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Big Head Todd Achieves
Impact With ‘Strategem’

SEE PAGE 10
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VH1 Signs Off On Bahy Boomers

New Target Is 25- To 34-Year-Old Viewers

B BY DEBORAH RUSSELL

LOS ANGELES—With its strate-
gies mapped, VH1 enacts its first aer-
ial strike Monday (17) as it campaigns
to redefine itself as the music destina-
tion for active, adult consumers.

VH1’s new logo, new set, new
playlist, and new
programs  will
alert the net-
work’s 50 million
subscribers that
“music  comes
first” at the ser-
viee, says network
president John
Svkes, who came
aboard April 4
(Billboard, March 12).

The network is narrowing its focus
to the 25-to-40 demographic, homing
in on the 25- to 34-year-old viewer.
The ultimate target, Sykes says, is
the mid-30s music fan who grew up
on, but has now grown out of, MTV
and is foundering in a quest to find a

Alpert, Moss Link
Label With Geffen

H BY MELINDA NEWMAN

Less than two years after leaving
A&M—the label they founded in
1962—Herb Alpert and Jerry Moss
are in the record
business again.
The two have de-
cided that Almo
Sounds, the label
they created in
late 1993, will be
distributed
through Geffen
Records.

The announce-
ment is the second
in recent weeks of Geffen’s alliance
with outside labels. Last month, Gef-

(Continued on page 103)

THE RAKE'S
PROGRESS

music video network to meet his or
her contemporary music needs.

That network begins to show itself
Oct. 17, when VH1 unveils an updated
set designed to replicate a funky

A BILLBOARD EXCLUSIVE

MUSIC FIRST |

newsstand. In addition, a trio of on-
air hosts (don’t call them V.Js) will be-
gin to lend a human face and point of
view to VHI1. They include actress
Moon Zappa, musician Corey Glover,

and commercial actress Michelle
Austin.

At the same time, viewers will be-
gin to see a gradual shift from a video
format that once consisted of 30%
currents to one that will consist of
70% currents. Rising stars such as
Hootie & the Blowfish, the Gin Blos-
soms, Sheryl
Crow, Toni Brax-
ton, and Counting
Crows will begin
to shape the new
“core” of VHI
acts.

In addition, a
slate of new long-
form programs
will begin a slow
rollout this month. Up first is the Oct.
29 debut of the nontraditional docu-
mentary series “Naked Cafe” (see
box for details).

Gone is the emphasis on the baby-

(Continued on page 110)

H BY SARI BOTTON

NEW YORK—Like supermodels
and rock stars, fashion and popular
music have always
had a natural affini-
ty for one another.
Fromn the Beatles to
the Beastie Boys,
from Madonna to
Me'shell NdegéO-
cello, pop musicians
have long affected
not just what people
listen to, but what
they wear as well.
But never before have the two in-
dustries been as intermingled and as
| heavily marketed as they seem to be
L

Artists, Designers Bring
Music & Fashion Together

now. In the past year, both camps have
begun to capitalize on the revelation
that their products appeal to many of
the same consumers. And each indus-
try is recognizing
the growth poten-
tial that can come
from marketing di-
rectly to the other’s
audience.

The “rag trade”
has been invaded
by more than a
handful of musi-
cians, record com-
panies, music-video channels, and mu-
sic retailers. They're all attempting
to capture their share of the $6.6 bil-

(Continued on page 22)
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Wésternhagelr
Rules German
Chart For WEA

m BY WOLFGANG SPAHR

HAMBURG—Each time Marius
Miiller-Westernhagen brings out
a new album in Germany, as he
does every two
vears, it breaks
all kinds of sta-
tistical records
for the media
and the retail
trade.

His latest,
“Affentheater”
(Monkey The-
ater), has been

WESTERNHAGEN

no exception.
(Continued on page 101)

i\lew U.K. Stations_
Emphasize AC

| BY DOMINIC PRIDE

LONDON-—Hopes of giving new
British alternative rock some much-
needed exposure
were  dashed
when the U.K.’s
Radio Authority

awarded two

London franchis-

radio es to adult-ori-
ented broadcast-

erson Oct. 7.
In its test transmissions, pioneer-
ing station XFM offered listeners a
(Continued on page 111)

Continental Drift

Memphis Crossroads
Breed Freeworld

SEE PAGE 20
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“EVERLASTING LOVE”

“BREAKING UP Is HARD To DO’

“HoLD ME, THRILL ME, Kiss ME”

“LLOVE ON A TWO WAY STREET”

“TRACES”

“DON’T LET THE SUN CATCH YOU CRYING’

“YOU’VE MADE ME SO VERY HAPPY?”

“CHERCHEZ LA FEMME?”

“GOODNIGHT MY LOVE?”

AND THE HIT SINGLE AND VIDEO “TURN THE BEAT AROUND?”

“Music has always played a significant role in my life to the extent that specific events, sights and
even smells are forever linked to the songs that I heard playing at that time. These particular classics

have made an impact on my life and I hope in some way they do the same for you.

—Gloria
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ND SOARING

HENRY PAUL, DAVE ROBBINS AND VAN STEPHENSON ARE BLACKHAWK,
AND THEIR SELF-TITLED DEBUT ALBUM HAS JUST SOARED PAST GOLD.

POWERED BY THE #1 SMASH “EVERY ONCE IN A WHILE,” THE TOP 10 HITS “*GOODBYE
SAYS IT ALL” AND “I SURE CAN SMELL THE RAIN,” AND NOW WITH THEIR NEW SINGLE,
“DOWN IN FLAMES,” BLACKHAWK CONTINUES ITS FLIGHT TOWARD PLATINUM,

OUR THANKS TO RETAIL, RADIO AND HALF A MILLION BLACKHAWK FANS... SO FAR.

THE SKY'S THE LIMIT

NASHVILLE H I S ~ g » I

© 1994 ARISTA RECORDS, INC., A BERTELSMANN MUSIC GROUP COMPANY MANAGEMENT: RICK ALTER MANAGEMENT, INC.
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Flaco Jiménez’s Tex-Mex Triumph

The tale of Sun Antonio, Texas, is a drama of shifting power,
with nine different flags having flown over the so-called Alamo
City since Spain seized the sunny river town from the Coahuilecan
Indians in the 1690s. Its musical legaey is just as contentious, with
German and Czech polkas and waltzes vying for primacy over top-
ical Mexican corrido story-songs in a territory where Mexico’s
struggles (1810-1%21) for independence from Spain soon over-
lapped with European settlers’ Texas stutehood-spawning revolt
against the dictatorship of Mexico’s General Santa Anna.

Although Davy Crockett, Jim Bowie, and 186-odd others per-
ished defending the Alamo mission in 1836, the crossbred tradi-
tions fused in the aftermath of the bloody Tex-Mex siege still re-
sound in local cantinas—and the current names behind them are
no less legendary.

“My dad used to say that blood speaks for itself,” says accordi-
onist Leonardo “Flaco” Jiménez, whose heart-pounding new
“Tlaco .JJiménez” (Arista Texas, due Oct. 25) is a

ent, a 78 for Corona Records called “Alma De Texas.” In 1955,
he switched from bajo sexto to accordion and gathered a group
of his own, Los Caporales. cutting sides for Rio, IFalcon, and other
small local labels.

“My father expanded the sound of conjunto,” says the slender
Jiménez, who was bequeathed the “Ilaco” nickname when his
papa retired. “But I wanted to expand the limits of my instru-
ment. The diatonic accordion is very difficult because unlike the
keyboard accordion, it’s a different note when you push in and pull
out, like a harmonica. In 1955 I began jazzing it up, putting in the
dynamics and critical notes of blues, country, and more progres-
sive things.”

The turning point, in 1957, was the Tipico Records single
“Hasta La Vista”/“Pobre Bohemio,” an authoritative instrumental
backed by the fable of a poor troubadour. The energy in the music
amazed listeners and even earned some local airplay. Over the

next two decades, Jiménez's determined virtuos-

pan-cultural transfusion of the first rockin’ rank.
While the San Antonio-bred musician is deserib-
ing skills derived from his famed pedigree, he’s
also acknowledging the complex ancestry of the
high-spirited conjunto sound that is his lineal en-
dowment. “My grandfather Patricio used to go to
the dances that the Germans had who settled
around the San Antonio area. He went just to
check it out, but he loved it and picked up the dia-
tonic accordion—he always used the Hohner-
brand instrument, made in Germany—and my
dad learn to play from /im.”

Jiménez’s father Santiago was the original “El
Flaco” (the skinny one). He was also a pioneer—
along with fellow accordionists Pedro Ayala and
Narciso Martinez, and the band Los Alegres de
Teran—in the late-1930s evolution of conjumnto
(ensemble) music from a polite string-laced par-
quetry of European dance idioms and northern
Mexican norfero folk styles into a feisty honky-

MUsIC

TO MY EARS

| by Timothy White

ity led to sessions with Doug Sahm and the Sir
Douglas Quintet, Willie Nelson, and Ry Cooder
(on the matchless Reprise albums “Chicken Skin
Musie,” 1976, and “Showtime,” 1977), catapulting
contemporary Tex-Mex music far beyond its core
Chicano following.

“T always give credit to Ry,” says Flaco, “be-
cause he really was the one who opened the doors
for me to record for a major label and expose my
solo stuff.” But it was Flaco’s rippling, high-treble
artistry, a fluctuant Tex-Mex permutation of
Astor Piazzolla, Charlie Christian, Chet Atkins,
and Freddie King, that transformed his fortunes
and those of younger performers he influenced. It
also typified the outlook of the Grammy-winning
Texas Tornados tour band he formed in 1990 with
Sahm, Freddy Fender, and Augie Meyers. What’s
more, the no-borders Latin/country/rock meld of
rising acts like the Mavericks would have been un-
likely without the prior explorations of Jiménez,

tonk party form.

Recording numerous 78s for the Decca, Globe,

Imperial, Mercury, and RCA labels, Santiago scored regional hits
with songs like “Viva Seguin” (in praise of that Texas hamlet) that
wedded the rhythmic articulation of an alto sax, a small-combo-
drum kit, and a bujo sexio (massive, bass-toned 12-string guitar)
with the newly amplified staccato incursions of the diatonic
squeeze box. This was a sound capable of filling a platuformas
(open-air ballroom) or sizable saloon, and Santiago’s group be-
came the house attraction firom the mid-40s to the mid-50s at the
El Gaucho Garden on the corner of Navidad and El Paso streets,
packing the place with frisky polka outbursts that earned a Latin
America-wide reputation.

“Before my dad, this kind of music was mostly for daneing, and
it was a lot of instrumentals,” says Jiménez. “But when he started
recording, he started adding lyrics to the songs.” And in 1953,
Santiago also began adding his young son to his El Gaucho sets,
asking him to sit in on the bajo sexfo for featured numbers.

‘He let me play two or three polkas the first night, and then
the guy on upright bass took an empty beer cup and walked
through the crowd as they dropped in quarters, nickels, and dimes
until they reached to the brim. Then he gave it to me. I said, ‘Man
oh man, I'm gonna keep on plaving, "cause I like this!’”

Roughly a year later, Leonardo cut his first single with his par-

THIS WEEK
POINTING FINGERS ON ‘JURASSIC PARK’

In the aftermath of the chaos that reigned Oct. 1-2, when
numerous mass merchants and video stores broke
MCA/Universal's street date for “Jurassic Park,” retailers
have been quick to blame their competitors for the fi-
asco. Eileen Fitzpatrick reports in Shelf Talk. Page 68

SPARS BROADENS ITS SCOPE

Having long since jettisoned its early reputation for elit-
ism, the Society of Professional Audio Recording Serv-
ices is celebrating its 15th birthday with an effort to aug-
ment its membership. Paul Verna has the story. Page 90
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so it’s perfeet that the college/album alternative

format-steered radio single from “Flaco Jiménez
is “Seguro Que Hell Yes,” a horns- and guitar-fired duet with
Mavericks lead singer Raul Malo.

“The word ‘seguro’ means ‘sure, why not,” with a lot of gusto,”
says Jiménez, chuckling. “So the song is the ‘live it up’ combina-
tion of country and conjunto that I've dreamed of since I was a
boy.,v

Born March 11, 1939, to the senior Jiménez and the former Luisa
Mena, Leonardo was one of seven children growing up on unpaved
Pastores Street near Brackenridge Park in the limestone-rich ter-
rain known loeally as the “Rock Quarry.” “It was just a railroad
street, but lined with a lot of pecan trees,” he recalls wistfully. “As
kids, we made homemade Kites with newspapers and sticks, gluing
them together with flour paste. Then we would go to a nearby polo
tield to wateh the matches. In the evening, my mother would cook
vegetable stew with beef, and lemon pies—the best in the world.”

One hopes the sweet genius of Jiménez’s San Antonio-like
truce between the trials of the past and the present will someday
gain him a place in the Rock and Rock Hall of Fame. For now,
the tender invention of “Flaco Jiménez” tracks like “Jealous
Heart” (with Radney Foster) and “Carolina” (with Oscar Tellez)
are distinction enough. “The sound is modern,” Flaco says, “but
with the atmosphere of the old-time barrio.”
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No More Information Haves And Have-Nots

@ BY AL GORE

We've all run out of clichés to describe
how exciting the communications industry is
right now. There’s never been a time like
this. Communications technologies are
transforming your workplace, your work
force, your products, and your companies
... offering a unique opportunity to pioneer
minority ownership in the next generation
of products and services that use the na-
tion's airwaves,

Make no mistake, the obstacles are enor-
mous, because the figures on minority own-
ership in broadcasting and telecommunica-
tions are a disgrace. No other word will do.
We should understand that. There are 490
minority-owned telecommunications
firms—out of about 98,000. That's one-half
of 1%. There are approximately 31 minority-
owned TV stations—out of 1,155. That’s less
than 3%, and only a few of those are high-
powered facilities in major markets. And
yes, there are about 292 minority-owned ra-
dio stations—out of more than 10,000.
That’s less than 3% also. Of the 7,500 cable
operators in America, nine are minority-
controlled. I had to get out my calculator on
that one; it’s about one-tenth of 1%.

We, as a country, have to do better. We
will do better. Luckily, we are entering a
communications revolution that presents
new opportunities. We're entering the age
of personal communications services, PCS,
that many believe will replace the wireline
telephone. It's a revolution that offers op-
portunities for minority businesses to get in
on the ground floor of an array of new op-
portunities: cell-phones, portable faxes, pag-
ing devices as small as a wristwatch.

And so, while we will be working hard to
open the doors further to traditional owner-
ship within the broadcast industry, there
was nothing that made me happier than to
see the Federal Communications Commis-
sion take historic action this year to make

A PERMANENT BOOST

I can’t tell you what a boost Peter Cronin’s
story on Maura O’Connell and Permanent
Records (Billboard, Oct. 1) has been to all of
us. Its placement on the front page of the
magazine was an added delight, and can only
help us as we enter into negotiations with dis-
tributors for Maura’s new record.

It’s great to see Maura getting the atten-
tion she so richly deserves in the recording
industry. The record promises to be Maura’s
best effort to date, and we're looking for-
ward to a successful release early next year,

Mac Bennett
Permanent Records
Nashvilie

THANKS FOR NOTICING

I just want to let you know how honored
I was to accept the award for promotion/
marketing director of the year (rock) at this
year’s Billboard/Airplay Monitor Radio
Awards. I share this award with everyone in
the KROQ promotions department. More
importantly, I appreciate that your publica-
tion is the only industry trade to recognize
marketing and promotion directors. We are
used to working long, hard hours with little

sure minorities can compete effectively
within this industry. And I can tell you, they
are determined to succeed in this. I've heard
them talk about it. It has created a frame-
work for African-American businesses to
enter this emerging industry on the ground
floor. How? By adopting provisions to ease
the entry barriers for minority businesses
for about 1,000 broad-band PCS licenses.
That’s as many licenses as there are com-

‘The figures
on minority
ownership in
broadcasting
...area
disgrace.’

Al Gore is Vice
President of the
United States.

mercial television stations in the country to-
day.

The revenue generated by these per-
sonal communications licenses could
amount to 17 times the gross revenues of
all the African-American business on Black
Enterprise magazine’s Top 100 Black-
Ovwned Businesses list. As it designed these
new rules, the FCC got lots of input from
the National Assn. Of Black Owned Broad-
casters. And I urge you to continue to work
with the FCC as it fine-tunes the auction
rules. And please, don’t let your enthusiasm
for the many new technologies on the infor-
mation superhighway divert too much of
your attention from broadcasting. Broad-
casting is still the foundation of our nation’s
communications infrastructure. Work with
the FCC in its efforts to enhance your par-
ticipation in broadcasting.

You know, there are those who think the
information highway is a long, straight, and
wide road. The fact is, it's a winding road.

recognition. I know that I speak for many in

my position when I say thank you for notic-
ing.

Stacie Seifrit

Marketing/Promotion Director

KROQ

Infinity Broadcasting Corp.

Burbank, Calif.

AN ACCURATE AND FAIR PORTRAYAL

Thank you for your kind treatment to-
ward WPLJ in recent weeks. It has been ap-
preciated by the entire staff here.

Phyllis Stark is to be congratulated. Hav-
ing done many industry interviews over the
past 20 years, none has been as accurately
and fairly portrayed as the one you printed
last month (Billboard, Sept. 17).

Tom Cuddy
VP/Programming
WPLJ

New York

WORTH A THOUSAND PICTURES?

They say a picture is worth a thousand
words, but in the case of Brett Atwood’s
story on Dickie Robinson (Billboard, Oct. 1),
the words are worth thousands. Thank you

At points it goes uphill steeply, at some
points through patches of fog. There are
on-ramps and off-ramps, and they're not al-
ways well marked. There are dangerous
stretches. One businessperson told me last
year in Los Angeles he didn’t want to end
up as roadkill on the information super-
highway. And there are times when the
road divides. Yogi Berra said one time,
“When there's a fork in the road, take it.”
I wish it were that easy.

Right now we're at a fork in the road
when it comes to the ways the information
revolution will influence the education of
our children. I've often said that when I
look down the road to our future, I see a vi-
sion of my hometown in Carthage, Tenn.,
where a schoolchild can come home after
class and, instead of playing Nintendo, plug
into the Library Of Congress. We know
how to do that. Technologies are available.
We've just got to get the policies right.

They say in the computer business that
the hardware comes first and the software
lags behind. Well, the policy lags behind the
software. We've got to get it right. We must
make sure that all children have access. We
have to make sure that the children of
Anacostia have that access, not just Be-
thesda; Watts, not just Brentwood; Chi-
cago's West Side, not just Evanston. That’s
not the case now. Twenty-two percent of
white primary-school students have com-
puters in their homes; less than 7% of Afri-
can-American children do. We can’t create
a nation of information haves and have-
nots. The on-ramps to the information su-
perhighway must be accessible to all, and
that will only happen if the telecommunica-
tions industry is accessible to all.

Excerpted by Billboard from Al Gore's
speech at the National Assn. of Black
Owned Broudcasters Convention in Sep-
tember.

for giving Robinson and the Connecticut
School Of Broadcasting so much of your
time, along with the wonderful exposure
both in photos and words. The amount of
homework Atwood did during the formula-
tion of his article, plus the pertinent ques-
tions he posed during his interview with Ro-
binson, were most impressive.
Joanie Lincoln
Connecticut School of Broadcasting Inc.
Farmington, Conn.

LABELS SHOULD NOT REDUCE ROYALTIES
Despite David Liebowitz’s assertions in
his letter (Billboard, Oct. 8), the statutory
mechanical rate is the rate set by the now-
disbanded Copyright Royalty Tribunal. The
current rate of 6.625 cents (whether re-
ferred to as a “floor” or a “ceiling”) is, in
fact, the rate set by congressional mandate
as the proper rate that should be paid by
record companies to songwriters for the use
of a songwriter’s song on a record. It is not
the place of the record labels to reduce this

rate.

Wallace Collins
Attorney
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Biltboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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sheep

Mercury Records heard you qgoft da fever for
Black sheep’s new flavor

from the upcoming album
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B BY STEVE McCLURE

TOKYO—New video-CD and
recordable CD-ROM products were
among the highlights shown at the
Japan Electronics Show, held here
Oct. 4-8.

Sanyo displayed its new quadru-
ple-density CD-ROM technology,
which will allow playback of 135
minutes of digital motion pictures
based on the MPEG-2 standard.
Sanyo says the first consumer-use
models will be available in 1996.

Matsushita displayed a prototype
of its PD optical-disc system, a new
technology designed for multimedia
applications that features a

Recordable CD-ROM,
Video CD At Japan Show

rewritable phase-change optical
disc with a 650-megabyte capacity
and CD-ROM, reading at four times
the standard speed. Launch plans
and pricing for that system were un-
available by press time.

Sony and JVC both exhibited
video-CD hardware due on the mar-
ket shortly. Sony unveiled the VCP-
C1, which it says is the world's first
consumer-use video-CD player with
interactive funetions. It will be mar-
keted domestically beginning Fri-
day (21) at a price of 69,000 yen
($690).

JVC is launching five systems in
Japan in late November and early

(Continued on page 17)

Burns Sues Pacific Arts For
Back Royalties On Videos

B BY EILEEN FITZPATRICK

LOS ANGELES—Pacifie Arts Cor-
poration’s problems have gone from
bad to warse as the result of a law-
suit filed by “Civil War” producer
Ken Burns, whose production com-
panies have slapped a million-dollar
lawsuit on the dormant independent.
In the action, filed Oct. 7 in U.S.
Distriet Court in Los Angeles,
Burns’ companies, American Docu-
mentaries Inc. and Radio Pioneers
Film Project Inec., claim they are
owed back video royalties and un-
paid advance guarantees on “The
Civil War” and the 1992 documen-
tary “The Empire Of The Air.”
Pacific Arts Video, Pacific Arts

Katzenberg Joins
Spielbery, Geffen
To Form Studio

LOS ANGELES—Two months
after leaving Walt Disney Studios,
Jeffrey Katzenberg will attempt
to build his own Hollywood dy-
nasty with the help of David Gef-
fen and Steven Spielberg.

Katzenberg says the trio of en-
tertainment magnates will jointly
finance an as-yet-unnamed studio
to produce live-action and animat-
ed features, and network, syndi-
cated, and cable-TV program-
ming. The company also will set up
a music and interactive division.
The company should be in opera-
tion by early 1995, according to
Katzenberg.

Two steady streams of product
will come from Amblin Entertain-
ment (Spielberg’s production com-
pany) and Geffen Films, both of
which will immediately be folded
into the company.

Distribution arrangements for
all forthcoming product from the
new company have not been deter-
mined, according to a Katzenberg
spokesman. “Obviously, everyone
will want this product,” says the

(Continued on page 111)

founder Michael Nesmith, and Ward
Sylvester, president of Nesmith Me-
dia Group, also are named in the
lawsuit.

James E. Daniels of the New York-
based firm Hall Dickler Kent Fried-
man & Wood, which is representing
Burns’ companies, would not put a fig-
ure on how much is allegedly owed on
“The Empire Of The Air.” Pacific Arts
distributed the series about the histo-
ry of broadeasting from 1992 to Octo-
ber 1993.

The $1 million unpaid balance for
“The Civil War” is an estimate and
may be higher once the lawyers look
at the books, Daniels says.

“We won’t know exactly how much
is owed until we have the auditing re-
ports,” he adds.

Both titles, as well as all other PBS
programs formally distributed by Pa-
cific Arts, are now distributed by
Turner Home Entertainment (Bill-
board, Feb. 15).

Pacific Arts distributed “The Civil
War” on video from 1991 to QOctober
1993. Approximately 1 million units
have been sold since its release.

The video division was disbanded
last April in the wake of financial diffi-

(Continned on page 103)

Levin To Run

LONDON—Reflecting the growth
and importance of Asian music mar-
kets, Billboard is broadening the
editorial responsibilities of its Hong
Kong bureau chief, Mike Levin.

Effective immediately, Levin is
appointed Far East bureau chief,
overseeing the magazine’s coverage
of the region and working with cor-
respondents in Taiwan, South Ko-
rea, Malaysia, Singapore, Thailand,
Indonesia, and the Philippines.
Levin will continue to be based in
Hong Kong.

Levin will work closely with Bill-
board’s Tokyo bureau chief, Steve
MecClure, reflecting the increased
involvement of Japanese compa-
nies in Southeast Asia. He will also
continue to cover the Hong Kong
market.

“Since Mike began writing for
Billboard 18 months ago, he has
helped to sharpen and broaden our

Blockhuster’s Barbra Deal Draws Suit

R.I. Retailer Seeks Injunction, Damages

B BY SETH GOLDSTEIN

NEW YORK—Barbra Streisand’s
Blockbuster exclusive is sweet music
for the chain. But the concert video
has struck a sour note with Vidi-0, a
2-year-old, 2,500-square-foot retailer
in Providence, R.I., which filed an an-
titrust lawsuit in Rhode Island Supe-
rior Court Oct. 3.

In a classic David-versus-Goliath
action, Vidi-O's suit accuses Block-
buster, Streisand, and Sony Music
Entertainment of conspiring to make
“inferior” the edition of “Barbra—
The Concert” sold to non-Block-
buster outlets. The tape available in
Blockbuster stores contains a bonus
song, “What Are You Doing the Rest
Of Your Life,” not found on videos
stocked outside the chain (Billboard,
Sept. 17).

“This highlights the plight of small
business,” says Vidi-O attorney
Michael Feldhuhn. “The immediate is-
sue is the legality of an exelusive pro-
motion. What we want is a ruling of un-
lawful restraint of trade,” based on
what he calls a violation of state laws.

“People want to buy the best, espe-

-
|

cially if the prices are the same,”
Feldhuhn says. “Here, the inferior
version goes to everyone else. [t's dis-
paraging to other stores.”

Vidi-O seeks a preliminary injunc-
tion that would require Blockbuster
to cease renting and selling the $24.99
cassette throughout Rhode Island.
The retailer also seeks compensatory
and punitive damages, as well as
court costs and attorney’s fees.

Feldhuhn says Blockbuster’s press
release announcing the exclusive is
“one of the most damaging pieces of
evidence. [t will come back to haunt
them.” He hopes to have a decision by
year’s end.

In the long term, Vidi-O owner
Robert Jaffe wants to force the chain
to change its tune on future exclu-
sives. “My priority is to stop this be-
fore it spreads,” he says.

Blockbuster and Sony declined
comment.

The Video Software Dealers Assn.
also prefers a level playing field to
“exclusive arrangements,” according
to spokesman Bob Finlayson, who
says VSDA president Jeffrey Eves
wrote Sony Musie to argue against

i

Thanks For The Memories. RIAA president Jason Berman, left, presents a
plague to outgoing Warner Bros. Records board chairman Mo Ostin. The plaque
commemorates Ostin’s 40 years at Reprise and Warner Bros., which included
Frank Sinatra's landmark 1966 album “‘Strangers In The Night,” Fleetwood Mac's
14 million-selling 1977 album “Rumours,” Prince’s 1984 breakthrough “Purple
Rain,” and Eric Clapton’s 7 million-selling 1992 album “Unplugged.”

Billhoard Fary East Bureau

all-important coverage of Asia,’
says international editor in chief
Adam White. “In particular, Mike's
special report on China last Novem-
ber was a milestone in our report-
ing.

“As the inter-
national musie
business has
recognized
Asia’s creative
and economic
achievements,
Mike has kept
Billboard’s read-
ers focused on
the key issues.”

These include increased invest-
ment by the multinational record
companies, regional and local artist
development, the spread of music
television, improved copyright pro-
tection, the arrival of Western mu-
sic retailers, and the influence of

LEVIN

China.

“With Hong Kong as the epicen-
ter of much of Asia’s music industry,
Mike is ideally situated to increase
and enhance our coverage,” says
White. “He’ll be working with our
existing team of correspondents in
the region, and looking to add new
reporters in China and elsewhere.”

Levin has been a journalist and
editor in Asia since 1985, working in
Tokyo as well as Hong Kong. He has
written for such publications as The
Wall Street Journal, Asia Inc., and
Asian Business.

Billboard’s network of Asian cor-
respondents includes Glenn Smith
(Taiwan), Gary van Zuylen (Thai-
land), Byung Hoo Suh (South Ko-
rea), Philip Cheah (Singapore),
Alexandra Nuvich (Malaysia), and
Mare Gorospe (Philippines). The ap-
pointment of a regular correspon-
dent in Indonesia is pending.

the Blockbuster deal. However, Jaffe,
a member of the New England chap-
ter, had not notified the association
about the suit and elected not to ask
other video stores to get involved.

“We can make our own point,”
Jaffe says. “I'm a private busi-
nessperson.” Jaffe got a dose of local
and national publicity, but says that
“no one has called us” from VSDA's
Encino, Calif,, headquarters.

Observers believe Vidi-O is tilting
at windmills, particularly since Jaffe
acknowledges that he doesn’t know if
he has lost revenues and thus will
have a hard time proving damages.
“No one that [ know of” has come into
the store asking why it lacks the
bonus track, he says. Vidi-O is renting
two copies of the standard version,
and “I know they've gone out” in the
week he has had them in stock.

Moreover, the nearer of the two
Blockbuster outlets in Providence is
several miles away, although Jaffe
claims that some of his 2,000 cus-
tomers come from neighboring Mass-
achusetts, which boasts 60 Block-
buster locations.

(Continued on page 103)

U.K. Ad Campaign
Aims To Reverse
Vid Rental Slide

B BY PETER DEAN

LONDON—The U.K. video industry
is set to raise 9 million pounds ($14.2
million) per vear for a pan-industry
advertising campaign intended to re-
verse a downward trend in rentals.

The campaign, expected to launch
on national television in early 1995, is
the second attempt at an industry-
wide campaign in the U.K. market,
and is one of the few ever undertaken
in the industry. A similar campaign
has been under way in Holland.

The previous U.K. attempt, in 1989,
lasted only one month.

The U.S. video industry has been
discussing a generic national ad cam-
paign for the past several years, but
has yet to launch one; however, the
Video Software Dealers Assn.’s New
England chapter announced a region-
al effort this fall (Billboard, Oct. 15).

The three objectives of the U.K.
campaign are: to increase consumer
awareness of new feature films avail-
able at video rental stores, to inerease
rental transactions by at least 10%
during the first full year of TV adver-
tising, and to simultaneously inerease
the copy depth of new releases, in line
with rising rental activity.

The funds for the program will be
raised through a compulsory market-
ing surcharge being applied to both
distributors and retailers. The mon-
ey raised will be placed in an inde-
pendently audited campaign fund
managed by an unincorporated asso-
ciation. The campaign will be over-
seen by a yet-to-be-named manage-
ment committee with a full-time
chairman.

The campaign was spearheaded in
April by the Blockbuster U.K. Group
Ltd., with input from independent in-
dustry consultant Norman Dinesen,
former managing director of distribu-
tor First Independent. Blockbuster

(Continued on page 70)
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THE MIND'S EYE SERIES CONTINUES!

E Y E

An audio & video cybertech
fantasy featuring the best in
computer animation and an
original musical score by
four time Grammy nominee
Thomas Dolby.

Available on CD and cassette from Giant Records .
The full-length Video Album by Miramar Productions
is available trom BMG Video .

Features the singles:
"‘N.ED”

"QUANTUM MECHANIC" &

DOL BY “VALLEY JF THE MIND'S EYE'

S[IUNDTRAEK BY THDMAS
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8 BY CHRIS MORRIS

LOS ANGELES—Roadrunner
Records is broadeasting its message
loud and clear: The label isn’t just
about heavy metal music, and frankly,
never was to begin with.

But even the top executives of the
New York-based independent label
realize that altering that perception
won't be an easy task.

Since Roadrunner’s American of-
fice opened in November 1986, five
years after Cees Wessels founded the
like-named parent company in Ams-

TYPE O NEGATIVE

terdam, the label has been widely
pegged as a virtual sonic foundry, as a
result of its success with death metal
acts like Sepultura and Obituary and,
early in its American existence,
KISS-styled rocker King Diamond.

The company’s metal-mongering
reputation has prevailed, despite the
fact that its roster has included such
alternative acts as garage rockers
the Fleshtones and top Boston mod-
ern rock unit the Neighborhoods in
the past.

Roadrunner VP/GM Doug Keogh
chafes at the “metal label” tag.

“That’s a thing that we’re really
sensitive to these days,” Keogh says.
“We've been pigeonholed . . . But you
can't pigeonhole us in that, because
we have a lot of artist-development
success stories that come in other ar-
eas of rock also, from [funk-metal
unit] Biohazard, to [Seattle hard al-
ternative act] Gruntruck, to Type O
Negative.”

Type O Negative, a New York
Goth-pop unit fronted by Kevin

Roadrunner Puts Its
Pedal Beyond Metal

Steele (formerly a member of Road-
runner metal band Carnivore), is the
label’s current act on the rise. “Chris-
tian Woman,” the lead track from its
sophomore album “Bloody Kisses,”

RO.H.DRUNNER

RECORDS

has been winning growing album rock
airplay in recent weeks.

The Roadrunner roster also in-
cludes such diverse acts as singer-
songwriter Kevin Salem, former co-
leader of Boston alternative group
Dumptruck; New York-based
rock’n’roll band Black Train Jack;
New York’s angry, rap-edged Life Of
Agony; the ethereal Illinois combo
the Moon Seven Times; tuneful
Cincinnati punk band Lazy; and
Front Line Assembly, the noted in-
dustrial group founded by Skinny
Puppy’s Bill Leeb.

Roadrunner’s American signings
account for 75% of the company’s
repertoire worldwide.

While the label takes in a wide
range of music today, the roots of
Roadrunner’s American operation
were in metal.

Early in its history, the European
Roadrunner licensed its releases to
such American companies as Combat,
Important, Megaforce, and Green-
world. According to Keogh, the label
decided to open its U.S. office after
Greenworld, which licensed King Di-
amond and Carnivore, filed for Chap-
ter 7 bankruptey in 1986.

As Keogh recalls, “[The company
said,] ‘Well, OK, now what do we do
with our records in the United
States? ... So we started in '86 with
two things in mind—marketing to the
biggest market in the world, and look-
ing to sign [U1.S.] artists directly.”

As Roadrunner grew, it developed
several different in-house labels:
Roadracer, a primarily metal-orient-
ed imprint that was distributed by
MCA from 1988-1991; RC, a forum
for underground, left-field metal
acts, which went through Impor-

(Continued on page 17)
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Big Head Todd Earns Sweet Success
Giant’s ‘Strategem’ Takes Act To New Heights

B BY CARRIE BORZILLO

LOS ANGELES—After spending 83
weeks on the Heatseekers chart with
“Sister Sweetly,” Big Head Todd & the
Monsters have finally reached the upper
echelons of The Billboard 200 with their
Giant follow-up “Strategem,” which
bowed at No. 30 in the Oct. 15 issue.
The gold-certified “Sister Sweet-
ly,” which holds the record for most
weeks on the Heatseekers chart, only
reached No. 117 on The Billboard 200.
The album never fell below No. 18 on
the 40-position Heatseekers chart of
new and developing artists.
“Strategem,” which was produced
by the band and recorded at the
acoustically resonant, 1,400-seat Boul-
der Theater in the band’s Colorado
hometown (Billboard, Aug. 20), drops
to No. 56 on The Billboard 200 this
week. According to SoundScan, the al-
bum has sold 35,000 units to date.
“Their last one has been selling all

Bic HEAD ToDn

T HE MONSTERS

along, so we knew this would do much
better,” says Doug Smith, senior buy-
er at the 139-store National Record
Mart chain based in Carnegie, Pa. “It
debuted in our top 50.”

Giant GM Steve Backer says, “I
can’t recall a band developing like
this, where you go out and sell well
over 600,000 records truly organical-

Purple Platinum. Atlantic Records executives present Stone Temple Pilots with
plagues commemorating double-platinum certification of the album “Purple,”
which debuted at No. 1 on The Billboard 200. The award was presented
backstage at the MTV Video Music Awards at Radio City Music Hall in New York.
Shown, from left, are Steve Stewart, the band's manager; Doug Morris,
president/COO, Warner Music-U.S.; Stuart Hersch, president, A*Vision
Entertainment; Robert DeLeo, Dean DeLeo, and Scott Weiland of Stone Temple
Pilots; Danny Goldberg, president, Atlantic; Tom Carolan, A&R rep, Atlantic; Eric
Kretz, Stone Temple Pilots; Mel Lewinter, executive VP, Warner Music-U.S.;
Jason Flom, senior VP, Atlantic; Val Azzoli, executive VP/GM, Atlantic; and Linda
Ferrando, VP of video promotion and media development, Atlantic.

Sony’s New MiniDisc Decks To Launch In Spring

B BY STEVE McCLURE

TOKYO—Sony Corp. has rolled out
five new MiniDisc recordable digital
decks aimed at the hi-fi and car-au-
dio markets.

The three new MD home decks
feature what Sony calls a “smart
space” function. It eliminates the
long, silent passages that can ap-
pear between tracks on home MD
recordings created using a CD
changer when the changer switches
from one disc to another. When acti-
vated, the smart space function
causes the MD deck to automatical-

ly restrict the gaps between tracks
to three seconds.

The two car-audio models include
an AM/FM tuner and an FM modu-
lator, respectively.

A Sony spokesman says the five
models probably will be launched in
Europe and North America in
spring 1995.

According to the company, the
price of the units is significantly
lower than previous corresponding
models, due to the incorporation of
new LSIs, overall improvements in
circuitry, and a 30% reduction in the
number of components.

The three new home decks are:
the MDS-830, which sells for 59,000
yen ($590) and goes on sale Nov. 21;
the MDS-81, priced at 69,000 yen
($690) and also on sale Nov. 21; and
the MDS-302, priced at 65,000 yen
($650), on sale Dec. 1.

The car-audio models are the
AM/FM Car MiniDisc Player MDX-
C150, priced at 59,800 yen ($590), on
sale Nov. 1; and the FM MiniDise
Changer System MDX-40RF, which
goes for 85,000 yen ($850) and also
goes on sale Nov. 1.

Monthly production of the five
models is set at 20,000, 2,000, 15,000,

1,500, and 1,000 units, respectively.

Sony says that from the format’s
launch in November 1992 until Au-
gust 1994, about 650,000 MD hard-
ware units had been shipped world-
wide, with Japanese shipments
accounting for about half that num-
ber. As of September, MD hardware
licensees totaled 36, those for soft-
ware and custom pressing account-
ed for 19, and there were 16 for
recording media, according to the
company, which claims that more
than 1,500 music titles from 73
record companies are now available
in the MD format.

ly, then have a follow-up that shipped
over 300,000. The key here is that it’s
been done without the usual tools.”

While album
rock and album
alternative radio,
retail, and region-
al video have been
very supportive of
Big Head Todd &
the Monsters, top
40 and modern
rock radio, MTV, and VH-1 have giv-
en the band only minimal exposure.

“Album rock gets the rap that it
doesn’t sell records,” Backer says.
“It’s not true. This has truly been a
rock radio-, retail-, and tour-driven
project. We've really had tremendous
support from our indie account base
in particular.”

Giant’s marketing efforts for
“Strategem” have been focused on
the retail sector. The label used what
Backer calls “the basics”—point-of-
purchase displays, stickers, and ad-
vance music at mom-and-pop retail

(Continned on page 101)

Warner Demands
More Accurate
Asia Sales Data

8 BY MIKE LEVIN

HONG KONG—Asia’s “creative ac-
counting” has long irked Western
companies. Most have just learned to
live with—and often to adopt—the
habit of fudging figures, but Warner
Music International has decided that
enough is enough.

What Warner wants is an accurate
record of the re-
gion’s sales and
market shares for
all five music
multinationals, re-
ported to global la-
bel group IFPI's
regional offices,
first quarterly and
then monthly. With
the majors in line,
domestic companies likely will follow
the example.

Without this guarantee from Poly-
Gram, EMI, BMG, and Sony, Paul Ew-
ing, Warner’s Hong Kong-based re-
gional director for Southeast Asia, says
the company will “pull out of regional
IFPI associations” within six months.

Such a move would seriously ham-
per IFPI efforts to coordinate Asia’s
disparate music industries. New ini-
tiatives to control piracy, collect royal-
ties, and bring independent compa-
nies under the IFPI umbrella could be
delayed for years.

“It’s embarrassing for me to go to
my boss with my competitors’ last
quarter’s figures and say, ‘Well,
these may not be totally accurate,
but they’re the best I can get,””

{Continued on page 51)
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TONY BENNEL

\ 60 Minutes Interview...
An MTY® nominee for Best Male Videa...
A Good Housekeeping feature...

A story in Penthouse...

A Plavhoy Fashion pictorial (Huh?)...

A PBS Special...

Playing The Apollo...

Saluting The King on the

PPV Elvis Presley Tribute...

The Carol Burnett Special en CBS...

The Bob Hope Christmas Special on NBC...

Tony's Family Christmas TV show will
be syndicated in over 80 markets...
A Life Magazine feature story...

The Super Bowl Halftime Shew...
MusiCares “Person Of The Year”...
And on to the Grammy® Awards 95

(he won in 93 and "94)...
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Soundtracks Spawn Sequels
Without Film Follow-Up

B BY BRETT ATWOOD

LOS ANGELES—Major labels are
doing a double take whenit comes to re-
leasing theatrical film soundtracks.
Second volumes of music from four ma-
Jjor films are on the way, despite the ab-
sence of a sequel in theaters,

Coming soon to
retail are sound-
track sequels to
“The Lion King,”
“The Crow,” “Dazed
And Confused,”
and “Crooklyn.”

“If there is a hot
new group out, con-
sumers look for-
ward to the next al-
bum,” says Disney Records VP Mark
Jaffe. “They want more. Why should
that be different for a soundtrack?”

However, some retailers are being cau-
tious about ordering the follow-up sound-
tracks, which usually hit stores long after
the films have left movie theaters.

“We're a smaller chain, so we'll look
closely at the artists on the record he-
fore ordering it—especially if it’s a
soundtrack without a new film,” says
Crystal Walker, music buyer for the
eight-store, Atlanta-based chain Third
World Enterprises.

On the heels of its most successful
film and soundtrack project to date,
Disney is releasing a second volume of
music from “The Lion King” in January
1995. The sextuple-platinum sound-
track to “The Lion King” is No. 7 on
The Billboard 200 this week.

The new 12-song collection, titled
“The Lion King: Rhythm Of The Pride
Lands,” features more music by South
African artist Lebo M., who was fea-
tured on the first soundtrack.

Though the recordings on the new al-
bum are not taken directly from the
film, the music draws from “specific
melodic moments in the score,” accord-
ing to Disney’s Jaffe.

“It is all completely re-recorded,
though,” he says. “We went back to
South Africa and got many of the origi-
nal singers to record the new material.”

The second “Lion King” release is

LRI
40

S i

LEBO M.

Disney’s first effort at establishing a
mainstream follow-up to one of its film
soundtracks. However, the label has had
considerable spinoff success with its
“Sing-A-Long” series, which draws on
Disney’s large library of animated films.

Jaffe says that the success of the
platinum “The Lion King Sing-Along”
EP, a cassette-only $10.98 release
aimed at children, is proof that contin-
ued consumer interest in a film can sup-
port multiple releases.

Though “The Lion King” has already
had one theatrical run, the film is being
re-released in November. Jaffe savs
that the renewed exposure, as well as
possible Grammy and Academy Award
recognition, could spark interest in the
recordings.

A follow-up to the chart-topping At-
lantic soundtrack for “The Crow” is
planned for early 1995. The second al-

(Continued on page 20)
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“Pulp” Party. MCA Records executives hosted a preview screening of the film
“Pulp Fiction” at the CMJ Convention in New York. The screening was followed
by an audience question-and-answer session with the film’s writer/director,
Quentin Tarantino. MCA also threw a “Pulp Fiction” soundtrack release party at
Irving Plaza. Shown, from left, are Darren Higman, soundtracks product
manager, MCA Records; Kathy Nelson, senior VP/GM, MCA Soundtracks;
Tarantino; and Toby Hood, national college promotion manager, MCA Records.

New Round In Landmark Legal Battle
4 Labels Try Again To Force Bankrupcy On Distrib

B BY ED CHRISTMAN

NEW YORK—Four labels have filed
a second appeal in their ongoing at-
tempt to force Landmark Distribu-
tors into involuntary bankruptey.

In a separate development, Cory
Robbins and Steve Plotnicki, the for-
mer partners in Landmark sister com-
pany Profile Records, have traded law-
suits over money due Robbins from the
sale of his stake in the label to Plotnic-
ki, now the sole owner of the label.

Landmark has won the last two le-
gal rounds against the four labels—
Tommy Boy, Select, Luke Records,
and Max Entertainment, parent of
Nervous Records—that filed an in-
voluntary bankruptey petition
against the distributor in January. A
U.S. District Court in New Jersey
dismissed the petition in March, say-
ing that a case for involuntary bank-
ruptey was not established.

Landmark later closed its doors,

RECORD COMPANIES. Tom Mclntyre is
promoted to executive VP/CFO of
BMG Entertainment in New York. He
was senior VP/CFO of Bertelsmann
Music Group.

Ratnam Bala js promoted to man-
aging director of operations for BMG
Records U.K. in London. He was fi-
nance director.

David Neidhart is promoted to VP
of sales for PolyGram Classics & Jazz
in New York. He was director of sales.

David Santaniello is promoted to
senior director of special marketing for
Columbia Records in New York. He
was director of special marketing.

MCA Records names James Broad-
way national director of rap A&R,
black music division in Los Angeles;
Liz Healy regional promotion manag-
er for Pittsburgh/Cincinnati; Steve
Goldstein regional promotion manag-
er for Philadelphia/Washington,
D.C./Baltimore; and Anthony Miles
Anzaldo regional promotion manager

" 5

MCINTYRE

o

NEIDHART

for San Francisco. They were, respec-
tively, national director of rap A&R for
Loud/RCA Records, national promo-
tion coordinator for MCA, regional pro-
motion manager for Pittsburgh/Cincin-
nati at MCA, and regional promotion
manager for Philadelphis/Washington,
D.C./Baltimore at MCA.

Perspective Records appoints Jr.
Regisford as senior director of A&R in
Los Angeles, and Kobie Brown as
A&R manager in New York. They
were, respectively, A&R manager/
creative services manager for Third
Stone Records/Third Stone Music

with sources at the distributor saying
the involuntary bankruptcy petition
had damaged its business.

An initial appeal was filed by the
four labels, and on Sept. 30 Judge
Nicholas Politan affirmed the court’s
March decision. The second appeal
was filed Oct. 5 in the 3rd U.S. Circuit
Court of Appeals.

Meanwhile, in September, Rob-
bins, who had sold his share in Land-
mark and sister company Profile
Records to Plotnicki for $3.4 million
in January, filed a suit alleging that,
after making a $2 million initial pay-
ment, Profile never began making the
$50,000 monthly installment pay-
ments (for the additional $1.4 million
plus interest) that were supposed to
commence Aug. 24. The Robbins com-
plaint was filed in the N.Y. Supreme
Court, county of New York.

Robbins sold his interest in the
Profile companies to Plotnicki after
the two couldn’t agree on a deal po-

BROADWAY

SANTANIELLO

Publishing, and A&R director for Fla-
va Unit Management & Records.

Mike Thorne is named director of
new music media development for
Warner Music International in Lon-
don. He was an independent producer.

John Hagelston is promoted to se-
nior manager of press and editorial
for Rhino Records in Los Angeles.
He was manager of press and editor-
ial.

Christie Barter is appointed
North American press representa-
tive for Nimbus Records in East
Hampton, N.Y. He was classical mu-

tentially worth between $15 million
and $20 million, according to court
documents filed by Plotnicki, for
selling off the the label and publish-
ing companies to Tommy Boy
Records.

Plotnicki and some of the Profile
companies filed a countersuit in re-
sponse to the Robbins action—also
naming Tommy Boy and its president
Tom Silverman, Select and its president
Fred Munao, and Nervous—alleging
that they constructed an “unlawful
plan” to “destroy” the Profile compa-
nies, thereby forcing Plotnicki to sell
some or all of Profile’s assets to Tommy
Boy at a greatly reduced price. The
Plotnicki suit also was filed in the N.Y.
Supreme Court in New York county.

In the countersuit, Plotnicki al-
leges that Robbins unlawfully collud-
ed with Tommy Boy, Silverman, Se-
lect, and Munao in an attempt to
cause a disproportionately large

(Continued on page 20)

Interactive Unit
Turns MTV On
To Multimedia

B BY MARILYN A. GILLEN

NEW YORK—MTV: Music Televi-
sion is aiming to make a name for it-
self in the interactive marketplace
with the formation of MTV Interac-
tive.

The new unit, overseen by MTV
executives Van Toffler and Matt
Farber, will spearhead the music
video network’s expanding multime-
dia activities in the areas of interac-
tive software, online services, and in-
teractive TV, working in close
conjunction with sister company Via-
com Interactive Media and its soft-
ware publishing division, Viacom
New Media.

New MTV Interactive staff posi-
tions, reporting to both MTV and
Viacom Interactive Media, have
been created in each of the three fo-
cus areas. On board so far are Allie
Eberhardt, a producer/director
who has been named executive pro-
ducer of MTV On-Line; and Gerri
Bulion, who has been named execu-
tive producer, IMTV. A supervising
producer of MTV Interactive Prod-
ucts is expected to be appointed
shortly.

The moves “formally lay out
what’s been going on for quite some
time here,” says Toffler, MTV senior
VP of program enterprises and new
business development. “It sets up a
structure inside the company to har-
ness the creative resources and
trademarks of MTV, and from which
to focus our efforts to push the enve-
lope in these interactive media in
ways that are in sync with MTV’s
cutting-edge visual style.”

“We want to do to these new media
what MTV did to television,” adds
Farber, VP of programming/new
business. “Which is to put our own
nontraditional spin—the MTV
spin—on them.”

Efforts to date have included de-
velopment of a video game spinoff of
the channel’s “Beavis And Butt-

(Continued on page 103)
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REGISFORD HAGELSTON

sic columnist for Billboard.

Jed Corenthal is named associate di-
rector of jazz marketing at Columbia
Records in New York. He was associ-
ate director of Columbia label sales for
Sony Music Distribution.

Capricorn Records appoints Michael
Ehrenberg Northwest regional promo-
tion director in San Francisco, and
Bryan Thompson artist development
coordinator in the artist relations de-
partment in Nashville. They were, re-
spectively, national promotion manager
for Windham Hill/High Street and sales
coordinator for Capricorn.

SCHNIEDERS

DISTRIBUTION. Bob Schnieders is pro-
moted to executive VP of sales and
marketing for Uni Distribution Corp.
in Los Angeles. He was senior VP of
branch distribution.

Jed Hilly is promoted to director of
merchandising for Sony Music Distrib-
ution in New York. He was manager of
point of purchase.

RELATED FIELDS. Jeff Epstein is named
New York regional sales manager for
Disc Makers. He was advertising direc-
tor for Creem magazine.
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IT'S A LANDSLIDE!

BMI songwriters captured over 75% of the
Country Music Association Awards

JOHN MICHAEL MONTGOMERY

Horizon Award
Single Of The Year
“l Swear”

SCOTT HENDRICKS, Producer

]

/“
)

VINCE GILL

Entertainer Of The Year
Male Vocalist Of The Year

)|

MARK O’CONNOR
Musician Of The Year

IA £

DIAMOND RIO MERLE HAGGARD Vocal Duo Of The Year
Vocal Group Of The Year Hall of Fame Inductee

BROOKS & DUNN

Qt*
{

CLINT BLACK, BROOKS & DUNN, BILLY DEAN, DIAMOND RIO,VINCE GILL, LORRIE MORGAN,
TRAVIS TRITT,TANYA TUCKER AND TONY BROWN, DON COOK, JERRY CRUTCHFIELD, BILLY DEAN,
DOUG GRAU, SCOTT HENDRICKS, RICHARD LANDIS, MONTY POWELL, KEITH STEGALL, JAMES STROUD, Producers

“Common Thread: The Songs Of The Eagles™
Album Of The Year

We proudly congratulate our 1994 CMA Award Winners T

4
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‘Austin City Limits’ Hits Milestone

After 20 Years, Format Remains The Same

B BY JIM BESSMAN

NEW YORK—"“Austin City Limits”
is celebrating its 20th anniversary by
sticking with the format that has kept
it running longer than any national
music show now on the air.

While a major commemoration is in
the planning stages, the weekly PBS
series, a produection of station KLRU-
TV in Austin, will basically continue
showcasing an established headliner
and an up-and-comer in each epi-
sode’s concert, much as it has since its
inception.

“There’s a lot to
be said for conti-
nuity and consis-
tency,” says pro-
ducer Terry
Lickona, who has
been with “Austin City Limits” since
its third season. “So we don’t want to
tinker with it, other than trying to get
some of the biggest and best artists
we can round up, some who've done
the show over the years and some
who haven't.”

“It was VH-1 before there was VH-
1,” says Ray Benson, leader of the
venerable Austin-based band Asleep
At The Wheel, which headlined the
series’ premiere 20 years ago (which
also starred the Texas Playboys). The
pilot episode naturally starred Aus-

AUZTIN

CITY
LM/

SCOTT NEWTON

tin’s No. 1 citizen, Willie Nelson.

“We were there when it started,
and it’s the one constant in our ca-
reer—if this is a career!” says Ben-
son. “It’s also the only real media out-
let we've had at times, and while
we've been on others like TNN, it’s
the most-watched program for us,
and the way we got to more people
and places, because public TV gets
everywhere. It’s stuck around 20
years, and it’s only gotten better.”

Kicking off the
season for year 20
is Vinee Gill, who
is being paired
with Junior
Brown. “He’s done
the show numer-
ous times over the
years, [starting]
with Pure Prairie
League, and is just
a nice guy who nobody [used to know]
on his own,” says Lickona. The show
will air Jan. 14, 1995.

Other scheduled artists—the up-
coming season is currently in produe-
tion at its regular studio at the Uni-
versity of Texas—bring comparable
personal histories. “We’ve done one
with Nanci Griffith, who first did the
show for our 10th anniversary,” says
Lickona. “[MCA/Nashville president]
Tony Brown saw the show, and it had

LICKONA

From Drum Kit To A&R Job,
Burnham Continues His Qwest

This piece is the first in an occa-
stonal series of profiles that will spot-
light those behind the scenes in the
mausic industry.

B BY CHRIS MORRIS

LOS ANGELES—Hugo Burnham, the
L.A.-based director of A&R for Qwest
Records, is part of a burgeoning
breed—the punk-
era musician-
turned-A&R exec.
Burnham—Ilike
such onetime and
current A&R staff-
ers as Hollywood
Records’ Bob
Pfeifer (formerly
with Human
Switchboard),
Almo Sounds’ Bob Bortnick (ex-Danc-
ing Hoods), Atlantic’s Tim Sommer
(ex-Hugo Largo), and Epic’s Frankie
La Rocka (formerly with the David
Johansen Band)—moved over to the la-
bel side after putting in time on stage.
Burnham spent 6': years with Gang Of
Four, the hugely influential, highly po-
litical punk band from Leeds, England;
he drummed on three albums and two
EPs before leaving the band in 1983.
“I basically decided to stop being a
full-time musician in 1985,” says
Burnham. He segued into serving as a
tour manager for Shriekback (which
included his GOF colleague, bassist
Dave Allen); started up a management
firm, Huge & Jolly, with his brother
Jolyon; opened a New York office for
the U.K. management firm Outlaw,

BURNHAM

and, ultimately, served A&R terms at
Island and Imago before joining Qwest
two years ago.

His signings for the label so far in-
clude Michael Been, former lead singer
of the Northern California band the
Call; Lawrence, Kan., aberrant blues-
rock unit Tenderloin; New York’s psy-
chedelically oriented Gods Child; and
Ruffnexx Sound System, a reggae/hip-
hop group from Boston. All but Ruff-
nexx have already released their Qwest
debuts.

Regarding his move into the talent-
scouting arena (in 1989, at the behest
of Kevin Patrick, who then headed Is-
land’s A&R department), Burnham
says, “I'd always thought that A&R
was something that I'd enjoy doing . . .
And, being practical, there aren’t that
many drummers who can make a long-
lasting career in the business as drum-
mers, Charlie Watts notwithstanding.

“What a musician can bring to
[A&R}—it’s not an automatic thing—is
a connection, mentally and emotionally,
that musicians can understand. ‘He has
been where I am’ ... If this A&R per-
son has actually lived it and been
through it themselves, perhaps they
have a greater understanding of what
it’s about.”

However, Burnham admits that he
doesn’t bring a wealth of deep studio
wisdom with him to the job. “I've never
produced any records. By the time the
[Gang Of Four] rhythm section, Dave
Allen and I, got into the control room,
all the good seats were taken, and very
jealously guarded. So in terms of pro-

(Continued on page 46)

a lot to do with signing her to the la-
bel.” (Griffith is now on Elektra En-
tertainment).

Alan Jackson, on the other hand,
was a fan of the show long before
starring on it.

“He told me that when he was just
a kid growing up in Georgia, the clo-
sest thing to seeing a live country mu-
sic show was seeing ‘Austin City Lim-
its’ at home, and it inspired him—
hearing people like George Jones and
Merle Haggard,” says Lickona. “I
hear that from lots of people, like

. hainsaw Kittens.
(Continued on page 18) shangy

Blockheads. Members of several groups that played “The World's Biggest Block
Party,” put on by Chicago modern rock station WKQX, hung around following
their sets. Shown, from left, are Dave Gibbs, Gigolo Aunts; Angie Hart, Frente!;
Tyson Meade, Chainsaw Kittens; Adam Duritz, Counting Crows; and Trent Bell,

DAMN RIGHT I GOT THE BLUES: Eric Clapton took
on the difficult task of transforming New York’s 20,000-seat
Madison Square Garden into the Checkerboard Lounge,
Chicago’s 150-seat blues haven, this past weekend when he
performed three sold-out shows of blues material.

Clapton presented what amounted to a blues sampler,
proffering all the different shades of the idiom, from lan-
guid and shuffling to barrelhouse and boogie. In no small
measure, he also assumed the role of teacher, turning the
arena into a large classroom complete with slides (pro-
jected onto two large screens) of

' More Than A Concert, Clapton Show !
Gives Audience A Lesson In The Blues

slated for Oct. 8 in Pasadena, Calif., and has been moved
to Jan. 21 ... David Crosby is still undergoing evaluation
as a candidate for a liver transplant, according to a CSN
spokesman. The trio abruptly canceled its tour last week.

THIS & THAT: Paula Batson, senior VP of public rela-
tions for MCA Records, has left the label, citing “a philo-
sophical difference between publicity and marketing” ...
Steve Karas, formerly of I.R.S. Records, is now national
director of publicity, East Coast, for A&M Records.

blues masters.

The show demanded a certain mu-
tual respect between player and au-
dience: If the crowd listened quietly
and gave up any hopes of hearing
classic Clapton tunes, he would
eventually reward them with splin-
tering, eloquent guitar solos.

WHAT YEAR IS IT? We thought
the calendar must have turned back
to 1954 last week when we saw the
New York Post headline “Mary Cha-
pin’s at top of her field—but can’t
find a man.” Granted, a portion of the
interview was devoted to Mary Cha-
pin Carpenter’s desire to marry and

™

But Clapton started off slowly,
seated on a stool, caressing and coax-
ing notes out of an old, scratched-up
acoustic guitar. His voice draped
over the notes of Leroy Carr’s shambling “How Long
Blues” and the bump and grind of “The County Jail.”

He eventually rose to his feet and shifted the concert
into a higher gear with a growling, propulsive version of
Howlin’ Wolf’s “44” and Muddy Waters’ heartbreaking
“Standin’ Round Crying.” However, it wasn’t until nearly
an hour into the show that he finally hinted at a guitar solo
with a slow-boiling version of Eddie Boyd and Willie
Dixon’s “Third Degree.”

It was on Boyd’s “Five Long Years” that Clapton gave
the crowd what it was thirsting for. He ripped into a solo
with a virtuosity that left the audience breathless, each
note picked clean and discarded before yielding to the next
one,

Although his playing always sounded effortless, Clapton
would often stand on tiptoes as he reached for a particular
sweet spot, o would swivel his right heel as he picked his
way through an especially treacherous passage—the sound
seemingly coming up through his body before spilling out
through his guitar. The endearing effect was to humanize
someone whose feats seem, as it’s been said many times
before, downright Godlike.

MISSING IN ACTION: When Earth, Wind & Fire
starts its U.S. theater tour Oct. 26, it will be the group’s
first outing ever without leader Maurice White. According
to a spokesman, White is staying in Los Angeles to write
material for the group’s new album, as well as produce a
number of artists, including a collection of GRP’s top acts
for an album called “Urban Nights” ... Due to Glenn
Frey’s intestinal problems, for which he underwent surgery
last week, the Eagles have postponed all remaining 1994
dates in the U.S,, Australia, and Japan, and are reschedu-
ling them for 1995. The only canceled U.S. date already
back on the docket is the Rose Bowl concert, which was

by Melinda Newman

have children. However, the idea
conveyed by the headline is that her
career accomplishments are some-
how diminished because she has
been unable to snare a fellow. It’s nice to know the double
standard is alive and well.

I TRY TO THINK ABOUT ELVIS: Even if they had
never met him, many artists who played the Elvis Presley
tribute in Memphis Oct. 8 had special thoughts about the
King of Rock'n’Roll. As he toured Graceland, the Maver-
icks’ bassist, Robert Reynolds, told Billboard, “When we
got to the gold record room, there was this sense of satis-
faction that came over me almost instantly as I looked at
the first of those gold records [Elvis] received. I thought,
‘We do have one. We have one gold record,” and to have
Jjust a fraction of that kind of success is extremely encour-
aging and rewarding” ... Said Carl Perkins, “The Elvis
I knew was a giving, loving, wonderful guy, and I knew him
from 1954 until he died. Somehow I think he’s got a big
soft chair up there, and he’s looking down tonight [on the
concert]. I think every entertainer that walks on the stage
tonight will sing that song for him. I know I will”. .. Marty
Stuart had his own version of “Jailhouse Rock.” Recalling
a private tour of Graceland he took in the early ’80s, he
said that when his hosts brought the keys to Elvis’ room,
“I tell you what, it was incredible. They let us go through
his bedroom and everything. I've never told this, but it
scared me so bad and overwhelmed me so bad [that] when
we got back to Nashville, I got drunk and went out to get
a Krystal burger and got put in jail. When I got to jail,
I was still dressed up in all my black clothes and every-
thing, and this guy looked at me, and in the drunk tank
1 said, ‘You ain’t never gonna believe this, but I went to
Elvis’ bedroom today.’ He said, ‘Sure, and I went to the
White House.’ That’s the truth.”

Assistance in preparing this week’s column was provided
by Deboruh Evans Price in Memphis.
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ROADRUNNER PUTS ITS PEDAL BEYOND METAL

(Continued from page 10)

tant; and alternative label Emergo.

The plethora of monikers was a ne-
cessity at first, says Keogh. “We had
problems using [ Roadrunner] as a
trademark name when we started in
the United States. When the name
Roadrunner became available to us, it
came at a time when we had also real-
ized that by having these different la-
bels, we were doing ourselves and the
music an injustice by categorizing it.”

(The combany brietly flirted with an-
other imprint, Third Mind, on which la-
bel debuts by Front Line Assembly and
the Moon Seven Times were issued, but
the bands’ current releases bear solely
the Roadrunner name.)

The success of past Roadrunner met-
al albums helped breed its image as a
genre-dedicated label. According to a
label source, “Arise,” the 1991 album by
Brazilian thrash unit Sepultura, is the
U.S. label’s biggest seller at 270,000
units. King Diamond’s “Them” and
“Abigail” sold 170,000 apiece, and “Ur-
ban Discipline,” the 1992 album by Bio-
hazard (now signed to Warner Bros.),
sold 160,000.

But the label’s A&R chief, Monte
Conner, who Keogh says “basically
signed the cream of the death metal
bands” such as Sepultura, Obituary,
and Annihilator, has diversified his
signings with the acquisition of acts like
Type O Negative and Gruntruck.

Keogh says, “In more recent years,
we've added a couple of A& R guys who
will have a big effect on our future, and

our present too. Howie Abrams has
signed a number of acts like Black
Train Jack and Dog Eat Dog that we
think are a big part of our future. Then
in comes Jeff Pachman and signs Lazy
and Kevin Salem.”

Conner says he is very much aware
of Roadrunner’s classification as a
metal ghetto, and says that the label
has “macde a very conscious effort to get
away from it. Part of it was to bring on
Jeff and Howie to supplement my A&R
abilities.”

Conner adds, “We don’t want to be a
specialty label. Specialty labels are cool,
but again, when a trend that a specialty
label specializes in is out the dooy, then
the label is pretty much bankrupt.”

At the moment, Roadrunner’s
biggest shot at breaking down its per-
ceived role as a marketer of metal is the
Type O Negative track “Christian
Woman.” It shows signs of finally push-
ing the album “Bloody Kisses,” which
was released in August 1993, over the
top commercially.

The song, which mates Gothic im-
agery and Steele’s stentorian-to-lush
harmonies, has captured significant
airplay. Broadeast Data Systems has
logged 20-plus weekly detections at
such album rock stations as KDZR Dal-
las, WAAF Boston, KILO Colorado
Springs, Colo., and KTUX Shreveport,
La. The track was No. 1 at WXTB Tam-
pa, Fla., in the week ending Sept. 25,
tallying 35 plays.

“We're getting this record on AOR

radio, which previously is something
we've never really done,” Conner says.
“That’s just going to pave the way for
bands like Life Of Agony and Grun-
truck and other acts on the label in the
future.”

Keogh says, “We've got another sin-
gle [‘Black No. 1 (Little Miss Scare-
All)'] to follow this one, and it could go
an awfully long way. They’ve got a
great tour, Danzig’s tour, starting in
November.’

While “Bloody Kisses” hasn't yet ap-
peared on The Billboard 200, it has
risen as high as No. 17 on the Heat-
seekers chart.

With bands like Type O Negative
creeping up, the label plans changes in
its marketing focus, according to mar-
keting director Derek Simon, who
joined the company in early September
after working at Columbia Records.

“[The label’s marketing] really
needs to get much broader and . . . help
our alternative-leaning artists grow,”
Simon says.

A 16-track new-release CD sampler
was designed to alert the marketplace
to Roadrunner’s widening roster.
“That’s a recently created tool, which
really, in one piece, embodies very much
the diversity of what this label is,” says
Simon. “It’s a retail-driven piece.”

Roadrunner, which employs 25 peo-
ple, is broadening its reach geographi-
cally as well as musically. Keogh says
the label opened a one-person L.A. of-
fice 15 months ago, and this summer

opened satellite offices in Chicago and
Atlanta.

Keogh says, “It got to a point where
we needed to create a presence for our
records on a more local level. We were
having more and more bands going out
and touring . . . To establish a band in the
United States, it really happens market-
by-market. and you have to know the
markets, and there’s no better way to
know the inarkets than to be there.”

Asthe 1J.S. arm of a foreign company,
Roadiunner is also thinking globally.

“We've got offices in Brazil and Aus-
tralia, as well as offices in Europe,”
Keogh says. “We can develop an artist
worldwide and work 1really closely to-
gether like I don’t think any other com-
pany can. Very often an artist takes off
in Europe before their career takes off
in the United States, and that allows us
to stick with an artist and cross it back
over the Atlantic. It really does color
the way that we approach our artists.
We look to sign bands that will be sue-
cesstul on a global level.”

RECORDABLE CD-ROM, VIDEQO CD AT JAPAN SHOW

(Continued from page 8)

December. They are priced between
59,800 yen ($598) for a basic unit and
400,000 yen ($4,000) for a full-blown
karaoke system. Marketing plans and
pricing for these units outside Japan
was not available at press time.

Sony also displayed two compact
professional-use video CD players,
the VE-100 and the VE-500, priced at
60,000 yen ($600) and 100,000 yen
($1,000), respectively. Sanyo and Mat-
sushita showed off prototypes of
portable video-CD players. On the
recordable CD front, Marantz Japan
displayed its CD-R 610MKII unit,
priced at 690,000 yen ($6,900).

Launch dates for these systems
were unavailable at press time. (In re-
lated news, Sony Corp. has announced
it will bow new MiniDisc recordable

digital decks. Story on page 10.)

Matsushita and Sony attracted a
great deal of attention with their
game platforms. Matsushita’s 3DO-
Real has already been launched in the
Japanese market, and Sony’s
PlayStation is set for release in the
Japanese market by the end of the
year and in other territories by the
end of 1995.

Sanyo also exhibited working pro-
totypes of 4 new compact 3D viewing
system that does not require special
glasses. The liquid-crystal displays
come in 4-, 6-, and 10-inch sizes.
However, viewers need to stand at
just the right distance from the
sereen in order to enjoy the 3D ef-
fect, and aralysts say the system still
needs work.
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‘AUSTIN CITY LIMITS’ HITS MILESTONE

(Continued from page 14)

Mark Chesnutt and David Ball, who
say they used to watch us when they
were in high school, or with their par-
ents after dinner. ‘Austin City Limits’
impacted future artists like that,
much the same as the Grand Ole
Opry‘ﬂ

Lickona says the show is among
the few that Jackson has agreed to do
this fall. Additional programs in the
13-episode anniversary season will
pair Ralph Stanley and Ricky
Skaggs, and Jimmie Vaughan and the
Neville Brothers. A Tejano music
showcase, hosted by Freddy Fender
and featuring Arista/Texas acts Flaco
Jimenez, La Diferenzia, Rick Orozco,
and Joel Nava, will be an “Austin City
Limits” first.

“We've always been more than just
country musie,” Lickona says. “We
never came up with a perfect label,
but if anything describes us best, it’s
‘roots American music.””

Lickona mentions Iris DeMent,

Robert Earl Keen, Tammy Wynette,
and the Mavericks as other anniver-
sary participants, with Shawn Colvin,
Bill Miller, and Bob Dylan listed as
possibilities. Also in the works is a
songwriters special centering on
Garth Brooks.

But the biggest endeavor is a po-
tential live TV concert in March, also
including retrospective and back-
ground material and artist inter-
views, to be taped and aired first as
a major network special prior to its
repeat on PBS. Lickona says that dis-
cussions with Sony Music also involve
packaging past “Austin City Limits”
programming into home video collec-
tions and CD compilations.

“We've got a gold mine of over 300
programs chronicling the last 20
years of American music—including
all the original, unedited footage,”
says Lickona, singling out perform-
ances by now-deceased legends such
as Marty Robbins, members of the

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
ROLLING STONES Commonwealth Oct. 4-5 $4,321,764 121,604 Concert Prods.
COLIN JAMES Stadium Gross Record two Intemational USA
Edmonton. Alberta (85,823,007 sellouts
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Mexico Oty Oct 1-2 (2,081,752 Mexican  three
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$41.18/31471
BONNIE RAITY Hollywood Bowt Sept. 1t $457,338 14333 Bill Sitva Presents
BRUCE HORNSBY Los Angeles $65/840/ 16,374
$20/$8.50
AEROSMITH The Summit Sept 30 $434,700 16,162 PACE Concerts
COLLECTIVE SOUL Houston $40/825 seflout
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratlitf, (615)-321-4295.

Texas Playboys, Lightnin’ Hopkins,
and Stevie Ray Vaughan. “Most of it
has just been sitting on the shelf after
airing on PBS, and is more priceless
now than when it first aired.”

According to Lickona, the basic
PBS rights to the shows allow four
airings of each program within three
years. “We do have the right to rene-
gotiate with the artists, but we ha-
ven’t done much of that—though we’d
like to for home video,” he says.

The annual budget for “Austin City
Limits” is $700,000, less than the cost
of a single episode of a typical
Hollywood TV production, says Lick-
ona. Performers receive the basic
American Federation of Musicians
scale, which amounts to “about $500,”
he says.

Viewership varies within the 5 mil-
lion to 10 million range in more than
300 markets nationwide, Lickona
says. But PBS scheduling isn’t uni-
versal: A show that airs in Austin on
Saturday night may air in Pittsburgh
the following Thursday, and Detroit
three months later. Still, he says, the
series ranks consistently among PBS’
top 15 in terms of popularity.

The show tries to maintain a
“three-year life cycle,” in that fea-
tured artists don’t reappear within
that time frame.

Says Lickona, “One of the essential
things about our philosophy is pro-
moting new artists and musie, which
is why so many people on ‘Austin City
Limits’ are way before their time.
Like George Strait, who used to play
the area frats and bars. The first time
he was on—13 years ago—he was
matched with Tompall & the Glaser
Brothers. It was a toss-up as to who
should headline—and he won. Bonnie
Raitt’s another example: She was on
12 years ago, when she lost her rec-
ord deal and was having a hard time
in her career.”

Lickona recalls that Lyle Lovett,
who has been on the show three
times, frequently sat in the studio au-
dience when he was playing the Aus-
tin club scene. And Leonard Cohen,
who was long established when he
performed four years ago, said it still
brought him the biggest response of
his entire career.

“Twenty years must make us [one
of the] longest-running pop music se-
ries,” says Lickona. “We started as a
showcase for the music of Austin when
Willie moved here from Nashville, and
Jerry Jeff Walker, Michael Martin
Murphey, and Asleep At The Wheel
were all here. But there was just too
much good music out there that de-
served to be seen and heard that
didn’t get on elsewhere.

“Of course, the whole TV universe
has changed so much in 20 years, with
TNN and MTV and home video,”
Lickona adds. “Nobody expected us to
last this long, but there’s nothing else
quite like it. There was a time when
MTV became the rage, and we toyed
with the idea of conceptual song treat-
ments and background pieces along
with live music, but fortunately, we
didn't have the budget and stayed true
to the original format—which is time-
less. I don’t think we've hit our peak
yet, and as long as we keep up with
music trends and continue to give
viewers a good balance of what they
like, we'll be here to celebrate our 25th
anniversary in the year 2000.”

INDIE PUBS: THE WAY IT IS: In-
dependent music publishers, ranging
in size from those whose modest
staffs know their catalog by heart to
major operations that contain power-
house songwriter rosters, look to the
personal touch to get around the fact
that the multinational big boys on the
block have checkbook clout.

That was the general theme of a
panel discussion on the “realities” of
being indie publishers at an Oct. 3
meeting of the music and performing
arts unit of B'nai B’rith in New York.

The panel—moderated by Helene
Blue, general

Panel Examines Realities
Of Indie Publisher Life

artist/writer norm today. “In New
York, you're dealing with writer/
artists. It's expensive and risky in
New York when you don’t have
100% of publishing,” said Bienstock.

Though the panelists said they
operate in a difficult competitive cli-
mate against the conglomerate/mul-
tinational music publishers, all
agreed that finding that special
songwriter and that special song is
still high on their business agendas.

ANOTHER ‘WORST’: “The
Worst!,” the musical, is here.
Unrelated to

Freddy Bienstock Enterprises;
Stanley Mills, president of Sep-
tember Musie/Galahad Musie; and
Maxyne Lang, president of William-
son Music, the music publishing oper-
ation established by Richard
Rodgers and Oscar Hammerstein 11
more than 50 years ago.

To Bienstock, the essence of cor-
porate publishing life without big
advances is “to show a writer some-
thing that’s bigger than a large ad-
vance [by] bringing individual at-
tention that the majors can’t
[provide].”

Mills has adjusted to a singer/
songwriter publishing era in which
his skill at obtaining song covers has
been sorely tested. One of his busi-
ness techniques is to make deals
with writers of older “top 10 songs
that never stuck through” and seek,
among other kinds of exposure,
their usage in various printed folios.
Since these are generally not acqui-
sitions of copyright, but pre-arran-
ged slices of the dollars brought in,
he concedes that the “downside is
that there is no equity.” Mills also
noted that as a veteran visitor to the
MIDEM conference in Cannes, he
has “never had a MIDEM when I
didn’t pick up something. For a
small publisher who wants to be ac-
tive, it's a boon.”

Lang of Williamson, which has a
treasure trove of show songs, said
that her company obtained adminis-
tration rights to the Elvis Presley
catalog partly on the basis that its
owners felt that “our catalog will be
your premier rock’n’roll catalog.”
She also said that she gets around
the problem in getting cover record-
ings by making creative licensing
deals, including those for music box
usage, for sheet music artwork
owned by the company, and for cos-
tume art from musicals owned and
published by the company.

The panel agreed that a more tra-
ditional songwriter market exists in
Nashville, where publishers can still
obtain 100% of publishing rights
rather than split rights, as is the

manager of o and appar-
MPL Commu- ently predat-
nications, the nr s& "SI“ ing Tim Bur-
indie publisher ™ ton’s movie
owned in part FEE—rTraie—e = on the life of
by Paul Mec- LT e director Ed
Cartney— Wood, Josh
featured Car- . Alan, an
oline Bien- by Irv Lichtman acoustic gui-
stock, COO of tarist who

works out of Dallas, has written a
musical based on Wood’s life. He
also has produced a CD on which
he and others deliver the 13-song
score, sometimes with full orches-
tral backing. The complete set of
lyrics is printed in a 20-page book-
let. As an accompanying blurb
puts it, “‘The Worst’ takes a
deeper, tragicomic plunge into the
1950s exploitation movie market
and gives the only logical explana-
tion of Ed Wood’s bafflingly pro-
lific career: He was forced into a
lifetime of typing out trash by a
‘Goddess of Crap,’ who haunted his
Underwood typewriter ... ” Alan
says he has been “working on this
for years,” and claims rights to do
the musical from the Wood estate.
“Actually, my brother Drew is the
inspiration behind this project,” he
says. Drew Alan is a cartoonist
who has been drawing cartoons
about Wood for many years, and
supplies the artwork on the CD
booklet. Alan, who performs songs
from his musical on tour dates,
hopes to mount a Broadway ver-
sion someday. “I'd like Mandy Pa-
tinkin to play Wood, and Jerry
Orbach to play Bela Lugosi.” The
CD is available at stores through-
out the Southwest, and by order
nationally from any Blockbuster-

affiliated store. It appears on the |

Dallas-based Black Cracker Music
label, which is also the name of the
BMI music publishing company
owned by Alan.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications (this list
now combines activity of Warner
Bros. Publications and CPP-Belwin,
which was recently acquired by
Warner):

1. Smashing Pumpkins, “Siamese
Dream”

2. Bryan Adams, “So Far So Good”
3. Candlebox

4. Led Zeppelin Complete

5. Pantera, “Far Beyond Driven”

-
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FILMS SPAWN SOUNDTRACK SEQUELS

(Continued from page 12)

bum originally was scheduled for re-
lease this year.

Label executives declined to reveal
the artists aboard for the project,
dubbed “The Crow 2." However, it is
unlikely that much of the film’s music
will appear on the sequel, since almost
all the songs in the Miramax film were
on the first volume.

“The Crow” soundtrack is No. 71 on
The Billboard 200 this week.

A movie does not always have to be
successful at the box office to inspire a
second soundtrack. Last year’s '70s
retro comedy “Dazed And Confused”
fizzled in theaters, but found a second
life at video stores, and the record ulti-
mately went gold (Billboard, June 11).

Medicine/Giant’s “Dazed And Con-
fused” soundtrack, which peaked at

No. 70, is No. 156 on The Billboard 200
this week. A follow-up, “Even More
Dazed And Confused,” is due Oct. 25.

“There was such an incredible mar-
ket for the first one,” says Giant prod-
uct manager Connie Young. * ‘Dazed
And Confused’ really hit stores at the
perfect time. There is interest because
of the "70s-retro movement out there.”

A 30-second spot for the first sound-
track accompanies the film on home
video rental copies of “Dazed And Con-
fused.” But the ad will not be included
on sell-through copies of the video, due
later this year.

Spike Lee’s film “Crooklyn” also was
a box office disappointment. But its
soundtrack peaked at No. 59 on The
Billhoard 200, and 40 Acres And A
Mule/MCA is releasing “Crooklyn Vol-

ume II” Oct. 25.

“The plan was always to do two vol-
umes,” savs Kathy Nelson, MCA sen-
ior VP of soundtracks. “We had the
artwork and mastering to both sound-
tracks done at the sume time. We
thought it would be better to wait until
the {ilm went to home video and cable
before issuing the second volume.”

The label is hoping that the home
video release, due in stores Wednesday
(19), will revive interest in the film and
its "70s R&B-based soundtracks.

“It doesn’t matter it the film was not
seen in theaters,” says Nelson. “Cable
and video have tremendous viewership.
If your family has three kids, you’ll
probably wait for the video. It’s just too
expensive for many families to go to
the movies now. A lot of people will dis-
cover this music when the film comes
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out on video.”

According to Nelson, MCA experi-
enced soundtrack sales surges follow-
ing the home video releases of sleeper
film titles such as “Pump Up The Vol-
ume” and “Repo Man.”

Nelson says the two “Crooklyn”
soundtracks will be packaged together
in early 1995. The limited-edition, de-
luxe package will include an as-yet
undetermined Spike Lee premium. No
price had been set at press time.

LANDMARK CASE

(Continued from puge 12)
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purchase price to be paid to Robbins at
Plotnicki’s expense.

The suit alleges that those named
devised a scheme to file a fraudulent
involuntary bankruptey petition
against Landmark, upon which Profile
was dependent for its cash tlow.

The Plotnicki complaint goes on to
ask the court to declare the $1.4 million
promissory note null and void, and it
asks for compensatory damages of $20
million and punitive damages to be de-
termined by the court.

Plotnicki declined to comment on the
suit. Richard Swanson, partner in the
New York firm of Reid & Priest, which
is representing Robbins, says the Plot-
nicki complain is “totally without merit
and a figment of someone’s over-active
imagination.”

Of the Robbins complaint, he adds,
“This is a simple case of where a prom-
issory note is in default, and we intend
to get paid.”

The other defendants in the Plot-
nicki suit were either unavailable or de-
clined comment.
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MEMPHIS: When people think of Memphis as the crossroads of American mu-
sic, images of blues, soul, and early rock’n’roll emerge. One of the River City’s
most popular bands since 1987 has been Freeworld, a quintet that blends
Memphis attitude with jazz, funk, psychedelia, and Latin music. The band’s
freewheeling musical range can be attributed to sax/flautist Herman Green
(who has played with John Coltrane, B.B. King, and Lionel Hampton,
among others), Puerto Rican percussionist “Rico” Lopez, and three self-des-
cribed “home-grown Stax-worshipping hippies,” bassist Richard Cushing,
lead guitarist Chuck Sullivan, and David Skypeck. The band has successfully
toured Europe and shared stages with Los Lobos, the late Frank Zappa, Col.
Bruce Hampton, Widespread Panic, and many others. Freeworld has just
released its self-titled debut CD, produced by Dan Pfeifer, on Hair Farmer
records. It has been getting steady airplay on the various regional jazz (partic-
ularly the moody track “Kelli”) and open-format community radio stations.
Typically, local rock radio has been indifferent toward adding any track de-
spite the band’s strong following. Fans of extensive jazzy Allman-esque free-
form instrumental jams should check out the impressive 10-minute live-in-the-
studio “Dorian.” At times, the music on “Freeworld” recalls early Santana
and Tower Of Power. “Our House Is Burning” and “Cold Flippin’ ” are ap-
pealing "70s-style horn-driven funk rockers, while “Smoke The Prophets” is
an enticing ska rave-up. “Even though no two songs are stylistically the same,
they all sound like they are performed by the same band and written by the
same songwriters,” says Cushing. “The whole thing becomes part Grateful
Dead, part straight jazz, part funk, ska, and pop.” Freeworld can be contacted
at 901-452-5489 or 901-278-7909. RICK CLARK

OAKLAND, CALIF.: “We’re minimalists at heart, but our sound includes a lot
of clutter,” says vocalist Gavin Canaan. Pomegranate’s style falls somewhere
between Dinosaur Jr, Neil Young, Grant Lee Buffalo, and the Soft Boys.
Songs such as “Down Around Her
Ankles” and “Wicked Wind” incorpo-
rate infectious hooks beneath waves
of understated rage, tension, and po-
etic lyries. The band tours the West
Coast every few months, selling their
singles along the way, and adding
“freshness and dimension” to its mu-
sic. Recent gigs have included open-
ing slots for Counting Crows, Gig-
olo Aunts, and the Miss Alans. The
band originated with Canaan playing
acoustic shows, and evolved into the current three-piece with David Wenger
on bass and Nate Toutjian on drums. Together for approximately a year and
a half, Pomegranate has recently received a great deal of airplay on KCRW’s
“Morning Becomes Eclectic” program and has performed many on-air shows
for West Coast college stations. The band produced its own demo, which took
only six hours to complete. Contact Canaan at 510-654-1806. JEFF BLUE

POMEGRANATE

NEW YORK: New York City-based artist Ani DiFranco realizes that if you
want something done right, you have to do it yourself. Under her own label,
Righteous Babe Records, DiFranco has served as performer, producer, and
promoter of her unique style of punk/folk music. After five years of work,
DiFranco has managed to spread her music to every major market in the
U.S., garnering extensive tour dates, significant airplay, and impressive al-
bum sales. DiFranco’s aggressive style reflects her music, combining pas-
sionate and often fiery acoustic guitar with lyrics that are both brutally hon-
est and bitterly sarcastic. “I just want to tell my stories,” she says. “Many
people won’t tell their stories because they think things are too personal or
too private. They choose not to say them, even though thousands of people
can relate to their experiences.” The pure and candid nature of DiFranco’s
music seems to have made it more accessible to a large audience. Her latest
album, “Out Of Range,” has already sold 20,000 copies
since its release in May. Her last three albums have
charted on CMJ’s Top 100 Albums chart, with “Out Of
Range” peaking at No. 47. In Canada, her popularity is
even greater, where “Out Of Range,” her sixth release,
and “Puddle Dive,” her fifth, reached No. 22 and No. 14,
respectively, on the national charts, DiFranco has also
found some suecess on radio, landing play on more than
200 college stations and many album alternative stations
in the U.S. DiFranco communicates with many fans
through her 9,000-name mailing list, while fans can keep
in touch with each other via an “Ani discussion group” on Internet. Di-
Franco’s best publicity, however, stems from her intense live performances.
['rom folk clubs and rock bars to theaters, DiFranco consistently fills 150-
to 1,500-seat venues. She is planning a European tour and preparing a new
album. Contact Scot Fisher at 800-664-3769. BRUCE BUCKLEY

DiIFRANCO
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[ COMPILED FOR WEEK ENDING OCT. 22, 1994 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling ti . : ;
g 8 g titles by new and developing artists, defined as those who have never appeared in the
% — SAMPLE OF RETAIL STORE AND RACKCsé\,\l;l%iERSPg,\R‘lT)Sngl\‘III‘SEEEgY' I II IIII top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
%) &5 = Slu% ' ineligibie to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
I g < “g" § = | ARTIST TITLE () Albums with the greatest sales gains. @ 1994, Biilboard/BPI Communications.
= = O | ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
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(3D 1 | 10 | IMMATURE wca 1106 0 o315 08) PLAYTYME IS OVER 22 | 22 | 12 | LARI WHITE rca 66395 (9 98/15.98) WISHES

(2D 3 | 56 | MARTINA MCBRIDE @ Rca 66288 (9.98/15 98) THE WAY THAT [ AM 23 | 27 | 5 | KEN MELLONS tric 53746 .98 c0/15 98) KEN MELLONS

@) 1 | PARIS prioriTy 53882° (10.98/16 98) GUERRILLA FUNK 24 | 11 | 2 | WALTER BECKER Giant 24579/WARNER BROS. (10 98/15 98) 11 TRACKS OF WHACK
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7 6 5 RAPPIN' 4-TAY CHRYSALIS 30889*/EMI (10 98/15.98) DON'T FIGHT THE FEELIN' 28 16 10 LOVE SPIT LOVE IMAGO 21030 (9 98/15 98) LOVE SPIT LOVE

@l O LA N B A RG] acllae e 29 | 25 | 15 | SOUNDS OF BLACKNESS PERSPECTIVE 9006/A&M (9.98/15.98) AFRICA TO AMERICA. .

@ 1 LUCAS BIG BEAT 92467/AG (10 98/15.98) LUCACENTRIC 30 | 30 8 C-BO AWOL 7196 (8.98/11 98) T o AUTOPSY

! NA LAUGH AT YOU
LU R Lol L, e S O e N O e THEYRE ALL GONNA LAU | | 31 [ 3¢ | 4 | JOSHUA REDMAN QUARTET WARNER 8R0S 45643 (10 98/15.98) MOOD SWING
11 12 32 RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9 98/13.98) RACHELLE FERRELL -
— @ — | 11 | EVERETTE HARP BLUE NOTE 89297/CAPITOL (9 98/15 98) COMMON GROUND

(12)| 19 | 9 | DEADEYE DICK icHisan 6501 (11.95/16 98) A DIFFERENT STORY —

33 10 2 WEEN €LEKTRA 61639 (10.98/15.98) CHOCOLATE AND CHEESE
13 13 3 WHITEHEAD BROS. MOTOWN 530346 (9.98/13.98) SERIOUS

= 34 26 10 GEORGE HOWARD GRP 9780 (10.98/15.98) A HOME FAR AWAY
14 3 21 CRYSTAL WATERS MERCURY 522105 (10.98 EQ/15.98) STORYTELLER —

@ 2 9 VERUCA SALT 11y FRESHIDGE 247 52/08FEN (10 98015 o8 AMERICAN THIGHS 35 29 9 BOOGIEMONSTERS rENDULUM 29607+/EMI (10.98/15 98) RIDERS OF THE STORM...
16 | 9 | 7 | LUSCIOUS JACKSON GRanD ROVAL 28356/CAPITOL (10 98/15 98) NATURAL INGREDIENTS 3 | 32 | 5 | WET WET WET LONDON 522285/SLAND (10 98/15 98) PART ONE |
17 [ 14| 3 | DADA irs 27986 0981598 AMERICAN HIGHWAY FLOWER 87 | 38 | 20 | AHMAD GianT 24548/REPRISE (10.98/16.98) G

1 | TONY TERRY viroin 30861 (10 08/15.98) HEART OF A MAN 8 | 21 | 4 | THESAMPLES w.aR.’60008 8 98/14 98 ) AUTOPILOT |
19 | 5 | 2 | CORROSION OF CONFORMITY COLUMBIA 66208 (10.98 EYV15.98) DELIVERANCE | | 33 | 23 | 12 | BIG MOUNTAIN GianT 24563 WARNER BROS. (10 98/15 98) UNITY
20 15 5 | DES’REE 550 MUSIC 64324/EPIC (9 98 EQ/15.98) | AIN'T MOVIN' i 40 31 13 L7 SLASH/REPRISE 45624+ WARNER BROS. (10.98/15.98) HUNGRY FOR STINK
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COLLEGE DAZE: Cerebral
rapper Saafir is taking his
show on the road to 15 black
colleges from Jacksonville,
Fla., to Washington, D.C,, in
October and November in
support of his Qwest/Reprise
debut, “Boxcar Sessions.”

The album, released Sept.
27, debuted at No. 16 among
Heatseeker titles in the Pa-
cific region Oct. 15.

Saafir, the West Oakland,

Full Of Jive. Hip-hop/rock
act Big Chief's major-label
debut, cleverly titled
“Platinum Jive, Greatest
Hits 1969-1999,” is due
Tuesday (18) on Capitol.
First single “Lion’s Mouth”
is being serviced to modern
rock radio Nov. 7. The band
will tour the East Coast in
November and December.

Calif., rapper who mixes intel-
ligent lyrics with jazzy hip-
hop grooves, is already known
for his cameo appearance in
“Menace Il Society” and for
his work on Casual's “Fear
Itself” and Digital Under-
ground’s “Body Hat Syn-
drome.”

“[Saafir's] not the kind of
guy vou get right away,” says
Gregory Peck. VP of promo-

COVERA

tion and marketing at Qwest.
“You have to think when he
raps, and he raps off the beat
instead of on the beat.”

The label began its street
campaign for Saafir last No-
vember by distributing cas-
settes of “Battle Drill” and
“Rock The Show” on the
streets and to clubs.

“Battle Drill,” which wasn’t
originally slated for the al-
bum, ended up on the set and
as the B-side to the first sin-
gle, “Light Sleeper.” The clip
for the single is air-
ing on the Box and

BET.

“We knew the
general market-
place wouldn't

gravitate to this
right awayv. so we
worked the streets
and rap radio first,”
Peck says. “And
now we’re looking
for a second single
to go to commercial
radio with.”

C()MPULSIVE:
Compulsion cer-
tainly doesn’t go
about things the
normal way. After
allowing Elektra to release a
CD-5 in May. the London-
based alternative band de-
cided not to sign with the la-
bel. Instead, it opted for
Interscope, but didn’t sign a
contract until two weeks after
the company released its ma-
jor-label debut, “Comforter,”
Sept. 20.

Compulsion’s  manager,
Virginia Payne of Fabulon
Management, says, “Elektra
put out a CD-5 when they
weren't officially signed. but
that was the intention. Then

HOT PROSPECTS

FOR

THE HEATSEEKERS

Pure Gold. On Oct. 11,
Restless released “Pure,” a
follow-up to the Golden
Palominos’ 1993 “This Is
How It Feels.” The stunning
set is loaded with hypnotic
beats and seductive vocals,
including the gems “Pure,”
“No Skin,” and “Heaven,”
which Bill Laswell remixed
for the first single.

REGIONAL HEATS

MOUNTAIN
chp_i_n‘ 4-Tay, Qpn’r Fight _The Fee/_in'__

| 1

EEKERS #1°'5
A NORTHEAST

The Mighty Mighty Bosstones, Question The Answers

15

CHART

San Francisco and KROQ Los
Angeles.

“Because there was some
confusion at college radio with
the label situation, we are
sending a new five-track CD
to college and metal radio in
the next few weeks,” says
Payne.

The band will tour the U.S.
from Nov. 6 through Deec. 17,
playing mostly modern rock
radio station-sponsored
shows. Compulsion also will
perform on “The Jon Stewart

Show” Nov. 8
and on MTV's

4 “120 Minutes™

EAST NORTH CENTRAL
Paris Guerilla Funk

A

N
WEST NORTH CENTRAL
Martina McBride, The Way That | Am

/l

/

PACIFIC

Rappin’ 4-Tay, Don't Fight The Feelin’

it o

MIDDLE ATLANTIC
The Mighty Mighty Bosstones, Question The Answers

SOUTH ATLANTIC
Immature, Playtyme Is Over

Nov. 9. Califor-
nia dates are be-
ing planned for
January.

In response to
fans throwing
teddy bears on-
stage at the
band’s London

r

A

SOUTH CENTRAL
\ | Martina McBride, The Way That | Am

Y

REGIONAL

s

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Rappin’ 4-Tay, Don't Fight The Feelin
Immature, Playtime Is Qver
Paris, Guernila Funk
Martina McBride, The Way That ! Am
C-BO. Autopsy
Dru Down, Explicit Game
Veruca Salt. American Thighs
Big Mountain, Unity
Lucas, Lucacentnic
B-Tribe, Fiesta Fatal'

COPNOB A WN~

—

SOUTH CENTRAL
Martina McBride, The Way That | Am
Usher, Usher
Immature, Playtyme Is Qver
Partis, Guernlia Funk
Selena, Amor Prohibido
Whitehead Bros., Serous
Ron C, The “C" Theory
Doug Supernaw, Deep Thoughts From A ..
Lari White. Wishes
Tony Terry, Heart Of A Man

SCovmNOUEwN -

the band went to the U.S., and
they didn’t feel comfortable
with the label. The band has a
very indie attitude. and sud-
denl_v they ran smack into a

corporation.”

“Delivery.” the first single
from “Comforter,” is growing
at modern rock radio on such
stations as KITS (Live 103)

shows (“Com-
forter” features
a teddy bear on
its cover), Com-
pulsion is play-
ing a free
Christmas show
there Dec. 20,
for which admis-
sion is a teddy bear or another
toy, to be donated to homeless
shelters.

VEXED: MCA is in the
niidst of setting up a West
Coast marketing campaign
for reggae mainstay Steel
Pulse to support the airplay

“

group's 10th album,
"Vex"—has received from
modern rock stations KROQ,
Live 105, and XTRA-FM
(91X) San Diego.
Late-October reggae boat

BY CARRIE

N G 5

BORZILLOD

parties, admission to which
will be offered through station
contests, are being planned in
each market.

“We're trying to do some
fun stuff to promote aware-
ness,” says Mindy Espy, di-
rector of marketing at MCA.
“It seems people are more
aware of reggae music now,
and they're paying more at-
tention to speciality shows on
college and modern rock sta-

High Standards. Sparrow
is gearing up for Christian
artist Carman’s Oct. 22
show at the 73,000-seat
Texas Stadium with 20
billboards, 51 bus-boards,
and a direct mailing in the
Dallas area. His fifth gold
album, “The Standard,” is
No. 21 among Heatseeker
titles in the South Central
region this week.

tions. Most of the sales come
from college students.”

MCA serviced clubs and
college and modern rock reg-
gae shows with “Bootstraps,”
which features Epic's Tony
Rebel, and “Back To My
Roots,” which captures the
feel of "70s reggae music.

The band will head out on
its first headlining club tour in
several vears this November.
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most-watched

_,october

- 20/thu. phoenix. az
21/fri. las vegas, nv
22/sat. tucson, az ©
23/sun. albuquerque, nm =
25/tue.  colorado springs. coO
26/wed. boulder, co
29/sat cleveland, oh
31/mon. cincinnati, oh
november

1/tue. st. louis, mo
2/wed. lawrence, ks
3/thu. kansas city, mo
4/fri. minneapolis, mn
5/sat. omaha, ne
T/mon. des moines, ia
8/tue. milwauvkee, wi
10/thu. chicago, il
11/fri. columbus. oh |
12/sat. detroit. mi
13/sun. london, ontario,
14/mon. toronto, ontario
15/tue. buffalo, ny
16/wed. pittsburgh. pa
17/thu. philly. pa
18/fri. new Yyork. ny
19/sat. newhaven, ct
20/sun. boston, ma
22/tue. baltimore, md
23/wed. washington, dc
24/thu. plymouth rock, ms
25/fri. norfolk, va
26/sat. charlotte. nc
27/sun. chapel hill, nc

More to come...

Management: Wally Versen/Hit & Run
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Not-So-Difficult Return For Blige

Uptown Set Shows ‘Real’ Hip-Hop Soul Queen

EBY J.R. REYNOLDS

LOS ANGELES—Uptown/MCA
recording artist Mary J. Blige hopes
to dispel all doubts about her al-
leged “bad attitude” by sharing her
innermost thoughts on her sopho-
more album, “My Life.”

Despite the perception of being a
“difficult” artist, Blige endeared
herself to the hip-hop nation in 1992
with the release of her double-plati-
num debut set “What’s The 4117”

The album featured the No. 1 Hot
R&B Singles hits “Real Love” and
“You Remind Me.” Their bouney
but mellow R&B-laced sensibility
helped open the door for a wave of
similarly styl