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TIS

The band that delivered the #1
Alternative hit "NAKED RAIN" returns to
explore new musical terrain.

The first single from their new atbum
CITY OF SIN. Now at Rock, Modern Rock
and AAA. Coming to Top 40 on 8/22.

B BY GRAHAM REID

AUCKLAND—New Zealand sing-
er Shona Laing, who earned a high
profile in her homeland and a cult
following worldwide with
such provocative songs as
“Glad I'm Not A Kenne-
dy,” has once more set
her sights on an Ameri-
can breakthrough with
her current album,
“Shona.”

Released July 26 in the
U.S. by Sony’s TriStar Music label,

Sony’s Laing Glad To Retum
New Zealander Sets Sights On U.S.

LAING

Laing’s new album is more person-
al and less political than some of
her earlier work. It builds on the
success of her 1988 debut album,
“South,” which sold some 100,000
copies in the U.S,, accord-
ing to Sony, and the inter-
national exposure of her
1992 release “New On
Earth.” Although “New
On Earth” reaped only
modest sales of 25,000
worldwide, it was re-
leased by Epic Records in
(Continued on page 135)

Wamer’s Waronker Vows To
Keep Ostin’s Artist Legacy

B BY CRAIG ROSEN

LOS ANGELES—Lenny Waronker,
Mo Ostin's handpicked successor,
vows that the label will maintain Os-
tin’s famed “art-
ist-oriented” phil-
osophy when Os-
tin steps down as
chairman of the
board and CEO on
Jan. 1, 1995.
Waronker, cur-
rently the compa-
ny’s president, will assume the title
of CEQ in January. The company has

WARONKER

not named a new chairman of the
board.

The Aug. 15 announcement of Os-
tin’s departure put an end to months
of speculation, that reached a high
pitch following the
appointment of
Doug Morris as
president/COO of
Warner Musie-
U.S. and the sub-
sequent resigna-
tion of Elektra
Entertainment
chairman Bob Krasnow (Billboard,

(Continued on page 126)

®
RECOFRDOS

ALTERNATIVE TEXAS: NEW MUSIC BUILDS ON TRADITION

San Antonio Retailer
Dnives Buyers Hogwild

SAN ANTONIO—Dave Risher re-
members when he decided to turn his
hobby—selling cutout records at flea
markets on weekends—into a full-
time profession. “I got tired of the
gun dealers with booths around me
using my merchandise [for target
practice] as they were aiming their

That was 1982, and little did the
owner of Hogwild Records & Tapes
know that the gun dealers would look
pretty good compared with what he
would have to deal with eight years
later. But that's jumping ahead.

Risher traces his entry into the mu-
sic business back to 1977, when he
was a graduate student in economics
and “thought the first Elvis Costello
record was a lot more important than
what I was being taught.” So he and
a friend tried to launch a record label.

(Continued on page 99)

M BY MELINDA NEWMAN

TEXAS—Few states have provid-
ed the world with as rich a musical
legacy as Texas.
The state has
spawned masters
representing virtu-
ally every genre,
from country to
blues, tejano to
rock. Blind Lemon
Jefferson, Leadbel-
ly, T-Bone Walker,
Ernest Tubb, Bob Wills, Roy Orbi-
son, Buddy Holly, George Strait,
Don Henley, the

members of ZZ Top
and Asleep At The

Wheel, and, of

course, Willie Nel-

son are just a few of -
the artists raised on
Texan soil.

Lone Star State Shines
With Regional Rock Scenes

THE NIXONS

From roadside honky-tonks to
60,000-seat stadiums, music still
pours out onto the streets of Tex-
as, much of it now made by young
alternative rock
bands eager to
make names for
themselves outside
their hometowns.

“Each major city
has developed a sup-
port network of
varying degrees for
its beginner rock
bands,” says Casey Monahan, ex-
ecutive director of the Texas Mu-
sic Office, a govern-
ment organization
that promotes and
supports all kinds of
music emanating
from the Lone Star
State. “It involves a
(Continued on page 38)
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Trance Syndicate Has
Austin Under Its Spell

B BY MELINDA NEWMAN

AUSTIN—Austin has long been
heralded a great music town, but
when it came to
cutting-edge al-
ternative rock, it
was sorely lack-
ing. At least until
Trance Syndicate
came along, that
is. The 4-year-old
label, helmed by Butthole Surfers
drummer King Coffey, is a critical
and commercial success that has
spawned a legion of underground
rock labels here.
“The Butthole Surfers had to go to
(Continued on page 47)
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Joni Mitchell’s Many Shades of ‘Indigo’

A woman driving through the Brentwood section of Los
Angeles on the last day of the city’s 1992 riots pulled up behind
a long, white luxury car paused at a stop signal. The pale auto-
mobile’s license plate read “JUST ICE.” And the woman, who

Case Of You” for sheer unshakability are Joni's elevating cover
of James Brown’s 1986 “How Do You Stop” and “Sex Kills,”
with its shattering chorus regarding callous desire: “Sex sells
everything/And sex kills.”

“For the second time in recent historic memory, we have a
sexually transmitted plague,” says Mitchell. “Before the discov-
ery [in 1928] of penicillin, the earlier scourge was syphilis, and
the cultural response during Queen Victoria’s reign [1837-1901]
was a prudish conservatism that made open pregnancy indis-
creet and put long skirts on everyvthing, including piano legs!
Meantime, I'm told the London whorehouses were never so pop-
ular. Back then, the fearfulness created some public courtesies,
but these days the family structure is rocking and nihilism is
rampant among the young.

“But I don’t like using scary or tragic chords in heavy mate-
rial like ‘Sex Kills.” Music provides the emotional skeleton for

a lyrical plot, and songs need to be more direct
than poetry because the hybrid of pretty sounds

music

TO MYEARS

' by Timoth

and serious images creates pathos. So I try to
lighten up melodically to open the listener’s
heart.”

A native of Alberta, Canada, Mitchell was
born Roberta Joan Anderson Nov. 7, 1943, her
adult surname being the result of a brief mid-
*60s marriage to fellow tolksinger Chuck Mit-
chell. At age 9, Joni contracted polio in an epi-
demic that swept her country, “and it was pre-
dicted I might never walk again.” Like Job, she
resisted the temptation to curse the Almighty
for her ill fortune, though she does recall
screaming out Christmas carols in her hospital
ward as a gesture of secular defiance. Regaining
her health, she devoted herself to artistic modes
of self-improvement, principally dancing, paint-
ing, and music. In 1967, she was signed by Re-
prise and recorded her first album with the guid-
ance of longtime friend David Crosby, with
whom she co-wrote the song “Yvette In English”

y White

: . THIS WEEK IN BILLBOARD ==

5 . 132 .
ARIEICITKING ¢ SQUNDTRAGK] " \WALIDISNEY happened to be one of the world’s finest songwriters, couldn’t
help wondering if justice really was merely the means to be cold.
T TOP CLASSICAL 46 “I still believe in the power of the word, that words inspire,”
* CHANT = BENEDICTINE MONKS « ANGEL says Joni Mitchell, and in considering the proposition that
o d T g
: chance and a traffic sign had placed before her, she later turned
P TOP CLASSICAL CROSSOVER 46§ to Plato’s Republic, a philosophical discussion of moral ideals
ATHIE RO T MICKIAEL M YMANTIVIEGIN written and dramatized four centuries before Christ. “I also be-
A lieve in the idea that the performing arts, including songs and
COUNTRY 32| Dplays, are capable of slowing people down and touching their
L ANORFMOMENTICCISOON ATIMIMcGRAWALcyes souls in order to generate thoughtfulness. The premise of
B Plato’s play is the presentation of the argument that the strong
HEATSEEKERS 21 do what they can, and the weak suffer what they must, debating
U * THE WAY THAT | AM * MARTINA McBRIDE * RCA if that’s both true and fair.”
M In the act of exploring these and other related
(3 JAZZ 47 | notions, Mitchell would create an inspiring, 10-
% MTV UNPLUGGED * TONY BENNETT * coLuveia song series of musical dialogs and playlets that
comprise this autumn’s “Turbulent Indigo” (Re-
JAZZ | CONTEMPORARY 47 prise, due Oct. 25), one of the most commanding
* BREATHLESS * KENNY G * ARISTA statements ol a peerless, 17-album career that
has itself questioned most accepted precepts in
R&B popular music. “The arts are an important part
% WE COME STRAPPED 24 £ cultural justice.” says Mitehell. uth and
MC EIHT FEATURING CMW * EPIC STREET of cultural justice,” says Mitchell, “and truth an
beauty are the essence of their greatness, so art-
* THE HOT 100 * 130 ists have a big respons_ibility in every era (o
* I'LL MAKE LOVE TO YOU * BOYZ It MEN * MOTOWN probe the rules by which we live, inquiring
whether they serve us well.”
ADULT CONTEMPORARY : By means of “Tul'b}llent Indigo” material like
* CAN YOU FEEL THE LOVE TONIGHT 121 “Magdalene Laundries” (named for the Irish
ECIONIIOHNEgHOINToon, work convents to which alleged disreputable
women were given life sentences), “Not To
COUNTRY 35§ DBlame” (a pre-0.J. Simpson parable of battered
* DREAMING WITH MY EYES OPEN * CLAY WALKER * GianT spouses)—and “The Sire Of Sarrow (Joh’s Sad
5 ¥
Song),” (based on the Old Testament tale show-
DANCE / CLUB PLAY 30§ ing that suffering need not be associated with
* ANYTIME YOU NEED A FRIEND + MARIAH CAREY * COLUMBIA L sin), Mitchell asks why the current quality of
merey 1s so strained, and why daily evidence of fairness is so elu-
DANCE /| MAXI-SINGLES SALES 30 sive. And if pain in its many forms is the teacher that turns arro-
* JUICY * THE NOTORIOUS B.L.G. * BAD BOY gance into humility and selfishness into sharing, how does one
avoid the bitterness that short-circuits such lessons?
LATIN Each of these questions is at least as old as the Book of .Job,
% PERO QUE NECESIDAD * JUAN GABRIEL * ARGLA 37 and at a time when many insist that success and self-tulfillment
should be standard rewards, such issues boil down to modern
R&B society’s single most resounding demand: justice. We want it
28 | from our friends and enemies, from shopkeepers and public offi-
* I'LL MAKE LOVE TO YOU * BOYZ If MEN * . g ] b 3
Moo cials and the Supreme Court. And yet, since Biblical times, the
original and ultimate definition of justice was not institutional
HOT R&B AIRPLAY 27F but personal.
* I'LL MAKE LOVE TO YOU * BOYZ I} MEN * MOTOWN Justice as displayed in Plato’s Republic is the restraint of
one’s own selfish aims when they conflict with the well-being of
HOT R&B SINGLES SALES 27 others. 'I‘husr until the day that each citizen is willing to do good
# I'LL MAKE LOVE TO YOU * BOYZ 1l MEN * MOTOWN while expecting absolutely nothing in return, there shall be no
justice.
RAP In musical spirit and emotional hue, “Tubulent Indigo” most
WEUNKDAREDFIDA e A TR eI 26 c_losely resembles Mitch.ell’s landmark 1971 “Blue” ?.lblll.ll———a
timely, stylistic irony, since the new record is her first in 23
years for Reprise, the label she left shortly aiter “Blue.” And
ROCK / ALBUM ROCK TRACKS 122§ the resplendent pop motets that rank with “All I Want” and “A
% BLACK HOLE SUN * SOUNDGARDEN * Atm
ROCK / MODERN ROCK TRACKS 122
% BASKET CASE » GREEN DAY * REPRISE
vor 40 amriay mansteam || | SPECIAL-INTEREST VIDEO TAKES OFF
# STAY | MISSED YOU| » LISA LOEB & NINE STORIES * RcA The fourth quarter is expected to set a new standard for
sales of special-interest video, with several suppliers
TOP 40 AIRPLAY / RHYTHM-CROSSOVER |, readying high-profile titles in genres from sports to
* I'LL MAKE LOVE TO YOU * BOYZ It MEN - M .
SSISEl health to kid vid. Seth Goldstein has the story. Page 105
HOT 100 AIRPLAY 5
* STAY (I MISSED YOU) * LISA LOEB & NINE STORIES * RCA = WARNER INT’L SETS LATIN MUSIC PUSH
Eager to improve Latin music’s market standing in Eur-
HOT 100 SINGLES SALES 129 ope and the Americas, Warner Music International is
* ['LL MAKE LOVE TO YOU + BOYZ Il MEN * MOTOWN planning a major promotional campaign for a CD and
| video of performances from this year's Montreux Jazz
__ * TOP VIDEO SALES * 106 Festival. John Lannert and Thom Duffy report. Page 131
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on “Turbulent Indigo.”

“The title song of the new record comes from a conference of
the Canadian Council of the Arts that I spoke at in the early
"90s,” she explains. “The name of the conference was ‘Making
van Goghs,” and they said they wanted to focus on indigenous
peoples, ethnic groups, and women. | opened my talk by saying
you cannot make van Goghs, and that artists can be encouraged
or even groomed but not manufactured. Art is the result of expe-
rience, and van Gogh’s despair and suicide are not what you’d
want to duplicate.” As Joni laments in the lyries: “You wanna
make van Goghs/Raise ’em up like sheep/. .. You see him with
his shotgun there/Bloodied in the wheat/Oh what do you know
about/Living in turbulent indigo?”

In other words, the pursuit of art, like the presence of justice,
is a personal responsibility. Mitchell’s latest acoustic guitar-en-
twined tour de force was co-produced with bassist Larry Klein,
and includes guest appearances by Seal and textural/timbral
jazz sax colorist Wayne Shorter. But its triumph of mood-cuin-
message—a brave blend of romantie faith and fervid realism—
is her most devoutly individual discourse in a decade.

“I've never been a feminist, because I believe in male-female re-
lationships without apartheid,” she summarizes. “And I've never
been a nihilist, because I continue to teel the heart is the healer.”
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What Happened To Mutual Support?

B BY PINO SAGLIOCCO

When I first started in the concert pro-
motion business, promoters were in-
volved in all sides of the business. It was
a natural communion between artists and
promoters. We knew how to present the
artists, we knew who were the best radio,
TV, and press people around. Even with
the record companies, we always had the
right guy to speak to and we helped de-
velop the artists together.

It was a really creative job, and we all
felt a part of it.

Promoters have been the ones who
have always given everything for the art-
ist. But we really felt we were special
people, living always on the edge. It was
our life, and we loved it.

The big difference today is that the
promoter has no future in this business.
Deals will be made directly between the
venue and the artist. Tickets will be sold
and owned by computerized-system cor-
porations. Lawyers, accounting firms,
tax advisers, ete. will take over the busi-
ness completely, without having any kind
of trust in one another. The record com-
panies have become manufacturers of
software, replacing the A&R and creative
people—whose backgrounds were as
“street people”—with marketing execu-
tives, controllers, and auditors coming
out of Harvard or Oxford universities
with master’s in economy or marketing.
Unnecessary lawyers have scared every-

one, and no one moves without consulting
them. They strike deals that kill the soul
of an artist before that artist has even
had the chance to start.

The only philosophy predominating at
the moment is “get the money and run,”
a short-term business venture.

Sponsors will make promotional and
marketing plans for the tours, orienting
all their publicity campaigns to the tar-

‘Have we really thought why
most promoters dislike
each other?’

Pino Sagliocco is president of Creative
European Group, a concert promotion
firm based in Spain.

gets of their products.

Managers and agents will become the
brokers of the business, as well as being
nannies, valets, and tea boys. But they
will always know how much money they
are going to make before a tour starts,
getting greedier and greedier.

Is this our future? All of us should
agree to share the risk, to put ourselves
in a position where our expertise, our
contacts, and our work get the same
evaluation in terms of the profit as others
involved in the process.

Why isn’t it possible to draw up and set
conditions such as no sold-out guarantees
and work on percentage splits, depend-
ing on the venue? We can, of course, still

Say It Ain’t So, Mo: A Tribute
To Warner’s Retiring Chairman

l BY DAVID A. BRAUN

Say it ain’t so, Mo. Say you're not leav-
ing at the end of this year. Say that the
newspapers are wrong; that some re-
porter picked up some bad gossip, or had
the wrong guy; or that there is another
Mo Ostin. Tell us our favorite head guy
is still at the helm, that the trades were
only floating a bad idea, that when we
wake up, the world we work in will not
have changed.

Tell us lawyers we still have someone
we can trust and confide in, a real person
who understands our job, who doesn’t
presume on our friendships and helps us
close the tough ones, and never rides us
hard when we don’t have the muscle.

Tell us artists we still have a caring and
concerned chairman who knows that the
muse doesn’t always operate in harmony
with corporate projections and cash-flow
needs.

Tell us company employees, from
clerks to executive VPs, that a lean year
doesn’t mean the end of our careers or
the embarrassment of public ridicule, and
that a bad judgment call is not our death
knell.

Tell those of us who labored for years,
and produced for the company and the
public the finest popular music in the
world—and a roster of artists and pro-
ducers that are the envy of the indus-
try—that our work has not been sub-

sumed by the need to produce ever-
increasing numbers on a current basis
without regard to longevity and quality.

Tell us whether we will ever again have
such a loyal, gracious friend and host, or
such a lovely first lady of the record in-
dustry.

‘Tell us you are
not going far
away.’

David A. Braun, an
entertainment
attorney, is a partner
in the law firm of

Monasch, Plotkin &
Braun.

Tell us how we can ever replace the
heart and soul we were lucky enough to
know and work with for all these years.

Tell us when we can ever again find a
civility and a gentleness combined with a
firmness and sense of fairness that has
been our good fortune to share for so
long. And tell us with whom we can share
our ideas, fears, dreams, and ambitions
without fear of disclosure. And, finally,
tell us you are not going far away, that
you will remain part of us.

Tell us it ain’t so, Mo, ’cause you were
and are the best, and will always be our
Chairman of the Board. Godspeed!

fight each other, but it would be a crea-
tive and a promotional fight over who will
make the event better, because the price
and conditions would have been already
settled.

Have we really thought about why
most promoters dislike each other? Is
this profession harder and tougher than
others? With all the time we give to this
business, sometimes we even end up
making a mess of our personal lives due
to the stress, tension, and the little time
we dedicate to our families.

Where are those people who for years
have been dealing in the business with re-
spect, success, and hard work, but in one
bad year have lost everything? After all
the effort they have put into the business,
are the people with whom they have al-
ways worked still supporting them?

It’s about time promoters put our egos
behind and started caring about each
other, sharing the risks, and putting our
business in place in a much safer way.

I would love to be in a position to share
a dinner, a sport, or anything else with
my promoter colleagues, and maybe this
could put a stop to all this “power-shit”
attitude. It is time for us to care more
about each other and the environment of
the world we live in—to give our life more
quality moments.

Excerpted from a speech given by Pino
Sagliocco at the I.L.M.C. conference in
May.

VSDA’S LONG RELATIONSHIP WITH VALENTI

Regarding the interview with Video Soft-
ware Dealers Assn. president Jeffrey Eves
(Billboard, July 30), as a former executive VP
at VSDA I felt it incumbent upon me to set
the record straight regarding meetings be-
tween the chief staff officer at VSDA and
Jack Valenti, president of the MPAA.

In 1983, during my tenure as executive VP,
when the motion picture studios were mobi-
lizing their efforts to destroy the right of first
sale for video retailers, VSDA mobilized the
efforts of its grass-roots constituency in ev-
ery state to preserve that right. It was dur-
ing that battle that Valenti attended a VSDA
board meeting in Washington, D.C., in an at-
tempt to reach a meeting of the minds on this
critical issue for video retailers.

Although our first meeting ended on a
somewhat discordant note (because, through
the efforts of VSDA and its members, the
right of first sale was preserved), both Va-
lenti and I realized that we had many battle-
grounds on which we were allies. He became
a staunch supporter of VSDA as we worked
together on a number of censorship and pi-
racy issues. He attended a number of VSDA
conventions during my tenure (I retired in
1989), served as a keynote speaker, and re-
ceived VSDA's coveted Presidential Award.

It is to Eves’ credit that he has chosen to
maintain the long and fruitful relationship
between VSDA and MPAA.

Mickey Granberg

Director of government relations

and public affairs

National Assn. of Recording Merchandisers
Marlton, N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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WASHINGTON, D.C.—Rep. John
D. Dingell, D-Mich., chairman of
the House Commerce Committee,
will introduce legislation before the
congressional summer recess that
would make ticket companies dis-
close the service charges they add
to each ticket.

The form of disclosure—whether
it would be in print on each ticket or
through a consumer phone line—
would be determined by the Federal
Trade Commission, according to a
representative from Dingell’s office.

“Both performers and the public
have expressed concern that con-
sumers are not properly informed
of the charges for ticket services,”
Dingell says. “This is a modest and
simple proposal to address their
concerns.”

Ticketmaster spokesman Larry
Solters says the company will sup-
port the Dingell proposal. “Sure we
support it; we’ve always done it
anyway [printing charges on tick-
ets],” says Solters. “They can’t

New Bill Would Require
Printing Of Tix Charges

fault us on this one.”

Dingell’s plan underscores the
feeling of some on the Hill that the
matter should have been brought to
his committee initially, instead of
the Subcommittee on Information,
Justice, Transportation and Agri-
culture (Billboard, July 9). Rep.
Gary Condit, D-Calif., who chaired
the July hearing, is a co-sponsor of
Dingell’s proposal.

If introduced, the bill probably
would not see action until Congress
returns Sept. 6.

Announcement of the legislation
comes as the Justice Department
investigates charges of anti-com-
petitive practices in the ticket indus-
try, a probe triggered by a com-
plaint filed by Pearl Jam against
Ticketmaster (Billboard, June 11).

In the Justice Department com-
plaint, Pearl Jam accused Ticket-
master of monopolistic behavior
and of using its power to stymie the
group’s plans for a low-price tour
this summer. BILL HOLLAND

GATT Bill Would
Up Protection For
G’right Holders

W BY BILL HOLLAND

WASHINGTON, D.C.—U.S. law-
makers are nearing a vote on a
GATT ratification bill that would
close two gaping loopholes in copy-
right protection of U.S. intellectual
property overseas.

Members of the Senate and
House Intellectual Property sub-
committees began studying the in-
tellectual property sections of the
GATT-enabling legislation at a
hearing Aug. 12. The U.S. cannot
pledge to be a member of GATT un-
til Congress approves the legisla-
tion. Final ratification of the treaty
is expected early next year.

The copyright protection provi-
sions of GATT, known as TRIPS
(Trade Related Intellectual Proper-
ty) include a measure that will cre-
ate the first-ever criminal penalties
for bootleggers—those who take
live recordings and sell them with-
out permission—which rob the in-
dustry of an estimated $1 billion an-
nually. U.S. copyright interests
thus far have focused their efforts
mainly on piracy.

TRIPS also includes a measure
that will provide international pro-
tection among member nations for a
limited number of works that are
still protected in their country of or-
igin. Known as retroactivity, this
would enable copyrighted works
that are current in their country of
origin but may have fallen out of
protection in another country to
continue receiving protection in that
country. This would rescue certain
films and sound recordings from
the public domain in some countries.

Jay Berman, chairman/CEO of
the Recording Industry Assn. Of
America, explained the value of ret-
roactivity in written testimony to
the subcommittee. “As you might

(Continued on page 24)

Atlantic To Distrib Gurh Releases
‘Unique’ Deal Will Yield A New Label

W BY PAUL VERNA

NEW YORK—The Atlantic Records
Group has entered what it calls “‘a
multilevel” pact with country-orient-
ed indie Curb Records. Under the
agreement, announced Aug. 16, the
majority of Curb’s recordings will be
distributed in the U.S. by Atlantic
through WEA Distribution.

The pact is scheduled to take effect
Jan. 1, 1995, following the expiration
of Curb’s current P&D arrangement
with Cema Distribution.

The agreement calls for the forma-
tion of a new label, Curb AG, that will
serve as a home for newer projects
that Atlantic “will be more involved
with,” according to Atlantic Records
president Danny Goldberg.

Warner Music-U.S. president/COO
Doug Morris says Curb Records
president and owner Mike Curb “is
among a handful of figures in our in-
dustry who have remained visionary
and vital throughout the years, as his
phenomenal success in 1994 alone
amply demonstrates.”

Goldberg adds that Curb continues
to prove his mettle as a record man.

it o ik A

Tour De Force. Sony Music Entertainment honors Columbia recording artist
Barbra Streisand with a reception following her SRO concert in Washington,
D.C., part of her first tour in more than two decades. Shown from left are
Michele Anthony, executive VP, Sony Music Entertainment; Don lenner,
president, Columbia Records; Streisand; and Tommy Mottola, president/COO,

Sony Music Entertainment.

“I’m sure that he’s going to come up
with other artists just as big as [dou-
ble-platinum country singer] Tim
McGraw. This guy for 25 years has
been coming up with hits. So not only
are we excited to have what's there
now, but we're convinced that he’s
going to come up with several more.”

While details of the agreement
were sketchy at press time, Warner
Music-U.S. executive VP Mel
Lewinter notes that the deal is a com-
bination of pressing-and-distribution
and joint venture. He says the deci-
sion on the level of cooperation be-
tween the two companies will be
made on a project-by-project basis.

“It’s not a pure distribution deal,
it’s not a pure joint venture—it's a
unique deal that Mike and we worked
out over many many hours of going
through what works for him and
what works for Atlantic,” says
Lewinter.

Goldberg—who says there is some
equity interest on the part of Atlan-
tic—calls the pact the “biggest move
of market share in the record busi-
ness this year.” According to reliable
estimates, Curb posted a 1.86% mar-

ket share in the first seven months of
1994, led by McGraw’s smash album
“Not A Moment Too Soon.”

Other Curb artists currently or re-
cently on the Billboard charts include
Boy Howdy, Hal Ketchum, Mary
Black, Hank Williams Jr., Lyle Lov-
ett, Delbert McClinton, the Judds,
Sawyer Brown, and the Four Sea-
sons.

Two of those, Lovett and Wy-
nonna, are part of Curb’s joint-ven-
ture deal with MCA and will not im-
mediately figure into the Atlantic
agreement, according to Curb. He
says Lovett has two albums left to
deliver to MCA, at which point he
may join the WEA deal. Curb says he
prefers not to comment on the fate of
Wynonna’s contract.

The outcome of a legal dispute be-
tween Capitol and Curb (see story,
page 16) is likely to determine the
fates of some of Curb’s artists, such
as Junior Brown. If the Capitol/Curb
venture survives, Brown and a hand-
ful of other Curb acts are likely to re-
main in the Capitol family. However,
if the venture is dissolved, those acts

(Continued on page 128)

Two New Audio Labels Spring
From Power Rangers’ Greator

W BY CARRIE BORZILLO

LOS ANGELES—Saban Entertain-
ment is hoping to capitalize on the
success of the “Mighty Morphin
Power Rangers” children’s TV se-
ries with the creation of two audio
labels, Saban’s Cool Kids Records
and Saban Records.

Saban’s Cool Kids Records will
primarily release audio books with
dialog and music from its “Mighty
Morphin Power Rangers” episodes,
along with soundtracks to the com-
pany’s other children’s shows. TW
Kids, a division of Time Warner Au-
dio Books, will distribute the label.

Saban Records, which will be
handled by Atlantic Records and
distributed by WEA, will feature
releases geared toward the pre-
teen and teen market. Both im-

United American Eyes The Video Big Time

Budget Label Begins Producing Original Titles

W BY SETH GOLDSTEIN

NEW YORK—United American Vid-
eo, which has made a tidy business
for itself in budget releases, aspires
to be a big fish in a still bigger pond.
The Fort Mill, S.C.-based company is
pumping close to $5 million into origi-
nal productions that president Jerry
Pettus Jr. hopes “will take us to a dif-
ferent level” in the market.

UAV has targeted two bellweth-
ers, a fitness series featuring
Sports Illustrated swimsuit model
Kathy Ireland and children’s anima-
tion, as the way to raise its consum-
er profile above the level of public-
domain movies. GoodTimes Enter-
tainment, with annual sales of
about $500 million, took the same
route some years ago. In fact, UAV
and GoodTimes share the ability to
sell direct to mass-merchant ac-

counts, including Wal-Mart.

Ireland’s star power is expected
to provide some of what UAV has
lacked. Thus far, she appears to be
drawing a crowd for her workout
tape, due Nov. 10. Pettus reports ad-
vance orders of more than 500,000
cassettes as of mid-August, with an-
other 200,000 anticipated over the
next month. Sources indicate that
Wal-Mart and Kmart are buying
about 200,000 copies each, contrib-
uting heavily to a total that could
hit 1 million.

Until now, “we haven’t had a sig-
nificant presence in fitness,” Pettus
notes, discounting an earlier series
that has sold a total of about 250,000
tapes.

UAV is raising its prices to match
Ireland’s status. Her tape will carry
a $19.99 suggested list, $5 higher
than the firm’s most expensive re-

lease to date and probably $10 above
its average. Regardless of class of
trade, Pettus claims, “We’ve met ab-
solutely no resistance at all.”
Pettus, who says he spent more
than $300,000 on the production, will
back Ireland with what he calls “an
aggressive marketing and promo-
tion” campaign involving major-
market television ads and print, and
some exposure on Home Box Of-
fice. “It’s 90% sure” the pay-TV net-
work will telecast a 30-minute
“making of” program done in con-
junction with the fitness video. UAV
also should profit from Ireland’s six
appearances on Fox TV’s popular
“Melrose Place” series, which begin
airing in November, plus her daily
fitness show on ESPN.
Ireland, meanwhile, will be com-
ing back for more, according to Pet-
(Continued on page 127)

prints will release titles on cassette
only.

Los Angeles-based Saban Enter-
tainment actually began as Saban
Records, a French label, in the "70s.
While the company has shifted its
focus away from the record indus-
try, it has continued releasing al-
bums outside the U.S,, including a
cartoon-themes compilation re-
leased through Warner France this
spring, according to Ron Kenan, se-
nior VP of Saban Music.

Since the firm has been selling
music worldwide for years, ‘it
seemed odd not to be selling kids’
records in the U.S.” says Kenan.
“With the recent explosion in our
company with ‘Mighty Morphin
Power Rangers,’ this was almost
unavoidable.”

(Continued on page 151)

Kid Rhino
Seeks Bigger
Market Chunk

W BY IRV LICHTMAN

NEW YORK—With a new philos-
ophy, increased staffing, and
growing marketing possibilities,
Kid Rhino is primed for an invigo-
rated role in the children’s record-
ing field.

Rhino Entertainment started the
Kid Rhino line in February 1991
with a staff of two. Today, the ex-
panded staff is headed by new se-
nior VP of marketing Neil Werde,
a recruit from Mattel Toys.

The executive roster also in-
cludes director Torrie Dorrell, for-
merly with Walt Disney Records,

(Continued on page 119)
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@ BY CRAIG ROSEN

LOS ANGELES—As Capitol pre-
pares to reissue limited quantities
of the first 17 Beach Boys albums
on vinyl Sept. 12 as part of an ambi-
tious on-going catalog campaign,
there are discussions that Brian
Wilson may rejoin the group to
write and record new material.

According to Phil Sandhaus, VP
of strategic marketing for Capitol,
the label is in the process of finaliz-
ing plans for several 1995 Beach
Boys projects, including a greatest-
hits album featuring material the
group recorded for Capitol, CBS,
and Warner Bros.; a second boxed
set; a television documentary; and
at least one rarities album.

“We'’re really trying to redefine
the way we handle catalog, and
look back as we move forward,”
Sandhaus says. The group’s first
boxed set, 1993’s “Good Vibrations:
Thirty Years Of The Beach Boys,”

Beach Boys Reissues Readied;
Brian Wilson May Hejom Group

THE BEACH BOYS

has sold more than 53,000 copies,
according to SoundScan.
Meanwhile, Beach Boy Mike
Love says the band is also looking
to the future. “We’re having some
(Continued on page 128)

Sledge Gets New
Shot On France’s
Sky Ranch Lahel

@ BY EMMANUEL LEGRAND

PARIS—The soul singer whom Jerry
Wexler of Atlantic Records helped
bring to stardom almost 30 years ago
is making a comeback. This time it’s
with the help of an independent label
entrepreneur in France.

Percy Sledge has a voice that
“sounds like honey, but cuts like a
knife,” Wexler
once declared.
More recently, he
called Sledge’s
forthcoming al-
bum on Paris-
based Sky Ranch
Records “a fuck-
ing masterpiece.”

The album,
“Blue Night,” is
due for release next month in Eu-
rope, where Sky Ranch has an exclu-
sive distribution deal with Virgin.
This will be extended to the U.S. for
the Sledge project, although details
on the U.S. release plans were un-
available at press time.

The album was recorded in March
at the Cherokee Studio in Los Ange-
les, and produced by Barry Goldberg
and Saul Davis. Among the musi-
cians are Bobby Womack, Steve
Cropper and former Rolling Stones’
guitarist Mick Taylor. Jerry Wexler
wrote the liner notes.

“Saul told me in June 1992 about
his project to get Percy Sledge to re-
cord a new album,” explains Philippe
Lebras, founder of Sky Ranch, who
had previously worked with Davis.

(Continued on page 23)
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Flack Gelebrates 25 Years On Atlantic

New Album Showcases Favorite Songs

LOS ANGELES—Roberta Flack will
celebrate her 25th year as an Atlantic
recording artist with an Oct. 4 release
that features a diverse array of
songs she has longed to record.

“What I wanted to do is record an
album that feels like this is where I
have evolved to after 25 years of re-
cording for Atlantic—this is where I

m,” Flack says. “Hopefully, people
would view that as a very creative at-
titude and approach for me, as op-
posed to doing to something that was
comfortable and easy, expected, or
predictable.”

Atlantic Records co-founder/CEO
Ahmet Ertegun, who served as exec-
utive producer of the album, says
Flack “has an unmistakable signa-
ture to her voice, which people recog-
nize immediately ... On this album
we're not really trying for any hit sin-
gles; we were just trying to make a
beautiful album that people will play
for many years to come.”

At first, Flack wasn’t quite sure
how to mark the milestone, but “then
I started thinking this is a great time

Reprising Her Role. Singer/songwriter Joni Mitchell signs on to return to
Reprise Records, where she launched her recording career in 1967. Shown in
back row, from left, are Jonathan Haft, Mitchell's attorney; and Gloria Boyce and
Peter Asher of Peter Asher Management. In front row, from left, are Lenny
Waronker, president of Warner Bros. Records; Mitchell; and Mo Ostin, chairman
of the board, Warner Bros. (See Music To My Ears, page 5.)

to do the songs that I've always
wanted to do.”

The 14-track album, simply titled
“Roberta,” includes Flack’s interpre-
tations of Buddy and Ella Johnson’s
“I Don't Care Who
Knows (Baby, I'm
Yours),” Duke El-
lington’s ““In A
Sentimental
Mood,” and B.B.
King’s “The Thrill
Is Gone.”

Says Flack, who
reportedly had
more than 600
songs in her repertoire when she au-
ditioned for Atlantic 25 years ago, “It
was nice to pick from that big list of
songs that represent so much of my

FLACK

life in terms of my growth in general,
and certainly my growth as a musi-
cian.”

Al Green’s soul classic “Let’s Stay
Together” was a song that Flack
once recorded live in the studio in the
70s. During the session, one of
Flack’s backing musicians coughed.
Flack never stopped singing, but the
track was discarded. “When we got
ready to go into the studio, that was
one of the first songs that came into
my mind,” says Flack. She recorded
the song as a smoldering ballad for
her new album.

She also recorded “Looking For
Another Pure Love” by Stevie Won-
der, another one of her contemporar-
ies. Yet much of “Roberta” was in-

(Continued on page 125)

Manhattan Transfer, Atlantic
Reunite For Star-Studded Set

@ BY J.R. REYNOLDS

LOS ANGELES—The Manhattan
Transfer’s new album marks not only
a reunion with Atlantic Records, but
a union with some of the major art-
ists of the last four decades.

The album, “Tonin’,”’ features
guest artists including Bette Midler,
Frankie Valli, Ruth Brown, and
Chaka Khan, joining the Manhattan
Transfer in interpreting 11 popular
songs from past decades. The album
is due out Oct. 4.

Arif Mardin, senior VP at Atlantic
Records, produced the project. He
credits Doug Morris, Warner Music-
U.S. president/COQO, with coming up
with the album’s theme.

Says Mardin, “Doug Morris had
this brilliant idea for the Manhattan
Transfer to record songs from the
’50s, ’60s, and "T0s—and do it with the
original artists, and if not, work with
fabulous guest artists.”

On the album, Midler guests on
“Gonna Take A Miracle”; Valli joins
in for the old Four Seasons hit “Let’s
Hang On”; Brown vocalizes on the
B.B. King classic “The Thrill Is

Sony Aims 8’track At Anglo, Latin Ears

@ BY JOHN LANNERT

In an unprecendented bid to si-
multaneously capture Anglo and
Latino markets, Columbia Records
and its U.S. Latin counterpart,
Sony Discos, are teaming to mar-
ket English- and Spanish-language
soundtrack albums for Columbia
Pictures’ upcoming film “I Like It
Like That,” a dramatic tale about a
half black/half Latino woman
from the Bronx who struggles to
establish a career while holding
her family life together.

The albums are due at retail
Sept. 13, about one month before

the movie's Oct. 14 release date.
The two records have in common
the English-language title track, a
Latin-flavored
R&B entry by
the Blackout All-
Stars, a mostly
Latino cast of
musical notables
featuring vocal-
ist Tito Nieves,
Tito Puente, Gro-
ver Washington
Jr., Paquito D’Ri-
vera, Dave Valentin, Sheila E., and
Ray Barretto. As the project’s
first single, the track is expected

PUENTE

to be serviced by each label to An-
glo and Latin radio in early Sep-
tember.

“I Like It Like That, Vol. 1” con-
sists mainly of English-language
cuts by Latino artists, including
previously unreleased tracks by
C+C Music Factory and Lighter
Shade Of Brown; K7’s recent rap
hit “Come Baby Come”’; a remix of
Cypress Hill's “Latin Lingo”’; and
a cover version of Otis Redding’s
classic “Try A Little Tenderness”
by Latino pop vocal group the Bar-
rio Boyzz.

Salsa-rooted, Spanish-language

(Continued on page 126)

THE MANHATTAN TRANSFER

Gone” (with guitar work by King);
and Khan performs on “Hot Fun In
The Summertime.”

Other artists on the set are Felix
Cavaliere (“Groovin’ ”), James Taylor
(“Dream Lover”), Laura Nyro (“La La

(Continued on page 128)

‘Lion King’ Bites
Into Booming Asian
Music Marketplace

@ BY MIKE LEVIN

HONG KONG—Deng Xiaoping
likes Mickey Mouse. In 1988, the
paramount leader of 1.2 billion
Chinese posed for photographers
by the seaside with his two grand-
daughters. Each had a set of
Mickey ears perched on her tiny
head, a present from yeh yeh
(grandpa).

If you poke around the closets
of any affluent home in Asia,
there would be enough Mickey
ears, Goofy lunchpails, Donald

(Continued on page 125)
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Women'’s Group Enjoys
Fast Start In Nashville

B BY PETER CRONIN

NASHVILLE—It’s been slightly
more than six months since the Wom-
en In Music Business Assn. opened
its doors in Nashville, and, with mem-
bership approaching the 300 mark,
the organization has formed a 12-per-
son advisory group and is planning
several projects, including a confer-
ence, a business directory, and a CD.

“I'm not really surprised because I
knew there was a void,” says WMBA
executive director Catherine Mas-
ters. “It does surprise me that it took
off this quickly, and I'm delighted
with the response.”

With good-natured references to
the “good old girl” network, Masters
has announced a Global Women In
Music Conference and Industry Sum-
mit, to be held at Nashville’s Loews
Vanderbilt Plaza Hotel Nov. 18-20.
The conference, which is expected to
attract 500-1,000 participants, will in-
clude seminars on such topics as pick-
ing the right management, finding a
music publisher, promotion and mar-
keting, music video, and recording
options, as well as a luncheon, cock-
tail parties, showcases, and a keynote

speaker.

“The women in this industry have
never gotten together en masse in
the same place at the same time,”
Masters says. “I thought it would be
great to get these women together
for networking, making contacts, and
gathering information.”

Masters is finding that one good
idea leads to another. Inspired by the
number of aspiring artists and song-
writers the WMBA has attracted,
Masters plans to release a compila-
tion CD of up-and-coming female tal-
ent. Looking for ways to finance that
project led to the idea of a not-neces-
sarily music business directory to be
titled “Women You Should Know In

(Continued on page 135)
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It’s Miller Time. Steve Miller celebrates his new worldwide administration
agreement with BMG Music Publishing for his catalog and future compositions.
The agreement covers Miller's Sailor Music (ASCAP) and Silk Stocking Music
(BMI), which contain such hits as “The Joker,” “Fly Like An Eagle,” and
“Abracadabra.” Shown in BMG's New York office, from left, are Nick Firth,
president, BMG Music Publishing Worldwide; Miller; and Linda Komorsky, VP of
international acquisitions and marketing, BMG Music Publishing.

Reba, Vince, Alan Are Top GMA Nominees

W BY EDWARD MORRIS

NASHVILLE—Reba McEntire,
Vince Gill, and Alan Jackson will
compete for the most honors Oct. 5 at
the Country Music Assn. awards
show. McEntire has six nominations;
Gill and Jackson have five each.

The most surprising element that
emerged from the Aug. 16 announce-
ment was that only two albums by in-
dividual acts made it to the finals in
the album of the year category. The
other three nominees in this division
are projects by various artists.

Contenders for the Horizon

MCA’s Horowitz Adds GOO Stripes

LOS ANGELES—Zach Horowitz
has been named to the newly creat-
ed position of COO of MCA Music
Entertainment Group.

Al Teller, chairman/CEO of the
Music Entertainment Group, says
that the new title for Horowitz,
who most recently served as exec-
utive VP, reflects the veteran ex-
ecutive’s growing responsibilities
within the company.

Horowitz views his new position
as ‘“‘an expansion of my duties, and
it reflects the role I've taken on in
the last few years at the company,
and the move of the company into
a variety of new areas.” Horowitz

notes that while 66% of sales in-
dustry-wide are outside the U.S.,
MCA'’s foreign sales run at about
one-third that
level. “We’ve em-
barked on a very
rapid expansion
overseas. I'll be
very intimately
involved in that.”

Teller says,
“For us specifi-
cally, continued
growth interna-
tionally is a major agenda item, [as
is] positioning ourselves for the
world of electronic delivery, and

HOROWITZ

RECORD COMPANIES. Bob Frymire is
promoted to senior operations direc-
tor, promotion and marketing, for
Virgin Records in Los Angeles. He
was national operations director, pro-
motions.

Wingolf Mielke is appointed exec-
utive VP and CFO of PolyGram
GmbH in Germany. He was execu-
tive VP and CFO of PolyGram Group
Canada Inc.

Peter Fassler is named executive
VP and CFO of PolyGram Group
Canada Inc. in Toronto. He was VP
and controller of PolyGram Holding
Inc. in New York.

Ed Simek is appointed VP and GM
of operations for Select Records in
New York. He was VP of production
and purchasing at Profile Records.

Jason Linn is promoted to director
of college marketing for Atlantic
Records in New York. He was col-
lege marketing coordinator.

Mary Ann Daniel is promoted to

FRYMIRE SIMEK

director of production and creative
services for MCA Records/Nashville.
She was manager of creative ser-
vices.

Rhino Records in Los Angeles pro-
motes Stephen K. Peeples to senior
director of media relations and David
Dorn to director of media relations,
and names them co-directors of the
media relations department. They
were, respectively, director of press
and editorial and manager of national
publicity.

Steve Wilson is appointed director
of product development, music divi-

growing our businesses as pre-
sciently and intelligently as we
can.”

Horowitz joined MCA Records in
1983 as head of business affairs
and general counsel. He was pro-
moted to executive VP of the Mu-
sic Entertainment Group five
years ago.

The Music Entertainment Group
comprises MCA and GRP Records,
MCA Music Entertainment Inter-
national, merchandiser Winterland
Productions, Uni Distribution
Corp., MCA Music Publishing, Fa-
cility Merchandising Inc., and
MCA Inc. CHRIS MORRIS

EXECUTIVE TURNTABLE

LINN DANIEL

sion, for K-tel International in Plym-
outh, Minn. He was manager of prod-
uct development.

Capitol Records in New York
names Bonnie Burkert associate di-
rector of visual marketing for the
South and West regions, and Gina
Core associate director of visual mar-
keting for the Northeast and Mid-
west regions. They were, respective-
ly, national singles sales manager for
Elektra and coordinator of video pro-
motion at Elektra. Capitol in Los An-
geles names Rach “Goner” Simien
associate director of promotion and

award—which is sometimes viewed
as the category for acts on the verge
of a popularity breakthrough—in-
clude one act that has already gone
multiplatinum (Tim McGraw), one
that has two platinum albums (John
Michael Montgomery), and one that
has a gold record (Faith Hill).

The awards show will be broadcast
from 811 p.m. Eastern on CBS-TV.

Here is the complete list of catego-
ries and contenders:

Entertainer: Brooks & Dunn,
Garth Brooks, Vince Gill, Alan Jack-
son, Reba McEntire.

Female vocalist: Mary Chapin
Carpenter, Reba McEntire, Pam Til-
lis, Wynonna, Trisha Yearwood.

Male vocalist: John Anderson,
Vince Gill, Alan Jackson, George
Strait, Dwight Yoakam.

Horizon: Faith Hill, Martina
McBride, Tim McGraw, John Michael
Montgomery, Lee Roy Parnell.

Vocal group: Alabama, Confeder-
ate Railroad, Diamond Rio, Little
Texas, Sawyer Brown.

Vocal duo: Bellamy Brothers,
Brooks & Dunn, Brother Phelps, Or-

(Continued on page 128)

Gapitol Sues
To End Gurh
Joint Venture

B BY CHRIS MORRIS
and PAUL VERNA

LOS ANGELES—Capitol Records
has filed a lawsuit against Curb
Records in federal court here, in an
apparent attempt to formally end a
joint venture between the two labels.

In its action, filed Aug. 11 in U.S.
District Court in L.A., Capitol alleges
that in June 1992, the two labels
agreed to terminate a joint venture
agreement that began in January
1990 and was to have run through
December of this year.

Capitol is seeking & declaratory
judgment that the venture was dis-
solved in 1992, a decree of dissolution,
an accounting, and unspecified dam-
ages.

While an attorney for Capitol will
not comment on the action, Curb
Records owner and president Mike
Curb says he never agreed to dis-
solve the joint venture, but rather
was negotiating with Capitol to try to
terminate it. When the two sides
could not agree on terms of dissolu-
tion by a previously established June
1994 deadline, Curb says he sent a let-
ter to Capitol—referred to in the fil-
ing—seeking to exercise his option to
extend the term of the venture for
another year.

The suit paints an acrimonious pic-
ture of relations between the compa-
nies: “[AJlmost from the beginning,
the parties vehemently disagreed on
various matters related to the joint
venture and other agreements [Curb]
had contemporaneously entered into
with Capitol and its distribution arm,
Cema.”

According to the suit, in 1990 Curb
and Capitol also entered a manufac-
turing agreement; Cema also sup-
plied Curb with a $1.5 million credit
line, and agreed to distribute Curb
product exclusively for five years.

The action alleges that beginning
in 1991, a series of disputes—involv-
ing Curb’s right to sell budget prod-

(Continued on page 128)

PEEPLES

Jane Bogart associate director of ad-
vertising. They were, respectively,
owner of Sure Shot Marketing and
copywriter at Warner Bros. Records.

Sparrow Communications Group in
Brentwood, Tenn., names Kyle Fen-
ton associate director of national pro-
motion, Paul Bordenkircher coordi-
nator of national promotion, video-
/special projects, and Scott Mills
coordinator of national promotion, in-
spirational, top 40, rock, and Chris-
tian country. They were, respective-
ly, manager of national promotion for
Sparrow, administrative assistant for

S

L >

WILSON HART

Sparrow, and concert promotion coor-
dinator for Steve Green Ministries.

PUBLISHING. Randy Hart is named se-
nior director of creative for BMG Mu-
sic Publishing’s Nashville division.
He was VP of the Nashville division
of Famous Music.

RELATED FIELDS. Fred Levy is named
East Coast regional sales manager
for the multimedia division of Denon
Digital Industries. He was partner
and VP of sales at The Music Connec-
tion Inc.
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Peart Pays Tribute To A ‘Buddy’

All-Star Drummers Assembled For Atlantic Set

H BY LARRY LeBLANC

TORONTO—You probably would not
expect Rush’s Neil Peart, one of rock’s
premier drummers, to be the driving
forece behind “Burning For Buddy,” a
recorded tribute to late drummer/
bandleader Buddy Rich, being released
by Atlantic Records Oct. 4.

But Peart talks knowledgeably about
Rich, as well as Chick Webb, Sid Cat-
lett, Jo Jones, Gene Krupa, Cozy Cole,
and Dave Tough, many of the great
swing drummers who came forward in
the '30s. And Peart, incidentally, is a
keen Frank Sinatra fan.

“The only other style of music, other
than what I do with Rush, that I find
satisfying playing is swing, because it’s
structured, and yet free,” Peart says.
“When I first met [Atlantic CEQO]
Ahmet Ertegun when Rush signed
with Atlantic, he said, ‘I've got to get
you playing some jazz.' When he came
to the [Rich] sessions, I told him,
“You're the one who planted the seed.””

Rich, who worked with the Bunny
Berigan, Artie Shaw, Tommy Dorsey,
Benny Carter, and Harry James bands,
and with his own groups and big bands,
died in 1987. He is considered one of
jazz's great drummers.

Joining Peart and a 15-piece band
(all but two members are Rich alumni)
to perform 17 songs from Rich’s origi-
nal charts was an array of jazz and

rock-style drummers, including Ed
Shaughnessy, Joe Morello, Max Roach,
Rod Morgenstern, Billy Cobham, Steve
Gadd, Kenny Aronoff, Steve Smith, Bill
Bruford, Steve Ferrone, Omar Hakim,
Simon Phillips, Dave Weckl, Marvin
- “Smitty” Smith,
Manu Katche,
Mino Cinelu, and
Matt Sorum (of
Guns N’ Roses).

“What a fun al-
bum to listen to no
matter what music
you're a fan of,”
says Vicky Ger-
maise, VP of prod-
uct development for Atlantic Records.
“It’s one of those records people are go-
ing to hear and ask, ‘What is that?’ The
rock kids are going to love it, and the
Jjazz aficionados are going to be very
surprised.”

Germaise figures that the name rec-
ognition of Rich and Peart, coupled
with recognizable jazz and rock drum-
mers, will inmediately spark interest
in the album in both rock and jazz cir-
cles.

“We're going to pitch the album to
both rock and jazz outlets at radio and
media, and do rock and jazz print
buys,” she says. “We will also seek ma-
jor retail airplay, and airplay in such
nontraditional [retail] outlets as restau-
rants and boutiques. We're prepared to

PEART

Mercury Bets Touring Will Add
Might To The Bosstones’ Sales

@ BY JIM BESSMAN

NEW YORK—Having toured exten-
sively behind two indie albums, the
Mighty Mighty Bosstones came to
Mercury Records last year with an
identity the label chose not to tamper
with.

“Many record companies strive to
create buzzes on bands, but the Bos-
stones already had a real street buzz
and an avid fan base,” says Josh Zie-
man, senior marketing director for
Mercury Records, which will release
“Question The Answers,” the follow-
up album to the Boston ska-core
group’s 1993 Mercury debut “Don’t
Know How To Party,” on Oct. 4.

“Kids who are into hardcore are
also very selective about the types of
music they support, and rarely do
they support a national major label
band,” continues Zieman. “So the
Bosstones project from the start was
never positioned as a major label re-
lease. We didn’t treat them like we
might treat Bon Jovi or Tears for

THE MIGHTY MIGHTY BOSSTONES

Fears—and they wouldn’t have had it
that way.”

Such respect for the band and its
fans is again central to the promotion
of the new album, Zieman says. A
campaign will last close to a year but
will differ from the past by being
“frontloaded” in terms of prerelease
consumer awareness.

“We believe the fan base will come
out early to pick up ‘Questions And
Answers,’” so there will be prerelease
ads in the form of postcard mailings
to the Bosstones fan club of over
10,000, along with consumer print in
fanzines in September teasing the re-
lease,” says Zieman. “There are also
flyers and posters teasing the release
being used while they’re on tour—
they’ve already been out since the
end of July and will stay out until the
album release.”

The album’s first emphasis track is
“Kinder Words,” and will be worked
first at Bosstones college/alternative
and metal strongholds, then spread
out into the modern rock realm, says
Zieman.

Zieman adds that as the band also
received major MTV support on the
“120 Minutes” and “Alternative Na-
tion” programs, a hosting slot on one
of the shows is planned for Sep-
tember, when the video for “Kinder
Words” will be serviced to all national
and local outlets.

Another carry-over from “Don’t
Know How To Party” is the new al-
bum’s release on vinyl through the

(Continued on next page)

do a large number of promotional co-
pies of this. There're also several [com-
puter] bulletin boards on Rush which
we will also try to use.”

Peart’s interest in the Rich record-
ing project came from performing at a
Buddy Rich Memorial Scholarship con-
cert, organized by Rich’s daughter
Cathy, in New York with the Buddy
Rich Big Band in 1991. But afterward
he was unhappy with his performance.
Despite his experience as a rock drum-
mer, he discovered he had no idea how
to push a big band.

“The audience was all drummers, so
the pressure was intense and, conse-
quently, the letdown was intense as
well,” Peart recalls. “Afterwards, I was

The Cowboy Way. Members of the Auteurs meet with Vernon Yard/Virgin
Records executives backstage after the band's show at the Whisky in Los
Angeles. Shown, from left, are band members Steve Walker and Luke Haines,
Vernon Yard president Keith Wood, Virgin VP of promotion Jeffrey Naumann, and
the Auteurs’ James Banbury, Barney Crockford, and Alice Readman.

(Continued on page 20)

DEAR DIARY,

FRIDAY, AUG. 12, 10:15 A.M.: I leave for Woodstock '94
with fellow Billboard writer Paul Verna. I have my Band-
Aids, aspirin, bug spray, sunscreen, and ear plugs. I'm
looking forward to quite a few of the bands, including
Aerosmith, whom I've never seen.

12:55 p.m.: We get stopped no fewer than four times
by polite patrolmen who check for our tickets as we
make our way to the Friar Tuck Inn in Catskill, N.Y.
My small room stinks, the carpet
looks like corrugated cardboard

Three Days Of Music, Mud & Myth:
A Woodstock 1994 Survivor’s Diary

SATURDAY, AUG. 13, 11:30 A.M.: Though it’s only 10 miles
from our hotel to the parking lot, it takes more than an hour
to get there. There are thousands of people walking along
the road, all making a pilgrimage to Woodstock. Many are
balancing laundry baskets full of beer on their shoulders.
Down the road, people are cutting holes in the fence and
sneaking in for free. Today, I get to see Aerosmith.

but is not as nice, the TV doesn’t
work, a few coathangers hang for-
lornly on a corner rack in lieu of a
closet, and there’s a rotary phone
as well as plastic cups. All for $245
a night. Is camping still an option?

3:30 p.m.: I've been on the site for
a few howrs. Time to use a Port-O-

San. Afterward, I decide that if [
must choose between suffering from
dehydration and using the Port-O-
San again, dehydration wins hands down.

4:40 pm.: I tromp around the south stage area. Though
the crowd estimate is only 75,000 so far, the grounds are
already trashed. Some of the tent people have created elab-
orate setups out of nothing, kind of like the Professor on
Gilligan’s Island constructing a radio out of coconuts.

7 pam.: I go to the press catering trailer. A man is stand-
ing there gently pleading with the server, who refuses to
give him a burger. The man asking for food is Michael
Wadleigh, who won an Oscar for directing the original
Woodstock documentary.

7:15 pam.: An ugly grease fire breaks out in the catering
trailer, and no fire extinguisher can be found. Food service
is over for the night. Wadleigh smiles.

9 pm.: King’s X is on the north stage, and the mosh pit
undulates. In a misguided attempt at rock star machismo,
lead vocalist Doug Pinnick tries to smash his bass and
throw it out into the audience, but he hurls it no further
than the security guards lining the stage. They hand it back,
and he tosses it successfully this time. I'm really embar-
rassed for the guy.

11 p.m.: Obnoxious MC Brother Wease, from Rochester
album rock station WCMF-FM, brings on Denny Dent and
His Two-Fisted Art Attack. To the strains of Jimi Hendrix,
this aging hippie begins throwing paint seemingly at ran-
dom on a black canvas. He flips the canvas upside down,
and, lo and behold, it’s a perfect painting of Hendrix. I'm
impressed, but what I want to know is this: If we play “Re-
united” and “Shake Your Groove Thing,” can he do a paint-
ing of Peaches & Herb?

2 pam.: I venture into the north stage crowd. There are
bodies everywhere. Like settlers traveling westward, peo-
ple have plopped down on the first available plot of land,
seemingly too exhausted to go on.
I'm stepping over arms and legs, as
well as overflowing garbage bags.
m Despite the overwhelming conges-
tion, everyone is nice and polite. On
stage, Blind Melon lead singer
Shannon Hoon has his shoulder-
length hair parted in the middle and
o pinned back on each side with plastic
barrettes. His eyes are ringed with
black eyeliner. He looks like a de-

mented, brunette Meg Ryan.

4 p.m.: At a press briefing, pro-
moter/PolyGram executive John Scher starts to show signs
of battle fatigue. He denies that security has broken down,
but by his own estimate there are more than 250,000 people
on the grounds and fewer than 200,000 tickets sold. Col.
James O’Donnell of the New York State Police has little
to add, other than that his forces wear Stetsons and “are
very proud of it.” The rain has turned the 840-acre site into
a muddy, treacherous mess. It starts to feel more like an
endura-thon than a festival.

6:45 p.m.: Croshy, Stills & Nash are on stage. There is
a beautiful, muted light shining through the clouds onto the
audience, which extends back as far as I can see. As I listen
to CSN perform some of the songs they played at the orig-
inal Woodstock, I try to find wisdom in their harmonies,
some guidance that will help steer me through the next 25
years. I find none.

10:40 p.m.: During Metallica’s electrifying, menacing
set, the enthusiastic crowd is so thick that EMS workers
can no longer get through with supplies. Instead, one crew
hands empty stretchers to the moshers, who pass the
stretchers over their heads back to the injured parties,
where another EMS crew takes over.

1:30 a.m.: Without warning, a thunderstorm begins.
Soaked, I run to one of the last shuttle buses. Just as it
pulls away, Aerosmith takes the stage, launching into “Eat
The Rich.” Have I mentioned that Aerosmith is the one
band I really wanted to see?

2:30 am.: As Paul and I drive back to the hotel in the
rain, the poorly lit roads are lined with scraggly, dazed
concertgoers. It’s like a scene from “Night Of The Living
(Continued on page 20)
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Past And Present Meet in D Generation

Glitter-Punk Band Makes Its D

H BY DAVID SPRAGUE

NEW YORK—There have been a few
periods—most recently the mid-"70s
heyday of bands such as T. Rex and
Cheap Trick—when the hard edge of
rock’n'roll and the soft center of radio-
conscious pop melded seamlessly, mak-
ing for a slightly edgy, gloriously
catchy singles chart. That raw-but-
right spirit is at the core of the self-ti-
tled Chrysalis debut from D Genera-
tion, which is set for an Oct. 4 release.

“We're not a throwback and we're
certainly not a revival band,” says
Jesse Malin, the front man of the New
York-based quintet. “All we do is what
all the bands we love—{rom the Stones
to the Clash—did. We play rock’n’roll
like it was the most important thing in
the world to do, not like it was a job.
Everybody’s in a band now, and it
shouldn’t be that way—it’s a convic-
tion, a lifestyle.”

In just over two years, the quintet—
which derives much of its glitter-punk
power from the propulsive twin-guitar
tandem of Richard “Atomic EIf” Bac-

:

D GENERATION: From left are Michael
Wildwood, Howie Pyro, Jesse Malin,
Danny Sage, and Richard Bacchus.

chus and Danny Sage—has alchemized
that philosophy into a sound that rivals
its idols in volume and vivacity. The
band’s rowdy stage presence—equip-
ment trashing is a set-ending rule,
rather than an exception—hasn’t ham-
pered its rise to prominence on New
York’s downtown club scene.

“I fell in love with D Generation be-
cause they made me feel like I did
when I was 14 and bands could still

MERCURY BETS ON BOSSTONES

(Continued from preceding page)

Bosstones’ Caroline-distributed Big
Rig indie label. A 2,500-piece limited
edition of the first Mercury album in
picture-disc vinyl, packaged together
with a colored-vinyl 10-inch of the
preceding Mercury EP “Ska-core,
The Devil And More,” sold out in a
month. Big Rig will now release
“Question The Answers,” probably in
two 10-inch colored vinyl dises in a
gatefold package, two weeks prior to
Mercury’s CD date, and probably in
4 bigger limited edition.

Mercury’s album packaging and
merchandising materials “reflect the
colors and the punk attitude” of the
late *70s/early ’80s music scene, which
“Question The Answers” itself repre-
sents in sound and energy, Zieman
says. Bosstones frontman Dicky Bar-
rett agrees that the new album has a
“punkier” sound, due largely to its
“hit-and-run” recording schedule.

“We'd take two weeks in the studio
and do three or four songs at a time,
instead of [doing] all of them at once

over a longer period [like beforel,”
says Barrett.

Seeking greater “texture” this
time, Barrett notes that several pro-
ducers were variously employed—
Paul Kolderie, who produced the first
two Bosstones albums, the band’s live
soundman Ross Humphrey, and the
Butcher Brothers (Joe and Phil Ni-
colo).

“We came to the conclusion that
since we won't limit ourselves with our
music, why limit the production of our
music? Whatever a producer can add
always makes things more interesting,
so we wanted to use four or five pro-
ducers and keep going,” Barrett says.

For now, it’s back to the road for
the Bosstones. “Nothing’s really chan-
ged—1I don’t even think we ‘work’ a
record. The board doesn’t meet and
say, ‘We'll heavily tour.” We just hap-
pen to be on the road and the record
comes out,” Barrett says. “We've done
that for years on indie labels, and hope
to continue to do it.”

ebut on Chrysalis

change your life,” says Debbie South-
wood-Smith, who signed the band to
Chrysalis. “I bought into the myth
when I was a kid, and I think part of
it has stayed with me.”

Southwood-Smith says the label will
work the band first in the Northeast,
branching out from what’s already a
strong New York base. “They've got a
really strong live show, so we’ll be tour-
ing them incessantly,” she says. “And
by their nature, they generate press
wherever they go.”

In addition to a vigorous press cam-
paign, Chrysalis is targeting radio—
primarily commercial alternative and
harder-edged album rock outlets—for
the first single, “No Way Out.”

D Generation's roots stretch back to
the embryonic days of the New York
punk scene, when bassist Howie Pyro
was part of a teenage combo known as
the Blessed. A few years later, Malin
gained notoriety as front man for the
pioneering hardcore band Heart At-
tack (a period recalled on the album-
closing “Degenerated,” which updates
a song from the catalog of the now-de-
funct, fellow New York band Reagan
Youth).

“I look at all those bands as our
schooling,” says Malin. “We all grew up
hanging out at Max’s and [CBGB’s],
and saw things getting worse and
worse around us. That punk rock atti-
tude is still at the heart of what we do,
but we're channeling that negativity
into something thought-provoking and
positive.”

Songs like “Vampire Nation” and
“Waiting For The Next Big Parade”
do, in fact, echo the angst-heavy days
of the first punk wave. But crunching
glam-rock riffs and Malin’s evocatively
raspy voice (which recalls “Killer”-era
Alice Cooper) add an all-important
buoyancy, while a shared penchant for
sartorial flash lends D Generation a
distinctly non-grunge image.

“We all really love pop songs,” says
Sage. “But if all you have is some nice
songs, you blend in with the wallpaper.
Sure, people may prejudge us based on
a look, but we've all always thought if
you were in a band, you should think
like a gang and look like a gang. As
long as we get a strong reaction, it al-
most doesn’t matter whether it’s posi-
tive or negative.”

Meet two of the most beautiful voices in contemporary music.

“I thind this record is great!

Amy Fradog” I-eslie Ritter

There's definitely radio friendly

material here!”

— Violet Brown. Wherehouse

“Your Move' is my favorite record
and a great song. We love it!”
— Joe Hann. WRCH. Hartford

Their Shanachie/Cachet debut album

“Take Me Home" featuring the single Your Move.

Distributed by Koch International.
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ABC Music To Grow Into
Full-Blown Publishing Unit

THE ABC’S OF PUBLISHING:
The ABC Television Network, long
gone from the label wars after its re-
cording company interests were sold
to MCA in 1979, has held onto a music
publishing unit, ABC Music, since the
label operation set it up in the mid-
"70s. However, as it is duly noted by
a spokesperson for the parent com-
pany, it “atrophied into a service or-
ganization,” meaning that it became a
repository of musie it owned on ABC-
owned television programs, especially
soap operas, while also maintaining a
clearance and licensing unit for ABC-

The service will feature audio/visual
interfaces covering searchable data-
bases, photos and graphics, text, in-
teractive requests forms, and e-mail
addresses to communicate directly
with BMI executives, according to
president/CEO Frances Preston.
The domain will also be accessible to
commercial on-line subscribers
through Internet gateways provided
by Delphi and the PAN network, the
online service designed specifically
for the music industry. Also, bmi.com
e-mail addresses are accessible
through the gateways provided by

TV programs, America On-
and a musie li- - line, Compu-
brary of more Serve, and
than 80,000 other commer-
recorded mu- _ == cial  online
sical perform- 39 services.
ances. s = s

Now, inten- J ULIE’S
tions are to . New  Gold:
create a full- by Irv Lichtman “We had three

blown musie

publishing operation, according to
David Sherman, an 18-year ABC
Television Network veteran who last
year was given the assignment of re-
vitalizing the company. “The whole
concept is to go forward, own all the
music we can, and become an aggres-
sive force in the industry,” he says.
The operation has two publishing
units, one the ASCAP-cleared Ameri-
can Broadcasting Music, the other
the BMI-cleared ABC-Dunhill Music.
Together they house about 1,500 song
copyrights.

With some ways to go before devel-
oping a staff that can deal with those
seeking affiliation with ABC Music,
Sherman, who carries the title of VP
of music and business affairs, says
that “we’ve been able to make up for
about five years over the past year,
but not 25.” Of course, one way to
make an immediate splash on the
publishing is to buy into a large cata-
log that’s up for sale—Famous Music,
for instance. Is ABC Music prepared
for such an investment? “We consider
everthing,” says New York-based
Sherman. “They’re all smart people
at Cap Cities/ABC. I'd say they're the
smartest.”

THERE ARE LOTS of entertain-
ment companies—labels and movie
studios included—who offer services
on the information superhighway,
two of the latest are performance
rights groups ASCAP and BMIL

At ASCAP, those with modem-
equipped personal computers can join
CompuServe’s Entertainment Drive
2.2 million worldwide subscribers for
direct access to ASCAP events, mem-
bership updates, workshop and show-
case information, and press releases.
Of particular future interest, ASCAP
president Marilyn Bergman says, is
access to ASCAP’S writer member-
ship wherein questions can be ad-
dressed directly to them.

On Sept. 18, BMI launches
bmi.com, an interactive domain on
the Internet following an agreement
between BMI and On Ramp, which is
building and managing the domain.

Cherry Lane
writers compose songs [and] the pro-
ducers chose Julie’s,” says Cherry
Lane Music Publishing president/
CEO Peter Primont. He’s referring
to Julie Gold, who won a Grammy for
best song for “From A Distance” in
1990. And the song Primont has in
mind is Gold’s “Thanks To You,”
which is featured in the new Para-
mount film “Andre” as performed by
Tyler Collins on the soundtrack and
on a Warner Bros. single.

In addition to the film and recorded
versions, Cherry Lane has prepared
an “Andre” folio, which contains not
only Gold’s song but 11 oldie-but-
goodie rock hits and a new children’s
song called “You’re My Best Friend”
by Craig Taubman. In an unusual
move in the world of folios, but logical
in view of the film’s children-market
target theme of a girl and her seal, a
colorful pullout poster is included.

Cherry Lane is also connected to
both songs via varying publishing ar-
rangements. Gold’s material penned
since last fall comes under a co-pub-
lishing deal with the publisher and
Gold, while Cherry Lane administers
her works, including “From A Dis-
tance,” written before her new ties.
“You're My Best Friend” is a one-
time deal with Taubman and his pub-
lishing firm Craig Film Music. Para-
mount’s BMI-cleared publishing firm,
Ensign, is also a co-publisher of both
songs.

NOT TO MENTION: Among the
staffers that should have been noted
in last week’s interview with Holly
Greene, VP/GM of PolyGram Music
Publishing is Dwayne Alexander,
creative, manager, R&B.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Soundgarden, Superunknown

2. Sepultura, Chaos AD

3. Bonnie Raitt, Longing In Their
Hearts

4. Metallica, Riff By Riff

5. Metallica, Selections From Live:
Binge & Purge.
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PEART PAYS TRIBUTE TO A ‘BUDDY’

(Continued from page 17)

so disappointed. Then I started think-
ing I had to do it again, and I'd feel bet-
ter.”

Cathy Rich helped recruit many of
the ex-Rich players and drummers
needed, and Rush tour manager Liam
Burt handled studio logistics and travel
for the players.

About his preparation for the ses-
sions, Peart says, “I got a hold of as
many [Rich] records as I could so I
could research the music.”

Peart says he and Rush manager
Ray Danniels also reached into their
own pockets to absorb a sizable portion
(which he won't reveal) of the $250,000
cost of the project.

Peart worked with two drummers a
day, and up to five songs were recorded
daily, from 9 am. to 7 p.m. (many play-
ers had Broadway and local club gigs).
Recording was done on a vintage Neve
console and a 24-track Studer analog
machine, with final mixing on a com-
puterized SSL board.

Peart says it was an exhilarating ex-
perience. “It was really satisfying that
it [recording] happened so fast,” Peart
says. “I found myself going into the
studio every morning so excited, won-
dering what was going to happen that
day. Each job was such a focus that
walking home later I was unable to re-
member the last tune we recorded.”

While the drummers with a jazz
background were challenged by the
sessions, the rock-based drummers re-
ally had to stretch their styles for
Rich’s musie.

“Both Kenny [Aronoff] and I chose
really traditional swing stuff because it
was the biggest departure for us,”
Peart says. “He did Thelonius Monk’s
‘Straight No Chaser’ and I did [Duke
Ellington’s] ‘Cotton Tail’

“Matt Sorum was so excited to be
there. The first time we ran down [Don
Menza’s] ‘Belulah Witch,” one of the
horn players asked, ‘Hey, who is this
guy? Matt stood up and yelled, T'm the

=k AMUSEMENT BUSINESS®
|
=1 BOXSCORE "&2s"
GROSSES
Gross Attendance
ARTIST(S) Venue Datel(s) Ticket Price(s) Capacity Promoter
EAGLES Great Woods Aug 57, 45,129,001 2m Don Law Co.
Center 9-10 Gross Record five
Mansfield, Mass $97/379.50/ sellouts
$59.50/845.50
GRATEFUL DEAD Giants Stadium Aug. 3-4 $3.503,825 161.810 Metropolitan
Fast Rutherford, N $3250 two Entertanment
saliouts
BILLY JOEL Ohio Stadium Aug. 6 $2,710.335 . 67,506 Cellar Door
ELTON JOHN Ohio State Gross Record seliout Sunshine
University $70/$31.50 Promotions
Columbus, Ohio Belkin Prods.
BILLY JOEL Busch Memorial Aug.9 '$2,445,245 50,807 Contemporary
ELYOM JOHN Stadivm Gross Record seliout Prods
St Louis $85/345
BILLY JOEL Three Rivers Aug.2 $2,203,637 #8329 DiCesare-Engler
ELTON JOHN Stadium Gross Record saliout Prods. PACE Concerts
Pittsburgh $85/346
EAGLES Amphitheatre Aug. 12-13 $2,088.744 36,481 Befkin Prods.
Polaris Columbus, Ohio Gross Record two
$112/887/ seflouts
$42
GRATEFUL DEAD Buckeye Lake July 29 $1,7132,500 $31.50 Metropolitan
Music Center Gross Record 55,000 Entertainment
Hebron, Ot seliout Belkin Prods.
LOLLAPALOOZA 94; Downing Stadwm Aug 5-6 $1,653,135 50,085 Delsener/Slater
SMASHING PUMPKINS Randall's Island §33 two Enterprises
BEASTIE BOYS New York seliouts
GEORGE CLINTON &
THE P-FUNK ALL-STARS
THE BREEDERS, L7
A TRIBE CALLED QUEST
NICK CAVE &
THE BAD SEEDS
GREEN DAY
LOLLAPALOOZA ‘94: Coca-Cola Aug 12-13 $1,078,768 34,799 MCA Concerts
SMASHING PUMPKINS Lakewood $3t 37.840
BEASTIE BOYS Amphitheatre {wo shows,
GEDRGE CLINTON & Atlanta one seflout
THE P-FUNK ALL-STARS
THE BREEOERS, L7
A TRIBE CALLED QUEST
GREEN DAY
GRATEFUL DEAD Palace of Aug. 1 $1,050,698 39,648 Metropalitan
Auburn Hills $26.50 sallout Entertainment
Auburn Hills, Mich. Cellar Door
Copyrighted and compiled by Amusement Business, a publication of BPI| Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville, Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

heavy metal drummer.’”

Peart hopes the album will be the
first of three to emerge from the ses-
sions, if it is commercially successful. In
picking the performances for “Burning
For Buddy,” he chose more contempo-
rary and rock-styled repertoire. “I want
to seduce people into liking this music
for its greatness,” he explains. “I
opened with ‘Dancing Men’ and ‘Mercy
Mercy Merey, which have the rock and
funk feel people today are familiar with.
I then introduce the swing feel bit by
bit. I didn’t want this albumn to be just
for drummers or just for jazz fans.”

Atlantic Records has yet to choose a
focus track from the recording. Ger-
maise says, “The album is now with the
jazz, triple A, and AOR departments
and they will likely come back with dif-
ferent cuts to emphasize.”

THE BEAT

(Continued from page 17)

Dead,” but instead of rotting flesh fall-
ing off their corpses, it's sagging, wet,
tie-dyed T-shirts.

SUNDAY, AUG. 14, 9:30 AM.: I'm sup-
posed to ride back to New York with
CeCe Peniston, Thelma Houston,
Mavis Staples, and Phoebe Snow,
who, dubbed the Sisters Of Glory, are
performing a gospel program at 10 am.
On the way to the parking lot where I
am to catch a shuttle bus to the press
area, Paul and I see thousands of soggy,
exhausted people waiting in a light rain
for the shuttle; it’s like trying to catch
the last flight out of Saigon. Just after
Paul drops me at the press shuttle, I am
informed that my bus will not stop out-
side the press tent because the driver
is too “skittish”—people are so desper-
ate to leave they are jumping on the
hoods of the buses. I worry that I can’t
get to my meeting point with the Sis-
ters Of Glory and will be stranded. Be-
cause of rerouted traffic, Paul comes
back to the parking lot. As if that
weren't a clear enough sign to head
home, the rain turns from a drizzle into
a downpour. I hop back into Paul’s car,
and we make an early escape back to
Manhattan. The Lord works in mysteri-
ous ways.

6 pam.: As I step into my elevator, a
neighbor turns to me and says, “It looks
like Woodstock got rained out.” I say I
just returned from there. She asks,
“Was it great?” And after a short pause,
I answer, “Yes, it was.”

And the myth begins anew.
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BERKELEY, CALIF.: The San Francisco Bay Area has enjoyed its share of success
recently with the ascent of Green Day and Counting Crows. The latest band
to stir the proverbial waters is Engine. To keep the group from being lumped
in the “dork-punk-rock” category, drummer David Hawkins says, “We’re dork
rock with an edge. We focus equally on lyrics, music, and arrangement, yet
we wear Converse [tennis shoes], thick glasses, and Tom plays a Flying-V gui
tar. What else do you want?” Together for nearly two years, Engine is com-
posed of Damon Wood and Hawkins, both formerly of the Smoking Section;
vocalist/guitarist Tom Barnes, previously with Sordid Humor; and Eric
Knight on bass. Engine will release a new T-inch single this fall on No Life
Records. Combining the sounds of the Pixies, Fugazi, Gang of Four, and
Pavement, Engine pumps out high-energy music with twisted imagery. Produ-
ced by Kevin Army, whose work includes Samiam, Operation Ivy, and Tilt,
the band sought a raw sound without any effects. “Sonically, we wanted to
achjeve something closer to our live show, so we used dry mixes venturing away
from an overly produced, slick sound,” says Wood. The band’s first release on
its own indie label, Shut Up & Drive, sold well. With their single charting well
on college radio, Engine is preparing to embark on an eight-city tour with
Counting Crows this September. The tour will end up in Los Angeles for three
nights at the Greek Theater. Contact Hawkins at (510) 652-1615.  JEFF BLUE

GAINESVILLE, FLA.: With an uncommon name for an uncommon group, For
Squirrels has taken Florida by storm, playing knockout live shows and im
pressing jaded clubgoers and music managers alike. Their first independent
release, a 10-song CD called “Baypath Road,” caught the attention of Miami’s
Rich Ulloa of Y&T Records. Y&T has previously released CDs by the Maver-
icks and Mary Karlzen, both of whom are now signed to major labels. “They
really proved themselves to me live,” : i _— 1

says Ulloa. “I loved the CD, but the
live shows bring out so much of the
personality of the band. It's a young
group, but to have written and
produced all this material by the time
they got out of college is amazing.”
Aiming straight at the alternative/col-
lege market and radio, For Squirrels
plays high-energy pop rock with unu-
sual themes, many of them inspired
by American history studies. “Flag-
boy” is about the young boy who carried the flag into battle during the Civil
War. If he was killed, another would have to take his place. Other songs are
“Plymouth,” about the rock, and a state of mind, and “R.0.,” about family life.
Jangly guitars anchor most of the tunes, with a high-voltage rhythm section
and singer Jack Vigliatura’s earnest vocals chiming in. For Squirrels have al-
ready played dates with the Smithereens and Live. Y&T is releasing an EP
in late August called “Plymouth” that will be sent to all the CMJ-reporting sta-
tions in the U.S. From there, the band goes out on the “$5 a Day Tour” on
Aug. 24, which will take them up the East Coast to Massachusetts, then south
and west, ending in L.A. in mid-December. Contact Y&T Music at (305) 665-
3305. SANDRA SCHULMAN

FOR SQUIRRELS

ST. LOUIS: For the third straight year, the Boorays have landed a song on
the “Winners” compilation CD, from the Blueberry Hill Records’ songwriting
contest. “Hollow in the Middle,” which made the cut in the 8th Annual St. Louis
Music Contest in the alternative category, is also the title track on a new indie
full-length CD from the band, which has been together for four years. “You
Move Me Like A Slug” and “Too Bad”
won in previous contests, and the
band has released its catalog of songs
through Faye Records on two 7-inch
singles and a previous full-length CD,
“Pumpkin Pie Crustacean.” Although
the Boorays’ recorded work has won
its greatest acclaim from local music
crities, drummer/co-lead vocalist Bob
Kaemmerlen is quick to point out the
band’s strong European audience:
“Our latest fan mail came from Fin
land, and we charted on a radio sta-
tion in Slovenia.” Closer to home, the
Boorays have built a faithful club fol-
lowing around a rootsy, mid-Ameri-
can rock’n’roll style that’s focused on
strong pop melodies. The Boorays are scheduled to appear Sept. 8-10 at the
Mississippi River Music Festival here. Contact: 314-727-9290.

BRIAN Q. NEWCOMB

THE BOORAYS
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HOT PROSFECTS FOR THE HEATSEEKERS
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BY CARRIE

BEQRZILLO

BAY AREA HEAT: With a
success story already unfolding
in the San Francisco area,
Chrysalis/EMI is hoping to
spread the excitement for Rap-
pin’ 4-Tay’s debut, “Don’t
Fight The Feelin’,” nationwide.

The album originally was re-
leased on the rapper’s own la-
bel, Rag Top Records, in
March. Chrysalis/EMI will re-
release the album Sept. 6 with

| its original artwork and two  radio.”

They’re Back. New
Jersey's the Cucumbers are
back with their first album in
five years. “Where We Sleep
Tonight™ is due on Zero
Hour Aug. 30. “That Is That”
is the first offering for
college and modern rock
radio. The duo—Deena
Shoshkes and Jon Fried—
will tour the East Coast in
September and October.

new tracks.

Sources say Atlantic,
Hollywood Basie, Jive, and
Epic Street were also inter-
ested in the rapper.

“Don’t Fight The Feelin’”
moves from No. 3 to No. 2 this
week among Heatseeker titles
in the Pacific region. Accord-
ing to SoundScan, “Don’t

Fight The Feelin’” is the No.
1 R&B album in the San
Francisco area for the week
ending Aug. 7.

“We want to mirror what
Rag Top did originally to set
up the record,” says Gary
Beech, director of marketing
at EMI. “We will go to the
clubs and rap radio to estab-
lish a firm foothold, and build
the buzz back to [mainstream]

Top 40/rhythm KMEL San
Francisco started the ball roll-
ing on the title
track, which the la-

Lighter Shade Of Brown, l.aym In The Cur

Shooting Stars. SBK/EMI's
Superstar is gearing up for a
six-week national tour, set to
kick off in mid-September.
“Feels Like Forever,” from
the group’s self-titled debut,
is garnering airplay at
modern rock outlets WHFX
Washington, D.C., WREV/
KREV Minneapolis, and

WCBR Chicago.
REGIONAL HEATSEEKERS #1'S5
- NORTHEAST

MOUNTAIN |'

bel will release
commercially Aug.
29.

Beech says the
label is planning ra-
dio promotions cen-
tered on the second
single,  “Playaz

| Club* The plan iz

to host “Playaz

Club Nights” dur- i
ing key radio sta- —I
tions’ club nights.

MAIDEN Video
Voyage: Sub Pop is
hoping the expo-
sure of Sebadoh’s
first video will ex-
pand the band’s underground
following.

The band has released a
slew of 7-inch singles, EPs,
and full-length albums in its
six-year history, but has never
made a video.

The clip for “Skull,” the first
single off the band’s
“Bakesale,” due Tuesday (23),
has been accepted for MTV's
“120 Minutes.” The single is al-
ready receiving a warm re-
sponse at modern rock WFNX
Boston.

Bobbi Miller, national mar-

EAST NORTH CENTRAL
[ Adam Sandler, They're All Gonna Laugh At You |

WEST NORTH CENTRAL MIDDLE ATLANTIC

Adam Sandler, They're All Gonna l.augh At You

nal Records in Atlanta, Cactus
in Houston, and a still-to-be-
announced store in Minneapo-
lis, where modern rock
WREV/KREV (REV 105) is
supporting the band.

A nationwide headlining
tour will run from Sept. 18
through Oct. 23, when the
quartet heads to Europe for
six weeks. The second leg of
the U.S. tour will kick off in
January.

Sebadoh is included on a
Sub Pop sampler created in
conjunction with
the clothing
chain Urban
Outfitters. The
compilation,
which features
“Skull” along
with songs by
Sub Pop acts

tion. Customers

Martina McBride, The Way That | Am 0 Al Skratch, Creep Wit'Me Combustible
= — I Y 4 i ] . Edizon,

\ / SOUTu /:\TCLANTIC Sunny Day Real
Hootie & The Blowfish, Cracked Rear Vie: 4
o e = B e
= T ___[Il‘_\ f {/ Meat, and the
SOUTH CENTRAL Spinanes, is

Jeff Foxworthy, YouM:gwaeARedwckII part of a back-to-

school promo

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC SOUTH ATLANTIC
Big Mountain, Unity Jeff Foxworthy, You Might Be A Redneck...
Rappin’ 4-Tay, Don't Fight The Feelin' Selena, Amor Prohibido
Lighter Shade Of Brown, Layin' in The Cut Immature, Playtime Is Over
Weezer, Weezer Martina McBride, The Way That | Am
Martina McBride, The Way That | Am Melvin Riley, Ghetto Love
B-Tribe, Fiesta Fatal! Adam Sandler, They're All Gonna Laugh...
C-BO, Autopsy George Howard, Home Far Away
NOFX, Punk In Drublic Rachelle Ferrell, Racheile Ferrell
Loreena McKennitt, The Mask & Mirror La Mafia, vida
L7, Hungry For Stink B-Tribe, Fiesta Fatal!

COPNAOAWNS
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...
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it made sense to do a video.”
The label is planning in-
stores at such hip alternative
mom-and-pop retailers as Wa-
terloo in Austin, Texas, Crimi-

keting director at Sub Pop,
says, “I think this [song] is a
little more accessible, and they
just determined that they are
at a point in their career that

receive the CD
with a purchase
at Urban Qutfitters of $50-$75
(it varies from store to store).

THE MIGHTY Buffalo:
Slash/Reprise is embarking on
a “mainstream pop campaign
instead of a niche campaign”
for Grant Lee Buffalo’s new
album, “Mighty Joe Moon,”
due Sept. 20, according to
Warner Bros. product man-
ager Geoffrey Weiss.

“We're going for across-the-
board airplay,” he says. “Tri-
ple A was once just a blip on
the radar screen, but now it’s

jale,— §

a major force and a big part of
the plan.”

Modern rock KROQ Los
Angeles has already begun
playing the first single, “Mock-
ingbirds,” in regular rotation.
However, the label isn’t offi-
cially servicing the track to
modern rock and album alter-
native for another two weeks.

“We're planning on taking
this to album rock and [top 40]
later, and going for MTV more

Russia Rising. Chip
Davis’ American
Gramaphone release “To
Russia With Love”” moves
21-11 in the West North
Central region and debuts
at No. 19 in the Mountain
region among Heatseeker
titles this week. The
Mannheim Steamrolier
founder is on the road
through Sept. 3 with six
balalaika players.

seriously,” adds Weiss.

On the retail side, the label
plans cassette-sampler give-
aways with key retailers in the
top 20 markets.

The band is touring Europe
in September and October,
and the U.S. in November and
December.

Assistance provided by Silvio
Pietroluongo.
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R&B

ARTISTS & MUSIC

Warner Hopes White’s Set Will Do Right By Radio

B BY J.R. REYNOLDS

LOS ANGELES—Like most people,
Karyn White does her share of sec-
ond-guessing.

“On the first album, we recorded
what we thought was right for me,”
says the Warner Bros. artist, whose
1988 debut went to No. 1 on the Top
R&B Albums chart and was certified
platinum.

“With the second album, we
thought we knew what the public
wanted, so we recorded that,” White
adds. The results were disappointing.
“Ritual Of Love,” released in 1991,
stopped at No. 7 on the R&B chart
and only attained gold certification.

For her new album, “Make Him Do
Right,” which drops Sept. 27, White
went back to her original creative
method. “It’s back to trusting our
gut,” she says. “We recorded what we
felt was best, and didn’t play the
guessing game.”

White acknowledges that her previ-
ous release was unfocused, largely
because she was trying to second-
guess her audience. “I was in too

many places, because I was thinking
about the fans, radio—everyone but
what it was that I wanted,” she says.

White also agrees with Warner ex-
ecutives that image was a problem
with the second album. “Her image
this time will be more down to earth,”
says Carolyn Baker, VP of A&R de-
velopment for Warner/Reprise.
“You'll see a
much more com-
fortable-looking
Karyn. Last time,
her image was
diva-like, and
that’s not who she
is. Photographers
tend to want to
glamorize her be-
cause she's so
beautiful and sophisticated. But we
think this look is more honest and
right for her.”

As for content, White says the new
album “has mostly midtempo ballads,
with some tracks more up. Theme-
wise, the album is coming more from
a woman’s point of view.”

White co-produced seven songs

WHITE

TV Fame Spurs Norwood
15-Year-Old Readies Atlantic Debut

LOS ANGELES—With an established
base of fans garnered through her role
as Denesha on the TV sitcom “Thea,”
Atlantic vocalist Brandy Norwood
hopes to parlay her celebrity into al-
bum sales.

Though she’s only 15 years old and
this is her first album, Norwood has al-
ready performed on several television
programs, including ABC-TV’s
“Rhythm  And
Jam,” “The Peo-
ple’s Choice
Awards,” and
“Showtime At The
Apollo.”

Says Richard
Nash, Atlantic
senior VP of black
music, “We’'ll defi-
nitely be taking
advantage of Brandy’s TV presence, in
the form of celebrity appearances on
the talk show cireuit.”

“Brandy” features 14 tracks of ma-
ture-sounding melodies and vocals that
belie Norwood’s adolescence. Still, the
artist maintains that the lyrical themes
on the album are in line with her age.
“In my songs, I talk about being young,
puppy love, and friendships,” she says.

Listeners would never know from
the textured melodies and emotion-
packed vocals that Brandy is only a
teen-ager. “Her strength is her per-
sonality and talent,” says Nash. “She’ll
be a lot of fun, but at the same time she
has a maturity that will allow her to
participate in social commentary and
address appropriate issues—in her
music as well as on the street.”

The first single is the midtempo “I
Wanna Be Down.” It goes to radio Aug.
22 and follows at retail the next day.

“Once the single is out at radio, we'll
do showecases across the country and

NORWOOD

meet with radio to show how talented
and charismatic she is,” he says.

The marketing campaign began
with faxes and flyers going to retail
and press. Following that will be a
postcard mailing. An advertising
campaign targeting the musie indus-
try is under way, which will roll over
into a consumer campaign as the al-
bum’s Sept. 27 release date draws
nearer.

“She’ll be involved in a promotion to
go along with the Box’s own seasonal
push, called ‘94 Days Of Summer,’”
Nash says. “It’s a weeklong contest
that culminates in a grand-prize win-
ner escorting Brandy as she visits each
of the seven Six Flags amusement
parks across the country.”

The promotion has begun with ad-
vertising teasers running Aug. 17-24,
touting “Brandy’s Great Adventure.”
The actual contest will run from Aug.
24-Aug. 30, with 8-10 spots airing each
day.

Nash says the biggest challenge of
working the project will be keeping
comparisons with other young female
artists, such as Aaliyah, to a minimum.
“There’s room for both of them be-
cause they’re different,” he says. “Aal-
iyah has more of a street edge, and im-
age-wise she’s harder. Brandy is a little
more refined, with a sportier look.”

Another thing that will draw atten-
tion to Brandy is her commitment to
social causes. “I'm very community ori-
ented,” she says. “I'm an ambassador
for the Sabriya House, and visit ill chil-
dren in hospitals. I also help out with
the Brotherhood Crusade. I may be
young, but I can already see that you
only get out of life what you put in, and
music and TV aren’t everything.”

JR. REYNOLDS

and wrote a lot of the material for
“Make Him Do Right.” Joining White
in production duties were Jimmy Jam
& Terry Lewis and Babyface.

The first single from “Make Him
Do Right” is the rhythmically sedue-
tive “Hungah For Your Love.” White
says the song is a good re-introdue-
tion to the public. “It sounds like me
and is dance oriented, sensuous, and
deals with male/female relation-
ships.”

According to Hank Spann, VP of
black music promotion for Warner
Bros., “Hungah” is being released in
two phases. On Aug. 17, a 12-inch vi-
nyl version was sent to radio and
clubs. The same day, a video was ser-
vieed to the Box, MTV, BET, and ap-
propriate local outlets. On Wednes-
day (24), radio and clubs will get the
official CD single.

“Hungah” will be worked at main-
stream and adult R&B stations, along

with top 40/rhythm-crossover and
dance-formatted outlets. Says Spann,
“Follow-up singles will bring in main-
stream AC [airplay] when the more
traditional ballads begin dropping.”

Of the decision to go with a more
danceable tune as White's debut sin-
gle, Spann points to radio’s overall
demographics during this time of the
year. “Karyn is a ballad singer, but
she wanted to put out an uptempo sin-
gle because of the summer, while kids
are still out of school and listening
more to the radio,” he says.

Warner's Baker says the label will
take advantage of the information su-
perhighway to market the album,
with selected tracks becoming part of
a new release preview program on
America Online and CompuServe.

In addition, says Baker, “We’ll be
offering a focus track, ‘I'm Your
Woman,’ on Sept. 27, after the release
of the first single, but before the re-

lease of the album.”

Baker says White also will be in-
volved with a special “Hungah Day”
promotion.

“Karyn has always been interested
in the welfare of children,” says
Baker. “Doing this Hungah Day pro-
motion through radio across the coun-
try is important to her.”

On Sept. 23, the public will be invi-
ted to donate food and other goods to
retail and radio. The items will be dis-
tributed to the needy, especially fami-
lies with children.

Baker says the marketing strategy
will include a major retail campaign
featuring contests and giveaways, lis-
tening booths, product displays, and
visits by the artist. “Karyn will have
to do a lot of promo touring, espe-
cially to retail,” says Baker.

A concert tour is being planned, but
Baker says it probably won't kick off
until late in the year, or in early '95.

Portrait Knows What Truly ‘Matters’;
Ichiban Set To Bring Back Soul Classics

PAINTING A NEW MUSICAL HORIZON: Fans of
Capitol recording act Portrait may have to wait until next
year for the group’s sophomore album, “All That Mat-
ters.” That’s a dang shame, too, because the set has the
potential to steer R&B toward a kinder and gentler des-
tiny. In the process, it could also catapult the quartet into
the upper echelons of stardom.

In an era when the G-funk vibe and overdone, multi-
layered harmonies rule, Portrait comes with beautifully
simple melodies and straight-ahead vocal mixing that ren-
der a sort of nouveau-styling. The concept is not new; it's
based on melodic strue-
tured components of the 1 |

g?lfrls;mtﬂailsg-\;n;s;lnsg t}:)?' rm
zvea;l‘:nabe retro-trendset- R_h_m,
and the
Blues -

Portrait manager Herb
Trawick, who co-execu-
tive-produced “All That
Matters” with Capitol
A&R staffer Matt Robin-
son, mentions '70s groups
such as Kool & the Gang
and even the Bee Gees as
inspirations for Portrait’s
"90s-cool sound.

“Portrait has a mixture of sounds,” Trawick says.
“They come from street-based music like hip-hop, but also
are very melody-driven, like the great groups of the "70s.”

Trawick says he and Portrait were able to convince the
new management regime at Capitol to give the group the
space and creativity it needed to take its sound in a new
direction, and to the hoped-for next level of its career.
Portrait wrote and produced the entire album by itself,
a rarity among R&B groups these days.

The folk/pop trend that seems to be growing in R&B

(Billboard, Aug. 6) is present on “All That Matters” in the
form of Portrait’s acoustic remake of the Bee Gees’ hit
“How Deep Is Your Love."”

Though the album’s release date is in limbo, the cool-
breeze first single, “I Can Call,” ships in early October.

'CHIN’ FOR MORE CLASSIC R&B? Soul Classics is a
new Ichiban-distributed label created as an outlet to re-
issue noteworthy, if not popularly acclaimed, '60s and "70s
R&B records. The imprint is headed by Ichiban president
John Abbey, and debuts Tuesday (23) with individually

by J. R. Reynolds

released CDs by Patti LaBelle & the Blue Belles, Doris
Troy, Jackie Moore, and Margie Joseph.

Abbey says none of the material released in the Soul
Classics series has been issued on CD.

“Over The Rainbow: The Atlantic Years” by LaBelle &
the Blue Belles is a collection of 20 tracks compiled from
the act’s first and second Atlantic albums, and recorded
between 1965 and 1966.

“Just One Look: The Best Of Doris Troy” contains all
21 songs Troy released on Atlantic. Seven of those tracks
have either never appeared on an album, or were never
released in the U.S. All of
the songs were originally
recorded in 1963.

“Precious, Precious:
The Best Of Jackie
Moore” contains all the
tracks from Moore's mid-
'70s album, released on
Atlantic, plus singles and
B-sides not featured on
that album.

“The Best Of Margie Jo-
seph: The Atlantic Years”
is a 14-track compilation
that includes all of Jo-
seph’s charted singles on Atlantic and Cotillion Records.

Says Abbey, “All my life I've been into R&B, and there
are a lot of artists who came out with material in the '60s
and '70s that’s not available anymore."”

Warner Special Products licensed the first four albums
on behalf of Atlantic, with the blessing of Rhino Records,
which has been responsible for reissuing material from
the Atlantic catalog over the last three years.

This is the first time Atlantic has opened its vaults to
a label other than Rhino, according to Abbey, who says
the timing was right to start up Soul Classics because of
renewed interest in R&B music from the '60s and "70s.

The label is not aiming its product at the mainstream
consumer. Rather, it is positioning the titles with the col-
lector in mind. “We want it to sell, but we're looking more
for records that are of a nostalgie or historie significance,”
Abbey says.

Each CD will be midline priced.

The second batch of Soul Classics will feature compila-
tions from the Sweet Inspirations, Barbara Lynn, and
Billy Vera & Judy Clay. No release date was announced.
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YOU BRING ME JOY: There’s no point in beating around the bush; by now
you all know there are some artists I just love. Anita Baker is one of them.
She looks terrific, and when I saw her last week she was havin’ a ball, meeting
new people and greeting old friends. And now my sista has a new song, “Body
& Soul” (Elektra), which debuts on the Hot R&B Singles chart at No. 18.
R&B radio’s not taking any chances, giving this one great spins: It enters the
Hot R&B Airplay chart at No. 7. In its first week on the airwaves, the song
gets No. 1 exposure at WYLD-FM New Orleans. It has top five airplay at 12
other monitored stations, including KJIMS Memphis, WFXE Columbus, Ga.,
KJLH Los Angeles, WQQK Nashville, and WMXD Detroit. The album has
been played at listening parties, but it is impossible to get a copy. Who knows—
maybe the new chairwoman at Elektra, Sylvia Rhone, will allow faithful col-
umnists to have a copy. But then again, maybe she won’t. All my best to you,
Anital

NEW DAY: The top of the singles chart is sportin’ lots of new music by other
favorite artists, including some new ones. At No. 1, Boyz II Men holds with
“I’ll Make Love To You” (Motown), and it moves easily 5-1 on the radio-only
chart. R. Kelly continues his magic as a writer/producer as “Stroke You Up”
by Changing Faces (Big Beat) lines up at No. 2. It gets much love at radio,
with 12 No. 1 rankings, including WJMI Jackson, Miss., KIPR Little Rock,
Ark., and WOWI Norfolk, Va. New in the top 10 is “Never Lie” by Immature
(MCA), which is No. 1 at three outlets: KJMZ Dallas, WXYV Baltimore, and
WFXE Columbus, Ga. “Letitgo” by Prince (Warner Bros.) earns this week’s
airplay award, racking up an increase of 63% in radio points. It zips 54-23.

RAPUNZEL, RED, SNOW, AND CINDERELLA were all childhood friends
of mine. The stories of magic and fairy godmothers served to paint a bright
and hopeful picture of what life could be like—maybe for someone else, but
an optimistic picture nevertheless. Many of today’s young women feel that chil
dren should not be fed stories of shining white knights and happy endings,
because so often the world just doesn’t turn out that way. Maybe fairy tales
would have been better for me had they included more realistic story lines.
What those stories offered was an example of happiness and hope for a better
life.

In last Sunday’s New York Times, Touré, a writer of hip-hop culture,
compared the content of East Coast versus West Coast rap. He makes the
point that Los Angeles rappers rely on what they rap about, usually gangster-
ism. On the East Coast, what is important is the artist’s “ability to create
rhythm with words, what they call flow.” Touré traces the differences in the
two styles back to the original intention of hip-hop in each city, stating that
many of the L.A. rappers used hip-hop to embrace the drug culture, while art-
ists in New York used hip-hop to get away from it. Touré’s analysis defeats
those who justify gangsterism as a slice of life that deserves exposure.

We have choices. We can envision the world at its meanest levels, or we can
choose to infuse our dreams with visions of hope. The source of all thought
transcends the physical realm. In other words, you can become what you think.
My world was shaped by fairy tales, biographies of African-Americans, Ebony,
National Geographic, Motown, and Ed Sullivan. Reality will adjust your
dreams, but the quality of your dreams and hopes determines what you strive
for, and ultimately where you end up.

— —
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BUBBLING UNDER

£ E|3 ALK
R 2|2 |2
2|5 |8 | e 2|5 || rmee
& | S| 2 | ARTIST (LABEU/DISTRIBUTING LABEL) Z | S| | ARTIST (LABEL/DISTRIBUTING LABEL)
1 |14] 3 | /'S YOUR BIRTHDAY 14| —|1 EVERYBODY'S GOT SUMMER
LUKE (LUKE) ATLANTIC STARR (ARISTA)
18| 2 | THE CHOICE IS YOURS 152113 NOBODY RIDES FOR FREE
EMAGE (MERCURY) BIGGY SMALLZ (LIFE/BELLMARK)
3ls5|2| nTHERYS 16— | 1 | XN YouR sEx
BIG DADDY KANE (MCA) EX-GIRLFRIEND (REPRISE)
4 || 1 | ™oN MY KNEES 17117 | 15 | PROPS OVER HERE
JONATHAN BUTLER (MERCURY) THE BEATNUTS (VIOLATOR/RELATIVITY)
5115 WRONG SIDE OF DA TRACKS 18|92 LIVE EVIL
ARTIFACTS (BIG BEAT/ATLANTIC) FLATLINERZ (DEF JAM/RAL/ISLAND)
6135 |oNPoINT 1911 5 | winnine ova You
HOUSE OF PAIN (TOMMY BOY) MARGI COLEMAN (PRIORITY)
7| 8 | 4 | CAUGHT IN THE MIDDLE 20106 STRESS
JULIET ROBERTS (REPRISE) ORGANIZED KONFUSION (HOLLYWOOD)
8 (13| 4 BLACK SUPERMAN 21| — | 3 | FOREVER LOVE
ABOVE THE LAW (RUTHLESS/RELATIVITY) BOBBY WOMACK (CONTINUUM)
9 |_| | | oistorTiON 10 STATIC 22| —| 1 | 6ET LoosE
THE ROOTS (DGC/GEFFEN) TROOP (BUST IT)
10(22| 2| NO DISTURB SIGN 23|16 | 6 | MONEY IS EVERYTHING
BERES HAMMOND {ELEKTRA} DOMINO (OUTBURST/RAL/COLUMBIA)
11| 24| 3 | LUV ME DOWN SLOWLY 24| 15| 9 | WHY GOODBYE
‘NITA WHITAKER (BLACK LION/SIN-DROME} PEABO BRYSON (COLUMBIA)
12| 7| 4 | cHECK THE viBE 25| 4 | 12 | LATE NITE CREEP (BOOTY cALL)
DRED SCOTT (TUFF BREAK/AGM) MC BREED {WRAP/ICHIBAN)
13| —| 1| PARTY o cric streETERIC) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.
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PERCY SLEDGE

(Continued from page 12)

“He had seen different American la-
bels, and no one seemed very excited
[by Sledge]. It was before this new
R&B wave. He asked me if I was inter-
ested, and I immediately said yes. It
happened very easily.”

Sky Ranch has specialized in blues,
R&B, and American music since it was
formed by Lebras in 1986. Among its
previous releases are albums by Willy
DeVille and Chicago blues singer
Marva Wright. Davis has worked with
Lucinda Williams and Jackie Lomax.

Sledge, known internationally for
his 1966 hit “When A Man Loves A
Woman,” eventually signed a three-al-
bum deal with Sky Ranch, according
to Lebras.

“Blue Night” includes material by
Barry and Robin Gibb of the Bee Gees
(“Your Love Will Save The World");
by George Green, co-writer of many of
John Mellencamp’s songs (“The Grand
Boulevard,” written with Carla Olson);
and by Swedish rocker Mikael Rick-
fors, onetime lead singer of the Hol-
lies. Rickfors, who wrote the album’s
title track, also duets with Sledge on
a cover of the Temptations’ “I Wish It
Would Rain.” Other tracks include
Otis Redding’s “I've Got Dreams To
Remember” and Fats Domino’s “Go-
ing Home Tomorrow.”

Lebras says the album mixes vin-
tage and contemporary sounds, and
was designed to avoid resembling
“When A Man Loves A Woman” in “a
sort of fashionable 1994 version.” He
adds, “We have tried to respect as
much as possible what [Sledge] stands
for and who he is. I don’t see the point
of having a ‘modern’ sound for the
sake of sounding modern. We have

recorded a solid album, with top musi-

cians and top engineers, in one of
L.A’s best studios, to get the best rec-
ord.”

It was, Lebras notes, the first time
that Sledge had recorded in Los
Angeles, “and the first time he had
ever played with Steve Cropper. The
mood in the studio was great, and you
can hear it on the record.”

The Sky Ranch chief says that all
the artistic, financial, marketing, and
promotion aspects of the album are be-
ing worked out from his Paris head-
quarters, in collaboration with Virgin.
An eight-minute video showing Sledge
with guests and musicians was ree-
orded in the studio.

“Blue Night” was presented to Vir-
gin Records staff worldwide at its re-
cent international convention in
Greece. The first single has not yet
been picked, but Lebras says it will be
either a ballad, “You Got Away With
Your Love,” or the more upbeat “Love
Come Knocking.”

Louisiana-based Sledge will visit
Europe to promote the album in Sep-
tember and October, and Lebras plans
to organize a series of concerts for him
by year’s end in the U.K., France, Hol-
land, Germany, Italy, and Sweden.

Wexler’s liner notes were part of
Lebras’ effort to put Sledge back in
the limelight. It was Wexler who
heard and arranged for the 1966 re-
lease by Atlantic Records of “When A
Man Loves A Woman,” after producer
Quin Ivy sent him a tape.

“When Jerry got a first DAT copy
[of “Blue Night”] fresh from the stu-
dio, he says he listened to it and then
phoned [Warner Bros. chairman] Mo
Ostin to-tell him it was ‘an album like
in the good ol’ days,’ ” Lebras says.
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12 P 7 s S OOL sisaaal Sses) e X 5 64 | 60 | 49 | 44 | SALT-N-PEPA A? NEXT PLATEAU/LONDON 828392*/ISLAND (10.98/16.98) VERY NECESSARY 6
(13)] 15 | 18 | 11 | 69 BOYZ RIPT6901 (898/15.98) NINETEEN NINETY QUAD | 13 :: 22 2; 394 X:‘:I(B):z'::l::lss;:?QM:;IOSIZ;?'QMG‘%) THEOBL|[(); Ziz(:z; jg
1 L 12 SN R. KELLY AVE 41527 (10.98/15.98) e ! 67 | 55 | 50 | 29 | CE CE PENISTON A&M 0138 (10.98/15.98) THOUGHT ‘YA KNEW | 20
15 ) : B PATTI LABELCE wea 10670110.0815,28) SENS ! 68 69 58 12 | AHMAD GIANT 24548+/WARNER BROS. (10.98/15.98) AHMAD | 48
16 | 16 115 SRl AARON HALL @ 5iLas 10810MCA (5.9515.58) JHE RO ] 69 | 58 | 54 | 3 | LIGHTER SHADE OF BROWN MERCURY 522479 (10.98 EQ/15.98) LAYIN' IN THE CUT | 54
17 | 14 | 13 | 4 | JAMIE FOXX FOx 66436 (9.98/15.98) PEEPTHIS | 12 20 | 71 | 62 | o | FUGEES (TRANZLATOR CREW) BLUNTED ON REALTY | 82
18 1 19 | 17 | 57 | TONI BRAXTON A* LAFACE 2-6007/ARISTA (9.98/15.98) TONI BRAXTON | 1 RUFFHOUSE S74623/COLUMBIA (3,98 EQ/15.28)
19 18 16 5 ABOVE THE LAW RUTHLESS 5524*/RELATIVITY (9.98/16.98) UNCLE SAM'S CURSE 15 1 59 | 56 24 | HAMMER @ GIANT 24545 WARNER BROS. (10.98/16.98) THE FUNKY HEADHUNTER 2
20 | 21 | 25 | 35 | PATRA €Pic 53763 (9.98 EQ/15.98) QUEEN OF THE PACK | 15 72| 63 | 67 | 10 | BORN JAMERICANS ioac©.9815.98) KIDS FROM FOREIGN | 36
21 17 14 | 21 | SOUNDTRACK A DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1 13 | 6l 60 | 91 | SOUNDTRACK A" ARISTA 18699* (10.98/15.98) THE BODYGUARD 1
22 20 21 42 | TEVIN CAMPBELL A GWEST 45388/WARNER BROS. (10.98/16.98) 'M READY 3 NEW ) 1 ¥£§18H2§Tﬁr§1;gslzt?/cwﬁm(7.98/11.98) SLOW JAM THE TIMELESS COLLECTION VOLUME 2 74
23 | 22| B3 | 7 | TAKE 6 REPRISE 45497/WARNER BROS (10.99/15.98) JOINTHE BAND | 17 (75)] NEWP | | | THE ISLEY BROTHERS LEGACY 57860/EPIC (7.98 EQ/11.98) BEAUTIFUL BALLADS | 75
24 | 24 | 28 | 52 | BABYFACE A EPIC 53558 (10.98 EQ/16.98) FORTHECOOLINYOU | 2 76 | 50 | 45 | 7 | NICE & SMOOTH RaL 523336*/ISLAND (9.98/15.98) JEWEL OF THENILE | 13
@ 29 34 81 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) BB RACHELLE FERRELL | 25 n 72 72 46 | E-40 SICKWID' (T 41537/JIVE (8.98/11.98) THE MAIL MAN 13
26 | 25 | 24 | 38 | SNOOP DOGGY DOGG A‘ DEATH ROW/INTERSCOPE 92279°/AG (10.98/15.98) __ DOGGY STYLE | 1 78 | 70 | 69 | 11 | VARIOUS ARTISTS THUMP 4020 (10.98/15.98) OLD SCHOOL VOLUME 11 | 35
% % * PACESETTER* % % 79 | 67 | 63 | 22 | ANGELA WINBUSH ELEKTRA 61591 (10.98/15.98) ANGELA WINBUSH | 11
45 | — 2 | IMMATURE MCA 11068 (9.98/15.98) PLAYTYME IS OVER | 27 (80)| NEWD 1 C-BO AwOL 7196 (8.98/11.98) AUTOPSY | 80
@ 32 | — 2 | GEORGE HOWARD GRP 9780 (9.98/15.98) A HOME FAR AWAY | 28 @ 97 | 73 9 | ARRESTED DEVELOPMENT CHRYSALIS 29274*/EMi (10.98/16.98) ZINGALAMADUNI | 20
29 [ 271 20 7 | HOUSE OF PAIN Tomumy BOY 1089* (11.98/15.98) SAME AS IT EVER WAS | 12 82 | 65 [ 71 | 54 | WILL DOWNING MERCURY 518086 (9.98 E/13.98) LOVE'S THE PLACE TOBE | 24
30 | 26 | 27 [ 11 | EIGHTBALL & MJG suave 40002 (9.98/15.98) ON THE OUTSIDE LOOKING IN | 11 SSHT W ([ V2 S GERELOJNCERIGHI s aniictooson sGlivos o) IO | M &
A 2| % s MELVIN RILEY MCA 11016 (2.98/15.98) GHETTO LOVE | 23 84 | 5| 10 8 SHANICE MOTOWN 0302* (9.98/13.98) 21..WAYS TOGROW | 46
2 52 18 | ALL4-ONE & BLZZATLANTIC 82585/AG (10.96115.98) ALLAONE | 12 85 | 81 78 | 42 | ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9
e T TR ) K s 86 | 76 | 80 | 40 | A TRIBE CALLED QUEST @ JIVE 42197* (10.98/15.98) MIDNIGHT MARAUDERS 1
RE-ENTRY 20 | VARIOUS ARTISTS A MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 15
) 30 — 2 I A SKRATEN MERCURY o 2001 D5 B 51 CREGTHE L)) 2 88 79 [ 66 12 | AL JARREAU REPRISE 45422/WARNER BROS. (10.98/15.98) TENDERNESS | 25
35 34 30 25 | ARETHA FRANKLIN ARiSTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) 23 o % THE BRAND NEW HEAVIES SR p— =
36 | 39 37 11 | BEASTIE BOYS CAPITOL 28599* (10.98/15.98) 1LL COMMUNICATION 2 DELICIOUS VINYUEASTWEST 92319/AG (10.98/15.98)
37 | 35 | 38 | 17 | NAS COLUMBIA 57684* (2.98 EQ/15.98) LLMATIC | 2 90 | 74 [ 64 | 8 | THE BEATNUTS VIOLATOR }179°/RELATIVITY (9.98/16.98) THE BEATNUTS | 28
98 | 33 | 32 | 65 | JANET JACKSON A vIRGIN 87825 (10.98/16.98) JANET. 1 (@ 95 | 91 48 | EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN’ QUT HARD | 40
39 | 38 | 35 | 13 | NORMAN BROWN MOJAZZ 0301/MOTOWN (9.98/13.98) AFTER THE STORM | 21 92 | 86 | 83 | 44 | BLACK MOON WRECK 2002/NERVOUS (9.98:15.98) ENTA DA STAGE | 33
40 | 36 33 10 | MC BREED WRAP 8133/CHIBAN (9.98/17.98) FUNKAFIED 9 @) 98 89 42 | TOO SHORT @ JIVE 41526* (10.98/15.98) GET IN WHERE YOU FIT IN 1
94 78 81 8/ DR. DRE A’ DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/16.98) THE CHRONIC 1
4 | 41| 40 | 5‘3?»'?353&?&%’??55 AFRICA TO AMERICA: THE JOURNEY OF THEDRUM | 13 95 | 99 | 100 | 9 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 82
NEWD | | | BOOGIEMONSTERS spgg FIDERS OF THE STORM: THE UNDERWATER ALBUM | 42 96 | 87 | 79 | 11 | LALAH HATHAWAY VIRGIN 39542 (3.98/15.98) AMOMENT | 40
43 | 40 l 39 | 50 | MARIAH CAREY A7 COLUMBIA 53205+ (10.98 EQ/16.98) MUSIC BOX 1 (%) iOE ENT::: l‘; ;T:?(C%S;mp;:s@sgmm (5815351 TREATFU ety ?Z
NEW D) 1 | C+C MUSIC FACTORY coLumBiA 66160 (10.98 EQ/16.98) ANYTHING GOES! | 44 m 84- 7o IR Swy  ror seror- (:::;ZE;;;VE LB FROM T:i:;t;:g?:; 9
4546 | & gyﬁgég‘g/r&ﬂges./lsss) RS VORI GREEIERIAEERS) : 100 | 94 | 84 6 | GIL SCOTT-HERON TvT 4310* (9.98/15.98) SPIRITS | 84

() Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG fabels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivaient prices, which are projected from whoiesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. ©1994, Billboard/BP1 Communications, and SoundScan, Inc.

GATT BILL WOULD UP PROTECTION FOR COPYRIGHT HOLDERS

(Continued from page 10)

imagine, there are vastly more U.S.
works currently unprotected in for-
eign markets than foreign ones
here, and the economic conse-
quences of taking this action are
dramatically in favor of U.S. indus-
tries. This is particularly true in the
case of sound recordings.”

According to Berman, U.S. sound
recordings are unprotected in 70
countries, many of which are “tran-
sition” countries that were once So-
viet bloc nations.

“The United States must make it

clear that the obligation to protect
works still protected in the country
of origin admits no exceptions,”
Berman said. “Failure to take this
action could result in the inability to
achieve protection for U.S. sound
recordings created up until the year
2000.”

TRIPS obligations would be ef-
fective for industrialized nations in
January 1996; less developed na-
tions, or those with economies in
transition, will be required to meet
TRIPS obligations beginning in

2000. More than 100 nations have
agreed to participate in GATT.

Bootleg recordings of U.S. per-
formers have always been an irri-
tant to the industry, but Berman ex-
plained that with increased record-
ing and cover art sophistication and
the advent of CDs, “you won’t be-
lieve what they can do, to the point
that customs officials can’t tell the
difference” between legitimate re-
cordings and bootlegs.

Berman added, “TRIPS repre-
sents the first international treaty

to which the United States is a party
that secures a performer’s ability to
prevent bootlegging,” and passage
“will give us the effective means of
curtailing an illicit trade currently
generating about $1 billion annual-
ly.'!
The RIAA says that the sophisti-
cated bootleggers manufacture
their bogus CDs in Germany and It-
aly.

Earlier this year, the GATT/
TRIPS Agreement failed to secure
two other major objectives of the

U.S. and its copyright industries:
national treatment, which means
that a nation must accord a foreign
copyright holder the same level of
protection that it accords its domes-
tic rights holders; and market ac-
cess, which would give businesses
the opportunity for fair trade with
other nations.

However, GATT/TRIPS will estab-
lish a world trade body that can
threaten and bring sanctions against
signees that fail to make good on the
retroactivity and bootleg provisions.
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Tercer Mundo Wins Clinton C’right Ruling

A federal judge in New York, re-
viewing conflicting ownership claims
by two firms, has found that L.A.-
based Tercer Mundo Inc. controls the
copyrights to songs on four Funkadelic
albums penned by the group’s leader,
George Clinton.

L.A.-based Priority Records filed a
complaint in a U.S. District Court in
New York last January, seeking to de-
termine whether Tercer Mundo or
Bridgeport Music Inc. in Southfield,
Mich., was entitled to royalties from
songs on the Funkadelic albums, which
were released by Warner Bros. in the
late *70s and reissued by Priority last
year (Billboard, May 21).

Bridgeport had claimed that it ob-
tained rights to the material from Clin-
ton via assignments in 1982 and 1983.
But Tercer Mundo’s attorneys alleged
that Bridgeport had obtained the

rights “by way of a forgery,” and said
that Tercer held assignments from
Clinton signed in 1981 and 1992.

In an order issued July 19, U.S. Dis-
trict Court Judge Lawrence M.
McKenna granted a summary judg-
ment, in Tercer Mundo’s favor, and si-
multaneously denied a judgment
sought by Bridgeport.

In his published order, McKenna
noted that “Clinton did not sign the
document that Bridgeport filed [with
the U.S. Copyright Office]. Instead, he
signed an earlier agreement that Brid-
geport substantially altered into the
‘agreement’ it ultimately filed.”

Bridgeport claimed it held power of
attorney for Clinton that authorized al-
tering the assignment documents, but
MecKenna said he took “a dim view of
Bridgeport’s apparent assertion that,
vested with a power of attorney, a

party may with impunity retroactively
construe in its favor the meaning of a
document placed in its custody.”

Priority’s attorney, James Daniels,
says McKenna's decision “tells Priority
that Tercer is the one to pay.” Priority
has continued to deposit the disputed
royalties in the District Court registry
for future distribution.

A final judgment requiring Priority
to pay Tercer Mundo has yet to be
issued. A hearing on details of the
judgment is pending. “[The judgment]
would also nullify all of Bridgeport’s li-
censes, because it licensed this musie
out to a lot of people,” Daniels says.

Joe Della Maria, an attorney for
Bridgeport, says that the company will
file for an appeal in the 2nd Circuit
Court of Appeals if Judge McKenna
refuses to reconsider his decision.
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CrLEBRATING 100 YEARS OF UNPARALLELED COVERAGE.

Billboard’s 100th Anniversary Issue
From carnivals and circuses, the rise of vaudeville, and the

invention of the player piano, nickelodeon and jukebox, to the creation of the
phonograph, radio, television and CD player, Billboard’s anniversary issue
charts the history of the music industry, as well as Billboard’s evolution from
1894 to the present. All the eras of music will be examined and celebrated, from
early jazz, to the rise of rock and roll, to rap and world music, and every
sub-genre in between inside our 200 + page centennial edition.

The most absorbing social history of entertainment ever put between two
covers, it is a collector’s item and truly a once-in-a-century event.

Make sure you have issues for everyone in your organization! *
¢ SPECIAL DISCOUNT BULK OFFER ¢

¢ ORDER 5 OR MORE ISSUES @ $7.00/ EACH AND SAVE NEARLY $2 OFF THE $8.95 COVER PRICE ¢
RESERVE YOUR ISSUES NOW! e
» ISSUE DATE: NOVEMBER 1, 1994 ¢

BILLBOARD 100TH ANNIVERSARY ISSUE COUPON

CHRIS MORRIS
I d ®

r

i New York, NY 10036

(Pre-payment required - U.S. funds only)
i Send check or money order to Adam Waldman, Billboard, 1515 Broadway, 14th fl,,

i Enclosed is $ for # of issues. Phone ( )

i Charge to: ___ American express ____ Visa ____ Mastercard

| Card# Exp. Date:
Signature (Required)

Name

Shipment will be in November, 1994. You will receive pre-payment confirmation by
mail. Coupon is only for orders of 5 copies or more.

i Company /Title
i Address__

DB1002

1 City_

|

L e e e e —————————— e o e e

. “Note: All active Billhoard subscribers on our anniversary date of 11/1/94 will automatically receive one copy of the anniversary issue.

Billboards

FOR WEEK ENDING AUGUST 27, 1994

Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

- g - COLLECTED, COMPILED, AND PROVIDED BY SoundScan
w5l =S| X w%
eu| b Sol g1 TITLE 1l ARTIST
rj—: h;J :( l; o 2 z (3): LABEL & NUMBER/DISTRIBUTING LABEL I IIII
* &% NO. 1 % x %
1 1 1 13 FUNKDAFIED & & DA BRAT
{C) (T) SO SO DEF/CHAOS 77523/COLUMBIA 11 weeks at No. 1
2 | 2 | 2 | 13| TOOTSEEROLL 69 BOYZ
(C} (M) (T) (X} RIP-IT 6911
* % * GREATEST GAINERX k %
(3)| 5 | 9 | 3 | FLAVAINYAEAR @ CRAIG MACK
_(-C)ﬂ)) (M) (T) BAD BOY 7-3001/ARISTA
4| 3|5 | s | THISDY & WARREN G
(C) (M) (T) (X} VIOLATOR/RAL 853 236/ISLAND
5 | 4 | 3 | 17 | FANTASTIC VOYAGE &  COOLIO
{C) (M) (T) (X} TOMMY BQY 617
JUICY/UNBELIEVABLE # THE NOTORIOUS B.1.G.
@ NEw > 1 {C) {D) (M) (T) BAD BOY 7-9C04/ARISTA
7 | 6 | 4 | 17 | BACKIN THE DAY & AHMAD
{C) (M) (T) {X) GIANT/REPRISE 18217/WARNER BROS.
s | 7| 6 | 1 | FUNKyY-2-C & THE PUPPIES
{C) (M) (T} (X) CHAOS 77461/COLUMBIA
(D] s | 10| 5 | BOPGUN (ONE NATION) # ICE CUBE
(M) (T) (X) PRIORITY 53161*
15 | 20 | 4 | ROMANTIC CALL & PATRA FEATURING YO-YO
(C) (M) (T) EPIC 716-24_
ul sl s | 7 |GVEITUP @ PUBLIC ENEMY
] (C) (M) (T) (X) DEF JAM/RAL 853 316/ISLAND
121 10| 171 3 | AFROPUFFS © THE LADY OF RAGE

(C) DEATH ROW/INTERSCOPE 98233/AG

SOUTHERNPLAYALISTICADILLACMUZIK
(C) (D) (M) (T) LAFACE 2-4070/ARISTA

@ OUTKAST

NAPPY HEADS & FUGEES (TRANZLATOR CREW)
(C) (M) (T) RUFFHOUSE 77643/COLUMBIA

NUTTIN' BUT LOVE
(C) UPTOWN 54865/MCA

& HEAVY D & THE BOYZ

TAKE IT EASY
(M) (T} WEEDED 20094 */NERVOUS

& MAD LION

WHERE MY HOMIEZ?
(C) (W) {T) MERCURY 858 462

@ iLL AL SKRATCH

ACTION & TERROR FABULOUS FEAT. NADINE SUTHERLAND
(C) (D) (M) (T) EASTWEST 98260/AG

REGULATE A
(C) DEATH ROW/INTERSCOPE 98280/AG

© WARREN G & NATE DOGG

BLACK HAND SIDE
(C) (T) (X) MOTOWN 2249

& QUEEN LATIFAH

DIARY OF A MADMAN
(C) (T) GEE STREET 854 062/ISLAND

& GRAVEDIGGAZ

PUMP ¢ VOLUME 10
(C) (M) (T) IMMORTAL 62844/RCA

29 [ 28 | 26 | 15

@| 22 | # | 4 | RECOGNIZED THRESHOLDS OF.. & BOOGIEMONSTERS
(C) PENDULUM 58184/EMI
29 | _ | 2 | THUGGISH RUGGISH BONE & BONE THUGS N HARMONY
(C) (1) RUTHLESS 5527/RELATIVITY
@] a | — | 2 | succi DaNcE LIvE SAM THE BEAST
(M) (T) SIREN 109*
29 | 31 | 10 | CAN IT BEALL SO SIMPLE & WU-TANG CLAN
(C) (M (X) LOUD 62891/RCA
27 | 26 | 36 | 5 | WRONG SIDE OF DA TRACKS © ARTIFACTS
(C) {M) (T) BIG BEAT/ATLANTIC 98285/AG o
WORKER MAN ® PATRA
B 3 19 A (C) (M) (M EPIC 77289
CROOKLYN & THE CROOKLYN DODGERS

(C) (T) 40 ACRES AND A MULE 54837/MCA

| 27|29 5

NO GUNS, NO MURDER
(M) (T) (X) VP 5399*

¢ RAYVON

GD| 8| — | 2

IN THE PJ'S
(C) (1) MCA 54884

BIG DADDY KANE

3| 37 (371

CAPTAIN SAVE A HOE & E-40
2 % 21 14 {C) (T) SICK WID' 1T 42230/1IVE

WARRIOR’S DRUM & KING JUST
33 30 a 16 {C) (T) BLACK FIST 27491/SELECT STREET

PUMPS AND A BUMP @ & HAMMER
34 % 30 & {C) (D) (T} (X) GIANT/REPRISE 18218/WARNER BROS.
35 34 25 39 DUNKIE BUTT (PLEASE PLEASE PLEASE) @ ¢ 12 GAUGE

= (©) (T) (X) STREET LIFE 75373/SCOTTI BROS

THE WORLD IS YOURS & NAS
3 2 3 11 (C) (T) COLUMBIA 77514

DON'T STOP & HAMMER
i 4 3 7 (C) (M) (T) (X} GIANT 18136/REPRISE

OH MY GOD & A TRIBE CALLED QUEST

(C) () (X} JIVE 42212

39 | 33| 28 9

OLD TO THE NEW
(C) (T) RAL 853 238/ISLAND

& NICE & SMOOTH

40 | 43 | 42 4

ON POINT
(M) (T) {X) TOMMY BOY 623*

© HOUSE OF PAIN

41 | 36 | 32 6

NONE OF YOUR BUSINESS/HEAVEN OR HELL & SALT-N-PEPA
(C) NEXT PLATEAU/LONDON 857 578/ISLAND

43 | 48 | 40 | 17

42 2 47 4 BLACK SUPERMAN © ABOVE THE LAW
(C) (T) RUTHLESS 5516/RELATIVITY
BUCKTOWN & SMIF-N-WESSUN

{M) (T) WRECK 20069*/NERVOUS

4 | 4 | 3] 3l

PLAYER'S BALL

L & OUTKAST
(C) (M) (T) (X) LAFACE 2-4060/ARISTA

45 | 46 | 38 | 23

GOT ME WAITING
(C) (T) UPTOWN 54815/MCA

& HEAVY D & THE BOYZ

IT'S YOUR BIRTHDAY & LUKE
46 50 R 3 (C) (M) (T) LUKE 176 F !
DISTORTION TO STATIC & THE ROOTS
NEW ) 1 (C) (T) DGC 92724/GEFFEN
3 | 35 \ _ | 9 | LvEEVL @ FLATLINERZ
(C) (M) (T) DEF JAM/RAL 853 356/ISLAND
UNITED FRONT & ARRESTED DEVELOPMENT
NEW ) 1 (C) (M) (T) CHRYSALIS 92724/EM|
STRESS © ORGANIZED KONFUSION
RE-ENTRY 2 (C) (T) HOLLYWOOD 64358/ELEKTRA

() Records with the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-singte; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avaiiability. (T) Vinyl maxi-single
availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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It’s Never Too Early To Plan For 1995 Dance Summit

MARK YOUR CALENDAR:
Though it seems like scant moments
since the first Billboard Dance Sum-
mit was put to bed, the time has al-
ready come to begin planning the sec-
ond edition. On Jan. 18-20, 1995, we
will be calling on the citizens of club-
land to gather at the ANA Hotel in
San Francisco and participate in an
event that aims to go further than
typical industry conventions.

Once again, traditional panels will
be bypassed in favor of think-tanks
and workshops that will allow a free
exchange of ideas and debate. There
will be ample room for venting, but
the emphasis will be on formulating
realistic solutions to day-to-day prob-
lems, as well as on planting seeds for
the long-term growth of our commu-
nity. A broad range of topics will in-
clude creating solid marketing strate-
gies for club acts, bootlegging, the
ongoing impact of radio mix-shows,
and increasing the visibility and
power of DJs, among numerous oth-
ers. Lifestyle issues connected to
clubland, like chemical dependency,
sexuality, and racism, also will be cov-
ered, while various topics relating to
AIDS will be addressed with a three-
hour teach-in/seminar.

Concurrent with the discussions
will be the Billboard Classroom Se-
ries, during which industry experts
will aim to educate newcomers in such
areas as artist management, retail
distribution, and contract negotiation.

Each day will be capped with show-
cases and parties that offer a blend of
new and established talent. We are
most excited (and anxious) about the
summit’s two-part opening-night
bash. Turntable artists will be repre-
sented in a diverse DJ marathon,
while some of the best voices in dance
music will be heard during “Divas

by Larry Flick

Unplugged,” which will place a selec-
tion of untapped and well-honored
talent in an intimate live setting.

At this point, registration info is
pending confirmation. Watch this
space for details and developments.
For hotel reservations, call the ANA
at 415-974-6400. State that you will be
attending the Billboard Dance Sum-
mit, and ask for the discount room
rate of $135.

SONY MOVEMENTS: Thanks to
the astute A&R vision of Sony Soho
and Columbia U.K. young turks
Diane Young and Mick Clark, the
label is prepping a smokin’ batch of
new (and revived) acts that will
spruce up the label’s street image—
while also giving its U.S. sister
branches a buffet of goodies to ped-
dle. Stateside release dates for all
projects are still to be determined.
Sony Soho’s Velvet Jungle stands
head and shoulders above the pack
with its just-shipped debut single,
“C’Mon, C’'Mon (I'm Not In Love
With You),” which builds from an a
cappella start to a quasi-symphonic
hip-hop climax. Roger Sanchez did
the 12-inch remix, which is a bit too
fast for our taste; a slow and sleazy
groove would be more fitting.
Siblings Adele and Carolyn Har-
ley trade harmonies and tingly solos
that will give En Vogue a reason to
sweat. Groomed by Young (with input

Bright Weather. The latest incarnation of venerable disco act the Weather Girls

performed at the Supper Club in New York recently. Founding member izora
Armstead has been touring with her daughter, Dynelle, throughout Europe for the
past six months in support of the duo’s current album on EastWest Germany.
Although the project is not yet signed in the U.S., producers at the Hot Tracks
remix service have retouched "“Can You Feel it" and **We Shall All Be Free,” which
will be available nationwide by the end of the month. Pictured, from left, are Frank
Armstead, the Weather Girls’ manager; Max Peden of Pro-Motion; singer Sadoun;
lzora Armstead; Dynelle Armstead; and Brad LeBeau of Pro-Motion. Kneeling is

Michael Ruocco of Pro-Motion.

from BMG Music guru Mike Sefton),
this classically trained act from a vil-
lage in Yorkshire, England, is joined
by Dave Barker, who plays key-
boards and pens sweetly sensitive lyr-
ics. A brilliant album has been com-
pleted, and it overflows with beautiful
tunes, lush strings, and quietly insin-
uating rhythms. We hear that Epic
could be its U.S. home.

Also on the Sony Soho imprint is
“Car Sex,” a single marking the re-
turn of Annabella Lwin of Bow
Wow Wow fame. This steamy ditty is
out at the end of the month, and
blends Lwin’s kittenish vamp with a
shuffling, horn-lined groove courtesy
of producers Steve McLaughlin and
Major Force. The lads in West End
do a mighty fine job of goosing the
song into a dramatic house anthem.
Both vibes will drive you buggy with
the song’s wickedly catchy hook.

The Columbia-rooted Clark comes
to the table with several gems.
Danny Red’s “Riddimwize” slinks
with a fusion of hip-hop and reggae,
framed by agile toasting and rapping.
Gag on the guitar nick from the
Pointer Sisters’ “Yes We Can Can,”
which is guaranteed to kick the booty
into high gear. Cypress Hill’s DJ
Muggs contributes a remix that is
ready for street consumption. If we
may be so bold as to suggest, this
would do best in the savvy hip-hop
hands of the Chaos promotion staff.

On a world beat tip, there is Bally
Sagoo, an Asian dance/pop star who
deftly sews lovely Hindi vocals into a
rumbling ragga/funk beat on “Chura
Liya,” the initial single from his sev-
enth collection (but his first Western
release), “Ballywood Flashback.”
Truly captivating, this project is cast
from a mold similar to that of recent
hits by Deep Forest and Enigma—
though its cultural slant provides a
necessary uniqueness.

And if all of that is not enough to
keep ya happy, Clark also reports
that Columbia won the bidding war to
be the home of Leftfield, producers
and musicians extraordinaire. Expect
an album full of surprises toward the
end of October.

ON THE BEAT: San Francisco’s
Daisy Glow gets all warm and fuzzy
on its latest, “Right On!,” a righteous
piece o’ wax presented by the folks at
ZoéMagik Records. Gathering the
collective production, mixing, and
performing talents of local heroes
Mouse & Kelix, Jan Cooley, Sonic
Temple, and Roman & Winnie Run-
nels, the track pumps convincing
chants of positivity and unity inside
an arrangement of percolating tribal
percussion and trance-disco synths.
Any of the four mixes will shine a
lovely light on dancefloors, leaving
punters awash in groove-induced op-
timism. Sounds hokey? Give this one
a spin and decide for yourself.

In the past few months, MCA Rec-
ords has made sizable strides toward
increasing its commitment to dance
music by peppering its standard pro-
cedure of revamping urban hits with
bona-fide underground jams. Whilst
awaiting the domestic debut of Liv-

Instant Positiva. Staff members from both Positiva and More Protein

Records

in the U.K. recently gathered to celebrate a licensing agreement for the 12-inch
single “Only Saw Today/Instant Karma,” by More Protein producer/artist Amos.
The track is No. 2 on the U.K. dance charts, and already has gone to the top of
club charts in ltaly. The project is still available for U.S. signing. Pictured, from
left, are Dave Lambert, A&R representative, Positiva; Ross Fitzsimons, label
manager, More Protein; Boy George, label head, More Protein; Amos; Nick
Halkes, label head, Positiva; Dave Robertson, product manager, Positiva.

ing Joy's genius import hit,
“Dreamer,” have a nosh on “Crayzy
Man” by Blast Featuring VDC, an-
other smash from abroad that will get
a new lease on life thanks to fresh
mixes by Junior Vasquez. VDC gives
a vocal performance ¢ la Teddy Pen-
dergrass, diving into the groove with
infectious energy. For the less in-
formed, familiar mixes by Fathers Of
Soun, Loveland, and Nick Hussey
will inspire endless twirling.

For those who have been wonder-
ing where Adamski has been hiding
lately, worry no more. He has teamed
up with singer/songwriter Loretta
Young (best known for her work with
Bomb The Bass) to form L.A.Z.Y, an
eclectic new act melding elements of
funk, house, jazz, and rave. Their first
single for ZTT, “When We Were
Young,” clicks with a chunky back-
beat, icy-cool electro-synths, and a
plush undercurrent of Middle East-
ern strings and sound bites. Young’s
vocal is easygoing and full of worldly
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

color, injecting depth and tangible
emotion to the song’s melancholy
vibe. The cut is further enhanced by
remixes from the Jet Slags, Herb Pe-
ters, and KLF dude Tony Thorpe,
each of whom expands upon its origi-
nal concept instead of enforcing in-
compatible ideas or grooves. In all,
not a whistle-blower, but rather a
mentally nourishing and totally ac-
cessible midtempo throwdown. Ex-
pect an album in the coming months.

MOON OVER DMC: Regular read-
ers of this column know that our af-
fection for the Disco Mix Club (DMC)
has no boundaries. Besides being
among the leaders in the contentious
field of DJ-exclusive remix services, it
is also a fertile breeding ground for
some of the better mainstream pro-
ducers working right now. Besides
spawning the ruling Brothers In
Rhythm, DMC was the first home of
the surging Hustler’s Convention
and Sure Is Pure—both of which are
now getting top-shelf remixes (and
are ripe for recording deals). With
this in mind, it comes as little surprise
that DMC is christening yet another
cool project: an independent label.

Dubbed DMC America, the label
will be distributed by the equally
fierce Moonshine Records (deserv-
edly rising among the top dogs on the
West Coast label scene). The first
venture is a series of mixed CDs ti-
tled “United DJs of America.” Kim-
ball Cellins from Orlando, Fla., is be-
hind the turntables on the first
album, with Masters At Work con-
firmed for the second.

In other DMC news, U.S. honcho
Guy Ornadel will return to London
at the end of '94 to assume a phat new
role within the company. However, he
will not move until a replacement has
been secured and fully trained. Still
to be hired, that person has mighty
big shoes to fill; Ornadel’s industry
savvy and musical passion has given
DMC an impeccable image here.

NUGGETS: Approximately 17
years after making disco magic with
the now-classic album “Fame,” Grace

(Continued on next page)
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(Continued from preceding page)

Jones and producer Tom Moulton
will soon reunite to record a cover of
Candi Staton’s “Victim.” The tune
likely will be added to the ever-chang-
ing track listing on Jones’ long-in-
progress opus for Island. No word on
when the project will see the light of
day ... One of the choice albums of
1995 likely will come from Secret
Life, a dance/pop unit signed to the
London-based Cowboy Records. A
sneak peek at several completed
tracks has us predicting a mad rush
of A&R reps waving contracts and
big bucks. “She Holds The Key” and

“Love So Strong” are particularly
fine, thanks to a recipe of spine-crawl-
ing beats, memorable pop hooks, and
soulful male voeals. Credible and
crossable. What more can you ask
for? ... Welove a good mystery. That
is why we are snooping for the label
that will soon release a masterful
modernization of the Fifth Dimen-
sion evergreen “Aquarius.” A tape
recently landed on our desk, marked
only with the song’s title and the
name Johnny Vicious. The tune now
sports a brusk hip-hop-to-house pro-
gression, making for a revelatory and

truly necessary dancefloor journey.
Not sure when it will turn up, but we
are betting it will be soon. Find a copy
at all costs ... A thousand apologies
for neglecting to acknowledge Cana-
dian groovemeister Tony Green as
the producer of Michelle Sweeney’s
kicky (and hit-bound) Big Beat an-
them “This Time” in a recent column.
Mr. G is hard at work writing and
producing material for the long-in-
progress comeback of disco siren
France Joli. Four songs are near
completion and will be shopped to
U.S. majors before the end of 94 . ..

Speaking of reborn divas, “Hi-En-
ergy” belter Evelyn Thomas cuts
loose with more vigor now than ever
on “One World,” a deep-house sizzler
available under the name Groove Box
on Miami’s E-SA Records. Feast on
the kinetic combo of her well-worn
voice and slammin’ rhythms from the
nibble minds of Junior Vasquez,
Victor Simonelli, and Splice Of Life
mentor Alan Russell ... One of
Spain’s most profitable indies, Max
Musie, will soon court U.S. punters
with “Max Mix America,” a compila-
tion rife with familiar housers by Sa-

gat and Barbara Tucker, among oth-
ers. Newer entries include “Hot” by
Ideal, freshly picked from the UK.’s
budding Cleveland City Records.
With a new branch in Miami, Max will
begin signing stateside acts soon . ..
More notable compilation action: The
fourth serving of EMI's delicious
“Brilliant!” series has begun to circu-
late. Lovingly assembled by label
exec Vinnie Vero, the set sparkles
with yummers like “If You Really
Love Someone” by Liberty City,
“What You’re Missing” by K-Klass,
and “Dreaming” by Unation. Slurp.
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River Pilots. Joe Thomas, center, president of Chicago-based River North
Records Nashville, announces the appointment of Eddie Mascolo, right, as the
label's VP/GM and Bobby Young, left, as VP of promotion and artist development.

M BY EDWARD MORRIS

NASHVILLE—Toby Keith got his
start early last year as part of Mer-
cury Records’ “Triple Play” experi-
ment in joint promotion. The effort
had him packaged with fellow new-
comers Shania Twain and John
Brannen for a 15-city club tour to
drum up excitement for the acts
just as their first singles were being
released.

It didn’t take Keith long to pull
away from the pack. While Twain
and Brannen’s first singles sput-
tered, Keith’s “Should’'ve Been A

Cowboy” promptly soared to No. 1,

SUPERBLY SUPERNAW: “I think I'm a kind of con-
tradiction,” muses singer/songwriter Doug Supernaw.
“I have a lot of fun, and I think everybody kind of passes
me off as being pretty wild on stage. But my favorite
kind of songs are Vern Gosdin’s stuff, and Gene Wat-
son’s, and the deeper Jimmy Buffett songs, such as
[‘He Went To Paris,” which] I cut on my [new] album.”

Supernaw is right. There is a world of difference be-
tween the impressions created by the tall, swaggering,
square-jawed cowboy in the publicity shots and videos,
and the earnestly methodical man who seeks out the
most significant and emotionally wrenching ballads on
Music Row.

Doug Supernaw A Study In Contradictions
He’s Both A Heartbreaker And A Honky-Tonkin’ Wild Man

song as Supernaw’s follow-up single to “State Fair.”

As Supernaw tells it, “You Never Even Called Me By
My Name” ended up on the album by acecident. “[Pro-
ducer] Richard Landis watched us do it in a show, and
he said, ‘Boy, you need to put that on your album.’ I said,
‘No chance. That’s a standard. [Radio] will never play it.’
Then my acoustic guitar player was sitting in the back
of the bus with me—we were writing songs—and he said
‘I know how you can do that song. Call Waylon and all
the guys that are mentioned and see if they’ll do it.” And
I said, ‘Oh, yeah, that’ll really happen.’ So we called
them, and they agreed to do it. I wouldn’t have done it
without them.”

MAKING THE ROUNDS: Gospel singer Sandi Patti
has reverted to the original spelling of her last name:
Patty. Given the Doves and Grammys she’s won, this
switeh should keep en-

Although he made his recording debut last year with
the high-spirited, uptempo “Honky Tonkin’ Fool,” Su-
pernaw ultimately made his name with slower and more
contemplative songs, particularly the self-pitying
“Reno” and the heart-

breaking “I Don’t Call

Him Daddy.” His first al- 2

bum, “Red And Rio

Grande,” has been certi- a VI

fied gold.

On Sept. 13, BNA En- e

tertainment will release &

Supernaw’s second collee-

tion, ‘“Deep Thoughts

From A Shallow Mind.” T
(“I picked that title and

fought for it,” Supernaw

says with obvious pride.)

To introduce the new album, BNA led with the bitter-
sweet single “State Fair,” and supported it with a Sher-
man Halsey music video that captures perfectly the ex-
uberance and fragility of youth. Supernaw says he was
immediately taken by Mickey Cates’ understated tale
of euphoria escalating into tragedy. He says he told the
songplugger who represented Cates, “Give me the thing
that you think nobody will ever cut, but {which] you lis-
ten to . .. It just knocked me out. It floored me. I loved
the song.”

Radio has been considerably more sparing in its affec-
tion for the tune. “State Fair” has had to struggle to stay
alive on the Hot Country Singles & Tracks chart, and
it appears that it is about to be eclipsed by another song
on the album, a remake of the 1975 David Allan Coe
hit “You Never Even Called Me By My Name.” Besides
being the kind of rowdy sing-along number so favored
by youthful listeners, this version of “You Never .. .” is
enlivened by guest vocals from Waylon Jennings,
Merle Haggard, and Charley Pride. It was not, how-
ever, meant to be a single. Instead, BNA opted to use
it as the B side to “State Fair.” But it quickly took on
a life of its own at radio, first in Texas and then else-
where. So, by popular demand, BNA will now push the

by Edward Morris

gravers busy doing correc-
tions for the next year ...
Arista Records’ Linda
Davis was interviewed re-
cently on Debbie Nigro’s
nationally syndicated ra-
dio show, “The Working
Mom On The Run” ...
Mary Ann Daniel has
been promoted to director
of production and creative
services for MCA Records
... At Buckhorn Music,
Shirley Hutchins has moved to the position of GM and
Amy Graham to director of administration ... Dan
Keen is the new creative director for Incorporated
Friends Music ... Charlie Monk has sold his control-
ling interest in Keith Stegall Music and Stegall Songs
to Keith Stegall.

MARK YOUR CALENDAR: David McCormick and
the staff of the Ernest Tubb Record Shops are sponsor-
ing a dinner to honor Country Music Hall Of Fame
member and former governor of Louisiana Jimmie Da-
vis. The event will be held Sept. 11 at the Centennial
Ballroom of Loews Vanderbilt Plaza Hotel in Nashville.
Proceeds will go to support the Jimmie Davis Taber-
nacle in Beech Springs, La. Davis, who will be 95 on
Sept. 11, is best known for co-writing “You Are My Sun-
shine.”

SIGNINGS: Tracy Lawrence to a personal manage-
ment agreement with the Bobby Roberts Co. ... Monty
Powell to a songwriting deal with Opryland Music
Group ... Woody Wright, formerly with Matthews,
Wright & King, has signed an exclusive songwriting
contract with Little Big Town Music.

and its three successors from his
“Toby Keith” debut album all went
Top 5.

When Mercury spun off its com-
panion country
label—Polydor—
early this year
and named Har-

old Shedd,
Keith’s co-pro-
ducer, its presi-
dent, Keith

moved along with
Shedd to become
Polydor’s flag-
ship artist.

On Sept. 27, Polydor will release
Keith’s second album, “Boom-
town.” It is by turns serious and
playful, but it is always energetic
and always vivid in its details. Keith
wrote or co-wrote seven of the the
10 songs—one fewer than he pro-
vided for his debut collection.

He is sole composer of two of the
most impressive pieces: “Who's
That Man,” his current single,
which traces the forlorn reactions
of a man dispossessed by divorce,
and the title cut, a near-photo-
graphic description of a small
Oklahoma town during the oil boom
of the late "70s and early "80s.

KEITH

- Toby Keith Sees Career ‘Boom’
Polydor’s Flagship Act Finishes 2nd Album

“I took 40 songs to the table for
my first [album],” Keith says. “I
had my whole life to prepare for
that one. I had a year to prepare for
this.”

Making the second album, he
says, was a “more spontaneous” un-
dertaking. “Going into the first one,
I was trying to be as selective as
possible. With this one, it was like,
‘Hey, you put out four singles on
your first one, and they were all
very successful, and you wrote
three out of four of them.” So I just
had a little talk with myself and
said, ‘Just do what you do. This is
the kind of music you believe in.
You felt like these were hits all
along. Just take the best stuff and
tune it up, and let’s go do it.”

He says Polydor may release as
many as six singles from “Boom-
town.”

Keith calls Shedd and co-pro-
ducer Nelson Larkin two of the
most “innovative” mentors in the
business, noting particularly
Larkin’s work in launching Earl
Thomas Conley and Shedd’s in es-
tablishing Alabama. “They're real
open-minded,” he says, “but, at the
same time, they know what won't

(Continued on page 36)

Nominees, Schedule Set For
SRO Confah & Awards Show

NASHVILLE-—The Country Music
Assn.’s SRO 94, a convention for tal-
ent buyers and sellers, will be held
Oct. 6-8 at the Nashville Convention
Center. Highlighting the event will
be an awards show featuring per-
formances by Lorrie Morgan and
comedian Jeff Foxworthy.

The convention will feature recep-
tions, tale