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The Bristol Sound Grows ‘Massive’

ADVERTISEMENTS

Trip-Hop Steps Out

The days of Bristol's dingy Dug-Out
club may be over, but the Wild Bunch,
whose performances electrified the
semilegendary venue here in the '80s,
was at the forefront of the wave of
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TRICKY

lazy, dub-infused British hip-hop that

has attracted the name “trip-hop.”
Tricky is the latest artist to carry the
torch for a musical scene with its roots in
(Continued on page 80)
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Prolific Scene Profits From Diversity

W BY DOMINIC PRIDE

BRISTOL, England—Forgive the
good citizens of this town—or “The
Massive” in local parlance—if they

e s

WAY OUT WEST

might seem a little jaundiced when
asked about the “Bristol Sound.”

Acts such as Portishead, Tricky, and
Massive Attack may have hit the head-
lines with their blend of dub, hip-hop,
and dance (see story, page 1), but when
the glare of the media spotlight falls on
some other town, this capital of Eng-
land’s West Country will carry on as

the country’s most prolific provincial
city in terms of producing music.
From the enduring, thoughtful rock
of the Blue Aeroplanes to the surging
house of Way Out West to the deep,

deep drum and bass jungle of Roni Size
and DJ Krust, Bristol provides a feast
for the ears of those wishing to stray
beyond the clichés. And for every local
hero, there are a hundred aspiring
youngsters strumming guitars or mix-
ing in the city’s pubs, clubs, and bed-
rooms, hoping to emulate the success

(Continued on page 79)
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Record Prices

W BY ED CHRISTMAN

NEW YORK—For the first time in

over a year, there

CONCERT CROSSROADS: PEARL JAM
MAPS TOUR MINUS TICKETMASTER

appears to be a
slight uptick in hit
pricing at retail.
The increases are
too small yet to be
called a truce in the ongoing price war,
but label sales and distribution execu-
tives as well as music merchants say
they hope that the movement becomes
atrend.
Until now, discounters have sold
(Continued on page 72)
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Will Risk Pay Off?

M BY ERIC BOEHLERT

NEW YORK—Pearl Jam’s made
its bed, now the band has to lie in it.
By taking the
bold step of booking
a summer swing
through the U.S.
without the benefit
of established ticket
distributor Ticket-
master, Pear] Jam
finds itself poised to
emerge either as champions of
change in the tour business or mar-
tyrs of a failed grass-roots rebellion.
(Continued on page 70)

PEARL JAM

ETM’s Big 1st Job

NEW YORK—Baptism by fire.
That is what ETM Entertainment
Network can expect when it begins
selling and distributing tickets for
Pearl Jam’s 1995

w4 U.S. tour, its first

account.

E  The company,
. which hopes to
¢ “bring the next
revolution of tech-
nology to the live-
entertainment
business,” according to one co-
founder, was launched last fall
when ticketing pioneer Peter
(Continued on page 71)

IN MUSIC NEWS

Elvis
Costello
Offers
‘Kojak
Variety’

SEE PAGE B8

APRIL 15, 1995

Jungle: The Beat Goes On

The jungle beat was undeniably a
London-based 'ting when it first came
up from the streets, but Bristol was
the first city outside the capital to em-
brace this furious combination of

DJ DAZEE

breakbeats, bass, and drums.

Names such as Roni Size, DJ Krust,
Flynn and Flora, Donovan, and DJ
Dazee are being tipped as the ones to
keep an eye on for this summer’s

(Continued on page 80)

EMI Set Honors
Selena’s Memory

W BY RAMIRO BURR

CORPUS CHRISTI, Texas—As the
music industry
mourns the loss of
Tejano superstar
Selena, EMI is
preparing to pay
tribute to the artist
with a retrospec-
tive package that
also will include
previously unre-
leased English- and
Spanish-language material.
(Continued on page 72)

IN THE NEWS

Melissa Etheridge Teams
With VH1 For Tix Campaign

SEE PAGE 8

SELENA

The Goo Goo Dolls
Come Out Swinging

SEE PAGE 67

L
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After Topping The Charts They Continue To Pour It On...

): UPTC/D-11125

The Debut Album From Uptown's Next Generation
Featuring The Platinum No. 1 R&B Single

For 3 Consecutive Weeks
And No. 2 Pop Smash
“Candy Rain"

UPTCS-54906

And The Next Hit
“Every Little Thing | Do"

UPTCS-55032

1

Album Shipped Gold
Billboard Album Debut #27*
Soundscan: 37,489

Look For The New Video
On MTV, BET And The Box

ﬂ Spring Break
ABC In Concert April 7

“Candy Rain" Sweepstakes
On The Box

On Tour With
Mary J. Blige Starting June 15

S

MCA Tune In To AMP — MCA On-Line: http://www.mca.com/mca_records
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Online Innovation Promises Instant Audio
New Technology Would Eliminate Download Time

B BY MARILYN A. GILLEN

NEW YORK—A new company aims to elim-
inate the words “download time” from the on-
line vocabulary through a new audio-on-de-
mand system it will unveil Monday (10) at the
National Assn. of Broadcasters convention in
Las Vegas.

Progressive Networks, a Seattle startup
headed by former Microsoft Multimedia and
Consumer Systems VP Rob Glaser, also will
announce its first content partners for the
new “RealAudio” system at the show: Capital
Cities/ABC and National Public Radio. Both
plan to offer on-demand news and entertain-
ment programming over the Internet.

Other companies that have already made
plans to begin using RealAudio technology
include Santa Cruz, Calif., online radio sta-
tion RadioNet and New York’s On Ramp
Inc., which will use RealAudio in the launch of
several new Internet-based “radio” pro-
grams (see story, this page).

“We saw an immediate opportunity for
content providers to develop and offer on-de-
mand services today—years ahead of the in-
frastructure investment needed for video on
demand,” Glaser says. “We are bringing one
of the oldest and most popular forms of elec-
tronically transmitted entertainment, sports,
music, and news programming—called ra-
dio—into the next century.”

Home PC users currently can use “radio
cards” to access conventional broadcasts;
these cards, added into computers much like
soundboards, basically turn computers into
radio tuners that pick up whatever is being
broadcast at the time. Other add-on cards al-
low users to record radio broadcasts for play-
back at their leisure (Billboard, March 11).

The RealAudio system, however, is de-
signed to serve as a central storehouse of
programming that users can access instantly
at any time.

RealAudio allows anyone with a multime-
dia PC and a standard 14.4 modem to browse,
select, and play back audio (or still video) on
demand. “Basically on a 14.4 modem, it takes
about five times as long as the real-time
length to download a program,” Glaser says.
“So a 30-minute radio show could take you
more than two hours. With RealAudio, you
hear it within seconds.”

The 30-minute show used as an example is
not actually downloaded, but rather is sent
out from the server (a storage medium) and
received by the user in real time.

Audio is well below CD quality, Glaser al-
lows, pegging it at about 8-bit, with an inter-
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THE BOY IS BACK
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nal sampling rate of 8 kilohertz (CDs are 16
bit, 44 kHz).

For that reason, Glaser says he expects ini-
tial uses to focus on “voice-driven content,”
such as radio interviews and news and sports
broadcasts that users can access at times
convenient to them.

“We'd love to work with the record indus-

try, but we want to make sure they under-
stand that we're not saying that this genera-

tion of technology is going to open up the
world of direct delivery of albums—it won’t,”
Glaser says. “But if they have an interview
with an artist, fantastic. If they want to offer
samples of music or a song to preview, that's
great, too.”

On Ramp head Adam Curry, who will use
RealAudio as the basis for his Internet music
programming, adds, “It gives the low-end

(Continued on page 66)

Precedent Set With Grant Of |
Blanket Online License By BMI

NEW YORK—BMI has granted what is be-
lieved to be the first Internet music license to
On Ramp Inc., which will put it to use almost
immediately with the expected launch Mon-
day (10) of several new music-based Internet
programs.

The pact between the music performing
right organization and the New York-based
company headed by Adam Curry is described
as a music performance license covering the
transmission of BMI music contained in On
Ramp’s programming over the Internet. “We
believe this is the first to cover musical per-
forming rights on the Internet and recognizes
that the online transmission of musical com-
positions constitutes a public performance
under the U.S. Copyright Law,” says BMI
president/CEO Frances Preston.

The question of rights incurred in using
music in the tledgling online domain has been
a heated one. Still pending in federal court is
an action by music publisher members of the
Harry Fox Agency, the mechanical collection
arm of the National Music Publishers’ Assn.,
against CompuServe for unauthorized use of
their music on a CompuSetve service called
MIDI/Music Forum (Billboard, Deec. 11,
1993). There appears to be movement toward
a settlement of the dispute among the parties
involved.

The blanket license granted to On Ramp
by BMI covers unlimited access to BMI com-
positions, as well as a variety of planned uses,
including browsing, listening, and transmis-
sion to consumers in the home, according to
BML

In other licensing news, fellow rights orga-
nization ASCAP is expected to announce next
week the formation of a new department
called New Media And Technology Strategy.

According to a spokesman for the performing
right society, one of the department’s first
tasks will be to create an ASCAP site on the
World Wide Web area of the Internet.

BMI currently has an Internet Web site
(http://bmi.com), which was developed by On
Ramp.

For Curry, the BMI license pact dovetails
with the official launch of a real-time music-
delivery system (see story, this page); togeth-
er, the two allow for the kickoff of new pro-
gramming initiatives online, he says. “It
means we will finally be able to offer real-time
audio, including music, and legally,” he says.
“We've got a couple pieces of the pie.”

Those pieces will come together initially in
the form of three new “radio shows” set to de-
but in Curry’s Internet domain (http:/meta-
verse.com) on Monday: “Rave Radio,” which
will be hosted by Curry and will feature
house, techno, and trance music; “American
Blues”; and “Up Close,” a music/interview
program. The shows will have “sponsorship,
ads,” Curry says.

Curry also plans to debut something called
“Browse, Listen, And Buy,” he says, which
will allow users to listen to 30-second music
clips in real time. “If you like what you hear,
vou can purchase it and download the whole
file in CD quality,” he says.

The browse-and-buy feature will also be an
adjunct of an Internet-based label Curry is
planning, called the Internet Entertainment
Network. Curry says IEN will “sign talent
from the Internet and release their music
both conventionally on CDs and also for
download.” A May launch is planned.

This story was prepared by Marilyn A.
Gillem with assistance from Irv Lichtman.
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George O'Dowd, better known as Boy George, is on the come-
back trail with a British single release, an album due this summer
in the U.S., and an autobiography coming in September. Larry
Flick interviews the Boy in his Dance Trax column.

A MULTIFACETED MUSICAL CAREER

Suzanne Ciani can be called many things: electronic music pi-
oneer, label entrepreneur, new age synthesist, and sound ef-
fects wizard, among others. Pro Audio editor Paul Verna pro-
files this unusual producer and musician.
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This issue marks the introduction
of point-of-sale data in the compila-
tion of Billboard’s Top Contempo-
rary Christian albums chart. In ad-
dition to utilizing data from all
stores that report to SoundScan, the
chart also reflects music sales rung
in Christian bookstores.

With this change, all of Bill-
board’s music sales charts are now
based on POS data.

Additionally, Billboard’s weekly
editorial feature on Christian music
has been renamed Higher Ground,
to better reflect the industry’s new,
broader marketing goals for the
music. The column is written by
Nashville-based correspondent
Deborah Evans Price.

The new contemporary Christian
chart methodology is a joint effort
of Billboard, SoundScan, and the
Nashville-based Christian Music
Trade Assn.

The pool of Christian bookstores,
which was coordinated by the
CMTA, numbers some 100 loca-
tions. More than 70 of those are in-
dependent stores. The CMTA pool
also includes the 18-location Berean
Christian Stores chain, and within
the next month should be expanded
to include data from the Family
Bookstores chain, which has more
than 100 outlets.

Christian Albums Chart Gets
SoundScan, Bookstores Data

Over time, the CMTA hopes to
further enlarge its pool of stores.
The trade group estimates that
1,000 Christian bookstores have
POS systems in place. CMTA also
reaches an additional 3,000 stores
that do not yet have POS systems.

Sales data from the CMTA stores
also will be used in the compilation
of The Billboard 200, Top Pop Cata-
log Albums, Top Country Albums,
Heatseekers, and any other Sound-
Scan-based chart that utilizes all re-
porting stores.

The new chart methodology will
“help us see what is really selling,
vs. what we’re told by word-of-
mouth,” says Bruce Koblish, presi-
dent of the Gospel Music Assn.,
which oversees the CMTA. “We'll
be able to make sound buying deci-
sions by recognizing national music
trends, and I think it will certainly
help professionalize the retail indus-
try.”

“The inclusion of data from Chris-
tian bookstores is a welcome addi-
tion,” says Geoff Mayfield, Bill-
board’s director of charts.
“Although we do not yet know how
much the Christian bookstores’
sales will influence overall totals,
this innovation will make it easier
for contemporary Christian albums

(Continued on page 72)

Alpert, Moss
Expand Label
To Nashville

B BY EDWARD MORRIS

NASHVILLE—Almo Sounds, the
new label formed last year by A&M
Records co-founders Herb Alpert and
Jerry Moss, will open a Nashville di-
vision May 1 under the direction of
producer Garth Fundis. Although his
focus will be on developing country
artists, Fundis is also empowered to
sign acts in other
formats.

Fundis, who ex-
ited his post as
VP of A&R for
RCA Records a
few weeks ago,
says he has “a cou-
ple of things in the
works” but has yet
to sign his first act.
He will officially assume the post of
director of Nashville operations May
1 and will have offices in the newly ex-
panded Almo/Irving building at 1904
Adelicia Ave.

Plans call for the Nashville division
to have its first albums out by early
next year. As to roster size during the
near future, Fundis says, “We’re going
to take it slow and build slowly and re-
ally concentrate on the things we be-
lieve in—probably two to three acts.”

Fundis, who will continue to pro-
duce Trisha Yearwood for MCA, in-
tends to produce for Almo Sounds as
well. In staffing the Nashville opera-
tion, Fundis says, “My intention is to
have marketing and promotion on
site. Publicity and creative services
will probably be on a contract basis
outside the office. By the end of the

(Continued on page 75)
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Music Chains Drawn To CD-ROM

Prices Drop; Mass Merchants Tempted Too

B BY EILEEN FITZPATRICK

LOS ANGELES—Falling CD-ROM
prices and increasing numbers of
households with multimedia comput-
ers have broken the barrier keeping
multimedia products out of music and
mass merchant chains, say suppliers
who have seen CD-ROM sales sky-
rocket in recent months.

Overall, suppliers say the average
CD-ROM price has dropped from $80
to between $30 and $60, while the
growing consumer base, now estimat-
ed at 30 million households, has en-
couraged many previously reluctant
retailers to begin pilot tests or ex-
pand multimedia sections.

Wal-Mart is aggressively attacking
the category, says GT Interactive
Software VP of merchandising Tom
Gross. GT Interactive Software is the
exclusive distributor for Wal-Mart’s
2,300 outlets.

“They’re about to increase their
computer software departments by
about 80%,” says Gross, “and a major-
ity of that will be CD-ROM product.”

Gross says about 1,800 Wal-Marts
carry computer software products,
and soon all 2,300 locations will have
multimedia product.

Wal-Mart representatives did not
return calls about their multimedia
plans.

Musicland, which has segregated
multimedia product to its Media Play

Mayoral Meeting. Carl Griffin, VP of A&R for GRP Records, left, greets New York
Mayor Rudolph Giuliani at a reception hosted by the mayor in celebration of
African-American history. Griffin presented the mayor with the label’s two-CD
“Black Legends Of Jazz"” from its Legendary Masters Of Jazz Series. In addition,
guests at the reception received copies of saxophonist Teodross Avery’s GRP
CD “In Other Words.”

superstores, has begun to test it in
about 50 Sam Goody locations, ac-
cording to a software publisher
source. “It’s guaranteed that by the
end of 1995 they’ll have it in all their
stores,” the source says.

The 861-store chain has recently
hired a CD-ROM buyer, according to
Musicland spokeswoman Marcia Ap-
pel. However, Appel says Sam Goody
is carrying CD-ROM product only in
“a few locations.”

Albany, N.Y.-based Trans World
Entertainment is in the process of
“mapping out” how it will incorporate
multimedia in its 680 locations, says
chief administrative officer Bob
Helpert.

In January, Tower Video began
testing CD-ROM product in 25 of its
109 stores and has since expanded to
about 60 stores, says video VP John
Thrasher. By this summer, CD-ROM
product should be in all Tower stores,
he says.

Target and Kmart are also expect-
ed to increase their multimedia pres-
ence, sources say.

Portland, Ore.-based Creative
Multi-Media has increased its distrib-
ution base from 1,000 stores a year
ago to 8,000 stores, says Creative
MultiMedia VP of marketing Len
Jordan. Most of that increase has
been in mass merchant outlets.

“For us it’s branded product and
pricing,” says Jordan. “Our titles

street for about $30, and that’s about
$10 to $20 less than most multimedia
products. That’s a big part of it.”

Another company, Scottsdale,
Ariz.-based Sirius Publishing, has
seen its revenue jump from $1 million
in 1993 to $40 million in 1994, mainly
due to the success of its “5-Ft. 10
Pak,” which includes 10 different CD-
ROMs and is priced at $39.95. A chil-
dren’s pack of six hit the market last
November, priced at $29.95. The com-
pany will release the “5-Ft. 10-Pak
Special Edition” April 10, priced at
$39.95.

“What’s happened is the sales ve-
locity now exists to allow lower price
points for mass merchants,” says Sir-
ius Publishing president Richard
Gnant.

In order to keep retailers interest-
ed, some publishers are introducing
new pricing policies.

The Discovery Channel will begin
pricing catalog titles at a $39.95 sug-
gested retail price, which can be dis-
counted to $29.95, says director of
sales and distribution Steven Nurme.
New titles will be priced at a suggest-
ed retail price of $49.95, which could
be discounted to as low as $37.

Wholesale prices on all titles that
have been on the market for a least a
year will be lowered by $5, Nurme
says.

Discovery debuted three CD-ROM

(Continued on page 72)

WarnerVision Nabs Olsen
Twins Vid Titles From B@IG

B BY SETH GOLDSTEIN

NEW YORK—The combined
weight of three Time Warner com-
panies has separated BMG Video
from distribution of the Olsen Twins
line. BMG recently picked up sever-
al children’s titles (Billboard, April
8), but television stars Mary-Kate
and Ashley Olsen were considered
the keystone of its kid-vid business.

As of April 14, WarnerVision
takes control of the five prerecorded
cassette titles on the market while
proceeding with the production of up
to 10 additional releases over the
next two years. On tap are four to
eight entries in the twins’ “Adven-
tures” series, a dance-exercise tape,
and one on slumber parties.

BMG has delivered an estimated
1.3 million-1.5 million copies of the
tapes featuring the Olsens, who de-

Tower Opens Second Store In Israel

B BY JEFF CLARK-MEADS

LONDON—Tower Records’ interna-
tional expansion is gathering pace.

The chain opened its second Israeli
store March 26—six days ahead of
schedule—and also says that growth
from Africa to the Middle East is in
the cards.

Having first ventured from its U.S.
power base into the U.K. market in
1986, Tower also has stores in the Re-
public of Ireland and Japan. Its new
store in Haifa, Israel, joins its exist-
ing one in Tel Aviv.

European operations general man-
ager Andy Lown says the success of

Tower in Tel Aviv convinced the com-
pany of the potential in the Israeli
market. He adds that Tower has
agents in “a number of different ter-
ritories, including Turkey and South
Africa,” and when the right premises
become available at the right price,
the company will move in.

In Haifa, Tower has 8,500 square
feet, which accommodates 75,000 ti-
tles, says Lown. “Israeli music is only
about 10% of the market there,” he
says. “The bands we've seen do real-
ly well in Tower are the Boo Radleys,
Elastica, Freakpower, and even the
more obvious ones like Elton John.
It’s an amazing thing when you go

out there and you're surrounded by
this entirely different culture, and
then the first person through the
doors in Haifa wants the Freakpower
single.”

Lown says the Israeli market is
heavily influenced by what it sees on
MTYV, with the singles market being
particularly susceptible.

Of Tower’s competition in Israel,
Lown says there are some ‘“‘very
good” independents, but in general
he regards the market as under-
served. As a result, Tower is planning
a store in Jerusalem in July or Au-
gust, with possibly a fourth and fifth
Israeli outlet to follow.

gk
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MARY-KATE & ASHLEY OLSEN

veloped a huge preteen following
during their years on ABC’s recent-
ly canceled prime-time hit “Full
House.” But the ties started to
loosen when Warner Bros. took on
distribution of the twins’ first movie
and when Warner Television ac-
quired the first 13 episodes of their
new TV series from ABC.

According to Robert Thorne, at-
torney for the twins, BMG agreed
WarnerVision had become the obvi-
ous home for video. “They knew in
their hearts” that the switch would
be made, he says. “We made it very
clear to them where we wanted to
be.” To close out the contract, which
had a year to run, Thorne says the
twins’ Dualstar Entertainment
Group paid a “nominal” fee toward
BMG’s $1.3 million production bud-
get for the two newest “Adventures”
tapes.

BMG Video GM Joe Shults wasn’t
available for comment at press
time—Shults, previously with Poly-
Gram, arrived well after Thorne had
negotiated a multiyear agreement
reportedly worth $8 million to Dual-
star.

The current nine-year deal,
Thorne tells Billboard, is a signifi-
cant financial improvement. Warn-

(Continued on page 75)
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IN FOND MEMORY OF

Melvmn
Franklin

We miss you,
but we Fnow that heaven

now has the greatest

bass singer in the world.

— The Motown Family
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Chipping Away At The Relevance Of Labels

@ BY JON TIVEN

In the past few years, we have seen not
only an evolution in musical styles, but a
revolution in radio formatting. We now
have adult album alternative, alternative,
and Americana, although it was not that
long ago that a “rock” talent scout was pri-
marily concerned with album rock, a format
that is for all intents and purposes strug-
gling to redefine itself (Billboard, April 8).

Who would have thought even five years
ago that hard rock/heavy metal would be
supplanted by bands in flannel shirts? Yet
there is a short window for each genre, and
no one knows how long it will be before
what is “commercial alternative” is consid-
ered passé. The formats for artists who
would have been considered marginal only
a few years ago are the breeding grounds
for the mainstream of tomorrow.

The A&R executive continues to go out
to find a band that can fit in that commer-
cial alternative slot—the next Pearl Jam,
Stone Temple Pilots, or (gasp!) Nirvana.
While this has always occurred in pop mu-
sie, the alternative market is different; the
quality that gives a group alternative ap-
peal can be easily destroyed by attempting
to fit them into that very slot. It may be
time for a new category for these major-la-
bel would-bes: corporate alternative rock.

Record companies have tried to immu-
nize themselves against failure by signing
bands either formerly or currently affili-
ated with indies—witness the rise of Minty
Fresh, Mammoth, and Matador—but at
some point these beards will fall off, and the

public will realize that there is essentially
little difference between an artist who
chooses to deal with the record company
politics of a satellite label and the little
band that opts for the flash and pomp of be-
ing signed directly to the major. Soon, any
artist signed to a label—be it big or small—
will potentially have the stigma of being
perceived as a “sellout.”

I know some of you are sick of the

‘A record
company’s
usefulness may
be thrown into
question.’

Jon Tiven is a New York-
based record producer.

A&R feeding frenzy for acts that inspire
six-figure advances and zero sales. Part of
the problem is that record companies pre-
fer to sign an act with no history at all than
to sign an older artist with credentials, even
if that artist’s past efforts might endear
him or her not only to the public but, per-
haps, to one of the new radio formats.
With younger audiences taking a sec-
ond look at people like Dan Penn, Johnny
Cash, and John Prine, it’s not out of the
question that one or more of these artists
could find a significantly larger audience
the second time around. And as the com-
puter revolution becomes more wide-

THE IMPORTANCE OF RAVI SHANKAR
Timothy White’s piece on Ravi Shankar
(The White Paper, Billboard, March 18) was
absolutely the best about this monumental
musician, both as an artist and human being.
White caught the importance of Ravi’s con-
tributions and gave a compelling account of
his formative years, his youthful flirtation
with “Western values,” and, finally, his re-
turn to India, where he reacquainted himself
so vigorously with his own culture. This is the
kind of article that honors White and Bill-

board.

Jac Holzman
Discovery Records
Santa Monica, Calif.

THERE IS HOPE FOR BLACK MUSIC

I always find Havelock Nelson’s column in-
sightful and nothing short of brilliant, but he
has outdone himself with his column regard-
ing the stalemate in creativity and originality
in black music (Billboard, March 11). T just
hope people in positions of power digested all
he said, because it is tremendously impor-
tant.

We need to hold responsible not only those
who decide which artists get signed and
which artists get promoted, but ourselves—
each of us in the industry who accepts this
as status quo. Consumers won't buy the best
music; they will buy the best of what’s avail-
able, which often means what’s rammed
down their throats by radio. I still believe
there is hope for black music. I am fortunate

spread, an artist’s computer accessibility
may have more relevance to his or her
success than radio. At that point, the rec-
ord company’s usefulness may be thrown
into question.

There is always a trade-off between
what the record company wants and what
the artist wants, and once distribution of
music becomes more accessible to the art-
ist without the intermediary, the artist
can make the judgment as to whether the
record company is assisting his or her ca-
reer or arresting his or her development.
We may see major artists leaving major
distribution systems in order to gain more
control of their careers.

The computer generation will be able to
find what they want in the music they can
get directly from their online services,
and the middleman—the record com-
pany—will be left out in the cold, selling
CD reissues of its Journey and Carly Si-
mon libraries. Live performances as a ve-
hicle for attracting a record company will
eventually be deemed too costly, and
A&R executives will spend their days and
nights channel-surfing on their modems,
looking for the next home recordist to ex-
ploit.

This scenario raises a number of ques-
tions: What can a record company do once
artists are equipped to distribute them-
selves? Does the function an A&R execu-
tive perform something most artists can
live without? And most importantly, what
can an A&R executive do to prevent him-
self or herself from becoming a car repair-
man in a world of mass transit?

LETTERS

in that 1 can continually surround myself

with the true innovators, the positive-minded

and socially responsible, conscious people.
They do exist.

Wendy Day

Rap Coalition

Brooklyn, N.Y.

TREACHERQUS BUSINESS
I applaud Havelock Nelson’s courage and
commend the depth of his insight into the
music business and the climate that exists to-
day. He captured the treacherousness of this
business where we African-Americans are

concerned.

Jaye Howard
Mid-Atlantic Music Group
Memphis

ARE ARTISTS RESPONSIBLE?

I agree with Havelock Nelson’s stance that
black music executives should work to main-
tain the integrity and beauty of black musie.
The music of the 'J0s basically focuses on
sexual innuendoes and gender bashing (pri-
marily female bashing). The so-called love
songs are no longer about falling in love but
about having sex; this gives children and
teenagers the false impression that love is
synonymous with sex.

There are several questions I feel must be
addressed. Are the executives solely to
blame? What responsibilities do artists have
regarding their musical integrity? And what
do the charts say about the public’s demand?

I agree with Nelson that performers who
adjust their work to pre-existing musical for-
mats are serving to de-intellectualize black
music and make it easier for nonblacks to
control the art. This also exacerbates non-
black misconceptions and fosters stereotypes
about black men and women.

Tiffany Summerville
Bronx, N.Y.

NAIRD SETS AWARD EXAMPLE

Though Grammy bashing is no secret in
the music industry, I appreciated the com-
mentary by Thomas O'Neil in that it offered
some insight to the problem, as well as a solu-
tion. I would like to point out that the Na-
tional Assn. Of Independent Record Distrib-
utors (NAIRD) has already taken similar
steps for its own Indie Awards. This year, all
phases of Indie voting will be done by various
panels of judges who will listen to all the mu-
sic submitted. Even though our label has pre-
viously been honored by the Indies, we were
one of a majority of NAIRD members who
supported this change. Quality should always
prevail over popularity. We are proud to have
been recognized in the past, but will be even
more proud when we win our next Indie.
Hopefully, we will have reason to be equally

as proud when we win our first Grammy.
James Marienthal
President
Silver Wave Records
Bouider, Colo.

Articles and letters appearing on this page Sserve as a forum tor the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. ]
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WB Takes The Lid Off
Costello’s Covers Album

B BY MELINDA NEWMAN

NEW YORK—Several years after
its creation, Elvis Costello’s album
of cover tunes is finally about to
emerge. “Kojak Varietv,” a collec-
tion of 15 songs, will be released
worldwide by Warner Bros. May 9.

“I made this record five years ago,
and it always got taken over by more
urgent things,” savs Costello. “When
vou have new songs, you always want
to get them out.
There was just
never time to re-
lease this, but I
thought if I've
loved some of
these songs for 30
vears, | can cer-
tainly love them
for 35 or 40.”

Costello ap-
proached Warner Bros. about put-
ting out the record this spring, and it
quickly agreed the time was right.
“Elvis fans have been curious about
these songs for a long time,” says
WB product manager Peter Rauh.
“They’ve surfaced in various for-
mats. This recording session was one
of those secrets that was always dis-
cussed, and people were wondering
if this record would ever come out.”

Costello says it is a “complete co-
incidence” that the album is coming
at a time when several top artists,
including Gloria Estefan, Luther
Vandross, Annie Lennox, and Du-
ran Duran, have just released col-
lections of cover songs. “I think
mine differs in that some of these
songs haven’t cast such a long shad-
ow. If you choose songs that are too
familiar, it will only remind people
of the original.”

Indeed, many of Costello’s selec-
tions—all written between 1930 and
1970—are unfamiliar, if not down-
right obscure.

The track listing and the song-
writers are “Strange,” Jay
Hawkins; “Hidden Charms,” Willie
Dixon; “Remove This Doubt,” Hol-

%

COSTELLO

land/Dozier/Holland; “I Threw It
All Away,” Bob Dylan; “Leave My
Kitten Alone,” John/Turner/Mc-
Dougal; “Evervbody's Cryving Mer-
cv,” Mose Allison/Audre Mae; “I've
Been Wrong Before,” Randy New-
man; “Bama Lama Bama Loo,”
Richard Penniman; “Must You
Throw Dirt In My Face,” Bill An-
derson; “Pouring Water On A
Drowning Man,” D. Baker/D. Mc-
Cormick; “The Very Thought Of
You,” Ray Noble; “Payday,” Jesse
Winchester; “Please Stav,” Burt
Bacharach/Hal David; “Running
Out Of Fools,” K. Rogers/E. Ahlert;
and “Days,” Ray Davies, Costello's
version of the Davies tune was pre-
viously released on the “Until The
End Of The World” soundtrack.

Discovering the songs was a
process that covers Costello’s entire
life. He first got into music through
his father, who, as a singer, would
bring home all kinds of songs to
learn. “I also had my own pocket
money that I used to buy records, so
in between those two things, I got to
hear more things than other peo-
ple,” Costello says. “When [ became
a musician, I started tracing back
stuff, I'd know one song that had fil-
tered back to England, and I'd want
to hear more. When I came to Amer-
ica, [ went to all these thrift stores
and got another layer of musie.”

Recording the project took much
less time than discovering the mate-
rial. “Kojak Variety” was made over
a two-week period in Barbados.
“It’s all basically live,” Costello
says.” We did it pretty much in the
fashion that they cut the originals,
although we said we don’t want to
tie our hands by doing it exactly the
same. We had 24-track, so obviously
we used that. We spent the morning
in the ocean and the afternoon in the
studio. We'd cut the stuff and go off
and have some beer.”

Part of the recording process in-
cluded listening to the original ver-
sions and deciding what to “steal,”

(Continued on puge 75)
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VH1, Etheridge Link For Tix Sales

Ticketmaster To Oversee 800-Line Orders

B BY DEBORAH RUSSELL

LOS ANGELES—VH1 unveils the
most comprehensive tour sponsgorship,
promotional campaign, and direct-
marketing effort in its history Wed-
nesday (12), as the network aligns with
Melissa Etheridge and Ticketmaster
to sell concert tick-
ets and exclusive
tour merchandise
to viewers live on
the air.

VH1 is the offi-
cial media sponsor
of the Etheridge

gL o
ETHERIDGE May 6 in Spokane,
Wash. To that end,

the network will present the four-hour

“VH1 Tickets First: Melissa Ftheridge”
special Wednesday in which VH1 view-
ers can purchase top-quality concert
tickets to the artist’s dates in 40 cities.
Viewers have access to the tickets prior
to their release to the general publie.
Beginning at 9 p.m. EST, VH1 will
make available 40,000 concert tickets
via a toll-free phone line overseen by
Ticketmaster. Ticket service charges

tour, which kicks oft’

MELISSA
ETHERIDGE

will be consistent with general Ticket-
master policies, and no extra premi-
ums will be attached to tickets pur-
chased from VHI.

The Etheridge campaign marks
the second Tickets First promotion
launched by VH1 this vear (Billboard,
Jan. 21). In January, the network sold
20,000 Tom Petty concert tickets, and
the one-hour live stunt reportedly
generated 500,000 calls in 20 minutes.
Based on the response, VH1 decided
to up the ante with its follow-up cam-
paign, says network president John
Sykes.

“We have very active viewers,” he
says, “and we're trying to generate
some good, old-fashioned excitement
while we keep our audience involved

“House’” Music. A&M president/CEO Al Cafaro, left, presents Amy Grant with a
plague commemorating double-platinum sales of her album “House Of Love.” At
right is Richie Gallo, A&M senior VP of sales and distribution. The presentation
took place at Radio City Music Hall in New York, where Grant performed.

Pioneering Jazz Musician Julius Hemphill Dies

E BY JIM MACNIE

NEW YORK—In late March, an au-
dience at the Knitting Factory here
was treated to a rare occasion. The
Julius Hemphill Sextet—a thrilling
all-reeds ensemble that teams several
of the era’s most impressive jazz sax-
ophonists—momentarily became a
septet when its namesake lent some
trademark piquancy to the musie
from an offstage wheelchair. It was
his last appearance.

Hemphill, a Manhattan-based comn-
poser who wrote eloquently for the
horn, died April 2 of complications
stemming from a longstanding dia-
betic condition. He was 57.

The sound of Hemphill’s sax and
the scope of his ideas were emblemat-
ic of the adventurous loft jazz that
flourished in New
York from the
mid-"70s to the
early '80s. It was
during this time
that  Hemphill
joined with three
other improvis-
ers—Hamiet Blui-
ett, Oliver Lake,
and David Mur-
rav—to form the World Saxophone
Quartet. The band became the chief
outlet for Hemphill's innovative
charts and quixotic melodies.

HEMPHILL

The WSQ, in part due to the quali-
ty of Hemphill's tunes, were heralded
by many as the most innovative outfit
of the time. Blending harmonic lati-
tude with superb execution, they op-
erated sans rhythm section, sounding
like no previous jazz group.

“I don’t have many particular
preconceptions about anything,”
Hemphill explained in a 1988 inter-
view, “and that kind of makes me eli-
gible to do something a little differ-
ent, a little more personalized.”

The WSQ made an initial vecord for
the Moers label and then recorded for
the respected indie Black Saint until
1986, when Elektra Nonesuch re-
leased “The World Saxophone Quar-

tet Plavs Duke Ellington.” It sub-
stantially furthered the group’s pro-
file. Other key WSQ titles with
Hemphill for the label include
“Dances And Ballads™ and “Rhythm
And Blues.” Hemphill left the quartet
after the latter recording.

Hemphill's recorded output under
his own name is as important as it is
gorgeous, Two seminal records on
Arista’s Freedom imprint (currently
out of print domestically) were re-
leased in 1972, “Dogon A.D.” and
“Coon Bid’ness" are recognized as con-
flations of forward thinking and old-
school honking. Parts of each evoked
African myth; Henmphill's music was

(Continned on puge 6.3)

in major music events.”

The Etheridge promotion is far
more elaborate than the initial Petty
campaign, says Sykes. In addition to
doubling the number of tickets made
available for venues across the coun-
try, VH1 will sell exclusive tour mer-
chandise, including T-shirts and base-
ball caps, over the air.

All viewers who make a purchase of
tickets or merchandise will receive a
free three-song cassette, manufac-
tured exclusively for the promotion,
that features live versions of the
Etheridge tunes “Come To My Win-
dow,” “Bring Me Some Water,” and
“Ain’t It Heavy.” The cassette will in-
clude a coupon offering consumers a
dizcount on Etheridge produet sold in
Blockbuster Music outlets.

VH1 viewers can gain access to the
toll-free phone number needed to pur-
chase tickets and merchandise only by
watching the network’s live special.
Programming will feature the 1994
VH1 concert special “The Roots, Rock
& Roll Of Melissa Etheridge,” as well
as various news and documentary
packages, music videos, and a historic
retrospective on her career.

Etheridge and her bandmates also
will appear live via satellite from a lo-
cation in Los Angeles. Updated infor-
mation regarding real-time ticket
sales in various markets and venues
will be provided by VH1 personalities
throughout the night.

Etheridge publicist Elaine Schock

(Continued on puge 69)

Paul Rothchild,
Producer Of '60s
Icons, Dies At 59

B BY PAUL VERNA

Producer Paul A. Rothchild, re-
nowned for his groundbreaking
work for the Doors, Janis Joplin,
and other "60s icons, died March 30
in Hollywood, Calif. He was 59.

Rothchild, who had fought a
five-yvear battle with lung cancer,
leaves a legacy that includes the
Doors’ six studio albums, Joplin's
“Pearl,” and breakthrough record-
ings by the Paul Butterfield Blues
Band and Love.

Rothchild’s friends and associ-
ates remember him as a meticulous
craftsman who lent order to other-
wise chaotic recording sessions.

Elektra founder Jae Holzman,
who hired Rothehild as the label’s
senior staff producer in 1963, says,
“Paul was an extraordinarily fas-
tidious producer. He took a long
time with his albums, but he was
able to immerse himself in the de-
tail of fine production without hav-
ing the album lose heart or cohe-
sion.” Holzman says he and Roth-

(Continned on page 32)
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Hip Jazz Boosts Adult Alternative Radio

H BY PHYLLIS STARK

NEW YORK—There’s not a blue
note in sight for the jazz-based adult
alternative format, which is suddenly
experiencing a radio explosion thanks
to more mass-appeal programming
and an infusion of pop artists.

The 8-year-old format’s resurgence
got its most visible boost in the past
month with the debut of four major-
market sign-ons in Minneapolis,
Kansas City, Mo., Norfolk, Va., and
Buffalo, N.Y. Those newcomers join
another recent jazz convert—KCJZ
San Antonio, Texas—plus two affili-
ates in Houston and Albany, N.Y., for
SW Networks’ new “Smooth FM”
jazz format, and stations in Washing-
ton, D.C., Portland, Ore., and New

95’/”002%  Yazz
WJCD 1053 FM

Orleans that began programming
jazz locally last year.

Label executives and broadcasters
say the format’s shift toward a more
mass-appeal sound and the inclusion
of young, hip, instrumental pop
artists like Dave Koz, Fourplay, Paul
Hardcastle, Warren Hill, and Kenny
G, who appeal to the format’s baby
boomer audience, have been the pri-
mary factors in adult alternative’s
newfound success.

While those artists are primarily
responsible for boosting the format’s
fortunes, a number of veteran jazz
artists, like Earl Klugh, Joe Sample,
David Sanborn, and George Benson,
remain format cornerstones. Unlike
country radio, which shuns its her-
itage artists, adult alternative contin-
ues to embrace its older stars.

Chris Jonz, senior director of jazz
and progressive music at Warner
Bros., says that is because artists like
Klugh and Sample have “been able to
make the transition with their music
to the lifestyle” of the baby boomers

who are discovering jazz.

Artists like Fourplay, which blends
jazz with pop, also have helped the
format, and some label reps say they
are increasingly looking to sign this
type of act. On its first album, Warn-
er Bros. act Fourplay brought in
R&B artist El DeBarge to sing the al-
bum’s only vocal, “After The Dance,”
ensuring crossover airplay while
helping the group establish itself at
jazz radio.

At MoJazz, director of promotion
and marketing Do¢ Remer says, “We
try to be based in more than one for-
mat with all of our artists. We're try-
ing to make the records, the artists,
and the music mass appeal without
losing the texture, core, and feel of
jazz.”

NEW AGE TAKES A BACK SEAT

Adult alternative’s first boom came
in its early days after the successful
1987 launch of KTWYV (the Wave) Los
Angeles sparked imitators across the
country. In those days, the adult al-
ternative format was heavy on new
age music, flavored with jazz, and pri-
marily positioned as a background
music choice.

Today, the format is jazz-based,
light on the new age, and spiced with
pop crossovers from artists like Anita
Baker, Luther Vandross, and Michael
Bolton. It also is being aggressively
marketed as the foreground music
choice of an active, musically aware,
record-buying audience.

“In the past people have looked at
adult alternative as more like bou-
tique music or background music,”
says Beth Lewis, senior director of
promotions at GRP Records. “Now, a
lot of GMs are seeing that it can be
forefront music and it can also make
money for them.”

Like it or not, most agree the inclu-
sion of pop crossover artists and a
tightening of playlists have been for-
mat saviors. “A year and a half or two
years ago [the format] looked like it
was going to go away because it
niched itself into the corner,” says
Larry Douglas, VP AC/NAC/Jazz at
Epic Records. “Now, they've taken
two steps toward the middle playing

o

RECORD COMPANIES. Ron Shapiro is
promoted to senior VP/GM of At-
lantic Records in New York. He was
senior VP/West Coast GM

Warner Bros. Records appoints
Richard Streicker senior VP of legal
and business affairs, East Coast, in
New York; Colin Hodgson executive
VP and chief financial officer in Los
Angeles; and Karen Lee VP of media
relations, black music, in Los Ange-
les. They were, respectively, VP of le-
gal and business affairs at Warner
Bros., executive VP at Warner Bros.,
and VP of media communications and
publicity at Paisley Park.

Andre Midani is named president
of Warner Music Latin America in
New York. He was VP and regional
director, Latin America, for Warner
Musie International.

Tracy Nicholas Bledsoe is pro-
moted to VP of artist services for
Warner Music International in New
York. She was VP of press and public

STREICKER

SHAPIRO

relations,

Carmine Coppola is promoted to
VP and controller of Sony Music in
New York. He was director of ven-
ture accounting.

George Lopez is named director of
finance and controls for Sony Music
International in New York. He was a
manager in the Financial Services
Group of Ernst & Young.

Phil Costello is named senior VP
of promotion for Capitol Records in
Los Angeles. He was VP of promo-
tion.

John Fagot is named senior VP of

Uil IV &

Luther Vandross [and] Anita Baker
. They’re playing [fewer records]
than they used to play, [but] if this for-
mat had failed, where would all these
instrumental artists have gone?”
Douglas says radio consultants are
“responsible for some of this pop stuff

and some of this tightening, and a lot
of people don’t like it, but if the for-
mat doesn’t have success it’s no good
to anyone.”

GAINS ACROSS THE BOARD
In recent months adult alternative
has been making gains not only in

numbers of outlets, but also in rat-
ings, audience shares, and advertis-
ing sales. In the last Arbitron book,
several jazz stations placed in the top
five in their markets in the 25-54 de-
mographie, including KKSF San
Francisco (No. 2), KOAI Dallas (No.
3), WQCD New York (No. 4), and
WNUA Chicago (No. 4).

During that same ratings period,
the format also enjoyed its best-ever
national audience shares according to
the Billboard/Arbitron national for-
mat ratings (Billboard, March 25). In
addition, adult alternative was the
biggest gainer in the “power ratios”
study, which measures the sales
strength of individual formats (Bill-
board, April 1).

The format has been helped both
by the success of format veterans like
WQCD and KKSF and by several of

(Continued on puge 66)

Divine Intervention? John R. Gonta of Farmingdale, N.Y., is told by Angel Records
executives that he is the grand prize winner of Angel's “Chant Escape”
sweepstakes. Coincidentally, Gonta is an employee of Catholic Charities, Diocese of
Rockville Center, N.Y. He entered the contest at Tower Records in Carle Place, N.Y.,
and his name was drawn out of 35,000 nationwide entries. He wins a trip for two to
Spain to visit the Monastery of Santo Domingo de Silos, home of the Benedictine
Monks who recorded “Chant,” which has sold 6 million units worldwide and
reached No. 3 on The Billboard 200. The trip includes round-trip plane tickets and
six nights at a hotel. Shown, from left, are Angel publicist Randal Haecker; Gonta;
Angel national sales manager Mark Forlow; and Angel publicist Jennifer Perciballi.

TUR

HODGSON COPPOLA

promotion at Hollywood Records in

Los Angeles. He was senior VP of

promotion at Capitol.

Joe Bosso is promoted to VP of
A&R at Island Records in New York,
He was director of A&R.

Lionel Ridenour is promoted to
senior national director of black mu-
sic promotion at Arista Records in
New York. He was national director
of black music promotion.

Gillian Kellie is appointed senior
director of finance and label admin-
istration for London Records in
New York. She was senior director

NTABLE

GN’R Must Repay
Advance From
Canceled Show

B BY ROGER PEARSON

LONDON—Guns N’ Roses have
failed in their bid to retain part of a
$412,000 advance paid to them by a
Spanish promoter for a planned con-
cert in Madrid that was canceled by
authorities at the eleventh hour.

A U.K. High Court judge, Mr. Jus-
tice Garland, says the cancellation
was not the fault of Barcelona-based
promoter Gamerco SA and that the
advance should be returned in full.

The concert was canceled at the
last minute after the discovery that
the stadium might not be safe for the
expected crowd of 44,000. Madrid au-
thorities called off the show.

The action for repayment of the
money was brought by Gamerco
against Guns N’ Roses’ Los Angeles-
based service company, Missouri
Storm Inc. (Billboard, April 8).

The case centered on a show sched-
uled to take place at Madrid’s Vin-
cente Calderon soccer stadium July 4,
1992, at the end of Guns N’ Roses Eu-
ropean tour. The dispute came to the
High Court in London because the
contract was governed by English
law.

The judge rejected a claim by coun-
sel for Guns N’ Roses that if the mon-
ey was returned, costs incurred by
the band should be deducted from it.

The judge said that the band’s ex-
penses, totaling just under $182,000,
took into account labor costs and in-
cluded salaries of “the more exotic
members of the retinue, the Witch
Doctor and Masseuse.”

The judge said Gamerco had origi-
nally agreed to pay the band a total of
$1.1 million or 90% of the net rev-
enues, whichever was higher. Howev-
er, because of the late cancellation of
the concert by the authorities and the
failure to find an alternative venue in
time, the judge ruled the contract had
been “frustrated.”

Roger Pearson is « reporter with the
U.K. Law news agency.

COSTELLO FAGOT
of label administration at EMI
Records.

Ken Krasner is promoted to di-
rector of artist development at the
RCA Records Label in Los Angeles.
He was manager of artist develop-
ment.

LaFace Records in Atlanta names
“Eddie F.” Ferrell VP of A&R and
Dorsey James chief financial officer.
Ferrell retains his title as CEO of
Untouchables Records. James was
agsociate director of new business
development at MCA Music and En-
tertainment Group.

WALKER

BOSSO

PUBLISHING. Danny Benair is pro-
moted to VP of film and television at
PolyGram Music Publishing Group in
New York. He was senior creative di-
rector.

Mike Porter is promoted to VP of
publishing at Benson Music Group in
Nashville. He was GM of Benson's
publishing division.

RELATED FIELDS. Mark Walker is
promoted to VP of legal affairs for
PolyGram Holding Inc. in New
York. He was attorney for legal af-
fairs.
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The Killer’s Got ‘Young Blood’

Jerry Lee Returns With Sire/Elektra Set

# BY CHRIS MORRIS

LOS ANGELES—The Killer is back.

On May 23, Sire/Elektra will release
“Young Blood,” the first full studio al-
bum by Rock and Roll Hall of Famer
Jerry Lee Lewis in 12 years. To pro-
mote the piano-pumping wild man’s
new opus, the label has enlisted punk
icon Henry Rollins to record a head-to-
head interview for an electronic press
kit that will serve as a kickoff for the
set.

Elektra president Seymour Stein,
who was heavily involved in the album
in an A&R capacity, is extravagant in
his praise of Lewis.

Stein says, “Someone said you
should never meet your idols, because
you’ll always wind up being disap-
pointed. That was certainly not the
case with Jerry Lee. He lived up to all
my expectations.

“I think he’s one of the great singers
of all time, certainly one of the great
rock singers of all times,” Stein adds.
“Everyone focuses on his piano playing
... but he’s also a great singer, and he
can sing anything. His idols, or the peo-
ple he really drew influences from, are
Jimmie Rodgers, “the Singing Brake-

man”; Hank Williams; and Al Jolson.”
On “Young Blood,” which was produ-
ced by Andy Paley, Lewis pays homage
to two of those influences with versions
of Williams’ “I'll Never Get Out Of This
e World Alive” and

Rodgers’ ‘“Miss
The Mississippi
(And You).”

But, as Paley
notes, “He can take
a4 song that was
recorded by Hank
Williams and all of
a sudden it's a
Jerry Lee Lewis
thing. He kind of makes everything his
own.”

The Killer—who has adapted a vari-
ety of rock’n’roll, R&B, blues, country,
and pop material into his own distine-
tive style through 40 years in the busi-
ness—cleaves to that individualistic ap-
proach.

“I just do it my way,” says Lewis. “1
have to do it my way. I've had Andy,
or even Seymour himself, say, ‘Do this
yodelin’ part the way Jimmie Rodgers
does it on his record’ . . . I said, ‘T don’t
do it like that.’ I do it my way. I have
to yodel it with my yodel.”

LEWIS

It’s Blue’ Highways For
Isaak On New Reprise Set

B BY CRAIG ROSEN

LOS ANGELES—“Chris Isaak is
the best salesman of Chris Isaak,”
says Reprise Records president
Howie Klein. “If Chris paid a visit to
every home in America, he would be
the biggest star in
America.”

Unfortunately
for Reprise and
those who haven’t
discovered Isaak’s
retro-rockabilly
and Orbison-esque
balladry, such a
marketing plan
isn’t feasible. So
the label will attempt to spread the
word about Isaak’s “Forever Blue,”
due May 23, the usual way.

The album’s first single, the jangly,
winsome “Somebody’s Cryin’,” will go
to album alternative, modern rock,
and adult contemporary radio on May
2. A week later, it will be delivered to
album rock and top 40.

ISAAK

Klein is confident that the track
can become a hit at top 40. “Top 40
caters to young women,” says Klein.
“And what young woman would not
like a song like ‘Somebody’s Cryin’?”

Radio programmers and retailers
are eager for the single and the al-
bum. Album alternative KFOG San
Francisco music director Bill Evans
says, “He’s a hometown boy, and he’s
huge with our listeners.”

While Roy Burkhert, senior buyer
for the 37-store, Troy, Mich.-based
Harmony House chain admits that he
was a little disappointed with the
sales of Isaak’s 1993 effort, “San
Francisco Days,” he’s optimistic that
“Forever Blue” will be a strong seller.
“He’s got a great following from his
core audience,” he says. “If it’s radio
friendly, [the album] will do well.”

A videoclip for “Somebody’s
Cryin’ " is in the works, and plans are
for Isaak to hit the road and play
“loads and loads of shows,” Klein
says.

(Continued on page 14)
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Ed Kowvalczyk
of Live

Paley says that the 14 tracks on the
album were selected from a mountain
of material. “I had two beds at the Pea-
body [Hotel in Memphis], and one of
them was covered with cassettes. Ev-
ery day, I would get cassettes from
people who were suggesting songs.”

“Young Blood” ended up including a
cornucopia of tunes suggesting the
breadth of Lewis’ interpretive abilities.
Songs associated with Bobby Darin,
the Coasters, Huey “Piano” Smith, the
Weavers, Johnnie & Jack, and Ella
Mae Morse are featured. Three origi-
nals, all of them co-authored by Paley,

Tonight’s The Night. The members of Foreigner hang with Jay Leno after
performing their new single, ““Until The End Of Time,” on "The Tonight Show.”
From left are Lisa Barbaris, VP, So What Media and Management; “Tonight
Show” music coordinator Barbera Libis; Foreigner's Jeff Jacobs and Mick Jones;
Leno; and band members Lou Gramm, Bruce Turgon, and Scott Gilman.

(Continued on page 15)

LEARN TO BE STILL: “In times like these we all
need a sanctuary,” sings Patti Cathcart on Tuck &
Patti’s new CD, “Learning How To Fly.” In this
hyperkinetic world, music that soothes the soul is
rare indeed. But for 16 years, vocalist Catheart and
husband/guitarist Tuck Andress have provided such
a refuge.

The record is the duo’s first for Epic Records, fol-
lowing its departure from Windham Hill Jazz.
“When it’s time to go, it’s time to go,” says Cathcart.
“And we’d been feeling that in-

Hushand/Wife Team Tuck & Patti Unfurl
Their Beautiful Wings Of Pop On Epic

that everyone she’s played the song for “bursts into
tears,” she finds the tune ultimately “cathartic.
Sometimes people are devastated and then there’s a
feeling in your spirit and if you’re quiet, you can hear
it and it gives you strength and courage. To me,
that’s the part about all women that’s just stunning
because women have done that since the beginning

of time.”
To anyone familiar with Tuck & Patti’s music, it al-
most comes as a shock that they exist in the commer-
cial world; that they care about

creasingly. Epic was one of the
few labels I knew of that was still
working a record a year after it
came out. We knew we needed
that kind of commitment to help
us try to move to a next step, es-
pecially doing what we’re doing.”

And what is that exactly? A

sales figures or marketing plans.
But they do. And the feeling
comes out of a sense of responsi-
bility to the music they create.
“To me that’s where the busi-
ness thing comes in,” says
Andress. “I don’t really want to
analyze all the deals, and in some

gorgeous, elegant blend of pop
and jazz that’s all about Andress’
precise, staccato plucking and
Catheart’s rangy, dusky voice,
which can sound as soothing as a loving mother’s em-
brace or as lonely and haunting as an abandoned car-
ousel. The pairing has been compared to Joe Pass
and Ella Fitzgerald and at certain moments, like
when they riff on Georgie Fame’s “Yeah, Yeah,” the
comparison seems altogether appropriate. Other
times, their instruments weave together to form
something completely new.

Utilizing only a voice and guitar, Tuck & Patti’s
music has an airiness, an unhurried feel where the
notes can breathe. “In a way, our whole thing is
about music minus a whole lot of things,” says
Andress. “We don’t put up a wall of sound. It’s like
watching someone on a tightrope; you're right on
edge with them. Not that we want people to be tense,
but we want them to feel that they can come inside
the music.”

Long before the current trend of jazz artists incor-
porating contemporary songs into their repertoire,
Tuck & Patti were recasting tunes like Cyndi
Lauper’s “Time After Time” or Jimi Hendrix’s
“Castles Made Of Sand” with jazz sensibilities. On
this album, the duo turns Joni Mitchell’s “Wood-
stock” into a free-form piece combining traditional
singing and vocalise. “I think ‘Time After Time’ is
just as much a standard as ‘My Romance’ is,” says
Catheart. “We need to get out of this mentality [that]
you have to wait 29 or whatever years and then
maybe you can do it and somebody won’t think you're
trying to copy someone else.”

The most breathtaking song on the album is the
Cathcart-penned “Strength,” an unsentimental por-
trait of a woman whose inner voice keeps her from
slipping over the edge. Although Cathcart admits

by Melinda Newman

ways I’d just as soon not bother.
But we feel a responsibility.
We've been trusted with this
thing, loaned this thing for the
lifetime that we do this. It’s like somebody said,
‘Here, take care of this for me. You're going to sing,
play together, and go out and try to make people
happy with it, and do the best you can with it.” We're
the curators of this gift.”

That humility also extends to giving each other to-
tal freedom to experiment musically. “We knew in
the first 30 seconds after we'd laid eyes on each other
that we were going to play music together for a long
time,”says Catheart. “So early on we decided if some-
body blows it or makes a mistake, there’s not going
to be a value judgment because if you're not free to
jump off the cliff and crash and burn, then you’re not
free to soar. I don’t care if it's on the biggest show
in the whole world, and you decide to improvise. If
the muse takes you there, we're going. I'll meet you
at the end.”

THIS & THAT: D Generation, who parted ways
with EMI Records earlier this year, has signed with
Columbia Records ... Frank Black and 4AD have
parted ways ... RCA’s current ray of sunshine, the
Dave Matthews Band, will appear on “Saturday
Night Live” April 15 ... Bonnie Raitt and Capitol
Records have reached a settlement with Stone
Mountain (Ga.) Ford for unauthorized use of “Some-
thing To Talk About” in a radio advertising cam-
paign. ... Zero Hour Records has signed North Car-
olina’s Grover, the band led by former Let’s Active
member Angie Carlson ... Alternative Tentacles
has signed Ultra Bide ... Michael Bloom has left
GRP Jazz to become director of media relations at
Windham Hill/High Street. Marshall Lamm has
taken his place at GRP.
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B BY DAVID SPRAGUE

band that’s [even] better live than

that for the early part of the band’s

recalls the gloom-pop of bands like

Dishwalla Makes A&M Debut Following Carpenters Tribute

NEW YORK—When A&M re-
leased its Carpenters tribute al-
bum, “If I Were A Carpenter,” the
lineup of alternative rock heavies
was punctuated by the left-field ap-
pearance of Dishwalla, a band with-
out so much as a single to its name.
Even more surprising, Dishwalla’s
version of “It’s Going To Take
Some Time” became one of the sa-
lute’s more popular songs at radio.

“We were signed to A&M al-

ready, but we didn’t know about °

[‘If I Were A Carpenter’] until we
read about it in the L.A. Times,”
says bassist Scot Alexander. “We
rushed out and recorded an 8-track
demo and took it to [producer]
Matt Wallace and kind of forced
our way in.”

The Santa Barbara, Calif.-based
quartet hopes to make a similarly
forceful impact on the public con-
sciousness with its debut album,
“Pet Your Friends,” which is set

CROONER CHRIS ISAAK SINGS ‘FOREVER BLUES’ ON REPRISE

(Continued from page 12)

~ Warner Bros. senior VP of artist
relations Carl Scott adds that Isaak
also will hit the road for a promotional
tour with stops at various radio sta-
tions and TV shows.

For Isaak, it’s business as usual. In
1990, Isaak’s “Wicked Game” became
a belated top 10 hit following its inclu-
sion in the David Lynch movie “Wild
At Heart.” As a result, Isaak’s 1989
album, “Heart Shaped World,” ulti-
mately was certified platinum for
sales of more than 1 million units.

Although Isaak’s gold-certified
“San Francisco Days” failed to match
the sales of “Heart Shaped World,”
Isaak says he’s still happy about the
“Wicked Game” experience.

“Success is always good,” Isaak

DISHWALLA: George Pendergast,
Scot Alexander, J.R. Richards, and
Rodney Browning.

for a May 23 release on A&M. The
11-song set—produced by Philly
mainstays the Butcher Brothers—
interweaves power chords, delicate
folk struetures, and heady use of
sampling, but the tone is hardly
one of studio slickness.

“We're fortunate that this is a

says. “I didn’t have any kind of down
side. I didn’t go through some kind of
rehab. I don’t think I went off the
deep end. We kind of did the same
thing we've always been doing. We
just kept playing. Maybe there were
bigger halls and some more TV
shows, but it was basieally the same
thing. And when we got done, we
came back to the same houses.”

Isaak and his band, which includes
bassist Rowland Salley and drummer
Kenney Dale Johnson, however, were
slightly disappointed with their stint
supporting Tina Turner in the sum-
mer of 1993.

“It was an odd experience,” he
says. “In the two or three months of
being out on the road, I don’t think I

8733
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on record,” says Kelly Mills, A&M
director of product development.
“That’s why we're getting them out
on the road as quickly as we can.
They're so exciting-ive that we can
build a base even before there’s a
record out.”

Dishwalla will be taking to the
road this week—a full six weeks
before the release of “Pet Your
Friends”—as part of a package
that includes breaking alternative
act Better Than Ezra. Mills says
that A&M will distribute promo-
tional flexi-dises featuring album
selections at these dates.

“We're looking at these shows as
a great launching pad,” she says.
“The band will have a chance to
meet retail and radio, so when we
go back in May [to push the first
single, “Haze”], the consciousness
will be there.”

The members of Dishwalla are
certainly no strangers to the work
ethic. Singer J.R. Richards recalls

ever met Tina Turner, but that was
OK, because I had my own friends,
my band. The guys wanted to meet
Tina, but she was always with her se-
curity guard or something. For those
of us that don’t have security guards,
we just have to hang out with each
other.”

Despite that experience, Isaak is
anxious to tour in support of “Forever
Blue” this summer. “We’ll do a hand-
ful of gigs before that, because I got
to be playing,” Isaak says. “I'd much
rather play with my band than do all
those other things. All this next week,
my bass player and drummer and I
are going to play at my house, so we
are in shape and ready to play.”

And Isaak isn’t too particular about
the size of the venue. “However many
people want to come see us is fine,”
he says. “It might be a stadium or a
phone booth.”

Isaak calls “Forever Blue” more fo-
cused than his previous efforts. “It’s
not necessarily a better thing, but it’s
a different thing. The other albums
have been a series of shots of differ-
ent things. This album is a series of
shots about one thing,” he says. “It’s
all about one relationship.”

To record “Forever Blue,” Isaak
called on a number of noted players,
including guitarists Mark Goldenberg
from the '80s new wave act the Cre-
tones, Jeff Watson of Night Ranger,
mandolin player David Grisman, and
pedal-steel guitarist Bruce Kaphan
from American Musie Club.

However, Isaak also turned to
some new talents. The song “Gradua-
tion Day” features guitarist John
Morgan. “He’s 19 years old, and he
was in the Navy when we were doing
the album,” says Isaak. “We had to

work with him on weekend passes.”

That was the first time he was ever
in a studio. When we found him, he
was in a guitar shop noodling.

“He’s a good player, but I outweigh
him,” quips Isaak. “You gotta find
something you can hold onto. He
might be better looking than me, he
might be smarter, but I outweigh
him.”

existence, “we literally locked our-
selves in a 10-by-10 cubicle for
three years straight” before ven-
turing down to try their luck on
L.A’’s club scene.

Initially known as Dish (until an
East Coast band bared its prior
claim to the name), the group took
its new moniker from a magazine
article about satellite-dish pirates
in rural India. “Dishwallas are
these people who brought this ad-
vanced technology into a place
where people have dirt floors and
outside plumbing;” says front man
Richards. “It fits, since we have a
lot of those kinds of contrasts in
what we do.”

“Pet Your Friends” seems to
back up that assessment. “Haze”
(which will ship to college radio the
first week of May) segues from
funk to Deep Purplish riffing in its
four-minute span, while “Explode”

the Cure, which was an early influ-
ence on the group.

“Each person has really strong
input, so you’ll hear a lot of things
going on at once,” says drummer
George Pendergast. “There’s a
healthy sense of ... I don’t want to
call it competition, but of everyone
wanting his stamp on every song.”

That extends to the songwriting,
where Richards writes the pop-cul-
ture-infused lyries, but all contrib-
ute musically and to the sampling
technology, which all the group’s
members have learned to manipu-
late. “It’s still developing, but I
think sampling has so much poten-
tial—as long as you don’t use it as
a crutch,” says Richards. “We try
to use it in different ways. To me,
there’s no point in using a sample
of something you could just as eas-
ily play yourself.”
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THE KILLER’S GOT ‘YOUNG BLOOD’

(Continued from page 12)

were also cut for the set.

Lewis admits that, after some initial
skepticism, he came around to Paley
and Stein’s opinion of the material.

“They snuck a couple in on it. I said,
“That’s no good, it'll never make it, it’s
a waste of time.” And it really come off
good! There was kind of a silly thing
called ‘Goosebumps’ [penned by Paley
and ex-NRBQ guitarist Al Anderson].
I said, ‘That’s a waste of time,” and it
come off pretty good; it got to soundin’
pretty good.”

While some of Lewis’ regular side-
men, including longtime bandleader
Kenny Lovelace and guitarist James
Burton, play on “Young Blood,” Paley
also enlisted some personnel unknown
to Lewis, like Anderson and his former
NRBQ mates Tom Ardolino and Joey
Spampinato and Elliot Easton of the
Cars.

“I wasn't familiar with these people
that much, and I really didn’t know
whether they could cut it or not,”
Lewis says. “These guys, I got to lis-
tenin’ to them and said, ‘Jeez, you're
not gonna beat these guys. I mean they
know what they're doin’. Great God-
given talents, they come across.””

After a prolonged period of what
Lewis calls “semi-retirement,” it took

Heatseekers Album
Chart Correction

Due to a production error, the in-
correct Heatseekers Album Chart
was published in last week’s issue of
Billboard. The correct chart for the
week ending April 8 appears below;
this week’s chart appears on the
next page.

a while to adjust to some new wrinkles
in the studio.

“It was completely different,” he
says of the recording sessions. “I was
thinkin’ it should be like it used to be.
We kinda had a little run-in on that,
and I just had to yield over and do it
the way they do it now. I mean, it'’s a
different ballgame. It's a lot easier.
The technology that they have, it’s got-
ten to where you can't even hit a flat
or a sharp note anymore. I mean, they
got the electronic deal to pull up the
voice. That’s somethin’, innit?”

He adds quickly, “Not that I hit flat
notes.”

Elektra is convinced that Jerry Lee
Lewis can be sold to a new generation
of listeners.

Elektra VP of alternative promotion
Matt Pollack says his mission is to
bring “the most irreverent name in
rock’n’roll history” to a younger audi-
ence that had already shown accept-
ance for such fatherly figures as Tony
Bennett and Tom Jones. To launch
“Young Blood,” he decided to pair the
Killer with a suitable modern rock fig-
ure on an electronic press Kit.

“There was only one name that came
to mind,” Pollack says of Rollins. “Both
these guys are cut from the same
stone. They're charismatic, they’re out-
spoken and they’re out of their minds,
in a way.”

The EPK, recorded in Memphis in
March, will be serviced to mass media
and print outlets, and Elektra will also
approach MTV for an airing.

Pollack says the label also plans to
“align Jerry Lee this summer on all the
major alternative stage events,”
including the plethora of seasonal ra-
dio-related outdoor concerts.

“If you don’t know about Jerry Lee
Lewis, you've got to respect the energy

coming off the stage,” Pollack says of
Lewis’ turbulent live shows. “Every-
thing right now is based on energy and
credibility, and this guy is the godfa-
ther of all that.”

“Goosebumps,” the first track, will
be serviced in late April to commercial
alternative and album alternative ra-
dio.

While Lewis will certainly get a fair
shot at radio, success will have to come
from listener response to the music
rather than any kind of calculated push
to the same modern rockers who em-
braced Bennett and Jones, says Gene
Sandbloom, assistant PD of Los
Angeles modern rock outlet KROQ.

“We never say ‘never’ to playing an
artist. We want to hear the musie,”
Sandbloom says, “But Tony Bennett’s
appearance on our acoustic Christmas
show was totally magical, and it snow-
balled into this massive campaign.
These things have to happen totally
naturally. If you try to orchestrate
something spontaneous, it doesn’t
work.”

But Lewis himself believes that
Elektra’s strategy just might work.

“I think there’s a whole new genera-
tion of kids out there that’s just chafing
at the bit to buy this record,” he says.
“I mean, they’re buyin’ truckloads of
these old Sun records. They're sellin’
millions of my albums on Mercury and
Sun all over the world. You can imagine
they’re waitin’ on a brand-new one.

“I believe, by the grace of the Al-
mighty, it’s gonna be one of the biggest
records I've ever had in my life ...
We’ll just have to wait and see what the
people think about it. If they like it,
they’ll buy it; if they don’t, maybe
they’ll buy it anyway and help me pay
off my income taxes.”
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STRANGERS NO MORE:
Nashville-based Pacific Rec-
ords is doing what most inde-
pendent country labels can’t:
landing significant country ra-
dio airplay.

After the label’s East Texas-
based Perfect Stranger
gained some airplay back in
December with its first single,
“Riding The Rodeo,” more ma-
jor-market country outlets
have jumped on the second

Essra’s Return. After along
absence, Essra Mohawk is
back with a new album,
“Raindance,” due Tuesday
(11) on Ann Arbor, Mich.-
based Schoolkids Records.
In the '70s, Mohawk
recorded for Wamer Bros.
and Asylum and was a
member of Frank Zappa's
Mothers Of invention. Later,
he wrote the Cyndi Lauper
hit “Change Of Heart.” The
country-leaning album is
being worked to album
alternative radio.

single, the campy “You Have
The Right To Remain Silent.”

The singles are from the
band’s debut, “It’'s Up To
You.”

WEEKLY

COVERAGE

“You Have The Right ...”,
which was written by Vince
Gill and Kostas, enters the
Hot Country Singles & Tracks
chart this week at No. 75 with
a bullet, due to strong airplay
on such major-market stations
as KKBQ Houston, KIKK
Houston, and KYGO Denver.

“I think it’s a hit record,”
says Dene Hallam, PD at
KKBQ, where “You Have The
Right ...” is the No. 1 re-
quested song. “It’s real. It's
very honest, and listeners are

responding  big
time.”

TNN viewers are v
apparently re-

sponding as well.
On April 4, the band
taped its second ap-
pearance on the
network’s “Wild
Horse  Saloon.”
(The first appear-
ance was Dec. 13,
1994.)

K.C. Austin, who
co-manages the IV

R o
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Sonny Days. After his
tour with Buddy Guy
wraps up on April 15, Zoo/
Praxis artist Sonny
Landreth continues his
road work through Junein
support of “South Of I-
10.” Shows include solo
dates and opening slots
for Little Feat’s May 4-5
House of Blues gigs in
New Orleans.

REGIONAL

MOU NTAIN
Shanla Twain, The Woman In Me

[____

PACIFIC
SaoEY, Ehodimay

band with Tony

Tuthill, says it is

very difficult for an

indie release to get

country radio air-

play, “but there’s a

lot of [stations] right now look-
ing past [the fact that it’s on an
independent label]. We can’t
thank radio enough. It’s given
us a real boost.”

Austin says the label plans
to “move the project to a major
label.” Right now, the album is
available through Southwest
Wholesale.

HUMMING ALONG: Long
after speculation that RCA
would snatch up San Diego-
based indie Cargo Records,
the two labels are teaming, in

EAST NORTH CENTRAL |
KutKlose, Surrender

BN &

WEST NORTH CENTRAL |
Shania Twain, The Woman inMe |

HEATSEEKERS #1'S5

‘I NORTHEAST
Morphine, Yes

1 9

The vinyl release is due
weeks after RCA releases the
album on CD and cassette on
Tuesday (11), according to
Tom Derr, director of artist
development at RCA.

With the excitement about
Hum stemming from its 1991
debut, “Fillet Show,” and 1993
follow-up, “Electra 2000,” the
band is up for a spot on the
second stage at this year’s Lol-
lapalooza. At press time, the
tour’s organizers hadn’t con-
firmed the lineup.

The first sin-
gle from the al-
bum, “Stars,”
goes to college

BY

AL

MIDDLE ATLANTIC
Sons Of Elvis, Glodean

radio this week,
with  modern
rock radio get-
ting it in late
May or early
June.

“They have a

= i )

SOUTH ATLANTIC
Big L, Lifestylez Ov Da Poor & Dangerous

huge support
base at college

with the last rec-

SOUTH CENTRAL
Crime Boss, Al In The Gome

Y

THE REGIONAL ROUNDUEP
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Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Shania Twain, The Woman In Me
Wilco, A.M.

Morphine, Yes
Subway, Good Times
Lari White, Wishes
Gillette, On The Attack
Johnny Clegg/Savuka, In My African Dream
Biessid Union Of Souls, Home
9. Letters To Cleo, Aurora Gory Alice
10. Matraca Berg, Speed Of Grace

O O

MIDDLE ATLANTIC
Sons Of Elvis, Glodean
Big L, Lifestylez Ov Da Poor & Dangerous
Rusted Root, When | Woke
Martin Page, In The House Of Stone & Light
India, Dicen Que Soy
Mike Watt, Ball-Hog Or Tugboat
Corrosion Of Conformity, Delverance
Morphine, Yes
Type O Negative, Bloody Kisses
Goo Goo Dolls, A Boy Named Goo

Gl IRIGIE P E e

[

a way, for a vinyl release of
Champaign, Ill.-based Hum’s
debut, “You’d Prefer An As-
tronaut.”

The vinyl version of the al-

bum will be a 12-Inch Records
release, distributed by Cargo,
to maintain the indie credibil-
ity garnered from the band’s
two releases on 12-Inch.

ords, so we ex-
pect to do well
there,” says
Derr. “Their real
strength is their
live show.”

RCA put Hum
on the road when Bruce
Flohr, senior director of artist
development and A&R at
RCA, signed the band eight
months ago. Upcoming dates
include several radio station-
sponsored shows by such mod-
ern rock stations as KTOZ-
FM Springfield, Mo.,, WWDX
Lansing, Mich., and CIMX
(89X) Detroit.

TID BITS: Interest in the
Rake’s Progress is heating up
as KROQ Los Angeles began
playing “I'll Talk My Way Out

N G 5

CARRIE BORZILLO

Of This One” from its hifi re-
cordings “Cheese Food Prosti-
tute” EP. After playing a few
Northeast dates with Mojo
Nixon April 13-15, the band
headlines Irving Plaza in its
home base of New York April 21
and starts a UK. tour May 9.
The EP will be released in the
UK. on May 2 ... Wax Traxl/
TVT Records has shipped more
units of KMFDM’s latest album,
“Nihil,” than it has of any other

Here’s The Dirt. Boston-
based dual gender band
Dirt Merchants mix up
seductive melodies with
aggressive guitar stylings
on their full-length debut,

“Scarified,” released April 4
on Zero Hour. Atlanta
college powerhouse WRAS
is among the early
believers. A vinyl 5-inch of
“Bullfight” and “Trip Trip”
was serviced to college,
press, and at conventions.

release in its history. “Juke Joint
Jezebel,” the first single from
the set, released April 4, has re-
ceived an early start at modern
rock WDRE Long Island, N.Y.
... Virgin's Royal Trux hit the
road April 2 for a cross-country
trek through May 6.
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Garth Collects More Platinum; Van Halen Preserves Streak

H BY CHRIS MORRIS

LOS ANGELES—McDonald’s can
post a new sign: “Garth Brooks—Over 3
Million Sold.”

The country megastar’s Liberty com-
pilation, “The Garth Brooks Collection,”
sold as part of an exclusive 1994 proino-
tion by the fast food chain, was certified
gold, platinum, and multiplatinum in
March by the Recording Industry Assn.
of America.

“Collection” topped the triple-plati-
num plateau last month. Brooks' cur-
rent “The Hits,” which is being sold by
conventional music retailers, was cer-
tified for sales of 5 million units in
February.

This latest certification lifts Brooks’
cumulative sales total over the 51 million
unit mark.

Van Halen’s latest Warner Bros. en-
try, “Balance,” was certified double-
platinum and became the hard rock act’s
11th multiplatinum disc. This achieve-
ment preserves a unique accomplish-
ment: Van Halen is the only band whose
entire output has sold more than 2 mil-
lion units apiece.

Madonna’s 1990 Sire hits set, “The
Immaculate Collection,” notched sales
of 6 million, becoming the best-selling
hits album of the "90s; it also ties country
singer Patsy Cline’s “Greatest Hits,” re-
cently certified sextuple-platinum, as
the best-selling hits collection by a fe-
male artist.

First-time platinum award recipients
included Live (whose Radioactive/MCA
album “Throwing Copper” also roared
to double-platinum), Aaron Hall
(MCA/Silas), BlackHawk (Arista), the
Notorious B.1.G. (Arista), and David
Ball (Warner Bros.).

Veteran Irish folk act the Chieftains
nailed their first gold album with the
star-studded “The Long Black Veil”
(RCA). Joining the group in the first-
time gold circle were Brownstone (Epic)
and the Dave Matthews Band (RCA).

Teen R&B prodigy Brandy grabbed
her first platinum and gold singles in
March with “Baby” (Atlantic).

First-time gold singles artists also in-
cluded 4 P.M. (for its remake of “Sukiya-
ki,” on Next Plateau), Deadeye Dick (for
its Ichiban modern rock hit, “New Age
Girl”), and Bone Thugs N Harmony (for
Ruthless rap hit “Thuggish Ruggish
Bone™).

A complete list of March RIAA certi-
fications follows.

MULTIPLATINUM ALBUMS

R.E.O. Speedwagon, "Hi [nfidelity,” Epie, 9 million

Mudonna, “The Iinmaculate Collection.” Sive, 6
million.

Pearl Jam, “Vs.,” Epic, 6 million.

Melissa Etheridge, “Yes | Am,” Island. 4 million

Sheryl Crow. “Tuesday Night Music Club.” A&M,
4 miltion

Offspring. "Smash,” Epitaph, 4 million.

Various Artists, “The Little Mermaid,” Walt Dis-
ney. 3 million.

Original Cast, "Highlights From Phantom Of The
Opera,” A&M, 3 millio

Sheryl Crow, "Tuesday Night Music Club,” A&M,
3 million.

Enya, “Watermark,” Reprise. 3 miltion.

Garth Brooks, "The Garth Brooks Collection,
Liberty, 3 million.

R.E.M., “Monster,” Warner Bros, 3 million

The Cranberries, “Everybody Else Is Doing [t. So
Why Can't We,” Island, 3 million.

The Cranberrics, “No Need To Argue,” [sland, 3
million

Y anni, “Live At The Acropolis,” ['vivate, 3 million.

Eric Claptan, “From The Cradle,” Reprise, 3 mil-
lion.

Live, “Throwing Copper.” Radioactive/MCA. 2 mil-
ion

Hootie & the Blowfish, “Cracked Rear View," At-
lantic, 2 million.

Amy Grant, “FHouse of Love,” A&M, 2 miliion

Mary J. Blige, "My Life,” Uptown. 2 million.

Van Halen, “Balance,” Warner Bros.. 2 million.

MULTIPLATINUM SHORT-FORM ALBUMS
Bone Thugs N Harmony, “Creepin’ On Ah Come
Up," Ruthless, 1.5 million.
Various Artists. “Lion King Sing-Along,” Walt
Disney, 1 million.

PLATINUM ALBUMS

Nine Inch Nails, “Pretty llate Machine,” TVT,
their third.

Randy Travis, “Greatest Hits, Volume 1,” Warn-
er Bros., his sixth.

Randy Travis, “Grea'est Hits, Volume [1,” Warn-
er Bros., his seventh.

Garth Brooks, “The Gurth Brooks Colleetion,”
Liberty, his eighth.

Various Artists, “Homeymoon In Vegas.” Epic.

BlackHawlk, “BlackHawk,” Arista, its first.

Aaron Hall, “The Truth,” Silas/FICA, his lirst.

Live, “Throwing Copper,” RadinactivesMCA, its
first.

The Notorious B.LG.. “Ready Te Die,” Arista, his
first.

David Ball, "Thinkin' Problem,” Warner Bros.
his first.

Spin Doctors, “Turn It Upside Down.” Epic. their
second.

Bwight Yoakam, “Buenas Noches From A Lone
ly Room.” Reprise. his sixth

Van Halen, “Balance,” Warner Bros., its 11th.

Various Artists, “Disney's Silly Songs,” Walt Dis-
ney.

Various Artists, A Music Of Disney: A Legacy In
Song." four-CD) hoxed set, Walt Disney.

GOLD ALBUMS

Take 6, “.Join The Band.” Reprise. its second.

Brownstone. *From The Bottom Up.” k.pic, its firsl.

Dave Matthews Band, “Under The Table Ard
Dreaming,” RCA, its first.

Garth Brooks, "The Garth Brooks Collection,
Liberty, his eighth.

Various Artists, “Christmas Comedy Classics,”
Priority.

Aaron Tippin, “You've Got To Stand For Some-
thing,” RCA, his third.

Mark Chesnutt, “What A Way To Live.” De:
ca/MCA. his fourth.

Tesla, “Bust A Nut,” Geflen, its fifth.

Des’ree. 1 Ain't Movin',” 550 Music. her first.

Jade, “Mind, Body & Song.” Giant, its second.

The Chieftains, “The Long Black Veil,” RCA,
their first.

Too Short, “Cocktails,” Jive. his sixth.

Various Artists, "A T.ow Down Dirty Shame,” Jive.

Van Halen, “Balance.” Wurner Bros., its 11th.

Jerry Clower, "From Yazoo City (Mississippi
Talkin’),” Decca’/ MCA  his third

PLATINUM SINGLES
Braudy, “Baby,” Atlantic. her first.

GOLD SINGLES

The Notorious B.1.53., “Big Poppa.” Arista. his sec-
ond

1 P.M., “Sukiyaki,” Next Plateau, its first.

Brandy. “Bahy,” Atlantic. her second.

Deadeye Dick. “New Age Girl.” Ichiban, its first.

Immature, “Constantly,” MCA, its second.

Bone Thugs N Harmony, “Thuggish, Ruggish
Bone.” Ruthless, its first.

BROADWAY RHYTHMS. ..

A Billboard Spotlight

AN eyes will be on Billboard's June 24th issue, highlighting
Broadway's biggest album sellers, newest cast recordings

and lalest revivals.

Pul your message up in lights. Billboard’s your ticket to
reaching our 200,000 readers in 110 countries.
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Herbie Hancock Beats A New ‘Drum’
Jazzer Returns With Funky Mercury Debut

B BY J.R. REYNOLDS

LOS ANGELES—Mercury Records
hopes “Dis Is Da Drum” will re-es-
tablish Herbie Hancock as an innova-
tive musical force, building on the
percussive style the jazz keyboardist
introduced with 1974’s platinum-cer-
tified “Headhunters” and amplified
with 1983’s “Fu-
ture Shock.”

Due May 23,
Hancock’s “Dis Is
Da Drum”—his
Merecury debut—

fuses  African
rhythms and hip-
hop grooves
HANCOCK within traditional
jazz arrange-
ments.

“I didn’t want to limit myself,”
Hancock says, “so I did a project that
encompassed my whole music experi-
ence—but also included elements of
street-based music.”

Hancock says his last album, “Per-
fect Machine” on Columbia, was lim-
ited in creative scope because of the
label’s desire for a commercial set.
The album, released in 1988, only
managed to reach No. 65 on the Top
R&B Albums chart.

Says Hancock: “On my new album,

1 wanted to examine everything from
my past solo projects and allow for
breakage of rules that I had adhered
to in the past. I also wanted to utilize
the acoustic piano because that’s what
1 do best.”

Hancock’s efforts resulted in nu-
merous elements uncommon for a
tenured jazz artist. The 32-year music
veteran points to his remake of the
1974 favorite “Butterfly” as an exam-
ple of his holder approach.

“On ‘Butterfly,’ the rhythm is bro-
ken and then restarted in several
places—that’s not normally done,” he
says. “Most of the tracks on the al-
bum start off pretty conventionally,
then I incorporated various dance ele-
ments.”

Other studio enhancements on “Dis
Is Da Drum” include backward
sounds, swirling effects, and thunder.
Hancock also intersperses spoken vo-
cals amid the tracks.

“I hand-picked a lot of jazz
rhythms and fused them with non-
traditional jazz sounds along with or-
chestral arrangements,” Hancock
says. “The hard part was figuring out
how to make them fit on top of the
main rhythms.”

Because the album is so difficult to
classify, Mercury’s challenge will be
to reach beyond Hancock’s core audi-

EMI’s D’Angelo Taps Into Classic

Soul Music Vein With ‘Brown Sugar’

B BY MARLYNN SNYDER

EMI is taking the long view with
D’Angelo, an artist whose retro-styled
R&B is different from the typical
sounds heard on today’s R&B-related
radio formats.

D’Angelo’s debut album, “Brown
Sugar,” which streets June 20, is
paced by cool hip-hop beats that are
spiced with moody keyboard play,
rumbling bass licks, and poetic lyrics
delivered through haunting vocals.

Says EMI president/CEQ Davitt
Sigerson, “If you buy into the record
based on any of the tracks |you hear},
you're gonna love the whole album.
It’s our job to put his music out there
[and maintain our] focus and pa-
tience.”

Drawing on creative influences that
include Curtis Mayfield, Marvin Gaye,
and the artist formerly known as
Prince, D’Angelo has created an al-
bum composed of midtempo tracks
and ballads crafted in a classic soul
music vein.

Although D’Angelo’s music has
strong back-in-the-day, funk-oriented
energy, Sigerson says the album’s
retro nature is no gimmick. “He’s
making contemporary music that’s
very much of the times; it's not just a
genre exercise.”

The 21-year-old, who wrote most of
the songs when he was 17 and 18, de-
scribes his music as being from the
hip-hop generation, yet not a hip-hop
album.

Says D’Angelo, who sang, wrote,
and produced the album, “My music is
left of mainstream, but not too ab-
stract. If you make good black music,
you'll reach every aspect of black con-
sumer taste, both hip-hop and R&B.”

Among the artist’s collaborators
were A Tribe Called Quest’s Ali
Shaheed Muham-
mad, Tony Toni
Toné’s Raphael
Saadiq, and Verti-
cal Hold’s Angie
Stone.

D’Angelo is a
Richmond, Va.,
native who taught
himself to play the
piano at age 3. He
also plays drums, bass, and vibes and
played most of the instruments on
“Brown Sugar.”

One of his first projects was as pro-
ducer on “Overjoyed,” the debut sin-
gle by Boys Choir Of Harlem, released
last fall.

D’Angelo’s breakthrough came as
co-writer of the hit single “U Will
Know” by Black Men United, from the
“Jason’s Lyric” soundtrack.

EMI plans to combine aggressive
street promotion with multiformat air-
play to break D’Angelo.

His first single, the album’s title
track, will arrive at retail April 25 and
hit radio May 8.

A cassette sampler featuring the
first single, “Alright,” and “Shit,

(Continued on next page)

D'ANGELO

ence and create demand among pas-
sive consumers.

According to Mercury VP of mar-
keting John Mazzacco, “We expect
TV and press opportunities right out
of the box because Herbie has a musi-
cal legacy and hasn’t had a solo proj-
ect in seven years.”

Mazzacco says Hancock’s demo-
graphie core includes jazz fans, R&B
adult listeners, and adult alternative
consumers. “We think this album will
garner a younger following,” he says.
“He should get big props from the
hip-hop community because of the
grooves this album has. Plus, Her-
bie’s the one who brought the art of
[record] scratching to prominence
with his Grammy-winning song
‘Rockit.””

Additionally, the current wave of

. Fund.
(Continued on next page)

Head Gear. Havoc, a member of Def Jam rap act South Central Cartel, meets
with Tommy Boy artist Treach of Naughty By Nature, who was a guest rapper
on South Central's “Murder Squad” album. A portion of the proceeds from
“Murder Squad” is being donated to the South Central Los Angeles Education

CHANGE CAN BE GOOD: The “feminization” of the
black music division at Warner Bros. has turned more
than a few heads in recent weeks. We already have re-
ported the black music division appointments of senior
VP Denise Brown, promotion and marketing senior VP
Greg Peck, media relations VP Karen Lee, West Coast
A&R VP Alison Ball-Gabriel, and promotion VP
Ardenia Brown, and the promotion of publicity VP Gene
Shelton, who will relocate

to Los Angeles (Billboard,
April 8). In further moves,
Joy Bailey comes aboard
as East Coast A&R VP,
Pat Shields receives her
artist relations VP stripes,
and manager Ron Carter
segues from publicity to
artist relations. Publicists

The
Rhythm
and the

Blues .

Juanita Stephens and

Women Execs At WB: More’s The Better;
‘Eddie F.” Does A&R At LaFace Records

member of Heavy D. & the Boyz, recently joined LaFace
Records as A&R VP. The producer/songwriter is respon-
sible for signing new artists and maintaining creative con-
trol over projects for such acts as Toni Braxton,
OutKast, TLC, Usher, A Few Good Men, Tony Rich,
Chico DeBarge, Goodie Mob, and Society Of Soul.
Ferrell continues to serve as CEQ of his LaFace-dis-
tributed Untouchable Records. The first Untouchable re-
leases will come this
spring from writer/pro-
ducer/songwriter Donell
Jones and rapper Mad
Drama. Both acts ap-
peared on Ferrell’s 1994
multi-artist compilation
album “Untouchable.”
New York-based Fer-
rell will continue writing
and producing under his

Pepper Williams enter as
senior national director
and national director, re-
spectively.

While most industry observers regard the recent ap-
pointments at the Bunny as a fresh start, others (read
conservative males) find the moves somewhat unsettling.

But the paranoid belief that black men are being
pushed out is unfounded. While there is a large contin-
gent of females holding down Warner Bros. management
posts, it can hardly be said that women are taking over
the entire industry. Most R&B music management posts
are held by black men.

The much-discussed, recent female-only reception held
for Denise Brown at the St. James Club in Los Angeles
drew a capacity contingent of businesswomen from
around the country. Such support should be viewed with
pride, not suspicion. According to attendees, the agenda
of the luncheon was merely celebration, not male-bashing.

During a time when R&B departments and divisions
are experiencing significant changes, it’s natural for peo-
ple to engage in second-guessing and perhaps entertain
conspiracy theories. But divisiveness among fellow black
executives is counterproductive.

Critical examination of black music management situa-
tions at labels should bear out legitimate reasons for most
of the changes we're seeing.

ONE OF THE BOYZ: “Eddie F.” Ferrell, former

by J. R. Reynolds

Untouchables Production
banner.

GAYE TRIBUTE: Motown is recording “Inner City
Blues—The Music Of Marvin Gaye,” a tribute album con-
sisting of artists such as U2’s Bono, who performs a
“duet” with Gaye (2 la Natalie and Nat); Neneh Cherry,
Digable Planets, Rosie Gaines, Nona Gaye, Sounds Of
Blackness, Arrested Development’s Speech, Lisa
Stansfield, and Stevie Wonder. The set is scheduled for
release Sept. 12.

Because of the broad range of featured talent, the label
predicts across-the-board appeal. Says Motown VP of cat-
alog development Candace Bond, “The artists have been
turning in their projects, and every time we get one it’s
like, ‘Yeah, that’s the first single’—until the next one
comes in and then it’s, “That’s the first single.” So now
we're taking a wait-and-see posture.”

LINER NOTES: BMG Songs recently entered an exclu-
sive co-publishing agreement with Gravediggaz member
and Wu-Tang Clan producer Prince Rakeem (Rza).
The move is part of BMG Songs’ increasing commitment
to working with hip-hop artists ... Mercury recording
artist Vanessa Williams is recording “Colors Of The
Wind,” the first single from the Disney Records sound-
track to “Pocahontas,” scheduled to street May 30. The
animated film hits theaters June 23.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 80 R&B stations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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11113 BE HAPPY 5 THIS LOVE IS FOREVER
MARY J. BLIGE (UPTOWN/MCA) HOWARD HEWETT (CALIBER)

U WILL KNOW ANYTHING
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3057 HERE COMES THE HOTSTEPPER 16|16 15| 'D GIVE ANYTHING
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BACK & FORTH YOUR BODY'S CALLIN’
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618138 BODY & SOUL 19141 3 WITH OPEN ARMS
ANITA BAKER (ELEKTRAEEG) RACHELLE FERRELE (MANHATTAN/CAPITOL)

71613 FOOLIN' AROUND 20022 |2 SENDING MY LOVE
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) ZHANE (ILLTOWN/MOTOWN)

81719 I'LL MAKE LOVE TO YOU 2112114 { DON'T WANT TO KNOW
BOYZ Il MEN (MOTOWN) GLADYS KNIGHT (MCA)

919118 WHEN CAN | SEE YOU 2211313 AT YOUR BEST (YOU ARE LOVE)
BABYFACE (EPIC) AALIYAH (BLACKGROUND/JIVE)

THE RIGHT KINDA LOVER YOU WANT THIS

10/ 15| 23| 7% T AgELLE (Mca) 23| 171 7| JANer JACKSON (VIRGINY

1119 FLAVA IN YA EAR 2|28 HOW MANY WAYS
CRAIG MACK (BAD BOY/ARISTA) TONI BRAXTON (LAFACE/ARISTA)

1211215 OLD SCHOOL LOVIN' 25| —114 STROKE YOU UP
CHANTE MOORE {SILAS/MCA) CHANGING FACES (SPOILED ROTTEN/BIG BEAT)

13| —| 1 | EVERY DAY OF THE WEEK Recurrents are titles which have appeared on the Hot R&8
JADE (GIANT)

Singles chart for 20 weeks and have dropped below the top 50.
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&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1-LUV (Zomba, BMI/E-40. BMI/Tone Only, BMI/Full
Keel, ASCAP/Royaland Cash, ASCAP) WBM
ANSWERING SERVICE (Divided. BMI/Zomba.
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM

ANY EMCEE (Protoons. ASCAP/Lickshot Lyrics,
ASCAP/Pretty Helen, ASCAP/Warner-Tamerlane, BMI}
ASK OF YOU (FROM HIGHER LEARNING) (Polygram
Int'l, ASCAP/Tony Toni Tone, ASCAP/Beechwood,
BMI/Toshiba-EMI, BMI) HL

BABY (Human Rhythm. BM/Young Legend, ASCAP/Ecstasoul,
ASCAP/Chrysalis. ASCAP/Pecat, ASCAP) WBM

BEFORE | LET YOU GO (Donnl, ASCAP/Zomba, ASCAP/MCA.
ASCAP/Tadej, ASCAP/Davey Pooh, ASCAP/Chauncey Black.
ASCAP/WB, ASCAP/Playhard, ASCAP) WBM

BIG POPPA (Tee Tee, ASCAP/Jusn Publishing Co., ASCAP/EMI
April, ASCAP/Bee Mo Easy, ASCAP/Bavina, ASCAPY HL
BROOKLYN Z0O (Wu-Tang, BMI}

CANDY RAIN (EML April, ASCAP/E-Z-Duz-It,
ASCAP/WB, ASCAP/Evelle, BMI/Twelve And Under.
ASCAP/Slam U Welf, BMI} WBM/HL

CAN | STAY WITH YOU (Ecaf, BMI/Sony, BMI} HL
CAN'T WAIT (Stone City, ASCAP/National League.
ASCAP/Cold Chillin’, ASCAP/WB, ASCAP/Funky Noble,
ASCAP/Enck Sermon. ASCAP) WBM

CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evelle.
BMI/WB, ASCAP/South Of Soul, ASCAP/12 AM
ASCAP/Late Hours, ASCAP/Big Herb's, BMI/EMI
Blackwood, BMI/Janice Combs, BM() WBM

CAN WE START ALL OVER AGAIN (Zomba, ASCAP/Jo
Skin, ASCAP/WB, ASCAP/Heritage Hill, ASCAP) WBM
COME ON (Flyte Tyme, ASCAP/New Perspective.
ASCAP/Seven Songs, BMI/Super, BMVEMI April, ASCAP) WBM
CONSTANTLY (EMI April, ASCAP/Milihill, BMI/Jesse
Powell, BMI/Teron Beal, BMI) HL

CRAZIEST (Naughty, ASCAP/WB, ASCAP)

CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.,
ASCAP/Caledoman, ASCAP) WBM

CREEP (D.AR.P., ASCAP) HL

DANCE 4 ME (Sony, ASCAP/Babydon, ASCAP/Mad
Macktin, ASCAP/Polygram Int’l, ASCAP/Back 2 Da Getto,
ASCAP/Big Herb's, BMI/Warner-Tamerlane, BMI) WBM
DEAR MAMA (Joshua's Dream, BMI/Interscope Pearl,
BMI/Warner-Tamerlane. BMI/The Underground
Connection, ASCAP) WBM

DEVOTE ALL MY TIME (Yelrahc, BMI/Rondor, BME)
DIAL 7 (AXIOMS OF CREAMY SPIES) (Wide Grooves,
BMI/Gliro, BMI/EMI Blackwood, BMI/That's Amazin’,
ASCAP/Macalley, BMI/Ripparthur. ASCAP/OPC,
BMI/Polygram, ASCAP)

DO WHAT U WANT (FROM NEW JERSEY DRIVE)
(Brandon B, BMI/Kenix, BMI/Longitude, BMI/Songs Of All
Nations, BMI/Sugar Biscuit, ASCAP/P.L.C., ASCAP) WBM
EMOTIONS (Bishstick, BMI/Pac Jam, BMI)

FOE THA LOVE OF $ (Dollarz-N-Sense, BMI/D,).Yella,
BMI/Ruthless Attack, ASCAP)

FOR YOUR LOVE (Steveland, ASCAP) WBM

FREAK LIKE ME (Hanes, Hill And Valentine,
ASCAP/Rubber Band, BMI/Polygram Int’l, BMI)

FREAK ME BABY (Pottsburg, BM/Ujima, BMiHey Skimo, BMI)
FREEDOM (FROM PANTHER) (EM! April,
ASCAP/D.A.R.P., ASCAP/Patrick Moxey, ASCAP/Diggin
In The Crates, ASCAP/Enjoi, BMI/Butter Jinx. BMI}
GET DOWN (For Ya Ear, ASCAP/Justin Publishing Co.,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
GET LIFTED (Zomba, ASCAP/lltiotic. ASCAP/Enck Sermion,
ASCAP/Windswept Pacific, ASCAP/Longttude, BMI) WBM
GIVE IT 2 YOU (So So Def, ASCAP/EMI April,
ASCAP/My World, ASCAP)

GOING IN CIRCLES (Porpete, BMI)

GOOD OLE FASHION LOVE {(Flyte Tyme, ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM

HEART OF A MAN (Lynne Peterson, ASCAP/Ken
Cummings, ASCAP/Sun Face, ASCAP/EMI April, ASCAP)
HOLIDAY (Divided, BMI/Zomba, BMI/Ramal,
BMI/Warner-Tamerlane, BMI) WBM

HOOK ME UP (Booty Ooty, BMI)

| APOLOGIZE (All Baker's, BMI/Heritage Hill, ASCAP/WB,
ASCAP/Qrisha, ASCAP/Paisley Park, ASCAP) WBM

| BELONG TO YOU/HOW MANY WAYS (Three Boyz
From Newark, ASCAP/Polygram, ASCAP/Lady Ashlee.
BMI/Jay Bird Alley, BMi/Black Hand, ASCAP/Zomba,
BMI/Raphic. BMI/MCA, ASCAP) WBM

| CAN CALL YOU (Hee Bee Dooinit. ASCAP/Unit 4,
ASCAP/WB, ASCAP) WBM

I'D RATHER BE ALONE (MCA, ASCAP/Family Tree,
ASCAP/Moorer, BMI) HL

IFIT'S ALRIGHT WITH YOU (Keith Sweat, ASCAP/E/A.
ASCAP/WB, ASCAP/Deep Sound, ASCAP)

IF ONLY YOU KNEW (Warner-Tamerlane, BMI) WBM
{f YOU LOVE ME (Store Jam, ASCAP/Ness. Nitty & Capone,
ASCAP/Orisha, ASCAP/WB, ASCAP/Brown Girt, ASCAP/Night
Rainbow, ASCAP/EMI Apnl, ASCAP/Siow Flow, ASCAP) WBM
IF YOU THINK YOU'RE LONELY NOW (Abkco,
BMI/Moreil, BMI)

| LIKE WHAT YOU'RE DOING TO ME (Globe Art,
BMI/That's Right, BMI)

| LIKE (Nu Soul, ASCAP/AImo Irving, BMI/Short Dolts.
BMI/irving, ASCAP} WBM

I'LL BE AROUND (Rag Top, BMI/Beilboy, BMI/Assorted,
BMI/Wamer-Tameriane, BMI/Interscope Pearl, BMI} WBM
I'M GOIN’ DOWN (Duchess, BMI)

1I'M GOING ALL THE WAY (New Perspective,
ASCAP/EMI April, ASCAP)

| NEVER STOPPED LOVING YOU (Whole Nine Yartis,
ASCAP/Awd One, ASCAP/Fingertips, BMIAL'T Mama, BMMCA. BMIY
1S IT ME? Zamba, ASCAP/Hookman, ASCAP/Halle Berry, BV WBM
IT'S BEEN YOU (Whole Nine Yartls, ASCAP/Avid Ore,
ASCAPUnobisky, ,BMIMusc Com. Of America, BMI/O'Hara, BMI)
| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP/Chrysalis, ASCAP/Pecot. ASCAP) WBM
JOY (Donni, ASCAP/Zomba, ASCAP/T.Lucas, ASCAP/Mr.Peanut
Butter, ASCAP/Mijac, BMI/Wamer-Tamerlane, BMI) WBM
JUST ROLL {Little Los, BMI)

KEEP IT RIGHT THERE (DeSwing, ASCAP/EMI Apnil. ASCAP)
KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Ain't
Nuthin' Goin' On But Fu-kin’, ASCAP)

LET'S DO IT AGAIN (Warner Chappell. BM!)

LET’S GET IT ON (Second Generation Rooney Tunes,
BMI/Sony Tunes, ASCAP) WBM/HL

LOVE CAN BE SO COLD (Mycenae, ASCAP)

LOVE OF MY LIFE (EMI Blackwood, BMI/Benny's Music,
BMI/Sany Tunes, ASCAP/Yellow Elephant, ASCAP)

MAD IZM (Channel Live, ASCAP/American,
ASCAP/Zomba, ASCAP)

MAKE SWEET LOVE TO ME (Bachfead. BMiMagc Eye.
BMV/Ray-Jay, ASCAPMWhisperdex, BMINours, Mine & Ours, ASCAP)
NEVER FIND SOMEONE LiKE YOU (Famofis, ASCAP/No
Pain No Gain, ASCAP/Spinning Platinum, ASCAP) HL

NEXT TIME (MCA, ASCAP/Shakeji, ASCAP/EM! April,

Billooard.
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Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan

TAKE IT TO THE FRONT Uunkie Furk, BMI)

[ ILL

AELE glE|3

z(3)e R

2| 5| E | TITLE 2|5 | 4| TITLE

)]—: S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) s Z | ARTIST (LABEL/DISTRIBUTING LABEL)

! SHOOK ONES PART Il
k& NO.T * * 38 | 22| 8 | {068 DEEP (LOUDRCA)
THISISH WE DOUT
1| 9 | WGNTELL DORDAN (PMF/RALIS whs ot t0 T 3| & | Bl
@ 5110 FREAK LIKE ME 40| 37| 7 | SITTIN'IN My CAR
ADINA HOWARD (MECCA DON/EASTWEST/EEG) SLICK RICK (DEF JAM/RAL/ISLAND)
@ 3 | 6 | DEAR MAMA 41|34 11| OH YEAH!
2 PAC (INTERSCOPE) ROTTIN RAZKALS (ILLTOWN/MAD SOUNDS)
BIG POPPA BEFORE | LET YOU GO
4 2|13 THE NOTORIOUS 8.1 G. {BAD BOY/ARISTA) 42|36 |28 BLACKSTREET (INTERSCOPE)
5 |4 |5 | KEEP THEIR HEADS RINGIN’ 43(351] 6 IS IT ME?
DR. DRE (PRIORITY) MONTECO (FEATURING IMMATURE) (MCA}
RED LIGHT SPECIAL THANK YOU
@ / 6 TLC (LAFACE/ARISTA) 47 BOYZ Il MEN (MOTOWN)
CANDY RAIN CONSTANTLY
1 6|17 SOUL FOR REAL (UPTOWN/MCA) 451421 IMMATURE (MCA)
ASK OF YOU COME ON
9 3 RAPHAEL SAADIQ (EPIC SOUNDTRAX/S50 MUSIC) 46477 BARRY WHITE (A&M/PERSPECTIVE)
ABY TOOTSEE ROLL
9 811 BR@_VMATLANTIC) 47|43 | 46 69 B_OYZ (RIP-IT)
THIS LIL' GAME WE PLAY | MISS YOU
10| 10 17| siway (FEATURING 702) (BIv 10) 815022 | NiUGRSTR
CAN'T YOU SEE NEVER FIND SOMEONE LIKE YOU
1572 TOTAL FEAT. THE NOTORIOUS B.LG. (TOMMY BOY) 63 4 KEITH MARTIN (RUFFHOUSE/COLUMBIA)
THINK OF YOU I'D RATHER 8E ALONE
14111 USHER (LAFACE/ARISTA) 5040 3 IV XAMPLE (MCA)
I'M GOIN' DOWN FREAK ME BABY
—| 1 MARY J. BLIGE {UPTOWN/MCA) 592 DIS-N-DAT (EPIC STREET/EPIC)
IF YOU LOVE ME KITTY-KITTY

14)12)21 BROWNSTONE (MJJ/EPIC) 52|53 |22 69 BOYZ (RIP-IT)

1511 | 16 | GET DOWN 53|52 | g | OOH LAWD (PARTY PEOPLE)

CRAIG MACK (BAD BOY/ARISTA} D.J. SMURF AND P M.H . (WRAP/ICHIBAN}
JUST ROLL RUB UP AGAINST YOU

3216 FABU (BIG BEAT/ATLANTIC) 56 FREDDIE JACKSON (STREET LIFE/SCOTT! BROS.}

| LIKE LET'S DO IT AGAIN

58 KUT KLOSE (KEIA/ELEKTRA/EEG) 851485 BLACKGIRL (KAPER/RCA)

FOR YOUR LOVE BOO-TEE BOUNCE
1817 STEVIE WONDER (MOTOWN) 2 H M.H {(PHAT HOUSE)
19/13]9 BROOKLYN Z0OO 57|45 | 3 | PURPLE MEDLEY
OL’ DIRTY BASTARD (ELEKTRA/EEG) PRINCE (WARNER BROS.)
GIVEIT 2 YOU WHUTCHA WANT?
%2 DA BRAT (SO SO DEF/WORK/COLUMBIA} 384918 NINE (PROFILE)
GET LIFTED SAFE + SOUND
211199 KEITH MURRAY (JIVE) 39|56 |5 DJ QUIK (PROFILE)
Joy ROLLIN' WIT' DANE
@ 22 BLACKSTREET (INTERSCOPE) 1 DANA DANE {(LIFESTYLES/MAVERICK/WB)
EEP PRACTICE WHAT YOU PREACH
B2 TLC {LAFACE/ARISTA} 615830 BARRY WHITE (A&M/PERSPECTIVE)
24| 16| 8 | FOE THA LOVE OF $ 62|51 2 YOU GOTTA BE
BONE THUGS N HARMONY (RUTHLESS} DES'REE (550 MUSIC/EPIC)
I'LL BE AROUND WHEN U CRY | CRY
250234 RAPPIN' 4-TAY (CHRYSALIS/EMI) B 1 JESSE (UNDERWORLD/CAPITOL)
MAD (ZM TAKE IT TO THE FRONT
26| 20| 15| ChiauneL Live (capioL) —| 1| vee ustano
ANSWERING SERVICE WOMAN TO WOMAN
317 GERALD LEVERT (EASTWEST/EEG) 65| 6416 JEWELL (DEATH ROW/INTERSCOPE)
IF YOU THINK YOU'RE LONELY NOW HOOK ME UP
8219 K-CI HAILEY OF JODECI (MERCURY) —18 JOHNNY “GUITAR” WATSON (WILMA/BELLMARK)
TOUR CAN'T WAIT
2902912 CAPLETON {(SIGNET/RAL) 67/60) 8 REDMAN (RAL/ISLAND)
PEOPLE DON'T BELIEVE ANY EMCEE
W|3)6 SCARFACE FEAT. ICE CUBE (RAP-A-LOT) B 1 NINE (PROFILE)
CAN | STAY WITH YOU WHERE | WANNA BE BOY
28|17 KARYN WHITE {WARNER BROS ) 696113 MISSJONES (STEP SUN)
TAKE A BOW CRAZIEST
271 MADONNA (MAVERICK/SIRE/WARNER BROS.} o 1 NAUGHTY BY NATURE (TOMMY BOY)
CRAZY LOVE SHE'S GOT) SKILLZ
@ 423 BRIAN MCKNIGHT (MERCURY) 9 E\LL-4-ONE (IRITZZIATLANTIC)
RODEO NIKA
413 35 SOUTH (RIP-IT) 126218 VICIOUS (EPIC STREET/EPIC)
35|31 | 8 | LET'SGET ITON 73| 70 | 4 | BORIQUAS ON DA SET
SHABBA RANKS (EPIC STREET/EPIC) FRANKIE CUTLASS (RELATIVITY)
-LUV FOOLIN' AROUND
39]8 E-40 (FEATURING LEVITI) (SICK WID' ITJIVE) 74|66 | 22 CHANGING FACES (SPOILED ROTTEN/BIG BEAT)
SO FINE 1 CAN CALL YOU
(387 MINT CONDITION (PERSPECTIVE) 15155|7 PORTRAIT (CAPITOL)
(O Records with the greatest gain. © 1995 Billboard/BP1 Communications and SoundScan, Inc.
ASCAP/Flyte Tyme, ASCAP/New Perspective, ASCAP) WBM 21 THANK YOU (Black Panther, BMI/Vanderpool,

63 OH YEAH! (Naughty, ASCAP/Wamer Chappell, ASCAP/F.C.D., BMI/Aynaw, BMI/Shawn Patrick, BMI/Ensign, BMI/EMI
ASCAP/Jobete, ASCAP/Cambrae, ASCAP/Libnan, ASCAP) WBM Apnl, ASCAP/D.A.R.P., ASCAP) HL

42  ON BENDED KNEE (Fiyte Tyme, ASCAP/EMI Apni, ASCAP) WBM 9 THINK OF YOU (Chuck Life, ASCAP/Starvin, ASCAP/Chyna

85 OOM LAWD (PARTY PEOPLE) (Bronx Riv. BMI) Baby, BM/Janice Combs, BMI/EMI Blackwood. BMI/UR-IV,

55 PEOPLE DON'T BELIEVE (N-The Water, ASCAP/EMI ASCAP/Check Man, ASCAP/WB, ASCAP) HL/WBM
Blackwood. BMI/WB. ASCAP/Gangsta Boogie, 1 THIS IS HOW WE DO IT (Mo’ Swang, ASCAP/Qyi's,
ASCAP/Straight Cash, BMI} WBM/HL BMI/Def American, BMI)

49 PRACTICE WHAT YOU PREACH (Seven, BMI/Super. 10 THIS LIL" GAME WE PLAY (Divided, BMI/Zomba.
BMI/Divided, BMI/Zomba, BMI/Warner-Tamerlane, BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM
BMI/Ramal, BMI) WBM 77 THIS TIME (EMI Blackwood, BMI/Chante’ 7, BMI/EMI

89 PURPLE MEDLEY (Controversy, ASCAP/WB, ASCAP) WBM April, ASCAP/Lee Hamblin, ASCAP)

4 RED LIGHT SPECIAL (Ecaf, BMI/Sony, BMI) HL 62 TOUR (Def American Songs, ASCAP)

64 RODEO (Downlow Quad, BMI/Drop Science. ASCAP) 65 THE WAY THAT YOU LOVE (EMI Blackwood.

82 ROLLIN' WIT' DANE (Maverick, ASCAP/Tickle Your BMI/).Dibbs, BMI/EMI Apnil, ASCAP/Nkunim, ASCAP)
Fancy. ASCAP/WB, ASCAP/Vent Noir, ASCAP/Famous, 100 WE GOTTA RUN (Alvie's House. BMI)

ASCAP/N-The Water, ASCAP/Jobete, ASCAP) 39 WHEN U CRY ) CRY (Li" Ed. ASCAP/Tnimity Campbell,

25 RUB UP AGAINST YOU (Dwvided, BMI/Zomba, ASCAP/Warner Chappell, ASCAP/Sonic Sheet, BMI)
BMi/Ramal, BMI/Warner-Tamerlane, BMI) WBM 12 WHERE | WANNA BE BOY (Potential, BMI/Missjones,

66 SAFE -+ SOUND {Protoons, ASCAP/Way 2 Quik, BMI/Ron G, BMI)

ASCAP/Kidadda, BMI/Off The Wall, BMI) 96 WHERE YOU ARE (Ecaf, BMI/Sony Songs. BMH)

88 (SHE'S GOT) SKILLZ (Songcase, BMI) WBM 83 WHUTCHA WANT? (Protoons, ASCAP/Pretty Helen,

79 SHOOK ONES PART )l Uuvenile Hetl, ASCAP) ASCAP/Lickshot Lyrics, ASCAP)

54  SHY GUY (FROM BAD BOYS) (Diana King, BMIWorid Of Andy, 92 WOMAN TO WOMAN (FROM MURDER WAS THE
ASCAPWNR, ASCAP/Kingsley Gartner Nation Of Soul, BMI) CASE) (Irving, BMI/Ain't Nuthin’ Goin' On But Fu-kin',

70 SITTIN' tN MY CAR (Def American, BMI/Chevis, ASCAP/O/B/0 Itself, ASCAP/WB, ASCAP) WBM
BMI/Def Jam, ASCAP/Vance Wright, ASCAP} 99 YOU ARE MY LOVE {Laurie-Bee. ASCAP)

29 SO FINE (New Perspective, ASCAP/EMI Apnil, ASCAP) 74 YOU GOTTA BE (Sony, BMI)

69 TAKE A BOW (Ecaf, BMY/Sory, ASCAPWebo Gir, ASCAPY WBIMHL 38 YOU'RE SORRY NOW (9 th Town, ASCAP/Naughty,

51 ASCAP)
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» COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES'REPORTS COLLECTED, COMPILED,
’ AND PROVIDED BY  SowndScan
FOR WEEK ENDING APR. 15, 1995 ™ llll"l
ROTTIN RAZKALS
- - 4T 1 28 | — | 2 | [[70WNMAD SOUNDS 530461°/MOTOWN (9.98/15 98) [} ROTTIN TADA CORE | 28
O 2 BROTHA LYNCH HUNG
oEiGE g o | 9% | arTIST TITLE | 23 48 | 49 | 40 | 5 | BiACKVARKET 53967°/PRIORITY (10.98/17.98) SEASON OF DA SICCNESS | 26
E2 |32 | 22| 25| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & 49 36 38 5 FREDDIE JACKSON STREET LIFE 75457,SCOTTI BROS. (9.98/15.98) PRIVATE PARTY | 28
% x*NO. T %% 50 4] 43 10 | GEORGE DUKE WARNER BROS. 45755 (10.98/15.98) ILLUSIONS 3
1 1 1 3 2PAC INTERSCOPE 92399%/AG {10.98/16.98) 3 weeks at No. 1 ME AGAINST THE WORLD 1 51 | ¥/ 20 3 KAM EASTWEST 61754 EEG (10.98/15.98) MADE IN AMERICA | 20
% % * HOT SHOT DEBUT % * * 52 | 42 39 11 | THE ROOTS DGC 24708* GEFFEN (10 98/15.98) (R DO YOU WANT MORE?!1!221 | 22
VARIOUS ARTISTS
@ NEWD ;| oL DIRTY BASTARD R I i o I 53 | 46 | 50 | 7 | Rimoisme Agﬁ 8/11.98) SMOOTH GROOVES: A SENSUAL COLLECTION, vOL. 1 | 33
EERIe 6o Era TOBTLS oo) . 60 | 47 | 30 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER | 25
3)| NEWD 1 | SOUNDTRACK TOMMY 80Y 1114 (11.98/16.98) NEW JERSEY DRIVEVOL. 1 | 3 55 | 47 | 45 | 19 | REDMAN @ Rat 523846°isLAND (10.98/16.98) DARE I1Z A DARKSIDE | |
4 | 1 [ 3 | 18 | MARY J. BLIGE A° UPTOWN 11156*/MCA (10.98/15 98) MY LIFE | 1 56 | 50 | 51 | 28 | LUTHER VANDROSS A Lv57775¢EPIC (10.98 £Q/16.98) SONGS | 2
T
@ NEW D 1 | SOUL FOR REAL UPTOWN 11125MCA (9.98/15.98) CANDY RAIN S 57 | 51| 36 | 7 E“Jf?%f&?ﬂ‘z’ﬁ)?om (oo8165 gg S CC. PRESENTS MURDER SQUAD NATIONWIDE 12
6 2 — 2 | STEVIE WONDER MOTOWN 530238 (10.98/16.98) CONVERSATION PEACE 2 VAhibUS ARTISTS —
1 3 2 3 | E-40 SICKWID'IT 41558/3IVE (10.98 15.98) IN A MAJOR WAY | 2 5: 92 | 52 | T | mino 1186046 7 5811.98) SIS el S TS G g O o | Ml
( \ ' |
8 6 ] 20 | TLC A‘ LAFACE 26009/ARISTA (10 98 16.98) CRAZYSEXYCOOL 2 ‘20 :Z jg ;g ig';i;;;g;:;‘: Qe et = AMERIKKKAS N'GHTSMARE 229 i
CALIBER 1008 (9.98 14.98) IT'S TIM |
9 5 4 6 DJ QUIK PROFILE 1462* (10 98 16.98) SAFE + SOUND l '
(61)| 63 58 | 27 | KARYN WHITE WARNER BROS 45400 (10.98/15.98) MAKE HIM DO RIGHT | 22
10 10 8 5 ADINA HOWARD 1ECCA DONEASTWEST 61757/EEG (10.98/15.98) DO YOU WANNA RIDE? 7 g I 2 . THA oLl . ; TR T
11 7 6 29 | THE NOTORIOUS B.I.G. A BAD BOY 73000*/ARISTA (9.98/15.98) READY TO DIE 3 T % % % PACESETTER  * % g
12 11 11 12 | BROWNSTONE @ wmyJ 57B27€PIC (10.98 EQ/15.98) FROM THE BOTTOM UP 4 77 | 67 | 40 | DA BRAT A 5050 DEFMORK 66164 /COLUMEIA (9.98 EY15.98) e 1
KIRK FRANKLIN AND THE FAMILY ® : -
13 | 13 | 9 1 17 | (0cpo.CENTRIC 72119 (9.98/13.98) KIRK FRANKLIN AND THE FAMILY | 6 64 | 62 [ 5 [ 22 | R.B.L. POSSE iN-A-MINUTE 8700 (9 98 15.98) RUTHLESS BY LAw | 23 i
14 | 12 | 7 | 27 | BRANDY A ATLANTIC 82610/AG (9.98/15.98) BRANDY | 6 65 | 59 | 9| 7 m"}gggﬁsﬂgﬁ'gﬁ - SMOOTH GROOVES: A SENSUAL COLLECTION, vOL. 4 | 39
153 | 8 | — | 2 | THE WHISPERS CAPTOL 30270 (10.98/15.98) TOAST TO THE LADIES | 8 66 | 53 | 49 | 28 | CRAIG MACK @ BAD BOY 73001+/ARISTA (9.98/15.98) PROJECT: FUNK DAWORLD | 6
16 | 14 | 10 ) 31 | BOYZ I MEN A" MOTOWN 0323 (10.98/16.98) ny ot 67 | 61 | 61 | 7 | VARIOUSARTISTS o SMOOTH GROOVES: A SENSUAL COLLECTION, voL. 3 | 38
17 | 16 | 14 | 20 | METHOD MAN @ DEF JAM/RAL 523839*/ISLAND (10.98/16.98) TICAL | 1 68 | 64 | 63 | 12 | 95 SOUTH rpr 950i' T ST eEL 29
18 | 15 | 12 | 26 | BARRY WHITE A A&m 540115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE | 1 73 | 71 | 17 | PHIL PERRY GRP 4026 MCA (9 08 15 %) FiEEnIASORel 5
19 | 9 | — | 2 | CHANNEL LIVE CAPITOL 28968 (9.98/13.98) STATION IDENTIFICATION | 9 70 | 56 | 68 | 17 | VANESSA WILLIAMS @ WING “26172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS | 25
20 | 19 17 30 | GERALD LEVERT A EASTWEST 92416/EEG (10.98/15.98) GROOVE ON 2 71 | 58 | 5 | 35 | IMMATURE @ MCA 11068 (9.98/15 98) PLAYTYME IS OVER | 26
% % * GREATEST GAINER® * » 72 | 55 | 48 | 12 | SMIF-N-WESSUN WRECK 2005/NERVOUS (9.98/15.98) DAH SHININ' | 5
33 | — | 2 | SOUNDTRACK WORK 67009/COLUMBIA (10,98 EX/16.95) BAD BOYS | 21 73 | 57 | 41 [ 4 | MASTERP noumT o001 398111 98) 99 WAYSTODIE | 4l
[C22)] NEWD | 1 | BIG L coLuMBiA 53795 1098 £Q/15 98) LIFESTYLEZ OV DA POOR & DANGEROUS | 22 74 | 71 | 87 | 7 | MYSTIKAL BIGBOY 12 (9.98/14.98) MYSTIKAL | 56
@ NEW) 1 KING TEE MCA 11146 (9.98/15.98) v UFE | 23 75 | 66 57 | 20 | CHANTE MOORE siLAS 11157 MCA (10.98/15.98) A LOVE SUPREME | 11
ARG T SoekTals T 1 RE-ENTRY | 38 | EAZY-E A’ RUTHLESS 5503*RELATIVITY (7.98 11 98) 1T'S ON (DR. DRE 187UM) KILLA (EP) | 1
@ % % 3 KUT KLOSE KENELEKTRA 6166860 (10.0815.98) SURRENDER | 23 n i, 66 | 114 | RACHELLE FERRELL @ MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 25
—— 78 | 65 | 55 | 19 | SLICK RICK DEF JAMRAL 523847*/ISLAND (10.98/16.98) BEHIND BARS | 11
26 | 20 | 18 6 | CRIME BOSS SUAVE 0003+ (9.98/15.98) ALLIN THE GAME | 11 79 1 78 | 69 | 73 | R KELLYA Ve 21527 (10981598, T 1
& i 2 :J:::NTNHUJ(EESZLZL(;I\(;?\:/(I; %8 . EEGE gl RN 2l 80 63 60 7l SNOOP DOGGY DOGG A DEATH ROW/INTERSCOPE 92279+/AG (10.98/15.98) DOGGY STYLE [ 1
NY A
28 | 18 | 16 | Al | puriess sso6vRELATIVITY (7.9812.98) CREEPIN ON AH COME UP (EP) | 2 81 | 79 | 74 | 124 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS | ?
29 | 2|19 4 NINE PROFILE 1460* (10 98/15.98) NINE LIVEZ | 16 82 | 69 | 65 { 27 | JOHNNY “GUITAR” WATSON wiLMA 71007*/BELLMARK (3.98/15 98) BOW WOW | 48 |
30 | 27 | 27 | 41 | BLACKSTREET @ INTERSCOPE 92351/AG (10 98/15.98) BLACKSTREET 7 83 | 8 | 8 | 32 | CHANGING FACES @ SPOILED ROTTEN/BIG BEAT 92369"/AG (9.98/15.98) CHANGING FACES 1|
31| 2 | 2l 29 | ANITA BAKER A’ ELEKTRA 61555/EEG (10.98/16.98) REvIEoETOVE ) 84 | 67 | 72 | 90 | TONI BRAXTON A° LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON 1
3 | 30 10| SUBWAY 8 10 530354 MOTOWN ©.9813.96) 5000 TIVES | 23 85 | /4 70 18 | THE DAYTON FAMILY PO BROKE 5433 (9.98/15.98) WHAT'S ON YOUR MIND | 42
8 .98)
33 | 21 | 15 | 2 | SCARFACEA e P~ 5 86 | 84 | 83 | 9 | VARIOUS ARTISTS THUMP 4710 (10 98/15 98) OLD SCHOOL LOVE SONGS | 52
RPACES mopp Y oyheerno0 Thy L0 29 ThE 87 | 81 | 73 | 50 | SOUNDS OF BLACKNESS AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15
32 | 28 | 24 | SOUNDTRACK A’ DEATH ROW/INTERSCOPE 92484*/AG (10.98/16.98) MURDER WAS THE CASE | | PERSPECTIVE 9006 (9.98 12 98) [N i
35 | 25 | 22 | 25 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME 1 6 88 | 8 | 77 | 27 | JADE @ GIANT 24558/WARNER BROS. (10.98/15.98) MIND, BODY & SONG | 16
36 % 2 19 | ICE CUBE @ pRORITY 53921% (10.98/15.98) BOOTLEGS & B-SIDES 3 89 83 75 85 | BABYFACE A’ EPIC 53558 (10.98 £Q/16.98) FOR THE COOL IN YOU 2
31 30 29 4 PORTRAIT CAPITOL 28709 (10.98/15.98) ALL THAT MATTERS | 26 :(1’ 32 22 39 INCOGHITO JAikn LOUD 522036 ERVE S oRIaSD) eSS
B ® RAP-ALD / 98/15. SOMETHIN'
38 25 23 5 CHRISTOPHER WILLIAMS GIANT 24564/WARNER BROS. (10.98/15.98) NOT A PERFECT MAN 13 2 % 8 32 BLGRZ;K\;HI:EAP 0 5:927 PRICRITY (93615 98) PTEne GRE':‘T::IOlLsz 740
MERCURY 522459 (10 98/15 98) H
39 |3 44 | 69 BOYZ @ Rip-IT 6901 (8.98/15 98) [ INETEEN NINETY QUAD | 13
et i ol L e RE-ENTRY | 66 | ZAPP & ROGER @ REPRISE 45143WARNER BROS (10.98/15.98)  ALL THE GREATESTHITS | 9
40 35 25 12 | SOUNDTRACK EPIC SOUNDTRAX/550 MUSIC 66344/EPIC (10.98 EQ/16.98) HIGHER LEARNING Y 94 a7 86 19 | OUTKAST A LAFACE 26010+ ARISTA (9 98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK 3
NEWD | | m%:p?giﬁ:::i?q o515 657 UMP YA FIST HIP HOP INSPIRED BY THE BLACK PANTHERS | 41 95 | 89 | 79 | 28 | BEBE & CECE WINANS CAPITOL 28216 (109815981 RELATIONSHIPS | 19
NEW D) 1 DANA DANE LIFESTYLES/MAVERICK 45770/WARNER BROS. (9.98/15.98) ROLLIN' WIT DANA DANE 2 ggEEINT:; ;? SA:PIN Sl AlaGH IS 3(ﬁ39'/w| DO DONGTRRIGHINTh ETGEE TN 592 1
.G.K. JIVE 41524 (8.98/15.98) (IS SUPERTIGHT
43 | 38 33 | 21 | SADE EPIC66686" (10.98 EQ/16.98) THE BEST OF SADE 7
KEITH MURRAY - RE-ENTRY | 21 | MEN AT LARGE EASTWEST 92459/EEG (10.98/15 98) ONE SIZE FITSALL | 17
44 | 40| 31 L2 e eess (109815.98) THE MOST BEAUTIFULLEST THING IN THIS WORLD | 5 % WU-TANG CLAN ® )
20 8T | 96 | 63 | [0 eh3364RCA (3 98715.98) ENTER THE WU-TANG (36 CHAMBERS) | 8
45)| 48 | 42 | 29 | GLADYS KNIGHT mca 10946 (10.98/15.98) JUST FOR YOU 6 "ADEE
46 | 43 | 35 | 27 | SOUNDTRACK A MERCURY 522915 (10 98 [/16.98) JASON'S LYRIC | 1 100 | 88 | 78 | 22 | \iNcsiwmos 1002 (10.98/1598) ASS, GAS OR CASH (NO ONE RIDES FOR FREE) | 33

(O Albums with the greatest sales gains this week. ®@Recording Industry Assn. Of America (RIAA} certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multipiatinum titles indicated by a numerat fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices tor WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. ¢ 1995, Billboard/BPI Communications, and SoundScan, Inc.

A MUST BUY FOR ‘95!

Billboard’s 1995 Record
Retailing Directory

“Outstanding source material...an invaluable tool in
seeking new opportunities.”’ H.Brown, Impel Marketing
Billboard’s 1995 Record Retailing Directory provides the accurate

information you need to reach record retailers and sell them your
products and services.

Relied upon by the entire record and video industry, Billboard’s 1995 Record Retailing
Directory contains over 7,000 listings of full-line record stores featuring chain stores,
chain headquarters and independents.

Packed with comprehensive listings that give you the information you require to reach
record retailers...phone and fax numbers, store names and addresses. chain store planners
and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 x
9 directory — s0 it’s easy to handle and take on the road.
Industry leaders agree—this source of reliable information is too valuable to be without.
To order your copy at $135 plus $5 shipping and handling ($12 for international orders)
call 1-(800) 344-7119. In NY call (212) 536-5174. In NJ call (908) 363-4156. Or send
check to: Billboard Directories, Dept. BDRD3035, P.O. Box 2016, Lakewood. NJ 08701.
Get a jump on your competition! -Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

Please add sppropriate sales tax in NY. NJ. PA. CA. TN. MA. IL & DC. Orders payable in U.S. funds only.
All sales are final. BDRD3035
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Boy Geor

BOY GEORGE wickedly giggles
as he recounts hearing a recent U.K.
radio quiz in which listeners were
challenged to identify the snarling
and masculine voice belting a new
grunge-pop version of the Stooges’
punk-era chestnut “Funtown.”
“Honey, you could almost hear a
collective gasp around the city when
the DJ said it was me,” he says. “No
one believed it. It was like, ‘That
drag queen? No way! I loved it.”
The British single release of
“Funtown,” masterfully mixed for
dancefloors with a rebellious trance
hand by Ramp, is the first step in
what will be the singer’s roaring re-
turn to mainstream publie con-
sciousness over the next three
months—and it
is a comeback
with several
tasty twists. His
long-in-progress
autobiography,
“Take It Like A
Man,” which of-
fers a frank ac-
count of his rise
to international
stardom and his highly publicized
recovery from heroin addiction, will
be published in September by Har-
perCollins. The tome will be pre-
ceded by “Cheapness & Beauty,” a
daring collection of tunes that casts
the man born George O’Dowd in an

BOY GEORGE

equally revealing new light, His im- .

age as the cuddly, sexually ambigu-
ous boy who gleefully wooed teen-
agers as the leader of Culture Club
during the '80s has been replaced by
a publicly defined gay man who now
readily comments in his lyrics on sex
roles and the pain of coming out.

Musically, “Cheapness &
Beauty,” due next month on Virgin
abroad and EMI in the States this
summer, is also a radical departure
from O’Dowd’s previous efforts.
Though there are flashes of sweet
soul akin to Culture Club hits like
“Time,” hip-grinding rhythm-rock-
ers that can easily be linked to early
David Bowie and Marc Bolan
dominate the set—save for the sev-
eral lush, pop-symphonic tunes re-
corded with the London Chamber
Orchestra. In all, this set is a dream
for DJs who regularly season their
dancefloors with alternative flavors.

Back in his plush London home,
O’Dowd is in a typical flurry of activ-
ity, wherein he juggles his solo re-
cording career with operating his
small but acclaimed 5-year-old indie
dance label, More Protein Records.
Packing for a three-week jaunt to
Australia that will include spurts of
holiday relaxation and promotional
appearances in support of the book
and album, O’Dowd reflects on how
his brash new musical persona is ac-
tually a return to his roots.

“When I first came out at the age
of 16, I was a punk who was thor-
oughly obsessed with David Bowie,”
he says. “That was the kind of music
that moved me. It was so powerful
and primal. Contrary to popular be-
lief, I hated disco for years, and I
was completely uncomfortable with
everything connected to it—espe-

by Larry Flick

cially camp gay men, if you can be-
lieve that.”

Then one day O’Dowd recalls be-
ing in a nightclub and hearing
Donna Summer’s timeless “Love
To Love You Baby.” As he absorbed
the enveloping, erotic energy in the
room, something clicked in his brain
and a lifelong affinity for disco was
formed. “At that moment, it was like
shedding skin and getting closer to
deep fears about my sexuality,” he
says.

Evolving into his Boy George al-
ter ego for Culture Club, he boldly
set forth to christen the act with ma-
terial like “The Eyes Of Medusa,” a
never-heard jam that was riddled
with male proffouns. “It was the first
song I ever wrote with the band,
and, honey, was it dramatic,” he re-
calls with a nostalgic laugh. “It had
lines like ‘He loves me, he hates me,
he knows me too well.” I remember
being told while we were recording
the song that being so direct was a
mistake. The rest of the band
agreed, and opted for a somewhat
more vague approach. It put me in
a lyrical box that I was not sure I
would ever break out of.”

O'Dowd’s feelings of creative con-
finement were forever dissolved last
year, when he started to assemble
“Cheapness & Beauty,” his fourth
post-Culture Club album. Taking
stock of his personal life and the
world around him in song, he discov-
ered the pronoun “he” kept popping
up naturally and frequently. Men-
tally unlocked, he gave birth to such

o Danee
Breakouts
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CLUB PLAY

. THIS TIME CHANTE MOORE siLas
, CONWAY REEL 2 REAL STRICTLY RHYTHM

. TONIGHT IS THE NIGHT LE CLICK
LOGIC

. MENTAL PICTURE JON SECADA s8k
. I'M READY SIZE 9 vIRGIN UNDERGROUND

MANXI-SINGLES SALES

1. 10,000 SCREAMING FAGGOTS
THE MOONWALKERS FEAT. ULTRA
NATE STRICTLY RHYTHM

(LI Ty

2. LET THE BEAT GO ON DR. ALBAN
LogIC

3. BOO-TEE BOUNCE H.M.H_ PHAT HOUSE

4. TONIGHT IS THE NIGHT LE CLICK
LOGIC

5. | LIKE WHAT YOU’RE DOING TO ME
JOYA atias

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

revelatory jams as the buoyant “The
Same Way In Reverse,” which ear-
nestly attempts to explain the deli-
cate balance of gay relationships;
the stark “Unfinished Business,”
which bitterly addresses a lover lost
to a heterosexual marriage; and the
unapologetic “God, Don’t Hold A
Grudge,” which takes a white-
knuckled stab at parents who reject
their kids.

“On some level, these songs are
autobiographical, but I think they
are also applicable to a whole lot of
other people,” he says. “As a com-
munity, I think we share a lot of
common experiences and emotions.
Many of us live in fear of being
treated with shame by our families,
and I think we all want to make the
world understand that we're not
aliens.”

O'Dowd says completing a consid-
erable length of his own journey to-
ward self-acceptance was necessary
before he could be fully direct in his
lyries. “For years, I walked around
unknowingly with a huge chip on my
shoulder, which I think came from
realizing that I was born into a soci-
ety that does not accommodate me
the way it does everyone else. I
thought I was inferior, even though
I walked around with camp and ar-
rogance. It’s been as if I was fight-
ing a one-man battle against the
world. As I've gotten older and more
at ease with my life, I've gotten far
less uptight.”

Fortified for the battle that pro-
motion can be, O’Dowd is approach-
ing the next few busy months with
good-natured, sage philosophy. Al-
though many will wonder where he
has been since the 1993 success of
his theme to the movie “The Crying
Game,” his die-hard fans know that
he has emerged as one of the leading
club DJs in England over the past
year and has contributed a 75-min-
ute program of underground beat-
mixed dance jams to a triple-CD set
on U.K.-based Fantasia Records.
He has also been penning and pro-
ducing “Woman Can Have It,” the
debut album by Eve Gallagher, his
longtime More Protein protégé, that
is slated for release this spring in
the States on Radikal Records. He
says such a full plate of unique and
creatively satisfying projects has
quelled any anxiety he might nor-

* mally feel at the launch of a new al-

bum.

“Over the past few years, my per-
spective on my career has com-
pletély changed,” he says. “I find all
of the fame stuff so superficial.
Right now, my definition of doing
well is getting up in the morning and
wanting to be alive. Everything else
feels like a miracle—and I'm going
to bathe in it.”

CHAMPION’S FUTURE: The
U.K.’s influential Champion Rec-
ords has severed its distribution
agreement with EastWest/Elektra
Records in the States. According to
Joey Carvello, Champion’s VP of
U.S. operations, the split is amica-
ble. “It was time for us to have
more control over the direction and

ge Has His Eye On The Comeback Trail

Everything Is Moby. Elektra artist Moby cools down after a New York soiree
celebrating his full-length debut, “Everything Is Wrong,” which was capped by
a rare acoustic performance. The set has already spawned a club smash with
“Feeling So Real” and is quickly gathering attention for the recently issued
“Everytime You Touch Me.” An international promotional jaunt is in the works.
Pictured, from left, are Marcy Weber, MCT Management; Moby; Nancy Jefferies,
VP of A&R, Elektra; Barry Taytor, MCT Management.

future of our projects,” he says.
“Quite frankly, we're looking for-
ward to being part of the success
that dance indies have begun to en-
joy at pop radio.”

Champion has already set up in-
dependent distribution deals with
Downtown 161 for singles and Liai-
son for albums.

The break between the labels is
effective immediately, and Kris-
tine W.’s “One More Try,” which
was to be released by EastWest/
Elektra in early May, will instead
by commercially available via
Downtown 161 later this month.
Champion apparently tested the
waters for this new route of distri-
bution last month when it issued
“What Hope Have I” by Sphinx in-
dependently. The single is a Power
Pick on Billboard’s Club Play chart
this week at No. 29 and has begun
getting test spins on pop/crossover
radio stations around the country.

Carvello says Champion is plan-
ning an active summer of releases,
including Kristine W.s long-
awaited full-length debut, as well as
a new single and album by 3rd Na-
tion and an album by Sphinx that
will feature vocals by Sabrina
Johnston and Sandy B., among
others.

Champion’s shift in distribution
does not affect the act Staxx, which
will continue to go through Colum-
bia in the States. No one from East-
West/Elektra could be reached for
comment at press time.

SINGLES GOIN’ STEADY: New
York’s young and increasingly
strong Waako Records is sure to
quench many a thirst for R&B-
spiked house mudic with “Every-
thing’s Gonna Be Alright (Let’s
Celebrate)” by Lords Of Rhythm
Featuring Reggie Hall. The ar-
rangement is kept spare, smartly
placing primary focus on the track’s
taut bassline and Hall's delicious
performance, which has a lovely,
spiritual edge without being unnec-
essarily overwrought. He goes a
long way toward proving that
drama can be created in varying

keys and volume decibels.

Waako proves its versatility with
“Ribbed Ticklers,” a harder, more
tribal/trance-oriented dub EP by
producer/DJ Marcus Schulz. His
talent for melody construction is
visibly growing—and is most no-
ticeable on “Never Let You Go,”
which has a hook that sticks to the
brain for hours after initial impact.
We hope we are not alone in moni-
toring Schulz’s progression.

Taking a left turn into Detroit,
Groovestyle is starting to work
more than a few underground
nerves with the double A-sided
“Love”/“Freedom Train.” And
rightly so. Both tracks are plushly
designed atmospheric anthems,
combining old-school disco/funk
tones with a rugged '90s-fashioned
house bassline. We have not been
able to learn the identity of the act’s
charming male singer, but we sure
would like to hear more. You are
advised to rush to your local-mom-
and-pop shop for this gem on the
Sound Of Detroit indie label.

Finally, the Pasadenas have re-
surfaced with a can’t-miss 12-inch
package to support “Round &
Round,” its first single for
England’s Solor Records. “Little”
Louie Vega, Kenny “Dope” Gon-
zalez, the Fall Guys, Farley Jack-
master Funk, and Femi Fem of
Young Disciples each weigh in
with fine interpretations of a
sweeping retro-soul song that actu-
ally stands tall on its own original
merit. Still, different DJs want dif-
ferent flavors, and they get their
wish here. Vega and Gonzalez’s
Vertigo mix is surprisingly lush and
pretty, while Funk’s Rotary version
pumps with classic Chicago
drama—and what a thrill it is to
have him back in action! On the
other side of the coin, there is the
Fall Guys’ skittling acid-jazz Old-
School mix, and Fem’s seductive
funk/hip-hop journey on the Dark
Rotation mix. Heavy props to all in-
volved for not obliterating the song
in the post-production process. If
only more studio minds would fol-
low the same line of thought.
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FOR WEEK ENDING APRIL 15, 1995 ™
: —
zZ COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
<| _x|¢ O OF DANCE CLUB PLAYLISTS. ‘ < _x|¢ O STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - SoundScan
%& 17 in] 23 §’§ TITLE ARTIST %ﬁ 73] E3S] 2; TITLE IIIII" ARTIST
=3 S| X { 3| LABEL & NUMBER/DISTRIBUTING LABEL (=3 5 2| | 2| LABEL & NUMBER/DISTRIBUTING LABEL
*h *NO. 1% & % *x *NO. 1% &
2 | 6 | 7 | HEARTBEAT LonDON 850051 1 week at No. 1 @ JIMMY SOMERVILLE 1| 16 RUN AWAY (M) (T) ARISTA 1-2809 2 weeks at No. 1 REAL MCCOY
@ 5 7 7 | THESE SOUNDS FALL INTO MY MIND HENRY STREET 166 THE BUCKETHEADS 2 2 3 9 | THIS IS HOW WE DO IT (M) (T) PMP/RAL 851 469/ISLAND # MONTELL JORDAN
3 3 2 9 | JUMP FOR JOI EIGHT BALL 051 ' JO! CARDWELL 3 3 2 13 | BIG POPPA/WARNING (M) (T) (X) BAD BOY 7-9016/ARISTA ® THE NOTORIOUS B.I.G.
Y
4 1 3 8 ATOMIC BRILLIANT!/CHRYSALIS 58340/EMI @ BLONDIE % % * GREATEST GAINER* * *
(8)] 8 | 11 [ 7 | COTTON EYE JOE BATTERY 465000V ® REDNEX (&)| 10 | | 2 | GIVEIT2YOU 0T 50 50 DEFWORK 77835/C0LUMBIA ® DA BRAT
6 6 9 3 PAUL'S PAIN STRICTLY RHYTHM 12315 T.BRISTOL & M. PICCHIOTTI PRESENT NIGHTMAN 5 5 5 6 YOUR LOVING ARMS (1) (X)SIRE 66150/EEC ® BILLIE RAY MARTIN
10 | 15 | 6 | BEDTIME STORY MAVERICKISIRE 41895WARNER BROS. © MADONNA 5 | 27 TRl KEEP THEIR HEADS RINGIN i1 PRIORTY 53168 TG
8 4 1 9 NEVER GET ENOUGH KINETIC/REPRISE 41879/WARNER BROS. WATERLILLIES 7 7 7 10 FREAK LIKE ME (T) (X) MECCA DON/EASTWEST 66175/EEG © ADINA HOWARD
9 7 4 9 YOUR LOVING ARMS SIRE 66150/EEG @ BILLIE RAY MARTIN ***H S D 3
13 | 21 | 5 | RUNAWAY aRisTA 12809 REAL MCCOY 3 X OT SHOT DEBUT * *
NEWP | 1 | CANT YOU SEE (1) TOMMY BOY 676 @ TOTAL FEAT. THE NOTORIOUS B.I.G. |
11 | 16 | 6 | MY LOVE IS DEEP VESTRY 004/STRICTLY RHYTHM SARA PARKER
9 6 1 6 DEAR MAMA (M) (T} (X) INTERSCOPE 95774/AG & 2PAC
(D] 12 | 17 | 8 | wHEN DO I GET TO SING “MY WAY” LOGIC 55007 ® SPARKS
10 9 31 3 NEXT LEVEL (T)-PAYDAY 120 038/FFRR & SHOW AND A G.
(13)) 23 | 31 | 4 | ResPECT BrILUANT! s83a1EMI JUDY CHEEKS a0
18 | 27 | 19 | BODY TO BODY (KEEP IN TOUCH) VICIOUS MUZIK 1276 SHADES OF LOVE = NEWD | 1 | ANYEMCEE ) FROFLE7435 AT
15 | 15 | 18 [ 8 | How I LOVE HIM TiMBER! 656TOMMY BOY CYNTHIA ) l; ’ 121 BABY (1) 00 ATUANTIC 85593/AG & e
E= JoY M *
16 | 19 | 20 | 7 | KEYOF LIFE waako 1232 MICHELLE WILSON T : (IO, NTERSCOREIS S 263/AC BUAGKSTREET
@ 7| 29 5 o o e I e e 1 12 8 16 | GET DOWN (M) (T) BAD BOY 7-9013/ARISTA & CRAIG MACK
18 9 5 10 | WHITE LINES CAPITOL PROMO © DURAN DURAN 5 18 15 5 SHOOK ONES PART Il (1) (X} LOUD 64315/RCA & MOBB DEEP
R ( PTOWN
19 | 21 | 24 | 6 | sATURDAY NIGHT curs 77080 @ WHIGFIELD is $ SIS CANDY RAIN () (X) UPTOWN S4903MCA SO0 LRORREAL
27 | 32 | 4 | HIGHER STATE OF CONSCIOUSNESS STRICTLY RHYTHM 12321 WINK 13 | B ISERM IF YOU LOVE ME ) M) X Wil 77733EFIC SIEROWNSTONE
23 | 25 T 7 | PuTIT ON ) coLumsia 77728 #BGL
21 | 25 | 2 5 EVERYTIME YOU TOUCH ME ELEKTRA 66154/EEG & MOBY
19 19 14 9 GET LIFTED (1) (X) JIVE 42281 @ KEITH MURRAY
2| 17 | 8 IRy HANDS UP Lotc s%00e et NEWD | | | HEARTBEAT (7)(x) LONDON 850 051 ® JIMMY SOMERVILLE
N
23 { 16 | 10 | 10 | 1 MUST BE FREE PULSE-8 802/RADIKAL KYM SIMS TRmT .
> 7 S
24 | 20 | 19 [ 7 | ANOTHER WORRY FREEZE 50071 HOUSE OF GYPSIES FEATURING AL WISE ) 10 S BROOKLYN ZOO {1) (0 ELEKTRA 66166/EEG CL DRI GERSIARD
°
2% | 22 14 | 10 | PROMISE ME NOTHING WARNER BROS. 41974 REPERCUSSIONS T N WP 7 (e B2 12 QMR XA G2
3 38 2 MR NEADIERICIZ682 TRANSGLOBAL UNDERGROUND 17 ;3 ; RED LIGHT SPECIAL (M) {T) (X) LAFACE 2-409%/ARISTA & TLC
@ 32 | 39 4 | HIGHER (FEEL IT) STRICTLY RHYTHM 12310 RAW. @ ;2 A L8 LD TGO G TR T SR
) 1 &N
58 1 12 | 12 IEERl COME BACK RADIORCTIVE 54357MMCA ST 12 | 5 | TOTAL ECLIPSE OF THE HEART () (x) CRITIQUE 5539 ICKI FRENCH
28 |19 4 | SITTIN' IN MY CAR (M) (T) DEF JAM/RAL 853 993/ISLAND @ SLICK RICK FEATURING DOUG E. FRESH
* % x POWER PICK* % % @D 32 | 23 | 17 | wHAT I NEED ) (1) MERCURY 856 617 ® CRYSTAL WATERS
42 | — | 2 | WHAT HOPE HAVE I CHAMPION US. SPHINX '
28)| 31 | 35 | 12 | TOUR (7)SIGNET 162/RAL CAPLETON
30)| 34 | 44 | 3 | TELL ME WHEN EASTWEST 66147/EEG @ THE HUMAN LEAGUE 29 | 21 | 20 | 18 | MAD 12M m caritor 58313 ® CHANNEL LIVE |
31)| 33 | 40 | 4 | DROP AHOUSE DIGITOI2 URBAN DISCHARGE FEATURING SHE 46 | 49 | 3 | MOVE IT TO THE RHYTHM () (T) (X) SBK 58359/EMI & TECHNOTRONIC FEATURING YA KID K |
32 | 28 | 28 | 8 | DON'TLAUGH SORTED 20130/NERVOUS VIR 34 | 33 | 6 | cLoseTO YOU ) x curB-EDEL 77077 FUN FACTORY
(33)) 4 | — | 2 | MOVEIT 1O THE RHYTHM sBKk 58359/ewm & TECHNOTRONIC FEATURING YA KID K %2 | 30 | 20 [138E| ANOTHER NIGHT i ( ARISTA 12725 .
34 | 38 43 4 HAPPY MAN EASTWEST 66151/EEG MICHAEL WATFORD 33 15 17 3 PURPLE MEDLEY (T) (X) WARNER BROS. 43503 PRINCE
(5| 40 | 48 | 3 | LET'S START OVER cutinG 33 LA RN 48 | 28 | 7 | LET'SGETIT ON (1) (X) EPICSTREET 77819/EPIC ® SHABBA RANKS
36 | 26 | 13 | 11 | KEEP GIVIN' ME YOUR LOVE COLUMBIA 77794 CE CE PENISTON @ NEWD 1 | CRAZIEST (v (1) (X) TOMMY BOY 670 ] @ NAUGHTY BY NATURE
31 1 35 | 37 R | SHOW YOU SECRETS coiumBu 77774 QARHIARAD 36)| 40 | 11 | 5 | BORIQUAS ON DA SET (T} VIOLATOR 1247RELATIVITY ® FRANKIE CUTLASS
45 | 50 [ 3 | GOTTANEW LOVE UNDERGROUND CONSTRUCTION 128 _R. ROSARIO & M. GRANT FEAT. DONNA BLAKELY 31 | 35 | 21 IS RELEASE YO DELF (1) DEF AMiRAL B56 T8SISLAND e o
* % * HOT SHOT DEBUT* * % 38 | 27 | 44 | 26 | DREAMER (M) (1) (X) MCA 54922 ' ® LIVIN' JOY
NEW > 1 | MY LOVE MOONSHINE MUSIC 88414 KELLEE 39| 29 | 34 | 4 | RESPECT () (X) BRILLIANT! 58341/EMi JUDY CHEEKS
NEW) 1 LET THE BEAT GO ON LOGIC 53010 & DR. ALBAN 40 | 20 | — 2 NORTH SOUTH EAST WEST (1) MERCURY 856 631 BLACK SHEEP
41 | 30 | 30 11 | KEEP ON LUVIN' K48 010 MAYDIE MYLES 4 | 4 40 10 | OH YEAH! (T) ILLTOWN/MAD SOUNDS 0261/MOTOWN & ROTTIN RAZKALS
42 | 29 | 23 | 13 | COLOR OF MY SKIN CUTTING 317 SWING 52 42 | 37 | 30 [ i2 | LICKIT (M (T)(X)S0S. 100800 & ROULA
NEW) 1 OPEN YOUR HEART EPIC PROMO M PEOPLE 43 | 45 | 48 9 CAN'T WAIT () RAL 851 467/iSLAND & REDMAN
NEW b 1 | FOUND LOVE COLUMBIA LP CUT C+C MUSIC FACTORY 44 | 25 | 38 | 22 | THE RHYTHM OF THE NIGHT (1) (x) EASTWEST 95808/EEG CORONA
NEWP | 1 | Founion THE HUNGER NEWD | 1 | TELL ME WHEN (1) EASTWEST 66147/EEG & THE HUMAN LEAGUE
NEW ) 1 | NADIE ENTIENDE (NOBODY UNDERSTANDS) ATLANTIC 85592 B-TRIBE 46 | 43 | 43 | 3 | NADIE ENTIENDE (NOBODY UNDERSTANDS) (1) (X) ATLANTIC 85592/AG B-TRIBE
41 | 49 | — % | CAN DO IT BETTER MYSELF WT 002 PORNO | A1 | M | 32 5 I'LL BE AROUND (T) (X) CHRYSALIS 58331/EMI @ RAPPIN' 4-TAY FEAT. THE SPINNERS
48 | ¢ | 46 | 4 | sk HIGH cririoue 15536 ® NEWTON RE-ENTRY | 15 | SUPA STAR (T) (X) PAYDAY 120 053/FFRR @ GROUP HOME
49 | 43 | 4l 5 | GUCCI DANCE RELATIVITY 1241 @ SAM “THE BEAST” 49 | i | 26 | 20 | CREEP (M) (T) (X} LAFACE 2-4093/ARISTA ®TiC
50 | 36 | 35 9 SITUATION INTERSCOPE 98182/ATLANTIC TOM JONES NEW D 1 I'LL BE RIGHT THERE (1) STRICTLY RHYTHM 12336 BROTHERHOOD OF SOUL

(O Titles with the greatest sales or club play increases this week. @ Videoctip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CO
maxi-single availability. © 1995, Billboard/BP! Communications.

At long last, the debut album by veteran
DJ/producer/remixer Danny Tenaglia. ,
Fight newly-recorded titles, including : s

hard & soul

“BOTIOM WEAWY," “§" (That's What | Want)" E ten agh a

featuring ROXY and the UK single,

“100K AHEAD" featuring CAROLE SYLVAN. g | hard :& soul

Available on CD/Cass & Limited Edition Double-LP with gate-fold sleeve.

[T R L LRI A #9301, New York, NY 10012, email: TribaiGuy@aol.com, Tribal Hotline (415) 979-4874
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Choir Trip. A choir of country music's most revered stylists raises its voice at the
Music City News Country Songwriter Awards show. Pictured, from left, are Waylon
Jennings, Mary Miller (widow of honored singer/songwriter Roger Miller), Kris
Kristofferson, Willie Nelson, Shelby Lynne, Tanya Tucker, and Ray Price.

B BY EDWARD MORRIS o

NASHVILLE—The Los Angeles-
based Academy of Country Music has
agreed to continue its sponsorship of
Fanfest through 1999. In addition, a
spokesman says that Fanfest, which
is staged annually at the Los Angeles
County Fairgrounds, has agreed to
change its name after this year “to
avoid confusion with other such festi-
vals.”

Started last year, Fanfest resem-
bles Nashville’s much-older Fan Fair,
an annual event held during the first
week of June. Fanfest is a private un-

dertaking, while Fan Fair is owned

THE AMBASSADOR: Aaron Neville was back in
Nashville recently to donate a pair of well-worn boots to
the Country Music Hall of Fame. Music City is becoming
a regular stop for the New Orleans-based crooner. After
enjoying a sizable hit with his version of George Jones’
“The Grand Tour” and participating in last year’s
“Rhythm, Country & Blues” project, Neville returned to
town in February to record a stunning version of the
Ray Price hit “For The Good Times” for his upcoming
“Tattooed Heart” album.

After a brief ceremony at the Hall of Fame, with boots
in hand, Neville talked about the cowboy movies he loved
as a kid and expressed his continuing desire to knock
down musical boundaries wherever possible. “Me and
Trisha Yearwood just won a Grammy for ‘I Fall To
Pieces,’” Neville said. “That was so cool. We both just
came into the studio and started singing, and it was like

we’d been singing to-

gether for a long time.

People have got to realize ’

that people are just people

and good music is good NaShVIlle

music. It's really like Bob

Marley said, ‘One love,

one heart.””

M AKING THE

ROUNDS: Former MTM o

Music Group chairman

Alan C. Bernard has

opened a new manage-

ment firm in Nashville, the Bernard Co. Bernard will

share office space with David Skepner’s Buckskin Co.

at 1 Music Circle, South, and the two companies will

work together on some projects. Before helping to estab-

lish MTM Music, Bernard was a partner in Los Angeles-

based BNB Management, whose clients included Ray

Stevens, Roger Miller, the Carpenters, Captain &

Tennille, Neil Diamond, and Jim Croce. . . Lane Cross

has joined Gehl Force Management as an artist man-

ager. He brings Loretta Lynn to the Gehl roster.
Rhino Records’ “But Seriously: The American Com-

edy Box (1915-1994)” spotlights routines by more than

50 acts—ranging from such ancients as Cal Stewart and

Barney Bernard to the more current Steve Martin and

Robin Williams. Although country music might have

hoped for a better representation of its rustic wits than

it gets here, it still manages to show the flag via Homer

& Jethro, who sing “Pal-Yat-Chee” to the accompani-

ment of Spike Jones & His City Slickers; Andy Grif-

fith and his rube classie, “What It Was, Was Football”;

and Jerry Clower’s “The Chauffeur And The Profes-

sor”. .. And since we’ve mentioned Homer & Jethro,

we'll use that opening to announce that Acoustic Disc has
just released “Swing Low, Sweet Mandolin,” the final re-

For Aaron Neville, It’s Just Good Music
Also, Rhino’s Comedy Set Has A Little Rustic Wit

by Edward Morris

cordings of the late Kenneth “Jethro” Burns. Rhythm
guitarist Don Stiernberg accompanied Burns on this
collection of pop standards and set pieces.

Patriot Records’ John Berry was a late addition to the
Country Music Assn.’s “Nashville Comes To Ireland”
program held in Dublin the first week of April (Bill-
board, April 1) . . . Royalty Records is distributing West-
ern Flyers’ self-titled Step One Records debut album in
Canada. The company is also promoting and distributing
the act’s current single, “Cherokee Highway” ... The
music business program at Nashville’s Belmont Univer-
sity has released “Moving On,” a CD album of alterna-
tive, contemporary Christian, country, and instrumental |
music. On the in-house Acklen Records label, the album
was created, performed, recorded, produced, and engi-
neered by current and former music business students.
Copies of the album are for sale at $10.99 each at the
local Tower Records store,
with profits earmarked for
the music business schol-
arship fund.

MARK YOUR CALEN-
DAR: Leadership Music is
sponsoring a daylong
“Let’s Talk About Radio”
discussion April 21 at
Loews Vanderbilt Plaza.
Topies to be discussed in-
clude the current realities
of radio, research, the ef-
fects of the increase of country labels and artists, the tug
of war over concerts, and the future of radio. Tickets are
$35 each if bought on or before April 12, or $45 afterward
... Tracy Lawrence, Toby Keith, Little Texas, David
Ball, Bryan White, Woody Lee, Zaca Creek, and Doo-
Wah Riderswill perform a benefit concert May 8 at the
Los Angeles House of Blues to benefit the Cystic Fibro-
sis Foundation. Tickets are available through the foun-
dation’s L.A. office ... ASCAP, Liberty Records, and
TNN will host the eighth annual Music Row Ladies Golf
Tournament and Tupperware Party on May 23 at the
Woodmont Country Club in Nashville. Proceeds go to
United Cerebral Palsy of Middle Tennessee.

SIGNINGS: Baillie & the Boys to Cross Three Man-
agement and to Entertainment Artists for booking . ..
Singer Brick Alan to Gratton Stephens Entertainment,
Nashville, for management . . . Phantom Hills recording
artist Maureen McCormick to Walrus Management,
Stamford, Conn. She is best known for playing the role
of Marcia on “The Brady Bunch.”

Peter Cronin provided the Aaron Neville lead piece.

¢ L.A. Festival To Change Name Next Year

jointly by the Country Music Assn., a
not-for-profit organization, and the
Grand Ole Opry.

Like Fan Fair, Fanfest aims to
bring country stars and their fans to-
gether via a series of shows and ex-
hibit booths. This year’s Fanfest will
be held May 5-7.

Under the new agreement, Fanfest
will donate 80% of its profits to the
non-profit ACM in return for its en-
dorsement and assistance. The ACM
will be guaranteed at least $100,000 a
year from the event.

Fanfest and ACM have established
a committee to oversee the festival.
Its members are Bob Romeo, ACM
board chairman; Zachary Taylor,
Fanfest board chairman; Bob Alex-
ander, Fanfest president; Herb Gron-
auer, Fanfest senior VP; Fran Boyd,
ACM executive administrator; and
Ken Kragen, ACM president.

Also on the committee are Scott Si-

man, senior VP, Sony Music; Bob
Heatherly, VP of marketing and
sales, Atlantic Records; Bill Catino,
senior VP of promotion, Liberty Rec-
ords; Steve Miller, VP/GM, Polydor
Records; Gil Cunningham, VP, the
Don Romeo Agency; and Ken
Mueller, owner of the Grizzly Rose
nightclub in Denver.

Besides performances by nation-
ally known country acts, the 1995
Fanfest will feature “new country”
showcases; arts, crafts, and fashion
displays; artist, fan club, record com-
pany, and vendor booths; a chili
cook-off; a custom-auto show, a kar-
aoke stage; and a songwriting con-
test.

Event-long and single-day tickets
are being sold through the Fanfest
headquarters by mail and directly
through 305 Wherehouse Entertain-
ment stores in California, Nevada,
and Arizona.

British Country Music Awards

Honor Brooks,

NASHVILLE—Garth Brooks won
honors for top international album
(“In Pieces”), top international male
vocalist, and best touring act at the
first Great British Country Musie
Awards, held March 23 in Birming-
ham, England (Billboard, March 25).

Johnny Cash won the all-time fa-
vorite artist trophy. Charley Pride,
who was on hand for the ceremonies
and who also performed on the 90-
minute radio show, earned a special
achievement award.

The other American winners were
Mary Chapin Carpenter, interna-
tional female vocalist; Brooks &
Dunn, international group or duo;
“Chattahoochee,” written by Alan
Jackson and Jim McBride, interna-
tional song; and “Independence Day,”
performed by Martina McBride and

Cash, Pride

produced by Deaton Flanigen, best
video.

The U.K. winners were Raymond
Froggatt, British male vocalist;
Sarah Jory, British female vocalist;
West Virginia, British group or duo;
“What Color Is The Wind,” written
by Charlie Landsborough, best
British song; Young Country, British
rising star; “What Colour Is The
Wind,” by Charlie Landsborough,
best British album; Daniel O’'Donnell,
best Irish act; and Down County
Boys, best British bluegrass band.

MCA Records’ Marty Stuart co-
hosted the show with David Allan.
Stuart also performed on the show, as
did Pride, Jory, the Stu Page Band,
the Down County Boys, and Hogan'’s
Heroes.

EDWARD MORRIS

The Homecoming. Nashville music leaders party at Joe Galante's new home to
celebrate his return to Nashvilie as chairman of the RCA Label Group. The
partygoers, from left, are Thom Schuyler, senior VP of A&R/RLG; Connie Bradley,
southern regional director of ASCAP; Randy Owen, lead singer of Alabama; Roger
Sovine, VP of BMI/Nashville; Ed Benson, executive director of the Country Music
Assn.; Strauss Zelnick, president/CEO of BMG Music Group/North America, talent
manager Stan Moress of Moress, Nanas, Shea; and Galante.
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FOR WEEK ENDING APRIL 15, 1995

HOT GOUNTRY

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 143 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

&TRACKS

T Zz
e FRRY ers x x| £ S
o Ba | 5| €E| TITLE ARTIST ou | pH | £g| 9| TITLE ARTIST
E2 |52 | F | 25| PRODUCER (SONGWRITER) | ABEL & NUMBER/DISTRIBUTING LABEL T2 |52 | < | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
MY KIND OF GIRL @ COLLIN RAYE
* *x x*NO. 1% x % En b __38 34 | 32 | 20 | lioges E.SEAY p.WORLEY (D.COCHRANJ JARRARD,M POWELL) () (V) EPIC 77773
THE HEART IS A LONELY HUNTER 1 week at No. 1 A MCENTIRE
@) 3 7 ]9 T.BROWN R MCENTIRE (M D. SANDERS E.HILLK WILLIAMS) (V) MCA 54987 2 | 3] 8 §§1§£§&hi;'@§&ﬁ§§§,"° RIEW MARFORICHT ¢ AAR(%'\‘I?CTA' EAPZ';\;
2 5 1 SO HELP ME GIRL & JOE DIFFIE 44 51 5 IF YOU'RE GONNA WALK, I'M GONNA CRAWL SAMMY KERSHAW
J.SLATE, J.DIFFIE (H.PERDEW,A SPOONER) (C) (V) EPIC 77808 B.CANNON,N.WILSON {B.CANNON, L BASTIAN) (v) MERCURY 856 686
GIVE ME ONE MORE SHOT ALABAMA BEND |
5 9 | 10| GFUNDIS.ALABAMA (1.GENTRY,R OWEN,R.ROGERS) (V) RCA 64273 a4 | 33781 J_SETROUDII A%‘ET;SIE,NTUE&DEEQS’%‘LDELMORD JOHN ’?ﬁgﬁﬁsﬁ%’}‘.
| CAN LOVE YOU LIKE THAT @ JOHN MICHAEL MONTGOMERY WHEN YO AT ALL .
@] 13 7 | sriEnpricks (5. DIAMOND,M.DERRY J.KIMBALL) () (v) ATLANTIC 82728 46 | 50 8 | Rriscruacs (Dngﬁﬁzr\g%me%mT ALISON KRAUSS & UNlo'(\\‘/;%LAAZLCz)#
5 4 6 11 WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) VINCE GILL 8 31 12 1g | DOWN IN FLAMES BLACKHAWK
T.BROWN (V.GILL,B ANDERSON) (C) (V) MCA 54976 M.BRIGHT,T.DUBOIS (M.CLARK,J.STEVENS) (C) (V) ARISTA 1-2769
@ g 15 9 LITTLE MISS HONKY TONK © BROOKS & DUNN 44 | 13 | 45 | 10 | LOOKING FOR THE LIGHT & RICK TREVINO
S.HENDRICKS,D.COOK (R.DUNN) (C) (V) ARISTA 1-2790 S BUCKINGHAM,B.CHANCEY (L HENGBER,T.MENSY) (C) (v) COLUMBIA 77820
7 1 1 14 THINKIN' ABOUT YOU & TRISHA YEARWOOD 50 61 5 CAIN'S BLOOD & 4 RUNNER
G.FUNDIS (B.REGAN,T.SHAPIRO) (C) (V) MCA 51973 B.CANNON,L.SHELL (J. SUNDRUD,M.JOHNSON) (C) (V) POLYDOR 851 622
11 | 15 | 13 | THE KEEPER OF THE STARS ® TRACY BYRD 4 | 17 | 39 | 20 | UPSTAIRS DOWNTOWN " e TOBY KEITH
T.BROWN (D LEE.D.MAYO,K STALEY; (C) (v) MCA 54988 N.LARKIN,H.SHEDD (T.KEITH.C.GOGG.JR.) (C) (v) POLYDOR 851 136
LIPSTICK PROMISES & GEORGE DUCAS | DON'T KNOW (BUT I'VE BEEN TOLD) & WESLEY DENNIS
9 10110 | 13 | 2 orNNETT (6.0UCAS.T SILLERS) (v) UBERTY 18306 49 | %3 8 | K.STEGALL.KELTON (W DENNIS) (C) (v) MERCURY 856 486
14 19 8 REFRIED DREAMS & TIM MCGRAW 54 60 4 WORKIN' FOR THE WEEKEND KEN MELLONS
J.STROUD, B.GALLIMORE (J.FOSTER,M.PETERSON) (C) (v) CURB 76931 J.CUPIT (J.CUPIT,). HONEYCUTT K MELLONS) (C) (v) EPIC 77861
H . B FALL IN LOVE @ KENNY CHESNEY
13 | 14| 14 ég&ﬁc\é\: (D‘_\;\LFL?F;%&WED ME HOME ©w) WARN&AB\Q‘O% 1?9%% 95 | 66 | 3 | B ErCKeTT (K.CHESNEY,B.BROCKK WILLIAMS) (C) (v) BNA 64306
THE BOX & RANDY TRAVIS | SHOULD HAVE BEEN TRUE & THE MAVERICKS
15 | 17 | 10 | g FrninG (R.TRAVIS,B.MOORE) (v) WARNER BROS. 17970 o0 | 38 | 30 [of D.COOK (R.MALO S.LYNCH) (C) (v) MCA 54975
SONG FOR THE LIFE & ALAN JACKSON WHERE | USED TO HAVE A HEART & MARTINA MCBRIDE |
17 22 10 X STEGALLCR.CROW&L) (V) ARISTA 1-2792 2 59 6 P.WORLEY,E SEAY,M.MCBRIDE (C.BICKHARDT) (C) RCA 62948
LOOK AT ME NOW & BRYAN WHITE
* % * AIRPOWER * * * 82 | 40 | 26 | 17 | 51 \WALKERJR.K LERNING (BWHITE,D GEORGE, ) TIRRO) (C) (V) ASYLUM 64489
19 | 24 | 8 | GONNAGETALIFE ® MARK CHESNUTT | (55T o, [ 7 | 3 | CLOWN IN YOUR RODEO © KATHY MATTEA
M. WRIGHT (F.DYCUS,|.LAUDERDALE) (C) (v} DECCA 54978 . LEQ (W KIRKPATRICK) (v) MERCURY K56 484
15 6 2 14 THIS WOMAN AND THIS MAN & CLAY WALKER 54 45 33 14 WHAT'LL YOU DO ABOUT ME DOUG SUPERNAW
J.STROUD (J.PENNIG,M.LUNN) (V) GIANT 17995 R.LANDIS (D.LINDE) (C)BNA 4214
18 21 13 THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) & LARI WHITE @ 62 2 IF | WERE YOU COLLIN RAYE
G.FUNDIS (L. WHITE,.C.CANNON) (V) RCA 64233 J.HOBBS E SEAY.P.WORLEY (J.HOBBS,C.FARREN) (V) EPIC 77359
sf— —
TENDER WHEN | WANT TO BE & MARY CHAPIN CARPENTER
* % * AIRPOWER* * * 9 | 53 | 52 | 18 | JEiNNGSM L.CARPENTER 1.C ARPENTER! (€) (V) COLUMBIA 77780
21 25 14 WHOSE BED HAVE YOUR BOOTS BEEN UNDER & SHANIA TWAIN 58 62 5 PARTY CROWD & DAVID LEE MURPHY
R.J.LANGE (S.TWAIN R.}.LANGE) IC) (V) MERCURY 856 448 _| T.BROWN (T L MURPHY J.HINSON) (C) (v} MCA 54977
BBA HYDE & DIAMOND RIO GET OVER IT & WOODY LEE
18 | 16 | 20 | 11 mfowm T.DUBOIS (C.WISEMAN G.NELSON) () 1V) ARISTA 1-2787 60 | 63 4 B.BECKETT (K.FOLLESE,S BENTLEY,A.FOLLESE) ATLANTIC ALBUM CUT
- e — =] BIGGER FISH TO FRY & BOY HOWDY
* % * AIRPOWER * * % 63 | — | 2 | crarenusTERD (C) {V) CURB 76940
2 27 8 WHAT MATTERED MOST & TY HERNDON 74 o ) I’'M LIVING UP TO HER LOW EXPECTATIONS ® DARYLE SINGLETARY
D.JOHNSON {G.BURR V.MELAMED) (C) (V) EPIC 77843 LSTROUD. R TRAVIS,D MALLOY (B,MCDILL T.ROCCO) {C (V) GIANT 17902
| WAS BLOWN AWAY PAM TILLIS ONE AND ONLY LOVE & RUSS TAFF
24| 3l 6 | p7iLSs FSHELL (LMARTINE JR) (v) ARISTA 1-2802 61 | 72 3 | R SCRUGGS (5.0 JONES.B.TOMBERLIN (C) (V) REPRISE 17918/WARNER BROS.
TANDI EDGE OF GOODBYE # JOHN BERRY (62) WILLIN' TO WALK @ RADNEY FOSTER
25 | 36 1 ?BowsN,cNH%valeDT(rBERRv,s.HAr?mS) (v) PATRIOT 18401 @ 2 B 3 ?:SEHELILI.(R-?STER "VF;EOSTER) ﬁ’;‘g TA:*('SST? CJ'?;?
FOR A CHANGE & NEAL MCCOY 66 | 68 | 3 LIKES OF ¢ A
22 | 12 ] 3 | 18 | garcker (s SESKINISSHERRLY) (©) (V) ATLANTIC 87176 _| D.COOK(LEOONERBONLES) (L MCA 22010
@|n|w|1]|F ?TIF;I(')}?JDI,B‘.S,;AO%E e <czK/)%<())L%SB§\T7(7)zL\‘3§ * % * HOT SHOT DEBUT * * %
AMY'S BACK IN AUSTIN ® LITTLE TEXAS NEWD | | | TEXAS TORNADO > o i
i t
u |8 4 17 | CDINAPOLID.GRAULITTLE TEXAS (B.SEALS.S.A.DAVIS) (C) (V) WARNER BROS. 1-8001 | TA':;V;}A?: ":"'E[\';TZ’LBF‘:I:RS';SZCK) — BRA(T)L::E%AILJB:ZLC:S
ADALIDA GEORGE STRAIT 65 59 58 9 . ; ( = N
()| 8 | 56 | 4 | o oW CSIRAT M GEGERWMULLS MAUFEMAN (C) (V) MCA 55019 :’_—F::’J”EEL%[ HI’“SELW'(')"’;%'N'NG AL (C)OWB‘E)S;LHE)@:/AS;
21 35 10 EEEAYIAoFLgsF,{JFRY)gﬁEv (B.TENCH.H.KETCHUM! <c.)(\tj/:n%GKc%;g?6%2r\g 66 % 4 19 Ic.rARREN 5 EEL;‘C,FARREN,G.HARRISON) :ck)i(v;\ CURB 76934
1A & HOLLY DUNN
I DON'T BELIEVE IN GOODBYE @ SAWYER BROWN 6D n 2 AM WHO
321 40 | 5 | A MILLERM.MCANALLY (M MILLER.S.EMERICK,B.WHITE) (©) v) CURB 76936 BTIF;)::’AT\ :{;L\J/N; %DJNN'T'SHAP'RO'C'WATERS) = (;)IEEI\ERI\;“())RNT#:ONO:
AS ANY FOOL CAN SEE & TRACY LAWRENCE ."!, 71 = 2 AN " \ -
28 | 20 | 11 | 16 | 70 RENCEF.ANDERSON (P.NELSON,K.BEARD) (C) (V) ATLANTIC 87180 :g‘é";;‘x#m‘%&%T (B.MONTANA. 1.k WATSON) L‘;)R"'__:\s"‘s“;g:;;g’;
28 | 34 | 1o | BETWEEN THE TWO OF THEM SN 72 ] — | 2 | srienoRcxs GBURR) (C) (v) COLUMBIA 77857
- THAT'S JUST ABOUT RIGHT & BLACKHAWK
WHEREVER YOU GO CLINT BLACK NEWD | | :
0 | 3 8 16 | | Srroup.caiack (CBLACK H.NICHOLAS) (V) RCA 64267 ZXVSR;G:TS‘TS:BS'S‘;;;A&:HREE JO(:I\:\R;LTJANIZ%INL‘
*
YOU AIN'T MUCH FUN ® TOBY KEITH | l — 1 2 R LIS
36 | 49 | 4 | \LARKINH.SHEDD (1KEITHC.GOGG.IR) (C) (v) POLYDOR 851 728 @| newr — z%NgEgiO::gg\gm; T .L'BLElRSTX ES%MKSJPT
I'M STILL DANCIN’ WITH YOU & WADE HAYES I -
3 | 4 5 | D.COOK (C.RAINS W.HAYES) (C) (v) COLUMBIA 77842 chERLlJLTCraFéEﬁD\/{\;l\T: IE)T;'::.AS\?GLI?\:G QPA?;(XVAILSTQICTUTT
@) % | &7 | 5 | YOUDONTEVEN KNOW WHO I AM # PATTY LOVELESS NEWD | | | coromn introasromn WARNER BFOS. ALBUY CLT_
¥ LA i
> > — | BRAKE FOR BRUNETTES & RHETT AKINS
5 | | 2 | SUMMERSCOMIN' # CLINT BLACK | l 55 | 13 |\ WRIGHT (s RAMOS RAKINS) (©) (v) DECCA 54974
] JBLACK (C. H.
. YOU HAVE THE RIGHT TO RE SILENT PERFECT STRANGER
% | 2 | 16 | 20 | SOMEWHERE IN THE VICINITY OF THE HEART & SHENANDOAH/ALISON KRAUSS NEWD | 1 | O i c o L N
D.COOK (B.LABOUNTY.R.CHUDACOFF) LIBERTY ALBUM CUT -
.6]) 41 54 4 HOUSE OF CARDS ] & MARY CHAPIN CARPENTER (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
"'JENN\NGS":A C CARBENTERIMIC CARBENTER) (C) V) COLUMBIA /7826 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
37 30 23 17 YOU CAN'T MAKE A HEART LOVE SOMEBODY GEQRGE STRAIT Cassette singie availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (V) Viny! single avail-
- T.BROWN,G.STRAIT (5.CLARK J. MACRAE) (C} (V) MCA 54964 ability. (X) CD maxi-single availability. © 1995, Biiiboard/BP1 Communications.
1 | _ | 5 | OLDENOUGH To KNOW BETTER & WADE HAYES 1w | | s | 9 | WINK & NEAL MCCOY
D.COOK (C.RAINS. W.HAYES) COLUMBIA B.BECKETT (B DIPIERO,T SHAPIRO) ATLANTIC
NE COUNTRY & ALAN JACKSON DOCTOR TIME @ RICK TREVINO
2 2 ! 8 f(i.(S)TEGAf_ (BMCDILL ARISTA 15 ] 20 | 16 | 8 | BUCKINGHAM (S.LONGACRE.LWILSON) COLUMBIA
3 3 5 | THIS TIME ® SAWYER BROWN 16 | 21 | 15 | 14 | SHE'S NOT THE CHEATIN' KIND © BROOKS & DUNN
- ML LER M MCANALLY (M.MILLER,M.MCANALLY) CURB D.COOK.S HENDRICKS (R.DUNN) ARISTA
4 5 3 b Péc'%”: MA? PERDE PHILLIPS ® JOE D1FEFP|% 1 9 5 3 ?(%‘;?%YI JARN:T ARATA) & PATTY LOVELEEEI%
J.SLATE..| OIFFIE (H.PERDEW,K.K PHILLIPS) I ] JR.(T.
5 4 2 5 | NOT AMOMENT TOO SOON & TIM MCGRAW 18 | 15 | 13 | 21 | *XX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD
J.STROUDE GALLIMORE (W.PERRY,J.BARNHILL) CURB G.FUNDIS,H STINSON (A.RANDALL,M.BERG) MCA
6 6 4 5 | GOIN’ THROUGH THE BIG D MARK CHESNUTT 19 | | BETWEEN AN OLD MEMORY AND ME TRAVIS TRITT
M.WRIGHT (R FUGERS.) WRIGHT,M WRIGHT) DECCA G.BROWN (k STEGALL,C CRAIG) WARNER BROS.
TAKE ME AS | AM & FAITH HILL TILL YOU LOVE ME & REBA MCENTIRE
! ! 6 10 | SHENCRICKS (B.DIFIERO STALEY) WARNER BROS. | 9 4 | 1.BROWN,R.MCENTIRE (B.DIPIERO,G.BURR) MCA
IF | COULD MAKE A LIVING & CLAY WALKER NOW | KNOW & LARI WHITE
8 8 7 10 | Jsrroup (K.ST’\EAGALLAR.MURVRAH,A.JACKSONI GIANT 20 | 18 | 11 | 13 | GFUNDIS (CRAINS.C GREENED.COOK) RCA
9 | 1| 8 | 28 | SN RO TR PR ¢ JOHN MICHAEL MONTGOMERY 2| B3| — | 18| TSRO i D
KICK A LITTLE @ LITTLE TEXAS DOWN ON THE FARM & TIM MCGRAW
10 | 14 | 12 | 14 | COiNAPOLLD.GRAULLITTLE TEXAS (P.HOWELL.D.O'BRIEN,B.SEALS) WARNER BROS. B[22 | 17| 2 | [SRGUDS GALLIFORE :KK.PHILLIPS J LASETER) CURB
1| 13 | 10 Taaf] kR ON LOVE il 1o\ 20 ] 19 | 19 [ aa | AR S NI ALY W RCHMOND) FILE TRACX}?}?T%
K.STEGALL A.JACKSON) ARIST i : “W.RICH 5 W.RICH
12 M! VIDA LOCA (MY CRAZY LIFE) ® PAM TILLIS 95 | | 22 | 19 | THIRD ROCK FROM THE SUN © JOE DIFFIE
10 | — | 2 | PIILUSSFISHELL (P.TILLIS JLEARY) ARISTA | SLATE J.DIFFIE (J.GREENEBAUM,S WHIPPLE,T. MARTIN) EPIC
13| 16| 14 | 19 | IFYOUVEGOT LOVE JOHN MICHAEL MONTGOMERY @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
STHENDRICKSICTSESKINMIDYSANDERS ATCANIC dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Indie Origins Pay Off For BNA’s Lonestar
Popular Live EP Gets Contract, Meets Fan Demand

GOUNTRY

L e 8.8 006 68 8¢

v

board’s Heatseekers chart.

TEXAS TWO-STEP: The Texas flag waves over our remaining two Air-
power recipients on Hot Country Singles & Tracks. Beaumont’s Mark
Chesnutt (Decca) leads the Airpower category, jumping 19-14 with the
Cajun-flavored “Gonna Get A Life,” while Ty Herndon, a Dallas-area
native, rounds out the weekly Airpower group with “What Mattered
Most” (Epic) at No. 19. Tracy Lawrence chalks up a Hot Shot Debut
with “Texas Tornado” at No. 64; it's the latest release from his Atlantic
album “I See It Now.” BlackHawk (Arista), Lisa Brokop (Patriot),
Travis Tritt (Warner Bros.), and Perfect Stranger (Pacific) also post
new entries on our singles chart this week.

by Wade Jessen

NONSTOP FLIGHT: In the early stages of his first headlining concert
tour, John Michael Montgomery debu.s at No. 1 on Billboard's Top
Country Albums chart with his third project for Atlantic. The self-titled
album replaces “The Hits” by Garth Brooks (Liberty), who held that
spot for a whopping 15 consecutive weeks. “I Can Love You Like That,”
the lead single from the Montgomery album, is the youngest release in
the top 10, moving 7-4 in just eight weeks. After musing that “Santa will
definitely come this year,” Atlantic president Rick Blackburn was quick
to give the lion’s share of credit for the top-spot album debut to his staff.

Blackburn says that while every component at the label level fell into
place, there’s no denying that Montgomery simply cut a great record.
Blackburn also cited good luck and hard work in the song selection proc-
ess, noting that Montgomery depends almost entirely on outside ma-
terial. Montgomery’s album debuts at No. 10 on The Billboard 200. Doug
Stone captures the only other debut on Top Country Albums, with
“Faith In Me, Faith In You” at No. 58, his first for Columbia. Stone co-
produced the project with James Stroud.

OPEN SEASON: Reba McEntire’s “The Heart Is A Lonely Hunter,”
from the MCA album “Read My Mind,” takes the top spot on Billboard’s
Hot Country Singles & Tracks (3-1). McEntire’s current release was
written by Mark Sanders, Ed Hill, and Kim Williams.

STARDUST MELODY: Tracy Byrd’s “No Ordinary Man” (MCA) is
the Greatest Gainer of the week, increasing more than 3,700 units de-
spite a small downward move (3-4). The album’s lead single, “The Keeper
Of The Stars,” continues to spur retail activity and moves 11-8. The
song’s videoclip remains in heavy rotation at cable outlet CMT while the
album approaches platinum status. Our Pacesetter award belongs to
Shania Twain’s “The Woman In Me” (Mercury), which moves 24-23
with a 15% sales bump. The album’s lead single, “Whose Bed Have Your
Boots Been Under,” jumps 21-17, getting the checkered flag for Air-
power status as well. Carson James, PD at WLWI Montgomery, Ala.,
notes the success of Twain’s breakthrough single, saying the song is re-
ceiving top 10 scores among respondents in audience call-out research.
James says Twain’s single is second only to John Michael Mont-
gomery’s new release in request tabulations. Twain is also No. 2 on Bill-

H BY JIM BESSMAN

NASHVILLE—Budding rock acts
step up from indie labels to majors
all the time, but few country acts
take the indie route that already has
paid comparable dividends for
Lonestar.

The Nashville-based band of
Texans cut a self-titled indie-label
EP and has now signed to BNA, with
a debut album, co-produced by Don
Cook and Wally Wilson, possibly out
by the fourth quarter of this year.
Meanwhile, the heavily touring
unit—consisting of vocalist/bassist
John Rich, vocalist/guitarist Richey
McDonald, keyboardist Dean Sams,
guitarist Michael Britt, and former
Canyon drummer Keech Rainwa-
ter—is selling “Lonestar” at gigs
and via indie distribution.

The first band to play Nashville’s
Wildhorse Saloon, Lonestar re-
corded its six-song set live there in
January. Under the Lonestar Rec-
ords handle, manager Bill Carter re-
leased the package in March, both to
satisfy fan demand and to seek at-
tention from major labels.

Carter learned of the band via
Cook, who was impressed enough by
the band’s live show and erowd re-
sponse to want to get them in the
studio.

“We started looking for a record
deal, but every time I went to see
them live, people were just begging
for a record,” says Carter. “Getting
a record deal takes months and
sometimes years, but people wanted
anything. We could sell a ton of al-
bums if we had one.”

Carter then enlisted Wilson to re-
cord Lonestar live at the Wildhorse
on a DAT machine.

“I heard it and just flipped,”
Carter says. “It was low budget, but
the energy and sound were as good
as anything we put out. [ started
handing it around to people, and the
response was unanimous: It was
great stuff.”

Lonestar immediately began sell-
ing the album on the road, as in-
tended. Carter, by then negotiating
with the RCA Labels Group, among
others, was assisted by RLG’s VP of
sales, Ron Howie, in obtaining distri-

bution.

“I knew the major distributors,
but not the indies,” says Carter,
whose clients also include Shenan-
doah and Lari White. “I got a list of
the [concert] markets where Lone-
star was strong, and Ron offered to
help get [the album] to the stores
through indie distribution—with
Randy Goodman’s blessing.”

Goodman, RLG’s senior VP/GM,
also recalls that the indie product
route contemplated by Lonestar
occurred in the midst of the eventu-
ally successful BNA contract negoti-
ation. “We were pretty much hands
off,” he says. “We didn’t want them
to stop on our account, and at the end
of the day, I think it will be a real
good artist development tool for us.
With as many dates as they play, I
think we'll see a nice sales pattern,
not unlike [what] you find with alter-
native rock bands or our experience
with the Dave Matthews Band, for
example.”

Lonestar’s live chops, which first
hooked Cook and Carter and then
RLG, is also cited by Mark Gammon,
director of distribution at Southwest
Wholesale in Houston, one of the in-
die distributors suggested by Howie
and now moving Lonestar product.

“I was a musician for 15 years and
know how it is to go out and work
and get really tight on the road, so
I'm looking for big things with
them,” says Gammon. His company,
a major rap one-stop that services
the Southwest, had scored last year
with the Smoking Armadillos, a
Curb/Atlantic country group, which
had a similar initial indie EP outing.
Southwest is also working the Pacific
Records album by the Tyler, Texas,
country group Perfect Stranger.

“There might be some trouble
with radio because [‘Lonestar’ is] a
live record,” Gammon says, “but
whenever they put out a studio al-
bum, it should be pretty damn big,
because they’re very talented.”

Southwest has had the Lonestar
title only a few weeks and hasn’t
been able to monitor sales yet. The
band’s McDonald says the EP—a
mix of originals and covers—sold
perhaps 100 CDs and cassettes dur-
ing a recent Richmond, Va./

Greenville, S.C./Kennesaw, Ga.,
swing.

Lonestar’s tour itinerary, Carter
says, provides the foundation for
sales efforts. Other Lonestar fan
strongholds, he adds, are Nashville;
Roanoke, Va.; Reno, Nev.; St. Louis;
Dallas; Fort Myers, Fla.; Tulsa,
Okla.; Fort Smith, Ark.; and Colum-
bus, Mo.

“We're pulling ourselves up by our
bootstraps,” says Carter, who is re-
luctant to call himself Lonestar Rec-
ords president because “I don’t want
calls about signing artists!” But he
has signed on indie promoters on be-
half of “Lonestar” and has created a
retail poster campaign to cross-pro-
mote local club gigs. He is also invit-
ing retailers to the shows and serv-
icing some stores directly from his
office.

“The quality’s so good I may sell it
to BNA as a BNA/Lonestar EP,”
Carter adds. “If it does well in the
stores and gets a little regional air-
play, who knows? At least we have
something out there we’re really
proud of that represents the band
very well.”

“They're a real touring band—not
contrived,” adds Goodman. “We walk
into this project with Bill Carter
managing, William Morris booking,
and Don Cook producing—three of
the strongest entities in Nashville
right there at our disposal. Then we
hear them play live and the new stu-
dio track they’ve put down, and we're
over the top.”

But Lonestar’s new label isn’t
alone in sensing excitement over the
signing. Liberty’s senior VP of pro-
motion, Bill Catino, who worked at
Cleveland International Records
when its CBS/Epic-distributed
Meatloaf debut album hit big, recalls
well how major labels’ success can
start with small indie labels.

“In the pop world, radio pays little
attention to singles charts,” Catino
says. “They watch for breakout ac-
tion and sales activity. So I think it’s
very healthy to see some of the small
independent labels having success at
country, even on a regional basis. It
helps to get us out of the chart men-
tality that country programmers
seem so driven by.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

25 ADALIDA (Sixteen Stars, BMI/Drxie Stars, ASCAP) HL

24 AMY'S BACK IN AUSTIN (Square West, ASCAP/Howlin’
Hits, ASCAP/Red Brazos, BMI/Original Hometown Sheet,
BMI) WBM

65 ANYWAY THE WIND BLOWS (Audigram, BMI)

28 AS ANY FOOL CAN SEE (Sony Tree, BMI/Terilee, BMI/
Golden Reed, ASCAP/New Clarion, ASCAP) HL/WBM

41 BEND IT UNTIL IT BREAKS (Aimo, ASCAP/Holmes
Creek, ASCAP/Polygram Int'l, ASCAP/Foggy Jonz,
ASCAP) HL/WBM

29 BETWEEN THE TWO OF THEM (Alabama Band, ASCAP/
Wildcountry, ASCAP) WBM

59 BIGGER FISH TO FRY (Farren Curtis, BMI/Longitude,
BMI/Mike Curb, BMI) WBM

12 THE BOX (Sometimes You Win, ASCAP/AIl Nations,
ASCAP/Nocturnal Eclipse, BMI/Careers-BMG, BMI/
Minnetonka, BMI) WBM/HL

18 BUBBA HYDE (Almo, ASCAP/Warner-Tamerlane, BMI/
Mister Charlie, BMI} WBM

45 CAIN'S BLOOD (Almo, ASCAP/Magnasong, BMI/Red
Quill, BM!) WBM

53 CLOWN IN YOUR RODEO (Emily Boothe, BMI/Careers-
BMG, BMI) HL

68 DIDN'T HAVE YOU (Magnasong, BMI/Fed Quill, BMI/
Killer Bay, BMI/Semi Quaver, BMI)

43 DOWN IN FLAMES (Warner-Tamerlane, BMI/Flying
Dutchman, BMI/Jeff Stevens, BMI) WBM

71 EASY AS ONE, TWO, THREE (EMI Blackwood, BMI)

23
49
2
58

3
14

1
36
67
14

47
55

FAITH IN ME, FAITH IN YOU (WB, ASCAP/Big Tractors,
ASCAP/Avalon Way, ASCAP) WBM

FALL IN LOYE (Sony Cross Keys, ASCAP/Kim Willlams,
ASCAP/Acuff-Rose, BMI) WBM/HL

FOR A CHANGE (Love This Town, ASCAP/AIl Over Town,
BMI/Tree, BMI/New Wolf, BMI) WBM/HL

GET OVER IT (Careers-BMG, BMI/Breaker Maker, BMI/
Be Mine, ASCAP) HL

GIVE ME ONE MORE SHOT (Maypop, BMI/Wildcountry.
BMI) WBM

GONNA GET A LIFE (Warner Source, SESAC/Dyinda
Jam, SESAC/Mighty Nice, BMI/Laudersongs, BMI) WBM
THE HEART IS A LONELY HUNTER (Starstruck Writers
Group, ASCAP/Mark D., ASCAP/Sony Cross Keys,
ASCAP/New Haven, BMI) WBM/HL

HOUSE OF CARDS (Why Walk, ASCAP)

{ AM WHO | AM (Great Cumberland. BMI/Diamond
Struck, BMI) WBM

{ BRAKE FOR BRUNETTES (Reynsong, BMI/Howe
Sound, BMI/Lawyer's Wife, BMI/Sony Tree, BMI) HL

| CAN LOVE YOU LIKE THAT (Diamond Cuts, BMI/
Wonderland, BMI/Criterion, ASCAP/Second Wave,
ASCAP/Full Keel, ASCAP/Friends And Angels, ASCAP)
WBM/HL

| DON'T BELIEVE IN GOODBYE (Travelin’ Zoo, ASCAP/
Seventh Son, ASCAP/Club Zoo, BMI) WBM

| DON'T KNOW (BUT I'VE BEEN TOLD) (Warner-
Tameriane, BMI/JenEriLin, BMI) WBM

{F | WERE YOU (Soundbeam, BMI/Full Keel, ASCAP/

Farrenuff, ASCAP) WBM

40 {F YOU'RE GONNA WALK. I'M GONNA CRAWL (Songs
0f PolyGram, BMI/HotDogGone, BMi/Button Willow,
BMI) HL

60 M LIVING UP TO HER LOW EXPECTATIONS (Polygram
Int'l, ASCAP/Ranger Bob, ASCAP/Nothin’ But Net,
SESAC/CMI, SESAC}

32 I'M STILL DANCIN' WITH YOU (Sony Tree, BMI) HL

50 | SHOULD HAVE BEEN TRUE (Sony Tree, BMI/Raul
Malo, BMI/Night Rainbow, ASCAP/Matanzas, ASCAP)
HL/WBM

20 | WAS BLOWN AWAY (Careers-BMG, BMI/Doo Layng,
BMI) HL

THE KEEPER OF THE STARS (Songs Of PolyGram, BMi/

Pal Time, BMi/New Haven, BMI/Pulpit Rock, BMI/

Murrah, BMI) HL/WBM

€3 THE LIKES OF ME (Maypop, BMI/Wildcountry, BMI/Sony

Cross Keys, ASCAP) WBM/HL

LIPSTICK PROMISES (Polygram Int'l, ASCAP/Veg-0-

Music, ASCAP/Tom Collins, BM!) HL/WBM

LITTLE MISS HONKY TONK (Sony Tree. BMI/Showbilly,

BM) HL

52 LOOK AT ME NOW (Seventh Son, ASCAP/New Court,
BMI) WBM

44 LOOKING FOR THE LIGHT (Starstruck Writers Group,
ASCAP/WB, ASCAP/Patrix Janus, ASCAP/Heart Of A
Child, ASCAP) WBM

11 LOOK WHAT FOLLOWED ME HOME (EMI Blackwood,
BMI/Forrest Hills, BMI) WBM/HL

38 MY KIND OF GIRL (Careers-BMG, BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP) WBM/HL

61 ONE AND ONLY LOVE (BMG, ASCAP/Careers-BMG,
BMI) HL

72 ONE OF THOSE NIGHTS (Warner-Ta rerlane, BMI/Sony
Tree, BMI)

§7 PARTY CROWD (N2D, ASCAP/American Romance,
ASCAP)

10 REFRIED OREAMS (Zomba, ASCAP/Millhouse, BMI/
Songs Of PolyGram, BMI) WBM/HL

69 ROCKIN' THE ROCK (MCA, ASCAP/Gary Burr, ASCAP)

39 SHE FEELS LIKE A BRAND NEW MAN TONIGHT (Acuff-

Rose, BMI) WBM

SO HELP ME GIRL (Songwriters Ink, BMI/Texas Wedge,

ASCAP) HL

35 SOMEWHERE IN THE VICINITY OF THE HEART (Ensign,
ASCAP/Hidden Planet, BMI/Gouda, ASCAP/Buchu,
ASCAP) HL

13 SONG FOR THE LIFE (Tessa, BMI} WBM

21 STANDING ON THE EDGE OF GOODBYE (Kicking Bird,
BMi/Sony Tree, BMI/Edisto Sound, BMI) HL

26 STAY FOREVER (WB, ASCAP/Blue Gator, ASCAP/
Maverick, ASCAP/WB, BMI/Hecktone, BMI/Foreshadow,
BMI) WBM

34 SUMMER'S COMIN' (Blackened, BMI/trving, BMI) WBM

73 TELL ME | WAS DREAMING (Post Oak, BMI/Brass Crab,
BMI)

56 TENDER WHEN | WANT TO BE (Why Walk, ASCAP) CLM

64 TEXAS TORNADO (Sony Tree, BMI)

16 THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE)
(Almo, ASCAP/LaSongs, Ascap/Taste Auction, BMI/
Wacissa River, BMI) WBM

70 THAT'S JUST ABOUT RIGHT (Warner-Tameriane, BMI)

7 THINKIN' ABOUT YOU (Sierra Home, ASCAP/AMR,
ASCAP/Great Cumberland, BMi/Diamond Struck, BMI)
WBM

15 THIS WOMAN AND THIS MAN (AImo, ASCAP/Bamatuck,

~

ASCAP/WB, ASCAP/Lunnmusic, ASCAP) WBM

66 TRUE TO HIS WORD (Farrenuff, ASCAP/Full Keel,
ASCAP/Farren Curtis, BMI/Mike Curb, BMI/August Wind,
BMI/Longitude, BMI/Georgian Hills, BMI) WBM

46 UPSTAIRS DOWNTOWN (Songs Of PolyGram, BMY/
Tokeco, BMI) HL

54 WHAT'LL YOU DO ABOUT ME (Combine, ASCAP/EMI
Blackwood, BMI) HL

19 WHAT MATTERED MOST (Gary Burr, ASCAP/MCA,
ASCAP/August Wind, BMI/Longitude, BMi/Alberta's
Paw, BMI) WBM/HL

42 WHEN YOU SAY NOTHING AT ALL (MCA, ASCAP/Don
Schlitz, ASCAP/Screen Gems-EMI, BMI/Scarlet Moon,
BMI) HL

51 WHERE | USED TO HAVE A HEART (Hayes Street,

ASCAP/Craig Bickhardt, ASCAP) WBM

WHEREVER YOU GO (Blackened, BMI/Irving. BMI) WBM

WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN)

(Benefit, BMI/Stallion, BMI/Sony Tree, BMI) WBM/HL

17 WHOSE BED HAVE YOUR BOOTS BEEN UNDER (Shania
Twain, BMI/Zomba, ASCAP) WBM

62 WILLIN' TO WALK (Polygram Int'l, ASCAP/St. julien,
ASCAP) HL

48 WORKIN' FOR THE WEEKEND (Cupit, BMI/Cupit
Memaries, ASCAP)

31 YOU AIN'T MUCH FUN (Songs Of PolyGram, BMI/
Tokeco, BMI) HL

37 YOU CAN'T MAKE A HEART LOVE SOMEBODY (Victoria
Kay, ASCAP/BMG, ASCAP/Little Beagle, ASCAP) HL

33 YOU DON'T EVEN KNOW WHO | AM (Sony Cross Keys,
ASCAP/Purple Crayon, ASCAP) HL

75 YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart,
BMI)

w
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COMPILED FROM A NATIONAL SAMPLE
= OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY Soundsian
FOR WEEK ENDING APRIL 15, 1995 ™ Illl
— =
E ‘ 2 g 2
~ x o) sl g = ~ x o ) =
Qi Lt a o [} Ll a (%]
g1g/5|8 2l |812|5|8 2
X : .
2| % | 5| ¢|arnst TITLE | 2 2% | 3| 2| aRTST TITLE | £
- — o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a. — = o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT. (=%
* * * NO. 1/SHOT DEBUT* * » 31 | 38 | 50 | 3 | MARTY STUART Mca 11204 (1098/15.98) THE MARTY PARTY HIT PACK | 37
JOHN MICHAEL MONTGOMERY 38 | 37 | 39 | 133 | GEORGE STRAIT A’ MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 1
NEW ! ATLANTIC 82728/AG {10.98/16.98) 1 weeks at No. 1 (IO, A O O ! ~
2 I ! 16 | GARTH BROOKé M D ORI T s ! 39 | 35 31 13 | SHENANDOAH LIBERTY 31109 (10.98/15.98) IN THE VICINITY OF THE HEART | 31
e y _ MARY CHAPIN CARPENTER A®
3 | 2 | 2 | 5 | TIMMCGRAW A CURB 77659 (2 9815 98] NOT A MOMENT TOO SOON | 1 40 | 36 | 37 | MA | e agsstisony (10 98 EQ/L598) COME ON COME ON | 6
* % * GREATEST GAINER % * % a1 | 12 | 41 | 130 | ALAN 12’;&’((15(?9"8‘/1‘5498) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) | 1
." 3 5 43 | TRACY BYRD @ MCA 10991 (10.98/15.98) NO ORDINARY MAN 3
SRR ’ 2 | 45| 4| n g&%‘g}{ilﬁzgggg KEITH WHITLEY/A TRIBUTE ALBUM | 42
6 9 8 ) NOW THAT I'VE FOUND YOU: A COLLECTION 5 -— =
@ ROUNDER 0325- (9.98/15.98) 1§ 43 | 40 | 35 | 56 | JOHN BERRY @ LIBERTY 80472 (9.98/13.98) JOHN BERRY | 13
6 4 4 27 | CLAY WALKER @ GIANT 24582/WARNER BROS. (10.98/15 98) IF { COULD MAKE A LIVING 4 RIS 3 BROTHER PHELPS ASYLUM 61724/EEG (10.98/15.98) ANY WAY THE WIND BLOWS | 43
EFF F Y
| 1| 5| 3 | 64| JEFFFOXWORTHYA @ o YOU MIGHT BE A REDNECK IF.. | 3 45 | 41 | 40 | 73 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) BB TAKEMEAS [AM | 7
8 8 7 10 | SAWYER BROWN @ CURB 77689 (1098 15 98) GREATEST HITS 1990-1995 5 46 | 44 | 38 | 26 | CLINT BLACK @ RCA66419(10.98/16.98) ONE EMOTION 8
9 7 6 7 TRISHA YEARWOOD MCA 11201 (10.98/15.98) THINKIN' ABOUT YOU 3 47 | 48 | 48 | 110 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
10 10 12 61 | THE MAVERICKS A MCA 10961 (9.98/15.98) EB WHAT A CRYING SHAME 6 48 | 46 | 42 | 27 | LITTLE TEXAS @ wARNER BROS. 45739 (10.98 15 98) KICK A LITTLE | 10
12 | 14 | 36 | JOE DIFFIE A EPIC 64357/SONY (1098 EQ/15.98) THIRD ROCK FROM THESUN | 6 49 | 47 | 46 | 190 | BROOKS & DUNN A® ARISTA 18658 (9.98/15.98) BRAND NEW MAN | 3
12| 9 | 8 | 3 | THE TRACTORS A risTa 18728 (9.98/15.98) THE TRACTORS | 2 50 | 51 | 29 | MARK CHESNUTT @ DECCA 11094/MCA (10.98/15.98) WHAT AWAY TO LIVE | 15
13 11 15 43 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 51 56 71 19 | HAL KETCHUM CURB 77660 (10 98/15.98) EVERY LITTLE WORD 31
17 | 16 | 21 | GEORGE STRAIT A McA 11092 (10.98/15.98) LEADON | 1 52 | 54 | 54 | 81 | MARTINA MCBRIDE ® RCA 66288 (9.9315.98) THE WAY THAT 1AM | 14
15 16 20 27 | ALABAMA @ RCA 66410 (10.98/15.98) ‘ GREATEST HITS VOL. 3 12 53 52 45 11 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 45
16 15 10 10 | NEAL MCCOY ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT 10 |. 54 58 62 | 125 | JOHN MICHAEL MONTGOMERY A? ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 4
7 3|l os %ﬁf\glct:és;N CA?&%NEE/E?Q:) STONES IN THE ROAD 1 55 | 51 | 49 | 21 | DOUG STONE EPiC 66803/SONY (10.98 EQ/1598) GREATEST HITS VOLUME 1 | 29
MBIA /SONY {10. A
18 1 13 40 | ALAN JACKSON A’ ARISTA 18759 (10.98/15.98) WHO L AM ) 56 59 60 62 | COLLIN RAYE @ EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 12
21 | 19 | 13 | WADE HAYES COLUMBIA 66412/SONY (7 98 EQ/11.98) OLD ENOUGH TO KNOW BETTER | 19 57 | 60 | 61 6 | GEORGE DUCAS LIBERTY 28329 (9.98/13.98) GEORGE DUCAS | 57
90 | 19 | 17 | 42 | DAVID BALL A WARNER 8R0S, 45562 (9.98/15.98) o e 6 NEW ) 1 DOUG STONE COLUMBIA 64330/SONY (9 98 EQ/15.98) FAITH iN ME FAITH IN YOU | 58
21 12 18 49 REBA MCENTIRE A” Mo 10994 (10.98/15.58) READIVIAING 7 59 53 43 21 BILLY RAY CYRUS @ MERCURY 526081 (10.98 EQ/16.98) STORM IN THE HEARTLAND 11
22 20 21 27 BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 80 2 05 _JRSRR VINCE GILL A" A 10630 (10.5815.58) ISTILLBELEVE INYOU d
; 61 61 58 | 32 | KEN MELLONS EPIC 53746/SONY (9 98 EQ/15.98) KEN MELLONS | 42
* % % PACESETTER * * * 1T, Bl <
(23)| 20 | 2 | 8 | SHANIA TWAIN MERCURY 522886 (10.98 E/15.98) THE WOMAN IN ME | 23 62 gy AR (g U oo DL, INFiEces: | 1
24 | 22 | 23 | 62 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/15 98) KICKIN' ITUP | 1 63 | 62 || 66 WSSl RANDY TRAVIS @ waRNER BROS. 45501 (10.93/15.98) THISISME | 10
25 | 23 | 22 | 4 | JOMN BERRY PATRIOT 28495/LIBERTY (10.98/15.98) STANDING ON THE EDGE | 22 64 | 70 | 70 | 99 | LITTLE TEXAS A WARNER BROS. 45276 (9.9815.98) BIGTIME | 6
26 | 25 | 25 | 37 | DIAMOND RIO @ arista 18745 (9.98/15 98) LOVE A LITTLE STRONGER | 13 65 | 49 | 57 RN RHETT AKINS DECCA 11098/MCA (198715 98) A THOUSAND MEMORIES | 49
7 2% 30 | a1 LARI WHITE RCA 66395 (9,98 15 95) WISHES | 24 66 | 65 72 | 106 | DWIGHT YOAKAM A’ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4
29 | | 2 | TANYA TUCKER LBERTY 28943 (1098/15 98) FIRE 10 FIRE | 28 67 | 66 | 56 | 41 | SAMMY KERSHAW @ MERCURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN 9
29 | 27 | 28 | 10 | HANK WILLIAMS, JR. MCG CURB 77690/CURS (9.98/15.98) HOGWILD | 14 68 | 73 | 67 HNEMN] JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/.58) THE ORIGINAL | 67
3l 33 | 32 | PATTY LOVELESS ® EriC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 69 | 72 63 | 47 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3
| 30 | 2 78 | TRACY LAWRENCE ® ATLANTIC 82656/AG (10.96/15.98) ISEENTINGW 3 0 | 71 59 | 21 | AARON TIPPIN RCA 66420 (10.98/15.98) LOOK!N' BACK AT MYSELF 19
32 | 28 | 24 | 4 | RICK TREVINO COLUMBIA 66771/SONY (9.98 EQ/15.98) LOOKING FOR THE LIGHT | 24 71 | 67 | 64 | 29 | CHARLIE DANIELS epic 64182/50NY (5.98 EQ9.98) SUPERHITS | 53
33 | 33 | 32 | 79 | REBA MCENTIRE A’ mca 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 1 REENVRA B EGha ROXG Rk AT e e e ) sobout | 72
34 | 34 | 36 | 49 | PAM TILLIS @ ARISTA 187568 (9 98/15.98) SWEETHEART'S DANCE | 6 73 | 64 | 74 | 37 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 40
VARIOUS ARTISTS A°®
(35)| 39 | 34 | 27 | TOBY KEITH @ poLYDOR 523407 (1098/15.98) BOOMTOWN | 8 14| 7| 75 |7 | YARIOUS RS S A oogisgs  COMMON THREAD: THE SONGS OF THE EAGLES | 1 |
3 | 32 | 29 | 61 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15 5 | 68 68 | 60 | NEAL MCCOY @ ATLANTIC 82568/AG (10.98/15.98) NO DOUBT ABOUT IT 13

() Albums with the greatest saies gains this week. ® Recording Industry Assn. Ot America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with multimiltion seliers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. € 1995, Billboard/BP! Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“hnrd .I.“ cu“ nll‘ calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SOundScan
l ® ™ FOR WEEK ENDING APRIL 15, 1995 ll "

. | .| . 8,
25| 55| aRTisT nme | 22| 28|28 ks
=2 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) =0 == 3= s
1 1 PATSY CLINE A® MCA 127 (7.98/12.98) 174 weeks at No. 1 GREATEST HITS | 204 14 13 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8 98 EQ/13.98)  SHOOTING STRAIGHT IN THE DARK | 28
2 2 HANK WILLIAMS, JR. CURB 77638 (6.989.98) GREATEST HITS, VOL. 1 18 15 16 —PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 38
3 3 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 202 ? 18 KENNY ROGERS A LIBERTY 46106/CAPITOL (9.98/15,98) TWENTY GREATEST HITS | 97
4 4 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 204 17 20 TRISHA YEARWOOD A MCA 10297 (9.98/15.98) TRISHA YEARWOOD 5

5 5 KEITH WHITLEY A Rca 2277 (9.98/13.98) GREATEST HITS 5% 18 19 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE 75
6 6 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 204 19 | — | ALABAMA A’ RCA7170"(9.98/13.98) GREATEST HITS | 193
~_7_ 7 JOHN ANDERSON A BNA 61029 (9.98/13.98) SEMINOLE WIND 9 _EO 15 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAITHITS | 47
8 8 GEORGE STRAIT A" MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 202 21 17 TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 4
9 Y GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 189 22 25 REBA MCENTIRE A’ MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 6
10 12 WAYLON JENNINGS A" RCA 8506* (8.98) GREATEST HITS | 80 23 22 ALABAMA A RCA 61040 (9.98/13.98) GREATESTHITSVOL. 2 | 41
11 10 VINCE GILL mca 10140 (9.98/15.98) POCKET FULL OF GOLD 14 24 — TRAVIS TRITT WARNER BROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE 4
12 14 ANNE MURRAY A* LIBERTY 46058 (7.98/12.98) GREATEST HITS | 138 25 24 WYNONNA A‘ CURB 10529/MCA (10.98/15.98) WYNONNA 5
13 | 11 | HANK WILLIAMS MERCURY 823293 (7.98 EQ/10.98) 24 GREATESTHITS | 10 Catalog albums are oider tities which are.registering significant sales. © 1995, Billboard/BP) Communications and SoundSean, Inc.
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Hot Latin Tracks.

ey

Artists & Music

2 MYRIAM HERNANDEZ wea
LATINA ESE HOMBRE
3 CRISTIAN MELODY/FONOVISA
AZUL GRIS
4 ALVARO TORRES EMI LATIN
REENCUENTRO
5 RICARDO ARJONA SONY
REALMENTE NO ESTOY...
6 MARCELO CEZAN SONY
TOMA TU TIEMPO Y SUENA
7 ALEJANDRA GUZMAN
RCABMG DESPERTAR
8 CHARLIE MASSO SONY
AUN ME GUSTAS TU
9 LUIS MIGUEL WEA LATINA
TODO Y NADA
10 THE BARRIO BOYZZ SBK/EMI
LATIN UNA VEZ MAS
11 MONICA NARANJO SONY
LLORANDO BAJO LA LLUVIA
12 JULIAN WEA LATINA
ENTRE ELLA Y YO
13 LUCERO MELODY/FONOVISA
QUIEN SOY YO
14 CLAUDIO RODVEN
VEN JUNTO A MI
15 ROSARIO SDI/SONY
ESTOY AQUI

2 MIMI IBARRA M.P.
NO PUEDE SER
3 ALEX D'CASTRO RODVEN
MI AMIGO RAUL
4 PAQUITO HECHAVARRIA
SONY PIANO
5 TONY VEGA RMM/SONY
SI YO VUELVO A.
6 RIKARENA JAN/EMI LATIN
TE DEJE DE QUERER
7 FRANKIE RUIZ RODVEN
MI FORMULA DE AMOR
8 GILBERTO SANTA ROSA
SONY SUENOS SON
9 KAOS SDI/SONY
AMOR FINGIDO
10 LAURA PAUSINI wEA LATINA
AMORES EXTRANOS
11 GUIANKO SOHO LATINO/SONY

TEM

12 LUIS ENRIQUE SONY
CUANDO NOS TIENTA...

13 GIRO SDI/SONY
EL PASAJERO

14 LALO RODRIGUEZ EMI LATIN
VIVAMOS ESTE AMOR

15 TITO ROJAS M.P.
TAMBIEN NOS DUELE

2 LA MAFIA soNY
TOMA M| AMOR
3 LOS DINNOS UNICO/FONO.
VISA EL TAXISTA
4 BRONCO FONOVISA
QUE NO ME OLVIDE
5 SELENA EMI LATIN
AMOR PROHIBIDO
6 LOS TIGRES DEL NORTE
FONOVISA LA FAMA DE.
7 SELENA EM| LATIN
BIDI BIDI BOM BOM
8 SELENA £M: LATIN
NO ME QUEDA MAS
9 SELENA EMI LATIN
COMO LA FLOR
10 LIBERACION FONOVISA
A

11 BANDA RITMO ROJO FONO-
RAMA/FONOVISA MI. ..

12 FAMA SONY
AMOR PERDONAME

13 LOS FUGITIVOS RODVEN
SI TE VAS

14 SPARX FONOVISA
QUE DEBO HACER

15 GRACIELA BELTRAN EMmI
LATIN TESORO

(O Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

BRCD-9207

‘JPEYES ‘PECORDS INC.

Broaocast Data Systerns
r / /4
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST _ W |
z DATA SYSTEMS' RADIO TRACK SERVICE. 94 LATIN MUSIC STATIONS ARE
N - (Q 0 E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK .
24 Ll z Q| €| ARTIST TITLE tions known as Madonna.
E3| 3% | x| 35| LABEUDISTRIBUTING LABEL SONGWRITER In Selena, Latinas in Texas, California, and Mexico found
* kA NO. To %% a stageside role model who seemed to say to them, “If you
| s | 11 | SELENA FOTOS Y RECUERDOS, have the talent, take center stage, regardless of who you are.”
ot (REVNLEE Selena unhesitatingly did so, exhibiting a playful sensuality
2 | 11 2 LA MAFIA TOMA MI AMOR and proud feminine independence that attracted both male
SONY (ALARRINAGA) - and female fans
3| 3| 3| 5 | LOSDINNOS EL TAXISTA PSS S - ) .
UNICO/FONOVISA (J.SEBASTIAN) by John L The musical gap Selena unwillingly left in the Latino mar-
4| 2| 1 | 11| BRONCO QUE NO ME OLVIDE y John Lannert ket is broad and deep, not so much for what she already rec-
FONOVISA (J.G.ESPARZA) . ) M
SELENA @ NO ME QUEDA MAS F orded, but for what she might have recorded after working
()| re-entey | 22 | SELERY RVELA) O0TOS Y RECUERDOS” (Photographs And Memories):  with Anglo producers on her English-language projects. Her
(6)| ReentRyY | 23 | SELENA # BIDI BIDI BOM BOM That is the title of Selena’s cwrrent hit on the Hot Latin  first Anglo release was due out later this vear on SBK. Se-
EMI LATIN (S.QUINTANILLA P.ASTUDILLO) . . 4 . P X ?
LOS TIGRES DEL NORTE A FAMA DE LA PAREJA Tracks singles chart. I have safeguarded a few mental images  lena’s creative interchange with Anglo producers would have
B3| 2 - ) sone : ) ) i : o we for her Lati
@ FONOVISA (T.BELLO) and recollections of Selena. All of them are upbeat, joyous  provided a different musical perspective for her Latino pro-
8 5 9 4 | LIBERACION frames that rotate through my mind like cards being flipped  ductions. Those albums could have greatly influenced the La-
FONOVISA (R.DAMIAN) s . :
on a Rolodex. The best—and clearest—of these cerebral flash-  tino music scene.
9 7 10 5 LAURA PAUSINI ® AMORES EXTRANOS ) y . .
WEA LATINA (A.VALSIGLIO,R. BUTI,CHEOPE, M.MARAT!) backs takes me to when I saw Selena spontaneously dedicate Selena’s successful transition to the English-language mar-
10 | 10| 12| 3 | CRISTIAN AZUL GRIS a ranchera ballad to her father, Abraham, in a restaurant in ket was by no means assured. But if Selena did hit pay dirt
MELODY/FONOVISA (A MANZANERO,R.CANTORAL) ] . .
DY Ry San Antonio, Texas. in the Anglo market, it would have marked one of the few
nmjs 6 10 | Wentatma (M.A RAMIREZ) Selena then burst into song, belting out the ode to her fa-  times a Latina of Mexican descent would have triumphed in
(| 15 | — | 2 | BANDARITMOROJO M| CORAZON LLORO ther with the unabashed love and affection of a daughter sing-  the English-language arena. As it now stands, Selena’s pro-
FF(;N&’X‘MNFONOV'SA « AVOR PERDgL;\IR::\:EE) ing to her father in the family living room. Warm applause  found impact in the Latino market will require that the next
B[ 5 7 BRIl sony 1} GALVAN. . ROSARIO) ringed the restaurant when Selena finished the tune. She  female Tejana star sound radically different from Selena or
% | 37 3 | ALVARO TORRES & REENCUENTRO hugged him, saying, “I love you, Dad” without pomp or pre-  risk the unmerciful wrath of being compared to the incompa-
EMI LATIN (A.TORRES) temse. T
19 | — [E ',;%?,EEUG'TWOS (Mil. GTAELA\QZ\AS, It would be easy to go on and on about Selena’s musical In the coming weeks, Anglo papers will continue to portray
16| 8 5 | 19 | LUIS MIGUEL TODO Y NADA achievements, but anyone remotely monitoring the US. La-  Selena as some type of Latin Madonna, just as they did with
.\;VOE?'iLNAENYARWERA T TA%?‘(‘)R’XD?: tino music scene in the past three years knows that this allu-  Gloria Trevi when she caught fire two vears ago. Meanwhile,
17117 | 2§ 3 | sonerosony (RVIZUETE) ing, husky-voiced siren has been the hottest Latina in the biz  the Latino papers are pondering what might have been for
NEW D | | THE BARRIO BOYZZ UNA VEZ MAS since 1993 (see story, page 1). Perhaps the most memorable  Selena. I prefer to mull over what she accomplished by paging
SBK/EMI LATIN (K.C PORTER,M.FLORES) ) £ s i cendiney o . o N ;
<AERX Ol e ] aspect of her career was her incendiary live performances. through stories, looking at photos, and remembering the
19 | 14 ] 17 BRES ouovisa (LANTONIO, T.MORRIE) Newspaper accounts following Selena’s death on March 31 beaming smile on Abraham Quintanilla’s face during that spe-
20| 1| 1 8 RICARDO ARJONA & REALMENTE NO ESTOY TAN SOLO annoyingly compared her shows to Madonna’s performances,  cial serenade in San Antonio.
JRLARIONA) perhaps for the benefit of the uninformed. Nothing could be C
21 18| 25| 8 EM'?{‘ACEELA BECTRAN fﬂf&gﬁg more remote from the truth. While each wore revealing attire ONCERT SERIES BOWS: Chicago-based entertainment
@) 2 | 16 | 6 | BANDAMAGUEY EVA MARIA on stage, Selena sported a sincere, soulful persona far re-  company Bacchus Group Productions Ltd. is set to launch its
FONOVISA {P.HERRERO,J.L ARMENTEROS) | moved from any one of the assorted vainglorious characteriza- (Continued on next page)
23 2 15 8 FITO OLIVARES CUPIDO BANDIDO
FONOVISA (ROLIVARES) |
24 16 18 21 PEDRO FERNANDEZ MI FORMA DE SENTIR
POLYGRAM LATINO {J.M.DEL CAMPO)
SPARX & TE AMO, TE AMOQ, TE AMO
B 2| 31| 2| Fovovs (LANTONIO,T MORRIE)
26 21 14 11 BANDA PACHUCO MITAD TU, MITAD YO
LUNA/FONOVISA (M.M.MONTES) | % .,
MARCELO CEZAN & TOMA TU TIEMPO Y SUENA
¥ || 4 (F SALGADO) W
MIMI IBARRA NO PUEDE SER
NEW) | | (M.IBARRA)
NEWD | 1 INDUSTRIA DEL AMOR SIEMPRE TE VOY A QUERER 55 pcaaa del %amem
FONOVISA (ASOLES) 7 Yo % p ‘4 p g
LOS MIER ® BORDADA A MANO asl "7&“&”‘ alin ~cana aféeca’an
30 | 27| B3] 9 | fonovise (Z.LUIS)
3| 29| 3| 7 | JOSEJAVIERSOLIS SE REMATA EL JACALITO Including Piano Romantico vol. 1 & 2
FONO (B.BERMUDEZ) g . .
21z | 2 B8 ALEJ ANDRA GUZMAN o DESPERTAR Piano Bailable vol. 5 & 6 Piano para Recordar vol. 9,10 & 11
RCA/BMG (C.SANCHEZ,C VALLE C.SANCHEZ) World’s Favorite Piano Love Songs vol. 1,2 & 3
13 30 24 11 LOS REHENES PREGUNTAME A MI
FONOVISA (J.TORRES)
34 37 . 19 LA DIFERENZIA & LINDA CHAPARRITA
ARISTA-TEXAS/BMG {M.C.SPINDOLA)
RAMON AYALA JR. YO SE QUE NO ES FELIZ
(3| NEWD | 1 | RAM (LDAN)
CHARLIE MASSO AUN ME GUSTAS TU
% |3 |19 4| son (P.GORDON)
LUCERO QUIEN SOY YO
3| 3% | 4| 3 | wedovronovisa (R.PEREZ BOTIJA)
LOS CAMINANTES QUERERTE ASI
NEWD | | | ‘naronovisa (A.DEHAROQ)
EZEQUIEL PENA TU CASTIGO
32812 | 7 | ronosa (M.A.SOLIS)
DIVINO LLORARAS
40 | 34 | 20 | 1] fonovsa (R RAMIREZ)
POP ROPICA A A R ONA A
28 STATIONS 18 STATIONS 54 STATIONS
1 LAURA PAUSINI WEA LATINA 1 JOHNNY RIVERA 1 SELENA EMI LATIN
AMORES EXTRANOS SONERO/SONY SE PARECIA. FOTOS Y RECUERDOS

BRCD-9311-2

Member of

NAIRD

CD’S - TAPES & MUSICAL VIDEOS
140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

for mare than 20 weeks wili not receive a bullet, even if it registers an -ncrease in detections. Airpower awarded to those records which attain
600 detections for the first time. If two records are tied in number of glgs he record being played on more stations is placed first. Records
beiow the top 20 are removed from the chart after 26 weeks. © 199! board/BP| Communications, Inc.
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Songwriters & Publishers

ARTISTS & MUSIC

German Publishers Make Strides
Firms Break Artists At Home, Abroad

W@ BY WOLFGANG SPAHR

FRANKFURT—The long endeavors
by German music publishers to estab-
lish writers and artists internationally
are paying off, according to Dr. Hans-
Henning Wittgen, managing director of
the German Music Publishers’ Assn.

Speaking at the Frankfurt Music
Fair, he said that the 400-member
association’s sales increased to more
than $420 million, 3% ahead of 1993’s
figures.

Wittgen said, “The search for talent
by German music publishers on the
international pop music market was par-
ticularly successtul with dance and tech-
no. Considerable financial risks were
required to establish many new names
on the pop market as best scllers.”

Not only are German acts found on
the charts away from home, the publish-
ers’ efforts also are paying off in
Germany, where more than 40% of the
charts consist of domestic repertoire.
“Compared with the past 20 years, this

is 4 new record,” said Wittgen.

In the rock and pop field, German
publishers have attained new standards
of achievement, Wittgen claimed, argu-
ing that international audiences are now
more receptive to German music than
ever hefore.

“The trigger was the decision by
German publishers, accepting the
greatest financial risk, to publish CDs
themselves, to present their authors
to a wide public. This made exposure
possible in the U.S., Australia, Asia,

and the whole of Europe,” said
Wittgen. Further boosts for German
music are expected this year with cen-
tennial celebrations for composers
Carl Orff (1895-1982) and Paul
Hindemith (1895-1963).

Another important vehicle for musi-
cal creativity is sheet music. Figures
presented at the fair state that the sheet
music market is now worth $120 million
a year.

More than 100 publishers presented
their sheet music to delegates at the fair.

Fetes To Mark Hart’s 100th

WBY IRV LICHTMAN

NEW YORK—The merry lyries of
Lorenz Hart will receive added expo-
swre in the weeks and months ahead as
the worlds of theater, recordings,
cabaret, and broadeasting help cele-
brate the 100th anniversary of his

The Sweetest Sounds. EMI Music Publishing writers J. Dibbs and Abenaa teamed to

write Vanessa Williams’ current R&B single, “The Way That You Love,” one of the
tracks on her latest album, “The Sweetest Days.” Shown putting the finishing touches
on the song are, from left, writer/producer Dibbs, EMI Music creative manager Brian
Jackson, engineer/producer Gerry Brown, Williams, and writer/artist/producer

birth May 2.
Hart, whose words were almost

exclusively wedded to the music of

Richard Rodgers for almost a quarter
of a century before the Iyricist’s death
in 1943, will be the subject of a tribute
April 30 at the Players, New York's
venerable theatrical ¢lub. There,
Dorothy Hart, the lyricist’s sister-in-
law, Lorenz Hart Jr., his nephew, and
Mary Rodgers, daughter of Richard
Rodgers, will appear along with
Broadway and cabarvet pertormers.

On Hart's birthday, Mary Cleere
Haran opens an act at Rainbow And
Stars called “This Funny World: Mary
Cleere Haran Sings Lyrices By Hart,”
which ix also the title of a new Varese
Sarabande Records album due tor
release May 9. The Rainbow Room
itself will offer Hart songs throughout
the month.

The City Center's “Encorel” series
completes its spring run with a concer-
tized version of the Rodgers & Hart
classic “Pal Joey.”

In the months after May, National
Publi¢c Radio and New York venues
will address the Hart legacy. At the
latter, some of the presentations will
include revivals of rarely mounted
Rodgers & Hart shows such as "1
Married An Angel,” “America’s
Sweetheart,” “Too Many Girls,”
“Higher And Higher,” and "Peggy-
Anmn.”

NO.T SONG CREDITS

TITLE -

R ITE &

HOT R&B SINGLES
THIS IS HOW WE DO IT « Montell Jordan, Oji Pierce, R. Walters « Mo’ Swang/ASCAP,
0Oji’s/BMI, Def American/BMi

HOT COUNTRY SINGLES & TRACKS
THE HEART IS A LONLEY HUNTER - Reba McEntire, Mark D. Sanders, Ed Hill. Kim
Wiltiams - Starstruck Writers Group/ASCAP, Mark D./ASCAP, Sony Cross |
Keys/ASCAP, New Haven/BMI |

HOT R&B SINGLES
THIS IS HOW WE DO IT - Monteli Jordan, Oji Pierce, R. Walters « Mo’ Swang/ASCAP,
Oji’s/BMI, Def American/BMI

HOT RAP SINGLES
DEAR MAMA - 2PAC, Tupac Shakur, Tony Pizarro * Joshua’s Dream/BMI, Interscope
Pearl/BMI, Warner-Tamerlane,/BMI, The Underground Connection/ASCAP

LATIN 50
FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG) « Sefena, Chrissie Hynde « EMi
April/ ASCAP

Abenaa.
LET'S DO IT AGAIN Solid fans of both Curtis Mayfield
Published by Warner/Chappell and the Staple Singers, the members

Music (BMID)

With their debut album just hit-
ting the streets, Blackgirl (aka
Rochelle Stuurt, Pumela
Copeland, and Nycolia “Tye V"
Turman) are new kids on the
R&B block. But they go straight
to the “old school” with their ver-
ston of “Let’s Do It Again.”
Whritten by Curtis Mayfield, the
Staple Singers’ version of the
song wenit to No. 1 on Billboard’s
Hot 100 back in 1975.

of Blackgirl found a way to pay trib-
ute to both on their debut album,
“Treat U Right,” with a’90s hip-
hop-flavored version of “Let’s
Do It Again.” “We were talk-
ing with our producer, Derek
Allen, about doing a remake, #
and Tye-V suggested ‘Let’s |
Do It Again’ because it
brought back memories for
her of when she was a little girl,”
says Rochelle Stuart. “Her father
used to have her stand on the piano in
the juke joints and sing it. I do recall
the song, but I was just a little kid, so
I don’t remember it all that well from
back then. But we love it when we

EY'RE PLAYING MY SONG

hear those old songs. It’s nice to do
some of the older stuff and give it a
new flavor but still let it keep some of
the sound of the old song. We tried to
do ‘Let’s Do Tt Again’ our own
way, but we wanted to keep
that old, churchy sound, like
Mavis and the whole Staple
family, that down-home
sound, you know? T don’t
know all of Curtis Mayfield's
stuff, but from what I do know,
he is a great writer. 'm glad he’s
finally really being recognized.
Everywhere we go, and no matter
what we sing, everybody always loves
‘Let’s Do It Again.’ They're liking our
other songs, but that is always the
show-stopper:.

Interscope Stretches Out;
Porter’s ‘Out’ Concertized

TH E YEARS ROLL (& RAP)BY:
Interscope Music has just started
its third year with a bevy of new
developments, as the company
basks in the sunlight of a recent No.
1 rap record, 2PPac’s "Dear Mama,”
reports Ronny Vance, who runs
things over at the publishing wing
of the music complex. In fact, he

leads the roll call with 2Pac himself

with songs on the Columbia sound-
track of “Bad Boyvs,” as well as the
“Pump Ya IFist—Hip-Hop Musie
Inspired By The Black Panthers”
soundtrack spinoff.

Interscope also recently signed
EMI Records Rappin’ 1-Tay, who
has a song in the upcoming film
“Dangerous Minds.” Vance also
cites busy

bilities of crities of the day. All this
led to a limited run of 157 perfor-
mances.

In offering a four-performance
concertized version March 30-April
1 at New York's City Center, the
folks who put on the annual “"En-
cores!™ series did it again. As with
the season's fresh-as-a-daizy open-
or, Irving Berlin’s “Call Me Mad-
am,” more serious attention now
can be paid to the score, with as rich
a “bevy of beauties,” to quote a
Porter lyvric, as those found in
“Nate.” Of course, those who cher-
ish the Columbia original cast
album of “Out Of This World™ know
that for themselves. The cast mak-
ing « brief visit to the City Center

stage would be

activity  for
staff  writer
Matthew
Wilder, who is
writing  and
producing for
No Doubt, a

Words scMusic

perfect for a
full-xcale
revival. Time
has  brought
good cheer to
the proceed-
ings. And

band with sis-
ter company
Interscope
Records, and who has been hired
by Walt Disney to write the music
for a 1996 animated feature
“Legend Of Mulan.” And Wilder
has a song on the new Aaron
Neville album and is co-producing
a side with Ron Fair for RCA
Records’ Wild Orchid.

Vance also notes that Brenda
Russell has just returned from the
[T.K., where she was writing with
Epic artist Des’ree, and stopped in
Conneeticut to produce a song she
wrote for Diana Ross. She also has
songs on new releases from Chaka
Kahn and Oleta Adams. Russell
herself is working on a label deal,
sayvs Vance.

OITT OF THIS UNIVERSE:
Cole Porter's best-known song
from his 1950 show “Out Of This
World™ never made it to Broadway.
That song, “I'rom This Moment
On,” became a standard when
inserted into the 1953 film version
of Porter’s “Kiss Me, Kate.” As fate
would have it, the giant shadow of
“Kate's” 1948 stage version, which
preceded “Out Of This World,”
hung over the latter show—not to
mention “World's™ libretto about
Greek gods who lust after lovely
mortals, which bothered the sensi-

by Irv Lichtman

cheers for
stars Andrea
Martin, Gregg
Edeman, La Chanze, Marin Maz-
zie, Ken Page, and Peter Scolari.
And another round for Cole Por-
ter—"Where, Oh, Where,” to turn
to the master again in one of the
show's delightful songs, is “there a
combination g0 rare.”

L()ND()N KNOWS The Scores,
Too: As readers of Words & Music
know, concertized versions of great,
old Broadway shows are annual l
treats in New York. But tributes have
been paid in London, where Tan ‘
Marshall Fisher has restaged 24
Jroadway shows over the past seven
vears., From May through
November, he'll be putting on Cole
PPorter’s “Something For The Boys,”
Albert Hague & Arnold Horwitt's
“Plain & Fancy,” Bob Merrill's
“Take Me Along,” Porter's “Leave It
To Me,” and Kurt Weill & Alan Jay
Lerner's “Love Life.”

PRINT ON PRINT: The following

are the best-selling folios from

Cherry Lane Music:

1. Soundgarden, “Superunknown.”

2. Mary Chapin Carpenter, “Stones
In The Road.”

. Slayer, “Divine Intervention.”

. Sepultura, “Schizophrenia.”

. Van Halen, "Riff By Rift.”

(LR VA
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Christian Video Outlets On A Roll

But Study Calls Country Vid’s Growth ‘Variable’

B BY DEBORAH RUSSELL

LOS ANGELES—While growth expe-
rienced by country video programmers
was marginal during the last year, ac-
tion on the contemporary Christian
front accelerated industrywide.

Such is the conclusion of the “Annual
Report On The Status Of Country And
Christian Video Outlets,” released by
Nashville-based independent promoter
Aristomedia.

The report indicates that while total
country outlets increased to 159 in 1995
from 123 in December 1993, overall
growth in country video last year was
“variable,” as some outlets expanded,
others disappeared, and still others ex-
perienced only minor development due
to restrictive rate regulations imposed
on the cable industry by the FCC. For
example, domestic distribution of CMT
and TNN remained relatively static in
1994 as few cable networks saw the ad-
vantage of adding new channels to
their services.

The industry also faced the elimina-
tion of CMT from the Canadian air-
waves, the disappearance of Americana
Television from the U.S. cable air-
waves, and the deletion of country-spe-
cific programs on VH1 and Canada’s
MuchMusic.

In addition, the syndicated country
concert/documentary series “The
Road” took over a number of broadcast
slots once filled by several syndicated
videoclip shows.

Of the 129 regional country outlets
that do exist, 50 appear in P1 markets
with a viewership potential that ex-
ceeds 250,000 households. The most ac-
tive regions for country video nation-
wide include Atlanta, Indianapolis,
Minneapolis, Oklahoma City, San
Francisco, and Birmingham, Ala.,
among others.

The best news in country circles of

late comes from overseas, according to
the Aristomedia report, as several mul-
tinational and local video shows re-
cently have emerged in Europe and

Australia. In addition, opportunities
for international exposure of country
video continues to improve, as CMT
mines options in Europe, Latin Amer-
ica, and Asia. In addition, Canada’s
New Country Network debuted Jan. 1
in 6 million Canadian households, re-
placing CMT there.

“This is certainly an exciting poten-
tial growth area as we head into the
next century,” says the Aristomedia
report.

At this point, technology holds the
key to the continued growth of country
music video, and label executives
should increasingly turn to interactive
technology to further market their art-
ists, the study concludes.

At the same time, Aristomedia re-
ports that contemporary Christian
video experienced a surge in activity in
1994, as marketing departments at la-
bels capitalized on new broadcast and
cable opportunities cropping up on the
television landscape.

Total contemporary Christian out-
lets number 158, according to Aristo-
media. In December 1993, the firm
counted 112 outlets; in 1989, it reported
the existence of 78 programmers.

Perhaps the most significant news
on the Christian front is the May 1994

acquisition of 24-hour Z Music Televi-
sion by the Gaylord Entertainment
Co., which is the parent of CMT and
TNN. Since June alone, the contempo-
rary Christian video outlet increased
its distribution by 50%.

Z Music Television is one of 15 na-
tional, syndicated, or satellite outlets in
the contemporary Christian realm that
Aristomedia counts today.

Regional outlets, at 119, comprise
the bulk of programmers in contem-
porary Christian circles. That num-
ber is up from 95 outlets in 1993 and
62 in 1989. Geographically, the South
and Midwest dominate the program-
ming slate, and some 44 outlets ap-
pear in P1 markets with viewership
exceeding 150,000 households. The
remaining chunk of contemporary
Christian programmers comprises
seven international outlets, eight mul-
timarket outlets, five specialized-use
programs, and four closed-circuit
programmers.

“At the moment, the Christian mu-
sic video industry is going through a
very healthy stage,” concludes the
Aristomedia survey. “Given its recent
growth, its impact on product sales
should continue to increuse over the
upcoming months.”

-

PRODUCTION NOTES

LOS ANGELES

* Air Supply recently reeled two
new videos with Picture Vision director
Jon Small. Jamie Thompson directed
photography on “Always,” as well as
the band’s remake of the Righteous
Brothers’ “Unchained Melody.” Tima
Surmelioglu produced the shoots; Su-
san Silverman executive-produced.

* F.M. Rocks director F. Gary Gray
lensed Dr. Dre’s new video “Keep
Their Heads Ringin’,” which comes
from the movie soundtrack to “I'riday”
on Priority. Aaron Schnieder directed

Gone Gotham. The Boogie Monsters’ video “Honeydips In Gotham” is a Pop/
Art Film Factory production directed by Marty Thomas. Pictured on location in
Atlanta are, from left in the back row, Shaun and Vex of the Boogie Monsters,
executive producer Daniel Zirilli, Thomas, producer William Boyd, the Boogie
Monsters' Mondo, director of photography Kim Haun, and the group’s manager,
Derek Jackson. Boogie Monster Yoda is on the left in front with the group’s road

manager Onaji.

photography; Craig Fanning execu-
tive-produced.

NEW YORK

* Director Musa “Choice” Moore
is the eye behind Mohb Deep’s Loud/
RCA video “Survival Of The Fittest.”
L.D. Willis produced the shoot for
Digital Frames. Ludger K. Balan di-
rected photography. Krystol Cameron
executive-produced.

OTHER CITIES

* Adam Ant's “Wonderful” video is
a One World production lensed in Lon-
don by director Tony Kunewalder.
Tim Maurice Jones directed photog-
raphy; Joseph Uliano produced.

In addition, One World’s Richard
Murray directed Jeff Healey's Arista
video “Stuck In The Middle With You”
on location in Toronto. Shawn Valen-
tini directed photography; Mike Ro-
sen of HooDoo Productions produced.

* The Gigolo Aunts’ Fire Records
video “Where 1 Find My Heaven” is
a Smash! Films/Squirrel Productions
clip directed by Tryan George. Jon-
athan Bekemeier directed photogra-
phy on the Boston-based shoot; Mark
Mower produced.

* Atlanta set the stage for Society
Of Soul’s LaFace video “Pushin’,” di-
rected by the Chelsea Pictures team
Max & Dania. Simon Archer di-
rected photography on the shoot;
Steve Willis produced.

* Tom Surgal directed Pave-
ment’s new video, “Rustled By The
Rush,” for Matador Records. Dan
Ehrenbard directed photography on
the New Jersey-based shoot; Tom
Case produced for Automatic Pro-
ductions.

Portland’s ‘Bohemia’ Show
Wants To Take Manhattan

CROSS—COUNTRY VIDEO: Port-
land, Ore.’s alternative/rap show
“Bohemia After Dark” has de-
scended upon the Manhattan
Neighborhood Network. A 30-min-
ute version of the Billboard award-
winning program unspooled on the
Big Apple’s public access airwaves
April 1.

“Bohemia” producer Siouxsie
Crawford says her crew decided to
head east after promotions and
marketing staffer Beth Federici re-
located to New York.

“You just cannot make it in re-
gional video by being in one mar-
ket,” says Crawford. “It’s impossi-
ble, no matter what.”

With Federici in Man-
hattan, “Bohemia” set
about establishing a base
of local support for the
program, inking a beer
sponsorship and linking
with a local nightelub to
host weekly listening par-

banner. Every Tuesday,
the “Bohemia” team cre-
ates an event at the Cafe-
A-Go-Go, which serves
free Warsteiner beer
from 7-9 p.m. Bohemia
collects proceeds at the
door and uses the funds
to further finance its own
promotional efforts.

“It’s a way to make
sure we have a smooth
transition into the mar-
ketplace,” says Crawford, who notes
she is working to establish tie-ins at
radio and retail, as well.

In addition, Crawford is negotiat-
ing to take “Bohemia After Dark” to
broadecast in New York once 13 epi-
sodes of the show have aired on pub-
lic access. The customized East
Coast version of the video show airs
late-night Saturdays at 12:30 a.m.

Meanwhile, “Bohemia After
Dark” continues to air in its original
60-minute form on the Portland Fox
affiliate KPDX every Friday and
Saturday night. Crawford says she
has set her sights on Philadelphia
and Phoenix next, with hopes to
crack those markets by November.

MORE FUN IN MANHATTAN:
“Groove TV” is yet another show to
recently bow on the Manhattan
Neighborhood Network. The multi-
format clip show features videos by
gay and lesbian artists ranging from
such mainstream acts as Elton
John, Boy George, Melissa Ether-
idge, and Jimmy Somerville to
such rising stars as 1’ansy Division,
Team Dresch, Extra Fancy, and
Pussy Tourette,

Brad Lamm, onetime host of

“Party Talk,” hosts the 30-minute
video showcase, which airs every
Tuesday at midnight. Executive
producer Michael Muffoletio says
his biggest challenge has been to fill
the programming pipeline with
quality clips by gay artists. In many
cases, artists without clips have sub-
mitted raw footage to Muffoletto,

tie; under the “Bohemia” ( ,(

by Deborah
Russell

and he creates his own video mon-
tages.

Musically, a program may run the
gamut from homoerotic dance music
to sedate folk tunes, and Muffoletto
says he’s planned several thematic
programs to address everything
from glam rock to women in rock.

Interviews, record reviews, and
social vignettes regarding the arts
and music scene will be inter-
spersed with at least five videos per
show, he says. A “vintage video of
the week” feature will highlight
clips by Queen, the New York
Dolls, and others.

“Our mission is to get people to
tune in to see some excel-
lent, highly produced mu-
sie,” says Muffoletto, who
doubles as a TV producer
for a major syndicator.

The program should
not be confused with the
dance music video show
“Groove TV” that just de-
buted in Los Angeles
(Billboard, Feb. 25).

PAYING TRIBUTE:
Requests at The Box for
the late Eazy-E's video
“Eazy-er Said Than
Dunn” multiplied in the
weeks following the art-
ist’s untimely death, re-
ports the network’s music
director, Eric Martinez.
In addition, the Bone
Thugs N Harmony clip
“Foe The Love Of $,” in which Eazy-
E contributes a cameo, also heated
up the request lines.

“Eazy-E was such a big artist on
our channel,” says Martinez, who
notes the network is preparing a
retrospective memorial on the art-
ist. “He had a very special grip on
our audience.”

The Box staff is now working
with the folks at Relativity Records
to best utilize footage recently
taped for an Eazy-E “Box Talk”
segment, which never aired on the
channel.

REEL NEWS: Wayne Isham is
now directing for Santa Monica, Ca-
lif.-based Industrial Artists ... In-
dependent directors’ representative
K.D. Sadler recently added direc-
tors Alex Winter, Mark Hum-
phrey, and Penny Mack to her ros-
ter.

SHOWDOWN: The East Coast
chapter of the Music Video Produc-
tion Assn. is sponsoring an April 25
seminar titled “Everything You Al-
ways Wanted To Know About Mu-
sic Video Commissioners (But
Thought It Was Politically Incor-
rect To Ask).” Commissioners who
plan to participate come from such
labels as Columbia, Elektra, Jive,
Mercury, and Tommy Boy.

The panel will be held from 7-9
p.m. at the Eastman Kodak building
in Manhattan. For information, call
Martin Stone Hennessee at 212-
532-6000.
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Billboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

7/\
14 hours daily

1899 9th Stree NE,
Washington, D.C. 20018

1 Montell Jordan, This s How We Do It
2 Adina Howard, Freak Like Me
3 Brandy, Baby
4 Various Artists, Freedom
5 Barry White, Come On
6 Da Brat, Give It 2 You
7 Shabba Ranks, Let's Get [t On
8 Portrait, | Can Call You
9 Boyz 11 Men, Thank You
10 Usher, Think Of You
11 TLC, Red Light Special
12 2Pac, Dear Mama
13 The Notorious B.1.G., Big Poppa
14 Zhane, You're Sorry Now
15 Stevie Wonder, For Your Love
16 Vybe, Take It To The Front
17 Keith Martin, Never Find Someone Like You
18 Christopher Williams, Dance 4 Me
19 Soul For Real, Candy Rain
20 Vanessa Williams, The Way That You Love
21 Blackstreet, Joy
22 Raphael Saadiq, Ask Of You
23 Mint Condition, So Fine
24 Craig Mack, Get Down
25 Luther Vandross, Love The One You're With
26 Kut Klose, | Like
27 Patti LaBelle, | Never Stopped Loving You
28 Missjones, Where | Wanna Be Boy
29 Raja-Nee, Walking Away With It
30 Subway, This Lil' Game We Play

* * NEW ADDS #* %

John Lee Hooker, Chill Out

Tom Scott/Maysa Leak, Don't Get Any Better
Boyz Il Men, Water Runs Dry

Gerald LeVert, How Many Times?

Nine, Any M.C.

cCM1

COUMTAY MUBIC TELEVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Garth Brooks, Ain't Going Down

2 Tim McGraw, Refried Dreams t

3 The Mavericks, | Should Have Been True
4 George Ducas, Lipstick Promises

5 Tracy Byrd, The Keeper Of The Stars
6 David Ball, Look What Followed Me Home
7 Trisha Yearwood, Thinkin" About You
8 Diamond Rio, Bubba Hyde

9 Randy Travis, The Box
10 Joe Diffie, So Help Me Ginl
11 Lari White, That's How You Know

12 John Anderson, Mississippi Moon

13 Brooks & Dunn, Little Miss Honky Tonk t
14 John Michae! Mortgomery, | Can Love You...
15 Alan Jackson, Song For The Life t
16 Travis Tritt, Tell Me | was Dreaming
17 Little Texas, Amy's Back In Austin
18 Russ Taff, One And Only Love 1

19 Clint Black, Summer's Comin’

20 John Benmy, Standing On The Edge Of... T
21 Kenny Chesney, Fali In Love t

22 Mary Chapin Carpenter, House Of Cards t
23 Kathy Mattea, Clown In Your Rodeo t
24 Ricky Lynn Gregg, To Find Where | Belong
25 Tracy Lawrence, As Any Fool Can See
26 Bryan White, Look At Me Now

27 Noah Gordon, | Need A Break t

28 Hank Williams, Jr., Hog Wild

29 Wesley Dennis, ! Don't Know

30 Steve Kolander, Black Dresses

31 Doug Stone, Faith In Me, Faith In You
32 Sawyer Brown, | Don't Believe In Goodbye
33 Patty Loveless, You Don't Even Know Who
34 Billy Montana, Didn't Have You

35 Marty Stuart, The Likes Of Me

36 Holly Dunn, | Am Who | Am

37 Temry Radigan, Half A Million Teardrops t
38 Waylon Jennings, Wild Ones

39 Aaron Tippin, She Feels Like A Brand...
40 Wade Hayes, I'm Still Dancin’ With You
41 Tanya Tucker, Between The Two Of Them
42 David Lee Murphy, Party Crowd

43 Mark Chesnutt, Gonna Get A Life

44 Wylie & The Wild West Show, Hey Maria
45 4 Runner, Cain's Blood

46 John Bunzow, Easy As One, Two, Three
47 Lisa Brokop, One Of Those Nights
48 Shenandoah, Darned If | Don't

49 Hal Ketchum, Stay Forever

50 Daryle Singletary, I'm Living Up To...

t Indicates Hot Shots

* & NEW ADDS * *

Billy Ray Cyrus, One Last Thrill
Blackhawk, That's Just About Right
Tracy Lawrence, Texas Tornado

TELEVESION”

Continuous programming
1515 Broadway, NY, NY 10036

1 TLC, Red Light Special

2 Live, Lightning Crashes

3 The Notorious B.1.G., Big Poppa

4 Mary J. Blige, I'm Goin’ Down

5 Soul For Real, Candy Rain

6 Sheryl Crow, Strong Enough

7 The Cranberries, Ode To My Family
8 Brandy, Baby

9 Madonna, Bedtime Story

10 Bush, Everything Zen
11 Tom Petty, It's Good To Be King

12 Dave Matthews Band, What Would You Say
13 Van Halen, Can't Stop Lovin' You
14 Bruce Springsteen, Thunder Road

15 Bruce Springsteen, Murder Incorporated
16 Offspring, Gotta Get Away

17 Nine Inch Nails, Hurt

18 Brownstone, If You Love Me

19 Dionne Farris, | Know

20 Oasis, Live Forever

21 Melissa Etheridge, If | Wanted To
22 Wax, Califormia

23 Green Day, When | Come Around
24 Sponge, Plowed

25 Jeff Buckley, Last Goodbye

26 Hole, Violet

27 Letters To Cleo, Here & Now

28 Bad Religion, Infected

29 Boyz Il Men, Thank You

30 Collective Soul, Gel

31 Rappin' 4-Tay, I'll Be Around

32 Subway, This Lil' Game We Play

33 Duran Duran, White Lines

34 Da Brat, Give It 2 You

35 Montell Jordan, This Is How We Do It
36 Rolling Stones, | Go Wild

37 P.J. Harvey, Down By The Water
38 Matthew Sweet, Sick Of Myself

39 Elastica, Connection

40 Juliana Hatfield, Universal Heart-Beat
41 Adina Howard, Freak Like Me

42 Green Day, Basket Case

43 Stone Temple Pilots, Interstate Love Song
44 Phunk Junkeez, | Love It Loud

45 Weezer, Buddy Holly

46 Jamie Walters, Hold On

47 Stone Temple Pilots, Plush

48 Aerosmith, Cryin'

49 Salt-N-Pepa, Shoop

50 Snoop Doggy Dogg, Gin And Juice

** |ndicates MTV Exclusive

* &* NEW ADDS * %

Various Artists, Freedom

Better Than Ezra, Good

Collective Soul, December

Monster Magnet, Negasonic Teenage Warhead
Radiohead, Fake Plastic Trees

€ ITNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Garth Brooks, Ain't Going Down

2 Tim McGraw, Refried Dreams

3 Clint Black, Summer's Comin’

4 Marty Stuart, The Likes Of Me

5 Russ Taff, One And Only Love

6 Lari White, That's How You Know

7 Tracy Lawrence, As Any Fool Can See

8 George Ducas, Lipstick Promises

9 Little Texas, Amy’s Back In Austin
10 Clay Walker, This Woman And This Man
11 David Ball, Look What Followed Me Home
12 Trisha Yearwood, Thinkin' About You
13 Diamond Rio, Bubba Hyde
14 Randy Travis, The Box

15 Billy Ray Cyrus, Deja Blue

16 Joe Diffie, So Help Me Girl

17 Brooks & Dunn, Littie Miss Honky Tonk
18 Alan Jackson, Song For The Life

19 Doug Stone, Faith In Me, Faith In You
20 John Michael Montgomery, | Can Love You...
21 Kenny Chesney, Fall In Love

22 Mary Chapin Carpenter, House Of Cards
23 John Anderson, Mississippi Moon
24 Martina McBride, Where | Used To Have. .,
25 Wade Hayes, I'm Still Dancin® With You
26 Tanya Tucker, Between The Two Of Themn
27 Mark Chesnutt, Gonna Get A Life

28 John Berry, Standing On The Edge Of Good
29 Sawyer Brown, | Don't Believe In Goodbye
30 Patty Loveless, You Don't Even Know Who. ..

* & NEW ADDS # %

Ricky Lynn Gregg, To Find Where | Belong
Kyle Petty, Oh King Richard

Terry Radigan, Half A Million Teardrops
Daryle Singletary, I'm Living Up To Her Low...
Travis Tritt, Tell Me | Was Dreaming

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Sheryl Crow, Strong Enough

2 Melissa Etheridge, If | Wanted To

3 Hootie & The Blowfish, Hold My Hand

4 Eagles, Love Will Keep Us Alive

5 Madonna, Bedtime Story

6 Elton John, Believe

7 Bonnie Raitt, You Got It

8 Boyz Il Men, On Bended Knee

9 Dienne Farris, | Know
10 Madonna, Take A Bow
11 Des'ree, You Gotta Be
12 Tom Petty, it's Good To Be King
13 Martin Page, In The House Of Stone And...
14 Annie Lennox, No More “| Love You's”
15 R.E.M., Bang And Blame
16 John Mellencamp, Wild Night
17 Gloria Estefan, Turn The Beat Around
18 Des’ree, Feel So High
19 Bruce Springsteen, Streets Of Philadelphia
20 Foreigner, Until The End Of Time
21 Melissa Etheridge, I'm The Only One
22 Melissa Etheridge, Come To My Window
23 Hootie & The Blowfish, Let Her Cry
24 Tom Petty, You Don't Know How It Feels
25 Jon Secada, If You Go
26 Blues Traveler, Run Around
27 Blessid Union Of Souls, | Believe
28 Abba, Dancing Queen
29 Sheryl Crow, All | Wanna Do
30 Counting Crows, Mr. Jones

* & NEW ADDS #* %

Boyz Il Men, Water Runs Dry
Diana King, Shy Guy
Jill Sobule, | Kissed A Girt

Artists & Music

Classical
lgEPPING
b /"RE

composer’s semi-opera, “King Arthur,”

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO QUTLETS FOR

THE WEEK ENDING APRIL 15, 1995

T H E

[rT————

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Total/The Notorious B.1.G, Can't You See

BOX TOPS

2Pac, Dear Mama

Adina Howard, Freak Like Me
Smooth, Mind Blowin’

QlI' Dirty Bastard, Brooklyn Zoo
Dis-N-Dat, Freak Me Baby

Tha Dogg Pound, What Would U Do
Brian McKnight, Crazy Love

Raphael Saadiq, Ask Of You

Mary J. Blige, I'm Goin' Down

Various Artists, Freedom (Rap Version}
Bone Thugs N Harmony, Foe Tha Love Of $
Soul For Real, Candy Rain

Naughty By Nature, Craziest

Snow, Anything For You

ADDS

Boogiemonsters, Honeydips In Gotham
Boyz Il Men, Water Runs Dry

Bush, Little Things

DJ Quik, Safe & Sound

Doctor Dre & Ed Lover, For The Love Of You
Double X, Money Talks

IV Xample, I'd Rather Be Alone

Faith No More, Digging The Grave
Frankie Cutlass, Boriquas On The Set
Green Jelly, Jump

H-Town, Emotions

1N Al Skratch, Chill With That

Joya, | Like What You're Doing To Me
Mic Geronimo, Masta |.C.

Monster Magnet, Negasonic Teenage Warhead
Nine tnch Nails, Hurt

N-Tyce, Sure Ya Right

Po' Broke N’ Lonely, Twisted

Quo, Quo Funk

R.E.M., Strange Currencies

Sir Mix A Lot, Sleepin’ Wit My Fonk
69 Boyz, Five O, Five O

Subway, Fire

MOR

mMuSICv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Abba, Dancing Queen

Blessid Union Of Souls, | Believe
Kitaro, Dance Of Sarasvati

Martin Page, In The House...
Manhattan Transfer, Let's Hang On
Al Green/Lyle Lovett, Ain't It Funny...
Elton John, Believe

Barry Manilow, | Can't Get Started
Mavericks, | Should Have Been True
Mary Chapin Carpenter, House Of Cards
Foreigner, Until The End...

Bob Seger, Night Moves

The Tractors, Baby Likes To Rock It
Melissa Etheridge, If | Wanted To
immortal Beloved, Ode To Joy

Tom Jones/Tori Amos, | Wanna Get. ..
Nick Lowe, True Love Travels...
Bruce Springsteen, Murder Inc.

John Tesh, Bastille Day

Trisha Yearwood, Thinkin' About You

C
MuchMust
Continuous programming
299 Queen St West
Toronto, Ontaric M5V2Z25

Crash Vegas, On And On (ADD)
Jeff Buckley, Last Goodbye (ADD)
Suede, We Are The Pigs (ADD)
Vida Hille, Precious Heart (ADD)
Tragically Hip, Nautical Disaster
Offspring, Gotta Get Away
Portishead, Sour Times

Bon Jovi, Someday I'll Be Saturday Night
Live, Lightning Crashes

Dionne Farris, | Know

0dds, Truth Untold

Collective Soul, Ge!

TLC, Red Light Special
Cranberries, Ode To My Family

vl

WUSIC TELEVISION®
Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

The Stone Roses, Love Spreads

Sheryl Crow, Strong Enough

Siouxsie And The Banshees, O Baby
Elton John, Believe

Los Pericos, Parate Y...

Simple Minds, She's A River

Annie Lennox, No More “l Love You's”
Sting/Pato Banton, The Cowboy Song
Green Day, When | Come Around

Mad Season, River Of Deceit

Cafe Tacuba, Las Flores

Dionne Fartis, | Know

Duran Duran, White Lines
Soundgarden, Day | Tried To Live
Slash’s Snake Pit, Beggars And Hangers On
Bon Jovi, Someday I'll Be Saturday Night
Collective Soul, Gei

Roxette, Run To You

Boyz Il Men, On Bended Knee

EMF, Perfect Day

c Bt

Five 1/2-hour shows weekly
Signal Hill Dr
Wall, PA 15148

Gaurdian, Way Back Home

PFR, Wonder Why

King James, Hard Road

Young Disciples, Apparently Nothing
Newsboys, Shine

M. W, Smith, Love One Another
Sophie B. Hawkins, As | Lay Me Down
Mylon Lefevre, Stranger To Danger
Randy Stonehill, Still Small Voice
Steve Taylor, Meltdown

Sheila Walsh, Mystery

Margaret Becker, Deep Calling Deep
Christafari, Listening

Out Of Eden, Lovely Day
Rich Mullins, The Color Green

Y e

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Elastica, Connection

The Human League, Tell Me When
Duran Duran, White Lines

Julianna Hatfield, Universal Heartbeat
Shudder To Think, X-French Tee Shirt
Goo Goo Dolls, Only One

Ned's Atomic Dustbin, All | Ask...
Wax, California

Quicksand, Delusiona

Urban Dance Squad, Demagogue
Slick Rick, Sitting In My Car
Ahmad/Ras Kass/Saafir, Come Widdit
Bruce Springsteen, Murder Inc.

Snap, Welcome To Tomorrow

Letters To Cleo, Here And Now

Boyz I Men, Thank You

Monster Magnet, Negasonic Teenage...
Fossil, Moon

The Primitives, Crash

Marcia Ball, Down The Road

CHC

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
Oakland, CA 94603

Soul For Real, Candy Rain

Mary J. Blige, I'm Goin” Down
Brandy, Baby

TLC, Red Light Special

Subway, This Lil' Game We Play
Montel Jordan, This Is How We Do It
E-40, 1 Love

Rappin’ 4-Tay, I'll Be Around

Da Brat, Give It 2 You

The Notorious B.l.G., Big Poppa

and Mark Padmore.

“King Arthur,” recorded after the February performances in Paris of the
fully and spectacularly staged version of the piece, will be out in June. If the
orchestra and chorus were as extraordinary in those sessions as they were
in Brooklyn, it should be quite a disc: The large (34-piece) band turned in some
of the best period-instrument playing I've ever heard, especially the trumpet-
ers, Per Olov Lindeke and Gilles Rapin, who played their many exposed and
virtuosic anthems spectacularly. The 25-member chorus provided some of the
liveliest moments of the evening (one standout was “Hither, this way,” in which
a good spirit and a wicked spirit compete for Arthur’s trust).

Still, it’s hard to make theatrical sense of “King Arthur,” which is actually
a hybrid with plot-advancing text (by John Dryden) for the characters, played
by actors, and music for expansion and divertissement. So let’s encourage
Erato (or someone) to start releasing Christie’s opera productions on commer-
cial video. The full shows are too expensive to tour widely, and more people
should get a chance to see as well as hear how exciting these 17th- and 18th
century pieces are in the postmodern stagings that Christie’s producers give
them. They certainly draw crowds: Even semistaged, with the text abbreviated
and spoken by two actors instead of nine, the two BAM performances of

“Arthur” sold out.

Gram,

Erato Disques since January, was also

by Heidi Waleson

BACK TO BAROQUE: The end of March saw William Christie and Les
Arts Florissants’ week in New York starting with a whimper (an uninspired
film about the conductor and his ensemble) and ending with a bang (the town’s
first big Purcell 300th anniversary event, a semistaged performance of the

In between, there were three other Les Arts concerts at BAM, plus the open-
ing of the Merchant-Ivory film “Jefferson In Paris,” for which Christie pro-
vided the period music and even made a screen appearance. Erato, Christie’s
new record company, added to the frenzy by releasing the group’s new “Dido
and Aeneas” with Veronique Gens, and its second recording of Charpentier’s
“Medee,” a superb, complete (three-plus hours) rendition with Lorraine Hunt

Angel, which has an exclusive on the Merchant-Ivory films, put out the “Jef-
ferson” soundtrack, which featured a tantalizing snippet of Sacchini’s opera
“Dardanus.” (This is the second film to feature staged Baroque opera this
year—remember “Farinelli”?) More old music will hit the screen when Tony
Palmer finishes his tercentenary salute, “Purcell,” a 90-minute film, slated
for international TV and video distribution by National Video Corp. in the fall.
This one will have music performed by John Eliot Gardiner and the Monte-
verdi Choir and Orchestra, borrowed for the occasion by Erato from Poly-

AND MORE FROM FRANCE: Didier Durand-Bancel, general director of

and to pass on news of some recent label signings: The young pianist Helene
Grimaud and conductor Kent Nagano have both joined up. Nagano, who has
posts with the Lyon Opera, the Hallé Orchestra, and the London Symphony
Orchestra, will be contributing work with all three, and Durand-Bancel is es-
pecially happy that Nagano will be doing some French repertoire (first up:
Berlioz’s “Damnation of Faust,” out in June) for the label. Erato is also plea-
sed to report that organist Marie-Claire Alain, a label stalwart for 40 years,
has signed her first exclusive contract with Erato. And William Christie will
be getting a chance to expand his horizons beyond the obscure Baroque with
Erato: Future plans include Mozart’s “Requiem” and “The Magic Flute.”

at the Brooklyn Academy of Music).

in town to look in on his prize artist

LATIN NOTAS

(Continued from page 30)

Mariachi La Reyna de Los Angeles,
Mariachi Campanas de América, Mari-
achi Cobre, and 4-year-old singer Nydia
Gracia. This year's edition of the festival
marks the sixth consecutive time the
show will be held at the Bowl ... A new
record label, Radio Vox, has been formed
in Miami by four industry veterans: Ro-
dolfo Castillo (producer/A&R), Danny
Barrocas (video director, graphic de-
signer), Gustavo Menéndez (director of
marketing and promotions), and
Anthony Gonzalez (sales director). The
label recently issued its first release, a
maxi-single by Fulano de Tal titled
“Revolucién.”

CHART NOTES: The stunning death of

EMI Latin superstar Selena propelled
her to the top of Billboard’s radio and re-
tail charts. Selena’s latest single, “Fotos
Y Recuerdos,” sailed to No. 1 on the Hot
Latin Tracks chart, making it her sixth
chart-topping single. Two former No. 1
hits re-entering the top 10 this week were
“No Me Queda Més” (5) and “Bidi Bidi
Bom Bom” (6).

All three songs are contained on Se-
lena’s Grammy-nominated album “Amor
Prohibido,” which topped The Billboard
Latin 50 this week, followed closely by
three titles that re-entered the top 10: the
Grammy-winning “Live!” (3), “Entre A
Mi Mundo” (4), and “12 Super Exitos”
().
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Dream Come True. Yanni receives his gold disc from BMG in Singapore for

10,000 sales of his album “Dare To Dream.” Pictured, from left, are Stuart Rubin,
BMG VP of A&R and marketing; Yanni; and Frankie Cheah, BMG Singapore

managing director.

French Charts Going Back On Air

Deal Reached With TV, Radio Broadcasters

B BY EMMANUEL LEGRAND

PARIS—After almost two years
without media exposure, the
French charts will be heard and
seen again on French radio and
TV.

Following long and delicate ne-
gotiations, French record industry
organization SNEP, which owns
and operates the charts, and its in-
die counterpart, UPFI, have fi-
nally reached a one-year agree-
ment with state broadcaster
France Television and radio group
Europe 1 Communications.

An alternative option consid-
ered by the record industry was to
forge a deal with a combination of
the NRJ radio network and the
M6 commercial television station.
But it has been suggested that this

MTV Plans Italian-Language Programming
Locally Produced Shows To Cover Domestic Artists

H BY MARK DEZANNI

MILAN—MTYV Europe is planning lo-
cally produced programming in Italian
to fill the void anticipated when the
country’s existing national music TV
network, Videomusic, makes its widely
expected shift to generalist broadcasting
in the near future (Billboard, March 18).

Videomusie, which officially changed
hands April 1, is now owned 100% by
Italian film producer Vittorio Cecchi
Gori, and while it is continuing to pro-
gram music videos and youth shows,
Cecchi Gori has expressed his intention
to introduce a films and sport format
soon.

Sebastiano Mussini, responsible for
MTV Europe’s Italian operations, con-
firms that local productions are on the
agenda. “With Videomusic on the road
to extinction, there will no longer be a
[TV] outlet dedicated to Italian music,
and we are looking into the possibility
of taking their place in the domestic
market.”

With the lack of satellite and cable
development in Italy, Mussini explains
that the main barrier is technical. Cur-
rently MTV Europe is relayed for six
hours every afternoon on a string of lo-
cal TV stations in the north and center
regions of the country. Six hours is the
maximum allowed for syndicated re-
broadcasts under Italian law.

“With imminent changes in Italy’s TV
regulation, there are many possibilities
opening to us, although none of them
are straightforward at the moment,”
says Mussini. “We are looking into pur-
chasing a network such as Tele-
montecarlo; however, we will also con-
sider splitting the existing six hours
available to us on local rebroadcasters
between the best of MTV Europe and
locally produced programs in Italian
featuring Italian artists.”

Franco Donato, president of Italy’s
independent record company associa-
tion AFI, says negotiations are under
way with MTV to encourage local pro-
gram production. “We have met in the

past week to discuss the possibility of
MTV producing six hours daily of Ita-
lian-language output in collaboration
with AFT producers,” Donato says.
Mussini adds that Videomusic’s pre-
vious owners also could collaborate with
MTV in Italy. He says, “Although we
are sad at Videomusic’s imminent de-
mise, it. does mean that our main com-
petitor in the market has gone, and we
are also exploring the possibility of a
collaboration with Videomusic’s ex-
president, Marialina Marcucci.”
Marcucei, who resigned from Video-
music last month, was against the chan-
nel’s sale to Cecchi Gori, but was out-
voted by her family partners. Last
week, Marcucei said she had wanted to

maintain the music profile for the net-
work and commented to the Italian
press that she was just two weeks away
from selling a minority stake in the
channel to MTV owner Viacom or a con-
sortium of record companies including
BMG, PolyGram, and Warner Music,
when the Cecchi Gori deal was pushed
through.

Mussini says, “As the only remaining
music TV outlet in the country, we have
a responsibility to the consumer, inde-
pendent producers, and the record in-
dustry in Italy to promote domestic pro-
ductions.”

Last year, MTV announced plans to
produce programs specifically targeted
to different territories in Europe.

M BY WOLFGANG SPAHR

HAMBURG—Reeord piracy in Ger-
many fell by one-third last year, ac-
enirling to figures just released by ree-
ord industry association BFW, the
reslt of new eopyright law in Poland
and the implementation of landmark
pan-Furnpean leiskation.

BPW says the value of unlicensed
record sales fell from $150 million in
1998 to 30 million last year.

1t attributes part of the drop to the
effect of the So-called Phil Collins rul-
ing by the European Court. This stated
for the first time that artists should re-
ceive the same copyright protections
throughout the 15-nation European
Union as they do in their hame coun-
try. The ruling put an end to the trade
in concert recordings made at shews in
Germany. Until that time, German
copyright law allowed anyone to record
and sell concert material from non-

German Record Piracy Cut
Polish Law, Collins Ruling Credited

German artists, provided that appro-
priate mechanical royalties were paid.

The ruling has resulted in the with-
drawal of these unlicenzed records
fror stores, leaving the bootleg indus-
try to return to dedicated collectors, its
original farget market.

New capright law passed in Poland
last May has also helped in Germany.
The law was the first protection intro-
duced in post-communist Poland.

Before the law went into effect there,
piracy of international product was
running at about 90% of the market,
and the most popular destination for
export of the illicit records was neigh-
boring Germany. BPW estimates that
about 1 million Polish pirate records
were being sold annually in Germany.

BPW chairman Thomas Stein says
police and custorns made some impact
on the flow of imports, but he notes
that the copyright law has greatly
helped stem the flow at its source.

route was not taken because the
industry is eager to rebuild rela-
tionships with state television.

At press time, SNEP president
Patrick Zelnik, UPFI VP Charles
Talar, France Television president
Jean-Pierre Elkabbach, and Jac-
ques Lehn, president of Europe 1
Communications, were to hold a
joint press conference April 7 in
Paris to announce the agreement.

The deal means that the singles
and albums charts will be broad-
cast on TV channel France 2—on
a weekly late-night show Fridays,
with an edited version Satur-
days—and on France 3, which will
carry a 30-minute chart rundown.
Radio Europe 1 will present an
overview of the singles and albums
charts on Saturdays (the show is
tentatively called “Le Top”), with
mentions during the week in its
general music shows. The albums
chart will be featured Sundays on
Europe 2.

In addition, the weekly TV
guides Tele 7 Jours and Journal
du Dimanche will also publish the
charts. The TV shows should be on
the air in May, and the radio
shows could start earlier.

The decision ends the long ab-
sence of the charts from the broad-
cast media. The void followed the
announcement two years ago that
Europe 1 and cable TV station Ca-
nal+, which jointly operated the
charts from the creation of the list-
ings in 1984, decided to move out
of chart production. SNEP then
took over and produced the new
computerized sales charts but

without getting any media expo-
sure.

Sources suggest that SNEP
president Zelnik preferred to go
with France Television under the
new arrangement rather than the
privately owned M6—which al-
ready has strong musical con-
tent—in an attempt to rebuild
bridges with the main TV chan-
nels, which now carry virtually no
music.

In addition, having two TV and
two radio outlets broadcasting the
charts adds to their impact. Rec-
ord companies have complained
that since Europe 1 and Canal+
stopped airing the charts in 1993,
the lack of media exposure was
hurting sales, especially in the
fast-moving singles market.

Herve Rony, GM of SNEP, called
the deal “good news,” adding, “We are
getting out from the tunnel after a dif-
ficult period. I think it is a good deal
that will increase music exposure at a
time when record producers are really
concerned about the status of music on
TV‘))

An irony is that indie organization
UPF1I, which has criticized the charts
since their implementation, has joined
SNEP in the deal, thus opening the
door to a more concrete agreement
with SNEP on the charts.

French charts are based on sales
data compiled from a representative
sample of stores. The new point-of-sale
system is operated by IFOP (for hy-
permarkets) and Tite-Live (for special-
ized stores) and is rumored to cost the
industry about 10 million francs ($2
million) a year to operate.

Irish Music Awards Honor
Garth Brooks, Cranberries

W BY KEN STEWART

DUBLIN—Garth Brooks,
R.E.M,, the Cranberries, Sheryl
Crow, Eric Clapton, Frances
Black, Boyzone, Bill Whelan, and
Christy Moore were among the
winners at the 10th Irish Rec-
orded Music Awards held March
31 at the Burlington Hotel here.

An edited, hourlong version of
the show, presented by singer/
songwriter Eleanor McEvoy and
RTE Television’s Ray D’Arey,
was simulcast April 1 on Network
2 Television and 2FM Radio.

Brooks, whose Irish album
sales have topped 500,000 units,
picked up his best country act
award in person. R.E. M., voted
best international group for the
third successive year, was repre-
sented by the band’s Peter Buck
and Mike Mills.

R.E.M. is slated to play Slane
Castle July 22 if drummer Bill
Berry’s health permits.

The Cranberries, who were
seen on videotape, were named
best Irish act. Whelan’s “River-

dance” was single of the year, and
Boyzone was dubbed best new
Irish act.

Moore and Black took the lead-
ing Irish male and female per-
former awards, with Moore’s
“Live At The Point” voted album
of the year.

Clapton and Crow led the field
as most popular international art-
ists. Sharon Shannon was named
best folk/traditional act.

The industry award, which rec-
ognizes an outstanding contribu-
tion to the music business, ac-
knowledged the Chieftains’ 33-
year career.

Black, Brooks, the Chieftains,
Sinead O’Connor, Van Morrison,
Paul Brady, Arty McGlynn, Boy-
zone, Blur, Human League, and
Let Loose all performed live.

The IRMA ceremony and din-
ner, at $160 a ticket, benefited the
Irish Society for the Prevention of
Cruelty to Children. A check for
the equivalent of $48,000, the pro-
ceeds of the evening, was pres-
ented by Brooks.
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Two Australian Indie Festivals Face Off
Chili Peppers’ Cancellation Sparks Promoters’ Row

B BY CHRISTIE ELIEZER

MELBOURNE, Australia—A heated
public exchange of words has broken
out between two Australian promoters
after the Red Hot Chili Peppers can-
celed as headliners for the inaugural Al-
ternative Nation indie festival to be held
later this month.

The Peppers withdrew a day after
tickets went on sale, citing singer
Anthony Kiedis’ illness that has report-
edly delayed recording of their new al-
bum. They were replaced on the bill by
Lou Reed and Nine Inch Nails. Accord-
ing to co-promoter Michael Gudinski of
Frontier Touring Co., there have been
only 50 refunds; more than 50,000 tick-
ets were sold before TV advertising be-
gan.

However, rival promoter Ken West,
who has presented the similar Big Day
Out shows for the last four summers,
contends that the organizers of Alterna-
tive Nation were aware of the Peppers’
no-show before ticket release and has
reported the matter to the local con-

sumer affairs authorities.

Gudinski has released a letter from
Peppers’ manager Lindy Goetz that
confirms permission had been granted
Feb. 14 to announce the band’s headline
status and that the subsequent cancella-
tion was due to “an illness in the band.”

Describing West’s accusations as “in
poor taste,” Gudinski adds, “The people
who run Big Day Out think they own al-
ternative musie in Australia. That’s not
the case. Alternative Nation has a wider
appeal, and I intend to present it for the
next five, 10 years as a two-day festi-
val.”

To be held in three Australian cities
over the Easter weekend, Alternative
Nation is a first collaboration between
major players Frontier Touring and Mi-
chael Coppel Presents. Frontier’s tours
this year include R.E.M., Kiss, and
Pearl Jam, while Coppel brought out
Janet Jackson, the Cranberries, and Pet
Shop Boys.

Originally to be the Australian leg of
Lollapalooza until negotiations fell
through, Alternative Nation also in-

cludes side attractions such as poetry,
comedy, body art, interactive media, a
free-speech area, and a love-match tent.

The bill also lists Violent Femmes,
Faith No More, Primus, Ice-T & Body
Count, Tool, L7, Live, Flaming Lips,
Ween, Therapy?, Pop Will Eat Itself,
Tea Party, and Pennywise. Australian
acts include Cosmic Psychos, Insurge,
Regurgitator, Horsehead, Supergroove,
Peyote, Nitoeris, Custard, Skunkhour,
Powderfinger, Suiciety, and Dof FX.
The acts will play over four stages.

Among the other issues, Gudinski
and West are also at odds over whether
the Australian bands appearing at Al-
ternative Nation will be blacklisted
from Big Day Out.

West states there is no blacklist, but
concedes he has approached acts such
as Silverchair and TISM to offer them
places on next January’s Big Day Out to
pre-empt offers from Alternative Na-
tion. “We rarely repeat acts on the Big

Day Out,” he says, “so I don’t see why,

we should put on the same acts as Alter-
native Nation.”

Sony France Restructures Its A&R

B BY EMMANUEL LEGRAND

PARIS—Sony Music France president
Paul-Rene Albertini is moving forward
in the restructuring of the company’s
A&R by creating a new division that
will regroup several in-house and out-
side labels.

To manage this new division, Alber-
tini has appointed London-based Phi-
lippe Desindes, who is currently vice-
president of marketing, continental
Europe, for PolyGram International.
He will relocate to Paris by Wednesday
12).

Albertini says that Desindes’ skills
in marketing and A&R—associated
with “a passion for music”—make him
“one of the best professionals in our
business.”

The new department—for which a

name has yet to be approved by Sony
headquarters in New York—will be an
umbrella for several labels, with the in-
house Squatt imprint being the first
brick of this new house. Other labels
will be added, either through acquisi-
tion or licensing, to create what Alber-
tini calls “a federation of labels.” De-
sindes also will be signing acts directly.

The aim of the structure is to serve
as an A&R source as well as a market-
ing and promotion arm.

Squatt—set up by former Sony
France president Henri de Bodinat—
focuses on artist development. The la-
bel has been reasonably successful in
breaking new Anglo-American acts—
including British bands Jamiroquai
and Oasis—but it has not been as suc-
cessful with local acts.

Squatt did, though, score two of

1994’s best-selling singles: Jimmy
Cliff’s “I Can See Clearly Now” and
Youssou N’Dour and Neneh Cherry’s
“Seven Seconds.”

Desindes, 37, and Albertini both
graduated from the same business
school and worked together at Poly-
Gram in the early '80s. Desindes
started in 1983 at Polydor. In 1986,
Desindes joined BMG France as in-
ternational manager and then moved
to marketing manager. He was pro-
moted in 1991 to general manager of
Ariola France when RCA and Ariola
were separated into two different
structures.

At BMG, Desindes has been closely
associated with the development of
the Silencers, Native, the Sugar-
cubes, and Zouk Machine. He moved
to PolyGram in London in 1993.

Orita Named President Of Polydor K.K.

B BY STEVE McCLURE

TOKYO—Ikuzo Orita has been named
president of Polydor K.K., one of Poly-
Gram’s two Japanese affiliates, just
three weeks after resigning as presi-
dent of WEA Japan.

Orita, 53, replaces Takeo Kasahara,
who will now serve as chairman of Poly-
dor K.K. Both men will report to
Keiichi Ishizaka, who late last year left
as general manager of Toshiba-EMI to
become president of PolyGram K.K.,
which oversees all of PolyGram’s Japa-
nese operations. Orita’s appointment
took effect March 21.

“My first priority is to make Poly-
dor’s domestic division strong,” says
Orita, noting that while Polydor is do-
ing well on a worldwide basis, it is com-
paratively weak in the Japanese and
American markets.

Orita’s move to Polydor brings his

career full circle, since he worked for
Polydor here from 1965 until 1970. He
joined the then Warner-Pioneer in 1970
when that company took over from Po-
lydor K.K. as the Japanese licensee for
Atlantie, for which Orita had been label
manager.

“Orita’s case, in which he’s going
back to the record company he started
his career with, is very rare,” notes one
industry source, explaining that in Ja-
pan’s corporate culture of lifetime em-
ployment, leaving a company means
you have burned your bridges.

But like other Japanese industries,
the record business here appears to be
abandoning that system. .

“It’s going to be very, very interest-
ing to watch the Japanese record indus-
try this year,” says the source. “There
will be a lot of reshuffling of personnel
and mergers of companies.”

Orita declines to comment on indus-

try rumors that Warner Music Japan
artist Noriyuki Makihara may follow
him to Polydor. The same rumors say
that some Toshiba-EMI A&R staffers
may make a move to the PolyGram
group in the wake of Ishizaka’s move to
PolyGram.

In related news, PolyGram’s other
Japanese affiliate, Nippon Phonogram,
has changed its name to Mercury Music
Entertainment Co. Ltd.

“This comes from the worldwide pol-
icy of PolyGram where each company is
supposed to have a label identity,” says
company president Alex Abramoff, not-
ing that this year is the 25th anniver-
sary of Nippon Phonogram’s founding.

Together, the two PolyGram affili-
ates, including consignment sales of in-
dependent Kitty Records’ product, ac-
count for roughly 10% of Japan’s 519.25
billion yen ($5.9 billion) prerecorded
music market (at wholesale values).

How U.K.’s Too Pure Label
Struck An American Deal

WHEN PJ HARVEY LANDED
on American shores in the spring of
1992, the trio’s debut album “Dry”
served as an introduction to both
group leader Polly Harvey and
Too Pure Records, the independent
U.K. label that had signed the
singer a year earlier.

Founded in 1990 by Richard
Roberts and Paul Cox, Too Pure
made its mark in Britain early on,
before Harvey’s arrival,
with singles by Th’
Faith Healers and
Stereolab.

While Harvey is now
signed directly to Island
Records, the creative
edge of Too Pure has
remained sharp, with a
roster of compelling yet
unconventional British
acts such as Moon-
shake, Laika, Minxus,

Seefeel, Pram, and
Germany’s Mouse On
Mars.

Among the early fol-

lowers of Too Pure in
the States was Marc Geiger, A&R
executive with Rick Rubin’s
American Recordings, which re-
cently announced a long-term li-
censing deal for the release and dis-
tribution of Too Pure albums in the
us. .
“Being somewhat of an
Anglophile, I had a really high
awareness of independent labels,”
says Geiger. “And when a label is
putting out as many consistently
strong records as Too Pure, they
seemed to be going down a path of
credibility and importance.”

The agreement, like many such
deals, grew out of a circle of rela-
tionships. Geiger, since his days
booking tours by alterative British
bands at Triad Artists, had a strong
association with Ivo Watts-Russell
of 4AD and Martin Mills of Beg-
gar's Banquet Records. Both Mills
and Watts-Russell, in turn, are fi-
nancial backers of Too Pure.

The deal is also an example of the
difficult path that British indies
must sometimes follow to find a
suitable partner in the U.S. Too
Pure previously had struck licens-
ing agreements for individual art-
ists with different labels—Seefeel
through Caroline, Moonshake with
Matador, and Th’ Faith Healers
with Elektra. The hazards of that
oft-chosen approach were clear
when Elektra closed its London of-
fice, and the A&R VP who champi-
oned the band left the company.

So when Roberts traveled to Los
Angeles last summer to discuss
new opportunities for his acts, he
had reservations about striking a
deal for the Too Pure roster with
any single company.

He was won over, he says, by
Geiger’s enthusiasm for Too Pure,
the maverick reputation of Rick
Rubin and American Recordings,
and the strong recommendation of
mutual friends such as Robin Hur-
ley in the L.A. office of 4AD.

HOME &
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by Thom Duffy

“Robin said, ‘If Mare Geiger wants
to do the deal, do the deal,’”
Roberts recalls.

Geiger acknowledges that even
at a time of strength in the market
for music labeled alternative rock,
Too Pure’s artists remain solidly
outside the mainstream. The first
step for American Recordings was
to distribute 4,000 imported copies
of a Too Pure sampler album to col-
lege radio in the U.S.
The Laika album “Sil-
ver Apples Of The
Moon” was released in
late March, to be fol-
lowed by Minxus’ “Pab-
ulum” on Tuesday (11).
Releases by Moon-
shake, Mouse On Mars,
Pram, Stereolab, and
Th’ Faith Healers are
on tap through June.

“American is a big be-
liever in artist develop-
ment through touring,”
says Geiger, predicting
that Too Pure acts will
be staging live dates in
the U.S. in the months ahead.
Roberts adds: “Mare still has very
good contacts in the live area.”

Cox and Roberts note that an im-
portant consideration for any indie
label striking a deal with a U.S.
partner is to have a liaison, based
in America, representing the in-
die’s interests. Too Pure has
tapped Nick West, who has previ-
ously worked with Fiction and Ra-
dioactive Records, as senior mar-
keting and promotion executive for
Too Pure, based in the office of
American Recordings in L.A.

Any other advice for indie labels
venturing into the world of U.S. li-
censing deals? Roberts says, “No
matter how strong the enthusiasm
of people appears to be, you can’t
just leave [the music] with them.
You really do have to make them
work for you.” And American Re-
cordings appears ready to do just
that.

BORDER CROSSING: Pearl
Jam was recently joined onstage at
a live date in Sydney by Flea of
Red Hot Chili Peppers (who is re-
portedly building a house in the
countryside of New South Wales)
and in Melbourne by Dave Grohl
of Nirvana, reports Billboard Aus-
tralia correspondent Christie
Eliezer. Pearl Jam tipped its hat
down under to New Zealand’s Split
Enz with a version of “I Got You”
at the Melbourne show ... On a
tour swing through Sweden pro-
moted by EMA Telstar, Eric Clap-
ton plays the Globe in Stockholm
April 8.

Home & Abroad is a biweekly
column spotlighting the activity of
the international music business
and artists outside their home
markets. Information may be sent
to Thom Duffy, 23 Ridgmount
Street, London, WC1E-7AH, or
Sfaxed to 44-171-323-2316.
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Europe’s Song Contest Sounds Qut Talent
23 Nations’ Best Songs Compete For Annual Honor

B BY FRED BRONSON

LONDON—Twenty-three countries will
send their finest songwriters and artists
to the Point Theatre in Dublin May 13 to
compete in the 40th annual Eurovision
Song Contest.

Originally conceived as a way of bring-
ing the countries of Europe closer to-
gether a decade after the end of World
War II, the competition is responsible
for springing at least one act to the inter-
national scene.

In 1974, Swedes Benny Andersson and
Bjorn Ulvaeus knew the only way for a
band from Sweden to be taken seriously
internationally would be to win Eurovi-
sion. They entered with “Waterloo,” and
to date Abba is the most successful
group to have won the contest.

Eurovision is being held in Ireland for
the third consecutive year because the
winning eountry plays host country for
the following year. The three consecutive
wins for Ireland have not gone unnoticed
by the other countries; this year, Norway
had five juries select its Eurovision en-
try, and one of the five was an Irish jury
that included former Irish winner
Johnny Logan.

‘While other countries take the compe-
tition seriously, Britain has had a laugh
or two at Eurovision’s expense over the
past few years. The BBC, which broad-
cast the British heat March 31 and will
televise Eurovision live May 13, worked

this year to change how the industry and

the publie view the contest.

David Liddiment, head of the enter-
tainment group, network television, for
the BBC, hired well-known personality
Jonathan King to oversee Britain’s par-
ticipation. King rang song publishers,
asked artists to participate, and urged
the industry to use Eurovision as a “shop
window” for British talent.

Through his efforts, RCA entered
Londonbeat with the R&B-flavored “I'm
Just Your Puppet On A ... (String!),”
and London Records submitted its hot
new pop quartet Deuce with “I Need
You,” a follow-up to their top 20 hit “Call
It Love.” King also heard a British hip-
hop track called “Love City Groove” by
a group of the same name and strongly
suggested to former EMI and MCA label
executive Dave Ambrose, founder of
Planet 3 Records, to enter it in competi-
tion. “I said this is not the right sort of
record,” says Ambrose. “He explained at
length what he was doing and totally im-
pressed me with his argument.”

“Love City Groove” made quite an im-
pression on the British public. The BBC
received more than 475,000 phone calls
March 31 during the one hour that the
lines were open. The vote went so heavily
in favor of the rap song that 45 seconds

FOR THE RECORD

Included in the 1994 data for
shipments by Japanese record com-
panies (410.5 million units, worth
519.25 billion yen or $5.9 billion)}—
reported in the story on Japanese
imports of foreign product in last
week’s Billboard—is product dis-
tributed by Japanese record com-
panies’ in-house import divisions,
which comprises 30%-40% of all im-
ports into Japan.
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after voting began, BBC executive pro-
ducer Kevin Bishop informed King and
Liddiment that “Love City Groove” had
built up a large enough lead that none of
the other seven songs would be able to
pass it.

“Love City Groove” received 140,174
votes, while second-place “On