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Shows Bypass Syndicators

B BY ERIC BOEHLERT

NEW YORK—While cyberspace’s
new frontier receives lots
of attention from players
within the music indus-
try, a handful of label ex-
ecutives is quietly em-
bracing new, state-of-
the-art technology and
applying it to an old-fash-
ioned medium: radio.
Satellite-delivered
programming courtesy of lahels—not
third-party commercial syndica-
tors—has emerged as a booming in-
house business. Three majors, Co-
lumbia, Epic, and Warner Bros., are

NARM Indie
Champ Rises
From The Ashes

B BY ERIC BOEHLERT

UTICA, N.Y.—July 4, 1988, was the
day Marc Smith almost declared his in-

BILLBOARD

RETAIL

Faa—

IS COMING SOONTO
ASTORE NEAR YOU! 5

LN AS L
SNiCORN

MUSIC & VIDED BTORE

dependence from the record retail
business. Stunned to discover a holiday
arsonist had reduced his Last Unicorn
store in Rome, N.Y ., to ashes, Smith

(Continued on page 71)

SEE PAGE 91

offering an array of musical choices

for live, real-time broadcasts on ap-
preciative stations.

With such programs,
labels not only expose
their artists to a wide au-
dience, but also control
the show’s production (as
well as sell ad time, in
some cases). Columbia is
so pleased with the re-
sults of its “The Colum-
bia Radio Hour” that it is
negotiating to land the studio jam
sessions on television.

Warner Bros. is also going directly
to the airwaves. Frustrated that Joni
Mitchell ecouldn’t tour the country to
support her late-1994 release, “Tur-
bulent Indigo,” the lubel “wanted to
reach a lot of people with a [single]
live performance and go the old-fash-
ioned way, through radio,” says Nan-
cy Stein, the label’s national director
of promotion. Old-fashioned, but with a

(Continved on page 111)

NEWSPAPER

The Summer’s Hottest Tour

IN MUSIC NEWS

Atlantic To Build
On Blameless U.K. Base

SEE PAGE 12
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Raises Retail Expectations

This story was prepared by Craig
Rosen and Chris Morris in the Los
Angeles bureau and Evic Boehlert in
the New York hureau.

HARVEY

LOS ANGELES—A tour headlined
by Live and featuring P.J Harvey,
Verueca Salt, and Buffalo Tom could
shape up to be one of the hottest pack-
ages of the summer, as the timing
couldn’t be better.

Live’s year-old “Throwing Copper”
topped The Billboard 200 last week
(Billboard, May 6), due in part to the
album’s third hit track, “Lightning
Crashes,” which remains on top of the

B BY LARRY FLICK

NEW YORK—The top 10 showing of
the single “I Believe,” the EMI
Records debut of Cincinnati-rooted
quartet Blessid Union
Of Souls, has execu-
tives at the label once
again believing in the
power of classic pop
songwriting and home-
town support.

With SoundScan re-
porting singles sales
of 123,000 units at
press time, the piano-driven tale of
interracial romance is the first sue-
cess story from EMI’s recently re-

EMI Finds Success For
Blessid Union At ‘Home’

BLESSID UNION OF SOULS

l

vamped pop promotion staff. The
single is spending its second week at
No. 8.

“We didn’t hype the single or try
to shove it down people’s throats,”
says Peter Napoliello,
senior VP of promo-
tion at the label. “We
knew we had a beauti-
ful record with strong
lyries and an impor-
tant message, so we
let it speak for itself. It
proved to be an in-
stant, one-listen rec-
ord that actually seemed to touch l
programmers—they were network- |

(Continued on page 111)

3

LIVE

Album Rock Tracks chart for the
eighth consecutive week. In addition,
interest in PJ Harvey, Veruca Salt
and Buffalo Tom continues to be high

VERUCA SALT

in alternative rock cireles.
The late entry in the summer mod-
(Continued on page 122)

Music Weaves
Its Way Into New
Multimedia Expo

B BY MARILYN A. GILLEN

A former top executive at multime-
dia software publisher Compton’s
NewMedia will unveil plans for an in-
teractive record label and distribu-
tion company this week amid a {lurry
of other music-related activity ex-
pected at the debut Electronic Enter-
tainment Expo in Los Angeles.

The new venture, nu.millennia En-
tertainment, is due to launch its first
ralt of 18 “platinum artist” enhanced
CD albums in August. The company
boasts a number of veteran music-in-
dustry players, such as Michael Lipp-

(Continued on page 115)
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IN THE NEWS

Fuchs Promotion May
Ease Time Warner Woes

SEE PAGE 10

THE MODERN AGE

Canada’s Our Lady
Peace Gets Religion

SEE PAGE 109
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Morissette’s ‘Jagged’ Self-Healing

As any former child actor will tell you, an early dose of adult
reality is a dangerous thing.

“To be blunt, whenever you're on stage doing anything that
isn’t 100% yourself, then you're only acting,” says Ottawa-born
singer/songwriter Alanis Morissette, whose spellbindingly frank
U.S. debut album, “Jagged Little Pill” (Maverick/Warner Bros.),
due June 13, is likely to fascinate listeners on both sides of the
Canadian border. However, adds the 20-year-old performer,
“When you're doing work that is a completely truthful side of
vourself, each time you express it you can get back to the creative
place you were [at] when you initially discovered it, and 1 love
it there”—as “Jugged Little Pill” makes disconcertingly plain.

Unlike many recent efforts by even the most gifted new fe-
male artists on the modern rock horizon, Morissette’s often se-
vere writing voice has the crackling certitude of someone who’s
long past tentative vulnerability or impulsive confessionalism.
Nobody taking a first stab at self-scrutiny could
fake the indubitable thrust of the album’s first
single, “You Oughta Know,” in which a teenage
girl dumped by her beau for a more mature
woman ponders the bumpy transition for all par-
ties. In a tone too peeved to be mistaken for coy
sarcasm, she dares pop the questions that define
the grimly visceral relationship: “An older ver-
sion of me/Is she perverted like me/Would she go
down on you in a theater? ... I hate to bug you
in the middle of dinner/It was a slap in the lace
how quickly I was replaced/Are you thinking of
me when you fuck her?”

Lyries that appear roguishly uncouth when
read off the page are piteous when heard leaving
Morissette’s lips. Because she dares to stand na-
ked in her remembrances, the narrator allows
herself no comfort zone for self-righteousness,
and.as she builds steam in her incantatory check- |
list of public indignities and private indiscretions,
the singer’s wounded outrage mingles with a

O MY EARS

by Timothy White

she was 10. Although she’s played the piano since she was 6 and
began writing songs at 9, Morissette’s initial exposure in the
mid-"80s came as a semiregular actress on Nickelodeon’s “You
Can’t Do That On Television” cable program. While the general
assumption was that she would continue acting, her ambitions
lay elsewhere.

“At 10, T took all the money I earned on the TV program,” she
says, “and I financed the making of a record which I did with
keyboardist Lindsay Morgan, who produced it, and guitarist
Rich Dodson of the Canadian band the Stampeders” (who
notched a No. 8 hit in 1971 with “Sweet City Woman”),

Morissette pressed up 2,000 copies of the homemade single
“Fate Stay With Me,” her fledgling attempt at songwriting
(“Fate stay with me/I want to be free/What did you think I'd be
doing now?/When you left me I was thinking aloud!’) and a the-
matic foretaste of her unequivocal style. Issued on her own La-
mor label, the record got Alanis signed with
MCA Publishing in Toronto at the tender age of
14. She went on to cut two popular dance-rooted
albums for MCA/Canada, “Alanis” (1991), which
earned her a Juno Award as most promising fe-
male artist, and “Now Is The Time” (1992).

Along with these early career peaks came per-
iodic personal valleys.

“When I was growing up, I was always around
people much older than me,” says Morissette,
who lived in the former West Germany from age
3 to 6, when her parents taught the children of
U.S. military forces. “My early sense of inde-
pendence enabled me to accomplish a lot profes-
sionally and to appear confident on the surface.
But I had no real self-esteem because of being
in an industry so immersed in what others
thought I should be.”

The dilemina also created a “chronic incompat-
ibility” in her romantic relationships. “I’d date
older men so I could talk to them and then get

gathering courage that gives the listener a giddy

desire to cheer her on. Keyed to the quaking drift

of a discordant rock rhythm section, “You Oughta Know” makes
disturbing, yet conciliatory points about a culture that exploits
innocence in the service of selfish emotional adventure.

Like the rest of “Jagged Little Pill,” the song succeeds be-
cause the singer is so charitable in her perspective and generous
with her personal insights. Whether considering the spiritual
confusions of a Catholic upbringing in “Forgiven” or detailing
the psychic injuries of juvenile overachievement in “Perfect,”
“Hand In My Pocket,” and the contagiously funky “You Learn,”
Morissette’s album is the jarred journal of somebody who’s been
there.

Alanis Nadine Morissette was born on June 1, 1974, one of
three children (she has an older brother Chad and a twin brother
Wade) by former high school principal Alan Morissette and his
teacher/wife, Georgia Feuerstein, who fled to Canada from Hun-
gary in 1956 during the anti-Communist revolt.

“My parents are outgoing, worldly, direct people who are very
cute together,” says their darkly beautiful daughter. “For in-
stance, my father went up to my mother in an Ottawa schoolyard
when he was 12 and told her, ‘I’'m gonna marry you.””

Alanis herself has been a precocious and outspoken figure in
both the American and Canadian entertainment industries since

THIS WEEK
DANCE, DANCE, DANCE AT ISLAND

Some of the most innovative dance music is coming from Island
Records and its subsidiaries. Such acts as Rockers Hi-Fi,
Lovewatch, and Tricky will be stirring things up on dancefioors this
| summer. Dance music editor Larry Flick reports. Page 49

WHERE DOVES FLY

Gospel Music Week 1995 had a record turnout this year at the
Nashville Convention Center, where the Gospel Music Assn.’s gath-
ering featured seminars, artist showcases, and a well-received
Dove Awards show. Deborah Evans Price has the story. Page 59
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my sexual fix with younger guys. What [ gained
in intellectual stimulation I lost in youthful
exuberance.”

The private climax of these developmental incongruities ar-
rived four years ago, when Alanis “freaked out” in her parents’
living room as they were departing on a business trip. “I’d taken
too much on myselt,” she says, “and for once I dropped my fa-
cade of total assurance.” Alarmed, her folks canceled their plans
and stayed home to help their daughter sort out her tangled
dreams. The limits and laurels of such bittersweet experience
are embraced on the scintillating “Jagged Little Pill,” with most
of the 13 songs (including an unlisted “Your House”) cut live at
producer/collaborator Glen Ballard’s studio in Encine, Calif. “All
the vocals are one take,” she says, “and we threw out anything
that felt too inhibited.”

As Morissette embarks on a round of showcase gigs with her
new four-piece band, she admits with a chuckle that “people are
surprised I’'m not angry like my musie, but there’s nothing fes-
tering in me—I release it all.

“It’s OK to have sad and bleak sides,” she counsels, “but our
society doesn’t much encourage that fact outside music or the
arts. I say things in my songs that I wouldn’t say in normal con-
versation or even the most serious talk. Music helps vou find the
truths you must bring into the rest of your life.”
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CD Plus Shows Promise Of Digital Age

M BY STEVEN MARDER

According to recent reports, consum-
ers purchased more than 50 million com-
pact discs and approximately 5 million
CD-ROMs in 1994. If you combine those
numbers, that’s more than $10 billion in
retail sales. Now, imagine if you could
combine an emerging format with an al-
ready established product—and create
a new medium that features the best of
both worlds. Do you think this new for-
mat might increase consumer interest
and spur sales?

When you look at the phenomenal
success of MTV, and the effect it has had
on music sales, it becomes clear that
there is more to today’s music than just
what you hear. It’s also what you see,
read, and feel about an artist that ulti-
mately affects record sales.

A new format, CD Plus, which is sup-
ported by the Recording Industry Assn.
of America, is one method of creating
“enhanced audio” CDs. These discs
combine the audio features of a regular
CD with the hi-tech capabilities of to-
day’s CD-ROMs. Most important, this
new user-friendly format adheres to
conventional CD specifications, which
means it can be played on a regular CD
player and/or a computer with a CD-
ROM drive. Regardless of the medium,
the premium sound quality you have
come to expect is still there, only now it
is complemented by videoclips, graph-
ics, photos, game elements, and textual
information—including more extensive
liner notes.

In early '94, record labels were hesi-
tant to make deals with software com-
panies, because they were unsure of the
technology and consumers’ response to
the digital age as it relates to music.
Now that the initial fear has dissipated
and the opportunity to capitalize on val-
uable catalog material has become clear,
the record industry, working in partner-
ship with designers, engineers, artists,
and business executives from the soft-
ware industry, is primed for a period of
growth.

There are still challenges to overcome
before this new format can be called a
success, including consumer technopho-
bias, a perceived lack of technical sup-
port and expertise on the retail side,
and, for labels and distributors, the deci-
sion whether or not to release a title as
a CD, a CD Plus, or both. Obviously,
these are complex issues that could be-
come feature-length articles them-
selves, but just as the CD went through
a period of trial and error in which dis-
tributors and labels continued to pro-
duce vinyl records and cassettes until
consumers overcame their fears, CD
Plus will also experience a similar
growth curve.

This new format provides the oppor-
tunity to re-release catalog material,
while also introducing new material and
artists with tremendous fanfare. As CD
audio consumers become more confi-
dent with their computers and feel more
secure with the combination of catalog
music and interactive technology, this
new medium should increase software
and music sales.

At the moment, the software industry

is struggling with how to package and
merchandise CD Plus and other music-
based CD-ROMs for the record chan-
nel—retailers complain of excessive
bulk and display difficulties.

In the past, music store managers did
not always understand multisession-
mode CDs and would display the prod-
uct for consumers in the audio CD sec-
tion. Without explanation of the prod-
uet’s multiplatform capabilities, the

“There is more to music
than what you hear.’

product would get lost on the shelves,
and consumers didn’t understand why
they were more expensive.

To overcome this, we need to better
educate the music retail outlets on the
capabilities of enhanced audio and the
differences between these products and
standard audio CDs. Rather than mar-
keting CD Plus titles in traditional CD-
ROM box packaging, we want to market
the CDs in jewel-case packaging with
heavy point-of-purchase displays and
other in-store merchandise that informs
consumers exactly what the produect is.
These are only a few examples of how
these challenges can be overcome, as
distributors and retailers tailor the mar-
keting techniques for music outlets and
focus more on the consumers’ needs.

LETTERS

WARNER COMPLIMENT

Thank you very much for the generous
coverage of Warner Bros. (“Warner Bros.
Records: The Future Begins,” Billboard,

April 29). It meant a lot to all of us.
Danny Goldberg
Chairman/CEQO
Warner Bros. Records
Burbank, Calif.

WATT

FOR THE '70s

As a soon-to-be-40 music fan, I was intri-
gued by Eric Boehlert's piece on Mike Watt
and his song “Against The 70’s” (Billboard,
March 18). The piece is rather coy regarding
the song’s meaning. Watt says it’s about the
fact that “arena rock” kept him from writing
songs back then, but the lyrics belie his ex-
planation. As sung by Eddie Vedder, the
song is an angry attack on nostalgia in gen-
eral and baby-boomer nostalgia in particular.
And the subject is presented in such a way

Since most computers purchased to-
day come with a CD-ROM drive capable
of accessing the multimedia content,
consumers don’t need to buy new hard-
ware. Thus, it becomes a task of educat-
ing consumers about the advantage of
CD Plus and helping them expand their
music entertainment mediums from
their audio players to their computers.
As the suggested retail price of CD Plus
is expected to be only a few dollars more
than a regular CD, it's imperative that
consumers understand that they are
getting more value for their entertain-
ment dollar.

By combining music with today’s hot-
test new software technology, we have
created a product that lives up to the
promise of the digital information age.
With an industry-wide strategy to en-
courage in-store promotions and prod-
uct demonstrations, consumers will
have the opportunity to experience the
advantages of these new products be-
fore they buy them.

CD Plus and music-based full-length
CD-ROMs can be a successful link be-
tween the software and music indus-
tries. Only through a concerted effort
by members of the manufacturing, dis-
tribution, and retail community can this
new format hope to survive and pros-
per.

Steven Marder is director of entertain-
ment business development for Comp-
ton’s New Media.

as to be offensive to anyone old enough to feel
nostalgia for his own childhood. Whenever |
hear it on my local modern rock station it
feels like a personal attack. The message:
Nostalgia is bad, kids; don’t let the previous
generation shove its values down your throat.
I can sympathize with the twentysometh-
ing complaint that they're pretty damn sick
of boomer culture, but this is hardly a new
thing. In the *70s, the "50s were big; now the
"70s are back. In 20 years we'll all look back
fondly on Eddie Vedder. Just as the early
Beatles influenced the skinny-tie bands of
the early ’80s, the Ramones and the Buzz-
cocks have led us to Green Day. We are all
the sum of our influences.
Mike Schaefer
San Francisco

THANKS FOR ‘WORDS & MUSIC’

I would like to extend my thanks to Irv
Lichtman for his excellent Words & Music
column. It is the first thing I read each week
in Billboard, and I feel he loves Broadway
and musicals as much as [ do.

He recently wrote about one of my top five
musicals of all time, “Out Of This World,”
and T was hoping that there would be a new
recording. I also keep hoping some of my
other favorites will turn up on CD, including
“Coco,” “Happy Hunting,” “First Impres-
sions,” and “Grand Tour.”

Keep writing. It makes me feel I'm there.
When [ lived in New York from 1962-1964 I
saw every show [ could. After a Broadway
musical, one is never the same.

Desmond Steen
Sydney, Australia

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily thosa of Billboard or its management.
Letters should be submitied to the Letters Editor. Commentaries should be submitied to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y, 10036.

www americanradiohistorv com

BILLBOARD MAY 13, 1995


www.americanradiohistory.com

[Zlc .FEATURES
2 ERZszo Pavarott;

), FORMING WITH
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Y for Love”

MARKETING PLAN:

OUT OF THE BOX
Major newsprint advertising in key Pavarotti markets
Classical radio advertising
AC/Talk radio advertising
Local and national television advertising

IN-STORE MERCHANDISING
Pavarotti/Bryan Adams product display piece
Teaser postcard campaign

Pavarotti & friends 2:

In store June 6, 1995
CD/CT 444 460-2/4 LD/VHS 071 285-1/3

© 1995 London Records/PolyGram €lassics & Jazz

..with z

a little help
from his
friends

PR— — WAAMA AME.

LONDOM

PAVAROTTI

& friends 2.

LUCIANO PAVAROTTI

BRYAN ADAMS

MICHAEL KAMEN

ANDREAS VOLLENWEIDER

Luciano Pavarotti is joined by international
pop and classical artists in 1995’ all-new
Pavarotti & friends 2. Pavarotti, Bryan Adams,
composer/arranger/cenductor Michael Kamen
and harpist Andreas Vollenweider: Four platinum
artists all in one superstar package!

PBS Nationwide Broadcast in August
Pavarotti & friends 2 will be the follow-up to

last summer’s Three Tenors 1994 PBS broadcasts—
the most successful in PBS history.

PolyGram Video  woausmuk o E
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NEW YORK—Jack Healey, the ac-
tivist who created worldwide musical
tours for human rights featuring
artists such as Bruce Springsteen,
U2, Sting, and Peter Gabriel, is in
the early stages of planning an even
more ambitious campaign for 1998.

Healey helped make Amnesty In-
ternational a household name
through the concerts he organized
as executive director of the rights
group’s U.S. branch. His new effort,
called Rights Now!, is being timed
to coincide with the 50th anniver-
sary of the adoption by the U.N. of
the Universal Declaration of Hu-
man Rights, which was drawn up by
Eleanor Roosevelt and others.

The campaign is expected to in-
clude concerts staged on one day in
countries throughout the world and
broadcast globally via satellite. For
this event, Healey is targeting Dec.
10, the day on which the declaration
was signed in 1948. As for a tour,

Human Rights Campaign
Looking For Artists’ Support

Healey says, “I'm not sure we'll do
one. But we'll definitely do a high-
profile musical event.”

Healey says it is too early to say
who will perform on that day. He is
just now starting
to drum up sup-
port for his new
group, the Wash-
ington, D.C.-
based Human
Rights Action
Center. Bob Gue-
cione Jr., the
publisher of Spin
magazine, has
been appointed chairman of the non-
profit group.

So far Bono of U2 and Gabriel
have lent their names to Healey’s ef-
forts in full-page ads in the June is- [
sue of Spin announcing the organiza-
tion’s goals. A press conference to
kick off the campaign will be held

(Continued on page 120)
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MIDEM Tapping
Into ‘Need For
Music’ In Asia

W BY JEFF CLARK-MEADS

LONDON—MIDEM Asia, the new
tracle fair scheduled to be held May 23-
25 in Hong Kong, is being portrayed by
its organizers as the first truly pan-re-
gional event of its kind.

MIDEM Organisation chief execu-
tive Xavier Roy says that it qualifies for
such a tag because it will have 600 com-
panies from 40 countries represented
on stands and on the floor, and also be-
cause half the exhibitors will be Asian.

Space at MIDEM Asia, to be held at
the Hong Kong Conference & Exhibi-
tion Centre, is fully booked, with 128
stands representing 306 exhibitors
from 31 countries. Roy adds that he ex-
pects up to 2,000 industry professionals
to attend.

Asked why the MIDEM Organisa-
tion is moving from its well-established
home turf in Cannes to an area of the
world that has not been notably prof-
itable for trade fair organizers, Roy
says that it is partly a question of num-
bers. “It’s not too difficult to under-
stand when you consider that in this re-
gion there are more than 2 billion
people and 50% of them are less than 25
years old. There is a need for music.”

His sentiments appear to be shared
by several multinational record compa-
nies. While they have been reluctant to
exhibit at MIDEM in Cannes in recent
vears, three will have stands at MI-
DEM Asia, representing their Asia/Pa-
cific divisions: Warner Music Interna-
tional, BMG International, and MCA
Music Entertainment. In addition,
Warner/Chappell Music Publishing will
be a major exhibitor.

“The major companies know the re-
gion very well, and they know there is
fantastic potential,” Roy says. “Asia Pa-
cific is the No. 2 territory in the world
for development over the next five
years.”

However, he adds, “We have nearly
50% of exhibitors coming from Asia Pa-
cific, and [ am extremely pleased about
that because that was our target. We

(Continued on puge 121)

Time Warner Is Hopeful Fuchs
Can End Conflicts At L

H BY DON JEFFREY

NEW YORK—Now that Michael
Fuchs has replaced Robert Morgado
as chairman of Warner Music Group,
it is expected that Doug Morris, the
head of domestic operations, will be
named president and chief executive
of the world’s largest music company,
sources say.

Fuchs, in an interview, declines to
comment on any pending appoint-
ments, but affirms that he is not as-
suming the positions of CEO and
president and that he expects to make
a decision about them soon. “I don’t
plan on being a CEO,” says Fuchs. “I
was brought in for guidance and su-
pervision.”

Parent company Time Warner is
hopeful that Morgado’s resignation
will put an end to the conflicts that
have roiled the music unit for the past
year. Few executives at the labels ex-
pressed surprise at the change.

Morris declines comment on his fu-

Sign Me, Sign My Symphony. BMG Classics/RCA Victor Red Seal executives
announce the signing of conductor Michael Tilson Thomas to a long-term
exclusive contract, as well as the San Francisco Symphony, where Tilson Thomas
will become music director in September. Tilson Thomas will also record with the
London Symphony Orchestra and the New World Symphony. Shown, from left,
are Alec Treuhaft, director of A&R, BMG Classics; Peter Pastreich, executive
director, San Francisco Symphony; Tilson Thomas; Christopher Dunworth,
president, New World Symphony; and Guenter Hensler, president, BMG Classics.

FUCHS MORRIS

ture role at Warner Music. He is cur-
rently chairman of Warner Music-
U.S. The other logical candidate for
the No. 2 position at the music group
would be Ramon Lopez, chairman of
Warner Music International. He was
unavailable for comment at press
time.

Fuchs, 49, is chairman of Home
Box Office, the premium cable TV
channel owned by Time Warner. He
will remain chairman of that unit,
while president Jeffrey Bewkes takes
the title of CEO. “HBO is in my
blood,” says Fuchs, when asked why
he is still at the cable unit. “I'm the ar-

abel Group

chitect of the modern HBO. Why
break up a winning combination?”

It is clear that Fuchs was hand-
picked for this assignment by Time
Warner chairman Gerald Levin, un-
der whom Fuchs worked at HBO
when it was owned by Time Inc.. be-
fore the merger with Warner Com-
munications in 1989. At press time
Levin was unavailable for comment.

Observers wonder why Fuchs, who
lacks direct experience in the music
business, was selected to run this im-
portant and profitable unit. Some
sources believe it was to keep him
from leaving Time Warner, His name
has surfaced in reports recently as a
possible candidate to head MCA Inc,,
the movie and music company of
which Seagram Co. is acquiring an
80% stake. Fuchs declines to com-
ment on the speculation.

Morris says of Fuchs, “He's a very
accomplished man who knows how to
cleal with tha talent community. He’s

(Continued on page 120)

MCA Ventures Into Asia With
Hong Kong, Australia Units

H BY MIKE LEVIN

HONG KONG—The frenetic pace of
MCA’s international expansion is pick-
ing up speed following the opening of
wholly owned affiliates here and in Aus-
tralia.

Twelve months ago, MCA had four
overseas offices. Since that time, the
company has opened 10 affiliate conipa-
nies in Europe (Billboard, June 25, 1994)
and ventured into Asia with official open-
ings in Kowloon, Hong Kong, May 1 and
Sydney May 2, bringing its total number
of international affiliates to 16. By this
time next year, there will be 24, accord-
ing to MCA Music Entertainment Group
chairman/CEO Al Teller.

Teller was in Hong Kong to christen
the Asia-Pacific regional office, which is
run by senior VP Greg Rogers, as well

Delegates Seek Market Access In China
Anti-Piracy Measures Pressed In Official Meetings

This story was prepared by Jeff
Clark-Meads in London and Bill
Holland in Washington, D.C.

LONDON—The most powerful record
industry delegation to visit China since
the signing of a historic trade agree-
ment in February has come away en-
couraged by the attitude of the Chi-
nese authorities on the pressing issues
of anti-piracy and market access.

Representatives of record compa-
nies from around the developed world
say they hope now that the moves to
clean up China’s market can be boost-
ed by an influx of international exper-
tise and money from the U.S. and Eu-
ropean governments.

The delegation in China for a week
of meetings at the end of April includ-
ed Jay Berman, chairman of the
Recording Industry Assn. of America;
Nic Garnett, director general of inter-
national labels body IFPI; representa-
tives from the Recording Industry
Assn. of Japan; and senior executives
from the multinational record compa-

nies, among them Warner Music’s Ra-
mon Lopez, Sony Music Entertain-
ment’s Paul Russell, and Virgin
France’s Patrick Zelnik.

They were in China to coincide with
a copyright symposium run by the
IFPI. Although the IFPI was not al-
lowed to hold a board meeting in Bei-
Jjing, the representatives used the sym-
posium as an opportunity for talks.

One of their meetings in Beijing was
with European Union trade commis-
sioner Sir Leon Brittan. Garnett says
the industry emphasized its belief that
the next stage of the development of
the Chinese market is for Western
companies to be allowed to become in-
volved in distribution of product. At
present, they are confined to recording
and manufacturing. The Chinese au-
thorities feel that giving them direct
access to consumers would reduce the
government’s control of potentially
ideologically unsound material (Bill-
board, April 8).

The EU and the U.S. plan to exert
pressure on this issue as part of the ne-

gotiations over China’s proposed mem-
bership in the World Trade Organiza-
tion that are due to begin this month.
Garnett says, “We gave a lengthy ex-
planation of why that market access is
necessary, and Sir Leon committed
himself to making that part of his ne-
gotiating position.”

Berman says China’s response to re-
quests for direct distribution was
* “first we need to see what happens as
a result of this agreement and then we
can make those decisions later on,” and
‘this is a cultural product and it's dif-
ferent from other products.””

Adds Berman, “We told them this is
on our agenda and we haven’t forgot-
ten about it. In the view of the compa-
nies, it’s tough to be in this business if
you can't distribute the product. And
that’s particularly so if the market’s
relatively undeveloped. There’s a lot of
work to do. We're all conscious that it’s
going to take some time, but now’s the
time to begin it and begin it seriously.”

The RIAA chief also said that en-

(Continued on puge 121)

as to launch the colony’s local opera-
tions. With Australian operations es-
tablished under managing director
Paul Krige, MCA will add offices in Tai-
wan and Soath Korea in July: Singa-
pore, Malaysia, and New Zealand in
October; and Thailand in January 1996.
Rogers and Krige have been work-
ing to set up their respective offices
since their appointments took effect in
January (Biliboard, Nov. 12, 1994).
“It’s good to finally have an active
presence in this vitally critical region,”
says Teller. “Because we are so new to
Asia [compared with the other major
labels], our goals have to be realistic.
But I honestly say we are not setting
any limits.”
Without a presence in domestic
repertoire, Teller's forecast of 30%
(Continued on page 120)

Digital Royalties
For Artists, Labels
Static In 1994

H BY BILL HOLLAND

WASHINGTON, D.C.—Labels
and artists will soon split approxi-
mately $350,000, minus administra-
tive expenses, in 1994 royalties ac-
crued under the 1992 Audio Home
Recording Act.

The figure is about the same as |
aggregate royalties for labels and
artists in 1992-93, which were dis-
tributed last year. Copyright Office
expenses generally have cut the dis-
bursable amount by about 25%.

Under the law, the Copyright Of-
fice accrues money from the sale of
digital recorders and blank media in
two funds: two-thirds in the
label/artists Sound Recording Fund
and one-third in the songwriter/
publisher Musical Works Fund.

The Alliance of Artists and |

(Continaed on page 120)
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featuring the single
“When You Say Nothing At All”

Listen for the Cox Family’s new album
Beyond The City, released April 25, 1995.

Produced by Alison Krauss.
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Sony Arms Link In Soundtrack Push

Online Promo For Johnny Mnemonic’

@ BY BRETT ATWOOD

LOS ANGELES—Columbia Records
and Sony Imagesoft—a multimedia
and video game unit of Sony Soft-
ware—are joining forces to ensure that
the TriStar Pictures’ sci-fi film “John-
ny Mnemonie” and its accompanying
soundtrack and CD-ROM are lodged
in the minds of consumers.

The film, about an international
smuggler with a coveted data chip em-
bedded in his head, is based on a short
story by “Neuromancer” author
William Gibson. [t is spawning what is
believed to be the largest Internet pro-
motion in the entertainment world.

More than $20,000 in prizes will be
given out in one World Wide Web pro-
motion alone, according to Charlie
D’Atri, Columbia Records' marketing
director.

To win, computer users must partic-
ipate in an online scavenger hunt, at-
tempting to solve a puzzle by jumping
through Web sites to gather clues. Sev-

DRBITAL

eral Sony-affiliated sites are contained
in the game, including the Internet
home pages for Columbia/TriStar Pic-
tures, Sony Imagesoft, Sony Signa-
tures, and Sony Music.

Internet surfers can begin their
quest May 18 at the Sony Web site
(http:/www.sony.com).

The online contest contains several
music samples from the Columbia

Red Hot Organization Plans
Five New Anti-AIDS Efforts

B BY J.R. REYNOLDS

LOS ANGELES—Hot on the heels of

issuing more than $1 million in new
grants for AIDS education and relief,
the Red Hot Organization has an-
nounced plans for five new projects
that will be released over the next 12
months.

To date, the organization has issued
more than $5 mil-
lion in grants from
funds generated by
its various record-
ing and video pro-
jects.

The latest $1 mil-
lion was generated
by Arista’s modern
rock compilation
“No Alternative.” A
check was recently issued to the orga-
nization by Arista president Clive
Davis at a party in New York.

The alternative rock compilation
features such acts as Nirvana, Soul
Asylum, Smashing Pumpkins, and the
Breeders. The album has sold 266,000
copies to date, according to Sound-
Scan. A “No Alternative” special aired
on MTV and was later released on
home video by PolyGram.

A total of $768,000 of the proceeds
from “No Alternative” went to the
American Foundation for AIDS Re-
search. AmFAR administrates and
distributes the Red Hot funds to vari-
ous AmFAR-related and other AIDS
charities.

Red Hot produces generically
themed projects that integrate ele-
ments from music, film, and other arts
that entertain and convey AIDS infor-
mation in ways that are appropriate
and meaningful to specific communi-
ties.

CARLIN

Savs Red Hot executive director
John Carlin, “Since we're primarily a
production company, we enjoy an on-
going relationship with AmFAR to use
their efficient and well-respected ad-
ministrative apparatus.”

The second-largest grant, $135,000,
was issued to the Canadian AIDS So-
ciety.

During the next 12 months, Red Hot
plans to release five new projects. This
fall, Red Hot/Kinetic/Reprise will re-
lease the recording/serial fanzine com-
bination “Red Hot + Bothered: The

(Continued o page 22)

soundtrack, which features new tracks
by Helmet and the Rollins Band. Other
artists contained on the soundtrack are
Stabbing  Westward, Orbital,
KMFDM, God Lives Underwater, and
Cop Shoot Cop. A portion of the video-
clip of Stabbing Westward’s “Nothing”
will be integrated into the game.

“The Internet is the perfect vehicle
for promoting a project like this,” says
Dennis Higgins, TriStar Pictures VP
of publicity.

“The movie is centered around the
Internet in the yvear 2021, so why
shouldn’t we use [the Internet] when it
is here in 1995?” he says.

Commercial online services are part
of the cross-promotional plan, too. On
May 18, online press conferences with
Gibson are scheduled on the Ziff Davis
Ziffnet site on Compuserve and the
Wired computer forum on America
Online.

Additional online press conferences
with actors and music artists involved

(Continued on page 1.2.3)
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@ BY DOMINIC PRIDE

LONDON—With Atlantic Records
developing plans for a U.S. release,
British four-piece Blameless is a step
or two ahead of other British bands
that are already household names
here.

Signed to the independent U.K. la-
bel China Records, Blameless is slow-
ly building a following here with its al-
bum “The Signs Are All There” and a
recent 22-date British tour.

Atlantic is waiting until 1996 to re-
lease “The Signs Are All There” inthe
U.S. By then, the band will have ben-
efited from the release of more singles
in the U.K,, as well as frron1 an appear-
ance at the influential Glastonbury
Festival.

Unless the Glastonbury gig
changes everything, Atlantic will try
to crack the U.S. market without the

Atlantic Sees ‘Signs’
For Blameless In U.S.

usual plethora of media praise that ac-
company British bands in the U.S.
While the weeklies have championed
the likes of Blur, Oasis, and Elastica
and taken bets on their chances in the
U.S., Blameless has scored good re-
views but has been relatively free of
the hype that has surrounded other
British bands.

This is a factor that China manag-
ing director Derek Green says will
work in the band’s favor. “They’re
definitely not darlings of the press,”
he says. “At the gigs there's been a
relatively low press attendance. They
aren’t the kind of band that you could
hype in any ease. I'm quite happy
about that, because I'm more interest-
ed in selling records than getting good
reviews. Like Joan Armatrading said,
“You ean’t eat good reviews.' ”

Initial retail ship-out of the album,
(Continued on puge 121) l

Fast Tractors. Recording Industry Assn. of America president Hilary Rosen, fourth
from left, presents the Tractors with a plaque recognizing the group’s Arista album,
“The Tractors,” as the fastest debut by a country group to go platinum. The band
was in Washington, D.C., to discuss performance rights with RIAA executives and
to perform a sold-out concert. Shown with Rosen, from left, are band members
Jamie Oldaker, Ron Getman, Steve Ripley, Casey Van Beek, and Walt Richmond.

Boss A Mover In RIAA-Certified Sales

@ BY CHRIS MORRIS

LOS ANGELES—At 15 million,
Bruce Springsteen’s 1984 Columbia
album “Born In The U.S.A." moved
into a dead heat with Boston's self-ti-
tled 1976 debut as the No. 3 best-sell-
ing album of all time in April certifica-
tions from the Recording Industry
Assn. of America.

Those albums now trail Michael
Jackson's “Thriller,” at 24 million, and
Fleetwood Mac's “Rumours,” at 17
million, on the all-time best-seller list.

Springsteen had another landmark
to celebrate last month: His new Co-
lumbia “Greatest Hits” set was certi-
fied double-platinum.

Arista’s 1992 soundtrack for “The
Bodyguard” maintained its lead as the
best-selling motion picture sound-
track, reaching certified sales of 14
million. Second place in the category is
occupied by three film packages: “Sat-
urday Night Fever,” “Purple Rain,”
and “Dirty Dancing.”

One of last year’s top albums, Walt
Disney’s “The Lion King” soundtrack,
also roared in that category; it is now
tied for third with newly certified sales
of 8 million. “Bodyguard” star Whit-
ney Houston's self-titled 1985 Arista
debut also reached a new high-water

SPRINGSTEEN

mark of 12 million units in April; it re-
mains the best-selling album by a fe-
male solo artist.

Arista raked in the ore this month,
with fresh certifications for Ace Of
Base’s “The Sign™ (8 million), Kenny
(s “Breathless” (8 million) and “Sil-
houette” (4 million), and Brooks &

BOSTON

Dunn’s “Brand New Man” (5 million)
and “Hard Workin® Man” (4 million).
Brooks & Dunn'’s albums are the best
sellers from a country duo.

Million-selling albums were domi-
nated by new faces last month: Artists
collecting their first platinum awards
included Qutkast
(Arista), Pam
Tillis (Arista),
Gerald Levert
(EastWest), the
Jerky Boys (Se-
lect), Coverdale/
Page (Geffen),
Joshua Kadison
(SBK), Black-
street  (Inter-
scope), 2Pac (Interscope), Mazzy Star
(Capitol), Tracy Byrd (MCA), and
Hole (DGC/Geffen).

Gold album first-timers included
Bush (Interscope), Dave Koz (Capi-
tol), Matthew Sweet (Zoo Entertain-
ment), David Gilmour (Columbia),

(Continned on page 12.3)

‘Rocky’ Theme
Writer Feted At
ASCAP Awards

8 BY CARRIE BORZILLO

LOS ANGELES—Composer Bill Con-
ti was presented with the Golden
Soundtrack Award for lifetime achieve-
ment by ASCAP at its 10th Annual
Film & Television Music Awards cere-
mony May 3 at the Beverly Hilton Ho-
tel here.

Conti is the only composer who has
been honored at all
10 of the society’s
ceremonies.

He was also
among the five writ-
ers this year to re-
ceive an award for

aving earned the
highest number of
performance credits
on TV in the catego-
ry of themes for the 1994 survey vear.

His credits include the themes for
four “Rocky” movies (including the
original) and «ll four “The Karate Kid”
movies. He also composed the themes
for such TV shows as “Dynasty” and
*Lifestyles Of The Rich And Famous.”

Celebrating two pieces of Conti's
work (“Rocky” and “Primetime Live™),
Sylvester Stallone and Diane Sawyer
paid a special tribute to the composer
via video.

In the most performed songs from
motion pictures category, the winners
were “Again” from “Poetic Justice,”
written by Jimmy Jam, Terry Lewis,
and Janet Jackson, and performed by
Jackson; “All For Love” from “The
Three Musketeers,” written by Bryvan
Adams, Robert John “Mutt” Lange,
and Michael Kamen, and performed by
Adams, Sting, and Rod Stewart;

(Continued on page 21)
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COMPOSERS,
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PUBLISHERS

ASCAP
SALUTES OUR
MUSIC AWARD

TOP TV SERIES

John Addison
Murder, She Wrote

Bob Burke
Madman of the People

Jay Chaltaway

Star Trek: The Next Generation
Alf Clausen

The Simpsons

John E. Davis
Beverly Hills, 90210
Dan Foliart

Home Improvement
Dan Foliart
Roseanne

Jesse Frederick

Full House

Ken Harrison
Melrose Place

James Newton Howard

L.

Donald Markowitz

Me and the Boys

Dennis MeCarthy

Star Trek: The Next Generation
John Morris

Coach

Howard Pearl
Roseanne

J.A.C. Redford

Coach

Michael Skloff

Friends

Jeff Sturges

Murder, She Wrote

Tim Truman

Melrose Place

Jonathan Wollf
Married... With Children

Jonathan Wollff
Seinfeld

MOST PERFORMED THEMES
Bill Conti

Dan Foliart
Jesse Frederick
Michael Karp
Paul Shaffer

MOST PERFORMED
UNDERSCORES

Gary Remal Malkin
Dennis MeCarthy
William Olvis
Christopher Stone
Mark Watters
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1995 FILM & TV

WINNERS!

TOP BOX OFFICE FILMS
Richard Rodney Bennett (PRS)
Four Weddings And A Funeral
Brad Fiedel

True Lies

Elliot Goldenthal

Interview With The Vampire

James Horner

Clear Aund Present Danger
Dennis MeCarthy

Star Trek: Generations
‘nnio Morricone (SIAL)
Wolf

Ira Newborn

Ace Ventura: Pet Detective
Randy Newman
Maverick

Howard Shore
The Client

Howard Shore

Pliladelphia

MOST PERFORMED SONCS -
MOTION PICTURES

“Again” from Poetic Justice

Writers:

Jimmy Jam

rgy L ]
ferry Lewis
Janet Jackson#*

Publishers:
‘MI April Music, Inc.
Flyte Tyme Tunes

“All I'or Love” from
The Three Musketeers

Nriters:

Bryan Adams

Robert John “Mutt” Lange
Michael Kamen##*

Publishers:
Badams Music Litd.
Zomba Enterprises, Inc.

e

“Streets of Philadelphia’ from
Philadelphia

Writer:

Bruce Springsteen

Publisher:

Bruce Springsteen

“A Whole New World” from
Aladdin

Writers:
Tim Rice (PRS)
Alan Menken#*

Publisher: 7
Walt Disney Musie Company

**8hare not licensed (hrough ASCAP
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@ BY DOMINIC PRIDE

MONTE CARLO, Monaco—With
his mantlepiece still groaning under
the weight of his Grammys, Tony
Bennett added two World Music
Awards to his portfolic and got the
royal blessing, too.

Bennett received an award for life-
long contribution to the music indus-
try, presented to him by Prince Al-
bert of Monaco at a ceremony May 3
in the Monte Carlo Sporting Club.
He also received the show's award
for best-selling jazz album of 1994.

Among the other stars to grace the
event were Stevie Wonder, Boyz I1
Men, Sheryl Crow, Ace Of Base, 2
Unlimited, and Salt-N-Pepa, as well
as national stars such as Italy’s Lau-
ra Pausini, Germany’s Marius
Miiller Westernhagen, and France’s
Patricia Kaas.

A two-hour version of the show,
hosted by Claudia Schiffer and Luke
Perry, will be broadcast May 30 by
ABC in the U.S. This year, organiz-
ers Marcor International say the

Bennett And Wonder Among
World Music Award Winners

show will be aired in 93 different
countries, including the People’s Re-
public of China.

Awards are given on the basis of
worldwide sales in 1994, with infor-
mation taken from local IFPI
groups. (In Spain and Italy, informa-
tion is provided by trade magazines.)
Two main categories of awards were
given: the best-selling act in each cat-
egory and the act with the best
worldwide sales from a particular
market.

In addition to Bennett’s lifelong
contribution award, a special award
was given to Wonder for outstanding
contribution to the pop industry. The
award was presented by Princess
Stephanie of Monaco, who said, “We
honor him for his unwavering com-
mitment to harmony, not just musi-
cal but racial, too.”

Wonder said he accepted the
award “in a spirit of world unity” and
said it was for “the children of Okla-
homa, Bosnia, and Rwanda. I hope
we can achieve peace and unity, not

(Continued on page 115)

Restaurant Bills
Facing Long Road
Toward Passage

@ BY BILL HOLLAND

WASHINGTON, D.C.—Proponents
of a New Jersey music licensing bill
have vowed to continue fighting for its
passage despite a veto by Governor
Christine Todd Whitman.

The New Jersey Restaurant Assn.
says it will return next year with legis-
lation offering restaurateurs music li-
censing relief despite Whitman’s April
27 veto on constitutional grounds.

NJRA executive VP Larry Fidel
says the group “will continue our quest
regardless of this bill,” but added that

(Continued on page 119)

Pavarotti Expands Circle Of ‘Friends’
Adams, Vollenweider On Tenor’s 2nd Pop Duet Set

@ BY TRUDI MILLER ROSENBLUM

NEW YORK—Opera star Luciano
Pavarotti has gained a sizable main-
stream audience through such pro-
jects as “The 3 Tenors” and “Pavarot-
ti & Friends.” Now London Records is
looking to expand that audience by
marketing “Pavarotti & Friends 2,”
due out June 6, as “Pavarotti sings
pop."

The album features duets of Bryan
Adams and Pavarotti on Adams’ “All
For Love” and on “O Sole Mio.” Other
tracks include Pavarotti’s renditions
of “Moon River” and “Ave Maria,”
Adams performing “Please Forgive
Me,” and Andreas Vollenweider doing
“Night, Fire, Dance.”

“Pavarotti hasn’t sung pop songs in
English on his records before. He has
always stayed with the Italian reper-
toire, although he has done English
songs with the 3 Tenors. But this is
the first Pavarotti album where he’s
singing complete songs in English,”
says London VP Greg Barbero. “So
for us, the message is ‘Pavarotti sings
pop‘Y b1

The first “Pavarotti & Friends” al-
bum has sold 120,000 units, according

Hitting A High Note. Lesley Garrett, center, is congratulated following her New
York debut recital at Merkin Hall, where she performed classical arias and
popular Broadway show tunes. At left is Yusuf Gandhi, president, Silva Classics;
at right is Michael Koch, president, Koch International.

RECORD COMPANIES. Peter Andry is
promoted to president of Warner
Classics International in London. He
was senior VP,

Scott Borchetta is promoted to se-
nior VP of national promotion for
MCA Records/Nashville. He was VP
of national promotion.

Bill Rosenfield is named VP of
Broadway A&R for BMG Classics in
New York. He was senior director of
Broadway A&R for RCA Victor.

Warner Bros. Records appoints
Gene Shelton VP of publicity in New
York, Juanita Stephens senior direc-
tor of national publicity in New York,
and Pepper Williams national direc-
tor of publicity, black music in Los
Angeles. They were, respectively,
publicity director at Warner Bros., in-
dependent publicist, and associate di-
rector of Rogers & Cowan.

Ken Lane is named VP of promo-
tion at Jive Records in New York. He
was senior VP of promotion for EMI.

R

BORCHETTA

ANDRY

Susan Feingold is promoted to VP
of legal affairs at EMI Records Group
North America in New York. She was
director of legal affairs.

Greg Barbero is appointed VP of
London Records in New York. He
was director of marketing for Poly-
Gram Classics & Jazz.

Brian Yates is appointed VP of in-
ternational for Sony Music Enter-
tainment U.K. in London. He was
marketing director for Columbia
Records in London.

Mike Bessolo is promoted to VP of
marketing for Walt Disney Records

TURN

SHELTON LANE
in Los Angeles. He was director of
marketing.

Star Song Communications in
Nashville promotes Jeff Mosely to
executive VP/COO and Janet Harris
to executive VP of administration.
They were, respectively, senior VP
and senior VP of administration and
business affairs.

Andy French is promoted to direc-
tor of artist relations at A&M
Records in Los Angeles. He was man-
ager of artist relations.

MCA Music Entertainment Group
in Los Angeles promotes both Sheryl

TABLE

to SoundSean, and spent two years on
Billboard’s Classical Crossover chart,
buoyed by its roster of guest stars:
Sting, the Neville Brothers, Suzanne
Vega, and Michael Oldfield.

The new album features fewer
mainstream stars, with Bryan Adams
and Andreas Vollenweider the big
names and soprano Nancy Gustafson,
European pop artist Giorgia,
writer/arranger Michael Kamen, and
tenor Andrea Bocelli rounding out the
list of “friends.” However, “We think
this is a more commerecial record than
the first one, because of the collabora-
tive efforts between Pavarotti and
Bryan Adams and also the fact that
they're doing one of Adams’ songs,”
says Barbero. “Even though there
may be fewer pop artists on this
record in quantity, we feel the quality
of the material is far superior. The
interplay of Pavarotti and Adams is

marvelous and makes for an extreme-
ly entertaining video and record.”

The alburr: is the first recording by
any of the 3 Tenors since last year’s “3
Tenors 2.” “This project fits in per-
fectly with that audience,” says Bar-
bero. “We’ll be promoting the idea
that if you liked the 3 Tenors, this is a
marvelous follow-up.”

“Pavarotti & Friends 2,” recorded
at a concert in Italy, will be released
on CD, cassette, video, and laserdise
June 6. London’s marketing campaign
begins with 100,000 teaser postcards
distributed at retail this month, to be
followed in June with a print cam-
paign in major newspapers and radio
spots on classical stations. A national
TV campaign will run from mid-June
to early July.

In July and August, AC and talk ra-
dio spots will be added to the mix,

(Continued on page 122)

Hendricks Takes Reins Of
Liberty; Changes Expected

@ BY EDWARD MORRIS

NASHVILLE—Producer Scott
Hendricks took over the reins of Lib-
erty and Patriot Records here May 1,
assuming the title of president/CEO
previously held by Jimmy Bowen.
Bowen officially left Liberty March
31, but for several months prior to
that the operation was headed by the
interim management team of senior
VPs Wayne Halper and Bill Catino.

Following Hendricks’ appoint-
ment, Liberty named Walt Wilson ex-
ecutive VP/GM. Wilson was formerly
MCA/Nashville’s senior VP of sales
and marketing. Wilson will oversee
Liberty’s sales, marketing, produc-
tion, international, and publicity de-
partments.

Stressing that he is new to the job,
Hendricks says, “Our goal is to be-
come more focused. And that’s pretty
much it for the time being. We have
some things in mind down the road,

but at this point it’s too early to spec-
ulate on what they are . . . In general,
I want to give this label something to
be proud of. I want to build a relation-
ship with the artists so that they will
be proud of this label.”

Observers expect Hendricks to
eventually trim the
rosters he inherit-
ed. Although the
list includes such
best sellers as
Garth  Brooks,
Tanya Tucker, and
John Berry, other
acts have failed to
break or are still in
the early stages of

HENDRICKS

development.

At last count, Liberty had 17 acts;
Patriot, five; the jazz-oriented Liber-
ty Master Series, two; and Liberty
Songwriter Series, four.

Hendricks says he has not decided

(Continued on page 22)

BARBERO

FEINGOLD

Gold and Jeffrey Harleston to direc-
tor of business and legal affairs. They
were both associate directors of busi-
ness and legal affairs.

Monte Bailey is appointed director
of Northeast regional promotion and
marketing, urban music for Capitol
Records in New York. He was executive
assistant at Elektra Entertainment.

Kim Green is promoted to associ-
ate copy director, advertising, cre-
ative services for Sony Music in New
York. She was copywriter, advertis-
ing and creative services.

Rowanne McIntyre is promoted

BESSOLO SUTTON

to national promotion coordinator at
Warner/Reprise Nashville. She was na-
tional promotion assistant.

PUBLISHING. La Ronda Sutton is
promoted to VP of the black music di-
vision of Chrysalis Music Group in
Los Angeles. She was director of
black musie.

Warner/Chappell in New York
names Susan Henderson senior cre-
ative directar and Jeff Cohen crea-
tive manager. They were, respective-
ly, VP of A&R at A&M Records and
creative direetor at BMI.
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Supercool Supergrass. The members of British group Supergrass, who are signed
to Capitol Records stateside, pay a visit to label executives in New York. From left
are Capitol’s senior VP of promotion, Phil Costello; band members Mickey Quinne
and Gaz Combes; Capitoi’s VP of visual marketing Linda Ingrisano; Supergrass'’s

Danny Goffey, and Capitol's VP of A&R Parry Watts-Russell.

B BY MELINDA NEWMAN

NEW YORK—If Janet Jackson hadn’t
already claimed “Control” as an album
title, it would have been the perfect
moniker for Paula Abdul’s forthcoming
collection,

“Head Over Heels,” Abdul’s third
studio album and her first since 1991's
triple-platinum “Spellbound,” finds the
performer taking charge of her own ca-
reer. The Virgin Records release ar-
rives in stores June 13.

“I abandoned any fears I had of re-
ally getting in there. Previously, I was
kind of more in the background with my
ideas,” says Abdul. “This time, I really

GROWING UP: When Sony launched 550 Music in
September 1993, the imprint acted primarily as an off-
shoot of Epic Records. Although it had a number of
its own execs dedicated solely to 550 releases, many
of its functions were shared with Epic staff. Now, with
lots of hits under its belt, including projects by Celine
Dion, Deep Forest, Culture Beat, and Des’ree, the
label, presided over by Polly Anthony, is moving
more and more toward being an autonomous unit.

In the latest move, 550 Music has greatly expanded
its number of staffers and in the

It’s Independeﬂce Day For 550 Music; !
Revolution-ary Laffitte Goes To Elekira

a compilation that will feature South Florida acts
including 5th Gear, Cheryl Hill, the Kind, Carla
Hall, and the Jongleurs. Among the label's backers
are Criteria Recording Studios, Hard Rock Cafe, Me-
theny Group Productions, and Spec’s Music . .. Jerry
Garcia Band and Tom Waits are among the artists
contributing to the soundtrack for the upcoming Mir-
amax movie “Smoke.” The soundtrack, due June 6,
will be issued on Hollywood Records.

MAKING FRIENDS: Being

process created several depart-
ments, including A&R and pub-
lieity, that will act independently
of Epie. Moving over from Epic
to work exclusively on 550 proj-
ects are senior VP of A&R Mi-
chael Caplan, VP of A&R Vi-
vian Scott, and A&R executive

one of several million devotees of
the TV show “Friends,” I was
equally taken with the program’s
catchy theme song. After several
weeks of trying to read the teeny
end credits, I discovered that the
song was written and performed
™ by a pair of our favorite popsters,
the Rembrandts. It turns out

Ben Goldman. In publicity,
former Epic staffers Ellyn Solis
and Brian Stevenson will handle
those chores in New York, while
Kim Jakwerth will work out of the L.A. office.

The label is also adding an urban promotion depart-
ment, which will be staffed by former Tommy Boy
exec Tom Bracamontes and Epic’'s Randy Frank-
lin. In other moves, Epic’s Regina Robertson joins
550 Music’s existing product management staff;
former field staffer Dan Caldwell has been upped to
director of sales for 550; Vince Bannon, formerly
with Sony Music, is now senior VP of artist develop-
ment for 550; and Doug MeVehil has moved over
from Epic to 550 Music for video promotion. All will
report to John Doelp, newly upped to senior VP of
Epic Records Group/executive VP of 550 Music.

For now, the marketing and sales functions will still
be handled jointly by 550 Music and Epic.

THIS & THAT: Ron Laffitte, manager of Mega-
deth and the Cult and head of Capitol Records im-
print Revolution Records, is headed to Elektra Enter-
tainment as senior VP/GM West Coast. Therefore,
Megadeth is looking for new management, and it
seems that the Cult has broken up once again. Revolu-
tion act Truly will still release its album through Capi-
tol (see story, p. 20), while Big Chief has been [reed
of its obligation to Capitol (we predict the band will
resurface on Elektra). Laffitte retains the Revolution
name, copyright, and logo . . . A tribute to Stevie Ray
Vaughan is being taped Thursday (11) at KLRU-TV
in Austin, Texas. Among the artists participating are
Eric Clapton, Robert Cray, B.B. King, Jimmie
Vaughan, Dr. John, and Buddy Guy. The airdate has
yet to be determined . . . ’Cane Records, University of
Miami’s record label, is preparing its second release,

by Melinda Newman

that the song, “I'll Be There For
You,” has been added to the duo’s
new album, coming out May 23 on
EastWest/Elektra. The ditty was so popular that sev-
eral radio stations were taping it off the air and play-
ing it, so the band went back into the studio to write
an extra verse for inclusion on the new album. The sin-
gle will go to pop and adult contemporary radio, while
modern rock and triple-A are getting a different cut,
“Coming Home.” The Rembrandts filmed a video for
“I’ll Be There For You” this week, which <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>