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PGD Policy Seeks An End
To Front-Line Price War

H BY ED CHRISTMAN

NEW YORK—Music merchants,
bloodied by a year-long price war, are
about to get some relief: PGD says it
will suspend business with accounts
if they sell its
front-line prod-
uct below cost.
Retail ac-

PolyGram

nated from buying any PGD product
directly from the company for a 90-
day period, commencing on the viola-
tion date.

Key ingredients of the policy are:

o It only applies to retail accounts,
exempting one-
stops and rack-
jobbers which
do not sell di-

counts, given
advance word
by phone one
day before the
distributor’s
policy letter
was sent out Aug. 11, reacted posi-
tively to the PGD initiative, and
called on other manufacturers to fol-
low suit. Executives at the other ma-
jors decline to comment but privately
some called the move “ballsy,” and
said it was good for the industry.
According to the PGD policy letter,
effective Sept. 6, PGD “will no longer
deal with any PGD customers” who
sell its front-line titles to consumers
at prices below cost. Retail accounts
that violate the policy will be termi-

Island’s Granbherries
Hope Hits Linger

B BY THOM DUFFY

LONDON—After worldwide suc-
cess with the gentle hit “Linger,”
the Cranberries
are reasserting
their Irish identi-
ty and their
rock’n’roll roots
with “Zombie,” a
melodic but hard-
edged song about
the political vio-
lence of Northern
Ireland.
Slated as the first single from the
Cranberries’ second album, “No
(Continued on page 92)
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rect to consum-
ers;

e ‘“Cost” is
defined strictly
as boxlot prices,
without factor-
ing in deals or discounts;

e Mid-line and budget product are
excluded from the policy;

e Accounts with sanctions against
them can request to resume buying
direct from PGD after the 90-day pe-
riod ends.

The PGD policy also applies to cas-

(Continued on page 101)
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EBY ARTHUR GOLDSTUCK

JOHANNESBURG—This summer
has seen an upsurge in activism by
South African musicians, and un-
precedented unity within the re-
cording industry, over the long-
standing issue of a local music quo-

South African Quota Debated
Biz Seeks Airplay For Local Music

ta on radio and television stations
here.

Musicians marching through the
streets and staging sit-ins at radio
stations have brought the flavor of
civil-rights protests to the quota is-
sue, which is coming to a climax af-

(Continued on page 107)

:iotoro’ Cuddles Up To U.S. Kids

Fox Builds Awareness For Japanese Vid

W 8Y TRUDI MILLER ROSENBLUM

NEW YORK—Walk into any toy
store in Japan, and you are likely to
find an entire wall devoted to a furry,
cuddly creature called Totoro, star of
the Japanese animated film “My
Neighbor Totoro.” Japanese children
read Totoro storybooks, write with
Totoro pen-and-pencil sets, eat from

| When darkness Sfalls in the cities
of Southeast Asia, nightclub
dancefloors begin filling up with
sounds and sights that may seem
both familiar and exotic to West-
ern audiences. Con-
sider: catching a
reggae set in Taipei;
a live shark swim-
ming below the
dancers in Bang-
kok; or ladies’ night
to the beat of Canto-
pop in Hong Kong.
Billboard corre-
spondents Glenn Smith in Tai-
wan, Gary Van Zuylen in Thai-
land, and Mike Levin in Hong
Kong are our guides to club hop-

?he Beat Is On: Club Hopping
Around The Pacific Rim

ping around the Pacific Rim.

TAIWAN: HEAVEN & HELL
TAIPEI—July 13, 1994, 11:33 p.m.
The Taiwanese capital was experi-
encing its longest-
ever live drum solo
as Randy & Jah
Roots, a pick-up band
of foreign musicians
who happened to be
passing through
town, were hit by a
power blackout in
mid-performance.

The darkness inspired the crowd
of up-and-coming Taiwanese twen-
tysomethings and already-arrived

(Continued on page 69)

Totoro lunch boxes, and sleep with
plush Totoro dolls,
while their par-
ents can make
calls with Totoro
phone cards.
American kids,
of course, are just
beginning to learn
of Totoro. Fox- o
(Continued on page 99)

RCA’s Jennings Gets
Inspiration In LA.

M BY PETER CRONIN

NASHVILLE—His fellow High-
waymen Johnny Cash and Willie
_ Nelson may have

preceded him in
the artistic pil-
grimage, but with
the Sept. 13 RCA
release of ‘“Way-
more’s Blues
JENNINGS (Part II),” Waylon
(Continued on page 27)

SEE PAGE 43
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Martina McBride Hits
No. 1 With RCA Set
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* THE BILLBOARD 200 °
% THE LION KING * SOUNDTRACK * WALT DISNEY

CONTEMPORARY CHRISTIAN

RIAA Reports 12.4% Hike in Shipments

Retail Sales of Current Recordings Strong In 1st Half

E BY PAUL VERNA

them out so that people will have a clearer

Other highlights of the RIAA report:

* HEAVEN IN THE REAL WORLD 32 . 4
STEVEN CURTIS CHAPMAN * SPARROW sense of what the increase is attributable e A 26.2% increase in CD album units (up
COUNTRY NEW YORK—Shipments of audio record-  to.” . . 20.9% in dollar valug); .
e e Py 28} ings to retail and other accounts by mem- Shipments to retail—which, the RIAA ® A 4% decrease in cassette album units
bers of the Recording Industry Assn. of  estimates, make up 84% of the music busi-  (down 4.8% dollar-wise);
GOSPEL o America amounted to 426.7 million units  ness—rose 8.8% in dollars and 5.5% in units o A dramatic, 80% increase in vinyl LP/EP
* IT REMAINS TO BE SEEN * MISSISSIPPI MASS CHOIR * MALACO during the first half of 1994, a 12.4% in-  during the first half of 1994 compared to units, which Berman attributes to a “nostal-
crease over the same period last year. the same period last year, according to the gia-driven” resurgence of the format;
HEATSEEKERS 16 In dollar terms, these shipments totaled  association. Dollars and unit totals for o A healthy, 10.8% increment in CD sin-
* THE WAY THAT | AM * MARTINA McBRIDE + RCA a record $4.8 billion, an 11.9% increase over  these retail shipments were not made pub- gle units (up 15.2% in dollars);
i the corresponding number from 1993, ac-  lic by the RIAA. e A 4% increase in cassette single units,
IHME, T'BE;%B(G)LQ:?E:}“E‘:# f:;: 34 cording to the RIAA. However, SoundScan’s mid-year project- accompanied by a 3% decrease in dollar val-
= Jay Berman, the association’s chairman, ed unit figures—which, Berman admits, ue for the format;
NEW AGE attributes the double-digit growth to “the ~ prompted the RIAA’s retail breakout—in- e A 21.8% decline in vinyl single units
* LIVE AT THE ACROPOLIS * YANNI * PRIVATE MUSIC 76 tremendous success of so many current dicate that 309 million units were sold at re- (down 19.3% in dollars);
hits” rather than to the strength of catalog  tail during that period, a 6.1% increment e And a 26.5% rise in music video ship-
R&B 18 sales. Berman says, “We did go through a over last year's mid-year total of 292 mil- ments (up only 4.2% in dollar value).
% WE COME STRAPPED * MC EIHT FEATURING CMW * EPIC STREET period of years—and I don’t know how lion units. (Continued on page 101)
many, exactly—when the CD eventually
AT OFRTEEPﬁcAKE' R Y 76| emerged as a configuration of choice (and]
people began to replace either their vinyl
ngLler\g TI:'I\lAI;SIC - albums or their cassettes with CDs, and we M- h I A I t t-
ALI FARKA TOURE WITH RY COODER * Hvis e ggﬁr;;&ufhc;}:lvgga*;};sg;%s;én,ng o ichaeé nnounces nienton
1]
« THE HOT 100 * o day in, terms of our growth, and that’s T A H -
* STAY (I MISSED YOU] * LISA LOEB & NINE STORIES * RCA what I'm trying to emphasize—that we've o ppea Ig ou e I
had an enormously successful six months
ADULT CONTEMPORARY in 1994, and it is attributable to what's go- Bl BY DOMINIC PRIDE may take the case to the highest court in
* CAQ‘LISU 525’: fHE LOOVE TONIGHT 94 ing on now.” the land, the U.K. Parliament’s upper
CLIQUNE RO TeoRe The release of the RIAA’s mid-year sta- LONDON—Fulfilling a promise made on chamber, the House Of Lords. Yet another
COUNTRY tistics follows a period of controversy over the day of his defeat in the High Court stage of appeal after that would be to take
e MEH?«\EE'EAK%\S;JS&ISRT- - 30 the accuracy of the numbers. Following the here, George Michael has formally de- it to the European Court of Justice in The
year-end 1992 report from the RIAA, two clared his intent to appeal the judgment in Hague, Netherlands.
DANCE / CLUB PLAY of.it,s member companies—Sony Music Dis- his restraint-of-trade case against Sony Michael’s publisher, Dick Leahy, who
e e 251  tribution and Cema Distribution—com- Musie. has acted as the artist’s spokesman and
plained that the upbeat figures the associa- The notice of appeal has been drafted aide during the trial, says the next course
DANCE / MAXI-SINGLES SALES = tion reported were inconsistent with their by Michael’s counsel, Mark Cran o’f Sheri-  of action has not been considered. “We're
% TAKE IT EASY « MAD LION * WEEDED own less rosy findings (Billboard, April 10, dans, who handled the singer’s case not even thinking beyond the appeal. We
1993). against Sony Music Entertainment (UK.) all feel that the arguments were not prop-
LATIN The RIAA responded by suspending the Ltd. erly considered, and we're confident that
* SITE VAS * JON SECADA * 55K 0 release of its 1993 mid-year figures while it Michael seeks to have the June 21 ver- when these arguments are presented to
conducted a review of its reporting meth- dict by Justice Jonathan Parker over- three judges who are interested in making
R&B odology (Billboard, Oct. 16, 1993). Berman turned. The judge in the 75-day trial reject-  decisions on laws and on precedents, that
* I'LL MAKE LOVE TO YOU * BOYZ Il MEN * MOTOWN 20}  says the review yielded minor adjustments ed both of Michael’s central arguments: we’ll have a better chance.”
that have been implemented, allowing the that his deal with Sony amounted to a re- Leahy adds, “It was always in our
HOT R&B AIRPLAY RIAA to resume its semi-annual reporting straint of trade, and that it contravened minds that we might fall at the first hur-
o O BTl STTAR e S 22§ schedule. Article 85 of the Treaty of Rome, which dle, the way the system works here.”
One visible change in the association’s deals with freedom of trade within the Eu- Discussing Michael’s current frame of
report is a breakout of shipments to retail- ropean Community (Billboard, July 2). mind, Leahy says, “All this delay is hurt-
= M':'groc;g fo't'}'fi;i!z‘ ”s::;vEfMOTOWN 22 ers, which Berman says was included to The appeal will be heard before three ing him. He just wants to get on with re-
quell complaints from retailers and distrib- judges, and is likely to consist of legal ar- cording an album, and he won’t do that
utors that RIAA figures did not always re- guments on the issues of restraint of with [Sony]. ”
RAP == flect the condition of the retail base. trade and European law, rather than fur- Leahy says there has been no contact

% FUNKDAFIED * DA BRAT * 5O SO DEF / CHAOS “Retail still represents an overwhelming ther gathering of evidence. Michael is un-  between Sony and Michael since the trial.
portion of our business,” says Berman. “In derstood to be seeking a hearing as early Executives from Sony were unavailable

ROCK / ALBUM ROCK TRACKS 9% the past, when we reported total numbers, as possible next year, and it is anticipated for comment at press time.

* BLACK HOLE SUN *+ SOUNDGARDEN * A&\ some people said, ‘Gee, that doesn’t reflect that the appeal will last at least four The costs of the appeal are understood
my business,” so what we’ve tried to do— weeks. to be substantially less than the full cost
particularly since retailers tend to com- If Michael’s appeal is unsuccessful, he of a trial.

ROCK / MODERN ROCK TRACKS g g
D e — 96 ment on our shipment numbers—is break
TP 40 AIRPLAY MAINSTREAM __ THIS WEEK IN BILLBOARD
% STAY {l MISSED YOU) * LISA LOEB & NINE STORIES * RCA
BMG BUYS ITALY'’S BIGGEST INDIE Album Reviews 78 International 38
ek 4°*AF'L'J‘N"’<;AAFE D/ -nm:@-;l:?:sovsn 99 By purchasing a majority stake in the ltalian independent label ~ Artists & Music 9  Jazz/Blue Notes 21
: Ricordi, BMG almost doubled its share of the Italian market. it ~ Between The Bullets 107 Latin Notas 34
HOT 100 AIRPLAY bl also sparked an uproar among European indies and within the  The Billboard Bulletin 102 Lifelines' 89
* STAY (I MISSED YOU) * LISA LOEB & NINE STORIES * kCA nationalist Italian press. Mark Dezzani and Wolfgang Spahr ~ Boxscore 1 Music Video 36
cover all the angles. Page 38 Canada 41 popular Uprisings 16
HOT 100 SINGLES SALES 1 Chart Beat 108 pro Audio 87
* FANTASTIC VOYAGE + COOLIO * TOMMY BOY WORLD MUSIC, PUTUMAYO STYLE Child’s Play 82 RaB 17
Putumayo, the clothing and crafts retail chain that launched a Classi.call Keeping Score 32 p. g 93
+ TOP VIDEO SALES * a2 series of world music compilations in 1992, is expanding its ac- Clip List 37 Ihe Rap Column 23
* ACE VENTURA: PET DETECTIVE * WARNER HOME VIDEO tivities in that arena with a new distribution deal and an eight- ~ Commentary & Retail 72
® - city tour featuring leading acts in the genre. Paul Verna has the Country gz Rossi's Rhythm Section 21
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Wal-Mart Wants To Deal Direct

Vid Vendors Approached On Shipping Policies

EBY SETH GOLDSTEIN

NEW YORK—Wal-Mart wants to
eliminate the middleman in home
video, at least for direct-to-sell-
through releases and key catalog
promotions.

In the wake of its sale of rackjob-
ber subsidiary Western Merchandis-
ers to Anderson News (Billboard,
June 18), Wal-Mart has been ap-
proaching vendors for terms on di-
rect shipment of product to its dis-
tribution centers. The studios, eye-
ing the sales Wal-Mart has
generated for Disney as a direct ac-
count, are interested.

Disney, meanwhile, reportedly is
strengthening its own direct rela-
tionships with a test of under-$10
pricing that could rival promotions
like the McDonald’s $5.99 offer
skewered by studio chairman Jeff-
rey Katzenberg at the Video Soft-
ware Dealers Assn. convention in
Las Vegas (Billboard, Aug. 6).

Columbia TriStar Home Video
has already made it known that it’s
interested in the Wal-Mart proposal,
according to several trade sources,
although the studio wasn’t available
for comment at press time.
MCA/Universal Home Video is re-
ported to have rejected a Wal-Mart
piteh for direct delivery of “Jurassic
Park,” but may be open to a wider
selection. Another supplier, consid-
ered to have a strong sell-through
selection, told Billboard, “we’re ana-
lyzing the concept.” Conversations,
initiated several weeks before the
July 23-27 VSDA convention are
continuing.

Some sell-through veterans think
the studios would be smart to end
talks now because none has the cat-
alog necessary to sustain a direct
account that demands a steady
stream of new releases. ‘“Except by
sheer force of product, there’s no
way Wal-Mart is going to success-
fully run this program,” one observ-

er maintains. “That’s why there are
rackrobbers.”

Nonetheless, if Wal-Mart and the
studios come to terms, home video
executives anticipate similar pro-
posals from Kmart, Caldor, and oth-
ers. “It’s not just Wal-Mart any-
more,” says one.

The development is good news
and bad news for Handleman,
which racks about 800 Wal-Mart
stores, and Western Merchandisers,
responsible for the remainder. Nei-
ther will enjoy surrendering any
part of its business, but as another
wholesaler points out, “Nobody
makes money on the hits.” Handle-
man lost a big chunk of revenues
when Disney went direct with Wal-
Mart and continued to register
gains in home video, up 3% to $389.5
million for the fiscal year ended
April 30.

Wal-Mart, whose executives were
unavailable for comment, doesn’t
have the computer systems in place
to handle more profitable catalog
product, so for the near term that
portion of rack operations is secure,
sources indicate. The future is a ques-
tion mark, however.

Except for music and video, says a
studio executive, Wal-Mart “doesn’t
deal with middlemen.” He considers
the current push for hit releases a
step in the direction of eliminating
the racks. Provided Wal-Mart staff-
ers are savvy enough not to break
street dates on new titles and know
when to reorder, his company could
benefit from “a tremendous lift in
sales” by going direct. “Now you're a
partner. We're looking at it.” Wal-
Mart is thought to account for 11%-
14% of sales of major titles and as
much as 15%-16% of Disney hits.

Disney has nutured a special rela-
tionship with Wal-Mart and other di-
rect accounts, servicing the stores
with a thoroughness that other stu-
dios would not expect to duplicate. In
the deals being contemplated, says a

studio executive, Wal-Mart “would
probably get stock clerks to do”’
tasks that Disney currently handles.

The studios ought to tread care-
fully, however. ‘“Over the long
term, it’s foolish” for most of the
majors, warns a sell-through veter-
an who has had plenty of mass-mer-
chant experience.

“They can’t generate the sales
volume to merit the inventory they
would be putting in,” he says. This
source doubts that even Disney has
sufficient catalog to continually re-
place tired titles with fresh ones.
“There’s a cost involved in all this,”
he adds. “It’s why a rackjobber gets
paid what he does. It can be very ex-
pensive.”

Mickey, Tag Team Are New
Disney/Bellmark Rap Team

B BY CRAIG ROSEN

LOS ANGELES—With its sound-
track to “The Lion King” sitting on
the throne of The Billboard 200 for
the sixth consecutive week, Walt Dis-
ney Records and its star mouse will
team up with another maverick inde-
pendent, Bellmark, and its leading
act, Tag Team, for ‘“Mickey Un-
rapped.”

The album, set for Sept. 13 release,
marks Walt Disney Records’ first for-
ay into rap and the first time the label
has paired with another company on
a non-soundtrack release.

Disney will release the parody al-
bum, which includes performances
by Whoopi Goldberg (also featured in

Setting A Record. At the annual membership meeting of the National Music
Publishers’ Assn./Harry Fox Agency in Los Angeles, president/CEQ Edward P.
Murphy announced that the HFA exceeded a record $300 million in distributions
in 1993. Shown after the meeting, from left, are Irwin Robinson, chairman of the
NMPA/HFA and chairman/CEO of Famous Music Corp.; Misa Watanabe,
chairman of the Watanabe Music Publishers Co. and president of the Music
Publishing Assn. in Japan; Murphy; and Bruce Lehman, assistant secretary of
commerce and U.S. commissioner of patents and trademarks, who was keynote

speaker for the meeting.

‘Four Weddings’ Toasted For Surge in PolyGram Sales

B BY DON JEFFREY

NEW YORK—Although PolyGram
had few mega-selling albums in the
first half of this year, it scored sur-
prisingly well at the box office with
the small-budget film “Four Wed-
dings And A Funeral,” a factor that
helped boost net sales by 14% during
this period. Profits also rose 14%.

For the six months that ended June
30, London-based PolyGram reports
net income of $132 million on sales of
$2.04 billion, compared with profit of
$115 million on sales of $1.79 billion in
the same period last year.

But PolyGram’s income from oper-
ations (before taxes) rose only 6.6%,
to $192 million from $180 million.
Chairman Alain Levy attributes the
modest gain to the paucity of block-
buster albums in the first half.

In the six-month period, Poly-
Gram’s labels had just two big hit al-
bums in the U.S.: “Superunknown”
by Soundgarden (A&M), which sold
more than 2 million copies, and “Very
Necessary’’ by Salt-N-Pepa (Next
Plateau/London), which moved near-
ly 2 million units.

Worldwide, the company’s biggest
albums were “So Far So Good” by
Bryan Adams (A&M), which sold 3.4

million units, and “The Sign” by Ace
Of Base, which sold to 2.5 million
units in the countries for which Poly-
Gram holds the rights. (BMG’s Arista
label owns the rights in the U.S., Ja-
pan, and several other countries.) Po-
lyGram says sales in Europe and the
Far East “benefited from strong lo-
cal releases.”

Pop music accounted for 65% of
PolyGram’s total sales in the first
half, or $1.32 billion.

According to SoundScan, Poly-
Gram’s six-month market share in
the U.S. was 11.34%. Levy estimates
its U.S. share at 12%-13%. He says
SoundScan “tends to underreport us
because of the classics; they’re not
reporting full catalog sales.”

PolyGram is the world’s undisput-
ed market leader in classical music.
This year’s biggest seller has been
“My Heart’s Delight” with Luciano
Pavarotti, which has moved more
than 400,000 units. Levy says the
three Classical labels—London/
Decca, Deutsche Grammophon, and
Philips Classics—maintained market
share and posted a “slight” sales in-
crease. The genre accounts for 12%
of PolyGram’s sales, or $245 million.

Though music was somewhat dis-
appointing in the first half, the com-

pany broke out the champagne over
the critical and box-office success of
“Four Weddings And A Funeral,”
starring Hugh Grant and Andie Mac-
Dowell. Produced by Working Title
Pictures and distributed by Poly-
Gram’s Gramercy Pictures, the film
cost an estimated $4 million and has
grossed more than $130 million
worldwide so far. Levy says Poly-
Gram booked only 40% of the reve-
nues from the picture in the first
half.

Harold Vogel, senior entertain-
ment analyst with Merrill Lynch,
says the movie did not contribute
much to first-half profitability.
“There’s more to come,” he says. “It
will have a much more important im-
pact in the second half.” That’s when
it will work its way into all interna-
tional theatrical markets and distri-
bution channels such as home video,
pay-per-view television, and cable and
broadecast TV. Levy says PolyGram

(Continued on page 103)

“The Lion King”’) and Color Me Badd,
and such songs as “Ice Ice Mickey,”
“Ducks In The Hood,” and “U Can’t
Botch This.”

Bellmark will release the single of
“Whoomp! (There It Went),” a collab-
orative send-up of the duo’s monster
hit “Whoomp! (There It Is).” The sin-
gle, due Sept. 1 on cassette and CD,
features Tag Team rapping with Dis-
ney characters.

Bellmark also plans a maxisingle,
with at least four remixes, tentative-
ly due in mid-October.

A videoclip, which Tag Team mem-
ber Cecil Glenn describes as “Roger
Rabbit-styled,” is also in the works.
Bellmark plans to promote the single
at top 40 and R&B radio. “We have a
lot of promotions on the drawing
board, including trips to Disneyland
and Disney World,” says Bellmark
Records president Al Bell.

The album will be a natural at the
slowly growing children’s radio for-
mat. Gary Landis, executive VP of
programming at the Minneapolis-
based Radio AAHS children’s radio
network, which has 18 affiliates
across the country, has yet to hear
the album, but is looking forward to
the release. “I have confidence in
Disney’s product, and we have plen-
ty of room for novelty songs,” he
says.

The “Mickey Unrapped” market-
ing blitz will kick off Monday (15),
when Disney launches a month long
direct-response campaign on cable
television. The 60-second spot will
star Tag Team and Mickey Mouse.
Via an 800 number, consumers will
be allowed to purchase the cassette
or CD weeks before its official street
date, and will receive a premium—a
“Mickey Unrapped” baseball cap—
not available at retail. The price
through the direct-response offer is
$11.95 for cassette and $16.95 for CD,
approximately a dollar more than the
suggested retail price.

Mark Jaffe, VP of Walt Disney
Records, says the direct-response ad-
vance offer is “designed as more of a
promotional vehicle. Sure we will
have some sales over the phone, but
the reason we are doing the direct-re-
sponse campaign is to create broad-
based awareness by the time the al-
bum hits the streets.”

Steve Walker, senior VP of the
Philadelphia-based, 170-store The
Wall Inc. chain, says the album has
good sales potential. “I wouldn’t un-
derestimate anything that Disney
does.” But he is unhappy about the
label’s direct-response campaign.

“Any situation where any album is

(Continued on page 18)

Disney, Baby Bells Plan To Alter Airwaves

B BY SETH GOLDSTEIN

NEW YORK—Talk about future
shock: Walt Disney Co.’s information
highway joint venture with three
Baby Bell companies—Ameritech,
BellSouth, and Southwestern Bell—
may begin to affect home video this
decade. Meanwhile, Disney plans to
hold up its end at home video with
probably the strongest studio effort
yet on behalf of Rentrak’s pay-per-
transaction network of some 3,200
stores.

The as-yet-unnarned Baby Bell ven-

ture, announced two weeks after the
Disney-Rentrak contract was un-
veiled (Billboard, Aug. 6), will go on
the air in the first half of 1995 with a
mix of traditional and interactive vid-
eo programming, and could start
generating “substantial revenues” in
the next 3-5 years, according to Pat-
rick Campbell, Ameritech executive
VP of corporate strategy and busi-
ness development. If true, the rollout
of new services would be considera-
bly faster than most observers, look-
ing a decade out, have predicted.
Buying and renting cassettes is

“not going to go away overnight,”
says Campbell. He says retail is as
healthy now as it was when he re-
signed as president of Columbia Tri-
Star Home Video, but he isn’t sure
how long prosperity will last.

‘While none of the parties will speci-
fy the terms of Disney’s participa-
tion, the studio is thought to be pro-
viding intellectual property, including
access to its movie and cartoon li-
brary, management skill, and mar-
keting flair. The joint venture, which
Campbell says doesn’t preclude part-

(Continued on page 99)
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NOTES

ON ARTS AND
ENTERTAINMENT

Paying the
Price

Wall Madison tolerate
Ticketmaster’s charges?

When Eddie Vedder and Pearl
Jam decided to take on Ticket-
master earlier this year, they
claimed to be jousting on behalf
of their fans against the compa-
ny's “unfair monopoly” of the
ticket distribution business. But
local promoters say that Madi-
son concertgoers have actually
been quite willing to pay for the
convenience of purchasing tick-
ets over the phone and at remote
outlets. In fact, although service
charges can be avoided by pur-
chasing tickets in person at the
box offices of the Dane County
Coliseum, the Barrymore The-
atre, the Madison Civic Center
and Camp Randall Stadium
(which uses the Union Theater
and the UW athletic department
as primary ticket outlets for con-
certs), thousands of local ticket
buyers seem to prefer hitting the
phones when major events go on
sale.

“The phones are more popular
than I ever would have believed,”
says Rerb Frank of Frank Pro
ductions, which signed an exclu
sive contract with Ticketmaster

THOUGHT YOU MIGHT
BE INTERESTED TO KNOW...

for Coliseum events 10
months ago. “People are
captivated by using plas-
tic, by using phones, by
not wanting to get into
their cars and driving to
the ticket centers.”

Locally, Ticketmaster
service charges average
about $2.25 a ticket.
However, the charges
added on to tickets for
big stadium events like
this week’s Pink Floyd
concert are twice that,
and fees for mailing tick-
ets can also add to the
price of admission.

Why do service charges
increase for the big
events? Frank says it’s
because hundreds of
extra phone operators
must be in place when
60,000 Pink Floyd or
Rolling Stones tickets go
on sale. But Larry Solters,
the national spokesman
for Ticketmaster, simply
argues that like any other
company, Ticketmaster
has a right to set a price that will
cover costs and guarantee a prof-
it.

“I think it’s fascinating that
Eddie Vedder has decided that he
can determine what a company
can charge,” says Solters. “They
wanted us to charge $1.80 on an
$18 ticket. We were ready to
compromise on $2.25, $2.50, but
they wouldn’t take it. The bottom
line is that computerized ticket-
ing is a convenience. The public
has embraced that convenience
and basically turned it into a
necessity. Now the lawyers are
questioning whether people
should have to pay for that
necessity.

“Next time I go buy gas at a gas
station, T'm gonna tell 'em I want
to pay 25 cents per gallon,” he
adds sarcastically

Does Eddi= Vedder have the right to- determi

what Ticketmaster can charge?

ISTHMUS e THE CULTURE

Pearl Jam and its lawyers hope
to break Ticketmaster's domina-
tion of the ticket distribution
business and argue that, with
more players in the marketplace,
the real price of tickets will go
down. But even if the courts ulti-
mately rule against Ticketmaster,
it seems unlikely that service
charges, phone charges and oth-
er convenience charges will
decrease for concerts and other
live events held at large venues.

“I've gone to other firms and
I've had them submit offers,”
says Herb Frank. “And let me tell
you, it was frightening. Because
they couldn’t do the job, and they
were more expensive than Tick-
etmaster. That's why Ticketmas-
ter has no competition in our lit-
tle environment here in Dane |
County.”

S

Which isn’t to say that
some local promoters
don’'t complain about
Ticketmaster’s fluctuat-
ing service charges. Like
Pearl Jam, Tag Evers of
Tag Team Productions
argues that the compa-
ny’s convenience charges
are too high. When he
first got into the promo-
tion business he contract-
ed with the company, but
he soon decided that it
was cheaper to deal
directly with ticket out-
lets for his smaller shows.
“What does it take to
operate a bank of
phones?” Evers asks.
“Once you have that capi-
tal investment, you're just
raking in the dough.... But
I plan on doing shows
this fall at the Civic Cen-
ter and maybe the Colise-
um—both of which have
contracts with [Ticket-
master]. So I'll have to
deal with them.”

Ticketmaster isn't the
only operation that charges a fee
for its services. Promoters also
complain that the Barrymore
Theatre—which has elected to
process phone orders in-house—
charges too much for the conven-
ience of remote ticket buying.
The Barrymore adds $3.50 to the
face value of the first ticket
charged by phone and $1 for
every additional ticket—charges
that the theater’s managing direc-
tor, Sherri Wilder, maintains sim-
ply cover the cost of processing
orders.

Local promoters, however,
think that the first $3.50 is exor-
bitant, since it often represents
nearly a third ot a ticket’s face
value. Evers says the charge is
“pretty steep,” and Chuck Toler
of First Artists, which regularly
brings pep and alternative rock

ne
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acts to the Barrymore, calls it
“insanity.”

Evers has decided to live with
the phone charge; Toler hasn't.
Convinced that there had to be a
cheaper way to distribute tickets,
he started a company called
Comp-U-Tix, which has devel-
oped an automated system
designed to service the ticketing
needs of smaller venues and cuts
cost by eliminating the need for
phone operators.

“I'm planning to charge no
more than a dollar a ticket,” says
Toler, who plans to have the ser-
vice up and running in Madison
by September and is trying to sell
it elsewhere. “It wasn't Ticket
master that drove me, though.
Looking around locally, we saw
how tickets were being distrib-
uted, and we were unhappy with
the [ticket] counts; we were
unhappy with how they were dis-
tributed; we were unhappy with
the way they were picked up. We
talked with the outlets and they
were unhappy too. So I founded
a company that hopefully will
take care of these problems.

As a promoter, Toler is very
much aware of Pearl Jam’s battle
with Ticketmaster. In fact, when
Vedder and company were toying
with the idea of mounting a tour
that would steer clear of venues
that contracted with Ticketmas-
ter, Toler reserved several days
at the Pecatonica Fairgrounds for
a Pearl Jam date, which ultimate-
1y didn’t come through.

Unlike Pearl Jam's lawyers,
Toler doesn’t blame Ticketmas-
ter for squelching the band’s
plans for its alternative tour.
“There are all kinds of things that
groups are doing to cut profits
for promoters,” he says. “And it's
funny that everyhodv's looking at
Ticketmaster. I wonder who's
locking at Peart Jam's botton
line”’
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Moral Rights Laws Must Be Harmonized

M BY LESLEY ELLEN HARRIS

Intellectual property is rapidly gaining a
higher profile in the eyes of the general pub-
lic and, of course, in the information, commu-
nications, and entertainment industries. Do-
mestic and international pressure is
influencing many countries, including the
U.8,, to increase the standards of protection
for intellectual property rights, both for do-
mestic and foreign creations. In fact, the har-
monization of intellectual property rights is
a theme of this decade, made necessary by
increased technology and the information
highway, and manifested by trade agree-
ments like NAFTA (the North American
Free Trade Agreement) and GATT (the Gen-
eral Agreement on Tariffs and Trade).

The U.S. no doubt felt this pressure when,
in 1989, it adhered to the Berne Convention
for the Protection of Literary and Artistic
Works, the leading international convention
on copyright, to which more than 100 coun-
tries adhere. In implementing its obligations
under Berne, the U.S. made some amend-
ments to the Copyright Act of 1976. How-
ever, with respect to “moral rights,” which
protect the reputation of the creator, there
remains some debate as to whether the min-
imalist approach taken by the U.S. supports
the spirit of the convention.

The milestone against which moral rights
was measured was the French law that
states, “L ‘auteur jouit du droit au respect de
son nom, de sa qualité et de son oeuvre.”
This means that the author enjoys the right
of respect of his name, his professional stand-
ing, and his work. This right is “perpetual,
inalienable et imprescriptible.” The wording
of this right is very general, and French
courts have interpreted it broadly to protect
against modifications to a work that could

GAY, NOT 'QUEER’

Larry Flick’s article “Major Labels Court-
ing Gay, Lesbian Market” (Billboard, July 30)
contains this sentence: “In identifying the
characteristics of the typical queer consumer,
there is no definite picture to be drawn ...”

As a non-typical “queer” (please read gay)
consumer, and an advertising person, I find
this phrasing in the "90s highly offensive. And,
not counting members of “Queer Nation,” I'm
quite sure that most gays and lesbians will
also feel offended.

Bill Feitz
Feitz Advertising
Los Angeles

Flick’s response: The use of the descriptive
word “queer” for homosexuality hus been em-
braced by a growing movement of men and
women who hope to declaw its prejudice and

negativity by using it in an empowering, if

somewhat confrontational, manner. Its use is
not intended to offend, but to remind the
world of the discrimination and hardship
historically faced by homosexuals—the same
way that our community uses the pink trian-
gle symbol that gay people were forced to
wear in Nazi concentration camps.

TARGETING THE GAY MARKET

While I agree with Larry Flick’s story on
the recording industry’s efforts to target the
gay and lesbian community, it should be noted

prejudice an author’s reputation. People who
reject implementing stronger moral rights in
the U.S. argue that the French and U.S. en-
tertainment businesses are clearly different,
and that French law would be unsuitable for
the U.S.

What has been forgotten in the search for
a moral rights scheme in the U.S., is that an
alternative already exists in North America.
Moral rights have existed in Canadian legis-

‘The
harmonization
of intellectual
property laws
must not ignore
moral rights.’

Lesley Ellen Harris, a
screenwriter and
copyright lawyer, is
the author of
“Canadian Copyright
Law” (McGraw-Hill
Ryerson Ltd).

lation since 1924. In 1988, the country’s
moral rights laws were greatly enhanced to
ensure not only that the author of a work has
the right to have his or her name associated
with the work, and to prevent prejudicial
modifications to his or her work, but also the
additional right to prevent any harmful use
of the work in association with a service,
cause, product, or institution.

There have been very few cases of litiga-
tion in Canada concerning these moral rights
provisions. Unlike the French law, moral
rights in Canada can be waived; that is, the
creator can agree not to exercise his or her
moral rights. This is similar to UK. law.
Some argue that allowing a waiver of moral
rights virtually strips creators of their moral

LETTERS g

that this industry was among the very first to
target this market back in 1979, when my
company, Rivendell Marketing, was founded.

Rivendell Marketing Co., a firm specializing
in the gay and lesbian market, was founded by
Joe DiSabato at the height of the disco era.
DiSabato, a former promotions manager with
RCA and MCA, used his connections with rec-
ord labels to handle their national advertising
in the gay press around the country. Casab-
lanca and Prelude were two early advertisers.
Recently we have developed campaigns or pla-
ced advertisements for PolyGram and Poly-
Gram Classics, Arista, Sony, Windham Hill,
Atlantic, Elektra, BMG CD Club, and Colum-
bia House CD Club.

As more information on this market be-
comes available from respected sources such
as Simmons, MRI, and Yankelovich, record
marketers will see in black and white what has
long been suspected—that this community
buys a lot of product. Hopefully, this will
translate into even more regular attempts at
targeting this community.

Michael Gravois
President
Rivendell Marketing Co.

GAY ROLE MODELS NEEDED

In response to the Commentary written by
Tom McCormack (Billboard, June 18): 1, too,
am a gay singer/songwriter, and I've noted
the strange behavior the music industry has

rights and puts them no further ahead than
if there were no such rights. This is not true.
First, the existence of these rights in law
establishes the government’s support for
these rights. Second, it reverses the pre-
sumption, granting rights to creators that
can only then be waived through an express
agreement. Lastly, codification of such rights
gives bargaining strength to creators.

Any participants to a “moral rights” dis-
cussion in the U.S. must also be aware of the
imbalance of protection because of a lack of
stronger moral rights under U.S. law. For
the most part, copyright is international and
based on the principle of national treatment.
This means that protection is given accord-
ing to the laws where protection is claimed.
Where a Canadian author claims protection
in the U.S,, he is protected under U.S. law;
where an American author claims protection
in Canada, she is protected under Canadian
law. Therefore, if Canada has stronger
moral rights than the U.S., protection
granted to Canadian and U.S. authors in
Canada will be stronger than the protection
granted to the same Canadian and U.S. au-
thors when their works are used in the U.S.
A similar imbalance of protection occurs for
U.S. and British creators, U.S. and French
creators, and so on.

With advanced technology and the infor-
mation highway, morphing, sampling, and
other manipulation of images and sounds
will become more commonplace and the im-
portance of moral rights will increase. The
harmonization of intellectual property laws
must not ignore moral rights. How can we
justify the harmonization of laws that en-
sure that creators economically gain from
the exploitation of their works without simi-
larly harmonizing laws that protect the rep-
utations of creators?

toward gay-themed music.

The time has come for the next step. Artists
like McCormack and myself want to be open
right from the start and sing about our lives
and the lives of approximately 10% of the
world’s population. In listening, the non-gay
world may find that their fears are ungroun-
ded and that all the things gay and lesbian
people strive for—like love, compassion, and
happiness—are the same goals they have.
They’ll find we have much more in common
than what divides us.

What's needed are more open gay execu-
tives and braver non-gay executives who won’t
dismiss gay-oriented music because of the
content. Gangsta rap and satanic heavy metal
didn’t scare them off, yet it’s amazing how a
non-graphic song about two people of the
same sex loving each other could be so vola-
tile!

Finally, one of the most important reasons
we need openly gay and lesbian artists is be-
cause there are young men and women coming
to grips with their sexuality every day. They
need guidance, assurance, and role models to
let them know that they aren’t “freaks” and
that they can lead healthy, happy lives. If my
music can stop one teen-ager from committing
suicide because I helped her realize that she
is not alone and that there is hope, then I've
done my duty as a responsible artist.

Rus McCoy
Long Beach, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Listen up you silly little freaks!

The first album went GCL .

The movie's coming out this Christmas.
What more could you ask for, Happy Ass?!

SELECT] JERKY BOYS 2 : 92411
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M BY CARRIE BORZILLO

LOS ANGELES—After building a
healthy fan base through seven
years of touring, the members of
Blues Traveler have set their
sights on greater radio and video
exposure for their fourth A&M al-
bum, appropriately titled “four,”
due Sept. 13.

The first single from the album,
“Hook,” will go to album rock, al-
bum alternative, and modern rock
radio on Aug. 31. But it is the sec-
ond single, the infectiously upbeat
“Run-around,” which A&M is bank-
ing on to push the act to new
heights at rock stations and break

Blues Traveler’s Direction
Changes With A&M’s “four’

new ground at top 40.

Without much support from ra-
dio and video outlets, Blues Travel-
er has garnered a following of
250,000 fans from its constant tour-
ing since its inception in 1987, ac-
cording to Jill Glass, VP of market-
ing at A&M.

The band’s self-titled 1989 debut
has sold 397,000 units since Sound-
Scan began tracking sales in 1991.
A sophomore set, “Travelers &
Thieves,” released in 1991, has sold
more than 279,000 units.

The first two albums peaked on
The Billboard 200 at No. 175 and
No. 144, respectively; a third Blues

(Continued on page 106)
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Peter Gabriel To Release A ‘Secret’
Virgin Album, Video Document Tour

M BY ZENON SCHOEPE

BOX, England—Peter Gabriel’'s “Se-
cret World Live,” an in-concert album
and video scheduled for simultaneous
release Aug. 80, has been unveiled by
the artist at his Real World Studios
here in the southwestern English
countryside.

Based on the 19-nation ‘‘Secret
World Tour,” Gabriel’s first full con-
cert swing since 1986, the 100-minute
double CD on Real World/Virgin Rec-
ords and accompanying live video
capture Gabriel playing to the crowd,
with material drawn largely from his
best-selling albums “So” and “US.”
Since leaving Genesis and launching
his solo career in 1975, Gabriel has
sold 20 million albums worldwide, ac-

Gapitol Builds ﬂelaﬂanshtps I-'ar BeBe & GCeGe

M BY J.R. REYNOLDS

LOS ANGELES—Relationships
were the reason label executives
were able to keep BeBe & CeCe Wi
nans from leaving Capitol Records
after the company’s management
transition. “Relationships” also is the
title of the Grammy-winning duo’s
new album, due Sept. 20.

“After the experience we had with
our last project [1991's “Different
Lifestyles”], we were very dissatis-
fied with our relationship with Capi-
tol,” says BeBe. But that was before
Gary Gersh became president/CEO
of the label in July 1993.

According to Gersh, anyone at the

BeBe & CeCe

label, including artists, can now offer
input on any aspect of a record pro-
jeet—from A&R to marketing to pro-
motion.

&
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Act Naturally. ““Liverpool Days,” Genesis Productions, Ltd., limited-edition photo
chronicle of the Beatles in their Merseybeat milieu, is now available in the U.S. The
handsome coffee-table book is a disarmingly intimate 1964 look at the Fab Four as
they bade fareweli to the Cavern club scene they heiped create, and began
shooting their first film, “A Hard Day’s Night.” it is also a diaristic aperture on a
fascinating, albeit fleeting, sphere, as experienced by renowned German
photojournalists Max Scheler and Astrid Kirchherr (former fiancee of original Beatle
Stuart Sutcliffe). They shadowed the world’s most famous rock band on its home
turf. Among the feast of unpublished portraits is one, above right, of Ringo Starr at
his parents’ home, complete with lava lamp. The drummer holds an album by
James Ray, who first recorded “Got My Mind Set On You,” a solo hit 23 years later
for George Harrison. Each copy of “Liverpool Days” is signed by Scheler and
Kirchherr and comes in a clothbound slipcase, with a choice of an original photo on
the book’s cover of John, Paul, George, or Ringo. Call 800-775-1111.

Says BeBe, “We were involved in
every aspect of ‘Relationships,” which
included being at several marketing
and other label meetings.”

Following Gersh’s appointment,
rumors were rampant that R&B
would have a diminished role at the
label. But Gersh says a paring down
of Capitol’s roster is key to the suc-
cess of projects like ‘“Relationships.”

“We cut back on the number of
acts so that we could concentrate
100% on that smaller list, as opposed
to having a lot of acts and only being
able to concentrate 10% on each.”

Gersh quickly convinced BeBe &
CeCe that they were an important
part of Capitol’s future. “He showed
us by being personally involved with
‘Relationships.” He came to the studio
when we were recording, and to vid-
o shoots,” says CeCe.

Gersh also demonstrated his will-
ingness to work with the group by
granting a request that Evan Lam-
berg, VP of East Coast creative for

(Continued on page 106)

cording to Virgin.

In the U.S., his product is licensed
to Geffen Records, which will release
the album and video on Sept. 13.

The list price of
the double CD will
be slightly higher
than that of a sin-
gle album.

Most of the per-
formances on “Se-
cret World Live”
come from a No-
vember concert in
Modena, Italy.
Captured in midtour flow, the band
has Gabriel's longtime guitarist Da-
vid Rhodes and bassist Tony Levin,
joined by Manu Katche on drums,
Jean Claude Naimro on keyboards,

GABRIEL

Shankar on violin, and Paula Cole on
backing vocals.

Highlights include powerhouse de-
liveries of “Come Talk To Me” (on the
video, Gabriel opens the set in a tradi-
tional British public telephone box),
“Sledgehammer,” “Steam,” and a
sensitive rendition of ‘“Blood Of
Eden” (performed on video around a
life-size tree). The video presentation
of “Digging In The Dirt” finds Gabri-
el employing a head-mounted camera
to project images to a giant, rotating
onstage screen for a disturbing, if
not unusual, close-up view of the art-
ist.

Given his pre-eminence in video,
Gabriel says he wanted the “Secret
World Tour” to be highly visual.

(Continued on page 101)

AKA Paula Cole. Paula Cole performed songs from her new Imago album,
“Harbinger,” to an SRO crowd at the AKA club in New York. Joining her after
the set, from left, are Imago Recording Co. president Terry Ellis, BMG senior VP
of marketing Rick Bleiweiss, and imago VP of sales and marketing Jim Kelly.

L.R.S. Looks To Generate
New Movement For dada

M BY JIM BESSMAN

NEW YORK—Like any band that
makes a strong sales impact with its
major-label debut, I.LR.S. Records’
dada faces a daunting challenge with
its follow-up.

The band’s tuneful and harmony-
heavy 1992 entry, “Puzzle,” sold
270,000 units domestically, according
to SoundScan. A second L.R.S. album,
“American Highway Flower,” is slat-
ed for release Sept. 20.

“You hit big, and the question is,
‘For my next trick, what do I do?"”
says John Clay, program director at
Phoenix modern rock station KEDJ,
a dada stronghold due to the hit
tracks ‘“Dizz Knee Land,” “Dim,”
and “Here Today, Gone Tomorrow.”

DADA

“For a lot of bands, all the ele-
ments that went into making the first
album successful change once they
hit the road,” says Clay. “That unspo-
ken, scary barrier of ‘Now we have to
top that’ can hurt bands.”

However, Clay notes that dada’s

(Continued on page 106)

A&M Set Brings
GCarpenters Fans
Out Of Woodwork

M BY CRAIG ROSEN

LOS ANGELES—With an ex-
tensive mar-
keting plan
and unlikely
pairings of
artists and
source materi-
al, A&M Rec-
ords will at-
tempt to make ‘“‘If I Were A
Carpenter,” its modern rock
homage to the brother-sister
duo, stand out amid a flood of

(Continued on page 101)
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Jersey Gity Doing That Blues Fest Thing

Artists From Pickett To Bootsy To Berry Booked

EBY JIM BESSMAN

NEW YORK—Using other city mu-
sic festivals as a model, Jersey City is
set to launch a blues-oriented, roots
music event Sept. 17-18, featuring
some 36 acts on three stages.

The lineup for the Jersey CITY-
BLUES Fest comprises top names and
lesser-knowns in blues, R&B, gospel,
doo-wop, zydeco, jazz, and rock. The
twofold concept, according to Jersey
City cultural affairs director Wayne
Anderson, is “one, ain’t nothin’ but a
party, and two, to try and get the ‘real
thing’ into people’s mind-set.”

Borrowing from the New Orleans
Jazz and Heritage Festival and blues
festivals in Chicago and Philadelphia,
the Jersey City-sponsored event is
looking to help ensure survival of
roots music, Anderson says. The
event, to be held at Jersey City’s Ex-
change Place, is being produced in as-
sociation with Tramps Productions,
with staging by the New Orleans fes-
tival's Home Team Productions.

“You might know Wilson Pickett
or Etta James, but you might not nec-
essarily have heard of Clinton McCul-

loch,” Anderson says. “We need the
bigger names to allow that ‘upper
crust’ to break through and filter
down to people who don’t know ev-
erything about the music, to make
sure it survives as the masters die
out.”

The artists slated to play the festi-
val are Chuck Berry, Cissy Houston,
Wilson Pickett, Marcia Ball, Lucky
Peterson, Etta James & the Roots
Band, Booker T. & the M.G.’s, Koko
Taylor, Buster Poindexter, Johnny
Copeland, Bootsy Collins, McCul-
loch’s Sounds Of Thunder, Fred Paris
& the Five Satins, Beau Jocque, Song
Catchers, Loup Garou, Milo Z, Magic
Slim & the Teardrops.

Other acts include Vito Balsamo &
the Cavaliers, the Uptown Horns, Big
Jack Johnson, the Five Discs, Roscoe
Gordon, Jersey City Mass Choir, God
Street Wine, the Hatters, Chuck
Brown & the Soul Searchers with the
P-Funk Horns, Johnny Adams, the
House with Bob Gaddy, Jimmy
Spruill & Larry Dale, Pookie Hudson
& the Spaniels, Big Jay McNeely, Lit-
tle Buster & the Soul Brothers, and
Coco Robichaux.

Famham Aids Rwandan Orphans
Concert, Telethon Raise Over $2Mil

B BY CHRISTIE ELIEZER

MELBOURNE—A hastily assem-
bled concert and telethon staged
Aug. 7 by top Australian singer John
Farnham raised more than $2.2 mil-
lion (U.S.) for aid to Rwandan or-
phans.

The concert, attended by 5,000
fans, was simulcast live by the Aus-
tereo radio network and Channel 9
TV network, which donated $25,000
to the cause and gave up its lucrative
Sunday night program schedule. The
show also featured guitarist Tommy
Emmanuel; Toni Childs, who was in
the country on a promo tour; David
Soul, who is starring in a local pro-
duction of “Blood Brothers”; jazz

trumpet virtuoso James Morrison;
and Ross Wilson of the modern rock
bands Daddy Cool and Mondo Rock.

The show was proposed only five
days in advance by Farnham’s man-
ager, Glenn Wheatley. The artist,
who has two pre-teen sons, agreed
immediately.

“What followed was the most ex-
traordinary display of generosity I've
ever seen,” says Wheatley. “People
came out of the woodwork every-
where, offering their help. Everyone
from big corporations like Red Roost-
er and Coca-Cola, who fed the 750 vol-
unteers manning the phones; to doz-
ens of technicians who waived their
fees; to people who just turned up of-

(Continued on page 15)

BILLBOARD. Billboard in Los Angeles
names both Lezle Stein and Debo-
rah Robinson Western advertising
representatives. They were, respec-
tively, an account executive at The
Hollywood Reporter and a consul-
tant.

RECORD COMPANIES. Sheila Eldridge is
appointed VP of communications for
Perspective Records in New York.
She was owner of Orchid Communi-
cations.

Bill Deutsch is appointed director
of A&R for Hollywood Records in
Los Angeles. He was an A&R repre-
sentative at Atlantic.

Andrew Peter Thompson is ap-
pointed marketing manager, interna-
tional, for BMG Ariola A/S in Copen-
hagen, Denmark. He was managing
director of European Marketing Con-
sultants (DK).

Arista Records in New York pro-
motes Debbie Eisen to manager of

ROBINSON

STEIN
post-production and Jimmy Powers
to associate manager of pre-produc-
tion. They were, respectively, asso-
ciate manager of post-production and
production coordinator.

Carlo Moralishvili is named direc-
tor of production for the Imago Re-
cording Co. in Los Angeles. He was
production manager for TVT.

Winnie Wong is promoted to East
Coast director of publicity for A&M
Records in New York. She was East
Coast publicist.

EMI Latin in Los Angeles pro-
motes Jose Luis Borrego to national

“We’re stretching the blues idiom a
bit, but it’s all connected,” says Terry
Dunne, head of Tramps Productions,
an outgrowth of the Manhattan
nightclub that is a home to many of
the festival acts. “It’s significant be-
cause it’s taking the blues a step for-
ward for kids to learn and carry on
this great culture.”

The festival will seek to preserve
the roots music tradition not only
through sound but through an array
of food that includes Chicago and
New Orleans cuisine, as well as soul
food from Sylvia’s Restaurant in
Harlem and Jersey City “home coo-
kin.” "

Says Anderson, “Ever notice that
when people listen to the blues, they
smile? The reason is because the mu-
sic touches their soul. Most people
here don’t know anything about it—
they’'ve heard of the New Orleans
and Chicago festivals but haven’t
been to them. So we put together

(Continued on page 103)

NASHVILLE—CMT will extend its
reach into the Asia-Pacific region
this September, and into Latin
America by January 1995. The 24-
hour music video service is already
available in parts of Europe.

CMT programming will be car-
ried in the new markets on PanAm-
Sat satellites. Under the terms of a
10-year lease, CMT will have a
channel on PanAmSat’s PAS-2 sat-
ellite for the Asian market. The sat-
ellite, which is due to be operational
this month, will beam signals into
China, Japan, Australia, Taiwan,
Hong Kong, Singapore, and the Pa-
cific Islands.

In the first phase of its new roll-
out, CMT will link with cable televi-
sion PTY Limited of Sydney, Aus-
tralia. Cable operators in New Zea-
land and the Mariana Islands have
been carrying CMT programming

CMT Programming Bound
For Asia, Latin America

on a tape-delay basis, but will use
the satellite when it is ready.

For Latin America, CMT will use
the PanAmSat PAS-3 satellite,
which is due to go up in November.

Although CMT’s reach into Asia
will be modest at first, the region
contains more than 350 million tele-
vision homes. In Latin America, the
total is 75 million TV homes.

According to A.C. Nielsen, CMT
reaches 24.4 million homes in the
U.S. In Canada—where CMT has
gone to court in an effort to remain
available after a domestically
owned country channel debuts—its
reach is estimated at 1.9 million
homes. By CMT’s own count, it is in
8 million European homes.

CMT is jointly owned by Gaylord
Entertainment Co. and Group W
Satellite Communications.

EDWARD MORRIS

The Dawning Of “Sunset.” Andrew Lioyd Webber celebrates the upcoming
release of “Andrew Lloyd Webber's Sunset Boulevard—The American Premiere
Recording,” which will be released Sept. 13 on Polydor Records and marketed and
distributed by A&M Records. The two-CD boxed set features 18 original songs;
dialog; a five-color, foil-stamped jewel box; and a 44-page booklet containing the
libretto, lyrics, and stage directions of the production. Shown, from left, are Jimmy
Deviin, managing director, Polydor U.K.; Nigel Wright, co-producer of the recording;
Nick Gatfield, president, Atlas Records; Gienn Close and Alan Campbell, the stars
of the play; Webber; and Al Cafaro, president/CEO, A&M.

-

ELDRIDGE DEUTSCH

promotion manager and Claribel
Cuevas to A&R manager. They were,
respectively, promotion representa-
tive, Western region, and sales rep.

Joe Cokell is promoted to market-
ing director of MCA U.K. in London.
He was GM of marketing.

Ron Hill is appointed associate di-
rector of sales for Capitol Records in
Los Angeles. He was president of
Sure Shot Marketing.

Lisa Gottheil is appointed manag-
er of media for Columbia Records in
New York. She was co-director of
AutoTonic, an independent publicity,

EXECUTIVE TURNTABLE

s il

THOMPSON LoCURTO

promotion and management firm.

PUBLISHING. Life Music Group in
Nashville promotes Debra Rogers to
creative director and Rod Parkin to
professional manager. They were, re-
spectively, professional manager for
Life Music Group and national pro-
motion manager of Alpine Records, a
sister company of Life Music Group.

RELATED RELDS. VH-1 in New York ap-
points Sal LoCurto VP of program-
ming and program planning and Lee
Chesnut VP of music programming.

Judds Sue Their
Former Booking,
Promotion Firm

B BY EDWARD MORRIS

NASHVILLE—The Judds have sued
the president of their former in-house
booking agency and promotion com-
pany—as well as the company it-
self—alleging fraud, breach of fidu-
ciary duty and contract, and four oth-
er offenses.

The suit was filed Aug. 9 in David-
son County Circuit Court here
against Steven D. Pritchard and Pro
Tours, Inc. According to the com-
plaint, Pritchard owns one third of
Pro Tours, Wynonna and Naomi
Judd jointly own one third, and Ken-
neth Stilts, the Judds’ former manag-
er, owns one third. Stilts, however, is
not cited in the complaint.

(Continued on page 92)
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ABRAMS

CHESNUT
They were, respectively, VP of pro-
gramming and scheduling for VH-1
and PD for WSTR Atlanta. (Details,
page 36.)

Stanley Steinberg is appointed
president of Sony Development, a
newly established division of Sony
Corp. of America, based in New
York. He was executive VP of Walt
Disney Imagineering, a subsidiary of
The Walt Disney Co.

Jeff Abrams is promoted to VP of
merchandising for Best Buy Co. in
Minneapolis. He was merchandise
manager.
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A New ‘Strategem’ For Big Head Todd

Giant Decides More Is More In Marketing Band

M BY GIL GRIFFIN

NEW YORK—In marketing the last
Big Head Todd & the Monsters record,
“Sister Sweetly,” Giant Records’ slow
and steady approach did the trick. In-
stead of splurging on expensive videos,
launching gaudy retail promotions, or
bombarding mainstream rock radio
with singles, Giant let the band do what
it does best to sell itself—tour and es-
tablish a fan base.

“Sister Sweetly” has sold more than
600,000 units, thanks largely to the
word-of-mouth buzz among thousands
of fans who saw the Boulder, Colo.-
based band play. Though the record
never cracked the top 100 of The Bill-
board 200, it has spent more than 75
weeks on the Heatseekers chart, and
Giant officials say more than 5,000 co-
Dies of the album are still being bought
each week. (An additional three-song
live EP has sold 75,000 copies, accord-
ing to Giant officials.)

Giant executives will soon push Big
Head Todd’s follow-up album, “Strate-
gem”—slated for Sept. 27 release—
and say the marketing strategy will re-
main “simple” but more aggressive.
“We're going to do everything we've

done in the past,” says Giant GM Steve
Backer. “We are thrilled about the per-
formance of the last album. We did it
without MTV or alternative or top 40
radio play. We want to keep the fan
base with constant touring, but now we
have to grow and make new fans. Plat-
inum is the target.”

While the plans to bring in new fans
include television appearances, a Euro-
pean tour this fall and shipping singles
to more radio formats, Big Head Todd

oo b 1%
&,
o & -

BIG HEAD TODD & THE MONSTERS:
From left are Brian Nevin, Todd Park
Mohr, and Rob Squires.

RCA Brings Matthews Band
To Majors With ‘Dreaming’

H BY NIK DIRGA

NEW YORK-—Selling more than
60,000 copies of its self-released debut
made the Dave Matthews Band a text-
book example of grass-roots selling
power-.

So when the band signed with RCA
to record its {irst major-label release,
“Under The Table And Dreaming,”
due Sept. 27, it surprised many indus-
try observers to see the band move

THE DAVE MATTHEWS BAND: Carter
Beauford, Dave Matthews, Leroi Moore,
Boyd Tinsley, and Stefan Lessard.

away {rom its independent back-
ground. But Matthews sees it as the
natural step.

“They’ve gotten behind us, and not
in front of us,” says Matthews.
“Theyre not sayving, ‘OK, you have to
wear this lime-green suit and jump up
and down like this, and here’s how we’ll
break you in Arizona’ . .. whatever we
decide, we do it together.”

The Dave Matthews Band’s fusion of
hippie rock. saxophone-rich jazz, and
violin-tinged folk, combined with its en-
ergetic live shows, has helped build the
group’s fan base into a force to be reck-
oned with.

The band, formed in 1991, began its
career determined to spread its name
around by any meuans possible. Con-
certgoers were encouraged to tape
their shows, and were even provided
with a cassette deck setup hy the sound
board for that purpose.

“These tapes would get bootlegged
and spread around,” says Bruce Flohr,
RCA’s senior director of A&R/artist

(Conlinued on page 14)

SHURE'

The microphones
the professionals
stand behind.

THE SOUND i
OF THE PROFESSIONALS®
...WORLDWIDE

& the Monsters are doing what they've
been doing best for the eight years
they've been uround: touring. For the
second straight year, the band is play-
ing road dates on the multi-act
H.O.R.D.E. tour, hoping to maintain
the same fan base it built last year.
“It’s going really well,” says the band’s
lead vocalist/guitarist, Todd Park
Mohr. “It's about double the audience
as last year. We're still playing at 4:30
p.m., and we can tell we're playing to
our fans because they’re mostly the

ones who are out there at that time.”
But with Giant’s aims to push the
hand into platinum land, the band will
soon take a brief hiatus trom the tour
(Continued on page 14)

The Killer. Jerry Lee Lewis, fourth from left, mixes with Sire and Warner Bros.
executives following the singer’s show in Los Angeles. Lewis has signed with Sire/
Warner Bros. and will have a new record out in the fall. Shown with Lewis, from
left, are Bill Bentley, WB senior publicist; Howie Klein, Sire Records VP/GM,; Peter
Standish, WB product manager; Lewis; Craig Kostich, WB VP of contemporary
music; producer Andy Paley, and Lewis’ manager Mark Shimmel.

HOLLY JOLLY LUBBOCK: The town of Lubbock,
Texas, is taking preliminary steps toward paying perma-
nent homage to one of its most beloved native sons, Buddy
Holly. On July 28, the city council voted to purchase
$175,000 worth of Holly memorabilia from a local corpora-
tion that had bought the items {rom Sotheby's a few years
ago. Among the items of Holly-bilia now owned by the city
are his suede shoes, some of his jackets, his original Strat-
ocaster guitar, his record collection, and a notebook in
which he wrote his lyries.
According to the mayor of Lub-

Buddy Holly’s Hometown Plans A Museum;
Raitt, Hornshy Offer Up A Musical Feast

With rock star and guitar slinger posturing kept to a
minimum, Raitt owned the stage from the minute she
strutted onto it. In the quietest moments—when she sang
the achingly sad “I Can't Make You Love Me” or the brac-
ingly honest “Circle Dance”—she held the room spell-
bound as she voiced painful truths without flinching.

But she also knew how to turn the room “greasy,” as
she put it, sliding into blues tunes with ease, her gritty
voice and guitar turning Radio City into one big smoky bar.

Ruitt just gets better as the years pass, and she em-

bock, David Langston, the city has
several possibilities for displaying
the treasures. “We’re in the process
of holding an election for a $50 mil-
lion arena, and one of the things
we're considering is calling it the
Buddy Holly Arena, and what we
would do is display this in the lobby

B

age with a comfort and warmth that
we all could learn a thing or two
from. It was that very attitude that
made it so nice when she sung two
songs with her dad, John Raitt,
who, well into his 70s, still boasts the
strong. robust voice he displayed
when appearing on Broadway in

braces her advancement into middle

of the arena,” he says. Another pos-
sibility is the formation of a West
Texas Hall of Fame, which would sa-
lute not only Holly, but the many
musical figures from the area, including Waylon Jennings
and Roy Orbison.

In the meantime, the eity is pursuing a licensing agree-
ment with the Holly estate, handled by the singer’s widow,
and is lining up a curator for the collection. “She’s very
supportive,” Langston says. “I don’t think we'll have a
problem in getting it worked out.”

Langston says the city is already hearing from people
who say they have Holly artifacts for sale. *We have been
contacted by a guy in Midland [Texas] who says he has the
suit Buddy was married in, and some other people claim
they have the bedroom suite he used as a little boy.”

Unless the collection moves into an existing structure,
such as the Fine Arts Museum. it won't be on display to
the public until the arena and/or the museum opens, which
Langston says will not be until 1997.

DOUBLE SCOOP: The twin bill of Bonnie Raitt and
Bruce Hornsby that came to Radio City Music Hall last
week was a true feast for music lovers.

Though some headlining artists might find it disturbing
to once again be in the role of opener, Hornsby showed no
reluctance. Quite the contrary, he seemed to revel in the
freedom that warnup status afforded him. With the pres-
sure off to perform all his major hits, Hornsby let loose
with a free-form set that was much jazzier than most of
his recorded compositions, with songs stretched out longer
than his rangy, 6’5" frame. The improvisational nature of
the evening served Hornsby's style well, and the appear-
ance of bassist Christian McBride on several numbers
only helped matters. Most importantly, the erowd seemed
to dig it.

by Melinda Newman

such classics as “Oklahomal!”

After the evening was over, the
undeniably joyous spirit displayed
onstage by both Hornsby and Raitt
remained. Both seem as though they have never forgotten
for a nanosecond how lucky, how among the chosen few,
they are to get to do what they do. In this world of uppity,
attitudinal, the-more-blasé-the-better stars, what a wel-
come respite this was.

LOOPY LOLLAPALOOZA: So what do you get when you
mix thousands of soggy moshers and some of the top alter-
native bands? Lollapalooza in New York. of course. Main-
stage opener Green Day had barely gotten into its rever-
ently cheesy version of “Eye Of The Tiger” when God
turned on his garden hose and started watermg the erowd.
By the time L7 took the stage, we were soaked. No bands
were going on the second stage because of the angle of the
rain, and a delay prompted Nick Cave to get bumped from
the program, but eventually the show went on. By then,
1 was already home peeling out of my jeans, which took
two days to dry ... just in time for Woodstock '94. !

STAMP-EDE: The U.S. Post Office will issue a new se-
ries of stamps in September honoring blues and jazz greats
Robert Johnson, Ma Rainey, Bessie Smith, Muddy Wa-
ters, Howlin’ Wolf, Jimmy Rushing, Mildred Bailey,
and Billie Holiday. To promote the series, the post office
is produeing a video featuring several artists talking about
the impact the honored performers had on them. Already
confirmed to participate are Bonnie Raitt, Jimmy Vaug-
han, Ruth Brown, Taj Mahal, Etta James, John Lee
Hooker, and Robert Cray. The video will ke shown in
5,000 post offices nationwide throughout the month. (Talk
about a captive audience.) It also will air at the Mississippi
Delta Blues Festival.
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Becker’s Solo Debut Hardly Out Of ‘Whack’

Giant Hopes Steely Dan Tour Provides Marketing Spark

B BY CRAIG ROSEN

LOS ANGELES—"Walter Becker is
one of the great characters of all
time,” savs Giant Records chairman
Irving Azoft. “At the first point that
he said, ‘I'm serious about making my
own record,” I jumped on it right
away.”

Azoff is optimistic that Steely Dan
fans will jump on Becker’s “11 Tracks
Of Whaek,” due Sept. 27 on Giant. It's
the first solo album by the other song-
writer in the "70s group known for its
smart and polished pop.

Giant will create advance awareness
of the Beckerr album by issuing a four-
song sampler to album alternative ra-

dio stations Aug. 16. The sampler’s ar-
rival at radio will coincide with a
month of Steelv Dan dutes, as Becker
and longtime writing partner Donald
[Fagen retuun to the road.

“We want to make sure the music is
out there, since they'll be on towr,”
says Giant produet manager Connie
Young. “The best visibility we can get
with Walter is to have him on tour
with Steely Dan.”

“Evervone was excited when they
reunited |in 1993}, and we want to take
advantage of the fact that Walter is on
the road as much as we can,” she adds.

In preparation for the album's re-
lease, Giant has issued an electronic
press kit that provides the viewer with

Restless Looks To Build On
Kuepper’s Cult Following

M BY DAVID SPRAGUE

NEW YORK—In his native Australia,
Ed Kuepper is seen as a punk-rock
survivor by some and an underworld
poet by others. His unique perspec-
tive—imagine Leonard Cohen after a
long residency at CBGB—has seldom
been aired in America. but that should

change with the Sept. 27 release of

“Character Assassination” by Restless
Records.

“The tans Ed has over here are very
voeal and very well-placed,” says Rich
Schmidt, Restless’ director of market-
ing. “Alot of them ure in the press, and
we've learned that when the press re-
ally embraces an artist. it does sell rec-

ords.”

Besides intensive fanzine and na-
tional campaigns, the label is mounting
what Schmidt de-
scribes as a “three-
pronged radio as-
sault.” College ra-
dio will be sent the
entire album, while
commercial mod-
ern rock and select
album alternative
stations will be ser-
viced with a CD-5
of the single “Little Fiddle." Addition-
ally, there is talk of pressing a promo-
only disc gleaned [rom Kuepper’s ap-

(Continued on page 26)

KUEPPER

vital information about the release
while it entertains with slv humor.
The EPK is being issued to press, re-
tail, and radio.

The label also
plans to produce a
30-minute TV spe-
cial on Becker,
which it hopes will
air either on VH-1
and PBS, Young
SHVS.

In addition, the
label plans to back
the release with heavy print and TV
advertising. Says Azoff, “The market-
ing plan will be all-encompussing . .
There will be TV ads [and ads in] eon-
sumer and audiophile magazines.”

“11 Tracks Of Whack™ marks the
first tull album with which Becker has
been involved in a major artistic ca-
pacity since “Gaucho.” Steely Dan’s
last album of new material, was re-
leazed in 1980.

After moving to Hawaii and taking
a few years off, he drifted back into
the record industry as a producer.
Among the acts he worked with were
China Crisis, Rickie Lee Jones, juzz
artists such as Bob Sheppard. and Fa-
gen.

Although Becker oceasional co-
wrote material and playved guitar on
the albums he produced, he says his
stint as a producer left him somewhat
unzatisfied. =1 alwavs felt that I was
in the room with someone that was
having more {un than 1 was having,
namely the artist, because they were
getting to play and sing and make all
kinds ol important decisions. T started
to become more and more jealous of

(Contined on puge 26)

BECKER

— M U S | C

THEFRE
HAYNG
- MESONG

As cover songs go, the
Amazing Rhythm Aces’
| “Third Rate Romance,”
I which went to No. 14 on
the pop charts and No.
| 11 on the country charts
| back in 1975, scems
' custom-made for Sammy
| Kershaw. The Louisiana
‘ native balked at the
| idea of covering the song
| the first time around,
| but decided lo give il a
’ shot on his new album,
|
|

“Feelin’ Good Train.”
He cven brought the
song’s writer, tormer
Amazing Rhythm Ace
Russell Smith, into the
| studio lo contribute
| background vocals and
assure the right feel.

[ Edited By Peter Cronin

PUBLISH

N G

THIRD RATE ROMANCE
Published by Fourth Floor Music
(admin. by WB Music Corp. (ASCAP))

*“The first time [producers} Buddy [Cannon] and
Norro [Wilson] talked to me about cutting “Third
Rate Romance’ was way back when we were re-

cording the ‘Haunted Heart’ album,”

says Ker-

shaw. “I didn't do it then because 1 didn't think
I could do the song justice. It was such a great

record with such a great
feel, and it’s hard to cover a
song like that. If you do,
you'd better hope that it's
going to be just as good, if
not better, and I was kind of
scared of that. But when we
started doing the ‘Feelin’
Good Train® album [ wuas
feeling maybe a little cocky.
Well, they brought it up

KERSHAW

again and faxed the lyrics in, and we walked into
the studio and eut it in about 30 minutes. It's a
great country song. If you listen to the story. it's
everything country is. The song had such a
groove to it the way them boys cut it, and what
we tried to do was go in there and copy that feel.
We didn't try to make any big changes from the
original record. Once a hit, always a hit. T don’t
mind bringing back a song that some people
maybe have never heard. I'm a little worried
about getting some resistance at radio. Back
then. some stations refused to play the original
version because of the lvric content. But it was
a great record for a reason. You don’t hardly
hear the song much anymore, and I don't think
you can buy the record anymore. So. hell, just

bring it back the way it was.”

Reach For The STARS!
MOVING? RELOCATING?

ARE YOU INTERESTED IN RESIDENTIAL, COMMERCIAL OR STUDIO
PROPERTIES? BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE
STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD.

AUGUST 16

NEW! FROM THE BLUES LEGENDS

featuring “REMEMBER \X/OODSTOCK"
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THE FIXER: Holly Greene,
who was just appointed VP/GM
for East Coast operations for
PolyGram Music Publishing
Group USA, has usually moved to
a music publishing company with
a mandate to reorganize aspects
of the operations she’s moved
into.

After a four-year stint that
launched her career in publishing
at Screen Gems-EMI in the late
"70s, Greene spent four years at
Peer-Southern’s New York office
with the assignment to reactivate
the old-line

Greene Assumes Old Role
In New Publishing Post

day, Nona Hendryx, Brian
McKnight, Dan Reed, Andrew
Lloyd Webber, and, most re-
cently, Lyle Lovett.

Lovett is one of two recent sign-
ings, along with Dead Eye Dick
(Ichiban Records), whom, Greene
notes, PolyGram Music president
David Simone “whisked down to
New Orleans to sign after he
heard |his] album.” Greene, with
no specific counterpart at Poly-
Gram’s headquarters in Los
Angeles, sees herself as Simone’s
alter ego on the East Coast,

where her

company’s
East Coast
offices. She
moved on to
Jobete Music
to achieve
similar aims.

Wordss:Music

key staffers
include crea-
tive director
R andy
Sabiston
and creative
coordinator

had a second stint in the EMI
family, as VP/GM of creative serv-
ices on the East Coast, albeit for
a greatly expanded EMI publish-
ing setup.

The man who ran all of Jobete
when she was there was veteran
publishing executive Lester Sill.
Sill and another longtime publish-
ing executive, Paul Tannen, were
her bosses at Sereen Gems-EMI.
“Much more,” she says, “they
were my mentors. They taught
me how to listen to a song, eri-
tique it and then find the best
place for that song. They taught
me how to pitch songs, something
I regard as alost art. They taught
me the value of a catalog and the
need to create tomorrow’s stand-
ards.”

Greene says she has obtained
successful covers with such acts
as Gladys Knight, Cyndi
Lauper, Taylor Dayne, Starship,
Bobby Brown, Air Supply, Paul
Young, Regina Belle, the
Pointer Sisters, Blue Oyster
Cult and Vanessa Williams.
During her second stay at EMI
Music, she signed such creative
talent as Easy Mo Bee, Aqil Da-
vidson, Marly Marl, Main
Source and Peter Holsapple.

“It’s not always obvious these
days that some of the freshest
songs come from atypical collabo-
rations,” says Greene. “One of my
favorite recent examples of this is
when I was at EMI and hooked
Mary Chapin Carpenter and
Cyndi Lauper to co-write. The
song, ‘Sally’s Pigeons,” was on
Cyndi’s last album and will appear
on a Cyndi Lauper anthology al-
bum to be released shortly by
Epic.”

At PolyGram, Greene can turn
to venerable oldies, such as songs
by Jerome Kern, or more recent
standards-writers such as Jimmy
Webb, whose catalog PolyGram
administers. Current major writ-
ers include Jon Bon Jovi, Richie
Sambora, k.d. lang, Gavin Fri-

Before join- . Kim Gil-
ing Poly- by Irv Lichtman mour. With
Gram, she Lovett and

Dead Eye Dick pre-Greene sign-
ings, Greene says she is currently
“in the midst of several negotia-
tions with what I consider to be
important writers and artists.”

READY, SET.... The Songwrit-
ers’ Assn. of Washington, D.C.,
for which BMI has supervised
judging panels at its offices in
New York and Nashville, has
launched, its 11th annual Mid-
Atlantic Song Contest. Open in
the categories of alternative, pop,
R&B, novelty, country, folk, jazz,
adult contemporary, rock, and
gospel, the contest has, among
other awards, a grand prize of
$1,000 in cash, with the first run-
ner-up receiving $400 and the sec-
ond runner-up receiving a gift cer-
tificate for tape duplication from
Oasis Recordings. Deadline for
entries is Aug. 31. For more info,
contact Dolphin Talent in Wil-
liamsburg, Va. ...

Also, BMI is now accepting ap-
plications for its BMI-Lehman
Engel Musical Theatre Work-
shop. Composers are asked to
submit three contrasting compo-
sitions to BMI on cassette with
their applications, and lyricists
are to supply three contrasting
lyrics—one comedy, one ballad,
and one uptempo. They should be
sent to Norma Grossman at
BMI's New York headquarters.

IN ANNOUNCING the new Bill- |

board Song Contest in the July 30
edition of Words & Music, a cate-
gory of music was erroneously left
out. It’s the wonderful world of
country sounds. How could we?

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Warner Bros. Publications:

1. White Zombie, La Sexorcisto
2. Candlebox

3. Pantera, Far Beyond Driven
4. Gin Blossoms, New Miserable
Experience

5. Eagles, Complete.

EMMY NOMINATION
NYPD BLUE

IN THE CATEGORY OF

OUTSTANDING INDIVIDUAL
ACHIEVEMENT IN MAIN TITLE
THEME Music

Mike,

Congratulations on your fourth Emmy
nomination. We at American Gramaphone
are proud to consider you a member

of our family. Y,

His newest album

“Inventions From The Blue Line”

available on American Gramaphone Records
at finer record stores everywhere.

AMERICAR GRERMAPHORE

© 1994 AMERICAN GRAMAPHONE

-
INVENTIONS FROM THE BLUE LINE
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RCA BRINGS DAVE MATTHEWS BAND TO MAJORS WITH ‘DREAMING’

(Continued from page 11)

development. “In fact, the way I heard
about the band is that an intern played
them for me off one of those exact cas-
settes!”

Matthews was born and raised in
South Africa, which he says may be one
of the sources of his band’s multicul-
tural feel. “I call [our style] a stew,” he
says. “When I write songs, I use circu-
lar riffs that have an African bent.”

The Dave Matthews Band comprises
a diverse group of musicians, each ea-

ger to contribute his own ideas. Both
Leroi Moore (sax/flute) and Carter
Beauford (drums) are seasoned jazz
veterans, while Stefan Lessard (bass)
has been playing in clubs since age 15.
Boyd Tinsley’s classically trained violin
skills complete the band’s sound.

“I'm really lucky to work with these
guys,” says Matthews. “They can fol-
low the crazy ideas I have and toss in
crazy ideas of their own. I mean, I
know nothing about jazz except that 1

“TONE: SUINVIIVEIERR
NIEIGEX"X"’

THE FIRST SINGLE FROM THEIR
BRAND NEW ALBUM
“CAN’T BARGAIN WITH GOoD”

Produced by John Forbes
Co-Produced by Paul Trust & Mark Christian

NEON RECORDS
4 SN A A\

225 EAST 57TH STREET, SUITE 3-H, NEW YORK, NY 10022
(212) 319-7875

DISTRIBUTED BY INDI DISTRIBUTORS
(Malverne/Big State/CRD)

WE CAN ALWAYS
DIG UP ROOM 4U

(800) 942-2787

from the South
Bay to Ventura,
and in over 400
cities nationwide,
short-term
furnished housing
when you need it,
where you need it,
how you need it.

I

Corporate Housing

A nationwide temporary housing service

For monthly stays or more. Models open daily, 9-6 @

enjoy it, but Leroi can play this riff and
I'm like, ‘Yeah, yeah, that’s it!’”

“Under The Table And Dreaming”
was produced by Steve Lillywhite (U2,
Talking Heads, XTC), and Matthews
says the collaboration was a perfect fit.

“We had a choice of some terrific
people to work with, but Steve was so
adamant that he be the one,” says
Matthews. “I couldn’t argue with
him—my heart is easily stolen by ea-
gerness.”

BIG HEAD TODD

(Continued from page 11)

to film what Backer says he hopes will
be a “spectacular” video for the leadoff
single, “In The Morning.” The song
has already received great exposure
from its inclusion on the “Blown Away”
film soundtrack. The videoclip will be
directed by Josh Taft, who has also
worked with Pearl Jam. “I don’t be-
lieve MTV will be able to deny this,”
Backer says.

Big Head Todd & the Monsters’ lis-
teners won't be able to deny that “In
The Morning” and other new tunes—
such as “Kensington Line,” “Magde-
lina,” and “Angel Leads Me
On"—sound markedly different from
the ones on “Sister Sweetly.” The last
record was derivative of the blues
Mohr and band mates Rob Squires and
Brian Nevin are so fond of, but “Stra-
tegem” is more of a raw, straight-
ahead, earthy rock’n’roll album.

“We’re not a blues band,” Mohr
says. “I once classified us as a white
band that couldn’t play blues, so we
played rock'n’roll. I think [‘Strategem’]
is a great record. It's more of a band
record, and we produced it ourselves
and paid for it out of our own pockets.

“It was a painful album to write,” he
adds, “because it was such an isolated
experience for me.”

In recording “Strategem,” the band
returned home to Boulder for two
months this spring and rented the
Boulder Theatre to use as a recording
studio. Jeff Aldrich, Giant’s head of
A&R, says the band benefited greatly
from being in familiar surroundings.
“They were able to produce a record in
an environment where they were com-
fortable and had a long history of per-
forming,” he says. “They wanted to
come up with something more repre-
sentative of their live sound, and this
album is more natural and organie
sounding.”

Backer hopes more than album rock
listeners will be able to hear these new
sounds. While album rock radio will
continue to be the “mainstay” for play-
ing Big Head Todd, he says, efforts will
be made to get the new music on alter-
native and mainstream radio as well.
“We'll be working alternative radio,
and when top 40 has a reason to play
it, we'll take the song to top 40,” he
says. “Top 40 radio play does not con-
note selling out.”

Backer says that retail has been a
big supporter of the band in the past,
but adds that Giant won't rest on its
laurels in making Big Head Todd’s
presence felt at those outlets. “We will
set up tremendously at retail with dis-
plays,” he says. Giant will also add two
new titles, as it will distribute the
group’s first two independent releases
from several years ago, “Another May-
berry” and “Midnight Radio.”

Lillywhite attempted to showcase
the Dave Matthews Band for a wider
audience without distilling its distinc-
tive sound. “He had a sense of how we
wanted to go, definitely,” says Matt-
hews. “He brought a calmness to the
record. It’s still pumpin’, but now it’s
more focused.”

RCA hopes the Dave Matthews
Band can expand the label’s alternative
appeal, which has been limited.

“I think this record is a marketing
person’s wet dream,” says Flohr.
“That’s the beauty of a fan base of this
size: They know when the song’s on ra-
dio, they know when the album’s out,
they know what the album cover art
looks like even before I do. For us to
come in, say, ‘Thanks for the fan base,
and then take over—that’s when we'd
lose them.”

RCA will target the band to many
radio formats, from modern rock out-
lets to album rock—even R&B sta-
tions. A first single has not been se-

lected.

RCA will market the record selec-
tively at first, “letting the record fuel
its own fire,” says Flohr. For retail,
“we’ll look at listening posts and some
new-artist programs, but the biggest
thing going into the retail side is the
right accounts. We have a track record
from the first record, and that’s where
the focus is.”

RCA plans to market the band first
through its established base in the
South and on the East Coast, relying
on touring—more than 200 dates
through 1994—to raise awareness.

The Dave Matthews Band also is
taking part in the H.O.R.D.E. tour this
year, hitting the road with such acts as
Blues Traveler, the Allman Brothers,
and Big Head Todd & the Monsters.
“You can learn something by being
around [the other bands],” Matthews
says. “Looking at Blues Traveler and
seeing where they are, and saying,
‘That’s where I wanna be.””

—r—wmh AMUSEMENT BUSINESS®
15 BOXSCORE st
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BILLY JOEL GIANTS STADIUM JuLy 22, $14,889,121 293.539 DELSENER/SLATER
ELTON JOHR EAST RUTHERFORD, 24, GROSS RECORD FIVE ENTERPRISES
N 26.28-29 | $85/346 SELLOUTS
THE ROLLING STONES ROBERT F. KENNEDY  AUG. 1,3 $3,990,966 108,960 CONCERT
COUNTING CROWS MEMORIAL STADIUM GROSS RECORD ™0 PRODSINTERNATION
WASHINGTON, 0.C. $50/$25 SELLOUTS AL USA
GRATEFUL DEAD ROBERT F. KENNEDY  JULY 16-17 $3536.568 112212 CELLAR DOOR
MEMORIAL STADIUM $31.50 w0
WASHINGTON, 0.C. SELLOUTS
BILLY JOEL ROBERT F. KENNEOY  JULY 20 $2.250,520 51,762 CELLAR DOOR
ELTON JOHN MEMORIAL STADIUM $15/440 SELLOUT
WASHINGTON, D.C.
LOLLAPALOOiA 84, FDR PARK AUG. 1 $1.221,239 43,061 ELECTRIC FACTORY
SMASHING PUMPKINS PHILADELPHIA $28.50 SELLOUT CONCERTS
BEASTIE BOYS
GEORGE CLINTON &
THE P-FUNK ALL-STARS
THE BREEDERS, L7
A TRIBE CALLED QUEST
NICK CAVE &
THE BAD SEEDS
AEROSMITH WORLD MUSIC AUG.6 $124,605 1127 TINLEY PARK
JACKYL THEATRE $45/330/ SELLOUT JAM CORP
TINLEY PARK, ILL. $20
JARET JACKSON RADIO CITY JuLY 26-27 $618,060 11,134 RADIO CITY
MUSIC HALL $75/360/ 11,828 MUSIC HALL PRODS
NEW YORK $50/$40 ™wo
SHOWS
METALLICA BROWN FIELD LY 31 $574,506 23413 BILL SILVA
FIGHT OTAY MESA. CALIF. $24.50 30,000 PRESENTS
CANDLEBOX
SUICIDAL TERDENCIES
PHIL COLLINS MGM GRAND JULY 30 $506,160 13,486 EVENING STAR
GAROEN $324815 SELLOUT PRODS
LAS VEGAS
METALLICA SAM BOYD STADIUM  JULY 30 $493,875 18,288 FEY CONCERT CO
FIGHT URIVERSITY OF $21/320 22,600
CANDLEBOX NEVADA,
SUICIDAL TENDENCIES LAS VEGAS
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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EastWest Single Helps U.K. Biz Build Bridge To Rwanda

B BY THOM DUFFY

LONDON—A benefit single for
Rwandan relief, with a London chil-
dren’s choir singing the Judds’ song
“Love Can Build A Bridge,” is set for
release Aug. 29 on EastWest Records
U.K., while plans proceed for an addi-
tional all-star recording and benefit
concert in Britain.

“There’s a whole generation of
acts that were never involved in Live
Aid,” says Christian Ulf-Hansen, as-
sociate director of BMI in London, re-
ferring to the 1985 transatlantic ben-
efit for African famine relief. Togeth-
er with with Nigel Rush of Madcat
Management, Ulf-Hansen has been
soliciting artists from both the U.K.
and the U.S. for an all-star single for
early-September release, and a stadi-
um benefit for later next month.

The artists committed to the pro-
ject are said to range from newcom-
ers to superstars, but none have yet
been announced. Details on the bene-
fit single, conceived as a three-track
EP, are expected by mid-August.

Observers, including Ulf-Hansen,
have expressed surprise that the mu-
sic industry, often known for its so-

FARNHAM GONCERT

(Continued from page 10)

fering their time and skills.”

Wheatley’'s business partner, the
international sports promotion com-
pany IMG, provided facilities and
staff. The National Tennis Centre
waived its rental as a concert venue.
The premier of the state of Victoria,
Jeff Kennett, put his political weight
behind the project, commandeering
400 phone lines from the TAB betting
system for the telethon, in addition to
350 lines installed by Telecom in Aus-
tralia.

Proceeds were donated to CARE
Australia, whose national director,
Ian Harris, confirmed that the pro-
ceeds would pay for drugs and dia-
pers for 6,000 Rwandan orphans and
fund visits by pediatricians and thera-
pists.

Yoakam’s ‘Fast As You’
Draws C’right Suit

A Los Angeles songwriter and
singer has sued Dwight Yoakam, his
publishing company, record compa-
ny, and producer, alleging that they
are guilty of copyright infringement.

Jamie James, in a suit filed Aug. 2,
contends that Yoakam’s 1993 hit sin-
gle “Fast As You” infringes on his
1979 composition, “My Mistake.”

The complaint says James record-
ed “My Mistake” with the Kingbees
on RSO Records, and that it was reg-
istered for copyright March 27, 1980.
“Fast As You,” the complaint contin-
ues, “infringes upon and incorpo-
rates portions” of “My Mistake.”

Also named as defendants in the
suit, filed in the U.S. District Court
for Central California, are producer
Pete Anderson, Coal Dust Music, and
Reprise Records. The suit asks for an
accounting and payment of ‘‘all
gains, profits, and advantages de-
rived” from the alleged infringement,
plus damages. EDWARD MORRIS

cial consciousness, has not responded
more quickly from either side of the
Atlantic to the massive tragedy in
Rwanda.

“T just started to phone a couple of
people and say, ‘Let’s make some-
thing happen,’ ” says Ulf-Hansen.

Max Hole, managing director of
EastWest Records U.K., gives credit
to Avril McCrory, head of music at
BBC Television, for conceiving the

“It’s a brilliant single with a bril-
liant lyric for what we’re trying to
do,” says Hole.

Recorded by the choir from the
Bright Sparks Stage School, the sin-
gle was produced by Bob Sargeant,
with string arrangements by Ed
Shearmur. Marc Fox, head of A&R at
EastWest, brought together a band
that includes former Police member
Stewart Copeland and musicians who

Recording and mixing services
were donated by the Angel, Abbey
Road, Olympic, and Metropolitan stu-
dios. A promotional video was filmed
by Partisan, and London Transport
donated a bus to shuttle children to
the studio.

All involved with the “Love Can
Build A Bridge” benefit single donat-
ed their services, says Hole, who
adds that all royalties will be directed

PUBLICITY

PRINTS
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“Love Can Build A Bridge” benefit have played with Dire Straits, Big to Rwandan aid charities through 1417 869-9433 or 869-3456
single. Country, Sting, Madonna, and others.  Save The Children.
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LLBOARD'S HEATSEEKERS Atsum cHARrT

COMPILED FOR WEEK ENDING AUGUST 20, 1994 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling ti ; ; ] ;
- g titles by new and developing artists, defined as those who have never appeared in the
» x % — SAMPLE OF RETAIL STORE AND RACK CS('?I\I]ESILESPE\JI\F}BSPSSI\—III—S%EBDY I I I IIII top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
@b [ o Q E ARTIST TITLE ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
2 4 > ! aSSE
F2| 32| 35| Lager & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 3 Albums with the greatest sales gains. © 1994, Billboard/BP) Commnications.
% % NO.1 % % % 21 25 9 BORN JAMERICANS DELICIOUS VINYL/EASTWEST 92349/AG (9.98/15.98) KIDS FROM FOREIGN
1 1 47 | MARTINA MCBRIDE RCA 66288 (9.98/15.98) THE WAY THAT | AM 22 20 6 LOREENA MCKENNITT WARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR
@ 3 | 42 | ADAM SANDLER waRNER BROS. 45393 (9.98/15.98) THEY’RE ALL GONNA LAUGH AT YOU 23 | 22 | 12 | CRYSTAL WATERS MERCURY 522105 (10.98 E/15.98) STORYTELLER
3 8 7 MELVIN RILEY McA 11016 (9.98/15.98) GHETTO LOVE 24 15 3 2 UNLIMITED RADIKAL 15421/CRITIQUE (10.98/15.98) REAL THINGS
C4) 10 23 RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9.98/13.98) RACHELLE FERRELL 25 26 11 CAUSE & EFFECT 700 11056 (10.98/15.98) TRIP
5 7 4 L7 SLASH/REPRISE 45624*/WARNER BROS. (10.98/15.98) HUNGRY FOR STINK — 1 LOVE SPIT LOVE 1MAGO 21030 (9.98/15.98) LOVE SPIT LOVE
6 6 2 | LIGHTER SHADE OF BROWN MERCURY 522479 (10.98 EQ/15.98) LAYIN' IN THE CUT 27 | 30 | 4 | BONEY JAMES WARNER BROS. 45611 (10.98/15.98) BACKBONE
(7D — | 1 | ILL AL SKRATCH MERCURY 522661* (10.98 EQ15.98) CREEP WIT' ME 28 | 32 | 6 | SELENA et o 26603 ®95/12.98 e e EtE
8 9 3 BIG MOUNTAIN GIANT 24563/ WARNER BROS. (10.98/15.98) UNITY o 1 B-TRIBE ATLANTIC 82593/AG (10.98/15 98) FIESTA FATAL!
9 4 6 SOUNDS OF BLACKNESS PERSPECTIVE 9006/A&M (9.98/15.98) AFRICA TO AMERICA... 30 21 3 ORI e p—— PARKLIFE
10 5 5 HOOTIE & THE BLOWFISH ATLANTIC 82613/AG (10.98/15.98) CRACKED REAR VIEW
1098n 31 31 6 KIRK FRANKLIN AND THE FAMILY GOSPO-CENTRIC 2119/SPARROW (9.98/13.98)  KIRK FRANKLIN

11)| — | 1 | GEORGE HOWARD crp 5780 (10.58/15.98) A HOME FAR AWAY
32 35 4 TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES

(12| 14 | 34 | JEFF FOXWORTHY warner eros. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF ..
33 18 3 NOFX EPITAPH 86435* (10.98/14.98} PUNK IN DRUBLIC
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GETTING SERIOUS: Fol-
lowing the release of their 1985
debut, “Kenny And John: The
Whitehead Brothers,” on Philly
International, the album’s
namesakes took time off to get
more serious about songwrit-
ing. Now, the Whitehead
Brothers are back with an ap-
propriately titled Motown set,
“Serious.”

The twentysomething sons of
John Whitehead, who was half

Tickled Pink. Epic hard
rock band Satchel has just
come off a West Coast tour
in support of its debut
“EDC.” The album is
cleverly peppered with
movie sound bites from
such celebs as Joe Pesci.
The Seattle-based quartet
is shooting a video for the
first single, *‘Mr. Pink,"”
within the next few months.

of the writing team of McFad-
den & Whitehead, are receiv-
ing a lot of attention for the new
set’s first single, “Your Love Is
A...187”

The song garnered 201 spins
on 15 top 40/rhythm stations,
and 443 spins on 33 R&B sta-
tions, during the week ending
Aug. 8.

WEEKLY

COVERAGE OF

Paris Eley, senior VP of
marketing at Motown, says the
increase in number of spins on
the song in the first few weeks
is reminiscent of how Boyz II
Men’s “Motownphilly” devel-
oped.

“When we heard the music,
we heard all the usual elements
of a hit, along with a certain
edge,” he says. “Because of its
street appeal and the street
metaphor in the title, we went
to the streets first to market
this.”

Eley says the
street promotion SE—
team first

duced the music to

HOT

PROS CT13

R U P R

FOR

THE HEATSEEKERS

% _Jd Mo’ Moe. Former Velvet

Underground drummer
Moe Tucker is back with
her first solo album in three
years, "Dogs Under
Stress,” released July 26
on Sky/Ichiban. A single
hasn’t been chosen yet,
but modern rock
programmers should give
the charming “Crackin’
Up” a listen.

REGIONAL HEATS

MOUNTAIN

__Lighter Shade Of Brown, Layin’ in The Cuf

EEKERS #1

rl NORTHEAST

intro- |

retailers and pro-
grammers. Once ra-
dio caught on, the
team went back into
the markets to intro-
duce the act’s visu-
als. A sniped poster
campaign is in place

WEST NORTH CENTRAL

N

Marhna McBnde. The Way That | Am

[__—' .

| AdomSondlel TheyreAlIGomangh At You
L=
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CHART B Y

A similar sales pattern occur-
red in San Francisco. With ad-
vertising and in-store visibility
campaigns at retail outlets,
units on “This Perfect World”
went from 157 to 499 after
Johnston’s Aug. 2 and Aug. 3
performances there.

Jones says modern rock air-
play, in-store posters, and the
album’s inclusion in listening
booths in retail outlets in Min-
neapolis have contributed to the
album’s good showing in the
West North Central region.

Airplay also
has been picking
up. According to
Broadcast Data

EAST NORTH CENTRAL
Adam Sandler, IheyreAIIGonnaLaugh At You

Systems, ‘“Bad
Reputation” has
garnered 122

spins on 15 mod-

ern rock stations.

MIDDLE ATLANTIC
Fugees (Tranzlator Crew). Blunted On Redlity P
i Apm OLITICS OF

in the top 10 mar-
kets for August and |_|

PACIFIC
Big Mountain, Unity

September. 1

Eley hopes to
have the video for
the song on MTV
and BET by Labor
Day. He also says
there is “soundtrack
interest in the band.” Plans for
a tour are being
mapped out now. Meanwhile,
the act will perform at a WGCI-
FM Chicago-sponsored show in
September.

PERFECT PLAN: Elektra’s
marketing efforts and Freedy
Johnston’s touring have been
paying off for the artist’s latest
effort, “This Perfect World.”
The album is No. 25 among
Heatseeker titles in the West
North Central region and No.
14 among titles in the Pacific re-

5 i
1

A

SOUTH CENTRAL

ﬁv_ SouTH CenTEaL
Y

REGIOCNAL

T'H'E

ROUNDUP

SOUTH ATLANTIC
Hootie & The Blowfish, Cracked Rear View |

Rotating top-10 lists of best-selling titles by neW & developing artists.

SOUTH ATLANTIC
Hootie & The Blowfish, Cracked Rear View
Rachelle Ferrell, Rachelle Ferrell
Sounds Of Blackness, Africa To Africa
Immature, Playtyme Is Over
Il Al Skratch, Creep Wit' Me
Melvin Riley, Ghetto Love
George Howard, Home Far Away
Martina McBride, The Way That | Am
Born Jamericans, Kids From Foreign
D.J. Kool, 20 Minute Work Out

COVPNOLHLWN -

—

[

EAST NORTH CENTRAL
Adam Sandler, They're All Gonna Laugh...
Martina McBride, The Way Thal | Am
L7, Hungry For Stink
Melvin Riley, Ghetto Love
Rachelle Ferrell, Rachelle Ferrell
Sounds Of Blackness, Africa To Africa
George Howard, Home Far Away
Ahmad, Ahmad
Pride & Glory, Pride & Glory
NI Al Skratch, Creep Wit' Me

COVENORHLWN -

gion this week.

Jeff Jones, VP of marketing
at Elektra, notes that after
Johnston’s July 30 date at
McCabe’s Guitar Shop in Santa

Monica, Calif., and his Aug. 1
show at the Troubadour in West
Hollywood, the album went
from 107 units sold in the mar-
ket to 272 units.

| Music: Beggars
Banquet/Atlantic
seeks to spread
the word on
England’s politi-
cally conscious
hip-hop act Fun-
Da-Mental on
public radio news
programs, and
possibly by teaming with Am-
nesty International.

Michael Krumper, director
of product development at
Atlantic, says the label is dis-
cussing arranging a fall tour for
Fun-Da-Mental and other acts
with Amnesty International.

The band’s debut, “Seize The
Time,” due Sept. 20, delves into
violence, racism, and fascism in
England.

Since the band’s political
statements are a large part of
what it is about, Krumper says
that if the Amnesty tour hap-

N G S.

CARRIE

BORZILLO
pens, the label plans to use a di-
rect-mail campaign targeting
Amnesty members in each mar-
ket the tour hits.

The label also is using a
seven-page article on the band,
which is fronted by Aki Nawaz,
in England’s Select magazine as
a tool to explain the band’s phi-
losophy to key press, retail, and
radio representatives in the
U.s.

Krumper says the label is in-

Weeping Skies. Seattle’s
ambient rock band Sky
Cries Mary is seeing sales
gains in the Pacific region
as “This Timeless
Tumning,” the band’s fifth
album, moves 15-12 this
week among Heatseeker
titles there. “Every Iceburg
Is Afire,” from the World
Domination disc, is the first
single for college and
modermn rock radio.

itially working the first single,
“Dog Tribe”—which was re-
mixed by Joe The Butcher of
the Butcher Brothers—to col-
lege radio and National Public
Radio news programs and
world music shows. A 12-inch of
the song will be serviced to
clubs.

Asstistance provided by Silvio
Pietroluongo.
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H BY DAVID NATHAN

LOS ANGELES—As part of its on-
going tribute to its legendary corner-
stone artists, Motown Records is re-
leasing “Emperors Of Soul,” a five-
disc Temptations boxed set, Sept. 20.

With 109 songs, the deluxe set con-
tains every top 10 R&B and top 40
pop single by the group, along with
four newly recorded tunes. Also in-
cluded is a pre-Motown single by
original Temps member Otis Wil-
liams and his 1959 group, the Dis-
tants.

Motown will release “Error Of Our
Ways,” one of the newly recorded

Motown Honors Temptations
With Boxed Retrospective

tracks, as a single Sept. 12.

Grammy-winning producer Harry
Weinger, director of catalog develop-
ment for PolyGram Records, pro-
duced the boxed set. His concept for
the project was to convey the com-
plete history of the group, “even if
that meant going deep into album
cuts, B sides, and going through the
Motown vaults to find tracks that had
been passed over.”

According to Weinger, a 110th
“hidden” track—a never-released
version of a classic song—is also in-
cluded in the package, but not listed
in the credits. (PolyGram would not

(Continued on page 21)

Vandross Devotes New Set To Covers
Album A Holiday-Season Priority For Epic

B BY J.R. REYNOLDS

LOS ANGELES—Expanding on his
practice of covering popular songs,
Epic artist Luther Vandross has re-
corded an album consisting entirely of
remakes.

Titled simply “Songs,” the 12-track
set features an eclectic array of songs
popularized by artists from contempo-
rary superstar Whitney Houston (“All
The Woman That I Need”) to the old-
school soul of Aretha Franklin (“Since
You've Been Gone”) and Diana Ross &
the Supremes (“Reflections”).

Also on the album, which drops Sept.
20, are a few pop selections, including
Barbra Streisand’s “Evergreen” and

the Broadway standard “The Impossi-

GAINING SOME PERSPECTIVE: There is plenty of
action at Perspective Records, with three key releases
coming up in October. Meanwhile, we understand the label
is adding two new A&R staffers to supplement the ears
of label owners Jimmy Jam and Terry Lewis. No names
yet, but word is that the positions are being created to ac-
commodate the label’s growing roster and stimulate more
diversity.

Projects on the horizon at the label include Raja-Neé
(Billboard, July 30) and new sets from Barry White and
Lo-Key?

White’s long-awaited disc is titled “The Icon Is Love,”
and is scheduled to drop Oct. 4. Among the producers cred-
ited on the album are Jam and Lewis, Chuckii Booker,
and Gerald Levert. The first single, “Practice What You
Preach,” is co-produced by White and Levert. Release date
is Sept. 13.

White’s Mercury-released “All-Time Greatest Hits,"
which went top 10 on the R ‘

Hot R&B Albums chart,
-entered at No. 100 last
sfe:ﬁ red at No. as r"e
The sophomore effort by R’wm |
and the
Blues .

Da Hawse” and is due Oct.
18. A first single, yet to be
determined, will be re-
leased Sept. 18.

The Lo-Key? album was

Additions Bring Lahel A New Perspective;
Rap Sheet Parties, Sets Hip-Hop Confab

conference is touted as “the first free-standing rap caucus
held by a national rap publication.”

According to Rap Sheet editor-in-chief Darryl James,
the caucus will feature workshops on publicity, promotion,
management, publishing, contracts, and other topics. “Our
goal is to elevate rap music to the status it deserves—both
on the business and creative fronts,” says James.

NAVARRE‘S ‘MOB’ TIES: Lench Mob Records has
signed a national distribution agreement with indie distrib-
utor Navarre. The label is owned by rapper Ice Cube, who
serves as its president. Consulting the label is Miller Lon-
don, who will remain president of Urban Network.

The first Navarre-handled release from the label is the
single “Thought I Saw A Pussycat” by K-Dee. The single
drops Tuesday (16); expect an album in October.

STILL MOTORING: Motown Records is relocating its
corporate headquarters in
January. The label, cur-
rently housed on Sunset
Boulevard in Hollywood,
will set up shop a few miles
the Miracle Mile business
district of Los Angeles,
The new space will have
double the square footage
of Motown’s current,
30,000-square-foot HQ.

produced by Perspective’s
B team (need you ask who
is the label’s A team?) and
group members prof-t and Lance “L.A.” Alexander. The
group, formerly a fivesome, is now a quartet. (Darron Sto-
rey departed for personal reasons.)

On the film front, Perspective act For Real is appearing
as a 'b0s girl group in the Showtime production “Shake,
Rattle And Rock.” The roles are described as “prineipal,”
and require a lot of singing.

Back on the records side, For Real’s next single is “You
Don’t Know Nothing.”

Lo-Key? is titled “Back 2
by J R.

SO YOU KNOW: The hip-hop newspaper Rap Sheet,
based in Santa Monica, Calif., celebrated its second year
in business with a jam at Glam Slam in Los Angeles. The
party was hosted by the Baka Boyz, DJs at top 40/
rhythm-crossover KPWR (Power 106) Los Angeles (see
story, page 94).

Rap Sheet also is holding a hip-hop caucus in Los
Angeles Oct. 27-29 at the Hollywood Roosevelt Hotel. Ti-
tled “Working Towards A Unified Hip-Hop Nation,” the

Reynolds

JUST SO THERE'S NO
confusion, the artist for
merly known as Prince drops his newest solo project Tues-
day (16)—under the name Prince. The title of the Warner
Bros. album is “Come,” and according to label officials, it
is the last studio album recorded under the name Prince.

“Come” is being celebrated with parties in Los Angeles,
Miami, and Minneapolis. A portion of the proceeds from
the Minneapolis throwdown will be donated to the AIDS
Action Foundation of Minnesota.

Prince’s “Come” is not to be confused with “1-800-NEW-
FUNK,” a compilation album from the artist’s NPG label,
which is marketed and distributed by Bellmark.

The project, which showcases NPG-signed acts, also fea-
tures some singing, producing, and arranging by the artist
formerly known as Prince.

Got that?

CHECK IT OUT: The debut by Cold Chillin’s Big Scoob
& the Booty Bandits, “Suckaz Can’t Hang,” has a slick,
(Continued on page 32)

ble Dream.”

“On each of my last nine albums, I've
done a cover of a popular song,” says
Vandross. “It’s always been something
I've done live, and
it's worked well, so
we thought we’d
take things one
step further.”

The first single
from the album,
“Endless Love,”
which hits retail
Aug. 30, features
Vandross  per-
forming a duet with fellow Sony artist
Mariah Carey. The song originally was
recorded by Diana Ross and Lionel
Richie, and topped the Hot R&B Sin-
gles and Hot 100 charts in 1981.

Dan Beck, VP of product marketing
for Epic, says the single will go to sev-
eral radio formats simultaneously, with
the R&B and pop promotion depart-
ments working together. “We're still
reviewing how we’re going after music
video, but there will be video projects,”
he says.

Though the label’s goal is to reach as
broad an audience as possible, Van-
dross says he has not altered his style
to gain pop acceptance. “I haven't sac-
rificed my base and will never sell out
just to cross over.”

VANDROSS

Vandross emphasizes the impor-
tance of song selection in his work. “My
singing is very instinctive,” he says. “I
try to keep myself in a condition where
I'm not bored or irritated with things
going on around me. The same goes for
the music I sing, because I'll be doing
those songs for the rest of my career
if they become hits.”

“Songs” was produced by Walter
Afanasieff, with Vandross taking co-
producer credits. “It was my first time
working with Walter,” says Vandross.
“It was a lot of fun, which is very im-
portant fuel for me when I'm record-
mg."

For the visuals associated with the
new album, Vandross is using a more
relaxed look, wearing jeans, T-shirts,
leather jackets, raincoats, and an occa-
sional Fedora to spice things up. Some
of the publicity stills will be full-body
shots, in part, to take advantage of the
artist’s trimmed-down physique.

The label also is issuing an electronic
press kit that introduces the album and
presents a Vandross career anthology.

Epic’s Beck says radio will be tar-
geted with trade advertising well in ad-
vance of the first single. Broadcast and
cable television advertising also will be
employed.

As for any role for Carey in the

(Continued on page 21)

Force MDs Eye New Heights

Group Returns On Own N.UW.R. Label

H BY HAVELOCK NELSON

NEW YORK—With hit singles in the
"80s like “Forgive Me Girl,” “Love Is
A House,” and “Tender Love,” the
Force MDs represented black pop’s
past, present, and future. They com-
bined doo-wop, Motown, and hip-hop
(street-corner styles from the ’50s,
'60s, and '80s) to create something
fresh—a progressive blend that erit-
ics dubbed “doo-wop hip-hop.”

The Force MDs’ sound influenced
a slew of new-jack performers,
including Color Me Badd, Boyz II
Men, and Silk. But the group itself
never reached the heights of its musi-
cal progeny.

In early October, when the Force
MDs release their self-titled fifth al-
bum (via their own, Ichiban-distrib-
uted N.U.W.R. label), they will begin
tussling for chart attention in the
very field they helped inspire.

“They were ahead of their time,”
says Kevin Harewood, who managed
the group from 1986-89. “All the
pieces of their concept never really
came together.”

Harewood, formerly with Hush
Productions and the William Morris
Agency, is helping with the album’s
marketing and promotion as an inde-
pendent consultant to Onyx Enter-
tainment, which has managed the
group for the last few months.

The ballad “Stop Frontin’,” re-
leased by the group in June, is the
first Force MDs title since the group
split with former label Tommy Boy

Records. “After reflecting on the
good and bad days with their former
record company and their own track
record, they felt that to get their
name back out there, it would be
more feasible to go with their own in-
die rather than a major,” says Leon-

ard Wright, label
N.UWR.

With little promotional thrust be-
hind it, the single did not sustain
long-term interest at radio. Accord-
ing to Harewood, an accompanying
videoclip received moderate play on
BET and local shows like Oakland’s
“Soul Beat” and Los Angeles’ “Up-
front.”

The follow-up, “Feel The Funk,” a
midtempo shuffler that drops Sept.
22, should fare better for several rea-
sons, not the least of which is the
group’s new national distribution deal
with Ichiban. “The group had a few
other distributors interested in them,
but there just weren’t any meetings
of the minds,” says Wright. The ar-

(Continued on page 24)
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“'{7 20 18 6 HOUSE OF PAIN T0MMY BOY 1089 (11 98/15.98) SAME AS IT EVER WAS 12 8 | 81 1 97 86 | DR. DRE A’ DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/16.98) THE CHRONIC 1
28 | 22 | 20 | 17 | ALL-4-ONE A BLITZZAILANTC 82588/AG (10.98/15.98) ALL4-ONE | 12 79 | 66 | 64 | 11 | AL JARREAU REPRISE 45422/WARNER BROS. (10.98/15.98) TENDERNESS | 25
29 | 34 | 41 | 80 | RACHELLE FERRELL WANHATTAN 93769/CAPITOL (9 9813 98) RACHELLE FERRELL | 29 80 | 65 | 80 | 13 [ BUACKGIRL KkAPeR 66350/RCA (9 98/1598) QEEATRURICHIEL i
% % # HOT SHOT DEE:* 81 | 78 | 81 | 41 | ZAPP & ROGER REPRISE 45143WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | 9
(30)| NEWP | 1 | ILL AL SKRATCH MERCURY 522661+ (10.98 EQ/15.98) CREEP WIT' ME | 30 82 | 8 | 66 | 9 | WAR avenue 71706 10981598) TR ST
(83)| NEWD 1 SINISTER INTERSCOPE 92401/AG (9.98/15.98) MOBBIN' 4 LIFE | 83
31 29—[ 35 | 26 | ZHANE @ (LLTOWN 6369/MOTOWN (9.98/15.98) PRONOUNCED JAH -NAY 8 80 | 75 | 69 | 13 | SWV® Rcacoe0r 7931198 s [T 5
@ NEWD 1 G0 O ERp B D eI ES) IhOMERARAWAY _32_ 85 88 79 9 DAVID SANBORN ELEKTRA 61620 (10.98/16.98) HEARSAY 39
33 | 32 | 27 | 64 | JANET JACKSON A‘ VIRGIN £7825 (1098/16.98) JANET. | 1 786 | 83 | 90 | 43 | BLACK MOON wReCk 2002NERVOUS (©.98/15.98) ENTA DA STAGE | 33
34 | 30 | 33 | 24 | ARETHA FRANKLIN ARISTA 18722 {10.98/16.98) GREATEST HIiTS (1980-1994) | 23 87 | 79 73 10 | LALAH HATHAWAY VIRGIN 39542 (9.98/15.98) A MOMENT | 40
| 35 | 38 | 39 | 16 | NAS coLumBiA 57684 (9.98 EQ/15.98) ILLMATIC | 2 88)| RE-ENTRY | 7 | SEAGRAM RAPALOT 53908/PRIORITY (9.98/1598) REALITY CHECK | 53 |
36 | 33 | 38 | 9 | MCBREED wraP 8133ICHIZAN (9.98/17 98) FUNKAFIED | 9 89 | 74 | 71 | 10 | VARIOUS ARTISTS tomuy 8oy 1097 (11 98/15.98) MTV PARTY TO GO VOLUME 5 | 42 |
3| 4|3 | 13| SOUTH lgg’;‘g;ﬂc&ﬁ%fﬁ b ‘NGATZ WE TRUSS | 4 90 | 87 | 74 | 12 | % wpo71003vBELLMARK 89811398 THE BEAUTIFUL EXPERIENCE (EP) | 29
38 35 3] 12 | NORMAN BROWN 10JAzZ 0301/MOTOWN (9.98/13.98) AFTER THE STORM 21 91| RE-ENTRY 54 | TONY! TONI! TONE! A WiNG 514933/MERCURY (10.98 EQ/15.98) SONS OF SOUL 3
39 T 37 | 34 | 10 | BEASTIE BOYS capirol 28599+ (10.98715 98) ILL COMMUNICATION | 2 (92)] 99 [ — [ 3 | b KOOL cir 7201 9981499 20 MINUTE WORK OUT | 92
40 | 39 | 40 | 49 | MARIAH CAREY A’ COLUMBIA 53205° (10.98 FQ/16.98) MUSIC BOX 1 (93)| RE-ENTRY | 44 | SCARFACE @ RaP-A-LOT 53861*/PRICRITY (10 98/15.98) THE WORLD ISYOURS | 1 |
94 | 84 | 98 b GIL SCOTT-HERON TVT 4310* (9 98/15 98) SPIRITS | 84
- i s 2 Sgéi’rgg'%’ggogl’f"%mgg% i e e : 95 91 47 | EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN' OUT HARD | 40
42 31 30 4 LUKE LUKE 6996~ (9.98/14.98} FREAK FOR LIFE 6996 24 96 96 91 50 | MAZE FEATURING FRANKIE BEVERLY @ o ECTERSIES 3
43 | 42 | 42 | 33 | JODECI A upTOWN 10915/MCA (10.98/15.98) DIARY OF A MAD BAND | | WARNERIBROSY52970(10'98/15198) _—
TRICRET 10 | EL DEBARGE REPRISE 45375™WARNER B0, (10.98/15.98 Y=ot |0 97 73 | 68 8 ARRESTED DEVELOPMENT CHRYSALIS 29274*/EMI (10.98/16.98) ZINGALAMADUNI 20
745 | NEWD 1 IMMATL_HiE ’;CA PR N — TnerEReYLE 98 89 | 100 | 41 | TOO SHORT @ JIVE 41526* (10.98/15.98) GET IN WHERE YOU FIT IN 1l
— T WU-TANG CLAN ® 99 | 100 8 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 82
_46 _i’ ! 4 _39 LOUD 66336*/RCA (9.98/15.98) ENTERNTREAWOTANGIS6{CHAMBERS) ¢ 100 | 94 86 22 | GANG STARR CHRYSALIS 28435*/EM (10.98/15.98) HARD TO EARN 2

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. [llindicates past or present Heatseeker title. ©1994, Billboard/BP! Communications, and SoundScan, Inc.

DISNEY, BELLMARK TEAM MICKEY MOUSE WITH TAG TEAM

(Continued from page 4)

offered for sale [via direct-response]
without an opportunity for a special-
ty retailer to sell product is a poor sit-
uation,” Walker says.

Disney hopes to smooth any ruf-
fled retail feathers with dump bins
and posters. The label also plans to
hold in-store display contests in con-
junction with the release, Jaffe says.

“Mickey Unrapped” was inspired,
in part, by the success of ‘“Mickey
Mouse Disco,” a 1980 album that
reached No. 35 and was certified by
the RIAA for sales of more than 1
million copies.

According to Jaffe, Bellmark be-
came involved in the project after
Disney inquired about covering
“Whoomp! (There It Is).” After dis-
cussions, it was decided that Tag
Team should be featured on the re-
make of the song.

Says Bell, “It moves Tag Team, as
a rap performing act, into a whole
other arena. No other rap act has
been associated with Mickey Mouse
before. It will give them all-American
appeal.”

The association with Disney can
only be positive, Bell says. “I don’t

see any negative,” he says. “Rap is
often portrayed in an unfair light.
With Tag Team involved with Mickey
Mouse, it will put a positive slant on
rap music. It may also be appreciated
by a consumer who may not have
been amenable to it in the past.”

The duo is preparing its own remix
EP, tentatively due in late Septem-
ber, and is working on its next album.
Bell says Tag Team’s association
with Disney “will help keep their
name out there” while the duo finish-
es its own projects.

“It also enhances them from a mer-

chandising standpoint and a concert
standpoint,” Bell adds. ‘“Venues
where other rap acts haven’t been
able to play in the past, like county
fairs, may have second thoughts
now.”

Tag Team’s Glenn, who goes by
the stage name D.C,, says he initially
was hesitant about working on the
recording with. the Disney voice art-
ists. ‘““We walked in and we didn’t
know what to expect,” he says.
“We're hip-hop and trying to uphold
an image that is true and real, but not
necessarily hardcore.”

But Glenn isn’t overly concerned
that the association with Disney will
hurt Tag Team’s credibility. ‘“We real-
ized that this is about business and
marketing. It’s silly and corny, but
it’s kind of cool,” he says. “It’s for the
kids, which is a whole other market.
If people can’t understand that we
did it for the kids as something posi-
tive, then the hell with them.”

Glenn also is optimistic that the col-
laboration will open the door to work
on other Disney projects in the fu-
ture.
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TERRIROSSI'S

RHYTH
SICTION

STI{AIGHT TO THE TOP: “I'll Make Love To You” by Boyz Il Men
(Motown) jumps 18-1 on the Hot R&B Singles chart. “I'll Make Love” also
debuts at No. 1 on the Hot R&B Singles Sales chart. At radio, it’s No. 1
at six stations, including WZAK Cleveland, WQMG Greensboro, N.C., and
WUSL Philadelphia. On the Hot 100, “I'll Make Love” jets to No. 2.

TOP BRAT: “Funkdafied” by DaBrat (So So Def) holds onto the No. 1
spot on the Hot Rap Singles chart for a ninth week, breaking Salt-N-Pepa’s
record eight-week reign with “Expression.” “Funkdafied” also is No. 1 on
the monitored rap chart in the R&B Airplay Monitor.

A LIMITED ENGAGEMENT: This week’s Hot Shot Debut comes from
Prince, and yes, you can say Prince—for now, anyway. You can look for
a book from the “Symbol” sometime in the near future. “Letitgo” (Warner
Bros.) enters the chart at No. 54, and ranks top 10 at WROU Dayton, Ohio,
WFXE New Orleans, KXOK St. Louis, and WMMJ Washington, D.C.

FOSTEI{ING HITS: After only three weeks on the chart, “I'd Give Any-
thing” by Gerald Levert (IZastWest) breaks into the top 10. This is the fas-
test-breaking single of his solo career. “I'd Give Anything” is top 5 at eight
stations and No. 1 at three others: WCDX Richmond, Va., KMJJ Shreve-
port, La., and WROU Dayton. “Anything” reaches No. 39 on the Hot 100.
Levert's song was produced by David Foster, who has also produced
smashes for All-4-One and Whitney Houston. Foster is clearly a producer

R&B

: ARTISTS & MUSIC

MOTOWN HONORS TEMPTATIONS

(Continued from puge 17)

reveal the title ol the track.)

The Temptations have recorded
more than 40 albums, and Weinger had
more than 400 tracks from which to se-
lect material for the set. The end result
spans 33 years and features classies
from every period of the group’s Mo-
town history—{rom 1964 chart-topper
“My Girl,” through "70s gems “Just My
Imagination (Running Away From
Me)” and “Papa Was A Rollin’ Stone,”

THE TEMPTATIONS

several marketing possibilities to reach
the 30-plus demographie, including on-
line computer services and cinema
spots.”

Motown has hired an independent
public relations firm to implement an
intensive press campaign for the set.

Group member Williams is amnazed
by some ol the material unearthed for
the set. “There are songs we'd forgot-
ten, like ‘Witcheraft’ [a 1963 cut] and a

to the '80s hits “Standing On The Top,”
“Treat Her Like A Lady,” and “Lady
Soul.”

An 80-page booklet containing rare
photos, a complete discography, and
essays by Weinger and writer Nelson
George also are included.

Noting that the Temptations are
cultural icons, Candace Bond, Mo-
town’s director of special markets and
catalog development, says, “Their mu-

for the event. A booking for “The To-
day Show” has been set.

An across-the-board print campaign
is planned, and point-of-purchase ma-
terials are being prepared. A number
of syndicated radio specials are in the
works. Says Bond, “We’re exploring

big-band version of ‘Old Man River.””

The four new recordings included on
“Emperors Of Soul” were co-produced
with Franklin and Dennis Nelson.
They mark the beginning of a new ‘life-
time’ contract the group signed with
Motown last December.

sic has been the soundtrack for many
people’s lives, and they appeal Lo a very
broad audience.” Bond says the label is
mounting a multifaceted campaign to

“Endless Love” campaign, Beck

VANDROSS DEVOTES NEW SET TO COVERS

(Continued from page 17)

bum to continue releasing singles
well into 1995.

who understands the chemistry between country and R&B.

1

A LITTLE BIT COUNTRY and a little bit rock’n’roll” was the theme
of Donnie and Marie Osmond’s television show in the mid-"70s. The truth
is that R&B and country music fans appreciate similar sentiments, and we
both like a little foot . . . I mean, booty-shakin’ in our music. There is a long
and rich history of R&B and country artists singing, writing, and producing
together. It didn’t sink in until I looked at a Billboard chart that some of
my favorite Ray Charles songs were from “Modern Sounds In County And
Western Music.” “Georgia On My Mind” and “I Can’t Stop Loving You”
are really country music! Charles scored a country No. 1 with Willie Nel-
son, “Seven Spanish Angels.” Charles isn’t the only artist who loves that
country sound and earned country chart success. In 1974, the Pointer Sis-

promote and publicize “Emperors Of
Soul.”

Today's Temptations are original
members Williams and Melvin I'rank-
lin, along with Ron Tyson and Ali Ollie
Woodson, who joined the group in the
'80s, and new addition Theo Peoples.
Two other original members, Eddie
Kendricks and Paul Williams, are de-
ceased, as is David Ruffin, who became
a Temptation in 1964.

The group will receive a star on the
Hollywood Walk Of Fame Sept. 15, and
Bond says the label seeks TV exposure

says, “We're still reviewing opportu-
nities for Mariah to physically partic-
ipate.”

The label also seeks TV exposure
for Vandross on morning and late-
night shows. “Luther will be actively
involved in the presentation of the
record,” says Beck. “We feel he is as
enthusiastic as we are, and is in-
volved in the setup plans for the rec-
ord.”

“Songs” will be a major holiday-
season priority for Epie, and Beck
savs there is enough depth to the al-

He also reports that Vandross’
nine-album catalog will be empha-
sized at retail. “The Christmas sea-
son is coming, 2nd underneath our
efforts to push ‘Songs’ will be an ac-
count-by-account tailoring of catalog
positioning,” he says.

A tour is probable, though nothing
is definite yet. “I see him going out,
although management still is review-
ing things,” Beck says. “But I don’t
anticipate him going out before
spring of '95.”

ters earned a Grammy and a top 40 country hit with “Fairy Tale.” Anita
Pointer and Earl Thomas Conley went to No. 2 with “Too Many Times.”
The writer/producer most elosely associated with country success is Lionel
Richie, who gave Kenny Rogers two No. 1 hits, “Lady” and “I Don’t Need
You.” Richie also did a duet with Alabama on the flip side of “Ballerina
Girl,” on Motown in 1986: “Deep River Woman” went top 10. We all know
what Whitney Houston did for Dolly PParton’s song. Did you know that
Dorothy Moore’s “Misty Blue” and “We're In This Love Together” by Al
Jarreau were both penned by country writers? So the success of “I Swear”
by All-4-One, and now the acceptance of Gerald Levert’s “I'd Give Any-
thing” is no surprise. The spectrum of music is wide, and the pleasures that
music offers are enormous. So register today and meet me at the Billboard/
Monitor Conference and Radio Awards, where radio from all formats will
meet Sept. 811 at the New York Hilton.

HOT R&B
SINGLES

BUBBLING UNDER.

by Jeff Levenson

THIS IS A MANN’S WORLD: Two years ago, flut-
ist Herbie Mann began making plans for his own rec-
ord company. He had not been associated with a ma-
jor (or minor) label since he leit Atlantic in 1979, and
he felt a growing discontent with the ways and means
of the music industry. What were his ideas for run-
ning his own show?

* “To record established artists with a tailored con-
cept that showcases their talents in a distinguished
manner;

« “To develop special new artists with a clear vision
that is sensitive to their unique talents;

* “To pay more equitable (and accountable) royal-
ties to featured artists;

* And “to pay sidemen royalties—an unprece-
dented (and long overdue) policy in the record indus-
t,l'y."

Blasphemous thoughts for any jazz business, to be
sure. Finally, however, Mann is getting his shot. His
Kokopelli label (so named for the flute-playing Native
American god of harmony, magic, and healing who is
said to hang out near Mann’s digs in Santa Fe, N.M.)
kicks off with the release of “Deep Pocket,” which
stars Mann and buddies Les McCann, Roy Ayers,
Cornell Dupree, David “Fathead” Newman, Chuck
Rainey, Buddy Williams, and the late Richard Tee
(to whom the record is dedicated); and “Opalescence,”
Mann’s own take on Brazilan masterworks by the
likes of Ivan Lins and Gilberto Gil. Coming in Au-
gust: titles from Jimmy Rowles (“Lilac Time”), New-
man (“Mr. Gentle & Mr. Cool”), and Trio da Paz

glE|3 gl81s
z|F|e z a
2|5 Y| TIMLE ] [ TITLE
=l 3_ Z | ARTIST (LABEL/DISTRIBUTING LABEQ »E S| 2 | ARTIST {LABEL/DISTRIBUTING LABEL}
1144 WRONG SIDE OF DA TRACKS 1412 2 IT'S YOUR BIRTHDAY
ARTIFACTS (BIG BEAT/ATLANTIC) ‘ LUKE (LUKE)
2| 5|4 | BOWWOW 15| 7 | g | wHY GooDBYE
L JOHNNY “GUITAR” WATSON (WILMA} PEABO BRYSON (COLUMBIA}
3314 ON POINT 1615/ % MONEY IS EVERYTHING
| HOUSE OF PAIN (TOMMY BOY) DOMINO (QUTBURST/RAL/COLUMBIA)
N I — i
417211 LATE NITE CREEP (BOOTY CALL) 1711415 PROPS OVER HERE
MC BREED (WRAP/ICHIBAN) THE BEATNUTS (VIOLATOR/RELATIVITY)
5 1| IN THE PJ's 18 1 THE CHOICE IS YOURS
BiG DADDY KANE (MCA) EMAGE (MERCURY)
6 1 GUCCI DANCE 19 1 LOVE WOMAN SO
SAM THE BEAST (SIREN) MAD LION (BREAK A DAWN/VP)
7113]3 CHECK THE VIBE 2010232 WEST COAST BOOGIE
DRED SCOTT {TUFF BREAK/A&M} SHELLO (GIANT)
8113 CAUGHT IN THE MIDDLE 21| 6|12 NOBODY RIDES FOR FREE
JULIET ROBERTS (REPRISE) BIGGY SMALLZ (LIFE/BELLMARK)
9 || LIVEEVIL 2 | | NO DISTURB SIGN
FLATLINERZ {DEF JAM/RAL/ISLAND) BERES HAMMOND {ELEKTRA)
|
STRESS NODD YOUR HEAD
101205 ORGANIZED KONFUSION (HOLLYWOOD) 23184 SUDDEN CHANGE (EASTWEST)
—
11101 4 WINNIN' OVA YOU 2422 2 LUV ME DOWN SLOWLY
MARG! COLEMAN (PRIORITY) NITA WHITAKER (BLACK LION/SIN-DROME)
12 1 THUGGISH RUGGISH BONE 25 1 BRAND NU
BONE THUGS N HARMONY (RUTHLESS) SISTA (ELEKTRA}
{13 9 | 3 EBL(‘;\VCEK‘ EéJFAwmﬁ{'\lHLESS/RELATMTY) Bubbling Under fists the top 25 singles under No. 100
which have not yet charted.

(“Black Orpheus”). Expect them through Distribu-
tion North America.

METAL PLAY: “Between The Sheets” (wink), the
Warner Bros. album from the group Fourplay (wink
wink), has been certified gold with sales exceeding
500,000 units. The album has been hanging near the
top of the Contemporary chart for close to a year. The
group is set to begin recording its third album in the
fall. Suggested title for the next disc (sure to please
at least one quartet member): “Foreplay” (as in dim-
pled balls, freshly mown fairways, and undulating
greens) . .. The self-titled debut recording from Take
6, issued in 1988 on Reprise, has been certified plati-
num for sales exceeding 1 million.

SIGNINGS: Columbia is recording the second batch
of titles for its Legendary Pioneers imprint. The first
included works by George Wein, Doc Cheatham,
and Alvin Batiste; the second features pianist Val-
erie Capers, bassist Milt Hinton, and altoist Lou
Donaldson. Expect to see them in January.

MORE SIGNINGS (From This Side Of The Atlan-
tic): Altoist Gary Bartz, who isn’t quite ready for old-
time pioneer status, has been signed by Atlantic and
enters the studio in September ... Altoist Wes
Anderson, who has achieved a fair bit of notoriety
playing alongside Wynton Marsalis, has his debut
scheduled for October. Eight of the album’s nine com-
positions are his, and there’s a strong sense this rec-
ord will put his considerable writing skills on the map
... Saxophonist James Carter, who has raised his
stock plenty via his stints with the Lincoln Center
Jazz Orchestra, is about to signed to the label. This
comes at the precise moment that “JC On The Set,”
his Columbia/DIW issue, hits the racks ... No new
signing here, but pianist Cyrus Chestnut is readying
himself for the studio to follow up his “Revelation.”
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R&B SINGLES A-Z

Billboard.
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] TITLE (Publisher — Licensing Org.) Sheet Music Dist. L]
51 100% PURE LOVE (Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP) HL
™ 23 90'S GIRL (Louis St., BMi/Scrap Pyle, BMI/Truteazin’ Type
Nite, ASCAP/Donril, ASCAP/Zomba, ASCAP/Mr Peanust Butter,
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 74 R&B stations ASCAP/Smokin’ Sound, ASCAP/WB, ASCAP) CPP/WBM Compited from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are eiectronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 50 ACTION (EMI Blackwood, BMI) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airpfay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 31 AFRO PUFFS (Suge, ASéAP) SoundSc.i:i
7 ALWAYS IN MY HEART (Sony, BMI/Ecat, BMI/Boobie-
x x| =lz]l=z Loo, BMI/Warner-Tamerlane, BMI) HL/WBM ==z < | x|
g [ ) § e 29 ANYTHING (FROM ABOVE THE RIM) (Warner-Tameriane, g = g § 5
2| E TITLE o || & | TITLE BMI/Interscope Pearl, BMI/Bam Jams, BMI) WBM 2|5 | 5| TTE o || 3| e
2 @ d @ d @
Z | 5 | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) 2 gm;‘x&:ﬂfz :;éﬁ%AngON AND ON (Black Ice, Z | 3| 2 | aRTIST (LABELDISTRIBUTING LABEL) E | 3| % | aRTIST (LABEL/DISTRIBUTING LABEL)
2 WHEN | GIVE MY LOVE 58 ANYTIME YOU ﬁEED A FRIEND (Sony Songs, BMI/Rye DIARY OF A MADMAN
D.:G’,; ) NOO, 1 > % 38)) 38| 9 | (eI SWEAT (ELEKTRA) Songs, BMI/WB, ASCAP/Wallyworld, Aysc;xrg) HL/WBI\; * % NO.1 % % 38|33 | 8 | GRaveDiGoAz GEE STREETISLAND)
13 115] SEN LOVE BIGGEST PART OF ME 11 BACK & FORTH (Zomba, BMI/R Kelly, BMI) CPP 1| — | 1 { FLL MAKE LOVE TO YOU TAKE IT EASY
ZHANE (ILLTOWNIMOTOWN) 1 wkatNo 3| | 38|40 | 11 | Fia8Ee DART 24 BACK N THE DAY (nterscope, ASCAP/Ahmad, BOYZ Il MEN (MOTOWN) — LwkatNo. 1f (3825 | 7 | OO0 o0 SWRineonERvoUs)
ANY TIME, ANY PLACE THE PLACE WHERE YOU BELONG ASCAP/WB. ASCAP/Kendal, ASCAP) WBM 7 STROKE YOU UP WHEN | GIVE MY LOVE
2] JANET JACKSON (VIRGIN) 4013712 SHAI (MCA) 41 BIGGEST PART OF ME (Windswept Pacific, )24 CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 400385 KEITH SWEAT (ELEKTRA)
3126 1missvou il 44| 3 | AFRO PUFFS ASCAP/Longitude, BMI) WEM 3| 1| 12| FUNKDAFIED a1 42| 12| pume
AARON HALL (SILAS/MCA) 4 THE LADY OF RAGE (DEATH ROW) 17 BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick DA BRAT (SO SO DEF/CHAOS) VOLUME 10 (IMMORTAL/RCA)
AT YOUR BEST (YOU ARE LOVE) ; YOUR LOVE (S A.. CELL S R T L (ST T T " TOOTSEE ROLL INFATUATION
4) 6 | B | JALIYAR (BLACKGROUNDIIVE) 4246 | 3 | WRiTEHEAD BROS (MOTOWN) Funky, ASCAP/Saja, BMI/Troutman, BMI) CPP/HL/WEM 4 3112 g9govz tipm 42136 | 12| [iE Foxx (Fox)
38 BOP GUN (ONE NATION) (Gangsta Boogie,
| I'LL MAKE LOVE TO YOU BACK IN THE DAY SCAP/Di i é THIS D.J. WHOSE IS IT?
31 8] 2 | Bovz i MEN (MOTOWR) 4382 13| Qb (GIANT) :gg:mﬁnﬁ /Deep Technology, ASCAP/Full Keei, S| 8 | 4 | WARREN G (VIOLATOR/RALISLAND) 43135 | 8 | VENVIN RICEY (haca)
614131 ALWAYS IN MY HEART M43 8 LOVE SIGN 91 CAN ITBE ALL SO SIMPLE (Colgems-EMI, ASCAP) 64|17 | MISS YOU 440480 4 SPEND THE NIGHT
TEVIN CAMPBELL (QWESTWARNER BROS.) NONA GAYE & % (NPG/BELLMARK) 64 CAN'T GET ENOUGH (Ecaf, BMI/Sony Songs, AARON HALL (SILAS/MCA) N-PHASE (MAVERICK/SIRE/REPRISE)
7 | 5 | 18| BACK & FORTH 45| 41| 27 | HOW MANY wWaAys BMi/Browntawn Sound, BMY/Yab Yum, BMY/Sony. BMD 1| 5 | o | 1, | FANTASTIC VOYAGE 45) 50| 6 | WEEKEND LOVE/BLACK HAND SIDE
AALIYAH (BLACKGROUND/JIVE) TONI BRAXTON (LAFACE/ARISTA) 62 CAN U GET WIT IT (DeSwing, ASCAP/EMI, ASCAP) COOLIO (TOMMY BOY) QUEEN LATIFAH (MOTOWN)
_ 89 CAPTAIN SAVE A HOE (Zomba. BMI/E-Forty, BMI) CPP . -
) WHEN CAN 1 SEE YOU \ WHERE MY HOMIEZ?... ' ) FLAVA IN YA EAR 3 CAN U GET WIT IT
8/ 10| 11| gagyrack (epic) 46| 51| 11| {{AT SKRATCI (MERCURY) 81 COLOR/ME BLUE (Songs From The Avenue, 8120 | 2 | CRAIG MACK (BAD BOY/ARISTA) 46| 56 | 3 | [SHER (LAFACE/ARISTA)
ASCAP/Lee Gee, ASCAP/Rons, ASCAP}
0 FUNKDAFIED 71 Joy ' e NEVER LIE | SLOW WINE
8 11| 11 | 53 BRAT (S0 SO DEF/CHAOS/COLUMBIA) 47) 54| 3 | BlacKSTREET UNTERSCOPE) 92 CROOKLYN (FROM CROOKLYN) (Special Ed. 8 13 4 | NuatURE cay A1)\ 57 | 2 | Tony! TONK TONE! (WING/MERCURY)
STROKE YOU UP INFATUATION T e (o BOOTI CALL T ABOUT US
— ATUA f 5 WHA
10)/ 14| 4 | ZisNainG races spoiep rorrensic ean) | | 48 | 45| 7 | Jawic FoxX (Fox m'r'ceﬁaﬁstcﬁgé?\?,’;"ég;k ASCAR/ZombatASCAR|azn 0] 16| 9 | giacksTREET (NTERSCOPE) 48| 541 7 | JoDEci (UPTOWNACA)
17114 THE RIGHT KINDA LOVER 485 | 6 AGE AIN'T NOTHING BUT A... 93 DEEP DOWN (Polygram Int'l, ASCAP/Maynes, ASCAP/Sait 1117 |15 BACK IN THE DAY 49 | 45 | 21 YOU MEAN THE WORLD TO ME
PATT! LABELLE (MCA) AALIYAH (BLACKGROUND/JIVE) Dee Nutz, ASCAP/Lanoma, ASCAP/EMI April, ASCAP) AHMAD (GIANT) TONI BRAXTON {LAFACE/ARISTA)
12 13| 4 | 'D GIVE ANYTHING 500 71| 2 | FLAVAIN YA EAR 69 DIARY OF A MADMAN (Prince Paul. BM/Berkeley, 12| 11| 10| FUNKY v-2.C 50 [ 41 | 10 | ANYTIME YOU NEED A FRIEND
£ GERALD LEVERT (EASTWEST) L— CRAIG MACK (BAD BOY/ARISTA) ASCAPMWu-Tang, BMI/Hamitton, BMI/Coliins, BMI/Reed, BMI) THE PUPPIES (CHAOS/COLUMBIA) MARIAH CAREY (COLUMBIA)
| 95 DON'T FRONT (Potential. BMI/Missjones, BMI/T'Ziah's
WILLING TO FORGIVE | TONIGHT K o b i ANY TIME, ANY PLACE RECOGNIZED THRESHOLDS OF...
13918 ARETHA FRANKLIN (ARISTA) 811 61| 2 | guper SABLE (STREET LiFE/SCOTTI BROS.) BMI/Wikid & Evil. BMI/Tumbiin’ Dice, ASCAP} 13| 6 |12 ] JiNer jackson (VIRGIN) 51512 BOOGIEMONSTERS (PENDULUM/EMI)
90 DON'TLETIT GO TO YOUR HEAD/GIVE ITTO YA
YOUR BODY'S CALLIN' IT SEEMS LIKE YOU'RE READY I'D GIVE ANYTHING SOMETHING'S WRONG...
14112 36 | R kerly oive 52|49 (26| o' ceiby we) (Last Song, ASCAP/Third Coast, ASCAP) 14138 | 2 | (eRalD TEVERT (FASTWEST) 52146 | 3 | RsianTi (STREET LIFESCOTTI BROS |
= AND ON AND ON ‘ SWEET FUNKY THING o DONINTO R S o b UG Sl WHEN CAN I SEE YOU " WORKER MAN
151613 83485 ASCAP/Smokin’ Sound, BMVEMI Apri, ASCAP) CPP 15115] 9 53143120
- JANET JACKSON (VIRGINY ETERNAL (EMI) 20 DO YOU WANNA GET FUNKY (Cole.Clviles, BABYFACE (EPIC) PATRA (EPIC)
16 15| 17 | "M NOT OVER YoU 54) 57| § | WHOSE IS IT7 ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL 16 9 [ 15| 1 SWEAR 54 | 48 | 12 | CAPTAIN SAVE A HOE
CE CE PENISTON (A&M/PERSPECTIVE) - MELVIN RILEY (MCA) 88 EASY COME. EASY GO (Harrindur, BMU/loe Public, ALL-4-ONE (BLITZZ/ATLANTIC) E-40 (SICK WID' IT/JIVE)
17 | 17| 17 | WHAT aBOUT US 551 58 | 4 | BOP GUN (ONE NATION) BMI/Ensign, BMI) CPP 171 17| 13 | THE RIGHT KINDA LOVER 55) 69 | 24 | BELIEVE IN LOVE
JODECI {UPTOWN/MCA) N, ICE CUBE (PRIORITY) 94 EASY TO LOVE (WB, ASCAP/EMS. ASCAP/Almo. PATTI LABELLE {MCA) d TEDDY PENDERGRASS (ELEKTRA)
[
180 19| 10 | SLOW WINE 5| 59| 4 | TOOTSEE ROLL ASCAP/Fourth Power. ASCAP) CPP/WBM 18| 10| 18 | WILLING TO FORGIVE 56 7 | LET ME LOVE YOU
TONY! TONI! TONE! (WING/MERCURY) 69 BOYZ (RIP-IT) 40 EVERYTHING IS GONNA BE ALRIGHT (Fiyte Tyme, ARETHA FRANKLIN (ARISTA} D LALAH HATHAWAY (VIRGIN)
_ ASCAP/New Hidden Valley, ASCAP/Casa David, ASCAP) WBM
DO YOU WANNA GET FUNKY | ACTION GIVE IT UP PUMPS AND A BUMP
19 21| 5 | E1cMUSIC FACTORY (COLUMBIA) 311 60| 3 | TERROR FABULOUS (EASTWEST) 19 FANTASTIC VOYAGE (T-Boy. ASCAP/Boo Daddy. 19119 | 6 | SUBLic ENEMY (DEF JAMRALISLAND) 57|60 | 23 | {ixhviER GIaNT)
ANYTHING SOUTHERNPLAYALISTICADILLACMUZIK Rl tEe R, AT T Ligs) T BACK & FORTH THE MOST BEAUTIFUL GIRL IN
20118 22| S (RCA) _-58 5| 3 QUTKAST (LAFACE/ARISTA) 25 :Ié?;Xé)IN YA EAR (For Ya Ear, ASCAP/Janice Combs, 2012 | 17| paisan (BLACKGROUND/JIVE) 584725 £ (NPG BELLMARK)
BOOTI CALL 100% PURE LOVE i YOUR BODY'S CALLIN' 3 WRONG SIDE OF DA TRACKS
21)| 22| 18| §IACKSTREET (INTERSCOPE) 5843 | 9| caveraL WATERS (MERCURY) 4 (F::)Jrllit:(olliA:é(E:l;P()So So Def, ASCAP/EMI April, ASCAP/AIr 211813 | YOURE Ve 59) 71| 2 | WRONGS s iy
22) 29| 9 | SUMMER BUNNIES 60| 65| » | BLACK COFFEE 33 FUNKY Y-2-C (No Hassle, ASCAP) 92) 21| 4 | BOP GUN (ONE NATION) §0 | 59 | 4 | NO GUNS, NO MURDER
R KELLY (JIVE) — % | HEAVY D & THE BOYZ (UPTOWN/MCA) 45 GIVE IT UP (Suburban Funk, BMI/Bring The Noize. £ ICE CUBE (PRIORITY) RAYVON (VP)
23) 24| 11 | NUTTIN BUT LOVE 61|66 | 4 | HAPPINESS BMi/Def American, BMI) 23) 39| 2 | AFRO PUFFS 61|53 | 14 | CROOKLYN
—d HEAVY D & THE BOYZ (UPTOWN/MCA) = BILLY LAWRENCE (EASTWEST) 49 GOT ME WAITING (E-Z-Duz-lt, ASCAP/Pete Rock i THE LADY OF RAGE (DEATH ROWE) THE CROOKLYN DODGERS (40 ACRES/MCA
. ASCAP/EMI, ASCAP/EMI April, ASCAP/Uncte Ronnie’s, 3
SPEND THE NIGHT CAN'T GET ENOUGH . REGULATE o YOU DON'T HAVE TO CRY
f2~4 26 | 8 | R oHASE (MAVERICK/SIRE/REPRISE) 62|52 |18 EL DEBARGE (REPRISE) ASCAP) WBM/HL o 24| 14| 16 | JRRRER G & NATE DOGG (DEATH ROW) 62) 4] o arisTa)
61 HAPPINESS (Biue Water, BMI/Eastwest, BMI/Wamer
| 90'S GIRL 0 THROUGH THE RAIN : 90'S GIRL SOMEONE TO LOVE
25| 20 | 15 | BlickaIRL (KAPER/RCA) 63173 | 2 | 7iNvA BLOUNT (POLYDOR/SLAND Chappell, BMI/Lanoma, ASCAP/EMI April. ASCAP) HL/WBM 25| 26 | 12| giadkdiRL kAPERRCA) B3 | 64| 2 | iNT CONDITION (PERSPECTIVE)
NEVER LIE ROMANTIC CALL A RS CA G SRR T PLACE WHERE YOU BELONG NOTHING HAS EVER FELT LIKE THIS
26032 4 B4(75| 2 ASCAP) 26|24 |11 641632
o IMMATURE (MCA) PATRA FEATURING YO-YO (EPIC) 97 HIP HOP RIDE (Marley Marl, ASCAR/EMI. ASCAP/Tap SHAI (MCA) | © | RACHELLE FERRELL (MANHATTAN)
27128 | 3 | TURN DOWN THE LIGHTS 16547 |11 | LET ME LOVE YOU Jam, BMI/Supreme C, ASCAP) 27) 31| 4 | DO YOU WANNA GET FUNKY 65 62| 8 | CANIT BE ALL SO SIMPLE
&8 SHANICE (MOTOWN) | LALAH HATHAWAY (VIRGIN) 9 I'D GIVE ANYTHING (Ful Keel, ASCAP/Farrenuf, ASCAP/Farmen £l C+C MUSIC FACTORY (COLUMBIA) | WU-TANG CLAN (LOUD/RCA)
I G b
28 | 23| 27 | 'M READY 'ﬁ | 4 | TAKE IT EASY Curtis, BMI/Longitude, BMUAugust Wind. BMU/Albert Paw, 28) 29| 7 | SOUTHERNPLAYALISTICADILLACMUZIK | | ge | 55 | 14 | WARRIORS DRUM
L TEVIN CAMPBELL (QWEST/WARNER BRDS.) | |22 MAD LION (WEEDED/NERVOUS) BMV/Curbsongs, ASCAP/Mike Curb, BMI) WBM £ OUTKAST (LAFACE/ARISTA) KING JUST (BLACK FIST/SELECT)
[ | WHERE 15 M 96 | GET THE JOB DONE (EMI April, ASCAP/So So Def I
YOU MEAN THE WORLD TO ME WHERE IS MY LOVE? pril, . ALWAYS IN MY HEART ANYTHING
| 28 | 25| 28| 15N BRAXTON (LAFACE/ARISTA) 67| 64| 8 | ¢l bEBARGE (REPRISE) ASCAP/Full Keel, ASCAP/Air Controi. ASCAP) WBM 29| 23| 8 | TEvin caMPBELL (QWEST/WARNER gros) | |67 |61 18| gwy (RCA)
= 1 I'LL MAKE LOVE TO YOU (Sony Songs, BMI/Ecaf, BMI) HL - .
I SOMEONE TO LOVE ANYTIME YOU NEED A FRIEND I'M NOT OVER YOU y GUCCI DANCE LIVE
30)/ 30 | 16 | BT CONDITION (PERSPECTIVE) 68 {55 | 13| ARIAH CAREY (COLUMBI) 5 gmll)sgLVOU (MCA, ASCAP/Jamron, ASCAP/Sweetness, 3022 [ 17 | CF CE PENISTON (ARM/PERSPECTIVE) s__s* 1| SaMTHE BEAST (SIREN)
g EVERYTHING IS GONNA BE... LOVE ON MY MIND . WHERE MY HOMIEZ? THE WORLD IS YOURS
31139 | 5 | SoUNDS OF BLACKNESS (PERSPECTIVE] 69 | 62| 20| yseare (50 S0 DEF/COLUMBIA) 18 'MNOT OVER YOU (Last Song, ASCAP/Third Coast. ASCAP) 31|30 | 9 | AL SKRATCH IMERCURY) 69|74 | 8 | (RS columsia
——— 46 I'M READY (Ecaf, BMI/Sony, BMI) HL 5
32(31]23 GOT ME WAITING ) 70|70 17 MY HEART BELONGS TO U 52 INFATUATION (Foxxhole, BMI) 2027111 NAPPY HEAD: 70581 8 OLD TO THE N'EW
| HEAVY D & THE BOYZ (UPTOWN/MCA) JODECI (UPTOWN/MCA) 80 INNER CITY BLUES Uobete, ASCAP) CPP | % FUGEES/TRANZLATOR CREW) (RUFFHOUSE) adl NICE & SMOOTH (RAL/PGD)
133)| 34 | 12 | FANTASTIC VOYAGE 71 1| viBE 37 1 SWEAR (Morgan Active, ASCAP/Rick Hall. ASCAP) 33)| 44 | 3 | ROMANTIC CALL 711 65| 20 | PART TIME LOVER/I'M STILL...
rae COOLIO (TOMMY BOY) -3 ZHANE {MOTOWN) WBM/CLM o PATRA FEATURING YO-YO (EPIC) H-TOWN/AL B. SURE! (DEATH ROW)
34 /33| 7 | THISD.1. 72| — | 21 | LOOK INTO YOUR HEART 100 1T'S A SUMMER THANG (Third Coast. ASCAP/Note By 34) 40| 4 | ACTION 72| 52 | 40 | DUNKIE BUTT
| WARREN G (VIOLATOR/RAL/ISLAND) LL) WHITNEY HOUSTON (WARNER BROS.) Note. ASCAP) 9% TERROR FABULOUS (EASTWEST) 12 GAUGE (STREET LIFE/SCOTTI BROS.
| 85 | WANNA BE YOURS (Pac Jam, BMI) _
| WEEKEND LOVE BLACK HAND SIDE . SENDING MY LOVE LIVE EVIL
38)/36 | 6 | QUEEN aTiFAH (MOTOWN) 73|63 | 121 S5eEn LATIFAR (MOTOWN) 87 101 (Young Bob, ASCAP/Tunes On The Verge Of 35 284 18| ZHaNE (LLTOWNMOTOWN) T3] — 1 1 | FATUNERZ (DEF JAMRALISLAND)
) Insanity, ASCAP/Gimme Some Hot Sauce, ) I
36| 27|19 \l}lEGULATE 74 —| 1 YOU DON'T HAVE TO CRY ASCAP/Famous, ASCAP/Mo Belter Groove, ASCAP) 3632115 100% PURE LOVE 714166 4 NONE OF YOUR BUSINESS
ARREN G & NATE DOGG (DEATH ROW) L3 N 11 U (ARISTA) ; b CRYSTAL WATERS (MERCURY) -N-PEPA (NEXT PLATEAU/LON
— e o UH( 74 JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice e L SALT-N PERA (NEKT PLATEAULONDON)
30— 1 75— |7 H Combs. ASCAP) 37)37| 8 ' L 7572 | 10 | OH MY GOD
‘[ PRINCE (WARNER BROS.) J 4 (NPG/BELLMARK) 54 LETITGO (Controversy, ASCAP/WS, ASCAP) | " HEAVY D & THE BOYZ (UPTOWN/MCA) . A TRIBE CALLED QUEST (JIVE)
Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications. 60 LET ME LOVE YOU (Bam Jams, BMI/Interscope Pearl, Singles with increasing sales. © 1994 Biliboard/BPi Communications and SoundScan, Inc.
BMI/Warner-Tamerlane, BMI) WBM
Hl"' &B HEB“HHENT AIHPI.AY 72 LOVE ON MY MIND (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, ASCAP/Air Control, ASCAP} RL/WBM ASCAP/Aunt Hilda, ASCAP/Street Knowiedge. ASCAP) CPP BMI/Sony. BMi)
68 THE MOON (Smoke Effects, ASCAP) 98  SEE ME {Zomba, BMI/Wamer-Tamerlane. BMI) CPP/WBM 71 UNITED FRONT (EMI Blackwood, BMI/Arrested
10| 2] g)||TREATU RITE e 14 12 23] RIS FeHEREHUMANINATERE) 55 NAPPY HEADS (Tete San Ko. ASCAP/Obverse Creation 8  SENDING MY LOVE (3th Town, ASCAP/Naughty, Development, BMI)
ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL ASCAP/WB, ASCAP} WBM 30 WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
21112 BELIEVE IN LOVE l15] 13|25 HEY MR. D.J. 16 NEVER LIE (Hook. ASCAP/Zomba, ASCAP/Teaspoon, 21 SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap ASCAP/S.1.D, ASCAP)
EEDDVIRENDERGRASSIE TPHTIRA) ZRANCHECAVORIDNIT/ERIC) ASCAP) CPP And More, BMI) 22 WHAT ABOUT US (EMI April, ASCAP/DeSwing Mob,
30413 BUMP N’ GRIND 16| 14 | 42 THAT'S THE WAY LOVE GOES 70 NO GUNS, NO MURDER (Dope On Plastic. 39 SOMEONE TO LOVE (New Perspective. ASCAP) ASCAP/Saja, BM|/Troutman, BMI/Devell-Up-Mo, BMI) WBM
R KELLY UIVE) | JANET JACKSON (VIRGIN) ASCAP/BAMB, BMI) 73 SOMETHING'S WRONG (BUMP N’ GRIND) {Zomba 84 WHAT CAN | SAY TO YOU (TO JUSTIFY MY LOVE) (Zomba.
4| 3| 2 | THEMOST BEAUTIFUL GIRL IN... 17| 17| 16 | NEVER KEEPING SECRETS 99 NONE OF YOUR BUSINESS (Sons 0! K-oss. BMI) CPP ) _ ASCAP/Art & Rhythm, ASCAP/Pocketown. ASCAP) CPP
£ (NPG/BELLMARK) BABYFACE (EPIC) ASCAP/Out 0t The Basement, ASCAP/Unart, BMI/Next 78 SOMEWHERE (EMI April. ASCAP/Shanice 4 U, ASCAP/KG 6 WHEN CAN | SEE YOU (Sony. BMI/Ecaf, BMI)
| BELIEVE WORKER MAN Plateau. ASCAP) CPP Blunt. ASCAP/Babydon, ASCAP/Sony, ASCAP/Zomba, 28 WHEN | GIVE MY LOVE (Keith Sweat, ASCAP/E/A,
5 1 | SOUNDS OF BLACKNESS (PERSPECTIVE) 181191 2 | patRa (Epic) 77 NOTHING HAS EVER FELT LIKE THIS (Aural Elixi ASCAP/Isaya He's Funky, ASCAP/Pencryslia, ASCAP) CPP ASCAP/WB, ASCAP/Scottsville, BMI/EMI Blackwood.
) ASCAP/Rosalie. ASCAP) 44  SOUTHERNPLAYALISTICADILLACMUZIK (Gnat BMI) WBM/HL
I R R e e 0y | 105 | W2 [ A L e 26 NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI April, Booty, ASCAP/Chrysalis, ASCAP/Stff Shirt 76 WHERE IS MY LOVE? (Ecaf. BMI/Sony.
NDIANDIRGUND BT R e RS ASCAP/Eazy-Duzit, ASCAP) HL BMI/Organized Noize, BMI) CPP BMt/Rambush, ASCAP/MCA, ASCAP)}
7|8 | 4| ROUNDAN 20018 8 I 83 OLDTO THE NEW (Nice & Smooth, ASCAP/Phat Kat. 27 SPEND THE NIGHT (Zomba, BMY/R Kelly, BMI) CPP 42 WHERE MY HOMIEZ? (COME AROUND MY WAY)
GEENNRGNESIATCANTIC) | AFTEREZABEACON/EOY) BMU/EMI Blackwood. BM) HL 3 STROKE YOU UP (Zomba, BMI) CPP (Brian-Paul, ASCAP/Gabz, ASCAP/11C, ASCAP)
8|62 FEENIN' 21120 23 ANNIVERSARY 35 THE PLACE WHERE YOU BELONG (FROM BEVERLY 34 SUMMER BUNNIES (Zomba, BMI/R Kelly, BMI/Taking 47  WHOSE IS 11?7 (MCA, ASCAP/Deedie Dee. ASCAP)
JODECH (UPTOWN/MCA) TONY! TONI' TONE! (WING/MERCURY) HILLS COP 111} (Music Corp. Of America, BMI/Gasoline Care Of Business, BMI) 12 WILLING TO FORGIVE (Ecaf, BMI/Sony. BMI/Warner-
g | 5| 2 | PART TIME LOVER 22| | 23| sHoop Alley, BMI/Vandy, ASCAP/MCA, ASCAP/Petrol Lane, 59 SWEET FUNKY THING (MCA. ASCAP/Matak Tameriane, BMi/Boobie-Loo, BMI) HL/WBM
H-TOWN (DEATH ROW/INTERSCOPE) SALT-N-PEPA (NEXT PLATEAU/LONDON} ASCAP/G.Spot, BMI/Yppahc, ASCAP/Sony, ASCAP) CPP ASCAP/Mygag, ASCAP/Polygram, ASCAP/Mad Fly, ASCAP) 79 THE WORLD IS YOURS (Pete Rock, ASCAP/IIl Wil)
[ SANIWELTAIR nl2 WHATTA MAN 66 PUMP (Troutman, BMI/Saja, BMI/Rubber Band, BMI) WBM 56 TAKE IT EASY (Misam, ASCAP) ASCAP/Skematics, ASCAP/Zomba, ASCAP) CPP
10|10 | 16 | Tevin CampBELL tawesTwarNER BRos) | | 23 | 25 [ 13 | GalTL Reehen vocuE texT pLATEAU) 82 RECOGNIZED THRESHOLDS OF NEGATIVE STRESS 15 THIS D.J. (Warren G, ASCAP) 57 YOU DON'T HAVE TO CRY (3 Boyz From Newark,
T MY LOVE [ HOW DO YOU LIKE IT? (Jugganaut Plastic, ASCAP/Rogli, ASCAP/EMI, 75 THIS IS FOR THE LOVER IN YOU (Epic. BM)/Solar, ASCAP/Polygram Int'l, ASCAP/Zomba. ASCAP/Black
11115 3| VarY ] BLIGE (UPTOWN/MCA 24|23 | 3 | KEITH SWEAT (ELEKTRA) ASCAP/Dysfunktional Family, ASCAP) BMI/Siiver Sounds, ASCAP) Hand, ASCAP) CPP
32 REGULATE (FROM ABOVE THE RIM) (Suge, 63 THROUGH THE RAIN (K-Jack Top 10, 36 YOU MEAN THE WORLD TO ME (Stiff Shirt,
17;[°8]| 71| 430 OUK EEELINGS 25— (19| DREAMLOVER. v i ASCAP/Warren G, ASCAP/WB, ASCAP) WBM ASCAP/Neroses. ASCAP) BMI/Warner-Tameriane, BMI/Ecaf, BMI/Sony Songs,
L 1 10 THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New 65 TONIGHT (Stiff Shirt, BMI/Organized Noize, BMI) BMI/Boobie-Loo, BMI) HL/WBM
13(1118 (VY STEQOD [')WIEOSNVyF!yRGg‘é'CT - Recurrents are titles which have appeared on the Hot R&B Perspective, ASCAP) WBM 13 TOOTSEE ROLL (Downlow Quad. BMI) 14 YOUR BODY'S CALLIN (Zomba, BMI/R Kelly, BMI) CPP
MINT CONDIT) SPECTI Singles chart for 20 weeks and have dropped below the top 50. 48 ROMANTIC CALL (Howie Tee, BMI/Irving, BMi/Zomba, 43 TURN DOWN THE LIGHTS (Bobizzz, BMI/Meltree, 53 YOUR LOVE IS A... (K&J, BMI/Sony, ASCAP)
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PRODUCER BILL LASWELL is
a global groove sculptor with a pur-
pose. His output, he says, attempts to
“connect the points” of all of his musi-
cal influences. In the '80s, Laswell co-
supervised “Rockit,” Herbie Han-
cock’s seminal fusion experiment.

“It was based on my experiences in
New York, hanging out in the Roxy
and meeting all the early DJs like
Afrika Bambaataa and DST,” he
says. “The idea was to incorporate the
turntable as an instrument while us-
ing the [street] rhythms I was hear-
ing at the time, including the
Kraftwerk electro stuff. The process
wasn't based on any scheme. It in-
volved mixing hip-hop beats with
Afro-Cuban drumming, low-end bass,
phrases influenced by Black Uhuru,
and riffs from jazz records like Phar-
aoh Sanders’.”

Laswell, who owns Axiom Records,
views hip-hop as part of a gorgeous
musical mosaic. “You can’t listen to
pop without hearing the influence of
some form of hip-hop, and you can’t
listen to hip-hop without hearing
some reference to something in R&B,
jazz, or even straight back-to-Africa
music,” he says.

Laswell recently formed Black Arc
Records, a label dedicated to electric
funk. The label’s first five titles are
“Hell And Back” by the Buddy Miles
Express, “Third Eye Open” by Hard-
ware, “Under The Six” by the Slave-
masters, “Lords Of The Harvest” by
Zillatron, and “Out Of The Dark” by
0.G. Funk.

Speaking about the 0.G. Funk col-
lective, Laswell says, “The original
idea was to bring together the corner-
stones of Funkadelic’s psychedelic
side and record some new music us-
ing repetitive phrases and riffs—a
construction that’s similar to hip-hop,
except live instruments were used.

R&B

ARTISTS & MUSIC

Laswell Keeps His Influences In Sight
As He Introduces A New Funk Label

e
o

by Havelock Nelson
The emphasis was not on songwrit-
ing, but guests like [rappers] Melle
Mel and Whipper Whip helped to
create a structure, It’s another exper-
imental collaboration.”

NOTES: Freeze Records, the label
behind “The Frankie Cutlass Show”
(the album that includes the frothy
jam “Puerto Rico”), has entered a
deal to begin distribution through
Priority. The first single under the
new agreement will be “Lazy After-
noon” by Nonchalant. The act will
join Jigmasters, Grassroots, Lyrics,
Chun-Li, Skitco, Rubberbandz (who
rhymed on Shyheim’s Virgin single
“Pass It On”), and Sha-Now (for-
merly of the RCA crew Rumpeltil-
skins) on “Black Market,” a compila-
tion set that’s due next month ...
Pallas Records has announced a re-
mix contest involving the fly new sin-
gle by Bushwackass, “Rough,
Rugg’d & Raw.” The winner will re-
ceive a $1,000 cash prize, and 500 co-
pies of the winner’s recontextualiza-
tion will be serviced to radio mix
shows everywhere. Interested parties
should contact Pallas in New York.
The deadline for submissions is Aug.
26 ... We hear that Kool Keith from
the Ultramagnetic MCs just signed
with Capitol Records. The deal is said
to be in the six figures ... On “Step
It Up” (Illkabookey Records, Brook-
lyn, N.Y.) by the Funk Children,
storming, edgy rhymes get hung
around a trance-y, bare-bones loop.

It’s adequately groovy (which isn’t
adequate at all), and somewhat tedi-
ous. A more imaginative chorus would
help to make “Step It Up” over-
whelming . .. Prior to the emergence
of Illegal and Shyheim, there was
Olori Rock, a baby-faced mic fiend
obsessed with the shadowy street
scene. Back then, feeling he’d be
crushed (like a jellybean) by big-boy
MCs, it was suggested he soften up
his style. But Rock stayed the course.
Now signed to Longevity Records, he
has released the aptly titled 12-inch
“Rough & Tough.” This slice of good-
to-go braggadocio was layered by
producer Steven Brown, a loose part
from influential '80s dance band the
NYC Peech Boys (“Don’t Make Me
Wait,” “Life Is Something Special”).

HIGH INNERGEE: We just re-
ceived issue No. 2 of Innergee, the
artful (both editorially and mechani-
cally) newsletter published by Gee
Street Records. The work of editor
Vivien Goldman and assistant editor
(and Gee Street publicist) Donna
Torrence, this newsletter is notable
in that it doesn’t read like a press re-
lease.

The text is colorful and informa-
tive. Among the revelations this
month: Bronx rapper Mysterme’s
real first name is Ulysses, and Brook-
lyn poetess Amber Sunshower is Gee
Street’s latest talent signing. Besides
reporting that the main theme in her
work-in-progress is love, the Sun-
shower entry advises readers that
she’s collaborating with PM Dawn’s
quirky sonic abstracter, Prince Be.
I'm expecting their pairing to blow
and glow like brilliant '90s psycho-
dust. I'm betting that when she comes
out, Amber Sunshower will break
though clouds of (chronie and gun)
smoke and shine.

FORCE MDs EYE NEW HEIGHTS

(Continued from page 17)

rangement N.U.W.R. has with Ichi-
ban is an “interim-type agreement
which [runs for] one year, with an op-
tion. Technically, it’s a two-year
agreement.”

Around the time “Stop Frontin’”
came out, the group did some promo-
tional touring, focusing on the North-
east, Harewood says. They taped
identification tags for various radio
stations and did a lot of press “to keep
them in folks’ faces,” he says.

For the second single and beyond,

TO OUR READERS

Billboard is looking for any infor-
mation on the work, personal back-
ground, and survivors of James
Albert Jackson, a Billboard colum-
nist during the Harlem Renais-
sance of the 1920s. We also are in-
terested in getting in touch with
Jackson scholar Dr. Anthony Hill.
If you have information about Jack-
son or Hill, please contact Havelock
Nelson at 212-536-5013.

the focus will be on street marketing.
Says Wright, “We’ll be doing a lot of
sniping in major markets, and a re-
mix will feature Method Man from
Wu-Tang Clan. For the video, we’'ll
try and get King Just, Shyheim, and
the [rest of the] Wu-Tang Clan. These
are newer artists from Staten Island,
which [hip-hop audiences] are now
calling Shaolin.”

Currently, the Force MDs are orig-
inal members Steve “Steve D”
Lundy, T.C. Lundy, and Jessie “Jes-
sie D.” Daniels, and more recent addi-
tions Shawn “Shawny-Shawn” Wa-
ters and Rodney “Khalil” Lundy.

The group formed in 1972; at the
time, its members were just kids imi-
tating the Jackson 5. The group sang
in the streets and on the Staten Is-
land Ferry, where it was discovered.
In 1983, the act signed with Tommy
Boy and subsequently recorded four
albums: “Love Letters,” “Chillin’,”
“Touch & Go,” and “Step To Me.”

The Tommy Boy years were
marked by mixed success; some
group members feel they were not al-
lowed to totally be themselves. So be-
fore embarking on this new chapter

in their career, the members made
several changes. After relocating to
the Pocono Mountains in Pennsyl-
vania (“We wanted a quiet place,
away from the city, to collect our
thoughts and raise our families, and
regroup,” says T.C.), the group added
Waters and Khalil Lundy. “Shawn is
a good friend of the family, and Kha-
lil, my brother, was in the group from
the very beginning,” says Steve D.
“But 10 years ago, he left to join a
Muslim mosque in Brooklyn.”

Then the Force MDs took steps to-
ward controlling their own career.
They built a recording studio in the
basement of Steve D’s Pennsylvania
home and formed their label in con-
junction with their management firm,
Houston-based Onyx Entertainment.

Group member Daniels says the
Force MDs’ sound is unique. “What I
hear [out today] is a lot of strong,
piercing harmonies that are more
gospel-y,” he says. “I think we’re
coming with lighter harmonies [that
are more rooted] in doo-wop from the
late '50s. And I think that sound will
catch back on.”
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Clubland Gets ‘Excuses’ From Sandra Bernhard

HUMAN BEHAVIOR: It makes
perfect sense that clubland would
be the first stop on the trek of expo-
sure and promotion for Sandra
Bernhard’s brash new musical ven-
ture, “Excuses For Bad Behavior,
Part One.”

A brutally frank observer of life
and the pop culture that shapes it,
she frequently leaves mainstream
minds perplexed. But it is the ca-
thartic realness of her reflections
and comedic musings that has cul-
minated in a body of work that
makes a foray into the world of
forceful and confrontational
rhythms (where individuality is of-
ten warmly embraced) seem so nat-
ural.

Even so, we
would not be sur-
prised if it takes
a moment for
clubheads to
thoroughly
grasp the com-
mentary erupt-
ing from her re-
cently issued
550/Epic 12-inch
promo, “Phone Sex,” beyond the
slew of four-letter words popping
from the speakers.

Amid a spiraling storm of cutting-
edge house rhythms, courtesy of
various mixes by Phillip Damien
and Johnny Vicious, Bernhard
pushes every possible sexual button
during what is now said to be actual
chats with 900-line callers. Each
version of the song plays into the
primal nature of Bernhard’s deliv-
ery, which explores the fantastical,
push-the-limits mind games pleas-
ure-seekers play in the age of
AIDS. “I don’t think people feel at
all free in their sex lives right now,”
she says. “They feel so restricted
and repressed, but their brains are
exploding with wild fantasies. The
problem is that there is a lot of soci-
etal shame and embarrassment at-
tached to those fantasies.”

Contrasting the label’s under-
ground efforts with “Phone Sex” is
the single’s commercial A side, a
smart revision of Sylvester’s “(You
Make Me Feel) Mighty Real.” Be-
sides offering a loving homage to
the late performer, the track also
looks to a period of carefree libera-
tion with degrees of nostalgia, mel-
ancholy, and optimism. Slated for
release later this month, “Mighty
Real” has been tweaked and re-
stitched to fit several club diree-
tions, ranging from fleshy house to
bright pop/NRG, by Damien, Mar-
cus Schulz, C.L. MeSpadden,
Doug Deangelis, and the Manhat-
tan Project.

In assembling “... Bad Behav-
ior,” Bernhard teamed with long-
time musical collaborators Mitch
Kaplan and Derek Smit to co-write
and co-produce sharp new material,
as well as re-create a broad palette
of pop nuggets. A lesbian take on
Paul Simon’s “50 Ways To Leave
Your Lover” sizzles with female
names and a jiggly jack-swing beat,
and “Sympathy For The Devil,”

BERNHARD

D

from the Rolling Stones book of
classics, haunts in its new incarna-
tion as a creeping ballad.

Of the original cuts, “Innocence”
meditates on how AIDS has rav-
aged her circle of friends. Placed
within a sweeping, dramatic ar-
rangement, this is where Bernh-
ard’s theatrieal, clearly well-trained
voice is put to best use. To ears
dulled by double-tracked cupie-
dolls or deafened by lung-bursting
divas, Bernhard’s fluttering so-
prano is rife with the same expres-
sive, connecting spirit that fuels her
stage pieces and books.

Bernhard is putting together a
show to support “... Bad Behav-
ior,” a move that goes against the
grain of her usual pattern of record-
ing an album to capture a show that
has already run its course. Lucky
New Yorkers got a rare peek at the
artist on a bare stage during a Gay
Games fundraiser, belting to the
track of “Mighty Real.” Though vis-
ibly nervous, her performance
sparked with a raw and interactive
electricity that triggered wishes for
a brief jaunt of clubs.

Regardless, “. .. Bad Behavior” is

by Larry Flick

e
Sure-Footed Shara. EMI chanteuse
Shara Nelson, pictured with producer
David Morales, recently was feted at a
New York eatery during a promotional
stop. She is on a U.S. trek, stomping
behind her debut album, “What
Silence Knows." The Michael Peden-
produced set has already scored
several pop and club hits in her native
U.K., and has spawned a stateside
club hit with the current single “Down
That Road.” This fall, look for EMI to
issue remixes of “Uptight,” while the
singer plans to begin writing and
recording her second album.

a nourishing and challenging piece
of work that expands on Bernhard’s
standing invitation to explore your
mind and soul—and have a laugh at
what you find. Now that she has
made a stop in clubland, we may
never let her leave.

ON THE BEAT: “Little” Louie
Vega continues to assert himself as
a formidable producer/remixer
apart from his heralded Masters At
Work partnership with Kenny
“Dope” Gonzalez. Although the
team remains intact, his strength
on the solo tip is rightfully being
propped, given the potency of sin-
gles like just-released “Guajira/Oye
Como Va” by Julio Iglesias.

Clearly getting in close touch
with his Latin roots, Vega has
deftly combined cultural spice with
hearty house friction—making for
a tasty single that is on par with his
work on the River Ocean smash,
“Love & Happiness.” Floating out
there with relatively little fan-fare
on Columbia, look for “Un Beso
Dub” to be one of the sleeper hits
of late summer. One spin and you
will be sold.

As “Lifeforms” by Future
Sounds Of London garners
enough ecritical roses to keep Lynn
Anderson happy, the folks at
Astralwerks have begun to focus on
“Paths 1-7” as a CD single. En-
hanced by the presence of Cocteau
Twins vocalist Liz Fraser, the
blissfully ambient track is awash in
soothing, forest-like sound effects
and delicious, complex synth lines.
A chill-out of the highest creative
plateau.

And if “Lifeforms” is not bold
and innovative enough for ya, brace
yourself for the serious possibility
of “Dead Skin Cells” being pulled
as the next single, retraced with a
full orchestra and operatic guest
vocals. Deep.

Manu Dibango’s classic “Soul
Makossa” has been dusted off for
the world-beat legend’s new Giant
opus, “Wakafrika.” With Youssou
N’Dour lending a fine vocal appear-
ance, the track now has jazz/hip-
hop leanings, thanks in part to
brassy remixes by Geoff Wilkin-
son and Mel Simpson of US3. Ra-
dio-ready as they come, this single
is essential programming for DJs
who shade their sets with down-
tempo funk or acid-jazz. Go directly
to the “Freedom” version.

The venerable Gwen Mc¢Crae
will likely enjoy renewed club inter-
est now that New Jersey-head-
quartered Radikal-Q Records has
issued “Funky Sensation.” Her
voice is like a visit from a dear old
friend, while Constantino Pado-
vano and Maurizio Verbeni con-
tribute mixes that click with an
insinuating tribal rhythm. Loads of
great fun.

Radikal-Q is also the home of the
latest musing by X-Press 2, “Rock
2 House,” which glides with smooth
electro-trance precision. Aaah . ..

New York’s Waako Records is
starting to make some pleasant

shown during a

performance at Les Poulets in New York. The group will soon release its first full-
length album, “Product,” which is bolstered by a recent No. 1 club hit, “Good
Times." Concert dates around the U.S. and a new single are also forthcoming.

(Photo: Tina Paul)

noise around town with several
tracks that plug into ongoing
trends, while mining a few new
sounds as well. The best (and lat-
est) to hit the street is “Feel It
(Love),” by DJ Young Richard, a
newcomer with a savvy ear for eas-
ily mixable breaks and plush key-
boards. Input from Keith Kemper
and DJ Giovanni proves to be use-
ful, as they inject trance flavors
that cushion the tribal bottom of
the track. Essential underground
fare.

Once again, we're bathing in the
enticing house waters of Sweden’s
Clubvision Records—this time with
“Joy + Happiness” by Stabbbs.
The act is the brainchild of Finnish
producer Kosky, who is revered for
going against the popular Euro-
rave sound of his homeland in favor
of silky R&B/house. His romantic
tune is nicely remixed by Stone-
bridge and Nick Nice, who
toughen the track and render it ac-
cessible to punters inthe U.S. Have
a dip.

i Dance
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. EVERYDAY THANG MELANIE
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. TALK TO ME THIRD WORLD Great
JONES

. WHERE IS LOVE AND HAPPINESS?
ANYTHING BOX ORANGEWERKS

. GOD’S EYE THE OVERLORDS z00
. HIDE-A-WAY KELLI RICH rocus

MAXI-SINGLES SALES

. IN THE PJ'S BIG DADDY KANE mca

. GUCCI DANCE LIVE SAM " 'THE
BEAST" sireN

1

2

3. THE DANCE SUBLIMINAL CUTS TriBaL
AMERICA

4

A W N =

. Y? KIWI DREAMS FEATURING
DARRELL MARTIN TRIBAL AMERICA

5. WHAT ABOUT US JODECI uptown

Breakouts: Titles with future chart potentiat,
based on ctub play or sales reported this week

WORD FROM THE THIRD
Floor: Contrary to rampant gossip,
the crafty, San Francisco produc-
tion/remix team of DJ EFX and DJ
Digit is not making a permanent
move to the U.K. However, they
will be working there on and off for
the next five months and are set-
ting up an office there. The two will
divide their time between turntable
gigs throughout Europe and studio
work.

The long-anticipated launch of
Freshly Squeezed Records, Digit
and EFX’s custom label with
Strictly Rhythm, is finally upon us.
First fruits of the deal will be “The
Hispanies,” featuring EFX and
Ralphi Rosario, and “Lift Me Up”
by Digi-Soul Featuring LZ Love.

If that is not enough, Tyler
Stone, who has been den mother to
the pair, is making inroads as a
producer and songwriter in her
own right. She just completed
tracks with Chicago siren Shay
Jones and will mix “I'm In The
Middle” by Shawn Benson for
Freshly Squeezed. Also on the
agenda is a possible collaboration
with Janice Robinson, a fierce
diva who just finalized a contract
with MCA Records in the U.K.

SIDEWALK TALK: Pet Shop
Boys will be serving a whole lot
more than simply past hits on the
forthcoming “Disco I1,” a 12-song
collection on EMI Records. Tightly
mixed like a club set, the album will
include a Junior Vasquez remix of
“Yesterday When I Was Mad,” the
next single in the U.K., as well as a
previously unavailable recording of
the Noel Coward standard “If Love
Was All” and “Can You Forgive
Her,” which has been restructured
as a Sinatra-like big-band/swing
tune. You will be speechless upon
hearing Neil Tennant croon with a
sweeter vocal tone than he has ever
displayed before. Due out around
the end of October . .. The fire sur-
rounding Joi Cardwell’s lush
EightBall single “Trouble” is out of
control. The indie label reports pre-
orders of more than 3,000 for an im-
minent double-pack re-pressing of
the single, which now sports

(Continued on next puage)
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