBES

On the acid jazz/rare groove front, one recent album contain-
ing some interesting examples of Japanese tracks remolded by
foreign remix-masters is “newly” [sic] by Tokyo-based group
Spiritual Vibes. Although the jazz-tinged music on “newly” is sev-
eral genres removed from YMO's otherworldly electronics and
Sandii’s sunny pop, remixers such as Kenny “Dope” Gonzalez
and Pal Joey have likewise put their own mark on the tracks with-
out totally losing sight of the originals. Proof, perhaps, that some-
times a plethora of cooks can improve the broth rather than spoil
it.

Such collaborations could help introduce Japanese artists to a
broader international audience by exploiting non-Japanese
remixers’ name vahie.

“But,” points out Koizumi, *no matter who remixes Japanese
material, 1 still don’t think it’s that easy to have a hit overseas. In
fact, I don’t think that’s the main reason foreign remixers are
being used. These remixes are aimed mainly at the Japanese
market.”

Meanwhile, Japanese DJs and producers are getting more into
remixing, following the example of trailblazers such as Simply
Red drummer Yashiki Gota, Dece-Lite's Towa Tei, Sohichi

Terada and Satoshi Tomiie (who's been working with Def

Productions in New York), all of whom have made names for
themselves as vemixers outside Japan,

Gota's latest remix project, "It's So Different Mix Here,”
involves alternate versions of tracks from his 1993 album
“Somethin’ To Talk About.”

“They've made non-Japanese people realize that Japanese D s
are doing some good work,” says Dr. Tommy, a DJ/producer
who's also one of rap/funk outfit Vibrastone’s two vocalists.

“Japanese DJs have now reached the level of international
DJs,” says Dr. Tommy. “They're not copying techniques from
overseas anymore—there’s an original Japanese style now. Plus
in Japan, there's all the hardware you need, and in Tokyo,
there’s a wide variety of music available—not just music from the

U.S., but also music from Europe and Asia.”

Probably the most successful Japanese remix album is “Hyper
Techno Mix I1” by techno act trf [sic], which includes two alter-
nate versions of the group’s hit *EZ Do Dance.” Another notable
remix-oriented album to come out of Japan recently is Original
Love’s “Sessions,” which features United Future Organization’s

Heavies' remix of a wack titled “Scandal.”

Koizumi says another Japanese remixer to watch out for is
Ken Ishii.

‘'He’s just made his debut on a Belgian techno label,” says
Koizumi. *I think he has the talent to work in an international
setting while creating his own sound. I hope he'll soon be getting

classy remix of OL’s “Million Secrets Of Jazz” and the Brand New offers to renix material from foreign musicians.” Wl

r

IF ANYONE TRIES TO TALK NUMBERS,
FLIP ’EM THE FUNKY BIRD!

Go ahead. You won't be rude. And here’s why;

The Funky Bird stands for FM802. The FM

station 3 out of every 4 listeners in Western

Japan tunes in to. *And the #1 station for

the past 9 books in an area with a population

of over 19 million. With numbers like these, ;
it's no wonder that no one would mind if you f
flip’em the Funky Bird. Especially since it &
stands for Japan's Most Influential FM Station. {4

* Survey taken from Nov. 29 to Dec. 5, 1993 by Video Research Co., Ltd.
Rise-88 3F, 1-1-10 Honjo Higashi Kita-ku Osaka 531, Japan Tel: 06-359-3851

o]

HEAD OFFICE 2-kita 2-6 Tenjinbashi Kita-ku Osaka Japan Tel.06-354-8020 Fax.06-354-8030
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Interested in the Japanese Market?

Talk to us, we're Japan's first and only Allemative distributor
with nation-wide dishibution capability.

Have you been turned down by the Japanese major record
companies? Didn't you wish you had the expertise and per-
sonnel to market your titles effectively in Japan? That's what
we're here for. We are nota "one-stop"importer. Green Energy
has its own record company, publishing company, and a dis-
tribution network that is basically set up the same way as any
other Japanese major.

Green Energy Alternative Distri