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0’Connell Finds
A Permanent

 Euro-Asian Bhangra Beat

B BY DAVID STANSFIELD

Label: Her Own

@ BY PETER CRONIN

‘3 Tenors 1994’

@ BY THOM DUFFY

mainstream, while major labels are
taking a serious look.

Bhangra first arrived in the U.K.
in the 1950s with the postwar wave

LONDON—Bhangra, a genre of tra-

LONDON—Pop goes the opera— ditional folk-dance music from the NASHVILLE—In the same inde-

again.
For the second time in four years,
the trio of José Carreras, Placido

The Three Tenors with Zubin Mehta,
seated.

Indian Punjab re-
gion, is giving
young, British-
born Asian musi-
cians a new voice in
the U.K. and inter-
national music
markets. Once con-
fined to Asian-Indi-
an communities,
that voice is becom-
ing so strong and
potentially lucrative that a growing

of immigration
from India. To
help maintain a
cultural link to
their homeland,
the new arrivals
formed traditional
acoustic groups
using vocals, dhol
and dholak drums,
plus tumbi, a one-
string instrument.

The centuries-old bhangra, ini-

pendent spirit that spawned John
Prine’s Oh Boy label here, Maura
O’Connell, the
Irish-born, Nash-
ville-based singer,
will release her
next album on her
own label. Perma-
nent Records.
The singer is
recording the
project at Nash-
ville’s Sound Em-

O'CONNELL

porium with producer/dobroist Jer-
ry Douglas, who also produced last

tially adopted to celebrate the an-
(Continued on page 20)

number of ethnic record companies
are gearing up to compete in the pop

The debut album
on Qwest/Reprise Records

All that you've come to expect and more.

.
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IT'S OUT OF THE PARK!

KEN BURNS"’

Domingo and Luciano Pavarotti are L _

Weezer, Widespread Panic Offer
Glimpse Into Rock Radio’s Future

hitting high notes on pop charts
around the world as “The 3 Tenors In
Concert 1994” surpasses 2.5 million
in international sales since its release
in late August.

The album is on Atlantic Records in

vear's “Blue Is The Colour Of
Hope,” her final album for Warner
Bros. The projected release date for
the new record, tentatively titled
“Hit The Ground Running,” is Feb-
ruary 1995.

(Continued on page 32)

(Continued on page 36}

Blue Note, Verve
Remember Powell

“BASEBALL™ SCORES

DGC Act Surprises ‘Airplane’ Takes Off

@ BY CARRIE BORZILLO @ BY CARRIE BORZILLO

Taiwan Labels
End TV Payola

B BY GLENN SMITH

VIEWERS IN
ITS FIRST NIGHT ON PBS!

LOS ANGELES—Few involved
with Weezer expected .
the quartet’s self-titled }a

LOS ANGELES—Widespread Panic
is yet another act bene-
» fiting from the blossom-

BASEBALL

T

't-A F}!uu BY KEN BURNS,

THE ONLY

GAME IN TOWN,
ON ELEKTRA NONESUCH ;

@ BY CHRIS MORRIS

LOS ANGELES—With Tuesday (27)
marking the 70th anniversary of be-
bop pianist Bud Powell's birth, both
Blue Note and
Verve will fete the
late keyboard gi-
ant with compre-
hensive sets devot-

ed to his oeuvre.
On Tuesday.
Verve will issue
“The Complete
Bud Powell On
Verve,” a five-CD
collection comprising sessions cut for
Norman Granz’s label between 1949-
(Continued on page 83)

POWELL

DGC debut to find a
home on The Billboard
200 and garner top 40
airplay.

“There wasn’t a big
bidding war,” says Rob-
ert Smith, head of mar-
keting at Geffen. “They
didn’t come from an in-
die scene. They had
nothing out before this
album. We started from
scrateh.”

The album, produced
by former Cars front
man Rie Ocasek, was
released May 10 (Bill-

(Continued on page 72)
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WEEZER

.

HEAT
| SEEKERS
IMpACT

WIDESPREAD PANIC

ing album alternative
format, and from album
rock and modern rock
programmers’ accep-
tance of mellower, acou-
stic-based acts.

Fueled by a strong
touring base and the
multiformat appeal of
the track “Airplane,”
the band’s fourth album,
“Ain’t Life Grand” on
Capricorn, bowed at No.
85 last week on The Bill-
board 200.

This debut surpasses
the act’s last effort,

(Continued on page 91)

TAIPEI—Marking perhaps the first
time that a record
industry anywhere
has admitted wide-
spread use of pay-
ola to promote
music, Taiwan’s
leading label group, the Assn. of

(Continued on page 85)

IN CHART NEWS

Eric Clapton Brings
The Blues To No. 1

SEE PAGE 91
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The anticipation was overwhelming. The moment
was heart stopping. When Barbra Sereisand
stepped onto the concert stage, you knew this was
a night you were never going to forget.

The thrill of chis momentous concert event is

captured forever for everyone with the release of
“The Concert” - the album and home video.

Even more than a concert, Barbra gives us an
evening of spectacular musical theater. Surrounded
by elegant stage sets and a lush 64-piece orchestra
conducted by Marvin Hamlisch, this is the Barbra
Streisand concert that became an international

event. Weaving together many of the best loved
songs spanning Barbra’s thirty year career,
treasures from the American popular songbook,
and wonderfully intimate glimpses into her
personal life and times, “The Concert” is truly a
revelation and a celebration.

“ON STAGE...THE RAW EMOTION RUNY FREE.
BARBRA IN CONCERT IS BARBRA AT HER BEST.

Stephen Haolden. The New York Tines

“A TRIUMPH OF VISION.”

Raobert Hilhurn. 1an Anecdes Finns
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ACT 1

Overture

As If We Never Said Goodbye
Opening Remarks

I'm Still Here Everybody Says Don't; Don’t Rain On My Parade
Can’t Help Lovin™ That Man

['ll Know (with Marlon Brando)
People

Lover Man

Therapist Dialogue #1

Will He Like Me?

Therapist Dialogue #2

He Touched Me

Evergreen

Therapist Dialogue #3

The Man That Got Away

On A Clear Day (You Can See Forever)

ACT 11

Entracte

The Way We Were

You Don’t Bring Me Flowers

Lazy Afternoon

Disney Medley (Once Upon A Dream/When You Wish Upon A Star
Someday My Prince Will Come)*

Not While I'm Around

Ordinary Miracles

Yentl Medley (Where Is It Written?/Papa, Can You Hear Me?
Will Someone Ever Look At Me That Way?/

A Picce Of Sky)

Happy Days Are Here Again

My Man

For All We Know

Somewhere

Available only on € Ds. Cassetees. or Minilises.

COLUMBIA

‘Columbuia™ Reg. U8, Par. & Tm. O Marce Registradi. © 1994 Sony Mu
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THE COMPLETE
In Store Sept. 27

!

Recorded entirely live,
closing night of the tour.
Available on VHS and Laser Di

CONCERT EXPERIENCE=

Barbra’s triumphant New York
homecoming, recorded entirely live
at Madison Square Garden.

On 2 CDs, 2 Cassctres,

or 2 MiniDiscs.

! l

301
| A

Produced by Barbra Streisand and Jay Landers.

- Musical Direction: Marvin Hamlisch
s“crr.nnmcm Inc f
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Master Melodist Jule Styne Dies At 88

‘Gypsy’ Composer Wrote For Stage And Film

H BY IRV LICHTMAN

NEW YORK—AIlthough many giants of
melody preceded him, Jule Styne had an
enormous reservoir of talent that easily
placed him within their ranks.

The composer, whose melodies and
rhythms for Hollywood and Broadway were
the stuff of many standards, died of heart fail-
ure Sept. 20 in New York at the age of 88.

Still making the rounds of Broadway open-
ing nights in recent months, Styne had been in
ill health for years. Yet he managed to write
what would be his final score, for an unsuec-
cessful musical version of “The Red Shoes”
that opened on Broadway in the 1993-94 sea-
son. Right before his death, Styne had been
advising the Goodspeed Opera House in East
Haddam, Conn., on its revival next month of
one of his big Broadway hits, “Gentlemen Pre-
fer Blondes.”

Writing uncommonly good songs in a con-
ventional manner, Styne established himself
in the early '40s as a premier Hollywood
songwriter—mainly with lyricist Sammy
Cahn as his partner. Styne was composing
primarily for Broadway by the end of the
decade, and soon established himself as a
maker of hit songs there, too.

More important, for the benefit of the mu-
sical theater, he mastered the greater de-
mands of the art form that defines the differ-
ence between a ‘‘songwriter” and a
“composer.”

Styne’s early shows—such as “High Button
Shoes” (1947), with Cahn as his lyricist, and
“Gentlemen Prefer Blondes” (1949), with
words by Leo Robin—had a sparkle equal to
the best of the Broadway writers.

But Styne’s masterwork was yet to come. It
was “Gypsy” (1958) that gave Styne the op-
portunity to write with more dramatic flair,
without surrendering his enormous gift of
melody.

For Ethel Merman, who played the gritty
stage mother in “Gypsy,” Styne and lyricist
Stephen Sondheim created one of Broadway’s
most hard-bitten song commentaries ever
with “Rose’s Turn.” Styne regarded it as his
best song.

“Gypsy” is considered his most important
stage score. Indeed, it has been revived fre-
quently on Broadway and elsewhere. This
year, Bette Midler starred in a successful TV
adaptation, which has also yielded a CD and a
home video.

Styne and Bob Merrill also gave Barbra
Streisand punchy material to sing in “Funny
Girl” (1964). As Merman and Streisand indi-

cate, Styne came from an era when songwrit-
ers usually wrote with a particular star in
mind. In Hollywood, these stars included
Frank Sinatra and Doris Day. With “Bells
Are Ringing” (1956), he created music for ac-
tors Judy Holliday and Sydney Chaplin that
adjusted to their vocal limitations without lim-
iting Styne’s own inherent melodic skills.

For his fans or the public in general, picking
a favorite Styne melody is a daunting task.
For one thing, his word-
smith partners, including
Cahn, who died last year,
were tops in their craft.
Others he wrote with in-
cluded Frank Loesser,
Betty Comden and
Adolph Green, Bob
Hilliard, and E.Y. Har-
burg.

His songs include I
Don’t Want To Walk Without You, Baby,”
“I've Heard That Song Before,” “I'll Walk
Alone,” “Saturday Night Is The Loneliest
Night Of The Week,” “Poor Little Rhode Is-
land,” “It’s Been A Long, Long Time,” “Let It
Snow! Let It Snow! Let It Snow!,” “I Fall In
Love Too Easily,” “Five Minutes More,”
“Time After Time,” and “Three Coins In The
Fountain.” The latter was Styne’s only Oscar
winner, although he received eight nomina-
tions (seven with Cahn).

Specifically for Broadway, his hits include
“1 Still Get Jealous,” “Papa, Won't You Dance
With Me?” “Diamonds Are A Girl’s Best
Friend,” “The Party’s Over,” “Just In Time,”

STYNE

“Small World,” “Everything’s Coming Up
Roses,” “Let Me Entertain You,” “Make
Someone Happy,” “People,” and “Don’t Rain
On My Parade.”

Styne’s only TV score, written with Leo
Robin, was an adaptation of “The Ruggles Of
Red Gap,” featuring the tune “I'm In Pursuit
Of Happiness,” which later found its way into
“Gypsy” as “You'll Never Get Away From
Me.”

Styne had an inauspicious start in Holly-
wood, writing unheralded songs for “B” pro-
ductions from Republic Pictures. Similarly,
his theatrical career got off to a disastrous be-
ginning in 1944 in a collaboration with Cahn,
“Glad To See You,” that closed out of town.
But the show not only included one of Styne
and Cahn’s most sophisticated songs, “Guess
I'll Hang My Tears Out To Dry”—still a
cabaret and jazz favorite—but it kept the
Broadway flame within Styne alive.

In “Jule,” a 1979 biography of Styne by
Theodore Taylor, Styne said he and Cahn re-
turned to Hollywood and got a good deal of
ribbing from their fellow film writers. Styne
said he rose to declare, “You fellows sit on
your ASCAP and go home to your goddam
Beverly Hills pools and don’t have the guts to
take a chance. You write songs about Seran-
ton, and you’ve never been to Scranton. You
write songs about ghettos, and you've never
seen a ghetto. That show was rotten, but we
tried, and we have our self-respect.”

While it’s true that Styne, despite his enor-
mous contribution to the American pop song,

(Continued on page 90)

B BY DON JEFFREY

NEW YORK—A compilation album to ben-
efit breast cancer organizations and in-
crease awareness of the disease is being re-
leased with a joint promotion spearheaded
by PolyGram.

Called “Women For Women,” the 14-
track album contains popular recordings by
such artists as Aretha Franklin, Tina Turn-
er, Annie Lennox, Amy Grant, Vanessa
Williams, Sheryl Crow, and Kathy Mattea.
From Oct. 10 through January, 1995 the set
will be sold via toll-free numbers advertised
in magazines and other outlets. It will be re-
leased on Hammer & Lace Records, a divi-
sion of PolyGram Group Distribution, and
marketed by PolyGram Special Markets,
another PGD unit.

P’Gram Set Aids Breast Cancer Groups

In February, the album will go to retail
on Mercury Records.

PolyGram says a portion of the proceeds
will go to NABCO (National Alliance for
Breast Cancer Organizations), a network
of 300 groups that promote awareness of
breast cancer.

Underwriting the effort are Hearst
Publications, which will run advertise-
ments and a toll-free order number in
magazines such as Redbook and Good
Housekeeping, and Bristol Myers Squibb,
which will place ads in medical journals
and will distribute counter cards to more
than 25,000 doctors’ offices, clinies, and ex-
amination centers.

The packaging for the CD and cassette
includes information on breast cancer de-
tection and treatment.

— —_ THIS WEEK IN BILLBOARD B
CANADA’'S MODERN ROCK NETTWERK Album Reviews 58 International 45
Riding high on the international success of Sarah McLachlan, ~ Artists & Music . ;0 Jazz/Blue Notes 37
the Vancouver-based indie label and management firm Nett- g::’::t: sahygmlst:ctlon 9? ::.a:':f Notas gg
werk Productions Ltd. is taking on Canada’s majors. Larry Lkl ] o o
LeBlanc reports Page 49 The Billboard Bulletin 9 The Modern Age 77

. Boxscore 44 Music Video 42
Canada 49  Newsmakers 78
KEMP MILL CHAIN SAVORS SUCCESS Chart Beat 92  Ppopular Uprisings 21
. . . . H ’ .
Now that the Kemp Mill Music chain has been recognized by ~ Child’s Play 56 Pro Audio 68
NARM as retailer of the year, company execs are finding out g:§sﬂc?I/Keeplng Score EZ R&B 23
how hard it will be to stay on top. Ed Christman has the story Cc:'r)nm:ntary 3 Radio 73
from the chain’s Sept. 8-9 convention in Gaithersburg, Md. Country 30 ;hl: :":ap Column gg
eta
Page 52 Dance Trax 30 Shelf Talk 63
Declarations of sin i
gle Reviews 59
©Copyright 1994 by BPI Communications. Al titles, logos. lademarks, servce matks, copyrghts, and ot Indep*endents 55 Studio Action 69
intellectual property rights are used under licen<e trom VNU Business Press Syndication International BV, No i i a
part )0! m:: :;n))‘t):z atymnx:\ay be re;;odm‘ed‘ store. in twy vetneva;'f,ys[;m_ or mlvvsivvrl‘!:(:‘ in any :o«m ‘m by any Enter ec"ve File 60 They’re Playlng My Song 18
means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of Executive Turntable 12 Top Pop Catalo 57
the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510) s published weekly except for the last week in De- Global Music Pulse 51 p p g
cember with an extra issue in November by BPI Communications, One Astor Plaza, 1515 Broadway, New York, Update 67
N.Y. 10036. Subscription rate: annual rate, Continental U.S. $239 00. Continental Europe £199. Billboard Gospel Lectern 40 .
Tower House, Sovereign Park, Market Harborough, Leicestershire, England LE 16 9EF. Registered as a newspa- Video Monltor 44
per at the British Post Office. Japan Y109,000. Music Labo Inc., Dempa Building. 2nd Floor, 11-2, 1-Chome, Hits Of The World 50 Vox Jox 81
p G 3 agawa-ku, Tokyo 141, Japan Second cl 2 id at New York, N.Y. and at add
tional mailing offices. P :\t«'rl/.;t:r: ;mrw *w‘v’vt‘!p:?mng(i?z::(1?1‘;?“?:?(?5:!{:1'!(; P ‘(‘)W!k?x 2011, ’Mkuiﬁ,n’ OH Home & Abroad 46
3305-201 1. Current anc - 25 of Biltboard are avail. ® ON M im from Kraus M orm, Route .
(xioo,)mmi‘:n_ N : “1;‘:xtj&:;i:f:ﬁnjvms[:; );miu;ir;m’s.,a 3?)?{N2xm ;?I; Rmu;, A:vv ‘A:m,,rs.‘c:"Axsx& Home Video 62 CLA S S IF’ED 70
For Group Subscription Information call 212.536-5261. For Subscnplu)n{lnlo«v’vuhon calt 1 8()()-3669 1002 Hot 100 Singles sPot"ght 85
(Outside U.S.: 614.382-3322). For any other information call 212-764-7300 Printed in the U.S.A.
| Y I The Spir 4 REALESTATE 72

BILLBOARD OCTOBER 1, 1994



Legislators Address CISAC Attendees’
Concerns About Info Highway, C’right

B BY BILL HOLLAND
and MARILYN A. GILLEN

WASHINGTON, D.C.—Addressing
the 39th Congress of the internation-
al ereators’ group CISAC, a key Sen-
ate lawmaker called for an amend-
ment to the massive information
superhighway telecommunications
bill that would acknowledge the need
for increased copyright protection in
the digital age.

Sen. Patrick Leahy, D-Vt,, a long-
time copyright advocate, announced
the amendment proposal Sept. 19 at
the 39th annual Congress of CISAC,
the International Confederation of
Societies of Authors and Composers,
Sept. 19-22 here. The meeting, co-
hosted by ASCAP and BMI, was held
in the U.S. for the first time since
1946.

L.eahy said that his amendment
would state Congress’ intent that ac-
cess to and use of the information
highway “will not be at the expense of
copyright protection.”

Leahy says he offered the amend-
ment because the pending rewrite of
the U.S. Communications Act con-
tains no provision recognizing the
need for increased copyright protec-
tion in the digital age.

Lawmakers fighting for passage of
the bill may allow some amendments
and battle others, Hill sources say.
The future of the Leahy amendment
is unclear.

The proposal cut to the heart of the
wide-ranging CISAC Congress, which
was themed “Protecting Creativity In
The Next Century” and touched on
everything from online services and
video-on-demand to the need for glob-
al harmonization of rights and the cre-
ation of an International Standard
Work Code for tracking works no mat-

ter how they are delivered.

“We must ensure that the informa-
tion superhighway is not paved on the
backs of creators,” said Frances Pre-
ston, president/CEO of BMI, during a
panel presentation. “It is our objec-
tive to see that new technology is not
used as an excuse for giving our prod-
uct away.”

Marilyn Bergman, president of
ASCAP, noted in her panel remarks,
“The question we face is, How will we
instill a sense of intellectual property
among those who will access this new
digital information?”

The answer, according to Rep. Bar-
ney Frank, D-Mass., is public rela-

tions first, legislation later. Speaking
with Leahy at a panel on “Legislating
New Technologies,” Frank, a veteran
of the House Intellectual Property
Subecommittee, warned members of
CISAC that they face an uphill battle
with copyright-upgrade legislation
until they are successful in educating
consumers about the need for the li-

censing of intellectual property.
Frank said that while “it’s very
comforting for you to think of your-
selves as the little guy fighting the big
guy, I'm telling you that consumers
think of themselves as the little guy.
You have to make them understand
(Continued on page 90)

BEATITY

Composer/conductor Morton Gould, left, leads the U.S. Marine Band in “Global
Greeting,” a composition he wrote especially for the CISAC 39th Congress, held
Sept. 19-22 in Washington, D.C. Gould is said to be the first non-Marine to
conduct the band. Gould, former president of ASCAP, offered his work at the
opening business session of the Congress. He also has been named a recipient
of the Kennedy Center honors. (Photo: Irv Lichtman)

Viacom/B’huster Deal On Schedule

M BY SETH GOLDSTEIN

NEW YORK—Viacom’s proposed ac-
quisition of Blockbuster Entertain-
ment is gradually moving from virtu-
al reality to the real thing. Unless
there’s a surprise rebellion of Block-
buster shareholders fighting for a
higher valuation, the deal should be
completed on schedule Thursday (29),
the day before Viacom’s offer expires.
A few months ago, when Viacom
stock tanked and the company was
burdened with the debt accumulated
in the purchase of Paramount Com-
munications, it seemed certain that
the offer would fail. Now, with shares
on the rebound and a tidier balance
sheet, Viacom has prepared for the
takeover by announcing Sept. 20 that
it has reached long-term employment
agreements with about 40 “core se-
nior members” of Blockbuster's man-
agement team, including vice chair-
man Steven Berrard, domestic retail
president George Johnson, and exec-
utives Ron Castell, Gerry Weber,
James Hilmer, and David Lundine.
Blockbuster chairman/CEO Wayne
Huizenga is not on the list. He remains
as vice chairman of Viacom and chair-
man of the newly formed Blockbuster
Entertainment Group, but only for
what Viacom calls “an appropriate
transition period.” Analyst Dennis
McAlpine of Josephthal Lyons & Ross
describes Huizenga as “essentially a

man without a portfolio.”

Wall Street sources anticipate that
Huizenga will stick around for up to
nine months after the merger. Pro
sports—ecurrently baseball and hock-
ey—should occupy much of his time,
but it is anticipated that Huizenga
will be delving into other aspects of
the entertainment business. “If we
knew what the next big thing was,

we'd buy stock in it right now,” says
one analyst.

Aside from the 3,000-store video
chain and 500-plus music outlets,
Blockbuster’s dowry includes its ma-
jority ownership of Spelling Enter-
tainment, which recently absorbed
Republic Pictures; half of the high-
tech NewLeaf venture (IBM has

(Continued on page 82)

New Columnists Debut On
Classical, Christian Beats

NEW YORK—Two new contribut-
ing editors make their debuts in
Billboard this week. Heidi Waleson
takes over the Classical/Keeping
Score column and will be handling
all coverage of classical music. And
on the contemporary Christian
beat, Nashville-based Deborah
Evans Price now holds forth at the
Gospel Lectern.

Additionally, Billboard an-
nounces the promotion of Phyllis
Stark to senior editor. Stark, who
joined Billboard as a reporter in
August 1989, has been radio editor
since May 1992.

“Coverage of the classical scene,
which is experiencing an era of un-
precedented depth, variety, and vi-
tality, is extremely important to our
industry,” says Billboard editor in
chief Timothy White. “So, the wide
experience Heidi Waleson brings to
her new post is invaluable.

“In the case of Deborah Evans
Price, she brings a strong grounding
in the country and contemporary
Christian fields, plus a great deal of
energy and enthusiasm. Also, our de-
cision to relocate our contemporary
Christian desk to Nashville will better
serve the genre from its commerecial
rallying point.

“Lastly, Phyllis Stark has been
doing a superb job piloting our radio
coverage, and the resounding sue-
cess of the first Billboard/Airplay
Monitor Radio Seminar was partly a
result of her marvelous work and
contributions. Her role at Billboard
continues to grow.”

Waleson is a New York-based
freelancer who writes frequently for
The Wall Street Journal, Chamber
Music magazine, Opera Now, and
Classical Music. She also has writ-
ten for The New York Times, New
York Newsday, The New York Post,
Elle, Stagebill, Symphony, and nu-
merous other music publications.

Waleson also is the creator and
writer of “Traditions,” a nationally
syndicated classical music radio pro-
gram that recently completed its sixth
season. She is the author of “The Met-
ropolitan Opera Guide Book” and a
collaborator on “The Joy Of Classical
Music: A Guide For You and Your
Family” (Doubleday 1992).

Waleson graduated from Yale
University in 1976 with a degree in
English, and later taught English
with the Peace Corps in the Central

B BY DEBORAH RUSSELL

Billboard Entertainment Market-
ing and Educational Support Mar-
keting have joined forces with
Macy’s Department Stores and G.H.
Bass Shoes to launch “Billboard In
The Schools.”

The pro-education, motivational
program launches Monday (26) and
takes such recording artists as Gaso-
line Alley’s EYC, Mercury’s Emage,
and Jive’s Backstreet Boys into
about 35 secondary schools and
some 12 Macy’s-anchored malls.

At the schools and malls, the
groups will perform concerts de-
signed to present positive life mes-
sages to young audiences. In fact,
Backstreet Boys are the spokesmen

Billhoard Sends Artists Into Schools

for Students Against Destructive
Decisions.

The back-to-school program runs
through Oct. 23 and will reach New
York, Philadelphia, Atlanta, Wash-
ington, D.C., Miami, and New Or-
leans, among other places. The debut
concerts are set for Tenafly High
School in Tenafly, N.J., and Macy’s
Herald Square store in Manhattan.
The artists will perform up to 10 con-
certs per week; a West Coast tour is
planned for later in the year.

In each market, radio personali-
ties from local top 40 stations will
host the school- and mall-based con-
certs, with live remotes planned
from a number of locations. In addi-
tion, participating mall-based record
retailers will showcase product by

each of the bands performing on site.

“Billboard In The Schools” offers
educational institutions a free and
rewarding forum in which represen-
tatives of the music industry can
spread the pro-educational message
that students should stay in school,
avoid drugs, practice safe sex, and
ultimately live their dreams, says
Darren Gold, executive VP at Bill-
board Entertainment Marketing.

“In addition, it’s an ideal way for
the record labels to reach the teen
demographic at a low cost,” he says.

Educational Support Marketing is
the nation’s largest producer of high
school concerts. The L.A.-based firm
has staged concert assemblies at
more than 4,000 secondary schools
nationwide.

African Republic.
Price is editor of Music City USA
Entertainment Guide, a weekly
Nashville tourist
publication. She
also is associate
editor of Ameri-
can Songwriter, a
magazine devoted
to songwriters, = N
publishers, and §*"
producers in all £
musiecal genres;
country columnist
for the weekly magazine Country
Song Round Up; and Nashville con-
tributor for US
magazine.

Price freelances
on music for a vari-
ety of other publi-
cations. Her byline
already has ap-
peared in Bill-
board on several
occasions, includ-
ing a cover story
headlined “Success Raises New Is-
sues For Christian
Acts” in the July
16 issue. She also
has experience in

JHN HART

WALESON

PRICE

radio (at KRMD = &
Shreveport, La.), -
and worked as as- (;.\
sistant to the ’
Nashville bureau

chief of Radio &

Records from STARK
1984-86. She

earned her degree in journalism from
Louisiana State University.

Distributor Sued
By Eastwood
Film Producers

B BY EILEEN FITZPATRICK

LOS ANGELES—The producers of
the Clint Eastwood film “A Fistful Of
Dollars” are looking to grab a bigger
fistful of video dollars from distribu-
tor MGM Inec.

In a breach of contract lawsuit filed
in Los Angeles Superior Court Sept.
9, Italian producers Unidis, S.R.L. al-
leges that MGM has not fully report-
ed film and video earnings on the title.
The lawsuit claims that MGM owes
Unidis more than $1.5 million.

According to court doeuments, the
original distribution agreement for
the film was struck in 1966 between
Unidis’ predecessor, Jolly Film,
S.R.L., and United Artists Corp.,
which later merged with MGM.

Under terms of the 1966 agree-
ment, Jolly would receive 30% of
gross receipts once the film brought in
$1.45 million, according to the lawsuit.

In addition, United Artists was
prohibited from deducting expenses
or advances off the gross, according
to the lawsuit.

To date, Unidis’ attorney, Joseph
M. Gabriel, says MGM has reported
$2.1 million in gross video revenue.

Gross revenue from other sources,
such as theatrical, television, and ca-
ble showings, were not available.

However, Unidis alleges that MGM
deducted subdistribution fees
amounting to 80%, The fees were paid

(Continued on page 90)
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Who’s In Charge Of Licensing Regulations?

B BY MATTHEW G. ROSENBERGER

The federal Copyright Royalty Tribunal
was abolished with little fanfare Dec. 17,
1993, but the questions remain whether any-
one knew what the CRT actually did and, if
the agency was productive, who is assuming
its responsibilities now.

The 1976 Copyright Act created the CRT
to perform several functions, including ad-
justing the copyright royalty rates of the
five compulsory licenses created by Con-
gress. A compulsory license permits a per-
son to use someone else’s copyrighted work
with or without the owner’s consent, so long
as the government-determined copyright
royalty fee is paid to the owner.

The compulsory license most relevant to
the music business is called the mechanical
license. This license applies to the manufac-
ture and distribution of phonorecords. The
Copyright Act defines phonorecords as,
“material objects in which sounds, other
than those accompanying a motion picture
or other audiovisual work, are fixed by any
method now known or later developed, and
from which the sounds can be perceived, re-
produced, or otherwise communicated, ei-
ther directly or with the aid of a machine or
device.” If a record company wants to use an
independently owned, copyrighted song, it
must pay the statutory rate and receive a
mechanical license.

The statutory rate sets the maximum me-
chanical royalty the copyright owner can re-
ceive. Thus, while many record companies
negotiate with publishers and copyright
owners for direct licenses, the label can al-
ways get a compulsory license by paying the
statutory rate should these negotiations
break down.

For seven years, the CRT had the respon-
sibility of adjusting, reviewing, and monitor-
ing this rate, which is currently the larger
of 6.6 cents per composition or 1.25 cents per
minute of playing time or a fraction thereof.

Last December, the Copyright Royalty
Tribunal Reform Act of 1993 became effec-
tive, transferring the functions of the CRT
to the Library of Congress and the Copy-
right Office. In January, the Copyright Of-

fice established a new set of proposed rules.
Among the revisions was the dismissal of a
single administrative body and the creation
of a dual system in which the Librarian of
Congress and the Copyright Office are re-
sponsible for doing preliminary work,
including the selection of Copyright Arbitra-
tion Royalty Panels. It is now the responsi-
bility of the CARPs to determine appropri-
ate royalty rates. These rates are subject to

2 Interim
copyright
regulations
include a
significant
change in rate
adjustment
proceedings.

Matthew G.
Rosenberger is an
entertainment attorney
residing in Philadelphia
and founder of The
Artist Advocate, an
organization devoted to
service and support of
entertainers.

review by the Librarian of Congress.

After a public hearing Feb. 1, the Copy-
right Office concluded that all legal issues
related to proceedings pending before the
CRT at the time of its elimination may be
re-submitted to the Copyright Office and,
when appropriate, to the CARPs. In addi-
tion, it was determined that the CRT’s deci-
sions are to be used for guidance and not le-
gal precedence. The Copyright Office also
stated that rate adjustments and distribu-
tions conducted and concluded prior to the
abolition of the CRT would not be re-exam-
ined.

In May, the Copyright Office issued inte-
rim regulations to revise the rules and regu-
lations of the former CRT. These include a
significant change in rate adjustment pro-
ceedings: In the case of phonorecords, rate
adjustment procedures shall commence with
the filing of a petition by an interested party

RADIO AWARD HOLDS SPECIAL MEANING

Besides the thrill of being chosen by Bill-
board and Country Airplay Monitor readers
as major-market country program/opera-
tions manager of the year, receiving the
award in New York had extra significance for
me. My mom and dad met in Manhattan in
the 1950s while my mother was working for
Ed and Pegeen Fitzgerald at WOR radio.

As a boy growing up in San Francisco, 1
was often able to convince my mom to buy
Billboard for me at the newsstand. I loved
reading about radio and the music business
in Billboard's giant pages.

My mother, Gloria, died when I was 14, but
she was with me in the Big Apple the night
of the awards ceremony. Thanks to the read-
ers of Billboard and Country Airplay Moni-
tor for a very special night and honor.

Tony Thomas
Program director
KMPS AM/FM
Seattle

during 1997 and each subsequent 10th calen-
dar year. Under the previous regulations,
the rates were adjusted every two years
through a mathematical formula that used
the Consumer Price Index in its formula-
tion.

In addition, a petition for rate adjustment
must state a “significant interest” in the
matter and must identify the extent to which
that interest is shared by other owners or
users. The parties are then given a 30-day
peviod to reach a settlement. If they are un-
able to do so, the Librarian of Congress will
determine the sufficiency of the petition. If
it is determined to be “significant,” an arbi-
tration proceeding will be initiated and the
dispute will be resolved by a CARP.

The Copyright Act requires that the Li-
brarian of Congress select two arbitrators,
who then select a third to serve as their
chairperson. In May, the Copyright Office
published a list of 107 arbitrators eligible for
CARPs during 1994. These interim regula-
tions give broad discretion to the Librarian
of Congress in determining whether a peti-
tion for rate adjustment supports a “signifi-
cant interest”; selecting two of three arbi-
trators; and reviewing the CARP’s decision
in resolving a dispute. With no definition or
guidance as to what constitutes a “signifi-
cant interest,” and the right to final review
of CARP decisions, the Librarian of Con-
gress has unlimited discretion and can sub-
stitute his or her own determination for that
of the CARPs. It is this discretion that
clouds the answer to the question of who is
in charge.

If the CARPs are created to set the me-
chanical rate and resolve claims amongst the
parties, why does the Librarian of Congress
hold so much power? Will the CARPs cater
their decisions to what they think the Librar-
ian of Congress will do? Perhaps the Librar-
ian of Congress’ review should be limited
simply to procedural or statutory review.

It is likely that this new procedure will be
tested, and that a clear definition as to what
constitutes “significant interest” will develop
with time, but it is still unclear what effect
this new system will have on the mechanical
royalty arbitration process.

LETTERS

LAUDING A ‘BASS PIONEER’

For all the mention of artists such as Tag
Team, 69 Boyz, 95 South, and 12 Gauge in the
Billboard Report on bass music (Billboard,
Sept. 17), there was a significant omission of
an artist who has been dubbed by music crit-
ics as the “father of bass” and the “pioneer
of the bass movement,”—D.J. Magic Mike.

His three RIAA-certified gold albums and
one RIAA-certified platinum album are a
feat that the aforementioned acts have yet to
achieve in their careers. Magic Mike is cred-
ited with recording the first commercial bass
song in 1988, entitled “Boot The Booty.”

As of 1992, Magic Mike was the only artist
in the history of Billboard to chart four al-
bums simultaneously on the magazine's
Heatseekers chart. He is also the only artist
in the world to have four albums on Sound-
Secan’s top 100 rap albums chart: “King Of
Bass—Greatest Hits,” “Bass Is How It
Should Be Done,” “Bass: The Final Fron-
tier,” and “Represent.”

While we are gratified that bass music is
finally receiving the industry respect that it
deserves, we would appreciate it if you could
help us to understand this oversight.

Thomas R. Reich
President/CEO

Cheetah Distribution Group. Inc
Orlando, Fla.

Editor's response: The purpose of the re-
port was not to be u comprehensive docu-
mentation of the origins of bass music, but
to detail the current flood of activity in
bass, including the recent entry into the
genre by major record companies. Bill-
board has reported on D.J. Magic Mike on
many occusions, including mentions in
Terri Rossi’s Rhythm Section (Billbourd,
Jan. 8 1994; June 19, 1993; March 27,
1993); Between The Bullets (March 27,
1993); Popular Uprisings (June 6, 1992;
Muarch 14, 1992); und The Rhythm And The
Blues (Dec. 19, 1992).

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Jackson Veers Toward
Classical On Virgin Set

N BY JIM BESSMAN

NEW YORK—*“Night Music,” Joe
Jackson’s first album in three years,
is an unexpected left turn by a left-of-
center artist who has explored new
wave , jump blues, jazz, salsa, sophis-
ticated pop, and film soundtracks in
the course of a 16-
year career.

Opening with
the first of four in-
terspersed instru-
mental nocturnes,
the disc, due from
Virgin Oct. 4,
slants decidedly
toward classical
music. Aside from
Jackson’s varied keyboard texturing,
the accompaniment is mainly minimal
strings, woodwinds, and brass, with
only one song, “Ever After,” using
drums. That song, and others such as
the dreamy ballad “The Man Who
Wrote Danny Boy” (which features a
guest vocal by Clannad’s Maire Bren-
nan), evoke the lustrous pop sheen of
1982’s “Night And Day” and 1989’s
“Blaze Of Glory.”

“It’s like rock’n’roll grown up,”
says Winston Simone, Jackson’s new
manager. “Finally, a contemporary
rock’n’roll artist has succeeded in
making ‘serious’ music that works as
a cohesive piece, along the lines of
Ellington or Gershwin—without at all
being pretentious.”

However, the album goes far afield
from the artist’s first album for Vir-
gin, 1991’s “Laughter And Lust.” But
Michael Plen, Virgin’s senior VP of
promotion, appears unperturbed.
“Hey! The guy’s always delivered
change-up records,” says Plen, who
has been in Jackson’s camp since both
were stationed at A&M. “Rock, jazz,
big band—this is just another out-
growth of what he does. Except that
now, he’s made a totally introspective
record combining beautiful classical
music with pop-sounding songs like
‘Danny Boy,” ‘Ever After,” and ‘Only
The Future,’” which are almost like
stripped-down Joe Jackson songs.
‘Only The Future’ isn’t that much dif-
ferent than ‘Night And Day’—it’s just
surrounded by these nocturnes.”

Those instrumental interludes,
Plen concedes, may well cause “you’ll
never get it on radio” reactions from
those at the company expecting an-
other Jackson rock album. “But I look
at it as a challenge,” Plen adds,
preparing to target adult contempo-
rary, public radio, college radio, al-
bum alternative, and maybe classical
formats in building “credibility” prior
to hitting adult-leaning top 40 sta-
tions.

To this end, Virgin has prepared a
four-song promotional CD featuring
“The Man Who Wrote Danny Boy,”
“Ever After,” “Only The Future,” and
“Lullaby.” “ ‘Lullaby’ isn’t so radio-
friendly, so we kept the integrity of
the project,” Plen says, adding that
Virgin didn’t “bastardize” any of the
lengthy tracks by editing them for ra-

JACKSON

dio. “Joe wouldn’t let us,” says Plen.
“Besides, there’s no point in laying it
out for radio: If they want to play it,
they'll edit it.”

For his part, Jackson says that af-
ter a period of reflection and compos-
ing two “fairly obscure” film scores
(“Queens Logic” and “Three Of
Hearts”), he has “regained the sense
of making musie just for its own sake,
and taking pleasure in creativity
without thinking about people’s ex-
pectations.”

As an artist, Jackson says, “I can’t
afford to think about what the record
company wants, if people understand
[the album], if it sells ‘X’ number of
copies. I've tried a little too hard to
squeeze things into accessible pop
formats—now I’m just letting the
music take whatever form it wants to
take.”

In conceiving “Night Musie,” Jack-

(Continued on page 83)

Best Of Seger Could Be Right Move

Set Includes Artist’s Own Favorite Tracks

B BY CRAIG ROSEN

LOS ANGELES—In an era when
even some questionable talents are
receiving the star treatment with
boxed sets, one of the most successful
rock artists of the late '70s hasn’t
even had a greatest hits album—until
now. On Oct. 24, Capitol will release
Bob Seger & the Silver Bullet Band’s
“Greatest Hits.”

The 14-song collection ranges from
1972’s “Turn The Page” through
1991’s “Fire Inside.” However, the
“Greatest Hits” title may be a mis-
nomer. Although Seger classics such
as “Night Moves” and “Old Time
Rock & Roll” are featured, the
singer’s two highest-charting sin-
gles—“Shame On The Moon,” which
climbed to No. 2 in 1983, and “Shake-
down,” his only No. 1 single, from
1987—aren’t on the album.

The latter track was featured on
the soundtrack to “Beverly Hills Cop

Publish This Way. Aerosmith announces its worldwide publishing agreement
with EMI Music Publishing—the band's first-ever worldwide publishing deal. The
agreement is an outgrowth of EMI Music’s deal to represent the group’s
multiplatinum Geffen album *‘Get A Grip” outside North America. Shown, from
left, are the band’s business manager, Burt Goldstein; EMI Music Publishing’s
Marty Bandier; band members Steven Tyler, Joe Perry, and Joey Kramer; EMI
Music Publishing Worldwide’s Robert Flax; EMI Music Publishing’s Rick Krim;
band members Brad Whitford and Tom Hamilton; attorney Howard Siegel; and

band manager Tim Collins.

I1.” Says Seger, “It’s really not signa-
ture Bob Seger & the Silver Bullet
Band, and they don’t play on it.”
(Seger became involved in the sound-
track after fellow Michigan native
Glenn Frey bowed out of the project.)

Instead of those hits, Seger and his
longtime manager/co-producer,
“Punch” Andrews, opted for “Turn
The Page’” and “Roll Me Away,”
which “were not really hits per se, but

huge concert songs,” Seger says.

Also included on the album are two
previously unreleased tracks—a cov-
er of Chuck Berry’s “C’est La Vie”
and the original “In Your Time,”
which Seger wrote for his son, Cole.

A four-track sampler from the al-
bum, featuring “Night Moves,” “Old
Time Rock & Roll,” “Against The
Wind,” and “Turn The Page,” went to
album rock, top 40, album alternative,
AQC, and classic rock radio Sept. 19.

“C’est La Vie” was serviced to al-
bum rock, album alternative, and
classic rock Sept. 23.

In his hometown of Detroit, classic
rock WCSX has 67 Seger songs in its
library, “including 10 that are ab-
solutely unique to Detroit,” says MD
Chris Herrmann. The station wel-
comes the release of the hits package
with the two new tracks.

“For a lot of fans, this will be a wel-
come addition,” says Herrmann. “If

(Continued on page 90)

All-Star Concert To Raise
Funds For Blues Heaven

B BY J.R. REYNOLDS

LOS ANGELES—The Blues Heaven
Foundation, a nonprofit organization
established by the late Willie Dixon,
is producing an all-star benefit con-
cert here to raise funds for the reno-
vation of its headquarters, located in
Chicago’s landmark Chess Records
building (Billboard, Dee. 25, 1993).
The “Wang Dang Doodle” concert,
set for Oct. 11 at the House Of Blues,
will feature some 30 acts, including
John Lee Hooker, Branford Marsalis,
Gregg Allman, Bo Diddley, Koko
Taylor, Lonnie Brooks, Sam Moore,

Top Acts Raid Retail In Time For Holidays

Madonna, Estefan, Megadeth Lead Deluge Of Oct. Releases

B BY BRETT ATWOOD

LLOS ANGELES—Kenny G, Madon-
na, Tom Petty, Gloria Estefan, and
Megadeth top the list of heavy hitters
expected to spur sales at retail in Oc-
tober.

Key releases are also due in Octo-
ber from Smashing Pumpkins, Bon
Jovi, the Cranberries, Queensryche,
and Roxette.

Madonna ditches her sexuality-
drenched “Erotica” style for an R&B
flavor on “Bedtime Stories,” due Oct,
25 from Maverick/Sire. Iceland’s
Bjork co-penned the title track with
co-producer Nellee Hooper,

Tom Petty’s “Wildflowers,” due
Oct. 18, marks the veteran rocker’s
debut on Warner Bros. Contributors
to the new album, produced by Rick
Rubin, include Ringo Starr, Beach
Boy Carl Wilson, Michael Kamen,
and several of the Heartbreakers.

Gloria Estefan returns on Epic Oct.
18 with “Hold Me, Thrill Me, Kiss
Me.” The first single, a cover of the
'70s dance hit “Turn The Beat
Around,” is No. 54 on the Hot 100 this
week. The Miami-based singer spent
58 weeks atop the Billboard Latin 50
chart with her last album, the Gram-
my-winning, platinum-certified “Mi
Tierra.”

The Cranberries follow up their
double-platinum debut with “No
Need To Argue,” due Oct. 4 on Island.
The Irish quartet will headline a U.S.
tour beginning in November.

Megadeth unleashes “Youthana-
sia,” its follow-up to the 1992 plat-
inum-seller “Countdown To Extine-
tion,” on Capitol. The metal act’s
latest fright-filled effort will go on
sale at midnight on Halloween.

A crop of new holiday season titles
hits the stores this month. Kenny G
follows up “Breathless,” his sextuple-

platinum 1993 Arista release, with his
first seasonal effort, “Miracles: The
Holiday Album,” due Oct. 25. Another
key release is Natalie Cole’s “Holly
And Ivy,” due Oct. 25 on Elektra.

Other seasonal releases due in Oc-
tober include “Christmas Spirit” by
Donna Summer (Mercury, Oct. 4);
“The Christmas Album Volume II”
by Neil Diamond (Columbia, Oct. 11);
“Snowfall: The Christmas Album” by
Tony Bennett (Columbia, Oct. 11);
“Christmas” by Freddie Jackson (Or-
pheus/RCA, Oct. 11); and “Christmas
Time Is Coming” by Samniy Kershaw
(Mercury, Oct. 4).

“Melrose Place—The Musie,”
which contains musie from the Fox-
TV program, bows Oct. 18 on Giant.
Artists in residence include Annie
Lennox, Paul Westerberg, and
James.

Other pop discs coming this month

(Continued on page 82)

Ruth Brown, Pops Staples, and Mick
Fleetwood. The executive producer
for the show is Bernie Taupin, who is
also a board member of the founda-
tion. Executive musical director is
Don Was. Musical director is John
Porter.

Tickets for the 31/2-hour concert
are $100. Special $250 tickets include
a private cocktail reception with the
artists prior to the show, dinner, and
a post-performance celebration.

The majority of services involved in
producing the concert are being do-
nated—including use of the House Of
Blues venue and staff, hotel accom-
modations, and local travel.

“All of the proceeds from the con-
cert, after the expense of getting
artists to Los Angeles, will go toward
the renovation,” says Dixon’s daugh-
ter, Shirli Dixon, VP/executive direc-
tor and co-founder of the Blues Heav-
en Foundation.

Says Isaac Tigrett, founder of the
House Of Blues, “After meeting with
members of the Blues Heaven Foun-
dation, I agreed that this was an im-
portant way to honor Willie’s wishes
to make the Chess Records building
its headquarters. It was our pleasure
to play a part in helping make his vi-
sion become a reality.”

Dixon says the foundation needs
about $300,000 to complete renova-
tion of the Chess Records building.
She says finding benefactors has been
an uphill battle.

“We expect to raise half the amount
we need from the concert,” says
Dixon. “BMI and MCA have made
pledges of $25,000 and $50,000, re-
spectively. We're still awaiting an-
swers from other companies.”

The House Of Blues was construct-
ed with limited seating, but will be fit-

(Countinued on page 90)
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Hosted by
Vince Gill, Billy Dean,
Faith Hill, Radney Foster,

and Minnesota Fats

September 23 ¢ 7 p.m. » Starwood Ampitheater

Set ro perform are Marty Stuart. Tracy Lawrence, and
John Berry. T. ]. Martell Foundation VIP Tickets to
this show include a reserved Gold Circle seat, food and
beverages for the evening and an opportunity to meet
the arrists. A silent auction ot celebrity memorabilia
will also be held at the Stanwood Veranda. Tickets
available ac all Tickermaster locations or charge

by phone at (615) 737-4849.

September 30 ¢ 7 p.m. » Hard Rock Café

Hosted by BMI, this event gets the weekend officially
undenway. All sponsors, golters. tennis players, celebrities,
and other VIPs are invited. Live auction of selected items.

October 1 ¢ 8 AM. to 6 P.m. » Currey Center

' ‘ This tournament, held ar Vanderbilt University’s
’ Brownlee O. Currev. Jr. Tennis Center, will be

hosted by Radney Foster. A Pro Tennis Exhibition

held from 12 noon to 2 P.M. will feature current

0 u rnd m en 5 Masters Pro Me/ Purcell and tormer Touring Pro

Charlie Owens. For Pro Exhibition and Tournament
information call the Tennis Hotline: (615) 259-2880.

October 2 « 8 aAM. & 1:30 p.m. starts « Hermitage Golf Course

The tournament will be hosted by CMA Awards Show Host
Vince Gill. Players are treated to impressive tee prizes in this star-

studded event. Golf Hotline—call Brad Shirley ar (615) 847-4001

CO

October 3 « 7 p.m.~? » Hermitage Lanes

Billy Dean and Faith Hill co-host the most unique and enjoyable
party in Nashville. Includes bowling, billiards tournament hosted by
Minnesota Fars, silent auction, and more. Held at the state-of-the-art

" 1 Hermitage Lanes, the bowling, video games, billiards, cash bar,
Beneﬁtlng the T’ J' Martell Foundatlon and a wide variety of food are included!
for Leukemia, Cancer, and AIDS Research

: 11; contact Paul Jankowski, Chairman/Nashville,
Funding the Fr.ances Williams Preston Laboratory T o =
at the Vander bllt Cancel' Center Design Services donated by Alec Bartsch, Studio A Design, Nashville

For sponsorship opportunities at any of these events,

RD ENTERTAINMENT
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Word, Epic Build Bridge
To AC For Sandi Patty

B BY DEBORAH EVANS PRICE

NASHVILLE—Word Records and
mainstream distribution partner
Epic Records are thinking long-term
when it comes to the new release by
Christian musie diva Sandi Patty. The
two companies have created a three-
phase marketing plan to promote
Patty in the Christian and main-
stream markets.
“Find It On The
rx- Wings,” the 15th
) 4 album by Patty
1" ! (who recently
) changed her name
€ g back to its original
spelling), is a re-
turn to the upbeat,
inspirational mu-
sic fans have come
to expect from the five-time Grammy
winner. Her previous outing, “Le
Voyage,” was a concept album that
captured the artist in a darker mood.

“Both Epic¢’s goal and our goal is to
get [the new album] entrenched in the
bookstores and in the general mar-
ket, and to take advantage of some
TV appearances | Patty] will be doing
this fall, as well as the Young Messiah
tour,” says Word president Roland
Lundy. The latter tour is an annual
Christmas-season event featuring an
all-star ensemble performing a con-
temporary version of Handel's “Mes-
siah.”

“We're trying to set up [the album]
and have it positioned really well in
stores, so we can take advantage of
the Christmas selling season,” says
Lundy.

The plan also calls for a **second
wave of marketing next spring,” when
Patty goes out on tour with Mark
Lowry and 4 Him. “I firmly believe
that Epic is going to really make a
strong push at AC radio with one or
two of the songs on the record,” says
Lundy. “And if they do that, then ob-
viously that will be a boost to our mar-
keting and a boost for the tour. That
will be the second phase, and then the
third phase will just continue as the

PATTY

tour comes back in the fall.

“Basically, what we tried to do is,
with Epie, make sure that we're not
putting all our marketing eggs in the
fall basket.”

Word plans to acquaint Christian
radio with the musie prior to the al-
bum’s Oct. 20 release. The effort be-
gins in early October in Indianapolis
(near Patty’s Anderson, Ind., home).
“We're going to bring into Indianapo-
lis some key radio people to sit down
and talk with her, listen to the musie,
and just talk about the direction,”
Lundy says. “We may be doing more
than one of those . . . putting her face
to face with some of the people who

(Continued on page 83)

California, Here They Come. NARAS president Michael Greene, center,
announces that the 37th annual Grammy Awards will be held March 1 at Los
Angeles’ Shrine Auditorium. With him are MCA Records president Richard
Palmese, left, co-chairman of the Los Angeles Host Committee, and Los Angeles
mayor Richard Riordan.

MTV Reorganization Stresses More Music
MecGrath’s Changes Start With Realignment Of Execs

B BY DEBORAH RUSSELL

LOS ANGELES—MTV: Music Tele-
vision is undergoing a major corpo-
rate realignment under president
Judy MeGrath, who says she is eager
to refute “the perception that we're
not paying attention to music and that
music is not important to us.”

MeGrath assumed sole presidency
of MTV in July, when co-president
Sara Levinson exited the network
(Billboard, July 23).

Since that time, McGrath says, she
has been looking at ways to reorga-
nize MTV in order to “grow music” on
the network and meet the labels’ in-
creasing demands for more air time
for musie videos.

“I want to broaden the emphasis on
music and inerease our resources to
give music a bigger and better place
on MTV,” McGrath says. “The labels
are looking for a proeess of getting
ideas, programs, and videos on MTV
that is very clear to them, and I hope
[these changes] will accomplish some
of that.”

The changes, to date, include a

BPI COMMUNICATIONS. Airplay Moni-
tor appoints I’. Robert Massey ac-
count manager in Los Angeles and
Jack Fulmer account manager in
New York. They were, respectively,
national director of advertising at
The Rap Sheet and account represen-
tative at KROQ Los Angeles.

RECORO COMPANIES. Marc Meyer is
appointed senior VP of strategic
planning and business development
for PolyGram International in Lon-
don. He was president/C0OQ of
SYMAH, a company specializing in
technologies for cable and satellite
media.

David Black is promoted to senior
VP of finance, administration, and op-
erations for Sony Music Entertain-
ment U.K. in London. He was manag-
ing director of Sony Music
operations,

Michael Schwerdtman is promot-
ed to VP of finance for Sony Music in

-
MASSEY

FULMER

New York. He was VP/controller.

Ray Gmeiner is named VP of rock
promotion for Zoo Entertainment in
Los Angeles. He was owner of Ace
Promotion and Marketing Inc.

Danny Ostrow is named VP of pro-
motion for American Recordings in
Los Angeles. He was director of na-
tional promotion for PLG/Island in
New York.

I’atricia Bock is promoted to di-
rector of singles promotion for Epic
Records in Los Angeles. She was lo-
cal promotion manager.

Nancy Taylor is promoted to di-

EXECUTIVE

number of executive realignments.
More changes are expected in the
near future, says McGrath.

Key among the changes is the pro-
motion of Doug Herzog to executive
VP, production and programming.
Herzog oversees the overall produc-
tion and series development at the
music video network, and will be re-
sponsible for the development of in-
ternational programming to be creat-
ed and broadecast by MTV’s global
affiliates.

Herzog most recently was MTV’s
senior VP, programming. He contin-
ues to helm MTV Productions. As
president of that division, he is devel-
oping the film “Joe’s Apartment” and
the TV program “The Jon Stewart
Show,” which is a co-production with
Paramount Television.

John Cannelli, named to the new
position of senior VP, music program
development, now reports to Herzog.
Cannelli will work with the musie and
development departments at the net-
work to increase and redefine the mu-
sic programs on MTV, says MeGrath.
She projects a 1995 programming

MEYER

GMEINER

rector of business and legal affairs at
MCA Records in Los Angeles. She
was associate director of business and
legal affairs.

L.ou Robinson is appointed direc-
tor of video promotion for the RCA
Records Label in New York. He was
director of video and album rock pro-
motion for Chaos Recordings.

Gary Fisher is promoted to di-
rector of video promotion for Co-
lumbia Records in New York. He
was associate director of video pro-
motion,

Herky Williams is named direc-

TURNTABLE

slate laced with quarterly music spe-
cials, more series, and more special
events.

Cannelli’s charter is to create new
music franchises that showease the
music and artists or MTV, with the
goal of generating aucillary business
opportunities for the company. In his
new role, Cannelli will continue to at-
tend music and acquisition meetings
for MTV, and is equal in rank to Andy
Schuon, senior VP, musie and pro-
gramming.

Schuon now oversees the reorga-
nized musie programming and talent
relations departments. Cannelli’s for-
mer position as VP of talent and artist
relations will not be filled, but addi-
tional appeintments and new hirings
in the programming and talent de-
partments are expected, MeGrath
says.

“We're trying to formalize the mil-
lions of way's that we interact with the
industry,” she says.

In other news, MeGrath announced
that Van Toffler is now senior VP,
program enterprises and business de-

(Contirened on page 85)

Snap Snaps Back
With New Single,
Singer & Label

M BY ELLIE WEINERT

MUNICH—Four weeks into the life
of Snap’s single “Welcome To Tomor-
row,” the song looks likely to become
a huge hit across Europe, following in
the footsteps of the group’s other con-
tinent-conquering singles, “Rhythm
Is A Dancer” and “The Power.”

Interest in “Welcome To Tomorrow”
is being spurred by a groundbreaking
video on heavy rotation on German mu-
sic channel Viva and MTV Europe.

Snap, driven by producers by
Michael Muenzing and Luca Anzilotti,
is one of Germany’s most successful in-
ternational acts. In past incarnations,
Muenzing and Anzilotti recorded under
the pseudonyms Benito Benites and
John “Virgo” Garrett I11.

“Welcome To Tomorrow” features
the smooth vocals of black female
singer Summer, sailing over a trance
beat reflective of Europe’s under-
ground club scene. It is the produection
team’s first release since splitting from
the Logic label in fall 1993. The two had
founded the label with Matthias Marti-
sohn.

Snap’s third album, titled after the
single, will hit stores throughout Eu-
rope on Friday (30), with a U.S. release
date still pending. The album comes out
on Ariola in Germany, Switzerland, and
Austria, and on Arista in the U.K. and
other territories.

“Snap was always construed as a
project presenting various lead singers,
such as Turbo B., Jackie Hairis, Penny
Ford, Thea Austin, and Niki Harris,
who, for the past four years, all gave
Snap their own individual quality,” says
Muenzing. “We were looking for a new
voice for this project when Penny Ford
introduced us to Summer, and we im-
mediately knew we didn’t have to look
any further.”

Summer, née Paula Brown in Wash-
ington, D.C., started as a dancer. At age
13, she won a scholarship to the New
York School of Ballet and later joined
the Alvin Ailey American Dance Com-

(Continued on page 82)

OSTROW

SILVERSTEIN

tor of A&R for Patriot Records in
Nashville. He was director of A&R
and artist relations for Liberty.

Priority Records in Los Angeles
appoints Ian Simpson chief finan-
cial officer and Jasmine Vega di-
rector of publicity. They were, re-
spectively, VP of finance at the EMI
Records Group and head of public
relations firm JPR.

Stin Fox is appointed director of
marketing and sales, general mar-
ketplace, for Benson Musie Group
in Nashville. He was national ac-
count sales representative at

RINEHIMER
Cema Distribution.

RELATEO FIELOS. Karin Silverstein
is named VP of talent and creative
development for VH-1 in New York.
She was executive in charge of tal-
ent for “Late Show With David Let-
terman.”

Camelot Music in North Canton,
Ohio, appoints Chuck Rinehimer
VP of stores and Bill Scott VP of
distribution. They were, respective-
ly, VP of sales operations for Sum-
mit Corp. and divisional VP of dis-
tribution at Lord & Taylor.
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JENNTEE R

The incomparable Jennifer Holliday redefines

’ O 1 l i d ay Gospel music with

her new album — On and On.

Featuring original songs from:
Twinkie Clark

: Wx P : : Edwin Hawkins
-1 (( ‘ 3 i ' Walter Hawkins

Richard Smallwood

’ : p 14
-~ . : A4 _ Diane Warren
v, . . Plus Special
7
/, | 7 Guest
4 \ : 0O’Landa
A 2 Draper

-
o

and The
Associates
Choir-.

9113
Produced by Jennifer Holliday

INntfersound”

11810 Wills Road e PO. Box 1724 e Roswell. Georgia 30077 o (404) 664-9262 o Fax (404) 664-7316 Available on CD and Cassetle.
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Box Retraces Wax Trax!’s Bumpy Road
Indie Label Rebounding From 1992 Bankruptcy

B BY BRETT ATWOOD

LOS ANGELES—Wax Trax!, the
U.S. label that put industrial dance
music on the map in the '80s, is ready-

Shown, from left, are Wax Trax!
Records co-founders Dannie Flesher
and Jim Nash.

ing a comprehensive retrospective
boxed set that details the genre’s
rocky rise, fall, and rebirth. The three-
disc collection is due Nov. 8 in partner-
ship with TVT.

The elaborate compilation, simply

titled “Black Box,” covers the era
from the eclectic label’s origins in 1980
to its near demise in 1992. Included
are highlights from those 13 years,
during which the label launched the
careers of Ministry, the KLF, and My
Life With The Thrill Kill Kult.

The collection, which is wrapped in
a black net mesh, is housed in a steel
box and contains a poster, a 76-page
booklet, two coasters, a sew-on patch,
and a string of loose cassette tape.

The limited-edition set, which will
retail for $69.99, is geared to followers
of the bleak, brutal beats that charac-
terize most Wax Trax! acts. Only
10,000 copies will be made available.

“It will definitely sell well here—
even at that price,” says Ginny Simp-
son, manager of the Sacramento, Ca-
lif., alternative-intensive retail store
the Beat. “There is significant con-
sumer awareness of the Wax Trax! la-
bel. Both Ministry and KMFDM have
large followings at our store.”

A scaled-down compilation, retail-
ing at $45.49, will hit stores Dec. 1.

Wax Trax! was founded by label

Warwick Going Brazilian
For New Sound And Home

B BY DAVID NATHAN

LOS ANGELES—With her 13th al-
bum for Arista Records, Dionne War-
wick is charting new creative terri-
tory. ‘““Aquarela Do Brasil.,” a
collection of Brazi-
lian songs, puts the
entertainer in a
fresh musical set-
ting. Warwick, who
sings in  both
English and Portu-
guese on the al-
bum, served as ex-
ecutive producer
for the project. the
first time she’s performed such duties
since 1968’s “Soulful” LP.

Due Nov. 8, the album features a
five-song Antonio Carlos Jobim med-
ley, other familiar Brazilian tunes
such as “Caravan” and “Brazil,” and
tunes by Burt Bacharach and .John
Bettis, and Brenda Russell.

In a first, Warwick wrote English
lyries for four of the album’s 12 tracks.
The album (whose title means “Water-
colors Of Brazil”) also includes duets
with Dori Caymmi (“Flower Of

WARWICK

Bahia”), Chico Buarque (“Piano Na
Manquiera”), and Eliana Estevao, a
Warwick protege who sings on “Heart
Of Brazil,” a tune that addresses envi-
ronmental issues of particular concern
in Brazil.

Warwick, who plans to move to Bra-
zil later this year, worked on the al-
bum with producer Teo Lima, record-
ing all rhythm tracks and lead vocals
at three studios in Rio de Janeiro.
Horns, strings, and some background
vocals were added in Los Angeles.

“Qutside of Europe, Brazil was one
of the first places I visited in the early
part of my career,” Warwick says.
“Since 1966, I've performed there
many times, and I've been having a
mutual love affair with Brazilian audi-
ences. The idea for doing an album of
Brazilian music has always been in the
back of my head, but it really started
to crystallize about five years ago
when all the Brazilian artists I know
started nudging me to do it.”

Working with a cadre of top-flight
Brazilian musicians, including mem-
bers of the group Batacoto, Ivan Lins,
Edu Lobo, and Caymmi, Warwick con-

(Continued on page 24)

[ SHURE'

The microphones
the professionals
stand behind.

THE SOUND ®
OF THE PROFESSIONALS
...WORLDWIDE

Ed Kowalczyk
of Live

president/co-owner Jim Nash in 1980
with silent partner Dannie Flesher.
The duo had opened a record store by
the same name in Denver in 1973, be-
fore ultimately settling in Chicago.
To promote the release, endcap dis-
plays will be set up in national and re-
gional retail outlets, including Tower
Records, Best Buy, Newbury Comics,
Harmony House, Streetside, Title
Wave, HMV, and Virgin Megastores.
In addition, consumers will receive
a coupon for a $2 discount on the set
when they buy any Wax Trax!/TVT
CD or cassette by an artist featured
on the compilation. Participating re-
tail chains include Camelot, Music-
land, Blockbuster Music, Wherehouse
Entertainment, and Trans World.
It was TVT, the label on which Nine
Inch Nails got its start, that came to
(Continued on page 16)

Steppin’ Out. Tony Bennett, center, shows off the plaque presented to him
following his Aug. 20 show at the Cape Cod Melody Tent. Bennett's show was
the fastest sellout in the venue’s 45-year history. Flanking him are the Melody
Tent's GM, Vincent Longo, left, and facility manager Tony Raine.

GOIN’ TO A GO-GO: On Oct. 18, L.R.S. will release “Re-
turn To The Valley Of The Go-Go’s,”a 36-track collection
featuring past hits, previously unreleased cuts, B sides,
and three new tracks by the princesses of punk pop. The
release will be followed by a fall mini-tour, which may lead
to a spring tour and a future album by the group.

“We had so much fun in the studio,” says lead singer Be-
linda Carlisle. “We've always said ‘never again’ after ev-
ery time we’ve gotten together, but there’s no question
there’s a chemistry there. [This
time] we had a blast, and we really

Go-Go’s Return In Peak Form On ‘Valley’;
King Crimson Re-Throned After 10 Years

sensitive to the plight of women, but they’ve said, ‘Are you
sure you want to say this?’ ”

The band, which also includes Charlotte Caffey and
Gina Schock, will play dates in November in Los Angeles,
Las Vegas, New York, and San Francisco in support of the
new release. Following the mini-tour, the group will decide
whether to recorda new material or pursue a lengthier tour
next spring following the birth of Caffey’s baby.

In the meantime, the band members are enjoying mak-
ing music together again. “I think
everyone’s changed a lot—for the

thought we should do a record to-
gether. It's possible to do that and
still have our solo careers.”

The quintet got involved in the
planning of the collection after
Kathy Valentine heard L.R.S. was
putting the release together. “I im-
mediately said [to the band] we

.

better,” says Valentine. “I really en-
joyed working with the girls this
time. A lot of the camaraderie was
there, the humor, the bond was
there ... When we tested the waters
again in 1990 and did a small tour.
that was a real good experience for

should be involved, and secondly,
‘What do you guys think about doing
some new stuff?” And that set the
wheels in motion.”

Out of a half-dozen new songs written by various band
members, the Go-Go’s picked three new tracks: “The
Whole World Lost Its Head,” “Good Girl,” and “Beautiful,”
to go on “Return.”

“The Whole World Lost Its Head” is a spunky spitfire
of a single about the zaniness going on around us, as cap-
tured in the tabloids. Written tongue-in-cheek by Jane
Wiedlin and Valentine, the song talks about the Pope be-
ing on LSD and about tomatoes with 500 heads.

“Kathy and Jane said, ‘You should have heard the stuff
we left out,” ” says Carlisle. “It’s not supposed to be taken
literally. My concern was about the ‘Pope’s on LSD’ line.
I said, ‘Are you sure you want me to sing it? Maybe we
should change it to cops.’ And they said, ‘Just sing it.’ I
hope people are intelligent enough to realize it’s funny and
not to be taken seriously.”

Another new album track that should be taken seriously
is “Good Girl,” about a female who just wants “everyone
to love me.” The touching song essays the pressures put
on girls these days to be perfect in every way. “It's our
feminist song for the '90s. Jane wrote the lyrics for that
song. She sent me the lyrics, and I freaked out.” says Car-
lisle, who now lives full time in the south of France. “It
brought back a lot of memories of situations. Being a
woman in the '90s isn’t easy.”

“One thing I've noticed when I've played the song for
people is that women get it, but men seem to take offense
at it,” says Valentine. “Maybe theyre reacting to being

by Melinda Newman

me. I appreciated things a lot more
than I may have at the height of our
success. Now it’s just another pro-
gression. It doesn’t feel like there’s
any pressure. The whole idea is, if we come up with some-
thing good, we’ll do it. If it’s just kind of so-so, we won't.”

CRIMSON GLORY: King Crimson is rehearsing for its
first tour in 10 years with core members Robert Fripp
(guitar), Adrian Belew (guitar/vocals), Tony Levin (bass/
stick/vocals), and Bill Bruford (percussion). The group
will play 16 shows in Buenos Aires, Sept. 28-Oct. 16, before
entering Real World Studios in Bath, England, to record
its new album. The release, already titled “Thrak,” is
slated to come out in March 1995 on Virgin Records. An
already-completed mini-CD called “Vrooom” will be re-
leased Oct. 15 on Fripp’s own Discipline (GM) Records.
The limited-edition collection will be available at retail, but
mainly will be targeted to King Crimson’s fan club.
Rounding out the band are Pat Mastellotto on percus-
sion, who is best known for his work with XTC and Mr.
Mister, and stick bass player/vocalist Trey Gunn, who has
a solo album out domestically on Discipline (GM). Interest-
ingly, Gunn’s album is on Pinnacle/Virgin in Europe.

THIS AND THAT: After a protracted selection process,
Arista chanteuse Toni Braxton has signed with Stiefel/
Phillips Entertainment for management ... Mercury
group Cinderella is conducting auditions via CompuServe
for a new drummer. Applicants can apply by uploading
WAV files demonstrating their playing abilities on Compu-
Serve’s recording industry forum. Do you think this is how
Charlie Watts got the gig with the Stones? Sheesh.
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BOX RETRACES WAX TRAX!'S BUMPY ROAD

(Continued from page 1})

the floundering label’s rescue at the
11th hour. Wax Trax!, though financed
and marketed through TVT, remains
a separate entity. Wax Trax! main-
tains creative control of its roster,
says Nash.

In the fall of 1992, Wax Trax! filed
for Chapter 11 bankruptey, following
a rapid and rocky decline spawned by
excessive spending and several ill-ad-
vised business decisions.

“I'm a music fan, not a business-
man,” says Nash. “In the year before
we filed bankruptey, we made some
bad decisions. [The Italian industrial
group] Pankow wanted a five-color in-
ner sleeve on its vinyl release—even
though vinyl was dying. We released
a CDV of Front 242’s ‘Headhunter.’
That wasn’t exactly a popular format.”

However, it was that same disre-
gard for convention that helped break
the elusive industrialist disco act

Front 242.

“Who else would bring a Belgian
band to America to tour on the
strength of one 3,000-copy-selling sin-
gle?” says Nash of 242’s early days.

The label successfully emerged
from Chapter 11 in January of this
year.

“I think Wax Trax! is very much
Jim and Danny’s vision,” says TVT
president Steve Gottlieb. “They just
release the music they love, and it hap-
pens to appeal to others.

“Wax Trax! is part of a long tradi-
tion of independent labels that have
single-handedly changed and nudged
the evolution of music. Few labels are
able to establish themselves in music
history with a specific genre of music.
Wax Trax! has successfully done that,
though the industrial label that is
placed on the music is something that
the crities do.”

GrubbcEllis
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A single-disc collection of more re-
cent music on Wax Trax!/TVT, titled
“After Burn,” will come out Oct. 18.

“We really grew fast in the mid- to
late '80s,” says Nash. “We went from
a staff of three in 1984 to 20 in 1986.
Our failure was just bad business
management. I'm not a spreadsheet
kind of guy. I think that our financial
failures have defined the Wax Trax!
sound as much as our biggest sellers.”

FRONT 242 LEFT OFF

Though Front 242 produced the la-
bel’s largest-selling album, 1988's
“Front By Front,” the group was left
off the compilation when its overseas
label, Play It Again, Sam!, refused to
license its songs for use in the retro-
spective.

“I guess the label is still upset about
the fact that we went bankrupt,” says
Nash. “Some people can accept it, and
some cannot. The label won't even re-
turn our calls. It’s unfortunate.”

“Cold Life,” the debut track by
Ministry, on which Al Jourgensen
sings in a well-polished British accent,
is also conspicuously left off the collec-
tion.

“Al hated that record and didn't
want it on here,” says Nash. “That’s
fine with me. I respect Al, so I'll re-
spect his wishes.”

Nine Inch Nails front man Reznor
leads off disc one with 1000 Homo DJ’s
track “Supernaut.” Reznor’s version
has never been released before,
though bootlegs have been rampant
for several years. A different version,
fronted by Ministry’s Jourgensen, was
previously available commercially.

A two-cassette Wax Trax!/TVT
video compilation will hit the streets
before the end of the year. Among the
34 videos featured is the controversial
AIDS-themed Coil video, “Tainted
Love.” That video, which contains
stark and disturbing visuals portray-
ing a man’s decay from the disease, is
now on permanent display at the Mu-
seum of Modern Art.

“It was one of the first videos to
deal with death and AIDS,” says
Nash. “No one wants to see videos
with people in body bags.”

As Wax Trax! closes the door on its
past, it will focus on expanding the
boundaries of alternative pop.

“I feel we are a tad more mature
now,” says Nash. “There is an emerg-
ing pop sensibility, like on the new
Chris Connelly [material]. Both the
artists and the mainstream tastes are
moving toward a common middle
ground.”
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C’right Owners Have Write
0f Way On Info Highway

NEEDED: A SUPER INFOMER-
CIAL: The news pages of this week’s
Billboard offer the details, so Words
& Music has but a philosophical note
to make on the well-organized 39th
Congress of CISAC, the global rights
forum that met in Washington Sept.
19-22: As portrayed by some panel-
ists—both within the ranks of the
global music industry and interested
parties on its periphery—the copy-
right ownership of songs somehow
loses its validity or, at best, becomes
hazy, somewhere between the point
of its creation

release of Eddie Cantor’s 1952 Car- |
negie Hall concert, for which Siegel
played piano.

As for Siegel in his own “write,” his
contributions to “New Faces Of
1952" played a key role in making
that review the classie that it is. They
include “Love Is A Simple Thing,”
“Monotonous,” “Penny Candy,” and
the revue’s running theme, “He
Takes Me Off His Income Tax.” Bag-
ley says Siegel has a role in seven
songs on his upcoming salute to Ver-
non Duke, Bagley’s third volume fea- |
turing Duke’s

and its deliv-
ery by digital
bits to new
consumer
hardware.
Many panel- (i
ists  believe

SE

&a

Words z:Music

theater works.

On one of

them, he is |
overdubbed
three times;
2% the song is
Duke and Ira

that the pur-
ported ability
of these new
devices to transform that original
work into something reflective of the
personal tastes of that system’s pa-
tron or consumer contains some ele-
ment of authorship beyond the origi-
nal creators! Luckily, several
industry members put the lie to this.
And to place part of the problem on
the lap of the music community itself,
Rep. Barney Frank (D-Mass.) told
the CISAC gathering that the con-
sumer understands well his invest-
ment in hardware but is in the dark
on the proprietary nature of a copy-
righted song, a condition that pre-
vents speedier passage of copyright-
protection legislation for the informa-
tion superhighway. He strongly advo-
cates an industry-sponsored cam-
paign to make the consumer
understand that copyright owners
are entitled to payment for their la-
bors. In fact, the music industry may
need a refresher course!

THANKS, ARTHUR: Arthur Sie-
gel, a songwriter in his own right and
an archaeologist of sorts in finding
and performing rare songs by the
Broadway masters, is gone, but his
delightful recordings linger on, as do
his own contributions to the pop song
heritage. His appearances on Ben
Bagley’s Painted Smiles Records’
songwriter tributes and on dozens of
private recordings taped by Siegel
made such rarities accessible to Bag-
ley and others in the first place,
including this writer. This warm man,
who died Sept. 13 (see Lifelines, page
67) easily made up in irrepressible
vocal charm what he lacked in a pol-
ished voice. Of Siegel’s many vocal
appearances in 37 albums in the Bag-
ley series, none is more reflective of
his grasp of a song than the one on
the Painted Smiles tribute to
Rodgers & Hart, the third of five vol-
umes in the series. With actress
Lynn Redgrave, Siegel does a tour
de force performance of “The Letter
Song,” a wonderful number dropped
from the movie musical “Love Me To-
night.” Siegel’s talents are also on
display in an album from Brian
Gari’s Original Cast Records—the

by Irv Lichtman

Gershwin’s
“Maharanee,”
which  was
introduced by Josephine Baker in
“The Ziegfeld Follies Of 1936.” For
some of Siegel's worthy rarities, try
out the Gari-produced “Arthur Siegel
Sings Arthur Siegel” on Original
Cast Records. Of Siegel, Bagley says,
“He was so kind, he was never alone.”

AUSSIE DISTRIB Bows Pub: A
leading indie-label distributor in Aus-
tralia, Larrikin Entertainment, has
introduced a publishing unit, Rosella
Music. Peter Jansson, previously
managing director of Jannssongs and
manager of A&R for EMI Music in |
Australia, has been named head of
the division. Managing director War-
ren Fahey says, “As Larrikin works
with so many Australian artists, it
makes sense for us to develop an in-
house [publishing] roster that will en-
able us to provide a more extensive
service to our artists.” Now in its |
20th year, Larrikin Entertainment
incorporates Larrikin Records and
Distribution and Avant-Garde Music.
It represents more than 120 labels in
Australia, from classical to jazz,
world music to opera. |

INSPIRED BY BEING THERE:
Composer Maurice Jarre was among
the crowds that greeted Gen. Charles
de Gaulle when he walked down the
Champs Elysée on the day after Pa-
ris’ liberation from Nazi tyranny.
Fifty years later, the three-time
Oscar winner was scheduled to pres-
ent his composition “Liberation” at a
special ceremony in Paris on Sept. 22,
when he was also to receive the rank
of Officer of the National Order of
Republic by French President Fran-
cois Mitterand. Jarre has given the
French government rights to the 15-
minute composition.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Guns N’ Roses, “Anthology.”

2. Soundgarden, “Superunknown.”
3. Sepultura, “Arise.”

4. Sepultura, “Chaos A.D.”

5. Bonnie Raitt, “Longing In Their
Hearts.”
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“When You Walk In
The Room "™ has already
charted on Billboard’s
lot 100 three times, but

Pam Tillis® country

version of this

Jackie DeShannon
composition is the most
successful cover yel. It
is bulleted this week at

No. 14 on Billhoard’s
Hot Country Singles &

Tracks charl.

DeShannon and the
Searchers reached No.
99 and No. 35 on the pop

chart, respectively,
with their versions in

1961, and Paul
Carrack’s cover reached

No. 90 in July 1988.
But it was yel another

take on the song that

hooked Tillis.

By Carrie Borzillo

PUBLISHIN
WHEN YOU WALK IN THE ROOM
Published by EMI/Unart
Catalog Inc. (BMI)

Pam Tillis says she was familiar with
the Karla Bonoff version of “When
You Walk In The Room” but had no
idea that Jackie De-

Shannon wrote the

song until her pro-

ducer brought her a

copy. “I was surprised < |

to hear that she wrote

it when I got the origi- ;
nal. On a certain level,
the song is a ditty. but

TILLIS

there’'s something
about it that’s more
than that. It’s undeniably cool. If | had
to compatre this record to something, it
would be some of my old Rosanne
Cash records—a real cool hybrid of
pop and country.

“l don’t do many covers, but there’s
something indefinable about this song.
It has a great feel [and] moved a lot of
people to want to sing it. [DeShannon]
was unusual to me. She and Dusty
Springfield were atypical of that era.
They were white women who had soul
and a little bit of a ragged edge about
them, they weren’t squeaky clean, and
they had attitude.”

.4

Frusciante Steps Out With American Set

W BY CHRIS MORRIS

LOS ANGELES—Add to the annals of
unusual, individualistic solo albums
American Recordings’ self-titled solo
debut by ex-Red Hot Chili Peppers
guitarist John Frusciante. It will fit
right in with the disquieting solo set
“Oar” by Moby Grape guitarist Alex-
ander Spence, some of Boston bizarro
Michael Hurley’s best, and the col-
lected works of Texas original Daniel
Johnston.

The record, due Nov. 8, is a nearly
indescribable, 28-track opus that fea-
tures Frusciante singing and accompa-
nying himself on electric and acoustic
guitars, often over a bed of reversed
and hand-manipulated tapes.

The musician apparently is uncon-
cerned that Chili Peppers fans—who
are familiar with his funk-laden work
on “Mother’s Milk” and the group’s
multiplatinum “Blood Sugar Sex Ma-
gik"—might be daunted by the new al-
bum’s elusive experimentalism.

“If they have any imagination, if
their heads are capable of tripping out,
they’ll get it,” Frusciante says.

Much of “John Frusciante” was com-
posed while the Chili Peppers were re-
cording “Blood Sugar” in L.A. nearly
three years ago. It was recorded over
a period of a couple of years on a home
four-track machine, prior to and follow-
ing Frusciante’s departure from the
Chili Peppers in mid-1992.

With the exception of a couple of

unnamed weomen who offer vocal sup-
port, the only other performer on the
album is actor River Phoenix, who died
of a drug overdose last October. Phoe-
nix is heard (in one case on a reversed
tape) on the songs “Bought Her Soul”
and “Soul Re-
moval.”

“l don’t have
anybody to play
with  anymore,”
Frusciante says in
reference to Phoe-
nix.

Typical of the ec-
centricity of the
project, nearly half
of the tracks on “.John Frusciante” are
untitled. Frusciante says at first he
didn’t even want to put his name on the
album: ~1 wanted to create some freak-
out guy from the '60s, who I would play
as a character.”

He adds that larger plans for the
music on the album are possible. “I
hired a guy to write it out for string
quartet. The whole second half of it was
written for string quartet.”

Considering that a record as uncon-
ventional as Frusciante's affords few
possibilities forr commercial radio, and
that American at this point is not con-
templating a video for the project, the
label will seek to engage old fans and
develop a groundswell of interest
among hip consumers.

American’s national sales manager
Dave Garbarino says, “We want to go

-
—

FRUSCIANTE

to his fan base who know him as a good
guitar player, who know that he plaved
with the Red Hot Chili Peppers, and
mobilize that. There’s going to be a lot
of press and in-store play, and the
avant-garde retail people are really ex-
cited about this record.”

Danny Ornelas, who leads American
Recordings’ alternative retail-market-
ing efforts, is getting involved in the
project on the ground floor.

Ornelas says, “We're really utilizing
[independent] stores for the John
Frusciante record, because it's going
to take a lot of word of mouth from
those stores. So I've been talking to
those stores a lot about this record. I'm
going to get them some advances, and
get them to start talking about the rec-
ord ... Then people can decide for
themselves if they like it or not.”

Initial reaction to informal spins of
the record has been dramatic, says
Ornelas, who notes that record store
personnel say, “Oh my God, this is in-
sane.” Adds Ornelas, “They fireak out
about it, and it’s not a bad freak-out. It
really hits 'em, it really shocks em, and
it makes ’em talk about it.”

Ornelas admits that major chains
might be standoffish about the album.
“As far as in-store play, they can’t
really play stuff that has the kind of
language that’s on this record.”

He concedes that expecting in-store
play for a song titled “Your Pussy's
Glued To A Building” is “kinda pushing
it for a Musicland.”
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MORE LABELS DANCE TO BEAT OF EURO-ASIAN BHANGRA DRUM

(Continued from puge 1)

nual harvest, features a variety of
rhythms that often lead dancers into
a joyous, dervish-like frenzy. Tradi-
tionally, Punjabi warriors, would dis-
play their strength by singing non-
stop for hours.

The pure-folk genre changed in
the U.K. in the mid-1970s. Groups
there introduced electronic instru-
ments like the synthesizer, even
though the music itself had not yet
absorbed much of a Western influ-
ence. The growing number of Asian-
Indian weddings in Britain provided
a luerative party circuit for bhangra
bands, some of them enjoying star
status within their own communities.

When Multitone Records manag-
ing director Pran Gohil returned to
the U.K. in the late ’70s, after his
stint as head of Phonogram’s inter-
national division for the Far East in
Holland, he witnessed dramatic
changes in the Asian-Indian music
community. “It was not the same
country anymore,” he says. “Asians
were becoming more influenced by
the U.K. environment, and it was my
belief that the music made by sec-
ond-generation Anglo-Asians would
be different.”

In 1979, Gohil launched Multitone
Records, now considered one of the
leading record companies involved in
Asian-Indian music. The company
formed a partnership last year with
BMG U.K.,, and this spring opened
its first office in the U.S.

Gohil estimates that Multitone
controls some 80% of the U.K. bhan-
gra market, and its roster includes
key acts such as XLLNC, Safri Boyz,
Alaap, and D.C.S,, as well as artists
Sasha, Amar, and Bindu.

Bindu and XLLNC made their U.S.
debut headlining a show of Asian-
Indian music in New York’s Central
Park on Aug. 7, part of the Summer-
Stage concert series.

Multitone’s first act was Alaap,
signed 15 years ago. “The band’s still
with us,” says Gohil. “They’re still
the No. 1 bhangra act in the world
and have released 13 albums to date.
Their debut album, ‘Teri Chuni de Si-
tare’ [which loosely translates as
‘Shiney Diamonds Of The Shawl’],
was an initial disaster and sold only
a few copies.

“It has since become an evergreen
seller, and was an important first
step. It set the trend and was differ-
ent from anything that came from
India. Vocalist Channi Singh was
raised here in the U.K. and had
Engish friends, so Western influ-
ences were already beginning to
creep into the music.”

Alaap’s debut album has sold an
estimated 40,000 copies to date
worldwide, according to Multitone.

But since the group’s pioneering
start, bhangra has gone through rad-
ical changes, Raised on a mixed mu-
sical diet of Asian and Western pop/
dance sounds, many of today’s young
Anglo-Asian acts are fusing tradi-
tional Indian dhol drum-driven bhan-
gra rhythms with reggae, ragga (or
dancehall), techno, house, or pop. In
the late '80s, bhangra was fused with
house (heard in mixes of M/A/R/R/S’
“Pump Up The Volume™), spear-
heading a bhangra-house scene in
clubs in London, Birmingham,
Manchester, and New York.

A recent example is Apache Indian

with his 1993 breakthrough album
“No Reservations” on Island Rec-
ords (Billboard, Feb. 20, 1993). In a
similar vein, the Sahotas will release
their as-yet-untitled debut album on
I.R.S. Records in the U.S. and U.K.
in mid-September, switching from
Punjabi to English lyrics with an eye
toward crossover success.

“It was inevitable that it would all
spill out,” says Gohil. “As the bhan-
gra scene evolved, multi-ethnic
groups emerged. Songs are often
sung in English, so it’s not something
that’s been taken from India. The
musical outlook of first-generation

" »

The music can’t be too alien for
Western ears, but it's vital to keep
the bhangra elements, including
some Indian melodies. I don’t want
anything taken away from pure
bhangra; I want something added to
it. I always want people to know that
this girl is Asian.”

What prompts a major record
company to get actively involved in
what Multitone director .Jitesh Gohil
admits is a whole new musical cul-
ture that will take time to develop?
For Multitone’s partner, BMG U.K.,
it came down to two issues, says
chairman and managing director

A

Multitone Records, the leading bhangra label in Britain, boasts key artists on its roster, including, clockwise from top left:

says. “We’d all be very happy to have
the benefits of erossover hits, but it
isn’t the measure of success or fail-
ure at all.”

APACHE INDIAN DPENED DDDRS

Apache Indian was the first main-
stream pop star to emerge in the
U.K.’s Asian-Indian community. The
British hit singles “Fe Real (a duet
with Maxi Priest),” “Arranged Mar-
riage,” “Chok There,” and “Boom
Shak-A-Lak” have turned him into a
role model for Anglo-Asian youth
and a household name to the 2 mil-
lion-plus Asian population in Britain.

XLNC, Bindu (shown with Sheena Staple), Sasha, Balwinder Safri of the Safri Boyz, and Amar,

Asian immigrants was insular, but
second- and third-generations listen
to the Indian music of their parents
at home and to acts ranging from 2
Unlimited to Take That outside.
They wanted to create something
themselves and have done so,”

Multitone artist Sasha believes
that many Anglo-Asian youths are
torn between two cultures but feel
that bhangra is giving them a new
sense of identity. “It’s not just Indian
but a British-Asian musical genre
that we're even taking back to
India,” she explains. Sasha’s
English-language pop/dance debut
album, “All or Nothing,” has sold al-
most 100,000 units worldwide since
its release last November, according
to Gohil. Her first single, “People Of
The World,” was a minor hit in Hol-
land and a massive club favorite in
India.

Sasha has toured successfully in
Canada, the Far East, and India. She
acknowledges that it will take time
for bhangra to cross over into main-
stream music, but argues that its
progress mirrors that of another
cultural genre.

“Reggae was very underground at
first and was restricted to the black
community,” she says, “Eventually it
became the sound that everybody
liked, and it will be the same with
bhangra. But we need to be careful.

John Preston.

“First, we're looking for areas of
potential growth in music,” he says.
“It’s clearly part of the role for rec-
ord companies to provide music for
all the communities that are repre-
sented in the U.K. The Asian com-
munity was not served by record
companies prior to this, or was only
served by independent companies. It
was also my conception that every-
thing exciting about Asian music was
being done in the U.K., and that
there would be significant interest in
Asian communities in other parts of
the world, the Indian subcontinent in
particular,”

Preston sees a resemblence be-
tween the current bhangra boom in
the U.K. and the early-'60s R&B
craze, when the music was being “re-
made” in the U.K. and exported back
to the U.8S., its country of origin.
“Some of that will bear fruit for
bhangra quite soon,” says Preston.
“There’s already a lot of excitement
about some Multitone artists in
India.”

Preston says that bhangra is an-
other musical reflection of a multi-
cultural U.K. While he also believes
it has real crossover potential, he
says this was not BMG's primary
strategic purpose for getting in-
volved with the genre.

“It’s a long-term commitment,” he

His 1993 debut album, “No Reser-
vations,” nominated for the 1993
Mercury Music Prize, has sold an es-
timated 160,000 units worldwide to
date, according to Island, which lists
the U.K., Canada, the U.S., Ger-
many, and India as his top markets.

With his rap/ragga music, Apache
Indian has been hailed as the origi-
nator of British “bhangra-muffin”—a
U.K. press term for his bhangra and
ragamuffin blend. Earlier this year,
he hosted his own bhangra-based
weekly series on BBC Radio One
FM.

Apache Indian “opened doors,”
says Ninder Johal, founder of indie
label Nachural Records and tabla
player in the bhangra band Achanak.
“It was previously thought that
Asians were not capable of his sort of
success,” he says. “He’s made people
aware of bhangra, and the thing to do
now is to transform that awareness
into sales.”

Nachural, launched in 1991, is de-
veloping its own distribution outlets
in the U.K., Canada, the U.S., Kenya,
Malaysia, and Japan. The company
even provided a bhangra flavor to es-
tablished Japanese artist Kikusui-
maru Kawachiya’s latest album,
“Hore, Hore, Hare Hare.”

“Some executives from Columbia
[Japan] went into a Tokyo store and
picked up our sampler bhangra CD

‘Purely Nachural,”” says Johal.
“They faxed us, saying they loved
our music and would like us to pro-
duce some of it [for them]. They
brought some musicians to Birming-
ham [U.K.]. They did their bit, we did
ours, and off they went with three
songs labeled ‘Japangra’ mixes.”

Johal, who runs his own mail-or-
der firm, Nachural Direct, says an
indie company like his lacks the re-
sources necessary to break into the
mainstream market quickly. “It
takes time,” says Johal. “You need
marketing muscle, but it doesn’t nec-
essarily mean that those companies
with muscle know how to market. I
could give my whole catalog to a ma-
jor, but because they don’t under-
stand the music, they may not know
how to market it.

“Nachural has grown organically
over the last couple of years, but the
onus is on me to sit down with a ma-
jor and say, ‘Give my product the
half-million-pounds push it needs.’
But so far I've kept mainly away
from major involvement. I have to
wait until they are forced to give me
the flexibility I need.”

‘WHAT IS BHANGRA?

Nachural, however, has linked it-
self with I.R.S. Records. Last June,
the two labels jointly released the
compilation album “What Is Bhan-
gra?” And popular bhangra act the
Sahotas, a longtime member of the
Multitone roster, signed a worldwide
deal with I.R.S. in the U.K. last Sep-
tember, starting with Nachural’s dis-
tribution of the single “Hass Hogia”
(“He’s Fallen For Her”) in the U.K.

I.R.S. label managing director
Steve Tannet says the act has real in-
ternational potential. “It’s not just
the fact that they're playing bhan-
gra. They're areally talented group,”
says Tannet. “Our first introduction
was through a demo we heard, so we
weren't trying to make a killing on
the bhangra scene just because it
happened to be getting a lot of atten-
tion. It was the musie that grabbed
Miles Copeland and myself.”

The Sahotas, who previously were
signed to Multitone, kicked off a 10-
date U.K. tour with Aswad Sept. 22,
making this the first mainstream
bhangra tour. The breakthrough
concert package should expose the
act to a whole new audience here,
says Tannet.

The Sahotas’ first English-lan-
guage single, “Out Of Reach,” will hit
the U.K. Oct. 3, and their first
English-language album, “The Right
Time,” is scheduled for a November
release in the U.K. and for February
in the U.S.

Tannet says I.R.S. never pres-
sured the band to switch from sing-
ing in Punjabi to English. “It was
their desire to make a crossover rec-
ord. We said we'd help them by
bringing in lyric writers and getting
people to work with them that
wouldn’t normally be afforded to the
bhangra scene. One of the problems
with the bhangra scene is that it’s
very inward-looking. It’s very entre-
preneurial, full of people who are not
necessarily dealing with individual
projects but are very good at being
broad brush and ereating business,
I've taken one group to concentrate

(Continued on page 36)
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TAKl NG ON THE
WORLD: “American Music
Club has been a favorite at
the company, and they've fi-
nally delivered a record that
will show the world why.”
says Warner Bros./Reprise
product manager Geoffrey
Weiss. “The press has always
been supportive of them, but
we've never had all the other
ingredients needed until
now.”

Sonic Refuge.
“Supersonic,” the first
single from Oasis’ debut,
“Definitely Maybe,” on
Creation/Epic, gained the
most new modern rock
airplay for the week ending
Sept. 16. The song bows at
No. 33 on Modern Rock
Tracks. The Manchester,
England, quintet is playing
sporadic U.S. dates.

Weiss is confident that
AMC's seventh album (and
second for Reprise), “San
Francisco,” due Oct. 4, will
find a home at modern rock
radio as well as album alter-
native and top 40.

The pop sounds on this al-
bum, which was released on
vinyl Sept. 20, offer a depar-
ture from the band's previ-
ous, more brooding release,

O F

“Mercury.”

“There’s always been a pop
element to this band,” says
Weiss. “But the last one was
the doomiest they've ever
made, and this is a return to
form in a way.”

Weiss says the first single
for modern rock radio, *Wish
The World Away,” is a *home
run.” and he expects “Can
You Help Me?" to have muiti-
format appeal.

Reprise has been teasing
radio and retail with two sep-
arate cassette
samplers.

“Heck On B
Wheels,"” featuring

HOT

PROSPECTS

Ro@ P oL AR (¢ 9 ¢ R

WEEKLY COVERAGE FOR

THE

HEATSEEKERS

Never Enough. EastWest
has put singer Cindy Mizelle
on a two-pronged promo
tour, hitting R&B radio in
September and top 40 in
October. She performed for
the Congressional Black
Caucus in Washington,
D.C., Sept. 16. “I've Had
Enough,” from her self-titled
debut, is 56 on Hot R&B
Singles.

MOUNTAIN

TR AR

several Warner
Bros. acts, was ser-
viced to college
and modern rock
radio and retailers
in August, while
10.000 four-song
samplers for in-
store play, featur-
ing AMC and label
mates Grant Lee
Buffalo, were
issued to mom-
and-pop retailers
and select major
chain stores in
early September.
The San Francisco-bred
band plans to tour Europe in
October and headline a U.S.
club tour in November and
December. AMC leader
Mark Eitzel also will per-
form solo acoustic shows.

RA(}ING AGGRESSION:
After gaining critical acclaim
for its debut EP, “Speak,”
and its angst-ridden live
shows last vear, industrial
outfit Engines Of Aggres-
sion has delivered an equally
impressive full-length debut,

r EAST NORTH CENTRAL
The Tractors, The Tractors

REGIONAL HEATSEEKERS #1°'S

¥ NORTHEAST
The Somples, Autopriot

CHART

S |

of the first single, “All The
Rage.” to fans two months
before the album’s Aug. 30
release. The cassettes also
were handed out at the Bill-
board/Airplay Monitor Radio
Seminar, New Music Semi-
nar, and Foundations Forum.

In addition, a sniping cam-
paign was initiated in 15 mar-
kets in July.

Parades says the label
plans for now to focus solely
on the college market with
“All The Rage,” and wait un-

til the glut of
major-label
Christmas re-
leases passes

BY

The Tractors, The Tractors

PACIFIC

Rappin’ 4-Tay, Don't Fight The Feelin’

1

WEST NORTH CENTRAL

Y /

SOUTH ATLANTIC
Immature, Playtyme Is Over

before zeroing
in on metal ra-
dio in January.
Parades says
he expects the

MIDDLE ATLANTIC v
, Rusted Root, When | Woke second single.
- :;7_'u m—— NYC Mass

Hysteria,” to
cross over to al-
1 bum rock and

N[

SOUTH CENTRAL
The Tractors, The Tractors

e

THE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
The Samples, Autopilot
Built To Spill, There's Nothing Wrong
The Tractors, The Tractors
Martina McBride, The Way That | Am
Big Head Todd/Monsters, Sister Sweetly
Rappin’ 4-Tay, Don't Fight The Feelin®
Lighter Shade Of Brown, Layin' In The Cut
Immature, Playtime is Over
Doug Supernaw, Deep Thoughts From A
Big Mountain, Unity

O O O N

—

NORTHEAST
The Samples, Autopilot
Luscious Jackson, Natural Ingredients
Adam Sandler, They're All Gonna Laugh
Martina McBride, The Way That | Am
Fugees, Blunted On Reality
Terror Fabulous, Yaga Yaga
BBM, Around The Next Dream
11 Al Skratch, Creep Wit" Me
Immature, Playtime Is Over
The Tractors, The Tractors

COVININBWN-

“Inhuman Nature,” for Pri-
ority Records.

“They've already set up
this album by creating a solid
fan base from the EP and

shows, and now all we have to
do is capitalize on it,” says
Dino Parades, director of
A&R at Priority.

The label mailed a cassette

modern rock
stations.

Consumer-
based contests
at retail outlets
are being
planned to tie in

with the album title.

The L.A.-based quartet
will embark on a tour of ma-
jor radio markets with Co-
lumbia’s Stabbing West-
ward and Zoo's Killing Joke
from Oct. 23-Dec. 2.

BACK TO SCHOOL: L.A.
Ski & Sun Tours’ promotion
and marketing division, Stu-
dent X Marketing, has a se-
ries of high school and college
tours planned to introduce
some of rock’s latest faces to
various college markets.

N G .

CARRIE

BORZILLO

The company, which coor-
dinates package vacations for
students, hosted a show fea-
turing F.G. Records’
Munkafust and W.AR.?
Records’ the Samples at the
Palace in L.A. Sept. 23. More
than 100 of the company’s
college reps from 15 cam-
puses in Southern California
were invited.

The two bands also will
perform at package ski trips

Taking Off. Swedish
singer/songwriter ldha
makes her debut with
“Melody Inn’" on Creation
Records/TriStar Music. “Get
Undressed,” hits modern
rock radio Monday (26).

for college students in De-
cember and January in Vail
and Aspen, Colo.. and Reno,
Nev,

On Dec. 18, Interscope’s
No Doubt. Skunk’s Sublime,
and Epitaph’s Offspring will
perform at a high school ski
trip in Salt Lake City.

In early October, the com-
pany is planning to distribute
cassette-samplers featuring
Sublime through its college
reps on more than 100 cam-
puses.
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R&B

ARTISTS & MUSIC

LaFace Trio TLC Is Back, With A New Maturity

B BY J.R. REYNOLDS

LOS ANGELES—LaFace hip-hop,
R&B trio TLC established itself as a
sassy, male-bashing recording act on
its double-platinum 1992 debut,
“0000000hhh . .. On The TLC Tip.” On
its sophomore set, “CrazySexyCool,”
the female group is just as assertive
about relationships and social themes,
but demonstrates a new musical and
Iyrical maturity.

“CrazySexyCool” is an album that
group member Rozonda “Chilli”
Thomas says will better define the
members of TLC—all of whom are in
their 20s—when it goes to retail Nov.
15.

“Left Eye [Lisa Lopes] is crazy, I'm
sexy, and T-Boz [Tionne Watkins] is
cool,” Thomas says.

“On our first album, we were just
telling things like we saw it, and having
fun while we were doing it,” she says.
“On the new album we're doing the
same thing, but we've grown up a lot,
so we're expressing things a little dif-

ferently.”

The musical evolution of TLC is
marked by stronger voices, closer har-
monies, and tighter raps. There are
also more ballads—four—and they
contribute to the group’s persona.

Thomas says the change was a natu-
ral progression that fits in well with the
attitudes of TLC fans.

“The new album is more laid-back,”
she says. “The kids who bought our
first album are older and have gradua-
ted to the next level. So what made us
big the first time might not have
worked the second time around.”

TLC scored big with three singles on
“Ooooooohhh ... On The TLC Tip,”
which went to No. 2 on the Top R&B
Albums chart. The singles “Ain’t 2
Proud 2 Beg” and “What About Your
Friends” were both No. 2 hits on the

STEADY ON: Island recording artist Tanya
Blount is slowly building a career with her debut
album, “Natural Thing.” Though her first single,
“I'm Gonna Make You Mine,” peaked at No. 57 on
the Hot R&B Singles chart, her follow-up,
“Through The Rain,” is faring much better. The
single reached No. 37 on last week’s chart.

Blount is gaining airplay on both R&B radio for-
mats. According to Broadcast Data Systems,
“Through The Rain” had 230 detections on R&B/
adult stations and 392 detections from R&B/main-
stream frequencies. The single is experiencing
modest gains in both formats, increasing by 30
plays overall.

“Response to the song has been phenomenal,”
says R&B/adult WWIN Baltimore MD Chris
Reynolds. “A lot of listeners say the lyrics are
really meaningful to them. For me, the music flows

well and has a good
The

feel.”
Blount listens to a va-
Rhythm
and the

riety of music styles
Blues .

that, collectively,
helped define her sing-
ing style.

“] especially enjoy
older vocalists like
Aretha [Franklin}],
Chaka Khan, and Min-
nie Riperton,” she
says. “They showed
more feeling in their
songs.”

Blount says music today is more groove-driven
than 15 years ago, with less emphasis on vocal tech-
nique and lyrical content.

“That’s why I really like older artists—I can ery
to their music,” she says.

Blount, who did not receive formal vocal training,
relies heavily on her emotional delivery to affect lis-
teners. But the recording process can sap that emo-
tion.

“I have more control on stage,” says Blount. “I’'m
not a studio singer. It's confining in there, but I was
lucky enough to have producers who were cool.”

“Natural Thing” has sold 26,000 units since its
March 8 release, according to SoundScan. Island is
banking on the next single, “Hold On,” to boost that
figure considerably. Says one source close to her
management, “The song has the potential to break
the artist wide open.”

Blount’s Development A ‘Natural Thing’;
Simmons Busy With Film, TV Projects

by J. R. Reynolds

|

MORE SIMMONS SUCCESS: Rap mogul Rus-
sell Simmons continues his multimedia ways. In
addition to spearheading “The Show” (Billboard,
Sept. 10), Simmons is executive producer of “The
Addiction,” a modern-day vampire tale. The film
stars Christopher Walken and Annabella
Sciorra, and features Def Jam artists Fredro, of
the group Onyx, and Redrum, of the new horror-
core rap act Flatlinerz. The film is slated for a
spring 1995 release.

Simmons also will produce a remake of “The
Nutty Professor,” starring part-time vocalist Eddie
Murphy.

In development for Fox Television is “Def Com-
edy Attack,” a comedy/variety show. No word yet
on whether Fox plans to pick up the show as a mid-
season replacement.

Simmons scored big with his HBO winner “Def
Comedy Jam,” which is
now in its fourth season.

ON THE WAY DOWN-
LOW: The unmistak-
able, deep vocals of
A&M artist Barry White
have already reached ra-
dio listeners in the form
of a first single, “Prac-
tice What You Preach,”
from the album “The Icon
Is Love,” which drops

Oct. 4.

The long-anticipated return of White brings back a
classic romantic balladeer whose orchestral record pro-
duction and emotive renderings evoke chills in ladies.

For the gents, “The Icon Is Love” adds yet another
cache of ammo for seductive maneuverings. Ladies, be
warned.

MO AMMO: Zig Zag Records vocal quintet Klock
Werk issues “We Can Do This (All Night Long),” a sin-
gle that gets the nod from listeners of the music style
that R. Kelly made so popular.

The ballad is a simple groove, with bare-bones pro-
duction work. Still, the single manages to incite roman-
tic feelings, and is the song most kids would want to
hear last at the end of a party.

Zig Zag is distributed by Chicago-based indie M.S.
Distribution Co.

Hot R&B Singles chart. The singles
were certified platinum and gold, re-
spectively. “Baby Baby Baby” reached
No. 1 and was certified platinum.

“CrazySexyCool” features a star-
studded cast of producers, including
Babyface, Dallas Austin, Sean “Puffy”
Combs, Organized Noize, and TLC’s
Lopes.

The midtempo first single, “Kick
Your Game,” was produced by .Jer-
maine Dupri. The song caresses a G-
funk vibe, with Lopes rapping
smoothly to a relaxed groove.

The lyrics explore men’s typical ro-
mance tactics, but in a manner less
dogmatic than TLC might have used
on its last album. Says Daria Langford,
senior VP of marketing and promotion
for LaFace Records, “Their growth is
apparent on this album. They're topical
and more mature lyrically, but TLC is
still in-your-face enough that they've
maintained their edge.”

LaFace Records plans a simultane-
ous-release campaign for “Kick Your
Game” at various radio formats, retail,
and video.

“This group hit so many formats last
time that everyone will be looking for
them at the same time,” Langford says.

LaFace plans to release “Kick Your
Game” to R&B, top 40/rhythm, and top
40/mainstream radio formats Oct. 10,
and is targeting the clip for broadcast
on MTV, BET, and the Box on the

same date, along with local video out-
lets.

Says Langford, “We're servicing the
single and video to retail at the same
time to take advantage of the chains’
listening booths and in-store video
play. TLC’s image is an important as-
pect of the group because they are such
a colorful group, and kids are drawn to
them.”

Langford says independent retailers
are also important because they are
more accessible to urban consumers
than chains, and offer opportunities
that can be tailored to each outlet.

“We'll implement more grass-roots
tactics at the independent retailers,
and will work out cooperative pro-
grams and projects that make sense
for stores,” she says.

The label foresees a concert tour in
support of “CrazySexyCool,” but has
not finalized a schedule.

Langford and Thomas downplay the
legal problems facing Lopes in the
wake of her alleged torching of her
boyfriend’s house earlier this year.

“There have been so many other
things that have happened in the media
since then—like the O.J. thing and Mi-
chael Jackson’s marriage—that people
aren’t focusing on it anymore,” says
Langford.

Says Thomas, “We don’t talk about
the problems of Left Eye in public. It

(Continued on page 29)

Perspective Gets Excited About
Prospects For Lo-Key?’s 2nd Set

LOS ANGELES—Perspective Rec-
ords’ artist roster has batted around,
and its leadoff act Lo-Key? is back at
the top of the order, with plans to
score big.

With its sophomore album “Back To
Da Howse,” Lo-Key? plans to use nos-
talgia-laced music and romantic lyrics
to win over new fans.

Lo-Key? debuted in 1992 with the
hit “I Got A Thang 4 Ya,” which top-
ped the Hot R&B Singles chart, sell-
ing 305,000 units, according to
SoundScan. The group’s debut album,
“Where Dey At?,” peaked at No. 18 on
the Top R&B Albums chart and sold
255,000 copies.

“This album has a more consistent
old-school sound than our last one, and
that’s really what we're all about,”
says band member Lance Alexander.
“We're really heavily influenced by
older groups like Cameo, the Ohio
Players, and the Isley Brothers, be-
cause that’s what we listened to when
we were starting out.”

Alexander’s fellow Lo-Key? mem-
bers are Tyrone “T-Bone” Yarbrough,
Andre “Dre” Shepard, and prof. t.

“Back To Da Howse” was self-pro-
duced by the group. That ability, and
the individuality of its members, can
help differentiate Lo-Key? from
other vocal groups, Yarbrough says.

“We're all different, and you see
that when all get together,” he says.
“We're not trying to be gangsters or
b-boys, and don’t all dress in the same
way. We all have different styles.”

The cover art on the album rein-
forces that statement. It depicts the
quartet “kicking it” in a "70s-style liv-
ing room detailed with nostalgic rel-
ics, such as 8-track tapes of old R&B
favorites.

On its debut set, Lo-Key? dabbled
somewhat in rap. There is no such ex-
perimentation on “Back To Da

Howse.”

“Our first album didn’t have as
much focus as this one does,” says
prof. t. “We discovered we had an old-
school flavor that worked, so we stuck
with it.”

While tracks on “Back To Da
Howse” offer glimmers of "70s R&B
bands, the sound is definitely "90s.

Says Shepard, “We're influenced
by what they did in the '70s, but we
use '90s beats and nice grooves. Our
lyries have progressed from the last
album, too. It’s not simple bubblegum
lyries.”

(Continued on page 29)
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3 NEWD 1 THE NOTORIOUS B.1.G. 8D BOY 73000 ARISTA (9 98/15.98) READY TO DIE 3 55 | 40 | 45 13 | MELVIN RILEY MmcA 11016 (9.98,15 98) BB GHETTOLOVE | 23
4 | 2 2 | GERALD LEVERT EASTWEST 92416 AG (109815 98) GROOVEON | 2 56 | 5 | 46 | 55 | MARIAH CAREY A’ COLUMBIA 53205 (1098 EQ 16 98)  musicBox | 1
* %« * GREATEST GAINER* * % ' 87 | 62 | 63 | 96 | KENNYG A ARISTA 1861611218 1598 BREATHLESS | 2
5 3 2 11 ggu&;l;sgg?k Erlugafvhg%g\lrzoga' — CREEPIN ON AH COME UP (EP) | 2 58 [ 58 | 57 | 16 \E/:':Z?J/;R::Ts:gzs: 45375 WARNER BROS (109815 98) HEART MIND & SOUL | 24
T T NEWD Y DTS KNICHT B T 59 [ 68 | 9% | 6 THE RIGHT STUF 75 1 7 CAPITOL (7 98 11 o) SLOW JAMS THE TIMELESS COLLECTION VOLUME 1 | 52
7 | 4 1 3 | 4 | CHANGING FACES SCILED ROTTEN/BIG BEAT 92369AG (9.98/15.98) CHANGING FACES | 1 60 | 46 2_|_ORU DOWN cNOTE 1202 Ritati1y s o 16 98 EXPLICIT GAMES |46
8 | 5 | 5 | 17 | AALIYAH A BIACKGROUND 41533-UNE(9 9813980  AGE AIN'T NOTHING BUT A NUMBER | 3 61 | 51 | 48 | 23 | ALL-4-ONEA BLIZIATAVIC 8256846 110 9815 98) ALL-4-ONE | 12
9 | 6 | 4 [ 9 | MCEMT FEATURING CMW tPic sTReeT 57696 €PIC (10.98€015.98)  WE COME STRAPPED | 62 | 61 | 61 | 6 | BOOC M ON SRS o iccegg  RIDERS OF THE STORM: THE UNDERWATER ALBUM | 42
(10| 8 8 12 | BIG MIKE RAV 4101 539/ PRIORITY (9 9815 98) SOMETHIN' SERIOUS | 4 63 | 45 | 58 | 8 | VARIOUS ARTISTS NPG 71006 /BELLMARK (9.98/15 98) 1-800-NEW FUNK | 45
11 7 6 15 | WARRENGA RAL *1SLAND 110 9815 98) REGULATE...G fUNK ERA 1 64 | 50 | 43 12 | TAKE 6 REPRISE 45497 WARNER BROS (10 98 15 98 JOIN THE BAND | 17
12 10 9 12 JERAT 50 S0 DEF/CHAOS 66164°,COLUMBIA (9 98 EQ/15 98) FUNKDAFIED 1 65 59 51 70 | JANET JACKSON A VIRG 8782 B 1h 98 JANET. 1
13/ 13| 13 | 13 | BLACKSTREET NTeRSCOPE 923516 (109815 98) BLACKSTREET | 7 86 | 55 | —~ | 8 | RAPPIN’ 4-TAY crrvsauis 30889° EMI (10 98 15 98) BB DON'T FIGHT THE FEELIN' | 55 |
14 | 11 | 11 | 12 | KEITH SWEAT @ ELEKTRA 61550 (10 98 16 98) GETUPONIT | 1 67 | 52 | 52 | 22 | NAS coLumBtA57684" (9 98EQ 15 98 ILLMATIC | 2
15 9 | 12 | 3 | uGK sveaiszs 98:1.{98) S SUPERTIGHT | 9 68 | 57 | 50 | 45 | WUTANGCLAN® ENTER THE WU TANG (36 CHAMBERS) | 8
16 | 16 | 14 | 16 | 69 BOYZRipi1601 (39815981 @B NINETEEN NINETY QUAD | I3 69 | 66 | 59 | 13 | TERROR FABULOUS EASTWEST 92327 AG (9 98 15 96) (f YAGA YAGA | 51
17 | 15 | 16 | 17 | HEAVY D & THE BOYZ @ UPTOWN 10988°/MCA (10 98/15.98) NUTTIN® BUT LOVE 1 70 | 60 | 60 | 15 | MC BREED wRap 813%icHIBIN 5 98 1; 98) FUNKAFIED | 9
18 | 12 | 10 | 5 | PRINCE WARNGR BROS 45700 (10 9816 98) Come | 7 (7] 72 [ 72 | 5 | TANYA BLOUNT istaNDe21413 9081248 NATURAL THING | 71
19 | 14 7 4 | PUBLIC ENEMY DEF JAMRAL 523362"ISLAND (10.98/16.98)  MUSE SICK-N-HOUR MESS AGE | 4 72 73 | 69 | 26 | INCOGNITO TALKIN LOUD =2:036VERVE (9 98 1398) BB POSITIVITY | 54
20 | NEWp | | | BLOODSBCRIPS = BANGIN ON WAX 2...THE SAGA CONTINUES | 20 73 | 64 | 53 BB ORGANIZED KOO o sassa - STRESS: THE EXTINCTION AGENDA | 28
21 17 20 15 | PATTI LABELLE mca 1080 (10 9815 98) GEMS I 4| 42 | 34 3 &%’;L%g%‘;’g:lsogsd e FRESH/MUSIC INSPIRED BY THE FILM 34
| 22 | 18 | 17 | 45 | R.KELLYA JvE41527(10981598) 12PLAY | | 15 | 67 | 74 | 98 | SADEA ercs3i7siicosEale o) LOVE DELUXE | 2
B 119} 15] 6 | GRAVEDIGGAZ GIE STREE 524016 ISLAND (9 98 EQY/15 98) Glida 27| 0 76 | 65 | 54 | 34 | TOP AUTHORITY 1rax 725765MG (10 9815 98) (3 SOMETHIN' TO BLAZETO | 2
24 | 20 | 19 | 4 | THEJERKY BOYS SCLECT 92411°AG (109815 98) JERKYBOYS 2 | 16 77 1 69 | 65 | 39 | JODECIA uprams :co15mca (1098 15 98) DIARY OF A MAD BAND | 1
2§ 23 22 J ILL AL SKRATCH MiRCURY 522661° (10 98 EQ/15.98) B8 CREEP WIT* ME 22 18| 8 76 15 BO‘BN jAr\!lER|E:A‘N5 - KIDSIFROMIF OREIGH 3
.26 | NEWP | 1 | BIG DADDY KANE wca 11102+ @98 15 98) DADDY'S HOME | 26 ; OIS VRIS % NG 05815 d g
— — 19 80 70 47 | ZAPP & ROGER REPRISE 4543 WARMER BROS (11 98 15 98) ALL THE GREATEST HITS 9
i 2% | 29 7 IMMATURE mca 11068 (¢ 93 15 98 @8 PLAYTYME IS OVER | 26
80 | 71 | 68 | 96 | SOUNDTRACK A ARET: 18007 (16 i % o8 THE BODYGUARD 1
28 2 21 10 | ABOVE THE LAW RUTHLESS 5524 *iRELATIVITY (9 98'16 98) UNCLE SAM'S CURSE 15
29 21 18 21 OUTKAST @ ur;cs 26010*/ARISTA (9 98115 98) SOUTHERNPLAYALISTICADILLACMUZIK 3 A i - LIS R, — LD S O it
- — 82|79 | - 5 THE ISLEY BROTHERS LEGACY 57860 EPIC (7 98 EQ'11 98) BEAUTIFUL BALLADS | 67
30 | 27 | 24 | 51 | AARON HALL @ siizs ) 9K 1 98) THE TRUTH | 7 7 VARIOUS ARTISTS
112525 [OR|  USHER iarace zeoomniiaw.owy sl USHERT T 26 | 99 | 91 B | 1 W TIUFF 5L 40CKPITOL (7 98 11 98y SLOW JAMS THE TIMELESS COLLECTION VOLUME 2 | 74
32 | NEWD | | [ JONATHAN BUTLER wercurs 522652 110 98 £/ 15 98) 'HEAD TOHEAD | 32 84 | 74 | 64 | 19 [ SOUTHCENTRAL CARTEL @ cee N GATZ WE TRUSS 4{_ 4
33 | 28 | 27 | 62 | TONIBRAXTON A’ LAFACE » 6007/ARISTA (9 9815 98) TONIBRAXTON | | 85| 88 | 89 | 91 | DR. DREA DEATH ROWINTERSCOPE 57128 PRIORITY (10 98116 98) THE CHRONIC | 1 |
34 31 32 43 SNOOP DOGGY DOGG A DEATH ROW INTERSCOPE 92279 AG (10 98 15 98) DOGGY STYLE 1 86 70 55 12 HOUSE OF PAIN @ Tomuy BoY 2 SAME AS IT EVER WAS 12
3| 4|3l 6 | C-BO awor 719 a- S B AUTOPSY | 22 87 [ 94 | 75 | 44 | QUEEN LATIFAH @ roi 815 98) BLACK REIGN | 15
36 3 | 66 | 4 mfﬂf%f{ BAD BOYS ANOTHA LEVEL OF THE GAME | 34 88 | RE-ENTRY | 10 | BARRY WHITE MERCURY 522459 (10 98 15 98) ALL TIME GREATEST HITS | 82
N 21 6 |5 BABYFACE & £7/C 53958 (1098 €015 p— AT = ) 89 | 81 2 VARIOUS ARTISTS THUMP 4510110 98 16 9 OLD SCHOOL RAP VOLUME 1 | 81 |
38 T ) 1= 9 COOLIO ® TowiY BOY 10x3- 111 98 598 T TAKES A THIEF | Td o s 00 SctaciotIBALLE G 8 R =0
_TQ_ 33 33 16 EIGHTBALL & MJG UA—V[ 43002 19 9815 98 B ON THE OUTSIDE LOOKING IN 11 = 9 L] - 18 VERGUS ARTISTS THaRzE0d o o OLOISCHOORVOLUMES) 3
40 | 30 | 28 | 9 | JAMIE FOXX rox6es « oo -3 PEEP TS | 12 ‘iz 89 | 100 | 6 EQO.T,SX:%?\/L&%E'M WARNER BROS (7 98 1155  BACK IN THE DAY: THE BEST OF BOOTSY | 59
41 37 19 16 | BEASTIE BOYS CuriTol 28115 &1598) JLL COMMUNICATION 2 1 93 | 96 | 93 | 47 | TOO SHORT @ JiIve 41526° <1098 15 98 GET IN WHERE YOU FiT IN 1
42 | 38 | 37 | 86 | RACHELLE FERRELL manmaTIAN 93769CAPITOL(998 13981 B8 RACHELLE FERRELL | 25 | 94 | 8 | 94 | 5 | POOH-MAN na! 51098 AINTNOLOVE | 85
| 43 | 35 [ 30 | 40 | PATRAErCsier 9catass o B QUEEN OF THE PACK | 15 95 | 0 | 78 [l fonacc e G UCR CEEW) e BLUNTED ON REALITY | 62
4 | a0 | 3 b | C+C Ml.l_ngAc-TORic—on UMBIA 66160- (1098 EQ'16 98) ) _AKYTHING_GOES' 39 96 | & 79 1 10 | LUKE LuKE 699" (4 9& 14 98 ) FREAK FOR LIFE 6996 | 24
45 | 36 | 42 | 32 | ZHANE @ ILLTOWN 6369%0TOWN (99815 98) PRONOUNCED JAH NAY | 8 97 | NEWD 1 BOBBY WOMACK CONTINGUM 19401 (10 98 15 98 RESURRECTION | 97
_iG 49 __41 30 ARETHA FRANKLIN 18722 (10 98/16.98) GREATEST HITS (1980-1994) 1 & 98 95 92 9 E’LYRMYEVICI:(’;?E-J:&IRICAN 50 WARNER B0 . CHIEF BOOT KNOCKA 28
a | a3 |2 sn?UN;[,)..s..o'.: ,B.LACKNESS AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15 99 | 91 50 | E-40 sickwiD' 17 41537 v 1898 11 98 BB THE MAIL MAN | 13
48 | 1 | um 18 | NORMAN BROWN M0JAZZ 0301 MOTOWN (9 9813 98) AFTER THE STORM | 21 @C_RE-[NTRY 12 | SHANICE roris ) 0813 98) 21..WAYS TOGROW { 46

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for stupment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 miffion units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. [l indicates past or present Heatseeker title. € 1994, Billboard/BP! Communications, and SoundScan, Inc

WARWICK GOING BRAZILIAN FOR NEW SOUND AND HOME

(Continued from page 14%)

siders the record “a ‘feel good' album.
We cut evervthing live, which is ex-
actly how it was when I started in the
industry. The sessions were so smooth
and so much fun, it was like recording
for the first time.”

Arista VP of procduct management
Tom Ennis savs the label will be
mounting a three-pronged marketing
thrust aimed at mainstream, jazz. and
Brazilian music buyers. “We will be
working the album at NAC [adult al-
ternative). jazz, and adult contempo-
rary radio. We'll be servicing a special

promo CI which shows the more fa-
miliar sound of Dionne’s musie with
songs like "Captives Of The Heart,
along with material that is obviously
Brazilian.” A single has vet to be
picked.

Ennis says that major television ap-
pearances are being set in conjunction
with the album’s release. “This album
has to be seen as a statement from
Dionne Warwick. It’s not a Brazilian
record just for that marketplace. We
see it as a straight-ahead mainstream
album.”

Warwick considers the album “a
special event. 1 sat down with [Arista
president | Clive Davis just prior to do-
ing the Cole Porter tribute album I
dic in 1989 and we agreed that it
wasn't about me chasing hit records
anymore. It was about doing what 1
wanted to do musically at this stage in
my career.”

That the release of “Aquarela Do
Brasil” comes at a time when Wanrvick
is setting up home in Brazil is by no
means accidental. The New Jersey na-
tive, who has lived in Los Angeles

since the early "70s, says she decided
to move “about two years ago after I
found myself running down there to
chill out. There are a number of differ-
ent reasons why | decided to actually
move to Brazil. For the second half of
my life, I want to be somewhere where
I'm appreciated and needed. I really
fecl at home and stress-free there, and
doors that I've been trving to pry open
here in the U.S. flew open there.”
Warwick savs she will return to the
LS. to perform, as well as work on a
two-hour, one-woman show tracing

her three decades in contemporary
music. By now accustomed to com-
ments on her work as the host for the
much-publicized “Psychic Friends
Network,” Warwick says, smiling,
“I'm not a psychic myself, but—as do
millions of others—1I find the subject
fascinating and I admit it.

“I've heard all the jokes, and I just
remember what my grandfather told
me many years ago: ‘While people run
thei months, run your business.” And
that’s what I'm doing. Only now, I'll be
doing it from Brazil.”
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Experience a jarge order of
phyme skills o’ thrills with
crooklyn's finest on his
debut album
Featuring the 100% smash
hit “Juicy,” plus “Unhelievahle,"

the no(orious—
“Big Poppa" and “Gimme The Loot.”

R&B album
debut: 3"

pop album
debut:14”

¢

Bad Boy Entertainment

© 1994 Arista
Records, Inc., a Bertelsmann Music Group Comp
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
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28 b85S €S| Tme ARTIST 28| o 2g| 25| TmeE ARTIST
T2 32| 2| 28] PROOUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 53| < | 2G| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
| DON'T WANT TO KNOW @ GLADYS KNIGHT
. * % x NO.1 * x % S0 | 47 | 44 | 6 | Gapveace @asveace) (C) MCA 54919
1 1 1 8 I’'LL MAKE LOVE TO YOU 7 weeks at No. 1 & BOYZ Il MEN
BABYFACE (BABYFACE) (C) (0) MOTOWN 2257 51| 43 | 31 17 | BOOTI CALL * B#ACKSTREET
; ; ; : AT YOUR BEST (YOU ARE LOVE) © AALIYAH T RILEY,M RILEY,E SERMON (RILEY, SERMON, SYLVERS, RILEY,OICKEY, TROUTMAN)  (C) (M) (T) (X) INTERSCOPE 98255
R.KELLY (E.ISLEY, M.ISLEY,D ISLEY,R ISLEY,R.ISLEY,C JASPER) (C) (T) (X) BLACKGROUND 42239/JIVE BEFORE | LET YOU GO & BLACKSTREET
NEW ) ! T.RILEY (T.RILEY,L SYLVERS,M.RILEY,C.HANNIBAL.D.HOLLISTER) {C) INTERSCOPE 98211
3 3] 2 Phusy TROKE YO VP e T e e 53 IONEY '-'- — & ARETHA FRANKLIN
R.KELLY (R KELLY) (C) (T) (X) SPOILED ROTTEN/BI /ATLANTI 62 | 76 4
@ - . a BODY & SOUL © ANITA BAKER L A REID,BABYFACE,D SIMMONS (BABYFACE) (C) ARISTA 12743
ABAKER (E.SHIPLEY,R.NDWELS) (C) ELEKTRA 64520 54 5] 48 19 \SA'IEEKEEIE[E)(%%Vgg%ﬁsléoH&rioﬂigéBE z QYUEEhl;\IOTLOAUFlz\I-;
KAY WENS,S REYNOLDS, ) (TH 0 WN 224
(5] 5 | 6 [ VEVERLIE i croesc.cveny e IF ANYTHING EVER HAPPENED TO YOU ® BEBE & CECE WINANS
I'lD GIV'E'ANYTI-iING - © GERALD LEVERT 5 | 33 57 5 A.MARDIN {J. FRIEDMAN A RICH) (C) CAPITOL 58241
6 6 5 9 D FOSTER (C.FARREN,J STEELE,V.MILAMED) (C) (0) EASTWEST 98244 I'VE HAD E
. ] Y| 56 61 5 NOUGH & CINDY MIZELLE
ENDLESS LOVE LUTHER VANDROSS & MARIAH CAREY G CHARLEY J WINSTON (G.CHARLEY) (C) (D) EASTWEST 98257
@ 7 8 4 W.AFANASIEFF (L.RICHIE) {C) (D) (M} (V) {X) COLUMBIA 77629 57 52 45 6 TONIGHT SWEET SABLE
2 ] ” FLAVA IN YA EAR © CRAIG MACK N NIROLE (N NIKDLE) (C) STREET LIFE 78008/SCOTTI BROS
EASY MO BEE (C.MACK,EASY MD BEE) {C) (D) (M) (T) BAD BOY 7-9001/ARISTA 58 72 5 I'M ON MY KNEES & JONATHAN BUTLER
@ 17 30 5 | WANNA BE DOWN & BRANDY G £ BROWN J.BUTLER (J BUTLER) (C) MERCURY B58 968
K CROUCH (K.CROUCH,K.JDNES) (C) (T) (X} ATLANTIC 87225 59 57 63 8 NONE OF YOUR BUSINESS & SALT-N-PEPA
10 1 7 LETITGO  PRINCE S AZOR (H AZOR,S AZOR,M OLIVER) (C) (D) (M) {T) {X) NEXT PLATEAU/LONDON B57 578/ISLANO
PRINCE (PRINCE) {C) (D} (V) WARNER BROS 18074 61 69 4 WHEN YOU NEED ME AARON HALL
" 5 5 17 | TOOTSEE ROLL ® ﬂ © 60 BOYZ V.BENFORD (A HALL,V.BENFDRD,R SPEARMAN) (C) SILAS 54902/MCA
95 SOUTH (DA’ S.W.A T. TEAM! (C) (M) ) 00) RIP-IT 6911 PASS THE LOVIN' & BROWNSTONE
12 1 12 1 DO YOU WANNA GET FUNKY & C+C MUSIC FACTORY 63| 8 6 K.KESSIE (N.GILBERT,C.MAXWELL,D WHITTINGTON) (C) (M) (T) MJJ 77576/EPIC
R.CLIVILLES,D.COLE (R.CLIVILLES,D.COLE,D.RAMOS) {C) (M) (T) (X) COLUMBIA 77582 @ HIP HOP RIDE © DA YOUNGSTA'S
13 12 I 17 | WHEN CAN | SEE YOU @ & BABYFACE . 66 | 67 7 M.MARL (Q.GOODMAN,T.GOOOMAN,T.0AWSON,C.HARTE, M. MARL) (C) (T) (X) EASTWEST 98240
BABYFACE,L A REID,D.SIMMONS (BABYFACE) (C) (D) (M) (M) (V) (X) EPIC 77550 90'S GIRL & BLACKGIRL
14 15 7 JUICY/UNBELIEVABLE & THE NOTORIOUS B.I.G. 63 60 53 19 CHRISTIAN,T RILEY,SCOTT,SMITH (WARREN,RUSSELL,FOOTE,MCCANN,FIELDS,RILEY}  (C) (T) {X) KAPER 62865/RCA
SEAN COMBS,POKE (THE NOTORIOUS B.1.G.) (C) (D) (M) (T) BAD BOY 7-G004/ARISTA 9TH WONDER (BLACKITOLISM) © DIGABLE PLANETS
@ 15 21 9 YOUR LOVE IS A... & WHITEHEAD BROS. NEWD 1 DIGABLE PLANETS (OIGABLE PLANETS) (C) (T) (X) PENDULUM 581 59%EMI
K.WHITEHEAD (K. WHITEHEAO,E JOHNSON,OR ORE,SNOOP) {C) MDTOWN 2253 WHAT ABOUT US JODECI
19 2 9 g;S\NNlé (S;E"I;G\;VIT IT ¢ SHER 85 5 9 15 D.SWING (SWING,0 MOORE,L. TROUTMAN,R. TRDUTMAN,S. MUROOCK) (C) UPTOWN 54B61/MCA
WING (SWI (C) (D) (M) (T) LAFACE 2-4075/ARISTA
FUNKY Y-2-C & THE PUPPIES
7 | 51| 3 [ HORMANMEYS sronmsmosmucnsren IRLEEAIN | LS LD | o e
r - ani = = han : RECOGNIZED THRESHOLDS OF NEGATIVE STRESS & BOOGIEMONSTERS
20 | 33 5 mﬁ‘?@v.s KWHITE | HARRIS T LEWIS) 0w v’v,«grﬁ\:RaYar:oszszE 67 | 65 | 66 8 D! (D.JACKSON,M.MCCANN.A.MEYERS,S.MYERS,S POLLARD) (C) (T) PENDULUM 5B1B4/EMI
= - — - LET'S TALK ABOUT IT MEN AT LARGE
29 | 33 [N TWHERE IS MY LOVE? o S e NEWD | | | G lrvenr.e NICHOLAS (G.LEVERT £ NGHOLAS) C) (D) EASTWEST 98221
- | GOT A LOVE & PETE ROCK & C.L. SMOOTH
5.4-3-2 (YO! TIME IS UP) ® JAD ni—12
28| 8 3 M.C.ROONEY,M.MORALES {JADE,M.C.ROONEY,M MDRALES) (C) (D) GIANT 18066 Z:{o;zg:;:r;nmmm 1) (1 E'fx;j:::;’é;
22 22 9 TURN DOWN THE LIGHTS & SHANICE 87 g 2 D.RASHEED (N.WALKER,M.GAMMAGE R, JAMES) (C) (M) (T) PMP/RAL B53 SO2ASLAND
BO,MCARTHUR (B.WATSON,MCARTHUR) (C) MDTOWN 2255 YT
THE RIGHT KINDA LOVER & PATTI LABELL 7|69 | 60 | 17 g & PLUSEES (TRANZLATOR CRER)
22 | 1B | 16 | 20 | ;i TLEWIS O.HARRIS.T LEWIS,A BENNETT-NESBY.J. WRIGHT) GIm 1 eAS 4675 LIVE (N.JEAN.S MICHEL,L.HILL,S.SCOTT) (C) (M) (T) RUFFHOUSE_77643/COLUMBIA
. BREATHLESS & ALL-4-ONE
23 21 19 11 II'A"RIEEP?(.SJ(.W’;RIFFIN) © M 00 Vloumm“’a\égﬁggg&g @ 76 2 G ST CLAIR.T G'BRIEN {J.JONES,G.ST.CLAIR) (C) BLITZZ 87202/ATLANTIC
FUNKDAFIED A ® DA BRAT 95 | 87 | 3 | PLAYAZCLUB & RAPPIN' 4-TAY
24116 | 131 19 | 5UpRIMSEAL (.DUPRLOA BRAT) (C) (T) SO SO DEF/CHAOS 77523/COLUMBIA @ FRANKY LG STABAN (A0 ORTE) {0 () {X) CHRYSALIS 5826 7/EMI
ANY TIME, ANY PLACE/AND ON AND ON @ & JANET JACKSON 74 | 68 | 59 | 16 | BIGGEST PART OF ME @ TAKE 6
25 [ 13 110 |19 | P Ewis.) JACKSON U JAE/CKSON,J.HARRIS.T.LEWIS) (©) (T {v) (X) VIRGIN 38435 8 | TaKE 6 ©PacKA CHEAC v MCKNGHD QD SEERISELRL22
ALWAYS IN MY HEART ® TEVIN CAMPBELL NO GUNS, NO MURDER @ RAYVON
26 | 23 | 18 | 15 | Ganerace.d SIMMONS (BABYFACE.SIMMONS) (C) (D) (V) QWEST 18260/WARNER BROS @ 75 | 8 | 10 | oneomdke nravioram srewster M) M) ) VP 5399°
. I'LL BE AROUND & RUSS FREEMAN & THE RIPPINGTONS FEAT. JEFFREY OSBORNE
+ % * GREATEST GAIN ER/SALES 1 8. & 4 8 2 R FREEMAN (T BELL,P.MURTT) (C) GRP 3052
HERE COMES THE HOTSTEPPER ¢ INI KAMOZE SOUTHERNPLAYALISTICADILLACMUZIK ® QUTKAST
@ &) i . S.REMI (I.KAMOZE S GIBBS,KENNER,DOMINO.A KONLEY K.NIX) (C) (M) (T) COLUMBIA 77614 1 b4 %5 13| ORcanzep noizE (A PATTON A BENJAMIN,DRGANIZED NOIZE) (C) (D) (M) (T) LAFACE 2-4070°ARISTA
28 | 26 | 25 | 15 | NUTTIN' BUT LOVE & HEAVY D & THE BOYZ w0l ] 7|0 © LONDON JONES
HEAVY D.,KID CAPRI {KID CAPRI,HEAVY D.) (C) (M) (T) UPTOWN 54865/MCA C STEWART,S.HALL (L.JONES,C.STEWART,S.HALL) (C) (D) (T) SILAS 5487 1/MCA
THUGGISH RUGGISH BONE & BONE THUGS N HARMONY DON'T FRONT & MISSJONES
B |4 6 DJ UNEEK (DJ UNEEK,BONE) (C) (T) RUTHLESS 5527/RELATIVITY 8| BB 7 TUMBLIN' DICE (T JONES,R SMITH,A MARSHALL.T.SMITH,J CHONG) (C) (T) STEP SUN 7133
* * * GREATEST GAINER/AIRPLAY * % % 80 | 77 | 74 | 18 | INFATUATION # JAMIE FOXX
55 o 2 PRACTICE WHAT YOU PREACH & BARRY WHITE
B.WHITE,G.LEVERT.E.NICHOLAS (B WHITE ,G.LEVERT,E.NICHDLAS) (C) A&M D778/PERSPECTIVE NEW) 1 WITH OPEN ARMS & RACHELLE FERRELL
31 10 28 2 BACK & FORTH @  AALIYAH G DUKE (R.FERRELL,D.ROBINSON) {C) MANHATTAN 58258/CAPITOL
R KELLY (R KELLY) (C) (T) (X) BLACKGROUND 42174/JIVE 9 | — 2 MAKE IT RIGHT LISA STANSFIELD
@ - o . I'LL TAKE HER o ILL AL SKRATCH FEATURING BRIAN MCKNIGHT R.LAWRENCE,|.DEVANEY (R LAWRENCE,C BERNARD,S,BENSON) (C) GIANT 1B065
LG,LORIDER (AL,ILLLG, TONY P.) (C) (T} (X) MERCURY 856 124 92 o 2 YOU DON'T KNOW NOTHIN’ & FOR REAL
33 | 32 | 29 | 11 | EVERYTHING IS GONNA BE ALRIGHT ® SOUNDS OF BLACKNESS MbSRREN W P NS (OB MO /o ASRECTVE
JJAM,T LEWIS (J HARRIS,T LEWIS,B BACHARACH,H.OAVID) (C) PERSPECTIVE 7462 NEW ) 1 TASTE YOUR LOVE & HORACE BROWN
| MISS YOU @ © AARON HALL D HALL (H.BROWN BUTTNAKED TIM OAWG,D.HALL) (C) (M) (T) UPTOWN 54672/MCA
3 25 7 23 G CAUTHEN «; CAUTHEN,A HALL) (C) SILAS 5484 7/MCA GIVE ITUP & PUBLIC ENEMY
2 : 85 | 72 | 64 | 13 C ENE
SENDING MY LOVE © ZHANE G.G-WIZ,C.RYDER (G.G-WiZ,C.RIDENHOUR, STUDDAH MAN AISBELL)  (C) (M) (T) (X) DEF JAM/RAL B53 316/ISLAND
35 | 24 | 20 | 22 | UiahTy eY NATURE (R.NUEFVILLE,NAUGHTY BY NATURE) (C) (D) (T) ILLTOWN 2242/MOTOWN ARTY ¢ DIS-N-DA
86 90 3 JAMON! {l P (J.MI AN,N.ORANGE, o 'D .
%1 37| % 10| THROUGH THE RAIN © TANYA BLOUNT DIAMOND MUSIC GROUP (J,MCGOWAN,N.ORANGE,V.BRYANT,H.W.CASEY,R FINCH) (M) (T) EPIC STREET 77400°/EPIC
K JACKSON E.WHITE,P.LAURENCE (K.JACKSON,E. WHITE,B. WILLIAMS) (C) ISLAND 853 314 87 67 0l 18 THE PLACE WHERE YOU BELONG (FROM "BEVERLY HILLS COP IIt") & SHAI
@ VIBE © ZHANE C.MARTIN,D.VAN RENSALIER,M GAY.G BRIGHT (MARTIN VAN RENSALIER,LORENZ,GAY BRIGHT) (C) (T) (X) MCA 54B07
44 | 52 4 NAUGHTY BY NATURE (R.NEUFVILLE.NAUGHTY BY NATURE,R.TEMPERTON) () (D) (T) (X) ILLTOWN 2261 MOTOWN 88 | 8 | g8 6 BRAND NEW ¢ SISTA
8 | 3 2 14 | SPEND THE NIGHT @ N-PHASE D.SWING, TIMBALANO (M.ELLIOTT, TIMBALAND, SWING) (C) (M) (T) ELEKTRA 64526
6 R KELLY (R KELLY} (C) MAVERICK/SIRE 1B194/REPRISE 89 | 74 65 5 | SAW IT CUMMIN' & PMD
¥ | » 0 9 AFRO PUFFS & THE LADY OF RAGE SMITH,SPIVEY (SMITH,SPIVEY,NOLAND, MORRISON, JONES BONNER MIDOLEBROOK)  (C) (M) (T} (X) PMD 62952'RCA
DR DRE DAT NIGGA DAZ (THE LADY DF RAGE,DAT NIGGA DAZ} {C) (T) (X) DEATH ROW 98233/INTERSCOPE 90 @ 6 BOW WOW & JOHNNY "GUITAR" WATSON
40 | 39 | 37 | 11 | BOP GUN (ONE NATION)  ICE CUBE FEATURING GEORGE CLINTON JWATSON (J WATSON) (©)(0) () WILMA 7251 SBELLMARK
QD 111LICE CUBE (ICE CUBE,Q.D. 111,G CLINTON JR.,G.SHIDER W MORRISON) (M) (T) (X) PRIORITY 53161° THE CHOICE IS YOURS EMAGE
46 | a1 | 10 | ACTION # TERROR FABULOUS FEATURING NADINE SUTHERLAND S1 | 81 | 8 | 4 | nowieTee (SparNe.TEEAMOSLEN (C) (T) ONE LOVE 858 842/MERCURY
D KELLY (D KELLY) (C) (D) (M) (T) EASTWEST 98260
WHOSE IS IT? & MELVIN RILEY
42 34 32 10 SLOW WINE & TONY! TONI! TONE! 2 ) n 16 M.RILEY (M.RILEY) (C) MCA 54849
TONY!TONI'TONE! (D.WIGGINS, THE WHOLE NINE,B.ROSS) (C) WING 853 476/MERCURY LET ME LOVE YOU © LALAH RATHAWAY
43 | 40 | 36 | 24 | 'M NOT OVER YOU & CE CE PENISTON 93 | 83 | B4 | 18 | 5% \oroan (B AMORGAN) (C) (T) VIRGIN 38430
S.HURLEY (S HURLEY,J PRINCIPLE,M.DOC) (C) (T) (X) ARM 0574/PERSPECTIVE OLD BECOMES NEW GROOVE U
M 35 27 25 WILLING TO FORGIVE & ARETHA FRANKLIN % 8 | 100 4 T.TAYLOR,C FARRAR (T.TAYLOR) (C) BIG BEAT 98236/ATLANTIC
BABYFACE,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (D) (M) (T) ARISTA 1-2680 MAKE UP YOUR MIND © VERONICA LYNN |
* % * HOT SHOT DEBUT % % % 9% | 8 | %8 3 ::(:::: EONVENTION,M.MORALES.M,C.ROONEV (V.WHITTABY,M MORALES M C ROONEY) (C) () PMD 6287 7RCA
U WILL KNOW (FROM “JASON'S LYRIC ® B.M.U. (BLACK MEN UNITED DEBELAH
NEWD | | a.mcxmcm.o'mctfo,a.Powm (o'ANGELo,L.Aacuga) ((C) (D) (V) MERCURY 856 zog NEWD | | | «uocmee v warrs, wisiaws.s GREEnss o {0 (1) ATUANTIC 87208
YOU DON'T HAVE TO CRY & NIl
ROMANTIC CALL # PATRA FEATURING YO-YO 97 | 8 I 62 | 12 ’
46 41 35 9 HOWIE TEE (H TEE,D SMITH,Y WHITAKER) (C) (M) (T) EPIC 77624 \érfg;z:h;v ;g'x;T'J’mOMAS) IO Z&Z?Aw:gg):
47 | 45 | 4 | 21 RY?glfﬁ 2?3!“5 CALLIN' ® © m& )l"jl.vble.zlé\[f) NEWD 1 r::;u; Io;:E (;:uxz.z DEWGAROE) (M) () (%) W;Tct :o&o-/r:;’:cz)é
SUMMER BUNNIES R, KELLY 99 | 85 | 80 | 10 L W
4 | 31 23 8 R KELLY (R KELLY.R CALHOUN) (C) (T) (X) JIVE 42238 K DEANE ‘B’L“W'::NCE'K'DE:;NU 1) (0) “S“;;SET 9;2:" —
SWEET FUNKY THIN RNAL
50 46 13 I&%EJIM%\S(YN) (M) (T) WEEDED mom{\/r?zk\lgﬁ 100 82 ) 13 T.FARAGHER,L.GOLDEN (T.FARAGHER,L.GOLDEN,E.KING} (C) EMI 58242

O Records with the greatest airplay and sales gains this week. ®Videoclip availabitity. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units, & RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regutar cassette single unavailable. (C) Cassette single availability. {D) CD single availability. {M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.

(V) Viny! single availability. (X) CD maxi-single availability.

1994, Billboard/BP) Communications.
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| sampie of airplay supphed by Broadcast Data Systems Radlo Track service. 79 R&B stations
areelectrmullyrnonmredZA hours aday, 7 days Songs ranked by pressions, computed by cross-
ngmacttamdanrplaywﬁhl\rbmonhstenerdata Thnsdata susedmtheHot R&BSmgjachan
x|%|z Elslz

g(¥]3 £15]2

o |e § TITLE e |5 | & | TITLE

= | 2| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 2| £ | ARTIST (LABELDISTRIBUTING LABEL)

**x NO.1 % * 38 (36 | 13 | THIROE wiowatormaLtsLanpy
I'LL MAKE LOVE TO YOU
1| 8 | Bovziimen (MOToWN)  6wisatio 1| |39 |34 | 8 | THROUGH THE RAIN

2 4 | ¢ | BODY & SOUL 40 44 | 3 | BEFORE ! LET YOU GO

4/ ANITA BAKER (ELEKTRA) v BLACKSTREET (INTERSCOPE)

3 | 2 |14 | AT YOUR BEST (You ARE LOVE) §ifar| 7 | viBE
AALIYAH (BLACKGROUND/IIVE) ZHANE (MOTOWN)

4| 3 [ 10| STROKE You uP {58 | 2 | PRACTICE WHAT YOU PREACH
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) BARRY WHITE (ALM/PERSPECTIVE)

51510 I'D GIVE ANYTHING 43/42| 3 GETUPON IT
GERALD LEVERT (EASTWEST) KEITH SWEAT (ELEKTRA)

NEVER LIE SUMMER BUNNIES

6 | 6 | 10| juMaTURE (Mca) 44126 | 15| 3 keiLy ove
WHEN CAN | SEE YOU ACTION

1 | 8 | 17| aagveac (epic) 45|83 | 9 | TERROR FABULOUS (EASTWEST)
ENDLESS LOVE TOOTSEE ROLL

8 | 7| 4 | C'VANDROSS & M. CAREY (COLUMBIA) 46|39 10| g9ovz ip-T;

99 14| 4 | 1 WANNA BE DOWN 41| 51 | 12 | AGEAINT NOTHING BUT A NUMBER

- BRANDY (ATLANTIC) b AALIYAH (BLACKGROUND/JIVE
LETITGO " JOoy

10 9 | 7 | Prince (WARNER BROS.) 48150 | 9 | lacksTReET UnTERSCOPE)

1 HOW MANY WAYS BOOT! CALL
11} 21 | 33 | TON BRAXTON (LAFACE/ARISTA) 49 45 20 | G acksTREET (NTERSCOPE)

12| 18 | 11 | DO YOU WANNA GET FUNKY 50|67 | 2 | WHEN A MAN CRIES
C+C MUSIC FACTORY (COLUMBIA) " TONY TERRY (VIRGIN}

HUNGAH | TAKE IT EASY

13110[ 5 | KARvN WHITE (WARNER BROS.) LI 55 | 10 | Map Lion (WEEDEDNERVOUS)

a 5-4-3-2 (YO! TIME IS UP; &9 Juicy

18120 4 | 5080 A(NT ) 52159 | 5 | THE NOTORIOUS B..G. (BAD BOV/ARISTA)

151137 ALWAYS IN MY HEART 531471 9 AFRO PUFFS
TEVIN CAMPBELL (QWEST/WARNER BROS.) THE LADY OF RAGE (DEATH ROWANTERSCOPE)
THE RIGHT KINDA LOVER &4 ROMANTIC CALL

16 [ 13120 | o375, TABELLE (MoA) 34) 57 | 8 | SATRA FEATURING YO-Y0 (EPIC)
BACK & FORTH TONIGHT

17| 15 | 24 | 30 RAH (BLACKGROUND/IVE) 95|34 | 8 | SweeT SABLE (STREET LIFE/SCOTTI BROS.)

R TURN DOWN THE LIGHTS I'VE HAD ENOUGH

181 19| 9 | Syianice (MoTOWN) 56 (53] 5 | ciNoy MIZELLE (EASTWEST)

19117 9 | YOURLOVEISA... §7{68| 3 | THUGGISH RUGGISH BONE
WHITEHEAD BROS. (MOTOWN) L UGS N HARMONY (RUTHLESS)
FUNKDAFIED WEEKEND LOVE

20 | 16 [ 17 | ' GRAT (50 50 OEF/CHAOS/COLUMBIA) 58 | 46 [ 12| GUEEN LATIFAH (MOTOWN)
SENDING MY LOVE (1) IT SEEMS LIKE YOU'RE READY

21| 12 | 21 | Z5NE L TowNMOTOWN) 391 64| 32| & keicy Ove)

NUTTIN’ BUT LOVE I'M ON MY KNEES
22| 24 [ 17 | PEAVY D & THE BOYZ JUPTOWNMCA) 60|60 | 2 | JoNATHAN BUTLER (MERCURY)
X HERE COMES THE HOTSTEPPER BOP GUN (ONE NATION)

23] 40 | 3 | |NFKAMOZE (COLUMBIA) 61 {56 | 10| ice'cure (PI‘R!ORITY)

24 FLAVA IN YA EAR > WHEN YOU NEED ME

24 31 | 8 | CRAIG MACK (BAD BOVARISTA 621 62| 4 | AARON HALL (SILASMCA)

7% U WILL KNOW 3 90'S GIRL

25)/ 66 | 2 | B MU, (BLACK MEN UMITED) (MERCURY) 831 63 | 21 | BLACKGIRL (KAPERIRCA)

1 MISS YOU AND ON AND ON

26|23 | 22 | JARON HALL (SILASMCA) 64 | 49 | 19 | JANET JACKSON (VIRGIN

y BLACK COFFEE 1 | DON'T WANT TO KNOW

2] 23| 8 | HEavy D & THE BOYZ (UPTOWNMCA) 851 65 | 4 | GLADYS KNIGHT (MCA)

78 33 | 14 | WHERE 1S MY LOVE? §( |1 | FAALLYALL

£3/ EL DEBARGE (REPRISE) o0 DA BRAT (S0 SO DEF/CHAOS/COLUMBIA)
I'M NOT OVER YOU | HONEY

29 [ 28| 23 | CE e PENISTON (AAMPERSPECTIVEY 671 70| 3 | ZRETHA FRANKUIN (ARISTA)

3038 | 6 | CANUGET WITIT 68 | 61| 5 | IF ANYTHING EVER HAPPENED TO YOU

A USHER (LAFACE/ARISTA) BEBE & CECE WINANS (CAPITOL)

ANY TIME, ANY PLACE [3) ON BENDED KNEE

31|22 | 20 | JANET JACKSON (VIRGING 691 71 | 2 | Bovz i MEN (voToWN
SLOW WINE WHAT ABOUT US

3225 | 16 | ToNY! TONI TONE! (WING/MERCURY) 70 {48 | 23 | Jopec: wPTownmMen)

33| 32 | 42 | YOUR BODY'S CALLIN' 711 —| 1 | 9™ woNDER
R. KELLY (JIVE) L DIGABLE PLANETS (PENDULUM/EMI)

34| 27| 11 | EVERYTHING IS GONNA BE ALRIGHT | |79 | 69 [ 17 | BIGGEST PART OF ME
SOUNDS OF BLACKNESS (PERSPECTIVE) TAKE 6 (REPRISE)

3’0371 4 I'LL TAKE HER 73 N1 LET'S TALK ABOUT IT

p ILL AL SKRATCH (MERCURY) - MEN AT LARGE (EASTWEST)

A SPEND THE NIGHT 74 PASS THE LOVIN'

36 35 | 14 | RIOFASE (MAVERIGSIREREPRISE) T41 75 | 4 | GROWNSTONE (MLVEPIC)

WILLING TO FORGIVE HIP HOP RIDE
3730 | 24 | JRETHA FRANKLIN (ARISTA) 7573 | 3 | DAYOUNGSTA'S (EASTWEST)
(O Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.

111 ]2 | ANvTHING 1418 GOT ME WAITING
SWV (RCA) HEAVY O & THE BOYZ (UPTOWN/MCA)

216l6 I'M READY 15{12]31 HEY MR. D.

TEVIN CAMPBELL (QWEST/WARNER BROS.) ZHANE (FLAVOR UNIT/EPIC)
3| 3] 3| SOMEONE TO LOVE 16 | 16 | 29 | RIGHT HERE (HUMAN NATURE)
MINT CONDITION (PERSPECTIVE) SWV (RCA)
I 4 | — | | | FANTASTIC VOYAGE 17| 14| 9 | OLD TIMES' SAKE
COOLIO (TOMMY BOY) SWEET SABLE (STREET LIFE/SCOTT! BROS.)
52| 3 | YOU MEAN THE WORLD TO ME 181 7 | 3 | BACK iN THE DAY
TON| BRAXTON (LAFACE/ARISTA) AHMAD (GIANT)

6|48 BELIEVE IN LOVE 192418 GROOVE THANG
TEDDY PENDERGRASS (ELEKTRA) ZHANE (ILLTOWN/MOTOWN)

TREAT U RITE LOVE NO LIMIT

7| 5 | 10| ANGELA WINBUSH (ELEKTRA) 20 25| 37| MRy J. BLIGE (UPTOWNMCA)
CAN WE TALK JUST KICKIN' IT

8 | 10|22 | TevincampBELL wesTwarNer Bros) | [21]21 |28 PE (SO SO DEF/COLUMBIA)
BUMP N’ GRIND SHOOP

9 15[ 9| RNV one 22| 17| 23 | SuTN'PEPA (NEXT PLATEAULONDON)
REGULATE NEVER KEEPING SECRETS

10| 8 | 4 | WARREN G & NATE DOGG (DEATH ROW) B[ 23| 2| gapvrace (epicy

1m/9l7 | BELIEVE 4|—11 CAN'T GET ENOUGH
SOUNDS OF BLACKNESS (PERSPECTIVE) EL DEBARGE (REPRISE)

12]13] 8 THE MOST BEAUTIFUI. GIRL . 25| —112 U SEND ME SWINGIN'

4 (NPG/BELLMAR MINT CONDITION (PERSPECTIVE)
13 /11148 THAT'STHEWAV LOVEGOES Recurrents are titles which have appeared on the Hot R&B
ANETHIACKSONI(Y Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

5-4-3-2 (YO! TIME IS UP) (Second Generation
Rooney Tunes, BMU/MCA, BMi/Creole Chee Chee,
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP)

90°S GIRL (Louis St., BMl/Scrap Pyle, BMVT in'
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Type Nite, ASCAP/Donril, ASCAP/Zomba,
ASCAP/Mr.Peanut Butter, ASCAP/Smokin' Sound,
ASCAP/WB, ASCAP) CPP/WBM

9 TH WONOER (BLACKITOLISM) (Wide Grooves,
BMI/Gitro, BMVEMI Blackwood, BMI)

ACTION (EMI Blackwood, BMI) HL

AFRO PUFFS (Suge, ASCAP)

ALWAYS IN MY HEART (Sony, BMV/Ecaf, BMY/Boobie-
Loo, BM/Wamer-Tamertanie, BMI) HL/WBM

ANY TIME, ANY PLACE/ANO ON ANO ON (Black Ice,
BMU/Flyte Tyme, ASCAP) WBM

AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BACK & FORTH (Zomba, BMI/R.Kelly, BMI) CPP
BEFORE | LET YOU GO (Donril, ASCAP/Zomba,
ASCAP/MCA, ASCAP/Tadej, ASCAP/Davey Pooh.
ASCAP/Chauncey Black, ASCAP)

BIGGEST PART OF ME (Windswept Pacific,
ASCAP/Longitude, BMI) WBM

BOOY & SOUL (EMI Virgin, BMI/Shipwreck, BMVEMI
Virgin, ASCAP/Future Furniture, ASCAP)

BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick
Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color It
Funky, ASCAP/Saja, BMVTroutman, BMI) CPP/HL/WBM
BOP GUN (ONE NATION) (Gangsta Boogie, ASCAP/WB,
ASCAP/Deep Technology, ASCAP/Full Keel, ASCAP) WBM
BOW WOW (Booty Ooty, BMI)

BRANO NEW (Mass Confusion, ASCAP/EMI April,
ASCAP/DeSwing Mob, ASCAP)

BREATHLESS (Songcase, BMI)

BUCK EM OOWN (Stolen Souls, ASCAP/Target
Practice, ASCAP/Misam, ASCAP)

CAN U GET WIT T (DeSwing, ASCAP/EMI April, ASCAP)
CHOCOLATE (Jobete, ASCAP)

THE CHOICE IS YOURS (irving, BM/Howie Tee,
BMUFord-Payne, BMI/Copyright Control) CPP

DON'T FRONT (Potential, BM/Missjones, BMUT Ziah's,
BMU/Wikid & Evil, BMYTumblin’ Dice, ASCAP)

DO YOU WANNA GET FUNKY (Cole-Clivilles,
ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL
ENOLESS LOVE (Pgp, ASCAP/Brockman,
ASCAP/Intersong, ASCAP)

EVERYTHING IS GONNA BE ALRIGHT (Flyte Tyme,
ASCAP/New Hidden Valley, ASCAP/Casa David,
ASCAP) WBM

FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
FREE (Black Eye, ASCAP/Kee-Drick, BMI/Wamer
Bros., BMI)

FUNKOAFIEO (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP)

FUNKY ¥-2-C (No Hassle, ASCAP)

GIVE IT UP (Suburban Funk, BMI/Bring The Noize,
BMI/Def American, BMI/irving, BMI) CPP

HAPPINESS (Blue Water, BMVEastWest, BM/Wamer
Chappedl, BM/Lanoma, ASCAP/EM! April, ASCAP) HL/WBM
HERE COMES THE HOTSTEPPER (Salaam Remi,
ASCAP/Pine, PRS/L.ongitude, BMI)

HIP HOP RIOE (Martey Mari, ASCAP/EMI April,
ASCAP/Top Jam. BMI/Supreme C, ASCAP)

HONEY (Sony, BMY/Ecaf, BMI)

HOW MANY WAYS (Three Boyz From Newark,
ASCAP/Polygram, ASCAP/Lady Ashiee, BMI/Jay Bird
Alley, BMI/Black Hand, ASCAP/Zomba, BMI/Raphic, BMI)
HUNGAH (Wamer-Tamertane, ASCAP/Kings Kid,
BMI/Fyte Tyme, ASCAP)

1'0 GIVE ANYTHING (Full Keel, ASCAP/Farrenuff,
ASCAP/Farren Curtis, BMI/Longitude, BMI/August
Wind, BM/Albert Paw, BMI/Curbsongs, ASCAP/Mike
Curb, BMI) WBM/CPP

1 OON'T WANT TO KNOW (Sony, BMVEcaf, BMI)

IF ANYTHING EVER HAPPENEO TO YOU (PSO Ltd.,
ASCAP/Music By Candelight, ASCAP/Music Corp. Of
America, BMI/MCA, BM/Nelana, BMI) CPP

1 GOT A LOVE (Smooth Flowin’, ASCAP/Pete Rock,
ASCAP)

I'LL BE AROUNO (Waner-Tameriane, BMI)

ILL MAKE LOVE TO YOU (Sony Songs, BMVEcaf, BMI) HL
F'LL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP/11
C, ASCAP/Deep Soul, ASCAP/III, ASCAP)

1 MISS YOU (MCA, ASCAP/Jamron, ASCAP/Sweetness,
BMI) HL

"M NOT OVER YOU (Last Song, ASCAP/Third Coast, ASCAP)
I'M ON MY KNEES (Zomba, ASCAP) CPP
INFATUATION (Foxxhole, BMI)

| SAW IT CUMMIN' (PMD, ASCAP/Bridgeport, BMI)
I'VE HAD ENOUGH (Yel RAHC, BMVAIMO irving, BMI) CPP
| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP)

JOI (Young Bob, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce,
ASCAP/Famous, ASCAP/Mo Better Groove, ASCAP)
JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice
Combs, ASCAP)

LETITGO (Controversy, ASCAP/WB, ASCAP)

LET ME LOVE YOU (Bam Jams, BMI/interscope Peart,
BMU/Warner-Tameriane, BMI) WBM

LET’S TALK ABOUT IT (Divided, BM/Zomba,
BMI/Ramal, BMU/Warner-Tamerlane, BMi)

MAKE IT RIGHT (Rhett Rhyme, ASCAP/Quiet Of Mind,
ASCAP/BMG, BMU/Girl Next Door, BMI)

MAKE UP YOUR MINO (Second Generation Rooney
Tunes, BMUMCA, BMI)

NAPPY HEAOS (Tete San Ko, ASCAP/Dbverse Creation,
ASCAP/Sony, ASCAP/EM! Blackwood, BMI) HL

NEVER LIE (Hook, ASCAP/Zomba, ASCAP/Teaspoon,
ASCAP) CPP

NO GUNS, NO MUROER (Dope On Plastic,
ASCAP/BAMB, BMI)

NONE OF YOUR BUSINESS (Sons Of K-oss,
ASCAP/0ut Of The Basement, ASCAP/Unart, BMI/Next
Plateau, ASCAP) CPP

NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI April,
ASCAP/Eazy-Duzit, ASCAP) HL

OLD BECOMES NEW (Kharatroy, ASCAP/Chrysalis, ASCAP)
PARTY (Pottshurg, BM/Hamick, BMI/Longitude, BM1)
PASS THE LOVIN' (Night Rainbow, ASCAP/Brown Girl,
ASCAP/Kwakwani, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Darin Whittington, ASCAP)

THE PLACE WHERE YOU BELONG (FROM BEVERLY
HILLS COP 1) (Music Corp. Of America,
BMi/Gasoline Alley, BMI/Vandy, ASCAP/MCA,
ASCAP/Petrol Lane, ASCAP/G.Spot, BMV/Yppahc,
ASCAP/Sony, ASCAP) CPP

PLAYAZ CLUB (Rag Top, BMI)

jonal sub-sample of POS (point of saie) equi| key R&B retail stores which report number
dumssoidtoSwndScan Inc. This data is used in the Hot R&B Singles chart.
SoundScan
nn
- - - o i
HHEE £15|e
2% |8 | TITLE 2|5 | & | TITLE
£ | 2| £ | armisT wABEUDISTRIBUTING LABEL) £ | 5 | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
| DON'T WANT TO KNOW
*x NO.1 » » 38|38 | & | GADVS KNIGHT (MCA)
I'LL MAKE LOVE TO YOU
1| 1|7 | BovziiMenoTowso 7 wisatto 1| |39 28 |21 | BACK IN THE DAY
2|48 FLAVA IN YA EAR 40)| 66 | 2 HOW MANY WAYS
IG MACK (BAD BOY/ARISTA) / TONI BRAXTON (LAFACE/ARISTA)
3 | 3 | 4 | AT YOUR BEST (YOU ARE LOVE) 315! SAW IT CUMMIN'
AALIYAH (BLACKGROUND/JIVE) PMD (PMO/RCA)
al21]10 STROKE YOU UP 42| 43| 2 | GOT A LOVE
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) PETE ROCK & C.L. SMOOTH (ELEKTRA)
s16]10 NEVER LIE 43418 RECOGNIZED THRESHOLDS OF . . .
IMMATURE (MCA) BOOGIEMONSTERS (PENDULUM/EMI)
TOOTSEE ROLL WILLING TO FORGIVE
6|5 |18 goBovz ripum 44 [ 37| 24| JRETHA FRANKLIN (ARISTA)
7|7 | ¢ | JurcvUNBELIEVABLE 45|20 21| 1 SWEAR
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) ALL-4-ONE (BLITZZ/ATLANTIC)
%l 9 | 3 | ENDLESS LOVE 46|39 | 6 | SUMMER BUNNIES
L. VANDROSS & M. CAREY (COLUMBIA) R. KELLY (JIVE)
9|85 BODY & SOUL 47 | 45 | 17 | NAPPY HEADS
ANITA BAKER (ELEKTRA) FUGEES (TRANZLATOR CREW) (RUFFHOUSE)
10 | WANNA BE DOWN a8 HONEY
10126 | 3 | grANDY (aTLANTI) 48] —| 1 | AReTHA FraNKUN (ARISTA)
i3] s THUGGISH RUGGISH BONE 49 | 47 | 23 | 'M NOT OVER YOU
THUGS N HARMONY (RUTHLESS) CE CE PENISTON (A&M/PERSPECTIVE)
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CAN U GETWIT IT B BUCK EM DOWN
1312]9 | Gshen (LAFACE/ARISTA) L) 72 | 2 | GlACK MOON (WRECK/NERVOUS)
DO YOU WANNA GET FUNKY (3 WEEKEND LOVE/BLACK HAND SIDE
1414 {10 | £ MUSIC FACTORY (COLUMBIA) S2)| 61 | 12 | GliEEN LaTIFAR (&/#ow
15(15( 8 AFRO PUFFS 53|44|13 SOUTHERNPLAYALISTICADILLACMUZIK
THE LADY OF RAGE (DEATH ROW) OUTKAST (LAFACE/ARISTA)
THIS D.J. | MISS YOU
16| 11 [ 10 | wARREN G (VIOLATORRALASLAND) $4[ 45| 23 | AARON HALL (SILASMCAY
BOP GUN (ONE NATION; ANY TIME, ANY PLACE
17017 |10 | e cune (Psuoamn J 55| 52 | 18 | JNET JACKSON (VIRGING
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18)] 23 | 13 | Map Lion tweeDEDMERVOUS) 96 71| 3 | VIN-VEE (PMPRALISLAND)
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/ WHITEHEAD BROS. (MOTOWN) THE ROOTS (DGC/GEFFEN)
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) LETITGO PLACE WHERE YOU BELONG
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WHEN CAN | SEE YOU YOUR BODY'S CALLIN'
B[ 1815 Bagvract (epic) 61[56 |19 | ¢ keliy over
34| 32| 5 | WHERE IS my LOVE? 62| 58| 5 | THROUGH THE RAIN
, EL DEBARGE FEAT, BABYFACE (REPRISE) TANYA BLOUNT (ISLAND)
2554 | 2 PRACTICE WHAT YOU PREACH 83160/ 5 BLACK SUPERMAN
) BARRY WHITE (ASM/PERSPECTIVE) ABOVE THE LAW (RUTHLESS/RELATIVITY)
26|20 9 ROMANTIC CALL “ —11 9TH WONDER
PATRA FEATURING YO-YO (EPIC) S DIGABLE PLANETS (PENDULUM/EMI)
27 3303 I'LL TAKE HER 65155/ 14 ALWAYS IN MY HEART
ILL AL SKRATCH/BRIAN MCKNIGHT (MERCURY) TEVIN CAMPBELL (QWEST/WARNER BROS.)
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28 [ 19 ) 15 | GlACKSTREET (nTERSCOPE) 86)] 67 | 2 | Bis'N.pat epic sTREETEPIC)
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39148 | 3 | RAPPIN' 4TAY (CHRYSALIVEMY 73[64) 3 | Zhane voTowny
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(O singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.
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88

PRACTICE WEAT YOU PREACH (Seven,
BMLU/Super, BM/Divided, BMl/Zomba, BMl/Warmer-
Tamerlane, BM/Ramal, BMI)

RECOGNIZEO THRESHOLOS OF NEGATIVE STRESS
(Uugganaut Plastic, ASCAP/Rogli, ASCAP/EMI,
ASCAP/Dystunictiona! Family, ASCAP)

THE RIGHT KINOA LOVER (Fiyte Tyme, ASCAP/New
Perspective, ASCAP) WBM

ROMANTIC CALL (Howie Tee, BMUrving, BMYZomba,
ASCAP/Aunt Huida, ASCAP/Street Knowledge, ASCAP) CPP
SENOING MY LOVE (9 th Town, ASCAP/Naughty,
ASCAP/WB, ASCAP) WBM

SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap
And More, BMi/Polygram Int'l, ASCAP)
SOUTHERNPLAYALISTICADILLACMUZIK (Gnat
Booty, ASCAP/Chrysalis, ASCAP/Stiff Shirt,
BM{/Organized Noize, BMI) CPP

SPENO THE NIGHT (Zomba, BMI/R.Kelly, BMI) CPP
STROKE YOU UP (Zomba, BMI) CPP

SUMMER BUNNIES (Zomba, BMI/R Kelly, BM|/Taking
Care Of Busisess, BMI) CPP

SWEET FUNKY THING (MCA, ASCAP/Matak,
ASCAP/Mygag, ASCAP/Polygram, ASCAP/Mad Fly, ASCAP)
TAKE IT EASY (Misam, ASCAP)

TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown,
ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP/Clyde
Otis, ASCAPAVB, ASCAP/Stone Jam, ASCAP)

THIS 0.J. (Warren G, ASCAP)

THROUGH THE RAIN (K-Jack Top 10,
ASCAP/Neroses, ASCAP)

29

S7
11
21

45

83
4
15

THUGGISH RUGGISH BONE (Ruthless Attack,
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)
TONIGHT (Nikke Duz It, ASCAP/MCA, ASCAP)
TOOTSEE ROLL (Downlow Quad, BMI)

TURN DOWN THE LIGHTS (Bobizzz, BMi/Meltree,
BMU/Sony, BMI)

U WILL KNOW (FROM JASON'S LYRIC) (Polygram,
ASCAP)

VIBE (9 th Town, ASCAP/Naughty, ASCAP/Rodsongs,
ASCAP/Almo, ASCAP) CPP

WEEKENO LOVE/BLACK HANO SIOE (Queen Latifah,
ASCAP/S.1.D, ASCAP)

WHAT ABOUT US (EMI April, ASCAP/DeSwing Mob,
ASCAP/Saja, BM/Troutman, BMY/Devell-Up-Mo, BMI) WBM
WHEN CAN | SEE YOU (Sony, BMI/Ecaf, BMI)

WHEN YOU NEEO ME (MCA, ASCAP/Geffen,
ASCAP/Ronnie Onyx, ASCAP)

WHERE IS MY LOVE? (Ecaf, BMI/Sony,
BMI/Rambush, ASCAP/MCA, ASCAP)

WHOSE IS IT? (MCA, ASCAP/Deedle Dee, ASCAP)
WILLING TO FORGIVE (Ecaf, BMI/Sony, BMI/Warner-
Tameriane, BM{/Boobie-Loo, BMI) HL/WBM

WITH OPEN ARMS (Feel The Beat, BM|/Stone
Diamond, BMI)

YOU DON'T HAVE TO CRY (3 Boyz From Newark,
ASCAP/Polygram Int'l, ASCAP/Zomba, ASCAP/Black
Hand, ASCAP) CPP

YOU OON'T KNOW NOTHIN' (2/29, BMI)

YOUR BOOY'S CALLIN' (Zomba, BMI/R.Ketly, BMI) CPP
YOUR LOVE IS A... (K&J, BMI/Sorty, ASCAP) HL
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Paris Brings The Funk, Guerrilla-Style; Gravediggaz In London

FUNK DAT: Guerrilla funk is the lat-
est sonic style from Paris—not Paris
the city, Paris the rapper. The tracks
on his third Scarface/Priority album,
also named “Guerrilla Funk,” feature
spongy bass notes, swishy drum beats,
soulful singing, *70s samples, goofy car-
toon voices, found sounds, and other al-
lusions to glossy noir expression.

The album hits retail Oct. 4, and Pa-
ris uses it as an entertaining but posi-

tive communication outlet. “It’s a
means for bringing the kinds of mes-
sages I'm known for,” he says. “I al-
ways strive to uplift, educate, and en-
lighten people through my music.”
George Clinton, the former doo-
wop vocalist responsible for helping
turn funk into a music genre in the *70s,
once said funk was “the road to crea-
tive freedom.” In the mind of Paris,
that statement remains true. So while

artists like Dr. Dre and Snoop Doggy
Dogg coast on funk clouds, dropping
nihilistic themes (cursing “be-atches,”
perpetrating “187s,” gulping frosty 40s
along with gin & juice) like bombs, Pa-
ris uses music to support strategies
that attempt to improve how black peo-
ple act and live.

“I’m makin’ g-funk,” he says. “But
the ‘g’ don’t mean gangsta. Right now,
people are into funk, so that’s what I

had to [appropriate] to reach them. It’s
a guerrilla tactic. You know—by any
means necessary!”

Paris views self-hatred as the major
threat facing residents of chocolate ci-
ties. It’s reflected, he says, in the mor-
tality rate among young black males.
“We're being targeted, to a certain ex-
tent,” he says, referring to the theory
that the “establishment” intentionally
keeps black males in conflict with one

ISSUE DATE:
NOVEMBER 26th

AD CLOSE: NOVEMBER 1st

NEW YORK: KEN PIOTROWSKI
(212) 536-5223

LOS ANGELES: GARY NUELL
(213) 525-2302

LONDON: ROBIN FRIEDMAN
011-44-71-323-6686

THE ‘94 RAP
SPOTLIGHT WILL FEATURE AN
IN-DEPTH INVESTIGATION INTO
THE ARENA OF RAP MUSIC.

HAVELOCK NELSON WILL PROVIDE
AN AUTHORITIVE LOOK AT THE ALWAYS
ERUPTING RAP SCENE, DELIVERING
EXCLUSIVE INFORMATION TO ALL
THE MAJOR FORCES AROUND
THE WORLD.

IT’S TIME TO PUT YOUR
BUSINESS IN THE
SPOTLIGHT.

another. “But I don't think anyone else
has much to do with it anymore. Now,
alot of it is due to a cycle we can't seem
to break out of. We're locked into a be-
havior pattern
that has made us
our own worst en-
emy.” -

Paris debuted
in 1990 with “The
Devil Made Me Do
It” on Tommy Boy
Records. The al-
bum sold a quar-
ter of a million co-
pies, according to the label, and
established the rapper as a soft-spoken
“rebel of America.” Its follow-up,
“Sleeping With The Enemy,” brought
that image into sharper focus. “En-
emy” created controversy before hit-
ting the streets because of album art-
work that depicted Paris stalking then-

‘B4

PARIS

by Havelock Nelson

president George Bush.

The album also featured radical pol-
itics on songs like “Bush Killa” and
“Coffee, Donuts And Death.” Warner
Bros., which owns and distributes
Tommy Boy, refused to release the al-
bum. As a result, Paris formed his own
label, Scarface, and released “Sleeping
With The Enemy” himself, through the
distributor INDI.

A dispute between Paris and INDI
executive VP Chris Joyce, during
which the artist allegedly clocked
Joyce at the National Assn. of Record-
ing Merchandisers convention this
year, caused Scarface to dissolve its re-
lationship with INDI and affiliate with
Priority.

The Scarface roster has four other
acts: Conscious Daughters, who de-
buted last year, 4-Deep, C-Funk, and
Da Old Skool, the background singers
on “Guerrilla Funk.”

The first single from the album is
the pro-black title track. With its “(Not
Just) Knee Deep” sample, it strives to
keep the funk as well as homies alive.
Sample line: “As long as niggas keep
dyin’ I'ma keep servin’/Hip-hop till the
bullshit stop.”

LIV'E EVIL: Gee Street horrorcore
act Gravediggaz ended its first Euro-
pean tour Sept. 9. To mark the occa-
sion, the label threw a party at the
trendy London crypt Subterranea.

The venue was decorated like a
funky art gallery, with blow-ups of Gee
Street albums and 12-inch artwork,
and littered with copies of Gee Street’s
in-house magazine Innergee, featuring
cover boy (and Gee Street college pro-
motions rep) Shawn Costner.

The place was a seething mass of
people, including Amber Sunshower,
PM Dawn, and Michael Franti of
Spearhead. Funkmaster Flex served
the guests uncut hip-hop like an up-
town pusherman. Of course, Gravedig-
gaz performed, dishing ghoulish exu-

(Continued on next page)
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LO-KEY?
(Continued from page 23)

The group is countering the trend
of sexually graphic songwriting by us-
ing metaphors that understate ro-
mantic intentions. The result is an
emphasis on the brighter, fun side of
romance, rather than sexual con-
quest.

“A lot of stuff sounds alike out
there,” says Shepard. “People are
looking for something a little bit dif-
ferent.”

The first single, “Tasty,” is a richly
textured ballad that carries a contem-
porary melody with sexy lyrical over-
tones. It arrives at radio Oct. 4.

The videoclip contains sensual im-
ages to match the mood of the single,
and includes “a little flesh just to keep
things interesting,” Shepard says.

The clip is being issued to BET,
VH-1, and appropriate local video
shows when the record arrives at ra-
dio.

The marketing strategy designed
by Sheila Coates, VP of artist devel-
opment at Perspective, calls for the
initial thrust to build on the core audi-
ence of R&B listeners that Lo-Key?
established with its debut.

Promotion plans include a live col-
lege tour. Local, low-key listening
parties will be held across the country
for radio, retail, press, and other tas-
temakers. The relaxed affairs are de-
signed to fit the “kickin’ it at home”
theme of the album.

At retail, the label is issuing point-
of-purchase promotion materials, also
designed to evoke at-home images.
“Try it, buy it” campaigns also will be
used, so consumers can listen to the
entire album before making a pur-
chase. J.R. REYNOLDS

O —— e ——
THE RAP COLUMN
(Continued from preceding page)
berance before participating in a free-
style romp with two local MCs and
Shaquille O’Neal.

A Shagq single, “Biological Didn’t
Bother,” drops Oct. 30. His sophomore
album, “Shag-Fu: Da Return,” arrives
from Jive Nov. 8.

The Gravediggaz album is titled “6
Feet Deep”; in Europe, it's titled “Nig-
gamortis.” The set’s current single is
“Nowhere To Run, Nowhere To Hide.”
The supporting clip was directed by
David Perz-Shadi.

The group will embark Sept. 28 on a

BEEN SO LONG, THEY’'RE MISSING YOU, BABY: Anita Baker, who
hadn’t recorded any new material since 1990, debuts at No. 1 on the Hot
R&B Albums chart with her new album “Rhythm Of Love” (Elektra). Its sales
points nearly double those of the No. 2 title, “II” by Boyz II Men (Motown).
Baker’s single “Body & Soul” continues to gain airplay and is the only record
in the top five on the Hot R&B Singles chart to earn a bullet this week. “Body”
is No. 1 at 12 stations, including WVAZ Chicago, WBLX Mobile, Ala., and
WMXD Detroit. Another artist who has been absent from the scene for a little
while is Barry White. His new single, “Practice What You Preach” (A&M),
is this week’s Greatest Gainer/Airplay. “Practice” increases in airplay almost
70% and ranks top 10 at eight outlets, including WZAK Cleveland, KMJJ
Shreveport, La., and WEDR Miami.

MAKING MOVES: “I Wanna Be Down” (Atlantic) is the debut single by
the young actress/singer Brandy. You may remember her from the television
sitcom “Thea,” on which she played Thea’s daughter, Denesha. Brandy has
always had ambitions of becoming a recording star, and now her dream has
come true. Fueled by a 19% increase in airplay, “I Wanna Be Down” leaps
into the top 10, moving 17-9. It ranks No. 1 at two stations, WOWI Norfolk,
Va., and KMJM St. Louis, and top five at four others, including WQMG
Greensboro, N.C., KJMS Memphis, and WZFX Fayetteville, N.C. “Here
Comes The Hotstepper” by Ini Kamoze (Columbia) continues to rush up the
chart, moving 49-27. Increasing in sales by 118%, “Hotstepper” earns the
Greatest Gainer/Sales award. It ranks No. 2 at KMJQ Houston, and is top
five at WRKS and WBLS New York, WCDX Richmond, Va., and WJTT Chat-
tanooga, Tenn.

SINCE THE INVENTION OF JAZZ, there has been much debate over mu-
sic’s influence over our youth. Then there is the debate over whether life
imitates art or art imitates life. That’s like asking which came first—the
chicken or the egg. Who cares? The end result is still the same. Now that gang-
sta rap has been in the headlines for quite some time, it has taken these de-
bates to new heights. There is serious talk of passing legislation that will reg-
ulate how albums with explicit lyries are sold, very similar to the rating system
for movies—except that such measures would not be voluntary; they would
be the law. These proposals are attempts to limit what children are exposed
to. But let’s not forget the bigger picture: the environment in which our chil-
dren grow up needs to be greatly improved. There is a whole generation of
young people out there who just need some direction, and, as silly as this may
sound, all they really need is some tender loving care. Without a family struc-
ture, the only role models these kids have to look up to are their peers,
athletes, or entertainers, and the fictitious characters that some portray.

As an adult, I have to admit that I also enjoy a lot of these so-called gangsta
rap releases—not necessarily for the lyrical content, but more for their clever-
ness and the emotions that they evoke. I also have to admit that if I had a
teen-age child, I would not want him or her to do as I do. Many of us find
ourselves between a rock and a hard place. Do we do the right things for the
sake of morality, or do we continue to entertain and make money? Wherever
you stand on this issue, we all need to pay attention to what is going on in
Washington, D.C., before the government decides for us. As Ice Cube said, |
“Check yourself, before you wreck yourself.”

HOT R&B
SINGLES

BUBBLING UNDER.
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It’s Happy Days For Uncanny Alliance’s Evans

UNCANNY GROOVE: For in-
sight into the music of A&M act
Uncanny Alliance, there is noth-
ing quite like spending a few mo-
ments with its creative master-
mind, Brinsley Evans—but only if
you are prepared for a full-throttle
sensory workout.

Boundlessly energetic, he is
likely to repeatedly lunge across a
table and land in your lap to empha-
size a statement, punctuating his
actions with a devilish giggle and a
tooth-suckin’ “okaaay?!" proclama-
tion.

What does that have to do with
music? Evans’ laugh is as infectious
as the melodies that fuel Uncanny
Alliance's debut album, “The

UNCANNY ALLIANCE: From left,
Brinsley Evans and E.V. Mystique.

Groove Won't Bite,” and his sense
of humor is as direct and intelligent
as the uplifting messages that lace
his lyrics. Factor in a slammin’ slew
of house, funk, and reggae
thythms, and you have the recipe
for one of this year’s strongest
dance albums.

Paired with the indomitable and
equally animated E.V. Mystique
on chat-vocals, the Queens, N.Y.
native has been slowly invading the
minds and bodies of clubgoers for
the last two years with empowering
singles like “I Got My Education,”
“I'm Beautiful Dammit,” and “Ev-
erybody Up,” each of which ex-
tends well-phrased philosophies
and a friendly hand through the
bassline.

“Sometimes you need to slap a
little barbecue sauce on the stuff
that’s good for you so that it can go
down a little easier,” he says. “You
can't just be going, ‘Ooh baby, I love
ya,’ anymore. There has to be some
substance. And there has to be a
message—even if it's just to chill
out from the hardships of life and
have a good time.”

The seeds for Uncanny Alliance
were planted six years ago at the fa-
mous Paradise Garage in New
York, where Evans and Mystique
instantly boogied and bonded into
close friendship. A musical partner-
ship was formed four years later,
and the first fruits of their collabo-
ration was “I Got My Education.”

“We passed around cassettes to
DJs like David DiPeneo, Junior
Vasquez, Frankie Knuckles, and
David Morales, and it really
caught on,” Evans says. “The song

GUCE.

TRAX !N
by Larry Flick

just took off.”

Interest was so intense that a
major-label bidding war ensued.
A&M won the battle.

Although the road to release for
“The Groove Won't Bite” has been
somewhat rocky—the project has
been on and off the shipping sched-
ule for more than six months—the
future looks bright. The duo is stok-
ing up for a new single, “Happy
Day,” another catchy and optimistic
romp that will benefit from remixes
by Eric Kupper, and a video clip
conceived and directed by Evans.

“I am so excited to see this rec-
ord come out,” he says. “It's like
having a baby—full of pain, love,
and drama. And worth every mo-
ment.”

In between promotion for Un-
canny Alliance, Evans is also plot-
ting his emergence as a producer
and-composer for other artists. He
has just completed tracks with
Sandy B. and Michelle Weeks
that we hear are already being
fought over by major labels.

“This is only the beginning,” he
says. “I have mountains to climb
and records to make. I can't wait to
see what happens next!”

MO'S SECRET: We have barely
tired of Madonna’'s genius (and
somewhat underappreciated) 1992
opus, “Erotica,” and the button-
pushing diva steps forward with a
delicious new slice of dancefloor
drama. She previews the upcoming

Open Hearts. Equity U.K. recording
artist Alison Sheryll recently performed
her debut single, “Open Up Your
Heart,” which is heating up
dancefloors through Europe. She is
currently in the midst of a British club
tour, and is mulling over material for a
follow-up single. Her label is shopping
the track for U.S. distribution.

Maverick/Sire collection, “Bedtime
Stories,” due in stores Oct. 25, with
“Secret,” a romantic kicker that
comes in several wildly different in-
carnations.

Co-produced by La M with hip-
hop maven Dallas Austin, the
lushly layered album mix simmers
with a strumming acoustic intro
that breaks into a languid funk/
R&B beat. As Madonna delivers a
solid performance that emphasizes
her increasingly strong lower vocal
range, a meticulously woven ar-
rangement of quasi-psychedelic
colors and raw hip-hop elements
percolates. Naturally, the hook is
pure pop candy, sticking to the
brain after one spin.

Citizens of the club community
are more likely to subseribe to a
pair of outstanding house interpre-
tations by Junior Vasquez. His
“Luscious” mix strobes with vi-
brant keyboards and an elastic
bassline. His treatment of Ma-
donna’'s vocal is sharply attuned to
the unusual levels of a club sound
system without burying it behind
the bassline. A tight edit of this mix
would swing comfortably onto
crossover radio airwaves.

Vasquez also tends to the re-
quirements of harder heads on the
expansive “Sound Factory” ver-
sion, which runs amok with cathar-
tic tribal percussion and ominous
synth loops. Further enhanced by
impending mixes by Bizarre Inc.,
this single is a promising preamble
to what will likely be a cool, new
chapter in the career of dance mu-
sic’s most successful graduate.

SOUND BITES: Veteran pro-
moter George Hess finally gets to
flex his A&R muscles with “Old No.
7" by Green Plants (aka Darryl
James and David Anthony), a
plump and dubby houser that chris-
tens his promising New York-head-
quartered Vestry Records. Deftly
crafted with soaring peaks and
soothing soft passages, the track
tingles with a jazzy, sax-
executed melody (courtesy of gifted
newcomer Chris Eminzar) and
plush keyboard lines. The arrange-
ment is further fleshed out with
jangly funk guitar rolls and highly
programmable percussion breaks.
A nice one for the underground, but
we think that avant-garde jazz and
R &B fans should have a listen, too.
We are so pleased to hear
Annette Taylor is back in action,
and working it better than she ever
has. She is the featured siren on
Reggie Rough’s smokin’ house
cracker, “Just Can't Take It.” An
assertive, no-nonsense perform-
ance is matched with rugged per-
cussion and a fluid, R&B-soaked
bassline. Girls on the runway will
gag on remixes by Funky Felix
and Joey Moskowitz, which are
hearty good fun. Could be the big-
gest hit to date for New York’s en-
during E-Legal Records.
U.K.-rooted group One Family
serves an appealing platter of
retro-disco flavors on “All Around

Lo S0
Mixing Down. Producers Joey Batts, standing, and Ralphi Rosario, seated, take
a break from a mixing session for their latest collaboration, “Tell Me” by

newcomer Kleo. Just shipped to retail on the independent SLU Records, the tribal-
esque interpretation of a tune made famous by the S.0.S. Band is starting to rack
up regional club and mix-show play.

The World,” the latest single from
the venerable PWL International
Records. Produced by Karl Twigg
and Mark Topham, this jam bene-
fits greatly from soulful perform-
ances by Michael Thompson and
Corina Armel, who give the crazy-
catchy song’'s warmly optimistic
lyries a pinch of gospel weight.
Each of the four remixes gallops
with bouncy hi-NRG beats and
sunny synths that will have peak-
hour punters squealing with de-
light.

GROOVELINE: On Oct. 25, Epic
Records’ subsidiary Crescent Moon
will break interesting new ground

)
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by issuing a full-length remix al-
bum of tunes taken from the just-
released soundtrack to “The Spe-
cialist.” The club-geared set will
feature seven of the original al-
bum’s 14 cuts, most notably Gloria
Estefan’s current riser, “Turn The
Beat Around”; two new Donna
Allen jams, “Real” and “Love Is
The Thing”; and “Shower Me With
Love” by LaGaylia. David Mo-
rales handled the Estefan track, as
well as Allen’s “Real.” Hex Hector
and Darrin Friedman revamped
“Love Is The Thing,” and Eric “E-
Smoove” Miller added his per-
spective to LaGaylia’s hit-bound
wiggler. Epic’s red-hot dance de-
partment is mapping out an exten-
sive promotional plan that will in-
clude nearly every cut on the remix
album ... Ambient aficionados are
advised to wade through “Lost In
The Translation,” a double-CD ex-
ploration into delicate electronic
rhythms and plush synths master-
minded by the ever-experiemental
Bill Laswell. Available next month
on Axiom/Island Records, this
highly textured set is bolstered by
an eclectic array of guest players
that includes sax virtuoso Pharoah
Sanders, guitarist Nicky Skopeli-
tis, and P-Funksters George Clin-
ton, Bernie Worrell, and Bootsy
Collins. A chillin’ good time that el-
evates the ambient movement to a
primal and physical level that simi-
lar projects cannot reach ... More
fun in the busy world of Logic Rec-
ords: The BMG-distributed label is
the stateside home of the hot U.K.
import “Girls & Boys” by the Hed
Boys (aka popular U.K. figures
Joey Negro and Andrew Living-
ston). Seasoned for crossover radio
consumption, this track is a tasty
blend of rave intensity, hi-NRG
bounce, and house revelry. How
’bout an album, fellas?
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With a record like 1/1/S, you would be too.

“moving on up” and “one night in heaven”
soared to #1 on the dance charts.
Now, MPeople keep the party going
strong with their latest single
“excited.”

=

} pic records growp

Cd

maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD

from the album

“elegant slumming.”
it’s not just an album,
it’s a way of life.

NMPeople de

“a deconstruction record”

12” & CD-5 in-store October 18. remixes by MK, Judge Jules, and MPeople. coming to the U.S. in October. produced by MPeople.
“Epic” and #= Reg. U.S. Pat. & Tm. Off. Marca Registrada./ “epic dance™ and @ are trademarks of Sony Music Entertainment Inc.A4© 1993 BMG Records (U.K.) Limited.
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Broadway Woos Music Row Writers
Nashville Talent Sought For The Stage

B BY EDWARD MORRIS

NASHVILLE—America’s musical
theater desperately needs Nashville
songwriters. That's what a team of
top Broadway professionals told an
audience of top Music Row compos-
ers at a SESAC-sponsored seminar
held here Sept. 16.

Speaking to the songwriters were
producer Michael David, whose
Broadway credits include “Tommy,”
“Guys And Dolls,” and “Big River”;
Tony Award-winning composer
Maury Yeston; director Mike
Ockrent, who directed the 1992 tri-
ple-Tony winner “Crazy For You”;
entertainment attorney Michael
Sukin, whose clients include Gay-
lord Entertainment, the George
Gershwin Family Trust, and the
Elvis Presley estate; and Freddie
Gershon, one of the three owners of
SESAC and chairman/CEO of Mu-
sic Theatre International, an agency
that licenses more than 7,000 pro-
ductions a year.

Among the Nashville songwriters
attending the seminar were Mike
Reid, Don Schlitz, Lisa Palas, Char-

lie Black, Rory Bourke, Roger Mur-
rah, Peter McCann, Richard Leigh,
Susan Longacre, and Kerry Chater.

The panelists contended that mu-
sical theater on Broadway is becom-
ing increasingly insular and inbred.
“It is not where the best of theater
happens anymore,” David said, add-
ing that the business there is con-
trolled by 50 people.

Ockrent said, “Broadway is kind
of the end of the line for plays ...
Not only are a lot [of the audience}
over 50, they also don’t understand
English,” alluding to foreign tour-
ists who attend more for the experi-
ence than for love of the play itself.
Sukin noted that a third of the plays
on Broadway are revivals.

“Let’s make no bones about it,”
David said. “We're here because
there’s a need [for youl.”

Gershon said that country music
is “theatrical” and told the assem-
bled songwriters, “You are the clo-
sest thing to what Broadway theater
is.”

Said Yeston, “You are writing
show tunes . .. You are wearing the
ruby slippers.”

O’CONNELL FINDS A PERMANENT LABEL: HER OWN

(Continued from puge 1)

O’Connell’s five-year-old contract
with Warner Bros.” “progressive” divi-
sion expired and was not renewed last
year. That division, which is run out of
Nashville, has on its roster such di-
verse acts as Bela Fleck, Iris DeMent,
and Take 6.

O'Connell released three albums for
the label: 1989’s “Helpless Heart,”
1991’s “A Real Life Story,” and “Blue
Is The Colour of Hope.” Ironically,
the last of these has been her most
commercially successful, with sales
of 34,000 units, according to Sound-
Scan.

“When I tell people that I've started
my own label, I can see the pity in their
eyes—‘Oh, the poor thing,’” O’Connell
says with a laugh. “But Warner Bros.
put it best back when they signed me.
They said they knew I would be doing
what I do whether they were involved

A

When You're Smilin’. New Patriot
Records artist Bryan Austin, center,
laughs it up at his album listening party
with Bobby Roberts, left, his booking
agent, and Sam Cerami, Patriot’s VP of
promotion.

or not, and I am.”

What she does is sing, and
O’Connell’s unique mix of traditional
Irish and latter-day folkie sensibilities,
combined with her emotionally charged
vocals, have won her a substantial fol-
lowing in this country.

The singer was already well known
in her own country as lead singer of the
popular group De Danann when she
left the group and arrived in Nashville
in 1983 to record her self-titled solo
debut for PolyGram Records Ire-
land.

She recorded two more solo albums
for PolyGram Ireland, 1986’s “Just In
Time” and 1987's “Western Highway,”
which were released in the U.S. as im-
ports. She signed her first U.S. record
deal with Rounder, which re-released
“Just In Time” in the States in 1988. A
year later she signed with Warner
Bros., and the label re-packaged
“Western Highway” under the title
“Helpless Heart.”

A MINORITY OF MILLIONS

By touring steadily around each of
these releases, O'Connell has culti-
vated the kind of audience that can sus-
tain an independent artist. In fact, if all
else fails, the singer half-jokingly says,
she could “break even selling the rec-
ord at gigs!”

“In Ireland, I'd already reached a
level of acclaim and trust in what I do,
and coming over to this country was
another world,” she says. “I've always
believed in the small market in Amer-
ica, because a minority here is millions
and millions of people.”

O’Connell’s profile in her native
country rose considerably with the
1992 release of “A Woman's Heart,” a
compilation album of Irish women art-
ists (including Eleanor McEvoy, Mary

(Continued on page 34)

All the panelists made the point,
however, that musical theater is
much more than Broadway. “Over
the past 30 years, professional thea-
ters [have proliferated] across the
country in cities over 50,000,” said
David. While the speakers did not
discourage the songwriters from
trying for Broadway, they offered
many alternate routes for getting
their musie into plays—from off-
Broadway productions to regional
theater.

A major factor causing Broadway
to play it safe, the panelists said, is
the enormous cost of staging, mar-

. Sony Music.
(Continued on page 34) /b

Signing In. Wade Hayes, seated, signs his contract with Columbia Records as
a coterie of well-wishers stands by. Standing, from left, are Jody Williams, BMI;
songwriter and producer Don Cook; Donna Hilley, Sony Tree; and Paul Worley,

DOWN BUT DESERVING: It's happened again. An-
other song we just knew would bound instantly to No. 1
has instead snapped backward resoundingly, like a fast
dog hitting the end of a short chain. (We are still too grief-
stricken to utter its name.) So what are we to do now?
Have another drink? Accept the judgment of the masses?
Well, yes and no.

Such musical gems deserve another chance before Joel
Whitburn sings them to their statistical rest. Toward that
end, we propose conferring on each of them the DRAT!
Award (for “Deserving Record Abruptly Trashed”). And
to get the ball rolling, we herewith declare the following
winners: Moe Bandy’'s “I Just Started Hatin" Cheatin’
Songs Today” (1974), one of the best honky-tonk songs
since the formulation of beer, but which, alas, blacked out
at No. 17; Dr. Hook's cooler-than-thou “A Couple More

DRAT!: Remembering Singles That Stiffed

Also, Mercury Boxed Set Charts Reba’s Early Career

San Antonio, the Boomtown Hotel & Casino in Las Vegas,
the Merv Griffin Riverboat Casino in Metropolis, Ill., and
the Alabama Theater in Myrtle Beach, S.C. The aim is to
hire up to 1,000 singers, instrumentalists, dancers, and
technical support staffers, who in turn will produce more
than 36 shows for 10,000-plus performances during 1995.

W.R. Case & Sons Cutlery of Bradtord, Pa., has intro-
duced a series of collectable lockback pocket knives. The
series features Chet Atkins, Barbara Mandrell, Joe Dif-
fie, Tracy Lawrence, Mark Collie, and Ricky Lynn
Gregg. Case’s Nashville rep is Tandy Rice of Top Billing
International . . . Hardin-Simmons University of Abilene,
Texas. will present its distinguished alumni award Oct. 28
to songwriter and publisher Marijohn Wilkin, president
of Buckhorn Music . .. New from publisher Gibbs Smith
of Layton, Utah, is a coffee-table book titled “Ian Tyson:
I Never Sold My Saddle.” The book is by Colin Escott,
who also wrote the current

through single, “When I

Call Your Name,” but a

casualty at No. 38; Marlow

Tackett's “I Know The

Way To You By Heart”

(Giosdin’s masterful version ™
of the song in 1985 mana-

ged to make it only to No.

35); and Roy Head's “Now

You See 'Em, Now You Don’t” (1978), a chilling glimpse

Years” (1976), dead at No. 51; Vince Gill's “Oh Carolina”
(1984), as haunting in its
own way as his break-
Nashville

(1983), a flawless union of Sm
melody and imagery—and
stiff at No. 67 (even Vern
at the fallout of divoree, which halted at No. 19.

We have other candidates, of course, but which chart
failures are your favorites?

REBA REVEALED: Mercury Records held a press
luncheon recently to introduce its Reba McEntire boxed
set, “Oklahoma Girl.” Part of the label’s Chronicles line
of reissued and new material, the two-CD set covers
McEntire’s entire stay with Mercury, from 1976 to 1983.
It consists of 40 cuts, seven previously unreleased. The
collection was compiled and annotated by Hazel Smith,
who gave an eloquent account of the project at the lunch-
eon and extolled McEntire’s importance as an artist and
as a role model for other women in the business. Bob
Frank, Mercury/Nashville’s VP of label operations, says
the set will be advertised in trade magazines, but it will
essentially be “a press-driven product.”

MAKING THE ROUNDS: Collin Raye has taped a
concert at Opryland for release on home video . . . Repre-
sentatives of Opryland Productions Group will erisscross
the U.S. during the next few months, stopping in 37 cities
to audition and sign talent for Opryland, Fiesta Texas in

by Edward Morris

“Hank Williams: The Biog-
raphy” ... Doug Baker,
PD for WSIX-FM Nash-
ville. has been elected to
the Country Radio Broad-
casters’ board of directors
... BNA Entertainment
has named Danny Som-
mers and Tony Benken as
its regional promotion
manager for the Southwest
and eoordinator of national
promotion, respectively.

Dwight Yoakam has been tapped to star in “Half A
Dog’s Life,” a movie about rodeos. It will be produced by
Soundshore Productions, a subsidiary of Cabin Fever En-
tertainment, and released in early 1995.

M}-\RK YOUR CALENDAR: Radney Foster will host
the third annual T.J. Marteil Tennis Tournament, Oct. 1
at the Brownlee O. Currey Jr. Tennis Center at Nash-
ville's Vanderbilt University. Foster was a varsity tennis
player at the University of the South. And on Oct. 3 at
Nashville’s Hermitage Lanes, Billy Dean and Faith Hill
will host the fourth annual Bowling Bash & Silent Auction
for the T.J. Martell Foundation ... Mark Collie, Holly
Dunn. Sammy Kershaw, Ronna Reeves, and Wynonna
will be inducted into the Country Music Hall Of Fame
Walkway Of Stars Oct. 6 at 11:30 a.m. The ceremony is
open to anyone with a ticket to the Hall Of Fame . .. The
Mark Collie Celebrity Race For Diabetes Cure will take
place Oct. 13 at Nashville Motor Speedway. Tickets are
available from Ticketmaster.

S IGNINGS: Songwriters Joe Chambers and Danny
Mayo to Songs Of PolyGram . . . Songwriter Austin Cun-
ningham to Starstruck Writers Group.
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Country

ARTISTS & MUSIC

THE HOT 100 SINGLES SALES chart contains five country titles. Three
of them are current country hits: Diffie’s “Third Rock,” “Be My Baby To-
night” (48-48 on the Hot 100 sales chart) by John Michael Montgomery,
and “She Thinks His Name Was John” (65-68) by Reba McEntire. The
other two titles—Tim McGraw’s “Don’t Take The Girl” (38-45) and
“Thinkin Problem” (65-63) by David Ball—are recurrents.

1.2 2.2 8.2.8 8.8 8 1

by Lynn Shults

HOLDING THE NO. 1 POSITION for the second consecutive week is
“Third Rock From The Sun” by Joe Diffie. The cassette single also is the
best-selling country song, moving 44-41 on the Hot 100 Singles Sales chart.
“Don’t Take The Girl” by Tim McGraw is the No. 2 country title on that
chart. McGraw continues to dominate the No. 1 position on the Top Country
Albums chart. “Not A Moment Too Soon” has logged 25 weeks at No. 1.
Diffie’s “Third Rock From The Sun” album holds at No. 6.

THERE ARE THOSE ON MUSIC ROW who still believe cassette singles
hurt the sales of albums. But in looking at country’s five best-selling cas-
sette singles artists, you will find that each artist has an album in the top
10 on the Top Country Albums chart. This seems to indicate that cassette
singles actually help the sales of albums. The retail community has been
saying for some time that Nashville labels should be more aggressive in
their marketing of cassette singles. It looks like they have a valid point.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “If You've Got Love” (62-48) by John Michael Montgomery, followed
by “Untanglin’ My Mind” (564-44) by Clint Black; “If I Could Make A Liv-
ing” (4940) by Clay Walker; “Livin’ On Love” (30-18) by Alan Jackson;
“Who’s That Man” (9-3) by Toby Keith; “Shut Up And Kiss Me” (28-19)
by Mary Chapin Carpenter; “Take Me As I Am ” (71-54) by Faith Hill;
“Country 'Til I Die” (debut-58) by John Anderson; “She Dreams” (12-7)
by Mark Chesnutt; and “When The Thought Of You Catches Up With Me”
(46-38) by David Ball.

ALBUM SALES REBOUND WITH vigor following two weeks of slug-
gish sales. Garth Brooks leads the way with the week’s Greatest Gainer,
“In Pieces” (10-7). Brooks is riding the wave of the national McDonald’s
promo campaign and the top 10 single “Callin Baton Rouge” (10-7). The
Pacesetter is the soundtrack album “8 Seconds” (53-35). The album’s retail
activity stems from the motion picture’s release on video. Retail sales
jumped by 81% over the previous week. Such activity has been documented
before. For example, when the movie “Pure Country,” starring George
Strait, hit the rental market, sales of the film’s soundtrack rose dramati-
cally. Showing strong retail gains behind concert dates by the Eagles is
“Common Thread: Songs Of The Eagles” (50-34). Also attracting attention
are MCA’s “Rhythm Country & Blues” collection (29-20), which is benefit-
ing from the PBS television documentary on the making of the album, and
the self-titled debut by the Tractors (26-18). Debuting are Mark Ches-
nutt’s “What A Way To Live” (No. 15); “Red Hot + Country” (No. 36) by
various artists; “Deep Thoughts From A Shallow Mind” (No. 55) by Doug
Supernaw; and “Waymore's Blues” (No. 63) by Waylon Jennings.

MAURA 0’CONNELL FINDS A PERMANENT LABEL: HER OWN

(Continued from page 32)

Black, Dolores Keane, Sharon Shan-
non, and Frances Black) that has sold
340,000 copies in Ireland to date, mak-
ing it the best-selling album in that
country’s history. It was on a trip
home in the spring of 1993 that
O’Connell realized just how all-
pervasive the album had become in her
homeland.

“I genuinely had no idea it had done
that well,” she says. “Walking down the
street and people pointing at me, it ac-
tually freaked me out a little.”

Returning to Nashville from that
trip, O’Connell learned that her
Warner Bros. deal had ended.

“I was a difficult problem,”
O'Connell says. “I believed in my tal-
ent, and so did Warner Bros., but I be-
lieve that hand in hand with my talent
as a singer is my talent as a person who
knows what to sing for herself, and the
two things can’t be separated.”

Chris Palmer, VP of progressive mu-
sic at Warner Bros., acknowledges that
there was discussion over which pro-
ducer should work with the artist on
“Blue Is The Colour Of Hope.”

“Maura has always been a head-
strong person,” says Palmer, who orig-
inally signed O’Connell to the label.
“We didn’t want to change Maura’s
music, but we did want to break some
ground as far as chart activity or radio.
Maura felt that Jerry [Douglas] was
the way to reach those goals, but we
felt there may have been someone else,
more in the [album alternative] or pop
mainstream, who could help us reach
those goals more directly.”

‘I AM A RECORD COMPANY’

Her desire “to be involved in every
aspect of this record” was a key factor
in O’Connell’s decision not to seek an-
other label deal. But it was a conversa-
tion with another noted Nashvillian
that convinced her she could actually
go it alone.

“I asked my neighbor up the street,
John Prine, how he became a record
company,” O’Connell says. “And he
told me, You put your hand on a rock
and say, “I am a record company.”’”

Of course, it’s not that simple, but
Prine has seen his own Oh Boy label
grow from a small mail order-only
business into an indie-label contender
with a strong presence at retail. And
while O’Connell is aware of how much
she has to learn, Dan Einstein, VP and

founding partner of Oh Boy, says she
has the basic ingredients to make it
work.

“The key elements for Maura are
that she is actively touring, she has a
loyal following, and she seems to do
well in the media,” says Einstein. “But
I've got to preface that by saying that
everything is based on the record she
makes. One of the things that propelled
John Prine and Oh Boy to another level
was that, with [Prine’s] ‘The Missing
Years,’ [producer] Howie Epstein de-
livered such a beautiful record.”

In Douglas, O’Connell has found
more than the right producer, and both
describe their working relationship as
a true creative partnership.

“Basically, Jerry knows my mind,”
O'Connell says. “I could spend the en-
tire day trying to get what I have to say
across to someone who doesn’t know
me, where Jerry will know immedi-
ately. We've been playing together for
years, and we're on the same wave-
length.”

With his track record as one of blue-
grass music’s premier instrumentalists
and producers, Douglas, whose produc-
tion clients include Alison Krauss, Pe-
ter Rowan, Del McCoury, and the
Nashville Bluegrass Band, knows how
to get the most out of a shoestring re-
cording budget.

“I learned how to make good-sound-
ing records for $10,000 or less, and
that’s been my training ground,”
Douglas says. “I know how to save
money.”

O’Connell and husband/business
manager/executive producer Mac Ben-
nett are negotiating with several com-
panies about distribution or a possible
co-label arrangement. But however the
album gets to retail, John Kulstad,
buyer for the Minneapolis-based Title
Wave chain, believes O'Connell'’s tim-
ing is right.

“There is more attention being paid
in the marketplace right now to small
labels that have something to say, if the
small label is going with a professional
piece of product that looks like some-
thing that a major would release,” Kul-
stad says. “Actually, I think she stands
to make more money than she did at
Warner, because she’s not supporting
an army of reps.”

Writers like Mary Chapin Carpen-
ter, John Gorka, Shawn Colvin, and
Paul Brady have already lined up to
contribute songs to the new record,
which Douglas says will be nicely
suited to the burgeoning album alter-
native format.

“We're not worried about having to
have radio, but I think triple-A natu-
rally picks up on records like this,”
Douglas says.

Susan Castle, MD at KGSR Austin,
Texas, couldn’t agree more. “With an
artist of Maura’s caliber, when her rec-
ord comes in, it’s something we will lis-
ten to right away,” says Castle. “If it’s
produced as well and the performances
are as good as her Warner Bros. re-
leases, we will have no problem adding
it,-"
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keting, and promoting a musical.
Sukin noted, for example, that Via-
com will spend $13 million to back
the upcoming production of “A
Christmas Carol” at the Paramount/
Madison Square Garden.

But, Sukin said, “one of the best
kept secrets in show business is how
inordinately lucrative a Broadway
hit is.” He said such a success can
earn a songwriter $6,000 to $7,000 a
week, and that if the play is also
touring, it can bring the writer up to
the $40,000- to $50,000-a-week
range “for years.”

The panelists repeatedly empha-
sized that what they were seeking

from Nashville writers was fresh-
ness—not formula. “I am in awe of
my brother and sister writers in this
room,” Yeston said. “I don’t want
you to think of this as something for-
bidding, but as doing exactly what
you do best while working with a
team of other people ... You don’t
have to speak some foreign lan-
guage.”

All the panelists invited the song-
writers to contact them directly with
their ideas and questions, and Ger-
shon offered SESAC’s Nashville of-
fice as a conduit for writers who
want more information on the sub-
ject.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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58
1K)

32
69
12

62
56

53
n

TITLE (Pubhsher - Licensing Org.) Sheet Music Orst

BABY LIKES TO ROCK IT (Warner-Tamerlane, BMI/Boy
Rocking, BMI/Chingaupin, BMI) CPP

BE MY BABY TONIGHT (New Haven, BMi/Music Hill
BMI/0f, ASCAP) CPP

CALLIN® BATON ROUGE (Combine,
Blackwood, BMI) HL

THE CITY PUT THE COUNTRY BACK IN ME (Sixteen
Stars, BMI/Dixie Stars, ASCAP) HL

COUNTRY 'TIL | DIE (AMtmo, ASCAP/Holmes Creek,
ASCAP/lrving, BMI/Baby Dumplin’, BMI)

COWBOY BANO (Careers-BMG, BMI/Conasauga
Troubadors, BMI) HL

DOWN ON THE FARM (Texas Wedge, ASCAP/Noosa
Heads, BMI) CPP

OREAMING WITH MY EYES OPEN (Famous ASCAP
Poolue Bear, ASCAP/Bug, ASCAP) HL/CPP

DRIVE (Steve Waniner, BMI/Sneaky Moon, BMI)

ELVIS ANO ANDY (Aimo, ASCAP) CPP
EVER-CHANGING WOMAN (Sony Tree, BMI/Sony Cross
Keys, ASCAP) HL

FISH AIN'T BITIN' (N20, ASCAP)

GIRLS WITH GUITARS (EMI Apri, ASCAP/Getarealjob,
ASCAP) HL

GIVE ME A RING SOMETIME (Blake Eyed Susan, BMI/
Glitterfish, BMI/Songs Of All Nations, BMI) HL

GONE COUNTRY (Polygram Int'l, ASCAP/Ranger Bob,
ASCAP) HL

ASCAP/EMI

45
LX)

57
10
3
a
39
40
66
48
28
22

8

O}
u

HALF THE MAN (Blackened, BMI) CPP

HANGIN' |N (WB, ASCAP/Rancho Bogardo, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI) CPP/WBM
HARO LOVIN' WOMAN (Music Corp Of America, BMI/
Mark Collie, BMI/Sony Tree, BMI/Don Cook, BMI/Zomba,
ASCAP/Inspector Barlow, ASCAP) HL/CPP

HARO TO SAY (Travehn' Zoo, ASCAP) HL

HAS ANYBOOY SEEN AMY (Reynsong, BMI/Howe Sound,
BMI/Sony Cross Keys, ASCAP) HL

HEART LIKE A HURRICANE (WB, ASCAP/Big Tractor,
ASCAP/Mimo, ASCAP) CPP

HEART OVER MIND (Royhaven, BMI/Starstruck Angel,
BMI)

IF | COULD MAKE A LIVING (Tom Collins, BMI/Murrah
BMI/Seventh Son, ASCAP/Mattie Ruth, ASCAP)

IF | EVER LOVE AGAIN (David 'N' Will. ASCAP/WB
ASCAP/Two Sons, ASCAP) WBM

IF YOU'VE GOT LOVE (Love This Town, ASCAP/MCA,
ASCAP)

| SEE IT NOW (Sony Tree, BMI/Sony Cross Keys,
ASCAP/WB, ASCAP) HL

| SURE CAN SMELL THE RAIN (Alabama Band, BMI/
Ruck Hall, ASCAP)

| TRY TO THINK ABOUT ELVIS (MCA, ASCAP/Gary Burr
ASCAP) HL

JUKEBOX JUNKIE (Cupit, BMI/Cuprt Memaries, ASCAP)
KICK A LITTLE (Square West, ASCAP/Howhn' Hits,
ASCAP) CPP

18 LIVIN' ON LOVE (Yee Haw, ASCAP)

34 LOVE A LITTLE STRONGER (Great Cumberland, BMI/
Diamond Struck, BMI/Circle Of Life, BMI/Heart Doctor
ASCAP/Angela Delugo, ASCAP/Storm Front, BMI/John
Juan, BMI/Ensign, BMI) CPP/HL

23 THE MAN IN LOVE WITH YOV (Boots And Spurs, BMI/
Spurs And Boots, ASCAP) HL

20 MAN OF MY WORO (Hayes Street, ASCAP/AImo, ASCAP/
Alen Shamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)
HL/CPP

12 MORE LOVE (That's A Smash, BMI/MCA. ASCAP/Gary
Burr, ASCAP) HL

42 NATIONAL WORKING WOMAN'S HOLIOAY (Murrah
BMi/Castle Street, BMI/Ears Last, ASCAP/On The
Mantel, ASCAP) CPP

16 NOBODY'S GONNA RAIN ON OUR PARAOE (Longitude,
BMI/Rio Zen, BMI/Reynsong, BMI/Howe Sound, BMI)
HL/WBM/CPP

46 NOW | KNOW (Sony Tree, BMI/Don Cook, BMI) HL

51 POCKET OF A CLOWN (Coal Dust West, BMI/Warner-
Tamerlane, BMI) WBM/CPP

70 THE POWER OF LOVE (Sony Cross Keys, ASCAP)

S5 A REAL GOOD WAY TO WINO UP LONESOME (Sony
Tree, BMI/Alab Band, BMI/Wild y. BMI/Sony
Cross Keys, ASCAP) HL

68 REDNECK STOMP (Warnerbuilt, BMI/Max Laffs, BMI/
Shabloo, BMI)

65 REO, WHITE ANO BLUE COLLAR (Sony Tree. BMi
Joined At The Hip, BMI/Songs Sung Blue, BMI)

49 RENEGADES, REBELS AND ROGUES (Sony Tree, BMI/
Sony Cross Keys, ASCAP/Tracy Lawrence, ASCAP) HL

30 SHE CAN'T SAY | OIDN'T CRY (Starstruck Angel, BMI/

Stroudacaster, BMI) CPP
7 SHE OREAMS (Warner-Tameriane, BM)/Patrick Joseph,

BMI/Sony Cross Keys, ASCAP/Miss Dot, ASCAP/Brass
Ring, ASCAP) HL/WBM/CPP

11 SHE'S NOT THE CHEATIN' KINO (Sony Tree, BMI/
Showbilly, BMI) HL

15 SHE THINKS HIS NAME WAS JOHN (Bash, ASCAP/Blue
Water, ASCAP/Mighty Nice, BMI/Blue Water, BMI) HL

19 SHUT UP AND KISS ME (Why Walk, ASCAP)

60 STOP ON A DIME (Square Lake, ASCAP/Howlin Hits,
ASCAP) CPP

41 SUMMERTIME BLUES (Warner-Tamerlane, BMI) WBM

54 TAKE ME AS | AM (Little Big Town, BMi/American Made
BMI/AIl Over Town, BMI/Sony Tree, BMI)

64 TAKE THESE CHAINS FROM MY HEART (Milene
ASCAP) CPP

52 TEARDROPS (Polygram Int’l, ASCAP/Veg-0-Music,
ASCAP/Sangs Of PolyGram, BMI/Songs 0f McRide, BMI)
HL

25 TEN FEET TALL AND BULLETPROOF (Post Oak, BM)
HL

59 THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big,
ASCAP/Bash, ASCAP/Blue Water, ASCAP/Songs Of
Portugese, ASCAP/Foreshadow, BMI)

74 THERE GOES MY HEART (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI)

21 THIRO RATE ROMANCE (Fourth Floor, ASCAP/WB,
ASCAP) CPP

1 THIRD ROCK FROM THE SUN (Major Bob, ASCAP/Rio
Bravo, BMI/Stroudacaster, BMI/Baby Mae, BMI) CPP

44 UNTANGLIN' MY MIND (Blackened, BMI/lrving, BMI/

Sony Tree, BMI/Sierra Mountain, BMI)

13 WATERMELON CRAWL (Acuff-Rose, BMI/Coburn, BMI)
cPpP

36 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band,
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane, BMI/
New Works, BMI) CPP

S WHAT'S INIT FOR ME (WB, ASCAP/New Crew, ASCAP/
New John, ASCAP/MCA, ASCAP/Gary Burr, ASCAP) HL/
WBM/CPP

4 WHAT THE COWGIRLS 00 (Benefit, BMI/Enghshtown,
BMI) WBM/CPP

75 WHAT THEY'RE TALKING ABOUT (Sony Cross Keys,
ASCAP/Sony Tree, BMI/Teri Lee, BMI/Fire Hall, BMI)

38 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
(EM! Blackwood, BMI) HL

14 WHEN YOU WALK IN THE ROOM (EMI, BMI/Unart, BMI)
cep

35 WHERE THERE'S SMOKE (Tom Collins, BMI/BMG,
ASCAP) CPP

63 WHEREVER SHE IS (Sony Tree, BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP)

29 WHISPER MY NAME (WB, ASCAP/Big Tractor, ASCAP)
WBM

3 WHO'S THAT MAN (Songs Of PolyGram, BMI/Tokeco,
BMI) HL

67 WILLIAM AND MARY (Kicking Bird, BMI/Sixteen Stars,
BMI) HL

§ XXX'S ANO 000°S (AN AMERICAN GIRL) (Sony Tunes
ASCAP/Mother Diie, ASCAP/August Wind, BMI/Great
Broad, BMi/Longitude, BMI) HL/WBM/CPP

S0 YOU JUST WATCH ME (Die Stars, ASCAP)

61 YOU NEVER EVEN CALL ME BY MY NAME (Turnpike
Tom, ASCAP/Pink Sky, ASCAP/EMI U, ASCAP) CPP

34

BILLBOARD OCTOBER 1, 1994



board.

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

.||
WEE

HOT COUNTRY

&TRAGKS

OR K ENDING OCT. 1, 1994
z
4] e » O
2 & ’gé 29 23| mme ARTIST 2 AEEE 3 &’E TLE ARTIST
=3 2| | =5 [ PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 32|~ 25| rrooucer sonewrITER) LABEL & NUMBER/DISTRIBUTING LABEL
WHEN THE THOUGHT OF YOU CATCHES UP WITH ME & DAVID BALL
N OCKITROMITIE su: * % NO. 1 » % R B 4% | 5l 4 B.CHANCEY (D.BALL) (C) (V) WARNER BRDS. 18081
2 weeks at No. 1
@ 1 3 12 | | SUATEJ.DIFFIE (1.GREENEBAUM,S WHIPPLE,T MARTIN) i (©) (V) EPIC 77577 39 | 41 | a1 8 L*Eﬁs!gxsgywam LORR'F\/MSB&Q}:
DOWN ON THE FARM ¢ TIM MCGRAW
@ » 4 | 12 | |} 6TROUD.B.GALLIMORE (KK.PHILLIPS,LLASETER) CURB ALBUM CUT 9| —1 2 }’;,Lg&,‘f}?,gﬁ{‘,‘i.ﬁ,k,!}’,!'}?msm, v (S,L(C,"Gm‘#%'égs’}
QO 9 | u | 10| WO e ©bovoonssis | | 41 | 39 | 36 | 16 | SUMMERTIMEBLUES # ALAN JACKSON
4 ]3] 2| e o, 0O oS s et 2 | 2 | 37 | 20 | NATIONAL WORKING WOMAN'S HOLIDAY & SAMMY KERSHAW
WHAT'S IN IT FOR ME JOHN BERRY B.CANNON,N.WILSON (RMURRAH,P.TERRY,).0.HICKS) (C) (V) MERCURY B58 722
B 7|9 L5 | s ibamedt o oAl | [0 [ [ 5 [ 10 | PANGNN, i e
@®| w0 |w0|1B f é‘éht’t;s‘ié‘f.%‘e,"°”“ ® O mace 54 2 | UNTANGLIN' MY MIND ® CLINT BLACK
S'HE DREAMS « MARK CHESNUTT — J.STROUD,C.BLACK (C.BLACK,M.HAGGARD) (C) (V) RCA 62933
@ 12 1 B | 0 | WWeieH @ Harkison.vensn (C) (V) DECCA 54887 45 | 40 | 30 | 18 ziélﬁguggglnﬂcﬁu BACK I MICHOLAS) CLngléggé
1 12 10 | 1 TRY TO THINK ABOUT ELVIS & PATTY LOVELESS : = : HHNICHOLAS
E.GORDY, JR. (G.BURR) (C) (V) EPIC 77609 4 | a7 5 NOW | KNOW & LARI WHITE
' . G.FUNDIS (C.RAINS,C GREENE,D.COOK) (C) (V) RCA 62896
9 |4 |1 A e ot masng  ORL) N 41 | 45 | 45 | 7 | HEART LIKE A HURRICANE  LARRY STEWART
HARD TO SAY © SAWYER BROWN S.HENDRICKS (T.BRUCE C.WISEMAN) (C) (V) COLUMBIA 77638
10 ] 5 1 7 | 15 | MMLLERMMCANALLY (MLLER) CURB ALBUM CUT & | _ | 2 | IF YOU'VE GOT LOVE JOHN MICHAEL MONTGOMERY
. = S.HENDRICKS (S.SESKIN,M.D. SANDERS) (C) (V) ATLANTIC B7198
@O ® || 1 | 6 || SEShr LI [  BRODKS & 0UNN 9 | 48 | 45 | 1o | RENEGADES, REBELS AND ROGUES o TRACY LAWRENCE
N'I ORE L OVE . DOUG STONE T.LAWRENCE,C.ANDERSON (P.NELSON,L.BOONE.E.CLARK) ATLANTIC ALBUM CUT
12| 6 | 8 | 16 | Jsirouonsroneceurm () (V) EPIC 77549 SOl R ORI [ O ST AT e AL £A
WATERMELON CRAWL & TRACY BYRD - —
@ 5|23 8 J.CRUTCHFIELD (B.BROCK,Z. TURNER) (C) (V) MCA 54889 51| 36 | 2 14 | POCKET OF A CLOWN & DWIGHT YOAKAM
14 19 9 WHEN YOU WALK IN THE ROOM & PAM TILLIS P.ANDERSON (D.YOAKAK) REPRISE ALBUM CUT/WARNER BROS.
P.TILLIS,S.FISHELL (J.DESHANNON) (C) (V) ARISTA 1.2726 @ 55 | 56 4 TEARDROPS & GEORGE DUCAS
@5)| 16 | 18 | 10 | SHE THINKS HIS NAME WAS JOHN & REBA MCENTIRE R.BENNETT (G.DUCAS, T MCBRIDE) () LIBERTY 79045
T.BROWN,R.MCENTIRE (S.KNOX,S.RDSEN) {C) (V) MCA 54899 @ 5 | 54 7 GIVE ME A RING SOMETIME @ LISA BROKOP
18 | 21 11 | NOBODY'S GONNA RAIN ON OUR PARADE & KATHY MATTEA J.CRUTCHFIELD (K.BERGSNES,B.MOULDS,S.ANDERSON) (C) (V) PATRIDT 79036
J.LEO (B.PARKER, W.RAMBEAUX) {C) (v} MERCURY B58 800 @ 7 o 2 TAKE ME AS | AM & FAITH HILL
@ 19 | 24 9 THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY S.HENDRICKS (B.DIPIERQ,K.STALEY) WARNER BROS. ALBUM CUT
B.BECKETT (M.GEIGER,W.MULLIS,M.HUFFMAN) {C) (V) ATLANTIC B7213 55 56 53 6 A REAL GOOD WAY TO WIND UP LONESOME & JAMES HOUSE
D.COOK {).HOUSE,D.DODSON. J.JARRARD) (C) (V) EPIC 77610
: * % * AIRPOWER * * % 5 | 5t | 49 | 18 | GIRLS WITH GUITARS & WYNONNA
30 | 42 5 LIVIN' ON LOVE # ALAN JACKSON T.BROWN (M.C.CARPENTER) (V) CURB 54875/MCA
K.STEGALL (A.JACKSON) (C) (V) ARISTA 1.2745 FARDIOY T INGMAN ¢ MARK COLLIE
* % * AIRPOWER * ®* @ 57| 59 4 D.COOK (M.COLLIE,D.CCOK,).B.JARVIS) (C) (V) MCA 54907
SHUT UP AND KISS ME & MARY CHAPIN CARPENTER
8] 3 4 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (C) (V) COLUMBIA 77696 COUNTRY “TiL I BIE * x *HOT SHOT DEBUT * » % O T YRR
2 | 2% 9 MAN OF MY WORD COLUIN RAYE NEWD ! J.STROUD,J.ANDERSON (T.SEALS,E.SETSER, ). ANDERSON) (C} (V) BNA 62935
J.HOBBS,E.SEAY,P.WORLEY (A.SHAMBLIN,G.BURR) (C) (V) EPIC 77632 T HAT'SWHATIICET (FORILOSINYOU) AR BT
* % * AIRPOWER * % * &7 | — 2 A.REYNOLDS.J.ROONEY {A.ANDERSONH.KETCHUM) CURB ALBUM CUT
@ 2% | 33 6 THIRD RATE ROMANCE & SAMMY KERSHAW 60 | 58 | 55 | 20 | STOPON A DIME LITTLE TEXAS
B.CANNON,N, WILSON (R.SMITH) (V) MERCURY B58 922 J.STROUD,C.DINAPOLI.( GRAU (P.HOWELL.D.O'BRIEN, B.SEALS) WARNER BRDS. ALBUM CUT
YOU NEVER EVEN CALL ME BY MY NAME DOUG SUPERNAW
| SURE CAN SMELL THE RI;TN* * AIRPOWER * % % © BLACKHAWK 60 B ﬂ 3 R.LANDIS (S.GOODMAN- (C) (V) BNA 62938
@ 29 | 3 ! M.BRIGHT.T.OUBOIS (J.JARRARD, W.ALDRIDGE) (V) ARISTA 1.2718 62 | 53 | 52 7 EL?QWIP\‘I(%‘JM%IR'I;LNY; ¢ DAVID H)E(E;:/ngggg
of WL \2
23| 8 | 5 | 15 | THEMANIN LOVE WITH YOU ¢ GEORGE STRAIT WHEREVER SHE IS & RICKY VAN SHELTON
TEROWNG STRAITI(S DOREFIGTHAR L) {OIVIIMCAISABSS | - 2 | BCHANCEY,PWORLEY J.HDUSE J.JARRARD) (C) (V) COLUMBIA 77653
* % * AIRPOWER * * % 64 | 61 58 | 20 | TAKE THESE CHAINS FROM MY HEART LEE ROY PARNELL
KICK A LITTLE & UITTLE TEXAS S.HENDRICKS (F.ROSE,H.HEATH) {C) (V) ARISTA 1-2695
2% 32 6 C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HDWELL,D.0'BRIEN,B.SEALS} (C) (V) WARNER BROS. 18103 @ 65 2 RED, WHITE AND BLUE COLLAR GIBSON/h/éILLEg CB;A7ND
D.JOHNSON, B.MILLER {D.GIBSON,B.MILLER) (C) (V) EPIC 77651
@) 59| om0 omvindioesini | w0 | @ | o | GiRERLOE AN L, ST
BRIl RRET ot tsee | g [0 |6 | o | UMD D
H.! ,D.DANIEL {G.Y KLE,R.WILLIAM: ) V]
2|2 |16 |2 | 8N A & O A M anLantic 87556 6 | 67 | ¢ | REDNECKSTOMP ¢ JEFF FOXWORTHY
— S.ROUSE (J.FOXWORTHY,S.ROUSE) (C) (V) WARNER BROS. 18116
B8] 4| SRt soonewie T A a1 69 | 63 | 66| 3 | ORIVE # STEVE WARINER
S.HENDRICKS,T.DUBOI'; (S.WARINER,B.LABOUNTY) (V) ARISTA 1-274
I T T IR B i el AR NEWD | | | THE POWER OF LOVE "LEE ROY PARNELL
30 7 6 18 SHE CAN'T SAY | DIDN'T CRY & RICK TREVINO S.HENDRICKS (D.COOK,G.NICHOLSON) {C) (V) ARISTA 1.2747
S.BUCKINGHAM (T.MARTIN,T.MARTIN,R.WILSON) (C) (V) COLUMBIA 77535 @ 0 9 6 GONE COUNTRY ALAN JACKSON
@ JUKEBOX JUNKIE @& KEN MELLONS 7 6 K.STEGALL (B.MCDILL) ARISTA ALBUM CUT
A & 36 10 J.CUPIT (J.CUPIT,J. HONEYCUTT K. MELLONS) (C) (V) EPIC 77579 12 66 62 5 EVER{-CHAN%IFP’JSG WROMQN . * BR‘C:)THER PHELP§
R.L.PHELPS,D.PHELPS {D.KIRBY.C.PUTMAN) (C) (V) ASYLUM 6451
2 | 27 | w | 17 | DREAMING WITH MY EVES OPEN i 73 | 6 | 61 | 18 | COWBOY BAND ® BILLY DEAN
@ 35 38 8 HAS ANYBODY SEEN AMY & JOHN & AUDREY WIGGINS | J.BOWEN (M.POWELL.L MEDDERS) o _(C) (V) LIBERTY 79034 |
A J.SCIAFE,).COTTON (J.VEZNER,O.HENRY) (C) (V) MERCURY B58920 NEW p 1 THERE GOES MY HEART & THE MAVERICKS
3 | 31 | 27 | 19 | LOVEALITTLE STRONGER ¢ DIAMOND RIO Lo L O _ __ (©)1v) MCA 54909
| - M.POWELL.T.OUBDIS (C.JONES.B.CRITTENDEN.G.SWINT) (C) (V) ARISTA 1.2603 @ NEW ’ 1 WHAT THEY'RE TALKING ABOUT & RHETT AKINS
35 37 39 7 WSE"SURG(EST&‘PERE'SERSMMC%{EE (CQ) ({\/)RAQLF;E]RI{:PBQZRIT M.WRIGHT (L.BOONE,F . NELSON,R.AKINS) (C) (V) DECCA 54910
R. (8.P.BARKER.M COLLIE)
P M Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
3 WE CAN'T LOVE LIKE THIS ANYMORE BAMA
A 4 4 4 G.FUNDIS ALABAMA (J.JARRARD,W.MOBLEY) (C) (V) RCA 62897 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable.
BABY LIKES TO ROCK IT & THE TRACTORS (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
@ 43 44 6 S.RIPLEY W.RICHMOND (S RIPLEY,W RICHMOND) (V) ARISTA 1-2717 availability. {X) CO maxi-single availability. © 1994, Billboard/BPI Communications.
1 ) 1 4 WINK @ NEAL MCCOY 13 11 | A GOOD RUN OF BAD LUCK @ CLINT BLACK
| B.BECKETT (B.DIPIERO,T.SHAPIRO) - ATLANTIC ‘! B J.STROUD,C.BLACK (C BLACK,H.NICHOLAS) RCA
EVERY ONCE IN A WHILE @ BLACKHAWK PIECE OF MY HEART @ FAITH HILL
2 1 2 M.BRIGHT,T.0UBQIS (H.PAUL,V.STEPHENSON.D.ROBBINS) ARISTA - 15 | _14 S HENDRICKS (B.BERNS, J.RAGAVOY WARNER BROS
| WISH | COULD HAVE BEEN THERE K JOHN ANDERSON
3 1 S_CWO(')‘KA 5.@.1?5!%&;«, & e MAVER'?A’S 15‘1 1l 6 4 J.STROUD.J. ANDERSON (J. ANDERSON, K.ROBBINS)
NE R . @ MARTINA MCER OF U | 19|18 | 2 | §oReTl S R ssesom ¢ “E"%Miﬁ?é
WORLEY,E.SEAY.A \DE (G.PETERS - Lot CKETT (J.S. SESKIN) i
5 4 5 7 g’)!rERng?”'Tl xﬁKE ;AE::“!.':KE THAT ANYMORE BOY !-!0)3’:/]5)}:3 18 17 17 14 !)FQ(B)E)J«B&AAR?\CE';‘OBI:ANnEcEGSl ‘(‘Z‘A‘:‘JCOO(')I)“ L 4 SHENANDO:(_!:
A \ (J.STEELE,C. ) - I 3 =1L M — e ROA
. | < | ., . | TAKE MY CHANCES MARY CHAPIN CARPENTER
6 5 4 5 l’:{.’:ﬁ{'ﬁ, TDF_‘(?ABJE!”AMBL,N'S_Z,”, ’W%x'g?, E,Q‘OLSL, 19 18 16 3 ) JENNINGS M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) COLUMBIA
i BEFORE YOU KILL US ALL @ RANDY TRAVIS
1 6 3 4 f?,%!s“(f Br:E.E, M mﬁY,'SRTBﬁL‘;T 20| 20|19 IL! K LEHNING (K.FOLLESE,M.T.BARNES) WARNER BROS
r » YOUR LOVE AMAZES ME @ JOHN BERRY
8 ! L7 ! ?grvzguy:a'.(cigt.ﬁo%{n(émmlm‘Lw JOHNSON) e MCG&I]\:& 201 B |2 | M| crowsoHUNTCIONES) LIBERTY
9 | 8 | 8 | g | WALKING AWAY A WINNER @ KATHY MATTEA 22 | 22 | 20 | 15 | G THE GO0 O YOG VBB
| J.LEO (T SHAPIRQ.B DIPIERO) T _— NTIC
. LIFESTYLES OF THE NOT SO RICH & FAMOUS L 4 TRACY BYRD
(10 | 9 | 10 | o | WISHIDIONT Kow oW o O I R MR i B
nlmnl o 6 HHA-HE 52&5 b WORLEY (1 DOUGLAS) @ COLLIN Ré‘:lg 4|23 27 | S HENDRICKS (P.BUNCH.J.KYLE W.RAMBEAUX WARNER BROS
- o » — HOW CAN | HELP YOU SAY GOODBYE @ PATTY LOVELESS
12 | 10 | 11 | 5 | WHENEVER You v?[gxf"'l\ROUND uSE3 el [ |2 [ 28] 9 I E GORDY.JR (B.8.COLLINS.K TAYLOR-GOOD) EPIC
) SWEARl S ® JOHN MICHAEL MONTGOMERY @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 14 li 1 iz S.HENDRICKS (F.) MYERS,G BAKER) ATLANTIC dropped below the top 20. Commercial availability is not indicated on the recurrent chart.

BILLBOARD OCTOBER 1, 1994

35



MORE LABELS DANCE TO BEAT OF EURO-ASIAN BHANGRA DRUM

(Continued from page 20)

my efforts on, and I'm trying to ap-
proach the Sahotas as a proper act
and not a novelty,”

RETAIL OBSTACLE
Tannet says he would like I.R.S. to
be the first U.K. label to have a hit
with a bhangra artist but, like other
companies, I.R.S. has 2 major obsta-
cle to overcome. Most of the genre’s
market goes unreported because the

ethnic independent retailers that ac-
count for 90% of bhangra’s sales are
not factored into the U.K.'s album
sales chart. Multitone’s Gohil says
that while some of his established
acts can sell between 60,000 and
75,000 units in the U.K., only 10% of
that figure will be counted as actual
U.K. sales.

“It’s important not to damage the
market in its own right, in favor of

the collection data and accelerated
sales which are all the hallmarks of
the pop scene, where selling 30,000
records in one week is more impor-
tant than selling 60,000 in four
weeks,” says BMG’s Preston, citing
the complexity of the situation. “We
worked a record by the 14-year-old
Multitone artist Amar. It was a re-
markable Hindi cover version of
Whitney Houston’s “I Will Always

Love You.” It was distributed in
mainstream shops, but there’s never
been a bhangra singles market. So
the notion that people will go out and
buy it, and buy it in the concentration
required to get chart performance, is
one which is unproven, particularly
to buy it in shops that Asians are not
used to buying their music from.”
Tannet also is tackling the prob-
lem, but he says he first must con-

SINGING PRAISES OF ‘3 TENORS’ SALES

(Continned from page 1)

the U.S. and Teldec Classics through
Warner International in the rest of the
world.

The project was conceived as a se-
quel to “Carreras, Domingo, Pavarotti
In Concert,” which PolyGram reports
has sold 11 million copies worldwide
since its release in September 1990.
Like its predecessor, “In Concert 1994”
was recorded during an internationally
broadcast concert on the eve of a World
Cup soccer match.

The July 16 performance at Dodger
Stadium in Los Angeles—conducted by
Zubin Mehta and featuring the 104-
piece Los Angeles Philharmonic Or-
chestra and the 60-voice Los Angeles
Music Center Opera Chorus—also has
been released as a two-hour home
video. The video has sold 300,000 copies
outsicde the U.S,, inclucing 24,000 on la-
serdise, according to Warner Music Vi-
sion, and 37,000 videocassette copies
within the U.S., according to A*Vision.

“This was an event more than a rec-
ord,” says Peter Ikin, senior VP of in-
ternational marketing and artist devel-
opment at Warner Music International.
“It broke ground for us in the way that
elements of the company were brought
together.”

After months of high-stakes negotia-
tions involving the three artists and
concert promoter Tibor Rudas, Warner
announce early this year that it had
won rights over PolyGram’s Decca
Classics for the “3 Tenors” sequel (Bill-
board, Feb. 26). The album was re-

leased around the world Aug. 29 (and a
day later in the US,, on the traditional
Tuesday street date), only six weeks af-
ter the Los Angeles concert.

“It was a miracle of professionalism
and artistry, coupled with a degree of
luck, that we were able to complete the
mixing and approval of the recording in
just seven days after the event itself,”
said Peter Andry, senior VP of Warner
Classics International, in a statement
after the album'’s release.

In a crucial move, Warner Music Vi-
sion in London, working with the
Warner Music Group in New York, ob-
tained worldwide broadcast rights to the
concert. High TV ratings in major terri-
tories have helped account for the strong
initial sales, Warner executives say.

“For the success of the project as a
whole, it was important that the broad-
cast achieve the best possible results,”
says Ray Still, VP of Warner Music Vi-
sion. The concert was seen by more
than 12 million viewers in the U.K., for
example, and was the highest-rated mu-
sic program in the history of Rai Uno,
the leading national station in Italy, ac-
cording to Warner Music International.

Sales of the album have exceeded 2.5
million units worldwide excluding the
U.S., and have topped 360,000 in Ger-
many, 350,000 in the U.K., and 200,000
in Brazil, its three top international
markets, according to Warner Classics
International.

“In Concert 1994” has hit No. 1 on
the pop album charts in markets includ-

ing Australia, the UK., Ireland, Swe-
den, and Spain. It also has topped the
European Top 100 Albums chart in the
radio trade magazine Music & Media,
Billboard’s sister publication in The
Netherlands.

In the U.S., where “In Concert 1994”
debuted at No. 4 on The Billboard 200,
the album has sold 242,000 units since
its release, according to SoundScan.
Atlantic executive VP/GM Val Azzoli
says 100,000 units were sold in the first
week alone.

Atlantic’s “very aggressive” U.S. me-
dia campaign for the album, which has
been in place since before the June-July
World Cup tournament, is scheduled to
continue at least through January 1995,
according to Azzoli.

“The whole thing is making people
aware of this,” he says. “The music
speaks for itself, and the artists speak
for themselves. The difficulty is that the
people we're marketing it to don’t listen
to a lot of racio or watch a lot of TV,
so we take a scattershot approach and
try to hit everyone.”

Among the highlights of the market-
ing program are massive print, TV, and
radio advertising, including a series of
radio and TV infomercials set to air in
November. Repeated PBS broadcasts
of the concert have boosted sales of the
album and video, according to Azzoli.

In addition, Atlantic plans to release
a “Fan-Pak” containing “In Concert
1994” audio release (on CD or cassette),
the videocassette, and an updated ver-

NEW YORK—BMG Music and Rus-
sia’s Firma Melodiya have filed a
suit in federal court here in an at-
tempt to affirm BMG's claim as the
exclusive distributor for the Russian
label's releases in the U.S. The ac-
tion echoes similar legal moves be-
tween BMG and ZYX in Germany,
where it is a leading independent la-
bel.

The plaintiffs’ target is a Long Is-
land-based affiliate of the German
company ZYX-Music Distribution
Ltd., which has been issuing product
using the Melodiya logo. According
to the Sept. 19 filing, ZYX is engag-
ing in copyright infringement and vi-
olation of U.S. and New York Stute
trademark laws in releasing and pro-
moting classical product bearing the
Melodiya logo.

The plaintiffs cite an agreement,
finalized last January, that gives
BMG the exclusive right to manufac-
ture and distribute Melodiya product
in the U.S. and other markets.

BMG Sues To Retain Melodiya Rights

Despite letters to ZYX informing
it of the plaintiffs’ rights, ZYX “de-
nied any liability, claimed it had the
right to commercially exploit the
Melodiya recordings, and continued
its infringing acts,” the suit charges.

In addition, ZYX claims to have an
agreement dated April 26, 1994, with
Phillip Allwood of Australia (also a
defendant in the action) that gives it
sole and exclusive rights to Melodiya
product for a five-year period.

However, BMG Music and Firma
Melodiya say that a 1987 agreement
between Allwood (and his HDA En-
tertainment Group) and a Russian
state agency, MezhKniga. that previ-
ously licensed Melodiya product,
contains an amendment that is “in-
valid either because it has been for-
ged or is an altered document or
both.” This amendment allegedly
gives Allwood’s company rights to li-
cense Melodiya albums in the U.S.

BMG and Melodiya seek damages
of $5 million. At press time, Bill-

board could not reach ZYX’s legal
department, but Reinhart Piel, an in-
ternational executive at ZYX in Mer-
enberg, Germany, said that his com-
pany’s right are “clean and clear,
and we will fight any charges against
us. We will continue to market Melo-
diva product.”

Since it was established as a state-
owned entity in 1964, Melodiya, with
a vast array of key Russian classical
performers, has had several U.S. li-
censees, most recently MCA Rec-
ords and the audiophile label Mobile
Fidelity. The suit notes that, effec-
tive April 1989, the Russian govern- l
ment gave Melodiva the exclusive
worlwide right to license third par-
ties to sell its product and use its
logo. Since 1993, the company has
been known as Firma Melodiya.

BMG Music is expected to begin
releasing its Firma Melodiya prod-
uct early next vear, following exten-
sive digital remastering.

IRV LICHTMAN

sion of the concert program, published
by Harper Collins, with the advertising
removed. The Fan-Pak—which Atlantic
used for audio/video releases of Debbie
Gibson and Phil Collins material in
1990—is due Nov. 15, according to
Azzoli.

The international marketing setup
for “In Concert 1994” began months be-
fore the Los Angeles concert. The dis-
tinctive album artwork, which combines
photos of Carreras, Domingo, Pava-
rotti, and Mehta over a summery Los
Angeles skyline in a blue-and-gold im-
age, was completed in April. “The idea
was to capture the sense of the mo-
ment, the feeling of the night,” says
Ann Marie Nicol, director of artist de-
velopment at Warner Music Interna-
tional.

In early June, the three artists gave
a private rehearsal concert in Monte
Carlo, where video footage was filmed
and a performance of “Brindisi” was
recorded for promotional release to
bridge the weeks between the L.A. per-
formance and the album’s arrival. Deal-
ers, retailers, and other industry mem-
bers were invited to the rehearsal
concert.

Ray Still at Warner Music Vision
says 4 four-minute vicdeo of the tenors,
filmed in Monte Carlo, was offered to
broadcasters of the L.A. concert, ini-
tially on an exclusive basis. “It had
them arriving, playing football, and the
Jjoy that this is for them was evident in
those four minutes,” says Still. “It was
a great tool for the rights-holders to
use.”

The attention generated by “In Con-
cert 1994 also has benefited other al-
bums. The 1990 recording of “Carreras,
Domingo, Pavarotti In Concert,” re-
leased on London Records in the U.S.,
was No. 3 on the Top Classical Albums
chart for the week ending Sept. 24; a
Sony Masterworks album featuring
performances by the three opera stars
was No. 2 on the Top Off-Price Classi-
cal album chart that week.

Sales of “In Concert 1994” are ex-
pected to remain strong through the
next several months, hoosted by a re-
broadcast of the Los Angeles concert in
major markets worldwide this fall. In
addition, a home video on the making of
the concert is in production for fourth-
quarter release and possible broadcast
before Christmas.

“With the elements of competition
and camaraderie [among the artists],
coupled with a star-studded audience
and Hollywood—all the ingredients of
this event were in perfect balance,”
says Still at Warner Music Vision. “I
dont think you can ever quite manufac-
twre events to make them this exciting.”

Assistance in preparing this story wuas
provided by Pawld Verna in New York.

vince the Asian-Indian media that
their cultural rewards will be en-
hanced if bhangra music can hit
mainstream charts and radio sta-
tions. “We're not trying to take busi-
ness away from the Asian commu-
nity, but if it’s in [the interest of
bhangra musicians] to widen the net,
the only way to achieve that is to get
people to buy records in mainstream
shops. We just have an interest in

APACHE INDIAN

getting [the Sahotas] and any other
group we may sign that plays this
music across to the widest possible
audience.”

There’s also a pricing problem.
Asian-Indian retailers will often un-
dercut major chain retailers by at
least $6 (four pounds) on the price of
all albums. Johal believes that the
problem will remain until main-
stream retailers start promoting
bhangra product consistently.

“Why should record companies

THE SAHOTAS

stop supplying Asian shops [only to}
find that mainstream stores are not
pushing their product?” he asks.
“You could find yourself in the posi-
tion of not meeting your own market
and not selling in another.”

There may be other such chal-
lenges ahead, but the fact that
“crossover” and “mainstream” have
become two keywords within the

|
%

'-.* s
ACHANAK

bhangra music industry signals that
this vibrant genre will not be a pass-
ing fad. Anglo-Asian youth are pro-
viding the creative fuel by latching
onto a new sense of cultural pride
and wrapping it in musical messages
for the whole world to hear.
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by Heidi Waleson

TR()Y RIDES AGAIN: London gets its fall season off
to a weighty start with Berlioz's two-part operatic behe-
moth “Les Troyvens,” which hits U.S. stores Oct. 11. (In-
ternational release will follow on PPolyGram’s Decea la-
bel.)

This is only the second studio recording of this epic
(the previous one was made in 1969 by Colin Davis), and
no wonder: “Troyens” clocks in at over four hours of mu-
sic, is difficult to cast, and has cult rather than standard-
repertoire status. London hopes to beat those odds with
French repertoire expert Charles Dutoit and his Mon-
treal Symphony Orchestra and Chorus, along with so-
loists Gary Lakes (Aeneas), Deborah Voigt (Cassan-
dra), and Francoise Pollet (Dido) heading what Decca
is calling "a largely French-speaking cast.” “Troyens,”
which required 28 hours of sessions and cost more than
$1 million, is also veteran producer Ray Minshull's
swan song.

The four-CD set will be launched with press confer-
ences in New York, Montreal, and France in October
and November. Retailers are getting 30-minute sam-
plers of the recording, and promotional videos featuring
interviews and footage of the rehearsals and concert per-
formance of the opera in Montreal are also available.
London is expecting a number of radio stations to broad-
cast the complete recording. Steve Winn, VI’ of London
Records, anticipates “tremendous interest at the core
classical level.” He adds, It will take yveuars to amortize
the cost. It's not crossover.” London is continuing its

Berlioz cycle with Dutoit and Montreal: Sessions for "La
Damnation de Faust™ are scheduled for late October,
and "L'Enfance du Christ.” “Beatrice et Benediet,” and
“Benvenuto Cellini” are also on the radar sereen—if, in
the last case, Maestro Dutoit can find a tenor who meets
his standards for that grueling role.

SPEAKING OF CROSSOVER: The Michael Nyman
Band makes its North American debut tour Oct. 6-22,
with stops in Chicago: Columbus, Ohio; Ann Arhor,
Mich.; Wilmington, Del.; New York, Washington, D.C.;
Los Angeles; Portland, Ore.; San Francisco; Mexico's
Festival Cervantino; Mexico City; Toronto; Burlington,
Vt.; and Boston. The 10-member amplified band—half
strings, half brass and winds, and featuring Nyman on
piano, will perform arrangements of pieces from Ny-
man'’s hit “The Piano,” along with selections from his
other film scores. Toward the end of the tour (Oct. 18),
Virgin will get a new Nyman CD into the stores, “Mi-
chael Nyvman Live,” which features the tour repertory
and “Upside Down Violin,” for which the band is joined
by the Morocean Orquesta Andalousi de Tetuoan.
Argo, which is dueling with Virgin for the Nyman mar-
ket, was supposed to get a new Nvman ballet score out
in time for the tour, but spring 1995 now seems a likelier
date.

FOR LISZT FANS with slim budgets, Naxos has an-
nounced the Naxos Franz Liszt edition, 75-plus CDs cov-
ering all of his original compositions for solo piano. piano
four-hands, two pianos, and piano and orchestra. (Here's
a chance to hear all those transeriptions of the Beetho-
ven symphonies.) The pianist lineup includes William
Wolfram and Oxana Yablonskaya, among others; all
the CDs will be priced under $7. The first 15 CDs will
be out in the spring, with lots more to come through
1997.

bk

by Jeff Levenson

A TIDAL WAVE OF DISCS: (or. What I Didn't Do
On My Summer Vacation, But Need To Do Now):
Premonition Records, a relatively new label out of
Chicago, has signed Patricia Barber, a vastly under-
appreciated pianist who came up for a cup of coffee
with Antilles in 1992 (*A Distortion Of Love”). The
first release at her new home is “cafe blue,” and it
could perk up some ears to her formidable talents.

Milestone's World Music series on the Caju label
pronounced cashew) has entered its next phase of
global domination. The evidence? Three new dises, by
Rildo Hora (“Espraiado™). Robertinho Silva
("Speak No Evil”"), and Raphael Rabello and Dino
7 Cordas (self-titled).

James Brown spinoff group the JB Iorns, featur-
ing Maceo Parker, Fred Wesley, and Pee Wee
Ellis, has had a number of deals with a host of labels
depending on who was leading and who was pulling
up the rear. Well, it has finally found a home with In-
stinet Records. The album is I Like It Like That.”
which should complement perfectly the new title from
Bobby Byrd, the keyboardist who penned many of
the Godfather of Soul's greatest hits. Byrd's album is
"On The Move,” also on Instinet.

Weeks ago we mentioned Kokopelli, Herbie
Mann's new artist-friendly label spotlighting some of
his favorite acts. We finally received the first lot, and
among the titles is “ Lilac Time,” a winning (make that
capital “W") entry from Jimmy Rowles, who is ru-
mored to be in failing health. You wouldn't know it
from his performance here. It's up close and personal,
and it features the pianist paring down ballads and

originals with characteristic grace .

Mosaic, which continues to write the book on lim-
ited-edition boxed sets, has added four more “Com-
pletes” to its catalog. They are: the solid-state record-
ings of the Thad Jones/Mel Lewis Orchestra; the
CBS recordings of Eddie Condon and his All-Stars;
Charles Brown's Aladdin sides; and a 1957 Blue
Note session from Jimmy Smith, in which the semi-
nal organist recorded five albums worth of material
over three days. (Smith has a new Blue Note record-
ing due in January, which may or may not interfere
with his plans to record for Verve around the same
time.)

Avowed absurdist Roy Nathanson, the co-leader
and principal composer of the Jazz Passengers, says
his agenda on behalf of the group is to “connect a cer-
tain kind of downtown surrealist theater with jazz or
whatever vou call our music.” Thus, Sun Ra meets
Louis Armstrong, meets Ernie Kovaks. meets the
Art Ensemble of Chicago, meets the Marx Broth-
ers. (Nathanson even looks like Groucho.) The Pas-
sengers have a label debut on High Street titled “In
Love.” and it is the group's first all-vocal effort. Pro-
viding the tonsils are Jimmy Scott, Bob Dorough,
Mavis Staples, and Debbie Harry, among others.

Also on High Street is “Soulfish.” the second com-
ing from the Lost Tribe, the groove band that is
equal parts vin, vang, funk, flam, steel-cage match.
and harmolodies. Curious?

Of harmolodics, we can only say that Ornette Cole-
man has signed with Polygram France, and that he
now has an imprint of his own, to be called—what
else?’—Harmolodic Records. He'll be recording new
music. issuing existing material, and producing other
artists. His target output? Four to six albums per
vear. (And what does “harmolodic” mean, anyway?
You try asking Ornette.)
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by John Lannert

COM() ESTAS NASHVILLE? Word has it that the Mu-
sic City's legendary songsmith Harlan Howard rarely
gets excited about showease sets. But oI’ Harlan nearly
leapt out of his boots after seeing KMI Latin Tejano star
Emilio Navaira raise the roof during a performance
Sept. 13 at the Nashville nightery Ace Of Clubs.

Howard had good reason to be shaking the hand of
nearly every executive at Liberty Records, the label near-
ing a record deal with Navaira. He had found a fresh, new
voice to interpret his material. Quite
sinply. “Emilio” (as Liberty honcho
Jimmy Bowen preferred to intro-
duce him) graced the songwriter/pub-
lisher crowd on hand with a sparkling
show that spotlighted Navaira's acu-
men for simultaneously playving the
role of raucous Tex-Mex roustabout
and doe-eved country balladeer.

In fact. several of the Liberty brass
were gushing over Navaira’s earnest
take on the Van Morrison/Rod Stewart hit “Have I Told
You Lately?.” saying that it should be included on his la-
bel debut. What also must be present—or, to phrase it
better, captured—on Navaira’s Liberty debut is the spon-
taneous combustion and unfettered exuberance so evident
during his showcase. When queried about preserving Na-
vaira's singular stage sound in the studio, Bowen smiled

NAVAIRA

and replied, “That's Barry’s
producer Barry Beckett.

For Beckett, it undoubtedly would be impossible to
replicate “the shuffle.” « hilarious. herky-jerky jig that
was boot-scooted with panache by Navaira and his
brother Raiil. Similarly, it may be almost as challenging
for Beckett to come up with a Tejano-flavored hybrid that
can retain Navaira’s musical integrity while reeling in
country fans who only now are getting used to another
Latino country star—Raul Malo of the Mavericks.

Bowen dubbed Liberty’s imminent acquisition of Na-
vaira as “a joint venture hetween EMI Latin and the hill-
billies.” Fortunately for the “hillbillies,” EMI Latin pres-
ident José Béhar was steadfastly persistent in pursuing
a country record deal for Navaira. Otherwise. Howard
would have been a bit more low-key on the night of Sept.
13.

problem.” referring to noted

ALARM CRACKS FOOD STAMP Caper: The anti-pi-
racy outfit Assn. of Latin American Record Manufactur-
ers (ALARM), with help from Chicago and Cook County.
I, police and U.S. Secret Service agents, has shut down
an lllinois erime ring that was fencing food stamps for
cassettes. Law enforcement agencies conducted two raids
Sept. 10-11 in Chicago and Whelling, 111., resulting in 11
felony arrests for the sale of counterfeit cassettes and ille-
gal use of U.S. food stamps. More than 20,000 counterfeit
cassettes were confiscated in the raids, along with several
hundred dollars’ worth of food stamps.

ALARM director BBud Richardson says food stamps
were used by individuals to purchase counterfeit cas-
settes from street vendors, who then fenced the food
stamps to a local clothing store. The shop, in turn,
fenced the food stamps to a grocery store. Richardson
says that the bust culminated a yearlong investigation

(Continued on next puge)
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7 LUIS MIGUEL WEA LATINA
ROMAN,
8 CARLOS VIVES POLYGRAM
LATINO CLASICOS DE LA

PROVINCIA

9 GIPSY KINGS ELEKTRA
GIPSY KINGS

10 LA MAFIA sony VIDA

11 JON SECADA SBK/EMI LATIN
SI TE VAS

12 M. A. SOLIS Y LOS BUKIS

0 INALCANZABLE
13 .IULIO IGLESIAS INY

14 GIPSV KINGS £LEKTRA
MOSARQUE

15 GIPSY KINGS ELEKTRA
LIVE

EROS RAMAZZOTTI ARISTA 14742/BMG

THE
Billboard Latin 50'.....
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by
=l T
291 2% | 2| ARTIST LaseLs NUMBERDISTRIBUTING LABEL
* %k No.1 * & %
1 1 4 LUIS MIGUEL WEA LATINA 97234 3 weeks at No. 1 SEGUNDO ROMANCE
2 2 26 SELENA EMi LATIN 28803 AMOR PROHIBIDO
3 4 65 GLORIA ESTEFAN A EPIC 53807 SONY MI TIERRA
4 | 3 | 14 | RAUL DI BLASIO aRioLa 20238 8viG BB PIANO DE AMERICA 2
5 8 3 CRISTIAN MELODY 0503FONOVISA CAMINO DEL ALMA
6 6 18 | LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES
7 7 45 GIPSY KINGS ELEKTRA MUSICIAN 61599/ELEKTRA LOVE & LIBERTE
i )| 10 12 JUAN GABRIEL ARIOLA 21898'8MG GRACIAS POR ESPERAR
9 | 9 | 65 | MANAweAtaTNAS08IS DONDE JUGARAN LOS NINGS
10 11 9 VICENTE FERNANDEZ sony 81321 RECORDANDO A LOS PANCHOS
* & * GREATEST GAINER * * *
11)] 20 | 2 ANAGABRIEL sonvsidol AYER Y HOY
* % * HoT SHOT DEBUT * * %
12)| NEWD | JAY PEREZ sonv 81353 STEEL RAIN
.T3 12 65 LUIS MIGUEL @ WEA LATINA 75805 ROMANCE
-_14 5 9 JUAN LUIS GUERRA 440 KAREN 21110/BMG FOGARATE
_15 14 | 20 | CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA
i F 13 65 GIPSY KINGS @ CLEKTRA 60845 GIPSY KINGS
17 | 15 24 LA MAFIA soNY 81215 o VIDA
18 | 17 | 12 | JON SECADA ssk 29683/EM LATIN SI TE VAS
19 | 16 | 65 | SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS _ |
20 | 21 | 14 | LUCERO meLooY 9162 #imen CARINO DE MIS CARINOS
| 21 | 19 | 32 | LOS TEMERARIOS afs ‘e 3006 _TU ULTIMA CANCION
22| 26 | 5 | BANDA Z Fonovisa 5296 JACARANDOSA
23 | 22 | 56 | M.A. SOLISYLOS BUKIS @ FONOVISA 6002 INALCANZABLE
24 | 24 | 65 | LINDA RONSTADT A ELEKTRA 60765 CANCIONES DE MI PADRE
25 23 65 JULIO IGLESIAS A SONY 38640 JULIO
26 18 42 BRONCO FONOVISA 6015 PURA SANGRE
ij 25 18 LOS FUGITIVOS ROOVEN 3051 VANIDOSA
| 28 27 65 | GIPSY KINGS ELEKTRA 60892 MOSAIQUE_ |
(29| 36 | 9 | ALEJANDRO FERNANDEZ sonvsi3lo GRANDES EXITOS A LA MANERA...
30 [ 33 | 30 BANDA MACHOS FONOVISA 6012 LOS MACHOS TAMBIEN LLORAN
(31)] 37 | 3¢ | LIBERACION ronovisa 601 LIBERACION
r__32 30 11 LOS FUGITIVOS ROOVEN 3112 TE CONQUISTARE
| 33 | 34 | 6 | DAVIDLEE GARZAY LOS MUSICALES eMiLaTN 22070 YA ME CANSE |
34 28 85 GIPSY KINGS £LEKTRA 61390 LIVE!
35 29 9 CACHAQ CRESCENT MOON 64320,50NY MASTER SESSIONS VOL. 1
36 38 65 SELENA EMI LATIN 22770 LIVE!
| iLL RE-ENTRY | LUIS ENRIQUE son 8136 LUIS ENRIQUE
| 38 32 65 LUIS MIGUEL wea LATINA 92993 _ARIES |
39 | 42 | 49 | VICENTE FERNANDEZ sonv 5107 LASTIMA QUE SEAS AJENA |
40 | NEWP | PLACIDO DOMINGO arc I LATIN DE MI ALMA LATINA
41 40 64 GIPSY KINGS ELEKTRA ESTE MUNDO
42 3 24 MANA WEA LATINA 72173 FALTA AMOR |
43 | 39 | 64 | SELENA emi Latm 22635 ENTRE A Ml MUNDO _
44 31 26 LA TROPA F MANNY 13034 WEA LATINA OTRO DIA
45 | 45 | 18 | LOS FANTASMAS DEL CARIBE rooven 5095 B MASY MAS_|
4 | 41 | 47 | JERRY RIVERA sonv 8l CARA DE NINO
47 | NEWD | LA DIFERENZIA ARISTA TEXAS | 8786 BMG LA DIFERENZIA |
48 | NEWP | JOSE JOSE ARIOLA 22502 BMG GRANDEZA MEXICANA
HOMETOWN BOYS em umN 3064 TRES RAMITAS "

1

TODO HISTORIAS
REGIONAL MEXICAN

TROPICAL/SALSA

1 GLORIA ESTEFAN EPIC/SONY 1 SELENA M1 1ATIN
Mi TIERRA AMOR PROHIBIDO
2 JUAN LUIS GUERRA 440 2 LOS TIGRES DEL NORTE
ARENBMG FOGARATE O LOS DOS PLEBES

3 SOUNDTRACK £LERTRA
THE MAMBO KINGS
4 CACHAO CRESCENT MOONSONY

3 VICENTE FERNANDEZ sonY
RECORDANDO A LOS
4 ANA GABRIEL s0NY

MASTER SESSIONS VOL
5 LUIS ENRIQUE sonY 5 JAY PEREZ 'ONY STEEL RAIN
LUIS ENRIQUE 6 LUCERO ¢ FUNOVI

6 JERRY RIVERA sony
CARA DE NINO

CARINO DE MIS CARINOS
7 LOS TEMERARIOS AfG

7 EL GENERAL =( ABMG SIGWA TU ULTIMA CANCION
S MUNDIAL 8 BANDA Z v
8 VARIOUS ARTISTS sony JACARANDOSA
SALSA MAGIC 9 LINDA RONSTADT ELEKTRA

9 TITO ROJAS M P A MI ESTILO

10 VARIOUS ARTISTS FONOVISA
VIVA LA SALSA

11 JUAN LUIS GUERRA 440
KAREN 8MG BACHATA ROSA

12 VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE 8'94

13 REY RUIZ sonY |
MI MEDIA MITAD

14 MARC ANTHONY RMM SONY
OTR& NOTA

15 VARIOUS ARTISTS RMM SONY
RMM LA COMBINACION
PERFECTA

CANCIONES DE Mi PADRE

10 BRONCO fonovisa
PURA SANGRE

11 LOS FUGITIVOS RODVEN
VANIDOSA

12 ALEJANDRO FERNANDEZ
SONY GRANDES EXITOS A LA
MANERA

13 BANDA MACHOS FONOVISA
LOS MACHOS TAMBIEN

14 LIBERACION FUNOVISA
LIBERACION

15 LOS FUGITIVOS RODVEN
TE CONQUISTARE

cation for sales of 500,000 uruts

chart's largest umt increase [l indicates past or present Heatseeker title ¢

Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certif

& RIAA certification for sales of 1 million umits. Greatest Gainer shows
1994, Biltbcard/BPI

Communications and SoundScan, Inc
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LATIN NOTAS

(Continued from preceding puge)

conducted by ALARM.

BET SHOW NEEDS VIDS: Chan
Claggett, producer of Black Enter-
tainment Television’s weekly music
video program “Caribbean Rhythms,”
says he is looking for clips by Latino
tropical acts. Though Claggett could
not estimate how many Spanish-lan-
guage videos would air on the hour-
long show, he points out that “as long
it's a good-quality video and the music
is good, I'll give it a chance. Dancehall
is very popular now, so I do give that
genre a considerable amount of play.
But I also want to air videos of Latin
musie, as well as world beat sounds

like zouk.”

The new season of *“Caribbean
Rhythms” kicks off Saturday (1) at 3
p.m., with a repeat at Sunday (2) at 2
a.m. BET is based in Washington,
D.C.

JULIO MAKES FORBES: Durable
superstar Julio Iglesias, who turned
54 last week, was the lone Latino to
make Forbes magazine’s list of the 40
top-earning entertainers, coming in at
No. 32. Iglesias’ 1993-94 take was $28
million.

ARGENTINA-NOTAS: Absence
does make the heart grow fonder.
Kiss had never played Argentina be-

HOY!
Toll Free
800-745-4509
Fan: 212-563-4847
Tel. 212-563-4508
Mias. 305-591.7684
Fax 305-477-0789

471 W. 42 ST.NY, NY. 10036

Member of
NAIRD

VIDEQS

MANHATTAN LATIN MUSIC CENTER

DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA
ILLAMENOS  D|5C0S COMPACTOS

CASSETTES

ACCESSORIOS
Y MUCHO MAS

No seremos los mas grandes,
Pero si; los mas completos en
musica Latina en el mundo!

Discos Compactos

Videolaser » Cassettes ¢ Accesorios
Y MUCHO MAS!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 ¢ Local: (305) 262-7711 ¢ Fax: (305) 261-6143

DO4 INT NA‘I’IONAI-

NN fBlWER'\ GUE

Billboard’s 1994 International Latin Music Buyer's Guide puts
a world of Latin Music contacts in the palm of your hand!

with Latin Music radio stations in the U.S.
and Puerto Rico...locate clubs, managers,

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...research music publishers...
contact international promoters...find a
wholesaler or distributor...get in touch

agents...and much more!

The 1994 International Latin Music
Buyer’s Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-

4156. Or send check for $60 plus $4 |

fore, yet the rock quartet drew 40,000
fans Sept. 3 at River Plate Stadium in
Buenos Aires. Another 5,000 admirers
turned up two days later at a “fan
date” at Obras Stadium. Encouraged
by rabid fan support, concert pro-
moter Daniel Grinbank brought the
band back for two more sold-out
shows at Obras Sept. 14-15. Kiss’ B.A.
dates have left PolyGram execs grin-
ning as well. They estimate that Kiss’
catalog albums have sold more than
25,000 units in the past two weeks . . .
“Verano 1994,” a dance compilation
featuring DJ Deré’s club smash “Te
Quiero Argentina,” has struck plati-
num (60,000 units) for dance imprint
Oid Morales. The label’s other club
compendium, “D'Mode,” named after
a glitzy fashion and music magazine,
has gone gold (30,000 units sold).
“Cielo,” an upcoming dance package
named after a popular Buenos Aires
mega-disco, contains a track penned
by prominent U.S. remixer David Mo-
rales ... UB40 headlined a reggae
festival Sept. 17 at River Plate that at-
tracted 50,000 fans. Also appearing
were Brazilian pop/rock trio Parala-
mas and local reggae favorites Los
Pericos, who previewed three songs
from their new album “Pampa’s Reg-

gae.“

PARALAMAS DEBUT In Florida:
And speaking of Paralamas, Herbert
Vianna and Co. make their Florida
bow Oct. 20 at Miami's Intercontinen-
tal Hotel. Appearing with Paralamas
is Bahian samba-reggae pioneers Olo-
dum. Both groups are set to perform
Oct. 21 at the Pompano Beach Amphi-
theater in Pompano Beach, Fla. The
bands are appearing as the headliners
in “Axé, Rock & Reggae,” produced
by MC Productions.

CY CELEBRATES 30: Quarteto
Em Cy, Brazil’s revered female pop
vocal foursome, marks its 30th anni-
versary with a PolyGram Brasil re-
lease, “Quarteto Em Cy—30 Anos.”
Elsewhere, the label has launched its
“Popularidade” series, featuring 22
pop notables such as Odair José, Pen-
inha, and Cesar Sampaio.

CHART NOTES: Though Luis Mi-
guel’s “El Dia Que Me Quieras”
(WEA Latina) tops the Hot Latin
Tracks chart for the third consecutive
week, Selena’s “Bidi Bidi Bom Bom”
(EMI Latin) remains in striking dis-
tance. Far back, but with bullets, are
Cristian’s “Manana” (Melody/Fono-
visa), holding at No. 5, and Ednita
Nazario’s “Te Sigo Esperando” (EMI
Latin), which moves 9-7.

Meanwhile, Miguel’s “Segundo Ro-
mance” rides high on the Billboard
Latin 50 for the third consecutive
week, outselling Selena’s second-
ranked “Amor Prohibido” (EMI La-
tin) by nearly 10 to 1. So far, however,
“Segundo Romance” has failed to
spark a chart resurgence for the Mex-
ican superstar’s catalog albums, The
rest of the top 10 is quiet, save Cris-
tian’s out-of-the-box hit “Camino Del
Alma” (Melody/Fonovisa), which
moves 8-5 this week. Arista/Texas

Billboard.
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H I- . .I k
= COMPILED FROM NATIONAL LATIN
P O RADIO AIRPLAY REPORTS.
ol | 58| 20| 4% | ARTIST TITLE
ZE| 2% 22|23/ teeunismrisunne LaseL
* % *NO. 1% % »
1 1 1 7 LUIS MIGUEL ¢ EL DIA QUE ME QUIERAS
WEA LATINA 3 woeks at No. 1
SELENA ¢ BIDI BIDI BOM BOM
! 2 3 8 | Bwimn
3| 3 | 2 | 13 | JUAN GABRIEL @ PERO QUE NECESIDAD
OLABMG
4 4 4 16 RICARDO MONTANER & QUISIERA
EMI LATIN
5 5 7 6 CRISTIAN MANANA
v MELODY/FONOVISA
6 6 9 9 VICENTE FERNANDEZ MISERIA
SONY
711 9 | 10 | 7 | EDNITANAZARIO TE SIGO ESPERANDO
L EMI LATIN
BANDA 2 LA NINA FRESA
8 ] 8 8 FONOVISA
9 1 14 7 LOS TIGRES DEL NORTE LA MESA DEL RINCON
FONOVISA
LOS FUGITIVOS & DIABLO
108 |6 |13
JON SECADA & SI TE VAS
ll 10 § 19 SBWEMI LATIN
2| 3l | 11| PMPINELA HAY AMORES QUE MATAN
POLYGRAM LATING
LOS FANTASMAS DEL CARIBE @ CELINA
1312 1]9 Fobven
* * * POWER TRACK * % %
(18)| 18 | 18 | a4 | CARLOS VIVES LA HAMACA GRANDE
— POLYGRAM LATINO
LUIS ENRIQUE @ QUIEN ERES TU
15| 14 | 2 |8 S
1R THE BARRIO BOYZZ TE AMARE
b lﬁ 2 2 3 SBR/EMI LATIN
ap| 2 | — | 2 | ALVARO TORRES CONTIGO SI
EMI LATIN
LOURDES ROBLES DEBIL DEL ALMA
18 (16 |15 ]| 7 |
19 [ 20 | 17 | 5 [ LUISANGEL 24 HORAS
20)| 3 | — | 2 | JoSE JosEe GRANDEZA MEXICANA
S ARE&‘BMG
REY RUIZ Si TE PREGUNTAN
2 |15 |16 | 10| REY
79 MARTA SANCHEZ DE MUJER A MUJER
2—2 25 30 5 POLYGRAM LATI&
* * * HOT SHOT DEBUT* % *
1) FERNANDITO VILLALONA CORAZON SALVAIE
2)| New) | 1 | ZERE
24 MIJARES VIVE EN MI
.2_4 38 l 31 3 EMI LATIN
25)| NEWD | 1 | RICARDO ARJONA SENORA DE LAS CUATRO DECADAS
& Y
2 17 31 5 ?ISB‘E;:;TO PULIDO/EMILIO NAVAIRA & YA AHORA ES TARDE
| 2 7 | SONORA DINAMITA EL PARAGUAS
== FUENTESNVEDISCO
20 ANA GABRIEL TU LO DECIDISTE
28)| Newp | 1 | SN
79 ZONA ROJA QUE DIA ES HOY
29)| 34 | 36 2ot
MAZZ NADIE COMO TU
30| 29|38 | 8 AT
KAIRO HABLAME DE Tt
@ NEw ’ ! SDUSONY
ARIZTIA PARA QUE NO SE MUERA ESTE AMOR
32 | 35 | a0 |4 g
UNIK-KO Y YURI & JUNTOS
33 | | 2 [FE] &N
LA MAFIA CADA VUELTA DE ESQUINA
3 | 27 | 20 | 10 | LAMAFI
YOLANDITA MONGE ME SORPRENDIO LA LUNA
3 | 32 | 2| 4 | YOUANDI
3% | 37 | 21 | 10 | ALEJANDRO FERNANDEZ S DIOS ME QUITA LA VIDA
37 36 28 5 LALO Y LOS DESCALZOS QUE FACIL ME OLVIDASTE
WEA LATINA
18 2% N 2 VERONICA CASTRO EL QUEBRADITO
POLYGRAM LATINO
39 [ 19 | 13 | 11 | JUANLUIS GUERRA 440 @ LA COSQUILLITA
40 | 31 | 39 | 10 | GILBERTOSANTAROSA ME VOLVIERON A HABLAR DE ELLA

(O Records with the greatest sales gains this week. ®Videoclip availability. © 1994, Billboard/BPi
Communications.
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by Deborah Evans Price

IN THE BEGINNING: The first cablecast of “America’s
Christian Music Awards” is historry, and the feedback from
the industry seems positive. The awards, taped Sept. 12
and shown Sept. 18 on the Family Channel, reflected vot-
ing by music fans across the U.S.

The voice of young record buyers was definitely heard
at the awards: The big winners were DC Talk, Petra, Ste-
ven Curtis Chapman, Point Of Grace, and Amy Grant,
and the youthful audience at the Disney World event
roared its approval. “I felt it was as good a first crack at
something as I've ever seen,” says Jerry Park, president
of Benson Music Group. “It was well-planned and executed
extremely well. I think it will be a very positive statement
for Christian music.”

The awards held few surprises for most industry observ-
ers, “The result looked like it was pretty much in line with
sales,” says Loren Balman, Word’s senior VP of artist and
creative development, “I think it will be easier next year
when they do the nominations, because SoundScan will be
in and they’ll be able to look at the [data] and get a very
good read in terms of what should be nominated.”

“The most credible vote people make is with their dol-
lars,” Park adds. “So, the fact that the winners matched
up to the sales raised the credibility of the show.”

Nashville-based producer Steve Gilreath, creator and
executive producer of the awards, was happy with the out-
come. “A lot of the labels were very leery of a new awards
show, especially one that was ‘people’s choice’ . .. Most of

the labels supported us with spot buys and [brought] the
artists and managers down to the program.’

Gilreath says 50,000 of the 5 million ballots circulated
were returned by voting fans. These included ballots
printed in publications such as USA Today, as well as bal-
lots circulated by the labels. Gilreath encouraged labels to

be involved, and says Word took the lead in mailing 110,000 |

ballots to names on its artists’ fan club lists. Other labels
also did mailings and other promotions.

BY NOW YOU probably know that the coveted opening |
slot on Garth Brooks’ European tour went to Christian |
music’s own Susan Ashton. The Sparrow artist was to join |

Brooks on the second leg of the tour, which kicked off Sept.
22 in Spain. The tour is expected to draw an audience of
more than 83,000.

It seems that Brooks’ brother and tour manager, Kelly

Brooks, is an Ashton fan and had played some of her music |

for the superstar. Ashton also credits Cindy Wilson, Lib-
erty’s VP of international, with helping secure the gig. She
says Wilson “called and asked if she could submit my name
as a consideration to open for [Brooks] in Europe ... I
don’t know if it was at that point Kelly took him a tape
of mine, or if he’d heard it before . . . I'm just overwhelmed,
and I'm just so thankful he’s giving me this opportunity.”

Making the most of the European exposure, Sparrow |

has teamed with EMI to release a compilation CD that will
contain music from Ashton’s three previous Sparrow al-

bums, as well as a few new tunes she recorded for the trio |

project with Margaret Becker and Qut Of The Grey's
Christine Dente.

“This is just another indication that the world and the |

music community is opening itself up to Christian music,
and I think that’s good for the industry,” Sparrow presi-
dent Bill Hearn says of the tour. “Every artist is different.
Not all artists are necessarily supposed to have an oppor-
tunity like this, but certainly the attention all this can bring
the industry is positive.”

SCOTT BLACKWELL N souL

25 | 22|25 | ouT OF THE GREY  sparrow 1405

26 |30 |21
p;},_
{ 27 | 20|33 1 KIRK FRANKLIN AND THE FAMILY
|-

c Compiled from a national sample of retail store
E192|. and one-stop sales reports.
o | €| |armisT THLE |
~ | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 »
0 0 6 R Sl by HEAVEN IN THE REAL WORLD
2 | 3| 3 | AMYGRANT MYRRH 6974/WORD HOUSE OF LOVE
i 3 | 2|7 | NEWSBOYS T GOING PUBLIC
i z 1 6 | 49 | CARMAN ._ SPARROW 1387 THE STANDARD
) 3 -_7 1 5 | BRYAN DUNCAN  MYRRH 6973/WORD - SLOW REVIVAL ‘
6 | 8 |51 | VARIOUS ARTISTS  ReuNion 0083WORD SONGS FROM THE LOFT
—.7 4—4 | 95 | DC TALK @  FOREFRONT 3002/STARSON FREE AT LAST
| —8 NEWT' ASHTOE/BECKER/DENTE SPARROW 1389 ) ALONG THE ROAD
_3—74[11 -TAKE 6  WARNER ALLIANCE 4150/SPARROW o JOIN THE BAND
- —
10 | 17 [ 29 | RAY BOLTZ WORD 57868&/EPIC ALLEGIANCE
11 | 5 | 49 | MICHAEL W. SMITH  ReuNiON 00B&WORD  FIRST DECADE 1983-1993
12 |1 33j0|N; OF GRACE  WORD 26014 _. —_ POINT OF GRACE
i 13 | 14| 89 | NEWSBOYS  STARSONG 8251 ) NOT ASHAMED |
14 | 10| 29 | MICHAEL CARD  sparRow 1435 JOY IN THE JOURNEY |
I F 712 E—: TWILA PARIS STARSON(?BBOS ) BEYOND A DREAM
16 [ 13[ 29 | RON KENOLY  recriTy ossispaRROW GOD IS ABLE
17 16 23_f AUDIO ADRENALINE FOREFRONT 3012/STARSONG DON'T CENSOR MT
18 '5 11 JrKATHY TROCCOLI  REUNION 66367/RCA KATHY TRO&OLI—‘
- *— Rt
19 Zl_l 49 | ReChoN 5087MORD A LITURGY, A LEGACY & A RAGGAMUFFIN BAND
20 [ 19| 5 | WHITE CROSS  Rex 41009 UNVEILED
21 [ 23] 5 | SISTERS WARNER ALLIANCE 4157/SPARROW SOUNDS FOR WOMEN J
22 [ 26 | 25 | PHILLIPS, CRAIG & DEAN  starsons 8806 LIFELINE
23 | 25| 29| STEVE GREEN sparrow 133 WHERE MERCY BEGINS
[ Zi 1 18 i 11 TDAKODA MOTOR CO.  MYRRH 6976/WORD WELCOME RACE FANS

DIAMOND DAYS
NITRO PRAISE
—|

9903

! GOSPO-CENTRIC 211 KIRK FRANKLIN & FAMILY
ZSJ K r125 ﬂ BOLTZ WORD 5473 _ MOMENTS FOR THE HEART j
[ 29 | 27 | 45 | SUSAN ASHTON  sPARROW 1388 SUSAN ASHTON
30 | 24| 27 | MICHAEL SWEET _senson 2251 MICHAEL SWEET |
iF 3L }lj 17 | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS CHANT !
32 |NEWP | CHERI KEAGGY RROW 1419 CHILD OF THE FATHER
33 | 29[ 49 | GEOFF MOORE & THE DISTANCE  FOREFRONT 3011/5TARSONG EVOLUTION
;34» 034 15 | GARY CHAPMAN  REUNION 0084/WORD THE LIGHT INSID?
|> 35 | 5; DC TALK  STARSONG 3017 _ REMIXES.
36 35 | 19 | KIDS CLASSICS  BENSON 2217 ~ ACTION BIBLE SONGS
37 RE-ENTRY| BRIDE STARSONG 5283 SCARECROW MESSIAH
| 38 4nz-zmvj LARNELLE HARRIS BN BEYOND ALL LIMITS
39 39 [ 5 | PAMTHUM senson 4002 FAITHFUL
40 |36 | 5 | REBECCA ST. JAMES rorerronT 30155TARSONG  REBECCA ST. JAMES

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA

certification for sales of 1 million units with each

additional million indicated by a numeral

following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. © 1994, Billboard/BPI Communications.

Ascending The
Gospel Charts
on Sunday or

any other morning.

RECORDS
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along with , l :
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wnd the Athante

Concert Cheir

SCo7Na

A Sumnday Morning Songhook

THE NEW
ALBUM FROM

THE
FLORIDA MASS CHOIR

Lead by the Reverend
Arthur T. Jones, the Florida
Mass Choir weaves the rich
history and culture of
African-American church
music with a flavor of the
contemporary.

Holy

9133

The long-awaited follow-up to the critically acclaimed

HOLY GHOST

Intersound”
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NAIRD

Intersound Inc. ® 11810 Wills Road ® 0. Box 1724  Roswell, Georgia 30077 « (404) 664-9262 « Fox: (404) 664-7316

40

BILLBOARD OCTOBER 1, 1994



Arfists & Music

Billboard.

FOR WEEK ENDING OCTOBER 1, 1994

7| \ % == E § Compiled m o:o wsisl:smph of r'atall store
launched a comprehensive marketing campaign to the 2 lg & ARTIST TITLE
Christian marketplace. Gospel retailers will benefit from E | 2| % | aeee & NuMBERDISTRIBUTING LaBEL
national TV ad buys on BET and “Showtime At The * % NO.1 % %
Apollo.” (Beginning this week, the spots are a joint effort MISSISSIPPY CHOR .
by Sparrow and Capitol Records.) In the works is a na- 1 | 1] 67| MALACO 6013 ~ 51 weeks at No. 1 IT REMAINS TO BE SEEN
s tional tour, beginning this fall, with Sounds Of Blackness. 2 | 2 | 63 | KIRK FRANKLIN AND THE FAMILY
L .. F GOSPO-CENTRIC 2119/SPARROW KIRK FRANKLIN & FAMILY
by Lisa Collins h e Z;ig, MAlsTER:fEiqS:}):a]Emfmki;m e%, COX]d'f],t 3 | 3|15 Beon soner RO R R ANTA & MOREHOUSE COLLEGE
ave tim e release of * ia Jackson: The Apollo BENSON 4006/CG!
G " SeSSi(;nS" any betﬁ-f It’s Nl[:a};h('ia, G?-e original queen of 4 | 8 [ 45| REV. JAMES MOORE  MALACO 6015 [ WILL TRUST IN THE LORD
OSPEL’S TOP Duo Seeks New Heights: This mon gospel, on a never-before-re , 66-minute set contain-
marks the release of “Relationships,” the latest from six- ing the celebrated Apollo sessions of 194651, The 20 titles | | 5 | 5 |23 | SISHOF NORMAN L. WAGNER/MT. CALVARY CONCERT CHOIR .
time Grammy winners BeBe & CeCe Winans. The much- include “I Will Move On Up A Little Higher,” the first gos- 7 [ 11| LA mMass cHOIR | SHALL NOT BE DEFEATED
anticipated album is expected to get a great deal of compe- pel release to go gold. Also featured is a Bessie Smith J s cat 1083 SH 8
tition on the gospel front from a bevy of new releases, blues-style cut developed by Thomas Dorsey, titled “Get T | 6| 43 [ SUNOLPH STANFIELD & NEW REVELATION = AND IN PRAISE Il
including the gospel debuts of Stephanie Mills and Jen- Away Jordan,” and an R&B-infused “Said He Would.” The 8 -
nifer Holliday, a set from Vickie Winans, and a long-anti- performances originally were available on 78 rpm records | | 9 [ 21 | CALVIN BERNARD RHONE _ cai 1092 Bt DU A
cipated follow-up from Tramaine Hawkins. Still, the duo and were recorded before Mahalia went to Columbia and 9 | 4|21 | JOHNP. KEE  TYSCOT 43009/VERITY COLORBLIND
is excited. rerecorded most of the songs. A state-of-the-art noise-re-
Y .. R Y.
“Not just because it's a new album,” BeBe says, “but be- duction system was used to remaster the original analog 10 [11]13 L%ewlvymd\%" AND THE N.Y FELLOW(S:HWEMAS()SUC&%%HW KING
cause we have a story to tell, and we hope it touches lives session tapes. 11 o | SOUNDS OF BLACKNESS
and brings relationships together and, most of all, intro- 10| 19 | pgrspective 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
duces a relationship that can change lives.” BRIEFLY: The latest from Albertina Walker, “Songs Of 12 | 12| 13 | EDWIN HAWKINS  FIXIT 9124/NTERSOUND KINGS & KINGDOMS
“As artists,” adds CeCe, “we hope the album will take The Church,” her fourth album from Benson, is released DOROTHY NORWOOD
us to another level. ‘Different Lifestyles’ was certified plat- Sept. 27. “I got the chance to do a lot of familiar hymns,” 13 | 13] 9 | wataco ase7 ** LIVE” WITH THE GEORGIA MASS CHOIR
inum, and we hope for this album to do even better. We Walker says. “And when I say church songs, I mean the 14 | 19 | GMWA WOMEN OF WORSHIP _ ALero IT'S OUR TIME
believe we have something the world needs to hear.” old hymns like ‘Oh Lord, Remember Me.’ Songs I've sung 1 INTL Mosie i
Noting the trend toward traditional gospel, BeBe says, all my life.” Walker capped the project with a video. Mean- 15 (18] 7 ﬁ&mmﬂ?%ggssmk MASS CHOIR THE CHANGE WILL COME
“It's exciting to see the acceptance, and we welcome the while, two other alumni of the famed Caravans—Dorothy 16 151 T e EE
variety. We have from the beginning followed where God Norwood and Cassieta George—have teamed for a new 1 YOLANDA ADAMS _ TRIBUTE 3937 BB Y
led us. As gospel artists, we are a team. There are a lot release on Paula Records. Produced by Norwood, it is titled 17 | 39| 3 | HELEN BAYLOR  woRD 66443/EPIC THE LIVE EXPERIENCE
of people to be reached through traditional gospel and “Dorothy Norwood Presents Cassieta George” ... Other
choir music. Then there are those who will be reached upcoming releases include sets by Bill Moss & the Celes- 18 | 16 | 11 | RON KENOLY INTEGRITY 055/SPARROW GOD IS ABLE
through what we do. We've understood from the very be- tials (Paulas), Lorraine Stencil (Savoy), Virginia Reeves 19 [ 29| 3 | vICKI WINANS  INTERSOUND 9127 VICKI WINANS
ginning that there were no limitations to where gospel (Savoy), Elder Benjamin Cone Jr. (Malaco), Jay Terrell I
could go.” & Higher Praise (Blackberry), L.A.-J (Born Again), Wit- 20 (23| 9 | WANDA NERO BUTLER  SOUND OF GOSPEL 205 CHIKE ANYABWILLE
With the release of “Relationships,” Sparrow has ness (CGI), and Donald Malloy (CGI). 21 | 17| 25 | THE CLARK SISTERS sparrow 51368 MIRACLES
22 | 20 | 29 | CHICAGO COMM. CHOIR  AMBASSADOR 47005REDEMPTION WE GIVE YOU PRAISE
23 | 19| 25 | DARYL COLEY  sPARROW 51390 IN MY DREAMS
24 | 27| a5 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
ATLANTA INT'L 10195 NOTHING CAN BE BETTER
. 25 | 24| 11 WILLIE NEAL JOHNSON AND THE NEW KEYNOTES
W ’ G t SO m et h I n MALACO 6017 LORD...TAKE US THROUGH |
e ve 0 g 26 | 21| 9 [ TAKEG  WARNER ALLIANCE 4150/SPARROW JOIN THE BAND
TO St an d U p An d 27 [ 28| 71 | THE CANTON SPIRITUALS  BLACKBERRY 1600MALACO  LIVE IN MEMPHIS
28 30|27 | LAWRENCE MATTHEWS & FRIENDS
GOSPO-CENTRIC 2118/SPARROW LAWRENCE MATTHEWS & FRIENDS
S h 0 u t A b 0 u t. 29 | 22 ] 25 | ANDRAE CROUCH  QWEST 4159/WARNER ALLIANCE MERCY
Brand New Releases From Word/Eplc 30 | 25| 41 { LASHUN PACE  SAVOY 14814/MALACO SHEKINAH GLORY
D EEI THE LOS ANGELES GOSPEL MESSENGERS
SAVOY 14818/MALACO WE HAVEN'T FORGOTTEN YOU
32 |NEWPD | BEAU WILLIAMS  cGi 51416 POWER
DONALD VAILS/DC KALEIDSCOPE/ATLANTA CONCERT CHOIR
33 |33
SAVOY 7114/MALACO A SUNDAY MORNING SONGBOOK
34 | 37|29 | COMMISSIONED  BENSON 1078/CGI MATTERS OF THE HEART
35 | 31| 47 | SHIRLEY CAESAR  WORD 57464/EPIC STAND STILL
36 | 26| 7 | THE WILLIAMS BROTHERS  BLACKBERRY 1606MALACO N THIS PLACE
ST s O'La d Dper h 37 (33|19 [ VARIOUS ARTISTS  BLACKsERRY 1605MALACO SONGS MAMA USED TO SING
Presents Tyrone Block And Associates Choir 38 [re-enTey| THE SMWA JIRTIONAL MASS CHOIR LIVE IN INDIANAPOLIS
The Christ Tabernacle “Live...A Celebration Of 39 | 40 | 3 | MINISTER CHARLES WOOLFORK/THE PRAISE COVENANT CHOIR
Combined Choirs Praise” ET/EK 66556 BENSON 4013/CGI GIVIN' UP THE PRAISE
40 |38 | 21 | THE PILGRIM JUBILEES  MALACO 6016 IN REVIVAL

“Stand Up - A Collection Of
America’s Greatest Gospel
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Whoomp! There’s Mickey Mouse

Clip Combines Disney Characters, Rap

B BY DEBORAH RUSSELL

LOS ANGELES—The tempera-
ture is hot enough to melt the ink
right off a cartoon cel, and during a
break in shooting Tag Team’'s ani-
mated parody video “Whoomp!
(There It Went),” dozens of human
dancers are crowded around an in-
dustrial-sized fan, soaking up
enough cool air to weather the next
sweat-soaked take.

Bellmark Records’ Tag Team
and some 30 agile extras will be
joined in post-production by Dis-
ney's Mickey Mouse and Donald &
Daisy Duck as they lampoon the hit
“Whoomp! (There It Is),” which
launched the Atlanta-based rap
duo's career. The Power Films
video supports Walt Disney Rec-
ords' debut rap album, “Mickey
Unrapped,” released Sept. 13 (Bill-
board, Aug. 20).

“It’s a challenge to make a hip
video for kids without talking down
to them; they're much smarter
these days,” says video director
Pascal Franchot, who is snaking his
way across the dance floor with a
16mm, hand-cranked Bolex camera
from the '40s. “It looks like 35mm
film,” he says.

Franchot is striving to create a
birthday scene in which Tag Team
and friends join the animated Dis-
ney characters in an all-out dance
party. The shoot is staged at L.A.’s
Park Plaza Hotel, and a number of
scenes are reeled in front a green
screen in order to create a space in
which existing footage of Mickey,
Daisy, and Donald can be inserted
by post-production specialist Mark
Franco of the Post Group.

The crew includes director of
photography Bernard Auroux and
assistant director Maurice DePas,
whose respective credits include
work on such animated/live action
productions as the Kellogg's
Frosted Flakes commercials (with
Tony the Tiger) and the TV series
“Dinosaurs.”

“It was essential to assemble this
crew for this video; we needed this
level of expertise,” says producer
Gary Rapp. “In dealing with imagi-
nary characters, the timing and
placement of every move is cru-
cial.”

At the moment, Tag Team is
most concerned with the timing of
the clip release, as the video keeps
the duo in the public eye while it
records the follow-up to the 1993 hit
album “Whoomp! (There It Is).”
Bellmark shipped the “Whoomp!
(There It Went)” parody single and
video Sept. 20.

“We're rising above the negativ-
ity of rap and achieving a level that
no other rap artist has ever
reached,” says Tag Team’'s Cecil
Glenn, aka D.C. He is unconcerned
that the duo will lose fans' respect

by joining forces with America's
cleanest-cut icon. “How can you
lose credibility when you're doing
something for the kids?” he says.

Plus, adds Tag Team’s Steve
Roll'n, “this video is just plain
funny.”

As a father, Roll'n notes that the
clip will provide a vehicle to take
Mickey Mouse into the ghetto via
rap music, while Mickey Mouse will
thrust Tag Team further into the
homes of mainstream America.

Adds Bellmark president Al Bell,
“This video plays well in Des
Moines, if you know what I'm say-
ing. This video will move Tag Team
into outlets and places where they
wouldn't be accepted under other
circumstances.”

The affiliation with Disney bal-

(Continued on page 44)

|  PRODUCTION NOTES

LOS ANGELES

¢ HSI Productions’ Samuel Bayer
directed the Cranberries’ new Island
videos “Zombie"” and “Ode To My
Family.” Doug Friedman produced
the shoots; Mary Ellen Mason execu-
tive-produced. The crew shot footage
in LA., Dublin, and Belfast.

* Zeitgeist director Sarah Bleakley
lensed SAMIAM’s latest Atlantic
video, “Capsized.” Amy Vincent di-
rected photography, while Vanessa
Norris produced. In addition, Zeit-
geist's Michael Tighe recently reeled
Mark Curry's Virgin video “Don't
Die.” Mark Schumacher directed
photography; Norris produced.

NEW YORK

* Fu-Schnickens’ new Jive video
“Breakdown’ is a Portfolio Artists
Network production directed by Mar-
cus Nispel. Anouk F. Nora produced
the shoot; Bill Gantz directed photog-
raphy.

* The A+R Group’s Mark Hum-

Austin City Limits. New E Squared directing team Amy Hill and Chris Riess
recently trekked to Austin, Texas, to shoot Ingrid Karklins' new video “Race The
Sky." Pictured on the set of the shoot, from left, are drummer Steve Bernal,
director of photography Tony Molina, directors Riess and Hill, producer Greg
Everage, Karklins, and bass player Chris Searley.

phrey directed Born Jamericans' new
Delicious Vinyl video “Sweet Honey.”
Oliver Bokelberg directed photogra-
phy, while Allyson Bari produced.

NASHVILLE

¢ Faith Hill’s new Warner Bros.
video “Take Me As I Am"” is a Deaton
Flanigen production directed and pro-
duced by Robert Deaton and George
Flanigen.

* John Lloyd Miller recently di-
rected Marty Stuart’s MCA video
“That’s What Love’s About.” Denver
Collins directed photography, and
Selby Miller produced for Scene
Three Productions. Miller also directed
Marty Brown’s MCA clip “You Must
Be Mistakin’ Me” with co-DPs Denver
Collins and Marc Ball. Anne Grace
produced the Scene Three shoot.

* Picture Vision's Jon Small is the
eye behind Travis Tritt’s Warner
Bros. video “Ten Feet Tall And Bullet-
proof.”

OTHER CITIES

* Director Troy Smith is the eye be-
hind the all-star group Black Men
United's Mercury video “U Will
Know.” The track, which features
Aaron Hall, R. Kelly, Boyz 11 Men,
and Tony Toni Toné, comes from the
original motion picture soundtrack
“Jason's Lyric.” The crew reeled foot-
age on location in California, New
York, Ilinois, and Georgia.

* Las Vegas is the backdrop of the
new Beastie Boys video “Sure Shot,”
reeled by Satellite Films’ director
Spike Jonze and the band’s Adam
Yauch. Courtney Holt produced the
clip.

* Atlanta-based director Keith
Ward recently wrapped Extra Pro-
lific’s “First Sermon” video for Jive.
Tracey Baker produced the clip for
Westside Stories.

* The Connells’ “New Boy" video
on TVT Records is a Moxie Music pro-
duction directed on location in Raleigh,
N.C., by Peyton Reed. Shirley
Moyers produced the clip; Jan Brug-
geman directed photography.

CMT Developing Programs To
Attract ‘Appointment’ Viewers

COUNTRY TIME: All-music CMT
is blazing into the fourth quarter with
a fully revamped prime-time pro-
gramming lineup designed to encour-
age more consistent “appointment
viewing” by country video fans, says
Tracy Rogers, director of program-
ming.

“We don’t want to go into block
programming, but we still want to at-
tract different audiences and main-
tain an all-video format,” Rogers says
of the changes, which roll out Oct. 1.

New series debuting at 10 p.m.
Eastern include “Jammin’ Country,”
a Saturday-night showcase for videos
by such country-friendly rockers as
John Mellencamp, Bon-
nie Raitt, and Joe Ely;
“The Signature Series,” a
Sunday-night flashback
hour to highlight the clas-
sic “signature songs” that
launched the careers of
such hit artists as Randy
Travis, Vince Gill, the
Judds, and Reba McEn-
tire; and “CMT Delivery
Room,” a Wednesday-
night preview show fea-
turing all the new videos
added to the network in
the forthcoming week.
Friday nights will see the
retooled “CMT Top 12
Countdown,” a 90-minute
feature that includes in-
terview segments and a
clip of the previous year's
No. 1 video of that week.

Seven nights a week, viewers can
catch “Big Ticket,” CMT’s “super-
star” video hour, and “Saturday Nite
Dance Ranch,” the popular dance-
along program featuring remixes of
popular country hit videos. Those
shows air at 8 p.m. and 9 p.m. East-
ern, respectively.

SO MUCHMUSIC: Toronto-based
pop music network MuchMusic cele-
brates its 10-year Canadian anniver-
sary and its expansion into the U.S.
market (Billboard, June 4) with a se-
ries of special events, including a
Thursday (29) bash to coincide with
the 5th annual Canadian Music Video
Awards. Bryan Adams, Jane Si-
berry, Crash Test Dummies, Tea
Party, and Blue Rodeo are sched-
uled to perform live at the ceremony.

On Sept. 30, MuchMusic will follow
the awards presentation with an in-
dustry roundtable discussion moder-
ated by the network’s founder/presi-
dent and executive producer, Moses
Znaimer. “Cliptrip: Music Television
Past, Present, And Future—Alterna-
tive Medium Poised For Global Ex-
pansion,” will take place at the net-
work's CHUMC ity building and will
host programmers, label executives,
artists, and reporters.

MuchMusic is available in nearly 6
million Canadian households, and
reaches some 2 million households in
such U.S. markets as Boston, New
York, and Indianapolis.

AND THE WINNER IS: MTV
Europe bows its debut awards cere-

THE

mony Nov. 24 in the shadow of the
former Berlin Wall. Ace Of Base,
Bjork, Eros Ramazzotti, Roxette,
Take That, Therapy?, and Aero-
smith are scheduled to perform. Pre-
senters will include Michael Hut-
chence of INXS and Naomi
Campbell.

The awards will be broadcast from
the Brandenburg Gate, in the largest
temporary structure ever built in
Berlin's Pariser Platz. The venue will
hold some 2,500 people, and the show
will be broadcast live into approxi-
mately 239 million homes.

In other MTV Europe news: The
network's London operation is host-
ing the production of
“Unplugged” concerts by
Phil Collins and Bjork.
Both shows are set for fall
broadcast.

And MTV Europe is fol-
lowing in its American
counterpart’s footsteps
with a move toward mer-
chandising. The network
has linked with licensing
agent Patrick, Sinfield Ltd.
to exploit the MTV Europe
logo.

WHO'S WHO: VH-1
marks the Who's 30th an-
niversary Oct. 1-2 with a
weekend block of program-
ming, kicking off with a
scheduled live America On-
line appearance by Pete
Townshend, who will an-
swer fans’ questions about all things
Who.

Weekend features include the
VH-1 exclusive “The Who Rarities,”
a 30-minute showcase of exclusive
footage backed by interviews with
Townshend and Roger Daltrey.

A 60-minute version of “The Who:
Thirty Years Of Maximum R&B” and
the concert specials “The Who Live,
Featuring The Rock Opera
‘Tommy,’ " “The Who Live At Giants
Stadium 1989,” and “The Who Rocks
America (1982 Farewell Tour)” air
throughout the weekend.

VH-1's special Who block coincides
with the MCA release of the band’s
new boxed set “The Who: Thirty
Years Of Maximum R&B.” VH-1 will
give away hundreds of copies on Sa-
turday and Sunday.

REEL NEWS: Mandy Wilson re-
cently joined Group W Satellite Com-
munications as publicist for CMT.
Wilson comes to CMT from the
Country Music Assn., where she was
media relations coordinator ... Vin-
nie Longobardo is now VP of pro-
gramming and production at MTV
Asia. He is poised to oversee the re-
launch of the network in both English
and Mandarin later this year ...
Chris Parr’s title at MOR Music TV
is VP of label relations . . . New York-
based yideoclip show “Music Scoupe”
recently was canceled.

Director George Dougherty has
signed with bi-coastal production
company Industrial Artists ... LA.'s

(Continued on page 44)
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THE CHANGING FACE
OF MUSIC VIDEO

Since the dawning of music video,

. _Billlhoard’s Music Video Conference

- Ao

the globe to examine the issues
facing the field and acknowledge excellence
in the creation ofmusic videos.

A UNIQUE OPPORTUNITY

AND PROGRAM CREATORS

This year's conference will include

an entire day devoted to the Jatest
development indinteractive programming
and software. Through speeches,

panels and demonstrations we will focus
on the new avenues for music marketing
created by new technologies and changes
in the broadcast and cable TV landscape.

- hasprovidedavitalarena for
‘networking and disscminating information.
Todzy's most focused music video forum

~ assembles professionals from around

FOR MUSIC MARKETERS

-
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Hotel Accommodations
Loews Santa Monica Beach Hotel
1700 Ocean Ave.

Santa Monica, CA 90401
For Reservations Call: (310)458-6700
To insure soom availability, reservations
must be made by October 11.
When making reservations, please state
that you are attending the
Billboard Music Video Conference

to receive discounted room rate.

TO REGISTER: Cut out this form and mail to:
Billboard Music Video Conference, Attn: Melissa Subatch, 1515 Broadway, New York, NY 10036

REGISTRATION INFORMATION
FEES:

$345.00 - Early-bird special - form & payment must
be postmarked by September 23
$385.00 - Pre-registration - form & payment must
be postmarked by October 17
$425.00 - Full registration - after October 17 &
walk-up registration
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N R’loncy Order_ Visa/MC
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Contact Information
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Credit Card Number:
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BILLBOARD SPOTLIGHTS

SCALING THE MUSIC INDUSTRY

A terrain rich with fresh talent and musical ingenuity,
Sweden is reaching gold and platinum levels on Billboard’s
international charts.

Billboard’s December 17th spotlight offers an in-depth look
at this flourishing market’s landscape by highlighting:

* Upcoming artists
e Swedish acts who have penetrated markets abroad
* Marketing strategies for breaking artists
e Sweden’'s media and the role of private broadcasters

Break down the barrier between you and the world.

Contact your Billboard representative today about placing
an ad-then sit back, enjoy the view, and watch your
message soar to our 200,000 readers in 107 countries!

ISSUE DATE: DECEMBER 17TH « AD CLOSE: NOVEMBER 22ND
EUROPE: ROBIN FRIEDMAN 44-71-323-6686
U.S.: NORM BERKOWITZ 212-536-5016
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International

'McNabb Basks In Mercuryi

Nomination, Despite Loss

\ PREI’ARHI) TO DREAM: It is
the album that brought together
Crazy Horse and a dark horse. The
odds never favored lan M¢Nabb
and his second solo effort, “Head
Like A Rock.” in the field of 10
nominees for this vear's Mercury
Music Prize. But despite the vie-
{ tory of dance-pop act M People in

this vear's competition (Billboard.
| Sept. 27). the value of the Mercury
prize in highlighting
lesser-known, critically
worthy dises is well

demonstrated by
MeNabb's nomination,
among others. The

Mercury judges were

right: “Head Like A

Rock™ is one of the best

albums of the vear.

The record is worth
another look. as
Me¢Nabb and his UK.
label, Andrew Lauder's
This Way Up Records,
discuss a potential re-

| lease for the disc in
America.

“I'm just a 33-vear-old punk.”
MeNabb said jokingly to Billboard
during the Mercury dinner at Lon-
don’s Savoy Hotel—a declaration
| enriched by his Liverpudlian ac-

cent. He previously tasted pop

chart success in the early '80s, as
leader of leiele Works, with

“Whisper To A Scream (Birds

Flv)." a top 40 hit in the U.S. in

1984, And it is to the U.S. that

McNabb has looked for his heroes

lately, proudly wearing his influ-

ences on his sleeve.

Which is how drummer Ralph
Molina and bassist Billy Talbot

| from Neil Young's band Crazy

Horse wound up playving on five of

the 10 tracks on “Head Like A

Rock™ (Meters drummer Joseph
| “Zigaboo™ Modeliste and bassist
James “Huteh” Hutehinson are
among the players on the remain-
ing songs).

Softer acoustic numbers such as
“As A Life Goes By." the prayerful
“Sad Strange Solitary Catholic
Mystie,” and the delightful “This
Timme Is Forever” display an inti-
t mate, melodic gift. The tracks with
| Crazy Horse, meanwhile, roar with

“Hurricane”-like gusts of guitar

and sprawl over seven, eight, or

nine minutes in length. Yes, they'll
sound familiar to any Neil Young
fan. But the lyrical voice is purely

MeNabb's,

And on songs such as the auto-
biographical “Fire Inside My Soul”
and the inspiring “You Must Be
Prepared to Dream.” it is the voice
of an eternal rock'n'roll optimist,
facing age and odds without flinch-
ing. Neither trendy nor calculated,
“Head Like A Roek™ has a passion-
ate sound and open-hearted spirit
that is hard to resist.

HBLLO. HELLO., HELLO:
When Mr. Big opens its tour of .Ja-
pan Oct. 9 at Chiba Bay Hall out-
side Tokyo, the band members plan

HOME &
ABROAD

by Thom Duffy

fuxed to 071-323-2314.

to shake hands after the show—
with all 5,800 fans. “We'll see how
long it takes,” says manager Sandy
Einstein, who credits the tour's
promoter, Sejiro Udo, and the
band's A&R exec with EastWest
Records Japan, Sam Nagashima,
with conceiving the stunt. The band
has reason to express its gratitude
to fans in Japan: It has sold more
than a million albums in the mar-
ket, including “.Japan-
demonium,” the latest |
of four live collections
released only in Japan.
Since the band's debut
in 1990, Mr. Big has
sold more than 5.2 mil-
lion albums worldwide.,
with big success outside
America. While U.S.
sales have totaled more
than 1.5 million, accord-
ing to the band's man-
agement. the group has
tallied more than 3.7
million outside the
States. This tour of Ja-
pan—the band's
fourth—will be followed by dates in
Taiwan, Hong Kong, Thailand,
Singapore, Indonesia, and the Phi-
lippines.

S(‘HOOL DAYS: The Liverpool
Institute For Performing Arts,
conceived by Paul Mc¢Cartney, has
announced the publication of its
first course prospectus and is invit-
ing students to apply and audition
for places in its inaugural class. The
prospectus is seen as a key step to-
ward the opening of the school in
September '95,

GLOBAL SETUP: E.Y.C.'s debut
album on Gasoline Alley/MCA,
“Black Book.” is set for Oct. 18 re-
lease in the U.S,, but the group has
spent much of the past vear gaining
fans worldwide. The act’s debut sin-
gle, "Feelin’ Alright,” went top 10 in
Australia and reached No. 12 in the
[I.LK. After opening overseas dates
for Prince, Rod Stewart, Duran
Duran, and Whitney Houston,
K.Y.C. joined the Smash Hits Road
Show through clubs in Europe and
Asia, and made a splash at the In-
ternational Music Market held in
June in Singapore. A summer tour
of the Far East took the band to
Hong Kong. Singapore, Manila, Ma-
laysia, and Taiwan. A swing through
Australia followed earlier this
month, in 1,000- to 5,000-capacity
venues, and a Japanese tour
wrapped Sept. 23. The forthcoming
album will be preceded by the new
single, "Black Book.” which debuted
at No. 13 in the U.K. and is due in
the U.S. Tuesday (27).

Home & Abroud is a biweekly
column spotlighting the activity of
the international music business
and artists oulside their nativ
markets. Information may be sent
to Thom Dufty, 23 Ridgmount
Street, London, WCIE-7AIl or
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MIDEM

Monday, 30 January - Friday, 3 February 1995 ¢ Palais des Festivals, Cannes, France.

[F YOU'VE
GOTIT,
SHOW IT

The Premier International Music Market

In this uncertain world one thing is certain. MIDEM is the industry’s
greatest one-show for professionals only. Nothing comes dose to the
prestige and epic scale of MIDEM. Which is why your name on a stand
at MIDEM '95 will be like no other statement you can make. But
whether you participate of MIDEM as an Exhibitor or Visitor just be
sure you get there.

The Ultimate Global Meeting Point

MIDEM is where the key people from all sides of music, the movers and
shakers, make the deals that define the indusiry for the year ahead.
And where you get the inside track on vital industry issues.

One Stop For The World

A stand at MIDEM puts your company in the spoflight, it says everything
about your image and savoir-faire. And it means you can meet your
clients in the seclusion of your own private HQ fo optimise your five
supercharged days in Cannes.

New Lower Cost Tariff
To make sure the cost of visiting and exhibiting is in reach of smaller

companies, we've infroduced a new lower cost “individual” tariff for
MIDEM'95.

A Dazzling Setting

The Céte D'Azur, Cannes. Five glittering days. Great artists. Brilliant
concerts. A monster media event. What more needs fo be said?

Having fun while doing business is de rigueur for MIDEM. You can’t miss it!
Fax or mail this coupon to us now for all the details you need about
MIDEM '95, including advertising rates for the MIDEM ‘Guide’ and the
MIDEM Daily 'News'.

| would like to receive further information on MIDEM'95
Nome

Title

Company

Address

Gty State Zip Code
Tel Fax

Send to Barney Bernhard/Bill Craig, Reed Midem Organisation 475 Park Avenue South,
9th Floor, New York, NY 10016. Tel: (212) 689 4220, Fox: {212) 689 4348

REED MIDEM ORGANISATION

=

v{@ A\ MEMBER OF REED EXHIBITION COVMPANIES



International

IFPI Elects Asian Board In Decentralization

Organization To Become More Representative Of Indies

B BY MIKE LEVIN

HONG KONG—The Asian arm of
the IFPI now has its own board of
directors following meetings here
Sept. 15-19. As part of a corporate
reorganization, the IFPI is decen-
tralizing many of its regional of-
fices (Billboard, May 28).

Peter Jamieson, senior VP of
BMG’s Asia-Pacific region, was se-
lected chairman of the local board,
which will have between 18 and 22
seats. PolyGram’s Far East presi-
dent Norman Cheng was named
vice chairman. Both positions will
run for two years.

“With the way music markets
are growing in Asia, it was obvious
that we had to change how the of-
fice was run in order to incorporate
everyone’s interests,” says J.C.
Giouw, the IFPI’s regional direc-
tor in Hong Kong and also a board

Spain’s Authors
Win Virgin Row

B BY HOWELL LLEWELLYN

MADRID—Spain’s authors’
rights society SGAE claims vie-
tory in a 10-year dispute with
the local Virgin Records subsid-
iary over money paid for car-

. riage, packaging, and insurance
of records.

A High Court ruling stated
that Virgin must come into line
with other record companies
and pay its authors’ rights fees
calculated on the total sale price
of a record, including those
three elements.

Virgin Espana had never re-
cognized a paragraph in the
standard international BIEM-
IFPI agreement for authors’
rights covering carriage, pack-
aging, and insurance. SGAE, as
a member of BIEM, signs con-
tracts with labels that adhere to
the international norm.

SGAE legal consultant San-
tiago Mediano explained that
the ruling also backed other
record companies because it
confirmed that they had been
correct to pay rights on the
three concepts.

“The case is a victory for
SGAE and it ends a 10-year po-
lemic,” says Mediano. “In abso-
lute terms, we're not talking
about much money [in this par-
ticular case], but in relative
terms, the issue is one of a lot of
labels paying a percentage of
money to authors.”

SGAE released a press state-
ment stating that the ruling was
“extremely important for the
300-plus record labels which
have a respectful attitude to-
wards authors’ rights as well as
the tariffs applied by SGAE.”

member. That means making the
organization accessible to all musie
companies, not just the interna-
tional members.

“Issues such as piracy and royal-
ties affect even the smallest local
companies. We felt it was impor-
tant that everyone could have a
say in [IFPI] operations.”

The board’s main section is
made up of the six major interna-
tional record companies, as well as
members from the IFPI offices in
Japan, Hong Kong, Australia,
New Zealand, and two seats for
Southeast Asia. Other members
come from multinational inde-
pendents (four seats) such as Ja-
pan’s Pony Canyon, and between
four and eight seats are reserved
for domestic companies.

The highest priority for the new
board is piracy control, primarily
in China but also in places like
Thailand and Indonesia, where
copyright laws are in place but
there are no administrative bodies.

Fund raising was high on the
board’s agenda during the three-
day meeting. Capital must be
raised to finance the office, which
in the past was funded mostly from
the London headquarters.

FOCUS ON ROYALTIES

Royalty payments are the main
focus. Performance royalties are
paid to varying extents in most re-
gions, but the growth of mechani-
cal royalties could turn out to be
the main revenue-generator.

An existing regionwide agree-
ment covers only international
companies, and domestic compan-
ies in places like Taiwan are on the
verge of joining the pact. “Fund-
raising has never been a problem
for us in Asia,” says Giouw. “This
new autonomy should help in-
crease the income of all companies
by bringing many of the domestic
companies into [royalty agree-
ments].”

Other issues include technology
development, such as video-on-de-
mand and its administration. An-
other example is Japan’s new gen-
eration of recordable stereo CDs,
and questions about whether
royalties should be paid on the
hardware or software.

The board plans to meet at least
twice a year. Its next session will
be sometime between the IFPI’s
October general meeting in Mex-
ico and the regional general meet-
ing in April in Beijing.

Strong Music Sales Boost
BMG’s Operations In GSA

B BY WOLF