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Island’s Wet Wet Wet
Washes Ashore In U.S.

@ BY DOMINIC PRIDE

LONDON—Awash in platinum discs
and multimillion-unit sales earned
around the world, Glasgow’s purvey-

WET WET WET

ors of clever pop, Wet Wet Wet, are
preparing to take the plunge into the
North American market.

London Records and the newly
formed Island group in the U.S. hope
to emulate stateside the international
success the band has achieved with its
cover of the Troggs’ 1967 hit “Love Is
All Around.” The single, released
May 9 in the U.K,, has hit No. 1 in 10
countries around the world so far.

(Continued on paye 113)

AC Hits New Low
In Format Ratings

B BY PHYLLISEARK

NEW YORK—The struggling adult
contemporary format has hit a new
low, pulling in its smallest share ever
ol the listening audience during the

A BILLBOARD EXCLUSIVE

spring Arbitron ratings period. That
loss corresponds to the dramatic loss
of outlets the format has endured this
year, an average decline of 20 stations
a month (Billboard, July 23).

In the latest Billboard/Arbitron
quarterly national format ratings,
which track shares of the listening au-

(Continued on page 101)
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Brit Indies, Majors Forge New Alliances Minogue Finds New

@ BY THOM DUFFY

LONDON-—The critical cachet of in-
die music in Britain is an enduring
legacy of the punk-rock revolt that
swept the U.K. in the 1970s. The per-
ception that an artist has kept multi-
national “majors” at
bay, in favor of
working with entre-
preneurial indepen
dent labels, is con-
sidered key to an
act’s credibility and
viability in Britain.

The indie market
is supported by independent distribu-
tors such as Pinnacle, Vital, RTM,
Grapevine, and others that sell to
both chains and alternative retailers.
Those sales, which bring exposure on
Britain’s many independent music
charts, are as important as the sup-
port lavished on indie acts by the
U.K.’s weekly music press.

F b B

ASH

Yet the state of independents in the
British music industry in the '90s is
more tumultuous than ever, as indies
and majors circle one another in an
effort to foster relationships that are
mutually beneficial.

Major labels acknowledge that
they cannot match
the A&RR style of the
indie sector, which
has nurtured such
acts as Bjork, the
Prodigy, and Pulp,
each of which is on
the U.K. album
chart. At the same
time, the independent labels in
Britain find a decreasing number of
non-major partners to do business
with outside the U.K., and they con-
front an ever-present need for finan-
cial eapital.

The result is a new era of deals and
alliances between the multinational

(Continued on page 110)

B BY CRAIG ROSEN

[LOS ANGELES—Ior “Monster,”
due Sept. 27 on Warner Bros,,
R.E.M. packed away the acoustic in-
struments and plugged
in to record the hard-
est-rocking album of
its career. As a result,
the band, which has
managed to increase
its popularity despite a
hiatus from touring,
will likely hit the road
for the first time in five
years.

Vocalist Michael Stipe says, “To
go on the road with three albums of
slow, quiet material would be kind

Retail, Radio Expect R.E.M.s
Warner Set To Be A ‘Monster’

R.EM.

of a snore, so we made a loud
record.”

Although no plans are officially
confirmed, manager Jefferson Holt
says he is “99% sure” the band will
tour. In mid-Septem-
ber, R.E.M. is expect-
ed to announce the
dates for the first leg
of its world tour, which
probably will begin in
early 1995 in Europe
and include stops in
the Far East and Aus-
tralia.

An American trek
likely will follow in the late spring or
early summer of 1995.

(Continued on page 108)

Int’l Home At BMG

B BY LARRY FLICK

NEW YORK—Two years after leav-
ing PWL Records, the renowned
U.K. hit factory that groomed her

KYLIE MINOGUE

into an international pop icon, Kylie
Minogue has re-emerged with a ma-
ture new album that is poised to in-
crease her European cachet and re-
launch her long-dormant U.S. career.
The singer’s self-titled collection
will hit European retail racks Sept. 19
on the BMG-distributed deConstruc-
(Continued on page 50)

Pavarotti, London
Seek ‘Easy’ Hits

B BY PAUL VERNA

NEW YORK—Luciano Pavarotti,
easily the world’s most recognizable
tenor, has already
made opera acces-
sible to millions of
people. Now he
aims to make it
eusy.

The superstar
and his label, Lon-
don Records, have
just launched a 20-
title series titled
“Pavarotti’s Opera Made Easy,” com-
prising the artist's favorite opera
recordings from the London archives.
Released Aug. 23—one week before
the appearance of the highly antici-
pated Carreras Domingo Pavarotti “3

(Continued on page 110)
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Best Buy Plans Southern Calif. Invasion

Discounter Promises ‘New Shopping Experience’

B BY EILEEN FITZPATRICK

LOS ANGELES—Consumer electronics
and discount music and video retailer Best
Buy will enter the Southern California
market with seven new stores scheduled to
open in time for the holiday season.

Sites for the 58,000-square-foot stores
include Mission Viejo, West Covina, City
Of Industry, Torrance, Hawthorne, Palm-
dale, and Rancho Cucamongu. The cities
are within a 10- to 25-mile radius of Los
Angeles.

The Minneapolis-based retailer plans to
open five additional stores by the spring
and another eight by the end of 1995. The
size of the future Best Buy California sites
will depend on real estate availability and
may not be as large as the initial seven
stores.

The company operates 165 stores in 22
states, mainly in the Midwest.

The Southern Califorina stores will be
part of the company’s new Concept I11 for-
mat, which adds nearly 20,000 square feet
of selling space to an average Best Buy
store.

The first Concept 111 was set to open
Sept. 2 in Dallas, according to Gary
Arnold, audio merchandise manager.

“The idea behind Concept 111 is to offer
a wider assortment of product, plus inter-
activity, to give customers a whole new
shopping experience,” says Arnold.

On the software side, the stores will
stock 75,000 music titles, the largest num-
ber of audio SKUs for any Best Buy store.
Each store will contain some 100 listening
posts and touch-screen kiosks for product
information.

Video also will be expanded to include
more catalog and niche product, such as
foreign films.

In addition, the stores will carry car-
tridge games plus 3DO, CD-i, and CD-
ROM titles. Demonstration units for all
game platforms will also be available.

With the expansion, Best Buy will open a
software-only warehouse in Edina, Minn.,
and a distribution center in Ontario, Calif.

Although Best Buy is known for offering
bargain-basement prices, competing music
and video retailers say Best Buy’s move
into Southern California will have little ef-
fect on their operations.

“As far as we’re concerned, our invento-
ries compare or are better,” says Tower
Records president Russ Solomon. “The
Los Angeles market will just become more

on page 79.

Sari Botton reports.

competitive.”

A spokesman for Cireuit City, which has
added musie to 165 of its 268 stores and
carries home video titles in selected mar-
kets, says it has no plans to expand the
software sections in its California loca-
tions.

Keith Fox, spokesman for the Good
Guys, says the company has no plans to
add software products to its stores, despite

Best Buy’s move into the market. The com-
pany’s strategy will continue to be opening
near software retailers, such as Where-
house Entertainment or Tower Records.
Tower’s Solomon is a member of the Good
Guys board of directors.

“CDs and software are not part of our
plan,” says Fox. “We've repeatedly said
that it’s a wonderful business, but Russ
and the others are welcome to it.”

Strawherries Set To Expand
Following Leveraged Buyout

B BY ED CHRISTMAN

NEW YORK—The Strawberries chain is
poised for renewed growth after a
leveraged buyout by management and
an investment group was completed
Aug. 31, in a deal valued at about $40
million.

“Our plans are to open about 25
stores a year over the next four years,
to bring the chain to about 250 stores,”
says Strawberries president Ivan Lip-
ton, who, along with senior VP Al Wil-
son and other chain management, ac-
quired a small-equity stake in the
company as part of the deal. Castle
Harlan, a New York-based investment
company, becomes the main equity
holder in the 152-unit chain, which was
acquired from LIVE Entertainment,
the Van Nuys, Calif.-based home video
manufacturer. Jefferson Capital, a Vir-
ginia-based financial firm, also has an
equity stake in the company.

The deal was financed with a com-

| bined $13 million in equity from Castle

Harlan and management and the sale
of $20 million in senior, seven-vear
debentures to Alliance Capital, a giant
New York-based investment company
(which is unrelated to Alliance Enter-
tainment Corp.). The debt offering was
underwritten by Dabney/Resinick (Bill-
board, Aug. 20). In addition, $2 million
was drawn down from a revolving credit
loan with Foothills, a California-based
investment company.

In addition to paying $35 million to
LIVE Entertainment, the new compa-
ny, Strawberries Holdings, is assuming

a mortgage of nearly $5 million on the
company’s headquarters.

As part of the deal, Foothills agreed
to increase its loan to $25 million from
$15 million.

Lipton says that with the completion of
the deal, “we now have strong capital part-
ners who want to grow the business. We
are in a position that we have always want-
ed to be in, and, unfortunately, we haven’t
been able to do some of the things that we
wanted to do over the last three or four
years, under LIVE.”

The new capital structure gives man-
agement the chance to take care of all
growth opportunities that may come its
way, including making acquisitions,
Lipton adds.

In addition, the deal will provide capital
for the company to invest in its infrastruc-
ture, including upgrading its information
technology, which should improve the
chain’s efficiency and profitability.

David Chow, a managing director
with Castle Harlan, says that the Mil-
ford, Mass-based Strawberries meets
his company’s investment criteria. “We
are very interested in growth, and
Strawberries is poised for that,” Chow
says. “Ivan [Lipton] and his team have
really done an excellent job with limit-
ed resources over the last two years in
refurbishing stores and opening new
ones.”

Strawberries, which had revenues of
about $106 million in 1993, opened 15
stores last year.

In addition, Castle Harlan likes to
buy companies with ‘‘excellent man-

(Continued on page 118)
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MERCURY MUSIC AWARD NOMINEES

For the third straight year, the British telecommunications com-
pany Mercury is sponsoring the Mercury Music Prize, honoring
the best album released in the U.K. and freland during the past
year. Billboard salutes the 10 finalists for the prize, beginning

SWEET 16 FOR RHINO RECORDS

Hearing the beat of its own drummer (as usual), Rhino Records
is celebrating its 16th birthday this fall with retail and radio pro-
motions designed to build consumer awareness of the label.
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EMI’s Roxette Promo With
McDonald’s Angers Retail

M BY MELINDA NEWMAN

NEW YORK—As part of its music
premium promotion with MecDon-
ald’s, EMI Records Group is hoping
to revive Roxette’s flagging career.
However, the record company is in-
curring the wrath of already irritated
record retailers by doing so.

Three of the artists offered in the
national promotion, Garth Brooks,
Elton John, and Tina Turner, are rep-
resented by collections of past works
(Billboard, July 23). However, Rox-
ette’s contribution is 10 cuts from its
upcoming 15-track studio album,
“Crash!Boom!Bang!,” which hits
stores Oct. 4. This means the bulk of
the new album will be available for
less than $6 from McDonald’s before
retailers can sell the complete set at a
much higher price.

Retailer reaction ranges from
plans to boycott the new Roxette title
to merely grumbling about the deal.

William Teitelbaum, CEO/presi-
dent of the 126-store National Record
Mart chain, says, “You need to draw
the line, and I'm prepared not to buy
the Roxette album.”

Jeff Abrams, VP of 175-store Best
Buy, says he will limit his Roxette buy
to two copies per store, noting, “I nor-
mally would have bought around
10,000 copies.”

David Lang, president of nine-
store Compact Disc World, says, “We
will give the Roxette title a low prior-
ity. We will display it, but it will get no
emphasis, there will be no in-store
play.” Other retailers interviewed by

COiumh,”'c-ﬁqﬁ"%
'Expand Coverage
0f Modern Rock

NEW YORK-~Billbiart steps up
its coverage of rocvk radiu this
week with an expanded Modern
Rock Trucks chart and a new col-
umrn, The Modern Age, forising
on nivw and developing rock J.I'thl:S
(#ee page 105,

The” Modern Rock Tracks
chart now details the 40 mast-
aved songs in the format, as
determined by Broadeast Data
Systems, The enlarged chart is
ilentical to the one that appears
itt Biliboard’s sister publication,
Roek Airplay Monitor, and, like
m Monitor, it now runs alongside
the Album Roek Tracks chart,

“The modern rock talent pool
is exploding,” says Billboard edi-
tor in chief Timothy White, “and
80 an expansion of our coverage
in thie area was abeolutely ossen-
tial, And sinee Eric Boaehlert has
broken more stories in this genre
than anyone else in the industry,
he ia the ideal reporter to handle
ihe niew Modern Age column.”

I'ur the new weekly column,
Boehlert, Billboard’s radio fes-
tures editor, will interview hit-
making artists and bring fresh”
ingights into the origins of a sin®
gla ar track elimhing one of the
rock charts. This week’s debut
columin festures & Lalk with Emi-,
Iy Saliers of Indigo Girls..

Billboard also were taking this ap-
proach.

The collections will be sold at 9,500
McDonald’s restaurants Sept. 2-22, at
$5.99 for CD and $3.99 for cassette.
One dollar from every purchase will
go to Ronald McDonald Children’s
Charities. Each of the 15 million
records ordered by McDonald’s in-
cludes a discount coupon redeemable
at Musicland, Sam Goody’s and On-
Cue, applicable for product by the
participating artists.

Charles Koppelman, EMI
Records Group North America
chairman/CEOQ, sees the McDonald’s
$15 million-$20 million marketing
campaign as a way not only to bolster
Roxette but to benefit music sales in
general. “Every time you see a copy
of the Roxette album through this
promotion, I’'m taking a calculated
shot without any downside” to boost
the band’s profile in the U.S., he
says.

Koppelman says retailers’ opposi-
tion to the Roxette title—and the Mc-
Donald’s deal in general—is just “lip
service . .. They have to take a stand
against people selling elsewhere than
retail.” But he adds that 80% of re-
tailers are taking advantage of
Cema’s offer to purchase catalog

(Continued on page 113)

Galante Leaving NYC For Nashville
RCA Begins Search For A New President

B BY EDWARD MORRIS

NASHVILLE—After four years as
president of RCA Records in New
York, Joe Galante will return to
Nashville to head a group of BMG op-
erations here, including RCA, BNA,
and the Christian label Reunion
Records. He will hold the title of
chairman of the RCA Records Label
Group/Nashville.

Also returning will be Randy Good-
man, senior VP of marketing, and
Ron Howie, VP of sales. Goodman will
serve as GM of RCA and BNA, and
Howie will be head of sales for both
labels. Goodman and Howie worked
for Galante at RCA in Nashville be-
fore joining him in New York.

Thom Schuyler, current VP/GM of
RCA/Nashville, and Ric Pepin,
VP/GM of BNA, will stay in office
during the transition. There is specu-
lation that Schuyler, a respected and
award-winning songwriter, will ulti-
mately relinquish his managerial du-
ties to concentrate on A&R.

Galante and Goodman will remain
in New York until Galante’s successor
is named—probably near the end of
this year or the start of next. Howie,
however, will relocate to Nashville
within the next 30 days, Galante says.
Howie will be replaced as VP of sales

War And “Peace.” Avenue Records executives present members of War with
plaques commemorating gold certification of “The Best Of War And More.” The
band and executives of Rhino/WEA, Avenue’s distributor, celebrated at a
reception before the group’s sold-out House Of Blues show in Los Angeles.
War’s current album is “Peace Sign.” Shown, from left, are Rhino president
Richard Foos; band members Harold Brown, Ronnie Hammon, Lonnie Jordan,
and Howard Scott; Avenue founder/chairman Jerry Goldstein; and Rhino

executive VP Bob Emmer.

GOODMAN

by David Fitch, currently VP of field
marketing.

Galante’s responsibilities in
Nashville will not include BMG’s
Avrista/Nashville operation, which will
continue to be run by president Tim
DuBois. Galante also will not be in-
volved with BMG Publishing in
Nashville, which will continue to re-
port directly to New York-based
president Nick Firth.

During Galante’s reign as head of
RCA/Nashville in the 1980s, the label
towered above its competitors,
buoyed by such acts as Alabama, the
Judds, Ronnie Milsap, K.T. Oslin,
Keith Whitley, and Earl Thomas Con-
ley. Galante also signed Clint Black,
who became the first superstar of to-
day’s new country movement.

But within a year after Black made
his bow, Capitol introduced Garth
Brooks, who went on to dominate not
just country but pop music. Mean-

while, other labels—notably MCA,
Arista, and Mercury—seized great
chunks of the country market. Since
Galante decamped to New York, RCA
has scored substantially only with
Aaron Tippin and Martina McBride.

In New York, Galante could never
bring RCA into pop music parity with
competing labels. His biggest signing
was ZZ Top, but the deal with the
perennially platinum-selling rockers
(reportedly a five-album pact worth
$30 million) has so far yielded only the
tepid-selling “Antenna” (557,000
copies, according to SoundScan). The
latest release from home-grown plat-
inum act Bruce Hornsby, titled “Har-
bor Lights,” also has been a disap-
pointment, moving only 368,000 units.

Galante did triumph with the R&B
act SWV, whose debut album, “It’s
About Time,” has sold 2.3 million
copies. A current platinum-seller for
RCA is the “Reality Bites” sound-
track.

Galante admits that the effort to re-
turn RCA to its past pop glory was of-
ten frustrating and painful.“It was
kind of like standing naked in front of
a fire hose and trying to figure what
part of your body to cover first,” he
says.

Galante says the scene in New

(Continued on page 118)

American-Phonogram Case
Headed For Calif. Courts

M BY DOMINIC PRIDE

LONDON—The next scene in the
dispute between American Record-
ings and the U.K.’s Phonogram label
will oceur in California courts, after a
judge here refused to grant the dis-
pute a full trial.

American and Phonogram have
fallen out over a joint venture, licens-
ing, and distribution agreement
struck in May 1989, whereby Phono-
gram licensed American’s product for
the world outside North America.

Proceedings have been brought in
London’s High Court of Justice and
in a U.S. District Court in California.

In the U.S., American is suing
Phonogram, claiming it is owed some
$14 million in damages. In the U.K.
action, American—which has a dis-
tribution deal through Warner Bros.

U.K. Radio Gets A New Gountry Station

B BY JEFF CLARK-MEADS

LONDON—The U.K.s first
terrestrial country music station has
begun broadcasting a mix of tradition-
al and new country, country-flavored
rock, and early rock’n’roll.

Country 1035, which went on the air
Sept. 1 to serve the London area, is
aiming for a 6% reach—a penetration
of about 600,000 adults.

The station’s style was apparent
from the content of its pre-launch
transmissions to test its AM signal,
which chairman and chief executive
John Wellington says were a precur-
sor to the station’s programming.

The pre-launch broadcasts con-
tained the elements of the four musical
categories Country 1035 has defined
for itself: traditional (Johnny Cash,

Willie Nelson, Tammy Wynette), new
country (Garth Brooks, Mary Chapin
Carpenter), crossover (the Eagles, Dr.
Hook), and rock’n’roll (Buddy Holly,
the Everly Brothers).

Exact content was being refined up
to the launch, and the finished product
is intended to appeal to both commit-
ted country fans and a wider audience.
Wellington says the non-country audi-
ence will be attracted to artists such as
“the Eagles, Dire Straits, and Elvis
Costello, who have been influenced by
traditional country artists and whose
music reflects that influence.”

The 24-hour station’s target demo-
graphic is adults 25-55, but Wellington
adds, “We believe that interest will
also come from the 16-24 category
through new artists such as Dwight
Yoakam, Nanci Griffith, and Garth

Brooks.”

Country 1035’s first broadcast fea-
tured a live interview with Brooks
from Melbourne, Australia, conducted
by John Wellington, the station’s
chairman/CEOQ. The first record aired
by the station was Brooks’ “Friends In
Low Places.”

Country 1035 claims to be “Eu-
rope’s first country music station.”
However, the satellite-delivered
Country Music Radio has been broad-
casting to the U.K. for some time.
Country 1035 is, however, the first
dedicated country station to be grant-
ed a terrestrial license by the UK. Ra-
dio Authority.

Jeff Clark-Meads is U.K. bureau
chief for Music & Media.

in the U.S.—is claiming that the in-
ternational joint venture agreements
with Phonogram have been breached
and are no longer valid.

Phonogram was seeking to stop
American from distributing its
recordings through another channel
in the U.K. and Europe. The High
Court judge ruled that American
was not free to distribute its records
through a different channel in those
markets.

Since Phonogram is registered as
the exclusive U.K. copyright owner
for American product it has licensed,
the copyright society MCPS cannot
allow recordings from any other
source to enter the country.

Phonogram continues to release
catalog material it already has mas-
ters for, but it has not received tapes
from American for new recordings
such as a live Johnny Cash album
recorded at this year’s Glastonbury
Festival. The new Black Crowes al-
bum is also on hold, and Phonogram
does not have masters for “Slayer
Live.”

In his judgment, handed down
Aug. 30, Justice Evans-Lombe found
that American has “not demonstrat-
ed a case to be tried” and refused
American’s request for an injunction
against Phonogram distributing the
records.

“If the action is to be dealt with in
the Californian court . . . it would be
inappropriate for this court to make
such an interlocutory order in the
form which is sought,” Evans-
Lombe wrote in his 20-page judg-
ment.

The judge also refused to grant
American a request for compensa-
tion from Phonogram, instructing
the label to seek relief in the Califor-
nia courts.
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VU GAN TAKE BIYZ T MEN HUME WETTYOU 0 1

Whether listening to their phenomenal new a.bum in the intimacy of your home or watching the incr

Wanya, Shawn, Nate and Michael already proved they were the best (their first album
became the all-time biggest seller by an R&B group). Now they’re about to prove
they can do it twice...

The second zlbum trom BOYZ II MEN “II”, has 13 incredible songs...Music for all
the great tintes...from happy to sad...to falling in love (like their hit single, “I’LL

MAKE LOVE TO YOU”).
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[ THEM TAKE YOU HOME - YOUR PLAGE R THEIRY

lible live performance on video, vou’ll get this year’s premiere mega platinum group - BOYZ II MEN.

And let them tell you about life at the top! It’s all part of their first-ever home video,
“THEN II NOW?”. Also includes all their classic hit videos from “Motownphilly”
to “I’ll Make Love To You” and beyond!

]

THEN Il NOWwW

8006326553-1/3
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What’s So Hard About Classical Music?

B BY JOHN MAUCERI

Someone had the idea that this would be
a good month to encourage people to like
classical musiec, and to express the opinion
that classical music is not hard to understand
and that it is not elitist.

The good news first: Just about everybody
already loves classical music—whether they
acknowledge it or not. The millions who wept
at “La Boheme” during “Moonstruck,” or
thrilled to Ligeti’s “Atmospheres” during
“2001,” or were transfixed by Mascagni’s
“Intermezzo” from “Cavalleria Rusticana”
during “The Godfather, Part 111" did not
need a music class to teach them to love this
music. Great classical music is somehow eter-
nal, and will communicate to anyone whose
heart and mind is alive and open.

Secondly, there is nothing hard about clas-
sical music—except, perhaps, defining what
it actually is. Everyone would think of a Beet-
hoven symphony as “classical.” And although
“La Donna e Mobile” from “Rigoletto” might
be classical today, mostly because it is old
and foreign, surely it was just a good pop
tune in the 1840s. Is everything Mozart
wrote “classical”’—including his unprintable
scatological canons? And is everything Leon-
ard Bernstein wrote “not classical” because
he wrote “West Side Story”? These are not
glib or silly questions, but go to the heart of
the need for Classical Music Month.

There is a disjunction between the enor-
mous love for the classical music that sur-
rounds us and the lack of support for classi-
cal music organizations. The solution to this
problem lies firmly in the court of the classi-
cal music organizations: orchestras, opera
companies, universities, chamber music so-
cieties, classical radio stations, public televi-
sion, and the printed media, especially news-
papers. And maybe with the small central
core of classical music lovers themselves.
They all say they want more people sharing
in classical musiec, but in reality they would
probably panic if they succeeded in popular-
izing their private sport.

When a classical music station plays the
“Carousel Waltz” or the overture to “Ben
Hur,” someone angrily calls the station to
complain because the music is not “classical.”
This same person, however, has no problem
with the overture to “Die Fledermaus” or
Khatchaturian’s “Sabre Dance.” The fact
that Rodgers and Hammerstein’s “Carousel”
is a far more serious work of art than “Fle-
dermaus” is irrelevant to that particular lis-
tener, and perhaps “foreign-ness,” i.e., any-
thing European, is a criterion for classical.

Ours is the first century in history in which
an average citizen can access music from vir-
tually every corner of the globe and from ev-
ery period known to man. By the time a child
is 3 or 4 years old, she knows all the rules
of Western harmony and most of its sym-
bols—provided she has a radio, television, or
access to recorded music. It comes from the
underscoring to every fable and story
brought to the child, which is usually played
by a symphony orchestra and follows princi-
ples developed since (at least) the time of the
classical Greeks.

Most of us don’t realize this and don’t have
any idea of the technical jargon swrrounding
music theory, but does that really matter?
We can thrill to 2 home run without knowing
the physics that account for the achievement.
And we can fully appreciate a baseball game

without knowing who pitched the winning
game in the World Series of 1977. Just as
people who do not know whether Rachmanin-
off lived before or after Tchaikovsky can love
the music of both.

With all this classical music around us, it
is ironic that ours is the century that has seen
the virtual destruction of the social contract
between orchestras and lyric theaters and
the general public, between the music history

‘It is time to
redefine the
parameters of
what constitutes
the classics.’

John Mauceri is
conductor of the
Hollywood Bowl
Orchestra.

that is taught and what really happened, be-
tween serious artistic endeavor and the pop-
ulace. This is the century which defined “pop-
ular” as the opposite of “serious.” The gap
within the world of art became so great that
1 once suggested that it seemed only fitting
to have a branch of the arts called “Arthur”
because “Art” is just too common a name for
it. Ironically, today most American sym-
phony orchestras put on pops concerts in or-
der to subsidize their classical concerts.

We should really be more honest. While it
is true that popularity does not equal suc-
cess, it is also true that popularity does not
equal failure! And serious is not the opposite
of popular in any language, especially music.
This is a concept that is particularly difficult
for newspaper editors to understand. Typi-
cally, newspapers categorize music as classi-
cal, pop, jazz, and rock. But what about the
50% of orchestral music that is none of the
above? Radio stations no longer play classic
Broadway and Hollywood music because
members of the classical audience object and
it is inappropriate for rock, jazz, and country
stations. Yet what are the No. 1 and No. 2
albums on the classical crossover charts in
this very journal? Film scores.

Some musie critics seem content only
when insulting audiences by telling them that
the performance they cheered the night be-
fore was really awful. Or that the really seri-

ous and important performances only take
place in the famous festivals in Europe.
There is no elitism in Mozart, Beethoven,
Verdi, Wagner, Richard Rodgers, Kurt
Weill, Miklos Rosza, Elton John, Quincy
Jones, Duke Ellington, John Williams. It
comes from small-minded, sensationalist, and
negative people who claim to be protecting
and defining classical musie.

Let’s look at one example of a new classic:
“The Lion King.” With music from John,
Hans Zimmer, Lebo M., and Mbongeni
Ngema, memorable tunes inspired by Afri-
can rhythms and Mozart’s Requiem are sung
and played by a symphony orchestra and all
(fasten your seat belt) making money! No
grant was necessary. Will your local sym-
phony play music from “The Lion King”?
Yes, but during a children’s concert probably
conducted by the assistant conductor. Will
they play Williams? Probably, but only on a
movie night with the pops conductor.

Until “Gone With The Wind” can sit next
to Mahler’s “Fourth Symphony,” and
Korngold’s “Robin Hood” follows Strauss’
“Ein Heldenleben,” and Rosza is played
next to Bela Bartok—all conducted by the
symphony’s music director—we will always
fail in convincing the public that we are not
elitists.

Maybe we should just call this “classic”
music month. By classic musie, I mean mu-
sic that lasts. This is the music that brings
people together, uplifts them, and makes
them better. Perhaps our newspaper edi-
tors could do more for the American publie
by declaring September Pax Musica
month, in which journalists write feature
stories about worthy artistic efforts and re-
views that support the arts and do not in-
sult the audience or belittle the performers
and composers.

It is time to redefine the parameters of
what constitutes the classics. The publie al-
ready knows this. It’s time for the critics,
pundits, and arts managers of America to
confront their innate snobbery and purge
themselves of this most destructive force.
Otherwise we will continue to see a gigantic
public for classic music—one that supports
that love with billions of dollars of purchas-
ing power in movie theaters and the aisles
of soundtrack CDs—steadfastly avoiding
the concert hall and classical music store
across the street.

LETTERS

MUSIC TO HER EYES
After reading Timothy White’s column
on Joni Mitchell’s new album (Billboard,
Aug. 27), I wanted to thank him for contin-
ually providing Billboard’s readers with the
opportunity to pause and consider the
larger picture. White combines his love of
humanity with a love of music and words in
a simple elegance that transcends the obvi-
ous values of Billboard. He continually im-
parts an underlying faith that we can, if not
must, maintain our integrity if we are to
prosper. I am always replenished and en-
lightened by White’s articles. His column is

music to my eyes.

Colleen Boris
Licensing Administrator
Daiichi Kosho, U.S.A., IncC.
New York

QUAGMIRE ON THE INTERNET

In your article entitled “More Acts
Choosing Underground Avenue” (Bill-
board, Aug. 13), you credit IUMA with “re-
leasing” the first full-length music album
on the Internet. This was actually released
by Quagmire The Label with assistance
from IUMA. The album title by A Western
Front is “Full Blown Dave.”

Quagmire is the first art and music label
exclusively presented on the Internet. It of-
fers entire albums, videos, photography,
and literature to be viewed, heard, and
downloaded for free.

Tim Alexander and David Beach
Quagmire, ARTnet, and

The Internet Arts Museum For Free
Los Gatos, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarity those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Artists & IMuUsic

@ BY J.R. REYNOLDS

LOS ANGELES—Encouraged by
her extensive touring, Manhat-
tan/Capitol continues to push the
self-titled debut album by Rachelle
Ferrell, two years after its release.
Despite limit-
ed radio expo-
sure, “Rachelle
Ferrell” has
sold more than
261,000 copies to
date, according
to SoundScan.
To encourage
radio support,
the label issued
a fourth single, “With Open Arms,”
to stations on Aug. 8. The cassette
single will be in stores Sept. 12.
“Rachelle Ferrell” debuted on
the Top R&B Albums chart in Octo-
ber 1992. On Aug. 27, the album
reached No. 25—its highest position
to date on that chart. This week it
stands at No. 28 on the Top R&B Al-

FERRELL

Capitol’s Arms Still
Open For Ferrell

bums chart and No. 194 on The Bill-
board 200. The album also has spent
26 weeks on the Heatseekers chart,
where it stands at No. 11.

To bolster the single and Ferrell’s
extensive touring, Ruth Carson, VP
of creative marketing for Capitol,
says the label is planning to blitz
each market on the itinerary with a
heavy marketing and promotion
push before and after Ferrell per-
forms.

The artist has been touring con-
tinuously in the U.S., Canada, and
Europe since the album’s release.

Carson says that sales have in-
creased following TV and concert
appearances. For example, Ferrell
experienced a 25% sales gain for the
week after an appearance on “The
Tonight Show With Jay Leno” (Bill-
board, Feb. 20, 1993).

In addition, Capitol produced a
promotional concert video for re-
gional video programs. Broadcast of
the live clip has coincided with Fer-

(Continued on puge 118)

Atlantic Readies Plant &
Page’s ‘Unledded’ Live Set

NEW YORK—Atlantic Records is
gearing up its marketing plans for
the Nov. 8 release of an album by
Jimmy Page and Robert Plant that
is drawn from a series of live perfor-
mances in August.

The performances were filmed by
MTV for a special that will be
broadcast in October, and the label
expects it will build anticipation for
the album.

Atlantic Records featured the al-
bum, which has the working title of
“Unledded,” in product presenta-
tions at WEA’s annual regional
meetings Aug. 25-28 in Los Ange-
les, Cleveland, Philadelphia, and
Dallas.

According to accounts that at-
tended the presentations, Page and
Plant each wrote a new song for the
project, which also will feature re-
worked versions of such Led Zep-
pelin songs as “Kashmir,” “Battle
Of Evermore,” “That’s The Way,”
and “Since I Have Been Loving
You.”

The album is weighted toward
acoustic performances, but some
songs were done in electric settings,
accounts were told at the WEA
meetings.

According to sources familiar
with the project, the MTV special
will be drawn from two live perfor-
mances recorded in a London televi-
sion studio over the weekend of
Aug. 20, as well as sequences that
were filmed earlier in the month in
Morocco and Wales.

Page and Plant were accompanied
by Charlie Jones on bass and

Michael Lee on drums, both from
Plant’s band; Porl Thompson, from
the Cure, on acoustic guitar; Jim
Sutherland, who plays a shallow
Gaelic hand drum called the
bodhrin; Egyptian string and per-
cussion ensembles; European string
and brass sections; and other West-
ern and non-Western musicians.

ED CHRISTMAN

POP*ROCK*"R&B*RAP*DANCE*COUNTRY *LATIN

CLASSICALJAZZMUSIC VIDEO

Carpenter Casting ‘Stones’ At Charts

Last Album’s Success Delayed Columbia Set

® BY EDWARD MORRIS

NASHVILLE—TIt is one of those ex-
quisite ironies of the music business
that Mary Chapin Carpenter—whom
Columbia/Nashville could neither clas-
sify nor chart with her first album—
has become that label’s biggest seller.
“Hometown Girl,” which debuted
in 1987, barely caused a ripple at re-
tail and did even less at radio. But
Carpenter’s “Come On Come On,” re-
leased about two years ago, has yield-
ed seven hit singles and sold 2 million
copies, according to SoundScan.
Hopes are even higher for “Stones

Party Animals. Ozzy Osbourne
thanks Miss Piggy for joining him in a
duet of “Born To Be Wild" for the
Muppets album **Kermit Unpigged,”
due out Sept. 27 on Jim Henson
Records (distributed by BMG Kidz).
Osbourne recorded the duet on a
break from sessions for his upcoming
“X-Ray” album.

In The Road,” her fifth Columbia al-
bum, due Oct. 4. There are good rea-
sons for the optimism. The album con-
tains 13 songs of astounding depth and
variety, and Carpenter wrote every
one. As with all her past albums, she
co-produced this one with her friend
and guitarist John Jennings.

Allen Butler, executive VP/GM at
Sony Music, Columbia’s parent com-
pany, notes that the new album origi-
nally was scheduled to come out last
February. But because Carpenter
had been busy touring in 1993 and
could not write while on the road, the

(Continued on page 32)

Warner Group’s Catalog Titles

Dominate August

® BY CHRIS MORRIS

LOS ANGELES—An avalanche of
catalog titles—many of them from the
Warner Bros. family of labels—re-
ceived multiplatinum and platinum
certification from the Recording In-
dustry Assn. of America in August.

The Eagles continued to benefit
from their high-profile reunion tour:
The band’s 1977 Elektra opus “Hotel
California” reached the 10 million
sales level. The California group be-
comes the first in history to have two
albums attain sales of more than 10
million; its “Greatest Hits" has
topped the 14 million mark. The Ea-
gles’ “Greatest Hits, Volume II” and
“Live” also received certifications for
sales of 3 million and 2 million, re-
spectively.

Warner Bros. labels accounted for
half of the 41 multiplatinum certifica-
tions last month. Among the acts log-

# BY DOMINIC PRIDE

LONDON—British R&B music
could be in for a much-needed inter-
national lift if plans for a separate
R&B chart come to fruition.

Some 40 representatives of major
and indie labels, management compa-
nies, and publishers gathered here
Aug. 24 to discuss the idea of a sales-
based, 40-position singles chart, sep-
arate from the existing singles list-
ing, to gain maximum exposure for
R&B artists. The same meeting also
saw the formation of the British R&B
Assn., which will have wider aims
such as organizing awards and pro-
viding education.

The meeting was called by Ray
Hayden, a partner in Opaz Produc-
tions and Studios, who was elected
chairman of the association. Among
the directors are EMI Publishing’s

U.K. May Get Specialized R&B Chart

Listing Could Give A Boost To Unrecognized Acts

Guy Moot, Island Records’ Alistair
Norbury, and BMG’s Mike McCor-
mack. Among the companies repre-
sented were Black On Black, Talkin’
Loud, Big Life, Zomba, Acid Jazz,
and Parliament Management.

The initial aim of the organization
is to produce an R&B chart “to get
higher visibility for acts whose suc-
cess is not being reflected in existing
listings,” says Hayden. “Look at the
success of an artist such as Omar. He
sold 20,000 albums in two weeks, but
only got a chart position of 57, landing
him outside the top 40.”

Many of the acts that would be in-
cluded in the hoped-for R&B chart
are also featured on several U.K.
dance charts, but Hayden argues that
the new listing could help export tal-
ent. “It’s not really an advantage if
you're going to the U.S. with a record
that’s high in the dance charts, as

dance has a different culture and ref-
erence points there,” he says.

By contrast, the concept of an R&B
chart is already established in the
U.S. A U.K. R&B chart could give
American acts exposure in the U.K.’s
R&B market, one of the few areas of
British music that is buoyant.

“Record companies have devel-
oped dance acts as much as they can,
and it’s not an underground thing
anymore. This is the one area where
record companies are investing more
and more each year, but we really
need that fundamental exposure,”
says Hayden, who adds that the U.K.
top 40 singles chart no longer pro-
vides an accurate window of what is
happening in British musie.

Criteria for the chart were dis-
cussed at the meeting, and nine broad
categories were defined, covering a

(Continued on page 113)

RIAA Certs

CRANBERRIES

ging multiple multimillion sellers
were James Taylor, Van Halen, Talk-
ing Heads, and ZZ Top.

As previously noted (Billboard,
Aug. 27), Walt Disney’s soundtrack to
“The Lion King” is the most success-
ful album released so far in 1994, with
sales certified at 5 million.

Elton John’s “Can You Feel The
Love Tonight,” the hit single drawn
from the soundtrack and released by
Disney’s Hollywood Records, became
the singer’s 14th gold single; John
ranks second among male solo artists
in the gold singles category, trailing
Elvis Presley, who holds 50 gold
awards.

It was a glittering month for rapper
Warren G: His debut Violator/RAL
album “Regulate ... G Funk Era”
was simultaneously certified gold,
platinum, and multiplatinum, with
sales of 2 million. “Regulate,” his
Death Row/Interscope single with
Nate Dogg from the “Above The
Rim” soundtrack, also was certified
platinum.

Blitzz/Atlantic R&B act All-4-One
also scaled the heights in August: The
group’s self-titled debut set went dou-
ble platinum, and its single “I Swear”
topped the 1 million plateau.

Modern rock acts dominated the
first-time multiplatinum achievers,
with Counting Crows (DGC),
Soundgarden (A&M), the Gin Blos-
soms (A&M), and the Cranberries
(Island) all topping sales of 2 million.

Other multiplatinum first-timers

(Continued on page 117)
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Waits Wins Ruling On Use
0f Songs In Commercials

# BY CHRIS MORRIS

LOS ANGELES—An L.A. Superior
Court judge has reinforced Tom
Waits’ longstanding opposition to
commercial use of his work, and
awarded the singer/songwriter
$20,000 in dam-
ages for the “em-
barrassment and
humiliation” that
arose after his mu-
sic publishers li-
censed two of
Waits’ songs for
use in foreign TV
ads.

In his tentative
decision Aug. 23, Judge Harvey A.
Schneider also ruled that Waits was
entitled to recover any monies re-
ceived by Third Story Music from the
use of the tunes in the spots, but
added that he was “unpersuaded” by
expert testimony claiming that Waits’

WAITS

damages for lost income totaled
$500,000, and found in favor of Third
Story on that count.

Waits sued Third Story, the pub-
lishing firm operated by his former
manager Herb Cohen and Cohen’s
brother, Martin, in March 1993.
Waits alleged that the company vio-
lated a 1980 amendment to his 1977
songwriting agreement, which in-
cluded a clause prohibiting exploita-
tion of his work in commerecials, by li-
censing the song “Heartattack And
Vine” for a Levi’s jeans commereial in
the U.K. and the composition “Ruby’s
Arms” for French ads for Williams’
Gel shaving cream (Billboard, April

(Continued on page 44)

Go Zydeco. Buckwheat Zydeco socializes backstage after his recent show at
New York’s Tramps nightclub. His new Island album, “Five Card Stud,” features
duets with Willie Nelson and Mavis Staples and an appearance by Los Lobos’
David Hidalgo. Shown, from left, are Island president Johnny Barbis; Stanley
“Buckwheat” Dural Jr.; and artist manager Ted Fox.

Hard Rock Betting On Vegas Casino & Hotel

Facility Geared Toward ‘New Generation’ Of Gamblers

@ BY DEBORAH RUSSELL

Lalo Schifrin Sues
Warner, Producer
Over ‘Tenors’ Snub

LOS ANGELES—Composer Lalo
Schifrin has sued Tibor Rudas,
the producer of the World Cup “3
Tenors” extravaganza at Dodger
Stadium here July 16, and Warn-
er Music Group, charging that he
was wrongfully deprived of ered-
it for the arrangements of two
medleys performed during the
internationally televised concert
by the opera superstars.
Schifrin, a four-time Grammy
winner and composer of scores
for “Mission Impossible,” “Dirty
Harry,” and other films and TV
series, has charged Rudas and
his companies, Resorts Pro-
(Continued on page 23)

LOS ANGELES—Hard Rock Cafe
founder/chairman Peter Morton is
wagering a $90 million bet that his
rock'n’roll restaurant chain can cash
in on the hotel and casino business in
Las Vegas.

The Hard Rock Hotel & Casino, set
to open on a 17-acre site in March
1995, is adjacent to the Las Vegas
Hard Rock Cafe restaurant. Touted
as the “world’s first rock’n’roll casi-
no,” the facility introduces a “Vegas
for a new generation,” says Warwick
Stone, the hotel design consultant.

“We're catering to the real
rock’n’roll people, a substantial [seg-
ment] of the [Vegas] market that
everybody's forgotten,” Stone says.

Those “rock’n’roll people” will have
their own 12-story, 340-room hotel
and entertainment complex, complete
with a live musie venue, retail outlet,
restaurants, and thematic gaming
rooms, says Morton.

“There’s such an impersonal,
monolithie quality about the Vegas
hotels,” Morton says. “I saw there

RECORD COMPANIES. Ulrich W.
Neuert is appointed VP of business
development for Bertelsmann Music
. Group in New York. He was VP of fi-
nance and corporate development
for UFA, the film/television produc-
tion and licensing arm of Bertels-
mann’s Electronic Media division.

Giant Records in Los Angeles
names Ray Carlton head of promo-
tion, Jean Johnson head of pop pro-
motion, and Larry Silver chief fi-
nancial officer. They were,
respectively, head of pop promotion
for Giant, senior director of pop pro-
motion for Giant, and VP of finance
at Elektra.

Alan Edwards is named GM of
Phonogram Records in London. He
was co-owner of independent publie-
ity firm Poole Edwards and will re-
main a consultant to that company.

John Tavenner is appointed di-
rector of video marketing for Sony
Classical Film and Video in New

NEUERT

CARLTON

York. He was director of product
management for London Records.

Michael Schwartz is promoted to
senior director of creative copy for
Arista Records in New York. He was
director of creative copy.

Brian Malouf is named staff pro-
ducer, A&R, for RCA Records Label
in New York. He was an indepen-
dent producer. (See story, page 46.)

Columbia Nashville appoints sev-
eral regional country promotion
managers: Marlene Augustine in
San Francisco for the Northwest,
Jack Christopher in Boston for the

was no hotel that was all about today,
that was cool, and wasn’t too big.”

Musical themes permeate every as-
pect of the facility, right down to The
Joint, an 11,000-square-foot rock’
n’roll club on the hotel premises.

Stone likens The Joint, with a ca-
pacity for about 1,400 people, to a
standard Hollywood club. Its stage
measures 28 feet by 32 feet, and he
projects that the venue will attract a
wide spectrum of acts. Morton envi-
sions artists ranging from “Tony Ben-
nett to Bob Dylan and Counting
Crows.”

Ticket prices are expected to be
comparable to those of typical rock
clubs, and are likely to be lower than
entrance fees to the average Vegas
showroom, Morton notes.

“We're keeping it Sunset Strip-
like,” Stone says. “We didn’t want to
get slick and showroomy, with velvet
drapes and all that. That’s not
rock’n’roll.”

Consultants who have designed
stadiums, easinos, discos, and concert
halls are contributing to the construc-
tion of the nightelub, Morton adds.

JOHNSON SILVER
Northeast, J.R. Hughes in Atlanta
for the Southeast, Steve Massie in
Chicago for the Midwest, Jeri
Mitchell in Nashville for the central
region, Nancy Richmond in Dallas
for the Southwest, and Lloyd Stark
in Los Angeles for the West. They
were, respectively, promotions mar-
keting director at KNEW/KSAN
San Francisco, air personality/assis-
tant music director for WDSY Pitts-
burgh, director of radio promotions
at Marco Promotions, owner of
Team One Promotions, Southeast
regional manager at Asylum

He notes that negotiations with pro-
moters continue, and no deal has been
inked.

While Morton was unable to pro-
vide details regarding a live music
schedule, he says that the Hard Rock
is planning a three-day concert ex-
travaganza timed to coincide with the
facility’s March opening. The concert
likely will be taped for television
broadecast, he adds.

The Joint’s musical output is just
one element designed to attract rock’'n’
roll fans to the casino, says Morton.

The 28,000-square-foot casino will
feature music-themed gaming tables
created to capture the essence of
punk, psychedelic, and heavy metal
music. The tables will stand alongside
piano-shaped roulette tables and cus-
tomized slot machines featuring mu-
sical icons. Prizes may include vin-
tage motorcycles and cars associated
with rock’n’roll lore.

Returns from select machines will
be designated to such environmental
organizations as the Natural Re-
sources Defense Council, Conserva-

(Continued on page 119)

Controversial
Rap-A-Lot Label
Does Virgin Deal

B BY CARRIE BORZILLO

LOS ANGELES—Virgin is looking
to make a name for itself in the rap mar-
ket via a worldwide distribution and
marketing agreement with the indepen-
dent Rap-A-Lot Records.

The Houston-based indie will be dis-
tributed by Cema through Virgin’s new-
ly formed rap/R&B imprint, Noo
Trybe, created in November 1993, An
album by Rap-A-Lot act Scarface will
be Noo Trybe’s first release.

The deal marks the second time Vir-
gin has worked with controversial acts
shunned by the Warner Music Group.
Earlier this year, Virgin signed Ice-T’s
hardeore rock band Body Count, whose
“Born Dead” is set for release Tuesday
(6).

In 1993, Rap-A-Lot’s plans for a dis-
tribution deal with Giant Records were
shot down by Warner executives still
shell-shocked from the controversy sur-
rounding Body Count’s “Cop Killer.”

Phil Quartararo, president/CEO of
Virgin, says there are no predeter-
mined rules regarding lyric content of
Rap-A-Lot releases. “If we come across
something in question, we will deal with
it then,” he says. “But if they’re making
viable, commereial musie, they should
be provided a place to do it.”

Rap-A-Lot’s distribution deal with
Priority Records officially expires in
April 1995, but the Virgin agreement
kicks in Oct. 18 with the release of Scar-
face’s “The Diary.” According to a Vir-
gin spokesperson, the label reached an
agreement with Priority allowing Noo
Trybe to handle the Scarface album and
singles prior to the expiration of the Pri-
ority distribution deal.

In April, Virgin will also assume dis-
tribution of the Rap-A-Lot catalog ti-
tles, including material from Scarface,
Bushwick Bill, and the Geto Boys.

The first single from “The Diary” is
tentatively titled “I Seen A Man Die,”
which will be serviced to rap radio in
late September, according to James
Smith, president/CEO of Rap-A-Lot.

(Continued on page 118)

KRIM

TAVENNER

Records, manager of secondary pro-
motion at Columbia Nashville, and
artist development manager at Sony
Distribution.

PUBLISHING. Rick Krim is named
senior VP of talent acquisition and
marketing for EMI Music Publish-
ing in New York. He was VP of tal-
ent relations for MTV.

Christopher Galotta is promoted
to director of writer-publisher ad-
ministration for BMI in Los Ange-
les. He was associate director of
writer-publisher administration.

GREENSTEIN

ROBSON

RELATED FIELDS. John Robson is
promoted to VP of programming/
international for The Box in Miami.
He was director of programming.

Beau Phillips is named VP of
marketing for VH-1 in New York.
He was VP/GM of WRZX/WCKN
Indianapolis.

Scott Greenstein is promoted to
senior VP of motion pictures, mu-
sie, new media and publishing for
Miramax Films in New York. He
was VP of motion pictures, music
and new media.
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Covers Set Gives Estefan A Break
Singer Plans Time Off After Epic Album Release

B BY LARRY FLICK

NEW YORK—Gloria Estefan says
there were dual motivations behind
her decision to record “Hold Me,
Thrill Me, Kiss Me,” a collection of
pop and disco evergreens slated to
hit retail racks Oct. 18.

First, the Epic project allowed
the singer, who is expecting her sec-
ond child in December, to maintain
an active profile in the pop market
while staying off the concert and
promotion trail temporarily to in-
dulge in various forms of domestic
bliss.

“These are not songs that need to
be sold,” she says. “People already
have their own relationships with
them. With the exception of doing a
couple of videos and some press, I'm
just going to stay home and enjoy
being a mother. Touring and all of
that craziness can wait until the
next album.”

But Estefan also is making a clear
creative statement with this set,
which was produced by husband
Emilio Estefan and Jorge Casas.
With a lineup of material that in-
cludes Carole King's “It’'s Too
Late,” “How Can I Be Sure” by the
Rasecals, and “Don’t Let The Sun
Catch You Crying” by Gerry & the
Pacemakers, Estefan focused on

tunes that she says shaped her style
of writing and performing.

“People who have heard the al-
bum keep telling me how much ev-
ery song sounds like something I
could have written, which is such a
wonderful compli-
ment,” she says.
“But it also
makes a lot of
sense, since these
are the songs that
inspired me to
start my career in
the first place.”

The  promo-
tional campaign
behind “Hold Me, Thrill Me, Kiss
Me” will commence Sept. 12, when
her rendition of Vicki Sue Robin-
son’s “Turn The Beat Around” goes
to several radio formats and clubs.
Sporting a broad range of pop and
house remixes by David Morales,
Phillip Damien, and Pablo Flores,
the track also will be included on the
Emilio Estefan-supervised sound-
track to the forthcoming Sylvester
Stallone movie “The Specialist.”

“This is an extremely viable sin-
gle for the 25-t0-34 female demo-
graphic,” says Casey Keating, PD at
top 40 WHYT in Miami. “Whether it
will draw a younger and wider audi-
ence remains to be seen. But there

ESTEFAN

Pendulum’s Digable Planets
‘Comb’ Jazz Sources Again

M BY CHRIS MORRIS

LOS ANGELES—With the Oct. 18 re-
lease of its second album, “Blowout
Comb,” on EMIdistributed Pendulum
Records, the mission for Digable Plan-
ets will be to dodge the pitfalls that
have greeted any number of hip-hop
artists that have scored hit debuts.
The Washington, D.C.-bred group’s
late-1992 debut, “Reachin’ (A New Ref-
utation Of Time And Space),” rose to
No. 15 on The Billboard 200 and went
gold last year on the back of the top 40
and R&B hit “Rebirth Of Slick (Cool
Like Dat).” Some observers speculate
Digable Planets could have a bumpy
ride ahead after that heady debut.

DIGABLE PLANETS: From left,
Ladybug, Butterfly, and Doodle Bug.

Noting the sluggish performance of
Arrested Development’s second studio
release, “Zingalamaduni,” George
Daniels, who owns the noted R&B re-
tail outlet George’s Music Room in Chi-
cago, says, “When new artists come out
with hits, they get lost in the glamour
... They get a crossover record and go
back in the studio thinking they can
manufacture a crossover.”

But Daniels adds, “As long as they
keep the same attitude they initially
had musically, [Digable Planets will] be
OK ... They’ll have a good chance to
duplicate what they had the first time.”

Digable Planets’ Butterfly (whose
real name is Ishmael Butler) says he
has no burning desire for a second big
chart hit, and sees the dangers that be-
ing hit-driven may hold for an act on its
sophomore album.

“I don't particularly care,” he says.
“I was kind of disappointed by that, to
be honest ... We were sampling a lot
of jazz and speaking about a lot of polit-
ical issues. I felt like people sort of
missed it because of that pop appeal.
And it was sort of like a misconception,
like this was what we were aimin’ for.
It didn't bother us, but the fact that we
didn’t achieve all that we wanted it to,
did.

“Also, that pop kind of thing adds
kind of an ephemeralness to music. A
lot of groups that get pop support don’t
really get that pop support reinforced
on their second album—Ilike Arrested
Development, like a Vanilla Ice or a
Tone Loc or a Young MC or a Candy-
man. It's a one-hit kind of thing, and I

(Continued on page 18)

is no denying that [Gloria] has a
solid base of support.”

Dan Beck, Epic’s VP of product
development, views the single—and
the project in general—as repre-
senting the musical attitude that in-
itially brought Estefan into pop
prominence, starting with her reign
as the leader of the club-embraced
Miami Sound Machine.

“Over the past year, she has been
rediscovered by the tastemakers of
our business,” he says. “Anyone
who labels her exclusively as an
adult artist has clearly not been pay-
ing attention to the incredible dance
and Latin success she had with her
last album, ‘Mi Tierra.” There are
many levels and formats for us to
explore with this project.” “Mi
Tierra” spawned two major dance
hits: the title track, which went to

(Continued on page 21)

Coppin’ To The Smithereens. The Smithereens take a break from their video
shoot for the song “Time Won't Let Me.” The remake of the Outsiders’ song
appears in the new Jean-Claude Van Damme movie, “Time Cop.” Kneeling, from
left, are Bennett Kaufman, the single’s producer and RCA VP of A&R, West Coast;
video director Nigel Dick; and Ria Lewerke, VP of creative and video production.
Standing, from left, are Dennis Diken and Pat DiNizio from the Smithereens; Van
Damme; and band members Jim Babjak and Mike Mesaros.

WE’RE HAVING SOME FUN NOW: After digging
myself out of Woodstock '94 (I promise that’s the last time
T'll refer to that event), I'm now digging myself out from
under a pile of CDs and cassettes. A few that I am partic-
ularly enjoying:

* Jeff Buckley, “Grace” (Columbia): Buckley’s first
full-length album is a wide-ranging project that struggles
to confine itself within the boundaries of “rock.” In fact,
it’s when Buckley steps outside of traditional rock stric-
tures that he distinguishes himself, as on the insinuating,
disquieting “Last Goodbye” and the

Cream Rises To Top Of New-Release Pile;
Barenaked Ladies On A Winning Streak

life,” “I Will Survive,” “Shake Your Groove Thing,” and
“Go West,” how much more do you really need? Well, I'll
tell you. No collection of tacky music would be complete
without the so-bad-it’s-good “I've Never Been To Me”
from Charlene and that tearjerker “Billy Don’t Be A
Hero,” which are both here. The only flaw is that this
project uses the Paper Lace version of “Billy” rather
than the far-superior Bo Donaldson & the Heywoods
hit.

SHOW OF THE WEEK: Bare-

ephemeral “Corpus Christi Carol,”
where he sounds like a choirboy.
Buckley’s strength is his flexible,
versatile voice: Just listen to the
end of “Lilac Wine,” and see if you
don’t hear strains of Freddie Mer-
cury.

* Katell Keinig, “O Seasons O

naked Ladies at the Bottom Line
in New York Aug. 25. A sensation
in its native Canada, this quintet is
still struggling for attention in the
States, but the standing-room-only
crowd at the Bottom Line seemed
to know every song. Even the new

£ material from the band’s just re-

Castles” (Elektra). With a voice
that wraps itself around the music
like a spiderweb, Keinig’s crystal-
line vocals are the highlight of this
collection. “Cut” has traces of Joni Mitchell running all
through it, while the elegiac, chant-like “O Iesu Mawr”
is stunningly beautiful. Her stream-of-consciousness, su-
percilious bio doesn’t give many hints to Keinig’s back-
ground other than that she now resides in Ireland, but
maybe it’s best not to get bogged down in details. Fans
of Christine Collister’s haunting voice should lap this up.

* Pete Anderson, “Working Class” (Little Dog Rec-
ords/Rounder). Anderson, who is best known for his pro-
duction work with Dwight Yoakam and Michelle
Shocked, among others, shows off what Yoakam fans al-
ready knew: He'’s a hell of a guitar player. His twangy
picking style is crisp and clean, if not downright pristine.
You can practically see Elvis twitching his pelvis to the
title track. Many of the songs have a high lonesome, tum-
bleweeds-rolling-across-the-prairie feel that would make
this the perfect soundtrack for a spaghetti western.
Anderson’s voice is no match for his guitar picking, but
he possesses a pleasant, reedy tone that works here. The
only questionable cut here is an interpretation of Jimi
Hendrix's “Fire” that sounds as if it were filtered
through Stevie Ray Vaughan.

* Various Artists, “The Adventures of Priscilla: Queen
Of The Desert” (Mother/Island). This soundtrack to the
Australian transvestite movie is just too tasty for words.
Put this on at a party, and I guarantee a successful fete.
With original takes and remixes of “I Love The Night-

by Melinda Newman

leased second Sire album, “Maybe
You Should Drive,” met with appre-
ciative recognition. The quirky
band delivered clever pop ditties
like “If T Had A $1,000,000” and “Brian Wilson” that
bumped up against novelty territory, but then it easily se-
gued into the heartbreaking ballad “Am I The Only One?”
There is simply no other band that sounds like these guys,
in part because they often use a stand-up bass, but also
because of the creamy vocals of Stephen Page, whose
voice has a full, throaty texture that few male singers pos-
sess. Between songs, Page and fellow vocalist/songwriter
Ed Robertson kept the audience in stitches with their
takes on everything from aquamarine towels to “Tommy”
on Broadway. But the highlight was easily when all five
members danced and rapped (unbelievably well) Ace Of
Base’s “The Sign” and Beck’s “Loser.”

THIS AND THAT: This fall’s Nirvana release, which
originally was slated to be a double-album set that in-
cluded the band’s “Unplugged” appearance from MTV
and live performances from 1989-1994, will now include
only the band’s “Unplugged” tunes. The live album has
been postponed indefinitely . . . Timbuk 3 has signed with
High Street Records/Windham Hill. A six-song EP, com-
ing this month, will include an updated version of the act’s
1986 hit “The Future’s So Bright I Gotta Wear
Shades”—never a good sign ... Rhino Records plans to
reissue nine Robyn Hitchcock albums on CD, with the
first three coming Nov. 15.
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“The final playback was a revelation!”
That's what Tony Brown wrote to us after being set loose in
Masterfonics with Vince Gill and the AT&T DISQ™ Digital Mixer

Core to mix “When Love Finds You.”

“Our artists love it. I love it.

The improvement in sound is dramatic?
Tony Brown, President/MCA Nashville

What double-threat producer/record company exec wouldn't be impressed? After all,
most of the world’s digital multitrack tape machines are hooked up to analog mixing
consoles. So the pristine digital presentation is compromised at the final step of the
production process. But not when the mixing system gives the creative freedom to move
instantly from analog to digital at the touch of a button.

Created by AT&T and Bell Labs, the DISQ Digital Mixer Core works in concert with the
analog board in your studio. Using the faders and knobs of the control
panel you're already comfortable with.

There’s no learning curve. Just connect the system to your Neve-VR
or SSL-E/G analog board and you'll be mixing digital in no time.

Or select a new, fully integrated digital mixing console featuring the
automation technology of Harrison by GIW. The result: Sound that is

richer, warmer and truer than anything you've ever heard.

Systems are already up and running in LA, Miami, Nashville, New York and Tokyo.
And releases mixed on the DISQ system are
in the stores. We suggest you take a listen.

Want full details? Call 1 800-553-8805.

(i

ATal

© 1994 AT&T. Product names are registered trademarks of their respective manufacturers.
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Melissa Manchester Launches Comeback
Singer Returns From 5-Year Break With Atlantic Set

B BY LARRY FLICK

NEW YORK—As she ends a five-year
recording hiatus with the upcoming
“If My Heart Had Wings,” Melissa
Manchester once again is enjoying the
business of being a singer.

Preparing for the Oct. 18 retail date
of her Atlantic debut—her first album
since Mercury’s 1989 set of pop stand-
ards, “Tribute”—the enduring singer/
songwriter says the changing person-
ality of the music industry during the
"80s soured her on making records.

“It turned into an animal I no
longer recognized,” she says. “People
who weren't singers were becoming
stars. During that time, I tried a lot of
styles of music. And I felt like I was
getting lost—doing things in the name
of adventure and commerce. After a
while, I realized that I was slowly
shaving off parts of my soul. I had to
take a break.”

During that period, Manchester fo-
cused on her marriage and raising two

children, as well as assorted concert
stints and acting assignments that in-
clude a recurring role on the NBC sit-
com “Blossom.” She says the opportu-
nity to join the Atlantic roster and
work with producers like Arif Mardin
was key to bring-
ing her back into
the studio.

“I've been trying
to get with Atlantic
since 1 was 15
years old,” she
says. “I love the
way they treat
women  artists.
There is a tremen-
dous level of respect for them.”

Executives at the label have a mu-
tual warmth toward Manchester.
“Some of her best work in the past has
been with Arif, who is our senior pro-
ducer,” says Woody Firm, manager of
operations at Atlantic. “It makes
sense to have Melissa on Atlantic—
and she is an absolute pleasure to have

MANCHESTER

on the same team.”

Two years in the making, “If My
Heart Had Wings” is a 10-tune jour-
ney into what Manchester describes
as “a realm of self-affirmation and
love. Many of the songs have a double
perspective, in that they appear to be
solely romantic, but there’s a lot more
going on.” Besides Mardin, contribu-
tors to the project include producers
Ron Nevison and Judd Friedman.
Friedman also penned the first single,
“In A Perfect World,” which ships to
AC radio in mid-September.

Manchester premiered the track in
an unusual manner, performing it dur-
ing a one-time guest spot on ABC-
TV’s daytime drama “General Hospi-
tal.” Playing herself, Manchester was
written into the storyline and given a
past relationship with one of the pro-
gram’s leading men. The tune served
as a musical umbrella for the introduc-
tion of several new romantic plotlines.

“With the warm reception that day-

(Continued on page 21)

DIGABLE PLANETS ‘COMB’ JAZZ SOURCES AGAIN

(Continued from page 14)

Jjust thought, musically and lyrically,
our group was a little bit more serious
than to be heard on one album and then
fade out after that.”

Rather than tailoring its sound for
commercial acceptance, Digable Plan-
ets has in fact headed in the other di-
rection with “Blowout Comb,” creating
several free-blowing songs that top the
five-minute mark.

“See, what happened was that radio
began to dictate the length of songs,
because they refused to play shit that
was over, say, four minutes,” Butterfly
says. “Black and pop radio began to de-
crease the time in songs. Plus, with al-

most the extraction of live instrumen-
tation, it was just a lot of repetitiveness
that became boring after four minutes,
anyway.

“So [guitarist] Hui [Cox] takes, like,
a two-and-a-half minute guitar solo at
the end of ‘Black Ego,” which is a
seven-minute song ... just to make
length not seem like a thing of the past,
to bring it back, let stuff stretch out, let
dudes play, shit like that.”

The group, which also includes La-
dybug (Mary Ann Vierra) and Doodle
Bug (Craig Irving), continues to cleave
to a jazzy, swinging sound, incorporat-
ing live performances by such players

AUDIENCE.

ONE LOOK AT OUR RATES
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How To DELIGHT AN
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call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
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*130-°140

Single:
Standard/Park View
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¥150-°160

Double:
Standard/Park View

*165-°185
Suite: Single/Double
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15 Central Park West at 61st Street, New York, NY. 10023-7709. Fax: 212-265-0227.

“Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included. Advance reservations are suggested.

NEW YORK

as reed man Donald Harrison and vi-
braphonists Cynthia Taylor and Steve
Taylor, as well as samples from albums
by Bob James, Shuggie Otis, and Roy
Ayers.

Butterfly envisions a bigger group
backing the rappers on their next tour,
which will begin late in the year and
take them through the U.S. and Eur-
ope.

“The configuration, I think, is gonna
be a little different,” he says of the live
unit. “Probably a different horn sec-
tion—bigger, maybe a trombone.”

Pendulum VP of promotion and mar-
keting Stanley Winslow says the label’s
objective is to focus on Digable Plan-
ets’ credibility.

He says, “The idey, unlike the last al-
bum, is we're gonna start the base and
the setup from the streets, and really
approach the hip-hop community in a
different way. The thing about the
group is, they hit all genres of music.
The last time it went a little more com-
mercial, and then came back toward
the street. This time I think we have a
record that will do better in starting to
build in the opposite direction.”

To that end, the group will embark
on a promotional tour targeting retail
and radio in 20 major markets, begin-
ning Oct. 8. Winslow notes that the
band didn’t really get a chance to meet
the community last year, since its col-
lege tour and an opening stint for Sade
erased its promotional time.

The album release will be preceded
by a single, “9th Wonder,” which goes
to radio Sept. 5.

Josh Taft, who has worked with
Stone Temple Pilots, will direct the ac-
companying video. “This is a very vis-
ual group, and the visual aspect is very
important in terms of getting them out
there,” Winslow says.

Winslow adds that the longer,
jazzed-up tracks represent no impedi-
ment, but serve as an asset in some ra-
dio locales. “I think it presents a plus,
because, for Digable Planets, you have
college and alternative appeal, and we
have to have something for them.”

Warner/Chappell Duo Pitches
New Songs With A CD Demo

DYNAMIC DUO DEMO: Forget
dropping by the producer’s office
with a guitar. And forget dispatch-
ing an intern with tapes. Steve Bo-
gard and Jeff Stevens are pitching
their new songs—or at least 21 of
them—via a classy CD. Both men
are songwriters for Warner/Chap-
pell’s Nashville division, which fi-
nanced the project.

The album—called “A Car, A
Boy, And A Girl”"—contains the
pair’s best tunes from September
1993 through June 1994.

Stevens, who recorded briefly for
Atlantic Rec-

“Phantom” theme independently in
1985, and the plaintiff could not
prove Webber had access to the
Repp work. The case does not end
here. The defendants, which also
include Webber’s The Really Use-
ful Group, The Really Useful Co.
Inc., Hal Leonard Publishing
Corp., and PolyGram Records,
have asked the court to force the
plaintiffs to pay their legal fees.
And in a very strange twist, Web-
ber has filed a still-pending coun-
terclaim against Repp for infring-
ing on Webber’s song “Close Every
Door,” from

ords in the - Webber’s
late '80s, wurds M“ Ic 1968 “Joseph
sings all the And The
demos. His L Amazing
recent song- == Technicolor
writing cred- Dreamecoat,”
its  include which, of

“Reckless,” a
No. 1 for Ala-
bama, and
John Anderson’s hit “I Fell In The
Water.” Bogard, in addition to pro-
ducing Michelle Wright, has writ-
ten chart toppers for a string of
country acts, most recently “Han-
gin’ On” for Tanya Tucker.

According to Bogard, W/C song-
plugger Michael Knox serves as
contact for the project. He also
created the droll artwork for the al-
bum cover. Originally, Bogard
says, the idea was to do a few very
fancy CDs just for the label chiefs.
Ultimately, though, the publisher
concluded it would make more
sense to do less-expensive copies
for everyone remotely involved
with the A&R chain, including pro-
ducers, artists, managers, road
managers, publicists, ete.

The album—which takes its title
from a line in Stevens and Bogard’s
“Let’'s Get Out Of Town”—hit the
streets Aug. 20. So far, Andy
Childs has cut one of the songs—
“I Like You Like That”—for his
next RCA album, and holds have
been placed on “I Can’t Take It
Back” for Blackhawk, and on
“Renegade” for John Michael
Montgomery.

MOST CHARGES of copyright
infringement usually fail, and two
recent opinions in a U.S. District
Court in New York didn’t win one
for the plaintiffs, either. Both, how-
ever, did involve plaintiff claims on
songs expressing religious faith.
Andrew Lloyd Webber was among
the defendants in a suit brought by
Ray Repp and K&R Music Inc.,
claiming that Webber’s title song
from his megahit “Phantom Of the
Opera” was a spinoff of Repp’s 1978
copyright “Till You,” which has re-
ceived exposure in the U.S., Eur-
ope, and Asia via Repp’s own live
performances, songhooks, and al-
bums. However, Judge Shirley
Wohl Kram dismissed the com-
plaint after determining that Web-
ber, despite his admiration for reli-
gious musie, including his creation
of religious works, had ereated the

by Irv Lichtman

course, is also
a work with a
religious mes-
sage. The song which Webber
claims bears an uncanny resem-
blance to “Close Every Door” is
none other than Repp's “Till You.”
As for the Phantom action, Repp
and his publishing company plan to
appeal. Webber is being repre-
sented by Gold, Farrell & Marks of
New York.

In the second action involving a
religious composition, Sanga Music
in New York lost a copyright in-
fringement bid in the same federal
court. Sanga Music charged that
the defendants, including two units
of EMI Music Publishing, Reprise
Records, and Warner Music Inter-
national, infringed on its copyright
“How Can I Keep From Singing,”
a traditional song of faith for which
it claimed a copyright on an addi-
tional eight-line stanza penned by
one Doris Plenn prior to 1955. The
stanza was performed by Enya on
her Reprise album “Shepherd
Moons.” In dismissing the action,
Judge Charles S. Haight Jr.
agreed with the defendants’ claim
that the song was rendered in the
public domain by its 1957 publica-
tion in Pete Seeger’s folk music
magazine “Sing Out!” with a de-
scription of the song that failed to
specifically make a copyright no-
tice.

IN LAST WEEK’S item on the
purchase of CPP-Belwin by
Warner/Chappell, the last name of
the new setup’s president/COO,
Sandy Feldstein, was incorrect.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Music Sales:

1. Stone Temple Pilots, Purple

2. Tori Amos, Under The Pink

3. The Lemonheads, It's A Shame
About Ray

4. Stone Temple Pilots, Core

5. Music From “The Piano.”

Assistance in preparing this col-
umn provided by Ed Morris in
Nuashwville.
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National Music Publishers’ Association
& The Harry Fox Agency, Inc.

711 Third Avenue
New York, NY 10017

Phone: 212-370-5330
Fax: 212-953-2384

Fox Agency Singapore

391B Orchard Road
#90-10 Tower B
Ngee Ann City, Singapore 0923

Phone: (65)735-8966
Fax: (65)735-9979

Global delivery.
And Global protection.
That is NMPA’s goal.

The Harry Fox Agency, Inc.
1994 Rate Reduction

CoMMISSIONS REDUCED FOR
July 1 to December 31, 1994:

® Rate on mechanical licensing distributions
lowered to 3.5% from 4.5%

® Rate on synchronization licensing distributions
lowered to 4% from 5%

The Harry Fox Agency, Inc. surpassed the $300
million mark in gross collections and distributions—

distributing $304.3 million to its publisher principals.
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Big Beat/Atlantic Hopes They’ll Flip For ‘Lid’
Single To Lead Off Album By Euro-Rapper Lucas

B BY GIL GRIFFIN

NEW YORK—Most rappers come to
New York—still the world’s hip-hop
mecca—to find an audience. But Big
Beat/Atlantic artist Lucas, is not
most rappers.

The 23-year-old Danish-born
rhymer and producer says he's “been
living off and on in New York” since
he was 12. But Lucas jetted to Lon-
don three years ago because he felt
listeners there were more receptive
to the eclectic and experimental
brand of hip-hop he delivered on his
’91 Uptown debut album, “To Rap My
World Around You.”

Lucas, whose background is Dan-
ish, Corsican, and Russian-Jewish,
will soon find out if American hip-hop
fans have grown more open to his
equally varied big-band, jazz, blues,
and ska-flavored rapping. Atlantic

will release his “Lucacentric” album
on Oct. 18.

Fueled by the lead-off single, “Lu-
cas With The Lid Off,” the musically
and lyrically intriguing disc has al-
ready been re-
leased in western
Europe.

“I expect preju-
dice [in the U.S.]
because I'm a Eur-
opean in a black
art form,” Lucas
says. “So I have to
be myself and
carve out my own
niche. That’s what groups like House
of Pain and 3rd Bass have done.”

Carving a niche won't be a problem
for Lucas. With his ambitious blend-
ing of many different genres and his
cerebral lyrics about multicultura-
lism, the musie industry, and relation-

’.

LUCAS

ships in such songs as “Pendulum
Swings,” “Inflatable People,” and
“Spin The Globe” (which features
guest rappers from France, India,
Puerto Rico and Uganda rhyming in
four different languages), Lucas is an
original.

In fact, it’s that uniqueness that led
to his split from Uptown/MCA three
years ago. “They had an assembly
line of rappers wearing leather boots
and grabbing their crotches,” he says.
“I represented a broader scope.”

But because hardcore rapping has
hijacked hip-hop for the last few
years, Big Beat president Craig Kall-
man says that backing a radically ex-
perimental hip-hop project such as
“Lucacentric” is “risky” but also ap-
pealing.

“Lucas is a very intelligent individ-
ual with exceptional ideas,” Kallman
says. “He’s also got a big presence.”

His persona can be felt in his video-
clip “Lucas With The Lid Off,” which

was directed by Michel Gondry, and
AMUSEMENT BUSINESS® is considered a key element in selling
Lucas to the public. The mesmerizing
BOXSCOR TOP 10 CONCERT black-and-white video finds the rap-
GROSSES per in an ever-twisting, turning back-
drop resembling a giant Rubik’s cube.
Gross Attendance The eclip landed Lucas his U.S. deal
ARTIST(S) Ve Date(s) Ticket Price(s) Capacit Promoter . K X ol
= ' = ’ with Big Beat/Atlantic.
LUIS MIGUEL National Auditorium ~ Aug. 4-28 $5.543.982 150,000 Aries Producciones AT 1 ~
Mexico City Gross Record 16 seliouts . Warner Chappell playe(,i e the
(16,798,265 video, and the minute I saw it, I said,
;“:a’ﬁg%;?‘g) ‘I’'ve got to work on this proj-
ect!” "Kallman says. “It was spectacu-
F ; o T P lar and mind-blowingly original, and
BILLY JOEL eorgia Dome Aug 1 632,943 . eflar Door : : .
ELTON JOHN Atiznta $85/346 seliout PACE Concerts it complsments the lyrics and the
message.
The video has just been added as a
Breakthrough clip at MTV, where
Kallman says it will be played as
BILLY JOEL Miwaukee County Aug. 11 $2,480,520 55,526 Celfar Door &l 15 ty Kk ﬁ { h
ELTON JOKN Stadium $75/340 sellout many as mes a week. also has
Mitwaukee been sent to other video outlets such
as the Box and Black Entertainment
Television. Additionally, Kallman
BILLY JOEL Pontiac Silverdome Aug. 18 $2.444,334 54,125 Celtar Door Si?.yS that more than 200. local and .re-
ELTON JOKN Pontiac, Mich $75/840 sellout gional outlets have received the clip.
With all the expected attention on
the video, Kallman says he hopes
fans will be equally moved by Lucas’
. : I3 1, .
ROLLING STONES Camp Rendal hug 26 $2420.485 5120 Concert Prods music and lyrics. “I don’t think the
LENNY KRAVITZ Stadium $50/325 sellout International USA music will be overshadowed,” Kall-
el man says. “We're looking to have
Magison, Wis. hip-hop and alternative mixes for
‘Lucas With The Lid Off’ and other
BILLY JOEL Cyclone Stagium Aug 13 $2,393516 52196 Cellr Door songs. We'll ship it to radio and just
ELTON JOKN lowa State $75/840 sellout duck.”
ﬁ&'li’?&‘&a In addition to servicing urban,
BILLY JOEL Florida Citrus Bowl,  Aug. 21 $2,287.254 8,320 Cellar Door pop, COllege and alterna,tlve radio
ELTON JOHN Orlando Centroplex $85/846 sefiout formats, Kallman says print and re-
Oriando, Fia. tail campaigns and an Ameriean
tour are being planned.
ROLLING STONES Winnipeg Stadium ~ Aug 23 $1.720.848 50,397 Concert Prods.
COLIN JAMES Winnipeg, Manitoba 182,359,800 sefiout International USA v
Canadian)
$50.25/829.75
LOLLAALOOZA '34: Coca-Cola Starpiex ~ Aug 20-21 | $1,309,242 7,012 MCA Concerts PRI N I s
SMASHING PUMPKINS Amphitheatre 40,222 PACE Concerts -
hows
giﬁfc': msm" . palas twos Lithographed on Heavy Gloss Stock
THE P-FUNK ALL-STARS BLACK & WHITE 8x10s
THE BREEDERS. L7 500 - $70.00 1000 - $95.00
ATRIBE CALLED GUEST COLOR
"'ﬂ“"“[ S 1000 - $396.00
L:EE?:DD;E p Send 8x10 Photo - Check or M.O.
*x * *
e =1 !
METALLICA Expo Park. Aug 20 $806,449 3,083 Cellar Door Concerts Full Color & B/W Posters
CANDLEBOX Florida State $24 sellout Picture Business Cards
SUICIDAL TENDENCIES Fairgrounds J-Cards = Other Sizes
FIGHT Tamga, Fla. * K %
Send For FREE Catalog & Samples
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 1867 E. Florida St. » Dept. BB
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SANTA BARBARA, CALIF.: After 18 months on tour with Toad The Wet Sprocket
as the band’s resident keyboardist, Bruce Winter decided to create his own
group. Winter enlisted guitarist Erik Herzog and drummer John Askew and
formed Wasted Tape. Winter, who lives in a small storage warehouse, trans-
formed the living quarters into a studio. Wasted Tape took the unconventional
route and started recording its pro-
gressive, pop-oriented album before
its members had ever played a live
show. The result was its first demo, ti-
tled “Millennium Falcon.” The band
sold enough copies of the tape to rec-
ord its latest effort, “Lando Calris-
sian,” on its own independent label,
Degobah Records. The self-produced
tunes are rich in harmonies, color, and
texture. The overall dynamic song
structure is reminiscent of Crowded House or a heavy Toad. After playing reg-
ularly in its hometown, the band has joined forces with Toad The Wet Sprocket
for a 15-day tour. The CD, which is available only at the group’s live shows,
is selling between 75 and 100 units per night. Contact manager Chris Blake
at 310-456-3883. JEFF BLUE

WASTED TAPE

DENVER: Twenty of Colorado’s best-known unsigned alternative bands con-
verged here Aug. 14 for a scaled-back version of the Rocky Mountain Music
Assn’s Music Fest. In past years, the event has been a two-day coupling of
music showeases and industry panels. But this time, financially strapped organ-
izers nixed that format in favor of an all-day outdoor festival. Casualties of the
so-called Rock Fest '94 were jazz, R&B, country, folk, and nonalternative show-
cases. The bands selected to participate were judged on a variety of factors,
including musicianship, songwriting quality, media coverage, product distribu-
tion, and promotional packages. De-
spite lackluster industry attendance
(the event competed with Woodstock
'94), Rock Fest still offered up a re-
spectable share of rising regional tal-
ent. Highlights included Denver
mainstays the Jonez, a racially mixed
quartet that continues to excite
crowds with its seamless fusion of
rock, reggae, and rap. It's common
conjecture that the band (which now
records for the Boulder, Colo.-based
indie Rabid Records) may be the next
Denver act to get signed to a major label. Love Lies—also on the Rabid ros-
ter—was another audience favorite. Generating local industry praise were the
politically charged Hippie Werewolves, rap/rockers with the slogan “Peaceful
Messages From Pissed-Off People”—and Durt, a plugged-in conglomerate of
former acoustic players. Other local favorites: the retro-punk Babihed, the
metal-driven Body Of Souls, Auto No., and regional newcomers Flat Rabbit.
In hopes of attracting label interest to Rock Fest, producer and RMMA board
member Bill Thomas looks for the event to expand to a full weekend next year,
with panels in the morning and an outdoor festival in the afternoon. “All the
other towns are doing these kinds of music conferences,” he says. “We’re tired
of doing it the same way.” PETER JONES

THE JONEZ

SAN DIEGO, CALIF: Lucy’s Fur Coat and Jewel were among the multiple win-
ners at the fourth annual San Diego Music Awards, held at Copley Symphony
Hall Aug. 18. Lucy’s Fur Coat won the best alternative rock album award for
its Relativity release “Jaundice,” while also snaring trophies for best alternative
rock band and artist of the year
(awarded to Lucy head Charlie
Ware). Jewel, whose Atlantic Ree-
ords’ debut will come out this fall, won
for best acoustic act and best new art-
ist. Other winners included Robert
Vaughn & the Dead River Angels
for album of the year; Nastasha’s
Ghost for best rock album; Voodoo
for best local recording; Blurring
The Edges for best pop-jazz album; Big Mountain for group of the year;
Sprung Monkey for best hard rock act; the Rugburns for best rock act; the
People Movers for best contemporary act; the Steeley Damned for best classic
rock act; the Mud Puppies for best country act; Rockin’ Horse for best orig-
inal country act; Common Sense for best reggae act; Trick for best urban act;
and Candy Kane & the Swingin’ Armadillos for best blues act. Proceeds from
the evening will help fund music programs in San Diego elementary schools,
as well as assist the symphony youth music programs. MELINDA NEWMAN

NATASHA'S GHOST
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GLORIA ESTEFAN

(Continued from page 14)

No. 2 on Billboard’s Club Play
chart, and “Tradicion,” which went
to No. 1.

At a time when racks are increas-
ingly erowded with ecover albums,
trying to set “Hold Me, Thrill Me,
Kiss Me” apart from the pack relies
heavily on what Beck describes as
Estefan’s “solid reputation for pro-
viding high-quality music. There is
no question that she cares about the
musie she sings—and that will al-
ways carry her projects through.”

Although the final version of the
album has just been delivered to
the label, Beck says plans for the
second single are already on the
drawing board. The title cut, a clas-
sie first recorded by Mel Carter,
will be shipped to AC formats on
the tail of “Turn The Beat Around”
later this season. “We've already
got a beautiful videoclip ready to
roll,” he says.

The process of recording old fa-
vorites has inspired a veritable
writing spree from Estefan. She is
already looking foward to complet-
ing a set of original material by
next summer.

“Those great old songs have got-
ten my juices flowing, much in the
same way they did when I first
heard them on the radio,” Estefan
says. “It's wonderful to feel the
emotional impact of a great song. It
would be such an honor if one of my
songs was having a similar effect on
some new singer or songwriter out
there.”

MELISSA MANCHESTER

(Continued from page 18)

time audiences have given other songs
used in storylines, this was a terrific
way to launch the record,” Firm says.
“It was particularly nice to see
Melissa woven into the story, instead
of simply coming on, singing the song,

and walking off. It presented her as a |

well-rounded performer.”

Unlike past albums, Manchester did
not write most of the material on “If
My Heart Had Wings” because of her
commitment to other projects. She is
putting the finishing touches on “I
Send A Letter To My Love,” a musical
theater piece that is planned for a
New York debut early next year.
Based on Bernice Ruben’s novel of the
same name, the show grabbed much of
her writing attention. To make up for
that, Manchester assembled her al-
bum with material that she wished she
had written herself.

“Another of my main objectives
with this album was to stop apologiz-
ing for my voice,” she says. “I have a
great big fat voice that needs great
songs in order to shine. In doing that,
I found that I was sidestepping a lot
of trendy sounds—which was just fine
with me. I feel more comfortable and
connected with classic sounds.”

Although dates have yet to be
confirmed, Manchester has begun
putting together ideas for a concert
tour. “There is nothing better than
being on stage,” she says. “I have a
great band, and we've been together
for a long time. It’ll be wonderful to
work through these new songs with
them.”
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BILLBOARD'S HE ATSEEKERS ALBum cHART

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
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BILLBOARD'
MAINSTREAMING Yous-
sou: Chaos/Columbia’s wish to
cross West African star Yous-
sou N’Dour over to mainstream
audiences in the U.S. is begin-
ning to come true.

The Dakar, Senegal-born art-
ist is receiving heavy modern
rock and top 40 airplay for the
first time with “7 Seconds,” a
duet with Neneh Cherry from
his seventh album to be released
in the U.S,, “The Guide.”

Muititalented. The new
Metro Blue Records is
taking a multiformat radio
approach with Jamaican-
bred pop artist Andru
Donalds’ first single,
“Mishale.” The song will be
serviced to top 40 Sept. 15,
with AC, R&B, and modern
rock mixes of the song to
follow. The self-titled album
is due in October.

The single, which initially was
serviced to world musie shows in
mid-June, is also garnering al-
bum alternative airplay.

According to Broadeast Data
Systems, the song received 110
detections on nine modern rock
stations and 256 detections on
23 top 40 stations during the
week ending Aug. 29.

WEEKLY COVERAGE

“The Guide” is No. 2 this
week on the Top World Music
Albums chart.

“The essence of our plan was
twofold,” says Jay Krugman,
VP of marketing at Columbia.
“We targeted his core, and
looked to broaden it to a more
mainstream audience by broad-
ening the scope of radio.”

Julia Eisenthal, marketing
director at Columbia, says that
N’Dour’s participation on Peter
Gabriel’s “So” album and tour
in 1986 helped bring him to the
attention of main-
stream audiences.
“Targeting that au-
dience hasn’t been

R e
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THE HEATSEEKERS CHART

S |

ent, jazz, and retro sounds.
“We're gonna hit everywhere
with this, because the album is
so diverse,” says Ivey. “This has
a wide appeal because there’s a
little something for everyone.”
The first single, “T'oo Good To
Let Go,” was serviced to college
and R&B radio in early August.
Ivey and Jeff Rougvie, A&R
director at Rykodise, say that
good old-fashioned word of
mouth is the main vehicle pro-

Bigga Figgas. San
Francisco rapper JT the
Bigga Figga has
experienced sales gains in
the Pacific region, where his
“Playaz In The Game” was
the No. 24 best-selling
Heatseeker title on Sept. 3.
The album, which is on JT's
Get Low label, features
fellow Bay Area rappers
Rappin’ 4-Tay and Mac Mall.

GIONAL HEATSEEKERS

MOUNTAIN

Marting McBnde The Way That | Am

pursued like it is
now,” she says.

The videoclip—di-
rected by Stephane
Sednaoui, who has
worked with Smash-
ing Pumpkins and
the Red Hot Chili
Peppers—has i
crossed over from 7
regional world mu- |
sic, reggae, and rock
video shows to
MTV’s “Alternative
Nation” and VH-1.

Also, N'Dour per-
formed at Wood-
stock '94 Aug. 13, appeared on
“Late Show With David Letter-
man” Aug. 16, and was on the
U.Ks “Top Of The Pops” Aug.
18 and Sept. 1.

On Aug. 3, the label used its
own radio show, the Media-
America-syndicated “The Co-
lumbia Radio Hour,” to promote
N'Dour.

The artist, who sings in
French, English, and his native
tongue of Wolof, is in the midst
of a Kuropean tour.

IVEY LEAGUE: 13records/

_-_-_-_'_-1__
EAST NORTH CENTRAL
[_ Weezer, Weezer

moting B.Y.O.B.

“We're working it from the
street to start,”
says Rougvie. “I
imagine that we’ll
have better luck
getting video play
than radio at
first.”

# 1

NORTHEAST
Luscious Jackson, Natural Ingredients

s

| A
L

PACIFIC

[

Rappun 4- Tay, Don’t Fight The Feelln

T-HE

WEST NORTH CENTRAL
Marting McBnde The Way That i Am

~ SOUTH CENTRAL

|set Forworty, YoublghtBe A Recheck . :

REGIONAL

The videoclip
for “Too Good To

A

“'F

MIDDLE ATLANTIC oo
Rusted Root, When | Woke Let Go” will be
.- i serviced to MTV,
~SOUTH ATLANTIC T, and the Box
|Hootie & The Blowtish, Cracked Rear View this week.
: e Rougvie says
the B.Y.O.B. re-

a4

lease epitomizes
the concept be-
hind 13records—
to expose the al-
ternative side of
black music.

“It’s the ultimate statement

ROUNDUP

Rotating top-10 lists of best-selling tities by new & developing artists.

of what Michael wants to do
with 13records,” he says.

WEST NORTH CENTRAL
Martina McBride, The Way That | Am
Weezer, Weezer
Luscious Jackson, Natural Ingredients
Adam Sandler, They're Al Gonna Laugh...
Jeff Foxworthy, You Might Be A Redneck...
Deadeye Dick, Different Stary
Big Head Todd/Monsters, Sister Sweetly
Chip Oavis, Ta Russia With Love
L7, Hungry For Stink
10. Melvin Riley, Ghetto Love

PRNOGLHL W

MIDDLE ATLANTIC
Rusted Root, When | Woke
Luscious Jackson, Natural Ingredients
ill Al Skratch, Creep Wit' Me
Weezer, Weezer
Barenaked Ladies, Maybe You Should Drive
Terror Fabulous, Yaga Yaga
Adam Sandler, They're All Gonna Laugh...
Fugees, Blunted On Reality
Hootie & The Blowfish, Cracked Rear View
10. L7, Hungry For Stink

“Here’s one group that’s do-
ing a million different things.
Like this was spawned from
[Ivey’s band] Basehead, this
album could also spawn solo
records.”

Rougvie says disc jockey

e e e ol

Rykodise, the new label created
by artist/producer Michael Ivey
(Billboard, July 9), is taking full
advantage of the musical diver-
sity on its first release,

Citizen Cope, who appears on
the album, is a possible candi-
date for a solo record on the
label.

B.Y.O.B.’s self-titled debut.
The album, which features

Ivey and a host of disc jockeys,

singers, and musicians, is a col-

lection of dance, hip-hop, ambi- F INDING FREDDY: Capri-

N G 3

BY CARRIE

BORZILLOD

corn will be running a Freddy
Jones Band contest on Com-
puServe Sept. 19-26 to pro-
mote the reissue of its self-ti-
tled and self-released 1992
album, due Oct. 11.

The label will include the al-
bum’s artwork and individual
photos of the band members.
The first 50 users to pick out
the Freddy Jones photo will
receive an advance CD of the
reissue.

Lucky Seeds. The
Lightning Seeds’ “Lucky
You,"” from their third album,
“Jollification,” received the
most new modern rock
airplay for the week ending
Aug. 26. Alison Moyet and
former Icicle Works member
lan McNabb collaborated
with Seeds founder lan
Broudie on two songs on
the “Trauma” album.

Those familiar with the
band will know that this is a
trick question, since there
isn’t a band member named
Freddy Jones.

Meanwhile, the band’s cur-
rent album, “Waiting For The
Night,” is No. 15 and No. 18
among Heatseeker titles in
the West North Central and
Mountain regions, respec-
tively.
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‘3 TENORS’ SUIT

(Continued from page 13)

ductions Ltd. and Rudas Theatrical
Organization, with fraud and breach
of contract, and has accused all the
defendants of copyright infringement
and unfair competition. The musician
seeks damages in excess of $1 million,
to be determined at trial.

In the suit, filed Aug. 24 in U.S.
District Court here, Schifrin states
that in November 1993 he began ne-
gotiating with Rudas and his com-
pany, Resorts Productions Ltd., to
arrange and orchestrate at least one
medley, with an option for a second,
for the Dodger Stadium concert by
Jose Carreras, Placido Domingo, and
Luciano Pavarotti.

Schifrin claims that a major point
of the negotiation was that he should
receive “appropriate credit” for his
arrangements, including credit in the
official program book and on all tele-
casts of the concert.

The suit claims that Schifrin “was
concerned about receiving his credit,
emphasizing that the producer had
failed to accord him his credit on tele-
casts and video reproductions of the
first 3 Tenors concert in 1990, for
which he had also created the ar-
rangement for a medley ..."”

According to the action, Schifrin
signed two agreements with Resort
Productions on Dec. 10, 1993, to create
at least one, and possibly two, arrange-
ments for the 3 Tenors “in exchange
for ... appropriate credit” in what the
contracts termed “all media that typi-
cally includes key artistic credit.”

Carreras, Domingo, and Pavarotti
ultimately performed two Schifrin-
arranged medleys, “A Tribute To
Hollywood” and “Around The World,”
at the July 16 event.

Schifrin claims that despite the
terms of his contracts, Rudas “inten-
tionally failed and refused” to credit
him in the program book or on the live
and repeat telecasts.

The suit alleges that on the night of
the live telecast, Schifrin’s attorney no-
ticed the absence of the composer’s
credit in the program book and
inquired if Schifrin’s name would ap-
pear in the TV credits. The attorney
received assurances that it would, and
he saw a technician type in Schifrin’s
name on the credit crawl, but “when
Schifrin watched the concert on televi-
sion, he was shocked and embarrassed
to see that his name was not on the list
of credits.”

The suit contends that since the al-
leged breach of contract prompts a re-
scission of the agreement between the
composer and Rudas, Rudas’ licenses
are void, and the producer’s licensing
companies and licensee Warner Musie
Group—whose Atlantic Records sub-
sidiary has issued the concert album,
and whose home video arm A*Vision
has released the videocassette—are li-
able for infringing on medley copy-
rights held by Schifrin.

Schifrin is credited for his arrange-
ments in the booklet and on the pack-
age for the Atlantic album “The 3 Ten-
ors In Concert 1994,” and on the
closing credit crawl, the insert booklet,
and the package of the like-titled A*Vi-
sion videocassette.

At press time, Rudas had not re-
turned a phone call placed to his Pacific
Grove, Calif., office seeking comment
on the suit. A Warner Music Group
spokesperson also did not return a
call. CHRIS MORRIS

Stay at The Mark.
Stay real.

There are two types of places you can stay when you're doing business in New York. A posh uptown hotel with attitude. Or
a posh uptown hotel with no attitude. Hey, you're going to get plenty of attitude in New York anyway. So why not stay in a
place where you can relax, get loose, be yourself. The Mark’s got everything you need to make your business life easy — a prime
location, a great restaurant, computer and fax capabilities. And because after business we want you to be as comfortable as

possible, wed like you to wear what makes you happy. A T-shirt, perhaps. In fact, we like T-shirts so much we have one with

our name on it. The Mark, Madison Ave. at E. 77th St., N.Y. Reservations, call 212-744-4300 or 1-800-843-6275.

SMALL LUXURY HOTELS OF THE WORLD one of ‘The“Jeading"Hotels of the’World®
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Rifkind Makes A Loud Impact

Firm Breaks Ground In Hip-Hop Market

W BY HAVELOCK NELSON

NEW YORK—Music veteran Steven
Ritkind became one of hip-hop’s inno-
vators when he organized a street-
based “guerrilla” marketing network
on a national level in 1991. His suc-
cess with the Steven Rifkind Co. led
to the formation of Loud Records,
which he created a year later.

What SRC’s 21-member national
street team does in 15 major markets
is grass-roots marketing, Rifkind
says.

“[It] involves creating awareness in
places like college radio stations, high
school basketball games, and neigh-
borhood barber shops,” he says. The
team posts stickers and distributes
hats, sampler tapes, T-shirts, posters,
and, in the case of Tha Alkaholiks,
coasters.

“What we pass out depends on the
group or project,” says Rifkind. The
process usually begins weeks or even
months, before the project being
advertised becomes available.

There are no established rules for
carrying out the process, says Rif-
kind, who emphasizes remaining
ahead of trends as key to his com-
pany’s success.

Initially, clients of SRC were hip-
hop performers, but Rifkind savs the
client base is broadening.

“We did something with Nike, and
we're swiftly expanding into movies,”
he says. “We were involved in mar-
keting ‘Gunman’ for Miramax. And
we just did
‘Fresh’ for them.”

When Rifkind
began his own
record label,
skepticism arose
concerning SRC’s
ability to remain
unbiased in mar-
keting both Loud
product and that
of competing labels. Fears abated as
SRC demonstrated its ability to suc-
cessfully market acts like Das-EI'X,
Soldiers Of Mischief, and Pharcyde.

“Once they saw that SRC and Loud
Records were operating as separate
companies, and |saw] the success we
were having with our own acts, they
came on board,” says Rifkind.

Loud’s current roster features Tha
Alkaholiks, former 4th & Bway act
Mobb Deep, and the Wu-Tang Clan.

Since debuting last year, the lat-
ter’s album “Enter The Wu-Tang (36

AN
RIFKIN

Covington’s Columbia Debut Starts
But Doesn’t Stop With Street Base

B BY J.R. REYNOLDS

LOS ANGELES—Hip-hop or R&B?
Highlight her youth or her vocal matu-
rity? Those were the questions that
had Columbia Records caught between
a rock and a hard place with artist
Trisha Covington.

The 22-year-old’s debut album, “Call
Me,” due Oct. 18,
features an artist
whose mature-tex-
tured vocals belie
her years. That
fact, combined
with her enthusi-
asm to develop her
craft, had Colum-

COVINGTON bhia  executives

mulling over a va-

riety of images for their new artist.
What resulted was a compromise.

Columbia is using an imaging cam-
paign that initially takes advantage of
Covington’s youthful street base. As
the project develops, upper-age demo-
graphics will be targeted.

Says Stacy Spikes, associate direc-
tor of product marketing for Columbia,
“We want to start her out as the girl
next door, but with a hip-hop flair. But
as we work the album, we hope to see
her develop a [broad crossover ap-
peal].”

Spikes describes “Call Me” as a ra-
dio-friendly album. He says the meaty
texture and raspiness of Covington’s
voice offers a sensuous sound that
places her in her own marketing niche.
“Trish’s voice has a seductive quality
apart from the obvious hip-hop sound,

which creates a spot for her right be-
tween, say, Mary J. [Blige] and Toni
Braxton.”

Covington predicts that both young
and old listeners will find her music ap-
pealing, because the album has quali-
ties that both demographics will enjoy.
“My songs deal with love and relation-
ships from a standpoint that everyone
can relate to,” she says.

“Call Me” was produced by an as-
sortment of contributors, including
Covington’s brother, Clarence, and
Randy Jackson, Columbia’s VP of
A&R/staff producer, who contributed
eight tracks.

“Trish has an amazingly natural-
sounding voice,” says Jackson. “It has
a range that can sometimes reach down
into the male range. It has a smoky and
sultry quality—but is also in your face,
because she's such a strong singer.”

Jackson says Covington’s versatility
and innate ability as a singer, combined
with her enthusiastic approach to
learning her craft. were the main rea-
sons he signed her to the label.

Says Jackson, “Even though this
was the first time she was in a record-
ing studio as a professional, Trish had
the kind of voice control that allowed us
to use a variety of instrumentation for
the various productions . . . from acous-
tic piano to tracks with big beats. She
can sing with just about anything.”

Spikes says the Cleveland native has
the voice and demeanor to cross sev-
eral radio formats, and has wanted to
be more aggressive in that pursuit. But
Covington’s management is more cau-

(Continued on next page)

Chambers)” has been certitied gold
and has spawned four top 10 rap sin-
gles.

According to SoundScan, Tha Alka-
holiks' debut album, “21 & Over,” has
sold 119,000 units since debuting in
August 1993.

On Aug. 30, Loud released its first
multi-act compilation, a collection of
music inspired by the Miramax film
“Fresh.” Its moody, Ry Cooderish
score was composed by ex-Police
drummer Stewart Copeland, and the
set includes contributions from
Spoonie Gee, Grandmaster Flash &
the Furious Five, Funky Four Plus 1
More, Cold Crush Brothers, Fearless
Four, Whodini, Wu-Tang Clan, and
Raekwon, featuring Ghost Face
Killer (from Wu-Tang Clan).

“I Goteha Back,” the initial single

(Continued on next page)

Far East Rap Encounter. Priority Records rapper Ice Cube traveled to Japan for
a concert date at Juliana's Tokyo Discotheque. Pictured, from left, are Cube,
K-Dee, and Kenneth Anderson, GM of Juliana's. Ice Cube’s upcoming album,
“Bootlegs & B-Sides,” is scheduled for release Nov. 22. (Photo: Larry Armstrong)

RECOI{D BUSINESS 101: Quick, name five R&B acts
that were all that five years ago, and can still guarantee
platinum or even gold sales today.

Now, try and name five hip-hop acts that can do the
same.

Chances are, it’s easier to name the R&B acts. The
reason is that hip-hop is youth-driven and enthusiasti-
cally leans toward the flavor of the quarter. That leads

to short-lived careers for
rap artists.
R&B acts fare better
than th:ii' ?'apufouﬁte?'l- r"e
Rhythm
and the
Blues .

parts, probably because
the music is less trendy,
and consumers of R&B
generally are older. Be-
cause their tans are more
loyal, these R&B acts can
be counted on to do better

Memo To Hip-Hop Entrepreneurs:
Don’t Forget Power Of R&B Loyalty

IF TV IS YOUR VICE: Check out the new one-hour
drama “New York Undercover.” In the spirit of “Miami
Vice,” the hip, music-driven cop show of the '80s, “Un-
dercover” features similarly fresh sights and sounds set
in the Big Apple, which is sure to appeal to today’s
street-themed hip-hop generation.

Uptown Entertainment chief Andre Harrell takes ex-
ecutive-producer credits
on the show, along with
television veteran Dick
Wolf (“Law & Order” and
“Miami Vice”). Each week
will not only take viewers
into the world of New
York law enforcement—
with the usual cops and
robbers in the fore-

ground—but will offer

catalog business. Untortu-
nately, this element has
been overlooked by many
of today’s hot business hands.

Today, there are more young black entrepreneurs out
there than ever before. Numerous high-profile produc-
ers with label deals and businessmen who own their la-
bels are in the game. This leads to opportunities for
creating music empires, and some have laid the founda-
tion to do just that. But how often does that foundation
include potential catalog powerhouses?

It is common knowledge that a label’s catalog ulti-
mately will spell the difference between red ink and
black—especially during the slim times.

The best example of this is Motown Records, which
has one of the premier black music catalogs in the busi-
ness, thanks to founder Berry Gordy’s forward thinking.
When Motown had its share of tough times, it was pri-
marily catalog sales that kept the business viable until
projects like Zhane, Queen Latifah, and Boyz IT Men
helped generate beefier revenues into the company.

The point is that there are many enterprising young
people out there with a chance to build something that
stands the test of time. Yet most are too nearsighted.
Only putting out G-funk product, while not exploring
other realms of black music, will line pockets for only so
long.

For them, this is a wake-up call. Time to build an em-
pire.

by J. R. Reynolds

generous portions of up-
to-the-minute music by
today’s recording acts.

It will be interesting to see how weekly chart positions
of artists will be affected. You can be sure label execs
will be checking their SoundScan numbers following ep-
isodes where their artists are featured.

At any rate, [ caught a sneak preview, and it looks like
a winner. Malik Yoba (“Cool Runnings”) and Michael
DeLorenzo (“Fame” and “Head Of The Class”) star as
cops working the uptown beat.

Grammy-winning producer James Mtume is the
show’s musical composer. Bill Duke directs the pilot ep-
isode. Look for regular appearances from Gladys
Knight, who plays a nightclub owner.

The show premieres Sept. 8 on the Fox television net-
work.

NOT TO BE CONFUSED WITH “Fear Of A Black
Hat,” the hilarious hip-hop satire that many young peo-
ple took as a serious documentary, “The Show” is a Rus-
sell Simmons film project that will take a candid, real-
life look at the lives of today’s hip-hop artists.

Artists to be featured include Warren G. Run-
D.M.C., Naughty By Nature, and the Wu-Tang Clan;
direction is by Brian Robbins. Touted as a hip-hop
“Truth Or Dare,” the film will include actual concert
footage. Currently in production, “The Show” is sched-

(Continued on page 44)
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HITSVILLE, U.S.A.: “I'll Make Love To You” by Boyz I1 Men (Motown)
clings to the top of the Hot R&B Singles chart. It’s No. 1 in both sales and
airplay, with 25 stations ranking it No. 1. “Stroke You Up” by Changing
Faces (Big Beat) ranks No. 1 at six stations and gets top five airplay at 28
others. “At Your Best” by Aaliyah (Blackground) enters the Hot R&B Singles
Sales chart at No. 5, giving it a big boost on the overall chart, 10-3. “Body
And Soul” by Anita Baker (Elektra) continues to make strong radio gains,
and sales increase 27%. “Body” is No. 1 at six stations and is top five at another
11. “I'd Give Anything” by Gerald Levert (EastWest) is still very much alive.
It’s No. 1 at five stations, including WBLX-FM Mobile, Ala., WFXA Augusta,
Ga., and WMMJ Washington, D.C. It's in the top 10 at 29 other stations.

WINNING WOMEN: This week’s Greatest Gainer awards go to singles by
two great female artists. The airplay honors go to “Hungah” by Karyn White
(Reprise), which increases nearly 150% in points, forcing it onto the top half
of the chart, 7640. “Hungah” gets top five rotation at WRKS New York and
WPLZ Richmond, Va., and top 10 play at WROU Dayton, Ohio, and WZFX
Fayetteville, N.C. The sales award is won easily by “I Don’t Want To Know™
by Gladys Knight (MCA), which enters the sales-only chart at No. 26. “Know”
zooms 70-43 on the overall chart. Knight's Babyface-written-and-produced
tune has double-digit airplay at 18 stations.

LOOKS CAN BE DECEIVING: “Recognized Thresholds of Negative
Stress” by Boogiemonsters (Pendultim) and “Joi” by London Jones (MCA)
both gained points, but were pushed back. “Recognized” has double-digit air-
play at WZAK Cleveland, WJTT Chattanooga, Tenn., and WBLS New York.
“Joi” is top five at WMYK Norfolk, Va. Three other stations give it top 10
rotation: KTOW Tulsa, Okla., KMJM St. Louis. and WBLK Buffalo, N.Y. Sales
were down this week across the board, so these records may rebound.

lT’S AN R&B THANG—DO WE UNDERSTAND? In a speech at Impact
last April, Cornell West presented an explanation for why African-American
mothers have given their children names that range from the unusual to the
unpronounceable. West proposed that these mothers instinctively knew that
their children would need something special that was solely and uniquely their
own. Hence, we have the name game: Tamiqua, Shaniqua, Shaquonda, Shi-
mona—you know them all. While we acknowledge the specialness of these
names, we all know if these young ladies do not live their lives in a way that
is special and unique, then they will live ordinary lives, just like any Mary
or Susan. If these young men and women do not take pride in themselves,
learn to understand themselves, and care for themselves, then the only thing
special about them will be their names.

R&B music, in all of its derivative forms, has always been special and unique
to Americans of African descent. We have lived this music from the origins
of gospel in the fields of the American South. We developed similar sounds
and rhythms in the Caribbean fields, while cutting sugar cane. Some of our
music comes from deep-rooted sorrow; so much comes from the relief, and
sometimes joy, of still being alive. However it comes, R&B has always been
our music, and we should celebrate and protect its uniqueness and all of the
good things that we get from it—from an exciting industry to personal pleas-
ure—even those of us whose name isn't Taisha!

HOT R&B
SINGLES

BUBBLING UNDER.

x x
2|5 |E|TimE 2|5 |8 |TmE
£ | S| 2 | ARTIST {LABEL/DISTRIBUTING LABEL) £ | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
IN THE PJ'S CHECK THE VIBE
1 5 4 BIG DADDY KANE (MCA} 141226 DRED SCOTT (TUFF BREAK/A&M)
2118]2 CHOCOLATE 15141 3 DISTORTION TO STATIC
Y?N-VEE (RAL/ISLAND) THE ROOTS (DGC/GEFFEN)
31213 EVERYBODY'S GOT SUMMER 16(11]7 ON POINT
ATLANTIC STARR (ARISTA) HOUSE OF PAIN (TOMMY BOY)
444 NO DISTURB SIGN 171161 5 LUV ME DOWN SLOWLY
BERES HAMMOND (ELEKTRA) ‘NITA WHITAKER (BLACK LION/SIN-DROME)
5|61 2| e arounp 18120 o | uvEEML
R. FREEMANRIPPINGTONS FEAT. J. OSBORNE (GRP) FLATLINERZ (DEF JAM/RAL/ISLAND)
6| 7| 2| MAKE UP YOUR MIND 19— 1 | 1eotcha Back
VERONICA LYNN (PMD/RCA) GENIUS (LOUD/RCA}
11—11 DWYCK 20015} 5 FOREVER LOVE
GANG STARR (CHRYSALIS/EMI) BOBBY WOMACK (CONTINUUM)
8 |—| 1 | You poN'T kNow NOTHIN' 21| —| 2 | LoVE woman so
FOR REAL (A&M) MAD LION (BREAK A DAWN/VP)
9(3]|6 BLACK SUPERMAN 2l—11 HERE COMES THE HOTSTEPPER
ABOVE THE LAW (RUTHLESS/RELATIVITY} INI KAMOZE (COLUMBIA)
PARTY X IN YOUR SEX
10)9 3 DIS-N-DAT {EPIC STREET/EPIC} B3 EX-GIRLFRIEND (REPRISE)
11121 6 CAUGHT IN THE MIDDLE | —|1 SUMMA THANG
JULIET ROBERTS (REPRISE) JAZE (SPIN-IT/WARLOCK})
121817 WRONG SIDE OF DA TRACKS 25 —11 TIME'S UP
ARTIFACTS (BIG BEAT/ATLANTIC) 0.C (WILD PITCH/EMI)
1 GET LONELY 5 . .
13| 13] 2 | 1/ FRUM THA SOUL (BROWN STREETALC) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

TRISHA COVINGTON

(Continued from preceding page)

tious, fearing that moving too quickly
could jeopardize her street base.

“Right now, Trish can go anywhere
in L.A. and people on the street know
who she is,” says Spikes. “So, I feel her
street credibility will always be there,
especially since her brother is a grow-
ing producer in the business. Our goal
is to develop her to be more than a hip-
hop artist.”

In order to do that, Spikes says that
the first single, “(Why You Wanna)
Play Me Out?,” will be serviced first to
R&B radio. “It goes out Sept. 20, with
mixes of the single going to the hip-hop
community,” says Spikes.

The music video is just as important
as the single’s radio campaign, accord-
ing to Spikes, and the concept will be
less abstract than most clips. “It’s not
finalized yet, but I'm hoping the con-
cept follows the storyline of the lyrics,”
he says.

Spikes says the label will be adver-
tising at retail outlets, and will employ
the standard point-of-purchase flats,
streamers, ete. “But radio will be our
biggest sales tool,” he says.

Columbia plans to promote Coving-
ton’s music to top 40/rhythm-crossover
and top 40/mainstream, but only after
solidifying the artist’s R&B base. Says
Spikes, “We’ll go there maybe two
weeks to a month after the single first
drops to R&B.”

Spikes says that promoting Coving-
ton at R&B/adult stations will come
later.

Columbia’s Jackson says that if the
market will support it, Covington will
go on a concert tour in support of her
album. “Plans are in the works for
Trish to tour using a live band,” he
says. “We're also looking at putting her
on the bill of the upcoming Vibe [maga-
zine] tour.”

LOUD IMPACT

(Continued from preceding page)

by Giant signee the Genius, also from
Wu-Tang Clan, was released Aug. 15.

Rifkind says that “Fresh” is like
the “Inkwell” soundtrack in that it in-
corporates old-school tracks as well
as new cuts.

SRC and Loud share offices in New
York and Los Angeles; many employ-
ees also are shared. Loud is distrib-
uted through a relationship with
RCA/BMG.

The label boasts a youthful staff
that includes GM Rich Isaacson; Jon-
athan Rifkind, VP of promotion (and
Rifkind’s younger brother); Daryle
Lockhart, senior director of promo-
tions and marketing/New York; Tre-
vor Williams, senijor director of pro-
motions and marketing/Los Angeles;
and Mar Reagon manager Matt Life,
a former Source magazine editor.

Rifkind, who is 32, was raised in the
record business. His family owned
Spring Records, whose output in the
*70s and '80s included releases by Mil-
lie Jackson, Joe Tex, Fatback, Joe Si-
mon, and Fonda Rae.

At 15, Rifkind began working as an
intern at Spring. After graduating
from high school, Rifkind officially
entered the record industry, working
in the mailroom at A&M Records be-
fore returning to the family-owned la-
bel.

“Joe Medlin, who was director of

(Continued on page 44)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
» g - COLLECTED. COMPILED, AND PROVIDED BY SOundSCan
28|58 2q| 22| Tme i ARTIST
EFz| 93| a2 =5 LABEL & NUMBER/DISTRIBUTING LABEL
* x%x NO. 1 * % %
(D] 2 | 3| 5 | FLAVAINYAEAR ® CRAIG MACK
(C) (D) (M) (T) BAD BOY 7-9001/ARISTA 1 week at No. 1
2 | 1 | 2 | 15 | TooTSEE ROLL ® 69 BOYZ
(©) (M) () 00 RIP-IT 6911
@ 4 6 3 JUICY/UNBELIEVABLE & THE NOTORIOUS B.1.G.
(C) (D) (M) (T) BAD BOY 7-9004/ARISTA
4 | 3| 1 | 15 | FUNKDAFIED & ® DA BRAT
(C) (T} SO SO DEF/CHAOS 77523/COLUMBIA
5 | 5 | a4 | 7 | THISDL © WARREN G
(C) (M) (T) (X) VIOLATOR/RAL 853 236/ISLAND
6 6 5 19 FANTASTIC VOYAGE A & COOLIO
(C) (M} (T) 00 TOMMY BOY 617
71 8 | 9 | 7 | BOPGUN (ONE NATION)  ICE CUBE
(M) (T) (X) PRIORITY 53161+
8 | 7 | 7 | 19 | BACKIN THE DAY ® AHMAD
(C) (M) (T) (X) GIANT 18217/WARNER BROS.
o | 1 | 15 | 11 | NuTTIN BUT LOVE © HEAVY D & THE BOYZ
(C) (M) {T) UPTOWN 54865/MCA
0] 9 [ 10| s [ ROMANTIC CALL # PATRA FEATURING YO-YO
(©) (M) (T) EPIC 77624
@AD| 17 | 16 | 10 | TAKEIT EASY # MAD LION
(M) (T) WEEDED 20094 */NERVOUS
* % * GREATEST GAINER* % %
@ 20 _ 2 | SAW IT CUMMIN’ & PMD
(€) (M) {T) 00 PMD 62952/RCA
FUNKY Y-2.C & THE PUPPIES
1310 8 13 | (et ( 0 Citaos 7746 1/coLUMBIA
19 2% 4 THUGGISH RUGGISH BONE & BONE THUGS N HARMONY
() (T) RUTHLESS 5527/RELATIVITY
5| 13| 12 | 5 | AFROPUFFS © THE LADY OF RAGE
(C) DEATH ROW/INTERSCOPE 98233/AG
16 12 11 9 GIVE IT UP @ PUBLIC ENEMY
() (M) (T) (X) DEF JAM/RAL 853 316/ISLAND
7 | 14 | 13| 10 | SOUTHERNPLAYALISTICADILLACMUZIK © OUTKAST
(C) (D) (M) (T) LAFACE 2-407Q/ARISTA
18| 15| 18| 7 | ACTION @ TERROR FABULOUS FEAT. NADINE SUTHERLAND
(C) (D) (M) (T) EASTWEST 98260/AG
19 16 14 15 NAPPY HEADS & FUGEES (TRANZLATOR CREW)
(C) (M) (T) RUFFHOUSE 77643/COLUMBIA
20 | 21 | 2 | 9 | BLACK HAND SIDE © QUEEN LATIFAH
(C) (T) (X) MOTOWN 2249
21| 18| 17 | 16 | WHERE MY HOMIEZ? © ILL AL SKRATCH
(©) (M) {T) MERCURY 858 462
22 | 22 | 23 | § | RECOGNIZED THRESHOLDS OF... & BOOGIEMONSTERS
(©) (T) PENDULUM 58184/EMI
w2 — 1| 2 | IMSREAL # MIC GERONIMO
(C) (T) {X) BLUNT 4912/TVT
24 | 23| 19 | 19 | REGULATE A © WARREN G & NATE DOGG
(C) DEATH ROW/INTERSCOPE 98280/AG
DWYCK & GANG STARR
@ NEW ) 1 (©) (T) CHRYSALIS 58257/EMI
37 _ 2 HIP HOP RIDE & DA YOUNGSTA'S
(C) (T) EASTWEST 98240
@D)| 30 | 42 | & | BLACK SUPERMAN © ABOVE THE LAW
(C) (T) RUTHLESS 5516/RELATIVITY
28 | 26 | 21 | 11 | DIARY OF A MADMAN ® GRAVEDIGGAZ
(C) (T) GEE STREET 854 062/ISLAND
PUMP & VOLUME 10
2 | 35| 22 | 22| o) 1) IMMORTAL 62844/RCA
30 | 28 | 26 | 12 | CANIT BEALL SO SIMPLE © WU-TANG CLAN
(C) (T} (X) LOUD 6289 1/RCA
31| 31 | 27 | 7 | WRONG SIDE OF DA TRACKS ® ARTIFACTS
(©) (M) (T) BIG BEAT 98285/AG
@D 39 | 31 | 4 | INTHEPDS © BIG DADDY KANE
(C) (T) MCA 54884
GUCCI DANCE LIVE SAM THE BEAST
B A5 4 (M) (T) SIREN 109"
CHECK THE VIBE & DRED SCOTT
NEW D ! (C) (T} TUFF BREAK 7014/A8M i
IT'S YOUR BIRTHDAY & LUKE
3B | 4|4 5 (C) (M) (T) LUKE 176
a1 | 47 | 3 | DISTORTION TO STATIC ® THE ROOTS
(C) (T) DGC 92724/GEFFEN
NO GUNS, NO MURDER & RAYVON
| 9] ! (M) (T) (X) VP 5399*
47 | 3¢ | 11 | OLD TO THE NEW ® NICE & SMOOTH
(C) (T) RAL 853 238/ISLAND
0 | a8 | 4 | LIVEEVIL ® FLATLINERZ
(C) (M) {T) DEF JAM/RAL 853 356/ISLAND
40 | 45 | 41 | 8 | NONE OF YOUR BUSINESS/HEAVEN OR HELL # SALT-N-PEPA
(C) (D) (M) {T) NEXT PLATEAU/LONDON 857 578/ISLAND
| GOTCHA' BACK & GENIUS
NEW > 1 (C) (T) LOUD 62967/RCA
CAPTAIN SAVE A HOE & E-40
42 32 32 16 {C) (T) SICK WID' IT 42230/JIVE
43 33 29 17 CROOKLYN & THE CROOKLYN DODGERS
{C) (T) 40 ACRES AND A MULE 54837/MCA
4 | 43 | 35 | 21 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® & 12 GAUGE
(©)(T) (X) STREET LIFE 75373/SCOTTI BROS.
WORKER MAN & PATRA
45 35 28 26 (C) (M) (T) EPIC 77289
DON'T STOP & HAMMER
i 9 (©) (M) (T) (X) GIANT 18136/REPRISE
BUCKTOWN & SMIF-N-WESSUN
4 | 82 | 83 | 19 | G ) wreck 20069/NERVOUS
ON POINT & HOUSE OF PAIN
48 | 48 | 40 6 (M) (T) (X) TOMMY BOY 623* 0
PUMPS AND ABUMP ® & HAMMER
49 | 36 | 34 | 27 | (o)D) (1) GIANT 1821WWARNER BROS.
WARRIOR'S DRUM @ KING JUST
S0 | 40 | 33 | I8 | (&)%) BLACK ST 27491/SELECT STREET

D Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avaitability. (T} Vinyl maxi-single
availability. (X} CD maxi-single availability. ® 1994, Billboard/BPI Communications, and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

HOUSE OF PAIN TOMMY BOY 1089* (11.98/15.98) SAME AS IT EVER WAS 12
" g, g 50 52 | 56 39 ICE CUBE A PRIORITY 53876* (10.98/15.98) LETHAL INJECTION 1
gé & é : ) Q‘:“é ARTIST TITLE §§ 51 | 42 | 35 | 27 | ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) | 23
2 5 ES o <C ;\5 LABEL & NUMBER/DISTRIBUTING LABEL (SUEGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ad 52 7 15 2 WU-TANG CLAN @ e ey 8
" * % = No. 1/HoT SHOT DEBUTx * % GOIERERE ;%’gf;f:;csl‘:j*‘”5~9a’ , :
) Wlﬂiﬁﬁl‘rﬁT 92369/AG (9.98/15.98) 1 week at No. 1 CHANGING FACES | 1 54 | 54 | 51 | 10 | TERROR FAauLoLR;K;?:Z:L:;:;;?:;:) e T?:;:Zvi;i 51
(D) s 7| 18] Elgmisz?ggzENLA’T'IGQ‘(",%ZYMB) - CREEPIN ON AH COME UP (EP) | 2 59 | 46 [ 40 | 12 | MC BREED wRAP 8133/ICHIBAN (9.98/17.98) FUNKAFIED | 9
3 | 1 | 1 | 6 | MCEIHT FEATURING CMW EPiC STREET 57696+/EPIC (1098 EQ/15.98) WE COME STRAPPED | 1 NEWD | | | WHITEHEAD BROS. MOTOWN 0346 (9.98/13.98 SERIOUS | 56
(4)| NEWP | 1 | PUBLIC ENEMY OEF jamiRAL 523362*/ISLAND (10.98/16.98)  MUSE SICK-N-HOUR MESS AGE | 4 51 | 51 | 49 | 36 | JODECIA UPTOWN 10915/MCA (10.98/15 98) DIARY OF AMAD BAND | 1
5 3 3 14 | AALIYAH A BLACKGROUND 41533+JIVE (9.98/13.98) AGE AIN'T NOTHING BUT A NUMBER 3 58 | 55 | 48 | 13 | EL DEBARGE REPRISE 45375/WARNER BROS. (10.98/15.98) HEART MIND & SOUL | 24
6 | 4 | 2 | 12 | WARREN G A’ ViOLATORRAL 52335¥/ISLAND (10.98/15.98) REGULATE..G FUNK ERA | 1 99 | 59 | 58 | 93 | KENNY G A®ARISTA 18646 (10.98/15.98) BREATHLESS | 2
7 2 | — | 2 | PRINCE WARNER 8ROS. 45700 (10.98/16.98) COME | 2 60 | 53 | 47 | 16 gg_lf(wﬂ%sg‘gﬁ;‘c&ﬁgfh0_98/15_98, 'N GATZ WE TRUSS | 4
8 6 5 9 BIG MIKE RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 4 * % & P’EESETTER* * %
9 7 4 ] DA BRAT S0 SO DEF/CHAOS 66164+/COLUMBIA (9,98 EQ/15.98) FUNKDAFIED 1 72 | 54 | 23 | INCOGNITO TALKIN LOUD 522036/ EhE 12 13 98) ‘ POSITMITY | 54
101 9 | 8 | 8 | KEITH SWEAT @ ELEKTRA 61550 (10.9816.98) CEICEONII 62 | 71 | 73 | 93 | SOUNDTRACK A" ARISTA 18699 (10.98/15.98) THE BODYGUARD | 1
@ 11 11 | 1 | BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 NEW) | | WEST COAST BAD BOYS e
12 10 9 14 | HEAVY D & THE BOYZ @ UPTOWN 10988*/MCA (10.98/15.98) NUTTIN' BUT LOVE 1 NO LIMIT 7187/SOLAR {9.98/15.98)
13| 8 | 6 | 3 | GRAVEDIGGAZ GEE STREET 524016*/ISLAND (9,98 EQ/15.98) 6 FEETDEEP | 6 64 | 45 | — | 2 | JIMIHENDRIX MCA 11063 (10.98/16.98) WOODSTOCK | 45
14 | 12 | 10 | 18 | OUTKAST @ LAFACE 26010*/ARISTA (9.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK 3 65 | 60 | 59 3 S%}}?A"Rgg\%‘;&l WARNER BROS, (7.98/11.08)  BACK IN THE DAY: THE BEST OF BOOTSY | 59
15 | 13 | 13 | 13 | 69 BOYZ RIPT 6901 (8.98/15.98) IR NINETEEN NINETY QUAD | 13 66 | 57 | 62 | 95 | SADEA®epic53178 (10.98 EQ16.98) LOVE DELUXE | 2
NEWD | 1 | THE JERKY BOYS SELECT 924117/AG (10981598 JERKYBOYS2 | 16 67 | 62 | 55 | 15 | JERU THE DAMAJA PAYDAY 124011/FFRR (9.98/14.98) THE SUN RISES IN THE EAST | §
17 ] 15 | 14 | 42 | R.KELLY A®JVE 41527 (10.98/15.98) 12PLAY | 1 68 | 70 | 64 | 46 | SALT-N-PEPA A? NEXT PLATEAU/LONDON 828302+/ISLAND (10.98/16.98) VERY NECESSARY | 6
18 | 17 [ 15 | 12 | PATTILABELLE MCA 10870 (1098/1598) GEMS | 7 69 | 58 | 50 | 7 | LUKE LUK 699" (9.9814.98) FREAK FOR LIFE 6996 | 24
19 | 14 | 12 | 6 | COOLIO 1ommy BOY 1083* (11.98/15.98) ITTAKES ATHIEF | 5 84 | 91 | 50 | EIGHTBALL & MJG SUAVE 0001 (3.98/15.98) COMIN' OUT HARD | 40
20 19|19 7 | ABOVE THE LAW RUTHLESS 5524*/RELATIVITY (9.98/16.98) UNCLE SAM'S CURSE | 15 nle |5 6 | SIR MIX-A-LOT ] CHIEF BOOT KNOCKA | 28
@ 20 | 18 | 53 | TONI BRAXTON A‘ LAFACE 2-6007/ARISTA (9.98/15.98) TONI BRAXTON 1 EMYME CARTEL/AMERICAN 45540 WARNER BROS, (10.96115.96)
12 | 8l 67 | 31 | CE CE PENISTON A&M 0138 (10.98/15.98) THOUGHT 'YA KNEW | 20
v * % % GREATEST GAINER % % * 73 | 69 | 63 | 41 | QUEEN LATIFAH @ MOTOWN 6370 (9.98/15.98) BLACK REIGN | 15
(D) 27 | 38 | 4 | ILL AL SKRATCH MERCURY 522661* (10,98 £Q15.98) CREEP WIT' ME | 22 74 | 68 | 61 | 7 | EVERETTE HARP BLUE NOTE 89297/CAPITOL (9.98/15.98) COMMON GROUND | 44
23 | 16 | 16 | 48 | AARON HALL @ SILAS 10810/MCA (9.98/15.98) THE TRUTH 7 15 | 61 | 52 3 m%lg#gég‘rzlgsggslcwnm w1 e8) SLOW JAMS THE TIMELESS COLLECTION VOLUME 1 | 52
24 | 2 | 8 3 C-BO AWOL 7196/SOLAR (8.98/11.98) AUTOPSY | 22 FUGEES (TRANZLATOR CR.EW) .
25 | 18 | 17 | 6 | JAMIE FOXX Fox 66436 (9.98/15.98) PEEP THIS | 12 16 | 73| 70 | M| RirrioUse 57462+C0LUMBIA (9.98 EQ15.98) BLUNTED ON REALITY | 62
26 | 23 | 24 | 54 | BABYFACE A EP(C 53558" (10.98 EQ/16.98) FOR THE COOL INYOU | 2 77 | 63 | 65 | 36 | VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLD SCHOOL | 35
21 | 21 | 20 | 37 | PATRA EPIC53763* (9.98 EQ/15.98) QUEEN OF THE PACK | 15 9|72 12 Egggujs’\‘,m&ggxgg R ETAECTIR) KIDS FROM FOREIGN | 36
28 | 25 | 25 | 83 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 25 9 | 67| 75 3 THE ISLEY BROTHERS LEGACY 57860/EPIC {7.98 EQ/11.98) BEAUTIFUL BALLADS | 67
29| 9|2 4 IMMATURE MCA 11068 (9.98/15.98) PLAYTYME IS OVER | 27 80 | 83 | 84 | 10 | SHANICE MOTOWN 0302+ (9.98/13.98) 21..WAYS TO GROW | 46
30 | 33 | 30 | 13 | EIGHTBALL & MJG SUAVE 40002 (9.98/15.98) ON THE OUTSIDE LOOKING IN | 11 81 | 66 | 75 9 | NICE & SMOOTH RAL 523336*/ISLAND (9.98/15.98) JEWEL OF THE NILE | 13
31 | 24 | 21 | 23 | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1 NEW) 1 | TROOP BUSTIT 72983 (10.98/16.98) A LIL' SUMPIN' SUMPIN' | 82
32 | 31 | 26 | 40 | SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279*/AG (10.98/15.98) DOGGY STYLE 1 83 | 86 | 79 | 24 | ANGELA WINBUSH ELEKTRA 61591 (10.98/15.98) ANGELA WINBUSH | 11
33 | 32 | 31 10 | MELVIN RILEY MCA 11016 (9.98/15.98) GHETTOLOVE | 23 84 | 78 | 68 | 14 | AHMAD GIANT 24548+ WARNER BROS. (10.98/15.98) AHMAD | 48
34 | 26 | 22 | 44 | TEVIN CAMPBELL A QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY | 3 85 | 88 [ 93 | 44 | TOO SHORT @ JIvE 41526* (10.98/15.98) GET INWHEREYOU FITIN | 1
35 | 30 | 23 | 9 | TAKE 6 REPRISE 45497AWARNER BROS. (10.98/15.98) JOIN THE BAND | 17 98 | — [ 2 | POOH-MAN IN-A-MINUTE 8600 (9.98/16.98) AINTNOLOVE | 86
36 37 37 19 | NAS cOLUMBIA 57684 (9.98 EQ/15.98) ILLMATIC 2 81 95 85 44 | ZAPP & ROGER REPRISE 451 43/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9
37 [ 35 | 28 4 GEORGE HOWARD GRP 9780 (9.98/15.98) A HOME FAR AWAY | 28 88 | 93 | 88 14 | AL JARREAU REPRISE 45422/WARNER BROS. (10.98/15.98) TENDERNESS | 25
38 | 34 [ 33 [ 29 | ZHANE @ ILLTOWN 6369MOTOWN (9.98/15.98) PRONOUNCED JAH-NAY | 8 89 | 82 | 89 | 18 | THE BRAND NEW HEAVIES 0seis0s) BROTHER SISTER | 26
39 40 44 3 C+C MUSIC FACTORY COLUMBIA 66160" (10.98 EQ/16.98) ANYTHING GOES! 39 90 77 82 56 WILL DOWNING MERCURY 518086 (9.98 £Q/13.98) LOVE'S THE PLACE TO BE 24
40 | 41 | 38 | 67 | JANET JACKSON A° VIRGIN 87825 (10.98/16.98) JANET. | 1 91 | 99 | — | 2 | TANYA BLOUNT ISLAND 521514 (9.98/13.98) NATURAL THING | 91
4 | 8| =1 2 Sﬁﬁﬁ,ﬂéﬁ%ﬁs.'c‘gﬁggﬂﬁ'ﬁm 10581508 STRESS: THE EXTINCTION AGENDA | 28 92 | 74 | 71 | 26 | HAMMER @ GIANT 24545/ARNER BROS. (10.98/16.98) THE FUNKY HEADHUNTER | 2
42 | 38 | 39 | 15| NORMAN BROWN MOJAZZ 0301MOTOWN (5.58/13.98) i e ep——— ] 93 | 90 | 8 | 42 | A TRIBE CALLED QUEST @ JIvE 42197* (10.98/15.98) MIDNIGHT MARAUDERS 1
43 | 43 | 35 | 13 | BEASTIE BOYS CAPITOL 28599" (10.98/15.98) ILL communicaTion | 2 94 | 76 | 60 | & | RAPPIN' 4-TAY CHRYSALIS 30889*/EMI (10.98/15.98) DON'T FIGHT THE FEELIN' | 60
44 | 39 | 32 | 20 | ALL-4-ONE A? BUTZZ/ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE | 12 95 | 8 | 74 {3 ¥F&§|I(EOH[%§TCF§1;I‘JSII(§/CAPITOL (7.9911.98)  SLOWJAMS THE TIMELESS COLLECTION VOLUME 2 | 74
45 | 48 | 43 | 52 | MARIAH CAREY A’ COLUMBIA 53205 (10.98 EQ/16.98) MUSIC BOX 1 96 | 97 | 83 | 27 | GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH | 25
46 | 44 | 41| 19 fggggﬁg&?&%?% AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15 ;i ENTZ!? ig ‘éis:gusi:';;'::s THUMEROZ0MI0 955 56] OLD SCHOOL VOLUME N | 35
- ELEKTRA 61620 (10.98/16.98) HEARSAY 39
|| | 3| et nosnssegy  IDERS OF THE STORM: THE UNDERWATER ALBUM | 42 99 [ 92 | — | 5 | TONYI TONI! TONE! A WING 514933MERCURY (10,98 EQ/15.98) SONS OF souL | 3
48 | 43 | 46 | 5 | VARIOUS ARTISTS NPG 71006*/BELLMARK (9.98/15.98) 1-800-NEW FUNK | 46 100 | 80 | 77 | 48 | E-40 SICKWID' IT 41537/HVE (8.98/11.98) ) THE MAILMAN | 13

() Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment ot 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked £Q, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. Il indicates past or present Heatseeker title. ©1994, Biliboard/BPI Communications, and SoundScan, Inc.

Billboard’s definitive dual-directory to the Nashuville (415) region
and the Country Music business nationwide!

Nashville

015/Country Music
Sourcebook 1994

Nashrille 815 gives you 23 categories of non-conntry entertainment contacts all prefixed by
the (615} area eode: » Record Labels » Distributors * Manulacturers * Instrument Rental »
Hotels = Charter services and much more!

m .ll'lii't M 1994 provides vital information for people, produets & services
Cannding Country Music scéne; * Personal Managers » Booking Agents #
ic Publishers » Radio Stations » Concert Promoters « Tour Venues *
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u TITLE (Publisher — Licensing Org.) Sheet Music Dist L]
64 100% PURE LOVE (Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP) HL
- 44 90°S GIRL {Louis St., BMI/Scrap Pyle, BMI/Truteazin’ Type .
Nite, ASCAP/Donril, ASCAP/Zomba, ASCAP/Mr.Peanut Butter,
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 74 R&B stations ASCAP/Smokin’ Sound, ASCAP/WB, ASCAP) CPP/WBM Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 41 ACTION (EMI Blackwood, BMI) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. SoundScan
38 AFRO PUFFS (Suge, ASCAP)
16 ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie- 1
x|z =|=]|z Loo. BMI/Warner-Tameriane, BMI) HL/WBM « | x| > « [ x]2
g gis g ¥12 50 ANYTHING (FROM ABOVE THE RIM) (Warner- g § 5 g § 5
2 % g :;;I;SLTE(LABEUD e ) 2 ,%) E TITLE( N lT;aMnr;e;:IaBn“:, BMV/Interscope Pearl, BMI/Bam Jams, 2 % § TITLE 2 % é TITLE
ISTRIBUTING LA/ ARTIST (LAl DISTRIBUTIN
= v BEL = z LABEL) 6 ANY TIME. ANY PLACE/AND ON AND ON (Black Ice: = 2 | ARTIST (LABEL/DISTRIBUTING LABEL) : Z | ARTIST ELSS_EUDI;TRIBUTING LABEL)
* % 1 % 29 WHERE IS MY LOVE? BMI/Fiyte Tyme. ASCAP) WBM (3)45]3 |1
NO. 1 [$8) 50 | 11 | e besarce RepRiSE 80  ANYTIME YOU NEED A FRIEND (Sory Songs, BMI/Rye i ONO- 1 * % mxﬁﬁ BROSL(MOETOWN’
D ILL MAKE LOVE TO YOU | bae Songs. BMI/WB, ASCAP/Wallyworld. ASCAP) HL/WBM {’LL MAKE LOVE TO YOU E IS MY LOVE?
(1) 1| 5 | Bovz It MEN (MOTOWN) 3 whs at nayl (39)39]7 TooTSEeiRolL 8 e BES$ o o LOVE) (Bovina, ASCLA/VFY/EMI E] 14| b5yt men tmotowny s wksatno. 1| |33 [ 39| 3 | €L DFBARGE FeaT. BABYFACE (REPRISE)
STROKE YOU UP WEEKEND LOVE April. ASCAP) STROKE YOU UP 40 (33| 7 | ACTION
22|71 CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 40 311 9 | QUEEN LATIFAH (MOTOWN) 19 BACK & FORTH (Zomba, BMI/R Kelly, BMI) CPP 2| 2| 7 | CHANGING FACES (SPOILED ROTTEN/BIG BEAT) TERROR FABULOUS (EASTWEST)
- 45 BACK IN THE DAY (Interscope, ASCAP/Ahmad, - NAPPY HEADS
) FLAVA IN
a3 [ ApyoumsEsTavouare ove | [y 5 1 | FanTASTIC vovace RS S o BRI . 1|35 16| RAEEVHEARS o coew urscus
indswept Pacific. 100% PURE LOVE
) BODY & SOUL AFRO PUFFS i TOOTSEE ROLL 424318 9
41 4 | 3 | ANITA BAKER (ELEKTRA) 42| 33| 6 | T\5E LADY OF RAGE (DEATH ROW) ASCAP/Longitude, BM) WBM 4| 3 |15 g5 BovzZ (RIP-T) CRYSTAL WATERS (MERCURY)
4 BODY & SOUL (EM Virgin. BMI/Shipwreck, BMI/EM! oS0 ovE) 4340 20 |'M NOT OVER YOU
SENDING MY LOVE ACTION Virgin, ASCAP/Future Furniture, ASCAP) y . EST (YOU ARE LOVE;
5 |5 | 18| ZHaNe aLLToWNMOTOWN) (43)) 58 | 6 | TERROR FABULOUS (EASTWEST) Y (Donril, ASCAP/Zomba, ASCAP/Erick 3 1| AALIYAH (BUACKGROUND/IVE] ii;j:::'ISLC’:‘;A;‘;'::;?SPECT'VE’
WHEN CAN | SEE YOU 90'S GIRL Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Cofor It ) JUICY/UNBELIEVABLE 44 138 | 11
B | 6|14/ paveace (P M| 32| 18 | BIACKGIRL (KAPERRCA) Funky, ASCAP/Saja, BMI/Troutman, BMI) CPP/HL/WBM 88 | ® | TenoTORIOUS B 6. (BAD BOVARISTA L COMEBE L W ST/ WARNIER BROS)
I'D GIVE ANYTHING ] THROUGH THE RAIN 39 BOP GUN (ONE NATION) (Gangsta Boogie, NEVER LIE 45|36 | 16 | YOUR BODY'S CALLIN’
719 | 7 | GERALD LEVERT (EASTWEST) K49 47 | 5 | TANYA BLOUNT (SLAND) ASCAP/WB, ASCAP/Deep Technology, ASCAP/Fuli Keel, | | 1 | & | 7| iMmATURE tuca) R KELLY UIVE)
ASCAP) WBM PLACE WHERE YOU BELONG
1 MISS YOU Joy FUNKDAFIED 46 (29|14
8 | 7 |19 | pARGN HALL (siLa/MCA) 46 43| 6 | BlacksTReET ONTERSCOPE) 92 BOW WOW (B(Ooty Ooty, BMD) . 8 | 5 | 15| DxBRAT (50 50 DEF/CHAOS) SHAI (MCA)
88 BRAND NEW (Mass Confusion, ASCAP/EMI April, B BACK & FORTH
ALWAYS IN MY HEART TONIGHT . 1'D GIVE ANYTHING 47 (31|20
9 | 8|34 | TR CampBeLL @WeSTWARNER BROS) | | 47| 46| O | SWEET SABLE (STREET LIFE/SCOTTI BROS) ASCAP/DeSwing Mob, ASCAP) 9 [ 7 | 5 | GERALD LEVERT (FASTWEST) AALIYAH (BLACKGROUND/JIVE)
ENOTESSYIOUE RO — 91 CAN'T GET ENOUGH (Ecaf, BMI/Sony Songs, - PN O.CEI 89 WEEKEND LOVE/BLACK HAND SIDE
10 —| ! L N 48|42/ 19 | SOMEON BMi/Browntown Sound, BMI/Yab Yum, BMI/Sony, BMI) 10 11 2 QUEEN LATIFAN (MOTOWN)
L. VANDROSS & M. CAREY (COLUMBIA) MINT CONDITION (PERSPECTIVE) 34 CANUGETWITIT (DeSwmg, ASCAP/EMI April. ASCAP) i ANITA BAKER (ELEKTRA} WHERE MY HOMIEZ?
BACK & FORTH VIBE 90 THE CHOICE IS YOURS (Irving, BMI/Howse Tee, THIS D.J. 4942112 :
11| 11} 21 | (AR BLACKGROUNDIUIVE) 481401 4 | 7N (voTown BMI/Ford-Payne, BMI/Copyright Control) 1119 ] 7 | WARRENG (VIOLATORIRAUISLAND) CATISKRATCHIMERCORY)
19 FUNKDAFIED BIGGEST PART OF ME 86 COLOR ME BLUE (Songs From The Avenue, DO YOU WANNA GET FUNKY 50 53| 5 | SLOW WINE
12)} 12| 14 | pr'BRAT (50 SO DEF/CHAOSICOLUMBIA) 50| 411 M| TiEe mepRiSE) ASCAP/Lee Gee, ASCAP/Rons, ASCAP) i_lZ 7 | C¥cMUSIC FACTORY (COLUMBIA) = TONYTONITONEN(WING/MERCURY)
i 79 DON'T FRONT (Potential, BMI/Missjones, BMI/T Ziah's, RECOGNIZED THRESHOLDS OF...
IGHT KIN FANTASTIC VOYAGE
13|13 [ 17 | THE RGHT Kony. OVER (5D 60 | 5 | BOHANIS ARG Yoo ero) BMI/Wikid & Evil, BMI/Tumblin' Dice, ASCAP) 13110 {17 cgoLio (rommy Bov) 51148 5 | BOOGIEMONSTERS (PENDULUM/EM)
13 — 13 DO YOU WANNA GET FUNKY (Cole-Clivilles, 1 WHOSE 1S IT?
(19| 7 | NEVERLIE 52|52 3 | GANYSETWITIT ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL 14 (16| 7 | BOP GUN (ONE NATION) 52| 54 | 11| MEVINRIEY (Mewy
ANY TIME, ANY PLACE 5.4.3-2 (YO! TIME IS UP) e E CAN U GET WITIT 53 | 58 | 15 | INFATUATION
18 | 10 ] 17 | aET JACKSON (VIRGINY 83— 1| SoE@ann a éﬁﬁmiér’&gcﬁc:: )BE ALRIGHT Fiyts Tyme ! 15;,_28_ 6 | USHER waFAcE/ARISTA) JAMIE FOXX (FOX)
16l 18| 4 | LETITGO 54|48 | o | AGE AINT NOTHING BUT A NUMBER ASCAP/New Hidden Valley, ASCAP/Casa David. 16| 13 | 18 | BACK IN THE DAY 50| 62| 7 | YOU DONT HAVE TO CRY
22 PRINCE (WARNER BROS.) AALIYAH (BLACKGROUND/JIVE) B ASCAP) WBM AHMAD (GIANT)
TURN DOWN THE LIGHTS BOP GUN (ONE NATION) 33 FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy. NUTTIN' BUT LOVE 55| 49 | 17 | SENDING MY LOVE
1] 24| 6 | snanice motown) 55| 51| 7 | ¢ cusk PRIORITY) ASCAP/Portrait-Solar, ASCAP/Circle L, ASCAP) HL 17122| 11 | Heavy o & THE BOYZ (WpTOWNMCN ZHANEULLTOWNMOTOWN)
e i 1 ;
NUTTIN' BUT LOVE = I'LL TAKE HER 10 FLAVA IN YA EAR (For Ya Ear. ASCAP/Janice Combs, ROMANTIC CALL 56|56/ 2 | 1T'S REAL
18 |16 | 14 | NEauy D & THE BOYZ (UPTOWNMCA) 56) — | 1 | |LCAL SKRATCH (MERCURY) ASCAP/EMI April. ASCAP/Beg Mo Easy, ASCAP} HL 18| 17 © | PaTRa FEATURING Y0-Y0 (EPIC) l MIC GERONIMO (BLUNT/TVT)
9 FUNKDAFIED (So So Def. ASCAP/EMI April, ASCAP/Air [ T REGULATE
WILLING TO FORGIVE BACK IN THE DAY BOOT| CALL 575019
19| 17121 | AReTr FRANKUN (ARISTA) 57149 | 16| RAG Bam 53 gmgvv“gcé?'\‘ ASCAP) 18] 15 | 12| giacksTREET interscope) [ i LYV ARRENIGIS1NATEIDOGGIDEATHIRGW)
= -2- 0 Hassle, I =y WYCK
SUMMER BUNNIES BLACK COFFEE WHEN CAN | SEE YOU 8| —|1(P
20|22 | 12| RELLY Uve 58| 54| 5 | BLACK COFFEE @ erownmca 59 GIVE IT UP (Suburban Funk, BMI/Bring The Noize, 20| 18 12| ZagyFACE (£PIC) 0 GANG STARR (CHRYSALIS/EMI)
s = BMI/Def American, BMI/Irving, BMI) CPP I n - | | v HoP RIDE
21|20 |13 | SLOW WINE 59 | 63 | 29 | IT SEEMS LIKE YOU'RE READY 100 GUCCI DANCE LIVE (Big Apple Bite, BM!) 20 41 | 10 [ TAKE IT EASY 99| — DA YOUNGSTA'S (EASTWEST)
LONY2TORTMONE(WING/MEREURY) RAKETTEIVE) 77 HAPPINESS (Biue Water, BMI/EasiWest, BMI/Warner | |— i MAD LION (WEEDEONERVOUS) | | —+—— TR ]
DO YOU WANNA GET FUNKY SWEET FUNKY THING Chappeli, BMI/Lanoma, ASCAP/EMI Aprit, ASCAP) | | SAW IT CUMMIN’ 80671 2
22| 15| 8 | CicmUSIC FACTORY (COLUMBIA) 8055 | 8 | Ereanac (e HL/WBM 2246 | 2 | b pmDsRCA) — 2 TANYA BLOUNTISLAND)
AND ON AND ON TAKE IT EASY 82 HERE | AM (Lu Ella. ASCAP/EMI, ASCAP/Kemit, | MISS YOU 61| 66 | 2 | BLACK SUPERMAN
23| 14|16 | JANET JACKSON (VIRGIN) 61145 | 7 | \AD LION (WEEDEDINERVOUS) ASCAP) 23| 14| 20| 23RON HALL (SILASMCA) - ABOVE THE LAW (RUTHLESS/RELATIVITY)
= 2 71 HIP HOP RIDE (Marley Marl. ASCAP/EMI April, I T_ DIARY OF A MADMAN
\ HUNGAH , Juicy THE RIGHT KINDA LOVER 62 55|11 ,
L2461 | 2 | KARYN WHITE (WARNER BROS.) 62)| 72| 2 | T nOTORIOUS B.1.. (BAD BOVARISTA) ASCAP/Top Jam, BMVS“Péeme C. ASCAP) )20 18] parm LageLLe (wow SRAVEDIGBAZ IGEE STREETISLAND)
= x - 89 HONEY (Sony, BMI/Ecat, BMI) T PUMP
(22|28 6 %%E#FSHLE%’B’ ERIgSA(MOTOWN) (6374 2 PO IONES BT sun 40 gﬂﬂff‘:‘ (TWarne};—ST ! ASCAP/Kings Kid, 25]]121,)"3 | SUMMER BUNRIES 163152 15 | YoLume 10 aMMORTALRCA)
— I yte Tyme,
: : . WHEN | GIVE MY LOVE
26| 25| 11 | SPEND THE NIGHT §4)[ 69 | 2 | I'VE HAD ENOUGH 5 I'D GIVE ANYTHING (Full Keel, ASCAP/Farrenuff 26 1 | | DON'T WANT TO KNOW 64|57 | 8 | MER S WEAT (ELEKTRM
N-PHASE (MAVERICK/SIRE/REPRISE) Xz CINDY MIZELLE (EASTWEST) ASCAP/Farren Curtis. BMI/Longitude, BMI/August — GLADYS KNIGHT (MCA) AN 17 BE ALL SO SIMPLE
I'M NOT OVER YOU WHOSE IS IT? Wind. BMI/Albert Paw, BMI/Curbsongs, ASCAP/Mike FUNKY Y-2-.C 65|60 | 11
272120 CE CE PENISTON (A&M PERSPECTIVE) 65661 9 MELVIN RILEY (MCA. C‘:rb BMl)/WBM ( g ‘ I a 19_1_13 THE PUPPIES (CHAOS/COLUMBIA) L WU-TANG CLAN (LOUD/RCA}
OTi CALL ‘ HAPPINESS 43 1 DON'T WANT TO KNOW (Sony, BMI/Ecaf, BMI) ’_THUGGISH RUGGISH BONE 66 | 63 | 13 | ANYTIME YOU NEED A FRIEND
BO! s . |
8% 17 || BLACKSTREET (NTERSCOPE) 86157 | 7 | giLly cawRence (easTwesD) 63 IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd. {28744 | 3 | BONE THUGS N HARMONY (RUTHLESS) L MARIARICAREVI(COTONBIA)
. T T -
YOUR BODY'S CALLIN’ INF ASCAP/Music By Candelight. ASCAP/Music Corp. Of | | AFRD PUFFS WRONG SIDE OF DA TRACKS
3 }_23 39 | RKELLY (JIVE) 67 (64|10 JAMéTF%(T('%% America, BMI/MCA, BMI/Nefana, BMI) 8275 THE LADY OF RAGE (DEATH ROW) 6_7 6? 5 | ARTIFACTS (B1G BEATATLANTIO)
— : 1 I'LL MAKE LOVE TO YOU (Sony Songs, BMU/Ecaf, BMI) HL [P LTI ! IN THE PJ'S
EVERYTHING IS GONNA BE.. WHEN YOU NEED ME . L | SWEAR
|27 8 | SOUNDS OF BLACKNESS (PERSPECTIVE) 68— | | | AaRON HALL (SILASMCH) 73 ULL TAKE HER (Gabz, ASCAP/Brian-Paut, 30| 24| 18 | A4 ONE (BUTZZATLANTID) 88 2 | Bi6 DADDY KANE (Mc)
WHAT ABOUT US o IF ANYTHING EVER HAPPENED TO YOU S e WILLING TO FORGIVE 69| 51| 4 | GUCCI DANCE LIVE
31| 29120 | jooeci UpTowNMeA) 69) 73| 2 | Bege & CECE WINANS (CAPITOL 12 gmll)smvou (MCA, ASCAP/Jamron, ASCAP/Sweetness, | | 31 | 25 | 21 | \pevyia FRANKLIN (ARISTA) I SAM THE BEAST (SIREN)
ANYTHING SOUTHERNPLAYALISTICADILLACMUZIK 30 IMN ASCAP/Third Coast LETITGO 70| 59 | 10 | WHAT ABOUT US
32130125 | swy Rew _79 62| 6 | BUTKAST (LAFACE/ARISTA) ASCAF?)T CYERIOITCRIEre: VhedlCoast, 12 341 3 | BRINCE (WARNER BROS. L g Ir_ | | JODEC! (UPTOWN/MCA)
| | WANNA BE DOWN i PASS THE LOVIN' 84 I'M ON MY KNEES (Zomba, ASCAP) GIVE IT UP | YOU MEAN THE WORLD TO ME
133 1| BRANDY (ATLANTIC) MLUI— | 1 | GROWNSTONE (MIJEPIC) 67 INFATUATION (Foxxhole. BMI) 33| 3 | 9| PubLic ENEmY (DEF JAMRALISLAND) % ! T4 | 24| ToN) BRAXTON (LAFACEIARISTA)
i HOW MANY WAYS . | DON'T WANT TO KNOW 68 1 SAW IT CUMMIN' (PMD, ASCAP/Bridgeport. BMI) SPEND THE NIGHT 72)| — | 1 | CHECK THE VIBE
3436 | 30 | YO\ BRAXTON (LAFACEARISTA) (2] — | 1 | GLaDYS KNIGHT (vC) 62 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP) 34130 | 7 | R'PHASE (MAVERICK/SIRE/REPRISE) "l, | DRED SCOTT (TUFF BREAK/AGM)
- L= WBM/CLM ] - IT'S YOUR BIRTHDAY
y THIS D.J. ; ALL FOR THE MONEY . ANY TIME, ANY PLACE 13(72] 2
39 35| 10| WARREN G (VIOLATORIRALISLAND) 13| —| 1 | MCHIHT FEATURING CMw (EPIC STREET) gg :} § RgAL miﬁﬁiei/m ';V~ B"g') 5 [35]26 | 15 | JuNET JACKSON (VIRGIN) i LUKE (LUKE)
'S YOUR Pac Jam, BMI
. YOU MEAN THE WORLD TO ME NAPPY HEADS . 3 90'S GIRL 14| — DISTORTION TO STATIC
36|37 | 31 | 16NI aRAXTON (LAFACEARSTA) 741881 5 | FUGEES/TRANZLATOR CREW (RUFFHOUSE) 70 TVE HAD ENDUGH 1R, B niog, o) | |38 37 15 BACKGIR (KAPERIRCA) sl 1 | THE ROOTS (DGC/GEFFEN)
47 | WANNA BE DOWN (Human Rhythm, BMI/Young I i GUN
37| 38| 5 | FLAVAIN YA EAR || 2 MY HEART BELONGS TO U Legend, ASCAP) E 32| 10| SOUTHERNPLAYALISTICADILLACMUZIK | |75 | 64 | 7 | NO GUNS, NO MURDER
: CRAIG MACK (BAD BOY/ARISTA) JODECI (UPTOWN/MCA) 78 101 (Young Bob, ASCAP/Tunes On The Verge Of I i OUTKAST (LAFACE/ARISTA) 1 A
Tracks moving up the chart with airplay gains. © 1994 lelboard/BPl Communications. Insanity, ASCAP/Gimme Some Hot Sauce, Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.
ASCAP/Famous, ASCAP/Mo Better Groove, ASCAP)
“I"‘ “&B HEB“HHEN]‘ AIHP[AY 22 JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice
Combs, ASCAP) 17 THE RIGHT KINDA LOVER (Fiyté Tyme, ASCAP/New BMI/Sony, BMI)
15 LETITGO (Controversy. ASCAP/WB, ASCAP) Perspective, ASCAP) WBM 76 UNITED FRONT (EM! Blackwood, BMI/Arrested
1 I N ] ——— [PV ERIKEERING SECRETS 85 LET ME LOVE YOU (Bam Jams, BMV/Interscope Pear!, 35 ROMANTIC CALL (Howie Tee, BMYIrving, BMI/Zomba, Development, BMD)
e WAY L0 BMI/Warner-Tamerlane, BMI) WBM ASCAP/Aunt Hilda, ASCAP/Street Knowiedge, ASCAP) CPP 60 VIBE (9th Town, ASCAP/Naughty, ASCAP/Rodsongs,
2111 u 15| 16 | 45 | THAT'S THE WAY LOVE GOES 55 NAPPY HEADS (Tete San Ko, ASCAP/Dbverse Creation, 14 SENDING MY LOVE (3th Town, ASCAP/Naughty, ASCAP/Almo. ASCAP)
WARRENIG & NATEIDOGGIDEATHIROW) JANETRACHSONIVIRGIN) ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL ASCAP/WB, ASCAP) WBM 37 WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
3| 4| 5 | BELIEVE IN LOVE 16| 13 | 26 | RIGHT HERE (HUMAN NATURE) 7 NEVER LIE (Hook, ASCAP/Zomba, ASCAP/Teaspoon, 27 SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap ASCAP/S.1.D, ASCAP)
TEDDY PENDERGRASS (ELEKTRA) SWV (RCA) ASCAP) CPP And More, BMI) 42 WHAT ABOUT US (EMt April, ASCAP/DeSwing Mob,
4| 3|7 | TREATURITE 11710 AND OUR FEELINGS 83 NO GUNS, NO MURDER (Dope On Plastic. 54 SOMEONE TO LOVE (New Perspective, ASCAP) ASCAP/Saja, BMI/Troutman, BMi/Develi-Up-Mo, BMI) WBM
ANGELA WINBUSH (ELEKTRA) BABYFACE (EPIC) ASCAP/BAMB, BMI) 94 SOMETHING'S WRONG (BUMP N’ GRIND) (Zomba, 8 WHEN CAN | SEE YOU (Sony, BMI/Ecaf, BMI)
81 NONE OF YOUR BUSINESS (Sons Of K-oss BMI) CPP 69 WHEN | GIVE MY LOVE (Keith Sweat, ASCAP/E/A
" : !
5|1/l [s5 [jTHEMOSTREAUTIFULIGIRL N, 181127 vy G ONNAEOVE YOUIRIGHT ASCAP/Out Of The Basement, ASCAP/Unart, BM/Next 52 SOUTHERNPLAYALISTICADILLACMUZIK (Gnat. ASCAP/WB, ASCAP/Scottsville, BMI/EMI Blackwood,
: TSETEVE T Plateau, ASCAP) CPP Booty, ASCAP/Chrysalis, ASCAP/Stiff Shirt. BMI) WBM/HL
6 4 19146 93 NOTHING HAS EVER FELT LIKE THIS (Aural Elixir BMI/Organized Noize, BMI) CPP 87 WHEN YOU NEED ME (MCA, ASCAP/Getfen
SOUNDS OF BLACKNESS (PERSPECTIVE) ARY J. BLIGE (UPTOWN/MCA) ' .. . ’
DS OF BLAC EEROR T 4 (PTOWNICA ASCAP/Rosalie, ASCAP) 23 SPEND THE NIGHT (Zomba, BMI/R Kelly. BMI) CPP ASCAP/Ronnie Onys, ASCAP)
71716 EUK'g'LFiy'j JlgglND 2001811 H.NSFE‘O‘LB".EOSN‘Q’JE‘R%L'&WE) 21 NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI April, 2 STROKE YOU UP (Zomba, BMI) CPP 36 WHERE IS MY LOVE? (Ecaf, BMi/Sony.
: ASCAP/Eazy-Duzit, ASCAP) HL 20 SUMMER BUNNIES (Zomba, BMI/R Kelly, BMI/Taking BMI/Rambush, ASCAP/MCA, ASCAP)
8 | 8|19 | CAN WE TALK 21119 | 5 | PART TIME LOVER 97 OLD BECOMES NEW (Kharatroy, ASCAP/Chrysalis, ASCAP) Care Of Business, BMI) CPP 74 WHERE MY HOMIEZ? (COME AROUND MY WAY)
TEVIN CAMPBELL (QWEST/WARNER BROS.) H-TOWN (DEATH ROW/INTERSCOPE) 66  PASS THE LOVIN' (Night Rainbow, ASCAP/Brown Girl, 72 SWEET FUNKY THING (MCA, ASCAP/Matak, ASCAP/Mygag, (Brian-Paul, ASCAP/Gabz, ASCAP/11C. ASCAP)
g |2 |3 | GOT MEWAITING 22| 20 | 15 | GROOVE THANG ASCAP/Kwakwani, ASCAP/Ness, Nitty & Capone, ASCAP/Polygram, ASCAP/Mad Fly, ASCAP) 61 WHOSE IS IT? (MCA, ASCAP/Deedle Dee, ASCAP)
HEAVY D & THE BOYZ (UPTOWN/MCA) ZHANE {ILLTOWN/MOTOWN) ASCAP/WB, ASCAP/Darin Whittington, ASCAP) 48 TAKE IT EASY (Misam, ASCAP) 24  WILLING TO FORGIVE (Ecaf, BMI/Sony, BMI/Warner-
ROUND AND ROUND SHOOP 65 THE PLACE WHERE YOU BELONG (FROM BEVERLY 18 THIS D.J. (Warren G, ASCAP) Tamerlane, BMI/Boobie-Loo, BMI) HLAWBM
101101 7 | GLENN JONES (RTLANTICH 23| 21| 26 | 317N pEPA (NEXT PLATEAU/LONDON) HILLS COP I1l) (Music Corp. 0f America, BMI/Gasoline 46 THROUGH THE RAIN (K-Jack Top 10, 56 YOU DON'T HAVE TO CRY (3 Boyz From Newark,
EEEN, — G (T, Alley, BMI/Vandy, ASCAP/MCA, ASCAP/Petrol Lane, ASCAP/Neroses, ASCAP) ASCAP/Polygram Int'l, ASCAP/Zomba, ASCAP/Black
1127 | ISR e rownmca) 26| —| 35 | B2NY NSLE (UbTowNmca) ASCAP/G.Spot, BMI/¥ppahc, ASCAP/Sony, ASCAP) CPP 57 THUGGISH RUGGISH BONE (Ruthless Attack, Hand, ASCAP) CPP
98 PUMP (Troutman, BM/Saja, BMI/Rubber Band, BMI) WBM ASCAP/Dollarz-N-Sense, BMi/Keenu, BMI) 49 YOU MEAN THE WORLD TO ME (Stiff Shirt,
12|23 [ 28 | HEY MR D onmeric) =ity [HCANTALOOGIELIEEANTASIA) 75 RECOGNIZED THRESHOLDS OF NEGATIVE STRESS 95  TONIGHT (Stiff Shirt, BMI/Organized Noize. BMI) BMI/Warner-Tamerlane, BMI/Ecaf, BMI/Sony Songs,
(Jugganaut Plastic, ASCAP/Rogli, ASCAP/EMI. 51 TONIGHT (Nikke Duz It, ASCAP/MCA, ASCAP) BM\/Boobie-Loo, BMI) HL/WBM
13| 9 | ¢ | OLD TIMES' SAKE Recurrents are titles which have appeared on the Hot R&B ASCAP/Dysfunktional Family, ASCAP) 11 TOOTSEE ROLL (Downlow Quad. BMI) 32 YOUR BODY'S CALLIN' (Zomba, BMI/R Kelly, BMI) CPP
SWEET SABLE (STREET LIFE/SCOTTI BROS.) | gingles chart for 20 weeks and have dropped below the top 50. 28 TURN DOWN THE LIGHTS (Bobizzz, BMI/Meltree. 25 YOUR LOVE IS A... (K&J, BM/Sony. ASCAP) HL
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Casablanca Records’ Hits Hold Up As Time Goes By

STEPS IN TIME: The imminent re-
lease of “The Casablanca Records
Story” on Mercury has left us misty
with "70s-soaked nostalgia.

No single entity defined the disco
movement as boldly and clearly as the
Neil Bogart-founded label. Sure, there
were other labels with notable creative
spunk and influence. But Casablanca
managed to capture the oblivious joy,
raw sexual energy, and underground
groove intensity that was the essence
of the trend, and successfully package
it for the kids of Middle America. For
proof, spend some time with this four-
CD collection, and then begin listing
the titles of hits for which there was no
room.

Containing 47 tracks and more than
five hours of digitally remastered mu-
sic, the retrospective combines Hot 100
faves like “Flashdance (What A Feel-
ing)” by Irene Cara and “Funkytown”
by Lipps Inc., with more hardcore
dancefloor kickers like “Put Your Feet
To The Beat” by the Ritchie Family
and “You Ought To Be Dancing” by
People’s Choice. It was assembled
with meticulous and loving ears by la-
bel executives Harry Weinger and
Bruce Carbone, who spent a little
more than a year sifting through piles
of material locked in the vaults of Poly-
Gram, which now owns much of Casa-
blanca’s catalog. The process began in
1993, 20 years after the label was
launched.

“From the first day I started to work
here, I was fiending to do something,
anything related to Casablanca,” Car-
bone says. “Last year, the timing to fi-
nally get this project off the ground
seemed perfect. Not only was it the
20th anniversary of the label, but there
was a lot of interest in disco every-
where. It was also time to make a
statement about the history of dance
music—and how commercially viable it
still is.”

Perhaps the most revelatory crea-
tive aspect of “The Casablanca Rec-
ords Story” is the incredibly sharp con-
trast in production values of dance
recordings then and now. Interest-
ingly, while technological advance-
ments have made the most flexible
rhythms and mind-numbing sound
loops possible, few current records can
match the texture and warmth of a
throwdown like “Let’s Go All The
Way” by Brenda & the Tabulations,
which relied as much on a dexterous
live bass/drum exchange and a well-
structured, playable melody as it did on
a fierce diva vocal. “There was no hid-
ing behind a machine back then,”
Weinger says. “Everything was real;
and you had to be tight.”

“The Casablanca Records Story”
has more than a dozen rare, promo-
only 12-inch versions of songs, includ-
ing “Music, Harmony & Rhythm” by
Brooklyn Dreams, “I Love America”
by Patrick Juvet, and Donna Sum-
mer’s hallowed “MacArthur Park
Suite” (listen for the distinct differ-
ences during “Heaven Knows”).
Among the other yummers are “My
Baby’s Baby” by Liquid Gold, “Ain’t
Nothing Gonna Keep Me From You”
by Teri DeSario, “Find My Way” by
Cameo, “Pleasure Island” by Paul Ja-

by Larry Flick

bara, and “After Dark” by Patti
Brooks.

One of the primary misconceptions
about Casablanca was that it was orig-
inally conceived as a vehicle for the
disco and funk trinket of the moment.
Although its greatest success came on
the ample heels of Donna Summer (not
to mention the colorful camp of the
Village People and Parliament), the
label also was the watering hole for
hard-rock bands like Kiss and sugar-
popsters like Captain & Tennille. In
fact, Casablanca’s first album was a set
of incidental music from Johnny Car-
son’s “Tonight Show.” That “The Ca-
sablanca Records Story” is focused
heavily on dance-oriented triumphs is
actually a tribute to the broad, rene-
gade vision of Bogart, who died of can-
cer in 1984, in terms of both alternative
musical sounds and social attitudes.

While much of the music industry
enjoyed on a safe, hetero level the free-
dom granted by the sexual revolution,
Bogart fleshed out his roster with tal-
ent that consistently pushed the needle
of gay acceptance and tolerance. Be-
yond the cartoonish vibe of the Village
People, there was the late Dennis
Parker, who smoldered on the dark
and cruisy “Like An Eagle,” and the
Skatt Bros., a Canadian group whose
percussive “Walk The Night” explored
a different kind of nightlife. Less overt,
but equally sensual, were the musings
of D.C. LaRue, who is represented on
this collection with an early synth-
fueled anthem, “Let Them Dance.”

“It was amazing and infuriating to
watch people take elements of disco
music, give it a new name, and make a
fortune with it,” LaRue says. “Looking
back, it’s interesting to see how songs
that were underground then are now
heard on pop and ‘lite’ music stations.
Great music never goes away—it just
finds new places to live.”

Volumes can be written on the ongo-
ing impact of Casablanca Records.
Mirroring the star system and spend-
ing excesses of rock-rooted companies,
the label not only gave the world great
dance music; it also proved that street
Jjams and their creators can be molded
into marketable mainstream images.
The sad truth is that the music of the
disco era may have been re-embraced
by the majors, but commitment to the
development of club-born acts without
hip-hop and R&B aspirations has not.
These leaner times do not allow for the
fur coats and limos that artists like
Donna Summer enjoyed, but let us
leave you with a few questions: If
Donna Summer were to record the 90s
equivalent to “Love To Love You
Baby” today, would she have the op-
portunity to record an entire album?
Would the record even carry her name,
or would she be relegated to second
billing behind a pompous producer? Fi-

nally, would there be room for the
same kind of experimentation and
growth that led to Summer becoming
part of musical history? When you find
the answers, you will know that our
nostalgia is not for flared hip-hugger
jeans or 10-pound Afro hairstyles.

NERVOUS BREAKDOWN: Our
friends may have begun to mourn the
passing of yet another summer season,
but we are anxiously anticipating the
promise of cooler autumn breezes and
the bustle of fourth-quarter label activ-
ity. Like major labels, indie outlets
have become quite adept at making a
bang with a fleshy agenda of seasonal
sprees. For a prime example, scan
through the enticing jams coming soon
from New York’s Nervous Records.

Sometime Marvelette Loni Clark
follows “U” and “Rushing” with the
equally hard “Trip So High,” another
production from the agile minds of
Mood II Swing. Clark vamps with
vigor on this gem from an album to be
released early next year. A&M has the
project for the U.K.

Continuing to ride the diva train, the
budding Kim English teams for a sec-
ond time with legendary house trio Ten
City for “Time For Love,” an anthem
that is miles ahead of her recent debut
hit, “Nite Life.” This song is stronger
and far more interesting, as is
English’s quickly maturing voice. Da-
vid Morales contributes a ballsy,
break-smart remix that assures instant
international approval.

Longtime club figure Willie Ninja is
quite impressive on “Hot!!!,” a nifty
collaboration with Masters At Work
partners Louie Vega and Kenny Gon-
zalez. Armed with a Murk Boys mix
that could recharge the Miami-based
team'’s underground power base, not to
mention guest vocals from India and
Michael Watford, this is an essential
turntable item. Props to the A&R
savvy of MCA’s U.K. branch for
quickly cutting an international licens-
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Breakouts: Titles with future chart potential.
based on club play or sales reported this week

g

Roz & Rudy. Epic dance diva Rozalla visited with New York Mayor Rudolph
Giuliani during a recent jaunt through town. She is prepping for the January 1995
release of her second album, “‘Look No Further.”” The project is already in motion
overseas, fueled by the single “This Time | Found Love."” Expect the tune “You
Never Love The Same Way Twice,” with post-production by K-Klass, Love To
Infinity, and SoulShock & Karlin, to be issued in the U.S. before the year's end.
Pictured, from left, are Giuliani; Rozalla; and Frank Ceraolo, Epic's national
director of crossover promotion and marketing.

ing deal.

Finally, we have “Oooh Baby” by
Veda Simpson and “Your Mind” by
Progression. The former kicks a sala-
cious deep-house vibe with input from
producers Erick Morillo and Armand
Van Helden. Actually, we cannot wait
to hear how the genius Graeme Parke
handles the track for the Polydor U.K.
pressing. The latter is a trippy trance
jam from the minds of Micro and Vi-
cious Vie, who worked our nerves in
the most joyful manner earlier this
year with “Reach Further.”

FINGERS IN MOTION: Not every-
one is loudly resilient against the hard
knocks that come with citizenship in
clubland. Clearly disenchanted from a
less-than-satisfying (and now severed)
deal with MCA Records, normally sen-
sitive composer/musician Larry
Heard, aka Mr. Fingers, has been pos-
itively reclusive in recent times. While
many of his colleagues would raise a
public ruckus, Heard stepped back
from gossip view and funneled his en-
ergy and emotion into music that car-
esses the soul as deeply as it sparks the
spine.

Though he is about to shop “Back To
Love,” a second (and highly potent)
Mr. Fingers collection, we must con-
fess to being a bit more intrigued by
his latest project, an exploration into
R&B- and jazz-tinged ambience re-
corded under the name Scenaries Not
Songs.

Like the creations by his Anglo elec-
tro/chill-out counterparts, Heard es-
chews the confines of the pop realm,
opting instead to weave free-associated
melodies and complex, quietly insinuat-
ing rhythms. The difference lies in the
rich soulfulness that frames his compo-
sitions. To that end, “Dolphin Dream,”
“Question Of Time,” and “Tahiti Dusk”
are intense without being irritatingly
introverted or self-indulgent.

The only hitch to either set is the vir-
tually silent way that Heard is circulat-
ing them within the music industry.
Unless he risks being burned another
time, the brilliance of his work is in
danger of languishing in obscurity. It

can be rough on the street, but there
is no denying how sweet the rewards
can be. Idealistic as it sounds, we truly
believe that a talent like Heard would
not go unnoticed for long. All ya gotta
do is dive into the thick of things.

NUGGETS: Eric “E-Smoove”
Miller has added his unique groove
sensibilities to “The Harder,” the lat-
est single from Perspective spiritual
soul troupe Sounds Of Blackness.
The combo of Miller’s rugged house
foundation and the act’s tingly vocals
is magical. Watch it pack dancefloors
upon impact ... Remember Alpha-
ville? The modern-pop/dance act that
is best known for the sweeping “For-
ever Young” steps forward with
“Fools,” a headline-conscious twirler
available on WEA’s German imprint.
The lyrics are well-intentioned, if a
tad cloying. However, the song’s ear-
pleasing hook and spiraling, trance-
touched groove could trigger some
mighty dramatic body movement ...
Seemingly ageless hi-NRG siren
Linda Imperial has just emerged
from the studio with a frenetic rendi-
tion of Meat Loaf’s pop/rock hit
“Two Qut Of Three Ain’t Bad.”
Spiced with live horns and spiky gui-
tars, this still-unsigned track marks
the maiden production voyage of
NRG columnists and retailers
Johnny ‘“‘Lauderdale” Danza and
Dean Ferguson. While the efforts of
crities-turned-musicmakers are often
dicey, this duo reveals the potential to
match the output of the dance sub-
genre’s top guns. A total delight for
purists ... Logic Records will keep
active this fall with a pair of rousing
jams that shoulder against the pa-
rameters of current trends. Sound
Factory follows the recent chart top-
per “Good Times” with the stirring
anthem “Come Take Control,” and
Underground Resistence forefather
Blake Baxter returns with “Touch
Me,” which embellishes the hardcore
vibe of his past hits with sultry trance
colors. Both have a likely future as
club hits with solid potential for active
mix-show radio play.
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New Set Compiles U.K. Country Acts

Way Out West Label Reaps Home-Grown Harvest

B BY EDWARD MORRIS

NASHVILLE—Could it be ...? It is!
It is! There, staring out from the al-
bum cover, is the Queen Of England,
Elizabeth 11, comfortably clad in a ca-
pacious black Stetson, matching ban-
dana, worn leather trail jacket, and di-
amond earrings. The monarch is
attempting a grin. And why not? It’s
a collection worth grinning about.
Actually, it's just a drawing of the
queen on “The Best Of New British
Country: Declaration Of Independ-
ence,” but it nicely symbolizes the
cross-cultural experience within.
Released on the Way Out West la-
bel in Twickenham, Middlesex,
England, the album contains 24 cuts
from English and England-based acts.
While a few of the songs are of Amer-

ican origin—including George Gersh-
win’s “Someone To Watch Over
Me”—most were composed by the
acts recording them.

Paul Holt, a director of Way Out
West, says the album is being distrib-
uted in the U.K. by Tower/BMG, and
that his company is now shopping for
U.S. distribution. The album was re-
leased in England Aug. 16.

Included with the collection is a 12-
page booklet featuring thumbnail pho-
tos and bios of the participating acts,
plus all the essential publishing and
recording data.

According to Holt, this is the {irst of
a series of Way Out West albums that
will feature home-grown country mu-
sic.

The acts represented on the current
project are Hollywood Cowboys,

CARPENTER SET TO CAST

(Continued from page 12)

release date was changed twice. Says
Butler, “All of a sudden, in about May,
she went into an unbelievable creative
surge, and this album came together
like magic.”

There also was a change in leader-
ship at Sony/Nashville as Carpenter
prepared to concentrate on the album
last winter. Label chief Roy Wunsch
left and was replaced by Butler, execu-
tive VP Paul Worley, and senior VP
Scott Siman (Billboard, Nov. 6, 1993).

Carpenter says the shift was not dis-
ruptive, and that the new executives

were ‘really supportive in terms of

getting to know me ... [I told them],
‘I kind of need a lot of time to do this.’
They were like, ‘Take the time you
need.” They were just great about it.
That really put me at ease.”

Columbia is previewing the album
with “Shut Up And Kiss Me,” the only
whimsieal cut of the lot. It debuts this
week on the Hot Country Singles &
Tracks chart at No. 50.

Because there is s0 much melan-
choly at the heart of Carpenter’s best
work, she has had to rely on such light-
hearted efforts for emotional and com-
mercial balance. Her first top five hit
was the raucous “Down At The Twist
And Shout,” and her other chart high
points include the equally breezy “I
Feel Lucky” and “Passionate Kisses.”

Boat People. Warner Bros.’ Travis
Tritt and Rounder Records’ Alison
Krauss tour the Boston Tea Party Boat
during a taping of an acoustic
performance for VH-1's “Country
Countdown.” Both are members of the
Grand Ole Opry.

‘STONES’

She says it doesn’t bother her that
her exuberant songs get more airplay
than her contemplative ones. “It’s un-
derstandable when you consider that,
almost without exception, every slow or
introspective thing I've done is at least
five minutes long. And I do have to nod
toward the needs of radio ... I dream
someday of perhaps having one of the
more introspective things put out there
[as a single], but I also realize the pa-
rameters.”

Realizations about airplay have done
nothing to dull Carpenter’s intensity or
curb her sense of experimentation. One
cut, “Where Time Stands Still,” has an
ethereal, jazzy feel and was recorded
with only a piano for accompaniment.
The tough-minded title track portrays
a generation moving effortlessly from
innocence and openness to a state of
scheming self-interest.

Of all the songs on the album, the
most curious is “John Doe No. 24,”
which Carpenter wrote last winter.
“That was the song that made me feel,
‘Here I go. I'm ready to do this [album]
now,” ” she says.

An obituary in The New York Times
inspired the song, Carpenter adds.
“I'm not in the habit of reading the
obituaries, but the title of it caught my
eye. It said, ‘Unknown Since '45, John
Doe No. 24 Takes His Secret To His
Grave.” It was this very moving re-
membrance of this person who—uas a
teen-age boy—wuas found wandering
the streets of Jacksonville, Il., in 1945.
Nobody knew where he'd come {rom.
He just appeared one day. He was
blind and deaf, and he couldn’t speak.’

Out of these facts Carpenter has wo-
ven a richly detailed and uncommonly
touching life story of the man. “I don’t
know if I intended the song to be a met-
aphor for anything except for those
feelings of being lost in the world and
the sort of existential loneliness we all
feel,” she says.

Branford Marsalis, whom she met
when she appeared on the “Tonight”
show, provides the wistful soprano sax
lines that tint the story.

To promote the album, which Butler
calls “her best piece of music vet,” the

(Continued on page 37)
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Lynda Hayes, Glen Mitchell & the
Troubleshooters, Greta & the Stray
Shots, Plain Loco, Well Oiled Sisters,
Hank Wangford & the Lost Cowboys,
the Stu Page Band, MG Greaves & the
Lonesome Too, Lemon Grass, Julie
De Jongh, Ricky Cool & the Western
Swing All Stars, the Rockingbirds,
Trading With The Natives, Paradise
Canyon, and the Haley Sisters.

Also, 52 Pick-Up, Los Pistoleros,
Wishbone, Reg Meuross, Kenny John-
son & Northwind, Cross Country,
Those Magnificent Men, and Syd
Newman & Pick Of The Bunch. Hayes
and De Jongh are transplanted Amer-
icans.
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Board Meeting. Bryan White, center, takes a break at the control board during
the final stages of recording his first album for Asylum Records. Flanking the new
artist are his producers, Billy Joe Walker, left, and Asylum Records president Kyle

SOUN DS LIKE: We are perplexed. We are outraged.
We are perilously close to frothing at the mouth and sput-
tering like @ bad amp. Here’s the problem: Everywhere we
go, we're told that there are people in Nashville conspiring
to make all country music sound the same. If this be true
and these saboteurs are allowed to prevail in their foul de-
sign, they will surely shake the foundations of our entire
industry—or, at minimum, curb our cavalier use of cellular
telephones.

Unfortunately, no one seems able to discover who these
cads and villains are. We've tried. We've asked the finest
producers—those with 8-10 entries on the Top Country Al-
bums chart—but they could shed no light, even though
they share our apprehension. We've asked the musicians
who play on virtually every session in town. They are
equally puzzled and alarmed. We've put the question to
cunning songwriters whose lyrics grace a dozen albums si-

In Unison, Now: Country’s Not Monotonous!
Nashville Speaks With One Voice On Question Of Sameness

Engineering, has been named senior VP of Gaylord Enter-
tainment’s Design, Development, and Construction Group
... The American Harvest Recording Society will release
“The Truly Great Hits Of Vern Gosdin” Oct. 3. The album
contains 13 songs originally released on Compleat Rec-
ords, plus a 20-minute interview with the artist. Earlier,
this label released a similar package on Don Williams.
Clint Black, whose “One IXmotion” album debuts Oct.
4, has directed two music videos for forthcoming singles.
The first, “Untanglin’ My Mind,” was shot in Orlinda,
Tenn., and is due out Sept. 12. The second, “Summer’s Co-
min’,” won’t be out until next year. Filmed in Malibu, Calif.,
it has cameo appearances by such celebs as Howie Man-
del, Charlie Chase, Dick Clark, David Hasselhoff, Jay
Leno, George Kennedy, Gerald McRaney, and Lisa
Hartman Black . . . Charlie Daniels is the spokesperson
for the new “Trivia-Country Style” board game, which
goes on the market this

multaneously—and they all
wince as one in a chorus

line of cocked heads and s
upturned palms. We've NashVIlle
grammers who squeeze as

many as 18-20 songs onto e
their playlists in a valiant W
effort to ensure musical va-

riety, but they haven’t a ——
clue. ™
Oh, well, maybe it’s just

turned to the radio pro-
another Music Row rumor.

MAKING THE ROUNDS: “The Road,” the much-touted
weekly musical TV series, will make its debut the week of
Sept. 19 in more than 175 markets. Acting as voices for
the hourlong show will be Mary Chapin Carpenter and
Rock And Roll Hall Of Famer Levon Helm. The two art-
ists sang together on a segment for “The Road” taped re-
cently in Nashville, performing Bruce Springsteen’s
“Atlantic City.”

Talent booker and procducer Bob Romeo has been re-
elected as board chairman at the Academy Of Country Mu-
sic. Gene Weed again will serve as vice chairman. Direc-
tors-at-large for the coming year will be Ron Baird, Crea-
tive Artists Agency; Bill Catino, Liberty Records;
Michael Means, Astor Broadcast Group; Ray Pilszak,
Amusement Business; Scott Siman, Sony Music; and
James Stroud, Giant Records. Serving as VPs-at-large un-
der ACM president Ken Kragen are Dick Jennings, mu-
sic industry travel consultant; Nick Masters, Avalon At-
tractions; Steve Miller, Polydor Records; Lisa Smith, the
Gavin Report; Paige Sober, BMI; and Rick Todd, Silver
Dollar City/Grand Palace.

Humorist Jerry Clower was featured on the “Break A
Leg” show on NBC-TV’s new talk channel, “America’s
Talking” . .. Eric A. Westin, formerly VP of Walt Disney

by Edward Morris

month ... Charlotte Cur-
tis and Sarah Hancock
have joined Entertainment
Artists in Nashville as ex-
ecutive assistant to the
president and administra-
tive assistant, respectively
... Jimmy Buffett and
Marvin Gaye have been in-
ducted into the Jukebox
Legends Hall Of Fame by
the Amusement & Music
Operators Assn.

MARK YOUR CALENDAR: The Alabama Music Hall
Of Fame presents Harvest Jam III Saturday (10) on the
facility’s grounds at Tuscumbia. Performing will be Shen-
andoah, William Lee Golden, Paul Overstreet, Cleve
Francis, Bryan Austin, Don Cox, Steve Valdez, and
Lickety Split. Tickets are on sale at the hall and at area
banks and stores ... NARAS, the recording academy, will
present a concert Sept. 20 at the Omni Coliseum in Atlanta
to benefit victims of the recent Georgia loods. Performing
will be Atan Jackson, Lorrie Morgan, Doug Stone, Faith
Hill, and John Berry. Sponsors of the event are Miller
Lite, Ticketmaster, Hard Rock Cafe, the Omni, Concert/
Southern Promotions, Kicks and Y106, Katz, Smith &
Cohen, and the Atlanta Journal-Constitution. Tickets are
available from all area Ticketmaster locations . . . The 56th
National [Folk Festival will be held Oct. 7-9 in Chattanooga,
Tenn. On the bill: Junior Brown, Doyle Lawson &
Quicksilver, the Brotherhood Gospel Choir, John Ce-
phas & Phil Wiggins, Boozoo Chavis & the Majic
Sounds, Steve Riley & the Mamou Playboys, Los Pre-
goneros del Puerto, Junior Kimbrough & the Soul
Blues Boys, and others. All festival events are free.
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#1 Single: “Love A Little Stronger”
#1 Video: “Love A Little Stronger”
from -heir fastest selling album to date:

LOVE A LITTLE STRONGER

1994 CMA Nominee:
VOCAL GROUP OF THE YEAR

ALBUM OF THE YEAR

Common Thread: The Songs of the Eagles
The Proof’s in the Pickin’. Thanks for Pickin’ Us!

MANAGEMENT: Ted Hacker, Interrational Artist Management
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OVER 22 MILLION RECORDS SOLD

6 CONSECUTIVE DOUBLE PLATINUM ALBUMS
A FIRST FOR A FEMALE IN COUNTRY fALSIC

REBA: MY STORY — BIGGEST SELLING AUTOBIOGRAPHY
IN THE HISTORY OF COUNTRY MUSIC

"NORTH”

NOW PLAYING

“LITTLE RASCALS”
NOW PLAYING

. COMING IN OCTOBER

“1S THERE LIFE OUT THERE"™
TO CBS TELEVISION

COMING IN NOVEMBER

“REBA! IN CONCERT”
TC NBC TELEVISION

y, lRE'S ONLY ONE WORD

18 MUCH (¢ ) NTERTAINMENT

4
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HOT COUNTRY

&TRAGKS

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

OR EK ENDING SEPT. 10, 1994
z z
O = O
= x| @ o x x| 2 o
2H| 28|28 g5 nme ARTIST 2u| | 28| €5 Tme ARTIST
F2| 32| = | 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2| 32 ~a| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
WHERE THERE'S SMOKE ® ARCHER/PARK
XXX'S AND 000'S (AN AMERTC/;ZI (?IRI!‘)JO. Lo TRISHA YEARWOOD 4] 54 4 R SCRUGGS (B.P.BARKER,M.COLLIE) (C) (V) ATLANTIC 87211
1 week at No. 1
@ 3 9 100 | G EUNDIS H.STINSON (A RANDALL M BERG) ek o {0) (V) MCA 54898 47 | 50 5 L"E\ANE{II (?‘Aﬁmx L"f\B\N) LORR'FV)'\QSARG(§9A4N6
WHAT THE COWGIRLS DO @ VINCE GILL
@ : g 10 ] rROWN (v GILLRNIELSEN) (C) (V) MCA 54879 4 53 5 J’t‘se:arévgc%?o?fu.?/EZE:’:R./;\)M!NRV) @ JOHN & (@Lva)ﬁERch%gs'yz%
SHE CAN'T SAY | DIDN'T CRY @ RICK TREVINO
@ 5 l 15 | 5'5UCKINGHAM (T MARTIN.T.MARTIN.R WILSON) (C) (v) COLUMBIA 77535 4 | 39 | 31 16 55%%&%?52@?555'{5@2& 'fg&ﬁf?mm M TRAAT(L:INTH@XYSUEMN&E
THE MAN IN LOVE WITH YOU # GEORGE STRAIT ' = : SEITTn
@ 9 10 12 T BROWN.G.STRAIT (S DORFF.G.HARJU) (C} V) MCA 54854 42 42 40 20 }IC';ETSCEL'EFDS(BOLI&EE?T?; SO RICH & FAMOUS ’(gﬁﬁ%gﬁg
WHISPER MY NAME & RANDY TRAVIS
5 1 5 14 K LEHNING (T.BRUCE) (C) (V) WARNER BROS 18153 49 58 4 ?Eéev';;clilsﬁfaﬁu'gchvmgﬁm)E ’tcL)/E\v}? 5&3}5}’!’3&2
THIRD ROCK FROM THE SUN & JOE DIFFIE
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13 | 17 | g | DOWN ON THE FARM @ TIM MCGRAW | TAKE MY CHANCES MARY CHAPIN CARPENTER
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HARD TO SAY ® SAWYER BROWN COWBOY BAND ® BILLY DEAN
@ e - 21w MILLER,M.MCANALLY (M MILLER) CORBIACBIMICUT} 4 3 28 15 | TBOWEN iM.POWELL .. MEDDERS) (C) (V) LIBERTY 79034
BE MY BABY TONIGHT ® JOHN MICHAEL MONTGOMERY
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MORE L o NOW | KNOW & LARI WHITE
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2] 4 | 4 )16 ) e soosmpnoncs * ki 7003 shur Up AnD Kiss et ¥HOT SHOT DEBUTH* * %
@ 17 | 27 | 10 | CALLIN' BATON ROUGE GARTH BROOKS NEW ) 1| JIENNINGS.M.C CARPENTER (M.C.CARPENTER) (C) (V) COLUMBIA 77636
A REYNOLDS (D.LINDE) LIBERTY ALBUM CUT
, STOP ON A DIME LITTLE TEXAS
15 18 12 &%@IRE (WALLAE;%E EMER) ) (QI)OLE’E\‘RPVI?;{%E 5 51 4 i ZS;R;)UD,C.DINAPOLI.D GRAU (P HOWELL,D O'BRIEN.B SEALS) WARNER BROS ALBUM CUT
AL GOOD WAY TO WIND UP LONESOME * JAMES HOUSE
o Tl I U RN R shio ol i St o
WHO'S THAT MAN @ TOBY KEITH 67 | — | 2 *
16 1 22 ] 7 | NUARKIN 5 SHEDD (T KEITH) (€} (V) POLYDOR 853 358 ) S:EG:JLIL(;:IJTACAKS[O)XY (‘;;(F\:’T’:'ggéérg
SHE DREAMS ® MARK CHESNUTT 54 54 52 19
D) 1 | 18] & | RO MRusons wers 10 (v DECoA g7 R T Lo Leerr 7977
20 | 23 18 | O WHAT A THRILL ® THE MAVERICKS @ 5 | 64 4 J.CRUTCHFIELD (K.BERGSNES B.MOULDS S ANDERSON) (C) (V) PATRIOT 79036
D.COOK (J.WINCHESTER) (©) (V) MCA 54780 FISH AIN'T BITIN' S
19| 111 2 | 1§ | LOVEALITTLE STRONGER # DIAMOND RIO 62 | 67 [ 4 | T BRown (D.L MURPHY! BT e
M POWELL.T DUBOIS (C.JONES,B CRITTENDEN,G SWINT) (C) (v) ARISTA 1-2693 ONE GOOD MAN S
20 3 6 15 | HALF THE MAN CLINT BLACK 57 | 98 | 60 ! S.BOGARD ,M CLUTE (S.BOGARD.R GILES) (C) (V) ARISTA 1.2727
J.STROUD,C BLACK (C BLACK,H NICHOLAS) (V) RCA 62878 TAKE THESE CHAINS FROM MY HEART LEE ROY PARNELL
@ 21 21 7 SHE THINKS HIS NAME WAS JOHN # REBA MCENT|RE 58 53 46 17 S HENDRICKS (F ROSE,H.HEATH) (C) (V) ARISTA 1-2695
T BROWN R MCENTIRE (S KNOXS ROSEN) (€} (V) MC 54859 NEWD | 1 | WHEN THE THOUGHT OF YOU CATCHES UP WITH ME @ DAVID BALL
@ » | » 11 | POCKET OF A CLOWN ® DWIGHT YOAKAM B.CHANCEY (D.BALL) (©) (V) WARNER BROS 18081
P.ANDERSON (D YOAKAM} REPRISE ALBUM CUT/WARNER BROS. NEW > 1 | SEE IT NOW & TRACY LAWRENCE
@ 3 | 2 10 | ELVIS AND ANDY ® CONFEDERATE RAILROAD J.STROUD (P.NELSON,L.BOONE W LEE) () (V) ATLANTIC ALBUM CUT
B.BECKETT (C WISEMAN) (C) (V) ATLANTIC 87229 - ] % . WESTERN FLYER o WESTERN FLYER
* % * AIRPOWER * * % R.PENNINGTON,R BALL (D.MYRICK.T wOOD} (v) STEP ONE 479
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NOBODY'S GONNA RAIN ON OUR PARADE & KATHY MATTEA WE CAN'T LOVE LIKE THIS ANYMORE ALABAMA
@ % | 28 8 J.LEO (B.PARKER W. RAMBE}}UX v (C) (V) MERCURY 858 800 NEW ) ! G.FUNDIS,ALABAMA (J JARRARD,W.MOBLEY) () (v) RCA 62897
HARD LOVIN' WOMAN & MARK COLLIE
* % * AIRPOWER * * % NEW) 1 D COOK (M.COLLIE.D.COOK,J.B JARVIS) (C) V) MCA 53907
WHEN YOU WALK IN THE ROOM & PAM TILLIS a
21| 33 | 6 | PLisS.FISHELL (1.DESHANNON) (C) (V) ARISTA 1-2726 L 69 | — | 2 | EVER-CHANGING WOMAN e NERUE i T
@ 28 34 3 THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY ‘ 73 . 2 WILLIAM AND MARY @ DAVIS DANIEL
B.BECKETT (M.GEIGER.W.MULLIS,M.HUFFMAN) (C) (V) ATLANTIC 87213 H SHEDD,D.DANIEL (G MCCORKLE, R.WILLIAMSON) (C) (V) POLYDOR 856 032
33 | 41 | 5 | WATERMELON CRAWL # TRACY BYRD 70 | — | 2 | YOU NEVER EVEN CALL ME BY MY NAME DOUG SUPERNAW
J.CRUTCHFIELD (B.BROCK.Z TURNER) (C) (V) MCA 54889 R.LANDIS (S GOODMAN) (©) (V) BNA 62938
MAN OF MY WORD COLLIN RAYE GONE COUNTRY ALAN JACKSON
31 37 6 J.HOBBS E.SEAY.P.WORLEY (A SHAMBLIN,G BURR) (C) (V) EPIC 77632 7 1 3 K.STEGALL (B.MCDILL) ARISTA ALBUM CUT
REDNECK STOMP & JEFF FOXWORTHY
2.1 38 6 cT;EQoSEETwIﬁ')‘L AND BULLETPROOF ©) W W:RL};F;A!J[%STSJIH NEW p- 1 S.ROUSE (J.FOXWORTHY.S.ROUSE) (C) (V) WARNER BROS 18116
SUMMERTIME BLUES # ALAN JACKSON HARD LUCK WOMAN GARTH BROOKS
31| 24 | 3 | 13 | 2SriGALL £ COCHRANL).CAPEHART) (C) (V) ARISTA 1-2697 L T : A.REYNOLDS (P.STANLEY) MERCURATSOMICE]
NATIONAL WORKING WOMAN'S HOLIDAY ® SAMMY KERSHAW 1 SOUVENIRS SUZY BOGGUSS
2 || 0 17 | 5 CANNON.N.WILSON (R.MURRAH.P.TERRY.1.D HICKS) (C) (V) MERCURY 858 722 0 3  BOWEN $.BOGGUSS (G.PETERS) (V) LIBERTY 79050
SURE CAN SMELL THE RAIN ® BLACKHAWK . HONKY TONK WORLD @ CHRIS LEDOUX
@ 38 | 44 4 IIVI.BEIGHT,T.DUBOIS (L JARRARD W ALDRIDGE) e Ao @ RE-ENTRY 2 G.BROWN,J BOWEN (C.WISEMAN,P NELSON) (C) (V) LIBERTY 79043
SHE LOVES ME LIKE SHE MEANS IT ® ORRALL & WRIGHT
34 25 12 19 L%%EEEE&E#&&CQQDYE (G.PETERS) * MART'{E‘)AW')\AR%EGRJE%% 4 3 4 11 ;EEAT;RSZEI;L';;E ORRALL,C WRIGHT.J.STROUD (R.E ORRALL,B.SPENCER.ANGELO) (é) V) G(AN;}I_{:IGZ
# VICTORIA w
@ 4 | 68 3 ggﬁ\l’f\F@LH)EkE.LIWLE TEXAS (P HOWELL,D O'BRIEN,B.SEALS) ©w w:RhIJaTéR%Jgéﬁ)g B 7] = | 2 | Asveooiweononvan wswawsveznen (CNVIRERRISES L
48 66 3 THIRD RATE ROMANCE ® SAMMY KERSHAW () Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
B.CANNON N.WILSON (R.SMITH) (V) MERCURY 858 922 which attain 2500 detections for the first time. # Videoclip availability. Catalog number is for cassette single, or vinyl If cassette is unavailabie.
4 48 7 JUKEBOX JUNKIE ¢ KEN MELLONS (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availabihty. (T) Vinyl maxi-single availability. (V) Vinyl single
J.CUPIT (J.CUPIT.J.HONEYCUTT,K MELLONS) (C) (V) EPIC 77579 availability, (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
1 1 2 EVERY ONCE IN A WHILE @ BLACKHAWK 8 A GOOD RUN OF BAD LUCK # CLINT BLACK
— M.BRIGHT,T DUBDIS (H.PAUL,V STEPHENSON,D.ROBBINS) ARISTA 1.STROUD,C BLACK (C.BLACK,H.NICHOLAS) RCA
) 1 WINK ® NEAL MCCOY 15 11 10 19 | SWEAR # JOHN MICHAEL MONTGOMERY
— — B.BECKETT (B,DIPIERO, T.SHAPIRO) ATLANTIC S.HENDRICKS (F.J.MYERS,G.BAKER) ATLANTIC
3 2 o 2 THINKIN' PROBLEM # DAVID BALL 16 14 9 11 {F BUBBA CAN DANCE (I CAN TOO) # SHENANDOAH
B.CHANCEY (D.BALL.A SHAMBLIN,S.ZIFF) WARNER BROS. D.COOK (M RAYBON,M.MCGUIRE B.MCDILL) RCA
4 1 FOOLISH PRIDE & TRAVIS TRITT 17 15 13 19 NO DOUBT ABOUT IT ® NEAL MCCOY
s T G.BROWN (T.TRITT) WARNER BROS. B.BECKETY (J S.SHERRILL,S.SESKIN) ATLANTIC
5 o 1 1 WISH | COULD HAVE BEEN THERE ® JOHN ANDERSON 18 | 16 | 12 | 11 | YOURLOVE AMAZES ME © JOHN BERRY
— J.STROUD,J. ANDERSON (J.ANDERSON.K.ROBBINS) BNA C.HOWARD (A.HUNT,C JONES) LIBERTY
6 A ) 4 | THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY 19 18] 19 12 :FJ&)E Sgﬁ&imﬁ?& . ® TRACY LAVXE&E%E
C.FARREN (J.STEELE C.FARREN) CURB : : L.
THAT'S MY BABY #® LARI WHITE
1 3 2 3 JLHJBLBES ’égg‘v P.WORLEY (T.DOUGLAS] e Ré,,Y,E 20131 3 | GFUNDIS(LwWHITEC cannon RCA
s | 8 | 3 | 3 THAT AIN'T NO WAY TO GO # BROOKS & DUNN N o N et OUISAYGOODBYE e
D.COOK,S.HENDRICKS (R.DUNN,K.BROOKS.D COOK) ARISTA 2 IR (B.B.COLLINS K.TAYLOR '
5 4 4 | DON'T TAKZ TL‘E GIRL - @ TiM MCGRAW 22 120 |16 |15 jwsvr L(?u\fJEc DINAPOLI.D.GRAU (P.HOWELL,B.SEALS,T.BARNES) * W;hERTBE:ésS
9 J STROUD,B.GALLIMORE (C MARTIN,L.W.JOHNSON) CURB B‘EFRORE'Yblul:(ILI.LU‘gF;\LL -HOWELL,B.SEALS.T.BA . RA\CDY S
10| 8 3 6 ‘MESKI'NDJZ':EES(NT?%T”PW * TOBJE’;ELTR"Y‘ 3171 7| KLEHNING (K.FOLLESE.M.T.BARNES) WARNER BROS.
T T s T WALk way & i somwertes | [0 | — | 2 | 19 | ST waNreD vou o o
ﬁiﬁzs:é:i%ﬂw&nouuo V|NMCEER i;tﬂ 251 I I B R OO S LSSl
12 9 — 2 ) G T,BROWN, R MCENTIRE (S.KNOX, T.W.HALE MCA
;F:g:g;v;';:?:;?m @ FAITH }—’nLt @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 10 7 il S.HENDRICKS (B.BERNS,J.RAGAVOY) WARNER BROS. dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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by Lynn Shults

CAPTURING HER SECOND CAREER NO. 1 with “Xxx’s And Ooo’s (An
American Girl)” (3-1) is Trisha Yearwood. The track was produced by Garth
Fundis and Harry Stinson and co-written by Matraca Berg and Alice Ran-
dall. The song, and Yearwood’s recording of it, came about in an unconven-
tional way. Randall was in charge of the music for the pilot of the then-hoped-
for weekly TV series “Xxx’s And Oo0’s.” Rather than call out to the creative
community and ask to be pitched songs or ideas for the pilot’s theme song,
Randall, in essence, told everyone that she and Berg would be writing the
song. And they did. Things didnt go quite as planned, however. “Wynonna
was supposed to cut the song, but she got sick,” says Berg. “Harry Stinson
had worked with Alice and me on the original track, and we then had to shift
our gears and re-think everything. The idea then came about for Trisha to
cut it. Garth Fundis and Trisha went for it, using the basic track concept that
Harry and Alice and I came up with.” Berg gives MCA’s Tony Brown credit
for creating an environment in which everything could come together.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart I

is “Down On the Farm” (13-7) by Tim McGraw, followed by “Third Rate Ro-
mance” (48-36) by Sammy Kershaw; “She’s Not The Cheatin’ Kind” (30-24)
by Brooks & Dunn; “Shut Up And Kiss Me” (debut-50) by Mary Chapin
Carpenter; “Kick a Little” (46-35) by Little Texas; “Watermelon Crawl” (33-
28) by Tracy Byrd; “What The Cowgirls Do” (6-2) by Vince Gill; “The Man
In Love With You” (94) by George Strait; “Third Rock From The Sun” (10-
6) by Joe Diffie; and “I See It Now” (debut-60) by Tracy Lawrence.

NEW ARTISTS CONTINUE TO break albums, as evidenced by this week’s
Top Country Albums chart. The self-titled debut by the Tractors is the week’s
Greatest Gainer. It moves 60-50 on the country chart and 39-20 on the Heat-
seekers chart. The album’s lead single, “Baby Likes To Rock It,” moves 52-
46 on the Hot Country Singles & Tracks chart. Radio stations leading the way
include WWWW Detroit, KYNG Dallas, WCLB Boston, KMLE Phoenix,
WCMS Norfolk, Va., and WCFB Orlando, Fla. “You Might Be A Redneck If
... (20-16) by Jeff Foxworthy wins the week’s Pacesetter award. Debuting
are “When Fallen Angels Fly” (debut- 9) by Patty Loveless and the self-titled
album by Ken Mellons (debut-71).

THE FIRST REGIONAL MEETING OF Country Radio Broadcasters, held
Aug. 26-27 in Dallas, was a smashing success. Dave Nichols, his staff, and

all who participated in pulling off the event are to be congratulated. The most
controversial topic was raised during the Radio, Labels & Artists panel mod-
erated by Maria Cooper Brunner, where it was pointed out that there has
been some nasty in-fighting going on regarding radio’s exclusive presentations
of live concerts. According to the panelists, there are at least five radio stations
that will not take part in a live appearance unless they have exclusive rights.
This attitude places tremendous pressure on the artists, their managements,
the promoters, and individual label reps. The overwhelming consensus is that
there is enough pie for everyone to share, and that the demand for exclusives
is destructive to the overall country industry. Competition should be stimulat-
ing and fun, not destructive.

~_ Shenandoah Flows Swiftly To Liberty

Group’s First Set For New Label Due In November

B BY EDWARD MORRIS

NASHVILLE—As soon as it was at
liberty, Shenandoah was at Liberty.
The five-man band has just made one
of the smoothest and swiftest transi-
tions from one label to another in
country music history.

Shenandoah announced its signing
to Liberty Records Aug. 17—in the
very same news release that re-
vealed that the group had left RCA
Records, its home for nearly three
years.

And because the group had all but
completed another album under
RCA auspices, there will be no inter-
ruption in the flow of records. In fact,
Liberty will release the album in a
slightly amended form Nov. 7. A title
has not yet been chosen.

On Oct. 18, Liberty will release the
first single, “Darned If I Do And
Danged If I Don't,” which will be ac-
companied by a video.

A source at the group’s new label
reports that all the legal work in-
volved in the transition was comple-
ted within three days. During the
same time, Liberty shot the cover for
the forthcoming album and brought
in the band to meet the staff.

According to Shenandoah’s publi-
cist, producer Don Cook had to cut

one more track to complete the al-
bum for Liberty. (That may have
been because RCA traditionally car-
ries one fewer song on its albums
than other labels.)

The extra song—which features
Grand Ole Opry star Alison Krauss
as guest vocalist—is “In The Vieinity
Of The Heart.”

Shenandoah was first signed to
Columbia Records and made its sin-
gles debut in 1987 with “They Don’t

Make Love Like They Used To.”
Subsequently, the act scored four
No. 1’s on that label, including “The
Church On Cumberland Road” and
“Next To You, Next To Me.”

The group released its last single
on Columbia in September 1991 and
did not have another one until April
1992, after it moved to RCA. While
at RCA, Shenandoah released two al-
bums, “Long Time Comin’” and
“Under The Kudzu.”

Liberty Organizing Beatles Tribute

NASHVILLE—Liberty Records
says it will create a country music
tribute album to the Beatles. No re-
lease date has been set, but recording
will get under way this year. Jerry
Crutchfield, president of MCA Music
Publishing and former executive VP
at Liberty, will serve as producer.
This year marks the 30th anniver-
sary of the Beatles’ arrival in the U.S.
And this set joins the line of recent
country nods toward influential acts,
including Asleep At The Wheel's
“Tribute To The Music Of Bob Wills
& The Texas Playboys” (Liberty);
“Common Thread: The Songs Of The

Eagles” (Giant); “Skynyrd’s Frynds”
(MCA); “Mama’s Hungry Eyes” (an
Arista tribute to Merle Haggard);
and “Keith Whitley: A Tribute Al-
bum” (BNA).

To date, only Willie Nelson and
Tanya Tucker have been confirmed
for the Beatles project. A spokesper-
son says the remaining acts should be
chosen in the next few weeks.

An undisclosed portion of the pro-
ceeds from the album will go toward
building a retirement home for re-
cording artists, musicians, and others
involved in the music industry.

EDWARD MORRIS

CARPENTER SET TO CAST ‘STONES’ TOWARD TOP OF THE CHARTS

(Continued from page 32)

36-year-old artist is booked for an ar-
ray of activities between now and the
end of the year. Carpenter and Jen-
nings plan to do an eight-date acoustic
tour of major cities this fall, details of
which are still being arranged. She has
also agreed to a series of account visits
and in-store appearances for Kmart,
Wal-Mart, Target, and Western Mer-
chandisers.

“This is probably the most involved
Chapin has ever been personally in any
of her projects,” Butler says. “We told
her how excited we were about the al-
bum and how strongly we felt about the
music, and she came into the office and
started volunteering and asking, ‘What
can [ do?”

Butler speculates that Carpenter
will perform a few dates in Europe in

January. In February, she and her
band will begin a U.S. tour that will
continue throughout the year.

In addition, Columbia has released a
teaser ad campaign for the album that
is set to air on CMT, TNN, and E! En-
tertainment Television.

Bob Moody, MD at WPOC Balti-
more, says the single is “a bit differ-
ent” from what she’s done in the past.
“We're extremely enthusiastic about
the new single,” he says, adding that he
has heard only five other tracks from
the album, but it is “more like one of
the earlier albums, like ‘Shooting
Straight In The Dark,’ in that it sounds
more folk or introspective.”

Dave Curtis, head buyer for the 24-
store Lechmere chain based in Wo-
burn, Mass., says “Our expectations

are that we will do exceptionally well
with the album. The difference with
Mary Chapin Carpenter is that, unlike
a lot of other country artists, she’s had
a strong New England base.”

Carpenter stands ready to take her
chances. “I don’t think I've ever felt
this way about a record. I've always
finished them, and I've felt really
proud of all of them. But I've been kind
of scared. You put them out and wait,
hoping that they do well because you
believe in them. But you never know
what the world’s going to think. I'm hu-
man, and I care. But this one I feel
proud about in a way that fills me with
this sense that even if it doesn’t fly, I
don’t regret a thing about it.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org ) Sheet Music Dist.
LIRS IR BRI TR B 12 HANGIN' [N (WB. ASCAP/Rancho Bogardo, ASCAP/Great

46 BABY LIKES TO ROCK IT (Warner-Tamerlane, BMI/Boy
Rocking. BMI/Chingauptn, BMI) CPP

63 BEEN THERE (New Don, ASCAP/New Hayes. ASCAP/
Irving, BMI) CPP

10 BE MY BABY TONIGHT (New Haven, BMI/Music Hill,
BMI/0f, ASCAP) CPP

13 CALLIN' BATON

ROUGE (Combine, ASCAP/EMI

65

n

Cumberland, BMI/Diamond Struck, BMI) CPP/WBM
HARD LOVIN® WOMAN (Music Corp. Of Amenca. BMI/
Mark Collie. BMi/Sony Tree, BMi/Don Cook, BMI/Zomba,
ASCAP/Inspector Barlow, ASCAP)

HARD LUCK WOMAN (Hori Productions America.
ASCAP/Polygram Int'l, ASCAP/Intersong U.S A.. ASCAP)
HL

Blackwood. BMI) HL 9 HARD TO SAY (Travelin' Zoo. ASCAP) HL
21 THE CITY PUT THE COUNTRY BACK IN ME (Sixteen 40 HAS ANYBODY SEEN AMY (Reynsong, BMI/Howe Sound.
Stars, BMI/Dixie Stars, ASCAP) HL BMI/Sony Cross Keys, ASCAP) HL
41 COWBOY BAND (Careers-BMG.  BMI/Conasauga 43 HEART LIKE A HURRICANE (WB. ASCAP/Big Tractor,
Troubadors, BMI) HL ASCAP/Almo. ASCAP) CPP
7 DOWN ON THE FARM (Texas Wedge. ASCAP/Noosa 39 HEART OVER MIND (Royhaven, BMI/Starstruck Angel,
Heads, BMI) CPP BMI)
8 DREAMING WITH MY EYES OPEN (Famous, ASCAP/ 73 HONKY TONK WORLD (Almo, ASCAP/Sony Tree, BMI/
Pookie Bear, ASCAP/Bug. ASCAP) HL/CPP Ten Lee, BMI) CPP/HL
23 ELVIS AND ANDY (Aimo, ASCAP) CPP 48 IF | EVER LOVE AGAIN (David ‘N’ Will. ASCAP/WB,
66 EVER-CHANGING WOMAN (Sony Tree, BMI/Sony Cross ASCAP/Two Sons, ASCAP) WBM
Keys. ASCAP} 34 INDEPENDENCE DAY (Sony Cross Keys. ASCAP) HL
56 FISH AIN'T BITIN' (N2D, ASCAP) 60 | SEE IT NOW (Sony Tree, BMI/Sony Cross Keys,
44 GIRLS WITH GUITARS (EM! Apnl. ASCAP/Getarealjob, ASCAP/WB, ASCAP)
ASCAP) HL 33 | SURE CAN SMELL THE RAIN (Alabama Band, BMI/
55 GIVE ME A RING SOMETIME (Blake Eyed Susan. BMI/ Rick Hall, ASCAP)
Glitterfish, BMI/Songs Of All Nations, BMD) HL 45 | TAKE MY CHANCES (EMI April, ASCAP/Getarealjob
69 GONE COUNTRY (Polygram Int'l. ASCAP/Ranger Bob, ASCAP/Don Schiitz, ASCAP/AImo, ASCAP) HL/CPP
ASCAP) HL 15 1TRY TO THINK ABOUT ELVIS (MCA, ASCAP/Gary Burr,

20 HALF THE MAN (Blackened, BMI) CPP

ASCAP) HL

37 JUKEBOX JUNKIE (Cupit. BMI/Cupit Memaries, ASCAP)

35 KICK A LITTLE (Square West. ASCAP/Howhn' Hits.
ASCAP) CPP

42 LIFESTYLES OF THE NOT SO RICH & FAMOUS (MCA
Canada. SOCAN/Sold For A Song. SOCAN/Brother Bart,
ASCAP/MCA, ASCAP) HL

‘53 LIVIN' ON LOVE (Yee Haw. ASCAP)

19 LOVE A LITTLE STRONGER (Great Cumberland. BMI/
Diamond Struck, BMI/Circle Of Life, BMI/Heart Doctor,
ASCAP/Angela DeLugo, ASCAP/Storm Front. BMI/John
Juan. BMI/Ensign, BMI) CPP/HL

4 THE MAN IN LOYE WITH YOU (Boots And Spurs. BMI/
Spurs And Boots, ASCAP) HL

29 MAN OF MY WORD (Hayes Street, ASCAP/AImo. ASCAP/
Allen Shamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)
HL/CPP

11 MORE LOVE (That's A Smash. BMI/MCA, ASCAP/Gary
Burr, ASCAP) HL

32 NATIONAL WORKING WOMAN'S HOLIDAY (Murrah,
BMI/Castle Street. BMI/Ears Last, ASCAP/On The
Mantel. ASCAP) CPP

25 NOBODY'S GONNA RAIN ON OUR PARADE (Longitude,
BMI/Rio Zen, BMI/Reynsong, BMi/Howe Sound. BMI)
HL/WBM

49 NOW | KNOW (Sony Tree, BMI/Don Cook. BMI)

57 ONE GOOD MAN (WB, ASCAP/Rancho Bogardo, ASCAP/

Cumberland,  BMI/Dsamond ~ Struck.  BMI/
Patenrick. BMI) CPP/WBM

54 ONE NIGHT A DAY (MCA. ASCAP/Gary Burr, ASCAP/
Foreshadow. BMI/Uncle Pete, BMI) CLM/HL

18 0 WHAT A THRILL (Musique Chanteclair, ASCAP/Bug,
ASCAP)

22 POCKET OF A CLOWN (Coal Dust West. BMI/Warner-

Great

Tamerlane. BMI} WBM/CPP

52 A REAL GOOD WAY TO WIND UP LONESOME (Sony
Tree, BMI/Alabama Band. BMI/Wildcountry. BMI/Sony
Cross Keys. ASCAP) HL

70 REDNECK STOMP (Warnerbuilt, BMI/Max Laffs. BMI/
Shabloo, BMD

41

17

14

24
2
50
12
51

3
58

62
75
30

RENEGADES, REBELS AND ROGUES {Sony Tree, BMI/
Sony Cross Keys. ASCAP/Tracy Lawrence, ASCAP) HL
SHE CAN'T SAY | DIDN'T CRY (Starstruck Angel. BMI/
Stroudacaster, BMI) CPP

SHE DREAMS (Warner-Tamerlane, BMI/Patrick Joseph
BMI/Sony Cross Keys. ASCAP/Miss Dot, ASCAP/Brass
Ring. ASCAP) HL/WBM/CPP

SHE LOVES ME LIKE SHE MEANS IT (EMI April, ASCAP/
JKids, ASCAP/Stroudavanous, ASCAP/Polygram Int'l,
ASCAP} HL/CPP

SHE'S NOT THE CHEATIN' KIND (Sony Tree, BMI/
Showbilly, BMI) HL

SHE THINKS HIS NAME WAS JOHN (Bash, ASCAP/Blue
Water, ASCAP/Mighty Nice. BMI/Blue Water. BMI) HL
SHUT UP AND KISS ME (Why Walk. ASCAP)
SOUVENIRS (Sony Cross Keys. ASCAP) HL

STOP ON A DIME (Square Lake. ASCAP/Howlin® Hits,
ASCAP) CPP

SUMMERTIME BLUES (Warner-Tamerlane. BMI) WBM
TAKE THESE CHAINS FROM MY HEART (Milene,
ASCAP) CPP

TEARDROPS (Polygram Int'l, ASCAP/Veg-0-Music.
ASCAP/Songs Of PolyGram, BMI/Songs 0f McRide. BMI)
TEARS DRY (BMG. ASCAP/Manor House, ASCAP/
Warner-Tamerlane, BMI/Minnesota Man, BMI)

TEN FEET TALL AND BULLETPROOF (Post Oak, BMI
HL

36 THIRD RATE ROMANCE (Fourth Floor. ASCAP/WB.
ASCAP) CPP

THIRD ROCK FROM THE SUN (Major Bob, ASCAP/Ri0
Bravo, BMI/Stroudacaster. BMI/Baby Mae, BM{) CPP
28 WATERMELON CRAWL (Acuff-Rose. BMI/Coburn, BMI)

Cpp
64 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band,
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane. BMI/
New Works, BMI)
61 WESTERN FLYER (BMG. BMI/Careers-BMG. BMD HL
14 WHAT'S IN IT FOR ME (WB, ASCAP/New Crew. ASCAP/
New John. ASCAP/MCA, ASCAP/Gary Burr. ASCAP) HL/
WBM/CPP
WHAT THE COWGIRLS DO (Benefit. BMI/Enghshtown,
BMI) WBM/CPP .
59 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
(EMI Blackwood, BMI)
26 WHEN YOU WALK IN THE ROOM (EMI. BMI/Unart, BMI)

~

CPp

38 WHERE THERE'S SMOKE (Tom Collins, BMI/Ha-Deb.
ASCAP) CPP

5 WHISPER MY NAME (WB. ASCAP/Big Tractor, ASCAP)
WBM

16 WHO'S THAT MAN (Songs Of PolyGram. BMI/Tokeco,
BMD) HL

67 WILLIAM AND MARY (Kicking Bird, BMi/Sixteen Stars.

BMI}

1 XXX'S AND 000'S (AN AMERICAN GIRL) (Sony Tunes,
ASCAP/Mother Dixie, ASCAP/August Wind, BMI/Great
Broad. BMI/Longitude, BMI) HL/WBM/CPP

68 YOU NEVER EVEN CALL ME BY MY NAME (Turnpike
Tom. ASCAP/Pink Sky. ASCAP/EMI U, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

TOP GOUNTRY ALBUMS

PROVIDED BY  SoundScan
(L LLLL

¥ 2 s g
x x Q o = x x Q (=3 =
wl wl 3 223 wl w (%) v
g1g12)8 2| |21 85|53 g
2| 2| 3| €] ARTIST TITLE | & 2| 2| = | €| ARTIST TTLE | £
= 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT) a
* % x*NO. 1 x % % 37 | 36 | 34 | 23 | CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10.98/15.98) NOTORIOUS | 6
1 1 1 23 | TIM MCGRAW A’ CURB 77659 (9.98/13.98) 22 weeks at No. 1 NOT A MOMENT TOO SOON 1 38 | 38 | 38 71 | TOBY KEITH @ MERCURY 514421 (9.98 £Q/13.98) IR TOBY KEITH 17
2 2 2 9 ALAN JACKSON A ARISTA 18759 (10.98/15.98) WHO | AM 1 39 41 43 42 | TANYA TUCKER @ LIBERTY 89048 (10.98/15.98) SOON 18
3 3 3 | 31 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/15.98) KICKIN' ITUP | 1 40 | 39 | 40 | 18 | PAM TILLIS ARisTA 18758 (9.98/15.98) SWEETHEART'S DANCE | 6
4 5 5 18 | REBA MCENTIRE A MCA 10994 (10.98/15.98) READ MY MIND 2 41 | 40 | 41 | 104 | VINCE GILL A®McCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3
5 4 4 12 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 42 | 37 | 32 | 42 | FAITH HILL @ WARNER BROS. 45389 (9.98/15.98) IR TAKE ME AS | AM 7
VARIOUS ARTISTS A®
(6)| 6 | 7 | 5 | JOE DIFFIE epic 64357/COLUMBIA (1098 EQ15.98) THIRD ROCK FROM THE SUN | 6 43 | 43 | 42 | 45 | VARIOUS ARTISTS A° giogs  COMMON THREAD: THE SONGS OF THE EAGLES | 1
& 1 6 N THE MAVERICKS|®IMCA10961,(9/95/15:58) () WHAT ACRYING SHAME | 7 44 | 42 | 39 | 2718 | GARTH BROOKS A’ LIBERTY 90897 (9.98/13.98) GARTH BROOKS | 2
8 | 7 | 6 | II | DAVID BALL ® WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM | 6 45 | 44 | 44 | 94 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9.98/15.98) BB LIFE'S A DANCE | 4
* % * HOT SHOT DEBUT® % % 46 | 47 50 15 | KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER 12
(9| NEWD | 1 | PATTY LOVELESS eprc 64183550NY (9,98 EQ/15.98) WHEN FALLEN ANGELS FLY | 9 47 | 45 | 45 | 59 | CLINT BLACK A Reac6239 (1098/15.98) P | Y
10 9 9 16 | TRAVIS TRITT @ WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 48 46 46 711 PATTY LOVELESS ® EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 9
11 | 10 | 10 | 52 | GARTH BROOKS A* LIBERTY 80857 (10.98/16.98) INPIECES | 1 49 | 49 | 47 | 68 | WYNONNA A CURB 10822/MCA (10.98/15.98) TELL MEWHY | ]
(12)} 12 | 21 | 12 | TRACY BYRD McA 10991 (10.98/15.98) NO ORDINARY MAN | 12 * % % GREATEST GAINER % % %
13 | 11 | 12 | 10 | SAMMY KERSHAW MERCURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN | 9 50)] 60 [ — | 2 | THE TRACTORS ARiSTA 18728 (9.98/15.98) THE TRACTORS | 50
14 | 15 | 14 | 5 | MARTINA MCBRIDE RCA 66288 (9.98/15.98) THE WAY THATIAM | 14 51 | 48 | 43 | 155 | GARTH BROOKS A° LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1
15 14 13 79 BROOKS & DUNN A’ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 52 50 48 62 | JOHN ANDERSON @ BNA 66232 (9.98/15.98) SOLID GROUND 12
[ CONFEDERATE RAILROAD A
B e % % * PACESETTER % % % 53 | o1 | 52 | 122 | S ite B33 el oleaios] CONFEDERATE RAILROAD 7
2| 31| 33 | LARNER BROS. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF... | 16 54 | 52 | 51 | 46 | ALABAMA @ Rca 66296 (9.98/15.98) CHEAP SEATS | 16
B
17 13 1 99 AARIL?T? 1Jsl7\$1K(i?9'§/ ::98) A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 1 55 | 58 58 | 46 | SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13
—— 53 | 54 | 55 | AARON TIPPIN @ RCA 66251 (9.98/15.98) CALLOFTHEWILD | 6
18 18 18 75 | DWIGHT YOAKAM A’ REPRISE 45241/ WARNER BROS. (10.98/15.98) THIS TIME 4 5 £ i
7 55 55 18 | JOHNNY CASH AMERICAN 45520*/WARNER BROS. (9.98/15.98) AMERICAN RECORDINGS | 23
23 | 24 | 30 | BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK | 17 5
58 54 53 | 172 | ALAN JACKSON A’ ARiSTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
2|17 17 | 102 | GEORGE STRAIT A®MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
59 | 56 | 56 | 22 | HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 | 56
21 16 15 | 26 | VARIOUS ARTISTS A MCa 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1
i 60 57 57 8 WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 57
22 | 22 | 16 | 113 | MARY CHAPIN CARPENTER A COME ONCOMEON | 6
COLUMBIA 48881/SONY (10.98 EQ/15.98) 61 59 59 71 | JOE DIFFIE @ EPIC 53002/SONY (10.98 EQ/15.98) HONKY TONK ATTITUDE 10
23 | 24 | 23 | 48 | GEORGE STRAIT A MCA 10907 (10.98/15.98) EASY COME, EASY GO | 2 (62) 66 | 66 | 6 | CHARLIE DANIELS EPIC 64182/SONY (5.98 £Q/9.98) SUPER HITS | 62
24 |13 | 2 6 | DIAMOND RIO aRISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER | 13 63 | 62 | 64 | 37 | DOUG STONE @ Eic 57271/SONY (9.98 EQ/15.98) MORE LOVE | 20
25 | 25 | 22 | 48 | REBA MCENTIRE A® MCa 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | | 84 | 65 | 62 | 119 | BILLY RAY CYRUS A’ MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL | 1
26 | 27 | 25 | 16 | LORRIE MORGAN BNA 66379 (9.98/15.98) WAR PAINT | 7 65 | 61 | 61 | 13 | HAL KETCHUM CURB 77660 (10.98/15.98) EVERY LITTLE WORD | 31
21 28 28 29 | NEAL MCCOY @ ATLANTIC 82568 (10.98/15.98) NO DOUBT ABOUT IT 13 66 | 64 65 | 133 | JOHN ANDERSON A 8NA 61029 (9.98/13.98) SEMINOLE WIND 10
28|26 | 2 18 | RANDY TRAVIS @ WARNER BROS. 45501 (10.98/15.98) THISISME | 10 67 69 67 | 126 | WYNONNA A? CURB 10529/MCA (10.98/15.98) WYNONNA 1
29 | 21 19 15 | SOUNDTRACK ATLANTIC 82595/AG (10.98/16.98) MAVERICK 4 68 | 70 | 68 | 106 | TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 6
30 | 29 26 | 68 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 6 69 | 73 | 73 16 | LARI WHITE Rca 66395 (9.98/15.98) WISHES | 54
31 | 3l 30 | 56 | CLAY WALKER A GIANT 24511/WARNER BROS. (9.98/15.98) CLAY WALKER 8 70 | 67 | 63 | 25 | BILLY DEAN LIBERTY 28357 (10.98/15.98) GREATESTHITS | 29
32 | 30 | 29 | 207 | GARTH BROOKS A LIBERTY 93866 (9.98/13.98) NO FENCES 1 71 )| NEWD 1 KEN MELLONS EPIC 53746/SONY (9.98 EQ/15.98) KEN MELLONS | 71
33 | 33 37 27 | RICK TREVINO COLUMBIA 53560/SONY (10.98 EQ/15.98) RICK TREVINO | 23 72 | 68 69 | 77 | SAMMY KERSHAW @ MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART 11
34 | 35 | 36 | 31 | COLLIN RAYE @ EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 12 713 | 63 60 | 53 | SHENANDOAH RCA 66267 (9.98/15.98) UNDER THE KUDZU 38
35 | 34 | 35 | 159 | BROOKS & DUNN A® ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3 74 | 71 | 70 | 210 | ALAN JACKSON A’ ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
36 [ 32 | 33 | 25 | JOHN BERRY LBERTY 80472 (9.98/13.98) JOHN BERRY | 13 75 | 72 | 74 | 61 | MARK CHESNUTT @ MCA 10851 (10.98/15.98) ALMOST GOODBYE 6

() Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesaie prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows artists removed from Heatseekers this week. [l indicates past or present Heatseeker title. © 1994, Billboard/BPI Commurications. and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“m]rd .I-n cnu“lll calaln Alhums RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SQundiScan
I ® ™ FOR WEEK ENDING SEPTEMBER 10, 1994 II “
z 5,
28 |55 | ARTIST nee | €5 | |28 |58 ¢
F2 | 53 | LagEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) EXs) 2|5z s
1 1 PATSY CLINE A* MCA 12* (7.98/12.98) 151 weeks at No. 1 GREATESTHITS | 173 14 | 12 | ALABAMA A°RCA7170" (9.98/13.98) GREATEST HITS | 172
2 2 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 173 15 21 REBA MCENTIRE @ MCA 6294* (4.98/11.98) SWEET SIXTEEN | 143
3 4 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 158 16 15 KEITH WHITLEY A RCA 52277 (9.98/13.98) GREATEST HITS | 32
4 3 REBA MCENTIRE A MCA 4979~ (7.98/12.98) GREATEST HITS | 171 17 14 THE JUDDS A’ CURB 8318/RCA (9.98/15.98) GREATEST HITS | 56
5 5 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS,vOL. 2 | 173 18 20 RAY STEVENS CURB 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 84
6 7 GEORGE STRAIT A? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 171 19 22 WAYLON JENNINGS A‘ RCA 3378" (8.98) GREATEST HITS 57
1 6 SAMMY KERSHAW A MERCURY 510161 (9.98 EQ/13.98) DON'T GO NEAR THE WATER 4 20 19 KENNY ROGERS A LIBERTY 5112*/CAPITOL (9.98/15.98) TWENTY GREATEST HITS 77
8 8 ALABAMA A RCA 6825 (7.98/11.98) o ALABAMA LIVE | 49 21 23 | ANNE MURRAY A‘ LIBERTY 46058 (7.98/12.98) GREATEST HITS | 124
9 9 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS | 20 2 | — MARY CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 EQ/11 98) STATE OF THE HEART | 44
10 | 10 | PATSY CLINE mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 12 23 | 18 | ALABAMA A RCA 61040 (9.98/13.98) GREATESTHITSVOL. 2 | 34
11 11 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY | 62 24 | 25 VINCE GILL A mCA 42321 (8.98/13.98) WHEN | CALL YOUR NAME 43
12 16 PAM TILLIS ARISTA 8642 (8.98/13.98) PUT YOURSELF IN MY PLACE 5 2% | — DWIGHT YOAKAM @ REPRISE 25989*/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 121
13 | 13 | TANYA TUCKER @ CAPITOL 91814 (9.98/13.98) GREATESTHITS | 12 Catalog albums are older titles which are registering significant sales. © 1994, Billboard/BP! Communications and SoundScan, Inc.
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Hlll Latin Tracks.
Lancers Series Brings Jazz Acts To NYC
u | B RADIO AIRPLAY REPORTS.
x x .
R . s 24| g8 9| 2E| armisT TITLE
OADWORK: New York Latino ILVA DEBUTS: Brazilian trap 23173 | ~<| 35| LABEUDISTRIBUTING LABEL
magazine and the wine purveyor Lanc- drummer nonpareil Robertinho Silva, *xx NO. 1T * % %
ers are teaming to launch the first long a musical fixture with Milton 1| 2 1 | 10 | JUAN GABRIEL © PERO QUE NECESIDAD
Lancers Latin Jazz Concert Series in Nascimento, has just released his U.S. Ll AToScYiok
October in New York. Booked for the debut, “Speak No Evil” (Caju/Mile- 2 [ 1| 2 |13 | RICARDO MONTANER ¢ QUISIERA
standout four-show series are Papo stone). Also just released on Caj}l is the @ B 5 5 | SELENA © BIDI BID| BOM BOM
Vazquez with Dave Valentin (Oct. 7), latest album by harmonica virtuoso EMI LATIN
i i i (G i 2 LUIS MIGUEL ¢ EL DIA QUE ME QUIERAS
thef Martin Arroyo Quintet (Oct. 14), by John Lannert Rildo Hora (“Espraiado”), as well as @) s 7 4 | LUIS MIG
Seis Del Solar featuring Oscar Her- a self-titled record by ace guitarists . . . 16 | JON SECADA © SITEVAS
ndndez (Oct. 21), and Charlie Sepiil- should do so by Sept. 30, according to  Raphael Rabello and Dino 7 Cordas. — SBK/EMI LATIN
veda & the Turnaround (Oct. 28). The  Aida Scorza, crafts awards manager N 6 | 6 4|10 RLé)%El;UGITIVOS # DIABLO
official media sponsor of the series is  at the National Academy of Recording EW MERCURY OUT: Sony Brasil [ CRISTIAN MANANA
WBGO-FM ... La Combinacion Per- Arts & Sciences (NARAS). Scorza  has just shipped 600,000 units of Dan- @ v %] 3 | RETAN
fecta, RMM'’s stellar ensemble of trop-  adds that 1994 Grammy candidates iela Mercury’s latest, “Miiisca De 8 7 6 | 8 d}l\JRléy/BblélIS GUERRA 440 # LA COSQUILLITA
ical artists led by Celia Cruz, Tito must have received general distribu- Rua,” the follow-up to her 1992 block- VICENTE FERNANDEZ MISERIA
Puente, Oscar D’Le6én, Marc tion between Oct. 1, 1993, and Sept. 30,  buster “O Canto Da Cidade.” Sony Dis- 9 8 |9 6 | sow
Anthony, and India, is slated to make 1994. Scorza says NARAS defines cos is set to ship the album stateside 10 9 14 5 | BANDAZ LA NINA FRESA
its California debut Oct. 15 at the “general distribution” as “the date of  Oct. 18. AT
Hollywood Bowl. Separately, Puente  the first shipment from the manufac- A T N G O R O LA e L S ¢ CELINA
and India are slated to appear Monday turer to the distributor for the purpose ) RGE NTINA-NOTAS Warner's I 12 13 17 8 PIMPINELA HAY AMORES QUE MATAN B
(5) on Jerry Lewis’ annual Muscular  of sale.” The awards ceremony cur- high-flying singer/songwriter Fito 1 POLYGRAM LATINO
Dystrophy Telethon. rently contains four Latino categories: Péez, whose “El Amor Después Del S I T R [ DS CRER RO TE SIGO ESPERANDO
G Latin. Pop, Tropiqal Latin, Mexicap/ Amor” solld more @hap 500,090 copies e ; REY RUIZ - S| TE PREGUNTAN
RAMMY NOTICE: Labels with La-  American, and the just-approved Latin  last year, is now finishing up his follow- i
tino artists that want to submit albums  jazz genre. up, “Circo Beat.” Produced by ex-Roxy 15 | 20 | 33 | 4 FL(%SVT'ERES DEL NORTE LA MESA DEL RINCON
for Grammy nominations next year Music guitarist Phil Manzanera, the MAZZ NADIE COMO TU |
_ album is due out in September ... BB |5 | ewiam
Blues/rock favorite Norberto “Pappo” 17 | 2| 23| 7 | LAMARIA CADA VUELTA DE ESQUINA
?RGD KUBANET *FDNDV}SA EMKLAHN'COMED' Napo]itano is recording in Los ::&COS LLUNAS PARA OLVIDAR
,,{'\." K 4 Angeles with Carmine Appice and 18 | 19 | 19 | 8 | polyoram LaTiNO a
B ~DO"  DE LA DISTRIBUIDORA MAS Y | i Bogart. AT o “Sigve | 1 |15 | 1| o | mncaomes
%} "O D 9 | Vivo,” which has been released by ' KAIRO ® EN LOS ESPEJOS DE UN CAFE
g \ﬁ“‘ GRANDE EN EI_ MUNDO = DBN, features a guest appearance by 20 | 16 | 11| 11| Gisony
l" \0 NECES“E z Edgar Winter . -(;‘Dtl%gorad;)r De&(\)ﬁ al x|l ALEJANDRO FERNANDEZ SI DIOS ME QUITA LA VIDA
. — azones,” the third album from — N
<[ TOLL FREE:800-329-7664 [§ pop/rock/world music outfit La Por- ' * % * POWER TRACK* % %
5 : OR 305-621-0070 /FAX:621-0465 Iy tuaria, is nearing platinum (60,000 |(72)| 35 2 | LUIS ANGEL 24 HORAS
e / ; ° ASK FOR MARTHA o units sold). A new video for the title - Z"::K e —
. - . .
ol IS SN niscos compactos, vineoLAses, CAssems, = ngelﬁ{ﬁﬁligﬁes?a in the desert of the | 8127 | % | ¢ Jeow ~ —
= y N IN TRIA D M
x S ACCESORIOS, VIDEOS Y MUCHOMAS! JESB | rccied by Pablo Fisherman and Dan-  |(ZD| 2 | 22 | 10 | [RGSTEROE: AMOR DOS ENAMORADOS |
@] )y 2" iel Bohm ... Walter Kolm, former di- 529 |34 i3I 2 DEBIL DEL ALMA
S1a ANOS- ¥YMNUYT VIM = (TIOW HONW ' NBAQO rector of Radio Tripoli Records, has % | 5 [ uisenriaue OO RS T ]
created a new imprint called Main Rec- s SONY
HA’IT AN TIN MU SI c DI gr ords. Among the label’s initial releases |(21)| 34 | 35 | 3 | CAMARGO Y LUCIANO QUIEN SOY YO SIN ELLA
MAI‘ LA are albums by Los Rodrguez frontman | T GERARDO © MARIA ELISA |
DISCOS COMPACTOS  VIDEDS » CASSETTES « ACCESSORIOS Andrés Calomaro (‘Lou Biaarre”); |2 D By T s
blues outfit Durazno de Gala, featur- 29 |15 | 12| 12 g&bﬁlﬁtﬁ-vsms & CRAZY
jLLAMENOS ing Taj Mahal on two tracks (“Historia
HOY! CAARCES NS De Blues”); Ron Wood (“Slide On * % *HOT SHOT DEBUT x % %
Toll Free CE LA Live”); Charlie Watts (“Warm & NEWP 1 GUlLLERMO DAVILA BARCO A LA DERIVA
800-745-4509 Tender”); and ex-Kiss drummer Peter i
4 LALO Y LOS FACIL M
T Criss (“Criss”) ... BMG has released |@D| 33 | — | 2 | tA Q Y LOS DESCALZOS QUE FACIL ME OLVIDASTE
ot “Trataalfl‘ De I?rsm T1\/‘[/ejor,” the sgpho- PR sGo'kyBERTO SANTAROSA ME VOLVIERON A HABLAR DE ELLA
Fax 305-477-0789 more album from star-turned-pop
471 W. 42 ST. NY, NY. 10038 artist Diego Torres. Helmmg the pY‘O_]- @ 40 37 3 %ﬁYB}IIeMSL‘:T'I‘N%HEZ DE MUJER A MUJER
ect was prominent producer Cachorro 37 | — | 2 | ROBERTO PULIDO/EMILIO NAVAIRA YA AHORA ES TARDE
A D] B LA D Lo S L YOLANDITA MONGE ME SORPRENDIO LA LUNA
NAIRD Torres, except a cover of Katrina & @ NEW p- 1| weatiaTina ]
the Waves’ 1985 smash “Walking On NEWD | | Scﬁ?e%?& m%s LA HAMACA GRANDE
g ” . |
Sunshine.” (Continued on page 44) 7 | 21| 20 | 12 | LORENZO ANTONIO & CUANDO, COMO Y PORQUE
8| % | 27| 6 HECTOR TRICOCHE ESE SOY YO
NEW ) 1 SADFIQIISgEA PARA QUE NO SE MUERA ESTE AMOR
W | 12 I 8 | 15 | RICARDO ARJONA ® TE CONOZCO |
O Records with the greatest airplay gains this week. @ Videoclip availability. © 1994, Billboard/BPI
Communications.
DISTRIBUTORS, INC.
No seremos los mas grandes, ‘Fx lE IB‘R‘E s ele Ctl on Ohﬁ
Pero si; los mas completos en - | e Of Latin
m“sica lati“a en el m“ndu! That Golden Feeling. EMI Brazil artist
s e, e ) Marina Lima, center, beams with MUSI
safisfaction after receiving a gold disc #
for selling 100,000 units of “O
, , , Chamado.” Pictured with her are Joao LATI N M USI c DISTRI BUTOR
Discos Compactos ® Videolaser ® Cassettes ® Accesorios Augusto, left, A&R director at EMI
Y MUCHO MAS! Brazil, and Jo Govaerts, EMI Brazil's ;%0 SILVERTC')-I;IF AVEs SL;TE 116 ¢ SAN DILEI%EDE. CALler:;\;uggzzsgg
= s - managing director. Lima’s second U.S. * Knowiedigeatie Latin Service Reps. B
1-800-780-7712 album, ““A Tug On The Line” (World :g:‘tp"":sng"a’a"'e"d FAX (619) 695-3768
6940 S.W. 12 Street Miami, FL 33144 » Local: (305) 262-7711 » Fax: (305) 261-6143 Pacific), was released Aug. 8. « 100% Reg tums"h(on wets)  TOLL FREE ©  1-800-74-LATIN
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FOR WEEK ENDING SEPTEMBER 10, 1994 Ar‘l'iStS & MUSiC

THIS WEEK

LAST WEEK

reports collected, compiled, and provided by

ARTIST
LABEL & NUMBER (SUGGESTED LiST PRICE OR EQUIVALENT)

WKS. ON CHART

Compiled from a national sample of retail store and rack sales sounoscan
nm

TITLE

* & NO. 1 » %

5 BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A c
|_ANGEL 56138 (10.98/15.98) 24 weeks at No |

)

HANT

2

207: CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A”
| LONDON 430433 (10.98 EQ/15.98)

IN CONCERT

3

33 | GERSHWIN/WODEHOUSE

| NONESUCH 79287/ELEKTRA (10.98/15.98) GERSHWIN PLAYS GERS

HWIN

4

7 | VAN CLIBURN
[ RCA 62695 (9.98/15.98}

IN MOSCOW

NEWP' ANONYMOUS 4

HARMONIA MUND! (FRANCE} 407109 (13.98/18.00)

LOVE'S ILLUSION

2% LUCIANO PAVAROTTI
LONDON 433260 (10.98 EQ/15.98)

MY HEART'S DELIGHT

LONDON 425099 (10.98 EQ/15.98)

LUCIANO PAVAROTTI
| ¥ | LoNDON 436719 (10.98 E¥15.98) AMORE
111 46 LUCIANO PAVAROTTI TI AMO

UPSHAW/ZINMAN

122 NONESUCH 79282/ELEKTRA (10.97/15.97)

GORECKI: SYMPHONY

NO. 3

\gwm[\llm u‘bwn“p—-
w

LUCIANO PAVAROTTI

-ENTRY| | oNDON 443220 (10.98 EQ/L5 98)

GREAT STUDIO RECORDINGS

11 | 6 |2 s s o tyis o8 POSITIVELY GOLDEN
12 [ 10| 2 | Gl SHAHAMLONDON SYM.PREVIN) 5ARBER/KORNGOLD: VIOLIN CONCERTO
| 13 | 14| 27 | CLEVELAND ORCH. (THOMAS) ORFF. CARMINA BURANA
| 14 |12 | 17 goLNEYNcTAsGs?cl;{tgeess (9.98 EQ/15.98) 32 SHORT FILMS
15| RE-ENTRY G s5e2 (1058 ELs 98) IF YOU LOVE ME
TOP GLASSICAL CROSSOVER ..
‘ * *x NO.1 % %
11 ] (MEE e, e
T s e
3 | 3 [38] LONDON SYMPHONY-ORCHESTRA SYMPHONIC ROLLING STONES
] o |6 | RO AR s oo PAVAROTTI & FRIENDS
9 l 5 4Tsé&s%cﬂp7s9gfs\/,\slmmm (10.98/16.98) [ WISH 1T S0
6 | 6|18 CINCINNATI POPS (KUNZEL)  GREAT FANTASY ADVENTURE ALBUM
| 7] 7| 5| onoon sesmontiose causse KIRI! HER GREATEST HITS LIVE
FRE ADJ e IONPRIRRS) THE STAR WARS TRILOGY
9 |13[9% | o e . THE WIND BENEATH MY WINGS
[ 10 |93 I R ONG SNPAN 71600/RHING (10.98/16.98) YELLOW SHARK

| Classical
KEEPING
NCORE

by Christie Barter

MUSIC PUBLISHER Ivan Mogull called last week to
say that he had placed unreleased recordings of Luciano
Pavarotti with BMG. According to Mogull, the recordings,
made when Pavarotti was a teenager, are seheduled for re-
lease this month on the RCA Gold Seal Label under the
title “Pavarotti: The Early Years.” Mogull previously
brought to BMG live audio and video tapes of “Tosca,”
starring Raina Kabaivanska in the title role, supported
by Pavarotti and Ingvar Wixell, which wus released some
months back by RCA Victor Red Seal.

Just released by BMG is an album by the “great tenor
hope of the post-Pavarotti generation,” Jerry Hadley, in
which, by virtue of some technical wizardry, he is united
in a duet with one of RCA’s earlier house tenors, Mario
Lanza. That’s on the title cut, “Golden Days.” Members
of the Harvard Glee Club and actor Tony Randall also
make appearances on this disc, devoted to golden oldies by
Sigmund Romberg, Rudolf Friml and Victor Herbert.

Hadley turns up, too, on Marilyn Horne'’s (and BMG’s)
new album celebrating “The Men In My Life,” among
whom she also includes bassos Samuel Ramey and Spiro
Malas and bass-baritone Thomas Hampson, duetting in
songs by Gershwin, Berlin, Porter, Sondheim and oth-
ers. Both the Hadley and Horne CDs were produced by
RCA Victor’s Steve Vining.

Heading EMI Classics’ latest release is the positively
golden recital of coloratura arias sung by American so-
prano Ruth Ann Swenson, titled (what else?) “Positively
Golden,” a solo recording debut (see Album Reviews, page
88). And on Virgin there’s the first-ever recording of Car-
lisle Floyd’s major work, the opera “Susannah, in which
Cheryl Studer sings the title role with support trom Had-

ley and Ramey. Kent Ngano conducts the Orchestra and
Chorus of the Opera de Lyon. (The recording itself was
made under the composer’s supervision.)

Another of the Three Tenors, Placido Domingo, is rep-
resented this month on an Angel release, “De mi alma la-
ting” (From My Latin Soul). The EMI label offers a re-
cording of Hampson “Live in Recital at Usher Hall,
Edinburgh” (recorded a year ago) with Geoffrey Parson
accompanying; Sarah Chang as soloist in a coupling of Pa-
ganini’s First Violin Concerto and the Saint-Saéns “In-
troduction and Rondo capriccioso,” with Wolfgang Sawal-
lisch conducting the Philadelphia Orchestra; and a new
“Meistersinger” with, again, Sawallisch conducting—this
time the Orchestra and Chorus of the Bavarian State
Opera. The Eva is sung by Studer.

September at EMI also introduces a new line of opera
reissues, appearing for the first time on the label at mid-
price, including Puececini’s “Manon Lescaut” and “Turan-
dot,” ” both with Montserrat Caballé, and Charpentier’s
“Louise” with Beverly Sills. The label’s spokeswoman,
Amiee Gautreau, says, “It’s interesting how much opera
we are releasing. Opera really sells, but radio still refuses
to program [it].”

Video Artists International has come up with an inter-
esting find: a videotaped performance of “Tosca,” discov-
ered in the archives of the Suddeutscher Rundfunk (SDR)
in Stuttgart. Dating from 1961, it stars Renata Tebaldi in
the title role (and one of her “signature” roles, at that),
with George London as Scarpia (the only known video
documentation of London in a complete operatic role). The
American tenor Eugene Tobin is the Cavaradossi, Franco
Patane the conductor.

SOON TO BE RELEASED AND NOTEWORTHY: The
first CDs in & set embracing the complete keyboard works
of Bach, played by the Brazilian pianist Jodao Carlos Mar-
tins, making a comeback on Labor Records (which has
arisen from the ashes of Tomato Records); and a coupling
on Audiofon of two Mozart piano concertos—one by Wolf-
gang Amadeus (No. 23) and one by his son Franz Xaver,
with Junet Colburn as soloist and the Academy of St.
Martin in the Fields under Sir Neville Marriner.

.

LUCIANO PAVAROTTI

by Jeff Levenson

IN WHAT HAS TO BE the hippest piece of punsterism
to have perforated the great veil of propriety distin-
guishing this exalted industry of ours (you try saying
that five times {ast with a mouth full of bean dip), Epic
Records has announced the creation of a new imprint,
Epicure, that will lead us connoisseurs of distinctive jazz
fare down the road to linguistic merriment. Of course,
the label hopes to do a whole lot more, what with some
start-up signings that announce its intention to play Ko-

That said (and it just was, which reminds me of that
hokey “Ten Commandments” shtick that had Yul Bryn-
ner slapping his forearm across his chest and declaring,
“Let it be written, let it be done!”), Epicure’s debut art-
ists are Winard Harper and Dave Kikoski. Jazzbos will
remember Harper as one-half of the famed Harper
Brothers, who were with Verve (actually, four albums).
Drum-playing Winard has a label debut featuring saxists
David “Fathead” Newman, Antonion Hart, and Don
Braden (give this guy a listen), along with trumpeter
Eddie Henderson and bassist Buster Williams. The
dise, masterminded by veteran producer Joel Dorn, is

Kikoski, who holds down the piano chair in drummer
Roy Haynes’ group, has given his debut an eponymous
title. It features trio mates Essiet Essiet on bass and

11)[RE-ENTRY| | oNDoN 443220 (10,96 EQ/15.98) PAVAROTTI SONGBOOK
12 le] | oo S IoA, 33380 8 98 E15.98) SNRQRCENABLE
(13)|Re-enRy| -ONDON SYMPHONY ORCHESTRA SYMPHONIC MUSIC OF YES
(14)|Re-entpy| PLACIDO DOMINGO o) THE BROADWAY | LOVE
15 | 14| 5 | BOURNEMOUTH SYM. y\pHONIC PIECES FROM LES MISERABLES
TOP OFF-PRICE CLASSICAL,,
| * % NO.1 % % '
(1] 2|12 ] GOy ASTomorns 5434 (0B EWD 981 weekat o 1 ALL-STAR TENORS
2 [1]s ;IFE-I{E'(E:)ELP:S?!E/EOS&)\(“EE’?Q#AINMENT (3.98/4.98) MYSTICAL CHANTS
(3)| 5 | 7 | CARRERAS-DOMINGO-PAVAROTTI ESSENTIAL THREE TENORS
4 | 4| 12| NASO o0 4S9 o ROMANTIC CLASSICS | § star hat announ
SILOS MONKS jak in the search for serious jazz talent.
5 | 3|12 | SILOS MONKS 1008 MYSTERY OF SANTO DOMINGO
B | 6|12 ARl AR S o) 20 CLASSICAL FAVORITES
| 7 7] |yaRIoUS ARTISTS 50 CLASSICAL MASTERPIECES
(@[ |7 [ SR pomnea PAvARETT
9 | g [12| WURTTEMBERG ORCHESTRA  pyciiF| BEL CANON & OTHER WORKS
IE] 8 | 10 | YARIOUS ARTISTS 7 CHILL TO THE CHANT
|1 2] e R0 LR MONIPICARY) HOOKED ON CLASSICS: VOL. 1
12 e SN FAVRROTT ] coro | | e, masemini
13 o] s [ VEESATER, ~eestorwowst || ikosi, who ho
| 18 |e-eray| VARIOUS ARTISTS VIVALDI: THE FOUR SEASONS
L_IS 15 | X@ARQSSE{S(Q‘;;'I%T;, PACHEBEL CANON & OTHER BAROQUE HITS Al Foster on drums.

Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each

additional
*

40

million indicated

Pl Commun

by a numeral following the symbol. All albums available on cassette and
| availahle. © 1994 Rill i i

Talo

Both albums are slated for release Oct. 4. Epicure
plans to follow up with titles by Braden, saxophonist

Craig Handy, and drummer Leon Parker (all produced,
I’'m told, by Dorn). Expect them in the months ahead
(and enjoy them, if you like, in a style befitting the label’s
grand design—with amaretto biscotti and caffe latte,
hold the foam).

MORE DEBUTS: Al Di Meola, who can’t get the at-
tention of the majors even when there’s a huge album
or two speaking for him (read: 1991’s “Kiss My Axe”),
has just recorded a debut for Bluemoon. Titled “Orange
And Blue,” it is a largely lyrical affair that falls some-
where between the fire and brimstone of his younger
days and the multiculturalism of his recent work. In-
cluded on the album is Israeli vocalist Noa, who has en-
joyed the support of Di Meola’s fellow guitar picker, Pat
Metheny ... Michael White (no, not the New Orleans
clarinet specialist who uses the prefix handle Dr.), has
a debut album out on the fledgling Noteworthy label.
The record is called “So Far Away.” This drumming
White is a member of the famed Chicago White family
(ever hear of Maurice?), and he has graced many a pop
and contemporary jazz record. Some of his former asso-
ciates have shown up here to provide a proper send-off:
Everett Harp, Gerald Albright, Marcus Miller, Stan-
ley Clarke, and John Beasley.

STATUESQUE PRESENTATION: That Verve 50th
anniversary salute, a multi-artist blowout that was
staged at Carnegie Hall last April, became a PBS broad-
cast on the “Great Performances” series a few months
later (a fine document of an event, I guess, though, it
failed to rock me as musical entertainment). Now the
word reaches us that it has been nominated for an
Emmy. The category? Outstanding Cultural Program.
Verve and PBS will need to wait until Sept. 11 to learn
their fate.

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 10, 1994



www.americanradiohistory.com

Billboarde

Top Jazz Alhums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  §osn), Scan

ARTIST I I l I

LABEL & NUMBER/DISTRIBUTING LABEL
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* k% NO. 1T x % %
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TITLE

THIS WEEK
LAST WEEK
WEEKS

-
o4
<
I
O
z
O

WE'LL BE TOGETHER AGAIN

11| 3 | JOHN SCOFIELD  BLUE NOTE 27327/CAPITOL

HAND JIVE

ROY HARGROVE QUINTET

1 1 | 9 | TONY BENNETT columeias62is 9 weeks at No, 1
MTV UNPLUGGED
@ 217 GROVER WASHINGTON, JR.  coLumsia 64319
ALL MY TOMORROWS
3 3|16 DIANE SCHUUR/B.B. KING  GRrp 9767 HEART TO HEART
4 4|63 HARRY CONNICK, JR.A  COLUMBIA 53172 e
@ g | 22 | ETTAJAMES  privATE 82114 MYSTERY LADY
6 5 |41 TONY BENNETT  coLumMBIA 57424 STEPPIN' OUT
7 6 | 47 SOUNDTRACK  HOLLYWOOD 61357/ELEKTRA SWING KIDS
ASSANDRA 0
8 g9 | 43 C WILSON  BLUE NOTE 81357/CAPITOL ETOEIC T MO A
9 7 | 15| LENA HORNE  BLUE NOTE 28974/CAPITOL
10
12
13

12115 VERVE 523 019
WITH THE TENORS OF OUR TIME
10| 7 | JMMY SCOTT  SIRE 45629/WARNER BROS. S
14 | 41 | ELLAFITZGERALD  VERVE 519 084 S TOF T O et
14 | 132 JOHN SCOFIELD & PAT METHENY
BLUE NOTE 27765/CAPITOL | CAN SEE YOUR HOUSE FROM HERE
@ 24 | 14 | CHICK COREA  crp 9774 S
1% (1710 EDDIE PALMIERI  ELEKTRA NONESUCH 61649%/ELEKTRA
PALMAS
17 | 22| 38 | BILLIE HOLIDAY  veRve 513943 RS
18 (1912 VARIOUS ARTISTS
VERVE 523 150 CARNEGIE HALL SALUTES THE JAZZ MASTERS
19 |15] 5 ELLA FITZGERALD
VERVE 521 867 THE BEST OF THE SONG BOOKS: THE BALLADS
25| 5 | NNENNA FREELON  coLumsia 64323
LISTEN
e — —=r.
71 |16 4 NINA SIMONE  Rrca 66428
THE ESSENTIAL NINA SIMONE, VOL.2
22 | 18| 22| TERENCE BLANCHARD  coLumsiA 57793
THE BILLIE HOLIDAY SONGBOOK
RONEY :
23 | 23| 6 | WALLACE 0 WARNER BROS. 45641 s
Re-ENTRY| JOSHUA REDMAN  WARNER BROS. 45365 wisk
5 |21 B ROY HARGROVE  NovUS 63178/RCA
APPROACHING STANDARDS

TOP CONTEMPORARY JAZI ALBUMS..

% % *x NO.1 » x x
1 1| 91| KENNYGA®  AisTa 18646 BvéeEe;sT ﬁ PF?SS
@ 3| 4 | GEORGE HOWARD R 9780 B ATV
3 2 | 15| NORMAN BROWN  m0JAzZ 0301/MOTOWN AFTER THE STORM
4 | 4 |17 | JOHN TESH PROJECT s 34573 SAX BY THE FIRE
5 6 | 12 | DAVID SANBORN  ELEKTRA 61620 HEARSAY
6 5 | 14 | ALJARREAU  REPRISE 45422/WARNER BROS. TENDERNESS
@ g | 7 | EVERETTE HARP  BLUE NOTE 89297/CAPITOL S
g8 | 9 |21 | INCOGNITO  VERVE FORECAST 522 036/VERVE B POSITIVITY
9 | 7 | 14| BONEY JAMES  wWARNER BROS. 45611 T EONE
10 | 11| 3 | ART PORTER  VERVE FORECAST 523 356/VERVE UNDERCOVER |
11 12| 9 | EARLKLUGH  WARNER BROS. 45596 O
12 | 10| 27| GERALD ALBRIGHT  ATLaNTIC 82552 SMOOTH
13 | 13| 6 | STANLEY CLARKE AND FRIENDS  ePiC 57506 LIVE AT THE GREEK
15 | 22 | PAUL HARDCASTLE  Jvc 2033 HARDCASTLE
15 | 14|16 | PATTIAUSTIN  Grp 4023 THAT SECRET PLACE
16 | 17 | 53 | FOURPLAY @  wARNER BROS. 45340 BETWEEN THE SHEETS
17 | 18| 2 | ALDIMEOLA  mESA 79197/RHING ORANGE & BLUE
18 | 16| 6 | KEIKO MATSUI  wHITE CAT 77716/UNITY DoLL
19 | 19|17 | GIL SCOTT-HERON  1v74310 SPIRITS
20 | 20| 59| DAVE KOZ  capitoL 98892 LUCKY MAN
21 |22 (28 | THE BENOIT/FREEMAN PROJECT  cre *7*%1HE BENOIT/FREEMAN PROJECT
2 |2l NANCY WILSON  coLuMBIA 57425 LOVE, NANCY
23 | 23| 25| BOBJAMES  WARNER BROS. 45536 RESTLESS
24 | 24|30 CANDYDULFER  Rcae6248 SAX-A-GO-GO
25 | 25 | 7 | BOBBYLYLE  ATLANTIC 82590/AG RHYTHM STORIES

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million
indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. h

indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

In a dramatic musical meeting of the
minds, McCoy Tyner and Bobby
Huicherson create  MANHATTAN
MOODS. Pianist Tyner and vibraphon-
ist Huicherson engoge in a stunning
duo recital, complementing and high-
lighting each other's remarkable tolents.

28423

Itgettlrg

Servi Hollywood's best known and best-loved songs is singer
wﬂhwngw NG THE SCREEN, hnseloqumﬂnbu'ebﬁrefnnhsyondfdk-
lore of the silver screen. 29479

Award-winning pianist Benny Green is
back with his most adventurous outing to
date. Expanding his dazzling style into new

I

:

realms, com with solo, duo and trio
setfings (horns tool), this is su THE
PLACE TO BE. 29268

Gary LEMED

- =
w,

-
...

[=onny Fortune

Alto saxophonist Sonny
Fortune makes his tri-
umphant return to the
scene, recording his first
album as a leader in over
10 years. On FOUR IN
ONE, Fortune underiakes a
daring exploration of the
music of Thelonious Monk.

Historic 4-disc collec-

fons ili
e rote. thet, Trdoious

Monk and Bud Powell
COMING IN OCTOBER: recorded on Blue Note.

Coming in October.
30083 30363

Richard Elliot AFTER DARK

Jimmy Smith THE MASTER
AND STILL GOING STRONG
JO;‘; fAc:ti:I:y& Lena Horne Cassandra Wilson

A
@ - o
oy

BLUE NOTE,

N
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THE CHANGING FACE
OF MUSIC VIDEO

Since the dawning of music video,
Billboard’s Music Video Conference
has provided yvitalareni for
networking and disscmmating intormation.
Today's most focused music video forum
assembles professionals from around

the globe to examine the issues

facing the ficld and acknowledge excellence
in the creation of music videos.

A UNIQUE OPPORTUNITY
FOR MUSIC MARKETERS

AND PROGRAM CREATORS >
This year's conference will include o ‘K

an entire dav devoted to the latest
dﬂclopn‘cn‘ 1&_“};&4(:2_;.‘_6 Pfo_sfﬂl“ l“lng
and software. Through speeches.

Loews Santa Monica Beach Hotel

PANEL TOPICS

* Drreet - Marketing Strategies

KEYNOTE ADDRESS

Chairman/CEO
Warner Music Group
BOBMORGADO

* Creating Software for Multimedia
* Visual Marketing

* Programmers & Promoters

16th Annual Billboard
Mousic Video Awards

." - ' Hosted by:
| » ° i Foeward/Rhano

Recording Artist
BUSTER POINDEXTER

* Multimedia Opportunities

* Niche Programming

* Video Commissioners Vs.
Video Creators

* Standards & Practices
10 he Music Video Business

c-mat Forums

Hotel Accommodations

Loews Santa Monica Beach Hotel

1700 Ocean Ave.

panels and demanstrations we will {ocus
onthe ncwmu:fm mu~|c marketing

created by new tes ! d
in the broadeast &3 ;

0 8Cb

-r..'

Santa Monica, CA 9001
For Reservations Call: (310)488-67(0
To insure room avaifability. reservatioas
must be made by Octodzr 11
When making reservations, please state
that vou ave attendrmng the

Coatact Information
Melessa Subatch,

Frecative D recter
(2121 536-501%
Bl board Music Video

=
Conterence f5y Awards

REGISTRATION INFORMATION
FEES:

$345.00 - Early-bird special - form & payment must
be postmarked by Scptember 23
$385.00 - Pre-registration - form & payment must
be postmarked by October 17
$425.00 - Full registration - after October 17 &
walk-up registration
Please note registration form
must be postmarked by October 17
for free listing in the registration directory.

Billbaird Mus'¢ Video Conference

to receive disconnted roon -ate.

TO REGISTER: Cut out this form and mail to:

Billboard Music Video Conference , Attn: MelissaSubatch . 1513 Broadway, New York, NY 10035
This form may be duplicated - Please type or print clearly - Make all payments to BILLBOARD

First Name: Last Name:

Company Name: Title:

Address:

City: State: Zip:
Telephone: Fax:

I am paying by: Check Monzy Order, Visa/MC Amex
Credit Card Number: Expiration Date:
Cardholder’s Signature:

Credit card payments are not valid without signature

REGISTRATION FEES ARE NON-REFUNDABLE

wWww.americanradiohistorv.com
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ARTISTS & MUSIC

A Passionate Quickie For John Berry
30-Second Clip Teams Liberty Singer, Zalman King

M BY DEBORAH RUSSELL

LOS ANGELES—Country crooner
John Berry steps out of Nashville and
onto the steamy set of a passion-
packed fantasy in a new 30-second mu-
sic video/commercial to promote his
self-titled Liberty debut.

Zalman King, the director of such
sensual films as “9'/. Weeks,” “Wild
Orchid,” and “Two Moon Junction,” as
well as the eye behind a number of ep-
isodes in the erotic cable TV series
“Red Shoe Diaries,” takes on Berry’s
country songs “Your Love Amazes
Me” and “What'’s In It For Me” in a
novel mini-video created by Santa
Monica, Calif.’s Bronco-Fox Produc-
tions.

The 30-second spot is set to unspool
in mid-September and run through the
fall on cable and broadeast outlets na-
tionwide. The commercial is touted as
the industry’s first 30-second music
video, and Bob Freese, Liberty’s VP of
marketing and sales, hopes the uncon-
ventional advertising strategy will in-
troduce Berry’s music to a wide main-
stream audience.

“We've never done anything like
this before; we’ve always hired coun-
try music video directors to make com-
mercials,” Freese says. “But we
wanted to get out of the box, if you
will, and push the envelope a little fur-
ther. The match with Zalman provided
a great opportunity to portray John’s
passion and emotion in a 30-second
commercial.”

The commercial also allowed
Bronco-Fox Productions, a division of
B.D. Fox & Friends Advertising Inc.,
to establish a much-desired base in
Nashville’s artistic community, says
Tom Arnholt, the agency’s VP of en-
tertainment marketing.

“We're not taking any business out
of Nashville,” he says. “We're just try-
ing to elevate the marketing of these
particular acts.”

So far, Berry’s Liberty debut has
spent 25 weeks on the Top Country Al-
bums chart, where it peaked at No. 13.
The release also climbed to No. 85 on

The Billboard 200, where it has
charted for 22 weeks.

The original video for the No. 1 sin-
gle “Your Love Amazes Me,” directed
by Scene Three's John Lloyd Miller,
ascended the CMT playlist in May.
Ironically, the stroke of good luck
occurred just as Berry was diagnosed
and treated for a life-threatening
brain cyst.

Berry appears to be fully recovered,
and Liberty is busy working his top 15
single, “What’s In It For Me.”

Liberty’s Freese says it’s unlikely
the label will reservice video outlets
with the King version of “Your Love
Amazes Me,” but notes that the clip
could appear at holiday time as a sell-
through video item, packaged with
King’s full-length interpretation of
Berry’s “What’s In It For Me.”

“It’s just another opportunity to keep
up with the competition,” Freese notes.

Berry has his own agenda. “We're
fixing to go gold on this album, and
hopefully this commercial will push it
home in a good and unique way,” says
the artist, who admits that the King
production was unique to his Nashville
video experience.

The one-day shoot took place on the
Veluzar Ranch in the Saugas, Calif.,
countryside on the set of a “Red Shoe
Diaries” production. King used some of
the cast and crew from the series, as
well as the sets and lighting, to shoot
enough footage for two full-length vid-
€0s.

“We couldn’t have created this in
Nashville,” Berry says. “The ideas Zal-
man has are different, but they'’re very
creative. He has a real flair for passion
and romance, and [Your Love Amazes
Me’] is a very passionate song.”

To date, King’s dalliance with coun-
try music includes his role as producer
of the film “Cheatin’ Hearts,” starring
Sally Kirkland.

“I’'m a big fan of country musie,”
says the director, “and I'm thrilled to
be working with John. I love these
songs.”

Berry says he viewed the shoot as a
chance to see the inner workings of the
feature film industry, an area he has
long dreamed of exploring.

“I've always wanted to do a real hon-
est-to-goodness cowboy movie,” Berry
says. Who would be his ideal co-star?
“Willie Nelson,” he says.

PRODUCTION NOTES

LOS ANGELES

* Hero Films director David Mar-
key is the eye behind Sonic Youth’s
“Superstar” video, an A&M clip from
the Carpenters tribute album “If I
Were A Carpenter.” Lance Accord di-
rected photography; Mikeal Flodell
produced. In addition, Hero's Paul
Rachman directed Joan Jett’s
Warner Bros. clip “As I Am.” Martin
Coppen directed photography; Law-
rence Novitch produced.

* Delano’s new Warner Bros. video
“That’s What I Like” is a Smash! Films
production directed by Pam Robin-
son. Brian Agnew directed photogra-
phy; David Yost and Ken DuPuis pro-
duced.

Ling Thing. DNA director Rocky Schenck is the eye behind Seed'’s latest Giant
video, “Rapture.” Pictured, from left, on the set of the shoot, which comes from the
band’s album “Ling,” are Seed's Chadwick Salls, director Schenck, and Seed's
Gabriel Ordonez, Kyle Schneider, and Dean Truitt.

NEW YORK

* Babyface & El DeBarge wrapped
their new Warner Bros. duet “Where
Is My Love,” directed by Randee St.
Nicholas. John Hopgood produced for
Planet Pictures. Gerry Wenner and
John Mathieson were DPs.

* Elizabeth Bailey directed 22
Brides’ video ‘“Visions Of You” for
Zero Hour Records. Samantha Reba
produced for she be. inc.

* The crew at Automatic Films
wrapped a number of productions,
including Gravediggaz’ Gee Street
video “Nowhere To Run,” directed by
David Perez Shadi, as well as the
Figgs’ Imago clip “Wasted Pretty”
and Shudder To Think’s Epic video
“Hit Liquor,” both directed by Jesse
Peretz. Allyson Bari produced the
shoots. Max Malkin directed photog-
raphy on the Gravediggaz, Wyatt
Troll was DP on the Figgs, and Mar-
yse Alberti shot Shudder To Think.

LONDON

* Chelsea Pictures director Kevin
Godley has wrapped a number of vid-
eos, including Kate Bush & Larry
Adler’s “The Man I Love” for Phono-
gram, Deep Forest’s “Deep Forest” for
550 Music, and Nan Vernon’s “Elvis
Waits” for EastWest. James Chads
produced the shoots. Steve Chivers di-
rected photography. Godley also shot
East 17’s “Steam” video for EMI. Pe-
ter Sinclair directed photography;
Chads and Nicei Power produced.

OTHER CITIES
* Downtown Miami is the site of
Gloria Estefan’s Epic video, “Turn
The Beat Around,” directed by Portfo-
lio Artists Network’s Marcus Nispel.
Anouk F. Nora produced; Joseph Ya-
coe directed photography.

Conference To Focus On
Impact Of Multimedia

WARM CALIFORNIA SUN:
Summer 1994 is a wrap, and that
means the 16th annual Billboard Mu-
sic Video Conference, set for Nov. 2-
4 at the Loews Santa Monica Beach
Hotel, is in full production.

Registration information should be
in circulation, but anyone who has yet
to receive a brochure should call The
Eye in L.A. at 213-525-2295 or con-
ference coordinator Melissa Su-
batch at 212-536-5018. The early bird
registration rate of $345 expires
Sept. 23, s0 act now! The preregistra-
tion rate of $385 expires Oct. 17. Af-
ter that, registrants pay $425.

The 1994 Music Video Conference
focuses on the burgeoning
multimedia industry and
its ultimate impact on the
procduction and promotion
of music and video. As in-
creasingly sophisticated
technology emerges, we
are seeing the develop-
ment of a new form of “vis-
ual marketing” through
computer online services,
CD-ROM magazines and
catalogs, music/video
games, and interactive ki-
osks.

The Billboard Confer-
ence provides the ideal fo-
rum in which to learn how

s b

THE
&

artist Buster Poindexter hosts the
closing-night awards ceremony.

BLUES TV: A new, weekly concert
series originating from the House Of
Blues nightclubs is in the works, as
A*Vision Entertainment, Warner
Bros. Pay-TV, Cable & Network Fea-
tures, and House Of Blues Entertain-
ment join forces to create “Live
From The House Of Blues.”

The series is set to debut via cable
TV in the fall. A*Vision plans to re-
lease some of the series’ best epi-
sodes on home video in early 1995.
Veteran producer Michael Murphy
helms House Of Blues productions,
which will produce the
weekly installments from
House Of Blues venues in
Cambridge, Mass., New
Orleans, and L.A. Sites in
New York, London, and
Paris are planned.

MIGHTY MORPHIN
m  Power Video: Those wildly

popular superheros the
‘ Mighty Morphin Power

Rangers make their music
video debut in a trio of ex-
clusive clips that appear on
three home videos released
Sept. 21 by Saban Home
Entertainment/A*Vision.

blaye In the new musie Y Deborah O e orgina
mai‘keting equation. On Russell music videos titled “I Will

the professional advance-

ment tip, we have created

a Friday meeting to link music video
producers and directors seeking to
diversify their skills with multimedia
developers seeking new talent.

Conference highlights include the
return of Fernaldo Rivera, a notori-
ously flamboyant “talk show” person-
ality who will direct major music
video programmers in a discussion of
timely and controversial issues.

In addition, a direct-marketing
panel will illuminate the industry’s
progress in the home shopping realm,
and a niche programming panel will
showcase the efforts of programmers
in the contemporary Christian, jazz,
and reggae genres, among others.

Also, the 1994 Conference agenda
introduces the “breakout discussion
group” to replace some of the tradi-
tional panels of years past. The
“breakouts” could be described as ex-
panded roundtable discussions, in
which two group leaders direct an in-
teractive exchange among all partici-
pants. Breakout discussions will ad-
dress the relationship between video
commissioners and producers, and
the dynamics between video promot-
ers and programmers. Further
breakouts will cover production, pro-
motion, and programming issues re-
lated to the alternative, country, and
R&B/rap music genres. The value of
these sessions is directly related to
the level of participation on the audi-
ence’s part. In other words: Come
prepared to speak.

Robert Morgado, chairman/CEO
of the Warner Music Group, will key-
note the 1994 Conference, and Rhino

Win,” “We Need A Hero,”

and “Fight,” produced by
Mark F. Pinsker. Saban Music sen-
ior VP Ron Kenan composed the mu-
sic for the clips, which feature mon-
tages of compelling action sequences
from the popular TV series.

REEL NEWS: Closed-cireuit pro-
grammer ET/VideoLink of Burbank,
Calif., has acquired Canada’s largest
closed-circuit programmer, Network
Video . .. Richard Serringer is leav-
ing New York-based promoter Tele-
genics to join Chaos Records as na-
tional director of video promotion . ..
Smash! Films has signed director
Brian Lockwood . . . F.M. Rocks has
signed director Ken Fox ... Tatia
Smith is handling video promotion at
the L.A.-based Steven Rifkind Co. . . .
The Music Video Assn. has released
its new 1994/1995 Resource Guide.

HOOKING UP: Denver-based
programmer Mike Drumm is
launching an urban alternative
show. “Da Hook Up,” Sept. 17. The
30-minute video show, hosted by
Ken Hamblin Jr. and Shawn
White, will air at midnight each Sa-
turday on Denver’s full-power, inde-
pendent UHF station KUBD.
Drumm will program “Da Hook
Up” in a four-hour block that also
includes his alternative rock shows
“Music Link” and “KTCL’s Live
Music Link.” Drumm also is pro-
gramming a series of 30-minute
viewer-response specials, in which
the audience phones in feedback on
a slate of abbreviated clips that ap-
pear in each episode.
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FOR WEEK ENDING AUGUST 28, 1994

Bilboard Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS # & LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

-

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 warren G, This D.J.
2 Anita Baker, Body & Soul
3 Changing Faces, Stroke You Up
4 Da Brat, Funkdafied
5 Sounds Of Blackness, Everything Is ...
6 C+C Music Factory, Do You Wanna Get ...
7 Heavy D & The Boyz, Nuttin' But Love
8 Gerald Levert, I'd Give Anything
9 Patra Feat. Yo-Yo, Romantic Call
10 Zhane, Vibe
11 Boyz Il Men, I'll Make Love To You
12 Notorious B.1.G., Juicy
13 Tanya Blount, Through The Rain
14 Immature, Never Lie
15 i Al Skratch, I'll Take Her
16 MC Eiht Feat. CMW, Ail For The Money
17 Wu-Tang Clan, Can It Be All So Simple
18 Coolio, Fantastic Voyage
19 Public Enemy, Give It Up
20 Karyn White, Hungah
21 Lady Of Rage, Afro Puffs
22 Toni Braxton, How Many Ways
23 Organized Konfusion, Stress
24 Craig Mack, Flava In Ya Ear
25 Babyface, when Can | See You
26 Aaron Hall, | Miss You
27 Tevin Campbell, Always In My Heart
28 Queen Latifah, Weekend Love
29 Coolio, | Remember
30 Shanice, Turmn Down The Lights

* * NEW ADDS * *

Salt-N-Pepa, None Of Your Business
Craig Mack, Flava In Ya Ear

New Power Generation, Superhero
{1l Frum Tha Soul, | Get Lonely
Heith Sweat/Kut Klose, Get Up On It
Coolio, | Remember

couUNTRY Mulic TILEVIFION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Tanya Tucker Hangin' In

2 John Michael Be My Baby...
3 Vince Gill, What The Cowg:rls Do

4 Dwight Yoakam, Pocket Of A Clown
5 Sawyer Brown, Hard To Say

6 George Strait, The Man In Love With ..
7 Martina McBride, Independence Day
8 The Mavericks, O What A Thrill

9 Rick Trevino, She Can't Say | Didn't Cry

10 Clay Walker, Dreaming With My Eyes
11 Randy Travis, Whisper My Name

12 Joe Diffie, Third Rock From The Sun
13 Tim McGraw, Down On The Farmt
14 Travis Tritt, Ten Feet Tall And

15 Tracy Lawrence, | See It Now

16 John Anderson, Country 'l | Die

17 George Ducas, Teardropst

18 Brooks & Dunn, She's Not The Cheatin” .1
19 Ricky Van Shelton, Wherever She Is
20 Blackhawk, | Sure Can Smell The Raint
21 Little Texas, Kick A Littlet

22 David Ball, when The Thought Of You...
23 Diamond Rio, Love A Little Stronger
24 Daron Norwood, I | Ever Love Again
25 Tracy Byrd, watermelon Crawl

26 Tractors, Baby Likes To Rock Itf

27 Bob Woodruff, Alrightt

28 Sammy Kershaw, Third Rate Romancet
29 Deborah Allen, Wrong Side Of Lovet
30 Neal McCoy, The City Put The Country...t
31 Lisa Brokop, Give Me A Ring Sometime
32 Mark Chesnutt, She Dreams

33 Ken Mellons, Jukebox Junkie

34 Michelle Wright, One Good Man

35 Kim Hill, wise Beyond Her Tears

36 Toby Keith, Who's That Man

37 Patty Loveless, | Try To Think About ...
38 Pam Tillis, When You Walk In The Room
39 Marc Beeson, A Wing And A Prayer
40 David Gates, Love Is Always Seventeen

t Indicates Hot Shots

* * NEW ADDS * &

Alan Jackson, Livin' On Love

Clint Black, Untanglin’ My Mind

Faith Hill, Take Me As | Am

Garth Brooks, Calllin’ Baton Rouge
Keith Whitley, A Voice Still Rings True
Rhett Akins, What They're Talkin" About

Continuous programming
1515 Broadway, NY, NY 10036

1 Warren G., This D.J.
2 Boyz Il Men, I'll Make Love To You
3 Soundgarden, Black Hole Sun
4 Candlebox, Far Behind
5 Green Day, Basket Case*
6 Stone Temple Pilots, Big Empty
7 Da Brat, Funkdafied
8 Offspring, Come Out And Play
9 Ice Cube, Bop Gun
10 Aaron Hall, | Miss You
11 Stone Temple Pilots, Vasoline
12 Changing Faces, Stroke You Up
13 Rolling Stones, Love Is Strong
14 Dinosaur Jr, Feel The Pain*
15 Coolio, Fantastic Voyage
16 Babyface, When Can | See You
17 Mazzy Star, Fade Into You*
18 John Mellencamp, Wild Night
19 Heavy D & The Boyz, Nuttin' But Love

20 Weezer, Undone - The Sweater Song
71 Sheryt Crow, All | Wanna Do

22 Nine Inch Nails, Closer

23 Elton John, Can You Feel The Love ....
24 Public Enemy, Give It Up

25 Cracker, Get Off This

26 Warren G & Nate Dogg, Regulate
27 Collective Soul, Breathe

28 Salt-N-Pepa, None Of Your Business
29 Lisa Loeb & Nine Stories, Stay

30 Tevin Campbell, Always In My Heart
31 Pantera, Planet Caravan

32 Bad Religion, Stranger Than Fiction
33 Red Hot Chili Peppers, Under The ...
34 Crystal Waters, 100% Pure Love
35 Blackstreet, Booti Call

36 Beastie Boys, Sabotage

37 MC 900 Ft. Jesus, If | Only Had A Brain
38 Spin Doctors, You Let Your Heart Go...
39 Rollins Band, Disconnect

40 Pretenders, I'll Stand By You

41 C+C Music Factory, Do You Wanna Get ...
42 Aerosmith, Crazy

43 Dambuilders, Shrine

44 Hootie & The Blowfish, Hold My Hand
45 Arrested Development, United Front
46 US3, Cantaloop

47 Counting Crows, Mr. Jones

48 Nirvana, All Apologies

49 Frente!, Labour Of Love

50 Lady Of Rage, Afro Puffs

** Indicates MTV Exclusive
* Indicates Buzz Bin

* * NEW ADDS * *

R.E.M., What's The Frequency, Kenneth?
Offspring, Self Esteem

Gin Blossoms, Allison Road

Black Men United, U Will Know

Coolio, | Remember

Sonic Youth, Superstar

Seed, Rapture

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Billy Ray Cyrus, Ain't Your Dog No More
2 Randy Travis, Whisper My Name
3 Tracy Byrd, Watermelon Craw!
4 Martina McBride, Independence Day
5 Dwight Yoakam, Pocket Of A Clown
6 John Michael Montgomery, Be My Baby...
7 Tanya Tucker, Hangin' In
8 Rick Trevino, She Can't Say | Didn't Cry
9 Clay Walker, Dreaming With My Eyes ...
10 Sawyer Brown, Hard To Say
11 Tim McGraw, Down On The Farm
12 George Strait, The Man In Love With ...
13 Vince Gill, What The Cowgirls Do
14 Mark Chesnutt, She Dreams
15 Confederate Railroad, Elvis And Andy

16 Joe Diffie, Tnird Rock From The Sun
17 Sammy Kershaw, Third Rate Romance
18 Patty Loveless, | Try To Think About ...
19 Kathy Mattea, Nobody’s Gonna Rain ...
20 Neal McCoy, The City Put The Country...
21 George Jones, The Love In Your Eyes
22 Toby Keith, Who's That Man

23 Pam Tils, When You Walk In The Room
24 Larry Stewart, Heart Like A Hurricane
25 Brother Phelps, Ever-Changing Woman
26 Kenny Chesney, Somebody's Callin’
27 Lari White, Now | Know

28 Mark Collie, Hard Lovin' Woman

29 Little Texas, Kick A Little

30 Brooks & Dunn, She's Not The Cheatin'..

* * NEW ADDS * &

Keith Whitley, A Voice Still Rings True
David Ball, when The Thought Of You ...
Tracy Lawrence, | See It Now

Travis Tritt, Ten Feet Tall And Bulletproof
Steve Wariner, Drive

George Ducas, Teardrops

Loretta Lynn, We Need To Make More ...

VHi

VIDEG HITS ONE
Continuous programming
1515 Broadway, NY, NY 10036

1 Babyface, When Can | See You
2 John Mellencamp, Wild Night
3 Eiton John, Can You Feel The Love ...
4 Melissa Etheridge, I'm The Only One
5 Collective Soul, Shine
6 Sheryl Crow, All | Wanna Do
7 Rolling Stones, Love Is Strong
8 Boyz Il Men, I'll Make Love To You
9 Counting Crows, Round Here
10 Seal, Prayer For The Dying
11 Indigo Girls, Least Complicated
12 Stone Temple Pilots, Big Empty
13 Cracker, Get Off This
14 Des'ree, You Gotta Be
15 Pretenders, 1'll Stand By You
16 Bonnie Raitt, Love Sneakin’ Up On You
17 Counting Crows, Mr. Jones
18 Gin Blossoms, Found Out About You
19 Bruce Springsteen, Streets Of Philadeiphia
20 Richard Marx, The Way She Loves Me
21 Elton John, Circle Of Life
22 10, 000 Maniacs, Because The Night
23 Lisa Loeb & Nine Stories, Stay
24 Enigma, Return To Innocence
25 Hamy Connick, Jr., | Couid Only) Whisper...
26 Melissa Etheridge, Come To My Window
27 Blind Melon, No Rain
28 General Public, I'll Take You There
29 Gin Blossoms, Hey Jealousy
30 Ace Of Base, Don't Turn Around

* * NEW ADDS * *

Sophie B. Hawkins, Right Beside You
Gin Blossoms, Allison Road

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING SEPTEMBER 10, 1994.

Continuous programming
12000 Biscayne Blvd
T H E

[rrrpT—————

Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Bone Thugs N Harmony, Thuggish...

BOX TOPS

Boyz Il Men, I'll Make Love To You
R. Kelly, Summer Bunnies

Sir Mix-A-Lot, Put 'Em On The Glass
Immature, Never Lie

69 Boyz, Tootsee Roll

Xscape, Tonught

Luke, It's Your Birthday

K7, Move It Like This

Changing Faces, Stroke You Up
The Puppies, Funky Y-2-C

Above The Law, Black Superman
Craig Mack, Flava In Ya Ear

ADDS

Anita Baker, Body & Soul

Body Count, Born Dead

Boogie, Shocked

Born Jamericans, Warning Sign

The Byrds, Turn Turn Turn

Cindy Mizelle, I've Had Enough
Collapsing Lungs, Crackerjack
Compuilsion, Delivery

Des'ree, You Gotta Be

DFC, Things In Tha Hood

Dredknotz, Tha Anthem

Ei DeBarge/Babyface, Where Is My Love
Emage, The Choice Is Yours
Fu-Schnickens, Breakdown

G. Love & Special Sauce, Coid Beverage
Inner Circle, Games People Play

Jon Secada, Whipped

K-Dee, | Thought | Saw A..

Keith Sweat, Get Up On It

Lucas, Lucas With The Lid Off

Rappin’ 4-Tay, Playaz Club

Sheryl Crow, All | Wanna Do

Sir Mix-A-Lot, Ride

Suicidal Tendencies, Love Vs. Loneliness
Totai Devastation, Wonderful World Of..
Bone Thugs N Harmony, Thuggish...

MOR

musicr

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Dave Koz, Faces Of The Heart

Boyz Il Men, I'll Make Love To You
Garth Brooks, Callin’ Baton Rouge
Raul DiBlasio, Melissa

Enigma, Age Of Loneliness

Natalie Cole, Did You See Jackie Robinson
The Who, Magic Bus

Main Attraction, 1"l Be Whatever...
The Byrds, Turn Turn Tumn

Amy Grant, Lucky One

Wet Wet Wet, Love Is All Around
Pink Floyd, High Hopes

Sarah McLachlan, Good Enough
Neil Diamond, Play Me

Melissa Etheridge, All American Girl
Indigo Girls, Least Complicated
Inner Circle, Games People Play
Buckwheat Zydeco, Hey Baby
George Howard, Miracle

The Mavericks, O What A Thrill

e 1

e

1..* "...u
Six hours weekly
1 Centre Street, Room 45
New York, NY 10007

Tanya Blount, Through The Rain

For Real, Easy To Love

Ei DeBarge/Babyface, Where Is My Love
Marvin Gaye, Inner City Blues

The Brand New Heavies, Brother, Sister
Geraid Levert, I'll Do Anything

Keith Sweat, When | Get My Love
Anita Baker, Body & Soul
Fu-Schnickens, Breakdown

PMD, Saw It Comin’

Brand Nubians, Word Is Bond

Y N Vee, Chocolate

Tupac, Pour Out A Littie Liquor
Notorious B.1.G., Juicy

Wl Al Skratch, I'll Take Her

Roots, Distortion To Static

Craig Mack, Flava In Ya Ear

Red Hot Lover Tone, #1 Player

Da Youngsta's, Hip Hop Ride
Boogiemonsters, Recognized Threshoid...

‘

BAC LTy &
EUROPE

Continuous programming
Hawley Crescent
London NW18TT

Wet Wet Wet, Love Is All Around
All-4-One, | Swear

Youssou N'Dour/N. Cherry, 7 Seconds
Warren G. & Nate Dog, Regulate

The B.C.-52’s, (Meet) The Flintstones
Grid, Swamp Thing

Big Mountain, Baby 1 Love...
Prodigy, No Good

Jam & Spoon, Find Me

Crash Test Dummies, Mmm Mmm...
Stiltskin, Inside

Inner Circie, Games People Play

Joe Cocker, Summer in The City
Aswad, Shine

Reel To Real, Go On Move
Soundgarden, Black Hole Sun
Jovanotti, Serenata Rap

Mo Do, Eins Zwei Polizel

Rolling Stones, Love Is Strong

Gun, word Up

Y A 9usicy

Continuous programming
2806 Opryland Dr
Nashville, TN 37214

DC Talk, The Hard Way

Audio Adrenaline, Big House

Eric Champion, Touch

Michael Sweet, All This And Heaven...
Gary Chapman, Sweet Glow Of Mercy
Geoff Moore, Life Together
Commissioned, Love |s The Way

Take 6, Biggest Part Of Me

Rich Mullins, Creed

S.C. Chapman, Heaven In The...

Amy Grant, Lucky One

Greg Long, Think About Jesus

Bryan Duncan, Traces Of Heaven{ADD)

Brian Barrett, | Know (ADD)
Clay Crosse, My Piace...(ADD)

B

One hour weekly
216 W Ohio
Chicago, IL 60610

The Smithereens, Time Won't Let Me
Weezer, Undone: The Sweater Song
Love Spit Love, Am | Wrong

Joan Jett, Eye To Eye

Nine Inch Nails, Closer

Boingo, Insanity

Da Da, All | Am

Magna Pop, Slowly, Slowly
Barenaked Ladies, Jane

Sugar, Your Favorite Things

Fury In The Slaughterhouse, When...
Reverend Horton Heat, One Time For Me
Mazzy Star, Fade Into You

Qasis, Supersonic

700 Miles, Unnatural

311, Homebrew

Bad Religion, Stranger Than Fiction
Stabbing Westward, Lies
Fretblanket, Twisted

Shawn Colvin, Every Little Thing

&GE

RA

5 Frmay MIGHTS 148

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Rancid, Nihilism

Jawbox, Cooling Card

Meat Puppets, We Don't Exist
Shudder To Think, Hit Liquor
Sugar, Your Favorite Thing
Stabbing Westward, Lies
Shawn Colvin, Every Little Thing
311, Homebrew

Biohazard, How It Is

Stompbox, No Woods

The Goats, Rumblefish

Velvet Crush, Hold Me Up
Fretblanket, Twisted

Cyclone Temple, My Friend Lonely
Mazzy Star, Fade Into You

Artists & Music

TOM WAITS WINS RULING

(Continued from page 13)

17, 1993).

Schneider ruled that “Waits’ consent
is required before any of his composi-
tions may be used in a commerecial, irre-
spective of the amount obtained by
[Third Story] for commercial use.”

The judge added that a disputed par-
agraph in the agreement stated that
Third Story was allowed to proceed
without Waits’ consent only if a song li-
cense pertained to “grand rights” (for
usage in plays and films, but not com-
mereials), and if such a license resulted
in gross payments of more than
$50,000.

Schneider wrote, “A songwriter, such
as Waits, has a legitimate concern that
his eompositions may be denigrated by
their use in commerecials. It is for this

LATIN NOTAS

(Continued from page 40)

CHART NOTES: In an unusual re-
turn of serve, Juan Gabriel’s “Pero
Que Necesidad” (Ariola/BMG) recap-
tures the No. 1 slot on the Hot Latin
Tracks chart, just one week after be-
ing ousted from the top rung by Ri-
cardo Montaner’s now-No. 2 single
“Quisiera.” Closing fast on both
entries are Selena’s “Bidi Bidi Bom
Bom” (EMI Latin), which moves 4-3,
and Luis Miguel’s “El Dia Que Me
Quieras” (WEA Latina), up 5-4.

Assistance in preparing this col-
umn provided by Marcelo Ferndndez
Bitar in Buenos Aires.

THE RHYTHM & THE BLUES

(Continued from page 24)
uled to hit theaters next spring.

MUSIC BOX: Mega-praise to Phil
Perry’s new set, “Pure Pleasure,” on
GRP/MCA. This is Perry’s debut with
the label, and the album offers a fresh
take on the veteran artist. It’s rich in
pure R&B vocal rhythms, and reveals
a part of Perry that was, until now,
merely untapped potential. Live in-
strumentation from the likes of
George Duke, Everette Harp, Dave
Koz, Bobby Lyle, and Jeff Lorber
contribute to this set’s embracing
jazz/fusion groove. Release date is
Sept. 27 ... Debut PMD/RCA artist

RIFKIND MAKES A LOUD IMPACT

(Continued from page 25)

national promotion at Spring, took
me around and showed me the
ropes,” Rifkind says. Later, Rifkind
became VP of promotion, working
with the label’s vets as well as new-
comers such as B. Fats, DJ
Hollywood, and Jimmy Spicer.

In 1987, after three years at
Spring, Rifkin left New York for Los
Angeles. Four years later, he started
doing independent rap promotion.

Says Rifkind, “Hip-hop was becom-
ing strong, but I felt nobody really
knew how to reach its audience. So 1
approached Delicious Vinyl with a
proposal. They gave me an office, and
I quarterbacked the campaigns for
their first releases by Tone Loc and
Young MC.”

Three years later, Rifkind moved
into his own space, inaugurating the

reason that a songwriter who takes his
material seriously might insist upon the
absolute right to prohibit any use of his
compositions in commercials.”

However, in rejecting Waits’ loss-of-
income claim, Schneider said he was
“not yet convinced that the use of
Waits’ songs in a commercial necessar-
ily renders the songs valueless for fur-
ther noncommerecial exploitation.”

Third Story attorney Evan Cohen,
noting that Schneider found that Waits’
consent is required for any of his songs
to be licensed for commercial use, sug-
gests that Third Story may contest the
scope of the ruling. “This lawsuit only
deals with Waits’ albums written be-
tween 1977 and 1980, and deals with no
other copyrights, and there are Waits
copyrights not affected by this deci-
sion,” Cohen says. “There are seven al-
bums that are not affected by this deci-
sion.”

Cohen believes that Schneider’s deci-
sion will be made final in 20 to 40 days,
pending a ruling on unspecified issues
that Third Story will bring before the
court. The attorney says that Third
Story will appeal the decision.

The current decision marks Walts
second court victory in recent years
stemming from his efforts to prevent
his songs and distinctive musical style
from being used in commercials. In
1990, the singer/songwriter was
awarded<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>