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Asian Record Industry Could
Prevent China-U.S. Trade War
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Bl BY MIKE LEVIN

and BILL HOLLAND
HONG KONG—Asia’s record indus-
try, specifically the multinational labels
headquartered in Hong Kong, may be
the only wild card left to prevent a
trade war between
China and the Unit-
ed States.

Both sides are
preparing for $2.8
hillion in U.S.
trade sanctions
against Chinese
goods by Feb. 4, a result of the main-
land’s inability to meet American de-
mands for copyright protection. Chi-
na says it will retaliate by imposing
sanctions of its own on U.S. produets.

Ray Phiri Rejoins
His Old Group
And Gallo Label

W BY ARTHUR G_O_LDSTUCK

JOHANNESBURG—One of South
Africa’s most popular musicians, Ray
Phiri, whose guitar underpinned Paul

STIMELA

Simon’s “Graceland™ and “*Rhythm O

The Saints” albums, has returned to
his roots, to his old group, and to the
hearts ot his fans.

(Comtinucd on puge 65)

Hope for agreement seems to lie
with the only industry that has a
framework in China for meeting U.S.
demands on piracy control. Music, un-
like movies, computer software, and
other intellectual property, has heen
the subject of 18 months of intense
negotiations between the Chinese

A BILLBOARD EXCLUSIVE

government and IFPI, the global
record-label group.

During that time, China has passed
14 laws aimed at solving its CD piracy
problem. The United States Trade
Representative (USTR) claims that
the laws are not being enforced
strongly enough and that sanctions
are the only option.

But a secret blueprint for improved
enforcement being prepared by the
Chinese Ministry Of Culture could be

(Continved on page 77
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Abrunhosa Draws Praise
Polydor Artist Wows Portugal

B BY FERNANDO TENENTE

OPORTO—Singer/songwriter Pedro
Abrunhosa and his acid jazz/hip-hop
group Bandemonio are
being hailed as the most
spectacular act to arrive
on the Portuguese mu-
sic scene in the last two
decades, only seven
months atter the release
of their first album, “Vi-
agens' (Vovages). on
the Polydor label.

The album sold more
than 100,000 copies and should soon
go triple platinum (120,000 units), ac-

cording to Rodrigo Marin, GM of

PolyGram Portugal.

Abrunhosa, the fastest-selling artist
in Portuguese record-industry history,
reached a tremendous peak of success
on i national tour. having playecd more
than 120 concerts since October, with

Island’s Africa Fete Eyes
More Dates, New Markets

W BY TRUD!I MILLER ROSENBLUM
NEW YORK—In it= thivd year, 1s-
land Records’ Africa Fete tour is
looking to expand in all
directions: more dates,
more outdoor shows,
more bands trom oth-
er labels, more ven-
dors, and the possibili-
tv of moving beyond
America, with shows
in Europe, Canada.
and the Caribbean.

Island also hopes to
make the concerts more accessible,
with a number ol free or low-cost
shows and possibly a program in-
volving elementary schools.

BAABA MAAL

“The target is not just to put on a
music coneert, but to create a festival
that introduces people to a whole cul-
ture, with arts and crafts, workshops
for kids, art exhibits,
clothing. jewelry, and
tood.” says Karen Yee,
Island senior director
of artist development.
“Last vear. we were
able to do that at three
> of the shows: this vear,
hopefullyv. we ¢an do
more.”

This year's lineup

ABRUNHOSA

features four artists: Senegal-based
Baaba Maal, who combines tradi-
tional African folk music with con-

(Continued on piuge 65)

an estimated total audience of more
than 200,000—including two sold-out
shows at Lisbon’s top indoor venue,
Coliseu dos Recreios, and four sold-out
shows at Oporto’s Cine-
ma Coliseu. The fourth
concert here was added
late because all tickets
for the first three were
sold in a few hours. The
concerts in Lisbon and
Oporto were sponsored
by Oporto’s new Megas-
tore Roma (Billboard,

Dec. 10, 1994).
Abrunhosa, 34, is a jazz composer,
teacher, and double bass player from
Oporto, and has performed with top
national and international jazz musi-
cians. Maceo Parker, best-known as
James Brown’s saxophone player,
plaved on the Abrunhosa album and
performed live at the Lishon and
Oporto venues, together with special
guest musicians Laurent Filipe,
Edgar Caramelo, Brendan Hems-
worth, and the Choir Of Oporto Uni-
(Continued on page 77

Arista’s ‘Boys’
Features Females

W BY DEBORAH RUSSELL

LOS ANGELES—Femaule singers
are the main ingredients in Arista

RAITT

ARMATRADING

Records’ “Bovs On The Side.” The
film soundtrack, due Jan. 24, features
Bonnie Raitt, the Indigo Girls, Sheryl
Crow, Melissa Etheridge, Stevie

(Continned on page 71)

In Billboard Bulletin...

Brian Wilson Not Missing;
Active New Year Ahead

SEE PAGE 78
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‘Relish’: Oshorne’s Lives Of Saints

Every artist longs to see too much, intent on unveiling all the
essential traits of the era through which he or she struggles.
Yet if they come close to divining the crucible of humanity’s
common experience, the vision offered is often too poignant in
its inward and outward clarity to be perceived as artistry. De-
spite the sound and fury of the effort, such work’s profound
merit resides in the terrible simplicity of its truth-telling.

“I’m very interested in gospel music and religious music
from different cultures,” says Kentucky singer/songwriter
Joan Osborne, whose stunning major-label album debut, “Rel-
ish” (Mercury, due March 7), manifests an almost mystical
grasp of a culture in spiritual disarray. “It’s a shame religion
has become such a huge institution with all its political and au-
thoritarian power, as opposed to something that can release
you—which obviously was its original intention. When I’m
singing, it's a very moving experience for me because it has this
very expressive nature that you feel in a lot of
religious music: the extreme tests you go
through with anything that requires faith.”

Subcelestial relationships can also demand a
trust that borders on the sacred, and the earthy
sensuality of Osborne’s robust vocals intensifies
her revelatory musical testament.

Matters of the spirit and the flesh coalesce on
“Relish” as if culled from a forbidden codex; the
peculiar motifs in songs such as “Right Hand
Man,” “Pensacola,” “Dracula Moon,” and “Lu-
mina” show an alarming overlap between a bold
seeker of the sanctified and a blind sybarite.
The bedevilment reaches a breaking point on
the remarkable “St. Teresa,” a mandolin-im-
pelled slice of alterna-pop in which damnation
vies with innate venerability on a eity street cor-
ner.

“I live on [irst Avenue in the East Village,”
Osborne says, “and when you look out the win-
dow there’s a bunch of women—not much more

—_——— -

TO MY EARS

hy Timoth

tured the country’s material splendor as well as its divided
soul. To this day, “The Life Of Saint Teresa Ot Jesus” is one
of the most engrossing esoteric tracts ever published, partly
due to the glimpse God purportedly permitted her of the pre-
cincts of Hell.

As generations of readers have discovered, Teresa’s pas-
sages on the topic, which shun customary depictions of an un-
derworld firestorm, do not easily fade from memory; offered in
the canoness’ calm, first-person style (“In that pestilential spot,
where I was quite powerless to hope for comfort”), they are sub-
tly troubling upon first perusal but assume their greatest im-
pact as afterthoughts, stealing back to dislodge any peace of
mind as they adapt to one’s inmost definition of personal horror.

Happily, Osborne’s songwriting is closer to joyous conviction
than Hadean despair, yet she makes the latter condition seem
convineingly harrowing for those who cannot appreciate the la-
tent meaning of life’s small moments.

As conveyed in the hilariously offhanded “One
Of Us,” written by guitarist Eric Bazilian (who
contributes to most of the tracks on “Relish”),
Osborne’s central message is the nearness of
self-redemption. “That song’s message is very
interesting,” she notes, “because you see your-
self sitting on a bus, looking around at the peo-
ple and thinking, ‘What if God—and I don’t
mean that it has to be Christ or whoever—were
“Just a slob like one of us,”’ as the lyric says. [
hear a lot of music these days that’s expressing
a lot of anger and self-hatred—and it's legiti-
mate to express anything you want—but [ feel
there’s a certain sense missing of just being
happy to be around.”

Joan Osborne was born on July 8, 1962, in An-
chorage, Ky., near Louisville; one of six children
born to building contractor Jerry Osborne and
the former Ruth Yunker. Getting her first
acoustic guitar from a boyfriend while a senior

y White

than girls—who are selling drugs all night
while they stand with their little kids next to
them in strollers. I wanted to explore the ‘little crime’ and the
complete innocence that were together in that scene. When [
was a kid, we went to Catholic Church, and I was into the whole
ritual and the beauty and mystery of the stained-glass win-
dows, so the religious imagery of St. Teresa came from that
kind of background.

“Later, after 1 wrote the song, 1 looked up the historical
woman, who was a nun from Spain in the 1500s; she started
having these visions and seizures where she saw these incred-
ible things that frightened her. The priests of the Spanish In-
quisition asked her to write down her experiences in great de-
tail, and they’re incredible manuscripts. I had no idea of this
at the time, but certain things in the lyrics correspond to that.
It’s interesting that you can write a song thinking of one partic-
ular thing, and suddenly it branches out to other connotations.”

Mother Teresa of Avila (1515-1582), who founded a rigorous
form of the monastic Carmelite Convent, was not just a leading
religious figure of the 16th century but also a revered writer,
whose 1565 autobiography was widely discussed in royal and
ecclesiastical circles. Living in the midst of Spain’s so-called
Golden Age (the cultural heyday of Cervantes, El Greco, Ti-
tian, and the imperial might of the Spanish Armada), she cap-

at Mamie Sweet Waggener High School, she in-
itially used it only for postgraduate puttering
while studying filmmaking at New York University. Between
jobs as a Fotomat clerk and a singing telegram messenger
(“they made me wear a gorilla suit in July”), she sauntered on-
stage during an open-mike night in a tavern to sing a Billie Hol-
iday tune and was asked back for the bar’s weekly blues jams.

Either touring or recording for the last four years, Joan also
issued the “Soul Show” CD (1991) and an EP called “Blue Mil-
lion Miles” (1993) on her own Womanly Hips Music label, while
accumulating an array of rave reviews for concerts that layer
bantering ease and broiling intensity.

Splicing gospel onto the grittiest saloon soul, Osborne’s sets
have an unpredictable air of outreach and insight. These traits
recur on “Relish” with the spelibinding strangeness of “Lad-
der” and “Spider Web,” two infernal fables fit for St. Teresa
herself in which a lover cracks the “little code” of her vanished
mate and Ray Charles regains his sight but loses his voice.

“The one promise I made to myself when I went into the proc-
ess of making this record was to be as open as possible to the
ideas around me,” Osborne confides. “ ‘Ladder’ is about self-
doubts, while still wanting to believe. And I love the surreal im-
agery of Ray Charles taking his glasses off, and when you look
inside his head there’s a thunderstorm.”

— f THIS WEEK IN BILLBOARD pe——

' FOUR-WAY SPLIT FOR WEA GERMANY

’ Responding to changes in the German music market,
WEA Music in Hamburg has reorganized its label struc-
' ture into four independent “mini-companies.” Page 35

| IT WAS A CD-ROM CHRISTMAS

Early reports from retailers indicate that multimedia pro-

ducts were popular among holiday shoppers, with CD-

) ROM sales meeting or exceeding forecasts. Meanwhile,
supermarkets are getting into the act. Eileen Fitzpatrick

I has the story in her Shelf Talk column. Page 48
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Extending Copyrights Preserves U.S. Culture

B BY ARTHUR R. MILLER

Beginning this summer, all member na-
tions of the European Union will extend
the length of copyright protection to the
life of the author plus 70 years. Should we
in America provide the same protection
for our own writers, musicians, artists,
computer programmers, and other crea-
tors of copyrighted items?

Some feel that we should not tamper
with existing U.S. law, which provides
copyright protection for life plus 50 years.
But this status-quoism ignores some fun-
damental changes that have occurred in
the 20th century.

One of the major reasons Congress orig-
inally adopted life-plus-50-years was to of-
fer protection not only to the creator of the
copyrighted works, but to his or her chil-
dren and grandchildren—that is, to three
generations in all. With people living
longer today, an extension of the copyright
term by 20 years would roughly corre-
spond to the increase in longevity that has
occurred during the 20th century.

In addition, Congress has already re-
cognized the wisdom of extending copy-
right protection to match the terms guar-
anteed by other nations. That is exactly
what Congress did in 1976 when it ex-
tended the copyright term to life-plus-50-
years, in order to bring American law into
line with the term then commonly recog-
nized by other nations.

But beyond this, the main arguments
for term extension are equity and econom-
ics.

If Congress does not extend to Ameri-
cans the same copyright protection af-
forded Europeans, American creators will
have 20 years less protection than their
European counterparts—20 years during
which Europeans will not be paying Amer-
icans for our copyrighted products. This
situation would not only be unfair to crea-
tors of copyrighted works, but would be
harmful economically to the country as a
whole.

The export of intellectual property is
growing at a tremendous rate because
America dominates popular culture the
world over. In 1990, America’s “copyright
industries” recorded $34 billion in foreign
sales of records, CDs, computer software,
motion pictures, music, books, scientific
journals, periodicals, photographs, de-
signs, and pictorial and sculptural works.
Because the world is so eager for the prod-
ucts of America's copyright industries,
they are one of the few bright spots in our
balance-of-trade picture.

The question of copyright extension
should be viewed in the larger context of
bilateral and multilateral trade talks—
including the Trade Related Intellectual
Property Rights (TRIPS) negotiations un-
der GATT. U.S. trade representatives
have found that shortecomings in our own
copyright law are used against us when we
call for stronger protection for American
works overseas. One can just hear the
Europeans objecting in future negotia-
tions: “How can you ask for better protec-
tion in Europe when you do not even grant
the same term of protection we do?”

The need for strong copyright protec-
tion hecomes more important every year
as a weapon with which to fight the piracy

of intellectual property. Overseas piracy of
American copyrighted material has grown
dramatically in recent years due to the
availability of equipment that can make
cheap copies of movies, videotapes, sound
recordings, and computer programs. As
more and more digital technology arrives
on the scene, the problem will only become
worse.

Indeed, China alone produced an esti-

‘Copyright term
extension makes
economic sense.’

Arthur R. Miller is a professor of law
at Harvard Law School.

mated $2 billion worth of counterfeit re-
cordings and computer discs last year. Ac-
cording to the International Federation of
the Phonographic Industry, China now
has as many as 26 factories capable of pro-
ducing 62 million compact discs. China’s
domestic market accounts for only about 3
million dises, so the dimension of the loss
to copyright owners is obvious. Unless
Congress matches the copyright extension
adopted by the European Union, we will
lose 20 years of valuable protection against
rip-off artists around the world.

It would not take long to see what harm
can come from not changing our laws to
match those of Europeans. America may
be a young nation, but we have the world’s
oldest popular culture. Many wonderful
motion pictures and songs—including
Irving Berlin’s “Alexander’s Rag Time
Band”—already have lost their copyright
protection. Dozens, if not hundreds, of
other valuable songs and motion pic-
tures—the legacy of American culture—
also will lose their protection in the next
few years. For example, if Congress does
not act soon, such classics as “After You've
Gone,” “I'm Always Chasing Rainbows,”
“A Pretty Girl Is Like A Melody,”
“Swanee,” and “The World Is Waiting For

DANCE MUSIC NEEDS BETTER EXPOSURE
As dance music enthusiasts, we were mo-
ved to comment on Larry Flick’s article on
illegal mix-tapes (Billboard, Nov. 5, 1994).
Is it worth the time and effort to go after
DJs who sell mix-tapes? Or is the record in-
dustry, as we suspect, seriously out of touch
with the dance community? Could the pop-
ularity of mix-tapes be a red flag to the in-
custry that dance music is underexposed?
Given that the consumer has to be in a
club or a record store to hear most new
dance music, it's no wonder they're satisfy-
ing their cravings by picking up mix-tapes
on the street. Record company executives
seem to view this as copyright infringement
alone, rather than a missed opportunity to
expose new artists. But isn’t it possible that
today’s mix-tape buyer is tomorrow’s CD/
vinyl buyer? Let’s give that person a clue
as to what’s out there.
And if artists such as Dajae, who is
quoted in the article, seem to think that

The Sunrise” will fall into the public do-
main, and that is only the beginning.

Commentary writer Professor Lewis
Kurlantzick (Billboard, Oct. 29, 1994) as-
serted that when copyrighted works lose
their protection, they become more widely
available. At first blush, this appears logi-
cal. But, paradoxically, works of art be-
come less available to the public when they
enter the public domain—at least in a form
that does credit to the original. This is be-
cause few businesses will invest the money
necessary to reproduce and distribute
products that have lost their copyright
protection and can therefore be repro-
duced by anyone. The only products that
do tend to be made available after a copy-
right expires are “down and dirty” repro-
ductions of such poor quality that they de-
grade the original copyrighted work. And
there is very little evidence that the con-
sumer really benefits economically from
works falling into the public domain.

Kurlantzick also denigrates the impor-
tance of long-term copyright protection by
stating that “a dollar to be received 75
years from now is worth a small fraction
of one cent.” But he fails to see that the
dollar value placed on future copyright ad-
vantages will increase more or less in pro-
portion with the inflation rate. That is to
say, if the dollar loses 90% of its value over
the next 75 years, then the cost of goods
and services will be roughly 90% higher in
75 years than it is today.

For all these reasons, it’s clear why Con-
gress should act. America can reap valu-
able benefits, at no cost to itself, if Con-
gress enacts legislation to extend our
copyright protection by 20 years. By har-
monizing our laws with the EU, we can re-
duce our balance-of-trade deficit, encour-
age economic investment, strengthen our
hand in dealing with intellectual piracy,
and see to it that America’s authors, com-
posers, artists, and computer program-
mers receive the same level of protection
afforded the creative people of other na-
tions. Thus, copyright term extension
makes economic sense, and it’s equitable.

LETTERS

their careers won't benefit from being in-
cluded on mix-tapes, we disagree. Perhaps
Dajae is satisfied with limited club and in-
store play. We wouldn’t be.

As long as a mix-tape takes credit only
for the mixing of the songs, and offers
proper title/artist credit for each song, we
see it as a viable tool for exposing new art-
ists and new music. If labeis won’t commit
to their dance artists or can’t afford to pro-
mote them, why not make use of what’s
happening with mix-tapes to further every-
one’s career?

By purchasing mix-tapes, the public is
demonstrating an appetite for what
they're not getting elsewhere. The indus-
try can either spend time and energy find-
ing ways to satisfy that appetite, or quash
DJs and their mix-tapes and keep the pub-
lic hungry.

Bill Hutchcroft
Blake Lawrence
San Francisco

l Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.‘[

i Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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@ BY MARILYN A. GILLEN

NEW YORK—House Of Blues En-
tertainment is taking up residence in
cyberspace. The Los Angeles-based
parent company of the House Of
Blues restaurants/clubs, radio hour,
retail stores, and music company has
formed a new division designed to
extend its presence into the interac-
tive realm.

House Of Blues New Media, to be
headed by newly appointed VP Marc
Schiller, will focus on creating brand
identities for two distinct areas of de-
velopment, House Of Blues Online
and House Of Blues Software, as
well as working with sister company
House Of Blues Music on the devel-
opment of enhanced CD (“CD Plus”)
titles, according to House Of Blues
Entertainment founder/CEO Isaac
Tigrett.

“The formation of the New Media
division further underscores the
company’s overall aim to foster mul-
ticulturalism and preserve the musi-
cal tradition and social influence of
the blues,” says Tigrett.

Toward that end, House Of Blues
New Media will come out of the

House Of Blues Stands At
The Interactive Crossroads

starting gate at a full run with a live
online Internet concert Jan. 16 that
will mark both the official debut of
the new media division and a cele-
bration of Dr. Martin Luther King
Jr.’s birthday.

The Internet event kicks off at 10
a.m. Pacific time with an educational
music presentation highlighting the
accomplishments of Dr. King; there
also will be interviews with various
artists, including Chuck D and Ice-T,
posted online.

At 8:30 p.m., a live concert featur-
ing the Five Blind Boys Of Alabama
will originate from the Los Angeles
House Of Blues club and be fed live
over the MBONE of the Internet.

The debut event is being co-
sponsored by IUMA/The Under-
ground Network, which also pre-
sented the live Sky Cries Mary
broadcast Nov. 10 in conjunction
with Seattle production company
Starwave.

As with that history-making event,
only users with access to an extreme-
ly high-end computer will be able to
watch the live concert’s audio/video
feed—largely limiting access to insti-

(Continued on page 76)

Warner, Nest
Team Up On
Kids’ Programs

@ BY SETH GOLDSTEIN

NEW YORK—The Warner Music
Group and movie and video producer
Nest Entertainment, which licensed
theatrical feature “The Swan
Princess” to New Line Home Video,
have joined forces to extend a line of
children’s programs that Nest has
been developing since 1988.

The partners, contributing $7.5
million apiece to the $15 million pro-
duction kitty, named the venture
Warner Nest Animation. In effect, it’s
a continuation of a successful test that
had Warner Music and Irving, Texas-
based Nest selling each other’s titles
via direct response.

Nest, which uses mail order and
telemarketing to reach 1 million
prospective customers, offered three
entries from the “Baby-sitters Club”
series; Warner Music promoted
“Thomas Edison,” one of Nest’s 30-
minute “Animated Hero Classics.”

Warner Nest's goal, during the
course of the 15-year agreement, will
be to create and deliver 16 additional
titles in the “Classics” series. Home
video sales are currently limited to di-
rect response, the route Nest has tak-
en for the seven titles now in the col-
lection.

But the channel could be widened
to include retail, and more fully ex-
ploit Time Warner’s distribution ca-
pabilities. Warner Music president
Chris Linen says A*Vision Entertain-
ment, a Time Warner affiliate that
has established a major presence
over the past couple of years, “might
very well” have a sales role. So could
WEA, A*Vision’s distribution arm.

The odds favoring retail will likely
increase if Warner Music can get
“Classics” into television syndication.

(Continued on page 59)

Ly

Warner Classical Shifts To Atlantic
Labels Move From Elektra To New U.S. Home

8 BY IRV LICHTMAN

NEW YORK—The Warner Music
classical labels have moved from un-
der the Elektra Records umbrella to
become part of Atlantic Records.

A new Atlantic division—yet to be
named—has been established as the
U.S. marketing and distribution home
for three familiar Warner Music Inter-
national label logos: Germany’s Teldec
Classics International, France’s Erato
Disques, and Finland’s Finlandia. The
division also will be home to NVC Arts,
a U.K. video label.

In addition, the Nonesuch label,
formed by Elektra as a classical/
crossover company in 1964, will be in-
corporated into the new unit. The big
success of late at Nonesuch has been
the best-selling classical recording of
contemporary Polish composer Hen-
ryk Gorecki’s Symphony No. 3.

Atlantic will provide the new divi-
sion with the dollars to market and
promote product from the labels,
while most A&R dollars will stem
from Warner Classics International.

Under their new banner, the new
labels will operate under the supervi-
sion of Kevin Copps, who has been
named senior VP/GM; Copps had the
title of VP/GM at the former classical

Happy Anniversary. During its recent Deems Taylor Awards presentation,
ASCAP honored Billboard with a special citation commemorating the magazine’s
100th anniversary. The Deems Taylor Awards honor excellence in music
journalism, criticism, history, and broadcast programming. Shown, from left, are
Timothy White, editor in chief of Billboard; David Horn, producer of the PBS
series "In The Spotlight,” which won a broadcast award; Marilyn Bergman,
ASCAP president; and Howard Lander, president and publisher of Billboard.

company, Elektra International Clas-
sics. Copps reports to Val Azzoli,
president of Atlantic Records. Also,
Robert Hurwitz, a 10-year Nonesuch
veteran, has been promoted to presi-
dent of the label. He was senior
VP/GM. Hurwitz will report to Lon-
don-based Peter Andry, senior VP of
Warner Classics International.

For Finlandia, which has marketed
offbeat classical and pop musie, the
new arrangement marks a return to
Atlantic, which until recent years had
been its U.S. distributing label.

Atlantic itself has had a taste of
crossover classical success with “The
3 Tenors In Concert 1994,” which has
sold more than 1 million copies and
has been the No. 1 classical recording
on the Billboard Top Classical Al-
bums chart for the past four months.

Referring to the “3 Tenors” suc-
cess, Atlantic chief Azzoli says, “I like
the idea of striking while the iron is
hot. We want to be more aggressive in
marketing classical product. A lot of
product can cross over to mass appeal.
Everyone wants to know about classi-
cal music, but many are not educated
about it properly. In fact, they are his-
torically intimidated by it. Under the
new system, if we see a classical re-
lease crossing over, we can take dol-

lars from the overall Atlantic Records
budget and apply it to the release.”

The new Atlantic unit may have
come about as a result of the recent
executive realignment at Elektra En-
tertainment, a source says. Elektra’s
top management underwent a major
change when longtime chairman Bob
Krasnow resigned in July. His depar-
ture led to the promotion of Sylvia
Rhone, formerly chairman/CEO of
EastWest, to Krasnow’s post. Later,
Seymour Stein, founder of Sire
Records, was named president of
Elektra. The new Elektra manage-
ment, deeply and successfully in-
volved in creating pop hits, may not
share Krasnow's broader view of the
marketplace, the source says.

Nonesuch is said to be in line for a
stronger marketing and A&R pres-
ence in New York that will deal with
repertoire generated both here and in
international markets.

The classical labels’ combined staff
of about 17 appears likely to be main-
tained at the new classical division,
with some suggestion that several ad-
ditions would be made in the near fu-
ture.

Joining the new division is David
Bither, the former GM of Elektra,

(Continued on page 71)

Majors Take 50% Stake In
STAR TV’s V Music Channel

8 BY MIKE LEVIN

HONG KONG—STAR TV received a
long-awaited, international seal of ap-
proval Jan. 6 when Sony Pictures En-
tertainment, Warner Music Group,
EMI Musice, and BMG invested in a
combined 50% share of the Hong
Kong-based satellite network’s V mu-
sic channel.

Each of the four investors took an
equal 12.5% share worth a total of $30
million. This represents the first in-
vestment made in Asian music televi-
sion by the multinational record com-
panies. STAR is 62.5% owned by
Rupert Murdoch’s News Corp.

The partnership means the record
companies get a share of Asia’s only
regional TV network—which reaches

Mills Leaves Giant’s Black Music Division

8 BY DON JEFFREY

NEW YORK—Reflecting some disap-
pointment with the black music depart-
ment of his Giant Records label,
founder Irving Azoff has restructured
the division following the resignation of
Cassandra Mills, who was its president.

According to Azoff, her decision to
leave was mutual. “We did not want a
separate black music operation ...
‘We wanted to eliminate her position.”

Efforts to reach Mills, whose con-
tract is said to have expired at the end
of last year, were unsuccessful. Giant
does not plan to replace her.

Azoff says five members of Mills’ 15-
person staff will take on added respon-
sibilities. They are Jeffrey Bowens
and David Jacobson in A&R, Ardenia
Brown in promotion, Thornell Jones in
product management, and Chantalle
Williams in artist development.

A spokesman says that although

R&B has been “integrated” with the
rest of the label, some staffers will
work only on urban music. No one but
Mills has left.

Azoff also says Giant will “pare” the
urban roster “a bit,” but declines to
specify the cuts. He says no major acts
will be involved. Giants’ R&B roster
includes Color Me Badd, Jade, and
Hammer. “It certainly does not signify
a reduction in our commitment to
black music,” he says.

Giant is a five-year-old joint venture
between Azoff and Warner Bros.
Records. There has been talk that
Mills’ departure is related to last year’s
shake-up at Warner Music Group. Ac-
cording to the speculation, top Warner
executives like Doug Morris, president
of Warner Music-U.S., and Sylvia
Rhone, chairman of Elektra/EastWest,
did not get along with Mills. But Azoff
dismisses the rumors, maintaining that
Mills’ departure was “an internal thing;

it had nothing to do with relations with
Sylvia or Doug Morris.”

In an earlier interview (Billboard, May
28, 1994), Azoff referred to the R&B divi-
sion as the label’s “crown jewel.” But the
department has produced few big hits in
the past year. One source suggests that
the division’s expenses ballooned out of
proportion to its revenues, which has-
tened the restructuring.

On The Billboard 200 albums chart
for Jan. 14, there is only one R&B hit
from Giant, Jade’s “Mind, Body &
Song,” at No. 159. For all of 1993, only
two Giant titles landed among the Top
100 R&B albums of the year: Ham-
mer’s “The Funky Headhunter” at No.
35 and Color Me Badd’s “Time And
Chance” at No. 94.

Azoff concedes that he has been less
than satisfied with the performance of
the urban music division. “I can’t say
I'm happy with Color Me Badd’s soph-

(Continued on page 34)

a reported 50 million homes from Tai-
wan to the Middle East—and the re-
gion’s first and most successful 24-
hour music channel.

Conversely, V gains valuable legiti-
macy through the major-label associ-
ation; a leg up on MTV, which pulled
out of STAR in May and is scheduled
to re-enter the market in February;
and capital to increase localized pro-
gramming and production.

“This type of partnership allows
both sides to be a lot bigger than two
separate entities,” says Don Atyeo,
Channel V’s general manager. “It
means mutual access to new talent
and joint creation of artists at a grass-
roots level, which everyone realizes is
the future of Asian music.”

Conspicuously absent from the
deal was PolyGram, Chinese reper-
toire’s major player. The company’s
Far East president, Norman Cheng,
was unavailable for comment, but
PolyGram International’s London
spokeswoman, Amanda Whitwell,
says, “We did look at V, but the fact is
that satellite broadcasting is still in
its infancy, and as such, we felt the
timing was not right.”

Warner, Sony, EMI, and BMG
were in negotiations for V's partner-
ship during most of 1994. Insiders say
the lengthy dealings were due to
STAR'’s complicated ownership struc-
ture and the fact that V had originally
requested exclusive use of its in-
vestors’ videos, a proposal rejected by
the labels.

Record executives say they are
pleased with V’s programming style
and will leave format decisions to
channel executives. V is not subject to
any quotas on local repertoire and
will continue to broadcast videos of
any artist who appeals to its audience.

“Our investment strategy is to
make use of STAR’s experience and

(Continued on page 77)
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POP*ROCK*"R&EB*RAPDANCE*COUNTRY=*LATIN

~ Atlantic’s STP Cracks
'Album Rock Tracks Record

B BY ERIC BOEHLERT

NEW YORK—For Stone Temple Pi-
lots, the interstate runs on forever.

“Interstate Love Song,” the band’s
second radio cut from its summer re-
lease “Purple,” recently concluded a
record-setting 15-week run at No. 1
on the Billboard Album Rock Tracks
chart.

Not only does that eclipse all pre-
vious rock No. 1’s, but “Interstate”
stayed on top longer than any other
format single since Billboard charts
switched over to the more accurate
Broadecast Data Systems-based spin
calculations. In the process, Stone
Temple Pilots surpassed the 14-week
reign of Hot 100 chart titans Whitney
Houston and Boyz I Men (Billboard,
Jan. 7).

Wading through the numbers gen-
erated by “Interstate’s” nearly five-
month king-of-the-hill run reveals
some telling statistics:

Thanks to airplay on album rock,
modern rock, and top 40 radio, “In-
terstate” has logged a mind-numbing
60,000 radio spins. Or, approximately
l 15,000 more than Warren G and Nate

STONE TEMPLE PILOTS

Dog’s hit “Regulate” achieved.

“Interstate” actually replaced
Stone Temple Pilots’ own “Vaseline”
atop the Album Rock Tracks chart,
which means the band had been No. 1
in the format for 17 straight weeks—
from Labor Day to Christmas Day.

Not only did “Interstate” reign
supreme at album rock, but it also
logged 17 weeks in the top 10 of the
Modern Rock Tracks chart.

At some rock outlets, such at
WFBQ Indianapolis, “Interstate” has
been lodged in the station’s top five
airplay for more than four months.

Since arriving in October, the “In-
terstate” video, with its Charlie Chap-

(Continued on page 34)

Ace Of Base,
‘Lion King’ Lead
Record Certs

LOS ANGELES—Top-selling 1994
titles by Ace Of Base and Boyz 11
Men and the soundtrack for “The
Lion King™ hit pinnacles in Decem-
ber, capping a
record-breaking
vear for album cer-
tifications from the
Recording Indus-
try Assn. of Amer-
ica.

In its year-end
breakdown of cer-
tifications, the RIAA noted that new
highs were attained in every album
category. Multiplatinum titles totaled
283, up from 141 in 1993 (an increase
of more than
100%); platinum
albums numbered
180, vs. 149 in 93
(up 20%); and gold
albums tallied 340
for the year, com-
pared to 239 the
previous year (a

ACE OF BASE

BOYZ II MEN

climb of 40%).

The trade group said that the in-
crease was due, in part, to a rules
change that allows record-club bonus
albums to count toward certification.

Platinum single certifications de-
clined to 26 in 1994 from 41 in ’93,
while the total of 82 gold singles
equaled the '93 number.

Disney’s “The Lion King” sound-
track and Arista’s debut Ace Of Base

(Continued on page 76)

*CLASSICAL«JAZZ-MUSIC VIDEO

R.E.M. OKs Ticketmaster For Tour
Meanwhile, Pearl Jam SthkS To Guns

B BY ERIC BOEHLERT

NEW YORK—R.E.M.—one of the
first groups to voice support for Pearl
Jam in its attempt to shake up ticket
distribution in the U.S.—plans to go
ahead and use Ticketmaster to dis-
tribute tickets for its first tour in five
years. Meanwhile, Pearl Jam is quiet-
ly working to piece together its 40-
date, Ticketmaster-free summer
tour.

R.E.M.’s tour is set to kick off in
Australia Friday (13) with U.S. dates
starting May 5 in Phoenix. With no
ruling in sight from the Justice De-
partment’s anti-trust division regard-
ing possible anti-competitive practices
within the ticketing industry, R.E.M.
will “operate within the system cur-
rently established,” says band attor-
ney Bertis Downs. In other words,
Ticketmaster will distribute R.E.M.
tickets complete with service fees.

Last summer, Pearl Jam sent
shock waves through the industry
when it canceled its tour, claiming
that Ticketmaster’s virtual control of
ticket distribution made it impossible
for the band to pass along inexpensive
tickets to its fans without them hav-
ing to pay hefty service fees. Ticket-

Songwriters Salute. Crosby, Stills & Nash were honored recently with a lifetime
achievement award at the National Academy of Songwriters’ ninth annual Salute
To The American Songwriter. The event was highlighted by performances by
Jackson Browne with Stephen Stills and Graham Nash, a performance by Ant
Garfunkel, and Jan Crosby’s award acceptance on behalf of her husband, David
Crosby, who was recuperating from a liver transplant operation. Shown at the
reception, from left, are Nash; Dan Kirkpatrick, executive director of the National
Academy of Songwriters; Stills; Browne; and Jeff Barry, songwriter and NAS

president.

PEARL JAM

master executives insisted they made
good-will offers to meet the band’s
concerns, only to be rejected.

At the time, a handful of acts came
to Pearl Jam’s side in calling for a re-
vamping of the ticket business.
R.E.M.’s Downs was among those
who testified before a House subcom-
mittee last summer in Washington,
D.C., arguing for more competition.
“We wanted to do our part to help im-
prove the system and make sugges-
tions in ways competitiveness could
be reintroduced,” Downs says, speak-
ing for a band that in the past has em-
braced populist causes, as well as
avoided corporate sponsorships.

In October, a source close to
R.E.M. told Blllboald that the band
was hoping that the Justice Depart-
ment would make public some sort of
finding in its investigation into the
ticket industry by year's end, thereby
giving the band more ticketing lee-
way in 1995 (Billboard, Oct. 29, 1994),

But when it came R.E.M.’s turn to
announce tour dates Jan. 5, without a
Justice Department ruling in hand
(the investigation is ongoing), the
band ran into the same roadblock that
Pearl Jam hit; virtually all major pro-
moters and venues have existing, ex-
clusive contracts that determine,
among other things, Ticketmaster
service fees in advance.

“It's out of our hands,” Downs says.
“We're going to play buildings that
are under exclusive contract with
Ticketmaster. There’s nothing we can
do about that.” According to Downs,
R.E.M.s sel'v1ce fees will be “no bet-
ter or no worse” than past high-pro-
file rock shows.

A high-level Ticketmaster source
says, “Investigations such as this take
years, and in the meantime bands

(Continued on page 71)

Ted Hawkins, Street Singer
Turned Record Artist, Dles

B BY CHRIS MORRIS

LOS ANGELES—In the last year of
his life, street singer Ted Hawkins re-
mained a familiar figure on the Third
Street Promenade in Santa Monica,
Calif., plucking his battered guitar
and crooning in his rough, plaintive
voice while seated on an up-ended
milk crate.

Many of the passers-by who
dropped coins into his brass spittoon
may not have realized that Hawkins
was a major-label recording artist
with an international reputation.

Hawkins died Jan. 1 at Centinela
Medical Center here, after suffering a
stroke on Dec. 29. He was 58.

In 1994, DGC released Hawkins’
first and only major-label album,
“The Next Hundred Years,” to al-
most universal acelaim. The record—

Dick Clark Links With Sony For Label

LOS ANGELES—In an attempt to
become directly involved in the mu-
sic business, dick clark productions
has formed Click Records. The label,
which will focus on established acts,
will be distributed by Sony.

Click’s first release, due this
spring, will be “Fifth Dimension In
The House,” by a new version of the
veteran pop/R&B group.

Ollie E. Brown, who produced the
Fifth Dimension album, has been
named senior VP of A&R of Click.
The veteran producer/songwriter
will manage the label’s day-to-day

operations.

Says Brown, “Our focus will be on
signing established acts that will ap-
peal to the young-adult crowd. We'll
be signing acts from all kinds of mu-
sic styles.”

Click plans to develop slowly.
Brown says the label aims to release
only three albums in 1995. “The goal
is to use the muscle of Sony’s distri-
bution, marketing, and promotion
resources to eventually develop
Click into a full-service record la-
bel.”

No other staffers have been an-

nounced. Brown says the label’s
staff will be “initially minimal.”

Brown has written and produced
songs for artists such as Tracie
Spencer, Patti Austin, Barry White,
and Teddy Pendergrass. He owns
the production company Brown Sug-
ar Productions.

A publicly traded company, dick
clark productions is creator of the
annual American Music Awards and
other TV specials. Dick Clark, chair-
man/CEOQ of the firm, was not avail-
able for comment at press time.

J.R. REYNOLDS

TED HAWKINS

which followed by a decade a pair of
albums on the independent Rounder
Records—mated his gritty, moving
original works to potent covers of
Webb Pierce’s “There Stands The
Glass” and John Fogerty’s “Long As
I Can See The Light.”

“I always thought he was totally
unique,” says Bruce Bromberg, who
discovered Hawkins and co-produced
his Rounder albums with former
partner Dennis Walker. “He was a
real throwback to a different era . ..
He was not like anything I'd ever en-
countered.”

“He had a style of songwriting that
was so inherently American,” says
Hawkins’ manager, Nancy Meyer.
“And he touched so many people, with
his music as well as with his persona.”

Hawkins was born on Oct. 28, 1936,
in Lakeshore, Miss. He learned how
to play guitar by the age of 12, when
he began a stint at Oakley Training

(Continued on page 20)
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Michael Jackson Appeals
Italian Plagiarism Ruling

B BY MARK DEZZANI

MILAN—TItalian lawyers representing
Michael Jackson say they will appeal a
decision by the Rome civil tribunal
court that found the American artist
guilty of plagiarizing local singer/song-
writer Al Bano Carrisi.

On Dee. 30, Judge Domenico Bonac-
corsi ruled in favor of Carrisi, popu-
larly known as Al Bano, who claimed
that Jackson’s “Will You Be There,”
written in 1991 and featured on the
“Dangerous” album, is a copy of a song
Bano wrote in Los Angeles in 1981 and
recorded in 1986. It is titled “I Cigni di
Balaka” (The Swans Of Balaka).

A musicologist from the University
Of Cremona, Luciano Chailly, was
nominated by the judge to compare the
two songs. Chailly reported that out of
40 notes used in the melody and har-
monies, 37 are the same, with the open-
ing six notes identical.

Judge Bonaccorsi summed up by
saying that apart from the “musical
identicality” and despite the difference
in the lyrics, several other elements of
the two songs were coincidental,
including a choral theme and a refer-
ence to rivers in the two songs. Bano’s
composition refers to the River Jordan,
while Jackson’s song refers to the
River Ganges, which the judge said
could not be a mere accident.

The ruling includes a temporary in-
junction, effective immediately, against
the use and distribution of Jackson's
song worldwide. The ruling also names
Sony Musie, publisher Mijac Music,
and Fortissimo Editoriale, a publishing
company owned by Warner Chappell
ITtaly, which has a subpublishing deal
for Jackson compositions in Italy. A de-
finitive sentence, including a figure for
damages, will be announced within 120
days.

No official statement was made from
Warner Chappell Italy.

Jackson’s Italian lawyers (Guenda-
lina Ponti, Vittorio De Sanctis, and
Alberto Seganti) issued a statement on
Jan. 1 protesting the injunction and
asking for an annulment. The state-

ment read: “The sentence was issued
by a judge absolutely incompetent in
musical matters. It is a provisional and
preventative decision and can still be
revoked and modified within 120 days
whilst awaiting the definitive out-
come.”

In addition, the attorneys brought to
Judge Bonaccorsi’s attention a 1939
jazz composition by Lane & Baker
called “Bless You (For Being An An-
gel).” Although that tune has different
harmonies, the melody is similar and is
being presented as the inspiration for
both Bano’s and Jackson’s pieces.

Sony’s attorney, Vittorio De Sanctis,
confirms that the company would be
requesting an annulment. “Apart from
questioning the judge’s competence in
musical matters, we will also be [ques-
tioning] procedural irregularities in
which Michael Jackson’s publishing
company Mijac Music was only
brought into the case halfway
through.”

De Sanctis says if the annulment is
achieved, the case would have to start
over again from scratch if Bano wanted
to pursue the claims.

(Continued on page 66)

Grammy Offers Open Arms To
A New Generation Of Talent

H BY CRAIG ROSEN

LOS ANGELES—Unlike in recent
years, there is no one force dominating
the nominations for the 37th annual
Grammy Awards. Instead, four artists
and a songwriter/producer have five
nominations each.

As usual, National Academy of Re-
cording Arts & Sciences members
tended to favor past winners, including
quintuple nominees Bonnie Raitt,
Bruce Springsteen, Elton John, and
Babyface. Yet there are a few big sur-
prises from new talent, including
Sheryl Crow, Green Day, and Me’Shell
NdegéOcello, who are rubbing shoul-
ders with the old Grammy faves.

Predictably, Crow was nominated
for best new artist. Her nomination for
best female rock vocal performance
isn’t a big shocker. But her other three
nominations are somewhat of a sur-
prise.

Crow’s “All I Wanna Do” garnered
her nominations for record of the year
(a singles award), song of the year (a
songwriting award), and best female

Getting “Down.” The members of FU-Schnickens chat with Jive Records senior
VP/GM Barry Weiss, second from left, and Flavor Unit director of publicity Gwen
Quinn, right, at a party following the New York premiere of the film “A Low Down
Dirty Shame” at the Palladium. FU-Schnickens contributed the single “Cray-Z”
to the film’s soundtrack on Jive/Hollywood Records.

RECORD COMPANIES. Christina
Murray is promoted to VP of me-
dia relations, black music, for
Atlantic Records in New York. She
was senior director of black music
media relations for Atlantie.

John Spielberger is appointed
senior director of finance and ad-
ministration for Columbia Records
in New York. He was director of fi-
nance for RCA.

Tommy Delaney is named na-
tional college promotion manager
for Virgin Records in New York.
He was in the progressive market-
ing department at Atlantic.

John Owen is promoted to man-
ager of international repertoire li-
censing for Capitol Records in Los
Angeles. He was staff assistant in
the catalog marketing department.

Legacy in New York names Jes-
sica Sowin associate director of
marketing development and ad-
ministration and Patti Matheny

MURRAY

SPIELBERGER

manager of new releases. They
were, respectively, A&R adminis-
trator and A& R administration as-
sistant.

DISTRIBUTION. Michael Block is
promoted to associate director of
Columbia single sales for Sony Mu-
sic Distribution in New York. He
was account service representa-
tive.

Lee Knuth is appointed market-
ing manager at Allegro Corp. in
Portland, Ore. He was product
manager at Helen Of Troy, a hair

TURNT

DELANEY

appliance manufacturing and mar-
keting firm.

Mark Funderburg is named VP/
GM of Word Distribution in Nash-
ville. He was VP of sales and mar-
keting at Sparrow Distribution.

PUBLISHING. James B. Conlon is
promoted to assistant VP of finance
at BMI in New York. He was assist-
ant controller.

RELATED FIELDS. Chet Van Wert is
promoted to VP of development,
music marketing, at Columbia

Two compositions by Elton John, left, and co-writer Tim Rice are in the running
for song of the year. Newcomer Sheryl Crow, right, is among the nominees for
record of the year and best pop female vocal.

pop vocal.
In the record of the year category,

Crow will face such stiff competition as
Boyz II Men’s “I'll Make Love To
You,” Bruce Springsteen’s Oscar-win-
ning “Streets Of Philadelphia,” Bonnie
Raitt’s “Love Sneakin’ Up On You,”
and Mary Chapin Carpenter’s “He
Thinks He'll Keep Her.”

Crow’s debut album, “Tuesday
Night Music Club,” didn’t receive an
album of the year nomination. That
category is led by recent Grammy
sweepers Raitt and Eric Clapton. Join-
ing Raitt’s “Longing In Their Hearts”
and Clapton’s “From The Cradle” is
Tony Bennett's “MTV Unplugged,”
“The 3 Tenors In Concert 1994,” and
Seal’s self-titled second album.

Springsteen’s “Streets Of Philadel-
phia” and “All I Wanna Do”—which
was written by Crow, David Baerwald,
producer Bill Bottrell, Wyn Cooper,
and Kevin Gilbert—were also nomi-
nated for song of the year, along with
“Can You Feel The Love Tonight,”
“Circle Of Life,” and “I Swear.” The
former two songs, both featured in
“The Lion King” movie, were written
by Elton John and Tim Rice. “I
Swear,” which was a hit for country
singer John Michael Montgomery and
pop vocal group All4-One, was penned

by Gary Baker and Frank J. Meyers.

Other multiple nominees reflected
the NARAS membership’s recognition
of new talent. Of the seven artists re-
ceiving four nominations each, two
earned nominations with material from
their major-label debuts.

San Francisco Bay area-based punk
rock unit Green Day snared nomina-
tions in the best new artist, best alter-
native music performance (for its al-
bum “Dookie™), best hard rock
performance (for “Longview”), and
best rock performance by a duo or
group (for “Basket Case”).

Joining Green Day and Crow in the
best new artist derby are Swedish pop
group Ace Of Base, rockers Counting
Crows, and Canada’s Crash Test Dum-
mies.

Another newcomer making a
strong showing with four nominations
was NdegéOcello. Her “If That'’s
Your Boyfriend (He Wasn’t Last
Night)” was nominated for best fe-
male R&B vocal performance and
best R&B song, while “Plantation
Lullabies” earned a nomination for
best R&B album. “Wild Night,” her
duet with John Mellencamp, earned
NdegéOcello a nomination for best
pop vocal collaboration.

(Continued on page 67)

KNUTH VAN WERT

House Co. in New York. He was di-
rector of marketing planning and
analysis, music marketing.

VHI1 in New York names Sandy
Shapiro VP of original program-
ming and development and Jack
Sussman VP of news and studio
production, They were, respectively,
VP of program development and
production at American Movie Clas-
sics and VP of production and origi-
nal programming at VH1.

John Raso is appointed Atlantic
product manager for Time Warner
AudioBooks in New York. He was

SHAPIRO SUSSMAN

director of alternative music at
Rowdy Records.

Arnold Robinson is promoted to
senior account executive for Rogers
& Cowan in Los Angeles. He was an
account executive.

Kim Becker is appointed senior
account executive at Dan Klores As-
sociates in New York. She was man-
ager of public relations for Barnes &
Noble Ine.

Chris Roslan is named account
executive at Dera & Associates in
New York. He was publicity man-
ager at Continuum Records.
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Dave Stewart Offers ‘Greetings’
Former Eurythmic Goes Solo On EastWest

B BY CRAIG ROSEN

LOS ANGELES—During the '80s,
Dave Stewart was the less-visible
half of Eurythmies, one of the dec-
ade’s most successful duos. On Feb.
28, EastWest Records will attempt
to raise Stewart’s profile with the
release of “Greetings From The
Gutter.”

Since Eurythmies’ last studio out-
ing in 1989, Stewart has been in-
volved in several projects. In 1990,
Arista released “Dave Stewart &
The Spiritual Cowboys,” which fea-
tured the Pretenders’ Martin Cham-
bers on drums. The Cowboys’ fol-
low-up, 1992’s “Honest,” was not
released domestically. The following
year, Stewart teamed with Terry
Hall, former front man of the Spe-
cials, Fun Boy Three, and the Co-
lourfield, to form Vegas. The duo’s
self-titled debut also wiasn’t released
in the States, but served to fulfill
Stewart’s obligation to BMG.

Armed with a new recording con-
tract with EastWest, Stewart opted
to record what he calls his first full-
fledged solo album, a record that he

Virgin To Issue ‘Thank You’
Royal Trux

From Rockers

M BY DAVE SPRAGUE

NEW YORK—While Royal Trux
has long heen a staple of the avant-
rock underground, the group——cen-
tering on the duo of Neil Hagerty
and Jennifer Herrema—has always
had a decidedly traditional self-im-
age.

“When we talked to people
around us about wanting to make
rock records, people thought it was
just insane talk,” says guitarist Ha-
gerty, who formed the band in 1956,
just after his departure from noise-
rock deconstruction crew Pussy Ga-
lore. “We're doing everything back-
wards: Bands like the Kinks were
really simple and great, and then
they started writing rock operas.
We got our indulgences out of the
way early.”

The band’s fifth release, “Thank
You” (set for a Feb. 21 release on
Virgin) certainly follows Hagerty’s
theory of evolution. Chunky Rolling
Stones-inflected riffs are given in-
tricate, jazz-inspired arrangements,
while Herrema’s throaty, rough-
hewn vocals impart a feel redolent
of pre-punk blues-rock. Taken as a
whole, the album’s songs seem de-
signed for maximum live impact.

“Touring is going to be very im-
portant, since Royal Trux presents
itself visually in a distinctive man-
ner,” says manager Tom Atencio,
who began working with the group
shortly after it signed with Virgin.
“In modern marketing, that can’t
be emphasized enough.”

Not that Royal Trux puts on a
show in the textbook sense: Though
the focus is certainly on the band’s
front woman, attention is drawn
more by Herrema’s otherworldly

says is personal “almost to the point
of ridiculousness.”

He adds, “I think that is why I
was hiding from doing a solo album,
because if' I did one, I knew 1
couldn’t just write
about the war in
Bosnia or this or
that. It was going
to be the real
me.”

The real Dave
Stewart is just
fine for East-
West. “This al-
bum has some-
thing for everyone,” says Steve
Kleinberg, senior VP of product de-
velopment for the Elektra Enter-
tainment Group, which includes
EastWest. “The more you listen to
it, the more it grows on you. It kind
of reminds me of the records I used
to buy as a kid. You can listen to it
from start to finish. This is really an
album project, and needs to be
viewed as an album project.”

To get that point across, on Jan.
27 EastWest will ship the {irst track,
“Jealousy,” to album alternative,

STEWART

ROYAL TRUX

detachment than her rare moments
in motion. To convey some of the
Royal Trux vibe to noninitiates, Vir-
gin financed a promotional film au-
thored by Hagerty and Herrema,
which draws from the pair’s fea-
ture-length 1990 rockumentary
noir, “What Is Royal Trux?”

“Initially, it was intended for in-
ternal use, to educate Cema reps
about the band, but reaction was so
enthusiastic that we decided to dis-
tribute it to college radio and inter-
national press, too,” sayvs Margi
Cheske, Virgin director of product
management.

Cheske sees the aforementioned
elements as the foundation of what
she terms a “long-term, slowly
building” project, for which a single
strategy has yet to be finalized. Vir-
gin sent receptive radio outlets and
indie retailers a four-song sampler
in late November to aid in the plan-
ning: Cheske says response to the
bitterly driving “You’re Gonna
Lose” has been strongest.

Two weeks before the album hits
retail, college radio will be serviced
with vinyl copies of “Thank You”—a
joint effort between Virgin and

(Continued on page 13)

modern rock, album rock, and col-
lege radio, along with the full album.
“We hope to take the track to top 40
at some point thereafter,” Kleinberg
says.

Stewart will have competition at
modern rock, since the format is
now dominated by the new breed of
punk rockers. XTRA (91X) PD Mike
Halloran says his San Diego station
will give Stewart a spin, “but it’s
pretty hard to compete with Green
Day and Offspring. It’s going to be
a tough haul.”

There are also plans for a
Stewart-directed videoelip for the
track, co-starring Stewart’s {riend
Isabella Rossellini.

(Continued on page 13)

Blues For Buddy. Buddy Guy, center, meets with label staffers following his soid-
out show at Los Angeles’ House Of Blues. Flanking the guitarist are Silvertone
Records’ reps Neil Portnow, left, and Michael Tedesco.

Merchant Makes A Deal With Landau;
The Bottom Line Starts ‘Discovery’ Series

MUSIC MERCHANT: When Natalie Merchant split
from 10,000 Maniacs and her management company last
vear, managers were beating a path to her door, salivat-
ing at the chance to represent an artist who seems to
have tapped only the beginning of her estimable talent.

When the dust settled, Merchant linked with Jon Lan-
dau Management, marking the first time the company
has officially taken on another client since signing Bruce
Springsteen in 197% (Billboard, Dec. 24, 1994).

According to Jon Landau, the move was « matter of
timing and talent. “I always think

waukeeans; and D.C. sextet the Zimmermans. Each
act will perform a 25-minute set.

According to Pepper, the series will feature unsigned
acts as well as artists on major labels. “This series really
comes out of two things: first, a frustration that I’ve had
for years with coming across terrific talent and not being
able to present them because the routing wasn’t right or
whatever; and second, we have a core audience with ec-
lectic tastes. These people’s record collections have a va-
riety of things in them. I felt that if you're a music lis-

about increasing [our roster], but
over the last several years I've
been producing [Bruce| and on his
new r