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RCA Leads U.S. To Fury
In The Slaughterhouse

| BY ELLIE WEINERT

Dance Offshoots Vie For
Eurodance’s Dominance
H BY MIRANDA WATSON

NEWSPAPER

®

~ GERMANY: TALKIN’ BOUT EVOLUTION

Schwester S Finds Her
Tongue In Rap On MCA

H BY DOMINIC PRIDE

MUNICH—The musical pride of the
city of Hannover will be boosted even
further when its latest progeny, Fury

FURY IN THE SLAUGHTERHOUSE

release June 26.

RCA is issuing “The Hearing And
The Sense Of Balance,” the band’s
fifth album, in the States. In Ger-
many, the album was released in Feb-
ruary on the group’s own Slaughter-
house Musie label through indie
distributor SPV.

Founded in 1987, Fury In The
Staughterhouse started out playing at

(Continued on page 83)

‘Pocahontas’ Push:
Disney’s Biggest Yet

W BY BRETT ATWOOD

LOS ANGELES—With its “Poca-
hontas” soundtrack already close to

WILLIAMS POCAHONTAS
the top of The Billboard 200, Walt
Disney Records is embarking on an
extensive marketing blitz for the title,
(Continued on page 91)

Germany's dance music producers
are grappling with the fragmentation
of a market that is rapidly evolving
from the “Eurodance” sound of the

early "90s.

The party-fueled “happy rave”
sound is changing the singles charts
this year and speeding up the pulse of
the country’s dance music. Mean-
while, the underground house musie
scene struggles to break the surface.

(Continied on page 82)

Although it has a language that is
surprisingly well-suited to rapping,
Germany has produced few artists
who dare risk it and even fewer who

SCHWESTER S

find success with their Teutonie
tongue-twisting.

It took a team that was born and
bred in Germany, but that has Amer-
ican roots and sensibilities, to make
German rap records that sound nat-
ural and not contrived.

(Continued on page 82)

B BY LARRY FLICK

NEW YORK—As Epie Records ac-
celerates its efforts to
break M People and
its second album,
“Bizarre Fruit,” in the
U.S,, primary empha-
sis is being placed on
showecasing the inter-
nationally revered,
U.K.-based dance mu-
sic act as a live per-
forming unit. It is an
unusual marketing strategy for a
club-rooted act, but one that is prov-
ing to be effective in building a wider
audience.

‘ After adding six musicians to com-

Epic’s M People Finally
Making Inroads In U.S.

M PEOPLE

plement the core quartet, M People
recently completed a 10-date trek
through major U.S. cities, playing
venues that ranged
from 3,000 to 18,000
capacity. Most of the
gigs were in coordina-
tion with top 40 and
rhythm-crossover ra-
dio stations that are
supporting “Open
Your Heart,” the dis-
co-charged first single
from “Bizarre Fruit.”
Overall response to the mini-tour
has been encouraging enough for
Epic to commit to a full-scale jaunt in
September. The label is in discussion

(Continued on page 75

Trio Of Hit Singles For
Arista Trio Real McCoy

SEE PAGE 16
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DG Forecasts
Growing Demand
For Gil Shaham

B BY HEIDI WALESON

NEW YORK—When Gil Shaham
appears on PBS as a soloist at the

SHAHAM

July 25 opening concert of the
Mostly Mozart Festival, he will be
a familiar personality to quite a

(Continued on page 21)

DreamWorks and
MCA Make Music

B BY DON JEFFREY

NEW YORK—Declaring that he will
start to sign acts “very soon,” David Gef-
fen has launched
two new record la-
bels under the ban-
ner of DreamWorks
SKG, the entertain-
ment company he
formed with film-
maker Steven Spiel-
berg and former
Disney studio chief
(Continned on page 87)

SEE PAGE 41

HEATSEEKERS

Debut A ‘Bonafide’ Hit
For 550 Music’s Jon B.

SEE PAGE 22

THE MODERN AGE

Primus Explains Birth
Of ‘Big Brown Beaver’

SEE PAGE 79

CATHERINE WHEEL

happy days

The new album.
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Modern Rock Continues Ratings Climb
Album Rock, AC Slip; Spanish, Jazz/AC Rising

NEW YORK—The ascension of the mod-
ern rock format shows no sign of slowing,
and it is continuing to severely damage
the health of album rock in the process.

Just five years ago, a meager .7% of the
radio-listening audience was tuning into
modern rock. Today, thanks to a slew of
well-programmed new radio outlets and
an unprecedented interest in the genre,
modern rock’s audience share is up dra-
matically to 3.2%, according to the exclu-
sive Billboard/Arbitron national format
ratings. That share puts modern rock
among the top 10 most-listened-to for-
mats for the first time.

In the same quarter in which modern
rock posted its eighth consecutive audi-
ence-share increase, album rock checked
in with its lowest share since the format
ratings were initiated in 1989. Album
rock’s 8.1% winter share is off sharply
from its high point of 10.2% in the sum-
mer of 1991,

Two other formats also scored their
lowest shares ever in the latest ratings.
Adult contemporary, which slipped to
second place behind news/talk in the fall,
remains there, thanks to a 15.2%-15% dip.
Easy listening, once the seventh most
popular format, was off .9%-.5% {rom the
fall and is now dead last among the 15 for-
mats tracked for the study.

Joining modern rock on the positive
side are three other formats that also
scored their best-ever shares this past
winter: Spanish, jazz/AC, and religious.

Spanish is up to a 5.2% share from its
low point of 3.3% in the spring of 1989.
The burgeoning jazz/AC format now
boasts a 2.4% share, up from a 1.9% share
just three years ago. Religious, mean-
while, has 4 healthy 2.3% share, up from a
1.9% share in 1991.

Also in the newly released winter rat-
ings, country was off 12.6%-12.4% from
the fall, its lowest share since the fall of
1991. At the same time, R&B was up
8.9%-9.2% from the previous quarter,
scoring its highest audience share since
the summer of 1992.

The quarterly Billboard/Arbitron for-
mat ratings track national shares of the
listening audience by format.

The new ratings are based on the win-
ter 1995 Arbitron survey; they track sta-
tions in Arbitron’s 94 continually mea
sured markets, which are mostly in the
top 100.

Following is a format-by-format analy-
sis of the Billboard/Arbitron survey. The

15 formats are listed in order of 12-plus
audience share.

* N/T was up 16.0%-16.2% from the fall

and held onto first place. The format
posted gains in every demographic group
and daypart with the exception of the 35-
64 demo, where it remained flat.

« AC’s latest losses represent the

fourth-consecutive losing quarter for the
format. A loss of 13 outlets in the contin-
nally measured markets didn’t help.

« Country’s most significant slide came

in nights, where the format was off
10.6%-9.9%. It suffered losses in every
demo and daypart with the exception of
middays and men 18-plus, where it was
up slightly, and among the 35-64 group,
where it remained flat. With an erosion of
15 outlets from fall to winter, country suf-
fered the biggest losses of any format in

the station-count area.
* R&B was up in every demo and day-
part with the exception of teens, where it
(Continued on page 76)

Senate Passes Bill Eliminating
Radio Ownership Restrictions

Thus story was prepared by Bill Holland
in Washington, D.C., and Phyllis Stark in
New York.

The Senate on June 15 passed its ver-
sion of the Telecommunications Reform
Act, an overhaul of the nation’s communi-
cations laws that includes an amendment
to eliminate restrictions on the number of
radio stations a U.S. company can own na-
tionally and locally.

The House is expected to vote on its ver-
sion after the July 4 recess.

Minority broadecasters’ groups have
long heen working against the legislation.
Their efforts recently were joined by a
new nonminority group calling itself the
Coalition for Broadcast Diversity.

Since its inception earlier this month,
the group has been quickly gaining mem-
bers made up of small- and medium-sized
broadecast groups from across the country.

The coalition was originally composed
of five broadecast groups: Greater Media
Inc.. Beasley Broadeast Group, Press
Broadecasting Co., Jersev Shore Broadcast-
ing Corp., and Meredith Broadcasting
Corp. (the last of which owns only television
properties). Since its inception, seven other
groups have signed on, including Enter-
com, Empire Broadeasting, Precision Me-
dia, and Bengal Communications. Three
other groups also have joined but have
asked the coalition not to identify them.

The group has been lobbying Congress
to table the proposed ownership changes,
which, Greater Media COO Tom Milewski
says, “represent a major structural

change to American broadcasting.” It 1s
also asking Congress to reinstate the mi-
nority-ownership tax preference for mi-
nority and female entrepreneurs, which
was killed earlier this year.

Both versions of the telecommunieca-
tions bill eall for the elimination of all own-
ership caps, including the number of sta-
tions an individual group ean own
nationally and the number of stations it
can own in one market. The current law
permits an individual owner to have 20
AMs and 20 FMs and no more than two of
each in the same market.

While the coalition does not oppose
eliminating national ownership caps, it
does oppose deregulating the number of
stations a broadcast entity ean own locally.

“We are not opposed to unlimited na-
tional ownership. This is strictly a local di-
versity issue,” says Milewski.

In a statement issued June 8 to every
member of Congress. the coalition says,
“Proponents of the effort to remove the
caps have a single purpose: to reduce the
number of people participating in broad-
cast ownership. That is not a good reason

or reckless tampering with our free
broadcasting system.”

According to the statement, “Fostering |
needless consolidation in the broadeast in-
dustry will ultimately reduce the number
of small companies involved in the media
... If this legislation is passed, the com
petitive playing field will be significantly
tilted in favor of large owners who can ef-
fectively shut out smaller companies from

(Continued on page 80)
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B BY SETH GOLDSTEIN

NEW YORK—It’s crunch time for
video retailers eager to build em-
pires.

For months, various regional
chains have made noise about going
public to raise the money they need
to expand their holdings and contin-
ue the retail consolidation begun by
Hollywood Entertainment and
Movie Gallery. Now, some expan-
sionists are starting to follow
through.

Maine-based Home Vision, which
is eyeing purchases in the Northeast
(Billboard, May 20), has contracted
Prudential Bache to underwrite a
stock offering that should gross
more than $30 million, according to
chain CEO Martin Allen, who ex-
pects to go public this fall. “We're do-
ing our part to be the dominant re-
tailer” in the region, he says.

Prudential has the Wall Street
profile that helps sell shares and
adds luster to video retailing. Its in-
volvement, observers add, could
brighten prospects for Tonight’s
Feature, a 10-store chain in Colum-
bia, S.C. The company is trying to
raise $10 million through Needham
& Co., a New York investment
house, sometime this year.

A Needham representative says

Video Retailers Go
Public To Expand

the equity deal “has not been filed
yet” with the Securities and Ex-
change Commission. Tonight’s Fea-
ture CEO John Taylor wasn’t avail-
able for comment; neither were the
two chains that have agreed to be ac-
quired, Movie Stars Entertainment
in Poughkeepsie, N.Y., and Video
Express in Virginia Beach, Va.
“We've been asked not to say any-
thing,” says Video Express presi-
dent Rick Greeder.

Mum’s also the word at Choices
Entertainment, which has been
scrambling to complete the most di-
verse consolidation in the business.
At its peak, several months ago,
Choices announced it had agree-
ments to purchase 244 stand-alone
video stores, 197 supermarket con-
cessions, and 13 electronic-games
outlets.

Several deals have fallen apart
since then, and the store count has
shrunk. But John Maioriello and Do-
nald Ross, partners in Los Angeles-
based J.D. Store Equipment, which
owns Choices, have held onto their
star attraction, Palmer Video in
Union, N.J. (Billboard, Feb. 25).

Palmer president Peter Balner,
who has 46 outlets and about as
many franchisees in New York and
New Jersey, should sign the finished

(Continued on page 92)

Woolworth’s Exec Takes On
European Blockbuster Post

B BY JEFF CLARK-MEADS

LONDON—Charlie McAuley, the
man in charge of records and video at
the U.K.’s biggest music retailer and
the chairman of the British Assn. of
Record Dealers, is quitting both
posts to join Blockbuster Video’s Eu-
ropean Board.

McAuley, entertainment trading
controller at the 800-outlet Wool-
worth’s chain, is to become director
of product on Blockbuster’s Euro-
pean board sometime during the
next two months.

Blockbuster, with 800 stores in the
U.K., is a home video competitor of
Woolworth’s.

McAuley’s departure from the
BARD chair will have no significant
effect on the organization’s direc-
tion, according to deputy chairman
Richard Wootton.

Wootton states, “Charlie is the
chairman, not the president. It is the
council that makes policy and de-
cides direction. It is the chairman’s
job to implement those policies for
the good of the organization and its
membership. Whoever succeeds him
as chairman will continue to follow
the same course.”

The BARD council will consider
the matter of replacing its chairman
at its next meeting July 20, but is
likely to take no action until its annu-
al general meeting in September.

McAuley has been with Wool-
worth’s for 17 years, starting as a
trainee floor manager and taking
over control of music and video 15
months ago.

In a prepared statement, he says
of his switch to Blockbuster, “This

was not an easy decision to make.
However, I've elected to progress
my career in the video and music
business. Blockbuster is a major
global player in the home entertain-
ment market, and I am looking for-
ward to this new and challenging
role.”

McAuley’s allusion to music sug-
gests that Viacom-owned Block-
buster may extend its U.S. music-re-
tail interests into Europe, although
it already holds the majority stake in
Virgin Retail Europe.

“Our major objective is growth,”
Blockbuster International president
Ramon Martin-Busutil told the Hol-
lywood Reporter last month, indicat-
ing that members of his company
have ‘“‘prioritized the countries
where we want to be.”

Stickering Review An RIAA Priority

Latest Lyrics Bill Blocked In Louisiana

B BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America is giv-
ing high priority to a request from the
six major labels for a review and eval-
uation of the musie industry’s current
system of voluntary lyrics labeling.

Although giving no timetable,
RIAA VP of communications Tim
Sites says the review—and possible
changes in the industry’s voluntary
parental-guidance labeling pro-
gram—is “a top priority for us.”

Elsewhere on the lyries front, law-
makers in Louisiana defeated in com-
mittee June 13 a music censorship bill
that would have criminalized the sale
and distribution in that state of indus-
try-stickered recordings to unmar-
ried people under age 17.

The bill would have made retailers
responsible for screening the approxi-
mately 50,000 recorded songs that the
RIAA says are released each year.

The bill, H.B. 373, introduced by
Rep. Ted Haik, who has had three ear-
lier bills vetoed by two Louisiana gov-
ernors in previous years, was defeated
this time by the state Senate Judiciary
Committee B in a 3-2 vote. Haik may
try to offer the bill in the form of an
amendment during the last six days of
the legislative session.

RIAA, Rock the Vote, a New Or-
leans music community coalition, and
the National Assn. of Recording Mer-
chandisers lobbied against the

i B

Winning Song. Sandy Howell, center, is named grand prize winner in the sixth

Louisiana bill.

The RIAA’s plans to review the in-
dustry’s voluntary labeling system
stem from a closed-door meeting June
8in New York between top label exec-
utives and RIAA chairman/CEO Jay
Berman. Details of the meeting are
sketchy, but one source says the meet-
ing focused more on the general dis-
cussion of lyrics than on any possible
policy changes.

“There wasn’t much in the way of
presenting or recommending specifics
or a course of action,” says one insider.
“I think it will probably be up to the
RIAA to come up with something.”

Sites offered only a general outline
of action. “We’re going to look hard to
see if the program is sufficient or
whether changes are needed,” he says.

The New York meeting—held in the
office of EMI Music president/CEO
Jim Fifield—followed a week of front-
page publicity spurred by a speech by
Senate Majority Leader Robert Dole.

In his speech, the Kansas Republi-
can and presidential hopeful accused
Time Warner of corporate irresponsi-
bility for its part in releasing record-
ings with explicit lyries that, he said,
have helped precipitate “a crisis of
glamorized violence” in the U.S. (Bill-
board, June 10).

Berman revealed little of the details
of the meeting in his brief comments
afterward.

In response to Dole’s charges, how-
ever, he did say the member labels

annual Billboard Song Contest for her composition “I'll Have To Fall In Love.”
She wins a BMG Music publishing contract, $5,000, a Gibson Chet Atkins SST
guitar, an Orange amplifier, and other prizes. Quincy Jones, right, made the final
selection from among the first-place winners in seven main categories: pop, rock,
country, Latin, gospel, R&B, and jazz. At left is Lee Zhito, former editor and
publisher of Billboard and creator of the contest. (Photo: Howard Waggner/BPI)

Music Monitor Names Charts Editor

LONDON—Bob Macdonald, formerly
chart operations manager at Chart In-
formation Network in the U.K., has
been named charts editor of Music
Monitor, the Billboard Music Group’s
new British trade weekly. He joined
the publication June 12 at its offices
here.

Macdonald’s appointment will take
full effect in the coming weeks when
Fred Bronson, who has been charts
editor of Music Monitor during its
launch phase, completes that assign-
ment and returns to the U.S.

“We knew it would be tough to re-
cruit a successor for Fred, given his
Billboard credentials and his un-

matched knowledge of charts,” says
Music Monitor editorial director Adam
White, “but we couldn’t have found
someone more qualified than Bob. His
experience at CIN and his five-year
tenure at Gallup provide us with peer-
less experience in the charts business.

“Bob’s appointment will also show
the music and broadcasting industries
how serious we are about charts at Mu-
sic Monitor and about their develop-
ment in the future. We have innovative
plans to better serve our readers, and
Bob is the perfect choice to lead that
effort.”

Macdonald says, “As alifelong fan of
Billboard, I'm thrilled to have this op-

portunity to contribute to the success
of Music Monitor. There are exciting
times ahead.”

In addition to his stints at CIN from
1994-95 and Gallup from 1988-93, Mac-
donald has worked independently on a
number of U.K. music- and charts-re-
lated projects for such clients as the
British Phonographic Industry, Sony
Musie, and Virgin Records. He has
also worked for several community ra-
dio stations in the southeast of Eng-
land.

Bronson will continue to write the
weekly Chart Beat column for Bill-
board when he returns to his home in
Los Angeles.

“are a responsible corporate commu-
nity that cares about the increasing
level of violence to which our children
are exposed” and pointed out that the
industry produces and distributes mu-
sic “created by artists representing
the wide diversity of our society’s cul-
tures and views.”

According to insiders, a lyrics-issue
review process would include discus-
sions with NARM officials to deter-
mine if retailers in various states have
adequate employee policies and in-
store-placement safeguards to ensure
that minors do not purchase record-
ings with warning stickers if local laws
forbid such sales.

The RIAA and NARM have already
met on this issue in connection with a
request by a Pennsylvania lawmaker
for a nationwide task force on the effi-
ciency of the industry’s voluntary la-
beling program. The RIAA rejected
the demand after finding that record
retailers in that state have adequate
safeguards (Billboard, June 17).

Sites makes clear, however, that
meetings with NARM about retailer
handling of stickered product “would
not be something new, because we’ve
been in touch with them all along.
We've been aware of what they’re do-

(Continued on page 89)

Second Law Suit
Charges Majors
With Price Fixing

NEW YORK—Another independent
music retailer has charged the six major
record companies with fixing prices on
CDs. It is the second such suit to be filed
in the last two weeks.

In the latest suit, filed June 12in U.S.
District Court here, Record Revolution
Ine., operator of one store in DeKalb,
[1L, charges that the majors, in violation
of antitrust laws, “conspired to raise, fix,
maintain, or stabilize their prices for
CDs.”

Mark Cerny, owner of Record Revo-
lution, says, “It’s obvious that the price
of CDs in manufacturing has gone down,
and the cost to the publie has steadily
risen. There’s got to be some sort of con-
spiracy to inflate the price of CDs to
where they’re almost on the level of Eu-
ropean CDs—in the $20-$25 price
range. It’s getting out of hand.”

Record Revolution, a 2,000-square-
foot store opened in 1973, buys musie di-
rectly from the majors.

On May 30, Digital Distribution, own-
er of two music stores (Compact Disc
Warehouse and Discount CD) in South-
ern California, filed a similar suit against
the majors (Billboard, June 10).

David Mount, president of WEA, the
distribution arm of Warner Music, had
not seen the latest suit at press time.
Commenting on the earlier legal action,
he said, “We don’t feel there’s any merit
in the charges.” Representatives of the
other majors—MCA, PolyGram, Sony,
EMI, and BMG—had no comment.

Don Barrett, one of the attorneys rep-
resenting Record Revolution, says the
two lawsuits, although related, will go
forward separately. Barrett, whose of-
fice is in Lexington, Miss., is seeking a
jury trial and says that “typically, cases
like this are tried in about a year.” A
judge will be asked to certify that the
case qualifies as a class-action suit.

DON JEFFREY
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1995 Radio Market Simply Revisiting History

8 BY GLENN SERAFIN

Just when you thought that this 747 of a
radio industry was cruising gently for a soft
landing, our congressional pilots tell us to
fasten our safety belts. We are taking off
again. Although no one is quite sure of our
destination, some believe it could be a radio
operator’s paradise.

After a robust three years of high reve-
nue growth and building of radio groups
driven by duopoly, an improved economy,
and the return of lenders and other invest-
ment capital, radio-station trading slowed
slightly in 1995. Investors are catching
their breaths and digesting their acquisi-
tions, while sellers survey the landscape
and try to spot the top of the market.

Meanwhile, deregulators on Capitol Hill
are crafting legislation that will have a pro-
found effect on radio in particular and the
broadcasting business in general (Bill-
board, June 10). The main issues affecting
the economics of radio include: further de-
regulation of multiple ownership, cross
ownership, and foreign ownership limits,
and what Congress will do about lowering
the capital gains tax rate.

It is impossible to ignore the irony. But
it is wrong to compare today’s dynamic in-
vestment and operating climate to the arti-
ficial and overheated trading market of the
middle and late '80s, when the capital mar-
kets “found” the radio business, and big
media companies divested their radio hold-
ings, in part because their radio divisions
constituted a “rounding error” on their in-
come statements.

After a five-year buying frenzy and run-
up in prices, by 1989 the full force of the
FCC’s 80-90 program kicked in, turning on
hundreds of new FM station competitors,
while existing stations struggled to service
their overleveraged debt structures. The
economy soured and many banks collapsed,
choking off access to capital. The hard
times began.

But now, times are better. Much better.
Many broadcasters are restructured, de-
leveraged, and duopolized. Business is
great. Spot revenue increases are in double
digits, while legislators propel the deregu-
lation of the early '80s (Remember 7-7-7
and the three-year rule?) and the early '90s
(duopoly and 20-20) to even greater free-
doms. Congress is considering removal of
all multiple ownership rules and may even
allow radio stations to be cross-owned with
television stations and newspapers in the
same market.

None of this means that we will be totally
deregulated or that President Clinton will
not decide to veto the deregulators’ efforts,
including the Republicans’ efforts to lower
the capital gains tax rate, as he maneuvers
into an election year. But an already
healthy radio industry, combined with the
prevailing friendly mood in Congress (if not
at the FCC), suggests a continued excellent
business and regulatory climate for the ra-
dio industry.

Can you imagine how asset values will be
affected if newspapers are allowed to own
local radio and television stations again?
How will operating margins change if just
three licensees are permitted to own and
operate all 30 radio stations in a single mar-
ket? What will television duopoly mean to
total media revenues in a market? And will
there be a rush to sell by longtime owners

if the capital gains tax rate is cut in half?
The answer to the last question is a re-
sounding yes. Longtime owners will beat a
quick path to their brokers and lawyers be-
fore the tax writers change their minds.
But other questions about revenues, mar-
gins, and values have no easy, quantifiable
answers, except to predict that the values
of radio stations will surely be enhanced.
One thing is for sure. Like the bygone
days in the theater exhibition business,

‘Trying to hang
on is not an
operating plan.’

Glenn Serafin is
president of Serafin
Bros. Inc., Tampa, Fla.-
based national
broadcast brokerage
and financial services
firm.

when Mr. Jones owned the local, one-
screen movie house, the radio industry is
evolving to a new level in which owners of
single stations will be at an enormous dis-
advantage. This is especially true in me-
dium and large markets. It is universally
true in markets where a single-station
owner tries to compete with another licen-
see who controls multiple AM and F'M sig-
nals or, for that matter, with a licensee who
owns any considerable combination of
newspaper/TV/radio assets.

But this is not new. We are only revisit-
ing history. A generation ago, many radio
stations were owned by local TV stations or

newspapers. These combinations often
dominated other single radio outlets, par-
ticularly small AM stations. So, in another
irony, it's “back to the future” we go.

In 1992, we added radio duopoly to the
competitive equation. Today we are talking
about cross ownership, triopoly, and more.
Despite the “back to the future” aspect to
today’s debate, the real difference for radio
is that duopoly licensees are superior com-
petitors, because radio is their primary
business. They have several sticks with
which to beat one signal rival.

So, unless they adapt, it is the beginning
of the end for the mom-and-pop radio sta-
tion operators, whose stations, in many
cases, were put on the air by their families
40 or more years ago. In one sense, it is sad.
But it is not necessarily bad.

Remember, just a few years ago, when it
was still making economic surveys of the
radio industry, the National Assn. of
Broadcasters found that nearly half of the
radio stations in the United States lost
money. Any broker or industry accountant
can tell you horror stories about the radio
novices who lost and are still losing all or
large portions of their net worths because
they wanted to give radio station ownership
atry.

Radio has become a complicated busi-
ness. Even the pros have their problems.

This isn’t to say that a broadcaster must
own and operate radio stations in multiple
markets to be successful. But in today’s en-
vironment of duopoly and deregulation, an
operator must strive to be as big as possible
in his market in order to survive and pros-
per. An attempt to hang on is not an operat-
ing plan.

Welcome aboard flight No. 1995.

LETTERS

IN DEFENSE OF RAP

I've got to speak out in defense of my mu-
sic and my people in the wake of recent at-
tacks on rap by celebrities like Senate major-
ity leader Robert Dole, R-Kan.; former
education secretary William Bennett; and
professional anti-rap activist C. DeLores
Tucker.

Although each of these crusaders keeps a
straight face when on the soapbox, I refuse
to believe that they’re serious. Millions of
people in America today are without jobs,
millions more without health care, Social Se-
curity is disappearing, the public school sys-
tem is in steep decline, the murder rate is
soaring, armed white men are waging war on
the federal government—and they believe
that gangsta rap is Public Enemy No. 17

They scapegoat rap as a way of deflecting
blame from themselves. How dare Dole, Ben-
nett, and Tucker preach to us about proper
behavior when hardly a day goes by without
there being some elected official exposed for
sexually harassing his staff, some giant cor-
poration convicted of fraud, some esteemed
religious figure exposed as a pederast.

Dole’s stand against gun control has a
much more direct and damaging effect on the
quality of life in America than all the gangsta
rap lyrics ever written. Bennett moved from
secretary of education, during which time
American students went from dumb to
dumber, to “drug czar,” during which time
drug abuse in America increased. The Afri-

can-American community is besieged by in-
stitutional racism, the governor of my home
state, California, is trying to eliminate af-
firmative action, the federal government
wants to put a toxic waste dump on every
corner, drug dealing is one of the few viable
career opportunities for our men, AIDS is
the new black plague—and Tucker's worried
about rap lyrics?!

I do not believe that rap is above criticism,
but overall this music has long since estab-
lished its international stature as one of the
great American cultural movements of the
last 15 years. Rap is every inch as beautiful,
strong, and important as jazz and blues and
rock’n'roll before it.

These politicians ought to pick on someone
their own size. Let Dole go after the Ameri-
can business giants whose “downsizing” in
search of profits eliminates American jobs by
the thousands every day. Let Bennett go af-
ter the conservative “talk radio” hosts whose
syndicated shows feed the know-nothing
anti-government hysteria that results in ter-
rorist activity like the bombing in Oklahoma
City. Let Tucker go after the giant brewer-
ies, distilleries, and tobacco manufacturers
who target the black community with “spe-
cial” products. Then they can come back to
us beefing about rap music. Then we might
take them seriously.

Michael Franti
Spearhead
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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B BY CRAIG ROSEN

LOS ANGELES—The July 4 re-
lease of the self-titled Roswell/Capi-
tol album by Foo Fighters stands to
be one of the most important albums
released by Capitol Records since
Gary Gersh was named president/
CEO in July 1993.

Foo Fighters, fronted by former
Nirvana drummer Dave Grohl, have
the highest profile of several new
signings—including the Jesus
Lizard, Supergrass, and the Smok-
ing Popes—that are likely to shape
the label’s future.

The album also marks the first
time that a member of Nirvana has
issued a project since Kurt Cobain’s
suicide.

Modern Rock Fans Await
Capitol’s Foo Fighters Album

FOO FIGHTERS
To say anticipation for the album
is high would be an understatement.
Months before the album’s re-
lease, influential modern rock sta-
tions KROQ Los Angeles and
KNDD (the End) Seattle obtained a
few Foo Fighters songs and played
them heavily over a weekend before
they were hit with a cease-and-de-

sist order from Capitol.
KROQ aired three tracks—“This
(Continued on page 89)

Tuff City Plans
Aggressive Campaign
For Rap Reissues

M BY J.R. REYNOLDS

New York-based independent Tuff
City Records isin the middle of an ag-
gressive reissue campaign. The label
is releasing classic recordings by a
number of influential early rappers
on its OI' Skool Flava imprint.

In addition to releasing product on
CD and tape, a major emphasis is being
placed on reis-
suing titles on
vinyl, says
Aaron Fuchs,
president of
Tuff City, the
pioneering rap
label he found-
ed in 1981.
Among early
Tuff City releases were recordings by
Davy DMX, Spoonie Gee, and Cold
Crush Brothers.

The reissue program kicked off June
15 with the release of three albums:
“0ld School Classics,” an anthology fea-
turing Jimmy Spicer, T-Ski Valley, and
Spoonie Gee; “Bellevue Patient,” by
Funkmaster Wizard Wiz, and “The Tuff
City Sessions,” featuring Pumpkin.

Also issued were two double-A-sided
12-inch vinyl singles: “It’s The Hip-
Hop.” by Freddy B & the Mighty Mic
Masters, backed with “Unity Rap,” by
DJ Magic Ray & the Undefeated Three
Featuring Funkmaster Wizard Wiz;
and “Woppit” by B. Fats, backed with
“Spinnin’ Webs And Rappin’ Rhymes”
by Spyder D.

“We're doing that to make the prod-
uct as DJ-friendly as possible,” says
Fuchs. “CDs and tapes are mainly what
consumers want, although a lot of kids
still like vinyl, too.”

The selections, from 1978-87, were
mined in part from Tuff City’s own
vaults and the Tuff City-owned World

(Continued on page 89)
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Arista Proves It’s Got Real McCoy

German Dance Act Has Trio Of U.S. Hits

B BY CARRIE BORZILLO

LOS ANGELES—With its first three
U.S. singles ranking in the top half of
the Hot 100 Singles chart, Berlin-
based Real McCoy is riding high on
the latest wave of interest in Euro-
pean dance music.

This week, the trio’s latest single,
“Come And Get Your Love,” moves up
to No. 39 on the Hot 100, while two
earlier singles, “Run Away” and “An-
other Night,” place at No. 26 and No.
46, respectively.

In addition, Real McCoy has scored
No. 1 hits with “Another Night” on the
Hot Dance Music/Club Play chart and
with “Run Away” on the Hot Dance
Musie¢/Maxi-Singles Sales chart.

Meanwhile, the trio’s debut Arista
album, “Another Night,” released
March 28, is No. 26 on The Billhoard

Recording Session. Taking a break while recording the upcoming “Orange
Crate Art" album, from left, are Van Dyke Parks, Brian Wilson, and Lenny
Waronker, executive producer of the album and president of Warner Bros.
Records Inc. The album is due out on Warner Bros. in the fall.

200, with a 13% gain in sales from last
week. According to SoundScan, the al-
bum has sold more than 500,000 units.

The singles are also hot commodi-
ties at retail. “Another Night” has
sold more than 1 million units, “Run

Away” has sold more than 363,000,
and “Come And Get Your Love” has
sold more than 16,000, according to
SoundScan.

Arista initially serviced only “An-
other Night,” which was already hot
in Europe, to five to 10 key top 40 sta-
tions in late summer 1994, says Rick
Bisceglia, senior VP of Arista.

Top 40/rhythm-crossover WBBM-
FM (B96) Chicago and top 40 stations
KIIS Los Angeles and KRBE Hous-
ton were among the stations that got
the ball rolling.

“It was a perfect fit at the time at
these five or 10 stations,” says Bis-
ceglia.

Real McCoy’s adult-oriented
dance/pop sound is just what radio has
been looking for, a number of pro-
grammers say.

(Continued on page 92)

R&B And More To Arise
Under New Blue Thumb

B BY TRUDI MILLER ROSENBLUM

NEW YORK—GRP president Tom-
my LiPuma hopes to rekindle the ad-
venturous spirit of Blue Thumb
Records, the label he co-owned with
Bob Krasnow and Sal Licata in the
late '60s, when he relaunches the his-
toric label this month.

The original Blue Thumb was
known for a diverse roster that in-
cluded Tke & Tina Turner, Captain
Beefheart, and the Pointer Sisters.
The lahel is being relaunched with a
lush, ’40s-style big-band blues album

Hollywood Faces Future With Clean Slate

Execs Build Roster Of Alternative-Skewed Bands

B BY CHRIS MORRIS

LOS ANGELES—Three large light
fixtures on the lobby wall of Holly-
wood Records’ new Burbank, Calif.,
offices are crafted in the shape of the
company'’s original globe logo. They
are about the only vestiges of the 5-
year-old label’s origins on view.

That logo is itself a thing of the past,
displaced by a streamlined rendering
of avinyl LP. Gone too are almost all of
Hollywood’s old talent roster and all of
its original executive staff.

Hollywood, which has just released
its first nonsoundtrack album since
April 1994, is essentially a new label.

“We're not gonna deny that,” says
Hollywood president Bob Pfeifer, as
he sits in the midst of empty moving
cartons in the label’s freshly painted
conference room on the Walt Disney
Studios lot. “The building is new, the
people are new, the artists are new.
What else is there?”

Pfeifer himself is relatively new to
his title: He ascended to the presiden-
cy in March of this year, after being

ghiwecd

RECORDS

named executive VP in February 1994,

He was brought to Hollywood from
Epic Records as A&R VP in 1993 by
former label president Peter Paterno,
who presided over the rocky start-up
of the Walt Disney Co.’s label. During
Paterno’s tenure, Hollywood found its
greatest success with the Queen cata-
log, which spawned several platinum
albums; however, virtually without ex-
ception, its new acts failed. Paterno
departed the label in November 1993
when his contract expired.

“I'm not here to put the past down,”
Pfeifer says of his predecessor’s track
record. “It’s a really hard gig, and Pe-
ter tried.”

Nonetheless, the company has
cleared out its artist roster: Only the
L.A -based trio Eleven and Queen re-
main. The company’s rap/hip-hop label
Hollywood BASIC is also a thing of
the past.

GWEN MARS

Typifying the kinds of music Holly-
wood wants to encompass, Pfeifer
says, “We’ll go from, say, Bryan
Adams or All-4-One to Metallica, with
Nirvana in the middle or Sonic Youth
in the middle. It’s kind of what our
range is, Probably very similar to Gef-
fen. That’s the signings—rock,
pop/rock.”

On May 23, Hollywood issued “Mag-
nosheen’ by L.A. alternative trio
Gwen Mars.

(Continued on page 72)

#izi=, BLUE THUMB RECORDS

by Dr. John, followed by releases
from Jonatha Brooke & the Story;
blues-rock guitarist Robben Ford
and his band, the Blue Line; and R&B
vocalists Phil Perry and Maysa. The
label will also release a compilation of
its vintage material.

“My musical tastes have always
been much broader than just jazz. Al-
though I've done many of those types
of records, I've also done pop
records,”  says
LiPuma. “So I felt
that in order to be
able to satisfy my
tastes and what 1
enjoy doing, 1
needed another
entity. Several
days after I start-
ed here, it oc-
curred to me that
[MCA] owned the Blue Thumb label.”
The label had been dormant since
1978.

Although LiPuma will produce
some albums on the label, “that’s not
going to be my main thrust,” he says.
“My main thrust is going to be sign-
ing acts and tryving to delegate au-
thority.”

Blue Thumb’s first release will be
Dr. John’s “Afterglow,” due Tuesday
(20). Produced by LiPuma, the album
will be promoted at adult standards
radio, “which is a very overlooked for-
mat,” says Jim Cawley, GRP senior
VP of marketing and sales. “That’s
the format that started Linda Ron-
stadt’s ‘What’s New’ album and Na-
talie Cole’s ‘Unforgettable’—albums
that have these kinds of lush produc-
tions.” In addition to servieing the al-

(Continued on page 93)

DR. JOHN

16

www.americanradiohistorv.com

BILLBOARD JUNE 24, 1995


www.americanradiohistory.com

Artists & Music

B BY ADAM WHITE

LONDON—British acid-jazz com-
bo Heavyshift is to receive remark-
able—if not unprecedented—expo-
sure in the shop windows of the
world.

The band will embark on a six-
week tour with live performances at
HMYV superstores in Asia, Aus-
tralia, the U.S., and Canada, fol-
lowed by a series of dates for the
chain in the U.K. and Ireland. It is
thought to be the first time an act
has gigged globally in the stores of
one multinational retailer.

The July/August tour, which will
also include shows at more conven-
tional venues, is in support of “Un-
chain Your Mind,” Heavyshift’s de-
but album for London-based China
Records.

“Ten years ago,” says China man-
aging director Derek Green, “it
wouldn’t have seemed possible that

China Act Heavyshift Is
In-Store For A World Tour

an international retailer would
emerge with the will and the facility
to accommodate this sort of idea.”

Inthe U.K., Heavyshift’s album is
distributed independently through
China’s deal with Pinnacle. In other
world markets, it will be marketed
and distributed by Warner Music
International, which owns 50% of
China.

In the U.S., Heavyshift is signed
to Jac Holzman’s Discovery
Records, a Warner Music Group im-
print. The Santa Monica, Calif.-
based label is initially promoting
“Unchain Your Mind” to jazz/AC
stations and is also working a single,
“90° In The Shade,” to jazz/AC and
R&B outlets, according to Green.

It has become common for new
(and even established) acts to play
at retail in their home markets and
abroad. In particular, multinational
merchants such as HMV, Virgin,

(Continued on page 93)

Fed Judge Ponders
Restraining Order
On Cooke Album

@ BY IRV LICHTMAN

NEW YORK—A federal court judge
here may rule as soon as Monday (19)
on whether to lift a temporary re-
straining order against the manufac-
ture and sale of “Night Beat,” an album
on the ABKCO label featuring the late
Sam Cooke.

BMG Music, which disputes
ABKCO'’s right to release the album,
obtained a temporary restraining or-
der June 8 in New York Supreme
Court blocking sales of the record (Bill-
board, June 17).

Following that order, ABKCO attor-
neys successfully moved to have the
BMG Music action brought to federal

(Continued on page 84)
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A New Avenue For Avenue. Exeéutives of BMG International and Avenue

Veteran Country Acts Starting Own Labels

Indies Reach New Audiences By Alternative Means

B BY DEBORAH EVANS PRICE

NASHVILLE—With radio playlists
getting tighter and competition for
attention from major labels getting
tougher, a number of veteran country
artists are taking the alternate route
and starting their own record compa-
nies. The Bellamy Brothers, Kieran
Kane, Kevin Welch, Gail Davies,
John McEuen, Randy Huston, Alison
Brown, and Garry West are among
those who have struck out on their
own in search of audiences for their
music. )

“We had gotten to the point in our
age and creativity where we wanted
to do what we wanted to do,” says
David Bellamy of the decision made
by he and his brother, Howard, to
start their own label. “And it didn’t
line up with what someone else want-
ed us to do. So between that and the
influx of so many new acts, Howard
and I liken it to a crowded freeway.
There are so many cars on the road
now that you have to take another
path.”

o

Records sign a five-year international licensing agreement, giving BMG
International the rights to Avenue’s catalog and all new product for the world
excluding the U.S. and Canada. Shown in back row, from left, are Bruce Garfield,
Avenue VP of artist development; Christoph Ruecker, BMG International VP of
international marketing; and Glenn Stone, Avenue senior VP. Shown in front row,
from left, are Heinz Henn, BMG International senior VP of international A&R and
marketing; Jerry Goldstein, Avenue CEQ; and Jeff Liebenson, BMG International

VP of legal and business affairs.

RECORD COMPANIES. Alan Brown is
promoted to VP of artist relations for
Warner Bros. Records in Los Angeles.
He was artist relations tour manager.

Steve Ralbovsky is appointed VP of
A&R for Arista Records in New York.
He was head of A&R at Elektra.

Karyn Rachtman is named VP of
A&R and soundtracks at Capitol
Records in Los Angeles. She was head
of her own company, Mind Your Music.

Daniel Savage is named VP of mar-
keting for Lava Records in New York.
He was director of marketing at Mer-
cury.

Maribel Schumacher is promoted
to marketing VP for Warner Music
Latin America in New York. She was
marketing director.

Justin Fontaine is appointed VP of
pop promotion for the Work Group in
Los Angeles. He was national director
of promotion, West Coast, for Chaos
Recordings.

Laura Gold is promoted to VP of

BROWN RALBOVSKY
media relations, West Coast, for At-
lantic Records in Los Angeles. She was
senior director of media relations,
West Coast.

Eva Saks is appointed VP of legal
and business affairs, North America,
for BMG Entertainment in New York.
She was an attorney at Grubman, In-
dursky, Schindler & Goldstein.

Elektra Entertainment Group in
New York appoints Jessica Harley se-
nior director of rock promotion and
Jen Wening director of international
marketing. They were, respectively,
director of rock promotion for Elektra

TURN

SAVAGE

RACHTMAN

and director of international market-
ing for Tommy Boy.

Marvyn Mack is promoted to head
of urban and rap promotion and mar-
keting at Geffen Records in Los Ange-
les. He was in the A&R department.

Jason Reynolds is named director
of artist relations for Sub Pop Ltd. in
Seattle. He is owner and manager of
Summershine Records in Australia.

Marcia Beverly is appointed associ-
ate director of marketing for Columbia
Records Nashville. She was director of
product management for Capricorn
Records.

TABLE

THE BELLAMY BROTHERS

Howard and David Bellamy estab-
lished Darby, Fla.-based Bellamy
Brothers Records in 1992; their lat-
est album on the label, “Sons Of
Beaches,” is due June 27.

Labels owned and operated by
artists have long been creative forces
in new age, rap, and other genres.
Lately they’ve come full force to Mu-
sic Row. Though the size and operat-

ing methods of the companies vary,
all of the labels’ founders seem to be
creating music they believe in and
reaching audiences by alternative
means.

“We've all been doing this a long
time, and we bring our collective ex-
perience to the table,” Kieran Kane
says of Dead Reckoning Records, the
Nashville-based label he started ear-
lier this year with Kevin Welch, Tam-
my Rogers, and Harry Stinson. “The
thing that has surprised me most
about having a label is the over-
whelmingly positive response to it
from the Nashville community. Peo-
ple recognize a need in country music
for something other than what’s be-
ing done.”

Dead Reckoning has released
Kane'’s “Dead Reckoning” album and
the Tammy Rogers/Don Heffington
collaboration “In the Red.” An album
by Welch will be released next month.

Kane says that when he appeared
on TNN’s “Music City Tonight,”
the network flashed an 800

(Continued on page 91)

Amid Tour Snafus, Pearl Jam
May Return To Ticketmaster

B BY ERIC BOEHLERT

Frustrated by a last-minute venue
change for two upcoming San Diego
shows and the difficulty of planning a
tour without the help of Ticketmaster,
Pear] Jam may turn to the ticketing gi-
ant for additional tour dates this fall.

“If we have to-deal [with Ticketmas-
ter] we will,” says band manager Kelly
Curtis. “We took this as far as we
could. At some point, it’s time to get
back to the music and playing. We feel
it’s that time now.”

The first U.S. leg of the Pearl Jam
tour was to begin June 16 and run
through early July. After 13 months of
planning, the band was able to confirm
only about a dozen U.S. dates.

In August, the group will head to

Europe for a tour with Neil Young. But
it continues to eye additional U.S.
shows for September and October—
and that’s where Ticketmaster might
come back into play. :

“We are happy to work with anyone
that wants to use our services,” says
Ticketmaster spokesman Larry
Solters.

Since last summer, the band has
been embroiled in a public dispute with
Ticketmaster, charging that the com-
pany’s service fees are excessive and
that it enjoys a monopoly in the con-
cert-ticket marketplace. To sidestep
Ticketmaster, Pearl Jam joined forces
this spring with ETM, a new automat-
ed-ticketing company. Because the
company did not have contracts with

(Continued on page 92)

FONTAINE

SCHUMACHER

Luis Silva is named executive pro-
ducer of all Tejano product for BMG
U.S. Latin in Los Angeles. He is a
songwriter and producer.

PUBLISHING. Ed Heine is appointed
managing director of Warner/Chap-
pell Music Ltd. in London. He was
managing director of Warner/Chap-
pell Music GmbH in Germany.

Allan Tepper is promoted to senior
director of creative services/special
projects for Warner/Chappell Music

Publishing in New York. He was direc-*

tor of creative services/special pro-

o .
FLANAGAN DECURTIS
jects.

Brian Lambert is named manager
of film and television music for BMG
Songs in Los Angeles. He was West
Coast music sales representative for
Associated Production Music.

RELATED FIELDS. VH1 in New York
names Bill Flanagan VP and editorial
director/specials and Anthony DeCur-
tis editorial director and correspon-
dent for VH1 News. They were, re-
spectively, editor of Musician
magazine and senior features editor at
Rolling Stone.
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Letters To Cleo Is ‘Here And Now’
New Giant Album Arrives On Heels Of Hit

B BY DAVID SPRAGUE

NEW YORK—Bucking the seemingly
inexorable trend toward stretching be-
tween-album intervals with multiple
singles, Giant Records will release
Letters To Cleo’s second album,
“Wholesale Meats And Fish,” on Aug.
1, mere weeks after the Boston-based
quintet scored a top 10 modern rock hit
with “Here And Now,” the sole single
from its debut, “Aurora Gory Alice.”

“When you have a record that'’s al-
ready a top 10 hit, it’s a big decision to
release a new album rather than go to
a second single,” says Giant GM Steve
Backer. “Even though ‘Aurora Gory
Alice’ only peaked about six weeks ago,
we felt, that the new album was so far
ahead that it made sense to move on.”

Backer says Giant will make strong
efforts to ensure that consumers are
able ta distinguish between “Wholesale
Meats And Fish” and its predecessor.
“We're going to be very aggressive out
of the box, with ads emphasizing the
word ‘new,”” he says. “We'll even be
doing tlyovers at beaches in the North-
east, teasing the new album with ban-
ners strung from planes.”

Giart is also doing its part to make
sure that people within the industry re-
alize that “Wholesale Meats And Fish”
is a new effort. Backer says, “We've got
a foursong CD for WEA to use for so-

L
e

LETTERS TO CLEO: Michael

Eisenstein, Kay Hanley, Stacy Jones,
Greg McKenna, and Scott Riebling.

licitation and to tell retail that the first
[album] was more like a setup, almost
an EP.”

Retail anticipation is already high
for the quintet’s sophomore set. “It
took awhile for people to take notice,
but after they started using {‘Here And
Now’'] on ‘Melrose Place,” the album
took off and sold consistently for a
pretty good stretch,” says Dave Swan-
son, manager at Cleveland’s Repeat
the Beat outlet.

“I remember a lot of people coming
in and asking, ‘Who does that song at
the end of that show? and picking it
up,” says Swanson. “After that slowed

Whale Follows ‘Hoho’ With
A Full-Length Virgin Album

B BY MELINDA NEWMAN
anc MIRANDA WATSON

NEW YORK—Luast May, Swedish
band Whale bumped and ground its
way up the modern rock charts with

WHALE: Henrik Schyffert, Cia Berg,
and Gordon Cyrus.

the eccentric single “Hobo Humpin’
Slobo Babe” on EastWest Records.

Now, more than a year later, Virgin
Records plans to release the group’s
first full-length album, “We Care,”
here on Aug. 1.

“I think we’d be foolish to think
we’re set up just because Whale did
so well with EastWest,” say Virgin
U.S. product manager Julie Bruz-
zone. “We have to go out there and
hustle just as hard as if they're a new
band. We have to refresh people’s
memories.”

While people might not remember
the song, they are inclined to remem-
ber the MTV Buzz Bin video for
“Hobo,” which centered around a girl
wearing silver braces on her teeth
bouncing around in a gingham dress.

“This is definitely a video-driven
project,” says Bruzzone. “People will

(Continued on page 20)
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down, response picked up again after
the band played here.”

“Aurora Gory Alice” was initially re-
leased on the Boston-based indie
CherryDisc in October 1993. With a
strong local base and a rising profile
aided by the band’s rigorous touring
schedule, Letters To Cleo’s debut had
sold approximately 5,000 copies on
CherryDise, according to SoundSean,
when Giant picked up the band in
October 1994 (Billboard, Sept. 24,
1994).

Although Giant signed the band,
“Aurora Gory Alice” continues to go
through RED for distribution, as do all
of CherryDisc’s releases. In a separate
joint venture with CherryDisc, WEA
released the “Here And Now” single,
and Giant’s promotional team worked
the song to radio.

“We were honestly surprised by the

(Continued on next puge)

Like Clockwork. EastWest/Elektra Entertainment Group’s Orange 9mm meets with
label brass following a performance at New York's Academy, where the band opened
for Ned's Atomic Dustbin. Standing, from left, are band members Chris Traynor and
Chaka Malik; Elektra’s Brian Cohen and Denny Nowak; band member Matthew
Cross; and Elektra's Dana Brandwein, Alan Voss, Paul Uterano, and Steve Heldt.
Kneeling in front are Elektra’s Mike Hardy, Michael Pontecorvo, and Steve Kleinberg.

HAPPY ANNIVERSARY: Don't call the Bitter End,
the venerable Greenwich Village nightspot that cele-
brates its 35th anniversary this year, a folk club. It
doesn’t matter that such acts as Peter, Paul & Mary
or Pete Seeger or Odetta or Tom Paxton have logged
serious time there.

“Stevie Wonder has played here; he’s not a folk art-
ist. Donny Hathaway was not a folk artist. We're a
cabaret,” says owner Paul Colby, who has been with
the club since 1968.

Scanning a who’s who of acts

Bitter End Prepares 35th Birthday Bash;
Boston Off MCA; McDonald, Doobies Tour

the William Morris Agency and said I wanted to buy
a date. And the agent said, ‘Why? You don’t play the
Bitter End with a record that'’s at No. 997’ I told him
to give me four nights for $500.” As the show date ap-
proached, the record kept going up the charts. “I
called the agent and said, ‘Where’s my contract? They
told me now the Bottom Line wanted him,” he says.
Colby kept the dates, but by the time Gibb got to the
club, “You're My Everything” was the No. 1 song, and
Colby had to pay $3,000 plus a percentage.

In the mid-'70s, the club

that have appeared at the cabaret
since it opened in 1960 proves he’s
got a valid point. Names like
Cheech & Chong, Bill Cosby,
Charlie Daniels, Neil Diamond,
Billy Joel, Patti LaBelle, Bette
Midler, Jean-Luc Ponty, and
Patti Smith dot the club’s per-

changed to its current system,
and instead of booking acts for
multiple nights, it began booking
several performers per night.
Usually four or five acts, each
with a local following, play a given
evening. Scads of record company

™|  execs still haunt the place, scour-

formance ledger.

Some of the names will help the
cabaret celebrate its birthday
during an anniversary concert
tentatively slated for Sept. 30 at the Beacon Theatre.
Already confirmed to appear are John Prine, Kris
Kristofferson, Anne Murray, America, Jerry Jeff
Walker, Kenny Rankin, Livingston Taylor, and Pax-
ton. Colby expects more acts to commit as soon as the
date is firm. “We’ve gotten a good reaction from Joni
Mitchell; Carly Simon said to keep her informed,
John Denver is on hold,” says Colby. The concert is

“being planned in conjunction with Delsener/Slater
Presents. It is not limited to acts that have performed
at the Bitter End.

With decades of memories at his disposal, ask Colby
about an artist who has played the Bitter End and
you're likely to get a story.

Until around 1975, acts were booked into the club
for 14 performances over a six-day stint. They would
perform two shows a night on weeknights and three
shows on weekends. “That gave you a few days to get
the press down and have the weekend shows do really
well,” says Colby. Still, all the advance word in the
world didn’t help some acts. “I paid Neil Young $350
for a week and lost money,” Colby recalls. On the other
hand, Ameriea “got a bonus, because I get them for 14
shows for $250 and made a lot.”

He also has tales of being caught in price wars. “I
remember seeing Andy Gibb on the chart with ‘You're
My Everything’ when it was at No. 99, and I called up

by Melinda Newman

ing for talent. Among the acts
who have played there over the
last few years who have subse-
quently landed record deals are
Curtis Stigers, Rusted Root, Tall Stories, Pull My
Daisy, G. Love & Special Sauce, and Marry Me
Jane.

THIS & THAT: Boston and MCA have parted ways
by mutual decision. The band remains on tour
throughout the summer and isn’t expected to sign with |
a new label until it’s finished a new record, which at
the rate it churns out albums should be well past the
year 2000 . . . Michael McDonald will join the Doobie
Brothers for a six-week tour this summer, marking
the first time he has played more than selected dates
with the band since he left in 1980. The shed tour runs
July 14-Sept. 9 . . . Rick Gershon, former A&M West
Coast director of publicity, is headed for Warner
Bros., in a similar capacity, as of June 28. No replace-
ment has been named at A&M . . . After 13 years, Alan
Wilder has left Depeche Mode. There are no plans to
replace him. In the meantime, Martin Gore is writing
material for either another solo project or DM album
... Sarah McLachlan and the Chieftains will begin
a co-headlining tour July 14 at the Palace Theater in
New Haven, Conn. ... EMI Records has signed David
Gray, who was formerly on Vernon Yard/Virgin . ..
WAR? Records, home of the Samples, has signed the
Radiators, whose label debut will arrive in stores Aug.
22.
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Dandelion’s 2nd Album Sprmgs Up On Ruffhouse

B BY DAVID SPRAGUE

NEW YORK—Despite its title, there’s
nothing remotely muddled about the
appeal of “Dyslexicon,” the second
Rufthouse/Columbia album from Phila-
delphia’s Dandelion, which is due for re-
lease Aug. 1.

“Dandelion is a great muscle-car,
trailer-park band,” says Chris
Schwartz, CEO of Ruffhouse, a label
better known for rap artists like Cy-
press Hill and Kris Kross. “They’re our
first rock band because we think they're
fun and they can fill a void that exists
in that sort of trash-cuiture area.”

Since Dandelion pays tribute to those
roots on plenty of “Dyslexicon” songs
(like the grunge-a-delic “Evel Knei-
vel”), Schwartz says the label will em-
ploy appropriate promotional tools.
Along with their copies of the album,
radio and retail will receive custom-
made model cars emblazoned with the
band’s distinctive logo.

“I guess that's cool, since we’re
pretty much a garage band,” says the
quartet’s front man, Kevin Morpurgo,
laughing. “On the first record, we prob-

ably had more metal edgee those are
still there, but I think we've learned to
incorporate things like bridges that we
didn't really acknowledge before.”

Dandelion’s 1993 debut, “I Think I'm
Gonna Be Sick,” was Ruffhouse’s first
foray into rock. Distributed by Relativ-
ity, the album got sporadic airplay on
college outlets but established the band
at mom-and-pop retail.

“We used Relativity to get a good
street vibe going,” says Schwartz.
“With this album, we want to set up
very strongly at retail. We pushed it
back a couple of times so as not to rush
it, since we have a whole summer
ahead.” ,

Schwartz hopes Dandelion will spend
much of the summer on tour. The band
has secured a spot on Lollapalooza’s
Philadelphia stop; a club tour, kicking
off in the Northeast and moving south,
will follow.

“We take every chance we get to get
out on the road, just to keep from stag-
nating,” says Morpurgo. “Regardless of
the population, Philadelphia is a really
small town with only a few places to
play, outside the warehouse scene.”

DANDELION: From left are Carl Hinds, Kevin Morpurgo, Dante Cimino, and
Mike Morpurgo.

The band has been part of that bur-
geoning scene for a few years now,
playing frequently and hosting gigs at
its own Milk Bar warehouse. “It’s not so
much like a gig when you do these
shows,” explains Morpurgo. “There’s
none of the usual pressure.”

“Dyslexicon” is full of moments that

LETTERS TO CLEO IS "HERE AND NOW’

(Continued from preceding page)

level [the album] reached,” says singer
Kay Hanley. “It took a week and a half
to record and mix, and it cost $7,000,
which we paid off on the instaliment
plan.

“The universe didn’t unfold exactly
as planned for us,” Hanley says with a
laugh. “ ‘Aurora Gory Alice’ had been
out for a year, and we were already in
the middle of recording the new album
when ‘Here And Now’ started getting
played. Obviously, we had no idea that
this was going to happen, and we were
really eager to get something new out.”

Backer says the band’s eagerness to
release new material and the growth
apparent in “Wholesale Meats And
Fish” had more to do with the decision
not to release a second single from
“Aurora,” than with the RED deal. “It
really was a musical decision,” says
Backer. “It wasn't like, ‘Let’s go fuck
RED and move on to WEA.’ The sec-
ond album is light-years ahead of the
first one.” He adds that he’d like to
work with RED on offering “Aurora”
as part of a catalog program when it's
appropriate.

Hanley and guitarist (and distant
cousin) Greg McKenna had been play-
ing together for more than five years
in various forms by the time Letters To
Cleo’s current lineup was solidified.
She is aware, however, that a percep-
tion of overnight success surrounds
Letters To Cleo.

“I think it’s inevitable because of the
nature of ‘Here And Now,” which only
shows one side of what we do,” says
Hanley. “Every now and then, it makes
me wonder why we bothered spending
five years piled on top of equipment in
an unheated van, but I think once peo-
ple see us live, they see us differently.”

During the last half of 1995, the
number of people who'll get the chance
to see Letters To Cleo live will increase
substantially. The band will embark on
a six-week tour with Sponge shortly
before the release of “Wholesale Meats
And Fish” and will likely return to the
road in the fall.

“One of the main reasons we wanted

to sign the band was the strength of its
live show,” says Backer. “The tour
[with Sponge] will be used as a setup.
We're going to be doing a lot of ad-
vance merchandise and postering, and
we'll be handing out cassette samplers
at the venues.”

The cassettes will also be used as
bag stuffers at retail along the tour
route, as well as in markets where the
band has already registered a strong
following, such as Boston, New York,
Chicago, Dallas, and Washington, D.C.

One of the songs on the sampler will
be the first single, “Awake,” an upbeat
song replete with clapping hands and
sunny '60s riffs, which stands apart
from the album’s surfeit of harder-
edged material. That song will ship si-
multaneously to college, modern rock,
and alternative-leaning top 40 outlets
on July 17.

“Our goal with [‘Awake’] is to go to
No. 1 [at modern rock], which is the
logical next step for a band that’s
gone top 10,” says Backer, referring
to the success of “Here And Now,”
which ended a four-month run on
Billboard’s Modern Rock Tracks
chart a few weeks ago.

“To be honest, our expectations
[for Letters To Cleo] were initially
optimistie, but realistic,” says
Backer. “But Barry Lyons, our head
of rock promotion, got [‘Here And
Now’] added to KROQ, and before
we knew it, 140 commercial stations
had it in rotation.”

Although its initial base was at col-
lege radio, Letters To Cleo quickly
insinuated itself into playlists of
more pop-oriented stations, which no
doubt helped put its sales past the
six-figure mark. According to
SoundScan, the album has sold
116,000 copies. It has spent 17 weeks
on Billboard’s Heatseekers chart.

“[‘Here And Now’] tested well for

.ug and it had legs, which was fueled

in part by the ‘Melrose Place’ expo-
sure,” says John Lassman, PD at
Minneapolis modern rocker KEGE.
“They followed that with an appear-

ance in front of 31,000 people at our
Edge Fest. We're looking forward to
the new record.”

Hanley, unlike a lot of her up-
from-the-underground siblings, be-
trays little uneasiness with her
band’s crossover success. “We've
never invested a lot in the notion of
what’s hip,” she says blithely. “If we
never sold a single record and [Sonie
Youth guitarist/indie guru] Thurston
Moore gave his seal of approval,
those people might like us. Person-
ally, I have no problem with selling
records.”

reflect that loose vibe, as evidenced by
the Sasquatch stomp of the first single, .
“Weird Me Out” (which ships to college
and alternative radio in June). “We
tried to keep things loose, which was
helped along by Phil’s attitude,” says
the singer, referring to producer Phil
Niceolo, one-half of the Butcher Broth-
ers team. “We just want to have fun,
since this whole thing is so fleeting.”

Schwartz thinks Dandelion can es-
cape transience through a combination
of touring the country region by region
(which he says will be backed by inten-
sive advertising) and video.

“Local shows have been very good to
us, but we're hoping MTV will play
['Weird Me Out’],” says Schwartz, not-
ing that the clip was directed by Steve
Amft, who has also lensed clips for
Beck.

“We got a great response when the
video for ‘Under My Skin’ was played
on ‘Beavis & Butt-head,” where it must
have gotten 100 plays,” says Schwartz.
“Beavis and Butt-head liked it because
the video had bugs in it—I hope the
rest of MTV can get into this one.”

OFFERING

office complex.

Penthouse Suites

Concierge Building

ENTREPRENEURIAL FIRM

RARE COMMERCIAL
CONDOMINIUM

FOR THE ComMPANY OWNER WHO
WaNTs To OwN THE VERY BEST

As distinctive and original as its
Flatiron district neighborhood, this top
floor duplex with lush rooftop garden

is truly Manhattan’s most unique

* Multiple Offices and
Open Work Areas = 2 Executive

= Full Kitchen/Shower
* Total: 13,875 SF = Boutique

IDEAL FOR HIGH END ENTERTAINMENT,
DESIGN, FASHION, PRODUCTION, FINANCIAL OR

BROADWAY

LOCATED ON THE
SOUTHEAST CORNER
OF 22ND STREET

EXCLUSIVE SALES
REPRESENTATIVE:

MICHAEL ]J. GRECO
(212) 239-7400

Helmsley - Spear, nc

BILLBOARD JUNE 24, 1995

www americanradiohistorv com

19


www.americanradiohistory.com

Billboard’s 1996

It’s Your
lickset
[o Reach
the Stars!

International |

TALENT

TOURNG

Directory

And the Entire Talent
and Touring (ommunity!

Your ad will attract the
attention of world
renowned artists and
management like these.
‘When going on tour they
plan ahead by using
Billboard’s International
Talent & Touring
Directory (ITTD)

as their complete
reference guide.

From the newest acts

to the hottest venues,
promoters, suppliers, and
equipment manufacturers,
the Billboard 1996
International Talent &
Touring Directory
supplies industry players
with concise and timely
information from all
aspects of the music
business. An adin
Billboard's 1996 ITTD
travels a long way to
connect you with the entire
enfertainment community.

Original lead singer
of The Shirelles

Management:

Randy Irwin Ent. Co.

AD DEADLINE: AUGUST 4, 1995

New York

~ PH: 213-525-2307
FAX: 213-525-2394

4

PH: 212-536-5004
FAX: 212-536-5055 .

PUBLICATION DATE: OCTOBER 11, 1995
Call your sales representatives today!

Nashville
PH: 615-321-4294

FAX: 615-327-1575
- lLondon:

PH: 44-171-323-6686
FAX: 44-171-323-2314

Artists & Music

WHALE FOLLOWS ‘HOBO’ WITH A FULL-LENGTH VIRGIN ALBUM

(Continued from page 18)

understand that concept knowing the
history of the band and the history of
‘Hobo Humpin’’ The band is ani-
mated and vibrant with their videos.”

The band’s history is almost as col-
orful as its clips. The mastermind be-
hind Whale, bassist Gordon Cyrus, is
a familiar figure in the Swedish music
industry. He has produced tunes and
videos for such acts as hip-hop artist
Eric Gadd, the Latin Kings, and
Neneh Cherry. Last year, Cyrus set
up his own label, Breakin’ Bread,
which is licensed to Sonet (Billboard,
Dec. 17, 1994).

Completing Whale’s lineup are
singer and media personality Cia
Berg and guitarist and former stand-
up comedian Henrik Schyffert. Cyrus
and Schyffert, who met while working
on a commercial, decided to record a
track for fun, and “Hobo Humpin’
Slobo Babe” was the result. Schyf-
fert’s then girlfriend, Berg, added vo-
cals, and Whale was born.

The title actually refers to a rich
girl (slobo babe) who sleeps with
(humpin’) tramps (hobos) for a laugh.
(The band admits that “slobo” was ac-
tually a mistake; they meant “sloane,”
the U.K. term for a rich girl))

Schyffert began playing the track
on his radio show on Swedish public
radio station P3. Warner Music Swe-
den licensed the single, and before
long a video landed in MTV Europe’s
Buzz Bin rotation. The single became
a top 10 hit in Denmark and Norway,
top 30 in Holland and Austria, and top
40 in Sweden.

“Hobo Humpin’” sold 80,000 units
in the U.S. and reached No. 24 on
Billboard’s Modern Rock Tracks
chart. The song drew a strong re-
sponse from listeners, says CIMX
Detroit program manager Murray
Brookshaw. “We played it as a reac-
tion record. It worked really well as
that. It’s not one that stayed on for a
long time, but it worked well for us
and in the clubs.”

After Warner Sweden’s one-single
deal was up, the company failed to use
its option clause and the group was
snapped up by Virgin U.K. and
signed to its Hut Recordings imprint
worldwide.

Hut managing director David Boyd
describes Whale as ‘“‘the craziest,
wackiest, multicultural Eurokids I've
met.” It was the band’s eclectic and
progressive musical style that im-
pressed Boyd most, however. “Whale
have taken the whole Portishead,
Massive Attack, trip-hop thing to a
new dimension. I'd describe their mu-
sical style as Beastie Boys meets
Deee-Lite meets Beck.”

Boyd chose to follow up “Hobo
Humpin’ ¥ with a five-track EP, “Pay
For Me,” which was released May 9
in the UK. on Hut. Boyd says he is
planning a low-key campaign for the
album release; “We Care” comes out
July 3 in Europe and July 31 in the
UK.

“I’'m in no rush with this band,” he
says. “We started out with the EP re-
lease followed by a couple of dates in
London and a couple of crusty black-
and-white photos to promote the al-
bum. We want people to find out
about the band first and discover
their music.”

That same slow approach is being
used by Virgin in the U.S. The import
EP, which, in addition to “Pay For

Me,” contains four tracks not on “We
Care,” will be released in the U.S. on
June 13 on Caroline Records. It will
be serviced primarily to independent
retailers.

“Caroline is putting out the EP to
help us set up the album,” says Bruz-
zone. “It has our first single [‘Pay For
Me’] on it, and this helps us get it out
in the marketplace.”

Virgin will begin working the EP to
college radio in a few weeks. The
video for “Pay For Me,” directed by
Jonas Akerlund, will then be re-
leased, followed shortly by the servic-
ing of a promotional single to com-
mercial alternative stations, says
Bruzzone.

Because of the band’s bright, color-
ful image, Bruzzone expects it to be
an easy media sell, not just for music
magazines but for also fashion or
other lifestyle books. And with lyrics
that deal predominately with sex (ti-
tles include “Young, Dumb & Full Of

Cum” and “I’ll Do Ya”), Bruzzone
says with a laugh, “we could work
Playgir! and Playboy.”

Whale is currently on a 30-date tour
of Europe. Schyffert says reaction so
far has been “much better than we ex-
pected.” He adds, “The little Off-
spring T-shirts have been, jumping up
and down!” The Swedes, who were in-
itially cool to the band, are also warm-
ing to Whale now, says Schyffert.
“Now that we’ve started playing live,
the reaction has changed and all our
gigs in Sweden sold out. We're now on
a mission to prove them wrong.”

The band will be in the U.S. for ad-
vance press at the end of this month.
Although a tour is planned, there are
no specific dates.

“We have to take advantage of the
band members while they’re here, but
they live in Stockholm,” says Bruz-
zone. “That’s why the video exposure
and other visuals we have planned are
so key.”

business Ll
w TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROLLING STONES Olympic Stadium June 6 $2,957.268 §2.607 BCL Group
ROBERT CRAY BAND Helsinki (12,938,050 markka}  seliout
$57.14/334.28
ROLLING STONES Parken June 11 $2,790,481 46,521 BCL Group
ROBERT CRAY BAND Copenhagen - 15,344,350 krone)  seliout
$70.45/852.83
ROLLING STONES Valie Hovin Stadium  June 9 $2,080.123 39,690 BCL Group
ROBERT CRAY BAND Oslo (13,097,700 krone}  seliout
$52.40
YANN Arrowhead Pond May 28 $563,705 13,564 Nederlander
Anaheim, Calif. $55/345/330 seltout Organization
JIMMY BUFFETT & THE Deer Creek Music June 9 $484,503 0.207 Sunshine
CORAL REEFER BAND Center $36/$25/823 sellout Promotions
MARSHALL CHAPMAN Nobiesville, Ind.
YANNI Universal May 25-27 | $480977 18,753 MCA Concerts
Amphitheatre $55/822 thrae sell- In-house
Universal City, Calif. outs
SARAH BRIGHTMAN Radio City Music Hall june 9-10 $485,580 1075 | Radio City Music
“MUSIC OF ANDREW New York $75/850/830/$15 11,796, Hall Prods.
LLOYD WEBBER™ two shows
MELISSA ETRERIDGE America West Arena  May 31 $316.779 9,672 Evening Star Prods.
JOAN OSBORKE Phoenix 3$36/335/826/325 12.500
ALAN JACKSON { Molson Amphitheatre June 2 $296,056 15,691
FAITH HELL Toronto (8405,153 Canadian) seliout Canada
$35/820
YARN Sandstone June 11 $293.050 9,647 Contemporary Prods.
Amphitheatre $39.50/$30/322.50 18,000 New West
Bonner Springs, Kan, Presentations
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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DG FORECASTS GROWING DEMAND FOR GIL SHAHAM

(Continued from page 11)

few television viewers, thanks in
part to a music video Deutsche
Grammophon, his record company,
produced for his latest recording,
Vivaldi’s “The Four Seasons” with
the Orpheus Chamber Orchestra.
The video was launched nationwide
on the Weather Channel as part of
an extensive co-promotion (Bill-
board, Dec. 17, 1994).

That unusual coup has generated
a spate of publicity for the 24-year-
old violinist in venues seldom pene-
trated by the classical crowd: an
appearance on NBC’'s “Today”
show, a squib in People, and a guest
weatherman appearance with Al
Roker on WNBC-TV’s New York
news show “Live At Five.”

The publicity has paid off:
SoundScan reports sales of 23,000
units since the album’s Feb. 7 re-
lease; the label says that nearly
80,000 units have been shipped. It’s
not “The 3 Tenors,” but for a young
violinist, who might normally ex-
pect early sales to be in the hun-
dreds, not thousands, it’s pretty
good.

With the exception of a few
sneers from classical music purists
(a writer in The New York Times
wondered whether strategies such
as the Weather Channel promotion
demean the art), there have been
no negative repercussions. “1 was
expecting more flak,” Shaham says.

Unlike British violinist Nigel
Kennedy, whose flamboyant plat-
form dress and manner scuttled his
career, Shaham’s playing is unaf-
fected by such marketing gim-
micks, and his concert bookings are
as healthy as ever, with such pres-
tige dates as the Vienna Philhar-
monic and the Los Angeles Philhar-
monic and recital dates in Paris and
Munich on the schedule for next
season.

Shaham wants to reach a bigger
audience, and he is gratified by the
developments. “When [ was play-
ing in London with Orpheus, a cou-
ple of guys from the U.S. Navy Me-
teorological  Service came
backstage,” he says. “They don’t
usually listen to classical musie, but
they had seen the video, and they
came to the concert.”

But Shaham adds that broaden-
ing his audience is “‘not my first
priority. My first priority is the art
of playing the violin. I've devoted
the past 14 years of my life to it.”

DEBUT AT AGE 10

The Israeli-American son of an
astrophysicist and a geneticist,
Shaham studied violin in Israel and
then at Juilliard and made his de-
but at age 10 with the Jerusalem
Symphony. He began playing ma-
jor dates in his teens (he was once
called out of a high school English
class to fly to London and substi-
tute for an ailing Itzhak Perlman)
and joined the DG roster in 1987.

Shaham has a dark, lustrous
tone, and his playing is full-bodied
and full-force—one critic compared
him to the great violinists Jascha
Heifetz, Isaac Stern, Nathan Mil-
stein, and Perlman in the same sen-
tence. “I think the problem with
classical music is that it has lost a
little of the fun, the adventure, the
excitement,” Shaham says. “People

treat Mozart as if the music were
fragile, delicate, chaste. That’s not
what it's about—or what I'm
about.”

Shaham was a natural for a cam-
paign to reach beyond classical’s
core audience. He loves TV and
computers, and he comes across as
a disarmingly friendly, unpreten-
tious mix of maturity and youth.
Shaham can talk passionately and
specifically about Prokofiev at one
moment and then switeh into bad
puns and praises of Disneyland the
next (“You know how you go some
places and feel like you belong?”).
His first thought for a “Four Sea-
sons” promotion was a full-length
Disney animated feature, so a mu-
sic video, created by Jem Cohen,
who has directed music videos for
R.E.M., made perfect sense to him.

The Weather Channel promotion
was also his idea—like so many
travelers, Shaham spends a lot of
time watching it in hotels. And
when it came to making promo
spots in front of the weather map or
talking to Bryant Gumbel on NBC,
it turned out that Shaham could do
TV—a skill that does not come with
conservatory training—without
seeming foolish or artificial.

MULTI-RELEASE CAMPAIGN

DG has been aware of Shaham’s
potential as a promotable artist for
some time. “He’s a young artist, he
loves to make music, and he’s avail-
able for publicity,” says Wende
Persons, director of promotion and
product management for DG in
New York. She says “The Four
Seasons” was really “the culmina-
tion of a campaign” that began with
two previous releases.

In May 1994, in connection with
the release of Shaham’s “Paganini
For Two” album with guitarist
Goran Séllscher, the label decided
to introduce the violinist to its sales
force (and the public) in a big way
and ran a series of “Cafe DG” par-
ties in Washington, D.C., New
York, Boston, Chicago, and De-
troit. Shaham and a local DJ hosted
each party, and tickets were given
away on radio programs.

The promotional efforts contin-
ued with Shaham’s next recording,
the Korngold and Barber concer-
tos, which came out in August and
was nominated for two Grammys.
The “Paganini” and Korngold/Bar-
ber recordings have sold 14,000 and
13,000 copies, respectively, accord-
ing to SoundScan.

“The Four Seasons,” a repertory
staple with strong visual connota-
tions, was a likely vehicle to expand
Shaham’s audience beyond the core
classical market. Cohen’s black-
and-white video images of a fero-
cious urban winter and Shaham and
Orpheus playing with all the
stormy frenzy they could muster
became the centerpiece of the
DG/Weather Channel co-promo-
tion, which included a sweepstakes
for Weather Channel advertisers
(the prize: a weekend in New York
with a private “Four Seasons” con-
cert at Central Park’s Boathouse)
as well as a party after a Sha-
ham/Orpheus Carnegie Hall con-
cert for Weather Channel brass.

Heralded by promo spots featur-

ing Shaham at the weather map,
the video premiered Dec. 21, the
first day of winter, and continued to
play during that week. Deutsche
Grammophon bought advertising
time on the channel. “It was a great
idea, and it worked well for us busi-
ness-wise,” says Kathy Lane, di-
rector of audience promotion for
the Weather Channel. “We were
able to involve our viewers and our
local advertisers and affiliates.”

The album remains on the
playlist for Weather Channel,
which uses music during its fore-
casts. In March, the channel
switched to the “Spring’ concerto
and will move on to “Summer” this
month. The video has also spent
four months in rotation on MOR-
Music TV, where viewers are still
calling the 800 number to order it.

DG had a few other nontradition-
al ideas, too: The CD was packaged
with a CD-ROM featuring the
video, plus background information
on the music and the artists. Sha-
ham’s fascination with the poems
that inspired Vivaldi also resulted
in a special radio promo CD: “The
Four Seasons: Themes And Musie,”
on which Shaham precedes each
concerto with an informal 5-minute
intro.

Radio response has been posi-
tive. Glenda Reiss, classical musie
coordinator of the public radio sta-
tion WICN Worcester, Mass., says
the approach “took music off its
pedestal” and made it more human
and alive. Gene Peck of KUER Salt
Lake City got at least 30 calls from
listeners (‘“‘an enormous number
for us’’) asking where they could
buy the album. DG is negotiating a
royalty deal that will enable the la-
bel to distribute the promo CD to
radio stations as a fund-raising pre-
mium.

WHAT'S NEXT?
DG is continuing to push the CD

at radio—>50 stations have signed |

on to play the “Summer” concerto
on the first day of summer—but the
Shaham juggernaut is winding
down a bit, and the violinist is going
back to being a regular traveling
fiddler.

DG’s next Shaham release, the
Prokofiev Concertos with the Lon-
don Symphony and André Previn,
was recorded this month. “It will be
interesting to see what Gil’s core
audience is when that is released,”
Persons says.

Meanwhile, DG’s marketing de-
partment, mindful of Shaham’s suc-
cess, is looking ahead to its next
project. Only about five of the 75
records DG releases in the U.S.
each year get such big-budget
treatment. Singers Bryn Terfel and
Anne Sofie von Otter are consid-
ered likely candidates.

And then there's the complete
Beethoven Quartets, performed by
the Emerson Quartet, which will be
released in February. The Quartet
lived on Oreo cookies during the
recording sessions, and their pro-
ducer has asked the marketing de-
partment if it has contacted Nabis-
co yet. “We laughed,” says
Persons. “But that was what we did
the first time Gil suggested the
Weather Channel.”

MUSIC CONV[NTION 1995
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COMPILED FOR WEEK ENDING JUNE 24, 1995 FROM A NATIONAL SoundScan® The Heatseekers chart lists the best-selling titles b f f i A
- y new and developing artists, defined as those who have never appeared in the
S — SAMPLE OF RETAIL STORE AND RACKCSSQE?LESPRSBspggb%géggy I II top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediatety
vE| eS| v x | ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
IY|2Y | £x| ARTIST TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BP1 Communications.
=2 | 33| 33| (ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
xxx NO.1 % % % 21 16 | 17 | LETTERS TO CLEO CHERRY DISC/GIANT 24598 (9.98/16.98) AURORA GORY ALICE
1 1 3 JON B. YAB YUM/550 MUSIC 66436/EPIC (10.98 EQ/15.98) BONAEIDE 22 26 7 MONSTER MAGNET a&m 540315 (9.98/15.98) DOPES TO INFINITY
2 2 | 28 | RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98) WHEN | WOKE 23 | 18 | 10 | KMFDM wax TRAX! 7199+/TVT (10.98/16.98) NIHIL
3 4 5 4 RUNNER PoLYDOR 27379 (9.98/13.98) 4 RUNNER 24 22 12 MORPHINE RYKODISC 10320* (11.98/17.98) YES
4 3 20 | SUBWAY Biv 10 530354/MOTOWN (9 98/13.98L GOOD TIMES 25 24 7 IV XAMPLE mcA 11220 (3.98/15.98) FOR EXAMPLE
5 ) — 1 CATHERINE WHEEL MERCURY 526850 (10.98 EQ/15.98) HAPPY DAYS ('26’ 30 5 KORN (MMORTAL 66633/EPIC (9.98 EQ/16.98) KORN
6 | 5 | 9 | JEFF BUCKLEY coLumaias57528(9.98 £0/15.98) GRACE 21 | 29 | 3 | DIANA KING coLuMBia 64189 (10.98 EQ/15.98) TOUGHER THAN LOVE
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8 | 6 | 5 | MAD LION wEEDED 2006+NERVOUS (10.98/15.98) REAL TING 29 | 27 | 38 | RAPPIN' 4-TAY ciRvsals 30889+7eMi (10.98/15.98) DON'T FIGHT THE FEELIN'
k?, 7 19 MARTIN PAGE MERCURY 522104 (10.98 EQ/15.98) IN THE HOUSE OF STONE AND LIGHT 30 2% 3 URBAN KNIGHTS GRP 09815 (10 98/16.98) URBAN KNIGHTS
é _?) 11 2 SHOW AND A.G. PAYDAY 124007/FFRR (9.98/16.98) GOODFELLAS 3 3 5 JOAN OSBORNE MERCURY 26699 (10,98 £0/15.98) RELISH
14 6 JILL SOBULE (10. i JILL SOBULE
— LAVA 8274 LRG0 SIS 58) 32 25 15 | BROTHA LYNCH HUNG BLACK MARKET 53967+/PRIORITY (10.98/17.98)  SEASON OF DA SICCNESS
12 13 48 | TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES 3
(330 37 | 3 | DAVIDLEE MURPHY wmca 11044 (1098/15 98) OUT WITH A BANG
13 10 16 | CRIME BOSS suavE 3- (9.98/15.98) ALL IN THE GAME —
YRR s TGOz HERE COMES THE HOTSTEPPER (}A{ — 1 PAUL WELLER 60! DISCS/LONDON 828619/ISLAND (10.98/15.98) STANLEY ROAD
COLUMBIA 67056+ (9.98 EQ/13.98)

( 15) 2 8 SUBLIME SKUNK 1 (7.98/12.98) 40 07, TO FREEDOM B |2 2 MARC ANTHONY SOHO LATINO 81582/SONY (8.98 EQ/13.98) TODO A SU TIEMPO
16 | 9 | 10 | RACHELLE FERRELL BLUE NOTE 27820/CAPITOL (9.98/15.98) FIRST INSTRUMENT | (98] — | 89 | MARTINA MCBRIDE @ rca cezss 058115 99 el TSl
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r ol
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19 | 17 | 2 | M PEOPLE eric 67037 (10.98 £/15.98) BIZARRE FRUIT (391 — | 11 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
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CHAOTIC: It may have been
“Sperm” that introduced
Stewarton, Scotland-based
Baby Chaos to the U.S. last
December, but it was “Buzz”
that landed the new band
modern rock playlists natio.
wide.

Not surprisingly, KROQ
Los Angeles took the first
plunge with the song in Fe-
bruary.

After months of strong air-

last year, I got a copy of the al-
bum from an A&R guy over-
seas,” says Matt Pollack, VP
of alternative promotion at
Elektra Entertainment
Group. “At the same time Jim
McGuinn and Alex Luke
PD and MD, respectively, at
ONT (the Point) St. Louis]
rted playing the import

s e of ‘Sperm,” and then
we  came down that we
sigr, ' them and that they

R e

HOT PROSPECTS

FOR

Ui ¢ N

THE HEATSEE]

ERS CHART

Sitver Lining. Silverchair
first took Australia by storm
with its Murmur debut,
“Frogstomp,” bowing at No.
1. Now, the album will be
released in the U.S. on Epic
Tuesday (20), and the band
will play summer shows
sponsored by WNNX (99X)
Atlanta, CIMX (89X) Detroit,
WKQX (Q101) Chicago, and
KNDD Seattle. Those
stations are playing the first
single, “Tomorrow.”

play, fans will finally have the
chance to hear more from the
band when its full-length de-
but, “Safe Sex, Designer
Drugs & The Death Of Rock
& Roll,” hits the streets Tues-
day (20) via EastWest/EEG.
“Coming off the holidays

were ming here to play
SXSW iebruary.”
For t. show-
case, Yollack
quickly

ured
some progra. uers t -

Heartfelt. Jim Brickman’s
second album, “By Heart” on
Windham Hill, ranked No. 19
and No. 22 in the East North
Central and Mountain
Regional Roundups,
respectively, on Saturday (17).
The pianist's summer tour
includes shows at Bogart’s in
Cincinnati Friday (23) and
Capitol Theatre in Columbus,
Ohio, Saturday (24).

REGIONAL HEATSEEKERS #1°'S

MOUNTAIN
Korrh Korn

at influential . od-
ern rock station. *o
come see the ba '
without them hav
ing heard the
group yet. A week
later he played it
for KROQ PD Ke-
vin Weatherly,
who put “Buzz” on
the air two days

later.

The heavy air-
play nationwide
that followed

caused the label to

bump up the al-

bum’s release date fror Au-
gust to June.

Meanwhile, the ban« has
been on the road wit its
friends in Elastica (the wo
bands also toured Europ | to-
gether) for four weeks eni ng
Wednesday (21).

Pollack says the label dil 2t
really “press the button’ jn
the promotion and market g
of the band until a few we s
ago. A video is being shot e
week of June 19 for “Buzz.” n
addition, the album will e
sale-priced at Wherehot ¢

I VAN

I ‘ EAST NORTH CENTRAL
| 4 Runner, 4 Runner

NORTHEAST
- Jett Buckley, Gloce B

e

“Skin & Blister,” due June 27.

Overseas, the San Francisco-
based band is playing some fes-
tivals and support dates for
bands such as Weezer from
Memorial Day to July 10.

In the U.S,, the female-led
outfit will play club dates
throughout the summer-.

“This is a band we look for-
ward to having on the road for
a long time,” says Peter Rauh,
product manager at Warner
Bros. “What we're going to do
is work it regionally, then take
it nationally,
starting in San
Francisco.

“We want to

IA

4 Runner, 4 Runner

WEST NORTH CENTRAL |

MIDDLE ATLANTIC
Rusted Root, When | Woke

ﬁyﬁ?

work the video
there heavily,”
he continues,
“and initiate an
aggressive cam-
paign regionally

with our WEA

YA

PACIFIC
Sublime, 40 Oz. To freedom

SOUTH CENTRAL
La Mafia, Exitos En Vivo

SOUTH ATLANTIC
Jon B, Bondfide

product develop-
ment  coordi-

1 nators with

T HE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Sublime, 40 Oz. To Freedom
Jon B., Bonafide
IV Xample, For Example
Catherine Wheel, Happy Days
Subway, Goodtimes
M. A. Solis Y Los Bukis, Por Amor A Mi.
Rappin' 4-Tay, Don't Fight The Feelin’
M People, Bizarre Fruit
Paul Weller, Stanley Road
Everclear, Sparkle & Fade

Sjojeciyoncaislaiiye

—

SOUTH CENTRAL
La Mafia, £xitos £n Vivo
Crime Boss, All In The Game
Jon B., Bonafide
4 Runner, 4 Runner
Subway, Good Times
Mystikal, Mystikal
Los Palominos, £i Ganador
The Dayton Family, wWhat's On My Mind?
David Lee Murphy, Out With A Bang
Type O Negative, Bloody Kisses

(i 2 50 G S

-

Entertainment stores in L.A.
in conjunction with a time buy
on KROQ.

BLISTERING SOUNDS:

Warner Bros.” Seven Day Di-
ary will hit the ground running
when it returns to the U.S. fol-
lowing a European tour in sup-
port of its full-length debut,

heavy merchan-
dise and pres-

ence in local
stores.”
The first single

and video from

“Skin & Blister,”
which was produced by Gil
Norton (Throwing Muses,
Pixies, Belly, Catherine
Wheel), is “Starfish.” The song
will be serviced to modern rock
and college radio the week be-
ginning Monday (19).

Rauh says the two female
singers, Pamela Laws and
Nancy Hess, will likely show
off their beautiful harmonies
for in-studio radio visits once
the song starts taking off at ra-
dio.

REGIONAL Happenings:

N G S

BY CARRIE

BORZILLO

RCA’s Hum made a few show-
ings with “You'd Prefer An As-
tronaut” in the Regional
Roundup this week. The album
bowed at No. 21 in the East
North Central region, No. 24 in
the Northeast region, and No. 25
in the Pacific region.

ROAD WORK: Chokebore
teams with Girls Against Boys
for West Coast dates July 10-16

. Menthol hit the road with

Harris Offspring. While
RCA Nashville is choosing
a second single from Jon
Randall’s “What You Don't

Know,” the singer will
perform at country fairs
and festivals beginning in
July. Randall, who was in
Emmylou Harris’ band, has
just returned from touring
the U.K. with Mary Chapin
Carpenter, who invited him
back for her tour in
January. His debut album
is due June 27,

Better Than Ezra June 22-29
and with Hardvark July 1-5 ...
Nathan Cavaleri once again
lands the opening slot on B.B.
King’s tour Aug. 4-Sept. 24 after
playing some solo dates June 23-
July 8.
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Billboard

FOR WEEK ENDING JUNE 24, 1995

Hot R&B Airplay.

Compited from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 82 R&B stations
are electronically monitored 24 hours a day, 7 days a week, Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron Ilstener data. This data 1s used in the Hot R&B Singles chart.

|410

MONICA (ROWDY/ARISTA)

A Z
e E | nmee E|TTLE
2| = | = | ARTIST (LABEL/DISTRIBUTING LABEL) % | ARTIST {LABEL/DISTRIBUTING LABEL)
-
JF YOU LOVE ME
i *x NO.1 »» 38 [ 30 | 34 | GrowNSTONE (MIJVEPIC)
B WATER RLINS DRY NEVER GONNA LET YOU GO
(L] | BT & MEN (MOTOWN) A wks atNo. 1 (33144 6 | Tk MOORE (STREET LIFE/SCOTTI BROS.}
5 CAN'T YOU SEE FEELS SO GOOD
fi“l 2 | 12 ALFEA'P]L'jHE NOTORIOUS B.\.G. (TOMMY BOY) :‘—ﬁ} 49 3 XSCAPE (SO SO_D_EF/COLUMBIA)
BEST FRIEND i FIRE
A5 | 13| granoy (aTLANTIO AL 41| 9 | sugway v 10MOTOWN)
4 DON'T TAKE IT PERSONAL RED LIGHT SPECIAL

37 | 8 TLC (LAFACE/ARISTA)

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

82 ALL GLOCKS DOWN (Warner-Tamerlane, BMI/Stolen
Souls, ASCAP/Shades Of Brooklyn, ASCAP/Target
Practice, ASCAP/Misam, ASCAP) WBM

74 ANSWERING SERVICE (Divided. BMI/Zomba,
BMI/Ramal, BMI/Warner-Tameriane, BMI) WBM

17 ASK OF YOU (FROM HIGHER LEARNING) (PolyGram
Int'l, ASCAP/Tony Tomi Tone, ASCAP/Beechwood,
BMI/Toshiba-EMI, BMI) HL

39  BABY (Human Rhythm, BMUYoung Legend, ASCAP/Ecstasoul,
ASCAP/Chrysalis, ASCAP/Pecot, ASCAP) WBM

8 BEST FRIEND (Human Rhythm, BMI)

43  BIG POPPA/WARNING (Tee Tee, ASCAP/Justin Publishing
Co.. ASCAP/EMI Apni, ASCAP/Bee Mo Easy, ASCAP/Bovina,
ASCAP/New Hidden Valley, ASCAP/Casa David, ASCAP) HL

12 BOOMBASTIC {LivingSting, ASCAP/Malaco, BMI) HL

30 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM,
ASCAP/PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP)

40 CANDY RAIN (EMI April, ASCAP/E-Z-Duz-1t,
ASCAP/WB, ASCAP/Evelle, ASCAP/Jelly's Jams,
ASCAP/Jumping Bean, BMI) WBM/HL

6 CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evelle,
ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM,
ASCAP/Late Hours, ASCAP/Big Herb's, BMI/EMI

3|2

GRAPEVYNE
BROWNSTONE (MJJ/EPIC)

211 FREEDOM
L VARIOUS ARTISTS (MERCURY)

SCREAM
MICHAEL JACKSON & JANET JACKSON (EPIC}

CRAZY LOVE
BRIAN MCKNIGHT (MERCURY)

| LIKE
KUT KLOSE (KEIAELEKTRAVEEG)

WATERFALLS

| DEAR MAMA
2 PAC (INTERSCOPE)

MIND BLOWIN'
SMOOTH (T.N.T/IVE)

58 | 4 BROWN SUGAR
D'ANGELO (EM))

glalgE] -]~

17112 15 IT'S BEEN YOU
TLC {LAFACE/ARISTA) ANITA BAKER (ELEKTRAEEG) ]
12| 11 | EVERY LITTLE THING 1 DO 43 | 16 WHEN UCRY ) CRY
SOUL FOR REAL (UPTOWN/MCA} JESSE (UNDERWORLD/CAPITOL)
1| 7 [ 20| THIS 1S HOW WE DO IT 50| 4 | FEEL ME FLOW
MONTELL JORDAN (PMP/RAL/ISLAND) NAUGHTY BY_ NATURE (TOMMY BOY)
12 |11 [13 | VLL BE THERE./YOU'RE ALL 1., 60| 7  THELN.C. RIDE
B METHOD MANM.J. BLIGE (| DEFJAM/RAUISLAND) MASTA ACE INC. (DELICIOUS VINYU/CAPITOL)
{TI) 15 | 11 | SOMEONE TO LOVE 57| 3 WEMUST BE N LOVE
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) 1 PURE SOUL {STEP SUN)
14 |13 | 21 | ASK OF You 53| 9 1 WILL SURVIVE
RAPHAEL SAADIQ (EPIC SOUNDTRAX/S50 MUSIC) CHANTAY SAVAGE (RCA)
FREAK LIKE ME NEXT TIME
1510 21 ADINA HOWARD (MECCA DON/EASTWEST/EEG) 5342115 GLADYS KNIGHT (MCA)
| WANNA LOVE LIKE THAT SO IN LOVE WITH YOU
[«m 21| 6 TONY THOMPSON (GIANT/WARNER BROS.) @\'ll 633 1 N V. (MAVERICK/WARNER BROS )
EMOTIONS [ LOVE TODAY
17 (14|14 H-TOWN (LUKE) 55 I 7 | VERTICAL HOLD (A&M/PERSPECTIVE)
"
T FREEK ‘N YOU JUST ROLL
(]—'a:l 20 6 JODEC! (UPTOWN/MCA) 5 4?_ 19 | FABU {(BIG BEAT/ATLANTIC)
BOOMBASTIC I'M GOIN' DOWN
(1—5_) 295 SHAGGY (VIRGIN) 57 51128 | MARY J. BLIGE (UPTOWN/MCA}
oY PUT YOUR BODY WHERE YOUR MOUTH IS
20 18 36 BLACKSTREET (INTERSCOPE) 58 55 SJ SEAN LEVERT (ATLANTIC)
GIVE IT 2 YOU e SPRINKLE ME
2 16|12 DA BRAT (SO SO DEF/WORK/COLUMBLA) I‘b—iﬂ —|! E-40 (SICK WID' ITHIVE)
" THINK OF YOU | ANswERING SERVICE
2)19|2 USHER (LAFACE/ARISTA) 60 % |27 | GERALD LEVERT (EASTWEST/EEG)
k@ 23 | 14 " KEEP THEIR HEADS RINGIN' i — | 1 | arFecTION
DR DRE {PRIORITY)} el JODY WATLEY (AVITONE/BELLMARK)
| YOU USED TO LOVE ME MAKE SWEET LOVE TO ME
F:-E'i 38 3 FAITH {BAD BOY/ARISTA) 62 61|17 THE WHISPERS (CAPITOL)
YOU BRING ME JOY I'D RATHER BE ALONE
'i'j 396 MARY J. BLIGE (UPTOWN/MCA) 63| 57 5 KARYN WHITE (WARNER BROS )
| HE'S MINE £ TAKE IT TO THE FRONT
;rl-' B3 MOKENSTEF (OUTBURST/RAL/ISLAND} 64 64 | 15 VYBE (ISLAND) 1
%78 ONE MORE CHANCE bzl ea | 4 | HOW MANY TIMES
i'-ﬂ—-' 463 THE NOTORIOUS B.1.G (BAD BOY/ARISTA) : Eﬁ-' 68 | 4 GERALD LEVERT (EASTWEST/EEG)
I  — 1
CANDY RAIN ¥'M WHAT YOU NEED
28(26(29 SOUL FOR REAL (UPTOWN/MCA) E\' 2|2 CHANTE MOOE(SILAS/MCA)
SHY GUY 8IG POPPA |
(2413 DIANA KING (WORK/COLUMBIA) | 67|59 28 T_HE NOTORIOUS B 1.G. {BAD BOY/ARISTA) I
FROGGY STYLE SWITCH
@ 36 | 9 NUTTIN' NYCE (POCKETOWN/JIVE) @ 7005 TLC (LAFACE/ARISTA)
FOR YOUR LOVE e IF IT'S ALRIGHT WITH YOU
31 2 | 19 STEVIE WONDER (MOTOWN) _H /1 8 LORENZO (LUKE) |
[ [
SO MANY TEARS GOING IN CIRCLES [
Gz 7| 4 2 PAC (INTERSCOPE) 10 62 | 38 LUTHER VANDROSS (LV/EPIC)
33 |27 | 11 | THE WAY THAT You LOVE 711 | | | ToMORROW ROBINS WILL SING
VANESSA WILL[AME(WING/MERCURY) e | STEVIE WONDER {MOTOWN)
“TIL YOU DO ME RIGHT CRAZIEST
@ 3|2 AFTER 7 (VIRGIN) I"E] -1 NAUGHTY B8Y NATURE (TOMMY BOY)
BABY 1S 1T ME?
35 (28|26 BRANDY (ATLANTE 136517 MONTECO (FEATURING IMMATURE) (MCA)
MY LIFE FIRST LOVER
36 |34 i 28 MARY J. BLIGE (_UPTOWN/MCA) 74166 8 THE GAP BAND (RAGING BULL)
COME ON [ HOW DEEP IS YOUR LOVE
(218 BARRY WHITE (A&M/PERSPECTIVE} | 5|74 2 PORTRAIT (CAPITOL)

O Records with the greatest airplay gains. © 1995 Biliboard/BPI Communications.

HOT R&B IIEI:IIIIIIENT AIRPLAY

1|1 |!APOLOGIZE 10 | 1 BELONG TO YOU
ANITA BAKER (ELEKTRAVEEG) TONI BRAXTON (LAFACE/ARISTA)
CREEP YOUR BODY'S CALLIN’
2 1 3 TLC (LAFACE/ARISTA} 1517 |34 R. KELLY (JIVE}
3| 2| 4 | BEFORE I LET YOU GO 16| 15| 19 | F'LL MAKE LOVE TO YOU
BLACKSTREET (INTERSCOPE} BOYZ Il MEN (MOTOWN)
4| 6| 3 | THIS LIL' GAME WE PLAY 17 | — | 10| ! MisS YOU
SUBWAY (BIV 10/MOTOWN} NIl U (ARISTA)
| WANNA BE DOWN BODY & SOUL
5 3 5 BRANDY (ATLANTIC) 18| 14]18 ANITA BAKER (ELEKTRA/EEG)
ON BENDED KNEE WHEN CAN | SEE YOU
64718 BOYZ Il MEN (MOTOWN) 191628 BABYFACE (EPIC)
7| 5 | 10| PRACTICE WHAT YOU PREACH 20 | — | 28 | SENDING MY LOVE
BARRY WHITE (A&M/PERSPECTIVE) ZHANE (ILLTOWN/MOTOWN)
g8l8l13 U WILL KNOW 21| — |48 HEY MR. D.J.
B.M.U. (BLACK MEN UNITED) {MERCURY) ZHANE (FLAVOR UNIT/EPIC)
BE HAPPY | DON'T WANT TO KNOW
$19]13 MARY J. BLIGE {UPTOWN/MCA) 2|20 4 GLADYS KNIGHT (MCA)
10| 7 | 9 | CAN I STAY WITH YOU 23| — | 37 | ANOTHER SAD LOVE SONG
KARYN WHITE (WARNER BROS.) TONI BRAXTON (LAFACE/ARISTA)
0 FINE THAT'S THE WAY LOVE GOES
njnyz MINT CONDITION (PERSPECTIVE) 2421|170 JANET JACKSON (VIRGIN)
BACK & FORTH TOUR
121034 AALIYAH (BLACKGROUND/JIVE) 5|—|1 CAPLETON (SIGNET/RAL)
13112117 HERE COMES THE HOTSTEPPER Recurrents are tities which have appeared on the Hot R&B
INFKAMOZE (COLUMBIA) Singles chart for 20 weeks and have dropped below the top 50.

BI d, BMI/Janice Combs, BMI) WBM/HL

49 COME ON (Fiyte Tyme, ASCAP/New Perspective, ASCAP/
Seven Songs, BMI/Super, BMV/EMI April, ASCAP) WBM

76 CRAZIEST (Naughty. ASCAP/WB. ASCAP) WBM

13 CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.,
ASCAP/Caledonian, ASCAP} WBM

32 DEAR MAMA (Joshua's Dream, BMI/interscope Pearl,
BMI/Warner-Tamertane, BMI/The Underground
Connection, ASCAP/Four Knights. BMI) WBM

2 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(D.AR P.. ASCAP/Afro Dredite. BMU/Nu Rhythm And Life,
BMUIEM! April, ASCAP/Full Keel, ASCAP/Deep Technology.
ASCAP/Def Jam, ASCAPALL Cool J, ASCAP) HL/WBM

22 EMOTIONS (Bishstick, BMI/Pac Jam, BMI) WBM

75 ENJOY YOURSELF (816, ASCAP/Steve Harvey,
BMI/Odie Mae, BMI)

14  EVERY LITTLE THING | DO (EMI Apnl. ASCAP/Soul On Soul,
ASCAP/WB, ASCAP/Evelie. ASCAP/Jelly's Jams, ASCAP/Jumping
Bean, BMU/Taking Care Of Business, BMI) HL/WBM

23 FEEL ME FLOW (Naughty, ASCAP/WB, ASCAP/
Rhinelander, ASCAP) WBM

27 FEELS SO GOOD (So So Def, ASCAP/EMI April,
ASCAP/Air Control, ASCAP)

35 FIRE (Dinky B, ASCAP/BMD, ASCAP)

69 FIRST LOVER (C Dub, BMI}

53 FOE LIFE (Real An Ruff, ASCAP/Gangsta Boogie.
ASCAP/WB, ASCAP) WBM

38 FOR YOUR LOVE (Steveland, ASCAP) WBM

18 FREAK LIKE ME (Hanes, Hill And Valentine,
ASCAP/Rubber Band, BMI/PolyGram Int't, BMI)

45 FREAK ME BABY (Pottsburg, BM/Ujima, BMIHey Skimo, BMD

37 FREEDOM (FROM PANTHER) (EMI April.
ASCAP/D.AR.P., ASCAP/Patrick Moxey, ASCAP/Diggin
In The Crates, ASCAP/Enjoi. BMI/Butter Jinx, BMI) HL

5 FREEK'N YOU (EMI Apnl, ASCAP/DeSwing Mob, ASCAP) HL

25 FROGGY STYLE (Taking Care Of Business, BM!)

20 GIVE IT 2 YOU (So So Def. ASCAP/EMI April,
ASCAP/My World, ASCAP) HL

87 GOING IN CIRCLES/LOVE THE ONE YOU'RE WITH
(Porpete, BMI/Goldhill, ASCAP/Almo, ASCAP) WBM

77 GOOD THANGZ (Ma'Ptil, ASCAP)

15 GRAPEVYNE (Brown Girl, ASCAP/Night Rainbow,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP) WBM/HL

24 HE'S MINE (Ma'Phil, ASCAP/Moken, ASCAP/All Int, ASCAP/
Saja, BM/Songs Of Lastrada, BMI/Rubber Band, BM) WBMAHL

64 HEY LOOKAWAY (FeCat, BMI/Money In The Bank,
BMI/EMI Blackwood, BMI/360, ASCAP)

56 HOW MANY TIMES (Dwvided. BMI/Zomba, BMI/Ramal,
BMI/Warner-Tamerlane, BMI) WBM

97 HUSH (360, BMI)

66 | CAN LOVE YOU LIKE THAT (Diamond Cuts. BMI/
Wonderland, BMUCriterion, ASCAP/Second Wave, ASCAP/Full
Keel, ASCAP/Friends And Angels, ASCAP) HL/WBM

71 1 DON'T MIND (fat Hat, BMI/EMI Virgin. BMI/T-Porsa,
ASCAP/EMI Virgin, ASCAP) HL

62 1’'D RATHER BE ALONE (Warner-Tamerfane,
BMI/Kings Kid, BMI/Flyte Tyme. ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM

89 I'D RATHER BE ALONE (MCA, ASCAP/Family Tree.
ASCAP/Moorer, BMI) HL/WBM

65 IF IT'S ALRIGHT WITH YOU (Ketth Sweat, ASCAP/E/A,
ASCAP/WB, ASCAP/Deep Sound, ASCAP/Zomba, ASCAP) WBM

50 1F YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/Onsha, ASCAP/WB, ASCAP/Brown Girl, ASCAP/Night
Rainbow, ASCAP/EMI April, ASCAP/Siow Flow, ASCAP) WBM

91 IF YOU THINK YOU'RE LONELY NOW (Abkco,
BMI/Moreil, BMI)

47 1 GOT 5 ON IT (Stackola, BMI/True Science,
ASCAP/Tripie Gold, BMI/Jay King IV, BMI/Songs Of All
Nations, BMI/Warner-Tamerlane, BMI/0/B/0 Itself,
BMI/Second Decade, BMI} WBM

85 | LIKE IT (| WANNA BE WHERE YOU ARE) (Def Jam.,
ASCAP/12 A, BMI/Kakalaka, BMI)

10 1 LIKE (Irving, BMI/Nu Soul. BMI/Short Dolls. BM!) WBM

96 1'LL BE AROUND (Rag Top, BMI/Bellboy, BMI/Assorted,
BMI/Wamer-Tamerlane, BMI/Interscope Pearl, BMI) WBM

4 I'LL BE THERE FOR YOU/YOU'RE ALL | NEED TO
GET BY (Careers-BMG, BMI/Wu-Tang, BMI/jobete,
ASCAP/Ramecca, BMI) HL/WBM

58 1'M GOIN’' DOWN (Duchess, BMI) HL

70 1'M WHAT YOU NEED (Irving, BMI/Nu Soul. BMI) WBM

46 THE LN.C. RIDE (DAMASTA, ASCAP/Varry White,
ASCAP/EMI April, ASCAP/Bovina, ASCAP/1za, BMI)

78 IS IT ME? (Zormba, ASCAPHoolevian, ASCAPHale Berry, BMI) WBM
59 IT'S BEEN YOU (Whole Nine Yards, ASCAP/Avid One, ASCAP/
Unobsky, ,BMIMusic Corp. Of America, BMO'Hara, BMI)

100 | WANNA KNOW YOU (Dacara, ASCAP)

19 | WANNA LOVE LIKE THAT (Ecaf. BMI/Sony Songs,
BMi/Zomba, ASCAP/Donril, ASCAP) HL/WBM )

68 (I WANT TO) THANK YOU (Bary's Melodie, ASCAP/Poly-
Gram Irt', ASCAP/Orshea, ASCAP/Wamer Bros., ASCAP) WEBM

90 | WANT U (Controversy, ASCAP/WB, ASCAP/Dredix,
BMI/Motown, BMI/Sangs Of PolyGram, BMI) WBM

28 JOY (Donri, ASCAP/Zomba, ASCAP/T Lucas, ASCAP/Mr Peanut
Butter, ASCAP/Mijac, BMIWarmes-Tamerlane, BMI) WBM

63 JUST ROLL (Little Los, BMI)

21 KEEP THEIR HEADS RINGIN' (FROM FRIOAY) (Ain't
Nuthin’ Goin’ On But Fu-kin’, ASCAP)

73 LIFESTYLES OF THE RICH AND SHAMELESS (EMI
April, ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, BMI) HL

54 LOVE TODAY (Chrysalis, ASCAP/Kharatroy,
ASCAP/B.Black, ASCAP) WBM

84 MAXE SWEET LOVE TO ME (Bachiead, BMI/Magc Eve, BMY/
Ray-lay, ASCAPMisperdex, BMINours, Mine & Ours, ASCAP)

80 THE MANY WAYS (WB, ASCAP/Stane Jam, ASCAP/Ness,

Billboard
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Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
L
£lg|3 AEAE:
ER Y] ER IR
2| 5|l TITLE 25| & | TITLE
Z | 5| 2 | ARTIST (LABELDISTRIBUTING LABEL) Z 1 3| 2 [ ARTIST (LABEL/DISTRIBUTING LABEL)
EMOTIONS
* % NO.1 x * 38120 | 12| 5Town (Luke
_ OME MORE CHANCE HEY LOOKAWAY
D THE MRS 86 [EADEON L wkatNo. 11 | 39136 | 9 | QUESTIONMARK ASYLUM (KAPER/RCA)
21 1| 9 | DON'T TAKE IT PERSONAL 40|34 | g | LIFESTYLES OF THE RICH & SHAMELESS
MONICA (ROWDY/ARISTA) LOST BOYZ (UPTOWN/MCA)
31217 I LL BE THERE. jYOU RE ALL I... 441110 THE I.N.C. RIDE
ETHOD MANM.J, BUIGE (DEF JAMRALISLAND MASTA ACE INC. (DELICIOUS VINYL/ICAPITOL)
@ 4|3 FREEK'N YOU 42103313 PUT YOUR BODY WHERE YOUR MOUTH IS
JODECI (UPTOWN/MCA) SEAN LEVERT (ATLANTIC)
5132 CREAM 43042] 3 NEVA GO BACK
MICHAEL JACKSON & JANET JACKSON (EPIC) SPECIAL £D (PROFILE)
@ 917 BOOMBASTIC 44137116 RED LIGHT SPECIAL
SHAGGY (VIRGIN} TLC (LAFACE/ARISTA)
115|12 CAN'T YOU SEE 45(35/ 10 FREEDOM
TOTAL FEAT. THE NOTORIOUS B.L.G. (TOMMY BOY) VARIOUS ARTISTS (MERCURY)
WATERFALLS = FIRE
8| 3 | Tic (AFACEARISTA) 46 47| 9 | suBway @ 10mMoTOWN)
1 LIKE POINTS
81 6 | 18| kU7 KLOSE (KEINELEKTRA/EEG) 41183 2 | VaRIOUS ARTISTS (MERCURY)
@ 1718 SOMEONE TO LOVE 48|50 8 IF IT'S ALRIGHT WITH YOU
JON B. FEAT. BABYFACE (YAB YUM/S50 MUSIC) LORENZO (LUKE)
FEEL ME FLOW I'M GOIN' DOWN
ap 13| 3 NAUGHTY BY NATURE (TOMMY BOY) 43140 | 11| \py ). BUGE (UPTOWNMCAL
® 1512 GIVEIT 2 YOU @ 11 THE MANY WAYS
DA BRAT (SQ SO DEF/WORK/COLUMBIA) USHER (LAFACE/ARISTA)
KEEP THEIR HEADS RINGIN’ THINK OF YOU
131 11] 15 | Og bre (priORITY) 51139 | 21| \shER (LaraCE/ARISTA)
EVERY LITTLE THING | DO I'D RATHER BE ALONE
141141 7 | SoUL FOR REAL (UPTOWN/MCA) (5D 54 | 6 KARYN WHITE (WARNER BROS.)
FREAK LIKE ME | DON'T MIND
15 121 20 | [5ikatiowaro ivecca oneastwestee | | 93 | 38 | 6 | iwmaTure (vca)
THIS IS HOW WE DO.IT BABY
16| 7 |19 | \4ONTELL JORDAN (PMP/RAL/ISLAND) 54 |48 | 21 | SRinDy (ATLANTIO)
CRAZY LOVE | CAN LOVE YOU LIKE THAT
D] 18| 13 BRIAN MCKNIGHT (MERCURY) G —| ! ALL-4-ONE (BLITZZ/ATLANTIC)
ASK OF YOU JUST ROLL
18 |10 | 13 | £aprae snapia e sounomraxssomusio) | | 98 | 49 |16 | Fagl eiG BEATATLANTIO)
WATER RUNS DRY WHEN U CRY | CRY
13 _16__8 | BOYZ Il MEN (MOTOWN) ST145 11 JESSE (UNDERWORLD/CAPITOL)
| BEST FRIEND NEVER GONNA LET YOU GO
@ 25| 4 BRANDY (ATLANTIC) 65| 3 | TiNA MOORE (STREET LIFE/SCOTTI BROS.)
@ 3013 IGOTS5ONIT 59518 THE WAY THAT YOU LOVE
LUNIZ (NOO TRYBE) VANESSA WILLIAMS (WING/MERCURY)
BROWN SUGAR Joy
3L| 4| GaNGELO (emi) 60 | 56| 12 | BLACKSTREET {INTERSCOPE)
T
MIND BLOWIN' ALL GLOCKS DOWN
| 23(23| 3 | SMooTH (TN.TUIVE) 61|52 6 | EXTIER 8. (PENDULUMEMD
DEAR MAMA ODEO
I 24119 | 16| F58 iNTERSCOPE) | 62 | 53 | 23| 55°SouTH (Rip-m)
FOE LIFE | WISH
25| 21| 5 | mack 10 (riORITY) €6 | 3 | SKEE 10 {SUNSHINE/SCOTTI BROS.!
2815 | WANNA LOVE LIKE THAT 64064 3 SO IN LOVE WITH YOU
TONY THOMPSON (GIANT/WARNER BROS.) U.N.V. (MAVERICK/WARNER BROS.)
SURVIVAL OF THE FITTEST MY LOVE IS FOR REAL
4| 2 I MOBB DEEP (LOUD/RCA) —| ! | PAULA ABDUL (CAPTIVENIRGIN)
I
SHY GUY U BETTER RECOGNIZE
28| 22§ 10 | SANA'KING (WORK/COLUMBIA) | 66 | 67 : 7| SAM SNEED FEAT. DR. DRE (DEATH ROW)
T
o FEELS SO GOOD | CANDY RAIN
1 | XSCAPE (50 SO DEF/COLUMBIA) | 67 | 55 | 27 | SOUL FOR REAL (UPTOWNIMCA]
FREAK ME BABY I CRAZIEST
29| 12| by DAT (EPIC STREET/EPIC) 68 58 | 11 | KAUGHTY BY NATURE (TOMMY BOY)
HE'S MINE I'D RATHER BE ALONE
@_M 3 | MOKENSTEF (OUTBURST/RALASLAND) 69 | 61 | 13 |\ XampLE tvica)
GRAPEVYNE ¥'LL BE AROQUND
32126 | 9 | 3RoWNSTONE (MIEPIC) 70| 60| 14| RrppiN' 4.TAY (CHRYSALIVEMD
TALES FROM THE HOOD FOR YOUR LOVE
(D 32| 6 DOMINO (40 ACRES AND A MULE/MCA) 11| 71| 17} S1evie WONDER (MOTOWN)
FROGGY STYLE GET DOWN
341 27| 5 | LOTHIN NYCE (POCKETOWN/IVE) 12{ 75| 26| CRaic MACK (BAD BOYARISTA)
BIG POPPA NEXT TIME
35124 | 23 | 7if NOTORIOUS B.1.G. (BAD BOARISTA) 1369 [ 5 | GLADYS KNIGHT (Mca)
_ SHIMMY SHIMMY YA OOH LAWD (PARTY PEOPLE)
3 | O DIRTY BASTARD (ELEKTRAVEEG) 714 57 [ 18| BSMURF AND P.M.H.I. (WRAP/ICHIBAN)
SPRINKLE ME YOU BRING ME JOY
—|! E-40 (SICK WID' ITJIVE) ) —| 1| yary J. BLIGE (UPTOWN/MCA)

O Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc.

81
52

11

-]

0

Nitty & Capone, ASCAP/AI-Q-Dev, ASCAP)

MIND BLOWIN' (Zomba, ASCAP/Fe-Mac. ASCAP/Ait & Riwthm,
ASCAP/Afttwthmusic, ASCAP/EMI Apri, ASCAP/Bovina, ASCAP) WBM
NEVA GO BACK (Promuse, BMi/Special Ed, BMVHowse Tee, BMI)
NEVER GONNA LET YOU GO (My Jonathan, BMVAneva, BMI)
NEXT TIME (MCA, ASCAP/Shakej. ASCAP/EMI Apnl,
ASCAP/Flyte Tyme, ASCAP/New Perspective, ASCAP) WBM
ONE MORE CHANCE (Big Poppa, ASCAP/Justin,
ASCAP/EMI April, ASCAP/Jobete, ASCAP)

OOH LAWD (PARTY PEOPLE) (Bronx Riv, BMI)
PHATT (MIND BLOWING) (Vertical City, BMUPMA, BMI)
THE POINTS (FROM PANTHER) (Funky Noble. ASCAP/Misam,
ASCAPTarget Practice, ASCAP/N-The Water, ASCAP)

PUT YOUR BODY WHERE YOUR MOUTH IS (Dnided,
BMVZomba, BMI/Ramal, BMI/Wamer-Tameriane, BMI) WBM
RED LIGHT SPECIAL (Ecaf. BMI/Sony, BMI) HL

SARA SMILE/ORIFTIN' (Unichappell, BMI/Grand Jury, BMI)
SCREAM (EMI April, ASCAP/Flyte Tyme, ASCAP/Mijac,
BMI/Warner-Tamerlane, BMI/Black Ice, BMI)
SHIMMY SHIMMY YA (Wu-Tang, BMi/Ramecca, BMI)
SHY GUY {FROM BAD BOYS) (Diana King, BMiWorid Of Andy,
ASCAPWNR. ASCAP/Kingskey Gardner Nation Of Soul, BMI)
SLOW OOWN (MCA, ASCAP/Personal 21, ASCAP/Willaire,
ASCAP/EMI April, ASCAP/Ford-Payne, BMWrving, BMI} WBM
SO IN LOVE WITH YOU (Bill-Man, BM/One Four Three,
BM{/Howe Sound, BMI/Peenmusic, BMLinda’s Boys, BMI) HL
SOMEONE TO LOVE (Sony, BMI/Ecaf, BMI} HL
SPRINKLE ME (Zomba. BMI/E-40. BMI/Suga T,
BMI/Sam & Mike, BMI)

SURVIVAL OF THE FITTEST {(Careers-BMG, BMI/BMG,

83
51

93

29

16

87
98

81
42
92

33

ASCAP/Juventle Hell, ASCAP/Albert Johnson. ASCAP) HL
TAKE IT TO THE FRONT {(Junkie Funk, BMI}

TALES FROM THE HOOD (Chrysalis, ASCAP/Getto
Jam, ASCAP/AIl Init, ASCAP/Mike's Rap, BMI} WBM
THANK YOU (Biack Parther, BMWanderpool, BMAyraw, BMYShawn
Parick BM/Ensgn, BW/EM Aol ASCAP/DARP, ASCAP HL
THINK OF YOU (Chuck Life, ASCAP/Check Man, ASCAP/Clyna
Baby, BMVJanice Combs, BMVEMI Blackwood, BM/UR-IV,
ASCAP/Ness, Nitty & Capone. ASCAP/WB, ASCAP) HL/WBM
THIS IS HOW WE DO IT (Chrysalts, ASCAP/Mo’
Swang, ASCAP/0ji's, BMI/Def American, BMI/Warner-
Tamerlane, BMI/Nomad-Noman, BMI) WBM
TOMORROW ROBINS WILL SING (Steveland Morris, ASCAP)
TOO MANY FiSH (Def Mix, ASCAP/BMG,
ASCAP/Patnicia Daniels, ASCAP/Dan Vic, BMI
TWISTED (Underglove, ASCAP)

U BETTER RECOGNIZE (Suge. ASCAP)
WATERFALLS (Organized Noize, BMI/Stiff Shurt, BMI/Bett
Star, ASCAP/Tizbiz, ASCAP/Pebbitone, ASCAP)

WATER RUNS DRY (Sony. BMI/Ecaf, BMI) HL

THE WAY THAT YOU LOVE (EM! Blackwood,
BMI/J.Dibbs, BMI/EMI April, ASCAP/Nkumim, ASCAP)
WE MUST BE IN LOVE (Played Like A StepSun.
ASCAP/Black Art Of War. ASCAP)

WHEN U CRY I CRY (LiI’ Ed, ASCAP/Trinity Campbell,
ASCAP/Warner Chappeil, ASCAP/Sonic Sheet, BMI)
YOU AINT WOMAN ENOUGH TO TAKE MY MAN (Maiaco,
BMBrown Sout, BMYCooler, ASCAP/Chatawa, ASCAP Masicom, BMD
YOU BRING ME JOY 0VICA ASCAPMary | Bige, ASCAPAM Aprl,
ASCAP/Joe! Halley, ASCAP/Ninith Strect, ASCAP/Ausstin Corrs ASCAP HL
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WHEN B.1.G. GETS BIGGER: “One More Chance” by the Notorious B.1.G.
(Bad Boy/Arista) makes it to No. 1 on the Hot R&B Singles chart in one step.
This is the first time in the chart’s history that a single has debuted at No.
1. “One More Chance” also debuts at No. 1 on the Hot R&B Singles Sales,
Hot Rap Singles, Hot 100 Singles Sales, and Hot Dance Music Maxi-Singles
Sales charts. It also broke the record at Tower Records in downtown New York
and Philadelphia’s South Street for selling the most units in a one-week period.
With sales like this, it probably broke records at many other retail outlets.
There is only one problem when a record comes out the box with such a big
bang—there’s not much room for growth when you start at the top. However,
with this particular single, there is plenty room for growth at radio. Currently,
“One More Chance” is No. 1 at WXYV Baltimore and WUSL Philadelphia and
is top five at WCDX Richmond, Va., WOWI Norfolk, Va., and KVSP Oklahoma
City. So the question is, Can B.1.G. get any bigger? Maybe.

DOWN, BUT NOT OUT: “Water Runs Dry” by Boyz II Men (Motown) may
have slipped back on the Hot R&B Singles chart again this week, but at radio
this single continues to be the No. 1 R&B record for a third consecutive week
and is still growing. This growth at radio is impressive, because although “Wa-
ter Runs Dry” has been on the Hot R&B Singles chart for only nine weeks,
it has been tearing up the airwaves for 18 weeks. The only reason it gets pushed
back, despite its increase in airplay, is that sales aren’t strong enough to give
it the boost it needs to compete with the other records in the top 10. However,
the album “IT” has just been certified eight-times platinum. I’d take album sales
over single sales any day.

MOVE RS AND SHAKERS: “Waterfalls” by TLC (LaFace/Arista) plows into
the top 10 this week, moving 16-6. It has the largest increase in airplay in the
top 20 and also has an impressive increase in sales. TLC’s album “Crazysexy-
cool” gets certified triple-platinum this week. “Boombastic” by Shaggy (Virgin)
shifts back into high gear this week, zooming 20-12. This hot reggae track has
the largest increase in total points on the entire chart. “Boombastic” is No. 1
at WPEG Charlotte. N.C., WDKX Rochester, N.Y., and WOWI Norfolk, Va.

UP AND COMING: “I Wanna Love Like That” by Tony Thompson (Giant/
Warner Bros.) continues to grow at a steady pace. This week, most of its points
come from a surge in airplay. “I Wanna Love” is top five at six stations, includ-
ing WCDX Richmond, Va., WTLC Indianapolis, and WOLF Syracuse, N.Y.
“He's Mine” by MoKenStef (Outburst/RAI/Island) is also moving steadily.
This week, it rises 33-24. “He’s Mine” is No. 1 at WZAK Cleveland and KIPR
Little Rock, Ark., and is top five at WPEG Charlotte, N.C., and WJBT Jackson-
ville, Fla.

GREATEST GAINERS: “Brown Sugar” by D’Angelo (EMI) takes the hon-
ors for Greatest Gainer/Airplay this week. “Brown Sugar” is top 10 at WPLZ
Richmond, Va., KMJM St. Louis, KTOW Tulsa, Okla., and KIPR Little Rock,
Ark. “Shimmy Shimmy Ya” by OI’ Dirty Bastard leaps 84-55. The release of
the cassette single gives this single a great boost in sales, earning it the
Greatest Gainer/Sales award. “Shimmy Shimmy Ya” is getting good radio ac-
tion in the following markets: Norfolk, Va., Washington, D.C., Baltimore, and
Charlotte, N.C.

HOT R&B

—1 R&B

RHYTHM & BLUES

(Continued from page 23)

Brian McKnight, and supermodel
Tyra Banks will host. Nominees are
forthcoming.

SWEET DEAL: Rhino Records and
U.K.-based Castle Communications
PLC (owned by indie distributor Alli-
ance Entertainment Corp.) signed a
deal to acquire the catalog masters of
Sugar Hill, which had been owned by
Joseph and Sylvia Robinson. As part
of the agreement, the Robinsons will
retain music publishing rights and
ownership of the label’s current album
inventory.

The deal covers product issued
through Sugar Hill, as well as All Plat-
inum, Sweet Mountain, Stang, Vibra-
tion, Jersey Connection, Willow,
Turbo, Victory, Platinum, and Astro-
scope. Among the artists featured in.
the deal are Sugarhill Gang, Grand-
master Flash, Kool Moe Dee, the
Furious Five, Candi Staton, Sylvia,
and the Treacherous Three.

MOTOWN LEGACY: Motown has
released the first six albums of its se-
ries “The Sound Of Young America,”
which chronicles the development of
the Motown sound from 1964 to 1985.
Each CD features tracks from a spe-
cific year and is accompanied by an es-
say capturing the spirit of that year.
The first volumes cover 1964, 1968,
1973, 1976, 1980, and 1985.

RAGING STORY': Be sure to pick up
the engagingly candid biography of
Etta James, called “Rage To Sur-
vive.” Published through New York’s
Villard Books and co-written by
James and David Ritz, the book
chronicles the rise and fall and rise of
one of the most enduring blues sing-
ers.

James’ life has been wrought with
engaging experiences—from doing
time at Rikers Island and using heroin
to becoming the toast of the hlues
touring circuit and winning a Grammy
for best jazz vocal performance.

Her latest album, “Time After
Time,” was recently released through
Private Music.

F v &F "9
R .

“This is the kind of information that venues such
as the Miami Orange Bow! Stadium look to for
future ‘knock-out’ events.” Monique R. Perez,
Events Coordinator, City of Miami.

“The Billboard International Talent & Touring
Directory is a lifesaver! Year-to-date I have booked
over 150 room nights thanks to your divectory. This
is a must in sales offices.” Carol A. Lobaito,
Director of Sales, Days Inn Santa Rosa.

def Billvears

90 ERMATIONL

TALENT & TOURING
o DRI

$85

RECORDING ARTISTS * MANAGERS © AGENTS
PROMOTERS - CLUBS - VENUES - NOTELS
EQUIPMENT AND SERVIKES FOR TALENT ON TOUR

From the newest acts to the hottest venues, promoters, suppliers
and equipment manufacturers, Billboards 1995 International
Talent & Touring Directory is the only worldwide directory to
the entertainment industry. Finally everything you need to book
talent, promote tours, and take care of business is in one single,
easy-to-use reference source!

You get more than 17,000 lisdngs in the U.S. and 22 countries
worldwide! v/Agents & Managers vSound & Lighdng Services
v'Venues vClubs y/Hotels y/Instrument Renuals o/Staging &
Special Effects s/Security Services ¢/Charter Transportation

B“BB“NG “N“E SINGLES v Grehancer
S Save time, save worry and make money —
x = - -
AEE SAEE: order the 1995 International Talent & Touring
[%2]
2|5 || TILE 2lf | 5| MILE Directory today!
E | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
111 ] g 1wisk 14| | 1 | COLORS OF THE WIND Order multiple copies for your entire staff!
SKEE-LO (SUNSHINE/SCOTTI BROS. VANESSA WILLIAMS (HOLLYWOOD)
I e L] [ [ ] n n . [ ]
2|36 | QuoFUNK 15| — | | | COME AND TAKE A RIDE g _ o
QUO (MJWEPIC STREET/EPIC) MAD/CIIMACIRAR:A-LOT/NOOITRYBE) YES! please send me Billboard's 1995 international Talent & Touring Directory.
3| 8| 2| MYLOVEISFORRREAL 1610 4 | LOLLIPOP : | am enclosing $85 per copy plus $4 shipping and handling ($10 for international
PAULA ABDUL (CAPTIVENVIRGIN MENTALLY DISTURBED {SO-LO JAM) orders. NY. NJ, CA. TN, MA, |L, PA & DC please add appl-cable sales tax.)
OCK ON )
41917 sELEKPBCI)I«? Eer IT OFF/CAPITOL) 17— | 2 | FINKDOOBIEST (IMMORTAUEPIC) # of copies . Check enclosed for $_ = »~
5| 2| 3 | LISTEN M TIC (WOYO!) 18|17 | 16 | WHAT I'M AFTER Charge $ to my: ] American Express [ MasterCard [ Visa
INI KAMOZE (EASTWEST.EEG) LORDS OF THE UNDERGROUND {PENDULUM) .
Card # Exp. Date
6| | 1 | WHATEVER YOU NEED ‘ 19(23| 6 | MASTALC vy
MICHAEL SPEAKS (EASTWEST/EEG) MIC GEl ( Signature (required)
LET'S DO IT AGAIN epe -
157 Swtgsﬂvlchgcunmvoum 20 { — | 1| Taw ToTReET Ugcfscorn BROS ) Cardholder (please print) ~
8 | 7| 3 | SOMECOW FONQUE (MORE TEA 21| 16| § | OUTTA MY LIFE Name
BUCKSHOT LEFONQUE (COLUMBIA) PARIS (PRIORITY)
Company
9 (| 1| SROR AR morowi; O Ve 22| —| 1| bEESE Rion or souLs ewo
Sexsational Shot. Giant vocalist Tony Address
10] 4| 3| SN O S e streenepo) 2313| 5 | EEGEER BEREN tma Thompson, left, takes a moment with City, State, Zip
CIRCUMSTANCE u | | SPELLBOUND AND SPEECHLESS Abbey Road Distributors sales Please note: Orders are payabie in U.S. funds drawn on a U.S. bank only. All sales are final.
11| 6| 3 | WAVMAN TISDALE (MOJAZZMOTOWN) - INCOGNITO (TALKIN LOUD/VERVE FORECAST) manager Sam Ginsberg during the Mail coupon to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.
: NEXT LEVEL one-stop’s annual Black Music Day. i . 5 . o c 3 5
103 |R | ——— 251912 | NOVLEVEL. eavorvirrar) 2 RSt y For fastest service call 1-800-223.7524 or 1-800-344-7119
T hompson’s debut album, In NY.call (212) 536-5174. In NJ call (908) 363-4156.
Blalz|t L Bubbiing Under lists the top 25 singles under No. 100 “Sexsational,” streets June 27. BDTD3094
GRICRERRIGREMCT) whichlhave not yet charted.
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Hnl nan Singles New From Coldfront®!

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS THE RAP COMP’LAT’ON
. COLLECTED, COMPILED, AND PROVIDED BY  GynefScan

=
<|. = S
28|28 | 58| 28] IE mosmumouse DENIHIL ssmst OF THE YEAR

* % A NO. 1% x %

NEWD | | | ONE MORE CHANCE  THE NOTORIOUS B.LG. |
(C} (D} (M)} (T) BAD BOY 7-9081/ARISTA | week at No. 1

1 1 3 I'LL BE THERE.../YOU'RE ALL |... ¢ METHOD MAN/M.J. BLIGE
(C) (M) (T) (X} DEF JAM/RAL 1878/ISLAND

FEEL ME FLOW “& NAUGHTY BY NATURE
(C) (T) (X) TOMMY BOY 682 B
1| 3 | 2| GIVEIT2YOU @ & DA BRAT

(C) (M) (T} (X) SO SO DEF/WORK 77836/COLUMBIA

2 2 15 | KEEP THEIR HEADS RINGIN’ (FROM “FRIDAY") ® & DR. DRE
{C) (D) (T) PRIORITY 53188

- 8&)~ 16

10 ) 4 IGOT50NIT & LUNIZ
N (C) (T) NOO TRYBE 38474 B
7 7 16 4 MIND BLOWIN’ & SMOOTH

(€) (D) (T) (X) T.N.T. 42286/JIVE o
8 5 4 17 DEAR MAMA/OLD SCHOOL & 2PAC
TP (C) (M) (T) (X) INTERSCOPE 98273/AG
]

[ 3 15 1 FoELIFE & MACK 10 ~ A
4 (C) (T) PRIORITY 53192 o '
17 » | SURVIVAL OF THE FITTEST ¢ MOBB DEEP ‘ ‘ ﬂ ‘
(C) (T) (X) LOUD 64356/RCA
- -

@ 9 7 12 | FREAK ME BABY & DIS ‘N’ DAT
(C) {1 EPIC STREET 77845/EPIC — - N . ‘
| 8 | § | TALES FROM THE HOOD * DOMINO 5
(C) (T) (X} 40 ACRES AND A MULE 55038/MCA ] .
3| 5 | 6 | 23 | BIGPOPPAWARNING A & THE NOTORIOUS B.I G NON.STQ‘P €
(C) {D) (M) (T) (V) (X) BAD BOY 7-9015/ARISTA ] | / > - ’ -
* % % GREATEST GAINER % % % HIP HOP. M’F
SHIMMY SHIMMY YA  OL’ DIRTY BASTARD ' ke
{C}{T) (X} ELEKTRA 64419/EEG < 'Y 4

—| [
o) i |
[
@
w
[}
w

SPRINKLE ME ® £-40 (FEATURING SUGA T) .
NEWD ! (C) (T) (X} SICK WID" (T 42298/IVE 69 BOYZ L
6 | 13| 11| g | HEYLOOKAWAY ® QUESTIONMARK ASYLUM « NINE ;*
(C) (D) (T) KAPER 64305/RCA - o
17 | 12 | 10 | 10 | LIFESTYLES OF THE RICH AND SHAMELESS @ LOST BOYZ . 95 SOUTH o
1 (C) (M) () UPTOWN 55006/MCA -
18 | 15| 14 | 10 | THEIN.C. RIDE # MASTA ACE INCORPORATED « BLACK MOON
(C) (M) (T) DELICIOUS VINYL 58376/CAPITOL L
19 | 14 | 12 | 3 | NEVAGOBACK # SPECIAL ED + SHAQUILLE O'NEAL
(C) (T) (X) PROFILE 5433
20 16 - 2 JE(ET)F’,X())IEA@JCSURV 6937+ 2 UERIP T RIISTS RSP RRCYDE
91 | 18| 19 | 9 | ALL GLOCKS DOWN ® HEATHER B. APP LAY WORE
(C) (T) PENDULUM 58367/EMI
RODEO # 95 SOUTH
2 13 U 3 (C) (M) (T) (X) RIP-IT 9511 N
(@3)| 2 | 3 | g | ' WISH SKEE-LO
(C} (T) (X) SUNSHINE 78032/SCOTTI BROS.

24 | 25 | 22 | 7 | UBETTER RECOGNIZE  SAM SNEED FEATURING DR. DRE
(C) {M) (T) (X} DEATH ROW/INTERSCOPE 98168/AG

25 21 15 11 CRAZIEST © NAUGHTY BY NATURE
(M) {T) (X) TOMMY BOY 670" )
26 23 18 14 I'LL BE AROUND & RAPPIN' 4-TAY FEAT. THE SPINNERS

(C) (T) (X) CHRYSALIS 5833 1/EMi

GET DOWN @ * CRAIG MACK
2 27 28 % (C) (D} (M) {T) (V) BAD BOY 7-9012/ARISTA

28 | 20 | 20 | 19 | OOHLAWD (PARTY PEGPLE) & DJSMURF ANDPMHI.
(C) (M) (T) (X) WRAP 291/ICHIBAN

29 | 22 | 21 | 20 | BROOKLYN Z0O B " ® OL' DIRTY BASTARD |
I i (C) (T} (X) ELEKTRA 64477/EEG
TOUR CAPLETON |
30 26 l 26 22 {C) (T} SIGNET 162/RAL |
31 30 24 7 AMONG THE WALKING DEAD & SCARFACE
(C) (D} (T) MAD SOUNDS 0302/MOTOWN »
ROCK ON & FUNKDOOBIEST
[ RECENTRY 3 C) (T) IMMORTAL/EPIC STREET 77799/EPI ]
@ 41 38 5 KEEP IT REAL & MIILKBONE
Ry | {M) (T) (X) CAPITOL 58405 -
34 29 23 4 LOLLIPOP ‘ & MENTALLY DISTURBED
| (©) (M) (T) (X) SO-LO JAM 8112/INTERSOUND
TOOTSEE ROLL A ¢ 69 BOYZ
__35___ 32 1 _25 56 | (o) (oo RiF-T 6911
MASTA 1.C. & MIC GERONIMO
BBV om (X) BLUNT 4914/TVT -
OWN DESTINY & MAD LION
L I s i (C) (T) WEEDED 2014 7/NERVOUS o ]
[ 38 3] 30 4 | LIKE IT (| WANNA BE WHERE YOU ARE) ¢ GRAND PUBA
| (MELEKTRAGGIZI*EEG |
19 37 40 18 | FOE THE LOVE OF $ & BONE THUGS N HARMONY
(C) (T) (X) RUTHLESS 5540/RELATIVITY
GET LIFTED & KEITH MURRAY
40 | 34 | 31 191 & oo e azos ) |
SHOOK ONES PART 1 ¢ MOBB DEEP |
M |36 | 38 18| ommiouneazerca o |
NEXT LEVEL & SHOW AND A.G.
4 ____39_ |1 27_ 12 | ©1(n w pavDAY 7034/F5RR -
SEA OF BUD MC BREED
B B3 | 3 | o wearsigicrisan — ]
ANY EMCEE & NINE
M| 38| 32 | (C)(T) PROFILE 5435
RESURRECTION & COMMON SENSE
4 18 3 10 (C){T) (X) RELATIVITY 1250
ELEVATION (FREE MY MIND) @ THEB.UMS |
j RESENTRY H | /o m proRITY 53176 o ]
KITTY KITTY & 69 BOYZ
4 4 46 32 (C) (M) (T) (X} RIPIT 6321
48 42 42 16 PEOPLE DON'T BELIEVE & SCARFACE FEAT. ICE CUBE
(C) (T) (X} RAP-A-LOT 38469/NOO TRYBE
PAYSTYLE & 700 SHORT
REZENTRY 7 (C) (T) (X} JIVE 42275 -
RIDE OUT & D.J. TRANS
S0 | 40 | 28 | (C) (M) ATTITUDE 17021 1-800-3
(O Records with the greatest sales gains this week. @ Videoclp availability. @ Recording Industry Association Distributed by K-tel
of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units. Catalog anternational (USA), Inc. &
no is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable =

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyt maxi-single @ 1_995 K’;‘ﬁ_l e ¢ KT[l
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1995, Billboard/BP| Communications, "f ; b1
and SoundScan, Inc R— ——
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FOR WEEK ENDING JUNE 24, 1995 ™

| CLUB PLAY MAXI-SINGLES SALES

% COMPILED FROM A NATIONAL SAMPLE % COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
~ x| ¢ b OF DANCE CLUB PLAYLISTS. 2 « |2 = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan®
24 Qﬁ Q| €Z| TITLE ARTIST 2y o 29| €< TITLE II."" ARTIST
2|52 | g | 25| LABEL & NUMBER/DISTRIBUTING LABEL T2 |52 |~ | =S| LABEL& NUMBERDISTRIBUTING LABEL
*x kNO. Tx %% * % * NO. 1/HOT SHOT DEBUT * % *

1 | 1| 2| 8 | TOOMANY FISH ViRGIN 38477 2 weeks at No. 1 ® FRANKIE KNUCKLES FEAT. ADEVA (1) | NEWP | 1 | ONEMORE CHANCE () () BAD BOY 7-9032/ARISTA 1 week at No. 1 @ THE NOTORIOUS B.I.G.
@ 4 11 6 | YOU CHAMPION 77909/COLUMBIA STAXX OF JOY FEATURING CAROL LEEMING 2 1 = 2 SCREAM/CHILDHOOD () (T) (x) EPIC 78001 ® MICHAEL JACKSON & JANET JACKSON
(3)] 13 [ 17 [ 6 | seace cowsoy work77s27coLumeia # JAMIROQUAI 3 | 2 | 1 | 8 | rLLBETHERE../YOU'RE ALL I... (M) (T) () DEF JAM/RAL 18791SLAND @ METHOD MAN/M.J. BLIGE
(D] 8 | 12 9 | conway stmictLy revTim 12337 @ REEL 2 REAL FEATURING THE MAD STUNTMAN 4 | 3 | 2 | 9 | DON'TTAKE IT PERSONAL (JUST ONE OF DEM DAYS) (M) (T) ROWDY 3504 /ARISTA @ MONICA
|5 7 10 8 BABY BABY EASTWEST 66138/EEG ® CORONA 5 4 2 FREEK ‘N YOU (M) (T} {X) UPTOWN 55041/MCA & JODECI

6 | 2 | 1 | 9 | I'MREADY VRGN UNDERGROUND 38472/VIRGIN SIZE 9 (8] 6 | — | 2 | SuRVIVAL OF THE FITTEST (1) 0 LoUD 64355/RCA ® MOBB DEEP
(D] 12 [ 13 [ 7 ] Next mime woapromo ® GLADYS KNIGHT 7 5 | 3 | 3 | FEEL MEFLOW (1) (x) ToMMY BoY 682 ® NAUGHTY BY NATURE

8 | 5 | 6 | 9 | MESSAGEOF LOVE MCA55020 ® LOVE HAPPY 8 | 8 | 5 | 16 | TOTAL ECLIPSE OF THE HEART (T) () CRITIQUE 15539 @ NICKI FRENCH

9 3 3 | 12 | MOVE IT TO THE RHYTHM SBK 58359/EM) @ TECHNOTRONIC FEATURING YA KID K D] 1| 7 6 | SHIMMY SHIMMY YA (T) (¥ ELEKTRA 66 128/EEG @ OL DIRTY BASTARD

10 9 4 11 | OPEN YOUR HEART EPIC 77867 ® M PEOPLE e * % %G G
REATEST GAINER * % *
11 LET THE
6 L7 1l BEATICOIONIIGIEISS010 SIDRY eI 10)| 2% 2| WATERFALLS {M) (T} LAFACE 2-4108/ARISTA ®TLC
* % * HOT SHOT DEBUT * * % 19 | 17 | 12 | GIVEIT 2 YOU (M) (T) (x) S0 SO DEFWORK 77835/COLUMBIA @ DA BRAT
NEW)D 1 | SCREAM EPIC 78001 ® MICHAEL JACKSON & JANET JACKSON
6 | 20 5 12 7 4 3 | THE POINTS () (T) (x) MERCURY 6937 @ VARIOUS ARTISTS
THE FEELING AQUA BOOGIE 01
E GiEO1 EUCEE 13| 9 | 6 | 4 | ILIKEIT(O WANNA BE WHERE YOU ARE) (T) ELEKTRA 6613 1/EEG ® GRAND PUBA
19 | 24 | 4 | GOD'S AN ASTRONAUT L0GIC 59015 BLUNT FUNKERS
_ 15 | 18 | 4 | BOOMBASTIC (1) VIRGIN 38482 ® SHAGGY
20 | 25 | 5 | THE WAY THAT YOU LOVE WING 677 1/MERCURY @ VANESSA WILLIAMS
= — 15 13 11 | 23 | BIG POPPA/WARNING (M) (T) (x) BAD BOY 7-9020/ARISTA ® THE NOTORIOUS B.1.G.
16 | 10 9 9 | WELCOME TO THE FACTORY HOTN'SPYCY 1271 ANGEL MORAES FEATURING SALLY CORTEZ TS
16 14 10 | 19 | THIS IS HOW WE DO IT (M) (T) PMP/RAL 1469/ISLAND © MONTELL JORDAN
17 14 5 10 | THIS TIME SILAS 55045/MCA ® CHANTE MOORE
D] 27 | 41 | 3 | uisTEN ME TIC (wovon M eastwesT 66 1257€€EG ® INI KAMOZE
18 | 15 15 | 10 | THAT AIN'T RIGHT MAXI 2023 JUDY ALBANESE TRETERT ; BABY BABY
- ABY BABY (M) (T} {X) EASTWEST 66 138/EEG
21 | 26 | 5 | SPIRIT INSIDE mca 55036 ® SPIRITS T 2 T T 5 Toe L0  CORONA
NEVA GO BACK (T) (X) PROFILE 7433
2 | 11 8 12 | WHAT HOPE HAVE | U.S. CHAMPION 318 SPHINX o @ SPECIAL ED
2 | 16 8 3 | ASK OF YOU (T) EPIC SOUNDTRAX550 MUSIC 77907/EPIC ® RAPHAEL SAADIQ
22 | 28 | 6 | OYECOMO VA pUENTE 12632/H0T TITO PUENTE JR. & THE LATIN RHYTHM 1
22 | 181 18 3 PICK IT UP KING STREET 1026 e T S > NEW ) BEST FRIEND (T) (X) ATLANTIC 8557 7/AG ® BRANDY
@ 2 3 2 MARTA'S SONG 550 MUSC 1790 0/ERC © DEEP FOREST 10 13 20 FREAK LIKE ME (T) (x) MECCA DON/EASTWEST 661 75/EEG ® ADINA HOWARD
| F— P P 23 | 1 19 15 | KEEP THEIR HEADS RINGIN' T) PRIORITY 53188 & DR. DRE
OWER PiICK NEW) 1 FEELS SO GOOD (M) (T) (X) SO SO DEF 77920/COLUMBIA @ XSCAPE
31 | 42 | 3 | YOUBRING ME JOY UPTOWN PROMOMCA @ MARY J, BLIGE
;@ T : 25 | 25 2 THAT'S WHAT | GOT (T} TRIBAL AMERICA 58362/1.R.S. LIBERTY CITY
YOU NEVER LOVE THE SAME WAY TWICE EPIC /7917 ® ROZALLA —————
& 26 | 24 15 6 OPEN YOUR HEART (1) (X) EPIC 77867 & M PEOPLE
30 [ 38 | 4 | TREMENDOUS PAIN sTH & Bway 240 608/15LAND ® VELLO
35 | — | 2 | BROWN SUGAR (1} M 58360 ® D'ANGELO
32 | 41 | 3 | ABSOLUTE E-SENSUAL AVEXGROUP 15544/CRITIOUE © JAKI GRAHAM
28 | 20 | 14 | RUN AWAY () (1) ARISTA 12809 REAL MCCOY
28 [ 38 | 5 | Do MERIGHT emomve 775 BUTTER
- 2 | 3| 32 5 | TONIGHT IS THE NIGHT (T) (X) LOGIC 59011 @ LE CLICK
29 | 33 | 39 5 | CHERCHEZ LA FEMME EPIC PROMO GLORIA ESTEFAN
3 29| 16 | YOUR LOVING ARMS (T) (X} SIRE 66150/EEG @ BILLIE RAY MARTIN
38 2 | USTEN ME TIC (WOYOI) easTwEST 6125/ EG ® INI KAMOZE =
22 9 11 | CRAZIEST (M) (T) (x) TOMMY BOY 670 @ NAUGHTY
31| 24 | 2 7 TECHNOVA ELEKTRA 66141/EEG ® TOWA TEI @ REE 5 GHTY BY NATURE
- = - ALL GLOCKS DOWN (T) PENDULU
32 27 23 8 WAKE IT UP G-ZONE 440 606/ISLAND LOVEWATCH e M BB TIEM! A
3 T 16 11 | MY LOVE MOONSHINE MUSIC 88214 KELLEE @ NEW ) 1 SPRINKLE ME (T) (x) SICK WID' IT 42297/JIVE @ £-40 (FEATURING SUGA T)
34
34 | 23 | 21 [ 10 | LETUs PRAY soL0r souL 2007 EDDIE "FLASHIN" FOWLKES FEATURING MAURISSA ROSE | | ;0 28 | 5 | SHYGUY WM (X WORK 77675/COLUMBIA SIIANAIKING
@ 86 | — | 2 | 1 SAW YOU DANCING LONDON 5439/SLAND * YAKIDA 1 | 14 ] 4 | THE WAY THAT YOU LOVE (T) (X} WING 677 L/IMERCURY ® VANESSA WILLIAMS
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DANCE TRAX

(Continued from preceding page)

cellent remixes by George Morel,
Dancing Divaz, and Pierre J.
This must-hear project is now
available on import on BMG-dis-
tributed ClubVision Records,
though a stateside home has yet to
be confirmed.

Those of you who lived for E.G.
Fullalove’s saucy “Didn’t I Know
(Divas To The Dancefloor),”
which peaked in the top five of Bill-
board’s Club Play chart in Feb-
ruary, must grab a copy of her
equally fab follow-up, “Ain’t It
Whatcha Want.” Issued via the
Chicago-headquartered Eromlig

Musie, this jam cooks up a tasty
deep-house groove topped with
sassy vamps and juicy belting that
should keep runway dollies grin-
ning. For the mix-minded, Ralphi
Rosario, Johnny Fiasco, and
Tom E. each come to the table
with interpretations that nicely
suit a variety of underground for-
mats. Cute, very cute.

Add Chicago producer Kevin
Elliott to the list of notable state-
side talent heading overseas to get
the props they should be getting
in their own back yard. Thanks to
England’s Hott Records, he is get-

ting the opportunity to flex his
flair for rousing, soulful house
rhythms on “Love Music,” a ster-
ling single that features the
throaty, gospel-spiked style of
Malik Hart. Seamus contributes
a mighty fine remix, though noth-
ing tops Elliott’s original vibe.

On a retro tip, ever-reliable mu-
sic archivist Rhino Records con-
tinues its “Just Can’t Get Enough:
New Wave Hits Of The '80s” se-
ries with five festive new discs—
bringing the total number of vol-
umes to 15. As with the first 10
editions, volumes 11-15 contain 16

tracks per CD and 12 cuts per cas-
sette. Among the highlights of this
essential series are “99 Luftbal-
lons” by Nena, “Shiny Shiny” by
Haysi Fantayzee, “Calling Your
Name” by Marilyn, “Dancing
With Tears In My Eyes” by Ultra-
vox, and “Since Yesterday” by
Strawberry Switchblade. We are
gagging with glee.

PARTING GLANCES: We are
sad to report the untimely passing
of artist manager and indie label
executive Marts Andrups, who
died from a cerebral hemorrhage

in London June 10. He was 30
years old.

For the past few years,
Andrups guided the career of
Roger Sanchez and was the pro-
ducer’s partner in Narcotic Ree-
ords, a fairly young label that has
been gaining international atten-
tion in recent months.

“Marts was the most difficult,
stubborn, and utterly brilliant per-
son I ever met,” Sanchez says.
“He has been a major force in my
life and in the underground dance
music scene. It’s such an incredi-
ble loss.”
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Twain Time. Backstage at Mercury Records’ Fan Fair show, Shania Twain was
presented with gold and platinum awards for her current atbum, “The Woman In
Me.” The album has been certified platinum in her native Canada (for sales of
100,000 copies) and gold in the U.S. Pictured, from left, are Russ Prowse, product
manager, Mercury/Polydor Records Canada; Twain; and Luke Lewis, president,

Mercury Nashville:

B BY DEBORAH EVANS PRICE

NASHVILLE—Tracy Byrd will be
the first to admit that he's not an
overnight success. It took MCA’s
clever promotions, relentless tour-
ing, and old fashioned perseverance,
but Byrd's last album, “No Ordinary
Man,” has been certified platinum,
and his self-titled debut just went
gold. Byrd and MCA'’s executives
hope strategic positioning at retail,
special radio promotions, and a slot
on Reba McEntire’s fall tour will
maintain the momentum for his
third release, “Love Lessons.”
“With.the first record we were
just doing whatever we could to
make people aware of Tracy,” says
MCA VP of sales and marketing
Dave Weigand. “We did a dance
club tour and that helped us. People
called radio, and that had a lot to do

Warner Western Preserves Diverse,
Contemporary Culture Of Country

by Chet Flippo

fries (“The Bronze Buckaroo [Rides Again]”), Miller,
Robert Mirabal, a Miller/Mirabal collaboration called
“Native Suite,” and “Looney Western,” a duet album by
the Looney Tunes cartoon characters and Warner West-
ern artists. Bugs Bunny sings “Happy Trails”?

HONKY-TONK Cadillac
Blues: William Orville
“Lefty” Frizzell has al-
ways stood in Hank Wil-
liams’ shadow. Instead of
benefiting from the
“timely death” that Roy
Acuff said Hank enjoyed,
Lefty lived too long, leg-
end-wise. Even though he
died at 47, he had been |
passed by and virtually
forgotten by a changing
country music market. He was eclipsed first by Hank,
then by Elvis. Even so, he left a monumental musical
legacy that helped reinvent traditional country in the
form of the enormous influence he had on such perform-
ers as Willie Nelson and later Keith Whitley, George
Strait, and Randy Travis, and the current singers who
were in turn influenced by them. You can hear his echoes
still on country radio.

Lefty has finally been thoroughly chronicled in the
best country music biography to come along in years.
“Lefty Frizzell: The Honky-Tonk Life Of

Country Music’s Greatest Singer” will be
published by Little, Brown and Co. Aug. 17.
Daniel Cooper, an editor at the Country Mu-
sic Foundation Library and Media Center
here, wrote a meticulously researched, em-
pathetic study of Frizzell’s tumultuous life
and career. Lefty, like Hank, embarked on

LET US NOW PRAISE FAMOUS MEN AND
Women: The critically acclaimed Warner Western label,
the first to seriously document Western culture, is be-
coming more and more interesting. Jim Ed Norman’s
concept of transgressing and even ignoring traditional
boundaries and notions of -
country music is dedicated
to preserving and perpet- ]
uating the culture of the
West. It’s not old music or a l
dead music. It’s very much
contemporary and authen- < B
O

Although you wouldn’t
think this would be a com-
mercial area, Warner i)
Western is quietly estab-
lishing an alternative mar-
ketplace through niche
marketing. In partnership with Real West Productions,
the albums are in usual music outlets, as well as in non-
traditional outlets, such as tack shops, Western apparel
stores, and feed stores, and are available through an 800
number. “We have 640 alternate, nonmusic dealers,”
says Real West VP of A&R Reno Kling. “We're not in
the mall. We're selling a lifestyle, a set of values.” And
it’s working: Michael Martin Murphey’s “Cowboy
Songs” album has reached sales approaching 400,000, ac-
cording to the label.

The label’s roster reflects the diversity of
the people who formed Western culture: cow-
boy singers (Murphey, Red Steagall, Don
Edwards), cowboy poets (Waddie Mitchell),

Native Americans (Bill Miller), African-
Americans (Herb Jeffries), women (Emmy-
lou Harris), and Hispanic-Americans (Sons
Of The Joaquin). Thematically, the different
works are linked through cover-art water-

~colors by western artist Willie Matthews.

“Our immediate goal,” says Norman, “is to fine-tune
our marketing and increase our visibility. Radio airplay
has been difficult except for Michael [Martin Murphey].
To be in the general marketplace, we need our artist
base to come up with music that is so compelling that
it would spread media visibility and radio visibility. We
may do some radical things. Not everyone knows about

Warner Western yet. But we’re well on our way.”

New and impending works include solo albums by Jef-

uncharted ground with his career, and the ac-
count of his life and times is almost as tragic and vibrant
as Hank’s. It's all there: the humble beginnings, the $2
guitar, the scrabbling to make a career, the origins of
brilliant songs, the inept management, the triumph at
the Grand Ole Opry, the corrupt publishing deals, the
stolen tunes, the slimy booking agents, the thieving club
managers, the stormy marriage, the record company in-
trigue, the horror show of nonstop touring, the drinking,
the fighting, the jail stays, the teenage girls—all the ele-
ments that made country music what it is today.

with breaking Tracy. Now we're at
a different level.”

Weigand says one of the promo-
tions planned for “Love Lessons,”
involves the dis-
tribution of Tracy
Byrd postcards
through retail
outlets, dance
clubs, and West-
ern clothing
stores two weeks
in advance of the
album’s July 18
release. “Instead
of just doing a flier, we thought this
would be different and cool,” Wei-
gand says.

MCA also plans a teaser cam-
paign on CMT that will feature
spots promoting the record two
weeks in advance of street date. At
retail, Weigand says Byrd will be
well-positioned with end-cap dis-
plays at key retail outlets.

Radio, of course, will be crucial in
promoting the new record. Accord-
ing to Scott Borchetta, MCA VP of
national promotion, “Love Lessons”
will premiere nationwide through a
syndicated radio special being hand-
led by New York-based SJS Cross
Country Promotions. “This is open
to all stations,” Borchetta says.
“Tracy will talk about each cut and
there will also be a few surprise
guests who tie into the ‘Love Les-
sons’ theme.”

MCA also plans to run radio spots
in conjunction with the tour. Spots
will air in markets before and after
Byrd appears in concert with McEn-
tire to help drive consumers into re-
tail for the new album.

One of the challenges for MCA is
to dispel Byrd’s earlier association
with novelty tunes. Byrd had scored
hits with several novelty tunes be-
fore enjoying a hit ballad with his
last release, “The Keeper Of The
Stars.”

“On ‘No Ordinary Man’ we had

BYRD

Tracy Byrd Is Not Just A Novelty

MCA Artist To Tour With Reba McFEntire

some great hits with ‘Lifestyles Of
The Not So Rich And Famous” and
‘Watermelon Crawl,” but people
were saying that was novelty,” Byrd
admits. “I'm a traditional country
artist and I know the music. So I set
out to find some songs that would
establish a niche where I wanted to
be and put an end to the novelty
things. So we went out and found
some great stuff. It's traditional but
with enough edge and groove where
it’s hip. I think it's the first time I
came out of the studio and felt like
I really got everything I wanted to
get while I was in there.”

MCA released a ballad off Byrd’s
debut album called “Why Don’t That
Telephone Ring” that did little at ra-
dio, and then his string of up-tempo
tunes became hits. Byrd admits his
growing reputation for novelty
tunes was uncomfortable. “It was
frustrating, but I was awfully happy
when they did start playing some
records, and ‘Watermelon Crawl’
has probably been the biggest rec-
ord I’ve had,” Byrd says. “There
were some great songs on that first
album . . . but for whatever reason it
didn’t happen with that first album.
I was a little frustrated, but I was
still just happy to be in the business,
and I knew if I kept working hard it
would finally come to me.”

Byrd says he knew “The Keeper
Of The Stars” would be the ballad to
break his string of novelty records.
“The label was concerned about it,”
he says of the ballad. “I begged
them to release ‘The Keeper Of The
Stars’ because I saw what it was do-
ing to people. It was bringing tears
to people’s eyes, and people were
asking for it like it was a single al-
ready.”

Now that radio has embraced
both Byrd’s ability as a balladeer
and his up-tempo energy, he has de-
livered “Love Lessons,” a well-
rounded album that showcases his

(Continued on page 33)

TNN’s Ralph Emery A Reason
To Wake Up In The Morning

B BY JIM BESSMAN

NASHVILLE—Ralph Emery’s return
to live TNN programming via “The
Ralph Emery Show” pits the superstar
country broadcaster and best-selling
autobiographer against the morning
TV shows of the major networks and
syndicators.

TNN’s first live daytime talk/variety
show, Emery’s one-hour weekday slot,
which premieres July 10 at 9 a.m,,
EST, and repeats at 1 pm., is also an
attempt by TNN to broaden its pro-
gramming and strengthen its relation-
ship with the music industry.

“Country music is getting exposed
on all TV venues, so it's a whole new
ballgame,” says Brian Hughes, the net-
work’s programming director. “In or-
der to compete, we need to further em-
brace the industry. Ralph’s new show

offers an avenue for presenting its art-
ists’ personalities—as well as their mu-
sic sides.”

Music is one fo- .
cus of Emery’s new f " &
show, which is pro- &
duced for TNN by
Ralph Emery Pro-
ductions, with Em-
ery and Bill Carter
executive pro-
ducing.  Joanne
Fish, the producer,
says the show will
bring the lock and feel of Emery’s local
broadcasting background to a national
level.

Emery, who will continue to produce
and host TNN's “Ralph Emery On The
Record” interview specials, was a de-
corated all-night radio DJ at WSM

(Continued on page 48)
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30 23 15 18 WHAT MATTERED MOST & TY HERNDON J.STROUD,R. TRAVIS,D.MALLOY (B.MCDILL,T.ROCCO) C) {V) GIANT 17902
D.JOHNSON (G.BURR,V.MELAMED) (C) (V) EPIC 77843 w7 y NOT SO DIFFERENT AFTER ALL BROTHER PHELPS
@ 42 54 4 WALKING TO JERUSALEM & TRACY BYRD R.LPHELPS.D PHELPS K LEHNING (J.HUGHES, LKELLY) (C) (V) ASYLUM 64436
T.BROWN (S.HOGIN,M.D. SANDERS) (©) (V) MCA 55049 NEWD ; IF | AIN'T GOT YOU MARTY STUART
32 29 22 18 | GONNA ﬁ%TCASLIFEDERD & & MARK CHESI\éUng D.COOK (C WISEMAN,T 8RUCE} (V) MCA 55069
M.WRIGHT (F.DYCUS J.LA A (C) (V) DECCA 5497 5 -
. SWINGIN' ON MY BABY'S CHAIN & PHILIP CLAYPOOL
@ 39 41 6 SIP%ISE!-E nglégs\l(ﬂlEnglE\L}ELEN%ﬂLE) * %\A\Q%'XD R7|3(3 @ NEWD ! J.CRUTCHFIELD (P.CLAYPOOL,T.DEVOURSNEY,D STEEN) (C) (V) CURB 76952
POWELL, T.DUBOIS (M. . ISTA 12 q
- : PLEASE REMEMBER ME & RODNEY CROWELL
4| 47 4 | INBETWEEN DANCES & PAM TILLIS nBlnHln 9 | RCROWELLT BROWN (R CROWELLW JENNINGS) (C) () MCA 55024
P.TILLIS,S.FISHELL (C.BICKHARDT,B ALFONSO} (V) ARISTA 1-2833 WALK ON TINDA RONSTADT
43 1 46 | 11 Z%&?&EJSTECRS@J TO REMAIN SILENT . PERF(EC():(TV)SCTURRQAN729E£ T4 175 | 67 | 9 | G \ASSENBURG,LRONSTADT (M BERG.R SAMOSET (C) (V) ELEKTRA 6442 7/EEG
| —— d d i< SLOW ME DOWN & SHELBY LYNNE
ADALIDA GEORGE STRAIT NEWD | | .
¥ | 12 14 T.BROWN,G.STRAIT (M.GEIGER W.MULLIS M.HUFFMAN) (v) MCA 55019 BMANER (5 DAVIS5.LYNNE B MAHER) {C) MAGNATONE 1102
37 33 30 17 é.S&NDRchOK;/(Es.[;?n%r&;rAFDJRFAQIK|MBALL) ¢ JOHN MICHAEL Mﬂ?ﬁﬁ%’\gﬁ; (O Records showir)g an increase in qetections over the previous week, regardiess of chart movement. Airpower aw_arded to those records which
attain 3000 detections for the first time. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
38 | 35 | 33| 19 é—Lgkg'Tslgéo"o'KO(NR 'éHNII?NK A4 B’(?cg)(%ﬁsngTADIUZ';g:‘) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability. (V) Viny! single avail-
: AT : 5 ability. (X) CD maxi-single availability. © 1995, Biliboard/BPi Communications.
1 ) 1 3 | THE KEEPER OF THE STARS & TRACY BYRD 14 8 7 4 | WHOSE BED HAVE YOUR BOOTS BEEN UNDER ® SHANIA TWAIN
T.BROWN (D.LEE,D MAYO.K STALEY) MCA R.J.LANGE (S.TWAIN,R.J LANGE) MERCURY
2 2 9 4 | THINKIN' ABOUT YOU & TRISHA YEARWOOD 1513 | 10 3 | THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) ® LARI WHITE
G.FUNDIS (B REGAN.T SHAPIRO) MCA G.FUNDIS (L WHITE,C.CANNON) RCA
3 3 3 12 | OLD ENOUGH TO KNOW BETTER & WADE HAYES 16 | 14 | 20 | 20 | TAKEMEAS|AM & FAITH HILL
D.COOK (C.RAINS W.HAYES) COLUMBIA S.HENDRICKS (B.DIPIERO K STALEY) WARNER BROS.
4 1 SO HELP ME GIRL & JOE DIFFIE 17 17 7 12 | THISTIME & SAWYER BROWN
™ J SLATE, J DIFFIE (H.PERDEW,A.SPOONER) - EPIC M.MILLER,M.MCANALLY (M.MILLER M.MCANALLY) CURB
5 7 1 ¢ | ASANY FOOL CAN SEE & TRACY LAWRENCE 18| 16 | 23 | 24 | KICKALITILE ® LITTLE TEXAS
T.LAWRENCE F.ANDERSON (P.NELSON K.BEARD) ATLANTIC C.DINAPOLI,D.GRAU LITTLE TEXAS (P HOWELL D.0'BRIEN,B.SEALS) WARNER BROS.
6 18 | GONE COUNTRY ® ALAN JACKSON 19 | 21 | 21 | 3g | BEMY BABY TONIGHT ® JOHN MICHAEL MONTGOMERY
5 5 K.STEGALL (B.MCDILL) ARISTA S.HENDRICKS (E.HILL,R.FAGAN) ATLANTIC
7 6 6 4 | THIS WOMAN AND THIS MAN & CLAY WALKER 20 | 24 | 19 | 31 | XXX'SAND 00O'S (AN AMERICAN GIRL) TRISHA YEARWOOD
J.STRUUD J).PENNIG,M.LUNN) GIANT G.FUNDIS,H.STINSON (A RANDALL,M.BERG) MCA
8 | 7 | g | 15 | GOIN' THROUGH THE BIG D MARK CHESNUTT 21 | 20 | 22 | 30 | DOWN ON THE FARM ® TIM MCGRAW
M.WRIGHT (R.ROGERS,) WRIGHT M.WRIGHT) DECCA ! J.STROUD,B.GALLIMORE (K.K.PHILLIPS,J LASETER) CURB
9 1 8 10 | MYKIND OF GIRL & COLLIN RAYE 22 | 15 | 16 | 20 | !F.1COULD MAKE A LIVING & CLAY WALKER
J.HOBBS.E SEAY P.WORLEY (D.COCHRAN, J.JARRARD,M.POWELL) EPIC 1,STROUD (K.STEGALL R MURRAH,A_JACKSON) GIANT
10 3 | 15 | PICKUP MAN & JOE DIFFIE 23 | 19 | 15 | 15 | NOT A MOMENT T0O SOON © TIM MCGRAW
iz 1 6 | ) SUATEJ DIFFIE [H.PERDEW,K.K.PHILLIPS) EPIC J.STROUD, B.GALLIMORE (W.PERRY,J.BARNHILL) CURB
unlwl 1w ¢ | WHEREVER YOU GO CLINT BLACK 24 | — | o4 | 37 | WINK © NEAL MCCOY
: J.STROUD,C.BLACK (CBLACK,H.NICHOLAS) RCA B.BECKETT (B.DIPIERO.T.SHAPIRO) ATLANTIC
12 18 14 23 LIVIN' ON LOVE & ALAN JACKSON 25 23 8 LIPSTICK PROMISES @& GEORGE DUCAS
K.STEGALL (A_JACKSON) ARISTA R.BENNETT (G.DUCAS,T SILLERS) CAPITOL NASHVILLE
FOR A CHANGE & NEAL MCCOY ®Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
= g 1 - B.BECKETT (S.SESKIN,J.S SHERRILL) ATCANIIC dropped below the top 20. Commercial availability 1s not indicated on the recurrent chart.
32 BILLBOARD JUNE 24, 1995

www americanradiohistorv com


www.americanradiohistory.com

ARTISTS & MUSIC

COUNTRY

1 8. 0.8 6880 ¢ 84

™

by Wade Jessen

IT’S A BREEZE: Tracy Lawrence scores his sixth No. 1 on Billboard’s
Hot Country Singles & Tracks with “Texas Tornado.” Lawrence’s debut,
“Sticks And Stones,” peaked at No. 1 in January 1992, and each of his
subsequent releases have attained at least top 10 status. “Texas Tornado”
was written by legendary Nashville songwriter Bobby Braddock. Brad
dock, a former Marty Robbins sideman, collaborated on other No. 1 hits,
including Johnny Duncan’s “Thinkin’ Of A Rendezvous,” Tammy Wy-
nette’s “D-I-V-O-R-C-E,” George Jones’ “He Stopped Loving Her To-
day,” and the Jones/Wynette duet “Golden Ring.” Lawrence is one of
three Atlantic artists appearing in the top five on Hot Country Singles
& Tracks—the other two are John Michael Montgomery (9-2) and Neal
McCoy (11-5).

NAME THAT TUNE: Alan Jackson (Arista) leads our Airpower honor-
ees on Hot Country Singles & Tracks with “I Don’t Even Know Your
Name” (21-16). The video for Jackson’s release features comedian Jeff
Foxworthy and moves to heavy rotation at cable outlet CMT. Jackson
topped the recent TNN/Music City News Country Awards, taking his sec-
ond consecutive trophy for entertainer of the year. Jackson also won male
artist of the year, album of the year (“Who I Am”), single of the year
(“Livin’ On Love”), and vocal collaboration of the year (“A Good Year For
The Roses” with George Jones). Foxworthy garnered comedian of the
year honors during the ceremony. Reba McEntire (MCA) also captures
Airpower status with her dramatic ballad “And Still,” which moves 19-18.
McEntire was named female artist of the year at the TNN awards.

MORE WINNERS: The TNN awards show kicked off the annual Fan
Fair celebration in Nashville and was broadeast from the Grand Ole Opry.
Other winners: Sawyer Brown (vocal band of the year), Tim McGraw
(male star of tomorrow), Faith Hill (female star of tomorrow), Black-
Hawk (group/duo stars of tomorrow), Brooks & Dunn (vocal duo of the
year), Martina McBride (video of the year—“Independence Day”), and
Ricky Van Shelton (Christian country artist of the year).

GOING ONCE, TWICE: John Michael Montgomery grabs Greatest
Gainer honors on Top Country Albums for his self-titled Atlantic release.
Montgomery’s album wins our unit-gain award during its 11th consecutive
week at No. 1, with an increase of more than 15,000 pieces over the previ-
ous week. Shania Twain wins our Pacesetter award on Top Country Al-
bums for “The Woman In Me” (3-2). Twain’s second release on Mercury
posts an increase of 30% over the previous week. “The Woman In Me"
was recently certified gold by the Recording Industry Assn. of America
for sales of more than 500,000 units.

NOTEWORTHY: Brooks & Dunn (Arista) became the first country
duo to have three multiplatinum albums, with the recent RIAA certifica
tion of “Waitin’ On Sundown,” which has sold more than 2 million units.
Their previous release, “Hard Workin’ Man,” has sold more than 4 million
units, and their debut, “Brand New Man.” has sold more than 5 million

units.

Country

Alabama’s Shelby Lynne Just Can’t Slow Down
‘Restless’ Magnatone Artist Releases Fifth Album

B BY TERRI HORAK

“Restless” may be the title of Shelby
Lynne’s new release on Magnatone
Records, but for
the performer, the
focus is on durabil-
ity.

“I like a great
tune and a song
that says some-
thing, but most of
all T like songs that
can stand the test
of time, which is
what T hope I can do in this business,”
Lynne says.

“Restless” is Lynne’s fifth album and
her first for Magnatone, one of Nash-
ville’s new independent labels (Bill-
board, Nov. 5, 1994). She previously
recorded three albums for Epic and one
for Morgan Creek.

Lynne co-wrote five of the tracks on
“Restless,” which is due July 18. “I
never will consider myself a true song-
writer, but I know enough about music
and what I like to [create] songs for my-
self,” she says.

The first single, “Slow Me Down,” re-
leased June 12, was written by Lynne,
Stephanie Davis, and Lynne’s producer,
Brent Maher, who is president of Mag-
natone Records.

“Slow Me Down,” a rousing anthem
to Lynne’s Alabama roots, features a
funky fiddle and accordion groove. “I
wanted to write a song about the South
and talk a bit about the Southern ele-

LYNNE

TRACY BYRD

(Continued from page 31)

versatility on lively tunes like his
current single, “Walking To Jerusa-
lem,” and stone country offerings
like the Bill Anderson-penned “You
Lied To Me.” “Heaven In My
Woman’s Eyes” is accented by a
gut-string guitar that Byrd says re-
minds him of the Marty Robbins
records he loved as a child.

“I really wanted to get back to
that traditional old country sound
that I grew up listening to,” Byrd
says. “That’s what I feel most com-
fortable with and feel most proud
of.”

gance, the magnolias and being on a
boat on a river,” Lynne says. The video
for “Slow Me Down” has Hot Shot sta-
tus on CMT.

Nick Upton, MD of KSON San
Diego, just added “Slow Me Down” and
expects it to do “very well.”

“I've always been impressed with
Shelby’s voice, and this song gives her
a chance to shine with a musical and
lyrical hook,” Upton says.

Lynne is helping to promote the sin-
gle by visiting radio stations nation-
wide. Magnatone is also bringing pro-
grammers from different cities into
nearby markets for her live shows.

She recently began a tour with her
nine-piece band that will run through
the end of the year. Lynne headlines
some of the shows; on others she opens

for either Vince Gill or the Mavericks.

Jim Mazza, Los Angeles-based CEO
of Magnatone Entertainment, parent of
the Nashville-based Magnatone label,
says Lynne’s exposure last year on a
segment of the syndicated TV show
“The Road” helped to create a new
awareness for her. Other television ap-
pearances are in the works, but the
“hardcore thrust,” according to Mazza,
is toward increasing support from ra-
dio.

Lynne’s previous album on Morgan
Creek, “Temptation,” was a big-band
nod to Bob Wills, which caused some to
question her musical direction. “The
perception of her is that she has the po-
tential to sing anything—rock, jazz,
blues—but she is who she is, and she’s
as country as it gets,” Mazza says.

Billboard’s definitive dual-directory to the
Nashville (615) region and the Country Music

business nationwide!

Nashville 615/Country

3 1)
Music Sourcehook 1995
Nashville 615 gives you 25 cat-
egories of non-country entertain-
ment contacts all prefixed by the
(615) area code: ® Record Labels ®
Distributors ® Manufacturers ¢
Instrument Rental ® Hotels *
Charter services and much more!

Country Music Sourcebook
provides vital information for peo-
ple, products & services involved
in the U.S. & Canadian Country Music scene:

* Personal Managers ® Booking Agents ® Country Artists ® Music
Publishers ® Radio Stations ® Concert Promoters ¢ Tour Venues
* Record Producers ® Plus Canadian Country Radio & Venues

WA

EDUNTRY MESIC SHURCERODN

If you are on the way to Nashville or need a country music con-
tact, this is the directory for you!

| To order your copy today for just $50 plus $5 shipping and handiing (312 for
international orders) call toll-free 1-800-223-7524 or 1-800-344-7119. In NY

|call (212) 536-5174. In NJ call (908) 363-4156. Or mail this ad with your
payment to: Billboard Directories, P.O. Box 2016, L.akewood, NJ 08701
Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S.
funds only. All sales are final.
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COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

33 FINISH WHAT WE STARTED (Careers-BMG. BMI/
36 ADALIDA (Sixteen Stars, BMI/Dixie Stars, ASCAP) HL Warner-Tamerlane, BMI/Under The Bndge. BMI) HL/
51 ALL THAT HEAVEN WILL ALLOW {(Bruce Springsteen. WBM
ASCAP} 65 FORGIVENESS (Minka, ASCAP/Maverick, ASCAP/WB,
18 AND STILL (Starstruck Wnters Group, ASCAP/ ASCAP/Little Big Town, BMi/Amencan Made, BMI) WBM
Starstruck Angel, BMI) HL 68 GET OVER IT (Careers-BMG, BMI/Breaker Maker, BMI/
12 ANY MAN OF MINE (Loon Echo, BMI/Zomba, ASCAP) Be Mine, ASCAP) HL
WBM 41 GIVE ME ONE MORE SHOT (Maypop. BMI/Wildcountry,
23 BOBBIE ANN MASON (Starstruck Writers Group. BMI) WBM
ASCAP/Mark D., ASCAP) HL 32 GONNA GET A LIFE (Warner Source, SESAC/Dyinda
$9 THE BOX (Sometimes You Win, ASCAP/All Nations, Jam, SESAC/Mighty Nice. BMI/Laudersongs. BMI)
ASCAP/Nocturnal  Echpse. BMI/Careers-BMG.  BMI/ WBM/HL
Minnetonka, BMI) WBM/HL 42 THE HEART IS A LONELY HUNTER (Starstruck Writers
66 CAIN'S BLOOD (Almo, ASCAP/Magnasong, BMI/Red Group, ASCAP/Mark 0., ASCAP/Sony Cross Keys.
Quill. BMI} WBM ASCAP/New Haven. BMI) WBM/HL
54 CLOWN IN YOUR RODEOQ (Emily Boothe, BMI/Careers- 53 HELLO CRUEL WORLD (PolyGram Int'l. ASCAP/Veg-0-
BMG. BMI} HL Music. ASCAP/AIl 3 Chords, BMI/Bug. BMI) HL
15 DARNED IF | DON'T (DANGED IF I DO) (Sony Tree, BMI/ 37 | CAN LOVE YOU LIKE THAT (Diamond Cuts. BMI/
Acuff-Rose, BMI} WBM/HL Wonderfand, BMI/Critenon,  ASCAP/Second  Wave,
58 DON'T MAKE ME FEEL AT HOME (Starstruck Writers ASCAP/Full Keel, ASCAP/Friends And Angels. ASCAP)
Group, ASCAP/Sony Cross Keys, ASCAP/Kim Williams, WBM/HL
ASCAP) HL 21 | DIDN'T KNOW MY OWN STRENGTH (Maypop. BMI/
57 DOWN IN TENNESSEE (EMI April, ASCAP/Ides Of Nineteenth Hole, BMI/Bellarmine, BMI) WBM
March, ASCAP) 25 | DON'T BELIEVE IN GOODBYE (Travelin' Zoo, ASCAP/
48 FAITH IN ME, FAITH IN YOU (WB. ASCAP/Big Tractors. Seventh Son, ASCAP/Club Zoo. BMI) WBM
ASCAP/Avalon Way, ASCAP) WBM 16 1 DON'T EVEN KNOW YOUR NAME (WB, ASCAP) WBM
8 FALL IN LOVE (Sony Cross Keys, ASCAP/Kim Williams. T IF | AIN'T GOT YOU (Aimo, ASCAP/WB. ASCAP/Big
ASCAP/Acuff-Rose, BMI) WBM/HL Tractor. ASCAP)
52 FIND OUT WHAT'S HAPPENIN (Glitterfish, BMI/Music 4 IF ) WERE YOU (Soundbeam, BMI/Full Keel, ASCAP/

Corp. Of Amenca, BMI) HL

Farrenuff. ASCAP) WBM

60 IF YOU'RE GONNA WALK, I'M GONNA CRAWL (Songs
0f PolyGram, BMI/HotDogGone. BMI/Button Willow,
BMI) HL

28 I'M IN LOVE WITH A CAPITAL U (Almo, ASCAP/Sony
Tree, BM\/Terilee, BMI) WBM/HL

69 FM LIVING UP TO HER LOW EXPECTATIONS
(PolyGram Int’l, ASCAP/Ranger Bob, ASCAP/Nothin’ But
Net, SESAC/CMI, SESAC) HL

10 I'M STILL DANCIN' WITH YOU (Sony Tree. BMI) HL

34 IN BETWEEN DANCES (Atmo, ASCAP/Craig Bickhardt.
ASCAP/Scarlet's Sister, ASCAP) WBM

39 | WANT MY GOODBYE BACK (Longitude, BMI/August
wind, BMI/Hendershot, BMI/Sydney Enn, BMI/Cave
Berg, BMI) WBM

64 JUST MY LUCK (Mighty Nice. BMi/Wait No More.
ASCAP/Blue Water, ASCAP/PolyGram Int'l, ASCAP)

67 LEAD ON (Acuff-Rose. BMI/Maypop. BMI/Wildcountry,
BMI)

29 A LITTLE BIT OF YOU (WB, ASCAP/Big Tractor, ASCAP/
Almo, ASCAP/Daddy Rabbit, ASCAP} WBM

38 LITTLE MISS HONKY TONK (Sony Tree, BMI/Showbilly.
BMI) HL

19 MISSISSIPPI MOON (Tony Joe White, BMI/Screen
Gems-EMI, BMI/High Horse, BMI) HL

62 MY GIRL FRIDAY (Stroudavarious, ASCAP/Curtis Wright,
ASCAP/Famous, ASCAP/Too Strong. ASCAP) WBM/HL

20 MY HEART WILL NEVER KNOW (Galewood, BMI/Ensign,
BMI/Kidbilly, BMI/issy Moon, BMI) HL

44 NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae,
BMI/Warner-Tameriane, BMI) WBM

70 NOT SD DIFFERENT AFTER ALL (EMI Blackwood, BM)/
XXX000, BMI/EMI April, ASCAP/Irene Kelly, ASCAP) HL

14 PARTY CROWD (N2D, ASCAP/Amencan Romance.
ASCAP)

73 PLEASE REMEMBER ME (Sony Tunes. ASCAP/Blue Sky
Rider, BMI) WBM/HL

46 REFRIED DREAMS (Zomba, ASCAP/Mdlhouse. BMI/ 26 THIS IS ME MISSING YOU (Madwomen, BMI/Sony Tree.
Sangs Of PolyGram, BMI} WBM/HL BMI/Warner-Tamerlane, BMI/Resaca Beach, BMI/
§5 SHOULD'VE ASKED HER FASTER (Little Big Town. BMI/ Alabama Band, ASCAP/Wildcountry, ASCAP) WBM/HL
American Made. BMI/Mighty Nice. BMI/Al Andersong. 61 THREE WORDS, TWO HEARTS, ONE NIGHT (Music
BMI} WBM Corp. Of America. BMI/Mark Colhie. BMI/Housenotes.
75 SLOW ME DOWN (Recluse, BMI/Magnasong. BMI/ BMI}
Sneaky Snake. BMI/Welbeck, ASCAP/EMI Apnil, ASCAP) 31 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
2 SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) (Of, Rainbow, BMI/Starstruck Wnters Group, ASCAP/Mark
ASCAP/Robroy West, BMI) WBM D.. ASCAP) HL
49 SOMEONE ELSE'S STAR (Acuff-Rose. BMi/Mile. ASCAP) T4 WALK ON (Patnck Joseph, BMI/Warner-Tameriane,
WBM BMI/WB, ASCAP/Samasoman. ASCAP) WBM
63 SOMETIMES | FORGET (Issy Moon. BMI/Kidbilly, BMI/ 50 WHAT DO YOU WANT WITH HIS LOVE (New Court, BMI/
Amra, BMI/Sierra Home, ASCAP) Low Country, BMI/EMI Blackwood, BMI/Bait And Tackle.
56 SONG FOR THE LIFE (Tessa, BMI) WBM BMI) HL
27 SOUTHERN GRACE (Square West, ASCAP/Howlin’ Hits, 30 WHAT MATTERED MOST (Gary Burr. ASCAP/MCA,
ASCAP/Sony Tree. BMI/Edisto Sound, BMI/Sony, BMI) ASCAP/August Wind, BMV/Longitude. BMI/Alberta’s
WBM/HL Paw, BMI} WBM/HL
22 STANDING ON THE EDGE OF GOODBYE (Kicking Bird, 40 WHEN AND WHERE (Almo. ASCAP/Bamatuck, ASCAP/
BMI/Sony Tree, BMI/Edisto Sound, BMI) HL Irving, BMI/Kybama, BMI) WBM
47 STAY FOREVER (WB, ASCAP/Blue Gator, ASCAP/ 17 WHEN YOU SAY NOTHING AT ALL (MCA. ASCAP/Don
Maverick, ASCAP/WB, BMI/Hecktone. BMI/Foreshadow, Schlitz, ASCAP/Screen Gems-EMI, BMI/Scarlet Moon
BMI) WBM/CLM BMI) HL/CLM
9 SUMMER'S COMIN' {Blackened. BMi/lrving, BMI) WBM 6 YOU AIN'T MUCH FUN (Songs Of PolyGram, BMI/
72 SWINGIN' ON MY BABY'S CHAIN (Mike Curb. BMI/ Tokeco. BMI} HL
Congregation, SESAC/Lettenip, ASCAP) 11 YOU BETTER THINK TWICE (Benefit. BMI/Longitude.
3 TELL ME | WAS DREAMING (Post Oak, BMI/Brass Crab. BMI) WBM
BMI) HL 24 YOU CAN SLEEP WHILE | DRIVE (Almo. ASCAP/MLE,
1 TEXAS TORNADO (Sony Tree, BMI) HL ASCAP) WBM
45 THAT AIN'T MY TRUCK (Great Cumberland, BMI/ 7 YOU DON'T EVEN KNOW WHO | AM (Sony Cross Keys
Diamond Struck, BMI/Sony Tree, BMI) WBM/HL ASCAP/Purple Crayon, ASCAP) HL
13 THAT'S JUST ABOUT RIGHT (Warner-Tamerlane. BMI) 35 YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart,
WBM BMI
S THEY'RE PLAYIN' OUR SONG (Alabama Band. ASCAP/ 43 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony Tree
wildcountry, ASCAP/Miss Blyss, ASCAP/Starstruck BMI/Buffato Prairie, BMI/Showbilly, BMI/Don Cook, BMI)

wnters Group, ASCAP/Mark D, ASCAP/Little Big Town
BMI/Amencan Made, BMI) WBM/HL

HL
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COMPILED FROM A NATIONAL SAMPLE
= OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan:
FOR WEEK ENDING JUNE 24, 1995 ™
[~ -
z 8 2 8
=
AR 2| (E|B|8|¢2 2
A < 12| ¢ e =
21 %2 | 2| €| ARTIST TITLE | = 2| % | £ | €| ARTIST TITLE | <
[= 5 ~ 3 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = 3 ~ = | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
)
* % * NO. 1/GREATEST GAINER* % % 31 | 33 | 32 | 10| YARIOUS Aﬂs‘%ﬁz-uog loog  COME TOGETHER: AMERICA SALUTES THE BEATLES | 13 |
JOHN MICHAEL MONTGOMERY SALCR LA 81 '
(D {11 JOHN MICHAEL MONTGOMERY | | , 7
ATLANTIC 82728/AG (10.98/16.98] 11 weels at No. 1 38 | 39 36 53 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU |
% % %* PACESETTER % % % 3% | 36 | 35 | 37 | TOBY KEITH @ FOLYDOR 523407 (10.98/15.98) BOOMTOWN 8
3| 4 | 18 | SHANIA TWAIN ® MERCURY 522886 (10,98 £4/15.99) B THE WOMAN IN ME- | 2 40)| 40 | 40 | 89 | REBA MCENTIRE A’ McA 10906 (10.98/15 98) GREATEST HITS VOLUME TWO | |
e
(D) 2| 2| 18 RA(I).JS&EQ!;?;}%S;/Q = NOW THAT I'VE FOUND YOU: A COLLECTION 42 | 41 | 53 | PAM TILLIS A ARISTA 18758 19.98/15.98) SWEETHEART'S DANCE | 6
——— 43 JEFF . ;
@ 1 3 | 26 | GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) P 42 | 4l 21 FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 | 41
MARY CHAPIN CARPENTER A
5|5 5 | 64 | TIM MCGRAW A* CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 1 471 49 | 184 1 o5 vieia 48881/50NY (10.98 EQ/15.98) COME ON COMEON | 6
ALAN JACKSON A D o
6 6 6 53 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 46 46 | 140 ARISTA 18711 (10.98/15 98) A LOT—ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) 1
JEFF FOXWORTHY A 45 | 42 | 47 | DIAMOND RIO @ ARiSTA 18745 (9.98/15.98 LOVE A STRONGER | 13
D 7| 7| ™| JEFFFOXW s e YOU MIGHT BE A REDNECK IF. ARISTA 18745 (9.98/15 98) LITTLE
3
8 3 9 38 | TRACY LAWRENCE @ ATLANTIC 82656/AG (10 98/15.98) | SEE IT NOW 3 46 | 43 45 | 143 | GEORGE STRAIT A® MCA 10651 (10 98/15.98) PURE COUNTRY (SOUNDTRACK) 1
9 9 8 3 DWIGHT YOAKAM WARNER BROS. 45507 (10.95/15 98) DWIGHT LIVE 8 47 | 48 | 47 | 20 | HANK WILLIAMS, JR. MCG CURB 77690/CURB (2.98/15.98) HOG WILD | 14
3 3 50 | ALAN JACKSON A~ ARISTA 18759 (10 9815 98 5ol i 1 48 50 53 | 200 | BROOKS & DUNN A ARISTA 18658 (9.98/15.98) BRAND NEW MAN Jf
49 49 51 37 LITTLE TEXAS @ WARNER BROS. 45739 (10.98/15.98) KICK A LITTLE 10
(A1) 12 | 12 | 59 | REBA MCENTIRE A’ MCA 10994 (1098/15.98 READ MY MIND | 2 .
- 54 | 54 | 83 | FAITH HILL A WARNER BROS 45389 (9.98/1598) TAKE MEAS 1AM | 7
14 | 15 | 57 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF | 3
- = 51 44 52 47 WILLIE NELSON COLUMBIA 64184/SONY (5 98 EQ/9.98) SUPER HITS 40
13 10 10 31 GEORGE STRAIT A MCA 11092 (10.98/15.98) LEAD ON 1
52 | 56 | 50 | 51 | LARI WHITE @ RCA 66395 (9.98/15.98) WISHES | 24
15 | 14 | 8 | TY HERNDON EFIC 66397/SONY (7.98 EQ/11.98) WHAT MATTERED MOST | 9
53 52 55 | 120 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
15 11 11 37 | ALABAMA @ RCA 66410 (10 98/15 98) GREATEST HITS VOL. 3
s - O O o o 54 57 58 13 JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL 54
24 28 72 | COLLIN RAYE A £PIC 53952/SONY (9.98 EQ/15.98) EXTREMES 12
' 55 55 56 1 135 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15 98 LIFE'S A DANCE 4
2 . (10.98/15. IF I || LIS
17 | 21 23 | 37 | CLAY WALKER A GIANT 24582/WARNER BROS. (10.98/15.98) F 1 COULD MAKE A LIVING 4 56 | 61 | 65 1 DAVID LEE MURPHY 10A 11024 (1098115981 AL e |l Bs
18 2 19 - T G T I T LSRR PO 40 d 57 59 64 11 JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD oUT 57
19 16 17 71 THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME 6 58 53 59 38 | CHARLIE DANIELS EP(C 64182/S0NY (5.98 £Q/9 98) SUPER HITS 53
20 18 16 | 20 | SAWYER BROWN @ CURB 77689 (10 98/15.98) GREATEST HITS 1990-1995 5 59 | 62 63 | 31 | JOHN ANDERSON Bna 66417 (9.98/1598) COUNTRY ‘TIL I DIE | 43
21 | 17 | 22 | 46 | JOE DIFFIE A EPIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN | 6 60 | 63 | 66 | 91 | MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM | 14
2 | % | 42 | PATTY LOVELESS @ EPiC 64188/50NY (9 98 EQ15.98) WHEN FALLEN ANGELSFLY | 8 | 61 | 58 | 74 | 10 | HIGHWAYMEN CAPITOL NASHVILLE 28091 (10.98/15.98) THE ROAD GOES ON FOREVER | 42
23 | 25 | 27 | 23 | WADE HAYES DKC/COLUMBIA 66412/SONY (7.98 E/11.98) R OLD ENOUGH TO KNOW BETTER | 19 62 | 51 | 48 | 29 | HAL KETCHUM curs 77660 (10.98/15.98) EVERY LITTLE WORD | 31
(10.98/15.98) N I
24 22 18 14 | JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98 STANDING ON THE EDGE | 12‘_ * % * HOT SHOT DEBUT % % *
25 | 23 | 20 | 72 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/4G (10.98/15.98) KICKIN' ITUP | 1 NEWD | | | VARIOUS ARTISTS KTEL6170 (99813 98) TODAY'S SIZZLIN' COUNTRY | 63
26 19 21 43 | THE TRACTORS A ARISTA 18728 (9.98/15.98) THE TRACTORS | 2 64 | 66 57 66 | JOHN BERRY @ CAPITOL NASHVILLE 80472 (3.98/13.98) JOHN BERRY 13
@ 32 37 71 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15 65 65 68 18 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 49
28 | 24 | 37 | BROOKS & DUNN A’ aRISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN | | 66 | 70 2 | VARIOUS ARTISTS K-TEL 6169 (9.98/13 98) TODAY'S PURE COUNTRY | 66
29 | 27 29 5 4 RUNNER POLYDOR 527379 (9.98/13.98) 4 RUNNER | 27 67 67 61 12 | TANYA TUCKER CAPITOL NASHVILLE 28943 (10.98/15.98) FIRETOFIRE | 28
30 | 30 | 25 | 52 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM | 6 68 | 60 | 44 | 4 | THE JUDDS CURB 66489/RCA (10.9815.98) NUMBER ONE HITS | 39 |
31 | 31 | 33 | 36 | CLINT BLACK @ RCA66419 (10.98/16.98) ONE EMOTION | 8 69 | 72 | 69 | 13 | MARTY STUART MCA 11204 (10.98/15.98) THE MARTY PARTY HIT PACK | 37 |
@ 34 34 90 | NEAL MCCOY ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT 10 70 | 68 67 93 | GARTH BROOKS A’ CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 1
71 23 LLE 31109 (10.98/15. IN THE VICINITY OF THE HEART | 3
23 2 3 3 l\a/c&g}is“ﬁ?;:gg; A Ve S A 7 | 71 62 SHENANDOAH CAPITOL NASHYI 109 5.98) Tl HEAR 1
i 2 | 4} — 2 JAMES HOUSE EPic 57501 (7.98 EQ/11.98) DAYS GONE BY | 72
3 14 | RICK TREVINO coLUMB 198 EQ/15.98 OKING FOR THE LIGHT 24 S
8 [l ) - R RE-ENTRY | 36 | KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER | 12
MARY CHAPIN CARPENTER A
351035 | 30 | 36 | e e4327/50NY (10,98 FQ 16 98) STONES IN THEROAD | 1 74 | 64 | 72 | 3 | RICKY VAN SHELTON COLUMBIA 67130/SONY (5,98 EQ/9.98) SUPERHITS | 64
36 | 37 38 g VARIOUS ARTISTS COLUMBIA 67020/SONY (9.98 EQ/15.98)  NASCAR: RUNNIN' WIDE OPEN 13 75 69 60 39 | MARK CHESNUTT @ DECCA 11094/MCA (10.98/15.98) WHAT A WAY TO LIVE 15

(O Albums with the greatest sales gains this week. ®Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1995, Billboard/BP! Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-"mrd .l.n cnu “t" catal n Alhum s RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane
I ® ™ FOR WEEK ENDING JUNE 24, 1995 n
- T
z 8,
28 [ 5E | arTIST mme | 25| |28|58 ok
~2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 2|32 20
I -1,—_ 1 PATSY CLINE A°MCA 12%(7.98/12.98) 182 weeks at No. 1 GREATEST HiTS | 214 14 17 JOHN ANDERSON A BNA 61029 (5.98/13.98) SEMINOLE WIND 19—
2 2 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 66 15 16 GEORGE STRAIT A” MCA 5567+ 7 98/12.98) GEORGE STRAIT'S GREATEST HITS | 212
3 4 HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 28 16 14 WYNONNA A* CURBEJ‘B MCA (10.98/15.98) WYNONNA 9
4 6 REBA MCENTIRE A MmCA 4979* (7.98/12.98) GREATESTHITS | 212 m | — ALABAMA A RCA 6825 (7 98/11,98) ALABAMA LIVE 84
5 o) THE JUDDS @ CURB 61018/RCA (9.98/13.98) GREATEST HITS VOL. I 22 18 15 WYNONNA A CURB 10822/MCA (10.98/15.98) - TELL ME WHY 4
6 3 THE JUDDS A‘ CURB 8318/RCA (5.98/15.98) GREATEST HITS | 68 19 [ 2 KEITH WHITLEY RCA 6494 (7 98/11.98) DON'T CLOSE YOUR EYES 5
1 11 HANK WILLIAMS MERCURY 823293 (7.98 EQ/10.98) 24 GREATEST HITS | 20 | 20 20 TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 13
8 ) COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL I CAN BE 6 2 | — WAYLON JENNINGS A RCA 8506+ (8.98) - GREATEST HITS | 86
9 8 BILLY RAY CYRUS A® MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 5 22 13 THE JUDDS A CURB 52070/RCA (9.98/13.98) LCVE CAN BUILD A BRIDGE | 24
10 10 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 214 23 | - ALABAMA A RCA 61040 (9.98/13.98) o -GREATEST HITSVOL. 2 | 46
11 12 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) - 'A l;CADE (;F HITS | 2—1_4 1 24_ Zl T ﬂcmHEOOKSA: CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS 7
T 21 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) o - SUPERHITS | 199 | | 25 | 22 | CONFEDERATE RAILROAD A ATLANTIC 8233545 (3 98/15.98) CONFEDERATE RAILROAD 6
13 18 ALAN JACKSON ARISTA 8681 (9.98 EQ/13.98) __ DONT ROCK THE JUKEBOX 2 Catalog albums are older titles which are registering significant sales. © 1995, Billboard/BPI Communications and SoundScan, Inc.
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™

by John Lannert

C()Nl’lil{lﬂl\'(‘lﬂ NOTE=: Perhups the most distine-
tive feature of Billboard'z sixth annual International
Latin Music Conference. held June 5-7 at the Hotel In-
ter-continental in Miami. was the number of new fuces.
They came from all over Latin America. Europe. the
U.S., and, for the first time. Canada, where Latino
sounds are making noticeable headway. They came
from a variety of music-related businesses. And they
came to explore the potential of the Latino market in
the U.S. and elsewhere.

Many newcomers were impressed with the variety
and quality of Latino actz that performed during the
two nights of showcases and at Billboard’s second an-
nual Latin Music Awards. Judging {rom the cheering
audience that swayved vigorously during her mesmeriz-
ing 25-minute set June 5, the hig winner of the show-
case performers was Albita.

A far more confident and polished stage personality
than she was just six months ago, the lithe and expres-
sive Cuban songstress demonstrated that her brand of
Afro-Cuban roots music can attract a non-Cuban follow-
ing. Albita closed the showease; closing is normally one
ol the most difficult tasks any up-and-coming act can
face. but it was no problem—the crowd waited.

“86lo Porque Vivo,” Albita’s album premiere on
Crescent Moow/Epice, is due out June 27. Sony Discos
will work the album in the Latino market.

Three other showcase acts garnering positive com-

Artists & Music

mentary plaved June 6 at the showcase =ponsored by
Spanish society Sociedad Generalde Autores v Edi-
tores: Seguridad Social (DRO East West/Warner).
Raimundo Amador (MCA), and Azuquita (Polvgram).
The fact that the three Spanish artists had little in com
mon musically underscored the notion that there is
room for all tvpes of music in the Latino murket. Segur-
idad Social purveyved an appealing melodic rock sound.
Amador rolled out a blistering blues/flamenco/rock
hlend. and 17-vear-old Azuquita proffered a smart tla-
menco/Caribbean groove.

Mexican rock heroes Caifanes (BMG). voleanie salsa
diva India (Soho Latino/Sony). and nortena notables
Los Tigres Del Norte (Fonovisa) demonstrated other
sides of Latino music when they performed at Bill-
board’s Latin Music Awards.

\bly hosted by actor Esai Morales, the awards pro-
gram featured a touching discourse by Lifetime
Achievement awardee Tito Puente (TropiJazz/Sony).
as well as 1 moving testimonial by Selena's father.
Abraham Quintanilla Jr., and his tamily upon the late
Tejano/pop superstar induction into Billboard’s Latin
Music Hall of Fame. An award called the Spirit of Hope
was created to honor Selen:. The trophy will be given
at Billboard's Latin Musie awards ceremonies to fete
the industry’s most promising new artist. Many thanks
to Quintanilla, EMI Latin president José Béhar, EMI
Latin VP of Southwest operations Manolo Gonzilez,
and EMI Mexico president Mario Ruiz for their par-
ticipation.

PolvGram Latino’s vallenato heartthrob Carlos
Vives drew the loudest applause of the vearly award
winners. Also on hand to pick up trophies were La Ma-
fia front man Oscar Gonzilez (Sony); Cuban mambo,
descarga legend Cachao (Crescent Moon/Epic); GRP
trumpeter extraordinaire Arture Sandoval: RCA/

(Continued on next puge)

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
=z DATA SYSTEMS' RADIO TRACK SERVICE. 94 LATIN MUSIC STATIONS ARE
= - ‘Q O E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
28| 28| 5g | ££| ARTIST TITLE
== -4l INP=- i ¥ 51 LABEL/DISTRIBUTING LABEL ODUCER (SONGWRITER;
| * % *NO. T %
1 ¢ | 5 | M, A. SOLIS Y LOS BUKIS UNA MUJER COMO TU
: FONOVISA 4 weeks at No. 1 M.A.SOLIS (M.A.SOLIS) |
(D 3 3 | § | VICENTE FERNANDEZ AUNQUE ME DUELA EL ALMA |
SONY P.RAMIREZ (J “FRL""AN i
3 4 5 | LA MAFIA NADIE
I I B SONY _ M.LICHTENBERGER JR IL,LARRINAG»‘ |
4 A o | 91 | SELENA FOTOS Y RECUERDOS
3 < EM! LATIN - A.B.QUINTANILLA Ill (C.HYNDE) |
(| 1| 3| 3 | BANDAZETA PRESUMIDAS S.A.
FONQVISA LIS (7E | |
[ § j 5 | 10 | BRONCO ESA MUJER ;
- FONOVISA BRONCO (J.G.ESPARZA)
7 g | ROCIO DURCAL # VESTIDA DE BLANCO
P ==, ARIOLA/BMG _____ RLVI(RLIV]
8 8 32 SELENA & NO ME QUEDA MAS |
| _EMI LATIN _A.B.QUINTANILLA Ill (R.VELA {
9 7 | 12 1 4 | MARC ANTHONY TE CONOZCO BIEN |
| | % | SOHO LATINO/SONY _ S.GEORGE (O.ALFANNO) |
16| 12| g | 12 | BANDARITMO ROJO Wi CORAZON LLORO
! 1 { AbS A FCLAUDE ..-
[ 1
* % % AIRPOWER * * *
an| | 4 | INTOCABLE PARECE QUE NO
EMI LATIN J.LAYALA (F AYALA}
21 10 151 6 | SPARX QUIERO QUE ME VUELVAS A QUERER
| FONOVISA . T.MORRIE (L. ANTONIO.T.MORRIE} ‘
13| 9 [ 10 | 19 | CLAuDIO VEN JUNTO A MI |
| * * *x AIRPOWER * * *
13 | 18| & | LAURA PAUSINI ® GENTE
WEA LATINA AVALSIGLIO (A VALSIGLIO,CHEOPE,M MARATH
(15)| 15 | 2z | 4 | FITOOLIVARES EL PASO DEL CANGURO
} FONQVISA F.OLIVARES (R O_LIV_ARES‘ﬁ-
JERRY RIVERA MAGIA
ae| 16 | u| 3 - C.SOTTO (0 ALFANNO
LOS TIGRES DEL NORTE EL EJEMPLO
NEWD ! | ronowsa LN INC (TBELLO) |
18| 1] g | 1a| LBERACION A ESA
. FONQVISA V.CANALES A ALVARADO (R.DAMIAN) |
EMILIO * YA
19 18 3 5 : EMI LATIN R.NAVAIRA (R.NAVAIRA)
35 2 | LOS CAMINANTES DAME OTRA OPORTUNIDAD
LUNNFONOV@Q ADE LUNA (M.SOTELO
LOS TIRANOS DEL NORTE TAL PARA CUAL
__ NE‘”’ 1 FONOVISA - J MARTINEZ PARA (L PEREZ |
2| 19| 1| 7 [ MASOLISYLOS BUKIS SI'YA NO TE VUELVO A VER
oI FONQV! = - A.SOLIS (M.A
2] 2l 5] 9 | REY RUIZ ESTAMOS SOLOS |
| SONY T.VILLARINY (J.L.PILOTO)
| 24 | 23| 28 | 7 | GARY HOBBS # POR FAVOR CORAZON |
| (L T X EMI LATIN G.HOBBS (C.CASTILLON)
3 i 5 | MARCELO CEZAN HIERBA MOJADA
L. SONY L G.ESCOLAR. I SEIJAS (F.E SANTANDER
3 2 | IRIDIAN CUMBIA TRISTE
o - RODVEN F.CURIEL (F.CURIEL,P.A.CARDENAS) |
28 | 17 | § | ALEJANDRO FERNANDEZ QUE SEAS MUY FELIZ |
! SONY P RAMIREZ (M.MONTERROSAS) |
28 | 24 | 19 | 3 | GUARDIANES DEL AMOR & CORAZON ROMANTICO
I | | RCA/BMG _ APASTOR(A.PASTOR
3 5 | KIARA © LUNA DE PLATA
= RODVEN C.DE WALDEN (S.SINGER,|.C.COHEN,A HIDDING
RAUL ORTEGA VEN DEVORAME OTRA VEZ
@ NEw ’ 1 | FONOVI_S.A R ORTEEA > HERNANDEZ)
BRONCO & QUE NO ME OLVIDE
A |z |an|xn ! _FONOVISA BRONCO (.G ESPARZA) |
32 | 26 | 27 | g | LUIS MIGUEL # DELIRIO
| | WEA LATINA L.MIGUEL (C PORTILLO DE LA LUZ)} |
MILLIE & ESTAREMOS JUNTOS
@ NEW ’ | ! EMI LATIN K.C.PORTER (K.C.PORTER,M.FLORES)
| w0l 17 | LA MAFIA TOMA M| AMOR
adu i | SONY - M.LICHTENBERGER JR. (A.LARRINAGA
35 | 25 | 3 | 11 | INDUSTRIA DEL AMOR SIEMPRE TE VOY A QUERER
| v | UNICO,FONOVISA F.L EHRLICH.A.VERDUZCO (A.SOLIS).
38 | 40 | 4 | MYRIAM HERNANDEZ @ NO HACE FALTA MAS QUE DOS
il _L WEA LATINA H.GARCIAM HERNANDEZ (M.HERNANDEZ.).C.DUQUE
37 | 32 | 33 ] 9 | WILKINS & QUE ME PASA CONTIGO
| RCA/BMG ___ WILKINS.J MILNER,MANUHATU (R.OSORIO) _|
ROSARIO # | A ESTRELLA
‘u NEWD | 1 1 SDYSONY A.SORIANQ F.ILLAN (A.FLORES) |
HOMETOWN BOYS MIRE AMIGO |
| NEW ’ 1 FONOVISA S.LANPHIER M.SILVA I (D.VITE |
40 | 30 | 30 | 4 | CHARLIE MASSO CALLA CORAZON
SONY M.PEREZ BAUTISTA (D.WARREN,R.BUCHANAN) |

TROPICAL/SALSA

28 STATIONS L 18 STATIONS
1 LAURA PAUSINI WEA LATINA 1 MARC ANTHONY 50HO LAT
GENTE NO/SONY TE CONOZCO BIEN

2 CLAUDIO RODVEN
VEN JUNTO A MI

3 KIARA RODVEN
LUNA DE PLATA

4 MARCELO CEZAN sONY
HIERBA MOJADA

5 MYRIAM HERNANDEZ wEA
LATINA NO HACE FALTA

6 M. A. SOLIS Y LOS BUKIS
FONOVISA UNA MUJER

7 CHARLIE MASSO SONY

2 JERRY RIVERA sony
MAGIA

3 REY RUIZ soNY
ESTAMOS SOLOS

4 GILBERTO SANTA ROSA

ONY LA SIGO AMANDO

5 EL GRAN COMBO FONOVISA
TROPICAL/FONOVISA AMOR

6 MAYRA MAYRA ARIOLA/BMG
SI VOLVIERAS A MI

7 LIMITE 21 mP

CALLA CORAZON ERES MI CHICA
8 WILKINS RCA/BMG 8 OLGA TANON WEA LATINA
QUE ME PASA CONTIGO YA ME CANSE

9 MILLIE EMI LATIN

ESTAREMOS JUNTOS

10 ROSARIO sDI/SONY
LA ESTRELLA

11 RICARDO ARJONA
LIBRE

12 ROCIO DURCAL ARIOLA/BMC
VESTIDA DE BLANCO

13 DONATO & ESTEFANO SONY

9 CARLOS ALBERTO J&N/EM

LATIN NO QUIERO HERIR

10 LOS DEL RIO ARIOLA/BMG
MACARENA

11 LOS HERMANOS ROSARIO
KAREN/BMG LA DUENA.

12 LUIS ENRIQUE SONY
NUNCA TE OLVIDE

13 LAURA PAUSINI WEA LATIN/

INY

SINTI GENTE
14 LUIS MIGUEL wEA LATINA 14 JAILENE Emi LATIN
DELIRIO PERO NO

15 MARIAH CAREY 15 INDIA SOHO LATINO/SONY
COLUMBIA/SONY HEROE DICEN QUE SOy

—l

REGIONAL MEXICAN

) STATION_S

1 LA MAFIA SONY
NADIE
2 VICENTE FERNANDEZ soNY
AUNQUE ME DUELA EL
3 M. A SOLISY LOS BUKIS
FONOVISA UNA MUJER
4 BANDA ZETA FONOVISA
PRESUMIDAS S.A
5 BRONCO FONOVISA
ESA MUJER
6 SELENA EMI LATIN
FOTOS Y RECUERDOS
7 BANDA RITMO ROJO FON
RAMA/FONOVISA M|
8 INTOCABLE EMI LATIN
PARECE QUE NO
9 FITO OLIVARES FONOVISA
EL PASO DEL CANGURO
10 SELENA EMI LATIN
NO ME QUEDA MAS
11 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
12 LOS TIRANOS DEL NORTE
FONOVISA TAL PARA CUAL
13 LIBERACION FONOVISA
A ESA
14 LOS CAMINANTES
LUNA/FONOVISA DAME.
15 M. A. SOLIS Y LOS BUKIS

D) Recor n detect ver the previous w» k rega art
f5r more LS W b even If It registers an o
0 v the | f
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o
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*Largest Inventory in Latin Music
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*Cassettes
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*Videos
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LATIN NOTAS

(Continued from preceding page)

BMG rap star El General; and La
Diferenzia vocalist Miguel Spin-
dola.

Finally, deep thanks to those who
helped organize the sixth edition of
Billboard's International Latin Mu-
sic Conference: Maureen Ryan,
Elissa Tomasetti, Gayle Finkel-
stein, Michele Jacangelo, and
Angela Rodriguez, who is one of the
co-founders of the event.

ESTEFAN CLEARED: A federal
judge in New York ruled in favor of
Gloria Estefan on June 6, the first
day of hearings in a $10 million copy-
right-infringement suit brought by
pianist/composer Eddie Palmieri.
His 1991 suit claimed that the choral
segment of Estefan’s 1989 Latino hit
“Oye Mi Canto”—co-written by
Estefan, Clay Ostwald, and Jorge
(Casas—plagiarized Palmieri’s 1980
composition “Pagina De Mujer.”

Judge Richard Owen found insuf-
ficient evidence of plagiarism and
dismizsed the casze. Palmieri's attor-
ney plans to appeal.

RIAA DENTS PIRACY: The Re-
cording Industry Assn. of America
recently secured two agreements
that should slow Mexico's piracy ac-
tivity. The first formalizes the role of
Mexico's finance ministry in fighting
piracy: the government agency will
implement its authority on tax issues
to help identify large-scale pirate
manufacturing operations.

The second agreement was
reached with the street vendors in
Tepito, an area in downtown Mexico
City where an estimated 65 million
cassettes are sold. Under the agree-
ment, signed with Mexico's attorney
general and the Mexican Assn. of
Phonogram Producers and
Videogram Producers, Tepito mer-

P !E IB‘R!E
LRTINA.

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 « SAN DIEGO e CALIFORNIA 92126

* Knowledgeatie Latin Service Reps.
* Best Prices Guaranteed
¢ Catalogs and Flyers

* 100% Retums* ( on recormmundead products)  TOLL FREE :

Largest
Sele%tlon 3'3

v

PHONE
FAX

(619) 695-8863
(619) 695-3768
1-800-74-LATIN

+ Distribuidora one stof+

Discos Compactos
Cassettes / Video=

Envios a todas
en E.U. y el Mundo Entero

partes

ENOS
L&M *HOY!

* D0S CENTRICOS Miami

o LocaesPars  hor T ot
SERVIRLOA  »(5) 563.4508  (305) 5917684

UTSLEE Fax: Fax:
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chants have consented to cease sell-
ing counterfeit cassettes. They will
sell only legitimate product, in ex-
change for various incentives otfered
by individual record companies. The
signing of the agreement was fol-
lowed by a ceremony at which 2.5
million counterfeit cassettes were de-
stroyed,

TW() O 500: Only two companies
involved in the U.S. Latino music in-
dustry made “The 500,” a listing as-
sembled by Hizpanic Business maga-
zine of the 500 largest Latino-owned
businesses, based on their 1994 rev-
enues. The pair that made the cut are
New York-based radio station firm
Spanish Broadcasting System Ine.,
which came in at No. 55 ($49.4 mil-
lion), and San Antonio, Texas-based
(llatllbut()l Southwest Entertain-
ment Inec., which debuted at No. 404
($5.63 million).

NEW OLD GAL: When Gal Costa
toured to support her 1993 album “0
Sorriso Do Gato De Alice” (BMG),
Brazil's best-known female singer in-

jected a theatrical bent to her show

by literally acted out her songs as the
musicians plaved hidden behind a
curtain.

Now, Costa, who just released a
new album in DBrazil titled “Mina
D'Agua Do Meu Canto,” has re-
verted to her early style, mingling
with musicians and doing what she
does best—singing. Her six-week
tour of North America and Europe
kicks off June 26 in San Francisco,
followed by a show at New York's
Carnegie Hall June 2% with Sony
Brazil's gifted singer/songwriter
Jodo Bosco.

“Mina D'Agua,” Costa’s 23rd al-
bum, was produced by Jacques Mor-
elenbaum and contains several clas-
sies by master composers Caetano
Veloso (“Odara,” “Cajuina,” and
“Lingua™ and Chico Buarque de
Hollanda (“Quem Te Viu, Quem Te
Vé" and “Samba Do Grande Amor™).
The album's only new track, “Como
Um Samba De Adeus,” was co-au-
thored by Veloso and Buarque as a
tribute to legendary composer

Beastie Gold Grand RoyaI/Cap|tol
rap superstars the Beastie Boys
received a gold record from EMI Chile

for "Il Communication,” which has
sold more than 15,000 units. The
presentation was made after the
group’s show at the Teatro
Monumental in Santiago, Chile. Shown
here kneeling, from left, are Christian
Rodriguez, EMI Chile; Adam Horovitz
of the Beastie Boys; and Maximo
Quiroz, EMI Chile. Shown standing,
from left, are Adam Yauch and Mike D
of the Beastie Boys and Luigi
Mantovani, managing director, EMI
Chile.

Clasped In Glee. Sergio Mendes,
center, flashes a broad smile upon
signing a record deal recently with
PolyGram Brazil. Shown here, from left,
are Max Pierre, national A&R director,
PolyGram Brazil; Mendes; and Marcos
Maynard, managing director,
PolyGram Brazil.

Antonio Carlos Jobim.

("osta planned to cut an album
with Jobim after Jobim's trip to the
U.S., where he died last December.
The album’s title comes from a line
of the tribute song that says Jobim
was the “water fountain of my sing-
ing.

GETTING CAUGHT UP: EMI
Music México has taken a leap into
the lucrative nortena market by
acquiring Monterrey indie Discos
Larga Vida. Founded more than 30
vears ago by Basilio Villarreal,
DLV boasts a deep catalog and a for-
midable roster featuring Lalo Mora,
L.os Invasores de Nuevo Leon, Ra-
mon Ayala and Carlos vy José ...
Maribel Schumacher has been
named marketing VP, Warner Music
Latin America. She was previously
the company’s marketing director.

Talented composer/producer Gus-
tavo Marquez, formerly A&R direc-
tor of WEA Latina, has founded his
own record label/production firm,
Gustavo Méarquez Productions.
Jased in Miami, the company is
seeking distribution. Marquez has
written tropical hits such as “Hasta
El Sol De Hoy" and “Mi Media Mi-
tad” ... Vedisco's vallenato hopeful
Tulio Zuloaga has signed with Soba
Management.

BI{AZIL NOTAS: Arnaldo
Antunes, former singer/songwriter
of noted rock act Titas, has released
his second album for BMG, titled
“Ninguém.” Three vears ago he put
out "Nome,” a critically hailed effort
that featured a poetry book, full-
length video, and few album sales.
With “Ninguem,” Antunes has re-
turned to a more pop-rooted groove
that retains his poetic lyrical signa-
ture. Highly regarded producer Li-
minha (Gilberto Gil, Daniela Mer-
cury) helmed the project ... Warner
troubadour Milton Nascimento is
cutting a live album Aug. 1 at Leblon
Beach, Rio de Janeiro, Brazil. No re-
lease date has been set, but the al-
bum title is taken from a 1970 Nas-
cimento hit called *Amigo™ ... In the
three weeks since its release, “Si-
mone Bittencourt De Oliveira™ by
Sony balladeer Simone has struck
gold (100,000 units sold).

AR(}ENTINA NOTAS: “Sueho
Stéreo,” the BMG label premiere by
pop/rock stars Soda Stéreo, is due
out Wednesday (21) in Argentina . . .
Warner superstar Fito Paez re-

corded three songs from his block-
buster album “Circo Beat™ in Portu-
guese for a Brazilian release titled
“Circo Beat Brazil.” He sang the
smash “Muariposa Teknicolor™ with
Caetano \'elm(), “She's Mine” with
I)Ja\ an, and “Naz Luzes De Ro-
sario” (or 1g,1ndll.\ titled “Tema De Pi-
luso™) with IParalamas front man
Herbert Vianna ... PolyGram has
shipped a boxed set hy tango legend
Carlos Gardel. The set sports a
video and a book penned by journal-
ist Armando Rapallo and filmmaker
Eduardo Morera, who directed Gar-
del in 1930 and now is president of
the Gardel fan club Gardelian Associ-
ation . .. Barca Records has released
“Voces," the first solo record by folk-
loric singer Guadalupe Farias Gé-
mez. Among the composers featured
on the album are Atahualpa Yupan-
qui, Peteco Carabajal, and Antonio
Tarragd Ros, plus new versions of
tunes from the famed folklore-rooted
opera “La Misa Criolla.”

CHILE NOTAS: Famed folkloric
act Inti-Illimani, signed to Alerce in
Chile, launched its bid to expand its
profile in Latin America with several
shows in May in Brazil. The group
plans to embark on a promotional
tour of the region in the next several
months. In August, Inti-Illimani will
appear at the Jamboree '95 in Hol-
land, one of several European coun-
tries where the band already enjoys

popularity.
Yet another member of the promi-
nent Parra family has embarked on
(Continmed on page 40)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist
2 AUNQUE ME DUELA EL ALMA (Musart, ASCAP)

40 CALLA CORAZON (HEART DON'T CHANGE MY MIND)
{Music Corp.. ASCAP/SBK Apnl. ASCAP/BMG Songs.
ASCAP)

28 CORAZON ROMANTICO (BMG Songs. ASCAP)

26 CUMBIA TRISTE (Uni Musica. ASCAP}

20 DAME OTRA OPORTUNIDAD (De Luna. BMI)

32 DELIRIO (Peermusic, BMI)

17 EL EJEMPLO (Tigres Del Norte. BMI)

15 EL PASO DEL CANGURO (ASCAP}

6 ESA MUJER (Vander. ASCAP)

18 A ESA (Vander. ASCAP)

23 ESTAMOS SOLOS (Lanfranco, ASCAP)

33 ESTAREMOS JUNTOS (Insignia, ASCAP/Mundo Nuevo.
SESAC)

4 FOTOS Y RECUEROOS (BACK ON THE CHAIN GANG)
(EMI Aprit, ASCAP)

14 GENTE (Copyrnight Control}

25 HIERBA MOJADA (Red Moon, BM1}

38 LA ESTRELLA (Copynght Centrol}

29 LUNA DE PLATA (MY ONE AND ONLY) (Knsnik.
ASCAP/Singing Paims, BMI)

16 MAGIA (Emoa. ASCAP)

10 MI CORAZON LLORO (Copyright Control)

39 MIRE AMIGO (M AM.P., ASCAP)

3 NADIE (Mafigla, ASCAP/Larrinaga, ASCAP/Warner
Chappell, ASCAP)
36 NO HACE FALTA MAS QUE DOS {Copyright Control)
8 NO ME QUEDA MAS (Lone Iguana, BMI}
11 PARECE QUE NO (Copyrigh: Control)
24 POR FAVOR CORAZON (Gary Hobbs, BMI)
5 PRESUMIDAS S.A. (vander, ASCAP)

37 QUE ME PASA CONTIGO (M.AMP.. BMD

31 QUE NO ME OLVIDE (EI Conquistador. BMI)

27 QUE SEAS MUY FELIZ {(Warner Chappell, ASCAP)

12 QUIERQ QUE ME VUELVAS A QUERER (Striking. BMI)

35 SIEMPRE TE VOY A QUERER (A.Solis, BMI)

22 SIYANO TE VUELVO A VER (Mas Latin. SESAC)

21 TAL PARA CUAL (De Luna. BMI)

9 TE CONOZCO BIEN (EMOA. ASCAP)
34 TOMA MI AMOR (Larrinaga. ASCAP/Mafiola, ASCAP)
1 UNA MUJER COMO TU (Mas Latin, SESAC)
30 VEN DEVORAME OTRA VEZ (Un: Musica, ASCAP)
13 VEN JUNTO A MI (Uni Musica, ASCAP)
7 VESTIDA DE BLANCO (Lve Music, ASCAP)
19 YA (Golden Sands, ASCAP)
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"Billboard Latin 50 ,...:

Compiled trom a national sampie of retail store and rack sales reports collected, compiled, and provided by

§ E g § §g ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* * * GREATEST GAINER/NO. 1 * * #
1 | 64 | SELENA A emi(ATIN 28803F 15 weeks ot No. 1 AMOR PROHIBIDO
2 2 11 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
3 3 24 SELENA EMI LATIN 30907 12 SUPER EXITOS
4 5 82 SELENA @ EMI LATIN 42770 LIVE!
5 4 77 SELENA @ EM! LATIN 42635 ENTRE A MI MUNDO
6 6 2 . MARC ANTHONY 50HO LATING 81682/50NY(R] TOD9 A SU TIEMPO
1 7 42 LUIS MIGUEL @ WEA LATINA 97234 SEGUNDO ROMANCE
9 | 15 | LAMAFIA sony 8152088 EXITOS EN VIVO
9 8 11 SELENA Y GRACIELA BELTRAN EMI LATIN 32639 LAS REINAS DEL PUEBLO
10 10 ] MANA WEA LATINA 9970788 CUANDO LOS ANGELES LLORAN
11 11 4 M. A. SOLIS Y LOS BUKIS Fonovisa 050508 POR AMOR A M| PUEBLO
12 12 103 GLORIA ESTEFAN A EPIC 53807/SONY - MI TIERRA
13 13 7 LOS TIGRES DEL NORTE FONOVISA 6030

VICENTE FERNANDEZ sONY 81565

_ELEJEMPLO |
AUNQUE ME DUELA EL ALMA

g8

LOS PALOMINOS sony 81567

EL GANADOR

1 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
2 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE
3 MANA WEA LATINA CUANDO
LOS ANGELES LLORAN
4 M. A SOLIS Y LOS BUKIS FONO-
VISA POR AMOR A Mi PUEBLO
S LUIS MIGUEL WEA LATINA
ROMANCE
6 CARLOS VIVES POLYGRAM LATI
NO CLASICOS DE LA PROVINCIA
7 MANA WEA LATINA DONDE
JUGARAN LOS NINOS
8 ROCIO DURCAL ARIOLA/BMG
HAY AMORES Y AMORES
9 PLACIDO DOMINGO ANGEL/EM!
LATIN DE MI ALMA LATINA
10 THE BARRIO BOYZZ SBK/EMI
LATIN UNA VEZ MAS
11 GIPSY KINGS ELEKTRA/EEG
GIPSY KINGS
12 GIPSY KINGS ELEKTRA MUSI-
CIAN/EEG LOVE & LIBERTE
13 MARGARITA ROSA DE FRAN-
CISCO POLYGRAM LATINO CAFE
CON AROMA DE MUJER
14 JULIO IGLESIAS sony JULIO
15 LAURA PAUSINI WEA LATINA
LAURA PAUSINI

1 MARC ANTHONY SCHO LATI
NO/SONY TODO A SU TIEMPO
2 GLORIA ESTEFAN EPIC/SONY
Mi TIERRA
3 VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE 8'95
4 REY RUZ SONY EN CUERPO Y ALMA
5 INDIA SOHO LATING/SONY
DICEN QUE SOY
6 VARIOUS ARTISTS
MAX/SONY MERENGUE MIX 2
7 EL GENERAL RCA/BMG
ES MUNDIAL
8 OLGA TANON WEA LATINA
SIENTE EL AMOR
9 SOUNDTRACK ELEKTRA/FEG
THE MAMBO KINGS
10 PEREZ PRADO RHINO/RCABMG
MONDO MAMBO!THE BEST
OF PEREZ PRADO
11 VARIOUS ARTISTS RODVEN
SALSA EN LA CALLE 8 '95
12 JERRY RIVERA sONY
LO NUEVO Y LO MEJOR
13 WILLIE COLON & RUBEN BLADES
SONY TRAS LA TORMENTA
14 VARIOUS ARTISTS RHINO/AG
MAMBO MANIA!
15 MANNY MANUEL sONY
REY DE CORAZONES

|
1

16 15 11 VARIOUS ARTISTS RODVEN 3182 MERENGUE EN LA CALLE 8 '95
17 19 | 103 | LUIS MIGUEL A wEA LATINA 75805 ROMANCE
18 16 7 REY RUIZ sony 81545 EN CUERPO Y ALMA
19 14 6 SOUNDTRACK EASTWEST 61748/EEG MY FAMILY
20 20 37 INDIA SOHO LATINO 81373/SONY DICEN QUE SOY
21 21 5 VARIOUS ARTISTS Max 81555/SONY MERENGUE MiX 2
22 22 18 BRONCO FONOVISA 6029 ROMPIENDO BARRERAS
23 24 16 PEDRO FERNANDEZ pOLYGRAM LATING 526 175 M| FORMA DE SENTIR
24 23 58 CARLOS VIVES POLYGRAM LATINO 518 884EB CLASICOS DE LA PROVINCIA |
25 27 ] 103 | MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS
26 30 39 LA DIFERENZIA ARISTA-TEXAS 18786/BMG LA DIFERENZIA
27 26 28 EMILIO Em LATIN 29116 o SOUNDLIFE
28 25 10 LITTLE JOE TEJANO 4306/RODVEN REUNION '95
29 28 b ROCIO DURCAL ARIOLA 27228/BMG HAY AMORES Y AMORES
30 34 23 EL GENERAL RCA 21090/BMG ES MUNDIAL
* x % HOT SHOT DEBUT * * %

(GL)| NEWP | HOMETOWN BOYS ronovisa 12002 MIRE AMIGO
32 33 5 _ILLEJANDRO FERNANDEZ sony 81564 QUE SEAS MUY FELIZ
33 35 39 PLACIDO DOMINGO ANGEL 55263/EM! LATIN DE MI ALMA %TINA_
4 |29 12 THE BARRIO BOYZZ $BK 32492/EMI LATIN UNA VEZ MAS
35 32 34 OLGA TANON WEA LATINA 97881 SIENTE EL AMOR

38 103 SOUNDTRACK ELEKTRA 961240/EEG THE MAMBO KINGS
37 | 36 | 103 | LINDARONSTADT 4 iexrmaso7ssea CANCIONES DE M( PADRE |
38 37 | 103 | GIPSY KINGS A ELEKTRA 60845/EEG _GIPSY KINGS

42 3 BANDA MACHOS FONOVISA 6022 GRACIAS MUJER

46 | 83 | GIPSY KINGS eLEKTRA MUSICIAN 61599/£EG LOVE & LIBERTE
41 40 16 ELIDA Y AVANTE VOLTAGE 81250/SONY ATREVETE
42 31 4 MARGARITAROSADEFRANCISCOP&YWM[AT_BOFZ"SBS CAFE CON AROMA DE MUJER
43 48 113 GRACIELA BELTRAN Em) LATIN 29343 TESORO |

RE-ENTRY | JULIO IGLESIAS A’ SONY 38640 JuLio
45 41 5 LAURA PAM WEA LATINA 96156 LAURA PAUSINI
46 | 47 | 26 | MANA wea LATINA 98722 EN VIVO
41 | 48 | 14 | GARYHOBBS ewiLaTi 2979¢ - SOY EL MISMO_|

RE-ENTRY LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES
49 | 44 | 2 | PEREZPRADORHNoRca7is898MG  MONDO MAMBOITHE BEST OF PEREZ PRADO |
50 39 15 VARIOUS ARTISTS RODVEN 3182 SALSA EN LA CALLE 8 '95

1 SELENA EMi LATIN
AMOR PROHIBIDO
2 SELENA EMI LATIN
12 SUPER EXITOS
3 SELENA EMI LATIN LIVE!
4 SELENA EMmI LATIN
ENTRE A MI MUNDO
S LA MAFIA soNY
EXITOS EN VIVO
6 SELENA Y GRACIELA BEL-
TRAN EMI LATIN
LAS REINAS DEL PUEBLO
7 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
8 VICENTE FERNANDEZ soNY
AUNQUE ME DUELA EL ALMA
9 LOS PALOMINOS sONY
EL GANADOR
10 SOUNDTRACK EASTWEST/EEG
MY FAMILY
11 BRONCO FONOVISA
ROMPIENDO BARRERAS
12 PEDRO FERNANDEZ POLY-
GRAM LATING
MI FORMA DE SENTIR
13 LA DIFERENZIA ARISTA.
TEXAS/BMG LA DIFERENZIA
14 EMILIO Emi LATIN SOUNDLIFE
15 LITTLE JOE TEJANO/RODVEN
REUNION "95

(O Albums with the greatest sales gains this week ® Recording industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. © 1995, Billboard/BPI Communications and SoundScan, inc. EBindicates

past and present Heatseeker titles.
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1254 N. WELLS
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Becton’s Meteoric ‘Broken’ On Intersound Strikes A Ghord

WHO IS William Becton and
how did he rate a No. 3 chart de-
but? That's the biggest question
driving the buzz in gospel’s inner
cireles of late. Becton’s debut at
No. 3 is the highest entry of any
artist on Billboard’s Top Gospel
Albums chart thus far, placing him
squarely behind gospel’s heaviest
hitters—Kirk Franklin and John
P. Kee.

Credit Jerry Peters, Inter-
sound’s VP.of A& R, for the find.
“Jerry Peters actually called it to
my attention,” reports James
Bullard, who heads up Inter-
sound’s gospel division, which re-
leased the album, titled “Broken,”
May 30. “Jerry was sent a finished
master from Becton, a new artist
out of’ Washington, D.C. When
Jerry heard the tape, he started

P

by Jim Macnie

DIS 1S DA DRUM(S): From his earliest work on, Max Roach has orches-
trated flams, paradiddles, rim shots, cymbal splashes, and other expressive
rumblings from his drum kit. Even his most impromptu traps solo is hound
to display «n excuisite design. Arranging textures and cadences is the living
legend’s calling, and with his long-standing, percussion-only ensemble
M’Boom, the process is formalized. In Ttaly June 26 at the Verona Jazz Ies-
tival '95, the group will augment its ranks to include Tony Williams and Gin-
ger Baker. All three will provide pieces.

“It’s staged so M’Boom is on one level and we’re on another,” says the irve-
pressible Roach. “And it’s programmed so that a final piece called ‘Rise And
Slide’ really lets the three of us have some fun.”

Roach says that whatever initial questions audiences had about the band’s
unusual nature have been quelled. “M’Boom is accepted because it’s got the
whole percussion family in it-—from bells and glockenspiel to bass marimbas
and timpani, as well as some instruments of undetermined pitch—it’s really
an orchestra. Europe, Africa, and the Far East have always had percussion
groups. Here in the States, the trap drummer was caught in a bind of sorts.
T've tried to break out of that mold, and M’Boom has always tried to do some-
thing that is, if yvou will, uniquely American.”

With virtuosos Williams and Baker (the latter's back in the jazz realm with
last year’s spirited “Going Back Home” on Atlantic), the intra-ensemble con-
versations will definitely be eloquent and probably explosive. Roach’s latest
disc 1s “It’s Christmas Again” on Soul Note.

Roach’s other big summer project is a prestigious collaboration with author
Toni Morrison and choreographer Bill T. Jones. With two MacArthur
grants, a Nobel Prize, and a Pulitzer among the creators, expectations are
high for the work, part of Lincoln Center’s Serious Fun program in New York.
The initial brainstorming sessions have Roach’s eves twinkling. “It’s going to
be phenomenal. We've had three meetings, just talking things out. Toni’s read
some things for us that are incredible. We've been sending euch other faxes;
ideas are flying.” The premiere is slated for July 25 and 26 at the august arts
complex.

TRAF FIC JAM: Looking at a calendar grid of the Knitting Factory’s What
Is Juzz? Festival in New York is literally dizzying. Simply put, there will be
more than 100 shows over a two-week stretch at the celebrated space and its
satellite locales. That defines ambition, and, in enterprise alone, it says to all
competitors, Eat my dust. Many of the usual suspects are slated, but special
treats abound. Many fans ave thrilled about the arvival of British reed virtuoso
Evan Parker, as well us several slated appearances by clarinetist Michael
Moore, an American living in Holland. One gloriously promising alliance is
hetween bluesy gospel singers the Holmes Brothers and the bluesy gospel
saxist Dewey Redman. And any program that has piano trios led hy Jacky
Terrasson and Borah Bergman knows the meaning of the word “ranging.”
Here’s hoping top dog Michael Dorf and his crew begin their dosage of stress
vitamins today.

KIBBLES & BITS: Jazz? Not exactly. But the way that the late, great
Johnny Shines improvises and, ves, swings, his way through the utterly re-
sourceful guitar and vocal figures on the newly reissued “Standing At The
Crossroads” (Testament/Hightone) is killer. If blues is at the root of jazz, then
this 1970 solo date proves the Mississippi Delta style is at the root of blues.
Shines shows just how fierce and graceful the style can be. and Hightone’s
dusting off of the catalog is a blessing for the hlues community . .. The Con-
cord Pavilion is the site of an upcoming show whose profits all go to a good
cause. Jazz Celebration: A Tribute To Carl Jefferson takes place July % in Con-
cord, Calif. A scholarship in the name of Jefferson will lie awarded to a local
student who shows “promise in juzz performance.” Marion McPartland,
Charlie Byrd, Frank Wess, and Rob McConnell are all scheduled.

jumping up and down. It was
something he heurd in the tape. I
can understand now because oth-
ers are responding to the record
the way he did.”

Fact is, Becton's meteoric tuke
to the urban airwaves evokes com-
parisons to the Edwin Hawkins
Singers’ “Oh Happy Day” from
1969. After the bombing in Okla-
homa City, Becton—believing the
lead tune “Be Encouraged” had
something thut would soothe and
heal some hurts—took it to a pop
station in Washington, D.C,
(WPGC) and pitched it. The sta-
tion plaved the record, and it elic-
ited tremendous phone response.

Bullard attributes its initial
chart success to “the impact of ur-
ban radio and the ingredients in
the record itself, which was writ-
ten by Becton. There’s something
in this song that just seems to
touch people. One lady requested
the song be dedicated to her son,
who had just gone out either to kill
somebody or be killed, hoping he
would listen and it might turn his
life around. Another young man,
who had been incarcerated for a
vear and had recently accepted
Christ after being released from

jail, wanted it dedicated to him-
self.”

Intersound is now making big
plans for the 26-vear-old Becton, a
kevboardist, composer, and singer
who performs with a D.C.-based

choir called Friends and is one of

P Fhe
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by Lisa Collins

the libel's newest signings. He
will be formally introduced to the
industry at the label’s August
showcase at the Gospel Music
Workshop of Amevrica, which is be-
ing held in Los Angeles Aug. 12-
18. In the meantime, urban radio
is embracing the cut. Intersound
is eestatic about adds on WOWI
Norfolk, Va.,, WDLT Mobile, Ala.,
WBLK Buffalo, N.Y., WEDR
Miami, KIPR Little Rock, Ark,,
and WHUR and WKYS in D.C.
Meanwhile, fellow Intersound
act the Mighty Clouds Of Joy de-

buted at No. 16 on the Top Gospel
Albums chart with “Power.” In re-
lated news, Intersound has also
signed New Orleans-based Minis-
ter Paul Morton to a spoken-
word deal. Other recent signings
include Richard Smallwood to
New York-based Verity Records
and 15-year-old singing dynamo
Kelli Williams and former Com-
missioned lead Marvin Sapp to
Word Records. (Williams was a
three-time winner and teen vocal-
ist champ on “Star Search” and
was a featured vocalist on
Warner’s 1993 recording com-
memorating the 25th anniversary
of the death of Dr. Martin Luther
King Jr.)

BRIEFLY: This month's new re-
leases include the North Caro-
lina Mass Choir, Douglas
Miller’s new live project, and the
“Best Of Danniebell Hall” from
CGI; the Trinity Temple Full
Gospel Mass Choir and Harold
Rayford’s “The Breath Of Life”
from Tyscot; Mary Floyd's “With
All My Heart” from Born Again
Records; and the Tri-City Sing-
ers’ much-anticipated “Bible Stor-
ies” from Crystal Rose/Sparrow.

7
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SPECIAL
2-HOUR LONG
LIVE PERFORMANCE!

video,
and this time
we're going for
the Gold!

Release Date: June 30th, 1995

3 sl' F r (] J
fes 1f}

Lyt

P

it
; B E

2 El{'t i'. A

ATLANTA INTERNATIONAL RECORD COMPANY, INC. 881 MEMORIAL DRIVE, S. E. ATLANTA, GA 30316 404-524-6835
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BI"bOCIrd ~ FORWEEK ENDING JUNE 24, 1995 |

Tﬂl] GUSIIEI Alh“ms NEW FROM 1995 GRAMMY AWARD WINNER
e e T HEZEKIAH WA I KER
RTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

bl /) 117 |11 F1110WSHP (RUSADE CHOR

g THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 B S oW UP! |

WILLIAM BECTON & FRIENDS  WEE 9145/INTERSOUND BROKEN “ |

N CHART
>

THIS WEEK
WKS. O

2 WKS. AGO

HELEN BAYLOR WORD 66443/EPIC [H THE LIVE EXPERIENCE

DOTTIE PEOPLES  ATLANTAINT'L 10200 ON TIME GOD ! L ‘E . : - '

GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME

| MIGHTY CLOUDS OF JOY  INTERSOUND 9147 POWER

| HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 1097/CGI LIVE IN ATLANTA AT MOREHOUSE COLLEGE

SOUNDS OF BLACKNESS
PERSPECTIVE 549 006 BB AFRICA TO AMERICA: THE JOURNEY OF THE DRUM

REV. JAMES MOORE W/ THE MISSISSIPPI MASS CHOIR
MALACO 6018 LIVE AT JACKSON STATE UNIVERSITY

STEPHANIE MILLS
GOSPO CENTRIC 72123/CHORDANT PERSONAL INSPIRATIONS

RICKY DILLARD'S NEW GENERATION CHORALE
MALACO 6019 HALLELUJAH

19 | FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT

109 THE CANTON SPIRITUALS  BLACKBERRY 160 MALAC“ LIVE IN MEMPHIS

15 | 12| 8] | YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD

16 | 15 | 105) MISSISSIPPI MASS CHOIR  1ALACO 601 IT REMAINS TO BE SEEN
== — === LIVEINNEWYORE TAN Y
(ID |NEWP | NORTH CAROLINA MASS CHOIR  cGi 1141 HE'S ALL THAT L .

I 18 [ 19| 10 | SLIM & SUPREME ANGELS  INTERSOUND 9144 STAY UNDER THE BLOOD | | I . I N Y k
m 29 | BEBE & CECE WINANS  CAPITOL 28216 RELATIONSHIPS I ve e I i Or
m 14 [ 25 | MISSISSIPPI CHILDREN'S CHOIR  MALACO 4469 A NEW CREATION ,

324 DOROTHY NORWOOD
MALACO 4467 “LIVE” WITH THE GEORGIA MASS CHOIR

22 2117 GOSPEL MUSIC WORSHOP OF AMERICA-NATIONAL MASS CHOIR
BENSON 4067 THE TORCHBEARERS OF EXCELLENCE-LIVE IN ATLANTA

23 | 29|32 JAMES HALL & WORSHIP & PRAISE
| TEHILLAH 9131/INTERSOUND __GOD IS IN CONTROL )

24 | 1831 TRAMAINE HAWKINS  COLUMBIA 57876 TO A HIGHER PLACE

25 |20 14 ANOINTED WORD 67051/EPIC THE CALL
g T

26 |30 | 10 | SALT OF THE EARTH  INTERSOUND 9129 ORDER MY STEPS

40 [ 43 | JOHN P. KEE  VERITY 43009 COLORBLIND

30 WILLIE NEAL JOHNSON AND THE NEW KEYNOTES -
MALACO 6017 LORD...TAKE us THROUGH_

VARIOUS ARTISTS  cal 1090 GOSPEL'S GREATEST HITS
VARIOUS ARTISTS  MOTOWN 30400 MOTOWN COMES HOME
~ | INGRAM GOSPEL SINGERS »

TYSCOT 3004/ATLANTA INT'L MAKE MY HEART YOUR HOME ! | Live In Atlanta

33 | 12 | O'LANDA DRAPER & THE ASSOCIATES
WORD 66556/EPIC CELEBRATION OF PRAISE

37 | 27 | WITNESS  cai 1101 HE CAN DO THE IMPOSSIBLE ]995 Gmmmy AWﬂrd Wlnner

34 —l 24114 THE ANOINTED PACE SISTEF?S SAVOY 148 MY PURPOSE .
] r— — 1994 Stellar Award Winner

28] 14 DARYLCOLEY SPARROW 51446

GOSPEL'S GREATEST HITS VOLUME I

LORD TAKE ME THROQUGH F? _' J ” ) 1H
S LLL I NO MATTER WHERH YOUWYE: BEEN,

TRI—STATE MASS CHOIR 1)l PARADISE 7011/TYSCOT WORTHY

- T -q
3 | THE BROOKLYN TABERNACLE CHOIR . 13 T JJ LU TR CHR THERE’'S NO PLACE LrKE‘..rIDME
WARNER ALLIANCE 45928 PRAISE HIM...LIVE!

RE-ENTRY| TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOIR
SAVOY 7113/MALACO COME THOU ALMIGHTY KING

|
(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units, . by 4 Mok i I IVE l EW i RK
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albums available | 3 \

on cassette and CD. *Asterisk indicates vinyl available. ([} indicates past or present Heatseeker titles. © 1995, Billboard/BPI Communicatior "ﬁu"z_ ; ‘3 ¥
X "

o S Giving you great gospel
DID YOU KNOW... Live In Toronto gy ANY MEANS

WHEN RECORD COMPANIES HAVE POSITIONS 1993 EX((’”(’H((’ AW(][d Wlﬂﬂ(’r
TO FILL - THEIR #1 CHOICE IS ALWAYS
BILLBOARDS CLASSIFIED SECTION -
WE GET QUICK RESULTS!!
BENSON

CALL A MUSIC
ENTERTAINMENT

1-800-223-7524 GROUP'COL
FAX: 212-536-5055
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Billboard.

FOR WEEK ENDING JUNE 24, 1995 Artists & M USiC

Top Contemporary Christian.

=

S Compiled from a national sample of retail store SoundScan®
5 3 é and one-stop sales reports. 1im
o | £] 2 |ARTIST TITLE
I | 3| £ | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 » *
1|56 KIRK FRANKLIN AND THE FAMILY @
11 weeks at No. 1 KIRK FRANKLIN AND THE FAMILY

GOSPO CENTRIC 721 19/CHORDANT (B
=

AMY GRANT A

MYRRH 6974/WORD

HOUSE OF LOVE |

VERITY 43010

NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE

SHOW UP!

CLAY CROSSE

REUNION 4727/ WORD

TIME TO BELIEVE

POINT OF GRACE  WORD 5608

THE WHOLE TRUTH

SPARROW 1408/CHORDANT

STEVEN CURTIS CHAPMAN @

HEAVEN IN THE REAL WORLD

NEWSBOYS

STARSONG 8814/CHORDANT

GOING PUBLIC

MICHAEL W. SMITH @

REUNION 0086/WORD FIRST DECADE 1983-1993

&=[~[=[-[&]-Tq]-

JARS OF CLAY

BRENTWOOD 5573

JARS OF CLAY

10 |11 |133| DC TALK ®  FOREFRONT 3002/CHORDANT FREE AT LAST
11 | 7 | i6 | HELEN BAYLOR WORD 66443 THE LIVE EXPERIENCE

I 12 9 | 87 | CARMAN @  SPARROW 1387/CHORDANT THE STANDARD
13 | 10 | 12 | ANOINTED  WORD 67051 CALL

NEWD | VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST

(@5 |NEWD | THE BROOKLYN TARERNACLE CHOIR PRAISE HIM.. LIVE!
16 | 16| 37 | ASHTON/BECKER/DENTE  SPARROW 1389/CHORDANT  ALONG THE ROAD
17 | 15| 36 | BEBE & CECE WINANS  SPARROW 1417/CHORDANT RELATIONSHIPS ]
18 | 14 | 61 | AUDIO ADRENALINE  FOREFRONT 3012/CHORDANT DON'T CENSOR ME l
19 11222 | PFR  sPARROW 1452/CHORDANT GREAT LENGTHS
20 | 17 | 31 | SANDI PATTI  WORD 9443 FIND IT ON THE WINGS )
21 | 19|27 | STEVE GREEN  SPARROW 1412/CHORDANT PEOPLE NEED THE LORD
22 | 13[ 35| 4 HIM  BENSON 4046 R THE RIDE
23 | 22|38 | TAKE 6 ® WARNER ALLIANCE 4150/CHORDANT JOIN THE BAND

BE

SIERRA

POINT OF GRACE  WORD 26014

STARSONG 1003/CHORDANT

POINT OF GRACE

SIERRA |

26 | 18| 5 | VARIOUS ARTISTS  SPARROW 1472/CHORDANT HYMNS & VOICES
27 | 20 | 75 | TWILA PARIS  STARSONG 8805/CHORDANT BEYOND A DREAM
25| 3 | CRYSTALLEWIS  METRO ONE O140/DIAMANTE HYMNS
23| 160| RAY BOLTZ WORD 5473 MOMENTS FOR THE HEART
21 | 15 | MARGARET BECKER  SPARROW 51424/CHORDANT GRACE

RE-ENTRY BIG TENT REVIVAL

ARDENT/FOREFRONT 25112/CHORDANT

BIG TENT REVIVAL |

bl
GROUAD

by Deborah Evans Price

HAPPY ANNIVERSARY MUSIC: Most peopie celebrat-
ing a wedding anniversary opt tor traditional gitts, but Jeff
and Sheri Easter decided to do something special. The re-
sult is “Ever Faithful To You,” an album of love songs being
released on their anniversary, June 18, by Chapel Music
Group.

“It will be our 10-year anniversary, and we just wanted
to do something musically to celebrate,” Sheri Easter says.
The two met when Sheri was performing with her family,
bluegrass gospel legends the Lewis IFamily, and Jeff was
amember of the Singing Americans. After forming a duet,
they became one of the first acts to blend country and gospel
in what is now called “positive country” or “Christian coun-
try” music.

After seven acelaimed albums with Benson, the Easters
signed with Chapel Music. “Iiver Ifaithtul To You™ marks
their third outing for the label and follows closely on the
heels of theirr Mawch release, “Silent Witness™ (not to be con-
fused with the multi-aurtist country project also titled “Silent
Witness”).

Were they worried about the close timing ol their two
projects? I think if we were just getting started, it would
confuse people and they might think, “Theyre changing
their stvle." But I think with ux doing it for so many years
... people are pretty sure what Jeff and Sheri are all about,”
Shert savs. Jeft adds that the new record is being marketed
as a special project, and there probably won't be any singles
released to compete with “Silent Witness.”

“Ever Faithful To You" features an interesting mix of
songs, including the old Barbara Mandrell/Lee Greenwood
country duet “To Me”; Chicago's “You're The Inspiration,”

which pal Michael English sang at the Easters’ wedding; |
and the Gretch Peters-penned ballad “When You Are Old.”
Sheri also contributed some original tunes, including
“Everyday Love” and “It's Real,” which, Sheri says, “I sim-
ply wrote about Jeft.”

The music is wonderful—Sheri has one of the most beau-
tiful voices in any genre of music—but another thing that
sets this project apart is the packaging. “Another special
thing is owr liner notes,” Jeft says. “Bill and Gloria Gaither
did liner notes for us, and Howard and Vestal Goodman—
different people who are married.” Sheri came up with the
idex to have the liner notes feature comments from married
couples—people who have been married nearly 50 years, as
well as those together only three or four vears. Her grand-
parents, Pauline and Roy Lewis, better known as Mom and
Pop Lewis of the Lewis Family, will celebrate their 70th
ammiversary in October; Sheri says one of her goals in re-
cording the album wus to provide encouragement to married
couples who hope to achieve that sort of longevity in their
relationships.

HARI’ER HONORED: The late Herman Harper was re-
cently honored with the tirst Heritage Award during the
Southern Gospel Music Guild's Hearts Aflame awards in
Nashville. The original bass singer with the Oak Ridge
Boys, Harper left to become a booking agent and estab-
lished Harper and Associates, one of Southern gospel mu-
sic's premier agencies. He served as talent coordinator on
TNN's “Gospel Jubilee” series and was instrumental in
Opryland USA’s annual Gospel Music Jubilee, held Memo-
rial Day weekend. Harper also pertormed on the Grand Ole
Opry as part of the Carole Lee Singers backup ensemble.
His sons continue to operate Harper & Associates. |

GLAD TIDINGS: Glad recently embarked on a nine-day
trip to Kenva with Compassion International, an organiza-
tion that gives aid to Third World countries. Lead vocalist
Ed Nalle and manager Don Nalle met for the first time
with the children they have been sponsoring for 10 years.
During the trip, Compassion reps shot video and photos to
be used in a promotional campaign in U.S. churches this fall.

Classical
KEEPING
SCORE

SEEE EEE

29 | 12 | STEPHANIE MILLS  SPARROW 72123/CHORDANT ~ PERSONAL INSPIRATIONS
39 | 12 | MICHAEL ENGLISH  CURB 77694 HEALING
38 | 53 | RAY BOLTZ WORD 57868/EPIC ALLEGIANCE
35 | 31|27 | MICHAEL CARD  SPARROW 1421/CHORDANT POIEMA
NEWD | STEVE TAYLOR  WARNER ALLIANCE 45929 LIVER

RE-ENTRY| RICKY VAN SHELTON

COLUMBIA 46854

DON'T OVERLOOK SALVATION

SEIE

RE-ENTRY| MICHAEL CARD

SPARROW 1435/CHORDANT

JOY IN THE JOURNEY

[2%]
[T-]

32 | 14 | JOHN SCHLITT  WORD 4620

SHAKE

40 | 30 | 98 | MICHAEL W. SMITH ®

REUNION 007 1/WORD

CHANGE YOUR WORLD

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker title. © 1995, Billboard/BPi Communications.

LATIN NOTAS

(Continued from page 36)

a recording career. This time it is Ja-
viera Parra, sister of Los Tres gui-
tarist Angel Parra Jr. Javiera is cut-
ting a solo rock album, “Corte En
Tramite,” with the assistance of Los
Tres bandleader Alvaro Henrigquez,
who has written five songs (or the
project. Javiera won an award two
vears ago at El Festival de Vina Del
Mar with Pedro Foncea, front man
for alternative rock act De Kirusa
... BMG’s upstart rock act Sexual
Democracia, which neatly intuses

sly wit into its socio-political tunes,
opened for Siouxsie & the Ban-
shees last month at the Auditorio
Nacional in Mexico City. The band’s
latest album, “Sudamérica Suda,”
has been released in Mexico and the
Us.

Assistance in prepuring this coliimnn
provided by Evor Pdiano in Sdo
Paulo, Brazil; Marcelo Ferndandez
Bitar in Buenos Aives; and Pablo
Mdrquez in Suntiago. Chile.

by Heidi Waleson

BARITONE MADNESS: Maybe Thomas Hampson is
a little young for a retrospective (he’s only 40), but Tel-
dec is celebrating 10 yvears ol recording the popular bar-
itone with the four-volume “Thomas Hampson Collec-
tion.” Hampson made a dozen or so records for the label
(he’s now at EMI Classics), including the recent
Copland “American Songs” with the St. Paul Chamber
Orchestra and a recording, with Geoffrey Parsons, of
the piano versions of 15 of Mahler's “Wunderhorn”
songs, both of which are excerpted in the collection. In
addition to compilation CDs of German lieder, Mahler
songs, opera arias, and songs by American composers,
Teldec has also put out a fifth sampler dise, “Portrait Of
Thomas Hampson: Arias And Songs IFrom Bach To
Zemlinsky,” which includes a program book interview in
which the singer eloquently discusses his art and influ-
ences.

New to the good-looking baritone sweepstakes is the
Dane Bo Skovhus, who records exclusively for Sony
Classical and makes his Tanglewood (Muss.) Festival de-
but in July. Skovhus’ second release for the label, Schu-
bert’s “Schwanengesang,” comes out this month: his la-
bel debut, with pianist Helmut Deutsch. is
“Eichendor(t-Lieder,” in settings by Wolf and Korn-
gold. Tt displays a fine mix of Iyricism and force.

Another Scandinavian baritone is making the U.S.
scene this month: You can hear the dark tones of I'innish
baritone Kalevi Olli on the two-CD Finlandia recording
“Sergei Rachmaninov—Complete Songs, Vol. 1.”

POLYMATH IN NEW YORK: British conductor Ray-
mond Leppard opens the 50th Caramoor Festival on
Saturday (24), leading the Orchestra Of Si. Luke’s in
music by Mendelssohn, Chopin, Mahler, and Beetho-
ven. Leppard, a pioneer in authentic performance of Ba-
roque and classical musie, has bieen music director of the
Indianapolis Symphony for the past eight seasons, and
as such has thrown his repertoire net rather wide. His
two most recent recordings with the Indianapolis, re-
leased this vear on Koss Classics, are all-Tchaikovsky
and all-Beethoven. A CD of encore pieces is due out
later this vear.

SOME RUSSIAN GIGS: Conductor Charles Veal and
pianist E. Jerome Malry can be heard performing
Prokofiev’s Piano Concerto No. 1 with the Moscow
Philharmonie Orchestra and Liszt’s Piano Sonata in
B minor on “The Moscow Recording” by 3M Power Pro-
duetions. Veal, who is also a violinist, has performed with
Chick Corea, Linda Ronstadt, and others; he and
Malry are said to be the only two African-Americans to
perform in Moscow with the Moscow Philharmonic.

A new label. Pope Music, makes its classical debut
with “Unlikely Silhouettes,” a recording of two ballet
scores—Shchedrin’s adaptation of musie from “Car-
men” for strings and percussion and Shostakovich’s
“Bolt.” The “Young Russia” State Symphony Orches-
tra heard on the disc is the first and only ongoing youth
orchestra in Russia; it is conducted by Mark Goren-
stein. The recording was made in the Great Hall of the
Moscow Conservatory.

Pope Music was created by Gene Pope I1], who an-
nounces that he “did not attend Juilliard and doesn’t
think a customer should be forced to have a formal edu-
cation in music theory to appreciate a fine recording.”
Pope Music has an all-acoustic recording process, using
a single stereo pair of microphones; it uses no compres-
sion or electronic processing. The label will feature an
eclectic mix of classical and popular recordings.
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%$ ntil the 1960s, songs from
3 § roadway shows were part
¢ of the national conscious-
H $ ness, charting alongside
‘#eéee” other pop styles. The past
few decades have seen changes in
popular taste affecting Broadway and
high costs prohibiting the touring of
elaborately staged musicals. But
thanks to a rekindled interest among
record companies and a growing fond-
ness for revivals of favorite shows,
Broadway music is once again making
inroads beyond the major urban cen-
ters.

HOW TO SUCCEED
Bill Rosentield, VP of Broadway A&R for
RCA Victor, summing up the staying

€ ( | Dolls.” says, “We

shiy cl
He expects a simil: shell life
for RCA’s "G Fomimj ! 5 [
s vived “How To

Succeed In Business,” with Matthew
Braderick, due in July. Ros
describes the marketing of a cas| recording
as being like that ol a pop title, working
with promoters of tours, coordinating in
store appearances by cast members, and
selling in theaters and stores adjacent to
the theater districts. In its eflorts 1o chron-
icle the legacy of American musical the
ater, RCA has issued the eighrh volume ol
its “Celebrate Broadway” anthology series.
Steve Murphy, president of EMI's Angel
Records, describes sales for the Gershwin
musical comedy “Crazy I'or You” as being
‘well into six figures.” Steven Sondheim’s
Passion” has become thai composer’s
lastest-selling title, winning a Grammy lor
best musical in the process. Murphy prais-
es the Angel marketing team and EMI’s
distribution lor strong sales in all the key
markets. In the past year, “Carousel,” the
Lincoln Center production netting a Tony
for best revival, has raised the label’s pro-
file along the Great \White Way. Ange!l has
just released the London cast recording of
Oliver,” with Jonathan Pryce as Fagin,
and is preparing an album devoted to

nela

LABELS SET THE STAGE FOR SUCCESS
WITH REVIVALS AND REISSUES

Broadway giant John Rait ecordings
ol many songs he originally popularized
Raitt’s duets with daughter Bonnie on
uch standards as “They Say Thar Falli

September

STRONG BACK CATALOGS

7l Tl

drew Lloyd W el T
Gl with i ati Ica
U nchors irmly it y
marker ¢f the €
claralog ¢l Snow ¢ s being ad
d for reissue, ace y M
VP ol catalog developmenr. Among these
are “Fade Out, Fade In,” “Applause” and

a two-ler of Mary Martin shows. “Guys
And Dolls,” “Carousel” and the “Broad
way Classics” overview disc are but a few

THE CORPLETE

CATALOG
RCA VICTOR... “THE PRESIERE PURVEYOR
OF CAST ALBUMS
Thesse Weaed,

| ol

L ReAVicror

of the great works in American musical
theaier an MCA.

Tony McAnany, formerly ol Angel, now
resides at Columbia as a srtalf producer
and VP ol A&R, spearheading 1he revived
interest in musicals at the label that once

By Richard Henderson

i i T live

V1 "l}\' owne

0 roac

a e €
cording at Calu:glt‘ Hall of Stephen
Sondheim’s “Anyone Can Whisile
Bernadette Peters, appears at retail on July
18. as a benelit lor the Gay Men’s Ilealth
Crisis. Besides the new properties being
readied by the label, McAnany is develop
ing a product line (o reissue Columbia’s
historic cast masiers, including extra
tracks omitted from first issues due to the
space constiaints of vinyl albums

Atlantic Records’ previous (orays on
Broadway include “Tango Argenrino” and
My One And Only”; now the label has
launched the Atlantic Theatre imprint
guided by senior VPs Craig Kallman and
Vicky Germaise and Atlantic Graup presi
dent Val Azzoli, releasing “The Complete
Work: Jekyll & Hyde.” Its composer
Frank Wildhoim, is creative director for
Atlantic Theatie. In siores now is “Smokey
Joe's Cale: The Songs Of Leiber &
Stoller.” produced by the legendary Arif
Mardin and nominated for live Tony
Awards

Since Varese Sarabande hired actor and

1

yrdin { v." with (
\:Ildllnll'l:;’

SEEING DOUBLE CDS

Polydor/Atlas has much o be proud of
in its involvement with the phenomenal
stage successes of Andrew Lloyd Webber
Dennis MacNamera, VP ol international
A&R. mentions the 11 Tony nominations
for “Sunset Boulevard” and the May 22
release of the "Highlights Of...” that com
plements the 2-CD complere cast album
with Glenn Close. This double release
strategy was periected by Polydor/Atlas
on their previous “Cais” and “Phantom
Of The Opera” sets. Webber himsell pro-
duced “Surrender: The Unexpecied
Songs.” which is set lor imminen release,
with Sarah Brightman’s renditions of
Webber's songs from a variety of projects.

Rhino Records gives its regards to the
Neil Bogart Memorial Fund with the pro-
ceeds from its recent “Best Ot Broadway
20-song compilation produced by David
Mcl.ees. The label may be unearthing
other Broadway collections as a result of

Tyne Daly, and is reissuing Frank
Loesser’s 1960 “Green Willow" score
which features Tony Perkins

Brad Bennetr, buyer of shows and
soundtracks for Los Angeles’ Aron’s
Records, has seen major-label enthusiasm
wax and wane [or Broadway cast record-

ings. “Dozens of early shows haven't come
out on CD,” laments Bennett, who has
high regard for indie labels such as L.A s
Palmer Lockett and Painted Smiles, which
issue off-Broadway shows and composer
compilations. “Mosr labels don't promote
[their Broadway titles| adequately; then
they turn around and complain that these
kinds of records just don’t sell like rock
albums do.” IR
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POPSTERS GIVE THEIR
REGARDS T0 BROADWAY WITH
COVERS OF SHOW TUNES

By Fred Bronson

$32 he link between rock 'n’ roll
and the movies has been
strong since 1955, when “The
Blackboard Jungle” opened
with Bill Haley & His Comets’
“(We're Gonna) Rock Around The
Clock.” Less obvious is the connection
between rock and Broadway, but dur-
ing the past 40 years, many artists
more at home on the Hot 100 than on
the Great White Way have included
Broadway songs in their repertoires.

In the '50s, it was common for pop artists
to rely on songs written for the stage. In
1956, the Four Lads peaked at No. 3 with
a cover of “Standing On The Comner” from
“The Most Happy Fella.” That same year,
Vic Damone had the biggest hit of his
career with the No. 4 posting of “On The
Street Where You Live” from “My Fair
Lady.” Before the decade ended, Bobby
Darin had a No. 1 hit with the single that
stands as the most successful Hot 100 hit
from the theater, “Mack The Knife,” from
“The Three Penny Opera.”

Pop’s flirtation with Broadway continued
in the early '60s. On the Colpix label, lead-
ing artists Shelley Fabares, Paul Petersen
and James Darren formed a teenage triangle
to record an album of songs from *“Bye Bye
Birdie.”

When the British invasion hit American
shores in the "60s, the trend was for artists
to write their own material and rely less on
Broadway composers. Despite that, there
were two major Broadway hits in 1964.
Louis Armstrong covered the title song
from “Hello, Dolly!” and made it so much
his own that, while he hadn’t appeared in
the show, he was asked to join the movie
cast in 1969. Also in '64, Barbra Streisand
made the Hot 100 for the first time, with
“People,” from her hit musical “Funny
Girl.”

The end of that decade saw the most suc-
cessful hook-up between rock and
Broadway, when the cast album of “Hair”
proved to be a rich source for pop hits. The
Fifth Dimension, the Cowsills, Three Dog
Night and Oliver all mined the score and
came up with top five hits. That got the
attention of other labels, and in 1972

Motown released the original cast album of
“Pippin” and had two of its groups cover
songs from the score. The Jackson 5 record-
ed “Comer Of The Sky,” and the Supremes
cut “I Guess I'll Miss The Man.”

Judy Collins’ recording of “Send In The
Clowns,” a song written for “A Little Night
Music,” is still the most successful rendi-
tion of a Stephen Sondheim song on the
Hot 100. But a wide range of artists have
taken tunes from the Sondheim songbook,
including Yes (“Something’s Coming”),
Carly Simon (“*Not A Day Goes By") and
the Pet Shop Boys (“Losing My Mind™).

WEBBER SUPERSTAR

The Andrew Lloyd Webber songbook is
another wellspring of material, dating back
to the original recording of his musical
written with Tim Rice, “Jesus Christ,
Superstar.” That 1971 Decca recording
included Hot 100 entries for Murray Head
(“Superstar™) and Yvonne Elliman (“I Don’t
Know How To Love Him"). Helen Reddy
covered the latter song, which marked her
first appearance on the Hot 100. Long
before he recorded an entire album of
Broadway songs, Barry Manilow had a Top
40 single with “Memory” from “Cats,” and
a number of artists have tried their hand at
“Don’t Cry For Me Argentina” from “Evita,”
including the Carpenters, Olivia Newton-
John, Donna Summer and Sinead
O’Connor.

Rock, pop and R&B artists also have
included Broadway songs on their album
releases. Aretha Franklin put new spins on
“Look To The Rainbow” from “Finian’s
Rainbow” and "I Dreamed A Dream” from
“Les Miserables.” James Taylor recorded
“Getting To Know You” from “The King
And 1.” Way back on their first Capitol
album, the Beatles offered up “Till There
Was You” from Meredith Willson’s “The
Music Man.”

Most Motown acts recorded a Broadway
song or two during the '60s, but some cut
entire albums, including the Four Tops’
“On Broadway” and an album of the same
title by Diana Ross & The Supremes and
the Temptations, which served as the
soundtrack for an NBC-TV special. Il
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POP MUSIC TAKES THE STAGE

Contemporary Songwriters Rock The Great White Way

222 or decades, Broadway was a
rich source of chart-topping
4% music, from Al Jolson’s
“Rock-A-Bye Your Baby
With A Dixie Melody,” the
1918 smash from the musical
“Sinbad,” to the Cowsills’ perky 1969
rendition of the haleyon hippie hit,
“Hair.” Even in the vigorous early
years of the rock era, Broadway’s
hegemony on hit music held fast. The
longest-charting album of the 1950s
was “South Pacific.”
In the '60s, it was
“West Side Story,
which beat out the
Beatles, Elvis and
other heavy hitters.

e o

o o o o

THEN CAME ROCK

Such conspicuous
showings notwith-
standing, modern
chart trends have
veered sharply off The
Great White Way
toward Tin Pan Alley
and the singer-song-
writers’ cloistered con-
fines. It is a move due in part to that sig-
nal shilt in musical aesthetics called rock
'n’ roll. There was an inevitable turnover
of talent, as the great composers and lyri-
cists of Broadway's golden era, from
Lerner & Loewe to Rodgers & Ham-
merstein, took their place in history and
a new crop of songsmiths infused the
idiom with fresh creative energy.

“The time has come for a whole new
generation of writers to make their mark
on stage,” says Jimmy Neiderlander Jr.,
executive VP of the Neiderlander Or-
ganization, the Broadway theater power-
house. “What we're beginning to see is a
reinvention of the whole concept of
musicals and, in large part, that's due to
the invigorating influence of composers
and lyricists outside the Broadway tradi-
tion.”

The fresh sensibility to which Nei-
derlander refers has been increasingly
informed by pop and rock writers. The
results, while numerous. have been
uneven. Musicals based on the song-
books of established pop writers (Leiber
& Stoller’'s “Smokey Joe's Cafe,” Ellie
Greenwich’s “Leader
Of The Pack.” the | :
Louis Jordan homage
“Five Guys Named
Moe™) generally have
been well-received
lately, but Broadway
is littered with the
wreckage of pop- and
rock-based musicals
that floundered. James
Taylor, for instance,
contributed three
songs to the score of
“Working,” based on
the Studs Terkel best-
seller, and Jimmy Webb penned an ill-
fated never-staged celebration of sexual
liberation just in time for the AIDS epi-
demic.

Other oft-forgotten endeavors include
Todd Rundgren’s musical adaptation of
“Up Against It,” written by Joe Orton as
a never-realized vehicle for the Beatles,
and assorted efforts by Carole King, Carly
Simon, Harry Chapin, and Sam Cooke

Paul Simon

James Taylor

By Davin Seay

producers Hugo Peretti and Luigi
Creatore, who together penned the
obscure 1968 musical “Maggie Flynn.”

Yet, pop and rock songwriters also
have racked up their fair share of hit
musicals. They range from such classics
as the Burt Bacharach/Hal David smash
“Promises, Promises” (1968) to “They're
Playing Our Song” (1979) by Carole
Bayer Sager and Marvin Hamlisch (of “A
Chorus Line” renown) to “Big River”
(1985) by the late country humorist
Roger Miller. Doc
Pomus co-writer Mort
Shuman delivered a
hit with “Jacques Brel
Is Alive And Living In
Paris” in 1968, and
Rupert Holmes suc-
cessfully set Dickens’
“The Mystery Of Ed-
win Drood” to music
in 1985. ABBA’s Ben-
ny Andersson and
Bjorn Ulvaeus joined
forces with lyricist Tim
Rice on 1985’s “Chess,”
yielding one of the of
last show tunes to
make the Top 40: Murray Head's “One
Night In Bangkok.” Add to this the enor-
mous success ol such rock-to-Broadway
hybrids as “Tommy” and “Jesus Christ
Superstar” (which is currently being
updated in a lavish new production by
“Tommy” director Des
MacManuss), and the
potential for garnering
new audiences for
large-scale Broadway
productions is clear.

“Broadway audiences
are generally open to
innovation.” says Nei-
derlander, whose com-
pany is actively devel-
oping a production
written by Lamont
Dozier (of Motown'’s
Holland-Dozier-Hol-
land). “1 think it’s safe
to say that the commercial success of
Broadway in the next century will depend
on our ability to combine the pop music
of our time with the spectacle of the
musical stage.”

Randy Newman

That potential is
given exciting new
impetus with news of
several fresh and in-
ventive projects up-
coming from some of
today’s premier hit-
makers, holding out
the promise of a re-
markable and unpre-
cedented fusion of
Broadway and the
backbeat.

DEVILISH BUSINESS

“It’s an entirely dif-

ferent tradition—and one that calls for
entirely different sorts of musical talent.
Singers and composers schooled in show
tunes have a hard time making the transi-
tion to rock music and vice versa. I think
that's the primary reason the rock musi-
cal has had such a checkered history,”
says veteran songwriter and recording
artist Randy Newman, whose own foray
onto the musical stage, an adaptation of

Goethe’s “Faust,” is among the most
eagerly awaited of rock ventures into con-
temporary Broadway realms.

Ten years in the making, with 17 origi-
nal songs, Newman's “Faust” pulls out
all the stops in bringing credible rock 'n’
roll to the stage. A recently completed
album, to be released on Reprise Records
in September, features performances by
Elton John, James Taylor, Linda Ron-
stadt, Bonnie Raitt, Don Henley in the
title role and Newman himself as the
devil. The production, premiering at the
La Jolla Playhouse this September, fea-
tures a young cast coached extensively in
rock 'n’ roll vocal dynamics by Newman
during workshops earlier this year in New
York.

“It was a difficult process,” Newman
allows. “I'm used to working with musi-
cians and speaking their language. When
you start trying to tell actors what you
want, you have to develop a whole new
vocabulary. If you're trained for the musi-
cal stage, rock '’ roll just doesn’t come
naturally.”

The composer’s odyssey to bring
“Faust” to fruition reveals both the pit-
falls and possibilities of taking rock 'n’
roll to the footlights. *My songs have
always told stories,” Newman explains.
“For me, writing in this expanded form
was part of a progression. Having a plot
and characters helped to define the music
and carry the songwriting forward.

“The best work in
rock nas always been
on record,” he contin-
ues. “It’s the music's
ultimate medium of
expression. But with a
traditional musical, |
think you have the
opportunity to explore
all kinds of new cre-
ative avenues. My
hope is that ‘Faust’
will take that process
to the next step.”

Another project gen-
erating much anticipa-
tion in musical and theatrical circles is an
ambitious undertaking by Grammy-win-
ning composer Paul Simon, tentatively
scheduled for its Broadway premier in
September 1996. “The Capeman,” with
book and lyrics by Nobel Prize—winning
author Derek Wolcott, tells the story of
the infamous 1959 slaying of two young-
sters by teen-age gang members on a
playground in New York’s Hell's Kitchen.

The hard-hitzing story is set to Simon's
characteristically eclectic musical
mélange—a blend. he explains “of plenas
and bombas from Puerto Rico, lots of
doo-wop, rock 'n’ roll, blues-influenced
Paul Simon music.” To bring musical
authenticity to “The Capeman,” Simon
recently held New York auditions for
three a cappella groups, ages 14 to 20. “1
wanted real 16-year-old voices.” he
explains.

Broadway-bound musicals by Randy
Newman and Paul Simon may well be
setting the stage for a new era of rap-
prochement between disparate musical
traditions. Add to that news of upcoming
projects by composers as varied as Jimmy
Buffett and David Foster, and the pop-
influenced prospects for the flowering of
the Broadway musical genre seem rosy

indeed.
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EVERYTHING OLD I
NEW AGAIN

Tried-And-True Hit Shows Feature Different Custs
And New “Original” Cast Albums

By Irv Lichtman

°.

#8e¢ o1 most of the life of original
Broadway cast recordings—
whose birth year is generally
accepted as being 1943, when
Decca Records released Rod-
gers & Hammerstein’s “Oklahoma!”—
original cast album meant, well, the
original cast album.

More than 50 years later, Broadway is
looking back, both out of economic com-
pulsion and as a way ol satislying older
audiences who have fond memories of the
musical hits of their youth. With the won-
derful technology of the CD to bring new
life to the songs of these shows—not the
least benelit of which is the ability to offer
more music from the shows than did their
earlier counterparts—the recording indus-
try is taking Broadway’s cue.

While many great musicals have been
treated to recordings with casts assembled

222

22

just lor the recording stuclio (for which the
late Goddard Lieberson deserves most of
the credit with his 1950s series [or
Columbia), the '80s signaled a boom in
full-scale revivals of Broadway shows that in
most cases resulted in the release of new
original-cast albums.

Admittedly, the history of cast albums has
witnessed times when the “new” cast
album was actually the firsi. For instance, a
1952 rewwval of Rodgers & Hart’s 1940 “Pal
Joey,” which gave it the critical acclaim
largely denied it when it first opened, was
recorded by Capitol Records—although
Jane Froman replaced Vivienne Segal, who
had earlier recorded a studio re-creation for
Lieberson at Columbia.

NEW LIFE FOR OLD SCORES
Rodgers & Hart’s 1936 hit, “On Your
Tocs,” was revived (unsuccessfully) in
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1954, and a cast recording, starring the late
Bobby Van, was released by Decca Recorls.
It was actually the first time the musical
had Broadway cast documentation.
Interestingly. a hit revival of the show
opened in 1984, and PolyGram Records
added yet another cast album to the score.

Similarly, the Off-Broadway productions
ol two other Rodgers & Hart shows led to
their first cast albums when they were
revived in the early '60s. Capitol Records
recorded “The Boys From Syracuse,” origi-
nally produced in 1938, while RCA
Records recorded “By Jupiter,” whose org-
nal 1943 version starred Ray Bolger.

TWO TIMES A LADY

In the "70s, a few revivals made their way
into cast sessions, notably a 20th-anniver-
sary edition ol “My Fair Lady,” which
prompted Columbia Records to add anoth-
er “Lady” to its 1956 original cast version.
RCA marketed a very successful revival of
“The King & 1,” which starred Yul Brynner,
repeating his 1951 original cast role
(recorded by Decca). An ill-received, disco-
1zed, black cast version of “Guys And Dolls”
was released by Motown Records, while a
1979 hit revival ol “Oklahoma!” was
released by RCA.

As for “Guys And Dolls,” a third Broad-
way version came along in the '90s, receiv-
Ing accolades that equalled its onginal tri-
umph in 1950. The Decca and Motown
cast albums were then joined by a third via
RCA Victor Records

Starting in the late '80s and continuing
up to the present, the proven musicals of
the past have been viewed as ready for full-
scale revivals because they appear to be a
much sater bet in an era of astonishing costs
of Broadway shows. Besides, Broadway has
failed to establish important new songwrir-
ing and performing talent whose very
names could attract ticket-buyers.

Along with “Guys And Dolls,” RCA
Victor has put out not one but two versions
of a revival of “Grease,” the second featur-
ing replacement personality Brooke Shields
Yer. while RCA Victor recorded the Chita
Rivera starred cast album of “Kiss Of The
Spider Woman,” PolyGram saw fit to
release a cast album featuring Rivera’s
replacement, consistent pop hitmaker
Vanessa Williams.

PolyGram, as a key investor in the show
is also the revival cast outlet for Richard
Adler & Jerry Ross' 1955 hit. “Damn
Yankees,” both Broadway and later screen
versions of which were released by RCA.
Can the team'’s previous success, “The
Pajama Game,” a Columbia Broadway cast
entry the first time around, be far behind?

HELLO AGAIN, DOLLY

A 1994 hit return for Jerry Bock &
Sheldon Harnick’s 1963 triumph “She
Loves Me,” which MGM (PolyGram)
recorded as one of the first two-disk cast
albums, was recorded again by Varese
Sarabande, which also put Carol Channing
back in the studio to record a touring ver-
sion of her 1964 triumph, “Hello, Dolly!”
with intentions to bring her back to
Broadway. The same label also recorded an
Oft-Broadway revised version of Stephen
Sondheim'’s “Merrily We Roll Along,”
which now resides in the original-cast bins
next to RCA Victor's 1981 original-cast
release. RCA Victor itsell has the 1994
lincoln Center cast version of “Carousel” in
a production by way of England.

Hugh Fordin's DRG label also offered a
1995 revival of 1949's Jule Styne & Leo
Robin hit, “Gentlemen Prefer Blondes,
which was one of Columbia Records early
forays into the Broadway cast arena

With general success as a backdrop, more
revivals are unquestionably the order of the
day and, hopefully, beyond. Perhaps we'll
see a 50th-anniversary Broadway cast
album of Rodgers & Hammerstein’s “The
Sound of Music” in 2009—and a celebra-
tion of the show's centennial in 2059. M
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Songwriters & Publishers

ARTISTS & MUSIC

Rap Still A Deep Income Spring

Sampling Not Seen As Long-Term Phenom

@BY J.R. REYNOLDS

LOS ANGELES—Despite a decline in
rap album sales over the last three
years (Billboard, June 3), publishers
continue to sign rap artists and agree
that sampling can be a profitable rev-
enue source—even as they seek out
other creative outlets for their writers.

MCA Music Publishing creative ser-
vices VP Carol Ware says sampling has
been a boon for her company, citing
rappers 2Pac and Queen Latifah as two
artists who recently sampled jazz
entertainer Joe Sample, who is signed
as a writer with the company.

“It’s almost like getting a cover,” she
says. “Queen Latifah’s ‘U.N.LT.Y. was
big for us. But sampling can be a two-
edged sword. As long as [sampling] is
done responsibly, we encourage it.”

MOBB DEEP

MCA Music Publishing rappers
signed as writers include King Tee,
Aceyalone, Freestyle Fellowship,
Mikanine, Big Daddy Kane, Prince
Markie Dee, Muggs, and Brett
Bouldin.

In addition to recording their own
music, Ware says that MCA looks for
other revenue sources within the com-
pany when possible. “We pair our rap
writers with our track writers when
possible,” she says.

Still, the opportunities are limited.
BMG Songs senior VP/GM Danny
Strick says what companies don’t get
out of rap songs as opposed to those
from other genres is the ability to use
rap lyries in other genres. “The main
source of revenue is from the artist’s
original recordings,” he says.

Not everyone thinks the sampling
business is strong. Rondor Musie
International creative senior VP
Brenda Andrews predicts that in the
next two years, sampling will be at a
minimum because publishers claim
such high profits.

Says Andrews, “It definitely increas-
es our bottom line, but sampling is on
the decline because artists are realizing
the practice cuts into their publishing
and most want to get 100% of their
writer’s share.”

For the present, Andrews agrees
sampling remains a viable money-
maker with publishers and cites a
Rondor rap writer/producer roster that
includes Eric McAlister, Chase, Jeru
The Damaja, Jinx, and Howie Tee.

Recently, two schools of rappers

have emerged: those who use sampled
loops and those who create their own
rhythm loops—or don’t use loops at all.
BMG Music Publishing creative man-
ager Derrick Thompson says both are
good for the publishing business.

“When we signed Mobb Deep, they
had a minimum of sampling on their
records,” he says. “And groups like the
Roots are stressing their own instru-
mentals vs. sampling.”

Thompson says sampling may begin
dying out at some point in the future,
but it will never completely disappear.
“Just listen to what's being played on
the radio today,” he says. “Look at the
new Mary J. Blige album or records like
Adina Howard and Montell Jordan.
Rap music is evolving, but so is the way
in which samples are being used.”

Jordan’s recent No. 1 Hot R&B
Singles and Hot 100 Singles song “This
Is How We Do It” samples rapper Slick
Rick’s “Bed Time Story.”

Because they are finding compara-
tively limited licensing opportunities for
their work, rap writers and artists are
beginning to look closely at building
their own catalog.

Says Warner/Chappell creative ser-
vices director Denise Weathersby,
“Sampling helps publishing companies
and is an art form that will always have
a place, but [rap] writers and artists are
beginning to venture out and be cre-
ative in other ways.”

Warner/Chappell has a writer/pro-
ducer roster that includes Naughty By
Nature, Ice Cube, and a publishing deal
with Death Row Records president
Shug Knight that allows the company to
license material from Snoop Doggy
Dogg and Masta Ace Incorporated.

According to Weathersby, the grow-
ing fusion of hip-hop with R&B and jazz
broadens opportunities for rap writers.

“This hip-hop/R&B thing opens a lot of
creative doors to building songwriting
credibility.”

BMG’s Strick is hopeful the trend of
rappers dabbling in hip-hop and R&B
and making song-driven records will
continue to bloom.

Says Strick, “We've recently bol-

JERU THE DAMAJA

High Scorers. Alan Silvestri, left, scorer of the smash film “Forrest Gump,” was hon-

stered our R&B department and plan
to include our rap artists in our eommit-
ment to that music genre whenever pos-
sible.”

Artists represented by BMG Musie
include House Of Pain’s DJ Lethal, Wu-
Tang Clan’s Rae Kwon, the Roots,
Mobb Deep, Funkdoobiest, the Genius,
and the Trauma Unit.

In rare cases, rappers sample other
rappers. BMG Songs rap writers who
have recently been sampled by other
rappers include Cypress Hill, Method
Man, and Wu-Tang Clan. “I think a
time will come when rappers will regu-
larly record songs that other artists will
want to cover,” says Strick.

ored recently by BMI with its Richard Kirk Award for career achievement. Silvestri has
composed more than 40 film scores, including “The Bodyguard,” “Who Framed
Roger Rabbit,” and the “Back To The Future” trilogy. Also honored was Earle Hagen,
right, with the President’s Award, in recognition of his contributions to the film-scoring
community through the BMi-sponsored Earle Hagen Film Scoring Workshop. Silvestri
and Hagen flank BM! president/CEO Frances Preston.
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A Kid From The Bronx
Gets Hip To Frank Loesser

The following essay was delivered
by Words & Music at @ June 12
Bmai B’rith meeting in New York

that featured performances of

Frank Loesser songs.

MY MEMORY of first being
moved by popular song goes back
to World War II, when, at about 8
years of age, | knew what I liked
among the hits of the day. Of
course, I didn’t associate songs
with the fact that persons created
them. They were just there. I
remember the poignant urgency of
“The Ballad of Rodger Young,” the
call to action of “Praise The Lord
And Pass The Ammunition,” and
the relationship in “I Don’t Want
To Walk With-
out You” with a

to our apartment in the Bronx. I
was 15 years old and ready to be
curious about matching songs
with their writers. In fact, it
was “Guys & Dolls” and a Co-
lumbia Records re-creation of
Rodgers & Hart’s “Pal Joey,”
also borrowed from the same
neighbor, that ignited a lifelong
love of the musical theater. (I
eventually made Sam Goody
and my neighborhood record
shop my second homes.)

From that point on, the creators
of song became important to me. I
began to eagerly anticipate their
next projects, especially from
mustcal-theater writers. And in the
case of Frank Loesser, he just

didn't disap-

boyfriend who
was serving his
country over-
seas.

I was able to
get the laughs

WIll‘lls&HIISIll

point. Besides
loving his
songs, I am
also grateful
for his role in
giving my life
such a re-

and audacious
rhymes of
“They’re Either
Too Young Or
Too Old,” which ribbed the slim pick-
ings among males left behind on the
home front. A few years later, after
the war, my senses were enveloped
by the ardent beauty of “I Wish 1
Didn’t Love You So” and the cheer-
ful, risqué, yet still innocent quality of
“On A Slow Boat To China” and
“Baby, It’s Cold Outside.”

And somehow “Once In Love
With Amy” was everywhere, even
at public school, where it quickly
became a favorite of song chorales.
That song, I learned much later,
was from “Where’s Charley?,”
which had another song that both
intrigued and delighted me. That
song, “Make A Miracle,” was so
witty and tuneful, a marriage pro-
posal that ingeniously tied it all up
with happy predictions about life’s
future conveniences. Of course,
from the perspective of the time
the song was written, they all came
to pass.

I guess that I began to identi-
fy such wonderful songs with
their composer and/or lyricist,
Frank Loesser, when I bor-
rowed a copy of the original cast
album of “Guys & Dolls” to play
on a Philco radio/phonograph
my father had just lugged home

by Irv Lichtman

warding cul-
tural direction.
To paraphrase
a Loesser song
title, “(Where Are You) Now That
We Need You,” the Frank Loes-
sers of today?

THE MESSAGE SONG: There’s
a lovely little book just published
by Hyperion in which the lyrics to
the song “Colors Of The Wind”
from the Disney animated feature
“Pocahontas” is accompanied by
appropriate scenes from the film.
While the words by Stephen
Schwartz have an element of envi-
ronmental political correctness
about them—set to music by Alan
Menken—they convey a message
that’s worthwhile. And it’s done in
a very attractive literary environ-
ment.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Hal Leonard Corp.:

1. Nirvana, “MTV Unplugged In
New York.”

2. Stevie Ray Vaughan, “Texas
Flood.”

3. Bob Marley, “Legend: The
Best Of Bob Marley And The
Wailers.”

4. Pearl Jam, “Ten.”

5. The Cranberries, “No Need To
Argue.”
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ARTISTS & MUSIC

BET Puts Its ‘Soul’ On Shelves

Channel Expands

B BY BRETT ATWOOD

BET is teaming with Rhino Records
to launch its first line of music product

available at retail. The first two titles in
the series, due Tuesday (20), are based
on the long-running musie video show
“Video Soul.”

Volumes one and two of “BET Pres-

ents Video Soul: Best Soul Of The "80s”
prominently feature the BET and
“Video Soul” logos in their packaging.
The compilations contain hit R&B cuts
that have appeared over the last 14

vears on “Video Soul,” including hits by

Aretha Franklin, the Four Tops, the

Pointer Sisters, and Kool & the Gang.
Ron Wiggins, Rhino national man-

ager of wban sales and marketing, says

the retail exposure will help lure new

viewers to the channel.

“Having the BET logo out at retail is
very important to spread awareness
about what this channel is about,” says
Wiggins.

Rhino is manufactwring and distrib-
uting the first two BET-linked titles for

the retail community, but it does not
have an exclusive deal with the channel.
This is not BET’s first venture into
music marketing.
BET entered the direct marketing
business in 1993 with its division BET
Direct Inc. to capitalize on its unique

connection with African-American con-

sumers (Billboard, July 17, 1993). It

routinely advertises a handful of music
titles through 60- and 90-second spots

that run exclusively on the channel.

Manufacturing and licensing clear-

ances for the direct titles are handled
by Rhino and Sony Music.

The “Video Soul” compilations were

first made available by direct mail in

late 1993. However, the retail versions
are slightly different from their mail-
order counterparts. The two-volume
mail-order collection was only available
as a single purchase through BET. For

its retail equivalent, the double-dise

package has been split into two sepa-

rate titles with new artwork.
While the two-dis¢/two-cassette mail-
order compilation sold for $24.95 for

RURPT o Lipps, Inc. o Larry
[EXTUMe) o Spinners o Ashford
L T s0n o The Manhaltans «
;oodman & Brown s
LERRHL « Grover Washington, Ir.
A i 1 Widchers
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CD and $19.95 for cassette through
BET, the commerecial titles will sell tor
$11.96 for CD and $7.9% for cassette.

BET stopped airing commercials for
the mail-order-only product in May.
New spots for the retail packages will
air in late June, according to Janis Tho-
mas, president of BT Direct.

“We don’t want to compete with our-
selves,” says Thomas of the decision to
stop airing the direct-market spots.

Until recently, the channel had little
interest in lending its name to titles that
would be sold at retail, says Thomas.

“We just decided that it was time to

On Direct-Mail Line

test the retail waters,” says Thomas.
“I'm very curious to see how these titles
do, because we want to do more at retail
in the future.”

Executives from Rhino and BET Di-
rect declined to give sales figures on the
first batch of mail-order titles.

Rhino and BET Direct will likely at-
tempt to release product to retail and
direct mail simultaneously with subse-
quent releases, according to Rhino ex-
ecutive VP Bob [cmmer-.

In September, Rhino and BET Direct
will team for a two-disc compilation
hased on the channel’s 15th anniversary.

Though the track listing for the proj-
ect had not been finalized at press time,
it will include hit R&B music from the
past 15 years, according to Thomas.

Other existing BET Direct mail-or-
der titles may soon hit the streets, too.

“Glory To Gospel,” which is adver-
tised on BET’s “Video Gospel” program
and “The Bobby Jones Gospel Show.,” is
likely to be the next BET Direct release
to head to retail later this year, says
Thomas.

A BET Direct collaboration with
Sony, titled “BET Presents Teddy Pen-
dergrass,” is not expected to have a re-
tail equivalent, according to Thomas.

PRODUCTION NOTES

LOS ANGELES

* Darren Lavett lensed the “Roller
Derby Queen” and “Freakathon” clips
by Red Aunts for Squeak Pictures.

* I'irst Write Productions director
James Michael Marshall lensed
Young Lay's “Sticking 2 Da Grind”
and Mellow’s “B.G. Thang.” Debra
Bergman produced both clips, and Jeff
Cutter directed photography.

* Wayne Isham is the eve behind
Skid Row’s “Breakin’ Down” clip,
which was produced by Joey Plewa for
Industrial Artists.

* Dave Rogers and Charles Quinn
teamed to co-lirect Shaw Blades’ “I'll
Always Be With You” clip for Auto-

Rollin’ With Rollins. Human Pitbull/London Records act Die Cheerleader
recently wrapped filming of its “Pigskin Parade” clip for Modivation Films. The
video was co-directed by Henry Rollins and Los Angeles-based filmmaker Modi.
Merrill Ward produced and Joe Deslavo directed photography for the haunting
clip. Pictured, from left, are Debbie Quargbolo, Rita Blazyca, Andy Semple, Sam

Ireland, Rollins, and Modi.

matic Productions. Victoria Vallas
produced and Crescenzo Notarile di-
rected photography.

* Carlos Grasso is the eve behind
Buffalo Tom’s “Summer.” Mark
Leemkuil and Catherine Finken-
staedt produced the clip for Squeak
Pictures.

* The Mavericks recently wrapped
filming of their “Blue Moon” clip, which
was directed by Todd Hallowell and
produced by Nick Lowe.

NEW YORK

* Kevin Godley and Maurice Lin-
nane co-directed the animated clip for
U2’s “Hold Me, Thrill Me, Kiss Me, Kill
Me.” Ned O’Hanlon produced the
video tor Dreamchaser Productions.

* Richard Murray shot Blessid Un-
ion Of Souls’ “lL.et Me Be The One.”
Robert Howell directed photography
for the Notorious Pictures production,
which was produced by Anghel Decca.

OTHER CITIES

* Nick Egan lensed Alanis Moris-
sette’s debut clip “You Oughta Know”
for Satellite Films. The clip, which was
shot in Death Valley, Calif,, was pro-
duced by Mark Fetterman.

* Nigel Dick directed “Rock And
Roll Superstar” for Qasis. The
Southend, England-based produection
was produced by Phil Barnes and
Catherine Finkenstaedt tor Squeak
Pictures.

* GPA Films director Dwayne B.
Perryman III shot Worl-a-Girl’s “No
Woman, No Cry” clip in Stockton, N.J.

* Brett Ratner and George Sem-
inara co-directed the remix video for
Montell Jordan’s “This Is How We Do
It,” which was shot at Daytona Beuch,
Fla.

G RAMMY UPDATE: NARAS pres-
ident/CEO Michael Greene informs
The Eye that its trustees have voted
another change in the Grammy eligi-
bility requirements for videoclips.

In the past, clips for songs on al-
bums released in a previous vear
were not eligible. This eliminated
later clips made in support of albums
with long promotional lives. Under
the new rule, such clips are eligible
for a Grammy it they were not
entered the previous vear.

FROM VIDEO STAR TO HOST:
Actress Tiffany Raines, who has ap-
peared in several music videos,
including Adina Howard’s
“Ireak Like Me,” hosts
the new hip-hop music
video show “Street Vibe.”

The show, created and
produced by Eddie “D,” is
slated to air four times a
week on leased-access ca-
ble systems in the Los
Angeles area by late June.

Artists already inter-
viewed for segnmients that :
will air on the show are i
Snoop Doggy Dogg,
Brandy, Montell Jordan,
and TLC.

Bus and bench adver-
tisements will announce
the introduction of the
show to the L.A. area, ac-
cording to Eddie “D.”

BLACK MUSIC

MONTH: In recognition of Black Mu-
sic Month, The Eye is focusing on the
four-vear-old “New Generations,”
which is hosted by Kinema Ivra. The
Long Beuach, Calif.-based show does
an excellent job of balancing cutting-
edge and contemporary rap and hip-
hop videos with in-depth artist inter-
views. The regional show is on 10
Southern California cable systems,
with a wider launch planned this year.

“We want to address the needs of
young adults in a positive light,” says
Rose Ivra, executive director of Ken-
vatta Productions, which produces the
show. “Now, more than ever, is the
right time for shows like this. The
true hip-hop culture is being misrep-
resented in the media right now. We
want to prove to [Senate majority
leader Bob Dole| and the others that
they are wrong.”

However, the show is not shying
away from street-level rap acts. In
fact, it has teatured several estab-
lished rappers in its articulate, well-
paced interview segments. Artists ap-
pearing in the studio over the past
vear on “New Generations” have in-
cluded Snoop Doggy Dogg, Redman,
Lady Of Rage, und the late rapper
Eazy-E.

“New Generations” lost its major
sponsor, Ruthless/Relativity Records,
after Eazy-E's death from AIDS-re-
lated complications earlier this year.

“We were preparing a profile on
him for the show when the news came
out about his condition,” sayvs Ivra.
“He was very supportive of our show
and became u friend to us.”

TIHIE

by Brett
Atwood

| NARAS Broadens Grammy
Eligibility For Videoclips

Ivra is readying an extended special
on Eazy-E culled from rare footage of
the last year of the rapper’s life.

GET‘TING IT RIGHT: Cuban-born
musician Ignacio Berroa is using
video to set the American music com-
munity straight about the difference

between Latin jazz and Afro-Cuban |

drumming. Berroa, who played diums
tfor Dizzy Gillespie for over 10 vears,
is hoping that both established and
beginning musicians will sharpen
their skills with the DCI Music Video
“Mastering The Art Of Afro-Cuban
Drumming.’

“People have this image of Carmen
Miranda with pineapples
and fruit on her head, or of
Ricky Ricardo,” says Ber-
rod. “A lot of the jazz music
that comes south of the

tin jazz, but there reully is
no such thing. There are
distinctly different styles of
this music from Brazil,
Venezuela, Cuba, ete.’

The instructional music
video is sold at music in-
strument stores, as well as
conventional music and
video retail outlets.

.

WILD PARTY: North
Salem, N.Y.-based Wild
Video Dance Party, which
produces hi-tech special
events, teamed with
Albany, NY., classic rock
radio station WQBK-FM (the Kdge)
for the annual teacher-appreciation
night, held June 6 in Albany. More
than 2,000 teachers turned out for the
event, according to Wild Video's
Brian Winthrop.

BACK TO SCHOOL: IMPULSE di-
rector Anthony Payne is overseeing
“The Music Video Industiy Today:
The Process, The Players. The Op-
portunities,” a4 UCLA workshop that
examines the past, present, and fu-
ture of the music video industry.

VHI1 president John Sykes, the
Box executive VP Les Garland. Gef-
fen Records’ Peter Baron, DNA pro-
ducer David Naylor, video director
Nigel Dick, and video director Mi-
chael Houseman are among the
guest speakers tentatively scheduled
to uppear al the six-session course.

For information on the UCLA pro-
gram, which will be held June 27-Aug.
27, call 310-825-9064.

SHIRLEY ON SPEED: The high-
light of the MTV Movie Awards, held
June 10 at the Warner Bros. Studios
in Burbank, Calif., was easily TLC's
riveting performance of its current
single, “Waterfalls." The crowd was
also enthused by five pre-taped skits
that merged eclassic TV characters
with this year’s nominees for best film.
The Eye was awed at the sight of “The
Partridge Family” star Shirley Jones
in the role of Sandra Bullock in
“Speed,” as an evil Mr. Kincaide
threatened to blow up America’s favor-
ite mom on America’s favorite bus.

border is mislabeled as La- |
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FOR WEEK ENDING JUNE 11, 1995

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* % NEW ADDS * % LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

x

14 hours daily
1899 9th Stree NE,
Washington, D.C, 20018

1 Method Man Feat. Mary J. Blige, I'l Be There..
2 TLC, Waterfalls
3 Brandy, Best Friend
4 Soul For Real, Every Little Thing | Do
5 James Ingram, The Deeper | Go
6 Michael Jackson, History Mega Mix
7 Brownstone, Grapevyne
8 Gladys Knight, Next Time
9 Monica, Don't Take It Personal
10 Jon B. Feat. Babyface, Someone To Love
11 Tony Thompson, | Wanna Love Like That
12 Boyz Hl Men, Water Runs Dry
13 Total, Can't You See
14 Vertical Hold, Love Today
15 The Notorious B.I.G., One More Chance
16 Impromp2, Enjoy Yourself
17 Ol Dirty Bastard, Shimmy Shimmy Ya
18 D’angelo, Brown Sugar
19 Rosie Gaines, | Want U
20 After 7, 'Til You Do Me Right
21 Trisha Covington, Slow Down
22 Xscape, Feels So Good
23 Da Brat, Give It 2 You
24 Diana King, Shy Guy
25 Vanessa Wiliams, The Way That You Love
26 Kut Klose, | Like
27 H-Town, Emotions
28 Subway, Fire
29 Usher, The Many Ways
30 Montell Jordan, This ts How We Do It

* # NEW ADDS * %

Michael Jackson & Janet Jackson, Scream
Vanessa Williams, Colors Of The Wind
Mary J. Blige, You Bring Me Joy

Jody Watley, Affection

Lords Of The Underground, Faith

Isaac Hayes, Funky Junky

All-4-One, | Could Love You Like That
Jamiroquai, Space Cowboy

Ziggy Marley, Power To Move

Kleo, | Got Love

CMT

COUNMTRY MusIc YELEVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Wade Hayes, I'm Still Dancin’ With You

2 Joe Diffie, I'm In Love With A Capital *
3 Shenandoah, Darned i | Don't...

4 Shania Twain, Any Man Of Mine

5 Tracy Lawrence, Texas Tornado

6 John Anderson, Mississippi Moon

7 Blackhawk, That's Just About Right

8 Travis Tritt, Tell Me | Was Dreaming

9 Neal McCoy, They're Playin' Our Song
10 Kenny Chesney, Fall In Love
11 Alison Krauss & Union Station, When You .
12 Patty Lovedess, You Don't Even Know Who...
13 Reba McEntire, And Still t
14 David Lee Murphy, Party Crowd
15 Steve Wariner, Get Back t
16 Ty Hemdon, | Want My Goodbye Back
17 Brooks & Dunn, You're Gonna Miss Me When... t
18 Shelby Lynne, Siow Me Down
19 Alan Jackson, | Don't Even Know Your Name 1
20 John Michael Montgomery, Sold
21 Diamond Rio, Finish What We Started 1
22 Dwight Yoakam, Please, Please Baby 1
23 Clint Black, Summer's Comin’
24 Lorrie Morgan, | Didn't Know My Own....
25 Pam Tillis, In Between Dances t
26 Tanya Tucker, Find Out What's Happenin' t
27 Tracy Byrd, Walking To Jerusalem t
28 Hal Ketchum, Stay Forever
29 Jeft Foxworthy, Party All Night
30 Doug Stone, Faith In Me, Faith In You
31 Wiltie Nelson & Curtis Potter, Tum Me... T
32 Highwaymen, It Is What It Is
33 Lee Roy Parnell, A Little Bit Of You
34 Mark Collie, Three Words, Two Hearts...
35 Trisha Yearwood, You Can Steep While ...
36 Rick Trevino, Bobbie Ann Mason
37 George Ducas, Hello Cruel World
38 Clinton Gregory, A-11
39 Victoria Shaw, Forgiveness
40 Garth Brooks, The River
41 Rhett Akins, That Ain't My Truck
42 Perfect Stranger, You Have The Right...
43 Billy Ray Cyrus, One Last Thnll
44 Wesley Dennis, Don't Make Me Feel At Home
45 Kim Richey, Just My Luck
46 Confederate Railroad, When And Where
47 Bellamy Brothers, Big Hair
48 Brett James, Female Bonding
49 James House, This Is Me Missing You
50 Ty England, Should’ve Asked Her Faster

t Indicates Hot Shots

* &* NEW ADDS * %

Boy Howdy, She Can't Love You
Helen Darling, Jenny Come Back
Junior Brown, Highway Patrol
Terri Clark, Better Things To Do
Wade Hayes, Don't Stop

J,.

A

TELEVISION”
Continuous programming
1515 Broadway, NY, NY 10036

1 Dr. Dre, Keep Their Heads Ringin®
2 Boyz Il Men, Water Runs Dry
3 TLC, Waterfalis
4 Hootie & The Blowfish, Let Her Cry
5 Seal, Kiss From A Rose
6 Madonna, Human Nature
7 U2, Hold Me, Thriti Me, Kiss Me...
8 Soul Asylum, Misery
9 Better Than Ezra, Good
10 Blues Traveler, Run Around
11 R.E.M., Strange Currencies

12 Bush, Little Things

13 Naughty By Nature, Feel Me Flow
14 Montell Jordan, This Is How We Do It
15 Filter, Hey Man Nice Shot

16 Matthew Sweet, Sick Of Myself

17 Chris Isaak, Somebody's Crying

18 White Zombie, More Human Than Human
19 Bon Jovi, This Ain't A Love Song

20 Stone Temple Pilots, Interstate Love Song
21 Collective Soul, December

22 Radiohead, Fake Plastic Trees

23 Michael Jackson, History Mega Mix
24 Adina Howard, Freak Like Me

25 Sponge, Molly

26 Jeff Buckley, Last Goodbye

27 Bryan Adams, Have You Ever Really Loved
28 Live, Lightning Crashes

29 Bruce Springsteen, Secret Garden
30 Hootie & The Blowfish, Hold My Hand
31 Spearhead, Hole In The Bucket

32 Nine Inch Nails, Hurt

33 Paula Abdul, My Love Is For Real
34 Nine Inch Nails, Closer

35 Monster Magnet, Negasonic Teenage Warhead
36 Sheryl Crow, Strong Enough

37 Skee-Lo, | Wish

38 Elastica, Connection

39 Rod Stewart, Leave Virginia Alone
40 Diana King, Shy Guy

41 Rusted Root, Send Me On My Way
42 Total, Can't You See

43 Bjork, Army Of Me

44 Blessid Union Of Souls, | Believe
45 Monica, Don't Take It Personal

46 Soul For Real, Every Little Thing | Do
47 Method Man Feat. Mary J. Blige, I'll Be
48 Shudder To Think, X-French Tee Shirt
49 Green Day, Longview

50 Beastie Boys, Sabotage

** Indicates MTV Exclusive

* * NEW ADDS * %

The Cranberries, Ridiculous Thoughts
Alanis Morisette, You Oughta Know
The Notorious B.|.G., One More Chance
Primus, Wynona's Big Brown Beaver

€ JTNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Aian Jackson, | Don't Even Know Your Name
2 Tanya Tucker, Find Out What's Happenin'
3 Neal McCoy, They're Playin' Our Song
4 George Jones, | Don't Need Your Rockin'...
5 Alison Krauss & Union Station, When You...
6 Clint Black, Summer's Comin’
7 Tracy Lawrence, Texas Tornado
8 Wade Hayes, I'm Still Oancin® With You
9 Doug Stone, Faith In Me, Faith In You
10 Sawyer Brown, | Don't Believe In Goodbye
11 Patty Loveless, You Don't Even Know Who.
12 Kenny Chesney, Fall In Love
13 Kathy Mattea, Clown In Your Rodeo
14 John Anderson, Mississippi Moon

15 Blackhawk, That's Just About Right
16 Travis Tritt, Tell Me | Was Dreaming
17 Shenandoah, Darned If | Don't

18 Lorrie Morgan, | Didn't Know My Own...
19 Ty England, Should've Asked Her Faster
20 John Michael Montgomery, Sold

21 Diamond Rio, Fimish What We Started
22 Reba McEntire, And Still

23 Joe Diffie, I'm In Love With A Capital "
24 Trisha Yearwood, You Can Sieep While ...
25 Dwight Yoakam, Piease, Please Baby
26 Bryan White, Someone Else’s Star
27 Ty Herndon, | Want My Goodbye Back
28 George Ducas, Hello Cruel World

29 Willie Neison & Curtis Potter, Tum Me...
30 George Jones & Tammy Wynette, One

* * NEW ADDS * %

Jeff Foxworthy, Party Ail Night

Sammy Kershaw, Fire And Rain

Shelby Lynne, Stow Me Down

Shane Sutton, I've Got Your Number
The Bellamy Brothers, Big Hair

Wylie & The Wild West Show, Cattle Call

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Bryan Adams, Have You Ever Really Loved...
2 Hootie & The Blowfish, Let Her Cry
3 Martin Page, In The House Of Stone And .
4 Dionne Farris, | Know
5 Paula Abdul, My Love Is For Real
6 Annie Lennox, No More “| Love You's”
7 Blues Traveler, Run Around
8 Boyz Il Men, Water Runs Dry
9 Blessid Union Of Souls, | Believe
10 Elton John, Believe
11 Michael Jackson, History Mega Mix
12 Rod Stewart, Leave Virginia Ajone
13 Melissa Etheridge, If | Wanted To
14 Seal, Kiss From A Rose
15 Carly Simon, Touched By The Sun
16 Eagles, Learn To Be Still
17 Bruce Springsteen, Secret Garden
18 R.E.M., Strange Currencies
19 Chris Isaak, Somebody's Crying
20 Amy Grant, Big Yellow Taxi
21 Qave Matthews Band, What Would You Say
22 Bon Jovi, This Ain't A Love Song
23 Hoctie & The Blowfish, Hold My Hand
24 Gloria Estefan, Turn The Beat Around
25 Madonna, Human Nature
26 Madonna, Take A Bow
27 Tom Petty, It's Good To Be King
28 Jeft Buckley, Last Goodbye
29 Des'ree, You Gotta Be
30 Eagles, Love Will Keep Us Alive

* & NEW ADDS # &

Michael Jackson & Janet Jackson, Scream
Vanessa Williams, Colors Of The Wind
All-4.0ne, | Can Love You Like That

Del Amitri, Roll To Me

Van Morrison, Days Like This

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY

OCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING JUNE 24, 1995,

T H E

Ik

MUSIC TELEVISION
YOUCONTROL

Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

AMERICA'S NO. 1 VIDEO
TLC, waterfalls

BOX TOPS

The Notorious B.).G., One More Chance
Skee-Lo, | Wish

Collective Soul, December

Ice Cube, Friday

Various Artists, The Points

Monica, Don't Take It Personal

Ol' Dirty Bastard, Shimmy Shimmy Ya
Subway, Fire

Smooth, Mind Blowin’

Method Man, All | Need

Montell Jordan, This Is How...(Remix)
Naughty By Nature, Feel Me Flow
Fifth Ward Juvenilez, G-Groove

Dis ‘N’ Dat, Freak Me Baby

Primus, Wynona's Big Brown Beaver
Mack 10, Foe Life

2Pac, Dear Mama

ADDS

Alanis Morissette, You Oughta Know
All-4-One, | Can Love You Like That
Bon Jovi, This Ain't A Love Song
E-A-Ski, Blast

Jody Watley, Affection

Luniz, | Got 5 On it

Mary J. Blige, You Bring Me Joy
Michael Jackson & Janet Jackson, Scream
Prick, Animal

Prince Markie Dee, Crunchtime

Pure Soul, We Must Be In Love
Rembrandts, I'll Be There For You
Rottin Razkals, Hey Ainght

Shabazz The Disciple, Death Be The Penalty
Sheryl Crow, Can't Cry Anymore
Special Ed, Neva Go Back

Tina Moore, Never Gonna Let You Go
U.N.V., So In Love With You

Usher, The Many Ways

Veruca Salt, All Hail Me

MOR
musiCv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Michael Jackson, History

Aaron Neville, Can't Stop My Heart...
Jon B., Someone To Love

Corazon Gitano, Chiquita

Rankin Family, North Country

Seal, Kiss From A Rose

Rod Stewart, Leave Virginia Alone
Shania Twain, Any Man Of Mine
Peter Buffett, No Turning Back

Bob Dylan, Knockin' On Heavens Door
Martin Page, In The House...

Bob Seger, Turn The Page

Bryan Adams, Have You Ever Really Loved...
Hootie & The Blowfish, Let Her Cry
Elton John, Made In England
Immortal Beloved, Ode To Joy

The Doors, The Ghost Song

Danny Tate, Dreamin’

Mavericks, | Should Have Been True
John Tesh, A Thousand Summers

MuchMusi

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

Alanis Morissette, You Oughta Know (ADD)
PJ Harvey, C'mon Billy (ADD)

Seal, Kiss From A Rose (ADD}

Isaac Hayes, Thanks To The Fool (ADD)
Isaac Hayes, Funky Junky (ADD)
Rembrandts, t'll Be There... (ADD}

Tea Party, The Bazaar (ADD)

Rusty, Groovy Dead (ADD)

Nikki French, Total Eclipse... (ADD)
Michael Jackson & Janet Jackson, Scream
Bryan Adams, Have You Ever Really
Loved...

Elastica, Connection

Simple Minds, Hypnotised

Odds, Eat My Brain

Barney Bentall, Do Ya

Tea Party, Fire In The Head
Philosopher Kings, Charms
Collective Soul, December

Bruce Springsteen, Secret Garden
Montell Jordan, This Is How We Do It

MUSIC TELEVISION®
Continuous programming

1111 Lincoln Rd
Miami Beach, FL 33139

Diego Torres, Deja De...

Mana, Dejame Entrar

Bryan Adams, Have You Ever Really...
Collective Soul, December
Caifanes, Miedo

Van Halen, Can't Stop Lovin’ You
Gustavo Santaolalla, Todo Vale
Radiohead, High & Dry

Los Tres, Dejate Caer

Azul Violeta, Solo Para Hoy

Los Rodriguez, Milonga...
Madonna, Bedtime Story

Live, Lightning Crashes

Boyz Il Men, Thank You

Bon Jovi, This Ain't A Love Song
Freakpower, Turn On...

Simple Minds, Hypnotised

Pedro Aznar, Ella Se Perd O
Bjork, Army Of Me

Duran Duran, Perfect Day

Lightmunce
Five 1/2-hour shows weekly

Signal Hill Dr
Wall, PA 15148

Sixpence None The Richer, Angeltread
Big Tent Revival, Two Sets Of Joneses
Steve Taylor, Color Code

Walter Eugenes, Craw!

Farrell & Farrell, Peopie Al Over...
Dakoda Motor Co., Truth

DC Talk, Luv Is A Verb

Rich Mullins, Creed

Rebecca St. James, Side By Side

Eric Champion, Touch

Lone Justice, Shelter

Mike E, Pass It On

Lightmusic Band, We Shall See The...
Newsboys, Shine

Margaret Becker, Deep Calling Deep

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

M People, Open Your Heart
Weezer, Say It Ain't So
Radiohead, Fake Plastic Tears
Peter Murphy, Scarlet Thing In You
Bjork, Army Of Me

Belly, Super-connected

Elton John, Believe

Wax, Who Is Next

Seal, Kiss From A Rose

Paula Abdul, My Love is For Real
Subway, Fire

Tom Scott, Don't Get Any Better
Soul Asylum, Misery

TLC, Waterfalls

Dave Matthews, What Would You Say
Mokensteff, He's Mine

Amy Grant, Big Yellow Taxi

Lori Carson, Where It Goes
Queensryche, Disconnected
Jamiroquai, Space Cowboy
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CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
Oakland, CA 94603

Boyz Il Men, Water Runs Dry

Dr. Dre, Keep Their Heads Ringin'
Da Brat, Give It 2 You

E-40, Sprinkie Me

Method Man, I'll Be There For You
Monica, Don't Take It Personal
Raphael Saadiq, Ask Of You
Total, Can't U See

TLC, waterfalls

2Pac, Dear Mama

Artists & Music

POCAHONTAS
Directed by Eric Goldberg
and Mike Gabriel
(Disney)

Perhaps the least musically driven
of Disney’s new generation of ani-
mated movies, “Pocahontas” tells the
Colonial tale of a young Indian girl
who helps end bloodshed (at least tem-
porarily) between her people and
English settlers. Children, of course,
will be magnetically drawn to screens
nationwide. But whether they’ll be
dancing to the “Pocahontas” sound-
track at birthday parties a year after
its release—the way they still do with
“The Lion King”"—remains to be seen.

In the graceful and wise character
of Pocahontas, Disney continues with
its welecome and, for Hollywood, rare
dedication to strong female role mod-
els. In keeping with the studio’s recent
string of instant classics, she is the
child of local royalty who struggles to
find true love on her own terms, set-
ting her eyes on a star-crossed beau.
(Here, sea captain John Smith.)

Alan Menken (“Little Mermaid,”
“Beauty And The Beast,” “Aladdin”)
returns to write the music for “Poca-
hontas,” while Stephen Schwartz han-
dles the lyrics. Early scene-setting
numbers, such as “Virginia Company”
and “Just Around The Riverbend,”
are strong and sure.

But the movie lacks the middle-in-
ning home run, such as “Be Our

Guest” from “Beauty And The Beast”
or “Hakuna Matata” from “The Lion
King.” Nor is there a standout love
ballad in the tradition of “Can You
Feel The Love Tonight™ and “A Whole
New World.”

Part of that may spring from the
fact that “Pocahontas” is more wordy
and serious than its predecessors. (It's
the first of its generation in which the
two lovers must say goodbye in the
end.) And without the usual Disney ar-
ray of wisecracking animals, the movie
is shy in the laughs department.

An interesting footnote to “Poca-
hontas” is the undeniable cultural cur-
rent at work, particularly with the re-
lease coming so closely to Senate
Majority Leader Bob Dole’s attack on
Hollywood. In terms of family fun,
“Pocahontas” is clearly winning fare.
But conservative ideologues will
surely squirm as they watch white
British males grab lush New World
land with none-too-subtle greed (“It’s
mine, mine, mine for the taking”)
while noble natives look on in horror.
And when Pocahontas delivers the
movie's message of tolerance and in-
clusion with “Color Of The Wind”
(“You think the only people who are
people/Are the people who look and
think like you”), she unveils perhaps
the first mainstream multicultural an-
them. Could a Pat Buchanan-led boy-
cott be far away?

ERIC BOEHLERT

TNN’S RALPH EMERY A REASON TO WAKE UP

(Continued from page 31)

Nashville from 1957 to 1972, and then
hosted WSMV-TV's “Today” show
lead-in, “The Ralph Emery Show,”
from 1972 to 1991.

But from 1983 to 1993, Emery also
hosted TNN’s “Nashville Now”
primetime entertainm