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ﬂvm atna latina

Placido Domingo ddivers a
classic collection of Latin
American popular love songs in a
world-class perfarmence
featuring duets with Ana Gabriel,
Daniela Romo, Patricia Sosa,
and Pandora. “De M! Aima Latina
{From My Latin Souly’ will be a
sure-fire hit and a powerful sequel
o “Be My Love” and Domingo’s
recent World Cup concert

performance.
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“YOU MAKE ME FEEL BRAND NEW.”
Inctudes performances by BRANFORD MARSALIS,
JEFFREY 0SBORNE,
GEORGE DUKE

AND
MARCUS MILLER.
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I 1994 Capitol Records, Inc

Virgin Unites
The World For
Bryan Ferry

B BY MELINDA NEWMAN
and THOM DUFFY

NEW YORK—“Funny enough, this
is the first album that I've ever had
on the same label
worldwide—the
first album ever!”
marvels Bryan
Ferry. The album
is “Mamouna,”’
which will come
out Sept. 5 in Eu-
rope and Sept. 20
in the U.S. on Vir-
gin Records.

In his 20-plus-year career with
Roxy Music and as a solo artist, Fer-
ry’s USS. success has never matched
the near-legendary status he holds in
the U.K., but there is hope that this
will change now that he has a world-
wide machine working behind him.

(Continued on page 13)

Firms Go To Bat
For ‘Basehall’

M BY CHRIS MORRIS

go

FERRY

LOS ANGELES—A phalanx of en-
tertainment companies is hoping that

MARSALIS HORNSBY
a massive campaign targeting audi-
ences for the upcoming PBS series
“Baseball” will result in a perfect
game at retail for their related audio
and video products.

(Continued on page 100)

Online Music Realm Expands

Compurter Age Creates
New Release Strategy

B BY MARILYN A. GILLEN

More Acts Ghoosing

‘Underground’ Avenue
B BY KRISTIN LIEB

NEW YORK—Fans who are online
and on the edge of their seats waiting
for new music increasingly can beat
even radio to the
first-single punch,
at least on select
artists and labels.
In the most con-
certed effort yet,
Warner Bros. Rec-
ords kicks off a
new-release pre-
view program
with tracks from a
nine-album slate Monday (8). Sub-
scribers to the online services Ameri-
ca Online and CompuServe will be
able to hear 30-second sound bites of
the first single or focus track from al-
bums due through October, including
such highly anticipated releases as
Neil Young & Crazy Horse’s “Sleeps
With Angels’ and the former
Prince’s “Come,” both due Aug. 16.
The other albums being previewed
(Continued on page 100)

YOUNG

It started small, with no staff or of-
fice. But nine months after its mod-
est birth, the Internet Underground
Music Archive is
being courted by
major and inde-
pendent labels
seeking to place
their artists’ text,
graphics, and mu-
sic online for con-
sumption by com-
puter users.

When Billboard
first reported on IUMA, only 16
bands had taken advantage of the ar-
chive (Billboard, Feb. 26). Today,
more than 140 signed and unsigned
artists are using [IUMA’s services.

IUMA was founded last November
by Rob Lord and Jeff Patterson, two
computer science majors at the Uni-
versity of California at Santa Cruz.
Their aim was ‘0 give unsigned musi-
cians a free, unprecedented means of

(Continued on page 45)

E BY DOMINIC PRIDE

LONDON—When is an “indie” act
not an indie act? Answer: when it
if it’s

sets foot outside the U.K.,
signed to Sony Music’s Li-
censed Repertoire Divi-
sion (LRD) in Continental
Europe.

With an arm’s-length
approach to licensing
deals, LRD has achieved
the unlikely feat of having names
such as Primal Scream, Suede,

New Sony Unit Markets
Indie Acts Outside U.K.

Teenage Fanclub, and Echobelly on
Sony imprints outside the U.K., but
at home the acts retain the vital
credibility of being signed to labels
that use independent distribution.
Creation, Rhythm
King, Nude, Nation,
Skratch, and Pulse-8 are
among the labels that
have done deals with
LRD. For them, it re-
moves the work of coordi-
nating and servicing licensees in a
(Continued on page 50)

Reprise’s Take 6
Eyes Mainstream

B BY J.R. REYNOLDS

LOS ANGELES—Before All-4-
One and Boyz II Men brought
doo-wop-style
vocals back
into vogue,
there was Take
6. Although
the group has
been around
since 1988, Re-
prise execu-
tives are hope-
ful that its lat-
est effort, “Join The Band,” will
help the band join the main-
stream.
Unlike Take 6's three earlier ef-
forts, “Join The Band” features
(Continued on page 20)

TAKE 6

Epic’s Loveless
Thrives On Emotion

B BY EDWARD MORRIS

NASHVILLE—Patty Loveless
doesn’t shrink from recording emo-
tionally intense “message songs.”

o Rather, she seeks
them out. “I'm al-
ways looking for
songs that have
some real mean-
ing,” she says.
“In anything I do,
I want to commu-
nicate with peo-
LOVELESS ple.”

(Continued on page 25)
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Her new album

tAmy Grant's accomplishments

' include the sale of more
than 17 million albums,

''%. the creation of 5 hit singles
(. / and sold-out shows
\fn from coast-to-coast.

August 23rd

House Of Love

the new album

< Featuring the singles
—" B “Lucky One”"

>
.
D

- e gps e s

& "House Of Love" }!
(Duet with Vince Gill) }i

In support of the album's release:
* First video & single, “"Lucky One,” going for adds August 1st
e New home video, Building The House Of Love, available September 27th
* Extensive national TV appearances |.

e A wide array of national press |i

e World Tour begins in September Fr

* Wide range of P.O.P. and display materials, including: window decals,
24" x 36" posters, double-sided flats, tour banners, bin cards and more.

| AM Executive Producers: Michael Blanton, Brown Bannister & Amy Grant
g

VS

Produced and Arranged by Keith Thomas for Yellow Elephant Music, inc.
Produced and Arranged by Michael Omartian

v Exclusive management and direction: Blanton/Harrell Entertainment

t 1
RECORDS ©1994 A&M Records, Inc. All rights reserved.
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‘Living Under’ The Spell Of Jann Arden

Jann Arden was a 20-year-old street musician living in Van-
couver, British Columbia, when she experienced her first stunning
hit.

“It was around 7 p.m. on a warm October evening in 1983, and
I had been singing for about half an hour in the old Gastown shop-
ping district when I was suddenly drilled—boom—right between
the eyes,” she says. “I woke up a few moments later, lying on the
cobblestones, clutehing my guitar, and the four dollars in my open
guitar case had been cleaned out. I had two black eyes, and the
force of the blow also broke the blood vessels in my eyeballs. so
they were all red. I felt sick from disorientation, and it happened
so quickly—I remember catching a quick, sidelong glimpse of a
man in a red-checked lumberjack coat before I blacked out—that
it’s probable that passers-by didn’t see the guy hit me in the face.

“No one helped me, and since I had no money left, I had to sneak
onto the ferry back to North Vancouver. I felt so humiliated that
I quit being a street musician and took a job as a

the heart.” But the growth shown on darkly exquisite “Living Un-
der June” tracks such as “Could I Be Your Girl,” “Demolition
Love,” “Looking For It (Finding Heaven),” and “Gasoline” is so
startling it could be the output of a different person.

“In a way, I guess I am,” Arden says with a laugh. “For instance,
just a month ago, I finally moved above ground after five years [i.e.,
out of June’s basement]. And though this album has some of the
sweetness and introspection of the last record, it’s much more
plain-spoken.”

As with “Time For Mercy,” “June” was produced with Ed Cher-
ney (Eric Clapton, Bonnie Raitt) in Jackson Browne’s Groove Mas-
ters studio in Santa Monica, Calif., with keyboardist Jeftrey “C.J.”
Vanston once again assisting on arrangements. “We tracked the
whole album in six days, doing most of it live,” says Arden. And
by the time the team cut the album-summarizing “Good Mother,”
its gliding sweep came as close to a pure, undiluted path of thought

as the recording craft allows.

deckhand on a salmon boat, gutting 600 to 700 fish
a day. It all was very painful—but at least I got a

g
fishing license out of it!” M“SIG
During the dozen years Arden was absorbing

TO MY EARS

her hard knocks in the music business, she worked
as a ball cleaner at a golf course and as a singing
waitress at Orlando’s Bistro in Calgary, Alberta
(where the neck of her beleaguered Washburn gui-
tar was broken during a brawl between patrons).
She also cut what she calls a “hilarious” 1980 indie
single, “Never Love A Sailor,” as Jann Richards
(Arden is her middle name).

If Jann’s luck changed at the start of 1994, as
her debut album, “Time For Mercy,” achieved
Canadian gold sales status and helped her earn
two Juno Awards (the Canadian equivalent of a
Grammy), the good news is that the fundamen-
tals of her atypical musical tale-spinning have
not. Each song on the forthcoming “Living Un-
der June” (A&M Canada, due Aug. 10) carries

by Timoth

“‘Good Mother’ is the most autobiographical
piece,” Arden says, “and it’s such a simple senti-
ment I didn’t believe I could call it a song. When
I sing ‘T've got money in my pockets,” I had exactly
$20. And I do have ‘a good mother.’ I've learned
I don’t need much to make me feel well.”

Jann Arden Richards was born March 27, 1962,
in Calgary, the daughter of construction contractor
Derrel Richards and the former Joan Bentley, a re-
tired dental assistant. “My father is a non-practic-
ing Welsh Mormon whose family came from Utah
to Canada in a covered wagon,” she says. “My
mother is one of two children of English/Swedish/
Prussian descent, and her mom grew up in a house
with a dirt floor in a logging camp on the Peace
River in Northern Alberta. My grandfather was a
hard-drinking, brutal man, but fortunately
grandma remarried.”

Jann and older brothers Duray and Patrick
grew up in the foothills of the Rocky Mountains.

y White

the deft impact of a« Jann Arden reminiscence, its
droll but strangely affecting facets always culminating in unex-
pected punchlines.

“The June in the record’s title,” explains the singer/songwriter,
“is a 60-year-old divorced English landlady in a three-story brick
apartment building on 23rd Avenue in Calgary. For years, I lived
below June in the basement apartment of that place”—pictured on
the album cover—*“and I could hear every conversation and occur-
rence on any floor through the air vents. So I was an involuntary
voyeur until I learned to tune out everything I overheard. The title
song is accurate but also humorously exaggerated in its reactions
[‘Can’t believe the things I hear/Falling from the atmosphere/Sex-
ual atrocities are happening right over me/And I can’t see!] be-
cause I'm trying to capture ordinary people’s responses to extraor-
dinary things.”

It’s this sympathetic but astute gift for observation, etched with
a thrillingly subtle and full-throated vocal vigor, that makes “Living
Under June” such an extraordinary listening adventure. Good
songwriting triggers an admiration for the potency of a narrative
perspective. But great songwriting activates an appetite for notions
unimagined, the artist’s expressive clarity moving us to consider
aspects of our own secret selves that no music could describe.

Arden’s much-admired first album showed the emergent force
of a young writer learning, in her phrase, “to let words fall from

VSDA ATTENDEES TALK UP NEW MEDIA

Retailers at last month’s Video Software Dealers Assn.
convention spent much of their time discussing the best
ways to integrate video games, CD-ROM, and other in-
teractive formats. Marilyn A. Gillen reports. Page 74

ROCK FORMATS ON A ROLL

After suffering through a period of decline in the late '80s,
rock music on the radio has experienced a resurgence
recently. Modern rock is one of radio’s hottest formats,
and nearly 100 stations have switched to playing rock in
the past year. Eric Boehlert has the story. Page 90
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Arden’s first guitar was an $80 Yamaha acoustic
hand-me-down from her mom (who had given up on lessons she
received from the local preacher); Jann used it to compose mate-
rial for her graduation ceremony at Springbank Community
High School.

“My parents are very quiet, shy people who support me totally
vet have never commented on my music,” Arden says. “My
mother has difficulty coming to my shows, because she gets so
scared for me that her heart races and my dad has to take her
outside to calm her. They talk so little about themselves that I
only just learned my father once sang in a choir. And my mom
recently disclosed that she and dad would lie in bed at night won-
dering what I'd do with my life; a statement as basic as that was
enlightening new information.”

And it hearkens back to a mid-"80s period in which Jann's habit
of excessive drinking on the bar circuit led her to a critical cross-
roads. “I was 26 and dysfunctional and struggling hard,” Jann
reflects. “I've been sober ever since, though I still struggle with
my fears of life and death.”

And the value of every fended ambush and quiet fight is evi-
dent in the radiant power of “Living Under June.”

“All my parents ever asked of their children was honesty,” she
says. “In a world as desensitized as ours, genuine emotion is, to
me, a victory. Never be afraid of what you feel. Be proud of it.”
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Entering The Interactive Future Together

# BY MICHAEL GREENE

The music business is one of the world’s
busiest intersections, merging disparate en-
terprises run by people whose only common
thread is the need to communicate. This need
manifests itself for a variety of reasons: for
profit, for art’s sake, to better educate, to en-
lighten, to entertain, or sometimes simply to
satisfy the age-old urge to bring people and
ideas together.

One thing is certain: If you hang around
this interactive truck stop long enough, you
will see everyone—and I mean everyone.
Hardware manufacturers, cable system op-
erators, and distributors all show up to influ-
ence how information is captured, transmit-
ted, retrieved, and stored, at what profit
margin, and with what measure of govern-
mental oversight. The software makers
share these concerns as well, but generally
remain centered on the evolution of the art
form. Because without great music, litera-
ture, film, television, and educational mate-
rial, all this hardware is just so much scrap
metal.

Yet the very people whose involvement will
ultimately determine the quality and success
of these new technologies (and whose own
lives will be most dramatically affected in the
process) still have little access to participate
in these critical formative stages.

This problem undoubtedly seems like déja
vu to many of us, It is frighteningly reminis-
cent of the maturation process the cable tele-
vision industry went through in the late "70s
and early '80s. It is, in many ways, the same
adolescent scramble for position, power, and
influence—with a similar number of fatali-
ties. There are numerous lessons to be
learned from the mistakes we made in cable.

American households already boast more
than 10 million CD-ROM drives, 25 million
computers, and 60 million cable boxes. What
does that mean to our music professionals?
Virtually everything. At NARAS’ recent San
Francisco “Music and Multimedia 94" con-
ference, interactive disks invited users to edit
David Bowie’s music videos, to drop in on
jam sessions at Peter Gabriel's Real World
studios, to time-travel through the Beatles’
Liverpool, or to tour a virtual Graceland.
Meanwhile, major labels are feverishly set-
ting up interactive media departments that
can properly exploit their share of the gold
in them there hills.

Many of our artists are apprehensive
about this gold rush and should be forgiven
for casting a wary eye toward this rapidly
emerging industry, which—like its predeces-
sors—seems willing to sign creative talent
with one hand while waving off questions of
royalty compensation and copyright protec-
tion with the other.

This is precisely the time for our creative
community to raise such questions, instead of
playing catch-up after the “big boys"—i.e.
the cable, telephone, and computer compan-
ies, the government, and hardware and soft-
ware conglomerates—have cornered the
market and determined all the answers for
us de fucto. We already made that mistake in
cable and digital radio, so the time is now—
with 8,000 multimedia titles on the market
and more on the way—to plug into this
emerging enterprise.

Tn the midst of this massive techno-eupho-
ria, we need to ponder how these develop-
ments will affect not only the music itself, but

also the rights of its creators under an ar-
chaic copyright and patent system that never
contemplated instantly transmittable—and
infinitely reproducible—digital data streams.

With multimedia projects, the royalties
are going to be carved up among a range of
creators. Let’s take the 20% royalty (after
recoupment, of course) and decide how it
should be carved up by the folks who did the
main music, the underscores, the music vid-

‘The rights of
the creators
must be
protected from
i-way robbers.’

Michael Greene is
president/CEO of the
National Academy of
Recording Arts &
Sciences (NARAS)

eos, the backstage footage, the unexpurgated
biography, and the list goes on. And there’s
no statutory royalty to lead us, so that’s an-
other dead end we'll encounter along the i-
way.

The protection of creative rights remains
absolutely critical, even if it is less exciting
than the lure of cruising that big, wide-open
information highway, sampling new CD-
ROM titles, or shooting the breeze with
Henry Kissinger on the Internet.

While everyone is racing to figure out how
to shoehorn vast quantities of real-time
video, CD-quality sound, and written infor-
mation onto the record of the future, some
obvious questions are being ignored: How
much will all this cost? And what will con-
sumers really want to see and hear on these
products? If the record industry doesn’t
want hordes of disaffected consumers to
grab their computers and go play on the
Internet, it’s going to have to provide differ-
ent ways to experience music—interactive
tools that enable consumers to enjoy unique
perspectives and avenues of creative discov-
ery, rather than merely overloading them
with more linear, concrete, sequential infor-
mation.

Another important question concerns
which artists will be best positioned to take
advantage of these new formats. The pio-
neers so far have been artists like Gabriel,
Bowie, Todd Rundgren, and Thomas Dolby,
who contemplate interactivity from the mo-
ment they begin the creative process. As per-
formance-based artists, they know how to
use the stage and the studio as cerebral the-

LETTERS

NO ARGUMENT WITH STONES
In response to the article “Pearl Jam
Targeting Stones’ Alleged Ticketmaster
Ties” by Bill Holland (Billboard, Aug. 6),
Pear] Jam and its management have no ar-
gument with any band or their respective
policies. The argument is over having a
choice with the price and the distribution of

tickets for our tours.

Kelly Curtis
Manager
Pearl Jam
Seattle, Wash.

aters.

Labels, producers, and, for that matter,
NARAS itself must help the artist under-
stand that few limits remain. With the evo-
lution of more technologically advanced
compression techniques, we will soon see
quality and storage limitations evaporate.
We are venturing into an era in which, in
all likelihood, music will be downloaded
onto CDs while customers wait, perhaps in
the privacy of their own living rooms.
Whichever way this alternative distribution
is ultimately accomplished—be it through
fiber-optic, cable, satellite, or cellular tech-
nology—the resolve of our creative commu-
nity regarding intellectual property protec-
tion, home taping, and ethernet piracy
must remain unshakable.

Another area of concern is how the music
itself will be affected by these new techno-
logies, both in terms of how it is created
and how it is perceived. At this early stage
in the game, the level of interactivity tends
to fall short of anything you'd call profound.
Sure, it’s nice that Neil Young fans are go-
ing online and using record company bulle-
tin board services to browbeat executives
into releasing back catalog on CD. But how
deep do the possibilities for this kind of in-
teraction really run? Are we looking at a
new virtual community of industry, artists,
and fans, or just a sexier form of hype, junk
mail, and newsletters?

Those who champion the interactive rev-
olution envision it as having a powerful ef-
fect on the way people perceive music,
much as video changed the way we “hear”
music. Will interactivity, by opening up the
music’s “architecture” to audiences, unwit-
tingly cause it to lose some of its mystique,
some of its magic? Can interactivity really
enhance our work, or will our creations just
become musical Legos to be treated as
playthings by casual consumers? The an-
swer is simple: It must enhance the experi-
ence. We must not fail in this regard. And
that means giving consumers something
exciting and relevant, as well as, in the case
of our children, giving them the interactive
tools to facilitate education and under-
standing.

As the people whose imagination, talent,
and energy will fuel the vehicles on the i-
way, we must provide the on-ramps of ac-
cess to everyone. Musicians must be in-
formed how to develop and present their
ideas and to whom. Studio engineers must
be given the tools and must spend as much
time obsessing about data files, storage, file
servers, and compression as they do about
outboard gear, bass traps, and digital work-
stations. Graphic artists, videographers,
and label artist development executives
must become involved in the creative re-
cording process much earlier to help ensure
that a singular idea that appeals to a spe-
cific demographic is transformed into a
multimedia concept that delights the eyes
and ears and stimulates the creative juices
of a broad-based audience.

There is so much to gain if we build this
interactive future together. This means
that the rights of the creators must be pro-
tected from i-way robbers. We must pro-
vide a system that ensures access to all,
and, most importantly, our hardware and
software must engage and educate our chil-
dren. Otherwise, we are building a highway
on which no one will care to travel.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard. 1515 Broadway, New York, N.Y. 10036.
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1994 American Music Award Nominee

b A T

"Daniny Clayton, PD - WKTI/ Milwaukee
Selid daylime record for WKTI. Great lyrics, good phones.

Barry James, PD - WTMX/ Chicago
The song is beautiful and Lauren’s performance is breathtaking.
Every lime we play il we gel an immediate response.

Mike Scott, PD - KQ102/ San Antonio
The strongest yet! “The Color Of The Night” is the one that will
make Lauren Christy a superslar!!!

Michael Grayson, PD) - WARM98/ Cincinnali

WARM 98 listeners have lold us how much they like Lauren
Christy... She stands out in a world of sound alike

singers... The songs she wriles stand out in a world of sound

alike songs... The Color Of The Night should he the final push she
needs lo gel the attention of mainstream radio...

e =

Gmiy Balaban, PD - WLITF/Baltimore
3 S Fverv time the song comes on the radio, | have to slop and listen!
what you want with a hit song.

from Color Of Night - Original Motion Picture Soundtrack.

The lollow up to her top 10 charting singles “STEEP” and “YOU READ ME WRONG.” LCE WILLS
COLOROE
THE DIFFERENCE IN A WORLD OF IMITATION. :

Written by Jud J. Friedman o Lauren Chiristy © Dominic Irontiere
Produced by Jud . Friedman
Executive Music Producers: Barry Levine ® Eric Harryman

311522 339-2/4

©1994 PolyGrum Records, [ne
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Kmart Pulls Titles In McDonald’s Promo
Move Follows Disney Chief’s VSDA Speech

M BY EILEEN FITZPATRICK

LOS ANGELES—After suffering a
verbal hit from Walt Disney Studios
chairman Jeffrey Katzenberg, MCA/
Universal Home Video is taking a fi-
nancial blow from Kmart, which has
decided to discontinue selling four
MCA titles scheduled to go on sale at
McDonald’s Nov. 18.

A Kmart spokesman says the mass
merchant informed MCA executives
at the Video Software Dealers Assn.
convention in July that, effective im-
mediately and indefinitely, the titles
in the McDonald’s promotion—“The
Land Before Time,” “An American
Tale: Fievel Goes West,” “Back To
The Future,”” and ‘‘Field Of
Dreams”’—will be pulled from its
shelves. “When we get them at the
same price [as McDonald’s],” the
spokesman says, “they’ll come back.”

Katzenberg blasted the McDon-
ald’s video premium deals, calling on
retailers attending the VSDA conven-
tion two weeks ago to strike back
(Billboard, Aug. 6).

The Kmart spokesman would not
specify if the decision was made as a

result of Katzenberg’s challenge, but
says it will not affect Kmart’s promo-
tion or buying plans for MCA’s re-
lease of ‘“‘Jurassic Park,” due in
stores Oct. 4.

MCA Home Video president Louis
Feola had no comment on Kmart’s ac-
tion and defended the supplier’s plan

‘When we get thern
at the same price

as McDonald’s,
they’ll come back’

with McDonald’s.

“We have put together the most
comprehensive and integrated cam-
paign in the history of the industry,”
says Feola. “And as part of our pro-
motion, we will be driving consumers
into traditional video outlets to buy
‘Jurassic Park’ and other catalog
product.”

Included with the McDonald’s pre-
mium tapes are a rebate coupon for
$2.50 off “Jurassic Park” and $15

Chairman’s Son Takes Reins
In Surprise Ingram Shakeup

MW BY SETH GOLDSTEIN

NEW YORK—The son has also risen
at Ingram Entertainment.

David Ingram, whose father, Bron-
son, is chairman of parent Ingram In-
dustries, was named president/CEO
of the home entertainment subsidiary
Aug. 1. In a changeover that caught
the home video trade by surprise, Da-
vid Ingram replaces John Taylor, who
elevated Ingram Entertainment from
relative obscurity to the No. 1 distrib-
utor of prerecorded cassettes during
his eight-year reign.

Taylor was not reachable at Ingram
headquarters in La Vergne, Tenn., or
at home. Top brass, including Ingram
and Distribution Group chairman Phil-
ip Pfeffer, declined to comment be-
yond an Aug. 1 press release which
also announced the elevation of Bob
Webb to senior VP of purchasing and
operations. Webb and Vern Fross,
sales and marketing senior VP, report
to David Ingram, formerly VP of ma-
jor accounts/special markets.

Some sources say that Taylor did
not leave voluntarily and that his pos-
sessions were packed for him the
same day David Ingram assumed his
title. Others think Taylor left—or was
fired—over a dispute about his future
within the organization and the direc-
tion Ingram Entertainment would be
taking. There also may have been
clashes over such issues as the credit
extended to a West Coast retailer
which is thought to owe the distribu-
tor several million dollars.

According to one scenario, corpo-
rate management wanted more ag-
gressive leadership than it thought
Taylor could provide, to advance In-
gram Entertainment well beyond its
estimated 26% share of total whole-
sale rental revenues. Its rackjobbing
affiliate, Ingram Merchandising Ser-
vices, doesn’t command anywhere
near those numbers in sell-through,
home video’s fast track.

IMS, although growing, “is not

very significant,” sniffs an estab-
lished racker. “John was brought in to
take them to a certain point, and they
are there,” adds a retailer who claims
to be close to Taylor but had not spo-
ken to him at press time.

The mystery is the suddenness of
Taylor’s departure. “I met with him a
couple of times in Las Vegas” at the
July 24-27 Video Software Dealers
Assn. convention, said the retailer,
“and there was no indication he was
moving on.”

David Ingram clearly was being
groomed for the top spot, and is given
high marks as one of Ingram Enter-
tainment’s “most capable” executives,
says Ted Engen of Video Buyers
Group. “Taylor’s departure is a loss,
but I’ve got great faith in David,” En-
gen adds. “This is one very capable in-
dividual.”

He’s also one very young individual,
notes a rival distributor, who wonders
if the 31-year-old can effectively man-
age Ingram Entertainment, which has
annual sales of $800 million-$900 mil-
lion. A Hollywood executive concurs:
“I don’t think David Ingram is ready
yet; it’s a little early in his career.”
Taylor, well regarded but remote,
leaves “some tough shoes to fill,” says
a competing wholesaler.

(Continued on page 95)

worth of rebate coupons for addition-
al MCA catalog titles, redeemable at
retail stores (Billboard, June 4).
McDonald’s is not selling “Jurassic
Park.”

Although this is the first time
Kmart has pulled titles sold at
McDonald’s, Target has made it a
standard policy for several years.

Bob Pollack, Target divisional mer-
chandise manager for music, movies,
and books, says the chain has refused
to carry such titles as Paramount
Home Video’s “Indiana Jones” trilo-
gy and Orion Home Video’s “Dances
With Wolves,” which were sold in
previous McDonald’s video promo-
tions.

However, Target restocked Para-
mount’s “Wayne’s World,” “Char-
lotte’s Web,” “The Addams Family,”
and “Ghost” when the studio offered
the titles to retailers at a $4 cost after
McDonald’s sold the titles in its 1993
holiday promotion (Billboard, Nov.
27, 1993).

Feola says MCA has no plans to of-
fer a similar sale on its titles once the
McDonald’s promotion is completed.

Other video chains, such as Tower,
Suncoast Motion Picture Co., and
Trans World Music, have previously
yanked Paramount titles sold at
McDonald’s for the duration of the
promotions. None of the chains has
made a decision on the fate of the
MCA titles.

“We’ll take some action,” says Sun-
coast president Gary Ross. “As a
large retailer, we need to be asser-
tive, and, like Kmart, we dislike this
promotion.”

Ross was not specific on a Suncoast

(Continued on page 95)

MW BY MARK DEZZANI

MILAN—Hate calls received by a
local politician in Venice have been
sampled by an area hip-hop/reggae
act and released as a recording to
raise funds for refugees from the
war in the former Yugoslavia.

Green Party politician Gianfranco
Bettin, a member of one of Venice’s
suburban town councils who is re-
sponsible for political affairs, says
he had the idea to make the record
after receiving a torrent of hate
messages which often fill the entire
cassette on his home answering ma-
chine.

The calls denounce Bettin’s work
finding accommodations for thou-
sands of refugees fleeing the civil
wars in Bosnia and Croatia.

Bettin approached the local rap/
reggae outfit Pitura Freska, which
has achieved national success with
its blend of tropical sounds and hu-
morous, observational lyrics sung
in the local dialect.

The result is “Insult Rap,” which
mixes dub reggae with original re-
cordings of the hate messages and
excerpts of letters from the mayors
of neighboring councils who are
“washing their hands” of the prob-
lem.

The threatening messages in-
clude such sentiments as “You will
pay with your life,” “I will kill your
daughter,” and “Bettin, you are a
shit.”

In explaining his motive for re-
leasing the original recordings, Bet-

In ltaly, Hate Messages
Find A Lyncal Purpose

tin says, “I wanted to dramatize the
situation and, at the same time, de-
nounce these acts of intolerance. I
have been receiving hate calls like
this for some time, first for taking
action against local drug dealers
and now for the work I have taken
on to try and resolve the problem of
housing for refugees from ex-Yu-
goslavia.”

Acts of racial violence have been
on the increase in Italy, with sever-
al attacks on African immigrants
by skinhead gangs in Rome in the
past month. The rise of intolerance
has coincided with the country’s
worst economic crisis since World
War II and the rehabilitation of the
neo-Fascists, with the National Alli-
ance party forming part of Silvio
Berlusconi’s right-wing governing
coalition.

The record, released on the local
independent Psycho label, will be
sold for a special discount price,
with proceeds donated to a volun-
tary action group helping the refu-
gees.

Italy’s regional ethnic acts have
been at the forefront of attempts to
raise public awareness of local social
and political issues through rap
chronicles of everyday life (Bill-
board, June 26, 1993). Many have
emerged in the past three years, pre-
saging the revolution in the coun-
try’s government and institutions,
which resulted in leading politicians
and businessmen being investigated
and imprisoned on charges of mas-
sive corruption and fraud.

Indigo Gold. Executives of the Epic Records Group present the Indigo Girls with
gold plaques commemorating sales of their new album, “Swamp Ophelia,” The
presentation took place backstage at New York’s Radio City Music Hall, following
the first of two sold-out Indigo Girls concerts. Shown, from left, are Ged Doherty,
senior VP, Epic Records; Tom Donnaruma, New York branch manager, Sony Music
Distribution; Dan Beck, VP of marketing and artist development, Epic Records;
Russell Carter, artist manager; Amy Ray, Indigo Girls; Roger Kiein, VP of A&R, Epic
Records; John Doelp, senior VP of marketing, Epic Records; Emily Saliers, Indigo
Girls; David Glew, chairman, Epic Records Group; and Jim Scully, senior VP of

sales, Epic Records.

Puerto Rico Enacts Anti-Piracy Statute

Puerto Rico’s new anti-piracy stat-
ute is only the first step in controlling
illicit recording activity on the island,
says Jay Berman, president/CEO of
the Recording Industry Assn. of
America.

“This is always a two-step pro-
cess,” says Berman. “One is getting
the law enacted, and two, which is
generally much more difficult, is get-
ting it enforced. If the law is enforced
and we continue to devote the kind of
resources from an investigative

standpoint, I think the law will make
a dent into the pirate operations in
Puerto Rico.”

Under the new law, approved July
29, sound-recording piracy will be a
felony, carrying a maximum penalty
of five years and a $250,000 fine.

Sponsored in the Puerto Rican Sen-
ate by Sen. Velda Gonzélez and in the
House by Rep. Edwin Mundo, the bill
mandates that the “true name and
address” (the actual name and ad-
dress of the manufacturer of the

sound recording) must be displayed
on the outside of the recording’s
packaging. Since counterfeit opera-
tors generally do not display their
true names and addresses on illegal
sound products, they would be in vio-
lation of the statute.

Berman says Puerto Rico has a
higher per capita piracy rate than
any U.S. state. He adds that most of
the pirated product seized in recent
years by local law enforcement offi-

(Continued on page 101)

Sony Creates New
Ties For Its Latin
Music Units

MW BY JOHN LANNERT

Citing an ambition to further inte-
grate the operations of two Sony In-
ternational companies—Sony Music
Mexico and Sony
Discos—Frank
Welzer, president,
Latin America,
Sony Music Inter-
national, has
named Angel Car-
rasco managing
director of Sony
Music Mexico.

Carrasco, VP,
A&R of Miami-based Sony Discos, re-
places Raul Vasquez, whom Welzer
has tapped to be senior VP, Latin
America, Sony Music International.
Carrasco and Vis-
quez, whose ap-
pointments were
effective Aug. 1,
will continue to re-
port to Welzer.

In making the
announcement,
Welzer praised the
past joint market-
ing campaigns ini-
tiated by Vdsquez and Sony Discos
VP/GM George Zamora. “Angel and
George will build on something al-
ready established by Rail and

(Continued on page 101)

CARRASCO

VASQUEZ
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A ‘Fete’ Accompli. Peter Gabriel and Branford Marsalis joined Angelique Kidjo
onstage in New York July 24 during Africa Fete’s stop at the Central Park
Summerstage there. The tour, which started in Philadelphia July 22, is presented by
Isiand Records and TriStar Music. It was to culminate Sunday (7) on the West
Coast. Pictured at the New York date, from left, are Africa Fete tour producer
Pascal Imbert; Gabriel; Island Independents VP of marketing Peggy Dold; U2's
Adam Clayton; Kidjo, front, and Marsalis, rear; Summerstage producer Erica Rubin;
Island CEO Chris Blackwell; and island president John Barbis.

Victoria Williams Finally Guts ‘Loose’
Mammoth/Atlantic Aims To Build On Tribute

W BY DEBORAH RUSSELL

LOS ANGELES—The scenario sur-
rounding the setup of singer/song-
writer Victoria Williams’ Mammoth/
Atlantic debut “Loose” is oddly poet-
ic and ultimately inspiring.

The Oct. 4 release follows Thirsty
Ear/Chaos/Columbia’s “Sweet Re-
lief,” the artist’s most successful al-
bum to date, and one on which she
serves only as a backing vocalist with
Pear]l Jam on its cover of her song
“Crazy Mary.”

The album, on which an all-star
cast sings Williams’ songs, appeared
in mid-1993 as a fundraiser to pay the
medical costs the artist incurred after
being diagnosed with multiple sclero-
sis. Acts including Soul Asylum,
Evan Dando, Lou Reed, Lucinda Wil-
liams, Michael Penn, and Matthew

Radio Shack Tunes In To Rock Hall’s Future

Sponsorship Pact Announced As Building Takes Shape

M BY CARLO WOLFF

CLEVELAND—Radio Shack has
signed on as the Rock And Roll Hall
Of Fame and Museum’s first corpo-
rate sponsor. The organization ex-
pects to announce additional spon-
sors within the next four months.

The sponsorship was announced
during ceremonies celebrating the
topping-off of the Hall Of Fame and
Museum’s structure July 28, almost
14 months after ground was first bro-
ken on the $84 million project. The oc-
casion was capped off with a brief
performance by hall of famer Jerry
Lee Lewis and the news that Radio
Shack will be the Hall's first corpo-
rate sponsor.

A topping-off ceremony is held
when the final beam of a building’s

structure is put in place.

The Hall Of Fame ceremonies also
included a performance by the Cleve-
land All-Stars, a motley, rocking crew
of North Coast natives led by former
Raspberry Wally Bryson that also in-

cluded Michael

o\‘ANDQ Stanley, Barn-
o i 0( stormer Joe Vi-
. % © tale, Bobby Wo-
3 - 2 mack, and the
‘s & Dazz Band’s Mi-
* Kanre .« chael Calhoun; re-

marks by MC
“Kid” Leo Travagliante, former
WMMS-FM music director and now
VP of album promotion for Columbia
Records; and the inflation of “Ruby,”
a 50-foot-high “Honky Tonk Woman”
prop from the Rolling Stones’ 1989
“Steel Wheels” tour.

Rock And Roll Hall Of Fame and Museum board members, officials, and guests
look on as the structure that will house the hall is topped off. The final beam is
seen at the top right of the structure. At left is the inflatable “Ruby” from the
Rolling Stones’ Steel Wheels tour. The Hall Of Fame is set to open on Labor
Day 1995.

Lewis, looking healthy and dapper
in a red vest, white shirt, and blue
pants, pumped out “Whole Lotta Sha-
kin’ Goin’ On” and “Great Balls Of
Fire,” and told the crowd that Cleve-
land is “good rock’n’roll territory.”

Over the course of the day, as
many as 3,000 people attended the
festivities.

The Hall is expected to open on La-
bor Day 1995. The striking 150,000~
foot steel-and-glass structure, de-
signed by noted architect .M. Pei, is
rising on the shore of Lake Erie.

The five-year, $15 million corporate
sponsorship deal that Radio Shack, a
division of Tandy Corp., signed with
the Hall July 28 has Radio Shack pay-
ing the hall $1 million a year in fees

(Continued on page 101)

Sweet contributed to the alternative-
oriented release, which has sold
about 209,000 units to date, according
to SoundScan.

Mammoth/Atlantic plans to build
upon the base of
credibility created
by “Sweet Relief”
when it brings
Williams to alter-
native music fans

with “Loose,” her
first album for the
label.

“It really re-
minds me cf how
Bonnie Raitt was held in high esteem
by her fellow musicians before the
public discovered her,” says Atlantic
Records president Danny Goldberg
of Williams’ stature.

Williams’ association with acts

WILLIAMS

such as Pearl Jam should give her a
major boost with music fans, says
Marco Collins, MD at modern rock
KNDD (The End) Seattle.

“There is a great amount of inter-
est [from our audience] as to who this
woman is,” he says. “We've played
Pearl Jam’s ‘Crazy Mary’ since it
came out, and it's still one of our
most-requested songs.”  Listeners
to album alternative radio should be-
gin hearing Williams in early Septem-
ber, when outlets receive ‘“Loose”
and its emphasis track ‘“You R
Loved.” Williams’ own version of
“Crazy Mary” appears on the album,
too, and KNDD's Collins anticipates
that he will program that track be-
hind the popular Pearl Jam cut to in-
troduce listeners to the songwriter.

Williams marvels at the irony that

(Continued on page 14)

LOS ANGELES—Giant Sand’s
Howe Gelb never put much stock in
those music industry meets where a
plethora of unsigned bands vie for
the attention of hungry A&R exec-
utives. At least he didn’t until his
Tucson, Ariz.-based band, which
has released some 16 independent
albums to date, was approached by
Imago Records following a live set
at an Austin, Texas, convention in
1993.

“I always thought those things
were a joke; to actually get signed
seemed ridiculous,” says Gelb,
whose Imago debut, “Glum,” hits
the streets Aug. 30.

Imago Excited Ahout Future
Of Giant Sand’ S ‘Glum Set

GIANT SAND

Maleolm Burn, whose credits in-
clude albums for the Neville Broth-
ers and John Mellencamp, co-pro-
duced the title, which captures Gi-
ant Sand’s unmistakably
southwestern blend of fuzzy rock,
country, and folk influences. Gelb

(Continued on page 14)

Capitol Gatches A Rising Mazzy Star

M BY CARRIE BORZILLO

LOS ANGELES—Ten months after
the release of Mazzy Star’s dreamy
“So Tonight That I Might See,” Capi-
tol's perseverance and micro-market-
ing plan has paid off.

The band’s sophomore effort and
official major-label debut, released
Oct. 5, 1993, hit No. 1 on the Heat-
seekers chart of new and developing
artists Aug. 6 and moves 10874 with
a bullet on The Billboard 200 this
week, making the act a Heatseekers
Impact artist.

According to SoundScan, the al-
bum has sold more than 124,000
units.

Mazzy Star has its roots in the Los
Angeles ‘“paisley underground”
scene of the ’80s (Billboard, Oct. 16,
1993). The band features former Rain
Parade and Opal founder David Ro-
back on guitar, and singer Hope San-
doval. The duo’s critically acclaimed
debut, “She Hangs Brightly,” was re-

leased on Rough Trade in 1990, and
was picked up by Capitol in 1991
when the indie folded.

Capitol has been working the first
single, “Fade Into You,” since last
September, but modern rock radio
only began to show serious support

MAZZY STAR

in the last few months. The single de-
buts at No. 26 with a bullet this week
on the Modern Rock Tracks chart.

According to Broadcast Data Sys-
tems, there were 395 detections of
“Fade Into You” on 30 stations dur-
ing the week ending Aug. 1.

While the ethereal track met with a

warm reception at college radio and
album alternative outlets, Phil Cos-
tello, VP of promotion at Capitol,
says modern rock radio may have
been hesitant to embrace it initially
because of the “glut of female sing-
ers out during that time. There were
the Breeders, Tori Amos, Sarah
McLachlan, the October Project. Ev-
eryone else was getting what we saw
as our slot.”

Modern rock KROQ Los Angeles
was one of the last important stations
to support “Fade Into You.”

PD Kevin Weatherly says he had
reservations about whether the song
would break through. “But Capitol
came in week after week, with a
more compelling story to tell each
time,” he says. “It became a situation
where we couldn’t not play it.”

Weatherly says he was surprised
by the reaction to “Fade Into You.”
“Typically, a record of this style
would take some time to really catch

(Continued on page 13)
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Success Symbol: ‘Purple Rain’ At 11-Mil Mark

Tenors, Monks Reach New Classical Sales Heights

BBY CHRIS MORRIS

LOS ANGELES—Prince’s 1984
soundtrack album for “Purple Rain”
poured on the platinum in July sales
certifications from the Recording In-
dustry Assn. of America, topping the
11 million sales mark.

“Purple Rain” (Warner Bros.) joins
three other soundtrack albums that
have tallied more than 11 million in
sales—‘‘The Bodyguard,” “Dirty
Dancing,” and “Saturday Night Fe-
ver”’—but holds unique status as the
only album credited to one performer
(the others are all “various artist”
compilations).

Classical albums made a strong
showing during the month, as two
non-pop sets notched 2 million in
sales—Carreras, Domingo & Pavar-
otti’s “Three Tenors In Concert”
(London) and the Benedictine Monks
Of Santo Domingo De Silos’ “Chant”
(Angel). No other classical releases
have ever reached that certification
level.

Pearl Jam’s debut album ‘““Ten”
(Epic) roared to the 7 million mark,
and Sweden’s Ace Of Base scored an-
other ace sales-wise, as its debut al-
bum “The Sign” (Arista) vaulted to
quintuple-platinum heights.

Metal monster Van Halen’s David
Lee Roth-era catalog was enlivened
in July with two multi-platinum certi-
fications: The band’s self-titled 1978
debut soared to sales of 8 million, and
“1984,” released in the titular year,
was feted for sales of 7 million.

The month'’s lone first-time million-
seller was country singer Sammy
Kershaw, whose 1991 album “Don’t
Go Near The Water” was certified
platinum.

Two acts with long track records—
R&B group War and country vocalist
Randy Travis—picked up their 10th
gold album certifications, for “Best
Of War...And More” (Avenue/Rhi-
no) and “This Is Me” (Warner Bros.),
respectively.

A pair of acts logged their first
gold album awards in July: R&B
singer Aaliyah, for “Age Ain't Noth-
ing But A Number” (Jive), and veter-
an New Orleans siblings the Neville
Brothers, for “Yellow Moon” (A&M).

Rapper Coolio’s infectious “Fantas-
tic Voyage” (Tommy Boy) was the
month’s lone platinum single.

Janet Jackson logged her 14th gold
single for “Any Time, Any Place”
(Virgin), tying Jackson with Aretha
Franklin as the female solo artist
with the most gold singles.

R.E.X. In Deal With Light Distrib
Pact Covers Christian Markelplace

B BY BOB DARDEN

Contemporary Christian label
R.E.X. Music has signed a distri-
bution agreement with Platinum
Entertainment International’s
new unit, Light Distribution.

Light Distribution, which han-
dles titles by the Platinum-owned
Light label and CGI Records, will
begin handling R.E.X. releases in
September. Titles from R.E.X.-
owned labels Storyville and Street
Level, as well as releases from the
independent Grrr label, will be dis-
tributed by Light beginning in Jan-

uary.

Light Distribution will special-
ize in the Christian marketplace.
Selected R.E.X./Storyville re-
leases are distributed in the main-
stream marketplace by Relativi-
ty/R.E.D.

According to R.E.X. head Gavin
Morkel, the label is switching to
Light from current distributor
DMG because Light has fewer dis-
tributed labels.

“What prompted the move is that
Light is more focused, it doesn’t have
as many labels or as many releases—

(Continued on page 62)

RECORD COMPANIES. Jo Lenardi is pro-
moted to VP of alternative marketing
for Warner Bros. Records in Los An-
geles. She was director of alternative
marketing.

Barry Lyons is named head of
rock promotion at Giant Records in
Los Angeles. He was VP of promo-
tion for Chameleon.

Jeffrey Levy is appointed senior di-
rector of business affairs for Poly-
Gram Holding Inc. in New York. He
was a senior associate at Grubman,
Indurky, Shindler & Goldstein.

Atlantic Records in New York
names Margaret Vangeli director of
international media relations. She
was a manager at Bon Jovi Manage-
ment.

Jon McHugh is promoted to direc-
tor of film music for A&M Records in
Los Angeles. He was marketing and
operations manager.

Joe Cokell is promoted to market-
ing director for MCA U.K. in London.

LEVY

LYONS
He was GM of marketing.

Doug Chappell is appointed presi-
dent of Mercury/Polydor Canada in
Markham, Ontario. He was president
of Virgin Records Canada.

Virgin Records Canada in Toronto
names Laura Bartlett VP/GM and
Bill Banham director of national pro-
motion. They were, respectively, VP
of promotion and marketing for Vir-
gin and manager of national promo-
tion for MCA Records.

DISTRIBUTION. Lori Reimers is pro-
moted to regional video director,

Lisa Loeb’s “Stay (I Missed You)”
(RCA) and Da Brat’s “Funkdafied”
(Chaos/Columbia) became the art-
ists’ first gold singles.

A complete list of July RIAA certi-
fications follows.

ULTIPLATINUN ALBUMS

Prince & The Revolution, “Purple Rain,” 11
million.

Van Halen, “Van Halen,” Warner Bros., 8 mil-
lion.

Van Halen,“1984,” Warner Bros., 7 million.

Pearl Jam, “Ten,” Epic, 7 million.

Ace Of Base, “The Sign,” Arista, 7 million.

Michael Bolten, “Timeless (The Classics),”
Columbia, 4 million.

Fleetwood Mac, “Greatest Hits,” Warner
Bros., 3 million.

Guy, “Guy,” MCA, 2 million.

George Strait, “Greatest Hits, Volume II,”
MCA, 2 million.

New Edition, “Heart Break,” MCA, 2 million.

Stone Temple Pilots, “Purple,” Atlantic, 2 mil-
lion.

Cypress Hill, “Black Sunday,” Columbia, 2
million.

Carreras, Domingo, Pavarotti, “Three Tenors
In Concert,” London, 2 million.

Chicago, “Greatest Hits 1982-1989,” Reprise, 2
million.

Benedictine Monks Of Santo Domingo De

(Continued on page 14)

Chrysalis Group Bounces Back
Into A&R With Echo Releases

B BY DOMINIC PRIDE

LONDON—With the July 9 release
of Julian Cope's “Autogeddon” al-
bum, the name Echo is finally re-
sounding on the U.K. charts.

Echo is the independent label set
up by the Chrysalis Music Group in
November 1992. The diverse releases
due to emerge this summer mark the
return of the Chrysalis Group-owned
label to the A&R scene.

In 1991, the Chrysalis Group sold
the remaining 50% of its shares in
Chrysalis Records to EMI, but re-
tained the Chrysalis publishing cata-
log; The Hit Label, which is its TV
marketing and compilations compa-
ny; and publisher Air/Edel Asso-
ciates and its associated ventures.
Chrysalis Group chairman Chris
Wright vowed to return to the record
industry once his two-year non-com-
pete clause in the EMI deal expired.

Echo now has a staff of seven, in-
cluding Chrysalis Music Group presi-
dent Steve Lewis.

Wall Of Sound. B.B. King, left, and his manager, Sidney Seidenberg, visit the
Great Wall of China in Beijing during King's Far East tour, which covered
Australia, Singapore, Hong Kong, Taiwan, and Japan. (Photo: Larry Seidenberg)

EXECUTIVE TURNTABLE

VANGELI McHUGH

Southwest for UNI Distribution
Corp. in Dallas. She was Chicago
sales representative.

PUBLISHING. Cathy Nolan is named se-
nior director of copyright administra-
tion for BMG Music Publishing in
Los Angeles. She was director of con-
tract administration for Rondor Mu-
sic International Inc.

RELATED FIELDS. Michael Kushner is
named senior VP/GM of Multimedia
Music for Philips Media in New York.
He was VP of business affairs, East

The label does not yet have any in-
ternational licensing or distribution
deals.

The Echo roster consists of five
acts who came to the label from a va-
riety of different directions. Julian

Cope is the best-known of the acts,
and is still regarded as a British insti-
tution in the indie
scene (Billboard,
Jan. 16, 1993). ECHG
When Cope was

dropped from Is-

land in 1992, it pro-

voked a strong

outcry from fans. “Autogeddon” is
the third album in Cope’s environ-
mentally conscious trilogy, which
also includes 1992’s “Jehovahkill”
and 1991’s “Peggy Suicide.”

Echo holds worldwide licensing

rights to Cope outside North Ameri-
ca.
Another group,
Orang, features
two former mem-
bers of Talk Talk,
and the company
hopes to garner in-
terest from Talk
Talk fans. The al-
bum, “Herd Of In-
stinct,” is an ex-
perimental and
trippy set reminiscent of later Talk
Talk works, but keeping with the feel
of the chilled-out music currently
coming out of the UK.

Another act, Anne Dudley, is less
known for her solo compositions than
for her work with '80s sample pio-
neers The Art Of Noise. Under the
name Muzikologie, she is recording
“Ancient And Modern,” a work for
orchestra and choir which Lewis de-
scribes as “an orchestral piece with
mass market appeal.”

Nyack, a non-U.K. signing, is a gui-
tar band from New York whose lead
singer, Craig Sterns, writes the
band’s modern guitar pop songs.

The fifth act is the London-based
three-piece Zoo, whose lead singer,

Mel Garside, writes most of the
(Continued on page 14)

F s

LIEBERMAN

KUSHNER

Coast and director of business affairs
at PolyGram Holdings Inc.

Warner Music Enterprises names
Lawrence Lieberman VP of market-
ing and artist relations and James
Gabal VP/director of advertising.
They were, respectively, VP of mar-
keting at Warner Music Enterprises
and publisher of Ohio Week maga-
zine.

Roger Fishman is named VP of
marketing/sales for Hard Rock Cafe
International in Orlando, Fla. He was
senior group manager, entertain-
ment marketing, for Coca-Cola USA.

GABAL FISHMAN

Bruce Van Langen is named direc-
tor of purchasing for Disc Jockey
Music Stores in Owensboro, Ky. He
was director of operations for RTI-
/Homer’s Records Stores.

Borders Inc. in Ann Arbor, Mich.
promotes Kurt Ringquist to mer-
chandise manager for music and vid-
eo, Vicki Marshall to music buyer,
Brian McClemens to music buyer,
and Patricia Russo to video buyer.
They were, respectively, video buyer,
assistant buyer, assistant buyer, and
books and calender buyer.
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No Joke: They Might Be Giants Return
Elektra Aims Dynamic Duo At Top 40 Radio

M BY BRETT ATWOOD

LOS ANGELES—They might be hu-
morous, but the two men who make up
off-center rock duo They Might Be Gi-
ants are definitely not a novelty act.

The Brooklyn, N.Y.-hased pair’s
sixth full-length album, “John Henry,”
is solid proof of that, says vocalist John
Linnell, who also plays accordion on
the album.

“I'm in the unusual position of feel-
ing like we've done a really good job on
this album,” says Linnell. “We were
unusually prepared for this record. We
had a larger selection of songs to
choose from. This is not as ugly a rec-
ord as we've made in the past.”

The 20 rock-edged pop songs are full
of infectious melodies and over-the-top
lyrics. Titles like “Nyquil Driver” and
“I Should Be Allowed To Think” reflect
the diverse dysfunction that listeners
can expect to experience within its
grooves,

“Because they haven't had a clear
top 40 hit in their career, most people
don't realize that there is a significant
core fan base that has been building for
They Might Be Giants with each re-
lease,” says Elektra VP of marketing
Jeft Jones.

The label aims to bring the act to top

THEY MIGHT BE GIANTS. Clockwise
from top, Tony Maimone, John
Flansburgh, John Linnell. and Brian
Doherty.

was 4 place for some of the happy-
sounding alternative acts, such as the
B-52s. The rock of the *90s is more seri-
ous, and They Might Be Giants fit right
in with their intellectual humor.”

Having only begun touring with a
full band in the summer of 1992, the ec-
lectic twosome’s latest Elektra release
marks the first time it has taken its
newfound live sound into the studio.
The duo’s prolific songwriting and re-
cent tour experience paid off when it
came time to record.

“These songs are road-tested,” says
guitarist/vocalist John Flansburgh.
“When it came time to make the rec-

(Continued on next puge)
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Sales Mode. The members of Depeche Mode are presented with platinum
awards for their “Songs Of Faith And Devotion” album at one of the band’s two
sold-out Jones Beach, N.Y., shows. Pictured, from left, are Mute Records’ Daniel
Miller, Sire Records’ Seymour Stein, and group members Martin Gore, Dave
Gahan, Dary! Bamonte, and Alan Wilder.

40 radio with the new album, due in
stores Sept. 20.

The first single is the pop-driven
“Snail Shell,” which will be serviced to
top 40 and modern rock radio Aug. 5.
A commercial maxi-single, which con-
tains a remix by the Dust Brothers as
well us three unreleased tracks, will hit
stores Aug. 16.

“I think that a lot of their humor goes
over people’s heads,” says Gene Sand-
bloom, APD at Los Angeles modern
rocker KROQ. “In the early '80s, there

Soup Dragons’ Mercury Set
Offers New Musical Flavor

B BY DAVID SPRAGUE

NEW YORK—When the time came
for the Soup Dragons to follow up the
400,000-selling 1992 set “Hotwired,”
frontman Sean Dickson had plenty of
fresh material, but—after the other
three members quit en masse—no
band to record it. Undaunted, the
singer/guitarist went into the studio
alone to cook up
“Hydrophonic,” the
spiciest, most
rhythm-based
Soup Dragons al-
bum to date.

“It might sound
strange, but I think
that this sounds
more like a band
than anything that
the Soup Dragons did in the past,”
Dickson says of the set, which Mercury
will release Sept. 27. “It was difficult
when the others decided to leave—par-
ticularly since they informed me
through a note {rom a lawyer—but
when I thought about it, I decided the
Soup Dragons was something worth
saving.”

The defecting trio made a brief stab
at persisting, but ultimately scattered,
with both guitarist Jim MeCulloch and
drummer Paul Quinn joining fellow
Glaswegian acts Superstar and Teen-
age Fanclub, respectively. “I don't
want it to sound petty, but 1 couldn’t
have imagined them continuing as a
band,” says Dickson. “The basic argu-
ment within the band was over sharing
the writing. I wanted to, and whenever
they tried, it didn't work.”

Mercury senior director of market-

DICKSON

ing Marty Maidenberg says the label’s
campaign (which gets under way with
the Aug. 29th commercial alternative
servicing of the first single, “One Way
Street”) won’t focus on the new lineup
until later this year.

“Sean has always been the focal
point of the band, and that will con-
tinue,” says Maidenberg. “But it’s im-
portant to Sean that the Soup Dragons
be seen as a band, so we will gradually
introduce the new members into pho-
tos and interviews.”

A strong focus on the band’s existing
fan base is at the core of the “Hydro-
phonic” marketing plan. Two weeks be-
fore the CD and cassette hit stores,
Mercury will ship a double-LP version
containing two tracks—described as
“very funk-oriented”—unavailable on
other formats. “It’s basically for the
hardeore fans who are interested in the
band’s departures as much as their
hits,” says Maidenberg.

Departures have been the exception,
rather than the rule, since the Scottish
combo debuted in 1987 with “Hang
Ten,” a retro-rock set that Dickson dis-
misses, saying “If I could afford to buy
up all the copies sold and destroy them,
I'd do it gladly.” A pair of releases—
and a pair of stylistic shifts—later, the
Soup Dragons finally made a stateside
splash with the modern rock chart-top-
ping single “I'm Free.”

“That was a good introduction for
most people,” says Dickson. “But I've
always wanted to go in a harder,
deeper funk direction, and that’s why,
once I had the freedom to do so without
creating any hard feelings, I had to get
Bootsy Collins on this album.”

(Continued on next page)

PIANO MEN: One of the best tours of the summer
spent several nights in the New York area last week,
when Elton John and Billy Joel took up residence at
New Jersey’s Giants Stadium. We can’t say enough
about what a great idea this tour is: two superstars
submerging their egos enough to share a stage and a
few songs, all at a decent (mostly $46) ticket price.
Certainly artists of this caliber have toured together
in the past, but rarely have their performances been
so intertwined. Their combined spirit permeates the
entire show, from the time they

Joel/John Show A Great Idea Well Executed;
Excellent Music Fails To Save Weak ‘Chippy’

doesn’t work. The musical, which was performed and
written by beloved Texas artists Joe Ely, Robert Earl
Keen, Jo Carol Pierce, Butch Hancock, Terry
Allen, Wayne Hancock, and Jo Harvey Allen, is
about a Texas prostitute in the '30s and '40s and her
difficult life. Taken from the women’s actual diaries,
the play takes songs and wraps vignettes around
them. Many of the tunes, especially “Buildin’ More
Fires,” “I Blaume God,” and “Whiskey And Women
And Money To Burn,” are slices of country heaven,

but they get dragged down by the

open the evening by playing a few
songs together until the end,
when they close the concert in
tandem. And no need to wonder if
one has slipped out to get a bur-
ger when not on stage—each
trots out during the other’s solo
stint to do a tune.

scenes around them. Allen brings
a4 certain low-slung lustiness to
the role of Chippy, but her acting
skills far exceed her voeal ability.
Same with Pierce. And even given
the subject matter, the play
seems unnecessarily erude in
parts. Our recommendation: Buy

So enough about the show in
theory. In reality, it worked just
fine. After singing a tew tunes to-
gether, Joel left the stage to John,
who performed more than an hour’s worth of material.
John was in fine voice, and his songs covered his ca-
reer, going uas far back as “Take Me To The Pilot,”
from his self-titted 1970 debut, and up to his current
No. 1 AC hit, “Can You Feel The Love Tonight” from
“The Lion King” soundtrack. During the latter, the
four large screens tlanking the stage endlessly showed
scenes from the movie. It would not have been out of
place for John to have concluded the song screaming,
“Now appearing at a theater near you!” It was a bit
much.

When Joel took the stage, the energy level in the
stadiumn leapt off the meter. John may be the better
songwriter (and on this particular night, the better
singer), but Joel is hands down the superior enter-
tainer. He ripped through several of his greatest hits,
pumping up the audience with each number and racing
around the stage with the infectious friskiness of a
pup.

The two finished the show on the other side of mid-
night, duetting on several of each other’s songs and
throwing in a few choice covers.

Even though it seemed that John was having an off
night, the overall evening was a success, and we hope
that this tour, which lasts through August, will serve
as an example to others.

SKIP THE PLAY, Buy The Record: All we can say
about “Chippy (Diaries Of A West Texas Hooker)” is
that it’s a good thing the producers planned it as a lim-
ited run, because once some of the critics got through
with it, it was mortally wounded. To be fair, a few writ-
ers seemed to like it, but as a play, the story just

by Melinda Newman

the soundtrack on Hollywood
Records and forget that the play
exists.

SWEET SUCCESS: The Sweet Relief Musicians
Fund is up and running and ready to assist artists in
need. The L.os Angeles-based organization is the out-
growth of benefits (and a charity album) held a few
vears ago to aid singer/songwriter Victoria Williams,
who was diagnosed with multiple sclerosis. The fund
will provide financial assistance to musicians, profes-
sional and amateur, in need of medical attention.

THIS AND THAT: The American Express Gold
Card Grammy Festival has entered its second year
with 24 Grammy-winning artists holding concerts in
10 markets. The festival, which offers tickets to Gold
Card members before they go on sale to the general
publie, helps fund dozens of outreach programs in 14
different cities. Programs include master classes by
the American Jazz Philharmonic, lectures, and free
concerts at shelters and hospitals .. . Blue Rodeo has
signed with Warner Music Group’s Discovery Rec-
ords. Its first record for Discovery will be the Sept.
15 release “Five Days In July,” which is already out
in the band's native Canada. A U.S. tour is scheduled
to begin in October . .. Imagine, a live acoustic album
that isn’t taken from an episode of “Unplugged.”
That’s exactly what Heart’s next record will be. Re-
corded during five shows in Seattle this month, the al-
bum will include versions of Heart hits. The project is
being produced by John Paul Jones . .. Mercury has
purchased Lowen & Navarro’s first album, which
came out on the now-defunct Chameleon label, and
will release it in November with a new track or two
...Johnny Cash embarks on an acoustic tour starting
Aug. 26.
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Michael Franti Is No Longer Disposahle
Capitol Rapper Seeks New Sounds With Spearhead

W BY GIL GRIFFIN

Following the example of one of
his African warrior heroes, San
Francisco/Bay Area rapper Michael
Franti is reinventing his plan of at-
tack. Centuries ago on the South
African battlefield, according to
Franti, “Chief Shaka Zulu redesig-
ned warfare by shortening the
spears the Zulus used and kept the
warhead big.” Earlier this year, in
a Philadelphia recording studio,
Franti reinvented his way of mak-
ing music by shortening his band’s
name and keeping his delivery
strong.

The Disposable Heroes Of Hip-
hoprisy—the band which Franti
formed in 1992 and with which he
recorded the hard-hitting, critically
acclaimed album “Hiphoprisy Is
The Greatest Luxury”—disbanded
because of what Franti described as
“creative differences.” So Franti—
who also formed the band the Beat-
nigs before his Disposable days—
recruited Disposable’s former bass-
ist, Keith MacArthur, a dancehall
toaster friend, Ras I Zulu, and four
session musicians, and formed a
new group, Spearhead. While the
name represents an homage to
Shaka Zulu, Franti says there’s also
a practical reason for the change: “1
wanted a name that people could
[easily] say,” he says. “The former
name was a concept.”

Island Records wanted Franti to
continue using the band’s name and
to produce the same hard-edged, in-
dustrial-influenced sound from two
years ago. But Franti had some-
thing else in mind when he teamed
up with noted producer Joe “The
Butcher” Nicolo and recorded the
album “Home.” The result is some-
thing more festive and soulful than
Disposable’s work, which recalls the
vintage sounds of Sly Stone, Curtis
Mayfield, and Gil Scott-Heron.
Franti’s strong, baritone rhyming is
now balanced by the passionate
singing of vocalist Mary Harris.

“Music for me has always been
confrontational and in-your-face,”
Franti says. “This time, I wanted to
make a roots record you could
groove to, using the kind of Bob
Marley, heartbeat pace. I took the
record to [Island founder] Chris
Blackwell, and he wasn’t feeling it.”
Then, Franti continues, “I asked
him if I could take it somewhere
else, and he said if we could find a
label that could do a better job, then
we could go there.” According to
Franti, after “five or six” other com-
panies expressed interest, Island
settled with the band, leaving
Spearhead free to sign with Capitol
Records.

Familiarity may have led to the
band choosing Capitol. Kim Buie,
Capitol’'s VP of A&R, held the same
position two years ago at Island and
worked closely on the Disposables’
album. “It’s always good to have
people who fight for you,” Franti
says.

Part of the extensive marketing
effort Buie is developing for Spear-
head—whose album is slated for a
Sept. 20 release—includes making
Franti better known to black listen-

ers. “We want to expand Michael’s
fan base,” she says. “This is his
most diverse, soulful record, and
we'd like there to be an awareness
of him in the black community.” But
instead of blitzing black radio with
product, Capitol
plans to proceed
slowly.

“We're not
ready for urban
radio yet,” Buie
says. “We're go-
ing to spend the
first four months
turning people on
to the record, and
we're going to put extra emphasis
on the San Francisco Bay Area, in
clubs and at retail outlets.” Buie
says that while a 12-inch remix of
the first single, “People In Tha Mid-
dle,” has been produced for clubs
and college radio, Capitol has other
plans for black radio.

The plans involve one of the

FRANTI

band’s distinctively Afrocentric
cuts, “Dream Team,” which has
Franti—a former college basketball
player—fantasizing aloud about as-
sembling a squad of heroes and her-
oines from throughout the African
diaspora to fight for justice, as he
drops ingenious basketball meta-
phors. “One idea that’s being con-
sidered,” Buie says, “is to release
‘Dream Team’ as a single in Fe-
bruary, black history month. That
carries over into college basket-
ball’'s March madness period.”

Already, Buie says, marketers
handed out hundreds of Spearhead
cassettes at the band’s perform-
ances during the New Music Semi-
nar and at Lollapalooza tour sites;
the band also plans to establish a
toll-free phone number that will
provide callers with information
about the band’s upcoming tour
dates and allow them to give feed-
back about the album by leaving
messages.

IT'S NO JOKE: THEY MIGHT BE GIANTS RETURN

(Continued from preceding page)

ord, it went very quickly. We probably
spent about half as much time in the
studio as we have in the past. Also, we
recorded the music all together in the
same room—which is a throwback to
the ’60s. It was a much more organic
recording experience. It's very weird
to be in a band for 10 years and then
suddenly feel like everything is new.”

Joining the band on its recent year-
long tour, and on the record, are drum-
mer Brian Doherty, bassist Tony Mai-
mone, saxophonist and keyboard
player Kurt Hoffman, and trumpet
player Steven Bernstein.

“This is the biggest departure for
me and John,” says Flansburgh. “It’s
very personal to us. This is really dif-
ferent from touring as a duo, which is
all that we had done up to that point.
1 think that this record is different, in
that it has a ‘bashy’ rock quality to it

THE SOUP DRAGONS

(Continued from preceding puge)

The two musicians first crossed
paths on a tour the Soup Dragons
shared with Deee-Lite, whose live band
used the funk pioneer as an anchor.
“We kept in touch, and when he invited
me out to Cincinnati to play in his stu-
dio, it was like heaven,” beams Dick-
son. Listeners can sample the results
on the album, as well as a CD-5 which
features several remixes of the track
“Motherfunker.”

As far as a touring scheme for Dick-
son’s remade, remodeled band, Mai-
denberg says Mercury is concentrating
on “areas that have responded unusu-
ally well” to the Soup Dragons in the
past. In conjunction with the release of
“Hydrophonic,” key radio stations in
six to eight cities will be chosen to
sponsor free outdoor live shows, each
followed by a heavily promoted in-store
appearance.

“It’s a two-pronged thing,” says
Maidenberg. “We're giving something
back to the rabid fans first, and we're
building regional awareness right out
of the box.”

that comes directly from our last road
experience.”

Another road well-traveled by the
Giants is the information superhigh-
way.

“They are aggressive on the Inter-
net,” says Jones, who notes that band
member Linnell is a regular on the on-
line network. “We're making sure that
the online services have information
about the new record. John [Linnell]
has put together a free program that
allows users to sample songs from the
upcoming album, which is accessible on
the Internet.”

That freeware program contains 20
icon squares that, when selected, play
a low-tech version of the songs availa-
ble on the album. Linnell says that it
has been available online since March.

“If you want to find out if people
think you are fat, then check out the
Internet, because it’s all in there,”
Flansburgh says, laughing. He adds
that the music bulletin boards are filled
with an abundance of both positive and
negative criticism of the duo.

The group has amassed a strong
core following, in part due to its free
“dial-a-song” service, now entering its
10th year.

“For some reason, the press is al-
ways afraid to print it,” says Flans-
burgh. “So I want to go on record as
saying that it’s OK to call. The number
is 718-387-6962, and callers will hear a
different They Might Be Giants song
every day. It's kind of like our pet. We
feed it every month with new songs and
then leave it alone. Actually, it’s like a
dead pet, but we feed it anyway.”

Flansburgh has corralled some of
the duo’s core fans into his Hello CD
Of The Month club, which he founded
in 1993 with friend Marjorie Galen.
That mail-order-only music club issues
10 dises per year and has featured orig-
inal recordings by the Residents, Andy
Partridge of XTC, and Frank Black.

Linnell, who is working on an inter-
active “Fifty State Songs” project that
will feature a song for each state, is re-
cording four of those songs for the
Hello club.

Gontinental Drift

-

NEWS

EGIONAL

M OE W R A

SEATTLE: Bassist Mike Kuhn hopes the stereotype of gay and lesbian
musicians as frolicking disco dollies or forlorn folkies will be forever shat-
tered once his band, Girl With 100 Heads, swings from its Seattle home
base into the rock mainstream. Boasting a sound that is a happy blend
of jangly pop a la early R.E.M., with guitar aggression on par with Nir-
vana, the band eschews heavy-handed politics, opting to focus on catchy
melodies and clever hooks. “I think being subtle is a little more subver-
sive,” Kuhn says. “We're not main-
stream, but we could definitely
ease into the mainstream.” Adds
singer/guitarist Scott Wagar,
“The fact that we're openly gay
[and] playing a lot of straight clubs
is a pretty political act, without
having to say or do anything spe-
cial. We're in there working along-
side everyone else.” Rising from
the same scene that nurtured its
hetero grunge/pop counterparts, Girl With 100 Heads appears to be on
the verge of similar commercial success. A homemade cassette of radio-
ready tunes penned and produced by the quartet is a hot regional item,
quickly finding its way onto the desks of major-label A&R execs. As in-
terest grows, Seattle clubgoers can regularly catch Girl With 100 Heads
at venues including ReBar and Colourbox. Contact Mike Kuhn at 206-
323-1938. LARRY FLICK

GIRL WITH 100 HEADS

MIAMI: Psychotic and psychedelic with a sonic soul, Coma was formed
in late 1993 after Matt Kramer (former vocalist for Saigon Kick) left
his band and hooked up with guitarist Harry Cody, formerly of Shotgun
Messiah of Los Angeles. Looking north, Kramer asked rhythm guitarist
Jimmy Griffin, from Kingofthehill, an SBK act in St. Louis, to move
to Miami. Rounding out the quartet is drummer Ricky Sanders, who had
recorded an unreleased album with Miami band Cryer and was looking
for a change. This confluence of
musical backgrounds merged to
form Coma. “Our sound is coming
from the same core,” says Kramer.
“In our music, we play off that
core. [We] take the essence of a
song and go places with it. We're
not going to be distracted by any-
thing other than that.” Coma’s
sound borders on the unearthly:
Kramer's distinctive vocal style
and Cody’s eerie, sweet guitar
playing combine like a cross be-
tween a steel slide and a violin, with a cutting, rock edge. Kramer’s
mother was a professional opera singer, and he was raised in a highly
theatrical environment. “That’s why I'm more of a performer in the oper-
atic mode, rather than approaching my sets like a Vegas-y game show
frontman,” he says. “I like the songs to be stories . . . I can see us produc-
ing concept records and theatrical shows.” All the members of Coma con-
tribute to the songwriting, with Kramer penning most of the lyrics. After
a few gigs around Florida, in Ft. Lauderdale, Orlando, and Miami, Coma
has already begun shopping its demo. Contact 305-651-6448.

SANDRA SCHULMAN

P P PO

o

COMA

OLYMPIA, Wash.: Teen-age angst-driven rock is nothing revolutionary,
but the young members of Unwound are garnering attention for their
unique combination of punk-rock emotion and sincere noise. The trio’s
latest release on the Kill Rock Stars label is charting on CMJ. After com-
pleting four full U.S. tours, including numerous sold-out shows, Un-
wound is bound for Europe. With abundant press and a great reputation
as a live act, Unwound has been courted by the mini-majors, but is ex-
tremely pleased with the indie rock credibility of Kill Rock Stars. Un-
wound’s abrasive, loud noise, based on passion, power, and beauty, incor-
porates the spirit of Fugazi, Sonic Youth, and Nirvana. Purposefully
subdued vocals are used as an instrument rather than as a driving voice.
“You've got the lyrie sheet, so why should the vocals be so prominent?”
asks bassist Vern. Production credits go to Steve Fisk, who is known
for his early work with Screaming Trees, Nirvana, Soundgarden, and
the Tree People. Vocalist Justin and Vern have been friends since early
childhood and have been playing together for six years, so the songwrit-
ing flows naturally. They derive their unique song structure through im-
provisation. “The band is about songwriting, first and foremost,” says
Vern. Contact Slim at Kill Rock Stars, 206-357-9732. JEFF BLUE
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A Music Scene Grows On Martha’s Vineyard
Album Captures Local Sound; National Distrib Sought

B BY EDWARD MORRIS

VINEYARD HAVEN, Mass.—Peter
Simon and his associates on
Martha’s Vineyard believe that
their newly released album may be
just what this fabled resort island
needs to spark its own home-based
music industry.

“The Vineyard Sound, Volume
One,” which debuted June 25, fea-
tures songs by such familiar names
as Carly Simon (Peter’s sister),
Orleans, Jonathan Edwards, and
Tom Rush, as well as material by
the cream of the island’s unsigned
acts.

Simon, a professional photogra-
pher and full-time resident of
Martha’s Vineyard, funded the al-
bum out of his own pocket and
served as its executive producer.

While the album is distributed
only on the island, Simon plans to
release a national version this win-
ter. It will include most of the ma-
terial from the original project,
plus a cut by the Lemonheads and,
if deals can be worked out, tracks
from several big-name acts associa-
ted with the island. Simon is shop-
ping for a major-label distributor
for the enhanced edition.

According to Simon, the idea for
the album came from producer/mu-
sician Danny Kortechmar, a fre-
quent visitor to the island and a
longtime member of James Tay-
lor's band. Kortchmar called Si-
mon’s attention to the many musi-
cians on the island who were
“really making waves.”

Although Simon had never pro-
duced before, he says he was famil-
iar with the music business
through his sister. After mulling
over Kortchmar’s suggestion, he
decided that instead of starting a
label with one act, he would build
an album along the lines of his own
1990 photo book, “On The Vine-

yard IL,” a collection that contains
brief prose commentaries about
the island from various contribu-
tors.

Simon then contacted Charlie
Esposito, owner of the eight-track
Audiolutions studio in Vineyard
Haven, where many of the island’s
musicians record their own albums
for local sale. Esposito gave him “a
whole bunch of tapes” to listen to in
the first step of the selection proc-
ess.

“I was really quite ecritical,” Si-
mon notes. “Maybe a tenth of what
Charlie gave me [ really liked. And,
of course, I contacted Tony Lom-
bardi [GM of the Wintertide Coffee

House in Vineyard Haven], because.

a lot of these people got their feet
wet in his place. And he turned me
on to a few more [prospects]. Word
got out, and musicians called me
from all over the place.”

Simon’s final choices, in addition
to the nationally known acts, were
Entrain, Jemima James, Cindy
Kallet/Ellen Epstein/Michael Ci-
cone, Sam Bisbee, Joel Zoss, Mi-
chael Johnson & Miracle Cure,
Fred Mollin, Die Kunst Der Drum,
Maynard Silva & Sara Owens,
Heather Goff, Johnny Hoy & the
Bluefish, Rick O’Gorman with the
Flying Elbows, Michael Benjamin,
Cindy Stevenson, Nancy Jephcote,
and Quansoo. Taken together, their
music is an invigorating brew of
folk, rock, reggae, country, and
blues.

Recording got underway in Jan-
uary and was finished in mid-April.
Half the album was recorded at
Esposito’s facility and the rest at
studios in New York, Massachu-
setts, Virginia, and Canada.

Kortchmar acted as musical ad-
viser and co-produced two of the
tracks. Esposito served as chief en-
gineer. And local author Stephen
Davis wrote the introduction to the

i

West Coast Scene. RCA execs surround Matraca Berg following the singer’s recent
L.A. gig. Shown in the front row, from left, are Bonnie McCassy, RCA West Coast
director of regional sales; Ria Lewerke, VP of creative and video production; Berg;
Bonnie Goldner, VP of promotion and trade relations; Marilyn Arthur, West Coast
senior director of publicity; and Dione Dirito, publicist. In the back row, from left, are
Hugh Surratt, senior director of artist development; Bennett Kaufman, West Coast
VP of A&R; Ken Krasner, manager of artist development; Nick Bull, college promotion
rep; Joe Galante, president; Dave Novik; senior VP of A&R; and Ron Fair, West Coast

senior VP of A&R.

liner booklet.

Simon says he has spent between
$30,000 and $40,000 on the album so
far, including $10,000 on the 28-
page insert booklet, which has pho-
tos and bios of all the acts, as well
as the album’s lyrics.

“[Esposito] worked free of
charge,” Simon continues, “but he’ll
get money from it on the back end.
All the musicians did it for nothing,
with a few exceptions. I had to pay
licensing fees for Carly’s song.”
Her song is the 1984 homage to the
island, “Never Been Gone.”

For his first run, Simon released
5,000 CDs and 1,000 cassettes, with
the former selling for $15.95 each
and the latter for $10.95.

The albums are on sale at 20 out-
lets on the island and by direct mail
from Peter Simon Photography in
Chilmark. Simon even sells them—
along with his photographs and
books—from the back of his van at
the local flea market.

“Once I sell these out,” Simon ex-
plains, “I will have basically made
back my investment. And if we go
into [additional orders], then we’ll
start doling out the royalties.” He is
setting aside 20% of the profits for
the Wintertide Coffee House,
which has a full schedule of comic,
musical, and dramatic performers.

On a grander scale, Simon in-
tends the album to be a career-
starter for the younger acts and a
career-maintainer for the older
ones.

“I think there are a few acts here
that are really ready to hit the big
time,” Simon says, “like Entrain,
Miracle Cure, Johnny Hoy & the
Bluefish, and Jemima James. So
part of what I want to do is give
these people exposure, with the
hope that this would lead to some-
thing else ... There are also artists,
like Tom Rush, Jonathan Edwards,
and Orleans, who have played here
for many years and who are still
very popular but who don’t have
[major-label] deals.”

A main factor in deciding what
kinds of music to include on the al-
bum, Simon stresses, was matching
choices against the wide variety of
sounds programmed by WMVY,
the island’s popular radio station. “I
think they have a lot to do with es-
tablishing the Vineyard sound,” he
says.

And what is “the Vineyard
sound?” Simon describes it as ‘“‘un-
derproduced, not slick, melodic,
soothing, generally positive, and
rootsy.”

“There are a billion islands in the
world,” Lombardi says, “but I don’t
think there are any that have the
spiritual feeling this place does ...
The album reflects the fact that is-
land plays a huge role in the center
of people’s lives. Our conversations
tend to be about the island and how
it feels to be here.”

Adds Simon, “My aim is to bring
more money into the Vineyard mu-
sical scene—so that we can build a
studio for Charlie, put more money
into the Wintertide, have more
money for further [album] releases.
[ want to put this place on the map
musically.”
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BUT NOT BY PORTER: The New
York Times Magazine recently ran a
story about Italians’ revisionist views
ol dictator Benito Mussolini, in which
the author quoted part of a song lyric
attributed to Cole Porter. The
quoted segment isn't cited in two an-
thologies of Porter’s lyries, and with
good reason: The author of both
books has evidence that Porter didn’t
write it.

In the piece, which appeared in the
July 24 edition of the magazine, au-
thor John Lukacs quoted these lines
from “You're The Top,” one of sev-
eral standards

A Doctored Porter Lyrﬂ:?
Well, Did You Evah!

on a similar project to present the
lyries of Irving Berlin. He hopes to
have a revised edition of the Hart
book out next year—the 100th anni-
versary of Hart’s birth—that will
contain a number of additional lyries
recently discovered.

FURTHER ALONG The Info High-
way: Back in the late "70s—the dark
ages, as far as computer technology
is concerned—publisher Dean Kay
says he pioneered the first “pro-ac-
tive” music publishing computer pro-
grams at the late Lawrence Welk's

music publish-

Top/You're Mussolini!” Lukacs
claims that these lines, in a display of
political correctness, were “elimi-
nated” from two tomes, “The Com-
plete Cole Porter” and “The Unpub-
lished Cole Porter,” both of which
were edited by noted musical theater
scholar Robert Kimball, who is not
referred to in the story.

“T didn’t use them in either book
because I'm certain that Porter
didn’t write them, or any lines like
them,” says Kimball. “P.G. Wode-
house did write new lyrics for that
production, to make the songs more
understandable to English audiences.
The lyrics cited in the story are not
even the Wodehouse lyrics; they
don’t scan in the part of the song
where they are supposed to be sung.
Wodehouse’s lines are ‘You're A
Mussolini/You're Mrs. Sweeney/
You're Camembert.” Mrs. Sweeney
was the wife of the famous English
amateur golfer Robert Sweeney. The
reference to ‘camembert’ was used by
Porter in his original lyric.”

In researching the matter, Kimball
says he conferred with James Heine-
man, a scholar of the works of Wode-
house, and Lee Davis, a biographer
and collector of the works of longtime
Wodehouse friend and frequent col-
laborator Guy Bolton. Davis has just
published a book on the historic musi-
cal comedy team of Wodehouse, Bol-
ton, and Jerome Kern. He also ob-
tained the Wodehouse lyric sheets
from Roberta Staats of the Cole Por-
ter Trust. And to put a final touch on
the matter, Kimball played a record-
ing of songs from that British pro-
duction of “Anything Goes,” which
starred Jack Whiting and Jeanne
Aubert, that includes the Wodehouse
rewrites of “You're The Top.” “The
recording clearly has those [Wodeh-
ouse] lines,” says Kimball. When
asked to comment on the lyriecs he re-
printed, Lukacs would only say, “I
didn’t invent [them].”

Kimball, who has researched and
edited other complete-lyrics coffee
table books on the works of Lorenz
Hart and Ira Gershwin, is working

from Porter’s - ing operation.
classic 1934 Now, Dean,
Broadway mu- wnrds& M“Sln who operates
sical  ‘“‘Any- ™ his own com-
t};{ing Goes};‘: By gani{es,CBlutr-
“You're The ank, Calif.-
Top/You're based Lichelle
The  Great . Music  and
Houdini/ by Irv Lichtman Yak Yak Mu-
You're The sie, has

teamed again with Jeff Kersley, who
designed the original Welk program,
to create a publishing environment
that uses one central location as its
informational and administrative
hub. “We’ll be able to track and di-
rect worldwide activity from our
home base in the U.S. without utiliz-
ing the conventional sub-publishing
apparatus,” says Kersley, who was
data processing manager at Welk
when Kay ran the operation.

The ultimate goal, which Kay and
Kersley admit is “some distance
away,” is to be able to feed informa-
tion once into one computer in one lo-
cation and have it electronically
transmitted into computers at socie-
ties worldwide without human inter-
vention, and to have information and
royalties flow back through the same
channels. “We, in effect, will be able
to collect for the world here in the
United States, bypass the collection
middleman in many foreign territor-
ies, and deliver the highest royalties
possible to our clients,” Kersley says.

With this system, Kay and Kersley
maintain that they can offer various
publishing relationships, from full-
service publishing to administration
only to catalog promotion only—all, if
desired, on an international basis.

TEEMING WITH HITS: Desmond
Child, signed to EMI Music Publish-
ing worldwide, recently added his
19th top 40 writing effort with Aero-
smith’s “Crazy.” Besides his evident
talents as a writer, Child has had the
benefit of collaborating with many a
major act, including Bon Jovi, Joan
Jett, Alice Cooper, Michael Bolton,
Cher, Kiss, and Kane Roberts.

PRINT ON PRINT: The following
are the best-selling folios from CPP/
Belwin:

1. Smashing Pumpkins, Siamese
Dream

2. John Michael Montgomery,
Kickin’ It Up

3. Def Leppard, Retro Active

4. Melissa Etheridge, Yes I Am

5. Richard Marx, Paid Vacation.

12

www americanradiohistorv com

BILLBOARD AUGUST 13, 1994


www.americanradiohistory.com

VIRGIN UNITES THE WORLD FOR BRYAN FERRY'S ‘MAMOUNA’

(Continued from page 1)

Regardless of his label affiliation,
retailers in the U.S. are excited
about the project. “It’s going to do
great here,” predicts Tim Devin,
manager at Tower Records in down-
town New York. “We do really well
with his stuff, old and new. His last
record didn’t do that great, but I
think this one is much more like old
Bryan Ferry. It’s what everyone
loves him for.”

International sales of the album
are expected to benefit from Ferry’s
new worldwide deal with Virgin,
says Ray Cooper, deputy managing
director of Virgin U.K., who has
overseen the marketing and promo-
tion plan for the new album. “The
good thing about this is we can get
all our marketing and promotion
sourced through one company.”

Jean Rousseau, Ferry’'s product
manager in the U.S,, agrees that the
synergy between Virgin's world-
wide companies means ‘“‘we can put
a plan together that can benefit
both international and domestic
needs.” However, he adds that Vir-
gin U.S. won'’t necessarily be able to
capitalize on Ferry’s international
success because “‘the marketplaces

are so different.” Ferry previously
was on Warner/Reprise in the U.S.,
where, he says, ‘“‘the chemistry
wasn't right.”

“Mamouna” is Ferry’s first al-
bum of original material since
1987’s “Béte Noire.” In the late '80s,
he began working on another re-
cord, “Horoscope.” However, after
struggling with the writing, he put
that effort aside and recorded an al-
bum of covers, “Taxi,” which was
released last year.

Although the album was not as
commercially successful as he had
hoped, Ferry says “Taxi’ got his
songwriting back on track. “It was
extraordinary to me how different it
was from the first phase to the sec-
ond, post-‘Taxi’ phase,” he says. “I
didn’t listen to any of the tracks
[written for ‘Horoscope’] during
that time. I just wanted to be able to
forget about it for a while. And
when [ went back to it [after com-
pleting ‘Taxi'] ... all the writer’s
block seemed to have gone.”

Ferry adds that a lot of other is-
sues fell into place as he began
working on “Taxi.”” He hooked up
with Robin Trower, who co-pro-
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duced “Taxi” and “Mamouna,” and
reunited with Roxy Music’s first
manager, David Enthoven, who
once again oversees Ferry’s career
in the U.K. (Andy Gershon is his
U.S. manager).

With all the pieces together, Fer-
ry says he was able to get back to
the music. “‘I was determined I was
going to get this album right, be-
cause [ always think it’s a matter of
life and death when I make an al-
bum,” he says. “It’s got to be the
one. And I think that’s a good atti-
tude to have.”

Ultimately, half of the songs fea-
tured on “Mamouna’” were written
for “Horoscope” before Ferry be-
gan recording ‘“Taxi.”” The other
half were undertaken following
“Taxi’s” completion.

With its atmospheric, layered
melodies and stripped-down lyrics,
the record is sure to please longtime
Ferry fans. Paul Conroy, managing
director of Virgin U.K., refers to
the new album as ‘“‘very much a
mood piece; it’s classy, sophisticat-
ed. It’s very much an adult record.”
And that is in line with Ferry’s dis-
tinct place among current pop sing-
ers. “Dare I say, he’s like one of the
old crooners,” says Conroy. ‘“His
fans are people who are looking for
something slightly different, with a
certain sensibility.”

While recording, Ferry hooked up
with his old Roxy Music mates, syn-
thesist Brian Eno, guitarist Phil
Manzanera, and saxophonist Andy
Mackay.

Mackay had played on “Taxi”’;
however, Ferry hadn’t seen Manza-
nera since Roxy’s last album, 1982’s
“Avalon,” and it had been 20 years

since he had worked with Eno.

He and Eno “met up by accident
on holiday, the Christmas before
last in the Caribbean,” Ferry says.
“Eventually he came to hear what I
was doing in London. Most of the
tracks were well on the way to com-
pletion. I would play him the things
and say, ‘Do you want to add some-
thing on this?’ One of the songs
[‘Wildcat Days’] we even wrote to-
gether, which we’d never done in
the Roxy days.”

For Ferry, the reunion with Eno
was a happy one. “It was as if we'd
never been apart. The chemistry
was still very potent. He’s a charac-
ter and so am I, and together, we
laugh a lot at each other. We both
are arrogant in our own ways, [but]
when we're together in a room we
work together very well. We always
did in Roxy. There was never any
acrimony as far as the work togeth-
er, ever.”

Regarding a Roxy Music reunion,
Ferry says, “I just don’t know. I'm
not desperate to [reunite]. It’s a dif-
ferent thing, making a group re-
cord. Whether we could stand each
other being in the same room for
several weeks or months, I just
don’t know. But I'm not opposed to
the idea.”

Rousseau says that Virgin does
not plan to aggressively exploit the
appearance of other Roxy Music
members on the album, “because
it’s very much a Bryan Ferry record
that just happens to have some of
the guys from Roxy Music on it.”

In the U.S,, the first single will be
the title track. It will be shipped to
album alternative, college, and mod-
ern rock radio the first week of Sep-

tember, shipping shortly afterward
to album rock, and eventually to
pop.

Rousseau is counting on the al-
bum alternative format embracing
Ferry. “Goddamn, I hope Triple A
will,” he says. “If Bryan isn’t Triple
A, I don’t know what is.” But he ad-
mits that the label is taking a slow
approach because of the changes in
radio in the five years since “Béte
Noire.” “We have to be cautious,”
Rousseau says. “Bryan hasn’t had a
chance in the new marketplace with
a record of his own material yet.”

The singles strategy is slightly
different for the U.K. “We're going
to go with release of the album” be-
fore a single, says Cooper. “It really
works conceptually as a whole al-
bum, so we’re going to release the
album Sept. 5 and we're going to
leave the single release until Oct.
17.”

In the UK., the first single will be
“Your Painted Smile.” A video for
the track is being filmed by the di-
rector known as Zanna, who also
filmed the clip for “Taxi.” Acknowl-
edging Ferry’s particularly strong
following in Japan, the video will
have “Japanese references,” says
Cooper.

Ferry, by all accounts, is eager to
showcase the new songs live. “He’s
very encouraged by the way the al-
bum turned out,” says Cooper. ‘“He
wants to go all out” to promote it.

A worldwide tour, Ferry's first
since 1989, is due to begin in Italy,
one of his strongest markets in Eu-
rope, in early October and swing
through major European territories
before coming to the U.S. in Novem-
ber and December.

CAPITOL CATCHES A RISING MAZZY STAR

(Continued from page 7)

on,” he says. “But this was immedi-
ate. Phones began to ring, and in 10
days it became the No. 1 requested
song here.”

Capitol GM/senior VP of market-
ing Bruce Kirkland says, “The first
week of SoundScan after KROQ and
MTYV, it was up 1,500 pieces, and 500
were from L.A. But, more important-
ly, the other 1,000 were spread uni-
formly around the country.

Capitol’s first breakthrough was in
Washington, D.C., where, following
airplay on WHFS, the album experi-
enced a sales surge. KNDD (the End)
Seattle and KITS (Live 105) San
Francisco were the next two markets
to support “Fade Into You” and to ex-
perience similar sales boosts, accord-
ing to Costello.

The label’s marketing efforts in-
cluded retail programs in key mar-
kets, which were set up to start when
airplay kicked in.

For example, at all Tower Records
stores in New York and Philadelphia,
consumers buying the CD received
Mazzy Star T-shirts with modern
rock WDRE'’s call letters. WDRE is
heard in Long Island and Albany,
N.Y, and in Philadelphia.

The campaign was activated the
day WDRE put “Fade Into You” into
regular rotation.

Tim Devin, general manager of the
Tower at Fourth and Broadway in
New York, says, “The record has
been doing fairly well here, and it's
picking up more now, but the re-
sponse we got from this promotion
was really good. We had 50 T-shirts
that went in just a few days.”

In each market the song was re-

ceiving airplay, the label designed
various display contests and bought
local television advertising.

MTV also wasn’t too quick to give
Mazzy Star a chance. Tim Devine, VP
of A&R at Capitol, says the first ver-
sion of the clip for the song was
‘“‘very dark and received under-
ground play.”

“Once we saw the reaction at radio,
we did a second video for the song, di-
rected by Kevin Kerslake [Nirvana,
Stone Temple Pilots, Red Hot Chili
Peppers], which was much brighter
and showed Hope more,” he says.

The second version of the clip was
serviced in April. MTV gave the video
buzz clip distinction on June 13 and it
went into the Buzz Bin the week of
July 25.

“MTYV said they were going to give
us a buzz clip and rotate it in certain

dayparts in three weeks, which gave
us time to set it up in other respects,”
says Kirkland. “What we did was go
back to Cema and put [the project]
into overdrive by supporting it with
advertising. We did local MTV buys
in New York and L.A. just after the
rotation on MTV kicked in.”

Kirkland says the combination of
support from MTV and KROQ
helped spur album sales even fur-
ther.

Devine says “Fade Into You” will
“carry us through Christmas. I feel
we've just begun to scratch the sur-
face with this song.”

The band toured in support of the
album last October and this spring. A
third trek, with the Jesus & Mary
Chain, is slated to begin Oct. 10 and
run through Thanksgiving.
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IMAGO EXCITED ABOUT GIANT SAND'S ‘GLUM’ ALBUM

(Continued from page 7)

tags his own raucous and dirty
rock’n’roll guitar style (which draws
heavily upon the legacy of Neil
Young) as the sound of “fetal blur.”

The musical cast of characters on
“Glum” includes Gelb’s Giant Sand
mates John Convertino, Joey Burns,
and Paula Jean Brown, as well as
such guests as Peter Holsapple, Vic-
toria Williams, and Gelb’s 7-year-old
daughter, Patsy, who co-wrote “The
Bird Song” with her father.

Gelb and Convertino co-produced
the 11 tracks with Burn during a 21-
day recording session in Danie] Lan-
ois’ New Orleans home studio. The
band, as well as a tribe of miscella-
neous travelers, friends, musicians,
and passers-by, lived in the Lanois
mansion throughout the recording.

The hook-laden and melodic track
“Yer Ropes,” which ships to some
800 college radio programmers Aug.
22, was inspired by the room in Lan-
ois’ house where Gelb slept.

“There’s a certain saturation point
between the humidity and bloodshed
in New Orleans that makes real inter-
esting fertilizer mix,” Gelb says of
the creative influences he drew upon
in the Crescent City.

The spirit of New Orleans perme-
ates every aspect of “Glum,” which is
named for the ambience dripping
from the damp, Southern air, says

Gelb. He's convinced that drummer
Convertino was possessed by the
spirit of some dead drummer’s ghost,
and believes the tremolo-heavy gui-
tars on the album were inevitable,
due to the recording site.

“It’s the beat the vampires dance
to,” Gelb says.

COMMERCIAL RADIO TARGETED

Imago is taking that beat to alter-
native audiences, as the label strives
to take Giant Sand from its roots in
the independent scene to commercial
outlets nationwide.

Jim Kelly, the label's VP of sales
and marketing, anticipates ‘“‘Yer
Ropes” will climb high enough on the
college music charts to get the atten-
tion of modern rock programmers.

“The song bridges into a much big-
ger musical future for Giant Sand,”
says Kelly. “It contains the eclectic
approach and sound of the band, and
at the same time it has a tremendous
amount of broad appeal.”

But wooing programmers unfamil-
iar with the “cult of personality”
Gelb has created in underground cir-
cles will be Imago’s greatest chal-
lenge, says Suzie Dunn, MD at album
rock outlet KLPX (96 Rock) Tucson.

“Programmers have to realize that
this isn’t a band whose record you'll
just pop in and go, ‘Oh yeah, there it

is,” ”’ says Dunn, a longtime Giant
Sand fan. “You have to give it some
time, energy, and effort to get it. If
everyone could just see them live
once or twice, they’d be hooked.”

Imago plans to spread that fervor
through a club tour that is being
booked by New York-based talent
agency Twin Tours and should begin
by early October. Promotional radio
appearances and in-store retail stops
will be scheduled around the club and
campus circuit, says Kelly.

Imago already is preparing under-
ground retailers for the “Glum” re-
lease, and plans a grass-roots cam-
paign to capitalize on the band’s sup-
port at such alternative chains as
Boston-based Newbury Comics and
the Reseda, Calif.-based Moby Disc.
Giant Sand recently performed at a
gig celebrating the 14th anniversary
of Tempe, Ariz.-based Impact Music/
Zia Record Exchange.

“I know that [‘Glum’] will receive a
lot of in-store play here, and that real-
ly helps sales,” says Mike Myers, VP
of purchasing at the seven-store Im-
pact/Zia chain. “They always per-
form fairly well for us.”

The power of a major label such as
Imago could well take Giant Sand to
the next phase in its career, says Nat-
alie Waleik, senior buyer at the 11-
store Newbury Comics chain. “It's

ECHO RELEASES ANNOUNCE RETURN OF CHRYSALIS MUSIC GROUP

(Continued from page 8)

band’s material. Echo also is close to
signing a dance act.

“We were anxious to establish our
musical credentials,” says Lewis, re-
ferring to the label’s seemingly slow
18-month gestation period. “We’re
still in no great rush.”

Lewis—former Virgin Publishing
chief and deputy managing director
of Virgin Records—says Echo will
pursue a signing policy that avoids
the obvious, but nevertheless will be
geared to handle volume sales, if
needed.

“Take the Orang record, for exam-
ple,” says Lewis. “It’s not a record
which has a single. We have not said
to them, ‘Go and make a single.” You
have to put it in the context of the
music that’s happening in 1994 and
work from that. This is the kind of
thing which will creep up on you.”

Dudley’s work is also a far cry
from 3-minute, radio-friendly pop
songs, but, says Lewis, “It’s got or-
chestral and strong melodic ele-
ments, and it could well appeal to the
kind of audience who like Enigma or
Deep Forest.”

Lewis’ philosophy to some degree
represents the left-field thinking
which—paradoxically—drove Virgin
forward: Its success came as a result
of shunning commercial pressures
and concentrating on the music.
“There’s always a gap left between
what the majors have signed,” Lewis
says, “and if you can find that niche
and move into it, then quite often you
can move from being left field to be-
ing at the center within a few years.”

He cites the Orang album as an ex-
ample of that policy. “We haven’t set
ourselves any specific sales targets,”
says Lewis. “If people don’t buy this
record, then we’ll still put the next
one out. On the other hand, there are
others where we've got very high ex-
pectations.”

Echo has opted for independent
distribution through Pinnacle rather
than a major, an indicator of where
Lewis sees the label sitting, at least

in the UK. market. “People see the
majors as great at shifting volume
but not being creatively driven. They
are companies driven by the impera-
tives of the market, which are almost
always short-term imperatives here.”
Lewis says he also sees Echo as
plugging a gap in the market left by
the larger indies such as A&M, Is-
land, Virgin, and Geffen, which are
now part of majors. “If you're an art-
ist, it’s great to be with a 4AD or a
Mute, but the majority of the indie
market is not that kind of label.
“There are few indies out there
who have real financial discipline,” he
adds. “That’s the difference with us.
We have the backing of a large
group. It’s a sad fact that unless you
concentrate on the discipline, the mu-

sic ends up in someone else’s hands.”

Echo also has a 25% stake from
Japanese indie Pony Canyon, for
which it paid $17.5 million cash. “That
means that that money which was
put aside for Echo is now available
for publishing deals, for example.”

In other group developments,
Chrysalis Publishing and Air/Edel
have bought rights to future compo-
sitions by Hans Zimmer, who scored
Walt Disney’s “The Lion King,” the
soundtrack from which is No. 1 on
The Billboard 200. Redemption
Songs, the Chrysalis Group joint ven-
ture with Rough Trade Records’
Geoff Travis, has signed Eddi Read-
er, along with such alternative acts
as Puppy Love Bomb and Disco In-
ferno (Billboard, July 30).

‘PURPLE RAIN’ HITS 11-MIL

(Continued from page 8)

Silos, “Chant,” Angel/EMI Classics, 2 million.
Gloria Estefan, “‘Greatest Hits,” Epic, 2 mil-
lion.

PLATHIUM ALBUMS

Tevin Campbell, “T.E.V.IN.” Qwest, his sec-
ond.

Gloria Estefan, “Mi Tierra,” Epic, her sixth.

Stone Temple Pilots, “Purple,” Atlantic, their
second.

Sammy Kershaw, “Don’t Go Near The Wa-
ter,” Mercury, his first.

Harry Connick Jr., “25,” Columbia, his sixth.

Beastie Boys, “Ill Communication,” Capitol,
their third.

SOLD ALBUMS

War, “Best Of War. . .And More,” Avenue/
Rhino, its tenth.

Indigo Girls, “Swamp Ophelia,” Epic, their
fourth.

Fourplay, “Between The Sheets,” Warner
Bros,, its fifth.

B-52's, “Whammy!,” Warner Bros., their fifth.

Randy Travis, “This Is Me,” Warner Bros., his
10th.

Doug Supernaw, “Red 7 Rio Grande,” RCA,
his first.

Neville Brothers, “Yellow Moon,” A&M, their
first.

Collin Raye, “Extremes,” Epic, his third.

Travis Tritt, “Ten Feet Tall And Bulletproof,”
Warner Bros., his fourth.

Night Ranger, “‘Greatest Hits,” MCA, its
fourth.

SALES MARK

Soundtrack, “Maverick,” Atlantic.

Stone Temple Pilots, “Purple,” their second.

Jon Secada, “Heart, Soul & A Voice,” SBK,
his second.

Aaliyah, “Age Ain’t Nothing But A Number,”
Jive, her first.

Jimmy Buffett, “Fruit Cakes,” MCA, his
eighth.

Heavy D & The Boyz, “Nuttin’ But Love,”
Uptown/MCA, their fourth.

Beastie Boys, “Ill Communication,” Capitol,
their fourth.

GOLD SHORT-FORM ALBUMS
SWYV, “The Remixes,” RCA (250,000 units).

PLATINUM SINGLES
Coolio, “Fantastic Voyage,” Tommy Boy, his
first.

B0LD SINGLES

R. Kelly, “Your Body’s Callin’,” Jive, his third.

Janet Jackson, “Any Time, Any Place,” Vir-
gin, her 14th.

Toni Braxton, “You Mean The World To Me,”
LaFace, her third.

Lisa Loeb, “Stay (I Missed You),” RCA, her
first.

Da Brat, “Funkdafied,” Chaos/Columbia, her
first.

Assistance in preparing this story
was provided by Brett Atwood.

their turn, now, being on a major.”

Gelb, however, says he prefers to
remove himself from the industry hy-
perbole and keep his career expecta-
tions in the proper perspective.

Oddly, Kate Hyman, the label
A&R staffer who courted the band,
left Imago the day after Giant Sand
finished principal recording on
“Glum.”

“It was kind of perfect, sort of an
omen,” Gelb says. “I mean, isn’t that
supposed to happen? It just meant
the record was supposed to get done
exactly as it did, and then the big
change was supposed to occur.”

Hyman soon signed on as Giant
Sand’s manager, a decision with a
“brilliance” that was lost on the label,
says Gelb. Imago offered the band an
option to maintain its contract or sev-
er its ties. The band chose to remain
with the imprint, whose roster in-
cludes the Rollins Band, Pere Ubu,
and Basehead.

“Now we're acclimated to the situ-
ation [at Imago], and see it for what
it is, which is some form of entertain-
ment,” says Gelb. “It’s a matter of
dual exploitation, which is the best
you can hope for.”

DEBORAH RUSSELL

VICTORIA WILLIAMS FINALLY CUTS ‘LOOSE’

(Continued from page 7)

her illness could produce an album
that may have changed the course of
her career. As a result of the “Sweet
Relief” project, Williams and other
members of the music industry creat-
ed the Sweet Relief Musicians' Fund,
an organization designed to grant fi-
nancial assistance to musicians in
need of medical care.

“A lot of really good things have
happened through this,” she says of
her multiple sclerosis, which creates
an irritating buzz underneath her
skin and sometimes numbs her
hands. “It was such a blessing to
hear all these people doing my songs;
it was really wonderful. It made me
think, ‘Oh, I guess 1 am a songwrit-
er.’ 1

That feeling was shared by Mam-
moth president Jay Faires and Atlan-
tic’s Goldberg, who actively courted a
reluctant and label-wary Williams. A
brief contract with Geffen in 1987
had resulted in ‘“Happy Come
Home,” Williams’ debut album, but
she says Geffen executives “blatant-
ly told me they didn’t understand me
or my music.” A 1990 deal with the
now-defunct Rough Trade produced
a second set, “Swing The Statue.”

“I’'ve never had a really good rec-
ord experience,” Williams says. “I
was kind of disillusioned, and I was
thinking, ‘If I want to do a record,
maybe I'll just do it myself and sell it
mail order or something.””

But Faires and Goldberg won out,
and Williams entered the studio in
early May with producer Paul Fox,
whose credits include albums for Ro-
byn Hitchcock, the Sugarcubes, and
10,000 Maniacs.

“Loose” is a relatively low-budget
record, but it was made with the
highest budget Williams has had in
her career. About a month was spent
in the studio.

The artist describes the music on
the new album as a mixture of pop,
folk, country, jazz, and blues. “It’s all
of those,” she says. “It’s ‘loose’ mu-
sic. Comfortable, friendly music.”
She even uses the term “loopy” to de-
scribe one track, “Pappy (Happy To
Have Known),” which relates her
friendship with a late gentleman she
met while living in the desert.

Prior to laying down the tracks for
“Loose,” Williams chose to warm up
by recording a number of standards
as a present for her grandmother.
The tunes included “Memories Of
You” and “Stars Fell On Alabama.”

“By the time all of the musicians
were ready to record, I was just
ready to play,” she says. “A lot of
this material is first-take stuff, and
it’s all live vocals.”

Faires says a standards album
could be a follow-up to “Loose,” and
notes that Williams also plans to re-

cord a tribute record of her own,
which will comprise her versions of
songs by the acts that appear on
“Sweet Relief.” She also would like
to record a children’s album, he says.

In addition, Williams says she has
a backlog of material she calls “the
desert tapes,” which she had planned
to record for “Loose” until she dis-
covered that the bag containing the
demo tapes was missing.

“So I had to write a bunch of new
songs, and then, right before I went
in to record, I found the sack,” she
says. “And Paul told me, ‘You already
have enough songs. You'll have to
just save these for later.””

Musicians who participated on
“Loose” include R.E.M.’s Peter Buck
and Mike Mills, Soul Asylum’s Dave
Pirner, the Williams Brothers, Van
Dyke Parks, Greg Cohen, and Tower
Of Power.

Retailers, like radio programmers,
are relying on the name recognition
of artists with whom Williams has
been associated to push the singer/
songwriter into her own spotlight.

“She’s established as a major fig-
ure in the alternative music commu-
nity now,” says Bob Bell, new release
buyer at the 350-store Wherehouse
chain, based in Torrance, Calif. “As a
result, I would expect strong sales
right out of the box.”

Williams says a number of the al-
bum’s 16 tracks—including My
Ally,” written with Pirner—were
composed in the studio during breaks
in recording. Pirner also shares vo-
cals on Williams’ cover of Spirit’s
“Nature’s Way,” a song that reflects
her feelings about her illness.

“I've often thought that this large
amount of people getting these
strange nerve diseases, like MS,
they’re like symbols,” she says.
“Some people are just more sensitive
to catching these diseases than oth-
ers. It’s like nature’s way of saying,
‘Hey, you're messing with me. You're
polluting my waters and my air, and
I'm going to show you in these cer-
tain people.” ”

The album also includes a version
of Bob Thiele and George David
Weiss’ “What A Wonderful World”
and a track of traditional psalms. The
diversity of the material will allow
Atlantic to target a variety of radio
formats, including album alternative,
modern rock, top 40, AC, and album
rock outlets, says Atlantic senior VP
Andrea Ganis. A video for “You R
Loved” will ship prior to the album’s
Oct. 4 release.

A showcase tour of small theaters
is planned for such cities as New
York, Los Angeles, Chicago, and Lon-
don, but details are still being final-
ized, says Mammoth’s Faires.
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LUKE‘S FIRST LADY:
Luke Records is experiencing
sucecess with its first solo fe-
male R&B signing, Trellini,
whom label head Luther
Campbell has dubbed “Luke
Records’ First Lady Of
R&B.”

Her debut single, “I Wanna
Be Yours,” from the self-titled
album released June 7, is No.
80 on Hot R&B Singles this
week.

Chicago’s Salt. Modern
rock radio airplay on
“Seether,” from Chicago
alternative rockers Veruca
Sait, is up to 36 detections
on seven influential stations,
including WKQX (Q101)
Chicago and KROQ Los
Angeles. The band'’s debut,
“American Thighs,” is due
from Chicago indie Minty
Fresh Sept. 27.

“What we do with all our
new acts is to piggy-back off
one of our other acts,” says
Campbell. “We had her do a
song with Dino of H-Town on
her album, and she was fea-
tured on my album, too, to help
establish her and give her some
notoriety.”

Dino performs on Trellini’s

WEEKLY CQ

YERAGE

“Take It Slow,” which will be
the second single for R&B ra-
dio. Meanwhile, the singer is on
Campbell’s “Weleome To The
Quiet Storm” on his new
“Freak For Life-6996” album.
The label also put the new-
comer on an extensive retail,
radio, video, and club promo-
tional tour from June through
September. She has been doing
radio station interviews in the
mornings, retail and video
meet-and-greets in the after-
noons, and performances at
clubs sponsored by
radio stations at

HOT PROSPECTS

FOR

THE HEATSEEKERS

Fatal Outing. “Inside Out,” from Metal Blade hard rockers
Fates Warning, is No. 7 and No. 22 among Heatseeker titles
in the Northeast and Middle Atlantic regions, respectively,
this week. “Outside Looking In" is the first offering for
college and metal radio, while “Pale Fire” will go to album
rock radio.

REGIONAL HEATSEEKERS #1'§

OUNTAIN |

M
Lighter Shade Of Brown, Layin' In The Cut

night.
The Box and | —
BET have picked up

the video for “I
Wanna Be Yours,”
which was directed
by Lionel Martin
(Toni Braxton, Jo-
deci, SWV).

E VERYBODY'S
Song: “Everybody’s
1"—the first single
from “Everyone,”
the debut album by
"60s-influenced
Qwest/Warner
Bros. rockers Gods
Child—is rapidly
gaining spins at both album
rock and modern rock radio.

According to Broadeast Data
Systems, the single was one of
the songs that received the
strongest increases in album
rock airplay for the week of
July 29.

“Everybody’s 1” received
254 album rock spins and 122
modern rock spins during that
time.

Album rock WMMS Cleve-
land and modern rock WNNX
(99X) Atlanta were among the
earliest supporters.

-

EAST NORTH CENTRAL
| Bone Thugs N Harmony, Creepin On Ah go_me_l_lp

NORTHEAST
Tetto Ebues, o taga

-

end of August.

The band will be doing more
radio station visits and in-store
performances in September,
when it tours.

DRIVER'S SEAT: Warner
Bros. Nashville is putting all its
guns behind country newcomer
Greg Holland’s “Let Me
Drive,” due Sept. 13.

The 25-year-old Georgia na-
tive has been visiting radio sta-
tions and performing at show-
cases for key programmers
since mid-June.
The title track,
which shipped
July 11, is al-

A

rl WEST NORTH CENTRAL
Martina McBride, The Way That | Am

/

MIDDLE ATLANTIC
Fugees (Tranziator Crew), Blunted On Reall'y

ready No. 71
with a bullet on
Hot Country Sin-
gles & Tracks
this week.

“The main

3 [

PACIFIC
Bag Mountain, Unity

"“iﬂ

T'HE REG!

ONAL

- T

SOUTH ATLANTIC
riootie & The Blowfish, Cracked Rear View

thing with Greg
is that he’s the
total package,”

[V

A

SOUTH CENTRAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists,

WEST NORTH CENTRAL
Martina McBride, The Way That | Am
Adam Sandler, They're All Gonna Laugh...
Big Head Todd/Monsters, Sister Sweetly
311, Grassroots
Bone Thugs N Harmony, Creepin On Ah...
L7, Hungry For Stink
Meivin Riley, Ghetto Love
Pride & Glory, Pride & Glory
Prong, Cleansing

O R o i ol

—

Deadeye Dick, Different Story

MIDDLE ATLANTIC
Fugees, Blunted On Reality
Jeffrey Gaines, Somewhat Siightly Dazed
Terror Fabulous, Yaga Yaga
Adam Sandier, They're All Gonna Laugh...
The Beatnuts, The Beatnuts
Overkill, W.F.O.
L7, Hungry For Stink
Sounds Of Blackness, Afnca To Afnca
Blackgirl, Treat U Right
M People, Elegant Stumming

SHOJORI A Wl o

-

According to Ritch Bloom,
VP of promotion at Qwest, the
label introduced the band with
advertisements in modern rock
and album rock exclusive tip-

sheets, instead of in publica-
tions that served both formats.

The New York-based quar-
tet will perform a live set for
99X’s “Live X” program at the

says  Martha
Sharp, senior VP
of A&R at
Warner Bros.
Nashville. “He’s
a great per-
former and has
charisma on
stage.”

Karen Kane, senior director
of marketing at the label, says
the video for “Let Me Drive” is
“so strong that we decided to
do a TV spot around it. We're
doing a 30-second spot which
features part of the video. We
haven’t made the buy yet, but
we're looking at CMT [and]
TNN [as well as] other outlets
like CNN, because he has such
a wide appeal.”

Video outlets have embraced
the new artist as much as radio
has. The video is in Hot Shot

rotation at CMT, and the
singer appeared on TNN'’s
“Music City Tonight” Aug. 1.

Holland will be touring with
country superstar Alan Jack-
son, but the dates and markets
have not been confirmed.

In addition, Holland will per-
form at the WEA national sales
meeting Aug. 17 in Nashville.

In October, “Let Me Drive”
will be included on New Coun-
try magazine's CD sampler.

Pop Feast. Modern rock
radio is eating up “Ich Bin
Ein Auslander,” the first
single from British rock act
Pop Will Eat ltself's
“Amalgamation” EP on
Nothing/TVT/Atlantic. The
veteran band’s full-length
debut for the label, “Dos
Dedos Mis Amigos,” is due
Sept. 20. The label is using
the Internet to spread the
word on PWEL

OOOPS: Last week, Popular
Uprisings erroneously re-
ported the title of
Shona Laing’s 1992 album
“New On Earth.”

Assistance provided by Silvio
Pietroluongo.
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ARTISTS & MUSIC

Butler Resurfaces With Mercury Set ¥ ¢

Artist Celebrates New Label, Homeland’s Freedom

H BY DAVID NATHAN

LOS ANGELES—According to art-
ist/producer/musician Jonathan
Butler, the Sept. 13 release of “Head
To Head,” his debut set for Mercury
Records, represents a new chapter
in his career. “Although this is my
seventh album, it’s the first one I've
ever co-produced, and the first time
I've ever felt the total freedom to be
creative,” he says. “My approach
was to make a record that was hon-
est and unpretentious.”

Mercury Records president Ed
Eckstine says he first became aware
of Butler back when he was working
as an A&R executive at Arista
(which distributed Jive product at
the time). He says Butler’s celebra-
tory mood is infectious. “Our job is
to reintroduce Jonathan to the mar-
ketplace,” says Eckstine. “It’s been
four years between albums, and
we're launching a multiformat cam-
paign.”

Merecury is servicing the album to
adult alternative, R&B, top 40/
rhythm-crossover, and top 40/main-
stream stations, as well as jazz
shows, “because of Jonathan’s his-
tory with that audience.”

Butler, who has lived in London
for the past 10 years, signed with
Mercury after a six-year stint with
Jive Records, during which he en-
joyed hits with “Lies” and “Holding
On” in 1987 and with 1988’s “Sarah,
Sarah.”

Butler’s last al-
bum for the label
was 1990’s “Heal
Our Land.” The
label released a
“Best Of Jonat-
han Butler”
package in 1992.

Co-produced
with Gerry
Brown, “Head To
Head” showcases Butler's multifa-
ceted musicality. Alongside pop and
R&B vocal standouts—including
the first single, “On My Knees” (to
be released Aug. 15), as well as
“Don’t Fall In Love,” “Can We Start
All Over Again,” and “Slow It
Down”—five instrumental cuts
showecase the South African-born
artist’s dexterity as a guitarist.

Also included is a cover of the
Beatles’ “If I Fell,” as well as “Cele-
bration,” a track that epitomizes
Butler’s feelings about his new label

BUTLER

ARTIST DEVELOPMENTS

HIP-HOP GETS CLEVER’

A number of acts already are
slugging it out for a piece of the hip-
hop/jazz market pie. Now, into the ring
comes Clever Jeff, a new artist on

Qwest Records.

Boasting jazz-rich melodies and
samples that
provide a Teflon
surface for his cool

raps, Jeff’s sound
is anchored to the
street by hip-hop
beats.

Qwest will use a
long lead time

CLEVER JEFF between the setup
and the planned
Oct. 11 release of the Jeff’s first album,
“Jazzhopsoul.”

Greg Peck, VP of promotion and
marketing for Qwest Records, cites
WPGC Washington, D.C., and KMEL
San Francisco as typical of the top 40/
rhythm crossover stations that could
play an important part.in breaking the
act. “Crossover stations like those are
on the cutting edge of black
contemporary music and are more
likely to give the music an
opportunity,” he says.

At the same time, the label is
hedging its bets by servicing a music-
only remix (eliminating the rapping) to
adult R&B, adult alternative, and other
upper-demographics radio stations.

Clever Jeff, whose real name is Jeff
Jones, describes his music as “mature
hip-hop.” He says that the lyrics are
crisp, both in sound and intellect.

Jones is confident he will find an
audience, saying, “I think London and
New York will really like my sound.

People tend to want to listen to the
same thing, but these towns seem to
have their ears open a little more.”

Qwest’s Peck says the marketing
department began its pre-promotion
campaign early by working on
consumer awareness at the
underground level,

The first single, “The City,” shipped
Aug. 2. Along with remixes, the single
has a B-side titled “Late Night Trip.”
Peck says the long lead time before the
album release is being used to build a
larger following and to allow radio to
become familiar with the act before the
heavy push begins.

Says Peck, “Radio is extremely
important, once we get to that level.
But we want to set the project up well
enough so that when it does go to radio,
it will be in regular rotation, and not
just be played at midnight, or on
weekend shows.”

The label will be hanging Clever Jeff
posters everywhere possible and
issuing stickers that ask, “Who is
Clever Jeff?” The publicity department
is also targeting rap periodicals for
coverage.

As for video, Peck says the label
wants to show Clever Jeff “in a
different light than with most hip-hop
people, because his music is more jazz-
influenced—so it will have a more
sophisticated feel.”

Independent retailers will be
provided with stickers as bag stuffers,
and offered support with singles
giveaway promotions. “We’ll be
offering vinyl product to DJs and
others who use turntables early on to
help spread the word,” he says.

(Continued on page 21)

affiliation and the recent political
events in his homeland.

Says Butler, “While I've been un-
dergoing changes in my career,
South Africa has also been experi-
encing a new freedom, and ‘Celebra-
tion” is my way of recognizing how it
feels to be a South African with all
the changes that have gone on. For
me, this is definitely a time to cele-
brate.”

One of the album’s key cuts, “Jo-
die,” features jazz heavyweights
Herbie Hancock, Ron Carter, Grady
Tate, and Michael Brecker.

As a result of his reputation as a
dynamic live performer, Butler has
been a constant draw in the U.S.
marketplace, performing club dates
and jazz-flavored concert packages
without benefit of a consistent string

(Continued on page 21)

For The Children. LeBaron Taylor, senior VP of corporate affairs for Sony Music
Entertainment inc., hosted a pre-Janet Jackson concert reception, sponsored by
Sony, to celebrate funds raised for the Marian Anderson Sickle Ceil Anemia Care
and Research Center at St. Christopher's Hospital for Children in Philadeiphia.
The money raised will help maintain the hospital's Higher Ground Educational
Program, and will provide support for research aimed at eliminating sickle celf
disease. Pictured with children from the hospital, from left, are Caivin Bland,
president/CEO, St. Christopher's; Dr. Marie Stuart, chief of Hematology &
Oncology, St. Christopher’s; Taylor; and actor Paul Anthony.

FOXXY MOVE: The folks at Fox Records celebrated
the release of Jamie Foxx’s debut album, “Peep
This,” with a food-and-drink fest at Georgia, a Los
Angeles restaurant. So far, it appears that the label’s
initial apprehension that John Q Public might not per-
ceive Foxx as being serious about a career in music
(he’s also a comedian) is unfounded. The album bowed
on the Top R&B Albums chart at No. 12 last week, and
Foxx’s first single, “Infatuation,” has spent 10 weeks
on the Hot R&B Sin-
gles chart, breaking
into the top 40.

The
Rhythm
and the

Blues .

FOX SAVE THE
QUEEN: Motown re-
cording artist Queen
Latifah, already a TV
star courtesy of her
role on the hit series
“Living Single,” will
host her first TV spe-
cial, “AT&T Pres-
ents: Queen Latifah
And Friends,” Aug.
11 on the Fox net-
work. The show,
which features guest performances by Boyz II Men,
Arrested Development, All-4-One, and Heavy D.,
was taped during a Motown party at the House Of
Blues in Los Angeles. Also on the bill are cameos by
Shai, KayGee (Naughty By Nature), and Shaquille
O’Neal.

HONORABLE MENTIONS: Perspective recording
act Sounds Of Blackness, its musical director Gary
Hines, and broadcast veteran and former president of
Urban Network Jerry Boulding will be honored dur-
ing the 13th Annual Minnesota Black Music Awards,
Sept. 2, at the Hyatt Regency Hotel in Minneapolis.
The celebration is in conjunction with R&B station
WRNB'’s 10th anniversary.

The awards show is part of Black Music Expo '94,
a three-day event that features music business work-
shops, industry exhibits, and performances from more
than 50 new acts.

Fox Records ‘Infatuated’ With Jamie Foxx;
Fox Network Dedicated To Queen Latifah

by J. R. Reynolds

DA DOPE ON DARP: Former Arista publicity di-
rector Audrey LaCatis has moved to Atlanta-based
DARP Inc. (Dallas Austin Recording Projects).
DARP is an umbrella entity covering several Dallas
Austin-owned ventures, including R&Beats and
Rowdy Records (both distributed by Arista); Limp, a
production entity with EMI; the Swat Team, a staff of
producers/songwriters; and DARP Studios, a full-
service recording facility.

S OUNDBITES:
How do you throw a
party and not have to
invite anyone? Pop in
Queen Ida’s latest
GNP/Crescendo disc,
“Mardi Gras!,” then
open a cold one. Her
musical style consists
of tempered Loui-
siana zydeco and will
keep your feet stomp-
ing all night. Ida re-
cently performed to a
packed “house” on
the Santa Monica
Pier in Los Angeles . . . Listen for the Teddy Riley re-
mix of the Rolling Stones’ current single, “Love Is
Strong” . .. Look for “B.Y.0.B.,” the first album from
Michael Ivey’s 13records/Rykodisc imprint. The set
contains rich harmonic impressions from R&B, hip-
hop, go-go, and jazz. Be prepared for a stimulating
sonic journey through an alternative black music
world . . . Caliber Records debuts the West End Girls,
a trio of vocalists with a hip, pop/R&B style. The group
should go over especially well with top 40/rhythm
crossover and mainstream stations. Although the act
offers lots of groovin’ tracks, look for roots R&B sta-
tions to be initially gun-shy. The act performs a “Reu-
nited” cover, featuring vocals by Howard Hewett.

LOCATION CHANGE: The Juvenile Diabetes
Foundation’s International Music Industry Dinner on
Sept. 22 will take place at the Sheraton New York Ho-
tel.
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
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45 | 43 | 26 5 | NICE & SMOOTH RAL 523336*/ISLAND (9.98/15.98) JEWEL OF THENILE | 13 RE-ENTRY 2 D.J. KOOL CLR 7201 (9.98/14.98) - 20 MINUTE WORK OUT | 95
4 | 45 | 37 | 11 | JERU THE DAMAJA PAYDAY 12401 1/FFRR (9.98/14.98) THE SUN RISES IN THE EAST | 5 RE-ENTRY | 7 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 82

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). & RIAA certification for shipment of 1 million units (500,000 for EPs}, with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. [l indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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HOT R&B HEI:IIHBENT AIIII'lAY

R&B SINGLES A-Z

ASCAP/Sony, ASCAP/EMI Btackwood, BMI) HL
21 NEVER LIE (Hook, ASCAP/Zomba. ASCAP/Teaspoon.

Billboard.

FOR WEEK ENDING AUGUST 13, 1994

] TITLE (Publisher — Licensing Org.) Sheet Music Dist. a
39 100% PURE LOVE (Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP) HL
15 90'S GIRL {Louis St., BMI/Scrap Pyle, BMl/Truteazin’ Type
Nite, ASCAP/Donril, ASCAP/Zomba, ASCAP/Mr Peanust Butter, ™
Compiled from a national sample of airpiay supplied by Broadcast Data Systems Radio Track service. 75 R&B stations ASCAP/Smokin’ Sound, ASCAP/WB, ASCAP) CPP/WBM Compiled from a national sub-samptle of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by ¢ross- 57 ACTION (EM! Blackwood, BMI) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 43 AFRO PUFFS (Suge ASéAP) SoundScan
6 ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie-
<« x| < | x Loo, BMI/Warner-Tamerfane, BMI) HL/WBM Tl -
g g 5 g g é 26 ANYTHING (FROM ABOVE THE RIM) (Wamer-Tameriane, Hly|8 é w8
2o | 8| TimLE > o | 2| TTLE BM\/nterscope Pearl, BMi/Bam Jams, BMI) WBM i E g T i E 2 I
44 w = = = W
Z | 5 | £ | ARYIST (LABEL/DISTRIBUTING LABEL) Z | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) 1 ANY TIME, ANY PLACE/AND ON AND ON (Black ice, Z | 3| £ | ARTIST (LABEUDISTRIBUTING LABED) I | 2| £ | ARTIST (ABELDISTRIBUTING LABEL)
BMI/Fiyte Tyme, ASCAP) WBM
* x ) * % 82818 WHEN | GIVE MY LOVE 46 ANYTIME YOU NEED A FRIEND (Sony Songs. BMI/Rye aa WHEN t GIVE MY LOVE
= NN?LA: KEITH SWEAT (ELEKTRA) Songs, BMI/WB, ASCAP/Waliyworld, ASCAP) HL/WBM * % NO. 1T & * 38)) 45| 4 | KeiTH SWEAT (ELEKTRA)
12113} A IME, ANY E - EVERYTHING 1S GONNA BE... 7 BACK & FORTH (Zomba, BMI/R Kelly, BMI) CPP 1) FUNKDAFIED
JANET JACKSON (VIRGINY 2 wis at No. #°| | 39 | 35| 4 | SoUNDS OF BLACKNESS (PERSPECTIVE) 19 BACK IN THE DAY (Interscope, ASCAP/Ahmad, L)} 1 11} 57 BRAT (50 S0 DEF/CHAGS) 8 whs at No, 1 [39) e
) MISS YOU BIGGEST PART OF ME ASCAP/WB, ASCAP/Kendal, ASCAP) WBM = L
2|1 AARON HALL (SILAS/MCA) 40|38 | 10| TadEs Reprise) 36 2;%%?: PA_:‘TdOFBm mndswept Pacific, 2)2]3 glﬁ&’f&cv&lcjzlsjralc BEAT/ATLANTIC) 083 ES’ENASDE.([&‘AEVE‘RI!‘(;:%IRE/REPRISE)
N ongitude, M =
o ] [ 4D 48| 26 | HOW MANY W Ay aRisTAl 17 BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick 3)| 4 |11 | JOOTSEE ROLL 39)] @ [ ANTIMEROUINEEDINFRIEND
— Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color It
(4)] 5 | 30 | ALWAYS IN MY HEART 47| 40| 12 | BACKIN THE DAY Funky, ASCAP/Saja, BMI/Troutman, BMD CPP/HLWBM | | 4| 7 | 16 | ! MISS YOU 3 PUMP
4 TEVIN CAMPBELL (QWEST/WARNER BROS.) AHMAD (G . . . 4 AR
o B - IANT) . 38 BOP GUN (ONE NATION) (Gangsts Boogie, ASCAP/WB, AARON HALL (SILAS/MCA) VOLUME 10 (IMMORTAL/RCA)
54|17 43| 45| § | 100% PURE LOVE ASCAP/Deep Technology, ASCAP/F ull Keel, ASCAP) FANTASTIC VOYAGE WORKER MAN
AALIYAH (BLACKGROUND/JIVE) t CRYSTAL WATERS (MERCURY) 93 BUCKTOWN (Stolen Souls, ASCAP/Bucktown, 3113 £o0LI0 rommyY Bov) 41119 | Phra (Eric)
%) 13| 7 | AT YOUR BEST (YOU ARE LOVE} T AFRO PUFFS ASCAP/Bootcamp, ASCAP/Misam, ASCAP) ANY TIME, ANY PLACE ROMANTIC CALL
2 AALIYAH (BLACKGROUNDLJIVE) #4)/ 57 | 2 | THE LADY OF RAGE (DEATH ROW) 87 CAN IT BE ALL SO SIMPLE (Colgems-EMI, ASCAP) 6| 6 | 11} JANET JACKSON (VIRGING I 71| 2 | patRa FEATURING Y0-Y0 (EPIC)
Fa— THE RIGHT KINDA LOVER INFATUATION 61 CAN'T GET ENOUGH (Ecaf. BMI/Sony Songs. = A E
1718 PATT) LABELLE (MCA) i“f_ 46| 6 JAMIE FOXX (FOX) BMI/Browntown Sound, BMI/Yab Yum, BMI/Sony, BMI) IDRRRL Emﬁ}\(n%mn DAY 3|20 ¥gr5': &E:%JTLEF‘?\I(?U%\%IDSJ}S ME
= . = 78 CAN U GET WIT IT (DeSwing, ASCAP/EMI, ASCAP) ]
PLL MAKE LOVE TO YOU N YOUR LOV
81— 1| 1 | Bovzii MEN MOTOWN) 46)| 65| 2 | winteneaD ERgS (MOTOWN) 82 CAPTAIN SAVE A HOE (Zomba. BMI/E-Forty. BMI) CPP 8133 m’;ﬁagﬁjé (VIOLATOR/RAUISLAND) 642 Eguhg%ﬁg%grﬁ?gs%gm BROS.)
WILLING TO FORGIVE LET ME LOVE YOU % LD e kil L veie) 1 SWEAR THE MOST BEAUTIFUL GIRL )
GIRL IN...
9| 6 | 17| ARETHA FRANKLIN (ARISTA) 47| 44110 | i A HATHAWAY (VIRGIN) 85 éi%’gﬁgi?‘;; (;\ric(?:é%ox*:)s%;e)cial - 919 |14 AU 20N BUTZZATLANTIC) 38| 28 | 4T NPG/BELLMARK)
10 12 WHEN CAN | SEE YOU SWEET FUNKY THING BMH/Misam, ASCAP/Target Practice, ASCAPVar WILLING TO FORGIVE CAPTAIN SAVE A HOE
[0 12 | 10| gagvenck epicy 48|50 | 4 | BreRnac emn) White, ASCAP/DAMAST: ASCAP}Zomba, ASCAP%a” 10| 5 | 17 | ARETHiA FRANKLIN (ARISTA) 421 11| Fli0 Sick wio' 1mive)
1 FUNKDAFIED IT SEEMS LIKE YOU'RE READY Merchant. ASCAP) CPP FUNKY Y-2-C CTION
10| 10| D3 BRAT (S0 SO DEF/ICHAOS/COLUMBIA) 49|33 [ 25| g gLy owe) 92 DEEP DOWN (Polygram Int', ASCAP/Maynes, 1|9 | PUPPIES (CHAOS/COLUMBIA) 70 | 3 | TERROR FABULOUS (EASTWEST)
YOUR BODY’S CALLIN’ AGE AIN'T NOTHING BUT A... ASCAP/Salt Dee Nutz, ASCAP/Lanoma. ASCAP/EMI BACK & FORTH WEEKEND LOVE/BLACK HAND SIDE
12| 935 gikely ove) 50151 | 5 | XaLivaR (BLACKGROUNDONE) April. ASCAP) 12| 10| 16 | 1030 fvar (BLACKGROUND/IVE) 4915 | QUEEN LATIFAH (h%TOwN e a2
3 I'D GIVE ANYTHING o WHERE MY HOMIEZ?, .. 71 DIARY OF A MADMAN (Prince Paul, BMI Berkeley. 7
13) 16 GERALD LEVERT (EASTWEST) 51) 54| 10 ILL AL SKRATCH (MERCURY) . S%C#f;/\:/:;ﬁgc gw}lgHz;gn‘rjt%nH Bg:lg(‘;él:r‘;s[ E:#Azges: BMI) w3 mAEIsA\/leTﬁRLEI!(;MCA) —| ! 5558?»?‘3552@?55&%3/5535
STROKE YOU UP CAN'T GET ENOUGH Y REGULATE DUNKIE BUTT
141 24| 3 | 2ANGING FACES (BIG BEAT/ATLANTIC) 52| 4117 EL DEBARGE (REPRISE) (Last Song, ASCA_P/T hird Coast, ASCAP) 141 8 | 15| WARREN G & NATE DOGG (DEATH ROW) 53139 | 35 GauGe (STREET LIFE/SCOTTI BROS.)
"M NOT OVER YOU | BELIEVE 63 DON'T STOP (Donril. ASCAP/Zomba, ASCAP/Abdur Rahman, A 5
15| 8|16 53|49 (20 ASCAP/Smokin’ Sound, BMV/EMI April. ASCAP) CPP 15) 22 | 8 | WHEN CAN I SEE YOU 40 | 13 | CROOKLYN
CE CE PENISTON ;A&M/PERSPECTWE) SOUNDS OF BLACKNESS (PERSPECTIVE) 25 DO YOU WANNA GET FUNKY (Cole-Cliviles, U BABYFACE (EPIC) THE CROOKLYN DODGERS (40 ACRESYMCA}
AND ON AND ON N Joy ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL 16 BOOTI CALL WHAT ABOUT US
16 | 14 | 12| 5NET JACKSON (VIRGIN) 94} 60| 2 | BLACKSTREET ONTERSCOPE) 95 EASE MY MIND (EMI Blackwood, BMY/Arrested 16)| 24 | 8 | B ACKSTREET (INTERSCOPE) 57| 6 | JopEci UPToWNMCR)
WHAT ABOUT US ANYTIME YOU NEED A FRIEND Development, BMI) HL THE RIGHT KINDA LOVER WARRIORS DRUM
17 [ 11| 16| Jopee wprownmica) 35 521 12 | \aamiaH CAREY (COLUMBIA) 86 EASY COME, EASY GO (Harrindur, BMI/Joe Public. 17| 16 | 12 | paTyy LABELLE tMCA) 55 | 13| KiNG JUST (BLACK FIST/SELECT)
ANYTHING 0 SOUTHERNPLAYALISTICADILLACMUZIK BMI/Ensign, BMI) CPP Y ’ ' 1
18| 15| 21 | Swv (rea) 36)] 56 | 2 | GUTKAST (LAFACE/ARISTA} 81 :ggx Pr/(: LOVEP(WB, A:é)é:éEl\gFS,.P?vSngP/Almo. 18| 15 | 12 | JOUR BODY'S CALLIN 58| | SCaN U SET W
o) SLOW WINE = WHOSE IS IT? DuthiEOWeRta-EAL) M GIVE IT UP SLOW WINE
197191 9 | Tony! TONI TONE! (WING/MERCURY) S| 64 | 5 | WELvin RILEY (Mca) 51 i‘égi;};;"%gdggc;fe 53352;‘/‘:;;”3’2‘: LYT‘;-CAP) 18| 12| 5 | pUBLiC ENEMY (DEF JAWRALISLAND) — | 1 | TONY! TONIt TONE! (WING/MERCURY)
) . W X id. L
2018 |14 295 GIRL (58)| 62 | 3 | BOP GUN (ONE NATION) 13 FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy (20)| — | 1 [ FLAVA IN YA EAR 43| 7 | OLD TO THE NEW
KGIRL (KAPE| B . . /
ZL(:CV gu “(I ANNFZR;:)T — fg ;:S; (PngTLTY) ASCAP/Portrait-Solar. ASCAP/Circle L ASCAP) HL CRAIG MACK (BAD BOY/ARISTA) | NICE & SMOOTH (RAL/PGD}
0 ER N Sani BOP GUN N NS, N
2L} 22| 4 | ¢ycMUSIC FACTORY (COLUMBIA) 89) 63 | 3 | 6580vz (RIP-M a :;?:X?,)I YA EAR (For Ya Ear. ASCAP/Janice Combs, nl19] 3| cuGBE (Pg?org—:%mo ) 613 y;?vaoL»,: vsp CIWEREER
BOOTI CALL CTION 2 FUNKDAFIED (So So Def, ASCAP/EMI April. ASCAP/Air 'M NOT OVER YOU PUMPS AND A BUMP
22| 17 | 13 | BIACKSTREET (NTERSCOPE) 80)| 69 | 2 | TERROR FABULOUS (EASTWEST) Control, ASCAP) 2|17 | 16| cECE PENISTON (AGM/PERSPECTIVE) 441 22 | {i5mMER GIANT) |
I'M READY 1) TONIGHT | 31 FUNKY ¥-2-C (No Hassle, ASCAP) AL IN MY HEART ANYTH)
B3(20)26 TEVIN CAMPBELL {QWEST/WARNER BROS ) 611 —| 1 SWEET SABLE (STREET LIFE/SCOTTI BRDS.) 40 GIVE VT UP (Suburban Funk, BMI/Bnng The Noize. 3237 TE\X!IACVASMPBELL (Qv%ésRT/WARNER BROS.) a7 Swv (RCSG
] BMI/Def American, BMI) - - B
NUTTIN’ BUT LOVE LOVE ON MY MIND
1% HEAVY D & THE BOYZ (UPTOWN/MCA) 62 | 67|19 | yScaPE (S0 50 DEF/COLUMBIAI 45 GOT ME WAITING (E-Z-Duz-lt, ASCAP/Pete Rock, 282610 %ﬁ&%"m L R % |7 &I{\Jﬁ'ALGBgLﬁr& I(‘L?)SD?FI{'(!'AP)LE
25| 21| 27 | YOU MEAN THE WORLD TO ME 63| 68 11 | BLACK HAND SIDE ﬁggﬁgmvﬁ?mw Aorl. ASCAP/Uncle Romme's: | 1Tt | 6 | TAKE IT EASY [} | NOTHING HaS EVER FELT LIKE THIS
I TONI BRAXTON (LAFACE/ARISTA) QUEEN LATIFAH (MOTOWN) ol WS T e o £ MAD LION (WEEDED/NERVOUS) RACHELLE FERRELL (MANHATTAN)
26( 29| 7 SPEND THE NIGHT 64667 WHERE IS MY LOVE? Chappell. BMI/Lanoma, I{SCAP/EMI April. ASCAP) HL 2625111 90'S GIRL __| 1 | SOMEONE TO LOVE
N-PHASE (MAVERICK/SIRE/REPRISE) EL DEBARGE (REPRISE) 98 HERE | AM (Lu Ella, ASCAP/EMI, ASCAP/Kemi, ASCAP) BLACKGIRL (KAPER/RCA} “| 1 | MINT CONDITION (PERSPECTIVE)
y REGULATE 3 BLACK COFFEE 60 | BELIEVE (Fiyte Tyme, ASCAP/Bridgeport, BMI) WBM &7 NAPPY HEADS PART TIME LOVER/'M STILL...
g _27 8 | WARREN G & NATE DOGG (DEATH ROW) 63) 1 | FEAVY D & THE BOYZ (UPTOWN/MCA) 14 1'D GIVE ANYTHING (Full Keel. ASCAP/Farrenft, 27 37| 10 FUGEES/TRANZLATOR CREW (RUFFHOUSE) 50 | 19| | Town/AL 6. SURE! (DEATH ROWS
| TURN DOWN THE LIGHTS < HAPPINESS ASCAP/Farren Curtis, BMI/Longitude, BMI/August Wind, SENDING MY LOVE NONE OF YOUR BUSINESS
(28 58 SHANICE (MOTOWN) 66)) 72| 3 | GiLLY LAWRENCE (EASTWEST) BMIyAibert Paw, BMI/Curbsongs, ASCAP/Mike Cur, BN | | 28 | 28 | 13 | ZFANE qLLTowNMOTOWN) 63| 3 | SALT-N-PEPA (NEXT PLATEAU/LONDON)
= SUMMER BUNNIES | SWEAR 97 1 GET THE JOB DONE (EMI April, ASCAP/So So Def, ;
(29) 34 R KELLY UVE) 67 | 53 | 1| 54 'one umzzmTiantio ASCAP/Ful Keel, ASCAP/Air Control. ASCAP) 29,) 18 | B2 S UTHERNELAYALISTICADILEACMUZIK 2Bl | e e
30| 2 SOMEONE T0 LOVE 68|59 |11 | SOMEWHERE 18, LCLIMAKEICOVEQ YOUl(SonyjSongsTEMI/Ecat WHERE MY HOMIEZ? PLAYER'S BALL
MINT CONDITION (PERSPECTIVE) SHANICE (MOTOWN) BMI) 30| 20| 8 | || AL SKRATCH (MERCURY) 54 | 28 | GUTKAST LAFACE/ARISTA)
e WAITING = oD 3 1 MISS YOU (MCA, ASCAP/lamron, ASCAP/Sweetness, T T — OvE
7 DO YOU WANNA GET FUNK LIEVE IN LOV
a2 HEAVY D & THE BOYZ (UPTOWN/MCA 89175 | 2 | pUGEES/TRANZLATOR CREW (RUFFHOUSE) = m"Ng'“T OVER YOU (Last Song, ASCAP/Third Coast 31333 C+C MUSIC FACTORY (COLUMBIA) 46 | 23 | TEDDY PENDERGRASS (ELEKTRA)
37 NEVER LIE MY HEART BELONGS TO U ASCAP) ' ' 100% PURE LOVE SWEET POTATOE PIE
32 42 IMMATURE (MCA} 7016116 jopect wrtowrmica) 37 I'M READY (Ecaf, BMI/Sony, BMI) HL 3227 | 14| CRYSTAL WATERS (MERCURY) 62 | 21 | 5OMING (OUTBURST/RALICHADS)
47 THISD.J. T FLAVA IN YA EAR 47 INFATUATION (Foxxhole, BMI) DIARY OF A MADMAN WRONG SIDE OF DA TRACGKS
331371 6 | warrend (VIOLATOR/RAL/ISLAND) n 1 _CRAIG MACK (BAD BOY/ARISTA) 76 INNER CITY BLUES Uobete, ASCAP) CPP 33|29 | 7 | GRAVEDIGGAZ (GEE STREETASLAND) —| 1| armiFacTs (B1G  BEAT/ATLANTIC)
- FANTASTIC VOYAGE THE MOON 29 ) SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP) ] I'D GIV " H MY
34) 36 | 11 COOLIO (TOMMY BOY) 1215517 ERIC ROBERSON (WARNER BROS.) WBM/CLM ' W—11 GERELD ELE%E‘JJ (EL’;‘?WEST) 2|9 AOTR!BE CGAOLPED QUEST UIVE)
96 1T'S A SUMMER THANG (Third Coast, ASCAP/Note By
LOVE i THROUGH THE RAIN WHi T7 OT ME W,
3_32 7| Nona GAYE & 4 (NPG/BELLMARK] §K) 1| TANYA BLOUNT (FOLYDOR/ISLAND) i miNANSACé?vouns TRp—— 35/36| 7 MEL\(I)IEER"LSEVI (MCA) 60 | 21 &EALV |§ & Tﬁ'gTégfz (UPTOWN/MCA)
ac Jam —T
WEEKEND LOVE 94 TONIGHT y INFATUATION THE WORLD IS YOURS
36 (31| 5 | QUEEN LATIFAH (MOTOWN) 18)| 74 | 2 | ySCaPE (50 SO DEFICOLUMBIA) 9 'éEMTI /mﬁrﬁgaﬂlﬁimﬁjﬁﬁgmv [ntecscoetrealt 36 |32 | 11| javie Fomx Fox 9 [ 7| Nas CoLumBIA
THE PLACE WHERE YOU BELONG %3 ROMANTIC CALL 69 LOVE ON MY MIND (So So Def, ASCAP/EMI April NUTTIN’ BUT LOVE BUCKTOWN
3 30J_ | shai ca) B 1 | PATRA FEATURING YO-YO (EPIC) ASCAP/Full Keel, ASCAP/Air Control, ASCAP) :L',WBM 37130 7 | firavy 0 & THE Bovz (UPTOWN/MCA) 768 14| SWHF-N-WESSUN (WRECK/NERVOUS)
() Tracks moving up the chart with airplay gains. © 1994 Billboard/BPt Communications. 64 THE MOON (Smoke Effects, ASCAP) ") Singles with increasing sales. © 1994 Billboard/BPI Commumcanons and SoundScan, Inc.
52 NAPPY HEADS (Tete San Ko, ASCAP/Obverse Creation.

56 ROMANTIC CALL (Howie Tee. BMI/Irving, BMI/Zomba,

TOOTSEE ROLL (Downlow Quad, BMI)
TURN DOWN THE LIGHTS (Bobizzz, BMI/Meltree,

e TNITOTE ST IEIWAY ol cors ASCAP) CPP ASCAP/Aunt Hilda, ASCAP/Street Knowledge. ASCAP)
1 70 NO GUNS, NO MURDER (Dope On Plastic. 89  SEE ME (Zomba, BMI/Wamer-Tameriane, BMI} CPP/WBM BMI/Sony, BMI)
TEDDYPENOFRGRASS (EVERTRA) JANETJACKSON N IRGIN) ASCAP/BAMB. BMD) 5 SENDING MY LOVE (9th Town, ASCAP/Naughty, UNITED FRONT (EMI Blackwood, BMU/Arrested
211 TREAT U RITE 15|92 MY LOVE 99 NONE OF YOUR BUSINESS (Sons Of K-oss, ASCAP/WB. ASCAP) WBM Development, BMI)
ANGELA WINBUSH (ELEKTRA) MARY J. BLIGE (UPTOWN/MCA} ASCAP/Out Of The Basement. ASCAP/Unart, BMI/Next 22 SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
3| |1 | THE mOST BEAUTIFUL GIRL.. 16112 | 11 | GROOVE THANG Plateau, ASCAP) CPP And More, BMI) ASCAP/S.1.D, ASCAP)
& (NPG/BELLMARK) ZHANE (ILLTOWN/MOTOWN} 75 NOTHING HAS EVER FELT LIKE THIS (Aural Elixir, 35 SOMEONE TO LOVE (New Perspective, ASCAP) WHAT ABOUT US (EMI April, ASCAP/DeSwing Mob,
e BUMP N' GRIND 17 |16 | 15 | NEVER KEEPING SECRETS ASCAP/Rosalie, ASCAP) , 68 SOMETHING'S WRONG (BUMP N’ GRIND) (Zomba, ASCAP/Saja, BMI/Troutrman, BMI/Devell-Up-Mo, BMI) WBM
R. KELLY (JIVE) BABYFACE (EPIC} 28  NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI April, BMI) CPP WHAT CAN | SAY TO YOU (T0 JUSTIFY MY LOVE)
ASCAP/Eazy-Duzit, ASCAP) HL 66 SOMEWHERE (EMI April, ASCAP/Shanice 4 U, (Zomba, ASCAP/Ar & Rhythm, ASCAP/Pocketown.
5111 mﬁm {’g,"g%ﬁ;’gv’},.mmm 18)18| 7 fg?.?ﬁé&‘é%,}',?&f'cm 94 OH MY GOD (Zomba, ASCAP/Jazz Merchant, ASCAP) CPP ASCAP/KG Blunt, ASCAP/Babydon, ASCAP/Sony, ASCAP)
- 74 OLD TO THE NEW (Nice & Smooth, ASCAP/Phat Kat. ASCAP/Zomba, ASCAP/Isaya He's Funky, WHEN CAN 1 SEE YOU (Sony, BMI/Ecaf. BMI)
B (A 18] 1 J/WORKER MAN BMI/EMI Biackwood, BMI) HL ASCAP/Pencrysha, ASCAP) CPP WHEN | GIVE MY LOVE (eth Sweat, ASCAP/E/A, ASCAP/WE,
- v 100 OUTSIDE YOUR DOOR (Wamer-Tameriane, 44 SOUTHERNPLAYALISTICADILLACMUZIK (Grat ASCAP/Scottsvile, BMVEMI Blackwood, BMP) WBM
7| 3|2 | OLDTIMES' SAKE 20 | 21 | 22 | ANNIVERSAR BMRevolutonary Jazz Giant, BMI/Nomad-Noman, BMI) WEM Booty, ASCAP/Chrysalis. ASCAP/Stiff Shirt. 42 WHERE MY HOMIEZ? (COME AROUND MY WAY)
SWEET SABLE (STREET LIFE/SCOTT! BROS.) TONY! TONI! TONE! (WING/MERCURY) 90 PEACE SIGN (TMC, ASCAP/Far Out, ASCAP/Pongram BMI/Organized Noize. BMI) CPP (Brian-Paul, ASCAP/Gabz, ASCAP/I1C, ASCAP)
8 | g | 3 | ROUND AND ROUND 21|13 | COMIN' ON STRONG Int'l, ASCAP) 27 SPEND THE NIGHT (Zomba, BMI/R Kelly, BMI) CPP 43 WHOSE IS IT? (MCA, ASCAP/Deedle Dee, ASCAP)
GLENN JONES (ATLANTIC) SUDDEN CHANGE (EASTWEST) 32 THE PLACE WHERE YOU BELONG (FROM BEVERLY 4 STROKE YOU UP (Zomba, BMi) CPP 10 WILLING TO FORGIVE (Ecaf, BMI/Seny, BMI/Warner-
9’| 6| 6 | AND OUR FEELINGS 22119 22 | SHOOP HILLS COP 11t) (Music Corp. Of America, BMI/Gasoline 50 SUMMER BUNNIES (Zomba, BMI/R.Kelly, BMI/Taking Tamerlane, BMI/Boobie-Loo, BMI) HL/WBM
BABYFACE (EPIC) SALT-N-PEPA (NEXT PLATEAU/LONDON) Alley. BMiNandy, ASCAP/MCA, ASCAP/Petrol Lane, Care Of Business, BMI) 77 THE WORLD IS YOURS (Pete Rock. ASCAP/III Will,
ASCAP/G.Spot. BMI/Yppahc, ASCAP/Sony, ASCAP) CPP 54 SWEET FUNKY THING (MCA, ASCAP/Matak. ASCAP/Skematics, ASCAP/Zomba, ASCAP) CPP
10 10| 15| CANWETALK ~  warnereros) | | 23] 20] 2 | HOW SO NPR HKEST 73 PUMP (Troutrman, BMI/Saja, BMI/Rubber Band, BM) WBM ASCAP/Mygag. ASCAP/Polygram, ASCAP/Mad Fly, ASCAP) 65 YOU DON'T HAVE YO CRY (3 Boyz From Newark.
; UST KICKIN' IT 84 RECOGNIZED THRESHOLDS OF NEGATIVE STRESS 53  TAKE iT EASY (Misam, ASCAP) ASCAP/Polygram Int'l, ASCAP/Zomba, ASCAP/Black
1|77 | Do (roRepcrve) 24| 22| 24 | 38505 50 oEFcoLume Uugganaut Plastic, ASCAP/Rogli, ASCAP/EMI. 23 THIS D.J. (Warren G, ASCAP) Hand, ASCAP) CPP
GH UMAN NATURE) e P ASCAP/Dysfunktional Family, ASCAP) 79 THIS IS FOR THE LOVER IN YOU (Epic, BMI/Solar. 34 YOU MEAN THE WORLD YO ME (Stiff Shint.
12052 Rl T HERE (HUMAN NA 25117112 24 REGULATE (FROM ABOVE THE RiM) (Suge, BMI/Silver Sounds, ASCAP) BMI/Warner-Tamerlane, BMI/Ecaf, BMI/Sony Songs,
SAUT,N;RE PAERIVORUR (N EXTIRUATEAU) ASCAP/Warren G, ASCAP/WB, ASCAP) WBM 67 THROUGH THE RAIN (K-Jack Top 10, BMI/Boobie-Loo, BMI) HL/WBM
13 ] 15|24 | HEYMR.D.). Recurrents are titles which have appeared on the Hot R&B 9 THE RIGHT KINDA LOVER (Flyte Tyme. ASCAP/New ASCAP/Neroses. ASCAP) 11 YOUR BODY'S CALLIN' (Zomba, BMI/R.Kelly, BMI) CPP
ZHANE ‘FU‘VOR UNIV/ERIC) Singles chart for 20 weeks and have dropped below the top 50. Perspective, ASCAP) WBM 59  TONIGHT (Stiff Shirt, BMI/Organized Noize, BMI) 58  YOUR LOVE iS A... (K&J, BMI/Sony, ASCAP)
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TAKE 6 ADDS INSTRUMENTS ON NEW REPRISE SET

(Continued from preceding page)

similar groups is that it has devel-
oped atrack record and has an estab-
lished core of listeners—the gospel
and contemporary jazz market—on
which to build.

“There are a lot of one-hit groups
out there, but Take 6 can write, ar-
range, produce, and perform,” he
says. “And because they’ve been
around since the late '80s, they're
readily identifiable by their original
fan base.”

The group’s new instrument-sup-
ported music seems 10 have made a
difference demographically, gaining
the attention of younger listeners.

“[The single] tested really great

for us,” says R&B/mainstream
WVEE Atlanta MD Rajeeyah Cha-
bazz, who says she was surprised
that younger listeners wanted to
hear the record. “I thought it would
be only adults, but we're also getting
good response from older teens,” she
says.

Top 40/rhythm-crossover KKSS
Albuquerque PD Roy Jynes agrees.
“I didn’t know about the act prior to
this [record]. But the familiarity is
there for the audience. Kids and
adults are familiar with the single.”

At retail, Jordan says Reprise is
attempting to hold onto the group’s
gospel following by maintaining its

JONATHAN BUTLER RESURFACES ON MERCURY

(Continued from page 16)

of hit singles. Butler characterizes
his split with Jive as less than amica-
ble, noting, “Things changed over
the years, and the relationship dete-
riorated really fast toward the end.”

When Mercury’s Eckstine visited
him in London in 1993, Butler was
prepared with a plethora of material
he had written while legal aspects of
his departure from .Jive were being
completed.

Butler began recording “Head To
Head” in July 1993, and finished the
project earlier this year. With But-
ler’s established appeal in Europe

and Japan, Eckstine adds that Mer-
cury is focusing strongly on the al-
bum’s international possibilities,
with Butler looking forward to per-
forming again in his homeland.
Says Butler, “Although all my al-
bums have been released in South
Africa, T haven’t done a show there
since I left in 1984. With this record,
I'm hoping to tour the country again.”
Butler will go on a promotional trek
tied to the release of “Head To
Head,” with kickoff events in Los
Angeles and New York. A U.S. per-
formance tour also is being set.

high visibility, and by marketing in
specialty and independent stores as
with previous releases, while reach-
ing out to the chains and rack ac-
counts with in-store materials and a
major trade advertising campaign.
Independent retailers continue to be
of particular importance, because
that’s where the act got its start with
the first album, he says.

“We're participating in advertising
campaigns with various indie retailer
coalitions,” says Jordan. “We want to
generate a great deal of in-store
play. And we have a high priority
with merchandising. This project is
unique in that it’s the first time I've
seen so much synergy from the dif-
ferent departments {at the label] as
a whole—from gospel to R&B to
pop.”

Royce Fortune, owner of
Inglewood, Calif.-based independent
Fortune Records, says that for sev-
eral reasons, “Join The Band” is
drawing a lot of interest on the part
of consumers who walk in and hear
it being played at his store. “Some of
it is out of curiosity, since Take 6
used to be a cappella only,” he says.
“Others are buying it because it's a
good record.”

Fortune, who is also president of
the 15-store United Independent Re-
tailers Assn. of California, says Re-
prise’s ad support has helped spur
sales. “The stores have a lot of dis-

plays,” he says. “Plus, we're always
talking the record up, and backing
that with a tot of in-store play. I think
the record’s success is more from in-
die retailers than radic.”

Reprise's Jordan says that al-
though focus singles were available
on previous albums, there were no
specific cuts that received concen-
trated airplay from R&B radio sta-
tions. Says Jordan, “Their past proj.
ects were album-oriented to a large
degree, and in addition to R&B play,
we received support from contempo-
rary jazz and AC stations.”

In 1988, the male sextet brought a
modern refinement to the doo-wop/a
cappella sound, which had its begin-
nings as early as the late '40s and
’50s. It was then that acts such as the
Orioles scared No. 1 R&B hits with
“It’s Too Soon To Know” (1948),
“Tell Me So” (1949), and “Crying In
The Chapel” (1953). In the late '60s
through the mid-'"70s, the Persua-
sions, an a cappella quintet, charted
with tunes such as “I Really Got It
Bad For You” and “One Thing On
My Mind.”

Take 6 helped re-ignite America’s
interest in doo-wop. The act’s self-ti-
tled debut album, which was certified
platinum by the Recording Industry
Assn. of America, altered the course
of R&B music—which had overcome
disco fever and was embracing early
hip-hop—and sent A&R executives

serambling for similarly styled re-
cording acts.

Avnet says the move to add instru-
mentation to the group’s music was
an inevitable evolutionary change.
“It's a plus and a minus. It’s a plus
because it allows the group to reach
out more to radio,” he says. “We can
also expand the stage show—with
guys singing with piano, and/or with
other instruments. It’s also harder,
though, because when we're touring,
it used to be the guvs and a road
manager. Now 18-20 people will be
needed, and more money.”

Avnet says a tour is being planned
to start in January 1995, beginning in
Japan. “We're hoping for an Ameri-
can tour, too, depending on the suc-
cess of the first two singles,” he says.

ARTIST DEVELOPMENTS

(Continued from page 16)

The biggest challenge, according to
Peck, is creating a recognizable
identity for Jones. “It’s become so
diversified in hip-hop that it’s harder
and harder to get consumer attention,”
he says.

Peck says an important way the
label will attempt to gain a captive
audience is through live shows. “We'll
begin immediately in the [San
Francisco] Bay area.” Jones is from
Berkeley, Calif. J.R. REYNOLDS
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Secret Of Kris Needs’ Success; Prescription’s ‘Gift’

ON THE BEAT: After plumbing
through a plethora of left-field
dance vibes and concepts, pro-
ducer/musician Kris Needs has de-
livered the brilliant single that his
diehard fans have always believed
he had tucked deep inside his brain.
Performing under the banner Se-
cret Knowledge with singer Won-
der, he takes punters on an emo-
tional roller coaster with
“Afterworld.”

Intended in large part as a trib-
ute to Wonder’s cousin, who is dy-
ing of complications resulting from
AIDS, the track is a chilling trance
epie, rife with ear-catching key-
board lines and computer-tweaked
sound effects. As Needs layers a ca-
thartic rhythm base with moody
melodies and sweeping percussion
breaks, Wonder chats, cries, and
wails about the pain of being left be-
hind, as well as the unknown realm
of life beyond death. Needless to
say, this is far from standard club
fodder, but it is crafted in such a
way that the record is accessible to
a large audience. It has been a
while since we have been this emo-
tionally moved by a dance record.
And they say there is no art to be
found in these hills. Without a
doubt, single of the week.

On a lighter note, how lovely it is
to welcome Chaka Khan back onto
the dancefloor with her first solid
club offering in a hot second. She
unleashes fierce notes on “Miles
Blowing,” a mover lifted from the
Fox Records soundtrack to “Sugar
Hill.” Khan is surrounded by twin-
kling disco colors lit by Wendell
Greene and Iki Levy, who greatly
improve upon Gary Haase’s solid
but somewhat passive original pro-
duction. With three bright mixes to
choose from, mainstream turntable
jockeys should pick one and watch
punters gag with glee. Can’t wait
for Ms. Thing to step forward with

s Dace
Breakouss

FOR WEEK ENDING AUG. 13, 1994
CLUB PLAY

1. FOREVER AND A DAY BROTHERS IN
RHYTHM PRESENT CHARVONI eric

2, HYMN MOBY eLextra

3, ZAMI GIRL ADELE BERTE! maco

4. WHISTLING IN PARADISE J. SOUND
TOOLS wocic

5. MARCH THE LOOK sexv

MAXI-SINGLES SALES

1. STRESS ORGANIZED KONFUSION
HOLLYWOOD

2. STAY (1 MISSED YOU) LiSA LOEB &
NINE STORIES rea

3. FOREVER AND A DAY BROTHERS IN
RHYTHM PRESENT CHARVONI eeic

4. IT TAKES TWO ROB BASE &
D.J. E-Z ROCK ProFILE

5. DEEP FOREST DEEP FOREST ssomusic

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

a new album,

MCA makes good on its promise
to deliver house remixes of “The
Place Where You Belong” by Shai,
a tune from the soundtrack to “Be-
verly Hills Cop IIL.” On his first
major-label outing, DJ Ronnie
Ventura’s post-production piques
curiosity about his production tal-
ents by laying a slinky groove that
supports the melody and lyries ex-
tremely well. Dubhounds should
dive into the “Roxy” version on the
B-side, with its array of jiggly

breaks and vocal loops. Quite nice. -

Speaking of MCA, the label is fi-
nally about to issue “Doop” by
Doop, which had a moment atop
European pop charts a while back.
Look for a double-record set of
mixes that includes fresh visions
from the mind of David Morales.

Clubland subseribers to

by Larry Flick

Enigma’s brand of soothing, ethe-
real musie will be happy to know
that “Age Of Loneliness,” the latest
single from the “Cross Of Changes”
album, has been refashioned in an
uptempo state of mind. Handled by
the act’s guiding force, Michael
Cretu, with Jens Gad, the track has
a pillowy trance personality that is
darkened with vibrating minor
keys and a hypnotic chanting. Es-
sential.

In other Virgin news, dance hon-
cho Rick Squillante is taking the
lead on the forthcoming Carleen
Anderson project by shipping
K-Klass versions of the set’s title
track, “True Spirit,” for immediate
dancefloor consumption. Now a
sprawling disco affair, the record
features a lively new voecal by
Anderson. Do not miss the boat on
this one.

The U.K.-headquartered, gay-
owned and -operated Well-Equip-
ped Records has another peak-hour
contender with the shipment of
“Sweet Rain” by KC Rockit, aka
DJ Kenny Clark (perhaps best
known for his “MFP Presents” EP
on Bush Records). Co-produced by
Clark with Rob Kean, this brash
and oh-so-infectious jam blends
sugary hi-NRG keyboard froth and
muscular house bass weight. The
“White Diamond” mix is lots of
good, hard fun, while the “Alta”
version is softer and prettier. Bet-
cha can’t nosh on just one.

“Brutal Bill”” Marquez contin-
ues to develop and mature with
each saucy underground jam he
serves. On “Well, Well, Well,” he
digs mighty deep, finding the stylis-
tic thread that binds ambient-house
with tribal percussion. He cushions
his beats with ethereal keyboard
swirls and wave-crashing sound ef-

fects. Factor in “whoa” vocal chants
and you have a nice source of mo-
tion and energy for rugged pro-
grams. Dip yer toe in the “Ex-
tended Excursion” version for a
splash of melodrama.

MIX THIS: Chicago’s up-and-
coming Prescription Records gets a
nice shot in the arm with the onset
of “The Gift,” a luscious deep-house
EP by promising male stylist Noni.
Each of the record’s four cuts slams
with beats (courtesy of Chez Dam-
ier and Ron Trent) that circle and
later envelop the singer. Noni, how-
ever, has plenty of room to flex his
intriguing voice—though we do
think the next step is to tackle more
traditionally song-oriented fare.

For those who need a memory
jog, Prescription is distributed by
Cajual, a label beginning to make
noise in its own right with “Tangled
Thoughts,” the first volume in an
EP series by Spencer Kincy. Lots
of yammy passages here, most no-
tably “Marathon” and “Don’t
Stop.”

More Chicago dope: Shay Jones
has taken her big, beautiful voice to
George Morel’s rambunctious
Groove On label for “Good Love,” a
spare houser that hangs heavily on
organ grinding and a thick, staccato
beat. Jones could have benefited
from a fleshier melody line to swing
from, though she turns on the
power and charm we have come to
expect, making the most of the mat-
erial she is given. Morel contributes
a strong remix that expands upon
the ideas mined by the track’s pro-
ducer, Karr Krash.

Producer Danny Rampling’s
sometime alter ego, Millionaire
Hippies, gets another workout with
“C’Mon,” an appropriately frentic
follow-up to “I Am The Music, Hear
Me.” This time, he forges a racing,
rave/NRG beat tightly sewn to-
gether with piercing female vocal
loops and fuzzy synth flourishes.
Although the main mix bursts with
peak-hour flair and excitement, we
are a bit more partial to the dub,
which is a wee bit more controlled
and trance-flavored. Now then,
about doing an entire album ...

Ya gotta love the A&R folks at
London/ffrr Records for having the
bravery to sign a record like “Sour
Times” by Portishead—and then
actively working it to U.S. jocks,
many of whom can’t see past a
standard 125 beats-per-minute
house anthem. And yet, we truly
believe that imaginative turntable
artists will give this jewel a casual
spin and be forever moved by its
slowly insinuating acid-jazz/funk
rhythms, compelling Edith Piaf-
like vocals by Beth Gibbsons, and
lyries that make vintage music by
Joy Division and the Smiths
sound like prose from a Hallmark
greeting card. Originally discov-
ered by the ears that fuel Go! Beat
Records in the U.K. Records like
this are one in a million—and they
require a limber mind. Time to
stretch.

Crystal On The Runway. Mercury diva Crystal Waters has just inked a long-term
agreement with Ford Modeis, which includes special appearances in the fall
fashion collections in Europe and the U.S. Also, Waters’ recent No. 1 dance
smash, “100% Pure Love,” has been chosen as the theme song by the
contestants and models of Ford’s “*Supermodel Of The World” contest. The next
single from her current “Storytelier" album likely will be “Ghetto Day.” Pictured,
from left, are Vito Bruno, Waters’ manager; Waters; and Joe Hunter, president of

Ford Models.

NUGGETS: Avant garde musie-
makers Peter and Vanessa Daou
are taking a pause from their re-
cent house hits on Tribal America
to launch Lotus Records, an indie
designed to explore experimental
grooves and concepts like ambient/
funk and jazz/trance. The first re-
lease on the label is “Zipless,” Van-
essa’s solo debut, a quasi-spoken-
word collection comprising erotic
poetry by novelist Erica Jong.
Sweetly reminiscent of the duo’s
1992 Columbia album “Head Mu-
sie,” this set is rich with intricately
crafted melodies executed with
classical keyboard finesse by Peter.
Look for mixes of the single “Sun-
day Afternoons” by Cosmic Baby
and Chillfreeze to be equally
brainy and quirky. As for future
house efforts, the Daous are open
to outside label proposals, but are
free of commitment ... Remember
Ceybill Jefferies? The lovely voice
that fueled the international smash
“Love So Special” has deftly rein-
vented herself as Sweet Sable, a
swaggering new-jill-swinger who
slinks with admirable hip-hop fer-
vor on her Street Life/Scotti Bros.
debut, “Old Times’ Sake.” Though
we do miss some of the house
drama of her past recordings, there
is no denying the potency of “No
More” and “Love Thang,” both of
which are ripe for R&B program-
mers and urban radio. Who says
you can’t start over? . .. After being
a smidge quiet on the dance tip for
a moment or so, Relativity Records
is back in the game with “House &
Soul: The New Dance Culture,” a
compilation of R&B-soaked twirl-
ers that includes “It Works For
Me” by Sabrynaah Pope, “Dream
Drums” by Lectroluv, and “She’s
Crazy” by Grampa. Pretty cool.
Now if only the label would start
signing original material . . . Speak-
ing of compilations, computer/rave
heads should check out “L.A. Hard-

core, Volume 1,” a set of caustic
heavy-hitters guaranteed to inspire
frantic wiggling. Among the juicier
jams are “Panties” by Xpanda,
“Smack” by Paperboy 2000, and
“Burning Out” by Mindbender.
Pick this one up on the Hollywood-
rooted VRG Records ... On a simi-
lar wavelength, producer/composer
Nicolai Vorkapich has gathered
some of his work to date for “Axia,”
an album named after his new indie
label, distributed by New York’s
Strietly Rhythm Records. The tone
of the music is decidedly plush and
spacious, delivered with icy-cool
synth aggression. Swim through
the smartly structured “Force Of
Peace” and “The Light.”

HAND ME MY PUMPS: Is the
U.S. going drag-happy? Apparently
so. While we breathlessly wait to
dine on Patrick Swayze and most
of New York’s TV club elite in “To
Wong Foo,” as well as RuPaul’s
second Tommy Boy opus, “Soul
Food,” fans of lip-lacquered lads
can delight in “The Adventures Of
Priscilla, Queen Of The Desert,” a
motion picture that can best be des-
cribed as the transvestite equiva-
lent of a Bob Hope/Bing Crosby
road epic.

The film is enhanced by a genius
Island soundtrack of kitschy disco
and pop baubles. Much ado will
rightfully be made of Phillip Da-
mien’s kinky interpretation of Ali-
cia Bridges’ “I Love The Night-
life,” though we are having way
more fun with Charlene’s tacky
“I've Never Been To Me” (give us
a remix, pretty pleeease), not to
mention Phil Kelsey’s restructur-
ing of “I Will Survive” by Gloria
Gaynor, “Billy Don’t Be A Hero”
by Bo Donaldson & the
Heywoods, and “Shake Your
Groove Thang” by Peaches &
Herb, which is represented in its
rare, original 12-inch form. Love it!
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(D Tittes with the greatest sales or club play increases this week. ® Videoclip availabili

maxi-single availability. © 1994, Billboard/BP| Communications.

THEHOTTEST

COMPILATION

COOL PASSION "PARTYZONE"

BDB MOVEMENT "TURNRROUND (AND WALK ALUAY)"
HARAJUKU "ON MY OWN"

CLUB HOUSE FERT. CARL "LIGHT MY FIRE"

DJ DERO "DO THE RAVE STOMP"

1

DJ MIKO "WHAT'S UP"

GLADYS KNIGHT "I FEEL R SONG IN MY HERRT"
MEN OF SOUL "I'LL BE THERE FOR YOU"
SPACE MRSTER "STEP ON"

BOX OF LACES "ALL THAT SHE WANTS"

HUGH K. "SHINE ON"

SHARON S "WONDERFUL"

ZY X 60020-

REGGY O. "LET THE MUSIC PLAY"
MASTERJAM “RHYTHM'S IN YOUR MIND"
BRONSHI BEAT “SMALLTOWN BOY 94"
KINGSTON CLUB "JUMP UP €VERYBODY"
HOPE "TREE FROG"

KURTIS BLOW "THE BREAKS 94"

ty. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette 1s unavailable. On sales chart: (M) Cassette maxi-single avatability. (T) Vinyl maxi-single availability. (X) CD

F cSUMMER

PROHIBITION FEAT. HARMONICA CHARLIE THE UNKNOWN
MAN "PROHIBITION GROOVE"

ABIGAIL "SMELLS LIKE TEEN SPIRIT"
HUGH K. "ONE MORE TIME"

HARAJUKU "PHANTOM OFf THE OPERA"
K. C. & THE SUNSHINE BAND “GIVE IT Up"
DARE 2 B DIFFRENT "WORLD OF LOVE"

THE GREATEST COMPILATION OF UPTEMPO €URO DANCE MUSIC ON THE PLANET ...Z¥X MUSIC COME FEEL THE ENERGYIII

ZYX-MUSIC DISTRIBUTION LTD.

72 Otis Street - West Babylon - New York 11704

Phone: 516-253-0800 / Fax: 516-253-0128
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[ I W = Il

BILLBOARD AUGUST 13, 1994

wwWwW americanradiohistorvy com

23



www.americanradiohistory.com

ARTISTS & MUSIC

Polydor Grooms Comeaux For Success
Singer, 17, Launched With Penney Tie-In

B BY EDWARD MORRIS

NASHVILLE—Tapping into an asso-
ciation singer Amie Comeaux has had
with J.C. Penney for the past 10 years,
Polydor Records will launch the art-
ist’s debut album through an extensive
performance and product tie-in with
the department store chain.

Comeaux, who is 17, first sang at a
Penney event when she was 7. She has
been performing for the company’s
fashion shows since she was 13. At 16,
she became a member of its “teen
board” and began working in its cata-
log department.

Polydor president Harold Shedd,
who co-produced Comeaux’s album
with David Briggs, has been grooming
the Port Allen, La., native for her re-
cording business entrance since he saw
her starring in a local production of
“Annie” when she was 11 years old.

Her album, “Moving Out,” will be re-
leased Oct. 18, preceded by the single
of the same name, which will go for ra-
dio adds on Sept. 12. The “Moving Out”
music video will be released Aug. 22.

As part of the Penney promotion,
Polydor will conduct a sweepstakes
through stores in Louisiana and Tenn-
essee. Its object will be to pick extras
for the artist’s second music video.
Participating in the sweepstakes will
be radio stations WNOE, New
Orleans; WYNK, Baton Rouge, La,;
and WSIX, Nashville.

The promotion starts Aug. 6, when
Comeaux officially signs her recording
contract and performs in the J.C. Pen-
ney store at Baton Rouge’s Cortana
Mall. Shedd will be
on hand to explain
the contest and Co-
meaux’s connection
with the retailer.

Subsequently,
Comeaux will per-
form at Hammond
Square, Hammond,
La. (Aug. 7); River-
gate Mall, Nash-
ville (Aug. 13); Hickory Hollow Mall,
Nashville (Aug. 20); Lakeside Mall,
Metairie, La. (Aug. 27); North Shore
Mall, Slidell, La., Bell Promenade,
Marrero, La. (Aug. 28); and Cool
Springs Mall, Franklin, Tenn. (Sept. 3).

On her album cover and during her
performances, Comeaux will wear J.C.
Penney clothes.

Steve Miller, Polydor’s VP/GM, says
he hopes Comeaux’s regional Penney
tie-in will spread: “This is kind of a test
to see how well it works. Ultimately,
we'd like to roll it out in other regions,
and we’d also really like to cultivate the
relationship to where she could per-
haps be the junior department spokes-
person.” He adds that the tie-in will be
in place until at least June 1995.

In-store material for the promotion,
Miller says, includes a Comeaux
standup at the entrance of each partic-

A

®
COMEAUX

Oshorne Brothers Are Newest
IBMA Hall Of Honor Inductees

NASHVILLE—The Osborne Broth-
ers have been voted into the Interna-
tional Bluegrass Music Assn.’s Hall Of
Honor. Formal induction will take
place during the IBMA awards show
at RiverPark Center in Owensboro,
Ky., Sept. 22.

In being added to the Hall Of
Honor, Bobby and Sonny Osborne will
join current members Bill Monroe,
Lester Flatt, Earl Scruggs, the Stan-
ley Brothers, Don Reno and Red Smi-
ley, Mac Wiseman, and Jim and Jesse
McReynolds.

Hall Of Honor inductees are chosen
by the votes of IBMA’s professional
members. This is the first year that
the winning act has been announced

S

Coal Miner’s Granddaughter. Loretta
Lynn, left, duets with her daughter
Cissie Lynn on TNN's “Music City
Tonight.”

prior to the awards show. An IBMA
spokesman says that the early an-
nouncement will enable the associa-
tion to integrate the Osbornes more
fully into its 1994 “World Of Blue-
grass” trade show and convention
Sept. 19-25, of which the awards show
is a part.

The Osborne Brothers have been
members of the Grand Ole Opry since
1964. Bobby, the older brother, earned
his reputation as a mandolinist and a
stratospheric tenor vocalist. Sonny is
one of the most inventive and re-
spected banjo players in the genre.

During the folk music boom of the
late '50s and early '60s, the Osbornes
were one of the first bluegrass acts to
play on a college campus when they
performed at Antioch College in 1959.

As recording artists, the Osbornes
had their biggest hits while signed to
Decca Records, among them “Rocky
Top” (1968), “Tennessee Hound Dog”
(1969), “Ruby” (1970), and “Georgia
Pineywoods” (1971). In 1971, they won
the Country Music Assn.’s vocal group
of the year award.

The Osborne Brothers now record
for Pinecastle Records. Their current
album is “When The Roses Bloom In
Dixieland.”

This year, the IBMA awards show
will be broadeast live via satellite to
radio stations in 160 markets in the
U.S., as well as to several worldwide
radio networks. EDWARD MORRIS

ipating mall, and posters explaining the
video sweepstakes and the dates and
times of her performance. Penney will
use music from her album in radio
spots promoting her store appear-
ances.

In both her size and the power of her
voeals, Comeaux is reminiscent of the
young Brenda Lee. “Moving Out,”
Miller says, “is an old K. T. Oslin [com-
ing-of-age] song that’s been lying
around for 15 years—and nobody’s rec-
orded it ... So here’s Harold—who
launched K. T.’s career [as her pro-
ducer}—using a K. T. song to launch
one of the youngest singers to ever
have a deal.”

Waiting With Waylon. The principal architects of TNN’s “Country Music Video
Album Hour"” pause between scenes with featured guest Waylon Jennings, left.
With the RCA artist, from left, are director Greg Crutcher, producer Robert K.
Oermann, and host Shannon.

MUSIC BOX: Nashville’s National Tape & Disc
Corp. will soon begin construction on a CD manufae-
turing plant at Great Circle Road in Metrocenter. It
will be the first such plant in Tennessee, and marks the
newly renamed firm’s entry into CD replication. De-
signed to produce CDs, CD-ROMs, CD videos, and au-
diocassettes, the 73,000-square-foot facility will cost
$8.5 million and has a target opening date of February
1995. According to the company, the facility will call
for the addition of 75 new employees to the current
staff of 95. National Tape & Dise clients include Tho-
mas Nelson Publishers, Word Records, and Benson
Records.

Local Firm Will Break Ground On CD Plant

Also, Big Moves For A Pair Of Bluegrass Biz Mainstays

Fender, Flaco Jiminez, Rick Orozco, and Joel Nava.
Also on the shelves or headed in that direction are
Sammy Kershaw’s “Christmas Time’s A Coming” on
Mercury, and Pinecastle Records’ various-artists col-
lection, “Blue Ridge Mountain Christmas.”
Songwriter Hugh Prestwood is in contention for an
Emmy via his hit for Trisha Yearwood, “The Song
Remembers When.” Nominated for its use in the Year-
wood special of that name, “The Song Remembers
When” is the only country tune vying in the category
of outstanding achievement in music and lyries.
Prestwood writes for BMG Music . . . Jennifer Ember
Pierce, who is also a country songwriter, has written
a how-to book on songwriting called “The Bottom Line
Is Money.” It is published by The Bold Strummer in
Westport, Conn. . . . The ubiquitous Vince Gill will host
the 28th annual Country Music Assn. awards show,
Oct. 50on CBS-TV...The

longtime accessories buyer for the WaxWorks chain
(as well as a first-rate fiddler), is making the quintes-
sential bluegrass gesture.

He's moving back to the

“old homeplace.” In this "

case, the old home is in NashVIlle
WaxWorks as a regional —

rep and will continue to

operate his Prime Cuts

Of Bluegrass service,

which compiles cuts from i
several different albums

a change,” he says. “I've been here [in Owensboro,
Ky.] for 10 years, buying, and that’s a real hot seat.
I'll get back in the field and do some good out there.”

Jon Hartley Fox will soon leave his post as special
projects coordinator for the International Bluegrass
Musie Assn. in Owensboro to set up Nomad Music Co.,
was with IMG/King/Starday Records, and before that
with Sugar Hill and Flying Fish. Fox will remain at
IBMA until the conclusion of its “World Of Bluegrass”
conference in late September.

Flood, Bumstead, McCready & Sayles—the Nash-
ville-based financial management company for such
fied into the sports field by taking on Frank Thomas
of the Chicago White Sox and Luis Gonzalez of the
Houston Astros.

Christmas is again upon us—at least album-wise.
Arista/Texas has just completed “A Tejano Country
Christmas,” a project that puts a new spin on some old

MAKING THE ROUNDS: Kirk Brandenberger,
Keokuk, lowa. Branden-
berger will stay on with
onto a single CD to serv-
ice to radio. “It’s time for
an artist management service for bluegrass acts. Prior
to joining the IBMA staff nearly three years ago, Fox
country music figures as Vince Gill, Wynonna, Mary
Chapin Carpenter, and Clay Walker—has diversi-
seasonal favorites as well as serving as a sampler for
the label’s first five signings: La Diferenzia, Freddy

by Edward Morris

Gatlin Brothers now
have their own venue in
the Fantasy Harbour
complex at Myrtle Beach,
S.C. The 2,000-seat thea-
ter will celebrate its
grand opening Aug. 14
... Lucy A. Powell is the
new assistant director for
research collections at
the Center For Popular
Music at Middle Tennes-
see State University in
Murfreesboro ... Shanachie Home Video of Newton,
N.J., has just released the video version of the ac-
claimed documentary, “High Lonesome: The Story Of
Bluegrass Music” ... Warner Western Records,
through Real West Productions, has begun issuing a
newsletter—“Warner Western Beat”—to retailers . . .
Stephen McCord has been promoted to director of ad-
vertising and creative marketing at MCA Records . . .
Vicki Horn has been added to the creative manage-
ment department at Prime Time Music.

MARK YOUR CALENDAR: The Louise Mandrell
Celebrity Shoot will be held Sept. 30-Oct. 1 at the
Nashville Gun Club, and will be taped for a TNN spe-
cial. In addition to Mandrell, participants in the trap-
shooting contest will include Alabama, Patrick
Duffy, Barbara Mandrell, and Irlene Mandrell. Pro-
ceeds will go to the Boy Scouts Of America and Na-
tional Awareness Of Scouting ... The 15th annual
Tennessee Fall Homecoming is set for Oct. 6-9 at the
Museum Of Appalachia in Norris. Among the acts that
will appear at the music and crafts event are Bill Mon-
roe, Grandpa Jones, John Hartford, Elmer Bird,
Mac Wiseman, and Jimmy Driftwood.
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PATTY LOVELESS RISES TO OCCASION ON EPIC’S ‘WHEN FALLEN ANGELS FLY’

(Continued from page 1)

There is communication aplenty in
“When Fallen Angels Fly,” Loveless’
second album for Epic Records. From
the title cut, with its theme of love’s re-
demptive power, through such lyrical
essays on dreams thwarted as “You
Don't Even Know Who I Am” and
“Over My Shoulder,” Loveless offers
something revealing for everyone.

In gathering songs for the new al-
bum (which will be released Aug. 23),
Loveless and her producer and hus-
band, Emory Gordy Jr., tapped the
cream of Nashville's writers. Billy Joe
Shaver contributed “When The Fallen
Angels Fly.” Gretchen Peters and
Tony Arata provided two songs each.
Others represented on the album are
Gordy and Jim Rushing, Jim Lau-
derdale, Gary Burr, Gary Nicholson
and Bob DiPiero, and Roger Murrah
and Marcus Hummon.

Loveless’ affection for serious songs
has been evident throughout her ca-
reer, but it was increased immeasura-
bly by the success earlier this year of
the single “How Can I Help You Say
Goodbye.” Not only did the song reach
fans in ways the soft-spoken Kentuek-
ian is still trying to assess, it saved its
parent album from dying at retail.

“That album [‘Only What I Feel’]
had stopped selling and was actually
coming back in returns from the
stores,” says Allen Butler, executive
VP/GM for Sony Music. “In fact, it was
coming back faster than it was going
out. But that song, within three weeks,
completely turned it around.”

Originally, Butler says, the song was
not considered a potential single be-
cause label officials thought it was “too
long and wouldn’t work at radio.” How-
ever, when new executives took over
the label—and the apparently sinking,
year-old album—they took a gamble,
not only by releasing it as a single, but
by building a full-scale promotional and
marketing campaign around it.

The effort paid off big. According to
SoundSean, “Only What I Feel” has
sold more than 542,000 copies.

“It’s unbelievable what that song has
done, and how many people it has
reached out there,” Loveless says. “I'm

New Acts Added
To The Marlhoro
Music Fair Tour

NASHVILLE—Asleep At The Wheel,
Michelle Wright, and the Gibson Miller
Band have been added to the Marlboro
Music State Fair Tour.

They joined previously announced
aets (Billboard, June 4) Clint Black,
Tracy Lawrence, Clay Walker, Hal

Ketchum, Brooks & Dunn, Faith Hill, |

Suzy Bogguss, Diamond Rio, and Rick
Trevino.

Asleep will open for Black at the Col-
orado State Fair, Pueblo, Sept. 4. Gib-
son Miller will open for Black at the
State Fair Of Virginia, Richmond,
Sept. 30, and for Walker at the Arizona
State Fair, Phoenix, Oct. 20. Wright
also will play the Phoenix date.

Marlboro Music is produced by
Glenn Smith Presents of San Antonio,
Texas, with production coordination by
See Factor Industry, Long Island City,
NY.

BILLBOARD AUGUST 13, 1994

getting standing ovations. We go into
another song right after that, and my
guitar player almost has to break into
the applause in order to get started on
the next tune.” Just as significant, she
adds, is the fact that the song induces
“people [to] share their thoughts with
me about what they've been through.”

To launch her second album for the
label, however, Epic is leading with the
uncharacteristically frothy “I Try To
Think About Elvis.” Says Butler, “We
wanted to come with sumething kind of

light and uptempo to get us through
the balance of the summer. Then we'll
follow that up with one of the ballads.”

He says there is considerable senti-
ment at the label for choosing “You
Don’t Even Know Who I Am” as the
next single, but he adds that there is
also some fear that it may be “too much
of a downer to go through Christmas
with.”

The lingering effect of “How Can I
Help You Say Goodbye” and the cur-
rent popularity of “I Try To Think

About Elvis” are building radio and re-
tail's anticipation for the new album.
“She did very well with that ballad,
and her new song is taking off really
quickly, too,” says Alan Austin, MD at
WBVR Russellville, Ky. “We're get-
ting a lot of phone action on that. We
do something called ‘Tne Top Five At
"—a lot of stations do it—where we do
the five most-requested songs of the
day. Not long after we started playing
the song, it started showing up at No.
5 and No. 4.”

Says Erie Vaughn, buyer for the
WaxWorks/Disc Jockey chain, “The
success [of ‘How Can I Help You Say
Goodbye’] had a factor in my buy of
f[the new album]. She’s always been
kind of singles-driven, retail-wise. You
can always tell when she’s got a real
good single out. because the sales
really skyrocket. Right now she’s got a
real good single out before the album
comes out, and it's definitely had a re-
flection on us at retail. In my opinion,

(Continued on page 27)

“"No songs are as popular as the ones that tell the stories”
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P.WORLEY,E SEAY,M.MCBRIDE (G.PETERS) (C) (V) RCA 62828 @ . ; TEN FEET TALL AND BULLETPROOF o TRAVIS TRITT
17 8 3 18 EVERY ONCE IN I-:WHILE . & BLACKHAWK G.BROWN (T.TRITT) (C) (V) WARNER BROS 18104
M.BRIGHT,T.DUBOIS (H.PAUL V.STEPHE SON,D.RAOBBINS) (C) (V) ARISTA 1-2668 55 57 7 RSTL./\\NTE rrﬁéR & DOUG )SUPERI;IAW
* % * AIRP I LANDIS (M.CATES) (C) {v) BNA 62851
29 | 38 | 5 | THIRD ROCK FROM THE SUN OWER # JOE DIFFIE 57 | 54 | 53 | 18 | THE CHEAP SEATS LA
1.SLATE,J.DIFFIE (J.GREENEBAUM.S.WHIPPLE,T.MARTIN) (C) (V) EPIC 77577 JL'_AEE;(L)':.L(;;A&)%EA (MEHOMMON.E.SHARE) o5 W) RFC(/; 5252;
L NEY FOSTE
19 17 21 13 ’SI'I:&E[)J&ISE(SF%&I;I:I:JEASTE)ROM MY HEART LE(EC)FEQXRII"QEINZEGLQE 59 62 b S FISHELL,R.FOSTER (R FOSTER,C.BULLENS) (C) (V) ARISTA 1-2716
- - o - HE'S A GOOD OLE BOY & CHELY WRIGHT
*#* AIRPOWER * * x SO EE
23 28 8 Sfaﬁgggmscﬁx&u e ¢ SAV\{;EE?A?QJ%VXU'\# 62 | 69 3| 1CUPIT (.CURIT L. HONEYCUTT & MELLONS) (C) (V) EPIC 77579
CALLIN' BATON ROUGE GARTH BROOKS
ORE LOVE * % * AIRPOWER * % % DOUG STONE RE-ENTRY 6 | REvNOLDS (D.LNDE) LIBERTY ALBUM CUT
@ 25| 29 9 | JSTROUD (0.5TONE,G.BURR) (C) (V) EPIC 77543 62 | 60 ‘ 59 7 19 &2’3&5‘% ﬁ%ﬁ‘c’f&m}’em STIE(\\;)EAFY&/?/BH;‘E;;
FOOLISH PRIDE @ TRAVIS TRITT :
2z 14 8 7 G.BROWN (T.TRITT) (C) (v) WARNER BROS. 18180 * % * HOT SHOT DEBUT *x * %
HEART OVER MIND LORRIE MORGAN
* % * AIRPOWER * * % NEW ) 1 R.LANDIS (5. MUNSEY, B.ALAN) (V) BNA 62946
WHAT'S IN IT FOR ME JOHN BERRY
@] 28 | 32| 8 | Hiee vnrrard.csum (C) (V) LIBERTY 79035 65 I 68 | 3 | ONEGOOD MAN & MICHELLE WRIGHT
COWBOY BAND S oEAn 5.BOGARD ,M.CLUTE (S.BOGARD R GILES) (C) (V) ARISTA 1-2727
L J Y
31 | 33 | 11 | "oweN (v.POWELLLMEDDERS) (¢} (v) LIBERTY 79034 NEW ) 1 %ﬁg&ﬁms&g%&g&ﬁ}mm) ‘(J)foﬁ%!/&tgs%
DOWN ON THE FARM & TIM MCGRAW
@] 3 | 85 | 5 | D¥bp oA MoRe tikPrLpsLLasETER) NEWD | 1 | HASANYBODY SEEN AMY # JOHN & AUDREY WIGGINS
| WiISH | COULD HAVE BEEN THERE & JOHN ANDERSON y \
% | 16 b 17 |} STROUD,J.ANDERSON (J.ANDERSON K ROBBINS) (V) BNA 62795 7% | — 2 !ET'RE%EJRCA';?X)E é%ﬁf&T e A DARO(!\IIAL\R@’JS?U?
LIFESTYLES OF THE NOT SO RICH & FAMOUS & TRACY BYRD n =
21 | 11 | 4 | 16 | JCRUTCHFIELD (BHILLW TESTER) (C) (V) MCA 54778 §7 | 72| 5 | HARDLUCK WOMAN A
POCKET OF A CLOWN & DWIGHT YOAKAM . -
|3 7 P ANDERSON (D.YOAKAM) REPRISE ALBUM CUT/WARNER BROS. 69 | 63 | 60 | 17 !{_";h?o'aﬁ:ko(gzéph%vfﬁg" THE LINE AAR((V))'\f?JJ 52’?3"“2
SHE DREAMS & MARK CHESNUTT - -
40 | 49 | 4 | §WRIGHT (G.HARRISON.T MENSY) (€) (v) DECCA 54887 69 | 73] 2 :?NPEEEr]]EngNFF!—gAELB(D MYRICK T WOOD) i 4 WES(I,ESng gﬁﬁf;
% | 15 | 14 | 13 | STOP ONA DIME LITTLE TEXAS ' N
J STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN,B.SEALS) WARNER BROS. ALBUM CUT @ 71 . 2 LET ME DRIVE & GREG HOLLAND
M.WRIGHT (B.DIPIERD,G HOUSE) (C) (V) WARNER BROS 18152
ELVIS AND ANDY & CONFEDERATE RAILROAD
@ 37 | 4 6 B.BECKETT (C.WISEMAN) () (V) ATLANTIC 87229 20727020 \nﬁlv?»!\ﬂeﬁy(sss?:x?ggus WOMAN MAR‘}C(’ g,';’MEcSA'\él;JgTZE
WINK & NEAL MCCOY y—
% “ h 1 B.BECAETT (B, DIFIERQ.T. SHAPIRD) {©) () ATLANTIC B7247 @ NEW ) 1 CGEJWAARLDIJI%EE(G:(!.géVElﬁlAMS BLAZY,N THRASHER) ¢ Rlc}?cY) (5)YL'TIB'§R(T3YR7%§3%
SHE THINKS HIS NAME WAS JOHN & REBA MCENTIRE - e - K -
@ 45 5 3 T.BROWN.R.MCENTIRE (S.KNOX.S.ROSEN) (C) (V) MCA 54899 74 57 54 8 LOVE AND LUCK & MARTY STUART
% | 22 | 14 | OWHATATHRILL © THE MAVERICKS T.BROWN M.STUART (M STUART.B.DIPIERO} (C) (v) MCA 54840
D.COOK (J.WINCHESTER) (C) (V) MCA 54780 . WILD LOVE & JOY LYNN WHITE
74 5
THEY DON'T MAKE "EM LIKE THAT ANYMORE BOY HOWDY B.CHANCEY.P.WORLEY (D.LINDE) (C) (V) COLUMBIA 77565
35 1 33 | 24 | 20 | Crarren (.STEELE.C.PARREN) CURB ALBUM CUT O Records sh et " . regarcless of char - o to th .
ecords S meg an increase in detections over e previous weel regardless of chart movemen irpower awarge: 0 ose records
% | 321 23] 16 !lﬁ:ﬁﬁsyhj&géggég (M.C.CARPENTER,D SCHLITZ) b CHAP(U:‘C%&RMF;E'\;IEQ which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or viny! if cassette is unavaitable.
(C) Cassette single availability. (D} CD single avaitability. (M) Cassette manxi-single availability. (T} Vinyl maxi-single availability. (V) Vinyl single
@ 50 67 3 ‘E.(I;ORRTDYTJ(FE TGHBISJQ ABOUT ELVIS . PATI:)Y(VL)CE);/'E%%SO% availability. (X) CD maxi-single availability. © 1994, Billboard/BP1 Communications.
1 WALKING AWAY A WINNER @ KATHY MATTEA 16 1 JUST WANTED YOU TO KNOW MARK CHESNUTT
11— 11— J.LED (T.SHAPIRO,B.DIPIERO) MERCURY M WRIGHT (G HARRISON T.MENSY) MCA
2 1 ) WISH | DIDN'T KNOW NOW @ TOBY KEITH 15 10 7 3 DADDY NEVER WAS THE CADILLAC KIND @ CONFEDERATE RAILROAD
— N.LARKINH.SHEDD (T KEITH) MERCURY B.BECKETT (B.NELSON.D.GIBSON) ATLANTIC
4 A GOOD RUN OF BAD LUCK @ CLINT BLACK 16 11 16 15 HE THINKS HE'LL KEEP HER @ MARY CHAPIN CARPENTER
3 2 1 J STROUD,C.BLACK (C.BLACK,H NICHOLAS) RCA JJENNINGS,M.C.CARPENTER (M.C.CARPENTER,D SCHLITZ) COLUMBIA
. i " 7| YOUR LOVE AMAZES ME @ JOHN BERRY 17 | 16 | 12 | 16 | ROCK MY WORLD (LITTLE COUNTRY GIRL) @ BROOKS & DUNN
C.HOWARD (A.HUNT,C_JONES) LIBERTY D.COOK,S HENODRlCKS (B.LABOUNTY,S.O'BRIEN) . ARISTA
CHATTAHOOCHEE ALAN JACKSON
5 5 3 7 E.LEEEI%QEK'\SA(YBQEQI‘?JJ.RAGAVOY) :VAFR;}\IIE;‘ B}-R“DLSL. o 2 13 4 K-’;TEGALL m@CKiDg\-’JV MCBRIDE) ~ ” F/:R'ESTA
SWEAR @ JOHN MICHAEL MONTGOMERY I'M HOLDING M N LEE ROY PARNELL
IR I B oSt v M R e o e T T e
SPILLED PERFUME @ PAM TILUIS
8 | — | = 1 S.FISHEL[L),P.TILLIS (P.TILLIS,D.DILLON) ARISTA a | A B |1 /I:\’CEY’(:?)I'_TDIST(JJ:TDEES'G.BROOKS) o ANDEIF[:;FS;
BUBBA CAN DANCE (I CAN TOO & SHENANDOAH 6
9 7 b 7 ID"?COOKB(BM.RAYBON,M.MCG{JIRE,B.MCDIL)L) RCA e el B EgggUDéAs’fYEg?O'L‘FLBARNES ! ry BLACKHABN:
w9 g | 15 SSEESEL%?(TJ ’S‘ES?RLI'J S SESKIND O e 23 | | 2| 18 | O R mal LLMACRAE C BLACK B FISCHER) AN
o s [ | eramonusa S | | | @ | 0 | 2 | ESRE S
K.LEHNING (K.FOLLESE,M.T.BARNES) WARNER BROS. :
MY LOVE ® LITTLE TEXAS 25 25 24 31 GOD BLESSED TEXAS @ LITTLE TEXAS
12 | 13 9 11| J'STROUD.C.DINAPOLI,D.GRAU (P.HOWELL B.SEALS T.BARNES) WARNER BROS. PV —————— : smo:);) = D':AF:’: 2k GRIAU (g H:WELL BdSEALtSh) oy TS WAZN:RVBROS'
ideochp availability. ecurrents are titles whicl ave already appeare: on the top ngles racks cha or weeks an ave
13 14 10 8 ﬂZJ;éESg%%@éﬂ%?&AN) ML LAVX&ER‘%E dropped below the top 20. Commercial availability is not indicated on the recurrent chart
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by Lynn Shults

REGISTERING HIS THIRD NO. 1 is John Michael Montgomery with “Be

and produced by Scott Hendricks. Montgomery first hit the scene in October
1992 with “Life’s A Dance,” and he has been dancin’ ever since. His debut
album, “Life’s A Dance” (44-44), and his current album, “Kickin’ It Up” (3-

I My Baby Tonight” (3-1). The song was written by Ed Hill and Rich Fagen

on the Hot Country Singles & Tracks chart for 13 of 1994’s 33 weeks (that’s
39%). The WEA group’s country labels—Atlantic, Giant, and Warner
Bros.—have combined to top the chart for 22 of the 33 weeks (67%).

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart

I is “When You Walk In The Room” (61-50) by Pam Tillis, followed by “Third

Rock From The Sun” (29-18) by Joe Diffie; “Who’s That Man” (51-38) by Toby
Keith; “She Thinks His Name Was John” (45-33) by Reba McEntire; “I Try
To Think About Elvis” (50-37) by Patty Loveless; “Man Of My Word” (68

54) by Collin Raye; “Xxx's And Oo0’s” (22-14) by Trisha Yearwood; “Half
The Man” (9-6) by Clint Black; “The City Put The Country Back In Me”

(56-48) by Neal McCoy; and “Whisper My Name” (12-9) by Randy Travis.

BREAKING INTO THE TOP 10 on the Top Country Albums chart is “What
A Crying Shame” (12-8) by the Mavericks. The album is the week’s Greatest
Gainer, with a retail sales increase of almost 12% over the previous week. The
development of the album is unusual in that album sales normally follow hit
singles. In this case, the band’s single “O What A Thrill” moves from No. 38
to No. 34 in its 14th week on the Hot Country Singles & Tracks chart. The
success of the album and SoundScan sales data suggest a direct link between
markets with large university populations, a strong country radio station, and
CMT. Markets showing the album’s highest sales penetration per TV house-
hold, in order of rank, are Austin, Texas; Lincoln, Neb.; Charleston W.Va.:
Nashville; Albuquerque; Kansas City, Mo.; Lexington, Ky.; Fresno, Calif.: San
Diego; Colorado Springs, Colo.; Portland, Ore.; Seattle; and Spokane, Wash.

ALBUM SALES HAVE THE SUMMERTIME BLUES. “Not A Moment
Too Soon” by Tim McGraw continues to sit atop the album chart, even though
the album’s retail sales were off by more than 14% from the previous week.
“Love A Little Stronger” (17-13) by Diamond Rio wins the week’s Pacesetter
award with a retail gain of almost 14%. Albums also moving forward in this
soft market are “Read My Mind” (5-5) by Reba McEntire and the first com-
edy album to crack the top 50 in quite some time, “You Might Be A Redneck
If . ..” (53-49) by Jeff Foxworthy.

P LAYTIME ON MUSIC ROW continues its annual summertime trend. The
most recent highlight was “The Vinny” golf tournament, hosted by Vince Gill.
The two-day event attracted a host of pro-tour golfers and a cast of celebrity

to Amy Grant and Garth Brooks. Brooks continues to pave an international
trail that will hopefully open doors for other country musicians. He'll tour Aus-
tralia in August, then go back to Europe in September. Brooks, Trisha Year-
wood, and their respective producers, Allen Reynolds and Garth Fundis, are
in the first stages of developing songs for possible duets by the two singers.

I athletes, ranging from baseball greats Johnny Bench and Brooks Robinson

3), are both platinum. The Atlantic label has now occupied the No. 1 position |

ARTISTS & MUSIC

Country

CMT Sets Multimedia Promos For Ohio, Calif.
Campaigns Tie In TV, Radio, Arenas, Baseball, More

NASHVILLE—CMT: Country
Music Television has announced
multimedia promotional campaigns
to attract more viewers in Cincin-
nati and Sacramento, Calif. The
eight-week promotions will run
through mid-September and will in-
volve a wide array of cable systems,
country radio stations, venues, and
sports teams. In addition, CMT will
run radio and TV spots in each mar-
ket, and there will be ad tie-ins with
local businesses.

In Cincinnati, CMT will be a spon-
sor of 27 Cincinnati Reds home
games and five major country con-
certs at the city’s Riverbend Music
Center. Cable systems involved are
Warner Cable of Greater Cincinnati
and TKR of Northern Kentucky.
Participating radio stations are
WYGY and WUBE.

As part of its Reds sponsorship,
CMT will run a 30-second spot on
Riverfront Stadium’s Jumbotron
sereen during each game and will
sponsor a country song to be played
between innings.

The Riverbend Music Center tie-
ins are with shows headlined by
Vince Gill, Lorrie Morgan, Brooks
& Dunn, Reba McEntire, and Travis
Tritt. At some of the concerts, fans
will be given CMT hats and refriger-
ator magnets.

In Sacramento, CMT will work
through Sacramento Cable TV,
Post-Newsweek Cable of Modesto,
Continental Cablevision of Stock-
ton, Continental Cablevision of
Yuba, Sammons Cable of Turlock,
KRAK, KNCI, the California State
Fair & Exposition, the Cal-Expo
Amphitheatre, and the Stockton
Ports baseball team.

During the 18-day state fair, CMT
will show promotional spots on video
monitors during breaks between
performances at the event’s Califor-
nia Country Stage. It also will spon-
sor Wynonna’s concert at the Am-
phitheatre and other country music
shows at the California Country
Stage.

One day of the fair will be desig-
nated as “CMT Day” and will be
spotlighted through signs and spon-
sorship of one-third of the fair tick-
ets.

There will be four “CMT Nights”
at the Stockton Ports games in Sa-
crame nto. Included in this segment
of the promotion will be signs, an-
nouncements on the electronic mes-
sage board and the public address
systems, distribution of CMT premi-

ums, and mentions on live radio
broadcasts of the games through
August.

Plans call for similar blitz promo-
tions in other CMT markets during
the fourth quarter of this year.

i

Cashing In. Members of the Gibson Miller Band met country idol Johnny Cash
after their appearance on the Entertainment Radio Networks awards show, during
which Cash was honored. Shown, from left, are Steve Grossman, Biue Miller,

Cash, Dave Gibson, and Doug Kahan.

PATTY LOVELESS RISES TO OCCASION

(Continued from page 25)

it may break her.”

Butler reports that the label has
started working on various TV tie-ins
for the album, in addition to pursuing
corporate endorsements. But he says
there are no details to announce yet on
either front.

‘HERE | AM’

Butler gives Loveless the credit for
naming the album. Initially the label
had decided to call it “Here I Am.” But
Loveless called him and lobbied “pas-
sionately” for the “Fallen Angels” title.

“[‘Here T Am’] felt too egotistic,”
Loveless says. “I could understand
what they were getting at [with that ti-
tle]. It was like saying, ‘Patty Loveless
has really finally arrived. Here she is.’
But I'm not that kind of person. I don’t
want the whole subject to be around
me. This album is not just about me,
but about a lot of people out there.”

Any fears that it might be awkward
for Loveless’ husband to produce her
were short-lived, Butler says. “You're

scared at first about a husband and
wife working that closely together for
that long—that it may not work. But
they’re a perfect match in the studio.
It’s like magic between them.”

Loveless, who began using Gordy as
a co-producer when she was still with
MCA Records (she left that label in
1992), agrees. “I trust him wholly.
Whenever he’s criticizing me, I don'’t
feel intimidated at all. I take it as crea-
tive criticism . . . This guy has such love
for the music, and he gives his all for
the project.”

In recent months, Loveless has split
her touring schedule between opening
for big names like Vince Gill, co-head-
lining with such acts as Restless Heart,
and headlining her own shows at 3,000-
to 5,000-seat venues.

Summing up her aims for “When
Fallen Angels Fly,” Loveless says, “I
want this album to be one of those that
when people listen to it, it gives them
some release and hope and encourages
them not to give up.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

52 BEEN THERE {New Don, ASCAP/New Hayes, ASCAP/

Irving, BMI) CPP
1 BE MY BABY TONIGHT (New Haven, BMI/Music Hill,

BMI/0f, ASCAP) CPP

51 BUT | WILL (WB, ASCAP/East 64th, ASCAP/Warner-
Tamerlane, BMI/Larry Stewart, BMI/Yasa, BMI) WBM

61 CALLIN BATON ROUGE (Combine, ASCAP/EMI
Blackwood, BMI) HL

57 THE CHEAP SEATS (Careers-BMG, BMI/Longitude, BMI)
WBM/HL

20
66

63
59

HALF THE MAN (Blackened, BMI) CPP

HANGIN' IN (WB, ASCAP/Rancho Bogardo, ASCAP/Great
Cumberland, BMI/Diamond Struck. BMI) CPP/WBM
HARD LUCK WOMAN (Hon Productions America,
ASCAP/Polygram int'l, ASCAP) HL

HARD TO SAY (Travelin' Zoo, ASCAP) HL

HAS ANYBODY SEEN AMY (Reynsong, BMI/Howe Sound,
BMI/Sony Cross Keys, ASCAP)

HEART OVER MIND (Royhaven, BMI/Starstruck Angel,
BMI)

HE'S A GOOD OLE BOY (Sony Tree, BMI) HL

48 THE CITY PUT THE COUNTRY BACK IN ME (Sixteen 67 IF | EVER LOVE AGAIN (David 'N' Wi, ASCAP/WB,
Stars, BMI/Dixie Stars, ASCAP) ASCAP/Two Sons. ASCAP)
24 COWBOY BAND (Careers-BMG, BMI/Conasauga 46 I'LL GO DOWN LOVING YOU (Sony Tree, BMI/Careers-

Troubadors, BMI HL

42 DON'T TAKE THE GIRL (Enc Zanetis, BMI) CPP

25 DOWN ON THE FARM (Texas Wedge, ASCAP/Noosa
Heads, BMI) CPP

4 DREAMING WITH MY EYES OPEN (Famous, ASCAP/
Pookie Bear, ASCAP/Bug, ASCAP) HL/CPP

31 ELVIS AND ANDY (Aimo, ASCAP) CPP

17 EVERY ONCE IN A WHILE (EMI Blackwood, BMI/
Stroudacaster, BMI/WB, ASCAP) CPP/WBM/HL

22 FOOLISH PRIDE (Post Oak, BMI) HL

73 GET A LITTLE CLOSER {Sony Cross Keys, ASCAP/Major
Bob. ASCAP/Sophie’s Choice, BMI)

10 GIRLS WITH GLHTARS (EM! Apnil, ASCAP/Getarealjob,
ASCAP) HL

16
36

37
62
26
60

BMG. BMI) HL

INDEPENDENCE DAY (Sony Cross Keys, ASCAP) HL

| TAKE MY CHANCES (EMI Apni, ASCAP/Getarealjob,
ASCAP/Don Schitz, ASCAP/AImo, ASCAP) HL/CPP

I TRY TO THINK ABOUT ELVIS (MCA, ASCAP/Gary Burr,
ASCAP) HL

IT WON'T BE OVER YOU (MCA, ASCAP/Kicking Bird,
BMI) HL

| WISH | COULD HAVE BEEN THERE (Almo, ASCAP/
Holmes Creek, ASCAP/Irving, BMI/Colter Bay, BMI) CPP
JUKEBOX JUNKIE (Cupit, BMI/Cupit Memaries, ASCAP)
LABOR OF LOVE (Polygram Int'l, ASCAP/St Julien,
ASCAP/Mommy’s Geetar, BMI) HL

LET ME DRIVE (Little Big Town. BMI/Amencan Made,

BMI/Housenotes, BMI)

LIFESTYLES OF THE NOT SO RICH & FAMOUS (MCA

Canada, SOCAN/Sold For A Song, SOCAN/Brother Bart,

ASCAP/MCA, ASCAP) HL

LITTLE ROCK (Sony Tree, BMI) HL

LOVE A LITTLE STRONGER (Great Cumberfand, BMI/

Diamond Struck. BMI/Circle Of Life. BMI/Heart Doctor,

ASCAP/Angela Delugo, ASCAP/Storm Front, BMI/John

Juan, BMI/Ensign, BMI) CPP/HL

74 LOVE AND LUCK (Songs Of PolyGram, BMI/Tubb's Bus,
BMI/Little Big Town, BMI/American Made, BMI) HL/
WBM

12 THE MAN IN LOVE WITH YOU (Boots And Spurs, BMI/
Spurs And Boots, ASCAP)

54 MAN OF MY WORD (Hayes Street, ASCAP/Almo, ASCAP/
Allen Shamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)

21 MORE LOVE (That's A Smash, BMI/MCA, ASCAP/Gary

Burr, ASCAP) HL

NATIONAL WORKING WOMAN'S HOLIDAY (Murrah,

BMI/Castle Street, BMI/Ears Last, ASCAP/On The

Mantel, ASCAP) CPP

45 NOBODY'S GONNA RAIN ON DUR PARADE (Longitude,
BMi/Rio Zen, BMI/Reynsong, BMI/Howe Sound, BMI) HL

64 ONE GOOD MAN (WB, ASCAP/Rancho Bogardo, ASCAP/
Great Cumberland, BMI/Diamond  Struck, BMI/
Patennick, BMI) CPP

43 ONE NIGHT A DAY (MCA, ASCAP/Gary Burr, ASCAP/
Foreshadow, BMI/Uncle Pete, BMI} CLM/HL

34 0 WHAT A THRILL (Musique Chanteclair, ASCAP/Bug,
ASCAP)

28 POCKET OF A CLOWN (Coal Dust West, BMI/Warner-

2

-~

w
w @

o

Tamerlane, BMI) WBM

RENEGADES, REBELS AND ROGUES (Sony Tree, BMI/

Sony Cross Keys, ASCAP/Tracy Lawrence, ASCAP) HL

15 SHE CAN'T SAY | DIDN'T CRY (Starstruck Angel, BMI/
Stroudacaster. BMI) CPP

29 SHE DREAMS (Warner-Tamerlane, BMI/Patrick Joseph,
BMI/Sony Cross Keys, ASCAP/Miss Dot, ASCAP/Brass
Ring, ASCAP) HL

49 SHE LOVES ME LIKE SHE MEANS IT (EMI April, ASCAP/
JKids, ASCAP/Stroudavarious, ASCAP/Polygram Int'l,
ASCAP) HL/CPP

33 SHE THINKS HIS NAME WAS JOHN (Bash, ASCAP/Blue
Water, ASCAP/Mighty Nice, BMI/Blue Water, BMI} HL

56 STATE FAIR (Alabama Band, ASCAP/Wildcountry,
ASCAP) WBM

30 STOP ON A DIME (Square Lake, ASCAP/Howlin' Hits,

ASCAP) CPP

SUMMERTIME BLUES (Warner-Tamerlane, BMI} WBM

TAKE THESE CHAINS FROM MY HEART (Milene,

ASCAP) CpP

55 TEN FEET TALL AND BULLETPROOF (Post Oak, BMI)

40 THAT AIN'T NO WAY TO GO (Sony Tree, BMI/Buffalo
Praine Songs. BMI/Don Cook, BM!) HL

41 THAT'S MY BABY (Afmo, ASCAP/LaSongs, Ascap/Taste
Auction. BMI/Wacissa River, BMI) CPP

35 THEY DON'T MAKE "EM LIKE THAT ANYMORE (Farren
Curtis, BMI/Mike Curb. BMI/Full Keel, ASCAP/Farrenuff,
ASCAP/Curbsongs. ASCAP) WBM

11 THINKIN' PROBLEM (New Court, BMI/Low Country,
BMI/Almo, ASCAP/Hayes Street, ASCAP/EMI Aprl,
ASCAP) CPP/HL

~

—-
©

18 THIRD ROCK FROM THE SUN (Major Bob, ASCAP/Rio
Bravo, BMI/Stroudacaster, BMI/Baby Mae, BMI) CPP

47 (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN (Al
Andersongs, BMI/Mighty Nice, BMI/Hecktone, BMI/
Foreshadow, BMI) CLM

65 WATERMELON CRAWL (Aculf-Rose, BMI/Coburn, BMI)

70 WESTERN FLYER (BMG, BMI/Careers-BMG, BMI) HL

23 WHAT'S IN IT FOR ME (WB, ASCAP/New Crew, ASCAP/
New John, ASCAP/MCA, ASCAP/Gary Burr, ASCAP} HL/

WBM
13 WHAT THE COWGIRLS DO (Benefit, BMI/Englishtown,
BMI) WBM
44 WHENEVER YOU COME AROUND (Benefit, BMI/
Foreshadow, BMI/Uncle Pete, BMI) CLM/WBM
WHEN YOU WALK IN THE ROOM (EMI, BMI/Unart, BMI)
WHISPER MY NAME (WB, ASCAP/Big Tractor, ASCAP)

o
wo

WBM
69 WHOLE LOTTA LOVE ON THE LINE {Acuff-Rose, BM)
C

PP

38 WHO'S THAT MAN (Songs Of PolyGram, BMI/Tokeco,
BMI} HL

53 WHY HAVEN'T | HEARD FROM YOU (Bash, ASCAP/Lite
0Of The Record, ASCAP) HL

75 WILD LDVE (EMI Blackwood, BMI/Linde Manor, BMI) HL

32 WINK (Little Big Town, BMI/Amencan Made, BMI/Great
Cumberland, BMI/Dramond Struck, BMI) WBM/CPP

72 WOMAN, SENSUOUS WOMAN (Acoustic, BMI) CPP

14 XXX'S AND 000°S (AN AMERICAN GIRL) {Sony Tunes,
ASCAP/Mother Dixte, ASCAP/August Wind, BMI/Great
Broad, BMI/Longitude, BMI) HL/WBM
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FOR WEEK ENDING AUG. 13, 1994

TOP COUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY

SoundScan

— =
g g z g
x x =} = ~ x Q S =
8|2z 4 glE|e|z g
=1z 2 B ;t =121 ¢ B8 5
21 % | =z | €| ARTIST TITLE | & 2| 5| 2| €| ARTIST TITLE | &
— = o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} a = = o~ = LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT) o
Axx*NO. Txnn 37 33 3l 14 | PAM TILLIS aRriSTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6
11 1 | 1 | 19 | TIMMCGRAW A?CURE 77659(9.98/13.98) 18weeksatNo.1  NOT A MOMENT TOO SOON | 1 38 | 36 | 34 | 58 | JOHN ANDERSON @ BNA 66232 (998/15.98) SOLID GROUND | 12
2 2 2 5 | ALAN JACKSON ARISTA 18759 (10.98/15.98) WHO I AM | 1 39 | 39 | 38 | 100 | VINCE GILL A’ mMCA 10630 (10.98/15.98) I STILL BELIEVE INYOU | 3

JOHN MICHAEL MONTGOMERY A ] RICK TREVINO

3 1 3 | 4 | 21 | arianTic 82559/AG (10.98/15.98) KICKINITUP | 1 40 | 42 | 46 | B (o eia 53560/50NY (9.98 £15.98) st RICK TREVINO | 23
4 4 g 8 VINCE GILL MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 41 38 33 67 | PATTY LOVELESS @ EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 9

(5 5 5 14 | REBA MCENTIRE A MCA 10994 (10.98/15.98) READ MY MIND 2 42 | 41 42 | 274 | GARTH BROOKS A® LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2
6 6 6 7 DAVID BALL WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 (43 )| 45 | 41 55 | CLINT BLACK A RCA 66239 (10.98/1598) NO TIME TO KILL ]
70 7| 7 | 12| TRAVISTRITT @ TEN FEET TALL & BULLETPROOF | 3 JOHN MICHAEL MONTGOMERY A ,

WARNER BROS. 45603 (10.98/15.98) 48 | 48| M B0 | e 824000 (9.98115.98) LIFE'SADANCE | 4
+ % * GREATEST GAINER % * % 45 | 43 | 45 | 67 | TOBY KEITH @ MERCURY 514421 (9.98 EQ/15.98) (B TOBY KEITH 17
8] 12 | 13| 26 | THE MAVERICKS McA 10961 (9.98/15.98) WHAT A CRYING SHAME | 8 46 | 10 | 39 | 42 | ALABAMA @ RCa 66296 (9.98/1598) CHEAP SEATS | 16
9 | 9 | 9 | 48 | GARTH BROOKS A" LBERTY 80857 (10.98/16.98) IN PIECES | 1 47 | 49 | 53 | 38 | TANYA TUCKER @ LBERTY 89048 (10.98/15.98) SOON | 18
2 )
10 | 10 10 | 75 | BROOKS & DUNN A? ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 8 | a3 | 4 11 | KATHY MATTEA i s £ I 12
1 1 1 ALAN JACKSON A’ , D , ] MERCURY 518852 (10.98 EQ/15.98)
1 1 95 ARISTA 168711 (10.98/15.98) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) @ m 5 | 79 | JEFF FOXWORTHY R 5
12 | 8 8 11 | SOUNDTRACK ATLANTIC 82595/AG (10.98/16:98) MAVERICK | 4 WARNER BROS. 45314 (9.98/15.98)
50 47 47 64 | WYNONNA A CURB 10822/MCA (10.98/15.98) TELL ME WHY 1
% % * PACESETTER* % % -
3y | - 2 | DIAMOND RIO aRisTA 18745 (9.9815.98) LOVE A LITTLE STRONGER | 13 51 | 50 | 50 [ 151 | GARTH BROOKS A° LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1
52 | 46 | 43 51 | AARON TIPPIN @ RCA 66251 (9.98/15.98) CALL OF THE WILD 6
TR * % % HOT SHOT DEBUT % * * 53 | 51 48 9 HAL KETCHUM ( EVERY LITTLE 31
(18) NEWP | 1 | JOE DIFFIE epic 64357/COLUMBIA (10.98 EQ/15.98) THIRD ROCK FROM THE SUN | 14 sl CORBTGGO[LORIS o) RX. WORD)
FEDERATE RAILROAD A
MARY CHAPIN CARPENTER A’ 54 52 51 | 118 . CONFEDERATE RAILROAD 7
15 15 4 108 COLUMBIA 48881/SONY {10.98 EQ/15.98) FOMELONICOMELON b ATEANTIC 23 35AGHS 2015 95)
6 16 55 | 55 | 49 | 14 | JOHNNYCASH AMERICAN RECORDINGS | 23
16 )| 20 | 27 | 46 | MARTINA MCBRIDE Rrca 66288 (9.98/15.98) THE WAY THAT | AM AMERICAN 45520¢/WARNER BROS. (9.98/15.98)
DWIGHT YOAKAM A 2 .

19 | 21 B T vARNCR 8R0S, 10.96/15.58) THISTIME | 4 5 | 54 | 55 | 168 | ALAN JACKSON A’ ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX | 2
18 | 14 | 12 | 6 | SAMMY KERSHAW mercURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN | 9 57 | 58 | 57 | 67 | JOE DIFFIE @ EPIC 53002/SONY (10.98 EQ/15.98) HONKY TONK ATTITUDE | 10
19 | 13 | 15 | 25 | NEAL MCCOY ATLANTIC 82568 (10.98/15.98) NO DOUBT ABOUTIT | 13 58 | 59 | 61 | 49 | SHENANDOAH RCA 66267 (9.98/15.98) UNDER THE KUDZU | 38
20 18 18 26 | BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK 17 59 56 54 6 LAR! WHITE RCA 66395 (9.98/15.98) WISHES 54
21 | 16 | 16 | 12 | LORRIE MORGAN BNA 66379 (3.98/15.98) WAR PAINT 7 60 | 60 | 58 | 21 | BILLY DEAN UBERTY 28357 (10.98/15.98) GREATEST HITS | 29
22 | 22 | 23 | 4 | REBA MCENTIRE A’ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 61 | 62 | 65 | 18 | HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 61
2 | 21 19 | 64 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 6 62 | 57 56 7 BILLY DEAN LIBERTY 27760 (10.98/15.98) MEN'LL BE BOYS | 51

RANDY TRAVIS @
20 | 21 | 28 | 18 | R EBROS. 45501 (10.98/15.98) THISIS ME | 10 63 | 61 60 | 129 ;?:Lr:( /::SERSON A BNA 61029 (9.98/13.98) SEMINOLE WIND | 10
CYRUS A’
2% | 33 17 | 22 | VARIOUS ARTISTS A MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1 64 | 64 | 62 g . 11_5H R o T SOME GAVE ALL 1

28 | 30 RS GEORGE STRAITA MCA 1007 (1096115.98) EASY COME, EASY GO | 2 (85)| 71 | — | 42 | SAWYER BROWN CURB 77626 (1098/15.98) OUTSKIRTS OF TOWN | 13

2|24 2 38 | FAITH HILL @ WARNER BRCS. 45389 (9.98/15.98) TAKE ME AS | AM 7 ’
66 | 66 | 63 | 73 | SAMMY KERSHAW @ HAUNTED HEART | 1
28 32 35 8 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 26 MERCURY 14332 (9.98 EQ/15.98)
29 | 29 25 | 203 | GARTH BROOKS A LIBERTY 93866 (9.98/13.98) NO FENCES 1 67 68 71 33 | DOUG STONE EPIC 57271/SONY (9.98 EQ/15.98) MORE LOVE | 20
30 | 31 | 26 | 98 | GEORGE STRAITA’ PURE COUNTRY (SOUNDTRACK) | 1 68 | 69 | 70 | 102 | TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E | 6
MCA 10651 (10.98/15.98)
69 | 63 | 64 | 206 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
31 | 26 | 29 | 19 | CONFEDERATE RAILROAD ® NOTORIOUS 6
ATLANTIC 82505/AG (10.98/15.98) 70 [ 70 67 4 WILLIE NELSON COLUMBIA 64184/SONY (5,98 EQ/9.98) SUPER HITS | 67
32| 25 | 2 | 52 | CLAY WALKER® o comisos cLaYwaker | 8 | [(T1)[ REENTRY | 2 | CHARLIE DANIELS EPic 64182/50NY (5,98 EQ9.98) SUPER HITS | 71
33 | 30 | 22 | 27 | COLLIN RAYE @ EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES | 12 72 | 74 | 66 | 122 | WYNONNA A® CURB 10529/MCA (10.98/15.98) WYNONNA 1
4| 1 32 21 | JOHN BERRY LIBERTY 80472 {9.98/13.98) ~ JOHN BERRY 13 13 67 59 23 | BOY HOWNDY CURB 77656 (6.98/9.98) SHE'D GIVE ANYTHING 19
35 | 35 | 37 | 155 | BROOKS & DUNN A’ ARISTA 18658 (9.98/13.98) BRAND NEW MAN | 3 74 | 65 | 68 | 14 | LINDADAVIS SHOOT FOR THE MOON | 28
VARIOUS ARTISTS A® COMMON THREAD: THE SONGS OF THE EAGLES | 1 ARISTA 15749 19201598
36 | 37 | 36 | A2 | N7 24531/ WARNER BROS. (10.98/15 98) RREAE] (75 )| RE-ENTRY | 92 | GARTH BROOKS A’ LIBERTY 98743 (10.98/16 98) THE CHASE | 1

Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification fo
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ali other CD
Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. © 199

r sales of 500,00 units. A RIAA certification for sates of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
4, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd .I-n c“"n“‘ cataln Alh"ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
I ® ™ FOR WEEK ENDING AUGUST 13, 1994 l"“
5. 5.
28| 58| ARTIST nre (25| |28|58 0%
~2 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) EXS) =SS 25
1 i PATSY CLINE A° MCA 12* (7.98/12.98) 147 weeks at No. 1 GREATEST HITS | 169 14 12 REBA MCENTIRE @ MCA 6294+ (4.98/11.98) SWEET SIXTEEN | 138
2 2 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 169 15 17 ALABAMA A RCA 61040 (9.98/13.98) GREATESTHITS vOL. 2 | 30
3 5 REBA MCENTIRE A MCA 4979 (7.98/12.98) GREATEST HITS | 167 16 24 KENNY ROGERS A LIBERTY 5112*/CAPITOL (9.98/15.98) TWENTY GREATEST RITS | 73
4 3 GEORGE JONES @ EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 154 17 15 DWIGHT YOAKAM @ REPRISE 25989 /WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 119
5 4 GEORGE STRAIT A% MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 169 18 25 MARY CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART | 42
6 6 GEORGE STRAIT A?MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 167 19 23 WILLIE NELSON A? COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS | 36
7 7 ALABAMA A RCA 6825(7.98/11.98) ALABAMA LIVE | 45 20 | 20 | TRAVIS TRITT A WARNER BROS. 26094 (9.98/13.98) COUNTRY CLUB | 17
8 10 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY | 58 21 14 WAYLON JENNINGS A‘ RCA 3378" (8.98) GREATEST HITS | 53
9 9 GEORGE JONES GUSTO 380/IMG (8.98) AT HIS BEST 4 2 | 2 VINCE GILL @ RCA 9814* (4.98/9.98) BEST OF VINCE GILL | 167
10 8 ALABAMA A’ RCA 7170" (9.98/13.98) GREATEST HITS | 168 2 19 | TANYA TUCKER @ CAPITOL 91814 (9.98/13.98) GREATEST HITS 8
11 16 GEORGE STRAIT @ MCA 10450 (3.98/15.98) TEN STRAIT HITS | 16 24 18 DOUG STONE @ €epiC 47357 (5.98 £Q/9.98) I THOUGHT IT WAS YOU | 43
12 11 KEITH WHITLEY A RCA 52277 (3.98/13.98) GREATEST HITS | 28 5| — PATSY CLINE mCA 4038 (7.98'12.98) THE PATSY CLINE STORY 8
13 | 13 | THE JUDDS A’ CURB B318/RCA (9.98/15.98) GREATEST HITS | 52 Catalog albums are oider titles which are registering significant sales. © 1994, Billboard/BP} Communications and SoundScan, Inc.
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Secada Tops Selena_ Earns 5th No. 1

A FIFTH OF SECADA: As ex-
pected, Jon Secada’s “Si Te Vas”
(EMI Latin)—the Spanish-lan-
guage counterpart te his recent top
10 pop hit “If You Go”—unseats Se-
lena’s “Amor Prohibido” (EMI La-
tin) this week from the Ne. 1 slot on
the Hot Latin Tracks chart. The
nine-week run by “Amor Prohibido”
atop the chart falls one week short
of the record, held by four songs. Se-
lena’s follow-up track, “Bidi Bidi
Bom Bom,” taken from her best-
selling album “Amor Prohibido,”
enters Hot Latin Tracks this week
at No. 30.

Secada, meanwhile, has gotten off

to the chart’s fastest start ever. Five
of his first six singles have reached
No. 1, with the sixth track, “Tiempo
Al Tiempo,” peaking at No. 9. Four
of his chart-toppers were culled
from his Grammy-winning 1992 al-
bum, “Otro Dia M4s Sin Verte.” Se-
cada’s sophomore album, also titled
“Si Te Vas,” was No. 7 on the Bill-

-|-

I\Intas

by John Lannert

board Latin 50 last week and figures
to be in the Grammy hunt this year.
Secada is faring well on The Bill-
board 200 as well, with his latest
Anglo release, “Heart, Soul & A
Voice,” scoring a gold dise in July.

ZUCCHERO'S BLUES: As re-
ported in last week's column, Poly-
Gram has released “Diamante,” a
smashing 13-song album by Italy's
earthy rock and blues luminary
Zucchero (“Sugar”) that features
seven songs in Spanish, seven in Ita-
lian, and occasional, pulpit-shaking
sound bites from Rev. Arthur Miles
and Rufus Thomas. So far, the U.S.

2 ROD.* KUBANEY « FONOVISA EMI/LATIN« COMBO » 4
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market is excluded from Poly-
Gram'’s shipment, but hopefully that
will change; “Diamante” is a stun-
ning testimony to Zucchero’s well-
honed sensitivity to all things ur-
gently soulful. His near-total lack of
recognition stateside could end with
a back-door crossover campaign via
college and alternative radio.
Possessing a raspy baritone that
bleeds when scratched, this son of
Italian farmers generally growls
and grovels about female travails in
the best tradition of old-school
Southern soul stirrers. Zucchero,
however, is scarcely a warmed-over
reminder of a revered '60s Delta
soul man, or even of his idol, Joe
Cocker. He brings to the table an

-original, rough-over-tender vocal

personality that has drawn the ad-
miration of Erie Clapton and Miles
Davis, the latter having recorded
Zucchero's classie “Dune Mosse.”

“Diamante” is sort of a greatest
hits compendium, boasting a sup-
porting cast that includes Clapton,
David Sancious, J. Blackfoot,
Clarence Clemons, the Memphis
Horns (Wayne Jackson, Andrew
Love), and opera superstar Lu-
ciano Pavarotti. Argentina’s ace
singer/songwriter Fito Paez sup-
plied the smart Spanish-language
verse.

RELEASE UPDATE: “Segundo
Romance,” Luis Miguel’s follow-up
to his 1991 gold album of golden old-
ies, “Romance,” is set to ship Aug.
30 on WEA Latina. The first single
is the much-covered evergreen “El
Dia Que Me Quieras.” Juan Carlos
Calderon, Armando Manzanero,
and Kiko Cibrian produced the al-
bum ... Chaos/Columbia and Sony
Discos are releasing separate
soundtracks to the upcoming film “I
Like It Like That™ in September.
Chaos’ album is English-language
except for two cuts, while the Sony
record will be in Spanish, accompa-
nied by the English-language title
track ... Arista/Texas is set to ship
the label’s debut release—a self-ti-
tled record from Tejano act La Di-
ferenzia—Sept. 13 ... Superstar
Juan Gabriel is scheduled to play
his premiere concert at Las Vegas’
glitzy MGM Grand Sept. 15, .. Bra-
zilian diva Daniela Mercury is ex-
pected to release her second album
for Sony Brasil later this month . . .
EMI Argentina’s fab reggae band
Los Pericos are recording
“Pampa’s Reggae,” set to ship in the
middle of September. A performer
at Billboard’s 5th annual Interna-
tional Latin Music Conference ear-
lier this year, the band closed
“World Beat Night” Aug. 2 at Reg-
gae Sunsplash in Kingston, Jamaica.
Los Pericos open a five-city North
American swing Sunday (7).

PAN-AM FEST TURNS 10: Al-
ways-active Chicago concert promo-
tion firm Cardenas/Fernindez &
Associates will produce the 10th an-
nual Pan-American Festival Aug.
20-21 at Soldier Field. Headlining
the diverse musical hill are venera-
ble Caribbean tropical acts Oscar

Billooards
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN

% % i RADIO AIRPLAY REPORTS.
< ~ &
VL |l W | o bR ARTIST TITLE
AT (% 2| £35| Lieeupistrisuing aseL
* * * NO. 1T x x x
2 2 12 JON SECADA & SI TE VAS
SBK/EMI LATIN 1 week at No. 1
2 3 4 9 RICARDO MONTANER @ QUISIERA
EMI LATIN
@ 4 5 6 JUAN GABRIEL @ PERO QUE NECESIDAD
ARIOLA/BMG
4 | 1 [ 1] 17| SELENA & AMOR PROHIBIDO
EMI LATIN
(| 5 | 3 | u | Ricarpo arsONA ® TE CONOZCO
SONY
(®)| s [ 9 | s | LosFuamvos DIABLO
RODVEN
TONY VEGA ELLA ES
! 8 8 8 RMM/SONY
8 7 3 12 THE BARRIO BOYZZ @ UNA NOCHE DE AMOR
SBK/EMI LATIN
9 9 11 7 KAIRO @ EN LOS ESPEJOS DE UN CAFE
SDUSONY
14 13 7 w&:EVERsA ®ELLA
JULIO IGLESIAS @ CRAZY
nu 12 8 COLUMBIA/'SONY
12| 3] 1a | 4 | JUAN LUIS GUERRA 440 ® LA COSQUILLITA
KAREN/BMG
13| 12| 15| s | LORENZO ANTONIO © CUANDO, COMO Y PORQUE
WEA LATINA
17 | 20 | 4 | MARCOS LLUNAS PARA OLVIDAR
POLYGRAM LATINO

MERENGUE MIX
DOS ENAMORADOS

—
o
=
o
oo
w

VARIOUS ARTISTS
MAX

INDUSTRIA DEL AMOR

POLYGRAM LATINO
ALEJANDRO FERNANDEZ
SONY

16 15 7 6 UNICO/FONOVISA
LA MAFIA e VD
70| 7 | 19| LA A
19 | 30 | 4 | PIMPINELA HAY AMORES QUE MATAN

S| DIOS ME QUITA LA VIDA

* * *x POWER TRACK* % %

32 | — | 2 | LOS FANTASMAS DEL CARIBE CELINA
2018|291 3 gMElmmDO © MARIA ELISA
@)| 28 | — | 2 | VICENTE FERNANDEZ MISERIA
23| 22 | 31 | 4 | EDGARJOEL LO QUE NO HARIAS FOR AMOR
24| 2|32 3 ;-OAN YMAFIA CADA VUELTA DE ESQUINA
25 | 23 | 28 | 6 | ANTONIOAGUILAR, HIIO POR TI NO VOY A LLORAR
30 | 35 | 3 | REYRUIZ SI TE PREGUNTAN
@D)| 3 | 36 | 3 | GILBERTOSANTAROSA ME VOLVIERON A HABLAR DE ELLA
3 | — | 2 | ANAGABRIEL ESTAS EMOCIONES
29 25 38 3 ((::R’ESE(!EN? MOON/SONY L RISz S VELA
* * * HOT SHOT DEBUT * * »
NEWD | 1 | SELENA BIDI BIDI BOM BOM
@BD| NEWp | 1 | JERRYRIVERA DIA Y NOCHE PIENSO EN ELLA
32 | 21 | 21 | 6 | M.A SOLISYLOS BUKIS A AQUELLA
(33)| NEWD | 1 | BANDAZ LA NINA FRESA
3 | 35 | — | 2 | HECTOR TRICOCHE ESE SOY YO
35 | 33 | 24 | 5 | WICHYCAMACHO DARIA EL ALMA
NEWD | | | GRUPOMOJADO ME MUERO SIN T|
37 | 2 | a0 TN B et EL CANALLA
NEWD | | | MAzz NADIE COMO TU
NEWD | | k%sﬂ;%&s BAND DEJALA MIA
W | 3 ’ 33 | 5 | GRACIELA BELTRAN PILARES DE CRISTAL

(D Records with the greatest airplay gains this week. # Videoclip availability. © 1994, Billboard/BPI

Communications.
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ASCAP Fetes Top Latin Songs, Writers

The American Society of Composers, Authors and Publishers (ASCAP) held its second annual “El Premio ASCAP”
June 24 at the Amnesia International nightclub in Miami Beach, Fla. More than 300 industryites were in attendance
as ASCAP honored the member songwriters and publishers whose ASCAP-licensed songs reached the top of the Latin
radio charts in the U.S.

The highlight of “El Premio ASCAP"" was the presentation of the Founders Award
to Tito Puente by fellow ASCAP member Sheila E. Shown here celebrating Puente’s
honor, from left, are Puente, Sheila E, ASCAP president and event co-host Marilyn
Bergman, and GRP recording artistt ASCAP member Arturo Sandoval, who

performed at the awards ceremony.

Ammando Larringa, teft, writer of ASCAP’s
Song Of The Year, “Me Estoy
Enamorando,” is shown with Ellen
Moraski, center, director of the Latin
American region for Sony Discos Music
Publishing Inc., and Ivan F. Alvarez,
ASCAP membership manager.

EMI Latin recording artist and ASCAP
awardee Rudy Perez, left, congratulates
songwriter/producer Juan Carlos
Calderdn for winning one of the two
Songwriter Of The Year awards. The
other went to Omar Alfanno.

ASCAP winners Jorge Luis Piloto, left, and Maria Flores, right, are all smiles after
the awards show, as is Piloto’s wife Zoraida, center. Piloto is A&R director for Sony

Discos Inc., and Flores is manager of Unimusica.

Billboard.
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TOP CLASSICAL ALBUMS...
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LONDON 443953 (10.98 EQ/15.98)
e

E Compiled from a national sample of retail store and rack sales soyngScan % ‘
§ § é reports collected, compiled, and provided by ||||||| %
z z| 0o 2
::L—:) ’% g C\';;TELUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE g
* % NO.1 % %
1 | 1 | 21 | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS & CHANT
2 T [ RS, Q0uNGs PO W & o
O [ woscon
[ s o] SommmmmoosUse ™ s s ceromn
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13 1l f22 g&w?&zsﬁ:ﬂr&zﬁ?@fm EQ/15.98) GREGORIAN CHANT
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(15)|NEWD | YARIOUS ARTISTS THE OPERA LOVER'S “PHILADELPHIA”
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LATIN NOTAS

(Continued from preceding page)

Mexicano, and Banda MR7, and
resurgent Tejano act Elsa Garcia
& Co. Also set are Mexican pop/
cumbia grupos Los Abelardos and
Grupo Ladroén, underrated salsero
David Pabon, and Central Ameri-
can tropical band La Gran Familia.

MISCELLANEA: Master Brazil-
ian songsmith Caetano Veloso is
slated to make his Mexican debut

Sept. 9 at the Auditorio Nacional in
Mexico City . . . Producer Bebu Sil-
vetti has beautifully dressed up “No
Me Queda Mas”—the upcoming
third single from Selena’s “Amor
Prohibido” album—with a tasty
string arrangement that should con-
vert this pretty mariachi love testi-
monial into an across-the-board
smash ... Brazilian diva Elba Ra-
malho has cut the opening theme to

B
|
|
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Billboard’s 1994 International Latin Music Buyer’s Guide puts
a world of Latin Music contacts in the palm of your hand!

with Latin Music radio stations in the U.S.

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...rescarch music publishers...
contact international promoters...find a

wholesaler or distributor...get in touch

and Puerto Rico...locate clubs, managers,
agents...and much more!

The 1994 International Latin Music
Buyer’s Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-
4156. Or send check for $60 plus $4
shipping & handling ($10 for
international orders) with this ad to:
Billboard Directories,

Dept. BDLD3074, P.0. Box 2016,
Lakewood NJ 08701

BDLD3074

TV Globo’s novela “Tropicaliente.”
That track replaces “Corac¢ao Da
Gente” on her stateside release “De-
vora-Me,” due out in August ...
Warner Brasil pop-rockers Bardo
Vermelho commence a six-date
swing in Brazil to support their just-
released album, “Carne Crua.”

CHART NOTES: As mentioned
above, “Si Te Vas” has eased into
the top rung on Hot Latin Tracks.
But the single’s shelf-life at No. 1
could be short, as label mate Ri-
cardo Montaner, whose “Quisiera”
rises 3-2, and Juan Gabriel’s hard-
charging “Pero Que Necesidad” (4-
3) close within 100 points. Else-
where in the top 10, Tony Vega’s
“Ella Es” (RMM/Sony) is shaping
up to be the biggest salsa single on
the chart this year. “Ella Es,” which
moves up 8-7 this week, has spent
five weeks in the top 10. Spanish
techno-pop duo Viceversa (14-10)
nabs not only its first top 10 hit, but
also the first top 10 chart entry for
its record label, Max.

The rest of Hot Latin Tracks re-
veals no position surges, save Los
Fantasmas Del Caribe’s “Celina”
(Rodven), which zips 32-20. The new
artist on the chart this week is
Banda Z, who debuts at No. 33 with
the witty banda/cumbia stomp “La
Nina Fresa” (Fonovisa).

* x NO.1 * %

(D] 1|2 mgm’é%y?fl“&’é?/@ 27 weeks at No. 1 THE PIANO
| 2 ]2 o) ooy oanrae PERLMAN SCHINDLER'S LIST
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10)|Re-enthr| ERANK Z0PFR,  coomumo osmese YELLOW SHARK
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| Classiaat
KEEPING
SCORE

by Christie Barter

J UST BACK FROM England’s Glyndebourne Festival
and its performances of “Don Giovanni” and “The Rake’s
Progress.” The Stravinsky opera was presented in the Da-
vid Hockney production, which, since it was introduced at
Glyndebourne in 1975, has traveled to virtually every opera
capital (including, in this country, New York and San
Francisco). It’s the oldest surviving physical production in
Glyndebourne’s repertory, though it was repainted for this
revival. As conducted by music director Andrew Davis, it
is also one of the company’s most winning productions.

The Mozart, conducted by Simon Rattle, is a new pro-
duction created for the new house. And while the venue,
which opened in May, is a great success, the new “Don”
generally has been panned. Deservedly so, I’d say—except
musieally. The young Swiss bass-baritone Gilles Cache-
maille, who sings the title role, and the Inglish soprano
Amanda Roocroft, the Donna Elvira, are particularly out-
standing, and Rattle draws a strong yet agile performance
from the Orchestra Of The Age Of Enlightenment.

I mention this because we may be getting new record-
ings of the Mozart/Da Ponte operas—*“Don Giovanni,”
“The Marriage Of Figaro,” and “Cosi fan tutte”—with Rat-
tle conducting. He would thus be following in the footsteps
of the venerated Fritz Busch, whose recordings of these
operas go back to the very first Glyndebourne seasons in
the mid-'30s, and Bernard Haitink, who, as Glynde-
bourne’s music director, recorded them in the °80s. In both
instances, EMI (or its predecessor, the Gramophone Com-
pany) was there with mikes at the ready.

The hint of a new project involving Rattle is contained
in a forward, written by the festival’s current general di-
rector, Anthony Whitworth-Jones, to a valuable new book
Jjust published in England, “Glyndebourne Recorded,” by
Paul Campion and Rosy Runciman. Giving new meaning

to the word “discography,” it traces the history of audio
and video recordings made in Glyndebourne’s name for the
past 60 years. More than 150 recordings are covered with,
in each case, full details as to cast, conductor, orchestra,
leader, continuo player, recording dates, venues, recording
producers and engineers—and much, much more. The
publisher is Julia McRae, who is based at Random House,
20 Vauxhall Bridge Road, London SW1.

Accompanying the book is a mid-priced EMI compila-
tion bearing the same title, “Glyndebourne Recorded,”
spanning the 60 years from those first Busch recordings
to the present, via the Rossini conducted by Vittorio Gui,
Haitink’s Mozart, and Rattle’s “Porgy And Bess.” There
are 20 tracks in all, lasting more than 75 minutes.

THE LATEST in Boston Skyline’s “From the Vault” se-
ries is a lovely album of “16th Century Italian & French
Dance Music,” recorded for Philips more than 20 years ago
by Musica Reservata. The group is directed by its
founder, Michael Morrow, and joined on at least one track
by Christopher Hogwood on harpsichord.

The goals of this new series are “first, to make available
fine albums of the 1950s and 1960s that were both genu-
inely beloved and acclaimed us milestones, [and], second,
to demonstrate the extraordinary sound quality captured
on the best masters of the period.” Both of the L.Ps coupled
on the new album were Grand Prix du Disque winners.

Boston Skyline’s contribution to the Christmas season
will be an album by the Elizabethan Singers, “Sir Criste-
mas,” featuring the contents of two previously released
LPs, one of which is a Grammy-nominated 1967 collection
of carols on the Argo label.

Six albums of Christmas musie are due from Berlin
Classies of North Hollywood, Calif,, including two at mid-
price: Bach’s “Christmas Oratorio,” with the late Arlene
Auger, Annelies Burmeister, Peter Schreier, and Theo
Adam us soloists with the Dresden Philharmonic under
Martin Flamig; and choral music of the season by Schutz
performed by the Dresden Kreuschor under Rudolf
Mauersberger. Included among the full-price titles are
1993 Christmas Eve vespers service, also from Dresden,
and an album of Christmas concertos hy Bach, Vivaldi,

Corelli, and others, playved by the Virtuosi Saxoniae.
|
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1 | 5 | TONY BENNETT  cotumsiaes2ia 5 weeks at No. 1
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5 | 37| TONY BENNETT  coLumsia 57424 ]
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BLUE LIGHT 'TIL DAWN
9 | 18| ETTAJAMES  privATE 82114
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11|43 | SOUNDTRACK  +OLLYWOOD 61357/ELEKTRA
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8|3 JIMMY SCOTT  SIRE 45629/ WARNER BROS.
DREAM

ROY HARGROVE QUINTET  VERvE 523 019
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23 21 2 COLUMBIA 64 LISTEN
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by Jeff Levenson

DRUMMEK BILL GOODWIN, who has prodded alto-
ist Phil Woods’ various quartets and quintets since for-
ever (actually 1974), has donned his producer’s cap and
amassed material for a five-dise box chronicling the sax-
ophonist’s groups over the last 20 years. The set, sched-
uled for early next year, will be issued by Mosaic.

Goodwin and hassist Steve Gilmore are originals in
those groups; the piano chair and frontline positions
have been occupied by Mike Mellilo, Hal Galper,
Harry Leahy, Tom Harrenn, Hal Crook, Jim
MeNeely, and Brian Lynch. It is commonly held that
all have contributed to one of jazz’s archetypal acoustic
groups (leader Woods himself will tell you as much, de-
fending the primacy of acoustic at the drop of a eritic’s
polD).

Over two decades, Goodwin has emerged as more than
the stalwart drummer behind the saxophonist—he is a
producer with astute judgment and acute ears (60 or so
of his albums attest to that fact). His most recent suc-
cesses include Keith Jarrett’s “At the Deer Head Inn”
(Goodwin’s first top 10 record on Billboard’s juzz charts),
and the newly issued “Three Is A Crowd,” a self-led trio
date from TCB Records featuring guitarist Vie Juris
and organist Craig Kastelnik.

The Mosaic music will draw trom recordings originally
made for Antilles, Blackhawk, and Milestone, among
other labels.

NO, NOT NEW YORK’S EX: After years ol success
with a line of classical recordings, Koch International is
going jazz. It will feature a new line of jazz titles includ-
ing works from saxist Bruce Eskovitz, harpist Carol
Emanuel, and pianist Paul Tardif. They’ll step up to
the plate in October. Koch also is adding a number of
labels to its distribution roster: The Postecard label has
titles from pianists Paul Bley and Alan I’asqua, bassist
Reggie Workman, and saxist (and label co-founder)
Ralph Simon; Justin Time has works from pianists
Bley, Fred Hirsch, and Oliver Jones, as well as trum-
peter Denny Christianson, bandoneon master Astor
Piazzola, and bluesman John Lee Hooker (works by
these last two will be issued on an imprint called Rising
Sun); and RTE, from Europe, has live recordings featur-
ing such jazz greats as Thelonious Monk, Cannonball
Adderley, Sidney Bechet, and Count Basie.

TOLD TO, REMEMBERED BY (What’s The Differ-
ence?): Producer Bob Thiele, who has given voice to an
amazing number and range of artists—how does Steve
Allen, Louis Armstrong, Jack Kerouac, Buddy Holly,
John Coltrane, Steve & Eydie, Liberace, Charles
Mingus, and Debbie Reynolds sound to you?—has de-
cided to tell all in “What A Wonderful World,” an autobi-
ography scheduled for publication early next year by Ox-
tford University Press. (Actually, forget about how they
all sound to you. If you want to party like it’s 1999, you
only need dig Debbie Reynolds. And why isn't Albert
Schweitzer on that list, anyway?)

Helping Thiele remember his storied career is none
other than all-knowing raconteur-cum-scribe Bob
Golden, who has met everyone in show business at least
once. (Though not Schweitzer, I don’t believe. Pity.)

1 1187 KENNY GA®  ARiSTA 18646 49 weeks at No. 1
BREATHLESS
@ 2 | 11| NORMAN BROWN  m0JAzZ 0301/MOTOWN
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27 |2l 4TH & B'WAY 444060/ISLAND(HS) = TETIREVOTITIoN
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A GIFT FOR TOMORROW
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25 | 24120
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Inzluding:
Rev. Milton Brunson

Mississippi Mass Choir Rev. Milton Brunson
John P. Kee

O'Landa D_raper a T Presents Tyrc?ne Block
The Associates Che Wilmington Chester And The Christ

Helen Baylor “Live—A Going Homg Mass Choir Tabernacle Combined
“The Live Experience” Experience” O’Landa Draper Choirs

W

The Greatest Names And Latest Talents In Gospel Music. == o

epic records group

Shirley Caesar - Rev. Milton Brunson And The Thompson Community Singers - Bishop Norman L. Wagner And The Mt. Calvary Concert Choir
Anointed - PH Factor - Acappella - Helen Baylor - O'Landa Draper & The Associates Choir - Babbie Mason
Rev. Milton Brunson Presents Tyrone Block And The Christ Tabernacle Combined Choirs - Greater Victory Temple Choir

“Epic” Reg, U.S. Pat. & Tm. Off. Marca Registrada./#= is a trademark of Sony Music Entertainment Inc.f© 1994 Word Records & Music
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THE MISSISSIPPI MASS*CHOIR IS THE N

High-Powered Gospel
Genre Energized By Both
Traditional And Transitional

B BY LISA COLLINS

his has been a pivotal year in
Tgospel’s rapid evolution. New

faces, labels and players have
transformed the musie, energizing
sales across the hoard in 1994,
Booming revenues and exposure have
inspired widespread examination of
once unquestioned tradition, with
gospel finding itself between

and executives like Vicki Mack-
Lataillade, who offer a progressive
take on gospel’s marketing and pack-
aging, point squarely to its solid
advances,

But make no mistake; gospel is not
trying to keep up. Its pace is instead
reflective of the longing to retain con-
trol of an industry that has caught the
eye of the mainstream marketplace,
and it prefers to direct itself in the
path of its country-music cousins. It’s

Gospel has outgrown its

church-choir persona and freely aspires

to a higher level of professionalism.

worlds—in a limho where old rules no
longer apply and new ones are not yet
in force. The future is arriving before
hardliners are rearly to bury the past,
and the result is an industry on the
edge—and on the verge. In short, it’s
a whole new game.

And with the advent of women
executives and a growing gospel hip-
hop community, the complexion of
some of its players is reflective of the
outside world that gospel once shut
out. The ascension ol new labels like
Gospo-Centrie, CGI and Intersound,
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outgrown its church-choir persona
and freely aspires to a higher level of
professionalism.

“Gospel has a new face because the

artists and the artistry is changing,”
reports Pepperco Records founder
and president Brenda Culpepper.
“The public is demanding a more
qualitative sound. We used to have a
blueprint. You could take product,
throw it out there and accurately pre-
dict the response. As Kirk Franklin
has shown, that's no longer true.”
Continued on page 36
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Artists Fuel Gospel’s Rebirth And Attract
‘A Broader Base Of Faithful Fans

B BY LISA COLLINS

arked by a tremendous
increase in sales activity,
gospel is on the upswing.

Behind its increasing popularity and
rising revenues is a whole new breed

'

New traditionalist Kirk Franklin

of artists, as gospel in the '90s has
become almost exclusively a new-
artist game.

According to Milton Biggham,
executive director of Savoy Records,

“There has been a major turnover in
personalities. An emergence of new
names, because—with the exception
of those like Shirley Caesar—the old
ones are disappearirg.” Biggham and
other gospel insiders believe this has
led to a new buyer profile.

“Fact is,” says Biggham, “today’s

gospel hardliners aren’t as blindly
devoted. In the last few years, they've
become a great deal more receptive
to new styles, creating the atmos-
phere for the likes of a Kirk Franklin,

A BILLBOARD EXPANDED SECTION
S

Heavenly Hip-Hop: A-1 SW.ILF.T.

who has become the reigning super-

star on gospel's newcomer scene.”
“People are genuinely excited by
this guy,” says James Bullard, who
Continue